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ABC Racks’ Holiday
Inserts In 30 Marts

By IS HOROWITZ

NEW YORK A Christmas cam-
paign touched off by the placement
of some five million four-color sup-
plements in Sunday newspapers
covering 30 major market areas will
cap a recent series of moves by ABC
Record & Tape Sales to generate ad-
ditional volume in its rack locations.

The supplements will appear si-
multaneously on Nov. 28 in all mar-
kets.

By this drive and other steps taken
to increase product turnover ABC
expects not nnly to bolster its own
market stance. but also to stimulate

new enthusiasm among chain store
management in the viability of
record departments as profitcenters.
“The health of our business is de-
pendent on the attitude of the mass
retailers we service,” says Stephen C.
Kugel. ABC vice president in charge
of marketing. And many of them. he
notes. have become disenchanted
with record departments as sales
dipped due to cut-price competition

from free-standing stores.
The symbiotic relationship  be-
tween rack and client store dictates
(Continued on puge 16)

UK. Drought Affects Record Factories

By PETER JONES

LONDON —-Britain’s record fac-
tories are making substantial volun-
tary efforts 1o reduce their consump-
tion of water in the face of the
country’s current drought. They are
also drawing up plans in case ra-
tioning has to be introduced.

Government action of this sort, 1t
severe, would probably resultin disk
production cutbacks and extra ca-
pacity would have to be sought in

Furope to maintain supplies at a
critical sales time.

Water features in various points in
the production of records. partic-
ularly in cooling and electro-forming
and usage. can run up toand beyond
100.000 gallons a day. according to
plant capacity. Much of the water
can be re-circulated but a good deal
ofit, too. is lost through evaporation.

{Continued on puge 57)

IRS Probing Promo LPs;
L.A. Theft Ring Wiped Out

NY. & LA
Bypassed As
Act-Breakers

By GERRY WOOD

NASHVILLE-Major labels are
intensifying  the trend  toward

launching acts in various regions of

the country rather than simply de-
pending on the traditional New
York or Los Angeles blitz to break
OF inaugurate new acts.

Giving local fans and radio per-
sonnel a sense of involvementin the
carly stages of an artist's carcer.
constriction of some of the L.A. and
New York exposure avenues and the
advantages of launching a new act
from its strongest support base are
three reasons why labels have been
relving increasingly on such cities as
Dallas. Houston. Washington, De-

(Continued on puge 48)

Japanese Escalating Their
U.S. Subpublishing Roles

FBI Aids Locals
Apprehend Gangs

By JOHN SIPPEL

LOS ANGELES-—In the past IR
months. local sheriff's police work-
ing with the FBI have cracked the
nucleus of several experienced LP
theft rings which stole an estimated
$1.75 1o $2.5 million worth of al-
bums annually in Southern Califor-
nia over the past three vears.

{Continued on puge 18)

Federal Agents
Prowl In Chicago

By ALAN PENCHANSKY

CHICAGO-The retailing of pro-
motional records is being investi-
gated here by IRS agents.

Though the agency will not ofti-
cially confirm that such an investi-
gation is underway, sources at
branch offices of MCA. Capitol and
London indicate these companies

(Continued on page 18)

Labels, NEC Near Marketing Accord

By JIM FISHEL

NEW YORK-—A collective mar-
keting program involving more than
15 record manufacturers and the
National Entertainment Conference
(NEC). with a membership of more
than 850 schools. is near implemen-
tation.

Under the terms of the agreement,
worked out by high-ranking NEC
and record industry officials. the

collegiate organization would act as
a clearing house for the labels,
whereby they would perform a series
of helpful functions for schools.
According to one of its mitiators,
Ron Feldstein. development chair-
man of the NEC. the plan could be
inworking order as carly as “the first
of the vear.”
’ {Continued on page 37)

'A
HOPE WE GET TO LOVE IN TIME (ABCD 952), the just released debut
album by Marilyn McCoo and Billy Davis, Jr., has, from the start, caused
unparalleled levels of excitement among radio, press, and retail per-
sonnel. That excitement. combined with the explosiveness of their new
single, “You Don't Have To Be A Star” (ABC-12208) has created one of
THE dominant new music talents of the 70's. (Advertisement)

Blind Disco Deejay
Big Success In N.Y.

By RADCLIFFE JOE

NEW YORK--A blind Queens’.
N.Y.. musician who became a disco
deejay partly as a gag. is now among
the most sought-after mobile disco
decjays on Long Island.

Ted Fass. handicapped from age
Il when a nasal tumor severed his
oplic nerve, operates Ted’s Disco On
Wheels along with his wife Gail, and
according to the Louis Braille Foun-
dation for Blind Musicians. iy be-
licved to be the first blind profes-
sional disco deejay in the country.

Fass.a 24-year-old sociology ma-
jor from the Univ. of Miami. had
worked as a drummer and vocalist

(Continued on puge 42)

By DAVE DEXTER JR.

LOS ANGELES When Shin
and Misa Watanabe of Tokvo in-
stalled Hiroshi Kuwashima as vice
president and chief of their Ameri-
can publishing office here last fall,
they predicted it would be only the
first of numerous “invasions™ of the
U.S. by Japanese firms.

They were right.

Ten months later. six other Japa-
nese are managing publishing oper-
ations in Los Angeles. Their assign-
ment is to acquire subpublishing
rights to American songs, and bid-
ding—advance pavments in yen con-
verted to dollars--is escalating rap-
idly.

Toshiba-EMI. one of the inter-
national giants in records and music

(Continued on page 20)

The new Crosby Nash album, WHISTLING DOWN THE WIRE (ABCD 956)
has. from a combined sales and airplay standpont, truly put David
Crasby and Graham Nash in the pop music spotlight. It's their fastest
selling and most acclaimed album to date. And “Spothght™ (ABC-12217),
coincidentally, 1s the title of their just released single . . . the most
requested cut off the album. (Advertisement)

tAdvertisement:
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Born Again.

The voice comes at you them into such compelling and personal music.
in an unmistakable rasp, the guitar relentlessly “The End of the Beginning.”
drives the point home: Probably no other An album infused with energy and light...an
man could take the songsof Bob Dylan, Van  immediately recognizable and unique
Morrison, James Taylor, The Doobie Brothers, 10cc, point of view.
Steely Dan, and Richie Havens and turn Richie Havens makes music new.

"THE END OF THE BEGINNING” ..
THE FIRST RICHIE HAVENS ALBUM ON A&M RECORDS & TAPES [

Produced by David Kershenbaum
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CHICAGO — Phonograms/
Mercury is stepping up a cam-
paign. begun in the last year, to
reaffirm its commitment to Chi-
cago and to acts that originate
here.

The program, including major
support to Chicago’s NARAS
chapter, officially will be under-
way by mid-fall, when the first
Mercury album by the Chicago-
based Chi-Lites, recently signed
to the label, is released.

By that time, Mercury reveals,

it will hold a long-term lease on
i an outdoor billboard here, where
greetings from Mercury and its
Chicago-based acts will be
hoisted. The placard then re-
mains exclusively for Mercury
product ads and public service
tie-ins, the label says.

Also keyed to the Chi-Lites re-

PP PP A VR

R B e e O o o o o O St o

spesesssosssssonss: TIES WITH NARAS
Chicago Emphasis
By Phono/Mercury

By ALAN PENCHANSKY
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lease, the label is planning a spe-
cial audio/visual presentation
documenting the stages in pro-
duction of an LP, to be jointly
sponsored by Mercury and the
NARAS local. The presentation,
built around the Chi-Lites album
now in production, will be hosted
at the label’s IBM Plaza head-
quarters, for NARAS members
and invited guests.

One of those guests likely will
be Mayor Richard J. Daley,
whose office and City of Chicago
Cultural Committee are being
enlisted in the drive to strengthen
the city’s musical identity.

“We don’t want the next Earth,
Wind and Fire to be on another
label,” says Charlie Fasch, exec-
utive vice president and general
manager, referring to the group

(Continued on page 55)

WAV N

New 4-Channel Approach
Could Revitalize Medium

LOS ANGELES—FyF Studios, a
Ih-year-old studio just outside
Athens, Ga., has developed a new
approach to 4-channel recording
and playback which places all four
speakers in front of the listener in-
stead of around him and which it
contends can revitalize sagging in-
terest in 4-channel.

In the traditional 4-channel setup,
speakers are placed in four corners
creating the “surround” sound and
producers and engineers cut 4-chan-
nel LPs with that in mind.

The FyF system, however, accord-
ing to Hal Peller, studio president,

“is a 4-channel frontal plane in
which all four speakers are in front
of the listener, two on the floor, and
two on the ceiling, enabling the pro-
ducer to more closely re-create the
live concert sound.™

This is accomplished, says Peller,
by placing sounds during the
recording process in a physical cor-
respondence with the listener’s per-
ception of live music.

Through special recording tech-
niques, the producer is able to place
the various sounds of musical instru-
ments in their proper physical loca-

(Continued on page 40)

‘Supermarket’ Concept At
Chi’s Sounds Good Store

CHICAGO-A  “supermarket”
sales conceptis planned for the new-
est Sounds Good outlet here, to be
located in a property created origi-
nally by the A&P chain.

The 10.,000-square-foot former
food mart, near one of the major
commercial intersections on the
city’s north side, last housed Univer-
sal Music, Inc., was purchased out-
right last month by Keith Eckerling
and his partners. This boosts to four
the number of outlets in the Sounds
Good chain.

The four stores, a majority of each
owned by one interest, purchase and
advertise as a body.

Eckerling, who also co-owns and
manages the Sounds Good location
in New Town, admits he will borrow
a page from the Peaches merchan-
dising book in outfitting the new lo-
cation for its Friday-Sunday (10-12)
grand opening

“We'll put out artist displays with
500 albums and we'll feature com
plete artist catalog, rather than one
album,” the seasoned 25-year-old
explains.

Eckerling says the store will fea-
ture a complete catalog of all major
labels and a comprehensive line of
tapes.

As Universal Music, Eckerling ex

plains, the location stocked LPs only
in fives and 10s, priced at $5.79,
making it largely an outlet for tapes
and singles.

Eckerling says the massive tape
selection, both 8-track and cassette
to be regularly priced at $5.98, will
continue to be one of the store’s
main attractions, along with classical

(Continued on puge 67)

This is another in a series on the
dismal condition of 1elevision sound.
This week, the head of the American
Loudspeaker Manufacturers of
America lays the blume on tv set
makers, blank tape firms and AT&T.

LOS ANGELES—Speaker tech
nology has made dramatic strides in
the past 10 years and there is equip
mentreadily available on the market
which could improve tv sound sub-
stantially if incorporated into tv re-
ceivers, all things being equal

General News
Copyright
Revise Still
Races Time

WASHINGTON—The copyright
revision resumes its frantic race with
the clock this week with a House
Rules Committee hearing on the bill
reported set for Thursday (9).

In record time, the staff of Rep.
Robert W. Kastenmeier’s (D-Wis.)
subcommittee on Courts, Civil Lib-
erties and the Administration of Jus-
tice, put together a committee report
in the wake of the triumphant 27 to |
vote for the subcommittee’s draft bill
by the parent Judiciary Committee
Aug. 27.

The report was said to be circulat-
ing among members of the com-
mittee by Thursday (2). and a peti-
tion to file it in the House on Friday
(3) during the Labor Day recess was
underway.

In spite of the dwindling number
of legislative days left before the
scheduled Oct. 2 adjournment of the
94th Congress, betting odds here still
favor the miracle of passage for the
copyright revision more than half a
century overdue.

It will need an affirmative House
floor vote almost on the heels of
Rules Committee action, followed
by an equally fast ironing out of
Senate and House bill differences in
conference committee and approval
of their compromise by votes of both
houses.

AUDEX, CES
May Beckon To
Record Labels

By STEPHEN TRAIMAN

NEW YORK-The music indus-
try—specifically prerecorded records
and tapes—may play a more viable
role in future audio expos, as labels
once were identified with the major-
city hi fi shows of the late 50s and
carly 60s.

Both Jack Wayman, senior vice
president of the EIA/CEG, sponsor
of the Summer and Winter CES in
Chicago, and Charles Snitow. whose
firm is manager and producer of the
new AUDEX set for Las Vegas next
April, acknowledge the importance
of the “blades™ with the “razors.”

While Snitow managed the CES
for 10 years until his contract was up
after this last June event, labels were
solicited but never really given the
“hard sell” to join the hardware
companies, both he and Wayman
admit.

Now the CES is looking toward a

(Continued on puge 44)

TV SOUND: A PROBLEM

3 Factors Must Improve,
Says Speaker Manufacturer

By JIM McCULLAUGH

Allone has to dois note the degree
of sophistication in today’s seem-
ingly infinite variety of hi fi and
commercial speakers with their state
ofthe art enclosures and electronics

Speakers are generally more ef-
ficient requiring less amplifier
power for the same sound power and
boast enriched tweeters. woofers
and mid ranges, for example

However, it appears that whatever
technology is available at the mo-
ment will simply have to wait in the

UA Forces Meet
To Talk Product

50 Staffers, Bosses Eye
Fall Program In Vegas

By HANFORD SEARL

LAS VEGAS—Top United Artists
corporate brass and 50 national sales
promotion staffers met Aug. 27 at
the MGM Grand to introduce the
firm’s fall program, upcoming prod-
ucts and discuss immediate goals.

Artie Moguil, UA Records presi-
dent, delivered keynote talks at Fri-
day (27) sessions at the three-day
mini-convention and stressed reded-
ication of record division company
efforts.

“We're here to coordinate the
breaking of new artists such as
American Flyer and those to come in
the next few months,” said Mogull.
“The shots in the record business are
far and few in between, so there’s no

doubt in my mind that we're going
to go after Flyer.”

High atop UA’s present record
campaign is MGM Grand’s current
headliner Paul Anka, who will re-
lease his latest album. “The
Painter.” within two weeks. The con-
fab group attended Anka's opening
night performance Aug. 26.

Mogull said the Anka promotion
budget is the largest so far allocated
by UA foran album. Anka appeared
at the 26th floor affair to share his
feelings about the project.

“It’s great to get up to bat and get
on base for United Artists, but more
s0, this is for all artists who have the

(Continued on page 67)

RIAA And NARM Ask
For Tax Bill Inclusion

By MILDRED HALL

WASHINGTON—Spokesmen for
the RIAA and NARM have asked
that recordings be included in a tax
relief bill for magazine publishers
which would allow firms to include
in a current year'’s tax, deduction for
returns of display product from
dealers after the end of the taxable
year.

Stan Gortikov, RIAA president,
and NARM spokesman Sanford J.
Goldberg, comptroller of Lieber-
man, Inc., made a joint appeal to the
Senate Finance Committee at recent
hearings on a House-passed tax bill,
HR.5l61.

They testified that although the
bill applies to magazines sold to
dealers for display purposes, with
guaranteed returns, the tax “distor-
tion” being corrected by the House
bill exactly parallels that of the
recording industry. IRS presently
does not permit offset in-current
year deductions for product re-
turned after the end of the tax year.

The bill allows a taxpayer on an
accrual basis o deduct costs of re-
turns occurring within 2% months
beyond the close of the firm's cur-
rent tax year. It would apply to tax
years beginning after Dec. 31, 1975.

Gortikov said manufacturers and
distributors of sound recordings
should be included because mer-

wings before becoming a part of bet-
ter sounding television

That’s the consensus of William
Rollins, current president of the
American Loudspeaker Manufac
turers of America (ALMA). a Chi
cago-based organization with over
40 different speaker companies,
many of whom are OEM suppliers
to tv set makers

ALMA, some of whose members
include Acoustic Research, C.T.S.,

(Continued on page 67)

chandising of records and tapes is
“virtually identical with periodicals
and the tax problems which result
are the same for both industries.”

He explained that whether a
record is fated to be a success or a to-
tal loss—"the record company must
send the retailer copies for display in
anticipation of hoped-for demand.”
So the companies press far more
copies than will ultimately be sold at
retail.

Recordings are sold to retailers
and rackjobbers with full return
privileges, and “the percentage of
returns is high.” In 1974 the average
industrywide figure was 21% of
gross sales. Once returned, “product
has little more than scrap value,”

(Continued on puge 67)

CBS OBTAINS
INJUNCTION
Vs. DEALER

BENTON, IllL.—In U.S. District
Court here, Friday (3), CBS Records
succeeded in enjoining a Carbon-
dale, Ill., record store from selling
promotional merchandise.

Before U.S. District Court Judge
Henry S. Wise, Joe Lewis. owner of
Mammoth Records in Carbondale,
agreed (o a consent order granting a
permanent injunction that prevents
Lewis from selling “in any manner
any sound recordings which were re-
stricted for demonstration or not for
sale, in which CBS was proprietor of
the copyright or licensee of the copy-
right.”

The action results from a prece-
dent-making suit, filed here Aug. 26,
that charged copyright infringe-
ment, unfair trade practices and un
fair competition (Billboard, Sept. 4)

The judge asked Lewis in open
court if he would abide by the order,
and instructed him to destroy those
promotional copies in his possession
or to use them in his store for promo-
tion

The case was handled here for
CBS by Carbondale attorney John
C. Feirich:

Billboard is published weekly by Billboard Publications. Inc.. One Astor Plaza, 1515 Broadway. New York, N.Y. 10036. Subscription rate: annual rate, Continantal U.S. $60.00; single-copy price. $1 50. Second
class postage paid at New York, N.Y. and at additional mailing offices. Current and back copies of Billboard are available on microfilm from KTO Microform, Rte 100, Milwood, N.Y. 10546 or Xaerox University Microfiims, |
300 North Zeeb Road, Ann Arbor, Michigan 48106. Postmaster, please send form 3579 to Biliboard, P.O. Box 2156, Radnor, Pa. 19089, Area Code 215, 687-8200.
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General News

Song Competition Among Publishers Hits New Plateau

Acts With
Label Deals
Prospering

By CLAUDE HALL

LOS ANGELES—Competition
for songs—especially those by writer-
performers—has become so fierce
that agents and attorneys are now
asking “telephone number” figures
for advances just like in the record
industry. And some publishers—
though not necessarily smiling about
it—are shelling out top dollars even
for unproven writers.

The criteria, of course, is the
recording contract.

“We’re now being asked for any-
where from $5,000 to $25,000 in ad-
vances for the publishing rights to
an act and sometimes that’s just a co-
publishing deal,” says Ron Kramer,

7o

in t market for new
deals.

vice president and general manager
of Beechwood Music.

“l was recently hit up for $75,000
a year in advances, with escalating
clauses and it was a relatively new
group, though there were some rela-
tively heavy musicians in the
group.”

The advances asked for depend,
of course, on which label the group
has just signed with. There’s even in-
dication that if the group has signed
with some label as hot as Columbia
Records the prices go up.

{Continued on page 20)
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INTRO MEETING—Russ Regan, 20th Century Records president, introduces
Alan Livingston, newly appointed vice president, entertainment group of
20th Century-Fox Film Corp. to the record label and music publishing staffs.

CBS Buys

Show Tuner
Frank Music

NEW YORK—The show-tune la-
den catalog of Frank Music, pub-
lishing firm set up by the late Frank
Loesser, is now a CBS property.

The acquisition also brings to
CBS Music Theater International a
licensing operation for use of Broad-
way musicals by stock and amateur
companies.

Early in the negotiations word
was that a CBS purchase would in-
volve a joint venture of sorts be-
tween the major and Steve Leber,
one of the principals in the manage-
ment firm Leber/Krebs. A CBS
spokesman explains, though, that
the final deal was entirely CBS’. He
adds that the company is looking
now to bring Leber actively on-
board. He wouldn't elaborate.

The spokesman also states that
CBS wants Frank personnel to ad-
minister the catalog for its April/
Blackwood publishing wing. The
Music Theater wing, headed here by
Allen Whitehead, will function as
before.

Prior to the deal Frank Music was
run by Jo Osborne, widow of the
composer/lyricist, and Burt Haber.
general manager.

OK To Sell Chicago FM
Is Given By FCC'’s Judge

By MILDRED HALL

WASHINGTON—After lengthy
hearings, an FCC Administrative
Law Judge has recommended com-
mission approval of the embattled
sale of Zenith’s classical music for-
mat station WEFM-FM, Chicago, to
GCC Communications, Inc.

GCC, programming classical mu-
sic under a court order. since the
1972 sale, could change to contem-
porary rock if the judge’s decision is
approved.

But the tireless Citizens Com-
mittee to Save WEFM-FM has ac-
cused GCC of buying the station
with intent to sell at a quick proft.
The FCC Review Board says it is re-
opening the lengthy record (offi-
cially closed in February) to include
this “serious public interest issue™ of
trafficking in licenses.

The citizen’s committee originally
challenged the FCC's grant-with
out-hearing of the GCC buy in 1972
The group not only won a remand
from the U.S. Court of Appeals but
has triggered a standoff between the
FCC and the court.

The FCC’s recently declared pol
icy of noninterference with format

changes runs directly counter to the
Appeals Court’s insistence that
evidentiary hearings are required
when a “unique” format—such as
classical music—is threatened. (Bill-
board, Aug. 7, May 8)

The FCC law judge Byron E. Har-
rison makes his recommendation
strictly on the issues brought up by
the citizens group and the Appeals
Court, in the hold on the GCC grant.

The major findings are that (1)
there are a number of reasonable
substitutes for the allegedly
“unique” WEFM classical program-
ming in the Chicago area. And (2)
Zenith suffered heavy fiinancial loss
with the format in spite of careful
management and budgeting to
maintain a quality programming
which all witnesses agreed was a
“meritorious service to the commu-
nity ”

Harrison concludes that in this
particular case, the record of finan-
cial loss by both Zenith and the sub-
sequent grantee, GCC, showed they
resulted “not from mismanagement
or lack of effort, but rather from the
classical music format itself.”

A WARNING
ON LASERS
IN CLUBS

-NEW YORK-—Laser technology
has not yet been perfected to the
point where it can be safely and re-
liably used in the nation’s disco-
theques. Disco operators should
therefore be wary of anyone offering
to sell them a laser package for their
clubs.

This is the opinion of Brian
Puckey, president of Lights Fan-
tastic Ltd. of England, and a prin-
cipal in the subsidiary firm of Lights
Fantastic of Farmingdale, N.Y.

Puckey acknowledges that some
rock groups, and some firms such as
Laserium are experimenting with la-
ser light technology in a controlled
environment. But he stresses that
these laser systems are still very
much in their experimental stages,
and should not be recommended for
use in the crowded environment of a
discotheque, where the operator is
most likely to be the deejay with
little if any experience working with
lasers.

Puckey says that there is a grow-
ing number of lighting companies

(Continued on page 42)
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Executive Turntable |

John Friscoli named senior vice president and general manager of Pho-
nodisc, New York, following exit of president Dave O’Connell. Friscoli, report-
ing directly to Irwin Steinberg, president, Polygram Record
i Group, now takes charge of the firm’s overall activities. He
will also assume the role of chairman of Phonodisc’s manage-
ment committee. Prior to the move, Friscoli was vice presi-
§ dent, operations. Differences in management philosophies is
given as the reason for O’Connell’s departure. O’Connell had
been with the Polygram group of companies for the past 16
years. ... Ron McCarrell appointed director, merchandising,
Columbia Records, New York. He was most recently director,
East Coast product management. ... Also at CBS in New
York, Betty Edell named manager, business affairs adminis-
tration, CBS Records International, a newly created post. She
previously was manager, music publishing and a&r services. |
... At ABC, Los Angeles, advertising and merchandising de- §&&
partmental restructures include Rob Wunderlich joining the §
team as national advertising and merchandising manager;
Susan Woods upped to national radio coordinator from mer- °
chandising coordinator, and Tom Pope ¢levated to editorial
manager, advertising/merchandising from deparemental
copywriter. All three will report to Pete Senoff, national direc-
tor of advertising and merchandising. . . . Frank Horowitz has
been appointed sales manager fo the Boston area at MCA.
Horowitz formerly held the position promotion manager at
the label. ... At United Artists in St. Louis, Norman Wien-
stroer named director of special marketing, a newly created
post. Weinstroer joins the label from Musical Isle where for
the past eight years he operated as vice president. ... At
Arista, New York, Dennis Fine joins as director, national pub-
licity, from Solters & Roskin agency. In-house promotions see
both David Spiwack and Betsy Volck named director, press
and information services, and Joan Eisenberg "appointed
manager, press and information West Coast. .. . Micki Coch-
nar named manager, product merchandising, RCA, New
York. She joins the label from Atlantic where she was mer-
chandising and marketing coordinator. . .. Hank Cosby ap-
pointed a&r director, r&b, at Polydor, New York. Cosby was
most recently with Columbia as a producer and a&r coor-
dinator. . . . Chris Clay has been named director of communi-
cations for the r&b department at Farr Records, Los Angeles.
Clay joins the label from Chelsea, where she held the post of
national promotion director. .. . Roland Lundy takes over as
national sales manager records and music at Word Records.
Lundy, headquartered in Waco, Tex., will supervise the field
staff and set policies affecting the trade division of the label.
... Phil Wesen resigns as East Coast regional manager for
London Records in New York. He'll announce plans shortly.
... Alvin “Skip” Miller, director of artist relations for Motown
has been upped to national promotion director. Miller, who
1 .;nlill'ller will also remain director of artist relations, is based in Los An-

geles. ... And at Rocket Records in Los Angeles, Lynn Adam
has been appointed director of national promotion. He joins
the label from United Artists where he was director of promo-
tion in the Southwest area. . . . Carolyn Nakano joins London
Records, New York, from Private Stock to take over post of
promotion coordinator. Her duties will include coordinating
all national airplay. . . . At Shadybrook, Rick Neigher joins as
national secondary market promotion rep and reports directly
to Barbara Wood, director of promotion in Los Angeles. . ..
Chrysalis’ new promotion staff in Los Angles includes Jack
Ashton, national album promotion coordinator, and Susan
Harrington as national singles promotion coordinator. Field
5 representatives are: John Barbis, in San Francisco; Joshua
Blardo, in New York; Jeff Hackett in Dallas; Mike Scheid,
Chicago; Jim Sellers, Cincinnati and Bill Taylor in Los An-
geles. Also at Chrysalis, Cynthia Sissle appointed to newly
created post of manager of administrative services. She will be
v responsible for all internal administration of the label. . . . Mi-
-y chael Cuscuna joins Douglas Records, New York, as the la-
Sis bel’s first in-house producer. ... Walter Solomon named. as-
sistant vice president and assistant treasurer of Warner
Communications Inc. in New York. . . . Lynn Shults has left RCA in Nashville
as national country promotion director.

McCarrell

Edell

Wunderlich

orowi

Sally Hinkle joins Billboard’s Nashville bureau Monday (13) as a reporter.
Sheis a four-year veteran of Opryland U.S.A. where she worked in the market-
ing department, directed the Information Center and edited “Opryland
News.” ... Tim Kramer has been appointed professional manager at Beech-
wood Music. Kramer, who will work out of the firm’s Los Angeles offices, will
be responsible for exploitation of its publishing catalogs as well as finding and
developing new talent. . . . Also at Beechwood and Central Songs in Nashville,
Ed Penny named general professional manager. . .. James Dayley has joined
the managementdivision of the Robert Stigwood organization in Los Angeles.
Joy McMillan replaces Dayley as personal assistant to Stigwood.

Irving Kessler appointed group vice president, RCA electronics and diver-
sified businesses organization. He also continues to be responsible for the com-
mercial communcations systems division and the government systems divi-
sions. ... Joachim Diermann named chief engineer, audiovideo systems
division, Ampex. ... . Dominick J. Saccacio named president of Audio Magnet-
ics, Gardena, Calif. He was formerly president European operations. And at
the blank tape company, Dan Fine has left his sales vice presidency post, to
Join a manufacturers rep firm in Chicago and Ron Newswander, Western re-
gional sales manager, hasleftto joinarep firmin L.A.. . . At Platt Music Corp
in the Los Angeles area, Gary Tobey will take over buying responsibilites for

(Continued on page 74)
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Gees’ “You Should Be Dancing”
reaching No. | on the singles chart,
and two other singles also near the
top, Robert Stigwood’s RSO Rec-
ords is wasting no time estab-

% LOS ANGELES—With the Bee

{’ lishing itself as a serious market

threat.

Formerly distributed by Atlan-
tic, RSO was reformulated from

§ scratch in April and is quickly in

the enviable position of having
three singles in the top 30 with
“Street Singin’” by Barry Mani-
low’s backup trio Lady Flash and
Rick Dees’ novelty “Disco Duck”
in addition to the Bee Gees.

Al Coury, label president, par-
tially attributes his early success to
an amiable relationship with Poly-
dor, distributors of RSO product,

Z which implements his own promo-

«3 ENTRIES IN TOP 30

RSO Label Blazes With 45s

By ED HARRISON

tion staff of eight with its facilities
and salesman.

“In the first week, 50,000 units of
the Lady Flash album have been
sold which shows the delivery
power of a solid distribution and
marketing system that can putitall
together,” says Coury.

RSO otherwise functions com-
pletely autonomously with Coury
handling all signings, album de-
signs and marketing campaigns.

“There would be noNo. I record
without a team effort and that in-
cludes Polydor. We must have
great salesmen and distributors
who I feel are the unsung heroes of
the street that go unrecognized,”
says Coury.

Coury cites the dedication of his
small yet knowledgeable and close
knit “family” of staffers, each of
whom takes an active role in every

aspect of the company, as the other
reason for RSO’s fast start.

“Our entire company is like an
a&r department. Each one contrib-
utes his eyes, ears and instincts.”

With a relatively small roster of
acts that also includes Eric Clap-
ton, Yvonne Elliman, newly signed
English rock group Smokey, for-
mer Byrd Gene Clark and Rocket
and former Elton John bassist
Kenny Pasorelli, Coury says that
he’ll expand at a controlled rate of
signings without putting any limits
on the number of acts.

“l try to be extremely selective
about who I'sign and I think I have
been so far. All my acts run along
different musical lines because I
don’t want to compete against my-
self with conflicting acts,” says
Coury.

(Continued on page 74)
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3 Head-Type LP Shops Ignored

By JOHN SIPPEL

LOS ANGELES—Five independ-
ent head-type record/tape stores in a
200-mile radius in the upper Mid-
west collectively do more than
$400,000 in LPs yearly. Yet they've
never seen a branch or independent
distributor salesman with a single
one-time exception. One Min-
neapolis station, KQRS, and Bill-
board are biggest influences in buy-
ing new records.

And Doug Ackerman of Lieber-
man Enterprises sells 99% of the LPs
to every store. Store representatives
rave about him, and his “new release
sheets.” as an important buying in-
fluence.

Dave Patros has operated Meta-
morphosis Records, LaCrosse, Wis.,
the biggest record seller at an esti-
mated $100,000 to $125.000 per
year. Like his peers in nearby inland
cities, he sells Billboard’s Top 200
LPs. The top 20 are his fastest mov-
ing items for he sells those regularly
at $4.49, his lowest price. His shelf
price is $4.79 for $6.98 list LPs.
Primo Records, Winona, Minn., gets
$5.24 for shelf and has one $4.44
special each week.

LOS ANGELES—The Musicland
stores, the nation’s largest retail
chain, nabbed the lion’s share of rec-
ord/tape advertising allowances
when the Heilicher-operated shops
were represented in nine of 26 met-
ropolitan daily issues of Sunday,
Aug. 15. The survey covers two Sun-
days, Aug. 8 and 15.

Lowest price offered at Musicland
was in the Boston Globe where $6.98
product was $3.99 for approximately
15 choice chart LPs. In the same type
ad in the Phoenix Arizona Republi-
can and the Baltimore Sun, the price
was $4.44; Chicago Tribune, Louis-
ville Courier, Des Moines Register
and Salt Lake Tribune, $4.67; the
Milwaukee Journal and the Kansas
City Star, $4.77 and the Minneapolis
Tribune, $4.87.

In all Sunday papers, $7.98 LPs
were listed at $5.99. The ads ranged
in size from about a half page t0 2/5
of a page, with the albums getting
half of that space.

Heaviest advertised in the Aug. 8
Sunday editions canvassed was K or-

WwWwWWwW.americanradiohistorv.com

Labels Overlook
Outlets Selling
$400,000 Yearly

Doug Reinhardt gives a copy of
the special to the Winona State Col-
lege radio station and Paul Bauers,
the program director, gives him a
mention for the gratis new LP.

Steve Perl of Lost Chord, Man-
kato, Minn., shelves his LPs at $4.99
for $6.98 platters. About twice a
year, Perl holds a storewide $4.99
sale, especially during school term.
Jim Bendickson of Headquarters
Records gets $4.98. He feels his price
is his biggest weapon against the
nearby giant Musicland store in the
Apache Mall, Rochester, Minn.
Dick Jensen, Axis Records, St.
Cloud, Minn., shelves at $5.29.

Why the almost total exclusion of
tape? Patros speaks universally
when he explains that his six-year-
old store is representative in that all
his profit plowed back into inven-
tory has gone to build a bigger LP
selection. He'll start the 8-track and

LION’S SHARE IN NEWSPAPERS «

Ad Leader: Musicland Chain

By JOHN SIPPEL

vettes, which ran 5/8 pages in The
Detroit News, Chicago Tribune,
Philadelphia Inquirer, Baltimore
Sun and New York Times. In the
Times, Korvettes featured six chart
LPs by Natalie Cole, John Travolta,
Keith Carradine, Crosby and Nash,
Electric Light Orchestra and Isaac
Hayes at $2:99.

Common in all five ads was
“Space 1999 at from $4.44 10 $4.49;
John Miles and the Frampton
double pocket at $3.94 and Andrea
True Connection at $3.64. Sam
Goody Inc. ran pages in The New
York Times and Philadelphia In-
quirer featuring 13 different labels
at $3.99 and $4.49 for LPs, along
with 10 chart items at $3.59.

Both Sundays Korvettes ran Elton
John LPs at $3.64. In the Sunday
(15)ad in the Times Korvette ran the
three-LP Kiss at $7.94, Best of BTO,
$3.64 and Starbuck and the ABC
catalog at $3.97

The new Barry Manilow was the
widest advertised package in the
fortnight, with ads ranging from 1/8

cassette push soon, but the other
four are still holding back.

Not only is there a money hangup,
but a space problem as most of them
have about 400 to 500 square feet for
records and tapes and an equal
amount of space for head shop
items, mod clothes, waterbeds;
handmade furniture or custom
leather goods.

Like Bendickson, they all volun-
teer that records and tapes are the
base, bringing in the traffic and most
consistent profit.

Patros feels he gets buyers from
what’s played on his local LaCrosse
FMers, WFPL and WIZM. Patros
carries an estimated 10,000 LPs, but
some of the smaller stores drop
down to fewer than 2,000 LPs. They
order from Lieberman’s one-stop
from every two weeks (o twice
weekly. Most receive good UPS
service. Patros gets his orders by
truck.

The five stores find business picks
up considerably when school terms
begin as each area has a large nine-
month collegiate population. It aver-
ages about 10,000 to 11,000 per com-
munity. All have competition. It’s

(Continued on page 74)

to a full page in The Los Angeles
Times. Price ranged from $3.89 to
$4.19. Other ads ran in the Phila-
delphia Inquirer, where two were
run in consecutive weeks; The Den-
ver Post, Baltimore Sun, New York
Times, San Francisco Examiner/
Chronicle, Atlanta Journal/Consti-
tution and Miami Herald.

In the two Sunday editions cov-
ered, the Los Angeles market
showed a steady low price of $3.88,
with the Wherehouse getting the
largest share of ad allowance.

Peaches ads in the Atlanta and
Denver Post showed no prices.

In the Korvettes ad for Aug. 15,
Elektra was misspelled everywhere
as “Electra.”

Major market Sunday papers
which carried no advertising either
week included Cleveland Plain
Dealer, New Orleans Times/Pica-
yune, St. Louis Post-Dispatch,
Seattle Times, Oklahoma City
Oklahoman, and the Portland Ore-
gonian,
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The OJays:

Geﬂmifhe message
| e people.

No group in contemporary music communicates
quite like the O'Jays.Case in point: the new single
“Message in Our Music.” In just two weeks the record
has leaped to8T'in Billboard,and 94 in Cashbox
~ and this comes hot on the heels of a platinum-and-
- a-half album that has rocketed O'Jays sales figures

beyond the 15,000,000 mark.
15,000,000 records. That my fnend s alotof

g
e

message units, " e O Joss
“Message in Our Music,” the Mzssmznlv;:gmmusxc |
. single.“Message inthe Music,” | * 'qg'jv Bf“*yf 5

~ the new album. Those over-
 whelming Olays-the message JEPRERPT TGS
' istheir medium.On Philadelphia el S58—=" 2 ™ 4
~ International Records. iy PN
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Financial

ATV $ RISE

LONDON—-Though the ATV
Corp. turned in record profits before
tax of $11,880,000 for the year ended
March 28, contributions from the
Pye-Precision subsidiary slumped
drastically.

But the performance of the music
aide was to some extent redeemed by
further excellent results from the
publishing side.

Louis Benjamin, Pye Records
chairman, admits that fiscal 1976
has been “a tricky year.” but since
the company’s runaway success with
“Save Your Kisses For Me.” by

/" Producers should\

select hit songs.
Not search for them.

A great hit starts
with a great song.
We’ve got your
number! Call ours.

SUDDEN RUSH MUSIC

750 Kappock Strest

Bronx, N.Y. 10463
(212) BB4-6014

Brotherhood of Man in the Eurovi-
sion Song Contest, there has been ““a
remarkable improvement in the
U.K..” which has been reflected in
overseas earnings.

He adds: “We could be into an
all-time record for the first six
months of the current financial
year.”

Commenting on the Pye Records
results, the ATV report refers to in-
ternal reorganization and the inte-
gration of Precision Tapes into the
records group to reduce overhead
and streamline operations. Mention
is also made of the formation of a
new U.S. company, ATV Records
Inc., and notes that the results take
into account setting-up and devel-
opment costs.

Benjamin says that in addition to
the cost of the U.S. company, Pye
has also tackled equivalent prob-
lems in Holland where it jointly
owns a company with Vogue. “The
Dutch company is now doing very
well and there has been a vast im-
provement in the U.S. at this point.”

In the 1975 financial year, Pye
came in with a massive $3.6 million
pre-tax profit on a turnover of $20.8
million, equivalent to about 35% of
the group surplus. But in 1976, with
the company missing out on the
sales of hits over Christmas. cutting
back on the scope of its tape oper-
ations and experiencing problems in
overseas companies. the picture
changed dramatically.

Pye Slices U.K. Firm’s Profit;
Chairman Sees Label Recovering

Turnover, nevertheless, was main-
tained at $20.7 million but the com-
pany was able to secure only a
$1,650.600 profit on this amount.
This was equivalent to 14% of group
profits.

ATV Music, which in 1975 re-
corded profits of $2,880.000 on a
turnover of $6.480,000, boosted its
1976 gross t0 $7.560.000 and its prof-
its to $3,240.000.

The annual report notes that, dur-
ing 1976, ATV Music scored 28 U K.
hits, including two numbers, Johnny
Nash’s “Tears On My Pillow™ and
*Save Your Kisses For Me.” Also
noted are the successes of Paul
McCartney’s “Band On The Run.”
and “"Venus On Mars,” in the U.S.
and U.K.; the American No. | for
Maxine Nightingale’s “Right Back
Where We Started From”; the over-
seas hits by the Rubettes and the un-
expected bonus in the shape of
EMTI’s re-promotion of 21 Beatles’
singles, plus the group’s double al-
bums which were in the charts for
seven months.

CONCERT
PROGRAMS

Posters,
Financial Reports,
Brochures

and other
on time quality
job printing.

By the Printing Division of
Billboard Publications, Inc.
2160 Patterson Street
Cincinnati, Ohio 45214
513/381-6450
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85% Of Our Graduartes
Are Working In The
Record/Music Indusiry

It’s not by chance that the College for Re-
cording Arts is fully accredited by the
National Academy of Recording Arts and
Sciences Institute.

It’s because our cusriculum has one main purpose:
to prepare you for a Music Industry job. Our
graduates got jobs because they were persistent and
didn't give up. And because they gained enough
expefience to be immediately vajuable to a poten-
tial employer. This is what the College for Record-
ing Arts is all about.

You'll learn from professionals who are active in
the Music Industry.

You’ll learn by experience in our many studios: a
16-track studio, a radio broadeast studio, a disc
mastering studio with the latest Neumann disc
mastering system. and a separate 8-track studio
with one of the most sophisticated synthesizer
systems available today,

You'll learn the principles of Audio Engineering.
Music Production, Music Law, Music Business and
Finance. Studio Electronics, Disc Mastering, and
Electronic music synthesis.

If you are seriously interested in starting a career in
this industsry, and have the desire to work hard for
1t, call or write for our Catalog.

College for Recording Arts

665 Harrison Street

San Francisco, California 94107
(415) 7816306

Semesters Begin October,
February, and June.

Breaking Big!
“THIS MELODY
IS FOR MY
BABY”

Dakar DK-4557
by

BEN MONROE

Station Picks & Playing

WAIR WFDR  WPDQ WSOK
wBSC WGIV walz WSRC
WCKO-FM  WIDU WQKI WTHB
WEAL WLLE  WSHA WWBD
WEDR-FM  WOIC  WRBD WWDM
WEWO WORL WRSV-FM  WYNN

For Your DJ Copy
Write or Call: -

Dakar Records
888 Seventh Ave.
New York, N.Y. 10019
(212) 541-9860

Off The
Ticker |

The New York Stock Exchange
says trading in Morse Electro Prod-
ucts common stock will not resume
and further dealings are suspended.
Application will be made to the Se-
curities Exchange Commission to
delist the company’s common stock.
In the company’s first quarter ended
June 30. it reported a loss of
$2,716.000 on sales of $21,630,000.

* * *

Ampex magnetic tape division
hiked prices 7% on certain tape
products used in professional video
and instrumentation recording mar-
kets. ... PRC Recording Co., Los
Angeles, has opened an automated
record pressing facility in Compton,
Calif. . .. Reported changes in stock
holdings by the SEC: Salvatore T.
Chiantia, a vice president of MCA
Inc., disposed of 10,000 shares, re-
ducing holdings to 1,400,000.

x k%

Cetec Corp., El Monte, Calif.,
makers of Gauss duplicating and
broadcast equipment, posted earn-
ings of $132,000, or 6 cents a share,
on sales of $11.050,000 for 13 weeks
ended June 30. compared to earn-
ings of $103,000, or 4 cents a share,
on sales of $8,515,000 for the same
period a year ago. ... Craig Corp.,
Los Angeles, reports earnings of
$9,800,000 or $3.15 a share, on sales
of $117,500.000 for the year ended
June 30, compared to earnings of
$3,300,000 or $1.06 a share, on sales
of $69,100,000 for the year before.

* * *

Increased video and audio sales
produced a profit turnaround for
Advent Corp. in the first quarter
ended June 26, with earnings of
$44,386 compared to a $926,792 loss
the prior year, with the 1976 figure
including a tax loss carry forward
credit of $192,184. Sales were up
nearly 27% to $5.79 million from
$4.56 million in 1975, with audio
volume up 9.5% to $3.287 million,
and video sales increasing 60% to
$2.5 million.

x  x %

Due to scheduling conflicts for
certain directors, the Handleman Co.
has adjourned its annual stock-
holders meeting to Monday, Sept. 13
at 2 p.m. from Sept. 8, at executive
offices, 1055 W. Maple Rd., Claw-
son, Mich.
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" Market Quotations |

As of closing. Thursday, September 2, 1976

High ' Low NAME PE (153(',‘:; High Low Close Change
59% 19% ABC 23 245 35% 35 35 - h
9% 4% Ampex 12 506 7% 6% 6% - %
9% 2% Automatic Radio 3 31 5% 5% 5% + %
20% 10% Avnet 8 179 19% 18% 19 + %
25% 15 Bell & Howell 15 21 20% 20% 20% - %
61 46% CBS 12 297 57% S56% 56% - %
7% 4% Columbia Pictures 6 39 5% 5% 5% Unch
16% 8% Craig Corp. 4 20 12%  12%  12% Unch
63 47% Disney, Walt 21 424 51% 50% 50% Unch
5% 3% EMI 11 38 3% 3% 3% + %
20% 17% Gulf + Western 5] 573 19 18% 18% - %
7% 5  Handleman 1 14 6 5% 6 + %
27 14% Harman Industries 5 209 21 20 21 + 1
8% 3% K-Tel International 4 - - = 5% Unch
1% 7 Lafayette Radio 6 56 7% 7% 7% + %
25% 19% Matsushita Electronics 14 774 22% 22 22% Unch.
36% 28 MCA 5 113 28%  27% 27% - 1%
15% 12% MGM 7 60 13% 13% 13% - %
65% 52% 3M 24 426 63% 622 62% + %
- — Morse Electro Products - - - - 2% Unch
59 41% MotorolaInc. 25 237 54% 53% 53% + %
33% 19% North American Philips 8 19 30% 29% 30 - "%
23% 14% Pickwick International 8 32 18% 18% 18% Unch
5 2’4  Playboy 24 2 3% 3% 3% - %
30% 18% RCA 15 420 28% 28% 28% - %
10% 8% Sony 29 595 9% 9% 9% - %
40% 16 Superscope 7 70 21%  20%  21% - %
47% 26'% Tandy 9 339 32% 31% 31%h - %
10% 5% Telecor 7 95 7% 7% 7% - %
4% 1% Telex 11 64 3% 3 3% + %
7% 2% Tenna 12 24 3% 3% 3% + %
13% 8% Transamerica 10 614 13% 13 3% + %
15 8% 20th Century 11 12 10 9% 10 + %
25% 17%2  Warner Communications 6 250 18% 18 18'% - %
40% 23% Zenith 15 409 31% 31 31% - %
OVER THE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
ABKCO, Inc. 58 0 1% 2% Schwartz Bros. 10 0 1% 2%
Gates Learjet 3 15 8% 9% Wallich's M.C. - — A Y2
GRT 5 25 5% 5% Kustom Elec. 7 8 2% 3%
Goody, Sam 3 0 1% 2% Orrox Corp. 0 2 Y 1
Integrity Ent. 3 0 % % Memorex 7 193 2% 22%
Koss Corp. 6 30 5% 5% Recotron 27 7 4% 5%
M. Josephson 4 2 7% 8%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by
Douglas Vollmer of G. Tsai & Co., Inc., Los Angeles, 213-556-3234, members of the New
York Stock Exchange and all principal stock exchanges.

:UP 6% IN DECADE &

Is Polygram Claim

By STEPHEN TRAIMAN

NEW YORK- The Polygram
Group now claims more than 15% of
the world music market, with the
growth of its share outpacing the
global increase, particularly in the
last two years. This compares to only
a 9% share a decade ago.

In the first annual report ever is-
sued by the Philips-Siemens part-
nership that dates to 1962, for the
year 1975 for all divisions, Polygram
notes that global retail sales of prere-
corded records and tapes (excluding
Russia, China and Eastern Europe),
rose 7.2% to 17 billion Deutsch-
marks, from 15.85 billion DM the
prior year. (Current 1976 exchange
rate is about 2.5 DM t0 $§1 U.S)

For the 24 Phonogram and 19
Polydor companies worldwide, the
2.61 billion DM sales for 1975 repre-
sent an 8.75% increase over 1974,
with the global share of market up
slightly to 15.3%, from 15.1%.

In 1974, with the world music
market up 10.1% to an estimated
15.85 billion DM at retail, Polygram
sales were reported as 2.4 billion
DM, nearly a 16% increase from the
2.07 billion DM in 1973.

A decade ago, Polygram Group
record/tape sales were only 710 mil-
lion DM, about 9% of the estimated
1966 worldwide retail music market
of 7.8 billion DM, with the corporate
share of market growing steadily in
the 10 years.

On the balance sheet itself for
1975 for the Polygram Group, with
data compiled on a uniform basis
and consolidated from the official
accounts of Polygram B.V. (Baarn,
Holland) and Polygram GmbH

(Hamburg) total sales (turnover) for
1975 were 1.624 million DM, a 13%
increase from 1974. Percentage of
sales for capital, revaluation reserves
and general reserves was unchanged
at about 24% each year.

Also of interest is the growing Poly-
gram output of tape versus records,
with more than 14% of 1975 produc-
tion in musicassettes worldwide, ver-
sus only 8% five years ago and about
2% a decade ago when they were
first introduced.

Among 1975 highlights for the 24
Phonogram and 19 Polydor; 15
Chappel and 21 Intersong (publish-
ing); 9 Polytel and 3 Polymedia
(films-tv-AV), and 6 direct market-
ing companies, plus 16 global studio
operations, as noted Polygram
Group president Coen Solleveld:

® Phonogram noted excellent
sales figures, particularly in France,
West Germany and the U.K., with
international coordination cited for
successful tours by 10cc and BTO;
plus expansion of an international
data system and development of
centralized film and video services.

® Polydor reflected the general
world mart, with retail sales lagging
behind projections the first six
months, then rebounding strongly to
bring the year fully up to expecta-
tions. Cited were heavy classical
sales, especially in West Germany:
continued march of the musi-
casselte, and increased market share
for the companies in France, India,
Mexico, Sweden and Venezuela.

e Chappell and Intersong, com-
bined in the publishing division, re-

(Continued on page 67)
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PLATINUM PROOF]
THE WHOLE WORLD’S GOIN

It’s their 2nd platinum album
in Canada during the last 6 months.

Now shipping and selling in the U.S.
CASHBOX Billboard o

w
Fm progressive programmers Leader Myles Goodwyn &
will find much to be pleased IS a very good writer :
with on this album, with outstanding and vocalist and this One of Canada’s most
cuts like “Wings of Love” four-piece band has tunes beloved of bands
and “Gimmie Love". that could break them wide open. Major promotion is underway.

IN CANADA: AQUARIUS RECORDS / DIRECTION: TERRY FLOOD MANAGEMENT / PUBLIC RELATIONS: C. J. STRAUSS & COMPANY .
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NEW ORLEANS—Musexpo '76
expects representatives from some
600 companies in more than 20
countries on hand for its second
year, when the international record
and music industry market opens its
four-day run Wednesday (8) at the
Fairmont Hotel here.

According to Roddy Shashoua,

NEW ORLEANS BUZZING

More Than 600 To
Musexpo Sessions

SPARKLE CHOKERS BY SKY
THE STAR MAN

The finest imported Chrystal Rhine-
stones, creatively set, on inch wide
black velvet. Ends fastened together
and are adjustable!
State neck size. and one secondary
color preference, to go with chrystal.
Example: Chrystal and green, or chrys-
tal and blue, etc.
If no secondary color chotce is made,
then the rhinestone choker will be all
chrystal stones on black velvet.
Unique rhinestone chokers that twinkle
and sparkle. Excellent for stage or
evening wear.
Make money order or check payable
to Sky for ten dollars for each choker.
Satisfaction guaranteed.

1116 N. Crescent Heights Blvd.
(at Santa Monica Bivd.)
West Hollywood, CA 90046

\ (213) 650-5800 Y,

Musexpo president. between 150
and 200 firms are occupying or shar-
ing “offices™ for business confer-
ences, including separate groups
being supported in part by the gov-
ernments of the U.K.. Australia and
Canada.

“We've finally found a good for-
mula with better facilities, service
and overall environment for our
participants from around the world
to be able to meet and do business
more effectively.,” he emphasizes.
“We've concentrated our efforts on
the quality of participants, rather
than on quantity as we did last
year.”

Shashoua notes that broadcasters
and record and tape retailers have
been extended complimentary ad-
missions this year, with a special low
registration fee of $75 for record/
tape distributors attending as buy-
ers.

Late confirmations for office
space, he reports, include ABC Rec-
ords/ABC Music, Dark Horse Rec-
ords/Ganga Music, Gusto Records,
Studio In The Country, Philo Rec-
ords, Nugget Enterprises and Han-
sen House/Golden Press from the
U.S.; San Juan Record & Tape/In-
terglobal Music: Associated Music/
Wizard Records/Milton Watson
Enterprises from Australia; Full
Moon Music and Gull Records from
the UK.

If they

left out the
material for
tomorrow’s
big meeting...

you can

have it tonight.
Tell them to get
iton American’s
Priority Parcel
Service.

If it weighs up to 50 pounds and measures c

upto 90 inches in length. width and height,
American can getit from here to there in
hours. Just getit to an American air-
port ticket counter and it's on its way.
Yes .American can arrange to pick up

and deliver.

AmericanAirlines Freight System
633 Third Avenue New York N.Y 10017 US A

Get it on American

"i‘\
|1ll|ll|l| |
f

§

AMERICAN'’S PRIORITY PARCEL SERVICE

General News
Bogus
Tickets
Hit L.A.
Concert

By AGUSTIN GURZA

LOS ANGELES—A local pro-
moter of Latin dance/concerts lost
more than $7.000 at a recent Con-
vention Center event as a result of a
ticket counterfeiting operation that
was apparently the largest and most
professional ever to hit the Latin
concert business here.

Arturo Guerra, owner of a tax and
immigration counselling service
who has been promoting local con-
certs for five years, says that 600
bogus tickets valued at $7.200 were
passed at a recent dance.

The dance, which featured groups
from Central America, drew a little
more than 2,000 persons. Legitimate
tickets were selling at $10 in advance
and $12 at the door.

Sgt. Larry Buoncristiani of the
bunco division of the Los Angeles
Police Dept. reports that this was the
largest counterfeit scheme to hit a
Latin music event here. “[t is only
the second time I've heard of this
happening at a Latin event,” says
Sgt. Buoncristiani, “and ['ve been
here nine years.”

The other event referred to by
Buoncristiani, was a Latin dance/
concert held recently at the Alexan-
dria Hotel in which the promoter
lost about $1.000 in counterfeit tick-
ets. A check with other Latin concert
promoters indicates that some ticket
counterfeiting has been going on for
quite some time, but on such a lim-
ited scale that the incidents were
never reported.

Guerra reports that the bogus du-
cats were sold in the Convention
Center's parking area to arriving
customers who were prepared to pay
the stiff $12 admission price at the
door.

People who purchased the
fraudulent tickets later reported the
sellers were claiming they had
bought the tickets for personal use
and were unable to attend the event
because of a last-minute emergency.

The bogus tickets were almost
perfect reproductions varying from
the legitimate tickets in only minor
details of the type face. Guerra says.
however, that a ticket-taker noticed
the irregular tickets as they were
being presented the evening of the
show. And although Guerra was
alerted, he let them pass thinking it
would be a small-scale fraud as he
had experienced before.

Guerra, however. is irked by what
he considers the police department’s
lack of interest in the casc. He says
that after filing an initial report with
Sgt. Alvin Dollinger of the bunco di-
vision, he was unable to get further
cooperation even after he had ob-
tained names of suspects as a result
of his own investigation.

Sgt. Buoncristiani says the investi-
gation is continuing. "We still have
the cases and they're active.” he says,
referring to both the Convention
Center and Alexandria Hotel events.

Runaways Sign

LOS ANGELES-The Peer-
Southern Organization has obtained
the international publishing rights
for all selections recorded by Mer-
cury Records’ female teenage band
the Runaways.

WWW.americanradiohistorv.com

REDDY FOR DISNEY—Capitol's Helen Reddy and Sean Marshall duet as
Irwin Kostal conducts during a recording session for Walt Disney Productions
“Pete’'s Dragon,” live action/animation musical fantasy that will be the

studio’s Christmas '77 release, its biggest since ‘‘Mary Poppins."

Al Kasha

and Joel Hirschhorn wrote the music, orchestrated by Kostal.

RCA Will Spend $13 Mil
Improving Indiana Plant

NEW YORK-RCA Records will
spend $13 million to expand and
modernize its Indianapolis manu-
facturing capability in a program
due for completion in 1978. At that
time all the company’s facilities in
the city will be concentrated in a
single location.

Included in the plan is a new
building at the RCA 13th St. com-
plex to house fully-automated 12-
inch record presses. A new power
plant is to be installed and the com-
pound department is to undergo ex-
tensive renovation.

Ken Glancy, RCA Records presi-
dent, says completion of the pro-
gram will give the company “one of

3 Cities Host ABC

LOS ANGELES—ABC Records
is instituting a series of regional
branch sales meetings. The first of
three meetings takes place in Los
Angeles Wednesday (8) followed by
Chicago on Thursday (9) and New
York Friday (10).

According to Don England, vice
president of sales and distribution,
the meetings are designed to kick off
a September/October promotion for
new fall and catalog products. The
meeting is also to officially an-
nounce ABC’s distribution agree-
ment with Shelter Records.

The entire ABC contingent, from

the most modern record manufac-
turing operations in the world and
will effect vast savings” through au-
tomation. Elimination of various
hand processes by the replacement
of currently used manual presses are
also expected to improve the quality
potential.

Currently contained in the loca-
tion is RCA’s research and engineer-
ing building, record tape manufac-
turing, RCA Music Services, the 7-
inch pressing facility, matrix pro-
duction, a warehouse and a distribu-
tion center.

Space for future expansion to
keep pace with anticipated growth is
included in plans for the new 12-
inch pressing plant.

Sales Meetings

Jerry Rubinstein, chairman of the
board, on down will be on hand
discuss the label’s sales and prom-
tion programs, with the theme of
the conference “At ABC, The Name
Of The Game [s Music.”

The West Coast meeting will in-
volve personnel from San Francisco,
Dallas, Houston, Seattle and Los
Angeles. The Midwest area will con-
sist of people from Detroit, Cincin-
nati, Chicago, St. Louis, Kansas City
and Miami. On the East Coast, terri-
tories include Philadelphia, New
York, Atlanta, Baltimore/Wash-
ington. Boston and Hartford.

Arizona Seminars For Arista Staff

NEW YORK—Arista Records will gather together all its U.S. personnel for
a series of sales and promotion work seminars Wednesday (8) through Sunday
(12) at Scottsdale, Ariz.’s, Camelback Inn.

Known at the company as the “September meetings.”

attendance will be

limited exclusively to Arista personnel and guests. No distributors are invited.

Three newly-signed Arista acts will be showcased at the confab—Mr. Big,
British rockers: the Funky Kings, West Coast-based rockers; and the Aipha
Band. composed of T-Bone Burnett, Steven Soles and David Mansfield from

Bob Dylan’s Rolling Thunder Revue.

Lemongello LPs Will Be Shipped

NEW YORK-—-An cstimated
8.000 persons who ordered records
and tapes of Peter Lemongello’s
“Love 76" album through the mail
but never received them. will have
those orders filled within two weeks.
according to Louis Lefkowitz. New
York State Attorney General.

The move follows a complaint of

fraud brought against Lemongello
earlier this month (Billboard Aug.
14) by his advertising agency Tri ad
Media. That complaint resulted in
an order of attachment against Lem-
ongello’s personal and corporate as-

sets by State Supreme Court Judge
Samuel Rosenberg.

According to Letkowitz. interests
representing the singer have assured
the Attorneyv General's office that

they would assume (ull responsi-
bility for fullfilling the outstanding
orders.

A court decision on the private
suit with Triad Media is still out-
standing. That suit also charges
breach of contract. and seeks to re-
cover some $95.000 allegedly owed
to Triad by Lemongello for tv adver-
tising on the “Love "76™ album.
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BUDGETS REDUCED

Revivals Tops In Coming
Broadway Musical Season

By RADCLIFFE JOE

NEW YORK-The Broadway
theater, still smarting from the hurt
of such colossal musical flops as
“1600 Pennsylvania Avenue,”
“Rex,” “Hamlet,” “Truckload,”
“Via Galactica,” and “Dude,” is
playing safe with musicals for the
coming 1977 season.

Instead of the bold, lavish but un-
tried musical that has caused million
dollar headaches in the past, pro-
ducers are staying with revivals of
proven successes.

The Broadway reruns scheduled
for the coming season include “Hell-
zapoppin,” with Jerry Lewis; an un-
cut version of George Gershwin’s
“Porgy & Bess,” “Fiddler On The
Roof” with Zero Mostel; “Oh! Cal-
cutta,” the 1969 musical that ush-
ered in the era of total nudity on the
Broadway stage; a musical version
of “Look Homeward Angel,” with
Leif Erickson; “The Robber Bride-
groom,” with Barry Bostwick and
Rhonda Coullet; and “Going Up” a
revival of the 1917 musical about
flying.

Also expected are traveling com-

We're only #4
so we really have
totry harder

We offer any
or all of the
following
quality
services. All
under one
roof and at
competitive
prices.

ﬂ Lee Myles Assoc., Tnc.

@ 160 E. 56th SL. 0ept. AS. NYC 10022 Tei-756-3232
* Design
*Art

* Type

e Colorseps
e Printing

e Fabrication

Serving the graphic nesds of the record Industry since 1852,

panies of “West Side Story” with
Leslie Uggams and “The King & I”
with Yul Brynner.

The few new musicals will include
two versions of the life of the late Dr.
Martin Luther King Jr., “I Have A
Dream” with Billy Dee Williams
and “Selma” with Tommy Butler.
There will also be “Has Anybody
Here Found Love?” described as a
musical review; “Hello America,” a
musical comedy on the progress of a
Jewish immigrant family from its ar-
rival at N.Y.’s Ellis Island through
its hardships on Manhattan’s Lower
East Side; David Merrick’s produc-
tion of “The Baker’s Wife,” from a
1938 French film titled, “La Femme
du Boulinger”, and “Music Is.”

There will also be “A Broadway
Musical,” about two white theater
managers trying to put together a
show about blacks; “Aimee,” with
Ellen Butstyn; “Baker’s Dozen” with
music by Cy Coleman; “Camino
Real,” a musical adaptation of Ten-
nessee Williams’ drama; “Dottie,”
based on the life of the late Dorothy
Parker; and “Quasimodo,” a musi-
cal version of Victor Hugo’s “The
Hunchback Of Notre Dame.”

Even as the few new musicals are
shaped, caution remains the watch-
word. “Music Is,” which is an adapt-
ation of Shakespeare’s “Twelfth
Night,” is having its problems in
tryouts on the West Coast, and the
cost is being trimmed to keep it to
just over $500,000 and the same is
true of “Camino Real.”

In using new musicals, Broadway
producers, excited by the successes
of such shows as “A Chorus Line,”
“The Threepenny Opera,” “Don’t
Bother Me I Can’t Cope,” and
“Yentl” are beginning to look more
and more to off-Broadway for tal-
ented writers and scripts. Should the
trend continue it could auger well
for many talent off-Broadway
people and products that have long
been snubbed by the Broadway
heavies.

SAVE
6%

Now, save 25% when you
buy the “Scotch” Brand 207

High Output/Low Noise E’**’H@

7-inch open reel
Standard packaging

tape

24 HOUR
FREIGHT-PAID SERVICE

ACCESSORIES

A single buying source for all your accessory needs

A.l. ROSENTHAL ASSOCIATES

29 E Gilenside Ave - Glenside. Pa 19038 - 215 BAS-5211
SEND FOR FREE CATALOG

BASF ¢ BLACK MAGIC * EVEREADY * MAXELL * MEMOREX * NORTRONICS
NUMARK * PICKERING « RECOTON * SCOTCH ¢ SHURE * SOUND GUARD » WATTS

General News

Fla. Disco
Aims To Cut
Drug Abuse

By RADCLIFFE JOE

NEW YORK—In a move aimed at
providing neighborhood youths
with a wholesome alternative to al-
cohol and drugs, an enterprising
Florida preacher has created a teen
discotheque out of a fading bur-
lesque house in a rundown section of
St. Petersburg.

Thd disco, called “Papa’s Dream”
(its only overt reference to its con-
nection with organized religion),
also features a game room and other
recreational facilities for restless
youngsters. It is a $90,000 project of
Young Life, a non-denominational
Christian organization with youth
clubs throughout the country.

Original funding for the project
came from the City of St. Petersburg,
the local Rotary Club, various
churches sympathetic to the aims of
the project, and a number of private
citizens, including Paul Stookey, of
Peter, Paul & Mary, the now-dis-
banded pop group.

“Papa’s Dream” is headed by
Fred Langston, an ordained min-
ister of the Evangelical Church Al-
liance, and an accomplished musi-
cian. Of his inspiration for the
establishment of a discotheque for

(Continued on page 42)

RIAA
Gold

Record
" Winners__

Singles

The Manhattans’ “Kiss And Say
Goodbye” on Columbia is platinum.

Wild Cherry’s “Play That Funky
Music” on Epic; disk is the group’s
first gold single.

Lou Rawls’ “You'll Never Find An-
other Love Like Mine” on Phila-
delphia International; disk is his first
gold single.

Elton John & Kiki Dee’s “Don’t
Go Breaking My Heart™ on Rocket.

Captain & Tennille’s “Shop
Around” on A&M; disk is the duo’s
fourth gold single.

Albums

“War’s Greatest Hits” on United
Artists; disk is the group’s sixth gold
album.

John Denver’s “Spirit” on RCA;
disk is his 10th gold album.

Barry Manilow’s “This One’s For
You” on Arista; disk is his third gold
album.

Lou Rawls’ “All Things In Time”
on Philadelphia International; disk is
the artist’s fourth gold album.

Seals & Crofts’ “Get Closer” on
Warner Bros.; disk is their sixth gold
album.

Loggins & Messina’s “Native
Son” on Columbia; disk is their sixth
gold album.

Beach Boys' “15 Big Ones” on
Brother/Reprise; disk is their 13th
gold album.

22,000 See Rollers

ST.LOUIS—The Bay City Rollers
played two shows, Sunday (29), at
Six Flags Over Mid-America here,
attracting more than 22,000 fans, the
theme park reports.
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30-City ABC Racks Promo

® Continued from page |

the generation of greater volume
and profits for the latter, Kugel
stresses.

ABC’s rack departments are being
stocked with a greater variety of
product to appeal to the diverse
clientele patronizing the chains and
promotional devices are being de-
veloped to build traffic in record sec-
tions.

The goal, says Kugel, is to elevate
more locations to a profitable prod-
uct turnover rate of 4% to 5 times a
year.

This has already been accom-
plished in a large number of ABC
racks, he asserts, and the gains have
been instrumental in returning a
goodly portion of the company’s
gross lost when the W.T. Grant
chain folded.

The Grant debacle wiped 365 out-
lets from the ABC web. Since then,
six or seven additional chains have
been picked up, and the company
currently services about 6,000
racked locations across the country.

The ABC Christmas campaign
will run from Thanksgiving through
the holiday buying season. The 12-
page, free-fall newspaper inserts will
feature 200 titles selected in cooper-
ation with 13 labels. Printing runs
will be customized to provide indi-
vidual data about each of the 10 ma-
jor retail chains participating in the
program, according to Linda Good-
man, the rack’s ad and promotion
director.

Price policies of the individual
chains will be imprinted, as well as
return coupons for those merchan-
disers equipped to handle mail-or-
der sales.

Among the chains involved in the
campaign are Rich’s in Atlanta,
Fred Meyer in the Northwest, and
Ayr Way in the Midwest.

Kugel asserts that it was the suc-
cess of a test campaign with Rich’s in
the Atlanta area last year that led to
expansion of the program this year.
The inserts were said to have pro-
duced a 70% increase in sales over
normal expectations for the holiday
period.

Some five years ago the rack spon-
sored a supplement insertion effort
in conjunction with the Meyer chain.
But that campaign was devoted ex-
clusively to ABC Records product.

In its continuing effort to beef up
rack volume, ABC is near imple-
mentation of a color-coded display
concept as a key element in a general
revamp of product display to attract
more sales.

Beginning in October, 1,000 of the
company’s racked outlets are to be
outfitted with coordinated display
material, including divider cards,
counter headers and a “record find-
ers” directory, which will identify
different repertoire by color. Twelve
hues are used to tag music cate-
gories—pop, country, jazz, chil-
dren’s, classics, etc.

One of the purposes is to indicate
ata glance the broad scope of music
product carried. Many potential
record consumers are uncomfort-
able in an area they think caters only
to rock buyers, Kugel says ABC re-
searchers have found. This is said to
be particularly true of the over-30
female who makes up a large seg-
ment of the mass retailer demogra-
phic customer breakdown.

“We have a captive audience in
the store that is there for reasons
other than disks,” sayd Kugel. “Our
problem is make them aware of rec-
ords and get them to walk through
our departments.”

With windows unavailable to
racks for display and wall space
minimal, ABC is making increasing
use of marquee-type display units
near the record department to call
attention to featured product.

This type of “front line” exposure
is now being used in more than 1,000
stores. Labels support the endeavor
which may, at different times, be de-
voted to new product by a single
manufacturer, or to thematic dis-
plays showing albums by a number
of companies.

Despite ABC’s major Christmas
supplement promotion, radio re-
mains the most used medium for
metro area promotion. Goodman
says electronic media outranks print
by a 60-40 ratio. Very little television
is used.

Radio spots are bankrolled by la-
bels but all production is in-house.
Drop-in identification tags are by-
passed in favor of unified scripting
presenting the store as “sponsor.”

SHORT & SWEET
39
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Mot 1 Week Only

Mo Box Lots Reguired
Any Quantity is an Order

*SAME-DAY DELIVERY SERVICE

UPS, TRAILWAYS, GREYHOUND, AIR EXPRESS

*Call us at (212) 347-3530 or
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General News

L.A. Law Cracks Rings With FBI Aid

® Continued from page |

Most recently uncovered is a six-
man team, five members of which
were named in indictments handed
down here by a local grand jury last
week. A sixth man is still sought.

Ringleader is believed to be Paul
Barron, 50, 1320 Montezuma Way,
West Covina, Calif., who along with
Joseph Simpscn, 47, 3315 Virginia,
same city, surrendered to FBl agents
in Brooklyn, N.Y.

Others named are: Daniel F. Car-
ter, 49, who is already serving a one-
to-15-year sentence at Chino state
prison, California, for a previous
conviction for LP theft in San Ber-
nardino county; Michael K.
McCaffrey, 32, 1219 Montezuma
Way, same city, who is in federal
custody in Portland, Ore.; and John
DeMarco, 35, 935 Wanamaker,
same city, who surrendered in Bos-
ton to the FBL

Those arrested out of state are
being charged with unlawful flight
to escape prosecution as well as con-
spiracy to steal and grand thefl.
Capt. Beto Keenast of the sheriff’s
organized crim.e bureau says a sixth
man will be named.

Investigator Tom Budds, veteran
in LP theft in the sheriff’s depart-
ment, says it appears this team, like
others arrested earlier, is composed
of seasoned record retail store rob-
bers who operated afternoons and
some evenings in making their
hauls.

It’s believed that these teams oper-
ated earlier in the New York and
New Jersey areas, leaving there ap-
proximately three years ago when
prices plummeted. Eastern fences
were paying $1.50 per LP, while the
price in this area is from $2.50 to
$2.60.

All teams stole only hit LPs. Ac-
cording to police, the six-man team,
for example, operated with two
“booster men.” The driver would
pick up the team shortly before noon
and they would have lunch together
and plan their heists. After lunch,
the booster men would don specially
suspendered baggy pants into which
huge pockets were built. They wore
loose shirts or jackets over the pants.

The driver would park in a lot
near the retail store. This team hit
primarily Gemco and K-Mart
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record departments. The “eye man”
would enter the store first, check se-
curity and distract the salesperson in
the rear of the store.

A “setup man” would enter and
begin to hurriedly stack hit LPs in
25s near the door taken from stepup
racks and browser boxes in the front
of the store where such fast-moving
inventory is displayed.

A booster man would enter and
the stacks of LPs would be placed in
his oversize pants. Teams stole a
minimum of 100 LPs and maximum
of 200 LPs on each store visit.

Within five minutes the team usu-
ally reunited at the car, where they
immediately tore price tags from the
skinbagged LPs. At the end of a
day’s haul, they would proceed to
one or more of 14 different record/
tape businesses here which con-
sistently bought the stolen records.

Police believe that the six-man
team had a 3,500 LP quota weekly,
while smaller teams had a 2,500 LP
quota. If they reached quota by
Wednesday, they normally vaca-
tioned, often going to the gambling
casinos of Las Vegas and Lake
Tahoe to relax.

The teams often worked other
cities when they felt the heat was oo
strong here. Las Vegas, Denver, San
Francisco and San Diego were
known to be good hunting grounds.

Still being prosecuted here is the
first team nailed by the combined
FBI and local police force. This team
was reportedly headed by John
Clohessy, who along with Richard
Horne has asked for a trial in Crimi-
nal Court here. Two fellow defend-
ants, Joseph Frick and Tom Dioro,
pled guilty two weeks ago to bur-
glary and grand theft and are await-
ing sentence. This team worked pri-
marily chain and independent
dealers in this area.

In June of 1975 police arrested a
three-man team here after that unit
had been working only three days.
John Feola, 31, Marina del Rey. and
Ryan Piper. 23, Hollywood, are
serving one-year sentences in Los
Angeles County Jail as a result of
those arrests.

Atlantic In
Jazz Album
Sept. Promo

NEW YORK—A three-week sales
campaign plugging new Atlantic re-
leases and the label's entire jazz
catalog was put in motion Aug. 30.

The program, tagged “Sound
Waves, Part 2,” repeats a similar
thrust. mid-year last.

Covered by the campaign are new
LPs by such artists as Mose Allison,
Roy Ayers, Joe Zawinul, Joachim
Kuhn, Gary Burton and Herbie
Mann. These new disks, along with
the album “Jazz Gala Concert” fea-
turing the likes of Gerry Mulligan,
Stan Getz and Nat Adderley, ship
Tuesday (14) three days before the
campaign is to end.

Catalog-wise, more than 200 titles
are involved. Recent releases from
such artists as Dave Brubeck, Yusef
Lateef, Rahsaan Roland Kirk, Fred-
die Hubbard, Duke Ellington,
Bobby Short, Lee McCann, Stanley
Clark, Lou Donaldson, Willis Jack-
son and Jan Hammer will also be
spotlighted

In addition to a 10% discount,
dealers will be offered 4-color post-
ers of the seven new albums and
other standard point-of-purchase
aids. Strong emphasis will be placed
on local print ads and radio spots
Select national print advertising will
also be used

www.americanradiohistorv.com

IRS Eyes LP Sale

® Continued from page 1

have been contacted recently in this
connection by federal agents.

Other companies almost certainly
have been contacted as well, though
few labels here will confirm it.

“They were interested in how
many we handle and what we do
with them,” explains Stan Meyers,
manager for London Records’ Chi-
cago branch, who was visited by two
IRS investigators.

“We were cooperative because I'd
love to see it (retailing of promo-
tional merchandise) stop com-
pletely,” Meyers says.

Meyers confirms that the agents
were probing the possibility of pro-
motional copies being diverted from
within companies, but explains that
they inquired about all aspects of
promotional merchandising, “‘com-
ing at it completely blind, asking all
kinds of questions.”

Meyers believes the impetus to the
investigation came from within the
industry. “Some manufacturer had
to push it a little to get the tax people
involved.” he says.

The MCA office here was called
upon by one agent who spent 15
minutes there, a source at the label
reports. “The agent wanted to notify
us that they were out there, and that
if they found a load of Elton John
promos, they'd trace it back to us,”
the source informs.

Contacted here, the IRS would
speak only in theory about such an
investigation, and then briefly. cit-
ing legal and regulatory prohibitions
as the basis for its silence. “The IRS
is concerned with the sale of promo-
tional merchandise only in relation
to whether or not tax is being paid
on the income derived from that
sale,” a spokesman says.

The RCA and ABC branch man-
agers here say the probe has not
reached them. Tom Potter, RCA’s
Chicago chief, was unapprised of
the investigation. but believes
“they’re bound to get around to us.”

CBS, Phonodisc and WEA branch
managers would not talk to Bill-
board about the IRS scrutiny.

However, in a related matter, Jim
Sculley. head of the CBS office, vari-

fied that he has contacted a Mil-
waukee used record store concern-
ing promo copies appearing at the
outlet. Sculley visited the second-
hand shop at the urging of Roger Ja-
cobi, gentral manager of the 1812
Records and Tapes chain in Mil-
waukee, who wrote in August to all
the regional suppliers, complaining
that “competition becomes impos-
sible when any record store sells
promo copies of new artists records
at well below cost.”

Sculley says the information he
gathered has been turned over to
CBS’s legal department in New
York. The CBS lawyers recently
brought suit in Carbondale, IlL,
seeking to prevent the sale of promo-
tional albums (Billboard, Sept. 4).

In yet another incident here, an
ABC promotion man was fired Mon-
day for alleged theft of merchandise
from the label's Elk Grove Village,
Ill. warehouse. The Elk Grove Vil-
lage police investigated the case, but
criminal charges will not be pressed.

N.Y. Songwriting
Workshop To Open

NEW YORK-—Songwriter Semi-
nars & Workshops, an organization
aimed at helping writers improve
skills and strengthen their ability to
market song product, has been
started here by writers Ted Lehman
and Libby Bush.

The 1l-session workshops and
seminars for both new and experi-
enced songwriters will begin classes
Sept. 13. Mini-workshops in sup-
portive music skills are also being of-
fered.

Lehman and Bush have devel-
oped and conducted songwriter
workshops for New York City's
Board of Education, AGAC, as well
as recent workshops at the Waldorf-
Astoria hotel.

Jimmy Reed Dead

OAKLAND — Jimmy Reed.
famed blues star of the 50s and 60s,
died here Aug. 29 at the age of 50.
Reed was on the West Coast for a
series of dates in San Francisco
when stricken.
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FROM ONE OF THE YEAR’S MOST TALKED-ABOUT
DEBUT ALBUMS, COMES ONE OF THE YEAR’S MOST
TALKED-ABOUT NEW SINGLES

"(IT’S A) LONG WAY THERE.......

THE HIT SINGLE NOW BREAKING NATIONALLY ON...

KJOY-HB WQPD - HB KROK - HB KLUE WMFJ - HB
KCBN - HB WORJ/FM WXXX KIKX KNOE - HB
WGOW - #25 WGLF WROA KSDN KPUG
WFLI- HB Z-96 KVOL- # 34 WQBX WPGA
WCUE WTAC WRNO KMKF/FM KEIN
WTOB KLUC WPAM KBCQ KMHT
KBBC KSLY KSMB KOBO WVOK/FM
WORD - HB WNOE/FM KLOG KATY WMSL

* Picked by Billboard, Cash Box, Record World and Bill Gavin

Available frox.;;.(.:apitol Records

—  WWWeamericanradiohistorv com


www.americanradiohistory.com

20

SEPTEMBER 11, 1976, BILLBOARD

General News

One-Stop/Retailers
Combination Dinged

LOS ANGELES—John Jackson,
owner of John’s Music, a one-stop
operation here, is violently opposed
to one-stop owners operating retail
outlets, although he acknowledges
that many do.

“I feel it’s unethical for a one-stop
owner to own a retail store. First we
sell to our customers, then we turn
around and compete with them,” he
says.

Jackson’s method of operation has
borne fruit. Last year his small one-
stop grossed more than $1 million.
He explains that the bulk of his sales
are from single records despite sev-
eral major labels’ contention that
LPs are outselling singles in many
cases two (0 one.

He notes that there are few LPs of
which he will sell 5,000 copies. How-
ever, it’s impossible to keep track of
the single records that approach that
figure.

“I will sell large numbers of about
70% of the singles that go on the ra-
dio playlists. But I don’t even ap-

proach 50% of the LPs that go in the
lists. It’s just not true that LPs outsell
singles here.”

On the other hand, he points to
the continuing increase in LP sales
due to the exposure given to albums
by radio.

Where his customers previously
purchased twice as many singles as
LPs, this figure has been reduced by
25%.

Jackson says that since the first of

the year, his sales have increased by
20% and the number of retail cus-
tomers are up approximately 15%.

He attributes the increase in sales
to radio advertising. “I have been
demanding radio advertising for the
stores and having it personalized
where the stores can realize more
profits. Naturally I also gain from
this.”

He notes that during the summer
months sales decrease between 15%
t0 25%.

Jackson employs members of his
family in the business.

AFTERDARK
GOES DISCO

Competition Among Publishers Intense

® Continued from page 4

Beechwood is willing—and able—
to lay out considerable dollars for
publishing to proven acts. Kramer
just made a long-term, exclusive
agreement in conjunction with EMI
Publishing, London, for publishing
rights in the US. and Canada to
songs by Queen.

“That was a heavy investment on
our part, but their ‘Night At The Op-
era’ album went platinum. Based on
that, with their next album we
should start making money.

“It’s easy to make that kind of
publishing deal. And we've just
made stmilar deals with Paris, which
features Bob Welch of Fleetwood
Mac fame, Glen Cornick from
Jethro Tull and Hunt Sales, among
others. Its ‘Big Towne’ album would
become a national hit.”

Beechwood has also made deals
with the Earl Slick Band, Tom
Snow, Linda Hargrove (through
Pete Drake) and Dorsey Burnette.

“You have to be competitive,”

Japanese Move

® Continued from page 1

publishing, has placed Kenji Ogino
inside the Capitol Tower.

Masaaki Asukai and Shizou Mat-
suo are now but a few blocks away
from the Tower. in the RCA Build-
ing, representing West Entertain-
ment. That is a Tokyo organization
which, in recent months, has im-
ported 200,000 American albums
from Los Angeles.

The West group also, under the
aegis of Asukai and Matsuo, ac-
quires television series including
“Soul Train,” “Sammy And Com-
pany” and “Midnight Special” for
Nippon television.

The Yamaha Foundation, repre-
sented here by Tadashi Tanaka,
concentrates on subpublishing
rights.

Toshi Endo represents the Victor
Group. His mandate from Tokyo is
to acquire American songs for Japan
and Endo, reportedly, has been so
successful that advance guarantees
have jumped 50% since last spring.

Japan Herald has Hiro Furukawa
scurrying about the City of Angels
obtaining rights to songs and tv and
motion picture films.

A seventh US. representative is
on his way. Shinko Music headed by
Shoo Kusano will soon be repre-
sented in the U.S. by American-born
Bert Tanimoto.

But from the Watanabes and their
agent Kuwashima, whose office is in

Kramer says, in regard to \he money
he’s advancing. But he adds that
Beechwood used to have a rather
conservative image. Now, the image
has changed “and attorneys are of-
ten coming to me first with deals
rather than last.”

Because of the trend, Beechwood
in fiscal 1977 (starting July 1) has
allowed a much greater budget for
signing publishing deals. “If we
have to compete with the publishing
firms who have much greater cata-
logs, we have to compete. There are
no minor leagues in publishing.”

And Kramer works very close
with Rupert Perry, a&r director of
Capitol Records—*“one of the most
knowledgeable a&r people I know
in regard to publishing”—and just
signed publishing for the Bob Meigh-
an Band out of Tucson. This type
of one-two punch can be beneficial
for a newer band, believes Kramer,
“because the Bob Meighan Band
will have two departments working
hand-in-hand on its record. we’ll be
promoting it, too.

“For the Tom Snow album on
Capitol, for which we had the pub-
lishing, we sent the album to all
record producers, indicating various
cuts they might consider recording.”

As for new songwriters, Kramer is
looking for writer-performers. And
Ed Penny, now heading the Nash-
ville publishing activities of Beech-
wood, will be looking for the same
type of publishing deals.

“You simply can’t operate a pub-
lishing company today as you could
a few years back. It’s much e=sier to
sign a writer-singer and have the
publishing on 10 of his or her songs

on the next album than chase
around trying to get 10 covers on the
same songs.

“True, we aren’t letting alf of the
great copyrights we have such as
‘Cherish,” ‘Snowbird’ and ‘Together
Again’ sit around. “There’s A Kind
Of Hush’ was just a hit again by the
Carpenters and is the title tune of
their new album. And we’ll continue
to work those copyrights.

“But the competition today is so
intense, you have to seek the deal
with the writer-performer. You have
to be a ‘user’ and create your own
outlets. That’s why we’re starting to
develop a production arm to pro-
duce masters. It’s only out of self-de-
fense, so to speak, that we have to
develop that next Carole King, that
next Joni Mitchell.”

Kramer works closely with EMI
Publishing, headed by Ron White,
in London. It was through EMI that
he picked up publishing for the U.S.
of Triumvirat and Be-Bop Deluxe.

Though Beechwood moved its
publishing operation into Capitol’s
a&r department in Toronto, Kramer
is considering opening a separate
publishing oftice there. “Though
sales are only 15%-17% of the U.S.,
when you think of an Anne Murray
and a Gordon Lightfoot, you have to
think of their worldwide potential,
and | think that’s what we have to
consider with all Canadian talent.”

Domestically the New York mar-
ket is serviced out of Los Angeles.

Kramer joined Beechwood in Jan-
uary. Before that, he was with the
Dick James organization. His past
experience includes stints with both
GRT and Metromedia Records.
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a suburb, Sherman Ouks, there are
no complaints.

“They are all following the
leader,” notes Kuwashima. “The
more the merrier. There are plenty
of good songs to go around.”

Kuwashima, who also produces
singles and albums for the Wata-
nabes, was in Nashville recently
recording specifically for the vast
Japanese market. He has recently
signed contracts giving his firm
Japanese rights to songs controlled
by Far Out Productions, including
the War and Jimmy Witherspoon
catalogs; and with Santana and
John Bettis, lyricist whose songs
have help boost the popularity of the
Carpenters, as well as with Nash-
ville’s steel guitarist and producer
Pete Drake, whose Window Music
tunes soon will be heard throughout
Japan—with catchy Japanese lyrics.

An Animal Album

LOS ANGELES—Eric Burdon is
recording a new album on Calla
Records entitled “Animals Revi-
sited.” The LP consists of songs cut
in Europe and will be released by
Christmas.
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Farr Records Suit Hits Promotion Executive

George Harrison Guilty Of Plagiarism

NEW YORK—A U.S. District
Court judge here has found ex-
Beatle George Harrison guilty of in-
fringing the copyrights of a record-
ing called “He's So Fine” with his
1970 hit, “My Sweet Lord.”

The judge, Richard Owen, ruling
on a complaint of plagiarism
brought by Bright Tunes Music
against Harrisongs Music, Ltd., Har-
risongs Music, Inc., George Harri-
son, Apple Records, BMI and Han-
sen Publications, argued that he did
not believe Harrison deliberately
plagiarized “He’s So Fine,” popu-
larized by The Chiffons in 1963.

“Nevertheless,” he says, “It is
clear that ‘My Sweet Lord’ is the
very same song as ‘He’s So Fine,’
with different words, and Harrison
did have access to ‘He’s So Fine!
Judge Owen continues, “Under the
law, this is infringement of copy-

Handleman Co.
Shows Sales Up
But Profits Drop

DETROIT--Handleman Corp.
reports one of the most significant
quarterly sales jumps in its history,
and a decreasing net carnings de-
cline, both bearing out the impact of
the inventory computerization pro-
gram now laking effect,-as noted in
the Tast annual report by chairman
David Handleman and president
Lewis Kwiker.

For the first quarter of fiscal 1976-
1977 ended July 31, net sales hit $30.72
million, nearly a 43% increase over
the year-ago period. Net earnings
were $242,000. or 6 cents per share, a
33% decline from the $369,000, or 8
cents pershare, for the period ended
Aug. 2, 1975.

Sales and earnings of Sicberts,
Inc., the St Louis subsidiary ac-
quired as of July 1. 1975, are in-
cluded only for that month a year
ago, versus three months figures for
this year’s quarter. In 1976, Siebert’s
sales of $7.2 million represent about
23% of the corporate total, while net
earnings of $35.000 account for 14%
of Handleman profits.

Net earnings for the 1976 quarter
include a $100.000 gain from sale of
the Toronto branch facility, follow-
ing a move 10 4 new, leased location,
and a $6 1,000 gain from foreign cur-
rency exchange fluctuation, accord-
ing to Charles Smith, executive vice
president, finance.

He also notes that National Book
Distributors, the first Handleman
book warehouse, is open in Atlanta
and will be servicing Southeastern
customers by late September.

right, and is no less so even though it
may have been subconsciously ac-
complished.”

Judge Owen set Nov. 8, as the day
on which he will decide on damaged
and other relief for the plaintiff.

LOS ANGELES-—Farr Records
and Music is seeking $845.000 in cu-
mulative damages from its former
executive vice president of promo-
tion Johnny Bond. also known as
Johnny Carbonaro.

The Superior Court filing charges
Bond was paid $30,000 when he

signed a two-year binder with the
plaintiff to head its promo depart-
ment, but left the company two
months later in June 1976 to go with
57th St. Entertainment Co.

Farr wants the $30.000 returned
and is contesting Bond’s $6,600
spent for promotion as personal ex-

pense white he was there. In addi-
tion, Farr charges Bond induced two
employes, Donna Higier and Phil
Checchia, to join him at his new job.

Bond, 1t’s further claimed, took
along company records. including
vital promotional lists, which they
claim hurt Farr.

DISCO DISKS
HOG CHART

LOS ANGELES—For the first
time in the history of Billboard’s Hot
100 chart, six of its top 10 records are
disco oriented including the No. |
and two slots.

Disco records listed in the top 10
are “You Should Be Dancing” by
the Bee Gees. “You’ll Never Find
Another Love Like Mine” by Lou
Rawls, “Shake Your Booty” by K.C.
& the Sunshine Band, “Play That
Funky Music” by Wild Cherry, “A
Fifth Of Beethoven” by Walter
Murphy and the Big Apple Band,
and “Lowdown” by Boz Scaggs.

KEEP SOME OF THE

Name
Company
Address
City

Please supply

For further information or to order, mail
the following coupon to: Box 1,000,000, Biliboard
Publications, 9000 Sunse! Bivd.. Los Angeles, CA 90069

Enciosed are: labels (2 for each record ordered) [
copy desired for dedication plate []

" FOR YOURSELF

IN THESE TIMES, CAN YOUR PROMOTION
DOLLARS STRETCH FAR ENOUGH FOR YOU TO SAY
“THANKS A MILLION”

TO THOSE WHO HAVE MADE IT A MILLION-SELLER?

We Can Help
We are able to stretch your existing budget by one third . . .

Here's How
A unique new process of producing simulated golden discs has
enabled us to drastically cut costs without cutting quality.

To order simulated gold replicas of a vinyl album or single . .
complete with your label copy ... with a4” x 6” photo-etched
black imprinted dedication plate . . . mounted on an attrac-

tive walnutplaque . . . here's all you have to provide:
paper labels — two for each plaque ordered
copy and suggested layout for the dedication plate

atypewritten list of recipients’ names
and, if desired, your company logo
and actual size artwork for the album cover
NOTE: The manutacturer of this product is in no way
aftiliated, sponsored, endorsed or otherwise con-
nected with any industry association or any other
manufacturer, sponsor or promoter of gold
records or gold albums. The
product itself is not in
tended to imply that the per-
formance cited thereon has
achieved a specific unit sale.
You may order your gold rec t
ord presentation plaques for just
$60 per atbum plague (15" x 18”)
$40 per singles plaque (10" x 14”)

All prices FOB Los Angeles, Calif.
Subject to state and iocal taxes.

Special price guotation on quantities

of 100 or more,

advosgTig ‘961 ‘L1 Y39W31d43S

Title

State Zip

plaques Size album (]
single (]

Please send me further information. [
(number)

Signature
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Bilboard Singles Radio Action

Playlist Top Add Ons

Playlist Prime Movers *  Regional Breakouts & National Breakouts

SEPTEMBER 11, 1976, BILLBOARD

TOP ADD ONS -NATIONAL

BAY CITY ROLLERS—| Only Want To Be With You (Arista)
STEVE MILLER BAND—Rock'n Me (Capitol)
RICK DEES-Disco Duck (RSO)

D-Discotheque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great
est proportionate upward
movement on the station’s
playhst; as determined by sta-
tion personnel.
BREAKOUTS—BIllboard Chart
Dept. summary of new prod-
ucts exclusive of Add Ons and
Prime Movers.

Pacific Southwest Region

® TOP ADD ONS

SILYER-Wham Bam (Arista)
RICK DEES—Disco Duck (RS0}
STEVE MILLER-Rock'n Me (Capital)

* PRIME MOVERS

CLIFF RICHARD—Devil Woman (Rocket)
CHICAGO=If You Leave Me Now (Columbia)
RICK DEES—Disco Duck (RS0)

BREAKOUTS

BAY CITY ROLLERS—| Only Want To Be With
You (Arista)
LINDA RONSTADT—That'll Be The Day (Asy
lum)

(D) EARTH, WIND & FIRE-Getaway (Columbia)

KHJ—Los Angeles
® SILVER—Wham Bam Shang-A-Lang (Arista)
®

* CHICAGO—If You Leave Me Now
(Columbia) 24-16

* ORLEANS-Still The One (Asylum) 25-20
KDAY—Los Angeles

©® DRAMATICS—Finger Fever (ABC)
® RICK DEES—Disco Duck (RSO)
* NONE
*
KiIS—Los Angeles
De EARTH, WIND & FIRE —Getaway (Columbia)

o DIANAROSS—One Love In My Lifetime
(Motown)

* CLIFFRICHARD—Devil Woman (Rocket)
28.15

% OLIVIA NEWTON-JOHN—Don't Stop
Believin' (MCA) 19-12

KEZY—Anahei

® ABBA-Fernando (Atlantic)

® SPINNERS—The Rubberband Man
{Atlantic)

* CHICAGO-If You Leave Me Now
(Columbia) 30-18

D TAVARES—Heaven Must Be Missing An
Angel (Capitol) 29-23

KFXM—San Bernardino
® QLIVIA NEWTON-JOHN-Don't Stop
Believin' (MCA)
o LINDARONSTADT—That'll Be The Day
(Asylum)
D% TAVARES—Heaven Must Be Missing An
Angel (Capitol) 20-1

* CLIFF RICHARD—-Devil Woman (Rocket)
17-6

KCBQ—San Diego
® RICK DEES—Disco Duck (RSO)
® HALL& OATES—She's Gone (Atlantic)
* CLIFF RICHARD —Devil Woman (Rocket)
159

D% WALTER MURPHY/BIG APPLE BAND—A
Fifth O Beethoven (Private Stock) 16-11

KAFY—Bakersfield

De EARTH, WIND & FIRE— Getaway (Columbia)

® BAYCITY ROLLERS—1 Only Wanna Be With
You (Arista)

* RICK DEES—Disco Duck (RSO) 26-18

D WILD CHERRY - Play That Funky Music
(Sweet City) 3.1

KRIZ—-Phoenix

Based on station playlists through Thursday (9/2/76)

RICK DEES-Disco Duck (RSO)

CHICAGO-If You Leave Me Now (Columbia)
(D) BOZ SCAGGS—Lowdown (Columbia)

KROY—Sacramento

WTAC—Rlint, Mich.

LINDA RONSTADT—That'll Be The Day (Asylum)
BAY CITY ROLLERS—1 Only Want To Be With You (Arista)

HEART—Magic Man (Mushroom)

WPEZ-Pittsburgh

KOMA-Oklahoma City

De WALTERMURPHY/BIG APPLEBAND-A
Fifth 0f Beethoven (Private Stock)

® STEVE MILLER BAND—Rock'n Me (Capitol)

* RICKDEES—Disco Duck (RSQ)21-14

* CHICAGO—If You Leave Me Now
(Columbia) 16-10

KBBC—Phoenix

o PAUL DAVIS—Superstar (Bang)

®

 STEVE MILLER BAND—Rock'nMe (Capitol)
30-24

* DOOBIE BROS.—Wheels Of Fortune (W.B.)
3125
KTKT—Tucson
® FLASHCADILLAC/CONTINENTAL KIDS—
Did You Boogie With Your Baby (Private
Stock)
o BAY CITY ROLLERS—| Only Wanna Be With
You (Arista)
+ CHICAGO-If You Leave Me Now
(Columbia) 20-10
* RICK DEES-Disco Duck (RS0)S-1
KQEO—Albuquerque
® LINDARONSTADT—That'll Be The Day
(Asylum)
® GORDON LIGHTFOOT—The Wreck Of The
Edmund Fitzgerald (Reprise)
D* BOZSCAGGS—Lowdowa (Columbra) 25-16
* JEFFERSON STARSHIP —With Your Love
(Grunt) 26-17
KENO-Las Vegas
® ALAN PARSONS PROJECT—Dr.Tarr &
Professor Fether (20th Century)
® BAY CITY ROLLERS—1Qnly Want To Be With
You (Arista)
* %ITQRICHARD—DeviIWoman(Rocket)

_ % RICKDEES-DiscoDuck (RS0) 10-1

Pacific Northwest Region

@ TOP ADD ONS

LINDA RONSTADT—That'll Be The Day {(Asy
lum})

(D) EARTH, WIND & FIRE—Getaway (Columbia)
RICK DEES—Disco Duck (RSO)

* PRIME MOVERS

(D) WILD CHERRY —Play That Funky Music (Sweet
City)
HEART—Magic Man (Mushroom)
CLIFF RICHARD—Devil Woman (Rocket)

BREAKOUTS:

BAY CITY ROLLERS—| Oniy Want To Be With
You (Arista)

BLUE OYSTER CULT—(Don't Fear) The Reaper
(Columbia)

HALL & OATES—She’s Gone (Atlantic)

KFRC—San Francisco

® RICK DEES—Disco Duck (RSO)
De EARTH, WIND & FIRE— Getaway { Columbia)
D WILD CHERRY— Play That Funky Music
(Sweet City) 16-11
% )JOHN DENVER—Like A Sad Song (RCA) 23-
19
KYA-SanFrancisco

® RICKDEES—DiscoDuck (RSO)
o LINDARONSTADT—That'll Be The Day
(Asylum)
D WILD CHERRY—Play That Funky Music
(Sweet City) 14-8
* ENGLAND DAN/)OHN COLEY—1'd Really
Love To See You Tonight (Big Tree) 13-9
KDIA—0Qakland

® SANTIAGO—Nice And Slow (Amherst)

® BAR-KAYS—Shake Your Rump To The Funk
(Mercury)

* NONE

*
KLIV-San Jose

® GORDON LIGHTFOOT—The Wreck Of The
Edmund Fitzgerald (Reprise)
o KISS—Beth/Detroit Rock City
(Casablanca)
D« WILD CHERRY—Play That Funky Music
(Sweet City) 19-4
 ENGLAND DAN/JOHN COLEY—I'd Really
Love To See You Tonight (Big Tree) 12-5
KNDE—Sacramento

o ERIC CARMEN-Sunrise (Arista)

® FLASHCADILLAC/CONTINENTALKIDS—
Did You Boogie With Your Baby (Private
Stock)

D K.C.& THE SUNSHINE BAND —Shake Your

Booty (TK) 14-5

* LINDARONSTADT~That'll Be The Day
(Asylum) 28-22

De EARTH, WIND & FIRE— Getaway (Columbia)
® BAYCITY ROLLERS—IOnly Want To Be With
You {Arista)
D WILD CHERRY— Piay That Funky Music
(Sweet City) 16-5
* LOU RAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'l.) 17-7
KYNO—Fresno

o STEVEMILLER BAND—Rock’n Me (Capitol)
® LINDARONSTADT—That'll Be The Day
(Asylum)
 RICK DEES—Disco Duck (RSQ) HB-14
* ORLEANS—Still The One (Asylum)24-19
KJQY—Stockton, Calif.

o LITTLE RIVER BAND—A LongWay There
(Harvest)

® JOHN DENVER-— Like A Sad Song (RCA)

% FLASH CADILLAC/CONTINENTAL KIDS—
Did You Boogie With Your Baby (Private
Stock) 30-20

* GORDON LIGHTFOOT~The Wreck 01 The
Edmund Fitzgerald (Reprise) 13-8

KGW-—Portland

De EARTH,WIND & FIRE—Getaway (Columbia)
® BARRY DeVORZON/PERRY BOTKINJR.—
Nadia's Theme (A&M)
 STEVE MILLER BAND—Rock'n Me (Capitol)
21-15
D TAVARES—HeavenMust Be Missing An
Angel (Capitol) 20-14
KING—Seattle

® BLUEOYSTER CULT—(Don't Fear) The
Reaper (Columbia)
® HALL & OATES—She's Gone (Atlantic)
% GEORGE BENSON—This Masquerade
(W.B.)16-4
* HEART—Magic Man (Mushroom) 17-9
KJRB—Spokane

® LINDARONSTADT—That'li Be The Day
(Asylum)
® BAY CITY ROLLERS—1 Gnly Wanna Be With
You {Arista)
 RICK DEES—Disco Duck (RSQ) 23-15
D% BOZSCAGGS—Lowdown (Columbia) 30-24
KTAC—Tacoma

® RICKSPRINGFIELD—Take AHand
(Chelsea)

L]
D& WILD CHERRY—Play That Funky Music
(Sweet City) 6-2
D& WALTER MURPHY/BIG APPLE BAND—A
Fifth Of Beethoven (Private Stock) 18-15
KCPX—Salt Lake City

o LINDARONSTADT—That'll Be The Day
(Asylum)
® BARRY MANILOW—This One’s For You
(Arista)
D« LOURAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'l.) 16-10
% BEACHBOYS—It's 0.K. (Brother/Reprise)
26-20
KRSP—Salt Lake City

® LINDARONSTADT—That'll Be The Day
(Asylum)
® BAY CITY ROLLERS—1 Only Wanna Be With
You (Arista)
* HEART—Magic Man (Mushroom) 29-17
* SHERBET-Howzat (MCA) 25-19
KTLK—Denver

o ABBA-Fernando (Atlantic)

o BAY CITY ROLLERS—! Gnly Want To Be With
You (Arista)

* CLIFF RICHARD— Devil Woman (Rocket)
28-8

* PETER FRAMPTON—Baby, | Love Your Way
(A&M)20-12 ’

North Central Region

® TOP ADD ONS

BAY CITY ROLLERS—1 Only Want To Be With
You {Ansta)

CLIFF RICHARD—Devil Woman (Rocket)
LINDA RONSTADT—That'il Be The Day (Asy
lum)

* PRIME MOVERS

RICK DEES~Disco Duck (RSO)
CHICAGO—If You Leave Me Now (Columbia)
HEART—Magic Man (Mushroom)

BREAKOQUTS.

KISS—Beth/Detroit Rock City (Casablanca)
BARRY MANILOW—Thys One’s For You (Anista)
GORDON LIGHTFOOT—The Wreck 0f The Ed
mund Fitzgerald (Reprise)

CKLW—Detroit

® CLIFF RICHARD - Devil Woman (Rocket)

o KISS—Beth/Detroit Rock City
(Casablanca)

* GORDON LIGHTFOOT—The Wreck Of The
Edmund Fitzgerald (Reprise) 14-7

* CHICAGO-If You Leave Me Now
(Columbia) 22-17

-

o KISS—Beth/Detroit Rock City
(Casablanca)

® BAYCITYROLLERS— | Only Want To Be With
You {Arista)

* RICK DEES— Disco Duck (RSO) 24-17

% STEVE MILLER BAND—Rock'n Me (Capitol)
29-22

WGRD—Grand Rapids

® CLIFF RICHARD—Devil Woman (Rocket)

® CHICAGO-IfYou Leave Me Now
{(Columbia)

* GORDON LIGHTFOOT—The Wreck Of The
Edmund Fitzgerald (Reprise) 13-3

D& WALTER MURPHY/B1G APPLE BAND-A
Fifth Of Beethoven (Private Stock) 5-1

1-96 (WZIM-FM)—Grand Rapids

© DR.HOOK-ALittle Bit More (Capitol)

© PETER FRAMPTON-Baby, [ Love Your Way
(A&M)

D % EARTH, WIND & FIRE—-Getaway (Columbia)
28-12

* CHICAGO—If You Leave Me Now
(Columba) 18-6

WAKY— Lovisvilie
® CLIFF RICHARD - Devil Woman (Rocket)

® FLASH CADILLAC/CONTINENTAL KIDS—
Did You Boogie With Your Baby (Private
Stock)

* DR.HOOK-A Little Bit More (Capitol) 11-5
D* BOZSCAGGS—Lowdown (Columbia) 25-19
WBGN—Bowling Green

® SPINNERS—Rubberband Man (Atlantic)

® RICK SPRINGFIELD—Take A Hand
(Chelsea)

* HELEN REDDY—ICan't Hear You No More
(Capitol) HB-20

* ORLEANS—Still The One (Asylum) 23-14
WGCL—Cleveland

© NORMAN CONNORS—You Are My Starship
(Buddah)

o GORDON LIGHTFOOT—The Wreck Of The
Edmund Fitzgerald (Reprise)

* RICKDEES—Disco Duck (RSO) 24-17
D* BOZSCAGGS—Lowdown (Columbia) 12-7
WIXY—Cleveland

o ABBA—Fernando (Atlantic)

© BARRY MANILOW-This Gne's For You
(Arista)

* CHICAGO-If You Leave Me Now
(Columbia)23-17

% FLEETWOOD MAC —Say You Love Me
(Reprise) 20-16

WSAI-Cincinnati

® SILVER—Wham Bam Shang-A-Lang (Arista)

® BAY CITY ROLLERS— | Only Want To Be With
You (Arista}

* STEVE MILLER BAND—Rock’n Me (Capitol)
26-21

* CHICAGO-If You Leave Me Now
(Columbia) 13-9

0-102 (WKRQ-FM)~Cincinnati

o NONE
]
* RICK DEES- Disco Duck (RS0) 24-12

* CHICAGO—If You Leave Me Now
(Columbia) 15-11

WCOL-Columbus
® LINDARONSTADT—That'll Be The Day
(Asylum)

® BAY CITY ROLLERS—| Only Want To Be With
You (Arista)

% HEART-Magic Man (Mushroom) 26-14
* ORLEANS-—Still The One (Asylum) 13-6
WCUE—Akron, Ohio
® BAY CITY ROLLERS— | Only Want To Be With
You (Arista)

® BARRY MANILOW—This Gne's For You
(Arista)

* RICK DEES—Disco Duck (RS0} 36-14
* SWEENY TODD—Roxy Roller (London) 39-
24

13-Q (WKTQ)—Pittsburgh

® ELECTRIC LIGHT ORCHESTRA—Showdown
(UA)

® BAYCITY ROLLERS—1Only Want ToBe With
You(Arista)

% CLIFF RICHARD—Devil Woman (Rocket)
20-15

D WALTER MURPHY/BIG APPLE BAND—A
Fifth Of Beethoven (Private Stock) 11-7
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o STEVE MILLER BAND—Rock'n Me (Capitol)
® ORLEANS-Still The One (Asylum)
% CLIFFRICHARD—Devil Woman (Rocket)

* HALL & OATES—She’s Gone (Atlantic) 25-
16

WRIE—Erie, Pa.

De TAVARES—Heaven Must Be Missing An
Angel (Capitol)
® BLUE OYSTER CULT—(Don't Fear) The
Reaper (Columbia)
* DR.HOOK-ALittle Bit More (Capitol) 157
D% WILD CHERRY—Play That Funky Music
(Sweet City) 8-4
KAKC—Tulsa

® LADY FLASH-Street Singin’ (RSO)

o LINDARONSTADT—That'll Be The Day
(Asylum)

% FLEETWOOD MAC—Say You Love Me
(Reprise)9-5

% HALL & OATES—She’s Gone (Atlantic) 7-4
WJET—Erie, Pa.

De EARTH, WIND & FIRE— Getaway (Columbia)
® LINDARONSTADT—That'll Be The Day
{Asylum)
* RICK DEES—Disco Duck (RS0)28-18
% HEART—Magic Man (Mushroom)29-20

Southwest Region

e TZP ADD ONS

BLUE OYSTER CULT—(Don't Fear) The Reaper
(Columbia)

SHVER—Wham Bam (Arista)

DIANA ROSS—One Love In My Lifetime (Mo
town)

* PRIME MOVERS

CHICAGO—If You Leave Me Now (Columbia)
(D) WILD CHERRY—Piay That Funky Music {(Sweet

City)

LINDA RONSTADT—Thatll Be The Day (Asy

lum)

BREAKOUTS

FLASH CADILLAC/CONTINENTAL KIDS—Did
You Boagie With Your Baby (Private Stock)
RICX DEES—Disco Duck (RSO)
HEART—Magic Man (Mushroom)

KILT—Houston

® FLASH CADILLAC/CONTINENTAL KIDS—
Did You Boogie With Your Baby (Private
Stock)

o SILVER—Wham Bam (Arista)

* CHICAGO-If You Leave Me Now
(Columbia) 22-15

% HELENREDDY—ICan't Hear You No More
(Capitol) 35-30

KRBE—Houston

® JOHN VALENTI-Anything You Want (Ariola
America)
®

* CHICAGO—If You Leave Me Now
(Columbia) 20-14

* ZITOP—It's Only Love (London) 26-20
KLIF-Dallas

® STARBUCK—|Got To Know (Private Stock)

® DIANAROSS—One Love InMy Lifetime
{Motown)

* FIREFALL—You Are The Woman (Atlantic)
HB-23

% JAMES TAYLOR—Shower The People (W.B.)
HB-24

KNUS-FM—Dallas
® NONE
®

* LINDARONSTADT—That'll Be The Day
(Asylum) HB-12

D% WILD CHERRY—Play That Funky Music
(Sweet City) 17-7

KFJZ-Ft. Worth

® BLUEOYSTER CULT—(Don't Fear) The
Reaper (Columbia)

® DIANAROSS—One Love In My Lifetime
{Motown)

D WILD CHERRY—Play That Funky Music
(Sweet City) 15-9

% LINDARONSTADT—That'll Be The Day
(Asylum) 24-19
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