i

- TN v vy I I~ L e L P A o AP PSPPI

VAN o o VA

g IMIC °78: Complete Conferen: - 5 555 911154353355 e
See Pages 7 ; g

CT 06106

T 08120

~ NEWSPAPER

83"

YEAR

®

A Bil'boa-d Publication

The International Music-Record-Tape Newsweekly

June 3, 1978 @ $1.95 (U.S)

UP 30% TO $15.5 MIL

- AFM Sidemen Will
- Split Record Fund

Heilman In
Court Loss

By MARTIN HINTZ

MILWAUKEE—-A summary
judgmemt stating that David Heil-

man and E-C Tape Scrvice of

NEW YOF.K-Scssion sidemen In

the U.S. anl Canada will split a*

record meloa of $15.464,132 paid
into the Anmerican Federation of
Musicians’ special payment fund by
manufacturers for the year ending
April 30—almost 30% more than the
amount dist-tbuted last year.
Again, a still-unidentified wind
player/arrar ger in Los Angeles will

Intl Rights Groups Petition
High Court In CBS-TV Case

Bcast Royalty Bill Arousing Hostility

By MILDRED HALL
WASHINGTON — Broadcaster
hostility to paying royalty for airplay
of recordings was strongly reflected
by members of a Hill subcommittee
last week during hearings on a bill to
put record performance royalty in

MUSICFOCUS
OF IHF EXPO

By STEPHEN TRAIMAN

By IS HOROWITZ

NEW YORK-—Performing rights
organizations herc and in Europe
have petitioned the U.S. Supreme
Court to review an appeals court de-
cision which, they fear, miy destroy
the historic structure of music licens-
ing.

The highest court is being asked to
dismiss a ruling by the lower court
last year that ASCAP and BMI may

Brookfield, Wis., are liable tor dam- receive more than $50.000 as his the Copyright Law. ATLANTA—Coming tull circle to ) s .
ages in a long-standing Wisconsin  share, a figu-e he has now topped for Register of Copyrights Barbara the first hi fi shows of the early *50s ~ continue to offer blanket licenses to
case involving unauthorized dupli- three conserutive years (Billboard. Ringer was the star witness during when competition was keenest (o get tCleY'S'OT‘ networks only if they also
cation of recordings was handed  June 4. 1977). three hours of intensive questioning the best pressings possible “or equip- make available per-use options.
[ down Tuesday (23) by Milwaukee An addigonal five supersession by a critical majority of the Kasten- ment demos. the first International gkl ignsigpphaniuthejper
t Circuit Court Judge Michael Bar- men will eern in excess of” $40,000 meier (D-Wis.) Subcommittee on High Fidelity Show here saw the OElS aliernative was viewed as price-
: ron each from he fund. and about 30 Courts, Civil Liberties and the Ad- focus on the best music sources pos- fixing in violation of thz Sherman
1 others more than $20.000. ministration of Justice. Act by the US. Court of Appeals

The jndgment was made in a 25-
(Continued on page 115)

“Continued on page 115)
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(Continued on page 66)

(Continued on page 22)

Four hit singles off one album! That's what happened last time jut for
LARRY SATLIN. Now, Larry’s just released a brand new album “OH!
BROTHER.” Its first single, "NIGHT TIME MAGIC" (2£45-249), is already
stooting up the charts. Watch for more of the same. On Monument Rec-
ords & Tapes. MG-7626. (Advertsement)

Disco Meet
Firms Key
Participants

LOS ANGELES—Key figures
from the international disco indas-
try have been confirmed as moder-
ators and panelists for the 17 scs-
sions exploring a broad range of
timely topics at this year’s Bill-
board Disco 1V, slated June 22-25
at the New York Hilton Hotel.

The yearly event under the direc-
tion of Forum director Bill Ward-
low, will feature a keynote speect on
“The Impact Of Movies On The
Growth Of Discos.” and a screening
of the latest disco-related motion
picture “Thank God It’s Friday.”

Though a keynote spcaker has yet
1o be confirmed, several disco indus-
try figures from DJs to label execu-
tives have been set to participate on

(Continued on page 108)

A&M & Columbia
Issue Big-Budget
Intl Concept Sets

NEW YORK-Two big-budget
concept albums are heading tor the
international marketplace in the
next few weeks, bota originating
from Britain and both featuring two
lineups of recording talent drawn
Irom various labels.

They are A&M’'s ‘White Man-
sions,” a musical tale of the Ameri-
can Civil War, and Columbia’s
“War Of The Worlds,” a new adap-
tation of the H.G. Wells science fic-
tion classic.

“Mansions” features Waylon Jen-
nings, Eric Clapton, Jessi Colter, the
Ozark Mountain Daredevils’ John
Dillon and Steve Cash, and ex-Eagle
Bernie Leadon. The Czark Mountain
Daredevils record for A&M.

(Continued on page 105)

Ame-ica is getting and grabbing for Tom Petty and The Hzartbreakers. The
group’s second ABC/Shelter album, YOU'RE GONNA GET IT, was Bill-
board's top album add on the first week of its release. The new single "I
NEED TO KNOW" is sizzling simifarly. It's no wonder everyone's calling
ther the top new band in the country. YOU'RE GONN& GET IT by Tom
Petty and The Heartbreakers. Get it on ABC/Shelter Records & GRT
Tapes (DA-52029). (Advertisement)

(Advertisement)
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Go with it!
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Hold 3 Former
ABC Branches
In Takeover

By Lieberman

By ALAN PENCHANSKY

CHICAGO-Lieberman Enter-
prises will operate new branches i
Indianapolis, Atlanta and Denver g
a result of its recent takeover o
assets of ABC Record and J
Sales, Inc. y

ABC branches in these th
are to be retained by Lieberman,
while sales through six other ABC
rack branches are absorbed into the
existing Lieberman structure.

The rackjobbing subsidiary of the
American Broadcasting Co. was
purchased for $16 million by the!
Minneapolis-based rackjobber (Bill-
board, May 13, 1978).

Plans to move shipping operations
of the Atlanta branch to Jackson-
ville, Fla., also were revealed by Lie-
berman. Harold Okinow, president,
says that the company is following
the direction of Sears, which located
its main Southern shipping oper-
ation in Jacksonviile. The city sup-
posedly affords prompter shipping
than Atlanta.

The Atlanta branch will give Lie-
berman its first foothold in the
Southeast. “We had not been there
before, but we’re going to be a big
presence in the South,” Okinow
says. Sales and purchasing will re-
main headquartered in Atlanta, he
indicates.

Signing of the Lieberman-ABC
acquisition agreement took place
May 16, says Okinow, with both
company’s boards approving the
move the following week. )

The move will place Lieberman’s
yearly rack sales well above the $100
million mark, closing the gap be-
tween Lieberman and Handelman,
the nation’s second largest rack.

Handelman yearly sales report-
edly are at $170 million, with Pick-
wick, the nation’s largest rackjobber,
posting sales in excess of $200
million.

According to Lieberman, the ABC
sales organization will remain vir-
tually intact under the move. Bob
Pockrandt, ABC Record and Tape

(Continued on page 105)

Moss Music Acquires
Vox, Plans Marketing

By IS HOROWITZ

NEW YORK-The Moss Music
Group acquired the catalogs and in-
ventory of Vox Productions last
week and plans early implementa-
tion of an aggressive marketing pro-
gram to widen consumer pene-
tration of the venerable classical
line.

The *“multimillion-dollar” deal,
involving some 8,500 individual
masters, caps six months of negotia-
tions (Billboard, Jan. 21, 1978), and
returns Ira Moss, industry veteran
and former president of Pickwick
International (U.S.), to a visible in-
dustry role.

Under the deal George Men-
delssohn, founder and head of Vox
for the past 32 years, remains a con-
sultant to the new company, contin-
uing active as a producer, in artist re-
lations and in product acquisition.

Established Vox labels, including

(Continued on page 71)

General News

Biltboard photo by IHF/Einzig

IHF HIGHLIGHTS—Jeff Carter, President Carter’s son, checks out the Bose disco, left, after he and brother Chip offi-

cially opened the first IHF Show in Atlanta, and then selected a new White House hi fi system by random drawing. At

right, Stevie Wonder leads an impromptu ‘‘You Are The Sunshine Of My Life'' after being presented the Institute of

High Fidelity Golden Lyre for his *‘continuing efforts to enrich the spirit of America’s musical culture through his artis-
tic achievements at home and abroad."

. | a1

P Y .
Billboard photo by Stephen Traiman

Cap Boosts In-House Production

LOS ANGELES—Jack Nitzsche
has signed an exclusive production
arrangement with Capitol Records
whereby he will produce artists for
the label as well as bring in talent
from time to time.

The move is reflective, according
to Rupert Perry, vice president of
a&r, of the label’s desire to enhance
its in-house production capabilities.

“Entering into an exclusive ar-
rangement with an outside pro-
ducer,” notes Perry, “is something
the label hasn’t done for many years.
We’re not known for it; it’s an im-
portant step for Capitol.

“Of course,” adds the veteran

By JIM McCULLAUGH

Capitol executive who has been
helming a&r for the last two years,
“if you go back to the middie and
late 60s, Capitol had a reputation
for its in-house production staff. But
since the early *70s there really hasn’t
been an in-house production capa-
bility at the company.”

Nitzsche is a widely respected pro-
ducer and figure in the. music indus-
try who at one time was an arranger
for Phil Spector, has worked with
Mick Jagger and the Rolling Stones,
and has done soundtracks for such
films as “The Exorcist” and “One
Flew Over The Cuckoo’s Nest.”

Nitzsche has also produced the

Mercury Ups $6.98 LPs To $7.98

CHICAGO—A catalog price in-
crease will be put into effect July 1
by Mercury, covering all remaining
$6.98 list LPs. The $1 price increase,
to $7.98 list, applies to all domes-
tically manufactured albums, in-

cluding country. Mercury Golden
Imports and Philips Festivo series,
$6.98 list, are unaffected.

The price boost applies to approx-
imately 100 LPs in the Phonogram
catalog.

first two Mink DeVille albums on
Capitol, inciuding the just released
“Return To Magenta,” heralded by
many critics as one of the more so-
phisticated of the new wave groups
to emerge from New York.

He’s already finished producing
an Alan Gordon LP for Capitol, a
new signing, and will produce the
Neville Brothers, another new sign-
ing.

g‘Nitmche is very highly thought
of,” adds Perry, “and having him on
our team will give us all around ad-
vantages.”

The in-house production team for
Capitol began to take firmer shape,
indicates Perry, last year when John
Carter, who had originally joined
Capitol as a promotion man before
being elevated into the a&r depart-
ment, began producing label artists.

“Carter has produced Sammy Ha-
gar and Richard Torrance for us,”
says Perry, “and when Bob Welch

(Continued on page 121)

CBS Expands
In Dixie With
New Branch
For Memphis

By DICK NUSSER

NEW YORK-—The opening of a
new CBS Records branch in Mem-
phis reflects the growing importance
of the Southern territories as a retail
market for all categories of music,
says Paul Smith, vice president of
marketing branch distribution for
the label.

The Memphis marketing area,
which will include areas of Ten-
nessee west of, and including, Nash-
ville; the greater portion of Ala-
bama, as well as Louisiana,
Mississippi and Arkansas, is one “of
great population growth,” Smith
notes.

“We also have some big wholesale
customers down there,”" he adds,
mentioning Siebert’s in Little Rock
as a prime example.

Beyond that, Smith considers the
territory a strong market for break-
ing new acts, crossovers, and as a
powerful secondary market.

The area had been serviced from
CBS branches in Atlanta and in
Dallas prior to the announcement.
The Memphis branch boosts CBS’
branch total to 21.

The new branch won’t be fully op-
erational for another 30 days, Smith
notes, allowing time to hire a staff of
approximately a dozen people.

The label has also added six new
positions to its nationa}l promotion
department in a move described as
“an expanded commitment to ra-

(Continued on page 121)

Nippon Phonogram In
Jazz Export Offensive

By HARUHIKO FUKUHARA

TOKYO—Jazz is being used by
Nippon Phonogram as the opening
wedge in a drive to increase global
exports under license agreements.

The company has signed master
contracts for its East Wind jazz label
with the Music Minus One Group
for North America, and Phonogram
SA, in Paris, for Europe, with first
product under the deal due out this
summer.

The move terminates the com-
pany’s one-shot export syndrome, a
phenomenon which has hamstrung
the disk industry here via spotty

(Continued on page 97)

Judge Dismisses Tarnopol Charges, Declares Mistrial

NEWARK ~—The trial of three ex-
ecutives of the Brunswick Records
Co. ended last Tuesday (23) when a
federal judge dismissed charges
against record firm president Nat
Tarnopol and declared a mistrial for
two others.

U.S. District Judge Frederick B.
Lacey dismissed charges against
Tarnopol after the government ac-
knowledged that its case had fallen
apart.

Michael Pollack, Tarnopol’s at-
torney, said in court, “The founda-
tion has crumbled.”

Lacey declared a mistrial for two
other defendants, Peter Garris, the
firm’s vice president, and Irving
Wiegan, secretary of the firm.

A fourth defendant;, Lee Shep,

production manager, was severed
from the case earlier in the two-week
trial.

The four defendants were being
retried on charges they conspired to
sell records “off the books,” and de-
fraud artists, writers and publishers
of royalties.

The action ends a five-year at-
tempt by the government to prose-
cute Brunswick Records executives.

Although the government says
Garris and Wiegan could be retried
on the charges, the government indi-
cated it would be highly unlikely.

“I don’t anticipate retrying these
people,” said- Robert Del Tufo, the
U.S. Attorney for New Jersey. “We
started with a border case—and 1

don’t believe we’ll be seeking a new
trial.”

The judge’s action followed mo-
tions by attorneys for Garris and
Weigan who claimed that prej-
udicial evidence had been allowed
into the trial.

The government’s key witness Ed-
ward Hurley, former salesman for
Brunswick, testified he was in-
structed to sell records for less than
the going wholesale price in ex-
change for thousands of dollars in
merchandise.

Under cross-examination by de-
fense attorneys Hurley declared that
he never intended to defraud artists
of their royalties and denied that he
had participated in the alleged con-
spiracy.

Hurley, who was granted immun-
ity in exchange for his testimony,
was named as an unindicted co-con-
spirator in the case.

Assistant U.S. Attorney Kenneth
Laptook, who handled the govern-
ment's case, asked Lacey to dismiss
the charges against Tarnopol after
the mistrial was declared for the
other defendants.

Laptook said the case was weak
without Hurley’s testimony, and ac-
knowledged involvement in the al-
leged conspiracy.

During the more than two weeks
of trial, frequently interrupted by le-
gal hassling, the government
clatmed that the defendants partici-
pated in a conspiracy in which more

(Continued on page 105)
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Exec Time: Phnl Jones, Fantasy's new marketlng director, left, with label
president Ralph Kaffel during the company’s promotion staff meeting in
Berkeley.

== TO MATCH EXPANDED LINES sy

. Fantasy Increases
Promo Capabllltles

By JACK McDONOUGH

BERKELEY—Fantasy Records is
in the process of increasing its pro-
motional capabilities to handle the
greatly expanded range of product
that has resulted from the com-
pany’s new label and production
deals.

Within the past year Fantasy has
begun releasing albums on the
Memphis-based Stax label as well as
on the reactivated Galaxy label and
there are alsc independent-produc-
tion projects going on with Black-
byrd Productions (Donald Byrd), At
Home Productions (Wayne Hender-
son) and WMOT (Alan Rubens and
Alan Lott). Fantasy has also added David Marshall, who recently re-
Motown veteran Hank Cosby to its signed as national promotion direc-
staff as associate director of a&r. tor.

The most significant promotion The other principal Fantasy out-
appointment has been that of Phil posts are now manned by Ron Har-
Jones as director of marketing. ris in Chicago, Norm Gardner in
Jones, who held a similar post Mo- New York, Roscoe Floyd in Mem-
town for the past 12 years, will be phis, Gaylon Crosby in Cleveland,
responsible for all facets of sales, Luther Terry in Atlanta and Eddie
promotion, advertising and mer- Braddock in Memphis.
chandising and will ‘have all of Upon assuming his post Phil
Fantasy’s sales, promotion and pub- Jones commented that “My position
licity personnel reporting to him. was created because Ralph Kaffel

wants a high-volume, high-profit
. company and it’s my job to deliver
Secured Creditor
= ’
& Jimmy's Agree

that.”
NEW YORK-Jimmy’s Music

This is the first time Fantasy has had
anyone in such a position.

At the same time Bob Ursery was
recently named as national promo-
tion director for black music with
Ronnie Richardson becoming Fan-
tasy’s promotion chief for black
product in the Los Angeles market.

Richardson, who comes over to
Fantasy from Record Merchandis-
ing in L.A,, has a working relation-
ship with Fantasy president Ralph
Kaffel which dates back to 1965.

The label will soon be adding a
national promotion chief for jazz
product and will also be replacing

Jones points to new product from
Gale Force, David Bromberg and

tionalize the Blackbyrds as platinum

artists. David Porter is putting out
World reached an agreement with good sounds from Memphis and
its only secured creditor, the Bank of Prestige and Milestone jazz activity
plans to repay $1.1 million owed. The principal in-house Fantasy

Bank officials signed papers em- product is overseen by producers
bodying the terms and forwarded Orrin Keepnews, Hank Cosby, Ed
them to lawyers for Jimmy’s that Michel and David Porter.

Stephen Karotkin, attorney for cipally with well-established artists
the debtors, did not return phone who have been with Fantasy or an
calls placed to his office before associated label for a number of
presstime to confirm his client’s sig- years. These include McCoy Tyner,

The agreement should now be “Fathead” Newman, Bill Summers,
submitted to U.S. Bankruptcy Judge Johnny Hammond and Pete &
John J. Galgay for an order accept- Sheila Escovedo.
ing it and allowing the plan of ar- Ed Michel handles most of the

Judge Galgay had earlier in the Hank Jones, Philly Joe Jones, Ira
week expressed dismay over the con- Sullivan, Red Garland, Stanley
tinual delays in this case at a hearing Cowell, Johnny Griffin and Roy
Tuesday (23). Galgay gave Jimmy’s Haynes.

Records, two more weeks to work oriented sounds, recently completed
out details. a Martha Reeves LP and the title

A copy of the agreement could not single, “Love Don’t Come No
be immediately obtained to learn Stronger,” has just been released.

Martha Reeves. “We can institu-

Commerce, Thursday (25) over continue to grow stronger.”
day. Keepnews continues to work prin-
natures. Ron Carter, Sonny Rollins, David
rangement to be submitted. Galaxy projects with records by
and its parent corporation, Sutton Cosby, who handles more pop-
(Continued on page 121) (Continued on page 115)

NARM’s
Advisors
In Meet

By ALAN PENCHANSKY

CHICAGO--In-store video mer-
chandising, bar-coding and market
research to test new tape package de-
signs were among topics before the
NARM retailers advisory committee
in its meeting here Thursday (25).

The day-long planning session at
the Hyatt Regency hotel was the first
meeting since 1976 of the retail advi-
sory body, which was chaired by
Richard Bullock of Odyssey Rec-
ords. The committee recently was re-
activated by NARM to help better
determine needs of individual inter-
est groups within the association.

NARM'’s rackjobbers advisory
panel, to have met here Friday (26),
also has been reactivated recently.

New independent distributor and
one-stop advisory boards also are
being formed, according to Joe Co-
hen, NARM executive director.

Following the retail planning ses-
sion here Cohen informed that a
joint meeting with the NARM man-
ufacturers advisory panel had been
scheduled for June 21 in Anaheim,
Calif.

In addition to in-store video, bar-
coding and tape packaging, topics
on the agenda will include NARM
1979 convention programming and
criteria for selection of the organiza-
tion’s retailer of the year award, Co-
hen informs.

Exploration of a retail manage-
ment/sales training program also is
logged for the joint session agenda,
Cohen says.

Cohen chose not to go into any de-
tail about any of the other activities
discussed here.

USSR At Musexpo

NEW YORK—Representatives of
the Soviet Union’s VAAP/Mezh-
dunarodnaya Kniga agency will
be on hand for this year's fourth an-
nual Musexpo meeting at the Kon-
over Hyatt Hotel, Miami Beach,
Nov. 4-8.
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Pete Gidion steps in as vice president of promotion for the newly formed,
though as yet unnamed, MCA, Inc. record company. He, along with president
Ron Alexenburg, will be based in New York. Gidion had been associate direc-
tor of promotion for Epic Records and previously held the position of national
director of promotion for MCA Records. . . . Harold Seider is appointed presi-
dent of United Artists Music, Los Angeles,
and its subsidiaries, moving from president of
UA Records’ international division. UA Mu-
sic remains part of Transamerica-owned UA
Corp. ... Alan Rowan, currently assistant to
Steve Diener, president of ABC Records in
Los Angeles, is promoted to the position of
vice president, assistant to the president, at
the label.

Charlie Minor named vice president of
promotion for the newly independent United Artists Records in Los Angeles.
With restructuring of the firm complete, other appointments include: Peter
Mollica and Steve Resnik as national promotion coordinators with Dick Wil-
liams serving as national AOR director; Barbara Jefferson remains as promo-
tion administrator and trade paper liaison; Pat Pipolo steps into the post of
vice president, international, previously serving as vice president of a&r; Alan
Warner takes over international a&r; Mark Lindsay is now the firm’s vice pres-
ident of a&r; Danny Alvino continues as vice president of sales; Larry Cohen
appointed vice president of merchandising and marketing services: Iris Zura-
win, formerly director of advertising and artist campaigns, is now director of
creative services; and former contemporary
a&r director Jeff Samuels moves into the
newly created post of director of artist devel-
opment. A number of areas will continue to
operate unchanged including UA’s Nash-
ville offices headed by its director of oper-

. ations Lynn Shults and Jerry Seabolt, na-
j tional country and western promotion
director. Similarly, the Blue Note division in

Los Angeles continues to be headed by Eddie
Levine, general manager of the jazz line as well as national director of r&b pro-
motion. Other executives and department heads include: Mark Levinson, vice
president of business affairs; Dave Neckar, vice president of production;
George Boyle, vice president of finance and administration; Bill Burks, art di-
rector; David Bridger, manager, artist relations, Michael Catain, a&r coor-
dinator: Susan Sekuler, advertising manager; Jack Shields, director of r&b
promotion; Sung Hee Suh, controller; and Kathy Keep, a&r administrator. . . .
Mark Philips named vice president, finance and administration, for American
Talent International, from treasurer. He will continue with the latter duties,
while Carol Kaelin is named controller of the New York-based firm. . . . Joshua
Blardo named director, national album pro-
motion, for RCA Records, New York, join-
ing from the same post at Private Stock. . ..
Gregory McBowman becomes senior director
i of royalties, CBS Records International,
New York, from director of auditing, Eastern
operations. ... Brian Williams named ad-
ministrative services manager, A&M/New
York and director of advertising, Alta Ad-
vertising. Williams previously worked three
years for Buddah Records/Rainbow Advertising as director of advertising,
artist relations and international. . . . Paul Black named associate director, na-
tional singles promotion, East Coast, one of six new appointments at Colum-
bia Records. He was Southeast regional marketing promotion manager. Other
shifts are George Chaltas to associate director, national singles promotion,
West Coast, from local promotion manager, San Francisco; Fred Humphrey to
associate director, national album promotion, from Midwest regional promo-
tion marketing manager; Tom Sgro to Southeast regional promotion market-
ing manager, from local promotion manager in Washington, D.C.; Debbie
Brown to manager, national secondary promotion, East Coast, from the na-
tional promotion department; and Debi Lip-
etz to manager, national secondary promo-
tion, West Coast, from CBS college
representative  for Utah/lowa/Colorado.
East and West Coast appointments work out
of New York and Los Angeles respectively,
while Sgro bases in Atlanta. ... Joan Felder
named administrator, Red Seal national pro-
motion, for RCA Records, New York. She
was assistant music director at WNYC, New
York. ... Debbie DiCesare named coordinator, artist development, for Epic,
Portrait, Associated Labels, New York, moving up from within that depart-
ment. Andi Santivasci is East Coast administrative assistant, Epic a&r, from
secretary to East Coast a&r director. . . . Lynn Gilbert appointed national sin-
gles promotion manager at Private Stock, New York, joining from regional
promotion manager at EMI/America. . . . Arthur Von Blomberg has joined
Polydor Incorporated’s artists and repert01re department in Los Angeles. He
formerly headed RSO’s a&r department. . . . Bill Green promoted to regional
sales manager/Midwest district for MCA Records. He has held the Cleveland
sales manager’s position since the inception of MCA Records and will base in
the Cleveland branch of the Los Angeles based label. . .. ABC Records field
promotion staff sees the following shifts: Steve Mitchell becomes local promo-
tion manager covering the North and South Carolina areas. He had been a
program director at San Francisco’s KY A-FM. Bob Wilcox becomes local pro-
motion manager covering the Pittsburgh and Cleveland areas after having
been market coordinator for ABC’s branch in Los Angeles. And Lori Holder,
formerly local promotion manager covering San Diego and Phoenix, now
moves to Los Angeles to cover all three cities. Holder will be assisted by Hil-
lary Schneider who previously worked with ABC’s L.A. branch. . .. Judy Sa-
kawye named international coordinator for Butterfly Records, Los Angeles.
She had been an assistant manager at Trudy Green management. . .. John
Quinn becomes Houston sales manager for WEA basing in sales offices in that
city. He has both retail and record company backgrounds in the state and has

(Continued on page 121)
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JANE OLIVOR’S FIRST CHART HIT
IS CAUSE FOR CELEBRATION.

}ea"ts of many many peopl (e

It was just a matter of time before she broke tﬁrough
the hit single barrier...and the time is now, with “He’s So Fine’

: Jane Olivor is one of the most moving and creative

song stylists we've ever heard. We're very proud and excited

abcut her “breakthrough’ And we can’t think of a better way to

celebrate than by rush-releasing the third,and most breath-

takingly beautiful albam yet from Jane Oliver: “Stay the Night?’

“He’s So Fine.”From the brand new Jane Olivor album,
“STAY THE NIGHT.”On Columbia Records and Tapes.

Praduced by Jason Darrow. @

www.americanradiohistorv.com
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THEATRE RETAIL

LOS ANGELES—Walking out of
either the Joseph Magnin or Broad-
way department stores in posh Cen-
tury City Shopping Center, looking
north, your eye contacts a mini-mo-
tion picture screen in the rear of a
dimly-lit store 250 feet away.

As your eye surveys the area, you
are surprised to see the store’s ban-
ner, Nickelodeon Records. Upon en-
tering the long, narrow 4,000 square
foot store. your impression that you
are in a motion picture house stabi-
lizes.

The seven-foot-square Advent
1000 screen at the rear carries a
videocassette of Andrew Lloyd We-
ber’s MCA album, “Variations.”

As you approach the screen you
become more aware of the store’s in-
credible sound system. From front to
rear, the sound never changes. It’s
akin to enjoying a movie in a classic
cinematic environment.

Owner Russ Berens, a novice to
the industry until he opened the
avant-garde  record/tape/acces-
sories location May 11, wanted that
theatre atmosphere.

“The product is the star. I did ev-
erything to provide impact to sell
product. I know the clientele of this
mall,” Berens says.

Berens is an original tenant of the
luxurious 12-year-old West Los An-
geles mall. He and his wife, Hillary,
started with Vibrations, a unisex ap-
parel outlet, and three years ago
opened Bijou. a show business
memorabilia shop.

Berens cajoled Alcoa Aluminum,
the center owner, more than two
years before it agreed to let him open
a record storg there. He got approval
in mid-1977. He envisioned a shop
geared to the mall’s upper middle
class clientele.

Berens sensed the imminence of
audio/visual. He sought out Bob
Tolifson of Record Factory. the San
Francisco chain, who has pioneered
videocassette store merchandising.

The a/v system in the store cost
$25,000. Ron Alcott of Sound Cen-
ter in adjacent Beverly Hills set up
the video. Dave Goldstein and Gor-
don Cull of Certified Audio did the
sound.

“l  wanted Bang/Ollefson
matched speakers,” Berens says,
“Friends advised me they provided
the greatest clarity at the lowest pos-
sible volume. | don’t want to blow
adults out of this store. But I knew
we'd get a disco-oriented customer.
Right now ‘Thank God It’s Friday’ is
our hot seller.

“Every noon during thie work
week we get from 30 to 65 people in
the store most of the time between
noon and 2:30 p.m. Starting about |
p.m., we feature disco videocassettes

General News

By JOHN SIPPEL

or disco albums on our systems. We
have bosses and their lunch guests
boogieing in the aisles and around
our stage,” Berens points out.

At the rear of the stark black and
silver white store is a small raised
stage on the rear of which the Ad-
vent screen is mounted. A special
rack carries all the albums for which
Nickelodeon has videocassettes.

Berens estimates he has 40 hours
of playtime received from WEA,
CBS, MCA, RCA, Chrysalis, ABC
and A&M.

Big Screen Vidcassette Is
Posh L.A. Store’s Promo

Walter Sargent of the Satisfied
Ear, another Bay Area chain, de-
signed and helped in the custom
made stepup-rack construction. Ber-
ens wants as many of the 7,000 al-
bum titles he’s stocking as possible to
be exposed to the browsing cus-
tomer.

When you visit Berens’ two other
mall locations, you find that in all of
his stores, the customer never sees a
price tag or sign. Not unless he picks
up a piece of merchandise. Price is
secondary, he feels.

- p

SPECIAL ASSIST—Carly Simon does a surprise guest shot onstage at New
York’s Trax for guitarist David Spinozza. Spinozza normally is her guitarist
and has been the opening act for Simon during her current domestic tour.

Berens resists attempts by sales
persons to mount any merchandis-
ing materials. “Our merchandising
is our enlarged screen. Our album
and tape covers are our stars. | want
nothing to deter from our concentra-
tion on product,” Berens empha-
sizes.

And he’s put his store construc-
tion bucks to back up that theory.
Five tracks of electric outlets provide
864 positions for overhead 100 watt
spot floods the length of the store.

To accentuate the enlarged tv
screen Berens has dimmers on the
rear 20% of the ceiling track lights.
To zero the eye in on the area, the fi-
nal few spot foods nearest the screen
are red like a subliminal directional
sign.

That kind of careful planning was
part of an eight-month consultation
program Berens had with suppliers
and outside experts. Veteran San
Francisco retailing executive Steve
Countryman helped with building
the opening inventory and stock
contro!.

_ Letters ToThe Editor

Dear Sir:

Billboard readers have long been
known for their generosity and en-
thusiasm for important causes. It is
with this in mind that [ am writing
you.

We need your cooperation in re-
cruiting volunteers, especially re-
tired record industry producers and
executives, music publishers, man-
agers, and booking agents to help
the Louis Braille Foundation for
Blind Musicians {a national, non-
profit, New York headquartered or-
ganization) in its work.

Among its services to the musi-
cally gifted blind, the Foundation:
provides a dictation, transcription
and copyright (as well as placement)
service for blind composers; pro-
duces demonstration recordings to
help secure work and performances

www.americanradiohistorv.com

for blind musicians and composers;
sponsors “showcase” concerts to
present talented blind musicians
(under conditions in which they can
be judged on merit alone) in day-
care centers, old age homes and hos-
pitals; provides theatrical photo-
graphs, publicity and promotional
help for the professional blind musi-
cian; where necessary, provides the
blind musician with such essentials
for carrying on his activity as profes-
sional wardrobe, payment of tele-
phone bills, paying back dues to the
Musicians’ Union, extra trans-
portation costs, special personal in-
cidentals and emergency aid.
Gerard T. Baxter Jr.
President,
Louis Braille Foundation
for Blind Musicians, Inc.
215 Park Ave. S., New York

On the back of LPs and tapes, he
has a small peel-proof sticker, carry-
ing the album price and six digits’
coding. The first two numbers indi-
cate repertoire, the middle two sug-
gested list and the final two the date
of the month the item was first
stocked. A Monarch 1126 marking
gun imprints each sticker.

The six-digit code is translated
into a computer tape on one of the
Nickelodeon’s two 24-key NCR
2140 electronic registers. In addition
to those keys, the register can single
out LPs, prerecorded tape, blank
tape, blank videocassettes, cutouts,
magazines and newspapers musi-
cally-oriented, different types of
credit cards, accessories and even
isolate three special types of product
which Berens wants separated from
more general classifications.

Berens shopped various registers
and feels this one best adapts itself to
bar coding and modular comput-
erization for the future. Berens feels
his weekly register tape printouts
will provide him with stronger buy-
ing information. He admits he
played it by ear in some cases in
stocking recorded product. Tolifson
and Countryman helped.

But he never realized the disco de-
sire of his patrons. His 20,000-unit
inventory is already undergoing
changes. About 40% of his total unit
sale is rock and soul. Twenty-five
percent is disco and theremainder is
dominated by jazz and soundtrack/
musicals albums among the miscel-
laneous.

He’s found good movement for
his top 60 singles wall rack at 99
cents. He didn’t expect that. He is
considering racking oldies. He’s
thinking about introducing some
sheet music/folio rack space.

Berens unconsciously developed
efficient buying guides. He got Ga-
bor Kador, who supplies his memo-
rabilia store with bizarre neon signs.
to design a floating purple repertoire
header.

I’s an upside-down transformer

(Coniinued on page 22)
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AKerry CHATER TELLS ALL:

W

@

That’s exactly what you'’ll
hear when you play Kerry
Chater’s new atbum, Love On
A Shoestring.

Unadulterated pop —
melodies that soar and swing,
lyrics that linger, hooks that
catch.

Songs like the super-single
“Well On My Way To Loving

You.” Precisely what you'd

expect from a graduate of
such institutions as Chappell
Music and April-Blackwood
Publishing, where Kerry
Chater songs were recorded
by Leo Sayer, Charlie Rich,
B.J. Thomas, Bobby Darin
and others. When a pop
craftsman of that caliber
meets a super-producer like
Steve Barri, you know what
to expect. ..

LOVE ON A SHOESTRING
The pop artistry of
Kerry Chater
Featuring the single
“Well On My Way To
Loving You’’ (WBS 8591)

Produced by Steve Barri
A Popcorn Production

On Warner Bros. records
& tapes (BSK 3179)

www.americanradiohistorv.com
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Financial

WALLICHS BANKRUPTCY

Formula Offered For
Unsecured Creditors

LOS ANGELES—Unsecured
creditors, for whom Federal Bank-
ruptcy Judge James Dooley here has
111 proofs of claim totaling
$1,249,557.23, would receive 12.5
cents on the dollar under the present

settlement arrangement for Wallichs "

Music City.

The general music and hardware
store chain, which petitioned for
bankruptcy reorganization about 15
months ago, is still a way from final
settlement.

Pacific Coast Music, also known
as Hansen Music Publishing, which
had the sheet music/ folio concession
in the chain, still claims $85,329.

K. Salmacia Entertainment Cen-
ters claims $92,805 is due. West-
inghouse Credit was granted
$192,000 by the court, of which
$16,000 still has not been paid, ac-
cording to the court records. Wurlit-
zer is hassling over an undetermined
dollar claim, based upon what it
owed and what the creditors’ com-
mittee want returned for credit.

Prior to the closing of the last
Wallichs' store, located at Sunset
and Vine in Hollywood in February,
court records show the store oper-
ation losing $13,048 in September;

$19,368.12, October and $19,512.40,
November; and $23,212 in Decem-
ber.

A January 22, 1978, physical in-
ventory taken by an outside group
provided a $157,608.81 cost.

Benson Sues Over
‘Erotic Moods’ LP

NEW YORK-Litigation has be-
gun by jazz musician George Ben-
son over an album of tracks alleg-
edly recorded “as long ago as 1965.”

The case involves the LP “Erotic
Moods,” distributed by Paul Winley
Record Sales Corp.

In papers filed in federal court
Benson claims that all tracks are at
least five years old and that he “is
not the principal performer on de-
fendant’s album.”

If the suit proceeds to trial, Ben-
son’s claims are for $1 million in
punitive damages, a permanent in-
junction against distribution of the
LP, triple the amount of actual dam-
ages suffered by the singer, all prof-
its, court costs, and corrective adver-
tisements placed in any publications
in which the album has been adver-
tised.

out of =
townu =

IT'S EASY,
CONVENIENT AND
ECONOMICAL WITH
AMERICAN'S
ANYTIME/ANYWHERE
LIMOSINE SERVICE
24 HRS. 7 DAYS

CALL TOLL FREE
800-822-9703 - N.J.
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AMERICAN AUTOMOBILE & TRAVEL CLUB
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90 MONMOUTH ST.. RED BANK. N.J. 07701

For information
regarding
major market
quotes,

please call:

Douglas Volimer

Dean Witter Reynolds Inc.
16255 Ventura Blvd.
Encino, Calif. 91436

(213) 788-9250 or 872-3333

Look to
Dean Witter Reynolds Inc.

Members New York Stock Exchange, Inc.

RADIO FORUM
SPOTLIGHTS
N.Y. FORMATS

NEW YORK—A session high-
lighting New York radio will be
among the features of this year’s
Billboard International Radio Pro-
gramming Forum.

This 11th annual forum will be
conducted Aug. 9 to 13 at the Ameri-
cana Hotel here. Neal Rockoff,
chairman of the New York Market
Radio Broadcasters Assn. and newly
appointed vice president in charge
of radio for Storer Broadcasting, has
agreed to work with forum director
Doug Hall, Billboard radio, tele-

. vision progralnming editor, in plan-

ning the session. RockofT is also vice
president and general manager of
WHN New York.

The session will present a full re-
view of operations of New York sta-
tions of various formats, how these
formats are varied as market condi-

(Continued on page 46)

Videodisk Pledge
At MCA Confab

CHICAGO—MCA Inc. will begin
marketing videodisks before the end
of the year, Lew Wasserman, board
chairman and chief executive officer
of the company announced at its an-
nual meeting held here at the First
Chicago Center Tuesday (23).

The MCA/Philips videodisk sys-
tem will retail for about $600 with
the disks selling as high as $14. The
marketing of optical videodisk play-
ers on a test basis will begin by the
third quarter, but is not expected to
contribute to 1978 earnings, Wasser-
man added.

The following officers were
elected at the board of directors
meeting immediately following the
stockholders’ meeting: Wasserman,
chairman of the bpard and chief ex-
ecutive officer; Sidney Jay -Shein-
berg, president and chief operating
officer; Bob Baker, J. Eugene Brog,
Salvatore Chiantia, Albert Dor-
skind, John Findlater, Ralph Frank-
lin, Louis Friedland, Joseph Hiatt,
John Maitland, Henry Martin, Wal-
ter Minton, Stanley Newman, Frank
Price, Donald Sipes, Jay Stein, Ned
Tanen, and Thomas Wertheimer,
vice presidents; Morris Schrier, vice
president and secretary; George
Smith, vice president and assistant
secretary; Harold Haas, treasurer;
Richard Baker, comptroller; Eugene
Froelich, assistant treasurer; and
Michael Samuel, assistant comptrol-
ler.

The board also declared a quar-
terly cash dividend of 30 cents per
share on the MCA outstanding com-
mon stock payable July 7 to stock-

holders of record at the close of busi-
ness June 16.

_Market Quotations

As of closing, May 25, 1978

1976

(Sales

High Low NAME P-E 1003) High Low Close Change
52% 34% ABC 8 307 50% 49%  49% - %
Mn% 34% American Can 7 122 40% 40 40% + %
15% 19% Ampex 13 1352 15% 14% 15 + . %
3% 2% Automatic Radio - 42 3% 2% 2% - Y%
25% 22 Beatrice Foods 10 292 24% 24% 24% - %
55Y% 43% CBS 8 89 54% 54 54% + %
20% 13% Columbia Pictures 4 1122 20% 19% 19% + %
14% 8% Craig Corp. 4 43 1% 1% 1Y% Unch.
41% 31% Disney, Walt 15 645 40% 39% 40 - %
3% 2% EMI 6 42 2% 2% 2% + %
15% 8% Gates Learjet 6 . 64 14% 13% 14% + %
14% 1" Guif & Western 5 240 14% 13% 13% Unch.
14% 9% Handieman 8 249 14% 13% 14% + %
5% 3 K-tel - 13 4% 4% 4% - %
6% 5% Lafayette Radio - 81 5% 5 5 Unch.
35 22% Matsushita Electronics 9 1058 32 3N% 3k - %
51% 32% MCA 9 241  50% 49% 39% + %
48% 26% Memorex 9 467 46% 44% 45% - %
56 43 3M 14 431 54 53% 53% — %
50% 35 Motorola 13 708 46 44% 45 — 1%
29% 24% North American Philips 6 12 28% 28 28 - %
6% 10 Pioneer Electronics 12 9 15% 15% 15%  Unch.
17% 6% Playboy 33 678 17% 16% 16% + %
29%  22% RCA 9 807 28 27% 27% - %
8% 6% Sony 14 163 7% 7% 7%  Unch.
13% 9% Superscope - 47 11 N 11% + %
43 29% Tandy 8 681 42% 41% 42% + %
9% 5% Telecor 7 82 8% 8Y% 8% + %
6 2% Telex 14 237 5% 5% 5% - %
2% 1% Tenna - 22 2% 2% 2% - %
16% 12% Transamerica 6 588 16%2 16 16 - %
33% 20% 20th Century 4 373 31% -30% 30%  Unch.
42% 29% Warner Communications 8 265 41% 412 M1% Unch
16% 11%  Zenith — 288 15% 15% 15% + %
OVER THE PE Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
ABKCOInc. - 10 4 5 integrity Ent. 9 110 3% 4%
Electrosound Koss Corp. 17 24 5% 5%
Group - - 2% 3% Kustom Elec. - - 2% 3%
First Artists M. Josephson 9 110 16% 17%
Prod. 7 323 6% 7% Orrox Corp. - 46 3% 4
GRT — 138 2% 2% Recoton 12 25 3% 4%
Goody Sam 8 - 6% 6% Schwartz Bros. 4 - 3 4

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by
Douglas Vollmer, vice president, Dean Witter Reynolds, Toluca Lake office (213) 872-
3333, 788-9250, member of the New York Stock Exchange, Inc.
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Integr

Files Suit To
Stop M.S. Bankruptcy

By JOHN SIPPEL

LOS ANGELES—Integrity Enter-
tainment Corp., the 112-store chain
based here, is suing M.S. Distribut-
ing seeking approximately $500,000
in damages in Superior Court here.

The lengthy pleading asks the
court to enjoin the defendant from
“going out ‘of business.” The action
states the “defendant M.S.’s threat-
ened bankruptcy will cause great
and irreparable damage” to the
plaintiff in that it would thwart In-
tegrity from getting the money alleg-
edly due it.

Integrity owns two Arizona stores
and the remainder of its outlets are
in California under the names
Wherehouse, Hits-For-All and Big
Ben’s.

I’s alleged that the plaintiff orally
contracted with M.S. in August 1976
to buy from the California distribu-

RESTAURANT & CABARET

Exquisite Russian & European Cunsine
Extensive California & imported Wine List
Dancing, Russian & European Entertainment Nitely
Late Suppers

Open Daily for Luncheon & Dinner

7561 Sunset Blvd.
Los Angeles

For Reservations:
(213) 874-3467
i BE I3 g T

ElectroSound Group, Inc., for-
merly Viewlex, reports substantially
highér sales and earnings for the
quarter and nine months ended Feb.

_28. Pre-tax earnings for the third

quarter were $321,000, compared to
a loss of $32,000 the prior year, on a
31% gain in net revenues to $5.922
million from $4.521 million. Nine-
month earnings were $971,000 ver-
sus a $96,000 loss a year ago, before
calculated income taxes not required
due to a tax loss carryforward, presi-
dent Dick Burkett notes.

Revenues for the period are up
21% to $17.006 million, from
$14.072 million the year before. The

company’s fully-automated, consol-
~ *
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Off The Ticker

idated Los Angeles record pressing
plant should be operational by year
end, and sales of various operations
are continuing stronger than antici-
pated into the fourth fiscal quarter,
with gratifying results expected for
the fiscal year ending May 31.
* x %

Warner Communications Inc. re-
ports the purchase of 1,317,420
shares of its Series C convertible pre-
ferred stock at a price of $7.50 per
share, pursuant to its tender offer
terminated May 1. All purchased
shares of the American Stock Ex-
change issue will be retired, with ap-
proximately 800,000 shares out-
standing.

torship. From September 1976
through June 1977, Integrity pur- °
chased $1,670,916 in merchandise
for which it paid in full, it claims in
the suit.

It returned $489,639 for which it
was granted full credit, per the suit.
From July 1977 to March 1978, In-
tegrity bought $3,023,513 from M.S.
for which it paid in full and returned
for full credit $1,007,451, it states in
its pleading.

The suit contends that starting in
April 1978, M.S. refused to accept
and issue credits for returns from the
plaintiff. By May 3, it had refused
RAs for $283,096 worth of merchan-
dise. It is also charged that M.S. still
owes Integrity $66,416.17 for previ-
ously returned merchandise.

The action states that from August
1976 to April 1978 M.S. provided
advertising credits of $60,097.17 to
Integrity. As of May 15, 1978, Integ-
rity alleges it has submitted ad cred-
its amounting to $50,965.54 for
which it has not been reimbursed.

Another $5,808.01 is due the
plaintiff for alleged freight charge
errors, shipment shortages, arithme-
tic errors on invoices and a retrac-
tion of an lmpropcr cash discount
chargeback, the suit contends.

M.S. also has failed to issue copies
of invoices and proof of delivery to
Integrity for goods worth $13,114.50,
the suit states.

The defendant also is alleged to
have failed to issue authorization
numbers for advertising and promo-
tion amounting to $68,802.13

M.S. Distributing is in “imminent
danger of bankruptcy,” the pleading
alleges, because of the recent loss of
A&M and United Artists Records.
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LOS ANGELES—Masters
from the Signature, Dracula,
Frankenstein and Dr. Jazz labels
are being re-released by a new
record firm, Signature Gramo-
phone, Ltd.

The New York-based com-
pany has been formed by veteran
record producer Bob Thiele, who
was president of the individual
labels beginning in the 1940s.

The Signature masters, all pro-
duced by Thiele, include jazz
performances by Coleman
% Hawkins, Pee Wee Russell,
James P. Johnson, Erroll Garner,
Lester Young, Johnny Hodges
and Anita O’Day.

Other albums to be released by
Signature include a live record-
ing of Teresa Brewer’s 1978 Car-
negie Hall concert, the second LP
by Thiele’s own Mysterious Fly-
ing Orchestra (the first was is-
sued by RCA), and a solo set by
Steve Marcus, an alumnus of
Thiele’s all-star band.

The Dracula label will empha-
size rock; Frankenstein will stress
contemporary fusion, crossover
jazz and new talent; and Dr. Jazz

N

S

o)

o000 SIGNATURE, OTHER LABELS scvco0s00

.~ Firm Re-Releases
| '40s Jazz Masters

2 By PAUL GREIN

will showcase traditional sounds
and swing.

Some of these projects will be
released on major labels, as
Thiele also has independent pro-
dacer commitments outside of
the Signature setup.

He brought Lonnie Liston
Smith to Columbia and will pro-
duce saxophonist Arthur Blythe
for the label.

Plus, he is assembling a “best
of” series for July release on
RCA on Flying Dutchman, the
jazz/fusion label of which he was
president. The company issued
100 LPs, including the first al-
bums by Lonnie Liston Smith,
Gil Scott-Heron and Gato Bar-
bieri.

Thiele is currently negotiatihg
with independent distributors
throughout the U.S. regarding
the catalog, and is also finalizing 3§
the foreign rights.

“I've parted with a lot of mas-
ters through the years,” says
Thiele, “but I've always held
onto these. From time to time ['ve
slipped a couple of albums out,
but this is the first big re-release
of this product since the 1940s.”

When Answering Ads . .

. Say You Saw It in Billboard

ANOTHER
BIG NAME
JOINS MMW

11

Stigwood Gr

$10.00 suggested Retait

There must be a reason why so many record distrib-
utors, recording companies, producers and agents want
to hitch their stars to our wagon.

The #1 reason is because they're going to.the #1

source.

MMW is a major manufacturer of decorative acces-
sories and advertising specialties, superbly silk screening
glass and mirrored items that really sell...at prices that

can’t be beat.

Play it smart, talk to us, just place a collect call to
Howard Cohen V.P. Marketing (212) 889-3036.

MMW 1978

41 Madison Ave., New York, N.Y. 10010

MM

Mechanical Mirror Works, Inc.
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Billboard photo by Lester Cohen

MANAGERS MEET—Chuck Smith, president of Pickwick International, speaks to the Conference of Personal Man-
agers West at Los Angeles’ Tail O’ The Cock Restaurant. Smith also presented a slide show about his company.

ABC Bows Dedication Jazz LPs

LOS ANGELES—ABC Records
unveils its new Dedication Series, a
compilation of live and studio per-
formances along with previously
unissued works by jazz acts on its
Impulse label.

The first nine volumes are set to
be released Sunday (4) with the sec-
ond phase scheduled for November.

Albums included in the soon to be
released series are “Three Dimen-
sions” by Oliver Nelson; “The Great
Live Sessions” by Shirley Scott with

Stanley Turrentine, Bob Cranshaw
and “Candy” Finch; “The Art Of
The Arrangement,” Quincy Jones.
Also: “The African Connection,”
Hugh Masekela; “The Bopmasters,”
Sonny Criss/Kenny Dorham; “The
Early Trios,” McCoy Tyner; “The
Village Concerts,” Albert Ayler;
“The New Breed,” Cecil Taylor,
Charles Tolliver, Archie Shepp and
Grachan Moncur; and “The Great
Arrangers,” Gil Evans/Gary
McFarland.

Casablanca Plans To Shed
‘Low Profile’ N.Y. Image

By ADAM WHITE

NEW YORK-—Casablanca is
planning to shed what president
Neil Bogart acknowledges has been
a “low profile” image for its New
York operations.

This will be linked to a move into

RCA, DRG Tie
‘Act’ Cast LP

NEW YORK—RCA Records and
the newly-formed DRG Records
have entered into an agreement un-
der which RCA will manufacture
and market the original cast album
of Liza Minnelli’s hit Broadway
show, “The Act.”

The agreement was pacted be-
tween Mel Ilberman, division vice
president, business affairs and asso-
ciated labels, RCA Records, and
Hugh Fordin, president, DRG Rec-
ords.

“The Act” was produced for
Broadway by Cy Feuer and Ernest
Martin. Fordin produced the origi-
nal cast album.

Meanwhile, RCA has re-released
original cast albums of such top
Broadway shows as “Flora & The
Red Menace” with Minnelli; “Two’s
Company,” starring Bette Davis,
and “Allegro” by Richard Rodgers
and Oscar Hammerstein I

The albums have sold consistently
well over the years, and in some
cases have fetched as much as $100
per copy as collector’s items. They
are being used as sounding boards to
determine buyer interest in show
tunes. Their success at the retail level
will determine whether RCA will
consider releasing a series of hit
Broadway show tunes.

www.americanradiohistorv.com

new, self-contained headquarters in
the city and to the appointment of
an East Coast chief. Details will be
announced within weeks.

Though responsible to home base
in Los Angeles, the newly expanding
Gotham unit will have autonomy in
certain key functions, including a&r.

“We’re coming back to New York
in a big way,” says Bogart, explain-
ing that he has been reluctant to ex-
pand here until it could be done in
tune with the company’s.image.

He speaks of plans to spend more
time on the East Coast, as in other
Casablanca satellites at home and
abroad.

“We want to emphasize the right
Casablanca flavor in New York,” he
continues. Acquisition of the right
property was an important factor.
Thus far, activity has been handled
out of offices on W. 57 St.

Industry speculation has said that
the role of East Coast chief for the
label may go to Irv Biegel, who last
year founded Millennium Records,
a Casablanca custom label, with
Jimmy Ienner.

But Biegel says no such move has
been made at this point. He agrees
that “there will be some changes” in
the next few weeks, “but nothing is
concluded.”

As to questions about his status at
Millennium, Biegel comments: “I
am still a partner.”

Apart from the new bureau chief,
other appointments at Casablanca,
New York, will be announced soon,
including Roberta Skopp as director
of creative services.

This will augment key executives
already based there, explains Bo-

July Hike Set
In Postal Rates

WASHINGTON — The new
postal rates for mailing records,
books and films are now in effect as
of May 30—but they will go up again
on July 6.

The current hike in the special
fourth class rate goes from the
present 30 cents per pound to 36
cents the first pound, 14 cents
through the next 7 pounds and 10
cents each additional pound.

On July 6, the pound rate will go
to 48 cents, 18 cents through 7
pounds and 1! cents per pound
thereafter.

The July rate will be the seventh
in the program of phasing in higher
rates to offset scheduled reductions
in Congressional subsidies for all
classes of mail. The ultimate aim is
to make all classes self-supporting.

The last of eight phased rates for
records and books in July 1979 will
be 59 cents a pound, 22 cents each
additional through 7 pounds and 13
cents thereafter. All rates can earn
discounts for presorting to five, four
or three digits of the zip code.

The 59-cent rate planned for 1979
may or may not survive proceedings
in the interim period. Inflation or
other considerations—like a failure
of Congress to come up with the
needed subsidy money—can trigger
a request by the postal service for
another set of rate raises.

Gear Impounded

NEW YORK-A federal court on
Long Island has ordéred the im-
poundment of all machinery and
materials seized from Ramon Gu-
tierrez’ R & A Audio Co., which had
been sued by London, Warner Bros.
and Atlantic Records for alleged
copyright and trademark infringe-
ment.

gart, including his brothers, Lance
and Ira, handling special projects
and promotion.

Ray D’Ariano is director of artist
relations, Worthy Patterson is mar-
keting director, Rubin Rodriguez is
promotion and marketing manager,
r&b, and Tracy ‘Gold is publicity
coordinator. Heading the Filmworks
division is Mel Sokolow.
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BOOTLEG BILL

LOS ANGELES—A measure,
making it a misdemeanor for the
first time in the U.S., to record a live
performance for sale without the
performer or performers’ knowl-
edge, is being considered next week
by the tax and revenue committee of
the California State Senate in Sacra-
mento.

The bootleg proposal. authored
by Senator David Roberti, Los An-
geles, was approved unanimously by
the seven member State Senate
Judiciary Committee Tuesday (23).

The bill, extending California law
to illegal recording of live gigs. is
Senate bill No. 2166, originally in-
troduced April 12.

Recording artists and musicians
approached Roberti and Los An-
geles City Attorney Burt Pines. Mu-
sicians local 47 here backed the
measure. Pines commissioned Ron
Robinson. deputy city attorney. who
has spearheaded Pines’ consistent
campaign against tape piracy lo-
cally. to work with Roberti, who ac-

tually fashioned the bill.

Persons, under the proposal.
found guilty of illegally recording a
live performance for sale could be

Calif. Committee Considers 1st
Effort To Control Live Tapings

punished by imprisonment in the
county jail not to exceed six months
or by a fine not to exceed $5.000 or
both.

200 Attend L.A. ‘Big Band Reunion’

LOS ANGELES—About 200 vet-
erans of the big band era’s heyday
gathered here Monday (22) at the
Sportsmen’s Lodge for a “Big Band
Reunion™ sponsored by the Holly-
wood Press Club.

According to club president Leo
Walker, the affair “had no loftier
purpose than to draw together some
of the people who worked in that
time. and simply have fun over din-
ner and swapping a few tales.”

Featured speakers. delivering five
to eight-minute anecdotal remarks,
were bandleaders Van Alexander,
Frankie Carle. Al Donahue, Chuck
Foster, Freddy Nagel. Will Osborne,

Alvino Rey, Bobby Sherwood and
Benny Strong.

Walker. who wrote “The Great
Dance Bands™ published in 1964
and 1972, served as emcee. He notes
that the audience was comprised of
arrangers, agents, publicists, song-
writers and other bandleaders.

Included were two of the King
Sisters, Paula Kelly of the Modern-
aires, Nelson Riddle, Janis Garber
(daughter of Jan Garber), Teddy
Phillips. Al Trace and Richard
Maltby.

Also in attendance were Chuck
Cecil, DJ host of “The Swingin’
Years” syndicated radio program,
and president Max Herman of AFM
Local 47.
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story for you.

new material,

We've got the biggest and best
budget catalog in the business.
The top stars, the top hits and the
widest selection of music types
are all represented in our
700-plus title list. And, we're
continuously adding to and
enriching this catalog with

TheBudget youcanbankon.

Budget Records are big
business! One out of every six
records sold is at budget prices
and these records are sold to
buyers who are largely shopping
this “price point” only. If you want
a piece of this action, we've got a

When Pickwick re-releases a
master, we've put that tape
through some real changes.
We've got the best specialty
studio for re-recording master
tapes in the world. We're
improving quality and we're

keeping the price down.

point-of-sale.

Money-making special offers,
solid buying packages and
strong, seasonal offerings
sweeten the pot. The budget
business is big business and
we've got the best budget
products going. Order the
Pickwick line and you can take
it to the bank!

And, because packaging and
promotion count so heavily in this
business, we dress up our
re-releases with great jacket
designs and compelling
point-of-purchase displays. This
helps establish our point at the

The Budget You Can Bank On!

Pickwick Records Division. Pickwick International. Inc. 7500 Excelsior Bivd., Minneapolis. MN 55426
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NIPPER TIME—AIl 18 California Tower Records outlets offer a three-foot
replica of RCA's Nipper logo, seen as the centerpiece on an in-store LP dis-
play, as the top customer prize in the chain’s first major label push this year.
RCA also supplied employe buttons, posters, artist and bin signs, Nipper
mobiles with two LP jackets, and free 7-inch EPs with four new releases.

= 12-INCH SAMPLER :

lee Montreux Set
' Sees Atlantic Push |

NEW YORK—Atlantic is looking
to sell its “Atlantic Family Live At
Montreux” package beyond the tra-
ditional strongholds of contempo-
rary jazz product.

The two-LP souvenir of last year's
festival will be getting nationwide
promotion, inaugurated by the dis-
tribution of a special 12-inch sam-
pler featuring three tracks edited for
airplay purposes.

The “Family” set showcases the
Average White Band and various
guests, including the Brecker Broth-
ers, Herbie Mann, Klaus Doldinger,
David Newman, Don Ellis and Ben
E. King.

Cuts on the sampler are “Pick Up
The Pieces,” running 6:50 from the
album’s 21:40; “Bahia.” at4:15 from
16:32; and “Everything Must
Change,” at 4:15 from 6:21.

LP has been sent to radio stations,
tip sheets and consultants with a let-
ter of introduction from Atlantic
vice president Arif Mardin. who
produced the Montreux sessions.

The label believes the move will
help generate airplay on stations not
normally receptive to extended jazz-
fashion recordings.

Mardin discloses that the set
“bounced back and forth” between
a single and double. “We eventually
decided that it has to be the latter,
because we didn’t really want to go
past 17 minutes per side. There are a
lot of bass and bass drum mixes in
the sound. Quality was an important
factor.”

Final outcome finds only one side,
“Pick Up The Pieces,” running be-
yond that limit.

There was some post-recording
mixing, says Mardin, but of minimal
proportions. “Editing was the most
challenging task.”

The Montreux souvenir was re-
corded over two nights of the event,
and draws from two sets by what
Mardin tags “the Atlantic Super
Stars.”

Charged with coordinating the

A&M Firms Confab

LOS ANGELES—A&M’s ninth
annual convention has been set to
run from July 11-17 here at the Bev-
erly Wilshire Hotel. The week’s
meetings have yet to be formulated.

sessions was Herbie Mann, who dis-
closes that the concept of cutting an
album with so many of the label’s
artists was in the works before Mon-
treux.

“Everyone was so busy here, that
the festival seemed the bestand only
way to get them together.,” Mann
says.

That idea was not too easy to im-
plement, Mann goes on, with diffi-
culties cropping up every day.
“There’s no possible way you can
anticipate every problem connected
with music and musicians in a situ-
ation like that. It was like a revolving
door, with people flying in and out
from every continent.”

Organization took about six
months, continues Mann.

The three-track sampler and Mar-
din’s letter are tactics in the cross-
over strategy. “I'd like to see more of
this kind of recording,” concludes
Mann, “maybe with Ray Charles.
Roberta Flack, Aretha Franklin.
We've learned a lot from Montreux,
and gained some ideas for the fu-
ture.”

Transcontinent
Sets 21st Store

BUFFALO — Transcontinent
Record Sales Inc.. Len Silver’s Buf-
falo-based $50 million-a-year
wholesale/retail/independent label
operation, is expanding again.

Ed Lyons, head of Trans-
continent’s fast-moving retail divi-
sion, has disclosed the chain will en-
ter the Cincinnati market in
September with a 15.000 square foot
Record Theatre.

“A building is being put up in a
shopping center in Norwood, Ohio—
a town which is surrounded by Cin-
cinnati,” Lyons says. “This will be
number 21 in our chain and slightly
smaller than the one in Buffalo with
22,000 square feet of selling space.”

Silver and Lyons bill Buffalo's
Record Theatre, a most impressive
structure with big business, as “the
world’s largest record store.”

Transcontinent has other such
stores in Cleveland, Akron, Erie, Pa.,
Rochester and Syracuse. San Fran-
cisco may soon become another of
its market places.
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SONGBIRD

There’s only one in captivity. Her new album on Columbia Records and "Tapes.

“Columbia;’ \! are trademarks of CBS Inc. © 1978 CBS Inc.

Produced by Gary Klein for THE ENTERTAINMENT CONMPANY
Executive Producer: Charles Koppelman
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PARTY TIME—Screen Gems-EM! Music/Colgems-EMI

LR :
Music’s open house

is attended by industry leaders in Los Angeles including from the left: Lester
Sill, company president; Don Grierson, vice president a&r, EMI America Rec-
ords and Paul Tannen, vice president of the publishing firm's Nashville office.

Grateful Dead, Others Seek
Old UA Royalties In Court

LOS ANGELES—Grateful Dead,
Round Records, Ice Nine Publish-
ing and Good Grazin’ Music want
Superior Court here to rule that
United Artist Music and Records
Group must account to the plaintiffs
for their joint venture period from
June 1975 through December 1976.

The plaintiffs contend that the de-
fendant owes them record and pub-
lishing royalties and net profits dur-
ing that time when they had a
financing and distribution deal.

The labels and publishing firms
allege they never got a straight count

from the defendant, who controlled
the partnership’s books.

Plaintiffs allege UA understated
record royalties $290,000 and owed
them $50,000 in unreimbursed ad-
vertising and overhead costs under
terms of the June 1975 amended
contract.

Publishing royalties were under-
stated $180,000 and net profits were
understated $407,000, the suit
charges. In addition, the pleading
asks $5 million in punitive damages.

The plaintiffs claim that UA told

(Continued on page 19)

ol
(O

at

Universal Entertainment & Services

ALL $6.98 LP & TAPES $3.80

ALL $7.98 LP & TAPES $4.39
CALL COLLECT TO ORDER DEPARTMENT

317/966-0160

ASLEEP
AT THE WHEEL
Collision Course

CAP 11726
$4.09

POUSE'ITE-GDART BAND

CAP 11781
$4.09

~~ BOB SEGER
in Town

gyl L
(Y

CAP 11698
$4.09

~“ MINK DE VILLE
Return To Magenta

CAP 11780
$4.09

The Best Of
GENE WATSON

CAP 11782
$4.09

| CHARLES JACKSON

~ Passionate Breezes

B -
CAP 11775
$4.09

LITTLE RIVER BAND
“SLEEPER CATCHER”

CAP 11783 $4.09

IF YOU PAY MORE THAN THESE PRICES—
GIVE US A CALL
YOU HAVE NOTHING TO LOSE—-
EVERYTHING TO GAIN

All Orders—C.0.D.—F.O.B.
UES—49 N. 8th, Richmond, Ind. 47374

Same Day Shipping

Top Acts Raiding Motown Jobete
Catalog On Unprecedented Scale

NEW YORK-Contemporary
recording acts of almost every com-
plexion—pop, toek, soul and coun-
try—are this year raiding Motown’s
Jobete Music catalog on an unprece-
dented scale.

There are covers in release or up-
coming by the Rolling Stones, Ringo
Starr, K.C. & the Sunshine Band,
Johnny Mathis and Deniece Wil-
liams, Bonnie Tyler, Eddie Money,
Marie Osmond, Samantha Sang,
Kate Taylor, Melissa Manchester,
Gloria Gaynor, Manhattan Trans-
fer, Bob Weir and more than a
dozen others.

The trend is outstripping the cata-
log’s previous popularity peak of
1975, when the Stones, Gaynor,
Linda Ronstadt, James Taylor, the
Doobie Brothers and Dawn were
among those who successfully re-
worked Motown tunes.

Carl Griffin, director of East
Coast operations for Jobete, predicts
that the publishing house will have
at least five covers on the charts si-
multaneously at some point this
year.

Several copyrights have attracted
twin updates: “It’s The Same Old
Song™ is currently starred on Bill-
board’s pop and soul charts for K.C.
& the Sunshine Band (TK), while
also in release on Wild Cherry’s I
Love My Music” album (Sweet
City/Epic).

“Where Did Our Love Go” is fea-
tured on Ringo Starr’s new Portrait
LP, “Bad Boy,” and was a recent 45
for Manhattan Transfer on Atlantic.

“Stubborn Kinda Fellow” is
Frankie Miller’s latest Chrysalis
single, and the song figures in a ver-
sion on Kate Taylor’s just shipped
Columbia LP.

“You'’re All I Need To Get By”
appears on Gloria Gaynor’s current
Polydor album, and is due on the
upcoming Johnny Mathis/Deniece
Williams duet set—which will also
include Jobete’s “Your Precious
Love” and “Until You Come Back
To Me.”

Griffin cites several factors for the
upsurge. “l believe there are not

RIAA
Certified

Records._
Singles

Andy Gibb’s “Shadow Dancing”
on RSO. Disk is his third gold single.

Gold LPs

Con Funk Shun’s “Secrets” on
Mercury. Disk is its first gold LP.

The Bar-Kay’s “Flying High On
Your Love” on Mercury. Disk is its
first goid LP.

Carly Simon’s “Boys In The
Trees” on Elektra. Disk is her fifth
gold LP.

Platinum LPs

Kiss’ *Double Platinum” on Casa-
blanca. Disk is its fifth platinum LP.

Chuck Mangione’s “Feels So
Good” on A&M. Disk is his first
platinum LP.

Steve Martin’s “Let’s Get Small”
on Warner Bros. Disk is his first
platinum LP.
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By ADAM WHITE
enough good new songs around,
particularly for rock acts, and that’s
where we're getting a lot of our ac-
tivity.

“The r&b/pop flavor of the Jo-
bete catalog lends itself to good rock
n" roll” he continues. “Further-
more, artists are virtually guaran-
teed airplay with one of our titles,
because people are familiar with the
music.”

Griffin also emphasises the effi-
ciency of Jobete’s songplugging
teams on both coasts. The company
zeroes in on producers and a&r staf-
fers—especially the former, he says,
because they generally have song
and sound concepts in mind for the
artist, and more influence over what
is actually recorded.

Every new contact is serviced with
Jobete’s “The Songs Of . . . series of
promotion albums, its “Top Ten
Story In Sound” package and the
100-title songbook, “The Motown
Era.”

“We make sure they’re always
conscious of our catalog,” declares
Griffin. “We believe that there’s no
song in the Jobete vaults which can-
not be updated.”

With this in vietv, the publishing
arm uses the new in-house studio at
Motown’s Los Angeles headquarters
to cut demo disks which showcase
different treatments of songs, often
more contemporary than the origi-
nal Motown recording,.

Another reason for Jobete’s 1978
bonanza, continues the New York-
based executive, is less tangible but
no less important.

“The majority of today’s produc-
ers and artists grew up in the '60s,
living and loving the music of Mo-
town. This is obviously influencing
their thinking and creativity.”

The fact that certain songs may
have been recorded not just once be-
fore, but on several occasions, is
apparently no deterrent.

“Some musicians, singers and
producers have their favorite Mo-
town songs, and will look for the op-
portunity to cut them again, no mat-
ter what.”

The Gloria Gaynor and imminent
Johnny Mathis/Deniece Williams
versions of “You’re All I Need To
Get By” are the latest of many covers
of the Valerie Simpson/Nickolas
Ashford tune, he instances.

Apart from the original 1968 hit
by Marvin Gaye and Tammi Terrell,
it has charted pop for Aretha Frank-

lin (1971) and Tony Orlando &
Dawn (1975).

Jobete will reactivate specific titles
from time to time, pitching for up-
dates. After a four-year-ow profile
for “For Once In My Life”—Jobete’s
most recorded copyright—Griffin
says he is working anew on the Ron
Miller tune.

“I'm starting to show 'l Heard It
Through The Grapevine’ again as
well. It’s only a matter of time before
we get fresh covers on that.”

Jobete’s latest promotion album,
its ninth, features Pam Sawyer and
Marilyn McLeod, au_lhors of Diaqa
Ross’ “Love Hangover” and High
Inergy’s “You Can’t Turn Me Off.”

Entitled “Pure Magic,” the sam-
pler disk carries 32 one-minute ex-
cerpts of their work, and includes
“Love Don’t Come No Stronger,”
just recorded by Martha Reeves as
her first 45 for Fantasy.

Griffin also points to an impor-
tant pair of developing areas for Jo-
bete covers: country and new wave.

A key reworking in the former
field, he observes, has been Barry
Kaye’s MCA outing, “Easy.” The
disk, a 1977 hit for Motown’s Com-
modores, reached Billboard’s coun-
try charts earlier this year.

“We’re cutung country demos of
various copyrights, and distributing
them to producers and others,” men-
tions Griffin.

Motown’s own country label, MC,
developed in association with Mike
Curb, is lending its weight to the
trend. Latest Jobete update is E.D.
Wofford’s “Baby I Need Your
Lovin’”

New wave progress, made mostly
in Britain, is linked to Jobete covers
by Graham Parker and the Jam.
“We’re not overlooking possibilities
in that market,”.comments Griffin.

Folio sales for Jobete material are
consistently strong, he adds, but
bound to benefit further from the
current crop of covers.

“When Rita Coolidge cut ‘The
Way You Do The Things You Do’
and Peter Frampton did ‘Signed,
Sealed, Delivered,” our sheet music
sales soared, and activated perform-
ances. IUs like the stock market.”

In addition to those already men-
tioned, acts covering Jobete titles
this year include Claudja Barry, Eric
Carmen, Thelma Jones, the Soul
Children, Dara Sedaka, Genya Ra-
van, Franklin Micare and Formerly
of the Harlettes.

GEORGIA TUNE—Walter Yetnikoff, president, CBS Records Group, plays
Willie Nelson's version of '‘Georgia On My Mind"’ for Georgia Gov. George
Busbee, center, and John Backe, president of CBS Inc., after a press confer-
ence in Atlanta where CBS announced plans for a $50 million pressing plant.
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Bruce Springsteen. |

“Darkness on the Edge of Town” |}
On Columbia Records and Tapes.

Produced by Jon Landau and Bruce Springsteen.
it
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Here is the main thing that we want to say.

Produced by Peter Asher. “Columtia® ' are trademarks of CBS Inc. © 1978 CBS Inc. [*#]
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James Taylor. “JT.” Doubie platinum. On Columbia Records and Tapes.
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THE COMPLETE TOM ROBINSON BAND-SEVENTEEN TRACKS,
INCLUDING BONUS L.P FEATURING
2-46-8 MOTORWAY AND GLAD TO
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AVAILABLE FROM
CAPITOL RECORDS
€ 9978 CAPITOL RECORDS. INC
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General News

Accountants Advise Publishers On New Law

LOS ANGELES—The Assn. of
Independent Music Publishers got
documented proof of the need for
and value of expert accounting ad-
vice during its meeting here Tuesday
(23).

Bud Kahaner, Fenton & Prager;
Meyer Sack, independent accoun-
tant, and Neil Baizer, Alexander
Grant, provided 90 minutes of evi-
dence that publishers are confronted
by major hurdles in the 1976 Reform
Tax Act and the revised Copyright
Law. Coincidentally, both statutes
were passed within 15 days of each
other.

Prospects are good that the tax act
may be up for congressional suspen-
sion soon, the trio predicted. They

urged publishers to work toward
provisions more favorable to writers
of creative works.

Baizer explained that under the
old law, a catalog or song with a fair
market value of $100,000 when sold
for $110,000 would be liable for a
capital gains tax of $10,000, the
amount over the fair market value.

Under the present law, the basis
would be $0, with capitol gains paid
on the entire purchase price.

Kahaner, a former IRS agent as
was Sack, quoted from a late March
1978 tax department training man-
ual: “It seems that in evaluation of
intangibles, past royalty income lev-
els are potentially very poor indica-
tions of the future. Some help may

By JOHN SIPPEL

be obtained from literary and music
experts, but in the end we are prob-
ably going to have to make a mere
educated guess as to the fair market
value at the valuation date.”

The manual wenton to expand on
how unexpected events such as a
motion picture about a writer or a
writer’s belated recognition by the
public could greatly effect a work or
catalog’s value.

The three experts stressed that in
dealing with the IRS over the sale of
works by a writer, publisher or es-
tate, the greater the proof which
could be provided to indicate past
performance financially, the
stronger the position of the public.

The creator of a musical composi-

Request Label Raising Its Sights

Miami Firm Now Taking On Pop And Ethnic Repertoire

MIAMI-Request Records is
seeking broad representation in the
pop, ethnic and classical fields. It al-
ready has its foundation in foreign
language and classical material.

Now it’s seeking pop material and
its three chieftains—Gene Settler,
John Pudwell and Joe Martin—are
using their expertise to gain this po-
sition. Settler and Pudwell are the
owners. Martin, the former New Jer-
sey distributor who moved to Flor-
ida to retire, handles public rela-
tions.

Settler was former vice president
of marketing for RCA Records and
director of marketing for CBS. Pud-
well held positions at RCA Records
as director of new product develop-
ment, director of product distribu-
tion and director of quality control.

Request Records was formed in
1949 by Hans Lengsfelder in New
Rochelle, N.Y. In 1976 Lengsfelder
moved to Florida and in August
1976 Settler and Pudwell took over
control of the company.

Known for its heavy interest in the
classical field, the Request group of
labels also features ethnic LPs Afro
Request, Sound of the Caribbean,
No Holds Barred (comedy), De-
mand (contemporary), Classical Ex-
cellence and Euphoria (budget clas-
sical).

Since Settler and Pudwell took
over Request they introduced De-
mand with four LPs and a single,
Classical Excellence with 39 titles
and Euphoria with 54 titles. The
Request label has been expanded to
more than 300 titles.

“We went for a year without any
new releases,” comments Settler.
“John and 1 traveled extensively
across the U.S. and throughout Eu-
rope trying to cement relationships
with dealers and retailers.

“The toughest thing to overcome
was the association of the new
Request with the old Request due to
some unfortunate incidents some

Dead Suit

® Continued from page 14
them when they agreed to terminate
the pact in December 1976 that they
were in an unrecouped $800,000 po-
sition. Plaintiff labels paid UA
$300,000 for the termination of the
pact, they claim and agreed that the
defendant was to receive $500,000
from the subsequent distribution of
Grateful Dead and Round albums.
Under terms of the three-year
pact, the-plaintiffs were to receive
50% of the net profits of the joint
venture, per the filing.

By SARA LANE

people had with the previous owner.
We decided not to release any prod-
uct until we got our house in order.”
In September 1977, the two part-
ners began releasing new product.
Pudwell had made excellent Euro-
pean contacts for some good classi-
cal masters and the two men went to
Europe and spent several weeks lis-
tening to more than 180 different ti-
tles, checking the quality on each.
“We're extremely quality con-
scious and we purchased the catalog

6 SHOWS VIE

Tally Tony
Nominations

NEW YORK —Six of Broadway’s
big new musicals—“On The
Twentieth Century,” “Dancin’,”
“Working,” “The Act,” “Runaways”
and “Ain’t Misbehavin’ ” have been
nominated for multiple awards in
the upcoming American Theatre
Wing’s 1978 Antoinette Perry
(Tony) Awards.

Leading the field is “On The
Twentieth Century,” with nine nom-
inations including best musical;
“Dancin’ > with seven, also nomi-

-nated for best musical; “Working”

and “The Act” with six each, and
“Ain’t Misbehavin’” and ‘“Run-
aways,” with five each.

Eartha Kitt, making a stage come-
back in “Timbuktu,” has been nomi-
nated for best actress in a musical.
Her competition inctudes Liza Min-
nelli, “The Act,” Madeline Kahn,
“On The Twentieth Century;” and
Frances Strenhagen in the ill-fated
“Angel.”

Best actor in a musical nomi-
nations were accorded Eddie
Bracken, “Hello Dolly;” John Cul-
lum, “On The Twentieth Century;”
Barry Nelson, “The Act;” and Gil-
bert Price, “Timbuktu.”

The nominations for best score of
a musical have gone to “On The
Twentieth Century,” “Working,”
“Runaways,” and “The Act.” “Run-
aways,” “Working” and “On The
Twentieth Century,” along with “A
History Of The American Film,”
have also been selected for best book
of a musical.

Musical directors vying for top
honors are Bob Fosse, “Dancin’”;
Richard Maltby Jr., “Ain’t Misbe-
havin’ ”; Elizabeth Swados, “Run-
aways;” and Harold Prince.

(Continued on page 108)

in Europe for Euphoria,” Pudwell
comments. “At the same time | made
contact with the Austrian Broadcast
Symphony Orchestra and we now
own worldwide rights, titles and in-
terest of all the recordings from the
catalog of the Austrian radio. We re-
leased 30 units last December.”

At the same time, Settler and Pud-
well were scouting for a situation to
get into the contemporary record
market and have signed pianist
Freddie Cole, singer Johnny Pe-
razzo, two groups, Brown Sugar and
Tony Sherman, singer Anita Meyer
(top vocalist in the Benelux coun-
tries) and Anita Ortez, a Detroit
singer Pudwell produced in Bogota,
Colombia.

“By the end of the year, we think
we’ll have increased our business
tenfold to what it was when we took
the label over,” explains Settler.
“Lengsfelder was an elderly man
who just went along with the tide.
Request is our livelihood and we’re
working our butts off trying to get
into the competitive pop and disco
field, when our market has been the
classic which sells day in and day
out.” ’

A network of 22 independent dis-
tributors is working product for the
various labels across the U.S.
“We’ve increased Request’s product
by 60 units, we have another 42 com-
ing out within the next three months
and we’re also holding 14 more for
the next quarter. We also have Span-
ish lines doing well in South Flor-
ida,” Settler notes.

Request Records is a self-con-
tained operation. Its employes are
multilingual and can translate back
and forth in French, German, Span-
ish and English. The firm does all its
covers, typesetting, liners and art
work.

The firm has two publishing com-
panies—Sing ’'n’ Dance (ASCAP)
and Saka (BMI). Recently Settler
and Pudwell opened Express Music
USA, an affiliate of Express Music
in London, with one of their produc-
ers.

The company also releases mate-
rial in 8-track and cassette and is
now in the final stages of production
for a heavy cassette release of all
classical titles, plus both cassette and
8-track for the newest ethnic label.

“Because we like to have complete
control over the quality of our prod-
ucts, we opened Sound Cutting, Inc.,
under the management of Al Brown,
formerly associated with Frankford-
Wayne, Atlantic and Columbia Rec-
ords, for mastering and editing,”
says Pudwell.
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tion must be careful as to how he
depreciates a song. He must care-
fully determine the life of the song, a
difficult task at best, the experts
agreed. If the song dies prior to the
forecast period, Sack advised writ-
ing off the song completely in the
year that followed rather than going
for the entire projected period.

Baizer emphasized that there is a
dearth of legal precedent available
for guidance on music tax matters.

In the past, he noted that the IRS
has avoided taking critical tax has-
sles to court, where precedent could
develop. Baizer and Kahaner en-
couraged long and careful study of
catalogs and individual songs
therein before tax bases are estab-
lished.

Moody Blues
LP Wrapped
In Security

By ADAM WHITE

NEW YORK-—Tight security will
surround London Records’ plan to
premiere the new Moody Blues al-
bum on some 500 AM and FM radio
stations throughout the U.S. (Bill-
board, May 6).

The label is shooting for a June 17
airing of the pre-taped, one-hour
“Octave” program, produced by
Buzz Bennett and Bob Hamilton,
who previously handled RCA’s suc-
cessful “Jefferson Starship Earth”
radio package (Billboard, March 4,
1978).

London’s national promotion di-
rector, Bob Paiva, believes the 500-
station target is feasible, with many
in key markets already recruited.

He says the program and attend-
ant promotion for the album can
reach around 50 million persons.

Stations will receive the tape on
airdate, or the day before. In major
markets, it will be hand delivered.

To help prevent premature airing,
Paiva says only a limited number of
“Octave” test pressings (around 10)
have been produced, the majority of
which are in the hands of London
personnel.

“We’ve talked to the plants, too,”
he adds, “and asked for cooperation
from associate companies in Britain
and Canada, to ensure that nothing
goes out ahead of time there.”

Paiva comments that security of
this scale if new for London, though
precautions have always been taken
in the past with major albums. “Oc-
tave,” containing the first new studio
recordings by the Moody Blues in
five years, it on a simultaneous
worldwide release schedule.

One incentive for radio stations
themselves to adhere to the June 17
date is the promised distribution of a
special pressing of the album, in
white vinyl with “blue marbling” ef-
fect.

What Paiva calls “a limited num-
ber” of these are to be parcelled out
for stations to use as listener prizes in
promotion contests.

Without disclosing the exact
quantity available or the intended
recipients, the London executive
says: “We have to see to it that we
help the people who help us.”

The colored record will not go on
commercial sale.

The “Octave” program, being
produced by Bennett and Hamilton
in California, will be supplied to sta-
tions in whatever configuration they
need.

Baizer said that in one study by
his office, the song, “Zip A Dee Do
Dah,” was given a 45-year life span
for evaluation. All three disdained
formulae in accurately estimating
catalog value.

Historically, the five or six times
publisher income from perform-
ances and mechanicals has been
loosely applied. Baizer amplified
upon an intricate combination of av-
erage and average weighted value
that could be applied.

Kahaner explained the need often
to individually study each song in a
catalog and then come up with an
aggregate evaluation.

On queries into tax shelters, the
subject of foreign corporations like
the Bahamanian trend of a decade
ago brought frowns to the three ex-
perts’ visages.

All put down the idea, pointing
out basically that this often tied up
money unnecessarily for long peri-
ods and took control out of the U.S.
publisher’s domain and substituted
a national of that foreign country as
being closest to operation and result-
ant manipulation of the corporation.

~

Make Aussie Pact

LOS ANGELES—RCA Australia
will distribute product on the Cin-
cinnati-based QCA label in Aus-
tralia and New Zealand. The deal
kicks off with the album “Elvis’ Fa-

vorite Gospel Songs” and single _

“Elvis Has Left The Building” by
J.D. Sumner & the Stamps, a gospel
group which appeared in concert
with Presley for more than five
years.

AUDITIONS

for

LONGEST RUNNING
LAS VEGAS SHOW

“‘LIDO DE PARIS"" SEEKING EX-
PERIENCED DANCERS IN FOL-
LOWING CATEGORIES: DANC-
ING NUDES (5’9" MIN. HT.), BOY
DANCERS (5'10""), GIRL DANC-
ERS (5'8"). SEND RESUME AND
RECENT PHOTO TO ROCKY
FAGUNDES, LIDO COMPANY
CAPTAIN, STARDUST HOTEL,
3000 LAS VEGAS BOULEVARD
SOUTH, LAS VEGAS, NEV.
89109. (702) 732-6111. TOP
SALARIES. AUDITIONS BY AP-
POINTMENT ONLY.
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Moon Shines Brig

LOS ANGELES-—-Doug Sev-
erson’s four Full Moon Records
stores in suburban Detroit and
Northwestern Michigan average
about 1,625 square feet.

The fourth store, a 2,000 square
foot downtown site in Traverse City
opens June 8.

The 29-year old Severson is shoot-
ing for his first $1 million gross year.
That’s aiming high for one who be-
gan in March 1974 with a 250 square
foot location in a tiny downtown
shopping strip in his hometown,
Rochester, Mich., a north Detroit
suburb.

Severson avoids fiscal specifics,
but he does recall that his first mini-
store was doing a bit under $10,000
a month in its fifth month of oper-
ation in 1974. That’s pretty fair turn-
over for a shop which carried about
2,000 album units at the time.

Severson tosses off his success
lightly. “Right place, right time” is
his explanation. That and the help
of friends, to which he continually
refers when he talks of his five build-
ing years in retail.

“I loved records. I wentto Roches-

ter High with guys like Jack Ashton
(Ariola Detroit promo rep) and
James Grogan (Elektra/Asylum
Kansas City man). I got to know Ed
(Punch) Andrews, Bob Seger’s man-
ager,” Severson recalls.

ducer and composer of countless
pop hits, shares an embrace with
poet and punk rocker Patti Smith
during a party at Los Angeles’ Le
Dome restaurant celebrating the
success of Smith’s album ‘‘Easter”
and single, ‘‘Here Comes The
Night."

NARM Creates Intern Program

LOS ANGELES—An internship
program, created and initiated by
the National Assn. of Recording
Merchandisers (NARM) to help
meet present and future employ-
ment needs of the recording indus-
try, will run from July I-August 31.

The program is composed of a se-
lect group of NARM regular mem-
ber companies and students enrolled
in recording industry courses at two
universities, Georgia State and
Middle Tennessee State.

Students between their junior and
senior years will be the ideal choices
for the program. The on-the-job
training will be closely supervised by

company personnel and will cost
each participating company $1,500.

Some expected advantages of the
program include enabling com-
panies to identify and evaluate po-
tential employes; giving students an
opportunity to reinforce their text-
book training with actual work; giv-
ing participating schools an oppor-
tunity to evaluate and amend their
curriculum; having the participating
students broaden the perspectives of
their classmates at school; and hope-
fully having the program’s success
stimulate the interest of other
schools to include courses, and even
degree programs, for the music in-

rSdve time )

BEAT THAT B1G CITY
RUSH WiTH THOSE BIG
cITY PRICES---CALL

KEYSTONE FOR SUPERIOR
SERVICE IN COLOR
SEPARATIONS / ART aND
DESIGN/ PLUS TOP
NTING OF ALL RECORD
AND TAPE PRODMCTS !

KEYSTONE PRINTED SPECIALTIES

321 PEAR STREET
SCRANTON, PA. 18505

/

Nextitime you
pick a tune,

dustry.
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“pick us?

COMPANY, INCORPORATED
k (717) 346-1761

_/

Sudden Rush Music

PUBLISHERS

750 Kappock Street
Riverdale, NY 10463
(212) 884-6014

A28

RECORDS <

PRESENTS
7002 LOVE FOR SALE
DEREK SMITH
George Duvivier. Bobby Rosengarden
7008 TRAVELING
CHUCK WAYNE
Jay Leonhari. Ronnle Bediord. Warren Chaisson
7003 FIGURE AND SPIRIT
LEE KONITZ QUINTET
Ted Brown. Aiber! Dailey.
Rufus Reid. Joe Chambers
7004 ARIGATO
HANK JONES TRIO
Richard Davis, Ronnie Bediord
Order from your favorite distributor or
direct from Progressive Records, Route 4
Tiften, Geergia 31794 (912) 382-8192

CONCERT
PROGRAMS

Posters,
Financial Reports,
Brochures

and other
on time quality
job printing.

By the Printing Division of
Billboard Publications, Inc.
2160 Patterson Street
Cincinnati, Ohio 45214
513/381-6450

When he graduated from Western
Michigan Univ., Severson stayed in
Kalamazoo for about a year. He
spent a lot of that time in Boogie
Records, the shop run by Rick Rod-
bard, continuing to build his record
collection.

Then early in 1974, he came
home. He found the small store front
on the edge of downtown. “I had 985
pieces of album product when 1
opened,” he says. “I knew exactly
what to buy from my own collecting
experience. 1 bought everything
from Music Peddlers. I was a COD
account for a year with Carl Thom.
He advised me well. I lived at home
in the basement, plowing all my
profits into the store,” Severson re-
members.

“I knew I needed more room. My
brother Dick who is now working for

Tower Records in San Diego,
spelled me part-time. A 1,000 square
foot store next door became vacant.
We moved in before the holiday sea-
son began. By Dec. 26 I had virtually
nothing left in the new larger store
except divider cards ¥

Just a year after starting his first
store, Severson and his wife, Mary,
entertained Jane and Mark Falk,
long-time friends, at dinner over a
weekend. Severson took Falk over to
the store. Falk was impressed. He
volunteered the idea of opening a
Full Moon store in Port Huron.
Their jointly-owned 2,000 square
foot downtown store opened May
30, 1975.

It built more slowly than Roches-
ter. But it drew clientele from the
Michigan shore and nearby Sarnia,
Canada.

ON CHI NARAS PANEL

Krasilovsky Redflags
‘Artist-For-Hire’ Pact

By HOWARD MANDEL

CHICAGO—*“Are John Denver,
Aretha Franklin, Peter Frampton or
George Benson artists-for-hire?” Bill
Krasilovsky, co-author of “This
Business Of Music” and attorney
both for superstars and neglected
talent asked more than 100 NARAS
members, music publishers, record
company executives and fledgling
songwriters during a panel discus-
sion here on the Copyright Act of
1978.

“I have no doubt that most of you
in this room could be persuaded to
sign artist-for-hire contracts, but we
lawyers have an eye on winners,”
continued Krasilovsky, guest expert
at the monthly NARAS meeting
held at the Univ. of Hllinois Circle
Campus. His fellow panelists and at-
torneys Joel Carlins and E. Leonard
Rubin nodded in agreement.

“Employe-for-hire contracts that
don’t offer anything but a royalty
are sheer fraud,” Krasilovsky
charged. “They are offered by com-
panies that are operating in a very
short-sighted way, as a matter of
convenience. Don’t sell yourselves
short—give thought to the phrase
‘artist-for-hire.””

Songwriters Jim Peterik and Fran
Golde, also on the panel, concurred
with the lawyers on the need for ne-
gotiation and close examination of
writer and performer contracts with
special attention to scope of agree-
ment provisions.

Peterik, formerly a songwriter and
performer with the Ides of March, is
now signed to an artist-for-hire con-
tract with Warner Bros. Records.
Confirming Krasilovsky’s notion
that “contracts are almost never in-
flexible,” Peterik disclosed several
compromises arrived at through
neogitations with legal counsel
which render his artist-for-hire
status appealing.

His four-year salary is a weekly
advance on royalties, pegged to an
ascending scale of draw. He is pro-
tected by a one-year termination no-
tice, and must deliver work covered
only by the terms of the contract,
holding rights to work published
previous to his signing with Warner
Bros.

Golde, presumably not tied to any
artist-for-hire contract, insisted that
whatever the songwriter’s status,
personal attention from someone in
the publishing or recording com-
pany is a must.

“If you’re going to get your songs
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out and have other performers pick
them up, someone at your company
must take an interest in you, and
you've got to be out for yourself,”
she said.

Recording artists received her
warmly when she attended studio
sessions with material meant for
them, Golde reported, but “you’ve
got to be prepared to be rejected.”

She has her own publishing com-
pany as well as a co-publishing ar-
rangement with Richard Perry, has
written Diana Ross’ “I'm Getting
Ready For Love,” Debby Boone’s
upcoming single, and has a debut al-
bum of her own ready for release on
Portrait Records.

According to the attorneys, the
new copyright law is a “writers
law.” Besides extending copyright
validity from a 28 year period re-
newable for another 28 years to the
life of the creator plus 50 years, the
law makes available for the first time
rights of transfer. Under these provi-
sions the publisher must make any
work not made-for-hire available to
the creator for reassignment for a pe-
riod of five years.

Fire Guts Original
1812 Overture Shop

LOS ANGELES—The original
1812 Overture store on Milwaukee’s
Brady St. suffered damages esti-
mated at more than $100,000 when
an early morning fire May 18 swept
the three-story building in which it
has first floor space.

Alan Dulberger, owner of the
five-store local chain, says he is wait-
ing word if the store can be rebuilt or
if he will take another location on
the city’s east side.

The large LP/tape inventory was
largely smoke and water damaged.

Synthesizer Course

LOS ANGELES--The UCLA Ex-
tension is offering a weekly evening
course, “Electronic Music And The
Synthesizer,” for musicians and en-
gineers, to be conducted by film
composer and Los Angeles Times
electronic music reviewer Dr. Philip
Springer June 21-July 26.

The two credit course will include
instruction in synthesizers, discus-
sions and demonstrations of elec-
tronic composing techniques and
the role of computers in electronic
music.

htly Over Full Moon Stores

The Pontiac store opened in July
1976. 1t’s a 1,500 square footer. Bill
Lenox moved from the Rochester
store as general manager.

The first three stores are keyed by
a rustic barnwood tie. Severson
searches out old farm buildings
being dismantled when he makes
the approximate 250-mile trips to his
outlying stores. All fixtures are cus-
tom made.

The new Traverse City store is au-
thentic nostalgia. While probing the
old building’s interior, workers un-
covered a thin coating of plaster over
antique brick walls. Cedar is the de-
cor focus in the new store’s racks,
register counter browsers and ceiling
beams. Each Full Moon has an an-
tique jukebox. Severson collects
them.

Besides full complements of all
types of album repertoire, Full
Moon stocks an assortment of 25 dif-

(Continued on page 115)

SIGNING IN—Sire artists the Paley
Brothers, Jon left, and Andy, sign
the wall during a recent in-storg
visit to Pantasia Records in New
York's East Village. The autograph
wall is the outlet’'s answer to
Peach’s cement prints.

Disneyland Jumps

At Jazz Showcase

ANAHEIM—The Crusaders,
Stanley Turrentine and Toshiko
Akiyoshi and the Lew Tabackin Big
Band were among some of the
world’s famous jazz artists show-
cased here at Disneyland on Satur-
day-Sunday (27-28).

The two-day event, dubbed “Dis-
neyland And All That Jazz,” also
featured Pete Fountain and his New
Orleans Band, Teddy Buckner and
his Jazz All-Stars, Seawind, Louis
Bellson and the Big Band Explosion
among others.

The musicians performed
throughout the park at sites includ-
ing floating stages on the Rivers of
America, the French Market in New
Orleans Square, the Space Stage,
Tomorrowland Terrace and the
Plaza Gardens.

High school and college bands
also participated in the festivities.

80 Mil Watch Fest

MAJORCA—The first inter-
national music festival, a three-day
event hosted here by the Spanish
government and Capitol-EMI, drew
the largest television audience in Eu-
rope for one show, approximately 80
million viewers. The show which in-
cluded a performance by Tavares,
was seen in Russia, Poland, Italy,
England, Scandinavia, the Nether-
lands and Canada.
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Evelyn“Champagne” King ‘
has asoundthat’s |
downright intoxicating.

Get highon her
smash hit single,“Shame?’

Evelyn ‘‘Champagne’ King’s debut album iy s
is making everyone’s head spin. It’s bubbly, effervescent,

and definitely danceable. It’s ‘‘Smooth Talk™
...one listen and it goes slraight to your head

nea
Produced and arranged by '

T. Life for Sunbar Productions, Inc.
A Life’s Galaxy Production
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General News

Performing Rights Assns. Ask High Court

e Continued from page |

here in a decision last year (Bill-
board, Aug. 20, 1977).

The Supreme Court development
is the latest step in the complex anti-
trust action launched in 1969 by
CBS Inc. against the U.S. rights
groups. It was appealed after dismis-
sal by the U.S. District Court here in
September 1975, following a lengthy
trial.

Requests for writs of certiorari
were entered within the past two
weeks by ASCAP and BMI. Sup-
porting briefs were also submitted to
the Supreme Court by the UK.s
Performing Right Society (PRS) and
France’s SACEM, and by a group of
prestigious composers and lyricists
headed by Aaron Copland.

Meanwhile, the papers disclose
that the CBS-TV web terminated its
license arrangements with ASCAP
this past March 31, although it is
continuing to broadcast music held
by the senior society.

Its rationale apparently is based
on a footnote in the appeals court
decision labelling the offering of
blanket licenses as “misuse” of copy-
right.

But an ASCAP spokesman says
that “CBS wants to pay” and that
discussions are now underway
toward settlement of the issue with-
out regard to the questions before
the Supreme Court.

Nub of the arguments presented
by ASCAP and BMI in asking for
review are:

® They ask how blanket licensing
at a negotiated price can be deemed
price fixing so long as all individual
owners of music joining in the li-
cense package are also “willing and
free to negotiate individual prices
for their individual products?” -

® They query how blanket li-
censes are illegal “perse” since “con-
sent decrees negotiated by the Dept.
of Justice require that such licenses

be offered?”
' N

album

We create great ads,
covers, tape labels, catalogs —
You name jt. We also set type
make stats, and can even do
the printing in our own plant.
Let us show you what creati-
vity & service mean.

LeeMyles Associates, Tnc.
A , 160 East 56th Street Dept. A3

@ NYC,NY 10022 Tel: 758-3232

Supplying the graphic needs of the record industry since 1952.

For Exciting Cut-Outs

|
()U NTRYWIDE

RECORD & TAPE DISTRIBUTORS. INC

For the Best in Budget LP's

YOU
GET A
LOT
FOR A
LITTLE.

Send for our catalog,

COUNTRYWIDE

RECORD & TAPE DISTS., INC.
200 Robbins Lane, Jericho, NY 11753
(516) 4339550 (212) 380-3900
Telex 126316 Answer Back CWTRI-UI-JER|
West Coast — (213) 865-8158

e How can the blanket license be
judged “copyright misuse,” they ask,
when the concept has been found to
be the only “reasonable solution to
the unique distribution problems in
the business of performance rights
licensing?”

e And they raise the question of
the apparent direct conflict of the
appeals court decision here with ear-
lier decisions in the Ninth Circuit.
The latter found that the offering of
blanket licenses by ASCAP (K-91

Inc. versus Gershwin Publishing .

Corp.) did not constitute price-fix-
ing.

All petitioners claim that the ap-
peals court decision, if permitted to
stand, would upset well-gstablished
operating patterns in the music in-

dustry. In any case, they maintain it
is fraught with serious errors, and
should be overturned.

It will create “major problems of
judicial administration and turmoil
in music licensing,” states the
ASCAP petition.

BMI warns of the “significant im-
pact of the decision ... on antitrust
theory, on the creators of music
throughout the world, and on gov-
ernment enforcement of the anti-
trust laws.”

The petition of PRS and SACEM,
who enter the case as “friends of the
court,” goes further and predicts a
near total breakdown of inter-
national music exchange if the ap-
peals court decision holds, with its
ultimate implications still obscure.

= POSSIBLE SLEEPER =

It “casts a cloud of illegality on
this international structure that has
been shown by experience to work
effectively and fairly for all con-
cerned—the public, the users and the
individual members of the perform-
ing right organizations,” their brief
asserts.

In a practical sense, the European
organizations state, the decision
would inhibit performances of for-
eign music in the States, and of
American music abroad.

PRS received about $6.1 million
in performance royalties from
ASCAP and BMI in 1976, while it
paid the American groups about
$4.5 million. In SACEM’s case, $1.4
million was earned and $2.9 million
paid for the same year.

‘Rocky Horror Soundtrack Hits |

NEW YORK-—The soundtrack al-
bum accompanying a cult film deal-
ing with a mad transvestite scientist
may well become sleeper soundtrack
of the year, and earn additional
points for the lack of promotion be-
hind its success.

“The Rocky Horror Picture
Show,” distributed here by Jem Rec-
ords under the Ode Sound & Visual
Corp. imprint, is listed in Billboard’s
album charts this week at 49 with a
star. Jem claims sales in excess of
300,000, although the album has
only been in domestic release for six
weeks.

“Wherever the movie is shown the
record sells like crazy,” claims Ed
Grossi, Jem vice president. “We're
not spending money nationally, be-
cause it’s not a mass item, but it is a
mass cult item.”

“The big thing is promoting it on
the retail level. not on radio,” adds
Marshall Blonstein, vice president of
Ode Records which is normally dis-
tributed through CBS here. How-
ever, he explains, “Rocky Horror” is
part of Ode’s parent company, the
aforementioned Sound & Visual
Corp., and not part of the CBS deal.

While airplay is rare, at least two
stations are using it for promotion
purposes, including Boston’s
WBCN and St. Louis” KSHE.
WNBC in New York has featured it
as an LP spotlight, also.

Jem claims it is their biggest sell-
ing record so far, surpassing the
punk disks and import items that are
Jem staples.

Several factors have been cited for
the phenomenal success of the LP,
including the cameo appearance of
Meat Loaf, a currently hot rock at-
traction who records for Epic/
Cleveland International. Meat Loaf
sings one song and plays the part of
a motorcycle gang member who is
supposed to be one of the mad scien-
tist’s failed experiments in recreating
human life.

What has really kept the movie,
and the soundtrack, alive seems to
be the devotion of the audience,
many of whom have seen the movie
time and time again, often dressed in
costumes portraying characters from
the film.

The movie is usually screened

- weekends at midnight when it is

shown at all, but it never fails to
draw a crowd. First released three
years ago, with about 30 prints avail-
able, it is now being screened in ap-
proximately 100 cities.

Ode and Jem usually try to
coordinate their limited promo-
tional efforts with 20th Century-
Fox, which is distributing the film.

By DICK NUSSER

“We just contact surrounding re-
tailers, make sure they know it’s
playing nearby, and supply them
with posters and T-shirts,” Grossi
says. “We try to get the posters up in
the theatre whenever possible but
that’s about it.”

A Cactus store in Houston, Tex.,
adjacent to a theatre where the
movie was playing, reports selling
100-150 copies of “Rocky Horror” a
night during April and May, when
the LP occasionally sold better than
the “Sturday Night Fever” sound-
track. Cactus stayed open past mid-
night.

Key cities thus far for “Rocky
Horror” LP sales have been New
York (where it has played off-and-
on for nearly three years), Boston,
Houston, St. Louis, and the Dallas-
Fort Worth-Austin area.

It is not the first time the LP has
been available here, although this is
the first domestic release.

“The Rocky Horror Show™
opened nearly five years ago in Lon-
don as a stage production and an
original cast LP soon turned up in
import shops here. Agents for the
original show tried without success
to arrange fora U.S. release. Warner
Bros. was among the labels that de-
cided to pass on the project.

Ode president Lou Adler ob-
viously saw some merit in the show

L.A. Store

® Continued from page 6

arrangement that has these signs
standing out strongly in the gloom of
the ceiling. Nickelodeon customers
never have to ask where to find mer-
chandise.

The large black with white letter-
ing custom made divider cards take
the browser right to the artist he
wants. The store frowns on fluores-

‘Brazuca’ In 7-Inch

NEW YORK-—A 7-inch single of
“Brazuca” backed with “Simbora”
by the Simbora Orchestra has now
been released by Atlantic worldwide
based on the sales and airplay of the
turies originally released as 12-inch
DiscoDiscs in the U.S. last March.

Magnolia/Wade Tie

ATLANTA—Len Wade, the jazz-
blues pianist/songwriter, has signed
a contract with Sweet Magnolia Mu-
sic, the production company here, to
promote his music pationally.

www americanradiohistorv com

(which is reportedly still running in
London) and decided to help fi-
nance a screen version, featuring
most of the original cast. The first
soundtrack, on the Ode label, was
never released here but it was im-
ported via A&M of Canada.

The movie, lacking major stars,
never caught on initially, but a hard-
core audience of film buffs sus-
tained it for three years as it made
the rounds of midnight screenings at
various art houses.

Publicity was generated period-
ically as local newspapers devoted
features to the audience it attracted.
Stories marvelled at the costumes
worn by “Rocky Horror” fans who
would howl, dance in the aisles, and
singalong with the soundtrack.

As word-of-mouth created a de-
mand for additional prints, Jem be-
gan importing copies from Canada
last fall. Sales were good, and Jem
decided to press 25,000 copies do-
mestically in January. They were
immediately soldout and the LP re-
mained out of stock here until late in
March.

In the meantime, “Rocky Horror”
fans are planning a convention and
birthday party for the film and
soundtrack at New York’s Beacon
Theatre June 6. Local retailers: Get
ready.

cent lighting. Berens feels it detracts
from the way his overhead lights and
the Advent tv highlight product.
Nickelodeon could be the most sub-
tly-lit shop in the U.S.

Berens, after only two weeks in re-
tail, states unequivocally that he will
never open another store. “l ran a
72-store apparel chain. I just want
the finest record store. I want one
shop that represents the best method
of reaching my Century City Shop-
ping Center customer.”

He’s trying to find the best person-
nel. Brad Benedict, his merchandise
manager, is the co-author of “Pho-
nographics,” a recent tome which
compiles the best recent album cover
lithography. Hillary orders tapes
and generally watches the store.
Both Berens are long-time record
buffs. They number some heavy
recording names who also reside in
Malibu among their personal
friends.

Berens is a tough but just boss. He

demands all staffers remain in the
store until every detail, necessary to

The brief entered by Aaron Cop-
land and 13 other ASCAP writers
and writer estates suggests that the
price-fixing decision may expose all
members of the society (and of BMI)
to charges of being “parties to an il-
legal combination and may have to
incur literally ruinous legal expenses
in defending themselves.”

If the judgment that copyrights
have been misused stands it contin-
ues, “it is entirely possible that
ASCAP will be financially de-
stroyed by antitrust and misuse liti-
gation with myriads of licensees all
over the United States.”

CBS had 30 days to answer the
music group briefs but asked forand
received an extension until Aug. 2.
The court will be in recess at that
time, and the earliest it can act on the
case will be on its return in October.

HOT DUO—Phoebe Snow joins A&M
artist Garland Jeffreys onstage at
New York's Bottom Line during the
latter's recent appearance there.
Jeffreys is touring in support of his
current LP, ‘‘One-Eyed Jacks.”

Promo In-the-Sireet

LOS ANGELES—A series of free
street-dance concerts is being given
by MCA’s group, Celebration. The
concerts are centered around the
group’s title single from the Univer-
sal film, “Almost Summer.” Cele-
bration’s members are Mike Love,
Ron Altbach, Charles Lloyd, Dave
Robinson, Mike Kowalski, Ed Car-
ter, Wells Kelly and Gary Griffin.

Uses Theatre Motif

be ready for the next day’s opening
is completed.

The store closes Sundays at 6 p.m.

Berens sunk most of the profit
from the recent sale of a $7 million
yearly grossing T-shirt manufac-
turing business into Nickelodeon.
He’s uncovered some major head-
aches he never realized he’d run
into. His Good Vibrations Inc. cor-
porate umbrella has run successful
businesses for 12 years. Yet he could
not establish credit with record dis-
tributors and branches until he con-
tacted Pat Moreland, financial chief
with Sam Billis’ City One-Stop here.
She gave him the greenlight and
now it’s all open billing for Nickel-
odeon.

“Two Wings” Single

LOS ANGELES—Savoy Records
is releasing the gospel single, “Two
Wings” backed with “Don’t Give
Up” by the World Wonders. The
masters were acquired by Savoy
from the Cherub label.
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e‘r 2
MUSIC IS

ARISTA

"J

It means “new.” And now, Arista pre-

mieres a label called NOVUS: a brilliant

showcase for exciting new dimensions in

contemporary music. With a first release =t

of five freshly recorded albums, featuring Apowerful masterpiece from  The legendary keyboardists

one of the most innovative long-awaited first album. A

some of today’s most innovative talents, composer/pianists in America dynamic combination of jazz
NOVUS is sure to create immediate today. A record that will have and classical romanticism, it's

major impact on progressive the finest work of its kind

impact on the progressive music scene. music in the years ahead. since the early solo records
of Keith Jarrett.

AN 3004
AN 3002
AN 3003

The Year of the Ear “hits more Air’s first recording on a major This master of the alto saxo

strange and wonderful sounds label, "OPEN AIR SUIT" is phone attains even greater

in-one tune than most bands probing, profound and exciting. dimension on this astonishing

play in ayear” Lyrical, powerful Significant new music from new album. A crowning

music fromBaird Hersey'’s ver- one of the world’s mostimpor- triumph for one of the new

satile and dynamic eleven- tant improvising units. music's true leaders.
piece group.

Anthony Braxton’s “For Trio.’
His remarkable new album.

A brilliant tour de force by the leading innovator and composer
in today’s new music. Pioneering into uncharted territory, it’s
Anthony Braxton’s most dazzling achievement yet.

Vital new music.
On Arista Records. A
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OWDOWN

The Isley Brothers are coming to town!

And they'll be kicking and smoking like
never before, with songs from their platinum-
plus album, “Showdown! featuring the tough
hit single,”Take Me to the Next Phgﬂ;)i'

A GUARANTEED SELL-OUT.

Albums available on T-Neck, Tabu, and Philadelphia International Records and Tapes. ek B

©1978CBS inc. Distributed by CBS Records.
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" CENTURY.

Miss. Gulf

Coast Coliseum
CivicCenter
Convention Ctr.
Lloyd Noble Center
Civic Arena

Biloxi, Miss.
Monroe, La.
_Pine Bluff, Ark. 6/10 Coliseum Richfield, Ohio

With The Isleys is their very special guest,
Teddy Pendergrass, returning with his new-
est smash hit, “Close the Door’ from the
album “Life is a Song Worth S1ng1ng (which
just shipped gold). ™

The concert also features the brilliant
sound of Brainstorm, the group that gets you
going with their b1g singles, “We're on Our
Way Home"” and “Loving Iust You,' from the
album “Journey to the Light"

DON'T MISS IT!

The Isley Brothers, Pendergrass, Brainstorm Tour

6/3-4 Stadium Chicago, Ill.
6/8 Wing Stadium Kalamazoo, Mich.
6/9 Ohio State Fair Col. Columbus, Ohio

Norman, Okla. 6/11 Civic Center Saginaw, Mich.
Pittsburgh, Pa. 6/15 Dorton Arena Raleigh, N.C. .

MAVW america

Civic Center
Capitol Centre
Coliseum
Mun. Aud.
Freedom Hall
Cobo Hall

Roanoke, Va.
Landover, Md.
Richmond, Va.
Nashville, Tenn.
Louisville, Ky.
Detroit, Mich.
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Bilboard Singles Radio Action

Playlist Top Add Ons

ROLLING STONES—Miss You (Rolling Stones)
BOB SEGER-Still The Same (Capitol)
PABLO CRUISE—Love Will Find A Way (A&M)

D -Discotheque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station’s
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Biilboard Chart
Dept. summary of new prod-
ucts exclusive of Add Ons and
Prime Movers.

Pacific Southwest Region

BOB SEGER—Still The Same (Capitol)
BONNIE TYLER—It's A Heartache (RCA)
ROLLING STONES—-Miss You (Rolling Stones)

PRIME MOVERS

MATHIS & WILLIAMS—Too Much. Too Little,
Too Late (Columbia)

GERRY RAFFERTY—Baker Street (UA)

CHUCK MANGIONE—Feels So Good (A&M)

BREAKOUTS

MEATLOAF —Two Out Of Three Ain't Bad
(Cleveland International)

EDDIE MONEY —Baby Hold On (Columbia)

O’JAYS—Usta Be My Girl (Philadelphia
International)

KHI-LA.
o BONNIETYLER—~It's AHeartache (RCA)
® BOB SEGER-Stili The Same (Capitol)
* ggugl MANGIONE—Feels So Good (A&M)
-1

+ MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 20-9

TEN-Q (KTNQ) —LA.

o BOB SEGER—Still The Same (Capitol)

o ('JAYS—Usta Be My Girl (Philadelphia
International)

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 17-6 .

+* ANDY GIBB—Shadow Dancing (RS0) 4-1
KFI-LA
© ROLLING STONES—Miss You (Rolling
Stones)
o ANDY GIBB—Everlasting Love (RSO)

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 12-6

* CHUCKMANGIONE~Feels SoGood (A&M)
19-14

KEZY~Anaheim

KAFY—Bakersfield

Playlist Prime Movers *  Regional Breakouts & National Breakouts

Based on station playlists through Thursday (6/1/78)

PRIME MOVERS ~-NATIONAL

GERRY RAFFERTY—Baker Street (UA)

0'JAYS—Usta Be My Girl (Philadelphia International)
ANDY GIBB—Shadow Dancing (RS0)

CARLY SIMON—You Belong To Me (Elektra)

HEATWAVE—The Groove Line (Epic)
BONNIE TYLER—It's A Heartache (RCA)

KYNO—Fresno

WDRQ—Detroit

13-Q (WKTQ)—Pittsburgh

KOMA—Oklahoma City

L]

© FRANKIE VALLI-Grease (RSO)

+ GERRY RAFFERTY—Baker Street (UA) 12-5
+ CARLY SIMON—You Belong ToMe (Elektra)

KRIZ~Phoenix

® GERRY RAFFERTY~Baker Street (UA)
o GENESIS—Follow You, Follow Me (Atlantic)

* LOVE & KISSES~Thank God It's Friday
(Casablanca) 28-16

+ RARE EARTH~Warm Ride (Prodigal) 20-12
KTKT—Tucson
o DONNASUMMER-~Last Dance
(Casablanca)
o TOBYBEAU ~My Angel Baby (RCA)
* (1;5“' RAFFERTY~Baker Street (UA) 21-

+* 0’JAYS~Usta Be My Girl (Philadelphia
International) HB-26

KQEO-~Albuquerque

® SWEET-Love s Like Oxygen (Capitol)
@ MEATLOAF~Two Out OfThree Ain't Bad-

(Clevetand Internationat)

+ PATTI SMITH-Because The Night (Arista)
2418

* 0'JAYS—Usta Be My Girl (Philadelphia
International) 20-15

KGW—Portland

® JEFFREYS & SNOW—Reelin' (A&M)
® DAVID SHIRE—Manhattan Skyline (RSO)

# CARLYSIMON-You Belong To Me (Elektra)
2012

+ GERRY RAFFERTY—Baker Street (UA) 21-
15

KING~Seattle

® BILLY JOEL—-Only The Good Die Young
(Columbia)

o PABLO CRUISE- Love Will Find AWay
(A&M)

* KARLABONOFF—Lay Down Beside Me
(Columbia) 23-19

o ENGLAND DAN & JOHN FORD COLEY~You
Can't Dance (Big Tree)

® NICK GILDER~Hot Child in The City
(Chrysalis)

+ MEATLOAF ~Two Out Of Three Ain't Bad
(Cleveland International) 39-21

* ggBSEGER-StiIITheSame(CapitoI)33-

KENO-—-LasVegas
o PAULDAVIS—Darlin’ (Bang)
o ABBA-~Take AChance On Me (Atlantic)
* SWEET-Love Is Like Oxygen (Capitol) 10-4
* %Allss & CROFTS~You're The Love (WB)

Pacific Northwest Region

® TOP ADD ONS

PABLO CRUISE—Love Wil Find A Way (A&M)
DONNA SUMMER~Last Dance (Casablanca)
ROLLING STONES—Miss You (Rolling Stones)

* PRIME MOVERS

GERRY RAFFERTY —Baker Street (UA)

(’JAYS—Usta Be My Girl (Phitadelphia
International)

BONNIE TYLER-It's A Heartache (RCA)

BREAKOUTS:

PATTI SMITH-Because The Night (Arista)

CARLY SIMON~You Belong To Me (Elektra)

JIMMY BUFFETT—Cheeseburger In Paradise
(ABC)

KFRC—San Francisco
o TODD RUNDGREN-Can We Still Be Friends

© STEVE MARTIN—King Tut (WB)
* GERRY RAFFERTY~Baker Street (UA) 19-
0

* gONNIETYI.ER— It's AHeartache (RCA) 15-

KYA~San Frantisco

o PATTI SMITH—Because The Night (Arista)
© BOB SEGER-Still The Same (Capitol)

+ FLACK & HATHAWAY—Closer 1 Get To You
(Atlantic)9-5

+ TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0) 11-7

KCBQ—San Diego

e BOB SEGER-Still The Same (Capitol)

o ('JAYS~UstaBe My Girl (Philadelphia
International)

+ GERRYRAFFERTY—Baker Street (UA) 20-
12

* PATTI SMITH-Because The Night (Arista)
2115

KLIV=San Jose

o STEVE MARTIN-King Tut (WB)

® SEALS & CROFTS—You're The Love (WB)

+ TRAMPS-Disco Inferno (Atiantic) 13-6

+* ANDY GIBB—Shadow Dancing (RSO) 6-1
KFXM—San Bernardino

o BARRY MANILOW—Even Now (Arista)
o ABBA-Take A Chance On Me (Atlantic)
* g)l;l[ MONEY—Baby Hold On (Columbia)
+ BILLY JOEL—Movin' Out (Columbia) 16-10
KERN—Bakersfield
® ROLLING STONES—Miss You (Rolling
Stones)

® BILLY JOEL—Only The Good Die Young
(Columbia)

 GERRY RAFFERTY—Baker Street (UA) 23
19

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 27-23

© JEFFERSON STARSHIP—Runaway (Grunt)
® HEATWAVE-The Groove Line (Epic)
D PETER BROWN-—Dance With Me (Drive) 30-
20

* 0'JAYS—Usta Be My Girl (Philadelphia
International) 27-19
KNDE—Sacramento
o DONNASUMMER-Last Dance
(Casablanca)
o RAREEARTH—-Warm Ride (Prodigal)
+ ROBERT PALMER—Every Kinda People
(Island) 28-20
 MICHAEL JOHNSON—Bluer Than Blue
(EMD) 1913
KROY—Sacramento
o DONNA SUMMER-Last Dance
(Casablanca)
o BARRY MANILOW-Even Now (Arista)
 0'JAYS~Usta Be My Girl (Philadelphia
International) 28-17
 BONNIE TYLER-It's AHeartache (RCA)
HB-19

+ TRAVOLTA& NEWTON-JOHN—You're The
One That | Want (RS0) 5-2

KJRB—-Spokane

© DONNA SUMMER-Last Dance
(Casablanca)

© JEFFERSON STARSHIP—Runaway (Grunt)

+ JIMMYBUFFETT - Cheeseburger In
Paradise (ABC) 27-19

+ RODSTEWART—1Was Only Joking (WB) 23-
17

KTAC—Tacoma

o SEALS & CROFTS—You're The Love (WB)

® HEATWAVE-The Groove Line (Epic)

+ ANDYGIBB~Shadow Dancing (RS0) 13-7

* WINGS~With A Little Luck(Capitol) 9-5
KCPX—Salt Lake City

® PLAYER-This Time I'm In It For Love (RSO)

® PABLO CRUISE—Love Will Find AWay
(A&M)

+ BILLY JOEL—Only The Good Die Young
(Columbia) HB-24

+ FRANKIE VALLI-Grease (RS0) 22-18
KRSP—Salt Lake City

® ROLLING STONES—Miss You (Rolling
Stones)

o STEELYDAN—FM (MCA)
* SWEET—Love Is Like Oxygen(Capitol) 16-
11

+ JIMMY BUFFETT—CheeseburgerIn
Paradise (ABC) 17-12
KTLK~Denver
® ROD STEWART~|Was Only Joking (WB)
® PATTISMITH~Because The Night (Arista)
+ TRAMMPS—Disco Inferno (Atlantic) 17-11
* g;angi,WIND& FIRE—Fantasy (Columbia)

KIMN~Denver

® ROLLING STONES—Miss You (Roliing
Stones)

o BARRY MANILOW—Even Now (Arista)

+ CARLYSIMON~You Belong To Me (Elektra)
21-14

+* GERRY RAFFERTY—Baker Street (UA) 22-
15

North Central Region
® TOP ADD ONS:

BOB SEGER—Still The Same {Capital)
MICHAEL JOMNSON—BIuer Than Blue (EM1)
FRANKIE YALLi~Grease (RSO)

PRIME MOVERS:

GERRY RAFFERTY —Baker Street (UA)'
0'JAYS—Usta Be My Girl (Philadelphia

International)
ANDY G188—-Shadow Dancing (RS0)

BREAKOUTS:

BARRY MANILOW—Even Now (Arista)
HEATWAVE-The Groove Line (Epic)
ABBA—Take A Chance On Me (Atlantic)

CKLW—Detroit

o PATTI SMITH—Because The Night (Arista)

® FRANKIE VALLI-Grease (RSO}

 GERRY RAFFERTY~Baker Street (UA) 24-
14

* BOB SEGER-Still The Same (Capitol) 6-2

® BILLYJOEL~Only The Good Die Young
(Columbia)

® MICHAEL JOHNSON—Bluer Than Blue
(EMI)

+ BARRY MANILOW—Even Now (Arista) 23
15

+ ANDY GIBB—Shadow Dancing (RS0) 12-8
WTAC—~Flint
© ROLLING STONES—Miss You (Rolling
Stones)

® (JAYS—~Usta Be My Girt (Philadelphia
International)

+ ANDY GIBB-Shadow Dancing (RS0) 8-4

+ MATHIS & WILLIAMS ~Too Much, Too Little,
Too Late (Columbia) 4-1

196 (WZZM-FM) ~Grand Rapids
® JIMMY BUFFETT~Cheeseburger In
Paradise (ABC)
® HEATWAVE~The Groove Line (Epic)

* EDDIE MONEY—Baby Hold On (Columbia)
16-10

* gBBA-Take AChance On Me (Atlantic) 13-

WAKY~Louisville
® ROD STEWART~| Was Only Joking (WB)
o BARRY MANILOW~— Even Now (Arista) ~
* BOB SEGER—Still The Same (Capitol) 30-
18

* 0'JAYS—Usta Be My Girl (Philadelphia
International) 21-11

WBGN—Bowling Green
® PABLO CRUISE~Love Will Find AWay
(A&M)
© ANDY GIBB—Everlasting Love (RSO)

* JIMMY BUFFETT—Cheeseburger In
Paradise (ABC) 26-21

* ggB SEGER-Still The Same (Capitol) HB-

WGCL—Cleveland
L]

o (FJAYS-Usta Be My Girl (Philadelphia
International)

* QBBA—TakeAChance On Me (Atlantic) 13-

* TRAVOLTA & NEWTON-JOHN~You're The
One That | Want (RS0) 10-5

W2ZP—Cieveland

o WALTER EGAN—Magnet & Steel
(Columbia)

o JOEWALSH--Life's Been Good (Asylum)

* CARLY SIMON—You Belong ToMe (Elektra)
28-21

* 2Itg)D STEWART—| Was Only Joking (WB) 32-

WSAl-Cincinnati
® ROLLING STONES—Miss You (Rolling
Stones)

o ENGLAND DAN & JOHN FORD COLEY~You
Can't Dance (Big Tree)

* GERRY RAFFERTY—Baker Street (UA) 20-
3

* (Z:Hllgl( MANGIONE—Feels So Good (A&M)
Il

Q-102 (WKRQ-FM)—Cincinnati
o STEELYDAN~Deacon Blues (ABC)
e BOB SEGER-Still The Same (Capitol)
+ ANDYGIBB—Shadow Oancing(RS0) 20-12

* %RRY RAFFERTY-Baker Street (UA) 28-

WCOL—Columbus
® MICHAEL JOHNSON—Bluer Than Blue
(EMI)

o BOB SEGER~Still The Same (Capitol)
+* HEATWAVE—The Groove Line (Epic) 30-14

* (lzsmlle SIMON-You Belong To Me (Elektra)

WNCI—Columbus
© GERRY RAFFERTY—Baker Street (UA)
o STEELY DAN—FM (MCA)
* gEORGE BENSON—0n Broadway (WB) 16-

" MEATLOAF—Two Out Of Three Ain't Band
(Cleveland International} 17-10

WCUE—Akron

o FRANKIEVALLI-Grease (RSO)
o JEFFERSON STARSHIP—Runaway (Grunt)}
* GERRY RAFFERTY—Baker Street (UA) 14-3

* ('JAYS—Usta Be My Girl (Philadelphia
International) 34-26
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De PETER BROWN—Dance With Me (Drive)

® MATHIS & WILLIAMS—Too Much, Too Little,
Too Late ( Columbia)

* GERRY RAFFERTY—Baker Street (UA) 16-8

* CHUCK MANGIONE~Feels So Good (A&M)
21-14

WPEZ~Pittsburgh

® PATTISMITH-Because The Night (Arista)

o MEATLOAF=Two Out Of Three Ain't Bad
(Cleveland International)

# CARLY SIMON-YouBelong To Me (Elektra,
26-15

+ EDDIE MONEY—Baby Hold On (Columbia)
1712

KAKC~Tulsa

o GENESIS~Follow You, Follow Me (Atlantic)

® GARY TANNER-~Over The Rainbow (20th)

+ GERRY RAFFERTY~Baker Street (UA) 23
10

* BARRY MANILOW~Even Now (Arista) HB-
24

Southwest Region

® TOP ADD ONS

MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland International)

PABLO CRUISE—Love Will Find A Way (A&M)

RUFUS/CHAXA KHAN—Stay (ABC)

* PRIME MOVERS:

GERRY RAFFERTY—Baker Street (UA)
MICHAEL JOHNSON—Bluer Than Blue (EMI)
CARLY SIMON—You Belong To Me (Elektra)

BREAKOUTS:

TRAMMPS-Disco Inferno (Atlantic)
BONNIE TYLER-It's A Heartache (RCA)
SWEET—Love Is Like Oxygen (Capitol)

KILT—Houston

® RUFUS/CHAXA KHAN-Stay (ABC)
® PABLOCRUISE—Love Will Find AWay
ASM)

+ MICHAEL JOHNSON—Bluer Than Blue
(EMI)33-21

* WILLIE NELSON—Georgia On My Mind
(Columbia) 30-23

KRBE~Houst

o NOLIST
[ )
*
*
KLIF=Dallas

® GENESIS—Follow You, Follow Me (Atlantic)

® MEATLOAF—Two Out Of Three Ain't Bad.
(Cleveland International}

* MICHAEL JOHNSDN—BIluer Than Blue
(EMI) 25-16

* BILLY JOEL—Movin' Out (Columbia) 24-18
KNUS-FM~Dallas
e NOLIST

*
*
KFIZ-FM (2.97)—Ft. Worth

o LINDARONSTADT-Tumbling Oice
(Asylum)

+ TRAVOLTA & NEWTON-JOHN—You're The
One That |Want (RS0) 12-7

* BILLY JOEL—Movin’ Out (Columbia) 7-3
KINT—£1 Paso

© BOB SEGER-Still The Same (Capitol)

o ('JAYS—Usta Be My Girl (Philadelphia
International)

+* Gerry Rafferty—Baker Street (UA) 26-13

* TRAMMPS~Disco Inferno (Atlantic) 15-9
WXY—0Oklahoma City

L ]

© MEATLOAF~Two Out Of Three Ain't Bad
(Cleveland International)

* gONNIETYLER-It’s AHeartache (RCA) 13-

* TRAMMPS~Disco Inferno (Atlantic) 17-10

o DONNASUMMER--Last Dance
(Casablanca)

o FRANKIE VALLI~Grease (RSO)
* CARLY SIMON-You Belong To Me (Elektra)
10-5

* MICHAEL JOHNSON—Biuer Than Blue
(EMI) 149

KELI-Tulsa
® BILLY JOEL~Only The Good Die Young
(Columbia)
© JEFFERSON STARSHIP~Runaway (Grunt)

* MATHIS & WILLIAMS ~Too Much, Too Little,
Too Late (Columbia) 9-5

* BONNIE TYLER~-It's AHeartache (RCA) 14-
10

WTIX~New Orleans
L]
© DIANAROSS~You Got It (Motown)

+ PLASTIC BERTRAND— Ca Plane Pour Moi
(Sire) 19-12

* GERRY RAFFERTY—Baker Street (UA) 20-
13

WNOE—New Orleans

© SAMANTHA SANG—You Keep Me Dancing
(Private Stock)

® JEFFERSON STARSHIP - Runaway (Grunt)
* SWEET—Love Is Like Oxygen (Capitol) 35-
28

* GERRY RAFFERTY ~Baker Street (UA) 10-5
KEEL-Shreveport

o SEALS & CROFTS—You're The Love (WB)

o (’JAYS~Usta Be My Girl (Philadelphia
International)

* GERRY RAFFERTY—Baker Street (UA) 22-
12

* SWEET—Love Is Like Oxygen (Capitol) 23-
9

Midwest Region
® TOP ADD ONS

HEATWAVE-The Groove Line (Epic)

ABBA-Take A Chance On Me (Atlantic)

O'JAYS—Usta Be My Girl (Philadelphia
International)

*. PRIME MOVERS

GERRY RAFFERTY—Baker Street (UA)
BOB SEGER—Sill The Same (Capitol)
BILLY JOEL—Movin' Out (Columbia)

BREAKOUTS:

PATTI SMITH—Because The Night (Ansta)
ROD STEWART—| Was Only Joking (WB)
BONNIE TYLER-It's A Heartache (RCA)

WLS—~Chicago

o CHUCK MANGIONE~Feels SoGood (A&M)
© HEATWAVE-The Groove Line (Epic)
* WINGS—WithALittle Luck(Capitol) 10-5

# ATLANTA RHYTHM SECTION—Imaginary
Lover (Polydor) 16-13

WMET—Chicago
o ABBA-Take A Chance On Me (Atlantic)

o (’JAYS—Usta Be My Girl (Philadelphia
International)}

* HEATWAVE-The Groove Line (Epic) 29-20
+ STEVE MARTIN—King Tut (WB) 32-28
{Continued on page 28)
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Billboard Sing

® Continued from page 26
WROK—Rockford
o TRAMMPS-Disco Inferno (Atlantic)
© JOEWALSH—Life's B2en Good (Asylum)
* ggmmr:m-aakersneet(hA)zs-

* ANDY GIBB—Shadow Dancing (RS0) 13-6
WIRL-Peoria

© CAPTAIN & TENNILLE—I'm On My Way
(A&M)

® ABBA-TakeAChance OnMe (Atlantic)
* GERRY RAFFERTY—Baker Street (UA) 26-
16

* STEELY DAN—Deacon Blues(ABC) 17-12
WNDE- Indianapolis

[ )

o BOB SEGER-Still The Same (Capital)

* ANDY GIBB—Shadow Dancing (RSO) 10-4

* BARRY MANILOW—Even Now (Arista) 16-
10

WOKY—Milwaukee

® MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland Internaticnat)

© CARLY SIMON-You Belong To Me (Elektra)
* PARLIAMENT - Flashlight (Casablanca) 22-
12

* GERRY RAFFERTY-Baker Street (UA) 16-
10

WZUU-FM-Milwaukee

o PATTI SMITH—Because The Night (Arista)

® PABLOCRUISE-Love Will Find AWay
(A&M)

* BONNIETYLER-It's A Heartache (RCA) 7-2

* BILLY JOEL—Movin' Out (Columia) 14-9
KSLQ-FM—St. Louis

® STEVEMARTIN-King Tut (WB)

o BARRY MANILOW-Even Now (Arista)

* G:’.RRV RAFFERTY—Baker Street (UA) 23-

KQWB—Fargo
L]
© BARRY MANILOW—Even Now (Arista)
* Iltgl) STEWART-|Was Only Joking (WB) 24

* MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland International) 18-13

Northeast Region

® TOP ADD ONS

PETER BROWN—Dance With Me (Drive)

ROLLING STONES—Miss You (Rolling Stones)

0'JAYS—Usta Be My Girl (Philadelphia
International)

PRIME MOVERS

GERRY RAFFERTY —Baker Street (UA)

ABBA-Take A Chance On Me (Atlantic)

MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland International)

BREAKOUTS

BONNIE TYLER-It's A Heartache (RCA)
CARLY SIMON—You Belong To Me (Elektra)
GEORGE BENSON—On Broadway (WB)

WABC—New York

[ ]

o CARLY SIMON-You Belong To Me (Elektra)

% BILLY JOEL—Movin' Out (Columbia) 24-17

* ANDY GIBB-Shadow Dancing (RS0) 7-2
99-X—New York

® ABBA-TakeAChance On Me (Atlantic)

o BARRY MANILOW- Copacabana (Arista)

* 0'JAYS—Usta Be My Girl (Philadelphia
Internatiomal) 29-22

* HEATWAVE-The Groove Line (Epic) 21-16
WPTR—Albany

* ('JAYS—Usta Be My Sirl (Philadelphi
International) 17-11

KXOK-S$t. Louis

© ROD STEWART—|Was Only Joking (WB)

o (rJAYS—Usta Be My 3irl (Philadelphia
International)

* GE.RRY RAFFERTY—Baker Street (UA) 34-
1 N

KIOA—Des Moines
® GEORGE BENSON—Cn Broadway (WB)
© CARLY SIMON-You Belong To Me (Elektra)
* BILLY JOEL—Movin' Dut (Columbia) 23-9

* MATHIS & WILLIAMS-Too Much, Too Little,
Too Late (Columbia) 15-4

KDWB—Minneapolis

[ ]
o SEALS & CROFTS—Ycu're The Love (WB)

* MICHAELJOHNSON~Bluer Than Blue
J(EMI)21-11

* TRAVOLTA & NEWTON-JOHN-You're The
One That Want (RSC) 24-15

KSTP—Minneapolis

© ROD STEWART—|Was Only Joking (WB)

® JEFFERSON STARSHIP—Runaway (Grunt)

* GERRYRAFFERTY—Eaker Street (UA) 17-
10

+ CARLY SIMON—You Belong ToMe (Elektra)
16-12

WHB—Kansas City

© STEELY DAN—FM (MCA)
® HEATWAVE-The Groove Line (Epic)

* PATTI SMITH—Because The Night (Arista)
2-11

* BOB SEGER-Still The Same (Capitol) 23-
15

KBEQ—Kagsas City

o STEELY DAN—Deacon Blues (ABC)

® ABBA-TakeA Chance On Me (Atlantic)

* BONNIETYLER-It's AHeartache (RCA) 11-
4

* SWEET-Love Is Like Oxygen (Capitol) 21-
15

KKLS—~Rapid City

@ BILLY JOEL—Only The Good Die Young
(Columbia)

o PABLO CRUISE—Love Will Find AWay
(ASM)

* GERRY RAFFERTY—Baker Street (UA) 138
* BONNIETYLER-It'sAHeartache (RCA) 3-1

© ROLLING STONES—Miss You (Rolling
Stones)

® PATTI SMITH—-Because The Night (Arista)
* ROD STEWART—|Was Only Joking (WB) HB-
22

* Iligs SEGER-Still The Same (Capitol) 22-

WTRY—Albany

© ROLLING STONES—Miss You (Rolling
Stones)

© JEFFERSON STARSHIP—Runaway (Grunt)

* GERRY RAFFERTY—Baker Street (UA) 19-
12

* QBBA-Tahe AChance On Me (Atlantic) 25-
0

WKBW-Buffalo

© BARRY MANILOW-Even Now (Arista)

o ('JAYS—Usta Be My Girl (Philadelphia
International)

* ABBA-Take A Chance On Me (Atlantic) 28-
18

* GERRY RAFFERTY—Baker Street (UA) 25-
16

WYSL-Buffalo

© ROLLING STONES—Miss You (Rolling
Stones)

© RAREEARTH-Warm Ride (Prodigal)

* REOQ SPEEDWAGON —RollWith The Changes
(Epic) 30-22

* BgNNIETYLER-It'SA Heartache (RCA) 25-
1

WBBF—Rochester

F-105 (WVBF)—Boston
De PETER BROWN- Dance With Me (Drive)
® SEALS & CROFTS—You're The Love (WB)
* GERRY RAFFERTY—Baker Street (UA) 25-
6

& EDDIEMONEY-Baby Hold On (Columbia)
159

WDRC—Hartford
De PETER BROWN—Dance With Me (Drive)
© FRANKIE VALLI-Grease (RSO) )
* gEORGE BENSON-On Broadway (WB) 14-

* GERRY RAFFERTY—Baker Street (UA) 24-
17

WPRO (AM)—Providence

® JEFFERSON STARSHIP—Runaway (Grunt)

® ('JAYS—UstaBe My Girl (Philadelphia
International)

* GERRY RAFFERTY—Baker Street (UA) 24-
15

* CARLYSIMON-You Belong To Me (Elektra)
117

WPRO-FM—Providence

De ERUPTION-ICan't Stand The Rain (Ariola)

De PETERBROWN-Dance With Me (Drive)

* GERRY RAFFERTY—Baker Street (UA) 15-
11

* ABBA-TakeAChanceOnMe (Atlantic) 18-
14

WICC—Bridgeport

® NONE

* NONE

Mid-Atlantic Region

® TOP ADD ONS:

ERIC CLAPTON—Wonderful Tonight (RSO)
BOB SEGER—Still The Same (Capitol)
JEFFERSON STARSHIP—Runaway (Grunt)

* PRIME MOVERS:

ANDY GIBB—Shadow Dancing (RS0)
GERRY RAFFERTY—Baker Street (UA)
SARRY MANILOW—Even Now (Arista)

BREAKOUTS:

HEATWAVE-The Groove Line (Epic)

ABBA-Take A Chance On Me (Atlantic)

MATHIS & WILLIAMS—Too Much_Too Little,
Too Late (Columbia)

WFIL—Philadelphia

© BONEY M~ Rivers Of Babylon (Sire)
© BOBSEGER-Still The Same (Capitol)
* ANDY GIBB—Shadow Dancing (RS0) 11-3

* ABBA-TakeA Chance On Me (Atlantic) 19-
11

WZZD—Philadelphia
® KC&THESUNSHINEBAND~It's The Same
0Id Song (TK)
© CARLYSIMON-You Belong ToMe (Elektra)
* ANDY GIBB—Shadow Dancing (RS0) 18-8

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 22-14

WIF)-FM—Philadelphia

® GENESIS—Follow You, Follow Me (Atlantic)
® CARLYSIMON-You Belong ToMe (Elektra)

* MEATLOAF—Two Out OfThree Ain't Bad
(Cleveland International) 27-13

* GERRY RAFFERTY—Baker Street (UA) 22-
12

WRKO —Boston

© ROLLING STONES—Miss You (Rolling
Stones)

De PETER BROWN-Dance With Me (Orive)
+* GERRY RAFFERTY—Baker Street (UA) 25-

D« MICHAEL ZAGER BAND- Let's All Chant
(Private Stock) 20-14

WBZ.FM—Bosten

® CARS-)Just What | Needed (Elektra)

© BRITISH LIONS—Wild In The Streets (RSO)
* N(_JNE

*

o NONE

* GERRY RAFFERTY—Baker Street (UA) 20-
13

* CHUCK MANGIONE—Feels SoGood (A&M)
9.5

WPGC—Washington

© JEFFERSON STARSHIP—Runaway (Grunt)
o ERIC CLAPTON—Wonderful Tonight (RSO)

* COMMODORES-Three Times A Lady
(Motown) HB-28

* MEATLOAF—Two Out Of ThreeAin't Bad
(Cleveland International) HB-29

WGH—Norfolk

o NOLIST

les Radio Action

Based on station playlists through Thursday (6/1/78)

WCAO—Baltimore

© HEART—Heartless (Mushroom)
pe ERUPTION-| Can't Stand The Rain (Ariola)

* ('JAYS—Usta Be My Girl (Philadelphia
International) 11-4

* BARRY MANILOW-Even Now (Arista) 159
WYRE-Annapolis

o ROD STEWART—|Was Only Joking (WB)

® ERIC CLAPTON—Wonderful Tonight (RSO)

* ?;ZRRV RAFFERTY—Baker Street (UA) 25-

* CARLY SIMON-You Belong ToMe (Elektra)
21-16

WLEE—Richmond
De PETER BROWN—Dance With Me ( Drive)

® DAVEMASON—Will You Still Love Me
Tomarrow (Columbia)

* BARRY MANILOW-Even Now (Arista) 15-
10

* EDDIE MONEY—Baby Hold On (Columbia)
21-16

WRVQ-Richmond

® ERIC CLAPTON-Wonderful Tonight (RSO)

© PABLO CRUISE-Love Will Find AWay -
(A&M)

* HEATWAVE-The Groove Line (Epic) 14-4
* STEELY DAN—Deacon Blues (ABC) 10-3

Southeast Region

® TOP ADD ONS

PABLO CRUISE—Love Will Find A Way (A&M)
ROLLING STONES—Miss You (Rolling Stones)
ROD STEWART—| Was Only Joking (W8)

* PRIME MOVERS:

0'JAYS—Usta Be My Girl (Philadelphia
International)

GERRY RAFFERTY—Baker Street (UA)

BOB SEGER-Still The Same (Capitol)

BREAKOUTS

HEATWAVE—The Groove Line (Epic)
CARLY SIMON—You Belong To Me (Elektra)
ANDY G1BB-Shadow Dancing (RS0)

WQXI—Atlanta

® JIMMY BUFFETT—Cheeseburger In
Paradise (ABC)

o ERIC CLAPTON—Wonderfu Tonight (RSO)
* BOB SEGER-Stili The Same (Capitot) 25-
10

+* HEATWAVE-The Groove Line (Epic) 23-11
193 (WZGC-FM)—Atlanta

© ROD STEWART—| Was Only Joking (WB)

© ROLLING STONES—Miss You (Rolling
Stones) )

* (YJAYS—Usta Be My Girl (Philadelphia
International) 21-14

+ CARLY SIMON—You Belong ToMe (Elektra)
14-10

WBBO—Augusta

® PABLO CRUISE—Love Will Find AWay
(A&M)

o KENNYROGERS—Love Or Something Like
It (UA)

* ('JAYS—Usta Be My Girl (Philadelphia
International) 26-14

* GERRY RAFFERTY—Baker Street (UA) 16-9
WFOM—Atlanta

o NOLST

[ ]

*

*
WSGA—-Savannah

® PATTI SMITH—Because The Night (Arista)

© JEFFERSON STARSHIP—Runaway ( Grunt)

* SWEET-Love Is Like Oxygen (Capitol) 17-
11

* HEATWAVE-The Groove Line (Epic) 13-8
WFLB—Fayetteville

o JEFFERSON STARSHIP—Runaway (Grunt)

o PABLO CRUISE—Love Will Find AWay
(A&M)

* ZRgDSTEVMR’T—IWasOnIyJoking(WB)32-

* BOB SEGER-Still The Same (Capitol) 24-
21
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WOAM —Miami
o NONE
L

* CHl;CK MANGIONE-Feels So Good (A&M)
19

* ('JAYS—Usta Be My Girl (Philadelphia
International) 32-25

WH)X (96X)— Miami
® DONNASUMMER-Last Dance
(Casablanca)
® FOGHAT-Stone Blue (WB)

* LOVE& KISSES~Thank God it's Friday
(Casablanca) 28-16 0

* 0'JAYS—Usta Be My Girt (Philadelphia
International) 12-4

Y-100 (WHYI-FM)— Miami
© GERRY RAFFERTY—Baker Street (UA)
o STEVE MARTIN- King Tut (WB)

* C;i Ugl( MANGIONE-Feels So Good (A&M)
191

* KC & THESUNSHINE BAND—It's The Same
0ld Song(TK) 15-10

WLOF-Orlando
© STEELY DAN—Deacon Blues (ABC)

® PABLO CRUISE-Love Will Find AWay
(A&M)

* GERRY RAFFERTY—Baker Street (UA) 19-7 ~

* ANDY GIBB—Shadow Dancing (RSO) 14-4
Q-105 (WRBQ-FM)—Tampa

o NONE

[ ] L

* CHIéCI( MANGIONE—Feels So Good (A&M)
10-

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 12-8

BJ-105 (WBJW-FM)—0Orlando

® STEELY DAN-Deacon Blues (ABC)

o PABLO CRUISE-Love Will Find A Way
(A&M)

* BARRY MANILOW-Copacabana
(Columbia) 38-25

* ANDY GIBB—Shadow Dancing (RS0) 16-5
WQPD—Lakeland

® ROLLING STONES—Miss You (Rolling
Stones) -
© FRANKIE VALLI-Grease (RSO)

* GERRY RAFFERTY—Baker Street (UA) 23-
15

Playlist Top AddOns @
Playlist Prime Movers *

WORD-Spartanburg

® ROBERTAFLACK-IfEver | See You Again
(Atlantic)

® FRANKIE VALLI-Grease (RSO)
* ABBA-Take AChance On Me (Atlantic) 19-
12

* ROD STEWART—|Was Only Joking (WB) 20-
14

WLAC—Nashville

® ROLLING STONES—Miss You (Rolling
Stones)

© BARRY MANILOW-Even Now (Arista)
* GERRY RAFFERTY—Baker Street (UA) 15-6

+* CARLY SIMON-YouBelong ToMe (Etektra)
20-13

WMAK—Nashville

o KENNY ROGERS-Love Or Something Like
it (UA) '

© BILLY JO ROYAL-Under The Boardwalk
(Private Stock)

* 0'JAYS—Usta Be My Girl (Philadelphia
International) 28-20

* MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland Internationat) 24-17

_ WHBQ—Memphis

® MICHAEL JOHNSON-Biuer ThanBlue
(EMD)

* GERRY RAFFERTY—Baker Street (UA) 21-
10

* HEATWAVE—The Groove Line (Epic) 14-5
WFLI-Chattanooga

o KENNYROGERS— Love Or Something Like
It (UA)

* GERRY RAFFERTY—Baker Street (UA) 10-5

D% ERUPTION—-tCan't Stand The Rain (Ariola)
51

WRIZ—Knoxville
© ROD STEWART—Was Only Joking (WB)

® BILLYJOEL—Only The Good Die Young
(Columbia)

* GERRY RAFFERTY—Baker Street (UA) 17-9
* ABBA-TakeA Chance On Me (Atlantic) 15-
8

WGOW—Chattanooga

*gEORGEBENSON-On" dway (WB) 14-

WMF)-Daytona Beach

® ROLLING STONES—Miss You (Rolling
Stones)

® BILLY JO ROYAL-Under The Boardwalk
(Private Stock)

* BgBSEGER-StiII The Same (Capitol) 22-
1

= 0'JAYS-Usta Be My Girl (Phifadelphia
International) 26-16

WAPE-Jacksonville

© BARRY MANILOW-Even Now (Arista)

» HEATWAVE—The Groove Line (Epic)

* BONNIETYLER-It's A Heartache (RCA) 4-1
* (l;§0RGE BENSON-On Broadway (WB) 16-

WAYS—Charlotte

® BILLY JOEL-Only The Good Die Young
(Columbia)

* ERIC CLAPTON—Wonderful Tonight (RSO) -

2413

= O'JAYS—-Usta Be My Girl (Philadelphia
International) 26-17

WKIX—Raleigh

© DONNASUMMER—Last Dance
(Casablanca)

© HEATWAVE-The Groove Line (Epic)

* CARLY SIMON-YouBelong ToMe
(Elektra)20-15

* BONNIE TYLER-It's AHeartache (RCA) 18-
14

WERC-Birmingham
® ROD STEWART—|Was Only Joking (WB)
e PABLO CRUISE~Love Will Find AWay
(A&M)

* ('JAYS—Usta Be My Girl (Philadelphia
International) 9-3

* GERRY RAFFERTY--Baker Street (UA) 16-
10

WSGN—Birmingham
o PAULDAVIS—Darlin’ (Bang)

© BILLLABOUNTY-This Night Won't Last
Forever (Warner/Curb)

* GERRY RAFFERTY~Baker Street (UA) 19-
10

* CARLY SIMON-You Belong ToMe (Elektra)
13-7

WHHY—Montgomery

® BILLY JOEL-Only The Good Die Young
(Columbia)

® JIMMY BUFFETT—Cheeseburger (n
Paradise (ABC)

* GERRY RAFFERTY—Baker Street (UA) 24-
16

* NANTUCKET—Heartbreaker (Epic) 27-24
WTOB—Winston-Salem

o TOBY BEAU--My Angel Baby (RCA)

® DEMISROUSSOS—That Once In A Lifetime
(Mercury)

* SEALS& CROFTS—You're The Love (WB) 7-
> !

* (’JAYS—Usta Be My Girl (Philadelphia
International) 20-15

WTMA-Charleston

@ CHIC—Everybody Dance (Atlantic)
® SEALS& CROFTS—You're The Love (WB)

* WALTER EGAN—Magnet & Steel
(Columbia) 24-19

* 0'JAYS—Usta Be My Girl (Phifadelphia
International) 11-9

KARY - Little Rock
° 2B;)B SEGER-Still The Same (Capitol} 37-

© GERRY RAFFERTY—Baker Street (UA)

* TRAVOLTA & NEWTON-JOHN—You're The
One That |Want (RS0) 10-7

* BONNIE TYLER-It's AHeartache (RCA) 12-
n

® FRANKIE VALLI-Grease (RSO)

o DAVE MASON-Will You Still Love Me
Tomorrow (Columbia)

* 0'JAYS-Usta Be My Girl (Philadelphia
International) 30-10

* III?D STEWART—| Was Only Joking (WB) 19-

© Copyright 1978, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Billboard Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Top Add Ons-National

CHEAP TRICK—Heaven Tonight (Epic)

THE KINKS—Misfits (Arista)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

e TOP ADDONS

CHEAP TRICK—Heaven Tonight (Epic)

THE KINKS—Misfits (Arista)

JOE WALSH—But Seriously, Folks (Elektra)
MINK DE VILLE—Return To Magenta (Capitol)

*TOP REQUEST/AIRPLAY;

GERRY RAFFERTY—City To City (United Atists)
WARREN ZEVON—Excitable Boy (Asylum)
JEFFERSON STARSHIP—Earth (Grunt)
FM/ORIGINAL SOUNDTRACK ~(MCA)

BREAKOUTS:

BOB SEGER & THE SILVER BULLETT BAND—
Stranger In Town (Capitol)

TOM PETTY & THE HEARTBREAKERS —You're
Gonna Get It (Shelter/ABC)

WENDY WALDMAN—Strange Company (W.B.)

FOGHAT—Stone Blue (Bearsville)

gﬁu—&:n Francisco (Bonnie Simmons)
® CHEAP TRICK—Heaven Tonight (E pic)
® JOE WALSH—But Seriousty, Folks (Elektra)

*  DAVID BROMBERG BAND—Bandit In ABathing
Suit (Fantasy)

JUNE 3, 1978. BILLBOARD

* % % % 0 00

CHEAP TRICK—Heaven Tonight (E pic)

ELV!S COSTELLO —This Year's Model (Columbia)
GREGG KIHN—Next OfKihn (Berserketyimport)
THE KINKS —Misfits (Arista)

KWST-FM—Los Angeles (Charlie Kendall)

CHEAP TRICK—Heaven Tonight (Epic)

MINK DE VILLE—Return To Magenta (Capitol)

[
L]
L]
L]
[
L]
*

ATLANTARHYTHM SECTION - Champagne Jam
(Polydor)

# JEFFERSON STARSHIP—Earth (Grunt)

# GERRY RAFFERTY—City To City(United Artists)

* BOBSEGER & THE SILVERBULLET BAND—

Stranger InTown (Capitol) -

KPRI-FM=Sar Diego (Cecile)

e FOGHAT—Stone Blue (Bearsville)

o AL DI MEOLA—Casino (Columbia)

e BOBSEGER& THE SILVER BULLET BAND—
Stranger In Town (Capitol)
JOE WALSH—8ut Seriously, Folks (Elektra)
NICK LOWE —Pure Pop For Now People (Columbia)

JEFFERSON STARSHIP—Earth (Grunt)

GEORGE BENSON—Weekend InLA.(W.B.)
JACKSON BROWNE—Running On Empty (Asylum)
* JIMMY BUFFETT—Son Of ASon Of A Sailor (ABC)

KOME-FM—SanJose (Dana lang)

* % % o o @

MINK DE VILLE-Return To Magenta (Capitol)
GRAHAM PARKER & THE RUMOUR~ Parkerilla (Mercury)

KFML-AM—Denver (Randy Sutton)

KLB).

**BASED ON STATION PLAYLISTS THROUGH WEDNESDAY 5-24-78**

Top Requests/Airplay-National

BOB SEGER & THE SILVER BULLETT BAND—Stranger In Town (Capitol)
GERRY RAFFERTY—City To City (United Artists)

WARREN ZEVON—Excitable Boy (Asylum)

JEFFERSON STARSHIP—Earth (Grunt)

-FM —Austin (Steve Smith)

WMMS-FM —Cleveland (John Gorman)

National Breakouts

TOM PETTY & THE HEARTBREAKERS—You're Gonna Get [t (Shelter/ABC)

JOE WALSH-But Seriously, Folks (Elektra)

LOUISIANA’S LE ROUX—(Capitol)

WENDY WALDMAN—Strange Company (W.B.)

WAIV-FM - Jacksonville (Jamie Brooks)

WBAB-FM—Babylon (Bemie Bernard)

* o o ® ° 0 @

»

*

*

THE KINKS—Misfits (Arista)
DION—Return Of The Wanderer (Lifesong)
POUSETTE-DART BAND—3 (Capitol)
SEALS & CROFTS—Takin’ It £asy (W.8.)
PABLO CRUISE—Worlds Away (A&M)

BOB SEGER & THESILVERBULLET BAND—
Stranger In Town (Capitol)

WILLIE NELSON—Stardust (Columbia)

MARSHALL TUCKER BAND—Together Forever
(Capricorn)

FM/ORIGINAL SOUNDTRACK (MCR)

KZEL-FM —Eugene (Stan Garrett)

CAROL KING—Welcome Home (Capitol)

®  KEVINLAMB-—Sailing Down The Years (Arista)

* % % o o @

*

GRAHAM PARKER & THE RUMOUR—Parkerilla
(Mercury)

THE COOPER BROTHERS—(Capricorn)

THE KINKS— Misfits (Arista)

WENDY WALDMAN—Strange Company (W.B.)
GERRY RAFFERTY —City To City (United Artists)
FOGHAT—Stone Blue (Bearsville)

TOM PETTY & THE HEART BREAKERS—You're
Gonna Get It (Shelter/ABC)

B0B SEGER & THE SILVER BULLET . BAND—
Stranger InTown {Capitol)

KZOK-FM—Seattie (Mavis Mackoff)

* % % % o o ® @ @

TOM PETTY & THE HEARTBREAKERS —You're
Gonna Get It (Shelter/ABC)

THE KINKS—Misfits (Arista)

CHEAP TRICK—Heaven Tonight (Epic)
FRANKIE MILLER—Double Trouble (Chrysatis)
DARVYL HALL & JOHN OATES—Livetime (RCA)
PASSPORT—Sky Blue (Atlantic)
KANSAS—Point Of Know Return (Kirshner)
ERIC CLAPTON-Slowhand (RSO)
HEART—Magazine (Mushroom)

MARSHALL TUCKER BAND—Together Forever
{Capricorn)

Southwest Region

® TOP ADD ONS:

*TOP REQUEST/AIRPLAY:

CHEAP TRICK=Heaven Tonight (Epic)

MINK DE VILLE—Return To Magenta {Capitol)
THE KINKS—Mishts (Arista)

JOHN MILES—Zaragon{Asista)

GERRY RAFFERTY—City To City (United Artists)
JOE WALSH—But Seriously, Folks (Elektra)
BOB SEGER & THE SILVER BULLETT BAND—
Stranger In Town (Capitol)
JOURNEY-Infinity (Columbia)

BREAKOUTS

CAROL KING—Welcome Home (Capitol)
LDUISIANA'S LE ROUX—(Capitol)

JOHN KLEMMER—Asabesque (ABC)

LEE RITENOUR—Captain’s Journey (Elektra)

KZEW-FM—Dallas (Bob Shannon)

* % % 0 0 0 0 00

*

CAROL KING—Welcome Home (Capitol)

JOHN KLEMMER--Arabesque (ABC)

CHEAP TRICK—HeavenTonight (Epic)

LEE RITENOUR—Captain’s Journey (Elektra)
MINK DE VILLE—Retum To Magenta (Capitol)
LOUISIANA'S LE ROUX—(Capitol)

GERRY RAFFERTY—City ToCity (United Artists)
GEORGE BENSON—Weekend InLA. (W.B.)
ISLEY BROTHERS —Showdown (T-Neck)
JOURNEY —Infinity (Columbia)

KFWD-FM—Dallas/ it. Worth (Tim Spencer)

* % % o 0 0 0 0 @

»

THE KINKS—Misfits (Arista)

JOEWALSH—But Seriously, Folks (Elektra)
GENESIS—And Then There Were Three (Atlantic)
LES DUDEK—Ghost Town Parade (Columbia)
ELVIS COSTELLO—This Year's Model (Columbia)

WRNO-FM—New Orleans (SAMBO)

*
*
*

*

TOM PETTY & THE HEARTBREAKERS — You're
Gonna Get It (Shelter/ABC)

THE KiNKS—Misfits (Arista)

ALVIN LEE/TEN YEARS LATER—Rocket Fuel (RSO)
JOHN MILES—Zaragon (Arista}

PHIL MANZANERA- Listen Now (Polydor)

BENNY MARDONES—Thank God For Girls (Private
Stock)

JEFFERSON STARSHIP—Earth (Grunt)

JIMMY BUFFETT—Son OfA Son Of A Sailor (ABC)
STEELY DAN—Aja (ABC)

JOE WALSH—But Seriously, Folks (Elektra)

KY102-FM—Kansas City (Max Floyd)

* % ® 0o & 0 0

»

M

NANTUCKET—(Epic)

CHEAP TRICK—Heaven Tonight (Epic)
AIRWAVES— New Day (A&M)

THE KINKS—Misfits (Arista)

GERRY RAFFERTY—City To City (United Arists)
BOB SEGER & THE SILVER BULLET BAND—
Stranger In Town (Capitol)

REO SPEEDWAGON—You Can Tune A Piano But
You Can't Tuna Fish (Epic)

GENESIS—And Then There Were Three (Atlantic)

idwest Region

TOP ADD ONS:

CHEAP TRICK—Heaven Tonight (Epic)

TOM PETTY & THE HEARTBREAKERS—You're
Gonna Get It (Shelter/ABC)

U.X.—(Polydor)

CAROL KING—Welcome Home (Capitol)

*TOP REQUEST/AIRPLAY:

BOB SEGER & THE SILVER BULLETT BAND—
Stranger In Town (Capitol)

REO SPEEDWAGON—You Can Tune A Piano
But You Can’t Tuna Fish (Epic)

GERRY RAFFERTY—City To City (United Artist)

JOURNEY—Infinity (Columbia)

BREAKOUTS

JOE WALSH—But Seriously, Folks (Elektra)
LOUISIANA'S LE ROUX—(Capitol)
SNAIL—(Cream)

THE KINKS—Misfits (Arista)

WWWW-FM—Detroit (Joe Urbiel)

[
L]
L]
[
[
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*
*
*

NDADDS

BOB SEGER & THE SILVER BULLET 'BAND—
Stranger In Town (Capitol)

JOURNEY —Infinity (Columbia)
WINGS—London Town (Capitol)

RED SPEEOWAGON—You Can Tune A PianoBut
You Can't Tuna Fish (Epic)

WXRT-FM—Chicago (Bob Getms)

o CHEAP TRICK—Heaven Tonight (Epic)

© ALLAN CLARKE—|Wasn't Bom Yesterday
{Atlantic)

DELBERT McCLIXTON—Second Wind (Capricom)
JOESAMPLE—Rainbow Seeker (ABC)

GERRY RAFFERTY—City To City (United Artists)
WARREN ZEVON —Excitable Boy (Asylum)
GENESIS—And Then There Were Three (Attantic)
FM/ORIGINAL SOUNDTRACK
KZAP-FM-S. nto(Cynde Slater)

o BOBSEGER & THE S!1 VER BULLET BAND—
Stranger In Town (Capitol)
MINK DEVILLE—ReturnTo Magenta (Capitol)
THE KINKS > Misfits (Asista)
JOE WALSH—8ut Seriously, Folks (Elektra)
TOM PETTY & THE HEARTBREAKERS — You're
Gonna Get It (Shelter/ABC)
o CHEAPTRICK—Heaven Tonight (Epic)
« TODD RUNDGREN—The Hermit Of Mink Hollow

{Bearsville)

% WARREN ZEVON—Excitable Boy (Asylum)
 GERRY RAFFERTY—City To City (United Artists)
* WENDYWALOMAN —Strange Company (W.B.)

* %% % o 0 0 @
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STARCHILD—(Medie Int'l)

JEFFERSON STARSHIP—Earth (Grunt)
WINGS- London Town (Capitol)

GERRY RAFFERTY—City To City (United Artists)
JOURNEY —Infinity (Columbia)

KLOL-FM —Houston (Paul Riann)

»

*
*

BOB SEGER & THE SILVERBULLET. BAND—
Stranger In Town (Capitol)

CHEAP TRICK—Heaven Tonight (Epic)
JOEWALSH—But Seriously, Folks (Elektra)
THE KINKS —Misfits (Arista)
JOHNPRINE—Bruised Orange (Asylum)

TOM PETTY & THE HEARTBREAKERS —You're
Gonna Get It (Shelter/ABC)

WARREN ZEVON—Excitable Boy (Asylum)
TODD RUNDGREN—Ther Hermit Of Mink Hollow
(Bearsville)

CHARLIE—Lines (Janus)

FOGHAT —Stone Blue (Bearsville)

WLVQ-FM— (Steve Runner)

e JOHN PRINE—Bruised Orange (Asylum)
@ MINKDE VILLE—Retum To Magenta (Capitol)

WENDY WALDMAN—Strange Company (W.B.)
AL Dt MEOLA- Casino (Columbia)
JOHNMILES—Zaragon (Arista)

TODD RUNDGREN—The Hermit Of Mink Hollow
(Bearsville)

BOB SEGER& THE SILVER BULLET 'BAND—
Stranger In Town (Capitol)

JOEWALSH—8ut Seriously, Folks (Elektra)
ATLANTA RHYTHM SECTION—Champagne Jam
(Polydor)

CHARLIE—Lines (Janus)

U,K.~(Polydor)

LOUISIANA'S LE ROUX—(Capitol)

STANLEY CLARKE—Modern Man (Nemperor)
BENNY MARDONES—Thank God For Girls (Private
Stock)

FRANKIE MILLER—Double Trouble (Chrysalis)
SPRYDGYRA—(Amherst)

w  MEAT LOAF—Bat Out Of Hell (Epic/ Cleveland

Int’t)

JOEWALSH—But Seriously, Folks (Elektra)
JOURNEY—Infinity (Columbia)

REO SPEEDWAGON—You Can Tune APiano But
You Can't Tuna Fish (Epic)

* o o 0 0 0 @

*
*

CHEAP TRICK —Heaven Tonight (Epic)
U.K.~(Polydor)
DEADLY ERNEST—(Wheeler)

BOB SEGER & THE SILVER BULLET" BAND—
Stranger In Town (Capitol)

TODD RUNDGREN—The Hermit OY Mink Hollow
(Bearsville)

GERRY RAFFERTY—City To City (United Artists)
FM/ORIGINAL SOUNDTRACK—(MCA)

WXDD-FM —Akron (Bobby Knight)

* % % % o & & o 0 @

MICHAEL STANLEY BAND—Cabin Fever (Epic)
LOUISIANA'S LE ROUX—(Capitol)

JOE WALSH—But Seriously, Folks (Elektra)
POUSETTE-DART BAND—3 (Capitol)

CAROL KING—Welcome Home (Capitol)

THE KINKS—Misfits (Arista)
COMMODORES—Natural High (Motown)
WINGS—London Town (Capitol)
FM/ORIGINAL SOUNDTRACK—(MCA}

BOBSEGER & THE SILVERBULLET BAND—
Stranger In Town (Capitol}

WOQFM-FM—Milwaukee (Jim Roberts)

* % 6 & 0 0 @

*

TOM PETTY & THE HEARTBREAKERS—You're
Gonna Get it (Shelter/ABC)

CAROL KING—Welcome Home (Capitol)
SNAIL—(Cream)

GERRY RAFFERTY —City To City (United Artists)
BOB SEGER & THE SILYERBULLET: BAND—
Stranger In Town (Capitol)

MARSHALL TUCKER BAND—Together Forever
{Capricom)

REO SPEEOWAGON—You Can Tune A Piano But
You Can't Tuna Fish (E pic)

KSHE-FM—St. Louis (Ted Haebeck)

* % o 0 0

* *

SNAIL—(Cream)
CHEAPTRICK—Heaven Tonight (Epic)

TOMPETTY & THE HEARTBREAKERS - You're
Gonna Get It (Shelter/ABC)

CAROL KING—Welcome Home (Capitol)

GERRY RAFFERTY—City To City (United Artists)
BOB SEGER& THE SILYERBULLET " BAND—
Stranger In Town (Capitol) 1
FOGHAT—Stone Blue (Bearsville)

JEFFERSON STARSHIP—Earth (Grunt)

Southeast Region

® TOP ADD ONS:

*TOP REQUEST/AIRPLAY:

JOE WALSH—But Seriously, Folks (Elektra)

THE KINKS—Misfits (Arista)

DARYL HALL & JOHN OATES-Livetime (RCA)

TOM PETTY & THE HEARTBREAKERS—You're
Gonna Get It (Shelter/ABC)

JEFFERSON STARSHIP—Earth (Grunt)
WINGS— London Town (Capitol)

ERIC CLAPTON-Slowhand (RS0)
THE BAND~The Last Waltz (W.B.)

BREAKOUTS:

GENE RAFFERTY—City To City (United Artists)
FM/ORIGINAL SOUNDTRACK—(MCA)
CHEAP TRICK—Heaven Tanight (Epic)
BILLY JOEL—The Stranger (Columbia)

WKLS-FM—Atianta (Keith Allen)

* % o & 0

* *

WRQX-FM—Washi

THE KINKS—Misfits (Arista)
PABLO CRUISE—Worlds Away (A&M)

TOM PETTY & THE HEARTBREAKERS— You're
Gonna Get It (Shelter/ABC)

NANTUCKET— (Epic)

JEFFERSON STARSHIP—Earth (Grunt)
ATLANTA RHYTHM SECTION-Champagne Jam
(Polydor)

WINGS—London Town (Capitol)

ERIC CLAPTON—Slowhand (RS0)

(Phil de Marne)

* % % %

GERRY RAFFERTY—City To City (United Artists)
BONNIE TYLER—It's AHeartache (RCA)
FM/ORIGINAL SOUNDTRACK—(MCA)

CARLY SIMDN—Boys |n The Trees (Elektra)
GENESIS—And Then There Were Three (Atlantic)
BOBSEGER & THESILVERBULLET . BAND—
Stranger In Town (Capitol)

WINGS—London Town (Capitol)

JEFFERSON STARSHIP—Earth (Grunt)

ERIC CLAPTON—Slowhand (RS0)

STEELY DAN—Aja (ABC)

www americanradiohistorv com
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JOEWALSH—But Seriously, Folks (Elekira)
CHEAP TRICK—Heaven Tonight (Epic)

THE KINKS— Misfits (Arista)

JAMIE DEFRATES—Son Of Dust (Appaloosa)

JEFFERSON STARSHIP—Earth (Grunt)

EDDIE MONEY—(Columbia)

SWEET—Level Headed (Capitol)

GERRY RAFFERTY—City ToCity (United Artists)

WINZ-FM —Miami (David Sousa)

CHEAP TRICK— Heaven Tonight (Epic)

® LEERITENOUR-Captain's Journey (Elektra)

* % % o & @

-

TOM PETTY & THEHEARTBREAKERS—You're
‘Gonna Get it (Shelter/ABC)

CAROL KING—Weicome Home (Capitol)
POUSETTE-DART BAND—3 (Capitol)
THECOOPER BROTHERS—(Capricorn)
FM/ORIGtNAL SOUNDTRACK—(MCA)
JEFFERSON STARSHIP—Earth (Grunt)

JIMMY BUFFETT—Son OfA Son Of A Saitor (ABC)
WINGS—London Town (Capitol)

WQSR-FM—Tampa (Steve i )

* % % % o & o @ @

BILLY)JOEL—The Stranger (Columbia)
JOEWALSH—But Seriously, Folks (Elektra)
MINK DE VILLE—Retum To Magenta (Capitol)
KATE TAYLOR—(Columbia)

DARYL HALL & JOHN OATES—Livetime (RCA)
WENDY WALDMAN-Strange Company (W.B.)
THE BAND—The LastWaltz (W.B.)

UTTLE FEAT—Waiting For Columbus (W.B.)
JEFFERSON STARSHIP— Earth (Grunt)

TODD RUNDGREN—The Hermit Of Mink Hollow
(Bearsville)

WKTK-FM —Baltimore (Lou Krieger)

* % % % o & o o o @

JOE WALSH—But Seriously, Folks (Elektra)
SNAIL—(Cream)

DARYLHALL & JOHN OATES—Livetime (RCA)
DION—Return Of The Wanderer (Lifesong)
THE KINKS—Misfits (Arista)
COMMODORES—Natural High (Motown)
WINGS—London Town (Capitol)

GERRY RAFFERTY—City To City (UnitedArtists)
HEART—Magazine (Mushroom)

FM/ORIGINAL SOUNDTRACK—(MCA)

Northeast Region

e TOPADD ONS

GRAHAM PARKER & THE RUMOUR—Parkerilla
(Mercury)

POUSETTE-DART BAND-3 (Capitol)

CHEAP TRICK—Heaven Tonight (Epic)

WENDY WALDMAN —Strange Company (W.8)

*TOP REQUEST/AIRPLAY

BOB SEGER & THE SILYER BULLETT BAND—
Stranger In Town (Capitol)

WARREN ZEVON—Excitable Boy (Asylum)

THE BAND—The Last Waltz (W.B.)

WINGS—London Town (Capitol)

BREAKOUTS:

TOM PETTY & THE HEARTBREAKERS—You're
Gonna Get It (Shelter/ABC)

THE KINKS—Misfits (Arista)

JOE WALSH—But Seriously, Folks (Elektra)

TOBY BEAU—(RCA)

WNEW-FM— New York (Tom Morrera)

*
*
*

WCMF-FM

TOBY BEAU—(RCA)
GEDRGE DUKE—Reach For It (Columbia)

GRAHAM PARKER & THE RUMOUR—Parkerilla
(Mercury)

POUSETTE-DART BAND—3 (Capitol)
NANTUCKET—(Epic)

TOM ROBINSON BAND —Power In The Darkness
(Harvest)

BOBSEGER & THE SILVER BULLET " BAND—
Stranger In Town (Capitol)

THEKINKS—Misfits (Arista)
THE BAND—The Last Waltz(W.B.)
(Gary Whipple)

MINK DEVILLE—Return To Magenta (Capitol)
WENDY WALDMAN —Strange Company (W.B)
GRAHAM PARKER & THE RUMOUR—Parkerilta
(Mercury)

CHEAP TRICK —Heaven Tonight (Epic)
POUSETTE-DART BAND -3 (Capitol)

GEDRGE THOROGOOD & THEDESTROYERS—
{Rounder)}

TOM PETTY & THE HEARTBREAKERS—You're
Gonna Get It (Sheiter/ABC)

WARREN ZEVON—Excitable Boy (Asylum)
GERRY RAFFERTY —City To City (United Artists)
DUKEJUPITER—Sweet Cheeks (Mercury)

BRUCE SPRINGSTEEN—Darkness On The Edge Of
Town (Columbia)

TOM PETTY & THE HEARTBREAKERS—You're
Gonna Get It (Shelter/ABC)

TOBY BEAU—(RCA)
LEER{TENOUR—Captain's Journey (Elektra)

GRAHAM PARKER & THE RUMOUR—Parkerilla
(Mercury)

 BOB SEGER & THE SILVER BULLET "BAND—

*
*
*

WMMR-FM—Philad

Stranger In Town(Capitol)
JOEWALSH-But Seriously, Folks (Elektra)
WARREN ZEVON—Excitable Boy (Asylum)
BILLY JOEL—The Stranger (Columbia)

hia (Jerry Stevens)

® CHEAP TRICK—HeavenTonight (Epic)

* % % % o o 0 @

DAVID BROMBERG BAND—Bandit In A Bathing
Suit (Fantasy)

JOHN McLAUGHLIN—E lectric Guitarist (Columbia)
JOHN PRINE—Bruised Orange (Asylum)
WENDY WALOMAN —Strange Company (W.B.)

THEBAND—The Last Waltz (W.B.)
FM/ORIGINAL SOUNDTRACK—(MCA)
ELVIS COSTELLO—This Year's Model (Columbia)

REO SPEEDWAGON—You Can Tune A Piano But
You Can't TunaFish (Epic)

WGRQ-FM—Buttalo (John Velchoff)

LOUISIANA'S LERDUX —(Capitol)

PABLO CRUISE—Worlds Away (A&M)
CHEAP TRICK—Heaven Tonight (Epic)
JOEWALSH—But Seriously, Folks (Elektra)

TOM PETTY & THE HEARTBREAKERS—You're
Gonna Get It (Shelter/ABC)

THE KINKS—Misfits (Arista)

* SPYROGYRA—(Amherst)

*

*

MEAT LOAF—Bat Out Of Hell (Epic/Cleveland
Int'l.)

BOBSEGER& THESILVER BULLET BAND—
Stranger In Town (Capitol)

GERRY RAFFERTY —City To City (United Artists)

WLIR-FM—New York (D, McNamera/L. Kleinman)

POUSETTE-DART BAND—3 (Capitol)
CAROL KING—Welcome Home (Capitof)
KATE TAYLOR—(Columbia)

GRAHAM PARKER & THE RUMDUR—Parkerilla
{Mercury)

PABLO CRUISE—Worlds Away (A&M)

e BOBSEGER&THESILVER BULLET 'BAND—

Stranger In Town (Capitol)
JDEWALSH—But Seriously, Folks (Elektra)

DAVID BROMBERG BAND—Bandit In A Bathing
Suit (Fantasy)

WARREN ZEVON—Excitable Boy (Asylum)
THE KINKS—Misfits (Arista)

WYSP-FM—Philadelphia (Stephen Johnson)

[
L]
L]
L]
[
L]
*
*
*

*

NOADDS

BILLY JOEL—The Stranger (Columbia)
ERICCLAPTON—Slowhand (RSO)
GENEStS—And Then There Were Three (Atlantic)
WINGS —London Town (Capitol)

WAER-FM—Syracuse (Bob Shepherdson)

* o ® 0 0 0

*
*
*

GRAHAM PARKER & THE RUMOUR—Parkerilla
(Mercury)

MINK DE VILLE—Return To Magenta (Capitol)
THE KINKS—Misfits (Arista)

BILL BRUFORD—Feels Good To Me (Polydor)
U.K SQUEEZE—(A&M)

WENDY WALDOMAN—Strange Company (W.B.)

TOM PETTY & THE HEARTBREAKERS —You're
Gonna Get It (Shelter/ABC)

FRANKIE MILLER—Double Trouble (Chrysalis)
TELEVISIDN—Adventure (Elektra)
BOBMARLEY & THE WAILERS—Kaya (Island)

WSAN-FM—AHentown (Rick Harvey)

* % % % 0 0 @

FOGHAT—8tone Blue (Bearsville)
JOE WALSH—But Seriously, Folks (Elektra)

TOM PETTY & THE HEARTBREAKERS—You're
Gonna Get It (Shelter /ABC)

CAROL KING—Welcome Home (Capitol)
CHEAP TRICK—Heaven Tonight (Epic)
POUSETTE-DART BAND -3 (Capitol)
WINGS—London Town (Capitol)
JEFFERSON STARSHIP—Earth (Grunt)
ROBERT PALMER—Double Fun (Istand)
FM/ORIGINAL SOUNDTRACK—(MCA)

© Copyright 1978, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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FOR CHI CONCERT PLUGS

Radio-TVProgramming

ABC Faces $7,000 Fine At WDAI

WASHINGTON-ABC faces a
possible $7,000 fine by the FCC be-
cause its Chicago FM station WDAI
failed to log all of the plugs for the
“Super Bowl Of Rock,” a series of
five concerts produced by Flip-Side
Concerts, Inc,, last spring.

The commission says it may con-

Staff, Rules-
Shift After
WDAI Fine

NEW YORK-~ABC will probably
pay its $7,000 fine for alleged plug-
ola at WDAI, Chicago, and take
some comfort in the fact that person-
nel changes and new rules have been
instituted to avoid a recurrance of
the problem.

Both general manager Roger
Turnbeaugh and program director
Bill Todd have left the ABC organi-
zation, but neither ABC Radio pres-
ident Hal Neal nor FM president Al-
len Shaw would say that the
departures were directly related to
the plugola charges. Neal did indi-
cate that the case would not be ap-
pealed. .

Shaw reasoned that the FCC “got
us on a technicality” due to DJs ad
libbing about the “Super Bowl Of
Rock,” a series of five concerts pro-
duced by Flip-Side Concerts, which
had a trade-out arrangement with
WDAI The station acted as the
sponsor of these events.

Due to these arrangements the ad
libs should have been logged as
commercials, Shaw explains.
“We've taken steps to ensure that
this won’t happen again,” he adds.

Shaw says the main reason for
Todd’s leaving was the poor per-
formance of the station in three Ar-
bitron reports. Shaw explains Todd
was replaced with Roger Skolnick
by Turnbeaugh, who in turn was
dropped by Shaw.

. Jack Minkow is now general man-

ager of the station, having been pro-
moted from WRIF Detroit. WXYZ
Detroit general sales manager Jack
Hoker, was promoted to WRIF gen-
eral manager.

Despite denials from Neal and
Shaw, observers in Chicago believe
Todd was let go as a direct result of
the plugola probe. Says one former
salesman, “The rhetoric got very
heavy.”

WAICH

FOR THE
CHRISTENING
OF...

By MILDRED HALL

duct a “further field investigation”
into the possibility of payola, lax
management, conflict of interest and
fraudulent billing by WDAI-FM
personnel if ABC can’t come up with
some satisfactory answers.

Some of the allegations about the
WDALI’s connection with the con-
certs came out of critical items in two
Chicago dailies, and some came to
the FCC directly.

In June, ABC itself had an investi-
gation made by Chicago law firm
Jenner & Block. The network sub-
mitted the lawyers’ final report to
the commission in October 1977, af-
ter an August query from the FCC
on the possibility of payola.

ABC’s promotional contract with
Flip-Side Concerts, called for each
of the concerts to have 400 30-sec-
ond promotional spots valued at $40
per spot. Total for the five concerts
was $80,000.

In return, WDAI-FM was to get
equal value in merchandise and

services, such as concert tickets and
advertising references.

The station allegedly went beyond
the agreed number, but failed “re-
peatedly” the FCC found, to log
many of the ad libs, and the extra
time given to some spots.

ABC’s Jenner & Block report con-
cluded that there were logging viola-
tions, and the station management
was lax in enforcing commission
rules.

WDAI-FM’s program director,
Bill Todd, says he did not want to
lose the biggest concert event in the
history of the city, and have a com-
petitor acquire the promotional tie-in.

The report’s findings do not alto-
gether satisty the commission. The
FCC wants ABC to give more spe-
cific answers to questions raised
about possible payola, conflict of in-
terest and fraudulent billing—all of
which could lead to a commission
field probe on WDAI-FM activities.

(Continued on page 46)

NPR’s ‘Jazz Alive’
Draws Top Audience

By DOUG HALL

NEW YORK-Jazz has often
been considered a dirty word in ra-
dio when one is talking about build-
ing audience, but National Public
Radio is finding that jazz is just the
vehicle to build its largest audiences.

According to an NPR-commis-
sioned Roper study jazz pianist Billy
Taylor’s “Jazz Alive” show is the
most popular that the government-
run unit sends down its network.

The program, which shuns rec-
ords, presents tapes of live perform-
ances in both clubs and concerts
weekly on 177 NPR affiliates. The
show, which began last fall encom-
passes all schools of jazz.

Curiously the program has found
wide acceptance on what are other-
wise classical music stations. An
analogy in commercial radio is the
warm reception listeners gave a re-
cent tribute to Duke Ellington pro-
grammed on the all-classical
WNCN New York.

Taylor is an old hand at being a
radio host, having begun almost 20
years ago with a popular DJ jazz
show on WLIB New York. The show
would seem to keep Taylor on the
move. When he was interviewed by

_Billboard the show was about to

head for New Orleans to tape Sarah
Vaughan at Rosie’s. A portion of the
Montreaux Jazz Festival is on tap as
well as the Newport Jazz Festival in
New York. But Taylor does not
travel with the show. He voices over
his comments and introductions af-
ter the tapings are completed and
edited.

However, just as soon as the NPR
satellite is in service Taylor is look-
ing forward to live shows, although
the program will probably not go to
an all live format. Taylor already has
done one live show, from the Cook-
ery in New York on New Year's
eve. In a new way it was just like the
remotes in the old days of the big
bands.

Taylor is happy to get away from
records and hopes that most of mu-
sic radio will get away from records.
He sees records as a curse on the ra-
dio. “It makes it easy to program, but
it becomes mechanical. It’s all after
the fact.

“You can make bundles of
money, but that’s not what contem-
porary media is about,” he says.
“Just because a record has sold a
million copies you shouldn’t have to
play it every ten minutes.”

In his format Taylor sees, “the sky
as the limit.” He feels he can expose
new talent in a way that far exceeds
what can be done with records.

FILMWAYS FINAL

LOS ANGELES—Two of the
three special™ features programs
formerly syndicated by the defunct
Filmways radio operation have
more than merely survived the April
30 shutdown—they have flourished.

“The Record Report,” produced
by Gary Kleinman, and “The Wolf-
man Jack Show,” produced by Au-
dio Stimulation, have expanded
market penetration by building their
own sales and service staffs.

However, “Country Concerts,”

WKLS ROCKS
REBS IN JAM

NASHVILLE—Atlanta’s Fox
Theatre rocked to some recent hot
sounds as Capricorn Records and
WKLS-FM co-sponsored the Rebel
Jam.

Sea Level, the Dixie Dregs,
Stillwater and other performers
highlighted the show before a
packed house.

The show climaxed with a jam by
members of the three groups, joined
by J.D. Mangrum of Black Oak and
Larry Berwald of Wet Willie.

All tickets to the concert were
given away over WKLS. Listeners
filled out entry blanks at a number
of retail outlets in Atlanta, and
names were drawn over the air.

The response to the promotion
was so strong that the station de-
cided to broadcast the concert live,
and record the show for future use
on the Superstars Network.

www.americanradiohistorv.com

e

i

STATION VISIT—Curtom recording artist Linda Clifford watches WWRL New
York DJs Enoch Gregory, seated, and Bobby Jay pick a cut from her new disco
album “If My Friends Could See Me Now.”

By RAY HERBECK JR.

the hour-long feature which Film-
ways backed and which some have
pointed to as one contributing factor
in the financial failure of the radio
operation, appears headed for that
great edited tape bin in the sky.

“The Filmways incident hasn’t
helped the radio syndication im-
age,” says Kleinman, who created
“The Record Report” in 1975. “I de-
cided that this time, we would main-
taintotal control. With another large
syndicator, we might get lost in the
shuffle.”

Kleinman’s syndication experi-
ences have not exactly bolstered his
confidence in the concept. When he
first began searching for distribu-
tion, one embryonic firm folded be-
fore a single tape had been sent out.
The second, Audio-Video Program-
ming, put the show on-the-air in
January 1976.

“For two years, we’'ve been servie-
ing about 300 stations,” says Klein-
man, “and we haven’t missed one
show yet. But back in 1977, after one
year with Audio-Video, they looked
a little shaky to me.”

Fearing a collapse of his distribu-
tion, Kleinman shifted to the just-
launched Filmways operation.
“They appeared so stable,” he com-
ments wryly, adding that the ar-
rangement lasted about 15 months.
Meanwhile, Audio-Video folded.

“After we'd got the news about
Filmways, which was a total sur-
prise, 1 brought in some new pari-
ners for financing and within 30
days had our own syndication setup
in operation,” he says.

Shutdown Spurs Growth Of
2 Special Features Orphans

“It all comes down to efficiency
and control. I think some mistakes
were made at Filmways, but there
was a lot of effort toward the end to
keep it going,” Kleinman adds. “I
believe that, when it ended, we were
the only special show really making
money for them—at the time, the
Wolfman was too new with them,
only a few weeks.”

Don Kelley of Audio Stimulation
says the firm had been doing its own
syndication of “The Wolfman Jack
Show” for six years prior to Film-
ways, “but we didn’t want to keep
adding those service personnel, so
we thought we’d let them have it.”

Admittedly impressed with Film-
ways for its apparent backup, Kelley
was surprised when he got word of
the shutdown. “We’d just met the
week prior to discuss Wolfman’s
background,” he says, “so that they
could really launch a major push.”

But Kelly boosted his staff by four
the following week and now has
added 52 markets which, when con-
firmed, will boost distribution to 172
stations. He points out that 17 of
these are among the 22 foreign coun-
tries to which Wolfman Jack’s tele-
vision program is syndicated. “It's a
natural to sell the same market for
both shows,” he says.

He agrees with Kleinman in that
Wolfman never really had a chance
to get going with Filmways. “We
started negotiating with. them last
January, reached an agreement in
February, launched the syndication
in March, during which they only

(Continued on page 38)
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who made this debut possible —
a very sincere Thank You.
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BILLBOARD'S INTERNATIONAL
DISCO FORUM IV

JUNE 22 25, 1978

NEW YORK HILTON HOTEL

DISCO FORUM IV
AGENDA

JUNE 22, THURSDAY
10 am-6 pm

12 noon-6 pm

7 pm-10:30 pm

JUNE 23, FRIDAY
10 am-11 am

11 am-11:15 am

11:15 am-12:45 pm

12 noon-6 pm

1 pm-2:30 pm

2:30 pm-4 pm

4 pm-4:15 pm

4:15 pm-5:45 pmr

7 pm-10:30 pm

JUNE 24, SATURDAY
10 am-12 noon

REGISTRATION
EXHI3ITS OPEN

COCKTAIL PARTY AND DISCO ENTERTAINMENT
Host: ROBIN GIBB
Entertainment: SLORIA GAYNOR

TAVARES

TRAMMPS

WELCOMING R=MARKS

Lee Zhito, Edito” in Chief/Publisher, Billboard

Bill Wardlow, Associate Publisher, Biliboard; Disco Forum IV
Director

KEYNOTE SPEECH: ""The Impact of Movies on tie Growth of
Disco’

Coffez Break

CONCURRENT SESSIONS

(1) Owners/Managers, Part I—Discussion of Current Prob-
lem Areas. Including Growing Need for Entertainment vari-
ezy in Discos

(2) Increasing Involvement of Radio and Discos Working To-
g2ther—inter-relationship in Breaking Disco Hits

(3) Disco Francnising—Update. Including Uses in Teen Disco
Developmert

EXHIBITS OPEN

Luncheon
SCREENING OF “THANK GOD IT'S FRIDAY"

CONCURRENT SESSIONS

(4) Disco Deejays—Discussion of Current Problem Arecs

(5) Owners/Managers, Part Il—Continuing Discussion ct Cur
rent Problem Areas

(6) Disco Lighting—Problems and Solutions to Creative Light-
ing Environments—Discos (Including the Latest Laser De-
velopments)
—two lighting installers/designers on panel
—two major disco operators/multi-locations. chains etc

on panei

Coffee Break

CONCURRENT SESSIONS

(7) Owner/Manager Briefing Session for Prospective New
C ub Owners/Operators

(8) The Importamce of Imports in the U.S. Disco Product Mar-
ketplace

(9) The Mobile Deejays’ Contributions to the Growth of Disco

COCKTAIL PARTY AND DISCO ENTERTAINMENT
Host: ROBIN GIBEB
Entertainment: VILLAGE PEOPLE

CHIC

PETER BROWN

CONCURRENT SESSIONS
(10) Problems and Solutions to Creative Sound Environ-
ments—Discos
—iwo sound installers/designers on panel
—two major disco operators/multi-locations. chains. efc.
on panei
(11) Disco Product Marketing—From Product Cenception to
Consumer Purchasing, Including
—promotior and A&R input for type of prodict needed
—complete marketing plans, including 7' promos. 12*
promos, crint media, secondary radio, in-hduse and/ or
ndependent promotion, retaiter one-stops. special dis-
olays of disco product, etc.
(12) Education cf the American Public Regarding Disco—The
crowing influence in the everyday lives (via print media,
TV. movies, radio, and disco artists' live app=arances)
Examination of “‘negatives” regarding disces, inciuding
radio negat ves, press/publicity negatives

12 noon-6 pm
12:15 pr-1:45 pm

2 pm-3:25 pm

3:45 pm-4 pm

4 pm-5:20 pm

7 pm-1030 pm

JUNE 25§, SUNDAY
10 am-12 noon

- 12 noon-6 pm

6 pm-8:30 pm

9:30 pm-1 am

EXHIBITS QPEN
Luncheor

CONCURIENT SESSICNS
(13) How to:Utilize Key Independ2nt Promotion Personnel in
the Evelution of a Jisco Hit
(14) The 12’ Disco Single Records’ Future:
—334 "pm vs 45 rpm—Why?
—Increase in List Price by $17
—Roya ties/Licensing Reductions for 12 Record Used
As Promotional Too! for the LP
—Promotionai Value Together with 7' Single to Build LP
Saec
—Home Disco Part es and the Need for 12" rpm Standard-
izaticn As A Viakle Informational Product
(15) What Is The Working Relationship Between the Disco
Pools and the Recard Companies?

Coffee Breas

CONCURRENT SESSICNS

(16) Producers Session—Current Trends and the Creation of
Disco Hits

(17) Disco Artists’ Dev2lopment—Including Tours, Publicity.
Print Madia, TV, Psomoters. Movies. etc

COCKTAI- PARTY ANLC DISCO ENTERTAINMENT
Host: ROBIN GIBB
Entertainmeat: SALSOUL ORCHESTRA
LOLEATTA HOLLOWAY
ANDY CGIBB

HOT SEAT SESSION

Discussion of all effects of today’s disco world: its dramatic
growth as a <ey element of record and entertainment industry:
a growing field whose erergy and influence will mushroom into
the 1980 's: the sociological signifizance of disco music as an
international communicator; discc music growing on the air-
waves, musis pop charts. movies end TV. a muiti-billion dollar
field with no foreseeable end in sight.

EXHIBITS O2EN
DISCO IV AWARDS DINNER

COCKTAIL PARTY AND DISCO ENTERTAINMENT
Hostess: BONNA SUMMER
Entertainment: T-CONNECTION

BROOK_YN DREAMS

DONNA SUMMER

ADDITIONAL PANELS AKND PANELISTS TO BE ANNOUNCED
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Don’t Let The Disco Industry
Leave You Behind!

Exhibitor

Attention all Exhibitors: Reserve your exhibit or
sound room space today!

The Right Audience at the Right Time for your Product or Service!
Who'll be exhibiting at Billboard'’s Internafional Disco Forum IV?

You, if you have something to offer in disco equipment or services,
including the Iatest in video hardware and software for Discos.

Who has successfully exhibited at Billboard’s International Disco
Forums?

Successful Exhibitors at Billboard's firs® three international Disco
Forums reads like a Who's Who in the Discc industry...and every one
of them will be retuming this year:

Manufaciurers and Distributors of Lighting equipment, Sound
Equipment, Liquor dispensing equipment (including automation),
Disco promotion material, Mobile Disco Equipment, Computerized
Disco Equipment, Portable Dance Floors...and many more.

Billboard's International Disco Forum IV willhelp to make 1978 the
BIGGEST year for YOUR business.

Billboard’s International Disco Forum IV will be the SALES SHOW OF
THE YEAR!

The New York Hiiton provides the perfact exhibit setting for optimum
traffic flow: :

s Over 200...8x10 booths (each booth includes draping on three
sides, name sign, 24-hour security.)

a The hotel's entire 5th floor for individual scund rooms and sound
suites (all sound rooms equipped w th name sign, 24-hour security,
all with baths, some: with built-in bars; deluxe sound suites also
include studio /twin bedroom).

Reserve your Exhibit Space Now for the Biggest Billboard
International Disco Forum ever!

For Exhibit information, contact:

Fred Favata/Exhibit Manager
Billboard International Disco Forum IV
Expocon Management Associates
21 Charles Street
Westport, Connecticut 06880
Telephone: (203) 227-2624

Registrants Registration Form

Mail completed form to:

DIANE KIRKLAND

Coordinator

Billboard's Intemational Disco Forum IV
9000 Sunset Boulevard

Los Angeles, Califomla 90069

Please register me for Blllboard’s iIntemational Disco Forum IV at
the New York Hilton Hotel, June 22-25, 1978.

| gm epcloslng a check or meney oider, in the amount of (please
check):

[ $240 EARLY BIRD RATE (before May 15, 1978) for the following
registrant categories: Club Owners/ Managers/Franchlsers, Rec-
ord Company Personnel, Equipment Manufacturers, Exhibitors,
Promotion and Marketing, Managers, Artists and Radlo Personnel.

[J $270 REGULAR RATE (after May 15,1978) for the above categortes.

] $200 for Disco DJs Disco Forum Paneiist, Students, Military,
Spouses.

Name(s).
Company/Disco
Address.

City State

000000000000000000000000000000000000000060000000000000000000000000000000000000000000000000

Title(s)-

Registrant

ACT NOW...make your plans to attend Disco’s
most dynamic and exciting Forum and Exhibition
ever.

Billboard’s International Disco Forum IV will have it all together...for
you! You'll be part of today’s Disco scene, participate in provocative
discussions with:

s Disco Club Owners, Managers, Franchisers
= America’s ToB Disco D.J.’s
= Quistanding Disco Promotion and Marketing Mavens
s Experts in Disco Sound, Lighting and Video
= Disco Artists, Managers and Promoters
...and More

A Complete Disco update in just four packed days and nights.
Participate...help others as they heip you.

Billboard’s International Disco Forum IV is your one chance this year
to see and test all the best and Iatest in Disco Equipment at the
hundreds of Forum Exhibits; to participate in the important decision
making for growth of Disco Internationally in '78-'79.

= Enjoy 8 Top Name Disco Acts for your entertainment.

= Disco Dancing to the special programming of the top spinners in
the Disco World.

= Aftend the premiere of Casablanca Filmworks/Motown Records’
New Film “THANK GOD IT’S FRIDAY,” certainly to be a sensation.

Billboard’s International Disco Forum IV...New York Hilton
Hotel...June 22-25,1978, New York City, NY.

Disco Forum IV Registrants have access to all Forum and
Exhibition Events!

Mail your reservation form today! Contact.

Diane Kirkland
Forum Coordinator
Billboard’s International Disco Forum IV
9000 Sunset Boulevard
Los Angeles, California 90069
Telephone: (213) 273-7040
Telex: 69-8669

You may charge your Disco Forum IV Registration if you wish:
[J Mcster Charge (Bank Number

] Diners Club

{J BankAmericard/Visa

[J Amr erican Express

Credit Card Number

Expiration Date

Signature

REG;S&RATIOG}DOES NOT INCLUDE HOTEL* ACCOMMODATIONS OR

AIRFARE. REGISTRANT SUBSTITUTIONS MAY BE MADE. ABSOLUTELY
NO REFUNDS AFTER JUNE 5, 1978.

Register Now! Re%istrotion at the door wili be $25.00 higher.
*All Information on hotel accommodations will be mailed to you
immediately upon recelpt of your completed registration form.

Zip

Billboard.
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2 Outlets Battlmg For‘MeIIowRoc’

At WKTU,
More H|ts
Are Added

By DOUG HALL

NEW YORK-SJR Communi-
cations Inc.’s WKTU. which intro-
duced New York to the mellow
sound in June 1975 is cautiously
moving away from that format mak-
ing it more hit oriented. But says
general manager Dave Rapaport,
“We won’t play hard rock.”

Surveys by the station show that
hard rock is the most mentioned
thing that listeners dislike. To put it
another way WKTU may be evolv-
ing into a rock station for people
who don’t like rock. or think they
don’t.

“We're groping around trying to
find out what we will be doing.” says
Rapaport. Meanwhile, he claims the
station is one of the most copied in
the nation.

He thinks WKTU 1s largely re-
sponsible for so many mellow sta-
tions in smaller markets. He points
1o WYYZ in Waterbury, Conn.. asa
good example. WYYZ is at 92.5 mhz
and WKTU is at 92.3 so that listen-
ers in some parts of Connecticut and
Long Island at times are probably
not sure which station they are tuned
in to.

He also points to NBC’s WYNY
(Y-97) as another station copying
WKTU and a major factor for
WKTU to make a change. “We had
a modest. but loyal audience. When
WYNY copied the format in Janu-
arv Eddie Cossman (chief of SIR’s
radio operations) decided the mar-
ket couldn’t support two laidback
formats,” Rapaport says.

Speaking of copying. Rapaport
acknowledges it was his idea for the
station to copy CBS" KNX-FM Los
Angeles. the apparent father of all
mellow stations.

When SJR took over WKTU in
February of 1975 it was part of a
Spanish AM-FM combination
known as WHOM-AM-FM. The
Spanish format has been retained on
the AM with thatstation now known
as WJIT.

Rapaport recalls the day that the
October/November New York Ar-
bitron report came out Cossman
picked up the phone and asked con-
sultant Kent Burkhart to “come up
here right away.™

The October/November book
showed WKTU with an audience
drop as WYNY took some of the au-
dience. The result was that Burkhart
and Lee Abrams developed a vari-
ence to their successful “SuperStars™
which they now call “Soft Super-
Stars.” The format is also on KPOL-
FM Los Angeles.

Cossman called Burkhart because
Burkhart/Abrams supplies its “Su-
perStars™ to SIR’s successful WYSP
Philadelphia and Burkhart had
been consulting WKTU from the
start.

The new regime saw the departure
of p.d. Larrv Miller. who had been
at the station since the beginning
having come {rom Siarr Broad-
casung"s itl-fated rocker WQIV New
York. now restored lo its original
classical music tormat as WNCN

Miller was sort of replaced by
Sonny Fox. who divides his time be

veen WYSP and WKTU shuttling
back and forth between the two
vities by lrain

Fox usually spends two days a
week in New York and relics heavily
on his 2-10-6 p.m. man Matt Clenott.

Fox. of course, also relies heavily

i

Automation Center—WYNY program director Craig Simon and station general manager Stan Cohen watch engineer
Joe Honerkamp punch in next 12 hours of station's programming into IGM Instacart automation system:.

Live Format—WKTU general manager Dave Rapaport and station prcgram manager Sonny Fox put their heads to
gether with Kent Burkhart and Lee Abrams to develop a contempcrary sound that is moving away from mellow.

On Air—Among the station personahtles of WYNY and WKTU are Bree Brushaw, who started out at WKTU and now
works at WYNY, and Paul Robinson at WKTU.

an the werk of Burkhart and
Abrams, with whom he has been as-
sociated with for five years since
they worked together at WRNO
New Orleans, where the “Super-
Stars” began. He savs he rclies on
Burkhart/Abrams rcscarch to *pro-
vide guidelines” for the stalion
which is totalky live

Although Fox warns that one can
not just aim programming at the
heavy record buyer (he reascns that
segment of the population is shrink-
ing) he docs say, “We have o slay
contemporary. We have to break
artists.”” The station’s primary farget

is 25 to 34 with 4 sccondary target of

18 o 34.

www.americanradiohistorv.com

Will Wk TU evolve into a copy ot
WYSP? Fox has brought electronic
ILDs ©om WYSP te New York and

the term mellow sound 1s being
yhazed ou
Bul Fox says that both stations are

evoiving iri a way that they will both
change and be closz to each oher
when the change is complete.

Listeners

At WYNY,
Tunes Stay
‘Laidback’

NEW YORK —The FM station at
NBC's headquarters at 30 Rockefel-
ler Plaza here has never gotten as
much attention as it is getting these
davs. The station has had an undis-
linguished history since it signed on
38 vears ago

It languished with a second-rate
automated “beautiful” music format
for a time and just before it became
WYNY (Y-97) it was the flagship
station of the ill-fated all-news NBC
network known as NIS.

But that’s all history and WYNY
(Your New York) general manager
Stan Cohen is determined to make
FM important around 30 Rock. Co-
hen is rebuilding the studios. getiing
additional space. and moving the
transmitter from the Empire State
Building. “so we'll have more con-
trol of 11.”

WYNY is doing its own mellow
sound these davs after a false start
with the format with Bonneville
Broadcast Consultant’s syndicated
“Beautiful Rock.™ The product is
truly home grown.

Cohen had been sales manager of’
WNWS (the call letters used when
the station was all-news NIS) and
p.d. Craig Simon is also an NIS
holdover. With no previous music
programming experience Simon cer-
tainly brings a fresh approach to the
mellow sound.

When the station signed on the air
Jan. | with the Bonneville tapes Si-
mon scrved as a custodian of the for-
mat. but when NBC and Bonneville
parted ways Simon’s personal inter-
est in audio and music permitied
him to step into the breach.

Although WYNY uses live an-
nouncers. some of whom have been
around since the NIS days. the sta-
tion is completely automated. Cohen
has had his hands full shifting from
Schaefer reel-to-reel units o an
IGM Instacart system.

Working with a 2.000 record pla
list Simon uses a computer 10 pro-
gram the Instacart system. This sys-
tem permits Simon to add music
faster than previously

When the Bonneville system was
used it took three weeks to get a new
record into the system. The Instacart
system is programmed for 12 hours
al a time by an engineer who
punches in the selections from a
computer printout. The computer
could do this directly. but union
work rules prohibit this.

Simon has the station pro-
grammed with five hits an hour.
“Not burned out hits. Once they get
in the top 10 we drop them off.” he
explains. There’s also a substantial
amount of gold. "These are the
hooks and handles.” he explains.

Simon notes that passive research
shows “a tremendous negative for
the Carpenters and Captain and
Tennille. But we have not found that
with Barry Manilow or Neil Dia
mond.” The station 1s targeted to an
18-34 year old audience

Cohen reports the station “finan
cially 1s doing fairly well.”™ Noting
that the station is “keved off KNX™
(the successtul CBS FMer in LA,
Cohen adds. It took them five
years” to achieve suceess. He says he
hopes the station is in the black by
the end of the year, which will mark
two years operation in the mellow
sound. The big question is will NBC
give the station sufficient time to
achicve success?
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GET MILES

THE SPECTACULAR MILES FOR MILES
NATIONAL DISPLAY CONTEST!

Attention all retailers: Enter the Miles For Miles National Display Contest and WIN:

GRAND PRIZE: A one-week vacation for two, ANYWHERE!*
*(All expenses paid—not to exceed a total of $3,000: including round-trip airfare,
hotels, meals, and spending money.)
We'll make all travel and lodging arrangements!

SECOND PRIZES (two to be awarded): Round-trip airfare for two, anywhere in the continental United States!
(Booked coach 30 days in advance on a regularly scheduled U.S.
air carrier with return within 7 days.)

THE CONTEST: Create the most original, creative, traffic-building in-store display for the brilliant new
album by JOHN MILES—“ZARAGON!’ And, retain the display for a minimum of 30 days. Entries will
be judged on the basis of visual impact, creative use of materials, and potential to induce the impulse buy.

% % % HURRY! HURRY! % % %

A great John Miles/“Zaragon” display could mean a
spectacular vacation trip for you!
Contest will begin on Monday, May 29th.
All entries must be received no later than August 14th.

HERE'S HOW TO ENTER: B Judging will be done by the Arista 7/
B Submiit oh Bt disol National Sales Staff and the winner will be // .
ubmit photographs of your display announced on September 7th. y &
to your Arista Local Marketing Manager 7 o &
or to Jack Kreisberg in Arista’s New York B Additional display materials—3'x3' ,° & ‘é\
Office. mounted album cover blowups, posters,// oy @?J
B Di . . empty album jackets—are available ,Z,Q“Qb
isplays must be up for a period of from your Arista local Marketing  »#7 & o2
t least 30 days. ‘ e e
- ; Manager or your Arista Distrib- // %S
B Only retail personnel are eligible; \ utor, or contact Jack / @'z’b\\@ ]
(Arista and Arista distribution employ- & Kreisberg. 7 &3 o)
ees are not eligible). Prizes will be Judges’ decision 4 < c‘,\‘d Q@Q\g
awarded to entrant responsible for the - final. Void where pro- » \\?f\\\,p\‘\ D &
winning display(s). _ hibited by law. S & W&
AB 4176 7 O §y\ 0
7 L2
—————EEEEE R S P EF
O AR
PO° & g /
& QY N
\‘3‘ (S\ & K \ .ee @6
Contact the local Arista Distributor for details on how to tie in // &9(?0%@ ‘\6\ ) o‘&eé}\ /&
an entry for the Miles for Miles Contest with tne John Miles Pl ,S@ < @\%c_,\‘ g\'@ 2
merchandising/sales campaign now in progress. // 6\0906‘ ¥ ~N) 2\\\‘2’ Qq,@
| 7 N 4% i
7 & RRE 2 &
7 O @ N A8
7 < > Z v 3
Vs & o
V4 e(“ / ) y /QQ
/ e‘_o 2 3 . y y N
4 ‘\& / 7 / 4
Pl )
7/ & 4 4 y
7z x / / 5 y
// // / / d 4

V4
www.americanradiohistorv.com
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Radio-TV Programming

2 Former Filmways Distributed Shows Are Flourishing

® Continued from page 32

sold two or three markets—and then
they folded in April.”

Producer Jimmie Cross of “Coun-
try Concerts,” the costly program
which Filmways itself backed, does

not believe “my show was the reason
Filmways folded, because of some
budget overruns and so forth. I think
it was merely a corporate decision.”
He adds that the original 13 pro-
grams have now been aired, though

Filmways has not told him in how
many markets. The stations are
allowed one re-run.

Cross would like to find backing
to continue the program. “I believe
in the concept,” he says, “and I kno;_v

that country music, especially the
progressive areas, is today more ex-
citing than rock.”

Cross had been an artist, song-
writer and Top 40 record producer
prior to his Filmways experience.

22

Ba

- Manilow
will be

there...
So will

Les Acree, Lou Adler, Barney Ales, Jim Arcara, Neil Bogart, J. B. Carmicle,
Dwight Case, Clive Davis, Jerry Del Colliano, Sam Digges, Gil Friesen,
Les Garland, Doug Hall, Bob Hamilton, Len Hensel, Bruce Holberg,
Eugene Jackson, Hal Jackson, Ed James, Bruce Johnson, Ed Little,
Bruce Lundvall, Frank Magid, Bruce Marr, Bob McKune, Harvey
Mednick, Dave Moorhead, By Napier, Hal Neal, Denise Oliver,

Bill O’'Shaughnessy, Dick Painter, Bill Scott, Rick Sklar,

Joseph Smith, Jack Thayer, Bob Wilson

Will you?

¥

" August 20-23, 1978
O x.v{ Afi‘)

Conference begins late Sunday afternoon and concludes on Wednesday at noon.

'7"':‘ NAB Radio Programming Conference
7 Chicago—Hyatt Regency

For more information contact NAB’s Radio Information Office, 1771 N Street, N.W.
Washington, D.C. 20036, (202) 293-3567

www.americanradiohistorv.com

“But after my exposure to country
music with the show, I'd like to do
more work in that field.”

“The Wolfman Jack Show” has
remained basically unchanged from
its Filmways format. However,
Kleinman has altered “The Record
Report” by replacing Filmways host
Charlie Tuna with Robert W. Mor-
gan, original host when the show
first aired. ;

“It was unfortunate all the way
around,” Kleinman concludes. “But
I think the whole problem at Film-
ways radio was in trying to grow too
fast for this business; always having
to show that corporate profit.

“And when that happens, certain
things can fall by the wayside. Al-
though perhaps it’s too strong a
word, toward the end I felt our show
was being neglected.”

With the fate of Filmways’ three
special features program now set-
tled, it appears that the firm’s pop-
oriented programming survived bet-
ter than the country. Of the two ra-
dio formats developed, the “20-40”
adult contemporary programming
was salvaged through formation of
Pacific Programming Consultants.
But the voice-tracked country for-
mat has died.

TV REVIEW

Mix Of Music
Entertains On
Legrand Slot

“Michel Legrand’s Super Spe-
cial,” 60 minutes May 21 on inde-
pendents. Produced by Wendell G.
Wilkes for Baker Wilkes Produc- -
tions and Skoffy Productions of
Paris; Scott N. Baker, R. David
Close, Roy M. Rogosin, executive
producers; Tommy Banks, musical
director.

NEW YORK-This latest in a
series of “Super Specials” is a mixed
bag—Michel Legrand, Jerry Lewis,
and Neil Sedaka—but it’s all quite
entertaining.

There’s even a lot of variety within
one number. Take “Little Boy Lost,”
for example. Legrand, at the piano
starts off slow and intimate. He sings
it. Although his voice isn’t much, he
puts across the song in a poignant
way.

But then this mood is shattered as
the band (it’s actually the 92-piece
Montreal Symphony Orchestra)
breaks into double time. Before they
are through Legrand gets disco
rhythms going, and winds up scat
singing over screaming brass.

Sedaka takes over after that and
sings an adequate “Love Will Keep
Us Together.” He is followed by
Jerry Lewis who belts out “Come
Rain Or Come Shine” in a big Las
Vegas style. Lewis also dances while
the band plays “Cute” and “Tea For
Two.” DOUG HALL

NBC Will Air
Garland’s Saga

NEW YORK-The early years in
the life of Judy Garland will be dra-
matized in a film starring Andrea
McArdle, a two-hour NBC World
Premier movie set to go into produc-
tion this summer.

McArdle, star of the Broadway
musical “Annie” will portray Gar-
land from her early struggles to star-
dom in “The Wizard Of Oz.” The
film will be called “Rainbow.”
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By DOUG HALL

NEW YORK-MCA officials
have been concerned over some re-
sistance of AM stations to play
Steely Dan’s soundtrack album from
the film “FM.” It seems some AM
stations don’t want anything 10 do
with anything thay mentions FM.
But WDUN-AM Gainesville, Ga.
has solved that problem.

WDUN music director Phil
Schwab simply dubbed “FM™ and
“Aja” from another Steely Dan al-
bum and then substituted the *A”
from “Aja” for the “F.” On WDUN
the song 1s now “AM.” Does MCA
mind? Initial reaction is favorable to
the alteration.

P

When Jim Gabbert’s KI101/KIQI
San Francisco stations suggested to
listeners tune in and watch these sta-
tions they weren’t fooling. For 12
hours viewers could tune in channel
26 in San Francisco and waitch the
behind-the-scenes operation of the
AM-FM combination.

Using the radio stations’ audio on
the tv program Gabbert called the
program the “first AM-FM-TV
simulcast in history.” The show was
produced by KIOI's own tv produc-
tion company, Michael Lincoln As-
sociates.

Dls viewed and heard were Ron
Castro, Chuck Morgan, Cliff Saun-
ders, Jack Friday, Sain Van Zandt,
and Charlie Seraphin. The show also
included tours of the transmitiers as
well as the studios and interviews
with the stations’ staff.

Visual interest was maintained as
aerial views of the city were super-
iniposed over the DJs at work. These
were provided from the K1OI plane.
In addition, audio-modulated color
paterns were used.

x o x k

Little by little Dick Casper secms
to be shifting contemporary stations
in Florida into all-news formats.
Three years ago he took adult con-
temporary WINZ Miami into all-
news. Now he's teamed up with
Woody Sudbrink 10 buy WFUN
Miami and convert the casy listen-
ing format to all-news. The new sta-
tion is called WNWS, the same calls
used by NBC for the flagship of its
ill-fated NIS service. WFUN shifted
to easy listening two years ago from
a rock format.

Casper’s latest move with Sud-
brink is to buy WORL/WORJ Or-
lando from Emil Corona for $1.4
million. The sale is now before the
FCC. Casper says he will not take ei-
ther the black-formatted WORL or
contemporary WORJ into a news
format.

* * *

KRE Berkeley, Calif., is present-
ing “Soundz By The Bay” from Bay
Breeze Productions Tuesdays and
Thursdays at 7:30 p.m. The in-depth
personal interviews or “audio por-
traits” as KRE calls them will in-
clude in June vibist Bobby Hutcher-
son, and drummer Chico Hamilton.

* ok x

Ray Hellkamp, p.d. at WROW Al-
bany, reports the station has just con-
cluded “what is probably the most
successful on-air contest in its his-
tory.” The contest was a soap opera
quiz with the grand prize a home
videocassette recorder. . . . WKQB
Nashville switches from *“*beautiful”
music to a 25-34 targeted AOR for-
mat. Lee Abrams of Burkhart/
Abrams is helping to put the new
format together. ... KSPN Aspen,
Colo., operations manager J.T.
Shrigley is looking for a morning
drive personality. Those interested
should call for more information at
(303) 925-5776.

WGAR Cleveland tied-in with
Coppertone to hold a “Frisbee Fly-
In™ at the town mall. . .. Monte “Ba-
sic Lion” Lyons, p.d. at KOKN Paw-
huska. Okla, reports his station has
new owners, Dawn Broadcasting of
Pittsburgh, new format, Top 40. and
a new lineup: Lyons in a.m. drive,
Silly Billy Coleman from 10a.m.t02
p.m., Kris Knight from 2 p.m. to 5
p-m., and Pat Carriger from S p.m.
to signoff. The station needs record
service badly.

* ko

KROY Sacramento is involved in
a number of promotions. In one the
station tied in with local disco Ozzie
Funuken’s for a giveaway of two
nights on the town including a visit
to the disco. tn other promos 97 local
secretaries were sent a rose for Na-
tional Secretarics Day, tickets to Bee
Gees contests are geing awarded,
and showing of the film “Ladies
And Gentlemen, The Rolling
Stones™ is being sponsored at a local
theatre.

* ok x

A simple vacation tfor WFTL's
morning DJ John Lupton was turned
into a major promotion at the Fort
Lauderdale station. First Lupton
staged a walkout in the middle of his
program in a fake dispute with man-
agement. This was staged complete
with dead air and a frantic newsman
trying to fill time for Lupton. After
15.000 phone calls Lupton and the
station had a “reconciliation™ and he
was given a trip to Europe. The pro-
motion continued with the audience
asked to guess what “mystery mo-
mentos” he would bring back with
him to be awarded to listeners.

He brought back two diamonds
from Amsterdam. While Lupton
was away his show featured more
than 30 guests including the mayor.
police thief. and sheriff. Instead of
Jjust playing DJ. each had to perform
his “unknown talent” on the air.

* ok

KFSO San Francisco just com-
pleted a five-week “Tell A Friend
KSFO Loves Them™ promotion
Listeners sent in cards with their
name. address and phone number
and the same information for a
friend they had asked to listen to
KSFO. Five times a day a "KSFO
Loves Your Friend™ clue word was
given on the air. Later in the hour a
friend’s name was given. When the
friend called the station and gave the
correct “love word” both the friend
and the card sender won $56 cach.
The station also ran a “Send Your
Mother To Denver For Mother's
Day™ contest. awarding tickets to
John Denver’s local concert, Denver
albums, and a grand prize of a visit
with Denver backstage.

* *x %

WXAP Atlanta p.d. Dan Dunni-
gan celebrated his station’s one-
montl anniversary of its new
“Countrypolitan™ format. More
than 3.000 calls were logged during
a three-week giveaway of various
prizes ranging from cruises to tv sets.
... WEEP Pittsburgh is promoting
its morning drive team of husband
and wife Jon and Terry Rhodes as
“The Perfect Marriage”™ on bus
cards. ... Tom Robin has departed
from his 6 to 10 p.m. slot on KRSP
Salt Lake City. He has not an-
nounced plans. but can be reached
at (801) 272-7990.

* * *

WMAG Chicago morning drive
man Lee Sherwood has been voted
“Country DJ Of The Month™ by
CountryStyle Magazine. ... WKDK

(Continued on page 46)
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Mail To: Record Research Inc. ® P.O. Box 200 ® Menomonee Falls, Wil 53051
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 NEWS FROM THE FEVER) Ck

NOe 1
NOe 1
NOol
NOe«1
NO. 1
NQOe |l
NOe 1

IN CANADA

IN THE UK

IN THE NETHERLAN
IN GERMANY

"IN NEW ZEALAND

IN AUSTRALIA
IN SPAIN

WILL THE WORLD EVER RE
NIGHT FEVER?
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PRODUCT OUTSIDE USA

ART:

NOe1
NOo1
DS NO.1
NOe 1
NOe 1

IN

IN

IN

1N

IN
IN

SWEDEN

BELGIUM
JAPAN
AUSTRIA
FRANCE
I1TALY

COVER FROM SATURDAY
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DEEJAY JANIE—Prior to her one-hour guest deejay premier, Columbia's
Janie Fricke receives last minute instructions from WEEP Radio program di-

rector Dene Hallam, left, and assistant program director Robbie Roman,
center.

DIR Uses Block Programs
Flavored With Local Color

By DOUG HALL

NEW YORK-—In this day when
radio formats are expected to have a
uniformity varied only by daypart-
ing controlled on a local level, DIR
Broadcasting is making steady in-
roads with a group of block pro-
grams.

Bob Meyerowitz, whose unwired
network distributes such successful
shows as the “King Biscuit Flower
Hour” and “Live From The Bottom
Line,” says his success is due to the
fact that “our programs are unobtru-
sive. We make the public think that
the shows are done locally. We also
talk to the stations to find their
needs.”

The shows are financially success-
ful because “we deliver a rock au-
dience that is hard for advertisers to
reach.” With “King Biscuit” on 250

BubblingUnderThe

__HOT100

101-RUNAWAY LOVE, Linda Clifford, Curtom
0138 (Warner Bros.)

102—WHEN TWO FOOLS COLLIDE, Kenny Rog-
ers & Dottie West, United Artists 1137

103—1 FEEL GOOD, Al Green, Hi 78511 (Cream)

104—HE'S SO FINE, Kristy & Jimmie McNichols,
RCA 11271

105—ALMIGHTY FIRE, Aretha Franklin, Atlantic
3468

106—SUPERNATURAL FEELING, Blackbyrds,
Fantasy 819

107—TWO HOT FOR LOVE, T.H.P. Orchestra,
Butterfly 1206

108—SLICK SUPER-CHICK, Kool & The Gang,
Delite 901

109—LET'S GO ALL THE WAY, Whispers, RCA
11246

110—SAN FRANCISCO, YOU'VE GOT ME, Village
People, Casablanca 896

BubblingUnderThe

| _ToplPs__

201-STYX, Best Of Styx, Wooden Nickel BWL
2250 (RCA)

202—GENE COTTON, Save The Dancer, Ariola
SW 50031

203—RAUL DE SOUZA, Don't Ask My Neighbors,
Capitol SW 1174

204-TOBY BEAU, Toby Beau, RCA AFL1.2771

205—KEITH JARRETT, Bop-Bee, ABC/Impulse
1A 9334

206-LIPSTIQUE, At The Discotheque, Salsoul
T) 4500

207-WENDY WALDMAN, Strange Company,
Warner Bros. BSK 3178

208—MANDRE, Mandre Two, Motown 7-900

209—-DAVID SPINOZZA, Spinozza, A&M 4677

210—RUBARD WAGNER, Rubard Wagner, Atlan-
tic SD 19172

stations, Meyerowitz estimates that
“we are reaching six million.” The
show, which costs $15,000 to pro-
duce comes with six commercials
sold by DIR and two spots left for lo-
cal sale.

DIR also offers “Direct News,” a
five-minute, twice-a-day, [0-shows-
a-week package that is sent directly
to the stations. “We don’t bicycle
this.” Meyerowitz explains.

Also offered is a four-times-a-year
two-hour package which features in-
terviews with ‘*‘real superstars.”
Some 250 stations also carry this.

“Live From The Bottom Line,”
which is tapes made of perform-
ances at the New York club, is big
with the college markets. The one-
hour show runs twice a month and is
bartered on 90 stations with four
minutes sold and four available for
local sale.

"The syndicator also offers the
North American Rock Radio
Awards begun last fall. Ballots were
published in People and Rolling
Stone and votes were tallied from
these sources. 258 stations carried
what is expected to be an annual
event. The show consisted of music
and acceptance speeches by the win-
ners.

Meyerowitz hopes to move into tv,
having got his feet wet with the April
Ringo special on NBC.

3 Music Shows
To AirOn TV

NEW YORK—Following are tele-
vision shows with particular musical
interest running this week.

Monday (29): “Happy Birthday
Bob,” USO’s 75th birthday salute to
Bob Hope. Among those performing
will be Pearl Bailey, Sammy Davis
Jr., Ann-Margret, Lynn Anderson,
KC & the Sunshine Band, Mac
Davis, Carol Lawrence, Tony Or-
lando, and Donny and Marie Os-
mond; NBC.

Tuesday (30): “Country Night Of
Stars, Part Two.” Among those per-
forming will be Eddie Arnold, Crys-
tal Gayle, Pee Wee King, Jimmie
Davis, Ronnie McDowell, Asleep At
The Wheel, Ray Price, Roger Miller,
Jim Ed Brown and Helen Cornélius,
Janie Fricke, the Kendalls, Patti
Page, Don Gibson, Lester Flatt and
the Nashville Grass, the Charlie
Daniels Band, Dottie West, and Ed-
die Rabbitt; NBC.

June 3: “Weekend,” portrait of
concert pianist Ervin Nyiregyhazi;
NBC.

Radio-TV Programming

Vox Jox

® Continued from page 43

Newberry. S.C., has switched from
country to Top 40 and needs record
service. ... Morning drive DJ Eddie
Gallagher marks his ninth year with
WASH-FM Washington, D.C.., with
a major feature article in the Wash-
ington Post. Gallagher, 63, has been
on mornings since he succeeded Ar-
thur Godfrey on WTOP 30 years ago.

* * *

KGOU Norman, Okla., realigns
its on-air staff. Leroy Hudson comes
on board as operations manager
from KETR Commerce, Tex., where
he was music director. The new on-
air lineup includes morning show
host Phil Patrick, early afternoon
man Mark Caesar, late afternoon
host Dave Beaulieu, evening an-
nouncer Toni, and “Jazz Straight,
No Chaser” host John Askins. Mike
Renner will continue to do classical
music programming on Sunday
nights.

* * *

KVWO Cheyenne, Wyo.. has in-
creased power from lkw daytime to
10kw and Skw in critical hours and
lkw nights: To accomplish this the
station has moved from 1370khz to
1530khz. The station has been pro-
gramming country since it signed on
in 1957. P.d. Dave Chaffin is hopeful
that the increased power will result
in better record service. He reports it
has been “extremely poor from all
sources.” Chaffin handles the 6 a.m.
to 2 p.m., Bob McBride from 2 to 6
p-m.. Blaine Randles from 6 to 8

FM Sound Of
Buffalo WWOL
Cooling Country

BUFFALO—WWOL radio is no
longer identified solely with country
music—not on its 50.000-watt stereo
FM station, anyway.

The FM operation also isn’t being
identified with the call letters of the
AM station, either.

“We’re undergoing a definite for-
mat change,” declares David R.
Snow, program director of both AM
and FM operations. “It began last
July, when we totally split AM and
FM.

“We’ve taken a softer country ap-
proach and gone more to light pop,”
Snow continues. “Now, we’re 50%
easy listening pop and 50% easy lis-
tening country. We’re a contempo-
rary MOR station.”

Since the format change, the FM
wing has dropped the WWOL call
letters in advertisements and on-air
spots. “Our identification is strictly
FM-104,” Snow says. “We’re in the
process of getting a call letter
change. I submitted eight combina-
tions to our general manager, Ken
Dodd.”

WWOL-AM remains totally a
country-music station. JIM BAKER

ABC Faces Fine

® Continued from page 32

ABC has 30 days in which to an-
swer, and to pay or protest the fine.

The WDAI investigation report-
edly was the cause for the dismissal
of program director Bill Todd. Gen-
eral manager Roger Turnbeaugh
also left the station shortly after the
wrong-doing was uncovered and
several other personnel changeovers
have occurred since the investi-
gation.

Says one former salesman: “The
rhetoric got very heavy.”

www.americanradiohistorv.com

p.m.. and Paula Kelly from 8 p.m. to
midnight.

* * *

Dean Richards, weekend DJ at
WFYR Chicago, moves to full time
10 p.m. to 2 a.m. position. ...
WNEW-AM New York DJ Stan
Martin starts a music column,
“Sound In Your Mind” in local
Woman’s Tribune. . .. KCMO Kan-
sas City general manager Steven
Shannon and p.d. Tom Barsanti look
for three on-air people following de-

parture of several staffers. The key
job to be filled is a “heavyweight for
a.m. drive” to replace the Jim
Moore-Bill Grigsby team. Grigsby
was let go and Moore quit, but has
retracted his resignation. Moore is
expected to move to p.m. drive when
a new morning personality is found.
Other open slots: DJ Steven Gunn,
who got a better offer fron WVON
Chicago, DJ Jim Heath, who went
back to Dallas, and news director
Pam Whiting, who left to backpack
around Europe.

Billboard Forum To Focus
Session On N.Y. Formats

tions demand, how they are day-
parted, and how they are promoted.

This session will be but one facet
of the forum which will cover as-
pects of all music formats, even spe-
cialty formats such as classical, big
band and ethnic. There will be dis-
cussions of various programming in-
gredients such at news, DJ talk, com-
mercial load and public affairs.

Other topics to be included in the
meetings are the engineering side of
programming—audio processing
equipment as a programming tool,
AM verses FM—including the latest
news on AM stereo, the legal side of
programming—how the p.d. can stay
out of trouble with the FCC, and se-
lected case studies.

Programming related to time sales
will also be covered. Since the forum
is taking place in New York, the op-
portunity to tap some of the top ex-
ecutives of the advertising commu-
nity will not be missed.

These executives will address the
group on what they think of various
formats, which ones they buy. the
ones they won’t buy and the reasons
behind these choices.

For information contact Diane
Kirland, Billboard, 9000 Sunset

* Blvd., Los Angeles, Calif. 90069, 213

273-7040.

=

Neil Rockoff

2 Phoenix Stations Bought

By D.C. Firm;

Oldies Spin

By AL SENIA

PHOENIX—First Media Corp., a
Washington, D.C.-based communi-
cations firm, has purchased KSGR-
AM and KDOT-FM from Sun
World Corp. of El Paso, and has be-
gun simultaneous broadcast here of
a golden oldies musical format.

“Phoenix is one of the major
growth markets in the Sunbelt and
we felt this was a good place to come
into,” says general manager Charles
Giddens.

Almost immediately, the new
management began a full revamp of
the studios. “We’re in the process of
building a new station,” explains
Giddens.

“We are completely remodeling
and then we’ll be looking at other
things. If it all sounds rather vague
at this point, that’s because it is,” he
adds.

For the present, the golden oldies
sound of KSGR has been kept
largely intact. However, there is less
emphasis on *50s music and a greater
reliance on tunes of the ’60s and *70s.

KDOT-FM’s beautiful music
sound has been replaced with the si-
multaneous transmission because of
low ratings and to ease the incon-
venience of the studio construction.

Giddens emphasizes that future
changes in musical content and for-
mat are possible, pending a full re-
view of operations.

“We’ll have a lot of other things to
say later,” he explains. “Right now,
we’re just trying to bring a radio sta-
tion back to life.”

First Media also owns properties
in Washington, D.C.. Atlanta and
Provo/Salt Lake City.

New On
The Charts

Continental Miniatures
“Stay Awhile”—

This five-man group’s debut release was pro-
duced by Michael Lloyd, the king of youth-ori-
ented remakes, who has produced Top 40 pop
hits in recent months by Shaun Cassidy, Leif
Garrett and Donny & Marie.

The single is a remake of Dusty Springfield's

“Top 40 hit from 1964; its flip side is a remake of
the Dave Clark Five's first hit, ""Glad All Over,”
which made the top 10 in 1964.

The group's founding members are Matt
Walker, its Michigan-born bass player, and
rhythm guitarist Eric Ramon, who was reared in
New Jersey.

They met in San Francisco in 1973 and then
came to Los Angeles in 1975, whereupon the
three remaining members were added to the
lineup: David Kendrick (drums), Kevin
McCarthy (lead vocals, keyboards) and Rich Byt-
nar (lead guitar).

The group’s lineup was complete by February
1977, and it was signed to London earlier this
year. It is now preparing its debut album, mixing
cover versions of oldies with original material
(all of the members but Kendrick write).

The band is managed and booked by Todd
Schiffman Enterprises in Los Angeles, (213)
5500200, which also handles the Bellamy Bros.
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ex| z8| 55| TITLE-Artist
~x ¢ % | XZ (Producer) Writer, Label & Mumber (Distributing Labet)

3 9| WITH A LITTLE LUCK— Wings

(Paul McCartney), P. McCartney, Capitol 4559 WBM
21 14| THE CLOSER | GET TO YOU—roberta flack ® !

(Rubina Flake, Joe Ferla, Eugene McDaniels), ). Mtume, R Lutas,
Atlantic 3463 HAN

TOO MUCH, TOO LITTLE, T00 '

LATE— johany Mathis & Deniece Witliams @
(Jack Gold), N. Kipner, ). Vallins, Columbia 310693 WBM

6| 8| YOU'RE THE ONE THAT |

WANT —john Travolta & Olivia Newton-lohn @

PR --®

(John Farrar), ). Farrar RSO 891 WBM ;
1 17 IF | CAN'T HAVE YOU—vvonne Elliman ®
(Freddie Perren), B. Gibb, R. Gibk, M. Gibb, RSO 884 WBM

11 6| SHADOW DANCING—andy Gibb
(Barry Gibb, Carl Richardson, Albly Galuton), B.R.M.&A. Gibb,
RSO 893 WBM

12 15 FEELS N GOOD—Chuck Mangione

(Chuck Mangione), C. Mangione, A&M 2001

8 11 COUNT ON ME—setterson Starship

(Larry Cox & Jefterson Starship), ). Barish, RCA 11196 CPP
10 12 IMAGINARY LOVER—AtIaIta Rhythm  Section
(Buddy Buie), Buie, Ni», Daughtry, Polydor 14459 CPP

5 16 NlGHT FEVER—Bee Gees 4
{Barry, Robin, Maurice Gibb, Karl Richardson, Albhy Galuten),
B. Gibb, R. Gibb, M. Gibb, RSO 883 WBM

16 11 ON BROADWAY—George Benson

(Tommy L. Puma), B, Mann, C. Weil, J. Leiher, M. Stroller,
Warner Bros. 8542 CPP

13 14 DISCO |NFERNO—Trammpn;

(Baker, Harris and Young), L. Green, R. Kersey, Atlantic 45-3389 CPP

141 11| THIS TIME I'M IN IT FOR LOVE—piayer

{(Dennis Lambert & Brian Potter), $. Pippin, L. Keith, RSO 890 CPF

B B -R-R 3.

14 71 161 CAN'T SMILE WITHOUT YOU—sarry Manitow ®
{Ron Dante, Barry Maniiow), D. Martin, C. Arnold, ). Morrow,
Arista 0305 WBM
Y| 17| 13| BABY HOLD ON-tasic wene
(Bruce Botnick), E. Money, ). Lyon, Columbia 3-10663 ALK

What the world expects from the
world’s largest music licensing organization.
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D.C. Area’s Merriweather
Pavilion Emphasizes Rock

WASHINGTON—While one of
the Washington area’s leading
venues for summer music is plan-
ning an extremely heavy reliance on
contemporary music, another is
leaning away from the pop vein and
is relying instead on heavy doses of
classical music, opera and ballet.

The differing emphasis can be
seen in the lineups slated to appear
at the Merriweather Post Pavilion in
Columbia, Md., midway between
Washington and Baltimore, and at
Wolf Trap Farm Park for the Per-
forming Arts, in Vienna, Va., in the
Washington suburbs, reportedly the
nation’s only national park for the
performing arts.

Pop music, in a.variety of genres,
is the mainstay of the Merriweather
Post slate, while only token pop of-
ferings are planned at Wolf Trap.

The release of the two schedules
has special significance this year in
the wake of the closing of Shady
Grove Music Fair in suburban
Gaithersburg, Md., originally built

Acts On Bill
With President

DENVER-Katy Moffatt, (Nitty
Gritty) Dirt Band member John
McKeuen and Breakaway were on-
hand to perform at a recent celebra-
tion of Sun Day with special guest
President Carter.

In addition to the Sun Day rally,
Carter was in the city to give a boost
to Sen. Floyd Haskell’s reelection
bid.

Prior to the politicians arriving for
the featured event, Moffatt took the
bandstand to perform “Kissin’ In
The California Sun” “Pickup
Truck,” “Walking After Midnight”
and “Wahoo.”

McKeuen followed, doing a
standout job of using a prerecorded
cassette of his banjo playing to ac-
company himself for a Bach duet.
Other songs performed by McKeuen
included the old classic, “Grand-
father’s Clock,”

By BORIS WEINTRAUB

as a summer theatre-in-the-round
venue and completed in the 1960s as
an all-weather facility that always
had major acts on its summer
schedule.

Shady Grove's proprietors, Lee
Guber and Shelly Gross, announced
earlier this year that they were clos-
ing the Gaithersburg house, and a
companion theatre in the Baltimore
suburbs, Painter’s Mill, because they
could no longer compete with what
they called “subsidized” entertain-
ment at places like Wolf Trap and
the John F. Kennedy Center for the
Performing Arts.

But the Kennedy Center, in the
heart of Washington’s tourist-ori-
ented district has rarely offered
much in the way of pop music, and
Wolf Trap’s light pop schedule
means the only places to heavily fea-
ture pop this summer are the Post
Pavilion and the Capital Centre, a
19,000-seat arena in Landover, Md.

If there is a surprise on the Post
Pavilion schedule, it is in a fairly
heavy concentration of black and
disco acts. Included among them are
the season openers, the Spinners,
with Millie Jackson as an opening
act, the Average White Band, the
O’Jays and Donna Summer.

But there also is an appeal to
country-rock fans with the inclusion
of the Charlie Daniels Band, Kenny
Rogers and Dottie West, Jimmy
Buffett, Linda Ronstadt—in a three-
night run—and Dolly Parton.

Contemporary pop acts on the
Post Pavilion schedule include co-
median Steve Martin, for two
nights; Barry Manilow, for four;
Andy Gibb; Kenny Loggins: Kan-
sas; Seals & Crofts; the Atlanta
Rhythm Section: Genesis; Sha Na
Na; George Benson, for two nights;
the Beach Boys, for two nights;
Harry Chapin: Jackson Browne, for
three nights; the Doobie Brothers,
and Neil Sedaka.

For more traditionally minded
fans, the Pavilion is offering two
nights each of Tom Jones and Engel-
bert Humperdinck, two nights of

Burt Bacharach and Anthony New-
ley, two nights of Liberace, and an
evening with the reunited Peter,
Paul and Mary.

Also on tap are three nights of
performances by the Alvin Ailey
American Dance Theatre and sev-
eral performances by the Baltimore
Symphony Orchestra. Further at-
tractions will be announced, accord-
ing to the Nederlander brothers,
who operate the facility. The pavil-
ion has 5,000 covered seats and has
accommodated, with some diffi-
culty, as many as 15,000 persons on
the lawn.

By comparison, Wolf Trap’s pop
offerings look skimpy. They include
concerts by Crystal Gayle: Maynard
Ferguson and his orchestra; a pro-
gram called The Fabulous Fours
and featuring the Four Freshman,
the Four Lads, the Ink Spots and the
Pied Pipers: Tony Bennett: the Star-
land Vocal Band: two nights of the
Preservation Hall Jazz Band;
Phoebe Snow, with Gato Barbieri as
opening act; Ella Fitzgerald: Leo
Sayer; Peter Seeger and Arlo Guth-
rie; and the Johnny Cash show. Also
on tap are folk and bluegrass festi-
vals.

The summer lineup at the Captial
Centre looks fairly light so far, but
more shows are expected to be
added. Already booked are concerts
by Foghat, the Jefferson Starship,
Frank Sinatra and tentatively, the
Rolling Stones for June; and the
Commodores, the Beach Boys, Kris
Kristofferson and Rita Coolidge,
Ted Nugent and Bruce Springsteen
for August.

Meanwhile, nothing official has
been heard about whether Robert F.
Kennedy Stadium, with its 45,000
seats, will permit musical perform-
ances this summer, though a Parlia-
ment/Funkadelic date is rumored.
The stadium has had an up-and-
down history of permitting concerts
and then forbidding them after
crowd control difficulties and com-
plaints from residents of its neigh-
borhood.
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LAS VEGAS—Entertainment
shockwaves registered May 18 along
the Strip when Caesars Palace, a
pioneer in dropping dinner shows,
instituted a reserve ticket policy for
its main showroom. Tickets will be
handled through Ticketron outlets.

A cautious, wait-and-see attitude
is being taken by interested hotel en-
tertainment directors and execu-
tives.

“We're studying the situation
right now, but haven’t made a deci-
sion yet,” reports Tony Zoppi, Riv-
iera publicity director. “It certainly
is revolutionary and interesting,”

Harry Wald, Caesars executive
vice president, says, primary reasons
for utilizing Ticketron services is for
customer convenience, to reduce the
amount of time standing in lines and
selection of showroom areas.

The new program, which will re-
shape the 1,200-feet Circus Max-
imus room, went into effect for Ann-
Margret’s debut at the hotel with
prices ranging from $27.50 for or-
chestra-type seats to $20.

The ticket prices, which will be
broken down for four areas of the
room, will not include beverage
service that also will be available,
but not required as under the old
system.

Dinner shows were eliminated
May 6, 1976 during a Diana Ross
booking and were formerly adopted
June 22 of that year.

At that time, the hotel denied any

‘Texxas’
Festival
Firmed

DALLAS—-The first Texxas
World Music Festival, billed as the
largest rock and progressive country
music festival ever to be held in
Texas will take place here July 1-3 at
the Cotton Bowl.

The lineup for the opening con-
cert includes Aerosmith, Ted Nu-
gent, Heartand Mahogany Rush, all
of whom appeared at the recent Cal
Jam Il concert in Ontario, Calif.
Also set for the date are the Atlanta
Rhythm Section, Eddie Money, Van
Halen and Head East.

The third day of the festival in-
corporates the annual Willie Nelson
Picnic, and will feature Nelson,
Waylon Jennings, Jessi Colter, Kris
Kristofferson, Rita Coolidge, the
Charlie Daniels Band, Emmylou
Harris and Ray Wiley Hubbard.

The three-day event is being pro-
duced by the Texxas World Music
Festival, Inc., and being coordinated
by Louis Messina of Pace Concerts
in Houston and David Krebs of
Contemporary Communications
Corp. in New York.

Tickets have been limited to
80,000 people for each of the three
12-hour days, with admission set at
$12.50 per person. A ticket ensures
access to the concert and all aux-
iliary entertainments.

These include a midway, an arts
and crafts fair, laser show, fireworks|
display. a food fair and a skateboard
demonstration. Also on the Cotton
Bowl grounds will be “The World’s
Biggest Rock’N’Roll Supermarket,”
stocked with merchandise provided
by impresario Bill Graham.

e OTHERS WAITING s
'Caesars Tees. Show
- Ticket Only Pollcy

By HANFORD SEARL

SHETH

i'--‘-ﬁ-'%‘-r“:-‘::'ﬁﬂlﬂﬁ m*-"?:

connection between economic cut-
backs and staff reductions due to a
crippling, two-week strike in March
1976 by labor. Entertainment costs
were cited.

“ltis our opinion that Las Vegas
has outgrown the traditional show-
room seating routine,” says Wald.
“The system that always prevailed
was originally designed for rooms
with capacities of 300 or 400
people.”

Wald, who also is the hotel’s chief
operating officer, claims the new
policy will attract new clientele who
are familiar with similar ticket prac-
tices in other major metropolitan
cities.

Caesars new entertainment direc-
tor Alan Margulies, who replaced
long-time showbooker Sid Gathrid
April 7, was unavailable for com-
ment, although other hotel spokes-
men claims the new policy had been
under consideration prior to his ar-
rival.

Bernie Rothkoph, executive vice
president at the MGM Grand Hotel,
who books all acts into the 1,200-seat
Celebrity Room, advanced a cau-
tious look at the newest showroom
development.

“We'll take a wait-and-see re-
sponse for right now, because it is
such a real departure from past
practices,” says Rothkoph.

Las Vegas Hilton show business
chief Dick Lane, who also directs en-
tertainment at other Hilton proper-
ties, expresses a similar attitude
about the new Caesars policy and
terms it “very interesting.”

“All we can do now is watch and
see what happens, but as of right
now we have nothing really to say
about what they’re doing over
there,” Lane says. “There’s been.
some scuttlebutt from the unions
about it.””

And hotel officials at the Aladdin
Hotel, where Ticketron handles seat-

(Continued on page 54)

FOLK FEST
TALENT SET

NASHVILLE—This year’s an-
nual Memorial Day weekend Kerr-
ville Folk Festival will feature a
wide array of new and well known
talent.

Set for May 25-28 at Rod Ken-
nedy’s Quiet Valley Ranch, the out-
door events lineup includes such
notables as Alvin Crow, Joe Ely,
Townes Van Zandt, Guy Clark,
Rusty Wier, Steve Fromholz, Del-
bert McClinton, Allen Damron and
Tom Paxton.

Attendees will also be introduced
to musicians like 1977 New Folk
Award winners Eric Taylor of Hous-
ton and Rick Beresford of Austin, as
well as Mother of Pearl, recently
seen on PBS-TV’s “Austin City Lim-
its” with Jesse Winchester, folk
writer Doak Snead, Aileen & Elkin,
and Buck White & the Down Home
Folks—the only bluegrass band on
the festival.

Yodeling will be a special event of
the weekend with 1977 national yo-
deling champion Kevin Hatcher
and defending yodeling champion
Ken Brothers.

Complete festival information is
available from Rod Kennedy, P.O.
Box 1466, Kerrville, Tex. 78028 or
by calling (512) 896-3800.
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If you're looking to inject some
positive energy in your wardrobe
this year, check out the new
Billboard T-Shirt.

R, It's a total YES in every way!
French-Cut for perfect fit; easy-
to-care for; ultra-comfortable to
wear; 50/50 cotton blend

that lasts.

A Most important: The five color
% message that spells-it-all-out
“for Everybody who's into music.
Exclusive here but you got it!
y iton!

G —— e — — — — — — — — — —

Yes is right! Please send me Billboard’s new T-Shirt. 'm enclosing $5.00 (for each,
_ check or money order, no cash, please.) That will include the cost of the shirt, postage
and handling, and | am looking forward to receiving it within 4 weeks. Thank you.
Sincerely,

Name

Company

9/// Address City
‘0‘“ State Zip ﬂwne ( )
Sizes #of Shirts $  Amount
Small (30-32) $
Medium (34-36) $
Large (38-40) $
X Large (42-46) $
Total Amount: $

TO: BILLBOARD T-SHIRT, P.Q. BOX 10458, SANTA ANA, CALIFORNIA 92711
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PHILADELPHIA—-The city of
Philadelphia, which was probably
the biggest buyer of talent—mostly
musical—last summer among the na-
tion’s municipalities, will again be a
big time buyer this summer. While
the’77 summer talent budget of $1.4
million has been pared down to
$995,000, it will still provide a major
program of free concerts and enter-
tainments this summer.

Not included in the budget, han-
dled by the city’s Cultural Affairs
Council, is the heavy buying of top
black-oriented and ethnic names for
the outdoor summer season at Robin
Hood Dell East, which accom-
modates some 10,000 persons. The
buying is by the city’s Dept. of Rec-
reation, which also sponsors free
concerts with area musical names
peppered with a big band name for

45 Talent Mi

NEW YORK-—Arista’s acquisi-
tion of John Miles will, the artist be-
lieves, place a new perspective on his
talent in the American market.

As he moves from London Rec-
ords to become one of the small, se-
lect band of Britishers signed to the
Clive Davis operation, Miles sees
himself as primarily an album act,

IT'S RECORD TIME
i

Pull off “RECORD TIME” 45 display,
press on i 5 record, which
rotates as 2 second hand. Electric wall
clock, raised gold notes, gold hands, on
33 LP record.

RECORD TIME P.0. Box 9791
N. Hollywood, CA 91609
(213) 769-6095

10 days with money order.

$21.95
Ca. Sales Tax 1.32
Shipping (USA) 1.25
Limited Offer—  $24.52

= PHILADELPHIA ACTIVITY suemmessummmussany

. City Into Major Talent Buying

By MAURIE ORODENKER

concerts at parks and recreation cen-
ters throughout the city.

The Council’s $995,000 budget is
also apart from the reported quar-
ter-of-a-million dollars the City
Council gives Robin Hood Dell
West for the summer season of the
Philadelphia Orchestra, featuring
top conductors and soloists. While
Dell West sells 5,000 seats under a
roof at a modest price of $100 for 18
concerts over a six-week period,
there are also 10,000 free seating
spaces on the outside. Moreover,
80% of the sold tickets is tax deduct-
ible.

Cut in the Council’s budget
means the free pop, folk and rock
concerts in front of the Art Museum,
with its steps seating some 5,000, will
be dropped this summer. Electric
Factory Concerts, locally-based rock

By ADAM WHITE

yet agrees that he has hitherto been
pigeonholed as a singles specialist.

Not that he downplays the value
of the 45. London’s choice of “Slow
Down,” for example—originally just
a cut on his second album—was “the
most successful thing the label ever
did” for the singer. The single
gained a top 40 placing on Bill-
board’s Hot 100 last June.

“But it didn’t make people listen
to the album,” he observes. Arista’s
approach is different, however, plac-
ing the emphasis firmly on Miles’
debut for the label, “Zaragon,” as an
LP. A single will not be selected until
later, and then only after radio re-
sponse is clear.

Detailing his switch from London
(though he stays with its Decca par-
ent in the U.K. and other countries),
Miles says “realistically, we needed
a major label in this territory. Arista
is relatively young, but its track
record is incredible.”

The artist is on his third visit to the
U.S,, traversing the nation and play-
ing a variety of venues, large and
small.

He finds American audiences
more enthusiastic than those in his
homeland. “They are more ready to
give a hearing to acts in support
slots. The British are less inclined to
do that”

Miles favors U.S. recording, too,
and all of “Zaragon” was laid down
in New York, with Rupert Holmes
producing.

Unsurpassed in Quality
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$90.00
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show producers, handled the book-
ings for the Art Museum freebies the
past two summers with a budget in
excess of $100,000.

Also dropped will be the free
nightly showings of the *“1776”
Broadway musical under a tent on
Independence Mall. Instead, most of
the summer show activities will be
centered at Penn’s Landing along
the waterfront in center city. Lo-
cated close to the city’s historical
sites district, Penn’s Landing, a nau-
tical park, has become Phila-
delphia’s major summer tourist at-
traction.

The summer program was an-
nounced this week by David
Speedie, new executive director of
the Cultural Affairs Council, created
by the city in January 1977 after

(Continued on page 56)

les Goes LP On Arista

Holmes handled the singer’s first
American studio date, which oc-
curred midway through his last tour.
“Decca UK. asked us for a new
single while we were here, so we
went into a small rehearsal studio in
New York to write some songs and
think about a producer.”

A tip by Norman Kurtz of Kurtz
& Vassallo brought Holmes onto the
scene, and he, Miles and the band
went into Mediasound to record
“Manhattan Skyline” and “Remem-
ber Yesterday.”

The producer was subsequently
called in to produce the rest of Miles’
second album, “Stranger In The
City,” at Morgan Studios in Lon-
don.

“Everyone was pleased at what he
had done with the first two cuts, and
wanted him to finish the LP. And it
paid oft, too, because ‘Stranger’ sold
better than the first album.”

Miles started work on “Zaragon”
with Holmes last November at New
York’s Plaza Sound studios, and
took about seven weeks to wrap the
project.

“For this one, we wanted to move
away from the heavy string arrange-
ments of the second LP, and,
frankly, were a little concerned
about how Rupert would react—as
that kind of arranging is his forte.”
But, the result was successful, claims
Miles. “~

Healso believes the disk marks his
further development as a songwriter.
“Basically, it's a means of providing
material for oneself to record,” he
agrees, “but if we had more time”—
Miles generally collaborates with his
bassist, Bob Marshall—“we could
get more into composing for others.”

There have already been signs of
outside acceptance of the pair’s ma-
terial. One song from “Stranger In
The City” has been recorded by
Helen Schneider on her recent sec-
ond album on Windsong. Entitled
“Time,” it’s also been cut by Melissa
Manchester on Arista and Walter
Jackson for Chi-Sound. Latter has
recorded “Manhattan Skyline,” too.

The Miles/Marshall publishing
unit is Velvet Music, linked up to a
subpublishing deal for the U.S. with
Rocket.

The pair hopes to pen more while
on tour here. “We pick up plenty of
ideas on the road for songs,” ex-
plains Miles, “but the trick is to find
the time to relax and write them.
We've got to train ourselves to do
that.”
www.americanradiohistorv.com
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EAGLE WIN—Eagles band member Don Felder is up at bat while Rolling Stone
team captain Chuck Young catches during a recent charity game between the
rock band and the magazine in Los Angeles recently. The Eagles won 15-8.

ONE-YEAR HIATUS

KISS Suspends Touring,
LPs For TV, Film, Solos

By RAY HERBECK JR.

LOS ANGELES-Casablanca’s
shock rockers KISS bid farewell for
about one year to 3,000 faithful here
Friday (19) at a free concert held at
Magic Mountain amusement park.

Due to television and film proj-
ects, plus solo LP efforts by group
members Gene Simmons, Paul
Stanley, Peter Criss and Ace Freh-
ley, the act will not perform on tour
as a foursome nor issue a new KISS
album before June 1979, it was an-
nounced at a pre-concert press con-
ference.

The hour-long Magic Mountain
show was performed twice for the
enthusiastic crowd, tightly screened
by tv production company Hanna-
Barbera and KISS’ Aucoin Manage-
ment.

It was staged and filmed for inclu-
sion in the group’s NBC-TV special,
“KISS And The Phantom Of The
Park,” due in September.

The full-length, $2 million pro-
duction will put the foursome as “su-
perheroes” in comic book style
against Anthony Zerbe, portraying a

DILLINGER’S HANGOUT

mad scientist type whose experi-
ments are ruining an amusement
park.

Executive producer is Joseph Bar-
bera, with Louis Heyward in charge
of production, Terry Morse Jr. pro-
ducing and Gordon Hessler direct-
ing. _

Following premiere of the “Phan-
tom” film by one month will be yet
another KISS tv show, an animated
Halloween special, also on NBC.

The closest thing to a new KISS
album for the next year will be a
soundtrack for a feature film, due to
be released sometime in January.

Asked about the difference be-
tween performing in concert and for
tv or film cameras, guitarist Ace
Frehley termed the procedure
“tedious.”

“Normally, we puton our makeup
just before the show, perform and
then zip away in a limo and remove
it,” he explained. “But on the set,
we’re sometimes in full costume and
makeup for eight to 10 hours at a
time.”

‘30s Castle Royal Opens

By ALAN PENCHANSKY

MINNEAPOLIS—The Castle
Royal, one of this area’s most no-
torious 1930s nightclubs, has been
reopened in its original form, with
period accuracy being stressed down
to the style of entertainment.

Original fixtures and dance floor
of the club, which closed in 1941,
were dusted off and restored last
year, with modernizing and art deco
renavations added.

Originally opened in 1933, the
watering hole occupies a mine site in
a bluff overlooking the Mississippi
River. Mushroom growers had taken
over the space following the club’s
original demise.

The subterranean spa reportedly
was a gathering place for John Dil-
linger, Ma Barker and other gang-
sters during their heyday.

Entertainment in the 30s mold is
being sought for the reconditioned
room, according to Jim George, one
of the new owners.

The supperclub, which seats 300,
was reopened with “deco disco” en-
tertainment, featuring the recorded
big band sounds. This proved un-
successful, George says.

Club has since booked the Wolver-
ines, the Capital City Rug Cutters,

and has been in negotiations with -

Manhattan Transfer, claims George.
“The Wolverines are the best
group we've had in here and they

gave us an indication of what people
like,” he explains.

The classic jazz band garnered
regular standing ovations, the owner
says.

George says six-week minimum
engagements are planned. Up to
$4,000 weekly is budgeted for enter-
tainment, he indicates.

The club, which has been out-
fitted with many one-of-a-kind art
deco fixtures, will celebrate the first
year of its new life in June.

_Signings_

Carole Bayer Sager to an exclusive worldwide
agreement with Chappell Music. Sager is cur-
rently working on LP, film and stage projects
with a summer tour set in conjunction with the
release of her LP. ... Bill Anderson to Ember
Records. This move is a result of negotiations
between MCA and Ember. . . . Sail, a new group
out of Utica, N.Y., to U.A. Records. Group is
managed by Tony Casciole and Steve Albigese.
First product is being prepped for later this
month. ... Yvonne Lewis, LePoint and Rock
Street to Kingdom Sound Studio/MCH Produc-
tions with exclusive recording and publishing
deals.

Andrew Stevens of the television series “The
Oregon Trail” to Warner/Curb via an exclusive
agreement with an LP currently in production.

Michael Lioyd is handling production.
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[t took 21 years to break the
Billboard record for the longest single
on the charts.

[t took Paul Davis T Go Crazy”
and a lot of help from our friends.
Thank you, Radio for sticking by us.

Now Paul Davis has a new single.
Atfter 4 weeks..

"DARLIN’.

Billboard Cashbox Record World
)::¢ ®
From the Album

Singer of Songs — Teller of Tales

BLP-410
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erry Sharell, a singer who has known what it feels like to
perform onstage himself, lives in the ‘“‘glamorous world"’
of shoulder rubbing with performers. Whether he’s in his
Elektra/Asylum Los Angeles office or on the road, the vice
president of artist development’s main concern is ensuring the
proper showcase for the performer’s efforts. Billboard’s Paul
Grein, who listens to enough music to understand why expo-
sure is vital to success, followed Sharell around for a day to
grasp the innards of his world. This is his report:

general manager, to inquire about Carly Simon's opening at
the Bottom Line in New York the night before. Sharell caught
Carly’s show when her tour began in Boston; the Elektra brass
was represented at this closing date by chairman Joe Smith.
“How did everything go?'' asks Sharell when he gets Ebler
on the line. “The kids were standing on tables? Steve Ross
(chairman of Warner Communications) was there t00?,”" he
repeats, obviously for the reporter’'s benefit. But further ques-
tions reveal his true interest and concern: **She’s healthy and

A Day In The Life Of

JERRY SHARELL
Elektra/Asylum’s Artist Development Head
Sees To It That His Acts Get Exposure

It's easy to identify Jerry Sharell's favorite entertainer by
looking around his comfortable split level home in Woodland
Hills, Calif., a suburban community in the San Fernando Val-
ley.

Displayed in the den is a colorful facial caricature of Frank
Sinatra as a bow-tied teen idol in the 1940s. Hanging on an-
other wall is a black and white etching of an older Sinatra in a
pensive mood.

“I did my freshman thesis on Sinatra,” explains Sharell.
“I'm probably his biggest fan.”

Substantiating this i1s a framed poster which was used to
advertise Sharell's “limited engagement’’ at the New Times
Restaurant in the San Fernando Valley a few years ago. The
photo is the familiar shot of Sinatra at the time of his Main
Event concert at Madison Square Garden. Only here Sharell’s
head has been superimposed on the superstar’'s body by a re-
sourceful Elektra/Asylum art director.

“What's Glenn Frey going to say,’” jokes Sharell, imagining
how this shot will affect the Eagles’ guitarist. “‘Glenn calls me
‘Ol Brown Eyes.” "

Another photo in the Sharell home is of a three-man instru-
mental combo fronted by a somewhat younger Jerry, snapp-
ing his fingers in his snazziest Sinatra style.

| started singing in the 10th grade,” he explains. ‘‘on
shows with Tommy Edwards and the Skyliners. I'm the best
known unknown singer. | sang on ‘The Mike Douglas Show’
eight times in the mid-60s when it was still a local show in
Cleveland."

As the Sharell’s live-in housekeeper serves coffee, Jerry in-
troduces Joanne, his wife of nearly 14 years, who he's known
since childhood in Farrell, Pa. Moments latet in trot the
Sharell children: Janine, who will be 11 in July; Jeffrey, 3 and
Jerry Joe, 2.

The meaning of the license plate on the late model car in
the driveway suddenly becomes clear: WER5JS.

After driving his daughter and older son to the Catholic
school they attend, Sharell jogs up and down the street in
front of his home, as he claims to do three times a week. His
health regimen also includes racquetball and weekly trps to
the acupuncturist (for sinus relief).

In his car heading out to the E/A offices on La Cienega Bivd.
in L.A., Sharell plays a cassette of the new Joe Walsh LP. “it’s
a good place to listen to new releases,” he says. ‘‘The drive
takes 30-40 minutes and it's the only place I'm alone.”

Sharell arrives at work at 10:10 and goes directly to his
small but homey office on the first floor.

His first call of the day is to Ralph Ebler, E/A’s East Coast

Jerry Sharell displays his athletic form
below on an early morning jog outside
his San Fernando Valley home.

Sharell repositions a platinum award at home he received from
E/A for helping to break Eagles, Queen and Linda Ronstadt al-
bums.

all; there's no problem?”" He winds up the conversation by
asking where Simon's manager, Arlyne Rothberg, is staying,
so he can call her at her hotel.

Sharell also calls Mitch Kanner, his East Coast artist devel-
opment director, to question him about the show. ‘‘How was
it? How did she feel? She's in good spirits® Were there any has-
sles at the door? What was backstage like? Did James come
on? How many encores were there?"’

At 10:20 Sharell calls Rip Pelley, until recently his national
artist relations coordinator, for a report on Warren Zevon.
‘‘He seemed okay? Everything's cool?" Sharell inquires. *'Well,
it's rough out there. Warren's breaking in a new band, taping
tv spots and doing a féw more interviews.” The parting in-
structions to Pelley: ‘‘Get me a good time and temp on how he
feels and call me at home."

“Warren's success has come awfully fast,”” says Sharell. ‘It
can be a little scary. Some of us were periormers—not that we
made any money at it—but we can understand the pres-
sures.”’

In a break from the action, Sharell reflects on his 17-year
music business career. After graduating from Kent State in
1961, he worked as *‘the world's worst radio announcer’’ at
WBVP (“We Boost Valley Progress'') in Beaver Falls, Pa. and
then at WPIC in Sharon, Pa.

In 1962 he went to work for M.S. Distributors in Cleveland.
The office folded three months later. But Mercury retained
him to work for Mainline Distributors, where he stayed until
1968, when he went with A&M to do regional promotion in
Cleveland, Pittsburgh and Cincinnati.
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In 1969 he became national promotion chief of A&M, leav-
ing in 1970 to assume the same post under Neil Bogart at
Buddah Records. He joined E/A in April 1973 as general man-
ager of the West Coast office and head of international under
David Geffen. In January 1976, shortly after Joe Smith moved
from WB to the E/A chairmanship, Sharell was tabbed to
head the newly-created artist development department.

During the day Sharell works from yellow pads with boxesto
be checked off as he completes each task. ““It's a psychologi-
cal lift,”” he says, *‘when you have just four boxes left and it’s
only noon.”

Today a lot of boxes concern Sergio Mendes, a friend of
Sharell’s since 1969, when he was at A&M and Mendes was
one of the label's hottest acts.

Shareli places acall to Irv Brusso, E/A's regional sales direc-
tor for the East Coast, who is down in Palm Springs on the
closing day of the WEA convention. He wants Brusso to tell Vic
Faraci, executive vice president of WEA, to make .an an-
nouncement that Mendes will be on the Johnny Carson show
tonight, and that if the conventioneers are lounging around
they should tune in.

Proving that no detail is too small to warrant his attention,
Sharell calls in Bobbi Goldenberg, his artist relations assist-
ant, and tells her to locate a ‘‘clean’’ copy of the latest Mendes
album for him to take to the “Tonight Show." ‘| hate it when
Carson flashes the album in front of the camera and it has a
punched-out hole in it,”’ he explains.

Sharell also calls to find out about Mendes T-shirts. “Why
are we holding back on these?"’ he asks. *‘| want to take two to
three dozen to Vegas with me next week."”

Mendes is opening at the Aladdin for Gabe Kaplan (who had
a novelty single on Elektra last year but has since been
dropped from the label) and Sharell is flying out for the show.
“Get me a large single room,” he asks his secretary. ““I don't
need a suite; I'll only be there overnight.”

Out of E/A’s roster of 50 artists, Sharell estimates that an
average of 20 are touring at any one time. And he is usually on
the road one week a month seeing them.

Billboard photos by James Fortune, Jeff Sjobring, Jeft Mayer
While Sharell speaks on the phone at home, his young son shoots
his dad with his toy camera.

Sharell's first meeting of the day is with Fred Lewis, man-
ager of a newly-signed act out of Boston, Cars. The five-man
group is produced by Roy Thomas Baker, who used to handle
Queen for the label. Lewis has two ideas for industry recep-
tions for Cars which he wants to pitch to Sharell: a party in a
Cadillac dealership or at a drive-in theatre. *‘| don't know if the
community we want to reach in L.A. will go to a drive-in,’’ cau-
tions Sharell.

He then meets with Kenny Buttice, vice president of promo-
tion, and George Steele, vice president of marketing, about a
Cars ad, which features rows of *fun cars.” It turns out that
someone neglected to get clearance from the toy manufac-
turer on use of its product. “‘We're going with it anyway,’’ says
Steele.

The men then speculate about the hottest topic of conver-
sation in the E/A offices: the Eagles/Rolling Stone softball
©grudge match” which is two days away. And they seek to di-
vide the tickets sent over by Eagles manager Irv Azoff and
publicist Larry Solters.

Back in his office Sharell meets with Bryn Bridenthal, E/A’s
bright, hard-working national publicity director, who he
brought over from Rolling Stone in January 1977.

Bridenthal explains that Warner Bros. Television wants to
use WEA acts to compose music for its shows rather than hire
outside composers. *‘So they want a list of all artists on the
roster who write,”’ she says. ‘‘That's virtually the whole ros-
ter,”” responds Sharell. *“Even Linda Ronstadt writes a song or
two for each album.”

Bridenthal also brings the bad news that the third photo
session with Eddie Rabbitt was unsuccessful. She wants to
stage a fourth session with Rabbitt performing live in the stu-
dio. “Four sessions,” says Sharell, “‘that’'s the most we've
ever had for any act.” “‘But we're getting closer,"” Bridenthal
replies. ‘‘1 hope so, because the next step is me and my Min-
olta,”” says Sharell, only half-joking.

Sharell's next call is to Ken Ehrlich, former producer of the
“Midnight Special,’”” who is now executive producer of
‘“‘Soundstage.’" Sharell confirms bookings for the show with
Bruce Roberts and Harry Chapin, with John Prine and Steve
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Goodman mentioned as possibles. And he says Warren Zevon
might be available if they can come up with a concept.

Sharell then goes over to the office of Mel Posper, E/A's
vice chairman, to discuss the ‘‘Soundstage' arrangements.
“Just make sure the deal specifies that we get use of the tape
for international,” Posner advises. ‘“We'll pay for the duping,
but get it."”

Television is also the topic at lunch when Sharell dines at Le
Dome in West Hollywood with Sherry Goldsher, his coordina-
tor of artist development, and Carolyn Baker, the assistant
producer in charge of music bookings for Dinah Shore’s syndi-
cated tv series.

“They're running out of people to talk to,”” says Baker of
the talk show format. ‘‘How many times can you interview
Jack Albertson? So music is the new drawing card.”

Dinah's show has featured about a dozen E/A acts, but
Baker would obviously like to book the label’s top names, who
are notoriously camera-shy, at least as regards tv: the Eagles,
Linda Ronstadt, Carly Simon or Joni Mitchell.

Baker, obviously an old pal of Sharell’s, then kids his not-
quite-forgotten desire to be a singing star. “That’s right, you
were at my showcase,’ he enthuses. **Did you cry with me on
the ballads?”" ‘I cried for you,” comes the barbed reply.

Riding back to the office, Sharell explains that artist devel-
opment departments have only sprung up in the last two to
three years.

““Warner Bros. and Columbia had artist development de-

Above: Joe Smith, E/A
chairman and Sharell
pour over the music
publications in
Smith's office.
Right: Mel Posner, E/
A vice chairman, re-
minds Sharell of the
international aspects
of appearances by
John Prine and Steve
Goodman on tv's
“Soundstage."”

George Steele, vice president, marketing,
shows Sharell an ad layout for Cars, a new
five-man group out of Boston.

partments when ours started, but Columbia’s is closer to a&r;
our ties are more to promotion. | won’t put an act out on the
road unless | have its backing. My job is not to sell tickets, it's
to sell records. There has to be some spark of record interest
to continue tour support.”’

Sharell’s philosophy of artist development: ‘| do what I'd
like to see done if | were the artist, without giving away the
store. But if you get too close to the artist, it can be detri-
mental. He can be your dearest friend on earth, but a wrong
investment. It's better to be friendly than friends.

“It's so personal: how can you say you admire someone
$25,000 or $65,000 7' (Sharell sets limits on tour support,
with the input of the other vice presidents.)

At 3 p.m. Sharell's secretary slips him a note and he ex-
cuses himself to go to the men’s room. After a few minutes,
your reporter finds him huddled in a conference with Mark
Hammerman, a former manager of Jackson Browne and War-
ren Zevon.

| just offered Mark the job as West Coast director of artist
development,’ reveals Sharell, by way of explaining his secret
rendezvous, “‘and he said yes. But if he'd said no, it would
have been embarrassing.’

Sharell's next meeting is with Don Mizell, general manager
of E/A's jazz/fusion division. ‘“Congratulations,” begins
Sharell, “Ubiquity’s itinerary has had more schedule changes
than Kenny Buttice's baby. ‘Cancel’ . . . ‘Postpone’ . . . ‘Res-
chedule’—Can we discuss this? Is everything cool?"’

Mizell explains that the group has been having personnel
and managerial problems, and that he wants to hold off on
tour support until the situation is cleared up. ““But I'm work-
ing the hell out of the ‘Midnight After Dark’ single and | hope
io sell the albums that way,” he says.

Sharell finally gets Arlyne Rothberg on the phone and can
now find out first-hand about the Carly Simon tour. ““I'm get-
ing lots of calls about the West Coast,'" he begins, hopefully.
“The most-asked question of the week is if she'll be at the
Roxy in June."” But the response is evidently not encouraging.
“Well, the future’s in your hands and her hands,” he con-
cludes. “Whatever you need, we'll get."”

On his way out to the *Tonight Show,'’ Sharell meets briefly
with Joe Smith, just back from New York and waxing enthusi-
astic about Simon's Bottom Line performance. “The show’s a
fv special,’”” he says. ‘‘But as for the West Coast, | don't think
so. | talked to her at great length and it doesn’t look too prom-
ising.”

Smith also tells Sharell that he started a scholarhsip to put
two students through Yale Music School with the money he
earned from his appearances in the film “FM" and tv's
“Rock’N'Roll Sports Classic,”” which aired two days earlier.

At the “Tonight Show'' in Burbank, Sharell visits with Men-
des, who is in his dressing room studying the list of questions
guest host Gabe Kaplan will ask him.

Above: Kerny Buttice, vice presi-
dent, promotion, speculates with
Sharell about the outcome of the
§ forthcoming Eagles/Rolling Stone
; softball game.

Below: Sharell and producer
Brooks Arthur, standing, watch
keyboardist David Foster and vo-
calist Carole Bayer Sager run
through a new tune, ‘‘Fallin’ In
Love,” at Studio 55.

Mendes is anxious to know if the label is doing all it can for
his new album. *‘Yes, we're behind it,”’ says Sharell. *‘In fact,
I’'m coming out to Las Vegas for your show next week.”” *'But
are the guys in the field behind it?"’ persists Mendes, no new-
comer easily put off with glib answers. Sharell assures him
that they are.

Mendes' keen business sense is typical of artists today,
says Sharell during the drive back to the E/A office.

“Artists aren’t naive; they'd rather hear the truth than be
jived, especially by friends. And they're very aware of the
buck. Artist development has moved beyond making sure the
right brand of wine is in an artist’s dressing room. Artists are
more serious about their careers. And | have no time to be a
maitred'.”

Sharell offers another example of an artist who is hip to the
business end of the business: ‘‘Harry Chapin has two advance
men who report on every gig 7-10 days beforehand, telling
him about time buys, what the record company and promoter
have done, and what the record count is in the stores.”

Back in the office, he writes a letter of recommendation to
Bob Murphy at the local WEA branch for a friend’s son who
needs a summer job. “This is also a part time employment
agency,'’ he jokes.

“*And we're in the jacket business,’’ he says, as he orders a
size 44 E/A jacket for Clint Eastwood. “‘These were made for
the staff, but if he wants to wear my jacket, who am | to stop
him?*'

www.americanradiohistorv.com

b ey

Sharell jots down names and dates
as he visits a Donald Byrd record-
ing session at L.A.’s Sound Factory

“One thing | didn't do," he says, “is issue an edict about 53

tickets for club dates. Comps are being sent to guys who don't
even go to shows. It's just a little too loose; | want to tighten
it up a bit.”

Apparently he accomplishes this task because a few days
later a memo is sent out to reviewers by Sally Stevens, the
label's West Coast publicity director, stressing the importance
of RSVPs and cancellations.

At 7 p.m. Sharell changes his shirt and tie, and his wife joins
him for dinner. But first he wants to stop in at Studio 55 on
Meirose in Hollywood, where Carole Bayer Sager is in the
midst of recording her second Elektra album with producer
Brooks Arthur for June release.

But Sager does not show up for about an hour. Sharell takes
advantage of the delay to ask Arthur if he can get the instru-
mental track of Barry Manilow's *‘Can’t Smile Without You"
from Ron Dante, an old friend of his. This is one of two songs
Sharell’s son will be'singing in a school assembly, and dad fig-
ures this could give the boy an extra edge.

Arthur tells Sharell that the next Debby Boone single will be
*Don’t You Love Me Anymore,’" a collaboration between Ca-
role Sager and Bruce Roberts, both Elektra acts.

Arthur produced half of the sessions for the second Boone
album, taking over from Joe Brooks, who heimed her “You
Light Up My Life"” debut.

“The LP will be titled ‘Midstream,’ he says, ‘‘because when
Debby played it for the family Pat noted the producer switch
by joking, ‘You've changed Brooks in midstream.’ The title
gives the album a middle-of-the-road connotation, but ac-
tually it's an in-joke between Pat and Debby."

Arthur also favors Sharell with a story about his favorite en-
tertainer. ‘‘We hired Don Costa to arrange a song on Carole's
album, ‘To Make You Smile Again.' Don said, ‘this song is bet-
ter than ‘I’ll Never Smile Again"’ and insisted he had to have it
for Sinatra’s sessions in June.

“We told him Frank could have the song if he’d do a back-
ground vocal on Carole's version—just one ‘scoobie-doobie-
doo.’ But he said no. And we didn't want to give it up because
it opens our album and is a potential single. Sb we told him he
could have the exclusive cover version. He didn't even want
the song if we cut it, but we didn’t want to lose it.”

Just then Sager arrives, saying she's checked with Chappell
Music, her publisher, and that once she records a song it's up
for grabs; she can’t grant anyone an ‘‘exclusive cover.’

“We'll have to tell Frank,” she says. “‘So he knows we were
earnest about the deal, I'll putin the liner credits, ‘this song is
written for and dedicated to Frank Sinatra’.”

Sergio Mendes jkes with Sharell out-
side the NBC-TV studios in Burbank,
prior to his appearance on “The

studio. Tonight Show."”

Sager and Arthur decide to present Sinatra demos of Carole
and Marvin Hamlisch’s *‘There's Something About You'' and
Carole and Peter Allen’s “We Wanted It All."* And if he doesn’t
like either of those songs, they'll give in and let him have “To
Make You Smile Again.” **How can we not,” says an under-
standably awed Arthur.

Arthur takes Sager to task—gently but firmly—for being late
to the session, but Sharell says nothing, apparently willing to
let it pass. ‘‘Performers live differently than we do,” he ex-
plains later. “Their sense of time is different. When we're
finished for the day, they're just beginning.”

At 9 p.m. Sharell phones over to the nearby Sound Factory
studio, where Donald Byrd is recording his next album for
June release. Because of the late hour and the fact that he
hasn't yet had dinner, Sharell's probably half-hoping Byrd will
be unavailable.

“Do you have a minute or is this a bad time for you?" he
asks. ‘Oh you do,” he says as brightly as possible. “We'll be
right over.”

When he arrives at the studio he asks a few questions about
how the sessions are proceeding, jotting down names and
dates on a note pad, as he has throughout the day. “‘I have a
bad memory and this helps me keep track of details.”

Finally at 10 p.m. Sharell makes it to dinner at Roy’s, an Ori-
ental restaurant on the Sunset Strip, which is owned by Roy
Silver, a former personal management veteran.

Neil Bogart comes in a short time later, ebullient over a
screening of “Thank God It's Friday” he had just hosted.
Sharell had been invited by his former boss, but couldn’t
make it.

He returns home with his wife shortly after midnight. In
the car he listens to soft jazz radio, bypassing the stations
which blare out the top hits. *I like radio unformatted,”” he
explains. **so there’'s an element of surprise at hearing a song
on the air.”

The business is changing,” he reflects. ‘‘Promotion isn’t the
only avenue to break a hit, though it’s still the most important.
But we’re all working for the same touchdown.

“It’s a business of personalities,’”” he summaries. “You
can't lose your sense of humor.”

Graphic layout: Bernie Rollins
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The Rat Pack reunited Saturday (20) at the
Santa Monica (Calif.) Civic Auditorium, when
Frank Sinatra, Dean Martin and Sammy Davis
Jr. performed together in a fund-raiser for
SHARE, a women's charity. But Frank, doing a
solo, was more than a little miffed at the faulty
sound system. “Are we going to use this same
building next year?" he asked the audience, “or
is there going to be a fire? You shouldn't pay for
the rental of this joint,” he said. “These idiots
don't know what they're doing.”

Other artists performing at the show, which
benefits the Exceptional Children's Foundation
Guidance Center, were Anthony Newley, Paul
Weston and Jo Stafford, Henry Mancini con-
ducted the orchestra.

Paul Simon, Art Garfunkel, Gilda Radner,
Miles Forman, Vivian Reed, Wilson Pickett and
Betty Wright were onhand for opening night of
the refurnished Apollo Theatre in Harlem.

At CBGB's benefit for Dead Boy drummer
Johnny Blitz who is recovering from stab wounds
that nearly cost him his life, his spot behind the
drum kit was taken over briefly by Saturday
Night's John Belushi. Also seen were Blondie
{who did an unscheduled set), Brian Eno, Rick
Derringer, Richard Lioyd of Television, members
of the Ramones, who came even on the night
they were not playing; Nick Lowe and others.
Some $8,000 was raised.

Music writers unable to score that big inter-
view with Paul McCartney have got a consola-
tion prize, of sorts. Capitol Records is sending
out cassette tapes of an interview with
McCartney, recorded recentty in London. For the
hard of hearing, a transcript is provided.
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PAUL ANKA
Caesars Palace, Las Vegas

Opening in conjunction with his new disco/
restaurant Jubilation, singer-composer Paul
Anka again notched an impressive, one-man dis-
play of musicianship in Caesars Circus Maximus
main showroom May 13.

Beginning with past hit “Jubilation,” Anka's
hour and a half, 16-song set was an incredible
display of what topnotch entertainment should
be in this show business capital.

He lengthened that past hit into a mini-sym-
phony of jazz and pop styles, anchoring the set
on his keyboard efforts.

Anka then combined “Just The Way You Are”
with "1 Really Want To See You Tonight,” pre-
ceding an old hits mediey which included such
golden oldies as "Diana,” “Puppy Love" and
‘Put Your Head On My Shoulder.”

As in past shows at Caesars, Anka included a
salute to friend Bobby Darin with “Mack The
Knife,” which featured the lost art-of Jack Acker-
man's tap dancing. Another past show se:
quence, “Times Of Your Life,” highlighted
Anka's career and family moments.

Prior to delivering his song written for Frank
Sinatra, “My Way," the creative Anka imparted
a rewritten parody of Randy Newman's “Short
People,” taking pot shots at tall people.

The ambidextrous RCA recording artist then
knocked out a breezy version of the Bee Gees’
hit “Nights On Broadway.’

On his first album for RCA, which will be re-
leased in two weeks and titled “Listen To Your
Heart,” the talented Anka sang two new songs
from that LP, “Brought Up In New York" and a
melodic ballad, “This Is Love.”

Anka’s show closed with an emotional offer-
ing of “Living Isn't Living" and an upbeat pop
ditty, “Happier.” All of Anka's efforts are now
wedded together by his new musical conductor
Joe Guercio, formerly at the Las Vegas Hilton.

NANA MOUSKOURI
City Center, Pusadena, Calif.

Blending American, Greek and French mate-
rial into a two-hour, 24-song set May 12, Mous-
kouri riveted a near sellout throng with her pow-
erful vocal presence.

Although backed Dy a six-piece unit with
bass, guitars, drums, percussion and bouzouki,
the Greek chanteuse’s most powerful weapon is
her voice—one of the most far ranging and dis-
tinctive in international folk circles—and it
shone throughout the evening, particularly on
the number of a cappella and simple acoustic
guitar-backed songs. )

The material throughout ranged from both
high spirited and tender Greek folk songs, sung
in her native language, to French folk songs to
American contemporary tunes—an almost inex-
haustible well of repertoire.

And being a leading interpreter of Bob Dylan
in Europe she also mixed in several of his clas-
sics. Qutstanding and one of the highlights of

 TdlentInAction |

the evening was a 10-minute version of “A Hard
Rain’s A Gonna Fall" sung in French.

Another high point was Neil Young's “After
The Gold Rush” sung a cappella which her rich
voice rendered exquisitely dramatic.

Mouskouri also took the time to explain the
meaning of many of the Greek songs and her
charming, soft spoken manner endeared her to
the audience.

The show was well paced and Mouskouri
changed moods intelligently, going from a soft
ballad one minute to a rousing, hand clapping
composition the next.

At one point she also gave her backup team
free reign as they soloed on a spirited Greek folk
song.

Several standing ovations and two encores—
Greek folk songs again—capped the evening.

JIM McCULLAUGH

DONNY HATHAWAY
Rosy’s, New Orleans

Hathaway's wide appeal was evidenced by
the diverse audiences at his six soldout concerts
here May 12-14. The crowds in this 200-seat
music club ranged from teenagers in jeans to
middle-aged couples clad in semi-formal attire:
But there was one thing they all seemed to have
in common, the appreciation of his smooth sing-
ing and stunning showmanship.

Hathaway's backup band, the Escape, which
consisted of two guitarists and two percussion-
ists, opened the show on May 12 with three
lengthy, unclimactic instrumentals that proved
to be the evening’s only flaws.

When Hathaway finally appeared, his charis-
ma spilled across the stage and he immediately
took command of the anxious audience. Seated
behind the organ and clad in a brown tweed
suit, Hathaway opened with a jazz-tinged
“You've Got A Friend” that had the audience
singing the refrain. The song was performed
faster than his and Roberta Flack's version on
the “Roberta Flack & Donny Hathaway” LP, but
it still contained all of its meaning.

When performing “You've Got A Friend,” and
during many of the songs that followed, Hath-
away spoke the first verses instead of singing,
making them very dramatic and personal. This
was especially effective on his versions of “Song

(Continued on page 56)

New Caesars Policy

® Continued from page 48

ing for the plush, $12 million, 7,500-
seat Theatre For The Performing
Arts, remain aloof about the latest
developments.

“We'll continue to go the way
we're going right now, providing
personalized service, accom-
modating our guests in the best way
possible,” a hotel source says.
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Total
Ticket
Sales

Ticket
Price
Scale

Gross
Receipts

Arenas (6,000 To 20,000)

10

11

12

13

14

15

16

BOOTSY'S RUBBER BAND/STARGARD/RAYDIO~
Pace Concerts/Family Prod., The Summit, Houston,
Tex., May 20

AEROSMITH/MAHOGANY RUSH—Alex Cooley Inc.,
Omni, Atlanta, Ga., May 15

0'JAYS/CON FUNK SHUN/FAZE-O—Lewis Grey
Prod./Taurus Prod., Mid-South Col., Memphis,
Tenn., May 21

LIVE WIRE CHOIR/ELVIN BISHOP/MISSION
MOUNTAIN WOOD BAND/DIRT BAND—ASUM
Programming & Missoula Liquid Assets Corp., Univ.
0f Montana, Missoula, Mont., May 17

STEVE MARTIN/STEVE GOODMAN —Artists
Consultants/Richard A. Cohen Organization, Rutgers
Athletic Center, N.I., May 15

JOURNEY/RONNIE MONTROSE/JOHN MILES—Wolf
& Rissmiller—Arena, Long Beach, Calif., May 2Q,
BOOTSY’S RUBBER BAND/STARGARD/RAYDIO—
Feyline Presents Inc./R&B Prod., Conv. Center, Fort
Worth, Tex., May 19
PARLIAMENT/BAR-KAYS/COLD-F{RE—Rejoice Prod./
Concert Express, Col., Phoenix, Ariz., May 19
PARL{AMENT/BAR-KAYS/GOLD-FIRE~Lewis Grey
Prod., Arena, Long Beach, Calif., May 21
AEROSMITH/MAHOGANY RUSH—Alex Cooley Inc.
Col., Macon, Ga., May 17

0'JAYS/KOOL & THE GANG/VOLT GE BROTHERS—
Alex Cooley Inc., Civic Center, Savannah, Ga., May
19

BOOTSY'S RUBBER BAND/RAYDIO/SUN—Lewis
Grey Prod., Fairpark Col., Beaumont, Tex., May 31
REQ SPEEDWAGON/RAINBOW/NO DICE-Wolf &
Rissmiller, Shrine Aud., Los Angeles, Calif., May 18
DOLLY PARTON/ANDREW GOLD—Alex Cooley Inc.,
Mississippi Coast Col., Biloxi, Miss., May 18
JOURNEY/RONNIE MONTROSE/JOHN MILES-
Caravan Concerts, Comm. Center Arena, Tucson,
Ariz., May 18

DOLLY PARTON/PAUL DAVIS/ANDREW GOLD—Mid-
South Concerts, Col., Jackson, Miss., May 16

16,115

15,861

11,980

10,443

9,164

9,089

7.895 |

8,349
6,961
71,837

8,000

6,685
6327
4,430

4,540

4,748

$7.35-38.35

$6.50-$8.50
$6.50-$8.50

$8-§11

$6.50-38.50

$550-87.50
$6.50-$8.50.

$6.50-$7.50
$7.50-$8.50
$6.50-$7.50
$6.50-§7.50

$6.75-$7.75
$5.50-$7.50
$5-87

$6.50-$7.50

$6-$7

$130,010%

$123,649*

$96,124*

$91,769

$70,870*

$64,814*

$63,222

$60,125
$56,818
$55,408+

$54,107*

$50,150*
$43,999*
$30,140

$29,826

$29,751
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6,000)

10

11

12

13

14

15
16
17

18

19

20

JOHNNY MATHIS/JANE OLIVER—DiCesare-Engler
Prod./Entertainment Services, Stanley The.,
Pittsburgh, Pa., May 20 & 21 (3)

JEFFERSON STARSHIP—Don Law Co., Music Hall,
Boston, Mass., May 19 & 20 (2)

STATLER BROTHERS/BARBARA MANDRELL—Varnell
Enterprises, Conv. Center, Fresno, Calif., May 17
ROBERT PALMER/BOB WELCH/POUSETTE-DART
BAND-Alex Cooley Inc., Fox The., Atlanta, Ga., May
20

DOLLY PARTON/ANDREW GOLD—Ruffino & Vaughn,
Boutwell Aud., Birmingham, Ala., May 17

STATLER BROTHERS/BARBARA MANDRELL-Varnell
Enterprises, Civic Aud., Bakersfield, Calif., May 16
STANLEY CLARKE/SCHOOL DAYS/ONE TRUTH
BAND FEATURING JOHN McLAUGHLIN—Pace
Concerts, Music Hall, Houston, Tex., May 17

AL DIMEOLA & RENAISSANCE—John Bauer
Concerts, Paramount The., Seattle, Wash., May 21
ALVIN LEE & TEN YEARS LATER-Doug Clark,
Celebrity The., Phoenix, Ariz., May 17

JORNA KAUKANEN/GOOD RATS/CHARLEY AINLEY—
Monarch Entertainment, Capitol The., Passaic, N.J.
May 20

STANLEY CLARKE/ONE TRUTH BAND FEATURING
JOHN McLAUGHLIN~Feyline Presents Inc., Regis
Field House, Denver, Colo., May 20

RONNIE MILSAP/BILLIE JO SPEARS/REX ALLEN
JR.—Bayouth Prod., Conv. Center, Pine Bluff, Ark.,
May 19

BOB WEIR BAND/ROGER McGUINN/GENE CLARK/
CHRIS HILLMAN-Wolf & Rissmiller, Terrace The.,
Long Beach, Calif., May 20

STANLEY CLARKE/ONE TRUTH BAND FEATURING
JOHN McLAUGHLIN~-Caravan Concerts, Univ. Of
New Mexico, Albugquerque, N.M., May 21

AL DIMEOLA & RENAISSANCE-John Bauer
Concerts, Paramount The., Portland, Ore., May 20
RAINBOW/NO DICE—Avalon Attractions, Warnors
The., Fresno, Calif., May 21

CRUSADERS/GLENN SUPER-Dan Zelisko/Evening
Star Prod., Dooley's, Tempe, Ariz., May 21 (2)
RONNIE MONTROSE/CORKY SIEGEL—Dan Zelisko/
Evening Star Prod., Dooley's, Tempe, Ariz., May 15
3]

ELVIS COSTELLO/MINK DE VILLE—Alex Cooley Inc.
Egyptian Ball Room, Atlanta, Ga., May 16

ELVIS COSTELLO/NICK LOWE/MINK DE VILLE-
Electric Factory, Wilson Aud., Cincinnati, Ohio, May
17

9,451

8,400
4,010

3,392

2,960
3,300

2,925

2,895
2,748

2,327

2,199

2,105

1,892

2,088

2,089
1,507
1,126

902

940

909

$7.50-89.50

$8.50-$9.50
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