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SLOW GOING FOR BALLADS

Top 40 PDs See
An Uptempo ’84

By PAUL GREIN

This is the first article in a five-part
series surveying program directors on
the direction key formats are likely to
take in 1984.

LOS ANGELES—Culture Club,
Duran Duran, Michael Jackson,
Daryl Hall & John Oates, Lionel Ri-
chie and Prince will continue to com-
prise the core of top 40 programming
in the new year, according to a sur-
vey of PDs at contemporary hit sta-
tions around the country.

The expected dominance of mod-
ern music means top 40 will continue
to sound uptempo, rhythmic and
danceable. It also means the format
may become even more song-orient-
ed in the new year. As a result,
there’s likely to be a continued influx
of new acts and one-hit wonders.

The programmers polled also pro-
ject firm breakthroughs for the Fixx,
the Romantics, Shannon, Madonna,
Cyndi Lauper and Industry; contin-
ued heavy play for Billy Joel, Paul
McCartney, Pat Benatar and Jour-
ney; and possible slippage for such
established stars as Barry Manilow,

Olivia Newton-John, Irene Cara,
John Cougar and Styx.

The downside of the modern music
surge is that softer ballads will proba-
bly continue to encounter resistance
in ‘84.

Scott Shannon, program director
of WHTZ New York, says he used to
consider adding a ballad when it was
in the national top 20. Now it has to
be in the top five, and have multi-for-
mat potential.

“The country seems to be on the
run a bit more,” Shannon explains.
“I love a good ballad, but the future
looks bleak as far as top 40 goes for
slower types of music. The acts that
will probably gain momentum are
those with the potential to cross for-
mats, such as Hall & Oates and
Prince, and those that maintain a ma-
jor presence on MTV. Radio can
complain all they want about MTV
being granted a world premiere, but,
right or wrong, that's going to sell
some albums.”

Shannon is especially high on

(Continued on page 16)

Chains Map Diversification
Greater Product Mix Seen For New Stores

By JOHN SIPPEL

LOS ANGELES-—Record/tape/
accessories stores opening in 1984
plan to inventory a more comprehen-
sive and diversified product mix.

Sound Warehouse, the 63-store
chain with bases in Dallas and Okla-
homa City, sees at least six more lo-
cations in its crystal ball. Its large
stores, which have always been front-
runners with innovative product, will
continue to be big, some even larger
than existing units, a spokesperson

says. Video sales, in both cassette and
disk, have dictated the expansion,
along with the need for room for
Compact Disc.

In addition to planning to add two
more Tower Records stores to his
present 33, Russ Solomon may more
than double his 14 *“video stores.”
Says Solomon, “We consider video
departments within our present
stores as individual stores. We try to
keep them separate. But we will open
more freestanding stores devoted to

Dealers: Best Yule Since ’78

By LEO SACKS

NEW YORK —Plenty of hit product, a stronger econony and an upbeat pub-
lic mood helped record/tape retailers across the nation register their best Christ-
mas season since 1978, a post-Christmas spot check of accounts shows. Sales
averaging nearly 15% higher than a year ago were posted by some of the coun-
try’s biggest chains, despite severe winter storms and subzero temperatures dur-
ing the final two weeks of the year.

It was *“'the best Christmas ever” for the 147-store Camelot chain based in
North Canton, Ohio, according to Joe Bressi. vice president of purchasing.
Gains of close to 15% over December, 1982, were led by such sellers as Michael
Jackson's “Thriller,” Lionel Richie's “*Can’t Slow Down™ and Quiet Riot's
“Metal Health.” priced at $7.99.

“People are buying again,” says Bressi, adding that the company, whose

(Continued on page 47)

video, as we have on Sunset Blvd.
and in Sherman Oaks.”

Every Tower Records store will
have a music video department be-
fore year's end. Solomon sees that de-
partment stocking every music-ori-
ented and/or connected video
product. *It can range from *Thriller’
to ‘Flashdance." just so it's music-
correlated.” he says.

Alan Wolk of United Records &
Tapes, Hialeah Gardens, Fla., which
has 13 Peaches stores in the South-
east, agrees with Solomon's inclusion
of specific video software in record
stores. Wolk took a trial ride with
Vestron's “Thriller™ by Michael
Jackson, which totally convinced
him of that theory, which he has long
held. He is high on videocassettes,
but still pondering whether he'll
stock videodisks in his music video
section. Wolk envisions two to four
large free-standing stores for 1984.

Ben Bartel ot Big Daddy’s. Chica-
go, has a single store in his 1984 blue-
print. But, he says, it's a “super-
store—it will be bigger and different
from any of our nine present stores.
It will be stocked on the basis of what

(Continued on page 47)

—Inside Billboard -

e COMPUTER SOFTWARE DEALERS are moving into television adver-
tising. A number of young software specialty chains have tv spot campaigns
planned for this year, keyed to product selection, customer support services, in-
store demonstrations and product service. Page 3.

® WESTWOOD ONIE, the U.S. producer and syndicator of nationally spon-
sored radio shows, has opened an office in London to give it “‘greater visibility™
in the U.K. The program supplier is also launching a Spanish-language market-
ing division for U.S. stations. Page 3.

o COMPACT DISCS continue to make news at Laury's Records, the four-
store Chicago-area chain that was an early booster of the format. The chain has
sold more than 14,000 CDs since May, 700 of them in the second week of De-
cember alone, according to advertising director Art Shulman. Retailing, page
20.

* PROGRAMMER MIKE McVAY has stepped down as station manager
of Cleveland's WBBG/WMIJI to form a full-service consultancy, McVay Media.
McVay, who already has eight clients, says his guiding philosophy is “systems
programming.” Radio, page 10.

e PRICE CUTS have been implemented by PolyGram Classics on all digital-
ly recorded LPs and tapes. The $1 reduction reflects efforts to regain for top-of-

the-line classical product some of the market share it has lost to budget and
midline product. Page 3.

® STORE FIXTURE MANUFACTURERS are rushing to develop effective

Atlast, “RENAGADES OF FUNK” (T8 839)! AFRIKA BAM-
BAATAA & SOULSONIC FORCE make hip-hop history once
more with their big beat blast of funk that's guaranteed to biow you off the
dancefloor. Produced by Arthur Baker and John Robie. On Tommy Boy.

BILLBOARD's January 14 issue will be distributed at the Winter Consum-

er Electronics Show in Las Vegas. See us at booth P-3. BILLBOARD-

The International Newsweekly of Music and Home Entertainment.
(Advertisement)

display units for Compact Discs. At the same time, CD dealers are swinging to {Advertisement)
open merchandising plans that could end up making manufacturers’ new de-
signs unnecessary. Retailing, page 21. (A )
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MAXELL ADVANCES
STATE OF THE ART
TECHNOLOGY TOA

HIGHER STATE.

MAXELL INTRODUCES THREE NEW PREMIUM PRCDUCTS.

Over the years, Maxell has been the leader in the tion for HGX Gold Videotape. Its superfine particles
audio/video/computer software business. And the deliver brighter chroma levels and higher audio
advanced tape technology used to create our three sensitivity. And the binding process, using molecular
new products will keep us on top for years to come. fusion, gives our new VHS and Beta video cassettes

For the new XL-S Recording Tape, we developed a unmatched durability.
superfine Epitaxial formulation. This greatly For the new Gold Standard Floppy Disks, which
increases its dynamic range, making the XL-S the exceed the industry standards in error-free perfor
1deal tape for all high performance recording needs mance and durability, we have developed an improved
and perfect for digital audio disc recording. jacket. It is heat-resistant to 140° to withstand drive

We also developed a totally new Epitaxial formula- heat without thermal expansion and without risk of
2 mistracking. This further extends disk life.
But product advances alone won't sell new products.
So Maxell backs you up with one of the best
marketing programs in the industry. And that gives

- you profits few can match.
maxell
IT°S WORTH I'T.

© 1983 Maxell Corporation of America, 60 Oxford Drive
Moonacl hie. N.J 07074
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"News

GAINING MOMENTUM-—Lionel Richie gets a special award including dou-

ble platinum and gold albums for his Motown album ‘“Can’t Slow Down,”

and a platinum award for his single “All Night Long.” Pictured from left at

the reception following Richie’s Amphitheatre show in Los Angeles are

producer James Carmichael, Motown president Jay Lasker, Richie and
Berry Gordy, chairman of the board of Motown Industries.

ROBINSON TO MANAGE BOTH LABELS

Software Chains Take To Tube

Dealers Aiming For Mass Audience Via TV Campaigns

By FAYE ZUCKERMAN

LOS ANGELES—Computer soft-
ware dealers are moving into televi-
sion advertising, with a number of
young software specialty chains plan-
ning tv spot campaigns during the
coming year. Initial campaigns now
being staged are reinforcing dealers’
willingness to develop tv ad budgets
from available national co-op funds.

Although chains contacted would
not divulge precise budgets for 1984,
they did reveal the emergence of local
tv campaigns that will be keyed to
product selection, customer support
services, in-store demonstrations and
product service.

A 30-second spot created for Soft-
ware City, Tulsa, offers one example.
The store’s sales staff is featured de-

Island, Stiff Form Joint Operation

LONDON—Two legendary Brit-
ish independent record companies,
Is!and and Stiff, will soon join forces.
The move follows Island’s purchase
of a 50% share in Stiff, Stiff founder
Dave Robinson’s appointment as
managing director of both companies
and the creation of a new internation-
al company headed by Phil Cooper.

The deal, arranged by Island’s
Chris Blackwell and Robinson, goes
into force Tuesday (3). The whole op-
eration will be run from Island’s
headquarters in London’s Hammer-
smith.

The two labels, however, will not
be merged. Stiff and Island remain
separate, athough they will work in
tandem with Robinson at the helm.
Thus Alan Cowderoy, Stiff’s general
manager, will be taking his team into
battle in Island’s ‘“‘war room.”

Blackwell, meanwhile, says he has

no immediate plans for retirement as
a consequence of the Stiff deal. His
energies will be concentrated in
America, where Island is moving to
new offices in New York. Indeed, the
global plans for Island in 1984 in-
clude the creation of a new company,
Island International.

Island International managing di-
rector is Phil Cooper, who has spent
the past two years combining inter-
national responsibilities with his role
as Island Records’ managing direc-
tor. The international department is
now a full-fledged Island company
with overall responsibility for Island
outside the U.K. and US.

Stiff deals will be unaffected by the
move. The company retains its inter-
national licensees and its distribution
deal with CBS.

Island/Stiff Films will also operate
from Island’s headquarters, with

John Mills of Stiff running the divi-
sion. Island has its own film/video
facilities, together with an editing
suite, all of which will be combined
with Stiff Films.

The new partnership renews a rela-
tionship first struck, via a Stiff distri-
bution deal with Island, in early
1977. It was during the time of that
deal that Stiff revolutionized the Brit-
ish music business with its marketing
of such artists as Elvis Costello and
Ian Dury.

Stiff’s artist roster, which today in-
cludes Tracy Ullman, Madness, the
Belle Stars, King Kurt, Lene Lovich,
Passion Puppets, Jakko, Yello,
Kirsty MacColl and the Inspirational
Choir, will be worked by the Stiff
staff, who are making the journey
from Bayhem Street to St. Peters
Square. The Stiff departments will be
linked with their counterparts at
Island.

Westwood One Opens U.K. Office

U.S. Radio Program Supplier Seeks ‘More Visibility’

NEW YORK—Westwood One,
the U.S. producer and syndicator of
nationally sponsored radio shows,
has opened an office in London to
give the program supplier “more visi-
bility’* in the U.K., according to pres-
ident Norm Pattiz.

The office, headed by Aiden Day,
a former BBC air personality and a
founder of Capitol Radio, where he
was most recently program director,
will produce a new three-minute fea-
ture each week called “The London
Report.” Hosted by Capitol Radio
jock Roger Scott, the program will be
included in Westwood’s “Rock Al-
bum Countdown” show, a two-hour
survey of the top 20 U.S. albums.

“We’'ve been recording and inter-
viewing so many British acts of late
that we felt it was time to establish a
presence there,”” says Pattiz. “Partici-
pating with the top British artists
when we taped the Ronnie Lane ben-
efit told us that it was time.”

A second special generated by the
London office will be a nine-hour
Beatles program to coincide with the
20th anniversary of the group’s first
U.S. tour. Pattiz is currently negoti-
ating for national sponsorship.

Concurrent with the London office
opening is Westwood’s launch of a
new Spanish-language marketing di-
vision for U.S. stations. The opera-
tion will be headed by Chris Nevil,
formerly West Coast manager for
Cabelleros Spanish Media, the broad-
cast chain and rep firm for U.S.

Spanish-language stations.

“There’s a tremendous demand to
reach Spanish audiences from our na-
tional advertisers, most of whom
have budgets earmarked for the
Spanish-speaking community,” Pat-
tiz says. To facilitate entry into these
stations, Westwood wants to deliver
Spanish language broadcasts of the
1984 Summer Olympic Games from
Los Angeles. The syndicator has pre-
sented a “six-figure” deposit to the
U.S. Olympic Committee, according

Opponents

By BILL HOLLAND

WASHINGTON—Opponents of
legislation to compensate copyright
owners hurt by home audio taping
have submitted to the Senate copy-
right subcommittee a critique of a re-
cent survey commissioned by the Re-
cording Industry Assn. of America
(RIAA) that states the study is full of
errors of fact and unwarranted
conclusions.

The critique, submitted by the Au-
dio Recording Rights Coalition
(ARRC), a coalition of retailers and
manufacturers of audio recording
products, says the RIAA survey “is
so seriously flawed that it is entirely
inadequate as a basis for sound public
policymaking.” Among the specific
criticisms are the following:

to Pattiz, who expects to clear be-
tween 40 and 50 U.S. stations. The
option period on Westwood's broad-
cast rights to the Games ends March
30, but Pattiz says, “We're definitely
going to do it.”

Nevil, who is based in the compa-
ny’s Los Angeles headquarters, will
be selling concert rights to a Menudo
show, taped on the group’s current
U.S. tour, for release to stations in
March as one of his first projects.

LEO SACKS

Blast RIAA Tape Study

® [t is incomplete—there was, for
example, no attempt to obtain infor-
mation on business or educational
uses of audio tape.

o The RIAA did not release any of
the raw data gathered by the Audits
& Surveys firm, and results cannot be
checked against data.

® The RIAA estimate that 564
million albums of music were taped
“far exceeds the amount of blank
tape sold in 1982.”

® The RIAA estimate of sales “al-
ledgedly displaced” by taping is pred-
icated on its estimate of the amount
of home taping. “Thus, if the volume
of home taping is over-estimated, so,
too, are estimates of lost sales.” the
ARRC says.

® By relying on “hypothetical buy-

www.americanradiohistorv.com

scribing their support services ap-
proach in a commercial produced for
$350 and aired about 15 times thus
far, during a local evening newscast
and earlier during the “Today”
show.

According to Bill Douce, president
of the store, the advertisement
brought better than expected re-
sponse: “We polled customers, and
found out that the majority were here
as a result of our tv commercial.”
Douce adds that the store’s radio and
newspaper advertising were measur-
ably less effective.

Software Galeria, a northern Cali-
fornia chain, has been experimenting
with tv advertising by running 36
spots on a local channel. The 25-unit
chain will roll out national advertis-
ing in 1984, according to president
Sugu Aria.

The advertisements, which come
from the chain’s common fund, were
placed on a California station in an
area where there are a number of the
Software Galeria stores. The re-
sponse was better than expected,
Aria adds.

ComputerLand, a 700-unit chain

PolyGram Cuts
Digital Classics
List Price By $1

By IS HOROWITZ

NEW YORK-—PolyGram Clas-
sics has cut the suggested list price of
all its digitally recorded LPs and
tapes by $1, effective Dec. 27. The
move, which affects all new titles as
well as a catalog of more than 400 al-
bums, pegs the new list at $11.98.

Labels whose digitally produced -

recordings will carry the new price
include Deutsche Grammophon,
London and Phillips, as well as their
respective affiliate labels such as Ar-
chive, L’Oiseau-Lyre, Telefunken
and Argo.

The price cut comes as PolyGram
Classics claims the biggest year since
its formation, but reflects efforts to
regain for top-of-the-line product
some of the market share it has lost
to budgets and mid-lines. The divi-
sion was launched in the spring of
1980.

On a number of occasions over the
past two years, PolyGram Classics
president Gianfranco Rebulla has
voiced his concern that the trend to-
ward budget cassettes, while generat-
ing welcome volume, could not pro-
vide the financial support needed for
large-scale recording programs, with

(Continued on page 50)

ing decisions” in the survey, the
RIAA “violates an obvious and basic
principle of market research: it is al-
most impossible to get reliable mean-
ingful responses by asking people to
make hypothetical buying decisions.”

® The survey fails to measure the
stimulative effect of taping, the *“net
impact” of taping on sales of prere-
corded music.

Representatives of the record in-
dustry here had no comment on the
critique except to say the document is
being studied and a response will be
forthcoming.

A document criticizing a home
videotaping study recently released
by the Motion Picture Assn. of
America (MPAA) was concurrently
submitted to the subcommittee.

with 26 software specialty stores, is
one of the first to launch a national
television advertising campaign. Its
commercials show a young girl ex-
plaining to her father how computers
can make his paperwork problems
less cumbersome. She leads him to a
ComputerLand store, where he re-
ceives sales attention and an in-store
demonstration.

The main thrust of the ads, accord-
ing to a spokeswoman for the chain,
is to show ComputerLand is “‘a store
for the entire family,”” and to present
a non-threatening image of a soft-
ware store. ComputerLand is the
largest computer chain in the
country.

These chains’ attempts at reaching
a mass audience via television indi-
cates the speed with which computer
software is becoming a mass market-
ed item. Says a spokesman for the
more than 60 Software City stores,
“Because of all the advertisements by
the major hardware firms, computers
have become a general consumer
item. Through our advertising, we
are informing these consumers where
they can go to buy software and other
aftermarket items.”

Lawrence Ziff, vice president and
general manager of the 50 Softwaire
Centres International stores, based in
Culver City, Calif,, adds that it is
“critical” to stress support and ser-
vice in software store tv commercials.
Softwaire Centres will begin advertis-
ing on tv this year.

“We want people to recognize the
role of the software store,” Ziff says.
He notes that the decision to make tv
spots was made after several of their
franchisees and company-owned
store managers reported success with
locally produced tv commercials.
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News

NEW DIVISION FOR FLOPPY DISKS

Capitol To Make Computer Media

LOS ANGELES--Capitol Records
has launched its first foray into com-
puter media via the formation of
Capitol Data Systems, a new division
intended to manufacture magnetic
media for information services.

Former Capitol Magnetic Prod-
ucts chief Ed Khoury has been
tapped as president of the new ven-
ture. Khoury reports that Capitol
Data Systems will initially enter the
market with floppy disk product for
the home and personal computer
markets in all standard configura-
tions, utilizing existing Capitol Mag-
netic facilities for manufacturing and
Capitol Records branches and depots
for distribution.

“Not many people know that Cap-
itol is a diverse company with a
strong international scope of activity
in various fields,” comments Khoury.
“Capitol Magnetic Products has been
involved in the field of magnetic me-
dia for 50 years.

“We're looking at areas of growth
that aren’t limited to music and enter-
tainment. In 1984, the market (for
blank computer media) is expected to
be at around 500 million units, the es-
tablished base is already very large,
and the growth rate is staggering.”

Consequently, Capitol Data Sys-
tems will sidestep production of data
storage cassettes to focus directly on
production of floppies. While Khoury
acknowledges that existing cassette
manufacturing  capability  would
make entry in the former category
swift and simple, he points to the de-
clining market position of cassettes.

The new arm’s management team
is already in place. Key posts are held
by Bud Jackson, vice president of
sales, and Ron Reiter, director of
marketing, with sales and marketing
coordination being overseen by Ann

Madison and Norine Heitsche
respectively.

Domestically, distribution of prod-
uct through the Capitol branch net-
work is expected to draw Capitol Rec-
ords sales staff into the picture where
their accounts are involved. But
Khoury suggests that additional sales
support will be developed for distri-
bution to computer specialty ac-
counts. Overseas, EMI Music’s whol-
ly-owned companies will be utilized

for their respective territories, with
Capitol Data Systems to set up li-
censing arrangements for other mar-
kets. Initial product distribution is
expected during the first quarter of
1984.

Khoury was also recently appoint-
ed to a key post in EMI Music
Worldwide’s new Worldwide Busi-
ness Development function, in which
he serves as vice president of business
development (Billboard, Dec. 17).

Arista, Buddah Agree On
Termination Of Distrib Deal

By IRV LICHTMAN

NEW YORK—The Arista and
Buddah labels have reached an agree-
ment ending Arista’s distribution of
the Buddah line.

According to Art Kass, who is
partnered with Morris Levy in Bud-
dah, the termination of the agree-
ment, which still had a year to run,
calls for Buddah to return to inde-
pendent distribution, while assigning
its recording contract with Michael
Henderson to Arista. Kass adds,
however, that Buddah will receive an
override after an undisclosed amount
of sales of Henderson product. Bud-
dah’s pact with Arista, now distribut-
ed through RCA/A&M & Associat-
ed labels, goes back to October, 1977.

Two years ago, the distribution
agreement was modified, Kass notes,
to allow Kass and Levy to form Sutra
Records through indie distribution,
with Arista to receive first refusal of
any product signed by Kass before its
release by Sutra.

Kass says both Buddah and Sutra
will sign new acts as he develops a
midline concept for the Buddah cata-

log, which since its formation in 1968
by Phil Steinberg, Hy Mizrahi and
Artie Ripp has released product by
Gladys Knight & the Pips, Sha-Na-
Na, Melanie, the Lovin’ Spoonful,
Edwin Hawkins, Paul Anka, Melba
Moore and others. Another act, Cap-
tain Beefheart, was managed by Bob
Krasnow, current chairman of Elek-
tra/Asylum Records, who ran Bud-
dah’s West Coast office in its early
days. In addition to Kass, another ar-
rival early in Buddah’s history was
the late Neil Bogart, hired as promo-
tion chief and later head of the label,
perhaps best known for its success in
“bubblegum” music.

With Kass and Levy as label
heads, Buddah, along with Sutra,
Becket, Sunnyview and Roulette, is
operated out of Roulette offices here
at 1790 Broadway. Adam Levy is na-
tional promotion chief, Chuck Walz
runs sales and marketing. Dan Jo-
seph directs dance record activities,
with Joanne Cordero assisting Levy
and Jeff White assisting Walz. Phil
Kahl handles international for all
labels.

Stereo TV Due By Year’s End?

Chicago Engineers Hope For FCC Approval Of System

By MOIRA McCORMICK

CHICAGO—Stereo television
could become reality in as little as a
year’s time, according to engineers at
Chicago’s Telesonics and WTTW-
TV, co-developers of a stereo tv sys-
tem currently under consideration by
the Electronic Industries Assn.
(EIA).

WTTW, Chicago’s PBS station,
broadcasts its entire programming
schedule in stereo. It’s the first sta-
tion in the country to do so, accord-

ing to WTTW brass. These experi-
mental stereo broadcasts serve to
develop and test Telesonics/
WTTW'’s stereo system and corre-
sponding hardware, which have been
evolving over the last six years.

The Telesonics/WTTW system is
being evaluated by the EIA along
with stereo tv models manufactured
by Zenith and EIAJ of Japan, ac-
cording to Larry Ocker, president of
Telesonics and vice president of en-
gineering at WTTW. Tests conduct-
ed by the EIA since 1980 have

SPECIAL GUEST—Teddy Pendergrass, center, left his Philadelphia home

for the first time since his 1982 auto accident to attend the 1983 AMC Hu-

manitarian Award Dinner in New York, where Elektra/Asylum chairman

Bob Krasnow was the honored guest. The artist's Elektra debut album,

produced by Luther Vandross, is slated for Valentine’s Day release. Pic-

tured with the singer are Krasnow, left, and manager Shep Gordon of Alive
Enterprises.

shown the Telesonics/WTTW sys-
tem to possess the lowest distortion,
lowest noise floor, and best separa-
tion of the three, says Ocker. A deci-
sion is due soon from the EIA as to
which of three it will recommend to
the FCC.

Hoping to avoid a fate similar to
that of AM stereo, says Ocker, the in-
dustry is appealing to the FCC to ap-
prove the recommended system rath-
er than turn it over to a marketplace
decision. If all goes well, stereo tv
could be on the market by next
Christmas.

“Stereo tv would be cheap to im-
plement,” says Ocker. “‘As technol-
ogy is similar to FM stereo, the hard-
ware is readily available.”

Initially, stereo tv would be effect-
ed by the use of a set-top converter,
which acts as a separate receiver for
the stereo audio signal. Tapping di-
rectly into the antenna, the converter
runs the signal through a stereo de-
coder, giving left and right out to ste-
reo speakers. The decoder is also ca-
pable of imparting a stereo effect to a
monophonic signal. Ocker says the
set- top converter would probably re-
tail anywhere from $75 to $100, and
would enable anyone with a tv and
home stereo system to have stereo
television.

Ocker estimates the set-top con-
verter’s life span to be about seven
years, during which time manufac-
turers will have come out with recep-
tion equipment and possibly speakers
also built into the television set. Re-

(Continued on page 50)
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K.C. GETS KEYED UP—K.C. entertains guests at a party in Atlanta to cele-

brate the success of the new Meca label and its first release, K.C.’s “Give It

Up,” which is currently ascending the Hot 100. Pictured from left are Alpha

Distributing Network general manager Mel Fuhrman; Tamiko Jones, who is

promoting K.C.’s album nationally; K.C.; and Mayor Andrew Young, who
gave the artist the key to Atlanta.

Executive Turntable |

Alice Holmes is promoted to dance chart manager for Billboard in New
York. She was administrative coordinator in the research/Billboard Informa-
tion Network department. She replaces Darryl Benjamin, who joins Aero/Easy
Street Records to head its national dance promotion department.

Record Companies

Don Ellis leaves his post as vice president, U.S.A. and Canada for RCA Re-
cords. He is believed to be planning a return to England where he previously
served as managing director of RCA Records U.K. Also at the label, John Be-
tancourt is promoted to division vice president, marketing and promotion, and
Gregg Geller is upped to a&r vice president.

At Elektra/Asylum’s New York headquarters, Bill Berger is named interna-
tional vice president. He was the label’s sales vice president. In addition, Mel
Posner steps down as Elektra/Asylum vice president after a 25-year association
with the company . .. A&M Records, Los Angeles, promotes Step Johnson to
national promotion director of black music. He was Southwest regional promo-
tion representative.

In Toronto, Solid Gold Records promotes Andrew Frances to executive vice
president. He was director of marketing and production. Also at the label, Bill
McGathy moves up to vice president of promotion for the U.S.; Lee Silversides
is upped to promotion and marketing vice president, Canada; and industry vet-
eran Jimmy Ienner joins Solid Gold as an officer on the board of directors.
McGathy was U.S. national promotion director, and Silversides was director of
promotion and marketing.

Several appointments have been made at Columbia Records’ East Coast prod-
uct development department. Phil Sandhaus moves up to product development
director from product marketing director. Bruce Dickinson and Jack Rovner
have both been appointed product marketing directors. Dickinson was product
manager, and Rovner was manager of artist development. In addition, Debbie
Samuelson is appointed associate director of video promotion and Amy Strauss
is named product marketing manager. Samuelson was a freelance producer.
Strauss was manager of artist functions, press and public information.

Barry Feldman assumes the newly created position of catalog exploitation
manager for PolyGram Records in New York. In PolyGram Classics’ jazz de-
partment, Richard Seidel is named product manager. He was responsible for
promotion and publicity for PolyGram’s jazz labels.

Marketing ‘
Win Records & Video, New York, has hired Harold Komisar as a liaison be-
tween Win Records & Video and the Pathmark Supermarket chain and other
accounts. He was a sales and marketing executive with CBS Records.

Video/Pro Equipment

Ray Berstein is appointed vice president of business affairs for Vestron Video
in Stamford, Conn. He was senior counsel for Columbia Pictures. Also at Ves-
tron, Nana Greenwald is named director of film evaluation. She had held a simi-
lar post at Warner Amex’s Movie Channel . . . MCA Home Video and Univer-
sal Pay Television in Universal City, Calif., have named Jane Ayer director of
public relations. She was head of her own public relations agency.

RCA/Columbia Pictures Home Video, Burbank, Calif., has made several
changes. Fritz Friedman fills a new post as marketing services manager. He was
marketing manager. Mitchell P. Wallis moves up to advertising manager from
his old post as senior accounts manager. And Linda Donewald joins the depart-
ment as marketing manager.

David G. Kennedy is named president of dbx Inc., the Newton, Mass.-based
electronics firm. He was finance vice president for Instrumentations Laboratory
Inc.
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News

Progress Slows On Rental Bills
Rapid Passage Unlikely After Latest Hearing In House

By BILL HOLLAND

WASHINGTON—Rapid passage
of the audio and video rental bills
now pending in Congress seemed far-
ther away than ever after yet another
hearing Dec. 13 in the House sub-
committee on courts, civil liberties
and the administration of justice.

The subcommittee was to hear
supporting testimony from adminis-
tration officials on the two bills, H.R.
1027 (audio) and H.R. 1029 (video),
which would amend title }7 of the
Copyright Act, the so-called First
Sale Doctrine, with respect to rental,
lease and lending for the purposes of
direct or indirect commercial
advantage.

However, the leadoff witness, inde-
pendent copyright expert and Duke
Univ. law professor David Lange,

Peter Pan Puts
Big Bucks Into
‘Read’ Campaign

NEW YORK—Peter Pan Indus-
tries says it’s putting $2 million be-
hind its “Read Along” book/records
and book/cassette packages.

Central to the three-month cam-
paign—which begins Monday (2)
and continues through the first quar-
ter of 1984-—will be more than 1,000
30-second television spots scheduled
to be broadcast in the late afternoons
and early evenings over more than 40
stations in major and secondary mar-
kets. The company will also co-op
ads with major accounts.

For retailers, Peter Pan, which is
calling the drive “Barney The Bear
Makes Reading Child’s Play,” has
designed banners, flyers, stickers,
bookmarks, divider cards and two
different four-color posters. There
are also free coloring sheets for in-
store contests.

The Read Along series retails for
$3.98 for the book/cassette combina-
tion and at $2.97 for the book and re-
cord. The series’ “*‘Barney The Book
Bear’' character is a major element in
the campaign, as are four new
packages.

gave testimony that “neither bill is
necessary in any urgent sense,” and
that, as written, they are ‘‘overly
broad and without sufficient bal-
ance.” Lange’s cautious words sud-
denly changed the tone of the special
recess hearing, where testimony was
also heard from witnesses in favor of
passage.

Lange, who testified last July in
front of the subcommittee during a
hearing at which communications fu-
turists and professors spoke on the
future of copyright and technological
change, once again delivered conser-
vative opinions concerning changes
in the law, and pointed to the need
for further examination of the entire
problem of home taping before pass-
ing either bill.

Lange concluded that the audio
First Sale proposal, as amended in
the Senate version, S. 32, to include a
compulsory license arrangement,
“would be a defensible legislative
compromise,” but he wasn’t very en-
thusiastic. He was even less so con-
cerning the video First Sale provi-
sion, and suggested the Congress
*‘probably ought to await passage un-
til the home videotaping issues have
been resolved in a wider context.”

He also said that he could see no
evidence of damage in this country
being presented by the music and
movie industries that would indicate
the urgent necessity for the bills.
“The motion picture industry is not
in dire straits,” he said. “Indeed, a
current report suggests that the in-
dustry may be headed for its best
year in recent years.”

Lange gave begrudging approval
to both bills, but added that such a
*“piecemeal approach™ to the prob-
lems rooted in home taping would be
like “performing an emergency lo-
botomy” on a patient suffering from
a hernia operation. “You can get to
the problem, but you'll cause quite a
lot of tissue damage.”

Only subcommittee chairman
Robert Kastenmeier (D-Wisc.) and
Michael DeWine (R-Ohio) were pre-
sent for most of the hearing, although
Patricia Schroeder (D-Colo.) showed
up later on. Most staffers were sur-
prised by Kastenmeier’s equally cau-

tious reaction to Lange’s testimony—
that indeed, it might be best to wait
until the Supreme Court hands down
a decision in the Sony vs. Universal
Studios ‘‘Betamax” case.
Representing the administration
view was Gerald J. Mossinghoff, as-
sistant secretary of Commerce and
Commissioner of Patents & Trade-
marks. He also represented and
chairs the Working Group on Intel-
lectual Property of the Cabinet
Council on Commerce & Trade. The
Cabinet Council, in turn, reflects the
views of the Department of the Trea-
sury, the U.S. Trade Representative,
the Office of Management & Budget,
the Department of Labor and the
White House Domestic Policy Chief.

(Continued on page 52)
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WHAT A SIGHT—Gold Mountain president Danny Goldberg, left, and label

By,

act Sights put their heads together for a marketing plan for the group’s
current single “Virginia.” Pictured from left are Goldberg; Sights members
Jerry Weber and Brian Goff; the group’s manager, Jeff Greenberg; Chrys
Shaw and Stephen Richardson of Sights; Gold Mountain's executive vice
president Burt Stein, and label promotion man Bennett Kaufman.

CableWatch

A Look At MTV’s Resident Stars

By LAURA FOTI

Since. MTV’s birth in August,
1981, much has been written about
the channel’s video music program-
ming. The glue that holds the videos
together—the five “VJs”—have re-
ceived less media attention, yet have
joined the ranks of a new breed of ca-
ble celebrities.

Like *““Charlie’s Angels,” each of
the VJs has his or her own distinct
on-air persona. There’s Nina Black-
wood, ‘“the sultry and shy one.”
Mark Goodman is described by his
four peers as “a music pro, a perfec-
tionist, Mr. Smooth.” Alan Hunter is
“down-home, witty and irreverent.”
J.J. Jackson is “the chairman, a rock
encyclopedia”; Martha Quinn, by
comparison, sees herself as ‘“‘Teen
Beat.”

Each VJ has a different view of his
or her own role in MTV’s operation,
too. Attitudes range from content-
ment with current duties, to a desire
for more of a say in behind-the-
scenes activities, to ambitions to
move beyond the familiar rec-room-
style set. But regardless of what the

Chartbeat

Barbra’s ‘Folly’ Makes Yule Jolly

By PAUL GREIN

Barbra Streisand’s ‘““Yentl” sound-
track jumps into the top 10 this week,
giving the singer the last laugh with
those who had cattily predicted that
“Yentl” would be a multi-media flop.

The move also gives CBS a com-
manding half of the top 10 pop al-
bums in this all-important week after
Christmas. Besides Streisand at num-
ber nine, CBS has Michael Jackson
at No. 1, Quiet Riot at five, Culture
Club at seven and Billy Joel at eight.

“Yentl” is Streisand’s third movie
soundtrack to crack the top 10, fol-
lowing “Funny Lady” (number six in
1975) and “A Star Is Born” (No. 1 in
1977). Of Streisand’s other film
soundtracks, “Funny Girl” peaked at
number 12, “The Way We Were”
and “The Main Event” both reached
20, “Hello, Dolly!” hit 49, “On A
Clear Day” made 108 and *“The Owl
And The Pussycat” peaked at 186.

This was the fifth Christmas sea-
son out of the past six that Streisand
has placed an album in Billboard’s
top 10. Her “Greatest Hits, Vol. 2”
was No. 1 coming out of Christmas,
1978; “Wet” peaked at number seven

in December, 1979; “Guilty” was
No. 1 in December, 1980; and
“Memories” hit number 10 in De-
cember, 1981. Streisand was unrepre-
sented last Christmas only because
she didn’t have an album in release.

CBS's other commercial titan, Mi-
chael Jackson, is also setting records
this week: His “Thriller” album logs
its 53rd week in the top 10, which is
the longest any album has remained
there since 1968.

The top 10 champ for the past two
decades is the soundtrack to “The
Sound Of Music,” which logged 109
weeks in the top 10 from May, 1965
to January, 1968. In second place is
the “Dr. Zhivago” soundtrack,
which was top 10 for 71 weeks in the
mid-'60s; third is Herb Alpert & the
Tijuana Brass’ “Whipped Cream
And Other Delights,” which stayed
in the top 10 for 61 weeks.

“Thriller” is now in fourth place
for the past 20 years, pulling ahead of
two late-’70s smashes which had 52
weeks in the top 10: Peter Framp-
ton’s “Frampton Comes Alive!” and
Fleetwood Mac’s “Rumours.” Next
in line, for those of you who are real-
ly into this stuff; the “Blood, Sweat

& Tears” album (50 weeks) and Iron
Butterfly’s “In-A-Godda-Da-Vida”
(49 weeks).

Jackson’s album, which is in its
23rd week at No. 1, is just ahead of
Lionel Richie’s ‘“‘Can’t Slow Down,”
which is in its third straight week at
number two. This is the first time
black artists have had both of the top
two pop albums since October, 1976,
when Stevie Wonder’s “*Songs In The
Key Of Life” and Earth, Wind &
Fire’s “‘Spirit” were one and two.

Jackson’s album is No. 1 as his
duet with Paul McCartney, *“Say Say
Say,” heads the Hot 100 for the fifth
straight week. This makes Jackson
the first act to simultaneously have
Billboard’s No. 1 album and No. 1
single with a single not on the album
(follow that?) since Elton John did it
in 1975 with “Greatest Hits” and
“Lucy In The Sky With Diamonds.”

* K *

45 Flurry: The year just ended was
dominated, in numbers as well as
spirit, by new and developing acts.
But the first top 10 of 84 is top-heavy
with established superstars.

“Say Say Say” is the 53rd top 10

(Continued on page 52)
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future_brings, the VJs' fan mail and
strong attendauce at their personal
appearances certify them as a major
part of MTV’s current success.
Backgrounds range from work in
radio (years as programmers and on-
air personalities for Goodman and
Jackson; Quinn was a student intern

at WNBC in New York) to acting .

(Blackwood and Hunter). All love
music—Blackwood is a classical
harpist, Hunter’s personal taste runs
to jazz, and Quinn loves Van Halen
and the Police.

“I try not to tamper with the fact
that I'm a fan,” she says. “I don’t
know about album production tech-
niques; I just know what I like.
That’s the way most of the rest of the

world is. After all, I'm not writing for
Musician magazine.”

Quinn began work at MTV a
month and a half after graduating
from New York Univ. More than the
other VJs, she claims to be satisfied
with her current job and its growth
potential. “My challenge is to bring
the realism of myself to MTV,” she
says.

“I have no big gripe about not hav-
ing a say in programming,” she adds.
*“At NBC I did call-out research, so I
know its value in setting playlists.
When I came to MTV, I didn’t think
I'd pick music. It’s not what I was
hired for. I'm here not to critique but
to present, and I trust the judgment

(Continued on page 52)

NARAS Cites 27 Records
For Hall Of Fame Voting

NEW YORK—Twenty-seven re-
cordings released before the advent
of the Grammy Awards in 1958 are
nominees for the NARAS Hall of
Fame.

The listing, along with ballots, has
been sent to the 96 members of the
Hall of Fame elections committee to
determine the five recordings that
will be inducted into the Hall of
Fame this year. The nominees are:

“Blue Suede Shoes’ by Carl Per-
kins (Sun, 1956); “Cry” by Johnnie
Ray (Okeh, 1951); “Heartbreak Ho-
tel” by Elvis Presley (RCA Victor,
1956); Frank Sinatra's “In The Wee
Small Hours™ album (Capitol, 1955);
“Nature Boy” by Nat “King” Cole
(Capitol, 1948); “Rudolph The Red-
Nosed Reindeer” by Gene Autry
(Columbia, 1949); “September Song”
by Walter Huston (Brunswick,
1938); the original cast album of

Nashville Net
Pacts With BMI

NEW YORK—BMI has signed a
licensing deal with The Nashville
Network, the advertiser-supported
cable channel that began operations
last March and is now carried over
1,300 cable tv systems nationwide.
Terms of the agreement were not
disclosed.

Utilizing the facilities of Opryland
US.A., The Nashville Network
reaches more than 11 million viewers
through 18 hours of daily
transmission.

A spokesman for ASCAP says the
performing rights society is currently
negotiating a licensing agreement
with the service.

“*South Pacific”” (Columbia, 1949);
“Tennessee Waltz” by Patti Page
(Mercury, 1950).

“After Hours” by Erskine Haw-
kins (RCA Bluebird, 1940); “And
The Angels Sing” by Benny Good-
man (RCA Victor, 1939); “April In
Paris” by Count Basie (Clef, 1955);
“Artistry In Rhythm” by Stan Ken-
ton (Capitol, 1945); “A-Tisket, A-
Tasket” by Chick Webb with Ella
Fitzgerald (Decca, 1938); Woody
Herman’s “Four Brothers” (Colum-
bia, 1948); Tommy Dorsey’s “I'm
Getting Sentimental Over You”
(RCA Victor, 1936) and ‘‘Marie”
(RCA Victor, 1937).

“Bei Mir Bist Du Schoen’ by the
Andrews Sisters (Decca, 1938);
“Cool Water” by the Sons of the Pio-
neers (Decca, 1941); “Goodnight
Irene” by the Weavers with Gordon
Jenkins (Decca, 1950); “If I Didn’t
Care” by the Ink Spots (Decca,
1939); Fats Waller’s piano solo of
“Ain’t Misbehavin’” (RCA Victor,
1929); Charlie Parker’s “Ornitholo-
gy” (Dial, 1946); Art Tatum’s “Tea
For Two” (Decca, 1939).

Bela Bartok's “‘Contrasts for Vio-
lin, Clarinet & Piano,” featuring the
composer, Joseph Szigeti and Benny
Goodman (Columbia, 1940); the
original soundtrack of “Fantasia”
with Leopold Stokowski conducting
the Philadelphia Orchestra; Mozart’s
“Concerti Nos. 1, 2, 3 and 4 for
Horn,” featuring Dennis Brain with
Herbert von Karajan conducting the
Philharmonia Orchestra  (Angel,
1954); and Villa-Lobos’ ‘“‘Bachianas
Brasileiras,” featuring Bidu Sayao
with the composer conducting (Co-

" lumbia, 1945).
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Year Of The Musicassette.”

promising new releases.
Brown’s

berry II’s “Teddy Bear.”

chrome dioxide tape.

a big way.
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DG Bowing Maxi- Cassettes

HAMBURG—Spurred by the growing popularity of maxi-singles
in this market, Deutsche Grammophon is extending the maxi concept
to cassettes. The move is also seen as a continuation of the tape mar-
keting push the company mounted last year under the slogan

Titles chosen for the initial release include both established hits and
Ryan Paris’
“So Many Men, So Little Time” are featured along with
Trans X’s just-released “*Message On The Radio™ and Booker New-

Packaging follows conventional cassette lines, and special in-store
units have been supplied containing 20 maxi-single musicassettes on

Chris Georgi, DG’s international repertoire chief, says:
pression is that it is only a matter of time before maxi-singles get their
own chart. Radio stations and older consumer groups may ignore
them, but it’s clear that the Walkman generation has taken to them in

**As a company, we're merely drawing the logical conclusion from
market acceptance of the product and increasing mobility of the con-
sumers in establishing the Maxi- Slngle MC line.”

*1983:

“Dolce Vita” and Miguel

“Qur im-

EIGHT-MONTH TOUR ENDS

News/ International

prssonsGERMAN TREND SEENsesscscssceccncs

Copyright Council Raps U.K. Bill

Cable Exemption Called Breach Of Berne Convention

LONDON—The exemption from
copyright liability granted by the new
British Cable & Broadcasting Bill
1983 to cable operators transmitting
broadcast programs (Billboard, Dec.
24) is in breach of the Berne Conven-
tion and contrary to common justice,
according to the British Copyright
Council.

Council chairman Denis de Frei-
tas, a distinguished intellectual prop-
erty consultant, has sent a memoran-
dum to the government protesting on
behalf of the council’s member orga-
nizations. They include the Perform-
ing Right Society, the Mechanical
Copyright Protection Society, the So-
ciety of Authors, the Writers’ Guild
and the National Union of
Journalists.

De Freitas notes that this exemp-
tion from copyright liability is a pro-
vision of the 1956 Copyright Act, but
the British Copyright Council has

David Bowie Rocks Hong Kong

By HANS EBERT

HONG KONG—This territory
played host to the final leg of David
Bowie’s eight-month “*Serious Moon-
light” world tour, with an extra show
hastily added to the schedule to meet
enormous ticket demand. Bowie’s
visit has triggered a public plea for
more big-name rock concerts instead
of the usual MOR fare staged here.
" In Hong Kong's first bona fide
rock concert at this level, Bowie per-
formed to more than 20,000 at the
newly opened Coliseum in Decem-
ber. The second show was added at
Bowie's specific request, with the
singer saying he wanted “to feel the
1997 vibes,” a reference to the pre-
carious and confused future of Hong
Kong as a British colony.

Says Rigo Jesu, of promoter Jesu
International: *Originally he was
booked in for just one show. But he
has this strong affinity with all things
Asian and insisted on adding a
second.”

Because of the overall economic
situation here, the stage presentations
were substantially stripped-down in
terms of equipment and effects com-
pared with performances in the U.S,,
Europe and Japan. According to
Jesu, Bowie lost over $120,000 with
the series of Southeast Asia concerts.
“This region is like a Third World
country when it comes to rock. But
Bowie just wanted to perform in this
part of the world,” Jesu says.

At the second concert, Bowie sur-
prised his audience by saying, *'If you

want to see sad, tonight’s going to be
sad.” He then performed “*Imagine,”
a moving tribute to his friend John
Lennon, who was gunned down in
the U.S. exactly three years ago.

Earlier, at a press conference,
Bowie had talked about a previous
visit to Hong Kong, on holiday with
Lennon. On a shopping trek in
Mongkok, one of the city's seedier ar-
eas, they came cross a small stall sell-
ing a Beatles jacket. "I asked him to
try it on and took a picture of him in
it. The sleeves came halfway up his
arms. That's when I realised John
Lennon had outgrown the Beatles,”
Bowie said.

After the Bowie performances,
most sectors of show business are
feeling the benefit. Hong Kong audi-
ences, probably less conservative
than their Asian counterparts, are
demanding more rock concerts. Bow-
ie’s boxoffice success has persuaded
promoters that there is a market for
top-name visitors.

EMI reports a resurgence of sales
action for the *'Let’s Dance” album.
And some of Bowie’s RCA catalog
LPs, notably “The Rise And Fall Of
Ziggy Stardust™ and the hits compi-
lations “Changes One™ and *“The
Best Of Bowie,” have been selling
briskly. Bowie movies are dominat-
ing cinema fare, and his video clips
are being shown almost constantly on
local television.

Though Bowie sustained a bottom-
line deficit by taking in Southeast
Asia on this trek, he’ll recoup via a

yet-to-be completed documentary
showing him in Singapore, Bangkok
and Hong Kong. The working title is
“People To People,” and it's project-
ed as a one-hour special to be readied
for summer, according to producer
Baskar Bhattacharyya.

CD Strong
In Germany

HAMBURG—At the end of
its first year on the market, the
Compact Disc has secured a
strong foothold in West Germa-
ny, with close to 40 companies
selling CD players and some 550
software titles available.

A survey covering the period
from February to September
shows Sony with a commanding
39% share of hardware sales, fol-
lowed by Philips (20%) and Hita-
chi (13%). Aggressive marketing
has characterized Sony's efforts:
Christmas promotion included
two free CDs with each player
sold.

Radio stations here, particular-
ly the regional networks, are pay-
ing increasing attention to the
digital format. In Baden Baden,
for instance, Sudwestfunk 3 has
run a special program entitled
“Everything About CD" and new
CD releases are profiled each
week in the station’s “Pop Shop”
slot.

Grundig Takeover Set For April

MUNICH—A consortium led by
Dutch multinational Philips and in-
cluding several European banks will
take over West German electronics
firm Grundig in April. In a deal ex-
pected to be worth several hundred
million dollars, Philips is likely to
boost its present 24.5% share to a
controlling 50% plus.

Dr. Max Grundig, 75-year-old
chairman of the company, is set to re-
tire from active management, with
Philips taking over the day-to-day
running of the business. A new limit-
ed liability company will be formed.
The deal has yet to be formally ap-
proved by the West German cartel
office, but it’s felt that the as-yet-un-
disclosed composition of the consor-
tium should help allay fears of Phil-
ips acquiring too great a share of the
European electronics industry.

In the year to March, 1983, Grun-
dig turned in profits of $38 million
after several years of heavy losses.

Since the German cartel office turned
down a bid by French state-owned
company Thomson-Brandt to ac-
quire a 75.5% stake in Grundig last
March, a Philips takeover has always
been in the cards.

The two companies have cooperat-
ed closely on V2000 videocassette re-
corder production since Philips first
took a stake in 1979, and are now to
manufacture VHS machines jointly
for sale outside Europe, via a license
deal with Matsushita, though still
pledging continued support for their
jointly-developed V2000 system.

With total 1982 sales exceeding
$16 billion, Philips already ranks as
the world’s second largest consumer
electronic/electrical supplier, after
General Electric. The addition of
Grundig should bolster the multina-
tional at a time of sharply increased
competition in the consumer sector
from Japan.

Grundig could be used to help

launch Philips’ 8mm video camera/r-
ecorder next fall. But industry ana-
lysts here believe both V2000 and
8mm video face a stiff uphill battle in
Europe against VHS and its mobile
VHS-C configuration.

Observers note that Philips has
been waiting patiently for Grundig to
“fall into its lap.” But it is felt that
Max Grundig, known as “the old
fox” of the electronics industry, may
still retain considerable influence. He
will become president of the Grundig
supervisory board in April, and ac-
cording to a statement here “will be
available to give the company the
benefit of his experience in the future
development of product lines.”

Alongside the unsuccessful merger
talks between Grundig and Thom-
son-Brandt of Paris there were other
investigatory meetings about a link
with Stuttgart-based Bosch. Those
talks also failed.
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long argued that it should be re-
moved. “*We believe it to be a breach
of the Berne Convention, to which
Britain is a signatory, that cable oper-
ators who pick up a broadcast and re-
transmit it as a commercial enter-
prise should have no lability to pay
fees to the copyright owners,” he
says.

“It is fair to remark, however, that
while retaining this principle of ex-
emption, the Bill replaces the provi-
sion in the present Act with a new
section which somewhat reduces the
effect by restricting the legal license
to the cable operator to cases where
the area served by his cable operation
is within the area where the broad-
casts were intended to be received,”
he adds. “*Whether this will, in fact,
produce any practical benefits to
copyright owners seems to be rather
doubtful.™

The restriction means that the ex-
emption would apply in the UK.
only to programs broadcast by the
BBC or the Independent Broadcast-
ing Authority. Thus, if a broadcast
by Radio Telefis Eireann in the Irish
Republic were picked up by a UK.
cable operator and immediately re-
transmitted in the U.K., it would en-
joy copyright protection.

The BCC is also critical of the pro-
visions in the new bill relating to sat-
ellite broadcasting. Noting that there
is some attempt to clarify the ques-
tion of whether the up-leg of a broad-
cast by satellite is to be treated as an
act of broadcasting for the purposes
of copyright, the memorandum con-
demns the fact that this proposed re-
vision only covers direct satellite
broadcasting.

It points out that in a situation
where program-carrying signals are
transmitted via satellite to a receiving
ground station and then relayed to
the public by cable or wireless, own-
ers of copyright works included in
such transmissions “'will be seriously
prejudiced if they have no right of
control over the initial transmission
to the satellite.”

The memorandum gives as an ex-
ample the case of a program originat-
ing in the U.K. being beamed by sat-
ellite to ground stations in foreign
countries for cable distribution in

those countries.

The memorandum urges the gov-
ernment to extend the clarification in
the Bill relating toi direct satellite
broadcasting to include point-to-
point communication by satellite.
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PHlL LIVES—Twenty years after
its original release, producer Phil
Spector’s celebrated Christmas al-
bum was reissued in Britain for the
umpteenth time. The local licensee
on this occasion, Independent Dis-
tribution Services, also shipped
Darlene Love’s “(Christmas) Baby
Please Come Home” single, and
placed the above ad in U.K. trade
paper Music Week.

JAY B. ROSS

ENTERTAINMENT ATTORNEY

plans to attend MIDEM, the
international record licens-
ing convention in France,
January 23-27, 1984. Will-
ing to represent others on
fee basis to make your re-
cords available to the Euro-
pean market.

Contact:
JAY B. ROSS
(312) 372-1575

IMPACT AT

MIDEM 84

An ad in Billboard’s January 21 issue will make
your presence felt at MIDEM. Reach an enthusi-
astic crowd at Cannes via bonus distribution,
reach thousands more via regular worldwide cir-
culation. Call Don Frost in NY at (212) 764-
7352, Patrick Campbell in London at (01)
439-9411, Anne-Marie Housfield in Paris at
(1) 745-4321, or contact any Billboard Sales Of-

fice around the world.

Ad Deadline: January 9
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Commentary

Music Video: A Legal Tangle

By ALAN H. BOMSER & FRED E. GOLDRING

Although record companies to date have looked upon music
videos primarily as promotional aids to stimulate record and
tape sales, their exploding popularity is creating a new and bur-
geoning commercial market. Because of the potential revenues to
be derived from this market in coming years, the various rights
in such videos are assuming in-
creasing value and are fast be-
coming of critical importance in
negotiations between artists and
labels.

A number of key issues come
immediately to mind. Their res-
olution will have a significant
effect on the course of the indus-
try. They may be summarized
as follows:

® How should a video be de-
fined in recording contracts?

® Who should have the right
to make the video?

® Who should control the ex-
Bomser: “At the moment, a ploitation rights, and what

legal ‘no-man’s fand’. ” should be the scope of these

rights?

® Who should advance the costs of production, and how
should these costs be recouped?

® Who should participate in the income derived from com-
mercial exploitation of the video, and on what basis?

® What role will union collective bargaining agreements play?

e What will be the roles of the music publisher and perform-
ing rights societies?

Customarily, the artist’s only obligation with respect to a rec-
ord is to deliver a finished master. Thereafter, the record compa-
ny bears all costs of pressing, marketing and promotion. Al-
though the commercial market for videos may one day be sub-
stantial, their primary use today is still promotional. Arguably,
then, record companies should
bear all costs of video produc-
tion, just as they would any oth-
er record promotion expense.

We find, however, that many
record companies believe the
artist should share significantly
in absorbing video production
costs, and the company should
attempt to recoup half these
costs out of the artist's record
royalties in much the same way
recording costs (for the record)
are recouped out of royalties.
These companies would then re-
coup the balance of the video
pro_du:tion costs out of prpceeds Goldring: “Who should par-
derived from commercial ex-  ficipate in the income?”
ploitation of the video. In the
latter case, the artist would receive half of the net proceeds after
recoupment.

A more equitable approach, and one that is recognized by
some companies, is for the label to advance all video production
costs. It would then establish a separate video royalty account
which would not be cross-collateralized with the record royalty
account. Recoupment of all production costs, in such cases,

\\&\%»

‘The music video area is so new there are no fixed
standards in place. Contractual provisions vary widely.’

® What are the copyright ramifications?

Lots of questions, and few answers so far. The music video
area is s0 new that there are no fixed standards yet in place. Con-
tractual provisions vary widely, whether in superstar or new-art-
ist contracts.

A video today is generally a three-to five-minute clip, or mini-
movie, of a performance of a single song, coupled with a visual
performance of the song or with other visual images.

The typical record company definition, however, is much
broader. Most often, there is no time limitation stated, and the
definition as given makes it impossible to distinguish a video
from the film of an entire live concert, a full-length feature film,
or a filmed or taped television program in which the artist makes
a brief appearance performing a song.

While record companies are demanding board exclusive rights
with respect to videos, they are not, in many instances, commit-
ting themselves to indeed produce any videos. This is particular-
ly true in the case of new-artist contracts.

So long as the record company retains the right to sell copies
of the video, there is no reason why the artist should be prevent-
ed from producing the video independently, or authorizing oth-
ers to do so, if the record company refuses to undertake produc-
tion. In addition, the artist should be able to retain the right to
exploit the video as he or she sees fit in all areas other than the
sale of copies to the public for home use.

We find, however, that record companies demand a range of
rights far beyond the right to produce and sell. They demand all
exploitation rights, including the exlusive right to license the vid-
eo for broadcast, exhibition, or otherwise, without limitation.

Production expenses for a video are usually advanced by the
record company when it is produced under the label’s auspices.
Recoupment is determined by negotiation and is based on
whether the video is viewed as “*promotional™ or *‘commercial”
in nature.

would come only from proceeds which derive from commercial
exploitation of the video.

Where the artist owns or controls the compositions performed
on the video, record companies also ask for a synchronization
license at no cost. While this may not be unreasonable with re-
spect to promotional uses, there is no good reason why the com-
panies should not pay synchronization fees when the videos are
exploited commercially.

A related issue to be resolved is whether payment for the syn-
chronization license should be a flat, one-time fee, as in tradi-
tional synchronization licenses, or on a per-copy basis as in the
case of mechanical licenses.

Despite the fact that videos are **publicly performed™ on MTV
and other cable programs, in countless rock clubs around the
world, and on the new video jukeboxes, songwriters and publish-
ers at present receive virtually no performance income for their
songs embodied on the videos. This situation will undoubtedly
change as the performing rights organizations negotiate licenses
with cable systems and other major users.

Although record companies are not now charging MTV for
the use of their videos, other broadcasters are, in fact, paying.
This pay-for-play issue will demand clarification in the near
future.

It is also anticipated that AFTRA, SAG and the various tech-
nical unions may stake claims for their members in the future
(similar to the video pact between record companies and the
AFM), and clear jurisdictional guidelines will have to be
established.

As can be seen, the music video area is at the moment a legal
“no-man'’s land."” It will probably remain so until economic pat-
terns of usage become more established.

Alan Bomser is a partner in Weiss, Meibach and Bomser. Fred
Goldring is currently associated with Grubman, Indursky and
Schindler. Both law firms are located in New York City.

Letters To The Editor

Reflections On A Spotlight

The talents and accomplishments of Barbra
Streisand are undeniable. To feature her in a spot-
light edition is appropriate, and you did an excel-
lent job of it.

But you do Billboard and the entire industry a
serious disservice with the cover of your Dec. 10
issue. It devalued that issue to the level of a “fan-
zine." We don't need another People magazine or
Tiger Beat.

Andrea George
Syracuse, N.Y.

A Streisand Feast

Thank you for your fantastic Dec.10 issue devot-
ed to Barbra Streisand. Speaking for all in my fan

club, | must praise everyone involved in such a

feast for the eyes for all who worship this beautiful

talent, a woman who followed her dream and came
out a winner.

Kennett Christensen

Quake=r Hill, Conn.

FACTOR Funding Eyed

Thank you for exposing the tip of -he iceberg in
your story Dec. 10 regarding disbursement of
funds by the Foundation to Assist Canadian Talent
On Record (FACTOR), a situation that many people
in Canada have been aware of since ts formation.

As you are undoubtedly aware, it is extremely
difficult to, first, acquire details on who has re-
ceived grants and, secondly, to criticize the fact

that established artists have been getting funding,
without being “blacklisted.” It would be interest-
ing if reporter Kirk LaPointe could take his re-
search one step further and investigate the dis-
bursements made, in dollar amounts and by
project.

It has been said that some of the artists, man-
agers and record companies that received substan-
tial funding through FACTOR had their various cor-
porate entities bailed out by this system of
disbursement. It may be impossible to get a com-
pletely accurate picture of the professional nepo-
tism running rampant in the FACTOR group, but
perhaps if they are scrutinized future funding deci-
sions will be based on more legitimate grounds.

Janet Gary
Calgary, Alberta

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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RKO1/RADIO SHOWS

LIVE FROM THE
D {

EGORDIY.
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&7 PRESENTS

LINDA RONSTADT

Your listeners are the stars every Sunday night
at 11:00 gm Eastern Time for an hour of music and toll-free call-ins
with today'q contemporary music giants.

P-emiering Jan. 8th ¢ith Linda Ronstadt and Nelson Riddle,
the creativd combo behind “What's New.”

Hosted weekly ty Jo Interrante with series regular

Fajher Guido Sarducci.
Every broadcagt is live, in stereo, via Satcom 1R.

Produced by RKOJand Patrick Griffith Productions, Inc.

For radio’s hottest, mogt promotable program call 212-764-6702.
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WITH EIGHT CLIENTS

McVay Quits WMJI,
Forms Consultancy

CLEVELAND—With eight cli-
ents on line, WBBG/WMII station
manager Mike McVay has resigned
that post to form McVay Media, a
full-service consultancy here.

“I don’t think the majority of pro-
gramming consultants know how to
read a P&L sheet,” says McVay, the
former GM of Mobile’s WABB.
““GMs should be asking themselves,
‘Can my consultant generate reve-
nue? Is he sensitive to the bottom
line?

McVay’s belief is that dollars and
programming can and should be
combined. “I utilize a philosophy I
call ‘systems programming.’ It’s de-
signed to give managers some con-
trol. They may not understand pro-
gramming nuances, but they want to
make sure they can determine wheth-
er their PD can accomplish what

they need. It’s a way of providing
unity throughout a station.”

Among McVay’s current clients
are Metroplex’s WMGG Tampa,
Lou Dickey’s WRTK Rochester and
WOHO/WWWM Toledo, Tom
Embrescia’s WMLF Indianapolis,
WROV Roanoke and WBBG/
WMII, where he is currently assist-
ing Robinson Broadcasting in obtain-
ing a program director.

With formats ranging from coun-
try to nostalgia, McVay admits he is
looking for ‘“‘about ‘four more cli-
ents,” but quickly adds, “I really
don’t want to grow beyond a dozen
stations. I want this to remain a
hands-on consultancy with my per-
sonal involvement with all clients. I’ll
make a nice living, and have time to
devote to each individual station.”

NEW MORNING TEAM ADDS LAUGHS

Vox Jox

Lanigan Leaves WGAR For Tampa

By ROLLYE BORNSTEIN

After 12 years of waking up Cleve-
fand on WGAR, PD John Lanigan
has resigned that post. He’s heading
south to Tampa, where he’ll do
mornings on an AC outlet (to, be
identified next week; watch this
space). With the addition of Lanigan,
who joined WGAR in 1971 replacing
Don Imus (who back then was leav-
ing for New York’s WNBC), morn-
ings in the Tampa market will be the
grounds for a highly competitive bat-
tle. No replacement has been named
for Lanigan, who also did mornings
on Denver's KHOW and afternoons
at KRLD Dallas, but it’s likely his
morning show and PD duties at the
Nationwide station will be divided
between two people.

* k K
WPLJ New York general sales

Comedy Meets Love At WPIX

NEW YORK—*“Music alone will
not win in morning drive,” says Al
Anderson, PD of “nothing but love
songs” WPIX here. Expanding on
that premise, Anderson has decided
to add a personality morning show to
the music-based adult contemporary
format. “No one wakes up saying,
‘Gee, I want to hear that new Barry
Manilow song right now’, ”” he says.

As of Monday (2), WPIX listen-
ers are waking up to Morin &
Krantz, a couple of imports from
suburban Washington, D.C.’s all-
comedy outlet, WJOK. “I'd heard
them on the air a year ago,” says
Anderson, *‘and when they sent me a
tape, I decided to go down and listen
more closely.

“They weren’t working together

on the air: Brad (Krantz) was doing
middays and Mike (Morin) was on
an adjacent afternoon shift. I guess
they found out it was easier to come
up with stuff as a team, because the
changeover between shifts started
getting longer.”

While a seemingly bold move for
Anderson, he sees the show a natural
evolvement in the format. “WCBS-
FM and WYNY—and, until now,
us—have had established names, de-
cent voices, but the excitement and
entertainment value was question-
able. Looking at contemporary hit
radio, Scott Shannon (WHTZ) and
Don Imus (WNBC) had that flavor.
Why shouldn’t AC listeners be treat-
ed to that?”

Prior to WJOK, both Morin and

Krantz came from an adult contem-
porary background. Morin was on
the air at Toledo’s WOHO and De-
troit’s WOMC, and Krantz was at
WSJS Winston-Salem, KIOA Des
Moines and WTVN Columbus. Says
Krantz, “I have a long background
as a camp counsellor, and Mike did
tv weather. I think those are the right
qualifications. At least the element of
surprise should be interesting.”

Working with Morin and Krantz,
who will be on from 5:30 to 10, is
morning news personality Lisa Glas-
berg, while Dick.Summer moves into
the midday shift, followed by Mike
Wade in afternoons. Former noon to
4 personality Lee Hamilton now does
6 to 10, with Alfredo Santos moving
from 9 to noon into the 10 p.m. to 2
a.m. slot.

Parnigoni Sees Changes At NAB

NEW YORK—David Parnigoni
expects to implement “a number of
new programs and services” for radio
operators in his new position as se-
nior vice president of radio for the
National Assn. of Broadcasters.

Parnigoni, who has been the
NAB'’s regional manager for New
York, New Jersey and the New En-
gland states since July, 1981, is short
on specifics because “I’'m just start-
ing to get my feet wet.” But, he says,
“There are certainly going to be some

changes in the operation of our de-
partment. There will be many ser-
vices coming down the pike.”
Parnigoni, a past president of the
Vermont Assn. of Broadcasters, ex-
pects to be heavily involved in the
legislative process as one of ‘“the
principal spokesmen” for the radio
industry. “I have a tremendous

amount of contact with broadcast-
ers,” he says, “‘not only as a former
regional manager but from 23 years
in the business.” He succeeds Wayne

. INDIANA ATTIRE—Tommy Shaw of Styx (second from left) gets a load of

T-shirts just for visiting WRTB Vincennes, Ind., during a recent tour. Pic-

tured from left are station personnel Dan Winkler, Suellyn Wagoner and-

music director Danny Wayne.

Cornils, now executive vice president
of the Radio Advertising Bureau. A
successor has not been named, but a
search is being led by John Summers,
the NAB'’s executive vice president
and general manager, and Larry
Tierney, vice president of
membership.

The NAB’s Radio Programming
Conference steering committee is in
the process of selecting a chairper-
son, according to Parnigoni, who
says that the group is “working rap-
idly” to name an agenda chairman
later this month. The convention will
be held in Atlanta in August.

Parnigoni, 44, has already moved
to Washington from his home in
Brattleboro, Vt., and plans to relo-
cate his wife, Rosemary, and their
three children in June. He says that
he has no plans to divest himself of
his majority ownership in country
station WCMX, and AMer serving
Leominister and Fitchburg, Mass.

Parnigoni, who has a 51% interest
in the outlet, owned by Radio Ten
Corp., was president and general
manager of WKVT, an MOR-for-
matted AMer in Brattleboro, which
he sold in 1978 to Donald Webster,
former secretary of civil and military
affairs for the state of Vermont. He
was also the 100% stockholder in
WCNX Middletown, Conn., which
he sold in 1981 to Don Thurston, the
former NAB chairman. The station’s
“rainbow” format is overseen by
Thurston’s son, Cory. LEO SACKS

www americanradiohistorv.com

manager Marc W. Morgan has been
named GM of Cox’s WXFM Chica-
go. And at Cox’s L.A. AM, KFI, Art
Laboe comes on board. He's doing
weekends for the time being, but ru-
mor has it that it may develop into a
weeknight slot, with the same oldies
fare that put KRLA back on the map
a few years ago.
* K K

Joining Viacom’s WMZQ Wash-
ington is WPK X Alexandria evening
jock Mary Ball. Ball will co-host the
Jim London morning show . . . Now
that Mike McVay’s on his own (sep-
arate story, this page), he’s got a new
haunt. You can reach him at McVay
Media, Citizens Federal Tower, Suite
701, Cleveland, Ohio. The phone
company has promised he’ll have a
working number by the time you
read this, and being courteous,
they’ve even let Mike in on it. It’s
(216) 861-1264, but just after Mike
committed it to memory they added,
“but we’re not really sure.” So if that
doesn’t work, check with the directo-
ry assistance phone drones.

*x Kk X

When William D. Hoverson joined
Fargo’s KFGO as a part-time an-
nouncer in 1971, he probably didn’t
expect to be named general manager
12 years later, but he has been. He re-
places Richard C. Voight, who re-

tapes.

ON KRLA PASADENA =seeceeany

Wolfman To Howl Again

§ LOS ANGELES—Angelenos howling for the late-night antics of
Wolfman Jack will get a fix six nights a week, five hours a night from
KRLA Pasadena. Beginning Jan. 14, the Wolfman returns to the air
nightly from midnight to five, doing a part-live and part-taped show ema-
nating from his Hollywood studio.

“We're kicking it off with a live *50s and ’60s party,” says PD Jim Pew-
ter. ‘It will be a major media event, with bands from that era and Wolf-
man broadcasting live at the scene from midnight to two.”

Explaining the format, Pewter says the show will come to KRLA on
an equalized phone loop from Wolfman’s studio, where KRLA request
lines are being installed. “He’ll be on the air live at times, doing promo-
tions and custom programming. It’s not a syndicated show from that
§ standpoint, although some of the material run will be compilations of his

mains on site but becomes executive
vice president of Communications
Properties Inc. and Boise Broadcast-
ing Co. The latter owns Boise’s
KFXD-AM-FM, with Communica-
tions Properties operating KFGO,
KATE/KCPI Albert Lea, Minn,
WDBQ/KLYV Dubuque (where the
company is headquartered) and
WNFL Green Bay, Wisc.

WLIM Long Island’s Steve Rob-
erts, Jane Waldman and Chris Bur-
well are busy every friday at half past
noon. That’s when they run “Knots
Landing Update,” reviewing the
events which transpired on the previ-
ous night’s episode . .. Bob Rhein-
hardt now serves as operations man-
ager of WDOV/WDSD Dover, Del,,
while WDOV morning man Rick
Kimball is PD of WDOV and Pistol
Pete Adlam holds down that slot on
'DSD. The staff is working on a ma-
jor promotion. We’re not sure yet,
but they’ve been seen around the stu-
dio sporting personalized army fa-
tigues. The owners swear it’s no re-
flection on the pay scale.

Imagine how good we’d be as a
team, thought WFNY Racine’s Dave
Garland and Jerry Grimmer, and so
it is that the duo is looking for work
together. You can reach them at
(414) 654-1342.

{Continued on page 17)

_ Washington Roundup_

By BILL HOLLAND

The FCC didn’t get around to rul-
ing last week on the obscenity issues
surrounding Hustler publisher (and
self-proclaimed Presidential candi-
date) Larry Flynt’s intent to feature
hardcore sex in his commercials.
Commissioner Mimi Dawson felt the
draft language needed to be tightened
up because little was mentioned
about the process to be followed
when complaints would hit the
Commission.

* K K

The broadcast industry isn’t all
that thrilled about the FCC’s deci-
sion to get out of the call letter busi-
ness (Billboard, Dec. 17). The NAB'’s
executive  committee  says it
“amounts to an abandonment of an
essential element of the Commis-
sion’s responsibility” and will cause
“competitive chaos.” NRBA presi-
dent Bernie Mann says the action ““is
not deregulation; it is abandonment
of a proper FCC responsibility.”
Both organizations are filing for
reconsideration.

* K K

NAB has also cautioned the FCC
to suspend its acceptance and pro-
cessing of FM translator.applications

pending a review that would ‘“‘focus
on the serious interference potential
of those stations and the need for
clear technical standards.” More
than 1,000 applications have been
submitted to the Commission in an-
ticipation of FCC action on low-pow-
er FM.
* Kk K
You remember that President Rea-
(Continued on page 15)

ot

MUSIC TELEVISION ~

This 24-hour video music chan-
nel’s playlist appears weekly in
Billboard, with details of heavy,
medium and light rotations, adds
and weekend specials, page 23.
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REACH FOR THE STARS—Stephen Woods, left, president of Starquest,

and Jim Berry, KISS Boston’s promotion director, are pictured at the “KISS

Coca-Cola Starquest”’ promotion in Boston. The event was a month-long

competition in which 400 musicians vied for $10,000 in cash and prizes
each week at the Paradise nightclub.

STATION: KFRC San Francisco
(top 40)

CONTACT: Mary Recchia, promo-
tion director

CONCEPT: Attracting the under-12
set

EXECUTION: Bypassing the sta-
tions target demo’s, PD Gerry Cagle
held a Christmas contest open only
to kids under 12 who entered by
sending in postcards. While the pre-
mise is “Christmas is for kids,” a set
of parents really scored well on this
one. The winning entry, drawn ran-
domly on the air, netted junior a
$1000 savings certificate, but in the
bargain, Mom, in a more saleable
demo range, received a new Mer-
cedes Benz, while older brother (or
sister) got a complete home stereo
system. The prize package was deliv-

Tom Baker Set
To Take Over
At KPQP/KGB

SAN DIEGO—No major changes
are expected at KPQP/KGB here
when Tom Baker takes over as vice
president and general manager
Thursday (4). But sources close to
the popular nostalgia/AOR combo
report that staff morale “can’t go
anywhere but up.”

Since Nov. 1, when 10-year veter-
an GM Jim Price abruptly resigned
after the latest in a series of confron-
tations with station owner Michael
Brown, operations manager CIiff Cox
has been filling in as acting GM.

According to several reports from
staffers, the relationship with Cox
has been less than ideal. Says one
source: “Cliff ran things so tight that
even though we don’t know much
about him, Tom Baker will be a
godsend.”

Baker, 40, comes to San Diego
from Boston, where he was VP/GM
of RKO’s WROR for the last five
years. Prior to that, he spent six years
on the sales staff of the chain’s classi-
cal outlet, WGMS Washington, the
last two as general sales manager.

“I wanted to go to the West Coast
and work with a smaller organiza-
tion,” says Baker. “This is a good op-
portunity, as both stations are doing
well. Although it’s too early to tell, I
don’t see any drastic changes coming

up.”

Station owner Brown says Cox will
remain with the stations but will not
be returning to his old post. In addi-
tion to KPQP/KGB, Brown Broad-
casting also operates the KXOA-
AM-FM nostalgia/AC combo in
Sacramento.

THOMAS K. ARNOLD

Pro-Motions_

ered by Santa, with one of the KFRC
airstaff playing the part.
* * *

STATION: KFMW Waterloo (top
40)

CONTACT: Kipper McGee, PD
CONCEPT: Off-the-air promotions
EXECUTION: When KFMW's tow-
er was downed in a storm during the
peak holiday season, PD Kipper
McGee came up with a series of pro-
motions to keep the station on the
minds of its listeners. Through a lib-
eral tv spot schedule, ads poked fun
at the station’s problems, on both
VHF and MTYV. “With a 25 share,”
notes McGee of the station’s solid
No. 1 slot, ““and being contemporary
hits, many of our listeners see MTV
as an alternative.”

The spots, plus a constant schedule
of live appearances (*“We showed up
at malls, schools, basically bringing
the station to the people, playing re-
cords, doing breaks”) all touted the
station’s contest: The first caller to
hear the station back on the air gets
$108. “I think we've got more people
cuming the station now that we’re off
the air,” says McGee. Once back on,
the station will present the hourly
“down but not out” sweepstakes,
which will feature ‘‘down” jackets
and “down” comforters as prizes.

* * *
STATION: WCUZ Grand Rapids
(country)
CONTACT: Kevin Reynolds
CONCEPT: Tying in with a national
event
EXECUTION: Country Music
Month, while a major event in Nash-
ville, often has little relevance to
country stations outside the area.
However, many large-scale promo-
tions accompany this annual celebra-
tion, which features the nationally
(Continued on page 16)
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O—Werner Klemperer, f

WABX Launches Search For PD

Liggett’s Detroit Outlet Seeks Assistance For Christy

By LEO SACKS

NEW YORK—WABX Detroit is
searching for a program director to
“augment” the input of consultant
Paul Christy.

*The ratings have died on us,” ex-
plains Bob Liggett Jr., president of
the Liggett Broadcast Group in Wil-
liamston, Mich. *“Paul holds the PD
title in name, but his outside consul-
tancy keeps him pretty busy, so we're
looking for a full-time person.”

Liggett says that WABX vice pres-
ident and general manager Grant
Santimore has interviewed a number
of candidates and hopes to name a
new programmer “‘sometime in Janu-
ary” whom Christy will assist. “We
want a strong guy, and he might not
agree with Paul, which could make
him (Christy) expendable,” says Lig-
gett who does not foresee that hap-
pening. “I’'m not looking foward to

WLUP Celebrates
Landecker Return

By MOIRA McCORMICK

CHICAGO—*‘This is another one
of those totally solicited, pretaped
celebrity endorsements for the re-
turn of John Landecker to Chicago’s
airwaves,” said the voice of Heart’s
Nancy Wilson above the gentle din
of WLUP (The Loop)’s Dec. 19
Christmas party at Chicago’s Park
West.

The expatriate jock was celebrat-
ing his first day back on Windy City
air since he'd left WLS-AM in June,
1981, to join CFTR Toronto, with an
hour-long broadcast during the Loop
party. Interspersed with music and
live interviews was a plethora of sa-
tiric celebrity spots plugging his
return.

“The idea here,” continued Wil-
son’s taped voice, “‘is that Landecker
will attract an audience that includes
more than just young white males
dressed in black T-shirts destroying
Navy Pier. I'm talking all kinds of
people, including young professional
attractive intelligent women . . .

“John has assured me personally
that he will take whatever steps nec-
essary to close the gender gap while
he’s on in the afternoon—that is, sex-
ism, double entendres and mass ste-
reotyping will be applied equally to
both sexes. Fun is fun.”

The Loop's recruiting of Lan-
decker is viewed as another step in
the campaign to shed its hard-line
AOR image, along with its largely
teen audience. Landecker now holds
down afternoon drive at WLUP from

2:30to 7 p.m.
L R - , W

A

t - o
merly of “Hogan’s Heroes,” sec-

or|

ond from left, prepares to pull the winning postcard in WOHO Toledo’s

100,000 Minute” contest. Music director Kevin McKay, right, announces

the proceedings, while the city’s Mayor-elect Donna Owens, left, and sta-
tion air personality Mark McLaren, center, look on.

www.americanradiohistorv.com

life without him—he’s been 100%
everything for us—but everybody’s
expendable. Ask my banker.”

The broadcaster, stating that
“when you talk about an ‘ABX in a
company our size, the guy we pick
will certainly impact the whole
chain,” is unsure whether Christy
will continue to work from the hit-
oriented station as its music consul-
tant. However, Christy will still be
involved in the music programming
of the chain’s hit-oriented WZLD
Columbia, S.C. (sister there is nostal-
gia WLFF) and adult contemporary-
formatted WFMK Lansing. The
company also owns WZZR, a hits
station in Grand Rapids, and the
adult contemporary WHNN Bay
City.

Liggett isn’t kidding when he jokes
about his ‘“expendable” bank ac-
count. The company recently bought
five Harris 25 kilowatt transmitters,
priced at $55,000 each. The chain
this year also purchased a 10-acre site

in Oak Point, Mich., for $1.5 million
and 7.5 acres of land in Grand Rap-
ids for $250,000.

An 800-foot tower on the former
site, dubbed “Transmitter Alley,”
will be ready by Jan. 20. Liggett ex-
pects a new 500-foot tower on the lat-
ter property to be completed this
week. The site includes an elemen-
tary school building’ which will be
converted into new office space for
WABX, although Liggett says that
he wants to “hold off’ on the
renovation.

“With ratings like ours, I've got to
figure out whether I've got a business
or a hole in the wall,” he explains.

The chain, in other moves, has
named Jim Jensen vice president and
general manager of WZZR. Jensen,
who comes from WHIO-AM-FM
Dayton, where he was general sales
manager, replaces Mike Jackman,
who will assume various assignments
in the Liggett Broadcast Group as a
corporate officer.

'Most Added Records!|

The week’s five most added singles at
Billboard’s reporting stations in each of four formats

# of Billboard’s # of Billboard’s

stations stations
adding record now reporting
Title, Artist, Label this week record

1 “Wrapped Around Your Finger,” The

Police, A&M 32 32
2 “Bang Your Head (Metal Health),”

Quiet Riot, Pasha/Epic 21 21
3 “Yah Mo B There,” James Ingram

with Michael McDonald, Qwest 12 93
4 “Think Of Laura,” Christopher

Cross, Warner 10 128
5 “Nightbird,” Stevie Nicks, Modern 10 107

S (94 Stations)
1 “Hard Times”/“Jam Master J,”
: Run-D.M.C., Profile 22 35

2 “The Record Keeps On Spinning,”

Indeep, S.O.N.Y. 20 30
3 “She’s Trouble,” Musical Youth,

MCA 15 61
4 “Trapped,” Philip Bailey, Columbia 15 52
5 “Love Soldier,” Lenny Williams,

Rocshire 15 42

. (125 Stations)

1 “You Really Got A Hold On Me,” )

Mickey Gilley, Epic 44
2 “Save The Last Dance For Me,”

Dolly Parton, RCA 88
3 “Three Times A Lady,” Conway

Twitty, Warner Bros. 39 79
4 “Dancin’ With The Devil,” Stephanie

Winslow, MCA/Curb 37 37
5 “Fallen Angel (Flyin’ High

Tonight),” Gus Hardin, RCA 25 51

 ADULT CONTEMPORARY

1 “So Bad,” Paul McCartney,

Columbia 19 19
2 “An Innocent Man,” Billy Joel,

Columbia 17 36
3 “Yah Mo B There,” James Ingram

with Michael McDonald, Qwest 13 13
4 “You’re Looking Like Love To Me,”

Peabo Bryson & Roberta Flack,

Capitol 10 10
5 “Think of Laura,” Christopher Cross,
" Warner 8 39

QUVOETIIE ‘V86T ‘L AVNNVS
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The
The Retailing B¢
TheLicensing Book

Billboard covers all the business of music
and home entertainment.

amming Book

Our industry has several publica- and promotion ideas, and by retailers
tions specializing in its various for spotting trends and buying product.
functions and interests. But only one, Billboard is a Radio Book, a Retall
Billooard—the international news- Book, a Rights Book from cover to
weekly of music and home entertain- cover ... because news and analysis
ment, thoroughly covers the whole on each of those key areas appears
field while targeting strongly on its everywhere—from general news to
three major components: Retailing, any appropriate section, from the first
Programming, and Licensing. And it page to the last. Billboard is the only
also provides the most complete and publication totally responsive to the
credible music charts used weekly by whole marketing picture and the inter-
radio execs for programming information relation of its prime aspects.

Billboard:

1515 Broadway, New York, N.Y. 10036

www.americanradiohistorv.com
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YOUNG AT HEART—WOMC Detroit vice president and general man- WAITIN’ FOR THE TRAMN—WMZQ Washington air personality Jim London, left, and his
ager Elaine Baker is pictured with “Solid Gold Saturday Night” host partner John Ogle, ham it up with folk hero Boxcar Willie, right, during a live question
Dick Bartley during the Solid Gold Dance Party, a benefit for the De- and answer segment on the station’s morning show. Boxcar later performed his tune
troit Institute for Children. Sponsored by WOMC and WXYZ-TV’s “Kel- “The Train Melody.”

ly & Company” show, the event raised $1,500 for the Institute.

CONGRATULATION |pARTY Foln |
DJ OF THE YEAR| |
' OUR OWN B
WED OCT 19, \

]

e A 1
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PHILLY FANFARE—Bobby Vinton, right, pays a visit to WFIL Philadel-
@ : phia’s PD Jay Meyers, left, and air personality Bill Neil to discuss the
LOCAL HERO—While in Montgomery for the South Alabama State Fair, the group Atlanta and friends good old days and his future plans.

help Rhubarb Jones from WLWI Montgomery celebrate his winning the CMA award as DJ of the
year, medium market.

OF MICE AND FISH—MWinnie Mouse ventured from the Magic Kingdom long enough to visit

Charlie Tuna at KHTZ Los Angeles and plug Disneyland Records’ latest album ‘“Splashdance.”
R te e S AR ; : Pictured from left are station PD Ric Lippincott, Minnie, music director Shaune McNamara and

EASY AS ONE, TWO, THREE—With a flick of the switch, “Top 30 USA” became the first Tuna.

program delivered via RadioRadio’s 15 kHz sterec satellite channel. Working the board at

CBS Broadcast Center’s Studio 10 in New York are CBS technician Stephen Kirsch, left; the

show’s executive producer Bob VanDerheyden, center; RadioRadio’s vice president and

general manager Robert Kipperman.

e

*-KBRO

"~ AM1280
FM105

l b

HOOT 'EM 'FORE HE RUNS—Junior Walker, right, of All Stars fame, answers questions
rom United Stations programming vice president Ed Salamon while taping a segment of
“Dick Clark’s Rock, Roll & Remember” in New York.

PRISONER OF THE AIRWAVES—Hired hand Mike Jacobs sends this
message from atop the Forney Museum in Denver, where he was held
captive for 130 days by KBRQ Denver as part of its “Listening Test”
promotion. Listeners were. invited to visit or call Jacobs, whose only

www.americanradiohistorv.com
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FEATURING ‘FINER MUSIC’

Houston-Area Hispanic FM Bows

By MOIRA McCORMICK

CHICAGO—KXKX bowed Dec.
1 as the first Hispanic FM station in
the Houston-Galveston area, debut-
ing an original format dubbed “Finer
Hispanic Music.” It joins six area
AM stations in presenting solely
Spanish-language programming.

The 100,000-watt station broad-
casts from a 750-foot tower in Texas
City, 26 miles from Galveston and 17
miles from Houston. According to
assistant general manager Cesar O.
Arzayus, KXKX had been dormant
since 1981, following its previous in-
carnation as a 26,000-watt big band
station. Now owned and operated by
attorney Michael Benages, KXKX
presents a blend of ballads, light
tropical music, traditional ranchera,
and other Mexican music in a format
developed by program director Paco
Pena. In accordance with the area’s
large Mexican population, the bulk
of KXKX'’s programming is targeted
to that audience.

Arzayus says KXKX will be able
to woo Hispanic listeners from the
existing Spanish AM and Anglo FM
stations in a few months, due to a
lack of professionalism in the Spanish
radio market. “We’re trying to give
Hispanics the same quality Anglo.
stations give their people,” he says.

KXKX features a music-to-news
mix not unlike that of Anglo FMs,
says Arzayus, with two 15-minute
casts at 7 a.m. and 5 p.m., as well as
five-minute advances every hour on
the hour. Also in the works is a daily
60-minute public service talk show.

In addition, he says, *“we play
more music than the AMs. AM disk
jockeys talk too much; our announc-
ers never take a ‘star of the show’ ap-
proach. Plus, they have good voices
and pronunciation, and speak in un-
accented Spanish. On many Hispanic
AM stations, anybody at all who
speaks the language is put on the
air.”

Arzayus sees KXKX’s “Finer His-
panic Music” format as the primary
drawing card in the station’s appeal.
Programming at the Hispanic AMs
tends to aim at narrow, specific audi-
ences, he notes: one appealing pri-
marily to youths, another featuring
Tex-Mex music and another focusing
exclusively on ranchera. “So often,
programmers tend to think that if an
area has a large Mexican population,
they can just throw them some ran-
chera and they’ll be happy. That isn’t
entirely trug.”

“We have gone to the expense of
attracting the 18-49 age group by not
confining our programming. It’s a
real mix of music, of hits old and
new.”

Program director Pena has 18

Woshington |
Roundup

® Continued from page 10

gan recently appointed Dennis Pat-
rick as an FCC commissioner, utiliz-
ing an executive privilege called a
“recess .appointment,” right? Well,
the Administration did the same
thing over at the Corporation for
Public Broadcasting (CPB). by ap-
pointing William Lee Hanley Jr. to
the CPB board. But CPB refused to
let him come “on board” without the
normal Senate approval, which could
come after the recess. Now the Rea-
gan administration is suing CPB.

years in radio, including stints at
Mexican stations -as well as program-
ming duties at KEYH Houston and
KLAT Houston. “The man knows
the market very well,” says Arzayus.

He contends Pena’s programming
will be especially useful in winning
Hispanic listeners back from Anglo
FM stations, to which Arzayus says
many had turned due to the lack of
polish on the AM band.

A full promotional campaign is
getting underway to push KXKX,
says Arzayus, including print ads in

Radio

both Hispanic and Anglo daily pa-
pers and magazines, billboards, soc-
cer team sponsorships and eventually
cable tv ads on the Spanish Interna-
tional Network (SIN). “Since Hous-
ton has no regular Spanish television
channel, 70% of the Hispanic popu-
lation here subscribes to cable,” Ar-
zayus points out.

Despite KXKX’s decidedly Mexi-
can slant, Arzayus assures that the
station is taking great pains not to
alienate  other  Spanish-speaking
groups.

A successful late-night
special on over 100 stations.
Now a hot new weekly series.

Here's a fresh, appealing
rock experience for late-night

America:

Today's best rock acts.
Culture Club. Heart.
The Romantics. Mick Fleetwood.
Billy Idol. Aerosmith. Devo.
Clarence Clemons. Tommy Tutone.

And many more.

Outrageous flashdancing.

Off-the-wall comedy.

A big, bright, full-scale pro-
duction, with a celebrity guest

host every week.

DENVER GOLD.&' : :_
S

i 7 A
DEALING IN GOLD—KLZ Denver has pacted with the Denver Gold football
team to broadcast their 1984 USFL games. Pictured at the “Good As Gold”
agreement from left are the station’s general manager Rob Hasson and
the team’s coach Craig Morton, owner Ron Blanding and general manager
Bill Roth.

It's the ideal way to reach the
nation’s enthusiastic young stay-
up-lates. Fully sponsored by Atari.

AMERICA'S LEADING
TELEVISION SYNDICATION
NETWORK

LEXINGTON BROADCAST
SERVICES COMPANY, INC.
875 Third Ave., N.Y. 10022
(212) 418-3000 Telex 640818

THE
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Top 40 Programmers See An Uptempo 84

® Continued from page 1

Duran Duran, tne Talking Heads
and the Romantics—*groups that
came along with a little different out-
look as to what sounds right on the
radio.” He’s less optimistic about
Heart, Kansas and Styx, about whom
he says: “They’re just the type of
American-based rock ’n’ roll bands
that could have problems.”

Rick Peters, PD at WHTT Boston,
is one of several programmers who
expect black-sounding records to
take a greater share of top 40 pro-
gramming. *“Modern music acts like
the Clash and Duran Duran will con-
tinue to have great success 1n ‘84, but
I think you’ll also see a return to a
slightly more urban contemporary
sound,” he says.

Peters says this will be due to the
popularity of both crossover black
artists like Rufus & Chaka Khan and
Roberta Flack & Peabo Bryson and
dance-oriented acts like Madonna
and Shannon. *‘Six months ago we
were very reluctant to play black mu-
sic, but now we’re playing more and
more of it and the reaction is very
positive.”

Peters is also enthusiastic about
Cyndi Lauper, New Edition and In-
dustry, but is less sure about the fu-
ture of adult contemporary-shaded
acts. “One of the social trends we’re

seeing is that adults who grew up on
top 40 aren’t necessarily into soft mu-
sic,” he says. “Just because you turn
35 doesn’t mean all of a sudden you
want to hear Sergio Mendes.”

Peters also notes: “‘As far as I'm
concerned, there’s no such thing as a
‘must-add’ artist. An act can have 10
hits in a row, and that still doesn’t
mean the next song’s a hit.”

The latter point is seconded by
Gerry Cagle, PD at San Francisco’s
KFRC. “For the first time since the
late *60s and early '70s, artists are less
important than their records. Culture
Club is hot right now because they’ve
delivered hit records. But if they
come out with a stiff, they’ll be back
to square one.”

Cagle also says it’s impossible to
accurately predict which acts will be
popular in '84. “The way the music’s
going now,” he says, ‘“‘the dominant
act will probably be one we’ve never
heard of. If you'd asked me the same
question last year and mentioned
Culture Club, I probably wouldn’t
have known who they were, nor
would I if you'd asked me two years
ago about Men At Work. If I had
that crystal ball, you’d be calling me
in Maui.”

Larry Berger, PD at New York’s
WPLJ, agrees that the format is
song-oriented rather than artist-ori-

fe

ALL GUSSIED UP—WBZI's air staff personally greets listeners outside the

Palace Club in Beavercreek, Ohio, prior to the station-sponsored CMA

Awards party. Plctured from left are Russ Shafer, Dave Mills, Dale Roberts,
a friend, Jack Bartiey, Chris Michaels, Dean Taylor and Kriss St. Jon.
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INSIDE COUNTRY

Designed with The Country DJ In
Mind  Current artist bios. Monthly
Calendar. Country Trivia We do the
research! You sound informed'! For

more information write
Inside Country
6000 Fuiton Ave., Suite 12
Van Nuys, CA 91401

POSITION AVAILABLE

BRITISH HITS QUICK!
The newest U.K. Hits on your desk/turnta-
ble just days after they enter the U.K.
Charts. For details of our fast, reliable and
effective subscnptlon service to radio sta-
tions, record co's, publlshcrs etc., contact:
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hrymin, RG18 OEU, En;n'h'nd.

Strong adult morning person-
ality. Nevada AM MOR.
Salary DOE ... PD

KBET
Box 11710
Reno, NV 89510
E.O.E.

ented. ‘“That’s the reason top 40 will
continue to be successful,” he says.
“It doesn’t depend on artists; it
counts on songs, and there will al-
ways be popular songs.”

The songs 'PLJ is playing at the
moment are mostly rhythmic or
black. “Even some of the big AOR
artists like Duran Duran, the Ro-
mantics and Yes have a very rhyth-
mic sound,” Berger says. “They're
perfectly suited to a city like New
York. That’s also one of the great
things about modern music: It’s so
danceable.”

Keith Isley, PD at Miami’s
WINZ-FM (I-95), is one of the few
programmers surveyed who ex-
presses any reservations about mod-
ern music. “We delved into that
about this time last year and got
burned on it, so we're kind of shy
about it now,” he says. ““A lot of the
MTYV acts—Ilike the Psychedelic Furs
and Modern English—didn’t happen
for us at all here.”

Isley sees other shifts in top 40.
“There seems to be a change from
that Midwestern type of rock 'n’ roll
to a heavy metal sound, which is
what the 12-17 audience is into now.
John Cougar and that type of straight
rock 'n’ roll sound seems to be not
quite as strong as it was one or two
years ago.”

Sherman Cohen, program director
of KHYT Tucson, is enthusiastic
about the Romantics, who are No. |1
in his market, as well as Cyndi
Lauper, the Fixx and Madonna. But
he’s reluctant to call this modern mu-
sic. “Modern music has blended into
top 40,” he says. “It’s just very me-
lodic, fun music. The Hollies’ ‘Bus
Stop’ was the same type of record
back in the ’'60s.” Cohen also sees
two long-running pop superstars as
vulnerable in '84: Olivia Newton-
John and Barry Manilow.

Gerry DeFrancesco, vice president
of programming at KIIS-FM Los
Angeles, is excited about the Fixx,
James Ingram and Spandau Ballet,
among newer acts, and Michael Jack-
son, Duran Duran and Lionel Richie,
among established top 40 stars.

DeFrancesco is also excited about
the format itself. “I think top 40 will
continue to be the winning format for
the next few years,” he says. “Top 40
encompasses all other formats; we're
playing Barry Manilow and Quiet

Riot at the same time. It’s the other
formats that restrict themselves.”

Specifically, DeFrancesco is en-
couraged by the resurgence of play
for current product as opposed to
oldies. “After that five or six-year pe-
riod of playing heavy oldies,” he
says, ‘“‘people just fried on them.”

Bob Case, who programs KUBE
Seattle, predicts continued success
for the Fixx, Duran Duran and Cul-
ture Club. He also notes that the for-
mat is becoming more and more
song-oriented.

“I don’t know if Matthew Wilder,
Peter Schilling and Nina will have
followup hits,” Case says, “but their
records are fun to play. We're more
open to it and so are our listeners.”

Russ Brown, program director at
WXLK Roanoke, is also bullish on
the top 40 format. “The growth of
top 40 in the past year will probably
continue in the next year or two be-
fore it reaches a peak again,” he says.

He attributes this rise to a combi-
nation of factors. “The music that’s
coming out now is better; the overall
mix seems to flow better on the radio.
Still, personality is what has caused
these stations to really soar. Music by
itself wouldn’t be enough to hold it.”

Gary Cummings, who programs
KRPL Moscow, Idaho, is experienc-
ing success with new records by Ga-
zebo, Nina, Industry, Madonna and
Reflex. “We expose as much new
product as we can,” he says. “We add
five to eight records a week. I think
top 40 is loosening up as far as being
able to play new artists. In markets
like ours, the audience really appreci-
ates it.”

Cummings places Barry Manilow
and Paul Simon on the vulnerable
list, and adds, “Unless Irene Cara
can come up with something differ-
ent than what she’s been doing, I
think she’s going to burn out.”

Bart Goynshor, PD at KRNA
Iowa City, is enthusiastic about Cul-
ture Club and Eurythmics. But like
other programmers, he says the re-
cord itself is becoming more and
more important. “Back in '75, when
Elton John was the hottest act in the
business, all he had to do was release
a new single and boom, everybody
went on it. Those days are gone for
good.”

® Next week: AOR

® Continued from page 11

televised CMA Awards. Getting in
on the excitement, and bringing the
festivities to local fans, WCUZ spon-
sored a Country Music Month of its
own. The WCUZ Country Music
Month calendar—featuring a differ-
ent artist daily, who was highlighted
on the station on that date,—was
available at area record stores. On
the air, over 300 albums were given
away in trivia contests.

Through postcard registrations,
the station gave a couple a weekend
trip to Nashville, and in conjunction
with the Marriott Hotel locally, host-
ed its own CMA Awards party.
Straw ballots were distributed before
the big-screen telecast, hosted by
WCUZ air personalities, and prizes
were awarded after the event for the
person with the most number of cor-
rect predictions.

* * %K

STATION: KNAL Victoria, Tex.
(country)

CONTACT: Brenda Hammonds, di-
rector of station promotion
CONCEPT: More national tie-ins
EXECUTION: It might seem
strange bringing up a May event in
January, but as many of you may be

www.americanradiohistorv.com

Pro-Motions

YesterHits.

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK

POP SINGLES-10 Years Ago

. Time In A Bottle, Jim Croce, ABC

. The Joker, Steve Miller Band, Capitol

. Leave Me Alone (Ruby Red Dress),
Helen Reddy, Capitol

. The Most Beautiful Girl, Charlie Rich,
Epic

A Show And Tell, Al Wilson, Rocky Road

. Smokin’ fn The Boys Room, Brownsville
Station, Big Tree

. Goodbye Yellow Brick Road, Eiton John,
MCA

. Never, Never Gonna Give Ya Up, Barry
White, 20th Century

. Living For The City, Stevie Wonder,
Tamla

10. I've Got To Use My Imagination, Gladys

Knight & the Pips, Buddah
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POP SINGLES-20 Years Ago

. There! I've Said It Again, Bobby Vinton,
Epic

. Louie Louie, Kingsmen, Wand

. Dominique, Singing Nun, Philips

. Since | Fell For You, Lenny Weich,

Cadence

. Forget Him, Bobby Rydell, Cameo

. Popsicles And Icicles, Mermaids,

Chattaheechee

. Talk Back Trembling Lips, Johnny

Tillotson, MGM

. Quicksand, Martha'& the Vandellas, Gordy

. The Nitty Gritty, Shirley Ellis, Congress

Midnight Mary, Joey Powers, Amy
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TOP LPs—10 Years Ago
. The Singles, 1969-1973, Carpenters,
A&M

. Goodbye Yellow Brick Road, Elton John,
MCA

N =

. You Don’t Mess Around With Jim, Jim
Croce, ABC

. The Joker, Steve Miller Band, Capitol

. Jonathan Livingston Seagull, Neil
Diamond, Columbia

| Got A Name, Jim Croce, ABC

. Quadrophenia, The Who, MCA

. Ringo, Ringo Starr, Apple

. Bette Midler, Atlantic

. Full Sail, Loggins & Messina, Columbia

SwWENS ws W
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TOP LPs—20 Years Ago
The Singing Nun, Philips
In The Wind, Peter, Paul & Mary, Warner
Bros.
The Second Barbra Streisand Album,
Columbia
Elvis’ Golden Records, Vol. 3, RCA
Victor
Trini Lopez At PJ's, Reprise
West Side Story, Soundtrack, Columbia
Maria Elena, Los Indios Tabajaras, RCA
Victor
Joan Baez In Concert, part two,
Vanguard
Peter, Paul & Mary, Warner Bros.
Little Deuce Coupe, Beach Boys, Capitol

SWw O N A W N
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planning your yearly promotion cal-
endar now, you may want to consider
looking at national events that affect
your format. Tying in with them is
usually inexpensive, and often carries
a great more weight than in-house
ideas.

KNAL came up with the KNAL
Academy of Country Listeners
award, in conjunction with the Acad-
emy of Country Music Awards. The
KNAL academy was comprised of
listeners who voted on the same cate-
gories as well as the national contest,
but here semi-finalists were deter-
mined by the station from listener re-
cuests and local record sales.

In a full-page newspaper ad, a bal-
ot was printed, and listeners had a
two-week period in which they could
vote. Each vote required the listener’s
name address and age (good for mail-
ing lists, and a great free research
tool for stations with no such bud-
get). Winners were determined from
these write-in ballots, which were
then subdivided into demographic
categories, and a random drawing
netted KNAL'’s “listener of the year™
awards, with the winners receiving a
plaque, station jacket and an invita-
tion to be a guest at all local station
events throughout the year.

COUNTRY SINGLES-10 Years Ago

1. If We Make It Through December,
Merle Haggard, Capitol

. Somewhere Between Love &
Tomorrow, Roy Clark, Dot

. | Love, Tom T. Hall, Mercury

. The Last Love Song, Hank Williams Jr.,
MGM

. Jolene, Dolly Parton, RCA

. Hey Loretta, Loretta Lynn, Epic

. Still Loving You, Bob Luman, Epic

. Amazing Love, Charley Pride, RCA

. Song & Dance Man, Johnny Paycheck,
Epic

. Ain't Love A Good Thing, Connie Smith,
Columbia
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SOUL SINGLES-10 Years Ago

1. Living For The City, Stevie Wonder,
Tamla

. Until You Come Back To Me, Aretha
Frankiin, Atlantic

. 've Got To Use My tmagination, Gladys
Knight & the Pips, Buddah

. Stoned To The Bone, James Brown,
Polydor

. This Time I'm Gone For Good, Bobby
Blue Bland, Dunhill

. Livin’ For You, Al Green, Hi

. Come Get To This, Marvin Gaye, Tamla

. Baby Come Close, Smokey Robinson,
Tamla

. If You're Ready Come Go With Me,
Staple Singers, Stax

. Show And Tell, Al Wilson, Rocky Road
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® Continued from page 10

As the former Fairmont Hotel lo-
cation of San Francisco's KSFO be-
came history, so did the former staff,
with the exception of morning per-
sonality Jim Lange, who remains
with Golden West, moving south to
Los Angeles’ KMPC. He'll do mid-
days there, sandwiched between Rob-
ert W. Morgan and his former
KMPC airmate, Wink Martindale
... Back in San Francisco, KSFO’s
FM counterpart, KLHT, became
KYA-FM, again. It's described by
PD Ken Dennis as *“‘a *50s and '60s
rock’n’roll jukebox™...L.A’s all-
jazz outlet, KKGO celebrates its
25th year in the format and affiliates
with CNN carrying abbreviated
headlines throughout the day. When
its Hesperia AM counterpart signs
on later this year, it will rely heavily
on the service.

* K* K

Cathy Martindale, who recently
joined the WSM-FM Nashville week-
end air staff, from her music director
post at KLIP Dallas, takes on the ad-
ditional duties as MD for WSM-AM-
FM. She replaces Janet Fort Soeder,
who is busy playing house.

It had to happen sooner or later.
He just couldn’t stay away from it.
And so it is we learn that No-o0-0
Budget records has released an al-
bum ‘“Hurt Me Baby, Make Me
Write Bad Checks” by star of stage,
screen and KIIS-FM Los Angeles,

Rick Dees, who prownises it’ll make
you forget all about “Disco Duck.”
* * *

Since you've asked, Page Bryant,
the psychic who predicted all sorts of
stuff we couldn’t print last week, and
some that we did, can be reached at
(602) 525-1046 ... WMMS Cleve-
iand PD John Gorman moves up to
operations manager at the AOR sta-
tion ... Moving up from GSM to
station manager at similarly format-
ted KFOG San Francisco i1s Tony
Salvadore. His appointment, which
fills the gap left by John Gaston
when he went to St. Louis last fall,
was concurrent with Susquehanna’s
acquisition of the GE property
... Moving up from MD to PD at
WENS Indianapolis is  Scott
Wheeler, while evening jock Bernie
Eagan adds to his duties, becoming
music director at the Emmis station.

*x Kk Kk

WLVA Lynchburg debuts a night-
ly one-hour talk show as Nancy Heil-
man-Davis comes aboard from 7-8
pm. to host “Straight Talk"”
... Schulke signs WLQR Toledo
... Pete Salant has undergone a
moving experience. Consequently,
the consultant can now be reached at
(203) 272-9424. Should you care to
send those cards and letters, his ad-
dress is Box 575, Cheshire, Conn.
06410.

Four million dollars bought
Knight Quality Stations an addition
to their Northeast fold. If the price
sounds like a lot, even for a nice Class
B outlet in Burlington, Vt., it may be
because WEZF covers Montreal. At
92.9 and a height of 2,700 feet, it
pretty much blankets the area. Sell-
ing the outlet is Martin Broadcasting.

rgvv_A;)@ﬂ/gz/@

@

RADIO
PROGRAMMING

CONVENTION
July 5-8, 1984
L’ Enfant Plaza
Washington, D.C.

* kK
San Bernardino’s KDIG/KBON
has a new PD. He’s Brian McNeal,
who ioins the country and AC outlets
from Phoenix, where he punched in
at KNIX and KOPA. He'll also do
mornings on KDIG ... Dean Tyler

Farkas trundles down the road, leav-
ing WCOM Urbana, Ohio where he
did mornings, to handle afternoons
on T-102, WIMT Lima.

Remember “Four Jacks and a Jill™
(not the group from the '60s but the
one from the ’50s whose biggest

claim to fame was *Talk Of The Dev-
iI’")? Well, group member John Har-
rington Burns has resurfaced
doing weekends at WQRA Warren-
town, Va.

Congratulations to WBZ Boston’s
Dave Maynard. The Group W morn-

ing man celebrates 25 years with the
station this month. At one time he
blanketed the country on the over-
night show, as evidenced by the liter-
ary epic “Dave Maynard’s Tried And
True All Night Radio Secret Family
Recipe Cookbook.”

The History of Rock

is Rollin’ again.

Now available in an from Bill Haley to Boy
all-new one-hour daily

strip! HISTORY OF ROCK
& ROLL. 30 years of the

biggest hits and stars

in MuUSIC,

George.

The original HISTORY
was a blockbuster, air-
ing on over 200 stations,
attracting millions of
enthusiastic listeners.
Now each new hour
is chronologically

balanced around

)

5 days a week!

Put the most spec-

tfacular show in radio
history in your future.
HISTORY OF ROCK &
ROLL. Where the music
never stops. Where the
history never ends.

RADIO SPECIAL FEATURES

A Division of
several themes—
a daily music
magazine,
Call now for
market exclusivity
1-800-423-5084

(213) 883-7400

' i~ [ ¥o
Totally new production! One hour daily! And bartered!

DRAKE-CHENAULT ENTERPRISES, INC., 8399 Topanga Canyon Blvd., Canoga Park, CA $1304.

www americanradiohistorvy com
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Rock Albums

ARTIST—Title, Label

YES-90125, Atco

GENESIS-Genesis, Atlantic
38 SPECIAL-Tour De Force, A&M

JOHN COUGAR MELLENCAMP-Uh-Huh,
Riva/Mercury

THE ROLLING STONES-Undercover, Rolling
Stones

THE ROMANTICS-In Heat, Nemperor
SOUNDTRACK-Two Of A Kind, MCA

HUEY LEWIS AND THE NEWS-Sports,
Chrysalis

BILLY IDOL-Rebel Yeil, Chrysalis

EDDIE MONEY-Where's The Party?, Columbia
DURAN DURAN-Seven And The Ragged Tiger,
Capitol

0ZZY OSBOURNE-Bark At The Moon, CBS
Associated

BLUE OYSTER CULT-The Revolution By
Night, Columbia

THE PRETENDERS-Learning to Crawl, Sire

THE ALAN PARSONS PROJECT-The Best Of
The Alan Parsons Project, Arista

NIGHT RANGER-Midnight Madness, MCA
BOB DYLAN-Infidels, Columbia

PAUL RODGERS-Cut Loose, Atlantic
U-2-Under A Blood Red Sky, Island
STREETS-1st, Atlantic

MOTLEY CRUE-Shout At The Devil, Elektra
Z. 2. TOP—Elininator, Warner Bros.

ROBERT PLANT-The Principle Of Moments,
EsPeranza/Atlantic

BIG COUNTRY-The Crossing, Mercury
THE MOTELS-Little Robbers, Capitol
RAINBOW-Bent Out Of Shape, Mercury
RE-FLEX-The Politics Of Dancing, Capitol

DARYL HALL AND JOHN OATES-Rock 'N Soul
Part 1, RCA

PETER SCHILLING-Error In The System,
Elektra

CULTURE CLUB-Colour By Numbers,
Virgin/Epic

THE POLICE-Synchronicity, A&M
HEADPINS-Line Of Fire, MCA

MANFRED MANN-Somewhere In Afrika,
Arista

VANDENBERG-Heading For A Storm, Atco
DON FELDER-Airborne, Elektra

ALDO NOVA-Subject, Portrait

KISS-Lick It Up, Mercury

ABC—Beauty Stab, Mercury

HEAVEN-Where Angels Fear To Tread,
Columbia

THE DOORS-Alive, She Cried, Elektra
CYND! LAUPER-She's So Unusual, Portrait
PAUL McCARTNEY-Pipes Of Peace, Columbia
PAT BENATAR-Live From Earth, Chrysalis

JUMP 'N THE SADDLE-The Curly Shuffle,
Atlantic

SIMON TOWNSHEND-Sweet Sound, 21
Records

THE FIXX-Reach The Beach, MCA

ALCATRAZZ-No Parole From Rock 'N’ Roll,
Rocshire

REAL LIFE-Heartland, MCA/Curb
DOKKEN—Breaking The Chains, Elektra
GIRLSCHOOL,-Play Dirty Mercury

THE ALAN PARSONS PROJECT-The Best Of The Alan
Parsons Project Arista

VANDENBERG-Heading For A Storm Atco

REAL LIFE-Heartland MCA

ABC-Beauty Stab Mercury

EDDIE MONEY-Where's The Party? Columbia

THE PRETENDERS-Learning To Crawl Sire

ROBERT PLANT-The Principle Of Moments Esparanza
EURYTHMICS-Touch RCA

JOBOXERS~Joboxers RCA

THE MOTELS-Little Robbers Capitol
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Survey For Week Ending 1/7/84

Top Tracks

ARTIST—Title, Label

38 SPECIAL-If I'd Been The One, R
A&M 3

THE ROMANTICS—Talking In Your Sleep,
Nemperor

JOHN COUGAR MELLENCAMP-Pink Houses,
Riva/Mercury

YES—-Owner Of A Lonely Heart, Atco
DURAN DURAN-Union Of The Snake, Capitol
GENESIS—That's All, Atlantic

THE ROLLING STONES—She Was Hot, Rolling
Stones

THE ROLLING STONES-Undercover Of The
Night, Rolling Stones

SOUNDTRACK-Ask The Lonely, MCA

HUEY LEWIS AND THE NEWS-I Want A New
Drug, Chrysalis

STREETS-If Love Should Go, Atlantic

0ZZY 0SBOURNE-Bark At The Moon, CBS
Associated

BLUE OYSTER CULT-Take Me Away,
Columbia

YES—It Can Happen To You, Atco

THE ALAN PARSONS PROJECT-You Don't
Believe, Arista

GENESIS—Just A Job To Do, Atlantic
EDDIE MONEY-Big Crash, Columbia

THE POLICE-Synchronicity 11, A&M

BIG COUNTRY-In A Big Country, Mercury
BILLY IDOL-Rebel Yell, Chrysalis

NIGHT RANGER—(You Can Still) Rock in
America, Capitol

YES—Changes, Atco

THE PRETENDERS-Middle Of The Road, Sire
PAUL RODGERS—Cut Loose, Atlantic

ALDO NOVA-Monkey On Your Back, Portrait
38 SPECIAL-Back Where You Belong, A&M

HUEY LEWIS AND THE NEWS-Heart And
Soul, Chrysalis

THE ROLLING STONES—Too Tough, Roliing
Stones

BLUE OYSTER CULT—Shooting Shark,
Columbia

JOHN COUGAR MELLENCAMP—Crumblin’
Down, Riva/Mercury

MOTLEY CRUE—If Looks Could Kill, Elektra

PETER SCHILLING-Major Tom (Coming
Home), Elektra

U2-Eleven O'Clock Tick Tock, tsland
VANDENBERG—Friday Night, Atco

DARYL HALL AND JOHN OATES-Say It Isn't
So, RCA

DON FELDER-Bad Girls, Elektra
RAINBOW-Street Of Dreams, Polydor

THE MOTELS-Little Robbers, Capitol
SAGA-The Flier, Portrait/Epic
GENESIS-Illegal Alien, Atlantic
KROKUS-Stayed Awake All Night, Arista

2.2. TOP-T.V. Dinners, Warner Bros.

QUIET RIOT—Cum On Feel The Noize, Pasha
PAT BENATAR—Love Is A Battlefield, Chrysalis
ROBERT PLANT-Big Log, EsPeranza/Atlantic
THE MOTELS-Suddenly Last Summer, Capitol
GENESIS—It's Gonna Get Better, Atlantic

PAUL McCARTNEY AND MICHAEL JACKSON-—
Say Say Say, Columbia

THE DOORS-Gloria, Elektra

THE ROLLING STONES-Too Much Blood,
Rolling Stones

CYNDI LAUPER-Time After Time, Portrait

BOB DYLAN-Neighborhood Bully, Columbia

KISS—Lick It Up, Mercury

ASIA-The Smile Has Left Your Eyes, Geffen

CULTURE CLUB-Church Of The Poison Mind,
Virgin/Epic

RIOT-Born In America, Quality

THE POLICE—King Of Pain, A&M
HELIX—Heavy Metal Love, Capitol
DOKKEN—Breaking The Chains, Elektra
AXE,— Think You'll Remember Tonight Atco

Radio

" New OnTheCharts

This weekly feature is designed 1o spotlight new artists
on /fl//lmard s pop. comnry and bluck music charts.

| REAL LIFE

“Send Me An Angel” is the single that broke Real Life in their homeland, and
as it moves up the Hot 100 to 42, the Australian quartet is setting their sights on
worldwide success. Prior to its U.S. release, the song hit number 4 in Australia
and No. 1 in New Zealand

An affable quartet, their easygoing attitude belies the hardworking years that
preceded their American debut. “You don’t get a record deal in our country
until you've established yourself as a live act,” says keyboardist Richard Za-
torski. So that’s just what they did. During a recent 132-day Down Under tour,
the band played 110 shows, and they are not about to give up now; lead singer
and guitarist David Sterry mentions Real Life’s plans for a U.S. tour this spring.

Zatorski and Sterry are Real Life’s songwriting nucleus, and both are confi-
dent of their work’s broad appeal. Drummer Danny Simcic was chosen out of 64
hopefuls who auditioned for the spot, and Allan Johnson gave up his hard rock
roots to play bass and synthesizer for the Melbourne-based band.

For more information, contact Geoffrey Schuhkraft, P.O. Box 85, Albert Park,
VIC 3206, 87-91 Palmerston Crescent, South Melbourne VIC 3205, Australia.

A compilation of Rock Radio Airplay as indicated by the nation’s leading Album oriented and Top Track stations.

JENNY BURTON

Shortly after signing to Atlantic
Records, Jenny Burton is already be-
coming a profitable investment for
the label, as her single “Remember
What You Like” moves up the Black
Singles chart to 535.

A native New Yorker, Burton be-
gan her career singing in local clubs,
concert halls and theatrical produc-
tions. Last year, she made her record-
ing breakthrough with the group C-
Bank, whose “One More Shot” hit
number 5 on Billboard's dance charts
in March. Aside from bringing her
acclaim as a vocalist, the gig with C-
Bank led to her ongoing association
with the group’s producer, John Ro-
bie, whose most notable credit is his
production work on Soul Sonic
Force’s “Planet Rock.”

Robie is the man behind **“Remem-
ber What You Like.” He produced,
arranged, mixed and played most of
the instruments. And with the excep-
tion of the reworked Bad Company
classic “Rock Steady,” Robie wrote
all the songs on Burton’s forthcom-
ing album “In Black And White,”
from which the single is taken.

For more information, contact Bob
Whitmore, Skyficld Management
Co., 148 W. 28th St., New York, N. Y.
10001; (212) 741-0156.

o ]

New LP &
Tape Releases,
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HEADPINS

After scoring several strikes in
their native Canada, the Headpins
have targeted the American charts,
where their Solid Gold/MCA single
*Just One More Time” moves up the
Hot 100 to 85.

The yearling quartet has a confus-
ing lineage. Former Chilliwack mem-
bers Ab Bryant and Brian MacLeod
were prevented from performing by
record company litigations and in
need of an interim outlet. They
hooked up with Loverboy’s Matt
Frenette and Denise McCann of the
R&B All Stars to form the Headpins
as a temporary club act. They estab-
lished a strong following before rear-
ranging the lineup in the summer of
1982. MacLeod and Bryant stayed
and replaced Frenette with Bernie
Aubin and McCann with lead singer
Darby Mills.

With this final lineup, the group
had a hit that year with “Turn It
Loud,” which went double platinum
in Canada and centered the spotlight
on Mills, who was voted the coun-
try’s top female vocalist at the Shure
Rock Awards.

The single is taken from the Head-
pins’ second Solid Gold album, *“Line
Of Fire,” and the group recently
wrapped up an American tour in sup-
port of it.

For more information, contact Sam
Feldman & Associates, 1334 W. 6th
Ave., Suite 202, Vancouver. B.C.
Cuanada V6H 1A47; (604)734-5945.
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The “‘ultimate™ oldies program is
how Meddy Woodyard, vice presi-
dent and general manager of NBC’s
The Source, describes the network’s
new show, “Flashback,” which de-
buts this weekend (7-8).

The weekly three-hour series, host-
ed by morning jock John DeBella of
WMMR Philadelphia, is more than
just another nostalgia show, she says,
noting that the program will present
the hit music from the years 1955-75
in a socio-historical light.

“The result will be to tune in to-
day’s young adult listeners to the at-
mosphere, attitudes, ideas, events
and trends of years past,” Woodyard
explains. Two hours of each program
will be devoted to specific themes; a
third hour will examine the particu-
lar calendar week in rock history.
Producer is Dan Formento, whose
company, Radio Today Inc., over-
sees the network’s daily feature,
“Rock Chronicle: Today In Rock
History.”

* ok Kk

RKO Radio believes that while
half the country watches the Super
Bowl on television, the other half will
be listening to its series of specials on
The Game. The first round of re-
ports. anchored by Curt Chaplin for
affiliates of RKO One, will preview
the Caesars Palace betting line. The
second is aimed at RKO Two sta-
tions and features commentary and
analysis from “‘coach’ John Madden.
The broadcasts—10 90-second feeds
—begin Jan. 16 and run through Jan.
20.

* ok Kk

TM Productions in Dallas has
completed a new series, “Golden Mo-
ments—An Olympic Retrospective,”
for the 1984 Games. The specials,
available on a market exclusive basis,
consist of 120 90-second spots which

offer “little-known Olympic side-
lights,”” according to producer Bill
Shaughnessey.

* ok Kk
Bill Stakelin of the Radio Adver-
tising Bureau and Brian Minton, his
counterpart as president of the Radio
Bureau of Canada, will jointly nar-
rate an audiovisual program high-
lighting retail sales applications of ra-

Featured Programming

dio advertising at the 1984 Retail
Advertising Conference, Jan. 27 at
the Drake Hotel in Chicago
. Masla Radio has three new cli-
ents: WMRE Boston, KCLM Red-
ding, Calif., and WOKB Winter Gar-
den, Fla... “Rick Dees’ Weekly
Top 40,” distributed by The United
Stations, now has clearance in all top
10 markets with the addition of
WCAU-FM  Philadelphia . . . John
Blair & Co. has moved to 1290 Ave.
of the Americas in Manhattan. The
new phone number is (212) 603-
5000 . . . John Seidel is the new As-
sociated Press broadcast executive
for Nebraska, South Dakota and
lowa. He’s based in Des Moines.

* Kk K

And Now A Word From Your Leo-
cal Station: KYW Philadelphia,
which serves the Delaware Valley,
last week wrapped up a 20-part series
on the festering world of trash in
“The Trash Trauma.” Reporters Ed
Kasuba, Steve Butler and Jay Lloyd
examined such topics as the hazards
of industrial and nuclear waste, land-
fill pollution and illegal dumping
sites, and concluded that the average

person produces roughly 1,000
pounds of garbage each year.

LEO SACKS

THE OLD WAVE—Confernng on
which type of wax to put on their
surfboards are Frankie Avalon,
right, and WAXY Ft. Lauderdale PD
and air personality Rick Shaw, who
were a major part of the station’s
“Last Great Beach Party” held in
Nassau. Festivities included an An-
nette Funicello look-alike contest
and a broadcast of Avalon's 1958
hit “Venus."”

Sk Billboard.

CHART
RESEARCH
PACKAGES

and prices:

The definitive listings of the top singles and
albums throughout the history of record
charts. 30 different volumes cover all for-
mats of recorded music. Write for details

BILLBOARD CHART RESEARCH
Atin: Barbara DeMaria
1515 Broadway
New York, NY 10036

Below is a weekly calendar of up-
coming network and syndicated music
specials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

Jan. 1-7, Requests Over London, Rock
Over London. London Wavelength, one hour.

Jan. 2-8, Bob Seger, part one, Off The Re-
cord Special, Westwood One, one hour.

Jan. 2-8, Joe Jackson, In Concert,
Westwood One, 90 minutes.

Jan. 2-8, George Clinton, Budweiser Con-
cert Hour, Westwood One, one hour.

Jan. 6-8, Ronnie Milsap, Weekly Country
Countdown, United Stations, three hours.

Jan. 6-8, Elvis Presley, Solid Gold Country,
United Stations, three hours.

Jan. 6-8, Les Paul, Great Sounds, United
Stations, three hours.

Jan. 7, Oakridge Boys, Silver Eagle, ABC
Entertainment Network, 90 minutes.

Jan. 7-8, Brook Benton, Dick Clark's Rock,
Roll & Remember, United Stations, four
hours.

Jan. 8, Streets, King Biscuit Flower Hour,
ABC Rock Radio Network, one hour.

Jan. 8, Sci-Fi Rock, Rolling Stone's Con-
tinuous History Of Rock And Roli, ABC Rock
Radio Network, one hour.

Jan. 8-14, Mark Bedford of Madness, Rock
Over London, London Wavelength, one hour.

Jan. 9-15, Bob Seger, part two, Off The
Record Special, Westwood One, one hour.

Jan. 13-15, Mel McDaniel, Weekly Country
Countdown, United Stations, three hours.

Jan. 13-15, Lacy J. Dalton, Solid Gold
Country, United Stations, three hours

Jan. 13-15, Anita 0'Day, Great Sounds,
United Stations, three hours.

Jan. 14, Moe Bandy, Joe Samply reunion,
Silver Eagle, ABC Entertainment Network,
90 minutes.

Jan. 14-15, Little Richard, Dick Clark's
Rock Roll & Remember, United Stations, four
hours.

Jan. 15, Michael Jackson, Spotlight Spe-
cial, ABC Contemporary Network, 90
minutes.

Jan. 15, John Cougar Mellencamp, Rolling
Stone's Continuous History Of Rock And
Roll, ABC Rock Radio Network, one hour.

Jan. 16, 11th annual American Music
Awards, Shrine Auditorium, Los Angeles.

Jan. 16-22, Krokus, Motley Crue, In Con-
cert, Westwood One, 90 minutes.

Jan. 20-22, Bellamy Brothers, Weekly
Country Countdown, United Stations, three
hours.

Jan. 20-22, John Anderson, Solid Gold
Country, United Stations, three hours.

Jan. 20-22, Pete Fountain, Great Sounds,
United Stations, three hours.

Jan. 21, Lee Greenwood, Silver Eagle, ABC
Entertainment Network, 90 minutes.

Jan. 21-22, Elton John, Dick Clark’s Rock
Roll & Remember, Uniled Stations, four
hours.

Jan. 22, Animals, Clarence Clemons, King
Biscuit Flower Hour, ABC Rock Radio Net-
work, one hour.

Jan. 22, Heavy Metal Mania, Rolling
Stone's Continuous History of Rock & Roll,
ABC Rock Radio Network, one hour.

Jan. 27-29, Razzy Bailey, Weekly Country
Countdown, United Stations, three hours.

Jan. 27-29, Cristy Lane, Solid Gold Coun-
try, United Stations, three hours.

Jan. 27-29, Debbie Reynolds,
Sounds, United Stations, three hours.

Jan. 28, Bill Monroe, Silver Eagle, ABC
Entertainment Network, 90 minutes.

Jan. 28-29, Amne Murray, Dick Clark's
Rock Roll & Remember, United Stations, four
hours.

Great

COMPUTER
SOFTWARE/
VIDEO GAMES

CONFERENCE
March 7-9, 1984
Westin St. Francis

San Francisco, California
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Survey For Week Ending 1/7/84

These are best selling middle-of-the-road singles compiled from
radio station air play listed in rank order.

TITLE, Artist, Label & Number (Dist, Label) (Publisher, Licensee)

Weeks on Chart

This Week
Linh! Wepk

ﬁ
ERIOR0

b,

THE WAY HE MAKES ME FEEL

Egébl{a Streisand, Columbia 38-04177 (Ennes/Emanuel/Threesome,
P)

| GUESS THAT'S WHY THEY CALL IT THE BLUES

Elton John, Geffen 7-29460 (Warner Bros.) (Intersong, ASCAP)

4 14 BREAK MY STRIDE
y's‘tlt)hew Wilder, Private | (Epic) 4-04113 (Streetwise/Big Ears/No Ears,
3 13 SAY SAY SAY

Paul McCartney And Michael Jackson, Columbia 38-04168 (MPL
Communications/Mijac, ASCAP)

WHAT'S NEW

Linda Ronstadt, Asylum 7-69780 (Elektra) (Marke/Warner
Brothers/Limerick/Reaganesque/Trim-Co, ASCAP)

7 7 12 MAKE BELIEVE IT'S YOUR FIRST TIME
— Carpenters, A&M 2586 (Music City, ASCAP)
{e3f10]7 TAKE A CHANCE
— Olivia Newton-John And John Travolta, MCA 52284 (Foster

Frees/Rehtakul/Zargon,BMI/ASCAP)

k] 8 |10 SAY IT ISN'T SO
s Daryl Hall & John Qates, RCA 13564 (Hot-Cha/Unichappell, BMI)
{10])| 13 | 10 | THE SOUND OF GOODBYE
;: Crystal Gayle, Warner Bros. 7-29452 (Parquet/Lawyers Daughter, BMI)
Ik1 ﬂl 14 6 RUNNING WITH THE NIGHT

ey Lionet Richie, Motown 1710 (Brockman, ASCAP/Dyad, BMI)

12 12 | 13 TIME WILL REVEAL
i DeBarge, Gordy 1705 (Motown) (Jobete, ASCAP)
(t3) 16| 8 JOANNA . i

; Kool And The Gang, De-Lite 829 (Delightful, BMI)

14 9 [ 15 UPTOWN GIRL

— Billy Joel, Columbia 38-04149 (Joel Songs, BMI)

KARMA CHAMELEON

Cutture Club, Virgin/Epic 34-04221 (Virgin/Pendulum, BMI)

| STILL CAN'T GET OVER LOVING YOU

Ray Parker, Jr., Anista 1-9116 (Raydiola, ASCAP)

ALMOST OVER YOU

Sheena Easton, EMI-America 8186 (Michael H. Goldsen/Carload Of
Us/Sweet Angel/Atlantic, ASCAP/BMI)

(18]] 25 THINK OF LAURA
= Christopher Cross, Warner Bros. 7-29658 (Another Page, ASCAP)
19 | 20 | 8 ALL THE RIGHT MOVES
Jennifer Warnes/Chris Thompson Casablanca 814603 (Polygram) (Warner
— Tamerlane/Sprockett/WB/Rewind, BMI, ASCAP) [
(zo}| 21| 8 GOLD |
— Spandau Ballet, Chrysalis 42740 (Reformation, ASCAP)
[21) 22 | 6 YOUR PRECIOUS LOVE
— Neil Sedaka With Dara Sedaka, MCA/Curb 52307 (Jobete, ASCAP)
22 |11 ] 16 ALL NIGHT LONG (ALL NIGHT)
— Lionel Richie, Motown 1698 (Brockman, ASCAP)
[23/! 29 | 3 AN INNOCENT MAN
e} Billy Joel, Columbia 38-04259 (Joel, BMI)
(24 28 [ 5 SHOW HER
| = Ronnie Milsap, RCA 13658 (Lodge Hall, ASCAP)
{2573 27 | 9 | ONE PARTICULAR HARBOUR
_\l Jimmy Buffett, MCA 52298 (Coral Reefer, BMI)
f!ﬁ) 3 3 SAVE THE LAST DANCE FOR ME
— Dolly Parton, RCA 13703 (Rightsong, BM1)
27 |15 | 1 | NEED YOU
Pointer Sisters, Planet 13639 (RCA) (Porchester/Dale
e Kawashima/Orca/Day To Day, ASCAP/Neches River, BMI)
'{_28) 30| 5 WHISTLE DOWN THE WIND )
[==| Nick Heyward, Arista 1-9072 (Bryan Morrison, ASCAP)
{29)/ 32| 6 HERO
= Gladys Knight & The PlpS Columbla 38-04219 (Warner House Of
Music,BMI/WB Gold, ASCAP
o |18 | 11 I JUST CAN'T WALK AWAY
— Four Tops, Motown 1706 (MCA) (Good Life/Beau Di-0-Do, ASCAP)
{31 35| 4 | THECURLY SHUFFLE
i Jump 'N The Saddte, Atlantic 7-89718 (Wise Guy, BMI)
{3234 | 4 IN YOUR EYES
e} | George Benson, Warner Bros. 7-29442 (Prince Street/Welbeck, ASCAP)
\ 33)( 36 | 4 THAT'S ALL

Genesns Atlantic 7-89724 (Pun/Warner Bros., ASCAP)

4 |33 | 5 STRANGER
Elo, Jet 4-04208 (Epic) (April, ASCAP)

BABY | LIED

Deborah Allen, RCA 13600 (Posey/Unichappell/Van Hoy, BMI)

WHEN YOU FALL IN LOVE

Bertie Higgins, Kat Family 4-04164 (Epic) (JENLEE/Chappell/Brother

Bills/Rose Key, ASCAP/Lowery, BMI)

ISLANDS IN THE STREAM

Kenny Rogers Duet With Dolly Parton, RCA 13615 (Gibb

Brothers/Unichappell, BMI)

SO BAD

Paul McCartney, Columbia 38-04296 (MPL Communications, ASCAP)

ALLERGIES

Paul Simon, Warner Bros. 7-29453 (Paul Simon, BMI)

HOW MANY TIMES CAN WE SAY GOODBYE

Dionne Warwick And Luther Vandross, Arista 1-9073 (Goldrian, ASCAP)

ONLY YOU

Commodores, Motown 1694 (0ld Fashion, ASCAP)

TONIGHT | CELEBRATE MY LOVE

Peabo Bryson/Rober!a Flack, Capitol 5242 (Almo/Prince Street/Screen

Gems EMI,ASCAP/BMI)

SEND HER MY LOVE )

Journey, Columbia 38-04151 éTwist And Shout/Weed High

Nightmare/Colgems-EMI, ASCAP

YAH MO B THERE

James Ingram With Michael McDonald, Qwest 7-29394 (Warner Bros

& lseman/Hen Al/Kings Road, BMI/Genevneve/Rodsongs PRS/Yellow Brick

TENDER IS THE NIGHT

Jackson Browne, Asylum 7-69791 (Elektra) (Olas/Kortchmar/Night
Kitchen,ASCAP)

YOU'RE LOOKING LIKE LOVE TO ME

Peabo Bryson/Roberta Flack, Capitol 5307 (All Seasons/Corbett Music
Plus/Hearts Delight, ASCAP)

A LITTLE GOOD NEWS

Anne Murray, Capitol 5264 (Chappell/Bibo, ASCAP)

SUDDENLY LAST SUMMER

The Motels, Capitol 5271 (Clean Sheets, BMI)

TRUE

Spandau Ballet, Chrysalis 4-42720 (Reformation, ASCAP)
DON'T PLAY ANOTHER LOVE SONG

Smokey Robinson, Motown 1700 (Chardax, BMI)

a5 (24 | 15

41 40 | 17

48 46 | 14

49 | 47 | 21

(O Bultets are awarded to these products demonstrating the greatest airplay gains this week (Prime Movers).
@ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording
Inductry Accn of Amarica <eal for calec of 2 000 000 nnite (ceal indicated by trianole)
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Compact Discs Big At Laury’s

Chicago-Area Chain Reports 14,000 Sold Since May

By MOIRA McCORMICK

CHICAGO—Continuous in-store
hardware demonstrations, cross-pro-
motions and breadth of software ti-
tles have been primary factors in the
“phenomenal success™ of the Com-
pact Disc at Laury's Records here,
according to advertising director Art
Shulman. With each of Laury's four
Chicago-area location$ carrying 600
titles, the chain has sold more than
14,000 CDs since May, says Shul-
man, 700 of them in the second week
of December alone.

“Having had CD players with
high-end headphones in the stores
since we started carrying software in
May has made a big difference,’ says
Shulman. “Once you get the head-
phones on people, they’re convinced.

“All our competitors should do the
same thing,” he adds. “We have a re-
sponsibility to the business, and we
shouldn’t just depend on the manu-
facturers (to spread the word).”

Cross-promoting with manufac-
turers and area dealers has also fig-
ured prominently in Laury’s Com-

pact Disc sales. Each Laury’s outlet
(210. N. Michigan in Chicago, 9800
N. Milwaukee in Niles, 1741 Sher-
man in Evanston and 712 Waukegan
Rd. in Deerfield) has since June fea-
tured monthly giveaways of CD play-
ers, which Shulman says usually gen-
erate about 5,000 entries per contest.
Manufacturers  involved include
Technics, NEC, Toshiba, Magnavox,
Hitachi and Phase Linear. Give-
aways have also been done in con-
junction with CD dealers United Au-
dio, Musicraft and Allan’s.

In addition, says Shulman, ‘“‘any
time a Compact Disc player is sold
anywhere in the city, the buyer re-
ceives a certificate good for a free
disk at any Laury's outlet.”” Partici-
pating dealers include United Audio,
Musicraft, Audio Consultants, Co-
lumbia Hi Fi, Stereo Studio, Look &
Hear, Mills Recording Studio, Paul
Heath Audio and Allan’s.

Shulman says Laury’s concentra-
tion on CD marketing has not caused
a drop in record and tape sales, but
the chain ‘“hasn’t seen as much
growth in those areas” since the

MENUDO MANIA—Foliowing the final date of their two-week U.S. tour at

Hartford Civic Center, fans flood nearby Franklin’s Music to buy copies of

Menudo’s RCA debut album “A Todc Rock.” The store was forced to cre-

ate special Menudo checkout lines, one for cassettes and one for albums,

to accommodate the demand. Pictured standing at right are RCA Records

sales representative Wayne Southards, left, and Franklin Music owner Al
Franklin.

Compact Disc has been heavily pro-
moted. *“‘Sales of audiophile product
have dramatically decreased,” he
adds, *“with the exception of product
from Mobile Fidelity Sound Labs
and Telarc—which is directly attrib-
utable to CD.”

Shulman considers Laury’s “far
and away out there in front of every-
body else™ in terms of Compact Disc
marketing and sales. “We jumped in
it early and stayed out front; we carry
more titles than any other store in the
country,” he says, adding, “Our CD
catalog is in its seventh generation,
with over 700 titles listed.” Laury’s
Compact Discs retail form $19.98 to
$21.98.

(Continued on page 37)

RODNEY’S ON A ROLL—Comedian Rodney Dangerfield signs one of over
700 autographs during an in-store appearance at J&R Music World in New
York. The occasion is his RCA debut LP, “Rappin’ Rodney.”

Philly Chain Still Believes In Singles Power

By EARL PAIGE

LOS ANGELES—With so many
record/tape stores reducing their
stocks of seven-inch singles if not dis-
continuing them altogether, retailers
miss the crossover excitement the
single brings to albums, claim staff at
Sound Of Market in Philadelphia.
The decade-old four-unit chain
boasts one of the largest stocks of sin-
gles in the city.

According to John Lima, who
compiles a monthly hit sheet of sin-
gles, stocking 45s in depth is even
more critical now because of radio
exposure patterns and the emphasis
on import product. Charles Pino, LP
buyer at the main Sound Of Market
store, concurs.

Singles are maintained at the store
on 15 S. 11th St. in a seven by-four-
foot rack behind the counter with
145 slots. Current hits as well as cata-
log singles are maintained in the cub-
byholes by artist. The stores price ag-
gressively at $1.20 or three for $3.50.

Whether a single helps or hurts an
album depends on several factors, in
Pino’s view. Those factors are easier
to evaluate because of the “‘enor-

mous” job Sound is doing in singles,

he claims.

In terms of singles’ influence in ra-
dio, Pino says it may be nil in rock,
his specialty. “All the stations here
just sound alike. It's sad. They're
playing dance crossover. Maybe
they’ll play a Quiet Riot cut now and
then.

“And that's also the problem.
When they are on an LP, it seems
they just play one cut, like the Ro-
mantics’ ‘Talking In Your Sleep,’
which I don't think is the best cut
they could pick off the LP.

“The customers just don’t get to
hear the whole LP anymore, and this
is a problem for me in a way because
now I have to listen to everything. |
won'’t bullshit customers. If I haven't
heard something I will tell them. We
have built up a trust here.”

Pino says that some albums are
definitely aided by the release of a
single. He cites Christopher Cross’
“Think Of Laura™ as boosting Cross’
LP. But one the other hand, he sug-
gests that the release of a single has
hurt the Quiet Riot album.

“One album that was really helped
by the single was the Talking Heads’,
when ‘Burning Down The House’
was released. This is almost a cult

needs it).

doesn’t want).

tion).
X All of the Above

Pfantone

3300 Washlngton St.,

above all — call on me. Help me where |
live).

[] Complete line (if | have everything but the
one thing the customer needs, | have
nothing).

[J Delivery (It makes no sense to sell

something | can’t get when my customer

[ Product Quality and Recognition (I can’t
sell what the customer never heard of or

[] Expertise (There’s not enough hours in the
day to keep up with all the changes in pro-
ducts and technology. Keep me a step
ahead of the trends — and my competi-

Mr. Daaler, you can have it all. Pfantons Accassoriss by Planstishl.
Quality and Servics for over 60 years.

Pfanstiehl

Waukegan, IL 60085

Dealer Wish List

RE: Video Accessories

[ Profit Margins (I’'m not here for my health).
In-store service (Give me product that
turns, packaging, signs, sales aids and —

See us at

CES

Booth 813

#2
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group, so the heavy fans had already
purchased the LP. But the single cre-
ated a demand for catalog on the
group,” Pino says.

Sometimes the problem is market-
ing, Pino believes. He cites Hall &
Oates” “Rock 'n Soul™ greatest hits
album: “The kids were buying it be-
cause there were two new cuts on it.
Then these were released in both sev-
en- and 12-inch. That album also
killed catalog sales at the same time.”

As might be expected in a competi-
tive market like Philadelphia, Sound
Of Market's prices on LPs and tapes
are low. “We rarely go as high as
$5.99, which is our price on the Hall
& Outes $9.98 list,” says Pino.
“We're mostly $4.99 on new releases
except $5.29 on CBS, and we run a
lot at $5.49. The fact that Sam
Goody and Harmony Hut are near us
helps, because we're beating them on
price so often.”

While Sound Of Market gets its
best turns on rock and black music,
Lima’s sheet includes everything, and
he has been asked by the labels to
compile it more often. As to how he
ranks singles, Lima says, “First is
sales in the stores, then the track re-
cord of the artist and then local
radio.”

Both Lima and Pino claim the
stores are often well ahead of the in-
dustry on hits, but the list also re-
flects a longer shelf life on a number
of titles. Lima claims the list he com-
piles is so popular that competitive
stores wind up using it. “The kids
bring it in here and the other stores’
names are at the top, but it's our
list,” he says.

' Leading Wholesaler of
All Brands of Audio/
| Video Tape, Computer
Diskettes, Recorder/
Computer Care &
Accessories

*Monthly Specials
*Complete FREE
Wholesale
Catalog Available

CALL TOLL FREE
1-800-334-2484

In NC. 1-800-672-2802
Rateigh/Cary, 919-467-3302
P.0. BOx 884 Oept. BB CarLNc£7s11
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Fixture Firms Scrambling To Get On CD Bandwagon

By EARL PAIGE

LOS ANGELES—Major store fix-
ture manufacturers are rushing to de-
velop effective Compact Disc display
units, even as impatient CD dealers
swing to open merchandising plans
that could render such designs
unnecessary.

At the same time, a survey of both
large and small fixture vendors finds
their concentration on CD displays
inhibited. CD is just one of several
new product categories being added
by record/tape chains—among them
prerecorded video in cassette and
disk, computer software and larger
inventories of prerecorded audio
cassettes.

An additional concern, notes John
Overman of Hamilton Fixture, is
that fixture production requires long
lead time and fixtures cannot be

made in large quantities in advance.
Many are customized to individual
store or chain requirements, says
Overman.

Prerecorded music cassettes figure
into the CD fixture equation in two
ways, say several fixture vendors and
retailers. Both Hamilton and Harbor
Industries are working hard with
mass merchandisers to accommodate
display requirements for music cas-
settes. In both cases, says Overman
and Harbor's Len Espich, there is a
trend toward display of the LP and
cassette together, at least as part of
an overall display plan.

However, display of prerecorded
cassettes is being hotly debated by re-
tailers torn between the 4-by-12 and
6-by-12 package formats (Billboard,
Dec. 17). No matter which package
prevails, Espich says, “The trend is
to higher display units. We’'ve gone
from 54 inches to 66.”

Billboard«

Top25

Video

Weeks on Char

research department
TITLE

This Wesk
Last Pasition

These are the best selling home video games
compiled from retail outlets by the Billboard

Manufacturer, Catalog Number

Q-BERT=Farker Brothers 5360

Games.

Coleca Visign

Btari X600
Atan 3200
Intellssian

Music cassettes also influence CD
plans in that retailers have now ad-
justed their thinking to open display
of cassettes. They are therefore more
prone to displaying CD openly, too.
Thus Hamilton is tentative in its test-
ing of a display for CD in just one
store that features the locked case
concept. Of the shoplifting vulnera-
bility of CD, Overman says, “It’s a
healthy pop to lose.”

At Laury’s in Chicago, John
Schulman speaks wistfully of CD fix-
tures he's seen in Europe ‘‘that are
beautiful but too expensive.” With
6,000 CDs in five stores, Schulman
says he had to go to open display be-
cause there are no display units
available.

“But the first thing we had to do
was equip the stores with a security
system,” he says. At $13 wholesale,
the exposure (to shrinkage) is fright-
ening.” Schulman has to purchase

stock holders which he calls “clam-
shells” and package the disks, a cum-
bersome step. *‘Putting CD into LP
bins as we do is very space ineffi-
cient,” he says.

Both Music Plus here and Record
Factory in San Francisco are among
the chains displaying CD openly,
with executives at both chains admit-
ting to concern about shrinkage. Fix-
ture vendors are picking up on this
fear, too.

New
LP/ Tape
Releases |

This listing of new LP/Tape releases is designed
to enable retailers and radio programmers to be
up-to-the minute on available new product. The
following configuration abbreviations are used:
LP—album; EP—extended play; CD—Compact
Disc; CA—cassette; 8T—8-track cartridge. Mul-
tiple records and/or tapes in a set appear within
parenth following the facturer
number.

Among the leading fixture vendors
hurrying with CD is Deijon Inc. That
company’s Brian Loney says the firm
has just completed a licensing deal
with Forrs of Sweden to market a CD
display in America. Deijon is also
working closely with the Compact
Disc Group and will soon have its
own comprehensive display system
available as well as a self-contained
unit suitable for producers to include
along with product.

A problem mentioned by several
fixture vendors is the lack of stan-
dardized merchandising formats for
CD. Loney says Japanese suppliers
favor a 6-by-12, while U.S. and Euro-
pean accounts lean toward 4-by-12.
Size variation is less troubling to Dei-
jon, claims Loney, because the sup-
plier has long been in computer soft-
ware, where varied size is a given,

Store’s cassette fixtures.

Nearly all major fixture firms are
Jooking at CD, though Crown Store
Equipment’s Vern Hansen says his
firm’s concentration is in cassette.
Crown works with Camelot Enter-
prises, which is now overhauling its
cassette display approach.

Another firm coming with CD is
Rack Factory, where Paul Leach
says the concentration is currently,
on a videodisk display unit for 104 la-
ser disks and 50 CEDS—another ex-
ample of size variation among the
myriad configurations stores are
adding.

“We had Liberty Fixture do our
LP rack for CD,” says Tolifson at
Record Factory, which has CD in 15
of 33 units. He indicates some stock
is “bugged.”

along with high list prices and de-
mand by publishers for brand
identity.

At Music Plus, Terry Pringle says
the domestic CD package first led the
26-unit chain to open display in LP
racks. “We position the product care-
fully in the store, and we inform per-
sonnel of the high value of the item.”
Pringle indicates that articles surveil-
lance systems may be operable in
some Music Plus units but is uncom-
fortable about revealing specifics—a
wariness shared by Schulman in Chi-
cago and Bob Tolifson at Record
Factory.

One firm that serendipitously
solved the CD fixture problem is Cre-
ative Store Equipment, where Jerry
White says an abandoned $100,000
8-track die assembly is now being re-
suscitated. It will allow the display of
CD for book-page-turn-type brows-
ing in a way similar to Creative

2
=)
e
%
2
S

BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PRODUCTS CORP
2201 Lockheed Way.
Carson City. Nev 83701

MS. PAC-MAN-Atari CX 2675 e
3|2 |21 POLE POSITION-Atari _QX 2694 ° | il | )
4 8|15 MR. DO'-Coleco 2622 |® o
5139 POPEYE-Parker Brothers 5370 o o o0
6 6 |41 CENTIPEDE-Atari CX 2676 |
7 |11]51  RIVER RAID-Activision AX-018 e i K
8 | 10|19  KANGAROO-Atari CX 2689 jeif el 1] 1|
|9 14 31 ENDURO-Activision AX-026 * | |
10 9 25| JUNGLE HUNT-Atari C-2688 ol Il I
11, 5 69 FROGGER-Parker Brothers 5300 hall 2 el s I
112 7 9| DIG DUG-Atari CX 2677 . |
13 13 67 PITFALL-Activision AX-108 L4 L4 ,
14 12 27 BURGER TIME-Intellivision 4549 o ® |
15 16 19| DECATHLON-Activision AZ 030 4
16|23 3 SPACE SHUTTLE-Activision AX 033 o |
17 |15 27  MINER 2049ER-Tigervision 7008 I ’7
18 24 | 3 DONKEY KONG-Coleco 2451 jo| |e]s
19 |21 |25  ROBOT TANK-Activision AX-028 ® L
20 |18 | 11 TIME PILOT-Coleco 2679 * . o
2122 | 7 | JOUST-Atari CX2691 ole
22 [17 |43 | DONKEY KONG JR.—Coleco 2601 o o|
23 |20 | 35| KEYSTONE KAPERS-Activision AX 025 |® | |
124 |19 |43 |  ZAXXON—Coleco 2435 |0 |®]e|
25 (25 (13 DEATH STAR BATTLE-Parker Bros. 5060 lo |
*Denotes cartndge avadabibty for play on hardware configuraton | |

POPULAR ARTISTS

THE ANTI-NOWHERE LEAGUE
Live in Yugoslavia
LP Jem NOSE 3. $9.98
4 SKINS
A Fistful Of
LP Jem SYNLP V... $9.98
GENE LOVES JEZEBEL
Promise
LP Jem SITU 7 oo iesreneennees
GRANT, DAVID
David Grant
LP Jem CHR 1448..........cocoirinee
HAMMILL, PETER
Patience
LP Jem 814229-1.corrnrerrreereneerrneees $9.98
HAWKIND
Zones
LP Jem SHARP 014
KINKS
Greatest Hits/Dead End Street
LP Jem KINK 1 .ccoorrrrrrerreeerrneeerrrrennnes $9.98
THE NEATS
The Neats
LP Ace Of Hearts 10019 ... $7.98
999
Thirteenth Floor Madness
LP Jem AS B502 ..ooorrnrererreeerreeeenrnees $9.98
THE ROOM
Clear
LP Jem RFD 26 ....cooveereeerceeneeeernreesnneer $9.95
SQUIRE
Get Smart
LP Jem 002 ...ocoorrrenrrererneeeeeeresseeeeseenes
TANGERINE DREAM
Hyperborea
LP Jem V 2292.......
CA TVC 2292
TOYAH
Love Is The Law
LP Jem VOOR 10, $9.98
ULTRAVOX
Monument The Soundtrack
LP Jem CUX 1452 oo $9.98
VARIOUS ARTISTS
Indipop Music and Dance Com-
pilasian
LP Jem INDU 5.t $9.98

(Continued on page 37)

$9.98

....$9.98
...$9.98
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B BIG APPLE
ENTERTAINMENT,

a leading distributor of home
entertainment products, serving
dealers from coast to coast.

B OVER TEN MILLION
DOLLARS IN INVEN-
TORY AT ALL TIMES.

We sell Major Brands only:—
*Panasonic «JVC  eAtari
*Toshiba e*Jensen e*Sony
*Sanyo *Timex *Epson ¢Clarion
*Audio Technica e¢Pioneer
*Activision *RCA *M-Network
*Mattel *Colecovision
*Commodore °Teac.

SEND TODAY FOR YOUR FREE 300 PAGE
BIG APPLE CATALOG OR CALL TOLL-FREE

1-800-221-3191

IN NEW YORK CALL:
(212) 233-0747

BIG APPLE

15 PARK ROW,
NEW YORK CITY
NEW YORK, 10038

DEPT. BB

DASTRBUTORS OF ALDKD « VIDEC = TAPES » ACCESSORES

FREE CATALOG

300 PAGE ADIO/VIDEO/ COMPUTER, ELECTRONICS CATALOG

ENTERTAINMENT

e

WE OFFER OUR
CUSTOMERS THE
FOLLOWING SERVICES:
*Daily Specials *Product Infor-
mation by Phone ¢Export Divi-
sion *One Stop Distribution
*Monthly Newsletter on Our
Specials

B LARGE SELECTION AND
EXTRA PROFITS. Take a
bite of the Apple and call
(1-800) 221-3191
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Computer Software " [

© Copyright 1983, Billboard Publications Inc. No part of this publication may be reproduced, stored in a retrigval system or transmitted, in s
He-Man Displays
[ ]
Eye-Catching

any form or by any means, electronic mechanical, photocopying, recording or otherwise, without the prior written permission of the publisher.

ENTERTAINMENT TOP 20 s—Dsk ®—Carnte *—Cassete

screens designed for ages 6 to adult.

HOME MANAGEMENT TOP 10

13 | THE HOME ACCOUNTANT  Continental Home & Small Business Financial Management Program
13 | BANK STREET WRITER Broderbund Word Processing Package

13 | PFSFILE Software Publishing Information Management System

5 . DOLLARS AND SENSE Monogram Home Financial Package

4 MULTIPLAN HesWare Electronic Spreadsheet

13 | PFS:WRITE Software Publishing Word Processing Package

2 THE TAX ADVANTAGE Continental Tax Preparation Program

3 HOMEWORD Sterra On-Line Word Processing Package

PFS:REPORT Software Publishing

Information Management System

QUICK BROWN FOX Quick Brown Fox Co.

Word Processing Program

www.americanradiohistorv.com
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2 itle Manufacturer Remarks »w | <« < o @ ¥ - © (O By FAYE ZUCKERMAN
1 | 1 | 13 | LODE RUNNER Broderbund Arcade-Style Game ° o | oo .
- I " _ ! yie sam i o Mattel’s “Masters Of The Uni-
2 | 3 | 12 | EXODUS:ULTIMA It Origins Systems nc. Fantasy Role-Playing Game o verse,” based on its “He-Man” char-
—— —zeem | il == acter, is one of the more interesting
3 | s | 13 | cHOPLIFTER Broderbund Arcade-Style Game o (e0 | @ video games to be introduced this
- - = new year. The game comes in three
4 | 2 | 13| ZORK | Infocom Text Adventure Game ° ) ° ° ® ° ° ° parts, each containing eye-catching
— — = — —— graphics and fast action. A 30-second
S | 4 | 13 | WIZARDRY Sir-Tech Fantasy Role-Playing Game ) demonstration built into the game
acts as its instructions.
6 | 6 | 13 | PINBALL CONSTRUCTION SET  Electronic Arts Educational Arcade Game ° ° ° Game action begins with He-Man
S — - - 1 "T T T ] making a 30-mile trek to the edge of a
7 | 7 | 13| ZAXXON Datasoft Arcade-Style Game L ok *% forest while fighting off fireballs and
T T = | 7 B his arch rival Skeletor. Once dodging
8 | 8 | 4 | QBERT Parker Bros. Arcade-Style Game 4 4 4 these attacks, he must fight through
B _ _ ) T . I l | the forest and go into hand-to-hand
Fi 10 13_ FROGGER Sierra On-Line Arcade Game i ° ok | ok ] I ] combat with Skeletor. If successful,
| he arrives at “Castle Grayskull,”
1 -, | . . .
10| 16 | 2 | POLE POSITION Atari Arcade-Style Game 4 where his nemesis awaits the final
flict
11 20 | 13 | JumpPmaN E Action Strategy Ga o ok [ox | o contict.
o - Py on >t eg_y me 18 | | He-Man’s world, -as seen on the
12| 18 | 13 | LEGACY OF THE LLYLGAMYN  Sir-Tech Adventure Game . Mattel Intellivision, is filled with
d — - = _— — _ i/ | — e a—— panoramic views of snow-peaked
13| 11 | 13 | TEMPLE OF APSHA! Epyx Fantasy Role-Playing Game o ok ok | o mountains, forests and a snow-cov-
- . = ! = ered castle. Mattel also includes a
14| 9 | 9 | ARCHON Etectronic Arts Strategy Arcade Game ° ° four-color He-Man comic book with
S——— — —— — —F — 4 — + the cartridge.
15| 14 | 13 | HARD HAT MACK Electronic Ars Arcade-Style Game ° ° ° Also look for Mattel to roll out
! + educational games for the Intellivi-
g 16| 13 | 13 | BLUE MAX Synapse Diagonal Scrolling Arcade Game ok | ok sion system and its new expander sys-
< —_— — = E—— T ] 7 tem. One of these educational titles is
S {17 CIXIENp | MINE