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Special OrderWing
Set Up by Billboard

NEW YORK—FIND (Full
Inventory National Dealer Ser-
vice) has been set up as a di-
vision of Billboard Publications,
Inc. The announcement was
made by Hal B. Cook, pub-
lisher of Billboard and vice
president of Billboard’s busi-
ness publications. It is designed
as a special order service to
provide record/tape dealers
with any active LP, 8-track,
cassette or open reel tape
product. More than 160 labels,
including the majors, have en-

‘Box’ Oldies
Promo Clicks

By EARL PAIGE

NEWARK, N. J.—The num-
ber of labels promoting catalogs
of jukebox oldies has doubled
in the past year resulting in un-
precedented exposure for thou-
sands of standards, according to
Dick Steinberg, Sterling Title
Strip Co. here.

Sterling has compiled a list
of catalogs from 41 record man-
ufacturers and is making avail-
able thousands of title strips in
a magenta color so that pro-
grammers can call attention to
oldies on jukeboxes.

Even new labels such as Trip,

(Continued on page 50)

More on Memphis
See page 42

dcrsed this concept and agreed
to participate, This service also
will be available to distribu-
tors.

Bill Wardlow, formerly as-
sistant director of sales for Bill-
board Magazine, has been
named president of FIND.

(Continued on page 70)

U.K. Indie Mfrs
Act Vs Pirates

By ROB PARTRIDGE

LONDON — Britain’s inde-
pendent record manufacturers
are considering joint action to
protect themselves from boot-
leg operators. This follows a
recent upsurge in bcotlegging
activities and the discovery of

(Continued on page 8)
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Reservations af Fox Asks Bigger
Role as Pub Rep

By MIKE GROSS

Top Hotels Are
Open af IMIC

MONTREUX—Industry lead-
ers thronging to the Third An-
nual International Music Indus-
try Conference to be held here
June 6-12 will find an excellent
selection of hotel accommoda-
tions. Although registrations for
the Conference have been heav-
ier than anticipated, the conven-
tion facilities here will be able
to accommodate all participants.

Those planning to attend are
urged to make reservations as
early as possible. However, a
hotel accommodations desk will
be located at Conference Regis-
tration area of the Palace Hotel
here to facilitate late registrants

(Continued on page 8)

Canadian Stations to Pay Fee
For Playing Recorded Music

TORONTO—Canadian radio
stations, both AM and FM,
whose gross revenue is more
than $100,000, will now have to
pay 0.15 percent of their gross
revenue for the privilege of play-
ing recorded music. This is the
result of a decision made by the
Copyright Appeal Board, Can-
ada, this week.

Sound Recording Licenses
(SRL) had made application to
extract payment from Canadian
broadcasters earlier this year
and agreed that the tariff re-

Kinney Labels in ‘Unfriendly’
Family Feud Over ‘Friend’

NEW YORK-—Sibling rival-
ry has reared its head in the
Kinney family. Two sister
labels, Atlantic and Warner
Bros., are bucking each other
with their own versions of the
same song, “You've Got a
Friend,” by Carole King.

Atlantic Records cut a singie
of the song with Donny Hath-
away and Roberta Flack, and
shortly thereafter, Warner Bros.
released a single by James
Taylor. The Taylor cut was

taken from his album “Mud
Slide Slim and the Blue Hori-
zon.”

Jerry Wexler, executive vice
president of Atlantic, said,
“Even though Warner Bros.
Records is a sister label, we're
going ahead full tilt just as
we would in a battle with any
competitive label.

“Several things are at stake,”
Wexler added. “In addition to
the natural desire to win,

(Continued on page 70)

quested should not apply to any
station whose gross income was
less than $100,000.

The SRL organization also re-

(Continued on page 70)

NEW YORK — The Harry
Fox Agency is pitching for a
new licensing procedure which
would give it automatic rights
to negotiate with record compa-
nies on behalf of music pub-
lishers. The Fox Agency claims
it would simplify the existing
system while some publishers
are concerned that they’ll be
giving up their bargaining pow-
ers with the record companies
if they sign over the licensing
rights to the Fox Agency.

The basic license, under the
new system, will automatically
cover all releases at the statu-
tory rate. It will not cover the
first recordings or releases
where the copyright owner has
agreed to accept a reduced roy-
alty rate. Separate licenses will
be issued to cover thesc excep-
tions.

The music publishers have
been asked to okay authorization
for the Fox Agency to license

(Continued on page 8)

MONY Urges Shedding ‘Long’
Single; Vows Legal Step-Up

By ROBERT SOBEL

KERHONKSON, N.Y.—
About 300 music operators,
convening at the Granit Hotel
May 14-16, again urged record
manufacturers to eliminate the
long-play single and vowed to
continue pressing their drive
against copyright legislation det-
rimental to the jukebox indus-
try.

Opening the seminar on May
14, Albert Denver, president of

the Music Operators of New
York (MONY), called for unity
in a “world faced with prob-
blems and challenges” and ex-
pressed the hope that the sem-
inar would be “constructive, ed-
ucational and interesting.”
Introduced by Denver, Ted
Blatt, operator attorney, out-
lined some of the gains made
by the organization on the legal
(Continued on page 50)

Comic Bruce Spurs
A 3-Front Revival

By IAN DOVE

NEW YORK-—Record companies are joining
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Lobo, exciting, new artist who is currently topping the
charts with his smash hit single “Me and You and a Dog
Named Boo" has just released his first album which is
receiving instant radio play across the nation and should go
all the way. Big Tree Records BTS2003, distributed by

Ampex Records and Ampex Stereo Tapes. (Advertisement)

with the stage and film world in the Lenny
Bruce revival. The comedian, who died five
years ago and has remained an underground cult
figure since, is currently the subject of two stage
shows (one held up through litigation) and a
film.

The stage show “Lenny,” opening at the
Brooks Atkinson Theater, is tied with Douglas
International, which will release an original cast
album in the fall. The production, starring Cliff
Gorman, is based on Bruce’s comedy-satire
routines contained in the book, “The Essential
Lenny Bruce,” published by Douglas.

Douglas Communications is executor, along
with Bruce’s mother, Sally Marr, of the come-
dian’s estate.

Douglas, now distributed by CBS, has two
albums of Bruce’s routines available—"To . . .
Is a Preposition” and “Politics.” The former is

(Continued on page 8)
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“nning Arpuml”doeSp’l mean these
guys are going around in circles.

For The Main Ingredient, it means a hit single. And
“Spinning Around’’ #74-0456 is definitely doing it for this
particular group: breakout business, some veryimportant
pop crossover (#62@, 59% , 54@ in Cashbox, 3illboard
and Record World respectively), plus heavy r&b chart
action (this week # 8@ in Cashbox, # 8% in Bil board and
#7in Record World).

Besides all this, people are talking aboutit. So much, in fact,
that the album “Spinning Around” originally apgeared 01 has
been re-titled after the single and completely re-packaged.
(Formerly called “Tasteful Soul,” the album also includes
another Ingredient chartmaker, ‘“I'm So Proud’ #74-0401.)

“Spinning Around.” The Main Ingredient.

nen VICTOR

SPINNING AROUND
THE MAIN INGREDIENT

FORMERLY TITLED “TASTEFUL SOUL"™
Also includes: “I'm So Proud”
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General News

London Qutlets Cap New-Artist Drive Clicking
To Boston, S.F.

NEW YORK—London Records
will open factory-owned branches
in Boston and San Francisco in
early June, bringing to six the
number of the firm’s branches.
London's other branches are in
New York, Chicago, Atlanta and
Los Angeles.

London Records’ New England
Distributing Corp. will offer ware-
housing facilities, as well as a sales
and promotional staff working out
of a 21,000 square-foot location
in suburban Needham, Mass. The
firm will cover Maine, New Hamp-
shire, Rhode Island and Eastern
Massachusetts.

The new Coast branch will be
known as London Records of Cali-
fornia, San Francisco Division.
The operation will have a full
sales and promotion staff working
out of well-located downtown of-
fice space. Shipping and warehous-
ing will be done out of the Los
Angeles branch, which was opened
last year, and which has already
quadrupled business in the area
since commencing operations.

Both Boston and San Francisco
branches, said Herb Goldfarb,
London’s vice president for sales
and marketing, will stock the full

RCA Big-Band
Release in June

NEW YORK — RCA Records
has added five new big band re-
leases to their nostalgic “This
Is . . ." series June release. Fea-
tured artists on the separate LP’s
include Tommy Dorsey, Glenn
Miller, Artie Shaw, Duke Elling-
ton, and “This Is the Big Band
Era.” All the albums are specially
priced two-record sets with the
recordings, culled from RCA’s ex-
tensive catalog.

Trade and consumer advertis-
ing aids and special advertising
in the programs for the “Big Band
Revival.” scheduled for New
York June 16, and Los Angeles
July 4 and Labor Day, will boost
the program.

‘Clown,’ ‘Venetian’

Scores to Marks

NEW YORK—Edward B. Marks
Music has acquired the movie score
rights to Fellini’s “The Clown,”
and Salerno’s “The Anonymous
Venetian,” from C.A.M., Rome.
The soundtrack from Fellini's film
will be released by Columbia Rec-
ords. UA Records has secured the
rights to Salerno’s film. Both Paul
Mauriat, (Phillips) and Phil Brito
(Jerida) have recorded versions of
the main theme from the Salerno
movie.

T

MUSCLE SHOALS
FETES RECORDS

MUSCLE SHOALS. Ala—The
local Chamber of Commerce and
the music industry jointly present
the First Annual Muscle Shoals
Music Celebration June 4-5-6. The
celebration. which will feature an
announcement concerning construc-
tion of a Hall of Fame. will in-
clude performances by some of the
nation’s top recording artists who
have cut sides in this city.

There will be a parade and a
national talent contest. All pro-
ceeds from the celebration will be
divided equally between the Amer-
ican Cancer Society and the con-
struction fund for the Hall of
Fame.
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ine of London and London im-
ports, all lines of tapes, plus as-
sorted outside labels, many of
which are already being distributed
by London through the firm’s
other branches. The firm, through
one or morc of its branches, is
already distributing such lines as
ABC-Dunhill.  Buddah, Disney-
land, Kent, Living Language,
MGM, the Paramount group, Poly-
dor-DGG, Ranwood, Roulette, SSS
und Vanguard, among others.

The executive and personnel
ineup for both new branches are
presently being set. Goldfarb also
noted that branches to serve other
ey markets are already in the
lueprint stage.

LOS ANGELES — Capitol is
producing solid chart results, ac-
cording to Artie Mogull, Capitol’s
a&r vice president. There are 17
albums by Capitol artists or la-
bels, distributed by the company,
on the national best seller chart.
And there are 10 singles, seven
of which are first-time efforts by
new artists.

Mogull points to this chart ac-
tion as indicating the present and
future for the label, emphasizing
that it takes time for an act to
turn a profit for a company.
Mogull said an act only achieves
total success by its third album.

‘One and one-half years ago,
this company didn't have a sub-
stantial new artist base,” Mogull
said. After being named a&r
head in March, Mogull preened
the roster from 247 to 81, while

WB Music Acquires Rights to
Laura Nyro, CSN&Y Catalogs

NEW YORK — Warner Bros.
Music has acquired all print and
distribution rights to the Laura
Nyro and Crosby, Stills, Nash &
Young catalogs. The deal was ar-
ranged by Ed Silvers, president
f Warner Bros. Music, and David
Geffin and Elliot Roberts, per-
sonal managers of Miss Nyro and
Crosby. Stills, Nash & Young.

The companies included in the
deal are Miss Nyros Tuna Fish
Music, Steven Stills’ Goldhill Mu-
sic, Graham Nash's Giving Room
Music, David Crosby’s Gorilla
Music, and Neil Young’s Broken
Arrow Music.

Warner Bros. has scheduled a
rush release for its “Laura Nyro
Songbook,” which will include
material from her four Columbia
Ibums together with photographs
of the artist. WB is also prepar-
ing folios on Crosby, Stills, Nash
& Young as a group and indi-
idually. WB already has a hot
selling CSN&Y folio on release.

Immediate releases have also
been set for three Neil Young
songbooks, Steven Stills song-
books which will include material

B'nai B’rith Plans
Ist Golf Tourney

NEW YORK—The Music and
Performing Arts Lodge of the B’nai
B'rith will hold its first annual
zolf tourney on June 24 at the
Hudson Hills Golf Club near Os-
sining, N.Y. Dick Manning is in
harge of the event. He can be
reached at 140 East 56th St.

from his first and second Atlantic
albums, a Buffalo Springfield
songbook, and a Graham Nash
songbook which will coincide with
his first solo album for Atlantic.
Sheet music for the individual
copyrights in the extensive cata-
logs will also be distributed by
WB.

adding new contemporary groups
under then-president Sal lannucci's
aegis. The current chart action
reflects the performers brought to
the label during the lannucci and
Gortikov reigns.

Capitol’s LP  representation
comes from threec Grand Funk
Railroad packages plus single ti-
tles by Bloodrock, Glen Camp-
bell, Seatrain, Merle Haggard, Joy
of Cooking, Anne Murray, Quick-
silver Messenger Service, Sonny
James, Band of Gypsys, George
Harrison, John Lennon and the
Beatles, the last three on Apple,
plus Leon Russell on Shelter.

In singles, there are Helen
Reddy, Seatrain, Susan Raye,
Grand Funk, Joy of Cooking, For-
tunes, John Lennon, Paul Mec-
Cartney, Ronnie Spector (on Ap-
ple) plus 8th Jay on Invictus.
With the exception of Grand
Funk, Lennon and McCartney, all
the others are first-time efforts.

Other Acts

In addition to these chart acts,
Capitol’s roster also includes the
Move, Steve Miller, Pink Floyd,
If, Traffic, Souttern Comfort,
McGuinnes Flint, Peggy Lee, the
Lettermen, Bobby Gentry, Nancy
Wilson, Cannonball Adderley,
Freda Payne and Chairmen of the
Board (on Invictus).

Other new names are Helen
Reddy, Leo Kottke, Jerry Corbitt
and Hoyt Axton. This pop prod-

Merc Big Buildup on
2nd Mangione Album

NEW YORK—Mercury Records
is gearing for a big buildup on al-
bums made of Chuck Mangione's
“live” concerts. With the first
Mangione concert LP, “Friends &
Love” already under its belt, Mer-
cury moved into the Auditorium
Theatre, Rochester, N.Y., May
14-15 to record Mangione's new
work, “Tegether,” in performance
with the Rochester Philharmonic
Orchestra. “Together” will be a
double-LP package. No release
date has been set.

“Together” was videotaped by
National Educational Television
May 18 before an invited audience
of regional school orchestra and
bandleaders and their leading mu-
sic students. Admission was free.
The three concerts of “Together”
at the Auditorium Theatre, inci-
dentally, were sold out. Last year,
“Friends & Love” was also video-
taped by NET and shown widely
all over the country,

Of Mangione, Charles Fach,

Mercury vice president, said, “On
the basis of the new recording and
the new musical directions that
Mangione is now exploring, both
in his writing and in his perform-
ing, I firmly believe that he will
soon become one of the real super-
stars of the industry.”

Meantime, the first Mangione
album has sold over 13,000 dou-
ble-album units in the Buffalo-
Rochester-Syracuse area, Mercury
claims. The album is also break-
ing out in the Dallas area, the la-

(Continued on page 8)

uct is supplemented by a strong
country roster which has retained
its position of power through the
years.

“The company’s thrust is toward
fiscal '72,” Mogull said. Very few
new acts will be added, provid-
ing time for exploitation of cur-
rent commitments.

Of the material released
through Capitol’s distribution or-
ganization, 75 percent is created
by independent producers. There
are four pop producers plus four
country producers on the label's
payroll.

Jather Folds:
Heilicher Sole
Twin City Rep

MINNEAPOLIS — Citing an
ever-incrcasing business pressure
on the independent distributor,
Jack Taylor, sole entrepreneur for
22 vyears of Jather Distributing
here, will fold his operation as of
Monday (1). Taylor outlined his
reasons in a letter to all his man-
ufacturers which included Musi-
cor, Fantasy, Project 3, Starday-
King, Chart and Royal American.

Taylor emphasized that al-
though Jather will fold, two vet-
eran employes, Dick Daly and
Alex Allan, will continue his Dart
Records subsidiary, which handles
components, phonographs, acces-
sories and does a five-state rack
business. Taylor will not be asso-
ciated with Dart.

Taylor said he plans a vaca-
tion and would probably re-enter
the recording industry, but not
in distribution. He is publisher
of Country and Western News
Scene, a regional country monthly
which is going national.

Jather’s departure leaves Hei-
licher Brothers as the only full
distributor in the city. Capitol and
Columbia have sales offices. Al
Abrams, who had Abrams Sales
here, closed as a label outlet last
month to become the Kinney Ila-
bel's sales rep here.

NARAS Youth Seminars
Begin June 14 in Nashville

NASHVILLE—A weeklong sem-
inar, funded by the National
Academy of Recording Arts and
Science (NARAS) and sponsored

Pye Acquires GRT’s Tape Firm

LONDON — Pye has bought
GRT’s 50 percent share in Preci-
sion Tapes for an undisclosed
sum. The move follows announce-
ment last week that the record
company has relinguished its
share in the American Janus la-
bel which was again a joint ven-
ture for the firm with GRT. (The
ye-Janus split was first revealed
in Billboard, March 20.) Janus is
now  wholly-owned by GRT and
Precision is totally owned by Pye.

Precision which is run as a
completely autonomous company
by general manager and director
Walter Woyda, was formed in
January last year by Pye and
GRT and released its first batch
of product four months later.
GRT had already had consider-
able success as a cassette and
cartridge company in the U.S.
nd was able to give Pye practical
=xperience in selling tapes as well
as supplying all the duplicating
equipment for Precision’'s Chad-
well Heath plant.

By RICHARD ROBSON

But since the launching the
firm, GRT's contribution to Pre-
cision has dwindled, the opera-
tion of the company and most
of the main policy-making being
done from London. Even GRT’s
participation in repertoire plan-
ning has been minimal. How-

ever, GRT itself has had a poor
financial year and solving its
problems in this area must have
taken precedence over securing
new product.

Commented Woyda: “We shall
continuc to operate as a separate
company and as far as the gen-
eral public is concerned, the split
won't mean very much. We are
grateful for the help GRT has
given us but we have got some
very experienced men of our own
in the Precision management
team.” The split necessitated the
appointment of a new board of
directors for the company. Tt
comprises Woyda, Pye managing

director Louis Benjamin and ATV
financial director Jack Gill.

This final split with GRT ends
Pye's first effort to enter the
American record market. Prior to
the GRT partnership, the com-
pany placed its products on a
record-by-record basis. Its plans
are undisclosed. Pye may now
either open a lccal office in
America or assign its product on
a licensing basis. Bell president
Larry Uttal has had talks with
Pye about its future American
activities. It is understood that
Uttal would like a two-way prod-
uct deal with Pye.

In addition to the geographical
logic of uniting the two U.S. and
two English companies, Alan Bay-
ley, president of GRT, stressed
the importance of the move as
part of the over-all consolidation
and concentration by GRT into
three basic units; GRT music
tapes, Chess-Janus and GRT Rec-
ords and GRT of Canada (rec-
ords and tapes).

by the Nashville chapter, will be
presented June 14-18 by the
NARAS Institute of Creative De-
velopment and Training.

The session is open to young
people, 17 and up, who are in-
terested in the recording industry.
This is part of the NARAS over-
all program to provide educational
facilities to persons seeking cre-
ative positions in the commercial
music industry.

During the session, a review of
the music business will be dis-
cussed and demonstrated by top
names in songwriting, publishing,
producing, recording and engineer-
ing. Several studios will be utilized
as classrooms: Columbia, Metro-
politan Music, Monument, RCA,
and Woodland Sound Studio.

Planned are trips to Illustration
Design  Group, and Aesthetics,
both art and design studios; South-
ern Plastics, a record pressing
plant, and the Country Music Hall
of Fame and Museum. Rick Pow-
ell, a NARAS governor and in-
structor at Peabody College. is di-
rector of the institute.
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For More Late News
See Page 70
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General News

Georgie Woods Testim

T

hundreds paying

Among the
tribute to WDAS-radio air per-
sonality at a testimonial dinner
in Philadelphia May 16 were Al
Bell of Stax and Jerry Wexler of
Atlantic Records.

Jerry Boulding WWRL greets hon-
oree Georgie Woods.

onial
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Gov. Milton J. Shapp of Pennsyl-
vania and the guest of honor,
Georgie Woods, chat at the affair.
Governor Shapp was one of the
featured speakers at the banquet.

U.S. District Judge Leon Higgin-
botham of Philadelphia congratu-
lates Woods.

3 Free Seminars

Set for EIA Show

NEW YORK—The 1971 Con-
sumer Electronics Show will focus
on products and marketing develop-
ments in both the audio and video
fields. The topics will be high-
lighted at three separate morning
seminars, June 27 to 30.

According to Jack Wayman,
staff vice president, Electronics
Industry Assn., Consumer Elec-
tronics Group, sponsors of the
show, the three conferences are
designed to provide consumer elec-
tronic retailers with capsule views
of important developments in the
industry today. Wayman pointed
out that no speeches will be made
at the conferences. “Instead, the
sessions will use a panel question
and answer format, with the
moderator and audience asking
panelists questions on important
facts of the consumer electronics
industry industry,” he said.

The National Appliance and

Perception Bows
A Talent Search

NEW YORK—Perception Rec-
ords is launching a talent search
for possible album product to
bolster an expanding LP catalog.
Arthur Aaron, head of the search,
is particularly interested in con-
cept album product but wishes to
hear from any artist who has yet
to be signed to a recording con-
tract. “We have an open-door
policy and expect to establish a
firm LP catalog through this
search,” said Aaron. He can be
reached at Perception, 165 W. 46
St. (212) 765-9690.

Dallas Promoter
Forms Disk Label

LOS ANGELES — NEC Rec-

ords has been formed by Na-
tional Entertainment Corp., a
Dallas concert promotion firm.

President Julio Aiello is currently
setting up his contemporary mu-
sic roster, working with adminis-
trative assistant Irma Newton.

4

Radio/TV  Dealers  Association
(NARDA) will co-sponsor the first
session on “Retail Marketing” with
the EIA-Consumer Electronics
Group. Wayman noted that the in-
put of NARDA executives would
add materially to the effectiveness
of the conference. Jules Steinberg,
executives  vice president  of
NARDA, said that his organiza-
tion welcomed the opportunity to
participate in the conference. He
continued, “We see it as recogni-
tion by all segments of the trade
that technological advances made
by manufacturers are just one leg
in an important triangle involving
distribution and retailing.” There
is no admission to the conferences,
he pointed out.
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RCA RELEASES
19 GOLD DISKS

NEW YORK—RCA Records is
releasing 19 new Gold Standard
singles. The artists on these sin-
gles include Elvis Presley, Perry
Como, Dolly Parton, Kenny Price,
Charley Pride, Michael Nesmith
and the First National Band, the

Friend of Distinction, Jim
Reeves, Albert Ammons, Peter
Johnson, and Meade Lux Lewis,
Charlie Barnet, Duke Ellington.

Benny Goodman, Artie Shaw and
Fats Waller.

AR TR AR

Donovan Rebuts
Ron Alexenburg

LONDON—Donovan has de-
nied a statement made by Ron
Alexenburg in Billboard, May I,
which claimed that Donovan was
in breach of his recording contract
with Epic and was not free to re-
cord for any other company. The
matter is being taken up by the
attorneys for CBS and Donovan.

Billboard intended no damage
to Donovan’'s position in this dis-
pute by reporting Alexenburg’s
statement.

NARAS Bd

Elections

NASHVILLE—Seventeen music
industry people were elected to the
board of governors of NARAS
here. replacing those whose terms
expired.

Those elected are George Hamil-
ton IV, Larry Butler, George
Richey, Jim Glaser, Charlie Tal-
lent, Jerry Crutchfield, Hank Le-
vine, Bill Fitzgerald, J.D. Sumner,
Bob Benson, Bill Denny, Brad Mc-
Cuen, Knox Phillips, Mary Reeves,
Joe Talbot and Cliff Williamson.

Those remaining on the board
are Jake Hess, Frank Jones, Henry
Strzeliki, John Sturtivant, Bob Tu-
bert, Don Tweedy, Bill Waliker,
Terry Woodford, Fran Powell and
Bill Williams.

The governors will meet in two
weeks to elect officers for the
coming year.

Folio Display on
25 Top Tunes in ‘71

NEW YORK—The Free Library
of Philadelphia is exhibiting 25 of
the top tunes of 1971 in a sheet
music display, “Art on Music.”
The exhibit, which runs through
July 19, features the work of
American and European artists and
will also show the development of
the illustrations on sheet music.
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Studio Track

By BOB GLASSENBERG

With everyone building new
studios and adding space age
equipment and every gimmick
and gimcrack available, one would
think the musician who wants to
record would be in paradise by
now. But alas, the truth is out,
via associate from Billboard’s Los
Angeles office George Knemeyer.
He recently interviewed Gus
Dudgeon, the man who produces
Elton John and also engineered
much John Mayall, Marianne
Faithful and Bonzo Dog Band
material. Dudgeon had a few
things to say about studios, par-
ticularly the Abbey Road Studios
where the Beatles, rest their souls,
recorded their breakthrough *‘Ser-
geant Pepper’s Lonely Hearts Club
Band.” LP, as well as their “Abbey
Road,” LP.

“Abbey Road is a most an-
tique place,” said Dudgeon. It
looks like a film sound stage
rather than a recording studio.
They didn’t install an 8-track ma-
chine until a few years ago, after
Sergeant Pepper, which was done
on a 4-track.

“Of course, a studio preference
is entirely up to the artist. I
know Pink Floyd loves Abbey
Road Studios,” said Dudgeon. “All
of Elton John's material has been
either recorded or mixed down at
Trident Studios in England.”

Now before we go on
Dudgeon’s remarks. let us
into the past to a dreary dun-
geon on west 47th St. in New
York City, the old Hit Factory
owned and operated by Jerry
Ragavoy. The place definitely
needs a paint job. The sound-
proofing leaves something to be
desired. And the equipment is

with
look

perhaps one step above Abbey
Road. But, artists are faithful to
this place, Although Ragavoy also
has another Hit Factory a little
further West and that place is
cleaner, brighter, and perhaps
sound equipment-wise. But it was
from the old hit factory that
B.B. King did much recording.
Also Howard Tate, Michael
Bloomfield and artists who are
enjoying a revival these days.
Why such a place to record?
Well, it is the blues you know.
Now to Jay Senter, president
of Nix Nox productions. Senter
has been producing a blues LP
featuring several older blues art-
ists. “The bluesmen seem to pre-
fer the older studios like Gold
Star, Los Angeles, rather than the
plush, modern studios,” Senter
said. “They are used to a certain
type of studio and can’t get the
proper feeling in the newer stu-
dios.” The album which Senter is
producing will feature Son House,
Mississippi Fred McDowell, John

Jackson, Mance Lipscomb, Big
Joe Williams, Arthur Big Boy
Crugddup, Johnny Shines with

Spencer Davis and Peter Jameson,
part of the newer old generation,
playing on some of the tracks.
The Record Plant West also
plays a role in this LP, which will
be released on UA Records.

“Many of the studios in the
US. are legendary back in Eng-
land,” said Dudgeon, mentioning
Gold Star as a prime example.
“It has an especially big reputa-
tion because of the material re-
corded there. There are about 15
studios between Los Angeles and
Chicago that are well known in
the U.K.,” Dudgeon said.

2d Suit Vs WCFL
Settled Out of Court

CHICAGO—A second federal
district court suit, involving radio

station WCFL general manager
Lew Witz: his brother, Charles
Witz: Richard Gassen, chief of

22nd Century, Inc., concert promo-
tion office. and onetime WCFL
program director disk jockey Jim
Stagg, alleging antitrust violations,
was settled out of court recently.
Billboard (May 22) previously re-
ported on an antitrust suit filed
by two local record promotion men
alleging collusion by the Witzes.
Gassen and a Texas management/
production firm.

In the suit originally filed in
September 1970, Frank Fried,
chief of Triangle Productions, Inc.,
formed here by him in 1958,
charged that 22nd Century, Inc.,
the Witzes, Gassen and Stagg and
WCFL coerced to provide unethi-
cal competition to Fried's com-
pany. The suit alleged that rival
22nd Century received “‘discrimina-
tory low rates for its advertising,
free radio publicity and free radio
plugs.”

WCFL Execs Named

Suit further charged that Stagg
and Lew Witz were principals in
22nd Century, along with Charlie
Witz and Gassen, a Fried employe
until he opened 22nd Century.
Suit claimed that WCFL paid for
newspaper advertisements of con-
certs being promoted by 22nd Cen-
tury. The suit further claimed that,
starting about January 1970, 22nd

Loeb Forms Label-
Gordon Named VP

NEW YORK—Truffle Records
Music Co.. Inc., has been formed
by Steve Loeb, formerly of Avco
Embassy Records. Jeff Gordon
will be vice president of the opera-
tion. National distribution and pro-
motion will be handled by Mike
Olesko, formerly of Civil Wahr
Productions. Inc.

Century limited its advertising
primarily to WCFL and that dur-
ing this period, records by acts
booked by 22nd Century were
played an “inordinately large num-
ber of times by WCFL at the direc-
tion of Stagg and Witz.” Records
by artists booked by Fried were
“underplayed by WCFL.” the ac-
tion charged.

IRDA Adds
To Benefits for
lts Members

CHICAGO — Independent Rec-
ord Dealers Association (IRDA)
members here can now obtain
printing services at a special dis-
count and may soon be able to
obtain group hospital and vandal-
ism insurance. IRDA is also mov-
ing closer to an entente with the
Association of Record Dealers in
New York, and has adopted an
official emblem for dealer's win-
dows. It will soon be chartered
by the State of Illinois and plans
to continue meeting at RCA's re-
cording studios here.

IRDA president Frank Sparks
told members at the meeting here
recently that one-stops seem “‘less
anxious” about the newly formed
dealer group “because we are still
in the very beginning of adopt-
ing our long-range goals.” IRDA
has a committee meeting with
one-stops now.

RCA's local a&r chief David
Kershenbaum addressed IRDA
and explained how dealers could
discover recording talent outlining
procedures he related recently in
Studio Track (Billboard, May 22).
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RECORD REVIEW

Live Aretha Pkg
At Fillmore W.

Is a Sensation

NEW YORK—A high point in
live album recordings is Atlantic’s
new Aretha Franklin  package
titled “Aretha—Live at Fillmore
West.” This concert gassed the
natives and charmed the critics.
The excitement 1s caught in the
2rooves.

Such an album is full of specific
highlights and goodies. But one
generalization is proper: The total
effect is an example of what can
be achieved when the talent of a
great vocal artist is fused with the
know-how of great arrangers and
producers. The end result—what is
on the record—is a performance
unmatched for its uninhibited and
soaring quality. But making all
this possible is the discipline of
musicianship and the mutual un-
derstanding of the different per-
forming segments: the rhythm sec-
tion, the Memphis horns, the back-
ground vocals by the Sweethearts
of Soul and King Curtis, saxist and
orchestra leader.

Ad Lib Ray Charles

Aretha’s  gospel-styled  vocals
include “Respect.” “Bridge Over
Troubled Water,” “Don’t Play That
Song™ and “Spirit in the Dark.”
Two cuts are given over to the latter
song, the second being a perform-
ance by Ray Charles who both
sings and plays the electric piano.
The occasion happened when Miss
Franklin spotted Charles in the
audience and brought him onstage.
She joins him in a chant-and-re
sponse type vocal which is the es-
sence of soul, a musical concept
which Charles, more than anyone
else, brought to the attention of the
world of music.

This disk was produced by Jerry
Wexler and Arif Mardin. The lat-
ter did the horn arrangements (00,
with the exception of “Don't Play
That Song” and *“Makc It With
You,” done respectively by Tom
Dowd and Larry Wilcox. Ray
Charles appears on the album
through the courtesy of Tangerine
Records and ABC/Dunhill Rec-
ords. PAUL ACKERMAN

Biograph to Use
Columbia Vaults

NEW YORK—Columbia Rec-
ords has agreed to give Biograph
Records access to its jazz and
blues archives. Columbia reserves
the right of final decision on
Biograph’s choice of material and
will also continue reissue projects
on its own label. The Biograph
deal covers disks made between
1920 and 1940 by Columbia and
over 30 different labels owned by
Columbia.

Biograph headed by Arnold
Caplin, has been involved in the
field of blues and jazz since its
formation in 1968.

Yorktown’s U.S.
Distrib to Dickson

NEW YORK—Dickson Produc-
tions has acquired exclusive U.S.
distribution rights to all Yorktown
Records product. Mitch Manning.
general manager of Dickson, stated
that he and William Miller, pres-
ident of Yorktown, plan a major
promotion campaign for the first
Yorktown single. “Careless Lov-
ing” b/w "So Good,” by the Soul
Invaders Inc.

‘Sweetback’s Song’

Released on Stax

MEMPHIS—Stax Records has
released the soundtrack album
from the film “Sweet Sweetback’s
Baadassss Song.” The score was
composed by Melvin Van Peebles,
the writer, producer, director, edi-
tor and star of the film. An ex-
tensive marketing and merchan-
dising campaign is planned in the
cities in which the film has been
released.

Executive Turntable

Allen Davis has becn appointed vice president of merchan-
dising and creative services of Capitol Records. He replaces
Rocky Catena, merchandising director, who has left. Davis has
had a variety of positions with Capitol, both internationally and
domestically.

* X K

Julio Aiello joins newly formed Los Angeles label NEC
Records as president, with Irma Newton named his administra-
tive assistant. Aiello was formerly director of Coast operations
for Metromedia Records. . Buddy Lowe joins Mutt & Jeff
Records, Los Angeles, as vice president, promotion, marketing
and merchandising. He was formerly with MBM Productions.

. David Forest clected vice president in charge of contem-
porary music for CMA’s Beverly Hills office.

*x Kk *

Rod McBrien named director, East Coast a&r, Metromedia
Records. He was formerly an independent producer, enginecr
and writer. Ray Passman named professional manager, Metro-
media Music Inc. Former talent coordinator for the Ed
Sullivan Show, Vince Calandra appointed director, artist rela-
tions, Paramount. . . . Allen Rosen named vice president, sales
and promotion, Eastern region, Audiofidelity Enterprises Inc.
He was previously director, sales and customer relations, 1TTC.
He will oversee Eastern sales activitics, for Audio Fidelity and
Milestone labels.

*x Kk ok

Rodger H. Hess appointed executive producer, Warner Bros.
Entertainment Inc., subsidiary of Kinney Services Inc., which
books and creates live productions featuring properties repre-
sented by Licensing Corp. of America, another Kinney subsidiary.

* x &

George Kerr appointed vice president of All Platinum Rec-
ords. He is a former independent and producer at Motown Rec-
ords. . . . Henry Strzelecki, Nashville musician and producer, will
head up the Nashville office of Ovation Records. . Debbe
Ochs, formerly with Billboard’s charts department, joins the N.Y.
staff of Warner Bros. Records.

* * *

Dave Smith appointed production director, popular music,
General American Records (GAR), Cincinnati. Jim Aumann
named a&r director, popular music for the company—both new
positions. . . . Sherwin Berger named exccutive vice president,
public relations and tie ins for Musicanza Corp., New York. . ..
Robert P. Walker appointed vice president, director of recording,
productions and artist development, Custom Music Corp., St
Louis.

* k *

Ben Griefer retires as head of New York TV production
supervision, William Morris Agency, after 21 years. He will work
on some future projects on less than full time basis. . . . John
Morgan named director of Youth Marketing Services for Per-
former’s Cooperative Agency, Cambridge, Mass. He was formerly
with Environmental Graphics Group Inc. ... Gene La Brie named
national sales manager, consumer products, Maxell Corp. of
America, based in New York. Don Mizaur promoted to
manager distributing planning, Motorola Systems, Chicago. He
was formerly district sales manager. George Jay named
comptroller and director, credit and collections, International
Recotape Corp. He was formerly with CBS Records. . . . Greg
Mathus has been appointed marketing director of Data Packaging.
He succeeds John Nelson, who has left.

ON A RECENT visit to New York, Miss United Kingdom (Yvonne
Ormes), Miss Wales (Sandra Cater) and Miss Britain (Jackie Malloy)
heip Capitol Records sales and promotion staffers. Left to right, Steve
Meyers, album promotion; Bob Edson, single promotion, and Joe
Maimone, national trade liaison, promote Helen Reddy’s newly re-
leased Capito! album, “I Don't Know How to Love Him."”
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James Taylor's
New Single Is
“You've Got a Friend”

(Wamer Bros. 7498)
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It's from his album,
Mud Slide Slim
and the Blue Horizon
(Warner Bros. BS 2561,
alsc available as an Ampex-distributed tape)
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ComedianBrucelsSpurring
A Revival on Three Fronts

o Continued from page 1

being repackaged and retitled, "To
Come" for release shortly.
Meanwhile. Fantasy Records,
the label for which Bruce origi-
nally recorded in the 1950s is
alerting its sales staff to its Bruce
catalog, which has never been de-
leted. Fantasy has five albums on
release and plans a new Bruce
package from live nightclub dates,
which will be available in the fall.

Bruce on Fantasy includes “In-

Mercury Push
On Mangione

o Continued from page 3

bel adds. A single from the album,
“Hill Where the Lord Hides,” has
been out a week and is already
No. 4 on WKBW in Buffalo, a
Top 40 station.

Jerry Myers, owner of Action
One-Stop, Buffalo. “We
feel that the LP will do over
20.000 units here.” Fach added, “If
the Buffalo action is any indica-
tion, I think that ‘Friends &
Love’ will be the biggest LP in
Mercury’s history.”

In support of its Mangione push,
Mercury flew a contingent of jazz
and rock writers to Rochester for
the “Together” concerts.

U.K. Indie

® Continued from page 1

two illicit albums, one by the Roll-
ing Stones and the other by Cream,
at London'’s British Homophone
pressing plant.

The type of action under con-
sideration is a special bootleg sub-
committee of the Association of
Professional Recording Studios,
likely to be proposed by the as-
sociation’s chairman, Jacques Levy
at the annual meeting this week.

Levy was contacted by British
Homophone's production manager,
Peter Shrubsall, after the bootleg
album discovery at the plant. Two
thousand copies of the Cream al-
bum and 1,000 copies of the Roll-

terviews of Our Time,” “The Sick
Humor of Lenny Bruce,” “Togeth-
erness,” ‘‘Lenny Bruce — Ameri-
can” and "The Best of . . .”

United Artists is repackaging
an earlier release, “Midnight Con-
cert” taken from a Carnegie Hall
appearance in 1961 for immediate
release.

Also available is a two-album
set, “Berkeley Concert,” taken
from an appearance at the Cali-
fornia campus, on Frank Zappa’s
Straight Records. Capitol Records,
some years ago, released an album
concerned with Bruce's Jife as part
of a documentary series, but this
has since been deleted.

Douglas International and Mrs.
Marr secured an injunction against
the New York Village Gate pro-
duction, “Lenny,” by Fred Baker,
on the grounds that it infringed
on their copyright of their “Essen-
tial Lenny Bruce” book. Baker is
now rewriting and the revised play
will open mid-June.

The Baker production features
Bernie Travis as Bruce, a part he
also takes in the Bruce film, “Dirt-

mouth,” released by Superior
Films. Already available is a
filmed documentary, “Lenny
Bruce,” of the comedian, on a
nightclub stage and a short,
Lenny on TV. Writers Albert

Goldman and Lawrence Schiller
are preparing a biography on
Bruce for winter publication.

Mfrs. Hit

ing Stones, recorded live at the
band’s concert at London’s Round-
house, were ordered. Said Shrub-
sall: “We received a pair of lac-
quers, one of which was identified
by the initials TOM. We were
suspicious that it might have been
Tom Jones and checked with the
customer, who explained that it
meant Through Our Mind, the
name of the group. But a further
check with MCPS came up with
the name Top of the Milk, which
was close enough to Cream for
us to ask the Robert Stigwood
office for help.

“The other lacquer was ident-
ified by the initials RH, but be-
cause there appeared to be a fault
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House Copyright
Group to Hold

Piracy Hearing

WASHINGTON — The House
copyrights subcommittee will hold
a public hearing Wednesday, June
9, on the McClellan Anti-Piracy
bill. The subcommittee has not
yet announced the witness list,
which  will include government
and music industry spokesmen.

The McClellan bill S, 646,
would provide a limited copy-
right protection against unauthor-
ized duplication of recordings in
the federal copyright law. It
would also allow music publish-
ers full damage and recovery
rights provided in the statute.
Under present law, penalties for
unauthorized recordings under the
compulsory licensing of copy-
righted music are tied to the
mechanical royalty rate.

Subcommittee Chairman Robert
W. Kastenmeier (D.-Wis.) played
a strong role in working out the
House copyright revision bill dur-
ing 22 days of public hearings
and 51 executive sessions in 1966.
The bill passed the House in
1967, but was stripped of the
controversial cable TV terms,
which are still delaying revision
action in the Senate. The general
revision bill now before the Sen-
ate (S. 644) would also give re-
cording and music copyright own-
ers the protections proposed in the
antipiracy bill, but the revision
could take a year or more to pass.

Piracy

we played the lacquer, something
we don’t normally do. There was
nothing on the first side to ident-
ify the music, but on the second
we heard a voice announcing
‘ladies and gentlemen—the Roll-

L)

ing Stones’.

Shrubsall said that he asks all
customers to sign an idemnity form
absolving the company from in-
fringement of copyright. “Some-
thing needs to be done now to
get the ball rolling,” he added.

Jacques Levy feels a special
subcommittee of the factory com-
mittee is needed. “Our aim is to
protect the factory, to make sure
they can't be blamed if a boot-
leg album slips through. This
would obviously require some sort
of arrangement with the MCPS
to safeguard the plants. The exact
arrangements will have to be
worked out later, this is only an
idea I hope the annual meeting
of the association will discuss.”

Another instance of the vulner-
ability of the independent manu-
facturer was illustrated by Rich-
ard Clark, managing director of
Orlake. He said, “The only case
where we have pressed a bootleg
album was one by the Rolling
Stones where the customer had
already been to the MCPS and
they had given the customer per-
mission for us to press it with-
out listening to it.”

At the MCPS, Ray Ellis, man-
ager of commercial records com-
mented: “We are in touch with all
pressing plants regarding this
problem, although as we get
thousands of requests from people,
it would be impossible to listen
to every recording. As it has been
indicated in the press recently,
however, it is getting increasingly
difficult for bootleggers to get
their albums pressed in this coun-
try. We are taking all the steps
necessary to combat the bootleg
trade.”

Top Hotels
For IMIC

o Continued from page |

and assure them of desired room
reservations.

Conference registrations should
be addressed to IMIC-3, 9th
Floor, 300 Madison Ave., N.Y.,
N.Y. 10017.

Merc Strong Launch
On Matthews Album

NEW YORK — Mercury Rec-
ords has mapped out a compre-
hensive merchandising campaign
for the launching of lan Mat-
thews as a solo artist on the Ver-
tigo label. The Mercury campaign,
formulated by Lou Simon, senior
vice president and marketing di-
rector, includes a trade advertis-
ing schedule which will appear
simultaneously around the world;
selected consumer ads in the
contemporary rock press, and pro-
gram of cooperative dealer ads
in metropolitan press. Further
consumer penetration is planned
through radio spots on late-night

Fox Seeks
Bigger Role

o Continued from page 1

reduced price records at less than
statutory rate; authorization for
the Fox Agency to license record
club sales and free and bonus
records at 25 percent less than the
statutory rate, and authorization
for the Fox Agency to license
overseas post exchange sales at 25
percent less than the statutory rate.

The Fox Agency already has set
up a pilot project with the coop-
eration of Capitol Records. The
new system requires Capitol Rec-
ords to furnish the Fox Agency
with its complete periodic release
schedule. All recordings on Capi-
tol’s schedule will be automatically
licensed in behalf of the publishers
who have adhered to the new li-
censing procedure. The Fox Agen-
¢y plans to notify on a weekly
basis its principals of their copy-
rights which have been released.

The Fox Agency is assuring the
publishers that this new proce-
dure contains all the safeguards
necessary to protect the interests
of the publishers it represents.

Following a trial period with
Capitol, the Fox Agency plans to
enter discussions with other record
manufacturers in connection with
this new licensing procedure.

‘Opry’ Pioneer,
Louie Buck, Dies
At Age of 61

NASHVILLE — Louie Buck,
pioneer radio broadcaster for WSM
and announcer for 20 years on the
NBC-programmed segment of the
“Grand Ole Opry,” died here May
18. He was 61. “Cousin Louie,”
as he was known during his
“Opry” days, was WSM sales man-
ager at the time of his death.

For seven years he served as
master of ceremonies for WSM's
“Sunday Down South” program,
originated for NBC. He was con-
sidered for many years the leading
announcer in the field of country
music. A native of Bessemer, Ala.,
he also worked in the sports end
of radio.

First Tour of U.S.

For Crazy Horse

NEW YORK — The first na-
tional tour for Crazy Horse will
start the first week in July. The
Reprise Records Group, who for-
merly backed Neil Young, will
tour over seven weeks and are
set to play 27 cities, sharing the
bill with Stephen Stills. Jack
Nitzche, who produced the group's
Reprise solo album and played on
the sessions, will tour with the
other members of Crazy Horse.

Among the major dates set are
the Chicago’s International Am-
phitheater, Boston Gardens, Phil-
adelphia’s Spectrum, New York’s
Madison Square Garden, Oakland’s
Coliseum and Los Angeles’ Forum.

Top 40 radio stations, beginning
in June.

Dubs of Matthews’ new single,
“Hearts,” were sent out in ad-
vance of its official release date
to radio stations. Wide-ranging
tours will be undertaken by Mer-
cury’s national and regional pro-
motion staff. The single is in a
four-color sleeve. A special pre-
sentation book has been designed
for the release and includes an
order form, reprints of clippings
and other press information, pho-
tos and cover slicks. A two-color
poster has been made available
in bulk to dealers and distribu-
tors.

Rival Label LP

Salesmen’s samples of the new
LP and presentation book will in-
clude a copy of the Matthews
Southern Comfort LP on Decca.

From the end of May through
June, a 15-minute, 16mm color
film of Matthews in four seg-
ments is being routed to local TV
shows for additional exposure.

Matthews will make his first
trip to the U.S. to assist in the
campaign. He arrives in Washing-
ton Monday (31) and will visit
numerous markets for radio and
press interviews. Receptions are
scheduled for New York, Chi-
cago and Los Angeles. Matthews
will be accompanied throughout
the tour by Paul Nelson, publicist
in Mercury’s New York office.
They will be joined in San Fran-
cisco and Los Angeles by Mer-
cury’s publicity director, Mike
Gormley.

The album itself is a double-
fold package and contains printed
lyrics. Extra quantities of the
jackets are being distributed for
use as a self-standing display unit.

" P4
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"1 Asif 'l Won't Mention It Again”
s weren't incentive enough, the new
Ray Price album comes with

a free bonus:

The “ollow-up to Ray’s gold
“For the Good Times” album comes
with a free 7" reccrd which features
Rey reminiscing about the highlights
of his sensational career as a Columbia
artist. It also includes excerpts from six
of Ray’s albums.

As for the new album itself, it’s filled
with great songs sung by a man at the
summit of his career. Including Ray’s
latest No.1 country hit, “l Won’t
NM.ention It Again,” (currently climbing
the pop charts).

It’s an album that every Ray Price
fan will want. Wizh or without the

free bonus record.

......
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Bonus Record
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RAY
INTERVIEW WITH FRANK JONES
33
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Now available:
these Ray Price favorites
with new, updatzd covers.
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Financial News

Electronics Profits in Slide

LOS ANGELES—A draggy
economy and tightfisted consumers
are some of the problems that
continue to cast a shadow over the
electronics industry. “The failure
of consumers to fall into step with
most economic projections and be-
gin spending enthusiastically during
the early stages of 1971 has had
unfortunate results.

The current earnings tone at Sam
Goody Inc.,, (OTC) New York, a
company which distributes tapes,
records and musical equipment at
both the wholesale and retail levels,
is on the dull side.

Goody Shows Drop

Goody, which reported a 46 per-
cent decline in first quarter earn-
ings, omitted the usual quarterly
dividend of six cents a share. The
latest such payout was in March.

The company’s first quarter net
had declined to $26,568, or four
cents a share, from $49,476, or
seven cents a share, a year earlier.
Sales rose to $6.1 million from
$5 million.

One analyst with Bateman Eich-
ler Hill Richards urges a cautious
outlook for the electronics indus-
try. “It isn’t the most exciting area
in the world. Many of the com-
panies will not be showing gains
this year. I'd be very selective in
picking stocks in the group.”

Financial reports:

—Automatic Radio announced
salas for the six months ended
March 31. 1971 totaled $17.939.-

THE
PASTOR BROTHERS

WM. MORRIS AGENCY
Press Representative:
SOLTERS & SABINSON INC.
Personal Supervision: JACK SCHLISSEL

000. compared with sales of $22,-
658.000 for the same period of
1970. Operations resulted in a loss
of $490,000, compared with a
profit of $852,000, or 35 cents a
share a year ago.

-Earnings of N.V. Philips Glo-
eilampen Fubrieken decreased in
the first quarter to $18.2 million
from $35.3 million a year earlier.
First half profit, according to com-
pany executives, is expected to be
behind the $69.8 million of the
1970 half.

Tenna Reports Dip

—Tenna reported a third-quarter
sales decline for the period ended
March 31 of $5,761,411 compared

Tape Playback
Sales Increase

NEW YORK—The sale of tape
recorders in the U.S. for the first
quarter of 1971 has shown an
increase of almost 45.361 units
over the same period last year,
based on figures from the Elec-
tronic Industries Association.

The bulk of this increase came
through domestic label imports
which showed an increase of
more than 59,535 sets over last
year’s figure of 217,574 units.

Foreign label imports were
down by more than 62,656 units,
as were U.S. factory-produced
units which dipped 51,518 units.

Increased U.S. sales were also
registered by phonographs, radios
and color tv sets, over the same
period.

Golden Oldie Line
Is Bowed by Elektra

NEW YORK-—Elektra Records
has initiated a new back-to-back
single series, “Spun Gold.” The
major thrust of the new line, ac-
cording to Mel Posner, sales vice
president, will be to one-stops
involved in the oldies market, as
well as jukeboxes. The initial
six-record release includes: two
records by the Doors; and one
each by Judy Collins, Bread, the
New Seekers and Arthur Lee’s
Love.

]
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HERSHEY VIDEQ SYSTEMS,
INC.

The dynamic new voice

in video cassette software

(Watch us grow!)

Write for our brochure;

Suite 3355

John Hancock Center
875 North Michigan Avenue
Chicago, 1llinois 60611

with $6,850,760 for the same period
a year ago. The loss amounted to
$201,139, or seven cents a share,
compared with a loss of $252,705,
or nine cents a share in the same
period last year. Sales for the first
nine months this year were $23,-
801,749 on earnings of $806,382
or 27 cents a share, compared with
earnings of $1,301,068 or 44 cents
a share on sales of $27,198,583.

Harvey A. Ludwig, president,
noted that the company has rc-
duced the loss from operations
through sizeable expense cuts. He
said Tenna had no short-term debt
outstanding in the third quarter,
virtually eliminating interest ex-
penses; selling, general administra-
tive and factory overhead expenses
have been reduced about $620.,-
000, or 17 percent.

Ludwig feels sales in the fourth
quarter would better those in the
last quarter, but would trail the
$8,436,000 volume of the fourth
quarter last year.

—Superscope has registered a
combination public offering of
500,000 common shares with a cur-
rent market value of about $12.3
million. Of the total, 200,000
shares will be used to repay short-
term bank debt. The remaining
300,000 shares will be offered by
current stockholders. Superscope
has about 2.1 million shares out-
standing.

Marv Josephson
Net Income Rise

NEW YORK—Marvin Joseph-
son Associates, Inc. reported a 38
percent increase in net income
after taxes for the quarter, ended
March 31 this year, as compared
with the quarter ended March 31,
1970. Net income was $240.100
in the 1971 quarter (27 cents a
share, up 23 percent) and $173,500
in the 1970 quarter (22 cents a
share). Revenues declined slightly
from $2,592,200 in the 1970 quar-

ter to $2,518.800 in the 1971
quarter.
For the nine months ended

March 31, 1971, net income after
taxes was $653,700 (78 cents per
share) on revenues of $8,276,500
for the nine months ended March
31, 1970.

Bally Sales Up
23%; Net Rise

CHICAGO — Bally Corp.
(OTC) sales for the year ending
Dec. 31 were up 23 percent and
net income rose to a record 63
percent. Sales and other revenues
were $33,445,000 as compared to
$27,144,000 the previous year.
Bally is also making a new offer-
ing of 225,000 shares of its com-
mon stock, 208,000 of it from
the company and 17,000 from
selling shareholders (a more com-
plete review of the amusement

machine manufacturer’s growth
appears in Jukebox Program-
ming).

CBS Investors Earn

Quarter Per Share

NEW YORK — The board of
directors of CBS declared cash
dividend of 35 cents per share
on the company’s common. stock,
payable June 11 to shareholders
of record May 26.

The board also declared a cash
dividend of 25 cents per share on
CBS preferred stock, payable June
30 to stockholders.

Benross Is Sold

To Winston Music

NEW YORK — Winston Music
has purchased Benross Music and
its Hawaiian music catalog from
Portofolio Systems Inc. MCA Mu-
sic represents Benross Music for
all foreign countries outside the
U.S. and Canada. Benross will
continue its policy of publishing
only Hawailan Music. Winston
Music is based in Hollywood.

Market Quotations

As of Closing, Thursday, May 20, 1971

1971 Week's Vol.  Week's Week’s  Week's Net
NAME Migh  Low in 100% High Low Close  Change
Admiral 1976 8 1004 197 172 1912 Unch.
ABC 48 25 1047 44% 423 43 - Y
Amer. Auto Vending 104 67 21 Vs 8 83 - 54
Ampex 2534 16V2 2428 2012 18 18Va — 2Va
Automatic Radio 14V 8Vs 239 105 MVa 9% - Ve
ARA 139 17 136 1334 127Va 131Va - 2Va
Avco Corp. 18 12% 468 15% 143 15% + Va
Avnet 1578 8Va 993 132 12 13 Unch.
Capitol Ind. 217% 1254 255 132 1254 127 - %
Certron 8% 6 401 7% 6Va 6% -
CBS 455  30Vs 822 44%% 43 438 =1
Columbia Pictures 7%  NMVa 522 13V2 112 112 el 2
Craig Corp. 9 5Ve 122 68 6V 6Vs - Y%
Creative Management 173%  10% 116 14 12% 123 - 1
Disney, Walt 1287 77 748 128% 121V 1242 — 3%
EMI 5V 4 477 4% 4V 4Va Unch.
General Electric 124% 93 2375 124V, 115 1215 - Vs
Gulf + Western 31 19 1624 29V 27% 28 - Va
Hammond Corp. 13% 9% 398 11% 10V2 RN Unch.
Handleman 46V/2 35%g 133 4614 454 4554 - 8
Havery Group 87 678 56 75 678 7 - 8
ITT 6634 49 1846 6434 62V, 63Va - 1V
interstate United 1314 8% 80 1058 9% 978 - %
Kinney Services 39% 2814 2282 39 3618 36Va + %
Macke 145 10Vs 220 11V 10V Na £
MCA 30 2138 108 262 2553 2578 - 1%
MGM 24% 1512 256 23V 21 213 — Y
Mattel, tnc. 52%a 35V 1070 46 43V 442 ‘
Metromedia 28Va 17% 580 24V 22V 232 -
M 118% 95V 736 115 1113 11434 + 1
Motorola 86 518 1069 84 79% 813 + 1
No. Amer. Philips 317% 23 173 30% 28% 29Va — 1Va
Pickwick Internat. 49 38 148 46Va 447/ 46Va + 1z
RCA 397 26 1981 387 37% 382 Unch.
Servmat 322 2514 232 3054 30 30V + 3%
Superscope 325 197 213 2578 2253 25 -
Tandy Corp. 75% 51 1219 7558 68 6878 5%
Telex 22% 13% 6704 195 V7Va 18Va = 1Va
Tenna Corp. 11V 7% 247 8 7Y% 7V2 2
Transamerica 19 15Va 2084 18 162 16% - 1Va
Transcontinental 1 612 1315 7% 678 78 - 3
Triangle 22% 16 21 177 17% 173 Unch.
20 Century-Fox 1578 858 1162 13% 122 13 1%
Vendo 17V 12% 74 15 14 14Y2 Y8
Viewlex 10% 7% 509 878 7% 778 - %
Wurlitzer 1678 10% 136 152 1378 15% + 1%
Zenith 517 36% 476 48% 45 4812 + 2

* Not Available at Press Time

As of Closing, Thursday, May 20, 1971

Week’s Week’s Week’s

OVER THE COUNTER* 'Wigh® Low *Close
ABKCO ind. 8 6% 6%a
Alltapes Inc. 3% 218 3
Amer. Prog. Bureau 3% 3% 3Va
Audiophonics, Inc. 32 3 3
Bally Mfg. Corp. 232 21V 232
Data Packaging 8V 7% 77
Gates Learjet 7% 578 5%
GRT Corp. 478 4 4
Goody, Sam 8% 7% 8

Week’s Week's Week's

OVER THE COUNTER* "ok ® 10 ® wclose
Kirshner Entertain. 6Va 534 5%
Koss Electronics 5V 478 47
Mills Music 16%  16% 16%
NMC 6% 5Va 6/8
National Tape 3% k1% 3%
Perception Ventures 5Va 42 5

Recoton 58 5 5

Schwartz Bros. 6V 5% 5%

United Record & Tape 32 2% 3Vs

*Over-the-counter prices shown are “'bid”’ (as opposed to ‘’asked”). Neither the bid nor the
asked prices of unlisted securities represent actual transactions. Rather, they are a guide to
the range within which these securities could have been sold or bought at the time of

compilation.

The above contributed to Billboard by Merrill Lynch, Pierce, Fenner & Smith, Inc. Members
of the New York Stock Exchange and all principal stock exchanges.

Atlanta NARAS Benefit

ATLANTA—The local chapter
of the National Academy of
Recording Arts and Sciences
(NARAS) and the Atlanta Sym-
phony Orchestra have jointly an-
nounced a concert to benefit the
educational projects of both or-
ganizations. Called “Tops of the

Profits Dip
At ABKCO

NEW YORK—ABKCO Indus-
tries, Inc., revenue on an unaudited
basis for the six-month period end-
ing March 31, 1971, totaled
$5,787,000, with earnings of
$557,000 or 44 cents per share.
This shows a 2l-cent per share
decrease in earnings compared with
corresponding period in 1970 when
revenues totaled $6,705,000 and
earnings from operations were
$827.000 or 65 cents per share.
The 1970 period had an income of
$400,000 or 32 cents per share,
due to a reduction in Federal in-
come taxes. There was no extraor-
dinary item in the current six-
month period. Shares have been
adjusted to reflect the 10 percent
and the 3 percent stock dividends
paid in October 1970 and February
1971.

Disney Dividend

NEW YORK — Walt Disney
Productions declared a quarterly
dividend of 5 cents per share pay-
able July 1 to stockholders of rec-
ord June 13.

Pops,” the June 14 concert at the
Civic Center Auditorium will fea-
ture many leading pop recording
artists and groups.

NARAS Chapter President Bill
Lowery, who secured the talent,
said the concert would not only
benefit the educational projects of
the organizations, but would dis-
play Atlanta as a ‘“dynamic and
creative musical center.”

The NARAS chapter here is
building the first comprehensive
music library in the nation, in

conjunction with the Atlanta Pub-
lic Library System, placing more
than 30 LP's a month in the
library. The chapter also is pro-
posing to bring the NARAS In-
stitute for Creative Development
and training here this summer for
a one-week seminar, similar to the
one planned in Nashville.

UA to Distribute
Gaslight Disks

DETROIT — Grand Juntion
Records has signed a national dis-
tribution contract with UA Rec-
ords for all product of the Junc-
tion group, the Gaslight. The ex-
clusive pact begins with UA dis-
tributing the Gaslight single, “I
Can't Tell a Lie.” Grand Junction

Records is part of the Uptight
Productions entertainment com-
plex, which also handles Black

Rock Records. Black Rock’s new
single, "I Just Can’t Forget That
Boy,” by Little Rena Scott, is
distributed nationally through in-
dependent distributors.
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General News

Cap’s Rice Opines on Youth Mart

CHICAGO — Thirteen-year-old
girls buy most of the records and
tape. In fact, girls buy probably
70 percent of all prerecorded mu-
sic software. Expounding state-
ments like these and zipping back
and forth on a Rolling Stones al-
bum of “Sticky Fingers,” Capitol's
Fred Rice jarred a audience of
packaging experts here recently
with facts on reaching the youth
market.

Rice suggested to the people
gathered at the National Packag-
ing Exposition (most over 30):
“Don’t say ’right on’ to a teen-
ager. Don’t use advertising head-
lines like ‘Let’s put it all together." ™
He had already told the audience
that teenagers hate to be referred
to as “teen” anything. “Tell your
(packaging) story honest, simple,
straight.”

Rice, national merchandising de-
velopment manager, presented a
list of “do's and don’ts” for pack-
agers, first of which was “use
music to communicate with youth.”
He said even though the heroes of
youth “may be bad people,” use
them “and not last year’s artists.”

Other points: “Know youth
trends. At Capitol we used to have
a five-year plan, Do you know
what it is today? It's a 30-minute
plan.”

He also told the packagers that
hype won’t work with youth today.
“Youth does not accept advertis-
ing that attempts to create a false
need.”

Other jarring points: that “Song
of the Humpback Whale,” copies
of which were eagerly grabbed up
after his talk, “sell more than 60
percent of our artists.” His point,
take a chance. He said “Whale”
was selling exceptionally well on
campuses, and that it represented
Capitol’s nerve in innovation.

“The Beatles were on two other
labels before they joined us. We
came out with the same album—
‘Meet the Beatles.’” But we did it
with different packaging, a differ-
ent marketing approach. Maybe the
timing was wrong for the other
labels (Vee Jay and Swan) or
maybe they considered that air-
play was enough—I don’t know.”

Campbell Cited

As part of the mystery and im-
possibility of knowing a hit, he
cited Glen Campbell. “He was
with us four years and recorded
two albums a year and was just
a great guitarist and singer but
it took one song to make him a
smash success.”

Rice contrasted the success of
albums such as “Camp,” featur-
ing Kate Smith’s "When the Moon
Comes Over the Mountain.” He
said: “We picked this up for $1,800
from a professor and that wasn't
so bad. But what did it sell? May-
be 30.000 copies out a population
of 220 million. We record the
sounds of a drag race with no lyr-
ics and it sells 128,000 copies.”

Rice brought a few moans when
he said: “In our business. for
every two albumis or tapes we pro-
duce. we get one back.”

Someone asked how Capitol
stays in touch with youth and he
said one way was through campus
representatives. ‘“We pay them
with surplus merchandise — we
have an awful lot of it.”

On a point of how girl singers
had it tough in today’s music
world, Rice was challenged about
the many female country artists
on his label (Susan Raye, Billie Jo
Spears.  Anne Murray. Melba
Montgomery, Wanda Jackson and

Gold
Awards

Engelbert Humperdinck has re-
ceived a gold LP for “Sweet-
hearts,” on the Parrot label. This
marks Humperdinck's seventh gold
album.
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Jean Shepard have all had recent
chart singles).

“Every industry has its bread
and butter business, and country
music is ours. We make money

the sales are in the 30,000 area
with very few returns.

"But you will note that all the
country shows are coming off tele-
vision. We've just heard that Glen

Sorkin to Handle Oddo Pick

NEW YORK — Sorkin Music
Co., exclusive distributor of Hof-
ner guitars, Ace Tone electric
portable organs and Rhythm-Ace,
a ‘“push-button percussion” in-
strument, has obtained the dis-

to improve the tone of inexpen-
sive guitars. Oddo also invented the
Instant Magic Guitar Wheel, the
multiple Magic Chord Wheel and
the Tune ’'N Time Metronome
Record. The Sorkin offices are
located at 370 Vanderbilt Motor

on country music. There’s no big
studio costs and for the most part

Campbell will have to change his
style—-be less country.”

tribution rights

to Jerry Oddo's
Hi-Fi Pick, an invention designed

That’s the return per
square foot you can expect
from Poster Place, the dy-
namic 99" x 22" poster-dis-
play unit from Poster Prints.

Ingeniously designed to
produce at least $16,000 a
year in self-service, high-
markup sales, Poster Place
features a 2700-poster inven-
tory which is constantly up-
dated by Poster Prints repre-
sentatives.

With little or no effort on
your part, your mass retail
store, fashion boutique, gift,
book or record shop can now

and sell’

the country’s fastest-moving
poster line, in less than 22
square feet.

Poster Place is your key to
cracking the lucrative youth
market. And the best way to
make feet more productive.

2700 assorted posters cost
$2100 delivered. To sell at
$4200 retail. The ingenious
Poster Place unit 9°9”"x2'2"" is
provided free. Expected turn-
overis 4 times a year, or $16,-
000 a year in highly-profit-
able poster sales.

www americanradiohistorv com

.stockv ‘ \'.

The Poster Place

Another out-front product from

Poster Prints

19 West 44th Street
New York, New York 10036
(212) 697-1010
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Tape Cartridge

BASF Systems Debuts
2 Blank Cassette Lines

BEDFORD, Mass—BASF Sys-
tems is introducing a line of chro-
mium dioxide blank cassette tapes
and a series of intermediate-priced
gamma ferric oxide blank cassettes.
Both lines will bow at the Con-
sumer Electronics Show, Chicago.
June 27-30. In addition, BASF will
offer a new line of five- and
seven-inch reels. According to Tom
Dempsey, marketing and sales vice
president of BASF, the chromium
dioxide line will be distributed in

30, 60, and 90-minute lengths
through its regular distribution
channels. “We've concluded an

agreement with DuPont to manu-
facture product.” he said., “and we
will be shipping by the summer.”

The company's intermediate se-
ries, model SK, will be available
in 30, 60, 90 and 120-minute
lengths. The new reel line will be
part of the intermediate line.

New Series Made in U.S.
The SK series, Dempsey said,

will be completely manufactured
in the U.S,, from parts to plastics.
“There will be no European pro-
duction on the intermediate se-
ries,” he said, “although we will
continue to market our premium
cassete and reel tapes in the plas-
tic box configuration, which is im-
ported from our parent company
in Germany.”

To produce the intermediate line
and other products, BASF has
opened a plastics plant on acreage
recently purchased from Sunbeam.
It also opened a distribution cen-
ter on the company's 54-acre com-
plex here.

BASF has phased out of manu-
facturing computer (disc drives)
hardware in the U.S., but will con-
tinue to produce the product in
germzmy for the European mar-
et.

ITA's Ist Seminar Spurs
Nitty Gritly Sessions

WASHINGTON — A mood of
growing concern over the future
of the magnetic tape industry per-
vaded the First International Tape
Seminar held here (May 12-135).
The medium-sized group of dele-
gates, deeply committed in one way
or another to the concept of mag-
netic tape as an essential carrier
of information and entertainment,
placed much emphasis on the need
for meaningful standards, realistic
revisions to and enforcement of the
copyright laws, and a general self-
policing of the fledgling industry.

Alarmed by the proliferation of
shoddy tapes and equipment, the
spiralling problem of piracy, and
the lackadaisical attitudes toward
the industry’s future generated by
an influx of profit-oriented entre-
preneurs, attendees formed a com-
mon front to work toward the
eradication of such problems. No-
ticeably absent was the nonchalant

attitude of past conventions which,
in essence, amounted to, “Well,
the industry will eventually shake
out itself.” In its place was the
more positive, “Let’s not destroy
the goose that lays our golden
egps.”
Workshops Help

The seminar, which was broken
down into tight workshop sessions
that encouraged audience partici-
pation, probed the major problems
of the industry. Headed by key in-
dustry executives representing every
imaginable aspect of tape’s poten-
tial, they covered such touchy
subjects as, “Avoiding Legal Prob-
lems in Producing or Acquiring
Tapes”; "“The Record Industry
Takes Another Look at Tape”;
“Changing Distribution Patterns
for Tape”; “The Concern of Gov-
ernment With the Consumer,” and
“Emerging Market Opportunities
for Increased Sale of Equipment.”

-~
|
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is is one Cassette case

your customers wont find in t

Send today for complete
information. Write to
Amberg File & Index Co.,
1625 Duane Boulevard,
Kankakee, lllinois 60901

he Ampak line

There are a lot of people who buy Cassettes. And a lot more
who would buy a case for them if you'd stock the complete
Ampak line. Here are three of the most popular models:

No. 1110—compact, with stylish loop handle. Covered
with gold and black plasticized material. Padded lid with
gold-lined interior. Holds ten cassettes.

No. 1102 —sharp looking. Available in red, black and
ivory. The same case as 1110 but made without padded lid
or handle to sell for less. Holds ten cassettes.

No. 1124 —big capacity, double-deck case. Holds 24
Cassettes. Covered in black and gold material. Padded lid.
Heavy duty plastic handle and brass plated hardware.

For Music'OnTle-Gol” .

These workshop sessions sparked
animated questions and answers
that revealed the emergence of a
new breed of tape tradester. One
deeply involved in the future of
his business, from the legalities of
royalties to ever-changing con-
sumer attitudes, and government’s
involvement in the industry.

As one tape industry executive
reminded his colleagues at one of
the sessions, “We need organiza-
tions like the ITA. We must have
an organized and definitive voice
if we are to disentangle ourselves
from the chaos, indifference and
irresponsibility that’s threatening
to engulf us. And, if we are to be
successful in organizing ourselves
and mapping a positive course of
direction, we must put aside petty
differences and move forward as a
cohesive entity.”

Kornheiser Comments

Robert Kornheiser, vice presi-
dent in charge of tape product,
Atlantic Records, probably put his
finger on the pulse of the industry’s
problem when he observed: “Tape
was faced with many skeptics when
it first made its appearance. How-
ever, it is now getting about one-
third of the entire record industry
business, and those skeptics are
singing a different tune.” Korn-
heiser does not share the opinion
that tape will someday endanger
the entire existence of the disk;
but he does note that it has been
a major plus factor in helping the
music industry to keep up with
ever-changing consumer tastes.

George Saddler, marketing man-
ager, TDK Electronics Corp., ob-
served: “We in the industry have
lacked the foresight needed to give
tape the direction it needs. We
hope to make up for that lack
through the ITA, and confabs like
this seminar.”

Saddler continued, “Now is the
time for the industry to establish
a basis for orderly growth, and to
avoid the pitfalls of chaotic devel-
opment; and we can only do it
through the type of forum that an
organization like the ITA, and
seminars like this afford us.”

Ed Campbell, vice president of
Lear-Jet Stereo, said the ITA
Seminar put into focus the prob-
lems with which the industry has
grappled for the last five years,
and that as a result, everyone at-
tending was more encouraged about
the prospects for the future.

“We now have the security of
knowing that there are enough
people in this industry that are
sufficiently concerned about the
tape market to want to make it
continue,” he said.

Frank Day, president of Amer-
ican Sound, called the seminar a
launching pad for a new growth
of the industry. encompassing both
the audio and video. “This,” he
said, “has been one of the most
meaningful conventions in the his-
tory of our industry. Tt explored
all phases of the business from
concept to marketing, and featured
speakers knewledgeable in their re-
spective fields.”

Another Seminar Soon

Donald Lubitz, of Media Man-
agement Association, Honolulu,
hailed the concert of workshops as
a means of allowing delegates to
get to the nuts and bolts of the
problems. “These in themselves
gave added depth and meaning to
the whole seminar,” he said.

The convention drew an esti-
mated 250 delegates from around
the nation and Canada, and re-
sulted in a motion being made for
a similar gathering to be scheduled
for sometime before the end of
the year.

MAY 29, 1971, BILLBOARD-



FROM GRT

It’'s new. Frcm GRT. A »ig
spring promotioa of a seler listing
of 31 music tapes. Twenty-three popu-
lar artists. We cell it STEAKOUT CITY.
And, believe us. there’s pler ty at steak for you.

To make the program mcre interesting, we’re
sweetening the pot with a STEAKOUT CITY
SWEEPSTAKES drawing. It’ll be held at
GRT’s Corporate Headquarters on July 16,
1971. All you have to do to be eligible is fill in
our special entry blank and rail it in. STEAK-
OUT CITY will run up until July 2. All entries
must be postmarked no later than July 9 to
qualify. So, get with it. The awards are rare.

GRAND PRIZE:

A free steak dinner for two anywhere within
the continental limits of the United States. (This
includes first-class air transportation costs, plus

additional expenses with a limit of up to $200.)

2ND PRIZE:

Twenty awards of Pfaelzer Brother’s Fabulous
“59” (58 prime steaks plus one boneless sirloin
rolled tip roast).

3RD PRIZE:

One hundred awards of 12 8-oz. Pfaelzer
prime boneless strip sirloin steaks.

There Are One Hundred and Twenty-One
Prizes In All to Be Won During GRT’s Big
“Steakout City”” Promotion.

WWW.americanradiohistorv.com

Rules: It’s simple. Just fill in
your entrv card and mail it to GRT.
Call your GRT distributor. He’s got
taem. You don’t have to buy a single

GRT music tape to win. And a small dealer
has just as good a chance to win the GRAND
PRIZE free steak dinner in any city as a big
dealer does. Of course, no GRT employee is
eligible. All winners will be notified personally
by mail (and the curious can read the names in
a small space trade ad we’ll run). All entries
become the property of GRT.

Get in touch with your GRT
Distributor for more details
about our sensational “Steak-
out City” Music Tape Sweep-

stakes and for your entry
card. We think you’ll agree ¥BPSE'g

it’s a rare opportunity.



Tape Cartridge

Ampex Studies Vendors, Reps
And Direct Mail For Its Sales

LOS ANGELES—“This could
be the start of something big.”

That's the way a good many
people are talking about the latest
moves by Ampex to find new
methods of distributing prere-
corded tape.

Such talk may be the result of
momentary euphoria, of course,
but changing tape distribution pat-
terns are emerging, and Ampex,
among others, is taking the lead
in its development.

For example, it is experimenting
with several distribution methods,
like:

—Offering a tape-by-mail (mail
order) program for open reel, cas-
sette and 8-track cartridges.

—Distributnig prerecorded prod-
uct in non-music locations through
a network of manufacturers’ rep-
resentatives.

—Utilizing  Electrodyne's Re-
cord-A-Tape, an 8-track tape dis-
penser/duplicator to reach super-

markets, gas stations and other
specialty locations.
New OQOutlets Pioneered
While other companies have

830

M-88

930

(415) 861-1811 or write:

Be a domestic importer and make
money by buying at low prices. These
car stereo tape decks start at $16.95
per unit. Minimum quantity 100 units.
Terms: Cash. No warranty.

For full details call our Sales Manager collect . ..

MIKADO ELECTRONICS
1072 BRYANT STREET, SAN FRANGISCO, CALIFORNIA 94103

pursued new methods of distribu-
tion, it has been Ampex’s pioneer-
ing muscle and licensing agree-
ments which has enabled the com-
pany to be in the distribution fore-
front. “We're always searching for
ways and methods to expose tape
product on a mass merchandising
level, particularly in specialty lo-
cations and non-music outlets,”
said Don Hall, vice president of
Ampex.

Ampex recently advertised in
the Wall Street Journal, offering
“An unusual opportunity for rep-
resentatives.” The ad, in part, said:
“We need broader representation
and wider distribution . . . to meet
the consumer demand for stereo
tape everywhere. As the leading
marketer in the stereo tape busi-
ness, Ampex has been the inno-
vator in developing lines of prod-
uct, distribution and consumer
awareness. Because of tremendous
growth, we ure once again strain-
ing the system.”

Muail order is one way of reach-
ing another market and a method
of supplementing normal distribu-
tion, especially if a company has

883

805

Q-84

a commanding segment of the mar-
ket. Ampex will make its entire
3.800-album open reel catalog
available to its tape-by-mail pro-
gram.

Multi-Label Catalog

The company has an impressive
lineup of licensing agreements in
open reel, including product from
Capitol (and Apple, Angel, Angel/
Mclodiya), Kapp, Mercury, Elek-
tra, Motown, Philips, Polydor.
Scepter, Stax, among others.

Although it is “testing” a muail
order program in cassette and 8-
track, a spokesman for Ampex
said, “We will offer all tape con-
figurations by mail.”

The tape-by-mail program works
this way: Customers pay list price
for the first selection in an order
and receive a $1 discount on each
additional tape. Major discounts
are offered on multi-reel sets, such
as complete symphonies.

By its own figures, open reel
(prerecorded) tape is about 3 to
3.6 percent of sales at retail, or
$18 million.

But where Ampex hopes to add
muscle to its hold on the prere-
corded tape market is in 8-track
and cassette, and that’s the strength
of its tape-by-mail program, said
a company spokesman.
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supplies
FACTORY DIRECT SAVINGS

e 8-TRACK PLASTICS

e CASSETTE PLASTICS

e PRELEADERED CASSETTES

® DUPLICATOR TAPE—

8-TRACK, CASSETTE

3% ", 5", 7" REELS

e BLANK TAPE CASSETTES,
8-TRACK, OPEN REEL

e FAST SERVICE WAREHOUSES
CHICAGO/LOS ANGELES
HIGH POINT, N.C.

1701 S. State College Bivd.
Anaheim, Ca. 92806

(714) 633-4280

TOPP TAPE

ANNOUNCES
NEW, LOW PRICES

on all label

8 track and cassettes!

GET OUR PRICES FIRST!

Complete catalog of all
labels on request.

TOPP TAPE CO.

P.O. Box 71
Baldwin, N.Y. 11510

when answering ads . . .
Say You Saw It in
Billboard

TOP

ITape

Cartridges

(Based on Best Selling LP’s)

Week Week Title, Artist, Label (8-Tr. & Cassette Nos.) (Duplicator)

This  Last
1 1
2 2
3 3
4 6
5 5
6 7
7 8
8 13
9 4

10 10

11 1

12 12

13 9

14 20

15 14

16 16

17 17

18 15

19 28

20 19

21 21

2 22

23 25

24 2

25 24

2% —

21 27

28 18

29 30

30 31

31 23

32 39

33 29

Y R—

35 34

36 33

37 36

38 35

39 41

0 —

a  —

42 40

43 42

a4 48

45 43

46 46

47 44

a8 49

49 50

50 38

STICKY FINGERS
Rolling Stones, Rolling Stones (M859100; M559100)

JESUS CHRIST, SUPERSTAR
Various Artists, Decca (6-206; 73-206)

4 WAY STREET
Crosby, Stills, Nash & Young, Atlantic (Ampex M82-902; M52-902)

TAPESTRY
Carole King, Ode ‘70 (A&M) (8T 77009; CS 77009)

MUD SLIDE SLIM AND THE BLUE HORIZON
James Taylor, Warner Bros. {Ampex M82561; M52561)

SURVIVAL
Grand Funk Railroad, Capitol (8XW 764; 4AXW 764)

GOLDEN BISQUITS—Their Greatest Hits
Three Dog Night, Dunhill (GRT 8023-50098; 5023-50098)

AQUALUNG

Jethro Tull, Reprise (M8 2035; M5 2035)
UP TO DATE

Partridge Family, Bell {Ampex 86059; 56059}
L.A. WOMAN

Doors, Elektra (ET8 5011; T(C5 5011)

MAYBE TOMORROW
Jackson 5, Motown (81735; 75735)

BEST OF
Guess Who, RCA Victor (P8S 1710; PX 1710)

PEARL
Janis Joplin, Columbia (CA 30322; (T 30322)

NATURALLY
Three Dog Night, Dunhill (Ampex 85088; 55088)

TEA FOR THE TILLERMAN
Cat Stevens, A&M (8T 4280; (S 4280)

CLOSE TO YOU
Carpenters, A&M (BT 4271; (S 4271)

ABRAXAS
Santana, Columbia (CA 30130; CT 30130)

LOVE STORY
Andy Williams, Columbia (CA 304970; CT 30497)

THE SKY'S THE LIMIT

Temptations, Gordy (G81957; G75957)
CHICAGO il

Columbia (CA 30110; CT 30110)

MANNA

Bread, Elektra (ET 8 4086; TC 5 4086)

LOVE STORY

Soundtrack, Paramount (PA 8-6002; PA (-6002)
EMERSON, LAKE & PALMER

Cotillion (Ampex M89040; M59040)

THE PARTRIDGE FAMILY ALBUM

Bell {86050; 56050)

PARANOID

Black Sabbath, Warner Bros. (Ampex M81887; M51887)
11-17-70

Elton John, Uni (8-93105; 2-93105)
BLOODROCK Il

Capitol (Ampex 8xt 765; 4xt 765)

WOODSTOCK 2
Soundtrack, Cotillion (TP 2-400; (S 2-400) (Ampex)

THIRDS

James Gang, ABC/Dunhill {Ampex 8721; 5721)
ALARM CLOCK

Richie Havens, Stormy Forest (GRT 8-6005; 5-6005)
CRY OF LOVE

Jimi Hendrix, Reprise (Ampex M82034; M52034)

BROKEN BARRICADES

Procol Harum, A&M (8T4294; (S 4294)

THIS IS A RECORDING

Lily Tomlin, Polydor (8F 4055; CF 4055)

TOM JONES SINGS SHE'S A LADY

Parrot (M79846; M77646)

THE POINT

Nilsson, RCA Victor (P85S 1623; PK 1623)

SWEET BABY JAMES

James Taylor, Warner Bros. {Ampex MB81843; M51843)

TUMBLEWEED CONNECTION

Elton John, Uni (8-73096; 2-73096)

LOVE IT TO DEATH

Alice Cooper, Warner Bros. {Ampex 81883; 51883)

GREATEST HITS

Glen Campbell, Capito] (8XW 752; 4XW 752)

LIVE

Johnny Winter And, Columbia (CA 30475; (T 30475)

HANGING IN THERE

Hudson & Landry, Dore (324; 324)

GREATEST HITS

Sly & the Family Stone, Epic {Columbia) (KO 30325; ET 30325)

OSMONDS

MGM (Allison M84724; M54724)

CHAPTER TWO

Roberta Flack, Atlantic (Ampex M81569; M51569)

TARKIO

Brewer & Shipley, Kama Sutra (Buddah) (Ampex M82024; M52024)

DIANA

TV Soundtrack/Diana Ross, Motown (M81719; M75719)

GOLD/THEIR GREATEST HITS

Steppenwolf, Dunhill (Ampex M85099; M55099)

PORTRAIT OF BOBBY

Bobby Sherman, Metromedia (890 1040; 590 1040)

ROSE GARDEN

Lynn Anderson, Columbia (CA 30411; CT 30411)

LIVE

Grand Funk Railroad, Capitol (8XWW 633; 4XWW 633)
Billboard SPECIAL SURVEY For Week Ending 5/29/71
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“Me And You
H ~ AndADog Named Bod'
. wasahomerun.

Introducing “

WETURNED IT
-~ INTOAR
- GRAND SLAM.

DISTRIBUTED BY
On |

AMPEX
RECORDS

555 Madison Ave., New York
BIG TREE RECORDS also available on Ampex Stereo Tapes
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POLYGRAM WILL DEVELOP
VIDEOCASSETTE MARKET

By MIKE HENNESSEY

MUNICH

One function of Polygram, the new holding com-

pany established by Deutsche Grammophon and Philips, will be to

develop the videocassette market.

This was made clear by Polygram director Coen Solleveld,
following DGG's international springboard mecting here April 28-30.

Solleveld said the group was not committed on software to any
particular configuration. “lf you can tell me which system will be
the winner in Europe, then I will give you a positive answer.”

He added that as far as Europe was concerned, many manufac-
turers had ‘decided that the dominant system in the magnetic tape

family was the Philips system.

Solleveld also said that the video disk offered good possibilities
of development, and asked if Philips was working on a video disk
system answered: “I'd be very surprised if they were not.”

Answering questions from the international press corps were
officials J. Dieter Bliersbach, Werner Vogelsang, Johannes van der
Velden, Coen Solleveld, Kurt Kinkele, Richard Busch, Jerry Schoen-
baum, John Fruid, Jacques Kerner, Kenichi Morita and Wolfgang

Arming.

The conference was attended by more than 180 delegates from
the international branches of DGG who were given details of the
new Polygram company (reported in Billboard, May 8) and of plans

for the 1971-°72 scason.

European Publishers

Audio/Visual Group

By BERNIE SIGG

ZURICH—The recently-formed
International Publishers Audiovis-
ual Association (IPAA) aims for
“the exchange of information and
the carrying out of joint investiga-
tions into cartridge television,” ex-
plains Herbert Winter, its general
secretary.

The exchange of information be-
tween the first six publishers will
hopefully result in the develop-
ment of market research, joint
productions and the distribution
of CTV programs. The organiza-
tion’s members include AB Bon-
nierfoertagen of Sweden, Arnoldo
Mondadori Editore of ltaly: Ber-
telsmann Verlag of Germany; Edi-
tions Rencontre of Switzerland:
Librairie Hachette of France and
Verenigde WNederlandse Uitgever-
sbedrijven of Holland.

“This joint market research,

Bankers Tune

WASHINGTON—A new bank-
based communications network,
custom-designed for use by the
nation's banking system, was un-
veiled here last week. lts primary
phase calls for 18 25-minute pub-
lic affairs programs in color EVR.

The initial program in the
series, on problems and prospects
in housing, was filmed at the

joint production or distribution of
joint audio-visual programs will
not be carried out by the IPAA as
such. but by two or more members
of the association.” Winter said:
“The secretariat of the IPAA per-
forms a documentation service into
the development of audio-visual
systems, standardization, the pro-
duction of audio-visual programs
by members, and outside pro-
ducers or individuals who are ac-
tive on the audio-visual cassette
market.”

The essential source of informa-
tion for the documentation service
is the work of special study groups
who deal with questions arising
from system development and pro-
grams. This will be carried out at
conferences which will be held
regularly and in contact with inter-
ested parties from the fields of
hardware and software.

in to EVR

office of George Romney, Secre-
tary of Housing and Urban De-
velopmient (HUD). Future films in
the EVR cassette series will fea-
ture other leading government,
business and banking figures, dis-
cussing critical domestic  issues
that concern bankers and those
they serve.

(Continued on page 19)

WE DON'T SELL
EVR MACHINE

... We Give Them Away!

|
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HERSHEY VIDEO SYSTEMS, INC.

Software systems for the future

John Hancock Center
875 North Michigan Avenue, Chicago, Ili. 60611
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Teletape
Displays
Avant Art

NEW YORK--The potential of
expressionist art as a source of
visual material for curtridge TV
programming was demonstrated at
Teletape Productions here. The
company recently showed a special
videotape of a collage of art ex-
pressions by Isaac Abrams and
Carol Herzer to tradesters and re-
cording executives,

The tape. shown against a back-
ground of electronic music created
by Atlantic Records Tonto's Ex-
panding Headband on the Moog
synthesizer, created a mosaic of
patterns that sought to explore the
concept of time, space and cosmic
consciousness.  Miss Herzer and
Abrams, working together as a
painting team for more than a
vear, developed the concept of the
tape with the assistance of Lou
Selener of Teletape, who also
helped in coordinating the actual
production.

10-People Effort

The team, working with an
cight-man crew and the facilities
of Teletape, utilized six original
paintings, two drawings. and an
assortment of other aids for special
effects, in the development of the
final product.

The tape, shot on two-inch color
video and running about 22 hours,
will probably get its initial screen-
ing on cable television. Its primary
purpose, however, is for use in a
cartridge TV format as visual
effects for compatible sound ex-
periences. =

According to Selener, Teletape
is happy with the result of this ex-
perimental tape. and will continue
to lend its support to similar proj-
ects, conceived by Abrams and
Miss Herzer. Already on the draw-
ing boards are plans for feature
length presentations. special effect
pieces and educational tapes. Said
Abrams, “We are hoping that
through our efforts we could raise
the present standard of television
from a purely commercial to an
aesthetic level.”

RCA Eyes New
CTV Inroads

NEW YORK—RCA's consumer
electronics division is reported
developing a color videotape sys-
tem.

RCA’s initial announcement of a
CTV system revolved around the
SelectaVision system based on laser
beam/holograms. but this system
has never been shown in public as
technical problems have slowed
down its development. (RCA wus
the only major hardware firm
which did not exhibit at the recent
first internationul cartridge televi-
sion conference in Cannes.)

The SelectaVision development
program has not been under the
acgis of the consumer clectronics
divisions.

The videotape system would be
both record and playback. Selecta-
Vision is playback only. The VIR
unit would be marketed as part of
the SclectaVision line. Inklings that
RCA was looking into other video
systems were first reported in the
March 6 issue of Billbourd.

Medical EVR Series
Mounted By Ayerst

CHICAGO—Six electronic vid-
eo recording (EVR) programs de-
signed for doctors are included in
a4 new medical information series
shows from Ayerst Laboratories,
New  York. Programs will be
viewed on Motorolua’s teleplayers.
Ayerst plans expansion into other
aveas of medical programming.

Training Tapes

U.S.Videorecord
Assn.Plan Series

By RADCLIFFE JOE

NEW YORK-—The Videorecord Corp. of America, in associa-
tion with the National Tool. Die and Precision Machining Associa-
tion, (NTDPMA) will produce a series of vocational education CTV
programs funded by the federal government. VCA will also produce a
monthly electronic newsletter, titled “Newsletter of the Air” for the

NTDPMA. using the EVR System.

The project marks the first di-
rect involvement by the federal
government in the practical appli-
cation of CTV programming by a
major national trade organization.
It will be initiated with the devel-
opment of two prototype cassettes
for use in conjunction with the
NTDPMA's government-sponsored
skills-training programs.

The programs will be partially
funded under contract with the
U.S. Department of Health, Edu-
cation and Welfare. and will be
centered on the apprentice train-
ing skills in the nation’s three-
billion-dollars-a-year tool and die
industry.

Group Suggestion

Development of the project
was suggested to HEW officials
last year by the NTDPMA in its
role as the nation's largest single
skills-training contractor for the
U.S. government.

According to Dr. Howard A.
Matthews, director of HEW’'s
Division of Manpower Develop-
ment and Training, the NTDPMA
will offer the government a com-
prehensive examination of the ap-

Videotape Takes
Look at Sports

CHICAGO—Video Logic Cor-
poration’s slow-motion videotape
system is being used by profes-
sional sports teams and President
Edmund Aleks there will be further
applications in the entertainment
industry. The New York Mets
and Kansas City Royals are using
the system called Instar (instant
analytical replay) for motion study.

Instar plays through a regula-
tion elevision set and boasts the
following qualities: slow motion
with  no intertrack crossover
noise: twice the frame rate of con-
ventional TV; variable slow motion
from 5 to 20 percent of real time
and no motion blur,

Aleks sees application in enter-
tainment, especially in production
where actors. dancers and singers
can study articulation and tech-
nique through instant replay with
the advantage of slow motion ac-
tion,

plicability of the new communi-
cations medium for use in con-
junction with federally-sponsored
muanpower and training programs.

In addition to the production
of the prototype cassettes. the
NTDPMA will conduct field dis-
tribution tests, survey audiences
and student response, and examine
application techniques of the sys-
tem. Off-line programming tech-
niques. allowing the viewer to
actively participate in training in-
struction, will also be implemented
and examined.

The first of the NTDPMA
programs will be developed for use
by apprentice trainees in the tool
and die industry, and will focus
on elementary training of the stu-
dent in a particular subject area
of metalworking skills.

Students will have the oppor-
tunity of studying schematic dia-
grams projected through television
receivers. as well as Kinetic tape
of metalworking machinery in
operation.

2d Program Mulled

The second program will be
scaled for the industry manager/
instructor who is responsible for
educuting the apprentice in certain
aspects of on-the-job training. This
segment of the project will be
placed in the framework of a pro-
gram readily acceptable by the in-
structor, and will employ elements
of sensitivity training.

In addition to developing the cas-
settes for manpower development
and training of industry appren-
tices, the NTDPMA project will
also focus on intra-industry com-
munications at the management
level.

If successful. this segment of the
project may provide solutions to
a major problem of effective com-
munications experienced by all
national trade organizations.

According to William E. Hard-
man, executive vice president of
the NTDPMA. the CTV medium
offers an excellent alternative to
the written word as a means of
reaching members of the tool and
die industry.

He said. “if our prototype pro-
grams are successful, we anticipate

(Continued on page 19)

DID YOU MISS THE
BILLBOARD-VIDCA
CARTRIDGE TV
CONFERENCE!

Catch up with the Special Conference Report
appearing in the MAY 15 issue of BILLBOARD

Single copy of this 16-page section is $1 postpaid (U.S.),
40 Pence U.K., 630 Lire ltaly, 360 Yen Japan, or equivalent.
Send cash or check with order to Ron Carpenter,
Billboard, 165 W. 46th St., New York, N.Y. 10036.
COMPLETE CONFERENCE TEXTS WILL BE PUBLISHED IN
A SERIES OF 8 BOOKLETS AT $2.50 EACH, WITH
DISCOUNTS FOR MULTIPLE EDITIONS. FOR
INFORMATION: Mort Nasatir, Billboard Publications, Inc.,
7 Carnaby St., London W1, England.
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These are best selling middle-of-the-road singles compiled frem
national retail sales and radio stztion air play listed in rank order.

LI o5
'-ql N: Ll ol i ?6
; ; ; TITLE, Artist, Label & Number !g
3 16 — RAINY DAYS AND MONDAYS . . -3
Carpenters, A&M 1260 (Almo, ASCAP)
7 11 29 THE DRUM .4
Bobby Sherman, Aietromedia 217
(Wren/Viva, BAI)
5 14 32 FOLLOW ME . . . . .. .. .. .. ... 4
Mary Travers, Warner Bros. 7481
(Cherry Lane, ASCAP)
13 26 — PLL MEET YOU HALFWAY .. .. ... .. . . 3
Partridge Family, Bell 996 (Screen Gems-
Columbia, BMI
1 1 3 MEAND YOU AND A DOG NAMED BOO .. 8
Lobo, Big Tree 112 (Kaiser/Famous/Big Leaf,
ASCAP)
2 2 1 IF . 10

Bread, Elektra 45720 (Scréen Glehs-Co'ltjn.\Bia, .BI'V\AI)

6 6 12 YOURE MY MAN . . . .
Lynn Anderson, Columbia 4-45356 (Flagship, BMI)

8 10 27 AND I LOVE YOU SO . .. . .. . . . 4
Bobby Goldsboro, United Artist 50776
(Mayday/Yahweh Tunes, BMI)

4 7 14 A MAMA & A PAPA ... e D
Ray Stevens, Barnaby 2029 (Ahab, BMI)

11 12 20 TOAST & MARMALADE FOR TEA . ... 5
Tin Tin, Atco 6794 (Casserole, BMI)

25 — — FLIM FLAM MAN . . 4 g
gma)ra Streisand, Columbia 4-45384 (Tuna Fish,
35 — — IT'S TOO LATE o2

Carole King, Ode 70 66015 (Screer; AGe.ms-
Columbia, BMI)

12 5 5 ME AND MY ARROW = = . o012
Nilsson, RCA 74-0443 (Dunbar/Golden Syrup, BMI)

21 23 35 THAT'S THE WAY I'VE ALWAYS HEARD
ITSHOULD BE ... ... ... :

Carly Simon, Elektra 45724 (Quackenbush/Kensho,
ASCAP)

23 39 — LIFE ! S S
Elvis Presiey, RCA Victor 47-9985 (Presley/
Last Straw, Bml)

PUT YOUR HAND IN THE HAND . = 11
Ocean, Kama 3Sutra 519 (Beechwood, BMI)

1 DON'T KNOW HOW TO LOVE HIM . . . 2
Helen Reddy, Capitol 3027 (Leeds, ASCAP)

WHEN YOU'RE HOT, YOU'RE HOT = === 2
Jerry Reed, RCA 479976 (Vector, BMI)

20 25 38 REACH OUT I'LL BE THERE .. ... .. 4
Diana Ross, Motown 1184 (Jobete, BMI)

14 8 8 STAY AWHILE = TER ey (1)
Bells, Polydor 15023 {Coburt, BMI)

18 19 24 HERE COMES THE SUN . ..
Richie Havens, Starmy Forest 656 (Harrisongs, BMI)

15 15 34 | DON'T KNOW HOW TO LOVE HIM . 4
Yvonne Elliman, Decca 32785 (Leeds, ASCAP)

39 — — LIGHT SINGS .. . .
Fifth Dimension, Bell 999 (Sunbeam, BMI)

28 — — LOVE SONG .. ... . . . . 2
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26 — — LET ME BE THE ONE . e 2
Jack Jones, RCA 74-0475 (Almo, ASCAP)

29 35 40 LOVE LOOKS SO GOOD ON YOU

John Bahler, Warer Bros, 7474
(Central Songs, BiI)

2] — — BROWNSVILLE

17 13 6 | WON'T MENTION IT AGAIN .. .. . 10
Ray Price, Columkia 4-45329 (Seaview, BMI)

30 — — LOVE HER MADLY . . . AL 2
Doors, Elektra 43726 (Doors, ASCAP)

10 3 2 1AM ... | SRID/DONE TOO SOON ... 10
Neil Diamond, Uni 55278 (Prophet, ASCAP/
Prophet, ASCAP)

— — — THEN YOU WALK IN . 7-
Sammi Smith, Mega 615-0026 (100 Oaks, BMI)

— — — HERE COMES THAT RAINY DAY
FEELING AGAIN L LT |
Fortunes, Capitoi 3086 (January, BMI)

34 — NEXT YEAR (Bashana Haba'ah) = == = 3
Joy, Kama Sutra 523 (Blackwood, BMI)

31 39 IT'S TIME FOR LOVE A |
Dennis Yost & the Classics IV,
United Artists 50777 (Low-Sa{, BMI)

37 — NATHAM JONES . ] o .3
Supremes, Motown 1182 (Jobete, BMI)

38 — CAN'T FIND THE TIME 3

Rose-Colored Glass, Bang 584 (Screéﬁ Gems-
Columbia, BMI)

33 33 LOVE MEANS

(You Never Have to Say You're Sorry) .
Sounds of Silence, Ranwood 896 (Bon Ton, ASCAP)
SEA CRUISE P —

Johnny Rivers, United Artists 50778 (Ace/
Lancer, BMI}

INDIAN RESERVATION . .
Raiders, Columbfa 4-45332 (Acuff-Rose, BMI)

BRIDGE OVER TROUBLED WATER . 2
Aretha Franklin, Atlantic 2794 (Charing Cross, BMI)
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Billboard SPECIAL SURVEY For Week Ending 5/29/71

Tape Cartridge

Tape
Happenings

Sensormatic Electronics Corp.,
Akron, Ohio, has developed an
electronics system to protect tapes
and disks from shoplifters. . . .
More than 29,000 cassette players
valued at $1,080,000 were export-
ed during November of last year to
England. The figures are nearly
double those for the same period
in 1969 and reflect the increasing
amount of foreign equipment be-
ing sold in UK. . . . Harman-Kar-
don has named three new sales
representatives: Mort Fields Co.
to cover Illinois and eastern Wis-
consin, Lectro Sales Co. in Michi-
gan, and Robert R. Reiss Assoc. in
New England. . KRTV, of
Ryttyla, Finland, has installed a
cassette duplicating system for
production of its own prerecorded
religious music and spoken word
product. . . . Frazer Music Club,
Helsinki, has added prerecorded
cassettes to its club library. Fazer
sefls product for the labels han-
dled by Finnlevy, EMI Suomen,
Discophon and Scandia Musikki
(tape only). . . . Liberty/UA, En-
gland, is offering a prerecorded
cassette sampler to readers of a
teen-age magazine published in the
U.K. The sampler, “Mongrel,” fea-
tures Canned Heat, Groundhogs,
Brinsley Schwartz, the World, High
Tide, Hawkwind and Cochise. . . .

(Continued on page 59)

Training Tapes
® Continued from page 18

a regularly scheduled series of
monthly cartridge television reports
or the state of the industry, to
be distributed to NTDPMA chap-
ters in all parts of the country for
programming at business meet-
ings.”

The NTDPMA project will ini-
tially utilize the EVR Teleplayer
manufactured by Motorola and
provided by the Videorecord
Corp. of America.

Bankers Tune to EVR

e Continued from page 18

The production of the new
series is a joint effort by the
American Bankers  Association
and CBS Electronic Video Re-
cording. The series is being of-
fered to banks through the ABA
at a cost of $200 for each pro-
gram,

who has just cut

distributor prices

of American-made
Cassettes

by 24% to 30%

?

RoaBINS

The Infiation Fighter
ROBINS INDUSTRIES CORP.
College Point (Flushing), N.Y., 11356
(212) 445-7200
OUR CATALOG TELLS THE STORY.
WRITE FOR IT... NOW!
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a U d | brings you

the world’s
best buyin
automatic
tape splicers
(shown here

in cassette
operation).

THE ELECTRO SOUND 200

AUOIOMATIC CORPORATION 915 Westchester Ave., Bronx, N.Y. 10459 (212) LU9-3500/Cable: AUOIOMATIC

8-TRACK
HIGH SPEED
DUPLICATOR

BE-1000
MASTER

BE-900
SLAVE

WRITE OR PHONE
FOR
BROCHURE & PRICES

FEATURES:

@ 7 1IMES NORMAL SPEED
@ AYTO-STOP, REWIND & CUE
@ INTEGRATED CIRCUIT ELECTRONICS
@ STANDARD 14" 8 TRACK MASTERS
@ ILLUMINATED VU METERS
@ 3 MOTOR MECHANISM
@ HYSTERESIS SYNCHRONOUS CAPSTAN DRIVE
@ 10%;” REEL PLATFORMS
@ CONSISTENTLY PRECISE HUB WINDING
@ UP TO 10 SLAVES PER SYSTEM
@ CAPACITY: UP TO 50 TAPES PER HOUR
BASED ON 35 MIN. MASTER
@ ALL 8 TRACKS RECORDED SIMULTANEOUSLY
@ GUARANTEED NO CROSS-TALK
@ PRICE: BE-1000 MASTER  $1,950 00
BE- 900 SLAVE  § 95000
@ COMPREHENSIVE INSTRUCTION AND SERVICE
MANUAL

OTHER PRODUCTS:
* BE-2000 LOW COST 8 TRACK
DUPLICATING SYSTEM
% BE-800  REEL TO REEL 8TRACK
MASTER MAKER

% BE-3000 CASSETTE DUPLICATING
SYSTEM

IT PAYS TO BUY THE
BEST

3515 BURBANK BLVD

BURBANK,CA.81505

d (213 842-2144

Perfect Sensing T;tpes

Get precision splicing and perfect sensing on
8-track stereo cartridges, cassettes and TV films.

Select a Saxon aluminum foit and Mylar pressure
sensitive tape from our standard stock, or we will make
it to your most exacting specifications. It's the ideal
tape for all types of automatic splicing equipment.

We'll send you a FREE sample atong with our new
catalog. It details and illustrates everything (including
cartridge, cassette and promotion labels) for the audio

visual and record industries.

Write or call us today. (212) 672-8200.
Saxon Adhesive Products, Inc.

A subsidiary of Saxon Industries, Inc.

57-01 37th Ave., Woodside,NewYork 11377

*Registered trade mark of Dupont
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U.S.: Split Tandy Corp & Allied Radio

WASHINGTON—Tandy Corp.,
the nation's leading retailer of
electronic products, has been or-
dered by the Justice Department
to divest itself of Allied Radio
Corp., a company it acquired last
year.

A civil antitrust suit has been
filed in federal district court in
Chicago charging that the acquisi-
tion violated the antimerger sec-
tion of the Clayton Antitrust Act.

The suit charges three points
against acquisition: it eliminates

competition between Tandy and
Allied; it may encourage similar
mergers; and it may make it more
difficult for new competitors to
enter the business.

According to the Justice De-
partment, the suit asks that Tandy

be enjoined from acquiring any
other electronic products retailers
without approval of the Justice
Department or the court for a
period of five years and that
Tandy divest itself of the assets it
acquired from Allied.

\L

CONSUMER

ELECTRONICS

SHOW

june 27 thru 30,1971
Phe auncal weeTing plect for e people s prodct e ity

t = over 250 exhibitors will introduce

over 35,000trade show visitors
from the consumer electronics industry. It will be
THE meeting place for manufacturers,importers,
distributors, sales representatives, government
officials and press representatives from all 50

states and many foreign countries.

exhibits

20

Sun,June27 .. ... ..., 12 noon—6 pm =
Mon., June 28 .. .. ... .. 10 am —6pm b
Tues.,lune29 . .. .. ... 10 am —6pm i
Wed., June30 . ... ... .. 10 am

conferences

Mon. — Retail Marketing Conference

Tues. — Video Conference
Wed. — Audio Conference

BY AND FOR THE INDUSTRY

Produced and sponsored by

CONSUMER ELECTRONICS GROUP

ELECTRONIC INDUSTRIES ASSOCIATION

their 1972 lines of television, radios, phonographs, audio
components, tape equipment and accessories, display-
ing over 25,000 products in the world’s largest trade show
devoted exclusively to consumer electronics.

e © The 1971 CES is all under one roof in the
huge main exhibition hall of the all-new magnificent

McCormick Place.

ADVANCE REGISTRATION =11

Save time, fi!l in and mail this coupon now. Your free badge of admission will be mailed back toyou. (Please print)

Name = -

Firm___ S

Street. — —— — = —

Type of Business - .

[J RETAILER
[] MANUFACTURER'S REPRESENTATIVE
[] OTHER

|
|
|
|
|
|
|
:
|
| city
|
|
|
|
|
|
|
|
|

Hotel reservation blanks will be forwarded to you with your badge.

Title_

Please check below the ciassification of your business
[ DEPT./CHAIN STORE BUYER

(] DISTRIBUTOR
[] MANUFACTURER

Minors under 18 years of age will not be admitted under any circumstances

I
|
|
|
|
|
|
i
S 4T + A — |
|
|
|
|
|
|
|
|
1

CONSUMER ELECTRONICS SHOW, 331 MADISON AVE., NEW YORK, N.Y. 10017

WwWWw americanradiohistorv. com
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CBS CHARGES
ILLEGAL DUPING

LOS ANGELES — Columbia
Broadcasting System has filed a
suit here in Superior Court charg-
ing Mobile Stereo Ltd. (Muntz
Mobile Stereo Pak) and Donald
and Ruth Koven with illegally du-
plicating their tapes.

CBS is seeking an injunction
to prevent the defendants from
selling, duplicating or advertising
the tapes.

R A

Arizona Makes
Bootlegging &
Piracy lllegal

By PHIL STRASSBERG

PHOENIX—Gov. Jack Williams
of Arizona has signed into law
a bhill making it a misdemecanor
to bootleg or pirate tapes. cassettes
or records in Arizona.

Not as tough an anti-piracy bill
as the one the Tennessee State
Senate recently passed. which
makes it a felony punishable by
a fine of $25,000 and imprison-
ment of not more than three years
for a first offense, the Arizona
statute leaves it to the judge's dis-
cretion to fix the jail sentence.

Arizona becomes the fifth state
to make it a crime to duplicate
recordings. cassettes and tape car-
tridges cheaply and to withhold
revenue from the performers, pro-
ducers, publishers and writers of
the music.

Besides Tennessee. South Caro-
lina passed a bill earlier in May
and California and New York pre-
viously had statutes which had
been upheld in the Federal courts.

The bill marked several years
of hard work for Arizona’s legiti-
mate operators. The legislation re-
cently was bogged down in the
House's Rules Committee but an
opponent of the measure re-
assessed his position. It then went
to the Senate's Labor and Com-
merce for review, and those legis-
lators moved it to the floor where.
after several amendments were
added and subtracted, it was voted
upon and passed. The governor's
signature followed.

A number of local music indus-
try figures were responsible for
this bill reaching fruition, nota-
bly Leonard Singer, president of
Associated Distributors, Inc.; Phil
Casdon, of Capitol Records’ Phoe-
nix office; George Soderquist, and
Fred Rivers., of MCA, Inc.'s dis-
tribution arm in the Southwest.

They received support from
Henry Brief. executive director of
the RIAA. and Robert C. Oster-
berg. of the New York City law
firm of Abeles and Clark, attor-
neys for the Harry Fox Agency,
among others.

(A

KUSISTO BACKS
DISCRETE UNITS

CHICAGO — Motorola Auto-
motive Products vice president
and general manager Oscar P.
Kusisto denies a published report
that his firm is changing its po-
sition on discrete 4-channel sound
tape machines.

“The report is completely er-
roneous and was not checked out
with Motorola. We are com-
pletely convinced of the superior-
ity of the discrete 4-channel sys-
tem as contrasted with quasi-4-
channel systems which use syn-
thesizers or matrix techniques.

“We are moving at top speed to
ship our discrete 4-channel auto-
motive players to our distribu-
tors. Our commitment and confi-
dence in the discrete concept is
total,” he said.

(i
MAY 29, 1971, BILLBOARD
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Presenting
AmencanArrlines
Endless Summer.

There are places in this world where winter is just a word.
Where any day of the vear you can walk outside ana cast a warm
shadow.

The breeze there is a caress and rain a nice change of pace.

These are the lands where summer never ends.

And now American Airlinas flies to many of them.

Tropical lands like Acapulco, Samoa and Fiji. Or desert lands
like Arizona and South=rn California.

Tiny islands like Aruba and Curacao and the Virgins. Bigger
islands like Puerto Rico and New Zealand. And bigger still island-
continents like Austral a.

To Haiti which is pari of an island. Or Hawaii which is lots of
islanas.

But we'll do more than fly to these places. We'll make getting
to each a little easier than it was before.

Withournew, ratherremarkable “Endless SummerVacations.”

These are vacations for every budget, carefully designed to
give you more than you expected for the money. And you can prove
it without it costing you a cent.

By sending for our free Endless Summer Vacations book. It’s
a lavishly-illustrated, full-color 64-page book full of details on 2ach
specially-planned vacation. And cn the lands where you'll spend
your vacation. Just write to American Airlines, Endless Summer
Vacations, Box 1000, Bellmore, N.Y. 11710.

Or ask your Travel Agent for a copy when you're discussing
your vacation plans with him

In either case, our American Airlines Endless Summer Vaca-
tions book is free. Which may be the only thing that keeps it from
becoming a best seller.

It’s good to know you’re on American Airlines.
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U PAUL AND LINDA McCARTNEY—

Ram.
Apple SMAS 3375

Paul & Linda debut like the sweethearts
of rock ‘n’ roll reborn, as the ex-Beatle
continves to play the rock Romeo with
little else on his musical mind. A good
part of the fun is McCartney’s light, clever
arrangements and superb rhythm changes.
"Smile Away,’”” “"Too Many People’”” and
‘Back Seat of My Car”’ are wailing senti-
mentality. Denny Seiwell, Dave Spincza and
Hugh McCracken anchor the sound.

POP
@ LEE MICHAELS—"5th.”
AGM SP 4302

In his latest LP, Michaels divides his time
between some exciting rock & roll re-
vivals and contemporary originals, most of
which he wrote. His current single, ““Keep
the Circle Turning,’”” and his own “’Didn‘t
Have to Happen’” and /I Don‘t Want Her’
are best among the latter, while “Can |
Get a Witness,”” "“Ya Ya,’”” and ‘‘Willie and
the Hand Jive”’ are highlights among the
oldies.

13
@ THE FLYING BURRITO BROS.—
A&M SP 4295

The Burritos, one of the first to popu-
larize country rock, offer a beautiful,
slow and studied change of pace high-
lighted by Dylan’s “To Ramona.”” Rick
Roberts and Chris Hillman wrote most of
the other material, among which ‘‘Hand
to Mouth,” “/Can‘t You Hear Me Calling,’
and the touching “Why Are You Crying’’
are outstanding.

@ CLASSICAL

O=J  borATI/PHILHARMONIA
HUNGARICA—Haydn:  Symphonies
57-64.

London STS 15131/4

This is an important entry in the classical
repertoire. In  four superior LP’s Antal
Dorati and the Philharmonia Hungarica
render the Haydn Symphonies Nos. 57-64.
It’s a package of lasting valve and the
accompanying booklet helps.

boP

ARETHA FRANKLIN—
Live At the Fillmore West,
Atlantic SD 7205

Miss Franklin’s recent concert at Fillmore
West was a highlight of the rock concert
scene and this live recording should be
thoroughly digested by the masses who
couldn’t see it and the fortunate few who
did. Her staples, ‘‘Respect,’”” “'Dr. Feelgood,*
“Don‘t Play That Song,’” and her current
million seller, “’Bridge Over Troubled Water,*’
are featured along with an exciting “‘Spirit
in the Dark’” with Ray Charles joining in.

ol koper
s york: oy
tgemt're 4t wonntn}

pop

AL KOOPER—New York City
(You’re a Woman).
Columbia € 30506

A woman changes with time and so does
her moods, The moods of this album are
many, but one thing is clear, It is Kooper's
best work since his first ‘‘Supersession,’’
and his work with Blood, Sweat and Tears.
“The Ballad of the Hard Rock Kid,”
“Nightmare No. 5, the title tune and
“Back on My Own Feet,” are all excep-
tional, but then, so is Kooper.

0P

HAMILTON, JOE FRANK &
REYNOLDS—

Dunhili DS 50103 (S)

The new group is currently on the Hot
100 chart with “Don’t Pull Your Love
Out,” included in this debut LP. Their
sound is highly melodic, rhythmic and
commercial with ‘‘Behold,”” “Young, Wild
and Free,’” and ‘Long Road’” among the

stronger cuts,
e e S (AT

JAZZ

EDDIE HARRIS & LES McCANN—
Second Movement,
Atlantic SD 1583

Another teaming of McCann (piano) and
Harris (saxophone) with various electronic
attachments and a lot of rolling jazz-
soul playing. McCann sings in his usual
distinctive manner and injects a fair
amount of humor into certain cuts (*‘Shorty
Rides Again‘’’). The material used in rele-
vant and contemporary and should have
wider appeal than most.

PO

RASCALS—
Peaceful World.
Columbia G 30462

&

This is the Rascals’ first LP for Columbia
since it joined the label last July. It was
worth waiting for. The group has been
reorganized but Felix Cavaliere is still the
mainstay and steers the group through
some interesting musical patterns. Top side
should be “’Sky Trane’’ but the 21-minute
“’Peaceful World’* should draw the FM play.

BufialoBob Smith,__
% ‘
. H ] \t Bill Gmh.\m's l

\

Por

BUFFALO BOB SMITH—Live at
Bill Graham’s Fillmore East,
Project 3 PR 5055

The Howdy Doody craze continues with
this outstanding live performance by the
original Buffalo Bob Smith. The added ex-
citement of the live audience adds much
to the performance as Smith sings “‘The
Clarabell Song,’” “‘Brush Your Teeth with
Colgate’” and the ‘‘Texaco Commercial”’ and
also stands out with his unique perform-
ance of ‘’Raindrops Keep Fallin’ on My
Head.” Sure to prove a top best seller.

por

MICHAEL ALLEN—
Something Special.
MGM SE 4762

Allen’s move to the MGM label proves to
be his most commercial entry to date.
The package, which includes his current sin-
gle, “’Hard Lovin’ Loser,” is a strong program-
ming item for both Top 40 and MOR. The pro-
duction and arrangements by Johnny Harris
are super as he brings a new swinging
touch to "'Yesterday, When | Was Young,”
"Make the World Go Away,” and "My
World Is Empty Without You.’”

wwany
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PHAROAH SANDERS—
Thembi
Impulse AS 9206

With every new release, Pharaoh Sanders
reaches further into the cosmic theme and
points the way. His music becomes in-
creasingly understandable with every play
and his musicians are all tuned in on the
same wave length. “’Astral Traveling,”
“Thembi,”” and ‘“"Morning Prayer,” stand
out on the LP, but all of the music fits.
This LP should sell well as the con-
sciousness of free form music grows.

O S TSR
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FREDA PAYNE—
Contact,

Invictus SMAS 7307

An elaborate packaging, which turns into
a beautiful poster of the stylist enhances
the commercial appeal of this dynamite
album that spotlights her recent hit,
“’Cherish What Is Dear to You.”” Other
strong cuts include, ‘“You Brought the
Joy,”” and “I Shall Not Be Moved,’”” from
the pen of Holland and Dozier. Powerhouse
vocal performances.

por

TAJ MAHAL—
The Real Thing.
Columbia G 30619

Taj is back, and he just stops time with
his mellow blues larks and clap-alongs.
Besides being his whimsical, tuneful self,
Taj now sports a brass blues band of tuba,
fleugelhorns, trombones, and then there’s
John Simon on piano and John Hall on
electric guitar. ““Ain‘t Gwine to Whistle
Dixie,” “’You're Gonna Need Somebody’’ and
““Strut Your Stuff’’ are Taj Mahal at his
swinging best, and at a bargain price.

v . P -
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REFORMATION—
California Earthquake.
United Artists UAS 6801

Arranger, producer, composer Tommy Oli-
ver has joined forces with performer,
composer and producer Tony Scotti to
develop a heavy concept package of the
creation« performed by a powerful rock-
jazz group. Along with the original ma-
terial they have included recent hits that
fit the concept such as ‘‘Put You Hand in
Thf1 Hand,’”” and a new single, "My God
and 177
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@ HELEN REDDY—I| Don’t Know

How to Love Him.
Capitol ST 762

The title tune, now riding high on the
singles -chart serves as a potent, commer-
cial kick off for her initial album entry
for Capitol. Along with the hit, the con-
temporary program offers such strong cuts
as her reading of Leon Russell’s ““A Song
For You,” Van Morrison’s ‘‘Crazy Love,’’
Mac Davis’ ‘I Believe in Music’’ and the
Rascal’s ““How Can | Be Sure.”

M

SUNDAY FUNNIES—
Rare Earth RS 526

Producer Andrew Oldham has a winner in
this heavy quartet out of the Michigan
area, Driving funky beat backs the wild
vocal workout heard on a powerful or-
iginal, ““Walk Down the Path of Freedom,’
which has Top 40 singles hit potential,
Their treatment of Carole King’s ‘‘Child
of Mine’” is another cut loaded with hit
singles possibilities, Potent new group for
the hot label.
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SOUNDTRACK

COMPLETE ORIGINAL
SOUNDTRACK—Love Story.
Paramount PAS 7000

With the astounding success of the original
musical soundtrack, Paramount has de-
cided to release a more complete version,
including dialogue, that should prove
equally successful. The voices of the stars,
Ryan O‘Neal and Ali MacGraw are ac-
companied by Ray Milland and John Mar-
ley, and enhanced by the beautiful music
of Francis Laj.

**Ax%x 4 STAR *hxk

POPULAR %k

SWEATHOG—Columbia C 30601
RADHA KRSNA TEMPLE LONDON — Apple
SKAQ 3376
THE ELLERS—Looking For the
Audio Fidelity AFSD 6247
KEITH CHRISTMAS—Fable of the
Polydor 24-4511
MERRYMoilN‘t—CoIour It Calypso.

M

HANK & LEWIS WICKHAM WITH JOHNNY
DAGUCON—King KS 1136

BOBBY HUGHES—Memories. Peon LSP 1313

MICKEY MURRAY — People Are Together.
Federal FS 13000

LOW PRICE POPULAR %k k%

STEVE LAWRENCE/EYDIE GORME — Some-
thing’s Gotta Give. Harmony H 30292

CLASSICAL *kk

KUBELIK/VIENNA PHILHARMONIC ORCHES-
TRA—Dvorak: Symphony No. 7 in D
Minor. London STS 15125

Answer.
Wings.
Merrydisc

ANSERMET / L'ORCHESTRE DE LA SUISSE
ROMANDE—Bartok: Concerto for Orches-
tra. London STS 15110

KRIPS / LONDON SYMPHONY ORCHESTRA-—
Schubert: Symphony No. 9 in C Minor.
London S§TS 15140

MOENCHINGER/THE STUTTGART CHAMBER
ORCHESTRA — Moenchinger Miniatures.
London STS 10571

SOLTI/PARIS CONSERVATOIRE ORCHESTRA
—Tchaikovsky: Symphony No. 2. London
STS 15120

ANSERMET/THE PARIS CONSERVATOISE OR-
CHESTRA — Rimsky-Korsakov: Schehera-
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Talent

‘Godspell’ Gambols
Through Bible Tales

NEW YORK — *“Godspell,” a
musical, based upon the “Gospel
According to Saint Matthew,”
opened at the Cherry Lane May
17 and turned the theater into a
jpyous palace. It’s a free-form mu-
sical, borrowing ingredients from

“ YOUR HOST: TONY

The Gourmets Haven for Italian Cuisine

163 65WEST 48TH ST NEW YORK, NY, 10036
245-6138

RONALD E. WILLMAN

Eastern Sales
Manager for
Billboard
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the circus, clown shows, magic
shows, game shows, and games
children play to tell its religious
tale. It’s all friendly and appealing
and composer Stephen Schwartz
has made it especially tuneful.

Schwartz’ music is in the mod-
erate rock groove but his top-lined
ballad, “Day by Day,” has soft
pop markings. “All for the Best”
has soft-shoe leanings. “Learn
Your Lessons Well” has a sharp
revival pitch, and “On the Wil-
lows” has a pulsating Afro beat.
It’s a well-rounded score (Schwartz
also wrote the lyrics) and there
should be lots of disk pickup once
word of the show gets around. An
original cast album deal has not
yet been set, but Metromedia Mu-
sic, publishers of the score, re-
ported that several companies have
already put in bids for the rights.

The stories and parables are
acted out by a bright company
of five young men and five young
women. They’ve been kept in tow
by director John-Miachael Tabelak
who also conceived the production,
but their energy and general good
spirits keep the frolic moving at
gay pace.

Among the performers Stephen
Nathan as Jesus; David Haskell
who is both John and Jujas, and
Sonia Manzana, as a “racy lady”
are standout.

The market for religion in con-

(Continued on page 28)

w"’// 7 -/
7

BB KING 7V APPEARINCES
FLIP WILSON SHOW

MERY GEIFFEN SHOW
DIck CAVETT SHOW
STEVEALLEN SHOW
MIKE DOUGLAS SHOW
VIRGINIA GRAHAM Stiow
BARBARA MENAIR SHOW

Signings

Love, Los Angeles rock group
formerly on the Elektra and Blue
Thumb labels, to Columbia Rec-
ords. . . . Lightning, Midwest
group, to PIP Records.

The Celebration to Motown.
Group's debut single is being cut
in Motown's Los Angeles office.

The Buoys to Scepter Records
on a long-term deal. That group’s
new single, “Give Up Your Guns,”
will be released this week.
Tommy Jones, Chuck Howard and
Sid Linnard to Ovation Records.

Michel Legrand to Bell as pro-
ducer and artist. . . . Tennessee
Ernie Ford signed with Capitol for
five more years. Ford has been
with the label for 22 years. . . .
Bob McDill, singer-songwriter, to
Polydor. His first single is entitled
“Lend a Hand.” . . . P. F. Sloan
signed to Prophesy Records. . . .
Neil Sedaka and Howard Green-
field signed by Kirshner Enter-
tainment Co. to a long-term ex-
clusive songwriter contract.

Mancini and Fox, musicians-
singers-songwriters, to Event Rec-
ords. Initial release will be an
album produced by Mike Lewis
and Sut Weiner. It’s scheduled for
release in mid-June and will be dis-
tributed by Polydor. . . . Buddy
Miles and Southern Comfort to
American Talent International,

Ltd. . . . Kitty Prins, air personal-
ity in Belgium, to Decca for an
LP. . . . Days End, a five man
group, to Epic.

Management Direction
SIDNEY A. SEIDENBERG, INC.
1414 Avenue of the Americas
New York, New York 10019
Telephone (212) 421-2021
Cable: SASTALENTS NEWYORK

Talent In Action

PAUL ANKA
Waldorf-Astoria, New York

Paul Anka's opening at the Wal-
dorf-Astoria’s Empire Room May
18 was an evening to remember.
The young composer - performer,
whose career began with “Diana”
in the mid-Fifties, has matured into
a well-rounded entertainer who
wins control of his audience
whether he’s singing or playing.

From his “Help Me Make It
Through the Night” opening, he
was completely in charge, and pro-
ceeded to keep his audience beg-
ging for more. His “She’s a Lady,”
which was written for Tom Jones
and “My Way,” which he com-
posed for Frank Sinatra were
standouts, as was his beautiful
interpretation of “Let It Be.” Anka
shared the spotlight with Freeway,
an instrumental group that proved
an exciting addition to the show,
but it was Anka himself who kept
everything together. His closing, a
rousing treatment of “My Sweet
Lord,” brought the audience to its
feet in a standing ovation.

JOE TARAS

LES McCANN QUARTET

Hong Kong Bar, Century Plaza,
Los Angeles

Les McCann treats his piano
playing and singing equally, and
the impression at his opening here
May 10 was that it is a wise choice.

McCann’s voice is strong, soul-
ful and extremely comfortable to
listen to. The last half of his hour
set was set aside for “The Price
You Got to Pay to be Free,” and
“Compared to What,” two “mes-
sags songs” about liberty and hu-
man freedom.

McCann’s versions of these two
tunes, which have been a powerful
mainstay of his act, are more bitter
and cutting. His usage of some
strong gutter expressions brings
laughter from the audience and
adds a kick to the already swing-
ing and funky arrangement.

Bassist Jimmy Rowser displayed
a freer, more powerful attack than
has been heard from him in the
past. His solos were well defined
and very enjoyable. Buck Clark,
on African and congo drums, fused
a propelling beat in with that of
Donald Dean on American drums
as McCann called them.

McCann used regulation piano
on his opener, “Load,” and stayed
with it through his second piece,
something called “Pu Pie Mc-
Goochie and His Friends” which
was set in pieces and featured
varied tempo changes. He switched
to amplified piano when he began
to sing. McCann demonstrated that
it is viable to establish and main-
tain corhimunication with an audi-
ence for an entire set.

ELIOT TIEGEL
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JOHNNY MATHIS,
IKE & TINA TURNER

Caesars Palace, Las Vegas

Imagine Ike & Tina blasting
away with hot soul music while
people eat dinner. That’s the scene
as the Turner revue moves for the
first time into a main showroom
as an opening act.

The husband-wife combo, aug-
mented by the 10-piece Kings of
Rhythm band and the three sexy
singing/dancing lIkettes, was well
received during the dinner show
May 16.

Johnny Mathis' act provided a
total change of pace. Using the
softness of the 30-piece Nat Bran-
wynne orchestra, he spun his ex-
cellent net of romantic threads.
immediately obvious in his per-
formance was the lack of awk-
wardness which has marked his
on-stage appearances. He seemed
more comfortable and sure as he
sang “In the Morning of My Life,”
“Close to You,” “We’ve Only Just
Begun,” “April in Paris,” “Day In,
Day Out,” “1 Got Love” and
“Maria.”

Mathis’ showcasing medley en-
compassed songs which have be-
come associated with him, like:
“It’s Not for Me to Say,” “A Time
for Us,” “Impossible Dream,”
“Wonderful, Wonderful,” “Wild Is
the Wind” and “Twelfth of Never.”

ELIOT TIEGEL

BOBBY VINTON
Copacabana, New York

Bobby Vinton knows his audi-
ence and he never fails to give
them what they want. His act is
a showmanly blending of song,
patter and general good spirits,
and it keeps the crowd on his side
all the way.

The song department has a solid
base in his recap of the long list
of Epic Records hits made in the
1960’s and it eases the way to such
newer material as “Love Story,”
“The Rest of Your Life” and
“Games People Play.” His “Mama
Don’t Allow” routine, in which
he plays several reed 1ntruments,
is a consistent winner as is his
stirring “United We Stand.” It’s
an act that aims to please, and it
does.

Dustin Brooks is an amiable
comedian who starts slowly but
wraps it up in his favor before
signoff. MIKE GROSS

CARPENTERS
Carnegie Hall, New York

Karen Carpenter has one of
those magical voices-—there are
maybe three of them among all
the ladies in pop music—that create
a direct line of communication
with their very tone. Words and
music are secondary; there is al-
ways that quality that comes
through.

The Carpenters’ Carnegie Hall
concert May 14 was well-paced
and well-balanced, with enough
variety in the program as well as
all the expected hits. Their singing
is as rich and precise live as on
record; they don’t need electronic
help. The Carpenters (A&M) are
actually the ultimate soft-rock/
easy listening group, never bland
or clichéd, always intricately, ele-
gantly tasteful.

Opening the show was Colum-
bia’s Mark Lindsay, who has rather
outgrown his old bubblegum
image. Lindsay, the victim of a
feeble microphone, had a hard
time being heard over his backing
group. But he is a likable per-

(Continued on page 30)
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Talent

From The

Music Capitals
of the World

DOMESTIC

NEW YORK

Melanie, Buddah artist, set for
the Central Park Music Festival
July 14; also Westbury Music Fair,
July 19; and the Saratoga Music
Festival, Sept. 5. . . . Buffy Sainte-
Marie is cutting her album in Nash-
ville for Vanguard and not Elektra
as erratumed in last week’s column.

. Marion Taylor and the Reggie

on NBC-TV’s “Make Your Own
Kind of Music” on July 20. . . .
The New Christy Minstrels open
Atlantic City Steel Pier’s 74th sea-
son Friday (28). . . . Eddy Arnold
signed to be a TV and radio
spokesman for Farmbest Dairies
for the next 12 months. . . . Jeze-
bel and Chris signed with Herb
Bernstein, who produced their first

assigned English lyrics to Euro-
vision song, “Un Arbre, Une Rue”
to Norman Gimbel.

Ned Gershenson, son of Doris
Fisher, and nephew of Marvin and
Dan Fisher, has taken over the
Grist Mill Playhouse in Andover,
N.I. . . . Julie Budd, Bell artist,
plays Shamrock Hotel, Houston,
June 3-13. . . . William B. Wil-
liams, WNEW air personality, will
emcee the Big Band Festival at
Madison Square Garden on June
16. . . . Mitch Manning, of Dick-
son Productions Ltd., became the
father of a girl May 14. . . . John
Baldry will kick off the first leg
of his debut American tour on
June 14 at Fillmore West. His
Elton John-Rod Stewart produced
LP. “It Ain’t Easy,” is due for an

memorating the 80th aniversary
of Richard Tauber’s birth has been
scheduled for release by Ember
Records. . Junior Mance in
concert at Berry College, Mt
Berry, Ga., on Friday (28). . . .
The Rail currently playing at the
Patio, Revere. Mass., through Oct.
3. ... Irwin C. Watson and Sammy
Davis Jr. at the Melody Tent, Buf-
falo, June 14-20. . . . Ian Haim
of Snow Productions, Inc., has
opened offices at 265 West 54th
St. . . . Ron Schlachter, former
Billboard editorial staffer in Chi-
cago, married Ruth Sanchez May 8
in LasPaz, Bolivia. where Schlach-
ter is a member of the Peace
Corps.

Ray Sanders is the singer on
United Artists’ “Walk Over Geor-

Moore Trio into Trude Heller’s record, “*And Then He Kissed Me,” early June release on Warner gia,” which received a Top 20
June 1. ... Anne Murray to guest for Mercury. . . . Chappell Music Bros. . . . A special album com- Country Pick in Billboard, May 1,
“Send them to NewYork?
w K
That'll shoot the whole travel budget!”
a S € wnotie irave uaget.
T [ » H ’ ——————————————————————
] 21 ] . B everything. (Now, we're even ready to re- -
(l‘. 01 u /.;.‘l' oul 1 b furbish you, in our new Penthouse Health { Mr. P. T. Underhill I
.S‘@n_l[l(%, $21 double .o atleic Club.) Naturally, we're just as | ge“‘e]’i!‘ I\::lin‘ager i
. > b centrally located as ever. With all the same OlepvicaIpin
Y ("te’ if won t') easy transportation at our door. I 3N4‘h i"e:t ;“\? '13(';‘())8(11W3Y
Stay calm. The McAlpin’s special Busi- [ RIS, NI
nessman’s Rates still go. For an individual | | want to stay calm about my travel budget. |
businessman. Or for a group or meeting H( )VlVP‘l Please send me a Businessman’s Rate |denti-
UT'h:y - s.till get a sirgwgleFf)or just $16 0'0 a4 I fication Card for each of the following men: I
Or a double for only $21.00. Just by show- ¢ |
ing their identification card. And these I
great rates are guaranteed all the way I
through December 1972. [ {Please Print. List additional names on separate sheel) I
How can we do it? Simple. We've had a ™ .
great response to our Businessman’s Spe- I y] name ts:
cial Rates Program. Increased volume has , Tiitle Company
helped us absorb rising costs. And keep 34th Street and Broadway I Address
our rates as originally announced. And New York, N.Y. 10001 | City State Zip |
recently we've refurbished just about (212) 736-5700 R — A
28

WWwW americanradiohistorv.com

and not Randy Sanders as er-
ratumed. Sheldon Schultz
has left post of entertainment di-
rector of the Waldorf-Astoria to
join the personal appearance de-
partment of TFA. . . . Mark Pines
joined Morty Wax's publicity of-
fice. MIKE GROSS

LOS ANGELES

Ocean has been signed by the
Heller-Fischell Agency for all
fields in the United States. . . .
Dionne Warwick will be honored
as “Alumnae of the Year” by
the Hartt School of Music of the
University of Hartford. . . . Doug
Clifford of Creedence Clearwater
Revival will produce the next LP
for Mark Spoelstra for Fantasy
Records. . . . Eddie Guren, inde-
pendent producer and songwriter,
added to the staff of Jimmy Mec-
Hugh Music, Inc.

Several upcoming shows for
Concert Associates in the Southern
California area include Poco and
Jo Mama June 4 in San Bernardino
and June 6 in San Diego; Jethro
Tull June 17 in San Diego, June
10 at the Inglewood Forum, and
the following night in Anaheim;
and Leon Russell, Buddy Miles
and Freddie King in San Bernar-
dino June 25, San Diego June 26
and the Forum June 27.

Neil Diamond starts a European
tour Wednesday (26)...Jo Mama
set for the Troubadour June 29
through July 4. . . . Mark Almond
set for a 26-city tour with Elton
John. Tour ends in mid-June. . . .
Tom Jones has broken the attend-
ance record for Caesar’s Palace.
. . . Kris Kristofferson and Helen
Reddy to appear at the Troubadour
June 8

Ray Charles and his Orchestra
is the midst of a 60-date cross-
country tour. . . . Joe Parnello will
act as musical director for Shani
Wallis’ upcoming tour of Australia.

. Lee Michaels headlining at
the Forum June 5. . .. Dick Clark
Tour Productions, Inc. will pro-
mote 70 concerts between now and
September 30. Some of the acts
to appear at the concert include
Chicago, Jackson 5 and the Os-
mond Brothers.

The Society of Seven appearing
at the Sahara in Tahoe. . . . Liber-
ace now appearing at the Music

(Continued on page 53)

‘Godspell’ Gambols

e Continued from page 26

temporary music has been firmly
established by “Jesus Christ, Su-
perstar” and now that “Godspell”
is here, it should spread even
further. MIKE GROSS

Due to the closing of
Fillmore East,
the entire staff —
in my opinion the best
and most capable
music production people
in the world —
are available
for employment:

Administrative
Box Office
Lighting
Sound
Stage Production
Technical
Light Shows
Maintenance

Inguiries as to their
individual
availabilities
should be directed to me
at Fillmore East,

105 Second Avenue,
N.Y.C., 212 777-3910

Bill Graham
- e

,
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Fidelitone's Needle Replace-
ment Guide is more than a
Catalog...itis a true selling
tool. It contains more cross-
referenced entries. More
ways to find what you're
looking for. Saves time and
effort in determining your
customer’s needs. You lo-
cate the Fidelitone needle
number quickly and confi-
dently. It simply helps to
sell more needles!

The Fidelitone Needle Re-
placement Guide is just a
part of Fidelitone's com-
plete make it easy merchan-
dising program that means
greater sales and profits for
every dealer.

Contact your Fidelitone Dis-
tributor or write. ..

Fidelitone

Advancing Technology and Merchandising
With THE TOUCH OF MAGIC
5415 North Ravenswood Avenue
Chicago, Illinois 60626
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PAUL COLEMAN

Singing
"'Goodmorning
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Talent

Talent In Action

o Continued from page 26

former, out to entertain and cer-
tain to give his fans a good time.
And he does have fans.

NANCY ERLICH

MANDRILL
MOTT THE HOOPLE

SHA NA NA
Fillmore East, New York

Sha Na Na was called in hastily
to save the day at the Fillmore
East last Saturday night: (Delaney
& Bonnie had done the saving the
night before, replacing the can-
celed-out Free.) The Kama Sutra
group, the gold-lamed, black-jack-
eted, greasy-haired, sneering, an-
achronistic hoods were, as they
are customarily and habitually,
magnificent.

Opening the bill were Polydor’s
Latin-African-jazz-rock-soul band,
Mandrill, a tremendously exciting
stage act. These dynamic and ver-
satile musicians are often compared
to Santana, but the similarity goes
only so far. Mandrill have a unique
quality of reserve, as if they’re
holding back just a little, and that
adds greatly to their impact.

Also on the bill were Atlantic’s
Mott the Hoople, whose set, for
some undefinable reason, was quite
enjoyable. They are minimally tal-
ented, musically sloppy and totally
unoriginal, but they try so hard.
Lead singer Ian Hunter very nearly
turns himself inside out trying to
be a pop star. He isn’t one, but he
works at it so frantically that you
almost have to admire the guy for
his persistent nerve. Mott got it
all together very late—two songs
from the end—but when they get
down to real rock & roll they’re
not bad, and they’re a million
laughs to watch.

NANCY ERLICH

JAMES GANG
Carnegie Hall, New York

One could hardly dispute Bill
Graham’s retiring comment con-
cerning the lack of sophistication
of rock audiences after the May 15
show at Carnegie Hall. For 20
minutes between sets the restless
teeny-boppers barraged the empty
stage and first 10 rows of the
orchestra with a continuous flow
of paper airplanes.

Sophistication was restored how-
ever, once the [ames Gang walked
on stage and began their 14-song
set with “Funk 49,” a fast, heavy
beat piece, with Joe Walsh, blue
head-band and all, taking a solo
lead on his guitar. Hard blues,
cries and a heavy resounding echo
drew a standing ovation from the
near sellout crowd for a set that
will be released “live” by ABC-
Dunhill. Dale Peters, bass guitar-
ist, and Jim Fox, drums, joined
Walsh in harmonizing to “Slow
Blues.” They moved from hard
rock to a folksy “Tend My Gar-
den,” and then made another
transition to an Indian, sitar sound-
ing “Again.” Back into their own
variation of rock, the Gang fin-
ished the set with “Gimme Wo-
man,” and “Lost Woman,” and
encored with “Johnny B Goode,”
and “Bommer.”

RON STANCHFIELD

BLOSSOM DEARIE
Trude Heller's, New York

Blossom Dearie is the vanguard
of a policy change, away from
rock into softer sounds, at Trude
Heller’s. And softer than Miss
Dearie they don’t come—an expert
at examining the delicate tracery
of a lyric and also finding a lyric
that complements the sophistica-
tion of her piano and the gentle
bass and drums behind her.

Yet Miss Dearie is hardly sopo-
rificc. Her attention to minutae
keep the senses alert, whether it’s
her tribute to the British singer in
“Sweet Georgie Fame” or “Peel
Me a Grape.” She ranges far afield
for her material, in countries as
well as eras. That she is only
available on some of Ben Bagley’s
“Revisited” series is a little un-
fair, particularly as there are
some fine Dearier available on
Philips in the UK. TIAN DOVE

EARTHRISE
Bitter End West, Los Angeles

It is unfortunate that some groups
think they have to have a rave up
number to end their concerts with.
Earthrise, appearing here May 13,
fell back into the trap by relying
on replaying Santana’s version of
“Jingo,” complete with drum solo.
Earthrise didn’t need it, however,
since the material earlier in the
set was very good.

The quintet, as yet unsigned to
a recording contract, played some
pretty tight original material. Most
were uptempo rockers without the
current fashion of long, lame jams
in the middle. Especially good
when “Live Your Life for Love”
when “Still T Keep Going On.” The
group’s version of “Lawdy Miss
Clawdy” featured some fine elec-
tric piano work by Kenny Wayne.

The only weak part was the
vocals. They were good, but not
gutsy enough for some of songs,
and various attempts at harmony
were adequate at best. Still, Earth-
rise is better than a lot of bands
with recording contracts, and show
promise of continual improvement.

GEORGE KNEMEYER
BOB LUMAN

San Jeronimo Hilton Hotel,
San Juan, Puerto Rico

This hotel introduced country
music by presenting Bob Luman
(Epic Records) for a three-week
engagement starting May 14.

Backed by the Nashville Sound,
a fine country-rock group consist-
ing of Steve Smith (lead guitar),
Russ Hicks (steel guitar), Tim
Tchomley (piano), Al Wayne (bass)
and Skitter Tetty (drums), Luman
had an auspicious opening night
and a very good turn-out for a
first-time type of entertainment
at this supper club. Without ques-
tion, Luman, a natural showman,
made a hit with the mixed first-
night audience and certainly rates
a return engagement. He came to
San Juan in great part through
the efforts of a small but avid
tocal group. “The Nashville Sound
of Puerto Rico,” headed by Ra-
fael Alicea Vallejo, an honorary
citizen of Nashville.

ANTONIO CONTRERAS
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ARTHUR LYMAN
QUARTET
Latitude 20, Torrance, Calif.

The soft romantic strains of
Polynesia highlight this group’s
performance. Lyman maintains ties
with his musical past, which the
audience appreciated during the 11
p.m. set on May 14.

He works through 10 numbers
during his 45 minutes on stage,
accepting requests which range
from “Misty” to “Camelot,” to
“The Hawaiian Wedding Song.”

Group’s composition is the basic
vibes-piano-bass-drums  situation
which works well for their subtle
flavor. Bird calls from drummer
Al Chang are an added plus for
the audience, although the group
shows obvious distaste for requests
for this sound effect.

Lyman plays four-mallet vibes
and leads the four part vocal har-
monies. The group’s version of
“Hawaii 5-0” blends flute with a
crisp rock sound on the drums
and supple Lyman figures on vibes.
“Cottonfields” is also a fast work-
out, with a tambourine placed on
the snare for a tingling effect.

Lyman’s appeal is to the above-
30 crowd which has either been
to Hawaii or remembers his suc-
cessful albums of the 1950%.

ELIOT TIEGEL

Garner Registers
SRO in Europe

NEW YORK — Erroll Garner
has been playing to capacity-plus
houses on his current European
swing. Houses that went clean were
in Zurich, Brussels, Bologna and
Paris. In Paris, Garner packed the
Salle Pleyel Concert Hall, with
several hundred seats added on
stage.

Following his Berlin concert,
Garner was feted by MPS Records
at a reception which included the
mayor of Berlin.
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Campus News

Campus Directions Expanding;
National Conference Planned

NEW YORK — Through rela-
tionships developed with schools
who are members of its Coffee
House Circuit, Campus Directions
has been able to expand into all
fields of campus entertainment,
according to Mike Brovsky, head
of Campus Direction.

“Last year we planned to ex-
pand into student films and un-
known film makers. Generally,
we had hoped to develop a plat-
form from which the unknown
film artist could launch a career,”
Brovsky said. “Our Genesis Films
has fulfilled this desire. The
programs offer film anthologies,
varying in style and content, and
represent the latest techniques
employed by the young innova-
tive filmmakers. Money is being
raised so these people can begin
new projects and films are being
exhibited across the country. We
are closing the gap between some
80,000 film students and the
closed Hollywood film commu-
nity,” he added-

“This is one aspect of Campus
Directions,” said Ron Shelley,
Brovsky’'s partner in the company.
“We have also increased our ros-
ter of entertainers for campuses.
We have produced concerts on
campuses, such as the Southern
Ohio Folk Festival. Plans are to
produce more of this type of en-

tertainment for other schools

cross country.”

Gain More Exposure

Campus Directions stresses ex-
posure in every aspect of its
business. “Our primary purpose is
to allow people to see entertain-
ers, movies and all related art
forms that otherwise they would
not be able to see. It is perhaps
educational in this respect and is
certainly beneficial to the audi-
ence and the artists,” said Brov-
sky. “We do not do things at
schools, but with schools,” he
added.

The coffee house circuit, was
working before Campus Directions
came on the scene. Campus Di-
rections set up their circuit four
years ago with four schools. Now
there are over 200 members of
the circuit and the artist roster
has grown proportionally, “The
artist spends a week or so at each
campus. He gets a chance to talk
to the students and fully relate
to the individual as well as total
campus scene,” Brovsky explained.
“Room and board are provided by
the school and there is also a
small fee involved, depending on
the size of the group. We have
divided the schools by area so
the artist should have a minimum
time to travel and maximum time

Georgia U’s Entertainment
Fee Clicks on Two Fronts

ATHENS—By charging the en-
tire student enrollment an enter-
tainment fee for each quarter of
the school year, and then provid-
ing free musical entertainment
which has been paid for by that
fee, a college or university can ex-
pose more talent to more people.
“We entertained 69,000 people at
17 concerts this year,” said Frank
Baird, assistant director of student
activities at the University of
Georgia here. “The cost per stu-
dent per concert was 33 cents.”

The program was instituted in
1965 at the advice of people in the
administration and the student gov-
ernment. “[t gives us enough money
to buy the big groups and it helps
our bargaining position as well.”
said Baird. “The agents know we
do not wish to make money on the
concerts and they also realize that
any group or artist will receive
good exposure if he plays for our
students. Most students today can-
not afford to spend $4 and per-
haps another $4 for their date.,”
Baird said.

The series featured such artists
as The Carpenters, Poco. the At-
lanta Symphony. Peter Nero. the
Broadway musical “1776,” Step-
penwolf and Richie Havens this
past year.

The free concerts have elimi-
nated many problems faced by those
schools which charge admission.
“We have no security problems at

our concerts which I attribute in
part to the free admission. We
have better rapport with agents
and managers. And we can afford
to give the program a great deal
of variety,” Baird commented.

Tickets for each concert are
available about two weeks before
the concert date. If there are tick-
ets left over, they are sold at a
nominal cost to the non-university
population. Of course, the groups
and artists are paid a flat rate, no
guarantee is involved. “Our pri-
mary goal is to entertain the stu-
dents and 1 suspect that this is
one of the biggest programs at
any school in the South,” Baird
commented.

“The artists for the concert are
chosen by a student committee
which has a faculty advisor. This
is a change from the past when
there was a student-faculty com-
mittee picking the entertainment.
Until last year there was no hard
rock in the program. This year we
have had a few groups who have
done well but not spectacularly.
I have found that the type of mu-
sic offered determines the attend-
ance. Our best concert was the
Carpenters. who completely filled
our 12,000-seat auditorium. But
we will program for the students
and since there is no admission fee,
the auditorium or the theatre will
almost always be filled.” Baird
concluded.

NARAS Sets College ‘Counsel’

LOS ANGELES — One-week
Educational seminars for students
are planned by the National
Academy of Recording Arts and
Sciences (NARAS). The first lo-
cations will be Nashville, New
York and Atlanta, with additional
courses planned for here and
Chicago. The education plans for
the NARAS Institute were among
the topics discussed at the recent
three-day meeting of NARAS
trustees in Palm Springs.

Other topics discussed were
next year’s Grammy telecast and
proposed national constitution
amendements, regarding life mem-
berships and the admission of
demonstration disk producers,
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Also discussed was a possible
educational TV series and a pre-
mium record. Newly named na-
tional administrator David Leanse
offered his appraisal of the
Academy’s future.

Representatives of the five
NARAS chapters gave their views
on the Grammy telecast and
were joined in the discussion by
Pierre Cossette and Burt Sugar-
man of CoBurt Productions and
Reyn Parka, ABC-TV’s specials
director.

The national trustees voted to
hold next fall’s meeting in Chij-
cago where possible awards cate-
gory changes and procedures will
be brought up.

to entertain and understand the

students.”
Talent for the circuit is screened
through a series of auditions

across the country.” We have ex-
panded our services to provide
acts which are higher in price
than those appearing on the cir-
cuit, but lower in price than most
of the popular acts appearing on
campuses today. It is a necessity
in tight money times like today
and I think this is appreciated by
all of the schools with which we
deal.” Brovsky said. The higher
priced artists perform one-nighters.

May 24-25 NYC Conference

A Coffee House Circuit Con-
ference is planned for Monday
(24) and Tuesday (25) at the
New Yorker Hotel here. There
will be seminars on running cam-
pus coffee houses, as well as

(Continued on page 41)

Oakland U. Sets

Summer Series

ROCHESTER, Mich.—A series
of six rock/folk concerts will be
offered this season in the second
annual Meadow Brook Music Fes-
tival, under the auspices of Oak-
land University. “We have chosen
talent which we consider reflects
the changing musical tastes and
listening habits of the country,”
said Sandor Kallai, general man-
ager of the event.

The concerts will be held on six
consecutive Wednesday evenings.
First artist to appear (June 30) this
season will be B.B. King, ABC
BluesWay Records artist. He will
be joined by a gospel group, the
Patterson Singer. John Sebastian
will perform at the July 7 concert.
Other artists appearing in the se-
ries include Poco, Judy Collins,
Stevie Wonder, and Herbie Mann
with his new group, Air. Tickets
per concert will cost $3.50.

Letters To

The Editor

Elektra Card

Dear Sir:

Summer break is almost here
and I'm sure that most of the
labels servicing college stations
have decided upon their policy for
summer service. We are servicing
six hundred college stations across
the country with, I might add,
more immediate success in sales
than we had originally anticipated.

With a mailing list of 600 sta-
tions, I cannot continue my ser-
vice unless I know whether a sta-
tion will remain on the air for
the summer or whether precau-
tions have been taken to secure
product at the school until the
station resumes broadcasting. If a
station will be off the air for the
summer and cannot secure the
albums for that period, I will hold
the releases for that station until
they resume broadcasting, at which
time we will reinstate their nor-
mal service and see that they
receive all summer releases.

I am currently sending a post-
age pre-paid reply card to every
station on our mailing list re-
questing the above information
and stating that failure to reply
will automatically remove the sta-
tion from our mailing list. This
might seem to be a somewhat
drastic measure, but Elektra has
committed itself to college radio
and we expect a professionally
dedicated response.

Bob Brownstein
Director Campus Department
Elektra Records

What's Happening

By BOB GLASSENBERG

More people looking for positions in radio: Rick Reynolds
(WFDD-FM), call (919) 725-9711, ext. 218. Ray Davis (KAVC),
44714 North Gingham Ave., Lancaster, Calif. 93534, (summer).
Craig R. Simmons (WSAP), 17 Pleasant St., Ware, Mass. 01082.
Phone (413) 967-6641.

*x *x X

A new idea which seems to work if you have trouble getting
record service from your local distributor. Call the agent or manager
of the group or artist whose record you want and tell him your
story. Norm Lazarus, music director at WRMC, Mitchell Collegc,
New London, Conn., was having trouble so he called Chartwell
Artists, who represent Pink Floyd, Brinsley Schwartz and other
groups. He said he got some response from them and also from his
focal promotion man/distributor Merve Amols, Capitol Records in
Windsor, Conn. Amols promised to come up and see him and
perhaps he has. By the way, you can usually find artist and man-
agers in Campus Aftractions. Look there before calling me.

To close their broadcasting season, WNYU held a rock mara-
thon simulcasted on both the uptown and downtown stations from
midnight May 14, to midnight May 16. They gave away 150
albums and 150 other items of assorted nonsense. The next morning
they played nine solid hours of what Mike Gordon, one of the
project, called “moldy solid gold.” “We wanted to give the students
something to remember us by and pay them back for everything
they gave us all year,” said Gordon. He also mentioned that calls
were coming in so quickly that the university telephone exchange
broke down. Next fall WNYU goes FM and I hope they open with
solid rock and keep it up until their transmitter meits. The people,
besides Gordon, responsible for all of the madness include Rich
Ward, who coordinated the thing with Gordon; and David-Bruce
Hest, Neal Whitton and Tony Desgro who hosted the oldies show.

*x *x %

Summer is here, but keep the picks coming. Remember to list
artist, titlc of cut and record company. Also please specify if the
pick is a single or LP and remember to place the name of your
school and its location on your pick.

Picks and Plays: CRSG, Sir George Williams University, Mon-
treal, Quebec, Canada, Ed Smeall reporting: “Hats Off (To the
Stranger),” Lighthouse, GRT. . . . Radio York, York University,
Downsview, Ontario, Bruce Heyding reporting: “Moments,” (LP), Boz
Scaggs, Columbia.

WMCJ, Monmouth College, West Long Branch, N.J., Steve
Seidman reporting: “Love, Love, Love,” Blackstone, Columbia. ...
WLVR-FM, Lehigh University, Bethlehem, Pa., Jim Cameron re-
porting: “Dealin’ Blues,” Peter Kelley, Sire. . . . WSRN, Swarthmore
College, Swarthmore, Pa.. Perry Margolin reporting: “Head, Hands
and Fcet,” (LP), Head, Hands and Feet, Capitol. . WMUC,
University of Maryland, College Park, Sheldon Michelson report-
ing: “That’s the Way,” Carly Simon, Elektra. . . . WVBU, WVBU-
FM, Bucknell University, Lewisburg, Pa., James Morrell reporting:
“I Feel the Earth Move,” Carole King, Ode °70. WCSB,
Graham Junior College, Boston, Mass.: “Weeds,” (LLP), Brewer and
Shipley, Kama Sutra. . . . WAER-FM, Syracuse University, Syracuse,
N.Y., Steve Huntington reporting: “Grin,” (LP), Grin, Spindizzy.
.. . WPEA, Exeter College, Exeter, N.H., Bill Densmore reporting:
“Peculiar Friends,” (LP), Ten Wheel Drive, Polydor. . . . WAMU,
American University, Washington, D.C., Bruce Rosenstein reporting:
“America’s Sweetheart,” (LP), Sandy Szigeti, Decca. . . . WRMC,
Mitchell College, New London, Conn., Norm Lazarus reporting:
“That's the Way I've Always Heard It Should Be,” Carly Simon.
Elektra.

WBKY-FM, University of Kentucky, Lexington, Jim Wientjes
reporting: “Aqualung,” (LP), Jethro Tull, Reprise. KSMU,
Southern Methodist University, Dallas, Tex., Bill Harwell reporting:
“Chicago,” Graham Nash, Atlantic. . . . WDAY, Davidson College,
Davidson, N.C., Jeff Alexander reporting: “Tell Me Mr. President,”
Gene McDanial, Atlantic. . . . WRVU-FM, Vanderbilt University,
Nashville, Tenn., Mike Anzek reporting: “Tarkio Road,” Brewer and
Shipley, Kama Sutra. . . . WECU, East Carolina University, Green-
ville, N.C., Carl Davis reporting: “Walk Away,” James Gang, ABC/
Dunhill. . . . WFPC, Florida Presbyterian College, St. Petersburg,
Fla., Clyde McKenney reporting: “11-17-71,” (LP), Elton John, Uni.
. .. WUVT, Virginia Polytechnic Institute, Blacksburg: “Lowdown,”
Chicago, Columbia.

WFAL, Bowling Green State University, Bowling Green, Ohio,
Carl Navarro reporting: “Can’t Find the Time,” Rose Colored Glass,

Bang. WVYKC, Knox College, Galesburg, Ill., Louise Zipp
reporting: “Black Eyed Blues,” Joe Cocker, A&M. . . . WMMR,
University of Minnesota, Minneapolis, Michael Wild reporting:

“Children’s Fantasy.” Glass Harp, Decca. WNIU, Northern
[llinois University, DeKalb, Curt Stalheim reporting: “High Time
We Went,” Joe Cocker, A&M. . . . WBKE, Manchester College,
North Manchester, Ind.. Gary Arnold reporting: “Brown Sugar,”
Rolling Stones, Roliing Stones. WIUS, Indiana University,
Bloomington. Steve Brelsford reporting: “Chase,” (LP), Chase, Capi-
tol. . . . WLUC, WLUC-FM, lLoyola University, Chicago, Walter
Paas reporting: “Susan Jane,” Sarofeen & Smoke, GWP.

WBCR-FM, Beloit College, Beloit, Wis., Jon Shimberg reporting:
“Mudlark™ (LP) Leo Kottke, Capitol. WAR, University of
Toledo, Toledo, Ohio, Dan Myers reporting: “Don’t Pull Your Love,”
Hamilton, Joe Frank and Reynolds, Dunhill. . . . WAYN, Wayne
State  University, Detroit, Rob Wunderlich reporting: “Bring the

(Continued on page 41)
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Radio-TV programmin

Chicago MOR /Classical FM Station
Encouraged By Triad Programming

CHICAGO—By placing ads and
publicity in local college and uni-
versity newspapers as well as reg-
ular newspapers, excitement can be
generated for a particular radio
show, according to Dan Bacin, pro-
gram director of Triad Radio, a
four-hour show heard nightly five
days a week over WXFM-FM. “We
first caught the attention of promo-
tion men from the coasts when
other stations became interested in
the show. Incidentally, listeners
paid for the ad, Bacin added.

“We were always being asked
why we staycd in Chicago.” Bacin
said. In two years Triad has
evolved from a three-hour weekly
show on WEAW-FM into its pres-
ent form and station. After almost
one year at WXFM-FM, Triad
expects to expand into weekends
and will complete stereo by the end
of the summer. There is also talk
of syndication. WXFM-FM Gen-
cral Manager Robert Victor backed
up the popularity of the Triad pro-
gram segment, explaining that the
station carries MOR music during
the day and early evening, while the
all-night man plays a complctely
classical format.

“We believe in surprise as much
as familiarity, but we have more

By EARL PAIGE

respect for surprise,” Bacin com-
mented. “We look at any existing
sound or picce of music, including
silence, as part of a non-existing
composition. [ feel we are the anti-
thesis of most forms of radio heard
today. We are non-personality and
have no inherent respect for any
given piece of music. We may play
just one movement from a classical
piece. We may even play just one
phrase from a tune. For examplec,
just “That's the Way 1 Always
Heard It Should Be, is a good
phrase to use from the Carly Si-
mon single,” Bacin cxplained. “In
effect, we are a collage of sounds.”

The station plays mostly LP cuts
and drifts into and out of pre-pro-
grammed tapes done in the homes
of the four principals: Bacin, 23
years old; Saul Smaizys, also 23;
Dennis Gray, former rock group
musician, and Aldona, a female
who disdains last names. All real-
ized that when WLS-FM and
WGLD-FM went 24 hours a little
over a year ago, Triad would have
to do something really different.
“We were against the wall,” Bacin
said. Part of that something dif-
ferent is an hour of blues music
every Thursday 11 p.m.-midnight
with Living Blues Editor Bruce
Ighaur often interspersing cuts

KFSB Recipe: Mix Equal
Parts of Country & Rock

JOPLIN, Mo.—By blending two
forms of music which the audi-
ence in Joplin and the surround-
ing community wants to hear,
KFSB hopes to capture a substan-
tial proportion of listeners. “We
blend country and rock music,”
said John David, program director.
“There is one station in town play-
ing country and one playing Top
40 rock. By blending these two
musics into one format and reach-
ing a happy medium with proven
hits, we can break up the listener-
ships of both stations and bring
them over to our side,” he said.

The station alternates one coun-
try record and one pop record
throughout the day and switches
to a straight Top 40 format in the
evenings. “We feel that the people
who like country music will wait
through a pop record und the peo-
ple who like to hear the Top 40
hits will wait through a country

MOR Station

tune. We do not play down home
country but concentrate on artists
such as Marty Robbins, Ray Price,
and Loretta fLynn. Then we can
easily place James Taylor, Ocean,
Bread, the Osmonds, and the Su-
premes, for example, between the
country tunes. One could really
call it family radio, but we prefer
to call it Town and Country ra-
dip,” said David.
60 Tune Playlist

The station’s play list consists
of 30 pop records and 30 country
records, all proven hits. The cri-
teria for picking the music is how
it will blend with the record im-
mediately preceding and following
it. David, a 12 year veteran in
radio, relies heavily on his ear for
music. “I try not to list anything
I feel would be offensive to the
ears of the audience. I am looking

(Continued on page 41)

KCMO Mixes

Country With Soft Rockers

KANSAS CITY — There is a
new breed of MOR in this area
of the country, according to Dick
Carr, general manager of KCMO.
"By playing commercial country
hits and blending in easy listen-
ing type soft rock, we feel we can
capture a large amount of listen-
ers here,” said Carr.

The station, which has been an
old-line MOR station for many
years, investigated the market and
found that audience taste was
leaning toward the popular music
direction but the audience still
had country tastes as well. "We
have taken popular country art-
ists and supplemented this sound
with artists such as James Taylor,
Neil Diamond, Tom Rush, soft
rock artists with roots in folk and
country. They blend well with
the popular country artists such
as Johnny Cash, Jerry Reid and
Dolly Parton,” Carr explained.
The music mix is made from a
list of 80-100 singles compiled by
Carr and Lynn Higbee, program
director. The station also features
country gold and weekly featured
EPs. “We try to play one cut
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from our featured albums every
two hours,” said Carr. Recently
the featured LP’s have included
“Tarkio,” by Brewer and Ship-
ley, and “Mud Slide Slim,” by
James Taylor. “With our featured
LLP we pick up many young lis-
teners. Artists are definitely soft
and countrified to some extent and
it secems as everyone in the audi-
ence enjoys music,” Carr said.

Another key to the format of
KCMO is the personalities. “We
have a fast-paced MOR person-
ality approach,” explained Carr.
“We carry this pace into our
news and sports coverage as well.
We also feature double and triple
plays and generally a more music
format. We are also doing a his-
tory of country music daily. Pro-
motion plays a big part at the
station, but we do not have con-
tests or give-aways.”

Our success is really de-
pendent upon all of our features
and our ability to blend our two
lists, pop and country. It is a
natural for this part of the coun-
try,” Carr concluded.

from albums with live sessions per-
formed in the studios by Chicago
bluesmen.

The dictionary definition of
“Triad” explains something of the
program's philosophy. “Triads are
arrangements of similar events or
things, which might be associated
with the mind, or be worthy of
remembering, etc. In series of
three, the imperishable part of
man, as mind, spirit and soul; the
common cord,” Bacin expounds.

Bacin explains that the station
is into electronic music and con-
crete music. The latter is suggested
by composer John Cage sitting a
tape recorder in front of a busy
revolving door and recording the
resultant “music.”

Listeners Aired

Triad invites listeners to send
in tapes of what they are doing.
“One listener sent us a cassette
composition he had made with the
electric transformer for his model
train set. It will turn up in col-
lage. “We're into things like Harry
Partch is doing. He builds his own
instruments from hub caps and
nuclear cloud chambers. We're al-
s0 taping listeners who call in and
presenting these a week later as a
montage of comments. And we're
subscribing to Earth News' wire
service but otherwise produce our
own news to fit our format.”

Commercials are also repro-
duced if they do not fit the mood
of Triad. Sometimes, they are sim-
ple, low-key announcements spok-
en informally, as in underground
radio’s infancy. Others are more
slick. In one spot for water beds,
the announcer said: “Here we are
on the 93rd floor of the John Han-
cock. The bed does seem to be
falling. . . .” Then a straight plug
for water beds.

Station identification is some-
times done with echo and elec-
tronic effects, again, campishly,
like early underground.

A possible clue to Triad is Ba-
cin's comment that he is disap-
pointed that “progressive rock is
falling into step with AM. The
masks are different but the faces
stay the same.” Some listeners
might well decide that Triad is a
flashback to the first underground
radio—maybe WFMT-FM’s *‘Sat-
urday Night Special” only five
times a week. But today, Triad is
new.

Mood Maintained

Bacin pointed out that on some
progressive rock shows, the an-
nouncer might build a certain
mood for 25 minues and then have
it shattered by a cut from network
news. The same might be said for

(Continued on page 36)

BOBBY SHERMAN, left, Metromedia Records artist, is welcomed back
to WPRO, Providence, by Andy Jackson. Sherman performed in con-
cert which was presented under the WPRO banner.

2,000 Different Song Titles
Make WRFM'’s Ratings Soar

NEW YORK — A continually
variable weekly program of be-
tween 2,000 and 2,500 different
song titles, carefully selected for
“adult popular music radio.” is the
sucess formula of vice president
of programming Marlin Taylor,
WRFM, here. When Taylor joined
the Bonneville Gotham outlet, it
rated 21 in the ARB in 1969. In
the January-February ratings,
WRFM placed third. ARB lists
36 stations in its survey.

“lI play music for an adult
group (defined as 25 to 65 pri-
marily),” Taylor stated. He em-
phasized he does not play personal
favorites, but rather song titles
which over eight years' of top
management experience in pro-
gramming music have shown him
listener allure. He never programs
a song title “more than once every
five to seven days.” Proof of the
musical standard’s success is fur-
ther substantiated by the growth
of the Bonneville Program Services,
a reel-to-reel taped programming
aid for stations, begun early this
year and now being carried by
10 stations nationally. Taylor serves
as vice president and programming
consultant for this service, head-
quartered in his WRFM office.

All  Taylor-programmed music
is in 15-minute segments, with the
individual station’s air personality
announcing selection and artist.
Taylor, who previously put
WDVR, Philadelphia, and WIIB,
Boston, on the air in 1963 and

1967, respectively, depends on his
music director, Alan Irwin, for
new song title additions to his
programming. He estimates that
he spends four to six hours weekly
in consultation with Irwin.

Community Concern

To strengthen the “adult” image
of the station. the news depart-
ment is complemented with a
“community affairs” department, a
three-man investigative and re-
search team. This department con-
tributes four-minute discussion pe-
riods which run in 35 consecutive
“capsule” series, thoroughly cover-
ing contemporary community prob-
lems. News periods are carried
every two hours after 9 a.m. Com-
mercial time takes seven minutes
of each programming hour.

Taylor feels his musical pro-
gramming is “broader than the
average Good Music station.” He
feels no real restriction in the
timing of a record, if it's good for
WRFM it can play over five min-
utes.

All his “musical hosts” have
been with WRFM over two and
one-half years, including: Joe Rob-
berts, 6 a.m.-noon; Ken Lamb,
noon-6 p.m.; Al Turk, 6 p.m.-mid-
night. and Jim Branch, midnight-6
a.m. He believes that a host on
radio must maintain identity and
commented that most listeners who
write or phone for information on
records played identify the air per-
sonality by name.

Daily 18-Hour Feminine Format
Is Sold Nationally By Peters Prod

SAN DIEGO, Calif —After three
years of experimenting with and
streamlining a new format, Ed
Peters of Peters Productions, Inc.,
here, is introducing “Music .
Only for the Woman” around the
country.

“Music . . . Only for a Woman”
is described by Peters as “highly
emotional music featuring today’s
leading male vocalists subtly
blended with romantic instru-
mentals.”” Woven in with the mu-
sic is the poetry of Jacques Wilson,
written especially for the format.

The format runs 18 hours a
day on FM stations (to reproduce
stereo music) and is broken down
into six separate three-hour sec-
tions: Far Away, 6-9 a.m.; Pre-
cious Moments, 9 a.m.-noon;
Alone by the Sea, noon-3 p.m.
Escape, 3-6 p.m.; Soft Whispers,
6-9 p.m.; and Silent Stars, 9 p.m.-

midnight. Peters said music is
chosen specifically to fit into the
mood each segment tries to create.

“We developed this format as
an alternative to AM radio,” Peters
said. “FM has the potential to
become as big as AM. We are
basically trying to reach people at
home with an FM receiver, and
during the day this is women. We
try to project the format through
an emotional base. The appeal is
4 man’s message to a woman.

Emotional Appeal

“It is a one-to-one relationship.
The format is what a man would
play for a woman if he could. It's
not « sexual appeal, but emotion-
al,” Peters continued. “We are try-
ing to get people involved with the
format emotionally so that once
they hear it. they will not want
to leave it.”

Because of the feeling “Music
. .. Only for a Woman” conveys,
the selection of songs is all im-
portant.

“We do not play country or
hard rock because it doesn’t fit
to the format.” Peters said. “We
do play contemporary tunes, but
with different arrangements. The
Beatles wrote some incredible
songs. it’s just the arrangements
weren’t right for the format. So we
take different versions of their
songs.

“This helps in getting the young
people to listen” he pointed out.
“They hear a tune and recognize
it, even though they probably
haven’t heard that version. And
once they hear it, they keep listen-
ing.”

The format

(Continued on page 41
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Radio-TV programming

Vox Jox

RADIO-TU MART

Southern Broadcasting has made
a few switches in its chain. Walt
Williams, program director of
WSGN, Birmingham, will become
program director at WRVA, Rich-
mond, as of June 7. He has been
program director at WSGN for
three years. Glen Powers will as-
sume the program director duties
at WSGN, May 31. He was pro-
gram director at WITOB. Winston-
Salem, for two ycars. Tommy
Walker, air personality and pro-
duction head at WKIK, Raleigh,
for nine years. will assume the
position of program director at
WTOB., May 23.

* Kk %

Columbia Records will be rep-
resented at the Billboard Radio
Programming Forum, Hotel Am-
bassador, Chicago, Aug. 19-20-
21. Steve Poppovich, director of
national sales promotion, and Jim
Brown, national album promotion
director, will man the Columbia
booth. Lou Simon, senior vice
president at Mercury Records, sent
me a letter telling me that Mer-
cury will also attend the forum

* K Kk

Dick Starr has left KYA, San
Francisco. after being program di-
rector for nearly four years. He is
going back to Miami, from whence
he came. to begin his own pro-
gramming consulting firm. Howard
Kester, gencral manager at KYA,
plans to use Starr and his new out-
fit. but Kester is locking for a
new program director.

* Kk K

In route to Washington, D.C.,
had a chance to listen to Ted
Steele on WBAL., Baltimore, doing
a professional and engaging job.
From then on [ didn't get to listen
to much radio until Virginia and
Kentucky. Most notable was Jack
O'Shea, WAKY, Louisville. as 1
was driving on the Bluegrass Pkwy.
A very good show. Next was Jim
Clark on KDAC. Little Rock. Sun-
day morning (May 16). Had the
same steak and ale commercial
five times in five minutes.

Around Prescott. Ark., I lis-
tened to WOAL. which is in San

PROGRAM DIRECTOR
KYA —

SAN FRANCISCO
One of America’s great con-
temporary Stations is seek-
ing a Program Director
Candidates should have
successful administrative
and programming experi-
ence. Top compensation
package available to person
selected.

Rush complete resume in
confidence to:

Howard Kester
V.P. & General Manager

KYA
#1 Nob Hill Circle
S.F., Cal. 94108

An Equal Opportunity Employer M/F

45 rpm RECORDS

oldies by mail

OLDIES

1955
to

1970

All original artists.

For complete catalog send $1.00
(deductible from any subsequent order)

BLUE NOTE SHOP

156 Central Ave., Albany, N.Y. 12206
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By CLAUDE HALL
Radio-TV Editor

Antonio. As soon as | entered
Texas 1 picked up WBAP, Ft
Worth. and listened to Don
Thompson, a very smooth pro-
gram. Production was tight and he
moved into a commercial well and
then into Jerry Reed’s latest single
very well. The station was going to
do a live remote broadcast featur-
ing Ray Poday. Then [ listened to
Jay Carter, KNOX, Ft. Worth,
doing a fast paced and exciting
soul show. Also had the privilege
of listening to Chuck Murphy on
KLIF, Dallas. as I was driving
through the Ranger, Tex.. area.
Chuck was doing a very good.
smooth program. One of the key
things that § noticed about his
show was that the music was all
very good and well blended. | can
only surmise that the music direc-
tor of KLIF is not only worth his
money but doing a very excellent
job.
* * K

Rick Sellers, program director
of WOXR, Oxford, Ohio. has been
named assistant  manager. Jerry
Anderson was given the program
director job. He was the music di-
rector. Now Mike Lee is filling in
as music director. Bruce
Payne, a 23-year veteran of soul
radio. has been appointed program
director at WOJK, Jackson. Miss.
The lincup now includes Joe (Big

Daddy) Lewis, 5-10 am. Neal

Wiley, 10 a.m.-3 p.m.; Donnie

Dee. 3-8 p.m.; and Fred (Reddy
Freddy) Brown, 8 p.m.-1 am.
* k%

Thomas Boise has become gen-
eral manager of KKDJ-FM, Los
Angeles. Chuek Carson has
been appointed program director of
KFRE, Fresno. He will keep his
air spot from 6-10 am. . . . Bill
Ford has been made music director
at KOL, Seattle. Art Fishler
assumed general munager respon-
sibilities at KLO, Ogden, Utah. . _ .
Mike Durrow is the new weekend
personality at WNBC. New York.
.. . Nathan Miller has taken over
the afternoon drive shift at WZIP.
Cincinnati. . . . Rie¢ Gary, formerly
of WOLF. Syracuse, has gone to
WMPS. Memphis, as morning
drive personality.

* * *

The lincup at KEXO, Grand
Junction, Colo., now includes Don
Bittle, manager. 5:45-8 a.m.; John
Thunder, program director. 8-10
a.m.; Rick Hubbard, 10 a.m.-12:30
p.m. and 3-7 p.m., with the time
between featuring Bill Croghan
with “News Plus”; and Scott Allen,
7 p.m.-midnight.

* Kk X

WIBG. Philadelphia, has them-
selves a new program director, Ed
Richards. He succeeds Jack Reyn-
olds who became general manager
of WWTC, Minneapolis. Both sta-
tions are owned by Buckley Broad-
casting Corp. Scott Christen-
son, who was music director and
night personality at WGH. Nor-
folk. has been named music di-
rector at WIST, Charlotte. N.C.
He will also be on the air from
7 p.m.-midnight. . . . Frank Scher-
back has left WGCH. Greenwich,
Conn.. to become .morning man
at WMBG. Williamsburg, Va.

* * K

Lin Key, KPRl . Box 96. Paso
Robles, Cualif.,, wants to get hold
of some wildtracks and one-liners.
sound effects and the like. Can
anyone help him out? The zip code
is 93446. Incidentally. the lineup
at the station now includes Key.
6-10 a.m.: Sam McClure, 1 p.m.-
5 p.m.; and Tom Janis, 5-11 p.m..
with John Weins, Steve Martin,
Doris Hopper and Phil Dirk filling
in the other slots.

* * K
Laurinburg. N.C., has
started printing their  “Twenty
Solid Survey.” It will be mailed to
cveryone requesting a copy by
writing Jim Ray, Box 1776, Laurin-
burg. N.C. 28352.

WLNC.

Don Imus will have his own
television show called, of course,
“Imus in the Morning.” He will
also keep his radio show and is
not going to KNEW like cveryone
sid.

*x * Kk

Bill Brink will be doing the mid-
night-6 a.m. shift on KRAK, Suc-
ramento. He has been in broad-
casting for eight years and has
held positions of general manager
and program director at several
stations. Norm Davis has
joined the staff of KZEL-FM.
Eugene, Ore., after leaving KSFO,
San Francisco. Rusty Me-
Donald has become an air per-
sonality at KTSL, Burnet., Tex..
after a brief. nine-year absence
from the radio scene. He has ulso
taken over as general manager of
the station and still plans to stay
active in the music business in cen-
tral Texas. Big George Routt
has left WIPCO, Mt. Vernon, Ind.,
and has taken a position as air
personality at WVHIL. Evansville,
Ind. . . . Tom Tambasco has left
the progrdm director seat at WKOL.
Amsterdam, N.Y., and has left
radio entirely.

* * *

Lee Dorman, morning man at
WDXN. Clarksville, Tenn., has
left the air for a sales position at
the station. The new lineup is Vern
Dunn, 6-7 a.m. and 10 a.m.-1 p.m.:
Bob Nyles, 7-10 a.m.; Larry Leslie,
1-5 p.m.; and Paul Richards, 5 p.m.-
signoft.

* * %

Got ua letter from George Kravis,
president of KFMJ and KFMIJ-
FM. telling me that Don Moore,
former music director and air per-
sonality on the FM station is look-
ing for a job in Top 40 or some-
thing similar. Call Moore at 918-
628-1133.

L 4

The Rowland Broadcasting Co.
will make a few executive changes
quiet soon. Thecy own stations in
Jacksonville, Fla.. Macon, Ga..

(Continued on page 41)

WNHC-FM Is
Sold to MCM

NEW HAVEN — WNHC-FM
here has been sold by Blair Radio
to the Metro Connecticut Media
Corp. The call letters will change
to WPLR. “"We will not mention
FM with the new call letters.” said
Robert G. Herpe. general manager
of the station and president of
Metro Connecticut. "It will be
called WPLR Stereo.’

The station will change from its
basic MOR format to what Herpe
calls Top 40 adult rock. “"We will
not have screaming personalities.”
he said. “There will be no appeal
to the teeny bopper. We will have
conversational approach over the
air. Perhaps one could say that
the air personalities are more pro-
gressive MOR with rock added.”
An example of the rock added was
the Rolling Stones.

The station will be all-live and
go after the 18-35 year old market
with their 50.000-watt signal.

Jay Brooks, music director. said
the station would program all hit
music based on local or national
surveys or a combination of both.
“There will be at least two album
cuts played per hour and there will
be cight to 10 minutes of com-
mercials per hour. Our basic phi-
losophy will be to hand the music
to the listener rather than throw
it at him. We will maintain per-
sonality radio with an adult ap-
proach to rock music,” Brooks
concluded.

The line-up at the station in-
cludes Yay Brooks. 6-11 a.m.. Bob
Nary, Il am.-4 pm.: Jay Craw-
ford. program director. 4-8 p.m.:
and Paul Taylor 8 am.-2 p.m.
signoff. The weekend man is Tom
Michaels.

Herpe hopes to go 24 hours by
the fall.

If you're a deejay searching for a radio station—or
a radio station searching for a deejay—Billboard is
the best buy. No other trade publication is read by
so many air personalities and program directors.
And all of the sharp programming-oriented general
managers read the magazine, too! Best of all, Bill-
board classified ads achieve better results than any
other publication in the field. General managers re-
port that a Radio-TV Job Mart can draw five times
the results of the next leading radio-TV industry pub-
lication. The cost is $15—in advance—{for two times.
Box numbers will be used, if you wish. Send money
and advertising copy to:

Radio-TV Job Mart
Billboard
165 W. 46th St.
New York, N.Y. 10036

June B.A.. MOR-Talker. I've lea 1
POS'T'ONS WANTED a lot because I've wor)‘;ed ‘ifitls sr;]nel(e
very competent broadcasters, but

I'm always eager to learn more.

Former college station manager, lots
Mature young announcer seeking po- of commercial experience, first
sition with small market radio sta- phone on the way, PD TV potential.
tion. Disk jockey and _ basketball I'm the type of person you'd want
play-by-play experience. 1 am a col- around vour station. If vou’re friend-
lege graduate. profesionally trained ly and care about your audience con
in broadcasting with a 3rd endorsed tact me. 1care! Available after June
ticket, single. and draft exempt. Am Craig Kallio. Powell Hall, Adrian
ambitious, hard-working. dedicated. College, Adrian. Mich. 49221 my2$
available immediately. willing to re-
locate, work any hours, salary open.
Will send tape and resume upon re
quest. James Lustig. 217 Chance Dr.,
Oceanside, N.Y. 11572. Phone: (516)
764-2408. my29

Minneapolis DJ and Assistant PD
looking for a station with a future.
Experienced in Top 40. some pro-

gressive rock and R. & B. Dedicated

and dependable, good production.

31-yr.-old pro modern country per- copy and news. 25, married, 2 chil-

sonality. 5 years major, modern dren. 3rd phone, endorsed. Alailable
markets. 1st phone, B.S. Degree. and eager to join your staff. Box
Lite, Tite, Brite contemporary air 392, Billboard. Radio-TV Job DMart.
delivery with humor and warmth 165 W. 46 St., New York. N.¥. 10036
that eommunicates, excellent produe- jed

tion, picks hits! Familiar most on
and related off-air functions. Person-
nel management background. Desires
continued involvement with modern
country at solid, major market
station professional in all respects
{attitude approach, personnel han-
dling. salary, etc.). Will consider
other formats. Reclocate anywhere
for right opportunity. Interview will
be mutually beneficial. Available
now! Call 1-313--728-8280. my22

Fifteen-year professional. Writer
Producer of ‘‘Peabody” award-win
ning programs. Recipient of more
than forty-five awards and citations
for distinguished broadcast journal-
ism and community involvement pub-
lic service programming. Winner of
eleven associated press news awards.
To date in 197¢ competition. winner

of five major national awards. DMy

efforts in broadeast journalism and
1 can give you tim¢ and temperature radio community 1n\ol\ ement have
-till you're ready to smash every been read into the "Congressional
clock and thermometer in the station. Records’ twice. Honored three times
But. if you've gone beyvond the Sound by resolutions passed by the State
of Solid Saran Wrap and the Happy Senate. citation from the State House
Hype. HIRE HUMAN. If you want of Representatives, resolution passed
music. along with a rap that has by ecity and county government for
kept up with the places music has outstanding public service rendered
gone, HIRE HUMAN. 1f you want to the community above and bevond
the News Sound of relevance and normal duties. =1 Morning person-
reality in this super-hype. plastic- ality in the market. Talk Show Host
coated world. News about this Coun- and a dozen other things. I am seek-
try of ours . .. let a living. breathing ing a permanent position with a cor-
person breathe the breath of life poration who really cares about the
into your mike. Let him tell the need and desires of the people of the
News, communicating on a person- community and who appreciates
to-person level. doing the Nets and talent, loyalty and dedication to_ the
Wires one better, rapping on what's broadcast profession. Box 391. Bill-
really going down. If you've gone board Radio-TV Job Mart. 165 W.
bevond Sandy Saran, backed up by 46 St.. New York. N.Y. 10036. ie5
Reginald Rippenread. and his staff
of Androids firing the News of the
Day from their mediocre machine
guns . . . if you're readv to treat
your lls(eners like Human Beings
. ONE. First phone in the
bargain \Al(h our deluxe model . .

A =1 office manager in lhe Women s
Lib Model. PROGRESSIVES AND
NON-HYPE Contemps only. SIGN-
Ehl): Sobot Removers. Sco;l{rgesmolf
the Digital Drakedrones. Box s business. 3rd endorsed, Charles Am-
RD =2, Middle Island. N.Y. 11953. brogio, 3649 Sarah Drive. Wantagh.
my29 N.Y. 11793. (516) 735-2692. jes

Ambitious college grad looking for
position as Music Director and 'or on-
the-air personality, preferably in
the Long Island market. but will
consider other areas. 314 years col-
lege radio. 2 as music director. Ex-
perienced in all phases of record

Desire summer job as DJ or engineer
anywhere U.S. Have second class
license, three years experience.
Plan to take first class test in June.
Am now program director educa-
tional station. For tape write to
Andrew S. Rowen. Exeter Academy.
Exeter, N. H. 03833. my29

POSITIONS OPEN

Need experienced Top 40 Jock for
night show in D.C. Market. First

phone. Send picture. tape and
. resume to WEEL Radio. 3909 Oak St.
If you're the Program Director of a Fairfax, Va. 22030, my29

Rock or Contemporary M.O.R. sta-
tion in Arizona, New Mexico. Cali-
fornia. Nevada or Utah and you’re
looking for a guy who thinks radio is
more than just a job, I do. It vou
want a guy who can entertain your
listeners and Keep it brief, I can. If
vou want the kind of guy who is will-

MOR Radio Station on Pacific South
Seas Istand needs 1 experienced air
personality who also knows news.
Excellent working conditions with
ing to put a lot of time into prepara- base and overtime salary of approx.
tion and production to make his time $8.300. Stav 18 months and all money
slot the most inventive and creative is U.S. tax exempt. Here is a chance
in your market, 1 will. And I'm to bank over $6.006 per year. Trans-
available at this moment to prove it portation fully paid. Radio men who
to vou. Three vears’ experience. 3rd. are single and have a professional
All responses will be answered. Let's sound are invited to apply with
talk it over. Call (617) 944.5922, or resume and air check to Mr. Jim
write Roger Parmelee. 34 Dana Road. Denny. Box 938 APO, San Francisco.

Reading. Mass. 01867. jed Calif. 96555. jed
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Soul

BEST SELLING

Soul Singles

Biliboard SPECIAL SURVEY For Week Ending 5/29/71

Soul Sauce

Billboard

BEST NEW RECORD
% STAR Performer—Single’s registering greatest proportionate upward progress this week.
OF THE WEEK: This  Last Weeks on | This  Last Weeks on
" Week Week Title Artist, Label, No. & Pub, Chart Week Week Title Artist, Label, No. & Pub, Chart
love Ihe One 1 2 WANT ADS Y @ 32 1 SNOW I'M IN LOVE 4
Honey Cone, Hot Wax 7011 Chee Chee & Peppy, Buddah 225
Y Y w- h" (Gold' Forever, BMI) (Kama Sutra/James Boy, BMI)
I 2 1 BRIDGE OVER TROUBLED WATER 6 27 29 NATHAN JONES _ 2
ou re I {\Cr;;?iigﬁgpokslsm'B‘A\Xllfnm 2796 l Supremes, Motown 1182 (Jobete, BM!)
' 28 14 P'LL ERASE AWAY YOUR PAIN 9
7 SHE'S NOT JUST ANOTHED WOMAN 5 A
ISLEY BROS' a 8th Day, 'Invictus 9087 (Gold Forever, BMI) Whatnauts, 1512ngs023M(GambriMBMI)
(T-Neck) &4 DONT KNOCK My Love sy so sowemwes s corto g 2
Wilson Pickett, Atlantic 2797 (Erva, BMI) | Atlantic 2798 (Cotillion, BMI
5 3 NEVER CAN SAY GOODBYE .8 Waiden, ISEAR)
By ED OCHS Jackson 5, Motown 1179 (Jobete, BMI) |30 31 THE SWEETEST THING THIS SIDE
6 6 FUNKY MUSIC SHO' NUFF ; gF ,l:EAVEN B o B TN
SOUL SLICES: James Carr will debut on Atlantic with “Hold TURNS ME ON 5 | g coipgobesek Qi {Backkood BN

On,” produced in Jackson, Miss. by the Chimneyville gang. Next
Brook Benton, “Take a Look At Your Hands,” on Cotillion. . . .
Top side on Candi Staton is “Too Hurt to Cry,” while Chairmen of
the Board has flipped to “Tricked or Trapped.” New Glass House
on Invictus, “Touch Me Jesus,” a Holand-Dozier-Holland produc-
tion. New Tams, “The Tams Medley,” on Capitol. Come to think
of it, they’re all on Capitol. . . . Aretha’s “Live at Fillmore” LP has
lifted her to new heights. Her “Spirit in the Sky” with Ray Charles
is racking instant airplay everywhere (though it’s 8:28 long), while
Atlantic has flipped her brand new “Troubled Waters” gold to
“Brand New Me.” Gold on each side? . . . Stax, via the Enterprise
label, are about to sign a country artist. . . . New Symtec & Wylie:
“Gotta Get Over the Hump,” produced by Gene Chandler for Mr.
Chand. . . . Soul Sauce picks and plays: Stylistics, “Stop, Look,
Listen” (Avco Embassy); Billy Butler, “Don’t Want to Lose You”
(Memphis); Betty Wright, “Love the Way You Love” (Alston);
Earth, Wind & Fire, “Love Is Life” (Warner Bros.); Lee Dorsey,
“Tears, Tears” (Spring); Peggy & JoJo, “Can’t Find Love” (Atco);
Bobby Rush, “Chicken Heads” (Galaxy); Barbara Acklin, “Can’t Do
My Thing” (Brunswick); The Mist, “Girl in the Window” (Twi-
night); Ed Robinson, “Temptation” (Atlantic); Triplett Twins, “Get
[t” (Thomas); Continental Four, “Day By Day” (Jay-Walking);
King Floyd, “Woman Don’t Go Astray” (Chimneyville); Detroit
Emeralds, “Wcar This Ring” (Westbound); Brooks O’Dell, “Predica-
ment No. 2” (Mankind); Manhattans, “Can’t Stand for You to
Leave Me” (Deluxe); Meters, “Doodlcoop” (Josie); Bill Coday,
“When You Find a Fool” (Galaxy); Lovelites, “Bumpy Road Ahead”
(Lovelite); Candy Love, “Heaven & Hell” (Aquarius); Tenison
Stephens, “Call Me” (Aries); Sequins, “The Third Degree” (Crajon);
Supremes-Four Tops, “Gotta Have Love in Your Heart” (Tamla);
Al Green, “Tired of Being Alone” (Hi); Intruders, “Pray for Me”
(Gamble); Nu-Sound Express, “Ain’t It Good Enough” (Silver Dol-
lar); Troy Keyes, “If 1 Had My Way” (VMP). . . . Big new Isley

Bros., “Love the One You’re With” (T-Neck). . . . Stevie Wonder
has flipped to “Never Dreamed.” . . . New 100 Proof on Hot Wax,
“Driveway.” . . . New Undisputed Truth, “Smiling Faces Sometimes,”
on Gordy. . . . Album Happenings: Freda Payne, “Contact” (Invic-

tus); Mar-Keys, “Memphis Experience” (Stax); Pharoah Sanders,
“Thembi” (Impulse); Aretha Franklin, “Live at Fillmore West”
(Atlantic); Soul Children, “Best of Two Worlds” (Stax); Parliament,
“Osmium” (Invictus); Mel Brown, “I'd Rather Suck My Thumb”
(Impulse); Crusaders, “Pass the Plate” (Chisa); Albert King, “Love-
joy” (Stux); Paul Humphrey & His Cool Aid Chemists, (Lizard). . . .
Joe Cocker’s pullin® in soul play on *“Black-Eyc Blues,” on A&M. . . .
New Unifics, “Dawn of a New Day,” on Memphis. . . . Local soul:
Wee Willic & the Winners, “l1 Found the Funky Man,” on Genuine.
... From William Bell's fantastic “Wow™” album on Stax, “Winding,
Winding Road.” Pick up on it, before it wakes up all around you.
. . . Breakouts: Gladys Knight, Roberta Flack & Donny Hathaway,
B.B. King, Isaac Hayes, Jackie Moore, Stoney & Meatloaf, Jean
Knight, Dee Dec Warwick. . . . Wilson Pickett is turning into gold.
.. . Smokey and the Soul Brothers ut WYBC-FM in New Haven
present Donny Hathaway in concert, June 3, at Yale University. . . .
Flash! New Paul Humphrey will be “Funky L.A.” from the hit LP.
.. .. New Lea Roberts: “Can’t Get Enough of You,” on UA. . . .
Wardell Quezergue, arranger-producer behind King Floyd and Jean
Knight, rcads Soul Sauce. Do you?

REGISTER NOW !!!

FOURTH ANNUAL

BILLBOARD RADIO PROGRAMMING FORUM
HOTEL AMBASSADOR, CHICAGO

AUGUST 19-20-21.

For Details Contact:

Radio Programming Forum, 9th Floor
300 Madison Avenue, New York, N.Y. 10017
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TO THE PEOPLE
{Julio-Brian, BMI)

ﬁll

(L.T.D., BMI)

18 THE COURT ROOM

3 < 3 =

(Armo-Big Star, BMI)

Edwin Starr, Gordy 7107 (Jobete, BMI)
(For God's Sake) GIVE MORE POWLR

Chi-Lites, Brunswick 55450

SPINNING AROUND
Main Ingredient, RCA 74-0456

9 9 YOUR LOVE (Means Everything to Me) 6
Charles Wright & the Watts 103rd St.

Rhythm Band, Warner Bros. 7475 34 35 THE WORLD ;S ROUND } ) 3

(Music Power/Warner-Tamerlane, BMI)

10 RIGHT ON THE TIP OF MY TONGUE 10
Brenda & the Tabulations, Top & Bottom 407
(McCoy/One Eye, BMI)

28 NEVER CAN SAY GOODBYE m 2
Isaac Hayes, Enterprise 9031
(Jobete/Portable, BMI)

Clarence Carter, Atlantic ‘2801 (Tree, BMI)

19 19 YOUR LOVE {S SO DOGGONE GOOD 5
Whispers, Janus 150 (Roker, BMI)

Bobby Bland, Duke 466

B «B -

13 BOOTY BUTT o 10 (Unart, BMI)
Ray Charles Orch., Tangerine 1015 43 MR. BIG STUFF _ 2
(Tangerine, BMI) Jean Knight, Stax 0088
14 15 HELP ME MAKE IT THROUGH (Malaco/Caraljo, BMI)
THE NIGHT . B m — WHAT YOU SEE IS WHAT YOU GET 1
Joe Simon, Spring 113 {Combine, BMI) Stoney & Mgatloaf, Rare Earth 5027
15 8 WE CAN WORK IT OUT 11 (Jobete, BMI)
Stevie Wonder, Tamla 54202 40 40 1T'S SO HARD TO SAY GOODBYE = 3
(Maclen, BMI) ‘ Eddie Kendricks, Tamla 54203
ﬁ 21 1 CRIED » 3 (lobete, BMI)
James Brown, King 6363 (Lois, BMI) m 47 YOU'RE THE REASON WHY 2
bl ' .
17 17 REACHR OUTMl'LL BE”y:E(?Eb i 4 (Evkag?lés,w};r:TahdrilghnéaM::ﬂernanonal 3503
Diana Ross, Motown obete, l
42 46 LANGUAGE OF LOVE 2
18 12 ) DON'T ELAME&Y?# AAAT ALl o 10 Intrigues, Yew 1012 (McCoy, BMI)
e Miracles, Tamla
54205 (Jobets, BMI) | 43 44 I'VE FOUND SOMEONE 2

B

20 20 MR. & MRS. UNTRUE/TOO HURT Ike & Tina Turner, United Artists 50782
TO CRY (Minit, BMI)
Candi Staton, Fame 1478
{ i 45 48 | NEED SOMEONE 2
(B};;‘)lc)ketful of Tunes/Jillbern, BMI/Fame, ’ 2.2. Hill, Kent 4547 (Modern, BMI)
21 22 BE GOOD TO ME BABY 4 @ — STOP, LOOK & LISTEN (To Your Heart) 1
Luther Ingram, KoKo 2107 Stylistics, Avco Embassy 4572
(Klondike, BMI) (Bellboy/Assorted, BMI}
22 16 WHAT'S GOING ON . 15 m — ARE YOU LONELY? . 1
Marvin Gaye, Tamla 54201 (Jobete, BMI) Sisters Love, A&M 1259
@ 41 FUNKY NASSAU 4 | {Defrantz/Monique, ASCAP)
Beginning of the End, Alston 4595 | m — DAY BY DAY ; 1
{Sherlyn, BMI) Conhnenfal Four, Jay-Walking 011
Y 30 1 oNT waNT TO LoSE You 2 (Mardix-Bon-Jose, EMI)
Johnnie Taylor, Stax 0089 m —_ |'DON'T WANT TO LOSE YOU 1
(Groovesville, BMI) I Bitly Butler, Memphis 103 (Butler, ASCAP)
25 25 ¥M SORRY WHOLESALE LOVE - 1

27 MELTING POT o9
8ooker T. & the MGs, Stax 0082
{East/Memphis, BMI)

31
. 9
Q 37 HANGING ON (TO) A MEMORY = 4
Chairmen of the Board, Invictus 9089

(Gold Forever, BMI)

38 THERE'S SO MUCH LOVE ALL

AROUND ME : 4
Three Degrees, Roulette 7102
(Planetary, ASCAP)

Rufus Thomas, Stax 0090
(East/Memphis, BMI)

36 IT'S A SAD THING ... 4
Ollie Nightingale, Memphis 104
(Grits, ASCAP)

49 THAT'S HOW IT FEELS 2
Moments, Stang 5024 (Gambi, BMI)

39 THE PREACHER
Bobby Womack, United Artists 50773

Free Movement, Decca 32818
| {Mango/Run-a-Muck, BMI)

OOH POO PAH DOO

Buddy Miles, Mercury 73205
(East/Memphis/Time/Redwal, BM[)

Chicago MOR /Classical FM Station

o Continued from page 32

the progressive show interrupted
by a “gusto” commercial, heard
everywhere on radio.

But Triad is more than a flash-
buck to early progressive. There ure
just more different kinds of music.
For example, one half hour last
week started with a Staple Singers
cut, then John Coltraine, Leon
Thomas which was a soulish
intro to Linda Sharrock’s dynamic
“Black Woman” and finally some
music from West Africa, all black
announced. After the half-hour
break a cooking. high energy Phar-
oah Sanders’ *Red, Blue and Green”
was followed with Bach piano,
and so it went. Satire is laced
throughout 'Triad.

For example, a fadeout from one
record has a narrator from what
could be a Marine training film

instructing trainces on bayonet
fighting. As this fades out, the
Triad announcer is explaining anti-
war demonstrations here for
Armed Forces day (May 15) and a
cut-in to music has lyrics saying:
~Kill, Kill, kill for peace.”

What you won't hear on Triad
is Mantovani or Grand Funk. “Not
because it wouldn’t fit,” said Bacin.
“but because some music is getting
enough exposure elsewhere and
there’s just too much else that
isn't being heard.” Like the “Vil-
lage Music of Bulgaria,” on None-
such. "You can go right from that
into Jimi Hendrix,” he said ex-
citedly, explaining how he sur-
prised a Chicago distributor by be-
coming ecstatic over discovering
some Nonesuch in his stock.

“A lot of good music has just
been passed over,” he said. “Look

at the great stuff on Limelight,
about the best music Mercury ever
produced—Pierre Henri, Percus-
sions of Strasbourg and Roland
Kirk.”

Then there’'s the Triad thing with
the Association for the Advance-
ment of Creative Musicians, a Chi-
cago group that had to go to Eu-
rope to find work. While there.
they recorded some 40 LPs on
Pye Records, some of which are
being imported in America now.

"By definition, free form radio
might contain anything or every-
thing. We think it will become
‘cosmic radio.” So far we've sort
of kiddingly told people not to
talk about us too much. We are
a word-of-mouth phenomenon at
every level of the business. But
lately, we've wanted to let a few
people know about us.”

MAY 29, 1971, BILLBOARD
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. and get down

of communications to meet, discuss, learn, prepare, gain
insights and exchange views on developments in every
IMIC-3 takes care of our music business for the year . . .
with pleasure. From June 6-12, successful music executives
will be involved in sessions on records, publishing, law,
personal management, performing arts, mechanical licensing,
performing rights, radio, TV, audio video technology,
education. Surrounded by the invigorating and magnificent
scenery of Montreux, Switzerland. Business with pleasure.
to business with pleasure. To join over 550 successful
executives going to Switzerland in June. Use the ticket,

Time is running out. To participate in iMIC-3. The
famed International Music Industry Conference. The
prime opportunity for world-wide leaders in all fields

segment of the music-record-tape business.
This is your last opportunity to take off . .

Ing
Last chance
to take off!

to Switzerland

outstand
music execu
going

Over 550
June 6th.
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BEST SELLING

ZZ

L Pt

This Last Weeks on

Week  Week TITLE, Artist, Label & Number Chart

1 2 TO BE CONTINUED . .. ... .. ... .. .25
|saac Hayes, Enterprise ENS 1014

2 1 BITCHES BREW E— N .. .56
Miles Davis, Columbia GP 26

3 8 MEMPHIS TWO-STEP . 10
Herbie Mann, Embryo SD 531

4 10 LIVING BLACK n s mIIDe . 5
Charles Earland, Preshge PR 10009

5 4 JACK JOHNSON . .. ... .. . ... ... . ... 6
Soundtrack/Miles Davns "Columbia $ 30455

6 6 THE ISAAC HAYES MOVEMENT . .58
Enterprise ENS 1010

7 11 MILES DAVIS AT FILLMORE 26
Columbia G 30038

8 12 SUGAR . ryes . ov owrss o0 90 0 500 23 2 eEmomarEs 12 G .16
Stanley Turrentine, CTI CTl 6005

9 3 CHAPTER TWO . .. ... .. ... ... ... ... 38
Roberta Flack, Atlantic SD 1569

10 9 TIADER . . 12
Cal Tjader, Fantasy 8406

11 14 PRETTY THINGS . 6
Lou Donaldson, Blue Note BST 84359

12 5 B.B. KING LIVE AT COOK COUNTY JAIL 11
ABC ABCS 723

13 13 MONGO'S WAY .. . ... .. .. .. . . ... 4
Mongo Santamaria, ‘Atlantic SD 1581

14 20 BENNY GOODMAN TODAY .. .. . .. 11
London Phase 4, SPB 21

15 — JOURNEY [N SATCHIDANANDA 5
Alice Coltrane, Impulse AS 9203

16 7 M.F. HORN . )
Maynard Ferguson, Columbla C 30466

17 17 MELTING POT .2
Booker T. & the MGs, Stax STS 2035

18 19 STRAIGHT LIFE ... . . .. . . ... ... .. ...... 15
Freddy Hubbard, CTI CTI 6007

19 15 THE BLACK CAT! . 3 EEEET (L FwEaac .4
Gene Ammons; Prestige PR 10006

20 16 MWANDISHI . ... .. ... 2

Herbie Hancock, Warner Bros. WS 1898
Biliboard SPECIAL SURVEY For Week

Ending 5/29/71

New LP/Tape Releases

Weekly product list includes the most recent LP and tape releases. Llistings are in alphabetical order by artist in

pop, by composer in clossical.

Symbols: LP—long-playing record album; CA—cassette; 8T—8-track cartridge;

Prices are manufacturers’ suggested list and subject to change.

OR—open reel tape.

doyouknow the answers
to these questions ?

. What was Perry Como’s first No. 1 single and when?
. Who had the original No. 1 recording of PERSONALITY?
3. What was the first Rock 'n’ Roll single to hit No. 17

N

4. What artist or act had the most weeks in the No. 1 spot
on Billboard’s singles chart in a calendar year?

The answers to these and thousands of other questions you might
have about these singles that made the Top Ten or the Number
One position can be found in Billboard’'s Singles Programming Aids.
The SINGLES PROGRAMMING AIDS listing comes in two sections.
The first offers a week-by-week, year-by-year listing of every single
to make the number one spot on the singles chart from January 4,
1941 through December 26, 1970.

The second section offers an alphabetical listing, year-by-year of
every reccrd to hit the top ten on the Billboard singles chart .
again, that's for the years 1941 through 1970.

Check with us for similar listing for L.P.'s, C&W, Soul,
tening.

The listing comes in a report binder, loose-teaf format, and is up-
dated every year, for five years after purchase.

Hundreds of radio station programming di-
rectors, music directors, and disc jockeys
already own a copy of this listing. It's avail-
able now for $50 from

PROGRAMMING AIDS

Billboard Publications
165 West 46 Street, New York, N.Y. 10036
(212) PL 7-2800

Easy Lis-

Oh yes. The answers to the above questions are:
‘SYaam G YIANIL W
JAQT Pue ‘syaam 11 13NYD 38 L.NOQ/900 ANNOH
M3am T NOA 3A0T | 'NOA QIIN | ‘NOA INVM |
feam 8 TILOH WVIYALYYIH Ul vonisod T ON

3y} Ul SHeIM G7 "9GET—i0IIA YOY—ARusad SIMT Y
SS61 ‘6 AINr

‘MD01D IHL ANNCYY HOO0Y .S1I3W0D 3y} pue A3jey |iig ¢

9y6T1 '6 Udlew 'spioday [ondes—iadiaw Avuyor ‘2
Gp61 'GT 19quajdas "JOJIA yOoy—awi] Jo pu3 3yl jiiL T

ARTIST, Title ARTIST, Titie ARTIST, Title
POPULAR [ Config., Label, No., List Price Config., Label, No., List Price Config., Label, No., List Price
ARTIST, Title ) o E HUTCHERSON, BOBBY ROGERS, ROY
Config., Label, No., List Price EARLAND, CHARLES San Franlcisco | A (Man cFro‘m IDléCXKI' R7un5 —_—
Black Power (LP) Blue Note 8T) Capito 85 ,.$6.
A K e airg 48006 . 5498 | BT 84362 ... SERE | 3
AIR THE ELDERS |
(LP) Embryo SD 733 ....$5.98 Looking for the Answer 1 | SANDERS, PHAROAH
ALAMO . (LP) Audio Fidelity PES [GF WERGH | Themb!
AL(LLPJ A”aa*‘fESD 8279 ..$5.98 AFSD 6247 ... ........ $4.98 | A (LP) Impulse AS 9206...$5.98
< E ,_MIS _ll | EMILE, SERGENT | (LPy Warner Bros SAVAGE GRACE
Om')hﬂgempgga‘am $4.98 ‘ SmgL; orfz P t SRLP 8157 $4.98 WS 189 ...... s P $498 | Saving Grace 2
##DEgSONIISIC ot BgYsl ) feaes I J | SO(lll-::)TRReAp::e RO RS
at Casual Country Feeling F 2
(LP) Decca DL 75278 ...34.98 | [ iy7ceparp, ELLA | JACKSON, MILT, WITH THE RAY CACCIEED) SO —
[ (LP) 2 $
8 'Tl'hints Ain;f 1Yhe V\ilaa);Y Theg Ileed ?ARe?nw:‘s lefck?:nND SOUNDTRACK
1
BAKERSFIELD CALIFORNIA | foy SETENS how ESilen ZREe (L) Impuise AS 9193 . .$5.98 R Ky o Y50 5408
gg?essGarden FL{)LYPI; RPeIerDi(se RS 6432 ..$4.98 | JOHN, ELTON STURGESeC;?EaFF : UNIVERS.E d
(8T) Capitol BXT 784 ...$6.98 | Reiics’ ”('LP) | — $4.98 (LP) Mam 1 ....eeo.. $5.98
gE d‘{fﬂ & KRAUSE ‘ (8T) Harvest 8XW 759 . $6 98 SUNDAY FUNNIES
B?Lpf'\)’vaamer Bros. (CA) 4XW 759 ........ 98 | L | (LP) Rare Earth RS 526. $4.98
1909 ' 4 7 inuew® sid $4.98 | LAMB SZIGETI, SANDY
BIGGS E. POWER G | Cross Between America’s Sweetheart
The Biggs Back Book GENTRY, BOBBIE (LP) Warner Bros. | (LP) Decca DL 75270. ..$4.98
(LP) Columbia M 30539 .$5.98 ‘ Patchwork | 1920 ... ...l $4,98
BR(AY)? gm 47 . %Ecsp) 3apno‘:9§XT 494 . §° 92 LAWRENCE, STEVE/GORME, | T
L eprise 6447 .. . 498 |  (CA) AXT 494 ... ...... EYDIE TEN WHEEL DRIVE WITH GENYA
BROWN, JIM ED | GILL, KENNY/RACOON =5 \ Something’s Gotta Give | RAVAN
Angel’s Sunday What Was, What |s, What Will Be (LP) Harmony H30292 ..$1.89 | Peculiar Friends
(LP) RCA Vlctor LSP 4525 $5.98 ‘ \(’bg) ]V;?gner Bros. ey ‘ THE LETTERMEN (LP) Polydor 24-4062 ...$4.98
"""""" : Feelings
¢ L L (81) Capitol BXW 781 $6.98 w
CARR, ROB & KAHL, BILL | LPS 8uddah BDS 5081 $5.98 | (CA) 4XwW 781 . ....... $6.98 THE WATERS FAMILY
Commurélcahon =1 GR(EEr)iE UJAEK - LIGHTFOO‘I‘, GORDON | Tell It to the Lord
(LP) Grotesque GS 101 ..$5.98 | SREENE JACK = o @ ot s | Summer Side of Life (LP) Mastertone
CHARLES, RAY ; LPY Reprise RS 2037 ..$4.98 MT 4595 ... . ........ $4.98
; ; § | | Woman a Man Don‘t Know | (LP) Reprise 2037 ..%4. |
Volcanic Action of My Sou (8T) BMT 4595 ... . ... $6.95
(LP) ABC ABCS 726 ....$4.98 (W) Decea DIWWS28S .. auee | QNG JACKIE § | et i
CLOWER, JERRY, FROM YAZOO Home Is in My Hea .
ary 1 H | (LP} Warner Bros. | And So On
Mississiopi Talkin' WS 1914 ... ... .. 5498 | (LP) Reprise RS 6448 ...$4.89
pp 4 THE “AGERS ‘ WICKHAM, HANK & LEWIS, WITH
UGS 45 | oo s i & Toe | LM LKA I
s e |
YNy ATRIFGHENDS ‘ Ha(BT) Copitol 8XT 783 ..$6.98 |  (LP) Decca DL 75282 ..$4.98 (LP) King KS 1136 .. ... $4.98
CR(OL\;)V)BACIgm“on SD 18003 $4.98 ' HAMILTON, JOE FRANK & ‘ M thLSRQNH'N'ANLCY
REYNOLDS e Right fo Love
Bad Manors LP) ABC/Dunhill MASEKE T (BT) Capitol 8XT 763....%6.98
(LP) Paramount PAS 8007 $4.98 } e o = I | e (CA) 4XT 763 . ... .. . $6.98
’C)I;ESSAmEe Spla'e #encggg:( ofHERBIE (LP) Chisa CS 808 ...... $4.98 | X”ESON' RSE'lijEtN
) | . roovy Situation
(LP) Chisa CS 807 ..... $4.98 (LP) Blue Note ‘ mg;ilkcom,uslotFL,FﬁhoAléNm (1P Bioe Note
" HABR?ITISON 07 g $5.98 (LP) Decca DL 75287 ..$4.98 BST 84365 ........... $5.98
DE LOS RI0S, WALDO No(LOneD?o Love Me 25 549 fv”e‘é'é'»‘ffire“"%ﬁﬁhe, g,f“{'g:g”ﬁ“"
infonias P) Deneba 8 $4.98
(LP) Uniteg Atiss HOLY MOSES ([P} Federal 7S 13000 .$4.98  (LP) Decca DL 75267 ...8498
UAS 6802 ............ $4.98 (LP) RCA Vlcior LSP 4523 $5.98 ‘ Y
EIEPENIEABLES RiTK ?Ael‘lh‘ll'lzlY DOODY & BUFFALO BOB o7 N YARBROUGH. GLENN. SINGS THE
atu Berrada Nitku N ) ,
LL:% U;;ged Artists cace | n'sLEoE«/gK DoodyLTSiPme5 659 NE(RLOP) sec SD5004. . . ... $4.98 ggrgsngnkgbﬁccz”m
6798 ¢ mpesr asgee 4.98 Victor 4546 $5.98 PAPA
i ' | (LP) Atlantic SD 8280 ..$5.98 %?,Y,v,"’,’"e' Bros. $4.98
n 0 YOUNGBLOOD, LONNIE
Each new LP and Tape release must be reported to Billboard olIL PA | Live at the Sugar_Shack
for inclusion on this page. The following information is re- | (LP) GWP ST 2034 ....$4.98 (LP) Turbo TU 7003 ....$4.98
quested to insure accurate data. oLIv ‘
Prlsms
POPULAR CLASSICAL (P Un,,ed Artists CLASSICAL
Name of Artist Name tl); Composer & Title | UAS 5511 oot $4.98 \ g
of Album
|
Name of Album Name of Artist S— | BACH: ST_JOHN PASSION
(LP) Labe! & Number. . .Price (LP) Label & Number. ..Price Road Show E (Sgrl:;r:;tnsd; )The Philadelphia Orch.
(8T) Number ......... Price (8T) Number ......... Price | (LP) Decca DL 75280 ..$4.98 (LP) Columbia M3
(CA) Number ......... Price (CA) Number ......... Price 30517 3 LP's ...... $17.94
(OR) Number ......... Price (OR) Number ......... Price K BACH: THE WELL-TEMPERED
. . ) X REFORMATION | CLAVIER, BOOK 2 (PRELUDES &
Please send information to Helen Wirth, Billboard, 165 West California Earthquake FUGUES 17-24)
46th St., New York, N.Y. 10036. | (LP) United Artists Glenn Gould
UAS 6801 ............ $4.98 | (LP) Columbia M 30537 $5.98

SPECIAL MERIT PICKS

CLASSICAL

KNAPPERTSBUSCH/VIENNA
Bruckner:
15121/2
The Vienna Philharmonic Orchestra under
the direction of Hans Knappertsbusch
sweeps through a Bruckner-Wagner par-
lay with unusual excitement. Bruckner’s
Symphony No. 5 shows off vivid musician-
ship while the excerpts from Wagner have
a majestic mood that classical aficianados
will want to add to their collection.

SARGENT/LONDON SYMPHONY ORCHESTRA
—Prokofiev: Peter and the Wolf—Classical
Symphony. London STS 15114

Prokofiev's famed ‘‘Peter and the Wolf”
gets an excellent interpretation here. The
parlay of Sir Ralph Richardson’s reading
and the London Symphony Orchestra’s
musicalization is outstanding. Flip side is
Prokofiev’s “’Classical Symphony’” and, it
too, is given fine treatment by Sir Malcolm
Sargent’s handling of the orchestra.

JEANNE DEMESSIEUX — Franck:
Works, Vol. 3. London STS 15105
Virtuoso organist Jeanne Demessieux, a
fine composer herself, performs more of
the works of French organist-composer Cesar
Franck, whose poetic pieces prompted Liszt
to rate him alongside Bach. Lofty and

PHILHARMONIC—
Symphony No. 5. London STS

Organ

lyrical was the tone of the mid-19th
century, and Miss Demessieux’s interpre-
tation of Franck’s “'Trois Chorals’’ at the

organ of The Church of
Paris, is rich and romantic.

the Madeleine,

POPULAR

ROCK HUDSON SINGS THE SONGS OF ROD
McKUEN—Rock Gently. Stanyan SR 10014
The film star enters the disk scene with
a lot of help from friends, especially
composer McKuen. Hudson comes off strong
as a compelling folk balladeer on such
numbers as “‘I'll Say Goodbye,”” ""As |
Love My Own,”” “Love’s Been Good to Me,”’

and "‘Blessings in Shades of Green.’” Strong
support from seven top arrangers in this
initial package that offers much for MOR
programming and sales.

MIKE CORBETT & JAY HIRSH with HUGH
McCRACKEN—Atco SD  33-361
Corbett, Hirsch & McCracken are
news from the Crosby, Stills & Nash
school of group rock. Bright harmonies
plus rich, acoustic instrumentation also
suggest the Band, and though CH&M's
country-rock sound does seem too borrowed,
the music and harmonies on ‘'The Mighty
Emerald,”” “’Swan Song’’ and “‘Gypsy Child”’
are excellent regardless. The production
is also top-quality, the package is well-
conceived, and the group will tempt the
charts. A big cast includes Eric Weisburg
on guitar.

good

REGISTERNOW!

FOURTH ANNUAL

AUGUST 192021
CHICAGO

Radio Programming Forum
S TS

Steins, Schnitzel
& Sing-Alongs

Right now enjoy a delicious 5 course
dinner, plus all the entertainment,
singing and dancing you can take in
New York's Number One Fun Spot.

“The place is fun and prices are
right’'—Bruce Sinclair—
Cue Magazine
Open 4:00 p.m.—1:00a.m.
Tuesdays through Saturdays for
cocktails, dinner, supper.

No Cover + No Minimum
Entrees from $4.50

Alpfne Cellnr

in the Hotel McAlpin
Just east of Broadway at 34th St,, N.Y.C.
Reservations: 736-5700

A D7




Soul

MANDRILL, Polydor group, flash the smile of success, as WNEW-FM’s
Alison Steel, seated center, and music director John Vidaver, standing

left, get together with the group owver their single,

‘“‘Mandrill,” cut

from their first LP. Standing top row, right, is local Polydor promotion
man, Steve Borkum. They recently completed a gig at Fillmore East.

Vox Jox

e Continued from page 34

and Tampa/St. Petersburg, Fla.
Charles Witt will become the ex-
ecutive vice president and be head-
quartered in the new corporate
offices in Jacksonville. Witt was
vice president and station manager
of WDEN and WDEN-FM. New
manager is Charles Stuart. Bob
Rowland will continue as vice
president and manager of WQIK
and WQIK-FM. Downey Hewey
will also keep his post as vice pres-
ident and manager of WQYK and
WQYK-FM.
* K *

The Federal Communications
Commission has approved a power
increase to 1.000 watts for WYFE,
Rockford, Ill. To celebrate, the
station is building a new plant,
moving its transmitter and hopes
to begin operating with the new
equipment by the fall. Lineup at
the station includes Jay Robbins,
5:30-10 a.m.; Lou Roberts, 10 a.m.-
3 p.m.; Dave Stevens, program di-

rector. 3-8:30 p.m., and Clyde
Coffee, from their sister station
WISM. Madison, Wis., on week-
ends.

* K X
David Stone has been made pro-
gram director at KLIC., Monroe,
La. He says he would appreciate
being placed on all distributor
mailing lists, The address is 1800
Parkwood Drive. . . . Larry Kay
is the new program director at
WHRF, Riverhead, L.I. He also
does the 6 a.m.-noon shift at the
easy listening station. Kay wants
to receive a few more easy listen-
ing records for the library at the
station through Box 666. River-
head. N.Y. 11901. . . . Tim Grif-
fin has been made music director
at WBBF. Rochester. N.Y. He also
does the noon-3 p.m. slot.
* Kk X
Schreiber

Carson called last

week from KBBQ to tell me that
he has a Country LP which he
will tailor for any station that is
interested. The album was actu-
ally done at Custom Fidelity in
Hollywood, Calif., at 7925 Santa
Monica Blvd. It contains cuts by
Lynn Anderson, George Hamil-
ton IV, Jan Howard and George
Jones among others, Write Schrei-
her at the Custom Fidelity address
for further information.

Gary Lane has become program
director of WMID, Atlantic City.
He replaces Ron Hughes who be-
zame program director at WONB,
Atlantic City.

*x Kk x

Steve Labunski is vice president
and principal in Chuck Blore Cre-
ative Services, not in the broad-
casting chain as we mentioned in
the story (Billboard, May 22).

KFSB Special Recipe

e Continued from page 32

for the middle ground between
pop and country. For example,
Creedence Clearwater has singles
which will blend in with our for-
mat quite well. But generally they
will not be played after 7 p.m. We
also play oldies which are blended
with the records coming before
and after their play. I will play a
pop oldie after a pop record and
the same for a country tune. Al-
though we have recently instituted
this format (two months old), we
already are getting results,” said
David.

“The request line gives us feed-
back not only from our target
audience of 18-49, but from an
under 18 year old audience as
well, which indicates to us that
this type of format is excellent for
this market,” David concluded.

What's Happening

e Continued from page 31

Boys Home,” Freda Payne,
Harp, Decca.

Stax.

Invictus.
versity, Kcm Ohio, Terry Patrick reporting: Vllldgt. Queen,”
KCLC, Lindwood College, St.
Chuck Lackner reporting: “Melting Pot,”

. WKSU Kent State Uni-
Glass
Charles, Mo.,

Booker T. and the MG’s,

KUTE, University of Utah, Sali Lake City, Rudy Koppl report-

ing: “Child’s Garden of Grass

Elektra.
Cruces, Guy Phillips reporting:

fLP), Ron Jacobs and Friends,

KRWG, KRWG- FM Umversny of New Mexico, Las
ngs,

(LP), Michel Colombler

A&M. KLCC. Lane Commumty College, Eugene, Ore., David
Chance reportmg “Summit Sessions,” (LP), Dave Brubeck, Colum-
bia. . .. KUHF, University of Hon ston, Houston, Tex.: “California
Blues.” Redwing, Fantasy.
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Billboard SPECIAL SURVEY For Week Ending 5/29/71
BEST SELLING
Y STAR Performer—LP’s registering greatest proportionate upward progress this week.
This  Last Weeks on This  Last Weeks on
Weak Week Title, Artist, Label & No. Chart Week Week Title, Artist, Label & No. Chart
1 1 MAYBE TOMORROW 5 26 8 WORKIN' TOGETHER . . .. .. .. o.27
Jackson 5, Motown MS 735 lke & Tina Turner, leer'fy LST 7650
2 2 THE SKY'S THE LIMIT 2 27 19 SLY & THE FAMILY STONE'S
Temptations, Gordy GS 957 GREATEST HITS .. .. ... .. .28
Epic KE 30325
3 3 DIANA
TV Soundtrack/Diana Ross, Motown MS 719 m 31 LIVE DOIN' THE PUSH & PULL
AT PL's . . . . . .. .. 12
4 4 B.B. KING LIVE AT COOK Rufus Thomas, Stax STS 2039
COUNTY JAIL 5 .13
ABC ABCS 723 29 29 INTRODUCING THE WHATNAUTS 4
Stang ST 1005
5 5 MELTING POT 20
Booker T. & the MGs, Stax $TS 2035 30 21 SUPER BAD R 18
James Brown, ng KS 127
6 6 ONE STEP BEYOND 10
Johnnie Taylor, Stax STS 2030 31 17 LOVE'S LINES, ANGLES & RHYMES . 10
Fifth Dimension, Bell 6060
7 7 KOOL & THE GANG LIVE AT THE
SEX MACHINE 16 32 32 THIRD ALBUM . .35
De-Lite DE 2008 Jackson 5, Motown MS 718
8 9 CURTIS . .34 33 22 PEARL 15
Curtis Mayfield, Curtom (RS 8005 Janis Jophn Columbia KC 30322
9 10 SOUNDS OF SIMON 1 34 27 MANDRILL . 3
Joe Simon, Spring SPR 4701 Polydor 24-4050
10 11 CHAPTER TWO 39 35 38 CRY OF LOVE = : 12
Roberta Flack, Atlantic SD 1569 Jimi Hendrix, Reprise MS 2034
' ' 4 ﬁ — EVERYTHING IS EVERYTHING 3
1 L gvaEEWinhgerFq'\annL’l‘a ;nggﬂs Donny Hathaway, Atco $D 33-332
— ALARM CLOCK . R |
Q 3 22?“3{ y:,A_;yoAWAY A m Richie Havens, S'rormy Forest SFS 6005
13 13 ALL BY MYSELF 3 @ — ENDLESS BOOGIE . 1
Eddie Kendricks, Tamla TS 309 John Lee Hooker, ABC AB CD 720
14 16 ABRAXAS 33 @ — I'D RATHER SUCK MY THUMB 1
Sanfana, Colymbia KC 30130 Mel Brown, Impulse AS 9186
ﬁ 18 MESSAGE TO THE PEOPLE 17 40 35 EARTH, WIND & FIRE . 4
Buddy Miles, Mercury SRM 1-608 Warner Bros. WS 1905
ﬁ —  CURTIS LIVE 1 41 44 THE BLACK CAT! . .4
Curtis Mayfield, Curtom CRS 8008 Gene Ammons, Prestige PR 10006
a 28 IF 1 WERE YOUR WOMAN 2 Q — PAUL HUMPHREY & THE COOL AID
Gladys Knight & the Pips, Soul SS 731 CHEMISTS = ) 1
Lizard A 20106
18 14 TO BE CONTINUED 25
{saac Hayes, Enterprise ENS 1014 43 36 THEM CHANGES 20
Buddy Miles, Mercury SR 6]280
m 26 BLACK ROCK 15
Bar-Kays, Volt VOS 6011 44 39 SPIRIT IN THE DARK 16
Aretha Franklin, Atlantic SD 8265
20 20 STAPLE SWINGERS . .10
Staple Singers, Stax STS 2024 45 45 TASTEFUL SOuL 11
Main Ingredient, RCA Victor LSP 4412
21 15 THIS IS MADNESS . 9
Last Poets, Douglas 7 Z 30583 46 37 VERY DIONNE . . 25
Dionne Warwick, Scepter SPS 587
22 24 LIVING BLACK 5
Charles Earland, Prestige PR 10009 47 u gl]\l)#:?der vFanfasy 8406 6
m 33 BEST OF WILSON PICKETT, Vol. 2. 2 48 41 TEMPTATIONS' GREATEST HITS,
Atlantic SD 8290 Vol. 2 .35
Gordy GS 954
24 23 BOBBY WOMACK LIVE 12 49 40 STRAIGHT LIFE 11
Liberty LST 7645 Freddy Hubbard, CTI CT} 6007
25 25 MOMENTS LIVE . Z w — BEST OF CLARENCE CARTER 1
Stang ST 1006 Atlantic SD 8282

Daily 18-Hour Feminine Format

e Continued from page 32

though a “live” sound is main-
tained: “Many stations have tapes
programmed for an hour’s length,
so that they are repeated every
so often. With our format, one
tape is never run in succession. |t
is blended with other tapes, so
the order of the songs never stays
the same. Pecople will hear the
same songs, but never the same
two in succession,” Peters said.

Each station carrying the for-
mat has its shows tailored to its
specific needs. The order of songs
is worked out in San Diego and
muailed to the station.

“We also keep a copy in our
files so that if anything goes wrong,
we can find out in a few minutes
what song and tape the station was
playing at any given moment,”
he said.

Peters said that stations sub-
scribing to the format also get
complete promotional tools and
information for selling air time
to advertisers.

“The first goal is to get high
ratings on an emotional basis,” he
said. “The station then can really
use the promotional package to
keep the ratings and interest time
buyers. Promotion is as critical
to the success of a station as the
format. The promotion, to be suc-
cessful, must translate the format
into words and pictures.”

Sold in Sections

The format is only being sold
in [8-hour sections; no separate
sub-sections are being leased. “We
feel this has a continuity through-
out the day so that if one or more
sections are missing, the flow is
missing,” Peters said.

Peters said the show will not
be offered to AM stations. “"We

are very concerned that the sound
be the best possible. and we think
that FM stereo stations are the
only medium with proper sound,”
he stated.

“We are not selling tapes,” Peters
said. “We are leasing a format.”

Campus Directions

e Continued from page 31

screenings of new Genesis film
product and talent showcases at
the Bitter End and the Village
Gaslight.  Brovsky expects 200
delegates representing 130 schools
to attend the conference. The
meeting will provide prospective
members and regular members a
chance to see new talent, review
the past year's activities and ac-
quaint themselves with new equip-
ment available for the circuit.
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Studio 1o Wirdst \Watches

Take one of the most successful writer-performer-
producers in the nation, couple him with one of the
leading managers in the field of music, and add a
brilliant attorney who is masterful at artist relations
and you find a success story. A quick one, too.

This is Trans Maximus, Inc., a firm which does
everything including the building of its own studio.

Steve Cropper, of course, is part of this trio. The
others are Jerry Williams and Jim Eikner Jr.

The Cropper name rings all sorts of belils, and well
it should. Perhaps known best as co-author of *“(Sittin’
on) the Dock of the Bay” with the late Otis Redding,
Steve has written singly or co-written literally hundreds
of other tunes, most of them hits. He also was and is
one of the original MG’s (Memphis Group), long fa-
mous on Stax Records. And he has produced some of
the top talent in America.

Jerry Williams was, among other things, manager
of Paul Revere and the Raiders for six years, and has
been involved in the music scene almost since child-
hood.

Eikner is a former district attorney and Shelby
county attorney who became deeply involved in the
music world, and won so much respect from his con-
temporaries that he was recently named to head Mem-
phis Music, Inc.

Steve and Jerry, both of whom still qualify as young
(in thought and in age), have been friends since high
school days. Jerry, in fact, hired the Marquees (Steve
was one of them) to perform while they were still in
school. The two went their separate ways, into the ser-
vice, and—following that—Jerry moved to Los Angeles
where he eventually took over Paul Revere. Steve went
to Stax, put sweat and tears into that facility, wrote
and performed and produced, and made a big name
for himself and others. Over the years the good friends
met and talked, and decided that one day they would
go into business for themselves.

“One day we just decided the time was here, and
we decided to go ahead,” Williams said. "It took both
of us a while to clear our business, and we decided to
build a studio during that time rather than to wait, and
then have a long time-lag. There was no dormant
period.”

Just to be sure of this, Trans Maximus did things
its own way. It formed its own construction company
and built the studio from the ground up.

“Every board and nail in this place is our own,"”
Williams explained. “We knew Memphis needed such

a studio, one which wasn’t a renovation of an existing
structure or something of that sort. We planned every-
thing that went into it, and constructed it ourselves.”

Williams and Cropper say jointly that there was a
desperate need for such a studio, and the original
intent was to build it for both custom purposes and for
their own productions. Their own productions now are
s0 numerous there is little time for the custom work.
Consequently, there will soon be another studio.

The firm also owns its own label, TMI, and has
some outstanding artists. Among them are Roy Head,
David Mayo (formerly with the Caboose), Edgewood,
and Sid Herring (formerly with The Gants). And there
is an unknown named Sara Fulcher and, to hear Wil-
liams and Crooper tell it, she is the greatest. A distinc-
tive stylist who sounds like no one else, she has cut her
first LP, and musicians, technicians and everyone else
around agree that she may be the greatest artist in the
past 10 years.

Steve, of course, does the production. In addition
to this, he produces Eddie Floyd and the MG’s for
Stax, produces Poco, Chambers Brothers and several
others including the Dreams for Columbia. Steve also
is still writing, and the company's publishing companies
are Brookfield Music (BMI) and Aunt Tootle's Music
(ASCAP). The company, on various labels, has cut 15
of Cropper's songs in the past 60 days, which is an
indicator of his prolific abilities. (Aunt Tootle’s, by the
way, was named for Jerry’s mother, who is known af-
fectionately by that title.)

The company is in its eighth LP production since
December. That's when it opened. It is not unusual to
find the executives there working until two or three
o'clock in the morning.

This initial studio has all tracks, 18, 8, 4, 2 and 1.
And now the plans are on the drawing board for the
second. It will be attached to the existing building in
an L-shape, and in addition to all the tracks it will
contain an edit and re-mix room. That project is sched-
uled to be started next January and finished in the
summer of 1972. Naturally, the company will do its
own construction. The control room equipment was
put together by Welton Jetton of the Auditronics Co.
of Mempbhis, a custom design, with Spectrasonic equip-
ment on the board, including the faders, equalizers, etc.
Mastercraft and Auditronics also does the mastering
for the company.

The firm worked out what it considers an outstand-

ing distribution agreement with CBS, a five-year deal
which is handled through Epic.

In the few months of operation, TMI is completely
solvent and has a staff of 31 working full time.

“People are beginning to realize the magnitude of
what we are doing here, and what a boost it has been
to the economy of Memphis. It has meant steady jobs,
steady income, regular payments to the union, and
security,” Williams said.

The company has its own art department which,
along with album designs and the like, also designed
the Memphis Music Inc. award. Ronnie Stoots heads
this division.

Adding to the diversification is the fact that Trans
Maximus also owns Charicature Time Company, which
involves itself with wristwatches. It had distribution
rights to both the Spiro Agnew wristwatch and the
Lester Maddox watch (until Maddox stopped it with an
injunction), and now has designed and will sell an
Isaac Hayes watch, which will be called the Isaac Hayes
Movement. Williams has a collection of watches going
back several decades.

The company recently decided to get into the .pub-
lic service business, too, and promoted a charity con-
cert with Poco, Steve Cropper and Edgewood. Pro-
moted for only eight days, and only on FM rudio, the
concert brought to Overton Park the largest group of
people ever assembled at the band shell. More than
7,000 squeezed in. More than 4,100 had to be turned
away. It created the greatest single-day traffic jam in
the city's history. The money all went to a local high
school to pay its way to the IMIC conference in
Montreaux in June. And, to supplement this, the com-
pany produced an LP for the school, giving free studio
time, produced by Jim Gaines; free mastering, thanks
to Welton Jetton, and Stoots designed the album liner
which also was donated. Plastic Products also donated
to the group, and BMI tossed in a substantial contri-
bution. This not only is a strong civic effort, but it
emphasizes the new unity in Memphis.

Williams and Cropper both heaped praise on their
attorney, and third officer, Eikner. “Without him we
never could have made it,” they both said. They look
on him as a stabilizing force, an astute businessman,
and masterful in the field of public relations, particu-
larly with the artists,

Williams is president of the company, Cropper is
vice president, and Eikner is legal counsel. They are
the sole owners and only officers.

Some of the union members of Local 71, AFM in
Memphis, are going to go to school. Others will be
teaching school. And plans are being formulated to
help even non-union members with their music in
the future.

All of this is the brain child of Andy Ledbetter,
now in his 9th year as president of the local. Ledbetter
doubles in brass, and thc pun is intended, as he has
been a trombone player for 30 years. He also is per-
sonnel assistant at the U.S. Post Office there, directs
a post office choir, and generally manages to stay busy.

Recently Andy proposed to his board of directors
and officers at the union that something be done to
aid young musicians in learning all facets of music.
This is not surprising, in that many of today’s young-
sters know little more than three chords on a guitar,
and in today’s music it behooves one to know every-
thing from arranging to producing. That's where the
union comes in.

The board has approved a plan whereby a school
will be established at the union local in the meeting
room, taught by many of the older musicians, many of
whom are qualified teachers. They will be able to teach
both basic and advanced music, and the members will
benefit. The best part of all: it will cost nothing.

42

1LeEa] 7/t
Goes to

SEIhO®

Spotlight on Memphis

Local 71 plans to foot the entire bill, and it will
get under way just as soon as the curriculum is worked
out. Plans call for twice-a-week classes, and at first
only members of the union will be eligible. The future
plans haven’t been cleared by the hoard, but Ledbetter
hopes that one day it may be open to all hopeful
musicians, its purpose is to bring out their talents and
abilities and make them eligible for future union mem-
bership. The local has purchased the property next door
for eventual expansion.

When the union talks growth in Memphis, people
listen. It may be the only local in history which paid
off all its debts, including that of its headquarters, just
five years after the property was purchased. It has
always been solvent and strong, and now has a mem-
bership of some 750 dues paying members.

Unlike some locals, it is totally diversified, with no
one instrument or group of instruments predominating.
Ledbetter is assisted in his activities by Bob Taylor,
who is vice president and business representative, and
by Hilburn Graves, the secretary-treasurer.

Ledbetter is particularly pleased over the activities
of Memphis Music, which, he says, has drawn people
even within the union closer together. “They are no
longer fighting each other,” he said. “They're all in
it for each other now.”

MAY 29, 1971, BILLBOARD



BeppeigGaianness
Taflloring Mariket

INeed's

Memphis-based Pepper & Tanner, Inc., has shown
some remarkable achievements and advances within the
past year which cover both the business and the external
relations spheres of endeavors.

This firm, like many other companies, has tightened
its grip upon the dollar, with the vision of William B.
Tanner steering the creative efforts of the organization,
the forecast objectives were wholly achieved and sur-
passed.

“While many in business and industry suffered
significant setbacks during the past year, Pepper &
Tanner has managed to increase its sales and—perhaps
most importantly—to maintain its profit ration.” Tanner
said. He added: "We have shown, and found, paths to
greater efficiency and economy.”

A number of new services to broadcasters were in-
troduced within the past year, among them a concept
called the “Town and Country,” a merchandising vehicle
designed to permit advertisers to pinpoint their audiences
demographically in the large suburban and rural mar-
kets. Other releases include a comprehensive country
and western library which was prepared and packaged
specifically for use by stations using a country format
in producing sound effects, commercials. national brand
products and promotions, station features and several
other programming aids.

From the Pepper & Tanner ID division came a string
of releases: “You Never Heard It So Good,” “Fun
Country” and “Reaching Out,” which were tailored
to the needs of the markets to which they were offered.
Providing sounds and muscial concepts for metropoli-

tan, middle of the road and contemporary program for-
mats, the releases ventured into virtually every market
which could be reached, and received strong responses.

George Allen joined the Television Media division
as its department head during the year, and he took
over media buying as well as supervision of the radio
television estimating departments.

Edward Gallagher, a veteran advertising executive,
joined Pepper & Tanner’s staff as Media Sales repre-
sentative in the New York-New England areas. and
was actively involved in the introduction of the Town
and Country networks on those markets.

Garry Wells Jr., creative director, was elected vice
president of the firm, and retained his responsibilities
within the Creative Concept division. Wells had pre-
viously been a self-employed entertainer and artist with
Capitol and MGM Records and CBS radio.

Pepper & Tanner celebrated the opening of two
new branches in Chicago and Denver.

In speaking of the future, Tanner said: “It would
be a lame attempt at publicity to say the company plans
tremendous growth. However, we can say that 1971
and subsequent years promise continued steady eco-
nomic growth and improvement in the economic as
well as creative areas. Business is trending upward. not
only for industry, but for others as well.”

And, he concluded, “we arc confident that better,
more creative and more widely available services are the
answer to the broadcast industry's needs, and we will
do all in our power to supply those needs intelligently
and completely.”
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WINFIELD DUNN

GOVERNOR

of the Mississippi.

of popular records.

STATE OF TENNESSEE

There is no place in the United States more
famous for its music than Memphis.
famous blues and jazz musicians and composers
have come “rom this beautiful city on the banks

Beale Street has made as great a contribution
to the world of music as any place in history.
Memphis has long been one of the leading producers

The industry has made an outstanding contribution
to the econcmy of Memphis and Tennessee., and I am
delighted zo have the opportunity to add my words of
appreciatior for all this great city has meant to
the world of entertainment.

Many world

///; ol e,

Witifield Dunn

MAY 29, 1971, BILLBOARD

Spotlight on Memphis

Siibxe
Ormed

o 1Bloc ®

Most of the members of the Bill Black Combo have
been doing so much in music in the past couple of
decades that they decided to do the one thing they
hadn't done: buy their own studio.

It's called Bloc-6, and its ownership includes presi-
dent Bob Tucker, leader of the Combo, Joe Elmore
who also serves as Secretary-treasurer, and Paul Love-
lace, a member of the Combo for many years. Other
officers and owners are vice president and studio man-
ager Billy Herbert, Maurice McGee. the lawyer and
legal counsel, and Larry Rogers, who retains his part
of the ownership even though he has joined Mega in
Nashville.

For that matter, this story alsO serves as a news re-
lease—revealing for the first time that the Bill Black
Combo has signed with Mega. and will have its next
release on that label

But Bloc-6. named for its six owners, was already
an established studio when this group purchased it and
decided to make it grow. It was bought from Black’s
widow. During her ownership it was known as Lynn-
Lou.

Lynn-Lou became Bloc-6 the first of March of this
year. and only now is starting to make its move. These
first weeks have included some sessions with the
Combo, and an LP and some singles on The Caboose
and some work for Tony Joe White and Dan Penn.

The studio now will concentrate on custom work,
publishing and production. It will produce and lease
to any label, and will publish under Bloc-6 Music (BMI).

The first artist signed is Jarry Ward, an established
writer, who will be produced as an artist. Others are in
the works.

There’s a great deal of cxperience. and plenty of
Memphis background in Bloe-6. It's bound to be a
Success story.

MemphiSiCoips
ZSolid ity

The Memphis Corporation is administered from. of
all places, the city of Chicago. But it's Memphis type
music 100 percent, and its recording studio and pub-
lishing houses are in the West Tennessee city.

Ed Crowley, the director of marketing for the la-
bel Memphis Records, is there in the heart of the mid-
South. So are Steve Stepanian, the chief engincer for
the studio; Steve Gatlin, the business manager, and
prodacers Gene (Bowlegs) Miller, Robert Owen and
Jerry Peters. Treasurer Irving Evans is headquartered
in Mempbhis, along with half of the board of dircctors.

In fact, it’s such a Southern company that the name
of its publishing arm is Grits Music (ASCAP).

The Memphis Corporation and its Universal Re-
cording Studios of Memphis, at 237 Chelsea Street,
haven't been around long, but have made big waves in
the industry. The studio was taken over Oct. 1, 1970

. a modern, 16-track studio “A"” with a smaller “B"
for demos and limited sessions.

Crowley, a onec-time Nashville newspaperman, and
Gatlin stress one peint in the company oOperation: so-
lidity. Gatlin made it clear that the company is strong
from a business standpoint, in marketing and in prod-
uct.

So strong, in fact, that the firm is also distributing
for Aquarius and Shock in Chicago.

The man behind it all is Jerry Butler, the company
president, whose executive offices are in Chicago, but
who spends considerable time in the Memphis picture.
Ricardo Wiliiams is executive vice president and owner
of Zodiac Records, and the man who brought Aquarius
and Shock to Memphis.

The record company also has a New York office
under the supervision of Henry Krieger, who also serves
as director of publicity.

The Memphis Records artists, primarily in the r&b
field, are such leaders as Ollie Nightingale, the Euni-
fics, Billy Butler, The Reason Why, The Infinity, James
Spencer and The Girls. It’s a small but strong roster,
and the company devotes its cOncentration on these
groups. Billy Butler, by the way, is the younger, talented
brother of president Jerry Butler.
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Country Music

Tourand BBC-TV Country Fest
For Hamilton IV InVirginia

LONDON—A TV series of 13
30-minute shows titled “George
IV,” featuring country artist
George Hamilton IV will be run
on the BBC throughout the
month of June, and a new series
will be videotaped for the fall.
The successful set of shows
utilizes Hamilton as host, with
guest artists from both the U.K.
and the U.S. Hamilton also per-
forms on most of the shows. This
is the first series of its kind on
the BBC, featuring an all-country
format.

Hamilton has just completed
nearly four weeks of almost daily
appearance throughout the British
Isles, including a performance at
the Batley Variety Club in York-
shire, the first country act to ap-
pear there. Following that he did
a couple of weeks in Germany.

Dominion Tour

He follows this with a nation-
wide tour of Canda, Nova Scotia
to British Columbia., to promote
his  soon-to-be-released  album,
“North Country,” consisting of all
Canadian songs recorded in To-
ronto. This also is a first for a

Heading for the
Top Charts Everywhere

Shuke&Hunds
Come Out

Fighting

* *
Jim Pierce
Wesco Records
Dist: By Sound of Music
Belen, New Mexico
DJ's Needing Copies write

Little Richie Johnson
Box 3, Belen, New Mexico

country artist. The tour will in-
volve stops in every major city
in Canada, utilizing both aircraft
and the Canadian Pacific Rail-
road. The tour is being handled
by Ed Preston of RCA Records,
in Toronto.

Hamilton was the recent win-
ner of the Billboard International
Award as the best country music
performer overseas.

Music City
Workshop Set

NASHVILLE--An organization,
known as Music City Workshop,
has been founded here to lead “to
the discovery and development of
new talent” in all facets of the mu-
sic industry.

The company also has produced
and released on Music City
Workshop label its first record-
ing, titled “What’'s Life? What’s
Living? What's Dying?” by Burth
T. Griffin Sr. Produced by Co-
lumbia engineer Mike Figlio.
Distribution will be undertaken
through independents.

Jerry Geho, president of Music
City Workshop, said that the
workshop  would seek talent
among disk jockeys and others
for development. Griffin is him-
self a former disk jockey, and
now general manager of WKLY
in Hartwell, Ga. The self-written
song is the first composed by
Griffin, who also wrote the “B”
side. Music City Workshop now
is doing an album with Griffin,
and plans to produce records for
other artists in the near future.

VIRGINIA BEACH, Va.—The
first annual East Coast Country
Music Festival and Contest will be
held here at Princess Ann Park
May 29-30, sponsored by the Vir-
ginia Country Music Association.

“Carolina” Charlie Wiggs, Nor-
folk radio personality and host of
the festival, said more than $1,000
in prizes would be awarded to the
best old-time fiddlers, banjo play-
ers, guitarist, male and female
vocalists. country and bluegrass
bands. There will be both adult
and junior classes.

Competition begins at 2 p.m.,
29th (Saturday). and resumes at
noon Sunday. Featured performers
at the festival will be Charlie
Walker, from the “Grand Ole
Opry,” Carl and Pearl Butler and
Mac Wiseman.

Minnie Pearl
To Be Feted

WASHINGTON--Minnie Pearl
will be one of two women honored
for their “‘contributions to Amer-
ica” at a black tie dinner here spon-
sored by the American Women’s
Newspaper Ciub.

Miss Pearl (Mrs. Henry Can-
non), will receive a citation along
with Mrs. Martha Mitchell, the
wife of the Attorney General.

Minnie Pearl, who spends most
of her time on network television
performances, will make one of
her now-rare ‘“live appearances”
for the event, at which the United
States Navy Band will perform.

The function will be held May
24 (Monday) at the Shoreham
Hotel. A spokesman for the organi-
zation said Miss Pearl is being
recognized as one of America's
“leading women,” both in the field
of entertainment and for her civic
and philanthropic endeavors-

Cammarata Tie With Co.
To Form Booking Agency

HOUSTON—Sam Cammarata,
president of Professional Manage-
ment International, has merged
with American Entertainment
Corp. to form a new booking
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agency to be called Star Theatri-
cal Agency. Star Theatrical will
handle artists under contract (0
P.M.I., as well as other club acts.

Star Activities will be super-
vised by wvice president Larry
O’Keefe, former president of As-
sociated Artist Agency, a division
of Gulf Pacific Industries. Star
will be primarily concerned with
the placement of club-oriented
talent, and is embarking on an
aggressive talent search to fill
club slots.  Among the promi-
nent artists represented by the
group are Ray Frushay and
Tommy Overstreet, both Dot
artists.

Star will be located at 5il
West Alabama Street here.

Hurley Purchases
Blue Boy Records

SPRINGFIELD, Ill.—Glen Hur-
ley, who has functioned as execu-
tive producer and national sales
manager of Blue Boy Records, has
announced the purchase of the
company from Blue Boy Music
Enterprises, headquartered in Ne-
braska. The purchase does not in-
clude the publishing arm of the
company.

Blue Boy Records, Inc.. now
has been formed as a parent com-
pany for the recently purchased
label, with additional plans calling
for a recording studio to be built
here. All other phases of opera-
tion, including distribution, will be
retained.

Artists on the label include Jan
Hurley and Jimmy Wheeler. The
purchase included all existing mas-
ters.

Weriter Gregory Dies;
Rites Held May 12

NASHVILLE —- Funeral ser-
vices were held here May 12 for
R.C. (Bobby) Gregory, composer
of more than 1,600 published
songs.

Gregory, 71, died following a
long bout with cancer. Among
his more notable songs were “Old
Rattler,” “Little Darlin’,” “Am [
Dreaming” and “Sunny Side of
the Mountain.”

Gregory also made some 25
movies, and appeared on the Roy
Rogers network TV show. He

was also credited as having been
the first accordion player ever to
appear on radio, in 1927.

A native of Staunton, Va., he
also performed for vyears with
stage shows, rodeo and the
vaudeville circuits, Among his
partners along the way were Roy
Rogers, Hank Snow, Smiley Bur-
nette and the Lone Ranger. In the
1950°s, Gregory opened an art
gallery in New York City. He
and his widow later moved it to
Nashville.

All-Country Premium LP
Is Utilized by 11 Stations

LOS ANGELES—Custom Fidel-
ity Album Promotion, established
here recentty by disk jockey Carson
Schreiber, KBBQ, Burbank, to sup-
ply country music outlets with a
promotional LP, has 11 stations
selling the premium record na-
tionally. The I[5-country all-time
hit record includes cuts by George

Jones, Billy Walker, Lynn Ander-
son and Del Reeves. Thus far, the
following country stations are using
the package: WIL, St. Louis:
WRCP, Philadelphia; WEEP, Pitts-
burgh; KWIJ, Portland, Ore.:
KSOP, Salt Lake City; KTUF,
Phoenix; KUZZ, Bakersfield;
KLAK, Denver; WHOO, Orlando;
KSEL, Lubbock, and KBBQ.

Nashville Scene

Glen Sherley, new Mega artist,
made up for past times by bring-
ing his mother to visit the “Grand
Ole Opry,” her first such trip.
Coming all the way from Fresno,
Calif., she was disappointed only
that Marty Reobbins was not on
the show that night. . . . Ernest
Tubb’s 84-year-old father suffered
a heart attack in Texas, but seems
to be past the critical stage. . . .
Skeeter Davis is back on the road
after a lengthy layoff to concen-
trate on recording. Nelson
Trueheart is getting set to record
again, after working on scores of
Cerebral Palsy telethons. He, with
singer Richard Law, has formed a
music publishing company known
as Mother Dog (ASCAP).
Musicanza Records has released a
new single with Johnny Desmond
in the country field titled “Absence
Makes My Heart Grow Fonder.”
He'll promote it on a swing
through the Midwest and into
Texas.

Del Reeves makes a promotional
appearance with the Philadelphia
Phillies baseball team, complete
with usherettes in hot pants. . . .
Jim Ed Brown and The Gems will
do three 30-minute shows at the
Astrodome June 25, one of them
just before the Astro baseball
game. Also on the bill is Sammi
Smith. . . . D’Lynn and LaDona
Crist, the lovely sisters from Flor-
ida, have become regulars on the

Wheeling Jamboree. . . . Timmy
Tappan, of Anderson, Ind., has
joined the Judy Lynn show as
pianist-arranger. The 25-year-old
writer composed “So Natural Is
My Love,” Judy’s new release on
the Amaret label. . Johnny
Johnson has moved from KAYE,
Puyallup, Wash,, to KMO, Ta-
coma, Wash., where he is the all-
night man on the full-time country
outlet. The Herbie Smith
show has opened for an extended
stay at the Wilmington House
South, Dayton, Ohio’s newest
country music nightspot. Herbie
will take a few days off next month
for recording sessions in Nashville
for the Astral 7 label. . . . Johnny
Wright has asked disk jockeys to
pick the proper side of his new
Decca release, “The High Cost of
Livin’” and “Let Jesus Turn You
On.” . . . Shane Wilder of Palm
Springs, Calif., reports that he has
extra copies of the Billy Don Burns
release, “Tucker Farm,” for any
disk jockey or station who might
have been missed. He can be
reached at Drawer MM there.
Col. Dave Mathes, president of
NRS records, says the first song
written by Glen Sherley since his
release from prison is “Who Is
Leaving Who,” which has been re-
corded by Harold Crosby of Great
Falls, Mont.. on the NRS label.

(Continued on page 45)

Jack Stapp, Tree International;
Eastman.

A BIRTHDAY PARTY for Mercury’s Dave Dudley in Nashville, was hoste
by Chuck Eastman and Joe Taylor. Among those on hand, left to right;
Steve Neely, First American National Bank; Jerry Kennedy, Mercury;

Dudley; WSM's Ralph Emery and
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Lincoln said it, “God must have loved the
common people, because He made so many
of them.”

That's what this song is all about — we
ordinary people.

\\AN
MAN"

Ace of Hearts #101

Sung by an ordincry man with an
extraordinary voice and a lot of feeling.

Backed with
“Leave You While | Can”

Produced by Jim Vest

National distribution by Prize-Jem

DJ copies available from

ACE OF SPADES MUSIC

1516 Hawkins Street
Nashville, Tenn. 37203

Country Music

Nashville

Scene
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e Continued from page 44

... Jim Faughn of the Winchester
Club in Houston writes that he has
changed plans to book Jerry Lee
Lewis there in June because of the
singer’s conduct at the Bellaire
Ballroom. . . . Jimmy Wheeler is
back performing after a bout with
illness. Wheeler now heads his own
show which features Pete Laum-
bach, Marve Hoerner, Miss Shirley
Jo, and Bill Clossey and the Sounds
Unlimited. . . . Marty Roberts of
WTAX Radio in Springfield, Ill,,
put together an all-country show
for the local cancer crusade. It in-
cluded Jan Hurley, the Andy
Acrea Show, Leroy Clark, Janey
Elston, Ed Brooks, Joe Fortune,
Jerry Moore, Pam Gilbert, Sonny
and B.J. Lance and others. . . .
Johnny Paycheck has flown in
from Las Vegas to do his first
Epic session under the production
of Billy Sherrill. . . . Nancy
Dunne, former office manager for
the Nashville branch of Singcord,
has become director of creativity
and development for Nashville Re-
cording Services. . . . WAME
Radio in Charlotte, N.C., spon-
sored a swimming and diving meet,
giving aid to the youngsters of the
area.

RCA’s Jim Ed Brown and pro-
ducer Bob Ferguson are working
on another single, following three
in a row which have gone near the
top of the chart. . . . Del Reeves,
Jamey Ryan and Stan Hitcock
lead Flag Day ceremonies June 12
in Mellott, Ind. . . . Bob Luman
and his show were a smash at the
grand opening of the San Jeronimo
Hilton Hotel in San Juan, Puerto
Rico. It probably paves the way
for more country acts on the
island. . . . Archie Campbell has
written and produced “The Muck-
er's Follies.” which wili show at
the Palace Hotel in Cripple Creek,
Colo., during this summer season.

CAPITOL’S SUSAN RAYE is hon-
ored following a strong promo-
tional campaign in Atlanta.
Joining in are Bill Lowery, Lowery
Music; Wade Pepper, national
country sales and promotion,
Capitol; Miss Raye; Jaye Hoffer,
KRAK, Sacramento, Calif.; Jim
Clemens, WPLO, Atlanta; and Joe
Deters, promotion manager for
Capitol in Atlanta.

THE
SUMMER
MAN
ARRIVES
NEXT
WEEK!

WWw.americanradiohistorv.com

THANKS

TEXAS STATIONS: (First week reporis)

Buzz Lowrence, KPRC, HOUSTON . . . first
to play it and list it with Bill Gavin... MOR.

Artie Payne, KWKH, SHREVEPORT . . . The
Friendly Giant . . . a Pick Hit!

Arlie Duff and Jerry Green, KOKE, AUSTIN
. . . playing the record.

KBER, SAN ANTONE . . . Max Gardner . . .
thanks.

Larry Byers, KEYS, CORPUS CHRISTI . . . Joey
Jay, KTLW, TEXAS CITY . . . Scott Delucia,

WTAW, BRYAN . ..

Ron Wilson, KTRM, BEAUMONT . . . Art Lay,
KLVI, BEAUMONT . . . KCAW, PT. ARTHUR,
Jim Love ... Don Gritfin, KJOE, SHREVEPORT
... KIJN, CORPUS CHRISTI, Tom T. Taylor .
Al Caldwell, KAYC, BEAUMONT . . .

Tom Miller, KFRD, ROSENBERG . . . WRR-
KIVL, DALLAS ... MOR . .. KVLG, LaGRANGE.

Out of State: T. Tommy Cutrer, Nashville, his

syndicated show. 181 markets . . .

Ed Perry, KIEV, GLENDALE, Coalif. . . . KBFW,
Bellinghcm, Wash., Little Rollie . . . a Pick
Hit!

CLOSEST THING
T0 IT ...

Written by Miich Torok - Ramona Redd
Published by Sunday Morning Music, BMI

Sung by RAMONA

Exclusively on Calico
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Jody Miller presents

a 1971 version of the Chiffons’
(Only the doo lang’s are mi

“He’s So Fi
by Jody Miller
On Epic.

original hit.

ssing.)

(5-1 0734)
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Week Week
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Billboard

Weeks on

Title, Artist, Label, No. & Pub. Chart

| WON'T MENTION IT AGAIN 11
Ray Price, Columbia 4-45329
(Seaview, BMI)

HOW MUCH MORE CAN SHE STAND 11
Conway Twitty, Decca 32801
(Bros. 2, ASCAP)

TOUCHING HOME 10
Jerry Lee Lewis, Mercury 73192 (H|II &
Range/Blue Crest BMI)

OH, SINGER o
Jeanme C. Rlley, Plantation 72

(Singleton, BMI)

YOU'RE MY MAN 4
Lynn Anderson, Columbia 4-45356
(Flagship, BMI)

| WANNA BE FREE 10
Loretta Lynn, Decca 32796 (Sure-Fire, BMI)

I'VE GOT A RIGHT TO CRY 6
Hank Williams Jr., MGM 14240 (Recordo,
BMI)

COMIN’' DOWN

Dave Dudley, Mercury 73193 (Addell BMI)

A MAN IN BLACK 10
Johnny Cash, Columbia 4-45339 (House
of Cash, BMI)

WHEN YOU'RE HOT, YOU’RE HOT 4
Jerry Reed, RCA Victor 47-9976

(Vector, BMI)

TOMORROW NIGHT IN BALTIMORE 7
Roger Miller, Mercury 73190 (Tree, BMI)

DREAM BABY

(How Long Must | Dream) 12
Glen Campbell, Capitol 3062

(Combine, BMI)

THERE'S A WHOLE LOT ABOUT A

WOMAN/MAKING UP HIS MIND 8
Jack Greene, Decca 32823
(Forrest Hills, BMI/Jaray, BMI)

ALWAYS REMEMBER 12
Bill Anderson, Decca 32793
(Forrest Hills, BMI)

GWEN (Congratulations)

Tommy Overstreet, Dot 17375 (Shenanduah
BMI)

MISSISSIPPI WOMAN 5
Waylon Jennings, RCA Victor 47-9967

(Tree, BMI)

STEP ASIDE 10
gaN“:)n Young, Mercury 73191 (Blue Echo

ANGEL’S SUNDAY . 10
Jim Ed Brown, RCA Victor 47- 9965

(Moss Rose, BMI)

GYPSY FEET .8
Jim Reeves, RCA Victor 47-9969

(Open Road, BMI)

RUBY (Are You Mad) 5

Buck Owens & His Buckaroos, Capnol
3096 (Acuff-Rose, BMI)

LET ME LIVE/DID YOU THINK TO PRAY 6
Charley Pride, RCA Victor 47-9974 (Pi-Gem,
BMI/Pi-Gem, BMI)

EMPTY ARMS 14

Sonny James, Capitol 3015 (Melody
Lane/Desiard, BMI)

COMIN’ FOR TO CARRY ME HOME 8
Dolly Parton, RCA Victor 47-9971

(Owepar, BMI)

CHIP 'N’ DALE'S PLACE 8
Claude King, Colymbia 4-45340
(Algee/Gallico, BMI)

JUST ONE TIME 4
Connie Smith, RCA Victor 47-9981
(Acuff-Rose, BMI)

SOMETHING BEAUTIFUL 5
Slim Whitman, United Artists 50775
(Stallion, BMI)

SOMETIMES YOU JUST CAN'T WIN 11
George Jones, Musicor 1432 (Glad, BMI)

WE SURE CAN LOVE EACH OTHER 13
Tammy Wynette, Epic 5-10707 (Algee/
Altam, BMI)

IF YOU LOVE ME (Really Love Me)

Lamar Morris, MGM 14236 (Duchess, BMI)
IT’S TIME TO LOVE HER = .4

Billy Walker, MGM 14239
{Forrest Hills, BMI)

ODE TO HALF A POUND OF

GROUND ROUND . - .9
Tom T. Hall, Mercury 73189

(Newkeys, BMI)

NEW YORK CITY .

Starler Brothers, Mercury 73194 (Huuse of
Cash,

WORKING LIKE THE DEVIL

(For the Lord) ... 8
Del Reeves, United Amsts 50763

(Four Star, BMI)

THE WORLD NEEDS A MELODY 6
Red Lane, RCA Victor 47-9970 (Tree, BMI)
MARRIED TO A MEMORY

Arlene Harden, Columbia 4-45365

(United Artists, ASCAP)

A GOOD MAN

June Carter Cash, Columbia 4-45338

(House of Cash, BMI)

NEXT TIME | FALL IN LOVE () Won't) 13

Hank Thompson, Dot 17365 (Central Songs,
BMI}

This

Week
38
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Billboard SPECIAL SURVEY For Week Ending 5/29/71

ry Singles

% STAR Performer—Single’s registering greatest proportionate upward progress this week.

Last
Week
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Weeks on

Title, Artist, Label, No. & Pub. Chart

SUNDAY MORNING CHRISTIAN == 8
Harlan Howard, Nugget 1058
(Wilderness, BMI)

ONLY A WOMAN LIKE YOU . . 6
Nat Stuckey, RCA Victor 47-9977 (Forrest
Hills, BMI)

ONE MORE TIME 10
Ferlin Husky, Capitol 3069 (Dlxle Jane/
Twig, BMI)

CHARLEY’S PICTURE = . 4
Porter Wagoner, RCA Victor 47 9979
(Window, BMI}

MAKE ME YOUR KIND OF WOMAN 4
Patti Page, Mercury 73199

(Gallico, BMI}

L.A. INTERNATIONAL AIRPORT 15
Susan Raye, Capitol 3035 (Blue Book, BMI)
A STRANGER IN MY PLACE 11

Anne Murray, Capitol 3059
(TRO-First Edition, BMI)

PLEASE DON'T TELL ME HOW

THE STORY ENDS e 3
Bobby Bare, Mercury 73203

{Combine, BMI)

KNOCK THREE TIMES 16

Bill ""Crash’’ Craddock, Cartwheel 193
(Pocketful of Tunes/JuIIbern/Saturday BMI)

A SIMPLE THING CALLED LOVE == 6
Roy Clark, Dot 17368 (Glasser, BM!)
THEN YOU WALK IN . 3

Sammi Smith, Mega 615-0026
(100 Oaks, BMI)

THERE'S SOMETHING ABOUT A LADY 12
Johnny Duncan, Columbia 4-45319

(Pi-Gem, BMI)

THE CHAIR -2
Marty Robbins, Columbia 4-45377

(Mariposa, BMI)

IT COULD A BEEN ME 11
Billie Jo Spears, Capitol 3055

(Chestnut, BMI)

ME AND YOU AND A DOG NAMED BOO 2
Stonewall Jackson, Columbia 4-45381
(Kaiser/Famous, ASCAP)

A PART OF AMERICA DIED .5
Eddy Arnold, RCA Victor 47-9948
(Lair, BMID)

(I Heard That) LONESOME WHISTLE 2
Don Gibson, Hickory 1598

(Peer Int’'l, BMI)

BUS FARE TO KENTUCKY .13
Skeeter Davis, RCA Victor 47-9961
(Crestmoor, BMI)

BABY, IT'S YOURS
Wynn Stewart, Capitol 3080 (Freeway, BMI)

ONE MORE DRINK
Mel Tillis, Kapp 2121 (Sawgrass BMI)

ALL | NEED IS YOU 4
Carl Belew & Betty Jean Robinson,
Decca 32802 (4 Star, BMI)

COUNTRYFIED o 2
George Hamilton 1V, RCA 74 0469
(Beechwood, BMI)

TELL HER YOU LOVE HER 4
Kenny Price, RCA Victor 47-9973

(Duchess, BMI)

HAPPY SONGS CF LOVE

Tennessee Ernie Ford, Capitol 3079 (Morris,
ASCAP)

WHAT DO YOU DO

Barbara Fairchild, Columbia 4-45344
(Champion, BMI)

EVERYBODY KNOWS . 7
Jimmy Dean, RCA Victor 47-9966

(Rich, BMI}

AND | LOVE YOU .

Bobby Goldsboro, United Artists 50776
(Mayday /Y ahweh’ Tunes, BMI)

LONELY IS 1
Dottie West, RCA Victor 47-9982

(Jack & Bill, ASCAP)

ME WITH OUT YOU . 1

Carl Perkins, Columbia 4-45347
(Cedarwood, BMI)

PUT YOUR HAND IN THE HAND 2
Anne Murray, Capitol 3082

(Beechwood, BMI)

MOUNTAIN OF LOVE = o2
Bobby G. Rice, Royal American 32

(Wren, BMI)

| SAY “YES SIR” )

Peggy Sue, Decca 32812 (Tree, BMI)

YOU'RE JUST MORE A WOMAN = 2
Bob Yarbrough, Sugar Hill 013

(Sue-Mirl, ASCAP)

WALK ALL OVER GEORGIA 1

Ray Sanders, United Artists 50774
(Palo Duro, BMI)

SHE DON’T MAKE ME CRY 1
David Rodgers, Columbia 4-45383
(Tomake, ASCAP)

THE HUNTER . 1
Alice Creech, Target 483
(Golden Arrow, BMI)

M DANDY - 3
Lynn Anderson, Chart 5125
(Raleigh/Progressive, BMI)

AWARD TO AN ANGEL 1
Wayne Kemp, Decca 32824 (Tree, BMI)
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The Nation’s Next Smash Hit!!
"MERLEKILGORE
"60D BLESS 1

20

i

Ashley 35007 ”

Written By
Merle Kilgore & Leon Ashley

For Your Radio
Station Copy
Write To

Al Gallico Music Corp.

Pres. Al Gallico

65 West 55th St.
New York, N.Y. 10019
(212) 582-1368

Nashville Office

806 16th Ave. So.
Nashville, Tenn. 37203
Norris Wilson, Mgr.



Jesus Christ,
What A Man,

This
Week

1

2

Last

Billboard SPECIAL SURVEY
For Week Ending 5/29/71

ry LP's

% STAR Performer—LP’s registering proportionate upward progress this week.

Week TITLE, Artist, Labhel & Number

1

2

HAG
Merle Haggard Capitol ST 735

HELP ME MAKE IT THROUGH THE NIGHT .

Sammi Smith, Mega M31-1000

ROSE GARDEN .
Lynn Anderson, Columbla C 304]]

DID YOU THINK TO PRAY
Charley Pride, RCA Victor LSP 4513

GLEN CAMPBELL'S GREATEST HITS .
Capitol SW 752

FOR THE GOOD TIMES
Ray Price, Columbia KC 30160

WE ONLY MAKE BELIEVE

Weeks on
Chart

.7

.18

Conway Twitty & Loretta Lynn, becca DL 75251 S

WHEN YOU’RE HOT, YOU'RE HOT .
Jerry Reed, RCA Victor LSP 4506

HOW MUCH MORE CAN SHE STAND = .
Conway Twitty, Decca DL 75276

WILLY JONES
Susan Raye, Capitol ST 736

ANNE MURRAY
Capitol ST 667

FROM ME TO YOU . o
Charley Pride, RCA Victor LSP 4468

WE SURE CAN LOVE EACH OTHER .
Tammy Wynette, Epic E 30658

EMPTY ARMS
Sonny James, Capitol ST 734

MARTY ROBBINS’ GREATEST HITS, VOL. 3
Columbia C 30571

JOSHUA -
Dolly Parton, RCA Vicfor LSP 4507

SIMPLE AS | AM
Porter Waganer, RCA Victor LSP 4508

KNOCK THREE TIMES

Billy ““Crash” Craddack, Cartwhee! CTW-AL 193

COAL MINER’S DAUGHTER
Loretta Lynn, Decca DL 75353

ELVIS COUNTRY :
Elvis Presley, RCA Victor LSP 4460

GEORGIA SUNSHINE .
Jerry Reed, RCA Victor LSP 4381

ALWAYS REMEMBER .
Bill Anderson, Decca DL 75275

WITH LOVE .
George Jones, Musicor MS 3194

THIS, THAT & THE OTHER .
Wendy Bagwell, Canaan CAS 9679

MORNING
Jim Ed Brown, RCA Victor LSP 4461

BEST OF ROY CLARK
Dot DOS 25986

BED OF ROSE'S
Statler Brothers, Mercury SR 61317

PROMISED LAND .
Freddy Weller, Columbia C 30638

TWO OF A KIND

Porter Wagoner & Do“y Parron RCA Vncfor LSP 4490

CASH COUNTRY .
Tommy Cash, Epic E 30556

SNOWBIRD .
Anne Murray, Capitol ST 579

FOR THE GOOD TIMES
Chet Atkins, RCA Victor LSP 4464

STEP ASIDE
Faron Young, Mercury SR 61337

GLEN SHERLEY
Mega M31.1006

THE JOHNNY CASH SHOW
Columbia KC 30100

THE TAKER/TULSA
Waylon Jennings, RCA Victor LSP 4490

| LOVE THE WAY THAT YOU'VE BEEN LOVIN’ ME

Roy Drusky, Mercury SR 61336
HELLO DARLIN'
Conway Twitty, Decca oL 75209

A WOMAN ALWAYS KNOWS
David Houston, Epic E 30657

SOMETHING ELSE

. 1
Danny Davis & the Nashville Brass RCA Victor LSP 5576

BRIDGE OVER TROUBLED WATER .
Buck Owens, Capitol ST 685

OKIE FROM MUSKOGEE =
Merle Haggard, Capitol ST 384

CHARLEY PRIDE'S 10th ALBUM .
RCA Victor LSP 4367

GREATEST HITS, VOL. 1
Lynn Anderson, Chart CHS 1040

ONE MORE TIME
Ferlin Husky, Capitol ST 768
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“MR. & MRS. UNTRUE"
c/w “l Might As Well Be Home"”
Prize #98-10

1516 Hawkins St.

AND
INTRODUCING

The Voice Discovery of the Year

"7T1 1S A PRIZE YEAR
Hit #2 This Year for

ERNIE

ELL

ERNIE’S
GOING
BACK
TO
HITSVILLE

“GOING BACK TO
LOUISIANA”

Prize +#98-08

Published by

GAYLO MUSIC

Nashville, Tenn. 37203
(615) 254-8859

Div. of JEM ENTERTAINMENT CORP.

Classical Music

Solti Scores U.S. Musicians Union
—'Worried’ About Future Recordings

NEW YORK-—Declaring that he
was  seriously worried that the
British Decca and EMI  firms
would stop recording, Georg Solti.
music  director of the Chicago
Symphony, accused  American
musicians unions of pushing rec-
ord companies to the brink of a
recording wasteland.

The conductor blamed the mu-
sicians for the high recording
costs and scored them for “their
high fee demands” which he said,
were unrealistic and was leading
American companies away from
American orchestras.

According to a recent inter-
view in the Chicago Guide, he
said that the reason why com-
panies are recording more abroad
is not because the European or-
chestras are better. “The reason
is the cost per record. It costs
four times more than recording
Europeans and they cannot sell
many more records. If the Amer-
ican unions would become more
reasonable and lower their fees.
I am quite certain they would
have much more recording work

. at least the five major Amer-
ican orchestras (Chicago, Phila-
delphia, Boston, Cleveland, New
York) would. They wouldn’t lose
money; on the contrary, they
would gain more. 1 am seriously
worried that London and EMI
will stop recording.”

He said also that his record-
ings have been very successful
in terms of selling. “But not four
times as much. A Mahler sym-
symphony recorded with the Lon-
don Symphony or the Vienna
Philharmonic costs a quarter of
what it does with the Chicago
Symphony. This is not right; re-
carding companies are not chari-
table institutions.

“The orchestra has contracts
with  EM1 and British Decca
through 1972, I sincerely hope
that I will be able to augment the
Decca contract for another three
years. But I have no influence
on what EMI and Giulini will
do . . . T have not the slightest
idea what they will do. I hear
rumors they want to cut it out.
And this is terribly sad. I don’t
need to tell you that recording
can be of enormous importance
in spreading the fame of an or-
chestra, giving an orchestra its
reputation. 1 am not saying that
the orchestra will stop recording,
but I do know they’re in danger.
Naturaily, I will do everything
within my power to prevent that
happening. because it’s in my own
interest, too.

“But there is something utterly
wrong: American musicians’
unions will finallty achieve the
point where nobody will record
anything. They will keep the price
up so high nobody will earn a
cent recording. This is not right—
it is a bad business policy.

“I can’t help but say so. Even
if I got boycotted by American

THE
SUMMER
MAN
ARRIVES
NEXT
WEEK!
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musicians. I would have to say
it because it is wrong. 1 would
love to record more with this
orchestra. And T know that my
Decca people love to work with
them. And EMI is enchanted with
them: they recorded the Beethoven
Seventh and the Mahler First
Symphony in three sessions. But
still. can one sell enough records
to pay the fees? Especially now
when the recording companies are
having trouble?

“There is a false rumor spread-
ing in America that the classical
catalog is in danger. That isn't
so: it’s the pop catalog which is
troublesome. Of course. pop mu-
sic is what makes money for the
companies, and there is a real pop
crisis, because certain artists stop
selling and companies which rely
on just one name lose their prof-
its when the artists stop selling.

‘This is really the situation.
It's not true that classical rec-
ords are selling worse than be-
fore. Sales are better. There was
a slump last winter, but I believe
things are better now. Records
are a luxury, of course. People,
if they have a money problem,
stop buying records, naturally.
You can't have 6 percent unem-

ployment and expect people to
buy more records. So there's a
crisis because pop sales are low.

“1 personally believe the video
cassette will make up for that.
Pop music will be the first field
it benefits. Think about it. In a
few years—three, four years—
there’ll be that first great break-
through in short pop—I15, 20
minutes—and they'll sell like hot-
cakes. So the companies aren't
worried. they are just cutting
down.

“] am not pessimistic about the
future of the recording industry
as such. The videotapes of seri-
ous music will come. Not in the
beginning. but they will come.
But at this moment it is very
difficult with the policy of the
American unions making the
prices four times higher than in
Europe. And this, for me per-
sonally, is an enormous sadness.
When 1 started to record with
this orchestra it was such a joy

. the professional attitude of
these people, and the seriousness
and enormous good will—you just
don't find it in Europe. That it
should stop because of money is
awful. T sincerely hope we will
go on.”

RCA Sales Soar by 40%
As Relevancy Plan Clicks

By ROBERT SOBEL

NEW YORK—The “relevancy”
policy instituted several months
ago by Peter Munves, RCA Rec-
ords’ director of classical repertoire,
is paying off in large sales divi-
dends. According to Munves,
classical sales of catalog and new
releases for the quarter ended in
March have soared by 40 percent.
He attributes this rise to the di-
vision's new approach, based on
relevant produced, and promotion
and packaging that appeal to the
20 to 30 vyear-old age bracket
buyer.

Gearing the product to them,
RCA has had a succession of
strong sellers, according to Munves.
He cited such examples as “Fied-
ler on the Roof” with Fiedler and
the Boston Pops, “Love Story”
with Ormandy and the Philadelphia,
“Yuankee Doodle Dandy” with
Fiedler and the Pops.

Smart repackaging has also
helped the sales spurt, Munves
said. In this regard, he mentioned
Artur Rubinstein releases in the
“Great Favorite” series. He regards
this kind of product as having
youth appeal, tco, because of
changing tastes and youngsters
who are returning to the 50’s
after being turned off to the “drug
culture.”

Important too, in Munves’ plan,
is selectivity in product and ad-
vertising. This, according to
Munves, means not burdening the
dealer if the product is not going
to sell or deluding them with mass
recordings and “factory” advertis-
ing.

‘Together’ Mixes
Classical, Pop

NEW YORK—The trend to mix
classical music with pop is picking
up recording steam. Location Re-
corders has taped for Mercury Rec-
ords u concert performance of
Chuck Mangione and the Roch-
ester Philharmonic Orchestra which
combines folk, rock, jazz and clas-
sical music.

Titled ‘Together,” the concert
featured the 70-piece orchestra and
a section of electronic instruments.
Release of “Together™ is scheduled
for the early fall.

The campus. Munves said, is
a prime exposure outlet where his
plan is clicking, too. Advertising
on college radio. and personal
appearances by Van Cliburn, Ru-
binstein and the Guanieri Quartet
have resulted not only in huge
attendances but has meant a flood
in record sales by the young un-
exposed student.

Turning his sights overseas,
Munves said that “Europe is
asleep as far as merchandising is
concerned.” Their packaging is
stagnant, he stated. . .. But changes
must not only be made in
packaging ‘“‘the change must be
made all the way. In music as
well.

“We are always looking to
broaden and expand the market and
our licensees do things on their
own. If we think the ideas are
good, we certainly won’t ignore
them. The world’s a marketplace.”

Vanguard Into
Twofer Series

NEW YORK-—Vanguard is ex-
panding its twofer program to the
classical market. Tnitial releases
went out to dealers May 17, and
are all complete works. The four
releases are "The Best of Haydn,”
which includes the “Military”
Symphony, the “Farewell” Sym-
phony and the “Rider” Quartet
Op. 74 No. 3; “The Best of
Mozart,” which includes “Eine
Kleine Nachtmusik,” Symphony
No. 41 (Jupiter); “The Best of
Stokowski,” in which the con-
ductor leads works by Vivaldi,
Bach, Mozart and Stravinsky.

The fourth set is “The Best of
the Virtuoso Instrumentalists.”
This features performers such as
flutist Julius Baker, oboist Andre
Lardrot, Jack Brymer on clarinet
in a group of baroque and early
classical concerti. The series will
also include, at a later date, works
by Bach and Mahler. Suggested
list is $5.98.

49



Jukebox programming

MONY Rips Long Singles;
Hits Disk Royalty Proposal

o Continued from page 1

front. He apprised the membership
that New York City had amended
the cabaret law regarding live en-
tertainment, and said that a neigh-
borhood cabaret license was no
longer necessary in certain situa-
tions which had previously made
it mandatory.

He also said that MONY had
tested the sales tax law as it ap-
plies to the industry and, after a
three-year fight, had succeeded in
defeating that portion of the mea-
sure which would have made in-
come from jukeboxes taxable.
However. he said, the City Coun-
cil has requested the State Legis-
lature to reinstate this part of the
bill. Platt stated that the Court of
Appeals had upheld a iower court
decision and was notifying the
Legislature accordingly. stressing
that the Council’s gesture was use-
less.

On Mortgages

In another legal area, he re-
vealed that a contract was being
designed to euse the courts’ appre-
hensions regarding chattel mort-
gages. The new contract would
help those localities involved in
arbitration regarding liens on fix-
tures instituted as a security
against breach of contract. The
store owner, he said, would now
be apprised of all the provisions
in the pact.

*On the copyright front, Denver
said that although ASCAP had
been attempting to change the
copyright law since 1945, the So-
ciety had accomplished very little.
He scored Sen. McClellan (whom
he called “the man in the blue tie™)
and his attempts to add three
amendments to the law. The
amendments as outlined by Den-
ver are: that operators be charged
$9 per machine; that the jukebox
section of the law be reviewed
every five years, which he said
would lead to mounting fees on
performances. and a 50-cent reg-
istration fee on jukeboxes.

The president said that the $8 per
machine proposal, as recommended
by Rep. Emanual Cellar was ac-
ceptable. but “we could never ac-
cept the three amendments sug-
gested by Senator McClellan. The
MOA is against these provisions
and will continue its efforts to
fight their implementation.”

Mort Hoffman, RCA Records
vice president of commercial op-
erations, presided over a panel of
record company executives who
shed little new light after hearing
complaints about the long-play sin-
gle. The discussion was sparked
by Jack Wilson, veteran Hudson
Valley owner-operator, who op-
posed the long-play single and
said that it had forced him to raise
his price in jukeboxes to two plays
for 25 cents.

Most of the panel members.
consisting of Ron Alexenburg of
Epic Records, Herb Goldfarb of
London Records, Decca’s Marvin
Paris, Stan Snyder of CRS Dis-
tribution, and Bill Walsh of RCA
Records, said they had little play-
ing-time control over a single.
They said that the source of diffi-
culty stemmed from the artist, the
producer and in many cases, the
station. All are unwilling. they
said, to cut down on the disk’s
play time.

Snyder asserted that it was “im-
possible to get a two-to-four min-
ute single played on a top 40 sta-
tion.” He said, however, that his
company was editing single cuts
taken from albums. Alexenburg re-
lated some of the problems the
industry faced on getting exposure
on radio stations. He stated that
it was becoming increasingly dif-
ficult to get singles played because
some stations now have 18 com-
mercials an hour and that play-
lists were tighter. In many cases,
he said, the list was down to 22
singles. Another important deter-
rent to getting singles played, he
said, was that there were only 15
stations in New York which pro-
gram singles.

Goldfarb Talk

Goldfarb accented artist control
as governing playing time and said
that little could be done against
the policy. He also spoke on the
lyric screening problem urged by
the FCC

One long-play dissenter, a son of
an operator, speaking for “my gen-
eration,” said that the campus kids
wanted long-play singles if that is
“what’s happening.” He said that
they wanted the right to be se-
lective and even told the operator,
in some cases, what they wanted
to hear.

(Continued on page 52)

Coin Machine World

ILL. ASSN

The Illinois Coin” Machine Op-
erators Association is alerting its
members to a proposed $15 per
year increase in amusement ma-
chine license fees (Ill. House Bill
1835). Members are asked to fill
out a form listing their current
tax obligations and mail it to the

association: Suite 518, Ridgley
Building, Springfield, Ill. 62701.
WURLITZER

A natural-born jukebox man
can't stay away from them. Proof?
A.D. Palmer, advertising and sales
promotion manager of the Wur-
litzer Co., took a vacation to
Hawaii and the out-islands. “Saw
a lot of the 2600 series.” he said,
adding that these were 10-year-old
Wurlitzer units. “I saw a lot of
these around in little waterfront
saloons. Played a lot of them, too.
They've still got 10-cent play
there. And the sound of those
units was very acceptable for those
places.” The 2600 was a stereo
unit, but that was before the days
of solid state. The new Wurlitzer
units being shipped into Hawaii
and the islands are ending up
mostly in the military locations
for U.S. soldiers, he said.

Incidentally. a 1015 series Wur-
litzer, built in 1946-7, was recently
contributed to the Smithsonian In-
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stitute in  Washington — perfect
proof that the Wurlitzer has stay-
ing power, he said.

S,

LTI

METS: PLEASE
TAKE NOTE

KERHONKSON, N.Y —Sparked
by two fielding gems and the fast-
ball hurling of John Kemper, the
music_operators “A” team edged
the “B” team in a tight squeezer
here 1-0.

The solid backing in the field was
attributed especially to Polydor’s
Bernie Wechsler who. playing
shortstop, jumped high in the air to
grab a sinking low liner at his shoe-
strings while muking a triple gay-
nor. No easy trick, even Met fans
will admit. The other fielding high-
light came from Frank Compana
of Columbia Records. He tackled a
ball barehanded while running at
full speed into the arms of the
pitcher. The bases were loaded at
the time, which shows how well
Compana performs under pressure.
The winning team, which included
Ralph Schectman, Don Liberatore
and Billboard copy editor Bob
Sobel, received cuff links. The
losers received praise for their
courage during such trying circum-
stances. In golf, Ron Alexenburg of
Epic collected a prize for low net.

e T O

German Assn

Plugs Wine &
Jukebox Play

By WALTER MALLIN

NEUNKIRCHEN, Saar — Karl
Feis, chairman of the Saarland
Automatics Operators’ Association,
has found a new way of focusing
attention on the importance and
popularity of jukeboxes.

During a German-French wine
week recently he set up a com-
plex system which will activate
wine consumption as well as pro-
mote song titles. 25 inns were
selected for this jukebox experi-
ment and they were marked by a
special sign on the posters used
to advertise the festival week,

On each jukebox, one of the
25 song-title strips is left blank
but, upon insertion of a coin, it
will play a song, the first letter
of which belongs to a sentence,
which must be guessed. One reads:
“In Neunkirchen ist Wein-Woche”
(Is a Vine Week going on in Neun-
kirchen?)

Shopkeepers, too, will play their
part.

Upon sales of 10 DM ($2.72),
they will give customers vouchers
—worth about 30 pfenning—which

(Continued on page 52)

Trims Requests Lists

By EARL PAIGE

PEORIA, IlIl. — Jukebox pro-
grammer Bill Bush of Les Mon-
tooth Phonograph Service here has
cut his requests to “practically
nothing™ through a cooperative
programming effort with local
WIRL, a Top 40 station.

Reported on during its initial
stages, the cooperative effort after
two months of operation is allow-
ing Bush's firm to make more
money from jukeboxes and at the
same time provide more entertain-
ment service.

The rapport between Bush and
program director Robin Walker
and music director Jeff Lee is
something that is happening in-
creasingly around the country.

The Montooth-WIRL coopera-
tive works out for the radio sta-
tion, too. For one thing, WIRL has
abandoned checking retail stores
for record sales information (Bill-
board, Mar. 27, 1971).

Montooth provides another
check of record popularity for
WIRL, based on jukebox meter
readings in selected business places
providing a cross-section of juke-
box patrons.

Hits Ignored

“Just because they’re playing it
doesn’'t mean we buy it,” Bush
said. “Berkeley Lady” by Sweet
Pain is 23 on WIRL's Top 40
sheet, "I Love You For All Sea-
sons” by Fuzz is 15, and “Love's
Made a Fool of Me” by Cochise
is |1—these are not on the Mon-
tooth jukeboxes.

“There are several reasons for
this,” Bush said. “For one thing,
we can’t buy everything on ‘Bill-
board's Hot 100’ much as we
might like to. For another thing.
we had few if any requests for
those three numbers. And none
made a sizable jump on the trade
charts during the period we were
considering programming them.

“You have to apply common
sense. What we're trying to do is
to obtain the best possible advance

EXCLUSIVE

information on buying and pro-
gramming jukebox records. 1 will
say we're picking much more than
we miss since starting to cooperate
with WIRL.

Beats WIRL

Bush reports as well that in
some cases Montooth Phonograph
Service beats WIRL on some rec-
ords. “The Drum” is now Mon-
tooth’s number 10 best Top 40
record and it has just appeared on
WIRL’s list. He named more ex-
amples of jukebox action preced-
ing radio action.

In most cases, Montooth Phono-
graph Service is able to jump on
a WIRL pick hit the same week
the station starts playing it, or no
later than a week after WIRL goes
on a record. For example, WIRL's
most recent new releases (numbers
30-36 on its list) were: “Rainy
Days & Monday,” “Puppet Man,”
“Blind Eye,” “Tarkio Road,” “Ne-
vada Fight” and “Light Sings.”

“Out of WIRL's list of 40, we
have 28 on our routes, though not
all of them are in heavy quantity.”

WIRL's latest “hit bound" picks
are: “It's Too Late,” Carole King,
“Get It On,” Chase, “High Time,”
Joe Cocker, “Don’t Pull Your
Love,” Hamiton, Joe Frank and
Reynolds and “Ooh Poo Pah
Doo,” Ike & Tina Turner.

Bush pointed out that at least
he knows WIRL is on these. He
has programmed two and is con-
sidering the other three.

When Bush seems pleased about
cutting jukebox requests, it is for
several reasons. Requests mean ex-
tra money, extra book work and
often extra efforts in sandwiching
them into normal programming
cycles. But basically, when a juke-
box programmer is not receiving
many requests, it’s the best indi-
cator that his programming is ex-
cellent, Bush contends.

Bush is on top of the request
situation because he is on top of
what’s being aired here.

OldiesSalesSoar

o Continued from page 1

Happy Tiger and Barnaby have
sizable oldie lists (Trip lists 87
records). Many labels feature

“back to back™ titles coupling two
former hits. Some spotlight juke-
boxes (Starday’s series is “Country
Jukebox Oldies”) and others radio
(Buddah’s is
Records™).

“Wide-awake one-stops are stock-

“Radio Active Gold

JUKEBOX SCHOOL. William Findlay, Rock-Ola service engineer (far right) conducted a school at Empire

Dist., Green Bay, Wis., recently. Attending: Lyle Olsen, Ols
Wis.; George Forrest, H & L Sales, Green Bay;
Abrams, Wis.; Bill Jahnke, Jahnke Sales, Green
Weidner, Hallada Coin, Green Bay; Bill Ludwi

en Vending, Marinette, Wis.; Elmer Schmitz, Hillbert,
Don Braum and Walter Blitzel, Sturgeon Bay, Wis.; Stan Leja,
Bay; Ed Curtis, Crystal Falls, Mich.; Bob Greatens and Art
g, Ludwig Music, Oshkosh, Wis.; Tony Matchen and Rick

Tompson, Acme Vending, Green Bay; Dick Bergman, Wally Cotton and Dick Allen, Cigarette Service, Appleton,

Wis.; Tom Ashenbrenner, Cigarette Service, Appleton;
Green Bay; Bill Kanzenbach, Tom Berceau, Jerry Rent
Mellen, Mellen Sales, Green Bay; John Bulen, Dale Jo
Empire Distributing, Inc., Green Bay;

Coin, Westfield, Wis.

Frank Mead, Roger Hierman and Dennis Neerdads,
meester and Dave Fonder, Mels Coin, Green Bay; Dick
hnson, Joe Eggener, Guy Rondeau and Pat Netterville,

Nick Gluth, Manitowoc, Wis.; Fred Schmidt and Paul Schmidt, F.S.

ing these oldie catalogs offer-
ing jukebox programmers more
service instead of competing with
price cuts now that singles are
costing more,” Steinberg said. He
agreed that radio exposure of
oldies has also contributed to the
boom.

Steinberg also attributes the in-
terest in oldies to the fact that
many young people today are just
discovering the *“‘great old songs
of the ’30s.”

He said the bulk of the oldie
catalogs were of course made up
by the major labels. The title strip
list shows Decca’s “Original Per-
formance” series running from
21024 to 45411.

Capitol’'s “Starline” series runs
from 5001 to 6169; Columbiu’s
“Hall of Fame” from 33001 to
33194 and RCA’s “Gold Standard”
from 0030 to 0818. However, he
said this doesn't necessarily mean
RCA, for example, has 788 oldies,

(Continued on page 52)

Patrons Spin Boxes

PEORIA—While personnel in
business places do “hustle” juke-
box play, the majority of the ac-
tion is generated by patrons, ac-
cording to Bill Bush, Les Mon-
tooth Phonograph Service here.

Radio station programmers have
expressed concern over knowing
just who plays jukeboxes, now that
radio programmers are measuring
jukebox popularity. “We have sev-
eral ways of determining this, but
generally, at least 85 percent of’
the play is generated by patrons,”
he said.
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COMPUTE-A-FLASH
RECORD-NOW-PLAYING INDICZATOR

8

e o

FLIP-DOWN TITLE 3TRIPS

A LTTLE
CKOLA GOES
1ONG WAY

There are places where

you just haven't got room to
operate a big Rock-Ola 444
160 selection unit.

But you hate to sacrifice cll
those features and quality.
So we've built you o smaller
version of the same machine.

We call it the 445.

It's got 100 selections and
a smaller cabinet.

But other than that it's
the same as the 444,

It's got the same brilliant
purple and blue exterior, with
the snap-out front grill for easy
cleaning and fast bulb change.

It's got the same type of
flip-down program holders for
easy title strip changing.

A

It's got the same type of
spring-loaded dome for
easier servicing.

It's got the same advanced,
integrated circuitry and
amplifier as the 444,

It's got the same
Compute-A-Flash
Record-Now-Playing
Indica-or.

[t's got the same tinted
program holder and shroud for
improved title strips visibility.
And the same swing-out
components for on-location,
in-unit servicing.

It's a regular chip off the 444,
but it Sits in places where its big
brother can't. It goes a long
way in a little location.

ROCK-DLA

THE SOUND ONE

800 North Kedzie Avenue - Chicago, lllinois 60651




Jukebox programming

At Operators Convention

Attorney Ted Blatt tells operators
of progress made on legal front.
MONY president Al Denver listens.

(Above) Al Denver and Ben Chi-
cofsky.

(Above center) Jukebox album
producer Bernie Yudkofsky, left,
chats with London Records’ Herb
Goldfarb and his wife.

On panel are, right to left, Epic's
Ron Alexenburg, Stan Snyder of
Columbia Distributors, London
Records’ Herb Goldfarb, Marvin
Paris of Decca, Blatt and Bill
Walsh of RCA Records.

Mort Hoffman of RCA, left, and
Jack Wilson, upstate New York
owner - operator, exchange
thoughts on the long-play single.

(Above) Bernie Wechsler and his
wife, Sally, left. At right is Mrs.
Bernie Yudkofsky.

(Left) Looking like a newly mar-
ried couple are Mr. and Mrs.
Ralph Schectman. He's owner of
one-stop in New Jersey.

ONE STOP

service for all

BULK VENDING
MACHINE
OPERATORS

MERCHANDISE-—Leaf ball gum,
wrapped gum, charms, filled cap-
sules, panned candies, bulk
vacuum packed nuts, ball point
pens, combs, !¢ tab, 5¢ package
gum, 5¢ & 10¢ vending pack
¢andy bars.

SUPPLIES—Empty capsules V —
VI — V2, coin weighing scales,
counters & wrappers, stamp fold-
ers, decals, route cards, padlocks,
spray paints, machine cleaners &
lubricants, paper cups for hot nut
venders & hot beverages.

EQUIPMENT — All  Northwestern
bulk venders, cast iron stands, wall
brackets, sanitary & stamp vend-
ers, new & reconditioned bulk
venders of all kinds, parts for all
bulk venders.

DEPENDABLE,
FAST SERVICE,
LOWEST PRICES
FROM LARGEST
INVENTORY N
THE U. S.

Send for

prices and
illustrated
literature.

e . — s — —
MAIL THIS COUPON TODAY ...
for details, prices and other in-
formation on all Northwestern
l machines.

NAME
TITLE
COMPANY

|

ADDRESS |
‘ I

I

ciry
STATE ZIP.
Fill in coupon, clip and mail to:

T. L KING & (0- INC. I

2700 W. Lake St. Chicago, i!l. 60612

Phone: (312) 533-3302

L————————J
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Coming
Events

May 30—Tri State Pool Association
finals, Hilton Hotel, Omaha.

June 8-—Missouri Coin Machine Coun-
cil, site to be announced, Kansas City,
Mo.

June 11-13—New York State Auto-
matic Merchandising Council meeting,
Grossinger’s Hotel, Grossinger, N.Y

Rips Long Singles
o Continued from page 50

Regarding programming, Hoff-
man  suggested that operators
should act individually and to de-
termine for themselves what should
be played as it applies to their
specific area.

The convention was a three-
pronged fete, marking MONY’s
34th year; the 19th anniversary of
the N.Y.S. Operators Guild. and
Westchester Operators Guild's 20th
birthday. Ben Chicofsky, managing
director of MONY, munaged the
convention. Among the operator
officers present were John Nucci-
telli, State Operators president;
Carl Pavesi, head of the West-
chester Guild: Gilbert Sonin, Al-
bert Herman, Mike Mulqueen,
Ronald Gregory, Al Kress and
Louis Tartaghia.

German Association

o Continued from page 50

is equivalent to the price of a glass
of wine sold by an innkeeper dur-
ing the Vine Week.

At a final night reception, the
first person to solve the jukebox
riddle will get a 1,000 DM vouch-
er. There are also numerous others
—amounting to 10,000 DM—
which can be exchanged for vari-
ous wares within the community’s
shopping area, the ussociation of
which sponsored the jukebox rid-
dle contest.

Said Feis, who is also a member
of the merchants’ organization:
“The whole community will be
talking about music boxes—and
that’s just what we want.”

Oldies Sales Soar

o Continued from page 50

because there could be gaps where
some are cut out.

Other labels represented: ABC.
A&M, Atco, Atlantic, Bell, Coral,
Dot. Dunhill, Enterprise, Epic,
Imperial, Kapp, Liberty, London,
Mercury (‘Celebrity & Celebrlty
Country™), Metromedia, Monu-
ment, MGM, Musicor, Philips.
Roulene Repnse Scepter, Smash,
Stax, Sun Uni, UA, Verve, Volt
nd Wdrncr Bros.

Ets. RENE PIERRE Automatic Coin Games Mfr.
B.P. 338, 71 Chalon—SurSaone, France

FOOT-BALL
DERBY

Competition Non coin
Lux games also
Export available

What's Playing?

Exclusive representative for

el el 11 CHARLES RAYMOND & CO., INC.
Call: (212) MU 9-0547 Suite 1527, 250 W. 57th Street

> New York, N.Y. 10019

A weekly programming profile of current and oldie
selections from locations around the country.

Davenport, Iowa; Country Location

John Cox,
operator;

Gary Richards,
programmer;

Cox Music Co.

Denver; Soul Location
5"—-@»’!—'7“'“

Ralph Ludi,
programmer,

Apollo-Stereo
Music

Current releases:

“"Working Like the Devll (for the Lord) '
Del Reeves, UA 50763

’Somefhmg Beauhful »Slim Whit
UA 50775; man
"Angel,”" Claude Cray, Decca 32786.

Current releases:

"l Need You, Baby,” Jesse James, Zea
50003;

“Do Me Right,”” Detroit Emeralds, West-
bound 172;

“l Need Someone to Love,” Z. Z. Hill,
Kent 4547,

Oldies:

“If 1t's Rea! Whaf | Feel,” Jerry Butler;
“Mr. Banks," Maceo- ngs Men.

Galion, Ohio; Young Adult Location

Larry Foust,
programmer,
Hopkins
Music Co.

Windham
Caughman,
programmer,
Capitol
Music Co.

Madison, Wis.; Campus Location

Lou Glass,
operator;

Pat Schwartz,
programmer;

Modern
Specialty Co.

Current releases:

‘Me & You and a Dog Named Boo,’
Lobo, Big Tree 112;

"“The Drum,’ Bobby Sherman, Metro-
media 217;

"“Chick-a-Boom,” Danny Dew Drop, Sun-
flower 105.

Oldies:

“Joy to the World,” Three Dog Night,
Dunhill 4272
‘“She’s a Lody, i
40058.

Tom Jones, Parrot

Current releases:

“‘Bridge Over Troubled Water,” Aretha
Franklin, Atlantic 2796;

“Don't Knock My Love,” Wilson Pickett,
Atlantic 2797;

“It’s a Sad Thing,” Ollie Nightingale,
Memphis 104,

Oldies:
“Tuff,” Ace Cannon,

Current releases:

“Rainy Days & Mondays,” Carpenters,
A& M 1260;

“Jumpin’ Jack Flash,” Johnny Winter,
Columbia 45368;

“lIt's Too Late," Carole King, Ode ‘70
66015

“Treat Her lee a Lady,” Cornelius
Bros., UA 507

“Qoh Poo Pah Doo " Ike & Tina Turner,
UA 50782.

Peoria, Ill.; Young Adult Location

Bill Bush,
programmer,

Les Montooth
Phonograph
Service

Philadelphia; Soul Location

Mel Epstein,
programmer,

Blue Ribbon
Vending

Rockford, Il.; Country Location

Charles Marik,
operator;

Jerry Schultz,
programmer;

Star Music Co.

f

Current releases:

“Love Her Madly,” Doors, Elektra 45726;
“*“Me and You and a Dog Named Boo,"
Lobo, Big Tree 112;

“Want Ads,” Honey Cone, Hot Wax
7011,

Current releases:

‘‘Let It Be Me,” Roberta Flack, Atlantic
2785;

“Reach Qut, i'll Be There,”” Diana Ross,
Motown 1184;

"“Ooh Poo Pah Doo,"”
Turner, UA 50782.
Oldies:

“Cryin’ Time," Ray Charles;

“Don’t Pin Anything on Me,” Liza B.

lke and Tina

Current releases:

‘I Wanna Be Free,” Loretta Lynn, Decca
32796,

“When You're Hot, You're Hot,” Jerry
Reed, RCA 9976;

“'Ruby {Are You Mad),” Buck Owens,
Capitol 3096.

Wichita, Kan.; Young Adult Location

Dave Hall,
programmer,

Ronnie's
Amusement

Current releases:
"Crychby," Janis Joplin, Columbia
79.

“Want Ads,”” Honey Cone, Hot Wax
7011,

“Treat Her Like a Lady,” Cornelius
Bros., UA 50721,

Oldies:

“Cracklin’ Rosie,” Neil Diamond:

“Bad Moon Rising,” Creedence Clear-
water Revival.

Wilmington, N.C.; Young Adult Location

Garland Garrett,

operator;

W. H. Mitchell,
programmer;

Cape Fear
Music Co.

Current releases:

“Joy to the World,” Three Dog Night,
Dunhill 4272,

‘“‘Sweet and Innocent,’”” Donny Osmond,
MGCM 14227

“Put Your Hand in the Hand,” Ocean,
Kama Sutra 519.

Oidies:
"“Knock Three Times,” Dawn, Bell 938;
“The Bells,’”” Bobby Powell, Whit 6907.
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From The |

Music Capitals
of the World

DOMESTIC

o Continued from page 28

Center's Ahmanson Theatre.

The Guess Who to headline its
first fair date, appearing at the
[llinois State Fair in Springfield
Aug. 13. Cat Stevens head-
lining seven concerts in England
this month . . . Rob Heller Enter-
prises celebrated its first anniver-
sary as college concert promoter
with six concerts in one weekend.

GEORGE KNEMEYER

MUSCLE SHOALS

Billy Joe Royal appeared at
spring festivities at Florence State
University. Conway Twitty,
Anthony Armstrong Jones and
Barbara Mandrell starred in a
country show at the Florence
Coliseum May 15. Artists
scheduled to record in the Shoals
area in the near future: Candi Sta-
ton at Fame; Lloyd Price at Muscle
Shoals Sound. . . . Fame Recording
and the Osmonds continue to
team up with hit material. Current
results: “Sweet and Innocent” by
Donny Osmond and “"Double Lov-
in’,” by the group.

SAN FRANCISCO

Lamb, newly electrified, ap-
peared at the Civic Auditorium
May 9 with Elton John and
Mark Almond. Their second al-
bum, “Cross Between,” will be re-
leased by Warner’s this week.
Creedence drummer Doug Chf-
ford is producing an album by
folksinger Mark Spoelstra for
Fantasy. Spoelstra, who has pre-
viously recorded for Folkways,
Elektra and Columbia, will write
all the songs. Donald “Duck”
Dunn of Booker T. and the
MGs will play bass and Toni
Brown from Joy of Cooking will
be on keyboard. Fantasy
just released the first two LP’s
In a new classical music line. The

first two albums, “Poems of the
Sea,” a series of piano composi-
tions by Ravel, Satie, and Pou-

lenc with Nathan Rubin on violin
and Naomi Sparrow on piano.

At Columbia, Blood, Sweat &
Tears are finishing their album,
produced by Al Kooper, this
week. Mike Bloomfield be-
gan work on a new album. . . .
Big Brother and the Holding
Company and Santana plan to fin-
ish their albums by the end of
the month.

Grootna’s first album is com-
pleted; the group has not yet
signed with a record company.

. . Gary Usher will produce
Elektra's Segarini Bishop’s first
album. . London Records has

booked time for Canadian group
Chilliwack at Wally Heiders.

Brewer and Shipley will be re-
cording there at the end of the
month. MARY TURNER

LAS VEGAS

Landmark’'s Dwaine Hickman
bringing alternating groups that
are self containing into the lounge
which changes to a no cover, no
minimum policy. Pepper Davis and
Tony Reese who have been appear-
ing at the Stardust open Tuesday
(18) at the Landmark. The Rising
Generation opens June 15 with
Hickman looking for an act to go
with them.

Before Marty Allen returns to
the Flamingo he does a straight
role in “The Ballad of Billic Blue.”

International’s Bill Cosby is
knee deep in mectings with film
executives concerning the release
of his first movie, "Man and Boy"
in June. Part of the film's promo-
tion will be filmed at the Inter-
national. Betty Grable who
makes her home here tours this
summer in “Plaza Suite” while
Caesars Palace’s Milton Berle does
the Danny Kaye role on the road
in “Two By Two.”

The reverberating sounds of
electronic music combined with a
percussion quartet to produce a
most unusual musical program at
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the University of Nevada at lLas
Vegas. Featured was clectronic
music composed by Don Hannah
nd Joseph Carroll. Members of
the percussion quartet inciuded
leo Camera, Howard Agster,
Roger Rampton and Frank Gag-
liardi.

The Kim Brothers who closed
last week at the Flamingo are
scheduled to play the Ala Moana
Hotel in Honolulu beginning Aug.
19. . . . George Jessel is in the
process of being signed by the
FFrontier for a three weeker start-
ing June 3. Jessel played the old
El Rancho Vegas in 1953 for two

weeks. Frank Sinatra Jr.
opened a four-week stint at the
Frontier.

Danny Thomas opened at the
Sands for two weeks. This marks
his 34th appearance at the hotel
in 18 years. . . . The lounge of the
Il Cortez is again featuring the
ounds of Tommy Deering and the

Inner Circle. Gina and Friends
hare the bill. Flamboyant
Wayne Cochran and the C.C.

Riders appear twice nightly in the
Flamingo's lounge. Appearing with
Cochran are Rusty Warren and
singer Trina Parks. . . . Pete Cris-
tiani has assumed the duties of en-
tertainment director at Circus Cir-
cus.

Roger Williams, who has sold
more albums than any other pian-
1st in the history of recording, is
at the Tropicana. . . . | Juliet Prowse
entertaining at the Desert Inn. She
is followed June | by Jimmy Du-
rante and Lana Cantrell. . . = Patti
Page opened Wednesday (19) at
the Landmark. LAURA DENI

CHICAGO

Triangle Productions will open
its “Summer of Stars” in the new
Arie Crown Theatre-McCormick
Place complex with a Johnny
Mathis trio of concerts July 16.
The seventh season for Triangle
will present 31 performances of 11
different programs, 23 of which
will be in Arie Crown, six in the
auditorium and two in the Inter-
national Amphitheatre. Billy
Eckstine, comic Stewie Stone, co-
median Lonnie Shorr and song-
stress Renee Kalen were featured
at Mister Kelly's during May. . . .
Muddy Waters and comedienne
Carol Christy are set for a three-
week engagement at Mister Kelly’s
beginning Monday (31). . . . Teni-
son Stephens was featured at the
London House for three wecks.

. The Happy Medium featured
the World’s Greatest Jazzband of
Yank Lawson & Bob Haggart. . . .
Bill Quateman opened the first of
1 Monday night concert series pre-
sented by Norman Kean at the
Happy Medium. . . . Harry Bela-
‘fonte was featured at Mill Run
Theater in early May. . . . Guitar-
st Ray Tate, Old Town School of
Folk Music director, and folk
singer Lou Desio appeared for two
weeks at Chances R. . Misha-
waka Records released a single by
the late Eddy Howard. . WCFL
ran a special on Warner Bros.” act
Ides of March featuring inter-
views. . . . Woody Herman was at
Playboy Towers for a one-night
engagement. . Ray Papati is the
new musical director at Mill Run
Theater. . . . Sig Sakowicz flew to
T.as Vegas to catch Tuliet Prowse’s
Desert Inn opening. Activity at
Curtis Mayfield’s firms is increas-
ng where Curtom Publishing,
Camad Music, Chi Sounds and
Madtad are all  headquartered.
Marv Stuart, vice president. is
handling business affairs. . . . Chi
Coletrane Trio is appearing nightly
at the Backroom. Tony
Manousos and his Athenian Ballet.
Spiros Skouras, Harry Lcmon-
opoulos and dancers Bella Stella
and Sumi headlined the At Athens
show. Frankie Ford (“Sea Cruise™
signed  with Canterbury  Produc-
tions, Gary. Ind. and has re-
corded “Peace of Mind” utilizing
all Chicago personnel.

EARL PAIGE

(Continued on page 54)
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CHECK TYPE OF AD YOU WANT:

$10.00. First line set all caps.

rule around all ads.

box number and address.

DEADLINE—Closes
prior to date of issue.

Billboard.

[JREGULAR CLASSIFIED—50¢ a word.
Name, address
and phone rumber to be included in word count.

[ DISPLAY CLASSIFIED AD—One inch, $25.00.
Each additional inch in same ad, $18.00. Box

{1Box Number, c/o BILLBOARD, figure 10 addi-
tional words and include 50¢ service charge for

5 p.m. Monday,

CASH WITH ORDER, Classified Adv.

[ Distribution Services
Minimum

Equipmert
O Help Wanted

O Promotiona!l Services

Check heading umder which ad is to appear

[J Record Mfg. Services, Supplies &

O Used Coin Machine Equipment

O Business Opportunities
O Professional Services
] For Sale

[J wanted to Buy

O Publishing Services
O Miscellaneous

12 days Enclosed is $

Dept.,
NAME

3 Check
PAYMENT MUST ACCOMPANY ORDER

] Money Order.

Classified Adv. Dept.,

PROFESSIONAL SERVICES

CUSTOM PROMOS, COMMERCIALS,
Jingles, Drop-Ins, Programs. Free sam-
ples—Iliterature! Personalized sample
pramo, $2. Mother Cleo Productions,
Box 521. Newberry, S.C. 29108, tfn

MOVIE PRODUCERS, ARTISTS, REC
ord Companies. Writer of hit songs in
Europe and Canada. Over 400 unpub-
lished songs. BMI. If interested, please
contact: Robert Bowden, 3 Cheryl Lane,
Oakhurst, New Jersey 07755. jed

BUSINESS OPPORTUNITIES
Big Profits!

WATER
BEDS

20 Year Guarantee

WATER BEDS ARE THE HOTTEST
SELLING ITEM in the country today.
Many Record Dealers have found big
profits in carrying Water Beds.

Very low prices are available for
dealers. For information call:

The Water Bed Company of Ohio
1609 West Fifth Ave.
Columbus, Ohio 43212

(674) 488-0073

The Midwest Leading Manufacturer

of Water Beds
jel9

PROMOTIONAL SERVICES

NATIONAL RECORD PROMOTION

(You Record 1t — We'll Plug It}
Distribution Arranged

Major Record Label Contacts
Dee Jay Coverage
Magazine and Newspaper
Publicity

Booking Agent Contacts
Public Relations Service
Record Pressing

Movie Promotion

Masters Lleased

Nashville Sessions Arranged

Send all records for review to:
BRITE STAR PROMOTIONS
728 16th Ave. S.
Nashville, Tenn. 37203

Nashville: (615) 244-4064
tfn

Call:

SCHOOLS &

INSTRUCTIONS

F.C.C. I1ST CLASS LICENSE IN 5
weeks., R.E.I. will train you. For more
information call toll free: 1-800—237-2251.
V. A. approved. tfn

SITUATIONS WANTED

YQCUNG COMEDY WRITER—LOOKING
for young comedian on the way up to
write material for. Together we can
make it. Write Wayne Brinston,
Goddard, Detroit, Mich. 48212.

DISTRIBUTING SERVICES

ATTENTION, RECORD OUTLETS. WE
have the largest selection of 45 rpm
oldies and goodies at 25¢ each, also
mezjor label LP listings at promotxonal
prices. Send for free listings. All orders
welcome. Apex Rendezvous, Ine., 1135
W. Elizabeth Ave., Linden, N. J. 0703{6

tin

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major
label LP’s are low as 75¢. Your choice.
Write for free listings. Scorpio Music
Distributors, 6720 Broad St., Philadel-
phia, Pa. 19126. Dealers only. my29

ADDRESS ALL ADS—BILLBOARD, 165 W. 46th
St., New York, New York 10036, or telephone
212/757-2800.

ADDRESS

cry

TELEPHONE #.

Zi1P CODE — ———

CARTRIDGES—TAPES

PRICE EXPLOSION!
TAPES & RECORDS

Leading distributor member of
NARM will sell current goods at
lowest prices.

| Would you believe

$3.69 $3.05

| cAPITOL  CAPITOL
$5.98 records

Entire catalog including new releases

CANDY STRIPE RECORDS

17 Alabama Avenue

\ $6.98 tapes

Istand Park, N.Y. 11558
(516) 432-0047; 0048 tfn
TAPES—CARTS—ACCESSORIES
LEAR CARTS

white or black, 30¢ each.
APEX PREMIUM TAPE, 8¢ ft.
DUST CLIPS, 1,000 lot, $15 per M.
Quantity prices available.
FULL LINE OF ACCESSORIES.
l KIMCO TAPE ACCESSORIES
P

. 0. Box H
Pennsauvken, N;S 08110

{ (609) 665-33 tfn

| m
AFTER HOURS POETRY — READ

i around the world. Nothing else like it.

Send $1 to Jake Trussell, Box 951,
Kingsville, Tex. my29

beads, patches, stickers and decals. Send
for free catalog. (404) 876-1604. H& B
Distributors, 951 Peachtree St., N.E., At-
| lanta, Georgla 30309. tfn

‘ POSTERS, BLACK LIGHTS, INCENSE,

“INDIANA MOON”"
THE MOST BEAUTIFUL AND
MEANINGFUL SONG
TO COME OUT CF INDIANA
SINCE ""STARDUST.”

As sung by Archie CaBell and
the Harmellos.

DJ's write for free copy.

SEVEN HILLS
RECORDS

| 905 N. MAIN ST.
EVANSVILLE, IND. 47711

(812) 423-1861
my29

100 45’s, ASSORTED RECORDS. FA-
mous artists, only $8.95. Albums (names
like Johnny Cash, ete.), 81 each. 4-track
stereo tapes, $1.25 eaeh; regular $4.38.
Check or money ord=r plus 17 cents
postage. Clinton Harris, 122 W. Bethel
St., Hagerstown, Md. 21740. my29

ATTENTION, COLLECTORS: A NEW
| oldies shop has opened. Thousands of
rare R & B rock, pop 45’s, 78’s, LP’s.
| All original labels. Send one dollar
for comprehensive catalogue deductible
from first order. Ro3’s Memory Shop,
2312 Bissonnet, Houston, Tex. 005.
713—526-5819. my29
RENT STEREO TAPES, $1.25 WEEK.
Originals. Catalog, 25¢. Tape Library,
Box 8126, Washington, D.C. 20024. eow

RECORDS FROM YOUR TAPES—MONO-
phonic, Stereophonie, Quadriphonic,
Dubbing, Mastering, Pressing, Complete
service. Publishers Dubs as low as $2
‘ each. Audiospectrum, Ltd, (212) 765- 07816
jel9

SEND THIS AD WITH $8 AND RECEIVE
Mother Cleo’s Drop-Ins, Volume One.
Full seven-inch reel, Drop-lns, special
effects. Mother Cleo Productions, Box
521, Newbherry, S.C. 29108, jed

VIKING 235 TAPE DUPLICATOR, TWO
Master Transports and 4-8 Track Slaves

and 6-4 Track Slaves. Heat Sealer and
| Shrink Tunnel. Write: P. O. Box 4894,
Panorama City, Calif. 01343, my29

1000 LPs SALE, $599. COLUMBIA. CAPI-
tol, RCA, etc. Major labels. Current
catalog’ue LO 7-6310. King Export, 15 N,
13th St., Philadelphia, Pa. 19107. my29

3
]
]
1
]
]
]

PROFESSIONAL SOUND EFFECTS MAN
will sell original tape library of over

1500 effects. Comprehensive. Walter
Gustafson, 154 W. 55th St., New York,
N.Y. 10019. CI 6-3067. my29

COMEDY MATERIAL

NEW COMEDY! 11,000 RIOTOUS CLAS-
sified gag lines, $10 Unconditionally
guaranteed. Comedy catalog free. Orrin
Edmund, Mariposa, Calif. 95338. tfn

NATIONAL
SALES MANAGER

WANTED

Hard worker, stable, must know re-
tailers, rack jobbers and wholesalers.
We are a small but successful record
company, manufacturing specialties
known in most areas. We have heen
in business for many years and
always been financially healthy.

The right man (if he also has capital
—not needed in the business) might
have the opportunity to buy into this
established, profitable company.

Send resume and financial
requirements to

Box 5074, Billboard

165 W. 46th St., New York, N.Y. 10036

SALES
MANAGER

TAPE CASSETTES
$25,000 PLUS

L]
Call:
Howard Stansbury

(215) 563-7995

INTERNATIONAL

EXCHANGE
| UNTED STATES

DEALERS — COLLECTORS -~ RARE

American 45’s and LP’s, 15¢ up. Iree
catalog, foreign, 4 P.0. coupons. Kape,
Box 74B, Brooklyn, N. Y. 11234, tfn

ALBUM AIRMAILED
Singles' $2. Send $5
subscription to receive 'New Records’
listing every month. Quarter million
albums always in stock at England’s
largest retail reecord chain. Harlequin
Record Shop, 22 Wardour Street, Picca-
dilly, London, W.1 England. eow

ANY ENGLISH
same day, $6.50.
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Canadian News Report

‘Rock Canada’ Radio
Documentary Set

By RITCHIE YORKE

TORONTO — An 18-hour fea-
ture documentary, “"Rock Canada”
has been prepared by an Edmon-
ton company for syndicated broad-
cast both domestically and
throughout the rest of the world.

Demonstration tapes for the his-
tory of Canadian rock music have
already been sent to stations in
Canada and negotiations are under-
way with American Independent
Radio for international syndica-
tion.

“Rock Canada,” which is being
produced through Keith James
Communcations and Consulting
Ltd., is being made available for
broadcast on or before the July 1
weekend.

The special will include 250 Ca-
nadian music selections, many of
them disks no longer available.
The program also includes inter-
views with Canadian artists.

“Rock Canada” explores the
growth of Canadian music through
the '50s and ’60s, culminating in
the CRTC lIcgislation for Cana-

CHED Dropped
From ML System

OTTAWA—AIlthough the pubiic
furor over the SRL debate, by
which record companies seek to
collect a performance royalty
from radio stations, has died down
the record and broadcasting indus-
tries are keeping close watch on
developments in the capital.

One development was the press
release from rock station CHED in
Edmonton, announcing the sta-
tion’s intention to vote zero on
the Maple Leaf System for any
record submitted by an SRL mem-
ber company.

When the station did in fact
vote zero, the station was dropped
from the System by chairman
Nevin Grant.

GRT Canada
Expands Offices

TORONTO — Ross Reynolds,
president of GRT of Canada,
has announced plans for the
unification of the firm’s opera-
tions in Toronto. As of June 14,
the company will expand its of-
fices at the Consumers Road. Wil-
lowdale address to include admin-
istrative and production service
functions, in addition to the mar-
keting offices. Shipping and receiv-
ing will be handled through newly-
acquired premises next door.

The move would help the com-
pany be more responsive to the
needs of its market and closer
to its suppliers said Reynolds. Key
staff members will join Reynolds
in the move from London to To-
ronto.

PROGRAM DIRECTORS
GENERAL MANAGERS
AIR PERSONALITIES

plan tfo attend the
fourth annual

Billboard

Radio

Programming

Forum

August 19-20-21

Hotel Ambassador, Chicago

60

dian content on the nation’s air-
waves.

CHED in Edmonton has al-
ready agreed to air the special.
Narration is by the Canadian an-
nouncer, Scott Morgan. Special
jingles for “Rock Canada” have
been written and recorded by the
Tommy Banks Singers.

“Canadian music is now an in-
ternational trend-setting influence
on the world music scene,” said
James. “We have even received
early inquiries about ‘Rock Can-
ada’ from some U.S. rock sta-
tions.”

A spokesman for American In-
depent Radio in Los Angeles said
AIR “certainly is interested in
working something out with the
producers of ‘Rock Canada.’ We
have a lot of respect for the pro-
ducers of ‘Rock Canada,” and it
would seem a natural tie-in with
our ‘History of Rock 'n’ Roll" spe-
cial.”

James said that “Rock Canada”
would be made available exclu-
sively to one station in each mar-
ket in Canada.

Gregorash Cuts
Debut Album

MONTREAL—Polydor Records
now has two Canadian successes
going for them. The Bells, from
Montreal, have been extremely suc-
cessful over the past six months,
with “Fly Little White Dove, Fly”
and then getting a world wide hit
with “Stay Awhile.” Joey Gre-
gorash, of Winnipeg, jumped into
the Top 10 with “Jodie.”

As a followup, Gregorash has
cut his first album, “North Coun-
try Funk” in Memphis under the
direction of producer Ron Capone.
The album includes nine original
tracks.

“Jodie” has now been released
in Mexico, U.K., France, Ger-
many, Japan, Argentina, Brazil
and in the U.S. on the MGM sub-
sidiary Lionel. Album release date
in Canada is set for June 14.

Canada

Executive
Turntable

H. G. Walker, director-general
of the CBC's external services divi-
sion, has announced the appoint-
ment of John J. Dunn as the CBC’s
London representative. Dunn joined
the CBC in 1952 and has been
working both in Canada and
abroad in the field of new devel-
opments in radio and television.
Dunn takes over the post of re-
representative James Finley, who
leaves the CBC after 34 years’ ser-
vice.

Neutral CIRPA
On SLR Issue

TORONTO—CIRPA, the Cana-
dian Independent Record Produc-
ers’ Association, has taken a neu-
tral stance on the SRL issue, cur-
rently before governmental bodies
in Ottawa.

CIPRA president Jack Richard-
son issued a statement and made
it clear that the association was
taking an entirely neutral position
and did not wish to be aligned in
any way with either party to the
dispute.

Members of CIPRA, being rec-
ord producers, naturally have a
theoretical interest in performance
fees being levied on radio but due
to their particular circumstances
(i.e., having signed away the copy-
right in their masters to record
companies) they have little to gain
practically. It has been pointed
out that the way is clear for them
in future negotiations to retain
their copyright, especially since
they can now conceivably nego-
tiate as a group rather than indi-
viduals if they wish, and obtain
benefit from SRL.

MAM U.K. Forecasts
‘Even’ Earnings Spread

LONDON—An interim dividend
effectively raised from 41.66 per-
cent to 50 percent was announced
by Management, Agency and Mu-
sic last week. Pre-tax profit for the
first half of the year jumped
from $1,768,800 to $3.07 million
which after $1.226,000 tax leaves
$1,739,600. The dividend absorbed
a further $756,720 leaving a carry
forward figure of $1,082,880.

The company points out that
profits in the second half of 1970
showed a sharp increase over that
of the first half but that the earn-
ings spread will now be “more
even.” Reason given for this is the
cessation of both Tom Jones and
Engelbert Humperdinck’s TV series
so that the two singers’ earning
capacity will now be restricted to
live appearances and records.

The statement was one of the
most cautious ever issued by MAM
and made no forecast for this year’s
second half. Although the firm
hinted that the long-awaited Tom
Jones film could become a reality
around October or November, this
year, the feeling in Throgmorton
Street is that total profits for 1970-
71 will not be greatly in advance
of last year, if at all.

Ever since last year’s crisis of
confidence between the city and
showbusiness, following the initial
failure of the Stigwood issue,
MAM has been pushing ahead its
programme of diversification, in-
cluding, according to national press
reports last week, discreet talks
with bankers Slater Walker, which

is currently trying to bring televi-
sion personality David Frost to the
stock market.

MAM managing director Bill
Smith claims the talks are only
exploratory, but with a multi-
million cash build-up from the
profits, his company is believed to
be anxious to spread its wings via
take-overs and injecting all or part
of David Frost’s earnings into
MAM would seem attractive.

Diamond Promo
For U.K. Tour

LONDON — Decca and MCA
are initiating the first full-scale
promotion of the Neil Diamond
catalog to coincide with the artist’s
first British concert appearance at
the Festival Hall, May 29.

Over 200 dealer window dis-
plays have been arranged by Se-
lecta Distribution for the week
beginning May 24 (the day Dia-
mond arrives in London), and
color posters of the singer will
also be made available for the first
time together with a reprint of
leaflets bearing details of Dia-
mond’s five Uni albums.

Intensive Radio Luxembourg
promotion, also for the week be-
ginning May 24, has been or-
ganized to cover all five albums.
Advertising has also been booked
in all consumer music weeklies and
the trade press.

PALITO ORTEGA, Argentinian artist, at a reception given in his honor

during a recent visit to New York. From left to right, Cepero Alvarez—
NY record distributor, Carlos Knauth—WBNX DJ, Ortega, Joe Ramirez,

RCA manager foreign records.

Barclay Records Open

New Zurich

ZURICH—In an effort to acti-
vate sales in the German part of
the country, Geneva-based Barclay
Records SA is opening a Swiss
branch in Zurich. The label repre-
sents Allegro, Atlantic, Atco, Bar-
clay, Bellaphon, Black & Blue,
Chess, Checker, Cadet, Classic,
Cotillion, Egg, Embryo, Erato,
Evasion, Fleche, Fidelio, Gamma,
Jag, Macheprot, Magellan, Meys,
Motors, Ocora, Princess, Riviera,
Rare, Veraton and Vortez here.

It will be headed by Heinz Soll-
berger, formerly promotion man-
ager in the German region for the
same company. He will retain his
promotion activities, but now he
is to handle the formation of the
Swiss offshoot. This means he will
be enlarging the sales and promo-
tion operations.

Branch

Says Sollberger: “Barclay repre-
sents a catalog with great poten-
tial. We are especially anxious for
big sales with our product on At-
lantic and Atco, since we are ne-
gotiating with the Kinney Group
for representation of their prod-
uct in Switzerland.

“That is why it is a natural
step for us to multiply our activ-
ities—especially in the German
part of the country.”

According to Sollberger, these
activities will consist of selected
promotion campaigns for various
artists touring Switzerland. This
move will be utilized for the first
time at this year’s Montreux Jazz
Festival. Many of the artists ap-
pearing: have material released
through Barclay.

From The

Music Capitals
of the World

TORONTO

Much Productions, owned by
CHUM, is once again active on the
disk front with releases by April
Wine and the Second Helping. . . .
Quality’s George Struth has ac-
quired the Tulip label from Hol-
land for Canadian distribution.
First release is “Ridin’ the L&N”
by the Bintangs. . . . DuMaurier
cigarettes are bringing in Les
Grands Ballets Canadiens’ version
of the rock opera “Tommy” to
Toronto’s O’Keefe Centre on June
2 for a week-long run. . . . The
Davenport Music Festival, one of
Canada’s best organized amateur
music festivals, wound up at the
Town Hall with the Buck Rogers
group winning the Gold Leaf
Award grand prize. Organizer Bill
Fritz is already working on next
year's. . . . Chappell Music has ac-
quired the catalog of Charton Mu-

sic for worldwide exploitation.
Best-known ‘Charton writer s
Marc Hamilton. Polydor’s

Bells opened at the Beverly Hills
Hotel last week, their first Toron-

Santana Trouble

MILAN—As a result of its
stormy, ill-fated tour of Italy,
Santana had to remit $7.500—
received as advance payment—to
the Santana management organiza-
tion. The U.S. group also had to
post a surety of about $29,000 in
respect of the forthcoming civil
suit.

Santana's troubles began when its
concert at the Palazzetto Lido,
Milan, had to be postponed be-
cause of a delay when the group’s
instruments were held up at the
Italian frontier. Santana refused to
play again in Milan—an afternoon

to appearance since their interna-
tional hit “Stay Awhile.”

A&M’s promotion of the new
Burt Bacharach set includes heavy
time buys on radio across the
country. In-store displays will sup-
plement the spots. . . . Paul Clinch
reports encouraging response to
his Tamarac production “Wait for
the Miracle,” by The Cycle. The
single was an ABC radio network
sneak preview in the U.S. and is
now being aired on CKLW, the
Windsor station. U.S. release is on
Buddah. . . . Good Time Enter-
tainment, a management and book-
ing agency, has been established
in Toronto. Heading the operation
are Doug Greer and Wayne Hep-
burn. . . . Lynn Jones, one of Can-
ada’s top female country singers,
has released her first for MCA
titled “The Only Way to Go.”
The session was cut at Bay in
Toronto. . . . David Frost booked
into the O’Keefe for a week start-
ing May 31. With him is Barbara
MeNair who has been taping her
network TV show here.

on ltalian Tour

show had been booked by the pro-
moters for April 28—or in Rome
(where two shows had been fixed
for April 29).

The Santana organization was
therefore obliged to refund money
to those who had already pur-
chased tickets for the afternoon
show in Milan on April 27.

But in spite of all the troubles
and complications surrounding the
tour, officials of CBS-Italy an-
nounced that the company had
sold in the space of a few days
1,500 albums and cassettes by San-
tana.
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twenty reasons
to believe in
Canada’s hottest new group:
mUNGQQQ‘
and their new single
“Goin’ to the Country™

(X11017A U.S.) (AC 1301 CAN.)
CKOC CKOM CKBB CKDH
CKFH CHLO CJRW CKCW
CKLG CFOX CJOE CHNS
CHED CKCW CHEX CFNB
CHAM CHSC CKBC }é P M*

Pick up “Young” and their smash new single “Goin’ to the Country” on these Canadian stations.
Now released in the United States. Available as U.S. single through your Ampex distributor. AMPEX
RECORDS, 555 Madison Ave., New York City, 10002.

MUSIC OF CANADA
2836 Slough St., Malton, Ont., (416) 677-2370.




could make
Contact!

She’s one of the most
eautiful creatures in the
business, and prcbably on
the planet. Miss Payne's new
album is called
CONIACT smas 7307
and it contains her third
smash single
“BRING THE BOYS HOME" 159092
It comes in a very special
oackage which includes a 377
full color poster, featuring
oth sides of FREDA,
suitable for fantisizing.
Better stay in touch.

Contact Freda Payne
on Invictus Records/Tapes  mmmme

Available thru Capitol Records, Inc



For Week Ending

STAR PERFORMER — LP’s registering great- 2%y Awarded RIAA seal for sales of 1 Million dollars at manufacturer’'s level. RIAA seal
May 29, 1971 est proportionate upward progress this week. w audit available and optional to all manufacturers. (Seal indicated with red bullet). g
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E g ?iﬂ:,ﬂubel, Number (Distributing Label) ; E 3 Title, Label, Number (Distributing Label) = E pa Title, Label, Number (Distributing Label) =
1 1 ROLLING STONES 3 36 33 JAMES TAYLOR 64 71 60 NEIL YOUNG 37
Sticky Fingers ° Sweet Baby James ° After the Gold Rush °
Rolling Stones COC 59100 (Afco) Warner Bros. WS 1843 - B - Reprlse RS 6383 - o

2 2 JESUS CHRIST, SUPERSTAR 28 37 36 ELTON JOHN 19 72 74 SAMMI SMITH ) 16
Various Artists °® Tumbleweed Connection ® Help Me Makelt Through the Night
Decca DXSA 7205 UNI 73096  Mega M31-1000° B

3 3 CROSBY, STILLS, NASH & YOUNG 6 38 35 ALICE COOPER 11 73 72 JACKSON 5 36

Third Album
4 Way Street [ ] Love It to Death Motown MS 718
Atlantic SD 2-902 Warner Bros. /Sfralght WS 1883 — hdid R B .
. - ——— — e e 74 76 FRANK SINATRA 6
ﬁ 6 CAROLE KING 8 39 41 GLEN CAMPBELL 7 Sinatra & Company
Tapestry Great?st H|7t552 ~ Reprise F$ 1033 -
g ) e 75 70 GORDON LIGHTFOOT 25

5 5 JAMES TAYLOR 4 58 JOHNNY WINTER AND 12 If You Could Read My Mind

Mud Slide Slim and the Blue Horizon @ ﬁ Live ) Reprise RS 6392
Warner Bros. BS 2561 folumbis_CAS04750 e 76 66 MERLE HAGGARD 7
' INK RAILROAD 5 57 HUDSON & LANDRY 8 Hag
. ’ (S;m/'i‘vgl IR (RAICROSS °® ﬁ Hanging in There ~ Capitol ST 735
Capitol SW 764 _ Dore 324 - 77 80 MATTHEWS SOUTHERN COMFORT 7
—= = rp——— - 42 40 SLY & THE FAMILY STONE 30 Later That Same Year
78 EHI';EE‘ %?SG uli‘tlsGHT 1.4 Greatest Hits °® = Decca DL 75064 - -
- 7D8nLiII 0 5%028 7 ] - Eilc KE 30325 ECclumbia) - 78 78 ¥E|L DMMN(‘)ND . 28
ﬂ’ 13 JETHRO TULL 3 43 42 OSMONDS 18 amgRoot VoI °
Aqualung MGM SE 4724 5 -
Reprise 15 2095 - | 4 48 ROBERTA FLACK | ¥ B You Tank To pra !
, u
9 4 PARTRIDGE FAMILY 9 Chapter Two RCA Victor U5P 4513
SR e Atlantic SD 1569 80 64 SIMON & GARFUNKEL 68
e —— 45 43 BREWER & SHIPLEY 13 ridge Over Troubled Water
10 1o lL)(BXORV?Ioman Tarkio : _ Columbia KCS 9914 o
t a P ;aI:;ASqu KSBS 2024 (Buddah) ‘6 81 77 g’oogTSTOEK 52
= . ar= oundtrac °
111 JMA:y':)§30¥or?10rrow 5 TV Soundtrack/Diana Ross o Cotillion SD 3-500
Motown MS 735 7 . AMo1ownEMS Tl R 82 73 BOOKER T. & THE MGs 16
e - - 7 44 STEPPENWOLF 13 Melting Pot
1212 ggﬁsﬁi WHO 7 Gold/Their Greatest Hits ° Stax STgS 2035 o
RCA Victor LSPX 1004 w o %‘(’)"Bh;; DSS::E;O;;‘; 83 85 varrstnsion AIRPLANE 25
LSP) — ~ 6 orst o
13 9 JANIS JOPLIN 18 Portrat of Bobby B RCA Victor LSP 4459 £
Pearl ® Metromedia KMD 1040 84 91 JOSEPH CONSORTIUM 9
Columbla K¢ 30322 — 49 50 LYNN ANDERSON a Joseph & the Amazing
ﬁ 20 THREE DOG NIGHT 25 Rose Garden * Technicolor Dreamcoat
Naturally ) Columbia C 30411 ) _Scepter SPS 588X
g Qunhill S 39088 .- 50 38 GRAND FUNK RAILROAD 2% 96 JOHN DENVER 7
15 14 CAT STEVENS 17 Live Album ﬁ Poems, Prayers & Promises
Tea for the Tillerman ® Capitol SWEBB 633 * RCA Victor LSP 4499
— e ) s = — T - 86 75 JOHN SEBASTIAN 6
16 16 CARPENTERS 37 URi73080 Cheapo Cheapo Productions Presents
2L?ae5:’042Y;)]u ° s - e Real Live John Sebastian
52 37 CREEDENCE CLEARWATER REVIVAL 23 | —  Reprise M5 2036 - :
17 17 SANTANA 34 Pendulum ° — GORDON LIGHTFOOT 1
;é\blrax:.s R ° Fantasy 8410 ﬁ Summer Side of Life
olumbia % Reprise RS 2037
umbla £ — - — LEON RUSSELL & THE SHELTER —Ceprise X5 A% .
18 15 ANDY WILLIAMS 15 ﬁ PEQPLE 88 88 JOHNNY MATHIS 12
Love Story ® i Shelter SW 8903 (Capitol) ] Love Story
_ D K S 54 32 DAVID CROSBY o - Columbia C 30499 -
ﬁ 28 TEMPTATIONS 4 If | Could Only Remember My Name o 89 87 CURTIS MAYFIELD 35
The Sky's the Limit Atlantic SD 7203 Curtis
B Gordy GS 957 (Motown) ) 55 54 RAY PRICE 38 ~ Curtom (RS B0O5 (Buddah) -
20 19 CHICAGO III 18 For the Good Times ® 90 94 CHICAGO TRANSIT AUTHORITY 107
Columbia €2 30110 PY _ Columbia C 30106 . Columbia GP 8 ®
U — 56 45 GEORGE HARRISO I - e - —-—
21 21 BREAD 10 Al T,ﬁngs W e 2: 91 89 TEMPTATIONS 36
N!a;ma Apple STCH 639 (Gireéxte‘sstS g;tds,(Vol. II)
Elektra EKS 74086 T = ordy Motown
~B e e e 57 52 JOHN MAYALL e ey — ——
22 22 LOVE STORY 22 g . 7 92 92 JOSE FELICIANO 7
Eoundtrack ° Polydor 25-3002 Egﬁo\r/q!’ LSPX 1005
aramount PAS 6002 =l or === S ictor
—=—=———+ — =3 58 55 BARBRA STREISAND 15 a e 5 >
23 25 EMERSON, LAKE & PALMER 17 Stoney End s 93 381 CREED'ENCE CLEARWATER REVIVAL 45
Cotillion SD 9040 ~ Columbia KC 30106 (F?OS'mO ngg;tow P

_ I N— ! __whantasy; = -

2 26 THEPARTRIDGE FAMILYABUM 31 | O O3 s HALES % | 94 86 PERRY COMO 20

~ Bell 6050 o e Enterprise ENS 1014 (Stax/Volt) It's Impossible

25 24 ELACK SABBATH 15 60 47 FIFTH DIMENSION_ e ——Tz RCA Victor LSP 4473

aranoid ° Love's Li 95 97 CHICAGO
Warner Bros. WS 1887 - o B(e)l\ieésoé(L)meS' Angles & Rhymes Columbia KGP 24 6.8
w — ELTON_JOHN 61 61 B.B. KING o 15 -96 100 POCO o B _—T7
6}4]197:;17(())5 Live at Cook County Jail Deliverin’
- B ABC ABCS 723 o _ Epic KE 30209 (Columbia)
h 27 27 BLOODROCK HI 8 83 MANDRILL 97 84 JUDY COLLIN 26
) Capnol ST 765 - ﬁ Polydor 24-4050 g !{hfyles Eﬁ ng?mngales 2.6
28 18 WOODSTOCK 2 8 e - T sxie_EKST 45010 _
U Soundtrack o | fr T e LD Y]y 116 JERRY Ree 5
7 Cotillion SD 2-400 Curtom CRS 8008 (Buddah) m\el\} You'Lrg Hot, You're Hot
) - B L S —— ictor LSP 4506
29 30 JAMES GANG 7 64 67 DEREK & THE 3 —
Thirds Loyl DOMINOS 28 | 99 71 FACES 12
ABC/Dunhill ABCX 721 Atco SD 2-704 Long Player
30 31 RICHIE HAVENS o 21 | 65 65 seATRAIN 18 Heer Bies, 0. 1897
Alarm Clock Capitol SMAS 491 o 100 105 JOY OF COOKING 13
Stormy Forest SFS 6005 (MGM) B o o Capitol ST 661
SE— SF " R 3 | % % Hesageto he pecpie S e T 10
od Times
_ gz’);ngz Ak(s)vgo:u ) O_ _ Mercury SRM 1608 = - Columbia C 30449
—._ 39 PROCUL HARUM 4 67 62 ENGELBERT HUMPERDINCK 15 102 107 NEIL DIAMOND _—4_1
Broken Barricades Eweetheart °® Gold ®
AZM SP 4294 arrot XPAS 71043 (London) UNI 73084
. 68 69 MOUNTAIN 17

33 29 'l[-:|l|-sy Ilolelg;ording 10 Nantucket Sleighride 103 102 alélr\rilr( BSFI‘\)EB\I:II;HIBN 40

 Polydor 24-4055 Windtall 15500 (Bell)

- — 69 63 FRIENDS 10 104 104 WHO 89
Compiled from National Retail m 59 TOM JONES SINGS SHE'S A LADY 2 Soundtrack/Elton John ® Tommy P
S?orhes by the Music Popularity Parrot XPAS 71046 (London) Paramount PAS 6004 Decca DXSW 7205

Chart D d . - B S— | R
o ey L 35 34 NILSSON 13 70 56 IKE & TINA TURNER 26 | 105 111 BELLS 5
Department of Billboard, The Point! Workin’ Together Stay Awhile

RCA Victor LSPX 1003 Liberty LST 7650 Polydor 24-4510  (Continued on page 64)
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107
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110

111

112
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115
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117
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122
123
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125
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127

128 1

129

130

131

132

e

134

135

136

106

98

LAST WEEK

ARTIST
Title, Label, Number (Distributing Label)

Weeks on Chart

NEIL YOUNG & CRAZY HORSE 82
Everybody Knows This Is Nowhere @
Reprise RS 6349

SANTANA 90
Columbia CS 9781 Y

122 CONWAY TWITTY 2

How Much More Can She Stand
Decca DL 75276

103 CROSBY, STILLS, NASH & YOUNG 61

Deja Vu ®
Atlantic SD 7200

92 KENNY ROGERS & THE FIRST EDITION 15 |

Greatest Hits
Reprise RS 6437

115 BEST OF WILSON PICKETT, VOL. 2 2

Atlantic SD 8290

112 ELVIS PRESLEY ’ 19

Elvis Country
RCA Victor LSP 4460

113 CHARLEY PRIDE 17

114

From Me to You
RCA Victor LSP 4468

ISAAC HAYES 59
Movement
Enterprise ENS 1010 (Stax/Volt)

118 EDDIE KENDRICKS 2

All By Myself

Tamla TS 309 {Motown)

117 JOHNNIE TAYLOR 7

One Step Beyond
Stax STS 2030

79 HENRY MANCINI 9

Mancini Plays the Theme From
Love Story
RCA Victor LSP 4466

132 TAMMY WYNETTE

We Sure Can Love Each Other
Epic E 30658 (ces)

125 BEST OF CLARENCE CARTER 2

Atlantic SD 8282

120 HUMBLE PIE 4

Rock On
A&M SP 4301

95 BLOODROCK 1! 30

Capitol ST 491

128 PATTON 2

127 GLADYS KNIGHT & THE PIPS 3

Soundtrack
20th Century-Fox S 4208 (AB()

If 1 Were Your Woman
Soul SS 731 (Mctcwn)

126 JOHN LEE HOOKER/CANNED HEAT 12

Hooker 'n’ Heat
Liberty LST 35002

109 JIMI HENDRIX, BUDDY MILES &

BILLY COX 57
Band of Gypsys ®
Capitol STAO 472

134 JOE COCKER 39

| haM 5P 6002 ,
129 CARLY SIMON 6

Mad Dogs & Englishmen ®

Elektra EKS 74082

130 MOODY BLUES 38

A Question of Balance ®
Threshold THS 3 (London)

108 LAST POETS o 9

This Is Madness
Douglas 7 Z 30583 (CBS)

110 RITA COOLIDGE 9

A&M SP 4291

140 BUDDY MILES 47

121

Them Changes

Mercury SR 61280

TOM JONES 29
| (Who Have Nothing)
Parrot XPAS 71039 (London) -

155 EDGAR WINTER'S WHITE TRASH 5

Epic E 30512 (CBS)

99 STEVIE WONDER 4

Where I'm Coming From
Tgmlj T§3£8 {Motown)

133 ELVIS PRESLEY 11

You'll Never Walk Alone
_ RCA Camden CALX 2472

14§ NO, NO NANETTE 12

64

Orlglnal Cast
Columbia S 30563

—wr—n

S e —

o —_

THIS WEEK
LAST WEEK

—
w
~J

101

t 175

139 124

146 139

141 119

oy 156

143 138

144 123

A —

146 149

147 146

POSITIONS 106-200

ARTIST
Title, Label, Number (Distributing Label)

Weeks on Chart

~J

MARY TRAVERS

Mary
Warner Eros WS 1907

DONNY HATHAWAY 3
Atco SD 33-360

BOZ SCAGGS 7
Moments

Co’umbna C 30454

GRAND FUNK RAILROAD 47
Closer to Home ®
Capito! SKAQ 471

RAY CONNIFF & THE SINGERS 10
Love Story
Columbia C 30498

CHASE 4
Epic £ 30472 (CBS)

STEPHEN STILLS 27
Atlantic SD 7202 =

CACTUS 1

One Way or Another
Atco SD 33-356 -

EDDIE HARRIS & LES McCANN 1

Second Movement
Atlantic SD 1583

JOHN MAYALL 5

Live in Europe
London PS 589 - -

LEONARD COHEN 5
Songs of Love & Hate

Columbia C 30103

151 145

152 157

153 153

.
fh

155 158
156 151

157 160

OCEAN 1
Put Your Hand in the Hand
Kama Sutra KSBS 2033 (8uddah)
STEVIE WINWOOD 1

Winwood
United Artists UAS 9950

RAY CHARLES 1
Volcanic Action of My Soul

ABC ABCS 726

KOOL & THE GANG 12
Live at the Sex Machine
De-Lite DE 2008 o
JOHUN LEE HOOKER 10
Endless Boogie

_ABC (D 720

JAMES GANG 42
Rides Again

ABC ABCS 711

KING FLOYD 1
Cotillion SD 9047

. CAROLE KING 5

Writer

Ode ‘70 SP 77006 (A&M)
MOODY BLUES

On the Threshold of a Dream
Deram DES ES 18025 (London)

HAIR

148
Original Cast L
RCA Victor LOC 1150 (M); LSO 1150 ()

104

158 167

159 161

160 162

_ Apple AR 34001

161 143

162 152

163 148

164 165

165 171

166 168

__ Dunhill DS 50087

NITTY GRITTY 'DIRT BAND 21
Uncle Charlie & His Dog Teddy

Liberty LST 7642

CARPENTERS 13

Ticket to Ride
A&M SP 4205

BEATLES 52
Let It Be )

FIFTH DIMENSION 55
Greatest Hits ®
_ Soul City SCs 33900 (United Artists)
GRASS ROOTS 24
More Golden Grass

RARE EARTH 47

Ecolog
Rare Earth RS 514 (Motown)

CRAZY HORSE' 10
Reprise RS 6438

QUICKSILVER MESSENGER SERVICE 19

What About Me

_ Capitol SMAS 630

MARTY ROBBINS 4
Greatest Hits, Vol. 3

~ Columbia € 39571

167 154

168 159

CHARLES WRIGHT & THE 7WATTS*
103rd STREET RHYTHM BAND 3
You're So Beautiful

__ Warner Bros. WS 1904 i
FIFTH DIMENSION 49

Portrait
Bell 6045

ARTIST

THIS WEEK
LAST WEEK

1

1]
©o

166 NEiL DIAMOND
Greatest Hits
Bang 219

150 MANTOVANI
From Monty, With Love
London XPS 585/6

135 THE SESAME STREET
BOOK & RECORD
Original TV Cast
Celumbia CS 1069

170 DEAN MARTIN

For the Good Times
Reprise RS 6428

163 ROD STEWART
Gasoline Alley
Mercury SR 61264

182 JOE SIMON
Sounds of Simon
Spring SPR 4701 (Polydor)

170

171
172

173
174

175
We Only Make Believe
Decca DL 75251
176
Love Story
London Phase 4 ASP8 22
177 178 MASON PROFFIT
Movin' Toward Happiness
Happy Tiger HT 1019
174 RARE EARTH
Get Ready
Rare Earth RS 507 (Motown)
164 CAT STEVENS

Mona Bone Jakon
ABM SP 4260

178

179

—  PAUL MAURIAT & HIS ( ORCHESTRA

El Condor Pasa
Philips PHS 600-352
DONNY HATHAWAY

Everything Is Everything
Atco SD 33-332

181 —

182 179 LORETTA LYNN

Coal Miner’s Daughter

Decca DL 75253

VIRGIL FOX

Bach Live at the Fillmore

Decca DL 75263

BUFFALO SPRINGFIELD
Retrospective

Atco $D 33-283

192 BIG BROTHER & THE HOLDING

COMPANY
Columbia C 30631

194 YES ALBUM
Atlantic SD 8283

188 FERRANTE & TEICHER
Music Lovers
__United Artists UAS 6792

193 T. REX
Reprise RS 6440

183 —

186 —

185

186
187

188

189 189 MOMENTS

Greatest Hits
~ Stang §'L|OOOA (All Platinum)

Title, Label, Number (Distributing Label)

172 CONWAY TWITTY & LORETTA LYNN

190 191 JACK JOHNSON
Soundtrack/Miles Davis
Columbia S 30455
180 CAT STEVENS

Matthew & Son/New Masters

~_Deram DES 18005-10 (London) =

173 TONY BENNETT

Love Story

Columbia € 30558

184 ROGER WILLIAMS
Love Story
_ Kapp KS 3645

169 ANNE MURRAY
Capitol ST 667

191
192
193

194

198 EARTH, WIND & FIRE
Warner Bros. WS 1905

196 EL CHICANO
Revolucion
Kapp KS 3640
MOMENTS

Live
Stang ST 1006 (All Platinum)

195

19

197 197

198
Motel Shot

Atco SD 33- 358
STAPLE SINGERS
Staple Swingers
Stax STS 2034
200 200 MAIN INGREDIENT

Tasteful Soul
RCA Victor LSP 4412

199 176

183 DELANEY & BONNIE & FRIENDS

LIPls

Weeks on Chart

w
w

10

14

30

186 RONNIE ALDRICH & HIS TWO PIANOS 2

77

16

21

13

13

(TOPRL PJS,

A-Z (LISTED BY ARTIST)

Ronnie Aldrich ........................ 176
Lynn Anderson ........................ 49
Beatles) . Muarviwhms: moborwes bbiw s dba 160
Bells .. ..... 0. .¢0uf o -8B agesrns . 105
Tony Bennett .......................... 92

Big Brother & the Holding Company .. .165
Black Sabbath 25
Bloodrock

Booker T. & the MGs ....... ........... 82
Bread onmiscw pugiczep o 2
Brewer & Shipley ... ......... . 45
Buffalo Springfield ......... ... .184
CACIUS.  .amiwint twe AR b e kK sk A% .144
Glen Campbell .. 39
Carpenters ...... 159

Clarence Carter .
Ray Chartes .....
Chase
Chicago
Joe Cocker ........
Leonard Cohen . ...
Judy Collins .
Perry Como
Ray Conniff .. ......
Rita Coolidge
Alice Cooper
Crazy Horse

Creedence Clearwater Revival ..
David Crosby
Crosby, Stills, Nash & Young ... .....

Miles Davis
Delaney & Bonnie & Friends
John Denver ..
Derek & the Dominos
Neil Diamond
Doors

Earth, Wind & Fire .
El Chicano

Faces
Jose Feliciano ..

Ferrante & Teicher
Fifth Dimension ...
Roberta Flack
Virgil Fox ...

Grand Funk Railroad. ............ 6, 50, 140
Grass, ROOIS . iimmma puosse wwpn o s woms e - 62
GUESSEWRNG Mows aliwhiivrrt awed | b Mo s s 12
Merle Haggard .. ....... .. .............. 76
Eddy Harris & Les McCann ............ 145
George Harrison 56

Donny Hathaway
Richie Havens
Isaac Hayes
Jimi Hendrix

John Lee Hooker
John Lee Hooker/Canned Heat
Hudson & Landry
Humble Pie
Engelbert Humperdi

Jackson §
James Gang
Jefferson Aurplane o
Jesus Christ, Superstar .. ........... .. ... 2
Jethro Tull
Elton John
Tom, JoNes! g wpn wxme - « mowe gy - g o 3
Janis Joplin
Joseph Consortium
Joy of Cooking

Eddie Kendricks
B.B. King .
Carole King
King Floyd
Gladys Knight & the Pips
Kool & the Gang

Last Poets
Gordon Lightfoot
Loretta Lynn

Main Ingredient ...
Henry Mancini ....
Mandrill
Mantovani
Dean Martin .. ..
Mason Proffit
Johnny Mathis
Matthews Southern Comfort .
Paul Muriat
John Mayall
Curtis Mayfield
Les McCann & Eddie Harris
Buddy Miles ...

Moments
Moody Blues
Mountain
Anne Murray

Jim Nabors
Nilsson

Ocean
Original Cast:
Hair oo g o mm e 0w aw 5o 4 maes 157
No, No Nanette
Original TV Cast:
The Sesame Street Book & Record ..171

Osmonds Luicdaw . id Wb whiot swwsord o - . - 43
Partridge Family ..................... 9, 24
Wilson Pickett ..................... . ... 41
POCO ! dsuimont smhd cliomemomsn kel B 6 @18 M0 . ool 0585 oW 3 400l o 96

Elvis Presley ......... ........ 135
Ray Price ;i as- o= -rE D% qaede e ok 55
Charley Pride ... 13
Procu! Harum . 32
Quicksilver Messenger Service ... ... ... 165
Rare Earth ... ... .. ........

Jerry Reed ................ 9
Marty Robbins

Kenny Rogers & the First Edition ...... 40

Rolling Stones
Diana Ross
Leon Russell .. ..

Santana o xm o GE e 8 bl heos Wik aas asl L
Boz Scaggs
Seatrain
John Sebastian
Bobby Sherman
Carly Simon ...

Joe Simon ......... 174
Simon & Garfunkel 80
Frank Sinatra ........... 74
Sly & the Famuly SHONE g ar bl pg AL 42
Sammi Smith ................. ... . ... 22
Soundtracks:
Friends ............................. . 69
Jack Johnson ............ 190
Love Story .. ............. .22
Patton ................... .132
Woodstock .. . 81
Woodstock 2 .25
Staple Singers ......................... 199
Steppenwolf .. .. ... ... ... ..., 47
Cat Stevens ... 15, 179, 191
Rod Stewart ........................... 173
Stephen Stills ... ... ... ............ ... 143
Barbra Streisand ... ... . ... 58
T ReXung pv s JEEE a6 G ) JEEE THG6 0 155
James Taylor ......................... 5, 36
Johnnie Taylor ........................ 116
Temptations . ....... ........ .49, N
Three Dog Night ......... .. 7,101
Lily Tomfin ...... .. 33
Mary Travers .... 137
Ike & Tina Turner ....... . 70
Conway Twitty .. ... .. .. .108
Conway Twitty & Loretta Lynn ........ 175

WHO . 8. f s Bt ftin s Wi ere o oo i e 19 0
Andy Williams
Roger Williams
Roger Winter’s White Trash ..
Johnny Winter ...............
Stevie Wonder
Stevie Wonder
Charles Wright & fhz Watts 103rd

Street Rhythm Band ............... .. 167
Tammy Wynette .. ... .. ........... ... 48
Y eSIV akime s uan oo dokedoa T o e A o e wllal 186
Neil Young .. ................cociivunnn. 71
Neil Young & Crazy Horse .............. 106
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erry Reed
take

gething hot.

Jerry’s come a ways from his
roots of pickin’ guitar at Chet

Atking’ side. -
This morning he’s got just ’
about the hottest record in .28 s ’

America.
“When You're Hot, You're Hot”
#47-9976 is greased lightning on
all pop charts:

Billboard 32 %

Cashbox 30 e

Record World 33 @
The airplay is nothing short
of phenomenal. And it’s cut-
ting a swath down the AM/ {
FM band that just won’t quit.

ability to reproduce musical
sound. This lightweight
record also virtually
eliminates warpage

and turntable slippage

& & Top-40, MOR, C&W, even

rhythm & blues.
Hot singlesaren’t the only
OLJ thing Jerry Reed takes the
gamble out of. His new al-
bum, “When You're Hot,
You're Hot” LSP-4506, Wthh
includes “Amos Moses,” is run-
ning a mean streak up the charts,
too.
So with all the singles and albums
you can gamble on this week,
why gamble at all.
Get yourself a stake with
Jerry Reed.

* &=~ Hot damn!

nca YO

When You're Hot, You're Hot.

JERRY REED

inctudeshit single. “AmgsPoses™

R ol

. ™
wf ¢

o IRCA

,v%’ 1

Lo h Records

ia ge=n and Tapes

LSP-4506: P8S- 1712 PR 1712

Gulf+Western
Company



NUMBER OF
SINGLES REVIEWED
THIS WEEK
n ﬂhﬂ l lﬁ q nﬂ e -

STAR PERFORMER — Records showing greatest increase in retail sales {ﬂ Records Industry Association Of America seal of certification

For Week Ending

May 29, 1971 | ' activity over the previous week, based on actual market reports. e’ as “million seller.” (Seal indicated by bullet.) @
J
wx —x TITLE, Weeks On Chart o= —x TITLE, Weeks On Chart wx —x TITLE, Weeks On Chart
EE 3% Adist (Producer) Label, Number (Distributing Lahel) ZE ZY st (Producer) Label, Number (Distributing Label) TE 2% Adist (Producer) Label, Number (Distributing Label)
) 3 BROWN SUGAR 5| 34 35 ME AND MY ARROW 11| 68 70 HERE COMES THAT RAINY DAY
Rolling Stones (Jimmy Miller), Rofling Stones %Etlc?)()) Nilsson (Nilsson), RCA 74-0443 FEELING AGAIN 3
35 37 1 DON'T KNOW HOW TO LOVE HIM 6 Fortunes (Roger Cook & Roger Gre_enavga)é),
2 1 JOY TO THE WORLD® 12 U i ' Capitol 3086
Three Dog Night (Richard Podolor), Dunhill 4272 el Lo RU i U Uogfccv;egg%)s 69 76 HELP ME MAKE |TTHROUGHTHE NIGHT 3
NEVER CAN SAY GOODBYE 9 | 36 18 WHAT'S GOING ON 15 Joe Simon (John Richbourg), Spring 113 (Polydor)
3 2 Jackson 5 (Hal Davis), Motown 1179 Marvin Gaye (Marvin Gaye), Tamla 54201 (Motown) 70 73 TAKE ME HOME, gouuTtRYORkOI)\Di?sCA ol 044§
John Denver With Fat City (Milton Okun), 2
6 WANT ADS ® 8 37 31 POWER TO THE PEOPLE 9 ,
ﬁ Honey Cone (Greg Perry-Stagecoach Prod.), John Lennon/Plastic Ono Band (Phil Spector & 71 72 'LL ERASE AWAY YOUR PAIN 7

Hot Wax 7011 (Buddah) Whatnauts (G. Kerr & Nate Edmonds), Stang45023

€Y 81T DONT COME EASY

Ringo Starr (George Harrison), Apple 1831

John & Yoko), Apple 1830

(Al Platinum)
43 INDIAN RESERVATION 8 ,
m Raiders (Mark Lindsay), Columbia 4-45332 m 90 DON'T PULL YOUR LOVE 2

Dunhill 4276

Hamilton, Joe Frank & Reynolds (Steve Barri).
6 4 PUT YOUR HAND IN THE HAND ® 12 53 DOUBLE LOVIN’ 3

®
S
=
&3

o
54
2 4
24

23

24

25

26

W

28

29

30
3l

o

3

Y 20 RAINY DAYS & MONDAYS 3
Carpenters (Jack Daugherty), A&M 1260

12 11 LOVE HER MADLY 8
Doors (Bruce Botnick & the Doors), Elektra 45726

13 91IF 10
Bread (David Gates), Eiektra 45720

14 15 SUPERSTAR 27
Murray Head With the Trinidad Singers

(Tim Rice & Andrew Lloyd Weber), Decca 732603

15 17 | DON'T KNOW HOW TO LOVE HIM 15
Helen Reddy (Larry Marks), Capitol 3027

16 16 HERE COMES THE SUN 11

Richie Havens (Richie Havens & Mark Roth),
Stormy Forest 656 (MGM)

12 STAY AWHILE 13
Bells (Cliff Edwards), Polydor 15023

27 I'LL MEET YOU HALFWAY 4
Partridge Family (Wes Farrell), Bell 996

24 TREAT HER LIKE A LADY 8

Cornelius Brothers & Sister Rose (Bob Archibald),
United Artists 50721

25 TOAST & MARMALADE FOR TEA 9
Tin Tin (Maurice Gibb), Atco 6794

38 IT'S TOO LATE
Carole King (Lou Adler), Ode '70 66015 (A&M)

29 DON'T KNOCK MY LOVE—Part 1 b

Wilson Pickett (Dave Crawford & Brad Shapiro),
Atlantic 2797

23 WOODSTOCK 12

Matthews' Southern Comfort (lan Matthews),
Decca 32774

26 RIGHT ON THE TIP OF MY TONGUE 9

Brenda & the Tabulations (V. McCoy & G. Woods),
Top & Bottom 407 (Jamie/Guyden)

22 1 DON'T BLAME YOU AT ALL 11

Smokey Robinson & the Miracles (“Smokey” & Terry
Johnson), Tamla 54205 (Motown)

28 (For God's Sake) GIVE MORE POWER

TO THE PEQPLE 8
Chi-Lites (Eugene Record), Brunswick 55450

40 NATHAN JONES 4
Supremes (Frank Wilson), Motown 1182

21 1 LOVE YOU FOR ALL SEASONS 19
Fuzz (Carr-Cee Prod.), Calla 174 (Roulette)

30 REACH OUT I'LL BE THERE 5

Diana Ross (Nicholas Ashford & Valerie Simpson),
Motown 1184

19 TIMOTHY 16
Buoys (Michael Wright), Scepter 12275
34 THE DRUM 5

Bobby Sherman (Ward Sylvester), Metromedia 217

42 WHEN YOU'RE HOT, YOU'RE HOT 4
Jerry Reed (Chet Atkins), RCA Victor 47-9976

33 COOL AID 12

Paul Humphrey & His Cool Aid Chemists
(Gabriel Mekler), Lizard 1006

B B B
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The Beginning of the End (Marlin Prod.),
Alston 4595 (Atco)

50 SHE'S NOT JUST ANOTHER WOMAN 3

8th Day (Holland-Dozier-Holland Prod. Staff),
Invictus 9087 (Capitol)

49 CRY BABY
Janis Joplin (Paul Rothchild), Columbia 4-45379
36 BOOTY BUTT 11

Ray Charles Orchestra (Joe Adams),
Tangerine 1015 (ABC).

54 1 WON'T MENTION IT AGAIN 11
Ray Price (Don Law), Columbia 4-45329

51 13 QUESTIONS

Seatrain (George Martin), Capitol 3067

59 1 CRIED 4
James Brown (James Brown), King 6363

65 NEVER CAN SAY GOODBYE 3
Issac Hayes (Issac Hayes), Enterprise 9031

(Stax/Volt)

45 MELTING POT 11

Booker T. & the MG's (Booker T. & the MG's),

Stax 0082
63 AJAX LIQUOR STORE

Hudson and Landry (Lew Bedell), Dore 855

58 FEELIN' ALRIGHT

Grand Funk Railroad (Terry Knight), Capitol 3095

57 L.A. INTERNATIONAL AIRPORT 7
Susan Raye, (Ken Nelson) Capitol 3035
61 HOUSE AT POOH CORNER 6

Nitty Gritty Dirt Band (William E. McEuen),
United Artists 50769

88 PUPPET MAN 2

Tom Jones (Gordon Mills), Parrot 40062 (London)

79 HIGH TIME WE WENT
Joe Cocker (Denny Cordell), A&M 1258

74 SPINNING AROUND

(I Must Be Fallin’ in Love) 4
Main Ingredient (Silvester, Simmons, McPherson),

RCA 74.0456

69 LIFE/ONLY BELIEVE 3
Elvis Presiey, RCA 47-9985

62 THE COURT ROOM 4
Clarence Carter (Rick Hall), Atlantic 2801

82 LIGHT SINGS 2
Fifth Dimension (Bones Howe), Bell 999

56 LAYLA . 10
Derek & the Dominos (Tom Dowd & the Dominos),

Atco 6809

87 TARKIO ROAD 3

Brewer & Shipley (Nick Gravenites),
Kama Sutra 524 (Buddah)

60 LUCKY MAN 12

Emerson, Lake & Palmer (Greg Lake), Cotiilion 44106

68 BROWNSVILLE

Joy of Cooking (John Palladino), Capitol 3075

67 BAD WATER 12

Raeletts (Joe Adams), Tangerine 1014 (ABC)

81

82

84

85
86

87

88
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91
92
93
94
95
96

97
98

99
100

Ocean (Greg Brown, Bill Gilliland & Staff for Ahed), Osmonds (Rick Hall), MGM 14259 73 64 FUNKY MUSIC SHO NUFF TURNS MEON 6
Kama Sutra 519 (Buddah) 40 41 LONDOWN 4 Edwin Starr (Norman Whitfield), Gordy 7107 (Motown)
7 7 BRIDGE OVER TROUBLED WATER i Chicago (James William Guercio), Columbia 4-45370 Q 83 CAN'T FIND THE TIME 8
Aretha Franklin (Jerry Wexler-Tom Dowd'-\»:lr;fm'\iﬂcarg;gg 1 1 IAM.. | SAID/DONE 700 SOON 10 Rose-,CoIored Glass (Jim Long & Norm Miller), Bang 584
ﬁ 13 SWEET AND |NNOCENT 10 Neil Diamond (Tom Catalano), Uni 55278 75 80 YOU RE MY MAN \ o 2k 4535:2
Donny Osmond (Rick Hall), MGM 14227 Q 46 ALBERT FLASHER/BROKEN 7 " - YOUl;nEOA\;Eer(s;e:;‘l:anvS::totrzin o:(r)nbhl;e)- ;
O e et e i S A

obo (P. Gernhard in association w ythm a right), :

] ! ! A

gigm}brggt fLIZB (m;::)l 44 IT'I'H‘S\L(S)JPDE \éVEAY I'VE ALWAYS HEARD . 7 77 TRY SOME, BUY SOME 1
10 10 CHICK-A-BOOM 13 Carly Simon (Eddie Kramer), Elektra 45724 Ronnie Spector (Phil Spector & GeorgeA;ELnsl%ngé
Daddy Dewdrop (Dick Mondguz?'(‘j)w[;?nlg;ia(rhrﬂoé% 52 FUNKY NASSAU—Part 1 4 78 84 RED EYE BLUES 6

Redeye (Al Schmitt), Pentagram 206

98 WHAT YOU SEE IS WHAT YOU GET 2

Stoney & Meatloaf (Terrana, Valvano, Terrana),
Rare Earth 5027 (Motown)

97 WHOLESALE LOVE 3
Buddy Miles (Buddy Miles), Mercury 73205
86 O0H POO PAH DOO 3

ke & Tina Turner (lke Turner),
United Artists 50782

85 HOT LOVE 4
T. Rex (Toni Visconti), Reprise 1006

96 GETITON 2
Chase (Frank Rand & Bob Destocki), Epic 5-10738 (CBS)

91 SEA CRUISE 4

Johnny Rivers (Johnny Rivers & Larry Knechtel),
United Artists. 50778

89 FLIM FLAM MAN
Barbra Streisand (Richard Perry), Columbia 4-45384

93 AND 1 LOVE YOU SO 4

Bobby Goldsboro (Bob Montgomery),
United Artists 50776

94 NEVER ENDING SONG OF LOVE 2

Delaney & Bonnie & Friends
(Delaney Bramlett for Delvon), Atco 6804

95 FOLLOW ME 2
Mary Travers (Milton Okun), Warner Bros. 7481
— WALK AWAY 1

James Gang (James Gang & Bill Szymcyzk), ABC 11301

— IT'S SO HARD FOR ME TO SAY GOOD-BYE 1

Eddie Kendricks (Frank Wilson), Tamla 54203

(Motown)

92 1 DON'T WANNA LOSE YOU 2
lohnnie Taylor (Don Davis), Stax 0089

— MR. BIG STUFF 1
Jean Knight (Wardell Quezerque), Stax 0088

— | KNOW I'M IN LOVE 1

Chee Chee & Peppy (J. James), Buddah 225

— YOUR LOVE IS SO DOGGONE GOOD 1

Whispers (Ron Carson), Janus 150

99 CALIFORNIA EARTHQUAKE 3
Norman Greenbaum (Erik Jacobsen), Reprise 1008
— SIGNS 1

Five Man Electrical Band (Dallas Smith),
Lionel 3213 (MGM)

100 I'VE FOUND SOMEONE OF MY OWN 2

Free Movement (Joe Porter), Decca 32818

— IF NOT FOR YOU 1
Olivia Newton-John (Bruce Welch & John Farrar),

Uni 55281

— LOVE’S MADE A FOOL OF YOU 1

Cochise (Cochise), United Artists 50756

— LOVE MEANS

(You Never Have to Say You're Sorry) 1
Sounds of Sunshine (Randy Wood & Wilder Bros.),
Ranwood 896

Brown Sugar (Gideor, BMI) A M-
Brownsville (Red Shoes, ASCAP)

California Earthquake (Great Honesty, BMI) - . N
Can’t Find the Time (interval, BMI)
Chick-a-Boom (Shermley/Eln'u ASCAP)
Cool Aid (Wingate, ASCAP) L
Court Room, The {Tree, BMI}

Cey Baby {Mellin/Rittenhouse, BMI) .
Done Too Soon (Prophet, ASCAP)
Don’t Knock My Love—Part | (Erva, BMi}
Dan’t Pull Your Love (Cents & Pence, BMI)
Double Lovin’ (Fame, BMI)

The Drum (Wren/Viva, BMI)

(D@G 0@@ A TO Z—(Publisher-Licensee)

Ajax Liquor Store (Meadowlark, ASCAP)
Albert Flasher (Dunbar/Cirrus/Expression, BMI)
And | Love You So (Mayday/Yahweh, 8MI)
Bad Water (Unart, BMI)

Be Nice to Me (Earmark, BMI) .
Booty Butt (Tangerine, BMI)
Bridge Over Troubled Water (Charing Cross, BMI)
Broken (Dunbur/Clrrus/Sur\spo'/Expresslons/

I love You for AH Seasons (Ferncliff /JAMF, BM{) .. .. .. 28

Lucky Man (TRO-Total, BMI)

.. 65 Stay Awhile (Coburt, BMI) . 17

1 Know I'm in Love (Kama Sutra/James Boy, BMI) ... .. 93 Superstar (Leeds, ASCAP) .. . .. IR 't
53 Feelin' Alright (Irving, BMI) .. .. | Won't Mention It Again {Seaview, BMI) i :: ::: Q‘Zu‘:':;:‘g:;";‘:{“‘i‘:"";:ﬁ"‘l’ BMI) .. 38 geer and Innocent (Tree/Tune, BMI) Enertemn |
;: E :2(:‘:'“\1:0 ﬁ"lsgﬁ"l’, """ sreen ?”"’B“'::'h':sgr,:} """"" (Kaiser/Famous/Big Leaf, ASCAP) . 9 Take Me Home, Country Road (Cherry Lane, ASCAP) ... 70
et o O b of EorqYoul(Big]sky 3 Melting Pot (East/Memphis, BMI) ... 52 Tarkio Road (Talking Beaver, BMI) . . ... .. . . . .. 64
6y  [anxyitusicls PolNuHhTycnsIMC[Omy(ighete Il Erase Away Your Pain (Gambi, BMI) - Mr. Big Stuff (Malaco/Caraljo, BMI) 92 That's the Way I've Always Heard It S.1 1d Be
Funky Nassau—Part | (Sherlyn, BMI) . .. I'll Meet You Half S Gems-Columbio, BMI) . ... 18 r- Big a 1 . Y .3
.82 iy v eet You Halfway (Screen Gems-Columbio, = (Quackenbush/Kensho, ASCAP) Ty
47 Get It On (Cha-Bil, ASCAP) . .. ... ... .. .. Indian Reservation (Acuff-Rose, BMI) .. ... ... .. .. 38 Nathon Jones (Jobete, BMI) 27 13 Questions (Kulberg/Robarts/Open End, BMI) . a9
7  (For God's Sake) Give More Power to the People it Don’t Come Easy (Startling, BMI) ... .. ... ... .. ... 5 Never Can Say Goodbye (Jackson 5 (Jobete, BMI) . -3 Timothy (Plus Two, ASCAP) . 30
(Julio-Brian, BMI) . .. 26 I's So Hard for Me to Say Good-Bye (Jobete, BMI) ... .. 90  Never Can Say Goodbye (Isaac Hayes) (Jobete, BME) . :l Toast & Marmalade for Tea (Casserole, BMI) . . 20
42 leip Me Make It Through - N.gm (Combme o o I¥s Too Late (Screen Gems-Columbia, BMI) .. ... 21 Never Ending Song of Love (Metric, BMI) .. . . 87 lreat Her Like a Lady (Stage Daor. BMI) 19
1 Here Comes That Rainy Day Feeling Again (Junuury BMI) 68  P've Found Someone of My Own Only Believe (Rodeheaver, ASCAP) .. 60 Try Some, Buy Some {Harrisongs/Mother Bertha, BMI) 77
66 Here Comes the Sun (Harrisongs, BMI) . 16 (Mango/Run-A-Muck, BMI) ... ... ... ... .. 97 Qoh Poo Pah Doo (Minit, BMI) 81 walk Away (Pamco/Home Made, BMI) g9
95 High Time We Went (TRO-Andover, ASCAP) .. ... © 58 Joy to the World (Lady Jane, BMI) .. ... ... ... .. ... 2 Power to the People (Maclen, BMI) . ... 37 Want Ads (Gold Forever, BMi) L a
<.-.. 74 Hof Love (TRO-Andover, ASCAP) .. .. s 78 LAl 1 Airport (Blue Book, BMI) 55 Puppet Man (Screen Gems-Columbia, BMI) .. 57 What You See Is What You Get (Jobete, BMI) . . ... 79
;0 House at Pooh Corner (Pamco, BMI) . Seeeei.oo S8 5 Iu"('g;"":r:'l‘: n'{S” e Bool T g3 Put Your Hand in the Hand (Beechwood, BMI) . 6 What's Going On (Jobete, BMI) . . 36
© 33y Am ... 15aid (Prophet, ASCAP) . . .. ... . 4 L.fl (Presley fLowt Straw, BMI) 60 Rainy Days & Mondays (Almo, ASCAP) . . 11 When You're Hot, Your Hot (Vector, BMI) .. 32
. | Cried (Lois, BMI) ... 50 Y - Wholesale Love (Eus'/Memphls/Tlme/Redwul BMD .. 80
P Light Sings (Sunbeam, AMI) 62  Reach Out Ill Be There (Jobete, BMI) 29
- | Don’t Blame You af All (Jobete, BMN | .25 9 9 h i e Right an the Tip of My Tengue (McCoy/One Eye, BWi) 24 Woodstock (Siauomb, BMI) ) L 23
41 | Don't Know How to Love Him (Yve.une  .aan) Love Her Madly (Doors, ASCAP) . .12 b
3 22 {Leeds, ASCAP) L..... 3% Love Means (You Never Have to Say You're Sorry} Sea Cruise (Ace/Lancer, BMI} .. ... . ... .. . 84 Your Love Is So Deggone Good (Roker, BMI} . . . 94
.72 1 Don't Know How 1o Love Him (Helen Reddy) ............ . = She's Not Just Another Woman (Gold Forever, BMI) .. 45 Your Love (Means Everything to Me)
39 (Leeds, ASCAP) ... ... ... .. . .15 love's Made a Fool of You (Nor Va Jak, BMY) . 99 Signs (Four Star, BMI) . T (Music Power/Warner-Tamerlane, BMI) 76
31 1 Don’t Wanna Lose You (Groovesvilie, BMI) ... . . 91  lowdown (Aurelia, ASCAP) ... . ... ... ... .. .. .. .. 40 Spinning Around (I Must Be Fallin’ in Love) (LT.D., 8MI) = 59  You're My Man (Flagship, BMI) . . .7

Compiled from national retail sales and radio olrplay by the Music Popularity Charts Dept. of Billboard.



~ Listen.

Stevie Wonder sees more
thanyouandI.
He sees with his heart.
His soul.
His mind.
Listen. 5
Hear what Stevie Wonder sees.

“Where ’'m Coming From”

TS-308

Contains Stevie’s new hit single

“Never Dreamed You’d Leave In Summer”
T-54202




Late News

i

HUGO MONTENEGRO, center, maps plans for his new RCA Records
career with Rocco Laginestra, left, president of RCA Records, and Mort
Hoffman, label’s vice president, commercial operations.

Canadian Radio to Pay Fee
For Playing Recorded Music

o Continued from page |

quested that the tariff should begin
in July of this year. However, the
Appeal Board decided that some
Kind of tariff must be made from
the beginning of the year and im-
posed a nominal fee of $1.00 on
all broadcasters subject to the tar-
iff. retroactive from Jan. |, (971,
to June 30, 1971.

The Canadian Broadcasting
Corp, which is the state-owned
radio, will pay $15.000 for July-
December, according to the Ap-
peal Board.

2 Kinney Labels
Staging Fight
o Continued from page 1

which is another way of simply
saying our dedication to healthy
competition, there is the matter of
responsibility to your artist. So we
plan an all out promotion and ad-
vertising drive on the Hathaway-
Flack single”

Television stations and theaters
using recordings will be required
to pay a nominal fee of $1.00 for
the year.

The SRL organization, which is
part of the Canadian Record Man-
ufacturers’ Association, did not
ask for a tariff on jukebox plays,
which, presently, are exempt from
Canadian copyright laws.

Bert Betts, executive secretary
of CRMA and manager of SRL,
said that anticipated earnings from
the decision would be “roughly
$105,000,” which would be based
only on six months, He stated that
a performing rights society must
file a tariff for the following year
on or before Nov. 1. SRL, he suid,
would be doing this and he as-
sumed that this tariff would be in-
creased over the years.

SRL had 29 participating com-
panies, said Betts.

The decision of the Copyright
Appeal Board was released by
Ronald Basford, Minister of Con-
sumer and Corporate Affairs.
Copyright proceedings fell under
his jurisdiction.

Hawaii Tossing Away Hula
For Mainland’s ‘Moold’

By ELIOT TIEGEL

LOS ANGELES—Hawaii is con-
tinuing to move from its traditional
hula sounds. Mainland pop bands
are being sought in Honolulu by
nightclub owners to lure tourists
amid frantic competitive condi-
tions. The Outer Islands are also
seeking pop bands to attract visitors.

In both instances, Hawaiian mu-
sicians tied to the traditional hula
styles plus local youngsters trying
to develop a pop image are losing
to the influx of Mainland players.
“The Mainland groups are better
musicians,” explained George
Chun, manager/producer of Liz
Damon’s Orient Express.

Chun and Miss Damon were
here recently from Honolulu to
develop plans for the group’s next
White Whale album and to set up

GRT Markets
Comedy Tape

NEW YORK-—Jubilee Records
and GRT have reached an exclu-
sive longterm agreement, giving
GRT the tape rights to Jubilee
comedy albums. Prior to the agree-
ment which was signed by Steve
Blaine of Jubilee and Tom Bonetti
of GRT, Jubilee marketed all its
own comedy product on tape. The
company's comedy offerings in-
clude Rusty Warren. “Wild Man”
Steve, and Doug Clark and Hot
Nuts.

New releases by all the Jubilee
comedy artists will be made avail-
able on GRT tapes within 90 days.

70

club appearances with Bob Phillips
of Associated Booking.

The current move is for brass-
oriented bands to come over to
the Islands, Chun said. “They all
seem to be inspired by Chicago.”
Among the Pacific Ocean flyers
have been the Love, the Clique
and Sheffields.

Clubs booking these bands have
included Alice’s Restaurant, the
Hut, Polynesian Restaurant and
the Naniloa Hotel, the latter two
places in Hilo on the big island
of Hawaii.

“The outer islands are thinking
more of rock music because they
feel tourists are tired of the local
music,” Chun said. He is cur-
rently getting dates for the Or-
ient Express in the outer islands
having completed a long stay at
the Hilton Hawaiian Village in
Honolulu.

Mainland bands can earn a
roundtrip plane ticket, room, plus
upwards of $2,000 a week from
these locations. Chun will have
Miss Damon here in June for
the recording dates. He will use
arranger Joe Eich who worked
on the group’s hit single of “1900
Yesterday™ and their first LP for
Makaha, which signed with White
Whale for distribution.

Chun plans to incorporate
French horns and trombones into
the background sounds on the LP
as an aid toward attaining adult
as well as teenage acceptance.

In Honolulu, the Orient Ex-
press has been one of the top
local attractions holding its own
against the Mainland bands.

Billboard Special Order Wing

e Continued from page |

Dean R. White, formerly with
Recordwagon in Woburn, Mass.,
and branch manager for Transcon-
tinental in Atlanta, will be FIND’s
operations and warehousing man-
ager in Terre Haute, Ind. The
Terre Haute site was chosen be-
cause of its central location to 80
percent of the manufacturers’ fa-
cilities within a 150-mile radius.
The mechanics of FIND were
set into motion almost a year ago

Wray Ist LP
On Polydor

NEW YORK—Link Wray is
returning to the disk field after
a 2-year layoff. His first new
album has been set for release
on the Polydor label. The album
was produced by Steve Verroca
and Ray Vernon in association
with Bob Feldman.

In conjunction with the release,
Polydor is planning one of its
most extensive advertising and
promotional campaigns to date.
The album cover is a die-cut pro-
filte of Wray, which opens as a
self display unit for use on
counter-top or as a window
streamer. The disk will be going
out to an exclusive list of radio
stations, with heavy concentration
aimed at the Top 40 group.

Wray had his first million
seller hit, “Rawhide” in 1954 on
Archie Bleyer’s Cadence label.

RCA Tape in

SummerSale

NEW YORK — RCA Records
has launched a major summer
sales program for their -Camden
Stereo 8 tapes and Victor “Variety
8" cartridges. The campaign will
feature special incentives for dis.
tributors and will be bucked by
local advertising support.

To launch the campaign, RCA
is releasing 30 new Camden Stereo
8 cartridges, coinciding with the
top-selling Camden Records and
10 new Victor cartridges, featur-
ing top selling Victor recording
artists.

The cartridges carry special
values stickers to highlight the
merchandise on shelves. Bulk spe-
cial value stickers have been
made available to cover field
stocks. Local advertising and pro-
motion kits, including ad mats
and minnies, are included.

Chicago June
Global Trek

NEW YORK — Chicago, Co-
lumbia Records group, has been
set for a world tour, starting June
| at London’s Royal Albert Hall.
Following the London date, Chi-
cago will perform in Munich (2),
Frankfurt (3), Berlin (4), Paris
(5), Stockholm (6), Copenhagen
(7). Milan (8), Turin (9), Osaka
(13-14), Tokyo (16), and Hono-
lulu (19). In addition, the group
will visit Athens June 10 and
Bangkok on June 11.

The world tour is under the
direction of Empimetheus Man-
agement’s Larry Fitzgerald and
international  consultant Richard
Duyea. The European dates are
being promoted by Robert Patter-
son. Tats Nagashima in Japan,
and Concerts West (Terry Bassett
and Tom Hulett) will handle the
Honolulu gig. Tony Barrow will
coordinate publicity arrangements
from London, with Allen Gold-
blatt, Chicago’s press officer who
will accompany the group through-
out the tour. Jack Gouldie, Chi-
cugo’s road manager, will supervise
all the arrangements on the road
and be in charge of the sound sys-
tem.

by Cook, Ken Schonberg and
Andy Csida, of Billboard Publica-
tions, Inc.

Fhe” FIND warehouse in Terre
Haute will stock a basic quantity
of every active record/tape in man-
ufacturers’ catalogs. In addition, an
all-product FIND Service Catalog
will be provided to participating
FIND dealers; listing every item
stocked and available in the FIND
warehouse; virtually every availa-
ble label will be represented and
there will be over 40,000 listings.

The FIND Service Catalog, to
be issued quarterly and supple-
mented monthly, will be an instant
reference for customers.
unable to find record/tape prod-
uct in the retail stores they pa-
tronize. A FIND Customer Ser-
vice Center consisting of FIND
catalog, customer order forms,
dealer order mailing envelopes
will be made available free for
in-store use by participating FIND
dealers. For in-store promotion,
FIND window decals, posters,
flyers, and ad mats will be pro-
vided to participating FIND deal-
ers at no charge. The FIND list-
ing will also be supplemented in
the weekly issues of Billboard.

FIND will sell LP product to
dealers at 44 percent off sug-
gested list price, and tape prod-
uct will be sold at 36 percent
off suggested list price.

There will be no money invest-
ment for the first 1,000 dealers
who qualify. Only dealers pres-
ently handling record or tape
product are eligible for this spe-
cial order service. At a later date,
FIND will ship to the first 1,000
dealers for one year’s period (at
no cost) an inital supply of the
following materials: (1) the first
quarterly FIND Service Catalog;
(2) the FIND Customer Service
Center to hold the catalog, cus-
tomer order forms and necessary
supplies; (3) the customer order
forms, envelopes, transmittal form.,
etc.: and (4) a complete point-
of-sale promotion kit.

I's FIND's aim to make every
dealer a full line dealer; to make
the FIND warehouse every deal-
er's warehouse, and to make the
FIND catalog every dealer’s prod-
uct catalog.

FIND expects to begin servic-
ing special order needs by Sept. I.

The FIND project was begun
after concentrated research among
hundreds of record/tape dealers
revealed that (1) the average out-
let loses more than 500 LP/tape
sales "a year in unfulfilled special
orders from consumers; (2) the
loss amounts to $30 million a year
at list price: (3) special order
business is rarely profitable, some-
times breaks even. is more often
a loss proposition, but is a neces-
sary customer service and (4) the
customer frequently never re-
ceives his special order, there-
fore becomes dissatisfied with the
dealer service.

NSA Bd. Votes
With AGAC
Against Link

NASHVILLE—The Board of
Directors of the Nashville Song-
writers Association has voted over-
whelmingly against affiliation with
the American Guild of Authors
and Composers.

Eddie Miller, president of the
NSA, said that, for the second
time, there had been complete re-
jection of such affiliation.

"We take issue with the story
that appeared in last week's Bill-
board which implied an interest
in AGAC by our organization.”
Miller said. “Buddy Mize was
named as a contact man for the
future merely if AGAC felt it
had something additional to say.”

Miller said the organization was
interested in hearing what AGAC
had to say on a visit by Bob
Sour and John Carter. “"We don't
have trouble collecting our money
here and we simply don’t need any
outside help,” Miller added.

“FIND will complete the pres-
ent distribution circle by being
the special order arm for dealers,
chain stores, and sub-distributors,”
according to Wardlow. Further,
“for the first time, there will be
available a catalog (FIND Cata-
log) which will list all available
classical, children's, country, and
spoken word, e¢tc,, complemented
also for the first time by a ware-
house containing a basic inven-
tory of all available record/tape
product.

“Those outlets unable to carry
full inventory now (because of
space or other limitations) will
be able to realize additional sales
and profits with FIND and at the
same time, perhaps lengthening the
life of catalog items of the manu-
facturer which might otherwise
be prematurely cut-outs on pres-
ent demand.”

Ex-Cash TVer

Brass Forming
Production Co.

NASHVILLE—The first pro-
ducers of the “Johnny Cash Show”
have joined with local businessmen
and WSIX-TV to form a produc-
tion company for the syndication
of. at least, three shows. The firm,
known as Nashville Tele-Projects,
has formed a partnership with the
television station, and the pilots
will begin almost at once.

The new company involves local
businessmen William E. Ward Il
and E.J. Preston, with TV’s Myles
Harmon, Jack Thompson, Larry
Murray and Marc Breslow. The first
pilot will be taped June 8. Others
will follow soon. The projects in-
clude one program shot abroad
the Delta Queen, America’s last
remaining steam-powered stern-
wheeler overnight passenger river-
boat, and two country-oriented
films, one strictly musical and one
talk.

Ward, a leader in the printing
industry who has been involved in
the music field for a number of
years, will be executive producer
of the pilots. Harmon and Thomp-
son will produce and Breslow will
direct. Murray, who wrote the
Cash shows, will be the writer. Hal
Greene of WSIX will act as talent
coordinator.

Music Merchants,
In ‘Media N.Y. Tie

NEW YORK-—Metromedia Rec-
ords will be distributed by Music
Merchants of New England, Wo-
burn, Mass., effective immediately.
The new company, headed by
Howard Ring and Robert Levin-
son, with Jerry Brenner responsible
for promotion, will distribute Met-
romedia product throughout the
state.

R TR

‘REVIVAL’ SET
FOR N.Y., LA.

NEW YORK-—Richard Nader's
Rock and Roll Revival, Vol. VII,
has been scheduled to play Madi-
son Square Garden on June It,
and the Los Angeles Forum June
12. Nader said over 30 artists
would be transported to Los An-
geles from the New York engage-
ment. In Los Angeles, the revival
will pick up new acts including
headliner Chuck Berry, the Five
Satins, Gary U.S. Bonds, the
Shirelles & Freddie Cannon. The
New York event features Frankie
Valli & the Four Seasons, Jay &
the Americans, Bo Diddley and
Jerry Lee Lewis, among others.
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From the twist-
ed limbs of six
free-thinking
fiends it was
born! Threaten-
ing to ROCK. ..
even ROLL an
entire world!!!

HEADS, HANDS and FEET!
it began simply enough in
London, but soon had the
entire city in an uncontrol-
lable frenzy!

IT CAME to the Troubadowt
in Los Angeles, where its
hypnotic force ran amok,
spreading like wild-fire
across the country!

NO ONE COULD STOP [T!
No one could determine how
or why it could wreak such
havoc. But one thing was
certain...IT WOULD BE
BACK IN JULY!

A MONSTER ON THE LOOSE!!
ALL POWERFUL!...

ALL CONSUMING!

B e SOUND? A
178 GOT HOLD OF ME!

Out over the aitways!
Inside ourNation's homes!
HEADS, HANDS AND FEET...
THEY RE EVERYWHERE!!
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