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U.K. Mechanical
Royalty Still 62%

By TERRI ANDERSON

LONDON--The U.K. mechanical
royalty rateis to remain at 6%%, with
0.313 pence the minimum pavment
per song.

The decision 1o maintain the rates
follows prolonged debate betore the

July 16, 1977 @ $1.75(U.S))

rzo%_mc_ng\_sg
Labels Pay
$28 Mil To
Musicians

NEW YORK Record manufac-
turers paid out $28.674.476 in wages
o umon musicians last year, an in-
crease of more than 20% over the
1975 1otal of $23.8 million.

Tépe Counterfeiters
New Caper: Cutouts

By IS HOROWITZ

NEW YORK-—Tape counter-

feiters. probing for weak spots in

enforcement nels, are turning in-

creasingly to the duplication of
cutouts.

Evidence of this new piratical

liable 1o detection than pirate
product.

Industry educational efforts
and federal law have combined
to inhibit dealer sales of pirate
tapes and. to a lesser extent.

Blank Tape Tax
Posed By Boom

By STEPHEN TRAIMAN

ploy s surfacing in a growing counterfeits of tront-line mer- ;E The whopping increasc is only in NEW YORK-—Riding a con- Copyright Rovalty Tribunal here by
number of outlets where cutoul chandise. ] part accounted for by the boost in tinuing sales boom here and abroad, opposing forces. and provides a
8-track cartridges are sold, say But in the promotional goods 3 scale pavments called for in the most the blank tape industry is noncthe- foretaste of futurc contests which
industry sources. Indications are  arca. accessibility of cutouts from reeent industrywide contract with less increasingly aware of pressures may surface in the US. before a

the AFM, in effect since November
1975, Scale payments rose by 10%
under that agreement.

that production mills are active 4 multitude of distribution
both in the U.S. and abroad. sources, permits a freer flow of
A spokesman for the RIAA fake distress tapes to slip through
confirms that the practice is ac- detection nets.
celerating. He pegs it o a general Retailers are more apt to
movement during the past year  handle the illegal product. Tape
by unauthorized duplicators 1o cutouts normally fall helter-skel-
traffic in counterfeits as less (Continued on page 77)
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similar government agency.

The U.K. ruling. handed down by
Edmond Bell. secretary of trade, has
been blasted as “mequitable™ and
“derisory™ by composers and pub-
lishers.

Victory for the British Phono-
graphic Industry, which opposed de-

around the world for some type of
tax on software.

Proceeds would go. in part. to
copyrightowners. record companics,
publishers and artists of musical
compositions now recorded off disks
Angeles by far the leader in record and radio, in part to offset what they
date employment. Sidemen  there claim is the multimillion-dollar rip-

(Continued on page 83) oft (Continued an page 48)

Direct-Disks Stretch Price
Level With Hi Fi Retailers

By ALAN PENCHANSKY

CHICAGO -The market for ex
pensive. deluxe. limited edition
recordings. once serviced by major
labels. is alive and well and rapidly
expanding under the acgis of audio
hardwuare outlets.

Linked to the boom in direct-disk
recordings. growing numbers of
high-end audio salons throughout
the country are selling increasing
amounts of records priced between
$12 and $15. These retailers sa
prices even could be higher. so little
does cost inltuence buving decisions

A breakdown of the figures on
1976 session wages 10 U.S. and Ca-
nadian AFM menibers shows Los
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(Continued on page 78)

Imported Disco Disks
Spur License Rivalry

By RADCLIFFE JOE

NEW YORK -Escalating popui-
larity of imported disco records here
has sparked a fieree rivalry among
local labels which are reportedly
bidding record prices for licensing
rights to these viable new products.

According 1o Scott Dockswell, one
of the leading importers of disco

Of all the talents Melissa Manchester has at her command, singin' is what
she does best. Now for the first time, she brings her vocal brilliance to
an album of songs by many of today’s best-known composers. And Melissa
is currently taking that special musical excitement to concert audiences
all across the country. “SINGIN'," produced by Vini Poncia. (AL 4136)

{Advertisement)

disks in this country, imports started
out as a sort of novel alternative 10
locally released products. then grew
indemand as disco deejays sought to
outshine their rivals by spinning

(Continued on page 71)

in this market sector.

One typical oullcl. t‘orging re-
newed razors/blades links is Jerry's
Audio, Phoenix. handling records in
all three of its stores.

(Continued on page 88)

Intraducing an entirely new musical directian for one of the most cele-
brated and successfui flautists around. This is the debut of The Tim Weis
berg Band. Produced by Johnny Sandlin, who did the same for the Allmans,
this is a hard-driving rock 'n roll album. it's Tim's first on United Artists
Records and Tapes. And you won't forget it. (Advertisement)

Produced by the J. Geils Band

www americanradiohistorv com

{Advertisement)
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Judy Collins
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o Farly In"The Spring

Is a Specially-Priced Double Album On Elektra Records and Tapes (8E-6002).

lheatre, Westchester, N.Y. « July 22-23: Central Park, Central Park, N.X « July 24: Rain Date, Central Park * July 27: Milwaukee Auditorium, Milwaukee, Wisc. * July 28: Blossom Music Center, Cleveland, Ohio ¢
: Cape Cod Melody Tent, Hyannis, Mass. « August 15-16: Westbury Music Fair, Westbury, N.Y. * August 19: Orpheum Theatre, Omaha, Neb. * August 20: Assembly Hall, Univ. of Utah, Salt Lake City, Utah August 21:
August 30-31: Universal Amphitheatre, Los Angeles * September 1: Gamage Auditorium, Ariz. State Univ., Tempe, Ariz. * Tour Direction: Charles R. Rothschild « Management: Rocky Mountain Productions, Inc.
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The First 15 Years

{

Side One: Side Three:

The Folksinger, The Interpreter,
understanding tradition touching the words of others

Side Two: Side Four:

The Minstrel. The Songwriter,
expressing the needs of people singing her own songs

q SUMMER TOUR 1977 » July 12.13: Temple Music Festival, Ambler, Pa. * July 13: Ravinia Festival, Highland Park, Ill. » July 16: Northrop Auditorium, Minneapolis, Minn. + July 19: Westchester Premiere 1
-uly 29: Pine Knob Pavilion, Clarkson, Michigan » July 30: Merriweather P3st Pav lion, Columbia, Maryland * August 2: Tanglewood, Lenox, Mass. » August 11: Garden State Arts Center, Holmdel, N.J. » August 1
® A “oncord Pavilion, Concord, Calif. * August 23-24: Seattle Opara House, Seattle, Wash. * August 26-27: Portland Auaditorium, Portland, QOre. * August 28: Queen Elizabe h Theatre, Vancouver, B.C., Canada
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| .ooking Back On'T'he Future,

Celebrating The First 15 Years...
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General News

O

DIGGIN' SALSA—'‘Salsa En Calle,” a new feature of the Newport Jazz festival, draws a capacity crowd to Washington Square Park for the opening fes-

NEW YORK-—In an unusual
twist of irony, the final edition of
New York's version of the Newport
Jazz Festival, which is packing up
and heading upstate to Saratoga be-
cause of financial losses, has
emerged as the most successful in
the five years the festival has called
this city home.

Up to presstime, full tabulations
of the gates were not in, but accord-
ing to Charles Bourgeois, spokes-
man for the festival. with many con-
certs completely soldout, the rest
playing to near capacity houses, the
festival may well realize a profit this
year in spite of the financial setback
suffered by last minute cancellations

tivities June 24. The free concert featured Eddie Palmieri.

Final N.Y. Newport Fest ‘Best’

of the planned Nina Simone shows.
(Wein, incidentally, has decided to
forego any legal action against Si-
mone.)

One of the biggest hits of the I1-
day event wus a series of free Latin
concerts designated “Salsa En La
Calle™ and featuring such top Latin
entertainers as Eddie Palmieri, Hec-
tor Lavoe, Machito and his Afro-
Cubans plus Candido, Bobby Rod-
riguez and Co. and Tito Puente.

The sellout concerts included Sa-
rah Vaughan with special guest
Clark Terry; the Thad Jones/Mel
Lewis Orchestra; Mel Torme/Gerry
Mulligan and the Herb Pomeroy Or-
chestra; the New York Jazz Reper-

tory Co. playing the music of Flet-
cher and Horace Henderson: the
solo flight concert with Art Blakey,
Charles Mingus, Joe Pass. Joe Ve-
nuti, John Lewis and others: Oscar
Peterson, Count Basie, solo piano
with George Shearing, Earl “Fatha™
Hines, Teddy Wilson and Adam
Makowicz; Ornetie Coleman and
Prime Time, Maynard Ferguson and
Phil Woods and all the Staten Island
boat rides.
The other events. according to
Bourgeois, were well attended.
Bourgeois credits the success of
this year's show to the growing inter-
est in jazz as evidenced by record
(Continued on page 38)

Pickwick Expands Upper Management

LOS ANGELES—In its first ma-
jor personnel realignment since the
American Can takeover (Billboard,
June 18, 1977), Pickwick Inter-
national has bolstered its rackjobb-
ing and independent distribution
leadership by adding three newly
created top management posts.

Pickwick president Chuck Smith
has appointed senior vice president
Gene Patch to specifically assume
responsibility for direction of cus-
tomer and vendor relations for all
divisions of the company, largest in
the U.S. Smith has delegated Patch
to work with general managers and
sales and purchasing personnel (o
coordinate customer and vendor
programs at all levels.

To augment Patch at the rack
level, Smith has appointed Jack
Mishler, Pickwick vice president,
who has been regional Midwest
manager, as general manager of the

By JOHN SIPPEL

entire rack services division. Mishler
is a 30-year wholesaling veteran,
who sold out his own Des Moines-
based operation to Pickwick in 1968.
He has been in rackjobbing more
than 20 years. He will move to Min-
neapolis o assume his new post. A
replacement will be named later for
Des Moines.

Jack Bernstein, a veteran of over
20 years in record-tape distribution,
and most recently Dallas branch dis-
tributor chief, will continue to base
there, while heading the newly
created post of national director of
independent distribution. He joined
Pickwick in 1972, when the giant ac-
quired All Tapes, for whom Bern-
stein operated the Dallas branch.

Bernstein says he intends to add
veteran personnel especially at the
management level. Pickwick oper-
ates distribution points in Miami,
Minneapolis, St. Louis, Atlanta and

Dallas. It is the largest single entity
in independent distribution in the
US.

Bernstein is pointing toward a
mid-August general meeting of
Pickwick distribution executives at
an as-yet-undesignated site. Bern-
stein has been commissioned to weld
a stronger bond between his wing
and rack and retail. he says.

It is his intention to sever his con-
nection with actual management of
Dallas and devote full-time to his
new national post.

He will probably announce at
least two top management acquisi-
tions within the next fortnight. In his
new slot. Bernstein will travel exten-
sively, not only between the five dis-
tributorships but to the home office
in Minneapolis and to New York
and Los Angeles, where many of his
labels are based.

«

N
Billboard photo by Arnold Jay Smith
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WB Music’s
Pacific Label
Aids Its Own *

By ELIOT TIEGEL

LOS ANGELES-Pacific Rec-
ords, the new label owned by
Warner Bros. Music, is designed as
the outlet for the publishing com-
pany’s own songwriters.

It is also a singles-oriented label,
adds Ed Silvers, its president, who
now has the happy task of coming
up with his second artist to follow
the No. | single of “Underground
Angel” by Alan O'Day.

Silvers, as president of Warner
Bros. Music, now strides two fast
moving companies and may be a
pioneer in terms of running both a
publishing company and record
wing for the same major conglomer-
ate owner, Warner Communications
Inc.

While there are other record la-
bel--music publisher ownership sit-
vations (United Artists, CBS. RCA,
A&M, Motown, Capitol. Polygram,
for example) there are different
staffs operating the two wings.

The Warner Music situation has
Silvers as president with Mel Bly his
executive vice president for both
firms.

Silvers says he was literally forced
into forming his own record label in
order to provide his staff writers who
have performing capabilities an out-
let—and one in which they would
not be mistreated or forgotten. or
dumped quickly.

Alan O’Day, who has been associ-
ated with Silvers 10 years—dating
back to the days when Silvers ran
Viva Music here and O’'Day was one

(Continued on page 77)

sk Performance Rdyalty Hinges On Copyright Report
, s _-_~;,—."«!“f§§;-,,

Wolff Tells
Importance
At Hearing

By MILDRED HALL

WASHINGTON-—-Record per-
formance royalty for radio play and
other commercial uses will stand a
fair chance of becoming a ‘reality
only if the Copyright Office report to
Congress in January is favorable.

This was the bluntstatement of an
AFL-CIO union spokesman for
recording artists and musicians at
the Wednesday (6) hearing held in
the Copyright Office by the Register
and a panel of assistants.

The prediction came from San-
ford Wolff, AFTRA executive secre-
tary in response to Copyright Office
Council John Baumgarten’s ques-
tion: “What can the Copyright Of-
fice do?” in view of the formidable
broadcaster lobby.

The broadcasters’ political clout
with congressmen has not dimin-
ished since it killed record royalty
in the Copyright revision bill last
year.

Witness Wollt said the Copyright
Office must uphold the ethical right
of performance royalty. “We must
convince you before we can con-
vince Congress. Your recommenda-
tions will carry great weight. We
may lose with you—but we can’t win
without you.”

Wolff, who joined in testimony
with Jack Golodner of the AFL-CIO
unions for professional employes,
said they had Rep. Robert W. Kas-
tenmeier’s promise that if the Copy-
right Office report (required by the
revision law) is favorable, he would
take the issue of record royalty to
Congress.

The record industry spokesmen

(Continued on page 88)

ASCAP Urging
Court For Hike
In Radio Payoff

By DICK NUSSER

NEW YORK-Citing radio’s
“splendid economic health,” infla-
tion and an increase in use of its
members’ tunes, ASCAP has for-
mally petitioned a U.S. District
Court here for a hike in its blanket li-
cense fee from 1.725% to 2%.

In a sometimes sharply worded
reply to an affidavit submitted to the
court earlier by the All-Industry Ra-
dio License Committee seeking to
reduce the current rate to 1.3%,
ASCAP notes that prior rate reduc-
tions were based on a decline in pop-
ularity of the ASCAP catalog.

“That situation has changed radi-
cally since 1972 ASCAP now
claims. bolstering its argument with
statistics showing that its repertory
now has a greater share -of Bill-
board’s charts than it did when the
last five-year contract expired Feb.
28.1977.

The All-Industry Committee rep-
resents some 2.100 independent AM
and FM station owners. Under a
1950 court order. a federal judge is
empowered to set performance fees
in the event the parties cannot reach
an agreement by themselves.

The 23-page ASCAP plea touches

(Continued on page 96)
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General News

C’right Error Will Cost EMI $$

No Royalties Ever Paid On Song In 1964 Beatles Album

LONDON-An astonishing error
by the EMI copyright department
relating 1o a track on the 1964 Bea-
tles LP “Beatles For Sale™ could cost
the company tens of thousands of
dollars in retroactive mechanical
royalties.

Undiscovered for 11 years, the er-
ror is on the Beatles’ recording of
“Kansas City,” which is. in fact. a
medley of two songs—~Kansas City,
running 1 minute 12 seconds and
Litle Richard's “Hey-Hey-Hey-
Hey™ published by Venice Music
Inc. (Los Angeles) and running for
the remaining 1 minute 18 seconds
of the track.

Royalties have always been paid

solely to the original publishers of

the Leiber and Stoller “*Kansas
City.” subpublished in the U.K. by

MacMelodies Ltd. (once a part of

the KPM group and an EM1 subsid-
1ary).

The track was reissued last yearon
the Beatles’ rock’'nroll double al-
bum. The error of failing to credit
“Hey-Hey-Hey-Hey™ also was per-
petuated—and subsequently recti-
fied—on the Lingasong aibum “The

By MIKE HENNESSEY

Beatles Live At The Star Club,
Hamburg 1962.” which features an
earlier recording of the two-song

medley.

The Beatles version of “Kansas
City” was a copy of the original
Little Richard arrangement combin-
ing both songs, but until a year ago

JOINT EFFORT—MCA and Chrysalis co-sponsored .;: promotion at the Roxy

“Hey-Hey” had never had a label
credit on any Beatles issues or
reissues.

As far as can be determined, no
statutory notice was ever delivered
advising Venice of the use of the
song, with no mechanical or per-

(Continued on page 78)

for two of their artists, Frankie Miller and MCA's Mickey Thomas who shared

the bill. Afterwards, this executive traffic jam occurred. From the left: Mickey

Thomas; Mike Maitland, MCA president; Art Keith, Chrysalis Midwest sales

manager; Lou Cook, MCA vice president; Frankie Miller; Dennis Rosencrantz,
MCA vice president, and Sal Licata, Chrysalis vice president.

$7.98 Tape/LP Not Seen
At Rack, Retailer Levels

By JOHN SIPPEL

LOS ANGELES—While most la-
bels are playing follow the leader to
WEA’s pioneering same-price-for-
LP-and-tape in $7.98-and-up al-
bums (Billboard, Jan. 15, 1977),
there’s enough discrepancy to stir
headaches among racks and retail-
ers.

A check of Arista, Columbia.
Elektra/Asylum. RCA, Capitol.
Polydor and Phonogram/Mercury

Set AFM, Pic-TV
Contract Talks

LOS ANGELES—Contract nego-
tiations are scheduled to begin Mon-
day (18) between the AFM and the
Assn. of Motion Picture and Tele-
vision Producers to work out a new
three-vear pact covering film music.

The current contract, covering all
AFM members nationwide who
provide services for film. expires
July 31.

AFM president Hal C. Davis ar-
rived in Los Angeles last week to
participate in preliminary talks and
to work out a package of demands in
cooperation with a committee
headed by AFM Local 47 president
Max Herman.

AFM negotiators declined ad-
vanced comment on the talks, butan
AFM spokesman confirms that the
issue of equalizing rates between
live and taped shows as well as a new
cost of living clause will be consid-
ered.

labels, which recently effected $1

price increases in various categories -

of repertoire, indicates that more
than 90% of the releases are coming

-through with identical tape and LP

suggested list prices.
~ But a similar check of retail and
rackjobbing entities shows that tape
prices are higher than LP prices to
the consumer by anywhere from $1
to $2.25 on the average.

Interestingly. on specials. such as
$3.99 and $4.99 for $6.98 and $7.98
list albums. respectively. which oc-
cur during the introductory stages of
an album. tape prices in more than
807 of the firms checked are sub-
stantially higher. And often tape is
never specialed.

Billboard’s best selling 200 LPs

and Tapes chart reveals some excep-

tions to the trend toward similar LP/
tape pricing.

The CBS “Annie” cast LP goes for
$7.98. while the tape is $8.98. The
RSO “Bee Gees Live™ is $11.98 on
record and $1 more for the tape.

MCA suggests Jerry Jeff Walker's
“Man Must Carry On™ list for $7.98
for the record and $9.98 for the tape.
Capitol has put a $10.98 on the Bea-
tles” new LP. while the tape is $11.98.

Label sales brass feel the similar
LP/tape price will continue, except
for one major label rep who asked
anonymity. He says he feels that
mounting costs. such as the impend-
ing additional % cent for publisher
royalty per song, starting Jan. I,
1977. might force a tape list hike.

COUNTRY STAR CHUCK HOWARD

Fights Heart Disease With Royalties

By SALLY HINKLE

NASHVILLE—A one-man cam-
paign against heart discase is being
conducted by singer/songwriter
Chuck Howard. who is donating
royalty monies from his song “Life™
to combat the disease that occasion-
ally sidelines his career.

The Cream Records artist first
came to grips with heart disease in a
remote region of Utah Where he was
striken by a massive heart attack.

Refusing to give up the fight,

Howard pressed on to Phoenix
where Dr. Ted Dietrich performed
open heart surgerv and saved his
life. Since then. Howard has suf-
fered from threc heart attacks and a
coronary embolism. But he survives.
Wherever Howard travels for en-
gagements or talk shows, he speaks
about this dreaded discase that
strikes all walks of life and suggests
(Continued vii page 44)

SYMPHONIES
ASK AUCTION
HELP OF FCC

By IS HOROWITZ

NEW YORK—Symphony orches-
tras are asking the FCC to relax
regulations barring non-commercial
radio stations from running auction
marathons on their behalf.

In a brief sent to the commission
last week, the American Symphony
Orchestra League stresses the impor-
tance of marathons as a “new and
powerful”™ fund-raising tool. which
now contributes substantially to or-
chestral budgets.

However. marathons which “auc-
tion™ off identifiable products or
services may only be held on com-

h (Continued on page 74)
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Executive Turntable |

Pickwick International has added three new corporate posts, senior vice
president Gene Patch, based in Minneapolis, has assumed responsibility for
direction of all customer and vendor relations. Jack Mishler, vice president,
relocates to Minneapolis from Des Moines as general manager of the rack
services division. And Jack Bernstein, Dallas branch manager, has been ap- °
pointed national director of independent
distribution. ... At CBS Records in New
York, Joseph F. Dash named director of de-
velopment. He was most recently director of
new product development. Betty R. Edell has
¥ been named director, administrative serv-
W  ices, CBS International. She was manager of
ﬁ business affairs administration. And at Co-

N lumbia Special Products, Joseph C. Agresti
pest named assistant to the vice president. He was
associate director, a&r administration. . .. Gerry Hoff, former president/gen-
eral manager of Threshold Records, has been appointed West Coasta&r direc-
tor of Phonogram/Mercury. Prior to his affiliation with Threshold, he was
London Records West Coast a&r chief. ... Matt Parsons joins Polydor Rec-
ords in New York as national director/r&b department. He comes from Capi-
tol Records. ... At RSO Records in Los Angeles, Bob Smith has been pro-
moted to national promotion manager. He formerly served as RSO’s West
Coast promotion manager. Also at RSO, Beb Zurich upped to national album
promotion manager. Prior to joining RSO/Island, he was regional promotion
director for Island Records in the Midwest. ... At Capitol Records, Los An-

geles. former radio personality Paul John-
& son, also known as “Fat Daddy,” joins the la-
bel as national promotion manager, black
product. He was most recently vice president
of promotion at Motown Records. Also at
. Capitol, Tommy Phillips, formerly r&b pro-
© motion manager for the Los Angeles area,
. upped to assistant national promotion man-
ager, black product. And John W. Hargis has
been promoted to director, administrative
services. He was previously based in Capitol’s Glenbrook, Conn., plant where
he was vice president of Capitol Magnetic Products for the past four years. . ..
Corb Donohue exits A&M Records as national director of public relations to
join ABC Records, Los Angeles, as director of artist development, not public-
ity director as reported last week. ... Latest to go in the anticipated house-
cleaning at RCA Records. New York, are Jack Tessler, manager, International
marketing: Bill Mulhern, director of merchandising: Frank Driggs, manager,
special recording projects; and a&r producer Mike Lipskin. . . . Three changes
in Elektra/Asylum’s promotion staff: Dick Lempke will handle East Coast re-
gional promotion working out of E/A’s New York office. He was previously
Midwest regional promo rep based in Chi-
i cago. Randy Ostin, formerly the local WEA
promo rep in Denver, has relocated to Chi-
cago to fill the Midwest regional promotion
slot, and Charlie Reardon, formerly an inde-
B pendent promotion man in Denver. will re-
place Ostin at the Denver WEA office. Also |
at Elektra/Asylum, Los Angeles, Art Fein e
has joined the publicity department as
writer/ publicist. Fein has most recently been
a freelance writer and has worked at ABC and Capitol Records. Bubs Hopper,
a USC journalism student, also joins the E/A publicity staff working on spe-
cial projects. . . . And at ABC Records in Los Angeles, John Sievers is now clas-
sical product coordinator replacing Kathyrn King who has left the label.

*  x x

Jim McCullaugh joins Billboard's Los Angeles editorial staff full-time. For
the past year he has covered recording studios and tape while also working on
Merchandising Magazine, another Billboard Publications property. ... Bob
Baumgart joins Williamson Music in New York where he will promote the
Williamson catalog and act as liaison with Chappell Music, which administers
the Rogers and Hammerstein catalog. He comes from Chap-
pell Music.

Edell

Agresti Parsons

Smith Johnson\

e

& *  x *x

Charles N. Hoffman joins the Electronic Industries Assn. as
o _senior vice president, consumer electronics group. He moves
] to Washington, D.C.. from Chicago where he was with Ad-
miral group/Rockwell International Corp. And Jack Wayman,
EIA staff executive for the past 14 years, becomes senior vice
president, Consumer Electronic Shows. ... Steven N. Fried-
man named vice president of the professional products divi-
sion of Robbins Broadcast & Sound Equipment Corp. in Commack, N.Y. He
comes from Automated Processes Inc.

TIE-IN WITH HIS ALBUM

Daltrey Necklaces Hawked

NEW YORK-—-Goldhawke Pro-

s,
i 5
. o

‘Hoffman

tail stores and boutiques. (New

ductions Ltd. is hawking gold tone
neckiaces featuring a unique holo-
gram protrait of singer Roger Dal-
trey. using Daltrey’s new MCA LP
as the sales vehicle.

Only by buying the album, “One
Of The Boys.” can someone pur-
chase the 1%-inch round pendant at
the listed price of $9.95. plus 50 cents
postage.

The item, believed to be a first in
the area of laser technology as.weil
as jewelry design, will eventually be
offered on an exclusive basis to re-

York's Fiorucci gets it this month,
but the price will be between $13-
$15. a Goldhawke spokeswoman
says.)

Goldhawke. Daltrey’s production
company, is credited with conceiving
the idea, based on its knowledge of
lasers used in the Who's stage show.
Daltrey is lead singer of the UK.-
based rock band, but also records on
his own.

It’s the first hologram to be
hawked via an inner sleeve, where
T-shirts, records and fan club trivia
are featured.

wWWwWwW.americanradiohistorv.com
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 Lefs face it. s a b;g "éonup job ahead of Ls. Years of neglect If you're looking for orher reasors o pitch in, you'll find them on the
hcve bred patterns of indifference; sometimes, it seems like The Man “Lefs Clecn Up the Ghetto” LF It's a spedal collection of dynamic tunes,

D t * has fi hat the gh bef sed, by e C') Teddy Pender-
Bt when you cams from he gheto, ns nard 1o LET'S CLEAN UP THE GHETTD | coaes bos et et e 0 o Doy, penclr

forget. The ghetio inspires Ls it supports us, but THE PH". ADELPHI A Paul. The dtsu a0 includes top hts 2y Dee Dee
mést important, it'is ahome o a lot of us. And we Sharp Gambde, Thedntruders anc The Three Degrees.
want to do something for the ghetc so that the INTERNATIUNAL AI.I.‘STARS Each sox “ells it own stoy of self-1elp and com-
world can be a better place for our children. including: I MLNity awaren=2ss. And the aloum incluces the new

30 along with e releass cf a new album and ' The O'Jays, Lou Rawis, “eddy Pendergrass, ' single “Let's €lacr Up the Ghette!'zss 27 where the
single called "Lets Jean Up the Ghetto, we're Billy Paul, Dee Dee Sharp Gamble, Phi adelchia Internctional All-Stars join tcgether to

Ache Bell & The Drofll's serd the rmessage Fome.

While ycuUr2 listaning, lseeo in mrind that every
album purchase puts money back invo the tight:
Phi adelchia- Interrcitional will -eserve "00% of its
net profie from the “Let's Clean Up the Ghetto”
g LP fofund future ccrmmunity development prosects.
4 Lets llean Up the Ghetto” Th2 new album
A\, and the new community program. Both from
Phiiade phic lmemoﬂonc:i Recorcs and Tapes.
Distribured by LS Aecords. Bonr s

sponsoring a clecnup in cities around the country. |
With funds-from CBS Yecords and Phi adelphia In-
ternatioral Records, kocal graups are forming in
Memphis, Aflantc, Wesnincton, Newark, New York,
Phiadelphia, Chicage, Detroit, Los Angeles and
Cleveland. Bumper sickers ond posers will an-
notnce te program. You'll see youngsters in their
“Let’s Clear Up thaGhetto” ™shirts, swe2ping, scrub-
bing, and shining ever/thing in sight. We hope you'll
rol e the -ime to jon ttem.
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!\AUSI_CAL TRIBUTE—Sergio Mendes and Elton John present Pele, the New York Cosmos soccer star, with awards dur-
ing his recent appearance in Los Angeles. Mendes gives Pele an honorary citizenship award from the mayor and John,
an owner of the L.A. Aztecs team, gives Pele a certificate for his contributions to the growth of the sport.

PICTURE SALES

LOS ANGELES—In less than a
month, three Sony Betamax projec-
tor units, one each in Oz stores in At-
lanta, Birmingham and Ft. Walton
Beach, Fla., have broken more new,
unknown acts for retailing veteran
Steve Libman than any in-store pro-
motion he’s used in more than |5
years.

Libman backs the merchandising
provided by projecting giant video-
cassette pictures on a more than 10-
foot screen even more strongly than
Greg Savage who introduced his
own home-recorded videocassette
shows in his Dingleberry’s in subur-
ban Dayton. Ohio (Billboard. July 9,
1977).

“Since we began showning an
RCA-produced 30-minute video-
cassette of seven different acts. one
new act on that tape, Helen Schnei-
der, for example, has sold more than
120 albums in our Birmingham
store,” says Libman.

“And that’s more sales movement
than we've had-on that album in the
entire network of more than 2.000
accounts we service.

“Customers like the show. It fea-
tures Waylon Jennings and Jeffer-
son Starship. Shorter segments
within the tape are devoted to Bea-
ver Teeth, Dr. Buzzard and Schnei-
der. She does such a great job vis-
ually in her part of it that customers
in the store when it’s played react by
buying the album,” Libman reports.

Though the oldest Sony unit is less
than a month old, Libman feels the
audio/visual concept has already
paid for itself.

He and David Kaye. owner of
Southland Distributing, Atlanta,
will buy a $7,500 a/v record-and-
playback unit for every new large
important store. And maybe some of

By JOHN SIPPEL
the smaller ones, for the Florida
store is relatively new and it’s a min-
iaturized version of the avant-garde
fantasyland record/tape/bazaar
stores which they pioneered late last
year (Billboard, October 23, 1976).

Though the store is only 1,500
square feet, it too has a small stage
area in its “Emerald City” section,
where, like in its giant counterparts
in Atlanta and Birmingham, noth-
ing was happening most of the time.

Kaye felt that the live perform-
ance area was wasling away. except
for weeckends when local and re-
gional acts would perform there.
Now that largely unused staging
area houses the projection unit and
the huge screen. -

Store personnel at the check ap-
proval stand can insert a video-
cassette and it plays back on the
screen. The customer watching the
screen is locked into a buying envi-
ronment.

Libman, who has solicited 16
company-produced videocassettes
from RCA, CBS, Warner Bros.,
Casablanca, Capitol and MCA., cor-
relates a 24-title stepup LP rack in
front of the screen with what's going
through the projector.

Each of the 24 displayed LPs is on
sale. And, interspersed between the
acts performing on the videocassette
are Libman-produced one-minute
spots selling those select albums.

“We want to feature not perform-
ances taped from tv shows, but per-
formances provided by labels. We
feel there is more interest in a per-
formance which the customer hasn’t
seen before. The best example is a
1975 Boz Scaggs excerpt from a New
Year's concert.

“We feature a Scaggs album that’s
catalog. It contains most of those

Japan Sales Turn Oldies To Goldies

By ALEX ABRAMOFF

TOKYO—Japan is in the midst of
an oldies boom.

The movie “*American Graffiti” is
a big hit here, youth is clothed in
Graftiti fashion, discos are playing
an increasing number of rock 'n’ roll
records, and radio stations are re-
ceiving requests for records of 1950s
and early "60s.

Oldies such as “Rock Around The
Clock™ (released by Victor Musical
Industries) and “Diana” (CBS/
Sony) are on local single charts,
while the original soundtrack of

www.americanradiohistorv.com

“American Graffiti” (Victor), “Rock
'N' Roll Album™ (RVC) by Elvis
Presley and “Paul Anka & Neil Se-
daka™ (RVC) are on album charts.

In addition, local rock 'n’ roll art-
ists such as Miki Curtis, Masaaki
Hirao and Keijiro Yamashita, who
enjoyed great popularity 20 years
ago. are again actively giving con-
certs and their records are selling at
an accelerated pace.

Record companies are doing their

(Continued on page 79)

Veteran Retailer Libman Hypos
Grosses ViaVidcassette Shows

older cuts. And the videocassette
proves it can promote catalog, 100,”
Libman avers.

Kaye and Libman were surprised
by the instantaneous reaction they
got from local and regional label
sales people when they announced
they were buying the Betamax unit.

“RCA really has been tops. Char-
ley Hall helped us a lot. And the
other labels are quickly catching up.
When we get a videocassette from a
label. we take it to a local laboratory
and drop in the commercials where
we want them. IUs expensive. Butit’s
our way of really promoting a label
that cooperates.

“We're trying something radical
in Birmingham. We bought the full
length feature of “The Wizard Of Oz’
for that store. We advertised that we
would show the two-hour feature
starting at 10 a.m. Saturday morn-
ings.

“After the first three weeks, our
audience of 3 to 13-year-olds hit 150.
And at noon. when parents return o
pick up their kids, we have conven-
iently placed our kidisk racks near
the exit area and we are moving lots
more kiddie records,” Libman savs.

Memphis Local
Elects New Top
NARAS Execs

MEMPHIS—Jud Phillips, Mem-
phis a&r director for Phonogram/
Mercury has been elected president
of the local NARAS chapter by its
new board of governors.

Other new officers: Estelle Axton,
owner of Fretone Records, first vice
president: Carl Marsh, producer
and arranger, second vice president:
Sid Garwood, leader of Phase 1I,
secretary: Rick Ireland. recording
engineer and consultant at Phillips
Recording Studio, treasurer.

New members of the board of
governors elected by the member-
ship and installed are: -

William Brown. Harold Dorman.
Steve Gatlin, Bud Hughes, Linda
Lou McCall. Bill McMath, Ron Nel-
son, Larry Robinson, Lester Snell
and Warren Wagner. All were
elected for two-year terms.

Said Jeannie Ryan, executive di-
rector: “Since Memphis will be sa-
luted on the nationally televised
Grammy Awards Show in 1978, we
are looking forward to a great future
in working with the new officers of
NARAS.”
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“PRODUCED BY TED TEMPLEMAN.
~-onWarner Bros. -_Recnrds (WBS 8408).

Doobie Brothers Summer Tour:-. - L :
_July. 14" Fort Wayne, Tndfana” =~ - July 2 ""'Monfgomery, Atabama
_ _ C. .. July.a5 Indianapolis T 7 July 287 Asheville, North Care
- Kansas Gity, Missoufi--- ... July'16  Kalamazoo, Michigan™ . July 29 1, So .
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ISCOﬂSIn July 1819 - -Cleveland. .- . .- o e - Norfolk, Virginia )
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Financial

NEW YORK-—The merger agree-
ment announced last week between
Book-of-the-Month Club and Time
Inc. not only brings together two
major publishing forces but also two
important direct marketers of prere-
corded music.

And executives at both companies
directly involved with the record
side of activities see accelerated in-
volvement in expanding releases
and broadening market appeal.

Book-of-the-Month  pioneered
with the first record/tape club more
than 20 years ago. and is active to-
day in various album packages

L AV

Specialty Sound Effects Records

18 Volumes of Authentic Sound
Effects attractively packaged in
color-coded albums help you
offer a complete service for the
audiophile. Buy direct from the
manufacturer who pioneered
Sound Effects on records. Send
for catalog and price information
listing these and 15 other spe-
cialty records such as "Silent
Movie Music," "Calliope,” "Car-
ousel,”" “‘Music Box,’” and more.
Write to:

Thomas J. Valentino Inc.

Dept. B - 151 West 46th St., NY, NY 10036
or call (212) 246-4675

TIME & BOOK-OF-MONTH CLUB:

Merger Ties 2 Disk Catalogs

By STEPHEN TRAIMAN

which contributed nicely to last
year’s $65 million revenues.

Time-Life Records, since it be-
came a part of Time-Life Books sev-
eral years ago, has seen both volume
and profits grow with its widened
marketing approach. Conservative
estimates put 1976 sales at more than
10% of the book subsidiary’s $192
million revenues, or some $20 mil-
lion, with a significantly greater fig-
ure anticipated this year.

At Book-of-the-Month, Lester
Troob, who heads “The Classics
Record Library,” emphasizes, “We
are internally committed to expand-
ing this part of our business, as evi-
denced by the last two years’ activ-
ity.”

yA four-LP Vladimir Horowitz set
is due out in early fall, and a second
four-LP package featuring the
Chamber Music Society of Lincoln
Center is in the works, following the
success of the initial quartet of re-
leases last year.

Also doing well is a four-LP set of
Billie Holiday material released
more than a year ago.

The package record business has

NOTICE

Effective June 27, 1977, Her-
man Mizrahi, aka Hy Mizrahi,
and Gary Zangre are no
longer employees, officers or
agents of Roxy Records In-
corporated and/or Platinum
Plus Record Corporation.

Board of Directors

Roxy Records,
Incorporated
Platinum Plus

Record Corporation
9465 Wilshire Blvd.,
Beverly Hills, California

at Le Mans

deE

8645 Sunset Bl.

Ol

An Evocation of
“The Bentley Years”

Classic 1928 Bentley Le Mans 4.5 Styling
Original Bentley Mark VI Chassis,

Engine and Fittings

nglish Clil.ssic Carriages, LTD

213/657-5890

served Book-of-the-Month well
since its initial plunge into music
with the formation of the Music Ap-
preciation Record Club two decades
ago, Troob notes. This was followed
by the Metropolitan Opera Record
Club, and when the big labels got
into the act—Columbia, RCA and
Capitol—Book-of-the-Month  be-
came the fulfillment operation for
the RCA Music Service clubs. The

‘current packaging evolved when it

sold this arrangement to Reader’s
Digest some years ago.

At Time-Life Books, Roger
Lourie, manager of new product de-
velopment, notes that the growing
profits in the record/tape activities
can be traced to 1973 wheri the inde-
pendent Time-Life Records organi-
zation became part of the books di-
vision.

“We've been increasing profits
annually since that time with one
new series a year launched—and
each has been more successful than
the prior one, with eight active li-
braries now being marketed,” he
claims.

Lourie believes a combination of
better value and wider appeal is re-
sponsible for the success of the al-
bum marketing. “At $17.95 or
$19.95 for our four or five-disk set,
consumers are getting at least one
hard-cover book sold separately at
up to $20 or $25. and a ‘Listener’s
Guide’ with program notes.

“We're really offering a greater
appreciation of music for a relatively
loyal audience that appreciates our
Time-Life logo. Our 85 Beethoven
disks, for example, have been cited
as exceptionally good music for the
dollar.”

He also contrasts the relatively
narrow appeal of early *70s releases
of Wagner’s “Ring Cycle” and “The
Story Of Great Music” (periods such
as romantic and baroque) with such
recent series as “Great Men Of Mu-
sic” (Mozart, Tchaikovsky, Mabhler,
etc.) and “Arthur Fiedler’s Favor-
ites,” which are talking to a much
broader audience with greater po-
tential sales.

“If you look at the continuing di-
versity of our product line and new
marketing approach, you'll get an
idea of what the 1980s should be like
for Time-Life,” Lourie says. “I think
we'll see a number of new series that

(Continued on page 83)

" Market Quotations

As of noon, July 7, 1977

1976
High  Low

NAME

46% 37 ABC

10% 7% Ampex
5% 3% Automatic Radio
61% 55 CBS
16 7% Columbia Pictures
15% 10% Craig Corp.
48% 32% Disney. Walt
4% 3% EMI
18% 12% Gulf + Western
8% 4% Handleman
35% 23% Harman Industries
5% 3% K-Tel
Y% 5% Lafayette Radio
26% 21% Matsushita Electronics
44% 36% MCA
25% 16 MGM
57 47% 3M
56% 36% Motorola
36 31% North American Philips
= = Pickwick International
9% 5% Playboy
32% 25% RCA
10% 8% Sony
22% 16% Superscope
42% 21 Tandy
7% 4% Telecor
3% 2% Telex
4% 2% Tenna
17% 13% Transamerica
24% 9% 20th Century
32% 26% Warner Communications
28 20 Zenith
OVER THE P-E Sales Bid Ask
COUNTER
ABKCO Inc. 54 - 2% 3
Gates Learjet 3 3 9% 9%
GRT 30 30 2% 2%
Goody Sam 3 - 1% 1%
Integrity Ent. 3 35 % 1%
Koss Corp. 5 - 3% 4

(Sales

P-E 100s) High Low Close Change
10 486 43'% 43% 43% - %
13 765 10%  10%  10% + W

4 21 3% 3% 3% Unch.
10 65 59 58% 58% Unch.
5 260 14% 13% 14% + %
3 22 12% 12%  12% Unch.
15 298 36 35% 35% - %
8 28 3% 3% 3% Unch.
4 332 13% 13% 13% Unch.
11 143 8% 8 8% + %
9 50 35% 34% 34% +
8 2 3% 3% 3% Unch.
72 20 6% 6% 6% + %
10 4 23% 23% 23% Unch.
9 466 42% 42 42 - %
10 115 23% 22% 23% + %
16 1092 49% 48% 49% + %
12 246 40 39% 39% - %
7 14 32% 32% 324 — %
12 10 7% 7% 7% - %
12 424 31% 30% 30% + . %
16 885 9 8% 9 Unch.
5 2 17% 17%  17% + %
7 1491 28 27% 28 + Y
6 12 6% 6 6% Unch
9 65 2% 2% 2% + %
11 13 2% 2% 2% + %
9 516 16% 15% 16 Unch.
1 1495 21%  19% 21% + 1%
7 112 30 29% 30 Unch.
10 13 22%  21%  22% + %
OVER THE P-E Sales Bid  Ask
COUNTER
Kustom Elec. 7 14 2% 3%
M. Josephson 4 21 16% 17%
Memorex 7 109 25% 26
Orrox Corp. - - 1 1%
Recoton 4 - 2% 2%
Schwartz Bros. 10 - 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by
Douglas volimer of Loeb, Rhoades & Co., Inc., 9440 Santa Monica Bivd., Beverly Hills,
Calif. 90210, 213-273-7711, member of the New York Stock Exchange, Inc.

Sony’s Home Vid Recorder
Helps 2nd Quarter Profits

NEW YORK-Increasing mo-
mentum in home videocassette
recorder sales and a big gain in affil-
late equity earnings boosted consoli-
dated net income of Sony Corp. 30%
to $36 million, on an 1% net sales
gain t0 $432.6 million, for the second
quarter of fiscal 1977.

Income was equivalent to 17 cents
per American Depositary Share
(ADS) for the three months ended
April 30. Each ADS is equivalent to
one share of common stock.

Overseas sales (outside Japan) ac-
counted for 57% of the total, reflect-.
ing in large part shipments of Beta-
max home video recorders to the

US., with the figure of $246.7 mil-
lion up 16%.

In the three months. sales of VTRs
were up 33.7% and represented
14.5% of net sales: television sets
gained 8% and were 30% of total
sales, while tape recorder and radio
sales were down about 1%.

For the first six months of the fis-
cal year, consolidated net income of
$75.8 million, or 35 cents per ADS,
was nearly 41% ahead of the prior
years’ period. Equity in affiliates’
earnings rose more than 65% for the
six months, to $9.1 million from $3.6
million, with niost of the gain in the
second quarter.

A $4.5 million civil antitrust suit
filed in 1972 against BSR Ltd. and
BSR (USA) Ltd., by Aldshir Manu-
facturing Co., Inc,, Tuckahoe, N.Y ,
has been settled out of court on un-
disclosed terms favorable to Alshir
according to Gerald Shirley, its
owner and president. The suit had
alleged coercive tie-in sales at the
OEM level between record changers
and 45 r.p.m. adaptors.

* * *

Advent Corp. fiscal year figures
for the period ending March 26
show net earnings of $804,000 after a
tax loss carry forward of $410,000,
compared with $227,000 in fiscal
1976 after using a $109,000 tax loss
carry forward. Sales rose 15% to
$27.983 million from $24.343 mil-
lion. However, the fourth quarter
showed a new loss of $39,000 com-
pared with an after-tax profit of
$608,000 a year ago, including a
$292,000 tax loss carry forward
credit. Sales were up 10% to $7.463

wWww.americanradiohistorv.com

Off The Ticker

million from $6.773 million the year
before.

* * *

Ampex Corp. announces a 77% in-
crease in net earnings for the fiscal
year ended April 30 to $14.2 million
or$1.31 pershare, from $8 million or
74 cents per share in fiscal 1976. Fis-
cal '77 earnings included an extra-
ordinary credit of $5.4 million, while
the 1976 figure included $2.5 million
of such benefits and an extra-
ordinary charge of $1.1 million. To-
tal sales and revenues rose about
12% to $287.4 million, compared to
$257.9 million the prior year. Ampex
also announced the signing of new
loan agreements for $55 million of
unsecured credit with its present fi-
nancial institutions.

* k%

Arp Instruments, Inc., electronic
musical instrument manufacturer,
reports earnings of $63.694 for the
quarter ended March 31, compared
with a $16,159 joss ithe year -before.

Sales totaled $1.55 million this year,
up nearly 25% from the $1.110 mil-
lion in the 1976 period.

* k%

RCA directors declared a quar-
terly dividend of 30 cents per share
on common stock, payable Aug. | to
holders of record June 13. The board
also declared dividends of 87" cents
per share on the $3.50 cumulative
first preferred stock and $1 per share
on the $4 cumulative convertible
first preferred stock, both for the pe-
riod July 1-Sept. 30, 1977, both pay-
able Oct. I to holders of record Sept.
16. * k%

Although net sales at Morse Elec-
trophonic dipped about 16% for the
quarter ended May 31, the firm’s net
loss was trimmed by more than two-
thirds from the prior year. Sales in
1977 were $99.6 million, compared
with $120.9 million last year, with a
net loss this past: March-May -of
$10.4 million, versus-a deficit of
$36.6 million theyear before.
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This man has sold more records than
the population total of London, Paris, Rome,
Munich, Amsterdam, Zurich, Stockholm,
Copenhagen and Brussels combined.

Now America is ready to
discover the unique power, the special magic of

DEMIS ROUSSOS

DEMIS ROUSSOS -

MAGIC ¢ il
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JAPANESE CELEBRATION —Paul Anka (above) speaks to members of the King Records company
at a reception in Tokyo heralding King's exclusive pact with United Artists Records for Japan.
Previously, King and Toshiba were the co-licensees for UA. In photo at right, Anka is flanked by
from the left: Harold Seider, president of UA’s international division; Kazumitsu Machigiri, presi-
dent of King Records, and L. Joseph Bos, chairman of the board of the UA Music Division.

General News

N.Y. Dailies Widen Rock Coverage In Readershlp Drive

Post, Times, News Recognize Appeal

NEW YORK-—-New York’s three
major daily newspapers are turning
to rock coverage and promotions in
an effort 1o broaden their audience
and bolster circulation.

NATIONAL
SALES
MANAGER

for catalogue label head-
quartered in New York-New
Jersey area.

Position offers growth, po-
tential, and involvement in
company management. Ex-
perience and references re-
quired.

BILLBOARD, 1515 B’way,
New York, N.Y. 10036.

Send resume to Box 862, |

Of the three. the N.Y. Post, now
under the ownership of Australian
press lord Rupert Murdoch, is the
most aggressive in pursuing a rock
audience.

The Daily News is moving more
into rock as part of its developing
arts coverage, and The New York
Times. which for a while was the
only daily which seriously covered
rock. is also slowly expanding and
giving greater prominence (o rock.

“Rock is part of our overall pol-
icy of reaching a broader audience.”
says John Reistrup, entertainment
editor of the Post. “We take popular
interest seriously here. If it is popu-
lar, we look at it.”

The Post's serious interest in pop
extends to its front page. When there
was a riot recently at a Led Zeppelin
concert in Florida. the story was
given a two-inch banner headline.

When Fleetwood Mac played

KING KAROL . .. NEW YORK’S
#1 ONE STOP

Now has the LARGEST SELECTION
of RECORDS & TAPES at the
LOWEST PRICES!

“WE WILL NEVER BE UNDERSOLD"

"WE HAVE ANY RECORD YOU NEED . . .
DON'T HAVE "IT"—

IF WE

NOBODY DOES!

OPEN EVERY DAY OF THE YEAR!
9:00 AM to 9:00 PM—SUNDAYS 11:00 AM to 8:00 PM

EVERYTHING YOU NEED UNDER ONE ROOF

at 126 West 42nd St.
i $ 00 ot $4§0

LP's

5350

Between Broadway
& 6th Ave.
212/354-7684

LP’s

ALL $7.98 TAPES—$4.30 EACH
SINGLES—60¢ EACH

(Prices are for all domestic records & tapes)

COMPLETE SELECTION OF NEEDLES & ACCESSORIES @(‘“"' @ ~

. BLANK TAPES . ..

T

BUY 1 OR 1,000 ... CASH & CARRY!!!

By ROMAN KOZAK

Madison Square Garden, in the next
issue there was a front page picture
of Stevie Nicks, another picture of
Lindsay Buckingham on page two,
and a review of the concertin the en-
tertainment section. The next day
there was an interview with Chris-
tine McVie, and gossip about the
post-concert party.

To cover rock action the Post has
hired two full-time reporters. One
does concert reviews, which appear
the day after the show, and writes
more in-depth features. The other is
a rather controversial “fanzine™ type
of writer who has a thrice-weekly
column, covering industry person-
alities as well as performers.

In addition, the paper has album
giveaway promotions, features Roll-
ing Stone’s syndicated columns. and
is moving to do its own record re-
views and to carry record chartson a

NEW YORK-—CBS Records Di-
vision has just completed its best sec-
ond quarter in history, with June its
strongest 30-day period of all time.

In the last three months the label
has earned 11 gold records and three
platinums, bringing the year’s total
to 21 gold and seven platinum rec-
ords.

Strong sellers for CBS have been
Barbra Streisand, both for “Star Is
Born” which has now exceeded
quadruple platinum and is still sell-
ing, and “Superman” which is near-

AUDIOTEK
SALES LEAP
ABOVE 1976

MINNEAPOLIS—Audiotek Sys-
tems, Inc. here reports second quar-
ter sales up 57% over the same pe-
riod last year, earnings up 15%. The
firm’s ASI Records division scored
the most dramatic sales increase of
104%, attributed to LPs by the
groups Babyface and Natural Life.

Firm's studio division reportedly
experienced the busiest quarter in its
11-year history. with its Textra pub-
lishing division also posting ad-
vances.

wWwWWwW.americanradiohistorv.com

regular basis. Ironically it publishes
almost no atbum ads.

The Daily News also carries charts
and album reviews. It periodically
gives away rock iron-on transfers
and has contests for concert tickets.
It has one full-time writer covering
the rock and cabaret circuit and also
uses six freelance writers.

“We decided to get more rock cov-
erage to balance out the classical
music. It is tied to a much larger
scheme where we try to cover all the
arts,” says Harry Haun, in charge of
the News' amusement section.

The paper recently premiered its
Friday section, and one of the first
features was on Clive Davis. Haun
says there is an effort to have rock
features also in the Sunday Leisure
section. The News carries about 10
pages a week of tie-in album and re-
tail ads.

.BAGS 11 GOLD RECORDS IN 90 DAYS

Best Quarter In History For CBS

ing platinum, according to the label.
And “Silk Degrees™ by Boz Scaggs is
nearing the 3 million mark.

Other strong Columbia artists in-
clude James Taylor, Kris Kristoffer-
son, Kenny Loggins, Maynard Fer-
guson, Weather Report and the
Emotions.

On Epic, Boston has sold 5 million
units and is still selling, CBS reports.
Other strong Epic acts include Ted
Nugent, Engelbert Humperdinck,
Joe Tex, REO Speedway, Jeff Beck/
Jan Hammer, Southside Johnny and
the Asbury Jukes and Suzy and the

John Rockwell, chief rock critic
for The Times, says that rock cov-
erage in The Times has been “pretty
much status quo.” But he notes that
The Times has begun to run record
charts and that the Sunday maga-
zine is opening up to rock with re-
cent articles on Clive Davis and
Kiss.

Rockwell says that The Times has
been expanding its rock and jazz
coverage for the last three or four
years, and that now its new Home
and Weekend sections are also
opening up to rock.

Music Book Distrib

NEW YORK-—Chappell Music
and the Theodore Presser Co. have
arranged with Optimum Book Mar-
keting Inc. for the distribution of se-
lect material from their catalogs to
bookstores in the U S.

Initial product to be shipped as
part of the deal includes a book by
country artist Tom T. Hall.

Redstripes (Linda McCartney).

Heart, Burton Cummings and
Joan Baez are keeping the new Por-
trait label healthy, CBS claims.
Among the Associated Labels,
“Leftoverture” by Kansas on the
Kirshner label has passed the
double platinum mark. Teddy Pend-
ergrass, the O'Jays and Lou Rawls
are strong on Philadelphia Inter-
national, as is the Isley Bros. on T-
Neck.

CBS also reports good sales on its
jazz/progressive artists and on its
country acts.

London CBS Confab To Draw 1,200

NEW YORK —CBS Records’ con-
vention in London July 24-30 will
attract more than 1,200 representa-
tives, including a large delegation
from CBS Records International.

The convention will be held at the
Grosvener and Hilton hotels. Jack
Craigo, senior vice president and
general manager marketing CBS
Records, will be the chairman of the
event, while Paul Smith, vice presi-
dent marketing and branch distribu-
tion, CBS Records. will act as vice
president.

Heading the list of executives at-
tending the convention will be John
Backe, president of CBS Inc.: Wal-
ter Yetnikoft, president, CBS Rec-

ords Group: Bruce Lundvall. presi-
dent, CBS Records Division: Dick
Asher, president of CBS Records In-
ternational. and Ron Alexenburg,
senior vice president, Epic. Portrait
and Associated Labels.

The convention will include de-
partmental meetings and seminars
covering marketing, promotion, ra-
dio. artist development. etc. The
meetings will be coordinated by
Roseland Blanch, director of mer-
chandising, planning and adminis-
trations, CBS Records.

There will be also new product
presentations and five evenings of
shows featuring both established
and new CBS artists.
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TANGERINE DREAM

TANGERINE DREAM

MUSIC FROM THE ORIGINAL MOTION PICTURE SOUNDYTRACK

A WILLIAM FRIEDKIN FILM

1 _.-’
=

TANGERINE DREAM TOUR
July
12 Los Angeles, CA
14 Boulder, CO
17 Baton Rouge, LA
! 18 Houston, TX
1 20 New Orleans, LA
21 Memphis, TN
Atlanta, GA
Columbia, MD
Poughkeepsie, NY
New York, NY
29 Hempstead, L.l.,, NY
30 wildwood, NJ
August
1 Quebec City, Quebec
2 Montreal, Quebec
4-5 Toronto, Ontario
6 Meadowbrook, Mi
7 Milwaukee, WI

MCA- 2277

Licensed by Virgin Records, Ltd.
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General News

R R

CHICAGO — Phonogram / Mer-
cury is upping its commitment to
Southern music, with establishment
ofa branch office in Atlanta. Itis the
second Southern branch the label
has christened in the past 15 months.

Jud Phillips, who heads the label’s
Memphis outpost, has been given
charge of the new base. Phillips will
divide his time between the two
cities.

“This office is an expansion of our

Deal For Chalice

LOS ANGELES—The Chalice
Music Group has completed a do-
mestic production agreement with
French disco act Space, which has a
single titled “Carry On, Turn Me
On” on United Artists.

The agreement calls for an LP to
be released under Chalice’s arrange-
ment with UA, while Chalice maps
out a fall tour and a marketing cam-
paign to support the release.

SEEKS SOUTHERN MUSIC sy
| Mercury Opening |
' Branch In Atlanta |

overall belief in Southern music,”
says Phillips, who notes that the la-
bel’s commitment to the South in-
volves “more than master pur-
chases.”

While the move is related to Mer-
cury’s recent production pact with
Atlanta’s Lowery Music, Phillips in-
dicates the label will be seeking tal-
ent outside the Lowery organization
and working closely with Adanta
acts it has signed directly, such as
William Bell and Hamilton Bohan-
non.

“There is a wealth of talent in At-
lanta,” he explains, “but sometimes
the talent just cannot get to New
York, L.A. or even Nashville. Our
first-hand involvement will be a def-
inite asset.”

Address of the new office is 230
Peachtree St.. Suite 1800, Atlanta
30303. Mercury says it believes this
is the first time a major label has had
such an office in the Georgia capital.

JULY IS
CAPITOL & ANGEL RECORD
AND TAPE MONTH
AT GALGANO’S

$7.98/$3.75 LP
$7.98/$3.75 8-Tr
& Cassette

$7.98/$3.99 LP
$7.98/%4.25 8-Tr
& Cassette

‘ UTTLE RIVER BAND |
Olewrartire Cocktsd

v
= ! J
$6.98/$3.25 LP
$7.98/84.25 8-Tr

& Cassette

$7.98/$3.99 LP
$7.98/%4.25 8-Tr
& Cassette

$6.98/$3.25 LP
$7.98/84.25 8-Tr
& Cassette

$6.98/83.25 LP
$7.98/84.25 8-Tr
& Cassette

$14.98/%7.10 LP
$14.98/87.25 8-Tr
& Cassette

$6.98/$3.25 LP
$7.98/84.25 8-Tr
& Cassette

Fly Liue An Eagle

$6.98/%$3.25 LP
$7.98/%$4.25 8-Tr
& Cassette

CAPITOL & ANGEL RECORD AND TAPE

All 7.98 List LP’s
All 498 List LP’s

PRICES FOR JULY

All 6.98 List LP's

All 7.98 List 8 Tracks & Cassettes 4.50

A COMPLETE “ONE-STOP” FOR ALL YOUR MUSICAL NEEDS
Write us for Catalogs

Pioneer Chief
Sees AM Stereo
In 50% Of Cars

By CLAUDE HALL

LOS ANGELES—If the FCC ap-
proves AM stereo broadcasting by
the first quarter of 1978, Jack Doyle,
president of Pioneer Electronics, en-
visions 50% of the car market having
units which will play AM stereo.

The Long Beach, Calif., firm spe-
cializes in car and compact home
tape units.

Researching the marketplace to
find out the viability of AM stereo,
Doyle last week visited three AM
stations in Los Angeles—KFI,
KMPC and KPOL. He was ex-
tremely impressed with the enthusi-
asm for the potential of AM stereo
shown by Al Herskovitz, operations
director at KPOL.

“l am personally enthusiastic
about AM stereo,” Doyle says. His
reason for visiting radio stations,
aside from just checking to see which
stations would move to AM stereo
and in what time span was “to show
some of the programming people
how much we’re interested in such a
system.”

Doyle says about 10 million car
after-market stereo units would be
sold this year (this does not include
units installed in Detroit) and these
could be with or without radio,
meaning an 8-track or cassette unit.

“And the general trend has been
toward in-dash installation. Well,
once it’s installed into the dash, as a
rule it's usually an AM-FM radio
and tape unit. Out of the 10 million
units sold, I'd estimate that 60%-70%
of them will include a radio. mean-
ing either an FM stereo and a stereo
cassette or tape unit.”

But he feels many of these radios
feature both AM and FM. If AM
stereo is approved for broadcast by
the FCC, he says it would only take
six to eight months to gear up pro-
duction on car receivers.

“So, we're really looking at 1979
and 1 think the switch over to AM
stereo in cars will be fast. Our busi-
ness is kind of a fadish industry. So,
a year beyond that, depending on
the FCC approving AM sterco early
in 1978, most car units would feature
stereo on both AM and FM.

The combination stereo units
would probably only cost $20 to $30
more than present AM-FM and tape
units, he says.

Everything. of course. depends
upon the U.S. government approv-
ing AM stereo radio.

Changeover in home compact
units would also be rapid, he feels.
“It appears that it's not too difficult
for a radio station to switch to AM
stereo in regard to equipment instal-
lation. So. the switch in home receiv-
ers would also be rather rapid.” He
estimates that about four million

(Continued on page 77)

GALGANO
DISTRIBUTING
CORPORATION

4147 W. Armitage Ave.
Chicago, I11. 60839
(A-C) 312/ 235-3800

A&M FOCUSES
ON MANGIONE

LOS ANGELES—A&M Records
has designated July “Mangione
Month™ in support of Grammy
award winner Chuck Mangione.

The campaign, launched last
week during Mangione’s Los An-
geles Amphitheatre performance.
will consist of sales, promotion, mer-
chandising, advertising and public-
ity campaigns in all major markets.

Special promotional kits have
been designed titled “Informan-
gione.” In addition, catalog flyers,
in-store samplers, posters, radio
spots and localized marketing cam-
paigns have been coordinated.

MUSICAL BONDS—Stanley Adams, ASCAP president (second left), accepts

the Jerusalem plaque of merit from Israeli Ambassador Gideon Rafael (right)

at the recent State of Israel dinner honoring the society leader. Present at the

moment are composer Aaron Copland (left) and Lee Zhito, Billboard’s pub-

lisher and editor-in-chief. More than $250,000 was raised at the Plaza Hotel
function.

MEET WITH FIELD FORCES

E/A Chiefs Travel
To Kill Complacency

By NAT FREEDLAND

LOS ANGELES—Is it dangerous
for a record company to be too suc-
cessful?

Elektra/Asylum’s top three pro-
motion executives have completed a
week on the road meeting individ-
ually and in small groups with every
one of its 29 field promotion men to
examine that very issue.

“We know that E/A is having its
second consecutive all-time record-
breaking sales year,” says Fred De-
Mann, the label’s national promo-
tion director.

“It was starting to be a concern
that the E/A promotion team should
maintain the drive and hunger we're
used to putting forth. We didn’t
want anybody to start slipping into
fat cat habits of laziness or com-
placency.”

Ken Buttice, E/A promotion vice
president, headed the headquarters’
delegation with Burt Stein, national
album promotion director, and De-
Mann.

On consecutive days they met
with Southeast local and regional
promotion men in Atlanta, with
Northeast staffers in New York. with
the Midwest staff in Chicago and
with the West's field men in Los An-
geles.

“It began to look as if we weren’t
popping records onto playlists with
the certainly we were used to,” says
DeMann. “The whole theme of
these field meetings was that it was
time for all of us in E/A promotion
to get more aggressive. We got down
and discussed this openly and
frankly.”

Each of the four regional sessions
started off with a general meeting at-
tended by no more than 12 persons.
These were followed by individual
sessions where every single local and
regional representative met pri-
vately with the national promotion
trio.

“Suggestions and gripes were
aired freely on all levels,” says De-
Mann. “*But the final results left ev-
erybody feeling optimistic and smil-
ing. These were no punishment
sessions; we conveyed our apprecia-
tion of the overall good job that is
being done.

“The idea was simply to take a
close look at any bad promotion
habits which might be developing
along with the label’s success pat-
tern.”

Among the specific tactics dis-
cussed for improving promotion re-
sults was categorizing record prior-
ities so that more radio categories
would be worked weekly. but with
fewer records being plugged to any
single station.

More involvement with WEA dis-
tribution branch efforts and devel-
oping more of an independent-busi-
nessman attitude to watch cost
effectiveness were also stressed.

It was felt that meeting regionally
in small groups with the field pro-
motion staff would be more produc-
tive than bringing the entire staff o
a single site for a larger conference.

E/A is also planning a program
for regional sales and promotional
representatives to work one-week
stints out of Los Angeles headquar-
ters.

[IOKING;:
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See Page 41
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LEARNING PERSONAL MANAGEMENT

Marc Gordon Has
Minority Program

By ED HARRISON

LOS ANGELES—Personal
manager Marc Gordon has es-
tablished what is believed to be
the first minority on-the-job
training program in personal
management.

tape library. It all adds to the to-
tal picture,” Gordon says.

While there is no guarantee for
job placement once the course
ends, Gordon says that with the
knowledge gained, the student is

£0 ok S o W W

GOLDEN SOUL—Representatives from WEA Internatnonal present the U.N.

High Commission for Refugees a copy of the ““Golden Soul’’ LP whose profits

are donated to the agency. Seen, from left, at the U.N. are: George Rossi,

WEA N.Y. branch manager; Virendra Dayal, UN regional representative at UN

headquarters; Rich Leonetti, WEA vice president of sales; and Larry Herman,
N.Y. branch marketing coordinator.

The six-week course, which
commenced two weeks ago, is the
result of Gordon being ap-
% proached by a college student

equipped to step into jobs in
other related areas such as book-
ing agencies and public relations.

Says Gordon: “Depending on
the student’s knowledge. he or
she can probably take an artist

AUTHOR, AUTHOR—Carole Bayer
Sager (right) is joined onstage at

seeking information on how to
become a personal manager.
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Almo Ties With Three Catalogs

LOS ANGELES—AImo Publica-
tions has signed the Burt Bacharach
and Hal David, Ray Stevens and
Fred Ahlert publishing catalogs to
exclusive print representation.

The Bacharach-David deal in-
cludes compositions published by

With You,” ~1 Say A Little Prayer”
and “One Less Bell To Answer.”
According to Joe Carlton, director
of the print division, the focus will
not be confined to the standards but
to new material being penned by the
duo. Almo has also signed the Ahab

1 realized there was no ac-
credited university training.” ex-
plains Gordon, “for a career in
personal management. So | de-
Z cided to train her and one other
by letting them experience per-

from the beginning and apply
the steps in making that artist
successful. They will be able to
avoud some of the pitfalls and be
prepared to know and realize
what must be done.”

% sonal management under my Gordon is hoping other com-
guidance. panies will “take on the chal-
¢ “Theré is not enough black lenge” by hiring and training mi-

norities.

Blue Seas Music, Jac Music, Casa
David Music and New Hidden Val-
ley Music.

Titles include “What The World
Needs Now Is Love,” “Raindrops
Keep Falling On My Head.” “Close
To You.,” *Do You Know The Way
To San Jose,” “I'll Never Fall In
Love Again,” “This Guy’s In Love

Music catalog which is owned and
operated by Ray Stevens.

CBS Gives Temple
Vidcassette Money

NEW YORK-CBS Records has
contributed $15.000 to the video-
cassette series “All About Tae Music
Business™ now being produced at
Temple Univ. in Philadelpaia.

The series consists of 35 Lalf-hour
programs covering the varicus facets
of the business. 1t is designed for
schools, libraries. arts councils.
foundations. performing r.ghts or-
ganizations, record companies, pub-
lishers. cte. It should be completed
by the end of the vear, and it is
planned that the series will be shown
on cable television or PBS.

We call them “Instant Album Co-

Audiofidelity Distrib

NEW YORK -—Audiofidelity En-
terprises has set Adelphi to distrib-
ute its product in Baltimorz, Wash-
ington and Richmond, Va.. while
Chiaroscuro Records, its jazz im-
print, will be handled by House of
Distributors in Kansas City and Disc
Distributors of Boston in New Eng-
land.

vers”. We have 39 in full color
{scenic views, graphic designs, reli-
gious, etc.) which can be imprinted
with your own artist and titie at a
fraction of the cost of a custom
cover. {Of course we also do cus-
tom covers.)

Loe-Myles Assaciate’s inc.
160 East 56th Street Dept. A2
NYC,NY 10022 Tel: 758-3232

Supplying the graphic nesds of the record industry for 20 yesr

CANDY STRIPE RECORDS

371 South Main Street
Freeport, N. Y. 11520 - USA

RACK JOBBERS
WHOLE SALE DISTRIBUTORS
TAPE & RECORD PROMOTIONS

raBEA TLEMANIA

ALL LABELS — COMPLETE CATALOGS — NEW RELEASES

ﬁ’ ASK ABOUT OUR SEMI-MONTHL y SPEe
i4

440

35 TAPES 4”—

-7.98

ALBUMS 3*—

list - 6.98 list

H. Y. PHONE:
L.l. PHONE: (51&) 379-5151

CUT-OUT ALBUMS ..... 35¢ cuT-0uT TAPES ... $1.00

Write or Call Russell for Free Catalogs & Weekly Specials

{212) 895-3930

TELEX 126851 CANSTRIPE FREE

(212) B95-3931
{516) 379-5760 (316) 379-8761

: representation behind the desk.
; Income is generated by black art-
ists and producers but not by ex-
ecutives. There is a need for more
black executives, not just in man-
agement, butin all areas of enter-
tainment,” Gordon says.
“Atrecord companies, the only
executive positions are in r&b
promotion. I'm not complaining,.
I'm doing something about it.”
The training program, says
% Gordon. adheres to a tight sched-
ule whereby the two trainees ac-
company Gordon through his
daily activities. They report to his
office each day for four hours.
“All 1 expect of my students s
that they be here on time and do
whatever is necessary. Some-
times it means being a messenger
or working in the mailroom or

Currently Gordon is teaching
two students but expects to add ?

four more by summer's end. He
says that he “hand selects™ his
students with most applicants ]
hearing about the program -j

through publicity. i
Gordon’s associate. Maggie I
s

Monahan, devised the course I
outline and is in charge of *PE
coordinating the program. “She %
is responsible for setting and ad- }
hering to the schedule and giving i‘,i
me progress reports on the stu- 4
dents,” says Gordon. %E

Gordon manages the Fifth Di- E
mension, a new group Tycoon on EE
Warner/Curb Records and a EE
Nashville duo., Johnny and %‘
Sherry Cobb. He is president of  §2
Mark Gordon Productions. E"

Erva Records, a division of Erva
Music Publishing, launched by
singer Wilson Pickett with a single
“Love Dagger™ due shortly. Offices
at 200 W. 57 St., New York. N.Y.
10019, (212) 765-5722.

* * *

Roman Entertainment Ltd.,
formed by Cesare Sportelli for man-
agement, disk production and book-
ing. Offices located at 750 Wash-
ington St., Easton, Pa. 18042, (215)
252-5840.

*  x %

Big Sound Records opens as a new
wave label by rock writer Jon Tiven,
managing director, and partners
Doug Snyder, Rudolf Szlavi and
Thomas Cavalier. Initial release is a
sampler LP of Phil Spector songs
covered by label's roster called “Bi-
onic Gold.” Label is distributed by
Record People and Jem. Oftices at
175 Thompson St., New York, N.Y.
10012. (212) 674-2061 and 10
George St.. Wallingford, Conn.
06492. (203) 269-4465.

* k%

Jim Petrie Promotion, an inde-
pendent firm, formed in Nashville
by Petrie. Initial thrust of company
will be on national country promo-
tion. while immediate plans call for
Top 40 and progressive concentra-
tion in the Nashville, Memphis and
Atanta markets. Firm can be
reached at 5025 Hillsboro Rd., Apt.
21-J, 37215, (615) 385-3896.

*  xx

Libra Enterprises formed by Tom
Sluder, president, and Gordon Reid,

www.americanradiohistorv.com

. New Companies_ |

vice president, and will include
Farmwell Music, a BMI publishing
division. Firm will concentrate ini-
tially on booking Brian Ford and
Country Pleasure. Address is ['1 Mu-
sic Circle South, Nashville 37212.
(615) 255-0956.
* *
Chances R Productions lauached
by David Crowder and Rodger Eck-
ler as concert promoters in Kansas
and Oklahoma. Firm is located at
2333 Farmstead, Wichita 67220,
(316) 682-2163.

o

the Roxy in Los Angeles by Melissa
Manchester to perform their co-
written hit ‘‘Midnight Blue."

RIAA

RO

Wlnners_
Singles

Alan O'Day’s “Undercover Angel”
on Pacific; disk is his first gold
single.

Kenny Rogers’ “Lucille’” on
United Artists; disk is his first gold

single.
Albums

Kiss’ “Love Gun” on Casablanca
has achieved platinum status and
“Hotter Than Hell” are its sixth and
seventh gold albums.

Barry Manilow’s “Live” on Arista
has achieved platinum status.

Crosby, Stills & Nash’s “CSN” on
Atlantic is the trio’s second gold al-
bum.

Bee Gees’ “Here At Last . .. Live”
on RSO is its fourth gold album.

Label Checks Out

LOS ANGELES—Bareback Rec-
ords is now distributing the single
“Check 1t Out (Parts 1 and )™ by
the Sophisticated Ladies after a
worldwide distribution agreement
was reached between Bareback pres-
ident Stephen Metz and Joe Webb.
Mayhew Records president.

The agreement also involves a
split publishing agreement between
Weedock Music and Bareback Mu-
sic.

PARTY TIME—Hall & Oates celebrate an SRO appearance at the Garden State

Arts Center in New Jersey with a toast backstage. Seen from left are: Daryl

Hall; Tommy Mottola, the group’s manager; John Oates; Doree Berg, RCA's

New York field promotion rep; and Mike Abramson, RCA's director, artist de-
velopment.
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46 Record Promo Folk Go Into
Intl Radio Forum Awards Finals

LOS ANGELES—Forty-six
record promotion executives, rang-
ing from chief promotion executives
to local and independent promotion
persons, have made the finals in the
annual International Radio Pro-
gramming Forum awards competi-
tion.

The winners—in each of five dif-
ferent categories, chief executive in
charge of promotion, national pro-
motion, regional promotion, local
promotion and independent promo-
tion—will be announced at the
awards banquet of the International
Radio Programming Forum Aug. 3-
6 at the Harbour Castle in Toronto,
according to Gary Stevens, senior
vice president of Doubleday Broad-
casting and general manager of
KDWB in Minneapolis, and Keith
James, vice president of program-
ming for Moffat Communications
headquartered in Calgary, Canada.

James and Stevens are co-chair-
men of the Forum this year. Awards
chairman is Al Herskovitz, oper-
ations direction of KPOL in Los An-
geles. Coordinating the awards cere-
monies this year is Jodie Lyons,
head of Compro, a division of Mof-
fat, Winnipeg, Canada.

Finalists for chief executive in
charge of promotion were: Bruce
Wendell, vice president, Capitol
Records, Los Angeles; Jack Hakin,
20th Century Records, Los Angeles;
Danny Davis, vice president of na-
tional exploitation, Screen Gems-
EMI Music, Los Angeles; Dick
Kline, vice president, Atlantic Rec-
ords, New York; Bob Sherwood,
Columbia Records, New York; Har-
old Childs, A&M Records, Los An-
geles; Fred Rupert, Polydor Rec-
ords, New York: and Dave Carrico,
Phonogram Records, Chicago.

Making the finals among national
record promotion persons are Chuck
Thagard, Columbia Records, Los
Angeles: Scott Jackson, Arista Rec-
ords, New York: Ray Tuskin, Capi-
tol Records, Los Angeles; Dave
Urso, Warner Bros. Records, Los
Angeles: Vince Faraci, Atlantic Rec-

KZ-100 Debuts
Top 40 Format

SAN ANTONIO—-KZ-100 (KZZ-
FM) signed on the air in San An-
tonio. It was previously KSAQ-FM.
The station is mass appeal Top 40.
KZ-100's program director is Ron
Dennington, previously of G-98
Cleveland, WDHF, Chicago.

The station has split from KSAQ
and is under new ownership and
management. Pat Riley is assistant
program director. Studios are in the
GPM Building, South Tower Plaza
Level.

ords, New York: Nick Hunter. Play-
boy Records, Nashville: Larry Bau-
nach, ABC Records, Nashville:
Steve Meyer, Capitol Records: Los
Angeles: and Rich Fitzgerald, RSO
Records, Los Angeles.

Finalists for local promotion exec-
utive of the year are: Andy Philpot,
United Artists Records, Memphis:
Jason Minklen, RSO Records. Los
Angeles: Gene Rumple. Capitol
Records, Atlanta: Gene Denono-
vich, Columbia Records, St. Louis:
Gloria Haneca, Pickwick, Min-
neapolis; Ron Counts. WEA, De-
troit; Bill Brill, Polydor Records, Los
Angeles: Chuck Lackner, Asylum
Records, Kansas City: Chris Crist,
Warner Bros. Records, Los Angeles;
Art Fields, Capitol Records, Phila-
delphia; Jan Basham, A&M Rec-
ords, Los Angeles: Dain Eric, Capi-
tol Records, Los Angeles, and
Johnny Bee, Heilicher, Atlanta.

Finalists for regional promotion
executive of the year Bobby Hurt,
RSO Records, Atanta; Timothy D.
Kehr, 20th Century Records, Min-
neapolis; Phillip Rauls, 20th Cen-
tury Records, Memphis; Dick
Bethel, Capitol Records, Cincinnati;
Wynn Jackson, Lifesong Records,
Atlanta; and Barry Freeman, Atlan-
tic Records, Los Angeles.

Once again, many familiar names
such as Lu Fields and Mel Turoff of
Los Angeles and Tom Gelardi of
Detroit are among the finalists for
independent record promotion per-
son of the year. Other finalists in-
clude Fred de Sipio, Philadelphia;
Jerry Meyers, Buffalo, N.Y.: Jimmy
Davenport, Atlanta: Dave Ezzell.
Nashville: Doug Lee, Midwest Pro-
motions, Minneapolis; Don Anti,
Anti/Muscolo, Los Angeles; Tim
Riley, Southern Records, Memphis;
Paul Gallis, Chicago; Augie Blume,
27th Music, San Francisco; and
Howard Bednoe, Bednoe-Wright,
Chicago.

Winners will be decided by a na-
tional committee of radio program
directors who have considerable in-
terface with the music industry. The
major criteria on which final judg-
ing will be based is the individual
rapport of the person with his con-
temporaries in radio.

Finalists were determined by na-
tionwide voting conducted through
ballots printed in Billboard with the
largest vote-getters moving on to the
finals.

Votes from radio personnel
counted double that of other promo-
tion executives in this level of the
competition, since the purpose was
to dramatize the personal relation-
ship and image of the promotion ex-
ecutive with his peers in the radio
field.

All of the finalists attending the
10th annual International Radio
Programming Forum will be hon-

ored at the traditional awards ban-
quet Saturday night, Aug. 6, by the
1,000-plus radio <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>