ate Foreien

Geneva Piracy
Pact to Senate

By MILDRED HALL

WASHINGTON <In a bnef and
iriendly hearing last week. the Sen-
Relattons Committee

contracting countries will ban unau-
thonzed duplicaton, and the impor-
tation and distribution to the public

illboard

Industry Tackles Plastics Shortag

NEW YORK —Columbia Records, the nation’s lead-
ing custom record presser, has underscored the severity
of the current raw materials shortage by calling the situ-
ation “entical.”

In a survey conducted among major labels, all indi-
cated concern over the materials shortage while about
hall said the situation was aflfecting them now and the
remainder watching the situation closely,

The shortage, primarily a benzine shortage which is
the main compound from which polyvinyl chlorde
(PVC ) is made, is a result of the worldwide energy crisis,
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By BOB KIRSCH

LOS ANGELES—Though major record companies
may be having no trouble meeting release schedules
now, manufacturers of basic chemical raw materials
used in the making of LP's forecast labels are gomng to
have to start watching product carefully afier the first of
the vear in order o conserve raw materials

The material shortage, which stems from the point a
little more than a vear ago when the country’s use of
polyvinyl chlonde (PVC) resin reached a balance where
supply equaled demand as a result of the energy crisis

;L]w]-.ru'n:dhl'.‘;. adherence to the
Gencva antipiracy treaty, and for-
wiarded 1t to the Senate for the neces-
sary two-thirds ratilication vote. The
treaty, negotuated in Geneva in Og-
ober 1971, will protect producers of
copynghted recordings of member
countries. By mutual agreement,

Postal Rate Hike Proposed

WASHINGTON -The Postal
Service has proposed a fourth-class
rate raise for mailing records, books,
sheet music and films that will reach
30 cents the first pound. ten cents
each additional, by July 6, 1976. A
five-vear rate raise schedule begun
in 1972 has brought present rates (o
16 cents the first pound, & cents each
additional, and would have reached
rates of 21 cents and U cents 1n an-
nual mereases. by 1976,

LA Accelerating
Drugola Probe

By ELIOT TIEGEL
LOS ANGELES—The Los An-

geles County Sheriffs narcoties bu-
reau 1s .d.LLLtL!'d.iJ!'I'-’ 1S investigation
into pavola and I.Jnlf:uM as a result
of leads developed during s first
weeks of probing the record and ra-
dio industries.

The Shenifs narcotics wing,
concert with the Los Angeles District
Attorney’s office, began a joint 1n-
vestigation into payvola activities
here in July

As part of the acceleration, Capt.
Norman Hamulton's narcotcs bu-
reau has added 15 addituonal men to
the five already working on the
record-broadeasting industry probe.

The Shenff's narcotics bureau 1s
working on the twin industry in-
vestigation with the DA’s year-old
narcotics and dangerous drugs sec-
tion headed by deputy district attor-
ney Ronald H. Carroll.

(Continued on page 98)

tor sale, of unauthonzed tape copies

ol onginal recordings.
atate  Department hpl?kl..'hlilill']
Harvey J. Winter, Director of the Of-
Nice of Business Practices in the De-
partment’s Bureau of Econonmuc and
Business Affairs, accompanied by
(Continued on page )

CHICAGO

Cnoec,

Seminars,

| r v h = ' » g R e F
Mew annual rates ol increase, movies.

which will be put into effect in 1974
on a temporary basis, pending final

Pacilic
planned Sept. 28-30 “Sound Expen-
™ at a cost of 3600000, featured
three days of free ive entertiunment,
a CES-type show with 40 exhibitors,
two contnuous
and $5.000 in give-away

(Continued on page 12)

By INGRID HANNIGAN
Stereo’s equipment, all designed to acquaint
the Chicago consumer, “who are
backward in knowledge of hi-fi
components.” said store executives,
They expected to draw over 30,000

feature people.

To promote 1ts EILE:"[[ new stores,
Pacilic Stereo hoped to cash in as it

action by the Rate Commussion and
the Board of Governors, will bring
the fourth class rate to 20 cents the
first pound, 8 cents each addutional
on July 6, 1974, with raises to 23
cents and 9 cents in 1975, ending
with the 30 cent and 10 cent rate n
1976, according to Postal Service in-

(Continued on page 10)

BLANK TAPE
The Burgeoning
Business.
Appearing on
PP. 55-78.

did last February during its Los An-
geles extravaganza. “In one week af-
ter the show.” said Paafic Elec-
tronic’s regional manager Baob
Schumacher, “stores in the areca

doubled their monthly guota. But
what's more, our show helped even
store selling hi-fi equipment, and the
market hasn't dropped yet.”

THE 0'SULLIVAN OCTOBER U.S. INVASION. Gilbert 0'Sullivan's first Amer
ican concert tour, the release of his new single “DOH BABY," and the
release of his new album, "M AWRITER, NOT A FIGHTER, " have prompted
London Records to designate October as 0'Sullivan maonth. The album
also includes “Get Down,” 0'Sullivan's most recent million selling single
London has launched an impressive promotion and advertising campaign
to celebrate these three major 0'Sullivan/ October events. Gilbert 0°Sull-
van records far MAM, distributed by Londen, and is produced by Gordon
Mills

[Advertisemant)

BROWNSVILLE STATION, “YEAH" (BTS 2102). From this chart a!h”n..'.
comes Brownsville Station's newest single “Smokin’ In The Boy's Room
(BT 16011), .. -available on Big Tree Records, distributed by Bell Records.

iAdveriisemeant)

{Continued on page 12)

Stars Sparkle at $600G Audio Fair

Held at the Arlington Park Race-
way, Pacific Stereo's costs totaled
$250,000, the balance made up by
exhibitors. Concert tickets were dis-
tributed free through Pacific Stereo
stores. Crowd drawing acts such as
Jose Feliciano, Bonnie Koloe, Paul
Butterfield, Nitty Gritty Dirt Band,
Steve Goodman, Freddie King and
others were selected by Pacific’s
Oakland promo department aided
by suggestions from local radio stafl
and Sansui Corp. executives

“We've found that resulting busi-

ness, both for Pacific Stereo and
other stores, more than covers the

(Continued on page 6)

Syndicated Air
Show Sells LP’s

By CLAUDE HALL

LOS ANGELES—MCA Records
15 teaming up with Pop Chronicles,
the radio syndication firm, to market
a deluxe nine-LP $14.95 package of
albums strictly through the radio
show,

The show, created and narrated
and produced by John Gilliland, 1s a
|2-hour documentary called “The
Pop Chronicles Presents the '40's."
The show features either excerpts or
full versions of all of the albums in
the package, as well as the commen-
tary of Gilliland, who 15 now an air
personality on KSFO-AM, San
Francisco, which has been featuring
a regular show of "40's music hosted
by him.

Bob Dempster, director of special
markets for MCA Records, pointed
out that many record companies
have gone the television route on
oldies product, but that this deluxe

{Continued on page 30)
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The single is now an album.

THE HWUES

CORPORATION
FREEDOM FOR THE STALLION

The Hues Corporation is off and running again with their new album.
Featuring their winner's circle single of the same name.
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General News

4 Principals Debate Appoint Once Shunned Ms.

Starday-King’s Fate

NASHVILLE—Negotiations have
been underway for about a week
here and in New York to determine
the ownership of the Starday-King
division of Tennessee Recording
and Publishing Co., Inc.

Also at stake is Fort Knox Music
Publishing and the physical assets of
the Dickerson Road property and
studio here.

Negotiations started after three
men who own 70 percent of the stock
in the firm voted out of office Hal
Neeley, the company president, who
owns 30 percent of the shares. Those
who took the action were Freddy

BEGIN BLACK
GOSPEL CHART

LOS ANGELES—The Best-
Selling Gospel LP's.” a 35-posi-
tion chart covering the top sellers
in black sacred music, premieres
in this issue of Billboard on page
43.

This chart will appear regu-
larly in the first issue of each
month of Billboard.

British Decca’s
Record Profits

LONDON—Increased record and
tape sales once again contributed
significantly to another sparkling set
of final figures from British Decca
which has turned in a record pre-tax
profit for the year ending March 31
of $39 million.

This is more than double the
1971-72 figure of $18 million and
despite the encouraging signs from
the firm during the past 12 months is
still far ahead of expectations.

When announcing the first half
figures. Diecca indicated that the sec-
ond half result would be substan-
tially greater than for the second
hall of the previous year. In fact,
profits dunng this period expanded
from $12.5 million to 525 million.

For the year profits after taxation
and minority interests ammaounted
to $22.5 million compared with $10
million the year before. Consoli-
dated turnover was 3290 million
compared with $205 million in the
previous year and including exports
of $60 million.

Special mention s made in the
firm's preliminary statement of an
“improvement” in the sales of the
record division, part of the firm's
consumer goods side which in-
creased its profit from $10.5 million
in 1971-72 1w $25 million. Decca’s
capital goods division—navigating
equipment radar etc.—had s best
year to date turning in profits of
$12.5 million, compared with $6 mil-
lion.

According to Decca, the contin-
ued expansion of the Group is ex-
pected to be maintained and the
firm reports that the current year is
“progressing well.”

8TH GOLD
FOR SLY

NEW YORK-Sly and the
Family Stone have had their
single *If You Want Me to Stay”
certified gold by the RIAA. The
Epic release is from the group’s
gold album *Fresh.” This marks
the eighth Sly and the Family
Stone gold award.

Billboard is published weekly by Billboard Publicalions, inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rale: annual rate, 340; &

Bienstock, treasurer; Jerry Leiber,
secretary, and Mike Stwoller.

Neeley said he was asked first to
resign and, when he refused. was
voted off the board, while retaining
his shares. The three men then made
an offer 1o purchase Neeley's per-
centage, and he countered with an
offer to buy theirs.

“Neither offer was acceptable.”
Neeley said. “We were far apart at
first, but we have been petting closer
together, 1 am still hopeful of mak-
ing the purchase.”

In a complex series of events, Nee-
ley said the move bepan because
Starday-King was without a hit
record for nine months. *1 poured
much of my money into it, but there
has been considerable disagreement
over the way the firm should be
run.”

Neeley said if he is unable 1o buy
out the other three, and they pur-
chase his assets, he will immediately
start another recording company
and publishing firm. The Starday
President, who took over from Don
Pierce several years ago, owns a part
of the physcial properties and the
existing catalog through Neeley
Corporation, Inc.

“If I should get out, | will be free
and clear to enter business and com-
pete.”

Stressing that the former partners
are still “very friendly,” Neeley said
it now is down to the point where the
lawyers are involved for the most
part, protecting their clients.

{ Continued on page 98)

TA Plants Seek
Price Increase
For Disk Mfg.

WASHINGTON — Transamerica
Corp. filed notice Sept. 20, seeking a
2.28 percent hike in 1ts price for
manufactured records to 1ts custom
chents. Columbia recently received
a price hike approval from the Cost
of Living Council here (Billboard.
Sept. 22). TA has two pressing facil-
ities in the U.S.

Under the Administration’s Phase
4 economic program, a 30-day wait-
ing period begins as of the day the
firm submits pre-notification forms
to the Internal Revenue Service. If
the council has not acted to disap-
prove or take other actions on the
notice, the price boost can automat-
ically be put into effect.

In general, firms making $100
million or more yearly in sales must
prenotify on price jumps.

Phonogram
To Continue
With Indies

NEW YORK-—-Phonogram Rec-
ords and Mercury Records will con-
unue 1o use independent distribu-
tors, according to Robert E. Brock-
way. president. Polygram Corp.

“There is considerable industry
speculation over the future distribu-
ton plans of the Polygram com-
panies,” said Brockway. "MGM
Records and Polydor Records are
being distributed through UDC,
while Phonogram/Mercury have
opted to remain under independent
distributorships. lrwin Steinberg,
Phonogram’s president, will con-
tinue to exercise, as do all our com-
panies, independent judgment in
this matter,” he said.

Ringer Copyrights’ Register

WASHINGTON — Barbara

Ringer, former assistant Register of

Copynights and a prominent figure
in domestic and international copy-
right law, has been named Register
of Copyrights by the Librarian of

Nab 2 in Tulsa
Tape Mfg. Raid

TULSA, Okla.—Two local men,
Joe Blanton and Tommy Wyer, were
released here after posting $1.000
bonds each in mid-September after
being arrested by FBI agents. armed
with search warrants.

FBI spokesmen would not divulge
the extent of allegedly illicit dupli-
caled tape or reproduction equip-
ment seized in a raid on two build-
ings in the 4100 block of E. Admiral
Place here. The two are charged with
violating copyrights,

The tapes seized carried a label,
“Security Promotions Lid., New
York. N.Y.”

US. Commssioner Morris L.
Bradford, before whom the two men
appeared. set the bond.

Congress. Ms. Ringer, who has been
serving as Director of the Copynight
Division of UNESCO in Paris since
May 1972, will take on her new posi-
tion as early in the fall as her duties
at UNESCO will permit, the Library
has announced.

Ms. Ringer was assistant Register
of Copyrights under Abraham Ka-
minstein, a leading force in U.S. and
global copyright. She served with
Kaminstein during the exhausting
decade of [raming the massive copy-
right revision legislation now before
the senate. until his retirement in
August, 1971. She succeeds recently
retired Register George Cary, who
served as Register from Sept. 1971 10
Aprl 1973, Copynight Office Coun-
sel Abe A. Goldman has been Act-
ing Register in the interim,

Ms. Ringér has become a recog-
nized authority in both national and
international copyright law, drafting
studies on the revision of the U.S.
law and working on treaties and
other international conferences.
where she has often been a speaker.
Ms. Ringer was chairman of the U.S.
delegation at the April 1971 Paris
meeting that prepared the way for

Lauds Labels’ Boost

CHICAGO-Operation  PUSH's
seven talent shows during PUSH
Expo's five-day run at the Am-
phitheater here averaged drawing
12,000-13,000 each. said Rev, Jesse
Jackson, Operation PUSH presi-
dent. He applauded the recording
industry support and said il repre-
sents "a soctal consciousness in ad-
vocating something other than mu-
sic.”

Asserting himself and PUSH in
recording industry areas recently
with strong statements (Billboard.
Sept. B), he listed several aspects of
the music business PUSH is vitally
interested in beyond building PUSH
Expo as what he calls a “major musi-
cal event.”

After lashing out at what he called
the “disproportionate” reflection on

Island to Back
Acts Via Print,
Radio and Tour

LOS ANGELES—Five LP'% set
for Oct. 15 release by Island Records
are going to be backed by a mer-
chandising and ad program backed
by Island and Capitol including
posters, radio spots, underground
press ads and in-store display car-
Lons.

Capitol merchandising director
Dennis Killeen began planning Is-
land Month in July during a trip 10
London when he met with the Island
stafT.

Included in the campaign, accord-
ing to Island representative Annie
McCormack, are radio spots which
will concentrate on the five acts in
the release-Traffic. the Wailers,
John Martyn, Amazing Blondel and
Spooky Tooth. Also included in the
campaign will be the Sutherland
Brothers and Quiver who toured the
LS. this fall with Elton John and

-Stomu Yamash'ta and the Red Bud-

dah Theatre, whose “Man from the
East”™ play and LP both bowed in
September.

The spots will be 60 seconds for
the five LP release and will run in
major cities such as New York, Los

(Continued on page 98)

black artists and stations in drugola
and pavela investigations (Bill-
board, Sept. 15), he most recently
charged the music industry business
press with a “white out™ of PUSH
Expo—i.e. neglect.

However, in an exclusive inter-
view al press time, he singled out
Billboard as among those magazines
“doing a better job than others.”

He estimated 00000 attended
the talent shows, with probably an-
other 200,000 visiting the exhibits.
Tickets for the shows were $4.50,
$5.50, $6.50 and $3 for a gospel
show.

Reached in Philadelphia where he
was taping a television show, he
stressed that final tabulations were
nol available. Attendance was esti-
mated at 500,000 carlier.

Entertainment, he said, was a vital
dimension of PUSH but only one di-
mension. “Most of our time 15 taken
up with helping farmers get prod-
ucts to market, keeping people off
welfare and on payrolls. keeping
youngsters i school and making
schools more habitable and chal-
lenging the Federal and local gov-
ernments.”

He said 50 black college presi-
dents, 700 businessmen, 300 journal-
ists, and farmers from 13 states at-
tended PUSH Expo. He singled out
Al Bell, Stax, and Ewart Abner, Mo-
town, as among recording company
executives here. Other labels he
mentioned giving support were Lon-
don, MGM, Atlantic, Chess-Janus,
Impulse, Ward and Bell,

the Geneva Anti-piracy Treaty, now
well on 1ts way to Senate ratification,
which will give U.S. recordings in-
ternational protection from piracy in
all member nations. Ms. Ringer was
also a delegate 1o the diplomatc
conference to revise the Universal
Copyright Convention in August
1971.

The new Register of Copyrights is
well known to the music and record
ficld for her appearances before
House and Senate committees meet-
ing on the copyright revision bills,
she has consistently piven strong
support, on behall of the Copynght
Office, for the establishment of a
record copyright in U.S. law, and
protection against piracy, which she
urged at the House Copyrights Sub-
committee hearings of June 1971,

Ms. Ringer has law degrees from
George Washington University and
from Columbia. has taught copy-
right law at Georgetown University
and has oflen lectured at legal con-
ferences and seminars. She is a
member of the American Bar Asso-
clation, the D.C. Bar Association
and the Federal Bar Association.

(Continued on page 98)

for PUSH

Talent advertisements listed
(Wed.) Al Green. 5th Dimension,
Chairman of the Board, Independ-
ents (Thur.) Roberta Flack. Quincy
Jones, Barry White. Four Tops (Fri.)
Temprations, Harold Melvin and
the Blue Notes, Smokey Robinson,
Edwin Starr, Junior Walker and the

{Continued on page 6)

RCA Completes 4
Channel Sampler

NEW YORK-—RCA Records has
completed compilation of a
Quadradisc sampler album featur-
ing selections from 15 discrete al-
bums just released. :

Copies are being distributed to
record dealers. manufacturers of
playback equipment and the na-
tion’s music cnitics, both for use as a
demonstration album at the dealer
level and as an indication of discrete
four-channel sound.

Liner notes comprise a simply
worded description of discrete four-
channel sound 1o give the listener or
potential gquadraphonic system
buyer a more complete under-
standing of the new medium. Also
included is a complete listing of all
RCA discrete four-channel albums
currently available.

The four-channel LP's sampled
on the demonstration disk range
from classical performances by Eu-
gene Ormandy and the Philadelphia
Orchestra to major pop titles such as
the original cast recording of “Hair.”

Discotheques Break Singles

NEW YORK —-The re-emergence
of discotheques as an important me-
dium for product exposure was
among key topics discussed during
the two day promotion conference
held here by Famous Music Corp. at
the Essex House during Sept. 21-22,

The renewed impact of disco-
theque exposure on singles sales was
emphasized during second day talks
conducted by Fred Ruppert, newly
appointed national promotion di-
rector. who met with 21 promotion
managers from across the country

and with Famous executives and
artists.

Ruppert reported that certain sin-
gles, as in the case of Paramount's
recentsingle release by the Everyday
People, had received greater airplay
and sales from discotheque exposure
than through radio airplay.

{Continued on page 6)
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General News

NAIRD Prods Co-op Effort | FyecutiveTumntable |

DENVER —Collective effort to
promote greater sales themed the
second annual convention of the
National Association of Independ-
ent Record Disinbutors here Sept.

Roulette Production
Deal With Exuma

NEW YORK—Roulette Records
had entered into a long term produc-
tion ageement with Exuma Produc-
tions, according to Joe Kolsky the
company’s vice president.

Under the agreement. Roulette
will release an album, “Letter from
Miami” by Priscilla Rollins, a Baha-
mian entertainer brought to Rou-
lette through Fred Bailin, the label’s
director of a&r.

A nationwide promotion cam-
paign is planned to coincide with the
release of the album.

CBS Inc. Buy
Organ Firm

NEW YORK —-CBS., Inc. has pur-
chased the entire operation of Gul-
bransen Industries. Inc., an organ
manufacturer, according to John
Phillips, president, CBS/Columbia
Group.

Gulbransen, which will continue
to operate under 11s present manage-
ment as a unit of the CBS Musical
Instruments Dhvision. headquarters
in Chicago, with manufacturing fa-
cilities in Hoopeston. 111

By JOHN SIPPEL

21-23 at the Continental Motor Inn.

Effective convention action on
many motions to consolidate indie
label and distributor effort was
thwarted when the convention could
not produce the necessary 75 percent
of the membership, required by the
constitution for passage. President
George Hocutt, Rare Records, Pasa-
dena, said all motions would be
mailed to membership for consider-
ation in two weeks.

To aid sales, motions were made
to study the hining of a national pro-
motion man who would collectively
work a group of labels. Nick Perls,
Yazoo Records, New York, recom-
mended a regular newsletter which
might promote product from many
labels, with each label paying the
percentage of space 1t got in the jour-
nal, Co-op advertising was also dis-
cussed.

Shelly Tirk, Piks Dist., Cleveland,
and Bruce lglaver of Alligator
Records, Chicago, are investigating
the establishment of a central mail-
ing agency for not only the co-op
promo periodical, but also 4 firm
which might, too, make mailings of

catalogs and sales materials to inter-
ested consumer lists. Jon Monday.
Takoma Dist.. Santa Monica, is spe-
cifically collating mailing lists from
various NAIRD sources for the cu-
mulative national list.

Legal Counsel

Arnie Kaplan, Biograph Records,
Caanan, N.Y,, proposed that
NAIRD hire some type of legal
counsel for its members. Bob Koes-
ter, Delmark Records, Chicago,
publicity chairman. will be looking
into why major record cataloguing
services like Schwann, Tunis and
Phonolog are not carrying some of
the active LP's in members’ catalogs.

A committee is studying an an-
nual membership fee. [t was recom-
mended that NAIRD meet only
once per year in the future. It ap-
peared that either Boston or Louis-
ville would be the convention site in
May, 1974,

The problem of returns and direct
sales by manufacturers to con-
sumers, trouble spots in the 1972 and
carly 1973 meetings, seemed to be
almost ameliorated at the conven-
tion.

Wakefield Forecasts LP Shtg.

DENVER-The impending pinch
on LP production (see separate sto-
ries starting on page one) will get
worse this winter, improve as hot
weather eliminates heavy petroleum
use for fuel and “could remain with

Joe Smith Predicts
Continued Growth

LOS ANGELES—The sky 1s the
limit of the recording indusiry’s
growth potential. This was the basic
theme of Warner Bros. Records
President Joe Smith in his address
here last week before the California
Copyright Conference meeting.

Smith, a favorite on the industry
speakers circuil, attracted the largest
attendance in the history of the
group. After opening with his char-
actenistic Don Rickles styled jibes at
some of the industry figures in the
room, Smith got down to the busi-
ness of answering a Forbes Maga-
zine put-down piece on the record
business in its Sept. 15 issue.

Said Smith: “l am here represent-
ing an industry that’s dead, that's
stopped growing. that's moribund,
that’s corrupt. For the source of that
information | go to such noted
chroniclers of the music industry as
Forbes Magazine, one of the great
testimonials to reportorial inaccu-
racy. We've been 1old how bad off
we are. “Forbes said “the party s
over' for the record industry. that the
phenomenal growth had stopped. IF
that growth were to continue, the en-
tire gross national product would be
in records in five years. We have
gone from a business of $200 million
o in excess of 32 billion in 10 vears.”

Natural Plateau

Smith peointed out that a certain
leveling of growth is only natural.
The music industry, however, will
continue to grow, he said. Music is
the single vital force within all facets
of the entertainment industry, far
surpassing motion pictures, TV and
the legitimate theater, Smith said. As

See Oct. 13 Issue for
2nd Instaliment of
Featured Series on
Road Travel Costs

evidence to substantiate this claim,
Smith pointed to the turnaway
crowds that performers have been
altracting in concert appearances,

“The future of our industry is in-
volved in the constant turnover of
new and exciting talent, and always
the possibility that there’s another
Presley, a Herbie Alpert, or a4 Beatles
coming up,” Smith said. “But in the
interim, before another Herb Alpert
or Beatles comes along, there are a
number of exciting talented people
in the forefront that we hadn’t heard
of three years ago. The [ascinating
part of our industry is that the Top
10 on the charts next year will have
five names on il that no one has
heard of today.”

Youth Backing

These points, plus the fact that the
level of musicianship within the in-
dustry today is at an all time high,
and further buttressed by tech-
nological developments such as 4-
channel sound assure the industry of
continued growth. according to
Smith. The vouth of today, he said,
is far more into music, both as au-
dience and participant, than ever
before in history. This phenomenon,
he said, is the basis of tomorrow’s
talent pool, as well as tomorrow’s ex-
panding market. Many ol the
youngsters in school today who
would have gone into other profes-
sions in previous years, he said, are
prepaning themselves for business
careers in the music-record industry,

The leadership gap which all in-
dustry suffers from time to time will
be well filled in the immediate fu-
ture by these young people who are
aiming their careers at the record in-
dustry. Smith said.

Smith scolTed at claims made by
Forbes, and stressed the built-in
strength and vitality of the record in-
dustry. and music’s hold on the pub-
lic as the basis of an ever-expanding
recording industry.

us for two or three years, but it is not
terminal.” Sidney Wakefield, presi-
dent of Wakefield Mfg.. Phoenix,
Ariz., told the National Association
of Independent Record Distributors
here last week.

Wakefield added another dimen-
sion to the possible cut in LP pro-
duction when he explained that
talks with natural gas suppliers in his
area indicated that such power for
boilers used in hydrauhe LP manu-
facture might be cut down this win-
ter as fuel shortages threaten.

Wakefield, when asked. said his
stockpile of matenials and present
promised supply indicated that he
could take “new pood-pay ac-
counts.” Wakefield said he had just
completed a two-year plant expan-
sion. He said he had “altered™ his
prices recently and did not see any
price hikes imminent.

Wakefield. when asked, said he
did not feel labels could delete the
protective inner sleeve to cut down
cost. He urged that labels store their
LP's vertically to cut down warpage.
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L. Martin Pompadur promoted to president, ABC Leisure Group,
a newly formed division of ABC, Inc. While Pompadur will con-
tinue to serve as a corporate vice president of ABC, Eis new respon-
sibilities with the leisure grou C]:u will include the overseeing of record
production, record merchandising and music publishing activities
of ABC Records and ABC Record and Tape Sales Corp. Pompadur
headquarters in New York.

At GRT, White Sonner named vice president and general man-
ager. Replacing him in his former position of vice president, mar-
keting, is Herb Hershfield, who was previously, vice president, sales
manager. Other personnel changes at the firm are: Dave Campbell,
formerly controller, named vice president, finance; Biruta
McShane, formerly music tapes research manager, named corpo-
rate research director; Skip Lee, formerly regional manager with
Fabrege, joins the staff as field sales manager: Dave Law, formerly
markets manager for Lear Jet, joins as manager, market develop-
ment; and Jim Levy, formerly with Time, Inc.’s Haverhill Division
as director, corporate development, joins as manager, direct mar-
keting,

Janet Oseroff named director of public relations for Criteria
Record Studios in Miami. Previously Miss Oseroff was the director
of national college promotion for Atlantic Records, assistant direc-
tor of international promotion for the Rolling Stones’ film,
“Gimme Shelter” and assistant to the publisher of Go Magazine.

Larry Douglas appointed general manager of Mums Records
and Prophesy Records, both Columbia custom labels. Making his
headquarters in Los Angeles, Douglas will involve himself in all la-
bel promotion and a&r activities. He most recently was national
singles promotion manager for RCA Records. Also, Stephanie
Knauer, formerly supervisor, promotion administration, for Epic
custom, appointed Douglas’ assistant. ... Leonard B. Lewis ap-
pointed general professional manager, U.S., for the Peer-Southern
Organization. Lewis, who prior to his joining the firm was western
professional manager for E.B. Marks, will headquarter in Holly-
wood, Calif. (see separate story). ... Mark Pines named assistant
coordinator of a&r for Atlantic Records. Reporting directly to
Mark Meyerson, Atlantic a&r director, Pines will be involved in su-

rvising sessions, mixing tapes, scouting new talent, and correlat-
ing art work and music for all label product. He headquarters in
New York. ... Don Anti named national promotion director for
Playboy Records. ... Jerry Stephens named Detroit promotion
manager for United Artists Records. He was previously Atlantic
Records soul promotion man in the city. . . . Sandy Spidelle returns
to Columbia Records as administrative assistant to West Coast a&r
vice president Ted Feigen. Prior to rejoining Columbia, Spidelle
was general manager of the Wes Farrell Organization publishing
division.

Rich Lionetti named vice president, marketing, for Pickwick In-
ternational, U.S. He was formerly director of marketing for the
firm. . . . Richard Taylor named manager, consumer products pro-
grams, for Ampex Corp.’s magnetic tape division. He will be lo-
cated in Redwood City, Calif. and is responsible for all merchan-
dising and sales promotions, including field support for displays.
point-of-purchase literature, coordination of private label pro-
grams, and the development of special presentations for major ac-
counts, Taylor was previously in the firm’s audio-video division. . . .
Art Fein resigns as music editor of Daily Variety. Fein, who was
previously with Capitol Records as college promotion director, in-
tends to remain in the industry. . . . Personnel changes in K-Tel In-
ternational’s accounting division are: Lee Roulson, formerly con-
troller, U.S. operations, named controller, international
operations: Marc Dahlquist named to replace Roulson as U.S. con-
troller; Edwin Sufka named assistant controller; and Milton Leiran
named data processing manager. . .. Fred Ruppert appointed na-
tional promotion director for Famous Music Corp. Joining Famous
carlier this year as assistant promotion director, Ruppert was previ-
ously national promotion director of Elektra Records.

Disneyland/Vista has added three new fieldmen: William
Rudolph, Southwest: Robert Pavlacka, East: and Ron Roberg, Mid-
west. . .. Norman Thrasher appointed southern regional soul pro-
motion director for 20th Century Records. He had been an inde-
pendent promotion man and had handled the 20th Century label
as an account. He headquarters in Atlanta, Ga. . . . William E. Boss
named vice president, marketing, RCA consumer electronics. He
succeeds William H. Anderson who resigned. . . . Mort Schwartz re-
appointed vice president, Hitachi Sales Corp., a position from
which he resigned in March this year. Leonard Rule, the firm’s sales
administration manager in the New York office, appointed
Schwartz’ assistant. . . . Murray Hoffman joins the musical instru-
ment firm of ‘M. Hohner, Inc. as sales representative, responsible
for Conn. and parts of N.Y. and N.J. Before joining the firm, Hoff-
man was a sales representative for C. Bruno & Son, Melville, N.Y .,
an instrument distributor. . . . Joe Abend appointed head of East
Coast operations for the Lawrence Welk owned publishing com-
panies, T.B. Harms, Vogue Music, Harry Von Tilzer Publishing,
Bibo Music, and Champagne Music. Abend joins the firm after 11
years as vice president of Pickwick International.
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‘1o the question:

“How1in hell did you guys ever get two
million-selling singles, two great albums,
your picture on the cover ot Rolling Stone,

a huge and manic following, and now
nationwide airplay on the just-released
single'Life Aint Easy’?”

Doctor Hook’s devastatingly immoderate
third album Belly Up! responds with a tirm

HHHHHHH
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General News

Top Acts Pack
‘Black Expo’

® Continued from page 3

All Stars, the Sisters Love (Sat. mati-
nee) Jackson Five (Satl. eve.) Marvin
Gaye, Nancy Wilson, the Dells,
Earth, Wind & Fire, Ahmad Jamal
(Sun.) Isaac Haves, Mandrill. Others
mentioned later included Rev.
James Cleveland’s choir, Miracles,
Temptations, Delores Barrett
Campbell & Barrett Sisters, Inez An-
drews, Albertina Walker, Rev. Clay
Evans, Loretta Oliver, Jackie Ver-
dell, Gene McDaniels, Gene Barge,
Millie Jackson. Rev. Jackson
claimed over 100 recording perform-
ers contributed talent.

Other aspects included 80,000
children entertained free and Oper-
ation PUSH's monthly talent show
winners offered a chance to perform
as PUSH Expo as a way to come be-
fore recording company talent hunt-
ers. At least one exhibit (Warner
Communications) was decorated
with photos of black employees of
the entertainment complex under
the theme “We Believe in Soul,” but
mentioning  Oriental-Americans,
Amerncan Indians and Mexican-
Americans too. Stax, Motown and
Sussex exhibits highlighted product.
No other label exhibits were found
except one booth that was uniden-
tified selling B-track prerecorded
tapes, also unbranded.

As for broader aims, he said,
“There is a new generation of artist
that can't be sausfied with just cut-
ting a hit record. They want to be
into management and other creative
areas and into radio and TV. Oper-
ation PUSH maintains year-round
contact with TV.

“We help artists with legal and tax
problems. Artists vote and have
families to raise. Many do not want
to spend all their time on stage and
wanlt to build a career.” He said art-
15ts supporting PUSH Expo are
moreover enhancing the image of
the music business generally.

The only sour note of the event
came as a result of newspaper criti-
cism over booth charges. A spokes-
man at the Warner Communications
exhibit said his company did feel it
“unfair” that major firms were
charged $3.500 while small firms
paid $350. Rev. Jackson said during
PUSH Expo that, *We never said
that white businesses should pay
more. We said that major businesses
should pay more than minor busi-
nesses.” The Warner Communi-
cations spokesman said his firm
went along because the company be-
lieves in the concept of PUSH,

Famous Meet

® Continued from page 3

During the first day of the meet,
promotion personnel were presented
with highlights from the upcoming
LP’s. Product included new releases
from Meadow, Bobby Gosh, Augie
Meyer and Rudie Whaling on Para-
mount; Tucky Buzzard, on Pass-
port; and new Sire albums from
Focus and the Climax Blues Band,

The meetings were concluded
when the promotion managers at-
tended the Alice Tully Hall appear-
ance of Paramount artist Morgana
King, followed by a reception for
Miss King at the Continental Baths,

Pacific Stereo

® Continued from page |

expenses laid out and is worth it
said field sales manager Bill Rob-
bins.

The show was advertised on all
leading rock stations, in newspapers,
and on-street posters,
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EDITORIAL:
Forbes’ Phono Folly

With the cocky, confident air of one who really has the inside scam of
what’s happening, Forbes Magazine (Sept. 16) takes a quick look at the
recording industry and tells its readers they better look elsewhere if they are
seeking growth potential.

From Forbes myopic vantage point. the recording industry has peaked.
Why? And then Forbes lists the negatives that plague our business as it sees
them.

Records cannot get radio exposure because, says Forbes ™. . . the trend has
been away from playing new records on the radio stations which are favored
by the teenagers and other heavy record buyers.” (We don’t know where
Forbes heard this one.) The public’s tastes are shifting from rock to rhythm &

blues and country, and this has fragmented the market. (We had thought all
along that a record is a record, and once the consumer buys it, all participants
enjoy their profit whether that record be rock, opera or country.)

These are but a few samples of Forbes’ obvious lack of understanding as to
what makes the music-record-tape business hum.

Unfortunately, Forbes misleads its readers, and may deny them an oppor-
tunity 10 participate in one of the few industries that keeps growing despite
unfavorable general economic conditions in the LS. today.

Geneva Antipiracy Pact

® Continued from page |

Copynight Office Acting Register
Abe A. Goldman, emphasized the
need for the U.S., as the major pro-
ducer of recordings, to participate in
the global protection. Sen. J.W. Ful-
bright (D., Ark.), committee chair-
man, agreed that it would encourage
widespread participation by many
other countries, so essential to the
benefit of all in solving the world-
wide piracy problem. Winter est-
mated that “almost 3300 million
worth of pirated recordings are
made and sold all over the world an-
nually.”

A statement submitted by Record-
ing counsel Ernest S. Meyers ex-
plained just how the anti-competi-
tive, technologically cheap, easy and
frequently inferior tape copying
erodes the vitally needed hit earn-
ings of the far costlier legitimate
records and tapes. At the same time,
piracy robs artists, musicians, song
writers and publishers of royalties.
“It is estimated that one of every
three tapes produced is pirated
product.”

The terms of the relatively simple
antipiracy Phonogram Convention,
the State Department spokesman
pointed out, are compatible with
other international copyright con-
ventions such as the Universal
Copyright Convention, to which the
U.S. belongs, and the Rome Con-
vention, to which the United States
does not subscribe. Under the Ge-
neva antipiracy treaty, the method
of enforcing protection against the
illegal manufacture, importing or
distribution of pirate tapes is lefl to
the domestic law of each member
country. Enforcement can be made
through grant of a copyright, or un-
der laws against unfair competitive
practices, or by penal sanctions.

20-Year Span

The duration of protection (if
specified in the domestic law of a
contracling country) would be for
not less than 20 years from fixation
or release of the recording. In the
U.S., the term of protection under
the present copyright law would be a
term of 28 years, plus a similar re-
newal period, making a total of 56
years of protection for recordings of
member nations. Notice is required
on the recording, for the inter-

national protection. Much like that
required in the U.S. antipiracy law,

the notice must include the symbol ()
accompanied by the year of first re-
lease and the name or other identi-
fication of the producer or licensee.

Some compulsory licensing for
the duplication of recordings by a
contracting country is allowed, but
only for the purpose of teaching or
research. The duplications must be
made and kept within the borders of
the country, and a fair amount is 1o

be paid the owner of the original
recording. The treaty will not limit in
any way the nghts of authors, per-
formers, producers or others, estab-
lished by domestic law or other in-
ternational treaties. But at the same
time, “no reservations™ to the antipi-
racy prolection are permitted to
member countries.
Recordings’ Eligibility

The treaty provides that only
those recordings made on or after
the date the contracting country be-
comes a formal adherent to the con-
vention, will receive the antipiracy
protection among member coun-
tries. Recordings made before for-
mal joining of the treaty by a coun-
try will not require protection from
the member nations—a proviso that
should help lo speed early adher-
ence 1o the protective treaty.,

In the United States, the enabling
law will be the 1971 antipiracy
amendment to the federal copyright
law, which provides protection for
copyrighted recordings made on or
after Feb. 15, 1971. Unfortunately,
this amendment expires Dec. 31,
1974, but hopefully will be contin-
ued as incorporated into the copy-
right revision bill expected to be-
come law by the end of 1974,

The show of approval by Senate
Foreign Relations Committee chair-
man Fulbright, and the sympathetic
presence of Sens. Javits, Sparkman,
Aiken and McGovern encouraged
hope for passage of the revision bill
in the Senate. Failure 1o pass the re-
vision would make the US. an em-
barrassed dropout from the antipi-
racy treaty as of Dec. 31, 1974, unless
and until another record copyright
protection amendment could be
hurriedly enacted into the old law.

The treaty, formally known as the
Convention for the Protection of
Producers of Phonograms Against
Unauthorized Duplication of their
Phonograms, has been signed by 23
countries, including the United
States, It has been ratified by six
countries and came into force for its
member nations in April 1973, The
treaty has the endorsement here of
the Copyright Office, the State De-
partment, the Record Industry Asso-
ciation of America, Inc,, the Ameri-
can Federation of Musicians, the
National Music Publishers Associ-
ation, and the American Bar Associ-
ation.

Blue Note Sets

LOS ANGELES—-Blue Note
Records has released three twin-disk
“A Decade Of Jazz™ sets, each cov-
ering a len-year span of historical
recordings between 1939 and 1969,
Artists heard in the series include
Thelonius Monk, Miles Davis, Arn
Blakey, Ornette Coleman and Don-
ald Byrd.
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DAWN"S PAGC ROCK

A SOUND SO NEW IT WILL BLING
BACK THE COOD OLD DAYS!?

A Spectacular Pregramme
Ot Sengs In (Jheir Newest oAlbum

Includes:

SAY, HASANYBODY SEEN MY

SWEET GYPSY ‘ROSE?

DAWN"S _
NEW PAGTHIME FOLLIES

FEATURING

- TONY ORI ANDO

Production by HANK MEDRESS & DAVE APPELL
QI Ko Bell Album 1130

SONGBOOK EDITION
With Lyrics

BELL RECORDS

A Division of Columbia Pictures Industries, Inc.
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Financial News

GRT’s Future ‘Favorable’;
Faces $1 Mil+ Royalty Taxes

"~ Market Quol'ohons
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Some people reach out and feel nothing.
Jim reached out and in someway touched
everyone.

Some talk of love and goodness as if

they alone remained its custodian.

Jim gave his love and goodness

as if it belonged to everyone.

He told me, last New Year's Day, that

he enjoyed taking care of his son’s

2AM bottle and diaper change because
it gave him more time to spend with

the boy, something he had precious little
time for, in light of his heavy travel
commitments.

We are now all the losers for not being
able to spend more time with Jim Croce.

Jay Lasker
and all his friends
at the company

www americanradiohistorv com
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General News

RCA Mounting ‘Soul

Explosion’

NEW YORK—RCA Records has
inaugurated “Soul Explosion,” an
ongoing promotional campaign fo-
cusing on the label’s r&b roster. Ini-
tial concentration will be placed on
six acts, Wilson Pickett, the Hues
Corporation, New Birth, the Main
Ingredient, Jimmy Castor and La-
belle.

Advertising exposure will include
omnibus ads in black consumer
print media including Ebony, Es-
sence, Encore, Soul, Soul Sounds,
Jet and the Dann Supplement. Mas-
sive radio advertising is also sched-
uled, as is a television time buy on
the “Soul Train™ television show.

Additionally, RCA will mount a

Promo

mini billboard campaign in the Los
Angeles area.

Ad schedules, in addition to fea-
turing several acts, will also focus on
individual acts within the campaign.

Merchandising support will also
feature t-shirts, stickers, posters and
tambourines.

Andre Perry, manager, product
merchandising, noted that the pro-
gram will be geared to all key black
accounts, with all one stops and re-
tail outlets to be serviced. Perry also
stressed the program's goal of fexi-
bility, to enable RCA to operate the
“Soul Explosion™ campaign indefi-
nitely with the addition of new acts.

Postal Rate Hike Proposed

® Continued from page |

formation—an increase of 9 cenis
over the originally scheduled “full”
rate as planned in the 1972 rate rais-
ing program.

Library record and book rates,
over a ten-year period will increase
from their proposed “full” amount
of 10 cents per pound and 5 cents
each additional in 1981, to 14 cents
the first pound and 6 cents each ad-
ditional. Current library fourth class
rates are 6 cents the first pound, 3
cents each additional. Current
fourth-class rates went into effect
Sept. 9, on approval of the Cost of
Living Council, after the 60 day
freeze preceding Phase 1V of the ad-

ministration’s economic policy (BB
9/13/73).

Although the Rate Commission
will hold hearings on the proposed
new rates, and the Board of Gover-
nors must act on their recommenda-
tions, 1o effect permanence, the
Postal Service can increase the rates
on a temporary basis while awaiting
the final decision—which is pener-
ally a favorable one with slight, if
any changes. The Service can begin
the new temporary rates 90 days af-
ter filing its proposal with the Rate
Commission, which means the new
rates can go into effect as of January
1974. Proposed rate raises include
first class to 10 cents, airmail to 13
cents per ounce, and various in-
creases for publications using sec-
ond and third class mail.

Howard Salvaging 25 Budget
Franchises; Laske Builds Own
Rocky Mt. 24-Store Network

HOUSTON —The Budget Record
& Tape store chain, based here, is
undergoing a drastic renovation,
with Cleve Howard, founder-presi-
dent of the three-year old retailing
franchise concept, reporting that 25
stores, primarily in the South and
Southwest, are still operating.

Terry Moon, Moon Enterpnises,
Atlanta, confirmed that he is servie-
ing most of the stores in which How-
ard is still involved, He noted that
when he took over servicing the
stores five months ago after Howard
decided to fold his own Ramada
record/tape warchouse in Atlanta,
he hired Dave Edwards, former Ra-
mada Atlanta manager, to handle
servicing the Budget chain through
Moon.

Howard, when contacted at his
new Houston base, would not di-
vulge how many of his retail stores
had been closed, but it is believed
they would number about 20. They
stretched from the Mideast through
the Midwest.

A strong link in the Budget na-
tional chain flourishes, but there is
no connection with Howard. Phil
Laske, Denver businessman who got
into the Budget retail franchise con-
cept several years ago at the begin-
ning of the Howard venture, told
Billboard that he bought out How-
ard’s interest in a number of stores in
which they were partnered a year
ago, Laske said that his own moun-
tain region chain of Budgel retailers

now numbers 24, most of them in
Colorado. Check with Denver dis-
tributors indicate Laske stores are
enjoying a boom period. Laske is
now franchising additional stores
for his Budget chain.
Dallas Action

Four Budget stores, located in the

Dallas area, are part of a Chapter X1

action filed recently in federal bank-
rupicy court there. Saber Enter-
prises, which operates the four retail
outlets, filed under the Chapman
Act recently. The Saber manage-
ment is still operating the stores. A
check of creditors indicated that no
creditors’ committee has yet been
formed.

Chrysalis Celebrates First
U.S. Anniversary; Booms
With Tull, Procol Harum

LOS ANGELES—Celebrating the
first anniversary of England's Chry-
salis Records distribution in the U.S.
by Warner Bros. and two gold Jethro
Tull LPs, Terry Ellis, co-owner of
Chrysalis along with Chris Wright,
admitted that each side had carly
suspicions about the five-year deal.

“Wamner was afraid we'd be a big
pain to work with and we feared
they'd be too large and impersonal a
corporation to deal with,” said Ellis.
“But we all soon learned 1o let each
other do what we do best. I'm con-
vinced that only a big company with
proven expertise in selling quantities
of contemporary records can do the
job in today's unbelievably compli-
cated U.S. market,”

The other big Chrysalis inter-
national act, Procol Harum, is close
to going gold on their first Warner

release, “Grand Hotel.™ The final
push is expéated from the group’s
sold-out Hollywbod Bowl concert
backed by the Los Angeles Philhar-
monic last Friday (21). At press time,
all musician union negotiations had
been worked out to allow the concert
to be filmed as fourth episode of the
“Don Kirshner Rock Concert” series
seen in 105 cities,

Ellis explained that the Holly-
wood concert was not part of a tour.
But future concents of Procol Harum
with symphony orchestras will be set
for New York, Chicago, Detroit and
San Francisco in coming months,

“American demand for the group to

perform live with symphony orches-
tras has continued 1o build since
they cut their gold album with the
Edmonton orchestra,” he said.
(Continued on pape 98]

Mellow
Dramatics.

The group that brought you the total
audience acceptance singles “Whatcha

See Is Whatcha Get”, “In the Rain”, and
“Hey You! Get Off My Mountain’'.

Now brings you an
album.

citing.

ually format-fitting
oving. Mellow.

Entitled “A Dramatic Experience.” After
you hear it, ?/c:u*ll Know why.

And so wil

your listeners.

Ron Banks and The Dramatics. “A
Dramatic Experience.” Available on
Volt Records and Tapes. VOS-6019.

Volt Records is a division of the Stax Organization, Memphis, U.S.A.

Stax Records are distributed th

rough Columbia Records. Distributed in

Canada by Polydor, Ltd. We support Memphis Music, Inc.

10
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We support Memphis Music, Inc.
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Thoug

45rpm disks.

world besides the U.S.

terial.

Industry Alternatives

There are a number of available and/or possible solu-
tions to the present raw materials crisis.

1. Prudent Product Planning
Long-range plans are needed for more prudent release of product.
Firms must be more positive of artist saleability rather than using
“buckshot™ approach as some companies have been doing.

2. Better Marketing Plans

Aim appropriate product at appropriate markets, Sending out quan-
tities ordered and being prepared to fill reorders is a safer rule of
thumb than the possibility of being gutted by returns.

some audio quality 15 lost th rnubh this process and wear in-
creased, recycling is considered a viable solution, especially with

4. Oufb:d Other Industries

Manufacturers of raw material used in disk fabricating have tradi-
tonally talked of low profit margins. In recent years, other indusiries

have outbid disk industry for chemical product. Higher payment may
bring material back to disk business.

5. Seek Other Sources

I is Ft‘r!i.‘iihltf that raw chemicals maty be found in other areas of the

6. Research and Development

All major record firms and chemical manufacturers are continually
expenimenting with new chemicals and improvement of existing ma-

General News

Plastics Dearth Being Probed

® Continued from page |

growth of the record and tape indus-
tires, growth of other industries using
PVC, the small profit margin of
firms making these chemicals and
several other factors.

A survey of labels asking what
effect the materials crisis was having
on them provided responses cover-
ing a wide spectrum.

ALCBS, vice president, operations,
Al Earl said that while the company
has not had to curtail any record
production, he does consider the
situtation “critical.” Earl said the
firm definitely has enough vinyl to
meet all production schedules
through November, but added that
bevond that date there is an air of
uncertainty. “l cannot speculate
beyond November,” he said, “[
is & guestion mark."”

ALMCA, the picture looked some-
what different. One source said that
production for the next several
months would be cut by some 50
percent, with jazz releases included
among the cutback. The projected

Raw Material Shortage Worsens

® Continued from page |

(Billboard, June 2), has "tightened
considerably since June,” according
to Bryce Johnson, industrial man-
ager of compounds for Tenneco
Chemicals, Piscataway. N.J.

“It is quite possible.” Johnson
said, “that major record firms are
nol really feeling a pinch yet. They
probably have enough material to

CAN°T
GET
ENOUGH
OF THAT
FUNKY

STUFF?

TRY...

Kool & The Gang's new hit
single “Funky Stuff”. It's also
in their latest album, “"Wild
And Peaceful”. DJ's for copies,
Call Ted Eddy, Delite Records.
(516) 364-2900

Hit Single: DEP-557
Hit Album: DEP-2013

Dis. nat’ly by P.1.P. Records, a div.
of Pickwick International, Inc,
Crossways Park Dr, Woodbury N.Y.

You'll be whistling a new tune!

12

get them through the peak selling
season of now through December.
But | think what is happening is that
companies haven't split up their
compound allocation ver. In other
words, they aren't differentiating
between the sure hit releases and
the material from new artists, But
when the slack season hits at the
beginning of the year, they're poing
to have to scratch their heads and
really think about this,”

Johnson said that several firms
have been attempting to import
PVC and are willing to pay up to 32
cents a pound for it when the normal
price is 15 cents per pound. But even
at these inflated prices, the matenal
is not available.

Many small pressing plants say
their orders are bigger than ever. but
Johnson said this is the natural
procedure under present conditions.
“A record manufacturer may have
to farm out some of his pressing
when he finds out his normal presser
can’t meet demand,” Johnson said.
“S0 a large company may need
250,000 LPs quickly. What they
may do 15 order 300,000 from an in-

dependent presser and be happy if

they receive 200,000 copies. or
30,000 less than what is actually re-
quired. All of the majors ure on allo-
cation, so orders are going o be
farmed out,”

While record companies can
probably go with release schedules
now, Johnson said that those who
have not done some “long-range
planning may not be in a position to
roll with the punch that will hit after
the first of the year. The result could
be a large number of backorders to
distributors and dealers.

“In other words,” Johnson contin-
ued, “it 15 entirely possible that a
record firm is telling the truth when
they say they are not feeling a pinch
yel, But a "let things go as they are
attitude could get them in trouble in
the future.”

Singles’ Basic Dearth

Johnson also added that polysty-
rene, the material used o make 45
disks, is drying up “even faster than
PVC. This would make sense since
this is a low-end product and would
be bought up faster.”

Russ Peters of Keysor-Century
Corp.. a manufacturer of several
compounds for record pressing
firms. said that “The record industry
is at a point now where nobody is
geting what they really need. At
least two major firms are receiving

only 70 percent of what they are ask-
ing for and most other firms aren’t
doing much better.”

Peters said he is receiving an aver-
age of three calls a day for supplies
and most have to be turned down.
Even the plastic pipe companies,
who were using great deal of the ma-
terial needed for albums and were a
partial cause of the shortage. are not
receiving what they need.

Another industry source said that
Dow Chemical. which had placed
many compound manufacturers on
allocation several months ago and
then removed them, has returned to
an allocation policy.

The shortages stem from several
sources. There i1s the balance be-
tween supply and demand for PVC
reached a year ago. and there 1s also
the increased demands of the plastic
pipe industry for the compounds
used in the manufacture of PVC as
well as the huge growth of the record
industry. There is also the problem
that the industries producing the
necessary matenals for PVYC have
tradiionally been low profit indus-
tries, Now, even though firms are
willing to pay more for these chem-
icals, it can take from three to five
vears o conceive a plant and make it
fully operative. The more important
point, however, is that the world-
wide energy crisis means these mate-
rials simply cannot be had, no mat-
ter what the price.

release figure for that ume, accord-
ing to the source, had been some 12
million units.

Bill Dearborn, director of record
operations for RCA Records con-
firmed that “There is developing an
industry wide shortage for mono-
mer, @ vinyl chloride. One reason is
that the use of monomer has ex-
ploded in other industries,” among
them the automotive industries
which 15 demanding increasing
guantities of vinyl chloride re-
sources for use in impact absorbing
bumpers. Dearborn added that this
has yet to effect RCA's output, and
said their pressing operations are
continuing at 100 percent output,
Orders are also expected to be filled
for next year.

Warner Bros. president Joe Smith
said his firm is proceding on sched-
ule. “Columbia pressing has in-
formed us,” he added, “that they
have enough vinyl on hand to sup-
ply their regular customers. such as
ourselves, though they have had to
curtail accepting new business.”

At A&M., operations vice presi-
dent Gil Friesen said “We are not
cutting back in either ttles or quan-
ity of units in our fall release.” Frie-
sen said A&M’s pressing is done by
Columbia and by Monarch in Los
Angeles. “Neither one has told us
they can’t supply our nceds.” Frie-
sen said.

Elekia/Asylum/Nonesuch  presi-
dent Mel Posner expressed “conster-
nation” over the shortage of vinyl,
but said the able does not intend to
alter its release schedule, “We have
been fully assured by Columbia,
which does the bulk of our press-
ing," Posner said, “"that the limited
amount of vinyl available forrecord
manufacturing will not affect the
production of our product.”

At ABC/Dunhill, president Jay
Lasker said his firm has felt no af-
fects from any vinyl shortage and
has not altered its release schedule.
Lasker added that in the event of a
serious shortage, “I'm sure someone
will discover some substitute for
manufacturing records. Il we can get
to the moon we can manufacture
records.”

At Famous Music Corp., presi-
dent Tony Martell said, “Although
our production and service depart-
ments have not felt it yet, there ap-
pears (o be an impending crisis, The
immediate effects are the spiraling
costs and the threat that our manu-
facturers may not be able to service
us as well as they have in the past.”

Spokesman for both Polydor and
Pickwick said there were no compli-
cations at this point, though each
firm said they are constantly looking
at the problem and it 15 not incon-

ceivable that some change might oc-
cur.

Neither Buddah nor Musicor are
planning to curtail any planned re-
leases, though Lew Merenstein. vice
president, creative services and mer-
chandising for Buddah said his firm
is aware of the growing problem and
Musicor president Arnt Talmadge
said he has been informed of a price
increase of one cent per LP and
added that smaller labels may get
caught in a pinch before the majors.

Al Avco Records, general man-
ager Bud Katzel said that while his
firm has not vet felt a real pinch, the
independent record company could
suffer most, possibly even fading
from existence, if the vinyl problem
1s not solved.

Katzel added that smaller com-
panies not ted in with large pressing
plants could find themselves in
trouble, since a major presser is
likely to give preference to a major
label and a label pressing its own
product would obviously give them-
selves preference.

At Roulette, vice president Joe
Kolsky said he did not think there
was any need for panic, and thinks
the firm will see the situation
through without being hurt.

Phonogram/Mercury  president
Irwin Steinberg said the materials
shortage is a concern, but added n
has not affected his firm, while 20th
Century Records” president Russ
Regan said “we don’t anticipate
any problems getting our records
pressed.”

Wesley Rose, president of Acufl-
Rose and Hickory, said his firm has
nol been affecied by the shortage
and is not planning on catting back
any releases.

Al presstime, Capitol, Atlantic,
Motown, United Arusts and MGM
were not available for comment.

AVAILABLE

SALES & MARKETING
EXECUTIVE

18 YEARS IN SALES MGMT.
WITH TWOMAJOR RECORD
COMPANIES.
5 YEARS IN STEREO EQUIP-
MENT MARKETING.
INNOVATOR IN TAPE MER-
CHANDISING & PRODUCT
DEVELOPMENT.
EXTENSIVE RETAIL MGMT,
EXPERIENCE.

CONTACT:

BOX #1035

BILLBOARD MAGAZINE
9000 SUNSET BLVD.
LOS ANGELES, CA 90069
(213) 273-7040

For Total Gapability in Gustom
Mastering, Plating, Pressing, Printing

Gompatibhle
Discrete

2131 ss7.1166 o J V5
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4-Channel

Records
CONTACT:

JVC Cutting Center, Inc.
RCA Bldg., Suite 500

6363 Sunset Boulevard
Hollywood, California 80028
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Talent

Rock May Roll Again
At Las Vegas Center

By LAURA DENI

LAS- VEGAS—Rock may roll
again at the Convention Center. The
Convention Authority facilities
committee recommended recently to
award a Nov. 24 concert date to a
Los Angeles rock promoter and
single date to five other promoters at
the beginning of next year,

The action stemmed from a
request by controversial Las Vegas
rock promoter Gary Naseef o stage
one or more concerts at the Center
during the remainder of the year.

The recommendation, approved
by members Frank Scott, William
Hoffered, C. R. Celand and Hal
Morelli, must be approved by the
full nine-member Authority before
any guitars can be twanged in the
Center’s rotunda.

Atlorney Don C. Tingey. repre-
senting Naseef and Gana Produc-
tions, made the request at a Sept. 4
Authority meeting. Tingey said Na-
seef had been awarded two dates in
June of this year o produce con-
certs, the dates were invalidated
by the Authority after a disturbance
at the April 27 Deep Purple concert.

Mo concerts have been staged at
the Center since that date and the
Authority has been discussing rock
concerts—yes or no—ever since, The
six promoters present at the Tuesday
meeting were given a chance at the
Nov. 24 date when their names were
placed in a box and drawn at ran-
dom.

Two Selected

The first two selected, however,
were promoters who had not been
present at any of the previous dis-
cussions when the Authority was at-
tempting to establish a concert pol-
icy and criteria of suitable
promoters. The date was awarded to
the joint venture of Skip Taylor Pro-
ductions and Craig Clark. who
stated they have staged concerts in

Carpenters’ Gold

NEW YORK-The Carpenters
have achieved gold status with an
RIAA certification for the single
“Yesterday Once More.,” Tile is
from the duo’s gold LP, "Now &
Then.”

Los Anpeles and 5an Diego. Their
representative, in fact, claimed, “We
only became involved in this thing
Friday.”

Put-Up Productions

The second name out of the hat
was Put-Up Productions. which
prompted the disastrous Deep
Purple concert with Naseef. No one
has heard from Put-Up Productions
since that fiasco, said Authority staff
members.

Maseef, who called for the meet-
ing, was drawn second to last. Con-
cert Express was third, Pearl Produc-
tions fourth and United Booking
Associates sixth. Tingey objected 10
the procedure because “you're put-
ting people in business who have
never been in this town,” to which
chairman Scott replied. “We're try-
ing to be fair.”

Tingey further claimed that the
proceedings were opened up to any-
one who wanted to walk in the room
and 1 may as well have put my
name in the hat, too.”

If Skip Taylor Productions does
not meet with the financial criteria
established to promote the concert
on Nov. 24, the date will be vacated,
the committee recommended. The
specific dates for the other five
promoters were not determined but
menthers felt they would be in Janu-
ary and February.

After all six concerts have been
staged, the Authority will evaluate
the promoters’ performances and
cvaluate their own position o pro-
ceed or eliminate the concerts. or to
award an exclusivity 1o a single
promoter. Besides the Nov. 24 date,
the only other concert to be staged
will be by the Consolidated Students
of UNLV on Nov. 9. The non-profit
student organization was given the
date on Aug. 9.

Of all the promoters present, Mike
Tell of Pearl Productions was the
only one who wanted the committee
to delay any action on the matter,
Tell said District Attorney Roy
Woofler requested the delay until an
investigation 1s completed into an al-
leged bribe offer made by Tell to an
Authonity member to stage concerts
at the Center.

3rd Annual
Las Vegas
Awards Set

LAS VEGAS—The third annual
Las Vepas Entertainment Awards,
honoring the top individual enter-
tainers and production shows to ap-
pear in Las Vegas during the pasl
year, will be held Oct 26 in the new
Superstar Theater at the Tropicana
Hotel,

The special afternoon ceremonies
will be hosted by Sammy Davis Jr.,
recipient of the Male Star of the
Year award in both 1971 and 1972,
Davis has been a strong supporter ol
the awards since their inception.

The awards are co-produced by
Breck Wall and Joe Peterson.

Ballots covering over BOO nomi-
nations in 12 categories will be in the
mails by the middle of this month to
some 1.000 entertainers, critics and
resort industry executives. The ini-
tial mailing will be followed with a
second ballot containing the names
of the six finalists in each category.
All results will be tabulated by the
law firm of Goodman and Snyder,
with the results kept secret until an-
nounced onstage during the awards
ceremonies,

The categones include Production
Show of the Year: Revue of the
Year: Production Number of the
Year: Male Starof the Year: Female
Star of the Year: Musical Variety
Act of the Year; Production Act of
the Year: Lounge Star of the Year:
Lounge Act of the Year: and Or-
chestra of the Year. Four additional
categories will be named at a later
date.

| Studio Track

By SAM SUTHERLAND

A recent Billboard survey of re-
mote recording operations offered
comments and projects handled by a
number of major remote outlets, but
that story did have its gaps.

One younger West Coast remote
operation, first reported in this col-
umn a while back, is Haji Sound
Recording, the outfit headed by vet-
eran engineers Alex Kazanegras and
John Fiore, Haji's Steve Rosenthal
was enthusiastic about remote op-
portunities on the current recording
scene, and added to the many com-
ments Billboard received about the
growth of this field by stressing the
potential for remote operations 1o
offer a valuable alternative to nor-
mal studio facilites.

Recent activity for Haji included
Johnny Nash's stint at the Trouba-
dour in L.A.: a new band on Colum-
bia. Daddy Warbucks, slated o be-
gin production on a remote “studio”
LP: Fiore's mixing chores for Percy
Faith with Ted Glasser: sessions
with Columbia’s Fresh Air, rehears-
ing in Haji's permanent studio, prior
to completion of production ar-
rangements that have brought Terry
Melcher into the producer’s chair;
Alex Kazenegras working with Jim
Messina; and a series of jingles for
KTTV-TV, Metro media affiliate,
handled by Candide Productions.
along with remote concert recording
for radio syndication,

* k&

Yet another L.A. remote workoul

15 reported for the Record Plant van,

which caught Alice Cooper and
Vikki Carr (not together. so relax)
during their shows. And Tom Flye
engineered live dates with Sly Stone
and Todd Rundgren, working on his
transcontinental single begun in
New York's Central Park with the
Bearsville Records van (formerly the
Location Recorders unit).

Next in line is Joe Walsh at the
new Roxy Theatre, for ABC/Dun-
hill. and Rod Stewart and Faces dur-
ing their coast performances.

Meanwhile, in Record Plant's
L.A. studio, Shelter Records has
brought in several projects. Main-
mian Leon Russell is producing
Mary McCreary and the O'Neill
Bros., with Bob Margouleff and
Malcolm Cecil engineenng. ...
Buddy Jones is producing the Gap,
also for Shelter. ... Bell's Partridge
Family is in with Wes Farrell, work-
ing with engineer Bob Kovacs.

In Sausalito. the Record Plant
there continues its active voung life
with the completion of the new
Grateful Dead album, copies of
which are just now seeping’ into
privileged consciousnesses. . ..
Buddy Miles is still working on his
next Columbia outing, with Norm
Kurban producing and Mike Stone
engineering. . .. Johnny Sandlin has
just wrapped up Greg Allman’s long
awaited solo LP for Capricorn. . ..
Engineer Jack Adams is apparently
in the producer’s slot for Bette
Davis, new artist on Just Sunshine.

TINA TURNER

CAT STEVENS

SUPERSTARS POSTERS
Full Color 34" x 23" $10.00/Dz.

10 John Lennon &
Yoko Ono

1 CAT STEVENS
2 Mark Farner—Grand

Funk Railroad 11 Buddy Miles INCENSE
3 Chuck Berry A George Harrison .
4 Melanie with Eric Clapton STROBE LIGHTS
5 Stevie Wonder B Rod Stewart Hiat I_II.IHT POST
6 Sly Stone C Elton John 2
7 Tina Turner D Alice Cooper ERS AND FIXTURES
8 David Bowie E Mick Jagger

9 Three Dog Night

F Rolling Stones 1973

LAKEVIEW NOVELTIES
7307 N, Ridgeway Avenue
Skokie, lllinois 60076
|Phones: (312) 679-6262 or (312) 679-6263

CELESTIAL LIGHTS

PIPES AND SMOKING
PAPERS

14

_Signings |

Jerry Jeff Walker has entered into
an exclusive booking agreement
with Athena Enterprises. ... Rou-
lette Records has signed a longterm
production agreement with Exuma
Productions. The first artist to be
produced under the agreement is
singer Priscilla Rollins, ... Gloria
Lynn signed 1o Paul Winley
Records. An album is expected later
this year. ... Bnush rock group
Sweetwater has been signed to Evo-
lution Records, A single and album
are set for November release. ...
JMI Records’” Don Williams has
signed for personal appearance rep-
resentation with the Bob Neal-Wil-
liam Morns Agency in Nashville.

Rev. Maceo Wouods and the Chris-
tian Tabernacle Concert Choir have
signed an exclusive recording and
producing contract with Gospel
Truth Records in Memphis. ... LR,
Riggs has signed with Sweet Fortune
Records., *Our Love™ is the first
single on the Famous-distributed la-
bel. ... Rodney Allen Rippy has
signed with Bell Records. The four-
vear old's first single 15 “Make Life 4
Luttle Easier.” ... Ujima, a seven
man progressive rd&b band has been
signed to Epic Records. “Hip to
Your Ways™ 15 the group’s first
single. An album will follow shortly,

Columbia Masterworks has
signed violimst Jaime Laredo and
pianist Ruth Laredo to an exclusive
recording contract. Laredo’s inital
recording plans include the Bach
Violin Sonatas, which he will per-
form with Glenn Gould. Mrs. Laredo
is planning on recording the com-
plete music of at least one other
20th-Century composer. ... Two
groups, Rainy Days and .J.D. Mann,
have signed with Sunburst Records.
1.D. Mann will be produced by
Richard Landis and Charlie Calello.

www americanradiohistorv com

dbx noise

reduction
needs no

dbx incorporated 296 newitonstrest waltham.mass. 02154

GILFOY

SOUND STUDIOS, Inc.

300 Gilbert Avenue

Includes 16 track recording on
an Ampex MM-1000 and Stereo
mixdown to a Studer A-80.

Bloomington, Indiana 47401 « 812/338-1341

Tired of watching
the studio clock?

Try our daily rate of $300 plus tape
Two day rate of $550 plus tape
Three day rate of $750 plus tape
Weekly rate of $1700 plus tape

F.5. wa use 20 channels of DBX for the guietest tapes you have ever heard.
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The hungry leader.

At Altec, we’re not takin_g our leadership position for granted. We're always
trying harder— challe ging ours elves to develop studio monitor speakers that stay a

step ﬂhﬂﬂd Gf constant improvements the contemporary recording process.
Thruug ou : 3 S, 2C Ty | rofessmnals-— engineers,
prﬂau e LT L L G L e 1 Pl s s by o S o -.|.|. i ! {}nhnulng ablllty tﬂ

Pmdu"bg tl
studios th :

And we can .
as pubhshed%m :

tems in

.....

- -
ol T

i 2 o -::: i r :5?. 5

But we’re not real isfied — ‘track recc:rd Ve're's
trying to better ourselves. | , Altec has thr -new studio monitors available
right now. They're a whale new generatio ﬂ épeakers designed to meet the whole
new range of tomorrow’s dynamic recnrchng techniques. Your studio may need
them. Why not call your local Altec representative to find out? o
Or write us for full details. _ o

Altec gives you the best of both worlds: proven leadership, plus an unrelenting ﬁv

commitment to doing a better job. That's because we’ve really grown to enjoy being
#1 in studio monitor sales during the past three decades. And we intend to

stay right there for at least the next three decades by always being our own biggest
competitor—in research, in quality, in service and in satisfying the demanding

needs of an ever-evolving industry.

Altec. We're the hungry leader.

www americanradiohistorv com
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Number one.
And have been for ALTEC

nearly 3 decadeSI 1515 S. Manchester, Anaheim, Calif. 92803
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Talent

Who/Where/When

(All entries for WHO—WHERE—WHEN should be sent 1o Sam Sutherland, Billboard. | Astor Plaza, New York, N.Y. 10036,

FRANKLYN AJAYE (A&M): Cellar Door,
Washington, D.C., Oct. 15-20.

LUTHER ALLISON (Motown) Rock &
Roll Farm, Wayne, Mich., Oct. 2;
Hanna's, Milwaukee, Wisc. (5-6).

ERIC ANDERSEN (Columbia): National
Art Center, Ottawa, Canada, Oct. 6:
Max's Kansas City, N.Y. (17-22).

BILL ANDERSON SHOW (Decca) DJ
Convention, Nashville, Ocl. 17-20.

AZTECA (Columbia). Auditorium, Stock-
ton, Calif., Oct. 6; Civic Auditorium,
San Josa, Calif. (7).

TONY BENNETT (MGM): Hilton Hotel,
Las Vegas, Oct. 18-31.

BIRTHA (ABC). Fort Carson, Colorado

. Calo., Oct. 15.

MICHAEL BLOOMFIELD (Columbia):
Cow Palace, San Francisco, Oct. 6.
BLUE OYSTER CULT (Columbla): Palace
Theatre, Dayton, Ohio, Oct. 13; Massey

Hall, Toronto, Ganada (14).

JAMES BROWN (Polydor): Princess Au-
ditorium, Joliet, lll., Oct. 5; Outdoor Au-
ditorium, Decatur, I, (11); Don D/I'W.,
PL Arthur, Texas, (10); Para Audito-
rium, Abflene, Taxas, (12); Strand Audi-
torium, Jonesboro, Ark, (13).

JIM ED BROWN (RCA): Mamphis, Tenn.,
Oct. 14,

MARTI BROWN (Columbia): Lake Nor-
man Music Hall, Terrall, N.C., Oct. 13.

ANITA BRYANT (Word/Myrrh): Boca Ra-
ton Hotel, Boca Raton, Fla., Oct. 15,

LOS CALCHAKIS (Polydor): Montraal,
Canada, Oct. 13-14; Riviere Du Loup,
Canada (15). Edmonston, Canada (16);
Carlaton, Canada, (17); Moncton, Can-
ada (18).

CARPENTERS (A&M): Exposition Bidg.,
Portland, Maina, Oct. 17; Municipal Au-
ditorium, Bangor, Maine (18); Civic
Center, Springfield, Mass. (19).

VIKKI CARR (Columbia): Holiday Inn,
Memphis, Tenn. Oct. 18.

CARTER FAMILY (Columbia): Coliseum,
Spokane, Wash., Oct. 4; Jubilee Audi-
tordum, Calgary Alberta, Canada (7):
Quean Elizabseth Auditorium, Van-
couvar, (8), Arena B.C. Canada (9).

FUNKY
STUFF
IS A
DELITE!

TRYIT!

“Funky Stuff” is the hot new
single from Kool & The Gang.
It's also in their album “Wiid
And Peaceful”. DJ's for copies-
Call Ted Eddy, Delite Records.
{(516) 364-2900

Hit Single: DEP-557

Hit Album: DEP-2013

Dist. Nat'ly by P.1.P. Records, a Div.
of PICKWICK INTERNATIONAL
s Park Dr., Woodbury N.Y.

You'll be whistling a new tune!

JOHNNY"CARVER (ABC): Civic Audito-
rium, Grand Rapids, Mich., Oct. 13;
Clvic Center, Lansing, Mich. (14); DJ
Convention, Nashville, Tann. (17-21).

JOHNNY CASH (Columbia): Gospel
Road Premier, Seattle, Wash. Oct, 2:
Coliseum, Spokane, Wash. (4); Jubllee
Auditorium, Calgary, Albarta (7);
Queen Elizabeth Auditorium, Van-
couver, B.C. (8); Arena, Victoria, B.C.,
(9],

RAY CHARLES (ABC): London, Oct. 13-
14; Paris (15); Brussels (16); Lux-
ambourg, (18); Saarbrucken (19).

JERRY CLOWER (MCA): DJ Convention,
Nashville, Tenn. Oct. 17-20.

COLEEN & JOHN (United Artist): Town-
housa, Bilsmarck, N.D., Oct. 1-27.

COMPTON BROTHERS (Dot); Lebanon,
Pa., Ocl. 8-13; Tampa, Fla., {(15-21).

RITA COOLIDGE (A&M): Municipal Audi-
torium, Lubbock, Texas, Oct. 18; Eklor
County Coliseum, Odessa, Texas(19).

COUNTRY GENTLEMEN (Vanguard):
Arni‘s. Lafayette, Ind., Oct. 1-13; Grand
Ole Opry, Nashville, {17).

ANDRAE CROUCH & THE DISCIPLES
(Light) Christ Memorial Church of God
In Christ, San Fernando, Calif., Ocl. 14;
Firet Assambly, Dallas, Texas (17).

CRUSADERS (Blue Thumb). Paramount
Theatre, Seattle, Wash. Oct. 13.

CHARLIE DANIELS (Buddah): Southern
Alabama State Fair, Montgomery, Ala.,
Oct. 18,

DANNY DAVIS & THE NASHVILLE
BRASS (RCA): Interstate Fair, Pensa-
cola, Fla., Oct. 15; Little Neck, Ark.
(19).

MAC DAYIS (Columbia), Palm Beach,
Fla.. Oct 1; Aberdeen, S.D. (3); Rob-
erts Stadium, Evansville, Ind, {12); In-
dianapolis, Ind. (13).

JIMMY DICKENS & THE COUNTRY
BOYS (Columbla): Buena Park, Calif..
Oct 13; Toronto, Ont. Canada(17-20).

WILLIE DIXON (Ovation): Jazz Work-
shop, Boston, Oct. 15-21.

ROY DRUSKY (Mercury): Jay, Fla., Ocl.
13; Montgomery, Ala, (19).

EARTH, WIND & FIRE (Columbia): Persh-
ing Auditorium, Lincoln, Nebr., Oct. 1;
Assembly Center, Tulsa, Okla. (4); Me-
morial Auditorium, Dallas, Texas (5);
Hofhelnz Pavillion, Houston, Texas (6);
Municipal Auditorilum, MNew Orleans.
La. (7). Cow Palace, San Francisco (9);
San Diego, Calif. (10).

EL ROACHO (Columbia): Pipelina,
Seaftle, Wash., Ocl. 4-8; Inferno, Port-
land, Oregon (8-9); lce Palace, Las
Vegas (12); Calif. Midwinter Fair, Civic
Center, El Centro, (13).

BLAKE EMMONS (MCA): London, Ont.
Canada, Oct. 17; Hamllton, Ont. {18).
FABULOUS RHINESTONES (Just Sun-

:hha]: Max's Kansas City, N.Y, Oct. 3-

FACES (Warner Bros.): Long Beach
Arena, Long Beach, Calif. Oct. 14;: Con-
vantion Center, Anaheim, Calif, (18):
Paladium, Los Angeles (18).

MAYNARD FERGUSON (Columbia). Holi-
day Inn, West Peaboady, Mass., Oct. 2;
Ashiand Country Club, Ashland, Ohlo
(6); Parma Sr. Auditorium, Parma, Ohio
{7), Prom Center, SL Paul, Minn, (10).

FLYING CIRCUS (Capitol): Humpin'
Hanna's, Milwaukee, Wisc., Oct. 14;
Daily Planet Ballroom, Des Maoines,
lowa (18-20).

DAVID FRYE (Buddah): ithaca, N.Y., Oct.
13.

RORY GALLAGHER (Polydor): Arena,
Long Beach, Calif., Oct, 14; Convan-
tion Center, Anaheim, Calil. (16); Pala-
dium, Los Angeles (17).

CRYSTAL GAYLE (MCA): DJ Conven-
tion, Nashvilla, Oct. 17-20.

Moving Up Fast On
THE “TOP 100" CHARTS

“WAKARIMASEN"
JAPAN!

“WAKARIMASEN
(1 Don’t Understand)”

Haunlingly beautiful wmforgeitable
inlernationally appealing.

Japanesa—American lyrics
JEANNE NAKASHIMA

NEWCHILD MUSIC

PUBLISHING (ASCAP)
P.O. Box 524
Kallua-Kona, Hawall 96740
Us.A

J. GEILS BAND (Atlanticy Auditorium
Theatre, Chicago, Oct. 1; Heil Audito-
rium, St. Louls, Ma. (2): Coba Hall, De-
troit, Mich. (4); Convention Center,
Louisville, Ky. (5).

JACK GREENE/JEANNIE SEELY
(MCA). 5E Livestock Pavillion, Ocala,
Fla. Oct. 14; CMA Kraft Awards, Nash-
ville (15); DJ Convention, Nashville (17-
20).

JOEL GREY (Columbia): Fairmont, San
Francisco, Oct. 4-14.

JOHN HARTFORD (Wamar Bros,): Civic
Auditorium, Atlanta, Ga., Oct. 19,

STAN HITCHCOCK (Caprice): DJ Con-
vention, Nashville, Oct. 17-21.

NICK HOLMES (Just Sunshine): Gren-
dal's Lair, Philadelphia, Ocl. 16-21.
HOOKFOOT (A&M): Philadelphia, Oc..
13; Washington, D.C. (14); Pittsburgh,
Pa. (15);, Allentown, Pa. (17); Cleve-

land, Ohio (18); Detroit (19).

STONEWALL JACKSON & THE MINUTE
MEN (Columbia): Camp Le Juena,
N.C.. Oct. 13; Salisbury, Md. (14).

SONNY JAMES (Columbia); Miami, Fla.,
Oct. 4; Jacksonville, Fla., (5); Tampa,
Fla., (6); West Palm Beach (7).

WAYLON JENNINGS (RCA): Columbia,
Mo., Oct. 13,

ELTON JOHN (MCA). Hampton Coli-
seum, Dcl. 14; Auburn Memorial Coli-
seum (18).

ELVIN JONES (Blue Note): Hartford Jazz
Society, Ocl. 14,

GRANDPA JONES (Dot): Waupun, Wisc.,
Oct. 13.

SAMMY KAYE (Dale): Washington Hil-
ton, Washington, D.C., Oct. 14,

EDDIE KENDRICKS (Motown). Musi-
carnival, Clevaland, Ohio, Sept. 30.

STAN KENTON (Phase 4 Stareo):
Thompson Memorial Auditorium,
Jamestown, N.D., Oct. 17; City Audito-
rium, Plerre, S.0. (18).

JUDY KESTER (Dot): Austin, Texas, Oct.
1; Firm, Nashville, (2-4); Cayce, N.C.
(15).

KING CRIMSON (Atlantic); Marris Civic
Center, South Bend, Ind., Sept. 30; Ice
Arena, Kalamazoo, Mich., Ocl. 1;
Houston Music Hall, Houston, Texas
{4); Municipal Auditorium. San Antonio
{5); Texas Hall, Arlington, (6) War Me-
morial Auditorium, Kansas City, Mo,
(7); Winterland, San Francisco (12-13);
Santa Monica Civic, Los Angeles (15).

ROBERT KLEIN (Buddah): Shady Grove,
Washington, D.C., Oct. 19-21.

LOOKING GLASS (Epic) Liberty Bell
Lounge, Oct, 4; Night Gallery, Warren,
Ohio (8), Barney Googles, N.Y. {10}
Sterling, 11 (18).

JON LUCIEN (RCA) Warner Theatra,
Washington, D.C., Oct. 5-11.

BOB LUMAN & THE STONES RIVER
BAND (Epic): San Antonio, Texas, Oct,
13; Montgomery, Ala. (15-17) East
Gadsden, Ala. (18).

BARBARA MANDRELL (Columbia):
Miami, Fla., Oct. 4; Jacksonvilla, Fla,
(5) Tampa (8); West Palm Beach (7).

MANHATTENS (Columbia): Uptown
Theatre, Philadelphia, Oct. 5-8; Ter-
race Ballroom, Newark. N.J. (7); St
Croix, Virgin Islands (12-14). Sugar
Shack, Boston (15-21).

BARRY MANILOW (Bell): Masonic
Temgple, Detroit, Oct, 18-20.

HERBIE MANN (Atlantic): Ottawa, Ont.,
Canada, Oct. 3; Cellar Door, Washing-
ton, D.C. (5), Framingham, Mass. (7-8).

DAVE MASON (Blue Thumb): Cleveland,
Ohio, Oct. 13.

JOHNNY MATHIS (Columbia). Brazil,
South America, Oct. 5-25.

MIREILLE MATHIEU (Polydor). Capitol
Theatre, Montreal, Oct, 18-22.

JOHN MAYALL (Polydor): Julius Sand-
arson Theatre, Springfield, Mass., Oct.
14; Capitol Theatre, Mantreal (17).

MAUREEN McGOVERN (20th Century):
Golden Hall, San Diego, Cal, Oct. 13;
Music Center, Los Angeles (14).

DON McLEAN (United Artist): Colston
Hall, Bristol, England, Oct. 13; Royal Al-
bart Hall, London (15); Wintergardens,
Bournemouth, England (18).

BETTE MIDLER (Atlantic): Masonic
Tempila, Datrolt, Oct. 18-20,

ROGER MILLER (Columbia): Sahara
Tahoa, Lake Tahoe, Calif., Oct. 5-T;
CMA Weak, Nashville (18-20).

STEVE MILLER BAND (Capitol). Celeb-
rity Theatre, Phoenix, Arz., Ocl. 16,
Moody Coliseum, Dallas, Texas (19.

LIZA MINNELLI (Columbia) Bay Front
Arena, St. Petersburg, Fla., Sept. 30;
Veterans Memorial Coliseum, MNew
Haven, Conn., Oct. 5; Civic Centar,
Providence, R.1. (6); Music Hall, Boston
{7); Coliseum Exposition Center, Phoe-
nix, Ariz. (11); Moody Coliseum, Dallas,
Texas (12); Arena, Oklahoma City (14);
London, England (17-18).

THE MIRACLES (Motown): Mark IV,

Washington, D.C., Oct. 2-7; Newport
Resart Motel, Miami (9-15).

MOTT THE HOOPLE (Columbia): Massay
Hall, Toronto, Octl. 14; Auditorium
Theatre, Rochester, N.Y. (16); Klain-
hans Music Hall, Buffalo, N.Y. (17);
Syria Mosque, Pittsburgh, Pa. {18).

ANNE MURRAY (Capitol): Six Flags Over
Mid America, St. Louis, Sapt. 30; Fair-
banks, Alaska, Oct. 5 Anchorage,
Alaska (6); Flint, Mich, (14),

RICHARD RADER'S ROCK & ROLL
REVIVAL: Jai Alai, Miami, Oct. 13.

NAZARETH (A&ZM): Palladium, Los An-
geles, Sepl. 30; Century || Convention
Center, Wichita, Kansas, Oct. 2; Fron-
tier Pavilllon, Cheyenne, Wyo., (3}
Knights of Columbus, Rapid City, S.D.
(4). Coliseum, Jacksonville, Fla. (6):
Agora, Cleveland, Ohio (B); Agora, To-
ledo, Ohio (3); Agora, Columbus, Ohio
(10); Draft House, Akron, Chio (11}
Aragon Theatre, Chicago (12).

PETER NERO (Columbia). Irem Temple,
Wilkesbarre, Pa., Oct. 1; Arcadie
Theatre, St. Charles, |Il. (7); Community
Concert, Ellyria, Ohio (13): Community
Concert, Kingsport, Tenn. {(15); Com-
munity Concert, Salisbury, Md. (17).

NEW RIDERS OF THE PURPLE SAGE
(Columbia): Capital Theatre, Passaic,
MN.J., Oct. 13; Township Auditorium,
Columbia, S.C. (19).

NEW YORK DOLLS (Mercury): Washing-
ton, D.C., Oct 13.

NITTY GRITTY DIRT BAND (United Art-
ist) Greenville, Pa., Oct. 13.

OREGON (Vanguard). The Last Resort,
Athens, Ga., Oct. 2-4; Tha Twalfth
Gate, Allanta, Ga. (5-6).

GILBERT O'SULLIVAN (London); Gold-
en Hall, San Diego, Calif., Oct. 13; Mu-
sic Center, Los Angeles (14) The
Arena, Saattle, Wash. (15).

TOMMY OVERSTREET (Dot): Bryan,
Texas, Oct. 13; Siver City, MM, (15);
Albuquerque (16); El Paso, Texas (17);
Ft. Hood, Texas (19).

PAINTER (Elektra) The Wigwam, Ho-
quim, Wash., Oct. 3-5-6.

BILLY PRESTON (A&M): Ahoe Hall, Rot-
terdam, Holland, Oct. 13, Antwerp
Sportspalets, Anftwerp, Holland (15)
Forestnatiole, Brussels, Belgium, (17).

RAY PRICE (Columbia): Coliseum,Jack-
son, Tenn., Oct. 6.

JOHN PRINE (Atlantic): Troubadour, Los
Angeles, Ocl. 16-21.

RED BUDDHA (Island). Hanna Theatre,
Cleveland, Ohio, Oct. 15-20,

HELEN REDDY (Capitol): Kul Opera
House, St. Louis, Mo., Oct. 13; Audito-
rium, Minneapolls, Minn. (14); Jacob
Brown Auditorium, Brownsville, Texas
(16); Tulsa, Okla. (1B); Shady Grove
Music Fair, Washington, D.C. (18-21).

JEANNIE C. RILEY (MGM): Capitol
Theatre, Milton, Pa., Oct. 14; The Open
Air Theatre, Pensacola, Fla. (17).

PAT ROBERTS (Dot): Chicago, Oct. 1; In-
dianapolis, Ind. (2). Cincinnati, Chio
(3); Kansas City, Mo. (4); Seattla,
Wash. (8); Longview, Wash. (11); Bil-
lings, Mont. (12-13); Nashville, Conven-
tion (14-20).

JAMEY RYAN (Atlantic): DJ Convention,
Mashvilla, Oct. 17-21.

TOMMY SCOTT/TIM McCOY COUNTRY
SHOW (Request): Hastings, Neb. Sept.
30; York, Nebr., Oct. 1; Concordia,
Kansas (2) Manhatten, Kansas (3);
Junction City, Kansas (4); Salina, Kan-
888 (5), Newton, Kansas (6): Wichia,
Kansas (7). Ponca City, Okla. (8)
Miami, Okla. (9); Ft. Scott, Kansas (10);
Carthage, Mo. (11); Neosho, Mo. (12}
Springfield, Mo. {13); Harrison, Ark.
(14); Russellville, Ark. (15); Morrilton,
I:Arlc. (16); Seacy, Ark. (17); Wynne, Ark.

18).

JEAN SHEPARD (United Artist): Country
Lounge, Sudlersville, Md., Ocl. 3,

HORACE SILVER (Blue Note) Smithso-
nian Institute, Washington, D.C., Oect.
15-21.

CARL SMITH (Columbia): Fireman's Ball
County Coliseum, El Paso, Texas, Oct.
13; Pensacola, Fla, (18).

SAMMI SMITH (Mega): Mid-South Coli-
seum, Memphis, Tenn., Oct. 19.

SONNY & CHER (MCA): Sahara Hotel,
Las Vegas, Oct. 16-23.

SONS OF CHAMPLIN (Columbia); Eb-
bets Field, Denver, Colo., Ocl. 1; Civic
Auditorium, Colorado Springs. Colo.
{2); Music Hall, Omaha, Nebr. (5); City
Auditorium, St. Josaph, Mo. (6); Daily
Planel, Des Moines, lowa (8-9).

SOPWITH CAMEL (Wamer Bros.): Bitter
End, N.Y., Sept. 26-Oct. 1; Bijou Cafe,
;::Indalphra, Oct. 10-13; Boston, (15-

ROD STEWART (Mercury): Arena, Long
Beach, Calif., Oct, 14; Convention Can-
ter, Anaheim, Calif. (16); Paladium, Los
Angeles (18). i

STORIES (Kama Suira): Fitchburg

Theatra, Fitchburg, Mass., Oct. 5; Far-
laigh Dickinson, Madison, N.J. (7); Mu-
Capitol Theatre, New London, Conn.,
(13-14),

SUTHERLAMND BROS. & QUIVER (lIs-
land): Hampton Roads Colisaum,
Hampton, Va., Oct. 14; Memorial Coli-
saum, Auburn, Ala. (18).

TAJ MAHAL (Columbia): Boarding
House, San Francisco, Dct. 2-7; Trou-
badour, Los Angeles (9-14); Ebbets
Field, Denver, Colo. (16-21).

SONNY TERRY & BROWNIE McGHEE
(A&M): Walrus, Seattle, Wash., Oct. 16-
21,

HANK THOMPSON (Dot): MNiagara Falls,
M.Y., Oct. 17-18; Trenton, N.J. (19).
MEL TILLIS (MGM): Oklahoma City, Oct.
5; Stamford, Texas (6); Toronto, Can-
ada (12), Providence, R.l. (13); Hart-
ford, Conn. (14), Goliard, Texas (15

19),

Z. Z. TOP (London) Memorial Audito-
rium, Jacksonville, Fla., Oct. 6; Aragon
Ballroom, Chicago (12); Memaorial Au-
ditorium, Kansas City, Kansas (13).

TANYA TUCKER (Columbia): New
Braunfels, Texas, Sepl 30; Blooming-
dale, N.J., Dct. 4; Rochestar, N.Y. (5);
Fair, Fresno, Calif. (6-8); Columbus,
Ga. (12);, Loulsville, Ky. (13); Akron,
Ohio (14);, DJ Convention, MNashville
{15-20).

TWO GENERATIONS OF BRUBECK (At-
lantic): Decorah, lowa, Oct. 6; Wilming-
ton, Del. (13); Rochaester, N.Y. (14);
Burlington, Vermont (15); Elkhart, Ind.
(17).

UPRISING (Rainbow): Selfridge Air Force
Base, Mich., Oct. 13,

VONDA VAN DYKE (Myrrh): Caribe Hil-
ton, San Juan, Puerto Rico, Sept, 21-
Oct. 4,

PORTER WAGOMER (RCA): Grand Ole
Opry, Nashville, Oct. 13; CMA Kraft
Awards, Nashville (15).

BILLY WALKER (MGM): DJ Convention,
Mashville, Oct. 17-20.

JERRY WALLACE (Decca): Auditorium,
Worchester, Mass., Oct. 13; Audito-
rlum, N.Y., Oct. 14,

JOE WALSH (ABC): West Palm Beach
Auditorium, W. Palm Beach, Oct. 13;
Academy of Music, N.Y. {19).

KITTY WELLS/JOHNNY WRIGHT FAM-
ILY SHOW {MCA): Racine, Wisc., Oct.
13; Detroit, Mich. (14).

ROBERT CHUBBY WISE (Stoneway):
Bluegrass, Stevensville, Oct. 13; Star-
dust Club, Odessa, Texas (18); Blue-
stien Ballroom, Carpos Cove (18).

MAC WISEMAN (RCA). Biuegrass Me-
morial Park, Bluegrass Festival, Law-
tey, Fla., Oct. 6-7; Stephenville, Texas
(13).

WORLD'S GREATEST JAZZBAND
(World Jazz): Fine Arts Auditorium, Sil-
ver City, N.M., Oct. 1; Civic Hall, Altus,
Okla. (6); McMahan Hall, Lawton, Okla.
(7). Civic Center, Bartiesville, Okla. (B);
Austin Municipal Auditorium, Austin,
Texas (10); McKay Auditorium, Tampa,
Fla. (16), Aycock Auditorium, Green-
sboro, N.C. {(19).

STOMU YAMASH'TA (Capitol): Hanna

Theatre, Cleveland, Ohio, Oct. (15-20).

YES (Atlantic): Civic Center, Baltimora,
Md., Oct. 13; Civic Center, Charleston,
MN.C. {14} Civic Center, Harshey, Pa.,
(15). Cobo Hall, Datroit {(16-17); Maple
Leal Gardens, Toronto, Ont., Canada
{18); Memorial Auditorium, Buffalo,
N.Y, (19)

Theater Names
Howard Stein

NEW YORK—-Howard Stein has
been named producer for the new
Westchester Premier Theatre slated
for opening in the fall of 1974. Tony
Cabot, executive vice president of
theatrical operations for the venue,
announced the appointment, which
give Stein responsibilities for buying
all entertainment for the 3,500-seat
facility.

Stein will also handle all pre-pro-
duction activities in connection with
the presentations there.

Stein, president of Howard Stein
Enterprises, Inc., will continue as an
independent concert producer here,
and will continue his production ac-
tivities in Chicago, Miami, Atlanta
and Minneapolis.

The new theater will offer musical
and dramatic events, symphony and
ballet, along with pop, rock and r&b
concerts. !

OCTOBER 6, 1973, BILLBOARD



www.americanradiohistory.com

— o ——

Jim Croce will be missed

and deeply mourned by the

Phonogram group of companies

throughout the world.
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Joel Whitburn’s

Record
Research
Report

I’s amamng how 2 span of ten years can
make such 2 difference in our styls of pop-
ular music and the artists represented on
the charts.

Gaing back to the September 16, 1943 pap
chart, Bing Croshy had the 21 record—
“Sunday, Monday or Mways.”” Although the
charts then were largely dominated by the

big bands—Tommy Dorsey, Glen Miller, .
Harry James, etc., the big band sound was ==
beginning to wane and by 1945 male and
femate vocalists would dominate the
charts.

On the September 12, 1953 pop chart, the

#1 record was “Vaya Con Dios" by Les
Paul & Mary Ford. Mo artist from the
971643 chart was regresented on this
chart. Dne artist, however, would make an
appearance 2() years kabar—Jean Shepard
("53—"A Dear John Letter" / '73—"Stip-

pin’ Away~). At this time the music world

was on the verge of entering into its big:

f;ﬂf;.‘r happening: the rock explosion m

On the September 14, 1963 Hot 100 chart,
The Angets had the 21 record—"My Bay-
iriend's Back."” Mo artist from the 9/12/53
charl was represented on this chart. The
Beatles mvasion was nght around the cor-
mer and ready to completely change the ==
music scene early in 1964,
On the Seplember 15, 1973 Hot 100 chart,
only two artists are represented from the
3/14/63 chart; The Miracles and Stevie
Wonder. In fact only fve other artists from
e the 1963 chart would make any of the Hot
100 charts so far in 1973: Ray Charles, Wil-
son Pickett, Bobby Darin, Rick Nebson and
The 0Jays. Who then would have thought
such chart dominaling arfists as The
Beach Boys, The Four Seasons, Sam Cooks 3
and Peter, Paul & Mery would ever stop
producing chart busting hits.
And s we look to the Seplember 16, 1983
chart—ten years hence—Will we look back
and see thal we were on the verge of an-
other greal music happening? Wil The
Carpenters, Eiton Jobn, The Osmonds and
athers still be top chart artists? Only time
will tell.
Trivia Question 27
Which US. city & mentioned the mesi
limes in song titles to make the Hot 100
charts from 1955 to present?

(SURHIQ may) -amsuy)
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Mail in the coupon below to
order books listing complete
data (date/highest position/
total weeks charted/label & re-
cord no.} for every recard to
make the Billboard charts.

— POP/ROCK 1955-1972
(revised) @ $30 ea.
___TOP POP 1940-1955
@ $20 ea.
— COUNTRY & WESTERN
1945-1971 @ $20 ea.
— RHYTHM & BLUES
1949-1971 @ $20 ea.
— _TOPLP'S 1945-1972
@ 340 ea.

Name
Address
City
-State Zip

Make your check or
money order to:

ecord
esearch @

P. 0. Box 82
Menomonee Falls, Wis. 53051
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Talent

Talent

_inAction_

BUFFY SAINTE-MARIE
Academy of Music, Philadelphia, Pu.

Look out Tina Tumer. Move over Grace
Shick. Buffy Sainte-Maric is back in town-—
she of Cree heritage. folk songs and
tremulous warble. Having explored the ter-
rain of both folk and lately country music,
the singing songwriter is now an out and out
rock 'n’ roller. And she'’s a pretty good one
100, Her Indian moccasins have been traded
in for a pair of platform shoes. green glitter
nail polish and a revealing mini-outfit. A
stable of strings and horns. two attractive
back-up singers and a pounding Nashville
rhythm section under the baton of her pro-
ducer and bass player, Norbert Putnam,
complete her traveling entourage.

Miss Sainte-Marie, with nine albums out
on Vanguard, writes sharp and tight for her
new medium. Songs like “Moonshot™ reflect
conlemporary thoughts within the frame-
work of a sinking melody line. Other up-
tempo songs, “Sweel Little Vera™ for in-
stance, are pure funk and instantly
appeiling, Her performance is as varied as
her unigue vocal style. To fit the demands of
a song, she can coo like a Pegpy Lee or ory
oul a la Ono.

. It was a diverse program, obviously pro-
' grammed with careful attention. Between-
song patier was simple and self-effacing,
Two encores consisted of “Until It"s Time for
You to Go.” her most covered tune, and an
ode to her Nashville roots, “I'm Gonna Be a
Country Girl Again.” PHIL GELORMINE

ERIC WEISSBERG
AND DELIVERANCE
ALEX HARVEY
Troubadour, Los Angeles

Eric Weissherg is probably best known as
the man who recorded “Dueling Banjos.”
while Alex Harvey is thought of by most as
the writer of “Delta Dawn,” “Reuben
James” and many other hits. Yet each
proved during their recent stay here to be
fine singers and musicians with a broad
spectrum of appeal.

Weissherg showed most of his versatility
as a musician playing banjo, steel guitar and
fiddle with equal skill and covering matenial
from bluegrass to couniry. He is a compe-
tenl singer and also possesses three fine
singers in his band, including “Dueling Ban-
jos” partner Steve Mandel. Chardie Brown
was also a standout on lead guitar and vo-
cals, as the group ran through a series of
songs from the traditional “Salty Dog™ to
Merle Hapgard's “Workingman's Blues,”

Alex Harvey proved himsell as fine a
stage personalily as he is a writer. stnking up
an immediate rapport with the audience
through his down home chatter and his brief
but interesting explanations of his songs.
“Delta Dawn™ and “Reuben James™ were
the most familiar tunes, but new material
such as “Ain’t Had No Good Times,” a kind
of wino's lament, also regisiered well. Har-
vey's songs deal primarily with people he
has known, many of them residents of the
small wwn he grew up in, and knowledge of
this makes his music all the more inter-

esting. BOB KIRSCH

MORGANA KING
Alice Tully Hall, New York

IT Morgana King's concert performance
here is to be an indication of things 1o
come—walch out! The lady can sull putitall
together and more.,

One has to use the word “still™ because
Miss King 15 best remembered for her
haunting vocal styling in the mid-60's—a
time when she commanded a select bui
strong following.

But the 60's are past, as is Miss King's
hintus from performing. and judging from
the andience’s reaction to her "New Begin-
nings"” concert the time is right. She is o
singer of the 70%. :

Recording now lor Paramount Records,
Miss King showcased a number of selections
from her recenily released LP—aptly called
“New Beginnings™--and filled the hall with
her sohdly fresh approach 1o both new and
old material.

“You Are The Sunshine OF My Life”
kicked the evening off—followed by selec-
tions such as “Jennifer Had.” A Song For
You™ “Like A Seed.” *We're Trying.” and
Ay |..I:'I!'|# As He Will Stﬂ:p,"- - aird 1|-|_|-|,1th1-
oul the concert it wis more than evident that
Miss King's voice can generate more than
her share of sunshine. Credit her erystaliine
weaving of notes into 4 musical patiern
which seems 1o simultineousy Moat and re-
main anchored

Miss King did ke a number or two 1o
wirm her voice, but when the juices were
fowing it did turn into 4 night well wonh
spending. JIM MELANSON

Creative Trends

Ex-Rockers Home In ‘Country’

LOS ANGELES—When Conway
Twitty recorded his first country LP
for Decca following several pop
smashes, country star Faron Young
wrote in the liner notes that Conway
had “started in rock and then moved
up to country.”

To the average music listener, the
above statement might appear to be
in reverse. But if one examines the
country charts of today closely, they
reveal a number of top stars who be-
gan their careers in rock and then
“moved up to country.”

Many of the names found in the
country charts have always been
country and enjoyed their rock suc-
cesses 10 or even 15 years ago
through crossover of country mate-
rial or rockabilly tunes, Others came
from basically country stables which
the public picked up as rock. This
might be said of Sun Records, which
started with Elvis Presley and Jerry
Lee Lewis as their most notable rock
successes but also included Charlie
Rich, Roy Orbison, Carl Perkins,
Johnny Cash and Dickey Lee on the
roster.

Conway & Lewis

The two most obvious names to
crop up in any discussion of rock
stars becoming country fixiures are
Conway Twitty and Jerry Lee Lewis.

Twitty first gained national
prominence in 1958 when “It's Only
Make Believe™ hit the number one
slot on the Hot 100. He followed
with “The Story of My Love,”
“Danny Boy™ and “Lonely Blue
Boy,” the latter two top 10 pop hits.
But after 1962 he faded from the
rock charts. In 1966, however, he re-
surfaced on the country charts with
“Guess My Eyes Were Bigger than
My heart,” which attained the num-
ber 18 spot. His first number one
country single was “The Image of
Me” in 1968 and he has enjoyed
maore than half a dozen number one
country hits since then, the latest
being “You've Never Been This Far
Before,” now nestled in the number
two position. He has also had several
number one successes with Loretta
Lynn. And he's started to hit the pop
charts again.

Jerry Lee Lewis emerged on the
pop scene in 1957 with “Whole Lot
of Shakin' Going On.,” which
reached the third position. He fol-
lowed with “Great Balls of Fire” and
“Breathless,” both top 10 records.
But a marriage to his 13 year old
cousin followed by bad publicity in
the press and an unfortunate tour of
England helped remove Lewis from
the rock charts. In 1961 he had his
last top 30 pop record,

There was a difference between
Lewis and Twitty. Lewis' major rock
hits were also country hits, with his
first two reaching number one and
the next two hitting the top 10. In

1969, he resurfaced as almost a pure
country star. reaching number six on
the charts with “Invitation to Your
Party.” He followed with more than

‘4 dozen top ten country singles, and

his most recent effort, “Sometimes a
Memory Ain't Enough.” 15 a starred
39 in its second week on the country
Hot 100. Lewis is also once again
moving into the pop market,
through a rock LP and more pop ori-
ented tunes,
More Ex Rocker

Among the other singers who be-
gan in pop, Dicke Lee hit the Hot
100in 1962 with “Patches.” a top ten
disk. He followed with two other top
20 singles, before fading in 1965, In
1971, however, he reappeared on the
country charts and has enjoyed sev-
eral top 10 tunes since then. Dorsey

wwWw americanradiohistorv com

By BOB KIRSCH

Bumnetle was a major pop star, first
as a part of brothers’ Johnny Bur-
nette Trio and on his own in 1960
with two top 50 records, “Tall Oak
Tree™ and “Hey Little One.” Then
he disappeared from the rock scene,

only to reappear on the country,

charts within the past year. He is
currently at 28 with “Darlin’ (Don"t
Come Back).”

George Hamilton IV had a top 10
pop record in 1956 with “A Rose
and a Baby Ruth™ and was sporad-
ically on the charts for the next seven
years. But in 1960 he began a series
of country chart successes that hasn't
stopped yet Bobby Bare has con-
sistently been on the country charts
since 1962, bul as early as 1958 he
had the number two pop disk in the
nation with the “All American Boy,”
recorded under the name of Bill Par-
sons. Bare has continued to pop up
on the rock charts with crossover
material such as “Detroit City” and
“500 Miles.”

Freddy Weller, once part of Paul
Revere and the Raiders has become
a consistent country star, with cur-
rent single “A Perfect Stranger” now

a starred 17. Terry Stafford hit the
rock charts in 1964 with “Suspi-
cion,” which reached number three
in the nation. He had one other Hot
100 entry that same year and has
only resurfaced within the past sev-
eral months with a country cover of
“Say, Has Anybody Seen My Sweet
Gypsy Rose™ Narvel Felts last saw
the Hot 100 in 1960 with “Honey
Love™ and is just now coming off a
top 10 country hit, “Drift Away.”
Don Williams was lead singer of the
Pozo Seco Singers in the mid ‘60's
and has had four consecutive singles
on the Hot 100 country chart.

- A number of these artists who be-
gan in rock and moved to country
are now beginning to show on both
charts, as well as MOR charts. The
explanation is probably the growing
crossover guality of music and the
more universal appeal of many of
the songs. But for many years, coun-
iry has proved an effective showcase
for some of the finest singers and
songwriters in the nation whose
brief exposure in the rock market
previewed their talent to the music
business.

The Rock Event

By NAT FREEDLAND

LOS ANGELES—Theatricality
and visual elements in rock perform-
ances have been taking an extremely
dominant role here this season. En-
tertainment values are apparently
now accepted by contemporary au-
diences as not necessarily opposed to
the “honest™ musical presentation
demanded today.

Increasingly, rock stars feel they
have to put on a show of some sort,
rather than just getting up there
wearing old sweatshirts and playing
their hits. The “show™ may consist of’
fireworks, lighting coups and smoke
bombs trademarked by Pink Floyd;
bizarre charades of Alice Cooper
such as the execution by guillotine
featured in his last tour; the 20-min-
ute avant-parde movie shown on a
giant screen during Jethro Tull's
tour.

True, many headliners still rely
solely on the energy of their music or
the flamboyance of their siape
movements 1o hold avdience atten-
tion. But during September, Los An-
geles was treated to a wide variety of
performances extending the stand-
ard rock concert format in several
directions.

Elton John

Elton John, by now. is expected 10
provide an unusually flamboyant
selting for his high-energy piano-vo-
cal stylings at major arena appear-
ances. He didn't disappoint his Hol-
lywood Bowl turnout. which was
emceed by none other than Linda
Lovelace of "Deep Throat™ fame,

Then four fake grand pianos were
opened and a torrent of homing
pigeons were released as Elton en-
tered. wearing light-up spectacles
that spelled out his name and a silver
cowhoy costume.

His playing this year did not have
quite the demonic frenzy and pas-
sionate eagerness lo please. Elton
showed in his Forum concert here
last year.

Instead. Elton displayed a more
versatile musical mastery than ever
before. In particular. some of his
new songs with lyricist Bernie Tau-
pin have a range of melody and feel-
ing even stronger than their previous
fine work,

“Goodbye Yellow Brick Road.”
the first single and title-song of his

new album now being shipped, may
well be Ellon’s best record yet. It
Came across in concert as a haunting,
multi-level masterpiece of a ballad.

As always, his virtuoso support
trio maintained remarkably high
energies behind an excruciatingly
demanding program.

Bette Midler

Bette Midler, that one-woman fes-
tival of tackiness, was playing to her
biggest total audience in a week-
long stand at the Universal Studio
Amphitheater.

On opening night Midler had no
resistance as she got an ecstatic
crowd to rise, clasp their hands
above their heads and sway from
side to side in time to her oldie rock
finale, “Chapel of Love,"

It probably would have been
more difficult to hold them in their
seats by the end of an evening dis-
playing the “Divine Miss M™ alter-
nating her soaring, trumpeting vo-
cals with umiquely catty remarks on
4 vanety of sacred cows.

Her new interracial Harlettes vo-
cal trio kept up through a “Boogie
Woogie Bugle Boy™ even faster than
on the record. Musical director
Barry Manilow, who has revealed
himself as the best producer for
Midler with his rerecordings of ear-
lier cuts, had a full orchestra to work
with instead of the usual rhythm sec-

ton. Procol Harum

Rock groups with large orchestras
at the Hollywood Bowl have been
appearing more frequently. Procol
Harum made the U.S. debut of their
reportoire backed by full symphony,
here the 90-piece L.A. Philharmonic
and 40-voice Roger Wagner Cho-
rale.

Since winning their first gold
record for a live album with Can-
ada’s Edmonton Symphony, they
have performed with classical or-
chestras only in England and Ger-
many.

Procol’s pianisi-composer-singer
Gary Brooker has by now prepared
19 of the group’s songs in fully sym-
phonic arrangement, providing a
complete evening program. For the
Hollywood Bowl, only 9.000 seats
were planned to be sold. But de-
mand raised the seating to 12,000,
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Who would want to

own...an 80dB
dynamic range record?
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Examples of records selling because
of superb sound, alone, are becoming
more numerous. And small wonder!

For, in a recent survey of customers
who already own high-quality, home
sound systems, over 80% of those
who responded to a request for sug-
gested improvements said, “Do some-
thing to get better sounding records,
tapes and FM."

How can records of 80dB dynamic
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» P Burwen

LABORATORIES, INC.

range be produced? The fact is that
only the Burwen Noise Eliminator
makes such recording possible. ..
and it's expensive! You will be con-
vinced, as we are, that it can boost
your record sales 10% to 20% ... and
decide that it is more than worth the
investment.

To get complete facts on the Burwen
MNoise Eliminator, Model 2000 . ..
just call or write:

209 MIDDLESEX TURNPIKE, BURLINGTON, MA. 01803/TEL. (6817) 273-1488
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Bllly Taylor Pointers, Bo D|ddleyTo'psf :

By ELIOT TIEGEL

MONTEREY. Calif.—Big. brassy
and basically bland are three de-
scriptions best describing the 16th
annual Monterey Jazz Festival,

The five conceri-three day out-
door gala (Friday through Sunday.,
Sept. 21-23) at the 7.000 seat Fair-
grounds, sold out three of the five
shows (Friday and Saturday night
and Saturday afternoon) for a
boxoffice gross of $160.285. That
was $9.715 down from last year.

And while there were the cus-
tomary long rosters of artists on each
bill. there was unfortunately a lack
o extreme excilement or spark (o
most of the music. Festival meant
having a social time more than it
meant hearing music expressly writ-
ten for this grand-daddy of all
American jazz spectaculars.

For this listener there were a num-
ber of really clever and outstanding
performances which made Mon-

Blue Mote's Elvin JI'IH mhe.r.
times.

terey come alive: pianist Billy Tay-
lor in his Monterey debut working
strongly during the Friday evening
“Piano Playhouse™; the Pointer Sis-
ters singing, dancing, vamping Fri-
day evening; Bo Diddley roaring
and socking home his sexy blues Sat-
urday afternoon and Roland Hanna
playing humorous and full throttled
piano with the Thad Jones-Mel
Lewis Band from New York closing
night.

Festival director Jimmy Lyons
had two special events which were
supposed to be standout features, a
night dedicated 1o Charlie Parker

Monterey’s 16th JazzFest

Capitol's Supersax re-creates Charlie Parker's music during an evening dedi-
cated to his memory.

(who would have been 53 this year)
on Saturday and “Family Night"
Sunday bringing together relatives
of the musical world.

In both instances we heard nice
music by many performers who
have played Monterey before but
nothing spectacular on both of these
special bills. It wasn’t that the music
was badly played—that doesn’t hap-
pen at Monterey—but just that
floated by and didn't stick in your
mind.

Billy Taylor's marvelous two-
handed, driving, inventive improvi-
sation on “There’ll Never Be An-
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—Billboard photos by Bonnie Tiegel

Blue Thumb's Pointer Sisters are joined by Jon Hendricks for a scat singing
“Cloudburst."

other You,” a tune which hasn't re-
ceived too much concentration
during the 1970°s, and his duet with
Ellis Larkins on *My Romance” did
stand out.

Taylor, long a fixture of the East
Coast, made many friends as a result
of his California appearance. His
playing had just the right amount of
infectious power and soul 1o hit the
right nerve-endings.

They, along with Toshiko, who
played two modal un-accompanied
pieces with greal concentration, and
John Lewis, who played slow and
carefully laid out semi-bluesy bal-
lads, made up the “Piano Play-
house.™

They were assisted by bassist Ray
Brown and drummer Roy Burns
who turmned out to be the house
rhythm section along with Lewis for
other featured soloists.

The Pointer Sisters demonstrated
what having a hit pop record can do:
they were the closing act Friday after
Buddy Rich. And that's a twist be-
cause it's been Rich who has
brought down the house and closed
the show here before.

Nevertheless, Bonnie, June, Anita
and Ruth proved to be masters of
their fate this night. The Blue
Thumb act, working with its own
tight trio, lived up to all the off-beat
descriptions which preceded it here.
Coming out one by one in their
1940's wardrobe, they proceeded 1o
take off like a jet (a significant fact
since there was a huge picture of an
American Airlines plane behind
them as a backdrop and tribute to
their commercial participation in the
festival.)

They are definitely jazz flavored,
singing in the style of Lambert-
Hendricks-Ross plus one. (Jon
Hendricks made a surprise visit on-
stage and scatted with the girls on
“Cloudburst™ to bring the past and
present together in a cogent man-
ner.)

They really socked home their vo-
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CTI's Stanley Turrentine: beauty
and soul.

cal power on “The Way | Feel You
Know,” and then made soul sound
sexy with their single hit, “We Can
Can.” For additional fun they of-
fered a modern blues “*Wang Dang
Doodle.”

The Clare Fisher Quintet, with the
leader playing his special Yamaha
electric organ and Rich and his stal-
warts of dynamics, played expertly
to round out the evening.

Saturday’s “Singin’ the Blues™ af-
terncon re-affirmed that the blues
ar¢ a basic communication of the

human spirit.

While the program featured some
old and established names like 78-
year-old Mance Lipscomb; pianist-
vocalist Dave Alexander; Chicago
guitanst-singer Jimmy Rogers, and
Eddie (Cleanhead) Vinson on alto
sax and vocals, the afternoon be-
longed to the big, broad, hulking
frame of Bo Diddley (Ellas
McDaniel. )

Bo, who thanked the audience for
keeping him alive in show business
for |8 years, ook off like a combus-
tion engine with “Willie and the
Hand Jivers,” his two drummers
wailing away and his female guitar-

New York pianist Billy Taylor:
friendship making sounds.

S INE TV
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B‘-u Diddley: lots of rm:h and soul
mixed into the blues.

ist and bassist building a powerful
heartbeat behind him. This was Bo’s
first appearance at Monterey and he
proved a huge crowd pleaser with
his solid music and his moving stage
presence. He was a complete turn-
on, a natural high in the afternoon,
and as a result of the way he turned
the audience into an extroverted
swaying, dancing crowd.

With the exception of Vinson, all
the other bluesmen were making
their Monterey debults.

Saturday evening was devoted to
memory of Charlie Parker and not
exclusively his music. Consequently,
the evening was not a 100 per-
cent Parker music spectacular al-
though Supersax played its precise,
controlled Parker choruses just like
it had done at the recent Newport
Jazz Festival West at the Hollywood
Bowl. The five saxes (Jack Nimitz,
Warne Marsh, Jay Migliori, Joe
Lopes, Med Flory) and trumpeter
Conte Candoli plus rhythm, are a
very enjoyable experience not only
for the old Parker bulfs but also for
the current crowd of hippies who
may not know who the hell Parker is.

{To be continued)

TOP QUALITY

8 X10
PRINTS

LITHOGAAPHED ON MEAVY GLOSS STOCK

BLACK & WHITE Bx10s
500--522.85 1000--535.00

COLOR PRINTS
1000--5200.00

SEND FOR SAMPLES AND PRICES

PICTURES

1887 E. FLORIDA ST.
SFRAINGFIELLY, M3, 65803

AVAILABLE FOR
IMMEDIATE DELIVERY
1 AMPEX BLM 200

240 INCHES PER SECOND
3 SLAVE UNITS

COMPLETE WITH 8 TRACK HEADS

3 SIDEWINDERS

ENTERPRISE
Leasing
Corporation

14724 Ventura Bivd.,
Suite 505
Sherman Oaks, Calil. 91403
{213) 986-1545 / 872-1433
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Campus News

_ What's Happening

Service Station: KAUR-FM, Augustana College, Sioux Falls, 5.D.,
has kicked off its second year of broadcasting, with ABC Information affil-
iation added and an expansion in programming to 96 hours per week.
Music director there is Kent Holland. . . . At Michigan State U., East Lan-
h‘ing. WMSN-AM is back on the air, with Dave Mellor station manager

Dave Lange taking the music director’s slot and handling the folks at
the record companies. This year’s format there calls for 60 per cent new
music, with the playlist to include retail reports from four local outlets as
an assist 1o the business folks. Music director handling reviews there is
Wayne Kahn. . .. Also at M.S.U. is WBRS-AM, located in Brody Hall,
where Dave Di Martino has taken over as music director and Kip Bohne is
station manager. Program director is Neil Parker.

. * o

At Loyola U, in New Orleans, WLDC-AM music director Tad Jones is
preparing an extensive survey of New Orleans music and its impact on
ré&b music since the late "4(0's. Envisioned as documentary with music, in-
terviews to date include Fats Domino, Dave Bartholomew, Allan
Toussaint, Dr. John, Earl King, Geri Hall, Lee Dorsey, Irma Thomas,
Harold Batiste, Jerry Wexler, Lew Chudd, Johnny Vincent, Huey Smith,
Jimmy Clanton, Professor Longhair, Chris Kenner, Frankie Ford and
Clarence Henry.

Jones begins editing and scripting those conversations this month, and
anticipates completion of the project by the end of this coming December,
when he will hopefully begin distributing the series to other college sta-
tons. What Jones could naturally use would be some feedback now re-
garding potential interest on campus, so record companies, college pro-
grammers and other (riends of r&b interested in the series might contact
Jones at the station, /o “History of New Orleans R&R,” WLDC-AM Ra-
die, Box 178, Loyola U.. New Orleans, La. 70118,

¥ #* *

Playlists and Promotion

The music director of a recently-formed staff at a Midwestern campus
station has touched bases with a curious problem: legal advisor to the uni-
versity cautioned the administration about the non-commercial status of
this FM operation, claiming that reports to trade papers, such as Bill-
board, constituted preferential treatment for the record companies releas-
ing reported selections.

That line of reasoning, according to this student, suggested that Picks
and Plays was out of bounds for non-commercial broadcasters. Such a
limitation seemed unreasonable to the music director,

Which, of course, it is. Perhaps the legal counsel there 1s overzealous or
overly cautious; in either event, Picks and Plays regularly hears from non-
commercial outlets all over the U.S. and Canada. And their eligibility for
the column lies in the nature of the reports: Picks and Plays must include
material actually programmed. The decision behipd selecting the specific
tunes is based either on the volume of airplay, the number of requests or,
in some instances, on the tastes of the programming staff.

In short, as long as those selections are based on considerations other
than public relations and station/record company politics. Non-commer-
cial stations, due to their freedom from the infamous bottom line of ad
revenues and total audience, have generally programmed a wider variety
of music, and given more attention W new artists, than their commercial
counterparts.

So, should this prnhl¢m arise for the non-commercial broadcaster,
placate that legal counsel with quite a few years of precedent for stations
throughout the U.S. It’s up to the programmer to retain his credibility by
reporting honestly, but having done so, his station’s non-commercial
status won't be endangered.

* i "

PICKS AND PLAYS: EAST—New York—WRCU-FM, Colgate U,
Hamilton, Cott Thompson reporting: “Orleans,” (LP), Orleans, ABC/
Dunhill; “Tres Hombres,” (LP). Z. Z. Top, London: *The World of Tke
and Tina.” (LP), Ike & Tina Turner, United Artists. . . . WGSU-FM, State
L. College, Genesco, John A. Davlin reporting: “Overnite Sensation,”
(LP), Mothers of Invention, DiscReet: “Song for Juli.,” (LP), Jesse Colin
Young, Warner Bros.; “Happy To Meet, Sorry To Part,” (LP), Horslips,
Atco. ... WOCR-AM, 5. U.C, L‘hmhn Pat Bradley reporting: "Deliver
Thr:W{:rrr:l {LP}, WEr United Arlls-u- ‘We're An American Band.” (LP),
Grand Funk Railroad, Capitol; "The Temptations Anthology,” (LP), The
Temptations, Molown. . .. WBAU-FM, Adelphi U., Garden City, Ellen
Lutzak reporting: “Bnn::s_" (LP)., Bones, MCA; “Music Is Your Mistress,”
(LP), Linda Hargrove, Elektra: “Tres Hombres,” (LP), Z. Z. Top, Lon-
don. ... Pennsylvania—WMUH-FM, Muhlenberg College, Allentown,
Rick Krieger & Dave Deardon reporting: “One Live Badger,” (LP),
Badger, Atco: “Smoke Dreams.” (LP), The Captain Matchbox Whoopee
Band, ESP; “The Miraculous Hump Returns From The Moon,”
(LP), Sopwith Camel, Reprisc. . . . WLRN-AM, Lehigh U, Bethlehem,
Stephen Klasko reporting: “Joyful Resurrection,” Tom Fogerty, Fantasy;
“Sing For Your Supper,” (LP cut, Pulver Rising), Judi Pulver, MGM;
"3 \'j:’]']_“ (LP), Ten Wheel Drive, Capitol. ... WVBU-FM, Bucknell U.,
Lewisburg, Steven Taffet reporting: “Carpet of the Sun,” Renaissance,
Sovereign: “No Way of Knowing,” Sonoma, Dunhill: “I Believe,” Peter
Frampton, A&M. ... Connecticut—WHUS-FM, U. of Connecticut,
Storrs, Steve Baranowski reporting: “Chi-Lites,” (LP), Chi-Lites, Bruns-
wick: “IU's Not the Spotlight,” Gerry Goffin, Adelphi; “Travelling Days,”
(LP), JSD Band, Warner Bros. . . . WPKN-FM, U. of Bridgeport, Bridge-
port, Jim MacDonald reporting: “Turtle Bay,” (LP), Herbie Mann, Atlan-
tic, “Body Talk.” (LP), George Benson, CTI; “The Pointer Sister,” (LP),
The Pointer Sisters, Blue Thumb.
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Campus Dales

(Al entries for Campus Duates should be submitted fo
Sam Sutherland, Billboard, | Astor Plaza, New York, N.Y. 1{036)

JULIAN CANMNONBALL ADDERLEY
(Famtasy): U. of Maine, Orono, Oct. 5.
LUTHER ALLISON (Motown): U. of Notre
Dame, South Bend, Ind_, Oct. 13; Sang-
amon Slate College, Springfield, I,

(19).

ARTHUR, HURLEY & GOTTLIEB (Colum-
biay. Western linois U, Macomb, Oct,
19.

JOAN BAEZ (A&M) Stanford U., Palo
Alto, Calif., Sept.30.

BACHMAN-TURNER OVERDRIVE (Mer-
cury). West Georgia College, Carrol-
ton, Oct. 18; U. of Seattle, Wash. {21),

BIRTHA (ABC). George Mason College,
Washington, D.C., Oct. 5 U. of North
Colorado, Grealey {21).

BLOOD, SWEAT & TEARS (Columbia):
Austin Peay State U., Clarksville,
Tenn, Oct. 2 Jacksonville State U.,
Jacksonville, Ala. (3}, U. of Tennessee,
Martin (4), Bloomsburg State College.
Bloomsburg, Pa. (12); Concordia
Teachers College, River Forest, |
{13). Adams State Coliage, Alamosa,
Colo. (15); Southern Colorado State
College, Pueblo (16); South Dakota
State U.. Brookings (17); Blackhill Siate
College, Blackhill, N.O. (18); Morning
Side College, Sioux City, lowa (19}
Drake U., Des Moines (20); Washburn
College, Topeka, Kan. (21).

BLUE OYSTER CULT {Columbia): North-
ampton Community College, Bethle-
hem, Pa., Oct. 7; U. of Wisconsin, La
Crossa (19).

DAVID BROMBERG (Columbia) Drew
U.. Madison, N.J., Oct. &, Allegheny U,
Meadviile, Pa. (20).

CHARALIE BYRD (Fantasy) U. of Utah,
Salt Lake City, Oct. 4.

CARPENTERS (A&M): Weber State Col-
lege, Ogden, Utah, Oct. 10, Hicks Gok
lege, Rexburg, ldaho (11), Brigham
Young U., Provo, Utah (12)

JOHNMNY CASH With THE CARTER FAM-
ILY (Columbia); Idaho State U., Poca-
tello, Oct. 5, U. of Wyoming, Laramie
(8. U. of Montana, Missoula (12}; Mon-
tana 3tate U., Bozeman {13).

HARRY CHAPIN (Elektra); U, of Wiscon-
sin, Kenosha, Sept. 30; L. of Kentucky,
Lexington, Oct. 2; Eastem Kentucky
)., Richmond (3} Bethany College,
Bethany, W. Va. (5); Pleiffer College,
Misenheimer, N.C. (6); lllinois State U,
Normall (16). Dalta Community Col-
lege, University Center, Mich. (18); 5t
Norbert College. De Pere, Wisc. (19).

CHICAGO (Columbia): Utah State U., Lo-
gan, Oct. 5; Montana State U., Boze-
man {6): U. of Montana, Missoula (7},
New Mexico State U, Las Cruces (12);
LI, of New Mexico, Albuguerque {13).

Degree for
B.B. King

NEW YORK -B.B. King. ABC
Records artist, received an honorary
doctorate of humanities degree Sun-
day (30) from Mississippi’s Tou-
galoo College during the school's
annual Founder's Day celebration,

The honor marks the first such de-
gree ever conferred on a blues musi-
cian. Tougaloo president Dr. George
A. Owens will present the degree o
King. who will join past recipients of
honorary degrees [rom Tougaloo in-
cluding Fannie Lou Hamer, Charles
Evers and others.

King’s degree originated with a
mini-semester course introduced
and taught in the history department
at Tougaloo by Lou Holloway, de-
partmeni chairman, who developed
the study around the work of Nina
Simone, Isaac Hayes, Ray Charles
and King. That course focused on
the artists’ relationship to black ex-
perience, and was so successful that
Miss Holloway then proposed King
to the Committee on Honorary De-
grees,

in addition, Miss Holloway. on
leave from the campus, is develop-
ing a course on King and the blues
idiom’s relationship to black history
o be taught at Williams C ulli:gL
Williamstown, Mass., where she is
visiting lecturer in history,

www americanradiohistorv com

COMMAMNDER CODY (Paramount); Duke
U., Durham, N.C., Oct 20, Virginia
Commonwealth U, Richmond (21).

CHI COLTRAME (Columbia): Pleitter Col-
lege, Misenheimar, N.C., Ocl. 2; Bales
College. Lewiston, Me. (6)

DAR. HOOK & THE MEDICINE SHOW (Co-
lumbia): Southeast Missour State Col-
lage, Cape Girardeau, Oct. 11; Ar-
kansas State College, Jonesbarg, {12);
State College, Slippery Rock, Pa. (13);
Tennessee Tech., Cookeville (207,

EL ROACHO (Columbia): Calitornia State
College, Long Beach, Oct. 14.

MAYMNARD FERGUSON [(Columbia)l Mo-
ravian Coflege, Bethlehem, Pa., Oct, 3
Community College of the Finger
Lakes, Canandaigua (4}, State U of
Mew York, Brockport (5); U, of Wiscon-
sin, Wausau (8); North Dakota State U,
Fargo (11); Southwestern College,
Winfield, Kan. (13); Drury College.
Springfield, Ma. (15); Washburn U., To-
peka, Kan, (14); Appalachian U.,
Boone, N.C. (18-19). Bathany College,
Bethany, W. Va. (20).

FIFTH DIMENSION (Bell): Boise State
College, Boise, ldaho, Oct. 19, Mon-
lana State U., Bozeman (21).

LESTER FLATT (RCA) Gettyshurg Coi-
lege, Gettysburg, Pa, Oct, 5; Susque-
hanna L., Selinsgrove, Pa. (6); Juniata
College, Huntingdon, Pa. {13).

FLYING CIRCUS (Capitol): Northeastern
. U., Chicago, Oct. 2, Albion College,
Albion, Mich. (3); Clarion State College,
Clarion, Pa. (5). 5t Francis College, Lo-
retto, Pa, (B); Washington & Lee U,
Lexington, Va. (7}

DAVID FRYE (Buddah): Boise State U.,
Boise, Idaho, Oct. 18.

GUNHILL ROAD (Buddah): Queens Col-
lege, Queens, NY ., Oct. 7

GUESS WHO (RCA). U. of Morth Colo-
rado, Greeley, Oct. 21.

RORY GALLAGHER (Polydor): U. of New
Mexico, Albuquergue, Oct, 2.

JOHN HAMMOND (Columbia): Michigan
State L., East Lansing, Oct. 5-6.

JOHN HARTFORD (Wamer Bros.): Cali-
fornia State College, Sacramento, Oct.
7. Thiel College, Greenville. Fa. (13);
Wilkes College, Wilkes-Barre, Pa. {14):
California State U., Caiifornia, Pa. (1B);
Geargla Collega, Atlanta (20).

ELTON JOHN (MCA): U. of Dayton, Ohio,
Oct. 3: Ohio State U., Golumbus (6); U
of Indiana. Bloomington (7) Middie
Tennessee State U., Murfreesboro
(12); U. of Tennessee, Knoxville {13); L.
of Georgia, Athens (19}, U. of Florida,
Gainesville [21).

RAMSEY LEWIS (Columbia) Tuskeges
Institute, Tuskeges, Ala., Oct, 7; Figk
L., Nashville (10), California State Col-
lege, Northridge (12).

LORI LIEBERMAN (Capitoly San Diego
State College, San Diego, Calll,, Oct.
12-13.

LIGHTHOUSE (Folydor): Kent Stale L.,
Kent, Ohio, Sept. 30, Morthaastern Il
U.. Chicago. Oct. 2; Albion College, Al-
bion, Mich. (3). Clarion Slate College,
Clarion, FPa., (5);, 5t Francis College.
Loretto, Pa. (6): Washington & Lee U.
Lexington, Va. (7).

LOGGINS & MESSINA (Coiumbia) Brad-
ey U, Peaoria, Il Ocl. 18; U. of Minois,
Champaign (19); Western IIl. L., Ma-
comb (20)

MAHAVISHNU ORCHESTRA (Colum-
bia): Queens College, Flushing, MY,
Oct. 7. Wake Forest U, Winsion-Sa-
lem, N.C. {11}, U, of North Carolina.
Chapel Hill {12).

MARK/ALMOND (Columbia), St. John
Fisher Callega. Rochester, N.Y., OclL 6
Widener College, Chestar, Pa. (14)

DAYE MASON (Columbia): Hofstra U,
Hempstead, N.Y.. Oct. 3; State U. of
Mew York, Albany (4) U. of Rochester,
N.Y. (B): State LI, of New York. Oswego
{7). Case Weslern Reserve U., Cleve-
land (13); Catholic U.. Washington,
D.C.(14): Temple L., Philadelphia (20).

JOHN MAYALL {Polydor): U, of Toronto,
Oct, 7. Fanshaw College, London, Ont.
{9). Albany State College, Albany, N.Y,
(19), Stony Brook College, Stony
Brook, N.Y. (20).

ROGER McGUINN GROUP (Columbia)
Motre Dame U., South Bend, Ind., Qct
5, U. of lingis, Dekalb (6); L. of Toledo,
Ohia (7}, Dartmowth College. Hanover,
M_H. (13); Princeton L., Princeton, N_J.
(20).

ELLEN McILWAINE (Polydor). U. of Ala-
bama, University, Oct. 19

MOTT THE HOOPLE (Columbia): John
Carroll L., Cleveland, Oct. 13, Ohio
State U,, Columbus {19),

MAATIN MULL (Capricorn): De Page U,
Glen Ellen, ., Oct. 20,

ANNE MURRAY (Capitol). Adrian Col-
lage, Adrian, Mich,, Oct, 13.

MAZARETH (A&M): U. of Maryland, Balti-
mora, Oct, 7.

PETER NERD (Columbia) Lochaven
State College, Lochaven, Pa., Oct. 19,

NEW RIDERS OF THE PURPLE SAGE
{Columbia): U. of Rochester, N.Y _, Oct.
12, Middlesex Community College, Edi-
son, N.J. (14); Duke U., Durham, M.C.
207, Virginia Commonwealth U., Rich-
mond {21).

NEW YORK DOLLS {(Mercury): U of
Rhode Island, Kingston, Oct. 14.

ORPHAN (London): Clark U., Worcester,
Mass., Oct. 8; Jefterson Community
College, Watertown, N.Y_ (12).

PROCTOR & BERGMAN (Columbia): L.
of Buffalo, N.Y ., Oct. 6.

RARE EARTH (Rare Earth}): Madison Caol-
lege, Harrisonburg, Va., Oct, 13.

HELEN REDDY (Capitol) U. of Texas,
Austin, Oct. 17

EARL SCAUGGS REVUE (Columbia): U
of Missouri, Columbia, Oct. & Loyola
L., New Orleans (6), Northeast Loui-
siana State U, Monroe (11); Center
College, Danville, Ky. (12} Mount
Union Coflege. Alllance, Ohio (13);
Wilkes College, Wilkes Barra, Pa. (14),
Washington & Lee U., Lexington, Va.
(18}, Tennessee Tech., Cookeville {20);
L. of Charleston, S.C. {21).

BOLA SETE (Columbia): San Francisco
State College, San Francisco, Calif.,
Oct. 3, California State College, Sta-
nmislaus, Turiock (5) U. of the Pacific,
Stockton, Calil. (12}, Peralta Commu-
nity College, Oakiand, Calif. (18),

PAUL SIMON (Columbia) Georgla State
L. Atlanta, Oct. 12; Miami L., Oxford,
Ohio (13); Cornell U, Ithaca, N Y. (19);
Kent State U, Kent, Ohio (20).

SONS OF CHAMPLIN (Columbia): U. of
Missouri, Kansas City, Oct. 3. Stephans
College, Columbia, Mo, {£).

BAUCE SPRINGSTEEN (Columbia): U, of
Villanova, Villanova, Pa., Oct. 6; U. of
Bridgepor, Conn. (18); Franklin Pierce
College, Rindge, N.H. (20).

BILL STAINES (Evolution), Salem State
C-ollege, Salem. Mass., Oct. 9; Narth-
gastern U., Boaton (12), Kirkland Col-
lege, Clinton, N.Y . (13} Union College,
Schenectady, N.Y. (20)

STORIES (Kama Sutra); York College,
York, Pa, Oct. 4; Manstield State
Teachers Collega, Mansfield, Fa. (6);
Lehman College, Bronx, N.Y. (12); L. of
Morth Caralina, Wilmington (18); U. of
Tennessee, Clarksville (19); North
Carolina State U., Rockymount (20).

STYX (Wooden Nickel): Western llinois U.,
Macomb, Oct. 18; Oak Park High
School, Oak Park, . {20).

STRAWBS (A&M): Trenton State College,
Trenton, N J., Oct. 5; Carnegie Mellan
U., Pittsburgh, Pa. (11), Princeton U,
Princeton, MN.J, {12).

SUGARLOAF (Brut): Whitman Collegea,
Walla Walla, Wash., Oct, 5; Bathany
College, Bethany, Kan. {12}

SUTHERLAND BROS. & QUIVER (is-
land). U. of Dayton, Ohio, Oct. 3; L. of
Indiana, Bloomington (7}, Middle Ten-
nesses State U, Murfreesbore {123 U
of Tennesses, Knoxville (13} U. of
Georgia, Athens (193, U of Florida,
Gainesville (21).

CAL TJADER (Fantasy): San Diego Gity
College, San Diago, Ocl. 4

JACK TRAYLOR & STEELWIND (Grum}:
Austin Peay State U., Clarksville,
Tenn., Oct. 2; Jacksonville State U,
Jacksonville, Ala. (3} U. of Tennessee,
Martin (4).

IKE & TINA TURNER {United Artists)
State Teachers College. Valdosta, Ga.,
Oet. 10; U, of South Dakota, Vermiliion
(12}

LOUDON WAINWRIGHT Il {Columbia).
Dartmouth College. Hanover, N.H_,
Oct. 13,

JOE WALSH (ABC) Bowling Green U,
Bowling Grean, Ohio, Oct. 5; U. of Pitts-
burgh, Pa. (6). U. of South Carclina.
Columbia (10), Delta State College,
Cleveland, Miss. (15); U. of Mississippi,
Slarksvile (16); MNortheast Louisiana
State UV, Monroa (17).

MUDDY WATERS (Chess): Louisiana
Tech. L., Ruston, Oct. 9.

DOC WATSON (United Artists): Windham
College, Putney, Vt.. Oct. 5. Trinity U,
Hartford, Conn. {(6); Harvard U., Cam-
bridge, Mass. (7).

WEATHER REPORT (Columbiay U, of
Nebraska, Lincoln, Oct. 12,

WORLD'S GREATEST JAZZBAND
(World Jazz): U, of New Meaxico, Albu-
querque, Oct. 2; Hobbs H.5., Hobbs,
N.M. (4] Texas ARIU,, Kingsvilla {(11).
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Budget, Latin-Afro
Lines by Caytronics

NEW YORK-Nor-Mex, a
budget label specializing in Mexican
music, and Katunga Records, a
Latin-African label, have been
formed by Caytronics Corp.

Joe Cayre, president of Caytron-
ics, said that the release date for
Nor-Mex product has been set for
Nov. | and that distribution of prod-
uct will cover only the midwestern
and western states in the U.S. "We
will only release select product on
the East Coast at a later date,” stated
Cayre.

He said that the Nor-Mex label
will release only albums and tapes,
stating that “it isn't economically
feasible to release singles on the
Mexican music market.” LP’s will
retail for $2.98, with a $1.99 discount
price allowable, and B-track tapes
will retail for $3.98, with a $2.98 dis-
count price allowable.

Latin Rise
In Soviet

MOSCOW—Latin music is con-
tinuing its upward spiral in the So-
viet Union, with the third big gala
show in five years resulting in stand-
ing-room-only attendance,

The show, “Melodias de Verano"
(Melodies of Summer), was held
Aug. 25 at the Central Concert Hall
here and featured the New Time vo-
cal/instrumental quartet from Val-
paraiso; Cuban singer/film aciress
Fara Maria; and Columbia Records
singer Leonor Gonsalves Mina who
sang in her first Latin show in this
country

Other acts were Jimmy Tanti and
Mabel Luna (Mexico); Monte
Carlo; Peru’s Marnio Guensollena;
and the Los Ebajadoros Paraguaios
quartet.

M&M Sets
Concert

MIAMI—In a first for a Miam-
based label, M&M Records will
present the M&M All-Stars in con-
cert at the Gusman Philharmonic
Hall here Dec. 16.

Among the label acts slated to per-
form, according to M&M president
Manny Matos, are artists such as the
group Coke, Jovenes del Hierro, Or-
chestra La Suprema, Ray Fernandez
and his Court, Chamaco Garcia,
Sergio Fiallo, Wild Wind, Lighter
Than Aur, Zodiac, Mano Fernandez
Porta, and Juanito Ayala. Matos
also stated that a gold record will be
presented during the concert to
Coke for their label sales.

While Cayre declined 10 name
any of the artists on the label before
release date, he said that the bulk of
the catalog consists of "top name
Mexican recording acts.” He added
that Columbia Records will custom
press for the label and that Cay-
tronics will sell direct through s
branches.

Label administration will be han-
dled out of the firm's New York of-
fices under the control of Nor-Mex
general manager, Daniel Gutierrez,
Cayre said that Gutierrez will divide
his time between the firm’s offices
here and newly buill facilities for
Nor-Mex in San Antonio, Tex.
While the facilities include sales of-
fices and warehouse space, all studio
work will be done in Mexico, Ac-
cording to Cayre, production sched-
ules call for the release of three al-
bums a month through 1974,

[n announcing the formation of
Katunga Records Cayre stated that
plans call for the unveiling of label
product Jan. 1, 1974. Combining
pure African music with Latin ori-
ented product, Kataunga’'s initial re-
lease will be seven LP’s, said Cayre.
Rinel Sousa and Daniel Gutierrez
will share administrative responsi-
bilities for Katunpa.

Violation
On Content

Is Charged

By FRAN JORGE

SANTO DOMINGO—Associ-
ation of Musicians and Singers
(AMUCABA) has charped before
the Senate’s standing committee on
education here that 50 out of 58
records played on Dominican radio
stattons are of foreign origin, and
therefore violate the Public Enter-
tainment Commission regulation
that 50 percent of the record content
played on radio stations here be of
Dominican composers and/or art-
ists. A major cause of the disregard
for content regulations here, accord-
ing to an association source, is the
presence of payola among disk jock-
eys and record dealers.

In an effort to remedy the content
situation and the alleged payola
problem, AMUCABA and the Do-
minican Association of Radio
Broadcasting Stations (ADORA)
met with the Senate committee Sept.
18. Topics covered included the au-
thorization for legal authorities to
penalize those involved with payola
and the establishment of new legis-
lation to strengthen Dominican con-
tent regulations,

SAMMY LEON, center, director of the group La Fantastica, signs a long-term,
exclusive recording contract with Mericana Records. Joining Leon for the oc-
casion are Joe Cayre, left, president of Caytronics Corp., and Ralp Lew, a&r
and recording director of Mericana. La Fantastica's first LP on the label will be -
released in October,
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Alegre Records artist Charlie
Palmieri. recently involved in a mo-
torcycle accident, is resting at his
home here and recovering from a
broken collarbone. While the injury
should not impair his future playing,
Joe Cain, general manager of Tico/
Alegre Records, said that Palmien
had to cancel a number of concert
and promotional appearances as a
result of the accident. Palmieri's lat-
est album “Vuelve El Gigante™ is
still scheduled for a Nov. | release,
... Also at Tico/Alegre, Joe Cain
stated that all releases, other than
Christmas product, will be held back
until Jan. 1. With the release mora-
torium going in effect Nov. 1, Cain
said that the reason for the policy is
the strong emphasis on Christmas
product in the Latin field. It seems
that normally strong product can get
lost in the season’s buying rush and
radio airplay emphasis on holiday
tunes.

Fania Records executive Eliot
Sachs tells us that the film rushes
from the label's All-Star concert at
Yankee Stadium were “very good™
and that Fania will go ahead with its
plans to produce another “Our Latin
Thing™ type film. Sachs also stated
that plans call for the release of a
new All-Star LP in early January.
Meanwhile, the current “Our Latin
Thing"” film has been picked up for
distribution in Holland, with Ger-
man distnbution pending. ... Vin-
centico Valdes is touring California,
making promotional appearances,
as well as concert performances, to
back his latest release on Tico
Records. ... Bandleader Machito is
enjoying one of the busiest times in
his career. Much of his long overdue
national exposure was generated by
a number of major Latin concerts in
which he and his orchestra took part.
The additional exposure has also
generated increased sales for his lat-
est album on Mencana Records.

In another development at Meri-
cana, the label is preparing a major
promotional campaign behind the
Christmas LP “La Tuna de Baya-
mon.” The campaign will include
both 60-second television and radio
spots in Puerto Rico and New York,
as well as in-store posters and point
of sales aids for retailers. The album,
which was recorded in Puerto Rico,
features a choir of 25 wvoices. ...
Ralph Lew, general manager and
a&r director of Mericana, also tells
us that the label will distribute indi-
vidual artist posters and display
cards to retailers in all the major
markets. Distribution of the sales
aids will begin shortly.

Latin Explosion Productions in
Chicago, Ill. is looking for a bilin-
gual on-the-air personality—writes
Juan Montenegro. . . . Chris Montez’
single “Ay No Digas” is enjoying
chart action in Austria and Ger-
many. Montez, who records for CBS
International, and a great number of
other Lalin artists is catching on in
number of world-wide markets, in-
cluding the Soviet Union (see sepa-
rate story). ... Orchestra Power is
spreading their musical message by
doing free concerts in Puerto Rico.
Plugging their latest release, “Abo-
ringuen,” the group has done up-
wards of 11 free dates. . . . Christmas
product coming from Fania Records
includes a new LP by Willie Colon,
Johnny Pachecco producing, and
LPs by Cheo Feliciano, Impacto
Greo, Senora Poncena, and Santos
Colon. ... Larry Spencer and his
trumpet will be adding a touch of
Latin flavor when he starts working
with CTI Records’ Deodato. . . . Ma-
ranta Records will release Somos'
debut album shortly.

MELANSON
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Grande Amor”
mover in a number of Latin markets.

MIAMI
Pedro de Pool, program director

of radio station WCMQ-AM here, is
presently in New York overseeing
the preparation of a complete set of
station jingles being written and per-

formed by Tico Records artist Tito
Puente. Tico general manager Joe

Cain is producing the package. ...
Audio Latino Records is releasing

10 new LP’s, including Luis Garcia's

latest album. Also on Audio Latino,

Paul Gerard’s “Mi Pequeno y

has been a strong

. Enrique Caceres has opened at

the Club Montmatre here. Caceres,
who records for Caytronics Corp.,
will be followed mmto the club by Al-

hambra Records artist Julio Iglesias.

Gema Records has released Or-
lando Contreras’ new LP “Dame la
Mano,” The album was recorded in
New York on 16 tracks. ... Musart
Records artist Ricardo Rey is in town
to promote his recently released al-
bum. The promotional campaign is

paying special attention to the tune
“Asesina.” ... Eli Records, having
recently signed the Argentinian
group Punta y Banca, has released
their debut product on the label, “La
Aventura.” Eli has also released “La
Guitarra de Sabicas.”

Antonio Aguilar will be touring
Puerto Rico this month as part of a
promotional campaign on his new
LP release on Musart Records. . ..
Ray Barretto (Fania) will play his
first date here for 1973 in October.
Local jazz stations have been pick-
g up selections from his latest LP.

. . Velvet Records has released Con-
junto Universal's latest LP. ... Ru-
mors are flowing that Tito Puente
will play the Montmatre here this
month. ... Fania Records artist
Willie Colon recently broke all at-
lendance records at the Centro Es-
panol here. Colon performed at the
club for two weeks and Eddy Marti-
nez is presently trying to line up an-
other date for him as soon as pos-
sible. ART (ARTURO) KAPPER
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) IN CHICAGO
28 | TITLE—Artist, Label & - TITLE—Artist, Label &
=% | MNumber (Disfributing Label) Z% | Mumber (Disiributing Label)
1 JULIO IGLESIAS b ORCH. LA SELECTA
"Rio Rebelde,” Athambra 10 “libaro Soy,” Bormquen 1245
2 LOS DIRBLOS 1 ISMAEL MIRANDA
“Que Yoelva Conmigo,” Musimex 5030 "M Se Compone Un Son,” Fana 00437
3 | WILLIE COLON 8 | FREDDIE MARTINEZ
“Lo Mato,” Fania SLPD0444 "El Farodito De Amor,” Freddie 1009
4 | SOPHY 9 LOS GALOS
“Locura Tengo Por Ti," Velvel 1464 “Mbum De Oro.” Pamasa 1110
3 | VICENTE FERNANDEZ 10 | HECTOR RIVERA
“La Misma,” CYS 1359 “Para Mi Gente.”" Tico 1309

IN NEW YORK

1 | ORCH. TA"SELECTA

“libaro Soy,” Borinquen 1245

SOPHY
“Locura Tengo Por Ti"” Valval 1464

WILLIE COLON
“Lo Mato,” Fania SLPR0444

CAMILD SESTO
“Amar ... Amar,” Pronlo 1006

DANNY RIVERA

"Danny Rivera,” Velvel 1467

U B W D

ISMAEL RIVERA
“¥engo Por La Maceta,” Tico 1311

ISMAEL MIRANDA
“hsi 58 Compong Un Son,” Fansa D0437

EDDIE PALMIERI
“Sentido.” Mango 103

NORMAN PONCE
“Morman Ponce,” CYS 1372

10 | TIPCA NOVEL
“Se Colo La Tipea,” TR

B e =d  On

I1AMI

1 | ANGILICA MARIA
“Angilica Maria,” Carina 5118

2 | ROBERTO LEDESMA

“Amoe,” MU 1611
3 | GRAN COMBO

“Enaccian,” EGC 004
4 SOPHY

“Perdon,” Welvel 1474
5 TIPICA 73

“Manono,” Inca 1031

JULIO IGLESIAS
“Asi Macemos,” Alhambra 12

ENRIQUE CACERES
“Apcender A Perdonar,” Cayironics

WILLIE COLON
“La Mate,” Fania SLPODA44

HILDA MURELLO
“Palabras, Palabras,” Mate

10 PACHECD
“Tres De Cafe Dos De Azucar,” Fania 436

(T- T -

IN TEXAS

1 VINCENTE FERNANDEZ
“La Misma." Caytronics 1359

LATIN BREED
“Return Of Latin Breed.” GC 106

SUNNY & THE SUNLINERS
“El Preferido,” Keyloc 3018

FREDDIE MARTINEZ
“Farolito De Amar,” Freddie 1009

LOS CACHORROS

e o W RS

“El Yalumen 31" C.R. 5031

6 RAMON AYALA
“Coraron Yagabundo,” Texmes TO15

7 WALLY GONZALES
"Mi Cuchs Cuchi” Bego 1097

B ALFONSO RAMOS
“El Pentar,” Capri 1026

9 | LITTLE JOE-LA FAMILIA
“Tatal,” Buena Suerte 104]

10 CARLOS GUZMAN
“Volumn 3. Fabkcon 4042

IN LOS ANGELES

1 | LOS FREDDYS VICTOR ITURBE
“Quiero Ser Feliz," Echo 25109 “Imagenes,” Mumi 6070
2 VICENTE FERNANDEZ 7 LOS CAMPEROS
“La Mzma,” CYS 1359 “La Bikna,” Latin Inler.
3 | IMELDA MILLER 8 | CORNELIO REYNA
“Coraron Vagabunda,” Arcano “Cornelso.” Musart 5030
4 VICENTE FERNANDEZ ]
“Vobver, Volver,” CYS 1333 %E:E?au.ﬁo EEIIS 4117
3 LOS SOLITARIOS 10 VICKI CARR
‘Wunga Digns,” Peerless 1618 “En Espanol,” COL. KC =31470
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Soul

" Sauce__

Contributors
Keep Soul’s
Soul Alive

By LEROY ROBINSON

LOS ANGELES—In this day and
time, there remains very much con-
fusion as to what soul music is all
about. Bul even worse, rhythm and
blues, which no one seems to know
anything about, is being pushed
aside (and in some instances out of
the music scene altogether) in order
to assuage the lack-of-knowledge
folk who find soul easier to deal
with.

What this all means is that some-
one has cleverly taken possession of
this important black music form so
as 1o exclude the progenitors while
at the same time, bnnging in various
“confederates™ whose major contri-
butions have been increased confu-
S10m.

Just who the confederates are
we're talking about is not as impor-
tant as setung straight where soul
music stems, and naming some of
those worthy contributors who con-
tinue to keep the roots of soul alive.

Briefly, a little history might be
helpful. Namely that, in the forties
the record business was becoming
increasingly something of impor-
tance because television was not yel
in, and the radio had reached a point
of saturation.

Therefore. music on records by
black musicians and singers became
a way of life for the stay-at-homers.
And through the combined styles of
such bluesmen as T-Bone Walker,
Howlin® Wolf, Joe Turner, and
Lows Jordan, to name only a few,
there emerged by these melding of
blues styles into what became
rhythm and blues,

The musical shape of the r&b
form came through the rhythm in-
struments such as the guitar, the or-
gan, the bass, and the drums, a set-
ting not too unlike what we have
today. What did more importantly
emerge was a beat that was in-
comparable, albeit not every black
community went out ol its way to lis-
ten to it. And neither did many of
the whites of that period.

You see. unlike today with many
new interests in blacks and what
black people have to offer (to a de-
gree), the only black music form that
was big business was jazz. As one
musician of that period put it, “r&b
music was too vulgar, erotic, and
degrading for respectable people.”™ It
is obvious that black people have
come a long way since the earliest
days of rhythm and blues.

Soul became big business hecause
the European rock’n'rollers discov-
ered Liule Richard and Chuck
Berry. It became big business be-
cause the spirit of the Moonglows,
the Orioles, the Ravens, and some
other ré&b giants were watered down
to become something else. musically,
that mass America would gravitate
to.

And as a result of the aforemen-
tioned, rhythm and blues was. more
or less, pul out to pasture for a word
(soul), and a revised black music
form that more people. which even
included some so-called white soul
singers, could enter and make some
large money.

The above naturally meant con-
trol by a group of people that sup-
posedly know black music. It also
meant the very probable end 10 a
musical era based on money and
mass confusion. It's too bad. because
with all the nostalgia poing on, we
should attempt 1o reach back and re-
store (1f that's the correct word) to all
Americans a rich musical heritage.
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- £ | TTE ANST Label & Number |y | = i TITLE, ARTIST Label & Numbes
2 | B | & (0ist/Label) (Publisher, Lcensee) | £ | 5 (Dist. Label) (Publisher, Licensee)
1| 1| 4| LETS GET IT ON ﬁ' 40| 3| MAIN STREET PEOPLE
Maren Gaye, Tamba 320 {Mofown) Four Teps, ABC ABCY 50144
2 4| & INKERVISIONS 32| 35| 12| COSMIC SLOP
Stewie Wonder, Tamla T 326 L Fankadelic, Westhound W8 3022
{Maolewn) (Chest s lanut)
31 2| & KILLING ME SOFTLY 33| 29| 23| BLACK BYRD
Roberta Flack Alamte 50 1271 Donald Byrd. Blue Mote BN LA 047
F {United Asfists)
4| 6| 5|3+3
| | Isdey Brofhers. T-Neck K2 32453 34 28 20 LIVE AT THE
' | (Cohembsa) | SAHARA TAHOE
| Izaac Hayes. Enterpnse EMS
5| 5 16 EDDIE KENDRICKS 75005 (Columbin)
| Temla T 327 L {Motown) |
35| 34 12| EXTENSION OF MAN
b 3 | 6 | DELIVER THE WORD [ Donny Hathaway, Atca S0 7039
| War. United &risis U5 LAL2E F | |
| 36| 33| 17| TOWER OF POWER
7 7115 FRESH Warner Brothers B85 268]
Sy & il Flml_r Hone. Epic RE |
WITH YOU
8 | B 13 | HEY NOW HEY (The Other |
Side of the Sky) Al Geeen, Wi BSHL 32074 (London)
Aretha Frankfin, Atlantic 50 7265 .ﬂr 49| 2| GET IT TOGETHER
Y| 12 |12 | POINTER SISTERS -
m :
ue Thumb &8 (Famos) 39| 318 30 :E:FTHEH ﬂrE D: us
10 11 | 21 | CALL ME | dyd Kmght & fhe Fips.
| Al Green. e XSHL 32077 (Landon) Soull 575 L (Motown)
11| 9 13| TOUCH ME IN fy| 50| 2| Buack v BLE
THE MORNING Heradd Mebiin & The Blue Motes,
Diana Ress. Motown M 727 L Phifadelphia Imbermgbonal K2 32807
iColambna)
12 1
22 L ?ﬂpﬂm JI;I,,E, o : 4] | 42| 5| ETTA JAMES
Columba KC 37194 | [rasy CH 50042
13 |15 | 9 | CLEOPATRA JONES €r/ 55| 2| Im HuRTs S0 GooD
Jor: Simon/Soundtrack, Warner Millse Packson, Spring SPR 5708
Benthers BS 2718 { Pobydar]
14 |10 |11 | SMOKEY 43 41| 17| YOU'VE GOT IT BAD GIRL
Smokey Robenson, Tamila T 328 1 Qumcy Jones, AEM 5P 304)
[Mabown)
44 | 37| 12
15 |16 | 13 | FACTS OF LIFE | EEH!'-HEELM %,
Bobhy Womach. United Arlsts Kudu KU 1213 (CT1Y
LA D43 F
45 | 39| 19| TYRONE DAVIS
16 18 18 | BACK TO THE WORLD | 3
i Curtis, Manfseld, Curtom | Dakai DR TES04 (Bawnswick)
' o ) 46 | 44 | 33| COMPOSITE TRUTH
17 |17 |14 | TAYLORED IN SILK Mlandii: Potyaor: 0%
I 4 e a7| 47| 3| miz Lew's Boy
Wilson Pchetf, RCA APL | 0312
18 |14 | 10 | DOIN' IT TO DEATH
185 People PE 5603 (Polydor) 48 | 43 | 13| WAITING FOR
LITTLE MILTON
'ﬁ' 32 | 5 | CHI-LITES Litite Milion, Stax 515
Brungwich BL 154157 3012 (Columbia)
LT 26 | 5| AN ANTHOLOGY 49 | 51| 3| SASSY SOUL STRUT
Templationd. Gaidy G THT L Lou Donaldson Blue Nede BN LA
(Mot own 10% F (Wnited &rfists)
21 (20 24 | I'VE GOT SO ﬁ ~ | 1| EcsTasy
MUCH TO GIVE Ohic Players, Westhound WE 2071
Barry Whate. I8 Cenfury T 407
51| 46| 6| UNDER THE INFLUENCE OF
22 4 4 ;ﬂnuﬁﬂﬂﬁ' YOU IS TO LOVE Love Unkmited, 201k Century T 418
BB. King. ABC ABCX 794 52| 43| 25 SPINNERS
ﬁ 30 42 Kelantee 50 7356
Lnminaias 53 | 52| 29| BIRTH DAY
24 |21 |14 | ALL | NEED IS TIME IO S e
Gl Emghl & Ehe Pipi 5ol 5
T 54 | 56| 4| BETTY DAVIS
| Just Sunshme J55-5 (Famows)
25 |22 | 7 | BE WHAT YOU ARE
Staple Singers, Stax 575 3015 55 57| 2| ARMED & EXTREMELY
(Columba) DANGEROLS
First Chawce, Philly Geoowe [400
26 |25 |16 MA (Belfy
Fare Earits. Rare Earih
fi 546 L (Mobown) |56 | = 1| FULLY EXPDSED
| Willie Hitch, Mofown W 748 Wi
27 |19 | 10 | THERE'S ND ME
WITHOUT YOU |57 | 45 23| THE MACK
Manhallars, Columbaa KE 32444 Willig Huleh/ Saundliack.
Matown M TRE L
28 | 27 | 23 | NATURAL HIGH
Bioodsione. London PS5 620 5% - | 1| WORLD OF
Ikt & Tinag Tummer, Unded Kriesfe LA
29 | 23 | 12 | SLAUGHTER'S BIG RIP-OFF LA D&4 G2
lames Browm Soumdbiack
Palydor PD 6013 59 | 53 | 47| THE WORLD IS A GHETTO
War, United Arfists LAS 5852
30 | 31 | 4  'WATTSTAX II/THE LIVING
| WORD 60 | 54 | 14| THE LOVE WE HAVE
Vamiows Armbs, Stex 2-3018 lerry Butler & Brends Lee Eager,
{Columbia) Mercury SAM 1680 (Phonogram)
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Classical Music

K-Tel & Arcade in Classical
Sales Battle Via TV Pushes

LONDON —Classical music is to
be given the hard-sell on television
in the same way that just over 12
months ago brought an upsurge in
pop music sales, as K-Tel and Ar-
cade make a simultaneous high-
pressure pitch at the mass consumer
market with competing albums.

The prize is reckoned to be up-
wards of 500,000 albums and each
company is backing its release with
campaigns which together will cost a
total of 500,000 at current rate card
prices—even more than was claimed
as the cost of promoting a pop al-
bum. K-Tel. for instance, reckons to
be increasing its sales by 30 percent
in allocating 200,000 to “ensure a
topseller.”

Both companies have produced
“lollipop™ collections of favorite
classics, with Arcade pinning its
faith in the appeal of the London
Symphony Orchestra—the com-
pany’s first originated production
and K-Tel sticking to the well-estab-
lished famous-names formula.

K-Tel fired the first shots in the
battle last week when the first adver-
tisements in a six-week campaign
appear on Thames-TV for a double
album. Classics 100—so called be-
cause it offers 100 minutes of play-
mg time—retailing at £2.99. The
twin-set features 33 selections of fa-
vorite classical themes, among them
the “March of the Toreadors,” *Blue
Danube Waltz,” “William Tell
Overture,” “Flight of the Bumble
Bee,” “Dance of the Sugar Plum
Fairy” and the "Hallelujah Chorus.”
The music is performed by such con-
ductors as Eugene Ormandy, Bruno
Walter, Sir John Barbirolli, Leonard
Bernstein, George Szell and Andre
Kostelanetz. and such orchestras as
the Philadelphia, Columbia Sym-
phony, Halle, New York Philhar-
monic, Cleveland and the LSO.
Within one week, according to man-

Montreux
Award to
‘Cellint’

NEW YORK -The Philips Colin
Davis Berlioz Cycle, winner of three
Grammys. a Prix Mondial du
Dnsque de Montreux and numerous
Grand Prix du Disques. scored
again when the highly acclaimed
world premiere recording of “Ben-
venute Cellini™ was awarded the
Prix Mondial du Disque de Mon-
treux. “Cellini™ has already recerved
the Grand Prix de L'Academie
Charles Cros and a Grammy as the
Best Opera Recording of 1972,

“Benvenuto Cellini™ is the latest
addition 1o the history-making
Davis Berlior Cyele and features
Nicoliai Gedda in the title role along
with Chrisuane Eda-Pierre, Jules
Bastin, Robert Massard. Roger So-
yver, Raimund Herinex and Jane
Berbje. The Chorus of the Roval
Opera House, Covent Garden. and
the BBC Symphony Orchestra are
conducted by Davis,

An earlier winner ol the Mon-
treux prize, “Les Trovens,” will
again receive much attention, since
the Metropolitan Opera will mount
its first production ever of this work
on Oct. 22, The next recording in the
Davis Berlioz Cyele will be “The
Damnavon of Faust.,” which wall
appear in November and will fea-
ture Nicolai Gedda, Josephine Vea-
sey and Jules Bastin and the London
Symphony Orchestra,

By BRIAN MULLIGAN
aging director lan Howard, K-Tel
will have its commercials screened
throughout the country.

Arcade swung into action on Sepl.
24in the London, Harlech, Midland
and Anglis areas, and began on-
screen in the rest of the country from
Thursday (4). The exception will be
the Westward tv region, in which the
All Time Classics album was test-
marketed with what Arcade director
Michael Levene described as “very
impressive results.” Arcade’s album
includes “Ride of the Valkyries.,”
“Slavonic Dances.” “Sabre Dance,”
the Overtures from “Romeo and Ju-
liet” and the *Marriage of Figaro.”
and the “Slavonic Dances.”

Obviously, neither company s
pleased that the other has had a
similar idea at the same time. and
the fear on both sides 15 that compe-
tition on a similar concept could re-
sult in disappointment with the ulu-
mate sales volume. But they will

have less reason than might have
been the case. to have cause for con-
cern over the matter of repertore,
Out of a wtal of 42 titles, there are
only two duplications—the “Flight
of the Bumble Bee” and “Blue Dan-
ube Walz.”

Both companies claim to have had
their albums in the pipeline for some
time and K-Tel's Howard told Mu-
sic Week that had it not been due to
manufacturing problems and the
need to reshoot the v commercial,
Classics 100 would have been re-
leased four weeks ago.

Levene commented. “l don’t think
it’s a good idea for the two albums to
be out at the same time. In fact, it's
daft and doesn’t make sense at all.
We are not looking at the classical
market as a one-off project and we
have plans o expand further into
this area.” He added that Arcade
was looking to selling 500,000 copies
of All-Time Classics.

RCA Enters Multi-Record
Contract With Stokowski

NEW YORK-RCA Records will
record the noted conductor Leopold
Stokowsk: with several of London’s
outstanding orchestras for at least 10
albums over the next 18 months.

Announcement was made by R.
Peter Munves, director of Classical
Music for RCA Records, who said:
“For 60 vears. Stokowski has been
one of the most formidable forces in
music. At 93, his powers of percep-
tion have never been Keener. For
these recordings, Stokowski will
record for the first time in 4-channel
sound.”

Two recordings have been com-
pleted and the first. Dvorak’s Ninth
Symphony (from the “New
World™), will be released in January
in a deluxe two-record set which also
will contain Stokowski's first elecin-
cal recording of the symphony. It
wis the very first set of 78 RPM

“Musical Masterpieces” RCA re-
leased in 1926, signaling the start of
the first golden age of symphonic
recording,

Also recorded for future release is
Tchaikovsky's  “Pathetique™ (6th)
Symphaony. also a sound HFLLI-ILLLLI r
being performed for the first time in
4-channel sound.

Munves noted that among the
other projects well along are o be
recordings of orchestral Wagner ex-

cerpts and Bach. both of which are
Stokowski specialties.

Stokowski made the first orches-
tral recording for RCA in 1916 in
Camden, N.J., when he was music
director of the Philadelphia Orches-
tri. He and the orchestra recorded
continuously for RCA from that
time until the mid-thirties when Eu-
gene Ormandy became the orches-
tra’s mentor, Through the years, Sto-
kowski has joined one orchestra or

another for special recordings for
RCA.

Strife Delays
Denver Opening

DENVER-The Denver Sym-
phony Association announced that
negotiations that have been going on
since Aug. 8. between the Associ-
ation and Local No. 20-623, Ameri-
can Federation of Musicians have
reached an impasse in obtaining a
new contract for musicians’ services
for the 1973-74 season. As a result,
the opening of the season will be de-
layed and until further notice, con-
certs that are affected are posiponed.

The Association and the Union
have bargaining teams which will
continue o meet unul the contract
ssues are resolved.

Menuhin a Jazz Fiddler
In New Angel Recording

NEW YORK --Viohinist Yehuds
Menuhin has pone from the serious
o the sublime in a new rLLl'I-I"IiJII'lE of
jazz versions pop music of the
Tharties. The record, “Jalousie.” 15 a
collaboration with French jazz vio-
linist Stephane Grappelli and will
be released by Angel Records carly
in October.

A recent BBC television program
tnggered the recording after Grap-
pelli enlisted the assistance of Men-
uhin, Ther performance of Gade's
“lalousie”™ was so popular with
viewers that they obtuned more ar-
rangements and made a recording.
Max Huarns created for them 14
Mniore Jrl"IJI'Ij‘__’.L'J‘.I'H..‘I'IlH nl" Flrl.."“-'..'j r Ihu‘nr—
ites such as “Blue Room,” "Lady Be
Giood,” “These Foolish Things™ and
other tunes by Gershwin, Porter,
Berlin and Kern. Four original com-

OCTOBER 6, 1973, BILLBOARD

positions by Grappelli were in-
cluded,.

Grappellis violin was an mtegrul
partof the Quintette of the Hot Club
of Franve. Sinve those days, Grap-
pelli has led his own groups and
been active as i Juzz Composer. Men-
uhin’s previous effort into new musi-
cal areas were the “West Meet East™
recordings with Indian sitarist Ravi
Shankar.

Also featured on the “Jalousie™
LP s the Alan Clare Tro,

‘Cabaret’ Gold

NEW YORK The onginal
soundtrack recording of the moton
picture “Cabaret™ has been certified
gold by the RIAA. The ABC/Dun-
hill LP features performances by
Liza Minnelli and Joel Grey.
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national retail sales and radio station air play listed in rank order.

TITLE, ARTIST
Label & Number (Dist. Label) (Publisher, Licensee)

ALL | KNOW
Garfunkel, Colembia 4-45926 (Canopy, ASCAP)

I'M COMING HOME

Johany Mathis, Columbia 445508 (Mighty Three, BMI)
HALF-BREED

Cher. MCA 40102 (Blue Monday, BMI)

MY MARIA
BW. Stevenson, RCA 0030 (ABC/Dunhill/Speed/Prophecy. ASCAP)

LOVES ME LIKE A ROCK
Paul Simon, Columbia 445307 (Charing Crass, BMI)

PAPER ROSES
Marie Osmond, MGM 14609 (Lews, ASCAF)

LET ME IN
Osmonds. MGM/Kolob 14617 (Kalob, BMI)

ASHES TO ASHES
The Fifth Dimension, Bell 1766 (ABC/ Dunhill/Saldier, BMI)

KNOCKING ON HEAVEN'S DOOR
Bob Dykan, Columbiz £-45313 (Ram's Horn, ASCAP)

IN THE MIDNIGHT HOUR
Cross Country, Afco 45-6934 (Cotilhion/East/Memphis, BMI)

JESSE
Roberta Flack, Atlantic 457987 (Frank, ASCAP)

LOVING ARMS
Dobie Gray, MCA 40100 (Almo, ASCAP)

SAY HAS ANYBODY SEEN MY SWEET GYPSY ROSE
Dawn, Bell 45374 (Levine & Brown, BMI)

RHAPSODY IN BLUE
Deodato, CTI 16 (New Warld, ASCAF)

RAMBLIN' MAN
Mllman Brothers, Capricarn 0027 (Warner Brothers) (Mo Ext, BMI)

DELTA DAWN

Helen Reddy, Capitol 3645 (United Artists/Big Ax, ASCAP)
JIMMY LOVES MARY-ANNE

Looking Glass, Epec 5110001 (Spruce Run/Evie/Chappell, ASCAP)
MUSKRAT LOVE

America, Warner Bros, 7725 (Wishbone, ASCAP)

WE MAY NEVER PASS THIS WAY (Again)

Seals & Crofts, Warner Brothers 7740 (Dawnbreaker. BMI)

SISTER JAMES _
Nino Tempo & the 3th Avenuve Sax, AEM 1461 (Broadside, BMI/Leigh, ASCAF)

SUMMER (The First Time)
Babby Goldsboro, Unsted Artists 251 (Unart/Pen In Hand, BMI)

THE LAST THING ON MY MIND
Meil Diamond, MCA 40062 (UA, ASCAP)

FRIENDS
Bette Midler, Aflantic 2980 (Kingman/Piggy/Rama Sulra, BRI}

FREEDOM FOR THE STALLION
Hues Corparation, BCA 0900 (Warner/TamerlanesMarsamt, BMI)

MIDNIGHT TRAIN TO GEORGIA
Gladys Knight & The Pips, Buddah 383 (Keca. ASCAP)

GRAPEFRUIT JUICY FRUIT
Jimmy Butfett, Dunhill 4359 (ABC/Dunhill, BMI)

VALDO VIA
Drupi, ABM 1460 (ATV, BM1)

FAREWELL ANDROMEDA
John Denver, RCA 0067 (Cherry Lane, ASCAF)

THE MOST BEAUTIFUL GIRL
Charlie Rich, Eprc 5 11040 (Columbia) (Gallico/Algee, EMI)

WAS A SUNNY DAY
josh, Bell 1739 (Charing Cross, BMI)

| GOT A NAME

lim Croce, ABC 11389 (Fox/Fanfare, BMI)

| WON'T LAST A DAY WITHOUT YOU

Maureen McGovern, 200h Century 2050 {Ahma, ASCAP)

SINCE | DON'T HAVE YOU
Lenny Welch, Mainsiream 5545 (Southern, ASCAP)

WELCOME HOME

Peters & Lee, Philips 40729 (Phonogram) (Bella, ASCAP)

TOP OF THE WORLD

Carpenters, ARM 1463 (AlmosHammers & MNails, ASCAP)

LOVE IS ALL

Enpelbert Humperdench, Parrat 4540076 (London) (Felsted, BMI)
WHY ME

Kriz Kristofierson, Monument 8571 (Columbia) (Fessca, BMI)

POUR A LITTLE MORE WINE
Wayne Newlon, Chelsea D091 (RCA) (Trousdale, BMI)

JUST YOU & ME
Chicapo, Columbea 4.45933 (Beg Elk, ASCAP)

SHIDDLE-EE-DEE
Clint Holmes, Epic 5-11033 (Columbia) (Wan-Lee/Emily, ASCAF)

OOH WHAT A FEELING
lohnny Mash, Epic 5-11034 {Columbia) {lohnany Mash, BSCAP)

RAISED ON ROCK

Elvis Presley, RCA O0BE (Screen Gems-Columbia. BMI)

YOU'RE THE BEST THING THAT EVER HAPPENED TD ME
Ray Price, Columbia 4-05885 (Keca. ASCAP)

HIGHER GROUND

Shevee Wonder, Tamla 54235 (Molown) (Stein & Vam Sfock/Black Bull, ASCAF)
YOU'VE NEVER BEEN THIS FAR BEFORE

Conway Twilly, MCA 400594 (Twalty Hird, BMI)

ANGIE

Rolling Stanes, Rodling Stones 19005 (Attantic) (Promopub, ASCAP)

LOVE DON'T CARE
Parry Como, RCA ODSE (Milene, BMI}

SPACE RACE

Billy Preston. AEM 1463 (WEP. BMI)

SOLITARIRE

Andy Williams, Columbia 4-45%36 (Don Rirshners Kec, ASCAR)

LITTLE GIRL GONE
(onna Fargo, Dot 17476 (Famous) {Pnma Donna. BHH
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Omaha Area Outlet
Splits AM & FM

COUNCIL BLUFFS, lowa—Af-
ter five years of simulcast Top 40,
KRCB-AM-FM has split its format
to become two separate stations, ac-
cording to program director Mark
Andrews. KRCB-FM has become a
24-hour progressive station, broad-
casting with 200,000 watts. The
lineup includes Frank Lehmann -6
a.m., Andrews 6-10 a.m., Dave Riley
until 3 p.m., Jon Kegh 3-8 p.m., and
John Frederick until 1 am, Kim
Monan and Sue Slevy handle the
weekend air personality chores.

Martin Country TV
Sub Gets Fall Slot

NEW YORK-The summer re-
placement for the Dean Martin
show on NBC-TV this past summer
goes into product in October to take
its place on the network as a regular
show this winter.

“Dean Martin Presents Music
Country”™ grabbed big audiences
this past summer as a replacement to
Martin's hour show. Greg Garrison
was executive producer to the coun-
try music hour show, which will
again be taped on location in and
around Nashville,

Percan! of peoplain age groups

KRCB-FM is also carrying the
concert series, “King Biscuit Flower
Hour,” and additional concert
shows are planned as well as weekly
specials, teature albums, and rocu-
mentary-type shows,

The AM lineup includes Tom Lee
Anthony 6-11 a.m., Joe Light until 4
p.m., Dick Wamer 4-signoff. Terry
Mason will do weekends. The for-
mat of KRCB-AM will be MOR in
approach, said Andrews. Station is a
day-time operation.

“In the two weeks before the for-
mat changes, KRCB-FM went
stereo. That alone generated so
much curiosity that an extensive
promotional campaign was not nec-
essary,” said general manager Rich-
ard L. Freeman.

“We can’t answer the phones fast
enough.”

Inn Chain
Gives LP

LOS ANGELES—Rodeway Inns,
in teamwork with Diamond P Enter-
prises’ “Continental Country” three-
hour weekly syndicated country mu-
sic show, sponsored Jerry Naylor
Week in nine U.S. cities last week,

Each person dining in & Rodeway
Inn in any of the nine cities received
a custom edition of Jerry Naylor's
album. Naylor is host of the three-
hour country music program, which
is underwnitten by Rodeway in sev-
eral markets on a barter basis,

The album, from the special proj-
ects division of MGM Records, fea-
tured Naylor with 10 country tunes
and was titled “Love You Most of
AlL"™ The LP was given away to din-
ers in Memphis, Tallahassee, Los
Angeles, Columbus, Sacramento, St.
Louts, Litle Rock, San Diego, and
Louisville.

Radio-TV Programming

12-Hr. Syndicated
Oldies Radio Show
To Sell MCA Pack

® Continued from page |

set would be sold strictly via mail or-
ders through the radio show, which
will be given free to any radio station
that wants to air it, It will be exclu-
sive to one station per market. They
have the rights to broadcast it four
times within two years,

The firm of Pop Chronicles,
which has a sales office in Los An-
geles headed by Doug Andrews, na-
tional sales director. will promote
the LP package during the show. Bui
the radio stations also get a total of
£4 one-minute spots within the total
12-hour documentary for their own
use, Pop Chronicles will be reim-
bursed on a royalty basis out of the
LP sets sold.

Patrons’ Survey Shows Trends

LOS ANGELES—Young white
males 12-15 years of age are listen-
ing much more to FM radio than
AM radio, according to a survey just
compiled by Los Angeles record
company promotion execulives
( Billboard, Sept. 29), 4

This is true throughout the day,

but more strongly at night than dur-
ing the day. And it's true even more
so of male members of minority
groups where 78 percent might listen
to FM radio 6-9 p.m. as opposed to
22 percent listening to AM radio,
During this same time period, how-
ever, more white females are listen-

LISTENING HABITS

e fpronld e Under 17 12-15 16-18 19-24 25-34 3549 | 49-plus
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AM12-6p.m 58 d3 A |10 22 31 25| 8 16 24 21| B 13 16 15022 32 30 32| 37 19 45 50|17 13
FM12-Bpm. 22 67 11 45|26 12 27 6|29 25 20 1A136 18 14 5119 31 14 50 25
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FME&-3p.m a 14 32 TB 21 10|47 2B 39 32(49 35 36 22(42 38 27 18|19 5B 14 50 50 M
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MOVIE & 2 4 7 5 L
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PERCENT OF PER-
SONS BUYING TYPES
OF RECORDINGS BE-

ing to AM than FM and the gap is
even stronger among minority fe-
males where 10 percent might be lis-
tening to FM as opposed to 40 per-
cent listening to AM from 6-9 p.m.
Consult the chart about listening
habits on this page for more details.

This survey was just tabulated by
a computer. It took several weeks to
accummulate the information,
which was gathered by record pro-
motion executives spending their
weekends in record stores through-
out the Los Angeles area inter-
viewing record buyers. Among those
highly instrumental in the survey
were Chris Crist, Jan Basham, Don
Whittemore, Chuck Mever, Dale
White, Bill Pfondresher and Sandy
Horn. All are members of the South-
ern California Record Prometion
Mens Unassociation, a loose-knit
group that holds educational meet-
ings and seminars to elevate their
professional craft.

Chart Explanations

The three charts on this page show
what times listeners listen and
whether AM or FM: the factors that
motivate people to buy records (and
you'll notice in the Customer Moti-
vation chart that radio 1s by far the
major influence on record sales),
and the configurations purchased by
age groups.

In the configurations chart, it's
very interesting 1o note that singles
are purchased, by whites and minor-
ity groups. in much older demo-
graphics than anyone suspected.
with. of course, younger demograph-
ics also buying singles.

CONFIGURATION PURCHASES

l&l;'gug-;EED OM AGE LUNDER 12 1215 18-18 19-24 # 2534 i5-49 49 &
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“The concept of selling oldies on
radio is not new,” Dempster said.
“But we have here, and this may be
unique, a super deluxe package of
records which are closely related o
the radio show—Bing Crosby, the
Andrews Sisters, and the best of the
big bands.

“This is certainly a different way
to merchandise catalog ... we're
reaching a buyer who may not be
tuned into his local record store be-
cause they may not have this par-
ticular product available . . . and the
person may not be tuned into tele-
vision offers for oldies.

“This type of merchandising
doesn’t hurt record store sales either,
because, il anything, it might stimu-
late interest among the younger
people for a Bing Crosby or the An-
drews Sisters.”

Andrews said the radio show is
available immediately. It's in a
monaural version on tape. The show
took two years to produce. A second
12-hour documentary, called part I
of “The Pop Chronicles Presents the
‘40's." will be available after the first
of the year. To date, it's not tied in
with any label. Pop Chronicles will
provide all promo and program-
ming aids for the show.

Country Gold Series

Dempster said that he was
readying a country music oldies
package for sale through another
syndicated radio program, “Conti-
nental Country.” a three-hour
weekly radio show hosted by Jerry
Naylor and produced by Diamond P
Enterpreses, Los Angeles.

Radio Co-op
Meet Slated

NEW YORK—College and high
school radio stations will examine a
proposed intra-state collaboration
later this month when the California
Campus Radio Co-operative meet-
ing is held at California Polytechnic
University in San Luis Obispo dur-
ing the weekend of Oct, 27-28,

First proposed last spring, when
delegales from state stations mel at
the California Polytech campus, the
Campus Radio co-op would have a
broad range of poals as outlined in a
special descriptive package being
circulated to area stations now,

In addition to programming ideas
that would be exchanged between
schools, the Co-operative would
conduct meetings and seminars
dealing with various aspects of
broadcasting: would act as a uni-
form body in all possible legal or
governmental realms of college
broadcasting: would provide infor-
mation on available broadcasting
training and training in related
fields, as well as promote such pro-
grams; and would exchanged pro-
gram material between member
schools.

Steven Tincher of the steering
commuittee that is finalizing the ini-
tial proposals for the upcoming
meeting noted that 87 college and
high school stations were being con-
tacted.

Additional information on the
meeting is available from Tincher at
KSDT-AM & DSDT-FM, U. of
California, San Diego, P.O. Box 109,
La Jolla, Calif. 92037.
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JOHN GILLILAND’S

THE POP UHRONICLIES

PRESENTS

THE 40°S

The 12-hour spectacular that brings alive the hit songs
of the '40s and interviews with the most popular and influential
stars of that decade is yours: FREE!

T
rr
T
e

ALL AT NO COST TO YOU! And, of course, you get exclusive rights in your market.
So, just clip the coupon below and get the '40s FREE.

84 one-minute revenue-producing

spots per broadcast to be sold directly
from your rate card.

Opportunity to exercise your option
for the second half of the '40s series.

Personalized taped promotional spots
and other promotional materials.

Special promotional record releases
for contests and drawings.

RE-LIVE EXCITING MOMENTS WITH THESE FAMOUS PERSONALITIES:

Humphrey Bogart The Shadow Hildegarde Nat “King” Cole Billie Holiday
Franklin D. Roosevelt Judy Garland Dick Haymes Bette Davis Abbott & Costello
Frank Sinatra Johnny Mercer Phil Silvers Roy Rogers The Mills Brothers
The Andrew Sisters Tommy Dorsey Alfred Drake Doris Day Gene Kelly

send to: DOUG ANDREWS
THE POP CHRONICLES

EXCLUSIVE POP CHRONICLES INTERVIEWS

Bing Crosby
Johnny Mercer
Edgar Bergen
Patty Andrews
Helen Forrest

George T. Simon
Sammy Cahn
Jimmy Van Heusen
Ray Ebéerle
Perry Como
Andy Russell
Paula Kelly
Freddy Martin

Harry James
Peggy Lee
Stan Kenton
Frankie Carle
Ella Mae Morse
Harry Mills
Les Brown

Helen O'Connell
Tex Beneke

P.O. BOX 1282
LOS ANGELES, CA 90028
1 Yes, | am interested in your free offer for my station.
1 | would like a demo record and additional infermation.
1 To my knowledge, this series has not played in my
market.
| understand there is no obligation at this time.

Name
Title
Station
Street

City State Zip
Free offer expires December 31, 1873.
Available to Canadian and U.S. markets only.
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Radio-TV Programming

Roberts Revamps WDHF-FM:
Using Mature “Top 100” Pitch

CHICAGO-WDHF-FM has re-
vised its format to a contemporary
sound that program director Dick
Roberts described as “Top 100,
minus teen music, aimed at 20 o 40
year-olds™ with a playlist ol 60 sin-
gles and. very soon, a number of LP
culs,

Roberts, who listens to new prod-
uct at least 8 to 10 hours weekly,
makes all decisions concerning addi-
tions 1o the playlist and the feature
LP artist of the weekend. “Some-
times deejays will suggest a new
record they've heard and liked. so
I'll listen to it and maybe I'll approve
i

Stereo 95 here, recently purchased
by Metromedia, re-worked its for-
mat to be similar to that of WKYC-
AM in Cleveland where Roberts was
previously program direcior. “Ex-
haustive market studies, interviews
with people on the streel and local
officials, and the success of WKYC-
AM led me to revise the format
here,” Roberts explained.

By INGRID HANNIGAN

“Teen music can be basically de-
scribed as hard rock or progressive
rock, and records with more instru-
mental than vocal.” Roberts said,
“S0 we don't play records like
“Smoke on the Water,” "Gypsy
Man,” “Brother Louie,” or releases
by groups such as Edgar Winter or
Grand Funk. 1 guess what's lefl
could be described as soft rock, with
some cross-over o easy listening.”

One cut from the newest album
and older LP's of the featured LP
artist is played each hour, around
the clock, with one repeat of each cut
in a 48-hour period. Bobby Golds-
boro was the Sept. | artist.

Another programming device
geared 1o attract the ‘adult’ crowd,
“and probably creating interest with
the younger set two,” is the sched-
uling of two oldies per hour. Only
when the style of oldie (female vo-
calist, for example) is similar to the
next regularly-scheduled record is
the play pattern changed. Usually
one record will always follow an-

“Climbing Fast”

and on and on . ..

GAYLE DUNNE

Arr. & Cond. by Bill Justis

“QUOTES”

“Love both sides' Rick Martel KOGO—San Diego; "Want
More of Gayle Dunne' Carl Stuart WHOL—Allentown; “Iit's
a Gooood Record” Ray Martin KJAY—San Francisco;
Dallas Wales KJOE—Shreveport;
“D-E-N-V-E-R, A pop sockerino'' Sammy Taylor KWJJ—
Portland; 'Good Song . . . Good Singer .
Good' Denny Long WCCO—Minneapolis; "We're On It . . .
Solid"” Yolanda Parapar WIOD—Miami . . . Charlie Russell;
KTRM—Beaumont . . . Artie Payne KWKH—Shreveport,

National Promotion Director:
GEORGE JAY (213) 469-5838
1608 Argyle Hollywood, CA 90028
Prod. by: HAROLD SPINA

SINGS

DeE°N-V<E°R

(67301)

ON:

RECORDS

.. Good-Good-

other all day and night, with about
five repeats per 24 hours,

Deejays must play individual
records and keep a running tally,
Eventuilly, Roberts will set up a car-
tridge tape library 1w simplify the
work,

During the 7 p.m. to 2 am. seg-
ment, WDHF-FM will play occa-
sional harder rock numbers to adjust
to evening audience differences.
“Mostly, women listen during the
day, while more men and younger
adults tune i later,” Roberts com-
mented.

To accommodate the uptempo
needed during drive time, the dee-
jays are encouraged to adlib about
bizarre area happenings and use a
peppy announcing style. Roberts ex-
plained that WDHF-FM is the only
FM station here stressing person-
ality and news, public service, pro-
gram features, and on-air promo-
tions. Herb Mendelsohn, vice
president and general manager,
said, *Our motto is “‘more than mu-
SIC,

Roberts thought WDHF-FM was.
one of the first, if not the first, sta-
tions in the midwest o play Albert
Hammond's “Peacemaker.” “We
tied in a briel on-air interview with
Hammond which was broadcast
twice one day, We try to have at least
one interview weekly, In this case,
we played the cut off the LP before
the single was released, and played a
few other cuts, too. But basically. |
wouldn't play an album if the group
didnt also have a hot single. or at
least a near past hit that was still
holding on.”

Roberts will play singles not on
the charts, which he follows reli-
grously, only 1if a significant number
of calls request it: he gave the recent
puzzle record as a prime example.

After the station’s purchase by
Metromedia earlier this year, only
one of the former staff of five re-
mained—Chuck Scott, 7 p.m. to mid-
night. The staff now totals 25 per-
sons. The deejavs, each with distinct
on-air personality differences, in-
clude: Mike Ellion, 5:30 to 10 am.:
Fred Sanders, 10 am. to 2:30 p.m.:
John Bodnar, 2:30 10 7 p.m.: and
Vern Blagmond. midnightto 5 a.m.

The news team, headed by Larry
Buder. former business-financial
editor of WBBM-AM, airs hall-hour
news specials three times during
moming drive, and four minute an
hour regularly.

An added plus to the station, Rob-
erts emphasized. is its location on the
dial between the city’s two most pop-
ular FM rock stations, WDAI-FM
and WBBM-FM.

Phillips’ AM-er
Fetes Williams

FLORENCE. Ala.-WXOR-
AM, a country music station
owned by veteran record pro-
ducer Sam Phullips. recently just
broadcast a Hank Williams
weekend, featuring several songs
per hour by the late Hank Wil-
liams, MGM Records artist.

The weekend also featured ex-
cerpts from an interview Phillips’
conducted with the first wife of
Williams, Audrey Williams. Au-
dience response was so good. ac-
cording to operalions manager
Bill Reeves, that another week-
end is planned for the future and
the stution intends w persuade
Mrs, Williams to be on hand in
person,
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Syndicated Country Show
Selects Favorite Artists

JERRY NAYLOR, right, host of the weekly three-hour country music syndi-
cated radio show "'Continental Country,’’ telephones the grand prize winner
in the show's Dream Concert promotion. At left is Claude Hall, radio-TV editor
of Billboard Magazine, who was a guest host on the show that will be airing
the weekend of Oct. 6 on more than 77 country music stations coast-to-coast.

LOS ANGELES—"Continental
Country,” the three-hour weekly
country music syndicated radio
show produced by Diamond P En-
terprises here, selected Charley
Pride as best male artist and Loretta
Lynn as best female artists, with
“Why Me" by Kris Kristofferson se-
lected as the best song of the year.

These winners were decided in a
nationwide contest to pick the artists
and tune that listeners to the syndi-
cated show would like to hear in a
“Dream Concert.” Several thousand
cards and letters came in from all
over the U.S. and Canada. The show
15 presently heard on around 77 ra-
dio stations in the U5, and Canada,
as well as armed forces stations over-
seas,

Best group was the Statler Broth-
ers. Most promising female artist
was Tanya Tucker. with Johnny
Rodriguez scoring as the most prom-
ising male artist.

Diamond P has produced the
dream concert in a show hosted by
Jerry Naylor. MGM Records artist.
Sitting in as guest host on the show
was Claude Hall. radio-TV editor of
Billhoard Magazine. The show was
produced by executive producer
Frank Furino and producer Phillip
Browning. Listeners who sent n
voles gol 1o participate in a drawing
and grand prize winner received a
week's free vacation in a Rodeway
Inn. among other gifts: Rodeway
Inn is a sponsor of the show on a
barter basis in many markets.

Naylor will fly to Nashville to
present the awards personally 1w the

recording artisis during the annual
country music convention the week
of Oct. 15, The awards presentation
will be taped by WKDA-AM, which
carnes the show in Nashville, and
later edited for a recap on the syndi-
cated show itself.

PUNCHLINE!

SUPPLIES D. J.’s
WITH TOPICAL
ONE-LINERS
EVERY WEEK

TRY US FOR A MONTH-—
SPECIAL INTRODUCTORY OFFER

$10.00

Send check or money order to:
(il outside U.5., send M.O. only)

PUNCHLINE!

DEPT. B-2
P.O. BOX 48584
LOS ANGELES, CA 90048

JOCKS AT KHJ, WLS,
WCFL, WGAR, WFUN, &
KLIFUSEIT ... so
can you or yours.

Interesting info about record-
ing artists with hits or hits-in-
the-making. Not a tip sheet
and no record company hype.
WQXI PD John Leader says:
“Very useable.” KJR jock,
Morm Gragory says. "'l love it!"”
14 pages bi-weekly. 3 mos.:
$14.00. Sample: $2.00,

The Sullivan Letter
A8 Seventh Ave. Rm. 400.

L

New York, N.Y. 10019,

MAYHAMS
COLLEGIATE RECORDS

Morningside Station Box #* 46
New York, N.Y. 10026

“I'VE GOT SOUL LOVE

BURNING IN MY HEART"
B/W

“l WILL BE YOUR ROOSTER”

by The Blue Chips
= 1969-8
BIG DEAL Record Disiributors. Box #G60-A
Cheneyville, Los Angeles, Cal. 50023

“MR. GUITAR MAN
| KNOW YOU CAN”

B/W

“I'M BACK FROM VIETNAM"
By Norris The Troubader
Seaboard Coaslliners
765-65-9

JIM HALL RECORD DISTRIBUTORS
301 South 81h 51, Werlolk. Nebraska 69701,

JIM HALL PRODUCTIONS

1875 Ocean Drive, Arcata, Cal. 95521
5% Allgn 51, Worcesier. Mass. 01510
PO BOX =114 Wilkes-Barra, PA, 18703,
East 5104 Third Ave , Spokana, Wash, 99206
724 M. Caldwall, Excalsior Springs,
MO, 4024,

2085 Wikas Foad, Placerville, Cal 35857
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Vox Jox

Don Williams is at WFTL-AM in
Fort Lauderdale, Fla., not that other
station | mentioned in a previous
column. Said Chuck Collier of
WGAR-AM in Cleveland figured 1t
out and called him, “but some of the
guys | used to work with ain’t that
bright. | guess [ shouldn't complain,
though. Not aftér what you did 1o
poor Tom Adams of WIOD-AM or
WEUN-AM orwhatever that station
in Miami 18.” That's all nght. Tom
doesn’t know either.

W " "

Tom Straw, now the morning
drive man at WYSP-FM in Phila-
delphia, writes that the station did
an hour tnbute to the late Jim Croce
which features interviews with
ABC/Dunhill Records president
Jay Lasker and record producer
Tommy West, among others. Other
stations have got copies of the trib-
ute by paying for raw tape costs and

tage. Call Tom at station, 215-
665-9790. Straw, most recently, was
with KSEA-FM in San Diego, the
home of Dan McKinnon. . . . Lineup
at KRKY-AM in Corpus Chnsti,
now includes Berry Burks 6-9 a.m.,
who'd been last with KNOX-AM in
Grand Forks, N.D., program direc-
tor Dan Daniels 9-noon, music direc-
tor Eddie Truesdell noon-3 p.m..
Lloyd Wright 3-7 p.m.. Alex Garcia
7-midnight, and all-nmight man Jack
Harrison.

* w "

Mike (Brother Marcus) Butis re-
ports in from KCBQ-AM in San
Diego, where he's doing morning
drive. He'd been at KIQQ-FM in
Los Angeles. Says he gave the mayor
a Great Q Zap teeshirt. And Mayor
Pete Wilson doesn’t ordinarily let
radio stations do that sort of thing.
. Steve Warren reports in from
weekend work at WHN-AM, New
York, to say: “It's a tremendous
privilege to be working with such
pros here as Dan Daniel, Jack Spec-
tor, Bruce Bradley, etc. This is a
geeat staff and Ruth Meyer and
Chuck Renwick are two of the very
finest people any air personality
could hope to work for.” Say hello to
Dan for me, Steve. 1 consider him
one of the best air personalities there
is. We once had a good laugh about
eight or nine years ago about him
doing country. Because he’s another
old Texas boy like Rabbit and
Lundy and a couple of other guys in
radio.

Tex. Progressive
To Daytime Rock

CORPUS CHRISTL, Tex.-
KZFM-FM, owned by Texas Media
out of Houston, has altered daytime
programming to rock, said program
director Jim Allen. “It's best de-
scribed as Hot 100 Chart program-
ming. We stll rock, but we play
chart music tempered by oldies and
album cuts to broaden our appeal.
We're still into progressive rock at
night, though.”

Lineup at the station has Casey in
the morning 6-9 a.m.. Bob Bramson
9-noon, Ryan Michaels noon-5 p.m.,
Allen 5-8 p.m.. and Chase Morgan
with progressive music 8 p.m.-1 a.m,
Chase also does a progressive album
review show on Sundays. “American
Top 40" the syndicated Watermark
Inc. weekly show, is aired Saturdays.

“I might add that due to our for-
mat change and large playlist (75
records; we program for daypart) |
need records from everybody,” Al-
len said. *I want to keep the progres-
sive coming, but I'm hurting on pop
music.”

Bob Shannon, family man, per-
sonality-oriented, 216-777-95353. 1s
looking for an MOR or Top 40 posi-
uon. Has major market experience.

. Kenneth C. Hill writes: “Upan
my return a few days ago from West
Afrnca. | was asked 1o ke over the
music duties for both WGAT-AM
and WGAT-FM, Gate City, Va, The
AM side 15 country and our FM 1s
being revamped into a rock format:
it had been an MOR station, We are
in dire need of singles and albums
for both statnons.”™ Hill, incidentally,
is continuing his education at a local
university. Great.

* Kk k

John Carter, general adminis-
trator, Duke Ellington, Inc.: 333
Riverside Dr., New York, N.Y.
10025, writes o say thatif any radio
station 15 not being serviced with
Duke Ellington records and would
like o be, they can write him. So
noted.

* ok

Lincup at WIXY-AM, Cleveland,
now includes Mike Reineri 6-10
a.m., Gary Drake 10 a.m.-2 p.m.,,
Terry Stevens 2-6 p.m., Wilde Childe
6-10 p.m., and Bill Black all-night.
... Lee Douglas, mid-day person-
ality at WMYQ-FM in Miami, has
been shifted to WOKY-AM, Mil-
waukee, same chain, ... Jim Lord,
ex-music director and 2-6 p.m. air
personality on WSPD-AM, Toledo.
15 looking for @ new job. He'd been
with WSPD-AM for the past five
years and was even Bozo the Clown
on WSPD-TV for a while, Can do
talk, music, news. Will be happy 10
provide tlapes, recommendations,
etc. 419-882-1344. Real name is Jim
Chaplin.

* k%

Banjamin J. Friedland, president
of WQOQW-AM, Waterbury, Conn.,
takes exceplion 10 my comment
about token feminism at the station.
Says: “In addition to Jeanne Mar-
ceau whose air duties are admittedly
part-time (she i1s a full-time sales
person at the station), we employ
Debbi Stevenson, a news person. Ms.
Stevenson is anything but gender-
less; a picture would assure you that
she 1s anything but ‘token.” Our pol-
icy is to employ the best qualified
person for the position. We find 1t
refreshing to note that within our
small staff there is ‘true’ equal op-
portunity.” Okay, | apologize.
Sometimes, in an effort 1w be hu-
morous, [ step on toes. ... That re-
minds me of another apology | have
to make. To Harvey Metnick of
RKO General Radio. He 1s not, and
Paul Drew makes that statement
clear everytime he catches me, an-
other Bill Watson. Metnick’s forte is
promotion and Drew says he's one

of the best
w w* w

Nick Anthony is now assistant to
Pat O’'Day, general manager of
KIR-AM in Seattle. Anthonvy,
who'd been working at a Chicago ra-
dio station, will be program super-
visor of KIR-AM. Lee Michaels will
continue to program KISW-FM, the
affiliate. This is the second ume
around for Anthony at the Top 40
station; he was there in 1969 as an
air personality, ... David Mance,
formerly with WOLF-AM in Syr-
acuse, N.Y., has joined WFEC-AM
in Harrisburg, Pa.. along with Den-
nis John Cahill who'd been previ-
ously with WIFI-FM in Phila-
delphia. Mance will do noon-3 p.m..
Cahill 6-midnight. S0, the lineup
now reads Andy Knight midnight-
6 a.m., Ronnie G. Shaeffer 6-9 a.m..
Carl King 9-noon, Mance, program
director, Andy Young 3-6 p.m.. and
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Cahill. ... Paul Abrams, who still
owes me a six pack of beer on a bet
he lost about ratings, 15 out at WLS-
AM, Chicago, where he was man-
ager. New manager 1s Martin Green-
berg, who'd been sales manager ol
WXYZ-AM in Detroir. Both stations
are owned and operated by ABC
Radio.

* ok ok

Richard August, general manager
of KUOR-FM at the University of
Redlands, Redlands, Calif., writes
that his station s making consider-
able progress in the market. “partic-
ularly with the black listener. as no
other station in the market programs
soul. Also. by combining rock and
soul we are able to maintain our
black audience and add other colors
as well, Local stations who at first
were reluctant to admit our exist-
ence, have begun to look at us as
competition. That's not 1o say thal
they are in any danger of I{mng all
their listeners. At least not yel, All
kidding aside, by employing profes-
sional ways with a taste of imagina-
tion and best utilizing raw talent, we
have been able to successfully pro-
ject KUOR-FM’s image of Expres-
sive Radio. Conclusion: Campus ra-
dio is not only here to stay, but to

grow, contribute, and be acknowl-
edged.”

* w "

Steve Blizard, program director of
WATO-AM, Oak Ridge, Tenn.,
writes: “[ had a nice chat with Dick
Clark about his six hours of “The 20
Years of Rock and Roll,” package.
Just in case a lot of program direc-
tors are not aware of it, this program
has all of the ingredients that give a
large or small-market station that
extra touch of professionalism, Dick
Clark has given the music business a
lot of great performers, because of
his bandstand shows, and | think
that us radio people should give
Dick a hand by airing this great pro-
gram.” WATO-AM is a Top 40 sta-
tion in the Knoxville area and the
lineup has Blizard 5:30-10 a.m.,
Gary Stone until 2 p.m., Alan
Crockett 2-7 p.m.. Kevin Dempsy 7
p.m-1 am. and Hugh Newson on
weckends.

" " *

Paul Drew again takes me to task
regarding the Apr./June Pulse for
Washington and my comment a
couple of columns ago aboul
WMAL-AM being No. 1 in the mar-
ket. “WPGC-AM-FM are simulcast,

A.LEHE MI:HIHHE"I' left, music di-
rector of KMPC-AM in Los Angeles,
talks with MCA Records artist
Linda Laurie. Ms. Laurie visited the
station to promote her single
“Leave Me Alone."” She is a song-
writer turned singer.

www americanradiohistorv com

as the AM is daytime only. WMAL-
FM 15 a separate format from
WMAL-AM. | think that on the
basis of the attached Pulse report,
WPGC-AM-FM is the No. | station
in Washington.” In Pulse, WPGC-
AM-FM has a total 825,100 cume to
WMAL-AMs cume of 641,000, But
this is the Pulse that Paul sent me; |
think the Pulse | had from Hary
Moore, program director of WPGC-
AM-FM. was a different breakout.

W " w

I goofed in my last issue when |
didn t point out that the blacks mak-

g all of those demands against
KIDI-FM in San I-'rum:iﬁ{:n were
members of the Community Coali-
tion for Media Change, not blacks in
general, . .. Tom Miles, program di-
rector of WHFI-FM in Birmingham,
Mich., reports that the sation has
changed call letters to WHNE-FM
and is featuring an automated oldies
package. WOQTE-AM is automated
good music in format. Julian Breen
of Broadcaster’'s Workshop in Mill

Valley 15 national program consult-
ant. And the two stations are looking
for a good major-market production
man; news delivery is a must. . . . Da-
vid Brewster Finley, 3-7 p.m. person-
ality at KOLD-AM in Reno, writes
asking about getting into the air per-
sonality competition. Next year, Da-
vid.
x  * *

Ronald J. Rolland has joined
WGN-AM and WGN-TV. Chicago,
as an announcer. He'll do 10:05-
10:55 p.m. Saturday and Sunday
night and the all-night Monday
show. He'd been at WFMF-FM.,
Chicago. ... Dick Reus, program/
music director of WLEE-AM in
Richmond. Va., for the past six years
and editor and publisher of the Reus
Record Report tipsheet. has re-
signed from the radio station. He's
looking for a job as music director,
program director, or programming
consultant and can be reached at
804-270-0858. Good man. All he

(Continued on page 41)

%, LUTHER
..INGRAM?

B $0uy mgcann e

. JAMO'S

':'-'.1 B

frn
] [
"y mgcong e 98

*, BANDITO E"-'" &

33



www.americanradiohistory.com

Jukebox Programming

Singles Quality Push Stirs Jukebox Groups

W. Va.: Urge Program Marketing

Analysis; Rip Too-Thin Singles

By EDWARD MORRIS

CHARLESTON—Market Analy-
sis, a new area for Jukebox pro-
gramming operations, and trouble-
some 45s were the chief business
topics at the West Virginia Music
and Vending Association conven-
tion held here Sept. 20-22.

Complementing the plain busi-
ness side of the affair was a show
business side which highlighted Bill-
board's “Instrumentalist of the
Year.,” Charlic McCoy, performing
for the final concert and dance.

Dr. Robert James Boewadlt, asso-
ciate professor of marketing at the
University of Florida, told the oper-
ators that they really don’t know
their customers well enough to price
their plays accurately and suggested
using such statistical aids as census
tract data to form player profiles—
toward which boxes could be more
precisely programmed and priced.

“The worst thing in the world,”
the economist said, “is to sell some-
thing underpriced.” He maintained
that there are, in every area, “juke-
box addicts™ whose main concemn is
what’s on the box, not whether plays
are two or one for a quarter. He said
that it is these people who must be
studied and catered to if profits are
to be maximized.

Boewad!t also suggested that oper-
ators always be on the alert for new
locations. He said that college
dorms, for instance, are a virtual
seller’s market because there are stu-
dents who wanl entertainment
where they live and college adminis-
trators who need an effective way of
providing it.

Hot Locations

Emphasizing that operators
should use their imagination to push
profits up, Boewadt noted that “lo-
cation owners are basically not out
to promote you." This being the
case, he said, operators must not
only listen to new 1deas but actively
seck them out.

JUKEBOX BUSINESS PEOPLE ELECTED Martinsburg, W. Va.
operator Ronald DeHaven, DeHaven Vending Machine Co.,
president, W. Va. Music & Vending Assn. at the meeting last

JUKEBOX

34

upultnn in Winois met nt Playboy's Il.u Geneva,
Wis. hotel, where (from left) association officers Chick
Henske, Fred Gain and outgoing president Charles Marik con-

As an example, Boewadt de-
scribed the work that he and his stu-
dents at U. of Fla. did for Bally
Manufacturing Corp. They sought
answers o such questions as “Who
plays pinball machines™ “What
does the general public think about
pinball players? “How do you in-
fluence legislators in your com-
pany’s favor?"

It is through such systematic in-
vestigation, Boewadt said, that mer-
chandising poes from the gut to the
brain level. “You're probably doing
more things right than wrong oper-
ating on the gut level,” he said, “but
I think you can do a lot better.”

Carl Dille, salesman for Royal
Distributing Company, Cincinnati,
picked up on Boewadt's advice thal
operators seek new locations for
their coin machines. He recounted
his company’s successes in setting up
“arcade rooms” in family motels.

Dille noted that the average occu-
pancy rate, year-round, for molels is
about B0 percent and that motel
owners are more than eager to make
use of unrented rooms. He said that
game rooms are also being installed
in new apartment complexes, usu-
ally in the laundry areas in the base-
ments.

Roval has a full-time rescarcher o
survey all locations to determine
where the best places for jukeboxes
and games are for the game areas.
Some motels have been so taken by
the idea of amusement machines for
their occupants that they have set up

spaces in hallways.
(To be continued)

Wash. Group Organized

YAKIMA, Wash.—Al Marsh of
Bellingham, Wash. is president of

the newly-formed Washington State
Coin Machine Operators Assn.
scheduling its next meeting here Ocl.
13 at Holiday Inn.

QUALITY
BLITZ

CHICAGO—One of the bus-
iest jukebox association meeting
weekends ever found Billboard
reporters Earl Paige in Wiscon-
sin, Carol Brack in West Virginia
and her husband Ray Brack in
Virginia all delivering talks on
the push for better quality 45,
Moreover, reporter Sara Lane in
Florida was prepared to talk on
the topic too, but the program
ran too long. All the talks drew
on the many efforts underway by
Billboard and various industry
associations (Billboard, Sept. 29).

lll.: Ask MOA, Assns. Act on
Small-Hole; Blast Long Singles

By EARL PAIGE

LAKE GENEVA, Wis.—Peoria, lll. jukebox programming foreman Bill
Bush called on Music Operators of America and state organizations of jukebox
business people to “take a stand™ on the proposed small-hole 45 in a talk here
al the Ill. jukebox operators meeting. Delegates also spoke out on lengthy sin-
gles, which Bush said could “cut play by a third,” because of the short peak
play hours in locations,

Other highlights included a report on the widespread efforts to improve the
quality of singles (see separate story), Illinois Coin Machine Operators Assn.
director Fred Gain's report on a leasing bill, MOA president Harlan Win-
grave’s talk on MOA's upcoming Nov. 9-11 convention and 25th anniversary

celebration and recreational activities at the Playboy Club,

Rolling Meadows, lll. operator
Wayne Hesch was elected president
and the group voted to study hold-

(Continued on page 41)

Copyright ‘Peril’

By RAY BRACK

VIRGINIA BEACH, Va.—Music
Operators of America (MOA) coun-
sel Nicholas Allen, in his annual
copyright status report to members
of the Music Operators of Virginia,
reported that members of the Senate
Judiciary subcommittee involved
with copyright legislation revision
are “about evenly divided” on the is-
sue of the $1 annual recording arts
fee.

Speaking Sepl. 22 at the Virginia
operators 15th annual convention
here, Allen (who has been represent-
ing MOA 15 years, incidentally),
called the recording arts fee the
“most dangerous” provision being
considered by Congress in its monu-
mental task of rewrting the half-
century-old copyright legislation,
He told the Commonwealth busi-
nessmen that the jukebox industry
has a good chance of defeating the
recording arts fee proposal in the
full Senate Judiciary Committee,

“If not in the full committee, we'll
have 1o defeat it on the Senate
floor,” the Washington, D.C. attor-
ney added.

Allen called on the Virginia oper-

week (left). Dr. Robert James Boewadt, associate professor of
marketing, Univ. of Fla. and Fred Granger, executive vice pres-
ident, Music Operators of America were featured speakers.

ducted the meeting. Bill Bush spoke on quality control of 45's.
Gain told of a bill on leasing tax. Harlan Wingrave, president,

Music Operators of America (at right), receives appropriate
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ators to maintain good relations with
their Congressional delegation,
keeping them informed accurately
of the industry’s interests, He sug-
gested that operators writing their
Congressmen refer carefully to the
MOA position paper to avoid incon-
sistency. He told the group aboul
one operator who wrote his Con-
gressman that he was in favor of the
$1 performing arts fee, a mistake un-
derstandable in view of the com-
plexity and longevity of the copy-
right revision process.

Allen reported that the status of
the bill—still containing the indus-
try’s $8 annual royalty fee compro-
mise proposal—is that work on revi-
sions of the draft legislation has
begun in the Senate subcommittee,

“We hope to have a new draft in
six weeks,” Allen said. He noted that
work on the music section of the leg-
islation may begin late in Septem-
ber.

“We're getting down the way on
this,” Allen went on, “and the full
committee will be deliberating early

in 19747

% 4

Charlie McCoy with the Jim Nall band entertained. Marie
Coffman and Granger (right) received honorary memberships.

"14 Boxes at
Fla. Confab

By SARA LANE

ORLANDO, Fla—The Florida
Amusement & Merchandising Asso-
ciation (FAMA) convention's 200
delegates saw new jukeboxes and ac-
cessories from Rowe, Seeburg and
other exhibitors in the group's first
and successful attempt to have a
trade show. Management and mar-
keting experts also participated,

Rowe showed its Woodbridge,
Rhapsody and Caprice models for
the first time since its recent Las
Vegas distributor showing. Seeburg
showed its Matador 100 and Carni-
val 100, an accessory item, the Save-
I, and Volume Envoy, another ac-
cessory. Wurlitzer showed the 3700
Americana, 7500 Cabaret and the
1050 nostalgia model. Rock-Ola’s
current models are 450, 452 and 449
and a new model will be shown at
the Music Operators of America
show Nov. 9.

Dr. William Kahn, program di-
rector of the hotel-motel restaurant
managment department at Valencia
Junior College, Orlando, spoke on
motivation. H. O, Martin of the
Governor's advisory committee for
Polk County spoke on the “Growth
of the South,” predicting that by
2000 Florida will have a population
of 20 to 30 million,

(Continued on page 41)
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and advocate of effective programming methods in his many
trips to state associations.
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Danny Thomas
orrow Belongs to You
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DANNY THOMAS

SINGS

Q0000 ® featurinc OO0 OOO®

“Little Boy Tracks”

“Little Boy Tracks is a love of a song with
tremendous potential, as only Danny could
do it.”

— Gertie Katzman

WNEW, New York City

Also includes such great titles as The Need
To Be, To A Gentler Time, and You're
The Best Thing That Ever Happened
To Me.

Stereo LP MST-652()
B-Track 6:6520
Cassette MC-6520

‘myrreh,
a division of Word Inc.
Box 1790 - Waco, Texas 76703
(817) 772-7650
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A GRAPHIC EXAMPLE OF JUST HOW
EXTENSIVELY BILLBOARD
COVERS THE MUSIC INDUSTRY

GRAPHICS

It's an industry within an industry. Within the um I m w “I '-slcu be a worthwhile advertising vehicle for anyone in the
rnus1ic business, g;ﬂphi:r;s shape anld refll_:!em the muf— E K indtfrs;rytuhidrra;l on the Itlalel.untsfnf graphics artists,
sical philosophy of all the companies. Because o “"The Look of Music' will also feature stories on:
the importance of graphics in the marketing of re- IS COMING IN THE PRINTING, PACKAGING. SHRINK WRAPPING. IN-

corded product, it is one aspect of the music indus- STORE DISPLAY FIXTURES, MERCHANDISING

try that deserves, to be explored in depth. OCTOBER 27 ISSUE AIDS.

Coming in Billboard's October 27 Issue you'll get Billboard's “The Look of Music' is coming in the
a first hand report on the major role graphics play oF B“.LMlHD October 27 issue. Now is the time to plan your dyna-
in the music industry. mite ad for "The Look of Music" because we draw

You'll get an up-close look at the “'easel riders” the line on final art on October 5,
of the recording industry; the artists who create
album covers and promotional materials. And Bill- Ad Deadline: October 12
board's '""The Look of Music" issue will also focus Issue Date: October 27

on the photographers and photographic houses that
develop LP covers and ads for the various record
labels.

Included in Billboard's '"The Look of Music' are

For further information, contact a Billboard sales rep-
resentative at any of the fellowing locations:

interviews with leading photographers working in the Iégu ANGELES: NEW YORK:
record field and the labels' art directors who are re- R i e e
sponsible for hiring freelance artists i i L.A., Calif, 50068 Naw York, N.Y. 10038

il ! ! |} (2131 273-7040 (212) 784-7300

F - 1
ord industry an opportunity to see how an imporiant ,  Jehn McCartney Jill Hartwig

sart 0 i) 1718 West End Ave. 150 No. Wacker D
aspect of the music business functions. Not-only will Noahvills: Vors, Srage Chicacs, (11 80808
the "Look of Music" be an education, but it will alse (615) 328-3825 (312) CE 6-0818
r ®
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“If | see an ad for a record, | learn of a new release...”
—Radio Station Operations Manager

"“...the ad provoked my interest...”
—Radio Station Music Director

They're talking about record industry trade paper
advertising, that's what!

Billboard recently commissioned the research division of
Hagen Communications, Inc., to conduct in-depth research
to disclose—for the first time—how advertising in trade
publications influences air play.

The researchers probed beyond trade paper editorial
content to find out exactly what provable effect trade paper
advertising had on radio station programmers.

The findings were impressive.

Fifty-two of the 87 interviewees recalled listening to a
specific release for the first time after reading a trade paper
advertisement, Thirty-four of the B7 interviewees recalled
listening to a specific release again after reading a trade
paper advertisement.*

Forty-seven of the 87 interviewees remembered asking
manufacturers’ or distributors’ promotion men or station
librarian to provide a copy of the release after reading

the trade paper advertisement.*

Twenty of the 87 interviewees recalled playing the release

on the air after reading a trade paper advertisement,
These same 20 interviewees admitted listening to the

What the hell are these
people talking about?

“I read the ad and listened to the record.”
—Radio Station Air Personality

i

;
:
.
i
1
)
&

“| saw the ad in Billboard."
—Radio Station General Manager

record and discarding it prior to seeing the trade paper
advertisement.

However, the ad prompted them to give the release a
second chance.*

Obviously, these people knew exactly what they were
lalking about!
Maybe that accounts for the many advertisers who are not
only sold on Billboard, but are sold in Billboard,

Billboard. We take your advertising one step further,
For your own private videocassette screening of Billbocard's
radio influence, call

Peter Heine, Director of Sales, Los Angeles

213/273-7040
or

Mike Eisenkraft, Eastern Sales Manager,

New York 212/764-7348
it could well be the most informative 15 minutes you've
spent this year.

*Statistics compiled from independent research conducted
by Hagen Communications, Inc., and is available for
examination on request.

Billboard. We take your advertising one step further.

www americanradiohistorv com —
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_ Jukebox Programming___
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[ Whats Playing?

A weekly survey of recent purchases and
current and oldie selections getting top play.

CHICAGO: “HOT 100" PURCHASES
Robert Yeanths
AA. Swingiime Music Co,
4871 W, Diversey Ave. 60639
(M2 237-Te42
“Raised on Rock.” Elvis Presley, RCA 0038
“We May Never Pass This Way (Again).”
Seals & Crofts, Warner Brothers
7740
“Al 1 Know,” Art Garfunkel. Columbia
45296
“Angie”
“Let Me In.” Osmonds, Kolob 14617
“I'm Coming Home.” Johnay Mathis,
Columbia 45908

COLUMBLUS, GAz SOUL PURCHASES
Windy Harrell
Muske Service Ca.
A Comer Ave. 11901
(404 ¥2T-5919
“1Just Wanna Be Loved,” Lee Charles, Hot
Wax 7303
*You're A Special Partof Me,” Diana Ross/
Marvin Gaye. Molown 1280
“Nutbush City Limiis”
“If I'm Lucky [ Might Get Picked Up.” Betty
Davis, Just Sunshine 503
“Check It Quw™
*Yes We Can Can™
“For the Good Times.” Stevie Wonder

CRETE,NEB.: POP & COUNTRY
PURCHASES
Edith Ry
Ray's Masle
Box 11968333
(40 T) B26-2020
“Rocky Mountain Way.” Joe Walsh.
Dunhill 4361
“Alll Know,"” Ant Garfunkel, Columbia
45296
“Angie”
“Let Me In.” Osmonds, Kolob 14617
Country
*"Till the Water Stops Runnin®." Billy
“Crash” Craddock, ABC 11379
“Oh Oh I'm Fallin' in Love Again.” Eddy
Arnold, MGM 14600
“You Know Who,” Bobby Bear, RCA 0063
“I'll Never Break These Chains.” Tommy
Overstreet, Dol 17474

EAST CHICAGO, IND.: *HOT 100"
PURCHASES
Frasoes Wieland
Midwesi Antomatie Musle Co.
4207 Tod Ave, 46312

(219) 3974189
“Space Race.” Billy Preston, A&M 1463
“Midnight Train to Georgia™
“Sweet Charlie Babe,” Jackie Moore.

Atlantic 2956

“Angie"”

“How Can I Tell Her." Lobo. Big Tree
1 6004

“Hey Girl (I Like Your Style),”
Temptations. Gordy 7131
“Keep On Truckin® "

LEESVYILLE, LA.: SOUL PURCHASES
Albert Kelly
Hoss Investments Inc.

Box 1447 71446

(318) 238-9467
“Touch Me in the Morning™
“Midnight Train to Georgia™
“Ghetto Chald™
“I Believe in You (You Believe in Me)™
“Theme from "Cleopatra Jones' ™

MADISON, WIS.: “HOT 100™
PURCHASES

Pai Schwariz
Todern Specialty Co,
405 N, Brooam S, 51703
(608) 1560116

“Paper Roses.” Marie Osmond, MGM
14609

“Midnight Train to Georgia™

“{1 Don't Want to Love You But) You Got
Me Anyway.” Sutherland
Brothers & Quiver. Island 1217

“Angie”

“Rocky Mountain Way." Joe Walsh,
Dunhill 4361

“Knockin® on Heaven's Door,” Bob Dylan,
Columbia 45913

PIERRE,5.D.: COUNTRY & POP
PURCHASES

Autometic Veadom [nc.
217 W, Missourl Ave. 57501
(605 114-2111
“Slippin’ Away”
"The First Day of the Rest of My Life,”
Lawanda Lindsey. Capitol 3652
“Am | That Easy to Forget™
“Arms Fullof Empiy™
“Ridin" My Thumb to Mexico™
C&W Covers
“Heaven on Earth."” Sonny James. Capitol
3653

“Bury Me at Wounded Knee.” Earle Suiton.

Showcase 5C 1006
“Baby’s Blue.” Ferlin Husky. ABC 11381
“Shiddle-Ee-Dee.” Clint Holmes. Epic
11033
“Saun Sheews™
“Darty Old Man™
“Mm Mm Good™ =
Pop

“Life Ain't Easy.” Dr. Hook & the Medicine
Show, Columbia 45925

“Knockin on Heaven's Door.” Bob Dylan.,
Columbia 45913

“Higher Ground”

“As Time Goes By,” Nilsson. RCA 0039

“Tonight,” Raspberries, Capitol 3610

“Kiss [t & Make It Better,” Mac Davis,

Columbia 45911
POPCover
"Hall-Breed™
Oldies

*A Tnp to Heaven™
“Cheating Game™

Ask MOA Stand on Small-Hole

® Continued from page 34

ing its next annual meeting at a re-
sort in Missouri.

Bush of Les Montooth Phono-
graph Service, said, “The small hole
45 may create another problem for
us.” The small hole is being pushed
by rackjobbers and home phono-
graph engineers as a way lo stimu-

14 Jukehoxes at Meet

® Conitinued from page 34

Robert Rhinehart, FAMA direc-
tor, said the trade show worked out
because so many Flonda jukebox
businessmen cannot get to the na-
tional show.

Wilber Wenger, Automatic Mer-
chandising. was reelected president.
More details nexi week.

late singles sales and eliminate prob-
lems with spindles. Bush and others
doubt if the small hole can be
punched out effectively for jukebox
use, ,

Describing a bill on leasing tax,
Crain said the “rule of substance pre-
vails over form,” meaning that the
“lease™ is really “rental” if locations
do not control the box and have a
key.

Wingrave said “never have we re-
ceived so many pre-paid exhibit
contracts” for the convention. He
said technology was pushing the op-
erator into a new era “where we will
be getting away from the relays,
switches, wiring and hamesses with
electronic packages no bigger than
your hat” MOA has scheduled a
seminar on electronic equipment
Nov. 9,

TV Tape Jukebox Plan

{Siarr in Tape yernon)

OCTOBER 6, 1973, BILLBOARD

® Continued from page 33

says in his letter to me is that he re-
signed for "“various reasons.”

i L w

Larry Clark has joined KQV-AM,
Pittsburgh, in the 2-6 p.m. slot. He'd
been at WHK-AM, Cleveland. . ..
Jerry Brown, a former air person-
ality most-recently general manager
of WCRX-FM in Springfield, Mass.,
has joined the sales staff of WXLO-
FM. New York. ... Lane Quigley,
who'd been doing an oldies show on
KUSC-FM in Los Angeles while at-
tending law school at Loyola, is
looking for another local radio sta-
tion to do his show on. Has his own
file of oldies. 213-984-3033. ...
KLEC-AM, Oklahoma City, has
gone automated and thus afternoon
drive personality Scott Fareer and
morning drive personality Tony
Young are looking for contemporary
air work. 405-364-6804. . . . R.K. Oli-
ver has joined WXLO-FM, New
York, as weekend air personality.
He'd been doing weekends at
WWDIJ-AM, New York, under the
name of Bob Fink.

* * *

Robert L. Raser has been named
associate producer of “The Mike
Douglas Show,” Group W. Produc-
tions, Philadelphia. He'd been re-
search director of the syndicated TV
show. . .. Jeff Blocher, program di-
rector of KINN-AM, Alamogordo,
N.M,, notes that he has geared pro-
gramming toward a better “blend of
pop and country together. | wonder
about how many others are gearing
their operations this way? | program
three to four country uptempo tunes
per hour and the remainder a blend
of pop, soul, and a little hard rock.”
Lineup includes Blocher signon-9
a.m. and 2-4 p.m., Churt Parrett 9-
noon, Bob Vaughn noon-2 p.m. and
Ed Bremna 4-signofl. Weckenders
include Randy Slack, Maurice
Howland, Joe Sheridan. ... John
Wallis, 7-midnight personality, at
KBUY-AM in Fort Worth, has a
role in the movie “Legend of Boggy
Creek.”

* * *

Pat McMahon, program director
a few years ago of KRIZ-AM in
Phoenix, will start a new Sunday
night talk show on KOY-AM there.
He, of course, is one of the biggest
television personalities in the market
and has been on TV with his own
show in Phoenix years and years.

* * n*

J.J. Johnson is out of WEAM-
AM, Washington. and looking for
new work. 703-273-9997. ... Bill
Fox, 304-333-6016, is looking for a
job. He'd been at WAJR-AM in
Morgantown, W.Va., for over five
years, the last year or so as program
director. Then went to a Wheeling,
W.Va., station who told him in six
weeks that they could no longer af-
ford him. Has wife and four kids.
Does a personality show. ...
WMGS-AM, country station in
Bowling Green, Ohio, has a new
program director—John Carter from
WTRY-AM, Troy, N.J. Lineup has
music director Lee Nye signon until
10 a.m.. Carter until 1:30 p.m., Ed
Mitchell till signoff, with Bob
Daney, Bryce Curtis, and Richard
Jagues on weekends, Stauon invites
country artists to call or drop by and
be put on the air.

LJukebox Meetings.

Oct. 7—Mo. Coin Machine Council special meeting with
wives program, Holiday Inn, Lake Ozark

Oct. 18-21—NAMA vending show. McCormick Flace,
Checago

Moy, 9—MODA 25th anniversary convention, Conrad Hil-
ton, Chicago

Feb. 22— Music Operators of Minn., five state foofsball
tourney (site to be announced)

May 17— Music Dperations of N.Y., Stevensville Coun-
fry Club, Swan Lake

www americanradiohistorv com
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TITLE, Artisl, Labsl & Number

2
Deodato, CTI ) 6029

SOUL BOX
Grover Washington, Jr., Kudu KU-1213 (CTI)

BLACK BYRD
Donald Byrd, Blue Note BN-LAD4T-F (United Artists)

YOU'VE GOT IT BAD GIRL
Quincy Jones, A&M 5P 3041

SECOND CRUSADE
Crusaders, Blue Thumb BTS 7000 (Famous)

CLOSE TO IT
Brian Auger, RCA APLI 0140

SWEETNIGHTER
Weather Report, Columbia KC 32210

73
Ahmad Jlamal, 20th-Century Fox TC-417

PRELUDE/DEODATO
Eumir Deodato, CTI 6021

HOLD ON, I'M COMIN
Herbie Mann, Atlantic S0 1632

CHARLES 111
Charles Earland, Prestige 10067 (Fantasy)

M.F. HORN W
Maynard Ferguson, Columbia KC 32403

DON'T MESS WITH MR. T.
Stanley Turrentine, CTI 6030

BOTH FEET ON THE GROUND
Kenny Burrell, Fantasy 9427

BODY TALK
George Benson, CT1 6033

SUNFLOWER
Milt Jackson, CTI 6024

HERBIE HANCOCK SEXTANT
Columba, KC 32211

LIVE AT MONTREUX
Les McCann, Atlantic SD 2-312

BLUES FARM
Ron Carter, CTI 6072

INSIDE STRAIGHT
Cannonball Adderley, Fantasy 9435

FINGERS
Airto, CIT 6028

EXCURSIONS
Eddie Harris, Atlantic 5D 2.311

SKY DIVE
Freddie Hubbard, CTI 6018

TURTLE BARY
Herbie Mann, Allantic 5D 1642

SUFERSAX PLAYS BYRD
Supersax, Caprtel ST 11177

LIGHT AS A FEATHER
Chick Corea, Polydor PD 5525

SONG FOR MY LADY
McCoy Tyner, Milestane 3044 (Fantasy)

SASSY SOUL STRUT
Lou Donaldson, Blue Note BN LA 109F (United Artists)

SONG OF THE NEW WORLD
McCoy Tyner, Milestone 9049 (Fantasy)

MORNING STAR
Hubert Laws, CTI 6022

REALIZATION
Eddie Henderson. Capncorn CP 0118 (Warner Bros.)

HANGIN' OUT
Funk, Inc., Prestige PRS 10039 (Fantasy)

IN CONCERT
Miles Dawis, Columbia KG 32092

CARNEGIE HALL
Huberl Laws, CTI 6025

CISCO KID
Reuben Wilsan, Groove Merchant 523

KING OF RAGTIME
acotl Joplin, Angel 5 36060 (Capital)

COFFEY (Soundtrack)
Roy Avers. Polydor PD 5048

MY FAVORITE THING
John Coltrane, Atlantic SD 1361

1st LIGHT
Freddie Hubbard, CT1 6013

INTENSITY
Charles Earland, Prestipe PRS 10041 (Fantasy)

L
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Gospel News

Gaither-Huff Musical Aired
On 30-Market Web; LP Due

NASHVILLE—A musical written
by Bill Gaither and Ronn Huff was
premiered nationally on radio dur-
ing the week just ended in 30 major
markets.

Titled “Alleluia,” the musical was
an hour-long presentation featuring
the songs of Gaither as arranged and

conducted by Huff. A recording of

the broadcast is being released on
the Impact label, and a book pub-

lished to accompany the musical was
handled by John T. Benson Publish-
ing, headquartered here.

Kathie White coordinated the ra-
dio premier for Impact. In conjunc-
tion with the premier, a special
dealer campaign in each city has
been set-up. It involves album give-
aways, radio and newspaper ads,
and other promotional tools.

Major markets, stations and deal-

ers who have been participating are:
Houston, KFMK, McDuff Broth-
ers: St. bouis, KXEN, East 5t. Louis
Book Store: Chicago, WKCA, Kolas
Music: Seautle, KGDN, Gospel
Publishing House; Detroit, WMUZ,
WBFG, Grandsin: Pittsburgh,
WPIT, Family Bookstore; Cleve-
land, WQAL, Family Bookstore;
Los Angeles, KHOF, KGER,
KF5G, Zondervan Family Book-
store, Lighthouse Bookstore,

Dove Awards Anticipated

NASHVILLE—The coveted Gos-
pel Music Association Dove Awards
are 1o be given (Monday) at the
Grand Ole Opry House here, follow-
ing a two-hour concert last night
honoring former Dove winners.

Awards will be given in 14 cate-
gories, and there will be an induc-
tion of new members into the Gospel
Music Hall of Fame.

Following this two-hour affair, to
be broadcast live, the entourage will
be bused to the Sheraton Motor Inn
for a reception highlighting the win-
ners.

Last night's show, which also orig-
inated from the Opry House, was
headlined by current members of
the Gospel Music Hall of Fame. Tal-
ent was coordinated by Herman
Karper of the Don Light Agency,
Mrs. Lou Hildreth of Nashville Gos-
pel Talent, and Don Butler of Sumar
Talent. Each is a member of the
GMA board of directors.

For both last night's show and
tonight’s Dove Awards, a special 12-
foot extension was added to the

 electors,

front of the stage. The decorative
theme is “peace,” and il was carried
out with doves and fowers,

Twelve names will be added to the
Hall of Fame tonight, according to
W.F. (Jim) Myers, president of the
Hall of Fame. The names of 10 de-
ceased persons will be added, an-
other of a deceased “hero™ of gospel
music, and the name of one living
person.

Those names to be entered in a
“block™ are: J.R. Baxter Ir, EM.
Bartlet, John Daniek, Adger Pace,
Homer Rodeheaver., A.J. Showal-
walter, V.O. Stamps, Frank Stamps,
W.B. Walbert and R.E. Winsett,
This list of names has already been
approved by a special group of 100
A final ballot later was
mailed to determine the winners
from five nominees in the living and
five in the deceased category. The
living nominees are LeRoy Aber-
nathy, James Blackwood, Connor
Hall, Eva Mae LeFevre and Brock
Speer. The deceased nominees are
George Bennard, C.M. Bradford,

_ GOSPEL GAMBOL _|

By JOHN SIPPEL

JOHN DANIELS, Glon Records,
Jersey City, N.J,, reports that JOE
BOSTIC now is heard 40 hours per
week on WBNS-AM, New York,
from midnight to 6:30 a.m. Bostic is
also heard 10 hours per week on
WCAM-AM, Camden, N.J. Send
records to PO Box 19, New York
City, 10019. . . . THE JAMES
HERNDON SINGERS have a new
LP, “Working on the Building.”

HERMAN LUBINSKY, founder-
president of Savoy Records, is recoy-
ering from serious surgery. Send a
get-well card to this longume propo-
nent of gospel music at his office, 56
Ferry St., Newark, N.J. ... PAUL-
INE WELLS celebrated her 15th
anniversary at WSID-AM, Balti-
more, Sept. 9.. .. REV. ROBERT L.
OWENS, president of the Gospel
Chord’s Program, 1236 Bedford
Ave., Brooklyn, N.Y. 11216, reports
the 13th annual anniversary dinner
to raise funds for the project will be
held Oct. 5 at 7:30 P.M. at Junior's
Burgundy Banquet Room, Flatbush
Ave, Ext. at DeKalb, The music pro-
gram has acquired the building next
to the present base, which building
will house a music school, a remote
broadcast station and recording stu-
dios. There is a $10 stipend for the
dinner,

THE JAMES HERNDON SING-
ERS have temporanly moved their
base to California. ... EARLSTON
FORD has been signed to Glori la-
bel. He and the Ford Singers have
released an LP, I Can Tell It Was
The Lord.™ ... REV. C. H. DOR-
SEY. heard over KOWH-AM, Om-
aha, would like to be contacted for
possible booking of gospel artists

who will be working in that area, His
address is PO Box 2144, Omaha,
Nebr. 68120.

HENRY A. THOMAS reports
REV. MILTON BRUNSON and
JESSY DIXON recently feted an-
other anniversary in Chicago re-
cently with a giant show at the Arie
Crown Theater. The lineup in-
cluded: THE BROOKLYN ALL-
STARS, THE SWAN SILVER-
TONES and the THOMPSON
COMMUNITY SINGERS.
ODESSA, once with the famed
CLEVELAND SINGERS, has a new
partner, CASSITTA GEORGE. . ..
REV. ISAAC DOUGLAS of Atlanta
will soon be working with a choir
from that city. , . . THE VOICES OF
CHRIST from Berkeley, Calif., are
working their first tour in the East
... REV. JAMES CLEVELAND
helped AUNT PAULINE celebrate
her anmiversary in Baltimore in mid-
September headlining a program
there. ... BROTHER RONNIE
WILLIAMS s staging the World
Series of Gospel Choirs Oct. 21 in
Newark, N.J. BROTHER CLAY-
BORN of WLOU-AM, Louisville,
died recently. He and his wife,
Wilma. were aclive in promoting
gospel concerts in the area. ... THE
INSTITUTIONAL CHOIR from
New York City whose latest LP is
“"One More Day.” performed for a
packed house recently at St. Mar-
tin'’s Roman Catholic Church, Balti-
more.

(Please send information for the
gospel column, which will appear in
the first issue of each month in Bill-
board, te John Sippel, Billboard,
WX} Sunset, Los Angeles %0069).
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Fanny Crosby, Denver Crumpler
and Bubhjf Strickland.

The 1973 winners will join five
other names already enshrined.
Three names were added last year:
Mrs. Lena Speer, James Vaughan
and Albert E. Brumley. Prior to that
the winners had been G.T. Speer
and Jim Waites.

The Bill Gaither Trie of Alexan-

(Continued on page 50)

Shaped

__Notes

Everett Reece has recorded a new
piano solo album at the Jewell
Recording Studio in Cincinnati,
produced by Ed Bosken of Queen
City Album Corp. The features or-
chestration by Don Sumnar, is for re-
lease in mid-October, ... London
Parris and the Apostles have re-
corded three new albums for Queen
City, which makes 11 LP's in 19
months for the group. ... The Mid-
South Fair in Memphis, the largest
in the south, is featuring a pospel
spectacular this year featuring The
Blackwood Brothers, J.D. Sumner &
the Stamps, The Speers, and London
Parris & The Apostles. ... Tony
(Tarzan) Brown, piano player for the
Oak Ridge Boys, is recovering from
a severe ulcer attack which neces-
sitated the transfusion of four pints
of blood. He's been ordered to have
complete rest following several days
in intensive care at a Nashville hos-
pital. . . . The Happy Goodman Fam-
ily has added a new face, that of
Johnny Cook. The young tenor from
Bradford, Tenn., had sung with the
Songmasters and the Meadows
Brothers. He's an addition rather
than a replacement.

The Imperials have joined Buddy
Lee Attractions for future bookings.
They currently are appearing with
Jimmy Dean on his syndicated TV
series, and already are booked for at
least 12 weeks in Las Vegas for next
vear. They did a previous tour with
Elvis Presley. . .. The Goss Brothers
and former Georgia Gov. Lester
Maddox appeared on a Mike
Douglas television show. Daon
Meredith co-hosted the program. . .,
A new group with an old name is go-
ing in the gospel business. Called the
Rangers, they oniginally were known
as the Angel Band. Bob
McCollum, lformerly with the
Prophets, has joined Sonny Sim-
mons and Ron Blackwood at Cen-
tury Il Promotions. ... Ed Hill, an-
other former Prophet, 1s with Sumar
Talent. Chico Nix has gone back to
civil engineering. ... Wanda Jack-
son will have her first album out on
the Myrrh label shortly, following a
country single. The LP is all gospel.
It's produced by Billy Ray Hearn.
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Billboard SPECIAL SURVEY for Week Ending 10/6/ 73

TITLE, Artist, Label & Number
1 - 1 INEZ ANDREWS
Lond Dan't Move Thal Meuntain, Songhird 276 (WBC)
2 - 1 JAMES CLEVELAND
Geve Me A Dleg Heart, Savoy 14200
3 - 1 JAMES CLEVELAND
Il Do His Wall, Savoy 14284
4 - 1 BEAUTIFUL DION CHOIR
'l Wake It Aliught, Myl SP G514 (Word)
5 - 1 THE BC. & M. CHOIR
Lite. Cred 30019 {Nashbar)
b - 1 JAMES CLEVELAND
Trust |n God, Sawoy 14302
7 = 1 HARRISON JOHNSON'S LA. CHOIR
Mways There. Creed 3037 (Naghboro)
8 - 1 DR. MORGAN BABB
| Hawe A Father Who Can. Mashboro TLE2 (Jewei)
9 - 1 HARRISON JOHNSON'S LA. COMMUNITY CHOIR IS HERE
Creed 3026 (Nashboro)
10 - 1 THE BEST OF MAHALIA JACKSON
Karwoed 500 {Mashibom)
11 - 1 RANCE ALLEN GROUP
Truth |s Where H's A, Gespel Truth GTS 2704
12 - 1 ISAAC DOUGLAS & THE BIRMINGHAM CHOIR
Wy Can't I7, Creed 3045 (Nashboro)
13 - 1 VIOLINAIRES
Spinit And Sowl, Jews) LFS 0073
14 - 1 ERNEST FRANKLIN
Ciose To Thee, dewel LPS 0063
15 - 1 BROOKLYN ALLSTARS
T've Got My Techet, jewel LPS 0067
16 - 1 ISAAC DOUGLAS AND THE DELIVERANCE CHOIR
I'm Mever Left Alone, Gl JC 1016
17 - 1 THE EDSPEL SUHL OF SAM COOKE, Vel. 1
Specialty 5PS
18 = 1 THE RANCE ALLEN GROUP
Gospel Trath GTS 27010
19 = 1 REVEREND CLEOPHUS ROBINSON
World's Gueales! Gospel Singer, Maskibora 7127
20 - 1 THE BEST OF THE CONSOLERS, Vol 2 .
Nashbam 7100
21 - N} ISAAC DOUGLAS & HIS SINGERS
I You've Got A Friend, Creed 3047 (Mashbora)
27 | = | 1 THE BROOKLYN ALLSTARS
The Hew Sownd OF, fewsel LFS 0051
23 = 1 THE GOSPEL SOUL OF SAM COOKE, Vol. 2
Specially 5PS 2128
24 == 1 REVEREND MACED WOODS
God Save Your People, Gospel Trufh G5 2706
% | - 1 THE SWANEE QUINTET
fry Jesus. Creed 3054 (Mashboo)
26 = 1 THE CONSOLERS
Let Us Al Sing A Sang, Mashbaeo 7117
27 s 1 ISAAC DOUGLAS & THE NEW YORK CITY CHOIR
A Litide Migher, Creed 036 (Mashbora)
| 28 = 1 THE TWO SIDES OF SAM COOKE
. Spacialty SPS 2119
| 9 = | SAM COOKE & THE SOUL STIRRERS
| Thai's Heawen To Me, Speciably SPS 2146
|
30 - 1 YOICES OF CHRIST
| Fill My Cup, Savoy 14274
3l - 1 GOSPEL WORKSHOP MASS CHOIR
I'm Glad, Savoy 14281
32 = 1 THE HEET IJF REVEREND CLEOPHUS ROBINSON, Vol 1
Nashbon |
13 = | REVEREND WILLIE MORGANFIELD |
The Al Powestul Name, Jewsl LPS DOGS |
34 _. 1 RANCE ALLEN
That Will Be Encugh For Me. Gospel Truth GEA 1204
35 THE ANGELIC CHOIR
- 1 Hald The Light. Sawoy 7001

43
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Country Music

Improve DJ Taping Conditions

NASHVILLE-A set of 60 isola-
tion booths have been ordered for
the WSM “Grand Ole Opry™ Birth-
day Celebration scheduled here Oct.,
17-20.

E.W. “Bud™ Wendell, manager of
the "Opry,” said the booths would
provide disk jockeys higher quality
interviews during the taping sessions
scheduled for convention week.

NASHVILLE—One of the most
successful country music promo-
tions of all times, reaching some
100,000 people in person and “mil-
lions™ by radio, has been concluded
by the Nashville Pickers baseball
leam.

Headed by Gene Ferguson, Co-
lumbia’s astute promotion man, the
baseball team played a series of
games at Busch Stadium in 51. Louis
and the Astrodome in Houston, and
then performed shows for the assem-
bled crowds. Nearly 55,000 saw the
single pame in St. Louis, while
46,000 witnessed two games at the
Astrodome.

Working with local country radio
stations, the game and show was
spotted “every ten minutes,” with in-
terviews with the participants.
Twenty-one days of solid promotion
preceded each appearance, and was
credited by both ball clubs with
helping to swell attendance,

“We got a shot at a lot of baseball
fans who previously had not been
exposed to country music,” Fergu-
son said. "We thus feel we created
new buyers and reached fans who
normally were outside of our indus-
try,”

The 5t. Louis crowd was capacity,
Al the Astrodome, where the Astros
played the Philadelphia Phillies, the
two teams had previously drawn
more than 12,000 to a single game.
The figure was more than doubled.

In the pames, a group of recording
artists and musicians joined in a ball
game against local groups. In 5t
Louis, for example, Stan Musial got
a group of former major leaguers to-
gether to play the country music
team, which included RCA's Jerry
Reed, Monument’s Charlie McCoy,
Monument’s Lloyd Green, and
many others. Regulars on the team
are Tommy Cash, Bob Luman, Jerry
Foster, Roy Drusky, Charley Pride,
Ed Bruce and Don Smith, along
with the others mentioned. They
played the game solely for expenses.
MNext year the team will be joined by
Johnny Duncan and Hank Williams
Ir.

KIKK in Pasadena, Texas, a

WHEN SHE'S GOOD

SHE'S REALLY GOOD

AND WHEN SHE'S BAD

SHE'S EVEN BETTEHR

Bourke and Barnhill

Hugh King - Hickory 307

WSM co-sponsors the sessions with
the Country Music Association.

In the past, tapes of questionable
quality sometimes were taken home
due to the noise and distractions in
the Municipal Auditorium where
the interviews, promos and station
ID’s take place. Wendell hopes 1o
have overcome this by ordering the
booths, with acoustic materials. He

Music CityNinePacks
Major Stadiums

Houston suburb, did the promotion
in that city and formed a team
known as the Kikkers, who played
the Pickers. An astronaut played
first base for the local club.

The Pickers finished the promo-
tional series with two victories and a
Lie.

Ferguson said that next year the
team plans to play five such pames,
capturing more baseball fans for
country music, and giving country
music devotees an opportunity to see
their artists play. He said that, hope-
fully, next year the team would be
able to reach 250,000 spectators at
the ball park and perhaps 15 million
by radio.

The team which played in St
Louis included Reed, McCoy, Dun-
can, Greene, Freddy Weller. Willy
Ackerman, Foster, Bruce, and fe-
male artist Jeris Ross, The team used
one ringer, Jim Cosman, formerly a
St. Louis Cardinal, who now pitches
with the Pickers.

Ferguson is seeking lo promote
country music generally, while plac-
ing as many Columbia-Epic artists
on the roster as possible.

feels greater promotional value will
come with the better quality.

By staggering the taping sessions
into a morning and afternoon ses-

sion, it's also hoped that more artists
will be available for interviews,
more disk jockeys can find time on
their schedules to work in the inter-
views, and no artist will have to be
involved for more than a couple of
hours at a time,

The special booths are being
made by the Jim Moore Display Co.
for the oceasion,

It also was announced that RCA
plans to videotape its entire break-
fast show on Saturday morning. La-
bels which have indicated 10 Wen-
dell which artists will appear at the
various shows have made it clear
that their leading acts will be on
hand. Johnny Cash, for example,
will close the Columbia-Epic show;
Charley Pride will do likewise with
RCA: Roy Clark will finish the Dot
Show, and Del Reeves the United
Artists presentation. MCA will fea-
ture mostly boy-girl duets, headed
by Conway Twitty and Loretta
Lynn.

Col & CMF Rush
Vintage Country

NASHVILLE—Primarily 1o sat-
isly the needs of serious country mu-
sic collectors, the Country Music
Foundation and CBS Records have
initiated a “quality release program”
to make historical country material
available.

Two albums already have been
released as part of this series: “Lefty
Frizzell Sings the Songs of Jimmie
Rodgers,” and “The Bob Wills An-
thology.™

William Ivey, director of CMF,
said the arrangement was not finan-
cial, but rather the result of the foun-
dation’s commitment to make the
material available in quality
reissues, The jacket contains disco-
graphical matenial which provides
history.

The double album s monaural,
and the jacket contains the matrix
and issue numbers of every record-
ing, as well as the date and location
of each session and a list of person-
nel present. CBS provided the tech-
nical expertise, the jacket designs,

(Continued on page 5())

2 Irish Acts Record
Using Nashville Base

LONDON-Two of lreland’s
leading entertainers have departed
for the United States to record al-
bums in Nashville.

Ray Lynam and Larry Cunning-
ham. who both have regularly fea-
tured country songs in their stage
routines and in their past recordings,
are making the journey to capture
the “MNashville Sound.” They will be

Nashville Scene

By BILL WILLIAMS

Coy Cook and the Premiers, mak-
ing their first appearance on the
"Grand Ole Opry™ as part of the
Billy Walker show. got an encore
and a tremendous ovation. .., Ma
Wilburn, mother of the Wilburn
Brothers and friends of practically
everyone in country music, s in the
hospital undergoing tests for dizzy
spells. . .. Clarence Selman is about
to produce an album for Marilyn

Sellars on Mega. ... Jim & Jesse
have worked a bluegrass festival ev-

ery weekend this year since Easter
Sunday, and will continue on into
November, with the last ones in
Flonda.

Del Wood's “Ragtime Glory Spe-
cial” album is due out on MGM
right at convention time. ... Beer
commercials were once taboo on the
“Opry.” but umes change. Now the
Schlitz jingles, done by the Willis
Brothers, are an integral part of the
show on Friday night. . ., Dave Dud-
ley has an entirely new band, headed
by Fred Smith. The group doesn’t
have a name as yel ... Paula Ken-
nedy of Nashville heads the new
George Morgan [fan club (3025
Hillshoro Road). . . . The Oak Ridge
Boys, expanding in all directions,
will do three nationally televised
shows within a four week penod.

Two shows of 1.6I0 seats were
completely sold out two weeks in ad-
vance when Jeanne Pruett and Fer-
lin Husky appeared at Succasunni.
NI ... MCA’s Wayne Kemp is ofl
on a promotion tour of the west coast
this week, plugging his new single.
- . . Despite the competition of a lair
and a college lootball game sched-
uled at the same time, O.B.

www americanradiohistorv com

McClinton drew a sellout crowd at
his recent appearance in Knoxville.

. The Jaycees of Adamsville,
Tenn. have scheduled a benefit per-
formance Oct. 21 to raise funds for a
city park in a memorial o Buford
Pusser, the famed West Tennessee
sheriff. The show will feature
Johnny Paycheck, George Jones and
Tammy Wynette.

Dot Records has relocated in
Nashwille. The new quarters are at
1225 I6th Ave. South. It also will
house the Famous Music Publishing
companies. ... Donna Fargo did a
bit on the Democratic fund raising
telethon aired on NBC. ... Shorty
Lavender now has produced shows
for Navy recruiting for seven years,
He just finished a series on Barbara
Fairchild. Others he has produced
include Jim Ed Brown., Johnny
Carver, Jeanne Pruett, Jeannie
Seely. Roy Drusky, Don Gibson and
Joe Stampley. ... Carwin Country
in Cleveland. Ohio. has been doing
considerable record output. There is
a Carwin Country Show album. and
three singles. by Rodger Wilhoit,
Kathy Shaw and Jack Campbell, all
pulled from the LP.

Lou Casella, former head ol Way-
side, now 15 with Groovesville Pro-
ductions in Detroit. He will be doing
country productions for that outfit,
all in Nashwville. . .. Shortly before
the death of Jim Croce, Utopian art-
15t Randy Howard recorded one of
his songs. “A Goodtime Muan Like
Me Ain't Got No Business Singing
The Blues.” It's set for release this
week. ... Reservations came in hot
and heavy for Chuck Chelman and

{ Continued on page 50)

recording current material, and will
use¢ the city's leading sidemen in
their albums.

Each artist will record three ses-
sions, using such musicians as Lloyd
Greene, Pete Drake, D.J. Fontana,
Bob Moore, Bobby Thompson, Jerry
Shook, Pig Robbins, Buddy Har-
mon, Dale Sellers. Bill Humble,
Weldon Myrick and Ty Corben,
Tommy Hill will do the producing.

The two LP’s have materialized as
the result of negoliations between
Des Dolan of Country Records
(UK.}, Mick Clerkin of Release
Records (Ireland) and Tommy Hill
ol Gusto Records (Nashville).

Besides making their Nashville
recording debuts, Cunningham and
Lynam will have a press conference
Oct. 9, and. the following morning
will be guests of honor at an English-
style breakfast reception.

Both arusts have made numerous
appearances in the United States in
recent years and, on this occasion,
will remain in Nashville for the
“Girand Ole Opry™ birthday celebra-
tion and convention.

The recordings will represent a
further stage of activity within the
country music scene by Country
Records who, earlier this year, were
launched into the British market
with the release of 27 albums,

(Continwed on page 48)

Lee Hosts CMA
Banquet Oct. 19

Bill Hudson, chairman of the
CMA banquet commitee, revealed
plans for the annual spectacular, set
for Friday, Oct. 19, at the Municipal
Auditorium,

Brenda Lee will host the show,
which includes Ben Smathers and
his Stoney Mountain Cloggers,
Brush Arbor, Del Reeves. Tanya
Tucker. Charlie Rich. Loretta Lynn,
Donna Fargo, and Johnny Russell.
Tex Ritter will present a special spo-
ken word tribute to the Hall of
Fame.

For the ninth consecutive year,
Frank Jones, now vice president of
Capinol, will produce the show. It
will be written by Bob Tubert, with
orchestra directed by Hank Levine,

OCTOBER 6, 1973, BILLBOARD


www.americanradiohistory.com

When it comes 1o Countiry...
MGM’s got it?
Check the Charts:

AND COMING:

LAST LOVE SONG Hank Williams, Jr. MGM K 14656
TOO MANY MEMORIES Billy Walker MGM K 14669
ANOTHER FOOTBALL YEAR Jeannie C. Riley MGM K 14666
HONKY TONK WOMAN Jerry Naylor MGM K 14637
LOVE WILL STAND LoisJohnson MGM K 14638

Thanks for mtllfié‘lg this possible®

MGM

RECDORDS
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CHARTS!
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Billboard

Billboard SPECIAL SURVEY for Week Ending 10/6/73

Hot Country Singles.

THLE, ARTIST
Wriler, Labed & Mumber (Dust. Labef) (Pubhsher, Licensee)

TITLE, ARTIST
Wiiler, Label & Msmber (Dt. Labed) (Publisher, Licenses)

# STAR Performer—Singies registering grestest proportionste upward progress this week

TITLE, ARTIST
Witer, Label & Mumber (Dit. Labed) (Pubisher, Licemsar)

YOU'RE THE BEST THING THAT'S

HAPPENED TO ME—Rsy Price
{km Weatherly), Columbia 445889 (Neca. ASCAP)

KID STUFF =Barbara Fairchild
(berry Crutewheld, Don Earl), Columbea &-4%903
(Duchess, BMI)

YOU'VE NEVER BEEN THIS

E:q T.iﬂ;"ﬁ D094 (Twitty Bard, BMI)

li:ﬂlﬂ';nm THUMB TO
Uoking Rodanr], ey T3415 (Phovogram]
{Hallnate, BMI)

REDNECKS, WHITE SOCKS & BLUE

RIBBON BEER—johnay Russed
{Bob MicDill, Wayland Hohyfield, Chuck Neese), RCA
0021 (lack, BMI/ lande, ASCAP)

CAN | SLEEP IN YOUR ARMS —jeannie Ssely
{Hank Cochran), MCA 40078 (Trez, EMI)

BLOOD RED & GOIN' DOWN—Tamya Tucker
{C. Putmam) Codumbia 445837 (Tree, BMI)

THE MIDNIGHT OIL—Barbars Mandrell
(1. Allen), Columbia 445904 (Tree, BMI)

SUNDAY SUNRISE— Bronds Les
(Murk fames), MCA 40107 (Screen Gems Columbia/
Sweet Glory, BMI)

DON'T GIVE UP ON ME—jerry wallace
(Ben Peters), MCH 80011 {4 Star/Ben Peters BMI)

WE'RE EDHHI I'l\|1|LI.'II

ON—George
{Georpe m I_ Hm E 5-1103]
l:l‘:ﬂu-hllj [AlmmHi, |r||;,

JUST WHAT | HAD IN MIND —Fsron Young
{(Ben Petersh Mercury 73403 (Phonagram)

YOU REALLY HAVEN'T

CHANGED — johwny Carver
{lohnny Carver, Ben Chancey), ABC 11374 (ABCY
Dunhifl, BMI}

SAWMILL - el THis

gl Tallis, Hewace Whatley), MGMW 4585
edarmond, HMI)

| NEED SOMEBODY BAD—lack Greene
{Ben Peters), MCA 40108 (Ben Peters, BMI)

| RECALL A GYPSY WOMAN —Tanmy Cash
{Allsn Reymaidy. Bab MeDdl), Epic 511026
{Columbia), (lack, BMI)

A PERFECT STRANGER—Freddy Weller
(Freddy Weller), Columbia 445902 {Roadmaster, BMI)

TOO FAR GOME—jos Shmﬂlg
{Bally Shemill), Dol 17463 {Famoes) (Gallco, AMI)

IF TEARDROPS WERE

PENNIES — Porter
(Cant Bulier), REA 140301 (Pets It BUI

EVERYBODY'S HAD THE

BLUES —Merdn Haggard
(Merde Haggard), Capdol 3641 (Shade Tree. M)

TIL THE WATERS STOPS

RUNNIN'— sty “Crash”
{I. Lewine, LR, Brown), ABC 11379 (Focket Fell of
Tunes. BMI)

BROAD-MINDED MAN—jsim £d Brown
(Fim Dwen), RCA 0059 (Unichappell. BM)

MLL BE HER—David
(BR Reynalds) Musfic 4005 (Roarin/Rimira, ASCAP}

THE CORNER OF MY LIFE—g8i Anderson
(8. Anderson}. MCA 40070 (Stallion, BMI)

PAPER ROSES—marie Dsmond
{I. Torre, . Spielman], MM 14609 (Lewis, ASCAP)

OPEN UP YOUR HEART—Roger Miller
(Roger Miller), Columbna & 45873 (TreesMchond, BMI)

COUNTRY SUNSHINE - pottie west
(8 n:;m Dettie West), RCA 0077 (Shada, ASCAP/
ree, b

DARLIN' (Don't Come

Back)—Dorsey Burnette
{Steve Stane, Dorsey Burnette), Capitel 367H (Brgther
Karl's. B&I1}

PLASTIC TRAINS, PAPER
PLANES — Susan
(Buck Oweag), Capited 3659 (Blue Book, BMI)

SATISFIED MIND- hn-;
floe Hayes, Jack Rhodes), 405
{Phonogram) {F. Knos, B-HH

I'M YOUR WOMAN = jeanne Pruett
(Bob loheston), MCA 40116 (Ray Baker,
Glen Levin, ASCAF)

ARMS FULL OF EMPTY —Buck Owees
{Buch Dwens), Capitol 3688 (Blue Book, BMI)

OH OH I'M FALLING N

LOWE AGAIN—rady Arnon

(A Hotfman, D, Menning, M. Markwell), MGM (4600
(Planetary, ASCAF)

TALKING WITH MY LADY- Duncan
qﬂ 5;1:.,_' D. Goodman), Calumbia 445377 (Danoe/
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I'LL NEVER BREAK THESE
CHAINS — Tomay Overstreet

(5. Barrett, C. Blach, R. Moreno), Dot 17474 (Fameas)
(Ricel Morena, SESAC)

Hﬂ“ﬂﬂ—hﬁ
(Ghed Svertein) RCA D063 (Evd Eye. BMI)

CARRY ME BACK—Ststier Brms.
(M. Resd, D Resd), Mercury 73415 (Phonogram)
{Cowboy, B}

| WISH YOU HAD STAYED—grian Colline
{Rhett Davis), Dod 17466 (Famous) (Ensign, BMI)

ns‘m il
(6. fichey, N Taylor), Epic 511028
(Cotumbxa) (Galica/Aigee. BMI)

SING ABOUT LOVE-—Lyme Mnderse
(Glenn Suttom), Columboy 4 45918 (Flaghip, BMI)

SAY HAS ANYBODY SEEN MY SWEET

GYPSY ROSE?=1emry Stattord
(I Levine, LR Brown), Attantic 4006 (Levine &
Brown, BMI)

SLIPPIN' AWAY —jzan
(B. Andersaa), Uniled Artists 248 (Slallion. BMI)

HANK AND LEFTY RAISED MY COUNTRY
SOUL—Soney Edwards

(Dallas Frazier, AL Owens), Cagited 3671 (Blue Crasts
Hill & Range, BMI)

DARLING YOU ALWAYS COME

meam}msunlﬁ Columb
Tk LRI Jagy T )

THE MOST BEAUTIFUL GIRL—Chariie Rich
(Norma  Walson, Bally Sherndl, Rery Bourke),
Epic 5-11040 (Columbsa) (Gaflico/Alges. BMI)

KISS IT & MAKE IT BETTER—Mac Davis
g]‘.: Danis), Colemben 445911 (Screen Gems:
lembsas Songpainter, BN

WHAT GOT TO YOU—ray it
{May Gadf), Dot 17471 (Famous) (Blee Echo, ASCAP)

LITTLE GIRL GONE—penns Farge
{Donana Farga), Dot 17476 (Pnma Doana, BMD

| CANT BELIEVE IT'S OVER—Skester Duvis
(Ben Peters), RCA 740968 (Ben Peiere BMI)

LET ME BE THERE —0iivia Mewton-joha
(ahn Restill), MCA 40101 {Gallico, BMY)

| CANT SIT STILL=patti
{Morm Wilsan, O Taylor), Epe 511832 (Columbsa)
{Gallico/ Alges, BMI}

THE WHOLE WORLD'S MAKING
LOVE — Bobby G Mice

{Riis, Rice, Fredda), Metromedia Country 0075 (RCA)
{Inmm."lhl:le Ban's, ASCAF)

GREEN SNAKES ON THE

CEILING— johney Busch
(Jimmy Peters, Eltan Williams}, RCA DO4L
(Acclmm, BMI)

AINT IT GODD = norro Wiksan
(M. Witson, G Richey, . Tayloe), RCA 0062 (Galica/
Alipte, BMI)

KINDLY KEEP IT COUNTRY—Hank Thempsan
(Hank Thompson, P Gailey), Dof 17470 (Fampous)
iBraeos Walley, BMI)

KENTUCKY SUNSHINE—Wayne Kem
(Chartes Armgbon), MCA 40112 {Tema,

DA—Dos Williams
(Bob McDill). M 24 (Gold Dust, BMI)

THE DEVIL IS A WOMAN—Brian Stuw
mh Boecher, Howard Goff) ACA 0058 (Dunkar,

SOMETIMES A MEMORY AINT

ENOUGH—Jerry Lee Lowis

(Stan Keslarj, W T2 Lee Lewss
Meltime. BMI) Ay "

SPARKLIN' BROWN EYES— Dichey Lee
{Cox, Hobbs), RCA 0082 (Dixie, BMI)

WARM LOVE—Don Gibsen & Sue Thempson
(Don (whson), Hickary 303 (MGM) (Acull Rose. BMI)

LAY A LITTLE LOVIN' ON ME—Dei Reeves
{Charle Comig, Dl Reeves) Unided Arlzsts 308 (Gee
Whiz/Tommy Hill, BMI)

PRECIOUS MEMORIES FOLLOW
ME - Jonie Brown
(Frances Rhodes), RCA 0047 (Fall Cresk, ASCAF)

LEAVING'S HEAVY ON MY

MIND — Shaery Bryce
(1. Hister, 5. Fester). MGM LASEE (Sawgrass, BMI)

COUNTRY GIRL (I Love You

fen Barber
{Eddy Rven), Hickary 302 (MGM) (Mibene, ASCAP)

STAY ALL MIGHT —wiie Mol
{Bob Wils/'T. Duancan), Allantic 452979
{(Peer Int’. BMI)

BEAUTIFUL SUNDAY - nck tese
{Damie| Boone, R McQueen), United Artists 299 (P
Fill ol Hits, ASCAF) ) -
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(Davidl Walkins, James. Long), MCA 40115 (Emerabd
Iste, BMI)

6 BLUE HEARTACHE—Dsborne Brothers
(Paul Craft), MCA #0113 (Lizzie Lou, BMI)

1 THAT'S WHAT FLL DO—Don Gibaon
(Don ibsan), Hichory 306 (WCM) (Acull Rese, BMI)

L] THE LAST BLUES SONG—Dick Curless
(Barry Mann, Cynibis Weil), Hltlhi 1698 (Screen
Games-Columbias Summertill,

3 COLORADO COUNTRY MORNING-

Tenneses Ernie Ford

B. Dunean, |, Cunnimgham), Capitol 3704 (Glenwood,
‘Mandina. BMI)

6 | SEE HIS LOVE ALL OVER

YOU = jim Glaser
(lim Glaser. limmy Payna), MGM (4590
(Glager Bros., BM

3 SECOND CUP OF COFFEE-
Geoi i Hamittos IV
Lightiooth, RCA 0034 [Moose, CAPAC)

9 CARRY ME BACK—Mariys Roe
{Dan Heffman, Chuck Woslery), GRC 1002 (Dunbar/

Bige, BN

1 | FOR OL' TIMES SAKE—Dus Presiey
Hmmﬂh White), RCA 0088 (Swamp Fos/Whilehsven,

1 IF YOU CAN'T FEEL IT (It Ain‘t
There)—Freadie Hart
{Feaddie Har), Capitol 3730 (Blug Book, BMI)

2 CITY OF NEW ORLEANS —sammi Smith
'ﬁhﬂ! Emdr_:l Mega 6150118 (Buddahs Turnpike
wm, ASCAP

1 SEND A LITTLE LOVE

MY WAY—Anoe Merray
{Henry Mancini, Hal David), Capeled 3648 {Colgems/
East Hillr).C.. ASCAP)

1 WRAP YOUR LOVE AROUND

ME — Melbs Montgemary

[Melha Montpomery. Jack Soloman), Elehira 45866
(Windaw, BMI}

3 I'LL BE YOUR BRIDGE—wama
(Hoyee, Porter, Hultman), Shannon BI3 (M50}
(Acchaim, EMI)

3 LEEHTGETDHEIWHTDH'HEHT
E.. :;' Shuar, Loty F Lty Frizel), ABC 16462 (Blue Crest

3 YOU'RE WEARIN' ME DOWN- Price
(Kenmy Price), RCA D0B3 {Blue Echa, )

1 ASK ME TO-
mlnﬂ- Jenmings, Bﬂr }nm il

{Haran, BMIY
i ROLLIN' IN MY SWEET BABY'S
Aﬂi-u-t ‘Wilson
{Lester Fladt), Shelter 7336 (Capitol) (Peer int'l, BMI}
1 LILA—Doyte

Hally
{Bob Milsap), Barnaby 5027 (MGM) (Dobbine BMI)

2 | NEED HELP—gant Smith
EG I:Iluu.j.:ll‘.'nlumhil 445977 (R Swingsloy
mne,

2 ALLEGHENMEY-) Cash & June Carter
{C. Gantry), Columbia 445829, (Combine, BMIY

1 SECRET LOVE—Temy Booth
{5 Famn, F. Webster), Capilol 3773
[Warmer Brodhers, ASCAP)

3 CRYING EYES—rati
{Van Hoy. Bowen). MGM 145 6] (Milene, ASCAF)

2 LOVE AND HONOR—Renay Serratt
(Marle Haggard), MGM 14536 (Shade Tree, BMI)

1 BAD, BAD, BAD COWBOY— Tompall Glaser
(Tomgall Glaser) MGM 14822 (Glaser Brothers. BMI)

2 YOU'RE GONNA LOVE YOURSELF IN THE

MORNING —Wayme Carsen
(0. Fritts), Monument §581 {Colambia)
{Combsne, BMI)

2 IF THE BACK DOOR COULD
TRALK = Ronnse Sessions
{Hmah Cochran}, MGM L4519 (Tree. BMI)

| SOUL DEEP—Guy Shannon
(Wmmne Carson Thomas), Cinmemos TR (M.5.00)
{Earl Barton. BMI)

3 YOUR SHOESHINE GIRL— Leona Wiliams
{Eddy Raven, Barbara Sharpe), Hickory 304 (MGM)
(Mideme, ASCAF)

1 TOO MANY MEMORIES— Lewis
(Bobby Lewis), Ace of Weprls 0477 [Broyghham, BMIL
Windew/ Tomuake, ASCAF)

1 YOUR SWEET LOVE- Deam
ey Crufchiield), Columbia 485927
(Dizie Jane. BMI)

1 THE RDDLE MAN-— Red Iuﬁ
{Red Steasgadl), Capital 3724 (Paloe Duro, BMI)

CALIFORMIA BLUES—Compton Brothers
(. Repers), Dol 17477 (Famous) (Pees Inl'l, BMI)
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Gountry Music's Most Explosive Talent!

JORNNY RODRIGUEZ |

with a dynamite 2 sided hit single

‘Ridin' My Thumb To Mexico'
Release Me'
b/w e ease e Mercury #73416

and with two of
country music's hottest
selling albums in the charts.

Mercury SR.61378. Also available on Stereo 8 tapes,
MC-8-61378 and Musicassette MCR-4-613/6.

JOHNNY RODRIGUEZ
ALL I EVER MEANT TO DO WAS SING

Mercury SRM-1-686. Also available on Stereo B tapes.
MC-B-1-686 and Musicassette MCR-4.686

Exclusively on MERCURY HECORDS Distributed by Phonogram, Inc.

Exclusive writer

HALLNOTE MUSIC, P. 0. Box 40209, Nashville, Tennessee 37204
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Country Music | IIEESSS:
Billboard SPECIAL SURVEY
s -t F for Week Ending 10/6/73
Tome on Singers P
ton, one of the most prominent of
H‘"Ew"[“ﬁ; in the country music & Lopyright 1973, Billboard Publications, inc. Mo part of this publication may be reproduced
field For ngarl}' 24 yeirs, has writien stored in a retrieval sysiem, or transmitted. in any form or by any means, slectronic, mechanical,
2 ook titled “(.'GUTIII!}' SiI'IE.ETE—AS i phalocopying, recording, or otharwise, wilthoul I:rla prior written parmission of tha publishar
Know ‘Em.” . . # Star Performer—LP's registering proportionate upward progress this week.
The hard cover book of over 350 B | & ;E
pages contains 34 stories and pic- E; E; EU TITLE, ARTIST
tures reflecting the personalities of = | = S|ttt & Number (Dnbetutmg | abel
country music singers. 1| 2|5 YOU'VE NEVER BEEN THIS FAR BEFORE/BABY'S GONE
The introduction was written by Conway Tesdty, MCA 359
Biff Collie. 2| 3 (24 BEHIND CLOSED DOORS
Mrs. Axton has wrilten 92 re- aeiie Bichi E-RE AT fholuenbia)
corded songs. including the carly | | 3 [ 1|9 | |LOVE DIE BLUES
Elvis Presley hit, “Heartbreak Ho- '
tel.” Her son, Hoyt Axton, records $1 419 Hﬂsm’,‘;mmﬂﬂlﬂsﬂrﬂ w
for A&M. and has written numerous * g | s LOVE IS THE FOUNDATION
hit songs. Loretta Lynm, MCA 35%
e first sig of _— Iur i IIII!IIIIII e T pummes o, | || | | | I s e
Publishing Co., headquartered here, K Krstotferson, Memumest K2 31909 (Columbia)
7| & |15 SATIN SHEETS
Ieanme Pruett, MCA 332
Jabel [0 be covered by 2 major
Promoter Alleges 8] 7|9 | TRIPTOHEAVEN
. = Freddy Mart, Capitel ST 11157
9| 9|7
Jou Know Suceess has arrived.. NC c“"?“"“‘ Fm oy
Bn HB mm Gms ffr| 16 | 7 | THE BRENDA LEE STORY
v l[WIS Brend Lee. WCA 24017
11 | 1419 LOVE & MUSIC
Enf}rlzﬂui;?gl lingggi:r_a E&?:ln;::;t Poster Wagoner & Dolty Partan, RCA APL 10244
' ’ ] ?
Ill I'I l' “Iirls motion office which announced it 12 11k 118 mﬁhzuumﬁmﬁ'# ?g;?i"“'
g would drop rock to go all-out coun- 13w l17 DON WILLIAMS, VOL. 1
“'I “I I”!IIII try (Billboard, Sept. 22), is charging M1 4004
that its attempt to book into the Coli- 14 | 13 |10 | TOP OF THE WORLD
13 1 seum here is being blocked by Col- Lynn Andersan, Columbia KC 32429
iseum manager Paul Buck. 15 | 12 | 10 EETHEHG EEI‘EH HH}IEE?:! HI:E| m{Hhil;l As Bad As Losing You)
Michael Davenport of CE has i e
wrilten letters to Buck, Charlotte 6|15 |10 m'limmn. MCA MCA 320
ACE OF HEARTS 0472 Mayor John Belk and members of | | 17 | 59 | § | |F SHE JUST HELPS ME GET OVER YOU
the city council, questioning Buck's Sonny James. Columbia KC 32291
. . right to determine all country shows 18118 |14 CLOWER POWER
Window MLIEIL'-EM[ played at the Coliseum. Davenport Jorry Clawer, MCA 317
Brougham Hall Music-BMI in his letter alleges that Buck has 19 | 17 |15 | LORD, MR FORD
blocked out prospective 1974 book- it :
Tomake Music-ASCAP ings by Porter Wagoner and Merle 20|23 |3 Eﬂ-}ﬂ""}f
Haggard, whom CE will book exclu-
sively in 1974, because Buck pro- 21119 112 Eﬁ'ﬂ"?‘i[hffm K2 37387 (Columbia)
motes all country shows in the facil- nln|l»n INTRODUCING
ity. In his letter, Davenport states: *1 Johamy Rodriguar. Mercury SR 61378 (Pronogram)
feel your position is illegal.” Daven- 23125 |11 COME LIVE WITH ME
port claims the Coliseum is the only Roy Clark. Dot D05 26010 (Famus)
facility which will not rent to CE. 4% |9 TOMORROW NIGHT
Buck, when contacted, said he 5 | 5 | 2 E;;;IE:':H?E;ESEEH
::';;:’; E‘;ﬁ ﬂﬂlafh:'r%ﬁ;?;ru‘:; Charlie McCay, Monument K2 32215 (Calumbia)
] 3 : ‘
must be part of the promotion. He | | % | % P Yeng s S 1614 (Posogam)
Elplﬂlnﬁd that the . Coliseum has 27|31 |2 ENTERTAINER OF THE YEAR
romoled country shows since 1960, Loretta Lynn, MCA 300
p try
*Like the circus and Disneyland and 28 | 32 |28 | SHE NEEDS SOMEONE TO HOLD HER
e e | o | 5 ALL | EVER MEANT TO 00 WAS SING
tractions in the area,” Buck said. S nr Madeuas. Mareord 1635
H R 2 Eﬁﬂfw IL:r CIM 5000 (NSO )
L IRNEME |
Palomino Links | | ;| |x oo
L] Emout)
Wlth B&B D|5ks 3213 |12 HONKY TONK HEROS
. Waylon Jenmangs, RCA APDN.0Z40
FALLS CHURCH. Va.—Billy Joe 33|39 | 2 | HANK WILSON'S BACK, Volume 1
Bumett, owner of BJB Records of Leon Russell. Shelter SW 8321 (Capeol)
Burbank, Cal., has joined forces 34 | 40 | 2 | JOHNNY CASH & HIS WOMAN
with Palomino Records. hEﬂl.ll'.]Uiil'- lohany Cask & June Carter, Columbes KC 32443
fered in this Washington, D.C. sub- | Y| = | 1 | PRIMROSE LANE/DONT GIVE UP
urb. S
According to Danny D“"”'-“‘; owner ﬁ i B i';ﬁpmm"ﬂﬂa Atists UA LA 184F
of Palomino, Burnett has just re- 37|29 | 7 | THE GOOD OLD DAYS {Are Here Again)
leased a single on his label cut at the Buck Owens & Susan Raye. Capitol 5T [1207
24-track Teddy Bartner Studio in | [fy| - | 1 | FuLL MoON
Wa:—.hingmn. Koy Kstafferson & Rela Coolidpe, ASM 5P 4403
“We are opening a joint venture 92 (16 EE&FHEFEE‘THI o
here,” Davis said. He is no relation ﬂ' 1| | PAPER ROSES
o the Danny Davis of Nashville Mane Osmond. MGM SE 4910
Brass fame. 41| 42 | 4 | THISIS
Toey Booth, Caprel 5T 11214
nas 4 smash on Ace of Hearts litled ish i i LS .
s fille ¢ Y
| 'Sh In NﬂSth"E 3| -1 SUNDAY MORNING COMING DOWN
“COUNTRY BOOGIE WOOGIE® [ | -cosiommscs | oo mai
Des Dolan, managing director of Mel Tillis. MGM SE 4307
ACE OF HEARTS D473 Country Records. recently returned 5|41 | 4 E:E-Eg Iﬂ;'lgﬂm
from Nashville and announced that
I" nln sn" "rsl 'Bll his organization would be represent- W | 3% E,E,,:' Jﬂ;ﬂg’t E.!E,HE;';
! ing even more Nashville recording 47 | 48 |26 | THE RHYMER AND OTHER FIVE AND DIMERS
companies within the Briush Isles, Tom T Hall. Mercury SR | 668 (Phasogram)
Among the labels signed for distri- 48 | 43 | 4 DOYLE HOLLY
] bution are Gusto. Gemini. Stone- paaly 1T e
WAICH FOR EARL RIGHARDS' NEW 1P way.Parthenon and Merry Counary. | | 49| 37 | 6| T Towt wweke vou uwe
Initial releases are scheduled toward 0l @ | 3 EI;EHI!EAH
the end of the year, Danny Dawss & (he Nashville Brass. RCA APL 10232

48
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PRIMROSE LANE/DONT GIVE LP ON ME

Album MCA-366

PRIVIROSE LANE/DONTGIVELPONME

Single MCA-4011

DONT GIVE LP ON ME

R
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® Comtinued from page 44

Georgia Twitty’s poll tournament.
especially for disk jockeys. ... CMA
also is having a speacial one-day goll
tournament for the news media pre-
ceding the famed Pro-Celebrity. . ..
Johnny Russell, who has hit it big. is
working on the road with Charley
Pride, . . . Mel Tillis set to appear on
the Johnny Carson show. hosted by
Joey Bishop, Oct. 5.

The II Generation, Bluegrass con-
temporaries with a great deal of
comedy in their act, are sel for a
series of college conferences. So is

Dove Awards

® Continued from page 43

dria, Indiana, will be the featured
guests for the Dove Awards program
tonight, Gaither has composed more
than 100 recorded gospel songs, and
1s a three-time winner of the GMA’s
Dove Award as Gospel Music Song-
writer of the Year. He also won
the 1972 International Award from
SESAC as the American composer
with the greatest exposure and ap-
peal internationally. Best known
among his many songs is “He
Touched Me.” which has been re-
corded by Pat Boone, Jimmy Du-
rante, Elvis Presley, Kate Smith,
Lawrence Welk. Norman Zimmer
and George Beverly Shea. Dozens of
gospel groups have recorded the
SONg.

Gaither and his group also are fi-
nalists in five of the categories of ex-
cellence in the Dove Awards. He has
two nominations in the Gospel Song
of the Year category.

Nashville Scene

Jimmy Buffet, both acts booked by
Don Light Talent

RCA’s Josie Brown just back from
Houston after taping a new country
music talk show syndicated for TV
throughout Texas. Glen (Big Daddy)
Dapiel hosts the show, with Josie
and Jimmy Peters of MCA appear-
ing as regulars. Producer is Bill
Crawford, formerly of Nashville.
now living in San Antonio. . . . Brian
Shaw, also on RCA, is back from a
big promotional tour on the east
coast. . .. Songwrnter-publisher Har-
lan Sanders has been featured in two
newspaper articles in recent weeks,
He heads his own companies and
those of the House of Cash. . .. Jean
Shepard has joined the AQ Talent
Agency. She recently left Capitol to
join UA. . .. Happy Wilson is back in
the business. He has become a pan-
ner of Gary Buck in the publishing
and record business. They have
Broadland Music. Inc.. along with
four other publishing companies
and Apreggio Records. distributed
by RCA. Gary runs the Canadian
office, and Happy handles things in
Nashville. . . . Joe Taylor and the In-
diana Red Birds have celebrated
their 25th anniversary of existence
as country music entertainers.
They've been a big name in the mid-
west for virtually all of those years.
... Charley Pride won the recent
WPIK-WXRA Favorite Artist Con-
test in Alexandria, Va. Among those
on hand to honor him was Connie B.
Gay, a founding father of the Coun-
try Music Association and a man
who has meant much to country mu-
sic as long as he’s been active in It

Country Music
Gospel Studio in
Major Upgrading

GREENVILLE, 5.C.—Mark Five
studio here has completed its second
16 track facility, believed to be a
“first™ for a gospel operation,

The new additon, adjacent to the
present building, covers 2,400
square feet with a 25" x 38’ studio,
designed for sound isolation. One
hall of the studio is completely
“dead™ with the floor and walls cov-
ered with carpet, while the other half
is “live™ with walls and ceiling of
cyprus and inlaid tile floor. The inte-
rior i enhanced by color lighting,

The control area has been
equipped with the latest 16 track
Quadrasonic Console (expandable
to 24 wrack ), with 18 inputs (expand-
able to 24), each input equipped
with a graphic equalizer. Quadra-
sonic monitor speakers are JBL,
driven by 1,500 walts of power.

Two innovative live echo rooms
have been constructed at the rear of
the present studios, and these will be
available in addition o EMT and
Fairchild units.

The present studio has been used
by virtually every major pospel
group and all major record labels,
and is noted for its staff rhythm sec-
tion, which supplies back up for
most of the talent recording there.

A special two month celebration is
planned, beginning Oct. 1. This is
the second expansion in two years
for the company, which was estab-
lished here in 1964,

1st Seminar’s Success To
Organize 2nd Next Year

NASHVILLE—The First Annual
Gospel Radio Seminar was such an
unqualified success that plans al-
ready are in process for next year's
event

The strictly-educational seminar
was a lwo-day session devoted to
panel discussions on the areas con-
cerning the gospel disk jockeys. Reg-
istration took place from around the
nation.

Brock Speer, president of the Gos-
pel Music Association and a panel-
ist, noted that Gospel Music is lean-
ing more in the direction of en-
tertainment and inspiration, and
that groups today must provide
both.

Billy Ray Hearn. Word. Inc., said
Gospel woday shows a trend toward
rock, contemporary. country and
black-Gospel. He also pointed out a
trend for professionalism and qual-
ity, and said today’s acts are conlem-
porary-orented.

“The lyrics are more relevant and
honest,” he said, “and perhaps
might betier be called Christian mu-
sic since it reflects the real meaning
of Christianity.” He said there is a
turning away of music that is geared
toward the over-40 set. Hearn also
stated that Gospel music is having a
profound influence on the popular
music of today,

Wayne Hilton, of Superior Sound
Inc, said Gospel music is going
places it's never been before. “There
are more fair dates, more school pro-
motions, and certainly more expo-
sure on the campuses. It's going

wherever we lake it, and Christian
testimony needs (o po everywhere.”

Bob McKenzie, Heart Warming
Records, took issue with cate-
gorization. “There is really no such
thing as Gospel music, as such,” he
said. “There is no point of defing
tion.” But he said that what is called
Gospel music is paralleling that of
other forms of music in that it keeps
changing and developing.”

Bill Gaither made the keynote ad-
dress. Other panelists were Sam
Scott, WPET, Greensboro, N.C.;
Tilly Lowery, WLTC, Gastonia,
N.C., Toby Rivers, WTIH, East
Point, Ga,, Dan Hubbard WHKK,
Erlanger, Ky, Tom Armshaw,
WPET. Greensboro, N.C., Dick
Reed, WWGM, Nashville: Jde Vin-
cent. RAB: Charliec Monk, ASCAP;
Norman Smiddy, Norman Smiddy
Sales: Jim Blac, WWGM: Jerry
Kirksey, Singing News; Mike Burke,
KDTX, Dallas; Jim Price, KWFC,
Springfield, Mo.: Richard Law-
rence, WYOG, New Orleans.

The seminar was climaxed with a
banquet and show, handled by Don
Butler. president of Sumar Talent.

Vintage Country

e Continued from page 44

and the marketing system. Arrange-
ments were made through Frank
Jones, CMF board chairman.

Ivey said the CMF would assist all
labels in increasing the availability
of early product.

e —

Make your advertising reservation now!

Billboard’s “The Look of Music” advertising
deadline is October 12! Don't delay!

“The Look of Music” is looking good. And
the whole record-tape industry is

looking back.

BILLBOARD’S “THE LOOK OF MUSIG”
LOOKS AT: THE PRINTERS, THE PACKAGERS

THE SHRINK WRAPPERS, IN-STORE DISPLAY
FIXTURES AND MERCHANDISING AIDS IN THE
OCTOBER 27 ISSUE.
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For four days in May next year, London, Europe’s music centre,
plays host to the 5th International Music Industry Conference.

Sponsored by The Billboard Group, IMIC-5 will be the most
important music conference of next year.

IMIC-5 is important because in the constantly changing music
world, it lets you stand back and take a look at what's
happening around you.

It deals with vital industry problems. Examines important
international issues. Spotlights new developments and trends.
And puts everything in perspective.

It's important because the people speaking will be worth

listening to. The best executive and creative names in the
business. People you respect, whose word carries weight.

Not that you'll be just sitting there listening. At IMIC-5 we've
planned forums and seminars. So that you'll be able
to chew the fat. Voice your opinions. Become
involved with what's being discussed. Make new
friends, meet old ones.

To help us make sure that IMIC-5 is 100% waorth
your while, we've enlisted the assistance of an
International Advisory Committee. They’ll make
sure that there's no dross or flimsiness in the
programme content. They'll keep it 1007% relevant
and pertinent to your interests and to today.

9

>

Ve i s e urante
they 1l be the brightest four days
of the year!

IMIC5 -inLondon

e - T 1aT.%"
THURSLDAY

C MAY

In short, IMIC-5 is your chance to learn something new.

And because it's in London, you've a great opportunity to renew
your aquaintance with the place you probably like visiting
most. Enjoy its pubs, its shops, its birds, its sights and sounds.
What hetter incentives do you need ?

So make the time to come to IMIC-5 in May. We promise
you'll go away a richer, wiser man.

For further details contact:

Karen Handford, Billboard Publications,
1 Carnaby Street, London W1V 1PG.

or Diane Kirkland or Henry Drennan
Billboard Publications Billboard Publications

9000 Sunset Boulevard Comfy Homes 7B, 6-6-28
Los Angeles Akasaka
California 90069, U.S.A. Minato-Ku

Tokyo, Japan

> May 7th-10th 1974 Grosvenor House

Ny (ome o aropesmusiccentre
- and keep your finger on the pulse

Official carriers for th_e t_:unference: American Airlines — Pan American World Airways — Air India — South African Airways — Olympic Airways
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THE SEPTEIMBER

CIEKTRA o 2 [N
ASYLUM
RECORDS 7
BREAKS v ('™

DAVID GATES —Produced & DENNIS COULSON — Produced OU I ROD TAYLOR —Produced by QUEEN — Produced by
Arranged by David Gates by Coulson, Gallagher, Lyle Charles Plotkin SD— 5062 John Anthony, Roy Baker and

reaemesrse— \WITH NINE - GBI
-~ SEPTEMBER
RELEASES.
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NINE

LINDA RONSTADT —Produced DENNIS LINDE —Produced by
by John David Souther Dennis Linde EKS — 75062
SD — 6064

T

| —

MELEA MONTGOMERY —

Produced by Pete Drake
EKS—75069

SOUNDS FROM THE HEART

TO INNADE. THE MIN
AND FReE THe SOU
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CHRIS JAGGER - Produced by

John Uribe/Chris Jagger
SD—5069

JACKSON BROWNE —
Produced by Jackson Browne
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Everything
the recording
Industry can

produce

...We can protect

= Inthe
/( miniature
version.

are a tiny

medijum. Played
by a huge market. RPs - -
A market that's into P =" ‘4% -\\A\
everything from Shostakovich to *:\g
Sly. The whole wide world of *+ \S.
recorded entertainment.

To protect the medium and the
message, Creative Packaging
supplies cassette cases to major

recording companies. Nationwide.

TAPKASE™, our stock cassette
case, is made of medium
impact polystyrene. With

crystal clear cover and T?"""‘"‘"
black base. It's designed
to protect, store and ,E .
rack all cassettes. g""";.ir*"‘. .
You can get immediate f[
delivery from stock on B
small or large orders.

—

If you want an exclusive look, just add color and )
imprint. We can provide both. For a little more 4
money, of course. Or how about a color to match the _-
excitement of your Wi
sound? We have a n 1
kaleidoscope of special :
colors to pick from. .
Colors that sell the a7
eye. While you sell the
ear. And we can hotstamp

artists can imagine. On the case
cover or backbone.

We can even provide you with our
TAPBOX™, It's the “library” that holds
up to 12 cassettes. Perfect for merchandising
the complete works of your top performing artists.

Then there’s our new, economical TAPRAP™ ‘“‘wrap around”
< thermoformed plastic package. That snaps shut
= PAﬂ,,ﬁsnugh‘,r After the cassette is in place.
e Its lightweight construction and one-piece
T design saves time. And money.
In filling handling and shipping. So.

..—'—"'_'_'-'_

In the miniature version. A DIVISION OF ELI LILLY AND COMPAN V
P. 0. BOX 444, INDIANAPOLIS, INDIANA 46208

You record it. We can help you protect and merchandise it. D CREATIVE PACKAGING COMPANY
=

For more information, call or write your Creative man.

sales offices in New York, Chicago, Los Angeles.
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L ANK TADE

OUT OF THE SHADOW
OF ACCESSOLIES
AND INTO THE

SDONTLIGHT ONITS OWN

A Billboard Spotlight
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VERYBODY LOVES

BLANK AUDIO TAPE ...

=

INCREASED APPLICATIONS OUTSIDE THE MUSIC
FIELD AID THE CONTINUED SALES RISE.

SALES OF BLANK TAPE CONTINUE TO
SURGE UPWARD. A major manufac-
turer's estimate is that audible range will
shoot up 25 percent this year from $100
million in factory level sales to $125 mil-
hion.

Videotape increased slightly. Spurring
sales are a number of factors including
the increased involverment of the mass
merchandiser, burgeoning use of blank
tape by prerecording duplicators and in-
creasing applications outside the music
business.

Just one example of the latter would be
BASF's formation of a new division to pur-
sue the premium market. Still other fac-
tors include dramatic advances in pack-
aging and merchandising, new forms of
distribution with manufacturer reps be-
coming involved in a major way and im-
provements in hardware, particularly 8-
track recorders, spurring sales of blank
cartridges.

There is also the exploding international
market. Over all, tape i1s being improved
phenomenally and the consumer |s show-
ing more confidence in it and making
more imaginative use of it, says experts.

Factory level sales according to one re-
port will go up 17 percent from $195 mil-

lion to $230 million this year, with video-
tape going from $25 million to $35 million
and computer-sinstrumentation staying at
$70 million. Audible range is comprised of
cassette, B-track, open reel and tape used
by duplicators.

The most recent figures from the Inter-
national Tape Assn., according to execu-
tive director Larry Finley, parallel those of
the manufacturer’'s and show that im-
ports are rising as well.

ITA higures put 1972 factory level sales
at $183,120,000 (including imports) as
compared with $171,000000 in 1971
and $164,000,000 in 1870. Imports went
up from 12 percent in 70 to 14 percent in
71 to 17 percent in "72, says Finley.

Though industry use seems to have pla-
teaued, new and exciting applications for
blank tape continue at a dizzying pace.
Only recently Panasonic demonstrated
what looks like a fine cassette deck but
which actually displays sequences of still
color pictures over a standard television
set using an ordinary blank cassette. A C-
60 size can hold as many as 1,000 pic
tures.

The mass merchandisers involvement
with blank tape is everywhere apparent
and blank tape marketers are concentrat-

ing efforts through large stores as never
before. Among trends are the tendency to
limit the number of brands offered, more
knowledge about the consumer, efforts to
build brand loyalty in the user of blank
tape and offering it in many new areas in
concert with promoting usage through
themes (Christmas gifts, learn a lan.
guage) and special merchandising dis.
plays.

Marketers are concentrating too on
pushing through to smaller stores through
combined rep forces who then sell to dis.
tributors, though variations exist. Memo-
rex, for instance, goes only through rack
jobbers, yet another area where more
sales growth is anticipated. It is common
for reps such as Howard Roach of Kansas
to claim that their organization was built
with blank tape. Roach is near the giant
religious organizations and reports sales
of blank cassettes running into the tens of
thousands annually.

The lists of blank tape marketers push-
ing into mass merchandising channels ex-
tends even to otherwise hardware image
firms such as Superscope, which now of.
fers blank tape among a variety of prod-
ucts. The giant Sony-affiliated firm is not
alone as Hitachi also offers blank tape and

Blank Tapa Special
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Motorola has just added it to an accessory
line.

Actually, considering that all the major
accessory marketers such as Le-Bo, Reco-
ton, Pfanstiehl, Fidelitone and dozens
more offer blank tape, it is not surprising
that the market is burgeoning.

Just a random examination of the re-
cent summer electronics show exhibitor
lists finds these firms offering blank tape:
Amertape/Audiosonic, DAK Industries,
Dynasound, Magnetic Communications,
Melody Recording, Sicom, G. Sizemore,
Tape Services, Universal Audio, and of
course, the major companies.

How many brands are offered? Well, of
course, many firms do not manufacture,
even some prominent ones, but the list
does not seem to grow shorter. Some
prominent companies have had executive
changes, and in the case of TDK with
George Saddler leaving, a new brand was
born, his Toyoto line under his firm Elec-
tronic Home. Saddler is ITA treasurer.

Other firms have had organizational
changes and changes in the direction they
are taking in blank tape. Norelco, for ex-
ample, 15 known to be restructuring its
blank tape posture under Fred Negin as
director of marketing, consumer electron-
ics division. Other firms have been rela-
tively quiet in terms of announcing dra-
matic new moves—Agfa Gevaert and
Mallory, for example. And of course,
brands such as Ampex, Audio Magnetics,
BASF, Audio Devices, Longines Sym-
phonette (Pretferred Sounds), Maxell, Cer-
tron, Wabash, Memorex, Columbia Mag-
netics, Insh, 3M and TDK only encompass
the domestic market, primarily. The inter-
national market is booming as well, with
many of these named firms expanding
overseas.

Indeed, 3M has recently gone to metric
measurements on its open reel line partly
because of the burgeoning overseas busi-
ness and Ampex's Shad Helmstetter says
packaging must now reflect international
emphasis with Ampex placing length in
numerals as well as words.

Probably as dramatic as any aspect of
blank tape growth is the emphasis in ad-
vertising on educating the consumer and
dramatizing myriad technical improve-
ments, even to such things as screws
being tighter because plastic shavings
from threads drop into the corners of
hales, as Maxell ads point out with its
“round screws in square holes’” headline.

Of course, merchandising of blank tape
has taken on all the punch of detergents
or any other item promoted aggressively
in the major retail outlets. This reflects the
efforts of Ampex to establish brand loyal-
ity and its thinking that the sophisticated
consumer is tired of hearing that this
brand is better than the next. It also
points to the philosophy of 3M, which is
that usage should be promoted more than
discounts, deals and offers of head clean-
ers and demagnatizers and other incen.
tives.

As in most product areas, now that
blank tape is seen as an item in its own
right rather than an accessory, well con-
ceived marketing programs will point to
the success of a company, or so believe a

growing number of blank tape marketing
experts.

OCTOBER 6, 1973, BILLBEOARD
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THE PROFIT MAKER!

Insuring:

Continuity of Product,

Continuity of Packaging,

Immediate shipment from 3 Warehouses
Increased profits through

single source purchasing

Diamond Needles,

Record and Tape Accessories

Tape Carrying Cases

Storage Cabinets, Cassettes

and Tape Cartridges, Audio Products
Guitar Accessories.

recofon |
The only accessory source your company ever needs.
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Compound, that precious
commodity, is lifted into
a vat at Audio Magnetics.

THIS YEAR'S PAIN IN THE NECK e

HE BLANK TAPE INDUS-
TRY has been moving for-
ward at a fantastic rapid
pace for more than a dec-
ade, with little standing
in the way of its yearly in-
troduction of new config-
urations, higher quality
product and a pricing structure that has
been a consistent downward spiral in
direct contradiction to almost any other
industry one can think of.

Now, however, for the first time in the
history of widespread appeal of blank
tape, something may be threatening, at
least temporarily, the low pricing, rapid in-
troductions and proliferation of product.
That “something" is a series of shortages
ranging from solvents to plastics, as well
as the devaluation of the dollar, inflation
and high interest rates,

While most spokesmen for the industry
do feel any shortages are temporary, they
also admit that shortages do exist and say
a number of changes may occur within the
industry.

Miijl]l" companies will almost surely
weather the storm, but minor or periph-
eral manufacturers who have not made
long-term contracts with plastics and
chemical manufacturers may find them-
selves folding up shop. As a result of the
dollar devaluation, competition in the in-
ternational market will become keener,
and firms with a strong overseas base are
already taking advantage of this situation,

58

Technician checks the tension on a roll of
tape—one of the key production steps.

The international aspect of the devalua-
tion of the dollar may indeed provide a
positive note for the tape industry when
the dollar situation is straightened out, for
large companies will probably have built
their international market up while main-
taining strong structures here.

As a result of the chemical shortages,

Separating lines of blank tape for open reel
products.

many major manufacturers are working
on new compounds, solvents and various
recovery systems. Such work is always go-
ing on, but it has certainly accelerated
during the current shortage. While manu-
facturers may be able to use the solvents
they currently use at a similar pace several
years from now, new means of coating
and manufacturing tape may emerge as a
result of the shortages.

Another “plus’ factor that may result
from the current shortage problem is a
tightening up of price structures. The tape
industry is almost unigue in that as prod-
uct has improved year after year, prices
have continually gone down. This trend
may soon find itself reversed, however,
and while no major manufacturer is talk-
ing of giant price hikes over the next sev-
eral years, rising costs will ailmost certainly
force some increases to the retailer and
therefore the consumer. The probable
price tightening may also prevent some of
the firms who have been low balling prices
over the years to cease these practices.

Checking red and green switches: if short-
ages occur there won't be any tape to be
monitoring.

Many manufacturers have already cut
out or reduced certain lines in certain
areas of their production. In some cases,
the lower grades of industrial tape have
been dropped, and in almost all cases it
appears that promotional lines aimed at
the consumer market will be at least
curbed if not dropped over the next sev-
eral years.

The fact that many, If not all manufac-
turers have been placed on some sort of
allocation as far as materials are con-

Blank Tape Special
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cerned, may have been overplayed to
some degree. There is indeed an alloca-
tion of materials, but it will not force large
firms out of business. The major firms
have readied themselves for this in vari-
ous ways. Some are devoting a great deal
of time to the international marketplace
where the profits will be higher for the
time being at least.

Other companies are specializing in cer-
tain areas, such as computer tape or in-
strumentation tape to help pass through
the current shortage situation. There is
also the fact that each major manufac-
turer may feel the pinch in a different
manner. Some companies are very well
set in the plastic areas through ties with
parent or partner firms while others have
the same situation in chemicals.

What do some of the major manufac-
turers have to say about the various short-
ages now at hand? How do they plan to
handle these shortages?

To begin, it should be noted that most
large firms are in agreement on certain
points. Besides the background discussed
above, firms agree that prices are going to
rise even more than they already have.
Manutacturers have to date avoided pass-
ing on their own increased costs to their
accounts. Part of this avoidance of lifting
prices has been voluntary, while part, of
course, is a result of governmental eco-
nomic controls,

But some industry figures predict that
costs (to the manufacturer) of such sup-
plies as plastics, petrochemicals and
packaging material will rise as much as
20, 40 and 15 percent respectively in the
next year. These prices would have moved
up earlier in most cases, had it not been
for existing contractual agreements.

The last mentioned category, packaging
material, brings the paper shortage to the
front. This is not the most serious worry
the manufacturer feels at the moment,
but it is something all are thinking about.

Manufacturers are also in agreement
about the cause of certain of the short-
ages. The energy crisis is certainly playing
a major part, particularly in regard to pet-
rochemicals. Compounds and products
including toluenes, methelethykeytone,
styrines and polyester film are simply run-
ning out. Nobody is holding them back.

Large firms also agree that it is possible
to produce more of these products, how-
ever, than are now being produced. But

the industries involved in producing and
refining these materials have traditionally
been low profit industries. Prices are now
starting to rise, but the time from con-
ception of a plant until it is operating at
tull capacity can be anywhere from three
to five years.

(Continued on page 61)
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More people have
purchased cassettes
manufactured by
Audio Magnetics
than those of any
other company
in the world.

While other companies brag of more product lines,
and some insist on confusing the industry with a plethora
of trade names claiming dazzling characteristics calculated to
boggle the mind, one simple fact
remains unchanged.

Audio Magnetics has manufactured and sold more cassettes than any
other company in the world.

That'’s a fact.

So if you're tired of being bombarded
with the same old lines from those
other tape producers, here’sa fact =~
that you can easily understand. . o

Audio Magnetics is not only
a tape manufacturer. We are s
the tape merchandisers! ‘

To prove it, here are a few of
our fall Tracs promotions. A
cassette bonus-pack (three
C-60s plus a free head
cleaner). And an 8-track cart-
ridge twin-pack. Or how about
our rotating counter display
merchandiser which holds both
cassettes and 8-track cartridges.

We have much more to ofter, but
we're not here to brag. Just to give you
the facts.

If you're not doing business with Audio Magnetics shouldn’t you be
wondering why?

% From Audio Magnetics, a prime producer of blank tape, serving the consumer,

educational and duplicator markets. Audio Magnetics, 14600 So. Broadway
P.O. Box 140, Gardena, Calif. 90248 / (213) 532-2950.

www americanradiohistorv com
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~ MASS MERCHANDISERS
REPRESENT THE ‘IN’ PLACE AND
TAPE'S MOST POTENT
AREA FOR GROWTH

By Earl Paige and Ingrid Hannigan

LANK TAPE MANUFAC-
TURERS AND MARKET-
ERS are concentrating as
never before on mass
merchandise outlets. One
reason is that blank tape
15 now being seen as an
itern with its own identity,
rather than an accessory. Marketing
people, also more than ever, are now able
to pinpoint the number of turns mass
merchandisers can expect from blank
tape, and massive research is going on to
determine the best packaging, display,
advertising and merchandising plans for a
consumer who is also increasingly being
identified in much sharper focus.

Indeed, some marketing experts believe
it should be possible to develop brand
awareness among consumers and that
mare stress in this direction is needed,
rather than in claiming that one type of
tape is better than another. If nothing else
points this way it is the increasing quality
of tape, according to Shad Helmstetter,
Ampex Corp. sales manager, and several
others interviewed for this report.

Packaging has taken on more emphasis
too as a result of the many grades and
types of blank tape. One of the firms lead-
ing in terms of simplifying packaging is
3M where John Taylor, retail market man-
ager, points out that 3M has just added
metric measurement to its open reel line,
with an eye toward eventual adoption of
the metric system as well as the growth in
international demand for blank tape.

Many firms, Ampex and Audio Magnet-
ics among them, have adopted methods
of simplitying buying and inventorying for
the mass merchandiser, who also can be a
victim of the proliferation of tape grades
and lengths. Jim Lantz, national sales
manager, Audio Magnetics, says that the
firm's computenzed ordering system of-
fers access to the ““case history'' of an ac-
count’s blank tape buying procedures and
inventory characteristics and can cut
down ordering time by as much as two
thirds.

Another dynamic of blank tape is the
trend to combination rep and distributor
marketing formats. Blank tape has in-
creasingly become a major item with reps
and reps have likewise become of major
importance to blank tape marketers.
BASF, for example, has recently stepped
up its use of reps, says Gerard Berberian,
marketing manager, though it will still
continue to use distributors, especially be-
cause they are able to cover smaller mar-
kets. Variations exist, however.

Memorex's blank tape division, says
Robert Jaunich, general manager and vice
president, uses no reps, preferring in-
stead to work through rack jobbers, be-
cause of their expertise in working with
mass merchandisers and because raciks
understand heavy traffic merchandising,
the area where blank tape moves best.

Yet another significant trend is the vast
effort to educate both sales force person-
nel and the consumer. BASF uses a color
slide presentation and has brought out a
125-page book covering everything from
the history of blank tape to its varied uses
and care. BASF also initiated a direct mail
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program addressing both the dealer and
the consumer.

Maxell Corp. of America and TDK Elec-
tronics are among those blank tape firms

developing clinics, according to Bene La
Brie, new national sales manager, Maxell,
and Jules Rubin, TDK marketing vice
president, and Ken Khoda, TDK national
brand manager.

Basically, blank tape marketers are now
more than ever able to convince mass
merchandisers that the market is expand-
ing very fast, spreading to many different
kinds of outlets and reaching a more so-
phisticated consumer.

*‘Blank tape is no longer simply an ac-
cessory itermn,’” says Jaunich. "It has more
profitability per square foot than prere-
corded product and there is no return
problem."’

Two critical areas marketers are con-
centrating on are packaging and display,
because of the unusually high impact fac-
tor in blank tape sales. "“Color and style of
packaging has greal impact on buying
tendencies.” says Bill Dawson, vice presi-
dent, marketing, Audio Devices, yet an-
other executive stressing brand name
CONSCIOUSNess,

Motable among packaging trends s the
move to more uniformity, a factor
stressed by Helmstetter, who says,
""People don't want a mish mosh of pack-
aging.'' Hal Wilde, vice president of sales,
Certron, also says uniformity is important.
Ed Lesson, blank tape national sales man-

ager, Preferred Sounds, says his firm's
Longines Symphonette line stresses
“Clean lines and simple graphics and in-
structions on the package.”

Taylor, who sees a trend to more stress
on the philosophy of tape usage, notes
now 3M has pioneered in simplifying pack-
aging with a "good,”" *'better’” and “*best””
labeling. “You'll always be running into
different oxides. Blank tape is not as
simple as beef, where about all you could
do more is to say it's soybean or corn fed."
The remark was in reference to a delegate
at a recent International Tape Assn. con-
sumernsm meeting, who asked why blank
tape couldn't be graded like beef. "We
have simplified packaging language so
that the consumer doesn't have to read
three or four paragraphs to find out what
he's buying,” says Taylor.

Another vital element of packaging is
the many innovations in blank tape and
the necessity to tell this story to the con-
sumer, says Ted Cohen, manager of con-
sumer sales, Columbia Magnetics, which
has introduced the 100-min. blank 8-track
and the collapsible hub mechanism. BASF
has also stressed its '‘no-jam’™ mecha-
nism and TDOK has gone to great efforts to
illustrate characteristics of its line, as just
a few examples of explaining innovations.

Displays are being engineered for every
possible type of account but particularly
for mass merchandisers where space Is
critical. However, smaller accounts are not
forgotten, Cohen points out, mentioning

Blank Tape Special
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Columbia Magnetics' mini-display espe-
cially designed for counter use in small
stores. Many marketers stress vertical de-
sign for maximizing use in larger stores.
Others emphasize a variety of displays, as
with Ampex’'s small counter racks, peg:
board racks, dump bins and a new tape
center for displaying the whole line.

An important display element for the
mass merchandiser is the combination
shipper-display unit, points out Lesson.
“It's simple for the buyer and simple for
the seller, no extra displays are needed."
However, Longines does have a variation
of this in its large shipping box holding
functional tote boxes for cassettes and 8-
tracks. Many marketers are placing blank
tape in polybags.

Cohen emphasizes a plan whereby the
consumer is urged to buy three C-60-s or
three 80-min. blank cartridges and re-
ceives as a bonus in the same polybag,
one of many prerecorded tapes. The
$6.98 list package (cost of this Soundcraft
branded economy line is 99 cents for
three cassettes) has the four units of tape
in a face-forward position. topped with a
header; ideal believes Cohen, for the mass
merchandise account.

Consideration for floor space limits in
mass merchandiser outlets is stressed by
Dawson, who notes that Audio Devices
furnishes its Stac Pack in a revolving dis-
play that ranges from two square feet of
space to ten.

Yet another ciritcal factor is pilferage,
Wilde says. Certron has three displays that
are virtually “'pilfer-proof.” Two counter
units can be back-loaded and one for the
gamma line has a top lock. "'The object is
to guard against the possibility of hand.
fuls being taken out.”’ he says. Most mar-
keters resisted the idea of using prere-
corded tape cases for blank tape. “The
consumer wants to touch products before
purchasing,”” Dawson says.

Advertising, of course, is being engi-
neered to tie in all elements of packaging
and display, as well as to educate the con-
sUMmer,

Research, according to Dawson, is be-
ginning to pinpoint some of the more ef-
fective appeals. An exhaustive study by
Audio Devices found that people most re-
spect features such as jam-proof mecha-
nisms, 8.000-10,000 Hz frequency range,
90-min. cassettes and 100-min. car-
tridges. He said terms such as “'high out-
put, low noise’' have little or no meaning
to the average consumer.

Rubin says there is a fallacy in advertis-
ing only the high frequency aspect. '"What
Is more important than high frequency is
the balance of sound at the low and
middle frequencies. We emphasize ability
to record the overall spectrum, thus our
‘circle of sound’ theme.”

Many companies are into co-op adver-
tising plans, point out Helmstetter and
others. An example was Ampex's recent
100 percent co-op on the 370 series,
Helmstetter says he prefers to see stores
use local newspapers and tie in with in.
store banners and also tie together hard-
ware and software.

While 8-track is growing at a phenom-
enal rate, considering its small base, and

{Continned on page 63)
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The same situation is seen in the
paper industry. Many mills have
closed as a result of the govern-
ment's anti-pollution laws of 1969.
Marginally profitable operations
could no longer operate at a profit.
As with other products, economic
control has made it more profitable
in many cases to ship product over-
seas. Like the compound business,
mills have also been low profit oper-
ations for years and while prices are
starting to go up now, it can take
three to five years to get a mill going
at full capacity. And banks are gen-
erally unwilling to lend money for
new mills because they have been
low profit operations.

Tape manufacturers are also in
agreement that business is going to
have to be carefully forecast than
ever, with the economic and sales
forces of the larger companies hav-
ing a lot more responsibility on their
shoulders.

In the most recent survey con-
ducted among some of the larger
manufacturers, representatives of
Ampex, Audio Magnetics, 3M Co.,
Audio Devices, BASF and Memorex
talked about the various shortage
problems.

“There is most definitely a sol-
vent shortage." says Jack Porter,
vice president and general man-
ager of Ampex's magnetic tape divi-
sion. ' This is a result of the energy
crisis,”" he adds, “and they are
mostly with benzine related prod-
ucts. We are working on some refor.
mulation, but we look at most of
these as fairly near term problems
although we can't say for sure how
long the shortages will last. We are
looking at water solvents as one
possible solution, as | imagine most
other major firms are."”

Porter aiso brought "up another
point about the shortage difficulty.
“The chemical industry has never
been high profit,'' he says, "and
now a lot of the chemical manufac-
turers are using their own product
in-house, finding that this can be a
much more profitable situation. We
have made a number of long-term
commitments and contracts, how-
ever, and we are fairly sure we will
get through the current shortage
problem without a great deal of dif-
ficulty.'

Porter also adds that there is a
definite plastic shortage, but says
the company has been "'promised
all the plastics we need. The prices
for plastics have gone up and we
haven't passed them along as of
yet. There is an allocation of sorts in
the plastics area.

“The dollar devaluation,” Porter
continues, ‘‘has helped us make a
stronger push than ever into the in-
ternational market. We are an inter-
national company, and our product
Is now becoming more competitive
overseas. So we can concentrate on
this area as well as the domestic
field and hope to be as strong in
both fields when the shortage is
over.

"The shortages are not really
hurting us in the long term,"” Porter
says, ‘but they certainly cause
some minor day to day operating
problems.” As tar as the paper
shortage is concerned, Porter says
it has affected the company only in
lead times for orders so far.

Bruce McGilaway, national sales
manager for the firm, has stated in
the past that there i1s a three to four-
month lead time on some chem:
icals orders and points out that re-
cent months have seen prices on
some compounds jump between 22
and 35 percent. "Anything to do
with energy 15 in short supply,”
McGilaway says, “but we are look-
ing at new familes of solvents.”
McGilaway emphasizes that while
the shortage is not a panic situ-

ation, it i1s certainly not something
that any firm can ignore.

At Audio Magnetics Corp., Irving
Katz, president of the board of the
corporation and president of Audio
Magnetics International, has said
there are severe shortages in sol-
vents and compounds used in the
manufacture of magnetic tape and
that these shortages stem from

petrochemical shortages which are
also affecting the record industry.
Company president George
Johnson says that "'Audio feels the
shortages most in the chemical
area. In plastics we don't have the
trouble because as a part of Mattel,
one of the world's largest plastic
users, we are in good supply.”
Johnson also points out that this

is the first time in his experience in
the tape business that he has seen
output regulated by the availability
of raw matenal, and that while
prices would normally go up in a sit-
uation such as this, Phase 4 pro-
hibits such measures,

Johnson also believes that the
dollar devaluation may provide a
bonus for the larger companies
when all 1s said and done, because
U.S. manufactured product is now
more competitive outside of the

country’s boundaries. He feels that
larger domestic manufacturers will
be looking with more interest at the
export business.

As for the “peripheral” manufac-
turers, Johnson feels they may be
hurt from all angles since they are
low on the supplier's priority list as
far as obtaining chemicals is con-
cerned, he can't raise prices under
Phase 4 and a promotional line may
be all he manufactures and he has

(Continued on page 62)

More musie is
recorded on BASF
cassette tapethanon¢
cassette in the world. An¢
less music s lost, stuck,
jammed, distorted than
in any other cassettein

the world.

Because BASF has the
only important mechanical
innovation that has been
built into cassettes. BASE's
patented Special Mechanics
eliminates distortion and
wow; and guarantees no
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amming, sticking or snap-
ping. That’s true of every
cassette we make from the
low-noise extended range;
the low-noise high-output;
to the ultimate cassette, our
Chromdioxid™, And they
are available in all popular

~ BASF:
Theguaranteed
jJamproof cassette.

o

BASF’s SM, Special Mechanics,
has patented guide arms that
guarantee no jamming, stick-
ing, or snapping.

d remember —we
invented recording tape.
For over forty years we've
been improving our inven-
tion. It's the finest in

the world.

For more information
write BASF
Systems, Crosby
Drive, Bedford,
Mass. 01730 or call O
617-271-4000.
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ITA SEEKS TO
SAFEGUARD

THE CONSUMER
WITH INDUSTRY

STANDARDS

CONSUMERISM HAS BECOME A HOUSEHOLD WORD in
America over the past several years, and there have been few
industries that have not been touched by what has become
virtually a “‘consumerism movement,"

The publication of Ralph Nader's ““Unsafe at Any Speed”
was probably the first step in bringing the idea of a consumer-
ism movement before the public, and since then, a Bureau of
Consumer Affairs has been created by the Federal Govern-
ment, most state governments have consumer affairs offices
and many major cities have established consumer aid bu-
reaus.

SHAPE UP
MENIII
THEN GO GIVE
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TARE COMDANLE S
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Industries have been more strongly regulated in regard to
advertising claims, warranties and actual quality of product
than ever before, with the government handling the regu-
lations in some cases and industries policing themselves in
other cases. The tape industry, through individual companies
and tied together through the International Tape Assn. (ITA)
has been in the latter category for the most part.

How has the ITA and its 165 member companies worked
towards meeting with and setting standards that will satisfy
both the tape industry itself and the consumer?

Larry Finley, founder and executive director of the organi-
zation, offers a number of views concerning the tape industry
and consumerism, and talks of a number of plans the ITA and
its member companies have for self-regulation.

“When the ITA was formed in 1969," Finley says, ''‘we
knew we would have to do some self-regulating. Virginia
Knauer, who heads the President's Bureau of Consumer Af-
fairs, told us more than three years ago at a luncheon meeting
that industry must self-regulate and that if industries didn't
police themselves, somebody else would, Now we’'re starting
to see government regulations in some of the industries that
have not watched the consumerism movement."

Most of the firms belonging to the ITA do practice self-
regulation on their own and have in-house offices to deal with
consumer complaints and create preventative measures to in-
sure quality. The ITA, however, also offers members an oppor-
tunity to act as a body. How is this done?

“One of the things we have done most recently,” Finley
says, “'is the holding of an industry consumer meeting in Chi-
cago. Our board of directors thought it would be a good idea if
we could find out what the consumer really wants before he
has to complain that he isn't satisfied. We had Virginia
Knauer at the meeting, as well as Howard Kaufman who is the
assistant attorney general of lllinois. In addition, we had 33
consumer advocate groups and end users such as Sears and

Polk Bros. We asked these people what they would like to
have.

“The answers,” Finley continues, “were quite interesting.
One problem was that many consumers said they didn't know
how to grade tape. A consumer might pick up a booklet and
see six different types of cassettes. What should he use for
what? We are bringing this to our membership's attention and
hoping that we can have tape labeled eventually as to voice,
music, qualities within each category and so on.

“As a result of this meeting in Chicago," Finley adds, “we
established the ITA consumer/advisory council. We are set-
ting turther meetings for it in Los Angeles and New York, and
once committees are established by the end of the year in
three cities, we will try to aim for other major metropolitan
areas. We're hoping for 25 cities by the end of 1974."

The ITA has also formed a warranty committee, under the
chairmanship of Ed Campbell, president of Lear Jet Stereog,
Inc. “This is actually called the warranty policy and proce-
dures committee,"” Finley says. "We are requesting that all
members, both hardware and software manufacturers, send
in copies of our warranties and procedures so that an industry
survey can be conducted to see what new is being done and
what further steps can be set in this area. Ed is also going to
try and be working on a more simplified warranty. We want
something that both the consumer and the industry will be
able to live with. Wewould also like to set up warranty stations
in various cities around the country, handled by our members
and able to take care of both software and hardware."

One project which Finley has long been working on and
which he sees coming up in the near future is an ITA seal of
approval. Before that, however, the organization plans to test
tape and hardware through an independent testing lab.

“"We expect to establish where the testing lab will be by the
end of this manth,’’ Finley says. “This is where members can
have equipment tested and see if it meets the standards that
they are setting for themselves. The first software items we

hope to place the seal on are C-60 cassettes and the 80-min-
ute 8-track."

How will the average consumer know what the ITA seal
means, since the organization is a trade group? "‘We hope to
(Continued on page 64)
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duplicating plant offers
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facilities for duplicating
cassette, B-track, four-channel
8-track and reel-to-reel
configurations. Call National
Sales Manager Darrell Zielke
collect or write for details.
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SUPERSCOPE.

Tape Duplicating Division
455 Fox Streat
San Fernando, Calif., 91340
Telephone (213) 365-1191
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no overseas facilities to take advan-
tage of these opportunities. John-
son also says the firm has cut out its
“seconds'’ line of industrial tape.
Talking about solutions to the prob-
lem, Johnson sees the international
market as one, a solvent recovery
system which offers some relief as
another.

Talking about the continuing low-
ering of tape costs over the years,
Johnson feels that “it's quite ob-
vious the pendulum has gone about
as far as it can go in this direction. |
also feel that current inventories
will be cleaned out, and that the de-
mand is going to further exceed
supply than it already has. The
problem kind of moves around. It
seems the smaller companies will
end up with most of the problems."

In other areas related to the

shortages, Johnson thinks there -

“will be little or no dump merchan-
dise in the months ahead and the
industry may eventually go part way
back up the price scale. Prices will
not be as high as they once were,”
he adds, “'but certain economy tape
lines are going to be dropped and
tape is going to become a higher
profit item. We have not yet passed
along any of our price increases,
but we have told our customers
they will be coming and they are not
surprised. What the whole shortage
business may come down to is that
the shakeout in the tape industry is
finally here."

Johnson also believes that a solu-
tion to coping with the shortages is
a computerized ordering system,
such as the one Audio recently in-
stalled. " Thisis a help in preventing
overloading of inventories,”” he
says, "and it will allow us to know
exactly what quantities we have to
produce. This amounts to less
waste in plastics, chemicals and ev-

erything else. It's a maximum utili-
zation of imited resources.”

At the 3M Co., marketing director
for the magnetic audio/video divi-
sion Bill Madden says there ‘“‘are
certain chemicals that are on allo-
cation, such as benzine and poly-
styrene, and we are also concerned
with plastics as most manufac-
turers are.

“We did anticipate a lot of the
shortages," Madden adds, ''so we
made contracts when we projected
our growth patterns. Costs have
gone up for us and may eventually
have to go up to our customers, but
this is the natural law of supply and
demand. As of yet, we have not
passed any increases along. Part of
this is due, of course, to price con-
trols, but we would have absorbed
some of the increases anyway."

Madden also says that “we are
continually looking for new com-
pounds and solvents for the manu-
facture of magnetic tape. We were
looking for these before the current
shortage, but this may help see us
through even more. New com-
pounds are within the realm of pos-
sibility certainly, such as water
based compounds."

Besides the fact that plastics are
in shorter supply than they have
been in some time, Madden also
points out that “everyonc is using
plastics a lot more than they ever
have before, and this includes the
tape industry. When you think of
the fantastic quantities of cas-
settes, 8-tracks reel-to-reel tapes,
computer tapes and so on that we
alone manufacture and multiply
that by a number of large corpora-
tions in the tape industry alone,
then you have some idea as to why
there might be a shortage anyway."

Bill Dawson of Audio Devices says
there "is a definite chemical short-
age and everyone is having a rough

(Continued on page 67)
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Mass Merchandisers Growth

® Continued from page 60

therefore spreading the market, ap-
peals are being engineered to an
ever widening market as well, but
stil much concentration is on
youth. Lantz notes that Audio Mag-
netics is going heavily into books
such as Rolling Stone, pointing to

the age 15-25 customer, One offer

5 a bonus coupon inside tapes
where the consumer can send for
two free i1ssues of the magazine.

Blank tape advertising received
much impetus from television, no-
tably Memorex's campaign for its
chromium dioxide line, Jaunich
points out, However, Memorex was
able to swing its image from the
audiophile appeal to the mass mer-
chandiser customer for two rea-
sons—mass merchandiser buyers
respect an intelligent program, and
TV generated a lot of demand for
the Memorex line.

With the developing market al-
ready there, mass merchandisers
have to be more and more con-
cerned with how to offer the prod-
uct. Dawson sees a trend to reduc-
ing the number of brands carried
from six to three. Taylor of 3M finds
that mass merchandisers often
want three lines in cassette, a pri-
vate label line to feature, a higher
priced line and a medium priced
line. He says that unless the mass
merchandiser is focusing on high-
end equipment, it will prabably not
stock the very top high energy tape.
Hesays, "'If a manager carries more
than four brands, he will probably
find he is not doing well with any of
them."

As for B-track at this point, Taylor
suggests that mass merchandisers
probably need not consider a pri-
vate label line but rather just stock
a medium price and higher price
line.

Considerable variation in terms
of turns per year is noted. Taylor
finds there is a lot of multiple buy-
ing by consumers and feels that
there are six turns a year. Dawson
puts the figure at eight or nine
turns on the average.

Buyers must realize the market is
broad, Wilde says. If the store is ad-
vertising blank tape heavily, there
should be concentration on the
standard and bulk packs, The C-60
15 by far the most popular cassette
length; the 80-min. the most popu-
lar 8-track length.

The market is broad and de-
mands a good spread of product
because the range of consumers is
so broad: now including everyone
from the audiophile, the person
wanting cassettes for home movies,
people who want to record voice
only, others music only, the school
and college market.

3M's Taylor cautions merchan-
dise managers and buyers from
making length comparisons. "'The
buyer must realize he has to sell
three or four of the 40-minute or
45.minute cassettes to equal sales
of a C-120." This is true of 8-track.
He says 3M’'s mid-range 90-minute
sells at $2.99 while the 45-minute
length lists for $1.88. “"So right
there that's $3.76 for two 45-min-
ute tapes while the customer gets
90 minutes for $2.99," he said,
adding that it's not surprising 90.
minute outsells 45-minute two to
one.

The problem of what tocarry is all
important now for many mass mer-
chandisers are just getting into
blank tape or are going into it more
heavily than ever before. Thus, Am-
pex's Helmstetter says that for a
new client he suggests taking more
of the 60 and 90-minute cassettes

Cover design by Eric Chan; car-
toons and art direction by Bernie
Rollins; section editor Eliot Tiegel.
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and less of the 42 and 120-minute.
He urges in B-track more of the 84-
minute size,

Computerization of inventory is
all the more critical too, points out
Lantz of Audio Magnetics. He tells
how the computer setup allows
Audio Magnetics to “know what an
account has ordered, what has
been selling and what is left. We

can punch in and get a readout by
part number of what an account
has bought over the past three

~ months, the turnover he has. Then

we can set up a schedule.” The sys-
tem is so sophisticated that a cus-
tomer can call and be put on hold
for 30 seconds to a minute and
then be told exactly where his order
stands in terms of being processed.

Merchandising becomes more
critical too, many marketers point
out, because of the multiple areas
in stores where tape is carried.
TDK's Khoda notes that these mul-
tiple areas are also increasing in-
ventories, Camera departments
and audio departments in mass
merchandise outlets used to carry
mainly private labels and price
leader lines but now are going to

two good lines and one inexpensive

one,

Examples of different areas
where blank tape is merchandised
range widely. Wilde says the check-
out counter in various departments
might be logical but that certainly
tape can be sold in the office supply
department and the school supply
department, Also, as B-track blanks
become more important, the au-
tomotive sections are another area
to consider. one that has not

(Continued on page 71)

Maxell proudly announces

When we decided to bring out our new
Ultra Dynamic tape cassette, we asked our-
selves a question. “"How could we improve our
cassette and at the same time make the poor
dealer alittle more happy and a little less poor?”

Five seconds of nothing.

The first five seconds of our new UD cas-
sette is a timing leader. And we've marked the
place where it starts so your customers will
always know exactly where they are.

But the leader’s also a nonabrasive head
cleaner. So it keeps their tape heads clean with-
out wearing them down.

Improvements your customers can hear.

We've also improved the tape. We've re-
duced the size of the PX gamma ferric oxide
particlesandincreased the quality of the sound.
The Hz now go up to 22,000 Hz; the signal-to-
noise ratio’s now 8dB above ordinary cassettes;
and we've widened the dynamic range. Quite
dynamically.

Round screws in square holes.

Andlastly we've started putting our screws
into square holes. Square holes are better than
round ones because when the screws are
screwed in, the plastic shavings from the

Blank Tape Special
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a big improvement
your customers can see
but can’t hear.

threads get trapped in the corners of the holes.

So they can’t cause trouble jumping around in
the works.

Our new long-playing cassette is shorter.
We're also bringing out our new improved
(UDC-46 cassette. It's twenty-three minutes per
side. Which very conveniently just happens to
be the approximate playing time of the average
long-playing record. (Our other cassettes are
60, 90 and 120.)

[talladds up to better Maxell UD cassettes.
Better cassettes mean happier customers. And
happier customers mean more sales.

And you know who's happier then.

‘maxell

Our business is improving
So can yours.

Maxell Corporation of America, 130 West Commercial Avenue, Moonachie, ML.J. 07074
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Chromium Dioxide Is the Favorite
But Gamma Ferric Oxide Gains Supporters

HE SO-CALLED "COATINGS RACE" OF THE
PAST YEAR or so that pitted chromium diox-
ide against refined gamma ferric oxide is
shifting. Chrome, as it's called, is still felt to
be important, and especially in helical video-
tape applications, but more and more tape
manufacturers are hurrying to further refine
oxide coatings.
For one thing, chromium dioxide requires bias and equal-
ization switches on equipment. Blank tape marketers sought
to circumvent that requirement even in the early days of

chrome and now want a more universal coating, even for
video. Other improvements in hardware, the use of Dolby and
other noise limiting devices, has tended to shift emphasis
away from chrome too, and meanwhile, breakthroughs in ox-
ide coatings point to formulas that may well exceed those of
chromium dioxide.

According to Warren Simmons of Ampex's technical staff,
several companies are working on what may be a kind of su-
per coating incorporating metallic iron particles rather than
iron oxide ones. Philips engineers report that finely dispersed
metallic iron particles using a coating of less than half the

thickness of most present tapes resulted in an improved high
frequency signal to noise ratio around 7.5 db better than
chrome.

Indications are that there would need to be further bias
and equalization settings for such super coatings, but ob-
viously blank tape engineers are not stopping in the search for
an ultimate formula.

Hurrying the pace of such research is the growing impor-
tance of videotape, principally the tape used in helical sys-
tems being used extensively in industry now and hopefully in
the home soon, says Jerry Gunnarson, video product man-
ager at Ampex.

As for present broadcast requirements, standard energy
coatings “apply 100 percent,” Gunnarson says. “We expect
to see no change here for the near future. Long range, it would
mean that machines would require new formats.”

The helical market is another matter though. He says that
while chrome is being used in the half-inch formats, the Sony
% Umatic and in the RCA system soon to be market-tested,
Ampex, 3M and others are looking at doping methods using
cobalt or other metals to achieve the high levels required.

“We expect to see several alternatives to chrome,” says
Gunnarson, Asked about chrome in terms of the trend to
higher and higher speed duplication, he says the answer is
“yes and no.”" He says the only tape that lends itself to ther.
mal duplication is chrome. " The results have been spotty, but
nevertheless, chrome is the only one that has a possibility,”
for slave tapes—not for masters, since with chrome and ther-
mal duplication an erasure risk is involved.

But with the older, one-half-inch tape, Gunnarson says it's
pretty much a case of being stuck with the standard energy
because chrome is "too hot.”” He describes these half-inch
formats as “‘non-interchangeable upwards.”

What we're doing and what 3M and others are doing is to
try and come out between. We've got in the one inch area our
170 series products, which are hotter than the standard but
not up to the levels of chrome. In other words, both ways inter-
changeability plus better performance for older equipment.”’

Many experts believe that in audio the glamor of chrome
faded as better and better gamma feric oxides were devel-

~oped. “With our 20/20 + we have demonstrated with a

chrome switch that it produces the same results on any piece
of equipment that heretofore could only be achieved with
chrome," says Simmons, “in effect providing users with all
the previous advantages of chrome and none of the special re-

" quirements of chrome."

This is not to say that chromium dioxide does not have its
advocates, and especially among firms that feel it should still
be offered. While 3M and Audio Magnetics went the cobalt
doped route, other firms did push hard with chrome, notably

Memorex and BASF, though now many firms are offering both
(Continued on page 66)
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'BILL'S CASE CO.

112-B EDGEWATER PARK,
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MANUFACTURERS:
WE'D LIKE TO BE
YOUR “FACTORY.”

Our new, expanded plant lets us offer quality U.S.-
made, Robins-designed products at low, pre-inflation
prices. Ask Marketing VP Jack Friedland about our
money-making "O.E.M." program. He'll give you a
line. With your name on it.
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Robins Industries Corp.
75 Austin Boulevard, Commack, N.¥.11725-(516) 543-5200
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launch a huge consumer education
plan,” Finley says. "There will be
public service ads and mentions in
print, and we will probably charge
something for the seal which will go
back into the advertising fund.”

Finley points out one example of
a problem that has been brought to
the ITA's attention and solved.
“The bureau of weights and meas-
ures in California took a complaint
to one of our members,"” he says.
“A woman had a 60-minute cas-
sette and only got 40 minutes of
playing time out of it. Both the unit
and the tape were tested by Gene
Barker, who was in charge of quality
control for the firm at the time. The
products involved were not Audio’s,
but Gene was working very hard for
us in the standards committee. It
turned out that the unit was run-
ning fast and the tape was fine, so
the hardware manufacturer took
care of things for the lady and ev-
erything was settled without a ma-
jor complaint to the bureau of con-
sumer aftfairs.”

Finley also said that a survey
taken through the membership in-
dicated that a great many con-
sumers did not know what terms
such as C-60 actually meant. “it's
important to realize that while tape
is a big industry, there will always
be people who are unfamiliar with it
and are purchasing it for the first
time,"” Finley emphasizes.

“MNow, our members have the
time written out as well as the
standard C-60 or what have you. |
also want to emphasize that this
was not all our doing. The manufac-
turers certainly were thinking of
this and many were doing this on
their own.”

(Continuwed on page 68)
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Blank Videotape Home Market Years Away

Few blank videotape manufac-
turers would readily admit it, but re-
cent disappointments, fluctuations
and casualties in the fledgling
home video market have placed
something of a damper on the
surge of enthusiasm many blank

videotape manufacturers once had
in the home video market.

Today, although many of them
still acknowledge that a wviable
home video market is still a distinct
possibility, they are more cautious
about making flowery predictions
about its growth, and would say
little more than they are geared to
meet any demands which may
arise, and in the meanwhile are
adopting a wait and see attitude.

At Audio Magnetics, for instance,
the firm's president, George John.
son says: ''We have done all our ré&d
homework, and we are abreast of
the advancing technology, as home
video will, undoubtedly, in the long
range scheme of things, make a
substantial contribution to our cor-
porate plans.”

In the meanwhile, however, the
firm’'s marketing profile is, as John-
son puts it “*still low.”" This low pro-
file applies to industrial, education-
al and home markets, whatever
there is of the latter.

“The giant retail chains,” he
says, “‘the Wards, K-Marts and
Sears, will set the timetable for
home video, We at Audio Magnetics
feel that the home video market will
get its cue to move center stage af-
ter the color TV market has peaked.
Consequently we are closely watch-
ing the growth of the color TV mar-
ket

Johnson stresses, however, that
despite the low market profile of his
company, there was product avail-
able, and ready for shioment
should marketing possibilities
arise.

Bruce McGilaway, Ampex's na-
tional sales manager, blank tape di-
vision, feels that the emergence of
a home video market in the near fu-
ture will depend to a large extent on
the ability of hardware manufac-
turers to find sufficient funding for
their individual projects.

In the meanwhile they are selling
broadcast videotape to the three TV
networks, as well as to certain ad-
vertising agencies, as well as helical
scan open reel to industry and edu-
cation.

McGilaway says that his company
has developed a high energy helical
scan videotape that is compatible
to both high and low band equip-
ment, and with a price tag of be-
tween one third and one half less
than presently available broadcast
videotape.

The Ampex executive blames the
slow takeoff of the consumer video
market on the lack of what he calls
discretionary income for such ex-
pensive playthings.

And while the company watches
and waits for the video market to
develop, it too is doing its ré&d
homework. As McGilaway points
out., "we have developed exciting
new magnetic tapes with new and
versatile particles, and we will grow
with the market."

Preferred Sounds is another
company that is *watching and
waiting.”” The firm's president,
Nino Bruno says, "'we are waiting
for the unification and simplifica-
tion of the vanous hardware sys-
tems."

Bruno says that when hardware
manufacturers get together on a
unified system that will appeal to a
mass market, then his company will
mount a concerted drive in that
area.

BASF Systems 1s doing a steady
business in Yinch and oneinch
reel to reel videotape to the indus-
trial and educational markets. The

firm feels, that for the time being at
least, the total market for videotape
is in industry and education.

Gerry Berberian, BASF's national
sales manager, assures that al-
though the lack of standards in the
industry still poses a problem, his
firm is watching the market very
closely, and will most likely get in on

the ground floor of the consumer
market alongside whatever system
ar systems build a player popu
lation in that field.

At the 3M Co., the feeling is that
the home video market will be a dy-
namic one when it gets off the
ground, and like other major blank
videotape suppliers in the market,

Minnesota Mining is watching the
consumer market,

Like the other manufacturers, it
too is supplying product to the edu-
cational and industrial markets, as
well as producing some private la-
bel product.

According to Paul Anderson,
marketing operations manager for

3M’s retail market division, the bulk
of videotape product now being
sold by the company is in the Sony
U-Matic *-inch format. ""However
there is a continuing demand for Y,
¥z, 1 and 2-inch open reel product."
The firm's customers include

IBM, Ford and Coca-Cola.
(Continued on page 70)

You may not recognize our name. But,
you'll certainly recognize our product.

We're AVSCO. We make Lear Jet Stereo

Cartridges.

Working closely with Bill Lear, we
developed the original 8-track cartridge
and we were the first company to

manufacture them.

If it says “‘Lear Jet"” ... we make it.

If you want Lear Jet quality. . . you get
it from us.

We're AVSCO.

And we'd like you to know our name as
well as you know the product we make.

A/SO PLASTICS
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LOCALLY MANUFACTURED AND
IMPORTED BLANKS PRODUCE MILLION$
IN BUSINESS IN JAPAN

By HIDEO EGUCHI

et

P

ESPITE THE DEVALUATION of the dollar
and the flotation of the yen in mid-Febru-
ary, the Japanese blank tape market has
been unexpectedly buoyant in the first
half year for manufacturers, exporters
an importers of blank tape.

Japan's production of magnetic re-
cording tape reached over four and a half
million miles in terms of Ya-inch width and neared 14 billion
yen or more than $50 million in total value for the January-
June 1973 period, according to an estimate made by Bill-
board's Tokyo News Bureau.

Japanese exports of blank loaded tape amounted to more
than 442 billion yen or about $17% million for this year's first
half, according to the monthly statistics compiled by the Cus-
toms Bureau. Imports totaled about one billion yen or $4 mil.
lion in value: about 80 percent of the total quantity that was
imported in the whole of 1972,

And, despite the ever-increasing cost of raw materials and
“galloping"’ inflation, the manufacturers of blank tape did not
raise prices. Fuji Film, Maxell, Nippon Columbia, Sony, Sumi-
tomo 3M (Scotch brand) and TKD introduced improved prod-
ucts or devised new ways and means of assisting the retailers
to promote and sell blank loaded tape, especially cassette.

As of May 1973, over 44 percent of the 30 million-odd Japa-
nese families ewned a tape recorder, according to the Eco-
nomic Planning Agency, and the rate of diffusion was higher
than for stereo sets. And, ever since the latter half of 1972,
the combination portable transistor radio cassette tape
recorder has continued to be the most popular audio product
in Japan, with sales registering as much as one million units a
month.

In addition, with the introduction of the Dolby noise reduc-
tion system more and more Japanese audiophiles are buying
stereo cassette tape decks. It is generally conceded that there

are a million “audio maniacs"” in Japan. Billboard's Tokyo
news bureau estimates the total number of Japanese hi-fi
bugs to be more than 1.3 million. The more opulent members
of this golden-eared fraternity also swear by the 15 ips, 10-
inch reel “professional' tape recorder and prefer open-reel
decks to 4-channel stereo sets,

In any case, they are the main buyers of blank tape im-
ported from the United States and Europe. The brands gener-
ally available in Japan in open-reel and cassette include (in al-
phabetical order) Agfa, BASF, and Memorex. Other imported
brands are Ampex, Audiotape, Philips, and Scotch, although
the bulk of this 3M product is being manutfactured by the
Sumitomo-3M 50-50 joint wventure at its recently expanded
plant southwest of Tokyo. Also, the Emitape brand is ex-
pected to make its debut shortly in the Japanese market.

Besides Sony, which *“rolls its own'' for all markets, other
Japanese manufacturers of tape recorders are providing
blank loaded tape under their own brands to contract dealers.
The name brandsinclude Aiwa {(member of Sony group), Akai,
Hitachi (*'parent company® of Maxell and Nippon Columbia),
“MNational" Panasonic, Sanyo, Sharp, Toshiba and **Victor"
(Victor Co. of Japan, affiliate of Sumitomo-3M). And, besides
the "*National” brand, Matsushita Panasonic (parent, com-
pany of JVC) uses "Technics'* for 10-inch blank loaded tape
and empty reels of the same size, also for its complete line of
cassette type. Meanwhile, Mitsubishi Electric is using the
group's name and the trade mark of "'three diamonds'’ for its
line of blank loaded cassette tape.

In addition, blank loaded cassette tape is being sold in Ja-
pan under the brands of CBS/Sony, the joint recording ven-
ture, and Nagaoka, the leading Japanese manufacturer of
styli, the former at bookshops as well as music stores. The
complete line of Memorex tape is being imported into Japan
by Pioneer Enterprises for sale at the Japanese parent com-

(Continued on page 68)

Coatings Race of the Past Year Getting Hot

® Continued from page 64

chrome and other improved high
energy coatings. BASF, in fact, has
gone so far as to introduce a feature
in its chrome line that automatically
allows for bias and equalization
switching, though hardware people
have yet to place much emphasis
on this (BASF's own players have

tragdemark ol TelePrp Indusfries Incarporalad
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been improved though to accommo-
date the feature).

There is the further argument toc
that chrome is superior even with-
out switches for it. “We don't feel
a switch is necessary for chrome,"
says BASF's Tom Dempsey in point-
ing out that more and more hard-
ware i5 nevertheless available with
switching. He qualifies his state-
ment in line with the work going
forward on other coatings by saying,
“Chromium dioxide is the ultimate
coating for the state of the art."”

Experts do not agree on the bias
and equalization switching ques-
tion. In its recent book, Recording
Basics, 3M stated in reference to
equalization, “when the ‘chrome
switch' is activated, either record or
playback equalization is changed.
Some recorder manufacturers
choose to change one, some the
other,” indicating a lack of stand-
ardization in hardware.

The book attempts to explain for
the consumer just what bias and
equalization switches mean. It
states that chrome “requires con-
siderably more recording drive.
Since the normal ratio of signal to
bias is in the orderof 10to 1, an in-
crease in the signal to be recorded
would be expected to be accom-
panied by a proportional increase in
bias" and “most" recorders will do
this with the bias switch. '"There
are, however, some machines
where the bias remains un-
changed.”

As for equalization, chrome has
“increased output at the high fre-
quency end, but decreased output
at the low frequencies when com-
pared with tapes using more tradi-
tional coatings,'’ the books states.
Special record or playback equal-
ization is required to compensate
for this “‘tilted response.”

Claiming that much of the ben-
Blank Tape Special
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efit is lost if the equalization is ap-
phed during recording, and that
hence chrome switches on playback
have no effect if only used in
recording, 3M mentions another al-
ternative sorme hardware manufac-
turers use—allowing chromium
dioxide tape to be recorded without

the special equalization. But ma-
chines must offer this ‘“‘special”
equalization, and when played back
on units without special equal
ization (even though they may have
a chrome switch for recording) “an
artificial brilliance is introduced

(Continued on page 67)

OPEN YOUR DOOR
TO A RESPECTED

PRATT-SPECTOR corr.

46 MERRICK ROAD
ROCKVILLE CENTRE

N.¥Y. 11571

WHERE QUALITY IS
ALWAYS GUARANTEED

SPLICING and
SENSING TAPES.

11| RELATED
' MACHINERY.

LABELS.
ACCESSORIES.

AUTOMATIC
CASSETTE and
8 TRACK
LABELER

and PRINTER.
ECONOMICAL
DISPENSER FOR
SPLICING and
SENSING TAPE.
HEAD CLEANER.

==

OCTOBER 6, 1973, BILLBOARD


www.americanradiohistory.com

Marketers Seek Universal Coatings

® Continued from page 66

that is often described as tinny."
Will chromium dioxide tapes be
hurt if used on machines without
bias and equalization switches?
“MNo,”" says Simmons. “There will
simply not be the performance,

Material
Shortage

® Continued from page 62

time. It's even gotten to the point
where there is bootleg or what you
might call black market tolune
available.

“It's primarily the benzine re-
lated solvents that are in really
short supply, Dawson says, '‘and
we feel there will probably be an-
other two years of problems before
things start to get better. We are
working on substitute solvents, and
a water based compound is cer-
tainly possible.

“But these are more long term
expenments and they aren't going
to solve the immediate problem.
One advantage for us is being a part
of the EMI and Capitol organiza-
tions, so we have a little easier time
of obtaining chemicals than some
others might have."

Dawson says the plastic shortage
has not been felt to the degree of
the compound shortage, and that
Audio Dewvices prices have risen.
“But we have not yet passed them
along,” he says, “though we may
pass on some of the increased raw
material costs. There is a bigger
lead time on ordering in almost all
categories, including chemicals,
plastics and paper, but we are mov-
ing a few of our molds into the Capi-
tol manufacturing facilities so this
should help.

“These are all temporary short-
ages,”” he continues, "'but tempo-
rary can be some time and our pur-
chasing people are going to have to
be more on the ball than ever.”
Audio Devices is now in the process
of building a solvent recovery sys-
tem, but Dawson says this 15 at
least a year away from completion.
When it is finished, however, he
says it will be able to recover a min.
imum of 90 percent of compounds
used.

BASF's Tom Dempsey says his
firm has not been seriously affected
by shortage problems as yet, ““We
do have an advantage in chemicals,
he says, since our parent firm is one
of the world's largest manufac-
turers of chemicals. We are also well
entrenched in the international
market, so we will be able to take
advantage of the growing competi-
tion there. We are continually work-
ing on new solvents and backup
systems, so these could be of help
should we run into any serious
shortage problems. As of now, we
are holding to our projections.'”

At Memorex, Robert Jaunich says
the company has made long term
commitments and that while there
15 indeed a shortage, it has not af-
fected the firm to any noticeable
degree.

20 while all manufacturers agree
there is a shortage problem and
that it is probably the most serious
to hit the tape industry ever, each
feels it affects his firm in a different
way. All do feel it is temporary, and
all feel that some good may come
out of it, such as increased in-
ternational business, new com-
pounds, new recovery systems and
more stabilized pricing.

The overall feeling seems to be
that this is not a panic situation but
it is an uncomfortable one. The in-
dustry will live through it, however,
and may well come out the better in
the end.

OCTOBER 6, 1973, BILLBOARD

there will be low volume level and
distortion."

While 3M warns that not all
chrome switches are alike and oth-
ers claim there is a lack of standard-
ization in chrome switching. chro-
mium dioxide continues to excite
people such as Robert Jaunich,
general manager and vice presi-
dent, Memorex.

“I'm amazed that the market is
doing so well,” he says. "' Two years
ago there were only five or six pieces
of equipment with bias switches.
Now, virtually every major hardware
manufacturer has one or two such
models in their lines. | think con-
sumers are bECDI‘ﬂing mMore aware
of the quality you can get out of

tape today, and people are trying to .

reach that apex of not being able to

tell whether something is live or re-
corded.”

The other side is represented by
those such as John Taylor, retail
market manager, 3M: "'l think we
made our point by staying with the
cobalt energized high energy. Chro-
mium dioxide is still fighting the
battle of having to require bias
switching and at the same time
those touting chrome have now
switched to emphasizing the more
refined oxides.”

Taylor is obviously alluding to
Memorex's boast for its MRX2,
where advertising copy makes the
point that its oxide particles “are
smoother and more uniform than
low-noise or ‘energized’ particles.”
Maxell Corp. ads also emphasize
the reduced size of gamma ferric

oxide particles and even humanize
them with an illustration of happy
faces peering out, with the ad claim
of Hz increases up to 22,000 and
signal-to-noise ratios 8 db more
than “‘ordinary cassettes.”

While most emphasis on coatings
has centered on cassettes, some
firms are stressing better ones for
blank 8-tracks too. Motable here
is TDK Electronics, which has been
pushing what it calls “‘super dy-
namic” cartridges, though a gamma
ferric oxide, of course.

Basically, blank tape firms have
been stressing more emphasis on
explaining tape properties to the
consumer, points out Ken Khoda,
TDK national brand manager, Jules
Rubin, marketing vice president of
the firm and George Tsutsumi,
TDK’'s technical director.

TDHK dramatizes this with its *“*full
circle” of tape performances, keyed

to the areas of 1—maximum output
level, 2—sensitivity, 3—erasability,
4—bias noise, 5—print-through, 6—
modulation noise, 7—output uni-
formity, B—uniformity of sensitivity
and 9—bias range.

Blank tape firms have even gone
to wvisual demonstrations of tape
properties. TDK during the recent
Consumer Electronics Show, dem-
onstrated audio frequencies via a
pair of colored-light organs. When
music was played, the signal was
separated into component fre-
quencies with tubes lit in tones of
green, blue and red.

Columbia Magnetics, according
to Ted Cohen, manager of con-
sumer sales, has developed an even
more dramatic device called
“magna-see.” After recording, the
materials in the magna-see kit allow
for a small portion of the tape tobe

{Continued on page 70)
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They ng t pitol 2 recng tape.

(And they're buying it).

Musicians, high-fidelity perfectionists,
music lovers of all sorts, are talking
about Capitol 2, the world’s best iron-

oxide tape.

They've seen ads in magazines like
Time and Playboy, and they're being
bombarded by Capitol 2 TV and radio

|The Stak-Pak itself doesn’t add to the
cost of the cassettes. It's a real mover!!)

Reel-to-reel bugs get excited about
being able to buy a tape that’s as good as
the best tape the recording studios

themselves use,

And B-track cartridge people are

commercials. They also see posters and
display racks in major music outlets from
New York to L.A. But as you know,
promotions will get you just so far. It's
the product that counts,

Cassette users rave about the fre-
quency response (20-22 000Hz), the back-
coating that makes the cassette jamproof,
and the new package (Stak-Pak| that
ends cassette clutter.

Everyone’s giving the Stak-Pak special
mention: without a doubt the world’s
ultimate cassette storage method.

delirious with the Capitol 2 Audiopak
High Output/Low Noise cartridge,
already a standard of the music industry.
It's even available in a newly engineered
100-minute playing time.

So get with this new popular name-
brand tape. And profit. Our heavy
market-by-market advertising and pro-
motion campaign is creating traffic. Talk
to your Capitol salesman. Ask him
about all of our point-of-purchase ma-
terials, display racks and related deals.
You'll be glad you did!!!

£ 1973 Audio Devices, Inc., a Capltol Indusiries Co., Glenbrook, Conn, 06906,
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ACCESSORY FIRMS KEEP
SHARP EYE OUT FOR RAW

MATERIALS SHORTAGES

By RADCLIFFE JOE

MERICAN TAPE AND RECORD ACCESSORY
SUPPLIES who survived—and in some cases
even grew during the industry's economic
slump of 1970-71—are today faced with
a new crisis that threatens their very exist-
ence.
The supplies, who in many instances rely
heavily on Japanese and other off-shore
manufacturers for their products, have suddenly been hit
with a multiplicity of problems ranging from the re-evaluation
upwards of the Japanese Yen, to labor and raw materials
shortages on the international market.

These upheavals have, in turn, resulted in skyrocketing
prices, and delays in deliveries of up to four months.

Among the hardest hit is Arista Enterprises, a major sup-
pher of tape and record accessories in this country, and a
company that relies on off-shore manufacturers for close to
75 percent of its products.

Alan Leifer, president of Arista blames the situation on the
shortage of raw matenals, le: PVC, plastic resins, copper,
steel, brass, wood and paper, as well as a major ecology pro-
gram in Japan which has forced the closure of several Japa-
nese plastics factories accused of contributing to the Japa-
nese pollution problem.

Leifer says that because of these, plus one of the highest
inflation rates in the world, prices quoted are now 10 to 60
percent higher than six months ago,

He adds that because of the devaluation of the U.5. dollar,
some Japanese manufacturers are favoring Europe with pri-
ority deliveries; while others, hard-pressed by the raw mate-
rials 5hnrtage are reneging on confirmed orders.

The complexities of the problems have forced Arista to cut
quantities on many orders in what Leifer calls an effort to be
fair to as many customers as possible. The company has also
stopped back-ordering.product, and has stopped accepting
new accounts, concentrating only on supplying its regular
customers.

In addition, Leifer has released a revised price list, has dis-
continued the firm’s extended payment policy, and has insti-
tuted a freezing of shipments to accounts that are slow with
their payments.

At the Florida-based Duotone accessory company, presi-
dent Stephen Nestor admits feeling the pinch of the short-
ages. He says that a number of his company's lines have al-
ready been affected, and although no drastic measures have
yet been taken, the future looks bleak with an almost inevi-
table increase in prices, and, possibly, the cutback in produc-
tion of certain lines.

The company tries to maintain business as usual, releasing
in its fall catalog such new items as an anti-static cleaner for
records, as well as an automatic record duster, and premium
quality demagnetizers and capstan cleaners. The push on
such regular sellers as carry cases, headphones and blank
loaded cassette and 8-track tapes continues.

At the Le-Bo Products Co., Leslie Dame acknowledges the
problem of the shortage, but expresses the hope that his com-
pany will be able to ride out the crisis with its reserve stocks.

"What we are trying to establish,’” says Dame, “'is whether
the shortage is real or manufactured for political reasons. And
until we do we will try not to panic."

Dame says his company's immediate concern is for its line
of blank tape products. He says that although the company
has enough tape at its disposal to meet its immediate de-
mands, a lpng term shortage could spell trouble.

He predicts that if there is no end to the problem, 8-track
blanks, which are the most marginally profitable of the blank
tape lines, may have to be discontinued until the situation im-
proves.

Meanwhile, the company is concentrating its marketing ef-
torts on several new lines including two headphone radios,
one with AM radio, and the other with AM/FM.

Also new to the Le-Bo catalog are a record cleaning brush
with a $3.95 list price, cassette and cartridge home storage

cases in a vanety of sizes and designs and several lazy-susan
type storage units,

At the Robins Corp., sales manager Jack Friedland says his
company 1s not seriously affected by the problems facing
large scale importers, as Robins had been concentrating more
and more on the manufacture of its own products within re-
cent years.

He says that despite economic upheavals in the U.S. and
abroad, his company which is heavily involved in the OEM
market, has been able to keep its prices competitive.

Friedland explains that over the past few years Robins has
expanded its accessory manutfactunng facilities, and the in-

(Continued on pape 71)

Safeguard the Consumer

Imported Blanks Big Business

® Continued from page 66

pany's Pioneer Audio Specialist
Stores (PASS) and other retail out-
lets.

The blank loaded cassette tape
produced by the six major Japa-
nese manufacturers also is avail-
able at the department stores,
supermarkets and discount stores
in the big cities. A couple of electric
appliance storesin Tokyoand Osaka
even have installed vending ma-
chines outside their doors to sell

-MONARGH-

Prime producers
of high energy
recording tape.

Specialists in
C-60 - C-90 - C-120
tapes for cassette
manufacturers,
duplicators
and exporters.
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* Lube Tape -

Our prices are competitive

MONARGH
ELECTRONICS, INC.

76 Ainslie Sireet,
Brooklyn, N.Y. 11211 » 212/387-0240-1

blank loaded cassettes after busi-
ness hours.

On the other hand, blank loaded
stereo B cartridge tape is being
manufactured mainly for the Japa-
nese phonograph record and pre-
recorded tape producers who have
established a nationwide network
of 40,000 sales outlets among the
automobile service stations.

Within the past few months, one
Japanese manufacturer after an-
other has come out with a home
stereoc 8 cartridge tape deck ca-
pable of recording and playback,
but the blanks are not generally
available yet. Anyway, there's little
demand.

In spite of the ever-increasing
traffic congestion and air pollution,
sales of automobiles all over Japan

ANDOL

8-TRACK
RECORDING TAPE

1st Quality Ampex Tape—Am-
pex Cartridge Silicone lubri-
cated for smoother operation.
Cellophane packaged with
dust cover included.
Unconditionally guaranteed.
Compare ours with others.
We're one of the best in quality
and price.

Available in T-40, T-64 and
T-B0 lengths.

ANDOL
AUDIO PRODUCTS, INC.

4212 14th Avenue, Brooklyn,
N.Y. 11219 « 212/435-7322

Additional lengths available
from 28 minutes and up.

made a sudden rebound at the be-
ginning of last summer when
record bonuses were paid to the 52
million Japanese workers. Con-
sequently, pre-recorded stereo 8
cartridge tapes also made a come-:
back, although music cassettes had
started outselling them toward the
end of 1972.

Incidentally, the non-standard
Hipac cartridge player accounted
for only three percent of car stereo
salesin 1972, according to industry
sources, and the outlook for this
compact Japanese configuration
appears increasingly bleak. And the
few Hipac music tapes that have
been released since August 1971
have literally drawn a blank. Devel-
oped by Pioneer and adopted by
several other Japanese car stereo
and record manufacturers, the Hi-
pac system is a case of “‘too little,
too late’ in comparison with the
Philips-type compact cassette and
the Lear Jet stereo 8 cartridge. And,
tor the sake of the record, Philips
has introduced its Austrian-made
“mini' cassette, while Olympus,
the Japanese camera manufac-
turer, 1s expected to market a low:
cost version of its “"'micro”’ cassette
tape recorder in December of this
year.

Conversely, TDK believes that its
180-minute blank cassette tape is a
case of “too much, too soon' for
the Japanese market and the new
type is not available in Japan. In-
stead, the Japanese manufacturer
has been offering its top-grade ED
(extra dynamic) C-60 and C-20
blanks at the same retail price as its
KR (chromium dioxide) series. Bud-
ding Japanese audio “experts"
with their newly bought Dolbyized
stereo cassette decks have been
complaining about the “'slip-
peryness’ of C-120 and the “*hard"”
brilliance of CrQOs tape.

Blank Tapa Special

wwWw americanradiohistorv com

® Continued from page 64

Finley has several other opinions
concerning consumerism in the
blank tape field. "'Our idea is that
the mass merchandisers, the edu-
cational groups, distributors, or-
ganized consumer groups and the
public in general are entitled to a
voice in what will be produced for
them. We think that consumer in-
volvement in the preintroduction of
products is a necessity, and we are
thinking of possibly conducting sur-
veys to find out just what the con-
sumer wants."'

What are some of the things Fin-
ley feels the consumer does want?
“We feel from talking to the various
consumer groups that people want
cleaner and more easily understood
labeling, greater care on the part of
the manufacturers for standard-
ization and compatibility, more in-
formation on spoken word mate-
rial, greater information on service
and warranties, more meaningful
language of written product specifi-
cations, especially the definition of

what type of tape is best for various
uses and more satisfactory conduct
and response from retail outlets,"

The ITA is also getting involved in
videotape. “The first step,” says
Finley, “is setting voluntary min-
imum specifications for raw video-
tape while the second step will be
voluntary minimum specifications
for duplicators of videotape. Then
we will have to stop until the market
shakes itself down. We do have an
advantage in the video field, how-
ever, because hopefully we will have
a lot of specifications and agree-
ments going before the market is in
a total state of contusion.

“Again, the manufacturers are
being fully cooperative and working
on their own in this field. But you
really can't standardize now be-
cause you would be freezing the
state of the art. We think the con-
sumer will ultimately be the final
judge."

Finley also points out that most
of the major chemical manufac-

(Continued on page 70)
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YOUTH HAS A FLING GOING WITH 8-TRACK BLANK

The Medium Is Also the Fastest Growing

Area in Blank Audio Tape.

IGHT-TRACK CARTRIDGES
represent the fastest grow-
ing area of blank tape and
also the newest. Some firms
already see it as amounting
to 10 to 15 percent of sales
and higher estimates are
being heard. In fact, Hal
Wilde, vice president, sales, Certron, says
blank cartridges are selling twice as fast
as cassettes. All major companies offer
them.

In addition to it being the fastest and
newest blank tape format, the 8-track car-
tridge blank is also exciting because it is
exposing blank tape in new areas of retail
outlets—notably the automotive sections
that heretofore rarely stocked blank tape.

Many marketing experts say that the
blank tape cartridge customer is different,
often younger, perhaps a more serious
recordist than most cassette blank cus-
tomers.

MNaturally, the cartridge blank is the sub-
ject of massive efforts in upgrading with
one breakthrough being Columbia Mag-
netics introduction of the 100-minute
length.

But equal to this are the improvements
in hardware, considered the prime im-
petus to the fast pace of blank 8-tracks.
Indeed, it is only within recent months
that audisohile magazines such as High
Fidelity Magazine have regarded B-track
recorders seriously.

Not surprisingly, 8-track blanks have
been the subject of strenuous promo-
tions. One example was Ampex's *'Great
Bights'' drive, aimed right on at the youth
market, according to Shad Helmstetter,
consumer merchandising manager. The
promotion centered on an ice cooler de-
signed as a giant blank cartridge featured
in a bright yellow, white and blue display
and offering the actual cooler via mail and
a coupon.

Ampex also offered six 8 4-minute car-
tridges for $9.95 list, or $10 less than the
suggested list and in a stackable, black
plastic storage/display case.

Among blank tape firms considering
promotions now is Maxell, says Ted
Ozawa, marketing manager. He is one
who said B-track blanks run around 15
percent of sales. Maxell's promotion will
be geared to the youthful consumer and
will stress reliability though without a lot of
emphasis on technical detail.

Ozawa, while noting that the B-track
blank customer is not an audiophile,
notes: “Cartridge blanks should not be
considered the step-child in the audio
store. Let each user determine which
method he prefers (to record) and let the
product be available in quantity and qual-
ity choices."

A number of experts contacted for this
report stressed quality. John Taylor, retail
market manager, 3M, says mass mer-
chandisers at this point need not be con-
cerned with offering a private label leader
as In cassette, but will be better off with
two lines, one medium and one higher
priced.

“Eight-track recording represents a

jump for the consumer accustomed to a
player in his car. We are talking about a
$250 to $300 machine in many cases. All
are decks. This is not a portable market."
Taylor also points out that the 8-track
blank customer is different and that mer-
chandisers will be putting blank 8-tracks
in different store areas, most certainly au-
tomotive,

Most experts feel the S0-minute length
range is the most popular, with many
mentioning the 100-minute as really
catching the consumer's attention.

Improved hardware such as Wollen-
sak's B0O6O, (priced at $199.95), have
aided the recordist interested in 8-track.
The three areas of concern have always
been how to fit the music to the tape, find-
INg a certain point in the tape, and quality.
This model provides a timer that even
keeps pace at fast-forward, itself a feature
that puts the B-track recorder nearer in
comparison to cassette and open reel.

In terms of quality, High Fidelity's re-
view 1s encouraging: *'While we realize that
it is ultimately idle to complain about car-
tridge (recording) equipment on the
grounds that it is not cassette or reel

{Continued on page 70)
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RSTQ 1029-OF
RSTQ 1034-QF
ESTQ 4028-QF
ESTQ 5049-QF
W5TQ 2699-QF
WSTQ 2707-QF
ESTQ 5030-QF
WSTQ 2694-QF
WSsTQ 2577-0
ESTQ 5015-QF
ESTQ 5056-QF
WSTQ 2690-QF
WSTQ 2648.QF
RSTQ 2084-QF
ESTQ 5051-QF
RSTQ 2142-QF
ASQ 002-QC
ASQ 019-0C
AsQ 011-QC
ASQ 001-QC
ASQ013-QC
ASQ 004-QC
WSTQ 2656-QF

Stands 76" high . . . takes up only 1-1/3 sq. ft.
Easy to assemble
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FOR COMPLETE DETAILS WRITE T0: STENEQTAPE

8125 LANKERSHIM BOULEVARD, NORTH HOLLYWOOD, CALIFORNIA 91605 / (213) 768-6100

INITIAL RELEASE

TITLE / ARTIST

My Way [/ Frank Sinatra

Frank Sinatra’s Greatest Hits, Volume 2 / Frank Sinatra
Carly Simon [ Carly Simon

Mo Secrets / Carly Simon

Diamond Girl [ Seals And Crofts

Summer / San Sebastian Strings

Colors Of The Day - The Best of Judy Collins / Judy Collins
The Captain And Me / The Doobie Brothers

Love The One You're With / The Mystic Moods Orchestra
Baby I'm-A Want You / Bread

The Best Of Bread [ Bread

Awakening / The Mystic Moods

Highway One / The Mystic Moods Orchestra
sail Away / Randy Newman

Best Of The New Seekers / The New Seekers
Last Of The Brooklyn Cowboys / Arlo Guthrie

Exciting Sounds Of Les Baxter / 101 Strings

Hit Songs of Bachrach And Webb / 101 Strings

101 Strings Plus Guitars / 101 Strings

The Soul Of Spain, Volume 3 / 101 Strings

Theme From The Godfather And Other Movie Hits / 101 Strings
Today's Hits [/ 101 Strings

Sound In Motion / Quad Sound Effects
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Marketers Seek Universal Coating

® Continued from page 67

dipped into a solution and re-
moved. After a period of several
seconds, the dry tape is examined
between glass slides and the re-
corded tracks can be observed
through an ocular,

Coatings, of course, are only as
efficient as the total cassette mech-
anism allows them to be, Cohen
and others point out. Even conven-
ience factors such as labels are im-
portant in the increasingly competi-
tive blank tape market. Columbia
Magnetics, for example, supplies a
detailed specification sheet as an
integral part of the package and in-
cludes a frequency response chart,
cutaway diagram of the housing

and even extra labels for re-record-
ing and thus relabeling.

Some improvements Cohen
points out include Delrin guide roll-
ers mounted on metal pins for
more accurate tracking and slip
sheets within the cassette housing
made of graphite impregnated My-
lar to further reduced friction and
to eliminate noise.

More and more, tape manufac-
turers are emphasizing myriad 1m-
provements and almost entirely in
the direction of oxides with various
descriptions for high energy proper-
ties. Some have not entered the
chromium dioxide race at all, as in
the case of Audio Devices, which,
according to Bill Dawson, vice presi-

I. A R B E or small Volume 8tr Tape Production?

REASONABLY PRICED TAPE HANDLING
EQUIPMENTS FOR YOUR EVERY NEED:

SEMI-AUTOMATIC SPLICER

EXACT TIME TAPE WINDER

And . . . A Wide Selection of Other Sophisticated Equipments
(Digital Timers, High Speed Duplicators, Etc.)
ACCESSORIES AND SUPPLIES

SKK ENTERPRISES, INC.

3515 BURBANK BOULEVARD e BURBANK, CALIFORNIA 91505
TELEPHONE: (213) 842-2144

Qauss

standard ot the

world in

high speed tape duplication

MAIN OFFICE:

| s} Py |lq- « Shaiteohun 1
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dent, marketing, has concentrated
on high energy. Called HOLN (high
output low noise), Audio Devices
newest tape is of mastering quality,
he says, and uses a new Iiron par
ticle, new binder and back coating
and a different dispersion process.

Several firms emphasis such
qualties as the backing {3M with its
Posi-Trak, intended to produce bet-
ter stability) and Audio Devices'
Cushion-Aire) or smooth surface
(Ampex’ 20/20 +) intended to
promote better tape-to-head con-
tact and less hiss or otherwise dra-
matize high energy as Certron does
with its Gamma line.

For the moment, many just feel
chromium dioxide has too many
negatives. Says Hap Unfried, vice
president research and develop-
ment, Audio Magnetics: "' The tape
costs more, equipment is not avail-
able to the average consumer (to
properly utilize chrome) and cobalt
can produce sound just as well as
chrome in the cassette when used
in a standard machine."

Mevertheless, chrome can't be
counted out by any means and
many marketers such as Khoda be-
live there 1s a place for both chro-
mium dioxide and the newer coat-
ings. He says that TKD's approach
has been to inform the consumer
about the necessity for bias and
equalization switches.

TDK's consumer brochure ex-
plains, “Bias is the constant high-
frequency signal put onto the tape
by a recorder to ‘carry’ the desired
audio signal.” It further states that
some recorders now come with bias
selector switches with two and even
three positions and recommends
types that are broad enough to give
optimum performance on record-

ers not so equipped.

alifornia 91605 « Phone (213) BT51800 « TW

X: 9104992669

Hne -|-|||';|1 ',,-".,l'n;.'_l' mbae _'!.?_.-_'__ »
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equipment, the progressive up-
grading of cartridge hardware in re-
cent years makes the comparison
inevitable,"

MNoting that the cartridge re-
corder still doesn't match other for-
mats, the review continues: “We
can only comment that while the
measurements are not impressive
in such a context (comparison to
cassette, open reel), they are—on
the basis of our limited number of
cartridge deck tests—respectable
for the format. The sad fact is that
if you want your recordings to be on
cartridges, you should not expect
them to be state of the art.”

Various combinations of hard.
ware including record capability are
coming fast and quadrasonic mod-
els for recording are here as well as
in Wollensak's 8080 with Dolby. A
number of 8-track recorders are
paired with quadrasonic feature.

If 8-track recording has any liabil-
ity it 1s non-rewind and its complex-
ity. In fact, im Lantz, general sales
manager, Audio Magnetics, says 8-
track could possibly '‘take over™
were it not for such handicaps.

One more handicap might be
that so far mass merchandisers
know too little about 8-track, says
Bill Dawson, vice president market-
ing, Audio Devices.

“Qur primary concern as a tape
manufacturer is researching the
markets across the country and
suggesting to mass merchandisers
which products will move fast in
their area. For example, in the
South and Midwest, 8-track blanks
will be more popular than anywhere
else because of the time people
spend In cars.

“Then, depending on how much

space is in the store, on monetary
outlay possible, we will recommend
the amount to order, bearing in
mind the time factor between order
and receipt of shipment,'

For the most part, 8-track car-
tridges are being merchandised
along side cassette and open reel,
Certron's blank tape center for
counter tops combines what it calls

Home Market

® Continued from page 635

The California based Memorex
Corp., is also doing a sizable
amount of videotape business, in
both U-Matic 3-inch and open reel
formats. Its basic markets, like
those of its competitors are indus-
trial and educational.

The firm's officials are closely fol-
lowing the growing pains of the
home video market, and trying to
stay on top of the technology, with
the hope of being ready when the
home market comes of age.

At Audio Devices plans are on the
drawing boards for a major thrust
into the video market next year. The
company will launch a promotional
package which will include the
firm's popular 5tak-Pak, storage
boxes, which according to Bill Daw-
son of Audio Devices is a plus factor
for schools, libraries and institu-
tions.

Dawson says that although the
consumer market has been slug
gish in taking off, video is definitely
the medium of the future, and any
blank tape manufacturer that
wants to remain viable must recog-
nize this and get involved before he
misses the boat,

Columbia Magnetics, though not
heavily involved in the video market
is selling some U-Matic %-inch
products in varying lengths to the
industrial and educational markets,
while watching the movement of
the video industry in general and
the home market in particular.

At Irish Tapes where president

S Youth for 8-Track Blanks

an “unbeatable mix." This is a
dozen each Standard C-60's, C-90's
and C-120's; 10 each of the Pro
B0's, 90's and 120's; and eight
each of the 8-track 40 and 80-min-
ute items.

Variations exist and the line
shows the wide range of lengths as
well. An example is the twin pack
with dust clips shrink-wrapped as
one unit. These are available in 35,
40, 70 and 80-minute sizes,

Packaging of 8-track blanks is
also being upgraded. Gerard Ber-
berian, BASF marketing manager,
says the firm will change the graph-
ics on its 8-track cartridges, using
colors that are bolder and more eye-
catching.

Most significant, perhaps, are the
steady efforts to upgrade the car-
tridge itself, particularly as time
length is stretched and therefore
dependability made more critical.
Columbia Magnetics, for instance,
has made many changes in this di-
rection in its 100-minute cartridge,
says led Cohen, consumer sales
manager,

He describes the new cartridge as
being ‘‘fail-safe,” through the
adoption of the Mark Il cartridge us-
Ing a three-point suspension sys-
tem. Delran, a self-lubricating
material, |s used at the most critical
wear points, that s, the center post,
tape guide and pinch roller center.
It also has a spill chamber design
and wiper arm.

Most recently, Columbia Magnet-
ics redesigned its cartridge plat-
form to accommodate a new collap-
sible hub for the 100-minute unit,
using as a key element a central
hub of eight flexible, petal-like fin-
gers, which let out and take up the
tape, allowing tension to be more
evenly distributed and thus pre-
venting jamming, the major cause
of cartridge failure, says Cohen.

How far out will 8-tracks go in
length?

Columbia Magnetics isn't saying
just now, though it was noted that
tape i1s becoming thinner all the
time. Nevertheless, it's a safe bet
that this newest and fastest-selling
blank tape format will see many
new features very soon.

in Future

Sol Zigman has been doing a steady
business in open reel video prod-
ucts to the educational, industrial
and institutional markets, a trend
towards an early stabilizing of
prices is envisioned.

Zigman says that the seesawing

of prices, and the uncertainty of the
home market, have affected the

growth of the industry. He also feels
that a prolonged plastics and sol-
vents shortage could further affect
its growth.

Still, however, the company has
taith in the market, and has devel-
oped a line of U-Matic video-
cassettes which was shown at the
last Consumer Electronics Show.

Also developed by Irish is a Y-
inch open reel video product that
holds 30 minutes of tape on a 5-
inch reel,

The Consumer
® Continued from page 68

turers are members of the ITA, and
this helps further in the standard-
ization of blank tape. He gives
credit to the association’s technical
director, Keyvan Mokhtarian, who is
an engineer “who is able to speak
in both layman's and technical
terms.”’

The association is also keeping in
touch with the consumer and his
needs through its various com-
mittees, including the interface
committees between cassette soft-
ware and hardware and 8-track
hardware and software.
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Educational Usage
Continues to Spark

Blank’s Boom

ITHIN RECENT YEARS an increas-
ing number of tape industry experts
have been predicting that blank
tape, especially in cassette con-
figurations, could realize its great-
est growth potential in the non-
music markets.

The concensus has been that the
cassette with its ease of operation, was ideally suited for
classroom use, and as a general educational tool in organi-

zations and institutions.
Working on this premise, many blank tape manufacturers

began devoting more and more time to developing the non-
music market for their products. Today, blank cassettes,
open reel, and even some B-track cartridges have become an
integral part of the nation’s overall learning machinery.

At Audio Magnetics, for instance, a special educational divi-
sion has been structured to exclusively service the institution-
aal markets. This division is headed by Hal Sanders, the
firm's director of educational products, and utilizes a chain of
specially selected reps, with expertise in selling to the audio/
visual market.

Audio Magnetics is pushing two lines of specially developed
educational cassettes to the non-music markets. These are an
A/V premium line, designated the “‘Educator,” and an econ-
omy line designated *‘Cycles.”” Both are available in seven
time lengths ranging from 10 minutes to 120 minutes.

According to Sanders, the "“Educator’” is a super deluxe

R

educational cassette utilizing one of Audio's finest brands of
tape, special heavy duty components in the cassette, special
housings, a new Philip type box, and attractive packaging.

Cycles, on the other hand, is an economy line designed for
the educator with a small budget at his disposal. According to
Sanders it is also constructed for heavy duty use, but comes
packed in polybags and is functional without being expensive.

Sanders saw the educational and industrial tape markets
as being very specialized ones demanding marketing ap-
proaches that are uniquely different from those utilized in
servicing the regular consumer market.

He says this was one of the reasons why his company had
structured one of the top A/V dealer networks in the country
to push the products, aided by an ''Educators Guide' spe-
cially prepared for Audio Magnetics by Instrumental Dynam-
ics of Chicago and dealing with simple operations of a cas
sette recorder and curriculum applications of the machines.

Sanders says that to further bolster its A/V market push,
Audio Magnetics has been assembling a great number of its
educational cassettes in this country in an effort to develop
greater control over the quality input of the products.

The Audio Magnetics executive notes that cassettes held
the biggest share of the educational market, with open reel
products controlling a small but viable portion. The use of B-
tracks, he says, was virtually non-existent.

At Columbia Magnetics the outlook is also up for the non-
music markets. The firm is selling to educational and indus-
trial buyers on two fronts, ie: via the consumer division
headed by Ted Cohen, and through the professional division
headed by Richard Ware, director of sales and marketing.

Ware's division concentrates largely on selling bulk blank
tapes on pancakes to duplicators, who in turn service the edu-
cational market, while Cohen’'s consumer division addresses
itself directly to schools, universities and other state institu-
tions.

According to Gene LaBrie, Maxell's national sales manager
sion has a two-step system of distribution in the educational
field, selling directly to government organizations in some in-
stances, and working through reps and distributors in others.
The division is also servicing a growing network of overseas
educational markets through its international distributors.

Also doing a sizable business in the overseas market is the
CBS professional division which is selling its bulk product to
CBS affiliates in Australia, the United Kingdom, Japan, Can-
ada and Mexico. Ware says that in these markets his division
is doing a sizable business to the industrial and educational
markets in cassettes and B-tracks as well as in bulk tape pan-
cakes.

At the Maxell Corp., marketing manager Ted Ozawa is work-
ing overtime on marketing strategies for a line of educational
and industrial blank tape products slated for release this fall.

According to Gene La Brie, Maxell's national sales manager
who is warking closely with Ozawa on the firm's market plans
for the new line, the whole strategy will have to be unique, as
the A/V market was uniquely different from either the con-
sumer or broadcast markets.

LaBrie stresses however, that in developing a specialized
approach to the educational market, it does not necessarily
mean that Maxell will go through the traditional A/V dealer.
He says: ‘“We may very well go through the new breed of tape
dealer who has been bringing a wealth of new merchandising
ideas to the industry.”

The Maxell executive says that the line, designed to meet
the every need of the A/V user, will be targeted to schools,
hospitals, police departments and government agencies.

The company will also zero in on the lucrative studio and
broadcast tape business, and will take its sophisticated tape
clinics to these organizations in the hope of selling them aon
the premium quality of the line. {Continued on page 79)

Mass Merchandisers Growth Possible Raw Materials Shortages

® Continued from page 63

stocked blank tape previously to
any degree. All this means that
packaging, display and advertising
are more critical.

“We will be stressing the philoso-
phy of tape usage rather than offer-

promoted for specific times of the
year and for specific uses.

“This philosophy of stressing
more tape uses is something | like
more than having dealers waiting
for the next two for one special

® Continued from page 68

creased production has placed the
company in a position where it could
compete directly with Japanese
and other oftshore manufacturers.

Robins major push at this time is

a knocked-down carousel unit, de-
signed for the dealer with a limited
amount of space.

This unit, according to Bor-
chardt, is relatively easy to as
semble, and is a boon to the con-
sumer as its sells for about §2

The company has also intro-
duced stackable plastic storage
units for cassette and B-track
tapes, which according to Bor-
chardt are quickly catching on at
the consumer level, and are selling
well alongside such established

from whatever blank tape manufac-

turer happens to be making an of- cheaper than its assembled coun-

on its “Sound Enhancer" line of products as carry and storage

ing free head cleaners and other in-

centives. Blank tape can be fer at the time.'" products, as well as a Dolby test terpart. cases,
cassette, designed to help users of
Dolbyized cassette equipment align
their units.
DO YOU NEED

Friedland notes that because of
the shortages, sales of such acces-
sory items as C-zero cassette and 8-
track cartridges, head cleaners and
demagnetizers are all up, although
there is no special sales push on
those items.

At Recoton, Robert Borchardt,
says that although his company has
not yet been adversely affected by
the shortages, it has had to raise its
prices.

He explains that the shortages.
the economy and other extenuating
tactors have pushed the prices of
raw materials sky high, making in-
evitable the price increases of the
end products.

"'So far," he says, "'we have been
able to pass on the prices to the
consumer without too much diffi-
culty. Because of the state of the
economy, people Kind of anticipate
increased prices, and are not fight-
ing them too much at this point.”

Optimistic about a turnaround in
the state of the market, Recoton
has moved vigorously into tele-
phone, TV and audio accessories,
while adopting a low-profile ap-
proach to lines that are faced with

do you RELIANCE

need B-frock lubricoted
tape, cassette tape, C-O's
or looded cossettes?

8 TR SENSING TAPE

for automatic or hand splicing,
splicing tape for master mak-
ing or cassettes, tape wipes,
=plicing blocks, lube tape or
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MAGNETIC INDUSTRIES

the one stop for all

Call TAPEMAKER, the
ONE-STOP FOR ALL
ACCESSORY IN DUP-
LICATING OR LOADING.
LOWEST PRICES.

ART BRANDWEIN . . . TAPEMAKER H. MANN

2255 Broadway, New York City EMPIRE MAGNETIC INDUSTRIES
10024—(212) 874-0800 e ,
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one-minute 8-track blanks
from 28-81 minutes
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loading requirements ot
LOWEST PRICES.

'u'in}*l storage albums for audio
casselles, slides, filmstrips and
video cassettes.

Corrugated mailers for audio
casseltes, video casseltes,
records, filmstrips & slides,
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Planty i New York = L:'Inl_'.]._;q. & Lo -ﬂ-r"F|H

. . . .. N

17 ALAHAMA AVE |5L.U|H]:| PAHK. M.Y. 11558 it o B
L1 No. (516) 432-0047—0048~N. Y. No. (212} B95-2683 '&!‘
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Via TV Tape In
Seeburg Program

By BOB KIRSCH

LOS ANGELES—Seeburg Corp.
has purchased approximately 40
Panasonic Videotape recorders to be
used by all domestic and European
distributors for training of both dis-
tributors and operators.

According to Bud Morris, presi-
dent of Seeburg Security Systems,
his division has been purchasing the
units and leasing them to business
and industry over the past three
years. It was through the successful
use of the models by the Securnity di-
vision that the parent firm decided
lo use video in distributor training.

Six color Y4-inch tape programs
have been produced to date, all by
the parent company in Chicago.
Three of these tapes, ranging in time
from 13 to 15 minutes, deal directly
with the adjustment, modification
and repair of jukeboxes.

“One of the advantages of the dis-
tributor having these tapes in-
house,” Morris said. "is that he can
learn how to handle a machine that
is not functioning properly immedi-
ately without having to wait for one
of our engineers. In facl. the tapes
feature two of our top engineers,
Bob Moeller and Dick Tribyl, work-
ing on jukeboxes.”

Morris said another important
point to note is that the distributor
can invile any operator or any oper-
ator may ask his distributor to see
the tapes. The firm is planning a
series of seminars with operators in
the near future.

“Say an operator has a minor
breakdown with his equtpmem or il
needs some small adjustment,” Mor-
ris continued. “If he has seen the
tapes he can do the repair or adjust-
ment himself. In other words, he
doesn’t have to lose any business
while he waits for a serviceman to
arrive.”

Morns added that the tapes are

meant "o help the service manager

in each distributorship as well as the

operator and are really an adjunct to
the service school.

“One of the real udvunt&ges of
these tapes.” he continued, “is seen
in the outlying areas such as Hawaii.
If a unit breaks and the operator has
seen the tapes, he can do most of his
own repair immediately.’

Morns said that the program, as
far as the software is concerned, is
completely ongoing. An additional
six lapes are expected within the
near future and more tapes will be
made available according to de-
mand and acceptance. All future
tapes will be wnitten and produced
in-house, Morris said, primarily be-
cause “everyone seemed so satisfied
with the first batch. We feel an
audio-video program is extremely
important, because that’s the way so
much education seems to be moving
these days.”

Philips TV

NEW YORK—In a move to en-
sure that it meets its target of one
million videocassette systems sold in
Europe by 1980, the Philips Corp.
has appointed 17 hardware licensees

| L e
-,

Tape/Audio/ Video
Jukebox Training

See Biggest
APAA; Six
Jan. Shows

By EARL PAIGE

CHICAGO—-A record-size Au-
tomotive Parts & Accessories Assn.
(APAA) show is shaping up for
McCormick Place here Oct 22-24
while tape industry firms are busily
considering the expanding winter
shows, now that a new show at Navy
Pier has been announced. The possi-
bility of six winter shows looms.

(Continued on page 73)

Stiff Output

WASHINGTON — The Federal
Trade Commission is expected to act
fairly soon on new tough rules for
advertising the power output of all
audio product, including radios,
phonographs, tape equipment, com-
ponent audio amplifiers and the
like. The purpose of the proposed

Oxide + Chrome

Blanks Add to

Coatings Output

By HIDEO EGUCHI

TOKYO—-The world’s first iron oxide/chromium dioxide C-60 cassette
tape is scheduled for marketing in Japan next month according to Sony, its
independent developer and sole manufacturer. The C-60 at 900 yen ($3.40),
the same as chrome here, will be followed by a C-90 “Duad ferri-chrome™ cas-
selte at 1.350 yen or about 35 retail.

The new cassette is actually chromium plated. Its total thickness is 18 mi-
crons, the same as ordinary compact cassette tape. The surface coating of Cr02

1s one micron, the layer of Fe03 underneath is five microns and the base of
transparent polyester film is 12 microns thick,

Rules Soon

By MILDRED HALL

rules, in the works at the FTC for
over two years, is 1o end “wide abuse
of output ratings” which are
presently based on a variety of rat-
ing standards that confuse the con-
sumer. The proposed rule will re-
quire all such advertising to rate
power output by the RMS or contin-

Tape Global Push

By RADCLIFFE JOE

in seven countries, according to Her-
bert Winter, secretary-general of In-
ternational Publishers Audio-Visual
Association.

The hcensees include AEG-Tele-

iEhl) IH_

$1,295 Akai &-in. VTR porta-pak was won by Terry Baxter, A/V manager,
GEICO, Chevy Chase, Md. (left) at VidExpo, sponsored by Billboard Publica-
tions, Inc. VidExpo staffer Linda Granat pulls the winning ticket as John
Wright, Tele-Measurements Imcom div. looks on.

funken, BASF, Blaupunkt, Grun-
dig, Loewe-Opta, Nordmende, Saba
and Siemens in West Germany,
Thorm and Pye of Cambridge in
England; Zanussi, the 3M Co., in
ltaly, Luxor, Sweden; Lenco and
Studer, Switzerland; Unitra of Po-
land, and Norelco (North American
Philips) in this country.

Winter, in an analysis of the video
market in Europe, given to attendees
of the recent Video Publishing Year
IV conference held here, said Philips
claims to have delivered as many as
40,000 VRC systems to the Euro-
pean market, with between 15,000
and 20,000 units already in oper-
ation.

According to Winter, 25 percent
of the sets in operation were in
schools and colleges in Europe, 50

{Continued on page 75)

{Continued on page 74)

uous power output capability.

The proposed rule of February
1972 (a revision of the 1971 version)
will require that the advertiser who
makes power outpul claims in walts
or otherwise, must disclose watts per
channel across the power band as
well as total harmonic distortion and
load impedance. Maximum total
harmonic distortion al any power
level would be measured from 250
milliwatts to the rated power output.
Final details of the rulemaking have
not yet been issued by the commis-
sion, but the Electronic Industries
Association expects final commis-
sion vote on the rules in about six
weeks,

EIA’s Consumer Electronics
Group has requested that the effec-
tive date be put off to July 1, 1974 for
newspaper and magazine advertis-
ing. and also for such other materials
as line folders, spec sheets, direct
mail and catalogues, to give the in-
dustry time to (ool up for the change
in advertising requirements. (A simi-
lar power output rulemaking has
been put out by the New York City
Department of Consumer AfTairs,
effective Nov. 1, 1973, which will ex-
pire when the FTC rule is promul-
gated.)

The Federal Trade Commission,
its rule-making powers recently

(Continued on pape 79)

24-unit Chain Sees ‘Q’ Surge; Car Stereo Expansion

HOUSTON —The only trouble buyers for the 24-unit Globe
discount Walgreen t-uhmdmn stores here have with quadra-
sonic plavers and tapes is that they keep running out.

But then Globe. a chain stretching from Phoenix to Tucson

By CONNIE HERSHORN

HIGHLIGHTS

® Chain's camera and record/tape/hardware sec-

percent.”

year. And they have this year, but our tape sales have risen
about 35 percent, while record sales are up only about 7 or 8

back to Baton Rouge and Shreveport, places unusual emphasis
on playback entertainment, explained hardware buyer Don
Quinlan, Sid Schoen, buver of prerecorded product, and Don
Liske, camera department buyer. whose section handles car
stereo, a rather unusual and for Globe very profitable set-up.

“We decided to experiment with quadrasonic last fall,” said
Quinlan. “This year it accounts for 20 percent of our tolal sales
volume in players.”

In fact, he claims the sale of quadrasonic equipment is up 70
percent since the first of the year, Quinlan said the chain stocks
such brands as Lloyds, GE, Panasonic and Dyn. The Gibbs car
line also figures prominently in Globe's line-up.

Schoen agrees totally with Quinlan on the growing impor-
tance of quadrasonic sound to the buying public,

Tape Strong

“We have 100 gquadrasonic titles. When a |d|'bt..]‘ selection 1s
available, we'll sell it. But the recording industry is lagging be-
hind the public demand.” Schoen said. *Over all the music in-
dustry is weighted to tapes. The introduction of the auto tape
player rL.!lhf boomed tapes into their present spot. With the
tape player in the car and one at home, people get two usces
from their music.” The improvements in the past year or so—
Dolby. quadrasonic and improved tape—have produced a bet-
ter product and increased the enjoyment, Schoen believes.

Predicting that he will sell a record amount of prerecorded
product by the end of the year, he said, “Our sales increase each

72

tions were coordinated to avoid duplication
in buying

e Camera department technically-oriented sales

people prove ideal for '-.Llllng car sound,
blank tape, cassette recorders

¢ Strong coordination of hardware and software

buyer planning

® Suppliers train personnel
e Discount store image of poor guarantees overcome

with comprehensive program

e Special display boosts car stereo player sales,
® Prerecorded product advertsing keyed 1o special

offers. print ads

e Prerecorded tapes offered in open displays
e Youth-oriented accessories spark record/tape de-

pariment

More . yapan TV LP’s
Video - ten cTi Pian
Inside . eiaJ standards

www americanradiohistorv com

Camera Dept.

Liske explained that stores” camera departments are impor-
tant in the Globe music scene, The camera department
uniquely carries all of the auto sound equipment as well as
blank tapes and cassette recorders. These account for 15 per-
cent of the sales in the camera department.

Liske agrees with Quinlan and Schoen, “We sold our first
piece of quadrasonic equipment last June—it has been moving
well ever since then. We're out of it more than we have it in
stock, 1 think that the fact that new cars come equipped with
four speakers is a hint of things (o come. Stereo radio is hot too.

“We have sold about 45,000 multiplex auto units in the past
two and hall years. As for 4-channel, we sell matrix equipment
at a price comparable to our other hardware.”

Carrying auto sound equipment in the camera department
rather than in the usual auto accessories department makes
sense, as explained by Liske. “It's logical. Our camera depart-
meni sales person 15 techmicall ¥ oriented and better equipped to
understand what he is selling.”

Each camera department, which carries a complete camera
line along with film, has five employees in the normally self-
service stores, .

“We have a very fine employee program, so once we find
good salesmen for our camera department, we're pretly good at
keeping them. But our big challenge is finding them,” said
Liske. (Continued on page 76)
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The Electronic Representatives Assn.
{ERA) has available its first brochure,
“Guidelines lor an Agreement Between a
Sales Representative and his Salesmen,” of-
fered free by writing ERA at 233 E. Erie,
Chicage 60611. ERA’s first in a series of
management seminars is set for Oct, 12 ar
the Hyatt Embarcadero Hotel, San Fran-
cisco, ERA also has available a brochure of
advance information on its 15th annual
marketing conference in Madnd Jan. 27,

Cook Consultants Inc. has taken on the
AudioFax complete line of blank casseties,
private-labeled by 3M Co., 1o sell to indus-
iry and schools in Florida. President Bob
Franklin, in charge of 14 salesmen and look-
ing for new representatives, said the cassette
is a low-noise, high density cassette in 30, 45,
60, 90, and 120 min. lengths, Firm head-
quarters are 2510 SW Third Ave., Fon Lau-
derdale 33315 (305) 525-3355. The sales
stalT includes vice president Ray Franklin,
who & considenng the reel-to-reel markel
also.

The three-year old manufacturer of elec-
tronic lesting equipmeni, Sound Tech-

nology, Cupertino, Calif,, announced its
gradually increasing line-up of reps: Shea
Sales, 552 Prospect Si. Maplewood, N.J.
07070(201) 762-2382; Irving W. Rose Assoc.
Imc., 4334 Oakton 5t, Skokie, I, 60078

(312) 674-67H): Mark Pitkow Co., 8921 Tur-
ton Dr., Philadelphia 19115 (215) 464-8921;
William Menezes & Assoc, 9901 Horton
Ave., Overland Park, Kan. 66207 (913} 649.
1680: Kodo Assoc. Inc., 8100 Penn Ave. 5.
Minneapahs 55431 (612) 881-1255; Charles
Lucas Sales Co., P.O. Box 24632, Dallas
75224 (214) 330-8181; and Fidelicom, P.O.
Box 80644, Chamblee Station, Atlanta 30341
(404) 458-3616.

Sound Technology vice president Law-
rence A. Maguire, former designer at Hew-
lett-Packard, explained company’s new main
products were the model 1000-A FM align-
ment generalor and the model 1100-A sig-
nal conditioner. He also named more new
reps: Jackson Kelth & Assoc. Inc., P.O. Box
65, Lionsville, Ind, 46077 (317) &73-4079;
R.A. Albrecht & Co., 221 Lonesome Oak
Rd.. Rochester, Mich. 48063 (313) 651-T081;
Fred Ohman Inc., 2590 Post Rd., Twinsburg,
O. 44087 (216} 425-7445; Henry Joncas Co.,
13026 Sunnyside N., Scaule 89133 (206)
364-8609; Repelect, P.O. Box 7102, Tampa.

6 Jan. Shows?

® Continued from page 72

Jim Fein of APAA’s Washington
headquarters said the authoritative
show is sold out at 1,175 booths and
118,000 square feet of space, com-
pared to 1,114 booths and 111,000 in
space at the Los Angeles show last
year.

As for the winter shows, the Con-
sumer Electronics Show announced
some time back that it will establish
new records opening lan. 10 at the
Conrad Hilton, with increased space
to allow 200 exhibitors instead of the
100 at the 73 event.

The Independent Home Enter-
tainment show also at the Conrad
Hilton opening Jan. 12 has an-
nounced a sell-out of two of three
exhibit halls with 140 firms already
set.

All the winter activity, of course,
revolves around the giant National
Housewares Exposition at McCor-
mick Place opening Jan. 14.

Ray Passis, moving the Trans-
world Housewares & Vanety Ex-
hibit from Navy Pier to the Am-
phitheater and opening Jan, 11
there, said the show will be ex-
panded from 300,000 to 400000
square feet and from 1.500 to 1.800
exhibitors. He indicated no interest
in going back to Navy Pier in any
kind of arrangement with Lester Ol-
shansky, who said he will have a
show there opening Jan. 12.

Olshansky, head of Navy Pier
Home Products Show, said he has
around 400 exhibitors and has filled
the north hall about “half way.” He
said he feels many exhibitors are in a
dilemma about so many shows,

Counting the new Pier show, there
would be six within a week’s span,
including the R. C. Wolfe National
Close-out Show at the Sheraton-
Chicago, opening Jan. 10.

Fla. 33603 (813) 227-5051; and Partridge
Electronics Sales, 334 5. Fifth, Pocatello,
Ida. 83201 (208) 232-7709.

President Jerry P. Marcus of PEN Survey
told of the firm's current responsibilities:
publicity services for record and tape firms,

RepRap

programming items for broadcasting. pub-
lishing, distribution and promotion for
Northeast termitory, weekly newsletter dis-
tributed throughout the US. and Canada,
The firm s actively searching for 12 new
sales personnel in farge market arcas. PBN

has offices at 31 Hobson 51, Lawrence,
Mass. 01842 (617) 686-4293, staiTed by Mei-
¥in L. Marcus, vice president, Jeanie Mar-
cus, treasurer, and Commander Penguin, op-
eralons Manager.

Dobbs-Stanford of Texas tnpled its space

lo 5,000-sg.-ML in a move 1o new offices and
warchouse at 110 W, Sixth St Irving 75060
{214} 252-5502, Dobbs-Stanford represents
to dealers throughout Tex., Okla.. Ark.. and
La. BASF, Crown Intermnational, Sherwood

(Continued on page 80)

FOUR PACK |,

customers coming back for more...

attractively and permanently!

Patented ADD-N-STAC modules fit
and lock together — top, bottom,

or sides. ADD*N-STAC'S fit anywhere
can be wall mounted or stacked

THIS

will keep your

|

; because it solves a problem they have had
for a long time. How to store their library
of cartridge or cassette tapes neatly,

on shelves or in drawers.

Customers like them because they can set up
their tape library at modest cost, yet have a

colorful or subdued arrangement to fit any decor.

\

Dear Merv:

Company

ADD-N-STAC modules are available in six colors.

Smart retailers take advantage of ADD-N-STAC
versatility by merchandising them with
pre-recorded or blank tapes. It helps both ways.

| B

NIRISITIAIC

] Please phone me at

INTERLOCKING MODULAR TAPE LIBRARY STORAGE S5YSTEM
for CARTRIDGES and CASSETTES

ROYAL SOUND COMPANY, INC.

409 NORTHMAIN STREET, FREEPORT, N.Y. 11520, U.S.A, TELEPHONE: 518-B68-2880,
TELEX 96-0219 ANSWERBACK: ROYALFREE, CABLE: ROYALSOUND FREEPORT NY

MERV DAY AN, Pres

I'd like to get started with your ADD*N-STAC library storage systems for cartridges and cassettes:
[ Have salesman call on me.

[] Send more details.

Address

City

My name:

State ZIP

------J

r---‘-- - .-

---------------------------------------J
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New Units Introduced by Garrard

NEW YORK ~The Garrard divi-
sion of British Industries Co., has in-
troduced an u ded version of its
popular Zero 100 unit, along with
the Zero 92, a second zero tracking
automatic, and three new Compo-

The upgraded unit is the Zero
100C wh:ch features the same
unique tone arm system that made
the Zero 100 the most successiul au-
tomatic turntable in the Garrard
catalog over the last two years,

According to Garrard technicians
the Zero 100C not only retains all
the features of s successful prede-
cessor, but also includes a built-in
record counter which records the
number of records played, and is, in
effect, a stylus timer. The counter
and timer is integrated into the unit’s
gimbal housing. The total sale regis-
ters 1600 plays accounting for about
230 hours.

The second new feature is a
damped cueing in the upward direc-
tion of the tonearm, as well as in its
descent. The price of the Zero 100C

nent Series units with Zero 100 per-
formance and styling features.

BLANK
CARTRIDGES

Best quality—lowest prices

T |
T TR e 12¢
R TR U, |

R ST RCTPPOR
26¢ is $209.95,

Head Cleaners.......c.oco0en. 508 Garrard’s Zero 92 is priced at

$169.95, and is, according to the
firm’s technicians, features the same
precision articulated tone arm sys-
tem that appears on the Zero 100C,
The unit also includes the new
damped cueing in both directions,
15 degrees vertical tracking adjust-

Write or call:

SG Cartridges

2709 Armory Road
Wichita Falls, Texas
(B17) 767-1457

“Have you heard the one
about Webtek tape products?

It's a proven history of cost savings, time savings
and unrelenting reliability in casselte and car-

tridge production.
You must have heard iL

it's being repeated millions of times.

TAPE SPLICES

Pressure sensitive splices are individually precut to
precise accuracies and mounted on quick release
backing tabs. The tabs keep splices clean and take
the work out of handling. Your production moves
along fast and accurately, every splice neat and
uniform.

Q/Splice — precut B-irack carlridge splice.
The most widely used tape splice in the Indusiry.
Fmssum sensitive, 1 mil Mylar/1oil laminate for cue-
n';i and sensing. Also-avallable In 1 mil Mylar for
splicing only,

Splicetle — precut cassetle splice

Pressure sensitive, 1 mil Mylar for lead splicing.
CASSETTE LINERS
Custom designed Webtek cassette liners supply
the right lubrication for smooth, uninterrupted tape
operation. Dissipates static charges a! the same
time, Zone or solid graphite coated Mylar.

T
-

>
Y

Addifional information and samph.s can ba obiained from:

WEBTEK CORPORATION

4326 W. Pico Bivd., Los Angeles, California 50018
(213) 937-3511

World's largest manufacturer of precuf fape splices.
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ment, cartridge overhang adjust-
ments, sliding weight anu—skauug
adjustments, two-point record sup-
port, sliding weight stylus force ad-
Justment, interchangeable spindles,
the Garrard patented Synchro-Lab
motor, kinetically matched turn-
table, and three separate control
tabs,

The Garrard model 82 follows the
same styling as the two zero tracking
units. It features a white unit plate,
clear plastic gimbal surround, and
an entirely new extruded aluminum
tone arm utilizing an offset counter-
weight for stylus pressure as in the
Zero 100C and Zero 92.

The unit, with a $119.95 price tag
also features the identical head ar-
rangement for cartridges, and uses
the identical cartridge clip as the
Zero 100C and the Zero 92,

Also included in this model are
such features as stylus overhang, 13
degree vertical tracking adjust-
ments, sliding weight stylus force
setting, lever-type sliding weight
anti-skating adjustment, damped
cueing in both directions, inter-
changeable spindles, gentle two-
point record support and Syncro-
Lab motor with kinetically matched
turntable.

In what it calls a breakthrough in
lower priced automatic tumtables,
Garrard has introduced two under
$100 models which it claims elimi-
nates the overarm in favor of the
same kind of support platform sys-
tem found in its top-of-the-line sys-
tems.

For instance, the Garrard model
70 with a price tag of $89.95 utilizes
the Zero 100 family theme of black
and white styling and tone arm ap-
pearance. The arm, fashioned of low
mass extruded aluminum, features a
fully adjustable stylus pressure set-
ting with gauge, and has a resihently
suspended counterweight. Also fea-
tured is a spring-type anti-skating
device. The unit’s cueing and pause
control is fully damped in the down-
ward direction.

Oxide + Chrome Blanks

® Continued from page 72

This unigue combination of coat-
ings for low noise, high output cas-
sette tape is excellent for reproduc-
tion of music, Sony people claimed.

The C-60 Duad Ferri-chrome
loaded blank tape was demonstrated
at Sony’s Audio Research Labora-
lory on a new stereo casselle deck
priced at 58,000 yen ($225) and also
sel for marketing Nov, |. The unit,
model TC-42505D, has a three posi-
tion bias/equalizer switch for ferri-
chrome, chromium dioxide and
“normal™ cassettes,

Using the C-60 ferri-chrome, the
audio frequency range of the TC-
42505D is said to be 20-17,000 Hz
and the signal-to-noise ratio 55 dB at
peak level. A Dolby on the unit fur-
ther improved S/N ratio.

Instant comparison switching of
two recorders with ferri-chrome and
chrome respectively showed the new
cassette has less distortion as high in-
put and more dynamic range in
playback at 333 Hz and approached

the range of chromium dioxide at
10,000 Hz,

For the purpose of world stand-
ardization, Sony has invited other
blank tape producers to adopt the
duad ferri-chrome process and other
machine manufacturers to provide
the three-position biaz/equalizer
switch. Sony officials said that
BASF has also developed a cassette
stmilar o the ferri-chrome,

The Sony Ferri-<chrome is com-
patible with conventional stereo cas-
sette decks and recording/playback
is accomplished in the usual posi-
lion,

wwWwW americanradiohistorv com

SHURE Model SE30, a professional broadcast component, combines three-
input mixer with 600-ohm line output and gain riding compressor. Net price is

$310,

MODEL 3140 four-channel tape
player is Craig's new offering at
$119.95 retail for car under-dash in-
stallation.

TRUSONIC JR-100M 10-inch three-
way tuned port speaker system fea-
tures B0 watts peak power at net
price of $119.95.

SUPERSCOPE Model CR-1000 port-
able FM/AM radio and cassette
recorder/ playback with telescoping
antenna lists at $79.95.

FALL promotions from Audio Mag-
netics include four offers—head
cleaners and a choice of two 40 or
80 min. tapes or three 60 or two 90
min. cassettes.

THE BANNING, from Panasonic, consists of record changer, FM/AM/FM
stereo tuner, B-track cartridge player and two speakers. In walnut wood cabi-
net, Model SE-3070 carries $269.95 tag.

TWO-PIECE portable 8-track stereo tape player with FM/AM radio closes for
carrying, opens for two-speaker sound. Model M8617 lists at $104.95.
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TED TV LP’s to Japan

NEW YORK — Prerecorded
videodisks for the TED system will
soon be manufactured and mar-
keted in Japan by Asaki Shindow,
under a joint-venture licensing
agreement with AEC Telefunken,
the company that jointly developed
the TED videodisk system with Brit-
ish Decca.

Preliminary talks for the under-
taking have already been completed
between TED officials and the
Asaki-MET Group, Japan’'s leading
newspaper publisher.

According to spokesmen for both
groups the talks concluded with an
understanding that manufacturing
and sales rights of Telefunken’s

videodisks would be extended to the
partnership group for the Japanese
market. The formal agreement is
scheduled for a November signing.

Actual production of the disks
may start “within two years,” prob-
ably through a separate company es-
tablished by the partners in the ven-
ture.

The plan is being expedited de-
spite the fact that TED has not yet
announced a Japanese licensee for
the manufacture of the equipment.

The Asaki group includes Nippon
Educational Television Co., and
Asaki Sonorama, a Japanese pub-
lishing Co., which also makes song
sheets.

Philips TV Tape Push

® Continued from page 72

percent being used by institutional
and semi-professional customers,
and the rest being utilized by busi-
ness and commerce,

The vast majority of the sets sup-
plied by Philips went to West Ger-
many, with Britain the second larg-
est customer. Winter said that
Britain was a significant market be-
cause it had great potential as a vi-

able market for rental equipment.
The IPAVA executive said that

EIAJ Adds
TV Systems

NEW YORK —The Electronic In-
dustries Association of Japan (EIAJ)
has awarded its recommended
standard to three more videocassette
systems—Sony's % inch U-Matic
unit, Sanyo’s % inch videocassette
system, and the Philips-type % inch
videocassette unit proposed by
Shibaden, according to Taichiro
Takahashi, vice president of the
Tokyo Broadcasting System.

Delivering a progress report on
the video industry in Japan at the re-
cent Video Publishing Year IV con-
ference held at the Commodore Ho-
tel here, Takahashi also said that
Sony had developed and will soon
announce a ' inch portable video-
cassefte sysiem, and that Panasonic
was on the verge of launching a
large scale production and promo-
tion program for its % inch cartridge
U-Matic type system. :

Takahashi also said that Shibaden
had no immediate plans to either
produce or market its system. He
further disclosed that the Sanyo %
inch videocassette system was utiliz-
ing the same mechanism incorpo-
rated in the U-Matic units; and that
Toshiba had begun marketing a
high quality color camera for VTR
systems at a list price of about §750.

According to Takahashi, there are
at least 13 hardware manufacturers
in the VTR race in Japan, with Sony
and Panasonic running first and sec-
ond, and the other positions being
competed for by Victor, Sanyo, Hi-
tachi/Shibaden. Akai, Toshiba,
Teac, Nihon/Denki and lkegami.

These 13 companies are expected
to sell some 200,000 units worldwide
by the end of this year, with 45 per-
cent being consumed by the Japa-
nese market, 40 percent in the US,
and the rest in Europe and South-
east Asia. Takahashi predicted that
at the present growth rate, Japanese
manufacturers should be selling in
excess of 500,000 units annually by
1975.

The TBS executive said that de-
spite the impressive growth rate of
VTR hardware, prerecorded pro-

(Continued on page 77)

according Lo research done by Phil-
ips of Germany, 90 percent of all
VCR equipment already sold was
being used by men. Of these, one-
third attended high school orcollege;
a fourth were in elementary schools.
Naturally, more than 50 percent of
all the users were under 50 years of
age and, curiously, lived in towns
with populations of less than 100,000,

Stressing that the recording fea-
ture in videocassette systems was of
significant importance to buyers,
Winter said the Philips study
showed 98 percent of all system
users complained that they had
missed important TV programs be-
fore acquiring systems.

The importance of stand-alone
units was also demonstrated by the
study which showed that 95 percent
of all system owners also owned
color TV sets; with 35 ent of all
VCR households having at least
three TV sets.

According 1o Winter, another in-
teresting aspect of the Philips study
was that 65 percent of all VCR users
included entertainment programs in
their recordings, and 60 percent an-
nounced their intention to retain
those programs for some time.

Winter said that the Philips video-
disk system, planned for release in
1975-76, and shown at the recent
Berlin Fair, ;had developed faster
than anticipated. He also pointed
out that the unit was shown with all
the promised refinements, and with
a 5625 to §1,050 price tag was well
below initial price forecasts.

Looking at other contenders for
TVC honors in Europe Winter said
that although Philips was already
well-established, Sony with a tested
system that was already inter-
nationally standardized, and a pow-
erful publicity program could etch a
name for itself on the European
market.

Winter continued, “It was obvious
in Berlin that a number of other
companies are anxious to muscle in
on the current Sony/Philips battle,

“Among these were RCA Select-
aVision Magtape which made a for-
mal appearance at Berlin, although
no forecasts as to its chances in the
market can be made on the basis of
available information.

“Bell & Howell with is IVC U-
VCR videocassette %-inch recorder
and Panasonic with its Y-inch sys-
tem are further contenders.

“Nordmende’s CCS Spectra Col-
orvision is also a system that is ripe
for production, with the company
announcing a market debut in 1974
with some 5,000 units carrying list
prices of $1,250 each.

“Finally EVR Systems presented
its excellent EVR 1500 unit at Berlin.
The feeling in Europe is that EVRs
chances of grabbing a share of the
Eurcpean market are slimmer than
ever, although the company feels
that it has a real chance not only in
Europe but in Japan and the U.S."
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Tell Cartridge Television Plans

NEW YORK- Cartndge Tele-
vision, Inc., will have to raise at least
$6% million if it is to lift itself out of
the Chapter X1 doldrums into which
it lapsed last June, according to
Larry Hilford, ex-head of Cartridge
Rental Network, the joint-venture
videocassetle software company es-
tablished by CT1 and Columbia Pic-
tures Cassettes,

In a clinical assessment of the nse
and fall of the home TVC pioneer.
delivered during the recent Video
Publishing Year IV conference held
here, Hilford said that CTI's deci-
sion o piggyback to market on the
backs of brand name TV set manu-
facturers was one of the major pit-
falls into which CT1 stepped.

He also cited the firm's delay in
releasing a stand-alone player: the
devaluation of the U.5. dollar and s
resultant effect on the nation’s econ-
omy: RCA’s much-vaunted “Mag-
Tape” system, which Hilford re-
ferred to as having to fight the ghost

of a giant; and the drawn-out wait-
and-see and see attitude by a lot of
potential Cartrivision licensees.

Hilford said CTT's initial decision
to incorporate its system in the con-
soles of such brand-name manufac-
turers as Sears, Teledyne Packard
Bell. and Admiral, was based on the
premise that it would get them to ine
marketplace faster and at a much
lower investment than if they
worked independently.

“However, what happened is that
we lost control of the product,” he
said, In explaining what he meant
by loss of control, Hilford said the hi-
censees had complete control of the
distribution patterns of the system,
as well as complete control of adver-
tusing, which. he lamented, had been
almost without impact,

To further compound the ills that
beset CTI efforts to get off the
ground were the lack of standards in
pricing of the equipment, the ab-
sence of trained sales personnel at

retail level, and the lack of equip-
ment for the important inslitutional
and hotel/motel markets.

“As though all this was not
enough. we had the problem last Oc-
tober of tapes going bad. The result-
ing recall created a shortage of pro-
gramming on the market, and had a
critical impact of the growth of the
system,” said Hilford.

Hilford disclosed that the Califor-
nia test-market program could have
been the answer to CTI's woes, ex-
cept that it came too late. He said the
project had all the ingredients for
success; 1.e.: all the OEM's were lo-
cated on the West Coast, there was a
complementary software distribu-
tion program being conducted
through ABC Records & Tapes
Rental; a lot of CTI's personnel on
hand to supervise the effort: trained
personnel in each store carrying the
system; a full complement of car-
tridges in blanks, and prerecorded

(Continued on page 80)
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Jeff Pastolove, national sales
manager, Dubbings Electronics,
1305 5. Strong Ave., Copiague,
N.Y., sent the following report to
clear up a quote that appeared Sept.
29: “We have no idea what the
shortages (of raw materials) will
mean in affecting present require-
ments. We appeal to the industry not
to hoard and hopefully the shortages
in tape materials can be prevented.”
Dubbings Electronic’s chief involve-
ment is custom duplication in the 8-
track and cassette configuration for
the educational and the music in-
dustry.

Electro Sound, a division of View-
lex, Holbrook, N.Y ., has a new high
speed video cassette loader for Sony
Type KC-60 videocassettes. The unit
loads tape at 120 inches per second
and uses air lubricated tape guides
lo prevent damage to the oxide sur-
face of the tape. Pre-recorded reels
up to 14 inches held under constant
tension are used to load cassettes. A
cue tone, 0o separale program seg-
ments, is sensed by an amplifier that
actuates stop and tape cutting cir-
cuits. Other features include a semi-

automatic tape splicer and tape
counter. Information is available
from Electro Sound Inc., 725 Kifer
Rd., Sunnyvale, Calif. 94086.

Joel Carp, vice-president and con-
roller for Trayco Industries Inc.,
1030 Duane, Sunnyvale, Calif.,
which recently went public, noted
that while businesses are facing a
credit crunch with prime interest
rates of 10 percent and more, as well
as shortages in materials caused by
cutbacks a year ago, buyers are
clamoring for product. “It’s a seller’s
market for companies with sufficient
inventory, production capabilities
and good people. We are quoted six
month deliveries on motors, and it's
almost as bad on magnetic heads.
The prime lending rate is keeping
business from expanding as well,
which is why we went public. Yet,
we can't keep up with orders. [ be-
lieve that the philosophy of buyers is
to get it now and pay over a period
of time with cheaper dollars.”
Trayco has recently introduced an 8-
track winder with a scissor action
carbide cutting blade, modular elec-
tronics for easy replacement and re-

SCANDIA

offers
automatic
packaging machinery
systems

designed
for

stereo tape industry

labelling-cartoning
wrapping-bundling
Inserting operations

For information, call or write

Scandia Packaging Machinery Co.
P.O. Box 575, Allwood Station
180 Brighton Road, Clifton, N.J. 07012 (201) 473-6100

over lifly years designing & building automaltic packaging
machinery and sysiema.
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Tape Duplicator

pairs, and an adjustable tone sensor.
The unit, model 2620, retails for
$965.

Tape duplication was allocated a
full afternoon session at the 46th
Aundio Engineering Society Conven-
tion in New York City Sept. 10+13,

with the program including the fol-
lowing: “Duplicators As Seen By
The Tape Manufacturer,” Michael
B. Martin, Memorex Corp., deall
with the conflicts involved in Lrying
to reduce prices on the one hand,
and trying to achieve quality supe-

rior to an LP record on the other in
answer o the needs of the mass du-
plicator, “Tape Duplication—A Bra-
zilian Experience,” Sebastiao Bas-
tos, APG, Gravacoes S5.A., Sao
Paulo, Brazil (scheduled but

{Continued on page 80)

24-unit Chain Sees ‘Q’ Expansion

® Continued from page 72

“Our auto-tape supplier, Gibbs,
trains our people to sell auto sound
equipment. Since the training pro-
pram was inaugurated, our sales
have guadrupled—that’s sales of
Gibbs' equipment. They are a con-
scientious vendor.”

The record-camera department
tie-in came about, as explained by
Quinlan, because “Liske and I were
duplicating each other's orders from
our respective suppliers for our sep-
arate departments. Our inventory
was up to here,” he indicated ex-
tending his arm full-length over his
head. “So, we divided the responsi-
bilities and stopped the duplication
and created our Sound Centers,
planned to operate as a unit.” Now
the record department sells home
players, speakers and pre-recorded
music, and the camera department
carries the auto sound, blank tapes
and cassette recorders.

Guarantee Policy

Quinlan and Liske also agreed
that Globe, as a discount store, had
1o battle the old idea that a discount
customer had no recourse if his
equipment turned oul to be defec-
tive.

“We really had to fight that gen-
eral reputation for no service. But we
have had preat success in building a
new image with our customers,

“The lines we carry now are very
satisfactory. The customer can re-
turn any merchandise, and we can
fall back on our manufacturers,”
said Quinlan.

“We can offer our customers
something most retailers can’t,” said
Liske. We have 100 percent quality
control over the equipment that is
made for us, This is our agreement
with our suppliers. The average
quality control is about 10 percent.
This is why other discount houses
find it hard to match our puarantee.

“Our policy is a complete money-
back guarantee on any equipment,”
he continued.

“And Globe goes to extremes on

this count. Customers are supposed
o return what they buy in its en-

tirety for full credit—brackets and
everything—then we can return it to
the manufacturer and get our money
back. But, when the occasional in-
complete package comes back. we
refund the money anyhow and swal-
low the expense.

"We wanl to produce satisfied
customers because we intend for
their kids 1o be our customers, too.
Our advertising plays up our policy,
especially where our private labels
are concerned.

“We've had cases where a guy has
brought back three or four auto tape
players saying each was faulty, but
when we checked them out, they
were okay. In a case like this we ask
the customer to let us check his in-
stallation. His trouble often turns
out to be something like a couple of
crossed wires,”

Car Stereo

Expanding its customer service,
Globe is now planning to start in-
stallation of its auto tape players.
“Our target date 1s now, Everything
is settled but the details,” said Liske,

“Our biggest seller is our $29.95
Gibbs-designed, 8-track player,
which is sold under our private la-
bel, We've sold about 15,000 units

www americanradiohistorv com

this year,” Liske said. It is com-
parable to units that sell for much
more, but Globe chooses to sell this
20-watt player for less profit and use
it as an ad leader.

This model and others offered in
the camera department are pre-
sented in a 4x4x | -foot display which
allows sales personnel to demon-
strate any tape player radio/ speaker
combination to a potential buyer.

Liske explained that “Gibbs
helped us design the display, and we
can tell when one in any of our de-
partments isn't working properly by
merely looking at its sales figures.
It's that important a sales aid. We
started using it 15 months ago and
our sales have been straight up ever
since.”

Another area of agreement be-
tween the two hardware buyers:
Quinlan and Liske both believe that
cassettes are making a big come-
back.

“Even though our sales of prere-
corded cassettes are almost nil, (ex-
cept in border towns where he attrib-
utes a big advantage 1o the size of a
cassette—"They can secrete cassetles
and avoid paying duty on them™)
casseltes are coming back,” pre-
dicted Liske.

“The configuration was a victim
of poor timing. Cassettes were intro-
duced four or five years prema-
turely—before the big electronic
boom. Different companies came
out with different concepts. Many
were good products, though.”

Liske thinks that the “lion’s share™
of blank cassette recorder sales are
for voice letters at this time.
Whereas, in his opinion, 8-track
blanks are used largely for re-
recording music. "Our sale of blank
tapes is up 65 percent.” But he can
see casseltes coming back very
strong. “They are big in Europe ...
s0 easy 1o store.”

Globe mounts its blank tapes on a
healthy-sized card which makes
them harder to pocket. *Our depart-
ment pilfering is within the 2 percent
store-loss average,” Liske said,

Prerecorded Tape

Sales figures show that Globe’s
prerecorded tape sales are up 35 per-
cent over last year, said Schoen,
“And last year's increase was 25 per-
cent over the sales of 1971."

Records, according to Schoen are
selling only about 7 or 8 percent bet-
ter over last year.

“I rely heavily on my rackjobbers.
Our sales vary from area to area. In
Houston, it's soul, in Tucson, Tex-
Mex. in Lubbock, Latin and coun-
try, and in Baton Rouge, Cajun and
rock.

“Rock is the over-all top seller, but
country is the fastest growing in pop-
ularity.” He esnmates Globe's over-
all music sales will be way up this
vear with a big boost in country mu-
sic. “We spend three times as much
of our advertising money on country
than any other type of music.”

Two jobbers are important to
Globe—Western in Phoenix services
all the stores in the western divi-
sion—those in Arizona, New Mexico,
and Lubbock and El Paso. In the
eastern division, from San Antonio
to Baton Rouge, it relies on Music
Service out of Houston,

*Like most discount slores, we

rely on the jobber to take care of our
inventory.” This totals about
500,000 records and tapes over-all.

“You can't computer-order music
like you do sound equipment.”

Ad Policy

Explaining his present advertis-
ing, Scheen said, “We don't have
any big sellers right now—no Beatles
or anyone with their drawing power.
Top producers are not making the
money this year. Our special sale
items are, though.

“In umes like this, we use more
newspaper ads—[ree-standing co-op
ads, the jobbers pay for them, but we
still call them co-ops. In these, you
can include lots of titles. This is im-
portant if you're putting a thousand
items on sale. We use radio when we
have product that is very hot, but
we're only using about 20-25 percent
radio and TV ads.

“Of course, Globe is devoted to
the total ad concept,” he continued,
“Our department ads are included
with those of the rest of the store, but
there again, depending on the town,
we may go heavy on different kinds
of music,”

Displaying its tapes in open bins,
Globe suffers what Schoen said
some would call rather heavy
shrinkage. “But when we locked up
our tapes, our sales dropped about
35 percent—so we use the open dis-
plays.” Still, despite open display, he
feels losses are in line with any dis-
count store, and no higher than it is
in jewelry, cosmetics, or any other
pocketable item.

An extra attraction to the record
section in the last couple years has
been the addition of the head shop
items. “We sell black-light posters,
black lights and so on. We're ex-
panding these items, store by store,
and putting in a 24-foot display in
each department. Some expansion is
seasonal, Our sales get big in the fall
when the young people’s activities
pick up.

“The very young kids and the
slightly older set—21 to 40 group—
they're our biggest customers, and
they don’t seem very affected by the
rising cost of living."”

Increased competition is a prob-
lem, according to the pre-recorded
music buyer.

“Even with our increase in sales
this year we are not making as much
money on individual albums and

tapes. The record vendor has in-
creased his price. If I bought last

yvear for $3.50 and sold for $4.67,
this year [ pay a little more and, in
order to beat our competition, I have
to sell for §3.97 1o $4.27. We're not
making last year's profit.”

But Schoen, Quinlan and Liske all
agree that the music departments of
Globe are more than just attractive
traffic stimulators. They all agreed
that each of their operations was a
money maker.

“Credit,” said Don Quinlan,” is
an important thing, especially if you
are going to sell items that cost from
$200 1o 3300. We use Master Charge,
BankAmericard, Pacific Finance,
and our own, called Globe Charge.”

But first, a climate for purchases
must be created and all three believe
this is what the chain’s merchandis-
ing in music systems and sofiware is
doing.
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Car Stereo

CAR TAPES TO
ADD CASSETTES

LOS ANGELES—Car tapes is
planning a completely new cassette
line for later this fall, as well as a
number of B8-track, under-dash
units.

There will also be relinements in
the “Invis-A-Deck,” introduced at
the last Consumer Electronics Show
and a new 8-track AM-FM mulu-
plex car unit adaptable for in-dash
or under-dash use.

The firm is also offering a line of
speakers including an experimental
horn speaker.

RADIO ADS SUCCESSFUL

NEW ORLEANS—a heavy com-
mitment to radio advertising has
helped make Tape City UL.S.A. be-
come the leading auto stereo dealer
in the metropolitan area here with
five stores and a sixth in the plan-
ning stage to be located in the largest
shopping center in the south, said
Jim Tamplin, store coordinator.

Radio advertising amounts to 99
percent of the advertising budget,
and consists of 20 to 30 spots a week,
durning drive time. During the pre-
Chnstmas season, this is almost
tripled, and FM progressive stations
are added for nighttime coverage.

“The key is advertising,” said
Tamplin, explaining a 30 percent in-
crease in sales this summer over last.

The chain handles three brands,
Tamplin said. “We carry Pioneer be-
cause of lenient advertising plans,
Muntz because of reliability, and
Motorola because of an extensive
accessory line, and m-dash models,”

Adds Systems

® Continued from page 75

grams were stll sluggish in taking
off, and that already this year two
software producers had declared
bankruptcy: and that whereas hard-
ware sales had netted in excess of
$67 million last vear, software sales
accounted for no more than $2 or §3
million.

Takahashi, whose company is ac-
tively involved in software produc-
ton for VTR systems, was con-
vinced, however, that there was a
viable market for custom-tailored
prerecorded programming for in-
dustry, medical, institutional and
educational purposes; and that this
strategy would succeed where ready-
made programs had failed.

Looking at the growth potential of
videodisks on the Japanese market,
Takahashi said that most major
hardware manufacturers in  his
country had already been in contact
with either Teldec or Philips.

Takahashi said that in the final
analysis, videodisk systems may
have the advantage over video-
cassettes primarily because of the
low price of both the hardware and
the software. He felt that with video-
disk software coming to market at
around the same price as an audio
disk, it will find a market as an illus-
trated record with its greatest poten-
tial in the field of popular music.

He said that although it was diffs-
cult o forecast what share ol the
market the videodisk would capture,
it was interesting to note that duning
1972, 150 million audio records were
sold in Japan as opposed to about 20
million tapes.

Takahashi predicted that video-
disk systems would most likely be fa-
vored by consumers in the 17 to 35
ape bracket, as these were now the
major buyers of audio components
in Japan, and that buyers in this age
group would not be deterred by the
price of equipment if they set their
hearts on iL

in-dash units have tripled in sales
because of the problem of thefi.
The most popular model is an
AM/FM B-track in the $160-5200
range with installation, or a $60 tape
player model. “We can hardly give

AM radio units away,” Tamplin
said.

Quadrasonic car stercos account
for 2 percent of sales. Tamplin ad-
mits that it is difficult to get custom-
ers to understand it. Advertising slo-

gans refer 1o “concert sound™ and
“wrap around sound,” and quadra-
sonic sets are pushed in store dis-
plays, banners and flyvers, as well as
sound listening areas that incorpo-
rate as many as 30 units plus speak-

ers, for stereo or quarasonic demon-
strations.

Tape City U.S A, outlets provide
standard installation at $15, as well
as service for many brands.

ANNE DUSTON

Now Were Ready...

TO DELIVER AMERICA'S %
WHICH HAS BEEN SUCCESS-
NIGHT-AND-DAY, MONTH-
COAST, WITH THE HIGHEST DEGREE OF CUSTOMER SATISFAC-
TION. NO WONDER WE CALL IT THE “WORKHORSE.”

WE ALSO MANUFACTURE A COMPLETE LINE OF FINE TAPE
DUPLICATING EQUIPMENT AND REPLACEMENT PARTS —

MODEL 2400

“'Master Transport"'

FOR OVERSEAS INQIMRIES CONTACT
COMSTRAND INTERNATIONAL, INC,
POST OFFICE 80X NO. 5529
REDWOOD CITY, CAL. #0863

MODEL 2410

“Slave™

FULLY

AFTER-MONTH,

MODEL 2500
“Master Maker"'

TRAYCO INDUSTRIES, INC.

A Publicly-Held Corporation

1030-D EAST DUANE AVENUE, SUNNYVALE, CALIFORNIA 94086, TELEPHONE: (408) 735-1414

MODEL 2620

“Workhorse"'

FINEST TAPE WINDER,
“ROAD-TESTED”

COAST-TO-

MODEL 2800

"“Bin Loader"
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Maxell Offers Guarantee

NEW YORK—-The Maxell Corp.
of America has launched. on an ex-
perimental basis, an unconditional
maoney-back guur_imu:;: on all its
blank tape products.

The program launched here is
being supported by advertisements
in the New York Times, as well as
counter cards and window streamers
at retail outlets.

According to Gene LaBrie, na-
tional sales manager of the Maxell
Corp. of America, if the program is
successful in the New York metro-
politan area, it will be launched on a
nationwide basis.

He said the decision to launch the

program was based on the fact that
ordinary adverusing does not get the
Maxell quality story exposed to as
many people as the company would
like.

He added, “The program we have
put together guaraniees an uncon-
ditional refund to anyone who uses
Maxell tape and does not find it the
bestof its kind they have ever used.™

Maxell offers two senes of cas-
settes tapes. UD (Ultra Dynamic)
and LN (Low Noise) in 30, 45, 60, 90
and 120 minute lengths. The com-
pany also offers seven inch open reel
tape in the UD, LN and standard
formulation in lengths from 1200 to

3600 fect.
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TEAC Corporation of America is making
available two free informative booklets on
upe recording. "Expanding the Art of Tape
Recording” describes how vanous acees-
SOTICS OF exlensions to o tape recorder are
engineered o increase their productivity
and usefulness. Hlustrated are microphone
and impedance converors, service acces-
sories, special effects accessones, pause/re-
peat control accessories, limer controls, re-
mote controls, recls and recl adaplors as
well as a comprehensive trouble-shooting
charl and essentials to the “care and feed-
ing” of a tape recorder. ... The second 24-
page booklet, “Meet the Creator” describes
varous ways model 3340 four-channel 5i-
mul-Sync tape deck can be used 1o creale
normal echo, cross-echo, rotating echo,
pseudo-quad from stereo, backwards

Tape Happenings

recordings, and some pan effects, in addi-
tion 10 the normal use of the 3969.50 {our-
channel reel-to-reel deck. Booklets can be
pbtained from TEAC dealers, or 7733 Tele-
graph Rd., Monwebello, Calif, 90640, ...
Ampex Music Division announced the addi-
tion of 20 albums to iis catalog of quadra-
phonic open reel lapes, Jules Cohen, na-
ticnal m::rltrljng manager reports. The mix
includes the Famley Guitar Band, Chi-Lites,
Cecil Holmes, Ace Cannon, Frank Chacks-
field, Stanley Black, Ronnie Aldrich, Bonnie
Koloc, Enoch Light, Tony Mottola, Moody
Blues, Tom Jones, and brings to 30 the num-
ber of open reel titles available. ... La-
fayetie Radio is introducing three new 50)
full logic units for a toal of 15 5Q audio
equipment products. Two more are planned
by the end of the year. The new models are

Longinas Symphonette ;
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Lengies Symphonstte
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“The Only Brand Name,
True, Self-Service
Blank Tape Merchandisers.”

"With our simple concept of Voice/Music
and Budget All-Purpose Tapes, the
customer can make a purchase from our
Self-Service Racks and know that they
bought the right kind of tape for their

use.

Longines Symphonette is a Brand Name
that has a price structure that allows you vyet, call
a 40-50 per cent profit, and is very
competitive with the no-name brands to

vl

10580. Or, faster
914-

967-7701. Col-
lect, of course!

reap you new business.”

The Longines Symphonette profit op-
portunities are clear and simple, too.
May we send you our prices and mer-
chandising programs? Write or wire:
Preferred Sounds, Inc., Rye, New York

Preferred Sounds, Inc. is
a Longines Symphonette
Company.

Lonagines Symphonette. .

L ofecriss, Sormmihicheiie

Music

LOrprisl Ty raninorse e §i
R

i

-
"':l" ' i

1 -
-

NEW THE CASSETTE TOTE BOX

ASELL-OUT AT UNDER $2 RETAIL

This is the great new cassette carrying
case that's perfect for toting tapes in
the car, on foot—or storing on the
shelf..now made even more attractive
with our 3-in-1 merchandising offer,
The Longines Symphonette exclusive

pre-packed shipper merchandiser is

sales.

Longines Symphonette

#0-60-30-120-Minute Casseties /40-80-Minute B-Trach/The Cassetter, The Hot Pach/The Grabber/The Whesler Dealer,’

loaded with fifty 3-in-1 Offer Tote Box
packages. All you do is open it up, place
it on the counter and stand by to ring up

“BLANK MAGNETIC
RECORDING TAPES"

The Fast Pack/The Super Marketer and Mini Marketer,/ Self-Service Displays / Cassette and 4Way 8-Track Head Cleaners
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the LR-221 AM/FM with 94 waus, $360;
the LA-74, with 164 walt amplifier, $280;
and the 3Q-W logic decoder attachment,
S1K. ... Jensen Sound Laboratories an-
nounced the construction of a new 80,000
sqquare foot warehousing facility 1o be built
in Hawthomne, Pa. The building will be com-
pleted by the end of the year, and will be
owned and operated for Jensen Sound Labs
by the Max Distributing Co. . . . Audio Mag-
netics Corp. has computerized its customer-
service operations by installing a communi-
cations terminal system. The system gener-
dtes shipping orders, provides sales volume,
inventory level, forecasts product needs and
future sales demands, and provides finan-
cial data, The computer handles all of
Audio’s product part numbers, their loca-
tions, quantities and demands. In addition,
case histories of each account in the com-
pany’s consumer, industrial. international,
export and educational divisions are being
computerized. The system allows an order
o be prepared in minutes and shipped in 24
hours. . . . Neil Fields, national service man-
ager for Grundig By Amerex announced that
effective immediately all Grundig portable
products will be covered by a one year parts
and labor warranty, and the new policy isin
line with the new guality assurance program
adopted by Grundig,

U. S. Pioneer
Sales Focus

HOT SPRINGS, Va.—The U.S.
Pioneer Corp. has completed a
three-day seminar here, for its exec-
utive management and sales man-
agerial staff, and designed to explore
general problems affecting the Hi-Fi
industry, as well as to devise tech-
niques for over-coming those prob-
lems; and to work out optimum effi-
ciency methods of communicating
with Pioneer dealers, their salesmen
and the hi-fi buying public,

Attending Pionger management
was also given an opportunity (o ex-
amine, criticize and make sugges-
tions for Pioneer’s new senies of tele-
vision commercials.

The commercials and their story
boards were the subject of what Pio-
neer's president, Bermie Mitchell,
called intensive analysis by Pioneer
Management, in an effort to pro-
duce the most effective selling ve-
hicle for their dealers.

Those attending the seminar also
examined other methods of estab-
lishing more effective relations be-
tween Pioneer, their dealers, and the
communities they serve,

The decision was made at the
meeting 10 augment Pioneer’s efforts
to reach the college market through
campus hi-fi shows, by including
colleges not previously reached.

The company also plans to ex-
pand its dealer training meetings lo
educate the dealer in improved sell-
ing and dealer advertising methods
as well as in the new and growing
phases of the hi-f1 market.

According to Mitchell, while Pio-
neer dealers will be introducing their
TV commercials, they will also have
the opportunity to tie in with Pio-
neer's King Biscuit Flower Hour, an
FM program featunng top perform-

INg roups.

Memorex TV Spots

SANTA CLARA, Calif —A new
30-second TV spot for Memorex
blank tape features Count Basie and
Ella Fitzgerald, with Basie seated in
a recording studio with his back to
Ella and an announcer asking him to
guess if Ella is singing live or if the
voice is coming from a Memorex
MRX2 tape.

It turns out the singing is coming
from a tape. The commercial was
created by the Leo Burnett Co. of
Chicago and will be aired on CBS
and NBC weekends this fall and
winter. It will be shown on selected
rock shows and football games.
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Educational Usage Still Sparks Blank’s Boom

® Continued from page 71

The market strategies will also in-
clude dealer seminars touching on a
number of vital selling pomnts in-

Magnavox Compact
Fronts Changeable

NEW YORK —-Magnavox has in-
troduced a stereo console system
with interchangeable front panels.
The compact, designated “Change
of Face,” is designed so that the
front panel can be removed and re-
placed with any of four novelty pat-
terns offered, or any do-it-yourself
design panel the user prefers,

In itself, the console design is a
simple straight line cabinet available
either in white vinyl finish or
grained pecan vinyl, both with a
porous black front grille panel. The
front panel is removed by slipping it
. out of the top of the slide slots.

The four optional novelty patterns
being offered employ such light-
hearted art work as a Jolly Mouse on
a red background, for youngsters: a
lively interpretation of the ubi-
quitous “LOVE" poster: another
which says simply: “MUSIC BOX"™;
and a vanation on the Confederate
flag in red, white and blue.

The console nsell’ features sohd
state tuner/amplifier, FM/AM re-
ception with AFC, cluiched loud-
ness control, variable bass/treble, il-
luminated slide rule dial, automatic
record changer with automatic shut-
off and automatic size select, and
two 6" x 9" speakers. The main unit
carries a list price of $199.95, with
the novelty front panels listed at

$9.95 each.

cluding how to make the best use of
limited space.

At Preferred Sounds, the blank
tape arm of the Longines Sym-
phonette Co., Nino Bruno, the firm's
president says his company’s line of
Communicator cassetles, designed
specifically for the educational and
industrial markets has developed
into one of the firm’s fastest selling
lines.

The firm is also heavily involved
in custom assignments for the A/V
market. Working closely with its
parent company, Longines Sym-
phonette, Preferred manufactures
and packages Longines line of lan-
guage courses, supplying them with
instructional texts, pronounciation
cassettes, and bonus cassettes of the
country whose language the student
buys.

The company has also developed
special packages for the American
Heart Assn., and is working on an
audio and print package for the first
annual wine and cheese festival,
scheduled for December at the New
York Coliseum.

In other areas of involvement with
educational and institutional audio
cassettes, Preferred in working with
the Cept/Audio Co. on the develop-
ment and production of a number of
specialized cassettes for educational
use. [t has also developed a number
of audio cassette programs for the
Boy Scouts of America, AT&T, the
Dictaphone Co., and other projects.

According to Bruno, his company
i5 also structured to undertake the
production of programs on manage-
menl training or other projects de-
veloped specifically for specialized
clients.

“We have the ability to put on

tape just about anything designed
for the educational or institutional
market, including special education-
al courses in audio/print designed
for secondary and post secondary
levels of school work.” he says,

At BASF Gerry Berberian, the
firm's national sales manager, re-
ports that its recently released Head-
master series of educational, cas-
settes has been meeting with
unprecedented success.

The line which is sold exclusively
through A/V dealers, has been
heavily promoted by BASF through
demonstrations at the nation’s lead-
ing A/V expositions as well as a
comprehensive  merchandising
strategy prepared specifically for the
A/V market.

According to Bruce McGilaway of
Ampex, that company has not
mounted a concerted drive into the
educational field, but is keeping all
bases covered by supplying that
market with product through both

Superscope Brand

LOS ANGELES—Superscope has
introduced several models which the
firm will market under its own name
on a worldwide basis. The line will
include components, receivers, com-
pact systems, speakers and tape
recorders.

Among the models imtroduced are
the CR-1000 AM-FM radio with
built-in cassette recorder, a portable
unit with buili-in condenser mike, 3-
position monitor switch, pushbutton
function selectors, automatic fre-
quency control and speaker. Price is
$79.95.

the consumer and professional tape
divisions. At this time the company
15 pushing a “back to school” tape
promotion which is meeting with fa-
vorable consumer response. There is
also a steady sale of product to insti-
tutional and industrial markets,

At the 3M Co., there is an A/Y
line, which features what 3M’s Ar-
thur Anderson calls a good quality
product, attractively packaged and
at competitive prices.

Anderson says there is a growing
demand for the line, and sees the
overall educational and industrial
markets as areas with incredible po-
tential for development.

Biggest seller in the 3M A/V line
is the cassette, with a small but

steady business being done in 8-
track and open reel.

Al Irish Tape, president Sol Zig-
man says that more and more school
systems were approaching his com-
pany directly for quotations on edu-
cational product. He also says that
many reps who once sold directly to
the consumer market are diver-
sifying their activities and moving
into educational and industrial mar-
kets.

Irish works closely with its reps
who service the A/V dealers, and
support them with advertisements in
A/V trade publications, and demon-
strations at the major educational
trade shows including NAVA and
the AECT,

Stiff Output Rules

® Continued from page 72
upheld in the federal Appeals Court
here, found that the lack of an in-
dustry-wide standard for advertising
power output of sets and compo-
nents deceived the consumer, “For
example, the rating of amplification
equipment in terms of music power
or peak power permils a gross exag-
geration of the output figure.” A
consumer, for example, would think
he was petting greater amplification
power in a stereo set advertised has
having 100 watts output, in prefer-
ence to one rated only 50 wats,
when in fact, the 50-watt stereo oul-
put may be the equivalent or better.
Required rating, under the new
rules, by RMS or continuous power
method, will give the consumer a
“valid basis for comparison in the
market place,” the FTC has said.
This would eliminate the kind of

confusion from advertising based on
IPP Waltts (instantaneous peak
power). A set advertisied with 100
watts IPP for 89 may pull sales over
a better, $300 set which claims only
50 watts RMS, although it would
give up to 20 umes more power than
the $89 set. The New York consumer
agency found that the RMS system
“is the fairest and most realistic rat-
INg system in use.”

The FTC rules as proposed would
ban advertising performance ratings
that could only be achieved with the
use of extraneous aids. The pro-
posed rule would grant exemption
from disclosure requirements if all
representations of the performance
characteristics “clearly and conspic-
uously disclose a manufacturer’s
rated power outpul, and that rated
power output does not exceed two
walls (per channel or total).

From Craig, 8-track recording
at a record low price: $25995.

o] BRIy

* panufacturer's suggested minimum ratail
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Electronic Labs, Blackbourn Binding, RTR
Industries, Scintrex, Vega Electronics, and
Yamaha International.

J. Frank Alexander joined rep Morris F.
Taylor Co. Ine. as district manager serving
accounts in Miss, Aln, W, Tenn., and some
Fla. communities. Based in Birmingham,

Alexander had previously repped the same
territory for another firm. Head Morris Tay-
lor commented that with the addition of the
new man, Alexander and other salesmen,
Earl Meal and John Wagner, will be able 1o
concentrale coverage in that area. The Tay-
lor firm, located at Box 111, Silver Spring.
Md. 20907 (301) 5389-4002, represenis No-
releo, Pickering, Recoton, Teaberry, and
On-Guard products.

Riley & Petchell Sales Inc. carned the
Electro-Voice “Rep of the Year” award for
1972-73, The criteria used 10 determine the
top-ranking rep firm were performance to
assigned guota in all categories, excellence
in customer relations, originality in market-
ng lechmiques, coverage of assigned sales
area, und effective use of sales wols. Tom
Petchell, George Riley, and Frank Stewart
accepied the award at E-V'ssales meeting in
Chicago. Riley & Petchell s hased at 16515

GRT Fall Push

SUNNYVALE, Calif -GRT Mu-
sic Tapes has announced their fall
incentive program for distributors

and salesmen, dubbed “Pro-Forum.”
Most winners of the program will

visil the El Conquistador Hotel and
Golf Club in Puerto Rico, where
they will be joined by San Francisco
49'er quarterback John Brodie,
gymnist Cathy Rigby and husband
Tommy Mason who is a pro football
player, golfer Julius Boros, lennis
champ Tony Trabert and Vella
Truscott, bridge editor of the New
York Times.

All guests will be available to offer
tips to the GRT winners. The week
of Feb. 3, 1974 has been set for the
trip.

Schooleraft Ave., Detront 48227 (313) B38-
9100,

Riley & Petchell also rep Audio Technica
LS. Inc.. Benjamin Electronic Sound, Dy-
naco Inc., Gamber-lfohnson Inc., JLV.C.
America, Mosley Electronics, 5§ & A Elec-
tronies, Soundolier Inc.. and Telex Commu-
nications Inc.

Ouistanding salesmanship awards in spe-
cific product categories were presented by
Electro-Yoice to: Dick Bellew Sales Inc.. El
Dorado. Ark., Tfor microphones: Meyer,
Ross & Fleming Ine., Sun Francisco, for
component spenkers: Sproch Sales Inc.,
Fort Lauderdale. for public address prod-
ucts: Skor, S1. Paul, for loudspeakers: and
David H. Brothers Co. Inc., Baltimore. for 4-
channel decoders.

CTI Tells Plans

® Continued from page 73

for sale and rental: and total control
over the advertising program,

“The problem, however, was that
money ran out before we got the
project off the ground.” he said.

On a somewhat brighter note Hil-
ford said that CTI did learn a num-
ber of worthwhile lessons from its
abortive attempt to launch ils sys-
tem. Among them were that the pub-
lic would buy a camera, that a stand
alone unit was a must for those
homes that already had a color TV
set: and that movies and other exist-
ing programs can do the job in help-
ing to get a system off the ground.
even though sale cartridges have a
very limited market.

Hilford also discovered that X-
rated movies were not the demand
item that so-called experts had pre-
dicted them to be, and that there was
a significant market for blank car-
tridges.

Now that CTI has the answers, its
ability to return to the marketplace
with a viable product will, 1o a large
extent, depend on whether or not it
can raise the operating capital

Don’t buy another tape
until you speak to us.

Guaranteed low, low prices—
All major labels. All tapes du-
plicated by licensed mfr. o A{
l.e. Columbia, Capitol, RC
WEA, etc. Catalogues on re-
uest.
omplete line of accessories.
Lowest prices on LP's.

MR. TOPP TAPE CO., INC.
150 Long Beach Rd.
Island Park, N.Y. 11558
516-889-5355

REWRAP
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: Fl iy crmtem mesy ..'"d'. ---- ey,
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Chan'l Wait = ORDER TODAY
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storage

Terms: Check with order

COMMISSIONED ELECTRONICS CO., INC.

1776 Columbia Road, N.W. Washington, D.C. 20009
(Refs: Riggs Nat'l Bank, D&B, Better Business Bureau, Wash., D.C.)

CARRY-CORDER
CLOSEOUTS!

Here's a chance to profit on these fine cas-
sette recorders in original factory-sealed
cartons with factory guarantee and service
in your local area.

*1-3 qu 100 u
#150 Includes mike, $28. ‘{EE“ _—!-23.!
carrying case, C-60 cas- ) - .
satte.
#1420 (ALC) Includes $34. $30. 529,

mike, carrying case with
compartment,
C-60 cassette.
output cord, AC adaptor. —4 or more prepald

input/ *Add 3% for shipping
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RepRap

Wali Fliesler, owner of Electronics Mar-
keting Assoc., announced thot he added the
Pilot and Transcriptor lines in His N, Calil
and Nev. termitory. With the help of sales-
man Ed Ashe, Fliesler sells J.B.L.. Superex,
Grado, and Recoton lines o larger specalty
chans such as Pacific Stervo and Cal Hi-Fi,
as well assmaller shops. The firm s located
al 327 Caxton Couwrt, Spn Mateo, Calil
G4402 (4135) 34 |-0b60,

George Jaye's (irm. G50, Associates, ot
I7 Highpoint Dr, Edison, N1, 05817 (201}
5499182, reps for Creative Speakers, Planet
Mig., and Panasonic™s new Technies line in
S ML E Pa.,and Del, Jaye reported that he
also carries the Koss, ADC, and Borak lines
on ua sub-rep basis,

Al Toupkin, president of Al Toupkin Sales
Ine. announced the joining of Henry Livziey
as salesman for central NUY, state. He will
headquarter at 9 Wesigate Rd., Kenmore.,
NY. 14217 (7T16) B73-8839. Toupkin's repre-
sentative, Chuck Morgan, formerly based in
Buffalo, has opened o branch office in Ball-
ston Spa, near Albany, 1o serve eastern Pa
Toupkin hopes that the result of the extra
salesman and the new branch office will be a
stronger concentration of marketing and
service for ils Pioneer line within the erm-
tory.

Portlemley & Assoc. has been appointed
rep for Bigston in Texas. Okla., Ark., and
La. The firm, with 15,000-5q.-. warchouse
in Arhngton, Tex., keeps offices at 4239
Creekdale Dr,, Dallas 75220 (214) 350-4291,
Porlemley also reps for Mura Corp., Conli-
nental Sound, Nuvox Electronics, and May-
tromics

The A B and T Sales Corp., Div. of the A
Group of rep firms in Olney, Md, 20832, an-
nounced i1ts newest salesman, Richard Tyd-
ings Jr.. son of the chief officer, Richard
Tydings. The other rep lirms, each carrying
different lines in the same terntory, are the
Associated Electronic Reps (AER) and As-
sociated Sales Reps (ASR), all of which
keep offices at 18114 Hillcrest Ave, (301)

Q24-4976, The three urE.‘I.I'IiJ.L"!th hlh‘.i.!lhl.‘l
cover Vi Md. [D0C, Del. B Pas, ond S ML
for Dynaco, Gamber-lohnson, Hurman-Kar-
don, Electronic Indusiries, Maxell, Metro-
tec. Rectilinear. Sunkyo, and Soundcralis-
man.

Robert Waltt, vice president of Ciam In-
temational, US, subsidiary of rep firm
Bluebell Intermational, said that with his
background as an Air Force officer and
management consultant he wis able to clear
the way through channels to find the prame
buyers for all military post exchanges in this
country and overseas. | serve as liaison be-
tween the manufacturer and the Bluebell or
Otam salesmen; | make initial contact with
the buyer and make him more receplive o
other salesmen who present a harder sales
approach.”

The firm keeps headguarters in Monte
Carlo, and branch offices in Germany,
Hawaii, the Far East, and other parts of Eu-
rope. for serving Paraumount Records, BSRE
McDonald, Packard Bell Electronics, Gar-
rard, and Philips. Wan commented that
each branch of the service has one buyer
{Mavy, Army, Air Force) in each major mar-
ket “After 13 years with Bluebell. and many
years before that in the Air Force, | know
that the buyers in Germany and Hawaii
have more say than those statoned any-
where ¢lse,” he continued. “Trying 1o sell
these products in most parts of the world s a
tricky busi ss. Many manufacturers have
their own sales networks in one area or an-
other. We have to keep track of whose prod-

uets we van’l sell where.” Bluehell’s New
York offices are ot 8 W, 400th St 10018 {2123)
565-1864.

A promotion maithng piece from Jack

Berman Co. Inglewood, Calif.. his the
home entertinament dealer woth mnovilive

gruphics, clearly writlen, current-style copy,
and attendance-inviting gimmicks such as
$2.000 in door prizes, a “who makes the best
phono cartridge™ challenge, and the “Ber-
man Groaning Board”™ open from | o 11
[

The reason for the two-day Berman Show
(Aug. 21-22) To familiarize dealers with the
new product lines for all its manufactures—
Bic-Venturi. Garrard, Harmuan-Kuardon,
Koss, Shure, Weltron, and Wollensak. Ber-

man gathered representatives from all firms
o demonstrate the products and hold brief

trauming sermanars, He provided a “panty™ at-
mosphere besides. The firm has offices and
showrooms at 8295 5. LaCicnega Blvd.
{"near beautiful downtown Inglewood™)
(213) 678-1281.

Sanyo ‘(0" Receiver
LOS ANGELES—Sanyo Electric,
Inc. has bowed the DCX 3500K 4-
channel receiver featuring a decoder
matrix, SQ and CD-4 circuitry,
The unit also features four ampli-
fiers that can be strapped for use as a

stereo system. Price of the unit is
$549.95,

Tape

Duplicator

® Continued from page 76

scrubbed) included a market survey
in South America, and a detailed ac-
count of a tape duplicating com-
pany’s operation and development:
*The Tape Manufacturer Interfaces
with the Tape Duplicator.” John E.
Jackson, BASF, who discussed the
many facets of tape manufacturing
required to generate acceptable tape
quality and to qualify as the dupli-
cator's continuing source of tape
supply. “Mastering Technology

Today And Tomorrow,” David Sar-

“ser, Sound Recording Services,

Northport, N.Y., discussed current
and future techniques in dealing
with wider dynamic range, greater
signal to noise, and more complex
waveforms created by the increased
intermodulation of the new elec-
tronic instruments in processing 16-
channel masters into 2- and 4-chan-
nel end product in high speed tape
duplication: “Leaderless Cassettes.”
Rex Isom, RCA Records, covered the
impact of 60 minute music casseties
assembled without leaders on the
cconomies of production and the
techniques of automation for cas-
selte duplication.

Audio/Tek Inc. of Santa Clara,
Calil. has expanded its tape dupli-
cator and loader line to include the
model 235 series tape loaders for
audio or data processing cartridges.
Three options are available. One op-
tion loads prerecorded material only
and uses a cue-tone pickoff head to
separate individual albums. The sec-
ond option uses a tachometer and
digital switching for selting exact
lengths of blank tape. The third op-
tion loads both blank and prere-
corded material and offers a combi-
nation of both other options. Each
235 cartridge loader is a tabletop
unit. Prices range from $1.160 1o
$1.3835.
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Toronto Arena Forms
Concert Prod. Agency

By RITCHIE YORKE

TORONTO-Maple Leal Gar-
dens, the largest indoor venue in this
city, has formed Concerts Promotion
International with the professed in-
tention of going into full-scale con-
cert producton.

Concerts Promotion International
has absorbed the Cymba Organiza-
tion, previously one of the largest
concerts producers in Toronto, and
is already promoting events at Mas-
sey Hall and O'Keefe Centre, two
smaller concert halls.

The home base of the Toronto
Maple Leafs hockey team. Mapie
Leaf Gardens has been the site of al-
most all of the super star concerts to
take place in the aity in recent years.

Previously the stadium, which
seats around 18,000, was hired by
outside producers to stage lop-name
rock concerts. CPI general manager,
Peter Larsen, told Billboard that al-
though the Gardens will still be
available for rental to all and any
promoters, the new company will do
all it can to make the booking direct.

President of CPI is Bill Ballard,
with former Cymba executives Mi-
chael Cole and Stephen Wallinski
employed on a management basis.

Explaining the move, Peter Lar-
sen said: “Sometime apo we decided
that show production in Toronto
was something less than it could be,
" in terms of a major market. This for
many reasons. But you'd find seven
concerts taking place in three weeks
and then nothing for the next three
weeks. It was simply poor business
and entertainment planning.

*“We feel that the Gardens has a
large stake in the future of rock con-
certs in Toronto. We are concerned
that artists continue to play here.
Too many of the big names have
been missing Toronto lately, for all
sorts of reasons . . . border hassles,
poor organization, whatever.

“Putting it simply, we wanted to
play a more active role than a pas-
sive landlord in waiting for the big
shows to arrive, We felt there was a
vacuum there and we decided to be
active about it,

“We became involved with the
Cymba people because it was felt
they were the least encumbered and
they could fit into this environ-
ment—they had no personal ties with
record companies.

“We think we can maintain Con-
certs Promotion International at a
free and loose enough level to pull it
topether.”

Larsen also pointed out that CPI
will not stick 1o booking safe acts.
“We have already played dates at
Massey Hall and O'Keefe Centre.
We're prepared to develop acis
which can later play the Gardens.
We intend to do what we can for Ca-
nadian talent and this will expand as
we become more equipped to
handle that area,

“The Gardens is in an excellenl
position (o be part of a giant North
American entertainment circuit. We
are partners with |6 other large
butldings in the U.5. and Canada.”

Larsen said that CPI intends to
promote six major events at the Gar-
dens prior to the New Year. In addi-
tion, the new producers have con-
certs with “Lemmings” at Massey
Hall, Sha Na Na in Toronto, Ot-
tawa, Hamilton and Winnipeg and
Blue Oyster Cult and Mott the
Hoople, also a1 Massey Hall,

Larsen also revealed that CPI has
been discussing possible ventures
with Barco Media, another large To-
ronto concert producer.

He stressed however that other
promoters will not be denied access
to the Gardens. “If an act is not
available 1o CPI, be it through an
old association or whatever, we'll
rent the building to any promoter.
But if we can get the act ourselves,
we'll make a try for it.”

Canadian News

From the Music Capitals
of theWorld

3 Hats Co.
Is Set by 2

TORONTO-Willi Mornison and
lan Guenther have formed 3 Hats
Productions.

Morrison, who recently left
Beechwood Music Canada, will be
responsible for the company’s pub-
lishing and business affairs. He will
also be involved in some independ-
ent promotion work for other Cana-
dian operations.

Guenther is well known as a musi-
cian and compaoser.

While at Beechwood as profes-
sional manager, Morrison handled
pop and MOR product and was re-
sponsible for the signing of Karl
Erikson, the acquisition of “The City
of New Orleans™ from Buddah Mu-
sic and the placement of songs with
artists such as Ginette Reno, Pierre
Lalonde, Tommy Graham, Tony
Kingston and Gary and Dave.

3 Hats Productions will announce
its first signings in the near future,
Morrison said. Prior to joining
Beechwood, Morrison was advertis-
ing manager of Grapevine Maga-
zine.

Massive Recording Project
Slated by Davies & Love

TORONTO--One of the most am-
bitious and expensive recording
projects ever undertaken in Canada
was announced this week by Winni-
peg composer/ musical director, Vie-
tor Davies, in conjunction with the
Canadian independent label, Love
Productions.

Almost 100 musicians and singers
will be involved in this totally Cana-
dian production based on the early
Anglo-Saxon poem “Beowulf.”

Recording, set to take place in
Winnipeg. Vancouver and Toronto,
will begin next January and it’s ex-
pected that the three-album package
will be released in September 74,

Victor Davies is writing all of the
music for “Beowulf™ and will also
function as producer. Love presi-
dent Francis Davies will act as exec-
utive producer. The two had exten-
sive meetings in Toronto this week
related to the “Beowulfl™ project.

Victor Davies told Billboard that
some 35 1o 40 songs will be featured
in the production, which eventually
may be staged in the theater. "But |
hasten to point out,” Davies sad,
“that Beowulf’ is more of a myth and
a legend than a play, in its original
form.”

Lyrics for the songs are being
composed by Ms. Betty Jane Wylkie
of Stratford, Ont., a well-known stu-
dent of Anglo-Saxon afTairs.

Davies said that he plans to use 10
soloists. a narrative group of four, a
rhythm section plus about 50 players
from the Winnipeg Symphony. He is
now auditioning singers and musi-
cians for the recording sessions.

Singers Perform Premiere
Of MacDermot’s New Mass

HAMILTON. Ont—Five inter-
nationally-famous rock singers and
musicians performed at Hamilton
Place this week in the Opening Fes-
tival world premiere of Galt Mac-
Dermot’s mass, “Take This Bread.”

The five were Salome Bey, per-
forming in the San Francisco pro-
duction of “Don’t Bother Me 1 Can’t
Cope™: Montreal-born singer/actor
Allan Nicholls who starred in the
Broadway production of MacDer-
mot’s “Hair” for two years: singer
Nell Carter. now in the Chicago pro-
duction of “Don’t Bother Me 1 Can’t
Cope™: and two New York studio

musicians. drummer Bernard Purdie

and bassist Gordon Edwards.

Conductor for the new MacDer-
mot work, which comprised the sec-
ond hall’ of the opening night pro-
gram, is 25-year old Tom Pierson,
noted composer, musical director
and guest conductor with the Hous-
ton Symphony Orchestra on three
occasions last season.

The first-half at the city’s munici-
pally-owned home for the perform-
ing arts featured the Hamilton Sym-
phony Orchestra with conductor
Boris Brott,
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The “Beowulf™” poem is reported
to have originated in the 8th Cen-
tury. Work began on the musical
project 18 months ago.

Davies said the music will cover a
wide variety of styles from rock to
country to classical. There is also the
possibility of several hit singles,

Victor Davies studied music in the
LS. and in recent times has been a
composer/musical director/ar-
ranger for the Manitoba Theatre
Centre. He has received commis-
sions from the Winnipeg Symphony
and has composed film scores and
original material for CBC radio and
TV.

He said the total costs of the “Beo-
wulf” project have yet to be estab-
lished but he did say it was going “to
cost a lot of money.” The venture
has been independently financed.

Love will release the package in
Canada on its DafTodil label as well
as negotiating foreign rights.

Canada
Executive

Dave Evans, director of marketing
for Capitol Canada, appointed Mike
Docker as product manager, His po-
sition covers a varicty of duties, in-
cluding administrative functions,
co-ordinating the elements of Daffo-
dil and Strawberry releases, and act-
ing as a communications link be-
tween the two companies. Since
April last year, Docker has been na-
tional and international promotion
representative for Love Productions.
He came to Canada in 1971 aflter
spending six years as lead singer
with a rock band in England and
Europe.

GRT of Canada has appointed
Neil Dixon as national promotion
manager, replacing Brian Ayres who
joined the Bud Matton agency in
Toronto. Dixon was previously with
RCA and prior to that, operated
Grumbles Coffee House. Periwinkle
Records has named Candy Hanson
promotion manager. She has had
extensive experience in booking and
promotion in Calgary, Edmonton
and Vancouver.
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Turntable

TORONTO

Ampex Music of Canada has
Wednesday's revival of the 1964
number one hit by J. Frank Wilson
and the Cavaliers “Last Kiss.” U.S.
distribution nghts have gone to Sus-
sex with A&M picking up the rest of
the world, “Last Kiss" was produced
by John Dee Driscoll, Ampex adr
director. . . . Restructuring is under-
way at WEA Canada, struck by a
flock of recent resignations—presi-
dent Ken Middleton has appointed
Mike Reed director of artists rela-

Beechwood
Staff Cut

TORONTO—-In a cutback of
staff, Beechwood Music of Canada
has eliminated all bul one member
of its previous personnel. The only
survivor of the cutback, attributed o
a change of management at the LLS.
head office of Beechwood, is general
manager Joey Frechette.

StafT to be let go include adminis-
trative assistant Blanche Wolever,
professional manager for pop and
mor Willi Morrison and country
music professional manager Bobby
Spooner,

Both Morrison and Spooner have
announced new associalions (see
separate story). Beechwood Music
Canada and Capitol Music Canada
are now reporting directly to the
LS. parent, and not through Capi-
tol Records Canada.

Canadian Rock
TV Series Bows

TORONTO—The first edition of
the CBC-TV's new rock series “Mu-
sic Machine” featuring host/ per-
former, A&M’s Keith Hampshire,
was aired this week (22).

The first episode utilized a film
r:hp of the R:}limg Stones perform-
ing “Angie,” their current single.

The show is a pot pourri of music,
comedy sketches and special guest
stars. It is being directed by Athan
Katsos and produced by Garry Fer-
rier.

Meanwhile, A&M has announced
that Keith Hampshire's new single
“Big Time Operator” is being mixed
down by Phil Ramone at New
York’s A&R Studios. The mixing
sessions are being supervised by Bill
Misener for A&M and Pig Weed
Froductions.

“Big Time Operator” will be re-
leased in both the U.S. and Canada
early next month.

Paper Shortage
Delays Release
Of Canadian LP

MONTREAL-Good Noise Pro-
ductions annownced this week that
due 1o paper stock shortages, a tem
porary delay has occurred in the re-
lease of the initial album on the new
Good Nose label.

Special album jacket artwork by
Italian artist Fornisetti is being re-
produced on special stock suitable
for framing and will be included in
each album.

The album by Man Made, a Mon-
treal progressive rock band, is sched-
uled for release Oct. |.

Good Nowise’s Bill Horan s
mounting a special campaign of
posters, T shirts and stickers utilizing
the jacket artwork.

tions and talent development, John
Donaldson as operations manager
with additional computerization
duties, Armand Beawdin as manager
of orders administration and cus-
tomer servicing, Andy Abate and
Herb Bradely as Ontano sales super-
visors, and Dave Elliot as manager
merchandising services. Middleton
has nol yet announced people to fill
the two a&r positions.

Bob Spooner is reactivating the
publishing arms of the Jack Starr
organization—Starr is the owner of
the Horseshoe Tavern here. Spooner
was formerly with Beechwood/
Capitol Music. ... CBC FM picked
up a live broadcast of the opening of
the new Sydney Opera House and
re-broadcast it later in the day.

CBC TV set to telecast a Ginette
Reno special in December with actor
William Hutt as guest star. ... Larry
Letofsky has been appointed execu-
tive vice-president and general man-
ager of Music World Lud. ...
Polydor has reissued the Thunder-
clap Newman album “Hollywood
Dream” featuring the hit single
“Something In the Air™ ... Peter
Clayton, account executive for Coca-
Cola at the McFann-Erickson
agency, is joining Nimbus 9 Produc-
tions on a full-time basis. . . . Chris-
topher Keamey's rcfﬂrmcd band
“Pemmican Stash™ comprises David
Sawyer on bass, drummer Charlie
Mitchell and Josh Onderisin on lead
guitar—the new group played Ohio
this weekend. . . . Flying Circus tour-
ing the U.S. with Lighthouse.

Another Australian group now re-
siding in Canada is Mecca, formerly
known as Autumn. The group is
managed by John Sinclair of Con-

(Continued on page 82)

Billboard SPECIAL SURVEY
for Week Ending 10/6/73

COURTESY OF MAFLE LEAF SYSTEM
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Canadian
Singles

g8 s

w 2 | TITLE, ARTIST Label & Number |

1| 2| 4| COULD YOU EVER LOVE |
Gary & Dave, Axe

2| 3| 5 | SIMPLE LIFE
Vabdy, (Hasde) AN

3| 4 5 |IT WOULDNT HAVE MADE
ANY DIFFERENCE

fom Middleton. Columiua
5 | MAKE MY LIFE A LITTLE
| BIT BRIGHTER
| Chester, (Celat=ation) Qualdy
5 5| 4 | WEST CORST WOMAN

: Painter, Flekira

-
o

6 10 | SEND A LITTLE LOVE MY
b
| &nn Murray, Capital

T 7 5 | _ WALKING ON BACK
| [dwwd Bear. Capitol

8 6 5 BONGO ROCK
| Incredibde Bongo Bsnd, (Prde)
| Pobydor

9| - | 1 |LAST KIS
| Weidnesday, Ampex

10 9| 4 SPENDING MY TIME
| Chad Mdon, GRT

‘11| B 5 | GOOD BYE, MAMA
| I | Dwee Michol, Columshia
12 | = 1 | HAPPY DREAMER

| lack Carnell, RCA
13| 11| 5 | MINSTREL GYPSY

Slampeders, Qualety

14| =| 1|PRETTY LADY

Lighthouse, GRT
15| 12| 5 |SITTING ON A POOR MAN'S |
THRONE

Copper Penny, Londan '
81
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International News

37 Songs From 30 Countries to
Vie at Japan Pop Song Festival

TOKYO-Thirty-Seven vocal
compositions from 30 countries out-
side of Japan will vie for the Grand
Prix of $3.000 and five other cash
prizes at the “World Popular Song
Festival in Tokyo '73" 1o be held
MNov. 16-18 by the Yamaha Founda-
ton for Music Education, the spon-
sor told Billboard last week.

The 37 songs have been selected
from 850 entries from 57 countries,
said Hidenori Suyari, head of the
festival committee. They will com-
pete against several Japanese com-
positions chosen by the sponsor’s
nomination committee from local
entries and Grand Prix winner(s) of
the Japan " *73 Popular Song Con-
test” 1o be held here on Oct. 14,
Suyari added. He lists each country,
song, lyricist and/or composer, and
expected vocalists, as follows:

Arpentina: “I'll Walk to the End”™
(Yo Comine Hasta el Fin) by Mar-
celo San Juan (songwriter/singer).

Australia: “Hitwch a Ride on a
Smile™ by Phil Golotta, Jamie Red-
fern.

Austria: “Thank You” (Danke
Schoen) by Alfred Komarek/Ernst
Kugler, Aniko Benkos.

Belgium: “Turn the Dogs Loose™
by Winckle/Pavic/McMasta, Jere-
miah (male vocal trio).

Canada: “Sweet December” by
Tim Ryan, Jackson & Hawke {male
duet).

East Germany: “Song of Meeting
Again” by Karin Kersten/Michael
Hansen, Regina Thoss,

England: “Head Over Heels” by
Jeremy Weston/Zack Laurence,
Keeley Ford. “1 Told You™ by Colin
Richards, Janson (group). “Love
Is Like” by Shuki Levy/Jane
Schwartz, Shuki & Aviva.

Finland: “He Alone Understands
Life” (Llamaa Vain Se Ymmartaa)
by Vexi Salmi/Paul Niska, Markku
Aro.

France: “Je Te Verrai Passer, Je
Te Reconnaitrai® by Jean-Pierre
Lang/Jacques Demarny/Hubert
Giraud. Les Troubadores. “Like the
Angels” (Comme les Anges) by
Eddy Marnary/Pierre Jeantet, Anne
Marie David. “Happy to Sing a
Song” (Nai Na Na Nai Nai Nai),
Demis Roussos.

Greece: “You Were Right” by
Mariangela Constantin (songwriter/
singer),

Holland: “I Believe in Love™ by
John Moering/Mikies, Robert
Long.

Hong Kong: “I'm Alone Again™
by Fernando Carpio Jr./Lito Naba,
Baby Carmelita.

Hungary: “Hi, Mummy™ by Janos

R

i W _
AT THE SIGNING of the new agreement between EMI Records and Elektra/
Asylum/Nonesuch are, standing, left to right, EMI managing director Gerry
Oord; EMI director of pop repertoire, Roy Featherstone; group director L.G.

By HIDEO EGUCHI

Brody/Szaboles Szorenyi, Zsuisa
Kongcs.

Indonesia: “Full of Hopes™ by
Nick Mamahit, Broery Marantica.

Italy: “How It's Strange Paris
Sometmes™ (Parigia Volte Cosa Fa)
by Fred Ferran/Gino Mescoli/Vito
Pallavicini, Gilda Giuliani.

Mexico: “l Never Imagined to
Love S0 Much™ (Nunca Imagine
Querer Tanto) by Arturo Castro,
Veronica Castro.

New Zealand: “Love Bug" by
Anna Leah (songwriter/singer).

Philippines: “Can We Just Stop
and Talk Awhile”™ by Jose Man
Chan (songwriler/singer).

Poland: “There |s Room on
Earth™ (Jest Miejsce Na Ziemi) by
Piotr Figiel, Urszula Sipinska.

South Africa: “When | See a
Rainbow™ by Bob Adams, Paul An-
drews.

South Vietnam: 1 Have Learned
Sorrow™ (Tuoi Biet Buon) by Ngoc
Chanh/Pham Duy, Thanh Lan.

Spain: “The Immigrant Worker
and My Land” (El Gringo v Mi
Tierra) by Chela Sayar/Victor Zo-
kalski, Los Chaguenos. “Little Bibi”
(Pequena Bibi) by Antonio Gui-
jarro/Augusto  Alguero, Sharina
Zarapoza,

Sri Lanka: “The Coconut Man"

by Mignonne Fernando, The Cat’s
Eye.

Sweden: “Tomorrow I'll Dream
and Remember™ by Fred Tysh/Fe-
lix Stahl, Bibi Johns.

Switzerland: “A Tear—A Heart-
break™ (Une Larme—Un Chagrin)
by Ralph Barnet/Paul Koulak,
Eliana.

Turkey: “Wish™ by Gulgun Ku-
nal/Senf Yuzbasioglu, Senay.

U.S.: “All the Kings and Castles™
by Shawn Phillips (songwriter/
singer). “Oh, the Sunshine™ by Joey
Cooper/Don  Preston  (composer/
singer). “Storms of Troubled Times"
by Jim Weatherly (songwriter/
singer).

Venezuela: “The Splendor of a
Star” (El Fulgor de Una Estrella)
by Neyda Perdomo (songwriter/
singer).

West Germany: “You May Noi
Close Your Eyes™ (Ihr Durft Die
Augen Nicht Verschliessen) by Gerd
Thumser/Rudi Bauer, Joy Fleming.

Yugoslavia: “Magic™ by Mikan
Obradovic, Sklavini (vocal quartet).

Kyu Sakamoto, whose "Sukivaki”
has been named master of ceremo-
nies for the festival. It will be held at
the 11,000-seat Nippon Budokan
and broadcast over the nationwide
network of Fuji Telecasting Co.

Meet Told: Sales of
RCA in Sharp Rise

LONDON—A year of impressive,
often spectacular, progress was re-
ported by markeling manager Geoff
Hannington at RCA’s annual sales
conference which was held abroad
for the first time, on the lle de
Bendor, a holiday-conference centre
of the south coast of France.

Hannington claimed that on
present performance, the Victor la-
bel had taken over as the U.K.'s
leading full-price albums label.
Looking at RCA’s performance in
relation to the industry's growth as a
whole, Hannington said that singles’
siles were up by 20 percent in a mar-
ket which was not showing a signifi-
cant increase. But the full-price LP
market appeared to have gained by
18 percent over last year, with RCA’s
own improvement being “a stagger-
ing 76 percent” giving the Victor la-
bel an 11 percent market share.

This, said Hannington, had been
brought about by the company hav-
ing no less than five albums in the
Top 50 during the last four months—

-
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. Wood. Seated is WEA international president, Nesuhi Ertegun.
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currently the position was a total of
10 in the Top 40—and the “unique”
chart successes of David Bowie who
during the previous eight weeks had
five albums in the Top 50, of which
“Aladdin Sane” held the No. 1 posi-
tion for six weeks.

On tape, Hannington revealed,
RCA was running 54 percent ahead
of 1972 on cassettes and 195 percent
on cartridges, largely on account of
the *“spectacularly successful”
launch of the Caprice series which
had brought sales of 150,000 units,

He added that tape figures would
have been “much more impressive”
had the company not suffered from
“appalling stock shortages” in com-
mon with the rest of the industry.

Teamwork

Commenting on the successful
teamwork which gained excellent re-
sults on marketing campaigns, Han-
nington noted that Lou Reed's
“Transformer” album had sold over
100,000 copies, John Denver's total
sales were heading towards 150,000
copies, while Perry Como’s LP count
since the release of “It's Impossible™
were running at 214,000 copies.
Other best-selling album artists
mentioned were Jack Jones, whose
“Breadwinners” album had contrib-
uted 100,000 copies to a grand total
of 300,000 copies and Harry Nilsson
whose sales were now running in ex-
cess of 200,000 copies.

But the real icing on the RCA
sales cake was provided, pre-
dictably. by David Bowic—his
records have sold 750,000 albums
and 1,250,000 singles. Following ex-
cellent consumer reaction to the re-
lease of the complete recorded an-
thology of the Frank Sinatra-
Tommy Dorsey sessions, RCA is em-
barking upon a similar exhaustive
compilation of all the studio record-
ings made by the Glenn Miller Or-
chestra.

Working once again in collabora-
tion with broadcaster Alan Dell,

(Continued on page 83)
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cept 367 and consists of three Aus-
tralians (Alan Marshall, Glen Beet-
son and Steve McMurray) and one
Canadian, a new addition, key-
boards player Martin Soldat. Mecea
has been performing in the Toronto
ared and 15 now looking for a record
deal,

Lighthouse and Bill King drew the
largest crowd ever to a free concert
at Toronto City Hall—estimates ran
as high as 30,000, New Bells' album
is called “Pisces Rising™ (Polydor).

Periwinkle has released a barn-
stormin’ revival of “All Shook Up”
by a hard-rock group discovered in
Kapuskasing called Killer Music. . .,
Martin Onrot brings Dr. John 1o
Massey Hall (7) in conjunction with
B.C. Fiedler. RITCHIE YORKE

LONDON

BBC Records is to release a live al-
bum of the wedding between Prin-
cess Anne and Capt. Mark Phillips.
The recording of the marriage on
Nov. 14 at Westminster Abbey is ex-
pected to be in the shops by Nov. 21,
The album will be mostly music, but
this is causing problems for the BBC
because Her Royal Highness has not
yel chosen the music for the occa-
sion. ... The new season of training
courses organized by the Music
Trades Association begin next
month with a record and tape semi-
nar for senior staff and junior man-
agement, followed by a course for
staflf working in non record tape out-
lets. ... Because of lack of manufac-
turing capacity, WEA has post-
poned plans to launch the European
Midiprice label in Britain, probably
until January. However, copies of
the albums are in fact on sale in
Woolworths Music Center stores—
they are bulk purchases from WEA’s
German subsidiary. WEA sales
manager Ron Smith said this had
unintentionally worked as a pilot
scheme which had proved success-
ful. ... Massive promotion of the
Walt Disney cartoon Robin Hood
opening here on Dec. 13 is expected
to boost sales of the soundtrack al-
bum featuring Roger Miller, the
single and an LP for young children,
Everything from T-shirts to choco-
late bars will feature Robin Hood
characters. . .. Meanwhile, a special
20th anniversary album, “The
Golden Years of Disney.” has just
been released. . . . BBC Records two-
year contract with Polydor is worth
nearly $1.25 million in advances, ac-
cording to Roy Tempest, BBC's sales
and marketing manager, .,
Gran’ma Music, the publishing
company formed six months ago by
Steve Grant and Lionel Martin, has
arranged a tie with Chappell's pro-
ducer Eddie Adamberry to form a
Joint independent production com-
pany to be called Burgher Produc-
tions. Meanwhile, Gran’ma has also
concluded a production tie up with
Firemar Music,

Negotiations are well advanced to
bring the French rock opera La Rev-
olution Francaise—hailed as the new
“Jesus Christ Superstar”—to Eng-
land, according to Baboo Produc-
tions, the company behind the pro-
duction. The double album, released
in March, has sold 60,000 copies in
France, The idea of the rock opera,
based on the French Revolution,
was conceived by Baboo producer
Alain Boublel after seeing JCS in
New York. ... With the gradual
phasing out of United Artist’s Iron
Horse Agency, Martin Smith who
has been running the set-up, will
move into UA's a&r department as
Andrew Lawder’s assistant. . . . Rich-

From the Music Capitals
of theWorld

ard Ogden, press officer for UA,
Joined Atlantic this month in a simi-
lar capacity. His successor is Tim
Read. . .. Shelter Music, formed two
yedars ago by the Shelter charity
which helps the homeless, is plan-
ning to move into independent
record production.,
The company is currently seeking
a production deal with one of the
majors. ... Deep Purple have now
replaced lan Gillan their former lead
singer. New vocalist is David Cov-
erdale. . .. Disk jockey Kenny Ever-
ett is joining Capital Radio when it
goes to air this month. He only re-
joined the BBC after being sacked in
1970 in April. . . . Island Records has
taken over the distnbution of Cube
from Polydor. The deal, covering the
U.K.. is effective from this month.
... Composer Roger Cook has been
commissioned 1o write all the Capi-
tal Radio call signals for identi-
fication. ..., Meanwhile BBC con-
troller of Radio One and Two,
Dougias Muggeridge said the deci-
sion to make the new series on Radio
One, “The Story of Pop™ was in no
way influenced by the coming com-
merical opposition. . .. Limmie and
Family Cookin® just earned a silver
disk for their “You Can Do
Magic"—a single that took seven
months to take off. . . . Vicky Walton
joined Pye this month as inter-
national artists liaison and exploita-
tion after leaving Festival Records.
A trip to Hollywood to meet David
Cassidy is part of the first prize in the
British Caledonian Airways spon-
sored treasure hunt in aid of the
Muscular Dystrophy Group of
Greal Britain. ... Ivan Chandler
deputy general manager of April
Music has won exclusive publishing
rights to the new Decca signing,
Charlie. The north London band’s
first single, *I Need Your Love” is
just released. ... April Music has
also just negotiated a publishing
deal with Hotpot Music, owned by
independent record producer Roy
Morris and Associates. Under the
deal, April will administer all Hot-
pot copyrights worldwide. ... K-
TEL and B&C are joining forces for
the first TV promotion of a reggae
album, Called “24 Reggae Greats,”
the album is released on Trojan and
features artists such as Desmond
Dekker, Pioneeers, Judge Dread and
Dandy Livingstone. Dart has signed
a three year worldwide contract with
singer Woi Woi Wong, Hong Kong
born star and the Second Gener-
ation. . . . EMI plan 1o inject life into
a specialist tape market largely over-
looked in the rush by companies to
release product for car and home-
children’s tapes. Next month EMI
release 12 children's tapes and be-
gins a children tape club. . . . Young-
blood is planning a campaign to
launch three Apollo 100 albums on
Oct. 12. ... Dawn came to the UK.
this month for TV promotion shows,
Phil Spector is to take charge of the
music for the sequel 1o “That'll Be
the Day,” shooting of which is to
start in February. The movie will
provisionally called *Stardust.”
Polydor is releasing the fourth al-
bum in the series of Billic Holiday
re-releases called “The Voice of
Jazz. Volume Four.”
DAVID LEWIS

TOKYO

Mainstream's foreign record li-
censing agreement was consum-
mated with Sunnyland Music Corp.
here, said Bobby Weiss, U.S. repre-
sentative of the Japanese company
and international licensing con-

(Continued on page 83)
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International News

DG Marks 75th Anniversary With

Honors & Speeches in Germany

HAMBURG-The 75th anniver-
sary of Deutsche Grammophon Ge-
sellschafl, founded in 1898 by Emil
Berliner, inventor of the gramo-
phone record, was celebrated here
on Wednesday of last week.

To commemorate the event, held
in the Hamburg Congress Centre
before 1,600 people, among whom
was the West German president, Dr.
Gustav Heinemann, Berliner's
grandson, Oliver was presented by
Dr. Werner Vogelsang, president of
Polydor International, with the
Golden Gramophone Award. The
award, a scale replica of Berliner’s

RCA Sales Up

® Continued from page 82

RCA will release the “Glenn Miller
story” in 17 volumes, with the first
four albums appearing on the mar-
ket in November. The remainder
will be issued in batches of four at
two-month intervals.

For the third year running, RCA
mobile showrooms will be on the
road dunng October and November
in conjunction with the annual
Dealer Loader Campaign. This is
devised to enable dealers to order
Christmas stock well in advance
from a complete range of sleeves and
tapes which will be on display in the
vans, all decorated as shops. To en-
courage the trade to place bulk or-
ders, visitors will be given extra dis-
counts of up to 15 percent according
to the size of the order.

original 1887 gramophone, is nor-
mally presented only to artists in rec-
ognition of musical contributions,
and this was the first occasion on
which there was a break with tradi-
tion,

Berliner is now the only member
of the family sull involved with
recording—in America he runs two
music publishing companies and
two record labels. He also is presi-
dent of SounDesign Engineers,
audio-video systems consultants,
and of Telaudio Centre, a company
involved with the manufacture and
distribution of studio equipment.

In view of his association with
both the audio and visual aspects of
recording, il was not surprising,
therefore, that Berliner made refer-
ence to the future prospects of the
joint application of vision and sound
to the record industry.

The Future

“It has become apparent 1o me,”
he said, “that the future of the
recording business lies in the combi-
nation of sound and pictures and
perhaps it would not be out of order
to issue a challenge at this lime and
to this assembly to create this new
home entertainment device—but al-
ways keeping in mind the objective
of Emil Berliner; the low-cost pro-
fessional entertaimmment you want. . .
when you want it."”

Another reference to the audio-
visual future was made by Dr, Hans-
Werner Steinhausen, former execu-
tive vice-president and technical di-

rector of DG, now retired.

“The whole world is talking about
audio-visual media, but without
considering the great problem of
how to include a visual element and
not at the same time detracting from
the aural element,” he commented.
Steinhausen pointed out that two of
the systems being developed utilized
a disc, thus sharing the character-
istics of the gramophone record.

“It will be interesting to see
whether the economic advantages of
this process, with its combination of
high gquality and low production
costs will prove the winner once
again.”

Making a further comment on the
future of the grammophone record,
Steinhausen recalled that at a meet-
ing of European record companies
in Holland in 1960, over half the
representatives took the view that by
1980 records would no longer be on
sale.

“Twelve and one-half vears later,
it looks as though they voted the
wrong way. | wonder if anybody
here would care to vote against me
again on whether the gramophone
record will still be around at our
100th anniversary?

The two-part ceremony, which
started with an introduction in Ger-
man by actor-producer Peter Usti-
nov, was concluded by the presenta-
tion of the world premiere of a work,
1898, composed by Mauricio Kagel,
specially for the occasion,

® Continued from page 82

sultant, One World of Music, and
Teichiku 15 the manufacturer/dis-
tributor under a catalog agreement
with Sunnyland. . .. GM and WWA
of the UK. have signed foreign
record licensing agreements with
Nippon Phonogram, the Philips-
Matsushita/JVC joint recording
venture disclosed last week.

The Kihombashi Takashimaya
department store’s 35th telephone
service sale being held until Oct, 13
includes the low-priced cover
records that were introduced last
spring at supermarket chains. They
comprise a five LP collection of
“Home Classics™ at 5,800 yen a set,
three LP set of Japanese children’s
songs at 2,700 yen and a five LP
“college edition™ of international
screen music at 6,700 ven a set. ...,
Yamagiwa Electric’'s Yokohama
store marked the opening of 1s
record counter with the sale of im-
ported jazz and rock albums at half
price, Sept. 6-Oct. 7. The so-called
Yamapit Nest of Audio Machines
boasts a stock of 15,000 records and
3,000 components including prod-
ucts by Altec, Acoustic Research
(AR), Celestion, Dynaco, JBL,
Marantz, Mclntosh Revox and Tan-
noy.

JOHANNESBURG

Vicky Leandros, in Johannesburg
for a concert tour, was awarded two
gold disks by Trutone chief Theo
Rosengarten for hit singles “Come
What May™ and “The Love in Your

From the Music Capitals
of the World

Eyes”. ... Emil Dean Zoghby, a for-
mer South African singer-composer,
returned to country for a brief visit.
Zoghby is living and working in
London. While here he produced
new Billy Forrest single “Do You
Love Me?" . . . Audrey Smith became
South Africa’s first woman record
producer with the release of “She”
by Osmesis. . , . Maria awarded gold
disk for hit single “Clap Your Hands
and Stamp Your Feet” and her ear-
lier single, “I'm on Fire,” has been
released in Europe and South Amer-
ica. ... British impresario Chris
Raphael has announced that he is
bringing Donovan and Neil Sedaka
to Johannesburg for a pop extrav-
aganza in December. Donovan will
perform in seven concerts, while Se-
daka will perform one week with a
full supporting bill. Two artists al-
ready contracted for the programme
are Luan Peters and local singing
star, Peter Vee. Raphael was in Jo-
hannesburg to conclude final details
for the visit

Chris Raphael also announced
that he would be bringing Tommy
Steele to the country in Steele’s own
show. Teal held a luncheon to
launch their “Sounds of the 30°s™ al-
bum series. ... Record and Tape
Company announced at a cocktail
party in city the acquisition of four
new labels, Evolution, Stereo Di-
mension, Scepter and Santa Ponsa.
Robin Taylor, the company’s man-
aging director, also said his com-
pany will in future distribute the

(Continued on pape 86)
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Rank Not Bidding for
EMI, Asserts Read

LONDON-EMI chiefl executive
John Read and the Rank Organiza-
tion have both strongly denied a re-
port in the national press last week
that Rank is to make a bid for the
UK. record major. It was the latest
of a spate of rumors that have been
circulating in the city in recent
months that various companies are
about to make takeover bids for
EML.

The report claimed that Rank was
“amassing a strategic stake in EMI”
and later went on to say that this
stake was "9 percent, just below the
level where the holding has to be
made public.” The report put a
value of 120 million on EMI at
present prices,

It was stated that the rumors
started on New York stock exchange
where both companies are heavily
invnlved.

The report continued: “Rank’s
tie-up with the huge Xerox copiers

Ricordi in
Studio Buy

MILAN—AL the company’s an-
nual sales convention managing di-
rector of G. Ricordi, Guido Rig-
nano, announced the purchase of
Fonorama recording studios, the
signing of singer Sergio Endrigo, a
free trip to the US next Easter for
salesmen reaching a target, the dis-
tribution rights for Italian labels
Magma and Cramps and the com-
pany’s group | Drupi reaching the
350,000 unit sales mark for their
single Vado Via in France,

The move in taking over the
recording studio is part of the com-
pany’s increasing development in
the creative field according to crea-
tive manager Lucio Salvini. It was
also the company's first big move to
the industrial side of the music busi-
ness—in fact Ricordi is the only ma-
Jor Italian record company with its
own pressing and duplicating plant.

Endrigo, one of the top singers
here, has come back to the company
after 15 years during which he has
been with RCA of Rome and Fonit
Cetra of Turin. The new record la-
bels, notably Magma, a new label
formed by the New Trolls group are
seen as an accomplishment for the
company. Magma will produce from
Genoa where much Nalian music
talent has originated. Cramp is an-
other new label, set up by impre-
sario Franco Mamone,

During the convention it was also
confirmed that Ricordi will distrib-
ute the Decca Italiana tape catalog
through the non-traditional outlets.

organization has resulted in more
than 40 percent of the group’s shares
being held by American investors
and some 17,000 of the total 64,000
EMI shareholders on the US. regis-
ter, mainly because of the group’s 70
percent stake in the now very suc-
cessful Capitol.”

However, Read dismissed the re-
port as “nonsense” and denied that
Rank had bought any shares in
EML. He added that he “couldn’t

understand how the rumors started.”
started,”

Rank also denied any takeover
moves equally strongly. A statement
issued by the company after the ar-
ticle was published said that “there
was not truth” in the rumors and
that the company “had not contem-
plated a bid.” It added that Rank
had “not acquired any shares in
EMI and does not propose to.”

Read also pointed out that with
Rank owning around 230 cinemas in
this country, and EMI, around 260,
it was highly unlikely any bid would
be passed by the Monopolies Com-
mission.

Among other firms that have been
mentioned as possible contenders
for EMI in recent months are RCA,
RCA was first mentioned as being
interested in EMI two years ago and
according to last week’s report, the
firm has showed renewed interest
“and this has alerted the Rank Or-
ganization.”

Other companies whose names
have been linked with EMI include
Disney, Philips and Gulf + Wesl-
ern, the Paramount films organiza-
tion,

A&M Canada Sets

Sales Confab.

TORONTO—-A&M Canada's en-
tire sales and promotion staff will as-
semble at the Talisman Inn, Kim-
berly, Ont. for the 1973 sales
convention (27-29).

Announcing the convention, vice
president Gerry Lacoursiere stressed
that “A&M always means business,
and this is amplified by the get-to-
gether to be held in an atmosphere
conducive to a meaningful conven-
tion.”

A new product meeting is sched-
uled, as well as special workshop/
dialog sessions chaired by sales
manager Joe Summers and promo-
tion director Pete Beauchamp.

This year's convention will offer
each A&M representative an oppor-
tunity to discuss in detail all aspects
of sales, marketing, advertising and
promotion.

PhonogramMeetTold:25%
Rise Needed to Keep Pace

LONDON —Phonogram will have
Lo increase its present sales by 25
percent mexl year o maintain its
present slice of the market.

Managing director Tony Morris
told last week’s sales conference the
company has had more hits so far
this year than in the whole of 1972

He said the share of the market
has increased from 3% percent in
1971 toan estimated 7 percent by the
end of the year.

“It1s essential that we achieve an 8
or 9 perceni market share in 1974
which can only be accomplished by
selling well over 25 percent more
than whatever we finally achieve in
1973.”

He said the short-term objective is
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to achieve a minimum 10 percent
market share, but added this would
be done without direct activity in the
budget market.

Morns said 1t was particularly
necessary to increase Phonogram's
claim to a larger share of the market
because the sales of records and
tapes in the UK. will have doubled
by the end of 1974 since 1971,

In an effort 1o push forward, a
Phonogram “bank™ campaign is
being established. Sales of selected
best-selling product from the full
and mid-price catalogs will earn
dealers points which accumulate
and can be exchanged for credit
notes, personal prizes, or free prod-
uct. The scheme runs until Dee. 7.

International News

Phonogram
Sales Up
60 Percent

LONDON-—Phonogram’s turn-
over is 60 percent up this year on
1972, but profits are only a max-
imum of 2 percent higher.

The company's chairman, Steve
Gottlieb, told last week’s sales con-
ference the profit margin is unaccep-
table and unsatisfactory,

He said turnover increased 64 per-
cent in 1972 compared with 1971,
which meant the company's turn-
over had doubled in two years—but
profits had not.

He said: “This management is not
impressed by high turnover figures
only. It is, however, impressed by
high turnover and a workable profit
margin. .

“If we are 10 have finance for ex-
pansion, and experiments so neces-
sary in our business, a reasonable
margin must be achieved and it is up
to all of us to work towards that
aim.”

But Gottlieb said many qualities,
such as quality of repertoire, mar-
keting and sales, had been achieved
in the past year and he was proud of
the Phonogram team both at head
office and in the field.

CBS UK. Sales Up
By 40% Over ’72

LONDON-CBS-U.K. has in-
creased sales so far in 1973 by 40
percent over last year. itself a record
year in the history of the company.
Announcing this, managing director
Dick Asher told the CBS sales con-
ference “When the books close in
October 1973 is going 1o be a great
year, nol just better than the preced-
ing year but a giant leap over any-
thing that we have accomplished in
the past.”

Asher said that as CBS was be-
coming such a large business it was
necessary lo structure accordingly.
To this end four additional directors
had been appointed and other or-
ganizational changes had been
made. The new directors were sales
director Jack Florey, a&r director
Dan Logpgins, marketing director
Clive Selwood and financial director
Terry Stanley.

The theme of the conference was
“CBS The Family Of Music." Asher
pointed out that the strength of the
company was in its people, “but only
when our people are working 1o-
gether as a team of record men, as a
family.”

CBS London to Shift
To Singles on Promo

LONDON—CBS is to change its
marketing and promotional empha-
sis from albums to singles. Newly
appointed director of marketing,
Clive Selwood, told the CBS sales
conference in Stratford-upon-Avon
that while the firm was producing
great records which were achieving
substantial sales, it was not scoring
in the most important area, the
charts.

“Over the past year,” he said, “the
market has changed dramatically. 1
refer, of course to the relatively sud-
den upsurge in single sales. We have
an enormously efficient and well-
oiled album sales and marketing
team. but when it comes 1o singles
we are just now making it.”

He remarked it was inconceivable
that a record like Paul Simon's cur-
rent single, “Loves Me Like a
Rock,” which followed a hit, could
get 18 plays a week on Radio One,
sell 1,000 copies a day and still not
get onto the charts. The same had
happened (o Johnny Nash, Jaki
Whitren, Sly Stone, and Chicory
Tip.

He added: “We cannont live with
that situation and we will not. After
exhaustive analysis and exam-
ination we are forced to the conclu-
sion that the fault lies not in the
charts but in ourselves.” He went on
to say that in the late "60's album
sales grew at an astonishing rate un-
lil the single was regarded as a trailer
for an album,

“Suddenly that siuation is no
more. The single has been re-estab-
lished as a major market in its own
right. In Britain a single can sell half
a million copies in the height of sum-
mer and a silver disk has become al-
most commonplace. We must re-
spond to this new challenge, We
have the records, we have the distri-
bution, we have the sales, marketing
and promaotional skills and not least
we have the resources,”

CBS celebrated during the course
of the conference. the success of Da-
vid Essex and Mott The Hoople in
the singles charts. Selwood told the
salesmen assembled at the confer-
ence: “Letit be known that CBS is in
the singles game with all the might
and resources it commands, What-
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ever 1s necessary will be done. Com-
mercial radio advertising, spot com-
mercials, music press advertising,
personal appearances by artists,
even lelevision advertising, What-
ever it takes to do it will be done.

"It cannot be done without you.
You are our eyes and ears out in the
market place. Every one of you is an
adr man, every one of you is a pro-
motion man and each and every one
of you is a marketing man. To your
dealers you are CBS. Tell them that
CBS is hot on singles and getting
hotter. Singles are the lifeblood of
our industry.

“Nothing sets the adrenalin racing
like a glorious hit single.”

Japanese in
U.K. Takeover
Of Distrib

LONDON-In a unigue move
away from the traditional develop-
ment by Japanese hardware manu-
facturers to go it alone in the UK. a
major Japanese firm has taken over
its UK. distributor rather than set
up its own warehouse and distribu-
tion facilities.

Two weeks ago the board of direc-
tors of Denham and Morely (Over-
scas) announced that the Victor
Company of Japan had acquired a
31 percent interest in the company,
which distributes JVC Nivico prod-
ucts in the UK,

This procedure radically differs
from other Japanese companies
such as Toshiba, National and Sony
which in the past have used UK.
distributors before setting up their
own subsidiary companies here. The
new company, which will continue
to be sole distributor for JVC prod-
ucts, will now be called JVC (U K.)
Lid, Kurt Lowy will continue as
chairman and managing director
while 5. Harada of the Victor Com-
pany of Japan becomes joint man-
aging director, Harada will be resi-
dent in Japan.

(Continued on page 86)

He said: “As we become larger,
and therefore more obvious, there is
a tendency for some people 1o refer
to us as that big American record
company. We can’t deny that an
American corporation owns our
stock, but we certainly do not have
to feel defensive about this sobriquet
which is bandied about generally by
unthinking people. We are a British
company.

“In the more than 10 years that
CBS Records U.K. has existed, less
than 5 per cent of its total revenue
has gone to the ULS. in the form of
pressing fees o the creator of the
original master recordings and divi-
dends to our stockholder, And for
that we were permitted 10 use music
from overseas which cost far more
than our total revenue o create.”

He added: “We know that our
competing British companies,
owned by British shareholders, have
paid and are paying far more 10 ac-
quire U.S. repertoire plus giving
enormous advances which are often
unrecouped. Everything beyond
that 5 percent has been spent in
Great Britain or ploughed back in
Great Britain to ensure our profits
for tomorrow,

“I'm sure you are getting the mes-
sage ... it's very probably that a
lesser percentage of our revenues
has pone overseas in the years of
CBS Records UK.'s existence than
the percentage of their revenues
paid overseas in the same period by
record companies owned by British
stockholders.”

Announcing the full orpaniza-
tional changes, Selwood said that
Steve Colyer had now completed the
task of setting up a field promotion
force and he will now head a promo-
lion team working mainly on custom
labels assisted by Grepg Edwards
who initially will have special re-
sponsibility for black music.

Executive radio and television
promotion would continue to be
handled by Paddy Fleming and an
assistant was shortly being ap-
pointed (o his department. Steve
Pritchitt was leaving store display
co-ordination 1o become a product
manager, Store display would be
taken over by Jim Crawshaw who
has been working in distribution.

Also appointed a full-time prod-
uct manager is Andrew Pryor who
had been responsible for tape and
quadraphonic marketing and would
retain an interest in this field. The
third product manager is James
Flemming, Selwood announced that
product managers will divide their
attention not label by labe] or coun-
try by country but artist by artist,

Said Selwood: *1 personally de-
spise the term ‘produet’ and would
welcome sugpestions for an alterna-
tive title for our product managers.”
Tony Woollcott is promoted to mer-
chandising manager overseeing the
product managers,

CEC Will Hold
Meet Nov. 9-13

KITCHENER, Ont—The sixth
annual Canadian Entertainment
Conference will take place here,
Nov. 9-13.

The Conference is organized by a
volunteer group who feel “there is a
need for campus entertainment
chairmen to meet yearly and discuss
the music industry.” This year Cana-
dian as well as New York State dele-
gates will meet with professionals to
discuss campus radio. promotions
and the possibilities of a block book-
ing union.
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AUSTRALIA
his (Courtesy of Go Set)
W SINGLES

1 TIE A YELLOW RIBEOM—Dawn [ Beally
2 DAISY A DAY= Jud Strunk (MIGM)
3 MORNING AFTER—Maurean McGowvern
(20th Century)
4 H-E.!.:"::l i5 MY WOMAN'S LOVE—Cal Joye
(ATA}
5 TWELFTH OF NEVER—Donny Osmond
(MGM)
B SUTIE DARLING —Barria Crocker {Festival)
T MY LOVE—Paul McCartney (Apple)
B GET DOWM=Gilbert 0'Sullivan (MAN)
9 DAMIEL—=EMon John (DJM)
10 VENUS=Jamia Redfern (Festival)
ALBUMS

1 RED ROSE SPEEDWAY—Paul McCartney
{Apple)

2 HOUSES OF THE HOLY—Led Zeppeiin
{Atiantic)

3 DON'T SHOOT ME—Elton John (DJM)

4 MADE IN JAPAN=Deep Purple {Purple)

5 HOT AUGUST NIGHT—Meil Diamand (MCA)

BELGIUM

(Courtesy of Telemoustiqgua)

This SINGLES

Weak
LA DRAGUE =Bodos & Daumier
PEPPER BOX—The Peppers
ANGELIQUE=Christian Vidal
PRISEMCOLINENSINAINCIUSOL=Adriana
Calantana
GOODBYE, MY LOVE, GOOD BYE—Demia
Roussos
51 TU SAVAIS COMBIEN JE TAIME=
Christian Adam
VADOD VIA—Drupi
J'Al UN PROBLEME—Jlohnny & Sylvie
L'AIMOUR EN. FRANCE—Alain Chamfart
ANGIE =Rolling Stones
ALBUMS

& B P

o™

e
(=N -]

This

Week

DARK SIDE OF THE MOON=Fink Floyd

FOREVER ANMD EVER —Demis Roussos

SCHOOL DAYS—Alice Cooper

GOAT'S HEAD SOUP—Rolling Stones

WHO DO YOU THINE WE ARE—Deep
Purpie

VIENS, VIENS—Marie Laforet

JE VIENS DINER CE SOIR=Claude Francals

RECORDED LIVE=Ten Years After

A PASSION PLAY—Jethro Tull

INNERYISIONS —5tevie Wonder

B L Pa e
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BRAZIL—Sao Paulo

{Courtesy of IBOPE)

This SINGLES

Week
DO YOU LOVE ME?=Shari! Dean (CBS)
MUSIC & ME—Michael Jackson (Tapscar)
MY LOVE—Paul McCartney (Odeon)
DO YOU LIKE SAMBA—Cyro Aguiar
(Philips)
5 EU BEBD SIN—Elizete Cardosa
{Copacabana)
& CARTAS NA MESA—Moacyr Franco
{Copacabana)
7 A DESCOMHECIDA—Fernando Mendes
{Odeon)
B FOREVER AND EVER—Demis Roussos
{Philips)
9 CACHACA MECANICA—Erasmo Caros
{Philips)
10 HAQUELA MESA=Elirele Cardoso
(Copacabana)
ALBUMS

i Lal el s

This
Weak
1 CAVALDO DE ACO—Trilha Sonora (Som

Livra)
A5 14 MAIS=Various (CBS)
PREMIER MUNDIAL 2001 —Yarious {CIO)
0 BEM AMADOD INTERHACIOMAL—Trilha
Sonora (Jom Livee)
SAMBAS REUNIDOS—Various {Fermata)

e

BRAZIL

Rio de Janeiro
(Courtesy of IBOPE)
This SINGLES
Weah
1 MY LOVE—Paul McCartney [Odeon)
2 MUSIC AND ME—Michaal Jackson
(Tapecar)
3 A DESCOMHECIDA—Fernando Mendes
{Dclen)
4 EU BEBD SIM=Elireth Cardoto
{Copacabana)
§ DO YOU LOVE ME?T—Sharil Dean (Epic)
& WINDOW—=Paul Bryan (Top Tape)
7 CACHACA MECAMNICA—Erasmo Carlos
{Polydor)
B CARTAS MA MESA—Maoacyr Franco
(Copacabana)
8 LONG TRAIN RUNNIN'—The Doobie Bros.
(Continantal)
100 HE—Todsy's Peopls (RCA)
This ALBUMS
Weeh
DRAMA—Maria Bathania [Philips)
CARINHOSO—Varlous (Som Livre)
SUA PAZ MUNDIAL—=Yarious [Som Livre)
CLARA NUNES—Clara Nunes [Odeon)
THE FEVERS—The Fevers (Odeon)
AS 10 CANCOES MEDALHA DE OURD-—
Paul Mauriat/Erlon Chaves (Philips)

L= R T

0 BEN AMADO—Various (Som Livre)
PREMIERE MUNDIAL 2001 =Various (CID)
AS 14 MAIS (VL. 27)—Various (CBS)
CAVALD DE ACO—Various (Som Livre)

BRITAIN

{Courtesy: Music Wesk)
*Denotes local ongin

| =
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This  Last

Week Week
1 14 EYE LEVEL—*5imon Park Orchestra
{Columbia)}—De Wolle

BALLROOM Blitz—*Swest (RCA)—
Chinnichap/RAK (phil Waiman)

AMGEL FINGERS—"Wirrsrd
(Harvest) Roy Wood (Roy Wood)

MOMSTER MASH—Bobby “Boris"
Pickett & the Crypt Kickers
(London)

ROCK ON—David Essex (CBS) Jaff
Wayne (JeH Wayne)

OH HO HOT MY BABY—*Rod
Stewart (Mercury)—Screen Gems-
Columbla (Rod Stewart)

ANGIE—"Rolling Stones (Rolling
Stones) Essex (Jimmy Miller)

HUTBUSH CITY LIMITS—lke & Tina
Turner (United Artists)—United
Artists (Ike Turner)

FOR THE GOOD TIMES=Perry Como
(RCA}—Valentine (Chet Atkins)

ALL THE WAY FROM MEMPHIS—
"Mott the Hoople (CBS)—Island
(Mott the Hoople)

JOY BRINGER—"Manfred Mann's
Earth Band (Vertigo)}—Faber/
Feldman (Manfred Mann}

I'VE BEEN HURT="Guy Darrail
{Santa Ponsa) Lowery (Irving
Martin)

SPANISH EYES—AI Marting
{Capitol)=Carlin /Gema (Al
Martino)

THE LAUGHING GNOME—"David
Bowie (Deram)—Essex {Mike
Vernon)

YOUNG LOVE—Donny Osmond
{MGM) Cromwell (Mike Curb/Don
Costa)

THE DEAN & |1—*10c.c. (UK}—5L
Annes [Strawberry Prod.)

CAROLINE—"*5tatus Quo (Vertigo)}—
Valley (Status Quo)

O0H BABY—"Gilbert 0"Sullvan
(MAM}—Mam (Gordon Millg)

DANCING ON A SATURDAY
NIGHT —Barry Blue (Bel)—ATV
{Barry Blue)

FOOL—Elvis Presley (RCA}—
Intersong / Carlin

SAY HAS ANYBODY SEEN MY
SWEET GYPS5Y ROSE—Dawn
[Bellj—Schroader (Hank Medress/
Dave Appell/ Tokens)

PICK UP THE PIECES—~Hudson Ford
(A&EN) Anarkarta {j. Ford/T.
Allom/R. Hudson)

LIKE SISTER & BROTHER—*Drifters
(Bell}—Tic TocsATV (Davis/ Cook/
Greenaway )

I'M FREE—"Roger Daltrey (Ode)—
Fabulous

SKY WRITER—Jackson 5 (Tamia
Motown)—Jobete London (M.
Larson /). Marcelling)

WELCOME HOME—Peters & Lee
{Phillips) MAM (Laurie Mansfield)

YESTERDAY OMCE MORE—
Carpenters (ALM) Rondor (Karen
& Richard Carpenter)

SUMMER (THE FIRST TIME)—Bobby
Goldsboro (United Artists)—United
Artists (B. Montgomery /B.
Gaoldaboro)

TIE A YELLOW RIBBON—Dawn
(Belly A, Schroader (Dave Appel/
Tokens)

YOou CAN DO MAGIC—Limmie &
Family Cooking (Avco}—intersong
(Steve Metz/Sandy Linzer)

THAT LADY—lsley Brothers (Epic)—
Copy Write Control (—)

OUR LAST SONG TOGETHER—MNwil
Sodaka (MGM)—Kirshner/ Warner
Bros. (Nedl Sedaka)

2 2

3 1

10 17

11 20

12 15

13 9

a 25

15 T

16 11
17 23
18 26
15 B

21 12

22 13

24 21
25 29

31 43

32 3%

33
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@ &8
(-~}

41

a2

43
44

45
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SMARTY PANTS—First Cholce
(Ball}—Carfin [Stan Watson)

I'M THE LEADER OF THE GANG (1
AM)—*Gary Glitter [Ball)—Leeds
{Mike Laander)

LET'S GET IT ON—Marvin Gaye
(Tamla Molown)—Jobete London
(M. Gaye, Townshend)

LET THERE BE PEACE ON EARTH—
{Michael Ward)

ANGEL—Aretha Franklin [Atlantic)—
Carlin (Quincy Jones/Aretha
Franklin)

GHETTO CHILD—{Detroit Spinners)

EVERYTHING WILL TURN OUT
FINE=5iealers Whesl (ALM) Baby
Bun (Liebar-Stoller)

RISING SUN—"Medicine Head
(Polydar)—Biscuit/ Feldman (Tany
Ashion)

DEAR ELAINE—"Roy Wood
(Harvest}—Essex (Hoy Wood)

ALRIGHT ALRIGHT ALRIGHT-—
*Mungo Jerry (Dawn) Rogers
(Barry Murray /Ray Dorset)

GODDBYE YELLOW BRICK ROAD-—
{Elign John)

AND | LOVE YOU SO—Perry Como
(RCA) United Artists [Chet
Atkins)

A HARD RAIN'S GONMNA FALL—
(Bryan Farry)

46 3% TOUCH ME IN THE MORNING—
Diana Ross (Tamla Motown)—
Jobete-London

47 41 ELECTRIC LADY—*Geordie (EMI)}—
Aed Bud (E. Elias/R. Danova)

48 38 I'M DOING FINE HOW —HNew York
City (RCAj—Carlin

4% — LAW OF THE LAND—({Templations)

50 35 | THINK OF YU —Delroit Emeralds
(Westbaund)—Carlin
DENMARK

) {Courtesy of IFPI}

This SINGLES

Waek

1

2

10

This

Week

2

3
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UBEHALL AUF DER WELT (LP)—Freddy
Breck (BASF)

UBERALL AUF DER WELT=Freddy Brock
(BASF)—Intersong A/5

DANSH GULD (LP}—Bjorn Tidmand, Gitte
Haanning (EMI)

GOAT'S HEAD S50UP—Ralling Stones
{COC)—Rolling Stones

DEN GYLDNE PLADE (LP}—Div. kunstners
(Philips)

FEST | GADEN—Katy Badtger (Sanat)—
Multitore A/S

GOIN" HOME=The Osmonds (MGM)=—
Imtersong &5

SKWEEZE ME. PLEEZE ME—Slade
{Polydor}—Barn

KAJ PA PLETTEN (LP}—Kaj Lovring
(Polydor)

ROR VED MIG—Lecia & Lucionne
(Metronome}—Multitone

FINLAND

(Courtesy of INTRO)
*Denotes local origin
SINGLES

FIILATEN JA HOYLATEN—"{Resiing and
Rocking) Somerjoki—Love Records

KROKOTIILI ROCK ="{Crocodile Rock)
Muska—Love Records

LAAHATAMN JA LAKAHDYN—*{Jeuns Suisse
Pan Un Garcon Facile) Karjalainen—
Sonet

VARRELLA VIRRAN—*{Down By The River)
Hirka—Scandia

APINAMIES—"(Big Fat Orangu Man) Ami—
Scandia

PAKD PAKO—"Frodarik—CBS

EVIVA ESPANA—*Marion—EMI

HELLREISER =The Sweel—=RCA

SKWEEZE ME, PLEEZE ME—S5tade—Polydor

LU SIMMARIT SAMMARIT—"lrwin—Philips

LPs

Weak

Ll - T e B
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This

TOUCH ME—Gary Glitter {Beil)

BILLION DOLLAR BABIES—Alice Cooper
(Warners)

BEATLES 1962 /66-1967 /70— Beatles
(Apple)

HERRA MIRANDOS—*Hector {Top Voice)

ALADDIN SANE—David Bowie (RCA)

GRAND HOTEL—Procol Harum (Chrysalis)

SLAYED—S5lade (Polydor)

LIVE—Uriah Heep (Bronze)

DARK SIDE OF THE MOON—Pink Floyd
{Harvest)

SAMMY—"Sammy Babitsin (Calumbia)

JAPAN

(Courtesy Music Laba)

Weak

B -

B Lo

Em o~ A

This
Week

1

el B

WD o s &N B

10

This
Weoek

1
F

3

L]

KOKORONO TABI—Tulip {Express)—Shinko

YESTERDAY ONCE MORE—Carpentess
(A&M)—PMP

CHIGIRETA Al—Hideki Saijo (RCA)—Geiai

SOUGEN MO KAGAYAKI—Agnes Chan
{(Warner)—=Watanaba

ROMANCE—Garo (Mushroom)—Ailla

TENTOU MUSHI MO SAMBA—Cherish
{Victor)—Victor

WATASHI ND KARE WA HIDARI KIKI—
Megumi Asoako (Victor)—J&K

IROZUKL MACHI—Saori Minaml (CBS/
Sany)—MNichion

MUME IPPAl HD KANASHIMI—Kenji
Sawpda (Polydor)—Watanabe

MEXICO

{Courtesy of Drtiz)

DEJENME LLORAR—Los Freddy's
(Peerlass)

EL=Los Strwoks (Son Art) Yndio (Philips)

FOREVER AMD EVER—Demis Roussos
{Philips)

EN ESTA PRIMAVERA—Juan Gabrisl (RCA)

LA MONTANA—Roberto Carlos (CBS)

PLAYGROUND OF MY MIND—Roberto
Jordon (RCA) Client Holmes (Epic)

ZACAZONAPAN—=Tone Zamora {Capitol)

UN SUENO—La Tropa Loca (Capltal)

AMOR TRAICIONERD—Los Baby's
(Peoriess)

TIE A YELLOW RIBBON —Dawn (Bell)

SOUTH AFRICA

(Courtesy of Springbok Radio)

TAKE ME TO THE MARDI GRAS—Paul
Simon (CBS)—Laetrec

CLAP YOUR HANDS AND STAMP YOUR
FEET—Maria (Epldemiz Rash}—Clan

OME & OME IS OME—Medicine Head
{Polydor)=B. Feldman (Sarral)

ASHES OF LOVE—Dickey Les (RCA}—Aculf-
Rose

BABY BLUE=Goorge Baker Seloction

{Reprise}—Gema
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& THAT'S WHY | LOVE YOU—Richard Jon
Smith (Bullet}—Musicpiecs

7 TIE A YELLOW RIBBON—Dawn (Bell}—
Aaron Schrogder

B AND | LOVE YOU S0—Perry Como (RCA)—
us

? MAODRI! LOVE SONG=Double Visian
{Epidermic Rash)—Jill

10 SHAMBALA—B.W. Stevenson (RCA)—

Laetrec
SPAIN
This (Courtesy ol “El Musical™)
Weak SINGLES

1 AMERICA, AMERICA—NinoBrava (Polydor)

2 TODD FOR MADA—Camilo Sesto (Arala}—
Arabella

3 EVA MARIA—Formula ¥ {Philips-Fi—
Fontana

4 MY LOVE—McCartney/ Wings [(EMI}—
Armonicn

B ¥ VIVA ESPANAl—Manolo Escobar (Belter)

& GIVE ME LOVE—Gearge Harrison (EMI)—

Essan

7 RIO REBELDE—Julip Iglesias {Columbia)—
Hispania

B TIE A YELLOW RIBBON—Dawn (Polydor)—
Armonico

9 VELVET MORNINGS—Demis Roussos
{Philips-Fj—Canclones del Mundo
10 PERDONAME=Junior (RCA)=RCA
This
Week ALBUMS

1 LIVING IN THE MATERIAL WORLD—
George Harrison (EMI)

2 FOREVER AND EVER—Demis Roussos
(Philips-F)

RED ROSE SPEEDWAY —MeCartney/ Wings
(EMI)

BEATLES 1967/1970-The Beatles (EMI)

THE DARK SIDE OF THE MOON—Pink
Floyd (EMI}

No.1i

Music\Week

is the only

trade weekl
covering the
musn:,f[iecnrd;
tape inaustr
lr?it]he UK. ;
Special and
regular features

ek

6 Y

charts, recording
studios, radio and
cartridge TV

plus
Common

Market
coverage

SWEDEN

(Courtesy Radio Sweden)
"Denotes local origin
This
Waak
1 FKILLING ME SOFTLY (LP}—Roberta Flack
(Atlantic)
2 JAMNMNE SCHAFFER [LP}—*Janne Schatier
{4 Leal Chover)—Camp
3 KOM IGEN (LP1—*Lil Lindfors {Metronoma)
4 TED (LP}—"Ted Gardestad {Polar)—Sweden
& GOAT'S HEAD SOUP (LP)—The Raolling
Stanes (Rolling Stones)
SA GICK DET TILL="Yngve Forsells Ork.
(Decca)—Aculf-Rose Scand.
HONOLULU—*Harpo (EMI}—Sweden
KILLING ME SOFTLY=Robert Flack
{Atlantick—Multitone
SILLY MILLY ="Bjorn Skifls (EMI)
OVERMIGHT SEMSATION (LP}—Frank
Zappa and the Mothers (Discreet)

o

B=1T:] o =

SWITZERLAND

(Courtesy Radio Hitparade)
This
Week
1 CAM THE CAN—Suri Quatro (RAK)
2 GOODBYE MY LOVE. GOODBYE—Demis
Roussos (Philips)
4 DER STERM VON MYKONOS—Katja
Ebstrein (LIA)
THE FREE ELECTRIC BAMD—Alber
Hammaond (Epic)
ANGIE=Rolling Stones (Rolling Stones)
DER KLEIME PRIMI—Bernd Cluver (Hansa)
O0H BABY—Gilbert O'Sullivan [MAM)
KAILBEKEE MAILAKO—Middle of the Road
{RCA)
8 THE BALLROOM BLITI=The Sweat (RCA)
10 ROTE ROSEN—Freddy Breck (BASF/
Cornel)

s
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A&M vice president Gil Friesen (right) guided crea-
tive services panel of department heads explaining
their activities. From left: Barry Grieff, merchandis-
ing; Andy Meyer, publicity; Barbara Gosa, advertis-
ing; Bob Garcia, artist relations; Roland Young, art;
Chuck Casell, consumer communications.

A&M International Meet

A&M Records hosted inter-
national affiliates at its Hollywood
lot for four days in September. In at-
tendance were: Minoru Suzuki and
Hirokazu Aihara, King Records, Ja-
pan; Albert Tan, Dyna Products,
Philippines; Keith Bruce, EMI-Far
East, Singapore; Allan Hely and
Phil Mathews, Festival Records,
Australia and the A&M Canada
delegation of Gerry Lacoursiere,
Pete Beauchamp, David Brodeur,
Joe Summers and Colin Cross.
A&M international director David <
Hubert has scheduled other 1973 -. , | PR
conclaves in Europe and Barbados. - \ 3 ‘ &

-l

DAVID Hubert confers with Sussex Records prurr;utiun director Warren Gray.
Sussex product is distributed by A&M outside the U.S. and Canada.

A&M international affiliates meet Joan Baez, seen holding son Gmg_urjr. aiﬂ;ar
San Diego State College concert.

ﬁ;,,- ﬁ i'i

’vﬂ-r‘ "

L2

e . -4 -_

A&M president Jerry Moss (right) hosted affiliates at Bistro
iuncheon. From left: Keith Bruce, David Hubert, Phil Mathews,

HIROKAZU Aihara displays Japanese poster
for Carpenters, number one international act

REPRESENTATIVES meet Kip Cohen, A&M's new a&r director. From left: Da-
vid Hubert, Kip Cohen, Pete Beauchamp, Joe Summers, David Brodeur, Albert

Allan Hely. in Japan this year. Tan, Keith Bruce, Allan Hely.
N Si— From the Music Capitals of the World

Sales promotion manager Gerald
Barc pointed out the advantage of
the move was that, unlike other
Japanese firms which have gone it
alone, JVC products will continue to
be distributed and promoted by the
same staff using the expertise gained
over the past four years since JVC
products were introduced in the
U.K. through Denham and Morely.

Barc added this also avoided the
possibility of a decline in sales while
a new company sel up distribution
facilities. Denham & Morely have in
the past dealt in mainly audio elec-
trical equipment, although some
JVC general electrical goods had
been distributed by the firm. He said
the new company would have an ex-
pansion of its audio electrical prod-
uct sales and its sales force as the

firm grew.
86

e Continued from page 83

material of Scottish hit group,
Middle of the Road, thanks to a deal
negotiated between Taylor and El-
mar Hussing, international manager
of Anola, Germany. Taylor said
RTC had negotiated with Pat van
Blerk, chief of Joburg Records, for
the distribution of all Joburg
Records’ future product.

Taylor added that local SARIE
award singer Judy Page will have
her material released in future in Ja-
pan, thanks 1o a new three-year deal.
Her first release by Sunnyland is
“Hit "Em in the Head With Love." A
number by Billy Forrest and Sharon
Tandy calied “I Hear Those Church-
bells Ringing” will be released by
Vogue in France, Belgium, Switzer-
land, Holland and Luxembourg.

PETER FELDMAN

PARIS

Johnny Hallyday and Sylvie Var-
tan appeared together at the Palais
d'Hiver on Sept. 14 for the last time

for some time. Hallyday is to starin a
straight theater production, “And

Then The Cuckoo Flew™ and Sylvie
Vartan will start rehearsals for a mu-
sical comedy. ... Tamla Motown,
through Pathe-Marconi, has
launched a competition asking
record fans to indicate the real name
of Edwin Starr from a list of 20 possi-
bilities. Eddie Constantine,
American-born French actor and
singer, is making a singing come-
back with a 15-day season at the
Olympia Theater. ... Eddie Barclay
has been voted the best-dressed
Frenchman. . . . Jean-Claude Pas-
cal, who has been making a record ca-
reer in Germany, returned to his na-

www americanradiohistorv com

tive France to record a new LP, “Je
Voyage." ... Gerard Davoust has
been appointed president of Chap-
pell SA,

Background music producer Edi-
tions Sforzando has issued its first
commercial single on the Sirocco la-
bel. distributed by Discodis—title
“Pepper Box.” The company has
also signed Noelle Cordier. . . . Red-
bone visit France for four days on
Thursday (Oct, 4) and do a Musi-
corama concert on Oct. 6. . . . French
artists sel for visits to Japan in No-
vember and December are Mireille
Mathieu. Paul Mauriat, Adamo and
Juliette Greco. ... A CBS France
market survey shows that of all
French cars equipped with tape
players, 89 percent have cassctte
players installed and only 11 percent
B-track units. HENRY KAHN

DUBLIN

New albums from Polydor in-
clude the Osmonds’ “The FPlan™
(MGM), Rod Stewart's “Sing it
Again Rod" (Mercury). and Peters
and Lee's “We Can Make It” (Phil-
ips). ... EMI issued the first Bell al-
bum by Sergio Mendes and Brazil
77, “Love Music.” . . . Lee Lynch, the
Ballinasloe, County Galway-born
singer now living in London was in
for a short tour that included a show
in his hometown as well as Dublin,
Kilrush, Abascragh, Mountbellew,
Loughrea and Ballymoe. His latest
single on Columbia is “The Love in
My Woman's Eyes.” ... Some
People returned home afier appear-
ing at the Barbarela Club in Ma-
jorca with Demis, Roussos, but they

will return again to club next year.
KENSTEWART

OCTOBER 6, 1973, BILLBOARD
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GILBERT O'SULLIVAN-I'm a Writer, Not a Fighter, MAM 7 (London). This 15
stylistic breakthrough endeavor for the vocalist. Breakthrough in terms of his throw-
ing away his reliance on multi-tracking and moving into the realm of clear, clean
vocals without any studio gimmicks. The effect is stunning and well worth while,
But just for insurance, Gilber offers a number of cuts which feature his customary
commercial sound. And there's nothing wrong with that, but listening to him once
around is a delightful experience. The songs all penned by the artist are about per-
sonal contacts. A tight group with solid guitar, bass and drums, lends a pulsafing
background. There & a propulsion to the singer’s voice which combines nicely with
the contemparary arrangements

Best cuts: “I'm @ Writer, Not a Fighter,” “Who Knows, Perhaps Maybe.”

Dealers: Appealing green cover can be used for a display. But since you know
that he's one of pop music's top attractions, you'll be displaying this LP, nght?

DAWN—New Ragtime Follies, Bell 1130, This is a clever way to take advantage
of the ragtime revival or interest in the old form of syncopated rhythm. The title i5 3
bit deceiving because this LP isn't just a mere rag project. There is indeed some
modemn sounding ragtime, bul there are also some clever modem arrangements
and some easy, open singing by the trio. Tony Orlando’s lead voice sets the pace
and pattem for all the songs. with his two female associates nding along in a gentle
manner, singing in unison with him and then adding vocal vamps behind his lead.
The songs may not at first seem like they can be enjoyed by today's crowd of rock
oriented fisteners, but that's not the case. For the LP is a jam packed fun program
of clever charts and fine vocal pedormances. “Steppin’ Out, I'm Gonna Boogie
Tonight” is a good example of how the music of yesterday 1s married to the modern
arrangements of today so that the performances are contemporary but the music
smacks of Dixieland and some rag. The LP is full of suprises.

Best cuts: “Steppin” Out, I'm Gonna Boogie Tonight,” “Sweet Summer Days of
My Life,” ‘Say, Has Anybody Seen My Sweel Gypsy Rose,” “Uhkulele Man."

Dealers: The trio is super hot in pop markets so display prominently,

THE De FRANCO FAMILY —Heartbeat, It's a Lovebeal, 20th Century T-422. Yes,
here come the new kings of the teenybopper markel, extremely well-produced by

Number of [ Ps eviewed this week

Pop Picks

the Mike Post organization's Walt Meskell and with the title cut already a major
national hit. Tony De Franco, 13, not only looks like the adolescent Donny Osmond,
he has that true-toned trumpeting sound which has marked the style of most recent
bubblegum superstars. The music has that direct, simple appeal needed for this
market bul is not offensively mindless. A true pro job all around.

Best cuts: “Heartbeat, It's a Lovebeat,” “Abra-Ca-Dabra.”

Dealers: Rear jacket is a removable foldout 3D picture of Tony, leaving cover
with fan club pitch,

MICHAEL NESMITH—Pretty Much Your Standard Ranch Stash, RCA APL 0164,
It’s a shame Mike Nesmith is not a full fledged star. He's a fine singer/songwriter
wha can fit with ease into the pop or country genre and who manages to straddle
both. Perhaps there is still 2 certain stigma about him having once belonged to the
Monkees, but this should have been forgotten long ago. In this set, his sisth for
RCA, he has again chosen some of the best session musicians around, especially
Red Rhodes on pedal steel, and has written his usual fine selection of tunes ranging
from honky fonk country to solid pop. The voice 15 not perfect, bul it i5 a good,
expressive voice. And Nesmith also produced and arranged the set.

Best cuts: “Some of Shelly's Blues,” "Winanah,” "Bomn to Love You,"

Dealers: Place in bath rock and country sections.

ROY WOOD-Boulders, United Artists US LA 168 F. Fram the founder of the
Move, ELO and Wizzard and undoubtedly one of the most brilliant singer/song-
writer/musicians in rock today comes this totally solo LP, featuring Wood on all
lead vocals as well as complicated background harmony singing and instruments
including heyboards, guitars, bass, drums, oboe, cello, recorder, banjo and others.
Wood has managed to capture many styles on this set. from pretty, ballad numbers
to straight rock {which 1s his true forte) to black comedy numbers. His lyrics and

also recommended

THE HUES CORPORATIONS—Freedom For The Stallion, RCA APL 1 0323, Fine al
bum offers full set with the pleasing sound of trio's title-cut hit single. The Corp.
should be charting for years to come. Best cuts: “Freedom for the Stallion,” " Bound
on & Reason,”" “Miracle Maker.”

PACIFIC GAS & ELECTRIC, ABC/Dunhill DSX 50157, Highly versatile, tightly-pro-
duced package stressing country-gospelish elements of a band overdue for full suc
cess. This is its first for its new label. Best cut: “Somebody You Love.”
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tunes seem uncomplicated, but upon a second listenimg they are intricate pieces of
music. In shord, the album is a one-man masterpiece.

Best culs: “Roch Down Low,” “Songs of Prase,” “Miss Clarke and the Com-
puter,”” "Nancy Sing Me a Song.”

Dealers: Wood is known to many fans as the founder of three top British
groups. Cover of this set is ideal for display with the portrait of Wood. Also, be aware

that he has never missed in s native England, no matter what group he has been
with.

COUNTRY GAZETTE-Don’t Give Up Your Day Job, United Artists UA LA 090F.
Here is a fine country LP which somehow cames out partly pop. A perfect example
of the kind of crossover which is taking place in music today, with musicians includ-
ing fiddler-mandaolinist Byron Berline who has played with such diverse bands as
the Rolling Stones, Byrds and Bill Monroe's Bluegrass Boys; Roger Bush from the
Dillard and Clark Expedition; bluegrass player Kenny Wertz and Alan Munde on
mandolin. The group has put together a fine mix of contemporary material, tradi-
tienal country and bluegrass and some original tunes. All material is characterized
by superb vocal harmonies and outstanding musicianship and the tunes are suit-
able for a wide variety or markets. Remarkably clean tracks, thanks in great part to
prodeer Jim Dickson.

Besi cuts: “Down the Road,” “'Deputy Dalton,” “Winterwood,” "'l Don't Believe
You Met My Baby."

Dealers: Display in country, rock and folk

VARIOUS ARTISTS=A Motown Christmas, Motown M 795VZ. It's too warm in
Califormia to be thinking of Christmas, bul here is the first super holiday package.
Included are all the standard Chnstmas tracks by such artists as the Jackson Five,
Stevie Wonder, the Tempiations, Diana Ross and the Supremes, Smokey Rohinson
and the Miracles, Michael Jackson, Although the material 5 all familiar (“Santa
Claus Is Comin® to Town,” “God Rest Ye Merry, Gentlemen,” “Joy to the World™) the
stylistic changes of these artists comes through, There are 36 songs on this double
LP set.

Dealers: modern pamting with an insert which pulls put produces an arresting
COVET

CASS ELLIOT—Don't Call Me Mama Anymare, RCA APL 1 0303, Singer 15 i her
mellowest voice trying oul score fram upcoming TV special al Mister Kelly's in Chi-
cago. Best cut: “Extraoedinary.”

TUCKY BUZZARD-Allright on the Night, Fassport PPS 97001 (Famous). Good, solid
rock PL from constantly improving British band produced by Rolling Stone Bill Wy
man. Lead vocalist Jimmy Henderson is a standout. Best cuts: “Can't Live Without
It," “Gold Medallions.”

SOUI also recommended

LOLEATTA HOLLOWAY —Loleatta, General AA 2003. Good set from new artist featur-
img shouting soul material, sophisticated productions and even a standard or two
Best cuts; “We Did It,” "Can | Change My Mind."

THE SIEGEL-SCHWALL BAND-953 West, Wooden Nickel BWLI 0121 (RCA). Good
bluesy rock sel from the veteran congregation who have played with the oldest

Chicago bluesmen and the San Francisco Symphony. Best cut: “When I've Been
Drinkin." ™

JIMI HENDRIX—Moods, Trip, TLP 9512 (Springhoard}). A vintage sample of pragise
guitar work from this rock vifuoso. The technical quality of the recording proves to
be a severe detriment to this otherwise flawless effort. These are instrumental culs
made in New York in 1966, Best cuts; “"Mumbling Ward,” “Girl So Fine."

TOMMY OVERSTREET—My Friends Call Me T.0., Dot 26012 Some of his own
ballads, some songs by others, and a wide selection of vaniety marks this Overstreet
album, which will add to his stature, With excellent production, he now & singing
everything well. and the excellent arrangements only enhance what's being done.
Overstraet even does fine treatments with tunes praviously done by Charlie Rich
and Tony Orlando.

Best culs: "Welcome To My World of Love,™ "Sleep My Lady.”

Dealers: The albums contains four proven hit singles

BUCK OWENS—Arms Full of Empty, Capitol 11222, This 15 a one-man.gang op-
eration. Buck wrote every number that he sings, published every one, and produced
them as well. In fact. he did everything but the cover pholography. And in that
same unfailing way, he comes up with another winner. He has a style thal makes
people listen and buy, and his lyrics always are outstanding.

Best cuts; “Happy Hour,” "Colors I'm Gonna Paint the Town."”

Dealers: Marvelous photograph on the back of the LP, which stands out for
display purposes

Country Picks

JERRY LEE LEWIS—Sometimes a Memary Ain't Enough, Mercury 1-677. A little
different approach this time, with Cam Mullins arrangements and production by the
Killer's former Memphis pal, Stan Kesler. Overdubbing was done in Memphis, by
the way, and the remixing back in Nashwille. There is plenty of everything in the
album, and Lewis gives it his incredible freatment. Again, a lot of the selections
have been done by others, but Jerry Lee manages to outdo them all, Plenty of piano
on a few cuts.

Best culs: “Falling to the Bottom." I'm Lef, You're Righl, She’s Gone."

Dealers: Plenty of featured material in this album. right off a hit single.

RAY GRIFF—Songs for Everyone, Dot 26013, It's a well-named album, for there
15 just that, something for everyone. This excellent wrter-singer wrate most of the

songs therein, co-produced them with Jim Fogelsong, and did the arrangements
himself. Several are lunes he wrate for others, and now performs in his own sliyle,
He not only 15 a jack ol all trades, but masters several of them,

Best cut: "Somewhere Between Atlanta and Mobile.”

Dealers: Enough hits and potential hets on thes one to make it extemely market-
able.

RED STEAGALL—If You've Got the Time, I've Got the Song, Capitol 11228. Can-
tinuing a pattern which seems to be developing, Red writes or co-writes every song
on the LP except the title song, which was his last single, and publishes nearly all of
them. In this case, however, Joe Allison is the producer. It even containg an old
fashioned waltz-tempo tune, and a pood deal of variety. Steagall gets better each
fime around.

Best culs: “What's Happening In Your World,”
Helen.”

Dealers: With a strong following in the West and increasing popularity else-
where, this one could po strong with a push

“She's A Lady At Home," "0I'

THE CRUSADERS —At Their Best, Motown M 796V 1. These are “early” cuts by the
Jazz Crusaders before they began playing with commercial pop sounds in mind. The
music & harder and more intensely jazz. but it's still infectious and down home.
Side two is surprising in its change of style into what the public recognizes as the
Crusaders sound today. Best cuts: “Papa Hooper's Bamelhouse Groove,” “Rainy
Night In Georgia.” “Thank You (Falletin Me Be Mice EIf Agin).”

HERBIE HANDCOCK/WILLIE BOBO=Succotash, Blue Note BN LA 152 F. {United
Artists). If you are listening to the 1973 Herbie Hancock on electronic piano and
ensconced within the free space concept of jazz, then this LP offers some perspec-
tive as to where Hancock has been. For these are 1964 tracks with a Latin rhythm
section and the style is definitely not what Herbie is playing today. It's more main

JOZZ also recommended

stream swing on these culs. Best cuts; “Jack Rabbit,” “Succotash.”

CHICK COREA—Bliss!, Muse MR 501 1. Piamist Corea has come into his own of late
and these tracks cut in 1967 indicate that Corea was about to step into the avani-
garde, His associates on these dates (the sound is rather poor on Pete LaRoca's
drums) include John Gilmore on tenor sax and Walter Booker on bass. Best cuts:
“Dancing Girls," "Bliss.”

THE CEDAR WALTON TRIO-A Night at Boomers, Yol 1, Muse MR 5010, Piamst

Walton's quartet works over some melodic ditties in a delighfully controlled modern
stance. All the instruments gel beaubifully. Assisting Walton are Clifford Jordan on
tenor sax; Sam Jones on bass and Louis Hayes on drums. Best cuts: “This Guy's In
Love With You.” “Down In Brazil.”

TINY GRIMES—Profoundly Blue, Muse MR 5012, Fine 4-string guitar work from this
veteran jazzman highlights this set. as wall as the excellent tenor sax of Houston
Person. Best cuts: “Matilda,” "Cookin' at the Cookery.”

LITTLE ?_-l.‘.ll'll!'l' —MNew King of the Blues Harmonica, Enterprise ENS 1005 (Stax). The
album title claim is not unjustified. Detroit local star is master of the mouth harp,
with great sound and melodic ideas. Best cut: “The Creeper Returns.”

MENDELSSOHN: CONCERTO IN E MINOR; BRUCH: CONCERTO NO. 1-Itzhak
Periman, London Symphony (Previn), Angel 5:36963. First disk collaboration of
these two potent artists carries lots of commercial weight. And the repertoire is as
basic and broad in popular appeal as could be found in the entire fiddle lterature,
Although the Mendelssohn performance is somewhal blander than one might have
anticipated from Periman, his playing of the Bruch is outstanding and due for fa-
vored status for a long time lo come.

Dealers: Informal cover photo of Perlamn and Previn mark both as "loday™

Classical Picks

people. Good display values.
TCHAIKOYVSXY: THE THREE PIANO CONCERTOS —Emil Gilels New Phitharmonia

Orch. (Maazel), Angel SB-3798. An awesome performance of the B Flat Minor, piling
thrill upon visceral thrll in its profligate display of virtuosity. No matter the many

www americanradiohistorv com

catalogue duplications of this most popular of all piano concertos, mcluding Gilels®
own on anolher label, this version will win hosts of enthusiastic admirers. Grouping
the less familiar Second and the one-movement Third Concertos with the First
makes of this two-record package a handy anthology of Tchaikovsky's efforts in the
form.

Dealers: Cover art may be old hat. somewhat dull and surely not indicative of
the excitement in the grooves, but reasonable display should move plenty of copies,
and for a long time to come.
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ILHAN MIMAROGLU: WINGS OF THE DELIRIOUS DEMON, AND OTHER ELECTRONIC
WORKS, Finnador SR-9001 (Atlantic). Composer is ong of the most skiltful and
prolific electronic music practitioners and to the usual vocabulary of grunt, rumble,
blip and burp adds intriguing manipulations of “legitimate” instruments. Pieces
are highly effective pariculary the litle selection and its Side One companion,
“Anacolutha.” Atlantic’s marketing association with this avant-garde label may well
win a larger share of the youth audience, a logical target, than would be the case
with more traditional sponsorship.

PUCCINI: THE GIRL OF THE GOLDEN WEST—Nilsson, Gibin, Mongelli, La Scala
Chorus & Orch. (von Mata), Seraphim SIC-6074 (Angel). Out of the catalogue for
some years, this highly-regarded performance should win good sales response al

Pop album picks—titles deemed headed for a post among the first 100 places on the Top LP
chart. Pop also recommended LP's are titles thought to wind up among the lower half posi-

201.=HMMY CLIFF/SOUNDTRACK, The Harder They Come, Mango, SMAS 7400
(Capitol) '

202.—JOHMNY RODRIGUEZ, All | Ever Meant To Do Was Sing, Mercury SRM 1-686
(Phonogram)

203.—AEROSMITH, Columbia KC 32005

204 —ANDREWS SISTERS, Boogie Woogie Bugle Girls, Paramount PAS 6075 (Fa-
mous)

205.—MANDRILL, Just Outside Of Town, Polydor PD 5059

206.—~THOSE GLORIOUS MGM MUSICALS, bandwagon/Kiss Me Kate, MGM 2 SES
44 5T

207.—JAMES BROWN, Soul Classics Vol. Il, Polydor PD 5402

208.~WILLIE HUTCH, Fully Exposed, Motown M 784 VI

p Album Picks

also recommended

the modest Seraphim price. While this may not be one of Puccini's most popular
operas, the competition is slim and Nilsson's public large, two strong pluses in to.
day's burgeoning opera markel. Mo libretto included.

BOYCE: THE EIGHT SYMPHONIES—Menuhin Festival Dreh. (Menuhin), Angel 5-
36951. These short charmers by the Barogque Britain have long been favorites of
discerning disk collectors. Menuhin's nicely paced readings, excellenily recorded,
should oulstep the competition, despite the budget price of some alternate ver-
S10n5.

BEETHOVEN: PIANO CONCERTO NO. 3; RONDO IN B FLAT-Julius Katchen, London
Symphony (Gamba), London 5T3-15111. Proof, if it were needed. that the most

BubblingUnderThe Top LP

209 —BEDLAM, Chrysalis CHR 1048 (Warner Brothers)

210.—ELEXTRA GLIDE IN BLUE, Soundtrack, United Artists UA CA 062-H

211.—JERRY BUTLER & BRENDA LEE EAGER, The Love We Have, Mercury SRM 1
660 (Phonogarm)

Z12.—IKE & TINA TURNER, World Of, United Artists UA LA 064-G2

213 ~SESAME STREET, T.V. CAST, Columbia KC 32343

214 —WILSON PICKETT, Miz Lena's Boy, RCA APL 1-0312

215.~LOOKING GLASS, Subway Serenade, Epic KE 32167 (Columbia)

‘ecent s not necessanly the best, even in sound, This vintage recording of the C
Minor was one of the fines! years back, and the performance is still way out in front
if most available competitors in interpretation as well as in warmth and clanity of
sound. A true bargain at the Stereo Treasury list.

RIMSKY-KORSAKOV: THE TSAR'S BRIDE-Soloists, Bolshoi Theater Orchestra &
Chorus (Mansurov), Melodiya SRCL-4122 (Angel). A first stereo recording and the
only version cumently listed, it's an interesting, if flawed, addition to the shght
representation of recorded Russian opera. Intonation lapses and some vocal dis-
comfort on the part of Galina Vishnevskaya, lead name in the cast, is offset, how-
ever, by the overall conviction of the performance. An unexpected bonus are record
surfaces here as silent as Tsar Ivan.

tions. Other category LP's are deemed to break in the top and lower half of the their respective
charts in a similar fashion. Review editor—Eliot Tiegel.

216.—~THOSE GLORIOUS MGM MUSICALS, Seven Brides For Seven Brothers/Rose
Marie, MGM 2 SES 41 ST

217.—IMMY CLIFF, Unfimited, Reprise M3 2147

218.~THOSE GLORIOUS MGM MUISCALS, The Pirale/Pagan Love Song/Hit The
Deck, MGM 2 SES 43 5T

219 —-LIVINGSTON TAYLOR, Over the Rainbow, Capricorn CP 0114 (Warner Broth-
Brs)

220.~UGHTHOUSE, Can You Feel it, Polydor PD 5056

221 —SPENCER DAVIS GROUP, Gluggoe, Vertigo VEL 1051 (Phonogram)

222 —COULSON, DEAN, McGUINESS & FLINT, Lo & Behold, Sire SAS 7405 (Fa.
mous)

223 —BETTY DAVIS, Just Sunshine J55 5 (Famous)

101 —PEACEMAKER, Albert Hammond, Mums 6021 (Columbia)

102 ~KID'S STUFF, Barbara Fairchild, Columbia 4-45903

103.—0H WHAT A FEELING, Johnny Mash, Epic 5 11034 (Columbia)

104.—LOVE IS THE FOUNDATION, Loretta Lynn, MCA 40058

105.~1 WON'T LAST A DAY WITHOUT YOU, Maureen McGovern, 20th Century 2051
106.—1 CAN'T BELIEVE THAT IT'S ALL OVER, Sheeter Davis, RCA 74-0968

- 107 —PASSION PLAY EDIT #10, Jethro Tull, Chrysalis 2017 (Warner Brothers)

108.~IT"S A SMALL WORLD, Mike Curb, Curb Congregation, MGM 14434
109.—~0PEN UP YOUR HEART, Roger Miller, Columbia 4-45873

BubblingUnderThe HOT 100

110.~FLL HAVE TO GO AWAY, Skylark, Capitol 3661

111.~SMARTY PANTS, First Choice, Philly Groove 179 (Bell)

112.~1 JUST CAN'T STOP LOVING YOU, Cornelius Brothers & Sister Rose, United
Artists XW 313 W

113.~HUM ALONG & DANCE, Rare Earth, Rare Earth 5054 (Motown)
114.-DREAM, ON, Acresmith, Columbia 4-45894

115.~KISS IT AND MAKE IT BETTER, Mac Davis, Columbia 4.45911
116.—COSMIC SLOP, Funkadelic, Westbound W218

117.~BACK FOR A TASTE OF YOUR LOVE, Syl Johnson, Hi 452250 (Londan)
118.-DANCING ON THE MOON, Judi Pulver, MGM 14615

119.~SHADY LADY, Shepstone & Dibbons, Buddah 379

120.—EASY EVIL, John Kay, Dunhill 4360

FM ACtiOﬂ PiCkS These are the albumsthat have been added this past week to the nation's leading progressive stations

ATLANTA: WRAS-FM, Drew Murray
BABYLON, N.Y.: WBAB-FM, Kathy Cunning-
ham

BALTIMORE: WKTK-FM, Joe Buccheri
BUFFALD: WPHD-FM, David Cahn

DENVER: KCER-FM, Jeff Polleck

EUGENE: KFMY-FM, Janice Whitaker
ITHACA: WVBR-FM, Ric Browde & Dan Boyle

AERDSMITH, Columbia: KNAC-FM, WORJ-FM

JAN AKKERMAN, “Profile,” Sire: WGLF-FM, KCFR-FM, WKTK-FM
CHAD ALLAN, “Sequel," GRT: CHUM-FM

THE ART ENSEMBLE OF CHICAGO, “Chi Congo,” Paula: KCFR-FM

NICK ASHFORD & VALERIE SIMPSON, "Gimme Something Real,” Wamer Bros.:
WOR)-FM

KEVIN AYERS, “Bananamour,” Sire: WOUR-FM, CHUM-FM

BABE RUTH, “First Base,” Harvest: WIMF-FM

PETER BANKS, "Two Sides Of Peter Banks," Sowvereign: KICK-FM
BARMABY BYE, “Room To Grow,” Atlantic: WBAB-FM

BEDLAM, “Chrysalis: KICK-FM

BLUE, RSD: WRAB-FM

DELAMEY BRAMLETT, “Mobius Strip,” Columbia: WVBR-FM, K5AM-FM, WOWI-FM,
WOUR-FM

SEVERIN BROWNE, Motown: WGLF-FM

BROWNSVILLE STATION, "“Yeah," Big Tree: WBAB-FM
BUCKINGHAM NICKS, Polydor: KNAC-FM, WYVS-FM, WOUR-FM
BARRE PHILLIPS, “For All It Is,” Japo (Import): KCFR-FM
WILSOM PICKETT, “Miz Lena's Boy," RCA: KSAN-FM

0TS PUGH WITH DUANE ALLMAN, “Mourning In The Morning,” Cotillion: WOUR-
FM

JUDI PULVER, “Pulver Rising,” MGM: WORJ-FM, WZMF-FM
QUEEN, Elekira; WNEW-FM

RASPBERRIES, “Side 3," Capitol: WOWJ-FM

REMAISSANCE, “Ashes Are Buming," Sovereign: WZMF-FM
ANDY ROBERTS, “Urban Cowboy,” Elektra (Import): WMMR-FM

ROLLING STONES, “Goatshead Soup,” Rolling Stone: WIMF-FM, WVER-FM, WERU-
FM. WGLF-FM

LINDA RONSTADT, Asylum: WMMR-FM, WNEW-FM

BOB SANDERS, “Scrape & Mapkins," Sweet Fortune: WHAB-FM

SHOOT, “On The Frontier,” EMI: WOWI-FM, WRAS-FM, WORJ-FM, WOUR-FM
SIEGAL SCHWALL BAND, “Best 01," Vanguard: KICK-FM, KNAC-FM

SLADE, “Sladest,” Reprise: KNAC-FM, WNEW-FM

SOPWITH CAMEL, “The Miraculous Hump Returns From The Moon," Reprise:
WRAS-FM, KPRI-FM, WBAB-FM, WKTK-FM

TIM BUCKLEY, “Sefronia,” DiscReel: KNAC-FM, KSAN-FM, WBAB-FM

JUNCTION CITY: KJCK-FM, Mark Franklin
LONG BEACH: KNAC-FM, Ron McCoy
MILWAUKEE: WZMF-FM, Steve Stevens
NEW YORK: WNEW-FM. Dennis Elsas
NORFOLK: WOWI-FM, Larry Dinger
ORLANDO: WORJ-FM, Mike Lyons
PHILADELPHIA: WMMR-FM, Dennis Wilen
PROVIDENCE: WBRU-FM, Marc Kirkeby

THE CAPTAIN MATCHBOX WHOOPEE BAND, “Smoke Dreams,” Epic: WMMR-FM
ROBERT CHARLESBOITS, “La Solidaritude,” Barclay: CHUM-FM

LEE CLAYTON, MCA: WNEW-FM, WBAB-FM

ERIC CLAPTON, “Live At The Rainbow,” RSO: WIMF-FM, KSAN-FM

JIMMY CLIFF, *“The Harder They Come (Soundtrack)” Mango: WOWI-FM
STEPHEN COHN, Motown: KNAC-FM

THE COUNTS, “Love Sign,” Aware: WVVS-FM

MILES DAVIS, “Basic Miles,” Columbia; WMMR-FM

THE DELUXE BROTHERS, "Deluxe Radio Theatre,” Singing Duck Records: KNAC-FM
NEIL DIAMOND, “Rainbow,” MCA: WPHD-FM

CHERYL DILCHER, “Butterfly,” AEM: WIMF-FM, KICK-FM

YVONNE ELLIMAN, “Food Of Love,”" MCA: KICK.FM

ESPERANTO, “Rock Orchestra,” AEM: KJCK-FM, WPHD-FM

MATTHEW FISHER, “Journey's End," RCA: KNAC-FM, KSAN-FM, CHUM-FM
FOUR TOPS, “Main Street People,” ABC: KFMY-FM, WVER-FM, WOUR-FM
MICHAEL FRANKS, Brut: WOWI-FM, WOUR-FM

FRUMPY, “By The Way," Billingsgate: WRAS-FM

DAVID GATES, “First,” Elektra: WNEW-FM

GARFUNKEL, Columbia: KPRI-FM, KICK-FM, KFMY-FM

SIR ROBERT CHARLES GRIGGS, “The Legend Of," Capitol: WOWI-FM

KEITH HAMPSHIRE, “First Cut," AEM (Canadian): KICK-FM

HAYDN, “Six Symphonies,” Columbia: KCFR-FM

THE HOLLIES, “Greatest Hits," Epic: WIMF-FM

GROOVE HOLMES, “New Groove,” Merchant: WGLF-FM

HORSLIPS, “Happy To Meet ... Sorry To Part,” ATco: WRAS-FM

ISLEY BROTHERS, “3 + 3," T-Nech: KSAN-FM

JOMATHON KING, “Pandora’s Box," London: WPHD-FM

KRIS KRISTOFFERSON & RITA COOLIDGE, “Full Moon,"” AEM: WGLF-FM, WKTK-FM
LA BELLE, RCA: WPHD-FM

HUBERT LAWS, “Carnegie Hall," CTl: WGLF-FM

LAZARUS, “A Fool's Paradise,” Bearsville: WVVS-FM, WRAS-FM, KNAC-FM, CHUM-FM

LES VARIATIONS, "Take it Or Leave It," Pathe (Impaort): WRAS-FM
LINDA LEWIS, “Say Mo More,” Reprise {Import): WOUR-FM

RAMSEY LEWIS, “Golden Hits," Columbia: WKTK-FM

LIGHTHOUSE, “Can You Feel i," Polydor: KFMY.FM, KPRI-FM, KNAC-FM
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SAN DIEGO: KPRI-FM, Mike Harrison

SAN FRANCISCO: KSAN-FM. Boennie Sim-
mons

TALLAHASSEE: WGLF-FM, Daryl Stewart
TORONTO: CHUM-FM, Benjy Karch

UTICA, N.Y.: WOUR-FM, Tony Yoken &
Steven Huntington

VALDOSTA, Ga.: WVVS-FM, Bill Tullis

LYNYRD SKYNYRD, Sounds Of The South: KICK-FM

M. FROG, "Labat,” Bearsville: WBAE-FM

MANDRILL, “Just Outside Of Town,” Polydor: WORJ-FM, WNEW-FM
IAN MATHEWS, “Valley Hi,'" Elektra: KSAN-FM

JOHN MAYALL, “10 Years Are Gone,” Polydor: KPRI-FM, WBRU-FM, WMMR-FM,
WVER-FM

STEVE MILLER, “The loker,” Capitol: WVV3-FM, WMMR-FM
MARIA MULDAUR, Reprise: WYBR-FM

THE NEW HERITAGE KEYBOARD QUARTET, Blue Note: KFMY-FM
ORLEANS, ABC: WOWI-FM, WKTK-FM

B.W. STEVENSON, "My Maria," RCA: KPRI-FM, CHUM-FM
STRIDER, “Exposed,” Wamer Bros.: WGLF-FM

LIVINGSTON TAYLOR, "Over The Rainbow,” Capricorn: WBRU-FM, WORJ-FM,
WOWI-FM, WRAS-FM

TEXAS, Bell: WOWI-FM
IAN THOMAS, Janus: KFMY-FM, WPHD-FM, WVER-FM, WNEW-FM

TUCKY BUIZARD, “Alright On The Might,” Purple (Import): WRAS-FM, KPRI-FM,
WETK-FM, WNEW-FM

URIAH HEAP, “Sweet Freedom,” Warner Bros: CHUM-FM, WGLF-FM, KPRI-FM,
WYER-FM

THIIS VAN LEER, “Introspection,” Columbia: KCFR-FM, WMMR-FM

WENDY WALDMAN, “Love Has Got Me,” Warner Bros.: WVBR-FM, KFMY-FM
HAL WALDRON, “On Steinway,” Paula: KCFR-FM

CEDAR WALTON TRIO, “A Night At Boomers Vol. |," Muse: KCFR-FM

DOC WATSON, “The Essential Doc Watson,” Vanguard: KICK-FM

ERIC WEISSBERG & DELIVERANCE, “Rural Free Delivery,” Warner Bros.: WBAB-FM

DUKE WILLIAMS & THE EXTREMES, “A Monkey In a Silk Suit Is Still A Monkey,"”
Capricorn: WORJ-FM, WVVS-FM

HANK WILSON, “Hank Wilson's Back Vol. 1" Shelter: WZMF-FM
JOHNNY WINTER, “Austin Texas," Uniled Artists: KFMY-FM

PETER YARROW, “That's Enough For Me," Wamer Bros.: WEAB-FM, CHUM-FM,
WOWI-FM

JESSE COLIN YOUNG, “Soag For Juli," Warner Bros; WZMF-FM, KSAN-FM, WVEBR
FM, WBRU-FM, CHUM-FM, KPRI-FM

FRANK ZAPPA & THE MOTHERS, “Overnite Sensation,” DiscReet: WVVS-FM, WORJ-
FM, WNEW-FM, WKTK-FM, WRAS-FM, WVER-FM, KPRI-FM
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We silk=-screened

created the music.
(He wrote, performed,

produced the album.
And that's no joke.

Stephen Cohn. Written, performed, and produced by Stephen Cohn. Featuring (in alphabetical order) Boney Banana, Ben Benay, Phil Bishop, Stephen Bishop, Roger Bobo,
Diane Bornstein, Michael Botts, Colin Cameron, Larry Carlton, Charlie Cockey, Michael Cohen, Donnie Dacus, David Duke, Felix Falcon, Vanetta Fields, Jim Gordon, Robert
Jacobson, John Jarvis, Royce Jones, Jackie Kelso, Jim Keltner, Cyldie King, Sherlie Matthews, Lincoln Mayorga, Kres Mersky, Buell Neidlinger, Dan Neufeld , John Neufeld,
Tom Oberheim, Dick Rosmini, David Sherr, Pepper Spann, Stephanie Springer, David Stockhammer, Susan Stockhammer,
Mark Tulin, Klaus Voorman, Ken Watson, Tom Zimberhoff. Recorded at Wally Heider Studios. Engineered by Richard Moore, m
Ed Barton & John Horton. Mixing Engineer: Christopher Huston. Special thanks to Ron Jacobs and Watermark, Inc. Exec

utive Producer, Karl Bornstein. MOTOWN"| 1973 Motown Record Corporation
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Billboards

OCTOBER 6, 1973,

this week 128 Last week 102
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le Picks

Copyright 1973 Bilboard Publicatrons, Inc. Mo part of this pubihCation may be reproduced
storesd in a retrigval systam, or transmitted, in any form or by any maana, alectranig, machanical,

Number of singles reviewed OP SI n9

CAROLE KING—Corazon (3:56); producer: Lou Adler; writer:
Carole King; publisher: Colgems, ASCAP. Ode 66039 (A&M). The
most instrumentally inventive cut from her recent LP makes it de-
but in this form. There is Carole’s voice all nght doing some spar-
ing vocalizing on the Spanish lyrics, but the key is the superb in-
strumental sound of the orchestra, with jazz flavored trumpet and
trombone solos. Flip: That's How Things Go Down. Info same in
all categories.

GILBERT O'SULLIVAN—Ooh Baby (3:14); producer: Gordon
Mills; writer: O'Sullivan; publisher: Management Agency & Music

Pop

Publishing, BMI. MAM 3633 (London). Gilbert's standard format
for multi-tracked vocalizing tells us about how he's affected by
this super woman in his life. There's plenty of pulsating guitar and
other rhythm pushing his admonition along. Flip: no info avail-

also recommended

LOBO—There Ain't No Way (3:14); producer: Phil Gernhard;
writer: Lobo; publishers: Kaiser, Famous, ASCAP. Big Tree 16,012
(Bell).

photlocopying. recording, or otharwte, withou! the pRor winilen parmssion al the publishio

THE SWEET—Wig Wam Bam (3:03); producer: Phil Wainman;

writers: N. Chinn, M. Chapman; publishers: Chinnichap, Rak,
ASCAP. Bell 45,408,

PERRY COMO—Love Don't Care (Where It Grows) (3:19); pro-

ducer: Chet Atkins; writer: Tupper Saussy; publisher: Milene, BMI.
RCA 0096,

SONNY GERACI AND CLIMAX—Walking In the Georgia Rain
(2:45), producer: Larry Cox; writer: John Rhys; publisher: Va-
lendo, ASCAP. Rocky Road 30074 (Bell).

Songs listed on this page are the consensus of a review panel which listened individually, col-
lectively and then voted for the titles published. Picks are deemed to be headed for the top 20

positions on the Hot 100, Also recommendeds mean a 20-60 position on the chart. Songs not
listed have not met either criteria. Review editor—Eliot Tiegel.

Soul

CURTIS MAYFIELD—H | Were Only a Child Again (2:52); pro-
ducer; Curtis Mayfield; writer; Curtis Mayfield; publisher: Curtom,
BMI, Curtomn 1991 (Buddah). Curtis' distinctly soft voice—which
is an instrument by itself—melds beautifully within the structure
of a very adventurous instrumental package. There are lots of per-
cussive instruments, soaring brass and Curtis' concern for look-
ing back toward the simplistic sense of being a child in a world
today with its many complexities. Flip: no info available.

THE STYLISTICS—Rockin® Roll Baby (3:15); producer: Thom
Bell: writers: Thom Bell, Linda Creed; publisher: Mighty Three,
BMI. Avco 4625. Romp, stomp, bing bang, the group has moved
into a more bouncy, rhythmic mold. And it works. Their fine, soft
vocal blend glides easily on top of the most infectiously rhythmic
tune they have released thus far. The lyrics aren’t the greatest, but
that doesn't seemn to matter when hand clapping and hip swaying
come first. Flip: no info available.

MANU DIBANGO—Dangwa (3:10); producer: not listed: writer:
M. Dibango; publisher: Cotillion, BMI. Atlantic 2983,

SHARON CASH—Dead Alive (2:1B); producer: George Tobin;
writer: Harold T. Beatty; publisher: Chardax. ASCAP. Playboy
50026,

SAM RUSSELL—H's So Nice (3:13); producers: Russell, Hunt,
Relf; writers: Sam Russell, Irvin Hunt; publisher: Pasa Alta, BMI.
Playboy 50031.

TED TAYLOR—Break of Day (3:00); producer: Ted Taylor; writers:
Bobby Patterson, Jerry Stickland; publishers: Su Ma/Rogan, BMI.
Ronn 74 (Jewel).

also recommended

3 OF A KIND—Save It (Don't Give It Away) (2:58); producer: Jef.
frey Perry, writers: Z. Perry, L. Perry, S. Barnes, R. Bryant: pub-
lisher: Avant Garde, ASCAP, Sussex 506.

THE MONTCLAIRS—Hung Up on Your Love (2:43): producers:
Keith Frye, Oliver Sain; writers: Phil Perry, Regina Bennett; pub-
lishers: Su Ma/Frye, BMI. Paula 390 (Jewel).

PAT LIVINGSTON—Sugar Love (2:52); producers: Hadley Murrell,
Richard Cason; writer: Richard Cason; publishers: Eye of Hadley,
Spirit, ASCAP. Money 605.

DON JULIAN & THE LARKS—Shorty the Pimp (2:34): producer:
Twao Tone: writer: Don Julian; publisher: Two Tone, BMI. Jerk 202.

DEEP VELVET—Hanna Mae (3:10); producer: Martin Nichols;
writers: A, Waters, E. Waters; publishers; Ala King, BMI. Aware
034 (General Recording Corp.) (Impressively strong soul effect
from this Atlanta group. Lots of driving rhythms and energy avail-
able.)

RODMEY ALLEN RIPPY—Take Life a Little Easier (2:54); pro-
ducer: Al Capps; writers: Sid Woloshin, John Annaring; publish-

First Time Around Picks

(These are new artists deserving airplay and sales consideration)

ers: Senor, GEW, ASCAP. Bell 45,403. (Everyone has by now heard
this charming child singing the Jack-in-the-Box commercial.
Here's the commercial music version of the melody by this five-
year old on the way to commercial exploitation.)

DONNY BURKS—I| Was Satisfied (2:40); producer: Jimmy
Krondes; writers: D. Burks, J. Heavlow, B. Johnson; publisher: Va
lando, ASCAP. Metromedia 0102, (Competent vocal treatment of

a good pop medium tempo tune with harmonica as the lead solo
instrument.)

JAY RAMSEY—Draggin’ Chains (2:50); producer: Tommy Cog-
bill, writer: Jay Ramsey; publisher: Surety, BMI. ABC 11385, (With
a style reminiscent of the late Jim Croce, Ramsey offers a sad in-
sight into a life of dismal existances. Good vocal and good backup
instrumental work.)

NARVEL FELTS—AIl In The Name of Love (2:38); producer: Fa-
rah Productions; writers: Jerry Foster & Bill Rice: Jack & Bill
(ASCAP); Cinnamon 771. Felts comes right back and does it
again, after going to near the top of the charts. He has the zest,
the drive, and the song. He's a remarkable singer, and Cinnamon
seems to have done it again. Flip: no info available.

LOIS JOHNSON—Love Will Stand (2:08); producer: Jim
Vienneau; writers: Foster & Rice; Jack & Bill Music (ASCAP)Y, MGM

Country Picks

14638. This highly talented singer has been waiting for the right
song, and the Foster-Rice combination brought it to her. Jim
Vienneau's production is outstanding, and how she can sing. Flip:
No info available,

EDDY RAVEN—Southern Queen (2:24); producer: Don Cant;
writer: Eddy Raven; Milene Music (ASCAP); ABC 11392, Hereisa
fine rendition by a newcomer to the label, singing something he
wrote for himself, as he has been doing for others. An excellent

HUGH KING—When She's Good She's Really Good (2:33); pro-
ducer: Mac Allen; writer: R. Bourke-G. Barnhill; Chappell & Co.
(ASCAP) and Unichappell Music (BMI}; Hickory 307.

ROBERT MITCHUM—The Ballad of Thunder Road (2:28); pro-
ducer: unlisted: writers: D. Raye, R. Mitchum; MCA (ASCAP): Capi-
tol 3741.

also recommended

voice and a record which should catch on quickly. Flip side: No
info available,

CHARLEY PRIDE—Amazing Love (3:08); producer: Jack Cle-
rmemnt; writer: John Schweers; Pi-Gem (BMI); RCA DJAD-0073. The
best Charley has had in some time, and that's saying something.
In addition, it has an excellent B-side. Flip: "Blue Ridge Moun-
tains Turnin® Green; producer: same; writer; Jim Lunsford; Chess
(ASCAP).

NAT STUCKEY—RCA (2:48); producer; Jerry Bradley, writer: Jack
Clement; Jack Music (BMI), RCA DJHO 0115.

BARRY ETRIS—The Devil & Ambrose Webster (3:38); producer:
Sonny Limbo; writers: Barry Etris, Sonny Limbo; Lowery Music
(BMI}; MGM South 7021.
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PAT DAISY —My Love is Deep, My Love is Wide (2:29); producer:
Roy Dea; writer: Ben Peters; Pi-Gem (BMI); RCA ADJO 00B7.

MARILYN SELLARS—Sing Me a Song (To Make Me Happy); (2:58);
producer: Clarence Selman; writer: Marijohn Wilkin; Buckhorn
(BMI); MEGA 200,

DAN DALTON—Male Chauvinist Pig (3:18); producer: Dan Dalton;
writer: Dan Dalton; Bresnahan (BMI); Capitol 3742.

OCTOBER 6, 1973, BILLBOARD
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FOR WEEK ENDING OCTOBER 6, 1973
'»)

C#

THIS
~ WEEK
LAST
“w WEEK

10 HALF-BREED —cher

0= .

5= TITLE-Artist

E ({Produced) Wriler, Labe] & Number [(Dislribuling Label)
o

{Snufl Garrett for Garrett Music Eni), Mary Dean, M Capps,

MCA 40102
LOVES ME LIKE A ROCK—rpaut Simon

wCP

{Paul Simon, Phil Ramane & the Mische Shoals Rhythm

| SecBon), Paul Simem, Columbia £-45907

LET'S GET IT ON—marvin Gape

{Marvin Gayr, Ed Townsend) Ed Townsend,
Tamia S4Z34 (Motown)

1
‘ (Todd Rundgren), Dom Brewer, Capitel 3660

HIGHER GROUND—$tevie Wonder

e

THAT LADY —isiay Brothers
(The lalays), The sleys, T-Neck 72251 (Cohembis)

RAMBLIN' MAN —niman Brothers 8and

10 7

Capricorn 0027 (Warnes Brothery)

ANGIE- u:;
(Fmmy Milier), Mick lrgper, Raith Richards,
Roling Stemes 19005 [Atlsabic)

DELTA DAWN—reien Reddy

13| 5

12 7 KEEP ON TRUCKIN'—cdde kendricis

mh:uﬂri Costne, Tamly 54238 (Motown)
MIDNIGHT TRAIN TO

EEDHEIA—% Knight & the HH
(Tony Camilia), lim Weatherly, Budda

MY MARIA—gw. Stevensan

17 | &

1 12 311
13 |13

{David N, Nershenbaum), Daniel Moore, B.W. Stevenson, RCA 0030

SAY, HAS ANYBODY SEEN MY

(Stevie Wonder), Stevie Wonder, Tamia 34235 (Motown)

{Tom Catalanc), Akt Harvey, Lamy Collins, Capitol 3643

WE'RE AN AMERICAN BAND —Grand Fus

"

wee

{Johney Sandiin and the Allman Brothers Band), Bichard Betiy,

WEM
B3

Wikon, Leonard Castoa), Frank Wilson, L Poree,

WCP

S&C
wee

SWEET GYPSY ROSE—pawn faaturing Toay Ortande
(Hank Medress, Oave Appedl and the Tokeas) Irwin Levine &

L. Mssell Brown, Bell 45374

14 16 | 8 YES WE CAN CAN—rointer Sisters
19| 3

16 11 16

CHINA GROVE —oDoobie Brothers
BROTHER LOUIE—5taries »

{Dawid Rubinson), Alies Towssaint, Blue Thumb 229 (Famoa)

(Ted Tempieman), Tom Johnsine, Warner Brothers J7I8

HAN
WEM

(Kenny Kermer, Richie Wise), Errol Brown, Teny Wilsen,

lll'll-lhlﬂ ST (Buddah)

| 17 FREE RIDE—cdgar Wintsr

18 14 19
{Michse! Mazser, Teen Baird), Micheel Mazser,
Ron Miller, Motown 1239

19 18 11 THEME FROM “CLEOPATRA

Eroup
{Rick Desvimger), Dan Martman, Epic 511024 (Columbia)

TOUCH ME IN THE MORNING —piana Ross

CPl
HAN

WCP

JONES" = joa Simon festuring the Main Streeters

(bt Simon), Joa Simon, Spring 1387 (Polydor)

SHOELACES = chesch & Chong

WEM

BASKETBALL JONES featuring TYRONE

{Low Adier), Thomas Chong, Chesch Marin, Ode 66038 (AEM)

21 23 WHY ME—wis wistotfersan

{Fred Fosier), Kr Rrisbof{erson, Monumeni
8571 [Columbsia)

YOU'VE NEVER BEEN THIS FAR

BEFORE— comway Twi
{Owan Bradiey), m-;hﬂm MCA 40094

27

’| 5

(Wall Meskell for Mike Post Productions),
Williams, Kennedy, 20th Cewtury 2030

SATURDAY NIGHT'S ALRIGHT FOR
FIGHTING — Brtee Johm

4 15 10

{Gan Dudgesn), Efton John, Barnie Taupin, MCA 40105

&
ol

PAPER ROSES—Marie Gsmend

(Gordon Carroll), Bob Dytan, Columbia 4-45913
GYPSY MAN—wx

5 B

21 12

(lerry Goldstein), O. Allen, H, Brown, B. Dickerson,

L Jordan, C. Miller, L Cashar, H. Seoft,
United Artists 281

23 6 GET IT TOGETHER—sacksen Firs

{Sonny James), L Torre, F. Spielman, MGM 14803
KNOCKIN' ON HEAVEN'S DOOR—geb pylan

CHA/SGC

HEARTBEAT IT'S A LOVEBEAT —pefrance Family

SEC

B-3

(8. Gordy, H, Dawis, 0. Fietcher, |. Marcelling, M. Larsan),

Hal Dovis, Motown 1277

49 4  ALL | KNOW—gariunkei

32 9 ROCKY MOUNTAIN WAY—joe waish

(los Waish, Bill Szymcryk), Joo Walsh, Joe Vitale,
Kenwy Passarelli, Bocke Grace, Dunhill 4361

i1 3 8

Wilson Pichett, Steve Cropper, Azo G534

IF YOU WANT ME TO
STAY —siy & the Family Stone &
{Sly Stone bor Fresh), Sylvester Sloward,
Epic 311017 (Columbia)

32 25 15

3 3B 12

(il Mardin), E. Lurie, Epsc 511001 (Cohembia)

(Gerfunkel, Roy Halea), Jim Webb, Calumbia 445526

WCP
WEM

WCP

IN THE MIDNIGHT HOUR—cress coustry
(Marpo, Siepel & Marpo & Bedress, Appell Prod.),

CHA

JIMMY LOVES MARY ANNE—Looking Glass

CHA
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A ON CHART

14

14
10

10| To

16

16

10

10

3

TITLE-Artist o 2
{Froducer) Wriler, Lobel & Number [Hstribuling Lobei) EE ;
HERE | AM ﬂ:umu"a&d Tilh Me)—n creen @

ﬁw Al ?n-u:, en, Bl Hodges, SEC ﬁr
LIVE AND LET DIE—wing @

{Genrge Marfin), Paul McCartnay, Apple 1863 E-3

I'VE GOT SO MUCH TO GIVE—garry wnite 70
(Barry White), Barry White, 20th Cestury 2042 (o |

LET ME IN—Osmonds 71
{Mlan Demond), Man Osmend, Wayne Osmond, Merrill Dsmond,

Kolob 14617 (MGH) 72
SUMMER (The 1st Time)—

Uniled Artishy 251 B3 7
FUNKY STUFF—=noo! & the Gang

(Mool & the Gang), Kool & the Gang, De-Lite 557 (F.LP.) S6C

WE MAY NEVER PASS THIS WAY

AGAIN —Seals & Croits
(Loule Shelon), lames Sagy, Dush Crofts, Warner Brothers 7740 WEM

SPACE RACE—say Preston
(Billy Preston), Bdly Preston, ABM 1463

STONED QUT OF MY MIND—chi-Lites
{Esgene Record), Empens Record, Barkars Ackfin, Bronswick 55500 560

JESSE—noberta Flack
(loel Dorm), lanis lan, Alantic 452982

ECSTASY —onie Players

(Dhio Players), Dhio Players, Westhousd 216 (Chess Janus)
RAISED ON ROCK/FOR OL' TIMES

SAKE =Evis Presiey

{Feltom Jarwis), Mark lames/Tony Joe White, RCA 0085

NUTBUSH CITY LIMITS —re & Tina Tumer
(ke Tumer), Tina Turmer, United Artists 738
(I Don't Want To Love You But)

YOU GOT ME ANYWAY —sutheriand Brothars & Quiver
{Mufl Winwood), lnin Sutheriand, Island 1217 (Capitol)

Y S 1k Yo, S

RHAPSODY IN BLUE—peodate
{Craed Taylor), George Gershwin, CTI 18

TO KNOW YOU IS TO LOVE YOU=ss. xing
Crawlond), Stevie Wonder, 5. Wright, ABC 11373

I BELIEVE IN YOU (You Believe
in Me)—ihanis Tayior _
{Don Davis), Don Davis; Stax 0161 (Columbia)

SUCH A NIGHT—or. jobn
(Allen Toussaint), Mac Rebeanach, Moo 456937

ASHES TO ASHES—Fritn Dimension

(Bones Howe), Dennis Lamisert, Brian Potter,
Bell 1766

SEXY, SEXY, SEXY— jsmes Broun
(lames Browa), lames Brown, Polydor 14194

JUST YOU & ME—cicage

(lame= Willlam Guereia), James Panks, Columbia 8-45933

| CAN'T STAND THE RAIN—nan Peebies
Mitchell), Ans Poebles, O Sryast. B Miller,
45-2148 (London)

NEVER LET YOU GO —moodstone
{Mike Wernon), Wilkams, Loadon 1051

GHETTO CHILD—spinners
(Them Bell), L. Creed, Thom Bell, Atantic 452973

FEELIN' STRONGER EVERY DAY —chicage
Wilkam Goercis), Peler Cefera & lames Pankow,
hia 445880

LOVING ARMS—Dpobie Gray
(Mentor Williams for Thind Son Productions),
Tom lans, MCA 40100

FRIENDS—pette adier

(Barry Manilow, Haslam, bmet Ertogus), M. Klingman,
Buzrry Linkart, Rtfantic 45.2980

EVERYBODY'S HAD THE BLUES—weria Haggard
(Fuzzy Ower), Merle Haggard, Capitol 3641

OUTLAW MAN —Eaghes
{Ghyn Johnz), Dawid Bles, Asflum 11025

EVIL —Earth, Wind & Fire
(Joe Wiszert), M. White, P. Bailey, 8. Eli, Columbin 4-45858

YOU'RE A SPECIAL PART

OF ME—Disns Ress & Marvin Gaye
{Berry Gordy), G. Wright, H. Johnma, A Portes, Motown 6280

CHECK IT OUT—T1avares
(Robert Bowies), Butler, Osdorn, Capitel 3674

FMC

56C

B-3

WCP

WCP

WCP

S6C

wep
CHA

SGC

CRIT

HAN

Cim

WEM

91

92

& £ &

57

99

100

LAST
WEEK

74

i

12

81

78
91

85

32

a

87

97

100

99
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WEENS
"'{ ON CHART

L P M o

2
5

TITLE-Artist

iPioducer) Woler, Label & Bumber (Dialribuling Labail)

THE LOVE | LOST

Part 1)—Harold Melvin & the Blon Motes
Gamble, Leon Huff), Kenny Gamble, Leom Muff,
International 1537 (Columbsa)

THE MOST BEAUTIFUL GIRL=chariie Rich
(Bily Sherrill, Norro Wilsan, Bily Sherril, Reey Bourke,
Epic 511040 {Cohumbia)

THIS TIME IT'S REAL—Tows of Powst
(Tower of Powsr), Kupha, Castill, Bartiett, Warner Bres. 7733

SISTER JAMES —mise Temps & the 5th Avenua Saz
(el Barry, Nine Tempo), Jelf Barry, Nino Tempo, ARM 1451

WOMAN FROM TOKYD-
{Detp Purple), Mitchin Backmare, ki

Jen Lord, lan Paice, Warner Beothan TTI7

RIDIN' MY THUMB DOWN TO

MEXICO — ssheny Eodriguaz
(lemy Nemnedy), lohnmy Rodrigwez, Mercury THI1E (Phemagram)

PHOTOGRAPH = tingo Stan
{George Harrison, Richard Perry), Richard Starhey, Apple 1865

MUSKRAT LOVE—america

[(America), Willks Allen Ramsey, Warner Brothers 7725

l GﬂT ﬁ HﬂE-h Croce
[Terry Cashman, Tommy West), Nevman Gimbel, €. Fea, ABC 11389

RUBBER BULLETS—10ce
(Strawberry Prodections), Godley, Creme, Gouldman,
UK 43016 {Londea)

ED‘TI'.I Flﬂﬂ A WAY —soments
F. Dwhrouge, B. Torrel, Stang 5050 (A Makinem}

Ilil.ﬂl][} RED & GOING DOWN=Tunya Tucker

(Bally Sherrill), Curly Puinam, Columbia 445852

TI‘.IF OF THE HHEHLD-M..
W r.mm-' m-nm,mi'lm B,

SLIPPIN' AWAY —jean Shepard
{Larry Butier), Bl Anderson, United Artists 248

TONIGHT —aspben
{Bmay bemaer), Eric hr:m. Capitel 3610

COUNTRY SUNSHINE—ottie west
(Billy Davis), Billy Davis, Dottie West, RCA 0072

LIFE AIN'T EASY—pr. tosk & the Medicine Show
(Rom Halfkinae), Ray Shawyer, Shel Silverstein, Columbia 445325

YOU'D BETTER BELIEVE IT— uanhattans
(Bobbi Martin), L Fowlkes, R. Genger, Colombia 4-45317
ROLLING IN MY SWEET BABY'S ARMS/I'M 50

LONESOME | COULD CRY—Hank Wiison
{11 Cale, Mudie Madworth, Leon Russsll, Daney Cordell),
Lestor Flatl/Hank Wilson, Shelter 7336 (Capitel)

MY PRETENDING DAYS ARE OVER—pens
{Don Dawis), H. Ress, D. Davis, ). Desn, Cadel 5638 (Chesslamus) ssl:

I'M COMING HOME —johany Mathis

{Thom Ball), Thom Ball, L Creed, Columbia 445908

WEST COAST WOMAN— painte:
(Damny Lowe), Doran Beattie, Danny Lowe, Elekira 45862

HE —today's Peopte
{Paul De Senmeviie), Michaele, Paul Sebaslise, Lana Sebastian,
20th Centwry 2032

TAKE A CLOSER LOOK AT THE
WOMAN YOU'RE WITH—wison Pickett
{Brad Shapirs, Wition Picket), Wilson Pickett, Brad Shapir, RCA D049
YOU'RE THE BEST THING THAT EVER
HAPPENED TO ME—rasy Price

{Don Liw Productions), lim Weatherly, Columbis 445889

LITTLE GIRL GONE— pones Farge

(3tan Sdwer), Donna Farpo, Ded 17476 (Famous)

fIHE’HELL ANDROMEDA = sohn Denver
{Mifon Dhun), hobn Danver, RCA BDE7

HEY LITTLE GIRL = roster Syivers

E;'m Hndﬂ:.“lﬂﬂ 14630

6L

Furpile
n, Roger Glover,

S6C

CHA |

SGC

S6C |

CHA

B8

6L |

wee
S6C

56

LOVE IS ﬂ.l.l.—!.rrlllllr’l Humperdinek
(Gordon Mills), Les Read, Barry Mason, Parrol 4540076 (Landon)

HELLOD IT'S ME—r10dd Rundgren

(Todd Rumdgren), Todd Rusdgren, Besiswille 0009
(Warner Brothens)

LET ME BE YOUR LOVEMAKER-
(Willie Clarke, Clarence Resd), Clarence Reid, Willie
Betty Wright, Mston 4619 (Atlantic)

REDNECK FRIEND— jasckson Browne
(leckssn Browne), lschson Browne, Elekira/dsylum 11073

MAKE ME TWICE THE MAN—new vork city
(Thom Bell), Tim McQueen, Chelsea DOZS (RCA)

S6C

Wright
larke,

B-e

Sheet music suppliers listed are confined to piano/vocal sheet music copies and do not purport to represent mixed publications distribution. BB = Big Bells; B-3 = Big Three Pub.; CHA = Chappell Music; CPl = Cimino Pub; HAN = Hansen
Pub.; MCA = MCA Music; NAK = MNorth American/Kane; PLY = Plymouth Music; PSP = Peer-Southern Pub.; SGC = Screen Gems/Columbia; WBM = Warner Bros. Music; WCP = West Coast Pub.; FMC = Frank Music Corp.

HOT 100 A- Z-{Pl.blisl'nr Licensee) ooy . .

Al | Bnow {Canopy, ASCAM
Ange [Promopub, ASCAP) a
Mﬁ:n Ashes (ABC ) Dunbullf Soldwer,

Emrb]:-d:- & Had T&mm:MTmlﬁl

['nI:Hl..m.rnrr EII'.'IH- 65
iy Firowsd Andromeds I'Ehrrr]l Lamr
ASCAF)

Baghatball Jones Featuring Tyrons

Shoelaces Inda nk, P 7 Feshn’ Etmmf[uury Duyiﬂgflh

ASCAFY ...
B Fied & Goen' Dnm‘riﬂlghnl ﬂ-l-“!l For O Tmsﬂ,.- E--aﬂl.ﬂfﬂq-’
-1 whnitehaven, A 45
Eh'w-rl.wntﬁu-:mh BSCAF) ... ... L& me.;ﬁwmm EMI] IR T

Check It Oud (Haymarel. ASCAPY.. ... &7

Frienda (Kimgrrian ."F’lm.' Mg ! E-ulrl
Chiria Gross (Waimier Tarmeriare, B} BMI)... a3

15 Fumky Elu-ﬂ:l:mlmm l:-.m'll EI.HJ a0
mnw.u{sm ASCAP) Trll.- Gt I Together { lobete. ASCAP) 28
BMI). B B3 - Girtto Child {Mighiy These, BMI. . B9

nzlunr-n[l.lnrrqdmm;fhu fantta Fand & Way (Gamid, BMI) ... 78
AECAPY . w9 Gypsp Man (Far Oul, ASCAPL._..._.. 27
Em:q-tﬂhumi EH'-IJ - A5 Had. Breed (Hummit, BMT),..... . 1

ASCAPY .

Lt P B 'I'nur mehﬁqﬂmiﬁ EI'.'Il]

Hml Am:l'.‘.'mw&.'l'lh- h‘.n:n: ,hn; Al

Green, BMI

Hey mrlttmuvmrs},mmm. '

Drameand, BMIE.

Hey Litile Girl { Frosk, HF.I-I:l h
Higher Growund {Stein & Van Stock / Black
5

uil AZCAF)..

Hugrts 5o Good IfHuzl: Ehmll.' G:bl-:n

BMIj....

| Bielimve ln 'l"ﬂu L'fﬂ"u Bﬂlm |n t'lg]

{Gromsesaiie, BMI)

| Can't Stamd The Bain [Jl-: HHI]

i Bom't Want To Lowe Yow Bub) You Gol

WMe Anyway (Rekes ASCAP). .
1ot A Mame (Fox Faniare, BMIG ...
lr'rn-..- Want Ma To 54;-.-13{1&1“ Flower,

BMI)

I'm Enrmnl Hems [I-llihhl Thines, EMI rﬂﬂ

I'm !-:-LWH IC{lMdﬂrrEFrﬂdHﬂH

Bl

I"mndl.rn O Heawen' quitnm 'I:th'ﬁ
6

AECAF] ..

Lt e g Em:&xhwml.'ﬁismn ¢ Ewl

Ep, BAMY........_ ... ma
Llrd-EMGm-n:F"nrranm EMI] o3
L B Lot Do W trsesy /AT, BMI}. 36

ThuB’F:lhI:}ut Enu'llful GﬂiG.lHrm.r-l.Ig«ll

h]l'.'hum C.'lg,l I.|m|I1 1J.In|.l‘| El.'lll
Ol farm Man {Gond !-'ntrrds.f E-!ﬂl:hm

wenr Lot You G lf':h-ﬁ'“ll Jubirban, H‘II-I'

AT

Fln:lun HhrThLmaJ Dn-wn To Hﬁnm
[Ei ke, B 1.

3

Lei mﬂl'lﬂ"ﬂéab'ﬁ AsCAP . Mushrat Liove (Wishbone, ASCAP)._ ?5 Hn:hjlhunhn'ﬂ'lr[lﬁ]-’[h.ml‘ul-'
Shares gy I} = 3 w'ﬂm."‘m!h}d”w Speady. BMIY.............. 30
H"B-klrallllr! M [ Screen L‘-mrl:nhﬂnhu g7 Praphecy, ASCAPY. ..o 12 Aoding In My Seest Blaky” |..lu'rlu-
r T Wy Protending Dy Ars Over [Inbarmatenal, BAI)., e BE
LHHHHE“M EHl] s S ﬂ.'-rmmu.ﬂﬂ et B Fubbet Bullets (51 Anne's. BMI). . 77

Salurd sy N

s.”dl“'i'n,mxa... Suvet
5 Gﬂ“

Enu{l.l'nru Elm'nn [ L1) 13

15 Alright For Feghting = Tongght (C.AM UESA, BMI),........... B2

Tep O The Workd (Aimo H'-H'I\ﬂ'-ll'l Mt
RECAP) ..
Touch MeIn Tl‘l Fuhmmglﬁ'h-ﬂ I. 'I'l.ﬂ

Irs Thee iy Fb"'ﬂﬂnllllm-' El“-’ This Lisvw | Lot (Psr 13 M ighiy Thies. AECAPYy . Eery Sewy Seay {Crifed, BMI) . 58 Slock. ASCAP} ... . 1B
Mernphis, BME) . T TR L ey 68 Pape Roses (Lewis ASCAP)_ 25 *‘E’:{,‘:’”E"m"" B L egh. - h'tmrhihtFluTh:Wﬂhw

: '“%fﬁﬁp’ﬂ‘f”"“’””’“’“fh - 1MI:|I|H[FHH-1 EIHII] h l"""flﬂvi:ﬂllr"I I!Fr-:hr:mr EH!-n Shppin' Away (Sialion, BMD . Bl [Davwrdiraahes_ BMI) . . 4l
A Jans (Framh. ASCAR Lowng Arms (Mmo, ASCAP) ... B] s M e Race (W.EP. BMI ..., 42 Werre An Amarican Band (Gram Renat,

iy (From Jrieenpe M e MaLikeARock (Charing Cross,  Ramiblin® Man (1o Exit, BMI).., 7 Stoned Out OF My Mind (Julio-Brian, By BMI-. 4

Jr";“'rlamﬂllwamﬂﬂﬁﬂfm R L A T o 2 Ruised On Rock (Screen Gems I::m..mhu a3 West Coast Woman (Pairter, HH'J 89

3 appel ] WAk M Twies Thie M (Peeket Full OF 2101 &uh!ﬂlﬂhﬂ'ﬁ'lldmfﬂphﬁﬂnﬂﬂrm Wiy Me (Resaca, BR) TIRTr S |

Just Youk Me (Bag DIk, ASCAF).. . 56 Tungs BMI)., 100 Redniack Frierd (Berchmark, ASCAP) 03 BMI). 53 Woman From Tokyo (Hec, BMI) ... 72
Fopep Om T"-‘H-H"l {‘EHHB D‘.lw EHI] “m#ﬂ Train Tn{-"-r-m;‘“-—_. m er'“ Hiipe | M Wi Hﬂp:lm Sm f.”'.Flr‘t Tlmﬂ I:Uhlrl I'Fﬂ1 Iﬂaﬁ Yot 't mmﬂm_.m Tmt

...... “u__ 14
T-ll.-a.ﬂ.E'I-m-erLunll.MTl‘rqun'!'num "I'nudﬂlIl:erI |II.’ETIHIHH RS

Wilh {Erva, BMI) ... MSTHAHLILY - |
Thal Lady {Boniva, ASCAF).. E ‘I’Dg.:_-: Special PlrtDTH-l!hlnl Fm“
Theime From Cleopatra Juuﬂ-l'il’lrnﬂ RECAF}... "
Yoou're Thr Biest Th|n| 'fn-l'r E-n-r

Tamertane, BRI} .. = FLIT .18
This Timay aﬂulmup'hlh .I.El::aPJ- m
T Kongr You |5 To Lowe Yow (Stein & ¥an

Slceci / Bbsck Bull, ASCAPY .. .. .. i |

Happened ToMe (Reca, ASCAP) ...
Yiwi'vé Mespr Basn This Fas Belore
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His new single is “OOH BABY.” :::

It’s from his new album
“M A WRITER, NOT AFIGHTER? zvawv7

Both just released as he continues his current
triumphant debut American concert tour:

OCT. 3 BUFFALQO . Kleinhans Auditorium
4 HAMPTON, VA Hampton Roads Coliseum
5 KNOXVILLE Municipal Auditorium
6 SAVANNAH, GA. . . Civic Center
7 .CHARLESTON, W VA Civic Center
10-
11 PHOENIX . s <o Celebrity Theatre
12. .. .....SALTLAKECITY. ... . ... ..University of Utah
> ] SANDIEGO . L dass ..Golden Hall
14 ... LOS ANGELES. . .. . Music Center "TAMPEX |

15550 SEATTLE. . : ... ..The Arena STERED TAPES
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Compiled from Mational Retall
Stores by the Muskc Popularity
Chart Depariment and the
Aecord Market Ressarch Oe-
partment af Billooard,

TIHE Label, Mumbe
F
(Dist. Label)

ALBLIM

i.um BROTHERS BAND o
Brothers & Sisters
| Capricorn OF Q111 (Warner Bmihers)

CHEECH & CHONG
Cochinas
e 5P 77019 (AR

MARVIN GAYE

Let's Gal It On
Tamis T 3281 [Moiown)

GRAND FUNK

We're An American Band
_-Il:nn::l EH_.IIE_ 11207

STEVIE WONDER
Innervisions
Tamla T 326 L (Momen)

] 1“.
gt
gt

598

WAR

'Delver the Word
United Artests A LALZSF
ROBERTA

1 FLACK
Killing Mz Softly
| Atlaniic 50 7271

HELEN REDDY

{Long Hard Climb
| Cagainl SMAS 11213

'ROLLING STONES
\Goats Head Soup

| Aoitirg Stones QOC 3101 (Astmts)

| 580
| a8

| 59

'PINK FLOYD

The Dark Side of the Moon
Il'h'l'ﬂ SMAS LLEES ( Capetnl)
|JOE WALSH

| The Smoker You Drink

it
P o e

EII-I ICAED
- Columbia KG 32400
CAT STEVENS

Foreignes |
ABM 5 4381

Atantic 50 7255

DOOBIE BROTHERS

‘The Captain & Me
{Wamer Brothers B5 2634

|
'THE POINTER SISTERS |
;HIun Thumb BFS 48 (Famoun)

|DIANA ROSS
Touch Me In the Marning
H'I:II]- ML

DEEP PURPLE
‘Machine Head
| Warner Beos, 85 2607

JETHRO TULL
A Passion Play
_Ehr,lull'. CHRE [0 iWsner Bisfhem)

GARFUNKEL
Angel Clare

{Columbia KC 3)478
II‘EIEIIMW

1

G

\ISLEY BROTHERS
3+ 3
:T-Hu:l. KX 353 (Citumbns

'SEALS & CROFTS
| Diamond Girl
| Warnier Hrothers BS M5
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NOW ON REPRISE RECORDS AND NOW ON TOUR

9121 Capital Theatre, Passaic, New Jersey 10/2 Kiel Auditorium, St. Louis

9122 State University of New York, Genesee, New York 10/4 C. W. Post College, Greenvale, New York

9123 War Memorial, Syracuse 10/6 Academy of Music, New York City
9125 Sunshine Inn, Ashury Park, New Jersey 10/7 Falls Church, Virginia
D27 Masonic Auditorium, Detroit 10/9 Taping Don Kirshner's Rock Concert
9128 Ellis Auditorium, Memphis 10/19 Minneapolis
9129 Convention Center, Louisville 10/16 Auditorium Theatre, Chicago
9130 Morris Civic Center, South Bend 10/19-20 Winterland, San Franeisco
10/1 Shrine Mosque, Springfield, Missouri 10/21 Long Beach Arens, Long Beach

RePriﬂe 18 Prnucl to present Slade’s great new LP, Sladl‘JSt, now on sale.
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Late News

Atlantic Meet to Present
Fall Product Campaign

NEW YOREK —Atlantic Records’
home office staff and regional mar-
keting directors met here last week to
preview a filmed product presenta-
tion and lay out an elaborate sales
campaign for the company’s fall re-
leases. After the New York meeting,
the home office personnel went on
the road to show the program to
sales, management and promotion

Wood Revives
Four Labels

LOS ANGELES—Randy Wood,
once president of Vee-Jay label,
Chicago, is reactivating his labels:
Mira, Mirwood, Surrey and Crest-
view, He will launch his new drive at
the MIDEM meeting in Europe,
January, 1974, where he will seek
masters and catalogs.

Most recently, Wood was in-
volved in assembling ABC/Dun-
hill's “Goldies 45™ oldies hit series.

LA Country

personnel at each of the WEA of-
fices in Philadelphia, Boston, At-
lanta, Cleveland, Chicago, Dallas
and Los Angeles.

Leading off the fall Atlantic re-
leases are albums by the Rolling
Stones, Bette Midler and John Prine.
Also featured are new comedy al-
bums by George Carlin, Burns &
Schreiber and the Commillee on
Little David Records. New albums
from Atlantic’s newly-created Nash-
ville office are by Henson Cargill,
Troy Seals, Terry Staffored. David
Rogers and Marti Brown. Artists
doing their first albums for the label
include Barmaby Bye, Billy Cob-
ham, the True Reflection and Gary
Farr.

The release will be supported by
one of the most ambitious cam-
paigns in the Atlantic’s history. Mar-
keting aids such as in-store sampler
LPs and smaller sampler LP's for
in-store giveaway, posters and mo-
biles will be used by branch person-
nel.

Fest Bombs:

Technicalities Ax 2nd

LOS ANGELES—The low al-
tendance and large financial loss of
one country music festival and the
cancellation of another here are not
seen as deterrents to the future of
country in the area.

One festival held Sept. 22 and
promoted by Nell Plumer in Vail
Lake, some 100 miles from down-
town Los Angeles, featured Kris
Krnstofferson and Rita Coolidge,
Waylon Jennings, Commander
Cody and Jerry Reed, it drew only
10,000 people. The loss was esti-
mated at “over $150.000." Ms. Plu-
mer added that the festival “was
simply too far away from Los An-
geles and we didn’t draw from the
surrounding towns as we thought we
would. However, | plan to promote
more festivals, probably within six
months. The next one will probably
be rock.”

Another one-day festival set for
last Saturday (29) and featuring
Waylon Jennings. Commander

Appoint Ringer

® Continued from page 3

She has been admitted to practice
before the District of Columbia bar,
the U.S, Court of Appeals and the
LS. Supreme Court, and is the au-
thor of many studies, articles, mono-
graphs and bibliographies.

On the retirement of Register Ka-
minstein, the Librarian of Congress
appointed Deputy Register George
[, Cary to succeed, and Ms. Ringer
challenged Librarian of Congress L.
Quincy Mumford on his failure to
follow proper procedure and con-
sider her for the post. Eventually,
she wok her case to Federal court,
with the further charge that the Li-
brary’s paternalistic policy was dis-
criminating against the advance-
ment of women and of its black
employees. A U.S. District judge
ruled that the Library had failed to
follow its own personnel procedures
in passing over the eminnently qual-
ified Ms, Ringer, and ordered the
Librarian to vacate the Cary ap-
pointment until compliance was
complete.

When Answering Ads . . .
Say You Saw It in Billboard

Cody, Roger McGuinn and the New
Riders of the Purple Sage was can-
celled duning the week. The festival
was set for the Universal Amphi-
theatre. A spokesman said cancella-
tion was due to the fact that “we
technically couldn’t do things the
way we wanted, Four electric groups
in one day and all the changes in-

volved would have been a bit much.”

Island Records

® Continued from page 3

Angeles, San Francisco. Detron,
Chicago, Cleveland, Minneapolis,
Dallas, Adanta. Miami and Phila-
delphia. Ms, McCormack added
that 30 second spots will follow the
tours of the various artists (all in-
volved in the release will be touring
the U.S. between September and
Christmas with the exception of
TralTic).

Color posters of the various
groups and some individual mem-
bers will also be available 1o all re-
tailers, with the posters 20 by 30
inches. In addition, display material
will include a cardboard floor mer-
chandiser which can hold up o 200
LP's. multicolored plastic divider
cards featuring each group or artist
and a sampler LP put together by
Killeen including cuts from all seven
LP's which will be available to radio
stations and possibly to some deal-
ers. '

L
Chrysalis Anny
® Continued from page 10

Warner and Chrysalis now fecl
that a few such key larpge-scale
events 1s the best way to build Procol
Harum at this stage of their LLS. ac-
ceptance. And the group has lost
some of their fear of being typed as
“the rock group that plays with sym-
phony orchestiras.”

Trower Promising

Ex-Procol guitarist Robin Trower
has received fine reaction to his de-
but solo Chrysalis album, “Twice
Removed From Yesterday,” and
with heavy touring is well on the
way to breaking as a major artist.

“Chrysalis intends to remain a
small company and we'll be per-
fectly delighted if we can break one
new ariist like Robin every year,”
said Ellis. “Frankly, this sort of ef-
fort gives us more satisfaction than
working a sure-fire gold single by an
act that's already made it.”

Hal Blaine, one of the hottest studio drummers in the
business, Los Angeles, is recording a new big band al-
bum that will feature 18 drummers. Actually. the four
trumpet players, the four trombone players, and the
other musicians on the session will also devote them-
selves to drums. Blaine, who has starred on albums be-
fore, was working on the LP this week at A&M Stwudios,
Los Angeles. . .. Immediately following the end of their
nine-city British tour, the Persuasions, MCA Records
artists, will conduct a three-day seminar on music at St
George's Community Center in Liverpool. England.

New York club Max’s Kansas City is reducing its seat-
ing capacity by 20 seats and increasing its admission
price by 50 cents “in an effort o resolve uncomfortable
conditions and to guarantee not only a lable but also a
clear sight line to the stage.” according to a club spokes-
man. ... B.B. King leaves late this month for a European
and African tour under the auspices of the Educational
and Cultural Exchange Program of the U.S. Department
of State. .., Barry White to star in a Father Divine bio
film being produced by George Greif and Sid Garris. . ..
Carla Thomas gets lead in “Stagolee™ film to be pro-
duced by Billboard contributors Leroy Robinson and
Bernard Rollins. . . . Sha Na Na's new show includes the-
atrical settings of an urban street and a bandstand dance
concert with audience ladies participating with the Sha
of their choice. . . . United Artists issuing a twin-disk set
of the Allman Brothers, who were billed as Hour Glass
when they were on the label. . . . Don McLean’s TV spe-
cial bowing Oct. 20. . . . Venice Sound Festival gave top
awards to Diana Ross and “Lady Sings the Blues.” . ..
Persuasions will be artists in residence at Liverpool
Community Center seminar. ., , Motown's TV commer-

Inside Track

cial produced by Chiaramonte for the Jackson 5 “Sky-
writer” LP won first prize at Atlanta Film Festival. . ..
Ebb & Kander scoring Carroll O'Connor TV special. . . .
Little Anthony, Shirley & Lee and Bobby Vee featured in
the next UA legendary masters series release. ... Mott
the Hoople's new lead guitarist, Ariel Bender, used to be
Luther Grovesnor of Spooky Tooth.

Rick Derringer producing new Johnny Winter LP but
joining brother Edgar Winter as lead guitarist. . .. Rod
McKuen scoring TV special of children’s classic, “The
Borrowers.” . . . Benny Carter, jazz great, joining Prince-
ton U faculty as visiting lecturer. . . . Santana touring ten
Latin American countries.

With his “Jonathan Livingston Seagull” soundtrack
completed Neil Diamond is working on a new album to
be completed next spring for CBS and “perhaps consid-
ering” a return to live concerts. *“The trouble 1s there are
nolt o many interesting places to play. 1 was very
spoiled doing concerts such as the Winter Gardens sea-
son in New York.” Diamond's tour plans will not be im-
mediate—he says it takes him six months of preparation
to pet ready, including physical exercise. He works out
with sabres under a sabre master. Diamond also revealed
that he is “close to saying yes” to the idea of a TV special
built around him and his work. Diamond has been work-
ing on the “Seagull™ project for 10 months. The film
bows this month. . .. Nick Perls of Yazoo/Blue Goose
Records is moving into larger quarters in Manhattan,
His new four-story building gives the firm 50 percent
more operating space. . . . Jerry Lee Lewis will do his first
dramatic chore as an actor in the “Collision Course™ epi-
sode in NBC-TV's “Police Story.” (o be aired this fall. . . .

Ad Sees End
Of Dub Dearth

LOS ANGELES—Audio De-
vices expects to be caught up on
their back order of blank record-
ing acetates by the end of this
month (Billboard, Sept. 29), ac-
cording to the firm’s group prod-
uct manager for professional and
duplicator products Harry Pres-
ton.

Preston said the cause of the
problem is due more to the fact
that the company's plant was
shut down for two weeks in Au-
gust for vacation time (a stand-
ard procedure) than a raw mate-
rial shortage, :

LA Accelerating
Drugola Probe

® Continued from page |

In doing their inital investigative
work. representatives from the two
law enforcement agencies have been
talking with persons at record com-
panies and there are indications that
a number of concerned industry rep-
resentatives are cooperating with the
probers.

The addition of the 15 men to the
Sheriff’s drugola investigative force
is designed to speed up the gathering
of data about alleged drup passage
within the two areas of show busi-
ness,

The district attorney’s office,
which has the responsibility for
bringing persons before a grand jury
if it so chooses, is working independ-
ently of any federal activity in this
area.

The major focus of federal activity
is the Government's Strike Force in-
vestigation going on in Newark, with
a number of other federal agencies
such as the IRS also probing pos-
sible violations of federal statutes,

For the past several weeks the
MNewark scene has been quiet as far
as public disclosure of any activities
within the grand jury there is con-
cerned.

In contrast, the Los Angeles scene
is starting to percolate as investi-
gators from the ShenfT and District
Attorney move their own probe into
higher gear,
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Oct. Sales Campaign
For Philadelphia Int.

NEW YORK-October is Phila-
delphia International Records
month and Columbia custom label
marketing, promotional and mer-
chandising personnel have geared a
major sales campaign to back new
product releases on the Philadelphia
label.

Jim Tyrrell, director of national
sales, Columbia/Epic custom labels,
said that *an incentive program is
being offered that will be equitable
to both large and small retail deal-
ers, with all receiving their share of
merchandising materials.”

With emphasis 10 be placed on
new LP releases by such artists as
Billy Paul, the O'Jays, the Three De-
grees, and Harold Melvin & the Blue
MNotes, the campaign will include
both trade and consumer print ad-
vertising: outdoor billboard adver-
tising in black communities: and
multi-product radio spots for both
black and Top 40 radio stations,

In addition, “The Sound of Phila-
delphia Kit" will be available to all
retailers for in-store display. The kit
features a mobile display unit de-
picting 11 albums in four colors: a
counter take-one bin which includes
free folders containing photographs
and material on Philadelphia cata-
log product; and divider cards to fa-
cilitate customer browsing.

Philadelphia International will

Starday-King

® Continued from page 3

The company is still very healthy,
Neeley insists, with the publishing
company alone “worth more than §1
million.” He said whatever debis
were existent were more than cov-
ered by the properties themselves,

When contacted in New York.
Bienstock said he would make a
statement sometime  this week.
Lieber and Stoller could not be
reached.

Meanwhile. Starday-King here
has cut down its staff to a skeleton
force. Neeley said there also is a pos-
sibility, if no agreement can be
reached, that sale to a third party
would take place.

also be releasing “The Sound of
Philadelphia, 73.” a specially priced
$4.98 album which features a num-
ber of top-selling singles by label
artists, Featured on the LP are: Billy
Paul's “Me And Mrs. Jones.” Harold
Melvin and the Blue Notes’ “If You
Don’t Know Me By Now.” the Ebo-
nys' “It's Forever,” and MFSB’s
“Family Affair.”

The campaign will also spotlight
new LP product by the group Spir-
itual Concept and Yellow Sunshine.

Gosewich Denies
Can. Labels Try
For Rule Change

TORONTO—The report in the
Sepl. 29 issue of Billboard that “rep-
resentatives of major record com-
panies in Canada are preparing to
make an official presentation to the
CRTC requesting an end o or a sig-
nificant reduction in the present Ca-
nadian content regulations, is totally
untrue,” says Canadian Recording
Industry Association president Ar-
nold Gosewich.

He stated: “The topic of Cana-
dian contest regulations was dis-
cussed at the recent general meeting
of the CRIA but the only action
agreed 1o was for the association to
draft a statement expressing the in-
dustry’s viewpoint on the regu-
lations.

“The statement will be issued in
the near future, but I can clarify now
that it in no way calls for us to make
any official presentation to the
CRTC requesting a reduction in the
regulations.”

Covina Complex

LOS ANGELES—Victor Adkins,
owner of Adkorp, is setting up a full-
service music complex in outlying
Covina. Record veteran Rue Barclay
will run Adkorp’s booking agency,
publishing firms, management and
production facilities. First artists
signed are the Trail Blazers trio.

OCTOBER 6, 1973, BILLBOARD

¥
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JO\.
EVERYBODY

OUGHT TO

L GET A LITTLE.

The original music of Isaac Hayes . . . written, pro-
duced, and sung by Black Moses. In an album that's @
sensuous testimony for man/woman love. Your listeners
will want to hear it soon and often. So, go ahead, give
‘em a little.

JOY. ENS 5007. On Enterprise Records and Topes.

Enterunise Records and Tapes are distnibuted through Columbia Records. Distributed in Canado by Palydor, Ltd
Enterprise Records 18 a divizion of The Stax Organization, Memphis, US.A m

eNTeRPRISE Fhotogrophy: (Ken Maorcus) Courtesy Penthouse Mogazine We believe in Memphis Music. SR
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First single

“(onna Have A Good Time”/" Would You Laugh”

Darryl Cotton was the lead
singer of Zoot, which was voted
Australia's top group several
years in a row. During Zoot's
reigning years they had eight
top ten records and monopo-
lized the music charts in
Australia.

CMEA
Worldwide Management:

1 |

1873 MGM Records, Inc

Michael Llnyd, as a record
producer, has had fifteen
singles and twelve albums on
the music charts during the past
two years, including twelve gold
records and a Grammy Award.
Some of the artists he's pro-
duced include The New Seekers,
The Osmonds, Kenny Rogers,
Coven and Lou Rawls.

He sings, he plays the piano,
organ, guitar, bass and drums.

“Friends” SE-4901
Produced by Michael Lloyd.

K 14646

b 18373 - Friends

From the Album

MGM

RECORDS

Steve Kipner’s first record
went all the way to No. 1 in Aus-
tralia and was followed by four
more hits. Steve then moved to
London and formed Tin Tin, a
group produced by the Bee
Gees. Tin Tin had two interna-
tional singles which Steve co-
wrote entitled “Toast And
Marmalade For Tea’ and ‘‘Is
That The Way.”

Together, they are “Friends”.
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