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FACING TOP 40 CHALLENGE
AOR Programmers
Plan More Variety

By PAUL GREIN

This is 1he second article in a five-
part series surveying program direc-
tors on the direction key formats are
likely to take in 1984.

LOS ANGELES—AOR program-
mers plan to play a wider variety of
music in ‘84, in an attempt to counter
gains made in the past year by top 40.

WCI/PolyGram
Gets Canada OK

By KIRK LaPOINTE

OTTAWA—The proposed merger
of the Canadian recording interests
of Warner Communications Inc. and
N.V. Philips/Siemens has received a
green light from the government’s
Foreign Investment Review Agency.

The two companies, as part of a
desired worldwide joint venture, will

(Continued on page 68)

Excitement Makes It in 1984 and there is nothing more exciting than
DWIGHT TWILLEY'S new EMI America album JUNGLE (ST 17107)
and the campaign behind it. JUNGLE features the new singte and pro-
vocative new video “GIRLS" (B 8196) (Advertisement)

They are looking to play more com-
patible contemporary hit material,
along with a continued heavy dose of
heavy metal.

But the programmers polled ex-
pect to expose somewhat less modern
music, and a lot less of the "60s stal-
warts who for so long comprised the
core of the AOR format: the Beatles,
the Stones, the Who, the Doors and
Led Zeppelin.

Sentiment for heavy metal and
against modern music runs strongest
in the middle of the country. On the
coasts, modern music is still expected
to be an important factor, along with
metal, contemporary hits, and possi-
bly even some black music.

There will also be more one-hit
acts and single-track albums, as op-
posed to the days when AOR would
go five or six songs deep on a key al-
bum. As a result, AOR and top 40 ra-

CHAINS ARE CHEERED

Yule Sales Boom Continues

By EARL PAIGE

LOS ANGELES—Record/tape
chains continued their bright year-
end sales picture between Christmas
and New Year’s Day.

In confirming what stacks up as
the best holiday season for the music
industry since 1978 (Billboard, Jan.
7), many chains said last week that
they had not yet been able to fully
tabulate sales gains or break down
volume on types of product sold.

Stan Goman, division manager of
Tower Records, based in Sacramen-
to, estimates a chainwide increase of
15% for record/tapes, but doubles
that percentage with home video fig-
ured in (separate story, page 22). Lat-
ter surge was led by booming busi-
ness for “Raiders Of The Lost Ark™
and “Making Michael Jackson’s
Thriller.”

Personal stereo, both boom boxes
and portable Walkman-type record-
ers/radios from Sanyo, helped drive
volume at 150-unit Record Bar 22%
beyond 1982 for chainwide compari-

sons, says chairman Barrie Bergman.
Comparable location increase was
20% up.

“There was an ongoing debate here
early on about our having too much
personal stereo. We finally ran out,”
says Bergman of the almost coast-to-
coast chain’s entry in the product.

Once rolling, Christmas sales vol-
ume never trailed off. ““The only dip
we got was the weather right after
Christmas that hurt us in Tennessee

and throughout the Midwest. And
we're picking it all up this week,”
Bergman says. The chain had *‘sever-
al $1 million gross days” and totalled
over $18 million for December, he
says.

“The comparative locations figure
tells us how we're doing,” explains
Lou Fogelman of 26-unit Music Plus
here. This contrasts stores in exis-
tence in both 1982 and 1983. For

(Continued on page 65)

Musicland To Buy Harmony Hut

By LEO SACKS

NEW YORK—The Musicland Group is mapping organizational changes for
the 24-store Harmony Hut chain following its proposed purchase of the web last
week from Schwartz Bros. Inc. for $8 million in cash. Target takeover date is
Feb. 27, pending approval by Schwartz Bros. stockholders.

The chain, whose stores are based in Maryland, New Jersey, Pennsylvania
and Virginia, topped the $25 million sales mark last year. Its units average be-
tween 5,000 and 5,500 square feet. Purchase price represents “‘the book value”
of the web’s inventory, leases and fixtures, according to Schwartz Bros. presi-
dent Jim Schwartz, who says that the company’s distribution arm will now con-
centrate on video and computer software merchandise but still maintain an ac-

tive interest in recorded product.

(Continued on page 66)

e THE BLANK VIDEOTAPE MARKET, already highly competitive in
terms of both prices and brands, gets more crowded at this week’s Consumer
Electronics Show, with Kodak and Polaroid unveiling their new VHS and Beta
tape lines. Page 3.

¢ THE DOUBLEDAY CHAIN has a new vice president of programming:
Dave Martin, who was most recently VP/programming for Bonneville’'s WCLR
Chicago. Although Martin’s background is in adult contemporary radio, both
he and Doubleday president Gary Stevens say his appointment is not necessarily
an indication of new programming directions for the chain. Radio, page 10.

o CHRISTMAS SALES IN EUROPE, especially Britain, offered encourag-
ing signs that the music industry there may be emerging from the economic dol-
drums. Holiday business was generally stronger than it had been in several
years, and hopes now center on sustaining the upturn through 1984. Page 70.

¢ APPLE COMPUTER is exhibiting at this year’s Consumer Electronics
Show after a four-year hiatus. The firm's return finds its network of business
and home computer dealers divided over its apparent commitment to the home
market. Page 3.

¢ NARM PLANS CHANGES in its annual convention, set for March 23-27
at Miami Beach's Diplomat. Most significantly, video product will share the
spotlight at the gathering, the theme of which is “The First Music & Video Car-
nival Of Entertainment.” Page 4.

® GOLD AND PLATINUM ALBUM TOTALS declined in 1983 for the
third straight year, supporting the contention that the trade’s recovery last year
was due more to the runaway success of a few titles than to an across-the-board
jump in sales. Page 4.

(Continued on page 68)

“NO SELL OUT” by MALCOLM X withmusic by KEITH LE
BLANC. You've read about it, you've talked about it. BUT, have you
heard it? “'Le Blanc has done an amazing job of capturing the essence of
Malcoim X's intellectual street raps, bringing this messenger's message to a
new generation of listeners.” Nelson George, Billboard. (Tommy Boy 12’
TB 840) (Advertisement)

(Advertisement)

WITH A HOP, A RIBBIT AND SOME MUSHKLE,

ITI

PARKER BROTHERS IS SHOWING ITS
STRENGTH IN HOME COMPUTER & VIDEO GAMES. §

(After aJl, who else could create another Monopoly.™)

“©)PARKER BROTHERS

Look for Q+bert,™ Frogger,™ Popeye® and more at WCES booth #629.

FROGGER 15 a tragemart of Sega Enterprises

POPEYE 15 & trabemans of Kng Feafures Syndicate. inc Q-BERT 15 a tragemart of Mylstar in 1984 Poret Brothers Beverly Ma 01915
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The new single from the forthcoming album
"Human’s Lib"’
from Howard Jones.

Also available on 127
0-66977

Produced by Rupert Hine
Management by David Stopps of Friars Management, Ltd.
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Available on Elektra Music Records & Cassettes.
982 £ n Records @ A Norner Communications Co
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News

FABULOUS FANS—Barry Manilow attracts a gathering of stars backstage

following the opening of his seven-night engagement at the Universal Am-

phitheater in Los Angeles. Pictured from left are Kenny Rogers’ wife Mari-

anne, Dionne Warwick, Kenny Rogers, Manilow, Shirley MacLaine and Les-
lie Uggams.

FCC TO GET FORMAL RECOMMENDATION

Videotape Competition Heating Up

Camera Firms Introducing Blank Tape Lines At CES

By LAURA FOTI

NEW YORK—The camera com-
panies entering the blank videotape
market at this week’s Consumer
Electronics Show (CES) will be add-
ing their names to one of the most
price- and brand-competitive product
categories. There are currently more
than 30 different brands of videotape
on the market.

Kodak entered the blank tape mar-
ket last week, with the introduction
of 17 different lengths and grades of
Beta and VHS tape, as well as 8mm
cassettes and a full line for the profes-
sional market. Polaroid will offer
tapes in VHS and Beta formats.

Because of this proliferation, deal-
ers and suppliers do not forsee any

Stereo TV System Gets EIA Nod

By BILL HOLLAND

WASHINGTON—In a move that
could hasten the emergence of the
most important change in television
viewing in the U.S. since color was
introduced in the early *50s, the Elec-
tronic Industries Assn. (EIA) multi-
channel television sound committee
has unanimously recommended a
single stereo sound system for Amer-
ican tv.

Industry members including re-

midline product.

count; no return, 18% discount.

W FOR FEWER RETURNS ~oscsorsocscy

CBS Offers Midline Discount

NEW YORK—CBS Records has made the unusual move of providing
accounts the option of trading off return allowances for discounts on

The move within $5.98 list-equivalent product from the non-list label
also involves an increase in return allowances in this category for “hy-
brid” (retail/wholesaler) accounts and for racks/one-stops. Hybrid ac-
counts’ returns have been lifted from 20.5% to 24%, while racks/one-
stops now have an exchange of 30% compared to a previous 23%. Pure
retailers continue to earn an 18% return allowance.

As for the trade-off feature, it provides for 6% discounts in exchange
for a 6% reduction in return allowances. With pure retailers, for instance,
the formula, based on an 18% return, works in the following manner:
18% return, no discount; 12% return, 6% discount; 6% return, 12% dis-

According to Paul Smith, CBS senior vice president and general man-
ager, the trade-off plan provides a stimulus to the midline catalog, which
he admits has been producing “flat”” or “slightly off” sales patterns since
its introduction five years ago. He attributes this to steadily climbing con-
sumer prices, from under $4 at the start to near list currently.

ceiver and transmitter manufactur-
ers, the National Assn. of Broadcast-
ers (NAB), the three commercial
networks and the National Cable
Television Assn. recommended the
Zenith Radio Co. transmission sys-
tem and the dbx noise reduction sys-
tem for use in tv stereo, which they
call “multichannel sound.”

The committee completed testing
of three transmission systems and
four noise reduction systems last fall
and heard presentations from the

companies Dec. 19-21. Formal indus-
try recommendation will be filed
with the FCC on Jan. 30.

However, industry filings with the
FCC have already begun in the hopes
of convincing it that quick adoption
of the recommended single system
would be better for the public and in-
dustry than passing on a decision and
leaving the future of tv stereo to the
marketplace.

The new system will permit tv ste-
reo sound, and, simultaneously, a
separate audio channel which could
be used for a second language or oth-
er educational use. System testing,
coming after five years of study and
searching, was conducted at Matsu-
shita Industrial Co. in Chicago, the
CBS Technology Center in Stamford,
and NAB’'s Washington head-
quarters.

Also tested were transmission sys-
tems developed by the Electronics In-
dustries Assn. of Japan (EIAJ) and
Telesonics Systems Inc. Other noise
reduction systems tested were devel-
oped by Dolby and CBS Labora-
tories.

The recording industry, represent-
ed by the RIAA, is aware of the de-
velopments but has not been asked to
participate in the subcommittee’s rec-
ommendation. Says RIAA president
Stan Gortikov: “The emergence of
stereo system television would truly
be of great benefit to our industry,
but I have nothing to offer in the way
of technical recommendations.”

substantial changes in retail pricing
of blank tape in the near future. They
point out, however, that it is possible
for retailers to make a profit on blank
tape, especially through special
promotions.

“I don’t think that retailers today
are using videotape as a loss leader as
they have in the past,” says John Ber-
mingham, vice president of sales and
merchandising for Sony Tape. He
adds that, although there are *hot-
beds of competitive activity,” such as
New York and Los Angeles, “‘in most
areas you can make money. Partly
this is because the influence of gray
goods has declined.”

He continues, “There’s still some
margins left. Manufacturers are try-
ing to develop stronger consumer
promotions—premiums, special re-
bates and so on—to help stop the de-
clines. I expect to see a lot more of
them at CES, because if there’s con-
tinual support of a specific promo-
tion, the price will be affected.”

Retailers surveyed say that they’re
making a profit—but the margins are
low, ranging from 2% to 20%. “We
find we move enormous volume at a
small margin,” says Dave McCul-
loch, manager of the video depart-
ment at Tower Records in New
York.

Billboard Confab
Places Focus On
Computer Trends

LOS ANGELES—Computer
hardware and software sales trends
and emerging marketing patterns wiil
underscore three days of panel dis-
cussions sponsored by Billboard
March 7-9 at the Westin St. Francis
Hotel in San Francisco.

The second Billboard Computer
Software/Video Game conference
will also feature a software awards
ceremony, manufacturer hospitality
suites and a formal luncheon where
attendees and panelists will discuss
key industry issues.

On the first day of the conference,
hardware and software 'makers will
confer over new technology schemes
and software trends on a panel,
“Keying In The Future: Hardware
And Software Trends.” “Categori-
cally Speaking” is the name of a pan-
el to focus on marketing entertain-

(Continued on page 68)

Apple Back At CES: Dealer Reaction Mixed

By FAYE ZUCKERMAN

LOS ANGELES—Apple Com-
puter’s return to the Consumer Elec-
tronics Show (CES) following a four-
year hiatus finds its network of
business and home computer retail-
ers divided over Apple’s apparent
commitment to the home computer
market.

Many Apple dealers already con-
tend that businesses are choosing
IBM computers over Apples because
of IBM’s stronger image as a business
machine company. Many of these
dealers readily admit, however, that
this holiday selling season revealed
record sales levels for Apple’s lle
computer, primarily to the home
market.

Meanwhile, computer and soft-
ware dealers who traditionally attend
CES are elated over Apple’s reap-
pearance there. They perceive it as
bringing a stabilizing force to an ex-
tremely volatile industry.

Ron Cruickshank, president of the
Record Bar chain, has been watching
the computer market closely. He has
seen very little use for computers in
the home thus far, and believes that
Apple’s entry might bring viable
home applications.

Record Bar stores sell video
games, but have yet to enter the com-
puter software arena. “We are very
interested in computers, and will be
pursuing information on software at
the show,” Cruickshank says.

One Colorado Apple dealer, Jon
Carmain, the president of three-unit
Idex Microsystems, evinces fear that
the Apple Ile computer could be-
come an off-the-shelf, mass-marketed
item. “It would be a shame to see Ap-
plé handled in that manner,” he says.

Carinain expresses little surprise
over Apple’s appearance at CES. The
added exposure and visibility, he
says, will ultimately bring new busi-
ness to his store.

Both Carmain and Dick Walker,
owner of three Apple dealerships in
Florida, note a marked increase in
Apple Ile sales to the home market.
They both caution that with Apple
spearheading sales to the home mar-
ket, its image as a business computer
maker must be reinforced.

John Heitmann, general manager
of New Jersey’s Johnathan Comput-
ers, recommends the Ile for home
use. He says the massive educational
and entertainment software offering
for Apple computers makes the Ile
an appropriate home computer.

But, he adds, he has observed IBM
PC sales outdistancing Apple sales to
businesses. Many corporations he has
sold Apple computers to are selling
off their “‘used Apples” and outfit-

ting their offices with IBMs.
“I truly believe that if Apple intro-

_duced the right product it would

sell,” Heitmann says. “The corporate
world just believes in ‘big blue.” Ap-

www.americanradiohistorv.com

ple is perceived as a microcomputer
company.”

Heitmann, Walker and Carmain
observe that nearly 40% of their Ap-
ple Ile sales are to the home market.
Atlantic Business Computers’ Walk-
er places his sales at “‘half and half.”

A spokeswoman for Apple ex-
plains that the company has returned
to CES because of the changing na-
ture of the show. “It has come to at-
tract many computer companies and
personal computer dealers,” she says.

The Apple booth will not contain
any new product introductions, and
will feature mostly software as well
as the company’s Apple Ile and 111
computers. Most of the software fea-
tured will be from third party
vendors.

At the show, Apple officials will
not be taking any orders for products
from retailers, she says. Retailers
will, however, be able to pick up in-
formation on how to become an Ap-
ple dealer.

“You have to keep prices low to re-
main competitive,” he adds, ‘“‘and
we’re fairly aggressive about going
after deals.” Those deals, say retail-
ers, vary from supplier to supplier,
and even from week to week.

“You could have 50 different dis-
tributors and get a different deal
from each one,” says Ben Karol,
head of King Karol in New York.
“No two people get the same price.
It’s very complicated, and involves
givebacks, 30-day terms, buy a cer-
tain amount, get a certain amount
free.

“The large users—the distribu-
tors—don’t know from one purchase
to the next what the price will be.
This is a business like liquor, tobacco
and small appliances. No profits are
made except by the manufacturers
and, in some cases, the distributors.
The retailers make no profit.”

Wholesale prices for major brand
T-120 tapes fall just under $7. Aver-
age pricing across the country is
$7.99.

Retailers stress that, even though
they don’t make much money on
tape, they consider it an essential part
of the product mix. “We couldn’t get
away without selling it,” says
McCulloch. “It’s probably 15%-
20% of our dollar volume.” Karol
adds, “We sell a lot of Agfa tape at
$8.99 and make a fair profit on it.”

Doug Chatburn, national sales
manager for TDK, suggests the entry
of Kodak will have a stabilizing effect
on the marketplace. “Pricing has got
to stabilize this year,” he says. “l
don’t see how prices can continue to
drop the way they did in 1983. This is
a big growth business with a lot of

(Continued on page 68)
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NARM Confab To Get Facelift;
Theme Stresses Parity For Video

By EARL PAIGE

LOS ANGELES—The National
Assn. of Recording Merchandisers
(NARM) board sees the trade group
entering a new era as, for the first
time, video product will share the
spotlight at an annual NARM con-
vention, March 23-27 at Miami
Beach’s Diplomat.

A number of sweeping changes, in-
cluding group discount registration
and a new format for record/tape
manufacturer sessions, are also out-
lined by Lou Fogelman, NARM
president and head of Show Indus-
tries.

The trade group’s board, which
met in Chicago Dec. 29 to select a
new executive vice president follow-
ing the resignation of Dan Davis
(Billboard, Dec. 24), sees video and
prerecorded music coalescing rapid-
ly. Thus, the convention’s theme is
“The First Music & Video Carnival
Of Entertainment.” Moreover, the
board of NARM’s sister group, the
Video Software Dealers Assn.
(VSDA), will join NARM leaders
Feb. 1 in Chicago to nail down a re-
placement for Davis.

Restructuring of NARM'’s conven-

tion derives from the efforts of Roy
Imber of Elroy Enterprises, Port
Washington, N.Y., as convention
head, according to Fogelman. At
NARM’s retail advisory meeting last
fall, Imber led a frank discussion on
recent NARM conventions. “All we
do now is go down there and wait for
it to be over,” was Imber’s comment
(Billboard, Oct. 8).

Most dramatic will be the new for-
mat for manufacturer/member inter-
face. Though details still need to be
firmed up, Fogelman says there will
be sessions for retailers, one-stops
and rackjobbers. “It may work out
along lines of WEA meeting with re-
tail at 3:30 p.m., while CBS meets
with one-stops at the same time, and
then another label with racks; then it
rotates.”

Harsh criticism came in October
from board member Russ Solomon of
Tower Records and others, who said
NARM delegates tend to disappear
up to manufacturer suites.

Retail advisory panelist Carl Ro-
senbaum spoke for small chains: “As
someone not being a 400-store chain
and never getting invited up to the
manufacturer suites, I get down to
Florida and ask myself why I'm

Zamoiski To Get Out Of
Indie Record Distribution

By BILL HOLLAND

WASINGTON—The  Zamoiski
Co., the Baltimore-based multi-mil-
lion-dollar consumer electronics/
home appliance/record distribution
firm, is getting out of the indepen-
dent record distribution business.

An announcement from Zamoiski
Co. vice president Irv Gomprecht
follows an in-company financial anal-
ysis that the 86-year-old company
could find a greater return on its in-
vestment by taking the revenue gen-
erated by its indie business and in-
vesting it in the company’s other
divisions.

While Zamoiski has been in the in-
die distribution business since 1958,
the greater part of its revenue has
been generated from its wholesale
business ranging from microwave ov-
ens to home washers and dryers. In
the last few years, the record distri-

bution arm had suffered from the loss
of several key labels.

However, staffer Joyce Heider
says, “We were making money, we
were surviving on (non-hit) product.

It wasn’t that we were Ilosing
money.”

Zamoiski has always been pitted
against  Washington  competitor

Schwartz Bros. (separate story, page
one), and, recently, another indie,
Malvern, has also entered the highly
competitive Maryland-Virginia-D.C.
market. Says Heider: “There just
isn’t enough business for three dis-
tributors out there. To be frank, there
isn’t enough for two.”

Zamoiski has made offers to em-
ployees in the distribution arm to
take jobs within the company’s other
divisions. ““They’re taking good care
of us,” Heider says.

there.” Rosenbaum heads 10-store
Flip Side in Chicago.

A new registration discount will
offer firms half-price on all delegates
beyond five from the same firm. Stan-
dard registration is $400. Fogelman
says NARM’s early funding of
VSDA represents how the trade
group can become beneticial to small,
single-store proprietors and small
chains.

“That we are just large chains, and
that small retailers have no influence,
is a mental attitude,” he says, adding
that NARM welcomes participation
by small record/tape chains and indi-
vidual stores.

Of the new era in which more and
more large chain members of NARM
are increasing their video involve-
ment, Fogelman indicates there is no
paradox represented by VSDA's
membership, basically comprised of
single-unit stores. “We saw video go-
ing beyond the mom and pop as the
VCR penetration expands,” he says.
But he adds that NARM board
members are bringing in VSDA’s
planners as part of an overall broad-
ened responsibility for NARM.

The new video emphasis in Florida
may provide more of the excitement
NARM lacked, but, also significant-
ly, offers the video suppliers a second
exhibit venue in addition to VSDA’s
convention, Aug. 26-30 at Las Vegas’
MGM Grand.

NARM, while interviewing candi-
dates for the executive vice president
post, isn’t losing its grip on its many
activities, Fogelman asserts. The
“Gift Of Music” local advertising
campaign is now being analyzed by
various NARM chains involved, he
indicates. Also ongoing are a number
of meetings Imber has set with manu-
facturers as plans for NARM’s con-
vention are firmed up. “We’re look-
ing for a couple of strong acts as
headliners,” says Fogelman, refer-
ring to the effort NARM is making
to have more representative talent at
the annual convention.

At the NARM board meeting in
Chicago were, in addition to Fogel-
man, Imber and Solomon: Jack Eug-
ster, Musicland, Noel Gimble,
Sound/Video Unlimited; Leonard
Silver, Transcontinent Record Sales,
and Paul David, Camelot
Enterprises.

‘83 RIAA Tally: Fewer Biggies

Gold, Platinum Totals Down For Third Straight Year

By PAUL GREIN

LOS ANGELES—The industry’s
total haul of gold and platinum al-
bums declined in 1983 for the third
straight year. This supports the con-
tention that the trade’s recovery in
’83 was due more to the runaway suc-
cess of a handful of smash hits than
to an across-the-board pickup in al-
bum sales.

The Recording Industry Assn. of
America (RIAA) certified 49 plati-
num albums last year (signifying
sales of one million copies), down
from 55 the year before, 60 in 1981
and 66 in '80. The association also
certified 111 gold albums (for sales of
500,000), down from 130 the year be-
fore, 153 in '81 and 162 in ’80.

Epic was the big winner among
combined labels. Epic and its associ-
ated labels accounted for 13 gold al-
bums, putting it ahead of Columbia,
RCA and Warner Bros., each of
which notched 12. Epic also led in
gold singles, with seven, compared to
four for second-place RCA. And

Epic and Columbia tied for the lead
in platinum albums, with eight each.

Five disparate artists led the indus-
try with two platinum albums: Air
Supply, Pat Benatar, Culture Club,
Def Leppard and Kenny Rogers.
Rogers was also one of only two art-
ists to collect three gold albums in
’83. The other was Willie Nelson,
who was cited for collaborations with
Waylon Jennings, Ray Price and
Merle Haggard.

Rogers’ duet with Dolly Parton,
“Islands In The Stream,” was also
one of only two singles to be certified
platinum last year (for sales of two
million), along with Toni Basil’s
“Mickey.” This platinum count ties
the 1981 tally, but represents a drop
from last year, when there were four
platinum singles.

Discounting oldies and kiddie
disks, the RIAA certified 23 gold sin-
gles last year (for sales of one mil-
lion). This represents a slight gain
over last year, when there were 21
non-oldie gold singles. Michael Jack-
son was the year’s big winner with

four gold hits, two of them duets with
Paul McCartney.

But overall, single sales in '83 re-
mained depressed. Epic and RCA
were the only combined labels to
score more than two gold singles dur-
ing the year. And four of the year’s
No. 1 pop hits have yet to go gold:
Toto’s *“Africa,” Dexys Midnight
Runners’ “Come On Eileen,” Mi-
chael Sembello’s “Maniac™ and Billy
Joel’s “Tell Her About It.”

Rock in its various permutations,
as ever, dominated the certifications.
Of the year’s 49 platinum albums, 20
were by traditional pop/rock acts,
nine by heavy metal or hard rock acts
and six by modern music bands.

Black music accounted for five
platinum albums (Michael Jackson,
Lionel Richie, Prince, Luther Van-
dross and, unexpectedly,” Midnight
Star). Country also contributed five
(two by Kenny Rogers and one each
by Alabama, George Jones and Elvis
Presley). Adult contemporary had
three (two by Air Supply and one by

(Continued on page 62)
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BMI BOON—Jazz vibraharpist Lionel Hampton, left, visits with BMI presi-

dent Edward Cramer after preseting the company’s Archive Collection

with the original big band arrangements by Quincy Jones and Ernie Wilkins
of two of his compositions, “Flying Home” and *“Midnight Sun.”

_Executive Turntable

Record Companies
Don Ellis joins MCA as international senior vice president, based in London.
He was RCA’s vice president for the U.S. and Canada. In addition, MCA’s
Nashville division ups Bob Schnieders to West Coast vice president of market-
ing and administration, based in Los Angeles. He was the division’s West Coast

Gilreath

Ellis Petrone Schnieders

promotion and marketing manager . . . PolyGram ups Emiel Petrone to senior
vice president, Compact Disc in Los Angeles. He was vice president of Compact
Disc marketing . . . In Los Angeles, Elektra/Asylum/Nonesuch names Eddie

Gilreath sales vice president. He was executive vice president of sales for Island.

Al Gurewitz is the new general manager of New York-based Arial Records.
He was promotion vice president for Epic/Portrait/Associated Labels . . . Allen
Harford is appointed corporate vice president of human resources and adminis-
tration for Capitol Industries-EMI Inc. in Hollywood. He was EMI Music’s hu-
man resources and organization director, Europe and International. Also at
Capitol, Sandy Richman is named manager of studio production and XDR cas-
sette administrator. She was production coordinator.

In a restructuring of Atlantic and Elektra’s accounts payable department in
Los Angeles, four promotions have been made. George Gotsulias moves up to
director of accounts payable from manager. Julie Bearden, Norma Moreno and
Geri Aulkoski are all upped from staff spots to supervisors . .. Majorie Lo-
menzo is promoted to controller from assistant controller for A&M in
Hollywood.

Ben Middleton is appointed vice president and head of a&r for the newly-
formed label Dee Vee Records in East Orange, N.J. He was president of Ben
Middleton’s public relations and management firm . . . In Canoga Park, Calif,,
Sparrow Records promotes two vice presidents to senior vice presidents, Bill
Hearn for marketing and Rick Horne for administration.

Video/Pro Equipment

Lisa Harman is upped to planning manager for RCA/Columbia Pictures
Home Video in Burbank, Calif. She was marketing manager . . . In New York,
Windsor Total Video appoints Robert Marmiroli marketing vice president. He
was director of Interactive Video Services.

The Sony Corp. appoints Kevin Finn vice president and general manager of
its newly formed Component Products division in Park Ridge, N.J. He was vice
president and general manager of TRW’s Semiconductor division. In addition,
Myles Tintle Jr. is appointed vice president of marketing and sales for the new
division. He was general manager of Sony Data Products.

Related Fields

Sherrie Levy joins the public relations firm of Solters/Roskin/Friedman in
New York. She was a private consultant for public relations companies . . . Paul
Bryant and Steve Lassiter join Nashville’s Top Billing International as agents.
Bryant was with United Talent and Lassiter was an agent for Variety Artists
... Andy Dunkley is named promotion person and press liaison for the Irving
Plaza clubin New York. He was the club’s stage DJ . . . Steve Jensen is promot-
ed to vice president of International Creative Management in Los Angeles to
head its West Coast concert department. He was head of its concert department
in New York.

Billboard (ISSN 0006-2510) Vol. 96 No. 2 is published weekly (except for the last week in
December) by Billboard Publications, tnc., One Astor Plaza, 1515 Broadway, New York,
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board are available on microfilm from KTO Microform, Rte 100, Millwood, N.Y. 10546 or
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Bette Davis Eyes
KIM CARNES

She Controls Me

STRANGE ADVANCE

Always Something
There To Remind Me
NAKED EYES

The Border
AMERICA

Light In The Tunnel,
Human Race
RED RIDER

Everybody Wants You
BILLY SQUIER

Abracadabra
STEVE MILLER

THE YEAR’S HOTTEST MUSIC VIDEOS -
AN UNPRECEDENTED HOME VIDEO COLLECTION!

Suggest Retail Price

33995

_ (Canada)

Talk Talk
TALKTALK

Freeze Frame
J. GEILS BAND

She Blinded Me
With Science
THOMAS DOLBY

Bad To The Bone
GEORGE THOROGOOD

Turn It Over
EDDIE JOBSON

Belly Of The Whale
BURNING SENSATIONS

Kids In America
KIM WILDE

RECORD RETAILERS: DON’T MISS THIS OPPORTUNITY TO CASH IN ON THE MUSIC
VIDEO REVOLUTION! PICTURE MUSIC-THE FIRST HOME VIDEO COLLECTION OF
HIT MUSIC VIDEOS — PLUS COMPLETE LINER NOTES IN EVERY COPY!

NATIONAL RELEASE DATE: FEBRUARY 1, 1984

For more information, contact your Vestron Video distributor.

——— VESTRON

N MUSICVIDED™ Beta
e = Vestron Musicvideo, PO. Box 4000, Stamford, CT 06907, (203) 968-0000
¢ 1983 P cture Music International, Inc. Printed in US.A. ‘ ﬁ ﬁ
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‘| same conductor will be director of

News

ACTS INCLUDE ENGLISH ROCK, R&B

Compleat Strives For Full Line

By EDWARD MORRIS

NASHVILLE—Compleat  Rec-
ords had its earliest success with
country and specialty product, but
the company isn’t putting all its spec-
ulative eggs into just one or two bas-
kets. Now in its second year of opera-
tion, the Nashville-based, Poly-
Gram-distributed label has built a
roster of 12 acts that embraces coun-
try, pop, r&b, beach music and
exercise.

Additionally, Compleat is licens-
ing recordings by several English
rock acts for release in this country.
A John Verity album is scheduled for
February release, and Compleat will

Vanguard On
Compact Disc
Bandwagon

NEW YORK—Vanguard Re-
cords ships its first Compact Disc
this week, a Joan Baez “Greatest
Hits” package, to be followed
within the month by an additional
five titles.

The Baez compilation, consist-
ing of 16 cuts dating back in some
cases to the ‘60s, will not have an
LP or cassette counterpart in the
domestic market, says Seymour
Solomon, Vanguard president,
who pegs the list price of the la-
bel's CDs at $19.50.

Coming within two weeks is an
orchestral showpieces CD featur-
ing the Baltimore Symphony con-
ducted by Sergiu Comissiona. The

the entries slated for February re-
lease, including the Saint-Saens
“Organ” Symphony. and the
Tchaikovsky Fourth with the Bal-
timore, and the Franck D Minor
Symphony, as well as a Debussy
program with his present orches-

tra, the Houston.

issue a double-album by the Kinks
(priced at $11.98) the same month.
Henning Jorgensen, Compleat’s vice
president and treasurer, confirms
that the label is negotiating to reissue
albums by David Bowie and Eric
Clapton, but adds that the material
has yet to be licensed.

Compleat’s roster now includes
Vern Gosdin and Jayne Kennedy, its
biggest sellers, as well as Mike Mar-
tin, Susan Jacks, Rusty Wier, Kelly
Foxton, Zella Lehr, Autumn, Jesse
Boyce, Bohannon, the Tams and
Willie Clayton.

Autumn is a four-man r&b group
that originated at Nashville’s Fisk
Univ. Jacks, in addition to her solo
work, was lead vocalist for the Cana-
dian act the Poppy Family. Martin,
Wier, Foxton and Lehr are all famil-
iar names in the country field, while
Boyce, Bohannon and Clayton have
established their reputations as r&b
artists. The Tams are beach music
standard-bearers.

Charlie Fach, president and chief
operations officer of Compleat, has
manifested a particular interest in the
label’s r&b activity. As the former
vice president and general manager
of Mercury Records, Fach worked
with such r&b bands as Kool & the
Gang, the Bar-Kays, Con Funk Shun
and the Gap Band.

“We have always planned to be a
full-line record company,” says Irwin
Steinberg, Compleat’s board chair-
man and chief executive officer. He
says the label will be represented at
Midem this year in its continuing
search to find “as much foreign mu-
sic as possible that might make it in
the marketplace.”

Steinberg reports that Jayne Ken-
nedy’s exercise albums are among the
label’s best sellers. Her “Love Your
Body” album has sold almost
100,000 copies, and her followup,
“Love Your Body More,” has racked
up sales of between 50,000 and
60,000 according to Steinberg.

New York NARAS Wing
To Hold Monthly Seminars

NEW YORK--The New York
chapter of NARAS launches a series
of monthly seminars this month on
“The Recording Industry Structure
And Its Uncertain Future.”

Open to the public as well as
NARAS members, the seminars’
opening session, “What Lies Ahead
For The Songwriter In The Hi-Tech
World?” will take place Wednesday,
Jan. 19 in the main building of New
York Univ. here at 100 Washington
Square East, Room 703.

The panel will be composed of Ed
Cramer, president of BMI; Jerrold
Gold, an attorney in the Bee Gees’
plagiarism case; songwriters Ralph
MacDonald, James Mtume and Alan
Merrill; Mike Millius, director of cre-
ative service at MCA Music and Ir-
win Schuster, vice president, creative,
at Chappell Music. Attorney (and
chapter legal counsel) Jeff Graubert
will moderate.

All succeeding seminars will be
held at the Center For Media Arts
here, starting in February when, on a
date yet to be determined, a panel,
“The Electronic Threat,” will feature
Herbie Hancock demonstrating com-
puterized instruments, together with
studio musicians and John Glasel,
president of New York Local 802 of
the Musicians’ Union.

On March 23, the history of the re-
cording industry from 1877 to the
present, “How It Got From There
To Here,” will be offered by musicol-

ogist Russ Sanjek, the New York
chapter president.

In April, May and June, respec-
tively, the series will offer “To CD
Or Not To CD: A Digital Debate,”

“The Classical Repertoire Straitjack-"

et” and a seminar on music and re-
cord criticism.

Admission to each session is $5 for
the public, $4 for students and $3 for
NARAS members. Further informa-
tion is available through the New
York chapter’s offices at 157 W. 57th
St. Phone: (212) 245-5440.

Total Experience
Pacts With RCA
For Distribution

NEW YORK—RCA Records has
signed a worldwide distribution deal
with Total Experience Records. The
label’s artist roster includes Goodie,
Pennye Ford, Switch, Yarborough &
Peoples and the Gap Band, which
will issue a new album in the spring.
. Total Experience, which is under-
stood to have completed its distribu-
tion pact with PolyGram, explored
the possibilities of independent distri-
bution and the establishment of for-
mal contractual ties at one point last
summer (Billboard, July 23).

Neither Lonnie Simmons, presi-
dent of Total Experience, nor vice
president Forrest Hamilton could be
reached for comment at presstime.

Steinberg places Vern Gosdin in
the same sales range as Kennedy.

Within the upcoming four months,
Compleat will also have out new
product on Martin, Jacks, Wier,
Lehr, Autumn and Clayton. Except
for Autumn, the releases will be
singles.

Compleat owns three publishing
companies: Flagship and Radio Cow-
boy (BMI) and Starship (ASCAP).
Glenn Sutton is the only staff writer.

Compleat was founded in late 1982
by Fach, Steinberg and the late Bill
Hall, who was then head of Welk
Music’s Nashville office. It was fi-
nanced through the Nashville invest-
ment firm Jacques-Miller.

; o | i e

THREE TO GET READY-——Jeffrey Osborne, left, joins former Mother’s Fin-

est vocalist Joyce Kennedy for a duet on her forthcoming album, which he
is producing for A&M, while the label’s owner, Herb Alpert, offers some
advice.

Chartbeat

‘Joanna’ Not Too Hot For Black Chart

By PAUL GREIN

Kool & the Gang moves up to No.
1 on this week’s black chart with “Jo-
anna,” probably the group’s most
pop-oriented single to date. It’s the
Gang’s first No. 1 black hit since
“Take My Heart” in late 1981. On
this week’s pop chart, the smash
glides to number 13, looking to be-
come their first top 10 hit since “Get
Down On It” in early "82.

“Joanna” is Kool & the Gang's
ninth top 40 pop hit so far in the *80s,
which, as one Kool-phile pointed
out, is more than any other black
group has scored in this decade. In
fact, it’s as many as the next two run-
ners-up combined. In second place
are the Pointer Sisters, with five top
40 hits since 1980, in third place are
the Commodores, with four.

Kool & the Gang first hit the pop
chart in 1969 with the instrumental
“Kool And The Gang.” They first
cracked the top 40 with “Funky
Stuff” in 1973 and first reached the
top 10 with “Jungle Boogie” in *74.
The band’s peak to date came with
the No. 1 pop, black and dance
smash “Celebration” in 1981.

* Kk %

Nine Years On: Barry Manilow’s
“Read 'Em And Weep” (Arista)
holds at No. | on this week’s adult
contemporary chart, and also retains
its bullet in its second week at 18 on
the pop chart. It’s Manilow’s 26th
consecutive single to crack the top
half of the Hot 100, which is his en-
tire output since “Mandy”’ nine years
ago.

“Read Em,” which was written
and produced by Jim Steinman, first
appeared on Meat Loaf’'s “Dead
Ringer” album in 1981. This isn’t the
first time Manilow has charted with a
cover version of a previously released
rock piece. He reached the top 10 in
1979 with Ian Hunter’s “Ships” and
cracked the top 40 in 82 with Sha-
kin’ Stevens’ “Oh, Julie.”

One of the curious aspects of Man-
ilow’s singles output in recent years is
how few of the singles he’s written,
especially compared to his *70s peak
period. Manilow co-wrote six of his
singles from 1975-78, but has had a
hand in only two since *78: “I Made
It Through The Rain” and “Some
Kind Of Friend.”

It’s odd because both of those
songs were substantial top 30 hits, as
were all six of the singles he com-
posed in the ’70s: “It’s A Miracle,”
“This One’s For You” and “Even
Now,” all written with Marty Pan-

www americanradiohistorv.com

zer; “Could It Be Magic” and “Day-
break,” both written with Adrienne
Anderson; and “Copacabana,” writ-
ten with Bruce Sussman and Jack
Feldman.

This steady singles success is hav-
ing the desired effect on Manilow’s
albums. His “Greatest Hits, Vol. 2"
was certified gold last week, and this
week climbs into the top 30 on Bill-
board’s album chart.

* Kk K

Country Action: T.G. Sheppard’s
“Slow Burn” (Warner/Curb) jumps
to No. 1 on this week’s country chart,
displacing George Strait’s “You
Look So Good In Love” (MCA). But
the Nashville division of Chappell/
Intersong can’t be too disappointed,
since it controls both songs.

“Slow Burn” was co-written by
Charlie Black, “Look So Good” by
Rory Bourke. Those two writers, as
it happens, also collaborated on
Chappell/Intersong’s last No. 1
country hit, Anne Murray’s “A Lit-
tle Good News.”

* K *x

We Get Letters: Kevin Campbell
of Portland noted that Stevie Won-
der isn’t the only artist in recent
times to lift two hits from a greatest
hits package. Donna Summer also
culled two top five hits from her “On
The Radio” collection—*“No More
Tears” and the title track.

Last but not least, Chartbeat wants
to wish all of you the best of every-
thing in the new year. May you al-
ways have a bullet on the chart of life!

Largest Creditor Offers
$50,000 Loan To P&S

LOS ANGELES—A petition for
additional funds to run the Stan Lew-
is mini-conglomerate and an offer by
the firm’s largest creditor to open
such a tranfusion with a $50,000 loan
will be considered by the U.S. Bank-
ruptcy Court in Shreveport, La., next
Monday (16).

The positive offer by Pioneer Bank
& Trust, a secured creditor owed
$965,000 (Billboard, Jan. 7) will en-
able P&S Enterprises, Lewis’ parent
company, to engage more aggressive-
ly in its combination of five retail
stores, a one-stop distributorship and

Harris AM Stereo
Gets FCC Approval

FCC

WASHINGTON—The
formally approved the Harris
Corporation’s Model STX-1A
AM stereo exciter on Tuesday (3),
following a study in which the
Commisssion found “no evi-
dence” that the Harris system
would cause co-channel or adja-
cent channel interference.

In late August, the Harris sys-
tem was found to meet all require-
ments for type acceptance except
the one measuring harmonic
distortion.

The FCC says it received “no
complaints from the public” con-
cerning problems with mono ca-
pability or stereo quality, and
granted the stereo transmitting
equipment the waiver in a 4-0
vote, with new FCC Commission-
er Patrick not participating.

several record labels and a publishing
company, Lewis told Billboard: P&S,
which voluntarily petitioned for
Chapter XI in September, has re-
mained an active business since that
filing.

Industry unsecured creditors over
$10,000 include such label entities as
Beverly Glen, $12,298; Capitol,
$30,100; CBS, $252,243; Malaco,
$101,693; PolyGram, $36,059; Pre-
lude, $17,616; Profile, $10,045;
RCA, $128,937; Streetwise, $49,071;
Sunnyview, $10,241; Tommy Boy,
$21,685; Word, $12,082; Arista,
$382,909; CTI, $12,291; Gold Coast
Sound, $11,381; High Rise Enter-
tainment, $17,728; Savoy, $44,084;
Fantasy/Galaxy/Prestige, $76,725;
and WEA, $95,009.

Others are: Bennet’s Dist., Jack-
son, Miss., $26,817; Lexicon Music,
Newbury Park, $16,145; Nottingham
Industries, Hollywood, $57,207;
One-Stop Record House, Atlanta,
$13,208; National Distribution Net-
work, $10,365, and Quality of Cana-
da, $21,780.

Among assets of $3,411,695, P&S
lists bank, credit union and savings
and loan deposits totalling $102,280.
Inventory accounts for $1,341,303,
while machinery, fixtures, equipment
and supplies are estimated at
$188,323. Among the assets are 254
album masters valued at $150 each,
or $50,625.

A court-appointed creditors’ com-
mittee includes representatives of
WEA, CBS, Malaco, PolyGram,
Motown and the Pioneer bank.

JOHN SIPPEL
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LJUBLJANA—To add to the
overall economic depression ailing
the Yugoslavian record industry, the
music business generally has suffered
this winter from the effects of the
long, arid summer, which emptied
the reservoir lakes of the hydro-elec-
tric power stations, resulting in a dis-
astrous reduction in the nationwide
electricity supply.

This in turn has meant a serious
cutback in action in concert halls,
dance venues and discos. Live music
is, inevitably, in shorter supply than
usual, and the situation won’t get
back to normal until the spring
brings rainfall.

That natural solution is likely to
come faster than any solution to this
country's economic crisis. Wages
here can't match the higher prices
caused by an inflation rate of some
50% in the past year. The exchange
rate against the U.S. dollar has
reached 130 dinars. An average
monthly wage in Yugoslavia is
around 17,000 dinars.

Records have, in recent years, been
relatively cheap in Yugoslavia. But in
1983 they rose in price by some 25%,
with another 30%-40% increase an-
ticipated early this year. That means
a retail price rise so steep that record
buyers will inevitably be very
selective.

Currency problems are at the root
of most Yugoslav music business
anxieties. Nikola Neskovic of
PGP/RTB Belgrade says, ‘It hasn’t
been a bad year in terms of license
production, but we’ve released only
material for which foreign partners
were prepared to take royalties in

Economic, Natural Woes
Rock Yugoslawan Trade
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Yugoslav currency. That’s in line
with an industrywide record business
agreement signed in early 1983,
though some companies have not ful-
filled the obligation.

Neskovic adds: “"We're happy,
though, with our deals with A&M,
Chess and Storyville, with their spe-
cialist catalogs. And while licensed
album sales of 70,000 are rare in Yu-
goslavia, we've hit that mark with the
Police, Elkie Brooks and Rita Coo-
lidge. We've also done splendidly
with classical material from East Eu-
ropean territories.”

Veljko Despot, license deal chief of
Jugoton in Belgrade, says 1983 was a
better sales year than 1982. “We ex-
ported large quantities of cassettes of
Yugoslavian folk songs for partners
in Western Europe and North Amer-
ica. With foreign currency earned in
this way, we've at least part-paid roy-
alties due for license productions of
which we sold around a million units
this past year,” he says.

Despot says the biggest Jugoton li-
censed imports, topping the 100,000
mark, were “Let’s Dance” by David
Bowie, 20 Greatest Hits” by the
Beatles, Pink Floyd's “The Final
Cut,” “Living My Life”" by Grace
Jones, Kajagoogoo's ‘White Feath-
ers” and “Sweet Dreams Are Made
Of This” by Eurythmics.

Jugoton executives are concerned
that most of its foreign affiliates don’t
want to be paid in local currency. To
counter that problem, the company
contacted some artists who toured
Yugoslavia in 1983, The artists,

(Continued on page 53)

STOCKPILE VALUED AT $1 MIL

Videocassette Raid InBelgium

BRUSSELS—After a meticulous-
ly planned campaign that started
nearly a ycar ago. Belgian police
from Liege and Brusscls seized some
4,000 allegedly pirate videocassettes
recorded on high-quality U-matic
tape and set to serve as masters 1o
produce thousands of copies for sale
to the public.

Value of the stockpile, found Dec.
23, is put by the authorities here as
“at least $1 million™ in terms of po-
tential market sales. This makes it
one of the biggest hauls of video mas-
ters ever unearthed in Europe.

The raid was the culmination of
{ong-time **shadowing™by police and
investigators employed by SIBESA
(Syndicat Belge d'Industrie & de 'E-
dition Phonographiques & Audiovi-

suclle), the national 1FP1 group rep-
resenting the  official videco
distribution trade.

The campaign started last January.
with private investigators involved.
Licege police then linked up on inqui-
ries resulting in the arrest of an al-
leged pirate Icader in August. But the
stock of master tapes couldn’t then
be tracked down. reportedly because
the arrested man owed a large sum of
money to an accomplice who had
spirited away the cassettes while he
was in custody.

The haul was eventually found in a
garage near the township of Enghien.
And the raid has triggered industry
confidence that other major pirate
gangs will now be rounded up.

/ International

EMI Electrola’s Jung Speaks Out

Blasts German Labels For Depending On U.S. Parents

By WOLFGANG SPAHR

HAMBURG—The major Ger-
man record companies, virtually all
offshoots of multinational media gi-
ants, should be taking a firm stand
against their parent organizations in
order to strengthen the profile of the
German music industry, the second
largest in the world, according to
Wilfried Jung, EMI1 Electrola's head
of European operations.

“In many cases, business and trad-
ing policies of the German subsidiar-
ies are dictated by America,” says the
outspoken Jung. **So inaccurate plan-
ning or misjudgments perpetrated by
the U.S. music business find their
way to us.”

Jung, who has received widespread
publicity here in recent months,
adds: *The West German record pro-
ducers have put out around 25 re-
cords of late for charitable causes.
Now we should start thinking about
ourselves and launch some kind of
charity or benefit campaign for the
German music business as a whole.”

The mass-circulation Der Spiegel
here took up Jung's viewpoint in a
major interview in which the EMI
chief deplored the failure of German
a&r departments to come up with
new talent and expressed again his
doubts about the ability of the Com-
pact Disc to “rescue’” the industry
from its problems.

Der Spiegel pointed out that the
German record industry, accustomed
to achieving new sales peaks year af-
ter year, was now severely plagued by
the recession. *James Last here,
Leonard Bernstein there, but behind
the sales figure boasting of a few top
names, the situation is dismal,” the
magazine said.

Jung urges the multinationals to
adapt more rapidly to today's fast-
changing and diverse music scene,
adding: “*They should see to it that
virtually every subsidiary around the
world is in a position to operate inde-
pendently in a musical sense. We've
got to learn that lesson.”

He stresses that multinational
“umbrella” organizations are, by
their very nature, inflexible. *“There
are record companies in Germany
that have paid out too much money
for too little talent in the past. Pro-
duction departments have gone down
the drain of late and are now only on
the receiving end of talent
exchanges.”

In the Der Spiegel interview, Jung
said he regretted that EMI Electrola
had its own problems in discovering
new talent and foreseeing new trends.
“Quite simply,” he said, “it was easi-
er to buy what was on offer.” The sit-

Gallup Bows U.K. Label Register

Seeks To End Duplication Of Names, Catalog Numbers

By PETER JONES

LONDON—Market research
company Gallup, which compiles the
British national record charts, has
launched an official register of record
labels and data here, with the back-
ing of the British Phonographic In-
dustry (BP1) and the Independent
Record Labels Assn. (1LA).

Main aim is to halt what Gallup
calls “the ever-increasing confusion
created through the duplication of la-
bel names and catalog numbers.”
The register will check the use of la-
bel names, prefixes and numbers of
all companies already trading, or
planning to trade, in Britain.

“There are known to be at least

1,500 labels, using at least 10,000
variations of catalog numbers,” the
firm says. “But the real size of the
problem is probably four times great-
er. It's estimated there are maybe
4,000 labels in the independent sector
alone, ranging from established firms
to one-man front-room operations.”

Gallup publicist Yvonne Thomp-
son says: “The rate at which these la-
bels use up new catalog numbers cre-
ates  serious problems. Major
companies add to the chaos by the
fashionable practice of using person-
alized numbers, such as BOW 1 for
David Bowie, for major artists.”

As of Jan. 1, Gallup is controlling
registration for the approximately
100 members of BPI with the ILA,

founded three years ago, acting as
clearing house and information cen-
ter for the independents. An annual
registration fee, as yet unspecified,
will be paid by BPI on behalf of its
members. All independents will be
charged a fee of roughly $45 for each
label enlisted, to include catalog
number/prefix information.

Gallup adds: “*Companies failing
to clear label details through the reg-
ister run a big risk of missing out on
chart action. Our computer recog-
nizes only one record for each cata-
log number,. so if there are dupli-
cates, sales points will automatically
awarded to the first record listed.
We'll inform all parties where dupli-
cates are already known to exist.”
www.americanradiohistorv.com

uation now, says Jung, is that, com-
pared with the massive
multinationals, small independent
production groups have easier and
faster access to young talent.

Jung is also outspoken about the
classical market. “"For every record-
ing that doesn't fulfill optimal artistic
standards, and so public acceptance,
the investment of 500,000 DM
(around $185,000) is that many
Marks too much,” he says.

“Faced with this dilemma, record
companies reduced already drastical-
ly: limited recording activities.
There's no consumer acceptance if
just any classical artist is signed to re-
cord complete operatic works. To-
day, it's a fact that classical artists
sell their services to the highest bid-
der. For many of them, travel plans
and bank account statements have
long been more important than the
music itself. A few jet-set artists scru-
pulously take the cream.”

Jung persists with his view that the
Compact Disc is no real answer to

the industry's problems: “'If the mu-
sic business really needs a savior,
then I don't believe CD is a longterm
bet for the role.

“*A problem is that the creators of
the CD concept and the manufactur-
ers of hardware aren’t musicians and,
to a large extent, haven't taken the
importance of music into account.
For them, it was vitally important to
create a new sound carrier. Initially,
music as such played no role at all.

“When 1 think that right now in
Japan the second generation of CD
players is being developed with built-
in cassette recording equipment, then
I really get scared. I feel at the mercy
of the technical experts. 1 earnestly
hope our international music chiefs
talk and reach sensible agreements
with the Japanese manufacturers;
otherwise our future development is
dismal.”

Of EMI's corporate hesitancy
about CD, Jung says: “*Herbert von

(Continued on page 55)

Athens Police Shut Down
Free Private Radio Station

By JOHN CARR

ATHENS—The first open blow
struck for free private radio in
Greece came to an undignified halt
here in mid-December, a mere half-
hour after the first notes of’ a new un-
authorized station went on the air.

The station. sct up by the left-wing
political magazine Anti, featured
light music by local repertoire super-
star Dionysis Savy yopoulos, who was
arrested along with the magazine's
publisher when police technicians
traced the transmitter to the publish-
er’s Athens apartment.

The broadcasting equipment. how-
ever. was not in the place when the
police entered. And Savvopoulos. sit-
ting at a piano, went quietly.

The Greek government invokes
the constitution to kecp all radio and
broadcasting in state hands. A top-
level spokesman said after the Anti
station bust that “'no exceptions to
the law can be tolerated.”

In rebuttal, the publisher of Anti
claims a constitutional right to free
speech. He alleges that the socialist
government here has abused its state
monopoly of the airwaves by allow-
ing programming to deteriorate, thus
giving others an implicit right to re-
store quality.

“Other European governments. in-

cluding socialist ones. have found a
legal and technical way to allow the
operation of short-range stations,” he
says. “I'm deeply sad that an attempt
at free radio communication should
be treated this way.”

The government here has also re-
newed its warning to pirate radio op-
erators scattered around Athens that
they face harsh penalties if they are
caught in action.

Anti had advertised its radio effort
a week before going on the air, saying
it would simply be a free voice with
no political motivation or message.
But government officials from the
start made it clear that they would
send in the police if it got under way.

Publicly backing the independent
radio move were Savvopoulos and
noted Greek composer Manos Hadji-
dakis. as wcll as many newspapers.
The programming was to have fea-
tured an entire spectrum of music,
from heavy metal rock to Greek folk
airs and jazz.

Said an editor of Anti a week be-
fore the station’s brief operation:
“We have no standards. We want a
new chance at a new contact between
the public and radio.” But in view of
the government's prompt response.
that contact seems unlikely to be
made in Grecce.

SONGWRITERS!
HOW DO YOU FIND A PUBLISHER?

Simple . . .

just subscribe to Tunesmith, the monthly

newsletter for songwriters like you. Each month we
interview and list a dozen or more legitimate publishers
who've agreed to listen to our subscribers’ songs (and if

they're good, publish them).

Are you missing out? To start your subscription to
Tunesmith, just mail us the coupon below.

1
/] YES! enter my subscription to Tunesmith :
: O 6 months (6 issues) at only $20 0O Payment enclosed :
/] 0O 1 year (12 issues) at only $35 O Bill me later :
1
i My name :
1 Address :
! City State Zip :
1
E Send to: TUNESMITH, P.O. BOX 3839 '
! BBA HOLLYWOOD, CA 90078 :
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Commentary

Gainsaying False Prophecies

By JACK WAYMAN

Shortly after the 1981 decision in the “Betamax” case, the mo-
tion picture companies, followed closely by the recording indus-
try, scurried to Capitol Hill. Arguing that consumers’ use of vid-
¢o and audio recorders was hurting their sales, they asked
Congress to tax video and audio record-
ers and tape, and to eliminate—or at
least restrict—rentals of prerecorded
material.

Now that these proposals have been
around for a while, it’s time to review the
dire predictions. Have these industries
aver really been injured by home taping?
The answer is a firm, clear no. To the
contrary, video and audio recorders are
major reasons for one of the most suc-
cessful and lucrative periods in movie
and recording history. Sales are way up,
profits are way up, and the future looks
even brighter.

Why, then, should consumers, whose
money is already pouring into movie and
recording industry coffers, be taxed and
face a cutoff of rentals?

The recording industry came to Con-
gress with sad faces, claiming that busi-
ness was bad and that home taping and
record rentals were crippling sales. Two
years later, business is much better. In-
deed, far from being destroyed, the re-
cord business is flourishing. The Audio
Recording Rights Coalition had it right from the very beginning.

As [ pointed out in a Billboard Commentary and in Congres-
sional hearings in the summer of 1982, the primary reason for
the recording industry malaise was the recession. As the econo-
my rebounded, the recording industry prospered; it enjoyed re-
cord profits in 1983.

Wayman: “Requests for a legislative bail-
out are unjustified and unseemly.”

promising breakthroughs in technology and marketing, the re-
cording industry’s requests for a legislative bailout are unjusti-
fied and unseemly.

Like their recording industry colleagues, the movie moguls
have been arguing that videocassette
rentals and home taping would drive
them all to the poorhouse. They also
claim that if there’s not enough profit in
the pipeline there will be less money
available to stimulate creativity.

The fact is that money is pouring in
and that VCRs are adding to Holly-
wood’s wealth, not subtracting from it.
For example, Paramount stated last No-
vember that sales of its “Flashdance”
videocassette had helped generate addi-
tional boxoffice receipts.

Movie attendance is the best it has
been in almost a quarter century. All
boxoffice records were broken in 1982,
and 1983 figures set an even hotter pace.
And movie companies are enjoying re-
cord profits from other sources as well,
such as pay television and the sales of
foreign film rights. Sales to tv networks,
stations and cable operators are strong,
no doubt because time-shifting has
helped increase the available audience.

As for VCRs, “part of Hollywood’s
euphoria over the future stem(s) from
the boom in videocassette sales’ (Associated Press, Dec. 15), and
they are growing at a tremendous pace. Paramount’s initial ship-
ment of “Raiders Of The Lost Ark,” for instance, totaled
500,000 units, for a retail gross value of $20 million.

With all this money flowing in to Hollywood, one has to spec-
ulate that the threadbare coat Hollywood wears when it beseech-

‘Neither the recording in;Iustry nor Hollywood can s'r-\-ow

that home taping or rentals have caused any harm’

A second reason for lost sales was a series of blunders by the
recording industry itself. The industry failed to respond to the
consumer’s preference for music portability. It raised its prices at
the same time it put out music on inferior tape and warped disks.
It cut back on concerts and other promotional vehicles.

What has happened since to account for the resurgence? The
industry has finally realized that consumers want portability, so
sales of prerecorded tape are booming. Companies are starting to
advertise prerecorded tapes with master quality sound, and we
are seeing “significant breakthroughs . .. that have greatly en-
hanced the sound quality of prerecorded tapes™ (Billboard, Dec.
10).

Finally, the concert business is picking up again, and the re-
cording industry is benefitting from a dynamic marriage of audio
and video with the success of MTV.

A third reason why the recording industry was singing the
blues was increased competition for the discretionary dollar.
Pac-Man was gobbling up quarters that otherwise would have
gone to buying prerecorded music. Well, the arcade business has
tapered off, and sales of prerecorded music are up again.

Another problem to which I referred in 1982 was the dearth of
new artists to capture the fancy of music buyers. This too has
changed. Fourteen of 1983’s top 100 singles were by artists who
debuted that year, and half the top 100 pop hits, as well as half
the top 10, came from acts that first appeared after 1980.

Nor need the industry fear the phantom of record rentals, a
“problem” that never was and never will be.

At the risk of patting ourselves too hard on the back, it is clear
that almost two years ago we precisely identified the problems
afflicting the recording industry. As the industry came up with
solutions, many of them long overdue, it has profited. And as the
industry continues to exploit its new marketing opportunities,
that success will continue.

Given.the resurgence of music sales and profits, and a raft of

es Congress must have an ermine lining.

In the face of continued prosperity, the movie companies con-
tinue to argue that home taping and video rentals are depriving
them of much-needed “creativity,” i.e., production money. It is
difficult to give this argument much credence when the Wall
Street Journal (Sept. 1) reports *‘an unprecedented flood of out-
side production money,” and quotes Columbia Pictures chair-
man Frank Price as saying that “‘there’s more money out there
now than can be properly handled.”

Despite these facts, if there were to be a royalty tax and a mod-
ification of the rules allowing rental, consumers, retailers and
manufacturers, as well as Hollywood, would lose out. Higher
VCR prices and software rental fees would stifle the momentum
of VCR sales. Reducing the number and importance of neigh-
borhood video retailers would also adversely affect the desirabil-
ity of owning a VCR.

A royalty tax, whether on video or audio, would not only be
impossible to administer equitably, but would hit hardest at
those who should not pay: the schools, libraries, businesses and
consumers who use recorders to tape their own programming.

Neither the recording industry nor Hollywood can show that
home taping or rentals have caused any harm. Given this utter
failure to prove injury, there is certainly no need for Congress to
force consumers to pay a tax for the privilege of making the mov-
ie/record complex richer still.

If Congress just keeps in mind the code of the basketball offi-
cial—no harm, no foul—it will reach the right decisions on the
home recording and rental issues.

Jack Wayman is senior vice president of the Consumer Elec-
tronics Group of the Electronic Industries Assn., as well as chair-
man of both the Audio Recording Rights Coalition and the Home
Recording Rights Coalition.

Letters To The Editor

We Do Listen, Randy

| send along a reply to a letter from one Randy
Starkey that appeared in Letters To The Editor
(Dec.10) asking, “Why can't a serious but un-
known songwriter get his song heard ... "

Excuse me, Randy, but we do listen—to every-
thing that comes in. In fact, we are one of the few
organizations of any size that to date has not
closed its doors to the unsigned, independent
songwriter. We take particular pride in this as-
sumed duty, though our legal advisors have time

and again warned us of the possible consequences,
especially since the Bee Gees case. Again, we stub-
bornly remain open to unsolicited material.

So, in the course of growing up and, like the
rest of us, paying some dues, you somehow ac-
quire the necessary patience and maturity, and
common courtesy to “secretaries and rude and
jaded middlemen,” you might find yourself direct-
ed to the division (a&r/publishing) in our rather
large and diverse company that can best serve you.
According to our carefully kept log, you began to
pout before you got this far.

Moreover, no amount of college, song-polishing
or abstinence from chemicals will ever give you
one iota more of a chance than anyone else. it sim-
ply takes talent (a commodity one can't buy in col-
lege), patience, perseverance, respect for the feel-
ings of others, more patience, more talent, and a
lotta luck.

Send us your songs, Randy. We'll listen. And
welcome to the real world.

Kin Vassy, A&R/Publishing
Kenny Rogers Productions
Los Angeles

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Dave Martin Joins Doubleday As
Chain’s New VP Of Programming

By ROLLYE BORNSTEIN

NEW YORK—"Dave’s coming
with us is a clear statement of our in-
tention of running this chain as a
business, making format decisions on
the individual marketplace as op-
posed to convenience,”’ says Double-
day president Gary Stevens regard-
ing Dave Martin’s recent
appointment as vice president of pro-
gramming for the Doubleday chain.

While the move raised some ques-
tions among the industry regarding
Doubleday’s future format plans, as
Martin is coming from a strong adult
contemporary background, both ex-
ecutives see his arrival as a natural
progression—and not necessarily a
signal for new programming
directions.

“If a programmer is a good pro-
grammer, he or she can program any
format,”” says Martin, who most re-
cently was VP/programming for
Bonneville’s WCLR in Chicago. “A
PD’s business is to deliver the share
or segment of the marketplace de-
sired by management. The format be-
comes the device to attract that audi-
ence. All the basics are the same.

Sudbrink Sells
30% Interest In
WLAC-AM-FM

NASHVILLE—Sudbrink Broad-
casting has sold a 30% interest in
WLAC-AM-FM here to Vic Ru-
more, vice president and general
manager of Nashville stations
WKDA and WKDF. No purchase
price was disclosed.

Rumore says the sale demonstrates
Sudbrink’s concern that its stations
operate under local control. A Ft.
Lauderdale-based chain, Sudbrink
bought WLAC and its FM affiliate
from Billboard in 1980.

WLAC-AM is Nashville’s only
news/talk station. The FM side pro-
grams adult contemporary music.

Under the new setup, Rumore will
function as executive vice president
and chief operating officer, positions
which will give him full control of the
stations. He says he will remain at
WKDA/WKDEF until a replacement
can be hired and trained. No decision
has been made on the fate of Lee
Dorman, currently general manager
of WLAC-AM-FM.

“Doubleday as a group has and
will continue to consider all of its op-
tions in every market. That doesn’t
suggest format changes, but it doesn’t
prevent evolution or perhaps making
a change down the road.

“Let’s face it, I don't think there's
any group that can say with total
confidence, ‘We’re going to be doing
this in five years.” You just don’t
know. But,” emphasizes Martin,
“that’s not to say that any imminent
format changes will be made. I hon-
estly don’t see that happening at all.”

Regarding Doubleday consultant
Bobby Hattrik, who once held the
position Martin is assuming, Stevens
says he’ll remain with the company,
but will report to Martin. “I met with
Bobby here during the week of
Christmas,” says Martin, ‘“‘and I've
got to say I find his insights very
valuable, since he’s been operating
the Doubleday markets and is con-
versant with the dynamics of them.

“He’ll continue to be involved
where his talents can best be utilized
and are most needed. I’ve also been
impressed with the calibre of the lo-
cal PDs. When you look at the vari-
ous chains around the country and
who is on line at their stations, you
have to sit back and wonder what’s
going on. But Doubleday’s got some
good programming talent out there.”

Martin—who, prior to joining
WCLR, programmed Chicago’s
WCFL and WFYR as well as Bos-
ton's WBZ—is a second-generation
broadcaster. His father, the late
Johnny Martin, a well-known per-
sonality in the Southeast, was respon-
sible for the huge shares KRMG Tul-
sa enjoyed during his 17 year-tenure
there.

“I grew up in the business,” he
says. “‘Had a radio station in my bed-
room, learned to read C.E. Hooper
ratings at the dinner table.”” A piece
of advice passed along at one of those
sessions formed the cornerstone of
Martin’s radio philosophy. “My Dad
said, ‘Son, you might not always have
numbers, but you’ll always have
spots to sell.” A program director has
got to develop an empathy with sales
without compromise in product. If he
does, he’ll be successful.”

In his new position, which he as-
sumes Jan. 30, Martin hopes “to
bring Doubleday what I'm known for
in terms of research, programming
and especially sales. I view the PD as

Chase, Third PD In Year,
Joins Pittsburgh’s WHTX

PITTSBURGH—Todd Chase has
been appointed program director of
contemporary hit station WHTX
here, becoming the third person to
hold that position in less than a year.
Chase, program director of Kansas
City’'s KBEQ, replaces Cary Pall,
who leaves the Hearst-owned station
after 11 months.

“Both of us thought things had
worked out a little less than satisfac-
tory,” says VP/GM Ted Atkins, who
adds that the program change was
made without any advance knowl-
edge of the forthcoming fall Arbitron
results.

Atkins says no changes are antici-
pated in either staff or format under
Chase. “Todd will be working with
the jocks to improve our on-air sound
and he’ll be doing some things pro-
motionally. We want to improve the
station from top to bottom.” Chase, a
former KQV personality here in the
late *60s, will not be on the air.

WHTX has been the scene of up-
heaval over the past year. The format
was modified last January to better
compete with WBZZ (B-94), which
had overtaken WHTX. Elimination
of the Top Tracks format that he de-
signed led to the resignation of opera-
tions manager Bobby Christian in
February. He was replaced by Pall,
then production director and swing
announcer at AM sister WTAE.

The call letters were also changed
from WXKX, and the “96 KX”
identity was dropped in favor of Hit
Radio 96. In addition, the station has
been through four different morning
personalities in the past year.

The current morning team of
Larry O’Brien and John Garry is un-
der contract through 1985. Atkins
says he’s hoping for more stability
with  WHTX under Chase. “I've
known Todd for 20 years, and I hope
he’ll be here a long time,” he says.

the guy who works hand in hand
with the sales manager. This is a for-
profit business, not the Red Cross.”
The structuring of the organiza-
tion—which includes contemporary
hit stations KPKE Denver, KDWB-
AM-FM Minneapolis and WAVA
Washington as well as AOR-format-
ted WLLZ Detroit, WMET Chicago
and WAPP New York and is in the
process of selling KWK-AM-FM St.
Louis—will remain largely the same.
“The PDs will continue to report to
their GMs,” says Martin, who will be
located at the company’s Manhattan
headquarters. “I'll be a resource for
the stations, spending time at all of
them.
“Each market is an individual situ-
ation. Every PD has his different
(Continued on page 66)

BUBBLING WITH ENTHUSIASM—ABC FM Network and Bristol Meyers ex-

ecutives get ready for the conclusion of their jointly sponsored “Soap

Talk” contest, which will send five listeners to Hollywood for parties with

various soap opera stars. Pictured from left are ABC station relations man-

ager Julie Eisenberg; Network account executive Shirley Carter; the fea-

ture’s host, Jacklyn Zeman; Bristol Meyers’ manager of spot and cable

syndication, Peter Fredas; and Corinne Baldassano, director of program-
ming for the ABC FM and Contémporary networks.

Vox Jox

Brink Back On The Air In Nashville

By ROLLYE BORNSTEIN

Scotty Brink has resurfaced! The
former heavyweight PD and air tal-
ent (KHJ Los Angeles, WRKO Bos-
ton, WLS Chicago—you name it) is
alive and well in Nashville. He’s
working with South Central Commu-
nications, which owns WZEZ, Nash-
ville’s top-rated easy listening outlet,
where Scotty’s mellow tones can be
heard amongst the mellow music in
morning drive. He’s also pursuing
several independent projects, includ-
ing a voice-over career, so if you're
looking to use one of the best voices
in the country on your next set of
promos—or just want to say hello to
one of our favorite people—you can
reach him at (615) 356-2942.

Former WZEZ morning fixture
Jack Gallo is also back on the air. He
can be heard across town at WSIX-
AM on the 7 to midnight shift, re-
placing Jack Stevens, who took off
for Tucson with no forwarding call
letters. Joining the Foster/Sky sta-
tion as promotion director is former
WDLW Boston PD Duncan Stewart,
while former WIDQ Meridian, Miss.
PD Chuck McCartney is now doing
afternoons. Interim afternoon lady
Fran Morley can now be heard on
overnights.

Over at WSM-AM, they’ve made a
few changes, which have Hairl Hens-
ley turning up where he was exactly a
decade ago. The longtime Grand Ole
Opry announcer, who has held every
position inside the station from PD
to mornings, has vacated the latter
slot to return to the night show that
precedes Charlie Douglas’ overnight
show. Replacing Hairl in mornings is
weekender Mark Mabry, while Hairl
replaces Darrell Douglas, who joins
Charlie Douglas late nights.

* X X

Pittsburgh’s “Music Of Your Life”
outlet, B.E.N.I’s WJAS, is looking
for a new morning man, as former
drive time personality Bill Brant
with over 30 years on the air, vacates
the studio for the GM position . . . A-

* cross town at KDKA, they’ve got the

“K-Team” doing mornings; now at
EZ's B-94, they’'ve got the “B-
Team.” Joining incumbent WBZZ
morning personality Banana Don
Jefferson is WTAE midday host Jim
Quinn, a former KQV screamer and
13 Q morning man, and joining him
is tv sportscaster, Notre Dame foot-
ball star, Pittsburgh Steeler and war
hero Rocky Bleier. Using the old
“‘eye for an eye” legal code, it looks

WwWWwWWw.americanradiohistorv.com

like B-94 will be dropping its lawsuit
against WTAE/WNTX over the
O’Brien & Garry contract dispute
now that Jim Quinn’s on staff
... And over at Sheridan’s WAMO,
program director J.C, Floyd takes on
national programming responsibil-
ities for the chain.
* ok h
Brian White has left his WDRQ
Detroit PD post. Filling in during the
interim is Mike Stratford . . . Nation-
wide in Cleveland has two program-
ming openings to fill. First it was
John Lanigan leaving WGAR to do
mornings on Tampa’s WMGG. Now
it’s Mike Scott, who has resigned his
PD post at country-formatted
WKSW, with no interim replacement
named.
* X X
Alan Goodman’s come home. the
former director of sales for Double-
day, who also served as GM for the
chain’s KRIZ Phoenix and KXKX
Denver and GSM at KDWB Minne-
apolis, has just been named regional
vice president and general manager
of Washington’s WAVA, replacing
Dave Barrett. Goodman, who had
been VP/GM at Entercom’s WAYL-
FM in Minneapolis, will also oversee
The Apple (WAPP) in New York.
* K *x
KCMO-AM-FM Kansas City
VP/GM Steve Shannon will vacate
that post to return to the Meredith
Corp., which recently sold the prop-
erties to Fairbanks Broadcasting. No
word yet on where he'll be located,
but as for Kansas City, Fairbanks
vice president of operations Dick
Casper has permanently made the
move to that city from Nashville
(where he had been at WLAC before
joining the Fairbanks organization
last year) and will absorb the GM

duties.
* K K

Thomas Farley moves up from sta-
tion manager of Duffy’s KCNR-
AM-FM Portland to VP/GM...
Moving up in The Research Group
are VP/GM Larry Campbell, who
becomes senior vice president, and
Dick Springfield, who gets the nod as
VP...Recognizing Gerry De-
Francesco’s role in the continual rise
of KIIS-FM Los Angeles, president/
GM Wally Clark has signed a new
longterm agreement with the VP/
programming . .. Across town at
KFI, C.K. Cooper vacates the after-
noon slot in hopes of leaving town,
while former KFI PD Tom Bigby re-
turns to the air doing mornings on

Dallas” KLVU . .. If you're interest-
ed in hearing more about Fred Ja-
cobs’ “Good Time Rock 'n’ Roll”
format, you can reach him in Detroit
at (313) 626-7158.

* X *

Former Bonneville Broadcast Sys-
tems president John Patton is ru-
mored to have severed his consulting
agreement with that firm to take on
new projects, the first of which is a
marketing agreement with Hiber,
Hart & Patrick, with an announce-
ment of more clients expected shortly.

Five million bought KSON San
Diego’s GSM Dex Allen and his
partners San Bernardino’s KMEN/
KGGI .. . Buying Wheeling’s
WOMP-AM-FM and Portsmouth,
Ohio’s WNXT-AM-FM are Drake
Chenault vice president of sales Bob
Ardrey and his wife Sherrie
... Looking to hear Transtar’s adult
contemporary format? Check out
Madison’s WMAD. They’ve
droppéd a decade of AOR in favor of
the satellite-delivered fare.

Kathy Worthington and David
Stewart move up to news reporters at
Chicago’s WGN ... Former WBZ
Boston news director Dave Cokely
becomes operations manager at
Seattle’s news/talk outlet KING
... Taking on that post at similarly-
formatted WSJS Winston-Salem is
Robert Owen. The former director of
operations for WCNN Atlanta re-
places Kim Jones.

Dave Edmunds is upped to PD at
Birmingham’s WRKK (K-99 FM).
He's been doing afternoons at the
country station . . . Looking for a PD
is Baltimore’s WPOC, as Larry
Clark has left the station ... WTVN
Columbus GSM Ed Sander stays
with Taft, relocating to WDAE Tam-
pa as station manager, a newly creat-
ed post at the Primetime outlet.

(Continued on page 19)
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RKO\/RADIOSHOWS

LIVE FROM THE

G@

WITH

THE FIXX

Your listeners are the stars every Sunday night at
11:00 PM (EST) for an hour of music and toll-free calt-in conversation
with today's contemporary music giants.

On January 15th Tha Fixx, one of '83's most exciting groups,
recaps an ext- aordlnary year with haghllghts
from their ht album “Reach the Beach”

Hosted weekly by Father Guido Sarducci and
Jo Interrante
Every broadcestis LIVE, in stereo, via Satcom 1R.

Produced by RKO and Patrick Griffith Productions, inc.

For radio’s hottest, most promotable program call 212-764-6702.
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“Bark At The Moon” is 0zzy Osbourne’s biggest album ever' And CBS Associated Records
is proud to be associated with 0zzy—bringing the world the biggest and the best in metal!

THE ALBUM: “Bark At The Moon,” ““‘Rock "N’ Roll Rebel” and *“So Tired" are all Top-30 at rock radio!
Heavy rotation on WBCN, WIYY, WGRQ, WMMR, WYSP
WDVE, DC101, WKLS, KEGL, KTXQ, WSHE, WYNF,
WEBN, WMMS, WRIF KKCI, KYYS, KSHE, KQRS, KAZY,
KBPI, KLOS, KMET, KDKB, KRCK, KGON, KGB, KPRI,
KRQR., KISW, KZOK and more than a hundred others!

THE TOUR: An unprecedented eight-month national
tour replete with the most elaborate new
stage set ever—a spectacular Haunted House
to showcase 0zzy’s outrageous theatrics!

The first three months:

1/8-10 PORTLAND, ME
1/12 GLENS FALLS, NY
1/13 BINGHAMTON, NY

1/15-16 PHILADELPHIA, PA

1/17 WORCESTER, MA
1/20 PROVIDENCE, RI
1/21 BOSTON, MA
1/22 E. RUTHERFORD, NJ
1/24 NEW HAVEN, CT
1/25 LONG ISLAND, NY
1/27 ROCHESTER, NY
1/28 BUFFALO, NY
1/30NEW YORK, NY
2/1LARGO, MD

2/2 PITTSBURGH, PA
2/4 INDIANAPOLIS, IN
2/5 CINCINNATI, OH
2/7CLEVELAND, OH
2/8 LEXINGTON, KY
2/9 ST. LOUIS, MO

2/11 KANSAS CITY, MO
2/12NORMAN, OK
2/13 TULSA, OK

2/15 AMARILLO, TX
2/16 DALLAS, TX

2/18 HOUSTON, TX
2/19NEW ORLEANS, LA
.2/20 MOBILE, AL

2/22 JACKSONVILLE, FL
2/23 LAKELAND, FL
2/24 MIAMI, FL

2/26 BIRMINGHAM, AL
2/27 ATLANTA, GA
2/28 KNOXVILLE, TN
3/1 MEMPHIS, TN

3/3 CHICAGO, IL

3.5 MILWAUKEE, Wi

3/6 DETROIT, MI

3/8 MADISON, Wi

3/9 MINNEAPOLIS, MN
3/10 LINCOLN, NE
3/12DENVER, CO

3/13 ALBUQUERQUE, NM
3/14 TUCSON, AZ

' 3/16 LAS VEGAS, NV

3/18 SALT LAKE CITY, UT
3/19BOISE, ID

3/20 SPOKANE, WA
3/22 SEATTLE, WA
3/23 VANCOUVER, CN
3/24 PORTLAND, OR
3/27TRENO, NV

3/28-29 SAN FRANCISCO, CA

3/31 SAN DIEGO, CA
4,1 AZ COLISEUM

4 '3FRESNO, CA

4. 4-5LONGBEACH, CA
...much more to follow!

THE PROGNOSIS: Get behind Ozzy, before he gets behind you!?

Check out Ozzy’s killer catalog:

°Produced by Ozzy Osbourne, Bob Daisiey and Max Norman. Mixed by Tony Bongiovi. “CBS" is a trademark of CBS Inc. £ 1984 CBS Inc.

QZ 38987«
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JUSTADDED-Z100 NEW YORK,
THE*1STATION IN THE 1 MARKET!

Something new and unique in
contemporary hit radio.

Fresh from the explosive success
of our A/C TOP 30 USA countUP
RADIORADIO now brings stations a new
super-lively CHR countUP program—TOP 40
SATELLITE SURVEY. This new innovative weekly

program gives you: |
e Qutstanding nationally known host, Dan Ingram... |

® Three exciting hours of music weekly in our |
exclusive countUP format....
® An opportunity for your station to actively participate
in the research and development of the weekly playlist...
® As a member station, “appearances” in the program
on an on-going, rotating basis, and make...
® Your station’s air personality a part of the program’s actual sound.

TOP 40 SATELLITE SURVEY with Dan Ingram will be delivered by
satellite (or high quality discs for stations using them).

It all starts in April 1984 and has already been cleared on major
stations in Los Angeles, Chicago, Philadelphia, Boston and St. Louis.

Be sure your station is the one to carry it in your market. Don't
miss out. Call Susan Jacobi 212-975-6917 for details.

BECAUSE WERE TWICE AS GOOD!

Source: ARBITRON - Fall 1983, total week, all persons 12+ share

WWWwW.americanradiohistorv.com
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Fall Arbitron Results

Following are 12 plus, average quarter hour, metro survey Monday-Sunday 6 a.m. to midnight.

Call Format Summer '83 Fall ’83 Call Format Summer ’83 Fall 83
KOIT-FM easy listening 22 24
New York KABL-AM casy listening 20 23
WHTZ contemporary 20 6.2 KRQR AOR 22 22
WOR talk 49 5.1 KBAY easy listening 25 2.1
WRKS urban 5.3 4.8 KDIA urban 1.8 21
WPAT-AM-FM casy listening 49 4.6 KITS contemporary 25 2.1
WINS news 44 4.5 KFOG AOR 1.6 1.9
WCBS-AM news 45 38 KQAK new music 20 1.9
WRFM easy listening 38 3.7 KDFC classical 13 1.8
WYNY AC 3.9 3.6 KMEL AOR 1.9 1.7
WKTU urban 4.9 35 KOIT-AM easy listening — 1.6
WPLJ contemporary 4.0 35
wPIX AC »on Philadelphia
i 20 3.2 WEAZ casy listening 5.5 7.1
WADO Spanish !
WAPP AOR 34 3.2 KYW news 7.9 7.5
WNBC contemporary 3.6 3.0 WDAS-FM urban 6.4 6.8
WNEW-AM nostalgia 29 29 WMGK AC 6.0 6.4
WCBS-FM oldies 32 2.7 WUSL urban 5.9 5.8
3.0 23 WCAU-FM contemporary 6.3 5.2
WABC talk !
T AOR 21 23 WMMR AOR 48 5.2
23 20 WIOQ AOR 38 49
WKHK country .
WHN country 28 1.9 WWDB talk 4.1 4.7
WQXR-AM-FM classical 1.8 1.7 WCAU-AM tak 6.4 4.5
WMCA talk 1.5 1.6 WPEN nostalgia 6.0 4.5
Spanish 1.7 1.3 WKSZ AC 2.1 3.5
WJIT panis
ical 9 1.3 WYSP AOR 42 35
WNCN classi
WWRL black 12 1.0 WIP AC 3.8 34
WSNI-FM AC 39 32
WFIL oldies 1.8 2.5
Los Angeles WWSH contemporary 1.8 2.1
KIIS contemporary 76 8.1 ?VI?:S'AM b}ack | ?37‘ 2y
KABC tatk 7.4 5.2 -FM s AR
KBIG easy listening 43 5.0 WHAT black 17 1.5
KJOI easy listening 47 44 VR easy listening 11 11
KMET AOR 33 3.8
KNX news 2.7 37 Detroit
KLOS AOR 43 3.6 o MOR G 03
LSS T 32 35 wJol casy listening 6.5 73
KPRZ nostalgia 1.8 3.2 WWJ e 44 6.3
KMPC nostalgia 33 2.8 WMJC AC 35 6.0
ROSH AC 23 2.7 WDRQ urban 538 5.3
KIQQ contemporary 2.7 2.6 WLLZ AOR & &G
KROQ new music 35 2.6 WRIF AOR 5'2 5'3
KRTH contemporary 33 2.6 WJLB e i G
KL i U7 24 WNIC-FM AC 52 45
KZLA-AM-FM  country 2.6 24 WXYZ talk e S0
LGB AC 1.5 23 WHYT hot hits 33 38
KTNQ Spanish 19 2.1 WWWW country 238 3.5
KUTE urban 2.1 2.1 WCZY AE 5 o
KWKW Spanish 13 2.1 WOMC AC 36 2'9
KHTZ contemporary 22 2.1 S ; o i
KFI AC 1.7 1.9 Jazz : -
KALI Spanish 2‘ 0 - 8 WCXI-FM country 1.9 23
Non o 9 } 8 WCXI country 19 2.2
KRLA o 3 b CKJY nostalgia 1.4 2.2
KACE rbl:; I. > 1' p WABX contemporary 24 1.9
u 2 : CKLW contemporary 1.5 1.8
KKHR contemporary 1.4 1.6 WLBS T 1.0 1.6
KLAC country 1.8 1.6 WQRS ] 1’6 1'5
KKGO jazz 12 14 : . .
KDAY urban 1.0 1.3
KFAC-FM classical 1.0 13 Boston
KLVE Spanish 13 1.2 WXKS-FM contemporary 7.8 7.9
KGFJ urban 12 1.0 WBCN AOR 7.2 7.8
XTRA-AM contemporary 12 1.0 WBZ AC 7.0 7.6
WHTT contemporary 8.1 7.0
- WHDH AC 6.9 6.5
Chicago 0 WJIB casy listening 41 55
WGN MOR 8.3 I WEEI news 50 5.1
WBBM-AM news 4.6 3.5 WRKO talk 3.6 43
WLOO easy listening 5.9 5.3 WMJIX AC 46 4.1
WBBM-FM contemporary 5.0 5.1 WROR contemporary 3.4 38
WBMX urban 58 4.9 WSSH AC 40 3.6
PGET ban o pied WHUE-FM easy listening 37 35
ALY T S o wCoz AOR 34 33
WLS contemporary gz 3.8 WVBF contemporary 3.3 3.2
INCER S ~ bl WXKS-AM nostalgia 2.1 22
AL S HNE &y col WMRE nostalgia 1.6 1.9
WMAQ country 43 3.6 WILD black 18 1.6
WLS-FM contemporary 3.1 3.2 WCRB classical 12 1.1
Vv;’I‘F’IfT AOR g‘l’ 3-2 WCGY oldies 12 11
K R AC : -1 WBOS country N 1.0
PUKQOX wC Sl ey WAAF AOR L1 1.0
WJJID nostalgia 3.1 29
WXRT AOR 35 2.7 .
WUSN country 25 2.6 San Diego
wOoJoO Spanish 1.7 2.5 KJQY easy listening 8.4 8.7
WLUP AOR 23 2.3 KGB AOR 6.6 7.2
WAIT nostalgia 2.3 1.9 KFMB-FM AC 5.7 5.1
WIEZ country 1.6 1.7 XTRA-FM new music 5.7 5.1
WJPC urban 22 14 KFSD classical 2.9 4.8
WCFL AC 7 1.3 KSDO-AM news/talk 47 45
WFMT classical 12 1.3 KBZT AC 42 4.4
KFMB-AM AC 8.0 43
San Francisco g’;}y ;’g“" gtg g:g
KGO talk 7.5 8.7 KSDO-FM contemporary 22 35
KCBS news 53 6.8 KMLO nostalgia 33 33
KSOL urban 3.6 4.7 KPRI AOR 40 32
KSAN country 2.9 3.6 KPQP nostalgia 23 3.1
KABL-FM easy listening 33 33 KIFM AC 2.8 2.7
KIO} AC 2.9 2 XTRA-AM contemporary 44 2.7
KFRC contemporary 3.9 3.0 KSON-FM country - 20 25
KSFO AC 42 30 KCBQ-AM country 32 2.2
KNEW country 31 2.9 KCBQ-FM country 22 2.1
KYUU contemporary 24 2.8 KOGO news 25 20
KBLX urban 24 2.7 KEZL-FM nostalgia 22 1.8
KNBR MOR 54 2.7 KSON-AM Tountry 9 1.7

www.americanradiohistorv.com

Karl Named
To WMZQ
News Post

LOS ANGELES—Bob Cole, pro-
gram director of Washington’s
WMZQ, is justifiably excited about
the arrival of Evan Karl as the coun-
try station’s news director and morn-
ing anchor.

The two worked together in Miami
while Karl was doing evening news
and Cole was a high school kid han-
dling overnights on WWOK in the
early *70s. It was Karl’s style, remi-
niscent of CKLW Detroit’s death,
doom and destruction approach,
combined with a touch of Paul Har-
vey irony and Walter Winchell deliv-
ery, that stood out most among the
station’s personalities. That style, of-
ten heard on top 40 stations of the
early '60s, was almost nonexistent in
the country arena, but the material
was a natural.

“It all started up in Massachusetts
while I was working at WSPR in
Springfield,” remembers Karl. “Back
then 1 started to rewrite wire copy,
and after a while I got tired of the
same old writing, so I started to have
fun with it, mostly to entertain
myself.

“But what I found out was people
liked to be entertained as well as be
informed. For the first time people
started remembering news stories,
talking about them, really taking an
interest. .

“I put myself in their place when I
wrote. | stayed away from addresses,
extemporaneous facts—nobody wants
to hear a police blotter. It’s not really
all blood, guts and gore. 1 use that
gruesome stuff for effect. What I
strive to find is the more uptempo
stuff, the kickers,” he says.

Karl laughingly remembers one of
his more colorful accounts, that of a
fire at a furnace plant in his home-
town of Milwaukee. **Actually, the
Climatrol plant there made air condi-
tioners, but it really didn’t matter. I
came on and said: ‘Tis the goal of ev-
ery American industry to build the
biggest and the best. Milwaukee’s
Mueller Climatrol has just accom-
plished that. They have built their
biggest . .. furnace. They are not
happy. It’s their plant.’ That got me a
trip to the general manager’s office.
All through my career management
has not been terribly thrilled with the
approach, but the listeners loved it.

“I picked country because I liked
the music. Even growing up as a kid,
I'd hide under the covers at night
with a radio and a flashlight tuning in
WSM. Later I was the only guy with
a car, and my buddies listened to Red
Foley—or else.”

ROLLYE BORNSTEIN

Media Strategies
Offers Rock
Programming

DETROIT—Fred Jacobs’ Media
Strategies consultancy has imple-
mented its first entry into the pro-
gramming field: “Good Time Rock
N’ Roll.”

Developed in conjunction with
Tom Bender, operations director of
Dallas’ KRQX, the concept is target-
ed to the 25-40 age group—*‘those
that grew up with rock’n’roll in the
*60s who aren’t served by today’s ra-
dio,” notes Jacobs, who like Bender
is a former program director of
WRIF here.

A variation of the format is in
place on KRQX, and while the Dal-

{Continued on page 68)
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‘CLASS’ FORMAT, KLZZ CALLS IN

AOR Out At San Diego’s KPRI

By THOMAS K. ARNOLD

SAN DIEGO—KPRI, one of the
oldest remaining AOR stations in the
country, is finally giving up rock 'n’
roll Monday (9) after a 15-year run
and will adopt George Johns’
“Class” format, aimed at listeners 25
and older.

“I'm not saying there’s not future
in rock 'n’ roll,” says Johns. ‘“There’s
just no money. There are a lot of
AOR stations that are No. 1 in their
markets, but you don’t see any Mer-
cedes in their parking lots. And with
this format it’s almost like program-
ming Fort Knox—you don’t even
have to be No. 1.”

The switch to the adult contempo-
rary hits and personality-oriented
format, according to station owner
Tom Shadek, comes as a result of the
station’s continual failure to beat the
market’s other two rock stations, as
well as the promise of higher reve-
nues with the new approach.

“The books haven’t been terrible,”

says Shadek, vice president of the
family-owned Southwestern Broad-
casters Inc. “But when you look to
the future, the potential is limited.
There are a lot of advertisers who
won't even touch you if you play al-
bum rock, even if you get good 25-
plus numbers. So what we’re doing is
taking a step backward to take a cou-
ple of steps forward.”

Most recently, Shadek hired Er-
nesto Gladden, a former KPRI PD
who had considerable success at
KUPD Phoenix, but Gladden’s mix
of new music and hard rock didn’t
make it here. “It’s hard to be both
things,” says Shadek.

In accordance with the new format,
Shadek says his firm filed for the new
call letters KLZZ and hopes to have a
decision from the FCC by midmonth.
He adds that such a change has been
in the works since Johns first joined
SBI as national program director in
the fall of 1981.

Since then, a similar change was en-

'Most Added Records.]

The week’s five most added singles at
Billboard’s reporting stations in each of four formats

# of Billboard’s

## of Billboard’s

stations stations
adding record now reporting
Title, Artist, Label this week record
" Hor 10
TR Stations)
1 “Wrapped Around Your Finger,” The
Police, A&M 85 971
2 “Jump,” Van Halen, Warner Bros. 76 76
3 “New Moon On Monday,” Duran
Duran, Capitol 49 49
4 “This Woman,” Kenny Rogers, RCA 33 33
5 “So Bad,” Paul McCartney,
Columbia 26 120
BEACK =
e & (94 Stutions)
1 “Hump To The Bump,” Steve
Arrington, Atlantic 7 7
2 “You’re The Best Thing Yet,” Anita
Baker, Beverly Glen 6 45
3 “Plane Love,” Jeffrey Osborne,
A&M 5 7
4 “Spend My Whole Life,” Zapp,
Warner Bros. 5 5
5 “Running With The Night,” Lionel
Richie, Motown 4 83
7 , e UNIRY.
s (125 Stations)
1 “Don’t Make It Easy For Me,” Earl
Thomas Conley, RCA 59 61
2 “Let’s Stop Talkin’ About It,”” Janie
Fricke, Columbia
3 “Buried Treasure,” Kenny Rogers,
RCA
4 “Let Somebody Else Drive,” John
Anderson, Warner Bros. 42 42
5 “You’ve Really Got A Hold On Me,”
Mickey Gilley, Epic 34 78
1 “An Innocent Man,” Billy Joel,
Columbia 19 36
2 “So Bad,” Paul McCartney,
Columbia 10 29
3 “Think of Laura,” Christopher Cross,
Warner Bros. 8 46
4 “Save The Last Dance For Me,”
Dolly Parton, RCA 7 37
5 “Send In The Clowns,” Lani Hall,
A&M 7 7

acted at SBI's San Antonio outlet,
KLLS, and now the “Class” format,
syndicated by FairWest, has been
adopted by 14 stations nationwide.
“We looked at San Antonio as sort of
a trial, and now the trial is over and
it’s clear the time to change here is
right now,” says Shadek.

Johns, whose *‘Class” format was
first heard 10 years ago when he
oversaw the programming at Fair-
banks’ KVIL Dallas, but was not so
named until the KLLS switch, stress-
es that KPRI’s ratings were not the
prime motivating force behind the
change. Instead it was the higher bill-
ing possibilities and his own belief
that the AOR format itself may soon
become another radio dinosaur.

“We're going to do the same thing
we did in San Antonio and the other
markets,” says Johns of the switch.
“We're going to shut the station
down and just roll the music along
with a lot of promos explaining what
we’re doing and announcements that
the phone lines are open for people to
call in and tell us what they think,
what they want to hear. It will take
several months before you hear any-
thing dramatic.” Johns will personal-
ly take over as on-line program direc-
tor through the initial period—
something he hasn’t done in years.

Shaughnessy
Takes Control of
TM Productions

NEW YORK—TM Productions
is now TM Communications, follow-
ing the purchase of the company’s as-
sets last week from Shamrock Broad-
casting by TM president Pat
Shaughnessy and 15 TM executives.
Terms of the sale were believed to be
between 35 million and $9 million
but were not announced.

“Pretty neat, huh?” says Shaugh-
nessy, who assumes operating control
of TM in Dallas with a 54 2% inter-
est. “I’ve always had an interest in
acquiring the firm, with the under-
standing that a company like ours
can be more adept at serving the
needs of its clients when its owner-
ship is in the hands of its people.”

He says that there will be no
change in the services TM offers to
its clients. Instead, Shaughnessy
hopes to deliver “several new radio
products” by June. “The new TM is
capitalized to move aggressively into
the future,” he promises.

Shamrock, which acquired the
syndicator in July, 1979, from the
publicly-held Starr Broadcasting Co.,
is owned by Roy Disney and his im-
mediate family, who moved Shaugh-
nessy from his post as general manag-
er of KIQQ Los Angeles into the TM
presidency.

Among the new TM stockholders
are six members of the firm’s execu-
tive management team: senior vice
presidents Michael Scott and Neil
Sargent; Tom Merriman, vice presi-
dent and music director (and the
original TM owner); Jim Kirk, vice
president and creative director; cor-
porate secretary Anne Bendalin; and
chief financial officer and treasurer
Joan King.

Other holders include TM format
directors Cal Casey, Phil Barry, Ken
Nelson and Steve Hibbard; regional
managers Garrett Bergmark and
Doyle Peterson; program consultant
Lee Bayley; and TM attorneys Fred
Kolodney and Tom Thomas.

* LEO SACKS
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Judge Rules Against United
In Bid For KLOS Renewal

By BILL HOLLAND

WASHINGTON—The new year
didn’t start off with much of a bang
for United Broadcasting Co., which
suffered yet another license renewal
setback after FCC Administrative
Law Judge Frederick J. Coufal de-
nied the renewal of San Francisco’s
leading urban station Dec. 22 and
awarded the license to a competing
broadcaster.

United, according to corporate ex-
ecutive officer Jerry Hroback, will
appeal the case to the Commission
“and to the appeals court, if
necessary.”

KSOL, a class B FM at 107.7 li-
censed to San Mateo, is owned by In-
tercontinental Radio Inc., controlled
by United. Judge Coufal, in his deci-
sion, noted that the company had
made “substantial progress” in pro-
gramming efforts from 1978-80, but
that its earlier performance from
1969-77 had been *“‘minimal.”

Coufal is the same judge who de-
nied the license of a former United
Broadcasting station, WOOK-FM
Washington in 1981, calling that sta-
tion’s programming performance
minimal in the years 1966-77.

The competing broadcasting group
awarded the license is Afro-Ameri-

can Communications, a black-owned
group with no other broadcast inter-
est. Similarly, the competing broad-
cast group in the WOOK-FM case,
District Broadcasting Co., is also
black-owned and had no interest in
any other stations.

Judge Coufal is also to preside at
three upcoming United license re-
newal hearing—for WYST Balti-
more, KALI Los Angeles and
WBNX New York.

Hroback says Coufal’s decision
“was not unexpected.” He adds, “It
wasn’t surprising that Coufal would
follow the guidelines of the WOOK
case.”

United feels that the FCC should
give greater weight to the improved
programming performance the com-
pany has pursued since management
changes in the late *70s, and points to
a pleading by the FCC’s mass media
bureau saying that in the upcoming
WYST case, the company should ex-
pect renewal judged on its perfor-
mance in the last five years.

United was also denied renewal of
WOOK-AM and WFAB-AM Miami
during the early *70s for violating
FCC rules.

WHEN SALE IS COMPLETED

KJOI L.A. To Retain Format

By THOMAS K. ARNOLD

LOS ANGELES—Rumors that
beautiful music station KJOI, in the
final stages of a proposed sale to No-
ble Broadcasting of San Diego,
would soon be switching formats to
rock are “totally unfounded,” ac-
cording to station management.

“We’ve been hearing it, too,” says
station employee JoAnne Ober-
meyer. “In fact, Gordon Mason, our
general manager, put out a memo last
week stating it was a rumor, since ev-
erybody heard it and a lot of people
were believing it.”” The rumors ap-
parently started because Noble’s two
San Diego stations, XTRA-AM
(Mighty 690) and XTRA-FM (91 X),
are top 40 and new music,
respectively.

The Churchill easy listening out-
let—which, in the past, frequently
made it into the top five among Los
Angeles radio stations—is being sold
to Noble by Beatrice Foods, -which
acquired the station when it took
over Coca-Cola of Los Angeles. Be-
atrice is reportedly divesting itself of
all radio interests.

John T. Lynch, vice president of
the San Diego firm, assures that even
when his company takes over the sta-
tion—for which the purchase price is
between $15 and $20 million—the
format will remain the same. “It’s a
top-rated station, and if we are fortu-
nate enough to get it, we are paying
the price for that and it would be in-
sane to change the format,” says
Lynch, adding that he hopes a deal
will be secured by mid-January.

WUWU Buffalo
Axes Zimmerman

BUFFALO—"I knew it wasn’t
going to make it to the first of the
year,” says an emotion-choked Lee
Zimmerman, who until late last
month was program director of
WUWU here. “On Christmas Eve, I
felt the format and everything I was
trying to achieve was together. But 1
just knew its destruction was in the
cards.”

(Continued on page 59)

WUNI Becomes WMML,;
Tillis Buys Mobile Outlet

MOBILE—The new year brings a
new set of call letters to Southern Al-
abama as WUNI becomes WMML
in honor of the AM’s new owner,
“M-m-mel” Tillis. This marks the
second acquisition for the country
entertainer, who also owns Amaril-
lo’s KIXZ/KMML.

Last Tuesday (3), Tillis was in
town, live on the air, inviting the city
to listen to the 5,000-watt directional
facility at 1410, which at one time
was the dominant country outlet in
the area. Since that time WKSJ-FM
has assumed that position.

“My goal is to establish ourselves
again in the community, becoming a
part of Mobile,” says program direc-
tor Tom Dixon, who also handles
morning drive. “We’ve completely
revamped the music, bringing the

_ station up to date as a 1984 contem-

porary country station. There’s room
for a good, solid AM country outlet,
one with news, personalities and pro-
motions, and we want to be that
station.”

Dixon has been programming Bill-
ings’ KZLS. His appointment marks
a return to Mobile, where, in addition
to performing with the country band
Canyon Wind, he did mornings on
WUNI and afternoons on WKSJ.

Following Dixon’s morning show
is former WABB-FM news anchor
Kathy Richardson in middays; Rick
Allen, who comes from the chain’s
KMML, in afternoons; and former
WUNI personalities Rick Barnes and
Joe Davis doing nights and over-
nights respectively. Former WUNI
program director Charlie Moss is still
in  town—teaching  elementary
school.
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eoKEY ADD-ONS—the two key records added at the stations listed as deter-

®ADD-ONS—AIl records added at the stations listed as determined by station

Northeast Region
e ® TOP ADD ONS mmmmm

THE POLICE-Wrapped Around Your Finger
(A&M)

VAN HALEN-jump (Warner Bros.)

DURAN DURAN-New Moon On Monday (Capitof)

QUIET RIOT-Bang Your Head (Metal Health)
(Pasha)

o THE POLICE-Wrapped Around Your Finger

 |RENE CARA-The Dream

« NENA-99 Luftballons

® ROBERT PLANT-In The Mood

® PRINCE-Let's Pretend We're Marned/Irresistible Bitc

© CYNDI LAUPER-Girls Just Wanna Have Fun

© VAN HALEN-Jump

o JAMES INGRAM WITH MICHAEL McDONALD-Yah
Mo B There

o DURAN DURAN-New Moon On Monday

WRCK—Utica Rome
{Jim Rietz-P.D.)
o VAN HALEN-)Jump
@o DURAN DURAN-New Moon On Manday
® JACKSON BROWNE-For A Rocker
o DURAN DURAN-New Moon On Monday

WGUY-Bangor
{Jim Randall-P.D.)
o B.E.TAYLOR-Vitamin L
oo DURAN DURAN-New Moon On Monday
« NENA-99 Luftballons
® THE 8.0.5. BAND-Tell Me If You Still Care
o DONNA SUMMER-Love Has A Mind Of Its Own
o MUSICAL YOUTH-She's Trouble
® HUEY LEWIS AND THE NEWS-I Want A New Drug
« JENNY BURTON-Remember What You Like

WIGY-Bath
(Scott Robbins-P.D.)
© BILLY IDOL-Rebel Yell
® HUEY LEWIS AND THE NEWS-I Want A New Drug
® NENA-99 Luftballons
© BRYAN ADAMS-Heaven

WXKS—Boston
(Sonny Joe White-P.D.]
o DURAN DURAN-New Moon On Monday
@e PRINCE-Let's Pretend We're Married/Irresistible Bitc
o EARTHA KITT-Where Is My Man?
© U2-1 Will Follow
© VAN HALEN-Jump
© THE POLICE-Wrapped Around Your Finger
o HUEY LEWIS AND THE NEWS-I Want A New Drug

WPHD-Buffalo

(Harv Moore-P.D.)
@e QUIET RtOT-Bang Your Head (Metal Health)
@o THE POLICE-Wrapped Around Your Finger
© VAN HALEN-Jump
o JACKSON BROWNE-For A Rocker
© DURAN DURAN-New Moon On Monday

WTSN-Dover
[Jim Sebastian-P.D.]
e KENNY ROGERS-This Woman
oo MICHAEL JACKSON-Thriller
® THE POLICE-Wrapped Around Your Finger

WERZ-Exeter
{Jack 0'Brien-P.D.)
oo DURAN DURAN-New Moon On Monday
oo CHRISTOPHER CROSS~Think Of Laura
® HUEY LEWIS AND THE NEWS-I Want A New Drug
© JACKSDN BROWNE-For A Rocker
o QUIET RIOT-Bang Your Head (Metal Health)
® HOWARD JONES-New Song
® B.E.TAYLOR-Vitamin L
® THE POLICE-Wrapped Around Your Finger
o MINK DEVILLE-Each Word Is A Beat Of My Heart

WTIC-FM—Hartford
{Mike West-P.D.}
oo VAN HALEN-Jump

KC101 (WKCI)-New Haven
(Stet Rybak-P.D.)

e THE POLICE-Wrapped Around Your Finger

oo MICHAEL JACKSON-Thriller

© VAN HALEN-Jump

* DURAN DURAN-New Moon On Monday

WJBQ-Portland
{Brian Phoenix-P.D.]
oo THE POLICE-Wrapped Around Your Finger
oo EURYTHMICS-Here Comes The Rain Again
o KENNY ROGERS-This Woman
« DURAN DURAN-New Moon On Monday
o SHEENA EASTON-AImost Over You
* NENA-99 Luftballons
* HOWARD JONES-New Song
* JACKSON BROWNE-For A Rocker
© VAN HALEN-}ump

WSPK-Poughkeepsie
(Chris Leide-P.D.)
®e MIDNIGHT STAR-Wet My Whistle
@ BONNIE TYLER-Take Me Back
® RICK JAMES AND SMOKEY ROBtNSON-Ebony Eyes
o VAN HALEN-Jump

WPRO-FM—Providence
{Tom Cuddy-P.D.}
® THE POLICE-Wrapped Around Your Finger
© VAN HALEN-Jump
© DURAN DURAN-New Moon On Monday
© QUIET RIOT-Bang Your Head (Metal Health)
* PEABO BRYSON/ROBERTA FLACK-You're Looking
Like Love To Me

98PXY (WPXY)-Rochester
(Tom Mitchell-P.D.}

®e THE POLICE-Wrapped Around Your Finger

® PAUL McCARTNEY-So Bad

© JAMES INGRAM WITH MICHAEL McDONALD-Yah

Mo 8 There

© QUIET RI0T-Bong Your Head

@ |RENE CARA-The Dream

© VAN HALEN-Jump

o DURAN DURAN-New Moon On Monday

® KENNY ROGERS-This Woman

WHFM-Rochester
(Charley Lake-P.D.}
®e U2-) Will Foflow
oo VAN HALEN-Jump
© DURAN DURAN-New Moon On Monday
© CULTURE CLUB-Karma Chameleon
© QUIET RIOT-Bang Your Head (Metal Health)
© SHANNON-Let The Music Play
® THE POLICE-Wrapped Around Your Finger

WGFM-Schenectady
(Mike Nef{-P.D.)
® PAUL McCARTNEY-So Bad

Mid-Atlantic Region

mmmmm® TOP ADD ONS mmmmm

THE POLICE-Wrapped Around Your Finger
(A&M)

VAN HALEN-jump (Warner Bros.)

QUIET RIOT-Bang Your Head (Metal Health)
(Pasha)

KENNY ROGERS-This Woman (RCA)

WFBG-Altoona
{Teny Booth-P.D.)
oo KENNY ROGERS-This Woman
oo THE POLICE-Wrapped Around Your Finger
© DONNA SUMMER-Love Has A Mind Of Its Own
o RICK JAMES AND SMOKEY ROBINSON-Ebony Eyes
© DURAN DURAN-New Moon On Monday

B-104 (WBSB)—Baltimore
{Jan Jefteries-P.D.)

eo JENNY BURTON-Remember What You Like

oo MELBA MOORE-Living For Your Love

WMAR-FM-Baltimore
{Gary Frankiin—P.D.}

© THE POLICE-Wrapped Around Your Finger

o QUIET RIOT-Bang Your Head

© TWILIGHT 22-Electric Kingdom

o PEABO BRYSON/ROBERTA FLACK-You're Looking
Like Love To Me

® CON FUNK SHUN-Baby I'm Hooked

® JOHN TRAVOLTA AND OLIVIA NEWTON-JOHN-Take
A Chance

WOMP-FM—Bellaire
(Dwayne Bonds-P.D.}
oe THE POLICE-Wrapped Around Your Finger
oo HUEY LEWIS AND THE NEWS—| Want A New Drug
® JAMES INGRAM WITH MICHAEL McDONALD-Yah
Mo B There
© SHANNON-Let The Music Play

2104 (WZYQ-FM)—Frederick
{Kemosabi Joe-P.D.}

® THE POLICE-Wrapped Around Your Finger

» VAN HALEN-Jump

® KENNY ROGERS-This Woman

o DURAN DURAN-New Moon On Monday

® BILLY JOEL-An Innocent Man

® KOOL AND THE GANG-Joanna

WKEE-Huntington
(Steve Hayes-P.D.}
oo THE POLICE-Wrapped Around Your Finger
oo QUIET RIOT-Bang Your Head (Metal Health)
® KENNY ROGERS-This Woman
o VAN HALEN-Jump
o K.C.-Gwe It Up
® CYNDI LAUPER-Girls Just Wanna Have Fun
® HUEY LEWIS AND THE NEWS-i Want A New Drug

WBLI-Long Island
{Bill Terry-P.D.}
ee THE POLICE-Wrapped Around Your Finger
oo MICHAEL JACKSON-Thriller
® PAUL McCARTNEY-So Bad
© THE MOTELS-Remember The Night

WBLS-FM-New York
{Frankie Cracker-P.D.}

® RED ROCKER-There Goes My Heart

® ARNIE'S LOYE-I'm Out Of Your Life

© GEM-Sweet Temptation

® LIME-On The Grid

2-100 (WHTZ)-New York
{Scatt Shannon-P.D.}

© CYNDI LAUPER-Girls Just Wanna Have Fun

© NENA-99 Luftballons

o CHERYL LYNN-Encore

WKHI-0cean City
{Jack Gillen-P.D.}
oo THE POLICE-Wrapped Around Your Finger
se DURAN DURAN-New Moon On Monday
® BOB DYLAN-Sweetheart Like You
® VAN HALEN-Jump
* NENA-99 Luitbatlons

WCAU-FM—Philadelphia
{Scott Walker-P.D.)
© DURAN DURAN-New Moon On Monday
o VAN HALEN-jump
@ HUEY LEWIS AND THE NEWS-| Want A New Drug
® BOB DYLAN-Sweetheart Like You
® U2-1 Wil Follow
© QUIET RI0T-Bang Your Head (Metal Health)
© THE POLICE-Wrapped Around Your Finger

B-94 (WBZZ)—Pittsburgh
(Steve Kingston-P.D.}
© MICHAEL JACKSON-Thritler
© VAN HALEN-jump
® HUEY LEWIS AND THE NEWS-| Want A New Drug
© NENA-99 Luftbalions
® PAUL McCARTNEY-So Bad

WHTX-Pittsburgh
{Carey Pall-P.D.}

Based on station playlists through Tuesday (1/3/84)

TOP ADD ONS -NATIONAL

VAN HALEN-Jump (Warner Bros.)

THE POLICE-Wrapped Around Your Finger (A&M)
KENNY ROGERS-This Woman (RCA)

» VAN HALEN-Jump
© MICHAEL JACKSON-Thriller
© KENNY ROGERS-This Woman

WHYW-Pittsburgh
{Jay Cresswell-P.D.)
ee BILLY JOEL-An Innocent Man
eo DOLLY PARTON-Save The Last Dance For Me
® SHEENA EASTON-Almost Over You
o NEIL SEDAKA AND DARA SEDAKA-Your Precious
Love

WPST-Trenton
(Tom Taylor-P.D,)
e MICHAEL JACKSON-Thriller
oo THE POLICE-Wrapped Around Your Finger
© KENNY ROGERS-This Woman
© VAN HALEN-Jump

Q107 (WRQX)-Washington
(Allen Burns-P.D.)

© PAUL McCARTNEY-So Bad

© NENA-99 Luftbatlons

WILK—Wilkes Barre

{Joe Montione-P.D.}
oo DOLLY PARTON-Save The Last Dance For Me
oo BIG COUNTRY-In A Big Country
o THE 5.0.5. BAND-Tetl Me If You Stil Care
o BARBRA STREISAND-The Way He Makes Me Feel
» ADAM ANT-Strp

WKRZ-Wilkes-Barre
{Jim Rising-P.D.)
o VAN HALEN-Jump
o QUIET RIOT-Bang Your Head (Metal Health)
© THE POLICE-Wrapped Around Your finger

Q106 (WQXA)-York
(Dan Steele-P.D.}
o THE POLICE-wWrapped Around Your Finger
oo SHEENA EASTON-AImost Over You
© KENNY ROGERS-This Woman

WYCR—York
{JJ. Randolph-P.D.}
o JAMES INGRAM WITH MICHAEL McDONALD-Yah
Mo 8 There
® THE POLICE-Wrapped Around Your Finger
© VAN HALEN-Jump
* KENNY ROGERS-This Woman
© PRINCE-Let's Pretend We're Married/Irresistible Bitc

Southeast Region
s ® TOP ADD ONS mmmmm

THE POLICE-Wrapped Around Your Finger
(A&M)

VAN HALEN-jump (Warner Bros.)

NENA-99 Luftballons (Epic)

KENNY ROGERS-This Woman (RCA)

WANS-Anderson/Greenville
(Bill McCown—P.D.)
®e DOLLY PARTON-Save The Last Dance For Me
@e HEADPINS-Just One More Time
® RICK JAMES AND SMOKEY ROBINSON-Ebony Eyes
© DURAN DURAN-New Moon On Monday
o VAN HALEN-Jump
© THE POLICE-Wrapped Around Your Finger

WISE-Asheville
(John Stevens-P.D.)
s VAN HALEN-Jump
oo THE POLICE-Wrapped Around Your Finger
o DONNA SUMMER-Love Has A Mind Of Its Own
© DURAN DURAN-New Moon On Monday
© KENNY ROGERS-This Woman

94-Q (WQXI-FM)-Atlanta
{Jim Marrisen-P.D.}

* NENA-99 Luftballons

© THE POLICE-Wrapped Around Your Finger

o VAN HALEN-Jump

7-93 (WZGC)-Atlanta
(Chris Themas-P.D.) .
oo PATTI LABELLE-If Only You Knew
®o THE POLICE-Wrapped Around Your Finger
o KENNY RDGERS-This Woman
© VAN HALEN-Jump

WSSX—Charleston
(Bill Martin-P.D.)
® VAN HALEN-Jump
e HUEY LEWIS AND THE NEWS—i Want A New Drug
© THE POLICE-Wrapped Around Your Finger
© MICHAEL JACKSON-Thriller
« HEADPINS-just One More Time
® JOURNEY-Ask The Lonely

© THE POLICE-Wrapped Around Your Finger

© JOURNEY-Ask The Lonely

o HUEY LEWIS AND THE NEWS-1 Want A New Drug
« KENNY ROGERS-This Woman

o DURAN DURAN-New Moon On Monday

o VAN HALEN-Jump

 B.E.TAYLOR-Vitamn L

WOCG-Durham
{Rick Freeman-P.D.)
© DEBORAH ALLEN-Baby | Lied
© KOOL AND THE GANG-Joanna
o PAUL McCARTNEY-So Bad
© JAMES INGRAM WITH MICHAEL McDONALD-Yah
Mo 8 There

WFLB-Fayetteville

{Larry Canon-P.D.}
o EVELYN “CHAMPAGNE" KING-Action
© VAN HALEN-Jump

WFOX-FM-Gainesville
{Alan DuPriest-P.D.}

o CYNDI LAUPER-Girls Just Wanna Have Fun

o PEABO BRYSON/ROBERTA FLACK-You're Looking
Like Love To Me

o THE POLIGE-Wrapped Around Your Finger

o JAMES INGRAM WITH MICHAEL McDONALD-Yah
Mo B There

® K.C.-Give It Up

© DONNA SUMMER-Love Has A Mind Of Its Qwn

WRQK-Greensboro
(Pam Conrad-P.D.})
® THE $.0.S. BAND-Tell Me If You St Care
® PRINCE-Let's Pretend We're Married/irresistible Bitc
© VAN HALEN-Jump
® THE POLICE-Wrapped Around Your Finger

1-95 (WINZ-FM)—Miami

{Keith Isley-P.D.}
oo QUIET RIOT-Bang Your Head (Metal Health)
oo RDDNEY DANGERFIELD-Rappin’ Rodney
© GEORGE KRANZ-Trommeltanz (Din Daa Daa)
o FREESTYLE-Freestyle Express

Y-100 (WHYI)-Miami
(Robert W. Walker-P.D.)
ee FREEZE-PoP Goes My Love
oo DEELE-Body Talk
© WEST STREET MOB-Break Dancin'-Electnc Boogie
o NENA-99 Luitballons
o EVELYN ““CHAMPAGNE" KING-Action
® MUSICAL YOUTH-She's Trouble
® ELTON JOHN-I Guess That's Why They Call It The
Blues
« D TRAIN-Something’s On Your Mind
o DONNA SUMMER-Love Has A Mind Of Its Own
® REAL LIFE-Send Me An Ange!
© THE POLICE-Wrapped Around Your Finger

WSFL-New Bern
{Scott Kerr—P.D.)

o K.C.~Gwve It Up

o VAN HALEN-Jump

® IRENE CARA-The Dream

* KENNY ROGERS-This Woman

© JIMMY BUFFET-Brown-Eyed Girl

WNVZ-Norfolk
(Steve Kelly-P.D.}
o PATTI LABELLE-If Only You Knew
® RE-FLEX-The Politics Of Dancing
o THE PRETENDERS-Middle Of The Road
® BILLY JOEL-An Innocent Man
© REAL LIFE-Send Me An Angel

Z-102 (WZAT)-Savannah
(Ray Williams-P.D.}

o MICHAEL JACKSON-Thrifler

* NENA-99 Luftballons

© VAN HALEN-Jump

* KENNY ROGERS-This Woman

o K.C.-Give It Up

® PATTH LABELLE 1f Only You Knew

Q105 (WRBQ)-Tampa
(Ms. Diana Themas-P.D.}

_ ®o NENA-99 Luftballons

oo CYNDI LAUPER-Girls just Wanna Have Fun
o VAN HALEN-Jump
® THE POLtCE-Wrapped Around Your Finger

North Central Region
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THE POLICE-Wrapped Around Your Finger
(A&M)

VAN HALEN-jump (Warner Bros.)

DURAN DURAN-New Moon On Monday (Capitol)

PAUL McCARTNEY-So Bad (Columbia)

WBCY—Charlotte
{Bob Kaghan-P.D.)
® STEVIE NICKS-Nightbird
© JAMES INGRAM WITH MICHAEL McDONALD-Yah
Mo B There
© RAY PARKER, JR.-I Still Can't Get Over Loving You
® IRENE CARA-The Dream
© VAN HALEN-Jump
© MEN WITHOUT HATS-I Like
© THE POLICE-Wrapped Around Your Finger
* DURAN DURAN-New Moon On Monday

WNOK-FM—Columbia
{Jett Clark-P.D.}

© VAN HALEN-Jump

o MIDNIGHT STAR-Wet My Whistle

© DURAN DURAN-New Moon On Monday

WNFi-Daytona Beach
{Brian Douglas-P.D.)

o JUMP 'N THE SADDLE-The Curly Shuffle

@ BILLY JOEL-An Innocent Man

WKDD-Akron
{Matt Pattrick-P.D.)
oo YAN HALEN-Jump
o RICK JAMES AND SMOKEY ROBINSON-Ebony Eyes
© QUIET RIOT-Bang Your Head (Metal Health)
o CHRISTOPHER CROSS-Think 0f Laura
® MICHAEL JACKSON-Thrilier
o PAUL McCARTNEY-So Bad

WLS-AM-FM—Chicago
(Steve Casey-P.D.)

© CHRISTOPHER CROSS-Think O Laura

® THE POLICE-Wrapped Around Your Finger

© MICHAEL JACKSON-Thriller

Q102 (WKRQ)—Cincinnati
{Tony Galluzze-P.D.)

oo OLIVIA NEWTON-JOHN-Twist Of Fate

oo VAN HALEN-Jump

© MADONNA-Holiday

© THE POLICE-Wrapped Around Your Finger

www.americanradiohistorv.com

WGCL—Cleveland
(Bob Travis-P.D.)
s VAN HALEN-Jump
oo THE POLICE-Wrapped Around Your Finger
o DURAN DURAN-New Moon On Monday

WHYT-Detroit
{Steve Goldstein-P.D.)
oo MICHAEL JACKSON-Thriller
os VAN HALEN-Jump
® THE POLICE-Wrapped Around Your Finger
© HUEY LEWIS AND THE NEWS-I Want A New Drug
® RE-FLEX-The Politics Ol Dancing
« SHANNON-Let The Mustc Play
o IRENE CARA-The Dream
® PAUL McCARTNEY-So Bad

WZPL-Indianapolis
(Gary Hoffman-P.D.}
s VAN HALEN-Jump
oo THE POLICE-Wrapped Around Your Finger
© DONNA SUMMER-Lave Has A Mind Of Its Own
© DURAN DURAN-New Moon On Monday
® KENNY ROGERS-This Woman

WZEE-Madison
(Johnathan Little-M.D.}
oo THE MOTELS-Remember The Night
oo RE-FLEX-The Politics Of Dancing
® VAN HALEN-Jump
® THE PDLtCE-Wrapped Around Your Finger
® QUIET RtOT-Bang Your Head

WKTI-Milwaukee
{Dallas Cole-P.D.)
oo VAN HALEN-Jump
oo THE ROLLING STONES-She Was Hot

WLOL-Minneapolis
(Tac Hammer-P.D.)
oo JUMP 'N THE SADDLE-The Curly Shuffle

KJ103 (KJYO)-Oklahoma City
{Dan Wilsan-P.D.)

o THE POLICE-Wrapped Around Your Finger

o QUIET RIOT-Bong Your Head

o HUEY LEWIS AND THE NEWS- Want A New Drug

© BOB DYLAN-Sweetheart Like You

© VAN HALEN-Jump

o TONI BASIL-Over My Head

KQKQ-Omaha
{Jerry Dean-P.D.)
® THE POLICE-Wrapped Around Your Finger
© JAMES INGRAM WITH MICHAEL McDONALD-Yah
Mo B There
® PAUL McCARTNEY-So Bad
© SHANNON-Let The Music Piay
® K.C.-Give it Up
® HUEY LEWIS AND THE NEWS-! Want A New Drug
o QUIET RIOT-Bang Your Head (Metal Heaith)

KKLS-FM—Rapid City
{Randy Sherwyn-P.D.})
oo THE MOTELS-Remember The Night
®o CHRISTOPHER CROSS-Think Of Laura
® SPANDAU BALLET-Gold
© NIGHT RANGER-(You Can Stil) Rock In America

KKRC—Sioux Falls
(Dan Kiley-P.D.}
« MADONNA-Holiday
® PAUL McCARTNEY-So Bad
© THE POLICE-Wrapped Around Your Finger
o VAN HALEN-Jump

KZ93 (WKZIW)—Peoria
(Mark Maloney-P.D.}
® BILLY JOEL-An Innocent Man
® STEVIE NICKS-Nightbird
© JAMES INGRAM WITH MICHAEL McDONALD-Yah
Mo B There

WZOK-Rockford
(Jeff Davis-P.D.}
o THE PRETENDERS-Muddle Of The Road
¢ BILLY JOEL-An Innocent Man
o STEVIE NICKS-Nightbird

WSPT-Stevens Point
{Jay Bouley-P.D,)
oo MICHAEL JACKSON-Thriller
os PAUL McCARTNEY-So Bad
© THE POLICE-Wrapped Around Your Finger
® VAN HALEN-Jump
o CYNDI LAUPER-Girls Just Wanna Have Fun
o IRENE CARA-The Dream
© SHANNON-Let The Music Play
© DURAN DURAN-New Moon On Monday

Midwest Region
mmmmm® TOP ADD ONS mmmmm

THE POLICE-Wrapped Around Your Finger
(A&M)

QUIET RIOT-Bang Your Head (Metal Health)
(Pasha)

VAN HALEN-Jump (Warner Bros.)

HUEY LEWIS AND THE NEWS-I Want A New
Drug (Chrysalis)

KFYR-Bismarck
{Sid Hardt-P.D.}
o VAN HALEN-Jump

KFMZ-Columbia
{Kevin Young-P.D.}
®e THE POLICE-Wrapped Around Your Finger
®e ROBERT PLANT-In The Mood
® U2-1 Will Follow *
o HUEY LEWIS AND THE NEWS-| Want A New Drug

KIIK-Davenport
[Jim 0'Hara-P.D.)
® CHRISTOPHER CROSS-Think Of Laura
© SHEENA EASTON-Almost Over You
o JAMES [INGRAM WITH MICHAEL McDONALD-Yah
Mo B There
© JUMP 'N THE SADDLE-The Curly Shuffle
® BOB DYLAN-Sweetheart Like You
® MICHAEL JACKSON-Thnller

WEBC—Duluth
(Dick Johnson-P.D.)
o PAUL McCARTNEY-So Bad
© JEFFREY OSBORNE-Stay With Me Tomght
® DOLLY PARTON-Save The Last Dance For Me
© JUMP 'N THE SADDLE-The Curly Shuffle
© THE POLICE-Wrapped Around Your Finger
© THE MOTELS-Remember The Night
o SHEENA EASTON-Atmost Over You
o JAMES INGRAM WITH MICHAEL McDONALD-Yah
Mo B There

KKXL-FM—Grand Forks
{Dan Nordine-P.D.}
« QUIET RIOT-Bong Your Head
o NENA-99 Luftbalions
© NIGHT RANGER-(You Can Still) Rock [n Amenca
o PAUL McCARTNEY-So Bad
© MICHAEL JACKSON-Thriller

KRNA-lowa City
{Bart Gaynshor-P.D.]
o VAN HALEN-Jump
® DURAN DURAN-New Moon On Monday
© CYNDI LAUPER-Girls Just Wanna Have Fun
o HUEY LEWIS AND THE NEWS-i Want A New Drug
« NENA-99 Luftballons
© [RENE CARA-The Dream

Q104 (KBEQ)-Kansas City
{Pat McKay-P.D.}
o CHRISTOPHER CRDSS-Think Of Laura
o QUIET RIOT-Bang Your Head (Metal Health)
® PRINCE-Let's Pretend We're Married/lrresistible Bitc
o DURAN DURAN-New Moon On Monday
* K.C.-Give It Up
® BILLY JOEL-An Innocent Man
© MICHAEL JACKSON-Thrilier
© THE POLICE-Wrapped Around Your Finger

KHTR-St. Louis
(Bob Tarrett-P.D.)
oo MICHAEL JACKSON-Thrifler
oo DURAN DURAN-New Moon On Monday
® THE POLICE-Wrapped Around Your Finger
© RENE CARA-The Dream
o QUIET RIOT-Bang Your Head (Metal Health)
o BILLY JOEL-An Innocent Man
© VAN HALEN-Jump
© CYNDI LAUPER-Gurls Just Wanna Have Fun
® BILLY IDOL-Rebel Yell

KDVV-Topeka
(Tony Stewart-P.D.}
o VAN HALEN-Jump
® JOURNEY-Ask The Lonely
o THE POLICE-Wrapped Around Your Finger

KFMW-Waterloo
(Kipper MaGee-P.0.}

oo STEVIE NICKS-Nightbrrd

eo BILLY JOEL-An Innocent Man

© MICHAEL JACKSON-Thller

o VAN HALEN-Jump

& QUIET RIOT-Metal Health

KEYN-FM-Wichita
{Ron Eric Taylor-P.D.}
oo THE POLICE-Wrapped Around Your Finger
o VAN HALEN-Jump
o HUEY LEWIS AND THE NEWS-I Want A New Drug

Southwest Region
mmmmme® TOP ADD ONS mmmmm

THE POLICE-Wrapped Around Your Finger
(A&M)

VAN HALEN-Jump (Warner Bros.)

KENNY ROGERS-This Woman (RCA)

DURAN DURAN-New Moon On Monday (Capitol)

WQID-Biloxi
{Kurt Cliatt-P.D.)
oe THE POLICE—Wrapped Around Your Finger
oo NENA-99 Lufthallons
® HUEY LEWIS AND THE NEWS-1 Want A New Orug
o SHEENA EASTON-Almost Over You
o VAN HALEN-Jump
o DURAN DURAN-New Moon On Monday

KXX106 (WKXX)—Birmingham
{Kevin McCarthy-P.D.}

® MICHAEL JACKSON-Thriller

® VAN HALEN-Jump

* KENNY ROGERS-This Woman

® THE POLICE-Wrapped Around Your Finger

® PAUL McCARTNEY-So Bad

KITE-Corpus Christi
{Jim Zippe-P.D.)
® CHRISTOPHER GHOSS—Thmk 0f Laura
o DEBORAK ALLEN-Baby | L
* JAMES INGRAM WITH MIGHAEL McDONALD-Yah
Mo 8 There
o [RENE CARA-The Dream
© THE POLICE-Wrapped Around Your Finger
o SHANNDN-Let The Music Play
© CYNDI LAUPER-Girls Just Wanna Have Fun
® NENA-99 Luftballons
® FIREFALL-Runaway Love
® VAN HALEN-Jump

KAFM-Dallas
[Jahn Shomby-P.D.}
® THE POLICE-Wrapped Around Your Finger
® NENA-99 Luftballons
© DURAN DURAN-New Moon On Monday
© VAN HALEN-Jump

KAMZ-EI Paso
{Bob West-P.D.]
® PAUL McCARTNEY-So Bad

(Continued on next page)
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@ DONNA SUMMER-Love Has A Mind Of Its Own
@ THE POLICE-Wrapped Around Your Finger
© KENNY ROGERS-This Woman

KSET-EI Paso
{Cal Simon-P.D.} .
@e BONNIE TYLER-Take Me Back
oo QUIET RIOT-Bang Your Head (Metal Health)
© THE POLICE-Wrapped Around Your Finger
@ NIGHT RANGER-(You Can Stili) Rock In America
@ VAN HALEN-jump
© DURAN DURAN-New Moon On Monday

KISR—Fort Smith
{Rick Hayes—P.D.)
@ THE POLICE-Wrapped Around Your Finger
@ HUEY LEWIS AND THE NEWS-1 Want A New Drug
© VAN HALEN-Jump
© KENNY ROGERS-This Woman

Q104 (WQEN)—Gadsden
(Roger Gaither—P.D.)
oo THE POLICE-Wrapped Around Your Finger
oo VAN HALEN-jump
© K.C.Give It Up
© HUEY LEWIS AHD THE NEWS- Want A New Drug
@ QUIET RIOT-Bang Your Head (Metal Health)

93FM (KKBQ-FM)—Houston
{John Lander-P.D.}

oo VAN HALEN-Jump

oo K,C.Gve It Up

94TYX (WTYX)—Jackson
(Jim Chick—P.0.}
oo VAN HALEN-Jump
©o JAMES INGRAM WITH MICHAEL McDONALD-Yah
Mo B There
© QUIET RIOT-Bang Your Head (Metal Health)
@ MELBA MOORE-Lwing For Your Love

KKYK-Little Rock
{Ron White—P.0.)
© MICHAEL JACKSON-Thriller
@ PAUL McCARTNEY-So Bad
© CYNDI LAUPER—Girls Just Wanna Have Fun
@ CULTURE CLUB-Karma Chameleon
© GENESIS-That's All
@ STEVIE NICKS-Nightbird

WHHY-FM-Montgomery
(Mark St. John-P.D.)

oo THE POLICE-Wrapped Around Your Finger

oo KENNY ROGERS-This Woman

© JAMES INGRAM WITH MICHAEL McDONALD-Yah
Mo B There

© VAN HALEN-Jump

* K.C.Give It Up

@ SHEENA EASTON-Almost Over You

KX104 (WWKX)—Nashville
{Michael St. John-P.D.)

@e CHRISTOPHER CROSS-Think Of Laura

ee THE POLICE-Wrapped Around Your Finger

@ VAN HALEN-jump

@ HUEY LEWIS AND THE NEWS-| Want A New Drug

@ QUIET RIOT-Bang Your Head (Metal Health)

© KENNY ROGERS-This Woman

B-97 (WEZB)-New Orleans
{Niek Bazoo-P.D.)

@o DURAN DURAN-New Moon On Monday

oo THE POLICE-Wrapped Around Your Finger

© KENNY ROGERS-This Woman

WTIX—New Orleans
(Robert Mitcheli-P.0.)
oo THE POLICE-Wrapped Around Your Finger
*o KENNY ROGERS-This Woman
© MANHATTAN TRANSFER-American Pop
© DURAN DURAN-New Moon On Monday
© PEABO BRYSON/ROBERTA FLACK-You're Looking
Like Love To Me

KROK-Shreveport
{Peter Stewart-P.D.)

*o KENNY ROGERS-This Woman

@0 BOB DYLAN-Sweetheart Like You

© MUSICAL YOUTH-She's Trouble

Pacific Southwest Region

mmmem® TOP ADD ONS mmmm

THE POLICE-Wrapped Around Your Finger (ASM)
DURAN DURAN-New Moon On Monday% Capitol)
VAN HALEN-Jump (Warmer B ros

KENNY ROGERS-This Woman (|

KIMN-Denver
{Dsug Erickson-P.D.)
oo THE POLICE-Wrapped Around Your Finger
oo DURAN DURAN-New Moon On Monday
© VAN HALEN-jump

les Radio Action.

Based on station playlists through Tuesday (1/3/84)

KPKE-Denver

(Tim Fox-P.D.}
oo JAMES INGRAM WITH MICHAEL McDONALD-Yah
Mo B There
oo MICHAEL JACKSON-Thriller
© DON FELOER-Bad Girls
© BILLY JOEL-An Innocent Man
© BARRY MANILOW-Read ‘Em And Weep
© RAY PARKER, JA.—I Still Can't Get Over Loving You

Q103FM (KOAQ)-Denver
{Jack Regan—P.D.)
@e THE POLICE-Wrapped Around Your Finger

KOPA—Phoenix
{Reggie Blackweli-P.D.)
© THE POLICE-Wrapped Around Your Finger
© JOHN COUGAR MELLENCAMP-Pink Houses
@ BILLY JOEL-An Innocent Man
© MICHAEL JACKSON-Thrilier
© PAUL McCARTNEY-So Bad

KGGI-Riverside
{John Valpe-P.D.}
o KENNY ROGERS-This Woman

KSLY-San Luis Obispo

oo KENNY ROGERS-This Woman (doe Collins—P.0.)
© DURAN DURAN-New Moon On Monday @ BILLY JOEL-An Innocent Man
© NENA-39 Luftbalions © THE 5.0.5. BAND-Tell e If You Stil Care
KLUC-Las Vegas KIST-Santa Barbara
(Dave Anthany-P.0.) (Dick Williaws-$.0.) -
o KENNY ROGERS-This Woman S|OEBORAH ATLER-BabylLg

© NENA-99 Luftballons

© VAN HALEN-Jump

© DURAN DURAN-Kew Moon On Mond

© THE POLICE-Wrapped Around Your Fm ef

© MINK DEVILLE-Each Word Is A Beat Of My Heart

KIIS-Los Angeles
(Gerry DeFrancesce-P.D.)
oo MICHAEL JACKSON-Thriller
oo JUMP 'N THE SADDLE-The Curly Shuffle
@ THE POLICE-Wrapped Around Your Finger

KIQQ-Los Angeles
(Paula Matthews-P.D.)
© EURYTHMICS—Here Comes The Rain Again
© KENNY ROGERS-This Woman
* DURAN DURAN-New Moon On Monday
@ VAN HALEN-Jump
© WAS (NOT WAS)—Knocked Down, Made Small
© |RENE CARA-The Dream

_ KKHR-Los Angeles

(€ Scarberough-P.0.)
oo THE POLICE-Wrapped Around Your Finger
©o DURAN DURAN-New Moon On Monday
© VAN HALEN-Jump
© EVELYN “GHAIPAGNE" KING-Action

KRTH-Los Angeles
{Bob Hamitton—P.0.)
oo KENNY ROGERS-This Woman
oo JAMES INGRAM WITH MICHAEL McDONALD-Yah
Mo B There
@ K.C.-Give It Up
© DOLLY PARTON-Save The Last Dance For Me

© CHRISTOPHER CROSS-Think Of Laura

© VAN HALEN-Jump

© PRINCE-Let's Pretend We're Married/lrresistible Bitc
@ PAUL McCARTNEY-So Bad

© HEADPINS-Just One More Time

© HUEY LEWIS AND THE NEWS—/ Want A New Drug
© SHEENA EASTON-AImost Over You

13-KHYT-Tucson
(Sherman Cohen—P.D.)
@e THE POLICE-Wrapped Around Your Finger
© HUEY LEWIS AND THE NEWS-| Want A New Drug
@ JACKSON BROWNE—For A Rocker
© VAN HALEN-Jump
@ QUIET RIOT-Bong Your Head
© DONNA SUMMER-Love Has A Mind Of Its Own

KRQQ-Tucson
(Guy Zapolean-P.D.)
®e JACKSON BROWNE—For A Rocker
oo DURAN DURAN-New Moon On Monday
© HUEY LEWIS AND THE NEWS-I Want A New Drug
© BOB DYLAN-Sweetheart Like You

Pacific Northwest Region

mmmem® TOP ADD ONS mmmm

THE POLICE-Wrapped Around Your Finger (A&M)
DURAN DURAN-New Moon on Monday fCam tol)
VAN HALEN-Jump (Warner Bros.)

PAUL McCARTNEY-So Bad (Columbia)

KYYA-Billings
(Jack Bell-P.D.)
oo VAN HALEN-Jump
oo [RENE CARA-The Dream
© THE POLICE-Wrapped Around Your Finger
© DURAN DURAN-New Moon On Monday

KBBK—Boise
{Tom Evans-P.0.}
@ THE POLICE-Wrapped Around Your Finger
© QUIET RIOT-Bang Your Head (Metal Health)
© VAN HALEN-)ump
© MICHAEL JACKSON-Thriller
© NENA-99 Luftballons
© DURAN DURAN-New Moon On Monday
© RICK JAMES AND SMOKEY ROBINSON-Ebony Eyes

KTRS—Casper
(Bill Cody-P.D.)
oo THE POLICE-Wrapped Around Your Finger
ee THE FIXX-The Sign Of Fire
© REAL LIFE-Send Me An Angel
© THE MOTELS--Remember The Night
© MICHAEL JACKSON-Thriller

KWSS—Gilroy
(Dave Van Stene-P.D.)
© VAN HALEN-Jump
@ BILLY JOEL-An Innocent Man
@ RE-FLEX-The Poiitics Of Dancing
© THE POLICE-Wrapped Around Your Finger
@ SHANNON-Let The Music Play

KGHO—Hoquaim
(Steve Larson—P.D.)
oo THE POLICE-Wrapped Around Your Finger
oe PAUL McCARTNEY-So Bad
@ STEVIE NICKS—Nighthird
@ QUIET RIOT-Bong Your Head
© VAN HALEN-jump
© DURAN DURAN-New Moon On Monday

KOZE-Lewiston
(Jay McCai-P.0.)
© JAMES INGRAM WITH MICHAEL McDONALD-Yah
Mo B There

@ QUIET RI0T-Bong Your Head

o VAN HALEN-Jump

© THE POLICE-Wrapped Around Your Finger
© K.C.—Give It Up

© KENNY ROGERS-This Woman

KHOP-Modesto
(David Allyn Kraham-P.0.)
oo MICHAEL JACKSON-Thriller
oo CHRISTOPHER CROSS-Think Of Laura
o DURAN DURAN-New Moon On Monday
@ THE POLICE-Wrapped Around Your Finger

Ploylist Top AddOns @

© KENNY ROGERS-This Woman
© SHEENA EASTON-Almest Over You

KCNR—Portiand
{Treviyn Holdridge—P.0.)
oo GHRISTOPHER CROSS-Think Of Laura

KMJK—Portland
(Jon Barry—P.0.)
oo MICHAEL JACKSON-Thriller
oo PAUL McCARTNEY-So Bad
© JRENE CARA-The Dream
© DURAN DURAN-New Moon On Monday
© JAMES INGRAM WITH MICHAEL McDONALD-Yah

Mo B There
© THE POLICE-Wrapped Around Your Finger

KWOD-Sacramento
{Tom Chase-P.D.}
@o PAUL McCARTNEY-So Bad
oo MELBA MOORE-Living For Your Love
© JAMES INGRAM WITH MICHAEL McDONALD-Yah
Mo B There
© THE PRETENDERS-Middle Of The Road
© NENA-39 Luftbalions
@ KOOL AND THE GANG-Joanna

KSKD-Salem
{Len Mitchel-P.D.)
oo THE POLICE-Wrapped Around Your Finger

KFRC—San Francisco
[Gerry Kagle-P.D.)
oo MICHAEL JACKSON-Thritler
oo ELTON JOHN-I Guess That's Why They Call It The

Blues
© THE POLICE-Wrapped Around Your Finger

KITS—San Francisco
{Jett Hunter—P.D.}
® JOHN COUGAR MELLENCAMP-Pink Houses
oo GEORGE CLINTON-Nubian Nut
© THE MOTELS—Remember The Night
© NENA-99 Luftballons

KUBE-Seattle
{Bob Case—P.D.)
oo KOOL AND THE GANG-Joanna

KNBQ-Tacoma
(Sean Lynch-P.D.)
oo QUIET RIOT-Bang Your Head (Metal Heaith)
oo VAN HALEN-Jump
o THE POUGE-aned Around Your Finger
© CYND) LAUPER-Girls Just Wanna Have Fun
© JACKSON BROWNE-For A Rocker
© DURAN DURAN-New Moon On Monday
© KENNY ROGERS-This Woman
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HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK

POP SINGLES-10 Years Ago

. The Joker, Steve Miller Band, Capitol

. Time In a Bottle, Jm Croce, ABC

. Show And Tell, Al Wilson, Rocky Road

. Smokin’ In The Boys' Room, Brownsville
Station, Big Tree

. I've Got To Use My Imagination, Gladys
Knight & the Pips, Buddah

. You're Sixteen, Ringc, Apple

. Never, Never Gonna Give Ya Up, Barry
White, 20th Century

. Living For The City, Stevie Wonder,
Tamla
9. Let Me Be There, Olivia Newton-John,

MCA
10. Helen Wheels, Paul McCartney & Wings,
Apple
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POP SINGLES-20 Years Ago

1. There! t've Said tt Again, Bobby Vinton,
Epic

. Louie Louie, Kingsmen, Wand

. Popsicles And fcicles, Mermaids,
Chattaheechee

. Dominique, Singing Nun, Philips

. Forget Him, Bobby Rydell, Cameo

. Since | Felt For You, Lenny Welch,
Cadence

. Surfin’ Bird, Trashmen, Garrett

. The Nitty Gritty, Shirley Ellis, Congress

. Talk Back Trembling Lips, Johnny
Tillotson, MGM

10. Midnight Mary, Jerry Powers, Amy

D & W Ny
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TOP LPs-10 Years Ago

. You Don’t Mess Around With Jim, Jim
Croce, ABC

. The Singles, 1969-73, A&M

. Goodbye Yellow Brick Road, Elton John,

MCA

| Got A Name, Jim Croce, ABC

. The Joker, Steve Miller Band, Capitol

. Jonathan Livingston Seagutl, Neil
Diamond, Columbia

. Bette Midler, Atlantic

. Quadrophenia, The Who, MCA

. Ringo, Ringo Starr, Apple

. Muscle Of Love, Alice Cooper, Warner
Bros.
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TOP LPs—20 Years Ago

. The Singing Nun, Philips

. In The Wind, Peter, Paul & Mary, Warner
Bros.

. The Second Barbra Streisand Album,
Cotumbia

. Fun In Acapulco, Elvis Presley, RCA
Victor

. West Side Story, Soundtrack, Columbia

. Peter, Paul & Mary, Warner Bros.

. Maria Elena, Los Indios Tabajaras, RCA
Victor

. Joan Baez In Concert, part two,
Vanguard

. Little Deuce Coupe, Beach Boys, Capitol

. Moving, Peter, Paul & Mary, Warner Bros.
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COUNTRY SINGLES-10 Years Ago

1. If We Make It Through December,

Merle Haggard, Capitot

| Love, Tom 1. Hall, Mercury

. Jolene, Dolly Parton, RCA

. Hey Loretta, Loretta Lynn, MCA

. Somewhere Between Love &

Tomorrow, Roy Clark, Dot

. Once You've Had The Best, George

Jones, Epic

7. The Last Love Song, Hank Williams Jr.,
MGM

8. Song & Dance Man, Johnny Paycheck,
Epic

9. Big Game Hunter, Buck Owens, Capitol

10. Ain't Love A Good Thing, Connie Smith,
Columbia

SOUL SINGLES-10 Years Ago

1. Until You Come Back to Me, Aretha
Frankiin, Atlantic

. I've Got To Use My Imagination, Gladys
Knight & the Pips, Buddah

. Livin' For You, Al Green, Hi

. Stoned To The Bone, James Brown,
Polydor

. This Time I’'m Gone For Good, Bobby
Biue Bland, Dunhift

6. Living For The City, Stevie

Wonder Tamla

7. Baby Come Close, Smokey Robinson,
Tamia

. Let Your Hair Down, Temptations, Gordy

. | Miss You, The Dells, Cadet

. What [t Comes Down To, siey Bros., T-
Nark

N
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® Continued from page 10

Satellite Music Network debuts its
Rock America top 40 format Mon-
day (9), with a lineup that includes
Jim White of Dallas’ KEGL and
KNUS, Rock America operations
manager Tim Spencer, Russ Gray of
Birmingham’s WKXX, Pat Clarke
from KWSS San Jose, WRQC Cleve-
land’s Buddy Baker, and Gary Shaw,
who had been with Dallas AORs
KZEW and KTXQ. Holding down
the transponder on the weekends are
KKDA Dallas’ Lora Cain and
Freddy Mertz from Ethel’s home
town, Albuquerque (at least that’s
what she told Lucy on one 1955 epi-
sode), where he worked at KNMQ.

Proving that timing is everything,
KKDA’s Bobby Ellerbee has just
wrapped up a six-week stint on
KFRC San Francisco. The Dallas
jock had spoken with KFRC PD
Gerry Cagle in the past, so while he
was in town for Thanksgiving he
stopped by for a chat. Turned out Ca-
gle had three jocks on vacation, and
two out sick. Just as he was working
out the schedule, Ellerbee appeared
in the lobby and was on the air that
afternoon. Joining the station on a
more permanent basis are all-nighter
Chuck Geiger, who hails from Kan-
sas City’s KKCI, and KYA San
Francisco’s Rob Conrad, who'll han-
dle weekends and vacations.

* * K

WRAL Raleigh overnighter Bill
Campbell joins Dick Lamb’s 2WD
(WWDE) Norfolk, doing afternoons
... Back in Raleigh at WKIX, Dale
Van Horn moves up to assistant op-
erations manager at the country out-
let, where Traci Griggs comes on
board as afternoon news anchor and
Diane Silcox joins as promotion di-
rector. Meanwhile, Karen Bottomly
moves up to a production assistant/
copywriter post, and Bobby Joe Aus-
tin returns to his former haunt, all-
night drive.

St. Louis’ KHTR moves a couple
of jocks off the air and into titled po-
sitions as Casey Van Allen leaves the
7 to midnight shift to become pro-
duction director at the CBS FM and
Kevin McCarthy slips out of middays
into the music director hot seat at Hit
Radio.

Looking for work? If you've got a
personality, Bill Martin has a prime
opening at WSSX. Drop him a tape
at P.O. Box 31089, Charleston, S.C.
29417. ... Joining New  York's
WPLJ as midday host is Ms. J.J.
Kennedy, who has held various on-
air posts around the city. Coming on
board as special news reporter for the
ABC FM is local newsman Bob
Ortiz.

Harley Davidson leaves the heavy
metal arena (and with a name like
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that, where else would he have come
from?) of WSHE Ft. Lauderdale to
join the staff of Y-100 (WHYT) there
doing overnights. He replaces Willie

* * K

Bob Reina, the play-by-play voice
of the San Diego State Aztecs foot-
ball and basketball teams for the past
14 years, is moving up in the world.
He’s now sports director for news/
talk KSDO San Diego. Joining the
Gannett station as GFM is former
XTRA local sales manager John
Shean, while across town at Z-90
(XHZ-FM) and its AM, KIFM,
Marshall Sylver signs up as promo-
tion director.

Joining WXYZ, Detroit’s news/
talk outlet, doing just that is after-
noon news anchor Dick Haefner. He
had been with CKLW and WWJ
there. Relinquishing the afternoon
slot is assistant news director Mike
O’Neill.

The owners of Charlotte’s all-old-
ies and beach music outlet, WGSP-
AM, have bought a couple of stations
in Augusta, Ga. American Republic
Communications Corp., headed by
Richard E. Tomlinson, hopes to take
over WHGI, a daytimer at 1050, and
50 kw WYMX-FM by late February.
Brokering the deal is Reggie Martin,
whom true sports fans might remem-
ber from South Florida’s WGBS.

Two years selling KOME Radio in
San Jose will prepare you for most
anything, and so it is GSM David
Plowden returns to CBS, where he
spent nine years in three cities. This
time he’ll be WBBM-FM Chicago’s
general sales manager ... Unity
Broadcasting (WDAS-AM-FM Phil-
ly, KATZ/WZEN St. Louis,
WWRL and the National Black Net-
work in New York) has appointed a
couple of vice presidents. Moving up
to that post are Adriane T. Gaines
and Joan Logue Henry.

* * K

Cliff Hall Jr. called to say that his
better half is now on the radio in Key
West. Johanna Francis can be heard
weekends on FM 107, WIIS. Accord-
ing to Cliff, who is also at the station,
she’s sitting on two phone books to
reach the board. “If it were a bigger
town, she’d get by with one,” he
adds.

Now that Beau Reyes has vacated
his 13K Bakersfield (KLYD) PD-
ship to do mornings at KBOS Tulare
(Fresno), music director Rick Simon
takes over the programming reins
and morning slot. Filling Simon’s
former afternoon shift is KLYD-FM
personality Don De La Cruz.

If you haven’t heard SMN’s adult
contemporary format, “‘StarStation,”
and you happen to be cruising
through San Clemente, here’s your

SOUTHERN COOKIN'—Employees of WKLS Atlanta sort through over 600
tapes submitted for their “Homecookin’ llI"" album project. Shown from left
are intern John Brake, account executive Carol Schneider, PD Alan Sneed

and muein dirantar RAh Railav
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Vox Jox

big chance. It’s now being carried by
KWVE. It’s located just to the left of
your glove compartment at 108.

* * *

WYNY New York has a new traf-
fic manager, Alyssa A. Hochheiser
... Edie Argereow moves up to vice
president/director of accounting ser-
vices for the Knight Quality Group,
headquartered in Boston. .. B-108
officially changes call letters. The
Minneapolis  outlet, which was
KTWN, is now KGBB.

Don Shaw, longtime talk and
sports host (WOAI San Antonio,
KSDO San Diego, KELP El Paso,
etc.) has decided he’s sick of practic-
ing law and wants back on the air. To
find out why, you can call him at
(619) 696-9261 . . . It’s hard for us to
believe that Mel Tillis is in need of
country product, but his newest sta-
tion, WMML Mobile (separate story,
page 16), is. Mail it along to PD Tom

IT’S CHILLY UP HERE—WKRQ Cincinnati’s morning team of Chris O’Brien
and Jim Fox broadcast their show from the world’s first 3-D billboard, the
Skyline Weenie. The broadcast was part of a station promotion involving a

Dixon . .. KUTE Los Angeles week-
ender Tom King has formed the
Academy of Radio Arts in Hunting-
ton Beach. Joining him in his venture
is former K-Hitter (KHTZ Los An-
geles) Lindy Thurrell. Those aspiring
to semi-greatness can reach him at
(714) 842-0100.

RADIO
PROGRAMMING

CONVENTION
July 5-8, 1984
L' Enfant Plaza

Washington, D.C.

trip for the winner to any skyline in the U.S. and a chili-eating contest.
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sResion Manies Biliboard Job Marl 1515 Brnadwal, New York
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Avatlable credit card whea calling i your adverhisement |
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RADIO PERSONNEL
NEEDED

The books are out. The holidays are over, and radio
stations from all over the United States are placing job
orders with NATIONAL. To help fill these positions we
need announcers, news people, programmers. and
sales people. Il you are ready for a move, don't delay.
Now is the ime. NATIONAL places from coast to coast.

For complete details inctuding brochure and registra-
tion form, enclose $2.00 postage and handling to:
NATIONAL BROADCAST
TALENT COORDINATORS
Dept. L, P.O. Box 20551
Birmingham, AL 35216
ACT NOW: (205) 822-9144

NEWS

e PAUL WILLIAMS TURNS DIRECTOR
© FLEETWOOD'S ZOO CANCELS DATES
¢DIRECTOR ALTMAN RAPS T.V.
M*A*S*H
This 1s just a taste of the hot news you
will get in the WEEKLY WIRE™ report.
Give your listeners news they'll remem-
ber YOU for. Optional air quality inter-
view matenal available. 13 weeks
$36.00/26 weeks $70.00/52 weeks

$135.00
WEEKLY WIRE"
ENTERTAINMENT NEWS SERVICE
1268 W. Shannon St.
Chandler AZ 85224
{602) 899 0377

INSIDE COUNTRY

Designed wWith The Country DJ In
Mind  Current artist bios  Monthly

Calendar Country Trivia We do the
research! You sound intormed' For
more informathon write

Inside Country
6000 Fulton Ave., Suite 12
Van Nuys, CA 91401

POSITION AVAILABLE

Strong adult morning person-
ality. Nevada AM MOR.
Salary DOE . .. PD,

KBET
Box 11710
Reno, NV 89510
E.O.E.

CLASSIFIED

ADVERTISING
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Rock Albums

ARTIST—Title, Label

YES-90125, Atco

GENESIS-Genesis, Atlantic ‘
38 SPECIAL-Tour De Force, A&M

THE ROLLING STONES-Undercover, Rolling
Stones

JOHN COUGAR MELLENCAMP-Uh-Huh,
Riva/Mercury

SOUNDTRACK-Two Of A Kind, MCA
THE ROMANTICS-In Heat, Nemperor

HUEY LEWIS AND THE NEWS-Sports,
Chrysalis

NIGHT RANGER-Midnight Madness, MCA
BILLY IDOL—Rebel Yell, Chrysalis

THE ALAN PARSONS PROJECT-The Best Of
The Alan Parsons Project, Arista

DURAN DURAN-Seven And The Ragged Tiger,
Capitol

THE PRETENDERS-Learning to Crawl, Sire

EDDIE MONEY-Where's The Party?, Columbia

BLUE OYSTER CULT-The Revolution By
Night, Columbia

0ZZY 0SBOURNE-Bark At The Moon, CBS
Associated

STREETS-1st, Atlantic

BOB DYLAN-Infidels, Columbia

U-2-Under A Blood Red Sky, Island

VAN HALEN-1984, Warner Bros.

MOTLEY CRUE-Shout At The Devil, Elektra

THE MOTELS-Little Robbers, Capitol
PAUL RODGERS-Cut Loose, Atlantic
RE-FLEX-The Politics Of Dancing, Capitol
RAINBOW-Bent Out Of Shape, Mercury
ABC—-Beauty Stab, Mercury {
THE POLICE-Synchronicity, A&M
MANFRED MANN-Somewhere In Afrika,
Arista
Z. Z. TOP-Eliminator, Warner Bros.
VANDENBERG-Heading For A Storm, Atco

ROBERT PLANT-The Principle Of Moments,
EsPeranza/Atlantic

HEADPINS-Line Of Fire, MCA

DON FELDER-Airborne, Elektra

CULTURE CLUB-Colour By Numbers, i
Virgin/Epic [
REAL LIFE-Heartland, MCA/Curb

PAUL McCARTNEY—Pipes Of Peace, Columbia
BIG COUNTRY-The Crossing, Mercury

PETER SCHILLING-Error In The System,
Elektra

CYNDI LAUPER-She’s So Unusual, Portrait ‘
KISS-Lick It Up, Mercury

HEAVEN-Where Angels Fear To Tread,
Columbia

DARYL HALL AND JOHN OATES—-Rock 'N Soul
Part 1, RCA

QUIET RIOT-Metal Health, Pasha/CBS
ALDO NOVA-Subject, Portrait

ALCATRAZZ-No Parole From Rock "N’ Roll,
Rocshire

THE FiXX-Reach The Beach, MCA
GIRLSCHOOL-Play Dirty, Mercury

SIMON TOWNSHEND-Sweet Sound, 21
Records

|
DOKKEN-Breaking The Chains, Elektra
PAT BENATAR-Live From Earth, Chrysalis ‘

Top Adds

VAN HALEN-1984, Warner Bros.

JOHN LENNON-Milk & Honey, Polydor
SOUNDTRACK-A Night In Heaven, A&M
MATTHEW WILDER-I Don't Speak The Language, Private | |
ABC-Beauty Stab, Mercury
EURYTHMICS-Touch, RCA

THE ENGLISH BEAT-What is Beat?, IRS
THE PRETENDERS-Learning To Crawl, Sire
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Top Tracks

ARTIST—Title, Label

38 SPECIALIS I'd Been The One,  (futing
AGM 4

DURAN DURAN-Union Of The Snake, Capitol

JOHN COUGAR MELLENCAMP—Pink Houses, ‘
Riva/Mercury

GENESIS-That’s All, Atlantic

THE ROMANTICS-Talking In Your Sleep,
Nemperor

THE ROLLING STONES-She Was Hot, Rolling
Stones

STREETS-If Love Should Go, Atlantic
SOUNDTRACK-Ask The Lonely, MCA
38 SPECIAL-Back Where You Belong, A&M
YES—-Owner Of A Lonely Heart, Atco

THE ROLLING STONES—Undercover Of The
Night, Rolling Stones

BILLY IDOL-Rebe! Yell, Chrysalis
GENESIS—Just A Job To Do, Atlantic
VAN HALEN-Jump, Warner Bros.
YES-It Can Happen To You, Atco
PAUL RODGERS-Cut Loose, Atlantic

THE ALAN PARSONS PROJECT-You Don't
Believe, Arista

YES-Changes, Atco

0ZZY 0SBOURNE-Bark At The Moon, CBS
Associated

BLUE OYSTER CULT-Take Me Away,
Columbia

PETER SCHILLING-Major Tom (Coming
Home), Elektra

THE PRETENDERS-Middle Of The Road, Sire

JOHN COUGAR MELLENCAMP—Crumblin’
Down, Riva/Mercury

ALDO NOVA-Monkey On Your Back, Portrait

HUEY LEWIS AND THE NEWS-I Want A New
Drug, Chrysalis

EDDIE MONEY-Big Crash, Columbia

NIGHT RANGER-(You Can Still) Rock In
America, Capitol

REAL LIFE-Send Me An Angel, MCA/Curb
RAINBOW-Street Of Dreams, Polydor

HUEY LEWIS AND THE NEWS-Heart And
Soul, Chrysalis

MOTLEY CRUE-If Looks Could Kill, Eiektra

PAUL McCARTNEY AND MICHAEL JACKSON-
Say Say Say, Columbia

VANDENBERG-Friday Night, Atco

DARYL HALL AND JOHN OATES-Say It Isn't
So, RCA

BLUE OYSTER CULT-Shooting Shark,
Columbia

RE-FLEX-The Politics Of Dancing, Capitol

ROBERT PLANT-In The Mood,
Esparanza/Atlantic

THE ROLLING STONES-Too Tough, Rolfing
Stones

SAGA-The Flier, Portrait/Epic
GENESIS-Illegal Alien, Atfantic

QUIET RIOT-Cum On Feel The Noize, Pasha
U2-Eleven 0'Clock Tick Tock, Island

THE ROLLING STONES-Too Much Blood,
Rolling Stones

KROKUS-Stayed Awake All Night, Arista
BOB DYLAN-Neighborhood Bully, Columbia
BIG COUNTRY-In A Big Country, Mercury
DON FELDER-Bad Girls, Elektra

ROBERT PLANT-Big Log, EsPeranza/Atlantic

CULTURE CLUB—Church Of The Poison Mind,
Virgin/Epic

PAT BENATAR-Love Is A Battlefield, Chrysalis
GENESIS—It's Gonna Get Better, Atlantic

THE MOTELS-Little Robbers, Capitol

THE DOORS-Gloria, Elektra

CYNDI LAUPER-Time After Time, Portrait
THE POLICE-Synchronicity |1, A&M

1.2. TOP-T.V. Dinners, Warner Bros.
KISS-Lick It Up, Mercury

ASIA-The Smile Has Left Your Eyes, Geffen
THE MOTELS-Suddenly Last Summer, Capitol
THE POLICE—King Of Pain, A&M
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UPSTATE STRUT—Brian Setzer of the Stray Cats stops by for an interview

with personnel at WGRQ Buffalo after a concert there. Shown from left

are promotion director Larry Norton, Setzer, music director Bill Weston
and Alex Maye of the Stray Cats’ label, EMI America.

_Featured Programming |

“There are 50 million Americans
over 50 years of age,” reports pro-
ducer Norman Gladney of Gladney
Communications, whose company re-
cently taped the 600th performance
of “The Best Years” for the Indepen-
dent Radio Network of Greenwich,
Conn. "And, despite the media’s sug-
gestion that they only buy headache
remedies and laxatives, they're big
spenders when it comes to luxury
items.”

Gladney's point is that advertisers
should consider supporting his daily
three-minute series, whose host is ac-
tress Helen Hayes. The First Lady of
the American Theatre, now 83, dis-
cusses  ballroom dancing on  the
show's 600th script; she recommends
it as a means of “getting out of the
house™ and “into someone’s arms.”

Funded by Mutual of Omaha, the
series. which started in 1979 with the
late Lowell Thomas as host, is cur-
rently heard on 175 stations across
the country.

* * %

NBC’s The Source is assembling
acts for its new series of 90-minute
concerts for broadcast in 1984. The
shows, which will alternate weekly,
are designed with specific formats in
mind. “For Rockers Only” will fea-
ture Nazareth, Black Sabbath and
Saga, among others; “Top Of The
Rock” has lined up Billy ldol, the
Michael Stanley Band, U2, Heart,
Quarterflash and the Fixx; “Catch A
Star” will spotlight Al Jarreau, Air
Supply, Donna Summer and Men
Without Hats; and “Command Per-
formance” will headline Culture
Club, Hall & QOates and the Moody
Blues.

* % %

KYW Philadelphia has picked up
broadcast rights for the 1984 Olym-
pic Games from the ABC Radio In-
formation network . .. KRBE Hous-
ton has picked up Orange

(Continued on opposite page)

Stations Getting On
USFL Bandwagon

By EARL PAIGE

LOS ANGELES—The United
States Football League’'s growing sta-
tus and addition of six teams is seen
by some as a boon for radio, possibly
involving 500 stations nationally. As
one GM puts it, “A sports schedule
can add a 100,000 adult cume. It goes
far beyond just the revenue
potential.”

According to a national poll of
USFL teams and originating stations,
three-year contracts are being sought
and signed. Although bidding in new
markets has been furious, the real op-
timism comes from overall network
expansion. WAPI Birmingham, for
example, will be feeding 92 stations,
up from 53 last season.

Originating stations are naturally
the most enthusiastic. At KRBE
Houston VP/GM John Dew remarks
that the Astros baseball club ‘‘gave us
a cume effect we couldn’t possibly at-
tain otherwise.”” KRBE landed the
Gambilers for a three-year deal and
re-signed the Astros. Dew says both
schedules will be on FM, too, allud-
ing to a new trend in the USFL
boom.

Among the most ebullient new
market originators is Tom Chiusano,
GM at WIVY Jacksonville, one of
the first to originate on FM. *Good
radio is good radio,” he says of land-
ing the new USFL Bulls. Also happy
is Paul Manasseh of the “new” New
Orleans Breakers, who moved from
Boston. He says WNOE signed a

three-year pact and may wind up
feeding 135 stations.

Only four of the 18 USFL teams
are still negotiating for flagships,
though many are adding to networks.
Another factor boosting radio inter-
est, indicates Peter Ruocco of the
USFL office, is the new schedule,
which has several weekend night
games.

Among the new markets are talk-
formatted WHBQ Memphis, with 50
stations lined up; country WNOE
New Orleans, which is anticipating
135 stations; Pittsburgh's black-for-
matted WANO, and adult contem-
porary KRBE-AM-FM Houston and
WIVY-FM Jacksonville.

Continuing to originate USFL
teams are adult contemporary WAPI
Birmingham, with 92 stations on
line; KOY Phoenix, with eight affili-
ates, and KRMG Tulsa. MOR-for-
matted WOR New York originates
the New Jersey Generals, and origi-
nating the Washington Federals with
11 stations on line is similarly for-
matted WMAL.

Also originating teams are country
formatted KLZ Denver, with 33 sta-
tions on line, and news/talkers
WXYZ Detroit, with 15 affiliates;
KGO San Francisco, with four, and
Tampa’s WFLA, which boasts 45
stations. Currently looking for a
home outlet are the Chicago Blitz,
Los Angeles Express and Philadel-
phia Stars.
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® Continued from opposite page

Productions’ “Sound Of Sina-
tra” ... AP Network has added
WBRBG Cleveland, KMGC Dallas
and KMBZ/KMBR Kansas City

.Masla Radio is now repping
KADI St. Louis.

* ok Kk

Dan Kristofferson has joined Kris
Erik Stevens Enterprises in Los An-
geles as vice president of marketing

. Kathy Lavinder has been upped
to general manager of news program-
ming for ABC Radio in New York

Featured Programming

. Mike Richardson is the new head
of the Texas AP Network, based in
Dallas. He was operations manager
of KOKE Austin. AP has also named
three new broadcast editors to super-
vise coverage in their respective re-
gions: Chris Dahl, Hartford, Conn.;
Len Iwanski, Albany, N.Y.; and Da-
vid Staats, Portland, Ore. ... Don
Goldberg has been named associate
producer and writer for Drake-Chen-
ault’s daily strip. “History Of Rock

s Bl LEO SACKS
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@ $30.00

$

(Sorry, no C.0.D. or billing.)

Name:

Billboard
Adult Contemporary

Singles
CHART RESEARCH PACKAGES

The definitive lists of the top hits year by year, through
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THREE TITLES AVAILABLE:

Number One Adult Contemporary Singles, 1961
through 1982. Lists Billboard issue date, title, artist and
label of the number one record of each week. $30.00.
Top Ten Adult Contemporary Singles, 1961 through
1982, Lists title, artist and label of every record which
reached number 10 or higher on Billboard’s Adult Con-
temporary Singles chart. Listed alphabetically within each
year. #1 records are indicated. $30.00.

Top Adult Contemporary Singles of The Year, 1969
through 1982. The annual listings of the top hits of the
year in rank order, as published in Billboard’s year-end
special issues. Includes title, artist and label for each entry.
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Below is a weekly calendar of up-
coming network and syndicated music
specials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

Jan. 8-14, Mark Bedford of Madness, Rock
Over London, London Wavelength, one hour.

Jan. 9-15, Bob Seger, part two, Off The
Record Special, Westwood One, one hour.

Jan. 9-15, Pointer Sisters, Star Trak,
Westwood One, one hour.

Jan. 9-15, Jerry Reed, Live From Gilley's,
Westwood One, one hour.

Jan. 9-15, Teena Marie, Special Edition,
Westwood One, one hour.

Jan. 9-15, Lee Greenwood, Country Close-
up, Narwood Productions, one hour.

Jan. 9-15, Eddie Fisher, Music Makers,
Narwood Productions, one hour.

Jan. 9-15, James Ingram, Hot Ones, RKO
Radioshows, one hour.

Jan. 13-15, Working For A Living, Rock
Chronicles, Westwood One, one hour.

Jan. 13-15, Interview with Rhino Brothers
of Rhino Records, Dr. Demento, Westwood
One, two hours.

Jan. 13-15, Yes, Genesis, Rock Album
Countdown, Westwood One, two hours.

Jan. 13-15, Mel McDaniel, Weekly Country
Countdown, United Stations, three hours.

Jan. 13-15, Lacy J. Dalton, Solid Gold
Country, United Stations, three hours

Jan. 13-15, Anita 0'Day, Great Sounds,
United Stations, three hours.

Jan. 14, Moe Bandy, Joe Stampley re-
union, Silver Eagle, ABC Entertainment Net-
work, 90 minutes.

Jan. 14-15, Little Richard, Dick Clark's
Rock Roll & Remember, United Stations, four
hours.

Jan. 15, Fixx, Live From The Record Pfant,
RKO Radioshows, one hour.

Jan. 15, Michael Jackson, Spotlight Spe-
cial, ABC Contemporary Network, 90
minutes.

Jan. 15, John Cougar Mellencamp, Rolling
Stone's Continuous History Of Rock And
Roll, ABC Rock Radio Network, one hour.

Jan. 15-21, Heaven, BBC Rock Hour, Lon-
don Wavelength, one hour.

Jan. 15-21, Gang Of Four, Omni/Pent-
house College Rock Concert, London Wave-
length, one hour.

Jan. 15-21, Naked Eyes, Rock Over Lon-
don, London Wavelength, one hour.

Jan. 16, 11th annual American Music
Awards, Shrine Auditorium, Los Angeles.

Jan. 16-22, Vandenberg, Motley Crue, In
Concert, Westwood One, 90 minutes.

Jan. 16-22, Crosby, Stills & Nash, Pop
Concert, Westwood One, one hour.

Jan. 16-22, Emmylou Harris, Live From
Gilley's, Westwood One, one hour.

Jan. 16-22, George Clinton part two, Bud-
weiser Concert Hour, Westwood One, one
hour.

Jan. 16-22, Stephanie Mills, Special Edi-
tion, Westwood One, one hour.

Jan. 16-22, Billy May, Music Makers, Nar-
wood Productions, one hour.

Jan. 20-22, Bellamy Brothers, Weekly
Country Countdown, United Stations, three
hours.

Jan. 20-22, John Anderson, Solid Gold
Country, United Stations, three hours.

Jan. 20-22, Pete Fountain, Great Sounds,
United Stations, three hours.

Jan. 20-22, More Songwriters,
Chronicles, Westwood One, one hour.

Jan. 20-22, Tribute To The Beatles, Dr.
Demento, Westwood One, two hours.

Jan. 21, Lee Greenwood, Silver Eagle, ABC
Entertainment Network, 90 minutes.

Jan. 21-22, Elton John, Dick Clark's Rock
Roll & Remember, United Stations, four
hours.

Jan. 22, Animals, Clarence Clemons, King
Biscuit Flower Hour, ABC Rock Radio Net-
work, one hour.

Jan. 22, Heavy Metal Mania, Rolling
Stone’s Continuous History of Rock & Roli,
ABC Rock Radio Network, one hour.

Jan. 22, Air Supply, Live From The Record
Plant, RKO Radioshows, one hour.

Jan. 22-28, Peter Tosh, Omni/Penthouse
College Rock Concert, London Wavelength,
one hour.

Jan. 22-28, Bryan Adams, BBC Rock Hour,
London Wavelength, one hour.

Jan. 22-28, Thomas Dolby, Rock Over Lon-
don, London Wavelength, one hour.
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These are best selling middle-of-the-road singles compiled from

radio station air play listed in rank order.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

Peg, BMI)

| GUESS THAT'S WHY THEY CALL IT THE BLUES

Elton John, Geffen 7-29460 (Warner Bros) (Intersong, ASCAP)

THE WAY HE MAKES ME FEEL

Barbra Streisand, Columbia 38-04177 (Ennes/Emanuel/Threesome,
ASCAP)

TAKE A CHANCE

Olivia Newton-John And John Travolta, MCA 52284 (Foster
Frees/Rehtakul/Zargon,BMI/ASCAP)

BREAK MY STRIDE . .

Matthew Wilder, Private | (Epic) 4-04113 (Streetwise/Big Ears/No Ears,

SAY SAY SAY

Paul McCartney And Michael Jackson, Columbia 38-04168 (MPL

Communications/Mijac, ASCAP)

JOANNA )

Kool And The Gang, De-Lite 829 (Delightful, BMI)

WHAT'S NEW

Linda Ronstadt, Asylum 7-69780 %Elektra) Marke/Warner

Brothers/Limerick/Reaganesque/Trim-Co, A

RUNNING WITH THE NIGHT

Lionel Richie, Motown 1710 (Brockman, ASCAP/Dyad, BMI)

THE SOUND OF GOODBYE

Crystal Gayle, Warner Bros. 7-29452 (Parquet/Lawyers Daughter, BMI)
KARMA CHAMELEON

Culture Club, Virgin/Epic 34-04221 (Virgin/Pendulum, BMI)

SAY IT ISN'T SO

Dzryl Hall & John Oates, RCA 13564 (Hot-Cha/Unichappelt, BMI)

| STILL CAN'T GET OVER LOVING YOU

Ray Parker, Jr., Arista 1-9116 (Raydiola, ASCAP)

MAKE BELIEVE IT'S YOUR FIRST TIME

Carpenters, A&M 2586 (Music City, ASCAP)

ALMOST OVER YOU X

Sheena Easton, EMI-America 8186 (Michael H. Goldsen/Carload Of

Us/Sweet Angel/Atlantic, ASCAP/BMI)

THINK OF LAURA

Christopher Cross, Warner Bros. 7-29658 (Another Page, ASCAP)

UPTOWN GIRL

Billy Joel, Columbia 38-04149 (Joel Songs, BMI)

YOUR PRECIOUS LOVE

Neil Sedaka With Dara Sedaka, MCA/Curb 52307 (Jobete, ASCAP)

GOLD

Spandau Batlet, Chrysahs 42740 (Reformation, ASCAP)

AN INNOCENT

Billy Joel, Columbla 38-04259 (Joel, BMI)

TIME WILL REVEAL

DeBarge, Gordy 1705 (Motown) (Jobete, ASCAP)

SHOW HER

Ronnie Milsap, RCA 13658 (Lodge Hall, ASCAP)

SAVE THE LAST DANCE FOR ME

Dolly Parton, RCA 13703 (Rightsong, BMI)

ONE PARTICULAR HARBOUR

Jimmy Buffett, MCA 52298 (Coral Reefer, BMI)

ALL NIGHT LONG (ALL NIGHT)

Lionel Richie, Motown 1698 (Brockman, ASCAP)

WHISTLE DOWN THE WIND

Nick Heyward, Arista 1-9072 (Bryan Morrison, ASCAP)

HERO

Gladys Knight & The Pips, Columbia 38-04219 (Warner House Of

Music,BMI/WB Gold, ASCAP)

ALL THE RIGHT MOVES

Jennifer Warnes/Chris Thompson Casablanca 814603 (Polygram) (Warner

Tamerlane/Sprockett/WB/Rewind, BMI, ASCAP)

SO BAD

Paul McCartney, Columbia 38-04296 (MPL Communications, ASCAP)

IN YOUR EYES

George Benson, Warner Bros. 7-29442 (Prince Street/Welbeck, ASCAP)

THE CURLY SHUFFLE .

Jump 'N The Saddle, Atlantic 7-89718 (Wise Guy, BMI)

THAT'S ALL

Genests, Atlantic 7-89724 (Pun/Warner Bros., ASCAP)

| NEED YOU

Pointer Sisters, Planet 13639 (RCA) (Porchester/Dale

Kawashima/Orca/Day To Day, ASCAP/Neches River, BMI)

WHEN YOU FALL IN LOVE

Bertie Higgins, Kat Family 4-04164 (Ep|c) (JENLEE/Chappell /Brother

Bills/Rose Key, ASCAP/Lowery BMI)

| JUST CAN'T WALK AWAY

Four Tops, Motown 1706 (MCA) (Good Life/Beau Di-0-Do, ASCAP)

BABY | LIED

Deborah Allen, RCA 13600 (Posey/Unichappell/Van Hoy, BMI)

STRANGER

ELO, Jet 4.04208 (Epic) (April, ASCAP)

YAH MO B THERE

James Ingram With Michael McDonald, Qwest 7-29394 (Warner Bros.)
E|sg;nan/Hen -Al/Kings Road, BMI/Genevleve/Rodsongs PRS/Yellow Brick
Hoa

YOU'RE LOOKING LIKE LOVE TO ME

“eabo Bryson/Roberta Flack Capitol 5307 (All Seasons/Corbett Music

?lus/Hearts Delight, ASCAP

NOTHING LIKE FALLING IN LOVE )

Eddie Rabbitt, Warner Bros. 7-29431 (DebDave/Briarpatch,

BMi/Mallven/Cottonpatch, ASCAP)

ISLANDS IN THE STREAM

Kenny Ro%J rs Duet With DoIIy Parton, RCA 13615 (Gibb

Brothers/Unichappell, BM

HOW MANY TIMES CAN WE SAY GOODBYE

Dionne Warwick And Luther Vandross, Ansta 1-9073 (Goldrian, ASCAP)

ONLY YOU

Commodores, Motown 1694 (OId Fashion,ASCAP)

SEND HER MY LOVE

Journey, Columbia 38-04151 éTmst And Shout/Weed High

Nightmare/Colgems-EMI, ASCAP)

ALLERGIES

Paul Simon, Warner Bros. 7-29453 (Paul Simon, BMI)

TONIGHT | CELEBRATE MY LOVE

Peabo Bryson/Roberta Flack, Capitol 5242 (Almo/Prince Street/Screen

Gems EMI, ASCAP/BMI)

TENDER IS THE NIGHT

Jackson Browne, Asylum 7-69791 (Elektra) (Olas/Kortchmar/Night

Kitchen, ASCAP )

A LITTLE GOOD NEWS

Anne Murray, Capitol 5264 (Chappell/Bibo, ASCAP)

SUDDENLY LAST SUMM

The Motels, Capitol 5271 (Clean Sheets, BMI)

TRUE
Spandau Ballet, Chrysalis 4-42720 (Reformation, ASCAP)

O Bullets are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
@ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording

industrv Assn. of America seal for sales of 2000000 units (seal indicated by triangle).
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Retailing

Tower’s Sales Jump 30% In ’‘83

Chain’s Goman Sees Ongoing Effort In Video, Catalogs

By EARL PAIGE

A Tower Records in Moscow, a
warning to manufacturers about hik-
ing prices, why 1984 will continue
bullish, how Tower views computer
software, the Tower Compact Disc
mutiny, how the consumer magazine
Pulse figures in Tower’s plans—these
and many other topics are covered in a
wide-ranging interview with division
manager Stan Goman, reflecting on
the chain’s banner 1983.

LOS ANGELES—Of all Tower

Records’ diversification into non-
music areas and its innovations in re-
tail, prerecorded video seems the
most dynamic. For one thing, video
has been broken out as a separate di-
vision. And with video stores and de-
partments under the Tower Video
logo, the chain’s image is changing,
indicates division manager Stan
Goman.

With overall 1983 and Christmas
season sales figures not fully tallied,
Goman says the chain as a whole is
probably up 30%. “We had a terrific

Video Club Reverses Ratio
Of Sales/Rental In Chicago

By MOIRA McCORMICK

CHICAGO—An innovative video
sales club has reversed the customary
sales-to-rental ratio here at Down-
town Video and Downtown Records
& Tapes, according to Fred Ginsler,
video division manager. Sales out-
number rentals three to one instead
of vice versa, he says.

Downtown Records launched its
first video outlet last January next to
its flagship Rush St. store, then aug-
mented the 66 W. Jackson location
with video in October and opened a
new phono/video outlet at 9 E. Jack-
son in November. The video sales
club was conceived as the initial pro-
gram to open Downtown Video on
Rush, says Ginsler, and is operating
successfully at all three locations.

Downtown’s video sales club in-
volves an annual introductory pur-
$60, for which the member

< may select one film listing as high as
' $79.95. Each subsequent purchase is

at 10% off. As added incentive to
continue club membership, says
Ginsler, the $60 annual fee/purchase
is not assessed again until the third
year, after which it continues to be
required per annum.

Downtown’s rental club operates
on a similar basis, says Ginsler. “For
the same fee of $60, the customer can

get 12 films; above that, the charge is
$4.95 the first day and $2.50 each ad-
ditional day.” Non-members may
rent titles for a flat $5 a day, he adds.

Ginsler credits Downtown’s selec-
tive stocking, in-store VCR displays
and hand-picked sales staff as further
contributing to the chain’s video for-
tunes. The Rush St. location, he
notes, carries several classic, obscure
and art films to appease the browsing
tastes of its upscale neighborhood cli-
entele. The Loop outlets, situated in a
heavily trafficked working district,
do better with action pictures suited
to “the fast-moving customer who
knows what he/she wants.”

VCRs are “‘constantly in play” at
each of the three Downtown loca-
tions, showing films, music video and
promotional tapes, says Ginsler, *“We
were constantly playing ‘Thriller’
around Christmastime, which is a
traffic stopper,” he notes, “‘and it be-
came our most requested Christmas
title.”

Store personnel in Downtown lo-
cations are selected for their “educa-
tion” in the field. “They’re all video-
philes—they  give critiques on
movies, which the customers really
appreciate,” Ginsler says.
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Sacrament

Christmas last year (1982) in con-
trast to a lot of chains. That’s because
we're less dependent on new or hit
product to make or break us,” Go-
man says. This immunity from hit
turns, he adds, is not because of di-
versification into non-music but “be-
cause we are deep in catalog. We are
very much still a music chain.”

What makes more finite 1983 anal-
ysis difficult i1s the explosive growth
of video. “We’ve opened eight stores
since September,” Goman says, not-
ing that Tower now has 14 units into
video and expects 11 more soon. “If
you throw video in, that’s where the
30% comes from.”

Goman sees music up 15% over
last Christmas. Comparing sales for
this year to stores existing last Christ-
mas, percentage increases are less.

“New York City was our No. 1
store instantly from the day it
opened. It’s beyond anything we en-
visioned,”” Goman states. He says the
chain’s three Japanese stores, in Yo-
kohama, Supora and Tokyo, selling
only U.S. product, are up 25% com-
pared to a year ago. As for industry
speculation on future foreign stores,
he says, “‘I'm waiting for one in Mos-
cow.” Reminded that Tower would
have only one label (Melodyia) to
deal with, Goman says, ‘““We’d bring
everything in anyway. That’s what
we do in Japan.”

Looking to 1984, Goman says,
“There’s a whole new crop of kids
out there. The new music is here and
dynamic. The labels, with a few ex-
ceptions, will have to realize that
raising prices is only going to hurt us.
But we are totally optimistic.”

Of Tower’s dramatic surge in vid-
eo, Goman says many people fail to
realize that the chain went into the
product early, in 1978, and never
backed out. Many connect Tower’s
video expansion with the growth and
impact of Wherehouse and, more re-
cently, Licorice Pizza. “We were in
video rental and then backed out ex-
cept for the one Watt Ave. store in
Sacramento, where we continued all
along to experiment,” he says, allud-
ing to the troubled 1978-81 phase of
video rental plans.

Paradoxically, Tower has pushed
so fast into video lately that it has
outpaced promotion efforts. Goman
says he is working now with Terri
Ball in advertising on a big Los An-
geles promotion. “We opened all
these video stores with no advertis-
ing, and they’re all doing fabulous
business. So now we’re going to come
in and make a splash,” he says.

From its experience, Tower adapts
video to various market and site con-
siderations. Of the eight new stores,
the ones in New York and the Cali-
fornia cities of Concord, Mountain
View, El Toro and West Covina have
video sections. New free-standing
units are in Tacoma and here on Sun-
set and Ventura Boulevards.

“We want to emphasize the Tower
Video image. We feel video is a
neighborhood business, that people
only range about five miles. But there
are exceptions,” Goman says.

“For example, you can target peo-
ple who work near stores. In our only
mall store, a downtown Sacramento
unit, we've adapted around state em-
ployees. We put in a scaled-down sec-
tion, maybe 600-700 pieces. We offer
them our standard $2.50-a-day rent-
al, but they have Saturday and Sun-
day, a whole weekend.”

Referring to a number of areas of
expansion, Goman begs off, reflect-
ing the autonomy and synergism
Tower president Russ Solomon has
built into the company. Goman says

(Continued on page 35)
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PDMagnetics has introduced a new line of video and audio cassettes. The
Super HG StereoChrome video cassettes come in two lengths for both
Beta and VHS, and the HG Chrome series is available in three lengths on
each format. The company’s audio cassette line features 500 Crolyn HG
(IEC Il), Tri-Oxide FERRO HG (IEC 1) and 1100 Metal HG (IEC IV) cassettes.

Passport Designs Inc., manufacturer of the Soundchaser Computer Music

System and publisher of Soundchaser Music Software, has expanded its

software line with Polywriter, a music writing program for the Apple Il, Il +

and lle and Apple compatible computers. The Polywriter allows users to

get a printout of music played on the Soundchaser keyboard in any de-
sired score format.
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This listing of new LP/Tape releases is designed
to enable retailers and radio programmers to be
up-to-the minute on available new product. The
following configuration abbreviations are used:
LP—album; EP—extended play; CD—Compact
Disc; CA—cassette; 8T—8-Track. Multiple re-
cords and/or tapes in a set appear within paren-
theses following the manufacturer number.

POPULAR ARTISTS

ACCEPT
Balls To The Wall
LP Portrait BFR 39241 (CBS).
CA BRT 39241

AUSTIN, PATTI
Body Language
LP CBS Associated Labels
PZ 36503 (CBS)...
CA PZT 36053.....

...no list
....no list

Billboard-

BECK, JEFF
Blow By Blow
CD Epic EK 33409 (CBS).
CA PET 35684.....

BLUE OYSTER CULT
Mirrors
LP Columbia PC 36009 (CBS) ................ no list
CAPCT 36009 ... no list

BON JOVI
Bon Jovi
LP Mercury 814 982 1 (PolyGram)...... $8.98
CABl49824 ... ... $8.98

BOSTON
Don’t Look Back
CD Epic EK 35050 (CBS)....
BREWER, TERESA
Sophisticated Lady
LP Columbia PC 37363 (CBS) ............... no tist
CA PCT 37363 cereeneenO fist

BROKEN E
Time For A Change
LP Polydor 817 280 1 (PolyGram) ....... $8.98

....no list
......... no list

....no list

New LP/TapeReleases

CA8172804.......

CHEAP TRICK
All Shook Up
LP Epic PE 36498 (CBS)
CA PET 36498..
CHRISTINA
Sleep It Off
LP Mercury 814 980 1 (PolyGram)...... $8.98
CA 814 980-4 $8.98
COSTELLO, ELVIS
Armed Forces

..$8.98

....no list
...... no list

LP Columbia PC 35709 (CBS) ....No fist
CA PCT 35709 ....... ...no list
Trust
LP Columbia PC 37501 (CBS) ...... .no list
CA PCT 37051 ..o no list
DYLAN, BOB

Greatest Hits

CD Columbia CK 09463(CBS). .no list

DYLAN, BOB
Slow Train Coming

Survey For Week Ending 1/14/84

LP Columbia PC 36120(CBS) 2t ..no fist CD Columbia CK 38200 (CBS)... ....no list

CAPCT 36120 .. .no list Innocent Man
EARTH, WIND & FIRE CD Columbia CK 38837 (CBS). .no list

All In All JOURNEY

LP Columbia PC 34905 (CBS) srieeneen O list Escape

CA PCT 34905 Enoflist CD Columbia CK 37408 (CBS)........ no list
EARTH, WIND & FIRE e

Powerlight ia CK CBS)....cco.e. list

€D Columbia CK 38367 (CBS)........... no list (S CERR RS B0 (el nolts

Raisel JUDAS PRIE)ST

. A Defenders Of The Faith

Cb Columbia CK 37548 (CBS)......n0 lst LP Columbia FC 39219 (CBS) ... no list
EDMONDS, DAVE CAFCT 39219........... = no list

D.E KANSAS

LP Columbla PC 37930 (CBS) .....no list Monolith

CA PCT 37930 ........ aolst LP CBS Associated Labels PZ 36008
ELECTRIC LIGHT ORCHESTR’A (CBS)............ . ..no list

Discovery CA PZT 36008.. ..no list

LENNON, JOHN & YOKO ONO

Midli

LPs

€ Copyright 1983, Biiloard Publications, inc. No part of this publication may be reproduced. stored n a retrieval system, or transmitted. in any form
or by any means, electronic, mechanical, photocopying, recording, or otherwise, without the prior written permission of the publisher

= —
& =
— = Suggested - | = Suggested
« | 5|2 st | x| 5|32 List
g4 5|3 (5|3 Prices
= | = | o« TITLE =& | o | TITLE LP,
@ 5| | Arist Dist. | Cassettes, 2|5 | & | Adist Dist. | Cassettes,
= | S| = | Label, No. (Dist. Label) Co. 8Track | — | 5 | = | Label, No. (Dist. Label) Co. 8-Track
e = —
. 971 26 |22 | 11| JUDAS PRIEST 1983
1 013, 0% 7 The Sad Wing Of Destiny
— RCA AYL1-4447 RCA 5.98
2 |2 |79 | DAVID BOWIE 1972 272915 E(Laylsacoysmw 1980
g;‘:nmf And Fall Of Ziggy Columbia PC-36347 CBS i
RCA AYL1-3843 RCA 598 | 28(43| 5 gUCkK'Nr?HA%NkICKS 1975
) uckingham Nicks
34 |29 SjTaEELY DAN 1977 Palydor 5058 poL | 598
MCA 37214 MCA 5.98 29 36| 9 ()WMY BIUF[E’tFtI' g 1977
- anges In Latitudes,
3 e %SG%FY R e Changes In Attitudes
s = 307501131 AFROSHT T -
5 |7 |23 | ELTON JOHN .
Elton John's Greatest Hits Toys In The Attic
MCA 37215 MCA 5.98 Columbia PC-33479 CBS
6 | 8 [11 | RICK SPRINGFIELD 1982 SHISSIINREENEIET O 1976
Sgccess Hasn't Spoiled Me Columbia PC33848 -
RCA AYL1-4767 RCA 598 [32/39]| 5 gAVIDPBOWIE 1973
1 owie Pinups
T1S 1P| Bl o o ROA AV o | 598
Columbia PE 32544 . c8s |  |33!/26|13 gIM%N S?glGARFUNKEL 1966
ounds ilence
. Spjes Jngles\ﬁ;g?N 1979 -Columbca PC-9269 CBS -
ASM 3187 = Rca | 598 |34[31|71 [HE lv\thl? ’ 1970
ive eeds
) e (L érEe’g(t)SSHtMJi'(s 1980 MCA 37000 | mea 5.98
Columbia PC-36865 . cBS 35,3267 iTtEELY (lj)AN 1975
aty Lie
10 (13 | 45 F{?Z SCAGGS 1980 MCAy370l43 -~ 598
Columbia PC-36841 CBS 36 33|79 | DAN FOGELBERG 1975
11 (10 [63 | THE PRETENDERS 1981 Captured Angel
Extended Play __ Epic PE 33499 €8s _
Sire SIR35%63 wea | 598 | 373827 | NEIL DIAMOND CLASSICS 1983
12 {11 |75 | THE MONKEES 1976 The Early Years
The Monkees’ Greatest Hits Columbia PC-38792 8BS
Arista ABM 8061 Rea | 598 ['38730(33| JIMMY BUFFETT 1974
13 (12|77 DAN FOGELBERG 1974 Livin & Dying In 3/4 Time
Souvenirs MCA 37025 CBS 5.98
__Epic PE 33137 C8S 39| 34| 25| JUDAS PRIEST 1977
14 [17 [ 71| THE WHO 1971 Sin After Sin
Meaty, Beaty, Big And Columbia PC-34787 CBS
Bouncy 40 | 45 | 47 LOGGINS AND MESSINA 1976
MCA 37001 MCA 5.98 “Best Of Friends”
15 [ 27 [21 | ELTON JOHN Columbia PC-34338 CBS
Etton John's Greatest Hits 41| 23] 37| DAVID BOWIE 1977
Vol.il Heroes
MCA 27216 mca | 598 RCA AYL1-3857 - ReA | 5.98
16 |14 | 23 | STEELY DAN 1980 4249 5 1070 1978
Gaucho Toto
MCA 37220 | mca | 598 Columbia PC-35317 | c8s
17 {24 | 69 | ALAN PARSONS PROJECT 1979 43|46 7 MICHAEL JACKSON AND
ve 598 THE JACKSON 5 1983
Arista ABM 8067 RCA g Great Songs & Performances
18 | 20 | 63 RON McLEPAN 1971 Motown 5-312-ML MCA 5.98
merican Pie
United Atists LN 10037 e | 598 |44 m rz:ggurL%‘?Eust 1979
19 25|21 %,YNYRD Sé(YLNE?\J 0 1973 Columbia PC-36087 cBS
ed Leh-Nerd Ski- f— —
Nerd 454849 sPYRO GYRA 1979
MCA 37211 MCA 598 Mormng Dance
2018 | 73 | THE WHO 1978 B Infinity 37148 MCA 5.98
Who Are You
MCA 37003 wa | 508 |46]37|7° BmeF?ﬁaﬁLBERG 1972
21|15 | 21 MIKE OLDFIELD 1973 Epic Stock PC 31751 CBS
Tubular Bells i — -
Virgin/Epic PE 34116 ) c8s 147 m EDDIE MONEY 1977
22 (19 | 43| ELVIS COSTELLO 1978 Eddie Money
This Year's Model Columbia PC-34909 CBS
Cotumbia PC 35331 CBS 48 | 44 | 47 AL GREEN 1975
23 |21 |73 | STEELY DAN 1972 i
) A Greatest Hits Vol. |
%E :t”agy A Thrill wea 508 | Motown 5283 MCA 5.98
24|16 |23 | VARIOUS ARTISTS 1983 ) WEATHER REPORT 1977
25 #1 Hits From 25 Years Heavy Weather
| _ Motown M5-308 ML2 MCA 9.98 Columbra PC-30661 CBS
25| 9 |77 | DAN FOGELBERG 1977 50|40 | 29 | JEFF BECK 1975
Netherlands Blow By Blow
Epic PE 34185 CBS Epic PE 33409 cBS

CD Jet ZK 35769 (CBS)............ccco........nO list
Secret Messages Milk And Honey
CD Jet ZK 38490 (CBS) .......coccooocor ..no list ::.:P Pao{ydor 817 238 1 (Poinram) ....... §8 93
FOGELBERG, DAN ABL72384
Greatest Hits LEWIS, RAMSEY
CD Epic EK 38308 (CBS)..... .no list Routes
GRANT, EDDY LP Columbia PC 36423 (CBS). -...no list
Walking On Sunshine CA PCT 36423 ... ....no list
LP Epic PE 36244 (CBS) .no list LOGGINS, KENNY
CA PET 36244.. N — ..no list High Adventure
JACKSON MICHAEL CD Columbia CK 38127 (CBS)...............no list
Off The Wall LOVERBOY
CD Epic EK 35745 (CBS).... ..no list Keep It Up
Thriller CD Columbia CK 38703 (CBS)...............no list
CD Epic EK 38112 (CBS).......... ....no list THE MALEMEN
JOEL, BILLY Express Male
The Stranger LP Mercury 814 983 1 (PmyGram) . $8.98
CD Columbia CK 34987 (CBS)...............no list CAB149834.. ... - .$8.98
52nd Street MANHA_TTANS
CD Columbia CK 35609 (CBS)...............no list Black Tie
Glass Houses LP Columbia PC 37156 (CBS)...............no Iist
CD Columbia CK 36384 (CBS)...........no list CAPCT 37156 oo no list

Nylon Curtain (Continued on page 35)

PREFERRED
STOCK:

Dauve Roy—Record Toun— Buyer
MUSICIAN has been a great addition to
our magazivie sales. Theor timely articles
and reviews bave a great effect on our
customers, and they belp to influence
additional sales of LIS and tapes.”

Suzanne Rustatter—Licorice Pizza—
G.M. Manager “Due to the diversity of
their editorial, MUSICIAN appeals 1o
cortvonie into music. I strongly beliere theat
the buterviens and record reviews bare a
lot to do with our customers purehasing
those respective albums.”

A Billboard Publication

Provide vour customers with the

information they want before they buy.
Stock MUSICIAN Mcagazine today. For
more information, call John Morse
collect at (617) 281-3110.

' SPECIAL OFFER

$14 for 12 issues. |
If music is your business, yet you bave neither speace nor I
demand for nisic publications, don't sell yourself sbort.

Take adrantage of this special offer for a personal I
subscription and sce 40% off the newsstand price. I

Nanie

Address

Cin State ) e ey

Store Name

Signatire

Send to: MUSICIAN, Box 701, Gloucester, MA 01930. DA314
( ¢ ¢« ¢ ¢ ¢ ¢ ¢ J r £ ¢ ¢ fF & I |
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Video
. Music Programming

MTV Adds & Rotation

As of 1/4/84
This report does not include those videos in recurrent or oldie rotation. For further information, contact Buzz
Brindle. director of music/programming, MTV (212) 944 -5399.

NEW VIDEOS ADDED:
Lloyd Allen, “I Keep Looking At You,” Epic
Armband, “I Need,” IRS
Combo Audio, “Romanticide,”” EMI America
Honeys, “Running Away,” Rhino
James Ingram/Michael McDonald, “Yah Mo B There,” Qwest
Mink Deville, “Each Word Is A Beat,” Atlantic
Motels, “‘Remember The Nights,” Capitol
Oda, “Power Of Love,” No label.
Pretenders, ‘‘Middle Of The Road,” Sire
Van Halen, “Jump,” Warner Bros.
Yello, “Lost Again,” Elektra

HEAVY ROTATION (maximum 4 plays a day):
Big Country, “In A Big Country,”” Mercury
Culture Club, “Karma Chameleon,” Virgin/Epic
Rodney Dangerfield, “Rappin’ Rodney,” RCA
Doors, “Gloria,” Elektra
Duran Duran, “Union Of The Snake,” Capitol
Don Felder, “Bad Girls,” Asylum
Genesis, ‘That’s All,” Atlantic
Heaven, “Rock School,” Columbia
Journey, “Send Her My Love,” Columbia
Daryl Hall & John Oates, “Say It Isn’t So,” RCA
Cyndi Lauper, “Girls Just Want to Have Fun,” Portrait
Huey Lewis, “Heart And Soul,” Chrysalis
Huey Lewis, “I Want A New Drug,” Chrysalis
John Cougar Mellencamp, “Crumblin’ Down,” Riva/PolyGram
John Cougar Mellencamp, “‘Pink Houses,” Riva/PolyGram
Night Ranger, “Rock In America,” Camel/MCA
Aldo Nova, “Monkey On Your Back,” Epic
Robert Plant, “In the Mood,” Atlantic
Police, “‘Synchronicity II,” A&M
Police, “Wrapped Around Your Finger,” A&M
Rainbow, *Street Dreams,” Polydor
Romantics, “Talking In Your Sleep,” Nemperor/CBS
Lionel Richie, “‘All Night Long,” Motown
Rolling Stones, “Under Cover Of The Night,” Rolling Stones
.38 Special, “If I'd Been The One,” A&M
U2, “I Will Follow,” Island
Yes, “Owner Of A Lonely Heart,” Atlantic
ZZ Top, “TV Dinners,” Warner Bros.
MEDIUM ROTATION (maximum 3 plays a day):
ABC, “That Was Then, This Is Now,” Mercury
Alcatrazz, ‘Island In The Sun,” Rocshire
Adam Ant, “Strip,” Epic
Blue Oyster Cult, “Shooting Shark,” Columbia
Irene Cara, “Why Me,” Geffen
Dokken, ‘‘Breaking The Chains,” Elektra
Bob Dylan, “Sweetheart Like You,” Columbia
Fixx, “Sign Of Fire,” MCA
Elton John, “That’s Why They Call It,” Geffen
Lords Of The New Church, “Dance With Me,” IRS
Eddie Money, ‘“The Big Crash,” Columbia
Motley Crue, “Looks That Kill,” Elektra
Ozzy Osbourne, ‘‘Bark At The Moon,” Associated
Real Life, “Send Me An Angel,” MCA
Stan Ridgeway & Stewart Copeland, “Don’t Box Me In,” Universal
Paul Rodgers, “Cut Loose,” Atlantic
Spandau Ballet, “Gold,” Chrysalis
Talking Heads, “This Must Be The Place/Naive,” Sire
The Alarm, “The Stand,”” IRS
X, “True Love, Part Two,” Elektra
LIGHT ROTATION (maximum 2 plays a day):

AC/DC, “Flick Of The Switch,” Atlantic
C.S. Angels, “Independence Day,” Arista
Big Country, “Fields Of Fire,” Mercury
Black Sabbath, “Trashed,” Warner Bros.
Blue Peter, “Don’t Walk Past,” Ready
Bongos, ‘“‘Numbers With Wings,” RCA
John Cafferty & the Beaver Brown Band, “On The Dark Side,” Scotti Bros./CBS
Irene Cara, “The Dream,” Network
Kim Carnes, “Invisible Hands,” EMI America
Clarence Clemons, ‘“Woman's Got The Power,” Columbia
Jimmy CIiff, “Reggae Nights,” Columbia
Comateens, *‘Late Mistake," Virgin/Mercury
Elvis Costello, “Let Them Talk,” Columbia
Crack The Sky, ‘Mr. D.J.,”” Criminal
DeBarris/Knight, “Obsession,” Gold Mountain
Echo & the Bunnymen, “Never Stop,” Sire
End Games, “Love Cares,” Virgin/MCA
Enforcers, “Sudden Impact,” Viva
English Beat, *‘Best Friends,” IRS
Firefall, “Runaway Love,” Atlantic
Fitz, “Audio/Video,”” Topflight
Freez, “Pop Goes My Love,” Streetwise
Girlschool, *‘Play Dirty” Mercury
Herbie Hancock, “Autodrive,” Columbia
Headpins, *“Just One More Time," Solid Gold/MCA
Heart, “Allies,” Epic
Hilary, “Kinetic,” MCA
Hyts, “Backstabber,” Gold Mountain/A&M
Howard Jones, “‘New Song,” Elektra
Danny Johnson, “Love Thing,” Lipstick
Joshua, “Broken Dreams,” Enigma/Greenworld
Let’s Active, “Every Word Means No,” IRS
Machinations, “Pressure Sway,” Oz/A&M
Manfred Mann, *“Demolition Man,"” Arista
Naked Eyes, “When The Lights Go Out,” EMI America
Nena, “99 Luftballons,” Epic
New Order, ‘‘Confusion,” Streetwise

(Continued on page 59)

SOFTWARE CHART

Retailing

ANALYSIS

‘Miner’ Mines Classic Qualities

“Miner 2049er,” published by Big
Five Software, has been a top selling
item since it entered the marketplace
a year ago. Its clean, fun humor and
fast action make it destined to be-
come a classic.

Author Bill Hogue, 22, notes the
company’s general manager, Ted
Wittberg, has long been fascinated
with Walt Disney productions. *“His
game is clean, wholesome fun. The
violence is tongue-in-cheek, and the
game contains a lot of humor,” he
adds.

The game, at number 20 this week,
takes place in the year 2049. Bounty
Bob is chasing Yukon Yohan
through a labyrinth of mine shafts.
During Bob’s climbing, running and
leaping through the mines, he en-
counters an array of mutants. Game
action is similar to “Donkey Kong.”

Unlike “Donkey Kong,” “Miner
2049er” contains some 10 different
screens of mine shafts, and Bob never
catches up with Yukon Yohan. But
in an upcoming sequel, Bob will meet
his rival, it is anticipated.

Hogue spent more than six months
working on this title. He had previ-
ously published nine software pack-
ages for the Radio Shack TRS 80.
“Miner” was his first hit. It is esti-
mated that the company has sold
about 200,000 copies.

Micro Lab, based in Chicago, has
been marketing the Apple version of
this game. The company, headed by
Stan Goldberg, is also enjoying
healthy sales on it.

Many titles on the entertainment
chart have maintained positions since
the chart made its debut 13 weeks
ago. Some of these titles such as

“Blue Max” by Synapse Software,
available on only two systems, and
Sir-Tech’s “Wizardry” and *“Legacy
Of The Llylgamyn,” available for
Apple computers, show sales figures
comparable to titles that can be
found on an array of systems.

According to Tom Measday of
Broderbund, certain titles become
classics and are consistently recom-
mended to customers. The compa-
ny's “Choplifter” is said to be sold as
a “must” piece of software during an
initial hardware sale. The same is
said of “Wizardry,” one of the oldest
adventure games.

Similarly, “Blue Max,” a 3D
scrolling game that simulates a bi-
plane, is receiving the same kind of
sales attention given.to ‘“‘Wizardry”
and “Choplifter.”

FAYE ZUCKERMAN

Now Playing

‘Artdisc’ Mixes Computer, Live Action

By FAYE ZUCKERMAN

A laser videodisk producer/experi-
menter in New York City has merged
computer and videodisk technology
to come up with an interactive pack-
age to be launched this year. In es-
sence, the new package will combine
live action with random selection
possibilities provided by a computer.

For example, say Peter Crown and
Jennifer Scanlin, who head up the
project, a portion of the disk will fea-
ture “‘personal humor™ in which the
user asks the computer/disk a ques-
tion, and the answer emerges in the
form of a live action psychologist
played by soap opera satirist Mitchell
Kriegman,

Kriegman, who is the project di-
rector, has chosen three other artists
to assist in the making of this new
form of software: filmmaker George
Griffin, Laurie Anderson and chore-
ographer Pooh Kaye.

Romulus Productions Inc. of New

Print On
_ Print __

This column offers dealers a sam-
pling of major new folio releases.

Carl Fischer Music Distributors,
with locations in New York, Chicago
and Los Angeles, has just completed
its first 1984 Buyer’s Guide, which
the company touts as *‘52 pages of ev-
erything a music store needs.”

Hal Leonard Publishing opens
1984 with a number of new folios, led
by personality releases “Pipes Of
Peace” by Paul McCartney ($8.95),
“Memories” by Barbra Streisand
($8.95) and “Rant N’ Rave With The
Stray Cats” ($7.95). In the ‘‘real”
oldies category, ‘The Ultimate Se-
ries—Singalongs!”  contains 100
chestnuts in spiral bound ($16.95)
and perfect bound ($12.95) editions.

Columbia Pictures Publications
has issued the soundtrack music of
Barbra Streisand’s “Yentl” ($9.95),
which is available to retailers in a
baker’s-dozen browser box, offering
13 copies at a 50% discount plus one
free. That comes out to $59.70. A
personality newcomer from Colum-
bia is “The Fixx Songbook” ($9.95).

Warner Bros. Publications has a
second volume of 1983 hit recaps at
$6.95 and has issued Paul Simon's
“Hearts And Bones™ ($9.95).

www.americanradiohistorv.com

York City is calling this software
package “Artdisc.” It has been fund-
ed by grants from the National En-
dowment for the Arts and by the
New York State Council for the Arts.
Scanlin and Crown both hope that
this project will eventually be made
available for the home market.

Currently, “Artdisc” is slated to be
featured in museums. But, Scanlin
and Crown say, ‘‘Video games intro-
duced people to interactivity; now vi-
deodisks will bring interactive video
to the consumer.”

* Kk Kk

When E.F. Hutton speaks: In the
'60s, “‘hotlines™ emerged. In the '80s,
the ““Huttonline” burgeoned. At least
that is what E.F, Hutton has said
about its new electronic information
service for the company's retail
clientele.

The service, which recently went
on line, provides retailers with invest-
ment information, account data, re-
search and electronic mail—a new
emerging communication network.
And for those Hutton customers who
don’t own a microcomputer, the firm
will offer IBM Personal Computers,
which clients can order through their
account executives.

The company also assures that it
can deliver information through vi-
deotex terminals, word processors
and data terminals. For example,
Florida's Hutton customers can get
information through Viewtron, a vi-
deotex service.

Initiating new communication
technology is not new to Hutton. In
1904, the year the firm was founded.
Edward F. Hutton financed the first

The “Polywriter” requires one
disk drive, a monitor, a printer inter-
face and a printer with graphics. It
retails for about $595.

PolyGram Joins
With Musician
In New Contest

NEW YORK—PolyGram Rec-
ords and Musician magazine are co-
sponsoring a first quarter “Music On
The Move” contest with a strong re-
tail pull.

Contestants are being asked to an-
swer five categories of questions in-
volving album product by John Cou-
gar Mellencamp, Def Leppard, Big
Country and Kiss. Since answers re-
quire an inspection of the album cov-
ers, the contest is viewed as a big re-
tail draw.

Entry blanks for the contest, for
which no purchase is required, ap-
pear in the February issue of Musi-
cian, which goes on sale Jan. 15. In
case of a tie, winners will be chosen at
random and notified within weeks af-
ter entries are due March 15.

The grand prize is the $1,000 list
top-of-the-line Bose 1401 Series II
Direct/Reflecting Music  System.
There are 25 second prizes of a cas-
sette of each of the contest albums
and a one-year subscription to Musi-
cian and 50 third prizes of a Musician
T-shirt.

For retailers, contest sponsors are
providing four-color posters to Poly-
Gram/Musician accounts.

private coast-to-coast wire. Today.
E.F. Hutton holds a Western Union
contract numbered 1.7
*x Kk K
Musical processing: A company
based in Half Moon Bay, Calif. has
launched a music writing processor
package for Apple computers. Enti-
tled the “Polywriter,” it allows users
to get a print out in musical note
form of sounds made on the compa-
ny's computer add-on keyboard.

The publisher of the music soft-
ware, Passport Designs, reports that
standard music notation can be print-
ed off this program. It handles note
division, scconds, accidentals, ties.,
flags and beams, split stemming, trip-
let brackets, rests and any time signi-
ture as well as providing editing
functions.
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Pro Equipment & Services

Fairlight Develops Demo Studios

Firm Battles Obstacles To Use Of Computer Instrument

By SAM SUTHERLAND

LOS ANGELES—How can you
sell studio operators, producers, mu-
sicians and composers a leading-edge
computer musical instrument when
daunting price, challenging opera-
tional sophistication and the prolifer-
ation of lower cost synthesizers and
outboard effects block the way?

In the case of Fairlight Instru-
ments, the Australian firm behind
the unique Fairlight Computer Musi-
cal Instrument (CMI), the answer
has been to launch its own network
of low-cost, high-tech demonstration
studios. While the Fairlight CMI had
already carved out an enviable niche
among top-flight recording artists,
producers and composers, with a fast
rising star among film and tv effects
and music mavens, Fairlight presi-
dent Kim Ryrie was impatient.

Ryrie believes that the system’s
full capabilities actually make it ex-
tremely cost-effective—if the opera-
tor understands the full capabilities
of the device, a true computer capa-
ble of translating sophisticated com-
position and performance software
into a dizzying array of uses.

“We're starting a network of these
little studios, where you can go in
and use the Fairlight and an eight-
track recorder, starting at $25 an
hour,” explains Ryrie. “It enables
people to get their hands on the sys-
tem, and that’s always the problem
for us.”

Ryrie says he spent the past year
screening available recording equip-

ment for the demo rooms, “trying to
configure a system with low cost and
high quality.” Because the Fairlight’s
own scheme utilizes eight discrete
outputs, allowing equalization and
effects to be applied to up to eight dif-
ferent voicings during a single opera-
tion, the corresponding multi-track
tape format was a natural choice.
Mixing down to stereo pairs would
allow users to assemble considerably
more complex programs—typically
24 tracks of instrumental informa-
tion with three additional tracks free
for overdubs, and a last track re-
served for the synch signal.

The first room, built in Fairlight’s
home base of Sydney, employed a
Tascam 58 recorder, a 24-channel
Soundcraft console, Quantec room
simulation and various outboard sig-
nal processors. A 3%-hour training
program, utilizing a videotaped pre-
sentation, provides first-time users
with a rundown of the system prior
to the session, and most clients will
employ an assistant during the first
session to help lead them over the
hurdles. After that, however, Ryrie
says most studio clients will book
time alone.

If Ryrie’s rooms are physically
compact, owing to the nature of the
CMI itself, Ryrie notes that the
rooms already offer two-track digital
recording, using Sony’s F1 digital au-
dio processor and Beta format
VCR’s, supplied at optional cost.

Since opening the Sydney room,
Fairlight has spread the training stu-
dio concept to the U.S. first, in line

With your apex printer
you'll print label copy
right on your cassette.

Print up to 5,000 units per hour.
Save time, money, trouble, space.
Eliminate inventory problems, costly label overruns.

Save 4¢ or more per cassette.

4 models to choose from:

Two one-color table top models.
Two high production multi-color consoles,
that print up to three colors in one pass.
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AUDIOMATIC CORPORATION i

400 Madison Avenue

New York, New York 10017
Telephone: (212) 308-6888
Telex: 12-6419

with the company’s offbeat manage-
rial scheme, which mirrors Ryrie’s
own itinerant movements as he shut-
tles between Sydney and the two
American coasts. Two training and
demonstration rooms have already
been established in Manhattan’s
Soho district, while Fairlight’s U.S.
marketing base, in West Los Angeles,
has recently relocated from its origi-
nal site at the Village Recorder to its
own separate location.

Relatively low investment per
room suggests Fairlight can indeed
follow its intended course of gradual-
ly extending its network of demo stu-
dios. For its most complete room set-
up—which  incorporates  video
synchronization for film and televi-
sion scoring—Ryrie estimates the
equipment cost at $60,000 to
$70,000. A more compact configura-
tion intended solely for conventional
audio recording and demonstration
of the CMI’s various performance,
composition, printing and other fea-
tures, can be equipped for around
$40,000.

Ryrie envisions rooms at both ends
of that spectrum, noting that the
original Sydney room needed film
and tv compatibility because of
strong demand for the Fairlight’s
wide-ranging sonic abilities from the
busy Australian film community.
That same demand exists here, where
the Farilight is already moving on a
fast track with film and video clients,
thanks to its versatility in effects gen-
eration as well as scoring and musical
synthesis.

Dealers abroad are already mar-
keting the product in Holland,
France, West Germany, Italy and Ja-
pan. The latter two countries are
each represented by two Fairlight
dealers.

Given the CMI’s stature as an ac-
tual computer, Ryrie indicates that
the service-intensive nature of the de-
vice, as well as the need for constant
upgrading of both hardware and soft-
ware, make the network of demon-
stration studios a practical means of
maintaining contact with users. Al-
though Fairlight has researched the
development of musical software
programs for use on home comput-
ers, thus far Ryrie says the logical
course is to concentrate on the CMI
itself.

“We felt we didn’t want to go
down-market, because we believe
other companies will emerge to serve
that market,” notes Ryrie, who does
confirm three other projects under
wraps, described only as compatible
with the CMI itself.

Available refinements have includ-
ed improved voice cards designed to
answer the earliest criticism of the
original Series 1 CMI, which Ryrie
admits posed problems with the fidel-
ity of the signals. The new generation
cards have 10 times the transient re-
sponse of the old, and now boast a
much broader bandwidth, approach-
ing 20 khz at the top end. The signal-
to-noise ratio has also been increased,
now specified at 85 db.

Other new twists include the avail-
ability of a real-time composition lan-
guage, Page R, unveiled at the Audio
Engineering Society conference last
year, and the incorporation of both
MIDI computer coding and SMPTE
time code on a single card. Ryrie
notes that the CMI is also being up-
dated to “talk” with FM-based key-
board synthesizers and non-MIDI
electronic instruments such as drum
machines.

These and various other modifica-

tions can be retrofit to the older series
AT far alhAnt TY NN
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. NewProducts

FP31 MIXER
83-2-52

Shure Brothers Inc. introduces the FP31, a compact, portable microphone
mixer designed for electronic news gathering and field production use, in-
cluding film, video and remote broadcast applications. The FP31 features
three locking type input connectors located for easy access on the mixer’s
left side, corresponding to the input level control side of the mixer, and
two three-pin output connectors on the unit’s right side. The mixer, which
comes with a carrying case and shoulder straps, has a price tag of $830.

Dolby Cassette Duplicator

LOS ANGELES—Cetec Gauss
has started filling orders on updated
versions of its Series 2400 high speed
cassette duplicating systems incorpo-
rating Dolby HX Professional head-
room extension circuitry.

Yamaha Funding
‘Wired' Series

LOS ANGELES—Yamaha is
bankrolling a major radio series ex-
ploring the evolution of electronic
synthesizers and instruments. The
firm is funding a 26-part program,
“Totally Wired: Artists In Electronic
Sound,” now running over public ra-
dio stations across the U.S.

The series, which first began airing
in October, employs interviews with
37 leading artists known for their
roles in advancing the art of electron-
ic music. Producers John Kiliberto
and Kimberly Haas also received
grants from Sequential Circuits Inc.,
producers of the Prophet electronic
keyboard line; the Pennsylvania Hu-
manities Council, and the Pennsylva-
nia Council on the Arts.

Featured artists include Vangelis,
Karlheinz  Stockhausen, Robert
Moog, Wendy Carlos, Philip Glass,
Klaus Schulze, Chick Corea, Terry
Riley, Kraftwerk, Otto Luening,
Tangerine Dream, Lyle Mays,
Thomas Dolby, Jon Appleton, Mor-
ton Subotnick, Malcolm Cecil, Ultra-
vox, Jan Hammer, Charles Dodge,
Laurie Spiegel, Bernard Krause,
Donald Buchla, Richard Teitelbaum,
Patrick Gleeson, Depeche Mode and
Steven Halpern.

The Sun Valley, Calif. company is
also offering a conversion kit en-
abling owners of existing Series 1200
high speed duplicators to retrofit
their systems with the Dolby HX bi-
asing device.

Dolby HX Professional circuits,
initially developed by Dolby Labs in
conjunction with Bang & Olufsen for
home cassette systems, are designed
to allow an effective increase in us-
able recording headroom on cassette
tapes. Highest frequency information
is claimed to be recorded more accu-
rately without added distortion or
loss of effective signal-to-noise ratio.

Gauss systems outfitted with the
optional HX Pro equipment afford
six pre-settable bias settings and du-
plicating speeds of 64:1 and 32:1. The
HX Pro device is supplied with two
presets, one for ferric oxide tape for-
mulations and a second for chromi-
um dioxide tapes; a third position is
provided for those users who wish to
utilize more esoteric tape formula-
tions, such as metal particle tape, em-
ploying their own adjustments.

HX Pro can be used on either du-
plicating speed, with each slave unit
in a given duplication chain capable
of adding the biasing technique as di-
rected by the operator, using individ-
ual on/off switches for each slave.

License fees for use of the system
are not demanded by either Cetec
Gauss or Dolby, since Cetec will ab-
sorb the one-time royalty charge at
the time of equipment purchase. Ac-
cording to a spokesman for Cetec
Gauss, initial clients in the U.S., Eu-
rope and Asia include CBS Records
subsidiaries in Canada, Holland and
the U.K.
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AMPEX
GRAND MASTER 456

Consistency is what you get with Ampex Grand Master® Consistency proven by testing. For example, every
456. Consistency you can count an, reel after reel, reel of 2” Grand Master 456 is tested end-to-end and
case after case, year after year. edge-to-edge, to make certain you get virtually no
Consistency that begins with manufacturing. Every tape-induced level variations from one reel to the

reel of Grand Master 456 Studio Mastering Tape is made next. The strip chart in every box of 2” 456 proves it.
from the finest raw materials—base films, oxides, and But, consistency is what you expect from the audio
binders. And they’re inspected for quality and quality leader. That’s why more recording professionals
consistency every step of the way. Consistency that is have more confidence in Ampex tape than in any other

assured by over 118 stages of inspection. AM pE x studio mastering tape.

Amboex Corporation « One of The Signai Companies Z

ape Division, 401 Broadway, Redwood (ty, CA 94063, (415) 367-3809
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By ERIN MORRIS

LOS ANGELES

At Lion Share Recording Studios, Rod
Stewart is cutfing tracks for his upcoming al-
bum on Warner Bros. with producer Michael
Omartian. John Guess is engineering, with
assistance from Tom Fouce . . . Omartian is
also producing cuts on Donna Summer, with

Guess behind the board and Larry Fergusson
seconding . . . Producer Ramon Arcusa and
engineer Humberto Gatica are mixing Julio
Iglesias’ latest project.

Cindy Nelson is laying tracks with producer
Mark Hudson at the Village Recorder. Jeff
Harris is at the controls, with Doug Williams
assisting.

Studio Track

Stephen Marcussen is mastering new sin-
gles for Stevie Nicks, Teena Marie and
Bette Midler at Precision Lacquer.

New MCA artist Steve Crane is cutling
tracks for his debut LP at Sunset Sound, with
Steve Lukather and Jai Winding producing.
Shep Lonsdale is engineering . . . Japanese
artist lruka s finishing her upcoming release

with Mr. Kambe producing and Kent Neber-
gall engineering . . . Producer Vini Poncia is
working on a remix of the Breaks' upcoming
single for RCA, with Bobby Schaper engi-
neering and Bill Jackson assisting.

At United Western Studios, Chuck Fran-
cour & the Hard Corps are finishing mixing
their next album, with Francour producing.

tari just raised the quality
of pre-recorded cassettes.

The new DP80 ‘‘Faster Masters” high-speed

these important features:

audio duplicating system: Quality comes up to ] Normal and chrome tape capability.

speed. The new DP80 Master Reproducer runs 7% ] Front accessible, plug-in modular electronics.

1ps masters at an amazing 480 ips. By doubling the old, [ Advanced dual capstan, D.C. servo drive for

marginal standard which relied on 3% ips masters
plugging along at 240 ips, we’ve just taken the music
cassette out of the early seventies and raised its quality ~ [J Status monitoring (optional).
to a higher level. The new DP80 will produce the
kind of cassettes the discriminating new music

buyers of the 80’s want.

High production yields are still an essential
aspect of the new DP80. This 64:1 system may be
expanded up to 20 slave recorders and has been
engineered with advanced design electronics and

Contact Mike Pappas, Otari Industrial Products
Manager, for complete information on the duplicator
that can bring your business up to speed — in both
product and profits.

OTARI Industrial Products Division, 2 Davis
Drive, Belmont, California 94002, (415) 592-8311
TWX: 910-376-4890

Eﬂﬂﬂ” Technology You Can Trust

reduced tape skew and wear.
Long-life ferrite heads.

Audio Tape Duplicators & Video Tape Loaders

© 1983 Ouwari Corperation
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The 480 ips Master Reproducer:
the heart of the “Faster
Masters” DPEO system.

cone

Mark Shiffman and Gary Wagner are
engineering.

NEW YORK

At Media Sound, the Clips, who are former
Beatlemania members, are cutling single
tracks with co-producer and engineer Michael
Barbiero.

George Flame and Michael Case Kissel
are producing Robin Clark’s newest LP at
RPM Studios. The HME Records project is
being engineered by Dom Maita.

At Secret Sound Studio, the Slickaphon-
ics are mixing their next album, with John Po-
toker producing and engineering. Warren
Bruleigh is assisting . . . Donald Dee is fin-
ishing overdubs for his new 12-inch single for
Elektra. Grand Master Flash is producing,
with Hugo Dwyer engineering and Jim Lyon
assisting.

Talas is mixing its live album at the Record
Plant, with Jay Krugman producing.

At Planet Sound Studios, Arif Mardin is
producing Chaka Khan's next Warner Bros.
album, with Lew Hahn behind the board.

At Skyline Studios, John Jansen is pro-
ducing tracks on New Math, with Arthur
Payson engineering . . . A.K.A. is finishing its
third LP, with Jae Jarrett producing and
Bruce Allen at the controls . . . Steve Scharf
is producing a mini-LP for American Dog, with
Payson engineering and Roger Moutento se-
conding . . . David Young is producing an EP
for the Cucumbers on Fake Doom Records.
David Lichtenstein is at the board, assisted
by Scott Ansell.

ELSEWHERE

At Victorian Recording Studio in Hous-
ton, J.C. & the Dirtts are cutiing tracks for
their upcoming single, with Roger Cummings
producing and Steve Brudnisk behind the
board.

Roger Cummings producing debut album
by Martha Byrant at Wooden Studios in
Houston, with engineer Gus Buzbee at the
console.

In Portland, Ore. at Rex Recording Stu-
dios, David O'Brian is recording his first re-
lease for Kiickitat. The single is being pro-
duced by Rus Gorsline and Gary Perman,
with Gorsline behind the board.

In Philadelphia at Magnetic Recorder, Al
Steiner is producing the Wanamaker Lewis
Trio’s upcoming album with engineers Scott
Sinkler and Bob Wakely.

At Kajem Recording Studios in Glad-
wyne, Pa., Judy Mowatt is mixing her album
with producer Skip Drinkwater with engineer
Mitch Goldfarb.

Editor’s note: All material for the
Studio Track column should be di-
rected to Erin Morris in Billboard'’s
Nashville office.

Recording College
Holding Open House

SAN FRANCISCO—The College
For Recording Arts will host an open
house here Saturday (14) from 10
a.m.-2 p.m. for prospective students.
The gathering, led by the institution’s
founder and dean, Leo de Gar Kulka,
will include a tour of the school’s re-
cording facilities, audio visual pre-
sentations of its services, and meet-
ings with course instructors.

The school is affiliated with Sonic
Arts Corp. and is located at 665 Har-
rison St. here. Opened in 1974, the
college focuses on audio recording
and the music industry.

COMPUTER
SOFTWARE/
VIDEO GAMES
CONFERENCE

March 7-9, 1984
Westin St. Francis
San Francisco, California
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GATLIN GATHERING—Larry Gatlin & the Gatlin Brothers Band entertain

the “Nashville Now" studio audience and the Nashville Network's at-home
viewers with their most recent single, “Houston.”

Razzy Bailey Suit Seeks
$$ From Cancelled Cruise

NASHVILLE—Former RCA re-
cording artist Razzy Bailey has filed
a $620,000 lawsuit against an Ala-
bama talent broker and two tour

Gilley, Watson
Complete Roster
Of New Agency

NASHVILLE—W:ith the additions
of Mickey Gilley and Gene Watson,
In Concert International has rounded
out its roster, which now includes
Ricky Skaggs, the Whites, Brenda
Lee, Ronnie McDowell, Charly
McClain, Exile, Carl Perkins and the
Four Guys.

The new booking agency was
formed in November, following the
death of longtime Nashville booking
giant Dick Blake. Four of In Con-
cert’s executives—president Scott
Faragher, executive vice president
Allen Whitcomb, vice president
Dave Barton and secretary/treasurer
Linda Edwards—formerly worked
with Dick Blake International.

Whitcomb stresses that the new
agency will maintain a small clientele
and concentrate on developing each
act individually. Packaging is a key el-
ement in ICI's plan. Current packages
coordinated by the agency are Charly
McClain/Mickey Gilley (who are also
recording duets together) and Ricky
Skaggs/the Whites.

A number of Skaggs’ dates are co-
promoted by Ben Farrell of Lon Var-
nell Enterprises. Whitcomb says 1CI
will be working more closely with
Farrell in coming months.

companies, alleging breach of con-
tract and career damage. The defen-
dants in the complaint filed in the
Chancery Court of Davidson County
here are Robert Smith, doing busi-
ness as First Image, International
Cruise Consultants and Paquet
French Cruises.

Specifically, Bailey is asking for
$45,000 in compensatory damages,
$75,000 in punitive damages and
$500,000 for damages to his career.

Bailey alleges that 1e signed an
agreement with the defendants on
May 11, 1983, under which he would
perform on a tourist cruise in return
for the use of 10 cabins during the
cruise. He further charges that the
cruise and his employment on it were
cancelled “without warning or justifi-
cation”” on Nov. 28. He also states
that both paying and non-paying cab-
in holders who inquired about the
cruise cancellation were told by the
defendants that the cancellation was
his fault.

According to the complaint, Bailey
promoted the cruise through his fan
club, radio and television appear-
ances and ‘‘other written and oral
communications with the public,”
and he invited nine “professional and
personal acquaintances’ to accompa-
ny him on the proposed week-long
voyage.

Smith and representatives of 1CC
and Paquet, the complaint says, pro-
moted the cruise on country music
stations throughout the U.S., offering
as part of the promotion free cabins
to a contest winner and to a number
of the Federation of Country Air
Personalities.

RODRIGUEZ GUESTS—Johnny Rodriguez is interviewed by talk show per-
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WORKING WITH SPURLOCK

Stellar Moving Into Management

NASHVILLE—AIlthough a vast
majority of its work involves oversee-
ing promotion, advertising and pub-
licity for the Spurlock companies
(C.K. Spurlock Presents and K.S.
Productions), G. Gerald Roy’s Stel-
lar Entertainment here is actually an
independent company that also does
a series of rock dates. Now, with the
recent launch of Spurlock’s new Star-
bound Management division and the
signings of artists B.J. Thomas and
Sylvia, Roy is moving into the area of
career-building with Spurlock asso-
ciate Mickey Baker.

Roy’s affiliation with Spurlock—
which began in late 1978—gives him
125-130 Kenny Rogers dates world-
wide to promote and advertise each
year. In mid-February through
March, Stellar will promote Rogers’

INTERNATIONAL
MUSIC INDUSTRY

CONFERENCE
May 13-17, 1984
Killarney, lreland

rock dates each year in Lexington
and Louisville, including Journey,
Rick Springfield and the Kinks.

Roy says he considers manage-
ment a natural progression out of
concert promotion. *‘Attorneys who
move into management often under-
stand the legal aspects but haven’t
dealt with the day-to-day decision-
making, involved with touring, choos-
ing the night dates for an act, promot-
ing shows and knowing the right
kind of marketing strategy,”” he says.

Despite Starbound’s signing of
Thomas and Sylvia, neither act is
currently packaged through K.S.
Productions (Spurlock’s concert pro-
duction division), nor are they mer-
chandised by Dreamer Productions,
which is the concessions arm operat-
ed by Spurlock’s son, K.C. Spurlock.

first tour of Australia and New
Zealand.

Roy promotes regional concerts
for Spurlock with the Oak Ridge
Boys, Larry Gatlin & the Gatlin
Brothers Band, and Mickey Gilley,
among others. And in conjunction
with Chicago-based Jam Produc-

tions, Stellar also does about a dozen

Roy relies heavily on electronic
media for concert promotion. Cur-
rently, he spends around half of his
advertising budget on radio, with an-
other 30% earmarked for tv and
20% going to print. However, he
says that in the near future, he will
probably reapportion his promotion-

al budget toward a 409%/40% split
between tv and radio. He usually al-
lows between $7,000-37,500 to pro-
mote and publicize one of his region-
al country concerts, and estimates
that Stellar helped Kenny Rogers
achieve gross boxoffice receipts in
1983 of between $25 and $30 million.

For The Record

Due to a typesetting error, two ti-
tles were inadvertently switched on
the Hot Country Singles chart in the
Jan. 7 issue. The chart should have
shown **Dancin’ With The Devil” by
Stephanie Winslow debuting at 76
with a bullet as a new entry. Atlan-
ta's “Dixie Dreaming” should have
appeared at number 75 with no
bullet.

Music Network Still Seeks Stars

NASHVILLE—AIthough it now
has 92 affiliate stations in 47 states,
the Music Country Radio Network is
still hard-pressed to find enough
name artists for its record-and-talk
format. Emanating from the WSM
studios here and carried live via As-
sociated Press satellite, the Network
broadcasts eight hours of program-
ming seven nights a week.

Bennie Ray, producer and talent
coordinator for the Network (as well
as one of its weekend hosts), says it
was particularly difficult to secure
guest artists during the recent holi-
day stretch. In the two-week period
covering Christmas and New Year,
the program featured appearances by
Hugh X. Lewis, Mel McDaniel, Lee
Greenwood, John Hartford, Bill An-
derson, Chet Atkins, the Kendalls
and Joe Stampley.

Noting that the talent search has

become easier as stars and their rec-
ord labels understand the operations
of the Network, Ray says his hardest
job is finding the right contact per-
son. “Most artists will do the show,”
he adds, “if you can just get in touch
with them.” He says it took him *a
few months” to schedule one enter-
tainer—not because of conflicting
dates or an unwillingness to appear,
but because Ray was consistently un-
able to make the right contact.

In addition to performers, the Net-
work occasionally books producers
and songwriters. Recently, it institut-
ed “‘trivia nights,” during which in-
dustry figures attempt to answer
country music questions phoned in
by listeners on toll-free lines. Ray
says this feature will be carried on the
second Wednesday and fourth Fri-
day of each month.

Artists who have been newly
signed to major labels or who are

WITH BLENDINGWELL/LIFESONG

having their initial chart success also
are welcomed by the Network, ac-
cording to Ray. Generally, though,
they are scheduled for Saturday
nights. The amount of time any guest
may appear ranges from an hour to
the duration of the show.

“We’re flexible on the question of
drop-in guests,” Ray reports. “We
prefer to schedule guests, because
that gives us time to do promos and
get their records together. But natu-
rally, if Waylon Jennings, Conway
Twitty, Alabama or Dolly Parton
dropped by, we'd put them on.”

Charlie Douglas, the major host of
the show, says he thinks country art-
ists are currently more enchanted by
promoting themselves on television
than on radio—regardless of the
market size. “‘They’re much more
willing to appear on a tv show than
visit a radio station,” he observes.

EDWARD MORRIS

Corbin, Hanner Seek To End Pact

NASHVILLE—Mel Tillis Pro-
ductions, its allied publishing compa-
ny Sabal Music, and songwriters/re-
cording artists Robert Corbin and
David Hanner have filed an action in
the Chancery Court of Davidson
County here asking that their con-
tracts with Blendingwell Music and
its subsidiary, Lifesong Records, be
declared terminated.

The complaint further asks that
the defendants be permanently en-

Churchill Records Files
For Stock Offering

TULSA—Churchill Records &
Video Ltd. has filed a registration
statement with the Securities & Ex-
change Commission to cover a pro-
posed public offering of 625,000
shares of common stock at an antici-
pated price of $4 per share. The pro-
posed $2.5 million offering is expect-
ed to occur this month.

The purpose of the public offering
is to provide additional funds to
Churchill for its recording operation
and an anticipated expansion into di-
versified areas of the entertainment

£.1a
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joined from telling third parties that
they have any contractual rights with
the plaintiffs.

Corbin and Hanner, according to
the complaint, were under contracts
with Mel Tillis Productions and Sa-
bal Music for recording and song-
writing, respectively, when they all
entered into further agreements with
Lifesong Records on April 28, 1978.
The purpose of the Lifesong agree-
ment was the production of records
on the Corbin/Hanner Band. As part
of the arrangement, the complaint
continues, Sabal Music signed a pub-
lisher participation agreement under
which Blendingwell Music would re-
ceive 50% of the royalties from pub-
lishing songs written by Corbin and
Hanner.

The complaint alleges that follow-
ing a renewal of the original con-
tracts between the Tillis factions and
the Lifesong factions, Lifesong failed
to perform its obligations, either by
producing the required Corbin/Han-
ner recordings or by paying them
commensurate recording fees. An at-
torney for Lifesong, the complaint
maintains, wrote a letter to Tillis
Productions saying that Lifesong re-

(Romnd] Oo coon he cmmae Benes Govrs b

cause the contract was *‘suspended.”

On Aug. 3, 1983, the complaint
says, Lifesong issued a letter to exer-
cise its option to renew the contract
for a year, claiming the contract was
with Cashwest Productions instead
of Lifesong. The letter simultaneous-
ly called for a renewal of the publish-
er participation agreement. On Aug.
26, 1983, Mel Tillis Productions noti-
fied Lifesong Records that it was
electing to consider these bids for re-
newal null and void.

In response to this declaration, the
complaint says, Lifesong responded
in a letter to Tillis that “should Cor-
bin and Hanner try to enter into an
agreement with another record com-
pany in violation of their valid and
existing agreements with Cashwest
Productions Inc., we will take action
as we deem necessary in order to pro-
tect our rights.”

The complaint also cites and ex-
hibits a letter purportedly written to
a third party by Tommy West, an of-
ficer of the defendants, asserting that
existing contracts between Lifesong
and Blendingwell and Corbin and
Hanner could cause any third parties
negotiating with them to become in-
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SLOW BURN=IG Sheppard (0.4 Norman) WEEKS
1 Rocco. C Black, Bibo(Welk Group) Chappeil. AT #1
ASCAP; Warner Curb 7-29469 1

EV'RY HEART SHOULD HAVE ONE—Charley Pride (N
Wilson)
Blg?::)re, B Galtimore: Royalhaven. BMI Dejamus, ASCAP: RCA 52291

IN MY EYES—John Conlee (B Logan)
B Wynick, Intersong-USA, ASCAP, MCA 52282

YOU MADE A WANTED MAN OF ME—Ronne McDowell (8
Kitl
JICevl:)ssan, Tree, BMI: Epic 34-04167

THE SOUND OF GOODBYE—Crystal Gayle () Bowen)
H Prestwood Parquet Lawyers Daughter BMI Warner Bros. 7-29452

O0ZARK MOUNTAIN JUBILIEE-The 0Oak Ridge Boys (R
Chancey)
R Murrah, S. Anders: Blackwood Magic Castle. BMI. MCA 52288

SHOW HER-Ronnie Milsap (R. Mitsap, T Collins)
M Reid; Lodge Hall. ASCAP: RCA PB 13658

SENTIMENTAL OL’ YOU—Charly McClain (Chucko 11)
P McManus. B. Dipiero. Combine. BMI Music City. ASCAP; Epic
34-04172

DOUBLE SHOT (OF MY BABY'S LOVE)—loe Stampley. (J
Stampley, Loho).

C. Vetter, D Smuth, Windsong Lyresong, BMI. Epic 34-04173

YOU LOOK SO GOOD IN LOVE—George Strait (R. Baker)

R. Bourke. G Ballard. K. Chater, Chappel) MCA Vogue (Welk Music
Group). ASCAP BMI. MCA 52279

THAT'S THE WAY LOVE GOES—merle Haggard (M. Haggard,
R. Baker)
S. D. Shater, L. Frizzeil. Acuff-Rose BMI: Epic 34-04226

ANOTHER MOTEL MEMORY—Shelly west (S. Garrett. S. Dorft)
C Black. T Rocco: Chappell Intersong. ASCAP, Viva 7-2946) (WEA)

AFTER ALL—td Bruce (T. West)
E Bruce, P Bruce; Gingham, ASCAP; MCA 52295

RUNAWAY HEART-Louise Mandrell (E. Kitroy)
S Pippin. M. Spriggs, Warner-Tamerlane ‘Writers House, BMI, RCA
13649

| CALL !T LOVE—mel McDaniel (M McDaniel)
B. McDul: Hall-Clement (Welk Group). BMI; Captol 5298

DON'T CHEAT IN OUR HOMETOWN-Ricky Skaggs (R
Sk
R é:Pgegnsn)inglon, R Marcum, Ft. Knox, BMI; Sugar Hill/Epic 34-04245

HOUSTON (MEANS I'M ONE DAY CLOSER TO YOU)
Larry Gatlin & The Gatlin Brothers Band (J. Crutchfield, L Gatlin)
L Gatlin: Larry Gatlin, BMI; Columbia 38-04105

WHY LADY WHY—Gary Morris (B. Montgomery)
6. Morns, E. Setser; WB 'Gary Morns. ASCAP Warner-Tamerlane, BMI:
Warner Bros. 7-29450

STAY YOUNG—Don Williams (D. Williams, G. Fundis)
B. Gallagher, G Lyle: Rondor, PRS frving, BMI; MCA 52310

WOUNDED HEARTS—Mark Gray (B. Montgomery, $ Buckinghani)
S. Harnngton, M Gray, Warner-Tamerlane ‘Daticabo. BMI/WB Sante fe
ASCAP; Columbia 38-04137

YOU WERE A GOOD FRIEND—«kenny Rogers (L. Butler, K
Rogers)
K Carnes, D. Ellingson; Almo/Appian Quixotic. ASCAP; Liberty 1511

DANCE LITTLE JEAN—Nmy Gritty Dirt Band (N. Putnam)
] Ibbotson; Unami. ASCAP; Liberty 1507

DRINKIN' MY WAY BACK HOME—gene Watson & His
Farewell Party Band (G Watson, R. Reeder)

D. Scaife, R. Scaife, P. Thomas, Vogue /'Partner (Welk Group), BMI;
MCA 52309

TWO CAR GARAGE—8. J. Thomas (P. Drake)
J D. Martin, G Harrison, Music Corp. of Amenica Dick James, BMI.
Cleveland International 38-04237 (CBS)

| WONDER WHERE WE'D BE TONIGHT—vern Gosdin (8
Mevis)
v Glosdm, § Sales. Hookit, BMI; Compleat CP-115 (Poiygram)

DRIVIN' WHEEL—€mmylou Harnis (B. Ahern)
T B. Burnett, B. Swan; Black Tent 'Bug. BMi; Warner Bros. 7-29443

WOKE UP IN LOVE-Exite (B. Killen)
| P. Pennington; Pacific Isiand. BMI. Epic 34-04247

MISS UNDERSTANDING—David wills (B Mevis)
B. Shore, D Wills, B. Mewis, B. Gallimore: G.1.D./Dejamus, ASCAP /'Roya
Haven. BM!; RCA 13653

BLACK SHEEP—John Anderson (J. Anderson, L. Bradiey)
D. Darst. R. Altman, Al Gallico Aigee John Anderson. BMI: Warner Bros
7-29497

| NEVER QUITE GOT BACK (FROM LOVING YOU)-
Sylvia (T. Coliins)
D. Pfrimmer, M. Ret. Collins Court/Lodge Hall. ASCAP, RCA 13689

LONESOME 7-7203-Darrell Clanton (C. Howard)
J. Tubb; Cedarwood. BMI; Audiograph 45-474

LONELY WOMEN MAKE GOOD LOVERS-Steve Wariner
(Nora Wilson, Tony Brown)

Freddy Welles, Spooner Oldham; Young World Music. BMI: RCA

PB 13691 (A)

THE CONVERSATION—waylon Jennings with Hank Williams, Jr
(J. Bowen)

H. Williams Jr W Jennings. R. Albright, Bocephus Richway, BMI: RCA
13631
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GOING GOING GONE—tee Greenwood (J Crutchfield)

) Crutchtield. Unichappell Jan Crutchfield, BMI: MCA 52322

DOES HE EVER MENTION MY NAME-Rich & Janis Carnes
(C. Hardy)

R. Carnes. J. Carnes, . Hardy, Refuge. ASCAP Elektra-Asylum. BMI;
Warner Bros 7-29448

YOU'RE A HARD DOG(TO KEEP UNDER THE
PORCH)—Gail Davies (G Davies)

H. Howard. S Clark: Tree. BMI April, ASCAP, Warner Bros. 7-29472
YOU REALLY GO FOR THE HEART-Dan Seals (K. Lehming)
C. Black. ). Gillespie, T Rocco. Somebody's Bibo (Welk Gp.) Chappell,
SESAC ASCAP, liberty 1512

ELIZABETH-Statler Brothers (Jerry Kennedy)

himmy Fortune, Amencan Cowboy Music BMI; Mercury 814-881-7
THERE AIN'T NO FUTURE IN THIS-Reba McEntire (J
Kennedy)

B Rice. M S Rice. Swallowfork April, ASCAP. Mercury 814-629-7
NOTHING LIKE FALLING IN LOVE-tddie Rabttt (D Malloy)
J.A. Schnaars, T. Schuyler. Deb Dave Briarpatch

BMI Mallven Cottonpatch, ASCAP: Warner Bros / 29431

BACK ON HER MIND AGA|N—Johnny Rodriguez (R. Albright)
1 Rodnguez, Rodnguez. BMI, Epic 34-04206

WE DIDN'T SEE A THING-Ray Charles & George Jones (B
Sherril)

G. Gentry, Algee, BMI; Columbia 3804297

QUEEN OF MY HEART—Hank Willams. ir (J. Bowen, H.
Willams, Jr.)

H Williams, Jr. Bocephus, BMI; Warner Curb 7-29500

GIVE ME BACK THAT OLD FAMILIAR FEELING—The
Whites (R Skaggs)

B.C Graham: Allanwood. BMI. Warner ‘Curb 7-29411

SAVE THE LAST DANCE FOR ME-oolly Parton (V. Garay)
D Pomus. M. Shuman; Rightsong. BMI, RCA 13703

HAVE YOU LOVED YOUR WOMAN TODAY—Craig
Diliingham (M Sherrill}

K Robbins, D Wills; Kent Robbins Jack & Bili (Welk Gp.), BMI ASCAP.
MCA Curb 52301

WITHOUT A SONG-wiilie Nelson (B.T Jones)

W Rose. E Enscu, V. Youmans: Miller Intersong, ASCAP; Columbia
38-04263

THREE TIMES A LADY—Conway Twitty (C. Twitty, J. Bowen)
L. Richie: Jobete Libren. ASCAP: Warnee Bros. 7-29395

TILL YOUR MEMORY'S GONE-BIl Medley (Jerry Crutchfietd)
Biil Rice. Mary Sharon Rice: Swallowfork Music, Inc., Aprit Music. Inc
ASCAP; RCA PB 13692

YOU'RE WELCOME TO TON|GHT—Lynn Anderson & Gary
Morris (M Clark)

J. Hurt, L. Henley, G Boatwright; House Of Gold, BMI: Permian 82003
(mMCa)

HAD A DREAM (FOR THE HEART)-The judds (B Maher)
D. Linde, Combine, BMI;, RCA Curb 13673

I'VE BEEN RAINED ON TOO-Tom Jones (Gordon Milts, Steve
Popovich)

John Phdibert, Pulleybone Co ! Love Music ASCAP-PRS Polygram
814-8207

TAKE IT TO THE LIMIT—wilie Nelson With Waylon Jennings (C
Moman)

R. Meisner, D Henley, G Frey; Cass County Red Cloud Nebraska,
ASCAP; Columbia 38-04131

BABY | LIED—Deborah Allen (C Catetlo)
D. Allen, R. Bourke. R Van Hoy. Posey Unichappell 'Van Hoy, BMI; RCA
13600

YOU REALLY GOT A HOLD ONE ME-Mickey Giliey (J.E.
Norman)

W. Robinson; fobete, BM1, Epic 34-04269

YOU'RE GONNA LOSE HER LIKE THAT-moe Bandy (R.
Baker)

P. Forman, W. Forman; Bee Natural, SESAC ‘Baray, BMI; Columbia
38-04204

FOOL—Narvel Felts (Johnny Morris)

Terry Skinner, Hall-Clement (Wetk Gp.). BMI; Evergreen 1014 (NSD)
TELL ME A LIE—ranie Fricke (B. Montgomery)

B. Wyrick, M. Buckins; R. Hall, ASCAP ‘Fame, BMI; Columbia 38-04091
SWEET & EASY TO LOVE-—-mike Campbell (A. Reynolds)

S Phitlips; Know, BM!: Columbia 38-04225

STREET TALK—Kathy Mattea (R. Peoples. B. Hill)
R. Whiteway, L Domann; Criterion ‘Space Case, ASCAP: Mercury 814-
3757

HOLDING HER & LOVING YOU—Ear! Thomas Conley (N
Larkin, E.T. Conley)
W, Aldnidge, T Brasfield: Rick Hall, ASCAP; RCA 13596

A LITTLE GOOD NEWS-—anne Murray (J.E Norman)
Black, Bourke. Rocco. Chappell ‘Bibo, (Welk Gp.), ASCAP; Capitol 5264

FALLEN ANGEL (FLYIN' HIGH TONIGHT)—Gus Hardin (R
Hall)

Wé Aldridge, B. Henderson. B. Maddox; Rick Hatl,ASCAP Fame, BMI.
RCA 13704

ISLANDS IN THE STREAM—kenny Rogers With Doliy Parton
(B. Gibb, K. Richardson, A Galuten)

B. Gibb, R Gibb, M. Gibb; Gibb Brothers, Unichappetl. Admin.
RCA 13615

DON'T MAKE IT EASY FOR ME—tarl Thomas Conley (N.
Larkin, ET. Conley)

E.T Conly. R. Scruggs; Blue Moon ‘Aprit, ASCAP/Full Armor. BMI: RCA
13702
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RIDE 'EM COWBOY-Dauid Alian Coe (B. Shernli
P Davis. Web IV, BMI: Kat Family 4.04258

THE MAN | USED TO BE—Boxcar Willie (P Drake)

L Kingston, Lathan: Window, BMI Petewood. ASCAP. Main Street
93017 (MCA)

LET'S STOP TALKIN" ABOUT IT—Jane Fricke (B
Montgomicry)

R. Bourke, R Van Hoy. D. Allen; Umchappell Van Hoy Posey
BMI Chappell. ASCAP Columbia 38-04317

DANCIN' WITH THE DEVIL-Stephanie Winsiow (R Ruff)
S Winslow, Checkmate, BMI, MCA Curb 52327

BURIED TREASURE-—Kenny Rogers (B Gibb. K. Richardson, A
Galuten)
B G|bb,’R Gibb. M. Gibb; Gibb Brothers. BM!, RCA 13710

MIDNIGHT BLUE-Biliie Jo Spears (G. Richey)

R Gillinson, Tapage. ASCAP; Parllament 1801 (NSD)

THE BEST OF FAMILIES- -Big Al Downing (R. Baker)
jarrard, W. Bomar, Honeytree Green Hills, ASCAP Team 1007

HANDSOME MAN—karen Taylor-Good (T Sparks)

K Taylkor-Good, J Sargent, B. Sargent. P Cloar. Bil-Kar
SESAC Sparkling Good. ASCAP; Mesa 1116 (NSD)

HARVEST MOON-Joe waters (1. Waters)
). Waters; Latern Light, BMI. New Colony 831

SHOOT FIRST, ASK QUESTIONS LATER—James & Michael

Younger (R. Chancey)
L. Andersen, OId Friends. BMI: MCA 52317

LET SOMEBODY ELSE DRIVE—John Anderson (J. Anderson. L
Bradley)

M. Vickery. M Kilgore: Tree John Anderson. BMI; Warner Brothers
7-29385

THE LADY IN MY LIFE—Tony Joe White (R. Reynolds)

T | Whie: Tennessee Swamp Fox. ASCAP; Columbia 38-04134
DON'T COUNT THE RAINY DAY S—Michael Martin Murphy
(J.E. Norman)

). Careaga, W. Holyfield; Tree /Ensign/United Artists /Ides Of March.
BMI ASCAP; Liberty 1505

ANGEL IN YOUR ARMS—Robin Lee (1. Morris)
C. vey. T. Woodruff, T, Brasfield; Song Tailors. BMI | Got The Music
ASCAP; Evergreen 1016 (NSD)

THANK GOD FOR THE RADIO-The kendalts (B. Mevis)
M.D. Barnes R J. Jones; Blue Lake, BMI; Mercury 818-056-7

THE LOOK OF A LOVIN' LADY—wyvon Alexander (Nelson
Larkin, Steve Scruggs. Jim Gervasi-Exec. Prod.)

Blake Mevis, Bill Anderson: G |.B. Music Inc., ASCAP; Gervasi

SP 663 (A)

THE AIR THAT | BREATHE—Rex Allen. Jr. (Boxer Productions)
A Hammond, M. Hazelwood; April, ASCAP; Moon Shine 3017

BLACK & WHITE-David Frizzell (S. Garrett. S. Dortf)

K. Chater, G. Lopata, Vogue, Happy Duck, BMI; Viva 7-29388
TENNESSEE WHlsKEY—George Jones (B. Sherrill)

D. Dillon, L. Hargrove; Hall-Clement/(Welk Gp.) Algee, BMI; Epic
34.04082

LEAN ON ME—jack Grayson (M. Radford. J Grayson)
B. Withers; Interior, BMI; AMI 1318 (NSD)

TELL MAMA-Teri Gibbs (R Hall)
C. Carter, W. Terrell, M. Daniei; Fame, BMI, MCA 52308

HEARTACHE TONlGHT—Conway Twitty (C. Twitty. J. Bowen)
D. Henfey, G. Frey, B. Seger. J.D Souther; Cass County 'Red
Cloud ‘Gear ‘Ice Age, ASCAP, Warner Bros 7-29505

WHATCHA’ GOT COOKIN' IN YOUR OVEN TONIGHT-
Thrasher Bros. (Jim Foglesong)
Pat McManus, Woody Bomar; Music City Music/ ASCAP; MCA 52297

WALKING WITH MY MEMORIES—Loretta Lynn (0. Bradley)
F. Koller, M. Pace; Coal Miners/King Coal, BMI/ASCAP; MCA 52289

MY BABY DON'T SLOW DANCE—johnny Lee (J. Bowen)
B. Lamb, P. Wood; Elektra ‘Asylum, BMI, Warner Bros 7-29486

IT'S GONNA BE A HEARTACHE -kevin Pearce (L. Everette, R

Dean)
R. Musrah; Blackwood’Shobi, BMI; Orlando 108

SOMEBODY'S GONNA LOVE YOU—Lee Greenwood (J.
Crutchfield)

D. Cook, R. van Hoy; Cross Keys/Unichappell/Van Hoy, ASCAP BMI.
MCA 52257

THE MAN IN THE MIRROR-jim Glaser (D Tolte)

T. Arata; Grandison 'Hacienda, ASCAP: Noble Vision 103

YOUR LOVE SHINES THROUGH—Mickey Gilley (J.E. Norman)
W Holyfield, G. Nicholson, United Artists/Ides Of March ‘Cross Keys
(Tree), ASCAP; Epic 34-04018

THE WIND BENEATH MY W|NGS—Gary Morris (J. Bowen)
L. Henley, J. Silbar; Warner House ot Music, BMI/WB Gold. ASCAP;
Warner Bros. 7-29532

DIXIE DREAMING-Aattanta (M. Bogdan, L. McBride)
J.F. Gitbert; Texas Tunes, BMI. MDJ 4832

I'D SAY YES—Pautette Carison (N. Wilson, T Brown)
C. Waters, M. Garvin, T. Shapiro; Tree/O’tyric. BMI; RCA 13599

ONE OF A KIND PAIR OF FOOLS—Barbara Mandrell (Tom
Collins)

R.C. Bannon, J. Bettis; Warner-Tamerlane/Three Ships, John Bettis,
BMI ASCAP; MCA 52258

COLORADO CHRlSTMAS—Niny Gritty Dirt Band (M. Morgan)
S Goodman, Big Ears Red Pajamas, ASCAP; Liberty 1513

GRANDMA GOT RUN OVER BY A REINDEER—Eimo N
Patsy (Elmo 'N' Patsy)
R Brooks, Kiis. SESAC: Soundwaves 4658 (NSD)

(_ Bullets are awarded to those products demonstrating the greatest airplay and sales gains this week (Prime Movers). @ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording Industry
Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).
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Nashville Scene

How A Songwriting Star Was Born

By KIP KIRBY

Even for Hollywood, the script
would be considered farfetched: Un-
known songwriter co-authors tune
with friend, friend pursues rock su-
perstar into men’s room at major
L.A. venue after concert and pitches
song, song gets cut and becomes huge
hit. Add to this unlikely scenario the
fact that the superstar was Rick
Springfield—who's not known for re-
cording outside ma-
terial—and you've
got the picture.

But that’s pre-
cisely how Danny
Tate and Blaise
Tosti managed to
get “Affair Of The
Heart”  cut by
Springfield. The song was somewhat
different as originally written by Tate
and Tosti (for one thing, it was titled
“Superman’), although it started off
with the same long synthesizer intro-
duction now used by Springfield to
open his current stage tour. Tate had
never had a song cut before; Tosti
was signed to Dolly Parton's Velvet
Apple Music and living in Los Ange-
les. And if Tosti hadn’t held his
breath and taken the risk of following
the superstar alone into the Holly-
wood Palace men’s room with a
demo cassette, Tate might still be an
unknown songwriter hopeful strug-
gling for recognition.

Instead, Tate has just signed with
the Welk Music Group (Springfield’s
publisher) in Nashville. He moved
four years ago to break into perform-
ing. He plays keyboards and has
logged considerable experience in
clubs and entertaining high school
students across the country.

Tate met Springfield backstage at
Nashville’s Municipal Auditorium
several weeks ago when the Austra-
lian rocker headlined a soldout con-
cert here. Besides pitching more ma-
terial to Rick, Tate is working on his
own album at Cotton Row Studio in
Memphis and hoping to land a re-
cording contract on the strength of
the finished product.

“Since I'm primanly a pop song-
writer,” says Tate, "' knew it might
be difficult finding a publishing situa-
tion in Nashville. But Welk came to
me, and they seem as excited about
my artist potential as my writing.”

; » -

BACKSTAGE AFFAIR—Rick Springfield,

Tate, co-author of Springfield's hit song, “Affair Of The Heart,” backstage
at the Municipal Auditorium following the superstar’s Nashville appear-
ance in mid-December.

Danny adds that Springfield asked
him for more songs when he was in
town. For someone whose very first
cut became a No. | pop smash, that's
not a slow beginning!

* Kk K

Alabama is up for tfour possible
American Music Awards during the
live ABC telecast Jan. 16 from the
Shrine  Auditorium in LA, The
group has been nominated as “favor-
ite duo or group—country,” while its
single “Dixieland Delight™ and al-
bum “The Closer You Get™ are also
contenders for top honors. And in
the “favorite country video™ catego-
ry, Alabama’s nominated for “Dixic-
land Delight™ as well. The video cat-
egory includes rock, pop, r&b and
country. In 1983, Alabama was
named “favorite group™ at this annu-
al awards presentation.

To celebrate the occasion, Ala-
bama will unveil its new single, “*Roll
On (Eighteen Wheeler)," for the first
time on national television. This
marks the first time (for those of you
who keep track of these things) that
Alabama has recorded a trucking
song.

* K %

Several years ago, producer Nelson
Larkin formed a small independent
label named Sunbird Records to
launch the career of singer Earl
Thomas Conley. Conley scored a

new artist

Distributed by

eSS

“LET’S FALL BACK IN LOVE AGAIN”

and for everyone who's ever lost a child

“LITTLE ONE”

j ALBUM GLOBE Distribution Co.
P.O. Box 1569/31 Industrial Park Drive
Hendersonville. TN 37075 e Phone (615) 824-3100

In the mail to
your stations, now.

COUNTRY DEE-JAYS!!

Be on the lookout for the new
hit single, featuring sensational

MEL
DOUGLAS

For everyone who has ever loved,
and lost ...

No. I single, “Fire and Smoke,” on
Sunbird, was picked up by RCA, and
the label fizzled away. Now Larkin—
who still produces Conley—has re-
entered the independent label sweep-
stakes with his Awesome Records,
and is releasing “Got A Thing About
You, Baby™ by Gary Goodnight as its
debut. Although Larkin isn't known
for speaking Valley Girl lingo, he's
hoping his label will soon become
known as “Totally Awesome.”

* * X

William Lee Golden of the Oak
Ridge Boys is set to marry Luetta
Callaway. His Texas-born fiancee is a
former model and lives in Las Vegas.
This will leave only Richard Sterban
as a bachelor Oak . . . Playboy maga-
zine reprinted a version of the poster
Mael Tillis made with Playmate Kim-
berly MacArthur a few issues back,

and was deluged with fan requests.
(We'd like to think it was because of
Tillis, but we’ve seen this poster, and
we suspect Miss MacArthur is the
main motivation for Playboy's legion
of readers.) Tillis' management said
the posters aren’t for sale, but readers
can get one by sending in *‘a big enve-
lope with about 30 cents postage.”
Okay.

Meanwhile, M-M-Mel is finishing
up his autobiography with novelist
and former ASCAP executive Walter
Wager; the book should be in stores
around late spring. Tillis has also just
bought his third radio station:
WUNI in Mobile, Ala. He’s renam-
ing the station WMML. (Get it?) He
presently has two others in Amarillo:
KYTX-FM and KMML. And when
the DJs do station IDs, do they say:
“This is radio station K-M-M-Mel?"

A total of 6,000 fans packed Billy
Bob’s in Fort Worth recently, with
another 1,500 turned away, for an
appearance by George Strait. The
Dec. 10 show put Strait up in the top
10 of Billy Bob’s top-grossing acts-
and remember, this club is billed as
“the world's /argest honkytonk.”

Congratulations to singer/song-
writer/humorist Dick Feller, who
was married Christmas Day at Isle of
Palms, S.C. to Gayle Gilford. Feller
writes for Tree International in
Nashville.

The MGM Grand in Las Vegas
has added a new sandwich to its
menu in the “Reaching For The
Stars’ section. There are nine entries,
with the first one called “The Eddie
Rabbitt.” It isn't a salad; it's a ham,
turkey and cheese sandwich. We
aren’t sure why this combination 18
the one named for Eddie, but at least
he’s in fine company; others featured
in the “celebrity deli” category of the
menu are Donna Summer, Jimmy
Durante, Clark Gable and Dean

www americanradiohistorv com

left, greets songwriter Danny
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ARTIST
Titie, Label & Number
(Dist. Label)

KENNY ROGERS
Eyes That See

In the Dark,

RCA AFL1-4697 RCA -
ALABAMA A

The Closer You Get, RCA
AHL-1-4663 RCA
RICKY SKAGGS
Don't Cheat In Our
Hometown, Sugar
Hill/Epic FE-38954
GEORGE STRAIT
Right Or wrong, MCA
5450

LEE GREENWOOD
Somebody's Gonna Love
You, MCA 5403
WILLIE NELSON
Without A Song,
Columbia FC-39110
EARL THOMAS
CONLEY

Don't Make It Easy for
Me, RCA AHL1-4713
HANK WILLIAMS,
JR.

Man Of Steel,

Warner ‘Curb 23924
GARY MORRIS
Why Lady Why, Warner
Bros. 23738

JOHN ANDERSON
All The People Are
Iglkm . Warner Bros

EDDIE RABBITT
Greatest Hits - Volume
|, Warner Bros. 23925
MERLE HAGGARD
AND WILLIE
NELSON ®

Poncho And Lefty, Epic
FE 37958

CRYSTAL GAYLE
Cage The Sungbnd,
Warner Bros 23958
WAYLON
JENNINGS
Waylon & Company, RCA
AHL1-4826 RCA
JOHN CONLEE

In My Eyes, MCA 5434
DEBORAH ALLEN
Cheat The Night, RCA
MHL1-8514 RCA
KENNY ROGERS
Twenty Greatest Hits,
Liberty LV-51152

THE OAK RIDGE
BOYS

Deliver, MCA 5455
MERLE HAGGARD
That's The Way Love
Goes. Epic FE-38815
T.G. SHEPPARD
Slow Burn, Warner/Curb
23911 WEA
ANNE MURRAY

A Little Good News
Capitol ST12301
EMMYLOU HARRIS
White Shoes. Warner
Bros 23961

VERN GOSDIN

If You're Gonna Do Me
Wrong (Da It Right},
Compleat CPL-1-1004
HANK WILLIAMS
R ®

Hank Williams Jr
Greatest Hits
Elektra/Curb 60193
JANIE FRICKE

Love Lies. Columbia
FC-38730

TOM JONES

Don’t Let Qur Dream:

Die Young. Mercury
814-448-1

LARRY GATLIN &
THE GATLIN
BROTHERS BAND
Greatest Hits Volume 1.
Columbia FC-38923

JIM GLASER

The Man In The Mirror,
Noble Vision NV-2001
NITTY GRITTY
DIRT BAND

Let's Go. Liberty 51146
WILLIE NELSON
WITH WAYLON
JENNINGS

Take It To the Limit
Columbia FC 38562
THE BELLAMY
BROTHERS

Greatest Hits,
Warner/Curb 26397-1
SISSY SPACEK
Hangin' Up My Heart
Atlantic/America 7 90100 WEA
JOHN CONLEE

John Conlee’s Greatest

CBS

MCA

MCA

CBS

RCA

WEA

WEA

WEA

WEA

CBS

WEA

MCA

CAP

MCA

CBS

CAP

WEA

POL

WEA

CBS

POL

CBS

CAP

CBS

WEA

Hits, MCA 5406 MCA
EXILE

Exile. Epic B6E-39154 CBS
THE KENDALLS

Movin' Train, Mercury
812-779-1 POL
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MERLE HAGGARD
The Epic Collection
Recorded Live). Epic
E-39159

CONWAY TWITTY
Merry Twismas From
Conway Twilty & His
Little Friends, warner
Bros 23971
RONNIE MILSAP
¥eyed Up, RCA
AHL1-4670
BARBARA

MANDRELL

Spun Gold. MCA 5377
MICKEY GILLEY
You've Really Got A Hold
On Me, Epic FE-390
JOHNNY LEE
Greatest Hits, Full
Moon/Warner Bros
2397

SHELLY WEST
Red Hot, Viva 23983
ALABAMA A
Mountain Music, RCA
AHL1-4229

B.J. THOMAS

The Great American
Dream, Cleveland
International/Columbia
FC-39111

ALABAMA A

Feels So Right. RCA
AHL1-3930

JOE WATERS
Harvest Moon, New
Colony NC-831
CONWAY TWITTY
Lost In The Feeling
Warner Bros. 23869
DOLLY PARTON
Dolly's Greatest Hits,
RCA AHL!-4422

DAN SEALS

Rebel Heart, Liberty
LT-51149

WILLIE NELSON A
Always On My Mind
Columbia FC 37951
RICKY SKAGGS ®
Highways And
Heartaches, Epic

FE 37996

WILLIE NELSON A
Greatest Hits, Columbia
KC 237542

What Can | Say, Warner
Bros. 23972

REBA MCcENTIRE
Behind The Scene
Mercury 812-781-1
CHARLEY PRIDE
Night Games, RCA
AHL1-4820

JOHN DENVER
It's About Time, RCA
AFL-11870

GEORGE STRAIT
Strait From The Heart
MCA 5320

CRYSTAL GAYLE
Crystal Gayle's Greatest
Hits, Columbra FC-38803
JOHNNY
RODRIGUEZ

For Every Rose, Epic
FE-38806

VARIOUS ARTISTS
All American Cowboys
Kat Family FZ-38126
KENNY ROGERS A

G!‘g‘atg‘st_H ts, Liberty

WILLIE NELSON A
Stardust, Columbia

JC 35305

BOXCAR WILLIE
Not The Man | Used To
Be. Main Street MS-9309
JIMMY BUFFETT
One Particular Harbor
MCA 5447

THE WHITES

Old Familiar Feelin
Warner/Curb 2387
ALABAMA A

My Home's In Alabama
RCA AHL1-3644
MICHAEL MARTIN

MURPHEY

The Heart Never Lies
Liberty LT-51150
T.G.SHEPPARD
T.G.Sheppard's Greatest
Hits. Warner/Curb 23841
LEE GREENWOOD
Inside Qut. MCA 5304
JOHN ANDERSON
wild A_nqdﬂBlIue Warner

STEVE WARINER
Midnight Fire. RCA
AHL1-4859

RICKY SKAGGS @
Waitin For The Sun To
Shine. Epic FE 37193
DAVID ALLAN COE
etlo In There, Columbia
FC-38926

VARIOUS ARTISTS
2 RCA AVL1 4809

CBS

CBS

WEA

WEA

RCA

CBS

RCA

WEA

RCA

CBS

CBS

CBS

WEA

Qy¥v0d1118 ‘'v861 ‘v 1 AHVNNYI

POL

RCA

RCA

MCA

CBS
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1z

CBS

CBS |

RCA

(__) Bullets are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).
@ Recording Industry Assn. of America seal for sales of 500,000 units (seal indicated by dot). A Recording
Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by triangle).
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