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RSO Shares Profits
With Every Employe

By ED HARRISON

LOS ANGELES—Robert Stig-
wood and RSO Records president
Al Coury told.label employes they
will be thz “highest paid” in the in-
dustry as a result of a new profit

Industry Eye On
‘Grease’ & ‘Holly’

By ADAM WHITE

NEW YORK—The staying power
of rock 'n’ roll movies will come un-
der sharp scrutiny over the next few
weeks, as a couple of key contenders
in this mold, “Grease” and “The
Buddy Holly Story,” go into release.

Record industry executives will be
looking for encouragement that the
trend is still worthy of their attention
and dollars.

While “3aturday Night Fever,”
“Thank Gced It’s Friday” and “The
Last Waltz™ have proved their box-
office worth (and continue to do so)
this year, taree other music-linked
properties—“FM,” “American Hot
Wax” and “I Wanna Hold Your

(Continued on page 19)

sharing plan announced at the la-
bel’s first in-ernational convention
in Maui, Hawaii (7-11).

In an exclusive interview from
Hawaii, Ccury said money being
placed into the plan will include
profits from all Stigwood companies
which encompass records, film, tele-
vision, management, theatre and
publishing.

The plan will have profits divvied
up among all 63 employes from the
mailroom boy through the secretar-
ies to the key executives with the

(Continued on puge 14)

Atlantic City
Music Blooms

By ROMAN KOZAK

ATLANTIC CITY —While only a
side show to the real action on the
gaming “ables. music, both live and
in the discos, is benefiting from the
advent of casino gambling in this
once fading resort city.

Center of action is the $50 million
Resorts International complex. In
addition to containing what is ex-
pected tc be the largest single gam-
ing room in North America, the
nearly finished casino-hotel has
seven roums where music is played,
using nine acts employed during the

(Continued on puge 22)

Disco Forum Draws 1,000

LOS ANGELES-Set to explore a
spectrum of disco topics from ad-
vancing equipment technology to
the role of motion pictures within
the industrv, a record-breaking
number of registrants will launch
Billboard's Disco IV Thursday (22)
at the New York Hilton Hotel.

More than 1.000 persons will par-
ticipate in the four-day confab,
viewing more than 100 exhibits, sit-
ting in on 17 seminars and enjoying

an all-star lineup of top disco talent
whose performances will be filmed
for syndicated television by JWT
Productions, the production arm of
the J. Walter Thompson advertising

agency.
with New York officially pro-
claiming *“Disco Week™ in recogni-
tion of the even:, one of the highly
respected leaders of the industry,
Casablanca Records & FilmWorks
(Continued on page 118)

Super Technology Spurs Chicago CES

By STEPHEN TRAIMAN

CLOSES RATINGS GAP

N.Y.’s WBLS-FM
Gains On WABC

By DOUG HALL

NEW YORK-The first April/
May Arbitrons from New York saow
some dramatic audience shifts
which in New York makes WBLS-
FM a serious contender with
WABC, the nation’s number one
station.

WBLS is already number one in
the 18-34 demographic and is dos-
ing in on ABC’s contemporary f ag-
ship in 12+ metro share. The latest
Arbiron report shows WBLS with a
7.9 snare, only two tenths of a per-
cent behind WABC's 8.1.

WBLS has generally been kncwn
as a black station, but program di-
rector Hal Jackson bridles at that de-
scription. The station has black own-
ers, is generally staffed with black
personnel, plays a large amount of
soul music and carrys a heavy sched-
ule of black-oriented advertisers.

But Jackson will tell you, “We're
not the number one black station.
We’re not the number one FM sta-
tion. We're number one.” And in
many ways the station is.

{Continued on page 24)

Trend In East To
All-Night Sales

By DICK NUSSER

NEW YORK—Chain stores, inde-
pendent retailers and a 10-store co-
op in these parts have been burning
the midnight oil with periodic all-
night sales promotions in an effort to
boost business.

Midnight and around-the-clock
sales are nothing new in the West,
where retailers often operate on 24-
hour schedules, but they have not
been common here until recently.

In past weeks, 10 stores belonging
to All Records distributors Music
Warehouse co-op staged a “Red
Sale In The Sunset” promotion that
ran from dusk to dawn in some
stores; another Long Island retailer,
Galaxy Records and Tapes, stayed
open all night Memorial Day and
plans a repeat for the weekend prior

(Continued on page 20)
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HIGH INERGY, the success story of 1977, returns with “STEPPIN’ OUT,”
their second Motown album. A potent mix of pop, rock and soul,
“Steppin’' Out" inzludes the single “We Are The Future” (G-7160F) from
the Motown produced motion picture “Almost Summer” plus two cuts
penned by group members Barbara and Vernessa Mitchell. Available now

on Motown Records & Tapes. (G7-982Rl) (Advertisement)

CHICAGO-The just concluced
12th Summer Consumer Electronics
Show probably had more to offer
the record/tape retailer and distrib-
utor than any previous show.

There was “highway hi fi” offer-
ing the hottest array of new products
with important implications for
prerecorded tape. And premium au-

diophile disks and new home video-
cassettes were much in evidence.

On another level of not-that-dis-
tant future promise, the potential for
enhanced duplicated tape product
from the first metal-particle formu-
lations, and the superior sound of
the Matsushita Visc videodisk -in a

(Continued on page 76)

U.S. Acts Spark Europe Jazz Scene

By PETER JONES

LONDON-Jazz in Europe is
healthier today than at any time in
the past 20 years. Public interest is
on the upsurge, clubs proliferate and
more and more young musicians
turn their energies into jazz.

Much of this increased vitality,
though, is drawn by a single dominat-
ing influence. That is the handful of

U.S. acts, led by Chick Corea, Keith
Jarrett, Weather Report and a few
others whose music now tops album
charts all over the European terri-
tories.

Butitis still as hard as ever for up-
and-coming European bands to find
worthwhile work. And there is still

{Continued on page 94)

London Records’ First Ladies of Pop, Hodges, James & Smith, have once
again teamed witt producer Mickey Stevenson to produce one of the sea-
son’s most sparkling LPs, “WHAT HAVE YOU DONE FOR LOVE?” (PS 713).
Includes the singke “You Know Who You Are.” Hodges, James & Smith

doin’ for love whet they do best . . . sing! (Advertisement)

(Advertisement)

“SHAME”

The national R&B smash single
now a nafional pop crossover
from Evelyn “Champagne” King’s
debut album “SMOOTH TALK”
Proa?'::: srranged by

7. Life for
A Life’s Galaxy Production
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Columbia Moving

NEW YORK-Columbia Rec-
ords is strengthening its own identity
with the appointment of Jack Craigo
to the post of senior vice president
and general manager (see executive
turntable).

The appointment means that the
label now has its own head man, re-
sponsible strictly for the label’s own
a&r and marketing functions. Previ-
ously, this job was handled by Bruce
Lundvall in addition to his respon-
sibilities as president of the CBS
Records Division.

Craigo will now run the day-to-
day functions of Columbia Records
in the same way that Don Dempsey,
senior vice president and general
manager, runs the activities of Epic,
Portrait and Associated Labels.

Craigo was appointed to his post
by Lundvall. He was previously sen-
ior vice president and general man-
ager, marketing, CBS Records.
Craigo’s position in turn is being
taken over by Paul Smith, formerly
vice president, marketing branch
distribution, CBS Records.

The two Columbia appointments
follow a recent change in top posi-

' Chain Huddles |
. Hit New Peak

LOS ANGELES—It will be a busy
summer for label and accessories ex-
ecutives covering the increasing
number of rackjobbers and retail
store chain conventions.

Flipside stores started the parade
by convening recently in Lubbock,
Tex., followed by Western Merchan-
disers/Hastings Books & Records.

DJ’s Sound City out of Seattle
brings its management personnel to
the Sheraton Universal Hotel here
July 16-22.

August is the busiest month.
Record Bar plays host at the Opry-
land Hotel, Nashville, from Aug. 6
through 9. Disc Records holds forth
at Pheasant Run Inn, St. Charles,
i, Aug. 13-18. Pickwick Inter-
national is expected to draw 1,300 to
the Playboy Hotel, McAfee, N.J,
Aug. 27-31.

Lieberman Enterprises takes over
the Playboy Hotel, Lake Geneva,
Wis., Sept. 19 to 22. Siebert’s rack-
jobbing/retail amalgam will be held
in its home office city of Little Rock
September 28-30.

Budget Records, the U.S. fran-
chise record/tape chain, will break
its first annual convention into a
Denver session Sept. 20-22, while its
Northwest cluster of stores meets in
Seattle Oct. 4-6.

Beach Boys,

SAN FRANCISCO-BIll Gra-
ham will produce a July 4 outdoor
concert at the Palace Square in
Leningrad, Russia, to feature the
Beach Boys, Santana and Joan Baez
along with three Russian acts.

The event will be presented free of

charge to the Soviet public and is ex-
pected to draw from 200,000 to
250,000 persons.

The event will be sponsored by
Levi Strauss & Co. of San Francisco
which has thus far committed
$300,000 to the project.

The event will be filmed by Lon-

tions at Epic Records, where Demp-
sey took over as senior vice presi-
dent and general manager, Epic,
Portrait and Associated Labels, re-
placing Ron Alexenburg who has
gone on to form his own new label
for MCA.

The three vice presidents and gen-
eral managers at CBS: Craigo,
Smith and Dempsey, all report
directly to Lundvall.

4

BILL'S FRIENDS—Capitol artist Bill Cosby speaks to local sc

General News

By ROMAN KOZAK

“This is something that I wanted
todo for a long time,” says Lundvall.
“I was the de facto general manager
of the Columbia label, and now I
will be able to concentrate a bit more
on the more general issues in this
company. Columbia has gotten so
big that this became necessary.

“Of course, 1 will still be involved
in signing artists, in the running of

hool children on an outing to the Resorts International

this company, both Columbia and
Epic, and in shaping its future.”

In addition to a&r and marketing,
Craigo at Columbia will have the re-
sponsibility for also signing artists to
the Columbia label, and coordinat-
ing the marketing activities of each
Columbia release. The vice presi-
dents of marketing and a&r at Co-
lumbia will now report directly to
Craigo.

N =

Hotel in Atlantic City where he was headlining. Cosby and Steve & Eydie are among the first acts to play the revitalized

Atlantic City. See story on page one.

Polygram Uncorks Oldies 45 Program

NEW YORK-—Polygram Distri-
bution is set to unveil a new singles
oldies catalog—with attendant intro-
ductory discount program-—next
month.

It will span all its distributed la-
bels, with approximately 400 titles.
Much of the product is being made
available in the oldies format for the
first time, including repertoire from
Casablanca, Capricorn, Island and
De-Lite.

The package has been some two
months in preparation, says Poly-
gram Distribution national singles
director, Rick Bleiweiss, with exten-
sive label collaboration and support.

The Casablanca series boasts titles
by Donna Summer, Parliament,
Kiss and Meco; the Capricorn selec-
tion includes numbers by the Mar-

By ADAM WHITE

shall Tucker Band, the Allman
Brothers and Elvin Bishop; the Is-
land set has Robert Palmer, Bob
Marley and the Wailers and others.

Also fresh is MGM's “Band Of
Gold” from Polydor, with titles by
Connie Francis, Hank Williams,
Eric Burdon and the Animals, Con-
way Twitty and more.

Other established oldies series
from the distributor are being aug-
mented. Among them are RSO’s
“Top Line Oldies” (adding Andy
Gibb, the Bee Gees and more), the
“Celebrity” and “Celebrity Coun-
try” sets from Mercury, and Monu-
ment’s “Golden” aggregation.

The program is the latest develop-
ment in Polygram’s burgeoning sin-
gles business, which has been run-
ning at an average of five million

By JACK McDONOUGH

don producer Dimitri DeGrunwald,
who has been carrying on negotia-
tions for more than three years with
the Russian agen®y Sovinfilm in an
attempt to secure agreement for a
documentary film contrasting 19th
and 20th century life in Russia.

All contracts with the Soviet
Union on this project have been
handled by DeGrunwald, who is
fluent in Russian. The film is ex-
pected to run 90 minutes with about
half the footage devoted to this con-
cert. Subsequent to securing agree-
ment for such a film DeGrunwald

then met with Graham and with
CBS to work out the logistics for tal-
ent and staging.

Technical apparatus—scaffolding
and sound and light equipment—
will be supplied from England. Ma-
terials began moving out of London
Monday (12) and are now in the
process of being trucked into Lenin-
grad.

CBS will release a soundtrack
recording of the event, although
Don Ellis, CBS a&r vice president
and Graham maintained that it was
coincidental that the three acts cho-

units per month since January, the
label claims.

Bleiweiss points to the installation
of singles sales specialists in all 14
branch locations, to solicit accounts
via phone, inform them of new re-
leases, and to ensure that stocks are
ready to meet airplay action.

A “hot singles checklist” has been
developed over the past six months,
listing 45s which receive priority
shipping treatment from the depots.

Weekly singles meeting, chaired
by Bleiweiss, are being held with
Polygram executives from sales,
marketing, finance, credit, produc-
tion and operations. Jukebox oper-
ators are being serviced with title
strips on more singles, many of
which are “picture” strips.

Santana, Baez For Graham’s Russian Gig

sen for the Russian are signed with
CBS, explaining that the Soviets
were provided a list of possible tal-
entand were asked to indicate which
acts they would most prefer.

“As it turned out,” says Graham,
“this was precisely the package we
had hoped to be able to go with.”

Graham indicates that the artists
will be paid with a percentage of the
soundtrack and the film.

This film is the first time such an
event has been scheduled for the
U.S.S.R. In the past, selected Ameri-

(Continued on page 118)

To Strengthen Own Identity

In his new post Smith will have
the responsibility for implementing
marketing support for all records re-
leased on the CBS family of labels.
Reporting to him will be the vice
presidents of marketing branch dis-
tribution, CBS Records merchandis-
ing, marketing planning, black mu-
sic marketing, Nashville marketing,
and the director of marketing fi-
nance and administration.

Hardware
Outpacing
Software?

By STEPHEN TRAIMAN

CHICAGO—“There’s alarm and
concern within the recording indus-
try in the quality and ability of to-
day’s prerecorded records and tapes
to keep up with hardware progress,”
NARM'’s Joe Cohen told the Con-
sumer Electronics Show audio con-
ference audience Tuesday (13).

In addressing the topic “Merchan-
dising Software With Hardware,” he
acknowledged the main difference
between the twosides of the industry
was that consumer electronics man-
ufacturers were highly sensitive to
technological innovation, while the
recording industry was much slower
to react to changes in physical ap-
pearance of improvement of re-
corded sound.

“The disparity in reaction to
changes in technology points up one
more signficant reason for the cross-
pollenization which must take place
between us,” the NARM executive
emphasized to the audience of man-
ufacturers, distributors and retailers
of the broad range of consumer au-
dio and video products.

Pointing to the growth of the
recording industry to $3.3 billion at

(Continued on page 72)

U.K. Publishers
Nix MCPS Pact

By PETER JONES

LONDON—A new Mechanical
Copyright Protection Society con-
tract was decisively rejected by
members of the Music Publishers
Assn. at an open forum here. With
102 representatives present, the
document was voted out by 90, with
12 abstentions and none in favor
of it.

Further publisher hostility and
dissatisfaction with the MCPS pro-
posals came when a resolution ex-
pressing no confidence in the MCPS
board was carried with 26 in favor,
18 against and 58 abstentions.

However, the success of this reso-
lution was tempered by the number
of non-voters and Jonson Dyer,
publishers association president,
took this as a general wish for the
MCPS board to look again at the of-
fending parts of the contract rather
than a desire to get rid of the board.

Main bone of contention in the
contract is the $1.80 cut-off clause.
Any amount below that, in commer-
cial record royalties, would not be
distributed but put back into MCPS
fundsin order to reduce the commis-
sion charged for MCPS services
from 15% to 8%. This measure applies

(Continued on page 96)
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Airline Use
Royalty Rate
May Be 12%

By IS HOROWITZ

NEW YORK-—An industry pat-
tern for the collection of mechanical
royalties for music use by airlines is
expected to result from a proposal
now being reviewed by music pub-
lishers affiliated with the Harry Fox
Agency.

In a deal negotiated by the airline
programming division of Music In
The Air and the agency, the latter
will receive annual payments equal
to 12% of the royalty fees paid by
airlines to performing rights organi-
zations.

Industrywide, the formula is ex-
pected to contribute some $36,000 of
new mechanical moneys to publish-
ers, an amount roughly equivalent
to fees they will realize from the
schedule negotiated by the Fox
Agency with public broadcasters.

The deal represents another step
by the Fox Agency to implement
new revenue sources opened up un-
der copyright revision, among them
licensing formulas covering radio
syndicators.

Al Berman, agency president, says
he is now discussing licensing plans
with other airline programmers, us-
ing the Music In The Air formula as
a pattern.

In effect a blanket license, the
Music In The Air deal allows for the
use of all music held by approving
publishers represented by the Fox
Agency. Logging would be total,
with complete listings of records fur-
nished to permit equitable royalty
distribution among copyright own-
ers.

MUSIC COPIES
U.K. PROBLEM

By PETER JONES

LONDON—Increasingly wide-
spread photocopying of printed mu-
sic, especially by schools, amateur
music groups and other supposedly
respectable organizations is causing
problems for the Music Publishers
Assn. in Britain. Lost composer roy-
alties and publisher revenue are ad-
versely affecting the availability of
some music, and the number of new
publications is declining sharply.

The issue was highlighted by a re-
cent case in which the conductor of a
prominent choir in ‘the Midlands
area agreed to pay damages and
costs of $284 to seven publishers,
among them Chappell, Oxford Uni-

(Continued on page 95)

Meeting Of Blacks Brings
Plea To Train Youngsters

By JEAN WILLIAMS

ATLANTA—A plea for labels to
set up promotion, marketing and
sales training programs or cease to
hire young blacks who are not
equipped to handle these tasks was
made by TK Productions Dave
Clark at Jack The Wrapper’s second
annual Family Affair convention
here.

The conference which convened
Wednesday through Sunday (14-18)
at the Colony Square Hotel here
drew more than 600 persons from
across country at its first two oper-
ating days.

Clark claimed at an informal
nearly four-hour session Thursday
(15) that the mortality rate of young

109

DISCO PARTY—John H.P. Davis, left, executive producer for J. Walter

Thompson Productions, meets with Billboard's Bill Wardlow, director of Disco

Forum IV, to discuss final details of the syndicated television show being pro-
duced in conjunction with the Forum.

ONLY 150,000 PRESSED
Mushroom Retailing Heart
Picture Disk For $13.98

By ED HARRISON

LOS ANGELES — Mushroom be released, I had the idea to release
Records is making comniercially picture disk promos. I saw other
available numbered, limited edition record companies come out with
picture disks of Heart’s “Magazine” them, yet there were none on the
album, believed to be the first time streets. Maybe to the industry
they will be consumer marketed. they’re passe, but consumers go nuts

In the past year, various labels  over them.”
have made limited-pressing of these According to Siegel and Mark
Pic Discs, which bear the album Hartley, of the Fitzgerald/Hartley
graphics imprinted onto the vinyl Co., manufacturers of Pic Disc, the
but for promotional use only. cost of producing the record is four

According to Shelly Siegel, vice to five times what it would be to nor-
president and general manager of mally press a record, which is the
the label, Mushroom intends to main reason other labels have shied
press 150,000 copies which will retail away from issuing them commer-
for $13.98 and will be available from cially.

Mushroom’s distributors. But be- The process is similar to lamina-
cause of the semi-manual pressing (Continued on page 24)
process, only 750 are expected to be
pressed daily which will take 100
days (o distribute the full quantity.

The initial albums should be on

the market within 10 days, but be-
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__ExecutiveTurntable

Jack Craigo named senior vice president and general mandger, Columbia
Records and Paul Smith named senior vice president and general manager,
marketing, CBS Records (see separate story on page three). Former was senior
vice president, and general manager, marketing, for CBS; latter was vice presi-
dent, marketing, branch distribution. Taking over as vice president of market-
ing, branch distribution, is Frank Mooney,
who moves over from regional vice presi-
dent, marketing, for CBS in the Southwest.
Newly named vice president, marketing, for
the company in the same region is Jack
Chase, who switches from branch manager,
San Francisco. All are New York-headquar-
tered.

Craigo joined CBS in 1960 and has held
execulive sales positions in sales in the South,
Midwest and Northeast regions. In 1972 he was promoted to vice president,
sales and distribution, CBS Records. In 1974 he was named vice president,
marketing, CBS Records and two years later he was named vice president and
general manager, marketing, CBS Records. In January 1977, he was appointed
to his last position. Smith joined CBS in 1958 and held various positions, be-
coming branch manager in New York in
1970. In 1972 he was promoted to Northeast
regional sales director, and two years later
was tagged vice president, sales and distribu-
tion, Columbia Records. In 1975, he was
made vice president, sales and branch distri-
bution, earning his last position a year later.
... Bud O’Shea now vice president and gen- "8
eral manager/West Coast for the newly 0’Shea
formed MCA, Inc. record company in Los
Angeles. He comes from Epic and Associated Labels where he was director of
marketing and he had been with Epic, Portrait and Associated Labels for over
seven years. At the same time, Rick Swig has been set as director of national
promotion for the new label while Joel Newman is now associate director of
national promotion. Both Swig and Newman come to the new Ron Alexen-
burg label from Epic Records where they
were director/national promotion and asso-
ciate director of national promotion, respec-
tively. Both will base in Los Angeles. . . . Bob
Edson promoted to the position of senior vice
president and general manager of RSO Rec-
ords, Los Angeles, from vice president of
" East Coast operations, a post he held since
1976, and will transfer from New York.
Other label changes see Mike Hutson, man-
aging director of RSO Records International, moving the company’s inter-
national headquarters from London to New York, effective Sept. I. Hutson
joined the label in January of this year after having been an executive assistant
to Arista president Clive Davis. And Michael Dundas is promoted to national
album promotion director for RSO, relocating from San Francisco to the la-
bel’s Los Angeles headquarters. He had done
local promotion work in the Bay Area and
Seattle for Warner Bros. and also helmed an
independent promotion firm. ... Susan
Frank appointed national advertising man-
ager at Polygram Distribution, New York,
joining from branch advertising coordinator
for Pickwick International. The company
also names Roy Norman and Gary Willet as
managers, marketing development. Former
was vice president of Ronor International Music Corp., latter was assistant
sales manager at London Records. . . . Abbey Konowitch now director, product
management, at Arista Records, New York, moving over from ICM. . . . Greg
Rogers named director, merchandising, for Portrait Records, New York, from
associate director, West Coast artist development, Epic, Portrait and Associ-
ated Labels. Larry Hamby becomes associate
director, national promotion, at Portrait,
joining from national promotion coordinator
at Management I1I/Windsong. . . . Mike Ma-
, nocchio tapped as assistantnational pop pro-
motion director for Atlantic Records. New
York, and Bill Cataldo is new director of na-
tional secondary promotion. Manocchio was
Midwest regional promotion director; Ca-
taldo was marketing coordinator at WEA.
Also at Atlantic, Fran Lichtman, assistant to international production coor-
dinator Cheryl Mitchell, takes over international artist relations liaison, aug-
menting her duties as secretary to vice president/international manager Bob
Kornheiser. . .. Laurie MacNeill becomes product manager, Columbia Mas-
terworks, New York, joining from Phonogram, where she was administrative
assistant (o the vice president.

In new appointments at Lieberman Enterprises, Minneapolis, Steve Sals-
berg becomes vice president of marketing and Sylvester “Van” Vanyo vice
presidentin charge of national buying. . . . Marida Slobko, formerly the assist-
ant vice president of programming for Integrated Business Computing, ap-
pointed director of data processing for WEA, Burbank, Calif. Another WEA
shift sees Paul De Gennaro become New York marketing coordinator, replac-
ing Bill Cataldo, who moves to a national position with Atlantic Records. De
Gennaro has worked for WEA in a sales capacity since 1971. ... Jim Wagner
and Laurie Shipp become national merchandising field specialists for Warner
Bros. in Los Angeles. Wagner had been working for WEA the last year as dis-
play specialist while working in the label's merchandising department since
November of last year. . . . Randy Sills named to the newly created post of na-
tional disco coordinator for Ariola, Los Angeles. He was formerly manager for
Record Depot’s disco department. . . . Tom Collinger named director of special
projects for Butterfly Records, Los Angeles. He was relocated from St. Louis to
the Los Angeles area where he was associated with Strategy Sales Group, a
subsidiary of Marketing Associates, Inc.

Craigo Smith

Mooney

Swig

Dundas Cataldo

Collinger

Frank
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Where's George Duke putting his “Dukey Stick” lately?

It rose and rose
to the top of the charts.

Ah, that sly sorcerer,
George Duke. He gave
e, radio a solid sound it
3 ¢ “.éould really grab. And
‘Stations responded by
-giving his single, “Dukey
k¥a real workout.

Now Duke’s doin' it to the album, too.

The irrzsistible seduction of
Dukey’s hit single is making the
elbum very strong, too. (Let’s
just call the success of “Don’t
Let Go” alogical extension of
George’s magical invention.)

See the 'Dukey Stick 'with your very own eyes.

It’s a featured part of the current
stage shcw: A spectacle of light,
music, and illusion that’s laying
them in thz aisles, on a tour that
lasts and lasts and lasts.

George Duke is coming to your town:

6/21 Morristown, N.]J. Morris Stage

- s - - O 6/23* Cincinnati, Ohio Riverfront Stadium
e x5 P Bo L cho‘. > o 6/24  Cleveland, Ohio Palace Theatre
e P e i h e v e O 6/25* Hampton, Va. Hampton Coliseum
Casn SN @) 5 6/28 New York, N.Y. Avery Fisher Hall

: ' < > — 7/8* Washington, D.C. Capitol Center
; i _ - ; 7/11  Philadelphia, Pa. Tower Theater
e A e = R . 7/15* Mempbhis, Tenn. Midsouth Coliseurn
IE 33 Dontt Let Go? Y J ) 7/16* Dallas, Tex. Tarrant County
i ' G - Duke’ = sk . . Civic Center.
5 €0rge LJURE'S - P 7/22* Milwaukee, Wisc. County Stadium

latest album, ~ < 7/28* Oakland, Calif.  Stadium
featuri ng-the 7/29* Phoenix, Ariz. Arizona Memorial
outragcous s‘ingle, ; *KOOL JAZZ FESTIVAL
ss0s3i Dukey Stick? 4
On Epic Records ¥l

‘Epic) are trademarks of CBS Inc. © 1978 CBS Inc.
Herb Zohen Management, 5831 Sunset Blvd., Hollywood, Ca. Y0028 Produced by George Duke.
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Producer Shapes a New Mathis
An Ailing Jack Gold Makes Singer Bigger Than Ever

LOS ANGELES—Producer
Jack Gold is naturally happy
about the success of “Too Much,
Too Little, Too Late,” Johnny
Mathis’ first No. 1 pop and soul
single after 21 years of recording.

But he confesses to also being
“scared to death.,” Says Gold,
“What do we do now? Johnny
can’t go back and be what he
was, but do we leave that behind
forever?”

Jack Gold: ““No one knows how
long anybody lasts.”

With “You Light Up My Life”
becoming Mathis’ first top 10 al-
bum since 1966, and with a new
album of duets with Deniece
Williams due to be released by
Columbia in a couple or weeks,
Gold is now turning his attention
to Mathis’ next solo album, to be
recorded in August for release in
late fall.

Will it feature Mathis’ classic
MOR sound or the slick r&b
duets which brought him to the
top of the charts? Gold intends a
compromise, including five or six
songs like the lush ballads on
“You Light Up My Life,” but
with more contemporary orches-
tration.

And on the remaining four
songs he will use female back-
ground singers to give them an
r&b edge like “Too Much, Too
Little, Too Late.”

Gold, 57, has produced most
of Columbia’s top MOR names
in his 11-year stint at the com-
pany, including Barbra Streisand
(four albums in 1967-68), Andy
Williams, Ray Conniff, Percy
Faith, Vikki Carr, Patti Page, Jim
Nabors and O.C. Smith.

He has also produced nine
Mathis albums since 1969, the
year he was first hospitalized for
treatment of Parkinson’s disease,
a neurological disorder which
manifests itself in involuntary
muscle movement.

Gold is most pleased with fi-

- nally breaking Mathis in the soul
field. “I felt that if Johnny and
Deniece sold a million records,
the first 250,000 would be hers,
because she got them to listen,
and the other three-fourths
would be his, because they were
so shocked that he could do it.

“People were astonished and
pleased by Johnny’s ®mergence
as a black participant,” says
Gold. “He never had a black au-
dience. Blacks have known him
for a long time, and admired
him, but from a distance; they

never knocked him but they’

never loved him.

“The first time 1 heard the
single on the radio, a black DJ
said, ‘Well, I guess we know what

By PAUL GREIN

side of the fence he’s standing on
with this song.’

“There’s a lot of black aware-
néss in Johnny,” Gold adds.
“The first time he listened to the
duet album he had tears in his
eyes; he said he wished his father
could have heard it.

“That's why we did songs like
‘You’re All I Need To Get By.” |
wanted it never to be forgotten
that Johnny could be as black as
he wanted to be and was.

Of the decision to release “Too
Much,” Gold says, “I was trying
to get something in this album
that would be a point of depar-
ture; that would light a fire under
it. We had tried a couple of con-
temporary things before—a
pseudo r&b number by Alan
O’Day and a tune by Harriet
Schock.

“I had been looking for a black
singer to work with him for about
1% years,” says Gold, adding that
Don Ellis, Columbia’s vice presi-
dent of a&r, had suggested a
Mathis duet with Minnie Riper-
ton, but the details couldn’t be
worked out.

“I wanted to find a way to get
Johnny heard with willing ears;
to inspire him and offer an entree
to him, and Deniece seemed
ideal.”

Gold did encounter one prob-
lem: “She’s such a specialty voice
that other things have to be toned
down or you’d have a specialty
on a specialty and not know what
to listen to. He’s the staple, and
between the two of them they
make an unbelievable sound.
They don’t really blend, they
merge. They’re both completely
audible.”

Gold’s explanation of the evo-
lution of “Too Much” is simple
enough: Terry Powell, Colum-
bia’s director of West Coat a&r
found the song, and Deniece
came in and did her vocal part in
the one or two days she had off.

“That’s why it’s so hard to
evaluate,” Gold exclaims. “How
can anything that comes so easy
be so good? That was my only
doubt. I didn’t suffer enough
with it.”

He has the same attitude about
the upcoming duet album,
“That’s What Friends Are For.”
“Everyone is saying such re-
markable things about that al-
bum, it scares me. No one ever

discussed multi-platinum al-
bums in my presence with any
degree of seriousness.

“Now people are talking about

An MOR veteran, Gold has
carved out a second career in
r&b producing Johnny and De-
niece and now Marlena Shaw.

o % 1 fag,

two million units or more world-
wide. How high is up? Personally
I can’t tell an album that’s going
to sell one million from an album
that’s going to sell three.”
Ironically, though *“Too
Much™ broke Mathis in the black
market, Gold has had little expe-
rience in r&b, having specialized
instead over the years in easy lis-
tening albums featuring cover
versions of current hits. His soul

W B

Billboard photos by Bonnie Tlegel
Gold is happy about his first No.
1 single in the U.S. after 50 chart

hits.

production credits consist of a
few hits for the G-Clefs, includ-
ing “Ka-Ding Dong” and “l Un-
derstand (Just How You Feel).”

Yet when, in recent years,
Mathis was produced by soul dy-
namo Thom Bell and contempo-
rary hit-oriented producer Jerry
Fuller, little happened.

Gold is now preparing to do
Marlena Shaw’s next album, tak-
ing over from fellow Columbia
staff producer Burt deCoteaux.
And there will probably be a sec-
ond Johnny and Deniece album
after Mathis’ solo album this fall.

Gold is also in the midst of
producing an album with Susan
Anton, who recently cohosted a
show on ABC-TV with Mel Til-
lis. And he may be doing a Span-
ish duet album with Mathis and
Vikki Carr to capitalize on
Mathis’ strength in South Amer-
ica.

It's clear Mathis is Gold’s fa-
vorite artist. “He’s the best singer
of pop songs in the world, and
he’s singing better now than at
any time in his life. Five or six
years ago he had a lot to learn
about singing and phrasing, but
he’s gone way beyond what I can
teach him now.

“To me the song’s almost ev-
erything,” says Gold. “So we're
putting one song on each album
which we consider to be one of
the 10 greatest pop songs of all
time. We've already done ‘Star-
dust,” ‘All The Things You Are’
and ‘Where Or When,” and we
have the rest picked out. Then
when we finish we’re going to ex-
tract them and put out ‘The Ten
Greatest Pop Songs Of All Time.’

“I think so many artists in
Johnny’s category have made the
mistake of trying to attract
people they can never attract,
and in so doing have lost the
people they should never have
lost. And they wind up in be-
tween them both.”

While Gold acknowledges that
now with Mathis the emphasis is
“a little less on trying to do the
absolutely great song,” it’s clear

(Continued on-page 118)
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Financial

TOKYO—CBS/Sony is form-
ing a second joint record com-
pany to open here Aug. 21. The
company, said to be capitalized
¢ at$4.4 million, is expected to em-
ploy about 100 people.

CBS/Sony, the original Jomt
venture which will celebrate its
10th anniversary in August, has
shown fast-paced growth over
the years. Net sales for the 1977
fiscal year ended Feb. 20 reached
$141.7 million. The figure reflects
sales of the parent company and
its three subsidiaries, CBS/Sony
Family Cub, CBS/Sony Records
and April Music, Inc.

“It’s been 10 years since CBS/
Sony got off the ground. But we
realize that there are limits to our
present growth potential,” says
Norio Oya, president of CBS/

CBS/Sony Will Launch
Second Label In Japan

By HARUHIKO FUKUHARA

Sony. “That’s why plans for a
completely new venture have
been in the works since spring.
The new company will spur our
efforts on the market and renew
our vigor.”

The new venture, in which
CBS and Sony will again be
equal partners, will obtain mas-
ters from CBS/Sony issued by
CBS on the Epic label and by
CBS’ subsidiaries around the
world.

CBS/Sony will initially handle
sales for the new company, but
plans call for the new company’s
own sales network to become ef-
fective as soon as possible.

The name of the new company
has not been announced, but its
first product is scheduled for re-
lease Sept. 1.

22

Record Sales And Profits

For Silo Inc.

PHILADELPHIA—Audio chain
Silo Inc. reports record sales and
profits for both its third fiscal quar-
ter and first nine months, crediting
gains to heavy promotion and ad-
vertising while maintaining a tight
control on expenses.

Silo operates some 25 appliances
and audio stores in this area, in addi-
tion to another dozen in the West.

With the report of record profits
and sales comes other good news for
Silo stockholders. There will be a 5-
for-4 stock split and an increased
cash dividend.

In June Silo stock on the Ameri-

Warner Dividend

NEW YORK-Warner Commu-
nications Inc. has declared a regular
quarterly dividend of 25 cents per
share on common stock. Also an-
nounced is a regular quarterly divi-
dend of 31% cents per share of the
$1.25 series D convertible preferred
stock.

Audio Web

can Exchange has been selling for
17%, having a low in the early 70s of
less than $2 after earlier being as
high as $44.

Profits for the third fiscal quater
rose to $585,000 or 52 cents a share,
from $468,000, or 42 cents a share in
the third quarter of last year. Sales
for the three-month period juntped
to $21.25 million from $17.93 mil-
lion.

For the nine-month period, earn-
ings rose to $2.65 million, or $2.36
per share, up from $1.87 million, or
$1.68 share, a year ago. Sales in this
fiscal nine-month period climbed to
$70.99 million from $58.84 million
the previous year.

The stock split and increased divi-
dend will be paid July 14 to stock-
holders of record June 26. The cash
dividend rose to 15-cents per share
paid semi-annual on shares out-
standing after the split. The cash
dividend is equivalent to 18% cents
per share on the old shares com-
pared to the 12 cents per share that
Silo had been paying.

SOPHER PRODUCTS CORP.

BOX 1812, CARSON CITY,NV. 89701
702 - 882 - 9333
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Forum Into
Low Budget
Air Research

NEW YORK-—Program directors
who have to rely on their own re-
sources with a limited budget to do
research will be given special atten-
tion at the 11th annual Billboard
Radio Programming Forum. The
Forum opens Aug. 9 at the New
York Americana and runs through
Aug. 12,

Storer national program director
Ed Salamon will moderate the panel
which thus far includes KHJ Los
Angeles program director John Se-
bastian and WNBC New York pro-
gram director Bob Pittman. Both
Salamon and Pittman are members
of the Forum advisory committee.

Salamon explained the session
will “give those who attend a skill
that they won’t have to buy from a
consultant.” The session will be
aimed at the smaller market pro-
gram director who does not have a
large research staff readily available.

While Salamon, Sebastian and
Pittman are all from major markets,
they will draw on skills they devel-
oped early in their careers when they
worked in smaller markets.

Other aspects of the Forum now
being planned include “How To
Survive If You’re An AM Station,”
“How To Be Different Using Non-
Music Elements” and “The Roots Of
Rock Radio.”

A special session is being planned
on engineering by Forum advisory
committee chairman Jim Gabbert,
president of the National Radio
Broadcasters Assn. This session will
include coverage of both audio
processing equipment and produc-
tion “toys.”

Sales & Net Rise
At Schwartz Bros.

NEW YORK-Gains in retail
sales more than offset a decline in
wholesale volume to provide
Schwartz Bros. Inc. with overall in-
creases in both sales and net income
for the first fiscal quarter ended
April 30.

The Washington, D.C.-based re-
tailer/wholesaler reports net income
of $39,618 on sales of $6,549,572 for
the period, as compared with
$31,045 and $6,211,483, respec-
tively, for the first three months of
last year.

The company attributed whole-
saling declines to the “lack of new,
important records released by our

‘distributed lines” and the discon-

tinuance of two rack accounts.

James Schwartz, president, notes
that two additional Harmony Hut
stores will be opened in Maryland
this year, bringing the firm’s retail
chain to 19 outlets.

Telecor Revenues
Up 29% To Record

LOS ANGELES—Telecor, Inc.
reports record operating results for
the fiscal year ended May 31, 1978
as revenues reached a new high of
approximately $124 million, a 29%
increase over last year’s $96 million.
The company also had record earn-
ings of $4,126,000, or 98 cents per
share.

In addition to higher volumes in
its Newcraft and Electro Rent sub-
sidiaries, its Panasonic business was
marked by an increasing number of
new products with higher added
value such as Panasonic’s VHS line

of videotape recorders, color tele- .

visions and color video projection
systems.
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" Market Quotations |

As of closing, June 15, 1878

mg:‘”s Low NAME P-E (fg",': High Low Close Change
53 34% ABC 8 675 57% 50 50 - 1%
41% 34% American Can 7 48 40% 40% 40% - %
17% 9% Ampex 14 481  15% 15 15% - %
4% 2% Automatic Radio - 18 3% 3% 3% - %
26% 22 Beatrice Foods " 547 25% 25% 25% + %
58% 43% CBS ] 238 57% 57% 5% — %
22 13% Columbia Pictures 5 366 21% 20% 20% - %
14% 8% Craig Corp. 5 46 13% 13 13 — %
45Y% 31% Disney, Walt 16 663 43 44% 42 — %
3% 2% EMI 5 96 2% 2% 2% -
19% 5% Gates Learjet 8 43 17% 17% 17% - %
15% 11 Gult + Western 6 426 15% 14% 15 - %
15% 9% Handleman 8 290 13% 13 13% - %
6% 3 Ktel 13 1 5% 5% 5% - %
6% 4% Lafayette Radio - 87 4% 4% 4% - %
35 22% Matsushita Electronics 10 4 33% 33% 33% - %
56% 37% MCA 10 863 53% 52% 52% — 1%
49%  26% Memorex 9 361 45% 43% 44 -2
58 43 3M 15 341 56% 55% 56 - %
51% 35  Motorola 13 375 46% 45% 45% - %
29% 24% North American Philips 6 23 28% 28 28 - %
16% 10  Pioneer Electronics 13 - - — 16% -
17% 6% Playboy 35 1180 17% 16%: 16% - %
30% 22% RCA 8 536 29% 28% 28% - %
8% 6% Sony 14 249 7% 7% 7% - %
13% 9% Superscope - 19 1% 11 1% + %
52 29% Tandy 10 704 50% 48%: 49Y% — 1%
9% 5% Telecor 7 34 8% 8% 8% -
6% 2% Telex 15 254 6% 6 6 - %
2% 1% Tenna — 40 2% 2% 2% + %
16% 12 Transamerica 6 410 16% 15% 15% - %
3%%  20% 20th Century 4 401 37% 36% 36% - %
45 29% Warner Communications 8 464 42% 41Y% 4% — 1%
17% 11%  Zenith — 372 15% 15% 15% - %
OVER THE PE Sales Bl Ask OVER THE PE Sales Bid Ask
COUNTER COUNTER
ABKCO inc. — — 3% 4% Integrity Ent. 9 4 4 4%
Electrosound Koss Corp. 15 8 4% 5%
Group - - 3 3% Kustom Elec. - 1 3 3%
First Artists M. Josephson 9 31 16 16%
Prod. 7 65 6% 6% Orrox Corp. — 114 3% 3%
GRT - 17 1% 2% Recoton 17 31 4% 5%
Goody, Sam 8 1 6% 7% Schwartz Bros. 4 5 3 4

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been soid or
bought at the time of compilation. The above information contributed to Billboard by
Douglas Volimer, Vice President, Investment, Los Angeles Region, Dean Witter Reyn-
olds, Inc., 4001 West Alameda, Ste. 100, Toluca Lake, Calif. 91505 (213) 841-3761.

2 Calif. Counties Sue
Over Cal Stereo Ads

By JACK McDONOUGH

SAN FRANCISCO—The Bay
Area counties of San Mateo and
Alameda have jointly filed suit
against San-Car Enterprises, doing
business as Cal Stereo, in a series of
allegations that the company en-
gaged in false and misleading adver-
tising, was selling used merchandise
as new and was selling below cost.

The suit was filed in California
Superior Court in San Mateo
County, south of San Francisco. Cal
Stereo, based in Torrance in South-
ern California, now-has five stores in
the San Francisco Bay Area.

The suit names San-Car Advertis-
ing as well as Cal Stereo, and also
names “Does One Through 100” in
lieu of the actual names of corporate
officers and store managers.

The first cause of action alleges
that the company offered goods at
designated prices when in fact they
did not have such goods available
“at the specified price, or at any
price;” that they did not have suf-
ficient quantities of advertised
items; that they conveyed ‘“‘er-
roneous impressions as to the physi-
cal dimensions or quality of said
items;” that they refused to honor
their offer to pay a differential if a
customer could find similar goods
elsewhere for less money; and that
they refused to honor “rain checks.”

The defendants are also charged
with selling used goods as new and
hampering competition by selling
below cost.

The complaint says the company
has engaged in the practices for at
least three years, and asks for a re-
covery of $2,500 from each defend-
ant for each violation of the Califor-
nia Business and Professions Code.

Dan Furniss, who heads the con-
sumer fraud unit of the San Mateo

District Attorney’s office, says that
representatives of that office regu-
larly shopped Cal in response to ra-
dio ads offering suspiciously low
prices and found evidence of
“straight out bait advertising.”

Furniss indicates that the Ala-
meda investigation was going on in-
dependently and was turning up the
same evidence, so the two offices de-
cided upon a joint filing. Furniss
says he expects a negotiated settle-
ment within six months.

Furniss also says that Tom Camp-
bell, who does the Cal radio and tv
ads would not be named in this ac-
tion because Campbell’s attorneys
satisfied the investigators that he
was not responsible for the factual
content of the ads.

Calif. Senate
OKs Tape Bill

LOS ANGELES-State Senate
Bill 2166, designed to offer protec-
tion to club and concert artists
against sound and video pirates, has
been passed by the Senate judiciary
committee. The bill must now be
voted on by the full assembly.

There is presently no law against
sound or video taping a perform-
ance because those who are taping
would not be duplicating it from an
original copy.

The new law, authored by state
Sen. David A. Roberti with Burt
Pines, the L.A. city attorney, makes
it a misdemeanor for those persons
who tape performances in concert
facilities, television sound stages,
nightclubs and theatres for commer-
cial distribution. The offense is pun-
ishable by $5,000 or six months in
jail or both.
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Radio Execs Present At ABC’s
1stPromotion Seminarin Arizona

SCOTTSDALE, Ariz.—ABC Rec-
ords’ first promotion seminar

brought several top broadcasters to
the meeting to discuss radio and rec-
ords and also observe the label in ac-
tion

The action took place at the Cam-
elback Inn June 7-11 and involved
major home office executives, local

Gary Davi;, ABC’s marketing vice
president, makes a point at the
seminar.

promotion managers and regional
sales directors.

The broadcasting guests included
Rick Sklar, ABC Radio Network
programming vice president; Lee
Michaels of the Burkhart-Abrams &
Associates consulting firm; Les Gar-
land, KFRC, San Francisco, pro-
gram director and Hal Jackson, pro-
gram director at WBLS-FM, New
York.

Conducting seminars on promo-
tion were these ABC promotion
execs: John Barbis, Bill Craig, Jon
Scott, Jan Barnes and Erv Woolsey.

The emphasis was on meeting
new sales goals and dealing with the
realities of passive research and di-
minished playlists.

Emphasized were attempts to

achieve black and country crossover
on AOR and Top 40 stations.

Gary Davis, the label’s marketing
chief, called for greater involvement
at the retail level and a strength-
ening of communication with con-
cert promoters.

ABC is adding 10 additional mer-
chandising reps to the field, Herb
Wood. director of creative services
noted.

All accounts will receive a 10%
discount on all LPs in the June re-
lease, B.J. McElwee, national sales
director, said.

Steve Diener, ABC president, lent
his own strength to the gathering
when he stated: “We’re now actively
signing fresh talent, but more impor-
tantly, we are intent on developing

¥

o Wk,

it

Rick Skiar, ABC Radio vice presi-
dent addresses the ABC group.

the artists we already have. We have
the money we need to do business.”
* LPs presented at the meeting
showcased Stephen Bishop, the
Crusaders, Lenny Williams, Arlyn
Gaie, the Dells and Al Hudson & the
Soul Partners.

Five television commercials were

CONTRACT — VOLUME

oHIGH QUALITY — DECENT PRICES o

Mastering'— Plating — Pressing
Color Separations — Printing — Jacket Fabrication
2 Fully Equipped 24-Track Recording Studios
“ALL UNDER ONE ROOF”

QCd

CUSTOM PRESSING

2832 Spring Grove Ave., Cincinnati, Ohio 45225
Phone: (513) 681-8400 / TWX (QCA CUSTOM CIN) 810-461-2789

SOMETHING'S COOKIN

IN THE CAROLINAS

SKATIN

FOUR SINGER/SONGWRITERS BRING YOU A NEW BLEND OF ROCK'N ROLL.

St

CATCH THEMON THEIR DEBUT aLBUM

Takin’ Time To Listen

FOR MORE sNFORMATION:
COYOTE PUBLISHING CO.
.0, Bax 12523
Ralowgh, n. C. 27606

819833 451

shown. New merchandising aids un-
veiled include pink vinyl Tom Petty
and the Heartbreakers LP, a Cru-
saders belt buckle and a 3 by 3
mount of the. Lenny Williams LP
jacket.

ABC Radio’s Sklar spoke on rat-
ings. Lee Michaels spoke on promo-
tion men concentrating on one cut
from an LP to increase the product’s
chances for airplay. Les Garland
discussed new ways to sell records
and Hal Jackson (along with Gar-
land) stated their opposition to most
means of passive research.

Promotion awards went to Bill
Smith for winning a major contest,
with the runnersup Ricki Gale,
Freddie Zaehler, Debbie Stine,
Willis Damalt and Bud Samuels.
Bob Gallani won a trip for two to
London for the best promotion job
in another contest.

Special markets award winners -

included Jimmy Smith, John Hud-
son, Stephanie McCoy, Larry
Farmer, Phil McCann and Earlene

RIAA
Certified
' Records_

Gold LPs

Santa Esmeralda’s “Don’t Let Me
Be Misunderstood” on Casablanca.
Disk is its first gold LP.

Harry Chapin’s “Greatest Stories
Live” on Elektra. Disk is his second
gold LP.

The Rolling Stones “Some Girls”
on Rolling Stones Records. Disk is
its 22d gold LP. :

Dolly Parton’s “Best Of Dolly
Parton” on RCA. Disk is her second
gold LP.

Joe Walsh’s “But Seriously,
Folks” on Asylum. Disk is his third
gold LP.

The Average White Band’s
“Warmer Communication” on Atlan-
tic. Disk is its fifth gold LP.

“Thank God It’s Friday” sound-
track on Casablanca.

Bill Withers’ “Menagerie” on Co-
lumbia. Disk is his second gold LP.

Meat Loaf’s “Bat Out Of Hell” on
Epic. Disk is his first gold LP.

Platinum LPs

Meco’s “Star Wars And Other Ga-
lactic Funk” on Millennium. Disk is
its first platinum LP.

“Thank God It’s Friday” Sound-
track on Casablanca.

Andy Gibb’s “Shadow Dancing”
on RSO. Disk is his first platinum
LP.

Bob Seger & the Silver Bullet
Band’s “Stranger In Town” on Capi-
tol. Disk is its third platinum LP."

O’Jays’ “So Full Of Love” on
Philadelphia International. Disk is
its first platinum LP.

Heart’s “Magazine” on Mush-
room. Disk is its third platinum LP.

Platinum Singles

Meco’s “Star Wars Theme” on
Millennium. Disk is its first platinum
single.

A

Gab Time: Steve Diener, ABC Records president, left, chats with Bill Cr.éig,
ABC'’s national director of special markets and Hal Jackson, program director
of WBLS, New York.

M.H. Welch & Co. launched in
New York in association with pro-
ducer Will Crittendon for the pro-
duction and exploitation ' of screen
plays, talent and music. Mary H.
Welch is president. Firm is located at
343 W. 58 St,, New York 10019.
(212) 643-9243.

*  x x

Ken Young Promotions Inc.
formed in Indiana by Ken Pehlke
for concert production and public
relations. Address: P.O. Box 15444,
Fort Wayne, Ind., 46815. (219) 749-
0062.

"

Liverpool Productions formed by
Charles Fred Rosenay and Edward
C. Schultz Jr. as a production com-
pany for the annual New England
Beatles Convention, geared to col-
lectors of memorabilia and set for
the fall. Address: P.O. Box 275,
Northford, Conn. 06472. (203) 865-
8131.

LA S

Braeside Productions formed by
Chris Charlesworth and Ashley
Pandel to handle management of
contemporary musicians. Charles-
worth was U.S. editor of Melody

- Maker. Pandel owned Ashley’s Res-

taurant in New York and Ashley’s
Howard Manor in Palm Springs,
Calif. First signing is Teazer, a Long
Island band. Address: 400 East 58th
St., Suite 12-D, New York 10022.
(212) 371-0387.

Brunswick Men
May Be Cleared

NEW YORK—Conspiracy charges
against three remaining defendants
in the Brunswick Records case may
be dismissed at the request of the
government.

Charges against Brunswick presi-
dent Nat Tarnopol were dismissed
May 23 in Newark federal court fol-
lowing a declaration of a mistrial
(Billboard, June 3, 1978), which left
the case open against Peter Garris,
vice president of the firm; Irving
Wiegan, secretary, and Lee Shep,
production manager.

Assistant U.S. Attorney Kenneth
Laptook, in charge of the case, filed
a motion for dismissal with U.S. Dis-
trict Judge Frederick B. Lacey Tues-
day (13), but at presstime Lacey had
not yet.acted upon it.

Tarnopol still faces trial on fed-
eral tax evasion charges, scheduled
for Oct. 10 before U.S. District
Judge Charles M. Metzner in the
Southern District of New York.

www americanradiohistorv. com

New Companies

Aardvark Productions, Inc., a di-
versified promotion and production
company, formed by Judith A.
Wooster, president. Address: 2710
Civic Circle, #10, Amarillo, Tex.,
79109.

Kaempfert Teams
With Milt Gabler

NEW YORK-—Bert Kaempfert,
long-time Polydor artist, has nego-
tiated a deal with the Hamburg-
based firm permitting the release of
new product by another label in the
U.S. and Canada. Polydor will still
handle his material in the rest of the
world.

The deal also reunites Kaempfert
with veteran producer Milt Gabler,
who will now represent the artist in
North America as well as produce
his new recordings. .

Gabler, former vice president in
charge of a&r at Decca/MCA, saysa
search for an appropriate U.S. label
is now underway. First recordings
under the new arrangement will be
produced in the fall.

Chicago Product In
CBS Court Action

NEW YORK-—-CBS Records has
requested a federal judge here issue
a preliminary injunction barring
Cineamerica Distributing Corp. and
other defendants from manufac-
turing and selling certain records of
Chicago now in dispute (Billboard,
June 17, 1978).

U.S. District Judge Lawrence W.
Pierce has reserved decision on the
motion, but is expected to make it
known shortly. Should the judge
grant the injunction, it would be in
effect for the pendency of the suit.

CBS denies it made an earlier ap-
plication for a temporary restraining
order (Billboard, June 17, 1978).

Salsa At Festival

LOS ANGELES—The influence
of Latin music and American jazz will
be highlighted at this year’s New-
port Jazz Festival scheduled in New
York for June 23-July 2.

In addition to the Schlitz “Salute
To Jazz Latino” at Avery Fisher
Hall June 24 featuring veteran salsa
bandleaders/percussionists  Tito
Puente and Mongo Santamaria, the
festival will also feature “Salsa En
La Calle” (Salsa In The Streets) with
artists such as Pete “El Conde” Rod-
riguez.
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“Togetherness” is their new album.
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The New Wonder

Produced by: Alan Parsons
Executive Producer: Eric Woolfson
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of the World.

From the creators of the rock masterpiece “I Robot™
comes one of the most spectacular albums ever recorded.

“PYRAMID?
THE ALAN PARSONS PROJECT.

On Arista Records and Ta]yﬁ.
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Sea Cruise: RSO officials enjoy a cruise around Maui, Hawaii, during their re-

cent international convention. Enjoying the breezes are: Fredric Gershon,

president of the Stigwood Group of Companies, Mike Hutson, managing di-

rector of RSO Records International and Robert Stigwood, chairman of the
whole shebang.

Sipping Time: Al Coury, RSO Records president, right enjoys a social hour
with from the left: Ronnie Lippin, publicity director, Bob Edson, label senior
vice president and general manager and Mary Ann Coury.

ATTENTION!!!

ALL RECORD DEALERS EVERYWHERE!
WE ARE HERE 365 DAYS A YEAR
TO SERVE YOU—BY PHONE, TELEX OR IN PERSON

9:00 AM to 9:00 PM Daily & Sat.
11:00 AM to 8:00 PM Sunday & Holidays

We have been in this business for over 30 years.

NO ONE IN THE WORLD CAN MATCH OUR INVENTORY . ..
WE HAVE EVERYTHING—ALL THE TIME—INCLUDING
ALL MAJOR and OVER 1,000 DIFFERENT MINOR LABELS.

IF YOU DON'T KNOW ABOUT US,
IT'S TIME YOU DID!

Come see for yourself. We don't have specials and you don't have to buy
any quantity ever. We have the lowest overall prices in the industry every
day of the year.

WE WILL NOT BE UNDERSOLD

- $385 [ $440 i SB00
LP's EA. LP's EA. LP's EA.
(Prices are for

ALL $7.98 TAPES—%$4.50 EACH Sitimestd
SINGLES—65¢ EACH records & tapes)

WE SHIP ANYWHERE IN THE WORLD.
All prices FOB, New York
$100 Minimum order shipped

KING KAROL ‘New York's =1

One-Stop”’
126 West 42nd Street,
Between Broagway and 6th Ave.) New York/N'Y. 10036
212/354-7684
Telex: 236601

7/
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Hip Hip: Brian O’'Donoughue, standing, general m
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anager of RSO Records, England, receives a round of cheer from

promotion staffers including: Tommy Teague, Nashville; John Belliveau, New York; Michael Dundas, Los Angeles and

Jzson Minkler, Los Angeles.

RSO’s Profit Sharing Employes

® Continued from page |

amounts, which Coury emphasizes
as “substantial,” varying according
to position and length of time with
the company. Coury says that Stg-
wood personally requested that sec-
retaries and mailroom staffers be in-
cluded.

Says Coury: “Profit sharing is
usually an incentive for key execu-
tives not to leave, but in this in-
stance, Robert Stigwood and his fi-
nancial analysts believe that the
secretaries behind the executives are
the unsung heroes whose more than
a day’s work has contributed to the
success of the company.”

Profit sharing checks will be paid
on a yearly basis with a July check
reflecting the bulk of the year’s an-
ticipatory protits and a March check
to include the remainder, once full
yearly profits are totaled.

The profit sharing plan, according
to Coury, is “above and beyond
other compensations” which in-
cludes ycar-end bonuses, a discre-
tionary bonus for field employes
and “deluxe” automobiles.

“We're convinced that all these
compensations will be the highest
paid in the industry in every cate-
gory.” says Coury.

The way the plan is set up, com-

bined with the tucrative nature of all
the Stigwood companies, sizeable
profits can be realized even if one di-
vision tapers off in any given ycar.

Employes will have the option of
withdrawing the full amount or
leaving it in a fund for investments
in Treasury notes and other invest-
ment purposes and will be able to
withdraw all or partof it atany time.

The final amount of profits in-
vested in the plan was Stigwood's
decision, with Coury adding “you
must start with a big chunk to get
anything substantial.”

Profits solely from the record divi-
sion are staggering. While Coury
says its sales projection has been re-
vised several times since the release
of “Saturday Night Fever,” he is
now eying sales of $200 million. He
notes that the label exceeded a full
year’s volume of business in five
months. And then there are the
enormous profits from Bee Gees
pubiishing, management and the
other divisions.

“We've been tossing this plan
around for six to eight months, but
got down to the nitty-gritty four to
six months ago. It was structured
and restructured many times and the
convention gave us the ideal plat-
form to announce it,” Coury says.

“It will be joy to see the faces of
the secretaries when they get their
checks. It’s gonna blow a lot of
minds.”

Coury mentioned that the Stig-
wood companies are now involved
with numerous London stage shows
which might possibly be brought to
the U.S. as well as other television
activities such as a spinoft of “Satur-
day Night Fever” tor tv along with
the leasing of other U.K. projects.

The convention on the whole was
festive with only one day of meetings
(8) which included a slide presenta-
tion of RSO’s artists and product
presentations of new music by
Yvonne Elliman, Player, Eric Clap-
ton and the Bee Gees. Plans for the
Bee Gees and Andy Gibb tours were
discussed as well as plans for “Sgt.
Pepper.”

But above all, Coury says. the
meetings afforded the swaftf the op-
portunity to mect Stigwood, Fredric
B. Gershon, president of the Stg-
wood Group Of Companies and fel-
low employes hired during the year.

Among the celebrative highlights
were a moonlight cruise on a glass
bottom boat, a Hawaiian luau com-
plete with hula dancers and a fire ea-
ter. and an elaborate fireworks dis-
play featuring a 20-foot sign reading
“Aloha RSO" in sparklers.

Here Comes D’Judge For Bread

LOS ANGELES--Bread’s David
Gates and James Gritfin, who have
been deadlocked over control of the
rock group. will be overseen by re-
tired local Superior Court Judge
Kenneth N. Chantry.

Chantry was appointed provision-
al director of Bread Enterprises,
corporate helm of the veteran act.
last week by Superior Court Judge
George M. Dell.

Dell ruled the stockholders’ mect-
ing held April 4, 1978 in Memphis
by Griffin and Bill Lewis and Dick
Collins was invalid (Billboard. May
13, 1973).

Dell agreed with Gates' legal con-
tention that he was not properly no-
tified of the meeting. a quorum of
stockholders was not present and the
meeting was not held at the pre-
scribed Hollywood corporate base.

Dell's appointment followed rec-
ommendations by different counsel
for Gates and Gritfin that Irwin O.
Spiegel, William M. Kaplan and
Jeffrey Asher, local attorncys, and
retired Superior Court Judge Ste-
phen Wiseman be considered for the
provisional post.

www.americanradiohistorv.com

By JOHN SIPPEL

Gates sought a provisional chief
for Bread Enterprises through the
court action, explaining that he and
Griffin each owned half of the cor-
porate shares. The two were unable
to agree. The dilemma threatened
the existence of the act. Gates’
pleading argued.

The dissension caused Al Schles-
inger. local attorney and long the
act’s mentor, lo resign as a corporate
director, leaving Gates and Griffin
totally stalemated.

Correspondance filed with the
court indicates that Gates was trying
to buy out Griffin’s share in 1977,

In late October, Griffin’s counsel
wrote to Gates, offering a counter-
offer to the vocalist’s original offer.
There is nothing to indicate exactly
what Gates originally tendered for
Griffin’s shares.

Griftin offered to take $250,000
for his 50% of the shares. On all
Bread albums on which Grittin does
not contribute, he asked an over-
riding royalty of 2% of 100% of re-
tail.

On present catalog. Griffin would

take 1% of 100% of retail. the leuer
continued. Griffin wanted a lump
sum payment of all moneys which
Bread Enterprises had contributed
on his behalf to the pension tund of
Bread.

IHe also asked for a solo recording
contract with Elcktra. under which
he'd get $75,000 advance per album
and the same royalty he got with
Bread.

In an attidavit. Griffin denied
that he had ever acknowledged in
carly 1971 that he and Gates were
equal shareholders. Griffin stated
that he and Rob Royer started Bread
and that Gates came on later.

Griffin alleged that Gates brought
in Schlesinger as manager of the
group and did not tell him that
Schlesinger had been Gates’ man-
ager for five years prior to 1971.

Gritfin stated in the affidavit that he
never received meeting notices, did
not get an annual report or audit of
the group’s corporate holding and
was not allowed to see corporate
books or be paid dividends.
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WE GOT EMY

YOU GET EM!

On Capricorn Records and Tapes.
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ONE STOP POSTERS

ALL NEW

SUPER POSTER DISPLAY

THIS BEAUTIFUL POSTER UNIT CONTAINS
8 DOZEN GIANT POSTERS (42x58)

WITH SUCH SUPER STARS AS KISS,
FLEETWOOD MAC. QUEEN AND MORE.

BEE GEES

40 Posters in display.
You pay for only 36 pieces. |
4 absolutely free.

ROCK STAR POSTERS KISS SUPER PACK
THIS UNIT CONTAINS 12 DOZ. (144) ASSORTED THE HOTTEST ROCK STAR POSTERS
ROCK STAR POSTERS WITH SUPER STARS LIKE OF THE YEAR CONTAINS 12 DOZ. (144)
LINDA RONSTADT, BOSTON, KISS, FLEETWGOD MAC, ETC. ASSORTED KISS POSTERS

FOR INFORMATION CALL TOLL FREE #800 421 '41 99

ONE STOP POSTERS 2619 W. EXPOSITION BLVD., LOS ANGELES, CA 90018 (213) 7332101
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BMI Honors Most-Performed Son

‘Grease,’ ‘Holly’ Drawing Scrutiny

® Continued from page |

Hand”—have stumbled at the start-
ing gate.

This scorecard makes public reac-
tion to “Grease” and “The Buddy
Holly Story” of vital interest in both
music and movie circles. Both pic-
tures have soundtrack albums, from
RSO and American International/
Epic, respectively.

The new films’ success, failure or
whatever in between may affect the
prospects, marketing and record
company involvement in other titles
due later this year, observers agree,
while also influencing the handling
of future projects, currently in
preproduction or filming.

In the former category come “The
Kids Are Alright,” featuring the
Who; “Abba—The Movie,” show-
casing that Atlantic combo: and
“Sgt. Pepper’s Lonely Hearts Club
Band.” with the Bee Gees and Peter
Frampton.

Among the latter are another Who
movie, based on their “Quad-
rophenia” album; Jerry Weintraub’s
planned Elvis Presley biopicture,
and Sylvia Anderson’s $5.8 million
“Rock On,” employing more than a
dozen top U.S. and UK. recording
acts.

Few Hollywood watchers seri-
ously  believe  Paramount’s
“Grease,” which opened nationally
Friday (16). will fail, but the scale of
its boxoffice business is a matter of
speculation.

Despite the presence of John
Travolta, with Olivia Newton-John
the $6 million musical is not widely
expected to match “Saturday Night
Fever.” also a Paramount picture.

That has now reportedly grossed
more than $100 million in the U.S.
and Canada, second only to the stu-

dio’s “The Godfather” in revenues
generated.

RSO’s “Saturday Night Fever”
two LP soundtrack, meanwhile, has
passed the 13 million mark in sales
domestically.

The “Grease” twin-pocket, re-
leased by RSO some nine weeks
ahead of the film, has todate
shipped more than 1.5 million units,
and now stands at a starred 17 on
Billboard’s Tep LP & Tape chart.

For disk retailers, “Grease” may
also boost sales of Lynyrd Skynyrd
product on MCA. Many theatres
showing the Paramount picture are
also running a 20-minute short
showcasing the Southern band
sponsored by Pepsi-Cola.

Columbia’s $2 million “The
Buddy Holly Story” is considered
much more of an unknown quantity
than “Grease.” Starring Gary Busey
as the late rock 'n’ roll singer, it has
already opened in Holly’s native
Texas and Oklahoma. is now
spreading to California and moves
to New York and other centers in
July.

Columbia claims impressive ini-
tial receipts from Southern cine-
mas—more than $600.000 in the first

I days—while critical response to
he picture has been good.

The soundtrack LP has just
shipped, and is the first American

nternational Records relcase on

Epic. As in the movie, content is
3uddy Holly’s best-known songs
performed by Busey and his thes-
nian colleagues.

This puts Epic in the position of
marketing an album of material also

vailable in its original form by
Holly (MCA recently issued a “20
solden Greats” package by the art-

15t).
pic director of product manage-

ment, Steve Slutzah, agrees this is
unusual, but is confident that pa-
trons enthused by the movie will
want the music as heard there.

“We're treating it as an album in
its own right,” he says, and adds that
a single may be lifted in the near fu-
ture. LP jacket front is keyed to the
Holly profile used to promote the
movie.

Slutzah accepts that the MCA
product will probably also benefit
from “The Buddy Holly Story” if it
is a success.

The picture was acquired by Co-
lumbia from independent producers
Fred Bauer and Ed Cohen, to whom
Buddy Holly’s widow assigned film
rights.

Universal Studios tried to acquire
those rights -on three earlier occa-
sions, and even cominissioned a
screenplay, but Maria Elena Holly
turned it down. Another major, 20th
Century-Fox, actually began film-
ing the Holly tale, but eventually
scrapped the project.

“The Buddy Holly Story” is Co-
lumbia’s second major music release
this year, first being “Thank God It’s
Friday,” out of Casablanca/Mo-
town.

Now more than a month in na-
tional release, it has grossed more
than $6.5 million it’s claimed, while
Casablanca Records claims the
soundtrack set has movad in excess
of 1.5 million units.

The third hit music movie of 1978
so far is United Artists’ "The Last
Waltz,” cinematically showcasing
the Band’s farewell concert in San
Francisco in 1976. Budget was
around $1.5 million.

The picture, which reportedly
raised little enthusiasm within UA
during its initial stages, grossed close

(Continued on page 20)
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. ‘A special glass [laque marks the achievement of
“Southern Nights ’ as the most performed BMI song of
the year. Acceptir g, from left, are Henry Marks, Tim
Whipperman and | d Silvers of Warner-Tamerlane, and,
far right, Marshall Sehorn of Marsaint Music, BMI
president Ed Cranier, and senior vice president Theo-
dora Zavin do the honors.

. In pre-ceremony f:llowship at the Americana Hotel in
New York last week, from left, are Ira Jaffe of Screen-
Gems-EMI, Jay Lowy of Stigwood, Irwin Schuster of
Unichappell, and iilan Gordon.

. Mark Koren, left, »f Duchess Music, beat a deep path
to the dais as he p cked up multiple awards from beam-
ing Cramer and Z\vin.

. BMI executives Nzil Anderson and Ron Anton, from
left, and Frances Preston, right, toast personalities
Jennifer O'Neill ard Jeff Barry.

. Mr. & Mrs. Wesle!' Rose, from left, party with BMI's
Del Bryant, and Jie Melson.

. Publisher award winners Lance Freed of Irving Music,
left, Joel Sill of Ining, third from left, and Lester Sill,
Screen Gems-EMI, right, with Ron Anton of BMI.

. With Cramer, from left, are lvan Mogul of Countless
Songs, Bill Lowery of Low-Sal Music, Al Feilich of BMI,
and Ray Passman of Countless.
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General News

All-Night Sales Boost Eastern Retail Business

o Continued from page 1

to the Fourth of July; and the Bos-
ton-based five-store Strawberries
chain has staged several successful
all-night sales (Billboard, May 27,
1978).

Galaxy, which concentrates on
stocking product contained on Bill-
board’s Top LPs & Tape chart, is lo-
cated in the East Meadow Shopping
Plaza, adjacent to a disco, a rock bar,
and a movie theatre, all of which
provide late night crowds. Holders
of tickets to a recent “Saturday
Night Fever” screening received a
$1 discount off the $8.99 list price.

Both Galaxy and the Music Ware-
house stores rely heavily on radio
spots to alert customers to the special
sale hours, and a mention on WLIR
brings additional discounts to Gal-
axy customers.

Straub’s, a Music Warehouse af-
filiate in Plainview, L.I, reports

sales doubled as a result of the mid-
night sale, although spokesman Bob
Moloney claims that when advertis-
ing is pegged to his store alone, as
had been the case in the past, sales
shot up five times that of a normal
Friday. Still, the Music Warehouse
tie-in brought new customers.

“It was a young crowd and it was a
new crowd,” he admits. “Many of
them said they had just gotten off
work and decided to come by and
shop.”

Moloney served refreshments to
his customers and stayed open until
5 a.m. On past occasions, when
Straub’s conducted its own midnight
sales promotion, he arranged for a
live remote with local station
WBAB, guitar clinics and “a lot
more promotion.” He believes the
presence nearby of two movie
theatres helps draw a late-night
crowd to his area.

The Record Shop Music Ware-

house in Ronkonkoma, L.I., re-
mained open until 4 a.m., since each
Music Warehouse member had the
option of closing at different hours.
Owner Bruce Berg says the turnout
“was incredible.”” He had five clerks
working.

“They were lining up to get to the
browsers,” he claims. “You couldn’t
move in the aisles. The markup was
thin but we moygd a lot of dead
stock and created a lot of goodwill. It
was a good promotion,” he con-
cludes. “We had several $100 pur-
chases.”

Berg had a rock band in the store
from 10 p.m. to 2:30 a.m. He reports
his business was five times above
normal as a result of the promo.

The Music Warehouse co-op
stores were able to share in co-op ad-
vertising money for radio and print
ads, and All Records president Mi-
chael Cono arranged for the ads to
run in Newsday, Good Times and

NoBudget, no Christmas.

it wouldn't be Christmas without Elvis,
Perry, Guy, Frosty, Rudolph, and the
Little Drummer Boy. Pickwick’s got a
great Christmas title list with budget

pricing your customer’s will snap-up for

gift-giving and great holiday seasoning.

Contact your Pickwick Record Sales
Representative NOW for details about
our extra “free goods” program for
Christmas orders placed before July
28th...or call us direct, toll-free at
(800) 328-6758!

Records & Tapes.

The Budget You Can Bank On!

Pickwick Records Division, Pickwick Intemational, Inc
7500 Excelsior Bivd., Minneapolts, MN 55426
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over four local stations, as well as on
New York’s WPLJ-FM, which
reaches the Island.

Cono took 100 radio spots and
concentrated them in Thursday and
Friday time slots.

Zawada, although he had no co-
op money from labels, managed to

® Continued from page 19

to $400,000 in single-theatre New
York and Los Angeles engagements
across three and four weeks.

It is now performing similarly in
other cities throughout the U.S. and
Canada, and spreads to more loca-
tions from June 21. The soundtrack,
issued by Warner Bros. is presently a
starred 16 on the Billboard Top LP
& Tape listings.

In contrast to “Saturday Night Fe-
ver,” “Thank God It’s Friday” and
“The Last Waltz,” figures from Hol-
lywood’s three rock ’n’ roll disap-
pointments are generally unavail-
able.

Each was highly touted prior to
release, but they apparently enjoyed
only brief cinema runs once out in
the marketplace.

The tale of a rock radio station
in California, Universal’s “FM”
boasted the appearance of several
major recording artists, including
Linda Ronstadt and Jimmy Buffett,
with other big names on the sound-
track.

Irving Azoff was originally execu-
tive producer, but asked for his
name to be removed from the credits
after seeing first footage.

Yet the MCA two-LP soundtrack
has survived the film’s failure, with
close to two million units reportedly
sold. Package moves to a starred 5 on
Billboard’s Top LP & Tape chart
this week.

With Paramount’s “American Hot
Wax,” the story of deejay Alan
Freed and the birth of rock 'n’ roll in
the ’50s, the A&M two-pocket
soundtrack is more closely tied to the
film. But the latter’s slow showing at
the boxoffice has not prevented the
former from moving about 350,000
units todate.

There was no soundtrack disk
with Universal’s “I Wanna Hold
Your Hand,” but the movie has a
music base: the exploits of four New
Jersey teenagers trying to track
down the Beatles on their first U.S.
visit. Original Beatles recordings—
more than a dozen, leased from
Capitol—figured prominently in the
picture.

Some industry insiders believe
that “American Hot Wax,” “FM”
and “I Wanna Hold Your Hand”
might have fared better in many
markets if released later in the year,
pitching for summer trade. It is those
same insiders who hold that box-
office acceptance of “Grease” and
“The Buddy Holly Story,” particu-
larly the latter, will dictate release
and marketing tactics for “Abba—
The Movie,” “The Kids Are Al-
right,” “Sgt. Pepper’s Lonely Hearts
Club Band” and other rock 'n’ roll
movie contenders.

The Abba property, with storyline
dramatizing the efforts of an Aus-
tralian radio deejay to gain an exclu-
sive interview with the band for his
station, has already generated spec-
tacular business in various Euro-
pean and Australasian territories.

Atlantic executive Michael Klenf-
ner says that its U.S. releases is still
the subject of negotiation, and that
for Abba manager Stig Anderson,
“itis a matter of waiting for the right
deal.”

plant 42 spots in three days on
WBAB, backed up with his usual 20
spots a week over WLIR.

“We aimed for drive time in the
evening and planted more spots dur-

*-ing the day on Saturday when we

thought people would be on the
beaches listening,” he says.

‘Grease’ And ‘Holly’

He confirms that the label will be
closely involved in the picture’s
eventual launch, set to capitalize on
its potential as a disk promotion ve-
hicle.

Soundtrack from “Abba—The
Movie” has been prereleased by At-
lantic in its “‘Abba-The Album”
package, treated as a regular release.
It contains the Swedish group’s new
American hit, “Take A Chance On
Me,” and its last, “The Name Of The
Game.”

“Sgt. Pepper’s Lonely Hearts
Club Band,” following *“Saturday
Night Fever” and “Grease” from the
Stigwood stable, is a $12 million cin-
ematic setting of the Beatles’ 1967 al-
bum.

Director is Michael Schultz, previ-
ously responsible for “Cooley High”
and “Car Wash.” RSO will have the
soundtrack.

(Peter Frampton, for whom “Sgt.
Pepper” is his first film, has just
signed a two-picture deal with
Orion. This will encompass both
music and drama. The company also
has a pact with John Travolta.)

“The Kids Are Alright,” with
record rights still to be assigned, is a
documentary of the Who's career
since the mid ’60s. Footage focuses
on early television and concert ap-
pearances, plus new and dramatized
scenes.

Producer of the “Kids” is Tony
Klinger, who is also set as writer and
director of Sylvia Anderson’s “Rock
On” project.

That science fiction-themed ex-
travaganza will put together film of
more than a dozen international
recording acts, including, Anderson
hopes, the Rolling Stones, Fleet-
wood Mac, David Bowie, Queen, the
Beach Boys, Jethro Tull, Elton John
and Rod Stewart.

Material will be specially written
and recorded for “Rock On,” she
continues, and a soundtrack set re-
leased to coincide with the movie.

Another new music-related pack-
age waiting in the wings this year is
“On The Air Live With Captain
Midnight,” featuring soundtrack
tunes by Ted Nugent and Rod Stew-
art.

This independent production, the
story of a California teenager who
runs his own pirate radio station,
originates from Sebastian Inter-
national. Co-director Beverly Sebas-
tian says talks are now in progress
for the issue of a soundtrack disk.

All these projects augment the
flow of films which feature title
tunes performed by hot record acts.
This trend is far from new, but in-
creasing in frequency as Hollywood
moguls recognize the kudos that can
come from a hit disk.

Current and upcoming examples
include Celebration’s “Almost Sum-
mer’ from the Universal picture of
the same name, Barry Manilow’s
“Ready To Take A Chance Again,”
from Paramount’s “Foul Play” (the
soundtrack contains the singer’s
“Copacabana” hit, too); Roberta
Flack’s “If Ever I See You Again,”
from the identically-titled Columbia
movie, written by Joe “You Light
Up My Life” Brooks; and War’s
“Youngblood,” from the American
International pic of the same name.
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General News

Music Helps Revitalized Atlantic City Thrive

® Continued from page |
entire summer season in addition to
visiting headline acts.

According to local venue oper-
ators, club owners and promoters,
the crowds rushing toward Resorts
International and other projected
gambling casinos will spill over to
music venues. But, some warn, it is
going to take a while before Atlantic
City becomes a full-blown Vegas-
on-the-Boardwalk.

Already in place and doing turn-
away business is the Resorts Inter-
national complex itself. It opened on
Memorial Day weekend when an es-
timated 400,000 persons passed
through the doors for a look at the
new casino. Two weeks later, on a

late Saturday night, there was still a
crowd three blocks long, many wait-
ing two hours to get in to the tables.

The main musical entertainment
room in the 813-room complex is the
Superstar Theatre which seats 1,750.
The acts featured in the room have
included a week of Steve & Eydie
followed by five nights of Bill
Cosby. Scheduled to appear in the
coming weeks are Don Rickles, Vic
Damone, Shields & Yarnell and Ben
Vereen.

Tibor Rudas, managing director,
entertainment, Resorts Inter-
national, says more contemporary
acts, such as Natalie Cole and Helen
Reddy, are due in later in the season.
He says that there is nothing definite
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Billboard Publications, Inc.
2160 Patterson Street
Cincinnati, Ohio 45214
513/381-6450

so far about getting Frank Sinatra or
Diana Ross to play the room.

Rudas says he books all his acts,
headliners and lounge acts alike,
through about 16 booking agencies
with which he works. No one is
booked directly into the clubs he
says. He adds that acts headlining
the Superstar room make top dol-
lar—from $50,000 to $250,000, fig-
ures comparable to what they would
be making in Las Vegas.

Tickets for the Superstar shows
are available through Ticketron out-
lets in the Northeast. Resorts Inter-
national is now constructing a giant
electrified billboard on Times
Square advertising coming events.

Tickets to the shows, as well as
prices in the hotel complex in gen-
eral, are not cheap. The cover price
ranges from $9 to $26, with a drink
minimum of $6 at $2 per drink.
Rooms at the hotel range from $70
per night and up.

In Las Vegas, historically, gam-
bling revenues kept the price of en-
tertainment and drinks to a min-
imum, but Ralph Taylor, Resorts’
vice president of food and bever-
ages, who has the overall respon-
sibility for the various show rooms,
says that now in Vegas cheap prices
are no longer the case.

He notes, too, that the original
Vegas policy of cheap rooms, drinks
and entertainment was instituted to
lure people into the desert when
Vegas first got started. This is not the
case with Atlantic City, which is eas-
ily accessible from New York and
Philadelphia.
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Other casino sources note that the
complex now has a monopoly on ca-
sino gambling so it can easily charge
top dollar and get away with it. They
add, too, that when next year other
casinos open—Caesars Palace, Play-
boy, Bally, and Penthouse are the
prime candidates—Resorts wants to
maintain an image as the most so-
phisticated in town.

The Superstar Theatre, a disco,
the various lounges and restaurants,
and other public rooms in the hotel
were designed by Valerian Rybar in
muted greens, corals and browns
with no flashing neon. Though some
lounge waitresses may wear short-
short skirts, there is an effort not to
look tawdry. The hostesses at the Su-
perstar Theatre where no food is
served, would look in place at a
Howard Johnson’s.

A stage show at the Superstar
Theatre runs about two hours. It
opens with a short set by Si Zentner
and his 18-piece house band, which
features Zentner, a Grammy Award
winner, and Elaine Stratos, a tal-
ented and personable vocalist. A
floor show, featuring some 30 danc-
ers follows.

This is followed by the headline
performer. Though Cosby records
for Capitol Records, at his perform-
ance recently he stuck to his standup
comic routine, using no music. The
musical performers booked into the
room can use Zentner’s orchestra as
their background, with their own
musicians in the lead.

Other rooms that use music in-
clude the Renaissance Lounge,
which overlooks the casino, and
which features lounge acts doing
soft jazz and “You Light Up My
Life” type of pop songs. Performing
at the lounge are solo pianist Sam
Joffe, the Patti James Quartet and
the Lou Styles Quintet.

Joffe also plays the more intimite
Renaissance Lounge. At the Le
Palais French restaurant, the Harold
Sandler Duo holds forth, while at
the Camelot Steak House the Ron-
nie Gray Quartet plays pre-rock
dance tunes. Entertaining the
crowds waiting to get into the casino
is the Jerry Vigue Dixieland Band,
which plays on the balcony over-
looking the Boardwalk.

The resort complex has a gener-
ally middle-brow, middle " class,
middle aged entertainment policy,
which fairly accurately reflects the
demographics of the polyester-clad
crowd that predominates in the
gaming room itself. For those of al-
ternate tastes, however, there is the
A.C. Disco, which Dave Cumming,
manager of the room, says he wants
to be “the Regine’s of Atlantic City.”

The disco makes use of state of the
art sound and light technology, cost-
ing about $100,000. Its weekend
music mix is put together by Tom
Saverese. Saverese spins his disks on
weekend nights, when the disco is
open to 6 a.m. Regular DJs for week
nights have not yet been firmed.

When the casino first opened
lounge acts were scheduled for the
disco during the day, but when few
came, that was changed in the 250-
seat room to taped disco and rock
which has proved more popular.

Focal point of the disco itself is a
round stainless steel dance floor.
Tivoli light systems give the room a
mobile light display, and fog can
pour out of the ceiling and floors.
The lights were done by Design Cir-
cuit of New York, while the sound
system was designed by Graebar
Productions.

Peter Spar, vice president of the
company, says that the sound system
for the A.C. Disco was designed
“from the bottom up.”

He says there are no horns among
any of the 188 speakers hidden
around the room. There is, he says, a
quad amp system using specially de-
signed tweeter arrays and midrange
speakers designed to create a canopy
of sound directly over the dance
floor. The system will play up to 115
dBs before there is any feedback or
distortion of the needle tracking on
the record grooves, he claims.

He adds, however, that because of
the setup there is an immediate 10 to
15 dB drop as soon as one leaves the
dance floor. The noise level, there-
fore, is not overpowering to those
who wish tosit at the tables and talk.

Powering the speakers are four
BGW 750C amplifiers and one
BGW 250 amplifier providing about
3.5 to 4 kilowatts of power. Other
hardware in the disco include two
Technics 1500 Mark II turntables, a
Bozak mixer, Pioneer Electronic
Crossover JVC equalizers, an RC
Pro 16 expander and a DBX 162
COmMpressor.

A change since the casino opened
has been the institution of a dress
code both for the casino as a whole,
and a slightly stricter one for the
disco in particular. Men must wear
jackets in the resort after 6 p.m. and
women must “dress accordingly.”

“Look,” says one casino source,
“there is about 20% or 30% unem-
ployment in this town, and when we
first opened we were getting a lot of
the kind of people that we don’t
want. With a dress code we have at
least a little control over who comes
in here to gamble.”

Inside the disco the rules permit
no T-shirts and no blue jeans
(though jeans any other color are ac-
cepted). Polyester is kiss of death at
the door of many New York discos,
but this is not the case at the A.C.
Disco. “Come, on, this is South Jer-
sey,” jokes the manager.

Similarly one of the security
bosses manning the doors confides
that if Peter Frampton showed up in
jeans and a T-shirt he would have no
problems getting into the casino. “If
it is somebody well known, ob-
viously different rules apply. I am
not saying it is right, but that’s the
way it is,” he says.

(Continued on page 118)

Chi NARAS Offers Female Panel

CHICAGO-Singer Natalie Cole
is scheduled to sit on a panel discuss-
ing the status of women in the music
industry here Monday (19).

The panel discussion, sponsored
by NARAS, is the first in a new
serigs of public forums the group
will promote here. Admission is $3.

The complete sequence of events
from demo recording through con-
tract negotiations and sales and pro-
motion of finished product is to be
covered in upcoming public ses-
sions, informs Rick Francisco, local
program chairman.

NARAS member-activity pro-

grams have previously been closed
to the general public, he notes.

Jazz keyboardist Judy Roberts
and entertainment attorney Linda
Mensch also will sit on the women in
music panel. The panel also includes
Terri Hemmert, disk jockey; Jean
Cameron, talent manager; Harriet
Choice, newspaper entertainment
editor, and Thelma Norris, promoter
of women’s music.

The discussion will be held at the
Education and Communications
Building on the Univ. of Illinois
Circle Campus.
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Flipside Profit Sharing Imminent

LUBBOCK, Tekx.—The Flipside
store chain, based here, has started
to show a significant profit and em-
ployes will participate in profit shar-
ing starting later this year.

Founder/president Allen Rosen
told management personnel at its
annual convention here (Billboard,
June 17, 1978) that the four-year
transition from rackjobber/retail
chain to pure retail chain had turned
a corner.

To fortify his previously an-
nounced plans for expansion, Rosen

urged all staffers to alert him to en- }
terprising persons working in the 12
stores and as to whether the present
store managers would be willing to
move into new store management
and supervisory posts as they are
created during the next two-year ex-
pansion.

Carol Waddington of Wadding-
ton Advertising, Lubbock, displayed
a new rustic logo which will be car-
ried out in store decor and media ex-
posure.

She requested more feedback
from employes on the continual ad-
vertising she does for Flipside. Man-
agers told her they favored satura-
tion advertising at a particular time
rather than sporadic advertising.

She said she is attempting to run
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more tv spots, but they would be
confined to areas where there are
multiple stores in larger population
centers. She outlined ad campaigns
for the chain through the holiday
season.

Rosen told his employes that he
will stretch the 1979 confab to three
days. The additional day is necessi-
tated by the additional employes, la-
bel presentations and increased sub-
jects Rosen wishes to project next
year. Rosen informed the meeting
that polygraph tests would be ad-
ministered to all employes who had
not taken the test already.

Bill Harris, the firm’s Capitol Rec-
ords salesman, said his label would
release 65 UA album titles in the
next six weeks. He urged stores to
concentrate on in-store merchandis-
ing. Joel Hufner and Allen Jones of
Pickwick, Dallas, said Mushroom
Records would be releasing soon its
first four-color picture LP package
on a Heart release.

Pickwick Records will release four
Bee Gee albums and a never-before-
released movie soundtrack from
Elvis Presley, along with a Little
River and a James Taylor package.

Heanrt Disk

® Continued from page 4

tion as the piece of paper containing
the artwork is manually pressed onto
clear and black vinyl. The die-cut al-
bum jacket, which Mushroom is
supplying, is also costly with price
varying according to whether it’s
two or four colors.

Because of the limited supply and
the fact that each album will be
numbered, not to mention the con-
troversial nature of the album, Sie-
gelis not concerned about price cut-
ting. He reports that some retailers
are already taking names and even
money upfront from consumers anx-
iously awaiting the disk.

Says Siegel: “The price of making
the records never scared me. I'd still
do it at $14.98 or $15.98.” He cites
the success of recent high priced al-
bums such as “The Last Waltz,”
“*Saturday Night Fever” and
“Thank God It’s Friday” as inven-
tive for the move.

“If record companies have been
using these picture disks for the last
year and feel they’re effective, why
don’t they feel they’ll be effective for
consumers? | want to be the one who
leads the way.”

Siegel notes that the cover artwork
will be the basis of a huge merchan-
dising campaign that will include
three-inch record countertops as
well.

Siegel believes that come Christ-
mas, there will be different types of
Pic Discs on the market from other
labels.

In 1946, Detroit-based Vogue
Records issued 10-inch shellac 78
r.p.m.’s with photos of the artist. But
due to the cost, the venture didn’t
last long.

Background Music
Ops Meet In Sept.

SAN DIEGO-The Independent
Background Music Operators will
hold its convention at the San Diego
Hilton, Mission BaP', Calif,, Sept. 10-
13.

Additional information may be
obtained by contacting Steve Jones,
Musi-Cal, 1608 Polmyrita Ave., Riv-
erside, Calif., 92507. Those wishing
to exhibit may contact Wally Rubin
at Tape-Athon, P.O. Box 814, Ingle-
wood, Calif. 90301.
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WBLS-FM Challenge

® Continued from page |

The station builds audience
through the day until it reaches an
8.9 12+ share from 7 p.m. to mid-
night, surpassing WABC’s 8.0. This
time period is handled by two DJs:
B.K. Kirkland from 4 to 8 p.m. and
Vaughn Harper from 8 p.m. to0 1
a.m. In this time period the station is
number one among men 18+ with
an 8.6 share and only nosed out
among women by WOR’s carriage
of the “Mystery Theatre” and finan-
cial advisor Bernard Meltzer. These
shows win a 13.8 share among 18 +
women verses WBLS’ 8.6.

The other side of the coin at WOR
is the disastrous performance of af-
ternoon drive personality Gene Kla-
vin. From the January/February
book Klavin, who moved over from
a long tenure as morning drive man
at WNEW-AM in January, fell from
a 6.3 in the January/February book
to a 3.6 12+ metro share. The 3.6
share in the 3 to 7 p.m. time period
slips down from a 5.5 share in the 10
am. to 3 p.m. when various talk
hosts are on. It’s then up to “Mystery
Theatre” and financial advisor Ber-
nard Meltzer to build the station
back up to a 8.8 share from 7 p.m. to
midnight.

The only other personality who
plays music on WOR, a.m. drive in-
stitution John Gambling also had a
bad book, slipping from an 11.5 in
January/February to a 9.9. How-
ever, this is even with what Gam-
bling had a year ago.

Gambling is apparently being
hurt by Klavin’s successor at
WNEW-AM, Ted Brown, who has
climbed from a 2.7 to 3.8. Brown has
a way to go, as does the MOR flag-
ship of Metromedia. A year ago Kla-
vin had a 4.4 share in that spot.

WNEW seems to be making a
comeback under new program di-
rector Dean Tyler's leadership. Tyler
has been injecting more non-rock
oldies from the *50s to build a 35+
audience. Among the artists added:
Frankie Laine, Johnny Ray and
Rosemary Clooney.

The result is the station is showing
the first significant audience gains in
a year. Share figures for the past five
Arbitron books for men 18+ are as
follows: 3.8,4.0,2.5,2.9, and the lat-
est 3.6. For women it looks like: 4.4,
3.0,23,2.6,and 3.2.

The latest Arbitron book also delt
a severe blow to the mellow sound
in New York. San Juan Racing's
WKTU-FM attracted only a 1.2 share
of 12+ metro audience,and a 1.1 of
18+ men and 1.3 of 18+ women.
Meanwhile WKTU’s chief competi-
tion, NBC’s WYNY (Y-97) regis-
tered a'l.1 share for 12+ and both
18+ categories.

Looking at these stations’ target
demographic 25 to 34 WKTU is 16th
in the total survey area among men
and eighth among women. WYNY
is 12th among men and 15th among
women.

The market’s country station
WHN also had a down book. While
much of the management of this
Storer station—general manager
Neil Rockoff, program manager Ed
Salamon and promotion manager
Dale Pon—were traveling about fix-
ing up other Storer stations (see page
32). WHN slipped from 3.6 12+
metro share a year ago and 3.3 in
January to 2.7. Among 18 + men the
station dropped from 4.3 a year ago
and 4.4 in January/February to 3.0.
Among women of this age group the
drop was from 3.5 and 2.9.10 2.7.

Major changes at AOR WPIX-
FM failed to impress listeners. The
station went into the rating period
with a new program director,
George Taylor Morris from WCOZ-
FM Boston, and a new morning
drive man Jim Kerr from WPLJ
New York. Despite this, the station
shows a 1.5 12+ metro share which
is where the station has been for the
past year. Kerr, in fact, had the low-
est share, 1.2 of any time period for
the station. The station did a little
better with men 18 +: 2.0, but poorly
with women: .8. New general man-
ager Vince Cremona has his work
cut out for him.

Blacks Gather In Atlanta

® Continued from page 4

bel executives in attendance to set
up training situations where com-
pany representatives must go
through at least six weeks of exten-
sive training prior to going on the
street.

Several in the session suggested
using the fact that there was such a
large cross-section of the industry on
hand to either unionize or form an
organization that would in effect
serve as a cloak of protection for in-

" dustry blacks.

Unionizing seemed to stir the in-
terest of most in the room as George
Ware of the Fair Play Committee
contended, “The industry has not
found a way to protect blacks from
unfair practices by companies” and
he too stressed the need for a union.

An independent promotion repre-
sentative asked the orderly but
angry group to organize immedi-
ately in order to protest and chal-
lenge any firings. (The convention
was buzzing with reports of firings in
radio and at record labels). He sug-
gested trying to organize that same
day and to elect officers by the con-
vention’s end.

All attending seemed to agree that
blacks are in need of some kind of
organization, and while NATRA
was mentioned constantly as a group
which at one time was the voice of
black broadcasters, those on hand
were either unaware of, chose to ig-
nore or didn’t know how to broach
the subject of the newly formed
Black Music Assn.

Veteran promoter Joe Medlin,
who took on a co-moderators role
with moderators the Hawk, a free-
lance writer, and Dr. Hollis Price of
the Univ. of Miami, offered another
suggestion, “the name of the game is
ownership—~to have product con-
trol.” He insisted that product con-
trol is the only way blacks will help
both the music and broadcasting in-
dustries.

The session was also a platform
for well-kriown industry person-
alities like Lucky Cordell, Lloyd
Price, Jimmy Bee, August Sims,
Matt Parsons and others to share
their personal experiences “in an ef-
fort to help those entering music and
broadcasting.”

Parsons, a vice president at Poly-
dor, explained he is currently bring-
ing qualified blacks into Pelydor.

The meetings also served to honor
and salute “oldtimers,” pioneers of
radio—Fred Hanna who left a
Miami station a couple of years ago
after more than 25 years in broad-
casting; husband/wife team Dave
and Mamie Bondu, 30-year veterans
who operated under the tag Mr. and
Mrs. Swing; and Jack Holmes, re-
portedly Virginia’s first black deejay
and a co-founder of NATRA.

Meisner LP:- Out

LOS ANGELES—Former Eagles
vocalist/bassist Randy Meisner’s
first solo LP bears his name and is
due for release this week. LP was
produced by Alan Brackett.
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Evenif you haven’t
heard of

ete Carr.

If you've heard Rod Stewart’s Tonight’s
The Night, Paul Simon's Kodachrome, Bob
Seger’s Main Street or the majority of the
tracks from Muscle Shoals, you've heard
Pete Carr on the guitar. And of course, you've
heard Pete Carr on Falling, the chart-topping
single from the LeBlanc/Carr Band.

Now you've got an opportunity to hear
Pete Carr on his own, on his second solo
album, “Multiple Flash.” It's a perfect show-
case for his expert playing as well as his
writing, production and engineering skills.
With two exceptions, all the material here was
composed by Pete, displaying a tasty and

Pete Carr;

unusual blend of musical styles—ballads to
funk to C&EW to jazz to rock 'n’ roll, from silk
smooth soaring lines to out and out blistering
rock guitar. e

Listen to ‘‘Multiple
Flash” and you'lll have no
doubt why Rod Stewart, Paul
Simon, Bob Seger and all
the rest have chosen Pete gaue
Carr to handle the guitar
chores on their albums. He's ‘

that rarity of rarities—a true original in a sea of
sound-alikes.

Pete Carr. ‘‘Multiple Flash.” On Big Tree Records and Tapes.

Produced by Pete Carr

®

Distributed by Atlantic Records

WWW.americanradiohistorv.com
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Billboard Singles Radio Action

Playlist Top Add Ons Playlist Prime Movers *  Regional Breakouts & National Breakouts

Based on station playlists through Thursday (6/22/78)

PRIME MOVERS-NATIONAL

BOB SEGER-Sill The Same (Capitof)
PETER BROWN—-Dance With Me (Drive)
STEVE MARTIN-King Tut (WB)

TOP ADD ONS -NATIONAL BREAKOUTS-NATIONAL

0'JAYS—Usta Be My Girl (Phila Intl)
HEATWAVE —The Groove Line (Epic)
(D) ROLLING STONES—Miss You (Rolling Stones)

COMMODORES-Three Times A Lady (Motown)
JEFFERSON STARSHIP—Runaway (Grunt)
JOE WALSH-Life’s Been Good (Asylum)

D-Discotheque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station's
playlist: as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of new prod-
ucts exclusive of Add Ons and
Prime Movers.

Pacific Southwest Region

® TOP ADD ONS

PABLO CRUISELove Will Find A Way (A&M)
ERIC CLAPTON—Wonderful Tonight (RSO)
JEFFERSON STARSHIP—Runaway (Grunt)

* PRIME MOVERS:

PETER BROWN—Dance With Me (Drive)

BOB SEGER-Still The Same (Capitol)

MICHAEL JOHNSON—Bluer Than Blue (EMI
America)

BREAKOQUTS

HEATWAVE-The Groove Line (Epic)
0'JAYS—Usta Be My Girl (Phila intl)
(D) ROLLING STONES—-Miss You (Rolling Stones)

KHJ-LA.

® PABLO CRUISE—Love Will Find AWay
(A&M)

o JEFFERSON STARSHIP—Runaway (Grunt)

 ROLLING STONES—Miss You (Rolling
Stones) 26-20

* GEORGE BENSON-On Broadway (WB) 20-
15

JUNE 24, 1978. BILLBOARD

TEN-Q (KTNQ)-LA.

® MEATLOAF—Two Qut Of Three Ain't Bad
(Cleveland Intl)

* HEATWAVE—The Groove Line (Epic) 25-17

* PETER BROWN~Dance With Me (Drive) 20-
13

KFI-LA
o ERIC CLAPTON—Wonderful Tonight (RSO)

® ELECTRIC LIGHT ORCHESTRA—Mr.Blue
Sky (Jet)

* 0'JAYS—Usta BeMy Girl (Phildntl) 16-8
- D% ROLLING STONES—Miss You (Rolling

KAFY —Bakersfield KYNO—Fresno WDRQ-Detroit 13-Q (WKTQ)—Pittsburgh KOMA-Oklahoma City
De DONNASUMMER—Last Dance © ROD STEWART | Was Only Joking (WB) o BARRY MANILOW—Copacabana (Arista) ® ATLANTARHYTHM SECTION—I'm Not ® PABLOCRUISE~Love Will Find A Way
(Casablanca) Gonna Let it Bother Me Tonight (Polydor) (A&M)

® TOBY BEAU-My Angel Baby (RCA)

* PETER BROWN—Dance With Me (Drive) 32-
23

* ABBA—Take A Chance OnMe (Atlantic) 11-
5

KRIZ— Phoenix
© ENGLAND DAN & JOHN FORD COLEY-You
Can't Dance (Big Tree)
® SEALS & CROFTS~You're The Love (WB)
+ NICK GILDER—- Hot Child In The City
(Chrysalis) 27-17
+ GERRY RAFFERTY—Baker Street (UA) 10-4
KTKT—Tucson

® PABLO CRUISE-Love Will Find AWay
(A&M)

o ERIC CLAPTON—Wonderful Tonight (RSO)

+ STEVE MARTIN—King Tut (WB) 23-10

+ HEATWAVE—The Groove Line (Epic) 24-14
KQEO-Albuquergue

o BARRYMANILOW-Copacabana (Arista)
* PETERBROWN—Dance With Me (Drive) 13-
7

D DONNASUMMER-Last Dance
(Casablanca) 22-18

KGW—Portland

® JEFFERSON STARSHIP—Runaway (Grunt)
© BARBRASTREISAND -Songbird (Columbia)
* 0'JAYS—Usta Be My Girl (Phila Intl) 20-9
* gONNIETYL[R-It's AHeartache (RCA) 13-

KING—~Seattle

o BARRY MANILOW-Even Now (Arista)

o COMMODORES—Three Times A Lady
{Motown)

* BOB SEGER-Still The Same (Capitol) 23-7
* CARLY SIMON-You Belong ToMe (Elektra)
13-2

KIRB~-Spokane

® ATLANTARHYTHM SECTION—I'm Not
Gonna Let It Bother Me Tonight (Palydor)

o SPELLBOUND-Rumour At The Honky Tonk
(EMIAmerica)

* 0'JAYS—UstaBeMy Girl (Phila Int) 14-5
* P§TER BROWN—Dance With Me (Drive) 30-
2

KENO-Las Vegas
® WINGS-I've Had Enough (Capitol)
e 0'JAYS—UstaBeMy Girl (Phila Intl)
+ BOB SEGER-Still The Same (Capitol) 32-
24

* MICHAEL JOHNSON—Bluer Than Blue (EMI
America) 12-6

Pacific Northwest Region

® TOP ADD ONS:

o STEELYDAN-FM (MCA)
© BARBRA STREISAND—Songbird (Columbia)

* MEATLOAF~Two Qut Of Three Ain't Bad
(Cleveland Intl) 11-4

+ BOB SEGER- Still The Same (Capitol) 15-9
KTAC—Tacoma

L]

o PETERBROWN-—Dance With Me (Drive)

+ STEVEMARTIN-King Tut (WB) 14-1

* 2B?ﬂSEGER—StiIITheSame(Capitol)27-

KCPX—Salt Lake City
o STEVEMARTIN=-King Tut (WB)
o TOBY BEAU-My AngelBaby (RCA)
+ BARRY MANILOW-Copacabana (Arista)
HB-27
+ BARBRA STREISAND—Songbird ( Columbia)
HB-28
KRSP—Salt Lake City

BARBRA STREISAND—Songbird (Col

COMMODORES—Three Times A Lady
{Motown)

FOREIGNER—Hot Blooded (Atlantic)

PRIME MOVERS:

BOB SEGER-Still The Same (Capitol)
BONMIE TYLER-It's A Heartache (RCA)
PETER BROWN—Dance With Me (Dnive)

BREAKOUTS:

0'JAYS—Usta Be My Girl (Phsla intl)
STEVE MARTIN—King Tut (WB)
JEFFERSON STARSHIP—Runaway (Grunt)

KFRC~San Francisco

o FOREIGNER-Hot Blooded (Atlantic)
o VILLAGE PEOPLE—Macho Man

Stones) 21-16 R (Casablanca)
- i * DONNASUMMER-Last Dance
KEZY—Anaheim — (Casablanca) 20.14
® PABLO CRUISE-Love Will Find AWay D# ROLLING STONES—Miss You (Rolling
(ASM) _ Stones) HB-22
o ROBERT PALMER—Every Kinda People KYA—San Francisco
(Island)

* MICHAELJOHNSON—Bluer Than Blue (EMI
America) 21-14

+ MATHIS & WILLIAMS~Too Much, Too Little,
Too Late (Columbia) 139

KCBQ—San Diego

© JOEWALSH—Life's Been Good (Asylum)

o FRANKIEVALLI-Grease (RSO)

+ ROD STEWART—|Was Only Joking (WB) 14-
7

* MICHAEL JOHNSON—Bluer Than Blue (EM]
America) 29-23
KFXM—San Bernardino
De ROLLING STONES— Miss You (Relling
Stones)
De ATASTE OF HONEY—Boogie Oogie Oogie
(Capitol)
+ BOB SEGER-Still The Same (Capit ol) 16-
11

* ROBERTPALMER—Every Kinda People
(Island) 19-16

KERN—Bakersfield
o TOBYBEAU-My Angel Baby (RCA)
© BARRY MANILOW-Copacabana (Arista)
+ BOBSEGER-Still The Same (Capitol) 22-
16

+ DONNA SUMMER - Last Dance
(Casablanca) 1814

© TOM PETTY—I Need To Know (Shelter)

® HEATWAVE-The Groove Line (Epic)

 BONNIETYLER-It'sAHeartache (RCA) 24-
16

* BOB SEGER-Still The Same (Capitol) 16-
10

KLIV=San Jose

® NONE
°

* PETER BROWN-Dance With Me (Drive) 13-
7

* HEATWAVE—The Groove Line (Epic) 22-17
KNDE—Sacr t

o WINGS—I've Had Enough (Capitol)
® EDDIE MONEY-Two Tickets To Paradise
(Columbia)
+ STEVE MARTIN~King Tut (WB) 29-20
D DONNASUMMER-Last Dance
(Casablanca) 21-14
KROY—Sacramento

o BARRY MANILOW-Copacabana (Arista)

o COMMODORES-Three Times A Lady
{(Maotown)

* PETER BROWN-Dance With Me (Drive) 23
16

 BOB SEGER-Still The Same (Capitol) 24-
17

De DONNA SUMMER- Last Dance
(Casablanca)

® TOBY BEAU-MyAngel Baby (RCA)

* BILLYJOEL-Qnly The Good Die Young
{Columbia) 10-4

* JE7FFERSON STARSHIP—Runaway (Grunt)
27-21

KTLK—Denver

® JACKSON BROWNE—Stay (Asylum)
* GERRY RAFFERTY—Baker Street (UA) 12-6

+ BILLYJOEL—Only The Good Die Young
(Columbia) 21-16

WTAC —Flint

De DONNASUMMER-Last Dance
(Casablanca)

® SEALS & CROFTS—You're The Love (WB)

* HEATWAVE—The Groove Line (Epic) 20-16

* 0'JAYS-Usta BeMy Girl (Phifa Intl) 27-24
1-96 (WZZM-FM)—Grand Rapids

® STEVE MARTIN—King Tut (WB)

De=DONNA SUMMER- Last Dance
(Casablanca)

* 0'JAYS—Usta BeMyGirl (PhilaIntl) 18-10
+ % GERRY RAFFERTY—BakerStreet (UA) 10-4
WAKY—Louisville

‘e KENNY ROGERS—Love OrSomething Like
It (UA)

o COMMODORES—Three Times A Lady
{Matown)

* SWEET—Love Is Like Oxygen (Capital) 20-
11

D+ ROLLING STONES—Miss You (Rolling
Stones) 28-19

WBGN-—Bowling Green

® JOE WALSH—Life's Been Good {Asylum)
o BONEY M—Rivers Of Babylon (Sire)

+ PABLO CRUISE~Love Will Find AWay
(A&M)20-10

* STEVEMARTIN—King Tut (WB) HB.-22
WGCL—Cleveland

o STEVE MARTIN—King Tut (WB)

® BRUCESPRINGSTEEN—Prove It All Night
{Columbia)

* STEELY DAN-FM (MCA) 27-11
* gONNIETYL[R-It'sA Heartache (RCA) 16-

WIZP—Cleveland

o PABLO CRUISE-Love Will Find A Way
(A&M)

® 0'JAYS—Usta Be My Girl (Phila Intl)
* SEAgI.S& CROFTS—You're The Love (WB)
14

+ BONNIE TYLER-It'sAHeartache (RCA) 21-
17

KIMN—Denver

o ERUPTION—|Can't Stand The Rain (Ariola)

© ENGLAND DAN & JOHN FORD COLEY-You
Can't Dance (Big Tree)

* BONNIETYLER—It's AHeartache (RCA) 27-
15

De DONNASUMMER-Last Dance
(Casablanca) o

® BILLYJOEL-Only The Good Die Young
(Columbia)

* MICHAEL JOHNSON-Bluer Than Blue (EMI
America) 25-20
* 0'JAYS—Usta Be My Girl (Phila Intl) 29-24

North Central Region

® TOP ADD ONS

STEVE MARTIN-King Tut (WB)

COMMODORES—Three Times A Lady
(Motown)

JEFFERSON STARSHIP-Runaway (Grunt)

* PRIME MOVERS:

GERRY RAFFERTY—Baker Street (UA)
BONNIE TYLER-It's A Heartache (RCA)
PETER BROWN-Dance With Me (Drive)

BREAKOUTS:

(D) DONNA SUMMER-1Last Dance (Casablanca)
) ROLLING STONES—Miss You (Rolling Stones)
SEALS & CROFTS—You're The Love (WB)

CKLW-Detroit
® STEVE MARTIN—King Tut (WB)
o JEFFERSON STARSHIP—Runaway (Grunt)
D DONNASUMMER- Last Dance
(Casablanca) 27-18
+ TEDDY PENDERGRASS~Close The Door
(Phila|ntl) 28-20

D% DONNA SUMMER-—Last Dance
(Casablanca) 21-14

WSAI-Cincinnati

© BONNIETYLER-It'sA Heartache (RCA)

® ELECTRIC LIGHT ORCHESTRA—Mr. Blue
Sky (Jet)

* CARLY SIMON-You Belong ToMe (Elektra)
25-17

+ ANDY GIBB-Shadow Dancing (RS0) 8-4
Q-102 (WKRQ-FM)—-Cincinnati

© ROD STEWART—|Was Only Joking (WB)

® JEFFERSON STARSHIP—Runaway (Grunt)

* GERRY RAFFERTY—Baker Street (UA) 13-5

+ ANDY GIBB—-Shadow Dancing (RS0) 4-1
WCOL—Columbus

® JACKSON BROWNE-Stay (Asylum)

® SEALS & CROFTS—You're The Love (WB)

+* PETER BROWN-Dance With Me (Drive) 23
14

+ ABBA-Take AChance On Me (Atlantic) 16-
10

WNCI—Columbus

© JOEWALSH~-Life's Been Good (Asylum)
o PETER BROWN—Dance With Me(Drive)

* TRAVOLTA & NEWTON-JOHN-You're The
One That | Want (RS0)9-5

* STEELYDAN-FM (MCA) 139
WCUE—-Akron

® BARRY MANILOW- Copacabana (Arista)

o COMMODORES-Three Times A Lady
{Motown)

* ABBA-Take AChance On Me (Atlantic) 10-
8

* BOB SEGER-Still The Same (Capitol) 17-
14
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o COMMODORES—Three Times A Lady
{Motown)

* MATHIS & WILLIAMS-Too Much, Too Little,
Too Late (Columbia) 11-6

* SEALGS&CROFTS-You're The Love (WB)
21-1

WPEZ—Pittsburgh
De ATASTE OF HONEY—Boogie O ogie O ogie ’
(Capitol)

o COMMODORES—Three TimesA Lady
{Motown)

* PETER BROWN-Dance With Me (Drive) 16-
9

D ROLLING STONES—Miss You (Rolling
Stones) 25-18

Southwest Region

® TOP ADD ONS

COMMODORES —Three Times A Lady
(Motown)

BARRY MANILOW~—Copacabana (Arista)

BARRY MANILOW—Even Now (Arista)

* PRIME MOVERS;

PETER BROWN—Dance With Me (Drive)
BOB SEGER-Still The Same (Capitol)

LOUISIANA'S LE ROUX~New Orleans Ladies
{Capitol)

BREAKOQUTS

HEATWAVE-The Groove Line (Epic)
0'JAYS—Usta Be My Girl (Phila Intl)
STEVE MARTIN-King Tut (WB)

KILT—Houst:

® QUINCY JONES-Stuff Like That (A&M)

© COMMODORES—Three Times ALady
(Motown)

+ BILLY JOEL-Only The Good Die Young
(Columbia) 27-16

+ STEVE MARTIN~King Tut (WB) 19-10
KRBE—Houston

L]

o ERUPTION-ICan't Stand The Rain (Ariola)

+ STEVE MARTIN-King Tut (WB) 27-14

+ BARRY MANILOW--Copacabana (Arista)
3523

KLIF-Dallas
® FRANKIEVALLI~Grease (RS0)

® NICK GILDER—Hot Child In The City
(Chrysalis)

* HEATWAVE-The Groove Line (Epic) 26-19
+ BOBSEGER-Still The Same (Capitol) 13-8
KNUS-FM—Dallas
o BARBRASTREISAND —Songbird (Columbia)
® CRYSTALGAYLE-Talking In Your Sleep
(un)

* ??B SEGER-Still The Same (Capitol) 25-

* MICHAEL JOHNSON —Bluer Than BIue(EMI
America) 19-13

KFJZ-FM (Z-97)-Ft. Worth

o JEFFERSON STARSHIP—Runaway (Grunt)
+ PETER BROWN-Dance With Me (Drive) 34-
23

+* 0'JAYS—Usta BeMy Girl (Phila Intl) 27-17
KAKC—Tulsa
® BOBWELCH-Hot Love, Cold World
(Capitol)
® QUINCYJONES—Stuff Like That (A&M)
+ HEATWAVE-The Groove Line (Epic) 18-9
* 8OZCODSTEWM!T—IWasOnIyloking(WB) 15

KELI-Tulsa

© PABLOCRUISE-Love Will Find A Way
(A&M)

o BARRYMANILOW-Copacabana (Arista)
* CARLY SIMON—You Belong To Me (Elektra)
114

+ GERRYRAFFERTY—Baker Street (UA)9-3
WTIX—New Orleans -

© MICHAEL JOHNSON - Bluer Than Blue (EMI
America)

@ BARRYMANILOW-Copacabana (Arista)

* LOUISIANS'S LEROUX—New Orleans
Ladies (Capitol ) 18-9

* HEATWAVE-The Groove Line (Epic) 20-13
WNOE—New Orleans

® FOREIGNER- Hot Blooded (Atlantic)

© COMMODORES-Three TimesA Lady
(Matown)

* LOUISIANA'S LE ROUX—New Orleans
Ladies (Capitol) 30-14

+ PETER BROWN—Dance With Me (Drive) 9-4
KEEL—Shreveport

© HEART-Heartless (Mushroom)

© HEATWAVE-The Groove Line (Epic)

* 0'JAYS—Usta Be My Girl (Phila Intl) 16-9
* ??BS[G[R—StiII The Same (Capitol) 20-

Midwest Region

® TOP ADD ONS

(D) DONNA SUMMER-1ast Dance (Casablanca)
JEFFERSON STARSHIP—Runaway (Grunt)
BILLY JOEL—Only The Good Die Young

(Columbia)

* PRIME MOVERS

STEVE MARTIN-King Tut (WB)

GERRY RAFFERTY—Baker Street (UA)

MEATLOAF —Two Out Of Three Ain't Bad
(Cleveland Intl)

BREAKOQUTS:

(D) ROLLING STONES—Mass You (Rolling Stones)
BOB SEGER—Still The Same (Capitol)
0'JAYS—-Usta Be My Girl (Phila Intl)

WLS--Chicago
De DONNAl SUMMER - Last Dance

® BARRY MANILOW-Even Now (Arista)

o SAMANTHA SANG—You KeepMe Dancing
(Private Stock)

* ABBA-Take AChance On Me (Atlantic) 10-
5

* PLABVER—ThisTime I'm In It For Love (RSO)
12-

KINT-El Paso

o BARRY MANILOW-Even Now (Arista)

® MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland Intl)

* PETER BROWN—Dance With Me (Drive) 26-
16

D% DONNASUMMER-Last Dance
(Casablanca) 30-20

WKY—Oklahoma City
De ROLLING STONES—Miss You (Rolling
Stones)
® PETER BROWN—Dance With Me (Drive)
* 0'JAYS—Usta Be My Girl (Phila Intl) 20-14
 GERRY RAFFERTY—Baker Street (UA) 7-2

(Casablanca)
& CARLY SIMON-You Belong To Me (Elektra)
* STEVE MARTIN—King Tut(WB)24-7
+ GERRY RAFFERTY—Baker Street (UA) 23-9
WMET—Chicago
® BILLY JOEL—Only The Good Die Young
(Columbia)
® STEELYDAN-FM (MCA)

* MICHAEL JOHNSON~Bluer Than Blue (EMI
America) 35-25

D DONNASUMMER-Last Dance
(Casablanca) 23-16

(Continued on page 28}

© Copyright 1978, Billboard Publi-
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Billboard Sing

® Continued from page 26
WROK—Rockford
© JEFFERSON STARSHIP—Runaway (Grunt)
® SEALS & CROFTS—You're The Love (WB)
* ?gB SEGER-Still The Same (Capitol) 25-

* MEATLOAF-Two Out Of Three Ain’t Bad
(Cleveland Intl) 27-18

WIRL—Peoria

® ROD STEWART—|Was Only Joking (WB)
o JEFFERSON STARSHIP-Runaway (Grunt)

+ ATLANTA RHYTHM SECTION—Imaginary
Lover (Polydor) 23-17

* WINGS—With ALittle Luck (Capitol) 117
WNOE—lndianapolis

® JOEY TRAVOLTA—I Don't Want To Go
(Millennium)

o BARBRASTREISANO-—Songbird (Columbia)

+ GERRY RAFFERTY—Baker Street (UA) 15-8

+ CARLYSIMON~You Belong To Me (Elektra)
10-6

WOKY—Milwaukee

De DONNASUMMER-Last Dance
(Casablanca)

® HEATWAVE—The Groove Line (Epic)

* STEVEMARTIN—-King Tut (WB) 157

% ABBA-TakeAChance On Me (Atiantic) 11-
5

KQWB-Fargo

F-105 (WVBF)—Baston

® RITACOOLIDGE-You (A&M)
o GORDON LIGHTFOOT- Daylight Katy (WB)

* PLAYER=ThisTime'm In It For Love (RSO)
20-13

+ ABBA-Take A Chance OnMe (Atlantic) 22-
15

Northeast Region

® TOP ADD ONS

JOE WALSH—Life's Been Good (Asylum)
(D) ROLLING STONES—Miss You (Rofling Stones)
WINGS—['ve Had Enough (Capitol)

* PRIME MOVERS:
A4
PETER BROWN-Dance With Me (Drive)

(D) DONNA SUMMER—Last Dance (Casablanca)
CARS—Just What | Needed (Elektra)

BREAKOUTS

O'JAYS—Usta Be My Girl (Phila Intl)

MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland Intt)

HEATWAVE—Jhe Groove Line (Epic)

WZUU-FM - Milwauk WABC—New York
o FOREIGNER—Hot Blooded (Atlantic) De DONNA SUMMER— Last Dance
(Casablanca)
® ELECTRIC LIGHT ORCHESTRA—Mr. Blue
Sky (Jet) De ROLLING STONES—Miss You (Rolling
Stones)

D+ ROLLING STONES—Miss You (Rolling
Stones) 17-12

« ABBA-TakeAChance OnMe (Atlantic) 6-3
KSLQ-FM—St. Louis
@ JOEWALSH—Life's Been Good (Asylum)

o COMMODORES—Three Times ALady
(Motown)

+ GERRY RAFFERTY—Baker Street (UA) 6-1
+ STEELY DAN—FM (MCA) 14-9
KXOK-St. Louis

® BILLY JOEL—Only The Good Die Young
(Columbia) .

o STEELY DAN—FM (MCA)

D« ROLLING STONES—Miss You (Rolling
Stones) 40-28

D+ LOVE & KISSES—Thank God It's Friday
(Casablanca) 25-16

KIOA—Des Moines

L]
o PETER BROWN—Dance With Me (Drive)

* MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland Intl) 219

+ MICHAEL JOHNSON—Bluer Than Blue (EMI
America) 15-8

KDWB—Minneapolis

+ HEATWAVE—The Groove Line (Epic) 24-13

* MEATLOAF—Two Out OfThree Ain't Bad
(Cleveland intl) 15-10

99-X—New York

® GENESIS—Foliow You, Follow Me(Atlantic)
© WINGS—['ve Had Enough (Capitol)

O« DONNA SUMMER~Last Dance
(Casablanca) 29-20

# CARLY SIMON-You Belong To Me (Elektra)
20-14

WPTR—Albany

® JOEWALSH-Life's Been Good (Asylum)
e TOBY BEAU—My Angel Baby (RCA)
+ 0'JAYS—Usta Be My Girl (Phila Intl) 21-12

* SEALS & CROFTS—You're The Love (WB)
23-15

WTRY-—Albany

© ATLANTARHYTHM SECTION—I'm Not
Gonna Let It Bother Me Tonight (Palydor)

® FRANKIEVALLI-Grease (RSO)
* BARRY MANILOW—Copacabana (Arista)
HB-20

4 PLASTIC BERTRAND - Ca Plane Pour Moi
(Sire) 18-10

WKBW-—Buffalo

© ROD STEWART—| Was Only Joking (WB)

© JEFFERSON STARSHIP—Runaway (Grunt)

* ?OBSEGER-StiIIThe Same (Capitol) 18-
2

* ATLANTARHYTHM SECTION—I'm Not
ngna Let It Bother Me Tonight (Polydor)
29-24

KSTP—Minneapolis
© BARRY MANILOW-Copacabana (Arista)
® JACKSON BROWNE—Stay (Asylum)

D« DONNA SUMMER—Last Dance
(Casablanca) 20-14

* RgD STEWART—| Was Only Joking (WB) 17-
I

WHB—Kansas City

De ROLLING STONES—Miss You (Rolling
Stones)

© JACKSON BROWNE—Stay (Asylum)

+ SEALS & CROFTS—You're The Love (WB)
36-26

* 0'JAYS~UstaBe My Girl (Phila Intl) 19-11
KBEQ—Kansas City

© BRUCESPRINGSTEEN—Prove It AliNight
(Columbia)

o STEELYOAN~FM (MCA)

% STEVEMARTIN-King Tut (WB) 18-3
% 0'JAYS—Usta Be My Girl (Phila Intl) 20-10
KKLS—Rapid City

De ROLLING STONES—Miss You (Rolling
Stones)

* NONE
*
WYSL-Buffalo

® WALTER EGAN—Magnet & Steel
(Columbia)

o HEART-Heartless (Mushroom}

+ BOBSEGER-Still The Same (Capitol) 12-7

+ STEELYDAN—FM (MCA) 19-14
WBBF—Rochester

® WALTER EGAN—Magnet & Steel
(Columbia)

e REOSPEEDWAGON—Time For Me ToFly
(Epic)

+ PATTI SMITH-Because The Night (Arista)
147

* GENESIS—Follow You, Follow Me (Atlantic)
17-10

WRKO-Boston

o JOEWALSH-Life'sBeen Good (Asylum)

® EVELYN“CHAMPAGNE" KING—Shame .
(RCA)

* CARS—Just What | Needed (Elektra) 23-13

O+ ROLLING STONES—Miss You (Rolling
Stones) 27-17

WBZ-FM—Boston

® JOE WALSH-Life's Been Good (Asylum)

o JEFFERSON STARSHIP—Runaway (Grunt)

+ BOBSEGER-Still The Same (Capitol) 18-
14

* TOBY BEAU—My Angel Baby (RCA) 16-13

e JOEWALSH-Life's Been Good (Asylum)

o TOOO RUNDGREN—CanWe Stifl Be Friends
(Bearsville)

* NONE
*

® PABLO CRUISE—Love Will Find AWay -
(A&M)

® BRUCE SPRINGSTEEN—Prove It All Night
{Columbia)

 BONNIETYLER-It's A Heartache (RCA) 12-
6

# CARS-JustWhat | Needed (Elektra) 17-12
WDRC-Hartford

® ROBERTA FLACK —[f Ever | See You Again
(Atlantic)

© ROBERTPALMER- Every Kinda People
(Island)

* FI’ETER BROWN-Dance WithMe (Drive) 26-
5

* EVELYN “CHAMPAGNE" KING—Shame
(RCA) 13-7

WPRO (AM)—Providence

© WALTER EGAN— Magnet & Steel
(Columbia)

© RITA COOLIDGE-You (A&M)
* GERRY RAFFERTY—Baker Street (UA) 7-2

* MEATLOAF—~Two Out Of Three Ain't Bad
(Cleveland Intl) 12-7

WPRO-FM—Providence

De ATASTE OF HONEY-Boogie Oogie Oogie
(Capitol)
o BILL LABOUNTY—This Night Won't Last
Forever (Warner/Curb)

D DONNA SUMMER—Last Dance
(Casablanca) 27-20

% PETER BROWN—Dance With Me (Drive) 21-
18

WICC—Bridgeport

De ATASTEOF HONEY—Boogie Oogie Oogie
(Capitol)

© WINGS—I've Had Enough (Capitol)
+ 0'JAYS—UstaBe My Girl (Phila Int1) 12-7

* PETER BROWN—Dance With Me (Drive) 18-
14

Mid-Atlantic Region

® TOP ADD ONS:

COMMODORES—Three Times A Lady
(Motown)

PABLO CRUISE—Love Will Find A Way (A&M)

JOE WALSH-Life's Been Good (Asylum)

* PRIME MOVERS

STEVE MARTIN—King Tut (WB)

BOB SEGER-Still The Same (Capitol)

BILLY JOEL—Only The Good Die Young
(Cotumbia)

BREAKOUTS:

O'JAYS—Usta Be My Girl (Phila tnti)
BARRY MANILOW—Even Now (Ansta)
PETER BROWN—Dance With Me (Orive)

WFIL—Philadelphia

o PABLO CRUISE-Love Will Find A Way
(A&M)

o COMMODORES—Three TimesA Lady
(Motown}

* GERRY RAFFERTY—Baker Street (UA) 20-
14

+* BOB SEGER-Still The Same (Capitol) 21-
16

W22D—Philadelphia
® PABLO CRUISE-Love Will Find AWay
(A&M)

© COMMODORES-Three Times Atady
(Motown)

* BOB SEGER—Still The Same (Capitol) 29-
20

* 0'JAYS—UstaBe My Girl (Phila Intl)31-22
WIFI-FM —Philadelphia

e JOE WALSH-Life's Been Good (Asylum)

o ERIC CLAPTON—Wonderful Tonight (RSO)

+ STEVE MARTIN—King Tut (WB) 20-5

* 0'JAYS—Usta Be My Girl (PhilaIntl) 17-13
WPGC—Washington

De ATASTE OF HONEY-Boogie Oogie Oogie
(Capitol)

® EVELYN*‘CHAMPAGNE” KING—Shame
(RCA)

+ STEVEMARTIN-King Tut(WB) 2311

% COMMODORES—-Three Times A Lady
(Motown) 14.10

WGH-Norfolk

" NONE

°
* NONE
*

les Radio Action

Based on station playlists through Thursday (6/22/78)

WCAO—Baltimore
® KENNYROGERS—{Love Or Something Like
It (UA)
® TOBY BEAU~My Angel Baby (RCA)

+ BILLY JOEL—Only The Good Die Young
(Columbia) 17-8

D+ DONNA SUMMER~Last Dance
(Casablanca) 22-15

WYRE-Annapolis
© JOEWALSH-Life's Been Good (Asylum)

© COMMODORES—Three Times A Lady
(Motown)

% BILLY JOEL—Only The Good Die Young
(Columbia) 22-12

* IligB SEGER-Still The Same (Capitol) 24-

WLEE—Richmond

L] PiTTI SMITH—Because The Night (Arista)

® COMMOOORES—Three TimesALady
(Motown)

* PETERBROWN—Dance With Me (Drive) 12-
2

* BARRY MANILOW—Even Now (Arista) 7-1
WRVQ—Richmond
® STEVE MARTIN-King Tut (WB)

0o ROLLING STONES—Miss You (Rolling
Stones)

 ABBA-Take AChance OnMe (Atlantic) 14-
9

+ BARRY MANILOW—Even Now (Arista) 9-5

Southeast Region

® TOP ADD ONS:

COMMODORES—Three Times A Lady
(Motown) &

JEFFERSON STARSHIP—Runaway (Grunt)

TOBY BEAU—My Angel Baby (RCA)

* PRIME MOVERS:

(D) ROLLING STONES—Miss You (Rolling Stones)
BOB SEGER—Still The Same (Capitol)
MEATLOAF-Two Out Of Three Ain't Bad

{Cleveland Intl)

BREAKOUTS

HEATWAVE—The Groove Line (Epic)

BARRY MANILOW-Copacabana (Ansta)

MICHAEL JOHNSON—Bluer Than Blue (EMi
America}

WQXI—Atlanta

® WALTER EGAN—Magnet & Steel
(Columbia)

o BILLY JOEL—Only The Good Die Young
(Columbia)

* FRANKIEVALLI—Grease (RS0) 26-17
# CARLY SIMON-You Belong To Me (Elektra)
10-6

1-93 (WZGC-FM)—Atlanta

o TOBYBEAU-MyAngel Baby (RCA)

o COMMODORES—Three Times A Lady
(Motown)

* JEFFERSON STARSHIP—Runaway (Grunt)
28-18

D+ ROLLING STONES—Miss You (Rolling
Stones) 19-11

WBBQ-—Augusta

o COMMODORES—Three Times A Lady
(Matown)

o ELECTRIC LIGHT ORCHESTRA—Mr. Blue
Sky(Jet)

* SEALS & CROFTS—You're The Love (WB)
14-8

* JIMMY BUFFETT—Cheeseburger In
Paradise (ABC) 16-12

WFOM—Atlanta

e BARRY MANILOW—Copacabana (Arista)

o SPELLBOUND—Rumour At The Honky Tonk
(EM1 America)

* ERICCLAPTON-Wonderful Tonight (RS0)
16-11

O« ROLLING STONES—Miss You (Rolling
Stones) 25-20

WSGA-S h

e
WQAM —Miami
o BOB SEGER—Still The Same (Capito)

® TERRY DESARIO—Ain't Nothin' Gonna Keep
Me From You (Casablanca)

D« OONNA SUMMER-Last Dance
(Casablanca) 36-25

+ PETER BROWN-Dance With Me (Drive) 12-
7

WMJX (96X)—Miami
© JEFFERSON STARSHIP—Runaway (Grunt)

o ANDYGIBB—Our Love, Don't Throw It Al
Away (RSO)

* GERRY RAFFERTY—Baker Street (UA) 17-8

D DONNASUMMER- Last Dance
(Casablanca) 14-6

Y-100 (WHY1-FM)— Miami

o SWEET-Love s Like Oxygen (Capital)

® MICHAEL JOHNSON—BIuer Than Blue (EM1
America)

* STEVE MARTIN—King Tut (WB) 16-11

 ANDY GIBB—Our Love, Don't Throw It All
Away (RS0) 25-20

WLOF—ORLANDO

® KENNYROGERS-Love Or Something Like
It (UA)

o TOBYBEAU~MyAngel Baby (RCA)
+ BARRY MANILOW--Copacabana (Arista)
3018

* 0'JAYS—UstaBe MyGirl (PhilaIntf) 19-9
(-105 (WRBQ-FM)—Tampa

® BILLYJOEL—Only The Good Die Young
(Columbia)

© JEFFERSON STARSHIP—Runaway (Grunt)
* CARLY SIMON-You Belong To Me {Elektra)
10-6

* GERRY RAFFERTY—Baker Street (UA) 12.9
BJ-105 (WBJW-FM)—Orlando

o TOBYBEAU—~My Angel Baby (RCA)
© HEATWAVE-The Groove Line (Epic)

 MEATLOAF—Two Out Of ThreeAin't Bad
(Cleveland Intl) 13-7

* .
WQPD-Lakeland

o STEELY DAN-FM (MCA)
© FOGHAT-Stoneblue (Bearsville)
* HEATWAVE-The Groove Line (Epic) 21-12

+ JIMMY BUFFETT—Cheeseburger In
Paradise (ABC) 17-11

WMF)—Daytona Beach

Ploylist Top Add Ons @

Playlist Prime Movers

WORO-Spartanburg

o GENECOTTON~You're APart OfMe
(Ariola)

o COMMODORES—Three Times A Lady
{Motown)

* NANTUCKET-Heartbreaker (Epic) 23-14
+ BARRY MANILOW-Copacabana (Arista)
30-21

WLAC—Nashville

® PABLOCRUISE-Love Will Find AWay
(A&M)

© JEFFERSON STARSHIP—Runaway (Grunt)

O+ ROLLING STONES—Miss You (Rolling
Stones) 28-15

% MICHAEL JOHNSON—Bluer Than Blue (EMI
America) 16-7

WMAK—Nashville

e ROBERTPALMER—Every Kinda People
(Island)

o COMMODORES—Three Times A Lady
(Motown)

% MICHAEL JOHNSON—Bluer Than Blue (EMI
America) 159

« GENECOTTON-You're APart OfMe
(Ariola) 25-21

WHBQ—Memphis
® QUINCY)ONES-Stuff Like That (A&M)
© CARLY SIMON—You Belong To Me (Elektra)

* SMOKEY ROBINSON—Daylight & Darkness
(Tamia) 24-10

D« ROLLING STONES—Miss You (Rolling
Stones) HB-18

WFLI—Chattanooga

*
® BARRY MANILOW—Even Now (Arista)
* SWEET-Love Is Like Oxygen (Capitol) 11-7

% MICHAEL JOHNSON~Bluer Than Blue (EMI
America)9-6

WRJZ—Knoxville

® ATLANTARHYTHM SECTION—I'm Not
Gonna Let It Bother Me Tonight (Polydor)

© ANDREW GOLD—Never Let Her Slip Away
(Asylum)

% MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland Intl) 10-4

+ BILLY JOEL—Only The Good Die Young
(Columbia) 18-13

WGOW-—Chattanooga

De ATASTE OF HONEY—-Boogie Oogie Oogie
(Capital)

® JACKSON BROWNE—Stay (Asylum)

D ROLLING STONES—Miss You (Rolling
Stones) 26-17

+ HEATWAVE-The Groove Line (Epic) 15-9
WAPE—Jacksonville

® JIMMY “B0" HORNE—Dance Across The
Floor (Sunshine Sound)

© BILLANDERSON—|Can't Wait (MCA)

* MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland Int1) 19-4

* ROD STEWART—IWas Only Joking (WB) 18-
10

WAYS—Charlotte

® PABLO CRUISE—Love Will Find AWay
(AZM)

De ROLLING STONES—Miss You (Rolling
Stones)

* BOBSEGER-Stil The Same(Capitq&25-
15

+ BARRY MANILOW—Even Now (Arista) 23-
18

WKIX—Raleigh

De ROLLING STONES—Miss You (Rolling
Stanes)

o BARRY MANILOW-Copacabana (Arista)
* 0'JAYS—Usta BeMyGirl (Phila Intl) 17-8
* QBBA—TakeA Chance On Me (Atlantic) 15

WERC—Iﬁrmingham

© WALTER EGAN—Magnet & Steel
(Columbia)

o FRANKIEVALLI-Grease (RSO)

* COMMODORES—Three Times ALady
(Motown) 25-16

* STEVEMARTIN—King Tut (WB) 12-7
WSGN—Birmingham

© FRANKIEVALLI-Grease (RSO)

® COMMODORES—Three Times A Lady
(Motown)

* ABBA-TakeAChance OnMe (Atlantic) 18-
13

« BOB SEGER-Still The Same (Capitol) 20-
15

WHHY—Montgomery

® ATLANTARHYTHM SECTION-('m Not
Gonna Let It Bother Me Tonight (Polydor)

® QUINCYJONES—Stuff Like That (A&M)

O« DONNA SUMMER—Last Dance
(Casablanca) 24-15

% BOBSEGER-Still The Same (Capitol) 21-
13

'WTOB—Winston-Salem

o JEFFERSON STARSHIP—Runaway (Grunt)
® RITACOOLIDGE-You (A&M)

D+ ROLLING STONES—Miss You (Rolling
Stones) 25-18

* ROBERTAFLACK—If Ever! See You Again
(Atlantic) 14-8

KAAY—Little Rock

® JOEWALSH-Life's Been Good (Asylum)

© EVELYN “CHAMPAGNE” KING—Shame
(RCA)

+ PETER BROWN-Dance With Me (Drive) 22-
17

* COMMODORES—Three Times A Lady
(Motown) 30-25

WFLB—Fayetteville

o EODIE MONEY-Two Tickets To Paradise
(Columbia)

® ELECTRIC LIGHT ORCHESTRA-Mr. Blue
Sky (Jet)

+ COMMOOORES—Three Times A Lady
(Motown) 15-5

* NANTUCKET—Heartbreaker (Epic) 31-25

www.americanradiohistorv.com

e COMMODORES—Three TimesA Lady
(Motown) N

® QAVEMASON-Will You Still Love Me
Tomorrow (Columbia)

+ ROBERTAFLACK-If Ever | See You Again
(Atlantic) 18-11

* HEATWAVE—The Groove Line (Epic) 26-20
WTMA~Charleston

® WINGS—I've Had Enough (Capitot)

o COMMOOORES—Three TimesA Lady
(Motown)

* JEFFERSON STARSHIP—Runaway (Grunt)
26-22

* HEATWAVE-The Groove Line (Epic) 10-9

© ROD STEWART—|Was Only Joking (WB)

o BARRY MANILOW— Even Now (Arista)

+ BOB SEGER-Still The Same (Capitol) 13-7
* ?gBA-TakeA Chance On Me (Atlantic) 14-
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He changed the sound of music with
“Peggy Sue; “Oh Boy!} “It's So Easy,”

“T'hat’ll Be the Day,” “Rave On”and “Maybe Baby.”

This is his story.

“The Buddy Holly St