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EDITORIAL

Care & Action

It is still too early to ascertain how seriously the current charges of pay-
ol and other evils impugn the total record industry

But it is not too early 1o sel down a few 'Lmhhnu and thoughts.

17 The RIAA should create s commitiee of industry leaders, includir 1g

representatives lrom the radio field. This committee, as s first order ul!'

business. should structure a Code of Practice governing the interrelated
record, tape and radio industries, Each industry is dependent upon the
other. What 1s damaging to one damages the ather. All ses gments ol the
COmMmunICallons field have a stake in striving g for the I|1~-I|-_~| possible
maoral climate

7} The committee; too, could be valuable as an industry spokesman in
times of stress. 1t should have at its command every possible facet of in-
dustry information and intelligence —the better to answer illepations o
|'|1'-,11|L1 ol olher abuses

31 1L is necessa |-., for the mdusts '-. to react with |I'|.IIJ'I'..."1|1". and reabism to
the current charges. Let us seck the truth. Possibly the llll.._LLj evils are
local ruther than general. This can only be -.hlummul by f~1l1l1T|"i]IllL=ﬁ
Such a realistic approach will set the stage, in the end, for a better. bigger.
and more influential record business HI' gernot only in dollar volume but
also in cultural impact

Simultaneous ‘Superstar’
Screening for Industry

By CLAUDE HALL

LOS ANGELES—MCA Records
'-.'.I|| |'I|'|'.J
screening ol the new movie, “Jesus
Chrst Superstar,” at [0 a.m. dunday
{24y strnetly for members of (he
industry,  Vince

Cosgrave, vice president and direc-

SCCenings *those are the:lirst
people I'd like to see the movie. And
our people will e on hand to greel

L =¢ity simultaneous

all I-_"|||.,"ﬁ.|"-\..

“Ohur feeling is that ths company
is on the verge of the biggest movie
al all nme, We 'uhll._|"l..L| the sound-
track album last Monday (4) .. .4 lo-
tal of 150,000 copies of the two-LP

{Contimied on page 12)

Summer Output
To Hum in UK.

LONDON - Although almost all
pnd ustry pruain g plants will be stag-

NEW YORK-Two sering far the first ime this vear an-
multi-colored newspaper advertis- nual staff holidays instead of bring-
1ng ‘-|]|'|]'||_I._'[|'||,_'I||'~|, which have been ing then faclories 1o A virtual
used in 30 markels since carly this standstll for a fortnight, there are
Vel by Columbii. have proven so somie UK. record company chiefs

record and radio
wor of sales for the record company,

said that executives from all record
labels are being mvited 1o the

Col Using 7.5 Million
Newspaper Inserts;
Customized Promo

By JOHN SIPPEL

separale

CL TR e oAy Iul' P I A |'-'|I.|'|'.||'|I'|'|II LI SR l"'._‘nl
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Davis Case Stirs Wide

Indict 4 For
Tape ‘Piracy’

LOS ANGELES—Three major
“tape piracy” indictments, tWo in-
volving unhicensed duplicating and
one nvolving mail fraud, will be
tried 1n federal courts here “within
the next four o five weeks.”

-"I.F|I'-_jl._'. losed |I'1.'L‘=I.:_'-_ 33, Llll:'l'll__
business as Supenior Audio Distrs,

West Germany: the |

first in a ‘“Eurofile”’
Common Market
study series begins

on page 65.

Probe on Federal Level

By IAN DOVE

NEW YORK - Rumor, specula- Fact—Last week Davis was sel to
tion, innuendo and fact—all rocked appear before a Federal Grand jury
the music industry i the wake of in Newark, New Jersey but as ol last
Clive Davis' dismissal as president Thursday. had not in fact appeared.
of CBS Records. Meanwhile the However. Davis, who has been hit
Davis situation moved from a civil with a civil suit !'-'ll'EIII'-u._I[‘-|'IF-.I|'II'I.:I[|:|l|:|
suit into the Federal spotlight. [ Continued i pape 87)

NATRA’s Cordell Attacks
News Reports of Payola

By RADCLIFFE JOE

CHICAGO-—-Lucky Cordell, ex-
coutive director of the Natnonal As-
sociation of Television and Kadiwo
Announcers, which represents the
majority of black broadcasters in the
LI.S.. has hit buack ul recenl news-
paper allegations of payola and pay- ket!

O are we o accep! the beliel that

sent the Rict that the charge was lev
eled onlv at black
Doesn’t 11 seem logical that if some
unscrupulous record company were
poing o buy favors, they would go
.-|r|;,'T the more lucrative whiile mar

hroadeasters

of T 1o black broadeasters.

Said Cordell; ! partcularly re- (Continued on page 94)

After his Oscar for “Cabarel,” Joel Grey has the best and blg pest perfarm
“logl Grey—Live!
songs by George M. Cohan and some of today's
biggest hits. Joel Grey's finest performance 1s.On Columbia Records and

anca of his career, s new aloum
medley from “Cabarel

Tapes

Sales in Japan to
Reach $384 Million

By HIDEO EGUCHI

MOKYOQ-The ™
turers in Japan will register combined annual sales of
more than 101 billion ven or 3384 million when tus
country's Nscal yvear ends on March 31, 1974, if i they hit
the sales wreets set for their respective business lerms

Based on business results reported 10 diate. Yictor Mu-
sical Industries will register more than 18 75 hilthon ven
or over 371 million in annual gross sales. The phono-
graph record/music tape distnbution/sales arm ol
JVC/Nivico has set a target of more than 9 bithon ven or
over $34 million for its current semi-pnnuil husiness
term. The Japanese company reported grosssales ol'9 75
billicn yen o some $36.93 1,000 for the previous 6-month
"":_[IH'l.l ended last March. Recordings ol international
origin aecounted for 37T percent ol its sales

| tkewise, annual gross sales of "'-|| pun Columbag s
Record Division will surpass 16.745 nulbon yen or about
S63.42%.000 if it achieves the wreet of more then 8 billion
ven (about 530 million) set for the first half ol 11s Current

Lo 10" |'|]|,|-.|1|- oy ||‘|I record mianuiac
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Mor¢ Hit Singles
As FasyAs 1,2,3...

Vicki Lawrence

“HE DID WITH ME"

Produced by Snuff Garrett /_-;
for Garrett Music Ent.

Bell 745,362

The Sweet

“BLOCKBUSTER"

Produced tg Phil Wainman
for New Dawn Prod. Lid.

| Bell #45,361

BELL RECORDS
A Division of Columbia Pictures Indusiries, Inc.
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General News

SEGELSTEIN PROFILE:

New Man at Top Looks to
Keep Col Juices Flowing

By JIM MELANSON

NEW YORK-Continued pro-
duction and maintainance of prod-
uct performance in the market are
the first orders of business for Co-
lumbia/Epic Records, according 1o
Irwin Segelstein, newly appointed
president of the labels.

Goody Eyes
Waxie Maxie

NEW YORK—S5am Goody, presi-
dent of Sam Goody, Inc. here, and
Max Silverman, president of Waxie
Maxie Quality Music Co., Washing-
ton. D.C., have agreed in principle
for the acquisition by Sam Goody,
Inc. of Waxie Maxie Quality Music
Co. on the basis of the exchange of
one share of Waxie Maxie’s com-
mon stock for one share of Sam
Goody's $4.50 par value voling pre-
ferred stock.

It is contemplated that the trans-
action will be accomplished through
a reorganization which is tax-free
for income tax purposes. It is also

(Continued on page 22)

Sepelstein, who was catapulted
into the music industry limelight a
week ago by the recent ouster of
Clive Davis, said that “Columbia/
Epic has an obligation to its artists
and accounts to maintain its stance
in the market and, along these lines,
everybody at the label will continue
what they are doing—there will be
no lull.”

The red-bearded Segelstein, who
was previously vice president of tele-
vision programming at CBS, stated
that he has submerged himself in the
workings of the company—dividing
his time between marketing meet-
ings, contacting field personnel, ex-
ploring possible talent acquisitions
for the labels, and listening to new
product. “The music industry isn't
entirely new to me,” said Segelstein.
“I grew up with the development of
television in the U.S., another highly
creative business, and my interests in
music and drama have always run
parallel with my activities in tele-
vision,”

Before coming to CBS in 1965, Se-
gelstein, who is a City College of

(Continued on page 94)

Nashboro Chief One-Man
A/V Road Show For $700

NASHVILLE--Nashboro Rec-
ords, an independent record la-
bel that specializes extensively in
blues and spirituals, has hit the road
with a one-man audio-visual presen-
tation and unit to present the label’s
new LP product.

Bud Howell, president of the
record company, was in Los Angeles
last week unveiling a 20-minute
product presentation to Donald
(Dave) Davis of Sam & Dan’s
Record Distributors, Next on the
agenda is a showing-sounding of the
product at Fidelity Records and
Tapes, Seattle, Wednesday (13),
with other presentations at Mal-
verne, New York, and Schwartz
Bros., Washington, D.C.

Many companies have put on lav-
ish audio-visual presentations of
product. The unique thing is that
MNashboro’s slide and cassette oper-
ation is portable and cost only about
%370, plus another $135 for a zoom
lens. It's also flexible and can be
hooked up 1o large speakers and

Country Fans Triple
at 2nd Nashville
Fair Event
see page 29

could operate continuously, for ex-
ample, in a store window display.
Howell carried the unit with him on
the plane o Los Angeles.

The Los Angeles product presen-
tation was a little heavier on blues;
the eastern presentations would re-
flect gospel and spiritual music a
little stronger. Music was on cassette
with Freddie North, vice president
of promotion, handling the narra-
tion and introduction of product.
The Aundio-Mate 530 cassette unit
featured syncronization with slides.
Everything was automated. Max
Howell chauted from the sidelines
about the product. Among the artists
featured 1n the presentation were a
“Montreaux Blues Special” LP, plus
albums by Bessie Gniffin, Clara
Ward, Jerry Washington, Jimmy
Dawkins, Z.Z. Hill, Isaac Douglas,
and Brother Joe May.

An interesting sideline of the
product presentation is that girls in
the home office act as models on the
presentation. “Many of these dis-
tributors talk 1o our personnel, but
have never met them, This will show
the distributors that They're really
talking to people.”

Major cost was in production of
presentation—about $400 in all.

Billboarder Scores 2nd
Straight Memphis Win

MEMPHIS—For the second con-
secutive year, Billboard's Bill Wil-
liams was a winner at the Memphis
Music Open Golf tournament at
Audubon Park here.

Williams played in a foursome
which scored low net. The group in-
cluded John Fischer of Atlantic,
Dave Andrews of TMI, and former
Billboard staffer Thomas Williams,
now vice president of Owens & Fair
Public Relations.

Fred Jones, manager of Isaac
Hayes, scored the low individual net

Billboard is publehed weekly by Billboard Publications, Inc., One Asior Plaza, 1515 Broadway, Mew York
paid al Mew York, MY., and af additional mailing offices. Current and back copies of Biliboard are av
Postmaster. please send Form 3579 1o Binboard

JUNE 16, 1973, BILLBOARD

score and won a trip to New Orleans.
Low EIO55 WS scored h:-,r Bill Levine,
a newcomer to the city,

Banker James Wilson, and Roy
Mack, program director of WMPS,
were prize winners for being closest
to selected holes. Dino Woodward,
of Koko Records, a subsidiary of
Stax, won the special Duffers
Award.

Stew Robb, music director of
WHBQ, won a prize for the longest
dnive.

Sussex Goes Indie Distr.;
Warren Gray Heads Sales

LOS ANGELES—The predicted
swing of prospering custom labels
back to independent distribution be-
came a fact this week when Sussex
Records here announced it would
leave the Buddah Group as of
July 1.

COINCIDENCE:

Harry Apostoleris, veteran head
of Alpha Dist., New York, twice pre-
dicted at meetings of the National
Association of Recording Merchan-
disers’ convention (Billboard, Mar.
10) that when an indie label got big
enough, they would return to inde-

Exactly 10 Yrs. Ago,
Payola Law Passed

By MILDRED HALL

WASHINGTON—Ten years ago
this week, on June 20, 1963, the orig-
inal anti-payola legislation went into
effect, to snare both givers and tak-
ers of unacknowledged pay-for-play
of records over the air. The law de-
manded that any form of payment
anywhere along the line of produc-
tion or supply of programming for
broadcast must be disclosed to the li-
censee, and the station musl an-
nounce who paid what for play over
the air.

A criminal penalty of up to
$10,000 fine or a year in jail or both
was put into the communications act
for violation of the Sponsorship
Identification requirement. The
Federal Communication’s Commis-
sion’s brand new “complaint and
compliance” division, set up in June
1960, to watchdog payola, phoney
TV quiz shows and other violations,
was to make investigation and main-
tain surveillance over all complaints.
The division was also to help carry

out the new Commission rules warn-
Ing station management (o maintain
surveillance, to prevent undercover
payments in any shape or form,
from money to liguor or loans, in ex-
change for record play over the air.
Departments Cooperate

An indication of the grim nature
of today's payola situation is last
week's request from the Justice De-
pariment’s Criminal Division, now
investigating drug running, payola,
and other matters in the New York
area, that the FCC refer all inquiries
and information they turn up on
payola, to the Justice Department,
The FCC's complaint and com-
plhiance division has been carrving
on a continuous investigation of
payola incidents, according to its di-
vision chief, Bill Ray. But instead of
trying to carry out investigations (o
the end of a case, on its own, and
then turning over the information
for criminal prosecution by Justice

(Comtinued on page 22

CES—Biggest Ever

By EARL PAIGE

CHICAGO-The biggest ever
Consumer Electronics Show (CES)
here at McCormick Place not only
points up the mushroom growth of
entertainment products, but the in-
dustry’s volatility, There are over 100
new exhibitors, over 200 returning
and B6 not coming back. The show's
so big it's spawned its own winter
counterpart. As for a theme at the
summer one, it has to be quadra-
SOTIC.

There will be video system inter-
est, and two of the vsually slated
conference panels are on TV, but for
the most part it's an audio show and
predominantly hardware oriented
(there are a few budget tape firms,
several store display case makers
and scores of accessory exhibitors).

Of course, McCormick Place isn't
the whole shot. CES draws firms like
a magnel and they're all over town.
Even raw product suppliers are here

such as Tapemaker Sales at the
Palmer House showing items for
tape duplicators. Also, many firms
do not want in CES because their
distribution is set (Magnavox, RCA,
Zenith and so on) but these firms are
here in hotel suites.

Manufacturer reps have swarmed
into town and the Electronics Repre-
sentatives Association (ERA) 15 in-
volved for the first time in the open-
ing CES conference Monday (11},
helping to set what will doubtless be
a tone for the show—the dynamics of
distribution, with fair trade debated,
yen revaluation affecting import
prices and product delivery the ever
present question mark.

Observers see this show as one
with few innovatuons, outside of
more quadrasonic phono cartridges
and some radical new speakers. As

(Caniinued on page 36)

AMC’s Executive Change Molds

New Intl. & Home Market Goals

By BOB KIRSCH

LOS ANGELES—Re-empha-
sizing domestic marketing and pro-
motional efforts in the consumer
area and heavy concentration in
video are some of the major tasks
George Johnson, new president and
chiel executive officer of Audio
Magnetics Corp. sees for himsell
and the firm.

Johnson, who stepped into his po-
sition last week when president Ir-
ving Katz beécame chairman of the
board of the firm and president of

Audio Magnetics International, has
been in the tape business since 1960
when he hzgan one of the first blank
tape manufacturing firms, Tape-
masters, feels the firm is about to
take several new steps.

“Companies go through different
growth stages,” Johnson said.
*We've accomplished a lot of tech-
nological and manufacturing capa-
bility growth, and now Irv antici-
pates more growth and emphasis on

(Continued on page 4)
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pendent distribution and create
their own marketing operation,

Clarence Avant, Sussex president,
has named Warren Gray, veteran
marketing executive, 1o appoint dis-
tributors. Gray was on the road and
unavailable for comment, but it was
learned that he has appointed Heil-
icher of Texas, Dallas; Heilicher
Bros., Minneapolis; Music Sales of
Florda, Miami; Robert, St. Louis;
and Schwartz Bros., Washington, al-
ready. It 15 understood that “Sussex
is interested in lining up with pri-
marily A&M distributors.”

Avant stated that the firm intends
to concentrate on building unknown
artists. Acts on the label include
Bill Withers, Dennis Coffey, Soul
Searchers, Zulema, Rodriguez, Cre-
ative Source, the Perry Bros., Ralph
Graham and Brenda & Albert.

First new releases July | will
be Creative Source and the Soul
Searchers. Avant intends to release &
new LP's and 16 singles by Decem-
ber. Label will market an album,
“Phonetic Rock,” which attempts to
teach children to read through the
use of music.

Avant complimented the Buddah
Group for the “three fruitful years™
contributed to Sussex’s growth.

BMI, Radio
Pact OK’d

NEW YORK —Broadcast Music
Inc., (BMI) and the All-Industry Ra-
dio Music License Committee have
agreed on a letter of understanding
setting forth terms of a new contract
to be submitted to radio stations.
The new contract calls for a four-
year agreement to expire at the end
of the 1977 calendar vear. Present
rates of 1.7 percent, and 1.44 percent
for smaller stations, will continue to
be in effect. During the fourth year,
BMI and the committee have agreed
upon an experimental license using
an incremental formula similar to
the ASCAP and the All-Industry TV
music license. Formal contracts are
being prepared and will be sub-
mitted shortly to radio station li-
Censees,

WB Music’s
Prodn. Wing

LOS ANGELES—Viva Produc-
tions, part of the record company ac-
quired a few years ago from Snuffy
Grarrett by Warner Bros., will be re-
activated in the near future as a pro-
duction arm of Wamer Bros. Music,
according to music publishing presi-
dent Ed Silvers.

Viva Productions is not being
used now, but *l intend to put it into
use soon,” Silvers said. He said he al-
most activated the firm last month
..."T'had a project that was enticing.
But I was just too busy. 1 had 10
place it with a record company,
However, our writers signed to the
publishing firm are turning into
solid producers. And I want to have
them invelved in production and
take that product to record labels . . .
not necessarily in the Warner fam-
ily.”

Many publishing firms have es-
tablished production wings in the
past few years, but he doubted that
they had a substantial background
in the record business. Silvers, of
course, was a veteran record man be-
fore taking over the helm of the pub-
lishing firm.

« NY. 10036, Subscription rate: annual rate, 540, single-copy price, $1.25. Second class posiage
ailable on microfiim from 3M/1M Press, P.O. Box 720, Timas Square Siation. New York 1 ;
ublications, Ing., 2160 Panerson St Cincinnati. Ohio 45214, Area Code 5173 381-8450 5 et e
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General News

e ——

C:ty of Hope

5

Beneﬂt

STANDING OVATION HONDORS Mo Ostin, chairman of the board of Warner Bros. Records, at a Sunday (2)
testimonial dinner to raise funds for the City of Hope pilot medical center in the Los Angeles area. The
dinner raised $140,000 to establish a research fellowship in his name representing the music appliance,
radio and television industries. Ostin is at podium.

FROM LEFT: ALAN COHEN, vice president, and Steven Ross, chairman of the
board of the parent firm of Warner Communications Inc., and Mo and Mrs, Ostin.
The dinner was held at the Beverly Hilton Hotel, Los Angeles, and drew a capacity
crowd of hardware and record company executives, as well as radio people.

THE DINMER was co-chaired
by Joel Friedman, head of the
WEA Distributing Corp., and
Art Grobart, head of Grobart
Associates. From left: Joe and
Mrs. Smith, Evelyn and Mo Os-
tin, Herman Platt of Platt Mu-
sic, and Frniedman. Smith, pres-
ident of Warner Bros, Records,
spoke at the dinner.

AMC's Executive

o Continued from page 3

marketing and promotion, both in-
ternationally and domestically. De-
spite our size, we are still marketing
what is basically an accessory item
and we have to accept part of the
marketing responsibility. We have o
be part manufacturer and part re-
tailer.

“I'm going to be minding the store
here,” Johnson continued, “and this
will give Irv more time to concen-
trate on international areas where
we see great growth in the tape in-
dustry, such as Europe and Canada
where we have plants and South

Independents Gold

NEW YORK —"Leaving Me" by the
Independents on the Scepter-distrib-
uted Wand Records label has been cer-
tified gold by the RIAA.

More Late News
See Page 94

4

Change Molds

Amenca. Irv has the entreprenunal
spirit to move into these areas.”

Johnson also has strong views on
the market for blank videotape.
“I've always felt there are three
phases in new markets,” he said,
“and these are technology, manufac-
turing and marketing. The uming of
the entrance into the market is the
whole thing, To me, the real con-
sumer emphasis on video will come
when color television has reached its
peak. The retailer will put pressure
on manufacturers for something
new. [ think we're very close to phase
three right now.”

Johnson also feels the tape indus-
try is facing similar problems to the
record industry concerning chemical
shortages. "We're related to the pet-
rochemical industry and this makes
for short supply for tape manufac-
turers when it comes to certain for-
mulations. We've been aware of this
and we feel we've made contractual
moves which will prevent real short-
ages for us.”

ART GROBART,

chairman of the fund-

raising dinner.

. F,f:m:ra] manager since 1970.. ..
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Executive Turntable

Norman S. Weiser named president of Chappell Music. He was
named executive vice president in January and joined the company
in 1969 as vice president and general manager. Weiser was for-
merly in London for Paramount as director of European oper-
ations, with United Artists as vice president and director of the
West Coast music division and 20th Century-Fox as vice president,
music activities. He is a former music editor of Billboard.

Lew Wasserman was confirmed as successor to MCA chairman
of the board and chief executive, Jules C. Stein with Sid Sheinberg
named president and chief operating officer. Stein was elected hon-
orary founder of the firm. . . . Red Schwartz has left Pnde Records,
Los Angeles, where he was promotion chief. . . . Nick Beaver, for-
mer chief of retail record departments in the recently closed White
Front stores on the West Coast, joins the Wherehouse store chain
as general manager of their Northern California gmup of seven
stores, based in Mountain View. Steve Boudreau, formerly group
supervisor of the Bay Area stores, becomes group merchandising
manager, responsible for local buying.

Ben Bernstein named to the newly created position vice presi-
dent in charge of artist acquisition and development, ABC Dunbhill
Records. Bernstein was a partner in the Reznick-Bernstein Agency
and was previously with the William Morris Agency. Craig R. Bow-
ers named to the newly created position, director of creative serv-
ices, ABC Dunhill Records. Most recently he was national director,
special projects, ABC-FM Spot Sales, Los Angeles. Named assist-
ant director of creative services is Mrs. Maxine Haywood. sales as-
sistant at ABC FM Spot Sales. Also at ABC/Dunbhill, Dennis Lav-
inthal promoted to vice president, sales and merchandising. He
was previously vice president, promotion.

* * *

Irving Katz clected chairman of the board of Audio Magnetics
Cﬂrp as well as being named president of Audio Magnetics Inter-
national. He was prewnu'-:]y prﬁildcnt and chief executive officer of
Audio Magnetics Corp. Assuming the vacated position of president
and chief executive officer is George M. Johnson, who has been a
private consultant for the firm, following a l1_?{151114:::1'1 of senior vice

resident with Audio Magn:tics from 1969 through 1971.. .. Susie

arris named A&M Records’ assistant adverusmg dm:i:mr con-
sumer print buying, Also at A&M, Bud Dain has switched from
ad&r administration to professional management in the Almo/Ir-
ving publishing division. He will team with Lance Freed. . . . War-
ren Gray, last with American Tape Duplicators as sales manager
and western regional manager for GRT, named sales head for Sus-
sex Records (see separate smrﬁl Carl Overr, formerly with Doyle,
Dayne, Bernbach, 1s the new head of Sussex’s art department. . .
Dick Krizman named to the new position of marketing director for
United Artists Records. He had been Atlantic Records’ West Coast
Dudd Dolinger named UA custom
abels sales manager, a new post also. Dolinger will coordinate
merchandising for Avalanche Records, Fame Records, Brown Bag
Records, and Poppy Records. . . . Teddy Feigin named Columbia
Records” a&r vice president for the West Coast. Before joining the
label in January, as assistant to the president, Feigin was president
of Anthem Records.

* * *

Butch Lowery and David Bell have joined Lowery Music Pub-
lishing of Atlanta as promotion assistants. . . . Ken Weiss and Mal-
colm-Jones are managers of the new Los Angeles office of Gold
Hill Music, Stephen Stills’ publishing firm. ... Elliot Blaine ap-

(Comtinued on page 87)

ABC Sues DGG Over
Minimum Royalties

NEW YORK -ABC Records, Inc. In its suit, which was filed in the

has filed suit against Deutsche
Grammophon Records, claiming
that DGG failed 1o meet the min-
imum royalties payments allegedly
due ABC under a licensing agree-
ment entered into by the parties in
June 1968. DGG is Hamburg, Ger-
many, based.

Under the terms of the licensing
agreement, DGG acquired the ex-
clusive right to import ABC master
tapes and parts, as well as records,
and to sell and promote such prod-
uct in all countries outside of the
U.S. and its territories. DGG alleg-
edly agreed to pay ABC royalues of
10 percent of the retail price on 90
percent of all records pressed and
percent of 90 percent of all records
pressed and sold under "budget la-
bels.” ABC claims that a minimum
royalty payment of $185,000, due in
four installments of $46,250, was
agreed upon with DGG,

m

U.S. Dstrict Court, Southern Dis-
trict of New York, ABC claims that
DGG has failed to meet the final
three minimum royalty payments
and seeks such payment plus all in-
lerest due.

The firm of Hawkins, Delafield &
Wood is representing ABC in the
su1l.

3 Leave MMI
To Start Firm

LOS ANGELES—A new market-
ing consultant firm, Record and Art-
15t Marketing, has been formed here
by three executives who have left
Music Marketing International.

The firm is headed by Bill Valen-
ziano and Caroline Diees. The pub-
licity wing, known as Record and
Artist Publicity, 1s administered by
Jeanmie Schoel. All three were for-
merly with Capitol.
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Produced by James William Guercio

Chicago Stronger Every Dav.
Feelin’ Chicago Every Dav.
Feelin’ Stronger Every Chicago.

“Feelin’ Stronger Every Day?”
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General News

Letters to
_the Editor_

Singles Barometer?

Dear Sir:

Eric Norberg, in his letter to the
Editor of June 9, scems to be saying
that if you want to reach listeners
over the age of 25, you must look at
single sales as the true indicator of
their music taste. Now, I'm sure that
record outlets around the country
vary in stock ratio between 45°s, LP's
and Tapes, but I'm also sure that a
random call to ten typical outlets
around the country would tend 1o
disclaim his contention.

In the San Francisco Market, |
would doubt that no more than one
out of twenty record purchases is a
‘45. San Francisco is not typical, in
that it is not a good singles market,
but an exceptuonal LP and Tape
market. Nearly every record com-
pany, still alive, would have to admilt
that few singles are money makers
for the company, their ratio of suc-
cess is higher with the LP.

With the spiraling cost of record
product, you would think the "45
would be enjoying a financial reju-
venation. My sources say that the 45
1s declining even more as a factor in
contemporary music. Probably the
blggest single problem in pro-
grnmnung a radio station interested
in reaching a 25+ age group is over-
coming the urge to program the mu-
sic based on the sales of '45%. If il
were not for outstanding LF prod-
uct, there would be little difference
between contemporary adult music
and contemporarv leen music.

Sincerely,

Ron Fell

Manager, Programming
KNBR-AM-FM

San Francisco

Lowery's Best
dingles Action

ATLANTA-Twenty separate
singles have been or will be released
this spring by the Lowery Group
here, the largest number in its 21
year history

The firm already has 16 on the
market with four to po. Already out
are singles by Liberation, GSF;
Jerry Weaver, Joe Odom, Jack Ca-
rone, Atlanta Rhythm Section, Billy
Joe Royal, Tommy Roe, Dennis
Yost & the Classics 1V, Christopher
Paul, Johnny Cash, Dorsey Burnett,
Alicia Bridges, Demetriss Tapp. All
of these, published by Lowery, are
on 7 different labels.

Lowery group writers and artists
with singles due almost at once are
Suitcase, Barry Etris, Frederick
Knight, and Lloyd Price.

The Lowery studio here also has
added Steve “"Buck™ Buckingham
and Wally Haynes to the rhythm
section, The two will work primarily
for Sonny Limbo, executive pro-
ducer for Bill Lowery Productons.
The two additions also are members
of the New Dixie Line, an 11 person
group from Richmond, Va.

NARAS L.A.
Elects Slate

LOS ANGELES—Attorney Jay
Cooper was elected president of this
city’s chapter of the National Acad-
emy of Recording Arts and Sciences.
Rod McKuen is Ist vice president
for the coming year. Ruth White is
2nd vice president, June Foray is
secretary and Paul Shure is treas-
urer.
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Green & Mitchell Top
'73 Memphis Awards

MEMPHIS—Singer Al Green and
his producer, Willie Mitchell, domi-
nated the third annual Memphis
Music Inc. Awards, taking six hon-
ors, including the outstanding male
vocalist category won by Green.

Green also received awards for his
single and album, both titled “I'm
Still In Love With You.” Mitchell
was rated the outstanding engineer
and producer and both artists, along
with Al Jackson, were honored col-
lectively as best songwriter. Jackson,
drummer for Booker T. & the MGs,
also was named outstanding musi-
cian.

Mavis Staple of the Staple Singers
was named outstanding female vo-
calist.

Other award winners were:
Danny O'Keefe, outstanding new
artist; the Staple Singers, out-
standing vocal group; Al Bell, vice
president of Stax, outstanding Mem-
phis Music executive, and the Bar-
Kays, outstanding instrumental
group.

Special awards for contributing to
Memphis-made music went to Jerry

Lee Lews, Jud Phillips, Willie
Mitchell, Lyman Aldrich, B.B. King,
and Ray Harris.

Nat D, Williams, the South’s first
black disk jockey (WDIA), received
the second annual Dewey Phillips
Media Award, and two 4-year-
scholarships were presented to the
music department of Memphis State
University.

Hosts for the big show were Isaac
Hayes, Rufus Thomas, Larry Utall,
president of Bell Records, and
Frances Preston, vice president of
BMI.

Entertainment was provided by
Al Green, the Bar-Kays, the Isaac
Hayes Dancers, Tony Joe White,
and the Memphis Music Orchestra,
conducted by Ernie Bernhardt, with
a special overture written and con-
ducted by Dale Warren.

Once again, all details and pro-
duction for the massive show were
worked out by Marty Lacker of
Mempro.

RCA Puts Campaign
On ‘Summer Power’

NEW YORK—-RCA Records last
week launched “Summer Power,” a
three-month sales, promotion, ad-
vertising and publicity campaign fo-
cusing on a 40-album June release.

The release includes product from
top label artists David Bowie, John
Denver, Harry Nilsson, Charley
Pnde and Jerry Reed.

Mort Hoffman, division vice pres-
ident, commercial operations de-
scribed the program as continuing
until the fall. Hoffman also noted
that the program, which includes
special advertising at the national,
trade and local levels, national and
local promotion and publicity,
dealer and salesman contests on spe-
cific programs, and special displays,
will be aimed at sustaining the “mo-
mentum”™ behind what Hoffman
termed the best first quarter and first
half year in the company’s history.

Details of the campaign will be

RCA Execs
To Meet on
Global Plans

NEW YORK-Key a&r execu-
tives from RCA Records’ operations
in the U.S., England, Canada and
[taly will meet here next week to
make an intensive survey of global
product plans for the next year.

Rocco Laginestra, RCA president,
in announcing the pathering cited
the general poals of the sessions as
being “(1) to establish faster com-
munication among the a&r people
from wvarious countries; (2) to
coordinate release schedules to the
best possible international advan-
tage and (3) to become more aware
of the product emanating from each
nation and the relativity of that
product to the world market.”

Laginestra also stated there would
be a presentation of product sched-
uled from each participating nation
and that product which augured
well for simultaneous international
release would be selected and thor-
oughly discussed.

Lapinestra also revealed he is
planning to conduct a European-
American classical a&r meeting in
London later this month.

made public later, but Hoffman set
forth a June release, which included,
in addition to product by the afore-
mentioned artists, product by
Chelsea artists New York City, Aus-
un Roberts, Lulu, Wayne Newion
and Bnan Cadd, Austrian vocalist
making his U.S. debut; Grunt artists
Grace Slick, Paul Kantner and Da-
vid Freiberg, Joe E. Covington, and
Jack Traylor and Steelwind; Victor
label artists Gypsy, the Ides of
March, Skeeter Davis, Kenny Pnice,
Charlie Walker and Johnny Bush;
Wooden Nickel artists Wolfman
Jack and Megan McDonough;
Camden label anthologies’ artists
such as Floyd Cramer, Duke Elling-
ton, Glenn Miller, Tommy Dorsey
and Frank Sinatra (represented by
two-record, specially priced al-
bums), and James Blackwood; RCA
Educational’s “Mother Goose and
Father Gander™: and Red Seal sets
with Great Scenes from Handel's
“Athalia” and “Rinaldo™ on sepa-
rate albums; Barry Morell, Anna
Moffo, with Carlo Bergonzi, Giu-
seppi di Stefane, Alfredo Kraus,
Flaviano Labo, Richard Tucker and
Cesare Vallewi; Mario Lanza; and
Red Seal Greatest Hits packages fo-
cusing on Beethoven, Leonard Bern-
stein, Aaron Copland, Mozart and
Vivaldi.

WEA Preview
Of Quadiscs

NEW YORK-—-Warmner-Elektra-
Atlantic will preview several of its
quadradiscs at the Consumer Elec-
tronics Show in Chicago Sunday-
Tuesday (10-13), according to Jac
Holzman, chairman of the joint en-
gineering and technical committee
of the WEA group. Special literature
describing the WEA selection of the
discrete format as its standard will
also be distributed. WEA plans to
introduce its first major release in
mid-summer.

Columbia Sues Certon

LOS ANGELES—Columbia
Records Special Projects has filed suit
in Federal District Court here againsi
Certron, seeking a minimu of $100.000
damage for tape duplication royalties
allegedly unpaid and unaccounted for
from 1970 through 1972,
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BUY 2,GET ONE FREE UNTIL SEPTEMBER 30.

From July 1 to September 30, your customers
can buy two cassettes at regular prices and get a third one free.
This offer applies to the High Energy and Low Noise/High
Density tapes of C-60 and C-90 lengths. We want lots
of people to hear about this. So we’re running
radio spots in the top 15 Metro markets
starting at the end of August. Our national magazine
campaign will also support it, as will our dealer
co-op advertising program. Sound like
a good deal? Then let’s hear from you. You can
order in either bulk or pre-packaged displays.

YOU CAN'T BUY BETTER
TAPES THAN "SCOTCH™ 3

|
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Roberta Flack
really thanks
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Jesse Jackson, Norman Gimbel, Charles Fox, Ewan McCall, Ray Lucas, Henry Jaffe, Louis Powers, Chris Albertson,
Talking With A Giant, David Frost, Billy Taylor, Lena Horne, Cicely Tyson, Omar Lainni, Jan Plummer, Sherry Winston,
Jeffrey Kemmel, Jim Webb, Andrew White, Bill Salter, Arthur Jenkins, Antisia Music, Inc., Charlotte McCann, Ken Barboza,

Buck Clarke, Elaine Basquin-Bey, Jeannie Clarke, McCoy Tyner, Bill Cosby, George Schiatter, John Levy, Nat Adderly, Jr.,

Bobby Schiffman, Bessie Smith, Gladys Knight, William Dubois, Donald Byrd, Ray Charles, Merv Griffin, Johnny Carson,

Altovise Davis, Louis Johnson, Claude Brown, Carl Byrd, Ed Cambridge, Bobby Hooks, Tiny Alice, Little Ugly Dog,
_ Tway, Sergei, Graulen, Princess, Duchess, Tony Pig, Snoopy, Puki, Lisa, Quentin, Benjie, Li-lu, Lu-tu, Flower Talil,
Cutie Pie, Dr. Benson, Dr. Fenton, Louise Perez, Sunny Fairfax, Richard Tee, Eric Gayle, Cornell Dupree,
Charles Collins, Bernard Purdie, Wayne Davis, Howard Johnson, Al Brown, Merrill Roberts, Edward Duncan,

Carrie Cole, Washington, D.C.,.Irene Flack, Laron Flack, LaVina King, Della Baird, Arleen Conraid, Marian Hightower,
Lillian Thompson, Rev. Jackson Brown, Alma Blackmon, Vivian Scott, Hazel Harrison, Ron Carter, Bernard Sweetney,

-| Nathan Page, Marshall Hawkins, Terryl Plumeri, Mike Smith, Tony. Taylor, Dorothy Jones, Bette Braxton, Sancho Panza,
Sugarfoot, Steve Novosel, Roland Kirk, Jimmy Hopps, Joe Zawinul, Denise Lucas, Vantile Whitfield, Charlene Williams,
Bill Cosby, Henry Mancini, Flip Wilson, Stevie Wonder, Carol High, David Franklin, Al Dale, Mike Davenport, Jack Dawson,
Kirk Fancher, Ingrid Flack, Leroy Flack, LaRene Flack Haley, Samuel Herman, Mavis Hines, Carol Kirkendall,

Alvin Talley, David Woodrow, Maceo Leathwood, Ray Brown, Quincy Jones, Donny Hathaway, Arthur Fiedler,
Warner Lawson, Evelyn White, Leroy Dorsey, Avery Morrison, Clyde Parker, Aaron Brown, Henry Hecht, Charles Winston,
Chuck Winslow, Henry Yaffe, Bob Parsons, Edna Polk Guest, John F. Kennedy, Shelly Manne, George Marienthal,
Cincinnati Symphony Orchestra, Howard Mitchell, Frederick Wilkerson, Orange Juice, Sapphire, Missy, Puccini | and I,
Little People, Dr. Graves, Lucille and Joe Brown, Alberta Driver, Bettye Flowe, Raymond Pierce, Gutty, Harry Price,
Jimmy Preston, James Lucas, Margaret Harris, Harold Vick, Hubert Laws, Les McCann, Yusef Lateef, George Dukes,
John Levy, Michael Levy, Michelle Levy, St. Clair Booker, Richard Thomas, Hazel Thomas, Sue Conway, Jerry Butler,
Brenda L. Eugen, Ula, Darlene Chan, Michael Alfred, Janet Martin, Hollie West, J. Hodenfield, Vince Aletti, Robert GGordy,
Bud Yorkin, Marian Logan, Duke Ellington, Carl Czerny, Emerson Myers, Edward Jackson, Victor Senior, Victor Junior,
Dana Cairns, Desiree, Neva Brooks, Dr. Wechsler, Dr. Hurwitz, Dr. Holtzman, Sarah, Mrs. Kingsbury, Joyce Bryant,
Bob Mitchell, Johnny Cantor, Mrs. Jessie Jemmott, Ralph MacDonald, Bill Eaton, Bill Fischer, Eumir Deodato,

Lou Zapata, Lillie Walker, Naomi Blake, Steve Janzten, Charles Masters, Les McCann, Gene MacDaniels, Susan Jane,
Billie Barnes, Mr. George Campbell, Levington Smith, Terrance Laine, Donal Leace, Ronald, Wayne Davis, Rudy Ford,
Walter Vollin, Charles Bostick, Laura Nyro, Peter Dallas, Vincent Nasso, Jonathan Hitchcock, Hitch Limited,
James Finney, Josie Armstead, Cissy Houston, Sammy Turner, Jasper, Gorgessa di Fabuloso, Marty Klien, C.M.A.,
Jack Green, Buddy Howe, Carole King, Peter Long, Loretta Long, Sesame Street, Watergate Travel Inc., Malinda Currin,
C. Payne Lucas, Jim McCarthy, Rick Marotta, Albert Hampton, Charles Miller, Idris Muhammed, Clifford Alexander,
Atlantic Records, Barbara Harris, Jeff Blue, Rod Bristow, Teresa Albergo, Charlotte Alexander, Hepry Allen,

Chris Allerdings, Mavis Barton, Laury Baum, Esen Bek, George Belgrove, Archie Bender, Jeffrey Berman,

Chris Bernard, Manfred Bormann, Clarence Bullard, Kevin Brady, Joan Brooks, Johnny Brown, Horace Burrell,
Gerald Bursey, Frances Caci, Tom Cahill, Cosmo Carmelengo, Marshall Chess, Lionel Chrichlow, Angela Clare,
Micki Cochnar, Mary Conti, Michael Cuscuna, Tony D'Arangia, Bob Defrin, Jim Delehant, Teresa Depietro, Joel Dorn,
Jimmy Douglass, Steven Dowd, Tommy Dowd, Bobby Edwards, Tunc Erim, Ahmet Ertegun, Nesuhi Ertegun,

Jerry Fagan, Vince Faraci, Judy Finn, John Gibson, Sandy Gibson, Susan Glazer, Davy Glew, Ruth Gonzalez,

Ruth Gorochod, Marsha Green, Jerry Greenberg, Elin Guskind, Lewis Hahn, Norma Hamrick, Barbara Harris,
Leroy Haskell, Gunter Hauer, Jack Heilpern, Liliane Holding, Bernice Hollinger, Georgette Ingram, Rosalie Jackson,
Ted Jaffe, Betty Jannarone, Linda Jasmin, Iris Jeffrey, Paul Johnson, Frances Jones, Jennifer Josephs, Pat Joye,
Ralph Kasuto, Marvin Katz, Sam Karamanos, Celeste Keller, Elsie Kelly, Joel Kerr, Dennis King, Dickie Kline, Judy Knight,
Bob Kornheiser, Alyse Koylan, Clair Krepps, Jerry Lamb, Bobbi Lempert, Rachel Levine, Mel Lewinter, Corinne Lewis,
Hal Lewis, Mac McCollum, Zena McKenzie, Hannella McTaggart, Arif Mardin, Bettye Marx, Mike Mayer, Arlene Mazo,
Bernie Meagher, Harold Messing, Mark Meyerson, lIhan Mimaroglu, Cheryl Mitchell, Mario Monti, Kathy Moore,
Norma Moreno, Pat Mulligan, Ted Nussbaum, Terry O'Neill, Ria Pallone, Gene Paul, Jorge Pedre, Cordelia Perkins,
Donna Perone, Helen Pienier, George Piros, Seymour Podber, Jean Posner, Presswell Records, Joseph Purcell,
Joyce Reitzer, Jerry Renwick, Bob Rolontz, Sari Rubackia, Iva St. Paul, Rosalie Scandarito, Gloria Schamis,

Mark Schulman, Pauline Schwartz, Judy Seidman, Dolores Seymour, Randy Sigman, Dede Sparico, Penny Stark,

Bill Staton, Frankie Tabino, Jean Taylor, Lebaron Taylor, Sandra Thompson, Sami Uckan, Reuben Uribe, Sal Uterano,
Jim Vandervoort, Sheldon Vogel, Francine Wakschal, Ellye Wall, Bobby Warner, Chris Washington, Dorothy Wegescheide,
Richard Wegescheide, Norma Weicenfeld, Richard Wells, Jerry Wexler, Ellen White, Fitzroy Whiteman, Rick Willard,
Mamie Williams, Andy Wilson, Noreen Woods, Bobby Wright, Larry Yasgar, Adam Young, Lauren Young, Diane Zabawski,
Bill Yaryan, Herb Belkin, Tom Davis, George Furness, Taffy, John Fisher, Pete Senoff, Sonny Woods, Eddie Holland,
Gary Johnson, Alan Lott, Phil Rauls, Carroll Hardy, Leroy Little, Rea Pallone, Howard Bednoe, Nevin St. Romain,

Hal Kaplan, Ron DeMarino, DJ's everywhere, the whole wide world, God.

.for everything

ATLANTIC

— 1\ \\ N M T CAaNT At SINR T A ———
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ADVENT CORP.

Year 1o

March 3] 1971 157
Income SR (el 5100000
cSpecinl credit 217,000 QD)
Sales S | 000 6241000
bMel income 00000 ]
Shares outstanding | 268,000 1,148,000
aPershare 30 A

a—Based on income before special credii. b
Equal 1047 cents a share in 1973 and 18 cents a share

in 1972, ¢—Tax-loss curry-lforward

Preston Sued
For $500,000
By WEP Scribe

LOS ANGELES-—Billy Preston
has been sued for $500,000 in Supe-
rior Court here. The suit was filed by
songwriter Joseph Greene, who
signed with Preston’s WEP Music in
June, 1971, in a deal assigning him
35 percent of WEP's net profits,

The complaint by attorney Jack J.
Gold alleged that Greene was never
paid any share of publishing royal-
ties for hits such as "Outta Space”
and never received an accounting
for his earnings.

EarningsReports

HARRISON TAPE GUIDE
143 W. 20th STREET
NEW YORK, N.Y. 10011

GULF & WESTERN INDUSTRIES
(Famous Musde, Paramouni Records)

3rd gir, to

April 3 1973 ol |
Revenues F506037.000 5447722000
Met from oper, 24,060,000 | 7,080,000
Per share dli.27 Bl
Fully diluted di.pe Bl
Met income @24 60,000 [ 7.080,000

nine-moaikhs

Revenoes 1398 636 000 | F95,63 2,000
Met from oper. i, 212, (W 0261000
Pershare d3.35 .39
Fully diluted d2.93 219
Mel income 6,21 2 (0 b30,TET D)
PFer share 335 141
Fully diluted 2493 2.4l

a—Afer gain 39 cents per share on exchange of
securities of bank holding company and losses of 37
cenis per share on disposition of sécunlies. b-Afller

in a §7.6 million on exchange of securities, and af-
ter loss 57,1 million on disposition of securities. c—
Restated, d—Fewer shares,

LLOYDS ELECTRONICS 1N
Yeur 1o
March 31: 1973 1972
Sales a9, 206 00 £d44 TH4 000
Met intome 4,253,000 1,250,000
Per share 136 136
Towri h-guurter
Rales 13,971,000 5,94 (a0
Met income G24,000 396,000
Per shire A% 4
SONY CORP.
iparent company only in Japan)
& mi. to
April 30; 1973 1972
Gales 'S 24, 100, Ch00, O 556 S Eh0h O
Mel income a0, 3040, D) i, 10,00

a—All figures in yen.
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Financial News

SUPERSCOPE INC,, Sun Valley,
Calif., is building a $§5 million man-
ufacturing facility in Taiwan to pro-
duce tape recorders and compaci
stereo systems. The cost is expected
to be written off over a five-year pe-
riod. The plant will be operational
by Sept. 1.

* * &

SONY CORP., Tokyo, reports
earnings of the parent company
alone increased 68 percent in the
first half, ended April 30, on a 29
percent gain in revenue. Earnings of
the parent company jumped in the
fiscal half to the equivalent of $38.7
million from $23 million a year be-
fore. Revenue increased to $468.2
million from $346.2 million. Sony .
said sales of tape recorders and ra-
dios rose 21 percent from the year
before to $136.3 million. Audio
equipment and video tape recorder
volume rose 62.3 percent to $85.9
million. Domestic sales in the half
rose to $244.2 million, an 35.2 per-
cent increase, while export volume
gained 20.9 percent from the year
before to $210.6 million.

* * K

TELETRONICS INTERNA-
TIONAL INC., New York, has can-
celed a pending combination of-
fering of 350,000 common shares
due to depressed market prices.

Off the Ticker

Some 300,000 shares had been ex-
pected to finance a videotape facility
in Florida and to acquire a distribu-
tion network. The additional 50,000
shares were to be sold by some stock-
holders.

* k%

JAPAN'S economic growth rate
will continue, according to the
Nomura Research Institute of Tech-
nology and Economics. The organi-
zation predicted that by 1977 Japan
will be half as nch as the U.S. and
iwice as wealthy as West Germany.
It estimated that Japan's gross na-
tional product in 1977 will total
$846.7 billion against §$1.8 trillion
for the U.5. and $400 billion for
West Germany. In 1973-77, Japan's
economy should grow by a 10.4 per-
cent annual rate in real terms, nearly
as fast as in the preceding five years,
said the institute,

* * &

K-TEL INTERNATIONAL INC,,
Minneapolis, will begin trading on
the Toronto Stock Exchange June
14, The company is presently traded
on the Amex. Philip Kieves, presi-
dent, said the company's record al-
bums and other retail products
“continue to make the greatest con-
tribution to sales and net income.
Our success in the music industry is
based on offering current material

_ Market Quotations

As ol cloging, Thursday, June 7, 1873

Hh;‘,'" i NAME P-E {T:,.: High LowClose Change
27 B%W Admiral 5 1849 9% L] 8%  Unch,
40% 22% ABC 12 1147 28 . 24% 28 + W
15% Y AAV Comnp, 5 62 G B B% + W
15% 3% Ampex - Gig 5% 4% 5% + 1
B 3% Automatic Radio T 41 Y % 3% + W
20% 9% Aveo Corp, 4 343 10% % 10% + %
15 Fi Avnat 5 415 T T T -
Ti% 25 Ball & Howall 2] 223 28% 25 26 - %
14% 6% Capitol Ind. 10 111 10 L BY% = %
167 Ao CBS 10 36T 36% 30T 30% = il
14% 4% Columbla Pictures _ 551 5 5 5 Linch.
B% 2% GCralg Corp. ] B9 2% 2% 2% + %
14 5% Creative Management B 70 5% 5 E%  Unch
123% B5% Disney Wall B0 2167 80 B5% =0 + 1%
[} 3% EMI 16 25908 4% 4% a4y + W%
Tdig 56 Ganaral Elctric 20 2640 B0 S5BW 60 + 1%
443 21% Gul & Westam 5 14 22% 214 22% + %
16% T% Hammond Corp, T a7 Bl T 8% Lingh,
42 % Handleman ] 173 a T B + %
T 1% Harvey Group n T4 2 1w 1% - %
G4 1 32 ITT ! | q0FEs 34%  32% 34 + 1%
A0 B% Lafayeiis RadioElec. G 103 9% B B - %
A5% 18% Matsushila Elec. Ind 28 445 JBY 2IT% 28BN + W
a4y 4% Mattal lne, —_ BT 5 4% d% Unch,
A5y 20% MCA | B4 22% 22% 22% Ungh,
TV 2%  Memorax 10 REE AN iV iV + W
2T Vs 13%  MEM g 5 15w 13% 13% — 1%
J2%% 15% Metromedia a8 200 18%W 156% 16 Linech,
8% Td% aMm ar 96 BB Bl Bd'S + 1%
4 0% 13% Marsa Electro Prod. T 125  14% 14 14 - 1%
138 B0  Motorola 22 1374 SE8% 95% OT% - 1%
35% 24 Mo, American Philips ] B3 24a% 2am 4% + W
51% 22 Plickwick intarmational 14 14 25 &2 3% — 3
25% 8% Playboy Entarprises 1 00 B% TH Th + %
45 24% RCA 12 a2 28 5% 25% + Y
T 40% Sony Corp, A0 2088 d4% 42 dd4% + X
29% 114 Superscope 8 36 22% 20 22% £ Y
48 17% Tandy Comp. 11 BO4 18% 17W  18% Unch,
23 5 Talacor 5 133 5h 5 5% -
14% 2% Talax 21 523 3 2% k| Ungh,
10% 2% TennaCorp, — 248 3 2% 2% + Y
23% 11 Transamerica =) 3488 1% 119 11144 +
20 12% Triangla g8 18 13% 12% 13% + B
17 6% 20th Century B 473 ™ 6% 6% - %
50% 13% Warner Communications 6 1616  14%  13%  14% A
20% 10% Wurlitzer B 4T 1% 11%  1i% =
12% 1%  Viewlex —_ ans 2% 1% 2% + W
S6% Jd% Fanith 13 1238 3  35%  3I6% - 4

As of closing, Thursday, June 7, 1973

OVER THE VOL. Week s Waak's Weak"s
COUNTER®** High Low Close
ABKCO Ind. o 2% 2% 2%
Bally Mig. Corp. 823 43 d8% 43
Cartridge TV 206 2% 2% 2%
Data Packaging 53 5% 5% 5%
Gates Lear|st 102 9% 8 B
GRT 141 24 2% 2%
Goody Sam B 2% 2% 2%
Intgrity Ent. o 1% 1% 1%
Kosa Corp 4F  12% 12% 12%
M. Josaphson 4 B B% B%

OVER THE VOL. Weak's Weak's Weok's
COUNTER®*" High Low Close
Mills Muslc 2 BY% B BG
Racolon &1 3% i | 3
Schwartz Bros. g % ke 3%
United B.&T 2 ¥ 2% 2%
¥Wallich'a M.G. Q £ H *
Omega-Alpha anE 3% 2 3%
MME Corp o 5 % %
Seaburg 103 13% 13% 13%
Orro 16 4 3% 3%

*Over-the-Counter prices shown are “bid” (as opposed lo “asked"). Neither the bid nor the asked
prices of unlisted securities represent actual transactions. Rather, they are a guide to the range within
which these securities could have been sold or bought at the time of compilation,

The above conltributed io Billboard by Bache & Co., members of the New York Stock Exchange and all

principal siock sxchanges
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through established retail outlets,
rather than by mail, a method used
by a number of small firms which
promote products on television.”

* * *

ZENITH RADIO CORP,, Chi-
cago, said the next breakthrough in
consamer electronics will be in video
playback devices. John J. Nevin,
president, said that “Zenith is close
to developing the technology that
will permit the company to sell both
hardware and software, but the in-
troduction of the video disk play-
back system is still several years
away.”

'«
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ALONE AGAIN NATURALLY
Management Agency and Music Publishing, Inc.
Gilbert O'Sullivan (PRS)
AMERICAN PIE
Malsrda Music, Inc,
on McLean
BABY DONT GET HOOKED ON ME
Screen Gems-Columbia Music, Inc.
hMac Davis
BACK STABBERS
Blackwood Music, Inc.
Leon Huff
Gene McFadden
Jahn Whitehead

BE MY BABY
The Hudson Bay Music Co.
Mother Bertha Music, Inc.
Phil Spector
Ellie Greenwich
Jeff Barry
BETCHA BY GOLLY WOW
Blackwood Music, Inc.
Thomas Bell
Linda Creed

BEREAKING UP IS HARD TO DD
Screen Gems-Columbia Music, Inc.
Meil Sedaka
Howard Greenfield
BRIDGE DVER TROUBLED WATER
Charing Cross Music, Inc.
Paul Simon
BURNING LOVE
Combine Music Corp.
Dennis Linde
BY THE TIME | GET TO PHOENIX
Dramatis Music Corp.
Jim Webb
THE CANDY MAN
Taradam Music, Inc.
Leslie Bricussea
Anthony Newley{PRS)
CHERISH
Beechwood Music Corp.
Terry Kirkman
& COWBOY'S WORK IS NEVER DONE
Chris-Marc Music
Sonny Bono
DAY DREAMING
Pundit Music, Inc.
Aretha Franklin
DIAMONDS ARE FOREVER
Unart Music Corp.
John Barry (PRS)
Don Black (PRS)
DOCTOR MY EYES
Open Window Music
Atlantic Music Corp.
Jackson Browne
DOMNT EVER BE LONMNELY
Stage Door Music Publishing
Eddie Cornileus
DON'T SAY YOU DONT REMEMBER
Sunbeam Music, Inc.
Helen Biller
Estelle Lewitt

DOWN BY THE LAZY RIVER
Kolob Music Co.

Alan R. Osmond

Merrill . Osmond

EVERYBODY PLAYS THE FOOL
Giant Enterprises

Kenneth Williams

Rudy Clark

Jirm Bailey
EVERYBODY'S EVERYTHING
Dandelion Music Co.
Petra Music

Carlos Santana

Gregg Rolie

Tyrone Moss

Milton 5. Brown

Michael Shrieve
EVERYBODY'S TALKIN'
Third Story Music, Inc.

Fred Neil
THE FIRST TIME EVER | SAW YOUR FACE
Stormking Music, Inc.

Ewan MacColl(PRS)
FOR ALL WE KNOW
ABC/Dunhill Music, Inc.
Al Gallico Music Corp.

Fred Karlin

FRobb Rover

Jarmes Griffin
FOR THE GOOD TIMES
Buckhorn Music Publisting, Inc.,

Kris Kristofferson
FREDDIE'S DEAD
Curtorm Publishing Co., Inc.

Curtis Mayfield

FUNMNY FACE

Prima Donna Music

Algee Music Corp.
Donna Fargo

GARDEM PARTY

mMatragun Music, Inc.
Rick Melson

GEMNTLE OM MY MIND

Glaser Publications, Inc.,
John Hartford

GO ALL THE WAY

C.AaM-LS. A, INC.
Eric Carmen

GOMNE _

Dallas Music Co., Inc.

Hill and Range Songs, Inc.
Smokey Rogers

GOOD TIME CHARLIE'S

GOT THE BLUES

Cotillion Music, Inc.

Road Canon Music
Danny O'Keefe

THE HAPPRIEST GIRL IN
THE WHOLE L.S.A.
Prima Donna Music
Algee Music Corp.

rna Fargo
HAVE YDOU SEEN HER
Julio-Brian Music, Inc.

Eugene Record

Barbara Acklin
HEART OF GOLD
Silver Fiddle

MNeil Young
HELP ME MAKE IT THROUGH
THE NIGHT
Combine Music Corp.

Kris Kristofferson
HOLD YOUR HEAD UP
Mainstay Music, Inc.

Rod Argent (PRS)

Chris White (PRS)

HOMNKY CAT
Dick Jarmes Music, Inc.
Elton John (PRS)
Bernie Taupin (FRS)
HOT ROD LINCOLMN
Four Star Music Co., Inc.
Charles Ryan
W. S. Stevenson
I AM WOMAN
Irving Music, Inc.
Buggerlugs Music, Inc.
Helen Reddy
Hay Burton
| BELIEVE IN MUSIC
screen Gems-Columbia Music, Inc.
Mac Davis
| CANT STOP LOVING YOuU
Acuff-Hose Publications, Inc.
Don Gibson
| GOTCHA
Tree Publishing Co., Inc.
Joe Tex
| SAW THE LIGHT
Screen Gems-Columbia Music, Inc.
Todd Hundgren
'L BE AROUND
Blackwood Music, Inc,
Thomas Bell
Phillip Hurtt
'L TAKE YOU THERE
East/Memphis Music Corp.
CAlvertis Isbell
T™ STILL IN LOVE WITH YOu
Jec Publishing Corp.
Al Green
MWillie Mitchell
Al Jackson
IN THE RAIN
Groovesville Music
Tony Hester
ITS A CRYIN' SHAME
ABC /Dunhill Music, Inc.
Soldier Music, Inc.
Dernis Lambert
Brian Potter
KISS AN AMNGEL GDOD MORMNIN'
Ben Peters Music
Ben Peters

APPLAUSE
TO THE WRITERS

AND PUBLISHERS
WHO CREATED

THE 99 MOST

PERFORMED
SONGS

IN THE
BMI REPERTOIRE
DURING 1972

ALL THE WORLDS OF MUSIC
FOR ALL OF TODAY'S AUDIENCE

BROADCAST MUSIC, INC

LAST MNIGHT | DIDNT
GET TO SLEEP AT ALL
Tony Macaulay (PRS)
LAYLA
Casserole Music Corp.
Eric Clapton (PRS)
James Beck Gordon
LEAN ON ME
Interior Music Caorp,
Bill Withers
LET'S STAY TOGETHER
Jec Publishing Corp.
Al Green
Willie Mitchell
Al Jacksaon
THE LION SLEEPS TONIGHT
(WIMOWEH) (MBUBE)
Folkways Music Publishers, Inc.
Solomon Linda
Faul Camplel
Hugo Peretti
Luigi Creatore
George Weiss
Albert Stanton
LISTEN TO THE MUSIC
Warner-Tamerlaneg Publishing Corp.
Tom Johnaton
LIVING IN A HOUSE DIVIDED

Peso Music
Tam Bahler

LOVE
racten Music, Inc.

John Lennon (PRS)
ME AND JULIO DOWN
BY THE SCHOOLY ARD
Charing Cross Music, Inc.

Paul Simion
MORNING HAS BROKEN
Irving Music, Inc.

Cat Stevens (PRS)

Eleanor Farjeon (PRS)

T —rr——— N O N

MOTHER AND CHILD REUNION
Charing Cross Music, Inc.
Paul Simon
MOTORCYCLE MAMA,
Singing Wire Music, Inc.
HJohn Wyker
MRS, ROBINSON
Charing Cross Music, Inc.
Paul Simaon

MY HANG UP IS YOU
Blue Book Music
Freddie Hart
MY MAMN
Algee Music Corp.
orris Wilson
Billy Sherrill
Carmol Taylor

MY SWEET LORD
Harrisongs Music, Inc.
ABKCO Music, Inc.
Geoarge Harrison (PRS)
NEVER BEEN TO SPAIN
Lady JJane Music
Hoyt Axton
NEVER MY LOVE
Warner- T amerlane Publishing Corp.
Donald J. Addrisi
Hichard P. addrisi

NICE TO BE WITH YOU
Interior Music Corp.
Jim Gold
OH GIRL
dulio-Brian Music, Inc.
Eugene Record
OMNE TIN SOLDIER
ABC/Dunhill Music, Inc,
Cenms Lambert
Brian Fotter

OUTA-SPACE
Irving Music, Inc.
Wep Music, Inc.

© Billy Preston

Joseph Arthur Greene
PLFPPY LOVE
Spanka Music Corp.

Paul Anka
PUT YOUR HAND IN THE HAND
Beechwood Music Corp.

Gene Maclellan (BMI Canada)
ROCK AND ROLL LULLABY
Screen Gems-Columbia Music, Inc,

Barry Mann

Cynthia Weil
ROCKET MAN
Dick James Music, Inc.

Elton John (PFRS)

Berme Taupin (PRS)

ROCKIN' ROBIMN ;
Recordo Music Publishers

Jimmie Thomas
i Never Promised You A)

ROSE GARDEN
Lowery Music Co., Inc,

Jdoe South
ROUNDABOUT
Cotilhorn Music, Inc.

Jon Anderson (PRS)

Steve Howe (PRS)

RURMIMN AWAY
Stone Flower Music
Svylvester Stewart
SCORPIC
Intenor Music Corp,
Dennis Coffey
SHE'S ALL | GOT
Jerry Williams Music
Excellorec Musiwc Co., I,
Jderry Whilliams, Jr,
Gary Bonds
SNOWBIRD
Heechwood MMusic Corp.
Gene MaclLellan (BERAL Conacia)
SOMETHIMNG
Harrnsongs Music, lne. i
ABKCO Music, Inc |
Goorge Harrison (FPiHS) I
SUMMER BREEZE |
ABCDunmill BMusic, Inc.
Dawnbreaker hMusic
James Seals
Darrell Crofts
SYLVIA'S MOTHER
Ewvil Eve Music, Inc
Shel Silversteonn
THEME FROM SHAFT
East/Memphis Musie Corgs,
Isaac Hayes
THERE'S A PARTY GDIN ON
Algee Music Corp,
Flagship hMusic, Inc.,
Billy Sherrill
Slenn Sutton
A THING CALLED LOVE
YVector Music Corp. [
Jerry Heaed [
TOO LATE TO TURKM BACK NOW '
Stoge Door Music Publishing
Eddie Cormileus
TRACES
Love-Sal PMusic Co.
Buddy Buie
James B Cobb, Jr
Emaory Lee Gordy, Jr.
TURKM YOUIR RADIO OMN
Stamps-Baxter Music and Printing Co.
Aloert E. Brumley
UP, UP AND AWAY
Dramatis Music Corp.
Jim Webio
UsSE ME
interior Music Corp,
Bill Withers
VIKNCENT
Mayday Music, Inc.
Con Mo lLean
WE'VE GOT TO GET IT ON AGAIN
Blackwood Music, Inc,
Addrisi Music Publishing
Richard P. Addrisi
Donald J. Addrisi
WE'VE ONLY JUST BEGUNM
Irvirg Music, Inc.
Paul wWilhams
Roger Nichols
YESTERDAY
MMaclen Music, Inc.
John Lennon (PRS)
FPaul McCartney (PRS)
¥YOU ARE EVERYTHING
Blackwood Music, Inc.
Thomas Bell
Linda Creed
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Knight: Suits
Are Still On

NEW YORK-Terry Knight
“flatly denied™ reports that the dis-
putes between Knight and members
of Grand Funk Railroad have been
settled out of court,

In a statement issued by his New
York office, Knight ciled recent re-
ports claiming an amicable settle-
ment between Knight and the
group.

Knight said that he had 40 federal
lawsuits charging performers, Capi-
tol Records, Inc., various audito-
riums and promoters and others
“with trademark infringement”
which are not settled, with “Federal
Courts ... still tying up over
$400,000 of the box office receipts
from the group’s tour.”

Knight also claimed that he is
holding more than $335,000 of the
group's royalties, “due to their
breach of contracts with me.”

He said that the Shernff of New
York continues to hold the group’s
equipment, seized last December,
along with several thousand dollars
in cash.

General News

Davis & Screen Gems Top 99
72 BMI Writer/Pub. Awards

LOS ANGELES—Mac Davis and
Screen Gems-Columbia Music won
Broadcast Music Inc.s 1972 Most
Performances Award for “Baby
Don’t Get Hooked On Me.”
Achievement citations for highest
1972 BMI performances weni to 99
songs divided among 125 writers
and 76 publishers.

Ceremonies were held in Los An-
geles for the second time ever.
Hosting at the Beverly Hills Century
Plaza Hotel dinner was BMI presi-
dent Edward M. Cramer, who spoke
of the new BMI bonus plan and im-
proved four-year radio contract. As-
sisting at the presentation were Mrs,
Theodora Zavin, senior vice presi-
dent for writer-publisher adminis-
tration, and Los Angeles office di-
rector Ron Anton. Paul Simon
topped the writer award winners
with four songs, followed by Thom
Bell with three. There were 21 two-
SONE Winners.

The Al Gallico Group took six

% % % %k %k sk sk ok ok ok ok ok gk ok ok ke ok
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and available on VIBRATION RECORDS.

This fact was omitted in the full page ad that
< appeared in the June 9 issue of Billboard on page 17
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publishing awards, with Blackwood
Music and Screen Gems-Columbia
tied in second place with five awards
apiece. Publishers with four awards
each were ABC/Dunhill Music,
Charing Cross Music, Interior Mu-
sic, Irving Music and the Warner/
Tamerlane Group.

Previous year honors had gone to
27 of this year’s winners, topped by
Lennon-McCartney’s *Yesterday”
and its seventh award. Sixth-year
awards went to "By the Time I Get
to Phoenix,” “Gentle On My Mind™
and “Up, Up and Away.”

A complete list of the 1972 BMI
award winners follows:

ALONE AGAIN NATURALLY—Managemeni
.ﬂ?eru:)l and Music Publishing, Gibert O'Sullbvan

AMERICAN PIE—Mayday Music, Don
McLean: BABY DOM'T GET HOOKED ON ME-
Screen Gems-Columbia Music, Mac Davis: BACK
STABBERE—Blackwood Music, Leon Huff, Gene
McFadden, John Whitehead; BE MY BABY—The
Hudson Bay Music, Mother Bertha Music. Phil
Spector, Elke Gresnwich, Jeif Barry.

BETCHA BY GOLLY WOW—Blackwood Music,
Thomas Ball, Linda Creed: BREAKING UP IS HARD
TO DO—Screen Gems-Columbesa Muoske, Nell Se
daka, Howard Greenfield; BRIDGE OVER TROU-
BLED WATER =Channg Cross Music, Paul Simaon,
BURMING LOVE=Combina Music, Dennis Linde:
BY THE TIME | GET TO PHOEMNIX—Dramatis Mu-
sic, Jem Webb.

THE CANDY MAN—=Taradam Musk, Leslie Bri
cussa, Anthany Mewlay (PRS) CHERISH=—Beech.
wood Music, Terry Kirkman; A COWBOY'S WORK
IS MEVER DOME—=Chris-Marc Music, Sonny Bono;
DAYDREAMING =FPundit Music, Aretha Frank-
lin; DIAMONDS ARE FOREVER—Unart Music. John
Baégé[F'HEJ. Daon Black (PRS).

TOR MY EYES—Dpen Window Music, Atlan.
tic Music, Jackson Browne; DON'T EVER BE
LONELY —Stage Dwoor Music Publishing., Eddie
Cornileus: DON'T SAY YOU DON'T REMEMBER—
Sunbeam Music, Halen Miller, Estells Levitt: DOWN
BY THE LATY RIVER—FKolob Music, Alan R. Os
mond, Merrill D. Osmond; EVERYBODY PLAYS
THE FOOL—Giant Enterprises, Kenneth Willams,
Rudy Clark, Jim Baitey.

EVERYBODY'S EV ING=Dandefion  Mu-
sic, Petra Music, Carlos Santana, Gregg Rofie, Ty
rone Moss. Milton 5. Brown, Michasl Shrieve;
EVERYBODY'S TALKIN'—Third Story Music, Fred
Meil; THE FIRST TIME EVER | SAW YOUR FACE—
Stormbking Music, Ewan MacCaoll (PRS); FOR ALL
WE KNOW—ABC /Dunhill Music, Al Gallico Musac,
Fred Karin, Robb Royer, tames Griffin; FOR THE
GO0D TIMES—Buckhormn Music Publishing, Kris
Kristofferson.

FREDDIE'S DEAD—Curtom Publishing, Curtis
Mayfield, FUNNY FACE—Prima Donna Mussc, Al
ges Music, Donna Fargo; GARDEN PARTY —=Matra-

n Music, Rick Melsom; GENTLE ON MY MIND—

sor Publicabwons, John Hartford;, GO ALL THE
WAY—C.A M.-LLS A, Erc Carmen,

EﬂHE—DaIIn Mu:.lc_. Hill and HII_'QJ hnﬁp.

Rogers, GOOD TIME CHARLIESGOT T
BLUEE—C&H‘"WH Music, Road Canon Music,
Danny O'Hesfe; THE HAPHEﬂT GIRL IN THE

H&:E U,E.A.-F'nma Donna Musk:, Alges Music,
Donna Fargo; HAVE YOU SEEM HER—lulic-Brian
Music, Eugene Record, Barbara Acklin; HEART OF
GOLD=S5ihver Fiddle, Noed Yaung,

HELP ME MAKE IT THRO THE NIGHT=
Combine Music, Kris Kristofierson; HOLD YOUR
HEAD UP—Mainstay Music, Rod Argent (PRS),
Chris White (PRS); HONKY CAT—Dick James Mu-
sig, Elton John {PRE), Bernie Taupin (PRS), HOT
ROD LINCODLM—Four Star Music, Charles Hg:
W.5. Stevenson; | AM wﬂﬂm—lmng Music, Bug-
gtdﬁhlustc. Helen Reddy, Ray

IEVE IN HH.IEII:'-—chHn Gﬂms-cnlumhm
Music, Mac Davis: | CAN'T STOP LOVING YOU—
Acuff-Rose Publications, Dan Gibson: | GOTCHA—
Tree Publishing. Joe Tex; | SAW THE LIGHT—
Screen Gems-Columbia Music, Todd Rundgren;
I'LL BE ARDUND—Blackwood Music, Thomas Baell,
Phillip Hurtt.

"LL TAKE YOU THERE—East/Memphis BMusic,
Ahmertis Isbel: "M STILL IN LOVE WITH YOU—Jec
Publishin J, Al Groan, Wilia Mitchall, Al Jackson; IN
THE RAIN=Groovesville Music, Tony Hester; IT'S
A CRYIN' SHAME=ABC  Dunhill Music., Soldier
Music, Dennis Lambert, Brian Potter: KISS AN AM-
GEL GOOD MORNIN'—Ben Pelers Music, Ben Pe-
Tiers,

LAST MIGHT | DIDN'T GET TO SLEEP AT ALL—
Tomy Har.:auh:_}f (PRS); LAYLA—Casserole Music.
Eric Clapton (PRS), James Back Gordon; LEAN ON
ME—Interior Music, Bill Withers; LET'S STAY TO-
GETHER —Jec Publishing, Al Green, Willle Mitchall,
Al Jackson; THE LION SLEEPS TONIGHT {WIMO-
WEH) (MBUBE)—Folkways Music Publishers, Solo.
mon Linda, Paul Campbell, Hugo Peretti, Luigi
Creatore, George Weiss, Albert Stanton,

LISTEN TO THE MUSIC—Wamer-Tamerians
Publishing. Tom Johnston: LIVING IN A HOUSE DI-
YIDED—Peso Music, Tom Bahler, LOVE—Maclen
Music, John Lennon (PRS); ME AND JULIO DOWN
BY THE SCHOOLYARD—Charing Cross Muﬁlc
Paul Simon; MORNING HAS BROKEMN—Irvi
sic, Cat Stevens (PRS), Eleanor Farpeon (P

MOTHER AND CHILD REUNION—Channg Erﬂﬁﬁ
Music, Paul Simon; MOTORCYCLE MAMA—Sing
mg Wire Music, John Wyker, MRS, ROBINSON—
Charing Cross Music, Paul Simon: MY HANG UP IS
YOU—Blue Book Music, Freddie Hart: MY MAN—
#hg«m Music, Morris Wilson, Billy Sherrlll, Carmol

aylor,

¥ SWEET LORD—Harrisongs Music, ABKCO
Music, George Harrison (PRS);, NEVER BEEN TO
SPAIN=Lady Jane Music, Hoyt Axion: NEVER MY
LOVE=Warner-Tameriane Publishing, Donald J
Addrisi, Richard P, Addrsi: NICE TO BE WITH
YOU=Interior Musec, Jim Gald; OH GIRL—Julio-
Brian Music, Eugene Record.

ONE TIN SOLDIER —ABC ¢ Dunhill Music, Deninis
Lambert, Brian Potter, OUTA-SPACE=Irving Mu-
sic, 'l"n"t-p Music, Billy Preston, Joseph Arthur
Greene: PUPPY LOVE—Spanka Music, Paul Anka:
PUT YOUR HAND IN THE HAND —Beachwood Mu
sic, Gene MacLellan [BMI Canada); ROCK AND
ROLL LULLABY=S5cresn Gems-Columbia Music,
Barry Manin, Cynithia Weil,

ROCKET N=Dick James Muskc, Elton John
{FRS), Bernia Taupin (PR3). ROCKIN' ROBIN—
Recordo Music Publishers, Jimmie Thomas: (I
Mever Promised You A) ROSE GARDEN-—Lowery
Music, Jos South;, ROUNDABDUT —Cotillion BMusic,
Jon Anderson (PRS), Sleve Howe (PRS): RUNNIN'
AWAY—Stone Flower Music, Svhvester Stowart.

SCORPI0=Intenor Music, Dennis Coffey: SHE'S
ALL | GOT = Jerry Williams Music, Excallorec Music,
Jerry Williarms, Jr., Gary Bonds; SNOWBIRD—
Beachwood Music, Gene MacLellan (BMI Canada);
SOMETHING—Harrisongs Music, ABKCD Music,
George Harrison (FRS); SUMMER BREETE—ABC/
Dunhill Music, Dawnbreaker Music, James Seals,
Darrell Crofts

SYLVIA'S MOTHER—=Ew| Eve Music, Shel Silver.
stein; THEME FROM SHAFT—East/Memphis Mu.
siC, Isagc Hayes: THERE'S A PARTY GOIN" ON—AL
Eee Music, Flagship Music, Billy Sherrill, Glenn Sut-
tori; A THING CALLED LOVE—Vector Music, Jerry
Reed: TOO LATE TO TURN BACK NOW—Stage
Door Music Publishi . Eddie Comileus.

TRACES—Low-Sal Music, Buddy Buie, James B,
Caobb, Jr., Emory Lee Gordy, Jr.: TURN YOUR RA-
D0 ON=Stamps-Baxter Music and Printing, Al
bert E. Brumley; UP, UP AND AWAY —Dramatis
Music, Jim Webb, USE ME—Inferior Music, Bill
Withers; VINCENT =Mayday Music, Don McLean.

WE'VE GOT TO GET IT AGAIN—Blackwood
Music, Addrisi Music Publishing, Richard P. Ad.
drisi, Donald ). Addrisi; WE'VE ONLY JUST BE-
GUMN—Irving Music, Paul Williams, Roger Nichols:
YESTERDAY —Maclen Musik, John Lennon (PRS),
Paul McCartney (PRS); YOU ARE EVERYTHING—
Blackwood Mussc, Thomas Bell, Linda Creed,

Black Byrd Tops
Blue Note $ale

LOS ANGELES—Donald Byrd's
“Black Byrd" album, wilth over
100,000 units sold, has become Blue
Note's biggest album. It has more
than doubled the sales of the UA
jazz label’s previous top LPs, Grant
Green's “Visions” and Bobby
Hutcherson’s “San Francisco.”

Blue MNote sales-promotion direc-
tor Eddie Levine credits Top 40 and
MOR crossover airplay of the al-
bum's title cut for breaking the al-
bum. “Black Byrd™ is currently No. 3
on the jazz chart, 33 on the soul LP
chart and 140 with a star on Bill-
board’s Top LPs.

Simultaneous ‘Superstar’
Screening For Industry

e Continued from page |
sel. The imiual pressing was 400,0(K),

“But I feel the entire industry will
support this project . . . and promote
it. We're all in the same business and
what's good for one is good for all,
I'm delighted when a new Georpe
Harrnson album comes out, It brings
people into the stores and they might
also buy my goods when they're
buying Harrison’s album. This
soundtrack  will certainly  bring
people into the stores.”

Norman Jewison directed the
movie: it was produced by Jewison
and Robert Sugwood. *"And those of
us fortunate enough to see a super-
secret sereening of the film the other
day were devastated. It's mind-
boggling. And 1t has a G rating.”

All radio-TV spots will cross pro-
mote both the movie and the sound-

WWW americanraglonistiory com

track LP set, Cosgrave said.

The industry screenings are being
held in theaters seating anywhere
from 600 to 1,100 in cities such as
Philadelphia, Pittsburgh, Miami,
Toronto, Hartford, Milwaukee,
Minneapolis, Seattle, Atlanta, Mem-
phis, Boston, Denver, San Diego, In-
dianapolis. and New Orleans. Cos-
grave spent five 12-hour days just
lining up the theaters. A couple of
Los Angeles screemings will be held
separately.

The soundtrack LF set has a sug-
gested list of $12.98 and costs $13.98
on 8-track cartridge, The original su-
perstar package was one of the big-
gest money-makers ever in record
form. But Cosgrave pointed out that
the movie soundirack is a totally
unique concept in music form and
different from the ornginal.

THE JOEL WHITBURN
REPORT #35

In scanning over a few recent “Hol
100" charts, | note some familiar names
and song titles are back on the charts.
Songs like “Blue Suede Shoes,” “Hearts
of Stone,” “The Twelfth of Never” and
"Orinking Wine Spo-Dee 0'Dee.” And
a few legendary artists like lerry Lee
Lewis, Elvis Presley and Perry Como.

Elvis 15 certainly the all time ‘King of
the Charts.’ His consistency will prob-
ably never be equaled.

However, the most interesting thing
happening on today's charts is . . .
PERRY COMO.

With his current hit “And | Love You
S0." Perry has scanned 29 years with
hit records! No one has ever accom-
plished this!

Perry's first charted record “Long Ago
{And Far Away)" appeared on May 11,
1944. Now 29 years later, Perry is
climbing the charis again with his
100th charted song! Truly a proud and
unigue accomplishment.

Perry, like Elvis, has remained with
the same label—RCA Victor—through-
oul his career of hit records, which
is certainly another umigue fact.

In listening to both his first song and
his current hit, it’s amazing how his
voice and style of music are nearly
identical. In fact if you drop the words
“and" & “so” from his current record,
you'll have the title of the flip side of
his first record—"1 Love You."

So hats off to Perry . . . and now lets
all enjoy watching Perry back in the
chart race. Wouldn't it be great now
it Perry racks up his 10th 21 record,
Stay in there Perry and we'll look for
your 200th hit record in the year 2002
—29 years from now.

TRIVIA QUESTION #5:

From 1940 to the present, what is the
shortest and the longest song titles
to make the charts?

Answer to Question #4;

1. "THE THING" =Phil Harms ("50)
2. "IT'S IN THE BOOK”—Johnny
Standley ('52)

3. "ST. GEORGE & THE DRAGONET"
—Stan Freberg ('53).

‘%.,.,e_ W RS ]

Mail in the coupon below fo order books
listing complete data [date /highest posi-
tion/total weeks :hm-mmf record
na.} for every record to make 'lhz min-
board charts.
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ORT SAHI'S AmerCIA

"SING A SONG OF

WM‘ERGM‘EI L 27
Apocryphal of Lie!”

MORT SAHL

“Sing A Song of Walergate...

[P T P Y

.-q_.":_r'":_]_'ail'l_-

RECORD WORLD ALBUM PICKS

SING A SONG OF WATERGATE—Mort Sahl—GNP Crescendo GNPS-2070.
America's finest political satirist turns his incisive wit toward the
Watergale and the not-so-White House. More than just another attempt
to exploit a sad situation, the album deals with all sides of the political
spectrum. After four years away from records, Sahl is brighter and fun-
nier than ever.

CASH BOX COMEDY PICK

SING A SONG OF WATERGATE—Mort Sahl—GNP Crescendo GNPS-2070.

And a pocket full of bugging devices, Mort puts his marvelously sharp

political wit to the test as he rambles through some very funny ma-

terial concerning the recent (and current) Watergate affair. Although

there have been other comedy LP's zeroing in on this highly combus-

tible topic, Mort, as usual, hits the target with greater force than the
rest. Watch this one break from the post and outdistance the field at
the finish line.

Comedy LP of the gear.
, Available on 8-track tape.
(GNPS-2070)

reiiend

L] - = -] L ] L]

o ® 1973 GNP Crescendo Record Cao, Inc.
9185 Sunsal Bouevard Los Angales California 90069

BILLBOARD'S TOP ALBUM PICKS
Comedy

SING A SONG OF WATERGATE—Mort Sahl—GNP Crescendo GNPS-2070.
The satirical, often brilliant wit of Sahl shines through on this spoof
of not only Watergate, bul the administration in general. Sahl has been
one of the most adapt political satirists in the nation for a nomber of
years, and his ability to back his comedy with facts shows through as
much on this live set as on anything he had done in the past.

Best cuts: “Nixon's Odyssey,” “San Clemente,” “Foreign Policy.”
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TO THE MEMBERS
OF TODAY-SOMe Tt

The American Song Festival is the first
States and is open to both professiol

With song festivals throughout the world, it seemed surprising the
United States, which generates over half the world’s total music sales,
lacked a song festival of its own. Upon my return from last year’s Rio
Song Festival, | approached Craig Hankenson, General Manager of
the $10 million Saratoga Performing Arts Center, with the proposal of
establishing a song festival in Saratoga Springs, New York, that would
give needed exposure and recognition to this country’s composers.
Today the American Song Festival is a reality.

When the thirty-six semi-final entries to The American Song
Festival are performed at the Saratoga Performing Arts Center from
August 30th through September 2nd, those who are present will not
only be attending a spectacular concert series featuring top recording
artists; they will be witnessing the birth of the music business of
tomorrow.

Already, thousands of compositions have been entered in the
American Song Festival. Naturally, we are aware these composers are
in some way motivated by the $50,000.00 grand prize for each cate-
gory (amateur and professional). However, many of these songwriters
have expressed their appreciation for the emergence of the American
Song Festival as a method of bringing new songwriters and the new
songs of established songwriters to the attention of the music busi-
ness and the public.

Therefore, the American Song Festival will be a source of exten-
sive recognition to America’s professional songwriters and an oppor-
| tunity for amateur composers to have their works screened by a panel
| of music industry experts and performed by the nation’s leading
recording artists under ideal conditions.

The American Song Festival is pledged to lend its ears to all those
composers who have been eagerly hoping for someone to listen to
their creativity.

THE AMERICAN SONG FESTIVAL CORP. / Lawrence W. Goldblatt (President, Chairman of the Board) Saratoga Springs, New York 12866 / (518) 587-2904
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OF THE MUSIC BUSINESS A
DUGHTS ON TOIMORROW:

competition for songwriters to be held in the United

1al and amateur songwriters throughout the world.

HOW TO €éNnTeR
YOUR SONG:
| 1. Record your

song on tape
or disc.

2.Complete the
American Song
Festival official
entry blank
shown here.

3. Send your
recording,

official entry
blank plus

$5.35 (in the

form of a bank
check or money
order payable to
American Song
Festival)

NOTE: More than one
SoNg may be entered
by the same writer(s)
Each must be
entered separately
including individual
entry form, recording
and entry fee. Xerox
copies of the official

- entry form are
acceptable.

Mail all entries to:

American Song Festival

PO.Box4 New York,
New York 10046

THE AMEeRICan SONG FeSTival
OFFICIAL ENTRY BLANK

G oy R e i S S e R R e e D R T L e AT e e 7 7] DR e
Area Code. ... BIDRS NUMBOE oiimsasmmmeiinwiss i s g L o A

2. Title of Composiion . .o o e e i s

3. Which category best describes your composition? Check one. Country & Western _____;
Rhythm & Blues . Rock » Pap okl < other =

4. Did you write the musical composition alane? Yes Ne . | Iftheanswer is no, who
else wrote it with you?

Name Address Telephone No.

5. Are-you the owner of this musical composition? Yes No . i the answer 1S no,
supplythe name, address and telephone number of owner.

----------------------------------------------------

Name Address Telephone No.
6. Are you a membet’of a Performing Rights Society? Yes No_4<
Hoghy NBMGS i o W W i v B T v e M A L i A e A T

| hereby certify that | have read and-agree to bé&haund'by the rules and regulations of the
American Song Festival which are incorporated herein by reference that the information
contained in this entry blank is true and accurate, and | acknowledge that any misrepre-
sentation or violation by me of such rules and regulation will subject this entry to disquali-
fication and forfeiture of the entry fee.

SN o e S T T N R ST S B e e e P e G

(If you are under 21 years of age, your parent or
legal guardian’s signature is also required
consenting to your execution of this entry blank.)

I I I N I Y N N N N I NI XX FEEEEEEEEEEEEEEEEEEEENENENRNNRNRRRRRR R RN R MR MM B A A A O R A B 0 0 0 0 N O A O O O O
LA AR LA L L A L L A L Al N R R N N N R N N R R N R R N N RN NN N N X NN N NN NN NN N NN NN
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Talent

Cin-A-Rock Expands
Distribution of Pkg.

NEW YORK —Bert Tenzer, crea-
tor of “Cin-A-Rock,” the rock film
and concert package, is expanding
distribution plans for the package
via exclusive regional licensing deals
that will permit local promoters to
coordinate and produce “Cin-A-
Rock™ at area movie theaters.

“Cin-A-Rock” is also being aimed
at drive-in theater audiences during
the summer, with the package to be
touted as a new form of outdoor fes-
tival.

Tenzer's package, first reported in
Billboard earlier this year, is the out-
growth of an initial film produced
after the Randalls Island rock festi-
val held in 1970. Tenzer had com-
bined documentary footage of the
concert, which featured one of Jimi
Hendrix's last performances, along
with Van Morrison, Mountain,
Steppenwolf and Dr. John, with dra-
matic scenes modelled after political
events surrounding the production
of the show and an attempt by radi-
cals to create a free festival.

Tenzer then decided not to market
the film, “Free,” as a conventional
theatrical release, opting for a new
package which would integrate the
film with live, onstage performances

BROADWAY
SHOW

10,072

Single Performance
Attendance

GROSS

356,205

* JACKSONVILLE'S

lisgum

Means Business!

FOR DATES CALL

By < 904-354-2041

Bridges
DR wWRITE
300 W. WATER ST, JACKSONVILLE, FLA. 37202

publishing.

e

by rock groups. Tenzer's concept
centered around providing material
for bands which would tie in stage
action with the screen story and mu-
sic. By using lesser known, new
groups, production costs would re-
main low, with the entire package
being offered to theater owners at a
competitive price with theatrical
films.
Need For Promoters

While Tenzer asserted that the ini-
tial distribution plans, which had
“Cin-A-Rock™ booked into theaters
and produced by Tenzer's organiza-
tion and local theater owners, of-
fered immediate profits in the form
of advances from the owners, he
noted that the need for professional
music men became evident.

“lI found we were dealing with
theater owners and drive-in oper-
ators, for whom we developed our
media program. The theater owner is
not geared to promote rock concerts,
though, and that lack of experience
resulted in the need to go, instead, to
promoters,” he noted. Tenzer also
stated that, while the initial ap-
proach was attractive, because the-
ater owners brought Tenzer's com-
pany, Indie-Pix Releasing Corp. of
New York, solid advances; the move
to incorporate local promoters af-
forded bigger grosses by letting the
package reach a much broader au-
dience.

Tenzer has developed a media
campaign which, he stated, can be

(Continued on page 20))

——PRODUCT WANTED —

If you have a completed “master” that you've considered
placing with a major label maybe you should think about a
distribution deal with us for two reasons: First, you can win
the "lion's share’' of the profits rather than giving them up
to a major label. Second, you can release the record on your
own time schedule rather than a time schedule set by an
apathetic label. We can offer national promotion or area
promotion, depending on how you want to progress.

If you have not as yet recorded a finished ‘‘master,” let us
audition you, if there's interest. We can handle the whole
production for you. Consult us for record production, pressing,
distribution, promotion, major label contracts and song

OMEGA RECORDS

1831 Chestnut St., Phila., Pa. 19103
Call Lou Saft, President, Person-to-Person Collect (215) 561-1636

Unsurpassed in Quality

GLOSSY | 2%

EACH IN

PHOTOS "

1000 POSTCARDS $5500
100 8x10 $1395

CUSTOM $85
COLOR PRINTS par 100

LOR LITHO ¥
m ‘Il!I I?'h%

COLOR POSTCARDS $120

3000
MOUNTED  ,o-y30-30"xa0~
ENLARGEMENTS “37.50 $10.50

oPrer

nlnc! rap hers

A Division of JAMES J. KRIEGSMANN
165 W. 46th St., N.Y. 10036
{212) PL 7-0233
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N.J. Fair
To Monarch

NEW YORK—Monarch Enter-
tainment Bureau, New Jersey-based
talent production firm, will produce
the Garden State Summer Music
Fair at the municipally-owned
Roosevelt Stadium. The series fol-
lows an agreement with the city of
Jersey City for use of the 25,000-seat
facility.

The Stadium, located in the
southwest section of the city, will be
the locale of up to 10 major concert
performances between now and the
end of the summer.

Monarch president John Scher
cited the move as the result of last
summer's roster of top pop acts at
the facility, which, according to
Scher, had helped revitalize the sta-
dium by focusing on entertainment.

Series opens Saturday (16) with
Pink Floyd, with the Grateful Dead
to perform on July 30, Grand Funk
Railroad on Aug. 18, and the Beach
Boys and Poco on Aug. 25,

Scher also stated that bookings
would reflect a broader variety of
musical styles and other attractions,
a policy first imuated by Monarch
this past year in booking the Capitol
Theatre, Passaic, N.J. The schedule

is expected to offer shows for

younger teens and older fans as well,
with MOR and country acts being

“considered.

Large blocks of tickets are being
made available to the Jersey City
“Awake" program for under-
privileged youth. Charles Robinson,
director of the program, will coordi-
nate the distribution of tickets to
youth groups throughout the city.

_Signings_

Dee Dee Warwicke Dionne’s sis-
ter, has been signed by Phonogram,
Inc., making this her second stint on
Mercury Records. ... Diversified
Management Agency has signed
Polydor’s Lighthouse, ABC/Dun-
hill's Birtha and Capitol's Flying
Circus for exclusive booking repre-
sentation. ... Jerry Fielding has
been signed by producer Carter De
Haven to compose the music for
MGM's feature “The Outfit.,”

Polydor Records has signed pian-
ist-composer Randy Weston to an
exclusive recording contract.
Weston has just completed work in
MNew York's Record Plant on his de-
but album set for June release. . ..
Atlantic Records has signed Billy
Cobham, drummer for the Maha-
vishnu Orchestra to an exclusive
recording contract. Cobham will
continue to play and record with the
Mahavishnu Orchestra, but will
record as leader with his own group
on Atlantic.

WGJB Adds 2
For 1-Nighters

NEW YORK-—Trumpeter Billy
Butterfield and drummer Bobby
Rosengarden, musical director for
the Dick Cavett Show, join the
World's Greatest Jazz Band of Yank
Lawson and Bob Haggart for a week
of one-nighters, June 18 through 24,

Butterfield was an original mem-
ber of the World's Greatest Jazz
Band. Current tour marks the first of
several forthcoming engagements
with the bands, which will include
appearances at the Halfnote here
and at the Isle of Man “Jazzman
13" concerts in September.

Rosengarden’s appearance fol-
lows his current engagement, which
started May 31, with the Benny
Goodman Sextet at the Rainbow
Grill here.

Studio Track

By SAM SUTHERLAND

From Los Angeles, Bob Kirsch has
fielded a report on activities ar the
Burbank Studios.

A number of major artists have
used the renovated Burbank Studios
during the past several weeks, scor-
ing films and recording albums si-
multaneously. According to Bob Ha-
gel, general manager of the studios,
this will be one of the major advan-
tages as studio usage increases.

Hagel pointed out that during re-
cent weeks, Bob Dylan scored “Pal
Garrett and Billy The Kid,” Sam
Peckinpah's feature, while recording
the soundtrack LP at the same time.
Henry Mancini did the same with
“Oklahoma Crude,” while Neil Dia-
mond is due in to score “Jonathan
Livingston Seagull.”

Hagel added that he wants to get
rock and pop artists involved in
strictly LP projects at the studio as
well, and mentioned that Aretha
Franklin and Quincy Jones have
been in “sweetening” albums re-
corded in other rooms. The Total
Scoring Facility (TSF) studio will
have a smaller counterpart in the fall
when the studio next door is com-
pletely remodeled. - — _ -~
- Danny Wallin has been engineer
on most of the sessions so far, includ-
ing the LP segments.

Hagel sees no reason why smaller
rock groups as well as large orches-
tras can't use the facility, pointing
out that “We think we have the
equipment they want, we can move
partitions around to make things
more intimate and our hope is that
once a few artists have a chance to
use the studio, word will get around
and others will come in.”

w b w

While a noted rock paper recently
reporied that Leon Russell’s eagerly
awaited country LP is on the way,
BB's Man in Tulsa, Dick Fricker, re-
ports that Shelter 1sn’t ready to move
with that work yeL

The Russell country oeuvre is
complete. But Russell’s new live set
has been shipped instead, following
an earlier plan to release both al-
bums simultaneously. A wait-and-
see attitude is being taken, so, de-
pending on response to the live set,
the country album may be held off
for quite awhile.

Meanwhile, Russell’s Tulsa oper-
ation continues to roll, with several
recent sessions al the Third Streer
Church, one of Shelter’s two studios
in the area, offering some interesting
views of the folk there,

J.J. Cale has been working there
with producer Audie Ashworth, com-
pleting an album begun in Nash-

ville, Musicians in Tulsa included
Carl Radle and C. Russell Bridpes
(aka The Master of Time and
Space), and Ashworth produced and
engineered. Cale himself also put in
some board time, engineering ses-
sions with another Shelter player,
D.J. Rogers.

Meanwhile, drummer Chuck
Blackwell is working on his first al-
bum there, using a band of Tulsa
players featuring Bill Davis, who fig-
ured heavily in the writing of the
original material on the LP, David
Teegarden, Tommy Treblehorn and
Bill Rafensherger.

* * i

At The Village Recorder in Los
Angeles, Rob Fraboni is on leave
from engineering duties there, hav-
ing travelled with producer Jim
Price to survey the British studio
scene. As a team, the two worked on
sessions for the All Occasion Brass
Band for MCA,

Before leaving, Fraboni handled
sesstons with Black Sheep, produced
by Dallas Faylor and Joe Schermie,
and Firewater also produced by
Schermie.

Tony Reale, a former Village engi-
neer who left to join Johnny Nash
productions, returned o the studio
as producer for Cisum, an act which
Nash will be placing for distribu-
tion.

Bob Brown is a new engineer at
the Village, but he's already handled
sessions with Harvey Mandel, pro-
duced for Janus by Skip Taylor, and
a mixing date on a Roberta Flack
single. That project, along with an-
other single by an unidentified fly-
ing rocker, was produced by Atlan-
tic's Joel Do,

Other sessions have included
Willie Hutch, working on an LP for
Motown (self-produced) with engi-

(Continued on page 1)

Barn Opens
N.Y. Office

NEW YORK-—Barn Productions,
Lid., the Bntish management and
production firm headed by Chas
Chandler, has opened offices here
and appointed Peter Kauff manag-
ing director,

Chandler is manager and pro-
ducer of Slade, Polydor group, and
Kauff's responsibilitics as Barn’s
U.S. laison will include manage-
ment of the group here. Kaufl was
formerly an agent with Premier Tal-
ent and, more recently, worked as a
promoter in the New England area.
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NOW! TWO NEW 12 HOUR
SPECIALS IN AN ALREADY
BEST OF SEVEN SERIES.

“THE EDDY ARNOLD STORY"™
“DIONNE: LADY GREAT"

Twelve hours each on BURT
BACHARACH, PAUL ANKA,
GLEN CAMPBELL, JERRY

LEE LEWIS ALREADY IN 200
MARKETS. SOON —RAY PRICE!

YOUR
WORLD

OF
WHEELS

130 five minute shows which
zero in on topics which concern
everyone who drives a car.
Provocative new insights into
the automotive field. NEVER
ANYTHING LIKE IT ON RA-
DIO!

= -: -2

YOUR WORLD OF WHEELS

Stuart Hamblen - song writer
(" This Ole House"’, "It Is No Se-

cret”, etc.) . .. performer. ..
story teller . . . country music
pioneer . . . a legend in his own

time. His weekly show attracts
a broad based audience because
it doesn’t preach, but rather
seeks inspiration through the
life experiences and music of
one of America’s great story
tellers and entertainers. And
it's priced low too, to reflect
probable placement in Sunday
A.M. or P.M. time slots. Eight
commercial minutes available.

- TS WA V-

HG SEND ME DEMOS ON THE FOLLOWING SHOWS: a l

AUDIO-BIOGRAPHIES

the horTest counTry music show in syndication

‘ 70 markers - in just 17 weeks!

Country Euntmantal Country
MOR Your World Of Wheels
Cowboy Church
Name
Address Station
Zone

! Phune g‘

3 hours every week—the com-
plete country format. Hits of
the past—today’s greats—a look
at tomorrow . . . with exclusive
star interviews . . . Billboard
Magazine reports from Los An-
geles and Nashville . . . even
pre-releases of new selections
by leading artists. Everything
that’s great about country—
hosted by MGM recording ar-
tist Jerry Naylor. In short—

a super winner!

For further information call collect or write:
Merrill Barr

General Manager
Hap Day Industries
Suite 918

40 Court Street
Boston, Mass, 02108

Telephone (617) 267-7886
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® Continwed from page 16

neer Rick Heenan. Heenan also en-
gineered another Motown date with
Lose, a band, while Jim Shifflet han-
dled sessions with Foster Sylver,
produced for Pride by Keg Johnson,
and John Lehman, produced for
Mercury by Shifflet.

Finally, engineers Phil Shear and
Nat Jeffrey assisted Quincy Jones in
mixing Aretha Franklin's latest At-
lantic single.

* ok ok

MNashville Quick Cuts: At Columbia
Studios, Ronnie Bledsoe has been
producing Earl Scruggs next Co-
lumbia sides. ... Over at the Sound
Shop, Larry Butler produced ses-
sions with Hank Thompson for Dot,
while producer Doug Gilmore and
musical director Ed Hubbard moved

Studio Track

the Dean Martin television show to
Mashville, at least in audio terms, for
tracking at the Sound Shop. Other
sessions included the Goldsboro
Show tracks, with Bob Montgomery
handling music direction.

w L *

New Folks: Ron Carran has
opened Minot Sound Studios, Inc.,
in White Plains, N.Y. The new eight-
tracker certainly suggests that
recording in Westchester County is
picking up, since several other
rooms have opened in the area dur-
ing the last two years,

Minot is fully staffed by profes-
sional musicians. Equipment in-
cludes an MC1 console, AKG reverb
and Dolby system, and special serv-
ices include location recording,
sound system installation and a mu-
sic and special effects library,

CHOOSE ONE
—JUST FOR FUN

2 great ways to spend
a San Diego holiday

Welcome Mg o
rauerita cocktails

Spacious
air-congdi;
. oned room

Superb gourmet dinner
L ]

Two Bnntinent&f hraakfasts

Who/Where/When

(All entries for WHO—WHERE—-WHEN should be sent 1o
Sam Sutherland, Billboard, 1 Astor Plaza, New York, N.Y. 10036.)

LUTHER ALLISON (Motown): Blues Fes-
tival, State Fair Park, West Allis, Wisc.,
June 16.

DAVID AMRAM (RCA): Pete Seeger's,
MN.Y., Juneé 16; 5t. John The Divine,
MN.Y., June 17, Armory, N.Y ., June 18,

BILL ANDERSON (MCA): Salesianum
Auditorium, Wilmington, Del., Juna 30.

CHET ATKINS (RCAY: Mew Orleans, La.,
June 22-23; Omaha, Nabr., June 27.

ROY AYERS (Polydor): Newport Jazz
Festival-Radio City, N.Y ., June 30.

BATTEAUX (Columbia), Hellem Park,
York, Pa., June 30-July 1.

BEE GEES (Atco): London Palladium,
June 24; London Festival Hall, Royal
Command Charity, June 25.

HARRY BELAFONTE (RCA): Center
Arena, S1. Paul, Minn,, June 27; The
Arena, Duluth, Minn., Juna 28: The
Arana, Denver, Colo., Juna 30,

BLACK OAK ARKANSAS (Atco): Barton
Coliseumn, Little Rock, Ark., June 23,
Cessna Stadium, Wichita, Kansas,
June 24; Central State Fair Grounds,
Rapid City, 5.0D., Junea 30.

BLACK SABBATH (Wamer Bros.): Port-
land, Oregon, June 23; Spokane,
Wash., Juna 24.

BLOOD, SWEAT & TEARS (Columbia):
Yale Bowl, New Haven, Conn., June 23;
Saratoga Arts Festival, Saratoga
Springs, N.Y., Juna 29.

DAVID BLUE (Asylum): Arena, Mil-
waukee, Wisc., June 10; Cobo Hall, De-
troil, Mich., June 11; Gardens, Cincin-
natl, Ohig, June 12; Omnl, Atlanta, Ga .,
June 14; Coliseum, Jacksonville, Fla.,
June 15; Sladium, Tampa, Fla., June
16; Race Way, W. Palm Beach, Fla..
June 17, Temple Music Festival Am-
bler, Pa., June 25.

BLUE MAGIC (Atlantic): Ball Park, Con-
necticut, N.Y., June 15-17, Wonder
Garden, Allantic City, N.J., June 18-24.

BLUE OYSTER CULT (Columbia). Con-
stitution Hall, Washingtlon, D.C., June
24, Monroe Fairgrounds, Rochester,
M.Y., June 27; Tower Theatre, Phila-
delphia, June 28; Palace Theatre, Prov-
idence, H.l., June 29.

PAT BOONE FAMILY: Tour of Six Florida
Cities, June 27-July 2.

TERESA BREWER (Flying Dutchman):
Sahara-Tahoe Hotel, Lake Tahoe,
MNev., June 28-July 12.

BRITISH ROCK INVASION: Madison
Square Garden, N.Y., June 27; To-
ronto, Canada, June 2B; Providence
Coliseum, Providence, R.l., June 30.

DAVID BROMBERG (Columbia) Weta,
Washingion, D.C.. June 28; Baltimore,
Md., June 29,

JAMES BROWN (Polydor). Convention
Center, Lake Charles, La, June 28;
Coliseum, Jackson, Miss,, June 30,

JIM ED BROWN (RCA): State Fair-
grounds, Richmond, Va., June 23;
Buck Lake Ranch, Angola, Ind.. Juna
24; Chattanooga, Tenn., June 23;
Grand Ole Opry, Nashville, Tann., Juna
a0,

MARTI BROWN (Atlantic): Clive Audito-
rium, Columbia, 5.C., June 23.

SAVOY BROWN (London): Kinetic Play-
ground, Chicago, June 29-30.

BROWNSVILLE STATION (Bell): WAYS
Appreciation Day, Charlotte, N.C,
June 13; Civic Theatre, Amarillo,
Texas. June 15; Municipal Auditorium,
San Antonio, Texas, June 18, Sam
Houston Colisaum, Houston, Texas,
June 17; Memorial Auditorium, Corpus
Christi, June 18; Hammond Civic Cen-
ler, Hammond, Ind,, June 22; Cassna
Stadium, Wichita, Kansas, June 24;
WGOW Appreciation Day, Chat-
tanooga, Tenn., June 27,

ANITA BRYANT (Word): Americana Ho-
tel, Miami Beach, June 23.

ROY BUCHANAN (Polydor): Hollywood
Bowl, Los Angeles, Juna 23; Wollman
Amphitheatre, N.Y., June 30.

JULIE BUDD (RCA): Tamiment, Pa., Juna
16.

RANDY BURNS (Polydor). Passims,
Cambridge, Mass., June 28-July 1.

JOHNNY BUSH (RCA): Six Flags, Arling-
ten, Texas, June 12; San Angelo,
Texas, June 13; Starlight Club, Big
Springs, Texas, June 14; Wishing Well,
Pearsall, Texas, June 22; Morgan City,
La., June 23.

GEORGE CARLIN & KENNY RAMNKIN
(Little Davidy: War Memorial Audito-

rlum, Juna 23.

CARPENTERS (A&M): Hirsch Memorial
Coliseum, Shreveport, La., June 23;
Municipal Auditorium, Birmingham,
Ala., June 24; Civic Center Auditorium,
Atlanta, Ga., June 25; Memorial Audito-
rium, Chattancoga, Tenn., Juna 26;
Coliseum, Knoxville, Tenn., June 27;
Coliseum, Roanoke, Va., June 28; Mer-
riweather Post Pavilion, Columbia, Md.,
June 29-July 1.

www americanradiohistorv com

VIKKI CARR (Columbia): Music Circus,
Sacramento, Calil., June 25-30.

JOHNNY CARVER (ABC). Imperial
Room, Tampa, Fla., June 25-July 1.

JOHNNY CASH (Columbia): Arena,
Seattle, Wash,, June 23.

CHAMBER BROS. (Columbila); Central
Park, N.Y., June 30,

CHEECH & CHONG (A&M): Sacramenio
Memaorial Auditorium, Sacramento,
Calif.. June 23; Circle Star Theater, San
Carlos, Calil., June 28-July 1.

CLIMAX BLUES BAND (Sire). Hannah's,
Milwaukee, Wisc., June 11-12; Aragon
Ballroom, Chicago, June 14; Massay
Hall, Toronto, Juna 16; The Elaphant,
White Oak, Pittsburgh, June 17; Smil-
ing Dog Saloon, Cleveland, June 18;
Full Tit Boogla Ballroom, LaSalle,
Mich., June 19, Sharwood Forest, Flint,
Mich., June 20; Arlo Theatre, Pennsau-
ken, M.J., June 21; Cenler For Perform-
ing Arts, Milwaukee, June 22; Academy
of Music, N.Y., June 26; Saratoga Per-
forming Arts Cenler, Saraloga, N.Y .,
June 27; Pine Knob Theatre, Detroit,
June 28, Municlpal Auditorium, Bir-
mingham, Ala., June 29; Warehouse,
New Orleans, Juna 30.

JERRY CLOWER (MCA): Grand Holel, Pt
Clear, Ala., June 24; Carthage Coli-
saum, Carthage, Miss., Juna 28,

COMMANDER CODY (Paramount): Ma-
rineland, San Bruno, Calif., Junea 30

THE COMMODORES (Motown): ByBlos
Hotel, 5t. Tropez, French Riviera, June
21-July 12.

LARRY CORYELL (Vanguard). Main
Point, Bryn Mawr, Pa., June 26-27

BILLY CRASH CRADDOCK (ABC) Mu-
nicipal Auditorium, Fort Smith, Ark.,
June 30.

KING CRIMSON (Atlantic): San Diego
Arena, San Diego, June 15; Berkeley
Community Center, Berkelay, Calif.,
June 16; Long Beach Auditorium, Long
Beach, Calil,, June 17; St. Petersburg,
Fla., Juna 20; West Palm Beach, Fla.,
June 21; Daytona Beach, Fla., Juna 22;
Miami, June 23.

THE CRUSADERS (Biue Thumb); Arana,
Milwaukee, June 29; Auditorium The-
ater, Chicago, June 30,

CHARLIE DANILES (Buddah): Knoxville,
Tenn., June 17; Richards, Allanta, Ga.,
Juna 18-23.

BOBBY DARIN (Motown):. Musicarnival,
Clevaland, June 25-30,

DANNY DAVIS (RCA): Savannah, Ga.,
June 26; Columbus, Ohio, June 30.
SKEETER DAVIS (RCA). Fairgrounds,
Freemont, Mich., June 16; Lenawee
Co, Fairgrounds, Adrian, Mich., June
23; Racetrack, Lexington, Ky., June 24,

DAWN (Bell): The Copacabana, MN.Y.,
June 7-14; Six Flags Over Georgia, At-

lanta, Ga., June 29; All lowa Fair, Cedar
Rapids, lowa, June 30.

JOHN DENVER (RCA): Music Park, Co-
lumbus, Ohio, June 28, Performing Arls
Canter, Saratoga, N.Y., Junge 30.

DETROIT (Paramount). Easl Lansing,
Mich., Jung 14; Otis Spann Memorial
Fieid, Ann Arbor, Mich., June 17.

WILLIE DIXON (Yambo): Mink & Martini,
Detroit, June 28-July 1.

DRA. JOHN (Atlantic): Municipal Audito-
rium, San Antonio, June 10; Indian-
apolis, June 15; Del Mar Theatre, Santa
Cruz, Calif., June 21; Winterland, San
Francisco, June 22-23

BO DONALDSON (Family): Grad Night-
Disneyland, Anaheim, Calif., June 12-
15.

ROY DRUSKY (Mercury): Mountain
Home, ldaho, June 14; Denver, Colo.,
June 15; Topeka, Kansas, June 16;
Jonesboro, Ga., June 24, Hugo, Minn.,
June 30,

DAVE DUDLEY (Marcury); Club Roma,
Round Lake, Laingsburg, Mich., June
17.

RONNIE DYSON (Columbia). Cilub Har-
lem, Atlantic City, N.J.. June 29-July 8.

EARTH, WIND & FIRE (Columbia); Dallas,
Texas, June 24, Blossom Music Festi-
val, Cuyahoga Falls, Ohio, June 28.

STOREY EDWARDS (Capitol): Panther
Hail, Ft. Worth, Texas, June 23.

BLAKE EMMORS (MCA): Columbia,
5.C., June 23.

ESTUS (Columbia). Saratoga Performing
Arts Center, Saratoga Springs, N.Y.,
Jung 10; The Pier, Ocean City, Md.,
June 20-24,

EXILE (RCA). Reflections, Cincinnati,
June 10-17; Anchor, Findlay, Ohio,
June 20; Circus, Indianapolis, June 22-
23; Reflections, Cincinnati, June 24,

BARBARA FAIRCHILD (Columbia): Hu-
bert's Danceland, Riviera, Tex. June
23, Cinema Theatre, Copper's Cove,
Tex, June 29; Municipal Auditorium,
Fort Smith, Ark., June 30.

FIFTH DIMENSION (Bell);: Sahara Hotel,
Lake Tahoe, Nev., June 22-28.

FIRST CHOICE (Bell): Appollo Theater,
N.Y.. June B-14; The Club Harlam, At-
lantic City, N.J., June 24; London, Eng-
land June 28,

LESTER FLATT (RCA): Waynesboro, Va,,
June 13; Beanblossom, Ind., June 16
17; Mt Airy. N.C., June 21-23.

FOCUS (Sire). Berkeley Community
Theatre, Berkeley, Calil., Juna 29,
Golden Hall, San Diego, June 30.

FOUR SEASONS: Melody Fair, Buffalo,
N.Y., June 24-29,

FRIENDS OF DISTINCTION (RCA): High
Chapparal, Detroit, June 14-26; Marco
Polo, Miami, June 28-July B.

LEFTY FRIZZELL (ABC): Lenawee
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DICK CHARLES

“The Intimate Studio With the Big 16"

> w8 Nﬂw. low, hourly 16 track rate

v

729 Seventh Avenue
New York, N.Y. 10019
(212) 582-7920
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County Fairgrounds, Adrian, Mich.,
June 23; Race Track, Lexington, Ky.,
June 24,

CRYSTAL GAYLE (MCA). Springfield,
1'-235?.14'9. June 10, Mishawaka, Ind., June

GLADSTONE (ABC): War Memorlal, Kan-
sas City, Mo., June 13.

STEVE GOODMAN (Buddah): Boarding
House, San Francisco, June 26-July 1.

AL GREEN (HI: The Spectrum, Phila-
delphia, June 23; Boston Gardens,
Boston, June 24; Hemisphere, San An-
tonig, June 29; Sam Houston Coliseum,
Houston, June 30.

JACK GREENE (RCA) Columbia, 5.C.,
June 23; Tombstone Junction, Parker
Lake, Ky., June 24, Opryland & Grand
Obe Opry, Nashville, June 25-30.

GUNHILL ROAD (Buddah): Atlantic
Beach, N.C_, Juna 13-16; Staibles, East
Lansing, Mich., June 18-23; Pickle
Bills, Cleveland, June 24.

JO JO GUNNE (Asylum): Spectrum,
Philadelphia, June 22: Twin Cities Ball-
room, Elizabeth, N.J., June 23; Mer-
riweather Post Pavilion, Columbia, Md.,
June 24; Central Park, N.Y., Juna 25,

BUDDY GUY & JUNIOR WELLS (Atlan-
tic): Boarding House, San Francisco,
June 12-17; Keystone Berkeley, Berke-
ley, Calil. June 20-24. The Walrus,
Seattle, Wash., June 27-July 1,

TOM T. HALL (Mercury): Edmaonton City
Fairgrounds, Brownsville, Ky, June 15;
Salem, Ohig, June 17; New Zealand
Tour, June 18-24,

LARRY HARLOW (Fania): Corso, N.Y..
June 27-29. The Cheetah, M.Y. June
a0,

EDDIE HARRIS (Allantic). Poppa’s Bag,
Flint, Mich., June 28-July 1.

JOHN HARTFORD (Warner Bros.): Festi-
val, Eschohagg, R.I., June 23-24; Erie,
Pa., June 28; Sycamore Island,
Schwenkeville, Pa., June 29%-July 1.

ISAAC HAYES (Silax) J.F.K. Stadium,
Washington, D.C., June 23, Conven-
tion Center, Indianapolis, June 24;
Convention Center, Louisville, Ky.,
June 29: Kiel Auditorium, St Louis,
Mo., June 30.

HILLSIDE SINGERS (Metromedia). Mu-
nicipal Auditorium, Birmingham, Ala,,
June 23.

DR. HOOK & THE MEDICINE SHOW (Co-

lumbia) Mational Aris Cenler, Ottawa,
Canada, June 10; Capilol Theatre,
Montreal, June 11; Massey Hall, To-
ronto, June 14; Convention Center, In-
dianapolis, June 15; Pochos Intar-
national Raceway, Poconos, Pa., June
16,

HOOKFOOT (A&M): Memorial Audito-
rium, Chattanooga, Tenn., June 19.
THELMA HOUSTON (Motown): Fairmont
Hotel, Dallas, June 4-13;, Heritage
House, Seattle, Wash., Juna 26-July 8.

JOHN HURLEY (Bell): Cellar Door, Wash-
ington, June 18-24.

FERLIN HUSKY (ABC) Canyon Land
Park, Fort Wayne, Ind., June 23.

IDES OF MARCH (RCA): Marco Polo,
Miami, June 11-24,

STONEWALL JACKSON (Columbia). Op-
eraland, Nashville, June 23; Lexington,
Ky., June 24, Lancasier, Pa. June 30,

SONNY JAMES (Columbia). Thunder
Bay, Oniario, June 28-29,

WAYLON JENNINGS (RCA). Warriors
Stadium, Danville, ., Juna 23; Fair-
grounds, Saginaw, Mich., June 24.

JIMMY & VELLA (Atlantic): Bakersfield
Inn, Bakersfield, Calif., June 15.

MICHAEL KAMER (Atlantic): Malnpoint,
Philadelphia, Juneg 12-13; Forum, Har-
risburg, Pa.. June 15; Pickle Dills,
Cleveland, June 17.

SAMMY KAYE: Hardwick Farms, Cleve-
land, Tenn., Juna 22.

THE KENDALLS (Dot): Mishawaka, Ind.,
June 29; Westermn lllinois Fair, Griggs-
ville, 1., June 30,

EDDIE KERDRICKS (Motown}: IMA Audi-
torium, Flint, Mich., June 30,

B.B. KING (ABC): Pine Knob Theatre, De-
troit, June 28,

ROBERT KLEIN {(Buddah): Boarding
House, San Francisco, June 27-July 1.

GLADYS KNIGHT & THE PIPS (Buddah):
Hampton Roads, Va., June 30,

DICKIE LEE (RCA). Six Flags, Dallas,
June 14; Club Reno, Dayton, Ohio,
June 22; Lake 'N Park Inn, Palos, IIL.,
June 23

LIVE & LET DIE (United Artist): Woods
Theatre, Chicago, June 28.

CHARLES LLOYD (A&M): Cantral Park,
N.Y., June 29.

LOBO (Belly: New Zealand & Australian
Tour, Jung G=July 3.

HANK LOCKLIN {(RCA). Morristown,
Tenn., June 23.

LORELEI (MGM/Verve): Shubert, Cin-
cinnati, June 24-30.

MAIN INGREDIENT (RCA). Cobo Hall,
Detroit, June 16.

HENRY MARCINI (RCA): Blossom Music
Canter, Cuyahoga Falls, Ohio. Juna 28-
30.

BARBARA MANDRELL (Columbia):
Union City, Tenn., June 24; Fair, Rush-
ville, Ill., June 30.

MANDRILL (Polydor): Syria Mosque,
Pittsburgh, Pa., June 29,

CHUCK MANGIONE (Mercury): Melody
Fair, Buffalo, N.Y.. June 15; Saratoga
Performing Arts, Saratoga Springs,
NY., June 16, Massey Hall, Toronio,
Canada, June 21; Erie Summer Festival
of the Arls, Erig, Pa,, June 26.

THE MANHATTANS (Columbia). Em-
bassy Ballroom, Baltimore, Md., June
23, Show Air Force Base, F1, Sumpter,
5.C., June 28; Casino Club, Columbia,
5.C., June 30.

BARBAR MASON (Buddah): Marco Polo
Hotel, Miaml, June 25-July 2.

JOHNNY MATHIS (Columbia). City Fair,
Boston, June 24, Blossom Music Fesli-
val, Cuyahoga Falls, Ohio, June 26

CURTIS MAYFIELD {Curtom): Yale Bowl,
Mew Hawven, Conn,, June 23, Saratoga
Arts Festival, Saratoga Springs, M.Y .,
June 29.

AOGER McGUINN (Columbia). Trouba-
dor, Los Angeles, June 12-17.

ELLEN McILWAINE (Polydor): Tulagi
Club, Boulder, Colo., June 12-16:;
Troubador, Los Angeles, June 19-24,

TARO MEYER (RCA): Phster Hotel, Mil-
waukee, June 4-17.

LEE MICHAELS (Columbia); Central
Park, N.¥Y., June 23,

BUDDY MILES (Columb:a): Fox Theatre,
Hackensack, MN.J., June 26

MODERN JAZZ QUARTET: The Attic,
Fittsburgh, June 13-16.

TRACY NELSON (Columbia); Great
Magonikie Hall, Annapolis, Md., June
15-17, Memphis, Tenn., June 29,

NEW GRASS REVIVAL (Starday/King):
Mashville, Tenn,, June 27-30,

WAYNE NEWTON (RCA); Houston Music
Theatre, Houston, June 14-17,

NEW YORK DOLLS (Mercury): Electrc
Circus, N.Y, June 25-27

OLIVER: Cosmopolitan Club, Graenville,
S.C., June 25-30.

BUCK OWENS (Capiltol): Salt Lake City,
June 27; Lincoln, Nebr., June 29; Gres-
ley, Colo., June 30.

THE PERSUADERS (Atlantic): Cramers
Park, St. Croix, Virgin Islands, June 23.

PERSUASIONS (Capitol): Pine Knob Pa-
vilion, Detroit, June 15; Merriweather
Post Pavilion, Columbia, Md., June 16;
40 Thieves, Bermuda, June 25-July 1.

WILSON PICKETT (RCA): Hilton Lounge,
Las Vegas, thru June 12; Philharmonic
Hall, N.Y., June 21; Bosion, June 22.

PINK FLOYD (Capitol): Olympia Stadium,
Datroit, Junae 23; Blossom Music Festi-
val, Cuyahoga Falls, Ohio, June 24,
Lake Spivy Park, Jonasbaro, Ga., June
26; Veterans Memorial Coliseum, Jack-
sonville, Fla., June 27; Pirates World,
Miami, June 28, Tampa Stadium,
Tampa, Fla., June 29

PLYMOUTH (Castle): Philadelphia, June

28-30.
ANDY PRATT (Columbia) JIMMY BUF-

FETT (ABC):. Max's Kansas Cily, M.Y.,
June 13-18,

ELVIS PRESLEY (RCA) Civic Arena,
Pittsburgh, June 25-26; Cincinnati Gar-
dens, Cincinnati, June 27; Kiel Munici=
pal Audidorium, 51. Louis, Mo., Juna 28,
Allanta Coliseum, Attanta, Ga., June
29-30.

KENNY PRICE (RCA) Black Hat Club,
Idabel, Okla., June 16; Carnival
Grounds, ML, Aetna, Pa.. June 23; Po-
cono Vacation Park, Stroudsburg, Pa.,
June 24.

JOHN PRINE (Atlantic): Great Southeast
Music Hall, Atlanta, Ga., June 28-30.
PROCTOR/BEAGMAN (Columbia). St,
George Theatre, Staten Island, June
22, Flaza Theatre, Scarsdale, M.Y.,

June 23.

QUICKSILVER (Capitol): Pine Knox
Theatre, Detroit, June 27,

RARE EARTH (Rare Earth): Civic Audito-
rium, Calorado Springs, Colo., June 27:
Civic Auditorium, Sioux Falls, S.D.,
June 29; Pershing Auditorium, Lincoln,
Mebr., June 30.

JERRY REED (RCA). Fair, Mobile, Ala.,
June 14; Fair, Miami, June 15. Fair,
Jacksonville, Fla., June 16.

DEL REEVES & THE GOOD TIME
CHARLIES (United Artist): Crossroads
Music Park, Kings Mountain, N.C..
June 23, Bloomsburg, Pa., June 24,

Mishawaka, Ind., June 29; Hellam, Pa.,
June 30,

TERRY REID (Atlantic): Ellis Auditorium,
Memphis, June 29,

JOHNNY RODRIGUEZ (Mercury):
Uvalde, Texas, June 12: San Antonio,
June 13; Kerrville, Texas, June 14:
Freeporl, Texas, June 15, Loulsiana
Tour, June 17-24.

DIANA ROSS (Motown): Tour of Japan,
June 29-July 6.

CHRIS RUSH (Atlantic). Tour of Japan,
June 29-July 6.

ROB (Castia): Doylestown, Pa., June 29-
30.

JAMES RYAN (Atlantic): Frog Hop Ball-
room, 5t. Joseph, Mo., June 30.

EARL SCRUGGS REVUE (Columbila): Ci-
vic Auditorium, Thribodaux, La., June
3o0.

SEALS & CROFTS (Warner Bros.): Fair-
grounds, Oklahoma City, June 23; Mu-
nicipal Auditorium, Dallas, June 28;
Hofheinz Pavilion, Houston, Juns 29
Municipal Auditorium, San Antonio,
June 30.

DOC SEVERINSEN (RCA): Magic Moun-
tain, Saugus, Callf., June 15-17; Blos-
som Music Festival. Cleveland, June
19; Wolltrap Farm, Vienna, Va., June
22; Barnham Festival, Fairfield, Conn.,
June 23; Stanhope, N.J., June 24.

HOLLY SHERWOOD (Bell): Tha Copaca-
bana, N.Y., June 7-14.

NANCY SINATRA (ACA): Nuggett,
Sparks, Nev., Juna 14-28.

CARL SMITH (Columbia). Race Track,
Lexington, Ky.. June 24,

0.C. SMITH (Columbia). Warehouse,
Glendale, Colo., June 25-30

CHRIS SMITHEN (Poppy): Festival, An-
napolis, Md., June 16.

SON SEALS BLUES BAND (Alligator):
Kent Kove, Kent, Ohio, June 15-16.
SONS OF CHAMPLIN (Columbia): Dylan
Stadium, Hartford, Conn., June 23;
Central Park, N.Y.. June 24; Hedges
Club, Hartford, Conn_, June 26; Bana-
nafish Park, Brooklyn, June 28, Memo-
rial Stadium, Charlotte, N.C., June 30,

SPIKE (Castle). Pennsauken, N.J., Juna
29-30.

STAPLE SINGERS (Stax): Hollywood
Bowl, Los Angeles, June 23.

{Continued on page 20))
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JOHN DENVER's

friends in

Erhwird Seminars Training

Love John's new album
FAREWELL ANDROMEDA

(RCA Records APL 1-0101)

PS. We love John too.
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® Comtinued from page 19

STATLER BROTHERS (Mercury). Grand
Bahama Hotel, Bahama Islands, Juna
13-15; Lancaster, Pa., June 16; FL
Dodge, lowa, June 23.

STATUS QUO (AAM) Katy's. Boston,
June 25-July 1.

B.W. STEVENSON (RCA): Gallery, As-
pen, Colo., Juna 13-16,

JOHN STEWART (RCA). Chucks Cellar,
Los Altos, Calif., June 14-16; |ce
House, Pasadana, Calif., June 19-24,

STOMPING SUEDE GREASERS: Albany.
M.Y., June 25; Saratoga, N.Y ., June 26;
Mewburgh, N.Y., June 27. Syracuse,
M.Y., June 29-30.

NAT STUCKEY {(RCA) Bruceton Mills,
W.Va., June 10; T. Bird Country, Dan-
ville, Va_, Juna 16, Valley View Park,

242,000 S0LDANDSTILL CLIMBING

“'M BACK FROM
VIETNAM”

b/w

“MR. GUITAR MAN,
| KNOW YOU CAN"

A Two Sided Hit By
NORRIS THE
TROUBADOUR

VH & L CIRCLE RECORD

Distributor, Inc.
10900 South Halstead Ave.
Chicago, lll. 60628 or

MAYHAMS

COLLEGIATE RECORDS
Morningside, Box 46
New Y N.Y. 10026

THANKS TO YOU

Who/Where/When

Hellam. Pa., June 17; Skyline Club,
West Columbia, 3.C., June 22-23,

STYLISTICS (Avco): Indiana Exhibition
Canter, Indianapolis, Ind., June 10;
Coliseum, Oakland, Calif., June 15; The
Forum, Los Angeles, June 16, Conven-
tion Center, Fresno, June 17, Excur-
sion Boat for the Wilson Line out of
Washington, D.C., Juna 20; Club Har-
lem. Atlantc City, N.J., June 24; Mark
IV, Washington, D.C.. June 26-July 1.

HOUND DOG TAYLOR & THE HOUSE-
ROCKERS (Alligator). Highland Park
Community Center, Highland Park, I,
June 12,

THE TEMPTATIONS (Motiown). Music
Hall, Boston, June 21; Madison Square
Garden, N.Y., June 23; Saraloga Per-
forming Arts Center, Saraloga, N.Y,,
June 24

SONNY TERRY & BROWNIE McGHEE
(A&MY): Switzerland Jazz Festival, June
29-30.

MEL TILLIS & THE STATESIDERS
(MGM): Victoria, Texas, June 23,
Kingsville, Texas, June 24; Seminole,
Okla., June 29; Clarksville, Ark., June
30.

LILY TOMLIN (Polydor): Fairmont Hotel,
Datlas, June 25-30.

BILLY WALKER (MGM); Sunset Park,
West Grove, Pa,, June 24; Niles, lll.,
June 28; Mishawaka, Ind., June 29;
Western lll. Fair, Griggsvilla, Ill., June
aa.

CHARLIE WALKER (RCA): Six Flags, Ar-
fington, Texas, June 15; Country Place,
Littleton, Colo., June 21-22,

WEATHER REPORT (Columbia). Sara-
loga Performing Art Canter, Saratoga
Springs, N.Y., June 27,

FREDDY WELLER (Columbia): Elwood,
Ind.. June 23.

DOTTIE WEST (RCA); Skyline Ciub,
Cayce, 5.C., June 15-16; Rosenblath
Stadium, Omaha, Mebr., June 18; Le-
noir, N.C., Jung 22; Hillbrook Becrea-
tion Area, Ottawa, Ohio, June 23; West
High, Calidon East, Ontario, June 24,

PAUL WILLIAMS (A&MY) Colonial Tav-
arn, Toronto, Juna 25.

MNANCY WILSON (Capitol): Sheffield
Club, Shelfield, England, June 24-30.
MAC WISEMAN (RCA): Veteran's Memo-

rial Park, Mount Airy, N.C,, June 23;
Frontier Ranch, Columbus, Ohio, June
24,

BOBBY WOMACK (United Artist): Madi-

TOP QUALITY

8 X10
PRINTS

LITHOGRAPHED ON HEAVY GLOSS STOCK
BLACK & WHITE 8x10s
500--522.85 1000--535.00
COLOR PRINTS
1000--5200.00

SEND FOR SAMPLES AND PRICES

B PICTURES

1857 E. FLORIDA S5T.
SPRINGFIELD, MO, 65803

son Square Garden, N.Y ., June 23; Per-
torming Arts Center, Saratoga, N.Y.,
Juna 24; San Antonio, June 29.
STEVIE WONDER (Motown): Lafayette,
La., June 15; Hirsch Coliseum, Shrave-
port, La., June 16; Merriweather Post
Pavilion, Columbia, Md., Juna 17: Qak-
land Stadium, Oakland, Cailif., June 22;
Hollywood Bowl, Los Angeles, June 23;
Memarial Auditorium, Dallas, June 24;
Blossom Music Festival, Cuyahoga
Falis, Ohio, June 28, Hampton Roads
Coliseum, Hampton, Va., June 30.
WORLD'S GREATEST JAZZ BAND: Pink
Garter Plaza, Jackson, Wyo., June 12;
Jackson Lake Lodge, Moran, Wyo,,
June 13-14; Snowmass Resort, Snow-
mass, Colo., June 16; Watchung View
Inn, Sommerville, N.J., June 19; Mead-
ows Racetrack, Meadowlands, Pa
June 20; Palace Theatre, Waterbury,
Conn., June 21; Hotel Bonaventure,
Montreal, June 22; Rosedale Golf Club,
Toronto, June 23, London Hunt &

Country Club, London, Ontario, Juna 24.

FARON YOUNG (Mercury): Blue Ribbon
Inn Dance, Hillside, N.J., June 29; Step-
ping Stones Stables, Escoheag, N.J,,
June 30.

Cin-A-Rock Up

® Comtinued from page 16

“dropped into the promoter’s lap,
rather than let him take months try-
ing to figure out how to promote the
package.” Under the licensing
agreement, the promoter is then set
to work with the theater owner, with
Indie-Pix 10 receive royalues.

Tenzer noted that he has been ap-
proaching major record companies
to provide talent. Already utilized in
“Cin-A-Rock™ presentations in Al-
lanta (Fox Theater), Pitisburgh and
Chicago were Buckwheat; Dr. John:
Wet Willie: El Chicano; Bo Did-
dley; Rufus; and various unsigned
acts, Tenzer noted that those com-
panies had provided additional pro-
motional support, via tie-in advertis-
ing and pmmulmna] matenals
supplied to the “Cin-A-Rock”
duction and promotion staffs.

With the package already aimed
at several major markets, Tenzer
plans to build his licensing network
by screening promoters in the re-
maining 90 per cent of “open terri-
tory,” with saturauon expected to
take from 12 to |8 months.

With the Atlanta booking of “Cin-
a-Rock” marking up a total autend-
ance of 52,000, Tenzer pointed out
that the package should prove at-
tractive o promoters, theaters (who
have, in recent years, been plagued
by thinning crowds for films) and
record companies seeking to break
new bands normally restricted to
bottom billing. Tenzer claims that
the production costs can be kept be-
low $2,000, including promotion,
yielding a strong net for promoters,
theater owners and Tenzer's own or-
ganization.

Compatible Discrete

4-Channel System

CUSTOM MASTERING CENTER
Plating/Pressing/Printing

J vc Cutting Center, Inc.

RCA Bldg,Suite 500
6363 Sunset Boulevard

Hollywood, California 90028

[213]467-1166
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LED ZEPPELIN

Forum, Los Angeles

Bringing their extravaganza to Los An-
geles for the first time in a year, Led Zeppe-
lin again showed themselves one of the most
skillful, exciting and hardest working rock
bands on the road today.

The group played a solid three hours
without a break, running through most of
the best matenal from their five year career
with the music punctuated by strobe lights,
smoke floating across the stage and spinning
balls of fire, As for the music isell, Robert
Plant mav stand center stage as vocalist but
it 1s Jimmy Page who must be recognized as
the true star of the group. As well as being a
truly remarkable guitanst, able 10 handle
virtually any kind ol music, Page is also a
master showman, Whether dancing about
the stage, playing guitar with a violin bow or
working a control box to achieve various
strange sound mixes, he never misses a note
and stands cut constantly. As a rock vocalist,
Plant 15 also a major alént. Besides possess-
ing a vonce with one of the widest ranges in
pop music, he uses echoe and reverberation
mikes with equal ease. John Paul Jones han-
dles bass and keyboards with quiet excel-
lence and John Bonham's drumming seems
W improve constantly.

If any complaint is (o be made, it must be
the noise level. There comes a pont when
this level can be almost unbearable, and the
Zeppelin nearly reached it several umes. A
group of this skill has no real need 1o blast
ears oul of beards. Nevertheless, the concert
was a true lesson in what good rock and
showmanship should be,

ONE-TO-ONE CONCERT II

Madison Sqmmt' Garden, New York

The place was packed and the vibes were
good. One-to-One 1] came off as o TH'!II!FI'II:d,
well paced and professional production
crammed with name talent donating their
arustry to raise money for the mentally re-
tarded children of Willowbrook and other
such instilutions. Notably absent were the
mlerminable between set delays marring
last year's otherwise successful benefit con-
cert.

Morning radio personality Don  Tmus
served as master of cereomonies introducin i
two other radio luminaries, Allison Steele
and Murray Kaufman, for brief remarks.
Enc Weissberg with his group Deliverance
opencd the show, closing with a rollicking
“Dueling Banjos™ before Judy Collins
swirled on stage with guitar in hand 1o de-
liver several lilting folk songs in her distine-
tive, pure style.

The first “surprise™ guest of the evening
was Sly Stone, who simply appeared to say
hello but was forced by the masses 1o per-
form. Hastily forming a band on stage, he
wowed them with “Dance to the Music”
Mext, Kris Kristofferson and Rita Coolidge,
also unannounced, staged a little im-
prompiu country jamboree with Kris reeling
off his hits and Rita supplying him with in-
spiration.

Bill Withers injected soul into the pro-
ceedings with tender but tough versions of
“Lean on Me,” “Grandma’s Hands” and
“Ain't Mo Sunshine.” Withers is a powerful
performer, able to move an audience with-
out resorting to the old “Clap your hands
(make me look good)” ploy. Richic Havens
effectively performed a number after which
John Denver, flying in direct from London,
buoyantly took center stage with an informal
pop-folk set highlighted by his recent hit,
“Rocky Mountain High."

The show's climax found Peter, Paul and
Mary reunited for an audience sing-a-long
of “Blowin’ in the Wind.” Prior to the finale,
newscaster and pivotal figure behind the
concert Geraldo Rivera, thanked everybody
for beginning to turn a dream of his into a
reality—no more Willowbrooks,

PHIL GELORMINE

DAWN

Fairmont Hotel, San Francisco

Dawn, featuring Tony Orlando, has an-
nounced its goal in Billboard as combining
the freedom and intensity of rock with the
showmanship and discipline of the main-
stream entertainer. The vocal trio’s debul at
the San Francisco's status showroom dem-
onstrated that they have accomplished this
blending 10 a rare degree.

Openly suffering from tour exhaustion,
nervousness and an unsure housc orchestra,
Dawn still came through with a sleck and
high intensity performance opening night
They combined their impressive arsenal of
hit singles (“Candida.” "Knock Three
Times.” “Tie A Yellow Ribbon™) with some
of the besi soul and rock tunes being writlen
today. Their program magically avoided
overtired material,

Telma Hopkins and Joyce Vincenti, the
two Detroil session stars who back Orlandoe
in Dawn, were impressive in their own rnight
during a section of the show where they held

Talentin Action

the stage alone and traded leads and har-
monies on a Dionne Warwicke hit medley,
Orlando was so determined o loosen up the
hotel crowd that he removed his boots and
hopped onto a side table to call for clapping-
in-time. The gesture’s spn-:mmm:i!.j.I was up-
held by the holes in his socks. But he did get
thecrowd tojoinin,. NATFREEDLAND

AZTEC TWO-STEP
BILLY MERNIT

The Metro, New York

Elektra Records is just one of several la-
bels here who are bringing acts into the
Metro, a recently refurbished room that has
been opened as a music club. Clearly, this
room 5 destined to become one of the more
comfortable spots in the city, and easily the
micest club in the Village, with kudos 1o the
management for its relative comfort and the
array of cheeses, wine et alii.

Perhaps the club itsell upsiaged the eve-
ning’s performance, but Billy Memit, open-
ing act was somewhai disappointing. Mer-
nit’s trio was sturdy enough, and his
comping at the piano offered a nice rhyth-
mic base. Somehow, the matenal did little to
fill in the spaces. however, and Mernit's vo-
cal style seems limited to that audience that
can acquire a taste for his undeniably con-
trolled, but often somewhat piercing use of
his upper register.

Aziec Two-5Step, on the other hand, are
one of those small, unheralded acts thas
have somehow escaped the notice they de-
serve, The duo has played this city several
umes in the past year, cearly building a
small but devoied audience with their
acoustic guitar stylings, low-keyed humor
and distinct harmonies. Their material
ranges from good to excellent, as they say,
but those credentials apparently have less

force at a time when sirong acoustic acts
abound, SAMSUTHERLAND

CAROLE KING

DAVID T. WALKER

Forum, Inglewood, Calif.

When vou're having a pood time, time
fies. That old axiom held true for this pack-
age presentation Frday (1) There wasn't
one rushed moment, yel the two arlisis
paced their way through delightfully heart-
rendering magnifications of their art.

For this hometown crowd, Carole’s ap-
pearance alone and with a 10-piece backup
band, provided new glimpses into her
strengthened ability on-stage.

During the past two years she has gained a
knowiedge of projection and mood develop-
ment which was lacking when she first went
into the spotlight at the Troubadour. Today,
she stands heel-to-heel with any other
singer/wniler/ performer in the business.

Carcle in person is a super delight. Nol
only does she appear 10 be having lun with
her own works, but she provides an honest
impact 1o her lyncal photographs,

Five of her |7 works were from her forth-
coming “Fantasy”™ LP and while it would
have been helpful had she announced each
litle, they were still well done and well re-
ceived.

This segment of heér program cncom-
passed David T. Walker's own quartet plus
two trumpels, trombones and saxes dou-
bling on Mute) and when you have the likes
of Tom Scott and Oscar Brasshear in the
band, the music swings.

Swing 1s usually associated with jazz. Well
Carcle swung the pops material, from
“¥ou're Beautiful,” “Been to Caanan.™
“Way Over Yonder.” "Smackwater Jack,” to
the mewer “Fantasy,” “Being at War With
Each Other,” “Heywood,” and an infectious
Spanish language eniry.

“¥ou've Got a Friend™ was her most im-
pacting song., drawing a finely deserved
standing ovation. Guitarist Waiker's open-
ing 35 minutes were filled with adventur-
eous funky jazz. individually and collec-
tively on the ensemble passapes, Walker
displayed a capability o play fuzzy, wah
wath guitar and soft, Mowing jazz solos, He
also evoked some interesting vocal sounds
by chanting with his playing.

ELIOT TIEGEL
HERBIE HANCOCK

POINTER SISTERS

Troubadour, Los Angeles

Oakland’s Pointer Sisters have the potential 1o be-
come one of the most important enferainment units
m the world. Good-humored, visually awesome in
their [hrl.rl-ﬁl'u.lp 1940 dmg and lﬂl.:hr'll'l:i“]-' Vir-
tuoso, the four Pointers and their acoustic rhythm
trics have guolledi betrer word-al-mouth in the L. A
muzc communily than any new act im months
Preiy good for their first solo job since quitting as
Tay Mahal's chorus and signing with Blue Thumb,

Headliner Herbic Hancock keeps in the back-
ground behind the horn trio of his free-fomm septet.
They plaved continuously for 45 minuies and
showed no discemnible core 1o the extended impro-
visabwons. As far as I'm concerned, free-form jarz
groups still must prove they have some valid emo-
tonal or musical organizing prnciple behind their
sound NAT FREEDLAND
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Hopkins Forsakes Studiosfor Solo

LOS ANGELES—How does a
man who has reached virtual super-
star proportions as a studio musician
move into the spotlight on his own?
Nicky Hopkins, for eight years one
of the most sought-after keyboard
session men in rock, is about to give
ita try through a series of LP's and a
fall U.5. wour.

Like Jimmy Page and John Paul
Jones of Led Zeppelin and the mem-
bers of Bread, Hopkins hopes to
convert a successful studio career
into an equally successful solo run,
With Hopkins, however, the task
may be somewhat more difficult, for
he is thought of by many as the
epitome of a studio star,

Hopkins began serious studio
work in 1965 following a lengthy
stay in the hospital. Since then he
has played wtih the Rolling Stones,
Beatles (individyally as well as col-
lectively), Kinks, Who, Jefferson
Airplane, Harry Nillson and Steve
Miller. He has toured with the
Stones and has been a member of
the Jeff Beck Group and Quick-
silver. He was also a member of a
short lived but critically acclaimed
group called Sweet Thursday, which
included such stars as Jon Mark and
Alun Davies, a group whose LP has
Just been rereleased.

Now, with his own Columbia al-
bum, “The Tin Man Was a
Dreamer,” under his belt, Hopkins
feels he can make it on his own. “I've
been planning this for three years,
ever since I left Quicksilver,” Hop-
kins says. "It was just a matter of
finding the time. | haven’t been what
you what call a studio musician
since 1968, though I've played on a
lot of sessions. What I've done since
then 15 play with friends, not with
whoever offered to pay me,

Wife Co-Writer

“I finally got around to my own
LP last year,” he continues. “I'd
been writing tunes with my wife,
Lynda, and I went to England with
no studio time booked. 1 got to
Apple Studios which George Harri-
son had reserved, but he called to
say he would not be able to use them
for two weeks so | laid down my ba-
sic tracks then. Then | helped
George on his album.”

The album is half instrumental
and half vocal-instrumental, which
marks Hopkins debut as a singer.
“I'm happy with my singing for
now,” he says, "but it was the first
time and I trust it will get better.” A
second LP 1s planned for the fall.

Does Hopkins feel he is cashing in
on his studio reputation in launch-
ing a solo career? “To an extent it's
inevitable,” he says, “but I'm sure
there are many people who don't
read the backs of albums or haven’t
seen me tour with the Stones, I'm
hoping to attract a lot of people un-
familiar with me.”

Fall Tour

His tour, planned for October and
November, will feature most of the

McCulloch With
RSQO'’s Blue

NEW YORK-Jimmy McCul-
loch, former guitarist with Stone
the Crows, has joined Blue, newly
formed English group signed to RSO
Records.

Group also includes Hughie
Nicholson, lan MacMillan and
Timmy Donald. McCulloch was
first known as guitarist for Thunder-
clap Newman, Track Records

group.
JUNE 16, 1973, BILLBOARD
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By BOB KIRSCH

artists who appeared with him on
the LP including Klaus Voorman.
He says he's waiting s0 long between
his first LP and the tour because *1
don’t like the idea of using a tour to
plug an album.” Stones’ tour man-
ager Peter Rudge will probably
handle the Hopkins venture.

In the meantime he will continue
writing and plans to produce future
LP's, as he did his first. He will also
continue doing sessions for fnends.
“I absorb a lot for my own wriling

through this,” he says, “and 1still en-

Joy "

As for his years spent in the studio
and on the road as a studio musi-
cian, Hopkins feels that it did him a
greal deal of good. “Playing with so
many creative people helped me
learn a lot,” he says, “and all of these
people have obviously influenced
some of my writing. As for the tours,
they've taught me a bit more as to
how I want to pace my own tour, and
it won't be at a breakneck pace.”

o -

POLYDOR INC., stages a gala for Slade at Iperbole recently, kicking off a coast-to-
coast tour of the U.S, and Canada by the U.K. hard rock group. Celebrating at the
MNew York nightspot are, left to right, Slade members Don Powell, Jimmy Lea and
MNoddy Holder, Polydor president Jerry Schoenbaum and Slade's Dave Hill,

You. When you stay at Chicago's Hotels Am- Especially for a hotel on Chicago's Gold Coast.

bassador. And the part is perfect for you.

Here you enjoy the same celebrity treatment
as the stars who wouldn't stay anywhere else.
From a staff that numbers five hundred — almost where people don't act like they're doing you one.
one for every room.

Speaking of rooms, you can dine in the

fabled

Pump Room. Or go back 200 years for a

drink in the Prince of Wales. Or simply relax in
your room. Which you'll find is much more than
four walls and a bed.

All for a price thar's not a bit astronomical.

wwWw americanradiohistorv com

We're at 1300 N. State Parkway, Chicago, I11.
60610. Phone (312) 787-7200. Telex(312) 253-272.
Next trip to Chicago, do yourself a favor. Stay

HOTELS

The Star Treatment
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Latin Music

Latin Scene

MIAMI

Jose Fajardo (Kubaney), appear-
ing nightly at Numero Uno, has
claimed that he wrote “La Calle Esta
Durisima,” a new single by Joe
Cuba (Tico) and credited on the
record to J. Sabater. ... Angel Mar-
tin, formerly with radio station
WQBA has joined WCMQ as a disk
jockey. ... Willie Colon’s recent ac-
cident will keep him out of action for
some time. His next playing date will
be here on June 16, when he appears
at Hialeah Auditorium with Con-
junto Universal (Velvet) and Jovenes
del Hierro (Sound Triangle). ... Or-
chestra La Suprema (Sound Tri-
angle) is currently playing Friday
and Saturday nights at Club Mont-
matre. ... Cuban composer Justi
Barreto played a dance here June 2.
... Luigi, a dance studio owner, is
expanding his Friday night socials
with the live music of Luis Verona's
Orchestra. Plans are underway for a
*Palladium-type™ ballroom to open
here soon.

“Completely false and untrue”

said Jerry Masucci, president of

Fania records, when asked if he
plans on bringing his All-stars to
Cuba. Meanwhile Masucci is here
lining up new recording talent. . ..
Channel 51-TV is getting into the
Spanish bag, and luring away key
personnel from other radio and TV
stations. ... Clem Littauer, former
radio station owner in Puerto Rico,
1s now doing his thing at WRSD in
Homestead, Fla. ... Andy Harlow
(Vaya) made it a point to visit all ra-
dio stations while in town for his
dance. ... De Raymond (Audio La-
tino) is recording a new LP at M&M
Recording studio . . . the new LP by
Pellin Rodriguez (Boringuen) is
now on the streets here. . .. Carni Cal-
ves 15 the only public relations per-
son Tropicana Records needs, with
her friendly phone voice.

ART (ARTURO) KAPPER

NEW YORK
UA-Latino has set June 18 as the

release date for the reissue of three
Tito Rodriguez’ albums, *Tito From

Billboard SPECIAL SURVEY for Week Ending 6/16/73

B"'b"“jd HOt l-nti A LP,S

T | TTLE-Artst Labe &
T Mumber (Distributing Label)

IN CHICﬁAGO
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1 VICENTE FERNANDEZ
Yolver Valwer, CYS 1333

YOLANDA DE RID
LA Hija De Madie, Arcano 3202

LOS SOCIOS DEL RITMO

Yamos A Platicar, Parnaso | 0%6

LOS ANGELES NEGROS
¥ Volvere, Parnasa 1070

LUCHO BARRIOS
Wi Amor Por Ti, Futuro 277

N s W D

VIRGINIA LOPEZ
Yolvera Bl Amaor, GAS 4073

SONNY OZUNA

El Intermacsonal, Key-Loc. 3017

6

)

8 | GRAN COMBO
Por EI Libro, EGC 003

9

JUAN GRABRIEL
Mo Tengo Dinero, Arcano 3023

10 JULIO IGLESIAS
Julio Ipiesias, Alhambra 10

IN N.Y.

1 MESTOR ZAVARCE
Como Llora Una Estrafla, Discolandia B114

DANNY RIVERA
Dos Amantes, Velvet 1461

TITO PUENTE
Conceri Live, Tico 1308

4 EDDIE PALMIERI
Sentido, Manga 103

3 GRAN COMBD
Enaccion. EGC (04

6 | VICENTE FERNANDEZ
Volver Volver, CYS 1333
7 | LUCHO BARRIDS
Amor Por Ti, Fudare 277

8 | JOHNNY PACHECO
Tres de Cafe ¥ Dos de Sugar, Fania 436

9 | SUPER TRIO 73
Super Trin 73, Montego 261
10 | TEDDY TRINIDAD

Yo Quiero Amarte Una Ver Mas, Fania
421

IAMI

1 | CONJUNTO UNIVERSAL 6 | LISETTE
Que 5e Sepa, Velvel 1466 Juntos, Bormquen 1226
2 TATA RAMOS 7 TIPICA 73
Dama-Dama, CYS 5005 Manono, Inca 1031
3 | SOPHY 8 | CELIA GONZALES
Perdon. Velvet 1474 Hasta la Pregunta Es Tonta, Teca 51
4 LOS ANTIQUES 9 CHED FELICIAND
Dias Coma Hoy, Funny 502 Jugete, Vaya 12
5 | JULID IGLESIAS 10 | ELIO ROCA
Jula Iglesias, Alhambra 10 A Mi Cuba Volvere, Miami 6071
IN TEXAS
{ | VICENTE FERNANDEZ 6 | JULIO IGLESIAS
Vicente Fernanderz, CYS 1355 lulio Iglesias, Athambra 10
2 LA FAMILIA & LITTLE JOE ) LOS SOCIOS DEL RITMO
Para La Gente, BSR 1038 Chilito Piquin, Sabor 1611
3 | FREDDIE MARTINEZ 8 | LUCHA VILLA
El Embajador, FR 1006 Pura Morte Vol 2, MU 1518
4 | SUNNY & THE SUNLINERS 9 | IRENE RIVAS
El Intermacional, KL 3017 Tonto, Cash 1008
3 | CORNELIO REYNA 10 | RAMON AYALA Y LOS BRAVDS
Cornela, CR 5030 Forque, TM 7009
IN L.A.
1 VINCENTE FERNANDEZ b CORNELIO REYNA
Volver Yalver, CYS 1333 Cornelin, CR 5030
2 JULIO IGLESIAS 7 LUCHA VILLA
Rio Rebelde, Alhambra 10 i Puro Norte Vol, 2, Muosart 1518
3 ESTELA NUNEZ YOLANDA DeL RIO
. ;ﬁﬁgrﬁ La Mana, Arcano 3215 9 é :I III:_.E Id;:. :;1‘1::;_ Arcano 3202
Sin Tu Amos, Miam G069 Elisa, Latin 2015
5 | LOS MUECAS 10 | He
Que broma, Caytromscs 1351 Eaufrﬂ.ﬁplr!amuum 2013
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Hollywood,” “Back Home in Puerto
Rico,” and “Charanga Pachanga.”
... Also at UA, La Crema, a Latin-
soul group, has signed a recording
contract; Chucho Avellanet is per-
forming at El San Juan Hotel in
Puerio Rico; Orchesira Revolucion
*70 are scheduled for New York and
Boston appearances in August and
leader of the group Ocho Chico
Mendoza is huddling with producer
Bobby Marin and UA managing di-
rector Fred Reiter on a forthcoming
LP,

Joe Cuba, Joe Bataan and La Jus-
ticia are scheduled for the Aragon
Ballroom in Chicago Saturday (16).
The concert is being presented by
Latin Explosion Productions. ... In
other concert activities, the Concert
Corp. of America and Viterect, Inc,
will present the International Latin
Festival at Shea Stadium here July
21. Already signed for the event are:
G. Santana, Malo, Eddie Palmieri,
Ray Barretto, Machito and Gracilla,
Ismael Miranda, Willie Colon and
Hector La Voe, Flamboyan y
Frankie Dante, and Tony Pabony La
Protesta. Twenty percent of the con-
cert’s proceeds will be donated
equally to four charities: Children's
Cancer Fund, ASPIRA, SER.A.,
and the Roberto Clemente Memo-
rial Fund. ... Willie Colon, who is
currently recovering from injuries
suffered in an accident (an at-
tempted kidnapping?) should be on
the concert tour shortly. Fania
Records is also preparing the release
of Colon's latest LP.

Latin Mart
Tops 1 Mil
In “Capital’

By ART (ARTURO) KAPPER

MIAMI-The market for Latin
music here has topped $1 million
and the future will see this city as the
Latin recording capital of the world,
according to Manny Matos, presi-
dent of M&M Distributors. Matoz
said that the local market has nearly
doubled in the last three to four
years and that current indications—
including the increasing number of
local acts which are recording prod-
uct and the growing Spanish com-
munity here—point up the “poten-
tial” of Miami as the Nashville of
Latin music.

Matos stated that his operation,
which includes a rack-jobbing com-
pany, servicing over 350 accounts, a
recording studio and two record
companies, Sound Triangle Records
and GRC Records, accounts for a
“healthy™ portion of local business,
He said that his rack activities,
which sold over 300,000 LP’s last
year, grossed some $400,000 alone.
Matos services accounts from Key
West 1o Miamu.

Matos, who has been in business
for ten years, said that the demise of
Cuba as the center of Latin record-
ing in the early 60°s lefl a gap in
Latin industry. “That gap is now
being filled here,” he said. “We have
many of the old artsts, arrangers
and composers here, along with
quality talent in the young gener-
ation, and that combination, plus
the growing facilites for production
and merchandising, 15 creatling a
dollar growth lor the market, as well
as new creative directions for Latin
music. Artists recording for Matos
mclude Coke, La Suprema, Jovenes
del Hierro, Chamaco Garcia, and
Sergio Fiallo.
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Merican Records’ Tempo *70, with
lead singer Carlos Camacho, are pre-
paring a major tour of Boston,
Miami and New York. Some of the
scheduled dates here include an ap-
pearance with Sandro at Carnegie
Hall; a date at El Cheetah; and a
date at Act [. They will also record
their third LP for the label while
here. Ralph Lew will produce. Also
at Mericana, Rey Roig y Su Sensa-
cion are preparing their second LP;
Los Jimaguas have signed an exclu-
sive recording contract and will be-
gin recording in July; and Johnny
Zamot and orchestra have signed
with the label, with an Augusi
record date. ... Fania president
Jerry Masucci was in town briefly

last week—long enough to let us
know that he is on the way to Miami
for a business trip. ... Morty Wax
Promotions has signed to handle
promotion for Discos Latin Inter-
national Records’ Andy Russell. . ..
Skip Lane has been named Fania
Records new promotion man for Los
Angeles. He was formerly with
United Artists Records. ... Flutist
Johnny Pacheco produced Ismael
Miranda’s album on Fania. ...
Statements are still coming in on the
need for a crackdown on bootleggers
in the Latin music industry. The
losses are growing every day. Keep
in touch, send your Latin news and
color to Billboard, N.Y.

JIM MELANSON

Payola Law Passed

® Continued from page 3
Department, the Commission will
cooperate with the Criminal Divi-
sion of Justice on all payola aspects,
The Justice Department has the FBI
and a roster of its own attorneys at its
disposal, to work on what may prove
to be the most massive payola track-
ing since the 1960 law was passed.

In retrospect, the payola of the fif-
ties, as examined in the House Com-
merce Committee Hearings of 1959,
was a simple and open thing com-
pared with the current murky payola
situation. The 19505’ bribes by
money, by “booze and broads”
bashes in Miami, payments of debts,
loans, kickbacks, and the rest, do not
seem to compare with the as yet in-
complete picture of today’s rumored
bribery by hard drugs, and the
threats of organized crime muscling
into the promotion and sales of to-
day’s record hits. The thousands in
bribes a decade ago, do not compare
with the allegations of the nominal
sums, up to the millions, allegedly
spreading around in payola, possi-
bly at times by way of false invoices,
according to the current investi-
gations.

Different Ball Game

By way of comparison, the House
Commerce Commiltee investipating
payola of the late 50's was shocked
at DJ Dick Clark’s interest acquired
in some 52 corporations that pub-
lished, recorded, and distributed
music. DJ Dick Clark, in turn, was
apologetic about such gifts as a fur
piece for his wife, or a piece of jew-
elry, pressed upon him by friendly
record promoters.

The Committee members shook
their heads over the power of the big
DJ’s of that era to sway the sales of
records, by giving or withholding air
play and air plugs on radio, and es-
pecially on the big TV afternoon
dance shows. Yet in today's climate
of cover-up, a similar commitiee
would be amazed at the naivete of a
distributor who kept careful records
of every dollar he paid out to DJ's
and submitted to the committee a list
for the year, ending Sepilember,
1958, with the modest total of

Audiofidelity Disk
On Watergate Affair

NEW YORK-—Audiofidelity En-
terprises has joined the Walergate
record sweepstakes (Billboard, June
2) and is releasing a single next
week, “Haldeman, Ehrlichman,
Mitchell and Dean.” Record will be
released on its Mr. G. label. The
song, written by Robert Warren, has
already received initial exposure on
NBC-TV and ABC-TV national
evening news lelecasts.

$14,600. The Commitice and the
Congress already deeply shocked by
the exposure of the rigged TV quiz
shows, passed a law making the pay-
ola a criminal offense, in record
time.

Then, as now, the licensee himself
is not subject to any criminal penal-
tiecs—unless he takes an active role as
an individual in the giving or taking
or pushing of a record by bribery.
The licensee is required to maintain
surveillance over his help, and faces
only civil penalty under the Com-
munications statutes of fine or a re-
duction or termination of his license.

Polydor Pact
With Anthem

NEW YORK —Polydor Incorpo-
rated has fnalized a production
agreement with Anthem Produc-
tions which will find all Anthem
product issued on Polydor. The An-
them logo will also be incorporated
for identification.

Pact followed negotiations be-
tween Polydor president Jerry
Schoenbaum and Lee Laseff, An-
them president, who worked with
Anthem attorney Michael Shapiro
in negotiating the deal.

Initial release will be a debut al-
bum by John Lovick Turner, slated
for release later this month, to be fol-
lowed in August by the LP debut of
Stephanie Nix and Lindsay Buck-
ingham.

LasefT continues to head Anthem,
while Anthem national promotion
man Don Anti will be working with
Polydor in coordinating promotion
for the upcoming releases.

Waxie Maxie

® Continwed from pape 3

contemplated that arrangements
will be made for the continuance of
the management and operations of
Waxie Maxie Quality Music Co.
Further details of the arrangements
between the two firms will be con-
sidered by the Board of Directors
and will be jointly announced by
representatives of both corporations
when such further matters are
agreed upon.

Waxie Maxie operates 13 retail
record and audio stores in Washing-
ton and neighboring locations. Sam
Goody, Inc., operates 16 home en-
tertainment centers located primar-
ily in the N.Y. Metropolitan area,
New Jersey and Philadelphia.

Several months ago, Schwartz
Bros. had discussed with Waxie
Maxie the possible purchase of the
store chain but this fell through.

JUNE 16. 1973, BILLBOARD



www.americanradiohistory.com

By SHELLY HEBER

As we head into summer some in-
teresting trends can be observed on
the soul singles chart. Firstly, male
groups dominate the chart occupy-
ing a little over halfthe available po-
sitions. Seventeen spots are alloted
male solo singers, three by female
soloists and two by female groups,
The predominant feel of the chan
leans owards a soft, romantic sound
as best exemplified by the Stylistics
“You'll Never Get to Heaven,” the
Dramatics’ “Hey You, Get Off My
Mountain,” Bloodstone’s “Natural
High™ and the Independents’ “*Leay-
ing Me.” All these songs also have
their lead parts sung-falsetto style.

However, summer will find no
dearth of the joyous dance numbers
that so characterize the season. The
strains of Gladys Knight's “Daddy
Could Swear | Declare,” The
O Jays’ “Tune To Get Down™ and

Foster Sylvers' “Misdemeanor™ are
pourmg out of portable radios all
along the nation’s beaches and lake
fronts.

A special salute goes to Ray
Charles who has been in constant at-
tendance on the soul charts since his
first top 10 record, "Baby Let Me
Hold Your Hand.” The year was
1951 and he was then recording for
the now defunct Swingtime label.
since then hehas had eight Number
One soul singles and 30 songs ap-
pearing in the top 10 of the chart,

BITS & PIECES-—WDIA-AM,
Memphis s featuring two - benefit
showings of the film WattStax "72 to
set the mood for their annual Starlite
Revue on June 30th. ... The entire
company of the immensely popular
“Don’t Bother Me 1 Can’t Cope”
performed an abbreviated version of
the show at three Cahfornia state
prisons recently. They were the first
performances ever given to max-
imum security prisoners in this state.
The fantastic response and lack of
security  hassles indicate that the
foundation has been set and other

entertainers will soon be allowed to
perform in maximum security situ-
ations. ... Dede Warwick, who re-
signed with Mercury, has a new
single in the offing, “All the Love
That Went To.™ . . . Stax’s Frederick
Knight has been signed to produce
GSF's Lloyd Price’s next single,
Price’s last hit, “Love Music,” rees-
tablished the fact that he belongs in
today’s music picture as much as his
golden oldies: “Stagger-Lee,” “Per-
sonality,” “Owver and Over” assure
him a top position in any rock n” roll
tevival package. ... The O'Jays are
recording a new album under the
continued guidance of Kenny
Gamble & Leon Hull who worked
on the recently RIAA certified
*Back Stabbers.” ... Ramsey Lewis
i5 celebrating his 20th vear in show
business with plans 1o release a new
greatest hits package on Columbia
soon. . .. Remember Betty Everett of
“The Shoop Shoop Song™ fame? Af-
ter a rather long absence from the
musical scene she's reappeared this
time on the Fantasy label with a
single called “Danger.”

Soul Sauce

BELL RECORDS honors the 5th Dimension at their recent press conference at the

= -
o ——

Overseas Press Club, marking the group's return from a tour of Turkey and East-
ern Europe under the auspices of the U5, Cultural Presentations Program of the
Department of State. Bell-president Larry Uttal presents them with a plaque.
standing with Uttal, left, are group members, left to right, Ron Townson, Marilyn
McCoo, Billy Davis Jr., Florence LaRue Gordon and Lamonte McLemore.
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Coffee House Circuit
Holds Largest-Ever Meet

NEW YORK-—Swdent delegates
from over 60 US, campuses met at
the McAlpin Hotel here on May 21
and 22 1o hold the seventh annual
Convention of the Coifee House
Circuit, The two-day convention,
designed to provide delegates with
an opportunity to screen available
talent and explore talent production
and promotion through seminars,
wis the largest ColTee House meel 1o
date.

Marilyn Lipsius, director of the
Circuil, and Michael Brovsky, presi-
dent of the Circunt’s parent com-
pany. Directions Unlimited, wel-
comed guests Lo the first meeting.
where C. Shaw Smith. director of

CBC—Hunter
‘Live’ Show

WINNIPEG—Don Hunter, man-
ager of The Guess Who, has com pleted
production on six live pop-rock musi-
cal programs produced in cooperation
with the Canadian Broadcasting Com-
pany dat the Plavhouse Theater here,

Titled “Live.” the half-hour color
shows will offer two acts in each seg-
ment. Inital air date is Tuesday (22)
over the CBC system.

Hunter will also represent the shows,
which feature all Canadian talent. for
possible globhal svndication,

Acts already Hlmed include Scrub-
baloe Caine. Fludd. Flying Circus.
Mashmakan and the Greaseball
Boogie Band,

student activines at Davidson Col-
lege. Davidson. N.C.. and chairman
of the Board of Directors of the Cir-
cuit, offered a hstory of the cireunt
and s development as a program
for both developing campus-orn-
ented artists and providing students
with a steady talent schedule that re-
mains affordable.

The mecting witnessed the broad-
ening of CAMpPUs lasies, nu[mﬂ that
while the Circuit itself was originally
built on folk acts. other musical
idioms and theater, film and other
talent packages are showing strong
rl.'.".F'ﬁl.'ll'l."d_L 1 L.'ijlﬂFU?'-.

Also discussed was the possible
development ol an extended Cireuit
concept, the campus club, which
would offer campuses a larger room
that could sustain engagements by
“name” acts. Among the speakers
were Jimmy Collier, o current Cir-
cuit act, and Bob Fopp, student
chairman of the Coffee House al
North Shore Community College,
Beverly. Mass.

While the May 22 morning was
devoted (o discussion, the May 23
morning was utilized for screenings
of films from the Genesis Films cata-
logue, with “The Projectionist™ of-
fered and star Chuck MeCann and
writer-director-producer  Harry
Hurwitz there for discussion

Aflternoon meetings were held
the Bitter End. where delegates
heard avarlable acts from the circuit.

MUCH MORE MUSIC...

Whar effect does four=channel sound have
on classical music? Find ourt in Billboard's
Classical Sporlighr, coming in The July 21 issue. |
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Campus News

School Seeks
Free Festa

CHICAGO-The Free Festival
School has been organized by Erol
Amon and Martha Kuczmiercevk o
push for free concerts in Lincoln and
Grant Parks here and to instruct
people in holding rock festivals. A
concert held I‘LLLI'I.I'."'. kicked off the
program.

Free Festival, while organized at
the University of llinois Circle
Campus. 18 not alfiliated with the
university as have been the rock con-
certs promoted there by Crazy Steve,
the latter being funded by the
school.

All groups, including the 19-piece
Bobby Christian Big Band. contrib-
uted their services to the concert
presented by Free Fuestival, Bruce
Gordon of Team Corp. provided the
sound free. and the entire concert
was videotaped for possible presen-
tation w the city council,

“One of our aims is 10 get concerts
going again,” smd Miss Kue-
zmierczvk. noting that outdoor rock
events have been virtually banned
since a Sly Stone concert two years
ago erupted in niots.

Additionally, classes will be
formed by Amon 1o instruct people
in how 1o handle rock concerts.
Kracker, Mississippi Flannagan,
Jim Hamun the Flock and Madcap
were groups scheduled for the con-
cert.

Intra-State
Service Unit

NEW YORK-—-As the semester
draws 1o a close, the Michigan Inter-
collegiate Radio Association (MICRA)
15 finally moving from its pl.m|un~'
stages into full nrr-l.mlln.:rt as an iniri-
stale service orgamzation for member
stutions, This month has seen the irs)
products of MICRA'S initial concep,
first set lorth last October in Mi. Pleas-
HEL] .

During Apnl, the first MICRA Con-
gress wiis held at Wayne State Univer-
sity in Detroit, where the MICRA con-
stitution was  ratified and three
chairpersons were elected to head the
fedgling organization. St Goldbere,
program director at WOBN, U, ol
Michigan, Ann Arbor, was elected as
first charrperson, following Goldberg's
mvolvement with the concept from the
planmng of the first conference in Oc-
lber. Assistant chairperson. respon-
sible Tor business alTairs. was Muare
Conlin of Michigan State in East Lan-
sing, acting head of the Michigan State
network of stations. Also elected was
Dave Mellor, program director as
WEME at Michigan Stte, who will be
ivolved with programming for the or-
wanization,

I'he first congress also outlined plans
for & monthly newsletter, 10 be edited
by Dave Torbe, station manager of
WOHP, Central Michigan UL, M1,
Pleasant. Promotons and public rela-
tnons will also be administered. with
Doug Jones. also of WCHP. slated 10
handle that post. The newsletter, which
will begin publishing in September,
will function both as a communi-
catons medium and as public relations
between MICRA and the industry.
with the newsletter expected w include
cuest columnists from the professional
hnmd»...hhm_ industry, 4 member sta-
Lon h:lﬂ'hl:lﬂhl:._d nmnlhlv lists ol pro-
oramming and equipment distributors,
and general news,

Meanwhile. one of MICRA inital

goals, the creation of a detailed profile

of all Michigan college stauons, 15 ex-
pected 1w be completed this week when
Goldberg receives the final profiles. In
accordance with the consututon,
MICRA will spend next vear conven-
ing for a mmimum of six mectings be-
ween Octaber and April.

www americanradiohistorv com

_Whats Happening

At the National Entertainment Conference in Columbia, 5.C., Fred L.
Willinms has joined the national staff of the NEC as editor of publications
and research. The appointment is being made official this week.

A native of Manhattan. Kan., Williams is currently the Union Pro-
gram Coordinator at the University of Wyoming in Laramie. In his new
position, Williams will be responsible for some 100 NEC publications, in-
cluding the NEC Newsletter, a 100-page magazine on college talent pro-
gramming and students activities issued eight times a vear,

* ok ok

Al Berklee College of Music in Boston, Swiss-born Martin Hurni, a
saphomore, was this vear's recipient of the Stratton Fellowship presented
at the Annual Dinner of the Friends of Switzerland in Boston. The schol-
arship s part of the seventh Julius A, Stratton Prize for Cultural Achieve-
ment awarded o General Georges Donot, chairman and chief executive
officer of the American Research and Development Corp,

Following the ceremony, Hurmi performed an onigimal composition
which has been proposed for the new Swiss national anthem. The tenor

saxophonist s currently majoring in arranging and composition, working
with Berklee's John A. Bavicehi, Prof. Jeronimus Kacinskas and Aml'«.-
MceGhee.

Hurni attended the Swiss Jazz School in Berne prior o entering
Berklee, Following his work there. he plans to return to Switzerland

* ok x

Playlists: The Prophet’s Approach

In response o a recent comment here, one Eastern college radio man
commented that he saw no reason why ]’T]d‘r[l'ﬁlﬁ sent from shutdown sta-
tions posed problems for record company folk.

"l am going to be sending out our playlist. as scheduled this summer,
even though we are not on the air. .. . [ think I can pretty accurately pre-
dict what would have gotten heavy pl;n hitd we hum on the air: of course,
[ might make a mistake every now and again too,” he commented.

The programmer in quutmn has certainly conformed to the music
pro’s needs for honesty. for his station announced the move by explaining
the actual air status and the intention of the playlist.

At the same Lime. this viewpoint, suggests a genuine misunderstanding
of what the college promotion man asks for when he seeks communi-
cation from stations. The playlist is not taken as a critical format, at least
not by promo men. Those pﬂ-uplu. are pnmarly concerned with that
wearying, but very real. phrase. “the bottom line.”

At a point in the growth of college radio when the medium is appar-
ently endangered by service list cuts. 1t would seem vital that programmers
realize that collegze promotion men at record companies simply can’t af-
ford to base their decisions on the “opinions™ and predictions, however
accurate, of a programming stafT,

Billboard SPECIAL SURVEY for Week Ending 6/16/73

o ¥ | TITLE-Artist, Label & =%
'_E_-; Mumbaer [Distributing Label) g
1 SECOND CRUSADE 22 PIECES F
EFIJE&I.‘.IEF:‘I.'—. Blue Thumb BTS 7000 ?1E23|t Echwﬂnﬂ% Ll%i Ry
(Famous
- 23 MOON GERMS
2 gu.a:g BBTI:IHHEI o loe Farrell, CTI 5073
Eﬁnfhlilﬂﬁ' rUnfrm ErTusLﬂ 24 E;E?EE!HH CTI 6028
3 | SKYDIVE 25 | PIECES DF A MAN
Freddie Hubbard CTI 01K Bil Scott Heron, Flying Dutchman
4 MORNING STAR PD 10143
Hubarl Laws, CT1 B022 26 STRANGE FRUIT
5 PRELUDE/DEODATO Bellie Holiday, Atlantic SD 1614
Eumir Dodato, CTI 6021 27 HAHEE'I' LEWIS
6 SUNFLOWER Upendn Ni Pamoja. Columbia £ 31096
Milt Jachson, CT) 6024 28 BILLIE HOLIDAY
7 The Origingl Recordings
Com Mo 3218 29 Eic:ruim.th%? fEHE;ENLE;Jﬁ HTHOUSE
8 FUNKY SERENITY
Ramsey Lews, Golumbia KC 32030 T Fouihad, Frestigs
9 H!HGH'IJT 30 | OM THE CORN
Funk, Inc., Prestige PR 10053 Miles aampgurfrﬁ'm NC 31906
10 RED. BLACK E GREEN il KING OF RAGTIME

Ray Ayers, Palydar PO 5045

11 IIF HORN I (M.F. H'L'IHHL
Maynard Ferguson, Columba KC 317(9

12 LIGHT AS A FEATHER 33
iChick Corea, Palydor PO 5525

13 Ist LIGHT )
Freddie Hubbard, CTI 6013 34

14 | SONGS FOR MY LADY

Scott Jophin, Angel & 36067 (Capital)

32 HURTWOOD EDGE _

Tim Weaisherp, ARM 5P 4352
REFLECTION OF CREATION AND
SPACE

Alice Coltrana, Impulse 9232 (2) (ABC)

WE GOT A GOOD THING Eﬂllt['.'
Hank Crawford, Kudu 08 (CTI

McCoy Tyner, Milestone 9044 (Fantasy) 15 LACK UNITY
15 UUNDER FIRE haroah Sanders. impulse IPE 3219 (ABC)
Gate Barkien, Flying Dutchman FO 10158 | 36 FORECAST

16 TALK TO THE PEOPLE Eric Gale, Kudu KU LI {CTI)

Les McCann, Atlantic SD [£19 37 WE'RE ALL TOGETHER AGAIN
17 IHHEH CITY BLUES Dave Brubeck Atlantic 5D [54|
George Washington, Ir. Kudu 03 (CT1) 8 %DFHlE?ﬂHTEEI' LOU
18 IN CONCERT au Donaldson, Biusnate
Miles Daws, Columbia KG 32092 HAN-LAUZH-F-(U.A)
19 LIVE

19 WHITE RABEIT

George Benson, CTI 5015 Dave Brubeck & Gerry Mulligan

Colymbia KC 32143

20 SWEETNIGHTER
Weather Renart, Columbia KC 32710 40 EL‘H"FTEEE]E;EEHU,HEAH
21 INSIDE Jimmy McGrifi/Groove Halmes,

Il
Paul Harn, Epic RE- 31600 (Calumbea) Groave Merchant GM 520

£ Copynight 1873 Biliboard Publicatons inc Mo part of this publicalion may ba reproduced
stored in & retreval system of transmified o0 any fofm or By any MeANSs, swcironc machanical
photocapying. recording, o otharsise «ithout tha pros sriflen parmission of the pusHshar
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Classical Music

Billboard- SPECIAL SURWEY for Week Ending 6/16/73 -
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Discount in Dallas:
A Store ‘on Location’ Joplin Single

By CONNIE HERSHORN

DALLAS—Discount Records on
busy Northwest Highway has just
passed its second birthday.

On the perimeter of suburban
Preston Village Shopping Center,
Discount is not a store one just hap-
pens upon, IMone doesn’t turn on the
right access road, the store might be
hard to find. Yet, one is lucky to find
a parking spot on the first pass.

“We don’t get much walk-in
trade,” cracked Lew Harpster, man-
ager of the CBS-owned operation—
one of 60 nation-wide.

But location seems not to be a
handicap for the tape and record
store that did an approximate
$400,000 business last year and is
doing “significantly better this
year.”

Over 20 percent of Discount’s
sales 1s classical music—at least three
times that of the average area record
shop.

Pennwalt to

Sponsor Phila.

Europe Tour

PHILADELPHIA-The  Penn-
walt Corp., based here, will sponsor
the 1975 European tour of the Phila-
delphia Orchestra which will en-
compass 19 concerts in 11 cities in
six countries. In 1975, it will be the
125th anniversary for Pennwalt, a
chemical manufacturing firm with
one-sixth of its worldwide employees
living in Europe and the UK. It
will also be the 75th anniversary for
the local symphony, and to make it
a “family affair.” that year will also
find Eugene Ormandy, music direc-
tor and conductor of the Philadel-
phia Orchestra, marking his 75th
birthday.

Marking a major alliance between
industry and a cultural orgamzation,
William P. Drake, Pennwalt head,
viewed the sponsorship as a public
relations gesture in showing its pride
for both the city itself and the sym-
phony orchestra, Drake also pointed
out that in having the orchestra ap-
pearing in Europe a year before the
city’s proposed bicentennial celebra-
tion in 1976, “we hope to convince a
lot of Europeans that Philadelphia is
the cultural center of the U.S. and
that they'll come to this country for
the celebration.”

et

| FINNigH llﬂj.r.'iﬂ '

R
] R s T :I"-"H.'";_f
e

w-‘-.ill*lul
5

-

“We put all our classicals on sale
for 40 percent off when the Met was
in town and almost doubled our 10-
tal sales,

“we sold 200 full opera albums., ..
Not great for New York or Chicago,
maybe, but a lot for Dallas.” Harps-
ter said.

“We don't do much newspaper
advertising. Mostly we use WRR
(the only station in Dallas-Fort
Worth metroplex [as local chambers
of commerce call it] that plays clas-
sical music).

“We usually have a sale on one
classical label a week and one store-
wide sale a month.

“I think we sell more classical be-
cause we offer more.” he continued.
(The rest of store's business he
breaks down to 50 per cent contem-
porary and the remaining 25-30 per
cent to equal amounts of easy listen-
ing, country, jazz, soul and miscel-
laneous.)

Doing business in the established
shopping area in upper and upper-
middle class University park {a con-
fined Dallas suburb which houses
Southern Methodist University ) and
backing up to affluent North Dallas,
Harpster said “A lot of our custom-
ers are students—not only from
SMU but a lot of high school stu-
dents are turning on to classical.”

CAPAC Sets

TORONTO-The second decade
of the CAPAC-MacMillan Lectures
established in 1963 and sponsored
by the Composers, Authors and
Publishers” Associaton of Canada
(CAPAC), begins next month.

This year’s lecturer is the promi-
nent Hungarian composer, Gyorgy
Ligetti, who will appear July 13-14,

The CAPAC-MacMillan lectures

Angel Rushes

NEW YORK —Angel Records has
rush-released a rare “single™ re-
lease—of two tracks from its hit pre-
jazz classic “The Red Back Book™ by
black composer Scott Joplin. Na-
tion-wide requests from pop radio
stations and jukebox operators in-
spired the release, according to
Brown Meggs, Capitol’s Marketing
Vice President. The single, in a full-
color sleeve, will be distributed and
promoted through Capitol’s full sin-
gles marketing organization,

The “Red Back Book™ album, re-
corded in Boston by the New Eng-
land Conservatory Ragtime En-
semble led by composer-conductor
Gunther Schuller, hit the best-seller
charts, both pop and classical,
within three weeks of its release. Re-
sponse on both dealer and consumer
levels, says Meggs, has been tre-
mendous. “This proves again the ar-
tificiality of the old categories, be-
cause Joplin's music appeals to all
kinds of people. Ragtime can’t be
categorized, because it's classical
pop music and popular classical mu-
sic. And these authentic original or-
chestrations are a happy sound that
few people alive had ever head be-
fore.™

The tracks selected for Angel’s
single are the “Maple Leal Rag™ and
“The Cascades,” a piece of water
music composed for the St. Louis
World’s Fair of 1904,

Lectures

were named in honor of CAPACs
long-standing president, Sir Ernest
MacMillan.

The lectures were instituted in col-
laboration with the summer school
of the University of Toronto—Royal
Conservatory of Music. Previous
lecturers include Glenn Gould, Ravi
Shankar, Willred Pelleuer, Aaron
Copland and Galt MacDermot.

Jan Peerce received an honorary
Doctor of Musical Arts degree from
Westminster College in Salt Lake
City last week. It's his fourth honor-
ary doctorate. .. . Kenneth Haas ap-
pointed assistant general manager of
the Cleveland Orchestra. He was as-
sistant manager. ... A gala concert
was held at Alice Tully Hall, New
York, honorning 70th birthday of
Russian-American cellist Gregor
Piatigorsky, as benefit for Chamber

RICHARD TUCKER, center, and Robert Merrill, right, with Aaron Rose, left, at
Rose Records in Chicago. Tucker and Merrill stopped off at Rose to sign auto-
graphs as part of the Chicago-only preview of their new London Records album,
“Richard Tucker and Robert Merrill at Carnegie Hall,"" due nationally Monday

(11).
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Classical Notes

Music Society of Lincoln Center. . . .
James L. Wright. operations man-
ager of the Pitsburgh Symphony
Orchestra, appointed peneral man-
ager of the Houston Symphony Or-
chestra.

Milton Katims, music director and
conductor of Seattle Symphony Or-
chestra, appointed to Standard
Awards Panel of ASCAP. Panel al-
locates cash awards to ASCAP
writers above and beyond royalty
income, and as has distributed some
$4.1 million in past 13 years. ...
Goddard Lieberson, president of
CBS Records Group and senior vice
president of CBS, among five new
members elected o the Metropoli-
tan Opera Assn, Board of Directors,
Lowell Waimond was reelected
chairman, George S. Moore as presi-
denl. .. . Viadimir Ashkenazy named
artistic adviser to Meadow Brook
Music Festival. ... Peter Nero will
debut his new composition for solo
prano and orchestra on July 10 at
Meadow Brook Festival, Michigan,

Pinchas Zukerman makes his con-
ducting debut on Angel Records in
Mozart's “Gaffner” Serenade. He
leads the English Chamber Orches-
tra and doubles as violin soloist. . . .
New subcription series at Lincoln
Center’s Alice Tully Hall beginming
October will be titled “The
Twentieth Century Piano,” and will
deal with keyboard music of present,
its roots in immediate past and fore-
casts for future.
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= These are best selling middle-of-the-road singles compiled from
5 national retail sales and radio station air play listed in rank order.
g
THEF
E E = TITLE, ARTIST
Label & Mumber (Dist. Label) (Publisher, Licensee)
1 . |
1 1 | 8 MY LOVE
Faul McCartney & Wings. Apple 1861 (McCartney/ATV, BMI)
|
2 3 5 BOOGIE WOOGIE BUGLE BOY
Bette Midler, Atlanfic 72964 (MCA, ASCAF)
3 |2 |13 AND | LOVE YOU S0
Perry Como. RCA 74-0906 (Yahweh, BMI)
4 |5 | 4 GIVE ME LOVE (Give Me Peace On Earth)
George Hamrison, Apple 1BBZ (Material Waorld Charitable Foundation, BMI)
5 (4 (10 DANIEL
Ellon John, MCA 40046 (James, BMI)
b 8 3 WHAT ABOUT ME
| | Anne Murray, Capitel 3600 {Hudson Bay, BMI)
7 20 4 RODACHROME
Paul Simon, Columbia 4-45859 (Charing Cross, BMI)
8 12 6 BEHIND CLOSED DOORS
Charlie Rich, Epic 510950 (Columbia) (House of Gold, BMI)
9 |16 |5 YOU'LL NEVER GET TO HEAVEN (If You Break My Heart)
Stylistics, Aveo 4B18 (Jac/Blue Sea, ASCAP)
10 7 |14 PLAYGROUND IN MY MIND :
Clint Holmes, Epic 510891 (Columbia) (Vanbee/Emily, ASCAP)
11 |13 | 8 CLOSE YOUR EYES
Edward Bear, Capitol 3581 (Eeyor, CAPAC)
12 (10 |13 YOU ARE SUNSHINE OF MY LIFE
Stevie Wonder, Tamla 54232 (Motown) (Stein & Van Stock/Black Bull, BMI)
13 |23 . YESTERDAY ONCE MORE
Carpenters, ABM 1446 (Almo/Hammer & Nail/Sweet Harmony, ASCAP)
14 |18 | & A LETTER TO LUCILLE
Tom lones, Parrot 40074 (London) (MAM, ASCAP)
15 | 9 | 8 TEDDY BEAR SONG
Barbara Fawrchild, Columbia 485743 (Duchess, BMD
16 |17 | 8 | BAD, BAD LEROY BROWN
lim Croce, ABC 11359 (Wngate/Blendingwell. ASCAF)
17 | 19 & MNEVER, NEVER, NEVER
shirley Bazsey, Unifed Artists Z11 (Peer International, BMI)
18 14 B FOOL
Elvis Presley, RCA 740910 (Chappell, ASCAP)
19 |21 | 4 | SHAMBALA
Three Dog Night, Dunhill 4352 (ABC/Dunhill/Speedy, BMI)
20 (27 | 3 DIAMOND GIRL
Seals & Crofis, Warner Brothers J703 [Dawnbreaker, BMI)
21 (11 3 TOUCH ME IN THE MORNING
Diana Ross, Motown 1239 (Stein & Yan Stock, ASCAP)
22 6 | 12 THE RIGHT THING TO DO
Carly Simon, Elekira 45843 (Quackenbush, ASCAP)
23 |24 | 5 WITH A CHILD'S HEART
. Michael lackson, Motown 1218 (lobete. ASCAP/Stone Agate, BMI)
24 28 | 4 ONE OF A KIND (Love Affair)
Spinmers, Allantic £5-2967 (Mighty Three, BMI)
23 | 5 3 COME LIVE WITH ME
Roy Clark, Dot 1744% (Famous) (House of Bryant, BMI)
% 2 10 I'M DOING FINE NOW
Mew York City, Chelsea 78:0113 (RCA) (Mighty Three. BMI)
a2’ | 4 PILLOW TALK
| Sylvia, Vibration 521 {All Plakinum) (Gambi, BMI)
28 30| 13 LOVIN' NATURALLY
Sandatwond, Bell 45348 (Senor, ASCAR)
i 3 I'M GONNA LOVE YOU JUST A LITTLE MORE BABY
Barry White, 20h Century 2018 (January/Sa-Vette, BMI)
30 |26 | 7 HELLD STRANGER
Fire & Rain. Mercury 73373 (Monogram) {Coliltion/McLaughfin/Love Lane. BMI)
31 | 36 3 SHAMBALA
B.W. Steventon, RCA 74-0857 (ABC/DunhillsSpeedy, BMI)
12|37 4 SUMMER SONG
Lettermen, Capitol 3619 (Unart, BMI)
3\3H/ | 2 I'D RATHER BE A COWBOY
John Denver, RCA 74-0955 {Cherry Lane, ASCAF)
u| - | HE DID WITH ME
ficki Lawrence, Bell 45362 (Senor, ASCAF)
I - 1 THE MORNING AFTER
Maureen McGovern, 200h Century 2010 (ASCAP/Fanfare, BMI)
36 3 SHANGRI-LA
A Capps, Bell 45347 (Robin's. ASCAP)
37 2 BACK WHEN MY HAIR WAS SHORT
Gunhill Road, Kama Sulra 569 {Buddah) (Gunhill Road, ASCAP)
8| - 1 SUMMER (The First Time)
Babby Goldsbors, United Artisis 251 (Unarl, Pen m Hand, BMI)
39| 40| 2 GYPSY DAVY
Arlo Guthrie, Repeise 1158 (TRO-Lodlaw, BMI)
&0 | - 1 FIRST CUT IS THE DEEPEST
Keith Hampshire, AERM 1432 (Duchess, BMI)

25
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Computers and
Charts Charge
Chi Gallis Meet

By EARL PAIGE

CHICAGO-—The far-reaching impact of scientific data gathering both
in terms of computerized time buying and computerization of charts
dominated the second Paul Gallis Midwest Music Conclave here attended
by well under 100.

Two afternoon sessions found record company personnel meeting sep-
arately and trying to decide if charts should have bullets, if there have
been too many bullets and what happens if there are none. In the radio
portion held simultaneously, dissatisfaction with rating systems occupied
much discussion with 23 people sitting in on this session.

Opening speaker Joyce Saxon of J. Walter Thompson set the tone of
the gathering explaining how the computer can tell, among other things,
why 30 spots are better than 40 for a campaign.

Vic Faraci, WEA branch manager, Lh&HLI‘IgEd the audience in the sec-
ond panel on the subject of “salt and pepper™ radio, with lhe comment,
“To talk about black and white records is five years ago.” He also re-
minded the audience that WEA is computerized and wondered why the
Spinners’ new record is not being played when they just came off two

“fantastic” singles.

“Everything is becoming too scientific,” was one comment made by

WCFL-AM personality Larry Lujack in a luncheon talk,
Two Agree

Two former competitors, Lew Witz, station manager of WCFL-AM
here, and Mike McCormick, formerly at WLS-AM here but now general
manager at WFBM-FM, Indianapolis, agreed that Top 40 is not dead.
“How well (Top 40) is done is often why it’s considered dead or not dead,”
Witz commented, adding that in some markets it's probably not being
done well. McCormick said, “We've got to stop judging records by para-
meters that are long gone and start matching the marketing goals with the
station goals and know what those are.”

Another particularly strong current in the gathering was the growing
impact of FM. “The days of 15 FM’s having a 5 percent share are over,”
McCormick said. Jack Lee, program director, WTMIJ-AM, Milwaukee,
opening session moderator, said later in the radio meeting that he won-
ders what will happen to AM in 10 years. {Continued on page 28)

s

WCFL-AM general manager Lew Witz, Steve York, music director, WRIT-
AM, Milwaukee and Herb Heldy, sales manager, BASF records.

HIDWEET EADID conclave delegates Jim Pulmer, WCVS-AM, Spnngﬁcld

Il,; Greg Brown, WVFVY-FM, Dundee, 1ll.; Lonzo King, of Motown; Dave
Langdon, WTAX-AM, Springfield, IlI. (all I'mm left).

Radio-TVProgramming

WLS-AM Expanding ‘Playlist’;
Cutting Back Jingles; Adds Lass

CHICAGO-WLS-AM, powerhouse Top 40 station
here has “reevaluated its total programming concept,”
according to program director Tommy Edwards, and in-
stalled a series of major changes. These include:

e Cutting back on the use of jingles from 40 to five
key jingles;

¢ Elimination of meaningless chatter (but the en-
couragement of air personalities o be personalities and
relate more w0 the market);

@ Elimination during certain parts of the day of cer-
tain records;

® Expansion of the total number of records played.

Edwards, who just recently became program director
of the station, said that extensive research had been done

to find out who's “out there and what they want to hear.”
The research consisted of not only local efforts, but the
use of the ABC corporate research division in New York.
Research
“Any radio station, to be successful, must be involved
in research . . . must dig into who's out there, for instance,
between 10 a.m. and 2 p.m. ... 1 doubt if the mass au-
dience, which ratings firms tell us are between 18 years
old and 40 years old, want to hear "‘Whole Lotta Love’ by
Led Zeppelin during that period. No, I'd think they'd
want to hear Dawn. Yet, at nmight, research tells us that
the majority of listeners are young adults . . . and we're
going to pive them Led Zeppelin.”
(Continwed on page 25)

Tape
Cart rldges

Standard of the industry
with more in use than all
other brands combined

FIDELIPAC

3 Oiney Avenue = Cherry Hill, New Jersey 08034 « (609) 424-1234
Fidelipac is a registered trademark of TelePro Industries Incorporated

Vox Jox

I promised Ted Atkins top billing
this week, but first I want (o mention
a phone call from E. A. Gudridge,
president and general manager of
WEKLO-AM in Louwsville, and he
mentioned something so very impor-
tant that I feel 1 should pass it along.
Basically, he wanted to suggest a
topic for the sixth annual Billboard
Radio Programming Forum, specifi-
cally something on statistical re-
search. Be assured that we will have
topics dealing with research and/or
experts on research on hand, prob-
ably in the super session that I'll be
telling you more about later. In any

By CLAUDE HALL
Radio-TV Editor

case, he mentioned that when he was
searching for a program director to
replace Bill Hennes he talked 10 a
large number of potential program
directors who he thought were highly
qualified except that they were
handicapped by a lack of knowledge
about what ratings surveys are really
all about and how to read them. He
did comment that most program di-
rectors did know what an average
quarter-hour was today, thus that
was some advancement. Too many
program directors are only con-
cerned with music, Music must be
researched, too, but research is a vast

field rather than just a south pasture.
Incidentally, Gudridge hired Robin
Walker, who used to be at WIRL-
AM in Peoria, 111,

* * *

Back to Ted Atkins. Ted is leaving
K1IS-AM in Los Angeles, where he
wis operations manager, to become
vice president and general manager
of WTAE-AM-FM in Piusburgh,
starting in about a week. WTAE-
AM-FM is an MOR station that rose
to prominence under a program di-
rector named Don Schafer. ...
Haven't heard from Don n a long,

(Continued on page 28)

FORUM REGISTRATION LIST

———

The sixth annual Billboard Rﬂ.d'm
Programming Forum will be held
Aug. 16-18 at the Century Plaza Ho-
tel in Los Angeles. To register, fill out
the form below and enclose $135.

Here is a list of some of the people
who've registered to darte.

JIM BENCI
Los Angeles

MARK BLINOFF
Program Director
KMPC-AM
Los Angeles

DAVE CHADWICK

Programming Editor
RPM Music Weekly
Toronto, Canada

TOM DARLING
President

CHML-AM, CKDS-FM
Hamilton, Canada

STEVE DICKOFF
WEAQ-AM
Eau Claire, Wis.

TOM GELARDI
President

Tom Gelardi Promotions
Detroit

KEN G. JOHNSON
General Manager
Radio Waikato
Hamilton, N.Z.

GERALD KENDRINK
Program Director
CHNS-AM

Halifax, Canada

DICK LAMB
Program Director
WTAR-AM
Norfolk, Va.

JACK LAWYER
Program Manager
WSPD-AM
Toledo, Ohio

ALENE McKINNEY
Music Director
KMPC-AM

Los Angeles

TREVOR EGERTON
Managing Director
Radio Whakatane
Whakatane, Australia

DON McMASTER
Program Manager
International Good Music
Bellingham, Wash.

JACK MONCRIEFF
Operations Manager
Radio Waikato
Hamilton, N.Z,

JESUS ACOSTA MUNOZ
Hiicenciado of Ray o Vac
Tepatitlan,

Jalisco, Mexico

LARRY NELSON
Program Manager
KOMO-AM
Seattle, Wash.

ERIC NORBERG
Asst. Program Director
KMPC-AM

Los Angeles

JON QUICK
WEAQ-AM
Eau Claire, Wis.

JAY WARD

Manager
KOMO-AM
Seattle, Wash.

REGISTRATION FORM

Piease register me for the sixth annual BILLBOARD RADIO
PROGRAMMING FORUM, August 16-18, Century Plaza
Hotel, Los Angeles, Calif. (If you wish to register others be-
sides yourself from your organization, please send names
and titles on your letterhead and enclose payments.)

Regisiration Fee: $135.00 per person
Please enclose check and return registration form to.

Radio Programming Forum
Suite 4209000 Sunset Bivd., Los Angeles, Calil, 90069

{Maaia Prnf)

MAME

TITLE

COMPANY

ADDRESS

cITY STATE

ZIP

Complete refund will be made for cancellabions receved before August 1. 1973 Aler that date bul pros to the apening of the Forum. a

cancallation charge of $50 00 will be made ANer thal, “no-shows'' cannol ba relunded
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Used People.

Used by Contac, AT&T, Cover Girl, Lipton, Mercedes Benz,
Roberta Flack, Paul McCartney, B. J. Thomas, David Steinberg,
Charlie Brown, Sivuca, Blue QOyster Cult, Eric Weissberg,
Polydor, Columbia, Elektra and Atlantic.

LUCAS McFAUL

320 WEST 46 STREET, NEW YORK, N.Y. 10036
(212) 581-3970

Composing, arranging, commercials and film score production.
Complete recording facilities.
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Computers and Charts Dominate

® Continued from page 26

Noting how FM can appeal to the increasingly sound-conscious au-
dience with quadrasonic coming on, he said, “I think there will only be a
few super-AM’s left, the WGN's, the WOOD’s, and they will be compan-
ion radio.”

Still another theme was the necessily for exploring ways to document
record popularity,

Rating systems came in for sharp criticism with George Wilson, na-
tional program director, Bartell Broadecasters, saying that one rating has a
station very popular with women and yet most response came from offices
and stores. “'We can relate ARB and Hooper but not Pulse,” he said, add-
ing that Pulse is often too late.

Lee Davis, general manager, WMAQ-AM/FM, pointed out how the
“amalgamation” of records makes it difficult for stations to have defini-
tion,

Favors Doubt

In the label meeting, delegates argued on chart bullets and computer
accuracy. One label person said, “We don’t want them (charts) to be too
accurate, we want the benefit of the doubt.”

However, Dick Schory, president, Ovation Records, said, “Why can’t
charts be completely accurate so that a record can be legitimately re-
flected™

Gallis, in an opening remark aimed obviously at the attendance, said,
“If there were only four here, | guarantee we’ll have another meeting next
year.”

JACK LEE, program director, WTMJ-AM, Milwaukee; Tom Kohl, PD,

WNUW-FM, Miiwaukee; George Wilson. PD, Bartell Communications;
Mike McCormick, PD, WFBM-FM, Indianapolis; Gary Price, PD, WOKY-
AM, Milwaukee; Pulmer; Dick Roberts, PD, WOHF-FM, Chicago; CIiff
Thompson, general manager, WIFC-FM, Wausau, Wisc.; Tom Holter, owner,
WLVE-FM, Madison, Wis. (all from left).

The West Coast ...
Always the Leader . . . From Drake to "Q" and Beyond!

calrock airchecko
the leaders
every monthl

60-Minute Telescoped Cassettes
12-15 Stations Monitored™

Hear the new trends - Dynamite Promotions - What the
top jocs have to say and how they say it - New music blends
Fresh Ideas

$45 a year, tapes incl.

$7.50 / month

calroch .. o e sconiroa

*Statlons & selecfions based on rafings, Innovahon, and Bdcast trend valua,

Radio-TV Programming

Vox Jox

® Continued from page 26

long time. ... Mike Harrison, pro-
gram director of KPRI-FM in San
Diego, has been broadcasting some
live concerts in conjunction with
record labels and the feedback has
been excellent. . . . Feedback also ex-
cellent from Pittsburgh and WKPQ-
AM, now being programmed by
Buzz Bennett, who's national pro-
gram director for the Heftel chain.
Some people don’t give KQV-AM in
the market long for this world. The
reason is that ABC has been making
money from the staton for a long
time and, of course, have enjoyed
that nice black bottom line, There is
a natural reluctance at the corporate
level to throw all of that away. On
the other hand, Heftel comes into
the market and has been several mil-
lion dollars for a station and have
figured a hefty percent in addition to
invest in promotion—a staggering 33
figure. Afterall, it's part of their total
investment in the market. Bennett,
according to several sources of infor-
mation, has a frenetic, exciting
sound on the air that might give
KQV-AM a run for its money in any
case. But, with the money being
spent in promotion; now all sources
predict a short battle only with
KQV-AM being the vicum. Ques-
tion: Is it in the public interest for a
radio station to “buy" an audience?
Can you answer this, on the record
or ofl the record, Gary Smithwick?
* Kk

WYOV-AM in Huntsville, Ala., is
looking for a new air personality.
Former program director Mark
Damon 15 leaving to join WMAK-
AM in Nashville, replacing I don't
know who. New program director
will probably be named from within
the ranks of WVOV-AM. ... Keith
(Tommy Knight) Richards, who'd
been with KJOY-AM in Stockton,
Calif., 1s looking for a Top 40 posi-
tion anywhere. 209-462-7657. ...
John Millinder, who'd been music
director and air personality at
KOLM-AM in Lompoc, Calif, is
looking. Call after 7 p.m. at 803-736-
0904. . . . Bruce Earle, air personality
and super engineer, is looking and
can be reached at 703-425-7323. He
comes with the Claudius Seal of Ap-
proval.

* * %

Mike Shannon at WDBM-FM,
Box 1027, Statesville, N.C. 28677, is
looking for progressive and Top 40
singles and albums. The FM station
has split 1o a rockish format: had
been simulcasting the country for-
mat of the AM dayumer, which stays
country. . . . Frank George is leaving
for Charleston, W. Va., to replace
Mike Lann of WSGA-AM. He's
been at WKHI-AM, Holly Hill, §.C.
.. . Are you interested in the fact that
99 percent of radio station respond-
ing to a nationwide survey by the ra-
dio code of the National Association
of Broadcasters said they don’t carry
sex-oriented talk programs. Seems
obvious. If | were going to be dirty
on the air [ wouldn't bother even
joining the radio code.

i.' ] *

William Guy Arledge has been
named operations manager of WSB-
FM, Atlanta. He's been with the sta-
tion since 1968. .. . Ken Warren has
been named program manager of
WIOD-AM in Miami, replacing
Biggie Nevins who has switched to
take over programming of KFI-AM,
Los Angeles. Warren will continue
as morning air personality al
WICD-AM, an MOR station. Both
stations are owned by Cox Broad-
casting. James W. Wesley Jr., inci-
dentally, is the new general manager
of KFI-AM. He'd been general
Eahainag:r of WICD-AM and WAIA-

MAAALTEETE [ COOTT ) [ e —

Bernie Hayes, once program di-
rector of KWK-AM in St. Louis, is
now an announcer on KTVI-TV, 5.
Louwis. ... Charlotte O'Brien has
been named assistent director of
community services for WGN-AM-
TV, Chicago. She'd been supervisor
of music programming for the tran-
scription department there. Lord, I
didn’t know radio stations even had
transcription departments anymore!
Nobody but WGN-AM, right?

* & *

Allen (Russ Miles) Hall, one of the
unending program directors of thar
Washington Top 40 station, writes
that he's doing radio-TV commer-
cials now down in Jacksonville, Fla.,
but would like to get back into active
radio. Worked five years in country
and five in rock and was a program
director in both; willing to take air
personality work in a good station.
Wants Tom Watson to call him at
904-733-2648 as well as any pro-
gram directors who have a job open-
ing. Watson, incidentally, is at
KSEA-FM, a Top 40 station owned
by an old friend named Dan

McKinnon (he’ll never hive that-

down) in San Diego. The lineup at
KSEA-FM includes Red Mountain
{would you believe a rusty foothill?)
6-10 a.m.: Tom Shaw until 3 p.m.,
Tom (Chuck Edwards) Watson 3-7
pm.. Lenny Mitchell 7-midnight,
and Larry Dillon midnight-6 a.m.
Mountain, or foothill as it were, had
been music director at KDAY-AM
in Los Angeles and it's KDAY-AM
program director Bob Wilson who
consults KSEA-FM where Moun-
tain i1s now program director. Straw
had been at KGOE-AM in Thou-
sand Oaks, Calif. Watson had been
at that Washington station, Mitchell
has been at KCBQ-AM, San Diego.
Dillon had been at KCBN-AM in
Reno.
] i w*

Since I'm on the subject of Wil-

son, this interesting aspect accurred

to me the other day: Are you aware
of how many program directors are
now consulting on the side? Rick
Sklar, program director of WABC-
AM in New York, is consulting
KSFX-FM in San Francisco, which
are both owned by ABC. George
Wilson, head of programming for
Bartell Broadcasting, 15 consulting
on the side. Paul Drew, program di-
rector of KHIJ-AM, Los Angeles, is
consulting on the side and has just
landed CKLW-AM in Detroit,
which he used to program. Buzz
Bennett and KRIZ-AM, 1o, in
Phoenix. Interesting.
* k&

Jim Speck, general manager of
KBFW-AM in Bellingham, Wash.,
has joined KSFX-FM in San Fran-
cisco 15 the sales department. Terry
Casten from KEDO-AM in Long-
view, Wash., a sister station, has be-
come the new general manager of
KBFW-AM. Jay Hamilton is pro-
gram-music director of KBFW-AM.
... Tex Meyer, program director of
WGOW-AM in Chattanooga,
Tenn., is looking for an air person-
ality. Good station. . .. Bernie Arm-
strong Jr., program manager of
WTAE-AM in Pittsburgh, the place
where Ted Atkins is going, writes
that he has appointed Chuck Brink-
man as music director and “it’s been
a long time since WTAE-AM has of-
ficially had someone dealing exclu-
sively with music and will certainly
work to better our overall oper-
ation.”

* * X

| forgot to mention that Al Di
MNoble is responsible (he'll probably
deny it vehemently) for the Ru-
mormonger tipsheet, If you'd like a
slightly free copy, call or write Al at
Motown Records, Los Angeles. This
has got be the greatest (well, semi-
greatest) tipsheet in the whole record
industry. 1 don’t think you could
program your radio station by it
but.

WLS-AM Expanding Playlist

® Continued from page 26

WL5-AM, he said, had a good
cume in the last ARB ratings. But, at
the same time, he spoke of a high
“burn out ratio” of certain records.

To combat this burn out, the sta-
tion has expanded nearly all of the
various playlists used internally.
“Not 1o any great degree, but some
in order to assist the air personalities
in their jobs of bullding good radio
shows,” Edwards said. This included
increasing the number of current
records as well as the number of old-
1es on the lists. The current list will
feature about 30 records, “but I
don’t want to say 30 records because
we may play more on a given week
... and maybe less, though I doubt
that we'll ever play less .. ."”

WLS-AM, in addition, has “even
created new playlists,” he said, but
hesitated 1o tell what these lisis en-
tailed.

MNew Lineup

The lineup has also been changed
and the most interesting aspect of
the change is the addition of a fe-
male air personality. The lineup now
includes Charlie Van Dyke 6-10
am, J.J. Jeffrey until 2 p.m., Fred
Winston 2-6 p.m., John Landecker
until 10 p.m., Bob Sirott from
WBBM-FM in town until 2 a.m.,
and Yvonne Daniels from WSDM-
FM in town 2-6 a.m. “In my opinion,
I have the finest lineup in radio . ..
each a true personality . .. each has
something to say that relates to our
audience. And we're urging them to
be personalities. We don’t want any
time and temp jocks here . . . person-

ality 15 a stepping stone to successful
radio.”

Edwards said that reevaluation of
the radio station’s programming pol-
icies included “opening my mind
and reevaluating everything that's
been drummed into my head the
past 15 years. For example, 50 per-
cent of a radio station’s playlist to-
day is either written or sung by
women . . . women are a very big fac-
tor in our music. Only thing is that
women haven't been treated right
because of chauvinistic tendencies.
Well, first, | didn’t just go out and
hire a woman ... | wanted Yvonne
Daniels, period. Anyway, it's stupid
to think that a woman can't play Top
40 records and relate to an au-
dience.”

Still Top 40

WLS-AM will still be a Top 40
station. “We've come up with, for
lack of a better term, a format or
plan that [ think will be successful.”
This plan is full of nuances. And it's
a cooperative venture. “For so many
years, the program director has been
the god of programming. But I've al-
ways thought that a program direc-
tor's opinion is not necessarily the
right decision all of the time. So, we
have idea sessions here. We work to-
gether. People toss out ideas. It's one
of the greatest team efforts I've ever
seen. If none of us can't sincerely
justify a reason for keeping some-
thing off the air, we'll consider doing
i

More than anything else, Edwards
said, “WLS-AM is getting back
down to the basics of Top 40 radio
... getting exciting again.”
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City Readies Auction
Of ‘Music Row’ Lots

By BILL WILLIAMS

NASHVILLE—An auctuon of lots
on this city's Music Row will be held
“within the next couple of months,”™
all of them recently acquired by the
Metro government,

Jim Whitsitt Jr., director of public
property, said the lots, all on 16th
Ave., are all suitable for building.
This has been among the most
h]ghl} priced property in the city.
and it's the first ime the city has re-
leased any of it for auction,

Beginning in the 700 block, the
lots extend to the 1500 block, and are
all approximately 150 feet deep.
Frontal footage ranges from 42 feer
to 100 feet.

The properties were acquired by
the government in a “clean-up™ ef-
fort, and began back when there was
still talk of a Music City Boulevard.
since that ume the boulevard con-
cept has been scrapped, and two
one-way widened streets have re-
placed ‘the original thoroughfares,
There are now no easements in-
volved in any of the lots.

Heretofore properties on the

“Row" have been sold and re-sold
for incredibly high prices. Now there

will be an opportunity 10 acquire
some for realistic price.

Building Boom
The auction is expected to sumu-
late building on the “Row.” where
already a massive luxury motel is
under construction, and where there
are reports that a luxury condo-
minium will be erected. selling in the
neighborhood of $80,000 per unit,
BMI, at the head of the street, 15
undergoing an expansion program
which involves the tripling of its
existing size. Heavy construction
work also is underway on 17th Ave,,
also a part of the "Row.”

Countrg Music

LAHFW EUTLEE newl:.r appointed di-
rector of Dial Productions, tours the
new studio being constructed by Tree
International in Nashwille. Shown are
Buddy Killen, executive vice president
of Tree, Butler, and Jack Stapp, presi-
dent of Tree.

Don Light to Produce
And Stage W. Ky. Fair

NASHVILLE—The Don Light
Talent Agency here has been nﬂmed
o take over total production and
staging of the five-day Western
Kentucky State Fair in Hopkinsville
at the end of July.

Nashville Scene

By BILL WILLIAMS

Stu and Aldona Phillips (he of
Capitol Records) are parents of a
new son, Jasson, born on the eve of
their wedding anniversary. ... Top
Billing talent Blake Emmons has
signed with Candy Records, and
also signed by Rothman's Pall Mall
of Canada to represent that corpora-
lion in a series of summer personal
appearances. He's the first country
oriented act to be utilized in that ca-
pacity in Canada, his birthplace. . ..
During John Wayne's recent visit to
Nashville, he invited the Statler
Brothers over o his hotel. Long-time
film collectors, they had a lot of his
originals, They interrupted a session
to make the visit, and they had been
cutting a song about old-time cow-
boy performers. Jerry Kennedy and
publisher Bill Hall went with them
... Buck Owens, who has had every
other honor in the world come his
way, now has been given a star on
the world-famous “Walk of Fame”

Ranwood Inks
88-er J. Smith

NASHVILLE—Pianist  Jerry
smith has been signed by Ranwood
Records, and has “revived the seund
of the old Slew-Foot Five”

His first single for the label has a
country standard on one side, an
MOR standard on the other, and
both are expected to get interplay.

It also is the first session done on
Smith’s own recording studio at his
home in Ashland City near here.

The country side of the record is
“Faded Love,” while the other side
s “Moonlight and Roses.” Smith,
who plays in his unique style, is
joined on the session by such musi-
cians as Dutch McMillan. a real vet-
eran of the music scene here, Jimmy
Capps and Buddy Harmon.

Smith has backed nearly every
performer in the business on the pi-
ano, ranging from Fats Domino to
Ermnest Tubb. He has worked the
“Grand Ole Opry,” and he has done
the “American Bandstand™ show.
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on Hollywood Boulevard. Buck has
done it all. . ..

William and Ruth Moore, of
Raven Records in Sacramento, are
taking an unusual six weeks vaca-
tion. It's being spent in Nashville,
maostly at recording sessions, and
then offl w a Bluegrass festival at
Beckley, W. Va. . .. Congratulations
to Tom MeCall, now operations
manager at KBUY, Forth Worth,
for putting out an excellent news-
letter tinged with humor. ... Pat
Roberts has flown his father, Wall,
to MNashville for Fan Fair. It marks
the first time the senior Roberts has
been on a plane. ... Capitol is now
releasing the old LP of “Young
Love™ by Sonny James, and the
“Great Gospel Singing of The Lou-
vin Brothers.” Both go way back. . ..
NBC’s Jim Lowe did an excellent
and tasteful job of his “Monitor
Country”™ show on the network. He
showed not only a feeling for the
music, but an understanding as well,

Anne Murray, one of this century’s
great gifts to music, keeps monopo-
lizing the Canadian awards. She has
won another group of them and it’s
to her credit that she made the Nash-
ville trip 1o Fan Fair. She has to be
the busiest young lady in the busi-
ness. ... Scoopie Bruce Harper,
country music personality with
WMTS, has recorded his own re-
lease on the Torine label, called
“The Stranger.” Scoopie did a num-
ber of recordings in the past, and
now is back at it. .. . Jim Ed Brown
joined the broadcast staff of WEEP
in Pittsburgh for a day of promotion
and then visited the Johnny Bench
show the following day. ... The Del
Reeves show, with Jamey Ryan and
Chase Webster, sets some sort of
record each time it goes to the Lee
Country Reunion at the Mountain
wp village in Pennington Gap. Va.
With a population of more than
100D, the show plays to more than
6.000. . .. Jerry Clower finally com-
ing out with his third LP this month.
It's long awaited. . . .

There's more to most country mu-

(Comtinuwed on page 31)

m— |-

In this move of its kind a probable
precedent is being set. The agency,
through general manager Herman
Harper, is working on a similar total
production deal with other county
and state fairs. As talent s set,
Harper noted. announcements will
be made as to dates and talent book-
Ings.

At the Western Kentucky fair,
Boots Randolph will open July 31,
and will be followed on consecutive
days by The Porter Wagoner Show,
thé Oak Ridge Boys, the Cornelius
Brothers and Sister Rose, and
Kenny Rodgers and the First Edi-
tion.

The fair draws a daily attendance
in excess of 100,000

Working with Harper is Noel Fox,
county division manager of the
agency.

Wheeler In
Green Win

KNOXVILLE, Tenn.—Nashville
banker John Rees, who had a 36-

hole total of 141, was the individual
winner of the fourth annual Chet
Atkins Celebnty Invitational Golf
Tournament here.

The low artist score was turmed in
by Billy Edd Wheeler, who had a
146,

Entertainment for the tournament
was provided by Perry Como, Jerry
Reed, Boyce Hawkins, Billy Edd
Wheeler, Del Reeves and Dmkr_!.
Lee,

All proceeds from the tournament
went to the Sight Conservation
Fund of the Lions Club.

Singleton’s
Labels Back

NASHVILLE—The Shelby Sin-
gleton Corporation, showing consid-
erable signs of success lately, has
been rejuvenated with a new expan-
sion program under way.

Singleton now is busily at work
with Sun, S55. American Heritage,
Kajac and Plantation Records, is
producing himself once more, and is
“very much in the record business.”

He also has brought both Nick
and Phil Shrode into his firm, and
they will handle promotion for all of
the labels. Nick Shrode also will
continue to do his highly popular
Shrode Report, a newsletter mailed
to disk jockeys.
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25 Labels At Fan Fair
Show to Tripled Draw

NASHVILLE-With attendance
mare than tripled over the initial
year, with the number of partici-
pating labels nearly doubled. and
the number of artists up appre-
ciably, the success of the Second An-
nual Fan Fair was declared an
“overwhelming success.”

In addition. display areas brought
in booths from musical instrument
companmes, sound amplifier firms,
lalent agencies, publishers and indi-
vidual arusts.

More than 6,500 had registered
for the entire event by the time it got
underway, with day- h;-.f -day attend-
Euumclllnglhm figure by additional
thousands,

Although the convention lacked
the side-parties of the traditional
October “Grand Ole Opry™ Birth-
day Celebration, which is indusiry-
onented, there was almost & carnival
atmosphere al this gathering, geared
strictly for the consumer. Before the
week was out, more than 160 artista
had performed, some 25 labels were
represented in the various shows
and with individual talent, and more
than 30 labels had exhibits among
the 206 booths in the Municipal Au-
ditorium, headguarters for most
events.

Record sales in one central area of
the display room were up appre-
clably over a vear ago. with lans
fMlocking to buy albums in huge
quantities. And this was only one of
the newly-added commercial as-
pects of the event. Artists were sell-
ing their pictures (purchased at 8c a
print}) for $1.00. They were selling T-
shirts, which plugged records. Going
price was $3.00. They were supple-
mented by a P.A. announcer who
advised the throng the name of the
artist currently appearing in any
given booth.

Barry Hansen, of RCA Canada,
setup a special 3-dimension picture
satellite, a sight-and-sound oper-
ation. Fan club memberships
swelled as they were sold at all the
booths of the arust

Visitors came [rom as far as Aus-
tralia. Japan and Canada to take
part in the excitement, and this ex-
citement was in evidence every-
where. The surge of registrants
caused an accommodations prob-
lem, but 4 special bureau was setup
to handle this, and had found rooms
for every visitor in Nashville or in
the outlying Tennessee and southern
Kentucky communities. Some were
housed as far as 60 miles away.

At least 12 radio stations from
various parts of the nation were
doing remote broadcasts from the
Auditorium.

In something of a paradox, the
sound was handled by Pulsar Sonics
of Richmond. Virginia. Several ma-
jor firms had offered to provide the
sound for nothing (as Kustom Elec-
tromics has done for all major events
here in the past). but the offers were
so numerous that officials decided 10
hire an “outside” sound group for a
substanual pnce.

To feed the hungry masses, EW.
“Bud” Wendell, manager of the
“Opry” and chairman of Fan Fair,
imported a barbecue firm from
(Odessa, Tex. Between the meals they
saw all of the individual shows,
watched an Old Time Fiddler’s Con-
test. mingled with the artists, and
had the opportunity to purchase, at
retail price, records of the artists. In
many areas of the nation, distribu-
uon of country product sull suffers.

A budget of some 5200000 was
expended for the event, co-hosted by
the “Grand Ole Opry” and the

Country Music Association. A nomi-
nal registration fee of 820 helped de-
fray some of the cost. and arusts do-
nated their ime and talent.

Radio stauons around the nation
organized tours into this city for the
-:-wm helping swell attendance and
['!I:‘-I.}I'IIL'PIJI'IE. low-cost vacations,

Wagoner Helps

Sixteen of those in auendance
came as part of a special promotion,
organized jointly by Porter Wagoner
and Opryland USA. the music
theme park complex here. Contests
were held in eight of the more than
200 markets which carry the Porter
Wagoner syndicated television
shows, with couples winning a free
week i Nashville, including Fan
Fair, tours. dinner with Wagoner
and Dolly Parton. transportation
and accommodations.

‘Jewboys’ Win Over
Critical Opry Crowd

NASHVILLE—-Kinky Friedman
and the Jewboys, Vanguard's cthnic
country group, made its debut on the
“CGrrand Ole Opry™ last week to an
audience with mixed emotions.

Slow to warm up because of the
obvious ethnic gimmick, which
seemed offensive to some, Friedman
turned on the audience during his
performance, and was rewarded
with full television coverage.

Part of his performance, and an
interview, was shown on a newscast
here that night (Channel 4).

Looking a little like Groucho
Marx. and holding a cigar while he
chorded his guitar, the former Peace
Corps member sanp his “message”™
songs, and gradually won the au-
dience over.

On his costume he wore exagger-
ated Stars of David.

Ky. Park Books
Gospel Names

BOWLING GREEN, Ky.—Beech
Bend Park, located in this southern
Kentucky area, will feature both
country and gospel music in week-
end shows here this summer.

Loretta Lynn will open the sea-
son's shows with a paid grandstand
package June 30. Later a bluegrass
festival, with a free grandstand, will
be held. Other country and gospel
acts now are being booked.

Last year the park attracted many
customers by featuring Jeannie C,
Riley, Nat Stwuckey. Sonny James
and Connie Smith n separate
shows,

Herman
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Stonewall’s

BABY IS
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Billboard

Country Music

Closed Circuit
Show Success

NEW YORK-The first closed-
circuit television of an all-country
show geared 1o a specific market was

Billboard SPECIAL SURVEY
For Week Ending 6/16/73

Country LP% .

£ Copyright 1973, Billboard Publications, Inc. No part of this publication may be reproduced,
stored in a retrieval system, or transmitted, in any form or by any means, alectronic, mechanical,
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photocopying, recording, or otherwisa, without the prior written permission of the publisher. 4 so successful that another likely will
# Star Performer—LP's registering proportionate upward progress this week. be program med before the summer
| % |.E is over.
= = _EE TITLE. ARTIST That word came from Herman
E B T E|  (ael & Namber (Detributing Labe) Spero, hcud. of Shirley Enlcr_prises.
? 3| 2 | BEHIND CLOSED DOORS the production company which re-
Charlie Rich, Epic KE 32247 (Cohambia) cently Fu[_ 1t]gﬂhi:l‘ the first EI.I-E|'...
2| 2 113 | wTroDuCiNG package directly from the stage ol
lohsmy Rodriguez, Mercwry 5K 61378 (Phonogram) lh?l_]';-’ rand Ole Gpr::l I'lnduf_‘:- H
e show was produced or Home
ﬁ y : m?u{wﬂﬂﬁs 32215 (Columbia) Box Office. a subsidiary of Time,
Inc., which operates cable TV in the
4 | 5 | 10 | THE SESSION . A
I Jerry Lee Lowis, Mescury SRM 2-B03 (Phonogram arca into "-\'|‘.|1l..‘|':_l the show was di-
5| 1|10 | THE RHYMER AND OTHER FIVE AND DIMERS rected. It has franchises at Allen-
Tom T M, Mercory SAM 1668 (Phonogram) town and Wilkes-Barre, Pa.
Spero said the show was “well re-
6 | KIDS SAY THE DARNEST THINGS : : B3
ﬁl - Tammy Wynette. Epic K2 31937 (Columbia) ceived by subscribers,” and he con-
71 8| 9 | SUPERPICKER siders it “quite successful”™ He also
Aoy Clark, Det DOS 26008 (Famous) mentioned the likelihood of a repeat
8| 4 |10 | SHE'S GOT TO BE A SAINT performance. )
Ray Price. Columbia K{ 32033 Taking part in the first show were
11 | & | DANNY'S SONG Tom T. Hall, Johnny Paycheck.
* Anne Murray, Capdol 5T 11172 Connie Smith, Bobby Bare, Barbara
10| 7 (11 | BRENDA Mandrell. Johnny Rodriguez and
Bienda Lee, MCA 305 Freddy Weller. They were all
11| 9 |13 | ENTERTAINER OF THE YEAR booked by Bob Neal |
Lacutti: Lyt MCA300 Spero is best known for his many
12 | 13 | 16 | ALOHA FROM HAWAII VIA SATELLITE years as executive producer of "Up-
Elvis Presley, RCA VISK G083 beat,” a syndicated pop rock show
13 | 12 | 12 | SHE NEEDS SOMEONE TO HOLD HER now off the air.
Cormay Ty, MCA 303
ofy | 17 | 7 | THE GOSPEL RoAD
| Johmny Cash. Columbia KG 32753 L
oy | 18 | & | YOU LAY SO EASY ON MY MIND NQShVI"e
l Bobty G, Race, Meiromedis Counlry 10186
16 | 16 | 11 | LONESOME, ONRY & MEAN S
Waylon feanings. HCA L5P 2054 cem
17 | 14 | 14 | SUPER KIND OF WOMAN SE—
Freddy Hart, Capited ST 11156 1 £ 3
[ ] dIIF IR il MRS LY
18 | 19 |23 | I'VE FOUND SOMEONE OF MY OWN LOUINICE JTOM JELS
o Bowith oD D500, (M) sicians than meets the heart. The
( 19 |21 | 7 | MAC DAVIS Storytellers, the band of Tom T.
' Oy Bl shose Hall, have adopted a Foster-Child
20 | 15 |13 | SOUL SONG _ | through the Foster Parents. Inc.. in
ok Stommpliy, Out. s 26007 o New York. ... Mr. and Mrs. Harland
ﬁ' 23 | 5 FHE B%HE RIDGE RANGERS | Deck of Return Music are on a pro-
| e | motional trip to the West Coast,
2120 (13 A EHEE'I'EE L?":E KE 31790 l pushing Billy Joe Shavers new
Barbara Fairchild, Golumbi KL 2103 Monument album. -and “.'3-“" Stew-
.ﬁ 27 | 3 H‘ETH'; EH ol 4556 art’s new RCA release. ... Cinna-
- mon’s Guy Shannon headlines the
'Yy |39 | 2 |1 KNEW JESUS (Before He Was A Stan championship rodeo a1 Branson,
i | Mo.. this week. But he'll be perform-
R #EFD"E.ET Tuﬂj:ﬁrflsﬂm 1669 (Phanogram) ing on stage rather than on the ani-
1 ' mals. He then returns o Nashville
Lol ﬁ[mi“n E,,’.'EEr_Pfﬁ?‘;u.um“ | for his first LP. ... Gary Surgeants
has signed a recording contract with
a7 | | EJEHEEEEFEM%I:}ESH??M p— Mercury. and Jerry Kennedy has al-
LARK ready cut the first session, He's a for-
N m'l"wﬂs BEO0S k.;':':lmEL._L. I mer bartender who was forced into
' ’ | singing when the regular act didn’t
fr | | 2 | mars o wus e | Show up. i worked out el
“Deadhead Miles,” a movie n
ﬁ' I _ Eﬂﬂﬂﬂﬂ' EE KE 32189 (Columbia) | which Dave Dudley does the sound
31 132 | 4 | A LADY NAMED SMITH | track, prﬂmicrud in Nashwille. and
| Consie Smith, Columbia KC 3218% ELII g Wl pouces. . ..
32 | 30 |13 | AMERICA, WHY | LOVE HER Ohio Records” Ethel Delaney has
john Wayne. RCA LSP 4828 | come successfully through surgery
313 | 31 |18 | DO YOU KNOW WHAT IT'S LIKE | and 1s back at work. Lt was a negative
| TO BE LONESOME!? biopsy. 10 everyone's relict. She also
' | Iy A, N ot appeared on the Revmon Show at
34 | 34 |31 | CHARLIE McCOY Fan Fair. ... Eddie Hill, the greal
‘ . Manumenl KI 1910 (Calumbial disk _]l'll;']';L‘_"._ MC. and friend of eve
¥r | % | 3 | T00 MUCH MOKKEY BUSINESS eryone in the industry, has gone 1o
| Freddy Welles, Columbia KT 32712 Warm STITII'I-EL Ga.. for Some fecu-
36 |38 | 4 || HATE GOODBYES/RIDE ME DOWN EASY perative treatment. Eddie suffered a
- stroke some time back. and a letter
¥ir |45 | 2 | TOTALLY INSTRUMENTAL WITH ONE EXCEPTION or two would be appreciated. espe-
S P cially from those he helped long ago.
33 |36 |49 | HAPPIEST GIRL IN THE WHOLE U.SA It's the Georgia Physical Therapy
| LR O 20 ) Hospital at Warm Springs. . . . Shirl
. ettt songwriter, 15 often mistaken (be-
ﬁ' = ||} E"‘."{,,LT,.“ﬁjl'ﬁrlﬂ‘}”E cause of his first name) for a lady
I L All doubts will be dispelled now,
i | 9 mTEmE%EFUHQUHWH HURE though. He has signed 1o record for
' Capitol. The rain at Indianapolis
ﬁ' B 1 E.'?':un'f'“““s- i 1 played havoc with scheduled pro-
motional appearances there by
g g Eﬂﬁrﬂf l!-'-!?t'LEsF 437 Jeannie Seely, for L}qunndl Hu::iw
44 |25 |11 |LEGEND OF HANK WILLIAMS IN SONG & STORY Trucks.. .. Johnny Dollar has signe
| Hank WilliamsHank Willams, Ir, MGM 7 SES 4865 Thumbs Carlisle to a i e-year
'ﬁ' - |1 |counTtry BOY recording contract, An album will be
l Lester Fiatt, RCA APLI-0131 oul almost at once.
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Mo part of this publication may be reproduced, stored i a
muttied, im any form or by any means, slectranic, machanical, photacopying, red

M)

relreval system, or trans-

arding. or atharw sa, withoul The prior wiitien per-

& STAR Perdormer=5ingles registering greatesl proportionate upward progress this week,
3 -
2|8 |u% E |2
=% |25| e wnst TI; 2 |3
= = = 8 Label & Mwmber {Dust Label) (Publithed Licessge) E E = s
¥¥| 2 | 11 | KIDS SAY THE DARNDEST THINGS Y| 45| 6 | YouR Sibe OF THE 8ED
Tammy Wynsite, Epic 5 10969 (Columbia) (Algee, BMI) ;qu D'“ﬁrnﬂlﬂﬂh“ 445829 (Screen Gems-Columbias
agpainier,
2 3 | 12 | SATIN SHEETS
leanne PrueH, MCA 40015 (Chapion, BMI) ﬁ a0 | 4 | WE HAD IT ALL
Waylon leanings, RCA T4-0961 {Danor, BMI)
3 1 )12 | YOU ALWAYS COME BACK (To Hurting M
Iohasy Rodriguer, Mercury 73368 {Fl;rmugr:lm:nml ) 40 | 36 | B | THE NIGHT THE LIGHTS WENT
—ry LTI
L] rEnceE, [ .
P! 7 | & | DONT FIGHT THE FEELINGS OF LOVE Ve
Charley Pride, RCA 74-0942 (Pi-Gem, BMI) 51 3 ﬂE’S ALL ‘E“s!l'ms T i
wd Housiom, Epic {Caolum (Mlgee, BMI)
5 6 | 11 | YELLOW RIBBON
loheny Carver, ABC 11357 (Levine & Brown. BMI) ﬁ M| 4 l: F‘;Humﬁn% TMIE] Iﬂﬂéﬂ' ﬁrm ON
al Semith, ;
8 | 12 | SWEET WOMA
* Johany nuEEEHcIﬂm 4.¢.=.J'a (Chappell, ASCAP) 43 | 40 | 10 | THE FOOL I'VE BEEN TBDAY
ﬁ : ; R lack Greene, MCA 40035 {Costention, SESAC)
Tam T. Hall, Mercery 73377 (Phanogram) (Hallnote, BMI) 44 | 41 | 8 | LOVING YOU
ﬁ' Tony Booth, Capitod 3587 (Blue Book, BMI)
10 9 | SEND ME NO ROSES
Tommy Owerstreet, Dot 17455 {Famoes) 45 | 48 7 | HERE COMES THE WORLD AGAIN
(Ricci Maena, SESAL) fohnay Besh, RCA 78-052] (Screen Gems-Colwmbsa, BMUG
9 5 | 13 | WHAT'S YOUR MAMA'S NAME? 46 | 46 8 | BETWEEN ME & BLUE
Tanya Tucker, Columbia 4-45799 (Altam/Bleecrest, BMI} Forfin Husky, ABC 16411 (Chappell, ASCAP)
|13 | 11 | way e Y| ss| 5| sorw arooL
Fﬁu i;ﬂ;sun. Manument 8571 (Columbia) Freddie Hart, MCA 40011 (lack O'Diamands, BMI)
48 | ¥ 71| DONT
ﬁ 14 | 9 | TOO MUCH MONKEY BUSINESS EaEdr Posey. Columbia 4-45828 (Elvis Presley, BMI)
Freddy Weller, Columbia 4-4527 (Arc, BMI)
59 2| WOMAN WITHOUT A HOME
ﬁ 15 | 10 RIDE ME DOWN EASY ﬁ Statler Brothers, Mercury 73392 (Phonogram) (Amencas
Bobby Bare, RCA 74-0918 (Shaver/Retum, BMI} Cowhoy, BMI}
13 4 | 12 | BABY'S GONE 50 | 52 6| RAIN MAKIN' BABY OF MINE
Conway Twitty, MCA 40027 (Twitly Hird, BMI} Hﬂ Drushn'hl:l:lﬂtwr 71376 (Blwe Crest/Hill
nge
|19 | 8 | soumnern Lovine
i i 51 55 6| CHARLIE
e T AL Tompall & the Glaser-Brothers. MGM 14516 (Glaser
15 | 11| 13 | BRING IT ON HOME (To Your Woman) i
ﬁ oE Slampley, (Famoas) (Gall=o/Algee, 1 52 53 6 EHP!J'DM[% E?E“‘sﬁlﬂ. -
23 | 5 | LOVE IS THE FOUNDATION i I,
ﬁ I.[""“l L!'nnn. "‘Elll W'U'S-! 1“‘0" Hlﬂﬂrli H“” 5] 5? 5 El.lmm'lEmLE “I#"Hm ;" {Im ':Bﬂd s 1! Pﬂ “".
20 | 7 | COME EARLY MORNING -rr el sl
fan Williams, IMI 24 (Gold Dust, BME
a4 8
18 | 12 | 14 | WALK SOFTLY ON THE BRIDGES 3 f:tﬂ ‘m!'ll !t;?lﬁ HEBIEE(EWIQD EHHP Eﬂ?}n
Mel Streat Metromedia Cowntry 506 {Blue
ﬁ Crest/Hall & Range. BMI1) ﬁ E? 2 E SHEHIUSJJLHHELFEHHEE EE[ g:EH ME
nny femes, Columbdia ack,
32 | 4 | YOU WERE ALWAYS THERE
Dianna Farga, Dot IT8ED (Famous) (Prims Donss, BWE 56 61 3 AM | THAT EASY TD FORGET
lim Heeyes, RCA 740963 (4 Star, BMI)
24 9 | DRINKING WINE SPO-DEE O'DEE
ﬂ ferry Lee Lewis, Mercury 13374 (Phanogram) (MCA, ASCAP) 57| 60| 5| IF THE WHOLE WORLD STOPPED LOVIN'
Eddy Amald, MGM 14545 [Shelby Simgleion, BMI)
r| 2 | 8 | st mHank me
David Rogers, Mlantic 45 2957 (Teee, BMI) ﬁr 71| 2| MR LOVEMAKER
lohany Paycheck, Epéc 5 100%9 (Columbia) (Coopar Band
22 |21 | 10 ﬁgléggvﬂglﬁgsﬂﬂﬂEﬂHE SONG BM1)
Jerry Wallece, MCA 40037 (4 Star, BMLAA Star. BMI) 39| 63| 3 llrﬂH.lE lBDgT tEIIEJ&M o—
ne mgmay, m uuson I
ﬁ B ¢ EEE, HE{Hﬁﬂﬂ., Country 680107 60 | 62 2| A GOOD LOVE IS LIKE A GDOD SONG
{Harpeth, ASCAP) sﬂ:l Luman, Epsc 5 10994 (Columbea) (Portfimp/Auoyelles,
)
oy 2| 9| civea Ut TAKe A UmLE
Bacbara Mandrell, Columbia 445819 (Green Grass. BMI) 61 43| 7 I!‘!Emﬂ"nﬁ“#gﬂ SONESDWE. &l
o\ B | THANK YOU FOR BEING YOU 6 65 5| LAST Wi ¥
Mel Tills, MGM 14552 (Sawgrass, BMI) ! ::;;[d D&gtﬂtﬁ'{ T&?#ﬂjﬂ =
26 | 18 | 11 | CHEATING GAME ’
auesn Raye, Capited 3569 (Hlue Book, BMI) 63! 68 5 WORD'S DON'T COME EASY
ﬁ 37 . TOUCH THE MORNING Dawvad Frizrell, Capitol 3589 (Screen Gems-Columbsa, BMI)
Don Gibson, Hickary F671 (Miene, ASCAF) (] 66 6 IHFQEEIEAJ ?HHEE‘LSP[PDH&HELD PEE.H
\m 48, Can E ] el
28 | 28 | 19 | BEHIND CLOSED DOORS
Chaclie Rich, Epec 5 10950 (Columbiad 55 72 2 SLIPPIN' AWAY
(House of Goid, BM1) lean Shepard, Uniled Artists 248 {Stallion, BMI)
29 | 22 | 12 | YOU'WVE GOT ME (Right Where 'I"ﬂl.l Want Me) - 4 | MISS ¥ '
JOUVE SOT M g o Yo o | WIS YOU MOST WHEN YOUTE HERE
, 67| 70 2| LADY
s s TRAVELN WAN Kenny Ve, Casitl 3550 (Blue Ecbo, ASCAP
- 1/ 1 USED IT ALL ON YOU
ﬁ 43 | 3 | TOP OF THE WORLD ﬁ Nat Stuchey, RCA 740073 (Forest Hills, BMI)
Lynn Amderson, Columbia &-45857 (Admo/Hamesner & Nails,
i 1& =l 2 “|Efﬁnm,u§am5 stulw EIEGIE':!HEH BMI
32 | 34 | 8 | FOOL/STEAMROLLER BLUES : el e
Elvis Presley, HCA 740910 (Chappell, ASCAP/ Blachwond/ ﬁ = 1 THE GOOD OLD DAYS
ﬁ Coumriry Roed, BMMT) Buch Owens & Sesan Raye; Capitol 3610 (Blue Book, BMI)
38 | 4 | LORD, MR. FORD 71| 75| 2| MM-MM- GOOD
besry Beed, RCA 74-0960 (Vector, BMI) Dhel Reaves. United Atists 249 (Tres, BMI)
42 3 | TRIP TO HEAVEN -
ﬁ Freddy Harl, Capitol 3617 (Biue Book, BMI) ﬁ' : Eanr!!l;rfﬂll'.rnnamun 763 (N.5.5) {Almo, ASCAF)
35|30 3 | CHILDREN 13 M 2! WORKING CLASS HERO
Iohnny Cash, Columbia 445786 (Lowery, BMI) Tommy Bop, MGM South 1013 (Low-Twi, BMI)
x| o7| «| suerw & suoi ol - 1| 1 canT seueve ims over
Billy "Crash” Ceraddock, ABC 11384 (WenicesBess BMI) Skeeter Dave, RCA 740968 (Ben. Pefars, BMI)
37 | 17 | 14 | HONKY TONK WINE ﬁ - 1| HANK
Wayne Hemp, MCA J00H3 (Teee HMI) Hand- Willima, Ir, MoM 14550 (Tres, BMI)
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Presenting our new models for’73.

Everyone's got a different idea
when it comes to buying a car. The
same holds true for buying an 8-track
car stereo. That's why Panasonic’s
engineered 8 different models. One
to match anyone's idea of what 8-
track stereo is all about.

- Take our CQ-959. An 8-track
player with an FM/AM/FM stereo
radio. A complete car entertainment
center that fits in the dash of most
any car. Tailored for the customer
who wants to hear — in his car —
everything he can hear at home.

For the security minded there's
our CX-567. An 8-track stereo player
with a special lock-tight bracket. To
prevent loss. And unlocks for easy
removal. 4-channel buffs will flip for
CX-601. On the road and at home, it
plays 4 as well as 2 channel tapes.
Just slide it out of lock-tight bracket
and into optional home cabinet.

The CQ-880 and CX-880 are 8-
track portables for the car and home.
And CQ-880 has FM stereo radio.

For under-the-dash listening,
there's CQ-909. For AM fans, there's

the CQ-251. It fits right under the dash
with our special adjustable control
shafts. For economy, our compact
CX-325. Big on performance, small
enough to fit in his glove compart-
ment.

Panasonic knows everyone's
got his own ideas when buying a car
and when buying an 8-track car
stereo. We just make the 8-track part
of it easier for him.

just slightly ahead of our time
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TV Systems

By BOB KIRSCH

LOS ANGELES—A tremendous
emphasis on 4-channel product,
from very high-end components to
mass priced compact systems in both
tape and disk form, is going to be the
main atiraction at the Consumer
Electronics Show according to many
of the nation’s major audio buyers,

Most buyers for leading chains
also feel that with adequate
guadrasonic software on the hon-
zon, 4-channel product is finally 1o
be the mass seller it was predicted o
be several years ago.

Besides qu.uir.v-'.unlt buyers also
see the summer CES showcasing
higher quality cassette and 8- track
hardware. for the car and home,
than in past years, as well as a greal
deal of interest in video pru:.luu'-.

In short. buyers are not looking
for the CES 1o be a particularly ex-
citing show. What they are seeing 15
a working show with a lot nl'lmhmg
buying and bargaining to be done.

Federated

“I'm expecting to see a lot of
guadrasonic material and a lot of 1t
is going to have CD-4 capability
built into the receiver with 5Q and

Blank Tape
Firms TVC
Lines Ready

LOS ANGELES—-Five major
blank tape firms i this country are
currently manulacturing blank
videotape. and though the consumer
market has not vet opened up. the
manufacturers are doing a healthy
business 1 serving the industrial
and educational communities and
are preparing for the consumer mar-
ket.

The five firms involved in blank
videotape manufacture are Audio
Magnetics. Ampex. BASF, 3M Co,
and Memorex. All say they are en-
couraged by increased industrial
and edueational demands for blank
tape in various widths and conligu-
rations and while all feel consumer
market is in the future (probably by
al least several vears). they also say
they will be ready for it when it ar-
rves,

"We're concentrating only on the
industnial and educatonal mar-
kets.” said Jim Lantz. national sales
manager for Audio Magnetics
Corp., here. “At the present ime we
are producing reel-to-reel tape and
video cartridges and we have sepa-
rate distributing arms for industry
and education. the industnal prod-

(Comtinued on page 37}

05 modes,” smd Michael Renne.
president of Federated Electronics,
Inc.

“Basically what I'm looking for
and expect to find.” Renne contin-
ued, “is a lot of universal product,
which means product able to handle
everything we know in stereo and
quadrasonic. [ expect o see quad-
rasonic product with more power ca-
pability than ever and [ expect to see
more quadrasonic compaonents, such
as preamps. I'm going 1o be looking
for more pure high fidelity equip-
ment in 4-channel and a lot of this is
going to come from the high-end, so

{ Continued on pugee 50)

Gabbert

LOS ANGELES-The big cloud
hanging over the head of quadra-
sonic records is radio, ... or, rather,
the lack of radio, Because, o date
only matrix quadrasonic has been
broadcast to any great extent and
even then it's rather speculative
whether or not the broadeasts were
heard outside of the stores of a few
enterprising dealers ol hardware
who set up equipment displays.

lape/Audio/ Video

Mass Buyer
Focus On ‘Q,’

Fair Trade

Issue Sure
To Stir Up
CES Talks

By RADCLIFFE JOE

NEW YORK-—Fair trade is rap-
idly developing into one of the
most controversial aspects of Ameri-
can business with staunch advocates
on bath sides of the issue. The open-
ing conferences here this week at
CES are certain 1o lind the subject
cropping up.

The first panel, "New Dimensions
in Distribution,” features a manu-
facturer, a retailer and a rep with
Ray Hall, head of the national rep
organization, moderating. The sec-
ond Monday morning panel is,
“New Challenges in Retailing” with

-rl.’_ alltinied on e 48)

Store Display
Case Makers
Upgrade Units

By EARL PAIGE

CHICAGO-The overpoweringly hardware-slanted Consumer Electronics
sShow (CES) will have prerecorded tape input at least from the several exhib-
itors of store display cases with trends being increased capacity, lowered costs
via manufacturing breakthroughs and increased international sales. One ex-
hibitor is looking seriously now at TV cartridge cases oo,

Other trends include the continuing dominance of B-track. pro and con
views of the “monkey hole”™ hand hole design, and the continued trend 1o
locked cases of at least some Kind, though many dealers are experimenting
with open display (see separate story from Dallas). As for business, reports are

Rips EIA

By CLAUDE HALL

To many. the Federal Communi-
cations Commission might seem 1o
be dragping 18 heels in regards 1o
guadrasonic radio. since it has been
sitting on any decision to approve or
not approve discrete broadcasting.
Actually, however, the FCC had
some time ago passed the buck on
any quadrasonic broadcasting deci-
sion to the Electronics Industries As-
sociation, which established a senies

JACK WAYMAN, staff vice president of the Consumer Electronics Show, is flanked
by a bevy of beauties, The lush lovelies epitomize the array of attractive hostesses
that are on hand to serve visitors and exhibitors to the shows. Unfortunately, how-
ever, those lovely legs will be covered up in long frocks this year.

mixed.

One bullish firm is Creative Store
Equipment which will also bow at
CES a radically improved concept
doubling the d:hplw area. said Jerry
White, president. He said sales are
up 40 percent with much inter-

(Continued on page 46)

EQ Lag,

of panels to investigate all aspects of
quadrasonic.

And Jim Gabbert, owner of KI10O1-
FM in San Francisco. the radio sta-
tion that pilored experimental
quadrasonic one-station broadcasts,
believes that the EIA committee—
the Nauonal Quadrasonic Radio
Committee—is the one that's drag-
ging its heels. Strangely enough,
Gabbert 1s @ member of the com-
mitice.

But Gabbert, no heel-dragger
himself. was last week involved
“location™ tests for quadrasonic
broadcasting. experimenting  with
the various svstems and trving to de-
termine if a sound continued 10 be
heard from the direction afier
broadeast that it had been “placed™
prior to broadeast. About 50-60
people are involved in the experi-
ments.

It was KIOI-FM that performed

( Contimed on page 32}

Rush CD-4
4-Channel
Cartridges

By PHIL GELORMINE

NEW YORK-An increasing
number of 4-channel phono car-
tridges are appearing on the market,
Since CD- 4 recordings have a higher
frequency range than an average
stereo record. these premier car-
tridges are designed Lo insure max-
imum 4-channel separation at the
lowest possible tracking forces with
the highest amount of sound luster.
Pickering has recently introduced
the first American-made discrete 4-
channel cartridge 10 be offered com-
mercially. According 1o a company
spokesman, this new product culmi-
nates many years of intensive re-
search and development. The car-
tridge, the UV15-24000Q. is capable
of sausfyving all the technical and
aesthetic requirements for plavback
of all the matenal recorded on both
discrete and stereo disks, The new
cartridge retails at $124.95 and fea-
tures. Pickering states. a revolution-
ary new diamond stylus, designed
by the Quadrahedral Development
(Coniitied on puage SN

Headphones Surging

By ANNE DUSTON
CHICAGO — The electrostatic
headphone is receiving new empha-
sis from manufacturers as “the”
audiophile item since the emergence

What’s
Inside

Sally Browne of EIA/CEG Profiled by Mildred Hall

Tape Situation in England Changing by Paul Robson
Car and Home Tape Storage Units by Sam Sutherland
Bootlegging Sets Back Latin Tape by Jim Melanson

Store Reports by Connie Hershorn, Christopher Ehler

Carrying Case Makers See Continuing Boom

By INGRID HANNIGAN

CHICAGO—The sales of tape carrving cases has never been better, insist
manufacturers responding to o [Llu_rlhnm_ survey. Paul Hubartt of Amberg,
Kankakee, 111, reported that due 1o a recent shortage of chiphoard. “We just
can’t produce as many cases as we could sell. It we could get the chipboard.
we'd increase prnduumn and sales significantly.”™

The larger cases, holding 24 ¢ .JJ‘[IIIJ'-TE‘- or more. sell best. Conservanuve col-
ors—black. brown, white—are most pupulﬂr except in the vouth market, where
almost any wild pattern or color seems 1o sell. Amberg justintroduced a blue

demim case. Hubarttsaid, *

‘It's the same IhIIIE the kids are 1.1-|_.Jr1ng

JUNE 16, 1973, BILLBOARD

Always on the lookout for new. exciting designs and styvles of cases, Reco-

ton. Long Island Citv, N.Y
Peter Wish, vice president. said.

sees nothing new for at least the next few months.
“In the course of nine vears in the carrving

case business, we've tried most everything already.”™

Recoton released a new 72

-cassette capactty case in March. The umit. which

15 divided 1n two and features hinged doors, may serve as a case or as a home
storage unit. Recoton’s distributor aecounts ququLd a larger unit so the firm

i.umrllu_d It lists for §29.95.

www americanradiohistorv com

{(Conrinied on page 5o

in the last year of the stereo head-
phone as a4 mass markel item,

One of the objections to the elec-
trostatic headphone, that it needs a
separiate DC power supply, has been
bypassed in Panasonic’s new model
EAH-BOA, listing a1 $79.95, The self-
contained headphone uses a macro-
maolecular electret film which serves
the diaphragm. The self-contained
feature ehiminates the shock hazard
present with separate power sup-
plies. It includes a jack adapter, and
a 6°-7" coil cord.

An electrostatic headphone ca-
piable of working off & one-watt rms
output 1s being ||'||fULh.ILLII.J- by a new
firm, Numark. in Edison. N.J.. at the
June CES. It has a self-powered
energizer. The advantage of being
able to work from low power receiy-
ers as well as high power receivers is
that 11 can be wsed with any mass
market hi-f1 equipment, according
o charrman-of-the-hoard Dick Rif-
kim, and this advantage will bring
the electrostatic headphone into the
market place. he predicted.

“The electrostatic headphone has
had a limited market because of s
high price, and because it could only

(Canrimned o page 3

35



www.americanradiohistory.com

Tape/Audio/Video

Dolby to Boost 8-Track Recorder

CHICAGO—Manufacturers of tape components
agree that the 8-track recorder deck with a Dolby noise
suppressor is the “new wave for the future.” Although
3M in Minneapolis is the only company currently mak-
ing this item, most others are planning to introduce the
product within the next six months, or as soon as in-
depth test marketing finds considerable interest despite

the higher price.

The Dolby feature improves sound quality by re-
ducing static background and hissing, motor noise, and

eliminating most tape defects!

By INGRID HANNIGAN

In recent

Part of the reason more manufacturers aren’t forging
ahead with production of Dolby 8-track recorders is that
engineers have improved the quality of heads and tapes
years which has reduced static measurably.
Dolby already enjoys popularity in home hi-fi systems
and cassette tape players.

Consumers would pay between 10 and 20 percent

more for an 8-track recorder if it incorporated the Dolby

system, reported Stereo City, one of Chicago’s leading
home entertainment product dealers, but most buyers
would not consider a higher price than that.

(Continted on page 44)

CONSUMER EXPERT

Sally Browne Sees
Consumerism 2-Way

By MILDRED HALL

WASHINGTON—S8ally Browne, recently named Consumer Affairs Coor-
dinator for the EIA’s Consumer Electronics Group (CEG), is no coddler of
consumers or retailers. She believes that both groups should and do get their
fair share of consideration from the manufacturers of home entertainment
products, but that communications among the three segments of the marketing

triangle could be better.

In an interview she said consumerism is a two-way street. When it comes to
new and sophisticated stereo and other electronic equipment, the consumer
should take the trouble to learn more about it in order to make an intelligent

choice.

{Continued on page 40)

‘Q’—Double Inventory Woe; Labels Weigh SQ vs CD-4

LOS ANGELES—The industry is,
without doubt, facing the vast head-
ache of a double inventory as the
world of quadrasonic nears. The
fledgling quadrasonic industry,
however, may reap a great benefit
from the woes of double inventory
because, in the long run, the result
will be the same as if the entire in-
dustry underwent a subtle price in-
crease.

Right now, only RCA Records'
Quadradiscs are selling at the same
prices as stereo records. Most other
labels are charging about a dollar
higher suggested list for quadrasonic
records.

The record industry has long
needed—and deserved—price in-
creases. Surging cost increases in
such major factors as paper, studio
time, jackets, lithography has been
hampering the industry for some
while. Just printing of slicks alone
have pone up 15 percent in recent
months.

Other Costs
Quadrasonic brings on other costs
that are additional. For example,
mixing. Because sounds must be

spread around a total of 360 degrees
rather than just a “sound wall” in
front, much more time and care has
to be taken in mixdown. Special
equipment is required, regardless of
whether the system 1s matrix or dis-
crete.

And, if you're talking about dis-
crete records, a special compound is
necessary. It not only costs more, but
there’s a lot of work and time spent
in cleaning up the pressing equip-
ment between cycling a stereo record
and cycling quadrasonic and vice
VErsa.

In any case, it’s the majority opin-
ion in the industry that quadrasonic
records cost more and while the
charges may not amount to a §1 per
album, other rising costs inherent in
the music industry and the high risk
factors of putting out a record, more
than offset the dollar per album.

One cost that the industry will ob-
viously have to bear with for a while,
for example, is the cost of double in-
ventory.

RCA Records had hoped 10 avoid
a double inventory by selling their
discrete CD-4 Quadradiscs at the

By CLAUDE HALL

same pnce as stereo, but found that
perhaps this very fact was more of a
handicap than a boon as dealers
stocked their compatible product in
special displays and not in regular
bins with stereo product, thus, in ef-
fect, causing the label to lose sales to
stereo customers.

Huge Display

Recently, a survey of one Rush
Street Chicago dealer found that
CBS Records 5Q matrix quadra-
sonic albums were stocked in a huge
display, but none of the RCA
Records discrete CD-4 albums were
displayed at all.

RCA was closely discussing the
possibilities recently of going to a
double inventory instead of just re-
leasing compatible quadrasonic ver-
sions of individual records.

“There’s no question,” an RCA
Records spokesman said, “but that
an educational process is needed at
the dealer level to educate him o the
fact that Quadradiscs should be
stocked at both places—not enly un-
der stereo, but under quadrasonic.
We had no problem with the recent
Elvis Presley albums . . . it sold more

than a million units even though it
was a 2-LP set. But that particular
album was generally placed near the
cash register because it was such a
big seller.” The album jacket also
pointed out the stereo possibilities of
the albums other than the quadra-
sonic capabilities.
Survey

A survey of 59 key record dealers
in the nation in May by Billboard re-
vealed that most customers who
were buying quadrasonic albums

didn’t even know whether they were
buying matrix or discrete quadra-
sonic—each system plays the other
as ordinary stereo. However, 15 per-
cent of the dealers in the Billboard
survey said their customers re-
quested discrete albums specifically
when they bought quadra-
sonic, as opposed to only seven per-
cent of the dealers stating that their
customers specifically requested
matrix product. But, 64 percent of

(Continued on page 38)

CES—Biggest Ever

® Continued from page 3

for quadrasonic in general, buyers
will be looking for players with dual
capabilities—i.e., that will handle
both matrix and discrete.

Probably setting the pace for ac-
cessory exhibitiors will be the blank
tape firms, though their booths will
not be quite as lavish as last year,
However, a lot of new accessory
firms are here, many showing secu-
rity systems.

There will be a good input of car
stereo players with in-dash units,
mini 8-tracks, car cassette and quad-
rasonic as basic themes.

No doubt as basic as any of the
developments will the attempt by
hardware firms to maintain some
kind of price stability, particularly in
the popular price categories, while
buyers pour over brochures and
wade through exhibit after exhibit
trying to find that right combination
to fill out their lines.

MAGNADYNE

CORPORATION / AUTO TAPES UNLIMITED

WE SPECIALIZE IN CAR SPEAKERS:

Wedges @ Hang-On’s @ Air-suspension @ Waterproof
6x9 ® In-Door ® Bulk Speakers For Installers

FULL LINE OF ACCESSORIES:

Theft Brackets @ Connector Cords ® Converters
Transmission Mounts ® Noise Suppressor Kits ® Grills
Y Connector Cords @ T Antennas @ 4 Way Cleaning Cartridges

ALL BEAUTIFULLY DISPLAY PACKAGED

P.D.Q.

Price % Delivery * Quality

write or call for our catalog or prices

Distributors/Dealers

P.O. Box 757 / 9261 W. 3rd St. / Beverly Hills, Calif. 90213
Phone: (213) 278-0107 / Cable: “Auto tape” Bev. Hills
Telex: 674798 Magnadyne BVHL

component parts
Sensing/Splicing tape

Dust Shields

8 track cartridges (colors available)
Quadrasonic cartridges '

Cassette cartridges, complete

Sleeves; printed in 4 colors

Write or call for samples, prices & technical data.

Shrink film
8tk %" lube tape: 1800°, 3600°, 7200’
Cassette tape? leadered or non leadered

Exact time loaded 8 tk blanks
(private labeling available)

Duplicating & Packaging Equipment

* DUPLICATORS, * BLANK LOADERS, and/or
* DISTRIBUTORS at home or abroad

Immediate delivery ¥ Any quantities ¢ Guaranteed quality ¥¢ Lowest industry prices.
SPECIALIZING IN EXPORT w F.0.B.,C&F, or CIF prices upon request

www americanradiohistorv com

BUY MAGNADYNE
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Four out front.

Four great new/old loudspeakers
from JBL.

New: Double the power-handling
capability of any previous JBL
musical instrument loudspeaker.

Old: Remember JBL's F series?
The K series is an improved model
of each. More reliable, just as effi -

cient, no increase in price, and a
warranty without time limitation
against manufacturing defects.

Some of the finest musical instru-
ments ever made are loud-
speakers.

Go see your JBL Musical Products

Dealer and hear what you can do.

K110 —Handles organ, lead
& rhythm guitar, fremendous
amounts of sound, but it's

compact and very portable.
£81

K120 —Ite daddy was
tha most popular JBL
loudspeaker mada for
“lead guitar. Also likes
rhylhm guitar, plang,
argan and vocals. 5105

K130 —Another best seller

Boas with lead & rhythm

grgan, vocals and
e pianc. $108.

K140 —The big mama
mkes alectric bass and
lan without breakup

Brlion. Almost
Himitlsss amounts of

- ‘bass energy. The

professional choice for

refiability and sound

quality, $123.

James B. Lansing Sound, Professional Division,
3249 Casitas Avenue, Los Angeles, California 80039
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ALASKA

Anchorage

Audio Specialists

Team Electronics ¥

ARIZOMA
Glendale
Artzona Muslc Cenfler

Mezss

Milano Music Center
Phoenix

Nu-Tone Speaker Reconing
Tempe

Jerry's Audlo Exchange
Tucson

Chicago Store

CALIFORMNIA
SOUTHERMN CALIFORMIA AREA
Anahaim

Galtone Music

Burbank

ABC Muslc

Hellywood

Tha Guitar Center
Modern Musical Servica
Royal Amplifier Service
Studio Instrument Rentals
Whalins Sound City
Lawndale

Hogan's House of Music
Los Angelas

Asolian Music Service
Phillips Music

Sunrisa Maw Sound
West L. A. Music
Monteray Park

Jahnny Thompson Guilars
Mo, Hollywood

Valley Sound

Placentia

Jim's House of Music
San Barnarding

Liers Radio & Music
San Diego

Apex Musig

Dzzie's Music

San Luis Oblspo
Premiar Music

Sania Ana

Eightsinger Music
Santa Barbara

Fancy Music

Santa Monica

Ace Music

Torrance

Quantum Audio
Marshall Music

Vanlurm

Black-Gold Sound & Music
Clyde Heck Music
Whittier

Whittier Plaza Music
MNORTHERN CALIFORNIA AREA
Antioch

Weabbs Music Center
Fresno

Soundstage

Moniarey

Abinante Music Store
Gospel Sound & Music
Qekiand

Lea's Musig
Sacramenio

Southgate Music
Salinas

¥-T Enterprises

San Francisco

Alembic [ —_—
Dan Wehr's Music City
San Jose .

Moyer Bros, Music House
San Mateo

The Music Shoppe

COLORADOD

Colorado Springs
Colorado Springs Music
Johnny Smith Music
Litlletan

DTR Sound

CONMECTICUT

Branford

Mew Endgland Sound Co.
Hartlor

John Tirkol

Mew Haven _

Goldie & Libro Music Center
W, Hartlord

La Salle Musiec Shop

DISTRICT OF COLUMBIA
Washington
Bovkin's Electronics

FLORIDA

Leesburg )
Marion Mercoer Music
Orlando

Dantarth Sound Systems

GEORGIA

Atlanta

Metro Music Cenftra
Augusia

J's Musio

Smyma

The Music Mart
Tucker

Custom Sound

HAWAII

Hanolulu

Thayer Piano
The Audio Center

IDAHO
Twin Falls
Garths Music

ILLINDIS

Argo

Crown Music Sales
Arlington Heighls

Roy Baumann's/YFC Supply
Aurora

George Fillp Music
Berkelay

Manii's Music Canter
Berwyn

Balkan Music
Carbondale

LeMasters' Music
Shawnee Sound
Champaign

C, ¥V, Lloyde Piano
Chicago

Ansocialed Music
Chicagao Guitar Gallery
Cantinental Music House
Douglass Music & Associalion
Mugic Dealar Sarvice
Rantcoam, lne.

Lake Zurich

Connie's Music Center
Marissa

Heil Sound Systems

INDIAMNA

Coluimbus

Tom Pickail's Music
Elkhart

Witmer McNease Music
Indianapolis

Arfhur's Muslc Stores
Princoton

Conservatory of Music
Soulh Band

Witmer McNease Music

arne u
Conservatory of Music
IOWA
Burlington
Korenex Corp.
lowa Clty
Advanced Audlo Engineering

KAHSAS
Lawrance
RMS-Innovative Elect.

KENTUCKY

Covinglon

American Sound & Electronics
Lexington

Music Center of Lexinglon
Louisville

Music Centar

LOUISIANA

Baton Rouge
Werlein's

Monroe

Specialty Sound Co.
New Orleans

Sound Gity
‘Werlain's

MARYLAND

Ealtimora

Callmus Sound

Custom Sound

Maryland Sound Industries
Whealon

Washington Music Cantar

MASSACHUSETTS
Boston

E. U, Wurlitzer
Framingham
Libarty Music
Cuiney

Charles Bean Music
Springlield

Music Warld

West Springlield
Accordion Mart
Waorcester .
Charles Baan Music
Delta Sound

MICHIGAN

Alpana

Moer's Music Shop
Ann Arbor

Ann Arbor Music Mart
Douglass Sound
Fanfare, Inc.
Hi=Fi-Studio

Dearborn

Anderson Music
Wonderland Music
Detroli

Fiddler's Music Company
Metropolitan Music
Pecar Electronics
Flint

Carousal Musie
Grand Rapids
Farrow's Music
Groase Poinle Woods
Pointa Electronics
Panliac

Pontiag Music & Sound
Royal Cak

Meyars Music

Warren .

Gus Zoppi Music

MINMESOTA

Albart Lea

Jacobesan Music
Minnaapolis

dudio King

B. A. Rose Music
Richfield

Trestman Music Center
&t Paul

Torps Music Cenlar
Trestman Music Canter
Winona .

Hal Leonard Music

MISSOURI

Columbia

D & M Sound Systems Inc,
Florissanl )
ABA Swing City Music
Kansas City

David Beatly

Jack Nead's Pro Shop
Quigley Music
Marzhall

The Vox Box

S1. Charles

Dales Musie

St. Louis ;
MeMurray Music

MONTANA
Bozeman
Montana Music
Missoula
Elactronic Parls

NEVADA
Reno
Maytan Music

NEW HAMPSHIRE
Manchesler
Ted Herbert's Music Mar

NEW JERSEY
Ballavilla

KMuscara Music
Califon

House of Guitars
Cherry Hill

Sound Associales
Closier

Tha Classic Guitar
Edison

Laurose Music Centar
Flemingion

Molde's Music Box
Fards

American Music
Garwood

Musical Discount Cantar
Hazxlet

Hazlet Music Centar
MNeplunse

4 & E Music Studios
Foint Pleasant
Ccean County Music
Union

Music Town

Tirme Electronics
Union Cil

Pastora Music

HEW YORK
Brookiyn

Highway Music Corparation
Sam Ash

Bufialo

K R G Associates
Kubora Muslc Store
Cortland

MecNall Music
Dawlitt

Gerbar's Music
Holbrook
Soundtronics

Ithaca

Celebration

Mew York Cily
Manny's Music
Martin Audia

. Rochestler

Audlo Sarvicas
Brighton Sound Ca.

Aousé &t GUINAHN

J, B. Sound Syslam
Scheneciady
Drome Sound

HORTH CAROLINA
Charlotie

Joseph A. Cohen Inc.
Fayettaville

Edwards Music
Greensboro

Moore Music

HMORTH DAKOTA
Fargo
Jardahl-Brauer
Jamastown
Marguerite's Music

OHIO

Akron |

Henry's Music & Jewealry
Ashiabula

Ollikainen Guitar Stud|os
Canion

Gulia Music

Chillicothe

The Cole Music Company
Cincinnali )
Buddy Rodger's Music
Claveland

DiFiore's Music
Columbus

B A4 R Sound

Whitey Lunzar Music
Daylon

Barnle's

Dafiance

Plaza Music Center
Findiay

Parter Music

Mansfield

Metronome Music Store
Sandusky

Heys Music
Slaubenville

Music City Associales
Toledo

The Music Circus
Youngsiown

Dusi Music

OKLAHOMA

Bethany

Driver Music

Del Cily |

Del Gity Music & Supply

OREGON

Albany

Tucker Music
Oragon CHy
Electronic Gontrol
Porlland

Day Music

Denny's Music Shop
Hawthorne Electranics
Oit's Hi Fi

Portland Music

PEMMNSYLVAMIA

Erie

Music Houea of Efin
Johnstown

Eusic Haven
Lancastar

Marlani Sound
Lebanon

Marty's Music Store
Lititz

Clalr Bros. Audio Ent.
Manticoks

Rax An Sound Studio
Philadelphia ;
Eighth Streel Music
Howard Herberts Music Cenfer
Maris Equipment Co.
Zapl's Music Slore
Pitisburgh

Lomakin Music

Star Music

west Reading

Orth Musio House
Willow Grove

Muszic and Sound Lid

SOUTH CAROLINA
Charieston

Fox Music Carporation
Calumbia

Columbia Sound Syslems

SOUTH DAKOTA
Sioux Falls
Stouk Sound
Watarlown
Engel Music

TEMMNESSEE
Hashyille
Cotten Muslc Cenler

TEXAS

Austin

Audico

Sirait Musie

El Paso

Musio Mar

Sunland Supply

Garland

Arnold & Morgan Music Mart
Heuston

Allen Elactronic Products
H & H Music

A. L. Steli

Larado

ABC Music Starn

San Anlonio

Bill Case Sound

D-Hi Sound

UTAH
Salt Lake
Prograssiva Music

VIRGINIA
Hamplon
Masan Musio

WASHINGTON

Ballavun

Darragh's Jubllee Music
Seattle

American Music
Blackstone Music Studio
Electricralt Stereo Centars
Half Shot Music

Ken nellLl{ays Music & Danca
Seaille Music

Uptown Music

Spokane

Don's Steren Center
Haoftman Music

Huppin'as Hi Fl & Photo
Tacoma

Bandstand Music

WEST VIRGINIA
Charlesion
Herbert Music
Huntington
Weboo Company
Parkersburg

H. ¥. Johns Muslc
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‘0" Spurs Popular Price Speaker Action

By EARL PAIGE

CHICAGO—Cash registers ringing up speaker sales to
a quadrasonic-hungry public is an image executives of
big firms such as GE and Zenith have as they edge into
the popular priced area more and more, an area once all
but taken over by privale label, But the JBL's and other
more audiophile oriented firms are creating excitement
too at this CES, and not to be out-done, car stereo
speaker firms are talking about breakthroughs too,

GE has upgraded its line by adding a decorative
foam grille and a midrange speaker to its SA 72 (a J-way
with an 8-in. woofer and 3-in. tweeter) that retails for
$79.95 a pair, said Dick Lewis, product manager, audio

systems and components. A second unit, SA 32, at $64.96
the pair, has an added 3-in. tweeter and new grille, and
another model, SA 20, is right in the promotion price
fray at $24.95 a pair.

JBL assistant national sales promotion manager Wil-
liam Robinson, a former dealer for ten years, sees a lot of
action in speakers in the $100-8$150 price point area too,
and JBL shot in there in February with the Decade at
$129, in oak, which Robinson said, may be the comer
thing in speakers and as precedential as JBLs color foam
grilles now seen everywhere.

{ Continued on page 31 )

Tape/Audio/Video
Bootleggers Make Large

Latin Mart Sales Dent

By JIM MELANSON

NEW YORK —The bootlegging of
Latin music 8-track and cassetle
tapes is continuing to wreak havoc
on Latin manufacturers in the U.S.
and Puerto Rico, according to a
recently conducted survey of Latin
labels here. Those interviewed
pointed up the bootlegging problem
as the major reason as to why Latin
tape sales have maintained a low
profile in recent years.

Joe Cayre, president of Caytronics
Records, estimated that “for one le-
gitimate tape we sell, 25 are boot-
legged.” He said that tape sales for
Caytronics, which is the exclusive
distributor of RCA Records and Co-
lumbia Records Latin product in the
U.S., as well as the parent company
for Mericana, Caytronics and
Pronto Records, has been small

(Continued on page 61))

‘Q’—Double Inventory Woe; Labels Weigh SQ vs CD-4

® Conmtinued from page 36

the dealers said they were only
stocking quadrasonic in special dis-
plays and not also in the regular bins
with stereo (both discrete and matrix
quadrasonic albums are compatible
when played on stereo players and
emil stereo sound).

Nearly all factions of quadrasonic
are gearing up for educational cam-
paigns. John Mosely, consultant to
Sansui, has been touring and giving
quadrasonic demonstrations. The
WEA Group of labels has an educa-
tion campaign in the wings.

Refraining

Right now, however, because of
the confusion at the dealer level, sev-
eral record companies are refraining
from any commitment to any gquad-
rasonic system, whether matrix or
discrete. All of the systems—Sansul,
CBS, and CD-4—claim they have
several labels standing up about
ready to commit. The possibility is

that they all are counting their chick-
ens before they hatch, Because in-
formal surveys with chiefs of manu-
facturing and/or engineering at
some of the labels not yet committed
reveal an amazing lack of knowl-
edge of what quadrasonic is really
all about and, in many cases, a
“don’t care” attitude.

But, on the other hand, CBS
Records claims to be racking up half
a million dollars a month in quad-
rasonic records and tapes in the U.S,
alone, according to Stanley J. Ka-
van, vice president of planning and
diversification. "Abraxas™ by San-
tana has sold more than 60,000
copies in SQ form and many classi-
cal albums are selling better in
quadrasonic than they are in stereo.
Last February, the label did around
$750,000 in quadrasonic records and
tapes.

Only Way
CBS feels that its SQ system is the

only way to go, pointing out that no
one can broadcast a discrete CD-4
record on the air. Jac Holzman, pres-
ident of Elektra Records, on the
other hand, said the reason he
guided the WEA Group of labels to
discrete quadrasonic was that he
wanted their product in the best sys-
tem possible.

A major handicap in discrete
product right now is the shortage of
cutting lathes in the U.S. More cut-
ting lathes are en route 1o the states
though and this bottleneck should
be eliminated soon. Another prob-
lem right now with discrete is that
pressing the records takes more care;
some poor pressings are hitting the
market on the RCA label. However,
a new IC (integrated chip) that will
be unveiled soon will greatly rectify
this problem; it eliminates any pop-
ping noise caused by poor pressing,

Matrix systems, too, are not with-

out their handicaps at the moment
and the greatest of all is in the hard-
ware stage. To effectively get even a
“sense” of direction from the rear
speakers, you've got to have a de-

coder with a logic gain circuit built
in. These are just now hitting the
markel to any greal extent and a
matrix IC due out soon will give
matrix advocates a better chance,

New Interest In

Tape Changers

By INGRID HANNIGAN
CHICAGO—Finding a burgeoning need for automatic tape changers in
the home entertainment market, manufacturers of both B-track and cassette
music systems are picking up the thread of change by marketing the long-play

tape sysiems,

The most extravagant system currently available is a 20-cassette changer
deck introduced in January by Panasonic. Designed primarily for institutional
use, the carousel holding 20 cassettes provides 40 hours of continuous music.
Although too expensive for wide acceptance in the home market (5429.95),
Panasonic engineers are working on plans for a smaller unit.

{ Continued on page 4U)
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MASTRO 8T CARTRIDGE

* RELIABLE
* FUNCTIONAL
 SUPERIOR

W Tacionisiory com | e —— R

EASILY LOADED AND
THREADED

SNAP-LOCKS SMOOTHLY
AND SECURELY

TROUBLE-FREE
SUPERIOR ON ALL COUNTS

SO RATED BY LEADING
DUPLICATORS AFTER
USING MILLIONS
AND MILLIONS

write for samples

MASTRO
INDUSTRIES, INC.

3040 WEBSTER AVE. N.Y., N.Y. 10467

European Distributor

M.I.P. corso ol PORTA VITTORIA 31 MILAN, ITALY
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Tape/Audio/ Video

Blank Tape Manufacturers Pushing Promotion, Merchandising

LOS ANGELES—Strong mer-
chandising and promotional pro-
grams will be more in evidence than
new product from leading West
Coast blank tape manufacturers as
well as the 3IM Co. at this year’s Con-
sumer Electronics Show.,

While some product will make its
debut, the displays will not compare
with that of last summer’s show
when most feel blank tape came into
its own as a mass market item,
Rather, promotional and merchan-
dising campaigns will center around
terms first introduced to the masses
last year, such as “chromium di-
oxide,” “cobalt doped™ and “low
noise, high energy.”

Most firms are, however, planning
the prominent display booths that
made them such an integral part of
last year's CES, and many com-
panies will be reaffirming merchan-
dising techniques bowed at the Jan-
uary show.

What are Audio Magnetics, Am-
pex, 3M, Memorex and Certron
planning for the CES?

Audio Magnetics Corp. is one of
the firms introducing product, with
its Tracs High Energy cassette line.
The tapes are low noise, high energy
and are available in 45, 60 and 90-
minute lengths.

“Last year we bowed Tracs and
Tracs Plus and aimed it right at the
consumer.” said national sales man-
ager Jim Lantz. “This year we will
feature Tracs High Energy, which
we feel is superior to Tracs Plus be-
cause its a hotter tape and offers a
somewhat better signal to noise ra-
tio. It is still a universal tape, not re-
quiring a bias switch. Packaging will
be designed to fit with the rest of the
Tracs family.

“This will give us two high energy
lines,” Lantz continued, “and we
plan to aim the newer one at the
audiophile dealer. The tape is not
coball, butitisn’t chromium either.”

Audio will also be showing a new
package for its Audio Magnetics
brand line. a package more attuned
to retail display, according to Lantz.

Lantz also pointed out that the
firm will offer a co-op ad program to
dealers and distributors for the first
time. “We feel this is useful and a
necessary program.” he said.

Ampex Corp. will also offer a new
line of low noise, high output cas-
sette product, the 370 series. The
series will be available in 42, 60, 90
and 120-minute lengths and will fea-
ture ecology-oriented packaging.

X

“The tape comes on a blister
card,” said national sales manager
shad Helmsteter, “with scenes of
sunsets, seashores and other ecologi-
cal related pictures on the reverse
side. We've set wording on the card
as ‘The Clearest Sound Around.
What we also hope for is strong ap-
peal to the laymen as well as the
audiophile and we feel the fact that
this is not a chrome tape and does
not require a bias switch will help.”

The new seres will be available in
a Philips box and will be marketed
in dispenser cartons for display pur-
poses, with 12 cassettes per carton.
Also available to dealers will be a
point of purchase kit with posters
featuring environmental graphics,

Ampex will also offer a new
“semi-permanent display,” accord-
ing to Helmstetter. Dubbed the Am-
pex Tape Center, the unit will hold
all configurations of tape as well as
accessories. Other features include
an organizer bin, drop tray and
hooks for carded bagged product.
The display is 18 by 64-inches and is
a straight floor display.

While there are no new 8-track
configurations, the company will be

JUNE 16, 1973, BILLBOARD

placing some of these tapes in new
cards. Reel-to-reel product will be
pushed for its studio quality. The en-
tire tape line will also be empha-

B¥ BOB KIRSCH
sized, especially the 20 20 + bowed
in January, For the first time in a
number of years, the blank tape di-
vision will have its own booth as op-

posed to sharing with Ampex Sterco
Tapes.

The 3M Co. will not introduce any
product. but will offer a number of

changes in packaging and several
strong promotional campaigns
based around product bowed during

{Conmtinwed on page 53)

The blank tape business.

Today it's running straight and true.
Tomorrow ... zap...another technological
breakthrough, another new way to move
product at the retail level, and everything
is changed. Audio Magnetics pleads guilty
to being responsible for much of this
explosiveness.

Maybe most of it.

Because just when there's a hint of a
calming trend we've been there with
ancther packaging innovation that changes
everyone's idea about how blank tape ought

WE KEEP THE
TAPE BUSINESS FROM
GETTING BORING

AUDIO MAGNETIC

™ =y

2 T et

to be sold.

Another new display piece to help
increase sales right at your counter.

Another in our continuing schedule of

sell-through promotions. All this and

TRACS™ gnd TRACS PLUS™ tpo. ..
the recently introduced cassettes that take
on any cassettes in the business for quality

and price.
Any.

If it isn't one creative thing with Audio
Magnetics it's another. We keep the tape

business from getting boring.

e R e ——— "l:.:r'im‘m

You won’t be bo t C.E.S. At n booth you can win a cruise!

At C.E.S. you can pick up shopping bags
and samples at anybody's booth (including
ours), but Audio Magnetics offers you a
chance to win your choice of a fabulous two-
week cruise for two to Canada and Alaska or
Mexico and Central America. You'll bask in
luxury aboard the all new British-registered
Spirit of London, a very unboring vessel.

So don't miss our booth at C.E.S. We want
to welcome you aboard. Audio Magnetics, a
prime producer of blank tape, serving the
consumer, educational and duplicator

markets,

.“ AUDIO MAGNETICS, 14600 So. Broadway, P.O. Box 140, Gardena, Cal. 90248 - (213) 532-2950
Booth 510, Consumer Electronics Show

wwWw americanradiohistorv com
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Built-in “Q" at Japan Show

By HIDEO EGUGHI

TOKYO—-Highlight of the
Odakyu department store's "73
Audio Show May 25-30 was On-
kyo's first public demonstration of
its new X series of stereo ensembles

DO YOU NEED
8 TR SENSING TAPE

for automatic or hand splicing,
splicing tape for master mak-
ing or casseftes, tape wipes,
splicing blocks, lube tape or
C-O's.

Call TAPEMAKER, the

ONE-STOP FOR ALL

ACCESSORY IN DUP-
LICATING OR LOADING,

LOWEST PRICES.

ART BRANDWEIN . . . TAPEMAKER

2255 Broadway, New York City
10024—(212) 874-0B00

P.S. We can supply precise—
one-minute 8-track blanks
from 28-8B1 minutes

with built-in automatic 4-channel
mode switching device.

In Japan, the Osaka-based Tosh-
iba subsidiary is offering the Model
X-500 5-piece stereo ensemble at
159,800 yen or about $605 retail. It
comprises an automatic 4-channel
stereo receiver, model MSS-5512A
single record player with CD-4 car-
tridge/stylus and a set of 4 speakers.
Also a step-up model, the X-700 at
173,800 yen or over $637 retail,
whose front speakers are claimed to
have an even better audio frequency
range than those of the Model X-
500.

The *73 Audio Show was held as
the climax of the 2nd FM Festival
marking FM Tokyo's 3rd anniver-
sary and featured 6 days of live per-
formances by popular Japanese
singers and vocal/instrumental
groups. It was the 5th annual audio
show to be sponsored by the Odakyu
department store which, inciden-
tally, is offering ils own brand of
blank cassette tapes.

SCANDIA

offers
automatic
packaiing machinery
systems

designed
for

stereo tape industry

labelling-cartoning
wrapping-bundling

inserting operations

machinery and

For Iinformation, call or wrile

Scandia Packaging Machinery Co.

P.O. Box 575, Allwood Station
180 Brighton Road, Clifton, N.J. 07012 (201) 473-6100

owvar lifty years gesigning & building automatic packaging
systems
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CES PANELS

CHICAGO—Panels on distri-
bution and retailing open CES’s
conferences Monday (11)at9am
at McCormick Place; Tuesday's
panels are on TV receivers and
TV systems with same starting
time, Wednesday’s panels also at
9 are on compacts and audio sys-
tems and tape equipment. Free
continental breakfasts are served

each morning at 8:30.

Tape Changers

® Conrinued from page 38

The Exeter features continuous or
selective choice of up to 20 cassettes,
automatic reverse for both sides or
override, automatic shut-off, and re-
mote control in the 4-track stereo
syslem. )

Dick Lovosolo, product manager,
reports that sales have been “wvery
encouraging” and that this type of
system is “an important break-
through.”

MGA introduced the TD-83 3-
PAC 8-track automatic changer tape
deck which plays three cartridges
consecutively. Listing at $99.95, the
system’s three heads allow change-
over of cartridges in three seconds.
Program controls can be set o skip
any program, or repeal automatic-
ally. _

William Jenner, director of adver-
tising and sales, explains the market-
ing: “We mailed promotion to all
our dealers to coincide with the Win-
ter CES Show. The changer was
manufactured originally in limited
production—the dealers knew this
and ordered right away. We sold out
very quickly, and of course, are now
ready for the second push.”

Jenner sees no need to bring out
additional automatic changers, at
least not this year. *This model was
researched comprehensively in Ja-
pan, The engineers and marketing
specialists are confident that this is
the most “perfect’” model, and the
reasonable price helps too.”

The only addition Jenner feels
sure would find even more accept-
ance in the market 1s a complete am-
plifier/record changer/speakers/
and automatic tape changer system
in one cabinet body. “Selling a sys-
tem,” claims Jenner, “is much easier
than selling one component. Such a
system would be one of our most
popular.”

Peter Schwartz of Telex said the
firm has recently upgraded its two
changers and that sales are now ex-
panding internationally. In fact, rep
Bill Piller was in Nairobi, Kenva,
and found six Telex changers in an
audio shop there,

Telex's models are a deck only at
$249.95 and an amplifier/changer
combination at §299.95. Each ac-
commodates 12 cartridges.

He said Columbia House, the
mail order Wing of CBS, sold 400 of
the version with an amplifier, as an
example of the wide retail audience
the unit can appeal to. He claims
that 50 percent of the units are being
sold overseas.

Tovo is designing an automatic 8-
track tape changer, to be introduced
early next year. lsoji Sato, sales exec-
utive reported, “The sales outlook
for this product is so great that we
cannot afford to delay any longer in
introducing one of our own.”

RCA introduced a 5-cartridge au-
tomatic tape changer which plays
6'2 hours 1n a single magazine load-
ing. Arnold T. Valenci, director of
audio product management, antici-
pates that “The introduction of
RCA's new changer will further
stimulate 8-track sales through 1973
and beyond, especially since the 8-
track business is running well ahead
of total tape product gains.”

www americanradiohistorv com

Dist. Adds Blank Tape

LOS ANGELES—The two-step
electronics distributor is beginning
to move more heavily into blank
tape, according to Frank Vendely,
general sales manager for Mallory
Distributor Products Co.

“The distributor was extremely
heavy in blank tape at one time,”
Vendely said, “but a few lost sight of
the fact that it was a growing busi-
ness and let it move away. In some
cases, they were outsold.

“Now an awful lot of them are
getting back in the business. They
recognize the huge market that has
opened up for blank tape in the past
few years and they're selling to a
number of areas, including retailers,
schools and businesses.”

Vendely said his division is en-

couraging their distributors to get
back into blank tape. “We offer
some promotions,” he said, “such as
buy a certain amount of batleries
and you get a certain amount of
tape. Or we have another one where
the distributor can buy the tape and
receive shirts. For every 72 tapes,
they get two shirt gift certificates.”

Vendely said the firm’s Flip Tape
and L and F tape lines are moving
extremely well to everyone, with the
Voicetape moving especially well to
the educational markets.”

Mallory has gone to the Philips
Box for many of its tapes. The firm
markets cobalt doped tape rather
than chromium dioxide, and Vend-
ely feels that this has helped more

(Continued on page 6/)

Consumerism 2-Way

® Continued from pape 36

Having spent some years working
with business firms in Chicago, ten
years in staff work on Capitol Hill,
and recently acting as manager of
congressional service for the Council
of Better Business Bureaus here in
Washingion, Mrs. Browne can recite
chapter and verse of what she be-
lieves are unreasonable types of
complaint from consumers, Admit-
tedly a novice in electronic compo-
nents as yet (she is studying up on it),
Mrs. Browne says she has expertise
in representing the “average con-
sumer” because she’s done a lot of
buying herself in her lifetime. She
has also listened to citizen com-
plaints about products and services
in what EIA terms her “extensive
background in consumer afTairs,
government and business.™

It will be her job to research and
bring to the attention of the manu-
facturing member-companies who
make up CEG's Consumer AfTairs
Council, the kind of consumer dis-
satisfaction they need to know
about.

Retailer

As to the retailer, she feels he
should play a “more active role™ in
promoting consumer education in
eelectronic home
entertainment
items before *the
sale. She empha-
sized that he
should not wait
until the consumer
is at the point of
sale and in need
of a crash course.
shewasnotspeak-
ing at that time of the real hi-fi hob-
byist, who goes ahead on his own
and gets all the information he (or
she) can.

“I'm talking about the average
consumer, male or female.” Mrs,
Browne refused to make distinctions
along the sex line, except to say she
felt that most buyers of these prod-
ucts who are housewives “bring
along their husbands when they go
to spend the money.” Like the man,
the woman hi-fi hobbyist, housewife
or businesswoman or whatever, will
study the products and dig out much
of her own information before
reaching the buying decision.

“The average consumer doesn't
know enough about this field—but |
am a perfect example of how they
can learn.” The Consumer Coor-
dinator said she has learned a lot
from the consumer information ma-
terials in the comparatively short
ime she has been with E1A. “If 1 can
learn it, anyone can.”

Mrs. Browne, naturally enough,
had the highest praise for the easy-
to-understand items put out by the
association in collaboration with the
Council of Better Business Bureaus.

oo
Ilﬁ- K s

BROWNE

These include “Tips on Tape
Recorders and Players,” “Tips on
Television Sets,” and “Safety Tips”
on the location, operation and repair
of electronic home equipment items.
She would like 1o see all retailers
well stocked with them and free
handouts available to the consumer
in a good location in the store,

It would cost the retailer some-
thing to obtain these leaflets in bulk,
she said, but she feels the easy-to-
understand tips would promote the
consumer’s interest and result in
more and better sales for both the re-
tailer and his supplier. the manufac-
lurer.

Warranties

Consumers should be advised to
read their warrantes, too, she be-
lieves. A recent study of some I8
cases of consumer complaint by the
Consumer Affairs Council of CEG
turned up several, she said, who mis-
takenly felt their expired warranty
should have covered a repair job,
Others felt that a five or six year old
sel. long out of warranty, should
function like new. Some complaints
arise out of the fact that consumers
will go for a cheaper job with a
poorly trained service man, and in
some cases the problem is simply
that in the consumer’s particular
area, there is a dearth of really good
service men—a lack the EIA has
been hard at work to rectify, she
said.

The retailer could help by making
information available to all custom-
ers; by making a distinction between
the average consumer and the one
who is an expert or hobbyist. by
making sure the consumer under-
stands what a warranty covers, and
by telling them how to go about gel-
ting good service.

Asked about the retailer com-
plaint that manufacturers do not do
enough educating of the consumer
in their advertising, but leave it all to
the store clerk at the point of sale,
Mrs. Browne came on strong with
the defense of the EIA manufac-
turers, particularly those members
closely concerned with the CEG
consumer affairs council. “EIA s
constantly trying to learn and im-
prove on consumer relations,” she
said.

She said the manufacturers (and
their association) are “always look-
ing at the retail end of things, check-
ing on their own customers, and on
the consumers shopping in the
stores. But there is no way the manu-
facturer can, or should, insist that
the retailer follow this course of ac-
tion or that, in the selling of the
product. There is a fine legal line
there,” said Mrs. Browne, proving
that she is something of a lawyer af-
ter all. “The manufacturer can only
suggest to the retailers ways they
think might be helpful.”

JUNE 16, 1973, BILLBOARD
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Our popular-priced low noise
cassettes are now available in a
clear plastic box. If you think
they sell in our beautiful cardboard
package, just watch these new
ones. Your customers wanted them.
We made them! In fact, they're
even more colorful,

*
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Eastern Blank Tape Co.s Stress Coatings, Packaging

NEW YORK —In what is believed
to be the first time since the incep-
tion of the Consumer Electronics
Shows, Norelco (The NMorth Amen-
can Philips Corp.) will not be show-
ing either blank tape or equipment,

The decision to stay out of the
show is based on extensive tech-
nological and market reassessment,
and far-reaching internal reorgani-
zation currently being carried on
within the company, according to
Norelco officials.

However, despite Norelco’s ab-
sence from McCormick Place, the
blank tape industry will, as usual
have overwhelming representation
from across the nation and Japan,

As usual, major emphasis will be
placed on new formulations, and in-
novative packaging. Maxell, for in-
stance, which recently disclosed that
it had been experimenting with a
wide range of new formulations
ranging from cobalt and chromium
to nickel and cadmium, will be at the
show with its upgraded versions of
Ultra Dynamic (UD) and Low

MNoise (LMN) series of blank cassettes,
8-track and open reel tapes.

These stepped up lines will fea-
ture such innovations as (1) non-
abrasive head cleaning materials in
the leader tapes; (2) arrow indicators
that show the direction of the tape
travel, (3) a five second cueing line
that indicates the starting point for
exactly five seconds from the start of
the cassette to the time the oxide sur-
face engages the head; (4) the letter
A or B on the leader tape which indi-
cates the side of the cassette that is
ready for play: (5) a precision
aligned pressure pad bonded into a
pan-shaped retainer.

According to Tadao Okada execu-
tive vice president of Maxell. the
new pressure pad construction as-
sures alignment throughout the life
of the cassette.

The lines’ housings have also been
changed and. according to Okada,
an entirely new, high precision plas-
tic resin case 15 being used, to insure
mechanical performance character-
istics previously unaltainable in
audio cassettes.

By RADCLIFFE JOE

Maxell will also be placing em-
phasis at the show, on its in-depth
slide presentation, developed as part
of its expanded dealer program. The
program, along with several new dis-
plays and other merchandising aids,
will be offered to a broad group of
dealers,

Preferred Sounds, Inc., which has
enjoyed remarkable success with its
own brand of cassettes and 8-track
cartridges, will also place much em-
phasis on its displays. The firm’s
new line of educational cassettes will
also be highlighted at the show.,

The line is designated the “Com-
municator Series,” and is available
in lengths of C-10, 20; 30, 40, 60, 90
and 120 minutes, packaged in stand-
ard Philips boxes.

Also being shown at C.ES. is a
new cassette tote box designed to
store up to six cassettes. The box
constructed of high polystyrene
plastic. The box is, according to
Larry London, Preferred Sounds
vice president, sales, an ideal way 1o
inexpensively organize, store and

carry tapes.

The unit, which, according to
London, 15 ideal for beach travel, or
use in shopping bags or shoulder
pouches, is being offered to retailers
ready packed with two C-60 or C-90
all-purpose Longines Symphonetie
cassettes,

The whole thing is being made
available in an attractive fold-down
shipper-merchandiser loaded with
what London calls the three-in-one.

Nino Bruno, president of Pre-
ferred Sounds, said the displays to
be seen at the show are among the
best in the business. These include
the Super Marketer, designed for
what Bruno calls high margin super-
market selling. The unit is prepack-
aged in a shipper merchandiser
that converts into an eye-catching
display that holds up to 96 blister-
packed blank cassette on large cards
o prevent theft

A companion piece to the Super
Marketer is a smaller space saving
display designed for use in compact
display areas. It holds 36 C-60 blis-
ter-packed blank cassettes,

Other displays include the origi-

BOOTH 312

|:!_"|

suG. LisT PRIcE $11.95

PRODUCTS, INC.

TA-320
Promotional
STEREO
HEADPHONE

with volume
::un;ruls

TA-130
SUPER DELUXE
VINYL CARTRIDGE
CARRYING CASE. Holds 24

cartridges, aluminum valance, velvet
flocked compartments

sUG, LIsT PRICE $14.95

[EBOEADERIN ACCESORES

INVITES YOU TO SEE
THESE EXCITING
NEW PRODUCTS
AT THE CONSUMER

ELECTRONICS SHOW

HOME STORAGE CABINET with
contemporary designed

doors. Holds 45 cartridges,
walnut finish

sUG. LIsT price $39.95

TA-154

HOME STORAGE CABINET.

Clear plastic dust cover,

walnut base, holds 40 cassettes

suUG. LisT pricE  $29.95

TA-152

HOME STORAGE CABINET.

Same as above,
Holds 36 cartridges
SUG. LisT PRICE $29.95

SEE THESE AND MORE AT C.E.S.BOOTH 312
« 71-08 51st AVENUE, WOODSIDE, NEW YORK 11377

www.am racgdlionisiorv . com

nal Wheeler Dealer which can be
filled with 144 All Purpose C-60 or
C-90 tapes, 48 Voice C-60, 24 Voice
C-90, 48 Music C-60 and 24 Music
C-90, as well as 96 B-track blanks, in
a combination of 40 and 80 minute
lengths.
BASF

BASF will be taking its recently
developed slide presentation and
tape book to the show in its contin-
uing policy of educating its dealers.
The firm’s recently released “Head-
master” A/V cassetle series, and spe-
cial jam-proof mechanism in its cas-
settes will also be emphasized.

According to Gerry Berberian,
marketing manager for the audio
products division of BASF Systems,
Inc., the slide presentation tells
about BASF in general and BASF
blank tape products in particular.

The 126-page tape book was com-
piled by BASF's Heinz Ritter, and is
titled, “Tape Questions—Tape An-
swers.” It is a comprehensive docu-
ment that tries to cover the entire
spectrum of the blank tape industry,
fromselecting the right.tape, editing,
splicing, and even the exchange of
recorded cassettes.

BASF will also be displaying the
new graphics on its B-track car-
tridges. The new graphics utilize col-
ors that are bolder and more eye-
catching.

BASF will, for the first ime at the
CES show, display stepped-up ver-
sions of the three cassette recorder/
players now in the firm’s hardware
catalog. The stepped-up models will
all feature automatic bias switches to
facilitate the use of BASF’s highly
touted chromium dioxide cassettes.

The Massachuseuts firm has also
scheduled two high-end cassette
decks for release at the show, One
will feature the Philips Noise Reduc-
tion System, and the other will be
Dolbyized.

Two major attractions at the Co-
lumbia Magnetics Booth at the
Show will be the new Columbia 100-
minute blank 8-track cartridge, and
the new collapsible hub that report-
edly eliminates tape tension that
leads to binding in cartridge.

TV Tape

Also planned for introduction at
the show is a line of blank loaded
videocassettes for use with the Sony
U-Matic videocassette system, and a
library-book type storage case filled
with three-budget-priced Sound-
craft cassettes at a suggested list
price of $1.49.

Other innovations scheduled for
release at the CES include a coun-
tertop display designed especially
for small mama and papa shops with
a limited amount of display space.

The mini-display which holds
eight each of all Columbia cassette
configurations, plus eight head
cleaners, occupies a mere |18 inches
of counter space.

There will also be 4 slightly larger
companion piece which will hold 24
each of all, Columbia cassette con-
figurations, or eight each of all B-
track configurations.

CBS

The Columbia Magnetics new
cartridge mechanism, according to
Ted Cohen, manager of consumer
sales for the company. is designated
Mark 2, and represents the culmina-
tion of many years of research by
CBS Laboratories.

Columbia technicians are calling
it a “fail-safe” device, and reveal
that it was designed with an innova-
tive three-point suspension system to
extend overall cartridge life. The
firm has used Delran, a self-lubri-
cating material at the most critcal
points of wear in the cartridge; ie.,

(Conninued on page 59)
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' Perspective: CES Lacks Hoopla; More Realistic

LOS ANGELES—For the first
time in several years, manufacturers
and buyers are heading into the
Consumer Electronics Show feeling
there will be plenty of available and
salable merchandise without a ma-
jor spotlight focus on any one item.

Since 1970, the Summer CES has
been dominated for the most part
each year by a few product cate-
gories, In 1970, when the show was
still in New York and 4-channel was
the latest development, nobody
could walk down an aisle without
being blasted by quadrasonic dem-
onstrations or announcements of an
upcoming demonstration. The only
problem was that little merchandise
was actually ready, what was ready
was either low-end or high-end and
the consumer had no real concep-
tion of the configuration.

That same year, the first videotape
units were displayed and demon-
strated. Again, these units caused
much talk and excitement, but noth-
ing really came from it all. What the
buyer walked away with from the
1970 show was his usual bag of
goods and little of the new matenal,
though some firms, such as Sam
Goody, Federated, Korvettes and
Lafayette latched onto quadrasonic
and became pioneer promolers.

In 1971, when the CES moved to
Chicago, quadrasonic and to some
extent video units again dominated
the space. Again, however, the con-
sumer did not know the difference
between the various matrix systems
and discrete quadrasonic (nor did
many dealers) and it did not make a
great deal of difference since the ap-
propriate software available was
minimal. The gquadrasonic demon-
strations were not quite so blatant as
the previous year, but they were still
dominant,

Audio Show

If one important trend was to
emerge from that show, it was the
turning of the CES into almost a
tape and audio show as opposed 1o
the heavily onented television and
radio show it had been in its first
three years. Audio and tape equip-
ment and accessories for such equip-
ment dominated many booths, and
firms never heavily involved in these
products before began 1o get their
feet wel.

Tape and audio products held
their own last year, and the usual as-
sortment of 4-channel material was
seen (and heard). Again, however,
the consumer was not gquite ready 1o
face the matrix and discrete ques-
tion, the best equipment was not
really in a mass market range and as
fall rolled around, 4-channel again
failed to make its predicted major
move.

It was last year that the blank tape
manufacturers and suppliers stood
out. For the most part they armved
with the most elaborate booths, the
largest displays and the most new
products. For the first time, the
words “chromium dioxide,” “cobalt
doped” and “high energy-low noise”
began to be heard as common indus-
try terms. The lape people moved
into the mass market and blank tape
became one of the more important
products to emerge from the show.

This year, however, for the first
time in the past four shows, spread
in both product and attention seems
to be on a much more realistic level,
The key items are much the same—
stereo and quadrasonic compacts
and components, video displays,
more tape products and a wide array
of blank tape—but the hoopla that
has previously surrounded at least
one configuration will apparently be
missing.

In quadrasonic, discrete software
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in disk format became a viable real-
ity for the first tme this year. Matrix
disks have been readily available for
some time. The consumer is secem-

By BOB KIRSCH

ingly more familiar with the config-
uration if one is to judge from the
sales figures of several leading
chains and the dealer is somewhat

more familiar. Four-channel has re-
ceived much coverage in the con-
sumer as well as trade press.

A number of high-end quadra-

sonic components are going to bow
this year, and a large number of
these are going to be “universal,” in-

(Continued on page 61)

There's a lot new at MASTER-
WORK. Starting with our sound sys-
tems. Three price ranges: The highly

promotional Total Stereo series; De

Luxe Stereo systems for more so-
phisticated customers; and SQ Full
Logic Quadraphonic for the hottest

trade-up item you can handle,

Then there's a broad range of sup-
port materials: full color national
magazine ads and local black and

white newspaper advertising coor-

dinated with an array of point-of-sale
materials; and a complete direct
mail package and full-color enve-

lope stuffers all ready for your im-

print.

We haven't cut any corners on the
systems or the support. You don't

have to cut your margins when you

sell. MASTERWORK
products and the profits that go with

them.

Model 141

Suggested retail price $119.95.
FM/AM/FM Sterec compact with

gives you the

S

built-in 8-track tape player and built-

in full-size BSR automatic turntable,
iarﬂge MﬁSTERWGRH Model 010
15 x 10" x 6" speakers. Complete

with slide control, FM Stereo indica-

tor light, black-out dial, dust cover,
SQ inputs for adapting to four-chan-
nel operation, and more.

THE
ONLY
THING
MASTERWORK
HASN'T
CHANGED

THE

SEE US AT BOOTH 701, C.E.S. SHOW

and at the MASTERWORK Suite, Sheraton-Blackstone

@MASTERWORK
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Dolby to Boost 8-track Recorder

® Comtinued from pape 36

Aiwa International, here, will
show a new Dolby recording deck
with amplifier at the CES Show. No
list price is available at present, since
manufacture will not begin for sev-
eral months! Expecting heavy com-
petition from other manufacturers,
Aiwa will continue to develop other
Dolby models and a quadrasonic
recorder by early next year.

James Deziekonski of Lloyds in
East Paterson, N.J,, commented,
“Dolby opened up the market for 8-
tracks and cassettes. Now the quality
of sound reproduction usually asso-
ciated with open-reel tapes is pos-
sible in 8-tracks and cassettes.”

Lloyds will develop a Dolby
recorder but not as long as its B-track
recorder listing at $129.95 continues
to achieve strong sales, The unit fea-
tures slide controls, dual level me-
ters, automatic program selectors,

automatic stop, pause, and fast for-
ward. Deziekonski compared the
automatic program selector feature
to “the type of service people are
used to getting from automatic
record changers. The consumer will
demand this soon.”

Most prices fall in the $119.95 o0
$170 category for 8-track recording
decks, with Panasonic shghtly less at
$99.95. The Model RS8035, to be in-
troduced at the CES Show, has all
standard features. Panasonic’s rep-
resentative emphasized that by next
year, the Dolby recorder will be on
the market. A quadrasonic 8-track
recorder will follow soon after.

Boman Astrosonics, Downey,
Calif., one of the first makers of 8-
track recorders, discontinued pro-
duction several years ago due to
poor consumer demand. Boman and
Zenith, headquartering here, expect
to incorporate the Dolby recorder

Plranatiehl

ptanstichl”
needle guide
gives yéumore

More set model numbers . . .
needle types . .

Maore hard-to-find

. More cross reference information.
More of everything you need to make tha sale.
Become a PFANSTIEHL DEALER and you'll be able
to sell more LONG PROFIT Replacement Needles.

WRITE TODAY FOR INFORMATION
ON YOUR LETTERHEAD

3300 WASHINGTON 57, / BOX 498 f WAUKEGAN, ILL. 60085

and possibly quadrasonic recorder
by the end of the year. Zenith's
recorder sells for §119.95, featuring
most convenience controls.

Rebirth

Telex, Minneapolis, made a pro-
totype of a recording deck which it
exhibited at a CES Show four years
ago, Peter Schwarlz, vice president,
said, “We're still holding it back for
the ‘right time." | guess the right time
15 almost here. To keep competing,
we will re-release the unit before too
long." The firm introduced a
$169.95 model last winter which was
subsequently racked. Schwartz said,
“The public was not prepared to
spend that amount of money on a
quality product; they wanted to get
by on less expensive equipment. We
had to take the deck off the markei
because it just didn't sell.”

Dealers commented that Sony,
JVC, Wollensak, and Pioneer all
make good quality 8-track recorders,
and these and previously mentioned
units are holding their own in sales.

A component system for record-
ing is purchased most often; com-
pacts are not recommended by
Stereo City, Shari Smith, manager of
one store said, “1f one part of a com-
pact breaks down, the entire unit is
out of commission. That's why we
push components for recording pur-
poses.”

Quadrasonic systems are, for the
most part, ignored by shoppers at
Stereo City who expected greater in-
terest. “It's the medium of the foture,
and as soon as manufacturers agree
on a universal disk, sales will in-
crease 100 percent.”

THE ONLY THING
“IMPORTED"ABOUT

OUR"O.E.M."
DEMAGNETIZERS
ARE THE PRICES!

Put the magnetic Robins name to

work for you. Cher::k our wild show deals at
CES booth 804

RoBINSH

ROBINS INDUSTRIES CORP.
75 Austin Boulevard, Commacik, N.Y. 11725 [516) 543-5200

wwWw americanradiohistorv com
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SOUND CHOICE package from MGA includes SM-80 8-track stereo tape player

with AM/FM/FM stereo tuner amplifer and speaker system, ST-123 automatic
record changer, and XKH-26 stand with three tiers. Package lists for $199.95,

MIDLAND's new system, No. 19-B22,
includes AM/FM/MPX receiver with
built-in B-track recorder/player, BSR
changer module, 6-way speaker in
wood cabinet, stereo headset with vol-
ume control, and stand. Retail is
$399.95,

STANWICH, Model SE-3050, is new
Panasonic system with built-in stereo
cassefte tape recorder, FM/AM/FM
stereo radio, and changer in one solid-
state unit.

ELECTROHOME introduced the
SQR4201 4-channel matrix stereo sys-
tem, with speakers, Dual turntable,

and plexiglass dust cover. System re-
tails for $599.95.

COMPACT system, retailing for
$159.95, features 8-track player and
automatic changer, speakers, vinyl
covered cabinet. Arvin also includes
headphones with system.

TELEX TXC 1100 component system has 120 watt IPP AM/FM stereo receiver
with 8-track tape player and 4-speed Garrard turntable. With suggested list of
$230, system includes hinged dust cover, tape storage, and two air-suspension

speakers.

MODEL EB 6525 AM=FM
FM STEREO B TRACK PLAYE

STAR GAZER B-track multiplex sound system by Electro Brand is mounted on
white plastic swivel base. Tape player, B-track, has automatic program selection;
also included are receiver speakers, and stereo headphones.
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Yen Revaluation Seen As Factor Holding Up New CES Hardware Introductions

LOS ANGELES—Buyers and
dealers shopping the aisles at this
year’s Consumer Electronics Show
should not be surprised if the quan-
tity of new product in the various
lines is somewhat smaller than in
past years,

Many consumer electronic manu-
facturers and distnbutors, partic-
ularly the distributors, are showing
less new product than at recent
shows with devaluation of the yen
being the primary reason.

The lessening of introductions is
likely to have its greatest effect on es-
tablished product, such as car stereo
equipment, cassette units and stereo
equipment. Genuine innovations,
such as quadrasonic product with
“universal” capability. will sull be
seen in quantity. But adding a knob
or a4 button for cosmetic reasons
alone 15 going to be far less prevalent
than ever before.

There are other ru:‘ninwH of course,
besides devaluation which are help-
mg to cut back on introductions.
One point is that many manufac-
turers have spent several years
building up product lines the public
can identify with and want to keep
these lines as they are for a while.
Product and line identification are
the key words here. Another point is
that several leading manufacturers
admit to being back-ordered on key
merchandise and don’t want to bow
material until existing orders can be
filled.

The plain fact is, however, that de-
valuation is causing most of the
problems. What effect has the
change in the world money situation
had?

The group most likely to cut back
somewhat on mtroductions are the
distnibutors of Japanese product un-
der an American name, the quasi-
manufacturers to use another term.
The price of components needed for
consumer electronics has risen
steadily over the past several years.
The price of labor has gone up be-
iween |5 and 20 percent over the
past year. There is also the increas-
ingly strong possiblity of import re-
strictions.

Bearing these factors in mind, the
first item to be cut from most intro-
duction schedules would be the “loss
leader.” Using car stereo as an ex-
ample, it is now virtually impossible
for a manufacturer to pick up an 8-
track deck from a Japancse firm al
the wholesale price of $19.95, the
traditional “under-520 tag—and
pass it on to the American consumer
at $29.95—the traditional under-330
tag.” The term “loss leader™ has, in
fact, become somewhat of a misno-
mer.

As one manufacturer put it, "We
justcan’t pick up the really low price
item anymore and offer it at a bar-
gain or introduction price to the con-
sumer. So we'll pass on that and go
to the higher priced goods.”

Many Japanese manufacturers
are recognizing the increasing
“threat™ of nising costs and are now
making product or preparing to
make produet in this country as well
as in Japan. Sony, Superscope,
TEAC, Danyo and Panasonic are al-
ready involved in this type of proj-
ect,

What all of this boils down to is
that most distributors and many
manufacturers are going to be more
careful in introducing product than
they have in the past.

Virtually everyone involved in the
tape and/or audio field will be bow-
ing some sort of 8-track gquad-
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rasonic equipment this year, but this
15 generally recognized as a true in-
novation.

[t1s also true that the slowdown in
new products is not a crisis for the
industry.

By BOB KIRSCH

Besides devaluation, it i1s impor-
tant o note that many sources feel
the consumer is no longer looking

for the extra button or the added
chrome strip. They are looking for
more quality and are willing to pay
for it. For this reason, the so-called
“loss leader™ has become a less im-
portant factor in the industry, with

many consumers preferring to start
with quality merchandise.

In any case, the new products at
this year’'s show are likely to be shm-
mer in quantity but higher in quality
than at any other time.

INTRODUCING THE EXCITING

NEW DYNAMIC WORLD OF TDK
e vamks mesvassen.

This year at CES we're announcing a completely new concept in cassettes.
We'll have a new line, all new packaging, even new cassette lengths. And we're

introducing TDK's full circle of tape performance...a whole new way to
measure sound reproduction quality.

But the really exciting thing, and the reason TDK will bring in even greater sales
for you, is the way the new TDK tapes sound! Our new formulations reproduce

music like you've never heard before.

But don't just take our word for it. Come visit us in Booth #210 at CES. Hear . ..
and see. .. for yourself the exciting new dynamic world of TDK.

STDIK

TDK ELECTRONICS CORP.
23-73 48TH STREET, LONG ISLAND CITY, N.Y. 11103 » 212.721-6881
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Marketers of Storage Tape Cases See Continuing Boom

NEW YORK-The tape storage
case industry will be very much in
evidence at this year's CES show,
with participating manufacturers
again vying for a market which con-
tinues to shift with the growth of cas-
sette machines and blank cassette
sales and the continuing develop-
ment of the home tape market.

Case makers contacted prior to
the show ranged from conservative
to enthusiastic in discussing their
views of the market today. Some
firms felt that the case industry, like
the tape hardware and software in-
dustries to which case manufac-

Display Case

® Continued from page 13

national interest and that a 20,000
square foot manufacturing plant ad-
dition is underway.

Dibo Dist. chief Bob Simonson is
among those talking about lowering
prices. He has put in joiners and

turers are tied, will merely grow at
the same steady pace.

still others, however, have de-
tected several key trends in con-
sumer buying patterns, chief among
them being an accelerated shift in
tape machine sales from portable
and auto units to more expensive
home installations. Also cited by
several manufacturers was an in-
crease in blank cassette and car-
tridge sales, related to the increase in
home units and undersconng the in-
crease in home tape libraries,

Mike Wright, sales manager for
Custom Case Manufacturing Co.,

By SAM SUTHERLAND
Fayetteville, N.C., noted, “There’s
always poing to be an increase in
auto units and accessories. But the
home market is definitely growing.”
In exploring that growth, Wright
added that case makers, like the
equipment manufacturers, were ea-
ger to reach that home tape market
because the amount of tme spent in
the car represents a limited period of
consumption. The “other 90 per
cent” of the tape buyer's time is a
new goal, and one which, Wright
continued, augurs well for case
makers.

Equally important, he noted, was

Makers Upgrade Units

planers and 1s working with seven
local mills to buy unfinished pine (a
difference of 15-cents as opposed 1o
60-cents a board foot for finished).
Simonson said he is receiving in-
quiries from England and can ship
cases by air for 43-cents a pound in
quantities,

ATHENIA
INDUSTRIES INC.

MANUFACTURERS OF

TAPE LOADED CASSETTES
C-O LEADERLOADED CASSETTES

~ HUBS

GUIDE ROLLERS AND PINS

PRESSURE PADS

ANTI-MAGNETIC SHIELDS
SLIP SHEETS

MOLDED PLASTIC BOXES

ALL PRODUCTS MADE
AND ASSEMBLED IN THE U.S.A.

Please direct your inquiries to Jules Sack, V.P. Marketing

ATHENIA
INDUSTRIES INC.

90BRIGHTON ROAD, CLIFTON, N.J.07012(201)471-8044
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Dibo has three units (48-cap.,
$23.50; 90-cap., $32.50 and 144-
cap., $37.50). The latter weighs 33
pounds.

Several manufacturers are staying
with proven models and making
slight modifications. Genco, for ex-
ample, still offers its modular case
with conveyor belt but offers three
free standing units in 500-cap., 170-
cap. and 120-cap. The firm does a lot
of custom designing.

Roger House said Cesco has made
considerable improvement in its
swinger model stepping up capacity
from 120 for 8-track to 280 and in-
creasing cassetle capacity from 144
to 360, by extending the design to 25
rows and utilizing the bottom for
display too. He pointed out that the
unit is strictly front load now and
was one of several saying cassettes
were slow,

Pick-A-Tape is pushing what i
claims is the only wire type case of its
kind, a model holding 75 cartridges
with easy lock and open back for
$19.95. It is virtually maintenance
free. The unit will be here at CES.

Quality Display has two models
with 108 250 capacities and will also
show here. The 108-cap. sells for
$32.95,

Bruch Dych of Design Fabrica-
tions was among those reporting
sluggish business. His firm has three
models ranging from 300-cap. at
$130 to 75-cap. at $45.

New Holder

White said CSE’s new concept is a
clear holder that accommodates
eight cartridges instead of four fac-
mg out in the normal way. These
holders are like book pages and cus-
tomers leal through. The firm will
also bow its ‘Spin-A-Tape’ unit in
three sizes, which stands 54-in. tall
and is 20-in, square.

CSE 1s also allowing dealers who
have purchased older models to buy
the new clear plastic W2-40 holders
on a lrade-in basis. The former
holder accommodated either 8-track
or cassette and forced a design that
put the 8-track on edge.

White said the new Spin-A-Tape
units will have 80-cap. with combo
8-track/cassette holders at $119.95
show price; 128-cap. B-track only at
$129.95; and 258-cap., again no cas-
sefte, at $175.63.

CSE now has 14 models and is
selling in South Africa, France, Eng-
land and South Amenica, shipping
completed cases by air. The excep-
tion i1s Canada where components
are sent and then assembled.

Commenting on the so-called
monkey hole concept, he said, “I
suppose we should give some credit
to it because it made us look for
something better.,” CES kids in its
advertisements with the phrase,
“Don’t monkey around with tapes.”

He said lack of standardization is
holding up TVC case design, but
that CSE is looking into this,

-SSR OIStorccom ol

the broadening of the market be-
yond the prime youth market. Home
storage units would be vital in sales
to younger teen and older adult con-
sumers who used tape machines at
home.

Al Alexander, sales manager for
Le-Bo Products Co., Woodside,
N.Y., viewed the increase in home
tape units as further sparked by the
development of home/car tape units
designed to provide additional se-
curity by permitting the user to re-
move the unit from his car and use
the machine at home.

For the case manufacturer and
designer, Alexander asserted, home
units also offer a much wider variety
of styles. “There’s more room (o ex-
pand a product line into,” he com-
mented. “Travelling cases only offer
certain basic designs, but home stor-
age units vary widely in size, finish
and design.” Also posing a challenge
to designers are the demands of
home tape users who are likely to be
Far more critical of finish and design
in home unilts and tape storage cases,
which, Alexander noted, must blend
in with decor,

Home Market

At Peerless-Vidtronic Corp.,
Bloomfield, N.1., Jerry Geller, vice
president, sales, was among the most
enthusiastic case makers in assessing

the growth of the home market,
which, Geller stated, would emerge
as the single most significant market
for the case manufacturer. In re-
sponding to less optimistic manufac-
turers, who can point to sales figures
which still support the auto machine
installations, Geller noted that other
“music formats™ had all increasingly
focused on the consumer at home.
The growth of radio and sophis-
ticated FM receivers, as well as the
increase in home leisure time, sug-
gest that more home units will in-
deed be purchased.

Consequently, Geller noted, Peer-
less is expanding its product line in
anticipation of those increases, with
several new designs being unveiled
this week at CES, and more to follow
in July. A “Fold-Away™ design is
being marketed to hit both con-
sumer and software retailer by offer-
ing a collapsible storage unit that
saves in shipping costs and helps the
consumer who wants 1o store the
unit. Other Peerless bids for home
Storage populanty include another
refinement of the lazy-Susan cas-
sette unit, with brown alligator fin-
ish offered as an alternative to black
plastic and walnut grain units al-
ready on the market.

Mike Wright at Custom Case also

( Continued on page 59)

SEE US AT THE CES SHOW-BOOTH 9429
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MODULAR STORAGE SYSTEM
FOR CASSETTES AND CARTRIDGES

Colorful plastic modules fit and lock together,
Hang on wall, stack on shelves or in drawers.

Expanding system stores 8, 80 or 800,

REPS and

DISTRIBUTORS WANTED
Write or Phone
-E ROYAL SOUND COMPANY, INC.

409 N. Main Street, Freeport, New York 11520 (516) 868-2880

TRACKMASTER

cartridge

of tape

after cartridge

output

producers

shrink-wrap
Ask for prices on empty car-
TRACKMASTER, duplica-

tors, winders, verifiers & ex-
arcisers

lives up to its name!

@ top quality tape in superior time-proven cartridge
@® accurately wound with electronically controlled tension

® gives consistently high quality of recording, cartridge
@ noted for reliability—will help increase your production
® proven in large production runs by high volume

@ available in any length, with or without label, sleeve and

Whatever you want in a blank, you'll find in trackmaster!

tridges, sleeves, shrink-wrap,
Q-splice & Splicette, also FARSO"S, 'Hc.,

31 Oiney Avenue
Cherry HIll, N.J. 08003
609 e 424-1078
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Roundup: Prerecorded Tape Mart Changing In England

EDITOR'S NOTE: The prere-
corded tape industry in England is un-
dergoing dramatic ::.Fumqr:s Many la-
bels were caught ill-prepared for the
surge in sales. Meanwhile, attempts 1o
market tapes in non-traditional shops
(garages, so on) have come under re-
evaluation by ai least one major com-
pany. At the same time, as this
roundup shows, there is debate over
prometion of tape by business groups.

LONDON—Polydor is to stop
supplying independent tape whole-
salers and concentrate on building
up cassette and cartridge sales
through the established record retail
trade. In a letter sent out to the firm's
seven regional tape wholesalers—the
lucky two to escape are Symphola in
Northern Ireland and Record Mer-
chandisers—Polydor said 1t regretted
that it will no longer be able to offer
them preferential terms although if
they wished to, they could continue
the normal margins.

Low profitability, shortage of ca-
pacity and the desire for more con-
trol by the company over lape sales
and marketing and to make better
use of Polydor’s own tape sales force
were the reasons given for the move,

John Fruin, Polydor managing di-
rector, explained “The supply situ-
ation on tape is still unsatisfactory—
about 80-85 per cent completion is
all we can manage compared to 95
per cent on disks. The way sales are
building, the completion rate is
likely to go down, so therefore we
have decided to de-emphasize our
sales efforts towards non-record oul-
lets and concentrate on building
within the traditional side of the
business, where our tape salesmen
have not been doing enough mer-
chandising through trying to cover
oo many outlets.”

Fruin added: “We will look again
il the non-record outlets situation in
A year's ume.”

Polydor's involvement with tape
wholesalers has been remarkably
brief. The company was the last of
the majors W0 become totally in-
volved in tape, mainly as a result of
s dela}' in moving into the 8-track
cartridge market. f’mnl:ldlng with
the introduction of its tape sales
force in January, it made arrange-
menis with the seven wholesalers.

The arrangements were, however,
of a short-term nature of not more
than six months, according to Fruin,
while Polydor decided on its future
course of action.

“Since then,” he said, "we have
reached the position of being able to
sell more tape than we can produce
and it seemed silly to supply two
areas inefficiently by our standards,
I would rather concentrate on one
and it is logical to concentrate on the
traditional dealer.”

Coinciding with its withdrawal of
supplies to wholesalers, Polydor is
revamping its arrangements on tape
with the firm’s Sound Seller dealers
and from July | will be utilizing
some of the margin saved by cutting
out the middlemen to give better dis-
counts to Sound Seller shops.

Although Polydor’s decision will
raise many eyebrows in the retail
trade and anger wholesalers, il won’t
really surpnise other record and tape
companies,

Re-evaluate

Production difficulties and the
best use to which the company’s tape
sales force can be put may be the two
main official reasons given by Poly-
dor but the move cannot be divorced
from a growing concern throughout
the industry of how best to supply
non-record outlets and indeed
whether many of the hi-fi, garage
motor accessory and photographic
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tape accounts are worth bothering
with,

Meanwhile, there are signs of a
split developing within the Brtish
Recorded Tape Development Com-

By PAUL ROBSON

mittee over the Committee’s plan to
hold a National Tape Week next
year. The BRTDC has been kicking
around the idea of a Tape Week—a
national generic promotion for the

cassette and cartridge systems—lor
over a year but during the past

the project by some members of the
Commuttee.
It is proposed that the week will be

couple of months, a considerable sponsored and financed by the

amount of work has been done on (Covitintied on page 61)
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*The first is, of course, our fabulous FOLD-A-WAYS.

Stop in at booth # 9138 at the
CES Show and see our com-
plete line of innovative record
& tape storage & carry cases.
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TELEX continues to push its 48-H automatic changer with built-in amplifier at
$229.95 and has another deck only unit at $249.95

STILL ANOTHER unit for enhancing
stereo is this BSR SD-40 decoder for
regular stereo recordings as well as
FM sterec and discrete 8-track tapes.
Suggested list is $189.95.

N\

"

SONY's economy model TC-13150
stereo cassette deck with Dolby noise
reduction system, ferrite & ferrite
head and total mechanism shut-off.

SOUND BALANCE DISPLAY is featured on the front panel of Hitachi’s 4-channel

compact,

SAVE $ $ $, BUY DIRECT

8 Track Tape

Centers

48 Capacity
Shipping Weight
90 Capacity. . .
Shipping Weight
144 Capacity . $37.50
Shipping Weight 33 lbs.
Display cases are manufac-
tured from White Pine Beauti-
fully Stained WNatural Grain
and Finished in High Gloss,
Durable Plastic Coat. Can be
shipped UPS, REA or Whatevar

Means Customer Chooses.
For Information Write or Call

DIBO DISTRIBUTORS

$23.50
.16 Ibs.
$32.50
22 Ibs.

23 Prospect Street,
Phone (914) 856-6312

Heach thru sliding Theftproof

Plexiglass Front.

Port Jervis, N.Y. 12771

It No Answer Call (914) 856-7045 or (914) 856-8735

LEADING TAPE
DUPLICATING SUPFPLIER
TO THE WOHRLD

ELECTRO SOUND 200

..brings you
the world's
pest buy
In automatic
tape
splicers

It is shown here
mounted on the
Electro Sound
100-48C tape winder
for cassette
operation

AUDIOMATIC
CORPORATION

1350 AVE. OFTHE AMERICAS
HEW YORK, NEW YORE L0010
TELEPHOME (372) S83-2070

CABLE: AUDI A TIC DLLEE ) 2 W
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“Operation STEP" (Show Travel
for Electronic People) is underway
at the Electronics Representatives
Association (ERA) “Comm Center”
here at Consumer Electronics Show
(CES) this week at McCormick
Place. Styled for West Coast dele-
gates, the program saves about 5100
on travel, according 1o Ray Hall,
ERA executive director. ERA's
Comm Center is set up to facilitate
communications between manufac-
turers and reps. Other CES activities

RepRap

By EARL PAIGE and ANNE DUSTON

for ERA include its participation in
the opening business panel Monday
(11)with Hall moderating, a first for
ERA. and a planning session for
ERA’s "73-'74 acuvities set for
Wednesday (13) at the Sheraton-
Blackstone Hotel. ERA is located at
233 E. Ene, Chicago 60611,

Since he i1s Chicago based, rep
Robert F. Young. 1874 Stockton Dr.,
Northfield, [l 60093, had o set up
the ESS exhibit at the Ascot House
in suite 708, which will run Sunday

through Wednesday. ESS 1s moving
again into the ultra high end of
speakers, Young reports, with the in-
troduction of such units as the Heil
woofer, which will sell for around
$850. But ESS® spread has it well
into popular priced speakers too
with the Tempest at 5149 and the
ESS 9 at 5199, Also, ESS has a spe-
cial 4-channel system at $579 which
includes four mini speakers for high

{Continned on puge 31)

Fair Trade Issue Shadow Over Exhibitors

® Covitiniiedd fronm page 35

six panelists, each of whom is bound
to have views on fair trade.

It all goes back to 1934, when, in
the middle of the American depres-
sion, the need was fell, within the
business industry, to establish a price
structure that would not only en-
sure the manufacturer and retailer a
comfortable profit margin, but
would also save the consumer from
the questionable business ethics of
the unscrupulous retailer,

At that time, Fair Trade agree-
ments were observed in most states
and were applied to most consumer
goods, Today, 40 years later, only 37
of 50U states observes it, and many
people feel that it has outlived its
usefulness. One New York judge
recently referred to it as an
“anachronistic leftover from the de-
pression,”

Even government organizations
which. at one time or another, sup-
ported the concept of fair trade, are,
becoming increasingly vocal in their
arguments for its repeal. For in-
stance, the Fair Trade Commission
(FTC) calls it uncompetitive, and
the Council of Economic Advisers
have argued that fair trade costs the
consumer an average of 51.5 billion
a year in higher prices,

Mass. Decision

In Apnl this year, the Massachu-
setts Supreme Court sounded what
many observers saw as the death
knell of fair trade agreements in that
state by Killing the “non-signer”
clause, in a controversial decision of
Corning Glass against Ann & Hope.

In handing down his decision,
Judge Robert Baucher said “com-
pelitive pressures existing today re-
quired the outlawing of price fixing
agreements.” He further noted that
the competitive picture had changed
since his court last heard a fair trade
challenge in 1956,

Even before the Massachusetts
decision was handed down, a move-
ment was started in New York 1o
overturn the Feld-Crawford act
which also contains a non-signer
clause similar to the one overturned
in Massachusetts, The movement,
backed by powerful consumer
groups, and receiving vigorous sup-
port from Gov. Nelson Rockefeller
and Attorney General Louis Lef-
kowitz, has resulted in a Bill, intro-
duced into the State Assembly, and
expected o go through its final
stages in the coming weeks.

Should the Bill be passed its rever-
berations will be heard throughout
the nation. Already in Chicago, the
National Home Furnishings Associ-
atien is urging the Cost of Living
Council o “take steps to call on
manufacturers to discontinue the
prevailing method of pricing their
products.

In his appeal to the CLC, Wallace
Rubin, president of the NHFA, re-
ferred 1o price fixing as an inflation-
feeding practice that releases the
manufacturer from the economic in-
centive and responsibility to hold
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costs and prices (o their lowest pos-
sible levels.

Rubin continued: “The practice
tends to create a take it or leave it at-
mosphere in the marketplace, elimi-
nating the bargaining which is nec-
essary (o help maintain fair prices,
and feeding the inflationary spiral.”

The NHFA executve also said
that the price prevailing method
creates dangers of inefficiency in
production, knowing that prices can
be passed on: destroys the competi-
tive market, and gives the manufac-
turer a blank check to fill in when
the merchandise is produced.

In urging retailers o kick price
prevailing methods in the teeth,
SOME CONSUMEr groups are arguing
that many manufacturers enforce it
in name only. They claim that as
long as fair trade 1lems are not ad-
vertised at a discount, and the dealer
is discreet about his deals, many
manufacturers are prepared to look
the other way.

On the other hand, many manu-
facturers say that this is just so much
hogwash, and that it is only th rough
fair trade that the assurance of a rea-
sonable profit margin to the dealer,
that the dealer can afford the service
products may need.

Pioneer

Bernie Mitchell, president of the
LLS. Pioneer Corp., one of the most
outstanding advocates of fair trade,
puts it this way, “Without fair trade
the hi-fi industry would shrink, and
the cost of high fidelity components
would dramatically spiral.”

Arguing that fair trade is as
anachronistic as the Constitution of
the United States is anachronistic,
Mitchell said that fair raded mer-
chandise results in orderly market-
ing, lower prices and better distribu-
tion patierns. He disclosed that the
consumer electronics groups advo-
cating fair trade. were fighting . .,
though a somewhat low-keyed

fight—to counteract the highly pub-
licized anti-fair trade movement.

support for Mitchell’s statements
come from Ed Lucasey, national
sales manager for Panasonic au-
tomotive products in this country,
Lucasey sees fair trade as the last re-
miammng bastuon of honesty in a
world where business ethics were
rapidly deteriorating, and just about
everyone was viciously trying to un-
dercut everyone else, with the mass
merchandisers and discount houses
as the prime offenders.

Said Lucasey, “Survival and en-
forcement of fair trade depends on
the support of the courts, the Federal
Government and continuous lobby-
ing by trade associations.” _

New Methods

Additonal support for the perpet-
uation of fair trade comes from a
growing band ol home electronics
and major appliance suppliers who,
also behind the scenes, are working
on new methods of maintaining
what they call “livable retail profit
margins~ in case the non-signer
:.I.nm: 15 1n fact repealed this vear.

Modus operandi, should the non-
signer clause be eliminated, will take
the form of individual pricing agree-
ments between manufacturers and/
or their distributors.

The wdea behind this is the struc-
turing of more selective distribution
patterns, and throwing out, in the
process, old franchises with dealers
who consistently disregard fair
trade.

Many manufacturers and distrib-
utors agree that this course of action
could hurt a line of product at the
marketplace. but they are hoping
that if it must be done, long term
gains in price stability, and orderly
marketing patterns would make the
carly inconveniences worth the
while.
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Pre-recorded Reel-to-Reel Firms to Eye CES

LOS ANGELES-Though the
Iwo major duplicators of prere-
corded reel-to-reel product, Ampex
Stereo Tapes and Stereotape, div. of
Muagtec, are not exibiting in this
year's Consumer Electronics Show,
their presence will be felt.

Both firms will have representa-
tives in attendance, both will be talk-
ing with hardware manufacturers
about possible tie-ins in various cat-
egories and the CES this year comes
at a time when prerecorded reel-1o-
reel apparently 1s moving toward a
resurgence ol sorts,

The quadrasonic “boom™ is ex-
pected to be some help in boosting
reel-to-reel soltware and hardware
sales. More important, however, is
the effort being poured into reel-to-
reel merchandise by both Ampex
and Stereotape. Each firm is concen-
trating on stronger retail identity for
their product, each is moving more
into direct mail and each is attempt-
ing to establish a broader consumer
hase for reel-to-reel.

Perhaps just as important, the
reel-to-reel market in hardware has
leveled off so that a unit selling for
5500 must be considered a mud-
range or mass market item. Firms
that formerly produced units in the
$250 o $400 bracket have for the
most part moved into high-end cas-
selte, and while some of the leading
reel-to-reel manufacturers are also
pushing casselte, they are more con-
fident than they have been for sev-
eral years on the luture of reel-to-
reel equipment,

For the moment, however, what
are the major reel-to-reel duplicators
thinking about and planning for the
upcoming year?

“We are committed to staying in
the prerecorded reel-to-reel mar-
ket.,” said a spokesman for Ampex
Stereo Tapes. “We will remain in the
markel even if it becomes a one to
one special order business, which
seems highly unlikely.”

Ampes currently has duplicating
rights for London, DGG, Philips,
Mercury, Atantic and Awo, Com-
mand, Buddah and the Motown

family of labels among others. The

firm’s 1973 catalog contains aboul
1O reel-to-reel titles, including
Dolbyized and quadrasonic prod-
uct,

“Reel sales have been holding up
well for us over the past two years,”
the Ampex spokesman added.
“"We've found the sales 1o be primar-
ily classically oriented because rock
and pop music s somewhal more
youth oriented and this age group
seems o concentrate on B-track
equipment to a greater degree. We
sull feel reel-to-reel is somewhat of
an audiophile product, though more
young people are becoming in-
volved.

“We've also found that reel-to-
reel does extremely well through di-
rect mail,” the spokesman added,
“and 1 would say that between 80
and B5 percent of our mail sales are
for reel-to-reel product.”™ The firm
has been offering tape via direct
mail for several years, issuing new
catalogs regularly.

Dolbyized reel-to-reel product s
also important in Ampex’s plans.
“We have about 40 titles now,” the
company executive said, “with an-
other 20 or so on the way. These u-
tles cover all kinds of music but are
basically classical. It is in the
quadrasonic field that we have more
of a mixture.”

The Stereotape division of Magtec
15 also making a stronger push on
reel-to-reel than ever, planning
more retail programs, getting quad-
rasonic matenal ready, offenng spe-
cial promotional campaigns, re-
vamping its catalog, looking at di-
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rect mail and planning tie-ins with
hardware manufacturers,

Corporate director of marketing
Herb Dale will be in Chicago, “to
have a good look at the new hard-

ware, particularly the guadrasonic
material. I'm also planning to sit
down and talk with as many manu-
facturers as possible, let them know
about the Stereotape division and

talk about possible tie-ins for pro-
motions.”

Dale will also bring samples of his
product and be handing out cat-
logs. He has also prepared a special

handout piece for the show to offer a
thumbnail sketch “telling what Ster-
eotape is all about and offering ev-
ery manufacturer an invitation (o
contact us.”

When they

start to jam,

your BASF Cassette won’t

Ever lose the mast exciting moment
of a performance because your

cassette jammed?

At BASF we've done something to
our cassettes to keep that from ever
happening again, We've added Spe-
The first jam-proot

cial Mechanics™
system that really works.

Mot just some times. Al the time

Inside each BASF Cassette, two
precision guide arms feed the tape
smoothly from reel to reel. So there's
never a rough wind, never a snag.

These unigue guide arms also
gliminate those annoying distortions
like wow and flutter that seem to be
"pbuilt-in” to most ordinary cassettes

Combine our Special Mechanics
with the super sensitivity of BASF tape
and the result is a fidelity and range

BASF for people who really know.

VISIT US IN BOOTH #407 AT THE CES SHOW.
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lape, write

BASF SYSTEMS,
Crosby Drive,
Bedford, MA 01730

—
F‘-

® .

you |l have to hear 1o believe

Sound reproduction so good, it's
made BASF the best selling Cassettes
in all of Europe.

Here n the states, people who really
know superior tape quality are turning
on to BASF too. You'll know why the
minute you hear one of our SK, LH
or Chromdioxide casseties,

For more information on BASF's com-
plete line of Audio Products including
cassette recorders and reel-to-reel
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TAKE 'N TAPE is a new portable cas-
sette recorder by Panasonic with
built-in microphone in heavy-duty

plastic body.

PORTABLE cassette recorder with
condenser microphone also features
AM/FM/high police/air/and weather
bands. Midland's suggested retail for
model 12.151 is $109.95,

TOYO's Model CHR-410 is a portable
B-track stereo cartridge tape player/
recorder with AM/FM/FM stereo ra-
dio and built-in battery recharger.

Mass Buyer Focus: Federated, Korvettes, Goody, Pacific Stereo, Swollens

HITACHI recently introduced a new solid-state cassette tape recorder, model
TRQ-233, with two attached speakers.

® Continued from page 15

called esoteric manufacturers. | also
expect to see a pood range of 4-chan-
nel product in all price fields and
modes.”

What else is Renne looking for at
the show? “I'm looking for a better
price spread representation in all
phases of the hi fi business,” he said,
“and a wider representation of firms
showing products. | see six or possi-
bly more firms showing universal re-
ceivers and | expect more Dolby cas-
settes for the car. 1 also think that
firms not at the show will be bowing
more Dolby software in cassette. In
the car cassette we should also be
seeing more FM and in-dash prod-
uct and more units with automatic
reverse. As for the home cassette, |
think we will see a wide spread of
more affluent, $200 plus units.

“In 8-track.,” Renne continued,
“record capability is going to be
even more important than ever. [ ex-
pect more features, better frequency

do you

need B-track lubricated
tape, cassette tape, C-O's
or loaded cassettes?

Cet in touch with EMPIRE
MAGNETIC INDUSTRIES

— the one stop for all
your duplication or blank
loading requirements at

LOWEST PRICES.

H. MANN
EMPIRE MAGNETIC INDUSTRIES

545 Allen Rd., Woodmere, N.Y. 11598
Phone: 516—420-8558

response, less wow and flutter and a
lot of fast forward. I think you will
sec this in the car units also.

“As far as regular stereo product is
concerned, Renne said, *I think we
will continue to see the constant
technical improvements that have
been taking place. There should be
less redesigning of stereo lines but a
more concentrated effort on bring-
ing product up to snuff. There will
be more updated designing and the
normal progress in the state of the
art.”

In other areas, Renne sees more
tape and/or radio capability in 4-
channel and stereo compact systems,
more improvement in videotape and
price and quality moves in blank
tape.

“ldon’t expect to see a great deal |
don’t already know about in the wa y
of product,” Renne said. “What I'm
more interested in is prototypes and
manufacturer’s marketing plans for
the future. But I can’t run my busi-
ness on prototypes. I can only sell
what will be delivered. Most buyers
have done their major buying well
ahead of the show and anything put
off is based on the thought that
something else might appear at the
show, but thisis not a really common

case.’ Korvettes

David Rothfeld, vice president,
divisional merchandise manager for
Korvettes, agrees with Renne in
many cases. “There is no question
that there will be a tremendous em-
phasis on quadrasonic,” Rothfeld
said. “I think most of the high-end
quadrasonic components we will see
will be universal, with CD-4, SQ and
QS capability. This is going 1o make
it a little easier to pet 4-channel
really off the pround and make it a
more meaningful fall selling season
for 4-channel disk software.”

Rothfeld feels that the universal

o
recoton .-
Your Company Ever Neads

CAROUSEL

TAPE CABINETS

PACKED IN
BEAUTIFUL
DISPLAY
CARTONS

KDa2
Stores 48 cartridges

KD84
Stores 48 cassettes

EASY TO ASSEMELE
EASY TO DISPLAY « SAVE STORAGE SPACE

quadrasonic components will defi-
nitely reflect in record sales, but also
believes “that it would help if we
had one inventory in 4-channel
records. This is what we really need
lo get quadrasonic off the ground.
The configuration is going to do
well, anyway,” he added, “because
it’s going to be shown across the
board and it's now in the eyes of the
consumer. He wants it and needs i1.”

In other areas, Rothfeld sees more
Dolby cassette units for the home
and some in the car, though he
doesn’t see it as being quite as crit-
ical here, “Record capability is go-
ing to be even more important in 8-
track, especially in the deck.” Roth-
feld added. “Portability is going to
be very important in 8-track and
portables with AM-FM radio are
going to be healthy sellers.

“As for videotapes,” he continued.
“it's something we've been looking
al and expecting for sometime but
it's still going to be a while before
this is any kind of a consumer item.
I'm going to be looking very eagerly
at video disk prototypes and demon-
strations.™

Like Renne, Rothfeld said that
most of his major buying is done be-
fore the actual show itself. “But you
can't see everything,” he added.
“There are a lot of secondary pur-
chases that have to be made. This is
not downgrading these items, it’s
Jjust that we didn’t have the time to
see and judge before showtime.”

Goody

Jay Schwab, audio buyer for Sam
Goody, said he is going to be looking
for “very tangible evidence that the
WEA group, RCA and all others in-
volved in CD-4 software are going to
come out with decent titles that will
let the consumer feel an investment
in quadrasonic is a worthwhile in-
vestment,

“In the hardware end,” he contin-
ued, “I do expect o see a lot of new
product in both 4-channel and
stereo with emphasis on CD-4, ei-
ther alone or in combination with
the other modes. There is going to be
a lot of universal material. This kind
of product is here now,” he empha-
sized, “so il’s now more than ever
that the sofiware is needed.”

In other product areas, Schwab
expects to see “a lot of new looks but
not a great deal of new features. |
think we can expect more Dolby cas-
sette units and higher prices in this
configuration. At the same time, I
would like to see a continuing strong
market in low-end, portable cassette
units. Reel-to-reel will probably be
less important except in the high-
end market. In B-track, I think we've
just seen the beginning of growth in
devices with record and playback
capability. 1 think we are going to
see more quadrasonic 8-track prod-
uct and an entirely new generation
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with the cartridges built in,” Schwab
said. “I'm also looking for a third
head machine with a monitoring
head on cassette units. I'd like 1o
have some puidance on what the
manufacturer’s position in the car
cassette 1s, because it seems to be
spotty so far. More Dolby in the car
would be good. Getting back to
quadrasonic, I think that most dem-
onstrations will have CD-4 demo-
dulators to aid in the demonstrating,
For me, there will not be enough
quadrasonic units with CD-4 built
in, but there will certainly be enough
to make things very interesting.”

Pacific Stereo

Dick Schram, merchandise man-
ager for the Pacific Stereo chain, also
CXpeCls 1o see “increased activity in
CD-4 when quadrasonic is demon-
strated and a lot more universal sys-
tems. This is going to be a lot more
important in components because
compacts are not an extremely large
part of our business in this area. |
think virtually every manufacturer
already in quadrasonic will have ad-
ditional material and there should
be a lot more promotion of the con-
figuration to create additional con-
sumer interest.”

In other product areas, Schram
s¢e5 *a lol more 8-track record units,
some possibly with Dolby. I think
the consumer in now willing to pay
the price for higher quality. Fast for-
ward is going to be more important
in 8-track, and in cassette 1 think
Dolby is beginning to be almost a
password, especially in the home
decks. In the car Dolby is helpful but
not a necessity, but auto reverse is a
very important feature, Fast forward
and rewind, however, are still the
most important features here.,

"We're doing well in reel-to-reel.”
he continued, “and 1 do expect some

resurgence here.” Like most mass
buyers, Schram has done most of his
purchasing before the show. “I go to
see the manufacturers and other
buyers,” he said, *and to find out
manufacturing programs and pro-
motions. 1 also get a chance to see ev-
erything under one roof, such as
more high powered amplifiers, more
updating in auto items and a general
improvement in the quality of all
items as well as some facelifts. As for
video, I can say that I'll certainly be
looking.™
Swallens

A spokesman for Swallens, the
large Ohio department store chain
which has traditionally been very in-
volved in audio and tape, said that
“we've been promoting 4-channel
and stocking a lot of it. There just
1sn’t enough software yet. I'm going
to be looking for universal quad-
rasonic systems at the show and 1
think these are going to be more and
more important. In 4-channel, I feel
there will be a lot more high-end,
higher quality product that the con-
sumer is now willing to pay for.
There will probably be additional
power in 4-channel and you need
this as you move into the better re-
ceivers. The lower-end quadrasonic
compacts will continue to sell, but
not like they have in the past.”

In other areas, the spokesman said
that cassette decks are becoming
much more popular and he expects
lo see more Dolby. “I'm not looking
for any more features,” he added,
“but I expect better quality. In 8-
track, record decks are getting even
more important and fast forward is
another important feature and 1
think better frequency range will be-
come another important feature.
Reel-to-reel decks, in the high-end
are also going to be more important
than ever.”

YES!!

8 Track “BLANKS” |

“HEAD CLEANERS” |

aslow as 22¢

all incriments—exact sizes

as low as 40¢

SEE OUR SHOW SPECIAL

8 Track 80 Minute Blank

60¢ each in 1000 lots
AT THE CONSUMER ELECTRONICS SHOW BOOTH 9409-9411

AMERTAPE CORPORATION
AUDIOSONIC CORPORATION

r FEEOTON® CORPORATION  See Us at C.E.S.—Booth 108-109 of record and playback decks,” . 807 Hllin::l Avenue, ml.'l‘-:;.lf P;r_::.ﬂll.ql. o072
46-23 CRANE ST. » LONG ISLAND CITY, N.Y. 11101 * 212.392-6442 What about other areas? “There _. SR l
should be more modular lurntables T R e R S
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® Cominwed from page 48

frequencies and a common bass unit
with amplifier.

Howard Roach, Howard Roach &
Associates, 3500 W. 75th St., Prairie
Village, Kan., is among those reps
finding blank tape a bonanza. In
fact, Roach said this one item
through the aggressive promotion of
Irv Katz, head of Audio Magnetics,
has built the Roach business. Roach
covers Kan., Neb,, la. and Mo.

Roach said blank tape is moving

Speaker Action

® Continued from page I8

JBL won’t have any new speakers
at CES but will have its new audio/
visual presentation, which its reps
call “suitcase seminar,” and which is
being more and more geared for
consumer oriented events as a store
traffic builder.

Zenith

Zenith has come up with yet an-
other speaker system for modulars
and consoles, the Allegro, designed
with the aid of computers and fea-
turing tuned ducts, a feature very
much like the labyrinth that is hav-
ing a renaissance with firms such as
Technisound (see separate story).

Sophistication has also continued
in car sound with Jensen and Elec-
tronic Industries both boasting co-
axial units for the burgeoning car
and recreational vehicle field. Jen-
sen, which has its units in kit form

too, boasts a 20 ounce ceramic mag- |

net and 25 watt power rating with a
frequency response of 40-16,000 Hz.,

Many believe more innovations
will be on display at this CES than
ever before. We already have such
new designs as the Ohm A, featuring
a copper and titanium cone with
high velocity distribution of mid-
range and treble frequencies along
its side with radial dispersion.

Obviously, quadrasonic has
speaker people concentrating on
greater and more thorough disper-
sion. Leslie, for example, uses a
motorized wooden baffle to spread
the sound in its new Plus 2 system
(retail $995, incidentally).

There’s also a lot of color coming
into speakers with Acoustic Fiber
Sound Systems, now touting card-
board as a material for its “working
wall” concept, still showing units in
Rogue buckskin, Rayne white,
Macrame black and so on. Design
Acoustics and Sound West are some
more that have joined the color pa-
rade,

New Firms

Miarari Corp., Huntsville, Ala.
and Applied Physics Laboratory, are
but just a couple of the many new
firms here with speakers.

Explaining some of the strategy
for going with oak, Robinson of JBL
said, “We're not saving anything,
but oak does make a better appear-
ing wood and walnut is so hard to
get. We've had some snickers but
this happened with the foam grilles
and the way we added color to them,

and look what happened.”
Lewis said GE's strategy was in

part to legitimize the passive quasi-
quadrasonic systems, which GE
feels will have appeal to many
people not ready yel to grade up lo
full blown quadrasonic.

As for profits, he sees speakers just
like auto accessories. “The dealer
looks to make 27 percent on the car
and a ton of money on the extras,
and that's what happens with speak-
m‘lf

GE also hopes to cash in on the
many cases where manufacturers
are not supplying four speakers with
4-channel outfits.
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RepRap

Auto for us, and of course, we're in
Bumlcm Applebee and other hi-fi

stores.” Perhaps the largest single
user in Roach’s areas, though, is
Unity Village, the giant religious

his reps into many new kinds of out-
lets. For example, the Milgram
stores around Kansas City are plac-
ing blank tape at check-out count-
ers. “It's a big item with Western

organization. “They will use 10,000
blank cassettes a month." Roach
said the Assembly of God organiza-
tion in Springfield, Mo, will also go
through 10,000 to 15,000 cassettes.

“Mext I see blank 8-track taking off.
The B-track recorder is really coming
along (see separate story).”

After 18 vyears association with

(Continued on page 52)

Maxell proudly announces
a big improvement

your customers can see
but can't hear.

When we decided to bring out our new
Ultra Dynamic tape cassette, we asked our-
selves a question. “How could we improve our
cassette and at the same time make the poor
dealeralittle more happy and a little less poor?”

Five seconds of nothing.

The first five seconds of our new UD cas-
sette is a timing leader. And we've marked the
place where it starts so your customers will
always know exactly where they are.

But the leader’s also a nonabrasive head
cleaner. So it keeps theirtape heads clean with-
out wearing them down.

Improvements your customers can hear.

We've also improved the tape. We've re-
duced the size of the PX gamma ferric oxide
particlesandincreased the quality of the sound.
The Hz now go up to 22,000 Hz; the signal-to-
noiseratio’s now 8dB above ordinary cassettes;
and we've widened the dynamic range. Quite
dynamically.

Round screws in square holes.

And lastly we've started putting our screws
into square holes. Square holes are better than
round ones because when the screws are
screwed in, the plastic shavings from the

www americanradiohistorv com

threads get trapped in the corners of the holes.
So they can't cause trouble jumping around in
the works.

Our new long-playing cassette is shorter.

We're also bringing out our new improved
(UDC-46 cassette. It's twenty-three minutes per
side. Which very conveniently just happens to
be the approximate playing time of the average

long-playing record. (Our other cassettes are
60,90 and 120.)

Italladds up to better Maxell UD cassettes.
Better cassettes mean happier customers. And
happier customers mean more sales.

And you know who's happier then.

“maxeill.

Our business is improving.
So can yours.

Maxell Corporation of America, 130 West Commercial Avenue, Moonachie, M.J. 07074
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Norelco cassette tape recorders. Ber-
nard J. Tonn, vice-president of The
Newhope Corporation, N.Y .. is look-
ing for a new aggressive cassette line
to replace Norelco which, he said, is
phasing out its cassette business.
Newhope reps Recoton, Tensor, Na-
tional Teletronics, Centralab and
Krylon in the greater N.Y. and
northern N.J. area, with staffers Lee
Rocke, president, and Wayne A.
Storck.

Richard E. Tydings, Jr. became
the third generation in his family to

There's quite a difference —the
difference between ho-hum,
dead inventory and fast-moving.
top profit merchandise that
makes your accountant happy.

A major reason Fidelitone nee-
dle dealers smile when they talk
about needle sales, is their
Fidelitone Distributor.

Your Fidelitone Distributor is a
trained needle specialist pro-
viding:
» fast, personalized service
« extensive back-up stock
including special items

« world's best, most complete
needle replacement guide

= nventory managemant
system

= powerful merchandising
program

Your Fidelitone Distributor is a
needle merchandising special-
ist who s only satisfied when
his dealers make substantial
sales and profits on Fidelitone
needles.

If your business is just buying
phonograph neadles, you may be
missing profit opportunities.

If your business is selling

phonograph needles, contact
your Fidelitone Distributor.

FIDELITONE.

THE TOUCH OF MAGIC
207 N, Woeodwork Lane, Palonne, 1lenes 60067

o2

P

enter the electronic sales distribution
field when he recently joined his fa-
ther's company, the A B&T Sales
Corp.. division of the “A™ Group,
Olney, Md. His grandfather, Emmet
J. T\.-t,lm-trh was a Pioneer parts dis-
tributor in the Pitsburgh area. The
“A” Group includes A B&T Sales
Corp, Associated Electronic Repre-
sentatives and Associated Sales Rep-
resentative, Rick will join Dick Tyd-
ings, Milt Dienes. Harry Deviln,
Mike Irwin and Phil Walter at the
June CES.

John F. Russell, president, John F.
Russell Sales Co., Birmingham, Ala.,
announced the addition of John
Fersh and F. A. Hooton in a move 1o

Rip National

® Continued from page 33

the first one-station gquadrasonic
broadcasting in America. Earlier, as
far back as 1969, the station had
teamed up with another FM station
in town for twao=station quadrasonic
broadcasts. But a voung college stu-
dent named Lou Dorren called
Gabbert, claiming that he could
broadecast quadrasonic on a single
station. At first. Gabbert was skepui-
cal. Later. he became convinced as
Dorren and his partner, Tom Lott.
formed Quadracast Systems Inc,
and developed a method of broad-
casting discrete quadrasonic. It is
this system that is pending before
the FCC sull and it’s this system that
Gabbert puton the air in December,
January, and February of 1970 and
1971. Path-blazing in broadcasting
was nothing new to Gabbert: his sta-
tion, in those days known under the
call letters of KPEN-FM, had been
the first stereo station in California
and fifth in the nation,

“And history repeats itself,” Gab-
bert said recently, “"When we
switched o stereo, broadcasters
came 1o us and said we were screw-
ing up the industry. ... that FM
wasn't even a valid factor and we
were coming up with something new
that would only cost them money.
They've said much the same thing
about discrete quadrasonic,

‘Cinerama Sound®

“But discrete broadeasting offers
depth in music and excitement , . . it
creates emotionally the same thing
as cinerama.”

The cost 0 move o quadrasonic
al an FM radio station would de-
pend; the cost of converting the
transmitter would be in the neigh-
borhood of a thousand dollars. “The
major cost would be in the studio at
the station and that all would de-
pend on how elaborate the station
wanted to be. [ think the cost would
compare with that of going from
monaural 1o sterep.”

Quadrasonmic discrete broadeast-
mg will come. Gahbert felt that the
approval of Q discrete radio is logi-
cal. The reason that the NQRC is
dragging its feet, he felt, is that “ev-
eryone is confused.” Most of them
(at least until recently) on the panels
haven’t even heard quadrasonic. .
or they're only classical music fans
and reverberations are good enough
for them, they think. The old concert
hall approach. Actually, in the U.S.
the public already knows more

about quadrasonic than a majornity
of the manufacturers of the hard-
ware systems. Excluding the Japa-
nese. They're way ahead of us. 1
think the people who are the, guote,
leaders in the field . . . the American
electronics industry . . . needs a shot
of Geritol. They're resistant to
change.”

But. in spite of this, quadrasonic
will come. The public will demand
it.

expand coverage in Ga., Ala., Miss,,
Tenn.,, N.C., and 5.C. The firm reps
S & S, Robins, Audiovox, and
ELCO. His wife, Lois Russell, assists
as office manager and inside sales

TS0,

Raymond Hall, national executive
vice-president, ERA, was presented
a crab mallet plaque by Roald Even-
son, president of the Chesapeake
Chapter, ERA. Hall was guest
speaker at a membership drive din-
ner meeting in Laurel, Md. Also
present was Gene Rosen, [ormer na-
tional president, ERA, and now
member of the Chesapeake Chapter.

Herm Ruttenberg and Frank

(Continned on page 58/

matrix nor Sansui's QS matrix.

will rival or exceed it

OVER 200 STATIONS
FEATURE CBS SQ LP

STAMFORD, Conn.—More than 200 FM radio stations coast-1o-coast
today are featuring CBS Records SQ quadrasonic music, according to Ger-

ald A. Budelman, electrical engineer of SQ projects the acoustics and mag-
netics division of CBS Laboratores. 1t was this laboratory that came up with
the SQ matrix quadrasonic system. The laboratory is headed by Ben Bauer,

FM radio stations need no additional eq mpment in order to play 5Q

And recent improvements in the SQ decoder, which the listener has to
have at home with his 4-channel amplifier and four speakers, will make SQ
reception even better. Budelman pointed to a new Lafayette unit that was
to be unveiled at the Consumer Electronics Show, as nearing perfection in
the state of the art and a new para-matrix development in the 5Q decoder

He foresaw a bright and excellent future for quadrasonic broadcasting
even if the Federal Communicatons Commission never acts ondiscrete.

Matrix quadrasonic broadcasting requires no ruling by the FCC since
basically evervthing is done “before mike” stage and the FCC has decided
such broadcasting doesn’t come under its jurisdiction.

“When we started with stereo
broadcasting, there were more stereo
receivers sold in San Francisco than
in the whole country . . . and we were
the only station broadcasting in
stereo in the city. We had it all to
ourselves for a full vear, [t made usa
lot of money. We recovered our in-
vestment made in going to stereo
within three months,

“The same thing will happen in
quadrasonic, Most of the income at
the start will be [rom the people who
wint to sell equipment.

“Actually, | don't think quadra-
sonic will be for mass consumption
for about two vears. But il get
there. | feel that quadrasonic broad-
casting is developing at about the
right pace, because by the time a
broadcasting system is approved, the
product to program with be avail-
able.”

There is a certain amount of ¢con-
fusion regarding quadrasonic. he
said, “and it has been caused by the
matrix advocates . .. and this could
slow down the overall pace of dis-
crete broadcasting,  But, actually,
matrix 15 like the U.S. in the Vietnam
War . .. the matnix people are fight-
ing a losing battle in which they just
keep pumping money into it and
they have no way out,

“"FM radio needs quadrasonic
very bad. What made FM today was
stereo. But stereo has become passe
and FM needs something new,

Stereo AM

“Afterwards? Well. 1 don’t think
stereo sourd for television will be far
away ... or even stereo AM radio.
There 15 a good sterco AM svstem
with good fidelity . ., not as good as
FM ... but better than current AM
radio. So, if stereo happens on AM,
FM would need something. And
stereo AM could be the saving factor
for all of AM radio.”

Gabbert, of course, is a staunch
advocate of discrete quadrasonic,
Not just because he personally feels
discrete is better, but also because
his station had a certain discrere
mystic going for it as the first in the
nation to broadcast via a single-sta-
tion system.

He felt the minimum cost for an
FM station o go discrete quadra-
sonic would be about $4.000 for
transmitter, studio, ete.

In the meanwhile, the tests of the
NQRC panels continue to go on,
And, in the meanwhile, the only
quadrasonic broadcasts permitted
are matrix broadcasts. Because all of
the matrixing on a record is done at
the “before mike” stage. a radio sta-
tion can broadcast matrix records
without any new equipment over or-
dinary FM multiplex operations,
The listener al home needs a matrix
decoder to receive the type of matrix
broadcast—ie., a CBS 8Q decoder
for a CBS 50Q broadcast or a Sansui
QS5-decoder for a Sansui QS broad-
cast. IT discrete broadcasting is ever

www americanradiohistorv com

approved, listeners would need a
demodulator hooked up to their 4-
channel amplifier and four speakers,
much as listeners need a matrix de-
coder for their d-channel amplifier
and four speakers now,

‘Fake Q°

Frankly. matrix broadcasting 1o
date leaves a lot 1o be desired and
the reasons are!

® Lack of product:

® Poor gquality direction,

What has been happening is that
several FM stations have been pro-
L];umlng far and near !Ini they're

“quadrasonic stations” and that
they're broadcasting around the
clock in 4-channel. When. in truth,
most of the product thev've been
putting on the air is only stereo.
Some of these so-called “quadra-
sonic” stations have been encoding
the stereo records, claiming that it
enhances the sound. But, in reality
the enhancement is no more quadra-
sonic than monaural records was to
“electronic stereo.”

This tactic is actually befouling
the consumer’s idea of what quad-
rasonic 15 all about and, probably,
signing many of them off 1o quad-
raseonie altogether, since they'll as-
sume quadrasonic is not betier than
slerco.

Another factor is poor direction of
matrix broadcasts, The reason, of
course. is that matrix, at best, only
simulates discrete and no matter
how loudly matrix equipment man-
ufacturers vell te the contrary, can
never be as pood as diserete, claim
Gabbert and others,

The best that matrix can do s
when a logic gain unit is incorpo-
rated to pump up signals in the rear
and give a better sense of direction
to the sound. Even so, there 15 a loss
in sense of direction (sometimes
more, sometimes less) when more
than one instrument is being played;
the sounds cancel out each other di-
rectionally more or less. The latest
state of the art from Sansui is a vast
improvement in the logic gain appli-
cations and CBS has made vast
strides in improving their 5Q equip-
ment, Butstill, the handicap is there.

In any case, most of the matrix
units in the field .
the consumer . . . lack the logic gain
application and what these con-
sumers are receiving over the air
even when a matrix record is being
broadcast, in no way resembles what
real quadrasonic is all about,

Artistically, true gquadrasonic
should be discrete and provide total
separation. The recording artist
and/or the record producer must
have total freedom in their creative
efforts and their aims should be car-
ried through to the listener. It's pos-
sible via the Lou Dorren Quadracast
Systems Inc. discrete system. The
only drawback to Dorren's svstem
the major system pending before the
FCC, i1s that the SCA side band

Quadrasonic Radio Committee’s ‘Q’ Lag

(used by background music systems
broadeast to Erocery stores and hotel
elevators) would have to be moved,
But only on those FM stations
broadeasting in  discrete quadra-
sonic who also sell their sideband 10
a background music system,

And, quite frankly. these are rela-
tively few in comparison with the to-
tal number of FM stations. In any
case, there 1s a question whether use
of these sidebands, for which the
broadcast earns a fee, should ke
precedent over the rights of the pub-
lic 1o a better L]u&hl\-' broadcasting
system. The background music com-
panies could also resort to individ-
val tape units: the public have no
other alternative when it comes to
discrete quadrasonic music via
broadcast.

There 1s. of course, still a shortage
of quadrasonic material. But the
lack of any decision by the FCC re-
garding quadrasonic broadcasting
has, in effect, puta damper on prod-
uct development. One record com-
pany, MCA Records, has been mix-
ing for quadrasonic for some time,
but putting the quadrasonic masters
on the shelve, awaiting a more-de-
finitive direction in the total indus-
try.

WEA Labels

The shortage of material will be
solved in the near future, to a con-
siderable extent, as the WEA Group
of record labels enter the quadra-
sonic fleld.

in the hands of

/" SALES DYNAMITE

rom  DYNASOUND!

the exciting new model 3220  list

$3.95

STOWAWAY

Cassette Storage Unit

® Functional, contemporary design.

® Stores up o 32 cassetles, beautifully,

® Rotatable, stackable, non-breakable,
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packaging.
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Discount Records Puts 5,000 Tapes on Open Display

DALLAS—Discount Records
here on busy Northwest Highway
near the suburban Preston Village
Shopping Center displays the store’s
5,000 pre-recorded tapes on one
open wall alphabetically by artist,
said manager Lew Harpster. The
store, one of 60 owned by CBS, did
about $400,000 business last year
and will do “significantly better” in
1973, he said. About 25 percent of
the business is in tape.

Discount here does a big job in

Manufacturers Push

® Continued from pape 39

the past year. According to markel
manager for retail marketing John
Taylor, there will be four promo-
tons,

M

“One involves the low noise, high
density tape,” Taylor said, “and an-
other centers around the high energy
series. In both promotions there will
be a '2 + |" offer involving the 60
and 90-minute lengths, The con-
sumer purchases two and receives
one free. All of the tapes come in
Philips boxes with a band around
them clearly stating the promotion.
We will make this promotion avail-
able to dealers in bulk of 16 three-
packs to a carton and also in a ship-
per display, with actual kick off date
set for July 1 and running through
Sept. 30."

The firm has also added the new
packaging ideas to the established
Highlander line, with three 45-min-
ute and three 90-minute tapes now
available in poly bags. The idea here
15 10 make things easier for the mass
merchant. Previously, only the C-60
Highlander tapes were available in
bag format.

All new items are designed to fit
on standard displays as well as the
new ones being made available, and
all displays will be shown at the
firm’s pirate ship oriented booth.

Memorex Corp. 1s planming a
large push on its MRX: low noise,
high energy cassette line first un-
veiled serveral months ago. The line
will be shown in 30, 45, 60, 90 and
120-minute formats. The firm will
also offer a new 8-track length, 90-
minutes.

Memorex

According to promotion coor-
dinator Ann Taylor, the firm will
also offer an eight minute video-
cassette presentation using Memo-
rex videotape (%-inch) and showing
the complete tape line as well as ac-
cessories. The now familiar glass
shattering commercials will also be
seen throughout the presentation.

Other items to be featured include
a floor display stand for carted mer-
chandise, the first display of the
complete accessory line and a cas-
sette library consisting of an alumi-
num L shaped storage box.

Certron Corp. will place its em-
phasis on its Gamma 20 low noise
high energy formulation, as well as a
number of promotional packages.

Certron

According to firm vice president
Ray Allen there will be a number of
packaging changes. In the Pro line,
there will be double packed C-60's
and C-90% in two tape deep Philip
boxes. There will also be a special
promotion of six C-45% in a bag. In
the Standard line, aimed primarily
at the mass merchandiser, a combi-
nation B-track/cassette counter dis-
play is set to debut. Other new dis-
plays include a counter and/or
pegboard rack for the Gamma 20
series,

Also at the show, Certron will of-
fer a demonstration comparing a
“premium reel-to-reel tape™ with the
Gamma series and asking listeners
to tell the difference.
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classical music (see separate story).
Harpster breaks down the volume
by catepory as: classical (20 per-
cent), contemporary (30 percent)
with the remaining divided fairly
even in easy listening, country, jazz,
soul and miscellaneous.

The area here is upper and
middle-class near University Park, a
confined suburb that houses South-
ern Methodist Univ. and backing up
the affluent North Dallas. A lot of
the customers are SMU students but
many more are high school students.

The store enjoys very little walk-
on trade as it is located in such a way
that motorists have to know just

By CONNIE HERSHORN

where to turn ofT on the access road.
Parking is often chancy.

Harpster said most advertising is
confined to WRR-AM, a station that
programs mainly classical music. He
does little newspaper advertising,

As for the open display, Harpster
said this is about the only way he
would handle tapes.

“Our rip off is less than the 3 per-
cent, figured normal for record
stores. | feel with the open display
there are perhaps as many as 12
people who can see anyone over

there at one time. It's less of a hassle
than having one person who has to
tend a locked display, I just don’t
think it would be worth it with the
number of tapes we have.”

“Of our total sales 25 percent are
tapes—of that two-thirds 15 8-track;
one-third cassettes and one-third is
4-channel tape—that’s going to be
the big thing. But it's slow selling
right now because people don’t have
the equipment to play it. Give it a
couple of years.”

Preferring cassettes over 8-track,
Harpster said “Eight-track is such a

lousy piece of merchandise. 1 feel-

sorry for the customer. We offer a

10-day return for defective mer-
chandise, but there is no way that 8-
track is, in the long run, going to be
satisfactory. And nobody knows
enough about 4-channel yet to know
what the bugs might be there. We'll

just have to wait.”

Bootlegging is less of a problem
this year then last, he commented,
because of new national and state
laws.

Discount offers no singles at all;
No ACCESSOTIEs, NOr any equipment
It’s open 10 am to 10 pm, with 6-day-
a-week service by four full-time and
three part-time employees. The store
has $100.000 inventory.

Give us 17 inches of wall or counter space
and we’ll turn it into the fastest turnover
area in your store. And the most profitable.

$72 starts you
in the fabulous Watts

record care business.

Elpa Marketing Industries, Inc.
New Hyde Park, N.Y. 11040

7301 E. Evans Rd.,
Scotisdale,
Ariz. 85253
26

Regardless whether you're large
or small, located in the city, sub-
urbs, a shopping center, near a
campus or industrial area, Watts’
complete line of record care
products is a natural for you.
Purchases of Watts products are
soaring from coast-to-coast. And
now with the new Watts Mini-
Rack, you can become part of

the dynamic action with a mini-
mum investment in cash, care
and space.

Available through leading
jobbers and distributors. Watts
record care products give you
rapid turnover, high profit mar-
gin, repeat business and impulse
sales. Get started now, Return
the coupon today.

Photo: Samuel Wall, Wall Music Center, Great Neck, N.Y,
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Calif. Stereo Chain Started Out in Garage, Old Houses

LOS ANGELES—Clever promo-
tions and uniqueness have spelled
success for University Stereo, Inc.,

an eight store stereo chain here in
Southern California.

Partner and co-founder of the en-
terprise, Peter J. Huber, realized
that in order for him and partner,
Andre Pilon, to survive in the ex-
tremely competitive Los Angeles

By J. CHRISTOPHER EHLER

stereo market., amid the Feder-
ated's, the Lafayette’s and Pacific
Stereo’s he would have 1o present a
unique and different front. This he
and his partner did, but ironically,

such was done often as a result of
necessity and accidental circum-
stance rather than any pre-medi-
tated creative imaginings.

Six or seven years ago, Huber, a
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Canadian, left his homeland after
having spent approximately five
years working in electronic engi-
neering, to attend school at UCLA,
majoring in business administration.
Upon arrival to Los Angeles, he
found that non-resident tuition was
so high that he could not afford 1o
enroll in the college. Out of work,
and rather low on funds, Huber de-
vised a way to survive until a work
permit was able to be obtained: he
scouted pawn shops in search of bro-
ken hi-fi's, TV sets and such, fixed
them up and sold them to students at
UCLA.

A grapevine of sorts carried the
message of inexpensive hi-fi and
stereo equipment being sold by Hu-
ber from an old renovated mansion
in a noncommercial district near
UCLA. Rent was obtained at an
inexpensive rate.

When Andre Pilon, another Ca-
nadian and Huber's former boss at
that electronics firm where Huber
worked in Canada, came 1o visit, he
fell in love with the Los Angeles en-
vironment and decided to stay. Also
lacking a work permit, the two men
joined forces selling reclaimed
pawnshop items. Business suc-
ceeded. When the two finally ob-
tained work permits, they decided to
carry their initial dreams and survi-
val tactics one step further. They de-
cided to form an electronic-stereo
corporation,

The 32 year old Huber and the 35
year old Pilon, with finances still
pretty low, managed to renl a three
car garage in the West Los Angeles
area near UCLA. With only around
$500 1o get things going, the renting
of parages provided an initial low
overhead for the pair, rather than
renting in an expensive building like
most stereo-chains or stores do. Old
houses and garages would become
the unique motif that University
Stereo would follow, Huber stated in
a recent interview, The first store be-
gan operation in October, 1968. Ini-
tial customers were centered from
the college community. With the low
overhead, Huber and Pilon could
keep the cost of their stereo hard-
ware at a minimum thereby increas-
ing sales. Today, while college chien-
tele is still important to Universtiy
Stereo, they've also moved into the
mainstream of the consumer market.
However, media advertising still is
concentrated more in college papers
than mainstay, and FM radio adver-
tising seems to bring better results
than AM.

Add Tape

“Our merchandising philosophy
was, instead of having regular stores
we'd have old houses, old garages
from which to operate. We even
have a store in one former topless
bar. Today we have eight stores with
our home office, warehouse and
service center located in Culver City,

“We are not a sterec supermart,”
Huber went on to say. “Instead of
buying every single brand of stereo
equipment known we buy a smaller
number of different brands but we
buy in quantity the brands we do
stock. This way we can keep our
prices very competitive, and in many
cases, lower than our competition.
We sell stereo hi-fi and tape systems,
decks, speakers and accessories. We
deal, for now, in stereo hardware
and do not sell tapes or records. In
the future, however, we may expand
our software line,

“To give people the idea that we
sell for less than a major stereo su-
permart, we locate our stores, at least
the last three or four, next to the
larger Pacific Stereo stores.

“Not only do old houses and ga-

(Continwed on page 61)
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TV Software Producers Gear for Approaching Market

NEW YORK—AIl the major con-
tenders in the videoplayback
stakes—with the possible exception
of RCA which Has been unusually
close-lipped about its plans for pro-
gramming—have revealed impres-
sive plans for the release of adequate
supplies of consumer-oriented soft-
ware.

Teldec’s “TED™ videodisk system
which is scheduled for a series of
demonstrations, both in Europe and
the US. later this year, is working
with a number of production com-
panies in the-preparation of a 100-
title catalog of software ranging
from movies, theater and concert
productions, to sports, educational
and how-lo programs.

The catalog, according to Teldec
officials, will largely be original pro-
gramming, with Teldec producing
some titles, and working closely with
independent producers on others.

Teldec will not, initially, go the
rental route with 1ts software, but
will concentrate on outright sale of
the programming. No fixed prices
have yet been set for the disks, but
indications are that they will be
priced at under 310 per disk.

Plans for marketing the software,
which will carry about 10 minutes of
information on an 8-inch record, are
still to be worked oul, bul it is ex-
pected that Teldec, through its dis-
tributor, London Records, will use,
in addition to all regular audio disk
outlets, such additional marketing
avenues as publishing houses, news-
paper routes, and even the premium
market.

The Sony Corp. of America,
whose “U-Matic” videocasselte sys-
tem is making tremendous inroads
in the industrial and educational
markets, has not yet shown too great
an interest in the consumer TVC
market. Still, indications are that it
may be backed into it, not only by
appressive dealers, but also by enter-
prising software producers who are
developing a pretty comprehensive
consumer software catalog, and
waiting for the opportune moment
to release it.

Time-Life Video, for instance, al-
ready has an impressive 100-title
catalog ranging in subjects from
speed reading courses with Dick
Cavett, and golf lessons with Jack
Nicklaus, to music appreciation, ski-
ing, gardening, needlework, tennis
and wine appreciation.

Towards the close of last vear,
Time-Life Video opened a demon-
stration center on the ground floor
of the Time-Life Building in New
York. The center, designed to ac-
quaint the public with the new me-
dium, and demonstrate how video-
cassettes will change the worlds of
entertainment, education and busi-
ness knowledge, has reportedly en-
Joyed heavy pedestrian traffic.

MCA, Inc., whose “Disco-Vision™
videodisk system was given its sec-
ond public screening last week 1n
Chicago, reportedly has some | 1,000
programs in its catalog, and these
can be made available at short no-
tice.

According to John W. Findlater,
president of Disco-Vision, Inc., it is
likely that the disk will be displayed
and distributed through established
audio disk distribution channels,
and through the recently created
MCA Records distributing system.

Findlater said that his firm has
also prepared catalogs on entertain-
ment and education disks, as well as
other smaller brochures. One of the
catalogs pomnts out that the con-
sumer can have a film library at LP
album prices.

Listed are such items as feature
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film hits, newsreels, classics, cul-
tural, travel, language and docu-
mentaries. Prices are expected to
range from $1.99 to §9.95 per sub-
ject.

By RADCLIFFE JOE

Cartridge Television, Inc., whose
Cartrivision system has been run-
ning into some acceptance problems
at the consumer marketplace,
largely because of its price ($1,700

for a console model) structure, also
had the foresight to develop along
with the system, an impressi