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At CBS In 1979;
Trigger a Trend?

By ROMAN KOZAK

NEW YORK —CBS becomes the first major
American label to commit itsell o bar coding
{early next year). with A&M and ABC both
stating they hope to also bar code product by
early 1979.

Previously. only product on such small la-

hels as Inner City and Pacific Arts has been
available with bar coding.
The subject of bar coding has been a major
ipic at the National Assn. of Recording Mer-
handisers, though progress has been slow.
ajor racks and retail chains have been
imong its most persistent proponents.

It has generally been felt that bar coding
could not impact on the industry until a sub-
stantial segmentof currently available product
is imprinted. Industrywide. it calls for u hercu-
i lean cffort.

But the CBS decision. fulfilling a promisc
made by Bruce Lundvall. president of'the CBS
Records Division at the NARM convention
last March. is seen as a precedental move.

ikely to trigger similar action by the ma)ors.

Other manulacturers are at various points
along the road 1o adopting bar coding. with

(Continued on page 26)

Bar Coding Firm U.S. Labels Irked With

Canada-Made LP Flow

By JOHN SIPPEL

LOS ANGELES— A steadily growing influx
of Canadian manufactured album product
into this country is rankling U.S. labels.

“We are aware of the problem.” admits
Frank Mooney. vice president, marketing.
sales distribution. CBS Records, New York.
“A solution is under discussion and we are cer-
tain the problem will be resolved.”

Dick Sherman. vice president. marketing.
Casablanca Records. says he was aware of the
problem six months ago. When he was 1n-
formed that certain East Coast tonnage users

werd being offered his label product made n
Canada. he took steps through Mauri Lath-
owcr. international boss. to throttle the trans-
shipping. Sherman says to his knowledge the
procuct flow from the Dominion into this
country has ceased.

The rumored growing flow of primarily Ca-
nud‘Fun—prOduccd LP product has been
hrought to the attention of label executives by
accounts. whose sales volume has been
crippled by competitors. charging lowball

(Continued on page 26)

Nashville: a Week To Remember

By GERRY WODD

NASHVILLE It was a country music wecek
1o go down in the record books: more business
conducted by more music businessmen. more
fun by more fun seckers and more music by
more music makers.

Bleary-eyed music and radio personalities
have returned to their respective cities after
surviving a week of shows, mectings. one-on-
one dealings, corporate meetings. decjay inter-
view sessions, hospitality suiles. Seminars,
awards and banquets.

o
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which still need o be solved.

ISSUES QUESTIONNAIRE

- FCC’s Move May Slow
AM Stereo’s Clearance

By MILDRED HALL
WASHINGTON—A slowdown in the Federal Communications
Commission’s timetable tor authorizing AM stereo broadeastng scems
to be inevitable. judging from the tough and cautionary questionnaire
the Commussion has put out on technical and allocations problems

The commissioners original enthusiasm for fast action. al the FCC’s
Scpt. 14 mecting, has given way 1o worries about how AM sterco will fit

The week produced a hefty blend of slated
activities and peripheral events. both social
and business. More than 4.000 persons regis-
terdd for the Grand Ole Opry Birthday Cele-
hru’ﬁion——u happy 33 years for the venerable
country show. ;

More than $1 million was pumped into the
Nashville cconomy as record and radio leaders
poured into own from the U.S.. Canada and
ovgrseas from Sundav through Saturday (15-
20 (Continued on page 100)

Gospel Acts Shift
Sound To Reach
Larger Audience

By JEAN WILLIAMS

LOS ANGELES—Gospel artists arc looking
to grab a large slice of the mass marketplace by
changing the sound of the music.

And ABC Records mav be the tirst major la-
bel to take gospel into disco through a gospel/
disco LP called “Hallelujah Disco.”

The label is also packagmg a muiti gospel
artists LP which contains a compilation of
tunes casily adaptable o discos. according 0
Sonny Carter, head of the label's gospel divi-
sion.

He notes that not only will the compuny scek
out the inspirational discos popping up across
country but also will go through regular discos
and radio channels 1o break these artists to the
mass market.

The LP will include cuts by the Rev. Nat
Townslev. Salem Travelers. tnez Andrews and
others.

Carter points out that contemporary gospel
acts are naturals tor this crossover move while
taking traditional gospel artists to the mass
marketplace requires extensive ma rketing pro-

grams.
Ralph Schechtman, co-owner of Program
(Continued on puge 69)

inwith the present allocations structure, and the possible future narrow-
ing of bandwidths in a move designed 1o [et more stations go on the air.

The FCC Thursday (19) said the {irst order of business in the AM
stereo rulemaking would be to FCQUITe ANy MOre AnNswers from the f1ve
systems being considercd—Belar. Harmns. Kahn/Hazeluine. Magnavox
and Molorola.

The FCC wants correction of what it considers to be technical flaws.
Also. it wants the svstems to comment nlore fully on the overall impact
of an AM stereo system on reception h;f monophonic sets.

Obviously based on the report ol its engineers, the FCC list of 1t

(Continued on page 116)

SECRETS—Gil Scott-Heron's remarkable new album—is bulleted across
the board! Rising fast on pop and R&B charts, it's already a top-10 jazz
LP, boosted by strong immediate reaction to ‘Angel Dust,” (AS 0366)
Gil's hottest single ever. And his current nationwide concert tour continues
to build even wider popular acclaim for this major artist. SECRETS (AB
4189) by Gil Scott-Heron and Brian ‘Jackson. It's their greatest album
yet. On Arista Records and Tapes. (AS 0366) (Advertisement)

Elton John ... a super star, a very special person. The entire MCA Records

staff jointly applaud you on your superb performance on the evening of

October 14, 1978. The record industry will never be the same.
(Advertisement)

PP I I I A AAAATNEABANEL AL LNPT AN DI 55
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(Advertisement)

AMERICA, GET READY.
LAWS
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NEIL SEDAKA

Fzrst . /oe Smgle . t/oe alb o/
ALLYOU NEED IS THE MUSIC...and alot of love.

Neil Sedaka gzves you both, o1 recovd and i persm

See bim 1n a city near you, /oecnf /ozm 011 a vad1o
j2ectr You... .and then take him home with you.

«
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ALL YOU NEED IS THE MUSIC 011 Elekz‘m
Recorels and Tapes [12

ﬁ

Produced by Neil Sedaka and Artie Butler

ium Records @ A Warner Communications Co

©1978 Elektra/Asyium L
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Neil Sedaka, on tour:

“ivwvember 16—Philadelphia
Shubert Theater

November 17—New York _

17 |/

November 18— Boston
The Paradise Club

November 20— Buffalo
Kleinbhans Music Hall

November 21 —Cincinnati
Palace Theater

November 24— Milwarikeé
Performing Arts Center

= é November 25 —Chicago
Park West

November 26— Minneapolis
The Guthrie Theater

November 29—St. Louis
o Kiel Opera House
November 30—Nasbw’llé

Grand Ole Opry

i b D)
= [

December 2—Miami
Gussman Auditorium

December 3—Tampa/St. Petersburg
Bayfront Center Auditorium

V..

Dece g 41— Bi 2eh
i G ’* . 7 ’{“h S a’;((, s A TR AT, o T N BYP e
» . . - b J‘, 2, 07, - Y 7] 0 -

December 5—Atlanta
Symphony Hall

December 7—Houston
Jones Hall

December 8— Waco, Texas
e ™ Baylor University
“ e _‘r..;-,.' -”-’ el ¥
McFarlin Auditorium

December 13—San Francisco

December 15—Los Angeles
16 The Roxy
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ueneral News

GELES-The demands of a rapidly expanding busi-
ness have led several American record companies to stratify their
upper management, having a chairman and in some cases even a
vice chairman in addition to a president.

Fully half of the top 10 combined labels on Rillboard’s recent
share-of-chart report for the first six months of 1978 employ the
title of chairman, namely Warner Bros., Atlantic, Elektra/Asy-
lum, A&M and Casablanca. Other companies on the mid-year
tally which follow this form are United Artists and Motown.

Reasons given for the trend include a desire to divide the myr-
iad business and creative responsibilities of record company
leadership, the need to elevate top executives and give them pres-
tige titles on par with those used at competitive companies, and a
reflection of the general top level expansion at record companies
which has also resulted in more vice presidents and more highly-
organized departments.

Other factors cited include the need to have a top executive in
the home office when the chairman is on a road trip or just enjoy-
ing a less deskbound lifestyle, making it easier for the president
to take over in the event the chairman dies, retires or leaves the

By PAUL GREIN

company, and deflecting the notion of the one-man company by
having two or three top executives.

The leadership models take several forms, ranging from
Warner Bros., which has Mo Ostin serving as both chairman and
president, to UA, which has Artie Mogull and Jerry Rubinstein
as co-chairmen.

According to Mogull, he concentrates on the creative side,
promotion and sales, while Rubinstein handles financial, legal
and business affairs.

Commenting on his two-year presidency of United Artists
when it was owned by Transamerica, Mogull notes, “Before, 1
was doing all of it and not very well. I wasn’t devoting as much
time to the creative side, which is what I think I'm best at.”” Mo-
gull previously held top a&r positions at Warner Bros., Capitol
and MCA.

As for the present structure, Mogull states: “It just evolved as
we decided to be partners. It was obvious that since Jerry was a
lawyer and accountant he should take care of that side.”

One of the companies that pioneered the trend toward chair-
manships was Warner Bros. In May 1972 Mo Ostin was named

abel Growth Sees Corporate Titles Bloom-

chairman of the label, from president, while Joe Smith was upped
to president from executive vice president. In December 1975,
when Smith left the company to take on the chairmanship of
Elektra/Asylum, Ostin assumed that title as well.

“When Joe moved over to Elektra,” notes Stan Cornyn, WB
executive vice president, “there was no reason for his old title, so
it was retired.” He acknowledges that Ostin officially has both
titles, but notes, “No one calls him president; it's a paper re-
dundancy. He doesn’t go around wearing his titles like 1di Amin
wears medals.”

Cornyn adds that he handles a lot of the day-to-day adminis-
trative functions and deals with Warner’s big vendors—pressing
plants and jacket manufacturers. Ostin is occupied to a great de-
gree wooing talent and being available to artists, agents, man-
agers and attorneys.

Cornyn characterizes as “reasonable” the trend toward strati-
fied management at record companies, because it makes them
less dependent on one executive “in the event of the traditional
auto accident or his being hired away by another company.”

(Continued on page 25)

SON PROTEST—A group of pickets in sympathy

s : i
with the Rev. Jesse Jack-

son's campaign against the Rolling Stones’ current LP, ‘Some Girls,”” dem-

onstrate outside the Manhattan headquarters of Warner Communications

Inc. Group considers lyrics to one of the Stones’ tunes demeaning to black
women.

e SPECIAL LIMITED EDITION
. Tapes Absent On
Kapp Watergate LP

By ELIOT TIEGEL

LOS ANGELES—Two hundred
copies of a record that would have
been—"The Nixon Tapes” narrated
by George C. Scott—are being issued
sans the tapes as a select limited edi-
tion by persons involved in the
aborted project.

The ruling by the Supreme Court
that Warner Communications and
the national television networks
could not have access to the tapes al-
ready played in open court killed the
plans by Warner Communications
and the networks to present this ma-
terial to the general public.

Nevertheless, Michael Kapp, pro-
ducer-director for the LP project,
has had the 200 copies pressed by
Warner Bros. Records and they are
being distributed to persons around
the country who Kapp says, “I think
would be interested in such a
record.” The LP is solely a project by
Kapp himself.

The one disk LP (plans were for a
two-record set) contains a booklet of
transcripts of the Nixon tapes which
Warner Communications and the
networks hoped to be able to use,
plus Scott’s narration leading into
segments where the taped conversa-
tions were to be installed.

The single LP, a sampler of sorts

into what might have been, contains
10 blank bands where former Presi-
dent Richard Nixon’s own taped re-
corded conversations with members
of his staff were to go.

The transcript booklet, based on
the tapes which were played in court
during the trial of Watergate de-

(Continued on page 25)

Solons OK
Returns Bill
At 11th Hr.

By MILDRED HALL

WASHINGTON--In a dramatic
last minute rescue, a bill to ease tax
treatment on returns for record man-
ufacturers and distributors was
made part of the overall tax reform
bill passed by the 95th Congress
during its last hours.

The bill, H.R. 3050, will permit
record and tape manufacturers and
distributors to exclude from taxable
gross income the amount attribut-
able to returns made within four
months and 15 days after the close of
the current taxable year.

Under the present law, record
manufacturers and distributors who
use an accrual method have to in-
clude total shipments in the current
annual tax base.

Reported income can be reduced
only in the year the unsold returns
are actually sent back to the shipper,
although many returns do not come
back until the first quarter of the fol-
lowing year or later.

The legislation was originally de-
signed to help only sellers of paper-
backs and magazines. But at hear-
ings by the House Ways and Means
Committee, Recording Industry
Assn. of America and National
Assn. of Recording Merchandisers
spokesmen successfully urged the
committee to include recordings
(disks, tapes and cassettes) in the tax
amendment because of their similar
marketing problems.

(Continued on page 26)

NASHVILLE—Vernon Presley
and the RCA Corp. have obtained a
temporary restraining order in
Chancery Court against further pro-
duction or distribution of the pur-
ported Elvis Presley first recording,
“Tell Me Pretty Baby,” on the Elvis
Classic label.

Placed on the market last month
by Dallas promoter Andrew Lee
Jackson in conjunction with Cin/
Kay Record Distributing of Nash-
ville, the record was allegedly re-
corded by Elvis at a demo session in
Phoenix in early 1954 before he
signed his first recording contract
with Sun Records in Memphis.

In an affidavit filed by Vernon
Presley Oct. 11, Presley states that
Elvis “was not in Phoenix in 1954.
He did no entertainment of any kind
except in school and church before
he made his first record with Sun in
Memphis in mid-1954.”

Felton Jarvis, Presley’s producer
from 1965 until Presley’s death last
year, has also filed an affidavit stat-
ing that he never heard Presley men-
tion making a record in Phoenix.

Vernon Presley and RCA, which
bought all the known rights to Pres-
ley’s recording in 1955, are seeking
an unspecified amount of damages
from Jackson, doing business as In-

FATHER DENIES IT’S HIS SON’S VOICE

Court Restrains Purported Presley

By SALLY HINKLE

CBS & Sony Linking
In Digital Audio Test

By ALAN PENCHANSKY

CLEVELAND-CBS Records is
moving toward its first digital audio
recordings, with the partnership of
CBS and Sony in Japan providing
the impetus.

The Japanese joint technical de-
velopment venture has encouraged
experimental taping sessions in the
U.S., the most recent and important
of which culminated Oct. 15 at the
Masonic Temple here.

Visitors to the big, mid-city audi-
torium saw CBS Masterworks engi-
neers working in tandem with a
team from Sony’s new U.S. digital

audio division. The new Sony wing
it based in San Francisco.

CBS and Sony both were taping
separately the choral finale of
Beethoven’s Ninth Symphony in a
three-hour session with the Cleve-
land Orchestra.

Conductor Lorin Maazel is
recording all nine of the Beethoven
Symphonies for CBS, and the ses-
sions with huge chorus, solo singers
and full orchestra rounded out pro-
duction of the cycle.

The Sony digital machines also

(Continued on page 88)

New Cinram Toronto Plant
Will Aid Pressing Crunch

By STEPHEN TRAIMAN

NEW YORK—Cinram Ltd., Can-
ada’s biggest custom tape duplica-
tor, is expanding from its Montreal
base with a state-of-the-art record
pressing and tape duplicating facil-
ity geared to future audio/visual
software needs.

The traditionally low-profile com-
pany, which recently acquired Au-
dioMagnetics’ manufacturing and
marketing assets in the U.S. and
abroad, expects to have the new
100,000 square foot plant oper-
ational by mid-1979, according to
chairman and president lIsidore
Philisophe.

He sees the Dominion’s needs for
more pressing and duplicating ca-
pacity as critical as those in the U.S,
(Billboard, Oct. 21, 1978), especially
for LPs, with growth projected at
15% to 20% annually.

The crunch in the States, and the
company’s reputation for a quality
tape product, already has brought
the first export orders from several
U.S. accounts for cassettes and 8
tracks, he notes.

However, it was a “solid agree-
ment” with RCA Records Ltd, in
Canada for exclusive pressing of its

(Continued on page 88)

ternational Classic Productions in
Dallas, and Hal Freeman of Cin/
Kay Record Distributing.

They are also seeking a perma-
nent injunction against promotion
and sale of “Tell Me Pretty Baby” as
an Elvis recording.

Chancellor C. Allen High granted
a temporary restraining order
against Jackson and Freeman to re-
main in effect until a hearing on the
lawsuit Nov. 1.

Freeman says his firm had backed
off promotion of the record before
the court order halted distribution of
the disk.

‘Pretty Baby’ 45 l

“I asked the people in Dallas to
provide further proof that the singer
on the record was indeed Elvis some
10 days before the order,” notes
Freeman. “When they didn’t pro-
vide it, we quit actively promoting
the record.”

Freeman says his firm has
shipped some 18,000 copies of the
single, which retails for $4.95. Addi-
tionally, he notes that his firm is act-
ing solely as a distributor, receiving
five cents for each record sold
through it.

“We’re referring any orders we get
to Dallas now,” he says.

Billboard is published weekiy by Billboard Publications, Inc., One Astor Plaza, 1515 Broadway. New York, N.Y.10036. Subscription rate: annual rate, Continental U.S. $85. Second class postage paid at New York,
N.Y. and at additional mailing office. Current and back copies of Billboard are available on microfilm from KTO Microform, Rte 100, Millwood, N.Y. 10546 or Xerox University Microfiims, 300 North Zeeb Road, Ann
Arbor, Michigan 48106. Postmaster, please send form 3579 to Blilboard, P.O. Box 2156, Radnor, Pa. 19089, Area Code 215, 687-8200.
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Kirshner/CBS
Forge New
Partnership
In Publishing

NEW YORK-CBS Records is
moving to strengthen its publishing
operation with the formation of a
new partnership, Kirshner/CBS
Music Publishing.

The new firm includes the present
Don Kirshner catalog and its staff of
writers as well as all the future activi-
ties of Don Kirshner Music (BMI)
and Kirshner Songs (ASCAP).

The new enterprise will be man-
aged by Kirshner Music under the
direction of Herb Moelis, executive
vice president of the Kirshner Enter-
tainment Co.

The new company will be an “in-
dependent situation” but will work
in conjunction with Rick Smith, vice
president and general manager of
April Blackwood Music, the music
publishing arm of CBS Records,
says Kirshner.

Though not giving figures he adds
that the partnership with CBS repre-
sents a significant investment on the
part of CBS, enabling the company
to make major inroads into the pub-
lishing market. Kirshner is also in-
volved with CBS as president of

Q Kirshner Records, a label distrib-
< uted by CBS.

“This new agreement with Don
Kirshner is a major part of our long-
term plans for growth,” comments

oo Walter Yetnikoff, president, CBS
o Records Group.

Kirshner's two music publishing

A operations presently include more
@ than 600 compositions. Songs in the

catalog include all the titles written
by members of Kansas, and such
Kirshner songwriters as Gene Allan,
Phil Cody, Carrol George, Howard
Greenfield, Rob Hegel and Gary
Knight.

e LR e

HALEN TEASE—Stripper Michelle, of Los Angeles’ burlesque palace the Body

Shop, gives master of ceremonies Milton Berle a hand during a platinum

award presentation for Warner Bros. heavy metal group Van Halen. Michael

Anthony, bass player for Van Halen, attempts to disavow knowledge of the
proceedings.

NASHVILLE—The CMA elected
new board members at its annual
membership meeting, Thursday
(19.).

Those elected to serve as directors
for a two-year period are Gayle Hill,
G. Hill & Co., advertising agency
category, Jim Ed Brown, RCA Rec-
ords artist, artist/ musician category;
Tandy Rice, Top Billing Inc., artist
manager and/or agent category;
John D. Loudermilk, Baton Rouge,
La., composer; Mike Burger,
WHOO-AM, Orlando, Fla., disk
jockey; and Shoo Kusano, Shinko
Music, Tokyo, international.

Also: Harry Peebles, Harry
Peebles Agency, Wichita, talent
buyer or promoter; Lee Zhito, Bill-

MCA Sees An Expanding
Music Role For Vidisks

By STEPHEN TRAIMAN

NEW YORK-—-Music will play an
increasingly important role in the
videodisk library of MCA-Disco-
Vision. But the problem of securing
rights to “creative material” will
limit the initial input to the 200 titles
accompanying the debut of the
Magnavox-built Philips optical
player this December.

Initial music titles include the
Universal/Motown production of
“The Wiz” with Diana Ross and
Michael Jackson:; *Sgt. Pepper”
with the Bee Gees and Peter Framp-
ton; “Elton John At Edinburgh,”

EVERYBODY’S DOING IT

taped in 1976 and released on Scot-
tish television and by ABC here,
“American Graffiti,” *“*Animal
House™ and other major original
movie/soundtracks such as “The
Sting,” and “Jesus Christ Super-
star,” both of which enjoyed excel-
lent album sales.

“A year from now we’ll be much
stronger in music,” says Norman
Glenn, in charge of program devel-
opment for the MCA videodisk arm,
“but rights are still a hassle with ev-
eryone from the artists to their pub-

(Continued on page 90)

U.K. Phonogram Sales Pitch On TV

By PETER JONES

LONDON-One in every five al-
bum packages sold in the UK. is
now advertised on television. Hence
the decision of Phonogram UK. to
go for substantial involvement in
this field in 1979.

This point arose here in a one-day
sales convention of Phonogram
where it was explained that an ear-
lier test exercise centered on a Plat-
ters album and resulted in 105,000
reported sales and was not consid-

ered worth extending on a nalivnal
scale.

But the Demis Roussos compila-
tion “Life And Love” had sold a re-
ported 34,000 after 10 days on screen
in two test areas and the new think-
ing is definitely “to get deeper into tv
marketing next year.”

Reporting at the meeting, Ken
Maliphant, managing director, said:
“We've broken our old record of 28

{Continued on page 95)

s 19 ARE RETAINED

CMA Elects New
Board Members

board, publications; Tom Collins,
Pi-Gem Music, publisher; Neil
Rockoff, Storer Broadcasting Co.,
New York, radio-tv; Jerry Bradley,
RCA Records, record company; and
Sam Marmaduke, Western Mer-
chandisers, Amarillo, record mer-
chandiser.

Elected as directors at large were
Stanley Adams, ASCAP, New York;
Charles Scully, SESAC, New York;
and E. W. “Bud” Wendell, WSM
Inc.

Directors remaining on the board
are Bob Austin, Barrie Bergman,
Gary Buck, Charlie Colombo, Mary
Reeves Davis, Jim Foglesong, Mike
Hoyer, Frank Jones, Sam Lovullo,
Dan McKinnon, Mike Maitland,
Sonny Neal, Charley Pride, Don
Romeo and Norro Wilson.
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__Executive Turntabl

Record Companies

Bob Siner, formerly senior marketing vice president of M, ;
named executive vice president of the Los Angeles headguartered label. Siner
Joined MCA in 1971. Also, Al Bergamo appoiriied president of MCA Distrib-
uting Corp., Los Angeles. He had been vice president of marketing, West
Coast, for Epic, Portrait and Associated Labels. . .. Joseph F. Dash becomes
. vice president, business development, CBS
Records, New York. Joining the company in
#1969 as director of planning for CBS Rec-
ords, he was recently director, business de-
velopment, CBS Records. ... Sal Uterano
named vice president of sales for Atlantic
Records, New York. With the label since
1967, he was most recently director of na-
tional sales. . . . Ken Powell named vice presi-
dent of business affairs for A&M Records,
Los Angeles. He had been director of business affairs. . . . Howard Rosen, na-
tional promotion director for Casablanca Record and FilmWorks, Los An-
geles, is now vice president of promotion for the label. .. . Mark Cope, formerly
advertising and marketing coordinator for Pickwick, named national sales and
marketing coordinator for Mushroom Records, Los Angeles. ... Denise Gor-
.. Man, recently music coordinator at K-100-
4z FM in Los Angeles, named national promo-

| tion coordinator for Infinity Records, New
York. ... Donny Brooks, 20th Century-Fox
§ Records head of Midwest regional promo-
tion, elevated to national r&b promotion di-
rector for the label in Los Angeles. Also, Dor- T
othy Lider, formerly West Coast regional " “p z
credit manager for ABC Records, moves to Uterano
20th Century-Fox Records as national credit
manager. . . . Judy Libow promoted to associate director of national pop album
promotion for Atlantic Records, New York. She had been national FM pro-
motion coordinator. . . . Jan Rosenmayer and Lydia Sarno tabbed artist devel-
opment coordinators for Chrysalis Records, Los Angeles. Rosenmayer had
been artist development assistant while Sarno had served as assistant to Ron
' Rainy of Magna Artists. ... Tim Burruss,
! recently a CBS singles record coordinator, §f
: %L becomes artist development manager for the [y

. 4 Atlanta branch, CBS Records. . . . Rod Lin-
-+ num, formerly national merchandising coor-
gl dinator with Handleman Records in Detroit,
moves to the position of regional promotion
director for 20th Century-Fox Records, Los
Angeles, responsible for the Michigan,
Northern Ohio and Western New York
areas. Also, Mike Ray joins the label’s field staff as Southwest regional sales
representative basing in Houston. . . . Dennis Hobbs moves from the marketing
to the promotion staff of Janus Records, Los Angeles, responsible for the
South central portion of the country and basing in St. Louis. . . . Jay Miggins,
formerly an inventory specialist for Columbia Records in the Boston branch, is
new promotion manager for the Hartford,
Conn,, branch. .. . Reggie Sullivan, with CBS
Records as local promotion manager for the
Charlotte market, appointed black music
marketing local promotion manager for the
Atlanta branch. . .. Jim Del Balzo appointed
national college promotion manager for
Polydor Records, New York. He had been in
Arista’s intern program. Also, Rish Wood
Jjoins Polydor in the position of local promo-
tion manager. He had been operations manager at KINT-AM, El Paso. ...
Tanya Campana, formerly with the broacast division of the GRT Corp., Sun-
nyvale, Calif,, joins First American Records, Seattle, as direct marketing coor-
dinator. ... Andrea Ganis appointed East Coast secondary promotion coor-
dinator for Infinity Records, New York. Most recently she was national
secondary promotion manager for Polydor.

Bergamo

Siner

Dash

Cope Powell

Rosen

Also, Mark Alderman named West Coast sec- i |
ondary promotion manager for Infinity

based in Los Angeles. He had been singles

chart editor at Cashbox magazine. ... Nat ﬁ @-
Freedland becomes director of publicity and o
artists relations for Fantasy/Prestige/Mile- 7 i

: stone Records, Berkeley, Calif. He was pub- ot
Rosel:layer lisher of music-oriented Event magazine in  * Parks

the Bay Area and previous to that Billboard’s

talent editor in Los Angeles. .. Marion Somerstein becomes national director
of publicity and artist relations for Tomato Records, New York. She was East
Coast director of publicity at ABC Records. ... Barbara Goldstein named
coordinator, press and public information, CBS Records International, New
York. She joined the department in January 1977. . .. Anni Ivil is vice presi-
dent of press and artist relations for Casablanca Record and FilmWorks, Los
Angeles, after running her own independent publicity organization. Chris
Whorf remains vice president of creative services for the label. ... Henry Mo-
yers appointed branch manager, ABC Records, New York, replacing Shelly
Rudin who departed. ... Marv Dorfman, veteran executive in national ac-
counts for A&M, Los Angeles, has left the label. . . . Matt Parsons, vice presi-
dent of r&b at Polydor, New York, has exited the label. ... Joe Triscari, vice
president, First American Records, Seattle, has relocated and is now basing
out of Denver.

Music Publishing

Barry Kimmelman resigns as executive vice president of Screen Gems-EMI
Music Inc. and Colgems-EMI Music Inc. in Los Angeles. On an interim basis,
Kimmelman’s functions will be administered directly by Lester Sill, president
of Screen Gems-EMI Music Inc. .. . Leeds Levy becomes executive assistant
and vice president of MCA Music based in New York. He was formerly pro-
fessional manager of the Rocket Publishing Group. ... Dude McLean joins
MCA Music as director, writer/artist development basing in Los Angeles.

(Continued on page 116)
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Stephen Stills has always beer. a hard man to catch up with. STEPHEN STILLS

His new solo albam, “Thorovghfare Gap,” is lengths ahead of the pack. O T S

It contains some things that will surprise (“that’s Stephen Stills!?”) and
delight you. And it contains some of the best pure Stills yet.
“Thoroughfare Gap” is one favorite that will pay off big.

STEPHEN STILLS.“THOROUGHFARE GAPR”
FEATURING “CAN’T GET NO BOOTY.” |

On Columbia Records and Tapes. e

Produc=d by Stephzn S-i'ls, For &% Howard Albert for Fat Albert Productions.
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General News

A&M Predicting Gains In Japan

New Alfa Licensee Prepares To Hypo Label’s Stature

LOS ANGELES—Gil Friesen,
A&M’s president, calls Alfa Records
chief Kuni Murai “a man of the fu-
ture or else we wouldn’t be putting
our artists in his hands,” following a
week-long trek to Tokyo, Osaka and
Kyoto to announce Alfa as A&M’s
new Japanese licensee (Billboard,
Sept. 30, 1978).

The three-year pact with Alfa
ends A&M’s 12-year relationship
with Japan’s King Records. And for
Alfa it marks its first venture into the
international market.

“Japan is certainly one of the top
three markets,” states A&M vice
president international David Hu-
bert. “We felt the need for a more
creative and aggressive licensee situ-
ation in Japan.”

Because of the importance of the
Japanese market, Hubert was excep-
tionally careful in his selection. He
says he made three trips to Japan in
the last year talking to different
companies and compiling market re-
search.

The deal with Alfa opens the door
for A&M artists to tour Japan now
that Alfa is equipped to handle pro-
motion and tours. Satoru Yoda has
relocated to Los Angeles to coordi-
nate promotion activity, a move Hu-
bert believes is an indication of
Alfa’s commitment to the project.

While Friesen was in Japan,

ELO ‘BLUE’ SUIT

NEW YORK-CBS Inc. and Jet
Records obtained a temporary re-
straining order from the Superior
Court of New Jersey. Chancery Di-
vision, Passaic County, prohibiting
Promo Records and its principal,
Morris Levy, from selling copies of
ELO’s “Out Of The Blue” album,
which Promo recently purchased
from United Artists Music & Rec-
ords Group.

The action is the latest in a long le-
gal wrangle that arose after Jet Rec-
ords and ELO left UA to join the
CBS family of labels late last spring.
At stake are, according to CBS,
865.519 LP records, 32,816 cassettes,
and 348,641 tapes which CBS and
Jet claim belong to them following
Jet’s purchase of its catalog from
UA, but which have since been sold
to Promo Records.

Satellite Use To End
Tapes Sent By Mail

By DOUG HALL

BOSTON—When the nation’s ra-
dio stations are hooked together b
satellite networks these new high fi-
delity stereo interconnections may
feed stations syndicators’ program-
ming that is now distributed via
tapes through the mail.

Mutual Broadcasting executive
vice president Gary Worth, speaking
to the first in a series of National
Assn. of Broadcasters regional meet-
ings here Oct. 12, said that his net-
work has been approached by syn-
dicators and background music
services as well as the Metropolitan
Opera to get on Mutual’s satellite
system when it is approved by the
Federal Communications Commis-
sion.

Bonneville Broadcast Consultants
president Marlin Taylor said he was
not considering placing his com-
pany’s existing syndicated service on

(Continued on page 42)
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By ED HARRISON

New Friends A&M Records presi-
dent Gil Friesen and Alfa Records
chief Kuni Murai in Japan.

Chuck Mangione performed and
was also on hand for a press confer-
ence in which Friesen announced
the changeover.

Insofar as touring goes, Peter
Frampton begins his first tour of Ja-
pan Saturday (21) and the Brothers
Johnson go abroad later this year.
Other artists are expected to tour
there as well.

Simultaneous with the Frampton
tour will be the re-release of the
Frampton catalog. A timetable has
been established for the re-release
and release of hot current and forth-
coming product.

In the future, Hubert is looking

By ROMAN KOZAK

CBS and Jet are also suing UA,
Transamerica, Artie Mogull and
Jerry Rubinstein, chief operating of-
ficers of UA, for recovery of the
property in California Superior
Court in Los Angeles (Billboard
Aug. 12, 1978).

In his order granting the tempo-
rary restraint. New Jersey Superior
Court Justice Peter Ciolino also or-
dered Levy and Promo to show
cause why there should be no in-
Jjunction issued when the temporary
order expires Wednesday (1). He
added the proviso that CBS and Jet
must post a $500,000 surety bond for
the temporary order to remain in ef-
fect.

According to the complaint filed
by CBS and Jet Records (along with
Jet Holdings Inc., Remufi A.G. and
ELO members Jeff Lynne and Bev
Bevan), Levy was “more or less in
the role of a mediator” when a “mor-
atorium” was called during which
the various parties of the California
suit would be able to conduct settle-
ment negotiations.

According to the new suit, the ne-
gotiations broke down Sept. 18, and
then “on or about Sept. 19" Levy
agreed to buy the disputed records
and tapes from United Artists Music
Records Group, “as is,” regardless of
their condition.

In the California and New Jersey
suits CBS and Jet are alleging that a
“substantial portion” of the product
is defective. The sales agreement be-
tween United Artists Music & Rec-
ords Group and Jet specifies that the
seller “cause additional copies to be
pressed at seller’s expense and made
available to purchaser (Jet)” in the

For the Record

NEW YORK-The Big Sound
Records Scratch-Band LP will not be
released in Germany by the Teldec
label, as was reported in last week’s
Billboard, but by Kuckuck Records.
distributed by Teldec.

for simultaneous release of product
or within one or two weeks at the lat-
est.

Another reason for Alfa’s appeal,
says Hubert, is its distributor Victor
Musical Industries, which Hubert
calls a “powerhouse” and which
Alfa has been with since the label’s
inception in 1969.

Hubert states that there will be
more contact with Japanese publica-
tions. More importantly, a top Japa-
nese advertising agency, Hakuhodo,
long associated with Alfa, will work
product by placing advertising, ra-
dio and television spots and helping
in “identifying artist with product.”

A&M will selectively release Japa-
nese product on the Alfa label in the
U.S. “Not every Alfa release will be
released in the U.S.)” says Friesen.
“Only the product with potential of
reaching the American market.”

Hubert is trying to arrange for one
or two Horizon acts to participate in
an Alfa-sponsored Fusion Festival
slated for Dec. 1-10 in Japan.

A&M product released in Japan
will bear the same album packaging
as here except for the inclusion of
Japanese liner notes.

Alfa has also added four King
staffers to its own staff.

A&M’s biggest success in Japan
thus far has been with the Carpen-
ters.

CBS, Jet Obtain Court Rule
InLPLegal Tangle With Promo

case that *Out Of The Blue™ albums
are found deficient.

In its New Jersey suit, CBS and Jet
state that “sales of the ‘Out Of The
Blue’ records, tapes and cassettes in
a damaged or defective condition
will cause irreparable damage to the
reputation, image and goodwill of
the plaintiffs because they will be
considered as being the creators and
producers of defective and deficient
goods.”

[t further states sales of “Out Of
The Blue” records, cassettes and
tapes at a price lower than that to be
set by Jet, will result in those albums
which are purchased directly from
Jet being returned to Jet at full pur-
chase price, thereby irreparably
damaging its ability to secure
present and future sales of “Out Of
The Blue.”

‘WAR’ LP
SPINS OFF
DIVIDENDS

By ADAM WHITE

NEW YORK—Jeff Wayne's am-
bitious *War Of The Worlds™ is gen-
erating commercial spin-offs be-
yond the disk package which CBS
now claims is close to one million
sales worldwide.

The twin-pocket set (Billboard,
June 3, 1978) features performances
by Justin Hayward of the Moody
Blues, David Essex. Thin Lizzy's
Phil Lynett, Julie Covington and
Manfred Mann’s Chris Thompson,
with narration of the H.G. Wells
story adaptation by actor Richard
Burton.

Global developments include:

® Paperback reprints of the origi-
nal Wells’ tale in several territories,
employing the album jacket artwork
for the book’s cover, cross-plugging

the LP; (Continued on page 94)
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A CLASSIC MUSIC INDUSTRY
SUCCESS STORY.

Marcus Joseph started in the mailroom of
a major record company.

And it's very likely he'll wind up on millions

of turntables throughout the country.

His first solo album is a gem, filled with potential
hit singles, produced by Parker McGee.

Marcus Joseph had the determination to make it.
And now he's got the album.

Marcus Joseph, ‘Things | Meant To Say.”
On Big Tree Records and Tapes. (_)

Distributed by ATCO Records
© 1978 Atoanc Reco

¢ Recording Corn @ A Worner Communicatians
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Financial

TOP WCI QTR.

NEW YORK—Despite a signifi-
cant slippage in profits attributed
mainly to increased advertising and
promotion costs, the recorded music
and music publishing operations
contributed importantly to record
third quarter revenues, net income
and earnings per share for parent
Warner Communications Inc.—
highest for any period in history.

Combined music operations—
Warner Bros., Elektra/Asylum and
Atlantic labels, Warner Bros. Music

| WE ARE NOT ON
STRIKE!

We are ready to
serve you the most }
Delicious, Delectable
Italian Cuisine EVER.
1

]

in The Theatre District”

l “Finest Italian Restaurant %
|. (Gourmet Magazinej

“One of New York’s Fabled
10 Tables”
(McCalls Magazine)

Lunch, Cocktails, Dinner
and After Dinner

By STEPHEN TRAIMAN

and WEA Corp.—had July-Septem-
ber operating income up less than
1% to $17.303 million from the cor-
responding 1977 period on a 15%
sales gain to $137.379 million.
Similar profit slippage was indi-
cated by the recent CBS quarterly
figures, as the CBS Records Group
was up 32% in sales with costs in-
creasing at a greater rate, but no di-
vision income figures provided on a
quarterly basis (Billboard, Oct. 21,
1978). The two giant music con-
glomerates’ profits are certainly fac-
tors in the shift to $8.98 list product.
Among factors in the WCI music
group income dip were the compari-
son with the 1977 quarter that saw
two monster albums from the Eagles
and Fleetwood Mac. These were off-
set only group’s biggest todate on
Atlantic with 3 million plus sold, but

TRAMMPS

October 31st
11:30 PM
One Show Only

MARK WINTER
&

The Best of Everything
also appearing on
The Joe Franklin Show

October 30th
9:00 AM & 1:30 AM
Channel 9 in New York

THE KING OF DIVIDER CARDS
NOW HAS

All Major Credit Cards.
Closed Sundays

Your Host, TONY

163 West 48th St.
(212) 245-6138 {

CUSTOM PRINTED T - SHIRTS
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-t

% ;GOPHIR PRODUCTS CORP.
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Always fashion right

Always fashion fit—

HEDRMAN"S
Formal Wear * Rentals ¢ Sales

. I

r OF TUXEDO |
and pickup STYLES BY ., . .= XJ

Formal shoes and
accessories also
available

Reserve your tux today for the salute
honoring Neil Bogart, Saturday, October 28

Discount rates
on group rentals

Credit cards
accepted

1190 Ave. of the Americas, New York, NY 10036 (212) 245-2277
Branch: MIDWAY, 108-22 Queens Blvd., Forest Hills, NY 11375

Combined Music Operations Help
Make Warner’s Period History

WEA distribution rights are only in
the U.S, a spokesman notes.

Increased promotional and ad ex-
penditures were necessary to boost
sales on other artists, with significant
revenue input from platinum levels
by Foreigner’s “Double Vision,”
“Abba’s Greatest Hits” and the
Doobie Bros.” “Taking It To The
Streets,” its fifth. Gold albums were
notched by Rose Royce, its third,
“Abba: The Album;” Emmylou
Harris’ first, Genesis and Warner/
Curb’s Shaun Cassidy.

Third quarter results trimmed the
music group’s nine months’ profit
percentage gain by about 33% from
the first-half level, with the $59.415
million total up about 10.5% from
the 1977 period. Nine-months sales
of $409.604 million are up 18% from
the year-ago level, also a slight de-
crease from the 20% gains noted for
the January-June period.

Of more significance is the impact
of the music group on corporate
sales and operating income. In the
third quarter, while music revenues
provided 43.5% of corporate totals,
very close to the 44% of last year, the
group contributed only 37% of oper-
ating income, versus 45% a year ago.

For the first nine months, records
and music publishing provided 45%
of corporate sales, down from 46.5%
in 1977, while the contribution to
operating income dipped to 46%
from 49% the year before. In the
third quarter, filmed entertainment
provided a bigger percentage of op-
erating income than did the music
group.

The record third quarter for WCI
saw income from continuing oper-
ations up 27% to $19.802 million,
with fully diluted earnings per share

{Continued on page 16}

Record Quarter
For Josephson

LOS ANGELES—Marvin Jo-
sephson Assoc.. Inc. reports record
first quarter earnings of $1,543,000,
an 85% increase over the $835,200 of
a year earlier.

Revenues and earnings per share
also set first quarter records. Reve-
nues were up 33% to $9,560,200 from
$7.174.200 the previous year while
carnings per share went up 81%
from 42 cents to 76 cents.

Alvin H. Schulman, president of
the company, states that the first
quarter results came on top of the
excellent 1978 fourth quarter, when
earnings more than doubled the pre-
vious year’s results.

The company’s main operating
division is International Creative
Management talent agency.

$102 Mil Sales
For Casablanca

LOS ANGELES—Buffered by
nine certified platinum and 15 certi-
fied gold albums, the domestic
record division of Casablanca
Record and FilmWorks registered
an all-time high of $102 million for
its fourth year of operation.

The record shattering gross sales
represent a 113% growth over 1977,
when in an I1-month fiscal year, the
label did $45 million in the U.S.
Casablanca worked on an enforced
11-month fiscal basis because of the
then impending link with Polygram
Distributing.

The label did not report net earn-
ings, as is its custom. The sales vol-
ume does not include any other divi-
sion of the corporation, including
music publishing on the inter-
national record division.
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_Market Quotations |

As of closing, October 19, 1978

(Sales

- g:‘"’ - NAME PE  gos) High Low Close Change
43% 23 ABC 8 563 37% 36 36% - %
43% 34% American Can 6 111 37% 36% 36% - %
19% 9% Ampex 13 455 15% 14%  14% — 1%
4% 2% Automatic Radio 0 6 3% 3 3 + %
28% 22 Beatrice Foods 10 790 26% 25% 25% - %
64% 43% CBS 8 177 55 54% 54% + %
27% 13% Columbia Pictures 3 483 21% 20% 20% — 1%
14% 8% CraigCorp. 6 31 11 1% 1% - %
47% 31% Disney, Walt 14 473 41% 41 41 - %
3% 2% EMI 6 514 3% 3 3% + Y%
28% 8% Gateslearjet 10 32 28% 23% 23% + %
16% 1 Gulf + Western 5 1086 14% 13% 14 + %
24% 9% Handleman 8 373 17% 16% 16% - %
6% 3 K-tel 0 - - - - -
6% 3% Lafayette Radio 0 79 4% 4 4 - %
41% 22% Matsushita Electronics 12 - - - - -
60% 32% MCA 9 37 51%  51%  51% Unch.
60% 26% Memorex 17 1122 40%  36% 37% — 2%
66 43 3M 14 1688 59% 57% 57% — 1%
54% 35 Motorola 1" 771 2% 4% v -1
34% 24% North American Philips 6 165 29% 28% 28% - %
18% 10 PioneerElectronics 12 2 16 15%  15% - %
32% 6% Playboy 29 528 19% 17% 17% — 1%
33% 22% RCA 8 508 28 27%  27% )
8% 6% Sony 15 96 7% 7% 7% Unch
13% 9% Superscope 0 36 9% 9% 9% - %
34% 14% Tandy 10 837 27% 26% 26% - %
9% 5% Telecor 6 30 8% 8% 8% - %
9% 2% Telex 13 943 6% 5% 6% - %
6 1% Tenna 0 44 4 3% 4 Unch.
19% 12% Transamerica 6 552 17%  16% 16% - %
40% 20% 20th Century 4 355 34% 34% 34% + %
57% 29'% Warner Communications 8 237 46 45 45 Unch.
19% 11% Zenith 33 492 14% 14%  14% Unch.
OVER THE P-E Sales Bid Ask OVERTHE P-E Sales Bid Ask
COUNTER COUNTER
ABKCO 0 2 2% 3% Koss Corp. 18 26 7% 7%
Electrosound Kustom Elec. 0 1 1% 2%
Group 8 32 7% 7% M. Josephson 9 223 17 17%
First Artists Orrox Corp. 0 73 4% 4%
Prod. 15 70 6 7 Recoton 9 88 3% 3%
GRT 0 77 1% 2 Schwartz
Integrity Ent. 12 102 5% 6% Bros. 4 3 3% 4%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by
Douglas Vollmer, Assoc. V.P., Los Angeles Region, Dean Witter Reynolds, Inc., 4001
West Alameda, Ste. 100, Toluca Lake, Calif. 91505 (213) 841-3761, member of the New
York Stock Exchange, Inc.

6 CBS Dinner/Showcases
For Black Dealers Begin

NEW YORK-The black music  and Los Angeles the following week.

marketing department of CBS Rec-
ords has scheduled a series of din-
ners and product presentations
around the country where dealers
will have a chance to meet with CBS
executives and see entertainment
supplied by CBS artists.

Six such dinner/showcases are
planned, with the first set for Phila-
delphia on Monday (23). On the fol-
lowing night the dinner meeting will
be in Washington, with the event
moving to New York for the third
evening.

Other meetings are set for Thurs-
day (26) in Chicago, then Memphis

LeBaron Taylor, vice president of
black music marketing, says the din-
ner/showcase meetings are nothing
new. The company has been doing
this every year at this time since
1974.

He adds, however, that in the
planning stages are more wide-rang-
ing meetings and seminars with
black dealers on various aspects of
financing and store merchandising.
These, to be held in conjunction
with the National Assn. of Record-
ing Merchandisers and the new
Black Music Assn. are expected to
take place sometime early next year.

= ' i

This Y2-acre estate located in Monte Nido, Malibu Canyo
overlooking the valley. Three individuat buildings are connected by meandering
walkways and patios. The 4 bedrooms, den, office, and guest house make for perfect
privacy in one of the Canyon’s earliest homes. 3 level redwood deckings and stairs
connect the solar-heated pool, hot tub, and half-acre of hand planted view gardens.
Stained glass, skylights, and fireplaces add warmth to this early California setting.
Room for horses, and ideal for growing children. Offered at $425,000

RON BUDNIK
Specializing in real estate for the music business,

NORRIS, BEGGS & SIMPSON

S23 WEST6TH STREET, LOS ANGELES 90014« 213/624-5980
Commercial & Industrial Real Estate and Investments

. R

n, 1Is perched on a bluff
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ARLYN GALE’s debut album exp =
with edge-of-your-seat rock-’aﬂd{:ﬁ&-ﬂ/‘?
“Back to the Midwest Nig@_ = .

His band is a lethal weaponHiz
performance... intense and tough,
ARLYN GALE. Radio active sounds.

Listen with caution.

sy

e Direction-Laurel Canyon Mgmt. c¢/o Mike Appel
\é\ Produced by Mike Appel & Louis Lahay

nnnnnnn
ABC DELIVERS
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LOS ANGELES- Parachute
Records is enjoying its first top 30
hit with Stonebolt’s “1 Will Still
Love You.”

‘Label’s perserverance with the
Stonebolt disk, released about five
months ago. reflects president

companies would have let that
record dic before now.” he says,
“but we saw whai it was doing in
smaller markets, and stayed with
it. Some good records take a long
time to break.”

4 Regan now plans to reprise the
success of Stonebolt, a Canadian
rock group, with two other rock en-
tries, C.Y. Walkin™ and Tilt.

He describes the latter, from De-
troit. as “a high energy but me-
lodic™ band, whose Parachute de-
but LP has just shipped: and the
latter, from Chicago. as “a cross
between Fleetwood Mac and
Pablo Cruise.” whose initial prod-
uct is due in February.

Other acts include David Castle,
singer-songwriter who was Para-

g chute’s first signing last year; Shel

5 MONTHS’ WORK

Stonebelt Delivers
1st Parachute Hit

By ADAM WHITE ;

Russ Regan’s philosophy. “A lot of

INNN

Silverstein, idiosyncratic stylist
known primarily through record-
ings of his songs by others; and
Sherry Grooms, country-pop per-
former.

Contemporary rock is one of the
two musical areas (the other is
r&b) which Regan claims to un-
derstand and to enjoy.

Both form the twin foundations
upon which he has constructed his
label, with distribution and half-
ownership in the hands of Casa-
blanca.

Parachute’s soul signings in-
clude Randy Brown, singer con-
nected with the Homer Banks/
Carl Hampton team; Sidney
Barnes, one-time member of the
Rotary Connection, now solo: Sev-
enth Wonder, group from the
Commodores’ hometown of Tus-
kegee, Ala.: and Michelle Wil-
liams, daughter of veteran r&b fig-
ure, Jerry Williams.

With the company. too, is Mor-
ris Jefferson, whose debut LP was
disco-slanted. This market is being

(Continued on page 26)

I
NN

N N N N

Prs

Y SIS

N

r~

FLY-IN HOME
DELRAY BEACH, FLA.

5000’ runway—60’ x 60’ airplane hangar—regulation tennis court, fenced
and lit. Home contalns approximately 6000 sq. ft. of living area, boasting
3 bedrooms, 3 baths, formal dining room, spacious living room, study,
large family room with wet bar that seats eight. Quality up-to-date kitchen
with top of the line appliances—separate breakfast room. Spacious laun-
dry and sewing room—2%: car garage. Very spacious and private patio
with 20’ x 40’ tiled and heated swimming pool, screened in. Central air
conditioning & heat. Very private—all situated on 2': landscaped acres.
Pictures supplied upon request. $350,000.00. Jack W. Houston, PO Box
1690, Delray Beach, Fla. 33444. 305-499-2789.

ATTENTION!!!

ALL RECORD DEALERS EVERYWHERE!

WE ARE HERE 365 DAYS A YEAR
TO SERVE YOU—BY PHONE. TELEX OR IN PERSON

9:00 AM to 9:00 PM Daily & Sat
11:00 AM to 8:00 PM Sunday & Holidays
We have been in this business for over 30 years.

NO ONE IN THE WORLD CAN MATCH OUR INVENTORY . . .
WE HAVE EVERYTHING—ALL THE TIME—INCLUDING
ALL MAJOR and OVER 1,000 DIFFERENT MINOR LABELS.

IF YOU DON'T KNOW ABOUT US,
IT'S TIME YOU DID!

WE SHIP ANYWHERE IN THE WORLD.

All prices FOB, New York
£100 Minimum order shipped

KING KAROL °

126 West 42nd Sirect,

{Between Broadway

EAC

w Yaork, N.¥Y. 10036

General News

Black Assn.
Firms N.J.
For Confab

NEW YORK-The board of di-
rectors and staft of the Black Music
Assn. will meet in Cherry Hill, N.J.,
Nov. 17-19 to continue working on
projects introduced at the group’s re-
cent meeting at La Costa, Calif.,

Among the topics to be considered
are:

® The forthcoming first annual
BMA awards show, slated for na-
tional television in 1979. Represent-
atives of the William Morris and
ICM agencies will be on hand mak-
ing presentations relative to who will
be handling the production of the
show.

® A first annual founders’ con-
ference to be held in Philadelphia in
June 1979.

® The selection of a public rela-
tions firm to handle promotions and
press relations.

® Details of the membership
campaign.

® A proposed series of six re-
gional meetings designed to bring
the association’s program into
smaller markets.

® The site of the proposed Hall of
Fame and Museum.

Court Hits Film
In Frampton Tiff

By ROBERT ROTH

NEW YORK-A temporary in-
junction was issued here barring ad-
vertising or billing of the film, “Sgt.
Pepper’s Lonely Hearts Club Band”
which contains the name of the Bee
Gees other than on a line below the
name of Peter Frampton.

In his order issued Oct. 13, New
York County Supreme Court Justice
Israel Rubin declined to enjoin the
advertising or distribution of the
RSO soundtrack album which has
both names on the same line above
the film’s logotype appearing on the
jacket.

The injunction is the latest step in
a legal battle begun July 10, 1978,
with the filing of a summons and
complaint against the Stigwood
Group and Robert Stigwood by
Gold Leaf Group, Ltd., a corpora-
tion owned by Peter Frampton and
in turn owning his “motion picture
services and recording services for
motion picture soundtracks.”

Court record disclose that a dis-
pute had been growing for several
months over the film’s billing, with
Frampton’s manager and the film’s
executive producer, Dee Anthony,
and Robert Stigwood on opposite
sides.

After unsuccessful exchanges of
letters, the gauntlet was thrown
down on June 14, when Elliot Hoff-
man, attorney for Frampton and
Anthony, telegraphed the Stigwood
Organization demanding that an
outdoor advertisement at the Rivoli
Theatre having the names of both
stars on the same line “be painted
out by 6 a.m. today.”

When the Stigwood Organization
refused, the suit was brought claim-
ing that if the billing was permitted
to continue that way “the damage to
plaintiff is difficult if not impossible
of being ascertained.”

A permanent injunction was de-
manded along with $5 million for
each of two causes of action.

An answer filed by the defendants
demanded dismissal of the com-
plaint, asserted defenses to all
charges, and counterclaimed for a
declaratory judgment that “Framp-
ton has no right either to ‘sole star
billing’ . . . or to ‘first star billing.””

wwWwW americanradiohistorv com

IAN IMPRESSES—lan Anderson,

lead singer of Jethro Tull, listens to

Blondie’s Deborah Harry after the group’s Madison Square Garden concert in

New York, as wife Shona looks on. The concert was broadcast live via tele-

vision and radio satellite transmission to an estimated 400 million viewers
around the world.

JAM FILES COMPLAINT

Suit Asks Probe Of
Ticketron Collections

By ALAN PENCHANSKY

CHICAGO-The U.S. District
Court here has been asked to look
into the way funds collected by Tick-
etron for concert promoters are
managed.

In a three-count complaint, filed
by Jam Productions, the court is
asked to determine what Ticketron
does with promoters funds between
the time tickets go on sale and the
date of payment.

Ticketron’s settlement with pro-
moters follows the actual concert
date, and Jam, a major Midwest
concert promoter, alleges that its
funds have been invested by Ticket-
ron. The interest from the invest-
ment was not passed on to Jam, the
suit charges.

Count three of the lawsuit filed by
attorney Stan Gore will attempt to
make the case a class action.

According to Jerry Mickelson, co-
principal of Jam, “vast amounts” of
money were held by Ticketron in
connection with several outdoor
concerts held this summer. Mickel-
son savs the suit involves “hundreds
of thouzands of dollars” in the hands
of Ticketron for periods of longer
than 30 days.

By failing to turn over interest on

investments, the suit alleges, Ticket-
ron has violated its contract to act as
a trustee for the promoter. The suit
asks for payment of revenues gener-
ated through Ticketron’s investment
of trust funds.

Suit also alleges that Ticketron
doesn’t always pay up within 10
days after the attraction has played,
the period specified in contract.

Contacted in his New York office,
Ticketron president William
Schmitt denies that promoters’
funds ever have been invested by the
company.

“We don’t invest monies. What
we do is we have an average of five
or six weeks collection from the re-
motes,” he says.

Ticketron rarely has an accumula-
tion of promoter’s bucks, maintains
Schmitt, since remote locations are
slow in paying off.

The president explains that few of
the remote sales agencies actually
are owned by Ticketron.

Ticketron is a division of Min-
neapolis-based Control Data Corp.
The lawsuit, filed in the District
Court for the Northern District of 11-
linois, names Control Data as de-
fendant.

Epic’s Focus On Superstars’ Product

NEW YORK—Though in the last
two years the emphasis at CBS Rec-
ords has been on breaking new art-
ists, for the Christmas season this
year the marketing push at the Epic,
Portrait and Associated Labels is on
superstar product.

“What we will spend will be equal
to the total revenues of some major
companies in this country, no matter
what the product line. You cannot
have an artist like Ted Nugent, with-
out representing it as a substantial
dollar investment,” declares Jim
Tyrrell, vice president, marketing,
Epic, Portrait and Associated La-
bels.

Artists whose product is benefit-
ting from this multimillion-dollar
campaign include the Jacksons, Nu-
gent, Isley Brothers, Kansas, Meat
Loaf, Heatwave, Heart, Teddy
Pendergrass, the O’Jays, Boston, and
Dan Fogelberg & Tim Weisberg.

All these LPs represent real or po-
tential million sellers, and as the
Christmas season approaches, all are
being marketed and merchandised
individually to their specific markets
as well as being part of an overall
strategy to reach the mass consumer
market. Tyrrell estimates the cost of

advertising and promoting each LP
to the platinum level is close to
$500,000 a release.

“When you begin to use media
like television, or People Magazine,
you are not dealing with the core
audience anymore. You are now
dealing with all ages, religions,
demographic and psychographic
persuasions,” says Tyrrell.

New PVC Label
Issued By JEM

NEW YORK—JEM Records is in-
troducing a new domestic label,
PVC, for product tagged as special
interest and for collectors.

Releases will be distributed to re-
tail outlets via JEM’s warehouses in
New Jersey and California.

First items include Big Star’s
“Third” and a double live set by Van
Der Graaf, “Vital.”

Forthcoming is Anthony Phillips’
“Private Parts And Pieces,” avail-
able Nov. 15 by arrangement with
Hit & Run Management, Passport
and Arista. It is a collection of solos,
duets and ensembles written and re-
corded by Phillips in 1972-76.
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Dage

Date record first hit . m

charts

Highest position
record reached

Total number of
weeks on charts

Records reaching
#2 through #10
positions

Records reaching

#1 position

Artist

The Only Complete

Title

Label and record
number

Sample page from
Top Pop Records
1955-1972

Listings, By Artist, Of Every Record
To Ever Hit Billboard’s Major Charts!

Top Pop Records 1955-1972 & Supplements
Lists every record and artist to hit Billboard's “Hot
100" charts from '55 to the present. Currently used
worldwide by DdJs, program directors, station
managers, artists, researchers and collectors!

Top Pop Records 1940-1955

Covers charted popular music in the years prior to
the "Hot 100.” includes every record and artist to
make Billboard's “Best Selling Pop Singles” charts.

Top LPs 1945-1972 & Supplements

The complete history of Billboard’'s “Top LPs”
charts from 1945 to the present. Includes original
cast and soundtrack sections.

Top Country & Western Records 1949-1971

& Supplements

The country music story as compiled from
Billboard's “Hot Country Singles” charts. A com-
prehensive listing of every charted country record
and artist since 1949.

Top Rhythm & Blues Records 1949-1971

& Supplements

Covers every record and artist to appear on
Billboard's “Hot Soul Singles" charts from '49 to the
present.

SAVE $65!

Top Easy Listening Records 1961-1974

& Supplements

The only complete history of Billboard's “Easy
Listening Singles” charts available today.

Each Book Packed With Everything You Need To
Know About Any Record To Ever Make The Charts!

Plus much more: ® Complete Title Section, with all
titles cross-referenced alphabetically (All books
except Top LPs 1945-1972) e Chronological, year-
by-year listing of all records to hit the #1 position (All
books except Top Country & Western Records
1949-1971) ¢ Picture index of top artists (All books
except Top Pop Records 1940-1955) ¢ Top artist
and record achievements ® Artist cross reference
section and more!

Compiled by Joel Whitburn with exclusive permis-
sion from Billboard

Record Research Inc.
P.0O. Box 200
Menomonee Fails, WI 53051

D The Complete Record Research Collection ............................. $370
Includes all 6 books and 23 supplements, plus hardcover edition of Joel Whitburn’s

Pop Annuai 1955-1977 (Reg. $435 value)

Billboard photo by Peter Borsari

CHARO CHURNS—Charo turns it on at the debut of “‘L.A. Disco,” accom-

modating 4,500 persons at the Hollywood Palladium for six consecutive Fri-

days beginning Oct. 13. Produced by Dave Kelsey and Audio Concepts, the
function boasts a $250,000 sound system.

Midsong Shaping
New Independent
Distrib Network

NEW YORK—Midsong Records
has firmed up its independent distri-
bution network and is embarking on
an expansion program following its
separation from RCA Records.

Midsong’s distributors are now:
Alpha (Northeast); Pickwick (San
Francisco, Los Angeles, Florida, At-
lanta, Minneapolis, St. Louis, Dal-
las/Houston; All-South (New Or-
leans); AMI (Detroit); Associated
(Phoenix); BIB (North and South
Carolina); Progress (Chicago); Piks
(Cleveland); Universal (Phila-
delphia); Schwartz (Washington
D.C.); Sound Records (Seattle); and
W.M. Distributors (Denver).

The first two LPs shipped under
the new distribution system are
“Travolta Fever” and “The Best Of
Silver Convention.”

Bob Reno, president of the label,
says the company has realized $1
million in advance sales for these
two double album sets retailing at
$9.98. The company is enjoying
worldwide success with its John
Travolta recordings from the
“Grease” soundtrack which appear
on the Midsong label in territories
outside North America.

Midsong intends to remain heav-

Memphis Deals
For TK, Arista

NEW YORK—Both TK Records
and Arista Records have announced
separate logo deals with Memphis-
based production companies, sig-
nifying the continuing revitalization
of that city’s recording industry.

TK has pacted with Muscle
Shoals Sound Records wherein
Muscle Shoals Sound will be on the
TK-distributed Malaco label. And
Arista has made an agreement with
Memphis producer Rick Taylor’s
company, It's All About Records.

The Muscle Shoals Rhythm Sec-
tion is on the Muscle Shoals Sounds’
roster, while the Memphis Horns
and the Bar-Kays are affiliated with
Rick Taylor.

Taylor’s first release via Arista
will be the group Fiesta with an LP
and single slated. First release under
the TK/Muscle Shoals/Malaco pact
is a single by the Dealers, although
an LPis in the works. Second TK re-
lease is by songwriter George Jack-
son, with a single the initial effort.

Mints Promote
Marshall Tucker

MACON-—Capricorn Records is
putting pictures of the Marshall
Tucker Band on 75 million boxes of
Junior Mints candy.

Inside the boxes with the group’s

Books All New! Joel Whitburn’s Pop Annual 1955-1977 . k ; - detail ;
O e The Only Complete, Year-By-Year History Of ily committed to disco and ré&b, and pxrcl_uge;hare e;l e Comeﬁf in
Top Pop (Hot 100) '85-'72................ $30 Charted Pop Music! will also look for other television whic e_dgr;n} ?nzer:s an all-ex-
'40-' ' ersonalities to record in the comin pense paid trip for three o any
g Top Pop 4:- S5 i ::0 B Hardcover .......coviiiieiieiiniiiinnnnn, $50 fnonths. & Bu;ke—;hcons(;oeg[ in [h‘c;i Coq[inen[al
TOop LPs '45-"72 ... . i 0 SOfCOVET et e $40 .S. e second prizes are

Cia record albums by the band.
L Top C & W (Country) 49-71............. $25 NAME Top WCI Ouaner In addition to Junior Mints, other
a TopR&B (Soul) '49-'71 ................. $25 ADDRESS tie-ins for the group include Mateus
D Top Easy Listening 6174 . $25 ) [ Cg"[[nuedﬁ'gm page 10 Wine, BIC Rock nghters and Pabst
Blue Ribbon Beer.
Supplements $10 Each cITY f$1.32 up 20%. R ere up The recent Mateus contest was
.......................... of $1. BREvenucs Y
7T 16 75 ‘T4 T3 'T2-'713 STATE ZIP 16% to $316.563 million from the sponsored by Atlanta wint? dealers
Pop O O O g 0O Check or money order for full amount in U.S. dollars must same 1977 period. and featured a grand prize of a
O accompany order. Overseas orders add $5.00 per book, For the nine months through seven-day trip to the Mateus Estate
LPs g o o d $1.00 per supplement. All Canadlan orders add 10% to total. Sept. 30. income from continuing in Portugal. The BIC lighters feature
Country O a O a O Mail to: Record Research Inc., operations rose 16% to $55.858 mil- the Marsha!l Tucke_r logo while the
Soui 0 R I I I I 0 lion with the $3.77 earnings per Pabst Brewing Co. is now sponsor-
o O O O P.O. Box 200'_ iIs. Wi share up 12%, on a revenues gain of  ing the band in Rockbill’s “In Con-
o A b LB OGS o 21% to $904.427 million. All are cert” programs at Tucker concert ap-
: nine-month records. pearances nationwide.
~
Lﬁ.-.-m...w [ | wwWw americanradiohistorv_com
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they’re living on the fringe, walking the
bleak streets, howling at the moon. they're
scufflers and kustlers, hypes and hookers,

bar flies and back-alley bards. they’re the
shadows on the dark side of america’s dream;
they’re the heroes in tom waits’ music.

they’ve as real as the blues.

tom waits, “blue valentine” i 152

produced by benes howe
on asylum recerds and tapes

WWW americani@diohistorv com
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_ANTHOLOGY.
THE BAND/Anthology TERRY REID/Rogue Waves
SKBO-11855 « 8X2T7-11856 « 4X2T7-11856 SW-11857 « 8XW-11857

COLISEUM ROCK

1K

DR. IFOOK/Pleasure & Pain STARZ/Coliseum Rock
SW-11859 + 8XW-11859 » 4XW-11859 ST-11861 + 8XT-11861 *» 4XT-11861

[ REDA PN

re

A ’ g

That's Theldsy
A Cowhav

R[]W".’
—

JESSI COLTER/That's The Way A Cowboy Rocks & Rolls FREDA PAYNE/Supernatural High
ST-11863 » 8XT-11863 » 4XT-11863 ST-11864 » 8XT-11864 » 4XT-11864

£ 1978 CAPITOL RECORDS, INC,

Wwww americanradiohistorv com
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RICHARD TORRANCE/Anything's Possible
SW-11860 » 8XW-11860 » 4XW-11860

NINO ROTA/Death On The Nile (Soundtrack)
SW-11866

THE BEST

LEO KOTTKE/The Best
SWBC-11867 » BX2W-11867 « 4X2W-11867

BRINSLEY SCHWARZ/Brinsley Schwarz
SWBC-11869 « 8X2W-11869 + 4X2W-11869

THE SYLVERS/Best Of The Syivers
ST-1 868 « BXT-11868 « 4XT-11868

"IN THE BEGINNING

RENZ ISSANCE/In The Beginning
SWBC-1#871 ¢ 8X2W-11871 « 4X2W-11871

www americanradiohistorv com
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General News

MCA & Infinity Host 1st Joint Confab In L.A.

At Infinity's New York launch party, held just prior to the

MCA convention, label president Ron Alexenburg, left, intro-

duces MCA Inc. president Sid Sheinberg, first right, to Man-

hattan Borough president Andrew Stein. Second right is
MCA Inc. chairman Lew Wasserman.

-

nfinity’s five-man regional representative force presents a

I
floral tribute to its chief, vice president of promotion Peter
Gidion, second right.

left, discusses his new MCA album
with company president Mike Maitland, right, and
vice president of administration Lou Cook.

Elton John,

Infinity chief Ron Alexenburg takes to the
dance floor with one of his new artists, Marva

CONTRACT — VOLUME

O PRESSING

HIGH QUALITY — DECENT PRICES
Mastering'— Plating — Pressing
Color Separations — Printing — Jacket Fabrication
2 Fully Equipped 24-Track Recording Studios
“ALL UNDER ONE ROOF”

QCO

CUSTOM PRESSING

2832 Spring Grove Ave., Cincinnati, Ohio 45225
Phone: (513} 681-8400 / TWX (QCA CUSTOM CIN) 810-461-2789

RS
ARE COMING

“Love OnThe Rebound”

polvdor

assistant Ann Lewis.

In session at the convention, MCA Rec-
ords vice president of creative services
George Osaki, left, makes a point with

MCA artist Tanya Tucker
puts on a show for the
delegates.

The Who's John Entwhistle, right,
chats with MCA Inc. president Sid
Sheinberg, and his wife Lorraine.

MCA Records president Mike

Maitland welcomes his field

force and national depart-
ment staff.

=

Elton John Solos At L.A. MCA Meet

LOS ANGELES—Elton John’s
first US. performance in two years
capped the first joint MCA Rec-
ords/Infinity Records convention at
the Century Plaza Hote!l here Oct.
13. 14.

Elton’s solo performance at the pi-
ano surprised the 250 field person-
nel and department heads in attend-
ance.

His two-hour show included older
material and songs from his new al-
bum, “A Single Man.”

The two days of meetings in-
cluded oral and multi-media presen-
tations by both labels of new and
upcoming product.

Splinter meetings were held for
sales, promotion, display, artist rela-
tions and publicity. A presentation
was also made to introduce MCA’s
DiscoVision.

By ED HARRISON

Following an Infinity-hosted cock-
tail party at the Victoria Station res-
taurant Friday (13), staffers visited
Los Angeles’ Record Plant where a
videocassette of Tanya Tucker per-
forming was made.

Several corporate announcments
by MCA Inc. president Sid Shein-
berg were made including the ap-
pointment of Al Bergamo as presi-
dent of the new independent MCA
Distributing Corp. and the promo-
tion of Bob Siner to executive vice
president MCA Records.

At the MCA Records presenta-
tion, key talks were made by MCA
president Mike Maitland, Siner,
Mike Abbott, vice president r&b
promotion and marketing, Jimmy
Bowen, vice president, general man-
ager Nashville operations and vice
president of a&r Denny Rosen-
crantz.

Maitland also welcomed Source
Records to the MCA family and its
president Logan Westbrook. Source
is financed by MCA New Ventures.
Delivery of initial Source product is
expected by the end of the year.

A platinum award presentation
was made calling attention to al-
bums during the year by Lynyrd
Skynyrd, Olivia Newton-John, El-
ton John, the Who, the “Wiz”
soundtrack and the “FM” sound-
track.

Highlights of the Infinity presen-
tation, hosted by Ron Alexenburg,
included a film introducing the In-
finity field force, artists and preview
of new product.

In attendance at the convention
were Infinity artists Robert Johnson,
New England, Errol Brown of Hot
Chocolate, Marva Hicks and Dobie
Gray.

MCA Distributing Exits Record Wing

LOS ANGELES-MCA Inc’s
record distribution arm, for long un-
der the auspices of MCA Records,
will become an independent entity
under the guidance of Al Bergamo,
former vice president marketing,
West Coast, for Epic, Portrait, Asso-
ciated Labcls.

Bergamo assumes his new posi-
tion Monday (23) and will report
directly to Sid Sheinberg, president
of MCA Inc.

The separation of MCA Distribut-
ing Corp. from MCA Records is a
direct result of its affiliation with

wwwW americanradiohistorv com

Ron Alexenburg’s new Infinity la-
bel.

“We couldn’t have worked with a
distribution organization represent-
ing MCA Records if we’re also han-
dling Infinity,” says Gene Froelich,
assistant treasurer of MCA Inc., who
will be of “special assistance” to Ber-
gamo in the transition period.
“There might be feelings of jealousy
or improper treatment.”

The appointment of Bergamo
ends months of candidate eval-
uations, according to Sheinberg. He
says: “l am convinced that Bergamo

possesses not only the management
skills required, but also the desire to
capitalize on the best aspects of our
present distribution system, and to
make such improvements as are nec-
essary 0 make MCA Distributing
Corp. the most effective organiza-
tion of its kind in the U.S.”

As for Froelich, his 10 years with
MCA Inc. including 4% with the
record division, will give Bergamo
some expertise in supplying him
with knowledge of people, positions
and economic arrangements.

(Continued on page 100)
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Levon Helm.
The force behind The Band. N

The star of “The Last Waltz"
Levon Helm.

The drummer and singer.
Levon Helnmn.

Now with a new solo album.

Backed by the RCO All Stars.
Produced by Donald “Duck” Dunn.

Levon Belnm. s
On ABC Records
and GRT Tapes.

Direction: Ray Paret
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8-PAGE AD SUPPLEMENT

Tirk’s Melody Lane
In Cleveland Exults

CLEVELAND-It’s rare for a lo-
cal two-store chain anywhere to cel-
ebrate its first store’s 12th or any
other anniversary with an eight-
page supplement in a metropolitan
daily and six weeks of tv and radio
spots.

But then owners like Shelly Tirk,
whose background includes product
managership of Fontana Records, a
one-time Mercury affiliate, and
ownership of Independent Regional
Service, a Midwest marketing con-
sultancy, are hard to find.

The Cleveland Press’ Sunday (28)
edition carried an eight-page tab-
loid, feting the 12th anniversary of
Melody Lane, a Lakewood subur-
ban store which Walter Lamp
opened in 1946 and which Tirk took
over a dozen years ago. Tirk, then a
local record salesman, heard of
Lamp’s retirement and bought him
out.

The supplement carries 5% pages
of label advertising from WEA,
MCA, Polygram Distributing, Piks
Distributing and CBS.

On five Friday nights subsequent
to the anniversary weekend, Tirk
took clusters of five 60-second color
tv spots on WIKW-TV, in which his
children, Amy and Ryan, performed
and were identified.

Tirk’s wife, Linda, a commercial
artist who created album covers for a
number of independent labels in the

No Tapes

® Continued from page 5

fendants, lists 21 government exhib-
its, or 21 taped portions which Kapp
planned to use in the LP.

Why if he could not obtain the
tapes, did he release the sampler LP
anyway? Replies Kapp: “It hap-
pened in our history and I don’t
want people to forget. We also felt it
was a good documentary.”

Kapp feels the Supreme Court has
a bias against the record industry.
“After a three-year legal battle,” he
says, “the Supreme Court ruled that
the Nixon tapes, despite having
been played in open court as evi-
dence in the Watergate trial of
Mitchell, Haldeman and Erlichman,
could not be released to the public.

“This decision can be viewed as
discriminatory against the record
and broadcast industries since tran-
scripts of the tapes are available in
book form.”

Kapp acknowledges that the LP is
an incomplete work. “There is now
one record where two had been
planned and silence instead of the
voices of former government lead-
ers.

The single sampler does in fact
contain the actual voices of govern-
mental leaders from Nixon on down
and obtained from tapes by the Mu-
tual Broadcasting System, National
Archives and Pacifica Foundation
tape library.

The LP and booklet is a historical
perspective on the entire Watergate
situation, from the break-in through
the planned coverup—to the reelec-
tion of Nixon, the unglueing of the
coverup, the Ervin select committee
on presidential campaign activities
(known as the Senate Watergate in-
vestigating committee), President
Nixon’s televised statements on Wa-
tergate and the House judiciary
committee on impeachment.

Scott reads the narrative script by
David Davidson in a controlled,

*

past, designed the eight-page sup-
plement.

The supplement advertising in-
cluded a quarter-page from the Cav-
aliers professional basketball team,
for whom the stores sell blocks of
tickets for specific games during the
season at half-price.

Tirk, who estimates he has put
more than $5,000 of his own money
into the anniversary, expects the two
stores to gross more than $50,000 in
October.

Musexpo Firms
Panel Personnel

NEW YORK-—New panelists
have been firmed for the workshop/
seminars at this year’s Musexpo at
Miami Beach, Nov. 4-8.

They are LeBaron Taylor, vice
president of marketing at CBS Rec-
ords black music division; Lenny
Petze, a&r vice president at Epic;
Lewis Horwitz, senior vice president
for First Los Angeles Bank’s enter-
tainment industries unit; Jay Oliver,
managing director of England’s
Beacon Broadcasting; Rick Stevens,
a&r vice president at Polydor Rec-
ords; Giuseppe Gramiito Ricci,
president of Italy’s Curci Caroselli
S.p.-A; David Reiner, assistant vice
president at Third National Bank;

(Continued on page 26)

dramatic manner, setting the stage
for the insertion of the tapes.

The LP begins with Scott inton-
ing: “Listen for the voice of the 37th
president of the United States, Rich-
ard Milhouse Nixon talking with top
members of his staff a few months
after the Watergate break-in re-
corded by taping equipment in-
stalled in his two White House of-
fices on his own orders” . ..

Another lead-in states: “To cope
with the Watergate investigation un-
derway. the president declares” . ..

The LP was designed to show
public posture of the White House
while playing tapes which showed
the behind the closed doors strategy
of the Nixon administration on the
same matter.

To wit. Scott says: “A full field in-
vestigation, that is what the presi-
dent tells the public on Aug. 29. But
on the morning of June 23, six days
after the break-in, as Mr. Nixon
meets with Bob Haldeman, they dis-
cuss making use of Lt. General Ver-
non Walters, second in command of
the CIA and of L. Patrick Gray, act-
ing director of the FBI to block the
bureau’s Watergate investigation.
Listen to this White House tape
recording of their meeting at 10 a.m.
on June 23, 1972 in the Oval Office.
Haldeman is talking.” . ..

And that is the way the sampler
plays. A lead-in to a situation with
space left for the actual voices of the
people. Only there are no tapes.
Only the accompanying transcript
which was already made part of the
public record and which has the
dialogue.

Among the voices heard on the LP
are Nixon denying anyone in the
White House being involved with
the break-in, Nixon telling the
American public that he has ini-
tiated an investigation of the break-
in, and testimony before the Ervin
committee by James McCord, Her-

\:- W+ e
Happy Moment: Karen Newton,
kneeling, vice president of Sooner
Sounds Distributing and Lana
Hartig, left, assistant manager of
Sound Warehouse, present Eastern
Oklahoma Arthritis Foundation
poster child Kristy Long with Shaun
Cassidy's new album and standup
poster.

Stylus To Motown

LOS ANGELES—Motown has
signed a long-term licensing pact
with EMI Australia for Stylus, ac-
cording to Motown president
Barney Ales.

The Aussie act’s debut epony-
mous LP is slated for late October
release in the U.S, England and
other overseas markets.

With Watergate LP

bert Porter, Jeb Magruder, John
Dean, John Mitchell, Herbert Kalm-
bach, Senators Howard Baker, Jo-
seph Montoya, Lowell Weicker,
counsel Sam Dash, Alexander But-
terfield (revealing the installation of
the Nixon taping devices) investi-
gator Anthony Ulasewicz, and
House Representatives Peter Ro-
dino and Charles Wiggings.

The drama of this sad event in
American history makes this LP a
compelling listening experience, re-
calling the words and moods of the
participants at the Ervin committee’s
nationally televised hearings, as well
as the final House committee vote
for impeachment.

“The LP deals only with the Wa-
tergate coverup story. No attempt
has been made to summarize the en-
tire Nixon presidency.” These are
two comments made on the LP’s in-
ner sleeve.

The transcripts, it is explained on
the booklet’s cover, “were supplied
as government exhibits to the jurors,
the press and public attending the
trial so that they could follow the
conversations and identify the
speakers.”

Tennessee Sen. Howard Baker’s
key question during the Ervin com-
mittee hearings today can be looked
upon in a prophesying light: “What
did the president know and when
did he know it?”

Comments George Scott: “On the
answer to these 11 steel-tipped
words will eventually hang the fate
of the 37th president of the United
States.”

For the Record

LOS ANGELES—Bug Music
Group’s administered company,
Mole Hole Music, 1722 Whitley,
L.A. 90028, was inadvertently left
out of the listing in the recently pub-
lished International Buyers Guide.

www.americanradiohistorv.com

Management Makeup

® Continued from page 5

He adds that thatdesire to balance
strong executives is the reason War-
ner Bros. has no overall marketing
head. Instead it has three vice pres-
idencies in that field: Ed Rosenblatt,
sales/promotion; Bob Regehr, artist
development; and a creative services
slot to be filled this week.

Cornyn acknowledges that at the
top most level, WB does not have
this same division of responsibility.
“It’s better to adapt the structure to
the strength and talent of your exec-
utives,” he explains, “than to follow
a textbook form.”

Warner Bros. has seen a rise in the
number of vice presidents-in the past
year, up from 11 to 14. Jerry Wexler,
senior vice president, is new to the
company in the past 12 months,
while Andrew Wickham, vice presi-
dent, country, and Bob Krasnow,
vice president, talent, were both pro-
moted from within.

Elektra/Asylum has also had a
chairman for several years, first Da-
vid Geffen and for the past three
years Joe Smith. Mel Posner, now
vice chairman of the label, was pres-
ident at the time of the merger of
Geffen’s Asylum with Jac Holz-
man’s Elektra; while Steve Wax,
president since July 1976, was then
executive vice president.

Wax points out an important ad-
vantage of the triumvirate system.
“When one person is out there’s al-
ways someone here who a producer,

manager or artist can get an answer
from. At a company that just has one
person as president or chairman,
when he's traveling—which is impor-
tant in today's business—there’s no
one in the home office who can
make that final decision.”

Another reason for upping titles
and having three top executives, ac-
cording to Wax, is “to get top people
and make sure they stay. “Just be-
cause you already have one top per-
son, you don’t turn another person
away who has the capability, or
you’d be forcing an asset out of your
company.

“The more top-level people you
have,” Wax adds, “the better off the
company is. That’s why you also see
more vice presidents than ever be-
fore.”

Wax notes that he handles a&r
and promotion while Posner over-
sees international and sales matters
in addition to specializing in day-to-
day operations. “Joe and 1 mostly
concern ourselves with the signing of
talent,” Wax explains, while adding
there is a lot of overlap of functions
between the three executives.

The third WEA company, Atlan-
tic, has also had a chairman for sev-
eral years. Ahmet Ertegun assumed

(Continued on page 116)
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General News

Influx Of Canada-Made LPs Irks U S. Labels

® Continued from page |

prices at wholesale and retail for
charted album product.

CBS product made in Canada for
example, reportedly has been of-
fered for sale from the Midwest to
the East Coast for a price, enabling
the U.S. subdistributors to offer
$7.98 suggested list albums for
$3.60.

Reports from the West Coast and
Southwest indicate that A&M al-
bums manufactured in the Domin-
ion also have been offered to ac-
counts at prices well below those
offered by the label’'s domestic
branches and independent distribu-
tors. Marketing boss Bob Fead
echoes Mooney’s remarks regarding
the transshipping problem.

At presstime, it was learned that
WEA has found prominent ac-
counts, especially on the East Coast,
slashing orders on the Steve Martin
album, which bows Monday (23).
Reports are that the album is being
offered by unidentified vendors here
at a price $1 under the wholesale
price of the $8.98 suggested list
package.

Henry Droz and top WEA brass
were conferring at sales meetings in
Hawaii and could not be reached for
comment. The rumor that the Steve
Martin album would be available
via Canadian manufacture was
heard widely since early last week.

The transshipping of locally man-
ufactured albums from Canada to
the U S. is believed to have begun in
mid-year when the combination of
the CBS, Pittman, N.J,, plant strike
and the overnight mammoth sales of
“Saturday Night Fever” so taxed do-
mestic manufacturing facilities that

labels turned to Canadian pressing
plants and duplicators to fill the
void.

The circumstance is further aggra-
vated by a combination of the deval-
uation of the Canadian dollar, now
worth $.8362 cents in U.S. currency,
and normal savings accrued to a Ca-
nadian product manufacturer, who
saves the 12.5% manufacturing tax
levied when he sells his Dominion-
made product to a Canadian ac-
count.

With the total saving of 28.5%, the
Canadian LP or prerecorded tape
vendor is able to offer a sharply re-
duced quantity price. A U.S. buyer
pays a 5% tariff on Canadian im-
ported album product. In the case of
the upper Midwest and East Coast,
the big user is frequently serviced
overnight by truck from a Canadian
shipping point.

Big U.S. users are reticent to iden-
tify Canadian sources and/or U.S.
vendors offering the goods. The
grapevine alludes frequently to a
Canadian “rackjobber” as a prime
conduit for this so-called album
product.

A vendor in the US,, reportedl):

offering current $7.98 hit product at
$3.60, is Golden Disco Industries,
Neptune, N.J. Charlie Sutton of Sut-
ton Distributing, long-time schlock
supplier and more recently a princi-
pal in the financial dissolution of
Jimmy’s Record World, an East
Coast lowball discount chain that
went through a Chapter XI bank-
ruptey action during the past year,
was hinted part of the Golden Disco
operation.

Sutton answered a phone call at
Golden Disco, but refused to answer
any questions. He stated he did not
want any more publicity on his in-
dustry activity each time he was
asked a question. He did say that
Golden Disco was part of Home
Fair, a parent company which he
would describe no further. There is
no proof indicating that Golden
Disco is handling Canadian prod-
uct.

The original tip of the iceberg that
revealed the snowballing export of
Canadian albums stemmed from
Stevens Point. Wis., where Record
Rack Corp. has sought orders for
CBS recently-released hit product
for from $3.60 to $3.80 as a subdis-
tributor.

Bar Coding At CBS

® Continued from page |

RCA and Elektra/Asylum, saying
that they have applied for their own
codes, while WEA reports that the
decision to adopt bar coding rests
with its individual labels.

Bar coding is the square of little
black lines that appears on a variety
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of consumer products, from tooth-
paste (o magazines. that identifies to
computerized cash registers and
warehouse monitors the designa-
tion, individual name and price of
the article.

Objections in the record business
have arisen to the coding for a num-
ber of reasons. There have been ques-
tions whether the code is compre-
hensive enough to include the disk,
casselte and tape configuration of
every title released and on catalog
from every record company. And art
departments have objected because
the code may clash with the album
art.

CBS says its code will be placed in
the upper right hand side on the
back of its covers. First new releases
will be coded, with the aim of even-
tually bar coding the entire CBS
catalog.

At Motown, sales head Mike
Lushka says discussions have been
held regarding bar coding. “We
haven’t set a date as to when,” he
says, “but eventually we will begin
using it.”

N.Y. NARAS Has

Talent Showcases

NEW YORK-—The first in a series
of talent showcases sponsored by the
local chapter of NARAS debuts here
Wednesday (25) at Trax, on W. 72nd
St.

Alfred Vanderbilt, a chapter gov-
ernor, says two groups, Metaphor
and Jatra, will be featured in the
program designed to give unsigned
acts an opportunity to be heard by
industry figures.

The program, called “NARAS
Showcase,” is also viewed as a
chance for members of the Academy
to get together.

Firms Relocate

LOS ANGELES—Saraceno/Col-
lins Productions, Inc., Tri-Song Mu-
sic (ASCAP) and Taungo Music
(BMI) have moved from an Encino
location in suburban Los Angeles to
6000 Sunset Blvd., Suite 201, Holly-
wood. The new phone number is
(213) 462-6606.

www.americanradiohistorv.com

The firm, located at 901 Clark St.
there, also houses Bob’s Musical Isle,
a retail wing. Bob’s has sold LPs
such as the recent Bruce Springsteen
and Bob Dylan, whose covers car-
ried the information that they were
made in Canada for $3.50 o con-
sumers.

Itis known that a number of com-
peting firms in the Midwest have
complained about the Wisconsin
lowballer to CBS. Jim Scully, CBS
branch chief out of Chicago, would
not comment.

Robert C. Peyovich answered a
personal phone call made to the
Record Rack number Thursday
(19). When queried as to whether he
was a principal in the operation, Pe-
yovich said, “I just work here.” On
Wednesday (18), Bob Christopher
of Record Rack said he is able to sell
CBS Records at extremely low prices
because “we buy in quantities of
150,000 and 200,000. We buy from
CBS, New York.” When asked why
he did not buy from CBS, Chicago,
his normal branch point, he said he
preferred to buy from New York.
When asked if he bought from
WEA, Chicago, he said that he
“bought from WEA, New York.”

Christopher declared that he got
an 8% discount from CBS because of
his quantity buy and added that he
always got the 2% discount for cash,
enabling him thus to undersell his
compelitors.

The Wisconsin state attorney gen-
eral’s office in Madison, consumer
affairs division, confirmed that last

Stonebelt Hit

® Continued from page 12

freshly targeted by Regan. who as-
serts that he “was in on the ground
floor of disco” when helming 20th
Century Records with acts like Barry
White and the Ritchie Family.

“When Parachute began, Casa-
blanca was very much into disco,
and I didn’t want to start competing
with that.” Now, he observes the
moment is appropriate.

Regan agrees that custom labels
often feel in the shadow of the dis-
tributor parent, “but I've been made
to feel right at home here.”

The entire Casablanca staff is con-
tributing to this effort, a fact which
Regan holds has helped to bring
home the Stonebolt disk.

His own Parachute personnel in-
clude national promotion director
Steve McCormick, and Bret Ken-
nedy tackling national marketing.

February a consent judgment had
been obtained against Robert C. Pe-
yovich, who formerly ran a record/
tape/electronic components busi-
ness called Bob’s Musical Isle in
Wausau. The February announce-
ment stated Peyovich operated a
similar business in Stevens Point.
Peyovich was enjoined from mak-
ing untrue, deceptive and mislead-
ing representations or statements of
fact relating to the quantity of mer-
chandise available for sale or the
source from which merchandise had
been obtained. The judgment con-
cluded an ‘action brought in 1977
charging Peyovich violated state law
by representing contrary to fact, that
he had purchased the entire record
inventory of 90 Playback stores.
Peyovich, when questioned about
the consent judgment, laughingly
answered: “It’s impossible.” He de-
nied any knowledge of the judg-
ment, entered in Marathon County
Circuit Court by agreement between
the firm and the Dept. of Justice.
Bob Christopher also said that he
had moved to Wisconsin early this
year from New York, where he inti-
mated he was associated with “Ber-
nie Fell of Candy Stripe Records.”
Fell, contacted at his Freeport, N.Y.,
office, said he knew no Robert
Christopher, but did business regu-
larly on a cash basis with Peyovich at
Record Rack in Stevens Point.

Musexpo Firms

® Continued from page 25

and Norman Wain, president of
Metroplex Communications Inc.

Artists lined up to perform at the
event’s international showcase Nov.
4 and 5 are Switch (Motown),
Mother’s Finest (Epic) and the
McCrarys (Portrait).

Brenda Lee and Don Williams
will appear at the CMA gala Nov. 6;
five new Australian acts will debut
on Nov. 7.

Some 2,500 participants from 39
countries are anticipated.

Returns Bill
® Continued from page 5

In the mad rush of the Sunday
(15) adjournment session, the bill,
which had been passed earlier by the
House and approved by the Senate
Finance Committee, was almost
shut out, but was saved by a motion
from the Senate floor to incorporate
it in the big tax reform bill.

E/A Jazz-Fusion Sampler Distributed

LOS ANGELES—Elektra/Asy-
lum’s jazz/fusion division has issued
its second promotional sampler, fea-
turing cuts by Donald Byrd, Patrice
Rushen, Aquarian Dream, Lenny
White and Lee Oskar in addition to
the new Joe Cocker single “Fun
Time,” which the division is working
on progressive r&b formats.

According to Primus Robinson,
national marketing director for jazz/
fusion, 2,000 copies of the disk were
sent to WEA branches to then be
hand-delivered to key retail ac-
counts. Itis titled “Elektra/Asylum’s
Funk Fusion,” Robinson expiains,
to avoid limiting it to the jazz mar-
ket.

The Cocker single from his debut
album for the label, “A Luxury You
Can Afford,” is not the first basically
pop project the division has worked
via fusion stations. It previously
handled Sergio Mendes’ “Brasil 88"
and Lee Oskar’s “Before The Rain”
albums.

Elektra is also having a display
contest for retailers in October and
November to generate retail excite-
ment for the jazz/fusion product, ac-
cording to Robinson.

Poly Distribution

Moves 2 Branches

NEW YORK-Polygram Distri-
bution Inc. has moved its St. Louis
and Cleveland branchs to new loca-
tions.

The new St. Louis office is now a
full-serviced branch with a man-
ager, sales staff, merchandisers, mar-
ket and advertising coordinator and
promotion specialists. It is located at
9666 Olive St., St. Louis. Paul Lucks
remains as branch manager.

The Cleveland branch moved into
a larger suite in the same building at
14600 Detroit Ave.' Lakewood,
Ohio, 44107. Jack Kanne remains-as
manager.
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Flint. This band burns a hole through rock 'n’roll.

Rock ’n’ roll is not nice. It’s hot and loud and about hungry things.
Flint plays real rock 'n’ roll. Flint is three famous musicians:
Don Brewer, Craig Frost, and Mel Schacher back with a brand new band.
And they’ll be on tour in November and December. :

F

Flint’s first album “FLint?’ ......

Hot,loud and hungry. On Columbia Records and Tapes.
[® “coumbia) ' are trademarks of CBS Inc. © 1978 CBS Inc. Produced by Don Brewer, Craig Frost and Mel Schacher. Exclusive Agert-W lliam Mo:r's Agericy.
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OCTOBER 28, 1978 BILLBOARD

Joint Owners May
Solve KRLA Puzzle

By MILDRED HALL

WASHINGTON—A joint own-
ership proposal by five applicants
for the ill-fated KRLA-AM in Pasa-
dena, Calif., may provide the Fed-
eral Communications Commission
with a practical ending to this 14-
year-old case. It could even start
KRLA back on the road to the days
of high ratings it once knew, at the
1110 big rocker.

If the FCC gives its blessing to the
Joint settlement agreement recently
submitted by the five remaining ap-
plicants, the dominant party would
be Western Broadcasting whose
principals are Bob Hope and Art
Linkletter.

There is still much red tape ahead,
and the Commission would also
have to approve arrangements for
reimbrusing costs to dropouts Pa-
cific Fine Music and Orange Radio,
Inc.

Western would own 40% of the
combined entity stock, and could
buy out the interests of the other
four part-owners at the end of three
years, with a maximum price set at
$9 million.

Under the merger, Voice of Cali-
fornia, whose principals include
Carl Haverlin, former president of
BMI, and Cal Smith, former execu-
tive on KLAC-AM in Los Angeles,
would own 25%, and Goodson-Tod-
man Broadcasting 15%.

Pasadena Broadcasting, owned by
licensee of two Takoma, Wash., ra-
dio stations, would hold 15% and
Charles W. Jobbins Jr., 5%.

Jobbins, 57, would be manager-
designate of KRLA’s merged oper-

ation for three years, under the
agreement. Jobbins has been at one
time electronics engineer for West
Coast NBC and ABC stations.

In 1969, when Western won out of
an original field of 19 applicants for
KRLA, the FCC documentation de-
scribed Jobbins as being active in
church and community work.

In May 1978, the Commission
asked for each of the remaining
seven applicants to update their
original but now “stale” evidence,
and include community ascertain-
ment proposals.

At that time, the FCC refused to
take the initiative in working out a
settlement agreement among the
parties—but offered legal and tech-
nical help for those wishing to nego-
tiate a shared ownership.

The once top-rated KRLA, just
outside of Los Angeles, was taken
from its original owners, Eleven-Ten
Broadcasting in 1962, for violation
of FCC rules.

Intenim operation was given to
Oak Knoll Broadcasting, which was
directed to wurn over profits to edu-
cational causes.

With characteristic KRLA misfor-
tune, the interim operators were
charged in 1977 with diversion of
the funds into their own pockets.

Western Broadcasting Corp. was
originally granted the license by the
FCC, winning out over six other fi-
nalists in December 1973. But the
U.S. Appeals Court here was dissat-
isfied with the decisions made by
the FCC, causing withdrawal of the
grant and another round of proceed-
ings.

Radio-TV Programming

Storer Sells
KHTZ-FM
For $4 Million

LOS ANGELES-Storer Broad-
casting is out of radio in this market
with the sale of KHTZ-FM (for-
merly KGBS-FM) to Greater Media
for $4 million cash.

The deal, which is subject to FCC
approval, gives Greater Media seven
FMs. The company, whose stations
in major markets includes Detroit
and Philadelphia, also has six AMs.

Shortly before Storer decided to
sell KHTZ plans were underway to

convert the station from country to
Top 40, but that never took place.

Greater Media has not indicated
what it might do with the station, but
it could install its “Magic” mellow
format, already in place on three of
its owned stations and two client sta-
tions.

Greater Media has been trying,
not too successfully, to syndicate its
*Magic” format, it is in an apparent
state of change within the Greater
Media stations. National program
director Julian Breen has called in
former WNIC-FM Detroit program
director Paul Christy to fine-tune
WMIC-FM. the Greater Media sta-
tion in Detroit.

The “Magic” format has been best
known for the suits it has spawned.
Greater Media is suing KMJK-FM
Portland, Ore., KMJO-FM Houston
and KMJC-FM San Diego for serv-
ice mark infringement in the use of
the “Magic” name.

New Orleans WQUE-FM Hits
Big Via More Music, Less Gab

By KELLY TUCKER

NEW ORLEANS—“All the music
without all the talk.” That's the slo-
gan of contemporary: WQUE-FM,
the only local station to reap consist-
ent ratings gains during the past
three years.

Consulted by Burns Media Con-
sultants in Hollywood and pro-
grammed by TM Productions of
Dallas, the station has steadily
climbed from 1.6 share of audience
{April-May 1975) to 7.9 (April-May
1978) since the format was changed
from beautiful music to FM stereo
rock in February 1975.

Currently WQUE is number three
here and is gaining ground on lead-
ers WSMB-AM (MOR) and WTIX-
AM (Top 40).

WQUE operations manager Pat
Matthews, who also serves as pro-
gram and music director, attributes
the increasing ratings to “several key
factors.”

“Probably the main reason is be-
cause we’re constant and consist-
ent,” says Matthews. “Many sta-
tions here play few records. We have
a 60-song playlist, and we play the
hits bang, bang, bang. We’re never
sluggish.

“Also, unlike other local stations,
we realize New Orleans is half black.
We play our share of black music
and we play much more disco than
any other contemporary station
here.”

Matthews claims the “attitudes”
of the deejays at the two AOR FM
stations here (WNOE and WRNO)
are yet another boost to WQUE.

“They get carried away constantly

o ].~. -9

Many Hats: WQUE-FM New Orleans operations manager Pat Matthews takes
a turn at the mike. Matthews is also program and music director.

and run off at the mouth,” says Mat-
thews.

Before WQUE became contem-
porary, Matthews was announcer at
sister station WGSO-AM. He says
the ratings at WQUE were disas-
trous, mainly because there were
three other beautiful music stations
in the market.

So when WIXO (the only contem-
porary FM station here at that time)
was sold and changed to a soul-jazz
format, Matthews suggested to gen-
eral manager Al Smith that WQUE
fill the gap left by WIXO. Smith

agreed, and Matthews joined the
station in November 1975.

“We were under contract with
TM, so we stayed with them and or-
dered their contemporary tapes,”
says Matthews. “We decided not to
change the call letters because no-
body knew what the station was.

“To get the word out about the
station’s new sound, we used news-
papers, billboards and WGSO for
advertising. That all really paid off,
because we’ve been going up ever
since.”

(Continued on page 47)
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NAB Confrontation: FCC Commissioner Joseph Fogarty calls for broad-

casters to push for elimination of a required 6% news and public affairs in
radio formats.

FCC Commissioner
Indicates Rock Bias

By DOUG HALL

BOSTON—Federal Communi-
cations Commission Commissioner
Joseph Fogarty indicated a bias
against radio programming and a
further bias against rock formats on
radio in a speech to the National
Assn. of Broadcasters fall confer-
ence here Oct. 13.

In a speech and question and an-
swer session that often found Fo-
garty in contradictory positions, he
told the broadcasters, “We have an
obligation to pass on format changes
to see that they are in the public in-
terest. The courts have told us that.
But we want to stay out of television
programming. We don’t want to be a
censor.”

When a comment from the broad-
casters suggested that was an incon-
sistent stand, Fogarty reasoned, “We
need to regulate formats, not their
contents.”

He then questioned if it was fair
for a station to drop the only beau-
tiful music format in a market and
become the sixth rocker.

Broadcasters grumbled that the
public should decide and Fogarty
admitted, “I'm in a quandary, but
we're stuck with the law.”

Fogarty maintained the law, the
Communications Act of 1934, as in-
terpreted by. the courts, requires the
FCC to regulate formats.

At another point, Fogarty said the
Commission does not have the au-
thority to regulate cable tv systems,
prompting one observer to note the
commissioner was in favor of letting
the marketplace decide how cable
would develop, but would not apply
the same standard to radio formats.

Fogarty did come down on the
side of the broadcasters in a discus-
sion of setting minimum limits for
news and public affairs.

He complained about FCC efforts
to have all FM stations program 6%
news and public affairs. “Who said
6% is a magic figure?” he asked. “We
need a change to permit broad-
casters to determine how they can
best serve the public. We need an in-
quiry into how to provide broad-
casters with flexibility.”

He called for the industry to push
for such an inquiry. This prompted
NAB general counsel Erwin Kras-
now to jump to his feet and report
that NAB had filed an amicus brief
in behalf of WQAL-FM Cleveland,
which is up for a hearing before the
FCC for not complying with the 6%
rule.

Krasnow charged the Commis-
sion with ruling by “lifted eyebrow”
in areas, including programming,
“where the Commission has ques-
tionable authority.” Fogarty re-
sponded that he was “unaware of
these filings.”

Fogarty suggested that broad-

casters could write to their congress-
men and get the law changed so the
FCC could change its policies.

But Fogarty generally spoke
against the proposed Communi-
cauons Act rewnte, now underway
in the House Communications Sub-
committee which would deregulate
radio.

The bill, among other things,
would abolish the FCC. Noting the
deregulation provisions for radio,
Fogarty.said he was in favor of de-
regulation only in major markets.

He said ascertainment of commu-
nity needs, as a formal procedure,
could be eliminated in major mar-
kets, but he would preserve such a
procedure in small markets “with a
simple report being filed with the
FCC”

He did not point out that the FCC
now has the power to eliminate as-
certainment in major markets if it
chose to do so without any new legis-
lation. Ascertainment is an FCC
regulation not spelled out in current
communications law.

Hawaii Stations
Bought By 20th

HONOLULU-20th Century-
Fox is getting into the radio business
with the acquisition of KKUA-AM/
KQKQ-FM here for $2.2 million.

Bob Wilson, one of the current
owners of the station, who has not
been involved in day-to-day oper-
ations, is expected to assist 20th in
running the station. KAHU-AM
sales manager is expected to be gen-
eral manager.

Ron Jacobs, KKUA’s best known
DJ is expected to depart by the end
of the year.

Hamilton Taping
3 BBC Specials

NASHVILLE—George Hamilton
IV will be taping three 45-minute
specials for the British Broadcasting
Corp. the end of October. This will
be Hamilton’s sixth series of specials
for the BBC.

The shows, slated for November
airing dates, will feature a number
of artists, including Ronnie Prophet,
Charley Pride, Billie Jo Spears, the
Chieftains and Lloyd Green.

Hamilton has had a year of tele-
vision exposure that includes his
own “Sing Country” series on BBC-
2, a Canadian produced tv show,
“George 1V,” and a number of guest
spots on a variety of other televised
programs on both sides of the Atlan-
tic.
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Billboard Singles Radio Action

Playlist Top Add Ons

Playlist Prime Movers *  Regional Breakouts & National Breakouts

OCTOBER 28, 1978 BILLBOARD

TOP ADD ONS -NATIONAL

AL STEWART-Time Passages (Arista)
CHICAGO—Alive Again (Columbia)
ANDY GIBB—Our Love (RSO)

D-Discotheque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station's
playlist: as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

® TOP ADD ONS:

AL STEWART—Time Passages (Arista)
GINO VANNELLI-I Just Wanna Stop (A&M)
FIREFALL—Strange Way (Atlantic)

* PRIME MOVERS:

(0) FOXY—Get Off (Dash)
(D) DONMA SUMMER—MacArthur Park
{Casablanca)
AMBROSIA—How Much | Feel (WB)

BREAKQUTS:

BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)

ELTON JOHN-Part Time Love (MCA)

DONNIE & MARIE—~0On The Shelf (Polydor}

KHI-LA

® ELTON JOHN=Part Time Love (MCA)

o BARBRASTREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)}

D& FOXY—Get Off (Dash) 18-10

D DONNASUMMER—MacArthurPark
(Casablanca) 11-6

TEN-Q(KTNQ)-LA. _
® GINO VANNELLI~! Just Wanna Stop (A&M)
® ALSTEWART-Time Passages (Arista)
D FOXY—Get Off (Dash) 17-9
 GERRY RAFFERTY—Right Down The Line
(UA) 84

KA-LA
& DONNY & MARIE OSMOND-On The Shelf
(Polydor)
® FIREFALL-Strange Way (Atlantic)
* AMBROSIA—How Much | Feel (WB) 13-9
* CHICAGO—Alive Again (Columbia) 21-17
KEZY—Anaheim -
® TOTO-Hold The Line (Columbia)
® ELTONJOHN~Part Time Love (MCA)
* THEWHO—Who Are You (MCA) 18-10

% THE ROLLING STONES~Beast Of Burden
(Rolling Stones) 14-8

KCBQ-San Diego -
® FUNKADELIC~One Nation Under A Groove
(WB)
® AL STEWART-Time Passages (Arista)
* FOREIGNER-Double Vision (Atlantic) 10-6
* qg I;E MURRAY-You Needed Me (Capitol)

KFXM—San Bernardino -

® ELECTRIC LIGHT ORCHESTRA—It's Over
(Jet)

® CHICAGO—Alive Again (Columbia)

% PLAYER—Prisoner Of Your Love (RS0) 26-
21

% CAPTAIN & TENNILLE—You Never Done It
Like That (A&M)

KERN—Bakersfield
© GINOVANNELLI~[Just Wanna Stop (A&M)
o VAN MORRISON—Wavelength (WB)

% THEROLLING STONES—Beast Of Burden
(Rolling Stones) 21-16

D% DONNA SUMMER—MacArthur Park
(Casablanca) 22-17

KOPA—Phoenin =

® ANDY GIBB—Our Love (RSO)

© BARBRA STREISAND/NEIL DIAMOND -You
Don't Bring Me Flowers (Cofumbia)

* THE WHO—Who Are You (MCA) 20-13

* DR.HOOK-Sharing The Night Together
(Capital) 29-15

KTKT—Tucson o B

® ELECTRIC LIGHT ORCHESTRA-It's Over
(Jet)

® BARBRASTREISAND/NEIL DIAMOND-Yqu
Don't Bring Me Flowers (Columbia)

D% DONNASUMMER—MacArthur Park
(Casablanca) 21-16

* DR.HOOK-Sharing The Night Together
(Capitol) 24-19

KQEO—AIbuguerque
® WALTER EGAN-Hot Summer Nights
(Columbia)

® ALICECOOPER—How You Gonna See Me
Now (WB)

* GENECOTTON-Like ASunday In Salem
(Ariola) 32-26

* AMBROSIA-How Much | Feel (WB) 13-6
KENO-LasVegas I8 :
® ELECTRIC LIGHT ORCHESTRA-It's Over
(Jet)
® CHICAGO—Alive Again (Columbia)
* EOOREIGNER-DoubIe Vision (Atlantic) 14-

 BILLYJOEL-She's Always AWoman
(Columbia) 12-8

Pacific Northwest Region

ANDY GiBB—0ur Love (RS0)
FIREFALL—Strange Way (Atlantic)
ELTON JOHN—Part Time Love (MCA)

% PRIME MOVERS:

(D) DONNA SUMMER—MacArthur Park
(Casablanca)
THE WHO—Who Are You (MCA)
BARRY MANILOW—Ready To Take A Chance
Again (Arista)

BREAKOUTS:

BARBRA STREISAND/NEIL DIAMOND—You
Don’t Bring Me Flowers (Columbia)

BILLY JOEL—My Life (Columbia)

GREG KIHN—Remember (Beserkley)

KFRC—San Francisco
® BARBRASTREISAND /NEIL DIAMOND -You
Don't Bring Me Flowers (Cotumbia)
® FIREFALL-Strange Way (Atfantic)

Dw SYLVESTER—Dance, Disco Heat (Fantasy)
AD-22

D* DONNA SUMMER-—MacArthur Park
(Casablanca) 23-17

KYA—San Francisco

® GREG KIHN—Remember (Beserkley)
® ELTON JOHN—Part Time Love (MCA)

 LTTLERIVER BAND-Reminiscing
(Harvest)11-4

* PABLO CRUISE—Don't Want To Live
Without It (A&M) 21-17

KLIV-San Jose

® CARS—My Best Friend's Girl (Elektra)
® GREG KIHN—Remember (Beserkley)

D# DONNA SUMMER-MacArthur Park
(Casablanca) HB-22

* VAN MORRISON—Wavelength (WB) HB-25
KROY~Sacramento
® PAUL DAVIS—-Sweet Life (Bang)

® DR.HOOX-Sharing The Night Together
(Capitol)

D* FOXY—Get Off (Dash) 23-13
* THEWHO=Who Are You (MCA) 11-8
KYNO—Fresno » u
© SANTANA—Well Alright (Columbia)
© ELTON JOHN—Part Time Love (MCA)

% BARRY MANILOW-Ready To Take A Chance
Again (Arista) 23-15

* LTD-Holdin' On (A4M) HB-24

Based on station playlists through Thursday (10/19/78)

PRIME MOVERS-NATIONAL

(D) DONNA SUMMER—MacArthur Park (Casablanca)

GERRY RAFFERTY-Right Down The Line (UA)
FOREIGNER—-Double Vision (Atlantic)

KGW—Portlana
® ANDYGIBB-Our Love (RSO)

© BARBRASTREISAND/NEIL DIAMOND-You
Don’t Bring Me Flowers ( Columbia)

% CAPTAIN & TENNILLE-You Never Done It
Like That (A&M)7-3

% BARRY MANILOW-~Ready To Take A Chance
Again (Arista) 15-11

KING—Seattie =
@ ANDY GIBB—Our Love (RSO)

© BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)

D% DONNASUMMER~MacArthur Park
(Casablanca) 9-3

% FOREIGNER-Double Vision (Atlantic) 13-
10

KIRB —Spokane
® JUSTIN HAYWARD ~Forever Autumn
(Columbia)

® BARBRASTREISAND/NEIL DIAMOND -You
Don't Bring Me Flowers (Columbia)

D& DONNA SUMMER—MacArthur Park
(Casablanca) 18-7

* FOREIGNER-Double Vision (Atlantic) 16-
10

KTAC-Tacoma
® ANDY GiBB-0ur Love (RSO)

® BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Colum bia)

 DAVID GATES—-Took The Last Train
(Elektra) 20-15

D JOHN PAUL YOUNG—Love Is In The Air
Scotti Brothers) 19-16

KCPX—Salt Lake City

® BILLY JOEL-My Life (Columbia)
® LINDISFARNE—RunFor Home (Atco)
% PAULDAVIS—Sweet Life (Bang) AD-29

* ERIC CARMEN~—Change Of Heart (Arista)
AD-30

KRSP—Salt Lake City

® ANDY GIBB—Qur Love (RSO)
® PAUL DAVIS-Sweet Life (Bang)

* DR.HOOK—Sharing The Night Together
(Capitol) 18-8

. BARRY MANILOW—Ready To Take A Chance
Again (Arista) 20-10

KTLK—Denver —

® ERIC CARMEN—Change Of Heart (Arista)

® NICKGILDER—Here Comes The Night
(Chrysalis)

* THEWHO-Who Are You (MCA) 22-11

D DONNASUMMER—MacArthur Park
(Casablanca) 19-6

KIMN—Denver e
De ALICIA BRIDGES—I Love The Night Life
{Polydor)
® AL STEWART—Time Passages (Arista)

 BILLY JOEL—She's Always AWoman
(Columbia) 20-12

* THEWHO-Who Are You (MCA) 14-10
North Central Region

® TOP ADD ONS:

GINO VANNELLI~I Just Wanna Stop (A&M)
10ce—Dreadlock Holiday (Polydor)
STYX—Blue Collar Man (A&M)

% PRIME MOVERS:

BARRY MANILOW—Ready To Take A Chance
Again (Arista)

AMBROSIA—How Much | Feel (WB)

FOREIGNER—Double Vision (Atlantic)

BREAKOUTS:

BARBRA STREISAND/NEIL DIAMOND—You
Don't Bring Me Flowers (Columbia)
(D) VILLAGE PEOPLE-Y.M.C.A. (Casabianca)
SWITCH-There'l Never Be (Columbia)

CKLW—Detroit L
® BARBRA STREISAND/NEIL DIAMOND—You
Don't Bring Me Flowers (Columbia)
® SWITCH—There'll Never Be (Gordy)
D JOHN PAUL YOUNG-Love is In The Air
(Scotti Brothers) 16-12
% BARRY MANILOW-—Ready ToTakeA Chance
Again (Arista) 8.5

WORQ-Detroit
® NONE
[ )

s BARRY MANILOW—Ready To Take A Chance
Again (Arista) 30-26

% MICHAEL JOHNSON—AImost Like Being In
Love (EMI) 33-29

WIAC-Fint
De CHIC-Le Freak (Attantic)

® FUNKADELIC—One Nation Under A Groove
(we)

% BILLY JOEL-She's Always A Woman
(Columbia) 29-21

* ANNEMURRAY-You Needed Me (Capitol)
73

296 (WIZR-FM)—Grand Rapids
o PABLO CRUISE-Don't Want To Live
Without It (A&M)
@ TOTO—Hold The Line (Columbia)

D% DONNASUMMER-MacArthur Park
(Casablanca) 16-10

% GINO VANNELLI-I Just Wanna Stop (A&M)
26-20

WAKY—Louisvifle
® NGADDS
[

D DONNASUMMER—MacArthur Park
(Casablanca) 20-13

% PAUL DAVIS—Sweet Life (Bang) 27-20
WBGN—Bowling Green
® NICK GILDER—Here Comes The Night
(Chryalis)
De VILLAGE PEOPLE-Y.M.CA. (Casablanca)

D DONNASUMMER—MacArthur Park
(Casablanca) 25-15

* K.C, & THE SUNSHINE BAND—Do You Feel
Alright (TK) X-25

WGCL~Cleveland
® 10cc—Dreadlock Hotiday (Polydor)

De VILLAGE PEOPLE-Y.M.C A (Casablanca)
* E(ZJREIGNER—DoubIe Vision (Atlantic) 17-
 GERRY RAFFERTY—Right Down The Line

(UA)15-11

WZIP-Cleveland -
® GINO VANNELLI-I Just Wanna Stop (A&M)
® CHICAGO—-Alive Again (Columbia)

* ;IS. STEWART—Time Passages (Arista) 34.

* AMBROSIA—How Much i Feel (WB) 23-18
WSAl-Cincinnati
o NOLIST

*
Q-102 (WKRQ-FM)~Cinginmati

® FIREFALL—Strange Way (Atlantic)

® DR. HOOX~Sharing The Night Together
(Capitol)

* AMBROSIA—How Much | Feel (WB) 15-9

* PABLO CRUISE-Don’t Want To Live
Without It (A&M) 26-20

WCOL- Columbus B
© GIND VANNELLI~1 Just Wanna Stop (A&M)
© PAUL DAVIS—Sweet Life (Bang)

* AMBROSIA—How Much | Feel (WB) 27.13

 FOREIGNER—Double Vision (Atlantic) 18-
10

WNCI- Columbus —lllfl I
® STYX—Blue Collar Man (A&M)

© BARBRA STREISAND /NEIL DIAMOND—You
Don’t Bring Me Flowers (Columbia)

% AMBROSIA—HowMuch | Feel (WB) 18-13

% BARRY MANILOW—Ready To Take A Chance
Again (Arista) 12-9

WCUE-Akron i B
® FOGELBERG/WEISBERG—Power Of Gold
(Epic)

© BARBRASTREISAND/NEIL DIAMOND —You
Don't Bring Me Flowers (Columbia)

% AMBROSIA—How Much | Feel (WB) 25-16

D% DONNA SUMMER-MacArthur Park
(Casablanca) 16-6

www-americanradiohistorv com

BREAKOUTS-NATIONAL

BARBRA STREISAND/NEIL DIAMOND—You Don't Bring Me Flowers (Columbia)

BILLY JOEL-My Life (Columbia)
EMOTIONS-Smile (Columbia)

13-Q (WKTQ)—Pittsburgh

D@ ALICIA BRIDGES—I Love The Night Life
{Polydor)

® STYX—Blue Coltar Man (A&M)
* GINO VANNELLI-1)ust Wanna Stop (A&M)
194

% BARRY MANILOW—Ready Yo Take A Chance
Again (Arista) 14-9

WPEZ—Pittsburgh
® PABLO CRUISE~Don’'t Want To Live
Without It (A&M)
® AL STEWART-Time Passages (Arista)
% GINO VANNELLI-|Just Wanna Stap (A&M)
26-19

D% DONNA SUMMER—MacArthur Park
(Casablanca) 11-6

Southwest Regjon

STYX—Blue Collar Man (A&M)

AL STEWART—Time Passages (Arista)

FUNKADELICS—One Nation Under A Groove
(WB)

* PRIME MOVERS:

(©) DONMA SUMMER—MacArthr Park
{Casablanca)

GERRY RAFFERTY—Right Down The Line {Ua)
GINO VANNELLI—| Just Wanna Stop (A&M)

BREAKOQUTS:

CHICAGO—Alive Again (Columbia)

BARBRA STRE!SAND/NEIL DIAMOND—You
Don’t Bring Me Flowers (Columbia)

ELTON JOHN—Part Time Love (MCA)

KILT - Houston

® STYX—Blue Coliar Man (A&M)
o FOREIGNER-Double Vision (Atlantic)

* TOM PETTY & THE HEARTBREAKERS -
Listen To Her Heart (Shelter/ABC) 23.13

AL STEWART—Time Passages (Arista) 30-
21

KRBE—Houston B
® BARRY MANILOW-Ready To Take A Chance
Again (Arista}
® ELTON JOHN—Part Time Love (MCA)

* DR. HOOK—Sharing The Night Together
(Capitol) 27-15

* THE ROLLING STONES—Beast Of Burden
(Rolling Stones) 20-11

KLIF-Dailas
© LINDARONSTADT-Ooh Baby Baby
(Asylum)
® CHICAGO-Alive Again (Columbia)
* AMBROSIA~How Much | Feel (WB) 23-17
 GINO VANNELLI-1)ust Wanna Stop (A&M)
28-23

KNUS-FM-Dallas
® NONE
[ ]

% DAVID GATES-Took The Last Train
(Elektra) 15-10

* THE ROLLING STONES-Beast Of Burden
(Rolling Stones) 19-14

KFIZFM (Z.97)Ft. Worth
o NONE
[ ]
* FOREIGNER-Double Yision (Atlantic) 17-7

% GERRY RAFFERTY—Right Down The Line
(AU) 2518

KINT—El Paso
® CHICAGO—Alive Again (Columbia)

® DR.HOOK-Sharing The Night Together
(Capitol)

% DAVID GATES—Took The Last Train
(Elektra) 26-15

D% DONNA SUMMER—MacArthur Park
(Casablanca) 14-7

WKY—OKiahomaCity B
® AL STEWART-Time Passages (Arista)
® CHICAGO —Alive Again (Columbia)

% BILLYJOEL—She’s Always AWoman
(Columbia) 15-9
D% DONNASUMMER—MacArthur Park
(Casablanca) 12-8

KOMA—OkfahomaCity

® ANDY GiBB—Our Love (RSO)
® CHICAGO-Alive Again (Columbia)

% CHRYSTAL GAYLE-Talking tn Your Sleep
(LAY 3021

% GINO VANNELLI—~I Just Wanna Stop (A&M)
35-27

KAKC—Tulsa
® NONE
L]
* CHICAGO—Alive Again(Columbia) 12-7
% AMBROSIA—How Much | Feet (WB)9-3
KELi-Tulsa ———
® CHAKAKAHN—I'm Every Woman (WB)

De MECO--The Theme From The Wizard 00z
(Millennium)

* BILLY JOEL-She's Always A Woman
(Columbia) 14-6

D% DONNASUMMER—-MacArthur Park
(Casablanca) 15-8

WTIX—New Orleans — O
© BARBRA STREISAND/NEIL DIAMOND~You
Don’t Bring Me Flowers (Columbia)

® ALICE COOPER—How You Gonna See Me
Now (WB)

 FUNKADELIC-0One Nation Uinder A Groove
(WB) 40-28

* GERRY RAFFERTY—Right Down The Line
(UA) 14-6

WNOE—New Orleans -
® FUNKADELIC—One Nation Under A Groove
(WB)

® BARBRASTREISAND/NEIL DIAMOND -You
Don't Bring Me Flowers (Columbia)

* AUCE COOPER—How You Gonna See Me
Now (WB) 30-20

* GINOVANNELLI-I Just Wanna Stop (A&M)
2213

KEEL—Shreveport r
® AL STEWART-Time Passages (Arista)
@ STYX-Blue Collar Man (A&M)
D% DONNA SUMMER~MacArthur Park
(Casablanca) 27-15
D# ALICIA BRIDGES—) Love The Night Life
(Polydor) 31-21

Midwest Region

® TOP ADD ONS:

CHICAGO~Alive Again (Columbia)
BARRY MANILOW—Ready To Take A Chance
Again {Arista)
(D) VILLAGE PEOPLE~Y M.C A. (Casablanca)

% PRIME MOVERS:

FOREIGNER—Double Vision (Atlantic)
ANNE MURRAY —You Needed Me (Capitol)
ERIC CARMEN—Change Of Heart (Arista)

BREAKOUTS:

BARBRA STREISAND/NEIL DIAMOND ~You
Oon't Bring Me Flowers (Columbia)

BHLY JOEL—My Life (Columbia)

GYPSY—"Cause It's You Girl (RCA)

WLS—Chicago i Y
® BARRY MANILOW-~Ready To Take A Chance
Again (Arista)
@ FOREIGNER-Double Vision (Atlantic)

D DONNASUMMER—MacArthur Park
(Casablanca) 28-17

* ANNE MURRAY-You Needed Me (Capitol)
16-8

SRETCChacago. N
® LINDA RONSTADT--00h Baby Baby
(Asylum)
® FIREFALL—Strange Way (Atlantic)
% ANDY GiBB—Our Love (RS0) 31-22

% NICK GILDER—Hot Child In The City
(Chrysalis) 15-9
(Continued on page 34)
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“Hot Child InThe City”
Has A Hot Following

The New Single “Here Comes The Nighl"* The Album “City Nights"*
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Billboard Singl

® Continued from page 32
WROK—Rockford _
© CHICAGO—Alive Again (Columbia)
L]

D* DONNA SUMMER—MacArthur Park
(Casablanca) 22-12

* THEWHO-Who Are You (MCA) 19-11
WIRL—Peoria =

De DONNA SUMMER-MacArthur Park
(Casablanca)

® FOREIGNER-Double Vision (Atlantic)

 STEELY DAN-Josie (ABC) 20-14

* THE WHO-Who Are You (MCA) 22-19
WNDE-Indianapolis

© PLAYER-Prisoner Of Love (RSO)

® CHICAGO-Alive Again (Columbia)

* %R[lGN[R—DOUbICViSiOH (Atlantic) 29-

¥ THE ROLLING STONES—Beast Of Burden
(Rolling Stones) 17-11

WOKY-Milwaukee

© GINO VANNELLI—!Just Wanna Stop (A&M)
© AL STEWART-Time Passages (Arista)

¥ ANNE MURRAY—You Needed Me (Capitol)
12-10

% BARRY MANILOW—Ready To Take A Chance
Again (Arista) 28-21

WZUU-FM —Mitwauk
@ CRYSTAL GAYLE--Talking n Your Sleep
(UA)
L ]

w FOREIGNER—Double Vision (Atlantic) 17-9
W AMBROSIA—How Much | Feel (WB) 10-5
ASLOFM-Stlovis
® ALICECOOPER—How You Gonna See Me

Now (WB)
De VILLAGE PEOPLE-Y.M.C.A. (Casablanca)

* FOREIGNER—Double Vision (Atlantic) 18-
14

w FUNKADELIC—One Nation Under A Groove
(WB)20-16

KXOK—St.Louis B -
® DR.HOOK-Sharing The Night Together
(Capitol)
® CHICAGO—Alive Again (Columbia)

W JUSTIN HAYWARD—Forever Autumn
(Columbia) 36-21

 STEELY DAN-Josie (ABC) 22-13
KIOA-DesMoines
© FOREIGNER—Double Vision (Atlantic)

© THE ROLLING STONES—Beast Of Burden
(Rolling Stones)

* BARRY MANILOW—Ready To Take A Chance
Again (Arista) 2417

W JOHN TRAVOLTA—Greased Lightning
(RS0) 25-20

KDWB - Minneap
® STYX—Blue Collar Man (A&M)

© BILLYJOEL—-My Life (Columbia)

* glf:]CARMEN-ChangeOfHead(Arista)

w GYPSY—Cause It's You Girl (RCA) 30-26
KSTP—Minneapolis
© BARBRA STREISAND/NEIL DIRAMOND—You
Don't Bring Me Flowers (Cotumbia)
® FREFALL-Strange Way (Atfantic)
# AMBROSIA—How Much | Feel (WB) 147

% ERIC CARMEN—Change Of Heart (Arista)
2519

WHB-KansasCity =~~~

© FOGELBERG & WEISBERG —Power 0f Gold
(Epic)

® BARBRA STREISAND /NEIL DIAMOND-You
Don't Bring Me Flowers (WB)

# STEELY DAN-Josie (ABC) 38-26
% FOREIGNER—-Double Vision (Atlantic) 20-
12

KBEQ-KamsasCity
o DOLLY PARTON—Heartbreaker (RCA)
® PAUL DAVIS-Sweet Life (Bang)

* THE ROLLING STONES—Beast Of Burden
(Rolling Stones) 21-16

% FUNKADELIC—One Nation Under A Groove
(WB)23-18

KKLS—Rapid City

o ERIC CARMEN--Change Of Heart (Arista)

o CHICAGO —Alive Again (Columbia)

# ANNE MURRAY-You Needed Me (Capitol)
118

+ THE ROLLING STONES—Beast Of Burden
(Rolling Stones) 14-11

XQWB—Fargo

@ LEO SAYER-Rainin' In My Heart (WB)

® PAULANKA-ThisIsLove (RCA)

+ CHERYLLADD-Think It Qver (Capitol 18-
10

* PAULDAVIS—Sweet Life (Bang) 19-11

Northeast Region

BARRY MANILOW--Ready To Take A Chance
Again (Anista)

AL STEWART-Time Passages (Arista)

FOREIGNER—Double Vision (Atlantic)

* PRIME MOVERS:

(D} DONNA SUMMER—MacArthur Park
{Casablanca)

(D) ALICIA BRIDGES—I Love The Night Life
(Potydor)

(D) JOHN PAUL YOUNG—Love Is In The Air (Scotti
Brothers)

BREAKOUTS:

BARBRA STREISAND/NEIL DIAMOND—You
Oon't Bring Me Flowers (Columbia)
CHICAGD —Afive Again (Columbia)
(D) MUSIQUE—In The Bush (Pretude)

WABC—New York

® BARRY MANILOW—Ready ToTake A Chance
Again (Arista)

@ FOREIGNER--Double Vision (Atlantic)

w CAPTAIN & TENNILLE—You Never Done It
Like That (A&M) 44-24

D+ JOHN PAUL YOUNG~Love s In The Air
{ScottiBrothers) 22-13

99-X—New York o

© BARRY MANILOW-Ready ToTake A Chance
Again (Arista)

°
D% MUSIQUE-In The Bush (Prelude) 27-10

D% DONNASUMMER—MacArthur Park
(Casablanca) 27-10

WPTR—Albany

© FOGELBERG & WEISBERG—Power Of Gold
(Epic)

o AL STEWART-Time Passages (Arista)

* FOREIGNER-Double Vision (Atlantic) 14-8

w HALL & OATES—It's ALaugh (RCA) 18-14
WTRY-Albany

o AL STEWART-Time Passages (Arista)
©® CHICAGO—Alive Again (Columbia)
w AMBROSIA—How Much | Feel (WB) 17-10

* CRYSTALGAYLE—Talking In Your Sleep
Ua)21-14

WKBW—Buffalo
® NONE
L]

* BARRY MANILOW~Ready To Take A Chance
Again (Arista) 8-1

O DONNA SUMMER—-MacArthur Park
(Casablanca) 14-7

WYSL-~Buffalo =11

® PABLO CRUISE—Don’t Want To Live
Without It (A&M)

® AL STEWART—Time Passages (Arista)

% AMBROSIA—How Much | Feel (WB) 12-7

# FOREIGNER-Doubie Vision (Atlantic) 13-9
WBBF —Rochester

o STEELY DAN-Josie (ABC)

® AL STEWART-Time Passages (Arista)

% BILLY JOEL—She’s Always AWoman
(Columbia)

D# DONMASUMMER—MacArthur Park
(Casablanca) 27-20

WRKO—Baston

© BARBRA STREISAND/NEIL DIAMOND - You
Don't Bring Me Flowers (Columbia)

® DR. HOOK~-Sharing The Night Together
(Capitol)
D& ALICIABRIDGES—| Love The Night Life
(Polydor) 18-11

* DONRAY—Got ToHave Lovin’ (Polydor) 23
17

o NOLIST
L ]
*
*

F-105 (WVBF)—Boston

© DONRAY-Got To Have Lovin’ (Polydor)

@ LINDA RONSTADT~Just One Cook
(Asylum)

* FOREIGNER-Double Vision (Atlantic) 16-6

D# ALICIA BRIDGES—I Love The Night Life
(Polydor) 24-15

WDRC-Hartford

® BARBRA STREISAND/NEIL DIAMOND-You
Don’t Bring Me Flowers (Columbia)

® CHICAGO-Alive Again (Columbia)

D« DONNASUMMER—MacArthur Park
(Casablanca) 15-8

* THEROLLING STONES—Beast Of Burden
(Rolling Stones) 22-16

WPRO-AM—Providence .

© BARBRA STREISAND/NEIL DIAMOND—You
Don't Bring Me Flowers (Columbia)

® ALICE COOPER-How You Gonna See Me
Now (WB)

D% ALICIABRIDGES~|Love The Night Life
(Polydor) 10-7

% PAULANKA-This Is Love (RCA) HB-30
WPRO-FM—Providence

De DAN HARTMAN—Instant Replay (Blue Sky)

© BARBRA STREISAND /NEIL DIAMOND-You
Don't Bring Me Fiowers (Columbia)

% PLAYER—Prisoner Of Your Love (RSO) 20-
15

% -AMBROSIA—How Much | Feel (WB) 12-8
WICC—Bridgeport

@ STEPHEN BISHOP—Everybody Needs Love
(ABC)

® FOGELBERG & WEISBERG—Power Of Gold
(Epic)

On DONNASUMMER—MacArthur Park
(Casablanca)9-4

# CHICAGO—Alive Again (Columbia) 28-25

Mid-Atlantic Region

® TOP ADD ONS:

ANDY GIBB—Qur Love (RSO)
AL STEWART—Time Passages (Arista)
CHICAGD—Afive Again (Columbia)

* PRIME MOVERS:

GERRY RAFFERTY—Right Down The Line (UA)
(D) DONNA SUMMER—MacArthur Park
{Casablanca)
TOTO—Hotd The Line (Columbia)

BREAKOUTS:

BILLY JOEL—My Life (Cotumbia)

JOE COCKER~Fun Time (Asylum)

ALICE COOPER~-How You Gonna See Me Now
(WB)

WFIL—Philadelphia
@ BILLY JOEL—My Life (Columbia)

© ALICECOOPER—How You Gonna See Me
Now (WB)

* GERRY RAFFERTY~Right Down The Line
(UA) 20-15

# ERIC CARMEN—Change Of Heart (Arista)
18-14

WZZD—Phifadelphia u__
® CHICAGO-Alive Again (Columbia)
[ ]

Dw DONNA SUMMER —MacArthur Park
(Casablanca) 12-8

% GINO VANNELLI- just Wanna Stop (A&M)
16-12

WiFi-FM—Philadelphia —_—
De KAREN YOUNG-Hot Shot (West End)
® CHICAGO--Alive Again (Columbia)

D DOMNASUMMER—MacArthur Park
(Casablanca)11-2

D% FOXY-Get Off (Dash) 1812
WPGC~-Washington B

® ANDY GIBB—Our Love (RSO)

® JOECOCKER—FunTime (Asylum)

# CHICAGO —Alive Again (Columbia) HB-28

# TOTO—Hold The Line (Columbia) HB-29
WGH—Norfolk -

© BARBRASTREISAND /NEIL DIAMOND—You
Don't Bring Me Flowers (Columbia)

o BOB SEGER—We've Got Tonight (Capitol)
4 ANDYGIBB—Qur Love (RSO) HB-20
D& FOXY—Get Off (Dash) 9-4

es Radio Action

Based on station playlists through Thursday (10/19/78)

WCAQ—Baltimore

® FOGELBERG & WEISBERG—Power 0f Goid
(Epic)

® AL STEWART-Time Passages (Arista)

* GERRY RAFFERTY—Right Down The Line
(UM 13-6

* BARRY MANILOW-Ready To Take AChance
Again (Arista)

WYRE-Annapolis —
De  DANHARTMAN=-Instant Replay (Blue Sky)
o AL STEWART-Time Passages (Arista)
* FOREIGNER~Double Vision (Atlantic) 13-8

D ALICIABRIDGES~I Love The Night Life
(Polydor) 24-19

WLEE—Richmond |
o ANDY GIBB—Our Love (RSO)
® AL STEWART-Time Passages (Arista)

% THE ROLLING STONES~Beast Of Burden
(Rolling Stones) 11-7

% STEELY DAN-Josie (ABC) 13.9
WRVQ—Richmond

o ERIC CLAPTON—Promises (RS0)

® HEART-Straight On (Mushroom)

* ?;STEWMT—Time Passages (Arista) 28-

Dw ALICIABRIDGES—! Love The Night Life
(Polydor) 21-15

Southeast Region
® TOP ADD ONS:

(D) VILLAGE PEOPLE—Y.M.CA. (Casablanca)
ANDY GIBB—Our Love (RSO)
CHICAGO—Alive Again (Columbia)

% PRIME MOVERS:

(D) DONNA SUMMER—~MacArthur Park
(Casablanca)
(D) ALIZIA BRIDGES—I Love The Night Life
(Polydor)
FUNKADELICS—One Nation Under A Groove
(WB)

BREAKOUTS:

BARBRA STREISAND/NEIL DIAMOND—You
Don't Bring Me Flowers (Columbia)
(D) DAN HARTMAN-Instant Replay (Blue Sky)
EMOTIONS—Smile (Columbia)

WOQXI-Atianta
© BARBRA STREISAND/NEIL DIAMOND~You
Don't Bring Me Flowers ( Columbia)

© MELISSA MANCHESTER—Don't Cry Out
Loud (Arista)

w THE WHO—~Who Are You (MCA) 20-13

* BILLYJOEL—She's Always AWoman
(Columbia) 23-16

1-93 (WZGC-FM)—~Atlanta 5
® BARBRA STREISAND/NEIL OIAMOND—You
Don't Bring Me Flowers (Columbia)
© HEART-Straight On (Mushroom)

D DONNASUMMER--MacArthur Park
(Casablanca) 14-5

* FIREFALL—Strange Way (Atlantic) 29-20
WBBQ—Augusta
® STYX—Blue Collar Man (A&M)

© BARBRA STREISAND /NEiL DIAMOND—You
Don't Bring Me Flowers (Columbia)

# CRYSTAL GAYLE~Talking In Your Sleep
(UAY13-7

D# DONMASUMMER—MacArthur Park
(Casablanca) 22-16

WFOM—Atlanta —
® FOGELBERG & WEISBERG—Power 0f Gold
(Epic)
® 10cc—Dreadlock Holiday (Polydor)
# GINO VANNELLI—1 Just Wanna Stop (A&M)
2113

D# DONNASUMMER—-MacArthur Park
(Casablanca)21-13

WSGA—Savannah

© BARBRASTREISAND/NEIL DIAMOND—You
Don't Bring M e Flowers (Columbia)

® CAPTAIN & TENNILLE—You Never Done [t
Like That (A&M)

* FUNKADELIC—One Nation Under A Groove
(WB)6-1
* AMBROSIA—How Much | Feel (WB) 18-13
WFLB—Fayetteville

© BARBRA STREISAND/NEIL DIAMOND—You
Don't Bring Me Flowers (Columbia)

De VILLAGE PEOPLE-Y.M.C A (Casablanca)
D% CHIC—Le Freak (Atlantic) 33-27
# AMBROSIA—How Much | Feel (WB) 13-8

WwwWw americanradiohistorv com

WQAM—Miami
De DAN HARTMAN—Instant Policy (Blue Sky)
[ ]

D« SYLVESTER-Dance, Disco Heat (Fantasy)
2317

D DONNASUMMER-MacArthur Park
(Casablanca) 4-1

WMIX (36X)—Miami

De GOODYGOODY-# 1DJ (Atlantic)
® EMOTIONS-Smile (Columbia)

D# KAREN YOUNG-Hot Shot (West End) 21-10

D# ALICIABRIDGES~I Love The Night Life
(Polydor) 35-29

Y-100 (WHY1-FM)—~Miami B

© BARBRA STREISAND/NEIL DIAMOND~You
Don'’t Bring Me Flowers (Columbia)

De VILLAGE PEOPLE-Y.M.C.A. (Casablanca)

¥ NICK GILDER—Hot Child In The City
(Chrysalis) 18-12

¥ LEIF GARRETT—| Was Made For Dancing
(Scotti Brothers) 29-23

WLOF—Orlando

® GINO VANNELL!~1)ust Wanna Stop (A&M)

© BARBRA STREISAND/NEIL DIAMOND—You
Don't Bring Me Flowers {Columbia)

% DR.HOOK—Sharing The Night Together
(Capitol) 20-14

D% DONNA SUMMER—MacArthur Park
(Casablanca) 15-10

Q-105 (WRBQ-FM)—Tampa -
© BARBRASTREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia)
De VILLAGE PEOPLE—Y.M.C.A (Casablanca)
Ow FOXY-Get Off (Dash) 9-3

* THEROLLING STONES—Beast Of Burden
(Rolling Stones) 18-14

BJ-105 (WBJW-FM)—Orlando
® CHICAGO-Alive Again (Columbia)

© BARBRASTREISAND/NEIL DIAMOND —You
Don't Bring Me Flowers (Columbia)

O DONNASUMMER—MacArthur Park
(Casablanca) 29-20

* DAVIO GATES—Took The Last Train
(Elektra) 24-16

WQPD—Lakeland -
© DAN HARTMAN —(nstant Reptay (Biue Sky)
o STARBUCK-Searching For A Thrill (UA)

* GINOVANNELLI-1Just Wanna Stop (A&M)
40-19

# ATLANTARHYTHM SECTION—Champagne
Jam (Polydor) 23-12

WMF)—Daytona Beach
© ANDY GIBB—Our Love (RSO)
® ERIC CARMEN—Change Of Heart (Arista)
* (I;AN;)VANNELLI-IJustWanna Stop (A&M)

* STEELY DAN—Josie (ABC) 30-21
WAPE--Jacksonville & B

@ FUNKADELIC—One Nation Under AGroove
(WB)

De VILLAGE PEOPLE-Y.M.C.A. (Casablanca)

w DR.HOOK-Sharing The Night Together
(Capitol) 21-5

* THEROLLING STONES—Beast Of Burden
(Rolling Stones) 12-6

WAYS—Chariotte
De CHIC—LeFreak (Atlantic)

© BARBRA STREISAND/NEIL DIAMOND —You
Don't Bring Me Flowers (Columbia)

% GERRY RAFFERTY—Right Down The Line
(UA) 14-10

# FOREIGNER-Double Vision (Atlantic) 22-
18

WKX-Raleigh
© ANDY GiBB—Our Love (RS0)

o BARBRASTRE!SAND/MEIL DIAMOND -You
Don’t Bring Me Flowers (Columbia)

% JUSTIN HAYWARD-Forever Autumn
(Columbia) X-29

D KAREN YOUNG~Hot Shot (West End) AD-
30

WIOB—Winston-Salem
® NOLIST

L]

*

*

WIMA—Charleston

© MEAT LOAF—You Took The Words (Clev
Intl)

® CHICAGO-Alive Again (Columbia)
* CLOUY-Substitute (Epic) 26-17
* PAUL DAVIS—Sweet Life (Bang) 15-11

Playlist Top Add Ons @
Playlist Pime Movers #

'WORD—Spartanburg
De DANHARTMAN—instant Replay (Blue Sky)
® JOECOCKER-FunTime (Asylum)
* GINO VANNELLI-| Just Wanna Stop (A&M)
24-17

D« DONNASUMMER—MacArthur Park
(Casablanca) 15-9

WLAC—Nashville
o NONE

L]

* NONE

*

92-Q—Nashvitle

© ANDYGIBB—Our Love (RSO)
L ]

¥ DR.HOOK-—Sharing The Night Together
(Capitol) 23-17

% LINDA RONSTADT —Back In The USA
(Asylum) 8-6

WHBQ—Memphis

® FOREIGNER-Double Vision (Atlantic)
De SYLVESTER-Dance, Disco Heat (Fantasy)

% FUNKADELIC—One Nation Under A Groove
(wB)23-7

% D.J.ROGERS—-Love Brought Me Back
(Coiumbia) 19-8

WFLI-Chattanooga

® PABLO CRUISE~Don't Want To Live
Without It (A&M)

® PLAYER—Prisoner Of Your Love (RSO)

Ow ALICIABRIDGES~I| Love The Night Life
(Polydor) 17-3

Dw ATASTE OF HONEY—Boogie Oogie Oogie
(Capitol) 12-5

WRIZ-Knoxville

© JUSTIN HAYWARD —Forever Autumn
(Columbia)

© BARBRA STREISAND/NEIL DIAMOND - You
Don't Bring Me Flowers (Columbia)

w CAPTAIN & TENNILLE~You Never Done It
Like That (A&M) 21-11

W BILLY JOEL—She's Always A Woman
(Columbia) 25-18

WGOW-Chattanooge

® ANDY GIBB—Our Love (RSO)
® CHICAGO-Alive Again (Columbia)
W PAUL DAVIS—~Sweet Life (Bang) 19-15

w DR.HOOK-Sharing The Night Together
(Capitol) 17-13

WERC—Birmingh

© LINDA RONSTADT—Ooh Baby Baby
(Asylum)

@ ALICECOOPER—How You Gonna See Me
Now (WB)

* PAUL DAVIS—Sweet Life (Bang) 12-5

D ALICIABRIDGES—1Love The Night Life
(Polydor) 16-9

WSGN—Birmingham

© ERIC CLAPTON—Promises (RSO)

© BARBRA STREISAMD/NEIL DIAMOND-You
Don't Bring Me Flowers {Columbia)

Dw ALICIABRIDGES—| Love The Night Life
(Polydor) 16-8

# PAUL DAVIS—Sweet Life (Bang) 12-6
WHHY—Montgomery

® PABLO CRUISE—Don't Want To Live
Without It (A&M)

© BARBRA STREISAND /NEIL DIAMOND —You
Don’t Bring Me Flowers (Columbia)

s BARRY MANILOW~Ready To Take A Chance
Again (Arista) 15-8

D ALICIABRIDGES— Love The Night Lifé
(Polydor) 21-15

KAAY-Little Rock

® HALL & OATES—|t'sA Laugh (RCA)

® PABLO CRUISE—Don't Want To Live
Without It (A&M)

* FOREIGNER—Double Vision (Atiantic) 17-
13

* AMBROSIA—How Much | Feel (WB) 12-9

© Copyright 1978, Biliboard Publi-
cations, Inc. No part of this pubili-
cation may be reproduced, stored
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mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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WOULDN'T YOU?

Here’s a time-tested way to do just that...
AND IT’S FREE!
American Country Countdown Presents

THE TOP 100 COUNTRY HITS OF 1978

Bob Kingsley's review of the greatest country hits of the year... A complete countdown,
from #100 to #1, based on BILLBOARD’s official 1978 tabulation. 7 stereo LP’s shipped
December 9 in plenty of time for maximum holiday programming and sales.

THE 7 HOUR SPECIAL OF THE YEAR ... FREE with your order for 13 weeks of
American Country Countdown in 1979. This exclusive offer is available for a limited
time to one radio station in each market where American Country Countdown
broadcast rights are still open. MAIL THE COUPON ON THIS PAGE TODAY . ..
BUT NO LATER THAN THANKSGIVING FOR FULL DETAILS or call
Watermark (213) 980-9490.

WATERMARK, INC., 10700 VENTURA BLVD., NO HOLLYWOOD, CA 91604

Yes! | want to hear all the specifics on your FREE offer. American Country Countdown is not heard in
my market.

Name

Call Letters Title
Address

City State Zip

© 1978 Watermark
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Billboard Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

**BASED ON STATION PLAYLISTS THROUGH WEDNESDAY 10-18-1978°¢
Top Add Ons-National Top Requests/Airplay-National
STEPHEN STILLS—Thoroughfare Gap (Columbia) .

WHO—Who Are You (MCA)
MARK-ALMOND~Other People’s Rooms (A&M)

LINDA RONSTADT—Living In The U.S.A. (Asylum)
SOUTH SIDE JOHNNY AND THE ASBURY JUKES—Hearts Of Stone (Epic) VAN MORRISON-Wavelength (W.B.)
BRAND X—~Masques (Passport)

FOREIGNER--Double Vision (Atlantic)

National Breakouts
ELTON JOHN-A Single Man (MCA)

FIREFALL—Elan (Atlantic)
BILLY JOEL-52nd. Street (Columbia)
TED NUGENT—Weekend Warrior (Epic)

ADD ONS kg hobr Beyaprod KBPI-tM—Denver (John Bradley) KMOD-FM-Tutsa (Bill Bruin) WLVQ-FM—Columbus (Steve Runner) WSHE-FM—Ft.Lauderdaie (PhilHendrie) ~ WLIR-FM—New York (D. McNamara/L. Kleinman)
ucts added at the radio stations © ELTON JOHN—ASingle Man (MCA) 0 S e p el © VAN MORRISON-Wavelength (W.B.) ®  SANTANA-inner Secrets (Columbia) ® PETER, PAUL & MARY—Reunion (W.8.)
listed; as determined by station © BILLYJOEL—52nd. Street (Columbia) ®  BILLY J0EL-52nd. Street (Columbia) © ELTON JOHN~ASingle Man (MCA) ® BILLYJOEL—52nd. Street (ColumbTa) ® JETHRO TULL—Bursting Out (Chrysalis)
personnel. ©  FIREFALL—Elan (Attantic) ® ELTONJOHN—ASingle Man (MCA) ® FIREFALLElan (Atlantic) ©  STEPHENSTILLS—Thoroughfare Gap (Columbia) ©  RICHARD WRIGHT—Wet Dream (Columbia)
TOP REQUESTS/AIRPLAY— o SANTANA-Inner Secrets (Columbia) © FIREFALL- Elan (Mlantic) ®  BLUE OYSTERCULT~Some Enchanted Evening © FIREFALL~Eian (Atlantic) ®  BILLYJOEL-52nd. Street (Columbia)
The four products registering o PABLOCRUISE-Worlds Away (ASM) ® TED NUGENT—Weekend Warrior (Epic) (Columbia) ® DAVID BOWIE-Stage (RCA) e ELTONJOHN—ASingle Man (MCA)
thed g(ealtest IISt:nter rgqu:sl:s . ® STEPHENSTILLS-Thoroughtare Gap (Columbia) . ® MYLONLE FEVRE—Love Rustler (W.B.) ® ACEFREHLEY—(Casablanca)
and airplay; as determine . i i
o F;erysonne' Y, % LINDARONSTADT—Living n The U.S A (Asylum) * YES—Tormato (Atlantic) . *  LYNYRD SKYNYRD—Skynyrd's FirstAnd . . . Last % WHO-Who Are You (MCA)
BREAKOUTS—Billboard Chart % KENNYLOGGINS—Nightwatch (Columbia) % LINDARONSTADT—Living In The U.S.A (Asylum) * STYX-PiecesOf Eight (ASM) (MC:) . . & RAODTONES= Sono s RGN dhioncd
Dept. summary of Add Ons and *  WHO—Who Are You (MCA) o DDA ARBOSION Do {Look B auk(Epi) Sl S s e * VAN MORRISON—Wavelength (W.B)
Requests/Airplay information | % ROLLINGSTONES—SomeGirls (Rollingtones) * DANFOGELBERG & TIM WEISBERG—Twin Sons 0f % LINDARONSTADT—Living InThe U.SA. (Asylum) % LINDARONSTADT—LivingInTheU.S.A. (Asylum) ¥ e -
to reflect greatest product ac- |  KSW.FM—Seattie (Steve Slaton) Dt L DA * FOREIGNER—Double Vision (Atiantic) * WHO—Who Are You (MCA) ~(Ele 'f)
tivity at regional and national l -. Eva|umbi;) KBBCFM—Phoenix (J.D. Freeman) WOVE-FM—Pittsburgh (John McGahan) B WORJ-FM—Odando (GaryBrownMD) WOUR-FM—Syracuse/Utica (Jeff Chard)
levels. | . il ©  STEPHEN STILLS—Thoroughfare Gap (Columbia) o BILLY JOEL—52nd. Street (Columbia) © STEPHEN STILLS—Thoroughfare Gap (Columbia) ® BILLY JOEL—52nd. Street (Columbia)
SANTANA—Inner Secrets (Columbla) .
W St R ion o ELTON IOHN_ASingle Man (MCA) . ERICCARMDI—Change01Heart(;.\nsta) o ELTONJOHN—ASingleMan (MCA) ®  SANTANA—Inner Secrets (Columbia) ®  SANTANA-Inner Secrets(Columbia)
estern eg o STEPHENSTILLSThooughfareGap(Columbia)  — e e~ onerSecrets (Columbia) ©  CRAWLER—Snake. Rattle & RollEpic) B EL 2 Ind Stee(Columbia) O (Ll WielErn({iiiz)
o BLUEOYSTER CULT—Some Enchanted Evening s~ o AN MATTHEWS—Stealin’ Home (Mushroom) ® FIREFALL—Elan (Atlantic) o RORY GALLAGHER—Photo Finish (Chrysalis)
® TOP ADD ONS: (Columbia) © ALIARREAU-AIlFly Home (W.B.) o SANTANA—Inner Secrets(Columbia) © ELTONJOHN-ASingle Man (MCA) ©  NICOLETTE LARSON—Nicolette (W.B.)
BILLY JOEL520d. Sree (Columbia o TEDNUGENT—Weekend Warrior (Epic) ® SEALEVEL—OnTheEdge (Capricorn) & ®  MARX-ALMOND-Other People’s Rooms (A&M) © BLISS BANG—Dinner With Raoul (Columbia)
SOUTH SIDE JOHNNY AND THE ASBURY * ROLLING STONES—Some Girls (Rolling Stones) * C"Uc"“""ﬁ'°"‘-c""“""°'anchEI(‘&M) * LINDARONSTADT—Living!n The U.SA.(Asylum) *  CHICAGO—Hot Streets (Columbia) * NEILYOUNG—Comes A Time (Reprise)
JUKES —Hearts Of Stone (Epic) * FOREIGNER—Double Vision (Atlantic) L GV RSOl R, % WHO-Who Are You (MCA) CAEERTUIE)! * VAN MORRISON—Wavelength (W.5.)
?&*ﬁ;ﬁ:ﬁ?gg:?s 15 % GREG KIHN=NextOf Kihn (Beserkley) A ELTONIDHNS SiglaMa (W) . * FOREIGNER—-Double Vision (Atiantic) *  BOSTON—Don't Look Back (Epic) *  10cc—Bioody Tourists (Potydor)
mali (W.B. % WHO_Whore You (MCA) % PHOEBE SNOW~—Against The Grain (Columbia) * STYX—Pieces Of Eight (A&M) * VAN MORRISON-Wavelength (W.B.) % AMBROSIA-Life Beyond LA (W.B)
KF16-FM—Fresno (Art Farkas) RRST-FM—Albuquerque (B. Stambaugh, B. Shlman) _ yyzf £ Miwaukee (M. Wolf/). Santoro) WKDF-FM-Nashville (Alan Sneed) o WBUF-FM—Buffalo (JefAppleton)
XTOP REQUEST/AIRPLAY: o ELTONJOHN=A Single Man (MCA) . ELTONIOMN—ASingIeMan(MCA). o FREFALL—Elan (Allantic) © MARX-ALMOND —Other People's Rooms (A&MY’ 51 Streel(?)ol;mia)
o ® BILLYJOEL-52nd. Street (Columbia) ®  SANTANA=Inner Secrets (Columbia) ©  ELTON JOHN—A Single Man (MCA) © ELTONJOHN-ASingle Man (MCA) A (Ah .
IOLLs!lnGSTOIES—Saneﬁans(RdI|ng v ©  STEPHENSTILLS—Thoroughtare Gap (Cotumbia) o STARZ=Coliseum Roch (Capitol) © BILLYJOEL—52nd. Street (Columbia) B
iy . ® BILLY JOEL-52nd. Street (Columbia) 5 u . ® STEPHENSTILLS—Thoroughfare Gap (Columbia) ® SANTANA-inner Secrets(Columbia)
WHO-Who Aré You (MCA) T DS RnlI Neciei(RCA) o SOUTH SIDE JOHNNY AND THE ASBURY JUKES
YAN MORRISON—Wavelength (W.5.) . © LOUISIMA'SLE ROUX—(Capltol) o MARKALMONDOther Peope’s Rooms (ABM) ®  SANTANA-Inner Secrets (Columbia) i S enly
o FOREIGNER—Double Vision (Atlantic) i ® GENE COTTON—Save The Dancer (Ariota/ © OMEGA—Skyrover (Fantasy) @ FIREFALL—Elan (Atlantic) ELTON JOHN—ASingl (MeA)
America) N L] —ASingle Man
0@ A MOODYBLUES—Octave (Lond e * DANFOGELBERG & TIM WEISBERG—Twin Sons Of )
< gavei(Lonech) % LINDA RONSTADT—Living In The USA (Asylum) A L 2 ) Different Mothers (Full Moon/ Epic) © TED RUGENT—Weekend Warrior (Epic)
o BREAKOUTS: * CHICAGO—Hot Streets (Columbia) % HEAT—Dog & Butterty (Portrat) * BILLY JOEL-52nd. Street (Columbia) % STYX—Pieces Of Eight (A&M) *  GINOVANNELLI-Brother To Brother (ASM)
% 6INO VANNELLI—Brother To Bro i i
- SANTANA-loner Secrets (Columbiz) P Bl (N, * DANFOGELBERGLTIMWESBERGTwinSons0f % ST Pleces Ot Eight (AM) % WHO—Who Are You (MCA) * DANFOGELBERG & TIM WEISBERG—Twin Sons Of
= STEPHEN STILLS—Thoroughfare Gap %  LINDARONSTADT —Living In The U.S A. (Asylum) Different Mothers (Full Moon/Epic) *  NEILYOUNG—ComesATime (Reprise) % LINDARONSTADT=LivingIn The U.S.A. (Asylum) Different Mothers (Full Moon/Epic)
m ﬂTm;::ia:S' o S OUthweSt Re ion * WHO—Who Are You (MCA) KADLFM-St.Los (Peter Parisl) WQDR-FM—Raleigh (Chris Miller) * NEILYOUNG—ComesATime (W.8)
—AJKgle Man i i it )
R TED NUGENT—Weekend Warrior (Epic) 9 M Re . S FIREEALIEan (lian o) o BILLYJOEL-52nd. Street (Columbia) * 1070~ (Columbia)
o igwi jon o BILLYJOEL-52nd. Street(Columbia) o SANTANA- Inner Secrets (Columbi WCOZ-FM—-Boston (Bob Stayin
> er Secrets (Columbia) LU (Bob Stavin) I
< ® TOPADD ONS: ®  MARK-ALMOND—Other People’s Rooms (A&M) o NICOLETTE LARSON—Nicolette (W.B.) o DANHILL—Frazen InThe Night (20th Century)
. GALLAGHER—Photo Finish (Chrysatis) o |AN MATTHEWS —Stealin’ Home (Mushroom) .
& —SanFi I ® TOP ADD ONS: O Lol ®  FIREFALL~Elan (Atlantic
& KSAN-FM—San Francisco (Kate Ingram) — TREVOR RABIN=(Chrysalis) T ®  STEPHEN STILLS—Thoroughtfare Gap (Columbia) e BABY GRAND—Ancient Medicine (Arista) s NICOLETTELA:ON N’c)olene(WB)
2 A " —Ni .B.)
A RELMONTDRIF S gleliar (ME) GENTLE GLANT—Be A Giant For A Day (Capitol) TED NUGENT—Weekend Warrior (Epic) o GINOVANNELLI—Brother To Brother (A&M) . )
8 ® SANTANA—inner Secrets (Columbia) gmj[;(—Sm:‘e,zame&qul([EmF) STEPHE STILLS~Thoroughfare Gap * STYX=Pieces Of Eight (A&M) % LINDARONSTADT—Living In The U S A (Asylum) ® BILLYJOEL—52nd. Street (Cofumbia)
|2 @ STEPHENSTILLS-Thoroughfare Gap (Columbia) W5l eetent Watior (Ep o) mg:g:gbwn) _ ) & PABLOCRUISE—Worlds Away (A&M) * ROLLING STONES--Some Girls (Rolling Stones) »
(O © SEALEVEL—OnThe Edge(Capricorn) ~Double Vision (“'h"t'c) « FOREIGNERDouble Vision (Atanti * WHO—Who Are You (MCA) .
© o SOUTHSIDE JOHNNY ARD THE ASBURY JUKES— MARRAMONG.Z0 ek enp éfsiRoog s (ARM) e :
4 : . * STYX—Pieces Of Eight (A&M) * WHO—WhoAre You (MCA)
of Epic # KEMNY LOGGINS—Nightwatch(Columbia)
"”mujz”( o . . *TOP REQUEST/AIRPLAY: % ROLLING STONES—Some Girls (Rolfing Stones)
o RORY HER—Photo Finish (Chrysalis] 0
* VAN MORRISON—Wavelengih (W.B) CHICAGO- Hot Streets (Cotumbia) *TOP REQUEST/AIRPLAY: Southeost Reg|on Northeast Region * VAN MORRISON—Wavelength (W.B.)
= i TOTO—(Columbia) * AL STEWART-Time Passages (Arista
* ROLLI
IERNE i ARSI RS}, LINDA RONSTADT—Living fn The U.SA LINDA RONSTADT—Living In The U.S.A. ) ges (st
* BRYAN FERRY—The Bride Stripped Bare (Atlantic) (Asylum) (hsylum) ® TOP ADD ONS: ® TOP ADD ONS: WHR-FI—PhLmIgM-Q;HHn_ntg/!-?dhﬁ
*  WHO—WhoAre You (MCA) WHO—Who Are You (MCA) FOREIGNER—Double Vision (Atlantic) ' ’ © STEVE MARTIN-Let's Get Smali (W.B.)
KSG0-FM Jose (Paul Weils NEIL YOUNG-Comes A Time (Reprise; = -
srr.;::mmLL't ctls | (W.8) WHO—Who Are You (MCA) e MARK-ALMOND—Other People’s Rooms (A&M) m'(“rf,mg)‘s Roeleire G ® T0T0—(Columbia)
. —Let's Get Smalf (W.B. —A Single Man (MCA; f i
® PREFALL-Blan (Atlantic) BREAKOUTS: ;m:ll?lims—l&eﬂy:;;ds(zista) BICORETTELARSON JMeoje el B) e R )
) . TERRY REED—Rogue Wave (Capitol) .
® TED NUGENT-Weekend Warrior (Epic) STEPHER STILLS - Thoroughfare Gap BREAKOQUTS: SOUTH SIDE JOHNNY AND THE ASBURY BRAND X—Masques (Passport)
®  SANTAMA—Inner Secrets (Columbia) (Columbia) JUKES—Hearts Of Stone (Epic) .
®  STEPHEN STILLS—Thoroughfare Gap (Columbia) ELTON JOHN—A Single Man (MCA) FIREFALL~Elan (Atiantic) b
- BHLLY JOEL—52nd. Street (Columbia) ELTON JOHN—A Single Man (MCA - i
BT v PR Eon ) SR Pces Of it Oy ) XTOP REQUEST/AIRPLAY: *TOP REQUEST/AIRPLAY: * ::::‘:::STS:::'stt'e,et(,c‘;':m:':i =
« ROLLING STONES—Some Girls (Roliing Stones) GINO VANNELLI~Brother To Brother (A&M) VAN MORRISON—Wavelength (W5.) * —Living n The U.S A (Asylum’
* YES—Tormato (Atfantic) LINDA RONSTADT-Living In The U.SA. g *  DAVID BOWIE—Stage (RCA)
. WHO-Who Are You (MCA)
* !é.d}JEOb'ST)ﬂwLY—SomeEnchanledEvemng FM0-Dattas (Merk Chrstopher) ml)(“vz:‘umk)’ N, SOUTH SIDE JOHNNY AND THE ASBURY # NEIL YOUNG—Comes A Time (Reprise)
(Columbia RZEW-FM-Dallas (Mark Christopher) — ~Who Are You-(M JUKES—Hearts Of Stone (Epic) ;
" WBRU-FM—Providence (Steve Stock
*  DAYE EDMUNDS—Tracks On Wax 4 (Swansong) ®  BILLY JOEL-52nd. Street(Cotumbia) WABX.FM—Detroit (Cart Galeana) :I:l;g:;;s&l(w::éﬁ:;i(wa) LIND(zty?RS)IADT—Living InThe USA. == ;mi*;:: ﬁ:;;::;immus n
il " 4 e e = 8. um [ A =
KMEL-FM—San Francisco (Mark Cooper) ® ELTONJOHN-ASingle Man (MCA) o SEALEVEL-On The Edge (Capricorn) Hearts Of Stone (Epic)
o TED NUGENT~Weekend Warnor (Epic) ® FIREFALL—E!an (Atlantic) o TED NUGENT-Weekend Warrior (Epi i
1 pic) - . ® FIREFALL—Elan (Atlantic)
- . BREAKOUTS: BREAKOUTS: n
. :.m.:m;s“ SBtthe'r;oBru&er(:&M)) ®  STEPHEN STILLS—Thoroughfare Gap (Columbia) o TERRYREED—Rogue Wave (Capitol) © BILLY JOEL—52nd. Street (Columbia)
O —Stealin” Home (Mushroom TREVOR RABIN —(Chrysali = P SANTANA~Inner Secrets (Columbi .
o DANFOGELBERGETMWEISBERGTwinSonsOf o -2 . o STEPHENSTICLS slhoioughiaretiap (Columbi) ;mm_g',':n'“ff,’:“c)( R BILLY JOEL—52nd. Street (Columbia) o STEPHENSTILLS~Thoroughfare Gap (Columbia)
: 4 © GENTLEGIANT—Be A Giant For ADay (Capitol) © FIREFALL~Elan (Atlantic) y FIREFALL— Etan (Atlantic) R
Different Mothers (Fuli Moon/Epic) BILLY JDEL-52nd. Street (Columbia) ®  WILSON PICKETT—A Funky Situation (Big Tree)
& # CHICAGO—Hot Streets (Columbia) ©  ELTON JOHN—A Singie Man (MCA) STEPHEN STILLS—Thoroughfare Gap iLTONlOHN—ASmgIeMan(!ACA) . o SANTANA=Inner Secrets (Columbia)
o * PLAYER-Danger Zone (RS0) & ROLLING STONES—Some Girls(Rolling Stones) (Columbia) TED MR EMTS S eekerd Wapiorl(BR c) P s
* UNDARONSTADT—Living!nTheUSA (Asylum) ~ *  TOTO~(Columbia) * THECARS—(Elektra) - WANORISON_Wovelength V.5
+ BUSTON=Don'tLook Back (Epic) * :?BSEGIER:MCW‘ETBUMTWD- * FOREINER—Double Vision (Atiantic) T ——— N
* VAN MORRISON—Wavelength (W.6.) nou:"fo:u :'"(l:’_'” # GINO VANNELLI—Brother To Brother (A&M) WRASFM—Mlanta (Tom West) s sevm(e B o o
< i KLOL.FM —Houston (Paul Riann) ~ WIKLFM—Eigin/Chicago (T, Marker /W, Leisering) o HAPPYTHE MAN-Crafty Hands (Arista) QDL A T, % WHO—Who Are You (MCA)
T ; g i o BRANDX-M Passport]
KGE-FM-SanDiego(ValerieMclntosh) _ ® ;'“:t Imn(:e"a"tt::)Col \ o GOLDEN EARRING—Grab t For ASecond (MCA) © SOUTHSIDE JOHNNYANDTHEASBURYJUKES - Fmﬂu_[::;’:;:nt‘;p"') WAER.FM.-Syracuse (Butch Chares)
© SANTANA—Inner Secrets (Columbia) SRSRRANA e ret (Colontid) © PATTRAVERS-HeatIn The Street (Polydor) Heams RESRGRIEDH) T s o
CHARD WRIGHT —Wet Dream (Columbi . © SANTANA=Inner Secrets(Columbia) ® TERRY REED—RogueWave (Capitol) ® BABY GRAND—Ancient Medicine (Arista)
o RICHARD HT—We reamA( um |a?t e o STEVE FROBERT—Alive On Arrival (Nemperor) - o DOCTORJOHN~City Lights (A&M) o VALERIE CARTER—Wild Child (Columbia)
o GENTLE GIANT—Be A Giant For A Day (Capitol) o OURAY—Chome On The Range (Yaxi) O o SONSEALS—Live And Buming (Alligator)
- 1 L]
: STEPHEN STILLS—Thoroughfare Gap (Columbia) . '®  DAVID BOWIE -Stage (RCA) : * BILLYJOEL-52nd. Street (Columbia) ©  JIMMY CUIFF—Give Thanks (W.8)
© MADDY PRIOR—Woman in The Wings (Chrysalis —ASi )
. % NEIL YOUNG—ComesATime (Reprise) N VIMHORRISON—:IT:e,:e:gt:(W.BK)( o) *  OREGON—Out Of The Woods (Elekira) : ;L"T:';::JOA"S’::“":;‘;’#"&:U"mm . Jg‘l).lf.SA:DTHEPOLIIBEARS—GotNoBfeedmg
* BOSTON—Don't Look Back (Epic) *  ELTON JOHN—ASingle Man (MCA) o~ T A e (M;’i'“) * WEATHER REPORT—Mr . Gone (Columbia) Hearts Of Stone (Epic) . ;ﬁ v:l)m :)w o
*  ROLLING STONES—Some Girls (Rolling Stones) % BILLYJOEL—52nd. Street (Columbia) e ) * NEILYOUNG—ComesATime (Reprise) % BRUCE SPRINGSTEEN—Darkness At The Edge Of - I
% FOREIGNER—Double Vision (Atlanti + BRYAN FERRY—The Bride Stripped Bare (Atlantic) L @ g % BLONDIE—ParallelLines (Chrysalis)
W (’Mg‘)’"( antic) * STEPHENSTLLS-ThooughfareGap(Columbi)  peoec ™o * Town (Columbia) e g
—WhoAre Tou - ek —1ormato antic,
-FM - 5 A "] hingt id Einstei WRNW-FM—New York (Donna Lemiszki)
KOME.FM—San jose (DanaJang) KRLY-FM—Houston (B. Todd/M. Jones) WNMS-FM—Cleveland (fohn Gorman) WHFS-FM ngton D.C. (David Einstein) A (,A"‘r ), ol % HAPPY THEMAN—Crafty Hands (Arista)
- - e ——— —ASH o ——— — | d L] —tian anfic,
o BILLYJOEL—52nd. Street (Columbia) ® ELTON JOHN—ASingle Man (MCA) o ELTONJOHN—ASingle Man (MCA) e FIREFALL-Elan(Atlantic) . BIGRIN=AS Rl IC) % PATMETHENEY GROUP—(ECM)
®  SANTAMA—(nner Secrets (Columbia) ® CRAWLER—Snake, Rattle & Roll (Epic) o FIREFALL-Elan (Aantic) o TOMWAITS—Biue Valentine (Asylum) & sru_.:s Ti ‘M R
. . i L] PHEN —Thoroughfare Gap (Columbia) P . . .
®  STEPHENSTILLS —Thoroughtare Gap (Columbia) ® T0T0—(Columbia) o FUNKADELIC—One Nation Under A Groove (W.B.) ® TERRY REED—Rogue Waves (Capltal) ) © Copyright 1978, Billboard Publi-
o TOTO—(Columbia) ©  SANTANA-Inner Secrets (Columbia) o BLACK SABBATHNever Say Die (W.B o JOANARMATRADING—Show Some Emotion (AGM) & MWARK-ALMOND-Other People’s Rooms (A&M) cations, inc. No part of this publi-
o BRYANFERRY—The Bride StrippedBare (Atlantic) ] e e ®  SANTAMA—Inner Secrets (Columbia) cation may be reproduced, stored
ppe ® BILLYJOEL-52nd. Street (Columbia) o TEDNUGENT—Weekend Warrior (Epic) ® CHAVIN—jet Lag (CP) o ERICCARMEN—Change Of Heart (Arista) in a retrieval system, or trans-
©  SOUTH SIDE JOHNNY AND THE ASBURY JUKES— — Hot Streets (Colsmbi . U ; ; ;
Hearts Of Stone (Epic) ® CHICAGO—Hot Streets (Columbia) ® GINOVANNELLI-Brother To Brather (A&M) % LINDARONSTADT—Living InThe U.S A (Asylum) mitted, in any form or by any
* FOREIGNER—Double Vision (Atlantic) * LINDARONSTADT—LivingIn The U.S.A. (Asylum) % LINDARONSTADT—Living In The US.A. (Asylum) % SANTAMA—inner Secrets (Columbia) « DANFOGELBERG& TIMWEISBERG _TwinSons0f | TENS, _electronic, mechanical,
L it % KENNYLOGGINS—Nightwatch (Cotumbia) % WHO=WhoAre You (MCA) *  J0ECOCKER—Lurury You Can Afford (Asylum) Different Mothers (Full Moon /Epic) gm‘;’:°&m‘gbt"igg"g'r'i‘g; %aﬁg’r}
* ROLLING STONES—Some Girls (Rolling Stones) *  WHO—WhoAre You (MCA) * THECARS—(Elektra) * VAN MORRISON—Wavelength (W.B.) % BILLYJOEL—52nd. Street (Columbia) permislsion of the publisher.
* STYXPieces Of Exght (A&M) % LITTLERIVER BAND-Sleeper Catcher(Capitol) % YES—Tormato (Atlantic) % DAVE EDMUNDS—Tracks On Wax 4 (Swansong) % PABLOCRUISE—Worlds Away (A&M)
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Radio-TV Programming | | |
BILLBOARD ARBITRON FORMAT RATINGS

A computation of individual market’s formats released by Arbitron based on metro average quarter hour,
share and cume figures for Monday to Sunday 6 a.m. to midnight. All figures are reported to the nearest 100 people.

PHILADELPHIA JuLy-AuGusT

AVEBAGE QUAETE_R»I_"OUR—METRQSURVEY AREA _SHARES—METRO SU&IEY_AEEA CUME

e YT =

oL | ToTaL MEN WOMEN TEENS o MEH WOMEN TEENS | B oy | NS
'FORMATS  |PERSONS|PEASONS| 18- | 25- | 35- | 45- | 55. | 18- | 25. | 35. | a5 | 55. | 12. | FORMATS  |PERSONS| 18- | 25. | 35- |45 | 18- |25. | 35- |45- | 12- | FORMATS  IPERSONS| 18+ | 18+

12+ 18+ | 24 34 44 54 64 24 34 44 54 64 17 12+ 24 34 44 54 24 34 44 54 17 B Jil s 12+
KR 4] 14l nl 2l 2] ol 1| zal 9] 1| ol ol m ism LYRELER AR R AR AN N N 34 | 1382 | esa |
BEAUTSCHUKE | 472 | 456 10| 30| 16| 62| 44| 13| 32| 70| 62| 17| 16 | BEAUFSCHULKE 15 | 22 | 57 | a7 |13 | 25 | 53 [149 |14 | 22 | BEAUTSGHUIKE | 5389 | 2264 | 2830
pewniut | e | so| 3| 3a| sa| es| 62| 28| s3] so| e8| 72| 19 | meaument 98 | 28 | 65 [154 |152 | 53 | 88 |125 |i58 | 25 [BEADWRWE | 8624 | 3811 [ 4400
 TOTALBEAUTIRUL | 109z | 1057 | 23| 64| 69| 28| 05| a1 | 85| 29| e8| e9| 35 | TOWALBEAUT a3 | 13| a1 [s0 | 74| 20 |35 |69 |68 | 12 [TOmuEEME | 1013 | 6075 | 723
A s21| a1 | ss| m| | n| | e 72| 3| a2 el e |soex 84 | 120 | 72 | 30 | 26 {152 |120 | 73 | 78 [198 | Bua | sse |2151 | 3079
CLASSICAL ws| ozl 1| | ol ow| sl &l a2l 2| w| &l 2 | cussea 19| 02 ] 25 | 41 | a0 | 08 | 20 | 26 | 26 | 03 | clAssicL 283 | 1216 | 1174
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Heavy ‘Jazz Alive’ Schedule Booked For NPR Chain

By MILDRED HALL

WASHINGTON—National Pub-
lic Radio’s “Jazz Alive!” series of
taped programs of live perform-
ances is breaking its own records this
year for innovation, discovery and
diversity of talent and locale.

The public radio network claims
“Jazz Alive!” is the most-listened to
jazz program on radio, and the top
draw in regularly scheduled pro-
grams on public radio, according to
a Roper public awareness survey.

The 30 programs for the 1978
series now underway are all new
presentations, with only one repeat,

the January 1978 Tribute to Bobby
Hackett, who died in 1976.

The taped performances,
searched out and produced by
NPR’s Steve Rathe and Tim Owens,
with host pianist-educator Billy Tay-
lor, come from Charleston, Chicago,
Boston, Sacramento, Buffalo, Min-
neapolis and the Grand Parade du
Jazz in Nice, France—to name a few
locations.

Talent includes veterans and new-
comers, traditionalists and avant-
gardes, and some NPR discoveries
never previously recorded. Women

jazz artists are featured to a greater
extent than in earlier series.

The programs specially singled
out by NPR include Art Blakey and
his Jazz Messengers and Tito Puente
and Mongo Santamaria, in October
airings.

Carmen McRae and a tribute to
the legendary Lionel Hampton’s
50th anniversary come in Novem-
ber, and the Women’s Jazz Festival
from Kansas City in December.

October offerings include drum-
mer Art Blakey and his Jazz Messen-
gers outdoing themselves in a per-
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formance taped live from the Jazz
Showcase in Chicago in June 1977.

New and unusual is a tape of
French violinist Stephane Grappelli
in concert in San Francisco, where
he teamed with a folk music violinist
and switched to the piano for his
own interpretation of several jazz
standards.

The exploratory Oregon group
from Rosy’s in New Orleans is fol-
lowed by John Coates Jr., described
as a “relatively unknown pianist”
strongly similar in style to pianist
Keith Jarrett.

The Latins come on strong, with
performances by Tito Puente, band
leader and instrumentalist, and
Machito Grillo, one of the first Afro-
Cuban music exponents to incorpo-
rate jazz ideas.

Brazilian-bom jazz vocalist Flora
Punm and vibraphonist Cal Tjader
and an all-new Argentine group,
Angel Sucheras, wind up the Octo-
ber offerings.

Fortunately, some of these al-
ready-passed October offerings may
be among the repeats used to fill out

{Continued on page 53)
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Satellite Will End

Tapes Sent By Mail

® Continued from page 8

Mutual’s satellite, but had suggested
to Mutual that Bonneville could de-
velop a music service for Mutual to
network.

NAB president Vince Wasilewski

Jim Kefford, vice president and
general manager of Drake-
Chenault. said his company was
“looking at the possibilities.” There
have been discussions. It will be a
cheaper method of distribution, but
he said “it was premature to discuss
the project.”

He noted that Drake-Chenault
has 250 client stations and “there are
never two doing exactly the same
thing.” Satellite distribution would
not offer the flexibility now enjoyed
by the client stations, he suggested.

If the Mutual system is approved
by the FCC, the neiwork will have
capacity to feed as many as 12 chan-
nels to stations.

Worth predicted with his com-
pany’s system stations will be able to
choose from hundreds of programs
at nominatl cost.

The discussion of satellites was
one of several look-into-the-future
sessions at the conference. FCC
commissioner Joseph Fogarty in an-
other session (sce separate story)
warned, “You’ve got competition on
the horizon you haven’t even
thought of. You’ve got to face up to

it. Over-the-air broadcasting could
go out of business.”

Speaking on the panel with Worth
was Andrew Inglis, president of
RCA America Communications,
who advised that cable operators
were more aggressive than broad-
casters in seeking to use satellites.
“We've leased 19 channels to cable
companies.”

He said the problem is “regulation
delays—bureaucrats.” He noted that
the FCC now permits cable systems
to use an carth receiving dish half
the size it permits for over-the-air
broadcasting.

Worth pointed out that 800 cable
systems have earth stations installed
or under construction and the FCC
is receiving 40 applications a month
from such systems.

NAB president Vince Wasilewski,
in a luncheon speech, said that
broadcasters must be aware of the
rolc satellites will play in the devel-
opment of a single information sys-
tem in the home.

Chicago & Dacus
Appear With Clark

LOS ANGELES—Chicago makes
its first television appearance since
the death of guitarist Terry Kath
Wednesday (25) on “Dick Clark’s
Live Wednesday” over NBC-TV.

The group will perform its current
hit, “Alive Again,” with new mem-
ber Donnie Dacus on guitar. Chi-
cago was seen following Kath's
death in January on a previously
taped Bill Cosby special, but the
Clark spot marks Dacus’ initial ex-
posure.

The appearance marks a reunion
for Chicago and Clark, who pro-
duced the group’s network specials
several years ago.

Also appearing on Wednesday’s
show are Millennium’s Meco per-
forming “Themes From The Wizard
Of Oz” and Gordy’s Rick James
singing “You And 1.”

'?nmma\ur&;ﬁﬂﬂw Weekl

PO Box 5367 Aehmond Wgno 23220

America’s fastest rising
y radio show!

Call 1-804-643-1893 for free demo & details

Over 70 stations worldwide since Spring! Overseas.
dist. thru Grace Gibson Productions, Sydney, Australia,

Radio-TV Programming

Billboard photos by Mike Adaskaveg
Veteran DJ: WTIC-AM Hartford
morning DJ Bob Steele speaks to
his large listening audience and
confers with operations manager

Jay Clarke about playlists.

42 Years At WTIC Microphone

Hartford’s Bob Steele Maintaining Highest Ratings

HARTFORD-—Bob Steele cele-
brated an anniversary Oct. | that
few personalities in radio can boast
of-he has been doing his morning
show on WTIC-AM continuously
for 42 years, and in that time has
maintained it at the top of the
ratings.

Steele started in 1936 with only a
high school diploma, a half-hour
program and a $35 a week salary.
Now, his program is 4% hours along,
hisaudience is still growing and he is
the highest paid and most respected
of Connecticut’s broadcasters.

He now holds just under 50% of
the listening audience, according to
Arbitron, with weekly RAM ratings
showing a steady increase in Steele’s
audience since some music selection
changes were made in his show’s for-
mat. The nearest competition holds
less than one quarter of Steele’s per-
centage.

Why do Connecticut and South-
western Massachusetts listeners pre-
fer Steele?

“It has always been a mystery 1o
me,” Stecle responds when asked the
question so many people ask him. *I
never consider myself better than
anyone else. I give listeners news, in-
formation and weather. I think the
key is that I have been in the same
spot, doing the same thing at the
same time for so long. Most radio
personalities float around too much.
I gotin a spot I liked and settled into
it.”

But there must be more reasons
why people listen to Steele. He
claims it to be an intangible factor. It
may be his voice, his style or the sub-
jects he covers. Much thinking and
planning go into each show, and
Steele likes to keep it a family-type
program.

“I like to think in terms of fami-
lies,” Steele explains. “I think of
people together, and I don’t separate
them into age groups.”

Steele reads birthdays only of
people who are over 80 years old.
The old-timers as well as the threc or
four generations that follow find in-
terest in the birthday list.

“l keep my show wholesome,”
Steele says. “It’s not embarrassing to
anyone. I won’t talk about things
that offend certain people. Extrava-
gant statements and off-color jokes
are a cheap way to get listeners.”

As for music, Steele plays MOR
tunes that are played throughout the
day on the station. New opcrations
manager Jay Clarke, formerly of
WPRO-AM in Providence, updated
Steele’s playlist about a year ago.

He eliminated some of the old
standards, polkas, marches and
recordings that Steele had been
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playing for many years. The changes
have helped both Steele’s and the
station’s ratings.

“Everything changes, nothing is
permanent,” Steele explains. “I dis-
like loud rock. But, contemporary
music is fine with me. [ don’t want to
see or hear pop tunes with suggestive
lyrics. They're not a good substitute
for creative work. Suggestive lyrics
are a lazy way for a hit to be made.”

Steele’s show features one old
recording each morning, which may
be 30 to 50 years old. The remainder
of the music is soft rock or MOR mu-
sic found on the Hot 100. On Satur-
days, Steele does a traditional show
with several old standards.

“Certain music turns off a large
segment of the audience,” Steele
says, “We try to please the greatest
number of people we can. After all,
radio is a business.”

“However, I like to think the pro-
gram doesn’t depend on music, but
on a character of its own,” Steele
says.

“There has to be body to a pro-
gram. In reality, the music is inci-
dental, and only a fringe. It adds to
the program, like clothes add to the
person.”

Steele doesn’t keep track of rat-
ings. He says the first time he real-
ized he was rated among the top per-
sonalities in the country was when
he read it in Billboard about 10
years ago.

“Ratings are interpreted in so
many different ways—I don’t under-
stand them and don’t concern my-
self with them,” Steele says. “WTIC
has always had the competition
beaten. 1 never stopped to think
about it.

“If there was a problem with the
ratings, and they started to fall, then
I would want to know about it,”
Steele continues. “I'd expect Jay
Clarke to come to me and explain
the situation. But, ! wouldn’t know
what we’d do because we have never
had that problem.”

Steele loves his work, and that is
perhaps the key to his enthusiasm
after 42 years. He gets a deluge of
mail. There are 40-100 letters a day
to be read he claims and these are
letters which are unsolicited.

In the morning, Steele is sur-
rounded by a professional team. The
station has a three-person morning
news team, a traffic helicopter and
live sports reports by Lou Palmer.
The station’s studios are in a new
19th story penthouse overlooking
downtown Hartford.

“Steele is the most identifiable
personality in the market,” says op-
erations manager Clarke. “Bob is a
professional entertainer and com-

municator. His attention to detail is
the best I've ever worked with.”

Clarke explains the changes in
Stecle’s music selection thusly:

“We revamped the format to al-
low the station to flow from Steele’s
show to Ted Dalaku’s and Tom Ty-
ler’s shows. Before, each personality
had his own thing. Now, the person-
alities support the station and its for-
mat while the station supports the
personalities. It’s showing results.”

Steele is still his own person. He
still has his many features. In one, he
concentrates heavily on the pronun-
ciation and usage of words. Each
morning he has “the word of the
day” in which he explains the proper
usage and pronunciation of a diffi-
cult and commonly misused or mis-
pronounced word.

Steele is a native of Kansas City.
He was born in 1911, and like many
children of the 1920s, was fascinated
by the new science of radio and built
a crystal set.

But, it wasn’t until Steele was 21
years old that he got the chance to be
an announcer. He was then a motor-
cycle racer, racing in California. He
was injured and unable to race. The
public address system announcer
became ill and Steele was asked to
announce the races. He later landed
a p.a. announcer’s job. That led to
his being hired to broadcast races on
KGFJ-AM in Los Angeles.

Steele tried to get a staff an-
nouncer’s job in Los Angeles in the
early 1930s, but had no success be-
cause the market was flooded with
talent.

Race announcing brought Steele
to Bulkeley Stadium in Hartford in
the summer of 1936. When the sea-
son ended in late September, Steele
applied for a job at WTIC before
starting to head back to California.

“In the early days of radio, you
had to know pronunciation of for-
eign music titles,” Steele said. “I was
told that if I lost my Midwest accent
and learned French, Russian, Span-
ish and ltalian pronunciation I
would be able to keep the job. | had
no education beyond high school
and had to teach myself.”

Steele started with a half-hour
morning program called “Reveille”
which aired six days a week. He
worked his remaining eight hours as
staff announcer.

The Bob Steele Show grew by
half-hour segments over the 42-year
period. Steele became a television
sportscaster in the 1950s, when the
Travelers Insurance Corp. which
owned WTIC, opened its own tele-
vision station. Everyone on the radio
station then had an opportunity to
be on tv.
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Is Hot, Wait Till You Start
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HIGH,LIVE’N DI

NUT-12301

Introducing a Special Collector’s Editj

of All New, Never Before Released,

Live Hendrix! Here's Jimi like you've never
heard him before, with raunchy guitar riffs
and provocative lyrics.

In fact, this album may just shock the hell
out of you, but you'll love every minute of it!

Here's Jimi. . . high, live ‘n dirty. ..

Available on Nutmeg Records & Tapes
nationally distributed by Springboard Int’l
Rahway, N.J. Hollywood, Cal.

THIS EXCITING HENDRIX ALBUM IS BEING BACKED BY A
NATIONAL CONSUMER 4D CAMPAIGN BEGINNING IN
NOVEMBEF! ADS WILL BE APPEARING IN ROLLING STONE
NATIONAL LAMPOON, HEAVY METAL, THE VILLAGE VOICE,
HIGH TIMES, THE BOSTON PHOENIX PLUS OVER 100
COLLEGE NEWSPAPERS! DON’T MISS OUT ON THIS DNE
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Radio-TV Programming

Vox Jox

NEW YORK-NBC’s WYNY-
FM (Y-97) is in a state of turmoil.
The station, which until Oct. 16 was
“Movin’ Easy” in a mellow format,
is moving uneasily toward an un-
known future as newly appointed
p.d. Dave Waters faces pressure to
leave.

Waters joined the station only a
few weeks ago from New York jazz
outlet WRVR-FM, and brought
over Les Davis and Roberta Altman.

Waters” problem is that he was
hired by WYNY general manager
Stan Cohen, who has just been let go
by the new executive vice president
for FM stations Walt Sabo.

Billboard has learned that Sabo
has corporate attorneys studying the
contracts of Waters, Davis and Alt-
man to see how NBC can get out of
them at the least expense.

Davis and Altman succeeded Bree
Bushaw in morning drive. She is cur-
rently looking for a new position and
can be reached through Inter-
national Stars, Inc. at 485 Palisade
Ave., Englewood Cliffs, N.J. 07632.

Meanwhile, at WRVR openings
keep occurring. Doug Harris, who
was acting p.d. since Waters left, has
resigned. He also handled the 3 to 7
p-m. air slot. He came to WRVR in
May 1977 from KMET-FM Los An-
geles.

N N

Kenneth Miller has been named
vice president and general manager
of KMPC-AM Los Angeles. He suc-

By DOUG HALL

ceeds Stan Spiro, upped to vice pres-
ident at the parent Golden West
Broadcasters. Miller was formerly
assistant general manager and gen-
eral sales manager.

*x k%

Roy Rogers, Rex Allen, Eddie
Dean, Stuart Hamblen, Doye O’Dell
and Smokey Rogers are among the
personalities who are scheduled to
take partin the KLAC-AM Los An-
geles “Ranch Party” Oct. 29 at a lo-
cal rodeo ranch. Listeners are in-
vited to bring a picnic supper while
enjoying the entertainment.

x x  x

Millennium Communications is
looking for an operations director
for an adult contemporary station
the firm is consulting in suburban
San Francisco. Those interested
should write to KWUN (K-15),
Concord, Calif. 94520 or call 415-
685-1480.

* * *

WNBC-AM New York went all
out for the Yankees. More than
2,400 New Yorkers called WNBC
Oct. 10 to have their names included
on a congratulatory telegram the sta-
tion sent the Yankees. The telegram
was more than nine feet long. The
station also gave away tickets to the
World Series games played in New
York.

WNBC afternoon personality
Frank Reed received a crate of Kan-
sas City steaks from KCMO-AM

BILLBOARD ARBITRON
DJ RATING PERFORMANCE

Following are Arbitron rating trends of top DJs performance. Shown are rat-
ing shares for total listening audience over the age of 12, or percentage of that
audience for the performance of these DJs in the last five Arbitron reports:
July/August 1977, October/November 1977, January/February 1978, April/

May 1978, July/August 1978.

SAN FRANCISCO:

Monday-Friday 6 a.m.-10 a.m.

Kansas City DJ Morgan. Reed had
staked a case of Reggie candy bars
against Morgan’s Kansas City sir-
loins that the Yanks would beat the
Royals in the playoffs.

x Kk *

Gary Byrd’s “Night Flight” on
WWRL-AM New York is featuring
an interview with Richard Pryor Oct.
24 and 26, and another with Smokey
Robinson on Oct. 23 and 25. ...
K1iS-AM-FM DJ Bruce Phillip
Miller won a bike race sponsored by
a fast food chain in a charity to fight
diabetes.

*x k%

KIND-AM Pueblo. Colo, p.d.
Doug Wilson has moved from morn-
ing to afternoon drive and Dan
O’Brian has joined the staff to take
over mornings. He comes from
KODE-AM/KFSB-FM Joplin, Mo.
O’Brian has also been named music
director of the country station. The
balance of the station lineup is Ray
Weston from 10 am. to 3 p.m,,
Chuck Thomas from 6 to 9 p.m., Tim
James from 9 p.m. to | a.m. and Tim
Cassidy from 1 to 6 a.m.

*x x *

Epic recording artist Jody Miller
was interviewed by DJs Gary Semro
and Don Perry in her visit to
KCKN-AM-FM Kansas City. She
also presented her new album “Kiss
Away” to p.d. Chris Collier ...
WKCM-AM Hawesville, Ky., p.d.
Mike Pluris reports the recently
sponsored Dolly Parton look-alike
contest was one of the station’s most
successful promotions. J. Gregory
Wathan is currently the station’s
morning man with Pluris doing mid-
days. Robert Michaels does after-
noon drive.

* * *

Jeff Coelho moves from station
manager at KQMQ-FM Honolulu
to become general manaer at KIKI-
AM Honolulu.

[ sTATION | July- | Oct- | Jan- | Apri- | July- | STATION Bubblmg Under The
CALL Aug. Nov. Feb. May Aug. | CALL
LETTERS | 77 77 78 78 78 | LETTERS HOT ]00
| KDIA-AM | 2.3 2.4 2.4 2.4 2.7 | KDIA-AM e
ey X 101—-ONLY YOU, Loleatta Holloway & Bunny
SNBSS L onnet bl ek Sigler, Gold Mine 4012 (RCA)
KF"C'AMI 6.9 I 79 ] 8.5 ] 101 l 7.1 [T(Fnc- AM 102-LET'S START THE OANCE, Hamilton Bo-
2 = = > = = hannon, Mercury 74015
Dr. Don Rose Format: contemporary 103—SOFT & WET, Prince, Warner.Bros. 8619
e —— 104—RIDE-O-ROCKET, Brothers Johnson, A&M
kiovkiaiz] 29 | 33 [ 34 [ 35 [ 3.6 [Kiowae 2086
Ron Castro** Format: contemporary 105t LIKE GIRLS, Fatback Band, Spring 181
(Polydor)
=3 . .

— 1 . 106--SMILE, Emotions, Columbia 3-10791
KLOK-AM ] 2'5* l Lo [ e ] ool I — [KLOK - 107—SUBSTITUTE, Gloria, Gaynor, Polydor 4508
Ralph Hasty Format: MOR 108—INTO THE NIGHT, Toby Beau, RCA 11388

109—-YOU GOT ME RUNNING, Lenny Williams,
KNBR-AM| 38 | 43 | 43 | 54 | 44 |KNBR-AM | s ot
Frank Dill Format: MOR 110-TAKE ME TO THE RIVER, The Talking
= = Heads, Sire 1032 (Warner Bros.)
KNEW-AM| 30 | 34 [ 32 | 23 | 3.0 |KNEW-AM
Frank Ter Format: countr H
L : BubblingUnderThe
(ksAN-FM| 12 | 16 [ 15 | 1.2 | 2.1 |[KSAN-FM
Norm Winer**** Format: progressive Top LPS
ﬁ ——)
(KSFO-AM| 82 | 70 | 61 | 7.6 | 7.2 |KSFO-AM ,
: — T oy : 201—MOLLY HACKET, Epic JE 35346
Jim Lange ormat: MOR 202-DEEP PURPLE, When We Rock We Rock,
And When We Rolt We Roli, Purple PRK
[ ksPx-FmM| 28 | 34 | 30 | 25 | 20 |KSFX-FM thaneritresy
Tom Saunders Format: contemporary 203—:EICTP"AJS§§§TT, The Best Of Keith Jarrett,
KSOL-FM| 14 [ 28 [ 27 [ 24 [ 23 [KSOL-FM 204—3::;AMAR, Disco Gardens, RCA BXLI
Nick Harper Format: black 205_LOLEATTA HOLLOWAY, Queen Of The
g 7 Night, Salsoul SA 9501 (RCA)
[ kyaam | 10 | 19 | 21 [ 17 [ 20 KyA-AM 206-LEVON HELM, ABC AA 1089

*KIOI-AM and KIQI-FM are simulcast in morning drive.

**Castro has been in morning drive since September 1977. He was preceded by Dirk Robinson.
***Hasty left in August 1978. A successor is being sought. Production director Tom Woods is filling the
spot temporarily. Hasty began in March and was preceded by Ronny Richards.

****Winer has been in morning drive since July. He was preceded by Glenn Lambert.

***»%| ange left last month. He has been succeeded by Gene Nelson.

207-DEBORAH WASHINGTON, Any Way You
Want It, Ariola SW 50040

208—CHARLIE DANIELS BAND, Volunteer Jam,
Epic F2-35368

209—-SONNY ROLLINS, Don’t Stop The Carnival,
Milestone 55005 (Fantasy)

wwWw americanradiohistorv com

FCC’s White Comes Out
For Format Deregulation

By MILDRED HALL

WASHINGTON-—Although the
Federal Communications Commis-
sion has at present a hands-off pol-
icy on radio station’s music formats,
commissioner Margita White says,
“lam hearing increasing expressions
of interest and concern over chang-
ing formats.”

At the NAB’s Fall Conference in
Atlanta last week. White argued
forcefully against the idea that regu-
lation of music formats on radio pro-
duces diversity.

“Inflexible and slow-changing
bureaucratic rules aimed at creating
an artificial diversity instead could
inhibit genuine diversity,” she said.
(Citizens groups are still petitioning
courts to compel the FCC to hold
hearings when loss of a unique mu-
sic format is involved in renewal or
transfer.)

Only complete freedom from gov-
ernment regulations will produce
genuine format diversity, she be-
lieves. “Why would stations experi-
ment with new and unique formats
if the Commission rules were to lock
them into such formats, regardless of
audience acceptance?”

White sees the format diversity
and all other kinds of broadcast pro-
gramming variety as suffering from
an FCC tendency to promote diver-
sity “as a goal in itself” and an ex-

cuse for more and more inquiries
and rule making.

She sees program diversity com-
ing about “most effectively as new
technologies spur new program
sources, giving the public increasing
choices in the marketplace .. .”

Although FCC rhetoric has prom-
ised deregulation of radio, White
discerns a different pattern in a slew
of inquiries by the Commission on
percentages of public service an-
nouncements, local programming,
commercials, news and public af-
fairs.

She is aghast at FCC chairman
Charles D. Ferris’ expressed interest
in standards to measure the percent-
age of a broadcaster’s financial re-
sources that he commits to news,
public affairs and local program-
ming.

If the Commission is to be the
judge of how the broadcaster spends
his money, “it inevitably will involve
itself further in program defini-
tions,” and in second-guessing li-
censes’ decisions on how much to
spend on what, says White.

White’s two-year fill-in term is
coming to a close, but her successor
cannot be chosen and approved by
the Senate until Congress reconvenes
in January.

DAVID ALLEN PLAYS HOST

BBC Of U.K. Beams From Nashville

NASHVILLE—Recognizing the
international appeal of country mu-
sic, the government-owned British
Broadcasting Corp. sent a team of its
broadcasters to Nashville recently
for a special remote edition of its
popular country music record pro-
gram, “Country Club.”

David Allen, the show’s host, se-
lected WSM-AM-FM as the origin
for the remote radiocast, timing the
broadcast with the Oct. 5 anniver-
sary date of WSM’s first air date in
1925. The BBC chose the 50,000-
watt Nashville station on the basis of
its 53-year involvement with the
“Grand Ole Opry” and country mu-
sic.

The two-hour remote featured in-
terviews by BBC’s Wally Whyton in
Nashville, intermingled with records
played from the network’s London
studio. Whyton’s guest list included
chats with “Grand Ole Opry” stars
Ernest Tubb, Roy Acuff, Ronnie

More Music,

® Continued from page 30

Because of that success, the station
has stuck close to TM suggestions
and kept the same format.

The top 10 songs off the national
charts are played five times a day,
but never twice within four hours.
The rotation is three days for recur-
rents, six days for oldies and 12 days
for album cuts. i

Matthews selects the album cuts,
broadcast from 7:30 p.m. to 3 a.m,,
and the oldies, played in the after-
noon “when the female numbers are
high.” He also adds popular local
songs such as Louisiana LeRoux’s
“New Orleans Ladies,” probably the
most popular single here this year.

Though the format is the same,
Matthews has made a few minor
changes recently. Concert informa-
tion and music listings have been
added to the live breaks, which are

Milsap, Larry Gatlin, Stella Parton,
Moe Bandy, Jeannie Pruitt, Connie
Smith, Lloyd Green, Boxcar Willie
and Vernon Oxford.

The BBC broadcast was produced

. by staffer Colin Chandler, with en-

gineering supervision by WSM’s
Gordon Evans. The nature of the
broadcast determined the necessity
of setting up two separate lines of
communication, one from the radio
station to London and the other
from London to Nashville. AT&T
land lines carried the signals to
BBC’s New York technical base and
were then relayed by satellite across
the Atlantic.

The BBC called the special Nash-
ville edition of “Country Club” a
first for its duration and program
content. Staff members from the
British network remained in Nash-
ville through the “Grand Ole Opry”
Birthday Celebration and deejay
convention.

Less Talk

broadcast in morning and afternoon
drive.

Also, Matthews is making the
three-minute news, which begins 20
minutes before the hour, much
lighter, “Now we read no blood and
guts stories,” says Matthews. “We
stay away from tragedy unless it’s
the biggest story of the day. And
then we try to present it in a way that
is not gory.

“First we give a teaser before the
news of a light but interesting story.
We give that story last so the au-
dience stays with us. After that story,
we go right back into music.”

The only other change Matthews
may make is the addition of a disco
show. It would be broadcast from a
discotheque for two or three hours
on Saturday mights.

“Other than the disco show, we
plan to keep the station’s sound just
as it 1s,” says Matthews.

47
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amprsn. - AHMAD JAMAL

© 1978 20th
Century-Fox

Record Corp.

RIS

&

MAKES “ONE” TO TALK ABOUT.

One great piano man.

Entering his third decade of hit- making.

One great piano album.

Featuring the Jamalization of Steely Dan's "Black Cow?
And Billy Joel's""Just The Way You Are”

Two big reasons why the tall’s just starting on this "One
THE NEW "ONE" FROM AHMAD JAMAL.

ON 20TH CENTURY - FOX RECORDS & TAPES.

PRODUCTION & SOUND BY BONES HOWE A B H PRODUCTION

Biltboard SPECIAL SURVEY For Week Ending 10/28/78
(Published Twice A Month)

Billboard
sivood Jaga | Ps.

TME
Artist, Label & Number (Distributing Label)
1

CHILDREN OF SANCHEZ

Chuck Mangione, A&M SP-6700

REED SEED

Grover Washington Jr., Motown M7-910
MR. GONE

Weather Report, Columbia JC-35358
SECRETS

Gil Scott-Heron & Brian Jackson, Arista AB-4189
ALL FLY HOME

Al Jarreau, Warner Bros. BSK 3229
IMAGES

Crusaders, Blue Thumb BA 6030 (ABC)
COSMIC MESSENGER

Jean-Luc Ponty, Atlantic SD 19189

PAT METHENY

Pat Metheny, ECM 1-1114 (Warner Bros.)
CARNIVAL

Maynard Ferguson, Columbia JC-35480
LEGACY

Ramsey Lewis, Columbia JC-35483

YOU SEND ME

Roy Ayers, Polydor PD 16159 (Phonodisc)
FLAME

Ronnie Laws, United Artists UALA-881
BEFORE THE RAIN

Lee Oskar, Elektra 6E-150

SOUNDS

Quincy Jones, A&M SP 4685

WHAT ABOUT YOU

Stanley Turrentine, Fantasy F-9563
FEELS SO GOOD

Chuck Mangione, A&M SP 4658

A SONG FOR YOU

Ron Carter, Milestone M-9086 (Fantasy)
HEAVY METAL BE-BOP

Brecker Bros., Arista AB-4185

GONNA GET THROUGH

Cleo Laine, RCA AFL1-2926

THE GREETING

McCoy Tyner, Milestone M-9085 (Fantasy)
SUNLIGHT

Herbie Hancock, Columbia JC 34907
MAHAL

Eddie Henderson, Capitol FW-11846
LARRY CARLTON

Larry Cariton, Warner Bros. BSK 3221
MAGIC IN YOUR EYES

Earl Klugh, United Artists UA LA 877
TROPICO

Gato Barbieri, A&M SP 4710

IN THE NIGHT TIME

Michael Henderson, Buddah BDS 5712 (Arista)
SIMPLICITY OF EXPRESSION DEPTH OF THOUGHT
Billy Cobham, Cofumbia JC-35457
FRIENDS

Chick Corea, Polydor PD 1-6160 (Phonodisc)
DON'T STOP THE CARNIVAL

Sonny Rollins, Milestone M-55005 (Fantasy)
WEEKEND IN LA.

George Benson, Warner Bros. 2Wb-3139
DON'T LET GO

George Duke, Epic JE 35366 (CBS)

SOFT SPACE

Jeff Lorber, Fusion Inner City 1C-1056
MAIN EVENT

Herb Alpert & Hugh Masekela, A&M SP-4727
SUPER BLUE

Freddie Hubbard, Columbia JC 35386
HOW LONG HAS THIS BEEN GOING ON
Sarah Vaughan, Pablo 2310-821
SUNBELT

Herbie Mann, Atlantic SD-19204
RAINBOW SEEKER

Joe Sample, ABC AA 1050

OUT OF THE WOODS

Oregon, Elektra GE-154

BATIK

Ralph Towner, ECM-1-1121 (Warner Bros.)
UPTOWN DANCE

Stephane Grappelli, Columbia JC-35415
MY SONG

Keith Jamett, ECM-1-1115 (Warner Bros.)
NEW WARRIOR

Bobby Lyle, Capitol SW-11809

TIMES SQUARE

Gary Burton, ECM-1-1111 (Warner Bros.)
ARABESQUE

John Klemmer, ABC AA-1068

ELECTRIC GUITARIST

John McLaughlin, Columbia JC 35326
TIME AND CHANCE

Caldera, Capitol SW-11810

THE MAN

Les McCann, A&M SP 4718

HELL OF AN ACT TO FOLLOW

Willie Bobo, Columbia JC-35374
NON-FICTION.

Steve Kuhn, ECM-1-1124 (Warner Bros.)
INNOCENCE

Kenny Barron, Wolf 1203 (T.K.)

© Copyright 1978, Biliboard Publications, Inc. No part of this publication may be reproduced,
stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.
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Caroline Crawford “My Name is Caroline”
SRM-1-3742  On Mercury Records & Tapes

Steve Fromholz “Jus’ Playin’ Along”
L-4601 On Lone Star Records & Tapes

: ~ Lisa Lawalin “New Moon Rising"
Larry Gatlin “Lzrry Gatlin’s Greatest Hits, Volume 1" MG-7630 On Monument Records & Tapes

MG-7628 On Monument Records & Tapes

Paul Kossoff “Koss”™
DJM-2-300 On DJM 3ecords & Tapes
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Jazz

AUSTRALIA TO NEW ORLEANS

Davenport Wearing

Different Caps

Bv CARY DARLING

LOS ANGELES- Michuel Dav-
enport has to divige his ume be
tween three careers. In addivon to
bemng theownerof an artust manage
ment firm named the Merhin Co. he
s the Amcrican representative for
Australian promoter Garry Van Eg-
mond as well as the buyer for Rosie’s
Club in New Orfeans.

Davenport. whao has had his own
management company since 1969 1s
able to juggle these responsibilities

imnuitancously because he keeps his
husiness affars at a personal level
As an example, the Merlin Co. han-
dles only four artists. juzz-rock vio-
linist Jean-Luc Ponty. jazz trumpe-
ter Freddie Frubbard, Alnican singer
Letta Mbulu and Teclandic conten

porary pianist Jakob Magnusson

“Four acts 15 about optimum
savs Davenport. L like 10 handle
the acts mysell and keepitas a fam
iy Feould handle more if 1 had as-
sistants butdon't wantto do that.

Alter a tour of Austialia by Pont
Mctbourne promoter Van Egmond
was looking for an American repre
sentative 10 contact artisls for Aus-
trahian wurs. That's how Davenport
became mvolved m the promotion
business

Since then, Alice Cooper. Billy
Joct. Foreigner. George Benson and
Bette Midler are some of the acls
taken down under through Daven
port. Although he claims the market
is fucratnve thereo Davenport says
ome reluctance exists among artists
1O tour

‘And record companies aren’l as
supportive of an acl doing an Aus
trahian tour as a European tour,” he
conunues “But iUs a verv acuve
miarkel. When Benson toured he
tripled his atbum sales as did Dr
Hlook

When in Austraba. most of Dav
enport’s acts play the larger halls
and perform in the country’s nine
key cties.

This means that an artist has to
spend a4 nuinimum of two weeks in
Australia. Bette Midler. on the other
hand. 1s spending the usual ume
there but is plaving week engage
ments i intimale settings in Sydne
and Mclbourne

Just as Davenport fell into the
promotion representative  business
by acadent, his assoctation wath
Rosic’s Club was also not of his de-
sign. A mutual friend of Davenport
and the club owner contacied him
and the relationship has lasted three
years,

“Buymg was not somethig [ was
looking tor. In tact. others have ap-

ORI SS T
RECORDS &

Presents
7002 LOVE FOR SALE
DEREK SMITH
Gearge Duvivier, Bebby Rosengarden
7003 FIGURE AND SPIRIT
LEE KONITZ QUINTET
Ted Brown. Athart Dailey.
Rufus Reid. Jeo Chambers
7004 ARIGATO
HANK JONES TRIO
Richard Davis. Aemnie Bodferd
7008 TRAVELING
CHUCK WAYNE
Jay Leanhart. Roanie Bedlerd. Werren Choisson
7010 SMILE
CARMEN LEGGIO QUARTET
Derek Smith. Geerge Dwvivier. Ronnie Bedferd
7014 LIKE SOMEONE IN LOVE
BUDDY DEFRANCO QUINTET
Derok Smith. Goorge Duvivier
Ronnie:Badiord, Tal Farlow
Order from your favorite distributor or direct
from. Progresiive Records, Route. 4, Tiftoh,
Georgia 31794 (912) 382-8192

proached me. b eould set up a string
of rooms Fut that would be a tull
ume bustness. Just the one room s
fine.” states Davenport

In retrospect. he is glad to be in
volved 1n so many tacets at the busi
ness. “Tikeeps nic ontop of things I
1 call an agent 10 book Roste’s. und
he's cood of bad, F know what (o ex
pect when the same agent calls me
and wants to use onc of my aCls,” ex
plains Davenpor

Whereas Davenport contacts the
larger acts to pertorm n Austratia
as a buyer for Rosic's he selects well-
known artists who cannot tiil the
artenas of would not come across
well in such an ervironment

Citing comhination of name
acts ard small capacity of 180 pa-
trons, he believes Rosie's 1o be unc of
the best clubs in the ©U.S

The venue s smaller than other
cibs such as the Roxy i Los An

cles. the Old Waldort in San Fran
cisco and Bewom Line in New York
which buy many of the same arusts

In recent menths. the jazz-blues
oricnted club has had cngagements
by Gato Barhiere. B.B. King. the
Temptations, Tom Waits, Bobby
Blue Bland. lerrv Lee Lewis and
Jose Felicianc

NPR Going
Heavily into
Jazz Shows

® Continued from puge 41

the year’s unprogrammed 22 wecks
of “Juzz Alive” segments

Tt's old and new again in Novem
ber- in West Coast performances
there are Carmen McRac, trumpetet
Wild Bill Davison and an all-star
group. plus Urbie Green und ihe All
Stars—and the New Black Eagle jazz
band from Boston

The sertes will play the White
House Juzz fesuval that featured
Dizzy Gittespie and President Carter
joining n “Salt Peanuts” exclu
ively taped live by NPR

The “Tribute To Lionel Hamp
ton” 15 in tradiional vem. but
with an all star band assembled e
peatally for the occasion. performed
n Nice

The fust annual Women's Fesu
val comes up in December featuring
pranist, wnter-fecturer Marian Mc
Partland and Marv Lou Williams,
composcr-pranist. and inciudmg a
women’s jazz jam from the Sign
hoard Bar at the Crown Center
Hotel

Another first s Fringe. a new mu
sic group from Boston never previ-
ously recorded. Piamst Carlu Bley
with a 10-piece orchestra was taped
live from Ausun, Tex.

Coming down to the wire—the
Christmas week “Jazz Alive” show
features blues composer. 8t-year-
old Alberta Hunter. Also involved
are swing, blues. gospel and juzz
standards from the 20s in perform-
ances taped out of New York, Mas-
sachusetts and Calitornia.

Producers Rathe and Owens are

aiready at work on the fourth yearof

“Jaze Alive.” They will aveoid dupli-
cation and try for varicty in many di-
rections, says Owens. “We want o
mix it up.”

f—*

%
X

T )

p 3

Record World Jazz Chart #19

Cash Box Jazz Chart #30

Record World Top 200 LP's #180
X Billboard Top 50 Jazz Chart#32 |

o
@ INNER CITY RECORDS

a division of the MMOQ Music Gro

43 West 61st Street New York, N.Y. 10023

up Inc

..where jazz and jazz fusion is happening!

SOFT SPACE now in stock at these excited
l distributors. Stop now and order a winner!
You'll be glad you did.

Avgilable on GRT Tapes 1

o

Atlanta/TARA s Balt.-Wash./ZAMOISKI e Chicago/MMO DIST.
Cincinnati/SUPREME e Cleveland-Detroit/ACTION
Dalias/PICKWICK e Denver/W.M. DIST. e Hawaii/ MICROPHONE
Kansas City/HOUSE e Los Angeles/MMO DIST. ® Miami/TONE
Montreal /ALMADA e Minneapolis/PICKWICK
New England/AQUARIUS e New Orleans/ALL SOUTH
New York/MMO DIST. e Philadelphia/MMO DIST.

San Francisco/PACIFIC e Seattle/SOUND

New York/RECORD PEOPLE

Y,

wwWw americanradiohistorvy com
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N.Y. Blank Tapes
Studio Expanding

NEW YORK-—Blank Tapes, Inc.
Recording Studios is expanding its
multi-track facilities in Manhattan.

Studio C, now under construction,
is scheduled to be completed by the
first week in November. Equipment
will include the MCI-JH 114 24-
track recorder and MCI-JH 542
mixing console with full MCI auto-
mation. The studio will also have
two MCI-JH 110 2-track mastering
machines, EMT echo chamber, 24
channels of Dolby and a Super Red
monitor system.

Normandy Sound

WARREN, R.I. — Normandy
Sound has updated its facilities with
24-track here.

Equipment now includes an MCI
JH-114 24-track recorder, Scully
280B mixdown recorder, A.P.S.I.
custom 26 x 24 console with full
parametric equalization, Altec mon-
itors and dbx noise reduction.

The facility, designed by Daniel
Zellman Consultants, New York,
features a 1,000 square foot studio
with a 250 square foot geodesic iso-
lation booth.

The new complex also houses a
complete professional audio sales
department and Normandy’s offices

SoundBusiness

LOS ANGELES—Aphex has
improved its Aphex Aural Exci-
ter, a professional audio process-
ing instrument that reportedly
adds brightness, presence and
fullness to live and recorded
sound, reports Marvin Caesar,
Aphex Systems president.

Aphex, which began oper-
ations approximately two years
ago (Billboard, Sept. 3, 1977),
has also increased availability of
the Aphex units, which resemble
a flat stereo amp in size and ap-
pearance, to 350 units from an
initial 50.

Aphex processing is being
: used on approximately 15% of
¢ the albums that reach Billboard’s
record charts now. claims Caesar.

Aphex is an acronym for Aural
Perception Heterodyne Exciter
and is the invention of Swedish
engineer Curt Knoppel, still a
principal in the company. The
device, according to the firm, im-
proves recordings and live sound
by addressing psychoacoustic
circuitry—including the ear and
allied nerve systems-in the brain
of the listener through its elec-

Aphex Aural Exciter
Improved, Exec Claims

By JIM McCULLAUGH

The device has been improved,
according to Caesar, due to new
electronics which increase even
order harmonics and almost to-
tally eliminate odd order har-
monics. 4

In addition, the device also
now has greater head room and
also offers greater dynamic range
in terms of amplitude. %

Rates are still the same for the
Aphex units, indicates Caesar,
with the device obtainable only
for lease, rental or on a project
basis. The costs are $30 a minute
for finished product while tour-
ing with an Aphex unit runs $100
a day.

NV AV

Aphex has also increased its
worldwide base with 20 offices
around the world and the U.S.
where licensees service those
areas with Aphex. Among loca-
tions with offices are Japan, Aus-
tralia and South America in ad-
dition to Europe and the U.S.

Aphex has also expanded by
becoming the exclusive market-
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for their affiliated management and tronics. (Continued on page 88)
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. MUSIC tudio
SOUND GRINDER
STUDIOS >y ch
. _
LOS ANGELES—Bruce Botnick is producing
Eddie Money at Larrabee. Sam Brown also pro-
ducing Al Wilson there for mixes, Simon Soussan
producing Arpegio, and Fred Mullen producing
Randy Edelman.
Sergio Mendes beginning a new LP project at
Kendun for his Serrich Productions, Geoff Gil-
lette and Tery More engineering. Also at
. Kendun: Kent Duncan disk mastering the up-
The d’ﬂerence —_— coming Alice Cooper LP with producer David
. recordi ng Foster; A&M's Magnet in for vocal overdubs with
IS Clear. . Stephen Galfas at the board with Joe Laux; and
studio Jesse Colin Young and Bruce Walford in to work
(21 3) 462-6477 16/24 track on Young's Elektra LP with Kendun's John
1556 No. La Brea Ave. Golden.
Hollywood, CA 90028 7460 Melrose Avenue Evelyn “Champagne” King into KSR Studios
CoskingelesiCaNo001 GIN(2i13)1655:2995 to do overdubs for a Don Kirshner “Rock Con-

WE'VE GOT IT!

That's right! WE FINALLY GOT IT! In fact...
we're the first studio in the United States to receive

QUAD-EIGHTS NEW
CORONADO: 40 INPUT, 24 MIXING BUSS
CONSOLE WITH COMPUMIX 111 AUTOMATION

And ... if thatisn’t enough . . . we thought we would
add a few more things like . .

MCI tape machines MXR phaser EMT 240 reverb
Dolby MXR flanger Quad eight RV-10 reverb
Marshall time EXR exciter Quad eu%ht digital reverb

modulator Urie comp/limit 24 interlocator

Amber audio

Quad Eight comp/limit
spectrum display

Lexicon prime time
w/de-ess

Evintide Harmonizer

Delta DDL Digital metronome Nakamichi
MXR DDL Orban parametric EQ Goodmans
MXR limiter White passive EQ Auratones

Even more impressive than our equipment or our
elaborately designed and furnished studio is the way
it is combined to give you the best sound possible!

GIVE US A CALL & TAKE ADVANTAGE OF OUR NEW CLIENT RATE

. After all . . . you deserve the best!

18730 Oxnard Street
Tarzana, Calif. 91356
(213) 342-2626

CAN-AM RECORDERS INC.

cert.”

Dr. Musix expanding here with a second 24-
track studio due to be operational by February.
A third one is scheduled for June. . .. Joe Lange
and Robby Adcock co-producing Midnight
Rhythm for Atlantic at Golden Age Recorders.

.. The Eagles doing vocals and overdubs at
Britannia Studios with producer Bill Szymezyk
for a new Elektra album. Assisting is studio staff
producer Richard Vandagriff. ... John Farrar
producing Olivia Newton-John at Group IV, Da-
vid Holman engineering, assisted by Betsy
Banghart. * k%

Karl Richardson doing some work on the up-
coming Bee Gees RSO album at New York's
Soundmixers, Dennis Hetzendorfer and Vern
Carlson assisting behind the baard. Also at
Soundmixers, Bob James at work on dual proj-
ects, his own Tappan Zee LP with Joe Jorgensen
engineering and the new Richard Tee album for
Tappan Zee, Tim Bomba and Vern Carlson as-
sisting. JIM McCULLAUGH

For the Record

LOS ANGELES—Golden Sound
and the Video Studio are the correct
names of the new recording and
video complex being constructed
here at the site of the old Radio
Recorders at 7000 Santa Monica
Blvd.

In last week’s issue the Video Stu-
dio was referred to as the Video Cen-
ter. Tim Sacora is vice president of
the Video Studio while Bob Doggett
is president.

www americanradiohistorv com

~COMPASS POINT POPULAR:

Studio In Nassau

lee Luxury House

By SARA LANE

NASSAU, Bahamas—It looks
more like a tropical island home
than it does a recording studio.

It stands sparkling white in the
Bahamas sun, surrounded with lush,
green foliage. Inside, it is bright,
white and airy with potted greenery
giving it an outdoor feel.

Yet, Compass Point Studios,
opened 10 months ago atan approx-
imate cost of $750,000, can rival stu-

STUDIO PARADISE—Looklngmore hke a troplcal |sland retreat than a record-

dios anywhere in the world for its
state-of-the-art equipment.

In November, ground will be bro-
ken for additional space, doubling
the size of the existing studio at
about $600,000.

Some of the industry’s top name
groups have discovered this island
hideaway, only minutes from bus-
tling downtown Nassau, capital of )
the Bahamas archipelago.

,..a ?--.'

o 4-.'-

ing facility, Compass Point, located on the island of Nassau in the Bahamas,
offers a state-of-the-art, 24-track recording studio.

What attracts recording artists to
Compass Point? In addition to the
best electronic equipment, a grow-
ing corps of experienced producers/
engineers including Alex Sadkin
and Jack Huber (both former Cri-
teria employes), Karl Peterson and
Island Records’ Chris Blackwell, the
location of the studio is ideal, say its
owners. It overlooks some of the
most beautiful waters in the world
and has a problem-free atmosphere
conducive to creative work, they
add.

Currently Emerson, Lake and
Palmer are back working on an al-
bum, the Average White Band re-
turns in December for the third time,
Thin Lizzy recorded here, as did
Bob Marley, Robert Palmer (Island
Records) Talking Heads, and Althea
and Donna (Virgin Records); Third
World returns in January and Feb-
ruary; Jerry Wexler’s bringing in
Dire Straits; and Brian Eno pro-
duced “Devo” in the new studio.

President of Compass Point is is-
lander Al Collio, a well-known Nas-
sauvian entertainer; Chris Blackwell
is chairman of the board, Lorraine
Frazier acts as studio manager for
administration and Richard Lee
(another former Criterian) is techni-
cal studio manager.

Compass Point is equipped with
the MCI fully automated JLT 500
series console with 36 inputs; Dolby
and dbx noise reduction units; an
MCI multi-track with 24 and 16-
track heads featuring the new Quior
circuitry; two MCI 110 A two tracks
with 14-inch reel; a BX 20 and two
EMT 250s; an Aphex Aural Exciter
(which can be rented); two Evantide
DBLs; seven assorted limiters and
Pepex units, four sets of Tannoy
Lockwood monitors; Oratones and
Visoniks as well as a dozen or so of
the highest quality microphones.

“There’s no limit to what is being
spent on equipment to make this a
superior studio,” comments Richard
Lee.

The studio has been booked solid
on a 24-hour basis, seven days a
week, its owners claim.

“Emerson, Lake and Palmer will
be here through October,” explains
Lorraine Frazier.

“In the evenings,” she adds, “In-

ner Circle, a Jamaican reggae group,
is mixing its LP. When they are fin-
ished Alex will be mixing Eddie
Quansah. We have also tentatively
scheduled the Rolling Stones.”

The recording studio itself is 25
feet x 35 feet with an oversize control
room and a 16-foot pane of glass be-
tween the studio and the control
room. The front section of the studio
is all wood, giving it a bright sound,
while the rear area is open for a
deader sound.

“Usually,” Lee explains, “a studio
has either a dead or live sound, but
we have a combination of both or a
dead sound can be isolated from the
live or vice versa depending on the
client’s needs.”

When the second studio is com-
pleted, Compass Point will have two
fully equipped 24-track studios and
such facilities as a large client lounge
with a small bar, video games, pin-
ball machines and a private lounge
for clients to set up an office with
phones and a secretary.

“We have a large Bahamian
staff,” Lee continues. “All of our as-
sistant engineers are Bahamian
trainees. They're doing extremely
well for people who’ve had no expe-
rience with this type of work.”

There are three assistant engi-
neers, a maintenance engineer plus a
full-time cook who prepares coffee,
tea and lunch for groups in session.

When groups come from the U.S.
or Europe, Frazier and her staff se-
cure lodgings.

“We do this as part of the service
of the studio,” she says. “They tell us
what accommodations they need
and we find them. We also can sup-
ply them with maids, baby sitters,
cooks, whatever they want and need
We try to make everything as easy as
possible for our customers.”

Along with the addition of a sec-
ond studio, Compass Point is adding
seven luxury rental apartments with
their own tennis and squash courts
and a swimming pool. Directly
across the street, five ocean town
houses will be built, primarily for
people associated with the music in-
dustry

“That’s who we’re hoping to at-
tract to this area,” Frazier explains.
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Yes You \CANNES...

Reach Midem And The EnTiRe
Music World

In BilbOAR's“MidE’ ’IssuUE.

-

You'Re
Staying
Howme...

If for any reason you can't
make MIDEM this year,
don’t think you can’t be
effective at MIDEM.

You can be with a strong sales
message in BILLBOARD'S
MIDEM issue.

Reach MIDEM plus the
largest weekly circulation of
any trade. Get your message
across to everyone while
still conducting business
from your office. Your ad in
BILLBOARD'S MIDEM
issue will make sure you
get there.

You'Re
Going
To Midem...

Before you pack your
traveling bags, make sure
you pack your marketing
message:

Your booth number. Your
hotel location. The names of
your company reps. And
everything they'll be repre-
senting: Your product.

Your music. Your image.

Send your sales message on
ahead. Make sure it reaches
every MIDEM attendee. In
the pages of BILLBOARD'S
“MIDEM” issue.

WATCH BILLBOARD WORK FOR YOU.
RIGHT THERE AT MIDEM '79.

The execs who attend MIDEM all know BILLBOARD as ™"
second language. Because MIDEM-goers know Billboard
is second to none in international trade coverage. And'\ENith
BILLBOARD being the one to read at MIDEM the MIDEM

issue offers your sales message double impact. BILLBOARD MAKES
BILLBOARD'S normal circulation around the world plus SURE YOU'RE THERE.
bonus distribution at MIDEM. EVEN FROM THOUSANDS OF MILES AWAY.

BILLBOARD helps you be in all places at the same time.
Reaching the business world of music in 103 countries, plus
the assembled MIDEM multitudes. In a week when it's
doubly important for your presence to be felt, there's only
one choice for your sales message! BILLBOARD'S MIDEM
issue.

CALL YOUR NEAREST BILLBOARD SALES OFFICE TODAY:
THE WORLD WILL HEAR ABOUT IT TOMORROW:

Billboard.

Ad Deadline: December 29, 1978 Issue Date: January 20, 1979

www americanradiohistorv com
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Talent
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PRACTICE SESSION—Nashvilie producer Buddy Killen keys in on material

with Audrey Landers, an Epic Records newcomer who also has two current

television movies and more than 100 national tv commercials to her credit.

Landers' debut single for the label is “The Apple Don't Fall Far From The
Tree.”

SEE BIG FUTURE—AUSWACKS

Rock And Pop Acts’
Laser Use On Rise

By JIM McCULLAUGH

LOS ANGELES—More rock and
pop artists will continue to use lasers

Unsurpassed in Quality

GLOSSY |

EACH IN

PH OTOS 1000 LOTS

1000 POSTCARDS $90.00

100 8x10 $19.95
CUSTOM *89
COLOR PRINTS per 100
$245

pet 1000
$180

COLOR LITHO

COLOR
POSTCARDS per 3000
MOUNTED 20"X30" 30"X40"
ENLARGEMENTS si600  s25.00

A Division of  JAMES J. KRIEGSMANN
165 W. 46th St, NV. 10036
(212) PL 70233

CROWDSTOPPER!

Buy your own
British
double deckers

e Promotions

e Advertising

e Mobile
Exhibitions

e Bus Service i

e Sightseeing, etc.

It required, custom conversions, auxiliary

power, air conditioning, conference rooms,
bar, kitchen, TV/video, etc.

Full service, parts and warranty. Write,
phone or visit us at:

British Promotions Limited
The Bus Center, 716 Cecelia St.. Norfolk,
VA 23504. Telephone 804-622-1456
6851 West Imperial Hwy., Los Angeles, CAL
90045. Telephone 213-670-4675

Omnibus Promotions Limited, Aldermaston
St., London W10 England. Telephone 01-
960 6977

as a visual element in their shows,
boasts Ed Auswacks, president of
Laser Media, one of the largest laser
companies working with entertain-
ers.

“I’s really just beginning,” he
claims, “and as the technology de-
velops there’s no limit that can be
done with lasers or holograms as ap-
plied to entertainment and other art
forms.”

One measure of laser popularity,
the president of the Hollywood-
based firm points out, is more and
more Las Vegas acts such as Ann-
Margret, the Carpenters and Lynda
Carter are using lasers in their
shows, as well as increased use in
television with Ringo Starr’s NBC-
TV special an example.

Although there are approximately
100 laser companies now in the U.S.,
Laser Media has developed into one
of the largest, claims Auswacks, with
special emphasis on the arts.

The company, which has more
than $%-million in laser equipment
and related hardware, recently did
Electric Light Orchestra’s world tour
as well as its 1975-76 Europe, Can-
ada and U.S. tour. Other music
clients have included the Steve
Miller Band and War.

Laser Media also handled the Star
Wars production at the Hollywood
Bowl with the Los Angeles Philhar-
monic which was repeated with
other symphonies around the U.S.

The company’s current major
project is “Skateboard Mania,” a
multi-media production featuring
daredevil skateboard routines ac-
companied by lasers and music.

Auskwacks also claims Laser
Media is the first major laser firm to
get the official seal of approval from
the US. government in terms of
safety standards as representatives
from the government monitored a
recent ELO concert in Washington,
D.C.

Aushwacks indicates that basic-
ally two types of lasers are used with
performers: one Krypton which
supplies the primary colors of red,
yellow and blue while the other is
Argon which produces intense blues
and secondary greens. The laser has
gases sealed in a tube and the elec-

(Continued on page 59)

Talent Buyers Seminar Best Yet

NASHVILLE-The seventh an-
nual CMA Talent Buyers Seminar
drew a record-breaking. attendance
of 300 entertainment buyers from
across-the-country who joined in the
three-day event which featured pan-
els, lectures, audience participation
discussions and talent showcases.

The seminar officially opened
with a welcome from Nashville
mayor Richard Fulton’s office and a
keynote address by artist Charley
Pride.

By KIP KIRBY

This was followed by an agency/
artist/manager panel comprised of
Alex Hodges representing the Para-
gon Agency, Charlie Daniels of the
Charlie Daniels Band and Joe Sulli-
van, president of the Sound Seventy
Corp. Topics touched on at this dis-
cussion included the relationship
between the artist and his manager
and booking agent and ways to in-
sure better communication among
the three factions.

Saturday morning’s panels led off

ACTS SHY AWAY

" New Concept For
Nader’s Revivals

By DICK NUSSER

NEW YORK-—Richard Nader’s
25th Rock’n’Roll Spectacular, held
Friday (20) at Madison Square Gar-
den, will be the last show to carry the
revival label.

“IUs getting increasingly hard to
get acts to play rock revivals,” ad-
mits promoter Nader, who has had
considerable success presenting
oldie acts on stage and screen over
the past decade.

“The problem is that many of the
artists believe the oldies tag is keep-
ing them from being accepted in to-
day’s market.

“I’'ve personally met with Frankie
Valli, Brenda Lee, Dion’s manager,
Mitch Ryder and Smokey Robinson
in the past six weeks,” Nader says.
“They all say they want to play be-
fore 20,000 at the Garden, but they
won’t play a revival show.”

The acts are afraid of the image
associated with oldie shows, he
claims.

“Dion has had a rough time get-

Hunter College:
Rock Dates OK

NEW YORK-—-Hunter College is
lifting a five-year ban on rock con-
certs at its Manhattan auditorium
Nov. 3 for a date featuring Chuck
Berry, the Squirrels and comic Rob-
ert Townsend.

Another date is planned Dec. 20
featuring Buddy Rich and his band.
Other dates arc being planned.

The decision to lift the ban comes
as a result of the dollar squeeze
many colleges are cxperiencing, ac-
cording to spokesmen for the Hunter
College Student Government. It is
the students themselves who will be
producing and promoting rock con-
certs at Hunter in the future.

Tentative dates have been set for
appearances by Bill Cosby, B.B.
King and others.

The Hunter concert hall is noted
for its excellent acoustics, and classi-
cal performances are held there on a
regular basis.

Brooke Asherisin charge of book-
ings for Hunter. He can be reached
at (212) 570-5503 or 5504.

Nelson On Pay TV

NEW YORK-—Composer/per-
former Willie Nelson becomes the
latest act tapped for a pay television
concert. Showtime presents Nelson
in a 90-minute special taped at his
Sept. 15 concert at Harrah's in Lake
Tahoe. Program was produced by
Chuck Braverman.
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ting airplay on AOR stations with
his new release because many pro-
gram directors classify him as an
oldie—although his material is
new,” Nader says. “Dion believes if
he plays a revival show at the Gar-
den he won’t have a shot at a con-
temporary hit.”

Another factor is the current
availability of many of the acts Na-
der regularly features in his shows.

“I’s difficult getting these acts
these days,” he complains. “You
have to take them away from Las
Vegas and Lake Tahoe. It used to be
a case of seeking them out through
friends and neighbors, now it’s all
through managers and agents.”

Money could be another factor.
Nader’s talent budget has remained
the same over the past seven years,
he says, while many of the acts that
were launched again through the re-
vival shows have upped their de-
mands in response to their new fol-
lowing.

“The audience isn’t really a nos-
talgia audience anymore, either,”
Nader bclieves. “I mentioned Alan
Freed at the last show and I don’t
think anyone in the audience recog-
nized his name.”

Rather than fold his tents and slip
away into rock’n’roll oblivion, Na-
der will continue promoting shows
at the Garden, but he’ll restrict the
fare to one or two headliners.

“They will be bigger produc-
tions,” he vows. “But there will only
be one or two acts, rather than five or
six.”

He cites as an example a double
bill featuring Neil Sedaka and
Frankie Valli, he would like to
present later this year.

Meanwhile, Nader stays busy pro-
ducing television movies and spe-
cials for Paramount Pictures, CBS,
Home Box Office and Xerox.

According to Madison Square
Garden officials, Nader’s rock reviv-
als have proven to be boxoftice suc-
cesses since they were launched in
1969.

“The shows have soldout 21 out of
24 shows thus far,”” notes Rob
Franklin of the Garden staff. “But
the initial format has run its course
and a good promoter knows when to
move on to other things when that
happens.” Nader co-promoted the
revival series with the Garden after
the first couple of shows, which he
promoted alone.

“The idea of & revival has ac-
quired an image that some of the
acts don’t like,” Nader adds. “We’ve
done what we wanted to do when we
started, which was to bring back
acts. Since then we’ve brought most
everybody back at one time or an-
other, now it’s time to do something
else.”

with a music licensing seminar com-
posed of Rolf Darwin, national di-
rector for musical attractions, BMI:
Alan H. Smith, vice president of li-
censing, BMI; James Cleary, na-
tional sales manager in charge of
general licensing, ASCAP; and Sid-
ney Guber, vice president of market
development, SESAC. Topics of dis-
cussion included a detailed descrip-
tion of the new copyright laws and
their ramifications.

“The Record Company’s Role In
Promoting New Acts” was chaired
by Rick Blackburn, vice president of
marketing, CBS Records, Nashville,
and offered comments by Jim Fogle-
song, president of Nashville oper-
ations, ABC Records; Roy Wunsch,
director of marketing, CBS, Nash-
ville; and Lynn Shults, Nashville
operations director, United Artists
Records. Tracing the roots of coun-
try music with the help of slides, Bill
Anderson gave an informative talk.

The group was broken into mini-
sessions for several simultaneous
panel discussions on subjects that in-
cluded “Insurance In The Amuse-
ment Business Field,” hosted by
Howard E. Prater of the Haas-Wil-
kerson-Wohlberg Showmen’s Insur-
ance Co.; “Computerization And
The Promotion Of Shows In The
Small Market,” with moderator
Herb Schaper of the Brown County
Fair in Minnesota; “Legal Concerns
Of The Talent Buyer” with W. Mi-
chael Milon of Barksdale, Whalley,
Gilbert and Frank, Nashville; “Li-
censing Agencies And You,” chaired
by Sidney Guber, SESAC; and

(Continued on page 80)

Label’s Acts
At N.J. Spot

ENGLISHTOWN, N..-The
Englishtown Music Hall, which gen-
erally features bluegrass shows, is
providing a showcase for artists on
Flying Fish Records.

The series of five main concerts
will also spotlight the label’s new
acoustic music, which Geoff Berne
of the Music Hall characterizes as
being made “somewhere outside the
categories of bluegrass, country,
folk, or rock.

A concert Saturday (21) featured
vocalist Peter Rowan in conjunction
with his first self titled album as a
soloist. A former member of rock
groups turning to bluegrass with the
Old And In The Way group, Rowan
turned to the acoustic music scene
last year. Tex Logan, bluegrass fid-
dler who provides musical support
on the LP with the Greengrass Grin-
goes, appeared with Rowan here.

Norman Blake, guitar and fiddle
soloist, whose most recent album for
Flying Fish is “Blackberry Blos-
som,” comes in Friday (27). The Red
Clay Ramblers, a North Carolina
string band with trumpet and piano
and an LP “Merchant’s Lunch,” will
mark its return from a European
tour Nov. 5. Bryan Bowers, one of
the best known autoharpists, is set
for Feb. 2. He gave the label “The
View From Home” LP.

The Flying Fish concert series
kicked off Oct. 13 with fiddler Tracy
Schwartz and guitarist Jon Cohen,
of the New Lost City Ramblers,
whose “20th Anniversary” album
was released this month.

Concert tickets range from $5.25
to $5.75 and country dinners are
served at the Music Hall before the
shows.
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Radk Singles Best Sellers

€ Copyright 1978, Billboard Publications. Inc. No part of this publication may be reproduced.
stored in a retrieval system, or transmitted. in any form or by any means, electronic, mechanical.
photocopying. recording, or otherwise, without the prior written permission of the publisher

As Of 10/16/78
Compiled from selected rackjobbers by the Record Market Research Dept. of Billboard.

1 HOT CHILD IN THE CITY—Nick
Gilder—Chrysalis 2226
2 KISS YOU ALL OVER—Exile—
Warner/Curb 8589
(Warner Bros.)
3 YOU NEEDED ME—Anne Murray—
Capitol 4574
4 BOOGIE OOGIE OOGIE—A Taste Of
Honey—Capitol 4565
5 READY% TO TAKE A CHANCE
AGAIN —Barry Manilow—
Arista 0357
6 HOW MUCH { FEEL—Ambrosia—
Warner Bros. 8640
7 WHENEVER | CALL YOU
“FRIEND""—Kenny Loggins—
Columbia 310794
8 MAC ARTHUR PARK—Donna
Summer—Casablanca 939
9 YOU NEVER DONE [T LIKE THAT—
Captain & Tennille—A&M 2063
10 GREASED LIGHTNIN’'—John
Travoita—RSO 909
11 TALKING IN YOUR SLEEP—Crystal
Gayle—United Artists 1214
12 CHANGE OF HEART—Eric Carmen—
Arista 0354
13 PRISONER OF YOUR LOVE—
Player—RSO 908
14 BEAST OF BURDEN—Rolling
Stones—Rolling Stones
19309 (Atlantic)
15 DOUBLE VISION—Foreigner—
Atlantic 3514
16 SUMMER NIGHTS—John Travolta/
Olivia Newton-John—RSO 906
17 RIGHT DOWN THE LINE—Gerry
Rafferty—United Artists 1233
18 SHARING THE NIGHT TOGETHER—
Dr. Hook—Capitol 4621
19 TOOK THE LAST TRAIN—David
Gates—Elektra 455500
20 THEMES FROM THE WIZARD OF
0Z—Meco—Millennium
620 (Casablanca)

21 BACK IN THE U.S.A.—Linda
Ronstadt— Asylum 45519

22 | JUST WANNA STOP—Gino
Vannelli—A&M 2072

23 WHO ARE YOU—MCA 40948

24 SHE'S ALWAYS A WOMAN—BIlty
Joel—Columbia 310788

25 ON THE SHELF—Donny & Marie
Osmond—Polydor 14510

26 ALIVE AGAIN—Chicago—
Columbia 310845

27 BLUE COLLAR MAN—Styx—
A&M 2087

28 TIME PASSAGES—AI Stewart—
Arista 0362

29 IT'S A LAUGH—Daryl Hall & John
QOates—RCA 11371

30 GET OFF—Foxy—Dash 5046 (TK)

31 EVERYBODY NEEDS LOVE—Stephen
Bishop—ABC 12406

32 RAININ' IN MY HEART—Leo
Sayer—Warner Bros. 8682

33 DON'T WANT.TO LIVE WITHOUT
IT—Pablo Cruise—A&M 2076

34 LOVE IS IN THE AIR—John Paul
Young—Scotti Brothers
402 (Atlantic)

35 FLYING HIGH—Commodores—
Motown 1452

36 HOT BLOODED—Foreigner—
Atlantic 3488

37 REMINISCING —Little River Band—
Harvest 4605 (Capitol)

38 MACHO MAN-Village People—
Casablanca 922

39 THREE TIMES A LADY—
Commodores—Motown 7902

40 ONE NATION UNDER A GROOVE—
Funkadelic—Warner Bros. 8618

Rack LP Best Sellers

€ Copyright 1978, Billboard Publications, inc. No part of this publication may be reproduced
stored in a retrieval system, or transmitted, in any form or by any means. eiectronic. mechanical
photocopying. recording. or otherwise, without the prior wri‘ten permission of the publisher

As Of 10/16/78

Compiled from selected rackjobbers by the Record Market Research Dept. of Billboard.

1 GREASE—Soundtrack—RSO
RS-2-4002
2 DON'T LOOK BACK—Boston—Epic
FE 35050
3 DOUBLE VISION—Foreigner,
Atlantic SD 19999
4 SATURDAY NIGHT FEVER—
Soundtrack—RSO RS-2-4001
5 PIECES OF EIGHT—Styx—A&M
SP 4724
6 THE STRANGER—BIlly Joel—
Columbia JC 34987
7 BAT OUT OF HELL—Meat Loaf,
Epic/Cleveland International
PE 34974
8 LIVING IN THE U.S.A.—Linda
Ronstadt—Asylum 6E-155
9 SOME GIRLS—Rolling Stones—
Rolling Stones COC
39108 (Atlantic)
10 WORLDS AWAY—Pablo Cruise, A&M
SP 4697
11  WHO ARE YOU-The Who—MCA
MCA 3050
12 SGT. PEPPER'S LONELY HEARTS
CLUB BAND—Soundtrack—
RS0O-2-4100
13 STRANGER IN TOWN—Bob Seger &
The Silver Bullet Band—Capitol
SW 11698
14 GENE SIMMONS—Casablanca
NBLP 7120
15 SHADOW DANCING—Andy Gibb,
RSO RS-1-3034
16 CITY TO CITY—Gerry Rafferty—
United Artists UALA 840
17 LIVE AND MORE—Donna Summer—
Casablanca NBLP 7119
18 ACE FREHLEY—Casablanca
NBLP 7121
19 RUNNING ON EMPTY—Jackson
Browne—Asylum 6E 113
20 UNDER WRAPS—Shaun Cassidy—
Warner/Curb BSK 3222

21 NATURAL HIGH—Commodores—
Motown M790

22 EVEN NOW-—Barry Manilow—Arista
AB 4164

23 PAUL STANLEY—Casablanca
NBLP 7123

24 MACHO MAN-—Village People—
Casablanca NBLP 7096

25 RUMOURS—Fleetwood Mac—
Warner Bros. BSK 3010

26 PETER CRISS—Casablanca NBLP
7122

27 DOG AND BUTTERFLY—Heart—
Portrait FR 35555 (CBS)

28 HOT STREETS—Chicago—Columbia
PC 35512

29 NIGHTWATCH—Kenny Loggins—
Columbia JC 35387

30 TWIN SONS OF DIFFERENT
MOTHERS—Dan Fogelberg & Tim
Weisberg—Full Moon/Epic JE
35339 (CBS)

31 MIXED EMOTIONS—Exile—Warner/
Curb BSK 3205

32 A TASTE OF HONEY—A Taste Of
Honey—Capitol ST 11754

33 AJA—Steely Dan—ABC AB 1006

34 STARDUST—Willie Nelson—
Columbia JC 35305

35 FEELS SO GOOD—Chuck
Mangione—A&M SP-4658

36 SKYNYRD'S FIRST AND ... LAST—
Lynyrd Skynyrd—MCA 3047

37 VAN HALEN-—Warner Bros. BSK
3075

38 EDDIE MONEY~—Columbia PC 34909

39 LIVE BULLET—Bob Seger & The
Silver Bullet Band—Capitol SKBB
11523

40 LIFE IS A SONG WORTH
SINGING —Teddy Pendergrass—
Philadelphia International JZ
35095 (CBS)

Snail LP Graphics Land Magazine Award

LOS ANGELES—The cover de-
sign for Cream Records’ Snail’s first
LP received a certificate of distinc-
tion in the Creativity '78 Inter-
national Artshow, sponsored by Art
Direction magazine.

Of 10,000 entries, 800 are given
the certificate.

The snail shell design and logo
were created by John LeProvost and
Gene Brownell, who together won a
Los Angeles Art Directors gold
medal for Rick Nelson’s “Rick Sings
Nelson” LP.

Brownell won a Grammy in 1971
for his Pollution album cover.

Talent

Cars Willing And Eager New Act

NEW YORK-—Strong home base
support plus a willingness to open
for a variety of established acts, have
proven to be the twin keys that have
opened the door to national success
for Cars, a new group from Boston
whose debut LP “The Cars” has
gone gold 16 weeks after being re-
leased.

“My feeling is that why can’t the
mass public accept something good
aswell as crap?” asks Fred Lewis, the
group’s manager. “So why not put a
good band before a big audience
and let them hear it?” continues
Lewis, expounding on a philosophy
that is in marked contrast to other
bands with roots in the new wave,
who feel it is somehow a sellout to
play with established mainstream
rock acts.

Rick Ocasek, songwriter, guitarist
and leader of the band, is even more
outspoken. “As a new band I would
open for anybody, unless it was
somebody that I absolutely detested.
We will be opening for Styx, and |

By ROMAN KOZAK

don’t know a Styx song, or even
what it sounds like.”

As a result Cars has played to a
variety of audiences, from 70,000-
strong festival crowds opening for
Fleetwood Mac, to showcase ap-
pearances before cult audiences at
the Roxy in Los Angeles and the
Bottom Line in New York. In recent
months the band has opened for
such acts as Bob Seger, Foreigner
and, most recently, Cheap Trick in
New York.

For its album, too, the band es-
chewed the avant-garde in favor of a
mainstream producer, in this case,
Roy Thomas Baker, best known as
the producer of Queen.

“We looked for a producer that ,

would give us the sound of 1978 or
1980, as opposed to some home-
made record that would have a lot of
energy, but would sound terrible,”
says Lewis. Both he and Ocasek
agree, and a live hearing of the band
bears them out, that while Baker
may have provided the polish on the.

Malibu Club Offers
Jazz On the Beach

By CARY DARLING

LOS ANGELES—-Pasquale’s, a
new jazz club located near the Ma-
libu, Calif., pier, has been attracting
capacity crowds even though Los
Angeles is not known as a jazz town,
according to club owner Pat Sena-
tore.

Senatore, formerly of the Tijuana
Brass, now has a trio of his own.

Although Pasquale’s, in operation
since February, books primarily be-
bop and avant-garde artists, Sena-
tore states that Latin, fusion and
jazz-rock acts do play the venue.
“We've had Willie Bobo play here
and also rock bassist Carol Kaye.”

The club, which seats slightly
fewer than 100 persons, is becoming
well-known overseas, he claims.
“Jazz has a real cult audience. We
get people from Japan, England and
all over Europe as well as some from

- New York and California,” claims

Senatore.

In addition to word-of-mouth ad-
vertising which has helped the
nightspot, Pasquale’s advertises in
local newspapers and on the area’s
leading jazz station, KBCA-FM.

“Actually, it’s the word-of-mouth
that's more important than good
press,” states Senatore. “Good press
is just pretty words and is.not as im-
portant as one friend saying to an-
other, ‘Hey, there’s a new club that’s
pretty good.’”

Most of the acts featured are local
which are contacted personally by

Senatore. Occasionally, agents call
for artists from other regions but
most acts are personal acquaint-
ances of Senatore because of his
years in the music business.

An artist’s gig is from three to five
nights and the act is paid scale.

One resource which attracts pa-
trons—that few other clubs have—is
the view of the Pacific.

On Sundays, the club owner uses
the environment to his advantage by
having a matinee performance at 4
p-m. and serving drinks on the sand.

Pasquale’s does not serve food
and is not open to those under 21
years of age. “We do have a lot of
young kids who want to get in,”
comments Senatore. “They want to
get past fusion and into the roots of
jazz. They’re interested in the
Charlie Parker and Billie Holiday
type of artists.”

Senatore soon may be able to ac-
commodate the younger crowd if
planned renovations and the install-
ment of a kitchen are completed on
schedule.

Although he calls Los Angeles
“pretty much a weekend town,” he
finds the daily competition with
other jazz spots healthy.

“We use basically the same artists
as some of the other places. Compe-
tition is good,” says Senatore. ““After
all, jazz needs all the help it can get. I
wouldn’t mind if there were a jazz
club on every corner.”

Philly Royal ‘Saved’

PHILADELPHIA—-The Royal
Theatre, which has been dark for
several decades, is due to get a new
lease on life as a concert hall and en-
tertainment complex.

This comes as the result of the for-
mation of a non-profit organization
set up to spark the renaissance for
the area.

The neo-Georgian-style theatre,
formerly a vaudeville house show-
casing black attractions, is located
on South St. near center city.

Last month, the city’s Historical
Commission certified the theatre as
historical, an indication that the
Royal is eligible for the National
Register of Historic Places. This al-
lows several tax breaks, including
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those for restoration expenses and
corporate contributions in the resto-
ration.

Developers for the project are Joel
Peters, local promoter; Reed Apa-
hian, owner of the Astral Plane, a lo-
cal popular nightspot; and David
Wildmann, an actor. Dr. Harry
Freeman, a funding expert, is con-
sulting director of development.

Peters and his partners have
formed the Royal Theatre Organiza-
tion. They also control five buildings
next to the theatre.

Renovations to the house will
come in two phases—first as a small
cabaret early next year, and later as
a 1,200-seat theatre with cabaret-
style entertainment and concerts.

LP, the sound and music is that of
the Cars.

“He (Baker) was instrumental in
the LP in that he knew how to work
with the band, and he knew how to
make the band comfortable in a for-
eign situation in England. He has a
funny sense of humor, which kept
the band loose,” says Lewis.

Though the band’s music is closer
in spirit to the Talking Heads and
Jonathan Richman than to Queen,
Cars considers itself a 1978 band,
not a new wave or punk outfit. “We
started playing at the Rat in Boston
not because we were new wave but
because there really is not that many
places for a new band to play its own
material.

Cars was organized in January
1977, and hooked up with Lewis, a
former Atlantic promo man and ex
manager of J. Geils Band, a few
months later.

The band made a demo tape, con-
taining the song “Just What I
Needed,” the subsequent hit single,
which even before the band had a
record contract was picked up by lo-
cal Boston stations, WBCN-FM,
WCOZ-FM, and WMEX-AM.

Its big break came when, with
only three hours, notice, it was called
upon to open for a Bob Seger
makeup concert in Boston, where it
earned a standing ovation. The band
was together only three months at
the time, Lewis remembers.

This led to other gigs around the
area, and with the tape finding local
airplay, it also led to label interest.
Lewis says he picked Elektra, not so
much because of the money, but be-
cause he felt that here was a label
that had the long term interests of
the band at heart. Also coming from
Atlantic, Lewis says he felt comfort-
able with the WEA marketing sys-
tem and knew what it could accom-
plish for the band.

Elektra and WEA backed up the
release with an extensive promo-
tional campaign that ranged from
little car-shaped lapel pins to a con-
test in New York and New England
where fans had an opportunity to
win Renault’s Le Car.

Working from the base around
Boston, the band was able to extend
its popularity around the country,
with Southern California among the
first areas where the band broke.
The single, “Just What 1 Needed”
became a hit.

Now Elektra is releasing a second
single off the LP, called “Best
Friend’s Girl.” The band is still on
tour, working the album, with a sec-
ond LP expected early next year.

More Acts For
Tramps In N.Y.

NEW YORK-Tramps, one of
New York’s premier showcase clubs,
is expanding its showcase policy.
The club, which had professional
showcases twice a week, will now
feature new acts four nights a week,
from Sunday through Wednesday.
Headlining performers wiil play
Thursday-Saturday.

The club features cabaret, MOR
and rock acts. Acts that have goneon
to recording contracts from Tramps
include Pat Benatar, Stormin’ Nor-
man & Suzy, Cathy Chamberlain
and Helen Schneider.

Terry Dunne, owner of the club, is
inviting artists, managers and record
companies to submit tapes for future
showcasing of their acts. The show-
cases will feature 20 minutes for
each act, with especially promising
performers given 35 minutes.
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PLATINUM DOSE—Ann Wilson of
Heart administers an intense ver-
sion of the group’s current single,
“Straight On,” from the platinum
LP ‘‘Dog And Butterfly” during a re-
cent Nashville appearance at the
Municipal Auditorium.

Use Of Lasers
In An Increase

® Continued from page 56

trons and photos concentrate light in
one narrow space and are used with
different refractory elements. Lasers
cost about $15,000 each. Laser
Media does not manufacture its own
lasers but obtains them from manu-
facturers who modify them.

“Originally,” says Auswacks, “la-
sers were used in industry, research
and medicine but we've helped pio-
neer their use in theatrical applica-
tions. We use them as electronic
paintbrushes and are interfacing
them with computers to program
them. We've changed what a laser is
supposed to do.”

Laser Media maintains an r&d
lab in Los Angeles and Hawaii
working closely with Univ. of
Hawaii laser specialist Dr. Seiji Inat-
sugu.

Laser Media, which now has a
full-time staff of 22, will also be
opening an office in London shortly,
says Auswacks:

He also says placement of the
equipment and number of tech-
nicians or “laserists” used in a con-
cert varies as to how the show is
structured.

“Usually,” he says, “we have
meetings with the artist, choreogra-
pher. and the lighting director and
there's never really a whole lot of
time. But it all comes together.”

Costs to the artist also varies, ac-
cording to how the show is put to-
gether, indicates Auswacks, but adds
that they are compatible with sound
and lighting costs in general.

Other shows the four-year-old
company has done include the Black
Hole Laser Light Show at the Bishop
Planetarium in Hawaii, the Dia-
mond Head Crater Festival in
Hawaii, fireworks and laser sky
shows at the AstroWorld in Houston
and Anaheim Stadium in Southern
California, and numerous trade
shows.

Talent Pacted For

’79 Women'’s Fest

KANSAS CITY, Mo.—Next
year’s Women’s Jazz Festival here
will offer Joanne Brackeen, Urszula
Dudziak and her husband Michal
Urbaniak, Marian McPartland,
Carmen McRae and an all-star
combo comprising Monnette Sud-
ler, Sue Evans, Jane Bloom, Dr. K a-
ren Fanta Zumbrunn and Melba
Liston.

Dates are March 23-25. Carol
Comer and Dianne Gregg are pro-
moters of the event.

24 Acts Highlight
L.A. ‘Street Fest’

LOS ANGELES—This city’s first
L.A. Street Scene Festival drew a re-
ported 100,000 persons to see ap-
proximately two dozen acts perform
Oct. 14-15.

The festival, held in the six blocks
surrounding city hall, saw 10 stages
where continuous performances
were viewed by audiences. There
were no “admission” charges.

Topping the bill were Nancy Wil-
son and Chicago. Closing out the
event on a high note was Sylvester,
who has emerged as a top disco art-
ist,

The two-day affair, sponsored by
the Jos. Schlitz Brewing Co., which
contributed $100,000, and the Na-
tional Endowment for the Arts with
$40,000, is expected to become a
yearly affair, according to L.A.
Mayor Tom Bradley’s office.

All acts scheduled to appear were
on hand. Saturday’s lineup included
David “Fathead” Newman, Freddy
Fender, L.A. Philharmonic, Classi-
cal Ragtime Co., Watts Prophets,
Grass Roots America, Skins Afro-
Cuban Percussion and Spanky Wil-
son.

Sunday’s offering included
Nancy Wilson, Franki Valli Revue,
Sylvester Revue, Watts Symphony
Orchestra, American Opera Theatre,
Margo-World of Flamenco, L.A.

Sign Co. for the Deaf and many
other acts for both days.

There appeared to be something
for every musical taste. There was
also gospel for two hours on Sunday
starring the Clara Ward Singers,
Great Getting Up Moming, which
gave the historical development of
gospel through dance, song and
drama; the Interracial Choir, Sa-
moan Choir and Bessie Griffin.

The climate of the entire event
was one of total festivity. Walking
among the crowds which jammed
the streets were clowns, mimes and
several other fun-type entertain-
ment groups.

Most of the major acts performed
on the Times Plaza stage, the main
platform. An agenda was posted
which advised of the times and
stages where the different artists
would perform.

Bradley opened the event on Sat-
urday at 11 a.m., with an hour-long
ceremony. He introduced actor Syl-
vester Stallone, who in turn intro-
duced Chicago. Actor Gregg Morris
was MC.

The city provided in-kind services
through city employes—sanitation,
security, etc. Chairman of the festi-
val was Sol Marcus and Mike Gri-
likhes was its director.

JEAN WILLIAMS

NRBQ opened for Arista’s Qutlaws at Alfred
{N.Y.) Univ. recently and when noticed the Qut-
laws alf sported cowboy hats, members of NRBQ
went into town and bought themselves Indian
bonnets to balance the score. - .. Another Arista
act, Baby Grand, is reported to have the “high-
est collective 1.Q. of any bard in rock'n'rolt.
Does anyone dispute that?

Neil Diamond’s television special, "A Night
At The Greek," is now available on the Home Box
Office pay tv net. . .. Singer Johnny (Sex Pistols)
Rotten has a new band. And Neil Young pays
tribute to Rotten in a new, unrecorded tune that
Young uses to close his concerts with. Speaking
of Young, his new stage set is earning high
praise. Like Dylan he's concerned with stage-
craft and showmanship these days.

Former Sex Pistols manager Malcolm
McClaren has reportedly come to New York to
lead the legal battle to help Sid Vicious, bass
player for the defunct group whose arrest for the
murder of his girl friend and sometime manager,
Nancy Laura Spungen, has sparked nationwide
headlines. Vicious, whose real name is John Si-
mon Ritchie, is free on $50,000 bail after spend-
ing four nights at Riker's Istand where he suf-
fered from methadone withdrawal.

According to new wave sources, McClaren
plans to make a film of the whole affair. Warner
Bros., which may still have Vicious under con-
tract as a member of the Sex Pistols, has had no
contact with the 21-year-old musician in recent
months, according to a company spokesman.
Vicious has played a number of dates at Max's
Kansas City in recent weeks.

_Signings |

Quincy Jones to ASCAP. His last three LP pro-
ductions have gone platinum. ...  Don Wil-
liams to writer affiliation with ASCAP. . .. Jimmy
Dean to Top Billing, Inc. ... Kathy and Judy
Bryte to Blue & Gray Records. .. . Albrecht, Ro-
ley & Moore to Spirit Records. ... Austin Rob-
erts to Filmways Music Publishing. ... Kellee
Patterson re-signs with Shady Brook Records,
with a long-term worldwide deal. . .. Firefall to
ICM's Randy Brosgna for worldwide representa-
tion.

Joe Tex to Dial Records, distributed by TK.
Debut LP for the label is “He Who Is Without
Funk Cast The First Stone.” ... The Fabulous
Poodles to Brian Lane for management. ...
Country singer Gary McMahon to Tomato Music.

Talent Talk

Arista has “no comment” to rumors it has
signed the Ohio Players. ... Rod Swenson and
his XYZ Entertainment Co. are touring new wave
clubs on the East Coast with a television show of
performances of such bands as the Ramones,
Blondie, Dead Boys and others, filmed last fall.
Swenson provides tv monitors and a p.a.
system, if necessary, for the performances,
which also include brief interviews with the mu-
sicians and their managers. . .. Sire is denying
rumors that the Dead Boys is breaking up or is
being dropped by the label.

For Halloween in New York, Frank Zappa,
host of “Saturday Night Live™* will play the Pal-
ladium, while Grace Jones will hold forth at
Roseland. Sid Vicious’ plans are still uncertain.
... Rick Wakeman, co-owner of the Philly Fury
soccer team, will be featured in an upcoming
sports book based on the best seller “Book Of
Lists"” idea, where he wilt pick his all time inter-
national soccer team. Among his choices is Alan
Ball, captain of the Fury.

Foreigner is headlining a benefit concert in
San Diego to rebuild the Aerospace Museum
and the 0ld Globe Theatre, destroyed last winter
by fire. The concert is sponsored by KCBQ. The
promoters are Wolf & Rissmiller. . . . Joni Mitch-
ell may sing a version of the Doors' “Light My
Fire" on her next LP. ... Bobby Bare to record
the Rolling Stones’ “(This Could Be) The Last
Time" on his next LP, while Johnny Cash plans
to do “No Expectations,” also by the Stones.
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= Total Ticket
< | ARTIST—Promoter, Facility, Dates Ticket Price Gross
@ | “DENOTES SELLOUT PERFORMANCES Sales Scale Receipts
Arenas (6,000 To 20,000)
1| COMMODORES/LTD.—Taurus Productions, 18,800 $7-$9 |$137,114
Spectrum, Philadelphia, Pa., Oct. 9
2| RICHARD PRYOR/PATTI LaBELLE/ROY AYERS/ 14,129 | $8.35-39.35 |$128,024
HOWARD KENNY—Pace Concerts/Taurus
Productions, Summit, Houston, Tex., Oct. 12
3 | AEROSMITH/EXILE—Casablanca Concerts/JAM 17,500 $7-38 |$127,000%
Productions, Civic Center, St. Paul, Minn., Oct. 14
4 | STYX/THIN LIZZY-Brotherhood Attractions/ 14,659 | $7.50-38.50 |$109,943*
Albatross Productions, Col., Seattle, Wash., Oct. 10
5 | STYX/THIN LIZZY—Brotherhood Attractions/ 14,450 | $7.50-$8.50 [$108,175*
Aibatross Productions, Col., Seattle, Wash., Oct. 11
6 | JETHRO TULL/URIAH HEEP—Ruffino-Vaughn, Civic 12,723 $7-39 |$107,469
Center, Providence, R.\., Oct. 12
7 | NEIL YOUNG & CRAZY HORSE—Schon Productions, 15,000 | $6.75-37.75 | $104,200
Civic Center, St. Paul, Minn., Oct. 15
8 | BOB SEGER/TOBY BEAU—Concerts West/Pace 12,371 $7-38 | $96,572*
Concerts, Summit, Houston, Tex., Oct. 9
9 | TEDDY PENDERGRASS/EMOTIONS/LENNY 11,872 $7-38 | $92,981*
WILLIAMS—0tha Davis/American Tour Productions,
Col., Hampton, Va., Oct. 13
10 | BILLY JOEL—Brass Ring Productions, Univ. Of 11,774 | $6.50-$8.50 | $88,087
Mich., Ann Arbor, Mich., Oct. 12
11 | BOB SEGER/TOBY BEAU—Concerts West, Myriad, 10,992 $7-38 | $86,226*
Oklahoma City, Oklahoma, Oct. 15
12 | BILLY JOEL-Landmark Productions, Arena, 10,835 | $7.50-$8.50 | $81,318*
Milwaukee, Wis., Oct. 15
13 | BILLY JOEL-Belkin Productions, Richfietd Col., 9,997 $8 | $80,168*
Cleveland, Ohio, Oct. 11
14 | AEROSMITH/EXILE—Landmark Productions, Dane 10,000 $7.50 | $75,000%
Co. Col., Madison, Wis., Oct. 15
15 | AEROSMITH/EXILE—-Contemporary Productions/ 10,210 | $6.50-$7.50 | $73,629
Chris Fritz & Co./Stone City Attractions, Myriad,
Oklahoma City, Okla., Oct. 12
16 | STEVE MARTIN/STEVE GOODMAN-Artists 8,444 | $6.50-$7.50 | $68,859
Consultants, Col., New Haven, Conn., Oct. 10
17 | HEART/WALTER EGAN—Monarch Entertainment, 9,603 | $6.50-$7.50 | $64,701
Mem. Aud., Rochester, N.Y., Oct. 14
18 | BOB SEGER/TOBY BEAU-Concerts West, 7,799 $7-38 | $60,427*
Convention Center, Dallas, Tex., Oct. 14
19 | AEROSMITH/EXILE—-Contemporary Productions/ 8,055 $7-38 | $58,328
Chris Fritz & Co., Convention Center, Pine Bluffs,
Ark., Oct.. 11
20 | NEIL YOUNG & CRAZY HORSE-Sunshine 7,048 | $7.50-38.50 | $55,441%
Promotions, ACC, Notre Dame, Ind., Oct. 12
21 | FRANK ZAPPA—Frank J. Russo, Inc., Civic Center, 6,555 | $7.50-38.50 | $53,180
Providence, R.l., Oct. 9
22 | HEART/AMBROSIA-Jack Ustick Presents, 7,082 | $7.50-38.50 | $53,013
Cumberland Co. Col., Portland, Me., Oct. 9
Auditoriums (Under 6,000)
1 | STEVE MARTIN/STEVE GOODMAN—Artist 15,579 $8.50-$9.50 | $144,987*
Consultants, Hynes Aud., Boston, Mass., Oct. 9 (3)
2 | TEDDY PENDERGRASS/EMOTIONS—Bill 7,400 | $7.50-$8.50 | $58,776*
Washington/American Tour Productions,
Constitution Hall, Washington, D.C., Oct. 10 (2)
3 | STEVE MARTIN/BLUES BROTHERS~-Artist 2,800 $10-315| $36,170*
Consultants, Carnegie Hall, N.Y.C., N.Y,, Oct. 11
4 | GROVER WASHINGTON/GEORGE DUKE—BIll Graham 4573 | $7.50-$8.50 | $35,060
Presents, Greek Theat., Berkeley, Calif., Oct. 15
5 | FRANK ZAPPA—Monarch Entertainment, Capitol 3,575 | $7.50-$850| $30,293
Theat., Passaic, NJ., Oct. 13 (2)
6 | SANTANA—Monarch Entertainment, Capitol Theat., 3,456 | $7.50-$850| $28,182*
Passaic, N.J., Oct. 9
7 | VAN MORRISON/DAVE EDMUND’S ROCKPILE W/ 3719 $6.50-87.50 | $27,093*
NICK LOWE—Cross Country Concerts, Wesleyan
Univ. Arena, Middletown, Conn., Oct. 12
8 | TEDDY PENDERGRASS/BETTY WHITE~Jesse 3,720 | $6.50-37.50| $26,906*
Bosman/American Tour Productions, Mosque,
Richmond, Va., Oct. 15
9 | SANTANA—Binghamton Concert Commission, P.E. 3,200 $6-$6.50| $19,200*
Center, SUNY, Binghamton, N.Y., Oct. 13
10 | JOHN PRINE/OZARK MOUNTAIN DAREDEVILS/LE 2,957 $6-37| $18,135
ROUX-Sound 70 Productions, Gardens, Louisville,
Ky., Oct. 13
11 | TOM WAITS/LEON REDBONE—Feyline Presents/CU 2,287 $7-$7.50| $16,922*
Program Council, Macky Aud., Univ. of Colo.,
Boulder, Colo., Oct. 14
12 | FUNKADELICS/BRIDES OF FUNKENSTEIN—Star 2,282 $7-38| $15,691
Date Productions, Riverside Theat., Milwaukee, Wis.,
Oct. 12
13 | GROVER WASHINGTON/LARRY CARLTON-BIill 1,792 | $7.75-$8.75| $15,313
Graham Presents, Open Air Theat., SDSU, San
Diego, Calif., Oct. 13
14 | ARLO GUTHRIE—~Casablanca Concerts, Orpheum 1,807 | $6.50-$7.50| $14,450
Theat., Minneapolis, Minn., Oct. 11
15 | MARTIN MULL/KENNY RANKIN-DiCesare-Engler 1,936 $5.75-37.75! $14,202
Productions, Stanley Theat., Pittsburgh, Pa., Oct. 13
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LOS ANGELES-—The Univ. of
California at Berkeley has hired a
professional to book all events for
the school’s Committee for Arts and
Lectures.

With the appointment of Al Evers
has also come school clearance for
Arts and Lectures to book pop
shows, a territory traditionally re-
served for Berkeley’s Student Union
Performance and Resource Board
(S.U.PERB.).

“There will now be two separate
compeling organizations presenting
live talent,” says Evers. According to
Evers, the open competition is a re-
sult of S.U.P.E.RB. crossing over
into bookings of lecturers and “more
formularized programming.”

Memphis State
Offering Music
Industry Dept.

By ELTON WHISENHUNT

MEMPHIS—Memphis music in-
dustry leaders and Memphis State
Univ. have formed a commercial
music department.

The department will teach all fac-
ets of the music and recording indus-
try.
Eddie Ray, vice president and
general manager of Cream-Hi Rec-
ords Memphis operation, has the
lead role in creating the new depart-
ment, along with Harold Streibich,
music industry attorney.

Streibich, also an instructor in the
university’s law school, says there
are only 22 universities in the U.S.
which have commercial music de-
partments.

Ray says a body of knowledge has
now been sufficiently developed so
that all areas of the music and
recording industry can be taught on
the university level.

Ray says: “When I was in the
business in Los Angeles, and later
here, I got calls everyday from
people wanting to know where they
could enroll to learn about the music
business.

“With this program at Memphis
State, we will teach all facets—engi-

neering, producing, promotion,
copyrights, electronics, business—
everything.”

Ray says Memphis State recently
established a commercial music ad-
visory board to assist in structuring
the new program. The members are
Memphis music industry leaders
and Memphis State faculty mem-
bers. Streibich is chairman of this
committee.

Says Streibich: “One of the cur-
rent projects of this board, through
its research committee, is a music in-
dustry survey study which will ga-
ther information that will be helpful
in establishing guidelines for the
new commercial music courses.

“The survey study will include a
questionnaire that will be mailed to
approximately 500 leading music
executives. Practically every facet of
the music industry will be covered,
including record manufacturers,
wholesalers, retailers, music pub-
lishers, record producers, personal
managers, booking agents, promo-
tion/publicity agents, music attor-
neys, unions and music industry or-
ganizations such as NARAS,
NARM, RIAA, BMI and ASCAP.

Campus

'ﬁfﬁf‘; =z AL EVERS IN POST

ro Will Book At
U. Calif. Berkeley

By ED HARRISON

Evers had been working as a con-
cert promoter for 3' years in Los
Angeles, San Diego and San Fran-
cisco before taking over the Arts and
Lectures program—one that has
been floundering the past few years.
He also has a booking agency/man-
agement firm called On Stage Pro-
ductions.

So far, Evers has confirmed a jazz
series slated to run from November
through June with Maynard Fergu-
son, Thad Jones/Mel Lewis, Sun Ra
and his Arkestra, Phil Woods/
Barney Kessel and Earl Hines.

Evers also plans a series of shows
at the 350-seat Bear’s Lair coffee-
house with jazz, rock, Latin and fu-
sion artists every other week. Name
acts and local groups will be
featured. Already presented were
Marion McPhartland, Eddie Jeffer-
son/Richie Cole and Mel Martin
and Listen.

He is also looking at coordinating
the Bears Lair series with the Stan-
ford Univ. coffechouse, whereby
acts will play both schools.

While Bill Graham controls the
Bay Area pop market, Evers is eye-
ing a co-promote at the school’s
Greek Theatre next summer. Also
on the drawing board is a series of
free concerts Saturday afternoons to
give exposure to unknown acts.

States Evers: “We want to make
Berkeley the most important enter-
tainment complex in the Bay Area.”

A co-promote with Morningstar
Productions brought Tom Waits to
Zellerbach Auditorium two weeks
ago and last week Jorma Kaukonen,
formerly of Hot Tuna, played Whee-
ler Auditorium in a self produced
show.

“Thirsty Ear’ Tying
With A&M Promotion

BOSTON—The “Thirsty Ear”
syndicated college radio program
and A&M have joined forces to
record the showcase performances
of Peter C. Johnson and Dirty An-
gels at the National Student Broad-
casters Convention which opens
here Friday (27).

With college station WMUA-FM
at the Univ. of Massachusetts, Am-
herst, recording the hour-long pro-
gram, this is one of the first radio
programs with complete student in-
volvement.

The program will air the end of
November over 56 nationwide sta-
tions subscribing to “Thirsty Ear.”

Peter Gordon, originator of the
series, says if the show is successful,
it will be attempted again at other
college radio conventions.

WMUA had previously recorded
Joe Ely and NRBQ for “Thirsty
Ear” Gordon credits the station’s
portable equipment and engineers.
They are the prime reason the sta-
tion was called in again.

The showcase performance will
be interspersed with interviews con-
ducted by Gordon.

The fall lineup of the bi-monthly
program featured Tormato artists
John Lee Hooker and Albert King in
September, Fandango (RCA) and
Townes Van Zandt (Tormato) airing
this month and Tim Curry (A&M)
and the Peter C. Johnson/Dirty An-
gels slated for November. Richard
T. Bear (RCA) is set for broadcast in
December.

Talent

KEITH JARRETT
Metropolitan Opera, New York

Pianist Jarrett launched his national solo tour
here Oct. 15 with an evening of improvised
pieces showcasing his unique and unorthodox
style and approach to the instrument.

The 3,964-seat house was filled to capacity
(plus standees) for Jarrett's appearance and the
audience seemed to thoroughly enjoy itself
throughout the nearly two-hour performance.

Jarrett's career stretches from age three, and
although his roots are in classical music, he is
more accurately described as a jazz artist, al-
though his music often doesn't swing. It was
strictly improvised, however, for this concert,
with the exception of the encore.

He began with a blues-influenced piece that
came with an underlying theme that was re-
peated, something not all his compositions
have. He progressed into a jerky mood, accom-
panied with his patented grunts, hums, moans
and body movements that often don’t seem to
relate to the music. This is quirky behavior and
the sight of a body moving in opposition to the
rhythm expressed by the hands can have an un-
settling effect, which is maybe what Jarrett is
striving for.

The music got progressively more rhythmic
until Jarrett was almost playing a variation on a
bolero. He then began to drift back into the
blues-flavored riff he began with, running up
and down the scale with his left hand while his
right thumped out a steady response. His touch
is wonderfully facile and expressive, and more
than redeems his sometimes distracting habit of
moving against the beat.

An introspective mood then took over, evoiv-
ing into a gospel-like riff that gave way to a
cross-handed finale which completed the first
half of the set.

The second half was dominated by a series of
passages reminiscent of some of Gershwin's
melodies, some of which evolved into long runs
complete with boogie overtones and embroi-
dered riffs that allowed him to show off his vir-
tuosity. It also shows he can boogie when he
wants to, and boogie well.

Jarrett seemed rather indecisive at various
points in the set, and it was reflected in his play-
ing with slurred notes and awkward stops where
a grunt or groan would have helped things. De-
spite this the audience demanded and got an
encore, which consisted of an eloquent little
title song from his current ECM album, “My
Song.” DICK NUSSER

LES McCANN
EDDIE HARRIS
Bottom Line, New York

Despite stiff competition from Graig Nettles
and the Yankees, these two veterans of the jazz
crossover wars managed to attract a nearly full
house to this Oct. 13 opening show.

The music started 45 minutes late as Harris
was defayed in transit and McCann, the sched-
uled headliner, was forced to open the show.

The singer-keyboardist and his three-piece
band delivered a meandering 55-minute, seven-
song set that sparkled in spots and dragged in
others.

McCann's rich blues-oriented playing style is
as interesting as always but his music at times
seemed to lack direction. The set was at its best
when McCann displayed his earthy vocalizing on
funky numbers like “You Think You're Some-
thing Mr. Man" and “Compared To What.”

After a 45-minute wait, (unusually long for
this club) Harris finally took the stage to per-
form a shortened three-song, 45-minute set that
took a while to catch fire.

Harris is still an inventive and distinctive
reed man but he spends too much time with
gadgets, like his newly patented reed trumpet,
and not enough time doing what he does best,
blowing hard.

His three backing musicians are quite good,
with drummer Paul Humphrey being particularly
impressive. The set closed on a strong note as
Harris went through a thumping rendition of his
blues lament, “I Need Some Money."”

ROBERT FORD JR.

KENNY RANKIN
FONDA FEINGOLD
Copacabana, New York

A classy supperclub like the Copa woutd ap-
pear to be the perfect place for Rankin's relaxed
brand of vocalizing. But this Oct. 16 opener was
filled with industry persons who had come to
see Feingold, and Rankin's set was marred by
constant conversation. Despite this, Rankin was
able to give a flawless 15-song, 50-minute per-
formance that would have captivated a more at-
tentive audience.
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Taolent In Action

For the date Rankin was backed only by his
acoustic guitar and two jazz-based sidemen,
bassist Peter Marshal and drummer Roy
McCurdy.

Highlights of the set were Rankin originals
such as “Haven't We Met” and “Silver Morn-
ing,” as well as skillful reworkings of Jimi Hen-
drix's “Up From The Skies"" and Stevie Wonder's
“Creepin".”

Feingold, in her opening eight-song, 35-min-
ute set, was most impressive as she displayed
some fresh and commercial compositions.

Feingold's biggest problem is that she is not
a particularly strong vocalist, but she more than
compensates for this with her outstanding key-
board work and her tasteful and creative four-
piece backup band. Her strongest songs in-
cluded “I'm Feeling Your Love,” “I'll Never Let
You Know You're Breaking My Heart,” and “Just
Look What You've Done.” ROBERT FORD JR.

CLEO LAINE
Avery Fisher Hall, New York

In her first appearance here in more than a
year, Laine proved to the 95% full house Oct.
14 that she was well worth the wait. Her ap-
pearance onstage brought the crowd to its feet
with a thunder of applause.

Backed by the John Dankworth Quartet,
Laine sang and scatted her way through 11
songs, a set of five poems, and a medley of
seven Laine favorites. In one hour and 15 min-
utes she worked wonders with such numbers as
“When | Need Love,” “Just The Way You Are”
and “The Merchant,” a cut from her latest LP.

Set to music, Laine gave new meaning to
Shakespeare's “Lullaby” and W. H. Orden's
“Tell Me The Truth About Love.” Her other three
poems were catchy, but lacked inspiration.

At one point Dankworth referred to his quar-
tet as the CLA (Cleo Laine Accoutrements).
However, together they make up an entertaining
team, combining humor and choreography with
music.

Each member of the quartet performed at
least one number with Laine except for percus-
sionist Kenny Clare, who showed his expertise in
a solo.

Keyboardist Paul Hart switched to violin to
team up with Laine for “Say | Love You In A
Song.” “Tell Me Lies” was handled nicely by
bassist Jeff Castleman and Laine. True to form,
Dankworth and Laine got together for some mu-
sical fun performing “Bird Song” with Dank-
worth on sax and Laine scatting.

Her closing, a medley of seven tunes, in-
cluded “I Got The Music In Me,” “Send In The
Clowns,” “Jazz Man" and “It Don’t Mean A
Thing If It Ain't Got That Swing.” The standing
ovation that followed brought Laine back to do
“Please Don't Talk About Me When I'm Gone"
and a scatting number thrown in for good meas-
ure. JANICE NORRIS

JOHNNY RODRIGUEZ
Roxy, Los Angeles

For someone who has had 11 well-known
tunes and is a major act in various other parts of
the country, Rodriguez is virtually unknown
here.

The half-full audience on Oct. 6 seemed un-
familiar with Rodriguez, whose performance of
several medleys indicated that he assumed this
audience to be as acquainted with his material
as those areas in which he is extremely popular.

Straying from his usual traditional country
music, it seems Rodriguez is headed towards ap-
pealing to a broader audience, playing a major-
ity of music which could be categorized as coun-
try/rock, and even performing the Eagles’ “Take
It Easy.”

In his hour-long, 15-song set, he alternated
between uptempo tunes and ballads, with his
forte being the latter. Offering such well-known
compositions as “Eres Tu,” "Love Me With All
Your Heart” and “Release Me,” Rodriguez suc-
cessfully combined English and Spanish lyrics.

“Desperado,” “Just Get Up And Close The
Door” and “We're Over' revealed his talent as a
balladeer.

The Hole In The Wall Gang, his tight eight-
member band, was kept too much in the shad-
ows of Rodriguez. His presence was not powerful
enough to sustain the spotlight, and with little
communication with his audience, Rodriguez
kept the onlookers mild-tempered throughout
his show.

Such uptempo selections as ‘“‘Rambling
Man,” “l Fought The Law” and “Ridin’ My
Thumb To Mexico" stirred some excitement, but
the evident lack of personal warmth and atten-
tion managed to create a distance between him
and the subdued crowd. ROBYN FLANS

HELEN REDDY
Hotel Sahara, Las Vegas

With some production numbers cut from her
nightclub act, Capitol artist Reddy Oct. 12 show-
cased what she’s best known for: a strong, clear
pop vocal style with a new stage personality and
warmth.

Her 55-minute; 12-song set is a collection of
familiar hits, rockers and ballads beginning with
disco-themed “Rhythm Rhapsody.” “Bluebird,”
made popular by Reddy, was followed by a jazz-
like handling of “Angie Baby."

“Sing In The Sunshine” and disco-oriented
“Ready Or Not” nicely offplayed each other pre-
ceding a dramatic touch with her 1977 hit bal-
lad “You're My World.” “Lady Of The Night”
spotlighted Reddy's stalking stage presence.

“Poor Little Fool,” a ballad-rocker, allowed
the entertainer room to expand both her vocal
and visual impact. “I Can't Hear You No More”
found Reddy introducing her five-man rhythm
section with musical conductor and lead guitar-
ist Lenny Coltun.

Other band members are Michael Stergis on
rhythm guitar, pianist Tom Rainer, drummer Pe-
ter Donald, Jack Ryland on bass and trumpeter
Rick Baptist. The backup vocalist featured Merry
Clayton, Shirley Mattison and Elisecia Wright.

Reddy's Congo Room appearance, backed by
the 20-piece Jack Eglish Orchestra, found her
cabaret act simplified, stressing the basics in
singing and entertaining as she seems to have
developed a more casual, easy-going manner.

HANFORD SEARL

LOLA FALANA
PAUL WILLIAMS
Aladdin Hotel, Las Vegas

A musical bonanza is what the Bagdad Show-
room dished up Oct. 15 with the pairing of
singer-dancer Falana and composer-singer Wil-
liams for a two-week stint. Falana's soulful funk
and Williams" melodic pop sounds nicely com-
plemented each other.

Falana has emerged as a bona fide mainroom
star with her 15-song, 80-minute act. It offers
various elements, from dramatic ballads and
pop songs to gospel overtones and rockers.

Fast-paced “It's A New World" and rocker “I
Can See Clearly Now" kicked off her cohesive
segment backed by female singers Freddie
Poole and Gloria Brown with the Al Gambino Or-
chestra.

Her four-man band, led by musical conductor
Scot Rammer, provided accompaniment.

Ed Arnold on bass, guitarist Keith Lee, Lazaro
Dominguez on congos and drummer Walfredo
Reyes completed the band. They scored their
best efforts on her mini-production sequence of
“Copacabana.”

A salute to fellow entertainers Dinah Wash-
ington, Sammy Davis and- Wayne Newton was
less effective.

Closing strong with the Commodores’ ballad
“Three Times A Lady,” Linda Ronstadt's “Blue
Bayou" and Donna Summer’s “Last Dance,” Fa-
lana has matured into a viable marquee draw
through her straight-ahead vocal style.

Meanwhile, Williams, always a crowd pleaser
here, notched a witty, laidback six-tune, half-
hour display of his own material opening with
“Won't Last A Day Without You" and “Brand
New Song.”

With a renewed determination and relaxed
manner, Williams, who releases a new album on
Portrait Records in January, next sang his Oscar-
winner “Evergreen.” A friendship medley in-
cluded ballads “Isn't That What Friends Are
For?,” “Let Me Be The One” and “Rainy Days
And Mondays.”

Backed by his three-man band led by musical
conductor David Garland, Williams' songs were
adjusted more to his vocal range this time
around.

The remainder of his band included bassist
Colin Cameron, guitarist Ernie Corallo and drum-
mer Richard Phipps while Don Dunn, Jeff Coma-
nor and Chuck Smith provided vocal backup.

HANFORD SEARL

Monterey Artists
Perform In Tokyo

TOKYO--A package of Monterey
Jazz Festival artists played its first
concert here Sept. 25. Participating
following the conclusion of the 21st
annual Monterey Jazz Festival in
the U.S. were Jimmy Lyons, Thad
Jones, Mel Lewis, Dizzy Gillespie,
Benny Golson, Sonny Stitt, Kenny
‘Burrell, Percy Heath and vocalist
Ruth Brown.
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Welcome to the Epic/Port
Platinum

The Epic, Portrait and CBS Associated
Family of Labels Plafinum Club—very exclu-
sive. But not so exclusive that we aren’t
enrolling new members all the time.
Entrance requirement: one million units
sold (and some of these blue-blooded acts
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belorg sevaral fimes over). are the cnes guaranteed fo be most in
But what th2 Platinum CIub really is, cemand during the huge holiday buying

is the cappe or a spectacularly successful Seqason coming up, S¢ make sure
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way, and frankly, good retail business ' your stares.

couldn’t be done without us. These albumnrs
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" Iwo for the Show’
Your ticket

to Kansas.

The best seats in the house aren't in the Get ready and go for
house at all, theyre right here on this electrifying - “Two for the Show. %z 3seeo
double-live album from Kansas. Includes classic A live two-record set in

Kansas performances of “Dust in the Wind,” the solid-platinum
"Carry on Wayward Son,” and “Point of Know Kansas tradition.
Refurn.” On Kirshner Records and Tapes.

BB $2 ei9rscesinc.
.‘nu—«r—m«l(r‘w.on’

Distributed by CBS Records. Munugement: BNB Associates, LTD./Budd Carr. Produced by Karisas. KIRSHNER RECORDS: A Division of Don Kirshner Enferainment Corporation.
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Thismanis aKkiller
And this

—

As if we ddnt aready know. In Ted Nugent’s going platmum faster than any Nugén ;
Fands, the guitar becomes a decdly weaponand  album befcre it.

clbums seem to go platinum of their own accord. It's alsc the frst recording by “ed with his “Weekend Warriors."r 35551
And “Weekend "Varriors,” the new Nugent nev, band - the same combination that's been The new Ted Nugent album.

clbum, is the meanest, loudest, most lethal and earning ovctions and encores in cancert halls and On Epic Records and Tapes.

life-threatening recard from yourg Ted yet—and stadiams al acrcss America since summertimre. Where eise?

“Epic” [ ase trademarks of CBS Inc. © 1978 CBS Inc. JLINE; (€}
Froduced oy Lew Fufierman, Ciff Davies and Tem Werman f2r the Nexd Gity Corporation. Disacten: Dvid krebs and Steve Leber for Leber: Krebs Inc.
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Give your regards
toLou

You shauld’ve been *hare. Our “esident legend, t's an evening fat includes™Send in the
at work live on Eroadway, ir an increditle solo Clowns,""Lady Love,"See You When | Git There’
musica evening at t~e Mark Hellinger Theatrz. and "Ycu'll Never Find Another Lovz Like Mine; plus
"Lou awls Live":a twa-record st that's a somz cld standards that never sounded better.

front-row seat from which to apprecicte Lou's
voice, Lou s bigcest hits, and the incorrparabilz
style of tha MFS3* Orchestra.

“Lou Rawils Live.”An unlimited engagement.rz23ss17
On Philadelphia international Records and Tapes.

Bf—\B g © 1978CBS Inc

Istnplied ow CBs i2coras.daragamani BB Associdies A Bosk Parsona Monoger. Execaiie Producers rennath somoie &-Lean Hult. Fraducer Jobn ! ¥0(
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Epic, Portrait™and the CBS Family of Associated Labels:
~ We take million-sellers farther than anybody else.

We take them into the Plctinum Club. Come join us.

\We're very exclusive, but membership is definitely unlimited!

-
(a2 »
Clevelcrdinrerationel Recards is o disision of “te Cleveland EnterfainmentCompany. RO. Box 783, LG i RS L SR e et e oo e
Willoaugnty, Dhio 44034, (216)361-C995. 53E Madison Avenue, New York N.Y. 10022 (212) 935-8630. Associatec Labels distrbuted by CBS Records. “Epie! (%] “Portrait; %M are trademarks o~ CBS Inc. © 1978 CBS Inc.
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Soul

_ Sauce
Bil-Mar’s
Operation
Escalating

By JEAN WILLIAMS

LOS ANGELES—Bil-Mar Pro-
ductions, headed by Columbia duo
Marilyn McCoo and Billy Davis Jr.,
Is expanding its artist roster and
strengthening its management divi-
sion.

“We've just signed the Jimmy
Castor Bunch for personal manage-
ment and our first move is to give
Jimmy and his group a new image,”
says Sonny Porter, company vice
president.

“The Jimmy Castor Bunch is a
group of excellent musicians and we
want to expose them as singers, per-
formers and musicians and get rid of
some of the gimmick-type image
they have had for so long.”

He points out that part of the plan
for the Castor Bunch is to get tele-
vision exposure where the group can
perform other than novelty songs.

Bil-Mar is also setting up US.
promo and concert tours to promote
Castor’s newest LP, “Let It Qut” on
TK. The group was signed to Atlan-
tic Records. The U.S. tour will fol-
low a two-week concert engagement
in Saudi, Arabia.

Although the firm will initially at-
tempt to shed Castor of his novelty-
artist image, Porter says, “Jimmy has
built a following through songs like
‘Bertha Butt’ and we don’t want to
alienate these people. Therefore, we
will include one such tune on his up-
coming LPs.

“These people (Castor’s follow-
ing) will buy Jimmy’s LPs anyway
and they will hear other types of
things and hopefully they will real-
ize the full extent of his talents.”

This reporter went to a Castor
show where Castor and Co. offered
straight-ahead contemporary jazz
and proved to not only be entertain-
ing but accomplished musicians.

Billy Davis, who actually runs Bil-
Mar, with Marilyn getting more in-
volved, will coproduce Castor’s next
LP, along with the artist, says Porter.
“This will also broaden Jimmy’s mu-
sic because there will be touches of
both himself and Billy.”

Davis coproduced with Michael
Masser and Steve Copper his own
first LP on Columbia called “Mari-
lyn & Billy.” He is also producing an
LP on Cheryl Barnes, whom he has
managed four years.

Porter notes that Davis is looking
for a label deal for Barnes. “We're
building a company that will be bal-
anced with different types of artists.
Billy is also involved in producing
gospel artists.”

Most recently, Davis produced an
LP on Robert Lyons called “Robert
Lyons & Robert Lyons Singers™ for
ABC Records.

And Jean McCain, a composer
and folk-type singer, is also man-
aged by Bil-Mar. Davis will go into
the studio to record her early next
year.

* X %

Dizzy Gillespie was honored
recently by the Berklee College of
Music for his major contributions to
jazz. A plaque was presented to Gil-
lespie at his Berklee performance.

* X K

Shady Brook artist Kellee Patter-
son has tapped L. Russell Brown of
Larball Productions to produce her
upcoming LP. ... Steve Ivory of
ICPR accompanied Funkadelic on

(Continued on page 69)

¢ Copyright 1978, Billboard Publications, Inc. No part of this publication may be reproduced,
stored in a retrieval system, or transmitted. in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission ot the publisher.

Billboard SPECIAL SURVEY For Week Ending 10/28/78

Bilboord Lok Syl S|n9|es

- *STAR Performer—singles registering great. a - a
;:": § %E est proportionate upward progress this week ;:": g _&E g g _QE
3 [
o | % | £52| nME armist 2 | g |£%] TME, aRnST o | % | £2| nnE armst
= 3 S (Writer), Label & Number (Dist. Labiel) (Publisher, Licensee) = 3 1 (Writer), Label & Number {Dist. Label) {Publisher, Licensee) [ 3 © | (Writen), Label & Number (Dist. Label) (Publisher, Licensee)
Y| 1|1 | ONE NATION UNDER A Y| % | 6| DONT HOLD BACK=chanson P 79| 3| wHAT You wON'T DO FoR
GROOVE—Funkadelic (D. Williams, J. Jamerson, Jr.), Ariola 7717 LOVE—Bobby Caidwell
(G. Clinton, G. Shider, W. Morrison), Warner Bros. (Kichelle/Jamersonian/Cos-K, ASCAP) (Caldwell, Kettner), Clouds 11 (TK) (Sherlyn/
CIE) (TR ﬁ 45 [ 8 | GOT TO BE REAL—cheryl Lynn Lindseyarne, BMI)
C. Lyan, D. Paich, D. Foster), Columbia 3-10808 ﬁ _
Wr| 210 | i seews 1o Hans £l D e, i o 1 0| 3| DO WHAT YOU FEEL-sre i
ON—ashford & Simpson . Barye), Venture 102 (Barcam,
(N. Ashford, V. Simpson), Warner Bros. 8651 3613710 SPECIAL OCCASION—DMOIM Moore ﬁ 81 2 | DONT KNOW IF
(Nick-0-Val, ASCAP) (S. Dees), Malaco 1052 (TK) (Unichappell, BMI) IT'S RIGHT Evelyn “Champagne” King
- a
ﬁ 31 9 | BLAMEIT ON THE ﬁ 47 | 5 | DISCO TO GO—rides Of Funkenstein (T. Life, JH. Fitch), RCA 1138 (Six Continents/
BOOGIE —Jacksons gnghrgm) W. Collins), Atlantic 3498 (Rubber Mills And Mills, BM1)
M. Jackson, D. Jackson, E. Krohn), Epic 850595 X ﬁ
(Casy Giova, Kscapy " © o £ 38| 4|14 | GOTTO GET YOU INTO MY 8| 2 gﬁTnoon:P'nf,Ezm
LIFE—Earth, Wind & Fire = :
4 5115 DANCE —sylvest 4 0 (R. Ayers, B. Fisher, S. Richardson), Polydor 14509
(Robinsan & Orsborn), Fantasy 827 {Jabete, ASCAP) e L LD 2T (Roy Ayers Ubiquity/Rich Fish/Adena, ASCAP)
P! 14| 7| YOUR SWEETNESS Is My 3912214 | SMILE=enotions oo 2 TAKE THAT 10 THE
—| i (M. White, A. McKay), Columbia —Shalamar
(V;Exr,{:fsz%m B(;a;gurv;mztg:so 310791 (Saggifire, BMI) E'Lmz)yh(:;g KASS(?;:S)W)' Solar 11379
(Sa-Vette/January, BMI) 40 |40 [ 8 | YOU FOOLED ME=cre & ks ks | s AI.RTG T
) L Hanks, Z. Grey), RCA 1134 —Vivian Reed
17| THERE'LL NEVER BE-swich ElNiﬂ;?Msedad, B (C. Jackson, M. Yancy), United Avists 1239 (Jays/
(B. DebarAgseC)APGordy 7159 (Motown) I JUST WANNA STO Chappell, ASCAP)
(Jobete, ) ﬁ 51 7 Just TOP—Gino Vannelii '
; G. Vannelli, J. Vannelli, R. Vannelfi), ABM 2072 -
} Buf 18 :NMW'hr"M :i?)v%;gosl: gzc;(w er Bros.) (May EROS:C;anm' Aggzp) i ® : L?atgm LC?'X'EI SL;’E’"G’ZMN :
. 1¢] N ithel arn o .
Twelfth/Warner Tamerlane, BMI) 42 1 41 8 SAY A PRAYER FOR % Graham Jr.), Wamer Bros. 8665 (Nineteen
L | ghty, BMI)
8 8|16 HOLDING ON-L1.0. Ir’w%o_rrfa’:';}:{;gtimll‘g::ng W. Anderson), ﬁ 86 2 SO EASY—con Funk Shun
(. Osborne, JL McChee), ASM 2057 (Aimo/ DeLite 908 (Phonogram) (Delightful/Cabrini, BMI) (M Cooper), Mercury 74024 (Val-Le-Joe, BMI)
McRouscod, ASCAP/Irving, McDonshov, BMI) 3 2% 19 You
—McCrarys ﬁ T
91 9|13 LET'S START THE (SLA McCrary, P;Jmait 670014 U gt mUuSFTEEf:SIZ ::10’?
DANCE —Hamilton Bohannon (CBS) (island, BMI (B. Gibb, R Gibb, M. Gibb), Epic 850600
(H. Bohannon), Mercury 74105 (Phonodisc) 54 7 | WANNA MAKE LOVE TO (Stigv:oo'd/Unic'happell, lBMI) -
{Bohannon Phase II, ASCAP) YOU—Randy
—NRan rown o E
10 |10 | 19 GET OFF—Foxy (H. Banks, c.y Hampton), Parachute 517 ) gl g w&m&;&&:"ﬁagﬁ?%ouch 0f Gold, BMI)
(C. Driggs, 1. Lede'sma), Dash 5046 (TK) (Sherlyn/ (Casablanca) (Irving, BMI) . p (NG STRORE
Lindsay Anne, BMI) ﬁ 55 4 ONLY YOU—Teddy Pendergrass m —ADC Band
: 5 . M. Judkins, A Matthew, J. Maddox, A. Matthew,
m 13| 11 ONLY YOU—Loteatta Holloway & Bunny Sigler (:\(4-' %?’"I}l:' :' SAI‘A':)) Philadelphia International 460 }r, Cu Hc;giins, M.a Pamvson),a()o?ill(lion “auaew
gBA Siglirs)_, Gs‘;m Mung ,\;{‘)012 (Lucky Three/Henery ) (Mighty Three, = (Atlantic) (Woodsongs/Bus, BMI)
uemay/Six Strings, - H
: |28 | 25| BONCIE ONE OOSIE atstcortmr |l g9 | 2| ANGEL DUST—ci et
3 4 wm Ed\IERSY wo;daN—Chaka xggga (Nick (Conducive/On Time, BMI) (G. Scott-Heran), Arista 0366 (Brouhahn, ASCAP)
01 mpson), Warner Bros. ick-0-
ot & S , P57 | 5| RIDEO ROCKET-siates snnsn o dIE NI WELCOME TO HARLEM ~Gr Tons e
N. Ashford, V. Si , ABM 2086 . Zaeger, A. Fields), Mercury
13 112 | 18 TAKE ME I'M YOURss;aicnael Henderson gmckvo.%, Asc,{’%"s"") 74023a e(Su'mac, tlzem) )
(M. Henderson), Buddah 597 (Arista)
48 | 43| 9| LOVE ATTACK=shotg )26 m GET DOWN—gene Chandi
(Hectiucord IASCAE) (A Casey, 1. Stees, W, Talbert, ABC 12395 (ABC/ (1 Thompsan), 20th Century 2386 (Gactana/
18] 9 TONIGHT'S THE NIGHT—Betty wright | Dunhill/Goblet/Funk Rock, BMI) I | Cachand/Cissi, BMI)
(et iy 1 Hson 3740 110 49| 46 | 11 | | LOVE THE NIGHT LIFE—Nica sides | YAp IN THE NIGHT TIME—wichae! nengeson
' (A Bridges, S. Hutchegon), Polydor (M. Henderson, S. Rivers), Buddah 600 (Arista)
15 [ 15 9 DON'T STOP, GET OFF—ESySIvevs fs 14483 (Lowery, BMI) (Electieacord, ASCAP/Intense, BMI)
(L. Sylver, J. Sylver, ). Sylver, E. Sylver, F. Sylver), 50 50 20 VICTIM —Candi Stat ﬁ _
Casablanca 938 (Rosy, ASCAP) 0. Crawford),nwlamevogms. 8582 (Daann, ASCAP) 94 4 EWSEE[)IOHE‘OE A]\-HClI‘J/ em%ﬁﬁm:hﬁg&iﬂ“
|20 | 9| LoST AND TURNED OUT-waes 51 (38| 17{ STELLAR FUNK—Sime ,, (obele/Sone gt 3
. Anthony), Solar S. Washi , M. Adams, D. Webster, A. Arsington, ﬁ "
(Spectrum Vll, ASCAP) W uigisl);ggg?iuion 44238 Allanti) (Spurree/ w kgﬁ 8&" TR u:erREycTERE
Catition, BMI =
M. Gregory), Whitfield 8712 Bros.) (M
ﬁ & @ FE‘(‘)%EJ ol:" D?zWN&THE I Jack ﬂ 62| 4 BARE BACK—Temptations ‘ %wem;]e/%mzler Tamerlane, Bn%amu -
pra0ZEnssiaMichiael Packson (B. Holland, H. Beatty, E. Holland), Atlantic 3517
(C. Smalls), MCA 40947 (Fox Fanfare, BMI) (Good Life, BMI) ﬁ MIDNIGHT GIRL—Lenny Williams -
} [ . F. Wilson), ABC 12423
18 (11 |15 | WHAT YOU WAITIN' FOR—Stargard 53 (53| 7| MELLOW LOVIN'—suty cheeks | et b R (T
ﬁ'%inw'é'ﬁ'ui'“" MCA 40932 (Warner-Tamerlane/May g_c Anon:, 'Jmcneeks, R. Williams), Salsoul 2063 ﬁ SING A HAPPY SONG
8 ) (AMI —War
. . Allen, H. . M. Dickerson, L. Jordan),
oyl | s MAC ARTHUR PARK-bows Summe s dICAIG g;)gx’r WANNA' COME | | (it Frats 10T (hor st Jrdan)
. We , Lasablanca nopy, —Mother's Fi t
Py|35| 7| FUNKAND ROLL—qus (1. Sezy, ). Kennedy) Epic 850596 i g m DONTT MERR YOURSELE OUT woomy's
— 9 ary, L. 3 -
(6. Gains, J. Brailey), Arista 349 (umpshoat, BMI) 2 el A gg;"; :LSYCA;;ITH A | | (sland, BMi)
—Bobby Blan
21 |19 | 12 YOU WERE MEANT FOR (L. Purifoy, P. Smith, A, Varnado), ABC 12405 ﬁ CHANGE - zulema
ME—Donny)Hamawayz ) (Capitol Dome, ASCAP) I %ntc/ulsﬁeé:ja?é L;:ml)lt 34001 (London (Doubie
(W. Peterkin), Atco 7092 (Atfanlic, 56 52 8 LOVIN' FEVER—High 1 g '
(Kuumba, ASCAP) (P. Sawyer, M. McLeo(;g), c;%gynel (Motown) ﬁ WORKING OVERTIME—Denise Lasalle
22 16 14 SOFT AND WET—Prince (Jobete, ASCAP) E)Dd LaaSag:ﬂ)i)ABC 12419 (Warner Tamertane/
{Prince & Moon), Warner Bros. 8619 (Prince, BMI) ﬁ 67! 4 IN THE BUSH—Musique rdens,
ﬁ 49| 5 MARY JANE—Rick James g’h IAdamiSSC.Agooper), Prelude 71110 (Pat/Leeds/ 91| 61 10 DON'T LEI IT GO TO YOUR
(R. James), Gordy 7162 (Motown) BLGELG ) HEAD —jean. Carn )
(Stone Diamond, BMI} 58 | 56 6 DO WHAT YOU WANT TO DO —Dramatics (K. Gamble, L. Huff), Philadelphia International
ﬁ 0| 9 PARTY—teon Harwood (D. Hall, J. Oates), ABC 12400 (Unichappell/Hot- 3654 (Mighty Three, BMI)
_ e
(it LISTUIE) (BTG Gy ﬁ 69 6 f;ile';')O BURN—o0.c. smit % m ¥I|:IIIANKGE o GROOVbE
—0.C. Smith —Peaches And H
25 | 25 9 YOU SHOULD DO IT—Peter Brown (P. Harrison, C. Kelly), snaay?:ook 1045 (Screen (D. Fekaris, 'r‘.‘»i?,en), P:l’ydor 14514
(T. Brown, R. Rans), Drive 6272 (TK.) (Sherlyn/ Gems/EMI, BMI/Babby Goldsboro, ASCAP) (Perren-Vibes, ASCAP)
Decibel. BM1) 60 | 60| 5| LOVE | NEVER HAD IT 93| 93| 2| 1 LIVE ACROSS THE
26 | 17 | 12 STANDUP—atfantic Starr S0 GbOD—Quincy Jones STREET —sho-Nuff
(V.. Lewis), ABM 2065 . Jones, T. Bahler, P, Austin, R. Tee), AGM 2082 L. Chambers), Stax 3212 (Fant
(im0 Newban/Audio, ASCAP) ion ek e, stapy - e e UL
27 124 [ 10 TAKE IT ONWLOPR—PocI;etsL Satterfold ﬁ 71 5 IFV%ISH YOCU WE%%Q—(N:’H? ) 94 | 58 8 LUCY IN THE SKY WITH
K. B: , V. White, R. White, L. Satterfield), . rly), itol 4 ecle, . i
Cin 3105 A, ! 2| 3 cooLns OUT—iry e Dot 1 et o
28 127 |12 HOT SHOT—Karen Young 1(:1 GaT_ble,l L“»;gn( M) r?tu“ﬁ.)' ePhiIadeIphla 4623 (MacLen, BMI)
(K. Borusiewicz, A. Kahn), West End ernational ighty Three, E —Fatback
1211 (Scully, ASCAP) y iMVF"“""’""' ASCAP) %% n :BL !)ﬁnisflgphﬁg i ?Emmg (Clita, BMI)
ﬁ 39 | 5| FLYING HIGH—Commodores ﬁ 3 ET ME—Jimmy "Bo" Horne i
0 el i o 1652 Qoo (Shrie arich, Byt e Sound 1005 (1 2“5 SRQN)BTYMSOT Tb. Simons). Phiadelphia
Commodores, ASCAP) (IEIVES International 3652 (CBS) (Mighty Three, BMI)
30 | 21 [ 12 | ITS A BETTER THAN GOOD ﬁ Lt N W 27 Ll 97 {100 | 7|  RHYTHM OF LIFE—Atro-Cuban Band
TIME—Gladys Knight & The Pips (HW. Casey, R Finch). TK 607 (A Fields, M. Zager), Arista 0355 (Sumac, BMI/
. MacAulCeAy), Buddah 598 (Arista) (MacAuley/ {(Sherlyn/Harrick, BMI) Jack, ASCAP)
ASCAP :
e (R Pr| 75| 3|  HELP YOURSELF—srss consrction 98| 48 | 12 |  GUESS WHO'S BACK IN
31 |32) 9 DANCING IN PARADISE—n' Coco (R Muller), United Artists 1242 (Big Boro, ASCAP) TOWN —Heaven & Earth
503 o, oy oS Wi 76| 3| WHOLE LOT OF SHAKIN—¢motons (L Harks, R Massy), Mercury 4013
SN (b EL (M. White, A McKay), Columbia 310828 (Sagafire, (ahmilta, ASCAP)
ﬁ 42 6 gNJLOCK YLOéJhR M|P§Dw—Shples 8660 BMI/Steelchest, ASCAP) 9 | 70 12 YOW'RE GONNA NEED THIS
. Jackson, L. Chambers), Warner Bros. ﬁ . LOVE —w' Cole
(Muscle Shoals, BMI) 84 2 (LNE l!:o':ErQKB. Eg:ards), Atlantic 3519 (Chic, BMI) gﬂ._"L'rlei :\.ﬂ_r’n;esvtnar;),DMillem:jiungGI)U (Casablanca)
33 ) 36 8 SWEET MUSIC MAN—Mittie Jackson 59 9 MIND BLOWING DECISIONS—Heatw IS L AL U e
(K. Rogers), Spring 185 (Polydor) SEiS (Wider/Geoll & Eddie/Blackwood, BMD) Epie 100 | 63 | 14 YOU GOT ME RUNNING—Lenny williams
(Jolly Rogers, ASCAP) 850586 (CBS) (Wilder, ASCAP) (C. Drayton, ). Wieder), ABC 12387 (Trac, BMI)
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General News

Gos

pel Acts Shifting To Masses

Gear Sound To Larger Slice; ABC ‘Hallelujah Disco’ Due

® Continued from page |

Records, in Union, N.J., which dis-
tributes possibly more gospel labels
than any other distributor, says:
“Gospel is being sold on the East
Coast in outlets that previously did
not carry black gospel.”

He notes that major outlets such
as Sam Goody’s, Alexander, the
May’s Department store, Times
Square stores and others are now
carrying gospel.

Walter Hawkins is one of the
country’s major crossover gospel art-
ists. According to Schechtman, three
years ago, Program would order ini-
tially between 200-500 Hawkins
Lps. “Today, our initial order on a
Walter Hawkins LP is 5,000. Gospel
has come out of the closet.

“This LP was treated as if it were a
pop album. Within 24 hours after its
release, we had covered more than
200 accounts. We didn’t ask for
browsers in the stores, we asked for
prime space.”

“Andre Crouch and Shirley Cae-
sar started it all,” says ABC’s Sonny
Carter, adding that the Hawkins
brothers, Edwin and Walter, are also
leaders in the contemporary area.

All of these acts have reportedly
racked up firsts in the gospel music
field.

The Dixie Hummingbirds also
scored what is believed to be a first
recently by having the “Dinah” tele-
vision show salute its 50th anniver-
sary in the business.

Andrae Crouch became the first
gospel artist to appear in concert
during the regular season at the
Greek Theatre in L.A. and Shirley
-Caesar was reportedly the first tradi-
tional, turned contemporary gospel
act to perform the national anthem
ata pro football game when she per-
formed for the Washington Red-
skins.

Edwin Hawkins recently per-
formed in concert with the Oakland
Symphony at the Paramount
Theatre in Oakland. The perform-
ance was videotaped for television.

Maye James, vice president at
Roadshow Records, says, “Shirley
Caesar’s first crossover record was
‘No Charge,’ a country tune.” Road-
show has purchased Hob Records
and switched Caesar from Road-
show to that label.

Says James: “I recali when gospel
LPs were produced for $2,000. In
addition to the tunes taking on a new
sound, the production is equal to
that of r&b records. Shirley’s last LP
cost as much to cut as Enchant-
ment's LP.” Enchantment is Road-
show’s top r&b act.

According to Program’s Schecht-
man, “Contemporary gospel is tak-
ing on an Earth, Wind & Fire or
Temptations sound. There’s more
work and imagination in the music.”

Radio is obviously playing a ma-
jor part in giving gospel artists a
larger slice of the pie, says Gentry
McCreary, director of national pro-
motions, Lexicon Music, a division
of Light Records on which Andrae
Crouch records.

“Gospel acts are now getting the
star treatment. We're merchandis-
ing, marketing and promoting these
artists the same as other acts.

“We have autograph parties at re-
tail outlets such as Peaches, National
Record Mart, Turtles, Soul Shack,
Record Shack plus mom-and-pop
shops.

“Gospel has grown to where
NARAS now recognizes it. Last year
NARAS added a gospel category.”

McCreary, as some others sur-
veyed, feels gospel music is changing
because of younger artists with
fresh, contemporary approaches.

Says’ McCreary: “R&b acts
recording message music on their
LPs are also helping gospel to reach
the mass market.”

Martha Jean, “The Queen,” a De-
troit minister and gospel announcer
at WILB-AM, recently sponsored an
Inspiration Time dance. In addition
to featuring music by standard gos-
pel acts, she played a host of records
by artists such as Teddy Pend-
ergrass, O’Jays, D.J. Rogers and oth-
ers, but all with inspirational mes-
sages, she says.

“What has happened in gospel,”
says Jean, “is what happened in r&b
a few years ago. R&B acts were sing-
ing but were not getting the recogni-
tion or money. Then they started to
record music with crossover poten-
tial and the money started rolling in.

“Gospel acts are now feeling the
pinch. Other artists have taken their
music and turned it into marketable,
saleable items and they are being left
behind. They’re saying to them-
selves, ‘How can we get into the
mainstream? With that they're
recording music that’s saleable.”

Jean, who does not call her pro-
gram a gospel show, preferring in-
stead the name ‘“Inspirational
Hour,” has taken the O’Jays’ “A

Prayer” as her program theme song.

“Black radio in the past two years
has merged with rock, new wave and
other forms of music,” she says.
“Black communities across the
country need to be able to identify
with black-oriented stations, and in-
spirational music is what’s going to
distinguish black stations from the
others.

Jean, who gave up a four-hour
program on WJLB in favor of a one-
hour inspirational program, says:
“Gospel artists have always apolo-
gized for singing gospel, while other
artists were taking it and presenting
it with class and dignity.”

Program Records Schechtman
echoes the Queen’s statement, say-
ing: “The churchy stigma is being
removed from gospel.”

“The new inspirational music will
save the identity of black stations,”
adds the Queen. The needs of the
black community have changed and
radio must change to meet these
needs.”

She points out that some of the
other acts aired on her program are
Johnny Bristol, Stevie Wonder,
Earth, Wind & Fire, Minnie Riper-
ton, Natalie Cole, Marvin Gaye and
Aretha Franklin.

D.R. Curry Dominates Gospel Kudos

JACKSON, Miss.—D.R. Curry
won four awards, the W&W Singers
nabbed three and Catherine Haw-
kins took two in the second annual
Mississippi Gospel Music Awards
held in this city’s Masonic Temple
recently.

The presentation named 18 win-
ners in 24 categories. In the division
of traditional gospel, the D.R. Curry
Memorial Choir won song of the
year for “Put Your Trust In Jesus.”

However, in the division of con-
temporary gospel, Curry and the
Liberal Trinity received song of the
year for “Put Your Trust;” the choir
of the year award was given to his
Memorial Choir; and Curry was
named gospel musician of the year.

The W&W Singers received two
awards in the traditional division.
One was given for local group of the
year while the other was for song of
the year recorded by a group, “Look
At Jesus.”

In the contemporary field, an
award was given them for having the
most outstanding program as a sup-
porting group.

Catherine Hawkins received the
traditional female vocalist award as
well as the best contemporary
recording by a single artist award for
“My God Is So Good To Me.”

2-Disk Griffin LP

LOS ANGELES-Johnny Grif-
fin’s return to the U.S. after 15 years
is marked by the release on Inner
City of a two-record set cut live in
Japan with Horace Parlan, Mads
Vinding and Art Taylor.

In other categories, Elder J. Hoo-
ten was named male vocalist in the
traditional division while Lanny
Wolfe got the same award in the
contemporary division.

10% Discount From
Poly Distribution

NEW YORK-Polygram Distri-
bution is repromoting its singles old-
ies catalog with a 10% discount pro-
gram through Oct. 31.

The package was previously
pushed, with discounts, in July of
this year, when it reportedly racked
up sales of 263,000-plus units.

The catalog spans some 400 vin-
tage hit titles from Polydor, MGM,
RSO, Casablanca, Mercury, Philips,
Smash, Monument, De-Lite and
Capricorn.

The new effort, says national sin-
gles director Rick Bleiweiss, is in-
tended to encourage accounts to
stock up for Christmas sales.

Display Contest
For Kool & Gang

NEW YORK-—De-Lite Records is
staging a display contest in support
of Kool & the Gang’s latest LP, “Ev-
erybody’s Dancin’.”

Presented in conjunction with
Phonogram and Polygram Distribu-
tion Inc. the contest is open to retail-
ers, one-stops and their accounts,
and to the two merchandising spe-
cialists at the distribution firm with
the best individual displays.

e Continued from page 68

the first leg of its “One Nation Un-
der A Groove” national tour and re-
ported on the band’s activities live
via telephone over KUTE-FM in
Los Angeles.

Ivory’s reports included tidbits on
the group’s travels, its performances
in several cities and other items.

x x %
The Bluenotes, who split from

SoulSauce

Harold Melvin a couple of years
ago, will have their first single re-
leased on Fantasy called “All I
Need.”

The group, managed by Herb
Meyers, (also manager of Fantasy’s
Martha Reeves) has an LP in the
works. Harold Melvin and his Blue-
notes are signed to ABC.

* Kk %

Remember ... we're in communi-
cations, so let’s communicate.
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Billboard SPECIAL SURVEY For Week Ending 10/28/78

Soul LPs

Copyright 1978. Biliboard Publications, inc No part of this publication may be
reproduced. stored in a retneval system. of transmitted, n any form or by any
means. electromc, mechanical. photocopying. recording. or otherwise. without
the prior wnitten permission ot the publisher

E #STAR  Performer—~LP’s  registering E
s greatest proportionate wpward prog- 5
HF I EIE 5 m
= 2 Artist, Label & Number a| 5| B | Atist, Label & Mumber
25| 2| ot taben 21% | 2| ot uabed
ﬁ 2| 4| ONE NATION UNDER A w 39| 2| REED SEED
GROOYVE Grover Washington Jr.,
Funkadelic, Warner Bros. BSK 3209 Motown M7-910
2| 1] 8| ISITSTILL GOOD FOR YA 32132114 IMAGES
Ashford & Simpson, Warner Bros. Crusaders, Blue Thumb
BSK 3219 BA 6030 (ABC)
3 3|12| BLAM
Brothers Johnson, A&M SP 4714 ﬁ s 2 motusw:ists, MCA MCA-2-1400
LT | A e (362715 | GET 1T ourchA sysTew
n, n|
RERRT=) SP 16719 (Polydor)
|12 |23| comecern
Rick James & the Stone City Band, ﬁ 45| 2| GIANT
Gordy G7-981 Johnny Guitar Watson, DJM DIM-19
6( 620 BETTY WRIGHT LIVE 36|34 |27 | SO FULL OF LOVE
Betty Wright, Aiston 0'Jays, P.LR. 235355
ALST 4408 (T.K) t
8| 6| LVEAND MORE 71 2| ROSS
ﬁ Donna Summer, Casablanca BaraRisgMoloN Iy S0
NBLP 7119
38|37 5| ROBERTA FLACK
ﬁ 20| 2| THE MAN Roberta Flack, Atiantic SD-19186
Barry White, 20th Century T-571
39 (33| 11| JASS-AY-LAY-DEE
9| 9(19| LIFEIS A SONG WORTH Ohio Players, Mercury
SINGING SRM1-3730 (Phonogram)
Teddy Pendergrass, P.IR.
BRI Sa ﬁ 50| 2| UGLY EGO
Cameo, C C
10 (10| 91 SWITCH mrlfngozg‘aﬁnua:yu)
Switch, Gordy G-7980 (Motown)
51 | 22 | HEADLIGHTS
(4 |o0| Tocemeeess I T
12| 7|15 STEP N m CRUISIN'
Sylvester, Fantasy F9556 ﬁ Vigage Pet;ple. Casablanca
NBLP 711
13 |13 | 20 | A TASTE OF HONEY o Il 15 1 1O
A Taste Of Honey, w
Capitor ST 11754 K.C. & the Sunshine Band, TK 607
14 |15 |15 | GET OFF 44 | 42| 3| ALICIA BRIDGES
Foxy, Dash 30005 (TK) Aicia Bridges, Polydor PD-1-6158
15 |11 [ 16 | IN THE NIGHT TIME
Michael Henderson, Buddah BDS w ::{":sxo?:l "ri:sl":"
SRR (HEL) Aflantic SD-19201
16 |18 | 8| SECRETS
Gil Scott-Heron & Brian Jackson, 46|46 | 2 BARE _BACK .
Arista AB 4189 Temptations, Atfantic SD 19188
17 |16 | 22 | NATURAL HIGH 47 | 38 | 27 | CENTRAL HEATING
Commodores, Motown M 790 Heatwave, Epic JE 35260
18 |14 { 19| SUMMERTIME GROOVE 48 (48 | 5| MOTHER FACTOR
Hamilton Bohannon, Mercury SRM- Mother's finest, Epic
1.3728 (Phonodisc) JE 35546 (CBS)
19|19 | 14| HOUSE OF LOVE 49 |36 | 15| NATAUE COLE ... LIVE
Candi Staton, Warner Bros. Natalie Cole, Capitol SKBL 11709
BSK 3207
i 26| 11| vou seno me ﬁm CHILDREN OF SANCHEZ
Roy Ayers, Polydor Chuck Mangione, A&M SP-6700
b 51|40 7| FOREVER YOURS
21 (21123 SMOOTH TALK Sytvers, Casablanca NBLP-7103
E&Hynpgh;&z‘gne" e 4 OF 07
APLL- 52 |49 | 4| THE WIZARD OF
Meco, Millennium MNLP
22 {22 | 3| TAKEIT ON UP 8009 (Casablanca)
Pockets, Columbia JC-35384
3| 53{31| MACHO MAN
oy 31| 11| ATLANTIC STARR B Vilage Peopi,
Atfantic Starr, AXM SP-4711 Casablanca NBLP 7096
24 | 24 | 15| SPARK OF LOVE 54 m JORGE SANTANA
Lenny Williams, ABC AALO73 Jorge Santana, Tomato TOM-7020
25|17 11| SUNBEAM
- 55| 55| 10| LOVING IS LIVING
SEMIIRRES WIS 0 085D McCary's. Portrait JB 34764 (CBS)
26 |23 (20| LOVE SHINE
Con Funk Shun, Mercury SRM-1- 56 [ 56 | 25| MIDNIGHT BELIEVER
3725 (Phonodisc) B.B. King, ABC AA 1061
27 (25| 18| FIRED UP °N’ KICKIN 57 (52| 3| UNLOCK YOUR MIND
Fatback Band, Spring Staples, Warner Bros. BSK 3192
1-6718 (Polydor)
58 | 41 11| THE CONCEPT
28128 |15{ FOR YOU Stave, Cotilion SD 5206 (Atiantic)
Prince, Warner Bros. BSK 3150
59 (35| 3| LOVE & PEACE
212919 gg:tl:y"?ofes, MM SP 4685 Ray Charles, Attantic SD-19199
30 | 30| 4| BEFORE THE RAIN 60 | 59| 24| THIS IS YOUR LIFE

Lee Oskar, Elektra 6E-150

Norman Connors, Ansta AB 4177

ayvoaT11Ig 8.61 '82 4380100


www.americanradiohistory.com

VT | (74.HR. TOLL-FREE]
) HOT-LINE FOR
PLACING YOUR

NEW RELEASES

DELETIONS
CHECK TYPE OF AD YOU WANT: Check heading under which ad is to appear DISCO
(Tape & Cartridge category classified ad is not accepted.)
SURPLUS CLASSIFIED AD

O Comedy Materiai

O Business Oppertunities
O Professionai Services
O For Sale

O wanted to Buy

0 Publishing Services

O Miscelianeous

O Distribution Services

0 Record Mfg. Services, Supplies
& Equipment

3 Help Wanted

O Used Coin Machine
Equipment

O Promotional Services

COLORED VINYL/
PICTURE DISC’S

FANTASTIC PRICES

Just Dial

800-223-7524

Ask for LEN! TEAMAN

(IN N.Y. STATE (212) 764-7433)
Hot-llne is tor fast, personal service
placing Classified Ads only. For all other

business catl the re-
gional office nearest

[JREGULAR CLASSIFIED—95¢ a word. Minimum
$19.00. First line set all caps. Name, address
and phone number to be included in word count.

{J DISPLAY CLASSIFIED AD—One inch, $40.00,
4 times $35.00 each, 26-times $33.00 each,
52-times $28.00 each. Box rule around all ads.

{1 INTERNATIONAL (Other than U.S.)—Regular— . g
50¢ a word. Min. $15. Display—$30 ea. inch; $27
ea. inch 4 or more consecutive times.

WE ARE THE:

CANADIAN CONNECTION

IMPORT TO ALL NATIONS
CALL - WRITE - TELEX

DOMINIQUE OR IVOR

{J Box Number, c/o0 BILLBOARD., figure 10 addi- 0 Check 0 Money Order

PAYMENT MUST ACCOMPANY ORDER

Enclosed is $

OCTOBER 28, 1978 BILLBOARD

DEADLINE—Closes 4:30 p.m. Monday, 12 days

prior to date of issue.

CASH WITH ORDER, Classitied Adv. Dept.
CALL TOLL FREE (Except NY State)

800-223-7524
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FOR SALE

EXPORT SPECIAL
OVER-RUNS, CUTOUTS
— THE BEST IN CALIFORNIA —

ROCK
8-TRACK
COUNTRY
CASSETTES
GREAT SELECTION
MAJOR ARTISTS
TRAFFIC BUILDERS
SENSATIONAL VALUES
CUSTOMER SATISFACTION
*ALL “"NEW'" FREE CATALOG-

(IT'LL BE THERE BEFORE YOU XKNOW IT)

m-t— 2%

SYMPHONETTE MUSIC DIST.
4140 VAN OWEN PLACE

BURBANK. CA 91505
213-846-2707

SPANISH TAPES

We have a large selection of budget and
cut-out Latin music—8-Track tapes—avail-
able at reasonable prices.

ROYSALES
Box 1503, Brownwood, TX 76801

(915) 646-8267

8 Track & Casselle Blanks
Low Noise. High Oulpul Tape

1 min. to 45 min. = ..70¢
46 min. to 65 min. S ...80¢
23 T 7. 11 1T VO — ~90¢

81 min. to 90 min. .
$25 00 Mlnlmum Orders C O D Only

Video Blank Cassettes Available
Andol Audio Products, Inc.

4212 14th Ave., Brooklyn, N.Y. 11219
(212) 435-7322

BUDGET TAPES & LP's
and
MAJOR LABEL CUTOUTS
8-TRACK, CASSETTES & LP’s

Can service ail your needs.
For Free Catalog call or write:

GENERAL MUSIC CORP.
£.0. Box 1611, Charlotte, N.C. 28232
(704) 377-5623 >

8 TRACK & CASSETTE CUTOUTS
BEST OF THE MAJOR LABELS
COLUMBIA - LONDON - ETC.

For a free catalog call or write

AUDIO DISTRIBUTORS
1182 Broadway, New York, N.Y. 10001
(212) 725-4570
Dealers only—please

WHAT'S ALL THIS JAZZ, ROCK AND SOUL?
It's all in our current catalogue of major label
cut-outs. LP’s are priced at 25¢ and up. Write
today for free catalogue. Hit Records Inc., 300

West Elizabeth Avenue, Linden, N.J. 07036.

Dealers Only.

for Volume Buyers

Sale on Major Label, Big Name
Artists Cut-Outs & Overstock LPs
and Tapes. Wide range of selec-
tions: Jazz to Rock—Classics to
MOR Shows to Country and
Disco.

LOW COST-BIG PROfIT

15 years of experience in export-
ing is backed by our inventory of
over one mitlion Top Seller LPs
and Tapes. For FREE catalog
write or Telex.

AMERICAN
ALBUM & TAPE CORP.
850 7th Avenue

New York. NY 10019
TELEX: 420001 ETLX
TEL: 212-247-3188

PREMIUM
8-TRACK BLANKS

Lear Jet style cartridge with rubber roller,
3M Professional duplicating. tape, 80
lengths in 1 min. Increments. Private label-

ing available

1 min. to 45 min. any quantity..... 73¢
46 min. 1o 65 min. any quantity....... -83¢
65 min. to 80 min. any quantity.............. 91¢
81 min. to 90 min. any quantity.... 99¢

$25 00 minimum orders. C O D only
PROFESSIONAL 8-TRACK OUPLICATORS—S1.295
PROFESSIONAL 8- TRACK CALIBRATORS & ERASERS
Studio quaiity high speed operation Com-
plete warranty. write for iterature

BAZZY ELECTRONICS CORPORATION
39 N. Rose, M1. Clemens, Mich. 48043

Phone: (313} 463-2592

ATTENTION RACK JOBBERS
RECORD WIDE DISTRIBUTORS
1755 Chase Dr.
Fenton. (St. Louis). MO. 53026

We can supply all your needs. Largest
selection of 8-track and albums on budget
line and major label cut-outs. Call today.

JIM ADAMS—(314) 343-7100

CASSETTE MOULD |
FOR SALE I
Made by ftamous German toolmaker. De-
signed for premlum quality 5 screw cas-
settes up to C-120. Cost $20,000. Bargain
at $10,000.
Professional Tapes Ltd.
329 Hunslet Rd., Leeds L.S10 1NJ, England.
Phone: Leeds 706066
Telex: 55293 CHACOM G I

MAJOR LABEL
8 TRACK & CASSETTES

CUTOUTS

Our Specialty
Call or write for a free catalog to

J S J DISTRIBUTORS
6620 W. Belmont, Chicago, lIl. 60634
(312) 286-4444

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major label LPs
as low as 50¢. Your choice. Write for free listings.
Scorpio Music, Box 391-BC, Cornwells Hts., Pa.
19020, USA. Dealers only.

WATCH IT ! 1!
ORO FOR LIMITEO EDITIONS!!

SPECIAL EUROPEAN ITEMS, MANY OF
THEM DELETED IN THE UK AND USA!

WE HAVE THEM FOR YOU IN ORIGINAL
COVERS AND FOR SURPRISING LOW
PRICES!

DiD YOU ALREADY STOCK:
ROLLING STONES—SOME GIRLS—RED
VINYL

BEATLES—ABBEY ROAD—GREEN VINYL
AND MANY MANY OTHERS?

ORO: SPECIALIZED IN DUTCH HIGH
QUALITY PRESSINGS, BOTH
SINGLES AND ALBUMS.

WRITE OR CALL FOR A FREE CATALOGUE:

ORO-RECORDS, WHOLESALE DEPT.

UTRECHTSESTRAAT 58,

1017 VP AMSTERDAM-HOLLAND

PHONE: 010 31 20 245467

WHOLESALE ONLY! 11 ]

POSTERS
LIGHTING PRODUCTS

Large velvet blacklight posters $1.25 each.
Money House blessing spray (14.00 per
case of 12 cans. Strobe Lights $10.00 each
New optic ray sunglasses with hearts, stars
and butterfiles $36.00 a card. 75 watt black-
light bulbs $15.00 box of 25. Zodiac auto
air freshener $12 a card of 48. 4 Color Per-
sonalized Zodiac Car Tags $18.00 a doz.
Whole new line of pro arts posters. Also
we now carry Goneish incense. Cata-
log available.

TRI-CITY PRODUCTS
99 B Guess SL
Greenvllle, $.C. 29605
(803) 233-9962
4942 Jefterson Northeast
Albuquerque, N.M. 87109
(505) 883-1845

MAJOR LABEL CUTOUTS
IN CALIFORNIA

LPs—8-Tracks—Cassettes
& some great Imports
at cutout prices

PEARCE ASSOCIATES
6624 Valjean Ave.
Van Nuys, CA 91406
Phone: (213) 989-5636

BUDGET TAPES

Have largest selection of original artist 8

tracks in the country. Heavy In CA W, Rock,

Religious and Spanish categories. Displays.

signs and sales aids available

Cait B (405) 364-5034 or write:
OKLAHOMA
TAPES & RECORDS, INC.

P.O. Box 946

Norman, Okla. 73070

WE HAVE THE BEST ’
CUT-OUT AND CURRENT
record and tape list in America.

LPs $7.98 list 8 track tapes $7.98 list
our price $4.30 our price $4.45

Dealers Only
ALEX A. ARACO CO.,
507 High St., Burlington, N.J. 08016
(609) 386-3288

INC.

FREE CATALOG-PATCHES, INCENSE
oils, jewelry, paraphernalia, novelties, closeouts.
New England, 25 Snow St., Dept. B, Providence,
R.L 02903.

SHRINK TUNNEL-HY VELAIR MODEL 38
by Shanklin Research Corp. and heat sealer-
auto-belt 13X13 by Atlas Vac Machine. Call
(404) 296-1440.

(614} 336-7151 TLX: D5-824638
TRANS CANADA MUSIQUE SERVICE INC.
7033 Trans Canada Hwy.
Montreal, Quebec
HAT 182

ACCESSORIES

24 HR. FREIGHT-PAID SERVICE
Largest Selection at Lowest Cost Anywhere

MAXELL + MEMOREX + SCOTCH * TDK
* BASF + AMPEX * WATTS « DISCWASHER
* SOUND GUARD * SHURE + PICKERING
+ AUDIO TECHNICA - RECOTON + EVEREADY
SEND FOR FREE CATALOG
A.l. ROSENTHAL ASSOCIATES
Depl. A. 29 E. Glenside Ave.. Glenside. Pa. 19038
[215) 885-5211

EXPORT ONLY

All brands phonograph records and pre-
recorded tapes. Also largest selection of
attractive close-out offers. 31 years of
specialized service to record and tape
importers throughout the world.
Overseas Deaiers and distributors only.
ALBERT SCHULTZ, INC.
116 west 14th St.

New York, N.Y. 10011

Cable: ALBYREP Telex: 236569

RECORD STORES!

Imports, colored vinyl, new wave, power
pop, select cut-outs, obscure in-demand
collector’s records, rock-a-billy and much
mOre.  Fast Efficient Service
DISC TRADING CO. |
Post Office Box 198 BB
Durham, North Carolina |
27702 -« tix: 579337 |

MAKE MORE PROFIT WITH OUR LOWER
prices on LPs, 8-tracks, and cassettes. Top 1000
list updated weekly. Write Tobisco, 6144 High-
way 290 W, Austin, Texas, (Mexican list avail-
able also).

BUSINESS FOR SALE

RACK OPERATION

Small northern Calif. rack operation. Owner
retiring. Net about '$18,000. Can bulid
1o double or more.

Reasonable down payment.

Phone JIM McGUIRE
(415) 655-9999

BACKGROUND/FOREGROUND
MUSIC COMPANY
S0. CALIFORNIA LOCATION

Featuring on-site tape machines,
design, installation and service.
Complete recording and dupli-
cating equipment. Extensive tape
library. National accounts. Multi-
national affiliations.

Phone (213) 351-9710

or write Box 7236,
Billboard, 1515 Broadway,
New York, N.Y. 10036 |

—_—

FOR SALE-GREYHOUND 1966 MC5 TOUR-
ing bus. Sleeps 8, seats 24. Bathroom, air con-
ditioning. Very good condition. Only $29,000.
Phone (212) 688-4343.

SSIC

<

| MUSICIANS ROCK GROUPS
COMEDIANS ENTERTAINERS

PERFORMING ARTISTS
We will VideoTape Your Act—On Stage or
in Rehearsal—Black & White or Color. Call
or write for Rates.

IMAGE * UP

60 East 42 Street, Suite 648
New York, NY 10017 (212) 697-5247

ATTENTION SONGWRITERS — GET A
quality tape recording of your original song, per-
formed in a sophisticated 16 track studio by our
nationally recognized artists. Send your typed
lyrics, a simple tape recording of your song and
$60.95 to International Recording Associates,
2242 South Hosick, Mesa, Ariz. 85202.

COMEDY MATERIAL

PROFESSIONAL
COMEDY MATERIAL

(The Service of the Stars Since 1940)
“THE COMEDIAN"

The Original Monthly Service—$60 yr. 3
Sample Issues—$20. 35 “FUN-MASTER''
Gag Files—$100. Anniversary Issue—$40.
“How to Master the Ceremonies—$20.
BILLY GLASON
200 W. 54th St, N.Y.C. 10019

“THE RADIO PERSONALITY”

Be as fresh and alive as your audience
wants you to be. Serious, topical humor for
the air personality who strives to com-
municate and entertain intelligently. 50-60
usable one liners biweekly, all formats.
Free sample and information.
THE RADIO PERSONALITY
1509 Country Club Court
Franklin, Tenn. 37064

DEEJAY SPECIALS! MONTHLY GAGLET-
ter! Individualized Service! We have it all. FREE
information package. PETER PATTER, P.O.
Box 402-B, Pinedale, Ca. 93650.

FREE SAMPLE ISSUE OF RADIO'S MOST
popular humor service! O’Liners, 366-H West
Bullard Avenue, Fresno, California 93704 (or
phone 209/431-1502).

NOT COMEDY-TOTAL PERSONALITY
service for Top 40, MOR, AOR. Sample: Galaxy

Box 98024-A, Atlanta, Georgia 30359—or phone
(404) 231-9884.

HUNDREDS OF DEEJAYS RENEWED
again thisyear! Guaranteed funnier! Free sample.
Contemporary Comedy, 5804-A Twineing. Dallas,
Texas 75227. Phone 214/381.4779.

MONTHLY COMEDYSERVICE AVAILABLE
exclusively in many markets. Jokes, gags, scripts,
one-liners. Mike Porter, 3369 Joslyn, Memphis,
Tenn. 38128.

WANNA BE FUNNIER THAN BARBARA
Walters? Complimentary snack; Lola’s Lunch,
1789 Hamlet Drive, Suite 888, Ypsilanti,
Michigan 48197.

DEEJAYS: NEW SURE-FIRE COMEDY.
11,000 classified one-line gags, $10. Catalog free
Edmund Orrin, 41171-A Grove Place, Madera
California 93637.

MUSICIANS
REFERRAL SERVICE

MUSICIANS SEEKING GROUPS
GROUPS NEEDING MUSICIANS!
We Associate You With Tal-

ented Musicians.
Call
MUSICIANS REFERRAL SERVICE
(313) 526-8760

WANTED TO BUY

WANTED-WE ARE IN THE MARKET TO
buy a used Cryovac Model SA-1 Automatic
Shrink Wrapper in good condition with or with-
out spare parts. Paramount Records Inc, 629
Dennison St., Markham, Ontario, Canada
L3R1B8 (416) 495-9480 ask for Bill Roncken or
Howard Mowbray.

VIEWLEX DUPLICATORS NEED MASTERS,
slaves, baseboards—any part of. (408) 249-8750.
12" Plifer Proof Heights

( Low Prices--Free Samples

We also stock 45 and 33'% RECORD BACK-
ERS with center holes cut out so label can
be read on front and back of record.

Stereo 8 and Cassette Cartons
In Stock Instant Shipment
Beautiful Printing

PAK-WIK CORPORATION, 128 Tivoli Street
Albany, N.Y. 12207
518) 465-4556 collect



www.americanradiohistory.com

| HELP WANTED

M!SCELLANEOUS

perienced attorney.

requirements in confidence to:

ATTORNEY

Major entertainment company has position available for an ex-

Responsible for a broad range of legal and business affairs work.
2-5 years experience in music publishing and records required.
Prefer applicants who are members of the California bar.

Salary commensurate with experience. Submit resume with salary

MOTOWN RECORD CORPORATION

Personnel Dept.
6255 Sunset Boulevard
Los Angeles, CA 90028

No Phone Calls, Piease

EOE/MF

BILLBOARD IS
ON MICROFILM:

Hack capes of BILLBOARLD are available
on microfilm dating from November 1894 to
December 1974

Microfilm copies of articles or charts from
any of these issues may be obtained from
Billboard Publications at a cost of $1.50 per
page up to 5 pages.
For prices on additional
further nformation s ontact
Bill Wardlow
Generdl Services
Biliboard Publications
9000 Sunset Bivd.
Los Angeles, Cal 90069
213/273-7040

pies and for

BILLBOARD
Group Subscription
Discounts

Save 20% on subscriptions to Billboard for
groups of 10 or more. For rates and informa-
tion write:

80X 6019
c/o Blitboard, 1515 Broadway
New York, N.Y. 10036 tfn

JERRY WALLACE IS FREE TO RECORD
and is under no obligation to any recording com-
pany or BMA records.

CORD SER i

EXPERIENCED
DISCO/COMMERCIAL
AUDIO SALES PEOPLE

Rapidly growing national audio/video
communications contractor, head-
quartered in Phoenix, Ariz.
Outstanding income/growth oppor-
tunity.

OMNITRONICS/BETA SIGMA

COMPANIES
2711 East Indian School Rd.
Phoenix, Ariz. 85016

(602) 956-6803 |

DISCO D.J. WANTED
MUST BE EXPERIENCED! MUST HAVE IN
PERSON AUDITION AND INTERVIEW IN
ATLANTA, GEORGIA! MUST BE ABLE TO
RELOCATE TO ATLANTA, GEORGIA!

Contact:

JAMES VIRGIL
3131 Campbeilton Road, S.W.
Atianta, Georgia 30311
or call: (404) 349-5215—349-5216

RADIO-TV JOBS! STATIONS HIRING NA-
tionwide. .. DJ’s ... PD)'s .. . Sales ... News.
Everyone. Free details: “Job Leads,” 1680-GZ
Vine, Hollywood, CA 90028.

RECORD MANUFACTURER ANDDISTRIB-
utor seeks reps to sell established record lines.
Excellent commission for experienced, reliable,
hard working people. Territories open. Reply Box
7234, Billboard, 1515 Broadway, New York, NY
10036.

COPYRIGHT ASSISTANT/MUSIC PUB-
lishing. Some experience required. Excellent
typing skills. Pat Shannahan, Los Angeles (213)
851-1466. s

MAJOR MARKET WEST COAST FM SEEKS
Disc Jockey, with bright one to one, positive com-
munications ability for 18-34 audience. Knowl-
edge of contemporary/disco music helpful. All
applications must include tape. An Equal Op-
portunity Employer—reply to: P.O. #1377,
Radio City Station, N.Y., NY 10019.

STEREO 8 AND CASSETTE CARTONS

| We also stock 45 and 33% RECORD BACK-
ERS with center holes cut out so label can
be read on tront and back of record.

IN STOCK

INSTANT SHIPMENT
BEAUTIFUL PRINTING
12" PILFER-PROOF HEIGHTS
LOW PRICES—FREE SAMPLES
PAK-WIK CORPORATION, 128 TiVOL) STREET
ALBANY, N.Y. 12207
[518) 465-4556 collect

l
I_

EXPERIENCED WRITER

with solid background in broadcast media.
Imaginative, inventiveness, the ability to
be concise and prolific are essential. A
working knowledge of pop music would
be useful.

Please send resume and salary range to:

P.O. Box 8170
Universal City, CA 91608
Attn: Jamle.

AMERICA'S
LEADING POSTER COMPANY
Requires a sales agent for Metro-
politan New York Area.

BIG “O” POSTERS, INC.
Phone Bob Avery

(804) 977-3036

REAL ESTATE

MUSICIAN’S DREAM
Woodstock, N.Y. Vicinity

Dramatic creation of glass, stone and
weathered wood. 43’ beamed living room
with free-standing fireplace, 42’ gallery,
hexagonal bedroom wing. Situated on
56 wooded acres with swimming quarry
and mountain views.

Color brochure on request. Owner.
(212) 734-9471 (914) 331-2631

NEWSLETTER

SONGWRITERS HOTLINE! NEWS YOU
can use! Call free now! Songwriters Info Center,
Box 1599-G, Pompano Beach, FL. 33061.
1-800-327-0173 Ext. 1030

OFFICE SPACE FOR RENT

162 W 48 ST, NYC
2,300 SQ FT

A/C, wall to wall carpet,

individual rooms, wall pan-

eling. Suitable for theater

offices, instruments, &

others.

Studios—living & working

lofts $350 & up including

utilities.

L.V. HOFFMAN
& CO. INC.

Louis Orta 212) 840-6660 |

EXECUTIVE OFFICE (6255 SUNSET BLVD)

share with music lawyers, managers, Triad news-
paper. Barry Bernstein (213) 464-4242.

BUSINESS
OPPORTUNITIES

Exceptional Disco
Opportunity
center-city Philly

Broad & South—
best location in town

2 floors (each 41' x 140')
plus balcony

Fantastic theatrical setting, 140’
on Broad Street with museum-
quality double-door (Bronze)
entrance.

Terms for qualified operator.

Louis Silverman
726 Market St., Phlla., Pa. 19106
(215) 574-0335

Now, you can have one of the world’s
most authoritative jazz
publications delivered
right to you at home.

CHARLES MINGUS
A om Presdent
Carter. See Page 26.

STRICTLY INSTRUMENTAL
Dave Gelly On Jazz
mstruction books

publication

Come on along and
join the leaders—
Mike Hennessey—
Editorial Director
Sinclair Traill— w
Editor & Founder >
30th year of ;

* Keep up with the world-
wide |azz scene . . .

+ NEWS

* REVIEWS

* INTERVIEWS

SUBSCRIPTION RATES

UK £8.00
European 1st Class $27 US dollars

2nd Class $20 US dollars
Americas Air Mail $27 US dotlars

Alr Freight $20 US dollars
Rest ot World Surface Mail $20 US dolars
Alr Mail to' Australia, Far East, Japan, $30

Us dollars

Air Mail to: Atrica, India, Pakistan, $27
Air Mail to: Middle East. North Atrica, $25

0 Cheque [OPostal Order

Return to; JAZZ JOURNAL INTERNATIONAL SUBSCRIPTION SERVICE
EST SUSSEX AH 16 3DH. Tel 0444 59188

OAKFIELD HOUSE. PERRYMOUNT ROAD., HAYWARDS HEATH,
[

Please send me 1 year's subscription.

ADDRESS (BLOCK CAPITALS).
| enclose

For

INVESTOR NEEDED
FOR FAST GROWING
CONCERT PROMOTION

COMPANY
Michigan, Ohio, Indiana Area.
BOX 7230
Billboard, 1515 Broadway
New York, N.Y. 10036

NEED EXTRA MONEY? SEE HUNDREDS
of ways to make it fast. 5 month subscription
Free for new readers. Salesman’s Opportunity
Magazine, Dept. 218, Hancock Bldg., Chi-
cago 60611.

TREMENDOUS OPPORTUNITY — $5,000
wanted to record hit groups. Investors reply to:
Music Consuitant Inc., 30 Shore Rd., Pelham
Manor, N.Y. 10803. — =
RECORDING STUDIO WANTED FOR
partner in record productions. Studio time your
only investment. Reply to Box 7235, Billboard,
1515 Broadway, New York, N.Y. 10036.

BUY DISTRIBUTORSHIP PERFORMING
arts, $2500. New concept for bookings, record
distribution, talent management. United Per-

SHIR

T SHIRTS—IRON-ON TRANSFERS
« Over 600 super selections of designs
* Custom silk screening
 Heat transfer machines

« Ail types of iettering
MBS LOVE MFG., INC.
15-32 127th St., Coflege Pt.. NY 11256
[212) 359-8500

Same day delivery « Free Catalog « Dealers only

T-SHIRTS
Latest Groups and Individuals
e Sgt. Pepper « Frampton
- Bee Gees * Andy Gibb
» Leif Garrett « Red
* Grease

TSC MFG. CO.
Box 19764
Atlanta, GA 30325

(404) 691-0427

SECURITY PROTECTION

EXECUTIVE SECURITY
PROTECTION (ESP)

Specializing in personal protection for
entertainers. Security consuitation and in-
vestigation. Our principals have worked
with top rock groups throughout the world.
Services include elegant, equipped lim-
ousines, featuring Lincoins. For more info
about ESP call (201) 772-6165 (24 hrs.)

OFFICE SPACE

FOR LEASE

HOLLYWOOD SPACE FOR LEASE. UP TO
25,000 sq. ft. For Sound Studios-Film Produc-
tion. From 50¢. Parking. Full Service. (213)
553-5712 or (213) 879-3364.

wwwW americanradiohistorvy com
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~“RECORD PRESSING
CUSTOM AND STOCK LP JACKETS
Printed & Fabricated
Quality 45 & LP pressings. Dependable
FAST Personal Service! Send us your
tape and let us do the rest!!
VILLE PLATTE RECORD MFG. CO.
120 E. Cypress St., Ville Platte, La. 70586
(318) 363-2104

RaDI0-TV
MaRT

Rates: “POSITION WANTED” is
$10—in advance—for 1 inch, one
time. No charge for Box number.
“POSITION OPEN” is $20—in
advance—for one time. Box num-
ber ads asking for tape samples
will be charged an added $1 for
handling and postage.

Send money and advertising copy

to:

Radio-TV Job Mart, Billboard,
1515 Broadway, N.Y. 10036

PRODUCTION COMPANY
LOOKING FOR TALENT
& TUNES.

Send tapes, resume, material etc. to:
SOUTH PHILLY PRODUCTIONS
1221 Bainbridge St.
Philadelphia, Pa. 19147

LIGHTING, ETC.

iF YOU'RE SELLING RECORDS
YOU SHOULD BE
SELLING LIGHTS!!!

WESELL'EM ... TOYOU . ..
AT THE RIGHT PRICGE!

All Kinds—Strobes, Black Lights, Mood Lights,

Color Organs, Fiber Optics, Op Lamps.
Futura Lights, Lava Lights, The Wave—it
goes on and on.

We also sell Rock Star Beift Buckles, In-

cense, Posters and Money House Spray.
Call Us Tolt Free 800 241-7327 or write

SUNBELT DIST.
3172 Oakcliff Ind. St., Atlanta, Ga. 30340
Talk to Don or Beverly

PROMOTIONAL

SERVICES

HIT RECORDS WANTED
FOR DISTRIBUTION

YOU RECORD IT—
WE'LL PLUG IT
Send Records for Review to:
KING RECORDS DIST.
800 E. Guif Breeze Park
Guif Breeze, Fl 32561
(904) 932-2525

EXCLUSIVE  DISCO
newlv released Disco Records—most major labels

Dues required. 814-886-9931. I) P A, 63! Front,

Cresson, PA 16630

ATTENTION MUSICIANS! JOIN US AND
let us sponsor you. We have the staff and con-
nections to get you started. Write: Nang Record
Co., P.O. Box 2069, Chapel Hill, NC 27514.

LIMOUSINE SERVICE

EXECUTIVE SECURITY
PROTECTION (ESP)
Specializing in personal protection for
entertainers. Security consultation and in-
vestigation. Our principals have worked
with top rock groups throughout the world.
Services include elegant. equipped lim-
ousines, featuring Lincoins. For more info

about ESP call (201) 772-6165 (24 hrs.)

DISCO SYSTEMS

KILOWATT KEN
BUILDS DISCOS

Commercial/Private
Save ‘2 the cost and get a brilliant
disco system. Lighting included/
special effects.

(213) 649-2302
"Advanced Designs in Sound”
332 Elm Ave., Inglewood, CA 90301

DJ'S ONLY-FREE

POSITIONS WANTED

RECENT

COLLEGE GRADUATE
Endorsed MOR/AOR/Easy Listen-
ing. Good production. Immediate re-
location. Former Assignment Editor.

Charles Conner
59-15 Woodbine Street,
Brooklyn, N.Y. 11227,

ATTENTION
DISCO OWNERS/MGRS.
DISCO DJ

with over 5 yrs. experience seeks full time
position anywhere on the East coast. Will
relocate. For more information call

J. McDonel
717/234-0498

Florida: The horse has died, my wife re-
fuses to pull the snow plow, the kids are
getting an autumnal palor. They woulq
like to go along with this tv director/dj,
(employed in the NYC market). as | make
my move to a production house, tv or
radio station.
Reply Box 7233,
BILLBOARD PUBLICATIONS, INC.
1515 Broadway, NY-NY 10036

POSTERS

——— #1 IN POSTERS —— —
THAT’S ALL WE SELL...
AT THE RIGHT PRICE!
Largest, Latest Selection of

Posters in the Country

SCORPIO ENTERPRISES

5814 FL Hamilton Piwy., Brooklyn, N.Y. 11219

(212) 633-1700 (800) 221-0570
Dealers Only Free Catalogue

POSTERS
We get them first

Largest and latest selection of posters in
b the country. Send for FREE 52 page color
f catalog featuring complete selection of

paper and velvet posters. paraphernalia,
fights and rock star jewelry. DEALERS ONLY
FUNKY ENTERPRISES, INC.
139-20 Jamaica Ave.
Jamaica, N.Y. 11435
(212) 658-0076 (800) 221-6730 ja8

VIDEO CASSETTES

35MM FULL LENGTH FEATURES ON
video cassettes, all Betamax and VHS formats.
Call 1-800-421-4133 or write Discount Distribu-
tors, 132 No. Western Avenue, Los Angeles, CA.
90004,

SCHOOLS &
INSTRUCTIONS

REI FIVE WEEK COURSE FOR FCC 18T
phone license. Six week course for Radio An-
nouncing. Student rooms at the school. Call or
write: REI, 61 N. Pineapple Ave., Sarasota, FL
33577 and 2402 Tidewater Trail, Fredericksburg,
VA 22401.

RECORDING STUDIO
AVAILABLE

FOR SALE OR LEASE: RECORDING STU-
dio. Sacrifice. Excellent New York City location.
Equipment separat». Wired for video. (212)
679-1788.

GOLDEN OLDIES

OLDIES-50'S-60'S-70'S. ORIGINALS AND
1 priced from 63¢. 20,000 stocked. Disc-

RECORDS WANTED

WANT RECORDS, LP'S, 45'S, TAPES, SUR-
plus, overstock. Harry Warriner, 101 Gedney
Street, Nyack, N.Y. 10960 (914) 358-5086.

mobile, 1366 Ashland Road, Mansfield, Oh 44905
(419) 589-9825. )

OVER 10,000 OLDIES LISTED IN GIANT 45-
page catalog. Crystals, Ronnettes, Bill Haley and
thousands more. Send $1.00 for catalog to:
Aardvark Music, Box 69441, Los Angeles, Calif.
90069.
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185 Writers,
Publishers Get
BMI Citations

By GERRY WOOD

NASHVILLE—*“Here You Come
Again” by Barry Mann and Cynthia
Weil, published by Screen Gems-
BMI Music, won the coveted Robert
J. Burton Award at the BMI Awards,
Tuesday (17).

The elaborate ceremonies, held at
the BMI Building and in the cozy at-
mosphere of a huge tent, featured ci-
tations of achievement presented to
111 writers and 74 publishers of the
101 winning songs. The awards are
for popularity in the country music
field, measured by broadcast per-
formances from April 1, 1977 to
March 31, 1978.

BMI president Edward M.
Cramer and Frances Preston, vice
president of BMI's Nashville office,
presented the awards. Included was
a special BMI citation of achieve-
ment for Peer International Corp.,
honoring the 50th anniversary of the
firm’s founding by the late Ralph
Peer. It was accepted by Ralph Peer
IL.

Tree International grabbed a
dozen awards, making it the top
publisher winner while Billy Sherrill
secured top writer honors with five
awards.

The ninth annual Burton Award
went to the song popularized by
Dolly Parton and written by the hot
Mann/Weil writing combo.

Honoring the late BMI president,
the award is an etched glass plaque
mounted on a metal pedestal. It’s
presented annually to the writers
and publishers of the most per-
formed BMI country song of the
year. The presentation marked the
second time this year “Here You
Come Again” and its publisher and
writers have received a BMI citation
of achievement.

Larry Gatlin and Sonny Throck-
morton won four writer awards
each. Three BMI awards went to
Dolly Parton, Chips Moman, Even
Stevens and Ben Peters. Paul Anka,
Roger Bowling, Bobby Braddock,
Jimmy Buffett, Hank Cochran,
Bobby Emmons, Dallas Harms, Ed-
die Rabbitt, George Richey, Con-
way Twitty and Wayne Walker all
received two awards each.

More than 800 persons warmed
the tent and dined on gourmet selec-
tions at the black-tie invitation-only
affair. Preston emceed the event
smoothly. It drew BMI, and other
music business, officials from across
the country.

“I look at the top 10 songs of the
trades this week, and we have seven

of the top 10,” commented Cramer,
praising Preston and her Nashville
staff. Cramer also revealed, “The
Nashville office is hooked directly
into the computers in New York so
that writers and publishers can get
catalog information just as fast as a
writer in New York.”

Among the songs winning multi-
year awards were “I Can’t Stop Lov-
ing You” by Don Gibson, winning
its ninth award; “By The Time I Get
To Phoenix” by Jimmy Webb, 11th
award; “Behind Closed Doors” by
Kenny O’Dell and “The Most Beau-
tiful Girl” by Rory Rourke, Billy
Sherrill and Norro Wilson, both
winning their fifth awards; “I Hon-
estly Love You” by Peter Allen and
Jeff Barry, fourth award; “For The
Good Times” by Kris Kristofferson,
eighth award; “Have You Never
Been Mellow” by John Farrar,
fourth award; and “Tie A Yellow
Ribbon Round The Ole Oak Tree”
gaining its fifth award.

Songs winning their second
awards were “Burning Memories”
by Mel Tillis; “Lucille” by Roger
Bowling and Hal Bynum; “Making
Believe” by Joe Hobson, Roscoe
Reid and Jimmy Work; “Say You’ll
Stay Until Tomorrow” by Roger
Greenaway and Barry Mason;
“She’s Got You” by Hank Cochran;
“Southern Nights” by Allen
Toussaint and “Torn Between Two
Lovers” by Phillip Jarrell and Peter
Yarrow.

The complete list of 1978 BMI
award winning country songs:

ADIOS AMIGO-Clay Girado (SGAE), Bobby Vinton,
Al Gallico Music Corp., Aigee Music Corp.

AFTER SWEET MEMORIES (Play Born To Lose
Again)—Ment Robbins, Pi-Gem Music Publishing Co.

BARTENDER'S BLUES—James Taylor, Country Road
Music.

BEHIND CLOSED DOORS—Kenny 0’Dell, House of
Gold Music.

BLUE BAYOU—Roy Orbison, Jon Nelson, Acuff-Rose
Publications.

BURNING MEMORIES—Mel Tillis, Wayne P. Walker,
Cedarwood Publishing Co.

BY THE TIME { GET 70 PHOENIX-Jim Webb, The
EMP Co.

CHAINS OF LOVE—Ahmet Ertegun, Van Wells, Be-
linda Music.

CHANGES IN LATITUDES, CHANGES [N ATTITUDES—
Jimmy Buffett, Coral Reefer Music, Outer Banks Music.

CHEAP PERFUME AND CANDLELIGHT-Sterling
Whipple, Tree Publishing Co.

COME A LITTLE BIT CLOSER—Wes Farrell, Bobby
Hart, Tommy Boyce, Morris Music.

DANCE THE NIGHT AWAY-Jack Bruce (PRS), Pete
Brown (PRS), Casserole Music.

DANGER OF A STRANGER—Even Stevens, She! Sil-
verstein, Evil Eye Music, Debdave Music.

DAYTIME FRIENDS—Ben Peters, Ben Peters Music.

DO | LOVE YOU (Yes In Every Way)—Paul Anka, Alain
Le Govic (SACEM), Maxime Piolot (SACEM), Yves Des-
sea (SACEM), Michel Pelay (SACEM), Spanka. Music
Corp.

(Continued on page 74)

CMA WINNERS—With salutes and
smiles, winners of CMA Awards ac-
knowledge the plaudits. The Oak
Ridge Boys, left, won as vocal group
of the year, center, Roy Clark as in-
strumentalist of the year, and the
Kendalls for single of the year.

CMA Wins
A Heinecke
Citation At
SESAC Gala

By SALLY HINKLE

FRANKLIN, Tenn.—With a sa-
lute to the 20th anniversary of the
CMA as the theme for its 14th an-
nual awards presentation Thursday
(19), SESAC additionally paid the
organization its highest honor with
the presentation of the Paul Hei-
necke Citation of Merit award in
ceremonies at the Woodmont Coun-
try Club. The ceremonjes also
brought “I Love You, I Love You, I
Love You” honors for the best coun-
try song and Charlie Black the spe-
cial writer award.

The Paul Heinecke Citation of
Merit, the firm’s top honor named
after its founder that has been
presented on only three previous oc-
casions, was awarded to the CAM
“in recognition of invaluable lead-
ership in the international promo-
tion and exposure of country music
as America’s own musical art form.”

Jo Walker, executive director of
the CMA, received the award on be-
half of the organization. Others who
have been recipients of the award in-
clude Winfield Dunn, the former
governor of Tennessee; the late Hu-
bert Long and Irving Waugh, who at
that time was president of WSM,
Inc.

Some 500 industry leaders, in-
cluding artists, writers, publishers
and music business executives, wit-
nessed the presentation of these,
plus eight other awards for out-
standing achievements in the field of
country music.

Among the evening’s other top
award winners were: ambassador of
country music, Jim Halsey; best
country album, “Out Of My Head
And Back In My Bed;” a&r pro-
ducer Slim Williamson; most re-
corded country song, “Heaven’s Just
A Sin Away;” international, “The
King Is Gone;” country single of the
year, “Out Of My Head And Back In
My Bed,” country music writer of
the year, Peggy Forman, and SE-
SAC Hall of Fame award, “Burning
Bridges.”

Following the awards presenta-
tions, SESAC ran a filmed “Birth-
day Salute To The CMA,” courtesy
of WSM-TV and “Hee Haw.” Brad
McCuen, director of country music
for SESAC, also saluted the cast and
producers of “Hee Haw” who are
celebrating their 10th anniversary.

SESAC additionally presented
“Showtime,” emceed by Spider Har-
nis of Nashville’s WLAC-AM. In-
cluded was the showcasing of two

(Continued on page 75)
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Morrison Grabs
ASCAP Kudos
At Awards Fete

By KIP KIRBY

NASHVILLE—Bob Morrison
scored top honors at the I5th annual
Country Music Awards Banquet
held Wednesday (18) by the Ameri-
can Society of Composers, Authors
and Publishers, walking off with the
prestigious songwriter of the year
award in front of a black-tie crowd
of 800 guests.

Polygram publishing companies
Chappell and Co., Inc. and Inter-
song Music received accolades as
they jointly won the ASCAP country
publisher of the year award, ending
a several-year span of runner-up
status for this category by Chappell.

Morrison, with six individual
ASCAP awards to his credit in the
past year, has four records on the
country charts.

The sparkling formal affair
brought together country music’s
top songwriters, producers, publish-
ers and recording artists who at-
tended the awards ceremony and
dinner held in the Chattanooga
Ballroom of the Opryland Hotel and
received a total of nearly 100
plaques honoring their achieve-
ments.

Multiple songwriter winners at
the performing rights society ban-
quet included Morrison, the writing
team of Jerry Foster & Bill Rice,
Rory Bourke, Don King, Don
Woodward, Johnny MacRae,
Kenny Rogers and Mel McDaniel.

Winning more than one ASCAP
publisher’s award were Music City
Mustc, Inc., T. B. Harms Co. (Jack
and Bill Music Co. division), United
Artists Music, Chip n’ Dale Publish-
ing, Warner Bros. Music, Inc.,
Cherry Lane Music, Colgems-EMI
Music, Cross Keys Publishing Co.,
Chess Music, Wiljex Publishing Co.
and Galleon Music.

ASCAP award-winning produc-
ers included Jerry Crutchfield,
Jimmy Bowen, Larry Butler, Jim
Foglesong, Johnny MacRae, Dave
Burgess, Bob Ferguson, Jerry Brad-
ley, Tom Collins, Bob Millsap, Jerry
Kennedy, Eddie Kilroy, Johnny
Morris, Larry Rogers, Billy Sherrill,
Ron Chancey and Norro Wilson.

Artists winning ASCAP plaques
this year include Faron Young, Dot-
tie West, Conway Twitty, Lynn An-
derson, Eddy Arnold, Tom T. Hall,
Bobby Borchers, Jim Ed Brown &
Helen Cornelius, Roy Clark, Janie
Fricke, the Carpenters, Durwood
Haddock, Don King, Sonny James,
Zella Lehr, Mel McDaniel, Anne
Murray, Willie Nelson, Elvis Pres-
ley, Jerry Reed, T.G. Sheppard,
Johnny Rodriguez, Kenny Rogers,

Margo Smith, Mel Tillis, Tanya
Tucker and two new members of the
performing rights society, Charley
McClain and Don Williams.

Applauding the award winners,
ASCAP president Stanley Adams
said, “More and more the music we
honor on these occasions is literally
the music of the American people—
urban and country, north and south.
We are proud to have been a part of
country music’s past. We are de-
lighted to be a part of country mu-
sic’s present. We look forward to
being a major factor in country mu-
sic’s future.”

Accompanying this year’s cere-
mony was a multi-media audio/vis-
ual presentation produced by Mer-
lin Littlefield, ASCAP assistant
regional director. Assisting Lit-
tlefield and Ed Shea, Southern re-
gional executive director with or-
ganization and staging of the
banquet by Connie Hurt, Judy
Gregory and Rusty Jones of the
Nashville ASCAP office.

Among those attending were
mayor Richard Fulton, ASCAP
board members George Duning,
Sidney Herman, Gerald Marks,
Stuart Pope, Lester Sill, Mike Stew-
art, Wesley Rose, CMA board mem-
bers, ASCAP managing director
Paul Marks and director of member-
ship Paul S. Adler, West Coast re-
gional executive director John Ma-
han, West Coast director of business
affairs Todd Brabec, membership
representatives Eden Cross, Michael
Gorfaine and Ted Williams, West
Coast director of publicity Allen
Levy, and recording artists Ronnie
Milsap, Charley Pride, Johnny Dun-
can and Dave & Sugar.

The complete list of winning
tunes:

AT THE END OF A RAINBOW-Sid Jacobson/fimmy
Krondes, Criterion Music Corp., Gene Kennedy, Jerry
Wallace, BMA.

BAR WARS—Buzz Cason, Buzz Cason Publications,
Ray Baker, Freddy Weller, Columbia.

BEDROOM EYES—Ray Hillburn, ZooBe Co., Bob Mill-
sap, Don Drumm, Churchill.

BLUE SKIES—-Irving Berlin, Irving Berlin Music
Corp., Booker T. Jones, Willie Nelson, Columbia.

BORN TO BE WITH YOU—Don Robertson, Edwin H.
Morris & Co., Billy Robinson/Tommy Cogbill, Sandy Po-
sey, Warner Bros.

BORN TO LOVE ME—Bob Morrison, Music City Mu-
sic, Ray Price, Ray Price, Columbia.

COUNTRY LOVIN'—Alan Bernstein/Ritchie Adams
Silver Blue Music, Ltd. Joel Diamond for Silver Blue
Productions, Eddy Arnold, RCA.

DANCING THE NIGHT AWAY—J. H. Brown Jr./Russell
Smith, Fourth Floor Music, Inc./Rick Hall, Music Jerry
Crutchfield, Tanya Tucker, MCA.

DEEPER WATER—Jerry McBee, Milestone Music Co.,
Ray Pennington, Brenda Kaye Perry, MRC.

DON'T BREAK THE HEART THAT LOVES YOU—Benny
Davis/Ted Murry, Planetary Music Publishing Corp.,
Norro Wilson, Margo Smith, Warner Bros.

(Continued on page 74)
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EXCLUSIVE REPRESENTATION

Razzy Bailey — RCA Gary Stewart — RCA

Zella Lehr — RCA Freddy Weller — CBS
Charly McClain — Epic David Wills — United Artists
Jimmy C. Newman — Plantation Cotton lvy —

Ronnie Sessions — MCA

NASHVILLE LOS ANGELES
Robert Bray — President Brian Mark McKinnon — Vice-President
Ken Rollins — Manager Randall Greenfield — Director, Pop-Rock Division

Dan Wojcik — Agent
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NASHVILLE SONGWRITERS ASSN.

4 Voted To Hall Of Fame

NASHVILLE—The Nashville
Songwriters Assn., International in-
ducted four new members into its
Hall of Fame and honored Wesley
Rose with its coveted president’s
award at its ninth annual Hall of
Fame ceremony and dinner at
Nashville’s Sheraton South Sunday
(15).

Joining the ranks of 70 Hall of
Fame members are Joe Allison, Tom
T. Hall, Hank Snow and Don
Wayne, who were presented with the
songwriter’s Manny statuette—a
bronze hand holding a pen—as char-
coal Hall of Fame portraits were un-
veiled.

More than 450 industry persons,
including artists, writers, publishers
and music executives, attended the
event, which traditionally kicks off
country music week activities to
view the presentations that also cele-
brated Rose, president of Acuff-

Rose Publications, for his out-
standing service to Nashville’s song-
writers.

Others recognized included Cindy
Walker and Bob Nolan, previous in-
ductees to the Hall of Fame, who
were presented with belated Man-
nys.

The awards ceremony was em-
ceed by Ralph Emery with the presi-
dent’s message delivered by Bob
Jennings. Poet, songwriter and dra-
matist Billy Edd Wheeler, who also
penned “Jackson,” served as the
evening’s guest speaker.

Among the presenters were Cindy
Walker, Marijohn Wilkins and Har-
lan Howard, Charlie Williams,
Danny Dill and Frances Preston.

Each new Hall of Fame member
was present except for Hall, who was
performing in Texas and could not
be present. His wife Dixie accepted
the Manny in his behalf.

185 Writers, Publishers
Accorded BMI Citations

® Continued from page 72

DON'T GO CTY GIRL ON ME—Mike Kosser, Rafe Van
Hoy, Tree Publishing Co.

DON'T LET ME TOUCH YOU-Billy Sherriii, Marty
Robbins, Mariposa Music.

EAST BOUND AND DOWN-Jerry Reed, Dick Felier,
Duchess Music Corp., Vector Music.

EASY LOOK—Sonny Throckmorton, Curly Putman,
Tree Publishing Co.

EVERY DAY | HAVE TO CRY—Arthur Alexander Jr.,
Combine Music Corp.

EVERYBODY LOVES A RAIN SONG—Mark James,
Chips Moman, Baby Chick Music, Stratton House Mu-
sic, Screen Gems-EMI Music.

FOR THE GOOD TIMES—Kris Kristofferson, Buck-
horn Music Publishing Co.

FROM GRACELAND TO THE PROMISED LAND-
Merle Haggard, Shade Tree Music.

GEORGIA KEEPS PULLING ON MY RING—Timothy J.
Marshall, David Wilkins, Emerald Isle Music Inc., Bat-
tleground Music.

HAVE YOU NEVER BEEN MELLOW-John Farrar
(PRS), Irving Music.

HEAD TO TOE-Bobby Braddock, Tree Publishing Co.

HERE YOU COME AGAIN~Cynthia Weil, Barry Mann,
Screen Gems-EMI Music.

| CAN'T HELP MYSELF—Eddie Rabbitt, Even Ste-
vens, Briarpatch Music, Debdave Music.

| CAN'T LOVE YOU ENOUGH-Troy Seals, Max D.
Barnes, Irving Music Inc., Screen Gems-EMI Music.

| CAN'T STOP LOVING YOU—Don Gibson, Acuff-Rose
Publications.

| DON'T WANNA CRY~ Larry Gatlin, First Generation
Music Co.

| GOT THE HOSS—Jerry House, Sawgrass Music Pub-
lishers.

| HONESTLY LOVE YOU-Peter Allen, Jeff Barry,
Broadside Music, Irving Music, Woolnough Music.

| JUST WISH YOU WERE SOMEONE | LOVE-Larry
Gatlin, First Generation Music Co.

| WAS THERE~Don Reid, American Cowboy Music
Co.

IF WE'RE NOT BACK IN LOVE BY MONDAY-Sonny
Throckmorton, Glenn Martin, Tree Publishing Co.

IF YOU WANT ME—Ben Peters, Ben Peters Music.

PLL BE LEAVING ALONE-Dickey Lee, Wayland Hol-
yfield, Mapiehill Music, Vogue Music, Hall-Clement
Publications.

LL DO IT ALL OVER AGAIN-Bob McDill, Wayland
Holyfield, Maplehill Music, Vogue Music, Hall-Clement
Publications.

PM A MEMORY—Willie Nelson, Willie Nelson Music.

I'M KNEE DEEP IN LOVING YOU~Sonny Throckmor-
ton, Tree Publishing Co.

IT'S A COWBOY LOVIN' NIGHT—Ronnie Rogers, New-
keys Music.

I'VE ALREADY LOVED YOU IN MY MIND~Conway
Twitty, Twitty Bird Music Publishing Co.

LAY DOWN SALLY—George Terry, Marcelia Levy, Eric
Clapton (PRS), Stigwood Music.

LEF'S GET TOGEHTER (One Last Time)—-Bitly Sherr-
ill, George Richey, Aigee Music Corp.

LIGHT OF A CLEAR BLUE-MORNING~Dolly Parton,
Velvet Apple Music.

LONELY STREET-W. S. Stevenson, Carl Belew,
Kenny Sowder, Four Star Music Co.

LOVE IS JUST A GAME—Larry Gatlin, First Gener-
ation Music.

LUCILLE—Hal Bynum, Roger Bowling, Andite Inva-
sion, ATV Music Corp.

LUCKENBACK TEXAS (Back To The Basics Of Love)—
Chips Moman, Bobby Emmons, Baby Chick Music.

MAKING BELIEVE—Roscoe Reid, Joe Hobson, Jimmy
Work, Acuff-Rose Publications.

MAMAS DON'T LET YOUR BABIES GROW UP TO BE
COWBOYS—Ed Bruce, Patsy Bruce, Sugarplum Music
Co., Tree Publishing Co.

MARGARITAVILLE-Jimmy Buffett, Coral Reefer Mu-
sic, Quter Banks Music.

MARRIED BUT NOT TO EACH OTHER—Denise La-
Salle, Frances Miller, Bridgeport Music, Inc., Ordena
Music.

ME AND MILLIE-Bobby Goldsboro, House of Gold
Music.

ME AND THE ELEPHANTS-Benny Whitehead,
Youngun Publishing Co.

MIDDLE AGE CRAZY-Sonny Throckmorton, Tree
Publishing Co.

MIDNIGHT ANGEL-Bill Anthony, Combine Music
Corp.

MORE TO ME—Ben Peters, Pi-Gem Music Publishing
Co.

THE MOST BEAUTIFUL GIRL—Norro Wilson, Rory
Bourke, Billy Sherrill, Al Gallico Music Corp., Algee Mu-
sic Corp.

MOVIES—Lew De Witt, American Cowboy Music Co.

MY WAY—Paul Anka, Jacques Revaux (SACEM),
Claude Francois (SACEM), Spanka Music Corp.

NEVER MY LOVE—Donald Addrisi, Richard Addrisi,
Warner-Tamerlane Publishing Corp.

OLD MAN AND HIS HORN—Dallas Harms (PRO Can-
ada) Doubleplay Music of Canada.

ONE OF A KIND—Steve Davis, Billy Sherrill, Algee
Music Corp.

PAPER ROSIE-Dallas Harms (PRO Canada),
Doubleplay Music of Canada, Quality Music Publishing
Ltd

PICKING UP THE PIECES OF MY LIFE-Mac Davis,
Songpainter Music.

PLAY GUITAR PLAY—Conway Twitty, Twitty Bird Mu-
sic Publishing Co.

THE RAINS CAME~Huey Meaux, Crazy Cajun Music,
Dandelion Music Co., Foy Lee Publishing Co.

RAMBLIN’ FEVER—Merle Haggard, Shade Tree Mu-
sic.

READY FOR THE TIMES TO GET BETTER—Allen Reyn-
olds, Aunt Polly's Publishing Co.

ROLLIN’ WITH THE FLOW-Jerry Hayes, Algee Music
Corp.

SAY YOU'LL STAY UNTIL TOMORROW—Roger Green-
away (PRS), Dick James Music.

SHAME ON ME-Lawton Williams, Bill Enis, Regent
Music Corp., Fort Knox Music Co.

SHE'S GOT YOU—Hank Cochran, Tree Publishing Co.

SLIDE OFF OF YOUR SATIN SHEETS-Wayne Carson,
Donn Tankersley, Rose Bridge Music.

SOME BROKEN HEARTS NEVER MEND-Wayland
Holyfield, Maplehill Music, Vogue Music.

SOMETHING TO BRAG ABOUT—Bobby Braddock,
Tree Publishing Co.

SONG IN THE NIGHT-Bobby Springfield, House of
Gold Music.

SOUTHERN CALIFORNIA-Billy Sherrill, George Ri-
chey, Roger Bowling, Algee Music Corp., ATV Music

orp.

SOUTHERN NIGHTS—Allen Toussaint, Marsaint Mu-
sic, Inc., Warner-Tamerlane Publishing Corp.

STANDARD LIE NUMBER ONE-Dennis Wilson, Tree
Publishing Co.

STATUS WITHOUT HEARTS—Larry Gatlin, First Gen-
eration Music Co.

STILL THE ONE-John Hall, Johanna Hall, Siren
Songs.

TAKE THIS JOB AND SHOVE IT-David Alian Coe,
Warner-Tamerlane Publishing Corp.

THAT WAS YESTERDAY-Donna Fargo, Prima Donna
Music Co.

THERE SHE GOES AGAIN—Barry Mason (PRS), Alan
Hawkshaw (PRS), Al Galtico Music Corp.

TIE A YELLOW RIBBON ROUND THE OLE OAK TREE~
Irwin Levine, L. Russell Brown, Levine and Brown Mu-
sic.

TILL THE END—Cathy Gosdin, Hookit Music.

TO DADDY—Dolly Parton, Owepar Publishing.

TORN BETWEEN TWO LOVERS~Phillip Jarrell,
Muscle Sheals Sound Publishing Co. Inc.

TWO DOORS DOWN—Doliy Parton, Velvet Apple Mu-
sic.

WALK RIGHT BACK—Sonny Curtis, Warner-Tamer-
lane Publishing Corp.

WAY DOWN~Layng Martine Jr., Ray Stevens Music.

WE CAN'T GO ON LIVIN' LIKE THIS—Eddie Rabbitt,
Even Stevens, Briarpatch Music, Debdave Music.

WHAT DID | PROMISE HER LAST NIGHT—Ronal
McCown, Wayne P. Walker, Sawgrass Music Publishers.

WHY CAN'T HE BE YOU—Hank Cochran, Tree Pub-
lishing Co.

WOMAN TO WOMAN—Eddie Marion, James Banks,
Henderson Thigpen Jr, East/Memphis Music.

THE WURLITZER PRIZE—Chips Moman, Bobby Em-
mons, Baby Chick Music.

YOU NEVER CAN TELL (C’est La Vie)—Chuck Berry,
ARC Music Corp.

YOUR MAN LOVES YOU HONEY-Tom T. Hall, Hal-
Inote Music.

Country

LOCAL GIFT—Lucille Ball cuddles an authentic Tennessee ham presented by
Columbia’s Lynn Anderson at the recent taping of Ball's “Hello Nashville!"
television special at Nashville's Grand Ote Opry House.

Morrison Grabs ASCAP
Kudos At Awards Party

® Continued from page 72

DON'T EVER SAY GOODBYE—Paul D. Dempsey, Low-
ball Music inc., Jack Gilmer/T. G. Sheppard, T. G. Shep-
pard, Warner/Curb.

DON'T MAKE NO PROMISES (You Can't Keep)~Don
King/Dave Woodward, Wiljex Publishing Co., Bill
Walker, Don King, Con Brio.

ERES TU (Touch The Wind)—Juan Carlos Calderon
(SGAE)/Mike Hawker (PRS), Radmus Publishing Inc.,
Jerry Kennedy, Johnny Rodriguez, Mercury.

EVERYTIME TWO FOOLS COLLIDE—Jan Dyer, United
Artists Music Co., Inc., Larry Butler, Kenny Rogers and
Dottie West, United Artists.

FOOLS FALL IN LOVE-Jerry Leiber/Mike Stoller,
Bienstock Publishing Co./Intersong Music/Quintet
Music Inc., Jerry Kennedy, Jacky Ward, Mercury.

GOD MADE LOVE-Johnny MacRae/Mel McDaniel/
Len Poliard Music City Music, Inc., Johnny MacRae for
Kondo Productions, Me! McDaniel, Capitol.

GOTTA QUIT LOOKIN’ AT YOU BABY~Jerry Foster/
Bill Rice, T. B. Harms Co., (Jack and Bilt Music Co. Divi-
sion), Jerry Bradley, Dave and Sugar, RCA.

HE AIN'T YOU—Dene Hofheinz, Kirshner Songs, Inc.,
Steve Gibson, Lynn Anderson, Columbia.

HELLO, THIS IS JOANNIE (The Telephone Answering
Machine Song)—Paul Evans/Fred Tobias, Port Music
Inc./Tobias-Lebowsky Enterprises (Tobias-Lebowsky
Music Division)/Trajames Music Co., Jimmy Wisner,
Paul Evans, Spring.

HERE COMES THE HURT AGAIN-Jerry Foster/Bill
Rice, T. B. Harms Co. (Jack and Bill Music Co. Divi-
sion), Eddie Kilroy, Mickey Gilley, Epic.

HERE'S ANOTHER FINE MESS—~Paul Williams,
United Artists Music Co., Inc., Glen Campbell and Tom
Thacker for Omnibus Productions, Inc., Glen Campbell,
Capitol.

HOLD TIGHT-David Gates, Colgems-EMI Music,
Inc./Kipahulu Music Co., Jerry Crutchfield, Kenny
Starr, MCA.

HOW CAN | LEAVE YOU AGAIN—John Denver, Cherry
Lane Music Co., Milt Okun, John Denver, RCA.

| BELIEVE IN YOU—~Buddy Cannor, Sabal Music Inc.,
Jimmy Bowen, Mel Tillis, MCA.

| LIKE LADIES IN LONG BLACK DRESSES—Rory
Bourke, Chappell & Co. inc., Eddie Kilroy, Bobby Bor-
chers, Playboy.

| MUST BE DREAMING~Don King/Dave Woodward,
Wiljex Publishing Com., Bill Walker, Don King, Con
Brio.

| PROMISED HER A RAINBOW~Rory Bourke, Chap-
pell & Co. Inc., Eddie Kilroy, Bobby Borchers, Playboy.

IF | EVER COME BACK~Russ Faith, Easy Listening
Music Corp., Norro Witson, Pal Rakes, Warner Bros.

IF THE WORLD RAN OUT OF LOVE TONIGHT~Kelly
Wilson/Steve Wilson, American Broadcasting Music
Inc., Tom Coilins, Jim Ed Brown and Helen Cornelius,
RCA.

IF YOU'VE GOT TEN MINUTES (Let's Fall In Love)~
Michael Curtis Dukes/Jerry Lewis Penrod, Galteon Mu-
sic, Inc., Billy Sherrill, Joe Stampley, Epic.

PLL ALWAYS LOVE YOU—Bobby Lee Mowery, Sound
Corp Music, Marcy and Margie Cates, Cates Sisters,
Caprice.

PLL NEVER BE FREE—Bennie Benjamin/George
Weiss, Abitene Music, Inc./Bennie Benjamin Music,
Inc., Bob Ferguson, Jim Ed Brown and Helen Cornelius,
RCA.

FLL PROMISE YOU TOMORROW—Andy Badale/Su-
zanne Shingler/Frank Stanton, Chip “N"" Dale Pub.,
Inc./Edwin H. Morris & Co. Inc., Jerry Wallace, BMA.

I'M JUST A COUNTRY BOY-Marchall Barer/Fred
Hellerman, Hampshire House Publishing Corp., Don
Williams, Don Williams, ABC/Dot.

('m Just A) REDNECK IN A ROCK AND ROLL BAR—
Bob Morrison, Music City Music Inc., Chet Atkins/Jerry
Reed, Jerry Reed, RCA.

IT JUST WON'T FEEL LIKE CHEATING (With You)~
David Chamberlain/Jim Vest, Galleon Music Inc., Ray
Baker, Sammi Smith, Elektra.

IT ONLY HURTS FOR A LITTLE WHILE—Mack David/
Fred Spieiman, Warner Bros. Inc., Norro Wilsen, Margo
Smith, Warner Bros.

IT STARTED ALL OVER AGAIN~Gary S. Paxton, Gar-
Pax Music, Gary S. Paxton, Vern Gosdin, Elektra,
Tommy Hill, David Houston, Gusto.
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IT'S ALL IN THE GAME—Carl Sigman/Charles G.
Dawes, Warner Bros. Inc., Jerry Kennedy, Tom T. Hall,
Mercury.

I'VE BEEN LOVED—Barbara Lewis, Sound Corp. Mu-
sic, Marcy and Margie Cates, Cates Sisters, Caprice.

I'VE GOT A FEELIN' (Somebody Stealin’)—Russ
Faith, Easy Listening Music Corp., Norro Wilson, John
Anderson, Warner Bros.

JUST ANOTHER RHINESTONE—Ray Hillburn, ZooBe
Co., Bob Millsap, Don Drumm, Churchill.

LET ME BE YOUR BABY-Johnny MacRae/Bob Mor-
rison, Music City Music, Inc., Larry Rogers, Charly
McClain, Epic.

LET ME DOWN EASY~Kent LaVoie, Famous Music
Corp., Charlie Biack, Cristy Lane, LS.

LEFS TRY TO REMEMBER-David Rogers, Burgess,
Haie and Associates Inc. (Lariat Music Company Divi-
sion), Dave Burgess, David Rogers, Republic.

LOVE IS A WORD-0Otha Young, Addison Street Mu-
sic/The Sterling Music Co., Roy Dea/Dickey Lee, Di-
ckey Lee, RCA.

LOVE OR SOMETHING LIKE IT—Kenny Rogers/Steve
Glassmeyer, Cherry Lane Music Co./M-3 Music Co.,
Larry Butler/Kenny Rogers, Kenny Rogers, United Art-
ists.

LOVING HERE AND LIVING THERE AND LYING IN BE-
TWEEN~Tony Austin/Gene Dobbins/Johnny A. Wilson,
Chappelt & Co. Inc./Full Swing Music, Jerry Kennedy,
Faron Young, Mercury.

MISTER D. J.—Gil Francis, Jop Music Co., Jack Gil-
mer/T. G. Sheppard, T. G. Sheppard, Warner/Curb.

MUSIC, MUSIC, MUSIC (Put Another Nickel In)—
Bernie Baum/Stephan Weiss, Cromwell Music Inc.,
Mike Borchetta, Rebecca Lynn, Scorpion.

ONCE IN A LIFETIME THING~Jerry Foster/Bill Rice,
T. B. Harms Co. (Jack and Bill Music Co. Division),
Jobnny Morris, John Wesley Ryles, ABC/Dot.

ONLY ONE LOVE IN MY LIFE-John Bettis, W. B. Mu-
sic Corp., Tom Coltins/Ronnie Milsap, Ronnie Mitsap,
RCA.

PLEASE HELP ME I'M FALLING IN LOVE WITH YOU—
Hal Blair/Don Robertson, Intersong Music, Billy Sherr-
ill, Janie Fricke, Columbia.

RAYMOND'S PLACE~Ray Griff, Blue Echo Music,
Ray Griff, Ray Griff, Capitol.

RED HOT MEMORY—Warren W. Wimberly Jr., Publi-
care Publishing Co., A. V. Mittelstedt, Kenny Dale,
Capitol.

RETURN TO ME-Danny DiMinno/Carmen Lom-
bardo, Southern Music Publishing Co., Inc., Billy Sherr-
ill, Marty Robbins, Columbia.

RISING ABOVE IT ALL—Jerry Foster/Bill Rice, April
Music, Inc., Steve Gibson, Lynn Anderson, Columbia.

ROSES FOR MAMA-Gene Dobbins/Mark Damon/
Johnny A. Wilson, Chappeil & Co., Inc., Chip Davis/Don
Sears, C. W. McCall, Polydor.

SHE CAN PUT HER SHOES UNDER MY BED (Any-
time)—Aaron Schroeder, Dandy Dittys, Billy Sherrill,
Johnny Duncan, Columbia.

SLIPPIN' AWAY~Frank J. (Birdie) Saulino/James J.
(Val) Valentini, Colgems-EMI Music Inc., Michael Lloyd,
Bellamy Brothers, Warner/Curb.

SO GOOD, SO RARE, SO FINE~Harry Shannon, Wel-
beck Music Corp. Steve Stone for Hartline Productions
Freddie Hart, Capitol.

SOFTLY AS | LEAVE YOU—Giorgio Calabrese (SIAE)/
Antonio DeVita (SIAE)/Hal Shaper (PRS), Miller Music
Corp./Edizioni Curci (SIAE), Elvis Presley, Eivis Presley,
RCA.

SOMEONE LOVES YOU HONEY~Don Devaney, Mu-
sic City Music Inc., Jerry Bradley/Charley Pride, Char-
ley Pride, RCA.

SOUL OF A HONKY TONK WOMAN-Bob Morrison,
Music City Music, Johnny MacRae for Kondo Produc-
tions, Mel McDaniel, Capitol.

SWEET MUSIC MAN—Kenny Rogers, Cherry Lane
Music Co./Jolly Rogers Publishing Co., Larry Butler/
Kenny Rogers, Kenny Rogers, United Artists, Kenny
Rogers, United Artists.

SWEET, SWEET SMILE-Juice Newton/Otha Young,
The Sterling Music Co., Richard Carpenter, Carpenters,
A&M.

THAT’S ALL | WANTED TO KNOW—Ed Penney, Chap-
pell & Co. Inc., Larry Butler, Dottie West, United Art-
ists.

(Continued on page 80)
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No Jolts At
Canadians’
Awards Fete

By DAVID FARRELL

TORONTO-The fourth annual
Big Country music awards, organ-
ized by the Academy of Country
Music Entertainment, held no real
surprises and failed to attract much
media interest outside the immedi-
ate city of Regina where the award
show was staged.

Predictably the top country music
label was RCA, an accolade the la-
bel wins every year on the basis that
no other major label in Canada is
signing country talent.

Carroll Baker won the top country
female vocalist award for the fourth
consecutive time and the entertainer
of the year award. The RCA artist
recently won a June Award as top
country female vocalist and has had
multiple album successes in this
country over the past few years.

Top male vocalist award went to
RCA act Dick Damron, who has
been honored with the title for the
past two years. RCA’s Family
Brown, another perennial winner,
won the top country group award.

Top instrumentalist award went
to fiddler Al Cherny, and singer Or-
val Phrophet won the outstanding
male performance award.

Other award winners included
Glory-Anne Carrier, outstanding fe-
male performer; Terry Carisse and
Tenderfoot, group performance
award; Johnny Burke and Eastwind,
best single for “Wild Honey:” Eddie
Eastman, outstanding new artist;
and Al Cherny & the Eastwind band
tied for first place for the instrumen-
tal performance award.

Broadland recording artist Dallas
Harms won multiple awards as pro-
ducer of the year, composer of the
year and for the best album award.
The album that won him first place
is entitled “The Fast Gun.”

Top disk jockey was Bill Ander-
son, host of the four hour syndicated
Big Country music program, and
CBC’s “The Tommy Hunter Show”
won the best television program
award.

Jim Halsey’s
Archives Set

NASHVILLE—The Univ. of
Tulsa plans to develop an archival
depository documenting contribu-
tions to the growth of country music
made by the Jim Halsey Co.

The archives will be housed at the
McFarlin Library on the university
campus. Based in Tulsa, the Halsey
Co. also has offices in Los Angeles,
Nashville and London.

Press releases, biographies,
photos, performance reviews, tour
news and recorded materials will be
donated to the university on a con-
tinuing basis. The archives will also
include correspondence and records
tracing the development of country
music.

“Tulsa has strong roots in country
music,” comments Guy Logsdon, di-
rector of libraries. “People from this
area like Bob and Johnny Lee Wills,
Leon McAuliffe and Hank Thomp-
son have significantly helped to
make country music an industry. It’s
only natural for us to develop re-
search material for future scholars.”

An active booking and manage-
ment firm, the Halsey Co. manages
more than 20 country artists.



www.americanradiohistory.com

FIRST EVER
Discography
Of Country
Music Soon

NASHVILLE-Terming it a
“landmark in country music re-
search, the Country Music Founda-
tion will publish a massive country
music discography.

The work will cover all country
music up through 1942, according to
Bill Ivey, executive director of the
foundation.

“Though there have been works
of similar scope in blues and jazz.
this will be the first such effort in the
field of country music,” claims lvey.

A $7.500 grant from the National
Endowment For The Arts has
allowed Tony Russcll, noted British
discographer and editor. to spend
three months in the U.S. rescarching
and referencing the discography for
more than 10 years and will be doing
the bulk of his future research on the
project at the Country Music Foun-
dation Library and Media Center.

The work will document the dates,
places, personnel and release num-
bers of all country records made.

“We hope it'll stimulate a new cra
of country music, both in the discov-
ery of older performers who are still
living, and in the reissue of impor-
tant early disks,” states Ivey.

The Country Music Foundation
Press will publish the multi-volume
set.

Norwegian Band
Tapes 2d Album

OSLO—Norway and Nashville is
not exactly a familiar pairing, but
for the enterprising Jonas Fjeld
Band. little known outside their
homeland, the country capital pro-
vided an ideal location to record its
latest LP, “Back In The US.A.”

The venue led in turn to the use of
some famous names playing
backup: J.J. Cale and Albert Lee on
guitar, the Jordanaires providing
additional vocals, Mike Lawler on
organ,

Audie Ashworth of Audigram,
who invited the band to Nashville.
produced the sessions.

This is the second time the band
has recorded in America. The “Ten-
nessee Tapes,” also featuring top
artists such as Skeeter Davis and
Don Everly, gave the group a silver
disk in Norway.

To celebrate release of the new
LP, Polygram director Totto Johan-
sen hosted a reception attended by
the band, the American cultural at-
tache in Oslo and Phonogram exec-
utives.

Among the latter were Phono-
gram International vice president
Aart Dalhuisen and promotion
manager Jan Corduwener.

2 Singles Jumping

NASHVILLE-—-Among the sin-
gles enjoying healthy activity on
Billboard’s Hot Country Singles
chart this week include “On My
Knees” by Charlie Rich with Janie
Fricke and “Break My Mind” by
Vern Gosdin.

Entering the chart in the 60s, both
singles have jumped more than 20
points with only one week’s activity.
“On My Knees” on Epic Records
has attained a starred 35 position
while “Break My Mind” on Elektra
Records stars at 27.

DODGER DUGOUT—Two members of the ABC Records act the Oak Ridge

Boys take time out from a six day engagement at Knotts’ Berry Farm near

Los Angeles to visit the L.A. Dodgers in their dugout. Left to right are Bill

Russell, Dodger shortstop; Richard Sterban and Joe Bonsall of the Oaks; and
Chris Lane of KGBS radio.

FOR ’79 FRENCH EVENT

MIDEM Drums Up
Country Participation

By KIP KIRBY

NASHVILLE-In an effort to
augment attendence from Nashville
at the forthcoming 1979 MIDEM to
be held in mid-January, the organi-
zation recently dispatched John E.
Nathan, its U.S. representative, on a
three-day information junket here.

The trip was designed to allow
Nathan the opportunity of meeting
with Nashville publishers and music
figures and to discuss MIDEM and
its benefits for local industry busi-
ness.

This marked the first time since
1970 that a representative from
MIDEM had made a promotional
venture to this city, and was spurred
by the fact that of the 200 U.S. com-
panies registered at last year's
MIDEM, only nine publishers and
one law firm were present from
Nashville.

Nathan hosted a get-acquainted
reception at the Spence Manor for
companies interested in learning
about MIDEM, followed by a two-
day series of meetings with more
than 25 Music Row publishers and
music enterprises.

He believes country music is be-
ginning to exert a worldwide com-
mercial influence, making it increas-
ingly valuable for Nashville
concerns to be represented propor-
tionately at the international music
trade mart in Cannes.

“Our feeling at MIDEM is that
over the past few years, country mu-
sic has been gaining a growing ac-
ceptance in international circles,”
comments Nathan. “The Japanese,
the South Americans, the Europeans
are all much more aware of country
music now and of its artists.”

Enrollment at the annual event
has swelled from attendance of 600
in 1966 to last year’s record-break-
ing figure of 5,050 participants.
MIDEM 1979 to be held Jan. 19-25
is expected to reach an all-time high
of 5,300. Nathan says repeat rate of
attendance at MIDEM is about 95%.

And for the first time in its 13-year
history, MIDEM this year will fea-
ture as part of its gala talent show-
cases during the week a special
country music presentation by the
Jim Halsey Co., Inc. with headliners
Roy Clark, Don Williams and the
Oak Ridge Boys.

“I think this will be a real eye
opener for a lot of people,” notes
Nathan. “We’ve never had any live
country entertainment at MIDEM

before, and | believe it’s going to go
over tremendously well.”

Nathan termed his visit to Nash-
ville “effective,” and says he expects
to see a larger contingent from Mu-
sic City present at MIDEM in Janu-
ary, since “no one can talk about
country music like someone from
Nashville, and country music is fast
becoming a vital part of our interna-
tional music business community.”

Century City
Attracts Agency

NASHVILLE—Celebrity Man-
agement, Inc. has expanded its oper-
ations with the opening of a West
Coast office at One Century Plaza in
Century City, Calif,, marking a first
for a Nashville-based agency serv-
iceable through branch facilities in
the Los Angeles area.

Tagged to head the branch oper-
ation as vice president is Brian
Mark, who will concentrate atten-
tion in bookings for television and
movies and coordinate personal ap-
pearance tours on the West Coast for
Celebrity Management clients.

This expansion is but one phase of
the growth experienced by the um-
brella-type agency in 1978 due to its
increased roster of clients, which has
necessitated a move to larger quar-
ters for accommodations of its book-
ing, management, public relations,
concert production and platform
speakers’ divisions.

At present Celebrity Management
represents such artists as Razzy
Bailey, Ed Bruce, Cotton lvy, Dr.
Charles Jarvis, Charly McClain,
Jimmy C. Newman, Ronnie Ses-
sions, Gary Stewart, Freddy Weller
and David Wills.

Inmates Hear Acts

NASHVILLE—Jana Jae and
Tulsa country/rock group Tweed
presented a late summer concert to
some 450 inmates at the Stringtown
Correctional Center in Stringtown,
Okla.

“The idea to hold this concert
came from Jim Halsey who was in-
vited to speak here last June,” com-
ments Gene Bissel of the String-
town-Phoenix Jaycees, the
sponsoring group.
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CMA VWins a Heinecke
Citation At SESAC Gala

® Continued from puge 72

new acts. Tracy Kerr and the Mon-
tego Joe Expertence.

Hosts for the invitation-only af-
fair were A. H. Prager, chairman of
SESAC. and Norman Weiser, presi-
dent. Other SESAC executives in at-
tendance were Norman Odlum and
Charles Scully. vice presidents; Brad
McCuen. Jim Black, directors of
gospel music; Don Love, director of
black music: Vincent Candilora. di-
rector of creative services, and
Sheila Tybur, administrative assist-
ant, Nashville division.

Close to 75 additional award win-
ners were mailed certificates of
achievement in recognition of his or
her contribution to country music
during the past year. Those awards
are as follows for writers, publishers
and artists:

ALL | WANT OF YOU—Ronnie McDowell, Brim Music,
Ronnie McDowell.

ANIMAL—Ronnie McDowell, Brim Music, Ronnie
McDowell.

BURNING BRIDGES—Walter Scott, Sage & Sand Mu-
sic, Tom T. Hall

CONVOY—Chip Davis/William Fries, American
Gramaphone, C. W. McCall.

P

FREEDOM AIN'T THE SAME AS BEIN' FREE—Jackie
D. Johnson. Contention Music, Eddy Arnold.

THE GALLOPIN’ GOOSE—Chip Davis/William Fries.
American Gramaphone, C. W. McCall

HEART—Ronnie McDowell. Brim Music. Ronnie
McDowell.

HOLD ME—Glenn Ray, Gator Music. Inc., Barbara
Mandrell

HOMELESS CHILD—Ronnie McDowell, Brim Music,
Ronnie McDowell

| DON'T FEEL LIKE LIVIN' TODAY—Peggy Forman.
Hello Darlin’ Music, Kenny Dale.

1 DON'T KNOW & 1 DON'T CARE—Chip Davis/William
Fries, American Gramaphone, C. W. McCall.

| HOPE YOU'RE HAVIN' BETTER LUCK THAN ME—
Ted Harris, Contention Music, Crystal Gayle.

1 JUST WANTED YOU TO KNOW—Ronnie McDowell,
Brim Music, Ronnie McDowell.

| NEVER DID QUITE GET OVER YOU—Monk Gentry,
Hello Darlin’ Music, Conway Twitty.

IT STARTED ALL OVER AGAIN—Kaye Milete/Gary S.
Paxton/Jim Lusk, Kaysey Music/Garpax Music, Vern
Gosdin.

I'VE NEVER LOVED YOU MORE—Raymond A. Smith,
Hello Darlin’ Music, Conway Twitty.

LUCKY DAY—Lee Morgan, Broadsword Music, Ron-
nie McDowell.

OLD GLORY—Chip Davis/William Fries, American
Gramaphone, C. W. McCall.

THE REAL THING—Ronnie McDowell, Brim Music,
Jean Shepard. .

SHADOWS ON THE WALL—Ricci Mareno/Thomas
Beckett, Ricci Mareno Music, Gene Watson.

TRAVELIN' WANDERIN' MAN—Ronnie McDowell,
Brim Music, Ronnie McDowell.

WIPE YOU FROM MY EYES—Cary Lynn Rutledge, Big
Crush Music Co., King Edward IV

YOURS TO HURT TOMORROW-— Peggy Forman, Hello
Darln’ Music, Conway Twitty

4 GIF™ s A
CAKE WALK—The Four Guys loft a huge cake presented to them during an
anniversary party held at their Harmony House dinner theatre, marking its
third year of business in Nashville. Members of the ‘‘Grand Ole Opry” group

are, left to right, Gary Buck, Brent Barkett, Glen Bates and Sam Wellington.

Tom T. Hall Snares Truckers’ Kudos

NASHVILLE-Tom T. Hall
scored as best country songwriter
and “truckers’ composer laureate” at
the fourth annual Truck Drivers’
Country Music Awards show.

Held in the Kansas City Conven-
tion Center Music Hall, the show cli-
maxed events of Truck Week *78.
Hall received the award from Bill
Hill, chairman of the National Inde-
pendent Truckers Unity Council, an
organization of independent trucker
associations.

Mel Tillis won as best male vocal-
ist of the year, while Loretta Lynn
copped best female vocalist honors.

Roy Clark won for the fourth con-
seculive year as best instrumental
recording artist, Conway Twitty and
Loretta Lynn as best country vocal
duet, and “Your Cheatin’ Heart” by
Hank Williams as best “all-time fa-
vorite country song.”

Best country vocal group laurels
went to the Statler Brothers. “You
Light Up My Life” by Debby Boone
scored as best country song of the
year.

Big John Trimble of WRVA-AM,
Richmond, Va. was named “best
truckin’ deejay,” and his station was

voted “best country truckin’ radio
station.”

Entertainment came from Hall,
Charly McClain, the Jimmy Dallas
Show, Joe Sun, Marijohn Wilkin,
Elliott Redpearl. Don Harron of
“Hee Haw™ and Charlie Douglas of
WWL, New Orleans. Phil Young of
WDAF-AM, Kansas City was em-
cee. The group Riverrock played at
the awards show VIP party.

Net proceeds of the show go to the
American Truckers Benevolent
Assn. The show was broadcast live
over WDAF.

Label Signs Binder

NASHVILLE—Sand Mountain
Records has signed an exclusive pro-
motion and distribution contract
with the World International
Group, Inc. of Nashville.

Sand Mountain’s initial release
will be *I Lost You To A Song”/
“Pardon My Heart” by singer/song-
writer Julia Marsh. Forthcoming is
“Home Is Where I Hang My Dung-
arees”/“There Goes That Smile” by
singer/songwriter Corky Sauls.
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OCTOBER 28, 1978 BILLBOARD

CLCWER PCWER—MCA artis

t Jerry Clower talks to the crowd of

10,000 fans at the Nashville Sounds baseball game with the Memphis Chicks.

"Jerry Clower Night” at the balipark featured Clower throwing out the first

ball and giving commentary on the game over the p.a. system and the radio
broadcast.

_ NashvilleScene |

Ry SALLY HINKILF

Top Billing, inc.. recently spearheadea the
Nashville visit ot People magazine's publisher
Dick Durel. music editor Jim Jerome and adver
tisers for a firss hard weekene fook at Music
City ts entertainment waustry ana s stars
Treated to 2 welcoming at Nashwile's awport by
the Top Biing stat ara Cprylard characters
Oct. 13 whue o Chamber cf Cemmerce represen-
tative awarded gold recoras. the group was then
whiskec of to Larry Gatlin’s tor a Texas chil
lunch. That evering, beaeckeo n fianigi skirts,
bandanas and biue jeans, the group was treated
to a country cookout and hayride of Tom T.
Hall's Fox hollow home. whick was also at-
tended Ly country music celebrities and indus-
try executives Saturday's fare included a get to-
gether for Bloody Marys with ASCAP officiais, a
tour of the Country Music Hall of Fame, a iunch-
eon with WIRB-AM owners Mark and Sherry
Sanders. at then home, the termer residerce of
the late Hank Wiliams; a Charlie Daniels’
recorang session at Woodland Soend Studics
and the “Grand Ole Opry.”

Conrad Pierce, the Singing Barber of Nash-
vilie. wili be making a piemier television appear-
ance on the CBS-TV special, “Lucky Comes To
Nashvi'e, " taped at Nastvitle's Gran Gle Opry
House and set for airing the Thanksgwing sea-
sor. Pierce has a reatured spet ir a barber shop
skit with Lucille Ball and Rornie Milsap, where
he piays himself ana Misap pertorms one of hig
songs, “Back On My Mind Agam.”

RCA artist Linda Hargrove jomned Pam Rose
Oct. § on stage at Nashville’s Exit/in duning
Rose's set tor Perormers Night~a regular Series
for the rightspot. Also an the bill for the evening
was Columhia’s Gail Davies. ... Epic’s Charley
McClain performed at te Talent Buyers Show-
case at the Hyatt Regency in Nashviile Gct. 14
and alsc ertertamned st the CBS Records show-
tase Saturcay (21) in conjunctien with the an-
pual Grand QOie Opry Birthday Celebration.

Moe Brandy will star at the Louisiana State
Farr in Bator Rouge on Thursday (26). Bandy
recertly was in Nashvilie for the taping of a sa-
iute to the 53rd anniversary ot the “Grand Ole
Opry,” area over the BBC in Great Britain. . ..

VEGAS VENTURE — Merv Griffin

and Columbia’s Barbara Fairchild

enjoy the taping of Griffins' tele-

vision show at Caesars Palace in
Las Vegas.

Lori Morgan 1s the femate voice or Freddy
Weller's 1atest single, “Love Get 'n The Way ~
Lori 15 the daughter of the late George Morgan.
RCA recordmg artist Dottsy was the grand

marshar al the Comal County Fauw i Braunfels,
Tex . Sept 29, ana was the teaturad entertainer
at the grandster u show Sept. 29 3v

The Unitea States Army Forces Command.
which produces two public service programs en-
titled “Update” anc Courtry Rosds avauable
to commercial radic stetions or reuest, cele-
brated its 1.0G0th staucr aodition to its fist by
preseriting the station with a Geleen Kecord
Award WTYC-AM in Rack Hitt, S.C . recewea the
award presented by the office of the clief of
publc affarrs. Ft. McPherson, Ga

KSON-AM-FM president Dan McKinnon has
won, tor the second year in a row, the March of
Cimes Cetetnty Auto Race at Southbay Park
Speedway 117 in Otay Mesa, Calr Alse in the
race was KSCN's mig-day ar persopality Dick
Warren. The drivers from local San Drego media
crove super stock cars borrowec from regular
memters of the South Bay Racuig Assn for the
event, promotea by KSON with ticket giveways.
Ali proceeds trom the event went to benefit the
research and developmert programs tor the San
Diege imperial Chapter of the March of Bimes.

John Hartford spent Oct €-:1 working as a
ceptain 2na deckhard aboard his favarte ny
erboat, the ;Lha Belle Swair—an excursion boat
Inining Hartferd was a photographer from the
new Look magazne who did a photo essay or
Hartterd's riverboat actw ties. ar:d M:ke Corre of
ABC-TV's “Good Morneng Amerca  program,
who, along with his crew. f'med Harttord tor the
“Working Journal” segmert of the show. Fotlow.
g his trek, Hartford departed for Los Apgeles
to beadine the bluegrass testwvai at Magic
Mountain Saturday-Sunday (21 22}

Ray Price has just releasec his new sirgle on
Monument Records entitled “Feet.” Price will
be appearing at Lauy Long Legs in Beaumont,
Tex.. Nov 9-10... Donna Fargo wil! be appear-
ing at the State Theatre i Union Town, Pa., Nov.
11 and wil! follow that date with an appearance
at the Grand Rapids Civic Center in Grara Rap-
ids, Mich., Nov. 12. ... Mel Tillis will be in An-
chorage. Aiaska, at the !nternationa! Banquet
House Nov. 8 and 9 followng his heacuining at
the Tulsa '78 International Music Festival
Nov. 5.

Barbara Fairchild appears at the Kemiings
supper Club in Grang Island, Neb.. Nov. & foi-
lowed by a performance at the Ohiahoma Wheat
& Cattle Co. in Waukomis, Nov. il. .. . Jody
Miller will be in La Crosse, Wis., fur a show with
Freddy Fender at the Mary E. Sawyer Auditorium
Nov. 10.

Ronnie Milsap, recipient of the CMA's album
of the year honor for "It Was Almost Like A
Song." was the guest of an hour-long interview
conducted exclusively on WWYMM-AM in Chicago
QOct. 13. Milsap participated in the second of a
series of planned exclusive intecview programs
hosted by Kevin Molloy, program director for the
station. The “Series Of Stars” feature was ini-
tiated with an interview with Dolly Parton. All
featured artist interviews will kick off weekend
station giveaways for that week’s artist.

Roy Clark and the Oak Ridge Boys join a stel-
lar cast of country superstars set to appear in “A
Country Christmas,” a CBS-TV special slated for
a mid-December airing. The 60-minute program
will also feature Lovetta Lynn, Dennis Weaver,

Deaton Says
Bookings Up

NASHVILLE—Heading into the
vear's final quarter. the Billy Deaton
Agency reports a surge in business.

One of the firm's top achieve-
ments. claims Deaton. is staging the
first country music show at a ski
lodge in Hunter. N.Y. More than
5,000 fans reportedly turped cut for
the show featuring Faron Young
and Hank Snow.

The firm hooks Ycung. Snow,
Connie Smith. Melba Montgomery,
David Houston. Merie Haggard,
Hank Williams. Jr. Bobby Lewis
and others.

Besides the New York date, Dea-
won has recently booked Young to
headline shows in Sah Lake City.
the Lone Star Ranch in Reeds Ferry,
N.H. Mcbile, Ala.. and a tour with
Tammy Wynette in Washington
state and Canada. Young was also
booked for several teievision shows.
including a K-tel tv show from
which a live LP will be reicased.

The agency alse booked Houston
for tv. nightclub and package ap-
pearances. Montgonery was booked
mto Knotr’s Berry Farm in Buena
Park. Calit. Lewss has concentrated
on tall dates while Smith has ap-
peared on two tv shows and other
dates.

Minnie Pearl, Lynn Anderson. Roy Rogers and
Dale Evans and lim Stafford. Each performer
will aiso rtroduce members of thew tamiies on
the show. Marty Rasetta is director and execu-
tive producer of the musical variety speciai with
Buz Kohan as producer/wnter.

CBS Records was presented with the 'Award
of Merit” in the Specialty Aavertising Assn. in-
ternationa,'s Golden Pyramid competition tn
recogrition of “outstarding use of specialty ad-
vertising” for the 1578 CBS Records Famiy of
Music Calendar.

Hop-A-Long recording artist Bonnie Nelson,
whose latest LP project, “Bonrie Nelsor Live.”
15 scheduied for reiease this month, will be host-
ng ber first * -} Appreciation Night' Oct. 20 at
Nashwille's Hyatt Regency batlroom. Neison wilt
be joined onstage by co-hosts Chariie Dovgias ot
WWL-AM. New Orleans. and Bilt Mack of WBAF-
AM, Ft. Worth, ana featurea performers Charlie
McCoy, Stonewall Jackson, David Rogers, Dottsy
and Susan and Randy 0'Dandy.

Bili

presents Tom T. Hall with a certifi-

cate for ‘‘truckers’ composer lau-
reate."

Trucker’'s Poet: Hili, left,

Freddy Fender's latest singie en ABC Rec-
ords. “I'm Leaving !t Ail Up To You,” was re-
corded by Dale and Grace in 1963 and sold a
reported two million copies. Fender recently
taped “Dinah!” and appeared as guest on
“Merv Griffin." ... The Stamps brought its Las
Vegas act to Nashville’s Exit/In recently, open-
ing for MCA recording artist Ronnie Sessions. ).
D. Sumner, leader of the Stamps, jeined the
group on stage for two songs, the first appear-
ance since his recent open heart surgery.

Rex Allen Jr.'s band, the Country Travelers,
are changing addresses and the group’s name.
Group members Joe Golcombe, Denny DeMarco
and Bifl McCullough are moving to Nashville
from Indiana, and the group will henceforth be
known as Rex Allen Jr. and the Boys. ... Buck
Owens appeared at WMPS-AM’s continuing
showcase series to “Save The Orpheum”
Theatre Sept. 23. All proceeds from the event

(Continued on page 80)
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Billboard
For Week Ending 10/28/73

AE Ay

£ 5 ltg TITLE—Artist, Label & Number (Distrbuting Label) i

1 1 ’ 12 HEARTBREAKER—Dolly Parton, rCa AL 12737 :
b2l 2w | LEF'S KEEP IT THAT WAY—Anne Murray, Caprol ST 11743

ﬁ’ 12 ; 2 I'VE ALWAYS BEEN CRAZY—Waylon Jennings, RCA AfLi 2579

4 3 ; 25 | STARDUST-Willie Nelson, Columbia IC 35305

ﬁ‘ 7 ¢ 3| LIVING IN THE USA.-Linda Romstadt, asyum e 155

s | 6 | EXPRESSIONS—Don Wiliams, scC i 106
i 7 ! 4 E 18 WHEN | DREAM—Crystal Gayle, unted Arusis UALA 858 K
g 9 t 6 | TEAR TIME—Dave And Sugar, rCa APL 1 2861
! 9 6 { 14 | LOVE OR SOMETHING LIKE IT—Kenny Rogers, United Artists A LA 902 h
| 10 |10 ; 27 | ENTERTAINERS ... ON AND OFF THE RECORD-The Statler Brothers,
l i I Mercury SRM 15007 (Phonogram, ‘
"11 211 1 20 ' ONLY ONE LOVE IN MY LIFE—Ronnie Milsap, rce ari1 2780 |
! 12 i 5 l 39 E WAYLON & WILLIE~Waylon Jennings & Willie Nelson, Rrca AfL 12686 i
[ |18 | 3| ELVIS—A CANADIAN TRIBUTE-Elvis Presley, rca kel 7065 !
} w2 ! ROOM SERVICE-The Oak Ridge Boys, ssc 1055 |
115 | 13 ! a0 | TEN YEARS OF GOLD—Kenny Rogers, Unites Artists UA LA 835 H ‘
: 16 i 16 ’ 41 i THE BEST OF THE STATLER BROTHERS, mercury SRV t 1037 (Phonogram) ‘
!ﬁi 25 ;14 | TM ALWAYS ON A MOUNTAIN WHEN ! FALL-Merle Haggard, mca ;1.5 {
'18 119 : 29 | EVERYTIME TWO FOOLS COLLIDE~Kenny Rogers & Dottie West, [
! i " United Artists UALAS6EH i
i 9 | 14 I 12 ! Eé.yI?Zg%IlNGS FOR CHILDREN AND GROWNUPS TOO-Eivis Presley, rca i
: 20 i 15 E 29 VARIATIONS—Eddie Rabbitt, tienra 6 127
g 2 | 2 |13 | WOMANHOODTammy Wynette, tpc vt 5544 E
| 22 |26 ! 17 ! | BELIEVE IN YOU—Mel Tillis, wca 2364
l 2302 | 6 20 GOLDEN GREATS—Buddy Holly, o 1nu
i 24 124 ; 9 WANTED! THE OUTLAWS—Waylon Jennings, kca arLl 1312
i 25 |28 ; 27 @ REDHEADED STRANGER-Willie Nelson, Cotumbia kC 33482 I
l % 2 | 53 I HERE YOU COME AGAIN—Dolly Parton, rca aPLI2544 |
! 27 |21 f 9 ! RED WINE AND BLUE MEMORIES—Joe Stampley, Epic KE 35243 {
Y28 131 ;15 ! HONKY TONK HEROES—Conway Twitty/Loretta Lynn, mca 2372 l
lﬁ a1 I 55 | YALL COME BACK SALOON—Oak Ridge Boys, A6C/Dot 007053 i
» 30 30 I 3 THE WAY T WAS iN '51—Merle Haggard, capto ST 1183y !
! 31 |23 | 20 OH! BROTHER—Larry Gatlin, Monument MG 7626 l
| 32 ' 32 ! 4 TURNING UP AND TURNING ON—Billy '‘Crash” Craddock, Captol SW-11853 i
33 133 155 ' SIMPLE DREAMS—Linda Ronstadt, asyium 6 104
|31 138 E 95 |  GREATEST HITS—Linda Ronstadt, asyur 7t 1092 i
‘ﬁ 43 i 59 HEAVEN'S JUST A SIN AWAY—The Kendalls, ovaticn OV 1719 !
'y [ESXCER)  GREATEST HITS -Marshall Tucker Band, Gaseon cmas !
r| 45| 2| DARK EYED LADY-Donna Fargo, wamer fcs ok 311 |
lﬁ 46 | 2 LOVE S WHAT LIFE'S ALL ABOUT—Moe Bandy, Columbia kC 25534
130 | 20| 3| BEST OF DOLLY PARTON=ron apuiny l
40 | 44 ! 39 | QUARTER MOON IN A TEN CENT TOWN—Emmylou Harris, Warner Bros g

I Bsk 3181 i

4 | 47 | 2 . MOGDS--Barbara Mandrell, Asc Av 1088

42 | 35 [ 28 | OLD FASHIONED LOVE-The Kendalls, Gvaton 0Vi733

43 | 37 | 67 WE MUST BELIEVE IN MAGIC—Crystal Gayle, United Artists UA LA 771 G

44 | 40 | 55 |  COUNTRY BOY—Don Williams, aBC/Dot DO 2098
1 45 1 36 7 DON'T BREAK THE HEART THAT LOVES YOU—Margo Smith, warner Bros.

BSk 3173

46 | 34 6 REFLECTIONS—Gene Watson, Capite! ST 11805

47 | 39 | 48 TAKE THIS JOB AND SHOVE IT—Johnny Paycheck, Epic KE 35045

48 | 42 4 FACE OF A FIGHTER—Willie Nelson, Lone Star LS 4602
149 | 50 4 BANJO BANDITS—Roy Clark & Buck Trent, a8C a41084
l 50 | 49 | 13 CLASSIC RICH—Charlie Rich, tpic st 35394

Clower Humor Rates Promotion

NASHVILLE—The first full talk-
ing album recorded live on the stage
of the “Grand Ole Opry” has been
released by MCA for national distri-
bution.

Entitled “Live From The Stage Of
The Grand Ole Opry,” the LP was

recorded by country humorist Jerry
Clower with Snuffy Miller as pro-
ducer.

MCA and Top Billing, Inc. plan to
launch an innovative promotional
campaign for the album which is
Clower’s only LP for the year.
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Curtis
Wood
Promotions
o & |
Distribution

Presents

JOY FORD
“LOVE ISNT
LOVE [TIL YOU
GIVE IT AWAY]”

Country international Records

DALE HOUSTON
“CINDERELLA”

Couniry International Records

DON DRUMM
“SOMETHING TO
BELIEVE IN”

Churchil/¥ronside Companies

VAN TREVOR
“LUZIANNA RIVER"

Counlry niernational Records

FRANK MYERS
“HALF EMPTY BED”

Little Darlin® Records

DURWOOD HADDOCK
“EVERYNIGHT
SENSATION"

94 (CB)
Eagie Internatianal Records

JERRY WALLACE
“I WANNA GO
TO HEAVEN"

#60°(88) #60°MW) #64*(CB)
4 STAR RECORDS

LET US WORK
WITH YOU ON
YOUR NEXT RELEASE
Call:

(615) 255-8076 or
254-1886

Or Write:

CURTIS WOOD PROMOTION
& DISTRIBUTION

A Division of Lance Productions
1010 17tk Ave., South
Nashville, TN 37212

FOR DJ SAMPLES:
SEND
STATION LETTERHEAD

Billboard

Billboard SPECIAL SURVEY For Week Ending 10/28/78

Hot Country Singles .

€ Copyright 1978, Billboard Publications, Inc. No

or by any means, electronic, mechanical, photo

part of this publication may be reproduced. stored in a retrieval system, or transmitted, in any form
copying, recording, or otherwise, without the prior written permission of the publisher

= = - - * STAR PERFORMER-Singles registering greatest proportionate upward progress this week.
2| & |48 $ | 8 |2k = [ = =
z | 55 = |35 @ S |g s
2 | 5 (22| nmE-Arist 2 | ¥ |E2 | TITLE-Artist = | ® |85 | nne-anist
s 3 S | (Writer), Label & Number (Dist. Label) (Publisher, Licensee) | — | 3 © | (writer), Label & Number (Dist. Label) (Publisher, Licensee) g B [T 5 | (riten), Label & Numher (Dist. Label) (Pubisher, Licensee)
1 2 9 LET'S TAKE THE LONG WAY AROUND 35 [ 39 5 WHAT CHA DOIN’ AFTER 68 | 73 5 SO GOOD ~jewel Blanch
THE WORLD—Ronnie Milsap MIDNIGHT —Heien Cornelius , (B. Morrison), RCA 11329 (Music City, ASCAP)
’(éciwgyb N. MBaMtIi;I). RCA 11369 (Chess, (B. Mevis, M. Garvin), RCA 11375 (ABC/Dunhill, BMI) -
Luen; ) 69 | 75 MINSTREL MAN—Rebecca Lynn
ﬁ 6| 8 | SLEEPING SINGLE IN A DOUBLE 3% |26 |12 (?gosas’ksff J?"w%xb—":zggi o (N. Levenson), Scorpion 559 (Fiddleback, BMI)
BED—Barbara Mandrell
(K- Feming, D. Morgar), ABC 12403 (PiGem, BMI) W m THE GAMBLER—Kenny fogers 70|76 | & | THE MAN THAT TURNED MY MAMA
6 : - —Ed B
: (K L {250 (hrers Right, ASCaP) (€ Bruce, Epic 850613 (Tre, BMI)
0 —Kenny Rogers & Dottie West
(C. Kelley, J. Didier), United Artists 1234 (Bobby ﬁ 78 Z ALL OF ME—willie Nelson 71 | 44 8 GONE GIRL—) Cash
Goldsboro, ASCAP) 6. ISimnn;,M cl:). Waks), Columbio 310834 (Bourne/ {1 Clement), Corumhi 3 10817 (Jach, BMI)
ﬁ 41 9 CRYIN' AGAIN—0ak Ridge Boys Marlon;
R. Van Hoy, D. Cook), ABC 12397 4 12 W i )
B Bl P50 | « JULET AND, ROMEO-~ v e 74 i Ny L
. Rrenel mbing,
ﬁ 51 8 AIN'T NO CALIFORNIA—Wel Tili ' ' ,
(S. Whipple), MCA 40946 (Tree, ;MI)I 3 ﬁ 57 3 STORMY WEATHER—Stella Parton ﬁ 83 2 JUST HANGIN' ON—Me! Street
(L. Sayer, 1. Snow), Elehtra 45533 (Longmanor/ (W. Holyfield), Mercury 55043 (Maplehill/Vogue, BMI)
Y| 7| 8| LITLE THINGS MEAN A LOT—Mugo smit (e 1 Seaw, G S
(C. Stutz. E. Lindeman), Warner Bros. 8653 ﬁ 86 2 TS NOT EASY—Dkley Lee
(Leo Feist, ASCAP) 41 (27 | 13 | WHO AM | TO SAY—Statler Brothers (. Mann, C. Weil), RCA 11389
ﬁ 10 6 SWEET DESIRE/OLD FASHIONED (K. Reld), Mercury 55037 (Cowboy, BMI) (Screen Gems-EMI, BMI)
LOVE—The Kendali 42 {32 | 11 | TOE TO TOE—Freddie Hart ﬁ o
i . 1 = 87 2 POISON LOVE-cail
& r'::;‘:"%’&,,"/‘;’a‘:‘r;b':‘e-‘:g"""g’al)i Ovation 1112 (0. Fuller), Capitol 4609 (Blackwood/Fuliness, BMI) (E Laird), Liesong 1377 (Epid (Urichapoell, BM)
8 8110 ONE SIDED CONVERSATION —Gene Watson 43 |46 5 WHAT'S THE NAME OF THAT L
(). Alten), Capitol 4616 (Joe Allen, BMI) : SONG—Glenn Barber 76 | 79 2 g'MF f!"s,,'fl),"wifn'ﬁ.r B'gog: Bs:g;.(unuse i
| 11| 12 |  WHAT TIME DO YOU HAVE TO BE BACK Sorrs E T R oyt 21 100, (e T0 Bryant, BN)
TO HEAVEN—Razzy Baie,
(S. Pippin, J. Slate)l,uR’CA 1'13'38 (House Of Goid, BMI) | 44 |34 | 14 IF THE WORLD RAN OUT OF LOVE 7\ n 4 goy;T s}()DU FKEE% BIL#OVYIJGTBEHV "nm;"sm)
| 13| 5| 1 iuST WANT TO LOVE YOU~sude pasi TONIGHT--tm E6 Somn e Comets e R T
i r s, M. Garin, S. Wilson, K. Wilson), 4
e A Sl (ABC/Duntil, I/ American Sroadcasting, ASCAP) ﬁ m (alLNL‘HSYD("))UL‘E‘EI.;E’M;gailzT ':ﬂ!rgs;muie Neison
11]121|10 ANOTHER GOODBYE—Donna F 45 |35 11 NIGHTS ARE FOREVER WITHOUT
(C. Weil 5. English), Warner Bros. 8643 (ATV/Maan & YOU—tuck Owers 79 | 82 | 3 | MY DADDY WAS A TRAVELIN
Weil/Frascotti, BMI) (P. McGee), Warner Bros. 8614 (Dawnbreaker, BMI) |W\N(Tlﬂrem!a hy) - )
ery Pennington), MRC 10 Imarie, BMI
12 . (TJUéﬁtcThlfmg—l?c‘Xel?ggzsz‘rl;yryest Hills, BMI) 46 |31 8 | WHEN A WOMAN CRIES—David Rogers
5 d b (B. Duke, S. Lyons), Republic 029 (Door Knob, BMI/ ﬁ 90 2 LETS BE LONELY
| 14| 7| whar wave vou cot To Kenwal, ASCAP) TOGETHER—Dile Mctride
%0355?&7”3761 —— 47 |38 | 14 | HERE COMES THE HURT (5. Summer), Con Brio 140 (Con Brio, BMI)
' ' AGAIN—wickey Gilley ; 81 [ 84 | 3 | AINT LIFE HELL—~Hank Cochran & Wil Nefson
ﬁ 15( 6 gﬁ}%ﬂgﬂgg’%’ r)s)m»:::wm Thufie L, / (J.OFnster, B. m:;), Epic 8-50580 (Jack & Bill, ASCAP) (H. Cochran), Capitol 4635 (Tree. EMI)
MI/Terrace, 48 |52 SOMEDAY YOU WILL—john Wesiey Ryles
i i 92 2 ONE MORE TIME—Sand
ﬁ 17| 7 (TTW'? LO_NE%YPPEOTIEE—M By i i s+ Tl ﬁ (€. senberg), D Koab 8075 (Dowr Knob, BMI)
A GG (CIETE 49 (45 | 8 | IF THIS IS JUST A GAME—David Allan Coe
. (Milene, ASCAP) (0. Coe), Columbia 3-10816 (Warner-Tameriane, BMI) ﬁ m (FJEFET"—l)m;M Mes o
. ruller), Monumen!
m ¢ LHEA_TLL:H:‘I:L”Y"OU e 50 [55 [ 4 | THIS IS A HOLDUP—Roanie McDowell I (Blackwood-Fullness, BMI)
(i oy, capy > £ BaseB (G e sy 260 % TILL THEN=Pal gates
(S. Marcus, G. Wood, E. Seiler), Wamer Bros. 8656
| 22| 7| HUBBA HUBBA-siy st o Pri67 | 3| rmeavine maw ve 1o NCA Watoo, ASCARy e B
(L. Martine, Jr.), Capitol 4624 (Ray Stevens, BMI) YOU —Freddy Fender o | 55 i 1A W Bl
(Terry, Harris), ABC 12415 (Venice, BMI) 'M A WOMAN IN LOVE—~LaWanda Lind
“ieal N LOVE s o W (62 | 4 | SAVE THE LAST DANCE FOR ME 0, St Yol oo 5047
~ a - Hall-! !
(W. Wimberly), Capitol 4619 (Publicare, ASCAP) (Pomus, Shuman), Pacifc Challenger 1631 Ron Shaw (Hall-Clement, BMH)
ﬁ 230 (IS5 (rangm' IN, FADIN our)-;gcnm, Overstreet (Belinda; (B4 8 (89 | 2 u;qyoucm YOU WERE
. Braddoch, S. Throckmorton), 9 . . : —Rayburn Anth:
12408, (Tree. BMI) " ﬁ 63 | 3 (TSHmp;gluw';';u’fgﬂs'gggkaj:fg';})"‘"'W" (B. McDill, Mercury SS042 (Hall Cement, BMI)
ﬁ e ;’3{,"1‘3“}3 :,?,,LOR 54 |54 [ 7 | 1 WISHYOU COULD HAVE TURNED 878 | 3 | COME Sl i ST
gfﬂ.riaw;ood), gm,c) 104 (Music West my H)U\D (And Left My Heart (B. Hood), Chute 102 (Starcast, )
he Pecos, 0ne)—Sonny Throckmort
ﬁ 5| 4 ON MY KNEES—Charfie Rich with Janie Fricke ( Thookmoron. Wty 55029 (e, M) m 'T.':ili—mz l:Luw:sAnLNme Strangers
(C. Rich), Epic 8-50616 (i Lo, BMI) 55 (37 |11 BORDERTOWN WOMAN—=Me! McDaniel ' (M. Haggard), Capitol 4636 (Shade Tree, BMI)
ﬁ 24 7 HANDCUFFED TO A (M. Barnes), Capitol 4597 (Screen Gems-EMI, BMI) ! DOLLY—R¥. Bisckuood
" ] . W
HEQIEII:I‘E 'gtaxid.), :ﬁer';;";;o (NSD) (Kickerillo, 3% | 42 12 (5R7 BCI'I[_EV)R?]LF];—A:iIIEe IIOZZSQPG(:?V B W}m %: c"’SB""'MA ARW;SE")#)SCD’D"’" 561 (Buzz Cason/Let
ASCAP/Frank & Nancy, BMI) ' . Bowling), United Artists . BBLR LU
Wr| 28| 4|  BREAK MY MIND—verr cotin 57 {56 | 7 | BLUER THAN BLUEBevely Heckel ) ¢ XTI LAST EXT FOR LOVE-Wood wewon
(). Loudermilk), Elektra 45532 (Acuff-Rose, BMI) l(;IZ./goqdrull'l),“R(;Aﬂscl"lg)ﬁo (Let There (E Stevens,BD.lTerv), Elektra 45528 (Deb Dave/
creen, i
ot 'H"J %REMS(aER)_?t%‘A’ 1?2’5%"(5 of ﬁ o o
. , L. er), -
;ﬁanh:n:n Island/gU:\ichappelI/Begoni‘:,‘g;MI) m I"Lfon?%ﬁ,ﬁfm THE BEAVER—Merle Hagzard | 91 | 91 3 :‘I(;fs ASAGZOLO Lg?e TT?gaIHIfasFUNERM
o) »| OUVE STILL GOT A PLACE IN MY (Shade T, gy " M 40962 Died)~Barbaa Favnig
= Huni R. Reinhard, B. Fairchild), Columbi
(L. Payne), Warn:r" ;:ns. 8671 (Fred Rose, BMI) ﬁ 70 2 ONE RUN FOR THE ROSES—Narvei Fetts (uoaez'g (aA'pe~Leg,ag:M|) ottt
26| 20 | 10 | DANGER HEARTBREAK AHEAD—zells (enr O sl AEL 2N O G eonu Mgy .
92 | 94 2 PROMISES—Eric Clapton
D. Allen, D. Cook), RCA 11359 peyslap
glJUCh:s';/C(osso?(e)ys/Pﬁsey, BMI) ﬁ n 3 :L%?n?:igg oTs% ('f'ffl‘.ffd";s‘&’% Wallace (R. Fetdman, R. Linn), RSO 910 (Narwhal, BMI)
ﬁ B 6 CAN YOU FOOL—ien Campbell ﬁ 93 | 95 | 3 | YOU ARE STILL THE ONE—Linda Hargrove
) , Capi 72 4 SHARING THE NIGHT TOGETHER-Dr. Hook g
oy Osk i ASEAY (€ Stk A e, Cpol 4621 (i il (L. Hargrove), RCA 11378 (Window, BMI)
28| 30 | 9| LAST NIGHT, EVRY NIGHT—Reba Mckntire - 94 {93 | 4 | RAMBLIN' ROSE~Hank Snow
(B. Morrisen, J. Zer[ace, B. Zerface), Mercury 55036 ﬁ m BACK TO THE LOVE~Susie Allanson (N. Sherman, J. Sherman), RCA 11377 (Sweco, BMI)
(Phonogram) (Combine, BMI/Music City, ASCAP) (B. Springfield), Warner/Curb 8686 % | o 2 "M JUST GETTIN' BY
House Of Gold, BMi K ' BY~Hank T
ﬁ 40 | 3|  SLEEP TIGHT, GOODNIGHT Lo il (1. Foster, B. Rice), ABC 12403 (lnck & Bl ASCAP)
MAN-Bohhv Bare ’ 63 | 64 4 OH, SUCH A STRANGER/| LOVE YOU
e g g BECAUSE—Don Gibsan 9 (98 | 2 | MEMORY BOUND-5.. Wight
' 2 (D. Gibson/L. Payne), ABC/Hickory 54036 (Acuff-Rose, (B. Wright, M. Jared), Soundwaves 4577 (Hit Kit/Long
30 16 | 12 IT'S BEEN A GREAT AFTERNOON/ BMI/Fred Rose, BMI) Hollow, BMI)
LOVE ME WHEN 10U CRNyerte wosgrd | e | 74 | 2 | LOVE GOT IN THE WAY—setay wee 97 | 97 | 2 | LETS HAVE A HEART TO HEART
Shadetree, BMI/Shad lle'e BMI) (F. Weller, S. Oldham), Columbia 3-10837 (Young TALK—Leon Rausch
e el Yorid/Spooner Oldham, BMI) (Nol Available), Derrick (Not Availabie)
ﬁ 80 2 %UB(?ERSRQANBagrlg_sc-cmém)Pride 65 | 66 4 KISS AWAY—Jody Millr (Not Available)
> iy Tee (B. Sherrill, G. Sutton), Epic 850612 )
32183 2 FRIEND, LOVER, WIFE—johany Paycheck (Al Gallico/Wren, BMI) %8 HEALIN'~Ava Barber
(B. Sherill, 3. Paycheck), Epic 8-50621 (Algee, BMI) m 68 3 ST B7OF ERen ‘oF MY*v0 J0REN (B. McDil), Ranwood 1087 (Mall-Clement, BMI)
33| 36 8 DHOTH)TBTI‘?' YOU—Carly Simon ARMS —Larry 6. Hudson 99 1 43 [ 10 | STAY WITH ME—Nick Noble .
(@ Bryant, Hekia 45506 (House OF Bryant, BMI) (V. Stewart), Lone Star 702 (4-Star, BMI) Boe i L] R ANEE,
ﬁ m DON'T YOU THINK THIS QUTLAW BIT'S 67 9 4 MY SIDE OF TOWN—si i
DONE GOT OUT OF HAND—Nayion senrings 8 (8. Marison, D Hupe), ercury 53010 100 (100 | 2 | TAKIN'A CHANCE=sobty egh
(W. lennings), RCA 11390 (Waylon lennings, BMI) (Music City, ASCAP) (). Tex), United Artists 1238 (Tree, BMI)
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WILLIE’S FRIENDS—Willie Nelson shares his success as he presents Frances

Preston, BMI vice president, with a gold record for his LP ‘‘Sound In Your
Mind.” Left to right are Rick Blackburn, vice president of marketing, CBS
Records; Nelson, Preston; and Del Bryant of BMI.

300 Talent Buyers
Enjoy 3-Day Event

® Continued from page 56
“Artist Requirements,” led by
Randy Jackson of Chardon, Inc.

The role of deejays in relation to
promotion personnel was the topic
of discussion for the “Disk Jockey
Panel” with featured members Hairl
Hensley, WSM-AM, Nashville; Lee
Shannon, WIRE-AM, Indianapolis;
and Len Ellis, WLJE-FM, Valpa-
raiso, Ind., who is also the winner of
the CMA’s small market disk jockey
of the year award.

“The Obligation Of The Buyer To
The Public And One Another” was
moderated by Sen. Sheldon Song-
stead of Sioux Falls, $.D., with pan-
elists Paul Buck. manager of the
Charlotte, N.C. Coliseum: Bill Lu-
ther, president of the International
Assn. of Auditorium Managers; Lt.
Marshall Cornine, part-time buyer
of talent for the Fraternal Order of
Police Lodge in New Jersey; and

Lynn Gillam, director of produc-
tions of Sea World in Orlando, Fla.

The Talent Buyers Seminar offi-
cially wound down with speakers
Don Romeo, chairman of the semi-
nar for 1978; Jo Walker,CMA exec-
utive director; Don Nelson, out-
going chairman of the CMA board
of directors, and Joe Talbot, presi-
dent of the CMA.

Following business meetings, reg-
istrants were treated to perform-
ances by the Sunshine Express, Ray
Stevens, Jimmy Dean, Jim Ed
Brown, Helen Cornelius, Marcia
Ball, Dickey Lee, Billy Jo Spears, Po’
Folks, Lorrie Morgan, the Thrasher
Brothers and Hank Williams’ Origi-
nal Drifting Cowboys, Little David
Wilkins, Jimmy C. Newman & Ca-
jun Country and the Four Guys.

Cocktail parties were hosted by
Amusement Business and the Na-
tional Assn. of Talent Directors.

Morrison Grabs ASCAP
Honors At Awards Fete

® Continued from page 74

THE GRANDEST LADY OF THEM ALL—Mel McDanjel/
Bob Morrison, Music City Music, Inc., Owen Bradiey,
Conway Twitty, MCA.

THE LONGEST WALK—Eddie Pola/Fred Spielman,
Warner Bros. Inc., Vincent Kickerillo/Don Costa, Mary
K. Miller, Inergi.

THE PERFECT LOVE SONG—Jimmie McGowan, Cur-
tis Wood Music/Great Viking Music, Bob Milsap, Dur-
wood Haddock, Country International.

THE SEARCH-Sheb Wooley, Channel Music Co.,
Steve Stone for Hartline Productions, Freddie Hart and
the Heartbeats, Capitol.

THIS IS THE LOVE~Luther Wood, Bobby Goldsboro
Music Inc., Sonny James/ George Richey. Sonny James,
Columbia.

THREE TIMES A LADY—Lionel Richie Jr. Jobete Mu-
sic Co., Inc./Commodores Entertainment Publishing
Corp., Dave Burgess, Nate Harvell, Republic.

TONIGHT-Don Cook, Cross Keys Publishing Co.
Inc., Tom Collins, Barbara Mandrell, ABC.

TONIGHT'S THE NIGHT (it's Gonna Be Alright)~Rod
Stewart, Riva Music Inc. Jimmy Bowen, Roy Head, ABC.

UNCHAINED MELODY-Alex North/Hy Zaret, Frank
Music Corp.. Elvis Presley/Felton Jarvis, Elvis Presley.
RCA.

WE CAN'T BUILD A FIRE IN THE RAIN~Bud Reneau,
Chess Music inc.. Jim Foglesong. Roy Clark, ABC/Dot.

WE GOT LOVE—Roy Culbertson, Cross Keys Publish-
ing Co. Inc., Steve Gibson, Lynn Anderson, Columbia.

WHAT A DIFFERENCE YOU'VE MADE IN MY LIFE-Ar-
chie Jordan, Chess Music Inc., Tom Collins/Ronnie Mil-
sap, Ronnie Milsap, RCA.

WHAT A WAY TO GO—Bobby David, T. B. Harms Co.,
Eddie Kilroy, Bobby Borchers, Playboy.

WHEN | GET YOU ALONE—Milton Blackford/Richard
Leigh, United Artists Music Co., Jay Collier, Mundo Ear-
wood, BMC.

WHEN THE FIRE GETS HOT—Tom Benjamin, Branch
Creek Music, Pat Carter, Zella Lehr, RCA

YOU ARE THE SUNSHINE OF MY LIFE~Steve Won-
der, Black Bull Music Inc./ Jobete Music Company, Inc.,
Jerry Steiner, Marty Mitchell, MC.

YOU LIGHT UP MY LIFE-Joe Brooks, Big Hill Music
Corp.. Mike Curb/Michael Lioyd, Debby Boone,
Warner/Curb.

YOU NEEDED ME~Randy Goodrum, Chappell & Co.
Inc./Ironside Music, Jim Ed Norman, Anne Murray,
Capitol.

YOU'RE THE ONE—Bob Morrison, Arcane Music
Inc./Glenwood Music Corp., Ron Chancey, Oak Ridge
Boys, ABC.

YOU'VE GOT TO MEND THIS HEARTACHE-Ruby
Falls/Charlie Fields/Don Riis, Music Craftshop/Sand-
burn Music, Charlie Fields/Johnny Howard, Ruby Falls,
Fifty States.

50 States Label To World Intl

NASHVILLE—-Fifty States Rec-
ords has signed an exclusive distri-
bution and promotion contract with
the World International Group.

A single release drive will launch
the contract as the label begins its
second decade in the recording busi-
ness with a redoubled effort promo-
tionally on behalf of its roster. The
first single under the agreement will
be “Broken White Line” by Jack
Paris.

Artists on the Fifty States Jabel in-
clude Paris, Ruby Falls, Danny Har-
grove and Ron Lowry.

Working closely with the World
Internationl Group, which also rep-
resents Door Knob Records, BMA
Records, Sand Mountain Records
and “Louisiana Hayride,” among
others, will be Richard Colanzi, na-
tional promotion director for Fifty
States.

Country

Decade Of Hits
In Kraft Album

NASHVILLE—A special release
LP featuring entertainers who have
won top Country Music Assn. hon-
ors over the past 10 years will be of-
fered by Kraft Inc.,, sponsor of the
annual CMA Awards Show telecast.

Tiled “Award Winners Of The
Country Music Assn., 1968-1977,”
the LP will be available to Kraft cus-
tomers at $2.95 foralbums and $3.95
for tapes and proof of purchase.

The LP jacket contains an insert
featuring a selection of the best reci-
pes from the Kraft Kitchens from
the past decade.

Entertainers on the album are
Glen Campbell with “Gentle On My
Mind;” Johnny Cash, “Daddy Sang
Bass;” Merle Haggard, “Okie From
Muskogee;” Charley Pride, “Kiss
An Angel Good Morning;” Danny
Davis & the Nashville Brass, “Rocky
Top;” Ronnie Milsap, “Pure Love;”
Freddy Fender, “Before The Next
Teardrop Falls;” Dolly Parton, “All
I Can Do;” and Crystal Gayle,
“Don’t It Make My Brown Eyes
Blue.”

Judges Chosen
For Song Fest

NASHVILLE—-Owen Bradley,
Larry Butler, Glen Campbell,
Sammy Hagar, Clayton Ivy, Ronnie
Milsap, Buck Owens, Charlie Rich,
Kenny Rogers and Terry Woodford
are the final country judges selected
for this year’s fifth annual American
Song Festival Competition.

According to Ted Danz of the
American Song Festival, there will
be 50 final judges representing a na-
tional cross-section of the top profes-
sionals from within the music indus-
try.

The organization will fly all of the
professional and amateur category
winners in the song competition to
New York where, in January. the
awards ceremony will be held and
the two grand prize winners, profes-
sional and amateur, will be an-
nounced.

The second and third level coun-
try category judging was recently
held in Nashville, and was so suc-
cessful that next year all country
judging from first level on will be
held in Nashville.

U.K. Country
Comes Of Age

LONDON-“The fallacy that
British country music fans are
locked in a timewrap with Jim
Reeves’ songs as a staple diet, with
maybe a side salad of Don Williams
and Dolly Parton. was finally laid to
rest.”

So wrote critic David Sandison
following the British Country Music
Festival at Brighton Center. Home
3.000 fans attended. the biggest-ever
paying audience for a country show
featuring only British acts.

The artist roster was comprised of
Little Ginny and Room Service,
Kelvin Henderson’s Country Band,
the Duffy Brothers, James Donald-
son, the Down County Boys. the
Hillsiders, the Hank Wangford
Band and Frank Jennings Syndi-
cate.

This success has paved the way for
a two-day festival at the same venue
next year on the weekend of July 14.
This year’s festival was recorded for
transmission on BBC Radio 2’s
“Country Club.”
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TWITTY TWANG—Conway Twitty performs his hit single “Boogie Grass

¥

Band” while taping the new television series ‘‘Hee Haw Honies.” Left to right
are Kathy Lee Johnson, Misty Rowe, Twitty, Lulu Roman and Kenny Price.

® Continued from page 78

were turned over to the Memphis Development
Foundation for restoration of the theatre.

Joe Stampley took his “Red Wine & Blue
Memories” to Dodger Stadium in Los Angeles
for a concert performance Sept. 17. . . . Barbara
Fairchild is in London, England Oct. 22-27 tap-
ing her own BBC special along with a guest ap-
pearance taping for a BBC Christmas special.
Fairchild will return to Knobel, Ariz., her home
town, on Nov. 4 for a benefit show with Don Wil-
liams.

ABC's Randy Gurley was spotlighted at a spe-
cial showcase performance at the Paradise Club
in Tulsa. Hosted by her agency, the Jim Halsey
Co., and management firm, DVC, Inc., Gurley
entertained an invited crowd of press, talent
buyers and promoters. . . . ABC's Don Williams
recently was greeted by an SRO house at Hous-
ton's Windmill Theatre where his performance
drew two standing ovations.

Lynn Anderson became acquainted with
the CBS Records Houston branch personnel
during a reception at Houston's Warwick Hotel
where she also met with radio, account repre-
sentatives and local press. Anderson has relo-
cated to Lake Charles, La., and will be utilizing
the Houston branch as home base.

1st Generation Records’ Ferlin Husky will be
visiting the Voice of America studios in Wash-
ington, D.C. Oct. 30 and will be appearing at the
MOA convention at Chicago's Hilton Hotel Nov.
10-12 as a featured guest of the Mobile Records
Distributing Co. Husky has been chosen as the
first in a series of annual booth guest appear-
ances by legendary performers to meet conven-
tioners.

1st Generation Records will be broadcasting
its DJ convention show “live” from the Ernest
Tubb Record shop as part of Tubb's “Midnight
Jamboree™ on WSM-AM which follows the Satur-
day night broadcast of the “Grand Ole Opry.”
The special broadcast will feature Ernest Tubb,
Ferlin Husky, 2nd Generation artists Justin Tubb
and Ruby Wright, plus RCA recording artist
Linda Hargrove and Pam Rose.

MCA recording artist Kenny Starr proved to
be a big winner of the evening at the recent
open house party for Judy of Nashville, the dress
designer for some of Nashville's top artists.
Starr’s name was on a winning ticket pulled
from a drawing for a new stage costume, compli-
ments of the company.

United Artists acts Kenny Rogers and Crystal
Gayle have struck gold again for sales on their
most recent LP projects, “When | Dream” and
“Love Or Something Like It," respectively.
“When | Dream" is Gayle's successful followup
to her million selling “You Must Believe In
Magic” LP, which contained the hit single
“Don’t 1t Make My Brown Eyes Blue.”" Her latest
single, “Talking In Your Sleep,” is riding high in
the charts. Rogers is enjoying his fourth gold
record in succession as "“Love Or Something
Like 1t" follows closely on the heels of “Daytime
Friends,” “Kenny Rogers" and “Ten Years Of
Gold,” which have all attained gold within the
past year. “Ten Years Of Gold" has recently
been certified platinum. His latest single is Don
Schlitz's “The Gambler.”

RCA artists Dave & Sugar made their first in-
cursion as headliners into New York City
recently with a performance at the Lone Star
Cafe. Broadcast live over WHN-AM, the perform-
ance drew a full house and was opened by RCA
artist Steve Wariner. Dave & Sugar are experi-
encing across-the-board success with their
single “Tear Time.” ... Capitol's Anne Murray,
who has jumped from the top of the nation’s
country charts to the top of the pop charts with
her single, “You Needed Me,” and LP, “Let's
Keep It That Way,” has been making numerous
appearances on major tv programs. Thus far, her
rounds have included the ““Mike Douglas Show,”

___NashvilleScene

the “Everyday Show,” the “Merv Griffin Show”
and the “Midnight Special.” On Oct. 31, she will
be appearing on “Dinah!,” and Nov. 19 she will
lend her talents to “NBC's 50th Anniversary Sa.
lute To Mickey Mouse.”

Glen Campbell's latest and 35th LP for Capi-
tol Records is “Basic.” Produced by Campbell
and Tom Thacker, the LP contains Campbelf's
new single, “Can You Fool?". ... Capricorn
recording artist Delbert McClinton recently ap-
peared at the Soap Creek Saloon in Austin, Tex.,
for three nights, and has taped one of the up-
coming segments for “Austin City Limits” to air
sometime after the first of the year. A few
thanges in his band have been noticed with the
addition of two backup singers from Nashville,
Pebble Daniels and Marsha Routh, and another
sax player in addition to Robert Harwell by the
‘name of Randy Keen. One permanent change for
McClinton is a new keyboard player, Ronn Cobb,
who replaces Louis Stephens.

Another Capricorn recording artist, Kenny
0'Dell, will be following his first single release
for the label, “Let's Shake Hands And Come Qut
Loving,” with another cut from his LP entitled
“As Long As | Can Wake Up In Your Arms.”

ABC recording artist Roy Clark has been cho-
sen as the best country guitarist by Guitar
Player Magazine in its ninth annual reader's
poll. . .. ABC recording artist Ralph Gurley head-
lined the Cellar Door in Washington, D.C. Thurs-
day (12), followed by two nights at the Lone
Star Cafe in New York Friday and Saturday (13-
14). ... Faron Young and the Country Deputies
continued their busy 1978 tour by setting new
attendance records at the Gold Dust West in
Reno, Nev., Sept. 22 and 23. Young and his
group began the month with a date in Lunen-
burg, Nova Scotia, followed by a concert in Mo-
bile with Johnny Rodriguez and Dave & Sugar.

David Houston appeared at several livestock
shows and rodeos in September, including Hen-
derson, Tex., Sept. 1-3 and Pasadena, Tex.,
Sept. 23. On Sept. 24, Houston performed at the
Mid-South Fair in Memphis. ... Connie Smith
appeared as a special guest at Opryland,
USA's Annual Crafts Fair recently. ... Hank
Snow performed in Mobile Sept. 15. ... Melba
Montgomery was in Hamburg, la., for an ap-
pearance. ... Stu Phillips taped the “Tommy
Hunter Show" in Toronto recently, then was off
to the PTL studios in Charlotte, N.C. to tape sev-
eral shows for the Gospel Network.

ASCAP Kudos
To Southerners

NASHVILLE—More than 130
Southern writers were among those
singled out for the year by ASCAP’s
special awards panel. which
awarded more than $840.000 in cash
grants on a national basis.

“These awards take into account
chart activity and also recognizes
many of the society’s new members
and established writers as well,”
comments Ed Shea, ASCAP’s south-
ern regional director.

The awards panel consisted of
former associate Justice of the Su-
preme Court of New Jersey. Haydin
Proctor; Red O’Donnell, entertain-
ment editor of the Nashville Banner;
A. B. Spellman, author and music
consultant to the National Endow-
ment for the Arts in Washington,
D.C.; George White, founder and
president of the Eugene O’Neill Me-
morial Theatre Center, and William
B. Williams, a WNEW-AM radio
personality.
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RAND NEW EXPRESSIONS — Destined to be
, heard around the worid. Includes “Tulsa Time.”
Lay Down Beside Me™ and "It Must Be Love?”

Procduced by Don Williams and Garth Fundis
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Bionic Boogie's new disco album,
"Hot Buttertly,’ is the hottest,
newest production by Gregg Diamond
creator of hits like "Risky Changes,
"More, More, More'' and "'Starcruiser.”
Dance 'til you burn.
On Polydor Records and Tapes.

1

oduced by Gregg Diamond and Godfrey Diamond
~ for Diamond Touch Productions, Ltd. -

S ¥ |
] - local Polygram Distribution office for displays or other promotion nem‘s."‘
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Discos

‘Monster’

West Coast
Halloween
Parties Due

Some To Aid Political
Causes In L.A., S.F.

By PAUL GREIN

LOS ANGELES—Many California discos
are having special festivities on Halloween
and the weekend preceding it, including sev-
eral clubs which are staging benefits to aid po-
litical causes.

The Campaign for Economic Democracy,
which promotes solar energy, is holding a
dance contest at the Stardust Ballroom here to
raise fund for its legislative endeavors.

According to Hazel Washburn of the organ-
ization, celebrities committed to judge the con-
test include Shaun Cassidy, Cher, Mark Ham-
ill, Cheryl Ladd, Boz Scaggs, Kristy McNichol,
Jon Voight and Warren Beatty.

The event will be held Tuesday (31) from 9
p.m. to | a.m. Tickets are $12.50 at the door
and $10 in advance, with all profits earmarked
for the ecological fund. Washburn is hoping
for 2,000 attendees.

In San Francisco there will be a pair of polit-
ically-oriented events Saturday (28). The an-
nual Hooker’s Ball will be held at the Cow Pal-
ace to benefit the women’s group COYOTE
(Call Off Your Old Tired Ethics), while the
Beaux Arts Ball will be geared to the gay com-
munity.

A two-day Monster Party at Trocadero
Transfer in San Francisco will benefit the
campaign to defeat Proposition 6, the Califor-
nia initiative which would prohibit gays from
teaching in public schools.

In-house DJ Gary Tighe will share jockey
chores with Tom Savarese, former DJ at 12
West in New York who is now doing guest
spots around the country. Artists set to appear
are Divine, Denise McCann and Deborah
Washington.

On Halloween, Trocadero will hold a
“black” theme party, open only to the 1,000

members of the club and their guests. Admis-
sion is 7.

The excitement for Halloween is”explained
by Gene LaPietra, owner of Circus Disco in
L.A.. who says the holiday “is right up there
with the Fourth of July weekend, Memorial
Day weekend and the day before Thanksgiv-
ing” in ticket receipts.

He notes that his 1,700-capacity club will
have a costume contest Sunday (29) with
$2,000 in prize money for the winners. Circus
has a theme party every month and the one
that night will be themed “Around The World
In 80 Ways.” according to La Pietra.

The theme at L.A’s Studio One will be “The
Land Of Oz,” says Steve Miny, assistant to
club owner Scott Forbes. The theme last year
was “Star Wars.”

Gotham and Julie Budd will perform at the
party Sunday (29). Admission is $10 per ticket,
which includes entertainment and prizes for
best costumes. The festivities will be held in a
large tent in the Studio One parking lot which
holds 1,000, according to Miny.

Props for display are being supplied by Uni-
versal, which has “The Wiz” and MGM,
which had “The Wizard Of Oz,” says Miny.
The club is trying to get a member of “The
Wiz” cast to make a personal appearance by
arriving in a hot air balloon.

Dillon’s will also have a costume party with
prizes for the best outfits. Bob Keil, Dillon’s
production manager, notes that to “give a little
more impetus” for clubgoers to dress up, those
who come in costume will be admitted ata spe-
cial rate: $3 versus a regular rate of $4 at the
club’s Westwood location and $5 at the down-
town L.A. club.

Dillon’s will also have make-up booths in

the clubs so that patrons can become “the
monster of their choice,” as Keil explains. It
will also have wandering monsters, with Drac-
ula and Frankenstein lookalikes roaming the
dance floor.

Keil notes that in the downtown location,
where there is more space to work with, he will
screen classic horror films with the audio
turned off. The DJ downtown, who routinely
flies on flight tracks 17 feet above the floor,
will be dressed in a monster costume, while
monsters will also occupy the disco cage that
evening.

Keil is now working with special effects men
tocreate moving bats and spiders for the club.

In San Francisco much of the Halloween ac-
tion is centered on Polk St., where the club
Buzzby’s is located. Trock Ehler, manager of
the 200-capacity club, says that it will have
special programming for five nights, from Fri-
day (27) to Halloween itself.

The theme this year is shifting from the pre-
vious theme of a New Orleans-styled Mardis
Gras to Rocky Horror, with the “Rocky Horror
Picture Show” cast album and soundtrack
scheduled to be played along with Halloween
sound effects records.

The City discotheque will have John Ran-
dazzo, DJ/program director dressed in an ap-
propriate costume, declares the club’s booking
agent, Stuart Smithers.

And I-Beam, also in San Francisco, will
have some costumes and decorations on Hal-
loween, but is having its big blow-out earlier in
the month on its first anniversary. Crackin’
will make a personal appearance for the cele-
bration, which will also unveil a new lighting
show and other club improvements, notes
manager Brad Wise.

GOES DISCO AFTER 50 YEARS

Small’s Paradise Helps Hypo Harlem

By ROBERT FORD JR.

NEW YORK-—Small’s Paradise. a
Harlem entertainment tandmark for
50 years, is now featuring disco
dancing. special promotions with
the Apollo Theatre and special live
events keyed to its new image.

Owner Bill Hickman, a veteran
radio personality who reopened the
club in 1976, has also been showcas-
ing local talent during the week.

The special events include partici-
pating in the recent Harlem Jazz

“During the week the disco pro-
motions attract a young college-age
crowd,” Hickman notes. “But the
weekend events bring in older
people and families and the Jazz
Festival brought many people in
from outside Harlem.”

Hickman recalls the days in the
1920s and ’30s when Small’s was a
mandatory stop on any tour of
Gotham’s cafe society. In later years
itwas a haven for top music. It closed
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for two years in 1974.
Hickman, who worked for more
(Continued on<page 86)

Festival and the forthcoming Har-
vest Moon Ball staged by veteran
hoofer Mama Lu Parks.

DISCO IMPORTS 12"-LP’s-7"

France—Germany—Italy—England—Canada

[ DJDISCOUNTS!
O We offer DJ's a special discount.
W

co Samba, Two Man Sound; Love
is in the Air, Martin Stevens;
Trocadero Bleu, A. Costandinos;
dom—Rockin’ Soul. Jedadiah;
Cruisin’, Village People; Zlicious,
Zulema; Hot Shot, Karen Young;
Cheryl Lynn. 12 imp—Raes;
Araxis Spaceship, Araxis; dom—
You Make Me Feel, Sylvester;
Baise Moi, Pam Todd; Shoot Me,
Tasha Thomas; You Stepped into
My Life. Melba Moore.

) Y B L.d \
GOTHAM TOUCH—Dancers swirl around the floor of the Central Park Disco, Merced, Calif.’s newest club designed to
resemble a New York street. A double decker Fifth Avenue bus houses the DJ booth. Operation also features a retail

record shop upstairs called Park Avenue Records, which stocks mostly disco product. Club draws patrons from
throughout Central California and plays a New York brand of disco music.

TOTAL CONCEPT ' Unigue sound, Lighting
LOS ANGELES-Though it is

now diversifying into the live per-
formance field, discotheque sound

Contact us for details and our
complete catalog of domestic
| and imported disco records.
55 w. 42nd St.

NY, NY 10036 S NOW AVAILABLE:

12358 eE SR LP's imp—Me And Myself,

/221-8989

T Ronnie Jones: Keep on
701 Tth Ave. Dancin’, TC James; Mov-
NY, NY 10001 A ie Lovers Disco feat.
212/279-9880 I Janet Manchester; Dis-
Mastercharge &
B SINGLES 1929-1978
Telex: 238597-DOWNS Originals & Reissues—Over 10,000 tities in stock

DECODDS Send $1.25 tor catalog, deductibie against 1st order
We Ship UPS Within 24 Hours of Receipt of Order

and lighting still comprises 90% of
the business for Total Concept
Sound Inc, a nine-year-old firm

headquartered in Woodland Hills,
about 15 miles northwest of here.

The firm started as a background
music and paging contractor cater-
ing to the restaurant trade, accord-
ing to its president Don Slack. and
began to get heavily into lighting
when disco hit the West Coast about
4Y: years ago.

“In many cases the clubs we work
are restaurants first and discos sec-
ond.” says Slack, “so we favor fairly
low profile light systems. It depends
on the club, but primarily we like to
have it so when you turn off the
lights it’s not offensive or garish.
You want to be able to dim for mood
lighting.”

About 60% of Slack’s disco proj-

DiscolightingEffects
ects are in Southern California. His

Available through our dealers worldwide i hastinstaliedsonicicamBiantion
. of lights and sound in the Red On-
(Continued on page 109)

- QUARE
TiinesSQUARE

318 West 47th St., NYC 10036
(212) 245-4155

707M-10

Just go to your dealer
and say the word

C10-2 STARBURST
PACKAGE

Contains 10 six foot striplights
(#707M-10) wired for 10 circuits.
Each strip contains ten 11 watt
famps. Package includes 10 chan-
nel chaser with memory (#10x12).

C10-2 list $1,475.00.

Matrix expander may be added to create over 1000 dif-
terent variations ot spin and chase, $795.00 extra.
Stage and Disco Lighting sold thru dealers nationwide.
Call or write for our Stage and Disco catalog.
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This Week
1

Billboard’s Disco Action
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ATLANTA

I LOVE THE NIGHTLIFE (DISCO ROUND)-Alicia
Bndges—Polydor (LP/12-inch)

MAC ARTHUR PARK SUITE--Donna Summer—
Casablanca (LP)

YICTIM—Candi Staton—Warner Bros. (LP/12-inch)
INSTANT REPLAY—Dan Hartman—Biue Sky (12-inch)

YOU MAKE ME FEEL (MIGHTY REAL)/DANCE (DISCO
HEAT)—Sylvester—Fantasy (12-inch)

KEEP ON JUMPIN'—all cuts—Musique—Prelude (LP/
12-inch)

SUPERSTAR/GO FOR THE MONEY—Bob McGilpin—
Butterfly (12-inch) (Remix)}

AINT THAT ENOUGH FOR YOU-Jchn Davis & The
Monster Orchestra—SAM (LP/12-inch)

#1 DEE JAY/SUPER JOCK/BIO-RHYTHMS —Goody
Goody—Atlantic (LP/12-inch)

DANCIN' IN MY FEET—Laura Taylor—TK (12-inch)
I'M A MAN—Macho—Prelude (LP/12-inch)

YOUNGBLOOD (LIVIN' IN THE STREETS)—War—United
Artists (LP/12-inch)

STAR CRUISER—-all cuts—Gregg Diamond - Martin (TK)
(LP)

BURNIN'—Carcl Douglas—Midsong (LP)

CRUISIN'—ali cuts—Village People—Casablanca (LP)

BALT./WASHINGTON

This Week

MAC ARTHUR PARK SUITE—Donna Summer—
Casablanca (LP)

BEAUTIFUL BEND—all cuts—Boris Midney—Marlin
TK) (LP)

INSTANT REPLAY—Dan Hartman—Blue Sky (12-inch)

I'M A MAN—Macho—Prelude (LP/12-inch}

YICTIM—Candi Staton—Warner Bros. (LP/12-inch)

KEEP ON JUMPIN'—all cuts—Musigue—Prelude (LP/
12-inch)

| LOVE THE NIGHTLIFE (DISCO ROUNO)-Alicia
Bridges—Polydor (LP/12-inch)

AIN'T THAT ENOUGH FOR YOU—John Davis & The
Monster Orchestra—SAM (LP/12-inch)

STAR CRUISER—-ali cuts—Gregg Diamond—Marlin (TK)
((13]

YOU MAKE ME FEEL (MIGHTY REAL)/DANCE (DISCO
HEAT)—Sylvester—Fantasy (LP/12-inch)

SUPERSTAR/GO FOR THE MONEY—Bob-McGilpin—
Butterfly (LP/12-inch)

DANCIN' IN MY FEET—Laura Taylor—TK (12-inch)

BURNIN'—Carol Douglas—Midsong (LP)

YOUNGBLOOD (LIVIN® IN THE STREETS)—War—United
Artists (LP/12-inch)

THINK IT OVER/WARNING DANGER/SOMEBODY
SHOULD HAVE TOLD ME-Cissy Houston—Private
Stock (LP/12-tnch)

BOSTON

This Week

1
2
3

w

o
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INSTANT REPLAY—Dan Hartman—Blue Sky (12-inch)
VICTIM—Candi Staton—Warner Bros. (LP/12-inch)

KEEP ON JUMPIN'-all cuts—Musigue—Prelude (LP/
12-inch)

MAC ARTHUR PARK SUITE-Donna Summer—
Casablanca (LP)

1 LOVE THE NIGHTLIFE (D!SCO ROUND)-Alicia
Bnidges—Polydor (LP/12-inch)

STAR CRUISER—all cuts—Gregg Diamond—Martin (TK)
(LP)

I'M A MAN—Macho—Prelude (LP/12-inch)

AINT THAT ENOUGH FOR YOU—John Davis & The
Monster Orchestra—SAM (LP/12-inch)

YOUR SWEETNESS IS MY WEAKNESS—Barry White—
20th Century (LP/12-inch)

LE FREAK—Chic—Atlantic (12-inch)

DANCIN' IN MY FEET—Laura Taylor—TK (}2-inch)

YOU MAKE ME FEEL (MIGHTY REAL)/DANCE (DISCO
HEAT)—Sylvester—Fantasy (12-inch)

BEAUTIFUL BEND-ali cuts—Boris Midney—Marlin
TK) (LP)

LOVE DISCO STYLE/PLUG ME TO DEATH—Erotic
Drum Band—Psism (LP)

DON'T HOLD BACK/) CAN TELL—Chanson—Ariola (LP/
12-inch)

CHICAGO

This Week

1

MAC ARTHUR PARK SUITE-Oonna Summer—
Casablanca (LP)

INSTANT REPLAY—0an Hartman—Blue Sky (12-inch}

KEEP OX JUMPIN'—all cuts—Musique—Prelude (LP/
12-inch}

YOU MAKE ME FEEL (MIGHTY REAL)/DANCE (DISCO
HEAT)—Sylvester—Fantasy (12-inch)

| LOVE THE NIGHTLIFE (DISCO ROUND)-Alicia
Bndges—Polydor (LP/12-inch)

SUPERSTAR/GO FOR THE MONEY—Bob McGilpin—
Butterfly (12-inch) (Remix)

BEAUTIFUL BAND-all cuts—Boris Midney—Marlin
(TK) (LP)
BURNIN'—Carol Douglas—Midsong (LP)

AIN'T THAT ENOUGH FOR YOU-—John Davis & The
Monster Orchestra—SAM (LP/12-inch)

DANCIN' (X MY FEET—Laura Taylor—TK (12-inch)
I'M A MAN—Macho—Prelude (LP/12-inch)

STAR CRUISER—all cuts—Gregg Diamond—Marhin (TK)
(LP)

MR. DJ, YOU KNOW HOW TO MAKE ME DANCE—The
Glass Family—JDC Records (LP)

VICTIM—Candi Staton—Warner Bros. (LP/12-inch)
LE FREAK~Chic—Atlantic (12-inch}

This
1
2

13

u

15

13

14

15

This
1

2

3

This

15

DALLAS/HOUSTON
Week

INSTANT REPLAY—Dan Hartman—Blue Sky (12-inch)

NEEP ON JUMPIN'-all cuts—Musique—Prelude (LP/
12-inch)

BEAUTIFUL BEND~alt cuts—Boris Midney—Marlin
TK) (LP)

MAC ARTHUR PARK SUITE—Donna Summer—
Casablanca (LP)

VICTIM—Candi Staton—Warner Bros. (LP/12-inch)

| LOVE THE NIGHTLIFE (DISCO ROUND)—Alicia
Bridges—Polydor {(LP/12-inch)

YOU MAXE ME FEEL (MIGHTY REAL)/DANCE (DISCO
HEAT)—Sylvester—Fantasy (LP/12-inch)

BURNIN'—Carol Douglas—Midsong (LP)

I'M A MAN—Macho—Prelude (LP/12-inch)

ONLY YOU-Teddy Pendergrass—PIR (l?-inch)

LE FREAK—Chic—Atiantic (12-inch)

AIN'T THAT ENOUGH FOR YOU—John Davis & The
Monster Orchestra—SAM (LP/12-inch)

STAR CRUISER-all cuts—Gregg Diamond—Marlin (TK)
(LP)

MR. D), YOU XNOW HOW TO MAXE ME DANCE—The
Glass Family—JDC Records (LP)

CRUISIN'—all cuts—Village People—Casablanca (LP)

DETROIT

QUEEN OF THE NIGHT-all cuts—Loleatta Holoway—
Gold Mind (LP/12-inch)

| LOVE THE NIGHTLIFE (DISCO ROUND)-Alicia
Bridges—Polydor (LP/12-inch)

BEAUTIFUL BENO—-ali cuts—Bons Midney—Marlin
(TK) (LP)

INSTANT REPLAY—Dan Hartman—Blue Shky (12-inch)

MAC ARTHUR PARK SUITE—Donna Summer—
Casablanca (LP)

DANCIN' IN MY FEET—Laura Taylor—-TK (12-inch)

STAR CRUISER-all cuts—Gregg Diamond—Madlin (TK)
(LP;

KEEP ON JUMPIN'—all cuts—Musique—Prelude (LP/
12-inch)

VICTIM—Candi Staton—Warner Bros. (LP/12-inch)

DON'T HOLD BACK/I CAN TELL—Chanson—Ariola (LP/
12-inch)

BOOGIE FUND—Solar Flare—RCA (12.inch)

AIN'T THAT ENOUGH FOR YOU—-John Davis & The
Monster Orchestra—SAM (LP/12-inch)

YOUNGBLOOD (LIVIN' IN THE STREETS)—War--United
Artists (LP/12-inch)

OUR MS. BROOKS—all cuts—Patti Brooks—Casablanca
(LP)

MY CLAIM TO FAME/TRUE LOVE IS MY DESTINY—
James Wells—AVl (LP)

is Week

LOS ANGELES
Week

MAC ARTHUR PARK SUITE-Donna Summer—
Casablanca (LP)

) LOYE THE NIGHTLIFE (DISCO ROUND)—Alicia
Bridges—Polydor (LP/12-inch)
INSTANT REPLAY—Dan Hartman—Blue Sky (12-inch)

KEEP ON JUMPIN'—all cuts—Musique—Prelude (LP/
12-inch)

MR DJ, YOU KNOW HOW TO MAKE ME DANCE—The
Glass Family—JDC Records (LP)

QUEEN OF THE NIGHT—all cuts—Lolealta Holloway-
Gold Mind (LP)

BEAUTIFUL BEND—all cuts—Boris Midney—Marlin
(TK) (LP)

SUPERSTAR/GO FOR THE MONEY—Bob McGilpin—
Butterfly (12-inch) (Remix}

I'M A MAN—Macho~Pretude (LP/12-inch)

AINT THAT ENOUGH FOR YOU-john Davis & The
Monster Orchestra—SAM (LP/12-inch)

VICTIM—Candi Staton—Warner Bros. (LP/12-inch)

OUR MS. BROOKS—all cuts—Patti Brooks—Casablanca
(9]
CRUISIN'—all cuts—Village People—Casablanca (LP)

WORKIN' & SLAVIN'—Midnight Rhythm—Atlantic (12-
inch}

SHAXE YOUR GROOVE THING—Peaches & Herb—
Polydor (12-inch)

MIAMI
Week

MAC ARTHUR PARK SUITE-Oonna Summer—
Casablanca (LP)

t LOVE THE NIGHTLIFE (DISCO ROUND)—Alicia
Bridges—Polydor (LP/12-inch)

INSTANT REPLAY—0Dan Hartman—Blue Sky (12-inch)

KEEP ON JUMPIN'—all cuts—Musique—Prelude (LP/
12-inch)

I'M A MAN—Macho—Prelude (LP/12-inch)

BEAUTIFUL BEND—all cuts—Boris Midney—Marlin
(TK) (LP)

AIN'T THAT ENOUGH FOR YOU—John Davis & The
Monster Orchestra—SAM (LP/12-inch)

YOU MAKE ME FEEL (MIGHTY REAL)/DANCE (DISCO
HEAT)—Sylvester—Fantasy (12-inch)

STAR CRUISER—all cuts—Gregg Diamond—Marlin (TK)
(LP)

#1 DEE JAY/SUPER JOCK/BIO-RHYTHMS—Goody
Goody—Atiantic (LP/12-inch)

VICTIM—Cand] Staton—Warner Bros. (LP/12-inch)

LOVE DISCO STYLE/PLUG ME TO DEATH-Erotic
Orum Band—Prism (LP)

BURNIN'—Carol Douglas—Midsong (LP)

SUPERSTAR/GO FOR THE MONEY—Bob McGilpin—
Butterfly (12-inch) (Remix)

LE FREAK—Chic—Atlantic (12-inch}

~

NEW ORLEANS

This Week
1 MAC ARTHUR PARK SINTE—Donna Summer--

Casablanca (LP)
I'M A MAN—Macho—Prelude (LP/12-inch)

3 THE WIZARD OF 0Z—Meco—Casablanca (LP/12-inch)
4 KEEP ON JUMPIN'-al! cuts—Musique—Prefude (LP/

12-inch)

5 BEAUTIFUL BEND-all cuts—Boris Midney—Marlin
(TK) (LP)
6 JUNGLE Di—Kikrokos—Polydor (LP)

7 INSTANT REPLAY—Dan Hartman—Blue Sky (12-inch)

8 1 LOVE THE NIGHTLIFE (DISCO ROUND)-Aiicia
Bridges—Polydor (LP/12-inch)

9 LOVE DISCO STYLE/PLUG ME TO DEATH-Erotic
Drum Band—Prism (LP)

10 CRUISIN'-all cuts—Vitlage People—Casablanca (LP)
11 LE FREAX—Chic—Atiantic (12-inch)
12 ELOISE-Alec Costandinos—Casabtanca (LP)

13 SUPERSTAR/GO FOR THE MONEY—Bob McGilpin-
Butterfly (12-inch) (Remix)

14 AIN'T THAT ENOUGH FOR YOU-—John Davis & the
Monster Orchestra—SAM (LP/12-inch)

15 BURNIN'—Carol Douglas—Midsong (LP)

NEW YORK

This Week

1 INSTANT REPLAY—Dan Hartman—Blue Sky (12-inch)

2 MAC ARTHUR PARK SUITE-Donna Summes—
Casablanca (LP)

3 1 LOVE THE NIGHTLIFE (DISCO ROUND)-—Alicia
Bridges—Polydor (LP/12-inch)

& KEEP ON JUMPIN'-all cuts—Musigue—Preiude (LP/

12-inch)

S BEAUTIFUL BEND-all cuts—Boris Midney—Marlin
(TK) (LP)

6 AINT THAT ENOUGH FOR YOU—john Davis & the
Monster Orchestra—SAM (LP/12-inch)

7 MY CLAIM TO FAME/TRUE LOVE IS MY OESTINY—

James Wells—AvI (LP)

8 STAR CRUISER-all cuts—Gregg Diamond—Marlin (TK)

(LP)
9 I'M A MAN—Macho~Prelude (LP/12-inch)
10 WICTIM—Candi Staton—Warner Bros. (LP/12-inch)

11 LET'S START THE DANCE—Bohannon—Mercury (12-

inch)
12 DAMCIN' IN MY FEET—Laura Taylor—TK (12-inch)

13 YOU MAKE ME FEEL (MIGHTY REAL)/DANCE (DISCO

HEAT)—Sylvester—Fantasy (12-inch)

14  WORKIN' & SLAVIN'—Midnight Rhythm-Atlantic (12-

mch)
15 YOU STEPPED INTO MY LIFE—Melba Moore—Epic
(LP/12-inch)y

PHILADELPHIA
This Week

1 MAC ARTHUR PARK SUITE—Donna Summer—
Casablanca (LP)

2 #1 DEE JAY/SUPER JOCK/BIO-RHYTHMS—Goody
Goody—Attantic (LP/12-inch)

3 | LOVE THE NIGHTLIFE (DISCO ROUND)-Alicia
Bridges—Polydor (LP/12-inch)

& INSTANT REPLAY—Dan Hartman—Blue Sky (12-inch)

5 LE FREAXK—Chic—Atlantic (LP/12-inch)

BEAUTIFUL BEND—all cuts—Boris Midney—Marlin
(TK) (LP)

7 STAR CRUISER—all cuts—Gregg Diamond—Marlin (TK)

P

8 KEEP ON JUMPIN'~all cuts—Musique—Prelude (LP/

12-inch)

9 INSTNT REPLAY—Dan Hartman—Btue Sky (12-inch)
10 MR. DJ, YOU KNOW HOW TO MAKE ME DANCE-The

Glass Family—JDC Records (LP)
11 BURMIN'—Carol Douglas—Midsong (LP)

12 NEED TG KNOW YOU BETTER—ali cuts—Finished
Touch—Motown (LP/12-inch)

13 QUEEN OF THE NIGHT—all cuts—Loleatta Hotloway—

Gold Mind (LP/12-inch)

14 YOU STEPPED INTO MY LIFE—Melba Moore—Epic

(LP/12-inch)

15 NMEVER LET GO—Eastbound Expressway—AVl (12-inch)

PHOENIX
This Week

1 STANDING IX THE SHADOWS OF LOVE/FIRE/THE
LETTER—Oeborah Washington—Aricla (LP/12
inch)

2 MAC ARTHUR PARK SUITE—Donna Summer-
Casablanca (LP)

3 MR DJ, YOU KNOW HOW TO MAKE ME OANCE-The

Glass Family—JOC Records (LP)
4 BEAUTIFUL BEND-all cuts—Bons Midney—Marlin
(TK) (LP)

S SUPERSTAR/GO FOR THE MONEY~Bob McGilpin-

Butterfly (12-inch) (Remix)

6 INSTANT REPLAY—Oan Hartman—Blue Sky (12-inch)
7 KEEP ON JUMPIN'-all cuts—Musique—Prelude (LP/

12-inch)
8 | LOVE THE MIGHTLIFE (DISCO ROUNB)—Alicia
Bridges—Potydor (LP/12-inch)

9 NEW YORK IS MY KIND OF TOWN/THE GREATEST
SHOW ON EARTH—Metropofis—Satsout (LP/12

nch)

10 QUEEN OF THE NIGHT—all cuts—Loleatta Holloway-

Gold Mind (LP/12-inch)

11 STAR CRUISER—all cuts—Gregg Oiamond—Mariin (TK)
(P}

12 MY CLAtM TO FAME/TRUE LOVE IS MY DESTINY—

James Wells—A¥I (LP)
13 M A MAK—Macho—Prelude (LP/12.inch)
14 BURKIN'—Carol Douglas—Midsong (LP)

15 CRUISIN'=all cuts—Village People—Casablanca (LP)

PITTSBURGH

This Week

2
3

4

5

MAC ARTHUR PARK SUITE—Donna Summer—
Casablanca (LP)

INSTANT REPLAY-Dan Hartman—Biue Sky (12-inch)

MR. D), YOU KNOW HOW TO MAKE ME DANCE—The
Glass Family—JOC Records (LP)

SUPERSTAR/GO FOR THE MONEY—Bob McGilpin—
Butterfly (12-inch) (Remix)

AINT THAT ENOUGH FOR YOU—John Davis & the
Monster Drchestra—SAM (LP/12-inch)

KEEP ON JUMPIN'-al} cuts—Musique—Prelude (LP/
12-inch)

I'M A MAN—Macho—Prefude (LP/12-inch)

| LOVE THE NIGHTLIFE (DISCO ROUND)-Alicia
Bridges—Polydor (LP/12-inch)

BEAUTIFUL BEND-all cuts—Boris Midney—Marlin
(TK) (LP)

STANDING IN THE SHADOWS OF LOVE/FIRE/THE
LETTER—Deborah Washington—Ariola (LP/12-
inch)

RHYTHM OF LIFE—Afro-Cuban—Arista (LP/12-inch)

#1 DEE JAY/SUPER JOCK/BIO-RHYTHMS—Good
Goody—Atlantic (LP/12-inch)

BURNIN'—Caro! Douglas—Midsong (LP)

DANCIN' IN MY FEET—Laura Taylor—TK (12.inch)

LOVE DISCO STYLE/PLUG ME TO OEATH-Erotic
Drum Band—Prism (LP)

SAN FRANCISCO

This Week

1

| LOVE THE NIGHTLIFE (DiSCO ROUND)—Alicia
Bndges—Polydor (LP/12-inch)

MAC ARTHUR SUITE PARK—Donna Summer—
Casablanca (LP)

AIN'T THAT ENOUGH FOR YOU—-John Davis & the
Monster Oschestra—SAM (LP/12-inch)

DANCIN' IN MY FEET—Lausa Taylor—TK (12-inch)

MR. 0J, YOU KNOW HOW TO MAKE ME DANCE—The
Giass Family—DIC Records (LP)

INSTANT REPLAY—Dan Hartman—Biue Sky (12-inch)

MY CLAIM TO FAME/TRUE LOVE IS MY OESTINY—
James Wells—AVl (LP)

STAR CRUISER—all cuts—Gregg Diamond—Marlin (TK)
(LP)

STANOING IN THE SHADOWS OF LOVE—Fever—
Fantasy (12-inch)

I'M A MAN-Macho—Prelude (LP/12-inch)

BURNIN'—Carot Douglas—Midsong (LP)

YOU STEPPED INTO MY LIFE—Melba Moore—Epic
(LP/12inch)

QUEEN OF THE NIGHT-all cuts—Loleatta Holloway-
Gold Mind (LP/12-inch)

NEVER LET GO—Eastbound Expressway—AVI (12-inch)

WORKIN' & SLAVIN'-Midnight Rhythm—Atlantic (12-
inch)

SEATTLE/PORTLAND

This Week

1

2
3

MAC ARTHUR PARK SUITE—Oonna Summer-
Casablanca (LP)

INSTANT REPLAY—Dan Hartman—Blue Sky (12-inch)

BEAUTIFUL BEND-all cuts—Boris Midney—Mariin
(TK) (LP)

SUPERSTAR/GO FOR THE MONEY—Bob McGilpin
Butterfly (12-inch) (Remix)

| LOVE THE NIGHTLIFE (DISCO ROUND)-Alicia
Bridges—Polydor (LP/12-inch)
OANCIN' IN MY FEET—Laura Taylor—TK (12-inch)

KEEP ON JUMPIN'—all cuts—Musique—Prefude (LP/
12-inch)

I'M A MAN—Macho—Prelude (LP/12-inch)

QUEEN OF THE NIGHT-all cuts—Loleatta Holloway-
Gold Mind (LP/12-inch)

STAR CRUISER—all cuts—Gregg Diamond—Martin (TK)
(P

BURNIN'—Carol Douglas—Midsong (LP)

LOVE 0ISCO STYLE/PLUG ME TO OEATH—Erotic
Drum Band—Prism (LP)

CRUISIN'-all cuts—Village Peopfe—Casablanca (LP)
ONLY YOU-Teddy Pendergrass—PIR (12-inch)

STANDING [N THE SHADOWS OF LOVE/FIRE/THE
LETTER—Deborah Washington—Ariola (LP/12-
inch)

MONTREAL

This Week

1
2
3

15

IN THE BUSH—Musique—Quality (12-inch)
LOYE DISCO STYLE—Erotic Drum Band—Orive (LP)
DANCE (DISCO HEAT)—Syivester—GRT (12-inch)

| LOYE THE NIGHTUFE—AJicia Bridges—Polydor (12-
tnch)

M A MAN—Macho—Quality

LE FREAK—Chic—WEA (12-inch)

BURNIN'—Carol Oouglas—MCA

DON'T HOLD BACK—Chanson—Quality (12-inch).
YMCA—Village People—Polydor (LP)

MAC ARTHUR PARK—Donna Summer—Polydor (LP)

WILL THEY MISS ME—David Simmons—Fantasy (12
inch)

SUPERSTAR—Bob McGilpin—RCA (12-inch)
INSTANT REPLAY—0an Hartman—CBS (12-inch)

GET READY FOR THE FUTURE-Winners—Quality (12-
inch)

THE VISITORS—Gino Soccio—Quality (12-inch)

Compiled by telephone from Disco D.J Top Audience Response Playlists representing key discotheques in the-16 major U.S. Disco Action Markets.

National
Disco
Action

Top 40

¢ Copyright 1978, Billboard Publications,
Inc. No part ot this pubiication-may be re-
produced, stored in a retrieval system, or
transmitted, in any form or by any means,
electronic, mechanical. photocopying, re-
cording, or otherwise, without the prior
written permission of the publisher
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| 3
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2 | 3 | TITLE(S), ARTIST, LABEL
1 1 | MAC ARTHUR PARK SUITE—Donna
Summer—Casablanca (LP)
2 | 2 | INSTANT REPLAY-Dan Hartman—Blue
Sky (12-inch)
3| 3 | (LOVETHE NIGHTLIFE (DISCO
ROUND)-Alicia Bridges— Polydor
(LP/12-inch)
4 | 4 | KEEP ON JUMPIN'-all cuts—Musique—
Prelude (LP/12-inch)
5| 5 | BEAUTIFUL BEND-all cuts—Boris
Midney—Marlin (TK) (LP)
6 6 | I'M A-MAN-Macho—Prelude (LP)
| 11 | AINTTHAT ENOUGH FOR YOU~ John
Davis & the Monster Orchestra—
SAM (LP/12-inch)
8 | 7 | VICTIM—Candi Staton—Warner Bros.
(LP/12-inch)
9 | 10 | STAR CRUISER—all cuts—Gregg
Diamond—Marlin (TK) (LP)
10 9 | SUPERSTAR/GO FOR THE MONEY—Bob
McGitpin—Butterfly (12-inch)
(Remix)
11 | 12 | MR.DJ, YOU KNOW HOW TO MAKE ME
DANCE—The Glass Family—JDC
Records (LP)
12 | 8 | YOU MAKE ME FEEL (MIGHTY REAL)/
DANCE (DISCO HEAT)—Sylvester—
Fantasy (LP/12-inch})
ofy| 17 | MYCLAIM 70 FAME/TRUE LOVE IS MY
~ DESTINY-James Wells—AVI (LP)
14 } 15 | QUEEN OF THE NIGHT -2l cuts—
Loleatta Holloway—Gold Mind (LP)
15 | 13 | BURNIN'-Carol Douglas—
Midsong (LP)
ﬁ 35 | LE FREAK—Chic—Atlantic (12-inch)
17 | 14 | DANCIN' IN MY FEET—Laura Taylor—
TK (12-inch)
ﬁ 28 | CRUSIN'—all cuts—Village People—
Casablanca (LP)
19 | 20 | LOVE DISCO STYLE/PLUG METO
DEATH—~Erotic Drum Band—
Prism (LP}
20 | 16 | #1DEEJAY/SUPER JACK/BIO-
RHYTHMS—Goody Goody—Atlantic
(LP/12-inch)
21 | 18 | STANDING IN THE SHADOWS OF LOVE/

FIRE/THE LETTER—Deborah
Washington—Ariola (LP/12-inch}

— | YOU STEPPED INTO MY LIFE~Melba
Moore—Epic (LP/12-inch)

— | STANDING IN THE SHADOWS OF LOVE—-
Fever—Fantasy (12-inch)

27 { DON'THOLD BACK/I CAN TELL—
Chanson—Ariola (LP/12-inch)

31 | YOURSWEETNESS IS MY WEAKNESS—
Barry White—20th Century
(LP/12-inch)

32 | OUR MS. BROOKS—all cuts—Patti
Brooks—Casablanca (LP)

— | NEVER LEY GO—Eastbound
Expressway—AVI (12-inch)

28 -| 30 | NEWYORKIS MY KIND OF TOWN/THE
GREATEST SHOW ON EARTH -
Metropolis—Salsoul (LP)

29 | 23 | ONLY YOU-Teddy Pendergrass—PIR
(12-inch}

30 { 19 | YOUNGBLOOD (LIVIN' IN THE

STREETS)—War—United Artists (LP/
12-inch)

23 | JUNGLE DJ.—Kikrokos—Polydor (LP)
38 | WORKIN' & SLAVIN'—Midnight Rhythm-
Atlantic (12-inch)

— | ELOISE—Alec Costandinos—Casablanca
(LP)

21 | LET'S START THE DANCE-Bohannon—
Mercury (12-inch)

36 | THE WIZARD OF 0Z—Meco—Casablanca
(LP/12-inch)

22 | NEED TO KNOW YOU BETTER—ail

cuts—Finished Touch—Motown

(LP/12-inch)

34 | RHYTHM OF LIFE-Afro-Cuban Band—

Arista (LP/12-inch)

~ | SHAKE YOUR GROOVE THING—Peaches

& Herb—Polydor (12-inch)

24 | THINK IT OVER/WARNING DANGER/
SOMEBODY SHOULD HAVE TOLD
ME—Cissy Houston—Private Stock
(LP/12-inch)

BOOGIE FUND—Solar Fiare—RCA
(12-inch)

2

o

% STAR PERFORMERS: Stars are awarded on the National Disco
Action Top 40 chart based on the following upward move-
ment. 1-5 Strong increase in audience response/6-15 Up-
ward movement of 3 positions/16-25 Upward movement of 4
positions/ 26-40 Upward movement of 6 positions.

Compiled from Top Audience Response
Records in the 15 U.S. regional lists.
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In no time at all every-
body’s talkin’ about “A
Little Lovin’” (Keeps The
Doctor Away). It popped
up on 3 out of 4 Top 10s
this week, Record World’s

Vince Aletti called it “one
of the season’s sunniest
records’ and the reaction
at discos and disco pools 1s
incredible. It’s just what
the doctor ordered.

“A LITTLE LOVIN'” (KEEPS THE DOCTOR AWAY

AM 2091

The new single from THE RAES
ON A&M RECORDS &TAPES

Produced by Harry Hinde

©1978 A&M Records, Inc. All Rights Reserved.
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Discos

Cap Hurtling Into N.Y. Disco Arena

NEW YORK-—Capitol Records
here is revamping its disco promo-
tion and distribution lists now that
Clyde Davis has taken over as head
of the label’s disco branch oper-
ation.

The veteran DJ. who also has ex-
perience in retail and wholesale
record marketing, took over the post
Oct. 10. He’s anxious to update and
compile a complete new list of
record pools and individual DJs in
order to insure prompt and contin-
ual service of disco product from
Capitol and the United Artists and
Ariola labels distributed by Capitol.

“I want my own lists.” Davis ex-

By DICK NUSSER

plains. “So we're sort of starting
from scratch. I have my own con-
tacts. of course. so I don’t think there
will be any interruption in service. [
do want to make sure that all legiti-
mate jocks are being serviced.”

Davis wants disco pools to supply
him with updated lists of active
members and the names of the clubs
where the members spin. He also
wants to know the pool’s member-
ship hmits and the size of its waiting
list roster.

He wants updated letters from
clubs telling him which DJs are cur-

rently employed and the nights they
work. He also requests that DJs
make an appointment before calling
to see him at the Capitol offices
Tuesdays and Thursdays.

Among the disco acts distributed
by Capitol are Taste of Honey, Glo-
ria Jones, Gonzalez; Chanson and
Deborah Washington from Ariola,
and Raw Sugar and Brass Construc-
tion from United Artists.

Davis comes to Capitol from a
series of spinning jobs here and
abroad. He has worked at La Tarta-
ruga in Macerata, Italy; Club Mara-
kesh and MacArthur’s on Long Is-
land.

Disco Mix

By BARRY LEDERER

NEW YORK—Disco has touched on all phases
of the music spectrum in recent years from
classical to rock. Two examples are the albums
“Can-Can” and “Jebadian.”

“Can-Can” is the latest standard to be given
an uptempo beat and called disco. Distributor
Peters International in New York cites strong re-
action from this import LP on the EMI label
which bases its idea on the Offenbach classic.

Running the length of side one at 14:22
“Can-Can” by Stainless Steel is novel and
should create excitement on the dance floor.
Basically repeating the melody, the tune carries
itself with female background phrasing and an
interesting double drum break.

Because loud is not enough.

A lot of audio products can produce big sounds.
But that's not enough for the unique requirements
of modern discotheques. And that's why you

need GLI.

GLI has the broadest range of audio equipment
designed specifically for disco use. We have a full
line of speakers from the Dwarf, compact enough

to fit in the back seat of a travelling DJ's

car, all the way to the
giant4+. And every
one can fill a really big
room with high-level,

low distortion sound you
can feel. In electronics,

we've got the award-

winning 3880/1000 mixer/signal processor, a wide
range of accessories, and the new high-power
light-weight SA-250 amplifier. We even build
consoles to hold the equipment.

It's all brilliantly designed, ruggedly built, and
field-tested hour-after-hour under actual disco
conditions, to ensure dependable high perform-

the best.

GLi

DIVISION

wwWw americanradiohistorv com

ance, night-after-night.

of the VSC Corporation
29-50 Northern Blvd., Long Island City,
N.Y. 11101 (212) 729-8400

Our products are proven in over 3,000 installa-
tions all over the world, in places where they
can't take a chance on anything less than

So if only the best is enough for you, contact
us for the name of the GLI dealer in your area.

Side two is highlighted with “More Than
Meets The Eye,” an invigorating spin which uti-
lizes electronic instrumentation effectively
throughout the 5:22 cut.

At the other end of the spectrum, Michael Za-
ger and Jerry Love have taken six familiar Roil-
ing Stones songs and given them a fresh disco
beat. Released on the Epic label and entitled
“Jebadiah Rock 'N’ Soul,” the orchestrations on
all cuts are distinctive, dynamic and daring.
Some of the tunes work better in this rock-disco
format than others. Recommended for disco
play are “All Together,” “Under My Thumb'" and
“Brown Sugar.”

The Bionic Boogie LP on Polydor has taken a
different direction as compared to its previous
release. Funk seems to be more prevalent on
most of these Gregg Diamond tunes. The strong-
est cut is “Cream (Always Rises To The Top)'" at
6:35. With heavy use at bass guitar, rough male
vocals and synthesizer instrumentation, this se-
lection should have no difficulty in becoming a
Dj favorite. “Hot Butterfly” and “Fess Up To The
Boogie,” are not as fast paced as “Cream,” but
warrant the listeners attention.

Already interesting is the Chaka Khan 12-
inch “I'm Every Woman” on Warner Bros. As
part of her new album, “Chaka,” this 4:22 cut
puts to good use the artist's gutsy voice which
projects a churning, rythmic beat and makes an
explosive disco starter for this artist's first solo
outing.

A&M Records “Bell & James” album was pro-
duced and written by the artists Leroy Bell and
Casey James. Selections range from soulful bal-
lads to mid tempo disco. Their single, “Livin’ It
Up (Friday Night),” is included. Highlighting
the LP is “I Love The Music” at 5:52, an in-
fectious tune with strong lead vocals, sweeping
orchestrations as well as a lushness reminiscent
of the Philadelphia Sound. “You Never Know
What You've Got™ is a good starter tune for early
evening disco.

“Ole Ole” by Charo is part of her second LP
on Salsoul Records. Released on pink vinyl as a
12-inch 33% r.p.m., producer/mixer Tom Moul-
ton and conductor/arranger John Davis have
combined their talents in this sizzling 8:17
tune. Charo's charming voice biends well with
the trumpet, castanets and flamenco guitar
which lend a definite Spanish flair to this al-
ready bubbling cut.

Damon Harris” “It's The Music™ on the Fan-
tasy/WMOT record label, is an interesting 12-
inch 45 r.p.m. release which should catch on in
the discos. The artist's voice is reminiscent of
Eddie Kendricks' in its uplifting quality. Coupled
with tight background vocals, a bongo and per-
cussion break develop into strong base guitar &
rhythm sets.

Casablanca has released the long awaited Vil-
lage People LP entitled “Cruisin’.” Composed
and produced by Jacques Morali the LP is simi-
lar in feel to the group’s previous successes.
“YMCA” and “Hot Cop” are two of the cuts
which are proving to be the strongest on the al-
bum.

London has taken the 45 r.p.m. single
“Change” by Zulema and extended it to 7:34 on
a 12-inch 45 r.p.m. Lakeside on Solar Records
has a new 12-inch out entitled “All The Way
Live,” which will be included as part of its up-
coming LP. Looking ahead: expect a new Kiki
Dee LP an Rocket as weil as Vicki Sue Robinson
for RCA.

“Working And Slaving” will cause commotion
an the group Midnight Rhythm debuts its new
12-inch 33% r.p.m. as part of an upcoming de-
but LP. Mixed by Flaminge DJ Richie Rivera, the
cut pulsates with a vibrant urgency and churns
out rousing orchestrations guaranteed to find
regular play in the D) repertoire.

Small’s Paradise

® Continued from page 83

than [0 years on black radio stations
across the country as an air person-
ality. is bullish on Harlem’s future.
“There are a lot of things happening
up here that people just don’t know
aboul,” states Hickman.

To help promote Harlem, Small’s
has gotten together with another re-
juvenated Harlem landmark, the
Apollo Theatre, to prevent private
parties for every act that plays the
125th St. ball. Admission to the par-
ties is by invitation only. and they
have been well attended by political
and business leaders of the commu-
nity.
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Billboard photo by Alan Penchansky

SESSION BREAK—A stellar vocal foursome fixes its attention on playback of

Beethoven’s Ninth Symphony. Martti Talvela, left, Elena Obraztsova, Lucia

Popp and Jon Vickers take part in the new Cleveland Orchestra recording for
CBS (see related story, tape/audio/video section).

PENDERECKI MATURES

New ‘Paradise Lost’
Opera Will Surprise

By ALAN PENCHANSKY

CHICAGO — Krzysztof Pen-
derecki’s new opera “Paradise Lost”
reflects a mellowed, matured, ro-
mantic outlook, its composer said
here last week. The opera will have
its world premiere at Chicago’s Lyric
Opera Nov. 29 following a two-year
postponment.

“I’'m more romantic that [ used to
be,” observes Penderecki. “I was an
angry young man, destroying instru-
ments and destroying tradition in
music.”

Features of Penderecki’s widely
recorded compositions have been
extended instrumental writing,
dense tonal clusters and use of
chance or aleatory devices. These
more radical elements of style have
been toned down, says the Polish
composer, with the new opera com-
pletely notated. The work ends
squarely in D Major, Penderecki
confirmed here at a rare Lyric Opera
press conference.

Carol Fox, general manager of the
Opera, indicates that several com-
panies are interested in releasing a
recording of “Paradise Lost.” While
costs of a studio recording are out of
the question, she says performance
tapes, done here by WFMT-FM,
will be edited with a complete com-
mercial release in mind.

The new work is the biggest ever
mounted by the Lyric Opera, notes
Fox, who calls it “Aida three times
over.”

The work, based on John Milton’s
epic poem, runs 3% hours, with a
large chorus taking a very promi-
nent part and a pit orchestra of
nearly 100 required.

Classical
Notes

MORE MAHLER—An update of our recent sur-
vey of new and impending Mahler recordings is
already in order, as RCA continues to expand his
Gold Label series. Added to the $4.98 fist cata-
log this month is his First Symphony, as re-
corded by the Boston Symphony under Erich
Leinsdorf. Leinsdorf's performances of the Mah-
ler Fifth, Sixth and Third Symphonies for RCA
also are likely to be returned to the active
discography.

A phone call from Moss Music, now parent
company of Vox Productions, calls our attention
to the omission of Bruno Walter's name from the
Mahler survey. Walter, a pupil and disciple of
Mahler, was for many seasons the composer's
staunchest advocate. Several of his Mahler in-
terpretations are heard on Columbia Odyssey,
and our attention was directed to the reissue of
his 1936 Vienna Philharmonic waxing of the
Ninth Symphony, now in Vox'-historical record-
ing series.

There’s also a big ballet sequence
describing the union of Adam and
Eve, roles for three countertenor
voices and Wagnerian Leitmotifs as-
cribed to each of the characters.

The commission, originally ex-
pected to be delivered for the Bicen-
tennial, took four years to complete.
“I’s a very important piece in my ca-
reer and I didn’t realize how long
it was going to be,” explains Pen-
derecki. The composer took a break
midway in the composition to com-
plete a violin concerto that has been
recorded by Isaac Stern.

Penderecki ran into a block when
it came time to design the music for
God, who is heard in the opera. Nei-
ther a speaking voice alone, nor tra-
ditional tonal writing satisfied him,
Penderecki explains.

For inspiration, recalls the com-
poser, he flew to Israel, seeking a
clue—says Penderecki—among the
people who “invented” the Judeo-
Christian form of God.

“Paradise Lost” is the composer’s
first setting of the English language,
his previous vocal compositions hav-
ing been in German and Latin. Lyric
Opera music director Bruno Barto-
letti will direct the premier, with the
Lyric production to be moved to
Italy’s La Scala after its run here.

Kennedy Center
Opera Orchestra
Goes On Strike

WASHINGTON—-The Kennedy
Center Opera House Orchestra went
on strike at midnight Monday (16)
while National Symphony Orches-
tra’s striking musicians rounded out
their third week of negotiations with
management that have gone on
since the strike was called Sept. 24.

A performance of “Platinum”
starring Alexis Smith went on Mon-
day night at the Kennedy Opera
House because much of the score
was on tape, and a group of rock
musicians, members of a New York
musicians local, played onstage.
They were reportedly advised to
play by their union leaders.

No other union groups, stage
hands or electricians have recog-
nized the strike by the Opera House
Orchestra members who picketed
outside the theater while “Platinum”
played on.

But musicians of the Philadelphia
Orchestra and the Pittsburgh Sym-
phony, who had concerts scheduled
at Kennedy Center Symphony, who
had concerts scheduled at Kennedy
Center last week, said they will not
play as long as the Opera and Na-
tional Symphony musicians are on
strike.

LAREDO ENDS
PIANO SOLO
7-LP SERIES

NEW YORK-With the final
notes of “Polka On A Theme By
W.R.,” Ruth Laredo completed her
monumental recorded traversal of
all the solo piano works by Rach-
maninoff Oct. 13 for Columbia Mas-
terworks.

Four LPs in the series, which oc-
cupied the artist for more than four
years, have previously been re-
leased, and the remaining three al-
bums are due out before the end of
1979.

What’s next on the recorded
agenda for the pianist? Still im-
mersed in Rachmaninoff, she’s not
prepared to say. New projects are
now being explored with her pro-
ducer Andrew Kazdin.

WITH CHICAGO SYMPHONY

Kleiber U.S. Debut Clicks

Chicago—Conductor Carlos Klei-
ber has brought excitement to Amer-
ican audiences through several ex-
cellent symphonic and operatic
recordings issued by Deutsche
Grammophon. The impression of
Kleiber as one of the most dynamic
and dedicated of today's batonists
was reinforced by his American de-
but here Oct. 2 at Orchestra Hall.

Kleiber drew the utmost in coop-
eration from the Chicago Sym-
phony, though he did not push the
ensemble to its limits of volume and
virtuosity—as principal conductor
Sir Georg Solti can do. Indeed, a
sense of restraint in the perform-
ances indicates that Kleiber is more
of a classicist than his recordings
and build-up have shown.

The guest conductor’s program
virtually pinpoints the dawning of
Romanticism in 19th century
Vienna: Weber's “Der Freischutz”
Overture, Schubert’s Symphony No.
3 and Beethoven’s Fifth Symphony,
a work Kleiber rendered so spectac-
ularly in a recording with the Vienna
Philharmonic.

Brisk tempos and emphasis on
line and textural clarity throughout
the evening demonstrated Kleiber's
classicism. The orchestra’s sound
was never forced, and Kleiber held
something in reserve even in the he-
roic climaxes of the Beethoven,
while calling our attention to details
of scoring that generally go unno-
ticed in the headlong rush.

Viennese blood flows in this con-
ductor’s veins, as it nurtured his fa-
ther Erich Kleiber, who was also a
famous conductor. The warmth and
lyricism of this tradition infused his
reading of the Schubert’s Third,
making it the evening’s true discov-
ery, In Kleiber's handling, the work
sings and dances with youthful in-
toxication. The interpretation has
been recorded by DG with the
Vienna Philharmonic, and this
should be an important release.

Kleiber also has recorded a com-
plete performance of “Der Freis-
chutz.” and the opera’s overture had
a winning sweep and exuberance

here. ALAN PENCHANSKY
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These are best selling middle-of-the-road singles compiled from

E radio station air play listed in rank order.
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=R S TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 1|10 RIGHT DOWN THE LINE
Gerry Rafferty, United Artists 1233 (The Hudson Bay, BMI)
2 3112 SHE'S ALWAYS A WOMAN
Billy Joel, Columbia 3-10788 (Joelsongs, BMI)
3 4114 LOVE IS IN THE AR
John Paul Young, Scotti Brothers 402 (Atlantic) (Edward B. Marks, BMI)
4 6|11 ALMOST LIKE BEING IN LOVE
Michael Johnson, EMi-America 8004 (United Artists, ASCAP)
5 525 YOU NEEDED ME
Anne Murray, Capitol 4574 (Chappell/Ironside, ASCAP)
6 211 DEVOTED T0 YOU
Carly Simon & James Taylor, Elektra 45506 (House Of Bryant, BMI)
7 7113 TOOK THE LAST TRAIN
David Gates, Elektra 45550 (Kipahulu, ASCAP)
8 8 9 READY TO TAKE A CHANCE AGAIN
Barry Manilow, Arista 0357, (Ensign, BMI)
9 21 3 TIME PASSAGES
Al Stewart, Arista 0362 (DiM/Frabjous, ASCAP)
10 11 7 SWEET LIFE
Paul Davis, Bang 738 (Web Iv, BMi/Tanta/Chappell, ASCAP)
11 17 5 EVERYBODY NEEDS LOVE
Stephen Bishop, ABC 12406 (Stephen Bishop, BMI)
12 13 6 HOW MUCH | FEEL
Ambrosia, Warner Bros. 8640 (Rubicon, BMI)
13 20 5 CHANGE OF HEART
Eric Carmen, Arista 0354 (Caramex, BMI)
14 15 6 | JUST WANNA STOP
Gino Vannelli, A&M 2072 (Ross Vannelli, ASCAP)
15 12| 13 REMINISCING
Little River Band, Harvest 4605 (Capitol) (Screen Gems-EMI, BMI)
16 91 11 WHENEVER | CALL YOU “FRIEND"”
Kenny Loggins, Columbia 3-10794 (Milk Money,
ASCAP/Rumanian Pickelworks, BMI)
17 18 7 LONDON TOWN
Wings, Capitol 08908 (MPL Communications/ATV, BMI)
18 22 4 RAININ' IN MY HEART
Leo Sayer, Warner Bros. 8682 (House Of Byrant, BMI)
19 | 10| 15 FOOL (if You Think it's Over)
Chris Rea, United Artists 1198 (Magnet/Sole Selling Agent/Interworld, ASCAP)
20 14| 10 ALL | SEE IS YOUR FACE
Dan Hill, 20th Century 2378 (Welbeck, ASCAP)
21 16 | 10 HEARTBREAKER
Dolly Parton, RCA 11296 (Songs Of Manhattan, Unichappetl,
Begonia Melodies, BMI)
22 26 5 SHARING THE NIGHT TOGETHER
Dr. Hook, Capitol 4621 (Music Mill, ASCAP/Alan Cartee, BMI)
23 19119 TALKING IN YOUR SLEEP
Crystal Gayle, United Artists 1214 (Roger Cook/Chriswood, BMI)
24 41 2 OUR LOVE, DON'T THROW T AWAY
Andy Gibb, RSO 911 (Stigwood/Unichappell, BMI)
25 23| 13 YOU NEVER DONE IT LIKE THAT
Captain & Tennille, A&M 2063 (Neil Sedaka, BMI)
26 29| 6 MAC ARTHUR PARK
Donna Summer, Casablanca 939 (Canopy, ASCAP)
27 | 431 3 THIS 1S LOVE
Paul Anka, RCA 11395 (Camerica, ASCAP)
28 24 1 16 HOPELESSLY DEVOTED T0 YOU
Olivia Newton-John, RSO 903 (Stigwood/Unichappell/John Farrar/Ensign, BMI)
29 | 25| 18 THREE TIMES A LADY
Commedores, Motown 7902 (Jobete/Commaodores, ASCAP)
| 315 THEMES FROM THE WIZARD OF 02
Meco, Millennium 620 (Casablanca) (Leo Feist, ASCAP)
31 4|3 FOREVER AUTUMN
Justin Haywood, Columbia 3-10799 (Bright, ASCAP)
32| 4] 3 LOVE TO BURN
0.C. Smith, Shadybrook 1045 (Screen Gems/EMI,
BMI/Bobby Goeldsboro, ASCAP)
33| 36| 4 LET'S TAKE THE LONG WAY AROUND THE WORLD
Ronnie Milsap, RCA 11369 (Chess, ASCAP/Pi-Gem, BMI)
34| 28|10 OH! DARLIN’
Robin Gibb, RSO 907 (Maclen, BMI)
351 3| 6 SUBSTITUTE
Clout, Epic 8-50591 (Touch Of Gold, BMI)
36| 30|11 1 WILL STILL LOVE YOU

Stonebolt, Parachute 512 (Casablanca) (Warner Bros., ASCAP)
ON THE SHELF

Donny & Marie Osmond, Polydor 14510 (ATV, BMI)

CAN YOU FOOL

Glen Campbell, Capitol 4638 (Royal Oak/Windstar, ASCAP)
LOVE ME AGAIN

Rita Coolidge, A&M 2090 (Almo, ASCAP/Irving, BMI)

YOU DON'T BRING ME FLOWERS

Barbra & Neil, Columbia 310840 (Stonebridge/Threesome, ASCAP)
PROMISES

Eric Clapton, RSO 910 (Narwhal, BMI)

STRANGE WAY

Firefall, Atlantic 3518 (Steven Stills, BMI)

UKE A SUNDAY IN SALEM

Gene Cotton, Ariola 7723 (United Artists, ASCAP)

THINGS WE SAID TODAY

Jackie De Shannon, Amherst 737 (Maclen, BMI)

UTTLE THINGS MEAN A LOT

Margo Smith, Warner Bros=8653 (Leo Feist, ASCAP)
SECRETLY

Jimmie Rodgers, Scrimshaw 1318 (Planetary, ASCAP)

1 JUST WANT TO LOVE YOU

Eddie Rabbitt, Elektra 45531 (Briarpatch/Deb Dave, BMI)
CHILDREN OF SANCHEZ

Chuck Mangione, A&M 2088 (Gates, BMI)

THE GAMBLER

Kenny Rodgers, United Artists 1250 (Writers Night, ASCAP)
SIMPLE LOVE SONG

Madison Street, Millennium 621 (Casablanca)
(Belinda/Aegean/Neil Levenson, BMI)

auvogTlig 8261 ‘82 4390100
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Japan Audio Fair: Cassette decks capable of recording new metal particle tape offered by Sum-
itomo-3M, Fuji, TDK and Hitachi Maxell are shown by Marantz, Technics, Onkyo, Lux, Pioneer,

JVC, Sony, Aiwa and Teac.

Agfa Into U.S.
Consumer
Audio, Video
Tape In 1979

By STEPHEN TRAIMAN

NEW YORK-German giant
Agfa-Gevaert will enter the U.S.
consumer videotape market next
year and test market a high-end au-
dio cassette line by the end of 1979.

With U.S. operations based in Te-
terboro, N.J.. the multinational firm
which ranks number two to Kodak
worldwide in photo film and sup-
plies, and number two in Europe to
Philips in blank tape, is taking a
more aggressive American stance, in
both areas seen as major growth
markets.

While the company had tried its
own premium audio cassette line in
the early 1970s, it was just ahead of
its time, notes A.P. Germer, market-
ing vice president. This was before
the relatively recent shift to higher
quality products.

Since then, Agfa has built a small
but significant share of the premium
studio mastering and bulk cassette
duplicating markets, and supplied a
promotional and premium line of
bulk tape tape to blank loaders.

Both he and Maria Curry assure
that Agfa will not compete with cur-
rent customers for blank loaded
bulk tape in the institutional market,
with only those relatively few cus-
tom duplicators marketing an
Agfa-identified cassette line possi-
bly affected.

In Europe it offers three premium

(Continued on page 91)
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' Japan Electronics Expos Click |

| With New

TOKYO—Brisk business negotia-
tions at this year’s Japan Electronics
Show and Japan Audio Fair Oct. 6-
10 at the Tokyo International Trade
Center underscored the vitality of
the nation’s electronic industry.

The industry is currently being
buffeted by the yen appreciation, a
home market slump, growing com-
petition of the developing countries
and threats of import restrictions
abroad.

Popular crowd drawers at the
show were the demonstrations of
sound multiplex broadcasting which
enables viewers to hear programs in
stereo or in two languages. Large-
scale video projectors and the latest
in VCRs gave visitors a closeup of

CBS & SONY

® Continued from page 5

have been used experimentally in
conjunction with Masterworks tap-
ings in New York, pointing to the di-
rection in which the giant label is
heading.

According to Masterworks a&r
chief Paul Myers, CBS has plans to
release a digital recording from the
sessions here if the masters are suit-
able. A boxed set of the Beethoven
Symphonies will be issued in Febru-
ary, with a separate digitally re-
corded Ninth being considered for
future release.

One consideration is the quality of
the special two-channel mixdown

Aphex Improves Its Exciter

® Continued from page 54

ing agent for B&B Audio, a designer
and manufacturer of professional
audio products, as well as organiz-
ing a separate company called Inter-
Technology Exchange, Lid. which
specializes in research and develop-
ment.

B&B Audio, headed by David
Baskin and Eddie Brissot, is now
making available a new voltage con-
trol attenuator, a parametric equal-
izer with filter and an outboard au-
tomation system called a “Grouper.”

Inter-Technology, headed by

Knoppel, is co-developing along
with 3M an electronic digital editing
system designed to complement the
new 3M digital recording and mas-
tering system.

An early prototype form of the
system 1s expected to be shown at the
upcoming AES convention in New
York beginning Nov. 3.

The Aphex Aural Exciter, notes
Caesar, is also being used for tele-
vision and movie projects, while still
further refinements of the circuitry
should open the door for more ap-
plications such as consumer audio or
any other medium that uses sound.

BY HARUHIKO FUKUHARA

what video technology can now do,
and these presentations were
rounded off with stereo sound re-
production.

Gearing up for the impending
year-end sales season were the na-
tion’s videocassette recorder manu-
facturers and virtually all the big
names showed their latest models.

Highlights of the audio fair were
PCM-related equipment, metal
tapes, miniature hi fi components
and tuners and adaptors for tele-
vision sound multiplex reception.

At the tv multiplex corner, 10 tv
markers paraded 20 models which
were set off against a 72-inch video
projector screen and large-scale
speaker systems at either side. The

being fed by CBS to the digital ma-
chines. Another is editing.

“If we can edit it, we will release a
digital as well,” explains Myers, pro-
ducer of the sessions.

CBS recorded the performance on
two 16-track analog machines, fed
by 28 microphones in the hall. Mem-
bers of the Cleveland Orchestra
Chorus were positioned midway
back in the auditorium, with seating
up front on the main floor removed
to hold the orchestra.

In a separate control area, the
Sony engineers operated several
digital tape systems. Included were
the PCM-1 consumer unit designed
to be mated with Betamax video
recorders, and the Sony PCM 1600,
a $40,000 two-track, 16-bit profes-
siona! analog-digital converter.

A conventional Sony broadcast
tape deck is paired with the PCM
1600 for information storage. Edit-
ing is accomplished with a $5,500
videotape editing machine, a stand-
ard item with the Sony broadcast di-
vision.

“This gets you into digital today,”
we're not coming up with some mas-
sive, sophisticated system that re-
quires a genius to operate,” Roger
Pryor, head of the Sony team ex-
plains.

“We’re approaching it with equip-
ment that basically works the same
as audio equipment today,” says
Pryor, Sony’s manager of digital au-
dio.

Pryor notes the first of the PCM

www americanradiohistorv com

Technology On View

participants in the presentation were
Toshiba, JVC, Sharp, NEC, Hitachi,
Matsushita, General Electric, Sony,
Mitsubishi and Sanyo.

They gave explanations about
sound multiplexing in terms even
non-technically inclined visitors
could understand.

Some manufacturers capitalized
on the appeal of hi fi sound and
video equipment. Toshiba-EMI in-
vited visitors into its “video sound
theater” to view the 72-inch projec-
tor and VCR and listen to Toshiba’s
hi fi components.

JVC submitted a sound multiplex
VHS video system to prove what it
could do with the latest development

(Continued on page 92)

1st Digital Audio Experiments
Are Aimed At Classical Disks

1600s has yet to be shipped in the
uUs.

A complete lineup of Sony digital
equipment, including the units dem-
onstrated here and multi-track ma-
chines, will be unveiled at the up-
coming AES convention, opening
Nov. 3 in New York.

The new machines, moving across
country for the audio show, were de-
toured to Cleveland, explains Pryor.
He suggests CBS and Sony will con-
tinue to work together in the U.S.

The new audio division was set up
in September, and will bring to AES
not only digital mastering equip-
ment, but equipment applying digi-
tal technology throughout the
recording chain, says Pryor.

“In order to achieve the maximum
from digital audio, everything must
be digital,” he insists.

Pryor says a massive new record-
ing studio including digital systems
was recently opened in Japan by
CBS/Sony.

Empire Names
Regional Mgrs.

NEW YORK-In a shift to re-
gional marketing, Empire Scientific
Corp. has established three new
branch offices under Mark Fried-
man, national sales manager. Work-
ing with the rep network, they will
handle the firm’s consumer and pro-
fessional audio cartridge, and Audio
Groome disk care lines.

Japan Electronics Show: Multiplex television demonstration involves 10 manufacturers with 20
different models using a 72-inch large-screen projection system and hi fi audio system with moni-

New Cinram

Toronto Plant
Aids Pressing,
Duping Needs

® Continued from page 5

LPs and singles, and continuation of
all tape duping for the label that is
termed a major factor in the deci-
sion, according to the Cinram chief.
Cinram also duplicates for MCA,
A&M, GRT & Pickwick.

The reason for the expansion to
Toronto is simple. “Frankly speak-
ing. that’s where the record industry
action is,” says Philisophe.

“We won’t have the biggest plant
in North America, but it will be the
most modern technologically,” he
claims, alluding to CBS plans for its
$50 million-plus facility near At-
lanta which had groundbreaking
last week for a late 1980 opening.

The 5'%-acre site in suburban
Scarborough, termed a “multimil-
lion-dollar investment,” will aug-
ment Cinram’s existing limited
record pressing facility for the Que-
bec mart, and its tape duping plant
in Montreal.

Combined capacity of all oper-
ations is projected annually at 18 to
20 million LPs, 8 to 10 million 7-inch
45s and 16 to 18 million duplicated
8-tracks and cassettes.

The automated cassette assembly
operation will supply up to 18 mil-
lion tapes a year initially, and com-
bined with the Montreal plant will
assemble up to 10 million 8-tracks,
though this part of the mart is de-
clining, Philisophe notes.

New injection molding equip-
ment will supply all the cartridge
and cassette shells, and the recent
AudioMagnetics acquisition is an-
other supply of 8-track lube tape, or
cassette pancakes as needed.

Expansion is being built into the
new plant, he emphasizes, with the
ability to double capacity in each
software category as future needs
dictate.

The research and development fa-
cility will concentrate on both audio
and video products and equipment,
and while the Cinram chief isn’t
making any commitment, the poten-
tial for videodisk and tape software
replication isn’t being overlooked.

Corporate headquarters will re-
main in Montreal, where Cinram
also maintains a development cen-
ter, Philisophe says.


www.americanradiohistory.com

4 r120's d some unusual.
They work.

Anyone who uses 120 minute lies not in the tape itself, butin poorly  and Teflon slip sheets. All of which
cassettes knows the tape is not only  constructed cassette housings. help eliminate sticking and jamming.
a lot thinner than the tape in a 60 At Maxell, we build our cas- So if you're looking for a 120,
minute cassette, it's also more settes to higher standards than the why look for trouble.
susceptible fo stretching, buckling,  industry calls for. We use heavy-duty Try Maxell. The two hour
and tearing. styrene in our cassette housing, Delrin  cassette that's guaranteed to work.

Yet few people realize the fault  guide rollers with precision steel pins Forever.
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axell Corporation of America, 60 Oxford Drive, Moonachie, N.J. 07C74
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Biggest Milan Music Expo

12th SIM Intl Event Spotlights Audio And Instruments

MILAN—The recent 12th SIM in-
ternational music and audio exhibi-
tion, organized by GEXPO, drew
about 105,000 visitors and was easily
the most successful event in the
series.

Five halls of Milan’s Trade Fair
site were taken over for five days,
four open to the public. Attendance
included 10,000 Italian and foreign
dealers and industry representatives.

Best trade turnout was in the mu-
sical instruments sector, with domes-
tic manufacturers gaining most ben-
efit. About a dozen record compa-
nies had their own display booths.

SIM has long been accepted as the
most important audio exposition in
Italy and one of the most outstand-
ing events of its kind in Europe. The
1978 exhibition took up 21,000
square meters of stand space, with
audio/hi fi accounting for 10,000
musical instruments for 8,000, radio/
television professional equipment
for 2,000 and the remainder shared

Sound Seminars

TUSTIN, Calif.—Scheduled
1978-79 series of Synergetic Audio
Concepts  (Syn-Aud-Con) profes-
sional sound engineering seminars
includes Orlando, Fla., Oct. 31-Nov.
2; Anaheim, Calif., Feb. 27-March
1, 1979; San Francisco, March 13-
15; Salt Lake City (21-23); San
Diego, April 10-12, and Los An-
geles, May 22-24.

By DANIELE CAROLI

by record manufacturers and im-
porters, along with music publishers.

There were 340 companies repre-
sented: 167 in audio/hi fi, 121 in
musical instruments, 32 in radio/tv
professional product, 20 for records,
including importers of audiophile
disks, who generally deal with audio
consumer product too. A total of 33
countries were represented.

After the show, SIM executives re-
ported satisfactory trade action in
the musical instrument sector, with
many small and medium-sized local
manufacturers having enough or-
ders to keep them busy for the next
six or eight months. There was
strong demand for domestic audio
equipment, too.

Though Italian manufacture in
the hi fi field started only in the
1973-74 period, domestic products
now account for 10% of the total
Italian market and some companies
are busily exporting.

When the first SIM was held in
1967, it mainly concentrated on mu-
sical instruments, taking a total
4,000 square meters inside the Trade
Fair, with 40 booths and fewer than
9,000 visitors. But gradually the im-
portance of the audio/hi fi sector
grew, until in 1974 stand space was
equally shared between musical in-
struments and audio/hi fi.

By then the space had spread to
22,000 square meters, with 165 ex-
hibitors and 48,000 attending.

Overall attendance this year at
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105,000 was 31% up from the 1977
event, but last year there were only
three days open to the public. The
expo was visited by 7,500 Italian re-
tailers, wholesalers, industry repre-
sentatives and press people, and by
2,500 dealers from 55 different for-
eign countries, with the U.K., West
Germany, the U.S., Switzerland and
France leading in terms of attend-
ance and trade action.

Among the record companies tak-
ing space, Phonogram sported a
wide display booth with an adjoin-
ing showroom for audio-visual pres-
entations. RCA and EMI had giant
stands in the same area. Other music
industry exhibitors included Caro-
sello-Curci, Sciascia, Ri-Fi, Al-
pharecord, Pacha and Rusty, and
record importers Hi-Fi and Record
Center.

Main events were a Carosello
show featuring singers Marina Fab-
bri, Memo Remigi and Leone Di
Lernia and drummer Tullio De Pis-
copo; jazz concerts by percussionist

i
!
!.q_

® Continued from page 6

lisher, manager and record label.”

At that point, MCA hopes to have
“Live From Lincoin Center” pro-
ductions of both the Metropolitan
Opera and New York City Opera, to
accompany the promised debut of
the joint Japanese Universal-Pio-
neer videodisk player to be mar-
keted here by U.S. Pioneer Electron-
ics. A digital audio disk version will
have a sneak preview at the AES
here next weekend (3-6).

Pioneer president Bernie Mitchell,
who expects to introduce the video
player, fully compatible with the
Philips optical system, at the Insti-
tute of High Fidelity Show in St.
Louis next April, is instrumental in
the opera negotiations.

Pioneer in the last two years has
spearheaded fund-raising drives for
both opera companies, and Mitchell
is on the board of the Met. He ex-
pects any videodisk agreement with
the respective companies to help
provide solid financial income to
offset annual deficits.

However, neither he nor Glenn
have any illusions that the job will
be any easier convincing the many
unions involved that home video
can be a potential bonanza.

Their concern is shared by Herb
Schlosser, executive vice president at
RCA Corp. in charge of developing
a software package for that firm’s
contemplated mechanical videodisk
system. He also anticipates relatively
little creative music material in any
initial RCA catalog (Billboard, Aug.
26, 1978), with that input providing
a future base for market expansion.

The initial MCA catalog—about
50% movies and 50% other mate-
rial—will be available through Mag-
navox dealers, at first in the one city
to be announced for the debut
early in December, with at least
two other markets primed for early
1979 rollouts, it’s been learned.

A catalog will be packed with
each player, with orders available
via a 24-hour toll-free 800 number,
Glenn notes, and also through di-
rect-mail in MCA subsidiary Spen-
cer Gifts catalog.

(Continued on page 93)
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MCA Sees Expanding
Music Role For Vidisks

Videodisk Debut: Production model of Manavox-bunlt optica videodisk

player for Philips/MCA system gets a tryout.

More traditional music industry
distribution pipelines will be utilized
as the machine population grows, he
notes, including the recently restruc-
tured and expanded MCA Distribu-
tion network, and major rackjobbers
and one-stops.

While initial videodisk pricing
isn’t quite set, a two-hour feature
film on the hour-per-side disk will
typically run about $16, Glenn says.
An hour-long disk will average $9.95
and shorter half-hour features about
$5.95, with individual content deter-
mining the actual prices. All are list
prices, with little discounting antic-
ipated initially, as was the case with
the first home videocassette programs.

Price of the player itself, pre-
viewed at the International Tape
Assn. Home Video Programming
Seminar here last week, is expected
at about $650 list, some $150 higher
than the long-touted $500. The vari-
able speed player offers slow mo-
tion, freeze-frame and other special
functions in its half-hour per side

(Continued on page 92)
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Agfa Into U.S. Consumer Audio, Video Tape Mart In ’79

® Continued from page 88

blank lines, and variations of these
will be field tested extensively here
before a final decision is made.

The lines there now carry the des-
ignations Super Ferro Dynamic | for
normal bias, Super Chromdioxid Il
for high-bias and Carat Ferrum +
Chrom for the ferrichrome Il posi-
tion on tape decks.

The video mart will first see the
entry of a branded Agfa %-inch U-
Matic cassette, to be followed by
both Beta format and VHS prod-
ucts, with negotiations for a Beta li-
cense from Sony reported close (o fi-
nalization by Germer.

At that time, Agfa will enter the
battle with American firms 3M and
Ampex; another German giant in
BASF, and TDK, Sony, Fuji and
Maxell from Japan.

A premium videotape line, PEV
500. is now offered in 2-inch quad-
ruplex, and also is marketed in 1, %
and '-inch open-reel lengths as
well, notes Curry, national sales
manager for magnetic tape products.

Acknowledging the firm’s “slow-
ness” in the consumer video market,
Germer observes that the “home
market” comes first, and in Europe
Agfa has been tied to Philips half-
inch VCR product that until
recently had the lion’s share of the
continental home market.

“At the recent Photokina in Co-
logne, you saw only the Japanese or
American videotape in every audio/
visual display, except for Philips’
own exhibit,” he notes. “It’s the ob-
vious interface between conven-
tional photography and electronics,
and we just have to be with it!”

He expects Agfa to provide bulk
%-inch U-Matic tape for loading its
own U-Matics, with marketing
through selected stores by the spring
of 1980. The same process is seen for
both Beta and VHS, with the former
expected to roll out first, under the
Agfa name.

In audio, Curry sees continued ex-
pansion of the premium studio and
duplicating markets for Agfa, esti-
mating 5% to 6% of the studio mart
for PEM468 and as much as 25% to
30% of the duplicating sector at this
time, despite its 25% premium price.

At the upcoming AES next week-
end in New York, Agfa will have its
improved bulk cassette line, desig-
nated PE6}1 for C-60, PE8!!1 for
IC-90 and PEI1211 for C-120, sup-
planting the prior PE69, 89 and 129
series, with a 5% to 8% price hike for
the super high output/low distortion
product still compatible with the
number I bias setting. All are avail-
able on the unique compact stack
hubs introduced last year.

Both she and Germer assure that
Agfa will not compete with current
customers for blank loaded bulk
tape in the institutional market. with
only those relatively few custom du-
plicators marketing an Agfa-identi-
fied cassette line possibly affected.

The company is now shipping its
new PEMS26 bin loop mastering
tape debuted at the West Coast AES
in May, which Curry feels will be-
come the standard for the industry.

The bin loop formulation is seen
as the basis for a digital mastering
product as well, according to Curry,
who sees it serving the need until a
standard is available. She acknowl-
edges the present 1.5 mil base is too
thick, but sees the properties of the
tape itself as ideal for digital encod-
ing.

Metal tape also has been in Agfa’s
labs for some time, but both Curry
and Germer see a company like 3M
or Sony, with both hardware and
software, as more likely to launch a

consumer product line initially. Cer-
tainly they expect Agfa to be in that
market, when the right time comes.

All Agfa products are imported,
and come through the Teterboro
warehouse with more than 130,000

square feet of storage space. The en-
tire distribution setup is geared for
the new products, with four market-
ing regions served by Teterboro and
five other computer-linked distribu-
tion centers {(Atlanta, Chicago, Dal-

las, San Francisco and Los Angeles),
backed up by more than two dozen
marketing centers that incorporate
both sales and training functions.
While Curry has a relatively small
staff at this time, including eight

sales supervisors, four other field
people and four in headquarters, in-
cluding technical director Dave Ru-
benstein, she’s been promised all the
“troops” she needs to get the job
done.
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Tape/Audio/ Video

Japan Electronics On View

PIONEER EXPANSION—Contractor
Charles Kiatskin, left, points out
progress on 43,000 square foot
branch addition to Bernie Mitcheil,
U.S. Pioneer Electronic President.
With completion in November, the
Moonachie, N.J., warehouse/qual-
ity control/ sales/service facility wilt
have 125,000 total square feet.

MCA Sees An

Expanding Role
For Vidisks
® Continued from page 90

mode, but gives up these features in
the long-play 60-minute per side
version.

Renewed efforts to achieve stand-
ardization among the major compet-
ing videodisk systems continue to
gain impetus in Japan, where the
digital audio disk council was
recently formed (Billboard, Oct. 14,
1978).

Rapproachment among RCA,
Matsushita and Japan Victor (JVC),
whose three mechanical/capaci-
tance systems have many key areas
of compatibility, is anticipated, well
within the legal antitrust barriers in
the U.S. Toshiba also has endorsed
the RCA technology, and showed an
updated videodisk player with digi-
tal audio capability at the recent Ja-
pan Audio Fair in Tokyo.

In the optical camp, the digital au-
dio playback capability of the Uni-
versal/Pioneer videodisk system will
be demonstrated at AES, U.S. Pio-
neer marketing vice president Ken
Kai confirms.

The two-channel, optical readout
design is compatible with both au-
dio and videodisk formats. The typi-
cal 12-inch-diameter disk rotates at
1,800 r.p.m. for a maximum playing
time of 30 minutes per side in the
demo version, with in excess of 85
dB dynamic range.

It should be stressed that the real
challenge for the videodisk is to pro-
vide enough creative programming
that will make its purchase an al-
ternative. or adjunct to the expand-
ing home VTR market.

With four-hour recorders avail-
able in many major markets at dis-
counts as low as $650 to $700, and
the price of videocassette program-
ming coming lower with “popu-
lation expansion” of machines, it’s a
tough row to hoe.

Horian Growing

DETROIT—Horian Engineering,
a leading manufacturer of audio
care products, will have a new
36,000 square foot plant in Orlando,
Fla., operational by year-end. This
will expand total manufacturing
space for its own Calibron line and
OEM products to 62,000 square feet.

www.americanradiohistorv.com

® Continued from page 88

in tv sound. Sony showed off a simi-
lar Betamax VCR and most of Mat-
sushita’s booth was taken up with a
full-blown sound multiplex demon-
stration.

From the VCR makers came mod-
els which can record sound multi-
plex broadcasts although they are
not yet being offered for sale on the
marketplace. They are expected to
be announced some time next year
at the earliest—at least, according to
Sanyo, Hitachi and Sony. Double-
speed VCRs were shown by Matsu-
shita and Hitachi.

At the audio fair, PCM and metal
tapes were the centers of attraction.
Although metal tapes have been in
the news only a short while, there
were more cassette decks that cater
to them on display than most people
expected.

Marantz showed its model 55025
with four-position sclectors, while
other contributions came from
Technics (Matsushita), Onkyo, Lux,
Pioneer, JVC, Sony, Aiwa and Teac.
Metal tapes were exhibited by Sum-
itomo-3M, Fuji Photo Film, TDK,
and Hitachi Maxell.

Sumitomo-3M will have Scotch
Metafine cassettes available when

the first consumer decks promised
by Lux, Japan Victor (JVC) and
Toshiba go on sale in December,
even before the product is marketed
in the US.

Working up enthusiasm for PCM
were Mitsubishi, Sony, Toshiba,
Matsushita, Sharp, Sanyo and Akai
with PCM adapters and processors
which offer PCM recording and
playback simply by connecting them
to a home video system.

Videodisks also cornered the
spotlight with Mitsubishi, Hitachi,
Sony and Pioneer showing optical
systems. JVC and Toshiba coun-
tered with their electrostatic capaci-
tance systems and Matsushita with
its mechanical system.

Previewing miniature audio com-
ponents—amplifiers, pre-amps, digi-
tal tuners, cassette decks and speak-
ers—most of which incorporate
microprocessor controls were Mitsu-
bishi, Toshiba, Matsushita (Pana-
sonic/Technics), Pioneer Electronics
and Sony.

Few of the manufacturers show-
ing new products gave any indica-
tion of their marketing plans for the
US., but some units will be seen at
the upcoming CES in New York
Nov. 3-6, and at the Winter CES
Jan. 6-9 in Las Vegas.
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A&M & ALFA
MAKE DEAL
FOR JAPAN

TOKYO—Alfa Records has won
the sales rights to the A&M label
and filled the vacuum left by King
Records whose contract with A&M
had expired.

Gil Friesen, president of A&M,
joined with Kunihiko Murai, presi-
dent of Alfa, and other executives to
celebrate the new tie-up and an-
nounce future plans and policy.

Under the agreement, Alfa will in-
tensify its sales of A&M’s disks on
the domestic market. It will also sell
work by its own artists in the U.S.
along A&M’s pipelines—a first for a
Japanese disk company. The two
sides are still negotiating over the
music publishing rights.

Alfa Records is a fully owned sub-
sidiary of Alfa & Associates, Inc. Es-
tablished last year, its company was
quick to sign a sales agreement with
Victor Musical Industries and bring
out such hits as “Mr. Summertime”
by Circus and the “Hinotori” sound-
track.

Also in the Alfa group is Alfa Mu-
sic Ltd. which has been involved in
disk master production, recording
studio management, disk manufac-
ture and sales, publications sales
and movie production for the last
10 years.

First A&M releases are nine sin-
gles and six LPs by Peter Frampton,
who is paying his first visit to Japan
this month. A&M will return the
honors next January by selling an al-
bum by Yu Yokokura on the Alfa la-
bel.

TOKYO-—After a period of
relative inactivity, sales of West-
ern music disks here are surging
ahead again and riding on a new
wave of prosperity generated by
the outstanding success of the
“Saturday Night Fever” sound
track albums. Total sales of the
double package recently cleared
the half million mark.

“Fever” topped the album
charts for six weeks in succession
until falling back to the number
two spot at the end of September.
It has thereby become the biggest
Western music smash since
“Golden Prize” by the Carpen-
ters ran away with chart honors
in 1974.

Staff of the pop international
division at Polydor, which is in
charge of sales, say that sales will
hit an all-time high this year,
thanks to “Fever.” But despite
the impending visits of Olivia
Newton-John and Peter Framp-
¢ ton to Japan this month, disap-
pointing sales of “Grease” and
“Sergeant Pepper,” both at
50,000 albums, are serving to put
a damper on optimism regarding
the future.

Nevertheless, Polydor will try
hard to revive the flagging sales
momentum of these two albums
with promotions that will pro-
vide dramatic build-up for the
movies’ first runs, “Grease” in
December and “Sergeant Pepper”

~wsssoe FEVER’ STARTED NEW WAVE

Western Disks Are
Japan’s New Stars

By HARUHIKO FUKUHARA

International

HOLLAND’S HIGHEST POP & CLASSICAL MUSICAL HONOR

U.S. Artists Score High At Edison Awards

By PETER JONES

AMSTERDAM-—In the inter-
national pop section of this year’s
Edison Awards, there was success
for U.S. artists Emmylou Harris,
Quincy Jones, Billy Joel, Bette Mid-
ler and Woody Herman in the total
nine categories.

But the jury decided that no prize-
worthy entry was made in the
“MOR instrumental” category.

Altogether 15 Dutch record com-
panies submitted a total of 354
recordings, all issued between July
1, 1977 and June 30, 1978.

In the classical section, a total 196
recordings were submitted, all re-
leased in Holland between April 1,
1977 to March 31, 1978. Here again,
no productions of contemporary
music were considered worthy of an
award.

The awards are made by NVPI,
the Netherlands association of pro-
ducers and importers of phono-
grams and videograms, and are
named after Thomas Alva Edison.
They are made annually, in associ-
ation with the Netherlands assn. of
record retailers, NVGD.

Judging panel for the pop sections
was: Meta de Vries, Jim van Alphen,
Henk van Gelder, Ruud Kuyper
and Jan Maarten de Winter.

Results: International section:

Middle-of-the-road vocal: “The
Album,” by Abba, (Polydor).

Pop: “City To City,” by Gerry
Rafferty, (United Artists); “My Aim
Is True,” by Elvis Costello, (Stiff/
Dureco);

Jazz: “The New Thundering

next March. Together with “Fe-
ver,” these albums will be the fo-
cal point of the company’s year-
end and New Year promotions.

The publicity offensive will
consist of exposure on radio pro-
grams and in magazines, displays
and video demonstrations at the
retail level, and posters.

Commenting or. the com-
pany’s hopes for “Grease,” man-
ager of a&r pop international di-
vision Masahiro Shioda says,
“We’ll be giving ‘Grease’ more
exposure in the media when the
film premieres than it got at its
market debut. Our minimum
sales target is 200,000. Things
will start moving when Olivia
Newton-John comes over—we’re
tying up with some concert pro-
moters.”

Turning to “Sergeant Pepper,”
Shioda conceded that there was
still a lot of time until the movie
arrives next March but he
pointed out that “CBS/Sony and
others have brought out singles
and Toshiba-EMI is cooperating
with the old Beatles original. So
we're hoping that all our efforts
will help get the ball rolling.”

“Fever” is still playing in some
areas of the country, and Polydor
is looking to further sales any-
where from 100,000 up to
300,000 albums. Including tapes,
the ultimate goal of the sales pro-
motions is to reach the million
mark.

PPV PP

Herd,” by Woody Herman, (RCA/
Inelco),

Country and Western: “Quarter
Moon In A Ten Cent Town” by Em-
mylou Harris (Warner Brothers),

Singer/songwriter: “The Stran-
ger,” by Billy Joel, (CBS),

Musical/film: “Roots,” by
Quincy Jones (A&M/CBS),

Single of year: “Wuthering
Heights,” Kate Bush (EMI);

Extra category: “Live At Last,” by
Bette Midler, (Atlantic/ WEA).

Judging panel for classical
awards: Menno Feenstra, Jan de
Kruiff, Joop Schrier, Aad van der
Ven and Cornelis van Zwol.

Results:

Symphonic: “Ameriques, lonisa-
tion, Arcana,” by Varese, the New
York Philharmonic, conducted by
Pierre Boulez (CBS);

Concertos: “Piano Concertos, No.
Il in F, No. 20 in D Minor,” by Mo-
zart, with Murray Perahia, and the
English Chamber Orchestra di-
rected by the soloist (CBS);

Music of Middle Ages/Renais-
sance: “Stationen Europaischer Mu-
sik Part 6” from the Reflexe seres,
with the Ensemble Hesperion XX,
conducted by Jordi Savall, with An-
thony Bailes, Musica Antiqua Co-
logne, Colin Tilney and Nigel Rog-
ers (EMI/HMYV);

Chamber music: “String Quartet
No. 13 in A Minor Op. 29, and
String Quartet in E Flat, Op. 125,”
by Quartetto Italiano (Philips/
Phonogram);

Works for chamber orchestra:
“The 6 Brandenburg Concertos,” by
J.S. Bach, the Gustav Leonhardt En-
semble (Philips/Phonogram);

Instrumental solo recitals: “Go-
yescas,” by Granados, played by
Alicia de Larrocha (Decca/Phono-
gram),

Choral music: “Jeanne d’Arc au
Buecher,” by Honegger, with Nelly
Borgeaud, Michel Favory and oth-
ers, and the Czech Philharmonic
Choir and orchestra conducted by
Serge Baudo (Supraphon/Sound-
products);

Opera and operetta: “Simon Boc-
canegra,” by Verdi, with Pierro Cap-
pucilli, Nicolai Ghiaurov, Jose van
Dam, Giovanni Foiani, Mirella
Freni, Jose Carreras. and the choir

and orchestra of La Scala, Milan,
conducted by Claudio Abbado
(DGG/Polydor);

Recitals for solo voice: ‘“‘Siete
Canciones, Populares Espanolas,”

x.

»ﬁéﬁ;

MANILOW TRIUMPH —Barry Manilow, right, and Clive Davis, president of

Arista Records, attend a party at London's Dorchester Hotel following Mani-
low's opening night success at the London Palladium.

by Manuel de Falla, and “Treece
Canciones Espanolas,” by Garcia
Lorca, sung by Teresa Berganza
with guitarist Narciso Yepes (DGG/
Polydor).

French Launch Credit Facility
For Record & Cassette Sales

By MICHAEL WAY

PARIS—France’s first wide-rang-
ing credit facility for the purchase of
records and cassettes, Credidisc, was
launched here Oct. 16 by the classi-
cal music magazine Diapason, with
financing assured by Union des
Banques a Paris, a private banking
concern.

The plan, which covers some 300
record retail outlets in France, is said
by Georges Cheriere, Diapason
chief, to entail no cost to the trader.

A minimum purchase of around
$230 of any form of recorded work is
demanded, with repayments sched-
uled over a three-month maximum
which alleviates, under recent
French legislation, the opening of a
file on the customer.

However repayments could be

Pinnacle To Attack Single Mart

LONDON-—Following the ap-
pointment of Paul Lynton as man-
aging director, Pinnacle Records

Labels & Artists
At Milan Expo

® Continued from page 90

Andrea Centazzo (Ictus) and groups
led by Sergio Fanni and Tullio De
Piscopo, debates and lectures on au-
dio equipment innovations and
marketing developments.

“Musical education” was the
theme for a series of live perform-
ances and meetings on the last day
of SIM.

Other features included an up-to-
date tv studio used by local stations
for filming shows and debates for
showing later this year, and an “an-
tique” audio equipment exhibition
showcasing early hi fi products from
the 1950s. Two avant-garde music
and jazz specialist Italian photogra-
phers, Roberto Masotti and Giu-
seppe Pino, had wide selections of
pictures on display.

www americanradiohistorv com

here is to make an all-out attack on
the singles market.

Lynton, formerly with Hansa,
DJM and Carlin Music, has had
chart success in the past with acts
like Sheer Elegance, Hamilton Joe
Franks and Reynolds, Simon May,
Child and Peter Sarstedt.

Pinnacle has just introduced its
new label logo, via an Italian disco-
flavored item, “California Dreamin’ ”
by Colorado, and singles ranging
from pop and disco to MOR will
follow at fortnightly intervals.

Pinnacle Records, a division of
Pinnacle Electronics, which in turn
is a member of the Grampian Hold-
ings group, has its own national dis-
tribution service, with an 18-strong
team. The group Flintlock is an es-
tablished big seller for the label.

Lynton says the release schedules
for 1979 are in the planning stages
and he is looking closely at the black
music market.

John Feldman has been estab-
lishing new contacts in the U.S. and
says, “We look for considerable fu-
ture product to come from there. We
have the facilities to offer a complete
service to U.S. partners.”

spread over a longer period if the
customer agrees to the opening of
such a dossier. On a purchase of
2,000 French francs (around $460)
worth of product, interest and serv-
icing charges to the customer totals
about $10, a rate of 2.5%.

The UBP company agreed to fi-
nance Credidisc as it already oper-
ates a special department for the ar-
tistic world, offering financing,
banking and international income
tax services, says Cheriere.

The bank and Diapason jointly fi-
nanced initial promotion but after
the launch, the magazine’s role was
ended. Retailers throughout France
warmly accept the plan, even though
it involves considerable paper work
for them. If successful, it could
spread over an even wider field.

October was chosen as the launch
month to enable the budget-con-
scious record collector to take ad-
vantage of more year-end offers.

Diapason has plans to introduce
its classical record catalog on micro-
film, with special viewers supplied,
to retailers and is currently negotiat-
ing a similar project for popular mu-
sic.

"
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PLANET GOLD—Swedish Artists Lasse Aberg, left, and Klasse Mollberg,

right, flank Planet Records president Mats Olsson, as they receive gold record

awards for the very first release by the company. Olsson, former CBS a&r di-

rector, founded the Swedish company last year. The award represents sales
of 100,000 units of ‘‘Sangtajm Med Trazan And Bararne.”

BANNED FROM UNIVERSITY

Punk Stranglers Walk
OutOn StudentGroup

LONDON-Leading UK. punk
group the Stranglers allegedly
walked out on an audience of stu-
dents during a BBC-TV recording
for the networked “Rock Goes To
College” and now the band’s pro-
motion company has severed all
connections with the group.

A statement from the University
of Surrey Union says, “The group
walked out on us. It had played only
15 minutes of a proposed 80-minute
set when lead singer Hugh Cornwell
announced that the university did
not represent the town in which it
stands.

“The band left the stage, shower-
ing the audience with abuse. The
drummer, Jet Black, attacked and
damaged his own kit and the road
crew started removing the group’s
equipment immediately.

“In an earlier interview with Uni-
versity Radio Surrey, Black had ex-

King & Decca Extend

TOKYO—King Records recently
marked a quarter century of sales ac-
tivity through the London Records
label under an agreement with
Decca Record of the U.K.. and cele-
brated the successful business rela-
tionship achieved to date by extend-
ing its contract with Decca.

s FURTHER PROCEEDINGS PLANNED BY RECORD ASSN.

Request To Appeal Singapore Piracy Decision Demed

SINGAPORE—-The Attorney
General’s chambers here has turned
down a request by the Singapore
Phonogram Assn. to appeal against
a High Court ruling over a piracy
case.

Mr. Roy Chua, secretary of the
SPA, said the association received
the reply last week, after it had sub-
mitted a written representation to
the Chambers soon after a ruling by
the Chief Justice, Wee Chong Jin,
about a month ago.

The ruling meant that record
companies cannot hinge their evi-
dence of piracy on one song in an of-
fending product, making it perfectly
legal for a pirate to produce a cas-
sette comprising songs from various
LPs.

Mr. Chua said: “We cited a sec-
tion of the Supreme Court of Judica-

pressed his discontent with the gen-
eral arrangements of the concert and
in particular his dislike of students.
“Through the brief set, the group
frequently swore at and insulted the
primarily student audience, which
all the same tried to show enthusi-
asm. They claimed they were play-
ing to a ‘planted elitist audience’
and all their lyrics were liberally
sprinkled with obscenities.

“We stress that the Union com-
plied with regulations set down by
the BBC, with whom they had a con-
tract, for the distribution of tickets
but the Stranglers’ management re-
leased a large number of unauthor-
ized stage passes in Guildford City.
This was unethical and irresponsible
since it could have threatened secu-
rity at the university hall.

“At a general meeting, the Stu-
dents’ Union described the action of
the Stranglers as ‘petty and self-abu-
sive.” The group is banned from all
further concerts at the university
and a letter is going to all other stu-
dent bodies asking for a support of
the ban.”

Following the incident, Howard
Marks and his Howlin’ Promotion
Company severed all connections
with the band, though it will con-
tinue to promote records and other
acts connected with the Albion
Management label.

¥
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® Marketing of a new synthesizer,
used by “War” creator Wayne on
the disk, in the UK,;

® Laser light shows built around
the album in planetariums in the
U.S. and elsewhere;

® Blueprint for a stage version,
with some of the LP’s artists. to
bow in London, then possibly
overseas;

® Discussions at Paramount
about adapting the work for a new
movie.

The moves reflect the rock proj-
ect’s international impact, in both
creative and sales terms.

CBS claims that U.S. sales top
200,000, with the $13.98 set mov-
ing to 136 on Billboard’s Top LP &
Tape chart this week. First single
release, Hayward’s “Forever Au-
tumn,” is also on Billboard’s Hot
100.

U.K. sales of “War” surpass
250,000, says international a&r di-
rector Peter Robinson, with “For-
ever Autumn” topping 300,000
and two further 45s, “Eve Of The
War” and David Essex’ “Brave
New World,” also charting,

fi CBS in Australia asserts that
% business exceeds

100.000 units,
double platinum by that nation’s
standards. In neighboring New
Zealand, where CBS has recently
switched from licensing arrange-
ments to become an independent
operation, the disk is also plati-
num.

In Holland, “War” is reportedly
past the 150,000 level, and in Ger-

many it’s over halfway to an esti-
mated target of 100.000 sales.
Valuable promotion tool for all
the CBS Records International
companies, says Robinson, is the

JBbPP IS

Wayne s “War” Spins Off
Projects Beyond Album

strong visual element of Wayne’s
“War Of The Worlds.”

The Martian fighting machines
which figure in the tale have been
adapted as three-dimensional dis-
plays for in-store use, he points
out, or employed for posters and
other aids.

In Australia, CBS merchandis-
ing staff painted the “machines”
directly onto the windows of 30
key retail accounts.

Dealers in these and other mar-
kets were sold the package with the
aid of special video clips,
presented by Columbia’s sales
teams.

Wayne’s readiness to travel to
vital world markets for interviews
and promotion is also cited by
Robinson as an important factor in
the campaign. He flew to Europe,
the U.S., Australasia and Canada
in support of his $400.000-plus
project.

The paperback reprint of Wells’
original “War Of The Worlds”
which features the LP cover art—
seen by industry observers as an
important step in cross-plugging—
is set for Australia, New Zealand,
Canada and Britain, by Pan
Books.

It is also ready for inclusion in a
special box set which CBS UK. is
preparing for Christmas. In addi-
tion to the book, this $20 offer will
contain the double album and a
large poster of the Martian ma-
chines. Shrink-wrapped, it will be
available in a 10,000 limited edi-
tion.

Robinson adds that CBS in that
country is considering television
advertising for “War” now that
three singles from the set have
reached the charts.

AS GLOBAL SALES CLIMB - s

Further, the firm is planning a
tv-promoted album of hits by Da-
vid Essex (a former CBS artist, §
whose appearance on the Wayne
work is courtesy of his new label,
Phonogram) which includes
“Brave New World.”

Jeff and father Jerry Wayne,
who together run JWM electronics, 4
are set to launch the Thunderchild
synthesizer used in the recording
of “War” this month.

The Chappell retail store in §
London’s West End will have ini-
tial sales rights for two months,
then the $1.100 instrument will go
on general distribution. ¢

Laser light shows utilizing the
Wayne concept disk as the central
theme have been running in vari-
ous U.S. cities, explains CBS prod-
uct manager, Paula Brown.

The company is currently run-

ning tv spots in support of the LP %
$

package, she adds, while many ra-
dio stations are reportedly prepar-
ing to air Wayne’s work this Hal- ¢
loween, which marks the 40th
anniversary of the famous Orson
Welles broadcast that sparked off
panic in the streets on America’s ¢
East Coast in 1938.

CBS is also arranging to release
Spanish and French language ver-
sions of “War,” the former already
recorded in London by thespian
Anthony Quinn in place of Burton.
This will be released in Spain and
Latin America before the year’s
end.

Meanwhile, Jeff Wayne has had ¢

three meetings with executives of 4§

Paramount Pictures to discuss
turning his brainchild, three years
in the making, into a full-length
feature movie. Paramount owns
the rights to the original movie of

Wells’ tale.
4

__From The Music Capitals Of The World

LONDON

Punk label Stiff Records signed a licensing
deal with Victor Musical Industries in Japan, last
major territory to be reached by the company.

.. British Record Industry dinner and ball set
for Thursday (2) at the London Hilton.

New signings to Jet Records are Liverpool ex-
dancer Jimmy Grierson and lan North, who once
fronted New York band Milk 'n’ Cookies. . ..

By PETER ONG

ture Act which says we can ask for
the ruling to be referred to a Court of
Criminal Appeal.”

Mr. Jimmy Wee, general manager
of WEA Records, said: “The Cham-
bers’ reply means that the ruling by
the Chief Justice stands. And that
would make it difficult for us.”

“We are being adversely affected
by pirates, and unless something is
done, we are going to suffer more.”

In a letter to an afternoon news-
paper, S.P. Sim, chairman of the as-
sociation, said: “The Copyright Act
was enacted to give us protection
when we invested in Singapore, and
in exchange for that protection, gov-
ernment broadcasting through radio
and television was exempted from
the payment of royalties to copyright
owners.”

“However, it would appear from

the recent decision of the Chief Jus-
tice that the pirates can now make,
reproduce or sell any number of pi-
rated cassettes of cartridges so long
as each of these does not contain an
exact reproduction of a gramophone
record.”

“It would also appear that the sale
of a pirated cassette containing, for
example, 25% of the contents of each
of four different gramophone rec-
ords is not an offence.”

“Further, if a pirate sells a cassette
or cartridge containing an exact re-
production of a gramophone record,
he is not committing an offence as
long as he sells only one copy.

“Hence, instead of affording pro-
tection to gramophone producers
and manufacturers, it would seem
that the Act in fact aids and abets
record piracy.”

www.americanradiohistorv.com

Heading its assault on the U.S. market, Charis-
ma Records here sending Bob Barnes, senior
product manager, to handle marketing and pro-
motion.

The British Phonographic Industry is contcib-
uting $2,000 towards record and tape-oriented
courses set up by the Music Trades Assn. in the
U.K. ... New independent label, Motor Records,
set up by Don and Colin Gallacher and Chris
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Sim said the association intends to
institute further proceedings to
prove that the protection intended
by the Act exists.

“However,” he said, “if the Act is
ultimately proved. to be ineffective,
then representations will have to be
made by us on behalf of our mem-
bers, not only to the Chambers but
also to all the relevant government
bodies for amendments to enable ef-
fective protection to be given to
gramophone record producers and
manufacturers.”

The association is taking two more
dealers to court for allegedly selling
pirated cassette tapes.

“We will now have to act within
the framework of the High Court
ruling to get evidence against the pi-
rates,” said the association secretary.

Blackburn, directors of the production and pub-

lishing company Vehicle Music.
Owing to

nodisc.

Rampage Records boss Larry Page making a
personal tour of commercial radio -stations in
U.K. with new promotion manager Peter Oak-
man to push product by Johnny Pearson, Don
King, and his own orchestra’s “Thunderstruck.”

.. US. acts already lined up for 100 Club gigs
here in 1979 include Eimore James Jr., Roy
Brown, Margie Evans and Eddie “Cleanhead”

Vinson.

Who's Pete Townshend was musical adviser
to Phonogram group Bethnal for its new album
“Crash Landing,"” linking with its tourof UK. . . .
Two special premieres of the “Grateful Dead”
movie staged by promoter Harvey Goldsmith at
First product under
Polydor's licensing deal with U.S. fabel Beserk-
ley here comes from Greg Kihn, the Smirks and

the Rainbow here (28). . ..

Jonathan Richman.

Ritchie Blackmore, of Rainbow note, now a
keen follower of the Aztecs’ football team in
Angela Lavey now press officer for
Polydor in London, taking over from Janice
Hague who resigned, and she reports to Roger

New York. . ..

Easterby, head of press and public relations.

Duncan Mackay, new member of 10cc, now
signed worldwide to Heath Levy Music here on a
publishing deal and is currently working on a
. Daughter, Nathalie, for Rak
Records chief Mickie Most and his wife Chris-

new solo project. . .

tine.

Kay Rowley, for three years editor of EMI's
news magazine “Music Talk” now press officer

(Continued on page 96)

“technical difficulties” the first
15,000 Barclay James Harvest albums were sent
out without the advertised poster insert, but
dealers are invited to order a supply from Pho-

|
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SPANISH GOLD—Spanish female vocalist Rocio Durcal and composer Juan
Gabriel receive gold disks in Madrid for sales of 100,000 units of the LP
“Rocio Durcal Canta A Juan Gabriel”" from Pepe Fernandez, left, of the SER
radio network as Ramon Segura, general manager, Ariola Spain, looks on.

International Turntable’

David Young has joined WEA In-
ternational. Young was formerly the
regional director of IFPI for Asia
and the Pacific. His first assignment
for WEA International will be in
Sydney with WEA Australia, to be
followed by a stint in London with
WEA UK.

Young was born and educated in
New Zealand. After nine years as an
attorney, in Wellington, he went to
Hong Kong for IFP1 where he spear-
headed the antipiracy attack
throughout Asia. In 1978, he organ-
ized the first Asian Record Produc-
ers Conference in Manila.

The Essex Music Group names
Burt Berman, a former American at-
torney, as director of development
and artist relations. Reporting
directly to managing director David
Platz, Berman will be responsible
for the coordination of Essex Music
Publishing, promotional and pro-
duction activities as well as contracts
management, and the development
of new talent—especially writer/per-
formers. Berman was previously as-
sociated with TRO, sister company
to Essex in the States.

As a follow-up to staff changes
within the U.K. organization of
RCA in recent months, Ken Glancy,
managing director has appointed
four- divisional directors: Peter
Bailey, commercial marketing;
Charles Brown, finance; Derek Ever-
ett, creative development; and Stan
White, personnel.

PARIS—-A&M’s European oper-
ation is seeing personnel changes
aimed at greater penetration of 16
European territories plus great co-
operation and links with CBS.

Cathy Oudemans, formerly pro-
motion co-ordinator, now becomes
promotion director, with respon-
sibility for television and concert
tours, and will co-ordinate promo-

tion right through continental Eu-
rope.

In general A&M promotion will
move closer to CBS, with Ariane
Sorps handling radio promotion and
Olivia Demachy the press. They both
work with Robert Toutant, CBS pro-
motion director, and Francoise
Serre, CBS press and promotion,
and with department executives
Francoise Soavi, Marie-Laurence
Gourou and Jean-Francois Bouquet.

Marketing is now the respon-
sibility of Christina Mastrogiovanni,
reporting to European marketing
chief Russ Curry.

LONDON-Les Cocks is to rejoin
Associated Communications Corp.
Lid,, the organization previously
known as Associated Television
Corp. as executive assistant to Jack
Gill, deputy chairman and deputy
chief executive.

His role in this surprise move is to
take control of group liaison on a
worldwide basis, as from Nov. l.
Cocks has a long history with the
corporation’s subsidiaries. From
1956 to 1970, he worked for Pye Rec-
ords, rising from sales promotion
representative to general manager.
From 1970 to 1975 he was program
producer for ATV Newwork Lid,, his
production credits including “The
Golden Shot” and “New Faces.”
Then he became executive assistant
to Louis Benjamin, chairman of Pye
Records.

In June this year, he left ACC
briefly to join Rak Records in Lon-
don as general manager to the
Mickie Most-headed company.

LONDON-—Following the depar-
ture of senjor executives Terry Bar-
tram and Peter Bond, Ken Mali-
phant, Phonogram U.K. managing
director, has restructured his top
level staff based in London.

Bronze Renews Ariola Deal

MUNICH—Bronze Records has
renegotiated and renewed its licens-
ing of Bronze’s most successful pe-
riod ever in German-speaking mar-
kets, covers Austria, Switzerland,
Benelux, Spain, Anderra, Mexico
and Germany itself.

Bronze artists have featured con-
stantly in German charts ever since
September 1977. Newcomers Goldie
have made a good start in this terri-
tory, and Manfred Mann’s latest
Earth Band album “Watch” is on
the verge of going gold.

It is Uriah Heep, though, who
have contributed most notably to
Bronze’s performance, with three
single and two album chart entries in
the last year, and a gold disk for the
“Innocent Victim” album to go with
the band’s Radio Luxembourg

Golden Lion award, presented ear-
lier this year.

After its return from the States,
the band will embark, in January
next year, on an extensive European
tour which Ariola will support with
a major promotion campaign.

The company is already due to
mount one of its largest ever rock
marketing campaigns for the new
Uriah Heep album “Fallen Angel”
and the single “Come Back To Me.”

The band has toured widely in
Germany during the last year and
appeared several times on tv, even
fronting its own half-hour show.
Heep’s success has accounted for a
large part of Bronze’s total record
sales of 2 million units in this terri-

tory.
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® Continued from page 6

chart disks in a year by making it 32
this year, with three months stll to

0.

2 “When 1 joined Phonogram in
1971, the target was $7.6 million and
we'll do $32.2 million by the end of
December.” He stressed that the tar-
get for 1979 had been upped to
around $42 million, and added, “I'm
fed up with the boring reputation
Phonogram once had. And 'm sick
of the theory that if your company is
America, then ipso facto it will be
successful.

“What's more I’m tired of hearing
Phonogram considered as a threat to
the so-called majors. We're success-
ful because we have a good and
skillful staff and a strong artist ros-
ter. We don’t have to feel inferior to
anyone. We’re a large small com-
pany and that is the best philoso-
phy.”

Product introduced featured
many big names. David Essex,
newly signed to Phonogram, at-
tended in person, having gone gold
with his debut “Oh What A Circus”
single and with an album out in the
New Year.

Material from Crown Heights Af-
fair, Martyn Ford (Mountain), new

s IN 5 U.K. LPs ON TV
| Phonogram U.K. Plans
! To Use TV More In 79

US. signing the Stumble Bunnies
and the Village People, the latter
first release following the deal with
Can’t Stop Productions, was intro-
duced. New singles are coming from
10cc, Status Quo, David Essex and
Dusty Springfield.

Phil Wainman, Utopia chief,
presented Linda Vertue, formerly
with 5000 Volts, on “Treat Me Like
A Woman” and a single by new
signing U.K. Upstarts.

Tony Stratton-Smith, Charisma
chief, reported an upsurge in sales
since May of 20% over last year’s fig-
ure, 22% over the sales budget and a
2.9% market share for the label. He
introduced Darling, four-piece girl
group and the Dazzlers, four-strong
male band from London. Other
Charisma product came from Blue
Max, Patrick Moraz, Steve Hackett,
Welsh singer-writer Steve Joseph,
Berry Humphries.

For Rocket, David Croker played
cuts from Kiki Dee’s new album,
and from Judy Tzuke, Lulu and El-
ton John (“Part Time Love™).

Nigel Grainge and Chris Hill, of
Ensign, were absent, recording a
Lipstick album in New York, but on
video Grainge said that of 15 re-
leases over the past year, six had

French Music Industry Is
Buoyed By New Statistics

PARIS—The French Ministry of
Culture has brought out statistics
covering current links between cul-
tural activities and the consumer,
much of them involving the music
industry.

It finds that 93.8% of all French
families own a radio set and most are
now acquiring a second receiver for
the home. Car radios are also on the
increase, with some 5.6 million au-
tomobiles now equipped.

Some 75% of French teenagers lis-
ten to radio every single day, and
only 11.4% never listen at all. Aver-
age listening time works out at 16.9
hours weekly. Television, which
lagged behind statistically for so
long, is now catching up with radio.
Now 87.5% of French families own a
v set, butonly 21.8% have color. Ac-
cording to the report, 65.1% watch
television every day and only 12.6%
limit viewing to twice a week.

Record players in use total 10.5
million and increase by a million a
year. Now 60.5% of all families own
one. and of the total some 2.1 million
are hi fi.

Around two-thirds of the popu-
lation, 62.2%, buy records.

Cassettes as yet cannot compete
with disks, but some 27.2% of
French families own cassette players
or tape-machines. There are now
8.35 million cassette players in use.

A summary shows that two-thirds
of France is listening to music, at
least half more than once a week.
The ministry concludes that this can
lead to a decline in concert attend-
ance, with more and more people
preferring to listen to music in their
own homes.

The expansion of the record in-
dustry and the hi fi chains on which

Midem/MIP Move

The Midem/MIP-TV Organiza-
tion will be moving to new head-
quarters at 179, Avenue Victor
Hugo, 75116 Paris (Tel. 505 1403) as
from Dec. I. The telex number will
remain 630547 MIP-MID.
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it depends, is very impressive. Total
turnover for disks and cassettes for
1975-77 was $340 million. This is
well below books and television sets,
but the rate of expansion is given at
26% against 13% for books and 12%
for television.

And if disk exports trail behind
books and films, France still has a
favorable balance, with exports
standing at $28 million and imports
at only $10 million.

Disks and cassettes come out at
the rate of 11,000 new items a year,
against 22,000 new books. The top
five record companies have 60% of
the market.

Soundtrack LP
Sets Record In
Southeast Asia

HONG KONG-The soundtrack
album from the Cantonese film.
“The Contract,” has become the
largest selling album by an Asian
artist in the history of the Southeast
Asian recording industry. The al-
bum, featuring original material by
Polydor recording artist and star of
the film. Sam Hui, has sold over
500,000 units to date.

The previous largest selling album
in the region was Hui's soundtrack
album from the film “Private Eyes”
in which he also starred. Released in
1976, this album has sold 350,000
units in Southeast Asia where the
film broke all boxoffice records in
Hong Kong. eclipsing the previous
record set by Bruce Lee’s “The Way
Of The Dragon.”

Hui is the recognized pioneer of
what has been dubbed the Canto-
rock sound, which is a combination
of coloquial Cantonese lyrics sung
over a hard rock instrumental back-
ing. The Polydor artist also has the
distinction of twice being the
recipient of the Centennial Award,
the highest award presented to any
artist during the Hong Kong Gold
Disc Awards Presentation.

=
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charted, four of them by the Boom-
town Rats. New product is coming
from Shampoo, Light Of The
World, and Ray Tissier and Robert
Johnson.

A l14-track “Greatest Hits” album
from the Steve Miller Band features
seven U.S. hits. Magna Carta has re-
signed with a new album “Prisoners
On The Line” coming. Also on the
way is an LP by guitar tutor UIf Go-
ren, and albums from Kamahl,
Harry Secombe, and Paul Mauriat.
Bethnal, the newly re-formed Lin-
disfarne and Airwaves were also
featured.

The “Back-To-Back” two album
package formula links similar works
or artists in “Siamese-twin” style at
the sleeve spine.

250M Pickwick $
To Show Public
Budget Is Quality

LONDON-In a determined ef-
fort to “let the public know there is
no difference between the quality of
full-price and budget product,”
Pickwick International here is
launching a new range of 20-track
albums and tapes, supported by a
$250,000 radio promotion splash.

Monty Lewis, managing director,
says, “There are still people who
think that budget must mean some-
thing inferior, and that attitude 1S
particularly strong among young
record buyers.

“It is fact that we sold more than
15 million units last year and that
proves many people are also aware
of the value-for-money aspect of
budget records. But our new series is
aimed hard atshowing budget prod-
uct is pressed to the same high stand-
ards as full-price albums.”

There will be a total of 2,000 radio
commercials spread over 14 days.
The first 20 albums will be in lim-
ited-edition supplies of 250,000 (in
tape, 70,000), and each includes
original recordings by original art-
1sts.

Titles are on the lines of “Classical
Masterpieces,” “20 Super Hits,” “20
Original Rock Hits,” “Star Perform-
ances,” “Rock And Roll Classics”
and “Walt Disney Super Sound-
track Onginals.”

Lewis adds, “Our new series, ban-
nered Limited Editions, appeals to
all age groups, with young fans in-
terested following the release of sev-
eral Pickwick albums featuring con-
temporary rock music recently,
which has had kids looking into our
racks for the first time.”

Spain Goes Reggae

BARCELONA-—Three television
performances here by Bob Marley
and the Wailers, plus his show in
Ibiza and a back-up promotion cam-
paign by Ariola in discos and on ra-
dio has triggered a vital interest in
reggae music throughout Spain.

Marley’s “Is This Love” single
and the “Kaya” album are selling
hugely so that all his earlier albums
have been re-released here, with
special interest in “Exodus.”

Now virtually all Spanish record
companies are looking for their own
reggae performers and reggae events
are being arranged in discotheques
with guest appearances of bands like
the Cimarons, from the UK.
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RECORD GIFT—Ottawa’s Mayor Lorry Greenberg,l right, recAeVives the first of

a “limited edition” presentation case containing a selection of Canadian
recordings from Brian Robertson, president of the CRIA. The cases will be
presented to official visitors to Ottawa by the mayor.

Rock Prog

TORONTO—The Pringle Pro-
gram, Canada’s only syndicated
weekly rock show on private radio,
will tackie the lucrative U.S. market
later this fall, executive producer
David Hammond reports.

The four-hour show, which is pro-
duced in Toronto by Transound and
currently broadcast by 54 AM and
FM stations nationally, will take its
first step into the U.S. market this
fall with Hammond scouting out
possible revenue centers in the
southern market to support U.S.
syndication plans.

“I think we stand a very good
chance in the U.S.,” he says. “I feel
the job of lining up advertisers and a
network of stations to carry the show
is going to be a big undertaking, but
they understand the network con-
cept better down there than here.”

The format of the Pringle Pro-
gram, hosted by Doug Pringle, is al-
bum oriented rock, combining news,
album reviews, interviews and in-
depth features on major groups. The
marketing strategy aims the show at
young adults, 18 to 35, and the pro-
gram is distributed on reel-to-reel
tape to subscribing stations free of
charge.

Transound sells its commercial
time in packages of four 30-second
spots per show. Spots are aired once
per hour, and there is room for a
maximum of five national adver-
tisers. While campaign lengths are
flexible, the cost per package to an
advertiser is $3,000 in Canada under
the current set up.

Major advertisers to date include
Colgate-Palmolive, Labatt’s brew-
eries, Lee Jeans, Sony and Minolta
camera.

Supplementing the radio show in
many markets is a newspaper col-
umn written by program producer
Martin Melhish and Pringle. The

Form New Agency

TORONTO-Associated Creative
Talent, a new agency has been
formed by top line booking agents
Peter Kewley and Greg Brown. Ac-
cording to the duo, the company is
dedicated to the “development and
growth of domestic talent.”

“Our aim,” says Kewley, “is to
provide for the artist and his man-
ager the advice and direction that we
feel is currently missing in the Cana-
dian booking business.

NOW ON 54 CANADIAN STATIONS =

ram Will Seek
Syndication In U.S. Mart

By DAVID FARRELL

column is syndicated in typeset form
and appears in approximately 50
dailies and 100 weeklies across the
country, via the Toronto Sun Syndi-
cate.

Hammond notes that there is only
one other weekly syndication pro-
gram in Canada, the four hour Big
Country show. If Hammond is suc-
cessful in establishing a U.S. net-
work of radio stations and receives
favorable guarantees from advertis-
ing agencies in New York and Los
Angeles, the Pringle Program could
be on North American syndication
by as early as summer of next year.

ATV MUSIC
FORMS 2 NEW
CANADA FIRMS

TORONTO—-ATV Music Corp.
president, Samuel Trust, announces
the formation of ATV Music Pub-
lishing of Canada Ltd. and Welbeck
Music of Canada Corp. The com-
panies’ primary focus will be the de-
velopment of Canadian talent for
dissemination not only in Canada,
but throughout the world, via ATV’s
major offices in Los Angeles, New
York, Nashville, the U.K. and Aus-
tralia.

The new companies will be the
Canadian publishers for the catalogs
of the American, British and Aus-
tralian companies ATV Music Pub-
lishing; Maclen Music, Welbeck
Music and Cornet Music.

Having previously founded
Beechwood Music of Canada, this is
Trust’s second venture into the Ca-
nadian market. (Beechwood opened
the doors for such Canadian copy-
rights as “Snowbird” and “Put Your
Hand In The Hand.”)

The corporation, with Bernard
Solomon as general manager, will
initially be housed here at 14 Dun-
donald St. Plans are currently being
made to locate in Montreal as well.

Studio Experience
Going Great Guns

MONTREAL—Studio  Experi-
ence general manager Steve Ham,
reports back-to-back business for
the city’s newest recording facility.
Artists recently working in the studio
include Alma Faye Brooks and Mar-
tin Stevens and studio time is
booked for Boule Noire and Oc-
tobre.

Ham says that there is a strong
possibility that computerized mixing
equipment will be installed or pur-
chased within the year.

VANCOUVER

Bob Dylan's Coliseum Nov. 11 concert date
should be a sell-out with all but 1,000 of 17,500
tickets snapped up first day of sale. ... The
city's only new wave club, the Quadra Cabaret,
has stopped booking punk because of continual
acts of vandalism on the part of punk rock fans.
The last act booked in under the old policy was
San Francisco's Negative Trend and LA's
Weirdos are now left with open dates in the city.

Local celebrity Joey Shithead is getting mar-
ried in January to local gal, Cheryt Thompson.
Shithead and band, D.0.A., have become torch-
bearers for the local punk community and have
played everything from hotel gong shows to po-
fitical rallies in the surrounding area.

Randy Bachman has concluded a contractual
deal with CBS Records for distribution of Legend
Records product, which include the first two
Trooper albums. Bachman, meantime, has left
Polygram and signed to the new Scotti label.
First success for the new company is John Paul
Young. Bachman is to form a new band and is
working on installation of a custom-built 24-
track studio at home in Lynton, Washington.

MONTREAL

10 CC's Graham Gouldman in town briefly to
discuss tour support plans with Polydor brass.
The band is now in Winnipeg rehearsing for the
North American “Bloody Tourists” trek. ...
Capitol has just rleased Jerome Lemay's debut
album, entitled “La Deuxieme Parie De Mon
Show.” Local girl Diane Dufresne causing a stir
in town via her latest Barclay LP release, “Live
At The Olympia, '78."

CBS has just issued a live album by local Oc-
tobre. The jazz/rock band is now in the studio
recording its next studio album. . . . Lisa Dal
Belio in from Toronto for talks with London
staffers about the up-coming release of her
“Pretty Girls” album.

From The Music Capitals
Of The World

TORONTO

Neil Young returned to Toronto for a one-show
date at Maple Leaf Gardens and received sen-
sational reviews. The Californian based singer/
songwriter declined to give any interviews while
in town, as did Bob Dylan and Peter Gabriel who
have been in the city recently for shows at the
same venue.

Dylan’s show brought in Bruce Lundvali,
president CBS U.S., and Dick Asher, CBS inter-
national president. The singer also made a brief
appearance at the El Mocambo two nights prior
to his show to catch a Wet Willie set at the ciub.
One source indicated that Dylan may have been
checking out the venue as the possible site for a
live recording.

Streetheart's debut album has gone gold in
Canada, with the presentation nationally tefe-
vised on the CTV late-night news. The presenta-
tion was done in hometown Edmonton with
mayor Henry Baker on hand to honor the act.
The next album has been confirmed to be pro-
duced by Nazareth's heimsman, Manny Charl-
ton. .. . CHUM-FM has added three tracks from
Devo's LP to regular rotation. The Ohio band,
managed by Efliot Roberts, played the El Mo-
cambo, Wednesday (25) for an FM broadcast on
the same station the following night.

According to Q-107 FM's new “Street Sheet,”
Toronto’s top 20 albums in the city include
Meatloaf (#6), Heart's “Dog & Butterfly (#7),
Joe Walsh (#14), Kiaatu (#20) and topping
the list is “Who Are You,” by the Who.

U.K. tours Toronto, Montreal and Quebec City
with Polydor's Saga opening all three shows. . . .
Frank Miils tatest album has gone gold, an un-
usual feat for an MOR artist. ... CHOM-FM
claims to have had the world premier of 10 CC’s
latest LP, “Bloody Tourists,” while CHUM-FM
and Q-107 in Toronto scooped a number of ma-
jor U.S. markets on the latest Ronstadt album.

DAVID FARREL
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for DJM Records in London. . . . New album
“Babylon By Bus" out in two-record format via
Island covering Bob Marley and the Wailers
summer-long world tour.

Anger among some BBC staffers over “Album
0Of Week"” treatment for “Roddy” by Phonogram
new signing Roddy Llewellyn, better known as
friend of Princess Margaret. .. . David Essex’s
first tour in a year has him backed by Barry de
Souza (drums); Phil Palmer (guitar), Herbie
Flowers (bass), and sawist Alan Wakeman, the
singer leaving “Evita” on November 4.

WEA released here a limited edition six-
record box set “Charlie Parker,” each one indi-
vidually hand-numbered in a 4,000 run, retail-
ing at around $50 a package, with special book-
let by Ross Russel, producer of the Parker
sessions. . . . Welsh singer Derothy Squires now
managing singing comedienne Joan Turner. . ..
Week-long gig for Peter Tosh here early Novem-
ber called off because of alleged injuries while
detained by the police in Jamaica.

BBC-TV “Omnibus” series here probed the
record industry, including aspects of the “punk
phenomenon” and Stiff Records, plus a filmed
meeting of the BBC's radio “playlist” meeting.
... Dates in London and Manchester part of
Olivia Newton-John's world tour, marking a
triumphant return for her after five years away
in pastures new. PETER JONES

SYDNEY

Leading Australian artist manager Michael
Chugg has located his operations in Los Angeles
for three months, to oversee the recording of his
acts Richard Clapton and The Kevin Borich Ex-
press. Clapton’s recording is being funded by
Festival Records Australia, who have supported
the artist for five previous albums. Chugg is at-
tempting to secure international recording deals
for his acts, both of whom are premier concert
draws here.

LA. producer/engineer Jay Lewis (Gary
Wright, Player, Attitudes) has returned home af-
ter a one week Australian visit to attend the
launching of the 11th Sherbet album which
he produced at Western Recorders. During his
stay he looked over major local rock acts and ex-
pressed a desire to undertake regular produc-
tion projects in Australia. ... The Sherbet LP
was debuted to the nation via a prime time radio
linkup, taken from a live performance before se-
lected media at Sydney nitespot Joois.

Harry Vanda & George Young, the Australian
writers/producers who are, along with Little
River Band, spearheading the 0z rock world in-
vasion (John Paul Young, AC/DC) have stormed
the national charts with their own single (under
the guise of Fiash & the Pan) “Down Among the
Dead Men,” following their huge hit “Hey St.
Peter.” English release of the single carries the
amended title of “And the Band Played On.”

Contracts were exchanged between Festival
Records and the San Francisco label Berserkley,
after more than six months of negotiation. Initial
releases will include The Rubinoos, Jonathan
Richman’s Modern Lovers and Greg Kihn. A
strong launch is being planned for The Ru-
binoos, considered by Festival to be particularly
suitable for the Australian pop market.

Phonogram has re-signed top local MOR art-
ist Kamahl to a five year contract worth a min-
imum of $2 million. Kamahl is one of Australia’s
top export acts, with exceptional popularity and
record success throughout Europe. In 1979 he
will attempt a full-scale invasion of the U.S.
market with a concert tour and release of se-
lected back-catalog. GLENN BAKER

VIENNA

Polydor here sold more than 50,000 units of
the “Mama Leone" single by Bino (Carrere). . . .
Jazz-rocker Al DiMeola, with his band, in for two
concerts sponsored by a Vienna bank, the shows
also featuring Hot Chocolate and Grace Jones.

Aves label, distributed until recently by
Amadeo, now taken over by Musica, with Roger
Whittaker still the roster bill-topper for the la-
bel. . . . Phonogram reports sales of 50,000-pius
albums and cassettes of Vader Abraham’s “in
Land Der Schluempfe,” with a piatinum award
going to the Dutch singer-writer.

Baccara (RCA), Kirsten Lilt (Ariola) and Julie
Parsons (Amadeo) toured Austria. ... Rock
group Eela Craig (Philips) successful with its
“Missa Universalis” at the Bruckner Festival in
Linz. Now the already-recorded pop mass will be
presented in the Berlin Philharmonic Hall, with
a spring tour of Switzerland and a visit to the
Sacred Song Festival in Poland to follow.

From The Music Capitals
Of The Worlor)l

German comic actor Didi Hailervorden (Phil-
ips), sponsored by Profil Promotions, has toured
Austria for the first time. ... Norwegian pop
singer Kirsten Lill (Ariola), now living in Austria,
voted most popular artist of the past decade by
readers of an Austrian young peoples magazine.
... Smokie, Santana, Bonnie Tyler, Margot Wer-
ner and Rod Stewart giving concerts here in No-
vember.

Neil Diamond's “20 Diamond Hits” (Poly-
star) over the 30,000 sales mark according to
Phonogram here. . . . Polydor reteased the first
record of Patrick Nitson from Germany in Aus-
tria, the disk having gone through Ariola in Ger-
many and Switzerland.

Conductor Carol Maria Giufini awarded the
Bruckner Ring award by the Vienna Symphony
Orchestra members. . . . This year's annuat con-
ference of the TV/Film Group of Polygram held
in Vienna. MANFRED SCHREIBER

BUCHAREST

Showing now in Romanian cinemas is the
US. movie “New York, New York,” pulling big
boxoffice figures, with the United Artists’ sound-
track often broadcast by Radio Bucharest. . ..
Sergiu Celibidache, of Romanian origins, in
again for a series of concerts conducing the Ro-
manian George Enescu Orchestra.

Some 42 shows presented by various coun-
tries at the National Folklore Festival at summer
resorts here. . .. At the Sports and Culture Pal-
ace of Bucharest, a three-day gala of rock and
Romanian folk was staged by the magazine
“Saptamina.”

The Romanian Academy prizes this year went
to: Aiexandru Leahu, the Ciprian Porumbescu
award for the “Mesterii Claviaturri;” and the
George Enescu award to Ludovic Feldman for
the “Chamber Orchestra Concertino.” .. . Light
music singer Corina Chiriac took part in the Pol-
ish Pozman Festival, followed by a tv show in
Katowice and a one-off tv show in Sofia, Bul-
garia.

Recent visitors to Romania include: the Pol-
ish Light Music Ensemble, including singer
Krysztof Krawczyk; the Murray Louis Dance
Company from the U.S.; the Spanish Fiesta de
Espana company; and the Camaguey ballet of
Cuba. . .. A “Gershwin Festival” was held in the
Radio-Television concert hall, introduced by Dan
Mizrahi, conducted by fesif Conta and featuring
U.S. artists Vivian Martin (soprano) and Joseph
Plon (piano).

Singer Angela Similea took part in Rudy Kar-
rel's shown on Hamburg TV, and aiso filmed
shows in Katowice, Poland and Magdeburg, East
Germany. . . . Electrecord here published two al-
bums dedicated to noted composers: “’Beautiful
Youth,” 14 items by Temistocle Popa, and "I
Live A Beautiful Day,” with 14 more by Aurei
Giroveanu.

Young artist Paunita lonescu appeared on a
single for Czech company Supraphon, together
with the Traditional Jazz Studio, a jazz band
from Prague, conducted by Pavel Smetacek. . ..
ARIA, the Romanian booking agency, now based
in new offices: Str. lenachita Vacarescu nr. 16,
R-70528, Bucharest: Telephones 137008 and
155420.

Great musical activity in our various seaside
resorts, with more than 15 discos opened
around the areas, plus regular programs of mu-
sic aired by Radio Holiday, celebrating its 12th
year. ... The Deina ensemble of the Romanian
army currently touring the Soviet Union. ...
Mexican musician Henryk Szeryng invited to ap-
pear in the closing concert at the Bucharest
State Philharmonic this year.

Romanian company Elecyrecord edited the
album “Basin Street Blues” with Ella Fitzgerald
and is preparing another with Mahalia Jackson,
using help from recordings from the West Ger-
man label Delta. ... Import records available
here include: “Kuzaviak Goes Funky,” with the
Zbygniew Namysiovski Quintet, from the “Polish
Jazz" series from the Muza company, and two
Karel Gott albums, “In Mir Klingt Ein Lied” and
“The Golden Voice Of Prague.”

At Sibiu, the three-day festival “The Days Of
Jazz Music” featured Romanian groups Vocal
Jazz Quartet, Radu Ghizasan Group, Marius
Popp Group and Gramephon, plus three U.S.
outfits, here via the U.S. foundation “Friendship
Ambassadors”: the jazz bands of the Appala-
chian University of Boone (conducted by Bill
Gora); of the Sam Houston University of Texas
(conducted by David Caffee); and of the Jack-
sonvilte University of Alabama, conducted by
Ron Surace. The event was presented by Florian
Lungu of Radio Bucharest.

OCTAVIAN URSULESCU
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Billboard SPECIAL SURVEY For Week Ending 10/28/78 4

TED NUGENT-Weekend Warriors, Epic FE35551. Pro-
duced by Lew Futterman, Cliff Davies, Tom Werman. The mad
gonzo of heavy metal rock is back with another free-wheeling
bunch of guitar-heavy, intensely delivered hard rock. Amidst
the chaotic bombardment of riffs, a definite Nugent style
takes hold and becomes very commanding. The success of
“Cat Scratch Fever” proved that there was room for Nugent
on AM playlists after all. Nugent's songs, delivered frenziedly
are overpowering. The muscular guitar riffs are incessant
while his vocals match the guitar energy. Nugent's band is
riff-heavy as evidenced in lack of keyboards.

Best cuts: "Need You Bad,” “Venom Soup,” “One
Woman,” "“Weekend Warriors,” “Smokescreen.”

Dealers: Nugent's previous two LP’s were successfull sales
and chart wise.

THE [SLEY BROTHERS—Timeless, T-Neck KZ235650
(CBS). Produced by Ronald Isley, Kelly Isley, Rudolph Isley.
The masters of rhythmic funk shine on this set of previously
released material, including “It's Your thing," its biggest hit
todate. A lot of the material here is outside material, includ-
ing songs by Stephen Stills, Neil Young, Carole King, Jackie
De Shannon, Jimi Hendrix, Bob Dylan, and James Taylor.
Since the album includes such pop classics as “Iit's Too
Late,” “Fire And Rain" and "Lay, Lady, Lay," it should expe-
rience wide crossover success even though it omits such re-
cent Isley gold hits as “That Lady” and “Fight The Power,”
which were covered in the “Forever Gold" collection. One of
the cuts was electronically re-recorded to simulate stereo. All
feature the brothers' hard-driving instrumentation, accenting
guitar and bass.

Best cuts: “Love The One You're With,” “Work To Do,”
“Brother, Brother,” “Pop That Thang,” “Spill The Wine."

Dealers: Group is one of the top album acts in pop or soul.

P (Cwro)

T Classical

VILLA-LOBOS: TWELVE ETUDES, “SUITE POPULAIRE
BRESILIENNE"—Julian Bream, guitar, RCA ARL12499. This
could be the most popular offering yet by Julian Bream, one
of the first classical artists to find acceptance with the youth
culture. There’s prismatic variety and seductive beauty in
these brief solo episodes by Villa-Lobos, compounded of in-
fluences as diverse as Bach, Chopin and the composer's be-
loved Brazilian folk idioms. Bream plays deliciously, and lis-
teners may wonder if they're hearing folkloric guitar or one of
the recent jazz fusion efforts so arresting and effortless is the
result.

SUPPE: FAMOUS OVERTURES —Marriner, London Philhar-
monic, Philips 95500399. Few of us can avoid getting caught
up in the big military fanfares, the feverish dances or the gal-
loping chase episodes with which Suppe sparked the 19th
century operatic stage. Marriner, who is fast becoming one of
the most popular of classical artists, has caught all of the ac-
tion in these big, brilliant performances. Things move along
at a sparkling pace with a crispness and vigor that avoids

ﬁ\%\\ﬁ/ﬁ} <
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STARGARD—What You Waitin' For, MCA MCA3064. Pro-
duced by Mark Davis, Zachary Perry. This female trio exhibits
its ability to turn plain lyrics into meaningful productions. Vo-
cally, this LP is possibly more outstanding than previous ef-
forts. Instrumentation is excellent with percussion out-
standing. The singers offer exciting vocal interplay. Their brief
solo efforts are equally impressive. Most tunes are both in-
strumentally and vocally energetic and there are no low mo-
ments here—even midtempo numbers end on a high note.

Best cuts: “Blue Rain,” “What You Waitin' For,” “Never
Take You Back,” “How Come | Can't See You.”

Dealers: This group has created a lot of excitement in its
relatively short career.

MAJOR HARRIS-How Do You Take Your Love, RCA
APL12803. Produced by Jerry Ragovoy. An excellent selection
of crisp, clean material for this vocalist whose style is smooth
and easy. Harris is most exciting when he combines several
tempos into one number. Instrumentation is simply struc-
tured where each instrument is heard, but remains well in the
background. Background singers totally complement this
singer. While most tunes are ballad-oriented, he delivers
them with more force than ever. Maybe for the first time Har-
ris fully exhibits his ability as a powerful vocalist.

Best cuts: “| Wanna Dance With You,” “Lucky Day,”
“Night Moods,” “This Is Forever."”

Dealers: Harris has his own following.

ISRAC HAYES—For The Sake Of Love, Polydor PD16164.
Produced by Isaac Hayes. Hayes produced and handled vocal
and instrumental arrangements on his latest LP, which mixes
four originals with stellar covers of Billy Joel's “Just The Way
You Are” and James Taylor's “Don’'t Let Me Be Lonely
Tonight.”” Strings and horns highiight two of the cuts, while a
Jim Burgess mix on Hayes’ “‘Shaft 11" should spark disco ac-

Mumt

STEVE MARTIN—A Wild And Crazy Guy, Warner Bros.
HS3238. Produced by William E. McEuen. Martin s un-
questionably the hottest thing to happen to comedy and
the entertainment world. His off-the-wall humor and
stage antics not only resulted in a platinum debut last
year with “Let’s Get Small,” but packed houses around
the country. Martin’s newest, titled again after one of his
trademarked phrases, is another exercise in laughter
Side one returns Martin to San Francisco’s Boarding
House, the locale of his last LP. Side two was recorded at
Denver's Red Rocks. For the lucky who caught Martin on
tour this summer, much of the material will be recogniz
able, containing such crowd pleasers as “A Wild And I
Crazy Guy," the Czechoslovakian bachelors and his single
hit “King Tut.”

Best cuts: There's laughter in all the grooves

Dealers: Even at $8.98, the laughs are worth it

ceptance for the artist, who is now experiencing on the dance
floor the success that he had on pop radio in 1971 when the
original “Shaft” was a number one hit.

Best cuts: “Just The Way You Are,” “Shaft It,” “Zeke The
Freak,” “If We Ever Needed Peace,” "Don't Let Me Be Lonely
Tonight.”

Dealers: Hayes has a steady following in the disco, soul
and pop markets.

PEACHES & HERB—2 Hot, Polydor PD16172. Produced by
Freddie Perren. This first effort for this duo in nearly a decade
is totally contemporary with vocals stronger than ever. The
tunes here are for the most part energetic but without a real
disco flavor. Lyrics are excellent and the instrumentation is
generally large orchestral. When needed, a small band is used
but it is always heavy and rhythmic. Both singers take solos
but when their voices come together it is truly one sound
heard. The voices have matured through the years, gaining
more power and control.

Best cuts: “We've Got Love,” “Shake Your Groove,” “Reu-
nited,” “The Star Of My Life.”

Dealers: With proper placement this LP should sell.

~C v\
Country '™

CONWAY TWITTY—Conway, MCA MCA3063. Produced by
Owne Bradley. All the ingredients of the best of genuine
country are here in another fine collection of tunes by one of
country music's greats. Lending his own inimitable touch to
each tune, Twitty keeps the pace rolling and the renditions
fresh and lively. Imaginative production by Bradley and in-
ventive licks by top studio player give Twitty all the enhance-
ment he deserves.

Best cuts: “Boogie Grass Band,” “I've Just Got to Know
(How Loving You Would Be),” “She's A Woman All the Way,"”
“Your Love Had Taken Me That High.”

Dealers: There’s no deadweight here—all songs in this
package are potential chartmakers.

LARRY GATLIN-Larry Gatlin's Greatest Hits, Vol. 1, Monu-
ment MG7628. Produced by Larry Gatlin, Fred Foster. Gatlin
has a solid release containing the songs that propelled him
into a No. 1 chart status. There’s some exceptional guitar
work, enough strings to sweeten the sound, and some in-
triguing production buildups. But the emphasis remains, as it
should, on Gatlin's superb voice that reaches, and sustains,
notes that would torpedo lesser singers.

Best cuts: Try them all.

Dealers: Gatlin parlays his strong singles success into a
major LP with this package.

STANLEY TURRENTINE—What About You, Fantasy F9563.
Produced by Stanley Turrentine. Turrentine’s warm, flowing
tenor sax makes a solid connection with the forces of cross-
over music who are moving a covy of jazzmen into broader
audience reaches. Although this LP was cut in Philadelphia,
there is no attempt to convert it to an East Coastish pop en-
try. Rather, it is a continuation of the veteran blower's efforts
to expand his jazz capabilities by infusing newer rhythms and
musical influences. Certainly the adding of voices behind his
romantic solo on “Feel The Fire" and the blending of a sure-
fire authentic disco dance tempo behind ““Disco Dancing"" are
first-rate efforts along the fusion trial. The disco cut could
prove to be his biggest single, so infectious and lilting is the
chart by Richie Rome, who plays keyboards in the sextet.

Best cuts: “Disco Dancing,” “Manhattan Skyline,” “Feel
The Fire,” “Wind And The Sea.”

Dealers: Stock in jazz but play in-store, especially the
“Disco Dancing” cut.

DEXTER GORDON QUARTET—Manhattan Symphonie, Co-
lumbia 35608. Produced by Michael Cuscuna. Rising fast in
jazz circles after many years in Europe, Gordon, his booming
tenor sax and three-man rhythm section have a winner here.
Six tracks are packaged attractively with superb annotation
by Pete Hamill. Big Dex blows up a cyclone, weaving inven-

tive improvisations prolifically and exhibiting the most confi-
dent, exciting style he's ever recorded.
Best cuts: “Tanya,” “| Told You So,” “As Time Goes By.”
Dealers: Stock up on this hot one. He is a man whose time
has come.

CERRONE-The Golden Touch, Cotillion SD5208 (Atlantic).
Produced by Cerrone. Cerrone’s fourth U.S. album was re-
corded on 48 tracks at Trident Studio in London. Its four cuts
were all composed by the young Frenchman, who also pro-
duced, vocalized and played drums, percussion, synthesizer.
The artist, who had a major disco hit and crossover success
last year with “Love In ‘C’ Minor” should get instant dance
floor acceptance with these cuts, which range in length from
6% to 10 minutes. Cerrone is backed on the tracks by a bevy
of top musicians, including strong brass and string sections.

Best cuts: “Je Suis Music,” "“Rocket In The Pocket,” *‘Look
For Love,” “Music Of Life.”

Dealers: Cerrone, who swept the top awards at Bitlboard's
disco forum, is one of the top names in the field.

R
FirstTime Around

JOHN PAUL YOUNG—Love Is In The Air, Scotti Brothers
SB7101 (Atlantic). Produced by Vanda & Young. Vanda &
Young produced and co-wrote all but two of the songs here,
on which John Paul Young and band member Warren Morgan
collaborated. The highlight of this crafty pop package is the
title cut, a sprightly light pop rocker which is a top 10 single.
The full-bodied instrumentation provided by the singer and
his five-man backup band spark the cuts, which range in
tempo to make this a well-balanced maiden effort. It is also
the first LP from Ben and Tony Scotti's new label, and they
can be expected to pull the promotional muscle on the album
that they already used to deliver a top 10 posting on their
first 45.

Best cuts: “Love Is In The Air,” “Fool In Love,” “The Day
That My Heart Caught Fire,” “Lovin’ In Your Soul.”

Dealers: Single has mass appeal, as will the LP.

CHERYL LYNN, Columbia JC35486. Produced by David &
Marty Paich. This newcomer, apparently discovered on the
“Gong Show,” transcends those tacky origins to offer a dy-
namite debut package. She’s a sturdy voiced, soulful stylist,
who tackles upbeat affairs like “Star Love” and “Got To Be
Real” with energy and enthusiasm, and ballads such as “Sto-
rybook Children” and “Come In From The Rain” with sensi-
tivity. Sound is close to the Kalima work with the Emotions,
with driving drums and bass lines, punchy brass and fulsome
femme backup vocals. The material is melodic, and there are
several soul-slanted single possibilities here, as well as
Lynn’s current 45, the album's title track.

Best cuts: “All My Lovin'," "Got To Be Real,” “Star Love,"
“Give My Love To You.”

Dealers: Lynn's pitching in a crowded market, but is a
name to watch.

Billboard’s

Recommended LPs

pop
SYLVERS—Best Of, Capitol ST11868. Produced by Freddie
Perren, Sylvers. This package contains many of the group’s

early chart toppers such as “Boogie Fever'” and “Hot Line.”
The energy level is high, the r&b rhythms upbeat and catchy
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and the multi-part vocals spirited. The youthful, eight-piece
group can handle a soul ballad or a r&b rocker with equal
strength. Best cuts: “Boogie Fever,” “Hot Line,” “Cotton
Candy,” “High School Dance,” “New Horizons.”

WISHBONE ASH—No Smoke Without Fire, MCA MCA3060.
Produced by Derek Lawrence. These veteran English rockers
were never Top 40 threats and probably never will be, but the
group always arouses FM programmers. This new LP is one of
it's steadier, full-bodied efforts of late. The songs are catchy
rockers, paced by conscientious lyrics, a sense of melody and
boasts two strong guitarists, bass and drums. Yocals are fluid
and quite likeable. Best cuts: “You See Red,” “Baby The An-
gels Are Here,” “Anger In Harmony," “Like A Child.”

BRINSLEY SCHWARTZ—Capitol SWBC11869. Produced by
Brinsley Schwartz, Dave Robinson. The selections on this twin
pocket set were released on two previous Brinsley Schwartz
LPs in the early 70s. Notably Nick Lowe was a member of the
four-man group and contributes guitars and most song-
writing. The entire package is flavorful British progressive
rock of the late 60's and early 70's with an acoustic and coun-
try flavoring and smokey vocals. Best cuts: “Hymn To Me,”
“Rock And Roll Women,” “Country Girl,” “Funk Angel,”
“Starship,” “Mayfly.”

PAT TRAVERS BAND—Heat In The Street, Polydor PD16170.
Produced by Jerry Lesser. This is good basic hard rock, riff-
oriented pop music by a guitarist who has proven his metal
on two musically successful, of commercially show-moving
LPs. Backed by a drummer, bass player and another guitarist,
Travers is still upfront, his guitar leading the way through
both familiar ground as well as some uncharted areas. It is
good stuff, even if sometimes a bit uninspired. Best cuts:
“Killers Instinct,” “Evie,” “Hammerhead.”

TERRY REID—Rogue Waves, Capitol SW11857. Produced by
Chris Kimsey, Terry Reid. Reid’s maiden LP for Capitol is an
even mix of originals and well-chosen oldies including “Baby
I Love You" and “Then | Kissed Her," both co-written by Phil
Spector, Ellie Greenwich and Jeff Barry. Other covers include
“Walk Away Rene” and “All | Have To Do Is Dream.” Reid's
strong vocals and guitar are backed by a five-man band. Best
cuts: “Then | Kissed Her,” “Ain't No Shadow.”

GEORGE THOROGOOD AND THE DESTROYERS—Move It On
Over, Rounder 3024. Produced by Ken Irwin, John Nagy and
Thorogood. Here's a collection of blues executed by Dela-
ware's premier bar band, and there's something about it that
raises it into the ranks of its illustrious forebears, not the
least of which is singer/lead guitarist Thorogood’s unrelent-
ing approach to his subject, which is 10 traditional gut-level
tunes done in what could be rockabilly, boogie-woogie and
roll. Best cuts: "It Wasn't Me,” ““Cocaine Blues,” “New Ha-
waiian Boogie.”

STARBUCK—Searching For A Thrill, United Artists UALA9 18H.
Produced by Bruce Blackman, Mike Clark. This sextet returns
with a textured mix of pop, rock and MORish type material.
The band, which scored with a huge smash last year called
“Moonlight Feels Right" on Private Stock, mixes bass, key-
boards, guitars and drums with smooth vocals. Best cuts: “It
Feels Good,” “The Coldest Night Of The Year,” “Y’All Come
Here And Rock And Roll.”

HERO—Boys Will Be Boys, 20th Century-Fox T573. Produced
by Michael Lioyd. Second LP from this five-man group is a
driving blend of hard, metal-tinged rock 'n’ roll. Group is
prolific on drums, guitars, bass and keyboards with the set
containing numerous music and vocal hooks. Vocals, shared,
are also solid and high energy. Best cuts: “Boys Will Be
Boys,” “Somebody’s Calling.”

JIM CROCE—Greatest Character Songs, Lifesong 1235571
(CBS). Produced by Terry Cashman, Tommy West. These are
songs that have stood the test of time, and they comprise
some of Croce’s best. Most of these 12 tunes wilt be familiar
to any Croce fan, some more than others, and they should
appeal to rock, pop and country fans as well. All bear the pat-
ented Croce sound. Best cuts: Your choice.

LEO KOTTKE—The Best Of, Capitol SWBC11867. Produced by
Denny Bruce. The label has drawn material from several LPs
for this two pocket compilation. The four sides are divided
into acoustic, live, electric and singing. Showcased is this ac-
complished guitarist’s variety of styles as he infuses folk,
country, r&b and pop elements into the most instrumental
tunes. Best cuts: “The Shrimps Learn To Whistle,” “The Song
Of The Swamp,” “Bouree,” “Eight Miles High.”

STEELEYE SPAN—Live At Last, Chrysalis CHR1199. Produced
by Tim Hart, Mike Thompson. One of England's folk/rock leg-
ends disbands with this, its 11th album. It's the essence of
the band's style—rich in uptempo traditional English folk
presented in a contemporary framework. The live element
adds a freshness to the acoustic guitar work and multi-part
vocals and harmonies. Best cuts: “The Atholl Highlanders,”
“Saucy Sailors,” “The False Night 0n The Road,” “Rag Doll.”

BOBBY VINTON-Autumn Memories, Epic JE35605. Pro-
duced by Billy Sherrill, Bob Morgan, Bobby Vinton, Robert
Mersey. This seasonal effort consists of previously released
material by the artist, including his 1963-64 single smashes
“Blue On Blue” and “Mr. Lonely.” The theme that unifys the

(Continued on puge 104)

Spatlight—-The most outstanding new product of the week's releases
and that with the greatest potential for top of the chart placement;
picks—predicted for the top half of the chart in the opinion of the
reviewer; recommended— predicted to hit the second half of the chart
in the opinion of the reviewer, or albums of superior quality. Albums
receiving a three star rating are not listed. Review editor: Ed Harri-
son; reviewers: Dave Dexter Jr., Paul Grein, Ray Herbeck Jr., Sally
Hinkle, Kip Kirby, Roman Kozak, Jim McCullaugh, Dick Nusser, Afan
Penchansky, Eliot Tiegel, Adam White, Gerry Wood, Jean Williams.
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General News

End AnotherHectic Country Week

® Continued from page |

The convention week was also the
most far-flung geographically, as
events were staged at locations rang-
ing from downtown hotels and the
Municipal Auditorium to the Opry-
land complex on Nashville’s out-
skirts.

For the first time, many of the ac-
tivities were held at the new Opry-
land Hotel, an impressive facility
hindered by poor service and bad
food.

Hospitality suites and showcases
were slanted to visiting deejays and
radio executives. Among the firms
sponsoring either official or unoffi-
cial shows were WSM and the
“Grand Ole Opry.” Sho-Bud/Bald-
win/Gretsch, Caprice Records,
RCA, Con Brio, MCA, UA, ABC,
Inergi, Capitol and CBS.

Many of the major labels and
publishing firms took advantage of
the activities to hold corporate meet-
ings. Social events ranged from par-
ties at the home of Jim Foglesong,
president of the Nashville operation
of ABC Records, and producer Billy
Sherrill, to the impressive banquets
of the performing rights organiza-
tions—BMI, ASCAP and SESAC.

Other major events included the
Nashville Songwriters Assn. Inter-

Rush Rates First
Merc Picture LP

CHICAGO — Phonogram / Mer-
cury will release its first commercial
picture disk next month in conjunc-
tion with the new Rush album,
“Hemispheres.” The special $13.98
list pressing is being produced in an
edition of 50,000 as part of a massive
promotion of the concept LP.

Two merchandising pieces, post-
ersand a one-hour special radio pro-
gram about Rush also have been de-
vised.

2nd Daniels LP

LOS ANGELES—BIlly Daniels is
set to do a second album for EMI
Records to be produced by Norman
Newell. EMI has released Daniels’
new version of “That Old Black
Magic.”

national awards dinner, the Feder-
ation of International Country Air
Personalities banquet and show and
the CMA anniversary banquet and
show. An all-star performance of the
“Opry” on Saturday (21) before a
packed Opry House climaxed the
week’s activities, though some regis-
trants took advantage of Sunday
(22) to tour Opryland U.S.A.

Nearly every big name star in-
volved in country music appeared or
performed at at least one of the func-
tions during the week, and the label
shows set new standards in audio/
visual presentations with the MCA
show utilizing a 50-foot screen.

At the annual CMA membership
meeting Thursday (19) at the Ameri-
can Music Theatre in Opryland,
Connie B. Gay presented the found-
ing president’s award to Bob Tubert.

Tubert, a writer and music busi-
ness executive, was cited for his
long-term contributions to the
CMA, including CMA anniversary
banquet shows, Fan Fair, the inter-
national luncheon shows and other
CMA-sponsored events. “Bob has
never said ‘no’ to the CMA,” com-
mented Gay, the organization’s
founding president.

Retorted Tubert: “I thought this
award only went to the chiefs—!
didn’t know they gave it to the In-
dians.”

The CMA’s fourth quarterly
board meeting was held Tuesday
(17) at Nashville’s First American
Center.

Tv committee chairman Irving
Waugh reported that the CMA
Awards Show led the ratings during
its time period. capturing a 39 share
of the total viewing audience, com-
pared to ABC’s football game with a
28 share and NBC'’s movie with a 33
share.

Reports received from some of the
55 radio stations simulcasting the
show indicated a strong audience re-
sponse, reported Waugh. The sta-
tions represented 31 states and 25
out of the top 50 markets.

Talent buyers committee chair-
man Don Romeo reported that the
1978 Talent Buyers Seminar. held
the previous weekend in Nashville.

13,700 CHARTED SINGLES LISTED

Joel Whitburn Research ‘Invaluable’

LOS ANGELES—Joel Whit-
burn’s latest book, detailing the
13,700 singles to have hit Billboard’s
pop chart in the past 22 years, will
prove invaluable to any statistically-
minded record historian.

“Pop Annual 1955-1977” (623
pages, $40 paperback, $50 hard
cover) is arranged by year rather
than by artist, as are Whitburn’s
series of books on the pop, soul,
country and easy listening charts.

The most interesting feature of the
book is a set of symbols denoting in-
strumental, novelty, comedy, Christ-
mas, spoken word and foreign lan-
guage records. There are also
symbols for artists’ first chart rec-
ords, and, in all too many cases, their
first and only hits.

Armed with this information, the
reader can make innumerable dis-
coveries of his own, which is half the
fun.

Another innovation over the pre-
vious books is that here the month of
a record’s peak popularity is listed,
rather than simply the date it en-
tered the chart. Also Recording In-
dustry Assn. of America certified
gold and platinum singles are de-
noted with bullets and stars. Differ-
ent versions of the same song are
listed together in the song index,
making it easy to know whether

songs with the same title are in fact
the same.

Other changes are less successful.
All two-sided hit records, which
have been listed as one on the Bill-
board chart since November 1969,
are listed separately here, with the
flip side assigned its own “peak posi-
tion” by Whitburn. This does elimi-
nate “guessing just how popular a
flip side was,” as Whitburn writes in
the introduction, but it also detracts
from his role as an uninvolved
recorder of chart history.

The ranking system is also overly
simplistic. All number ones are
ranked above all number twos, and
so on, with the number of weeks at
the peak position determining the fi-
nal placement.

This system is “sensible, clear cut
and easy-to-use,” as Whitburn
notes, but it has its problems.
Chubby Checker’s “The Twist,”
which had a record-setting 25 weeks
in the top 10 in two separate runs at
number one, is not even listed
among the Top 40 singles of the ’60s,
because it had only three weeks in
the top spot.

But these quibbles aside, the book
is a writer or researcher’s dream. It is
published independently by Record
Research Inc., P.O. Box 200, Men-
omonee Falls, Wis. 53051.

PAUL GREIN

drew more than 300 registrants, a
13% increase in attendance over last
year. It also gained a large increase
in attendance of amusement park,
fair and auditorium buyers.
Charles Scully and Roy Horton,
Country Music Month committee
co-chairmen, presented a report on
this year’s Country Music Month ac-
tivities. Country Music Month proc-
lamations from 40 governors were
received, with more anticipated, and
President Jimmy Carter issued a
statement declaring October as
Country Music Month in the U.S.

In conjunction with Country Mu-
sic Month, a contest was held includ-
ing entries from 1.500 Holiday Inns
throughout the country which de-
vised Country Music Month slogans
for their marquee signs.

Jim Foglesong, banquet com-
mittee chairman, reviewed plans for
CMA’s 20th anniversary banquet
and show. while Bud Wendell re-
ported on artist/deejay tape ses-
sions. Wesley Rose, international
committee chairman, introduced a
videotape production of the Fan
Fair International Show made at the
1978 Fan Fair.

CMA will presenta country music
show at Musexpo *78 in Miami, Nov.
6. it was announced.

Scully advised the board that a
public relations firm had been re-
tained by the organization to aid in
airing the extensive Country Music
Month activities. The Holder-Ken-
nedy agency of Nashville has as-
sisted CMA in its October projects.

The CMA’s next board meeting,
with the newly elected members, will
be in Nashville Nov. 17. Officers will
be elected.

Births