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Music Vid Picks Up
Added Chain Space

By JOHN SIPPEL

LOS ANGELES—More U.S. rec-
ord/tape chains have joined the
swing to video software. They in-
clude Record Bar, Moby Disc, Waxie
Maxie’s, Kemp Mill and Great
American Music/Wax Museun.

These retailers are primarily carry-
ing music video, spurred by customer
interest in this program category and
especially in *Making Michael Jack-
son’s ‘Thriller.”

Biggest single group to begin
stocking music video is a 40-store
bloc of the 150-store Record Bar
chain. Director of purchasing Steve
Bennett says he is inventorying 12 ti-
tles. The chain’s superstore, Tracks
in Norfolk, has a full department of
hundreds of rental and sale titles.

The four Moby Disc stores here

and the two in Hawaii are stocking
from 10 to 15 titles, owner Mark Fer-
julian says. He is buying music videos
from City 1-Stop.

The Michael Jackson video has
been a good seller for the 20 Waxie
Maxie's stores in the Washington-
Baltimore area since just before
Christmas, Dave Blaine confirms.
Stores are still handling only the sin-
gle title, but Blaine sees video playing
a greater part in his chain’s future.

All seven Believe In Music stores

(Continued on page 107)

Yes Vidclip Hits
MTV In 15 Edits

By STEVEN DUPLER

NEW YORK-—As part of a ““total
video concept™ by directors Kevin
Godley and Lol Creme, Yes' new
video clip, “Leave It,” has been cut
in 18 different versions, 15 of which
were delivered to MTYV for airing be-
ginning Wednesday (21).

Cassettes Overtake LPs
CBS: Industry Made More Tapes In’83

By IS HOROWITZ

NEW YORK-—Cassettes toppled
L.Ps as the dominant prerecorded au-
dio configuration last year, account-
ing for almost 53% of all album
product shipped to the trade.

About 238 million prerecorded
cassettes were put out to market in
1983, up 30.1% from the 182 million
shipped the prior year, according to
estimates made public here last week
by CBS Inc. at a presentation before
financial analysts.

During that same period, LP ship-
ments dropped 14.1%, down to 207
million units from 1982's figure of
241 million. A minor factor in the al-
bum equation was the 1983 figure of
five million units given for the fast-
dwindling eight-track format.

The statistics cited by CBS, which
also document a mild upturn of 1%
in the cumulative number of all re-
cordings shipped, are expected to
closely parallel 1983 figures to be re-
leased by the Recording Industry
Assn. of America (RIAA) in April.
CBS executives are key participants
in the RTAA market research com-
mittee that assembles industry-wide
shipment statistics.

CBS estimated the total number of

recordings shipped during 1983 at
581 million, compared to 576 million
the previous year. It placed the value
of all 1983 shipments at $3.699 bil-
lion at suggested list prices, up by 3%
over the 1982 figure of $3.592 billion.

Singles shipped in 1983 were put at
131 million, down by 4.49% com-
pared to the prior year’s total of 137
million.

At the RIAA, president Stan Gor-
tikov would neither confirm nor deny
the CBS estimates. He reiterated that
no official figures would be available

until disclosed by the association’s
market research group.

Other data presented by CBS to
the financial analysts predicted that
the value of all recordings to be
shipped in 1984 would come to
$3.773 billion at suggested list, an in-
crease of 2% over the 1983 estimate.

The company further estimated
that international recording industry
sales in CBS-served markets would
total $3.661 billion in 1983 at whole-
sale prices, once all the figures are in.

(Continued on page 107)

CD Hardware Prices Dropping

By WILLEM HOOS

AMSTERDAM —Price cuts of more than 50% on Philips Compact Disc
hardware here, described as “unigue and historic,” followed by sharp dips in
retail pricing in the U.K., are part of the company’s push to build CD sales

throughout Europe.

Significant price cuts have also been recorded in the U.S., where the suggested
lists of the Philips CD players, sold there under the Magnavox logo, have been
reduced twice since last year's Christmas selling season.

Here, the Philips CD 100 range, cheapest player in the catalog, cost 2,199
dutch guilders (roughly $770) in March, 1983, when the CD system was
launched, and now retails at just 999 guilders (around $350).

Other Philips CD hardware units have been drastically cut in price. The CD
303 (originally costing the equivalent of $1,020) is now tagged at $560, while the

(Continued on page 107)
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“HOLD OUT FOREVER” & the first single (7-25783) and video
from GEORGE FABER AND STRONGHOLD whose self
ttled LP (25783-1) 1s on SOUND IMAGE RECORDS AND
CASSETTES and fealures the strong pulse and rhythm of this five-
man rock band. LP, Cassette (C-25783-1) and single are distributed and
marketed nationally by CREATIVE UNION ENTERTAIN-
MENT (CUE)/Chicago (312) 364-2888 (Advertisement)

CHUM-FM, is moving to include more current music in its programming,
much of it available only by import. This trend has led Canadian record compa-
nies to accuse radio of biting the hand that feeds it. Page 3.

e THE WARNER-POLYGRAM MERGER will be subject of a court hear-
ing April 13. That’s the date a federal judge in Los Angeles has set for hearing
oral arguments from both corporations and the Federal Trade Commission,
which is seeking to block the linkup. Page 3.

® COMPUTER SOFTWARE stability and consumer indecision over how
computer products can be used were the key topics at Billboard's second Com-
puter Software/Video Game Conference, recently concluded in San Francisco.
Page 3.

® STORZ BROADCASTING is selling two of its properties, KOMA Okla-
homa City and WTEX New Orleans, to Price Communications. The sale will
leave Storz, which was instrumental in the creation of top 40 formula radio in
the *50s, with only four stations. Radio, page 15.

¢ DEMAND FOR VIDEOCASSETTE DUPLICATION has exploded in
the first months of 1984. But industry insiders warn that the current high vol-
ume will prove no guarantee of fiscal security for the volatile duplication indus-
try. Video, page 91.

® BAR CODING is the subject of a survey being conducted by NARM,
which is attempting to spur its application to existing catalog and to determine
where the industry’s drive for homogeneity in data processing and information
should go next. Page 118.

KENNY G has got a smash on his hands. The young saxophone vir-
100s0 18 starting a national chain reaction with his new LP G-FORCE
(AL 8-8192). featuring the hit single ““Hi, How Ya Doin’?" With an
album (executive-produced by Kashify and a single both scaling the R&B
charts, Kenny G 1s doin’ just great. Feel the force. On Arista Records and
Cassettes. (Advertisement)
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MAKE PERFECT MUSICAL SENSE WITH

RHYME & REASON

CONTAINS THE PREMIER SINGLE G/VE ALSO AVAILABLE ON 12"—EXTENDED MIX
WATCH FOR THE G/VE VIDEO ON MTV
PRODUCED BY TERRY BOZZIO, BRUCE SWEDIEN AND MISSING PERSONS (yactol  AAILABLE ON RECORDS AND NEW HIGH-QUALITY XDR® CASSETTES FROM CAPITOL
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News

FOUNDATION FRIENDS—CBS/Records Group president Walter Yetnikoff

greets pals during a luncheon for the T.J. Martell Foundation for Leukemia

& Cancer research. He will be honored as humanitarian of the year on April

14 during the Foundation’s award ceremony at New York’s Hilton. Pictured

from left are producer Quincy Jones, Jon Peters, Yetnikoff and Barbra
Streisand.

Canadian Labels Concerned Over
Radio’s Move To Playing Imports

By KIRK LaPOINTE

TORONTO—Recent format
changes by influential AOR station
CHUM-FM to include more current
music in its programming—much of
it available only by import in Cana-
da—have renewed pressures on re-
cord companies to more quickly re-
lease successful foreign product here.

But beneath that push by radio for
more new music is a philosophical
difference which appears ready to en-
gender hard feelings if not soon
quelled. Radio is dissatisfied with the
release schedules of record compa-
nies, which counter that radio is bit-
ing the hand that feeds it by hastily
programming imports and eroding
profit margins on product by emerg-
ing artists.

Judge Sets Warner/Poly Date

Oral Arguments To Be Heard April 13 In L.A. Court

By JOHN SIPPEL

LOS ANGELES—Local Federal
District Court Judge Consuelo Brand
Marshall will hear oral testimony
from the counsels for the Federal
Trade Commission and Warner
Communications and PolyGram
Records April 13, after which she is
expected to rule quickly in the gov-
ernment’s legal attempt to obtain a
preliminary injunction halting the at-
tempted merger of the two compa-
nies’ recording interests in the U.S.
(Billboard, March 17).

Judge Marshall issued the minute
order, which also instructed defen-
dants to provide all evidence in the
case to her by March 26, while the
government has an April 6 deadline.

Prior to the minute order, Judge
Marshall had rejected an ex parte or-
der from WCI/PolyGram counsel
seeking to set guidelines for a prelim-
inary hearing.

The FTC holds that the proposed
merger would further dilute competi-
tion in an industry already too weak
to create and nurture new, strong ri-
val labels.

That'’s the gist of a complaint and
supportive ~ memorandum filed

"Thursday (8) in local Federal District

Court seeking a temporary restrain-
ing order against the linkup. The
government agency argues that “‘the
merger will remove a substantial
competitor from the market and sig-
nificantly increase overall
concentration.”

Spring Markup Seen For
House Audio Rental Bill

By BILL HOLLAND

WASHINGTON—The House
version of the audio rental bill, H.R.
1027, is being scheduled for markup
this spring in the Judiciary subcom-
mittee on courts, civil liberties and
the administration of justice, giving
the recording industry its first gleam
of light in an otherwise dark legisla-
tive tunnel in this cautious election
year.

No date has yet been set for the
markup of the House bill, introduced
last year by Rep. Don Edwards (D-
Calif.). But, according to subcommit-
tee sources, subcommittee chairman
Robert Kastenmeier (D-Wisc.) has
given notice that he wants to move
the bill. H.R. 1027 currently has 43
CO-SpONSOrs.

The Senate version of the bill, S.
32, introduced by Sen. Charles Ma-
thias (R-Md.), passed full committee
last June 16 and passed the full Sen-
ate in a unanimous vote June 28.

The audio rental bill is the least
controversial of the rental and home
taping bills now pending in the Con-
gress. It requires the permission of
sound recording copyright owners
(record companies) before rental can
be lawfully authorized.

The Senate version was passed
with an amendment which also re-
quires the permission of the copy-
right owner of the underlying musi-
cal works for rental through a
compulsory license agreement simi-
lar to those between publishers and
record companies, and will protect
copyright owners should future tech-

nological progress make record rent-
al a profitable undertaking for the
music industry.

The House version does not yet
have such an amendment, but a re-
cord industry source says that there
are plans to introduce a similar fea-
ture during the markup sessions.
Also planned is an amendment to
spell out antitrust confirmation.

Utilizing the Herifindahl-Hirsch-
man Index, a generally accepted
yardstick which measures distribu-
tion of market shares among the top
firms in an industry, the filing con-
tends that union would combine
WEA’s 18.9% share with Poly-
Gram's 7.1% share for a cumulative
25.9% share, making it the largest
single entity among the remaining
five “majors.” Other HHI market
shares include: CBS, 23%; RCA,
17.9%; Capitol and MCA, 8%; and
miscellaneous, 17.3%. HHI includes
all custom and distribution affili-
ations, including the most recent, the
MCA/Motown deal, in its analysis.

“The post-acquisition HHI of
1648.2 approaches the threshold of
highly concentrated markets and the
resulting increase in the HHI of 267
points portends major competitive
problems,” the government con-
tends. “The Justice Department has
indicated that as a general proposi-
tion an HHI below 1,000 would sug-
gest an unconcentrated market, an
HHI between 1,000 and 1,800 would
suggest a moderately concentrated
one and an HHI above 1,800 suggests
a highly concentrated market.” The
government says the acquisition
would raise the industry’s HHI to
1,684.2 from 1,351.2.

The consolidation would, the com-
plaint avers, “increase likelihood of

(Continued on page 109)

“I'm losing revenue, that’s what it
means,” says Larry Green, national
promotion director for WEA Music
of Canada. “‘Some radio stations are
doing the industry a disservice.”

“People aren’t thinking through
the ramifications,” adds Bob Ansell,
vice president of promotion for Poly-
Gram in Canada.

Others believe that less—not
more—new music may be released by
labels in Canada if radio stations con-
tinue to step up their use of imports.
The combination of import sales and
radio burnout when release cannot be
facilitated may dissuade labels from
taking chances on artists with only
marginal chances of success in the
market.

The problem of unsynchronized
release schedules has long plagued
Canadian firms—especially, until re-
cent years, in the black music field.
Canadian companies often waited for
chart action, or at least substantial
airplay, in other territories to trigger
releases by unproven artists. They
also could safely gamble that the lim-
ited Canadian airplay and importa-
tion of such product would not sig-
nificantly affect sales.

In Toronto, the programming of
such product was usually limited to
CFNY-FM, a suburban Brampton
progressive station whose transmitter
and ratings were sufficiently weak
not to upset the applecart.

Oddly enough, the current situa-
tion owes itself to CFNY’s relocation
of its transmitter to the CN Tower,
the world’s tallest free-standing
structure. The relocation there nearly
six months ago has given CFNY in-
stantly increased status. CHUM-FM,
in the process, has had to change to
compete for the new music crowd in
the market.

But, by increasingly programming
imports, CHUM-FM has inadver-
tently set the pace for other AORs
across the country. That, in turn, has
created a record business nightmare.

Import-only product by Big Coun-
try, the Thompson Twins, Ultravox,
Howard Jones, INXS, Tom Robin-
son and others has crept into heavy
rotation on CHUM-FM. CILQ-FM
has stayed away from the import
glut, trying in recent months to cor-
ner the hard rock market, but CFNY
keeps chugging along with a healthy
dose of imports.

With two of the three AORs going
at it, retailers have been rapidly
adapting by increasing shelf space for

BILLBOARD COMPUTER/GAMES CONFERENCE

Meet Looks At Software Stability

By FAYE ZUCKERMAN

SAN FRANCISCO—The stabil-
ity of the computer software indus-
try, when compared to the still-vola-
tile hardware field, and consumer
indecision over how computer prod-
ucts can be used, were the key topics
at Billboard’s second Computer Soft-
ware/Video Game Conference, held
here March 7-9.

Wall Street analysts and market
researchers, at the helm of the three-
day event, reconfirmed the confer-
ence’s tone when they agreed that
computer software companies pro-
vide investment opportunities while
hardware firms currently do not.
Barbara Isgur of Paine Webber
Mitchell Hutchins noted that hard-
ware companies that gain a market
niche of three-five years show invest-
ment potential. She said that IBM,
Coleco, the new Mindset computer

and the Japanese firms are all forces
to be watched closely.

Further panel discussion pointed
out that hard-to-use software prod-
ucts and confusing hardware design
fueled consumer frustration with
computers. Most panelists agreed
that these complications are major
stumbling blocks to the growth of
both the hardware and software
industries.

Software designers, acknowledging
hard-to-use product, discussed the
ways in which collaborative efforts
for authoring software are bringing
about finely tuned products. Don
Bluth, a proponent of interactive la-
serdisk technology who is credited
with the making of the first laserdisk
arcade game, “‘Dragon‘s Lair,” em-
phasized that this technology might
pave the way for “interactive mov-
ies,” with viewers controlling the des-
tinies of a film's main characters.

www americanradiohistorv.com

Marc Blank of Infocom predicted
that “artifical intelligence” will come
to play a major role in his company’s
software products. Artificial intelli-
gence will ultimately allow the com-
puter to reason and process informa-
tion, and conform to each user’s style
of interacting with the computer, he
said.

During the panel entitled ‘“Cate-
gorically Speaking: Entertainment,
Education & Home Management
Software,” the subject of piracy
piqued debate with mention of Mi-
crosoft's and Lotus' recent legal ac-
tion relating to software theft.

International marketers noted
software theft abroad. Nancy Garri-
son of Atari International pointed
out that she solved one Atari “‘knock-
off” problem by hiring the group re-
sponsible to design and convert

(Continued on page 109)

imports.

Radio reaction has been predict-
able. CFNY director of operations
David Marsden says he feels *‘no ob-
ligation to record companies...I
obviously have to stay competitive.”

Marsden dismisses the notion that
widespread programming of imports
seriously affects sales, saying such
advanced airplay serves as “‘a show-
case” for music that can help compa-
nies decide how they'll market
product.

Ansell disagrees, pointing to the
troubles the company has had in re-

(Continued on page 108)

Yetnikoff: No
CBS Price Hike
In Near Future

By IRV LICHTMAN

NEW YORK—CBS Records is
unlikely to institute a price rise in the
near future, according to Walter Yet-
nikofT, president of the CBS/Records
Group.

Speaking informally before the
start of a CBS Inc. meeting with se-
curity analysts here Tuesday (13),
Yetnikoff said, *“This is not the time

to raise prices. Consumers perceive
records to be high-priced. My feeling
is that (a price rise) would further en-
courage home taping, particularly
when (consumers) read how well
we're doing.”

Yetnikoff appeared reluctant to

(Continued on page 116)
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SPARS Cites CD Shortcomings

But Optimism Prevails At Digital Recording Conference

By STEVEN DUPLER

MIAMI—Digital is here to stay,
but the laser-read disk itself is at pre-
sent the weakest link in the digital
audio chain. If the Compact Disc is
to consistently equal the sonic stan-
dards set by digital multi-track
equipment, manufacturing processes
and CD player technology must be
constantly upgraded.

That was the consensus of the
more than 100 recording studio own-
ers, engineers, equipment manufac-
turers, record producers and students
who gathered at the Univ. of Miami
to discuss the history, state of the art,
and future of digital recording during
the Society of Professional Audio Re-

profit association.

firm.

America.

period.

At a meeting in Los Angeles last week, Leslie Rosen was named direc-
i tor/coordinator. Rosen will represent the association out of her own of-
¢ fices here, where she operates a publicity and marketing communications

Rosen becomes one of four officers of the group. As secretary, she joins
chairman Emiel Petrone, vice chairman Harlan Lippincott and treasurer
3 Jerry Shulman. Eight persons will be elected to join the officers as a board
of directors, the election to take place at a meeting n New York April 26.

Incorporation papers have already been filed with the New York State
Attorney General under the name of the Compact Disc Group of §

Steve Traiman, former vice president and executive director of the
RIAA, who served as coordinator for the group since its formation in 3
May, 1983, will continue to be associated with it during a transition

cording Studios (SPARS) confer-
ence, March 8-10.

During the three-day run of semi-
nars and panel discussions (separate
stories, page 38), participants wres-
tled with the question of format stan-
dardization, the propriety of a digital
investment by a studio, and a critical
evaluation of the state of the Com-
pact Disc, among other topics. High-
light of the conference was a mock
trial debating the benefits and defi-
ciencies of digital technology.

In spite of the cited present short-
comings of the CD, panel members
were optimistic about its future, pre-
dicting that the disk will coexist with
black vinyl for many years to come,

SEEKS INCORPORATION ssesssessanny

CD Group Names Director

NEW YORK—The Compact Disc Group, which recently withdrew
from the RIAA to form an independent association, has engaged a full-
$ time coordinator and filed for incorporation in New York as a not-for-
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SECULAR ACCEPTANCE DOWNPLAYED

acting as a bridge between the pre-
sent and some more advanced form
of digital software yet to come.

On the question of standardiza-
tion, opinions were deeply divided.
Sony/MCI, Studer and Matsushita
favored the digital audio stationary
head format (DASH) they have
agreed upon, while Mitsubishi and
dbx presented the respective benefits
of their opposing formats. dbx’s
Lance Korthals insisted that the time
is not yet right for agreeing to a single
standard, as doing so would impede
further technological advancements
in the digital field. According to Mit-
subishi's Almon Clegg, however, one
great benefit standardization would
ultimately offer would be the savings
to consumers when manufacturers
were able to cut their costs.

Only the largest and most profit-
able studio operations have been able
to consider a total digital investment,
and that seems unlikely to change in
the near future. Still, opinions offered
by owners of large studios on the via-
bility of an investment in digital dif-
fered greatly. According to Chris
Stone of the Record Plant, Los Ange-
les, “*Studios will, if they want to sur-
vive, go digital.” Sigma Sound’s Joe
Tarsia insisted, “Digital isn’t here yet
as a profit maker for Sigma.”

Murray Allen of Chicago’s Uni-
versal Recording Corp. suggested
that in order to make the digital in-
vestment pay off, a studio owner had
to learn how to effectively sell the
benefits of digital over analog to a cli-
ent and convince him that the higher
per-hour costs were indeed worth the
expense.

GMA Week Focuses On Church

By DON CUSIC

NASHVILLE—Acknowledgement
that the growth of gospel music is
coming from within the Christian
culture instead of attracting listeners
from the secular market was the
dominant theme of this year’s Gospel
Music Assn. Week.

There was hardly a mention of sec-
ular acceptance or *‘crossovers” dur-
ing the four-day event. Instead, rec-
ord companies, publishers, bookers
and artists conceded that their major
thrust is reaching Christians with
gospel product, not non-Christians.

This is a marked contrast to the
years just past, when the gospel in-
dustry actively pursued secular ac-
ceptance. The current trend of broad-
ening the marketing base of the
Christian audience has been develop-
ing for several years. The “Age To
Age” album by Amy Grant demon-
strated to the gospel industry that
there is potential for gold records
within the Christian market.

This trend fits with the sales fig-
ures of Christian product: The Chris-
tian bookstore market now accounts
for 85%-95% of all contemporary
Christian albums sold.

GMA Week this year was actually
a combination of three events: the in-
dustry-oriented Gospel Music Week,
the National Gospel Radio Seminar
and the Church Music Workshop.
Most attendees agreed that the com-
bination of events worked well. More
than 500 registrants attended the
seminars and concerts.

Each night there was a concert or
“spectacular” that featured a variety
of artists. The week began with a con-
cert Sunday night, March 4, with
performances by the Speer Family,

Amy Fletcher, Harvest, Stephanie
Boosahda, Michael Card, Twila Paris
and Wayne Watson. The highlight of
that evening was the showcase by
Word Records, which consisted of a
performance by the Imperials,
backed by a 40-piece orchestra and a
slide show depicting the 20-year his-
tory of the group and past members.

At the end of their show—they
were the only act all week to give a
full concert—a number of former
members joined the current group on
stage to sing ‘‘Praise The Lord.”

On Monday night, there were per-
formances by Tami Gunden, Sandra
Crouch, MetroBand, Dino, Truth,
Lanny Wolfe, Jessy Dixon and De-
Garmo & Key. Tuesday night fea-
tured performances by Karen Kelley,
Johnny Hall, Kathie Sullivan, Kenny
Hinson, D. Dee Click, Watchmen,
Vonda VanDyke, Debby Boone, Phil

Driscoll, Phil Keaggy, Sheila Walsh,
Michele Pillar, Steve Green, Connie
Scott, Scott Wesley Brown and Steve
Camp.

The keynote address for GMA
Week was given Monday morning by
Dr. Robert Schuller, minister of the
Garden Grove Community Church
and host of the tv show “The Hour
Of Power.” This was followed by ses-
sions on cassettes and video music for
those attending GMA Week, reading
sessions for those with the Church
Music Workshop, and “Fundamen-
tals Of Programming” and “Non-
Commercial Radio” for those attend-
ing the Gospel Radio Seminar.

Other seminars during the week
stressed the theme *“More in 84!” and
included such topics as “Publishing,”
“Biblical Principles Of Time Man-
agement,” “Artist Development”

(Continued on page 109)

East Coast Chain To Buy
Midwest Peaches QOutlets

CHICAGO—Five Star Entertain-
ment Corp. here is negotiating with
an East Coast retailer with more than
50 stores for the sale of its seven Mid-
west Peaches outlets, according to
Five Star co-owner David Neste.
Neste says transactions with the un-
named retail chain should be final-
ized within the next 60 days.

The seven Peaches stores, located
in Chicago, OQak Park, I, Cincin-
nati, Indianapolis, Cleveland, Tole-
do, and Maple Heights. Ghio, were
purchased by Five Star from previous
owner Nehi Record Distributing
Corp. in November, 1981. Neste says
he and partner Vince Mauch

“formed Five Star for the express
purpose of buying” the Peaches unit.
“We bought the stores on a 100%
leverage buyout,” he says. *“To retire
the note, we would have had to have
generated substantial rather than just
marginal profits. The stores are turn-
ing a profit, but there is not enough
equity in the company to sustain re-
tail development and growth.”
Neste confirms that the units will
retain the Peaches name, as well as
*‘the same operating concept and em-
ployees.” Five Star, he says, is to
“continue real estate development in
the Midwest.”
MOIRA McCORMICK
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ROCKIN’ PATRIOTS—Members of various groups prepare to embark on a
USO tour of American military bases and aircraft carriers in Hawaii, Okina-
wa, the Philippines and Diego Garcia during a press reception at Bob
Hope’s USO club in Los Angeles. In the top row from left are Cheap Trick’s
Robin Zander and Rick Nielson, Pablo Cruise’s David Jenkins and Rick Wil-
liams of Kansas. in the middle row are Cheap Trick’s Bun E. Carlos, Le
Roux’s Leon Medica and John Pierce of Pablo Cruise. In the bottom row
are John Elefante of Kansas, Cory Lerios of Pablo Cruise, Kansas’ Phil
Ehart and ex-Doobie Brother Patrick Simmons.

Executive Turntable |

Tony Seideman joins Billboard in New York as video editor, effective imme-
diately. Formerly home video editor for weekly Variety, he replaces Laura Foti,
who has joined RCA's newly formed video division, also in New York.

Record Companies

e

London

Hinton Baker
The long-rumored shakeout at MCA Nashville has put 11 employees out of
work, leaving three original staffers. Bruce Hinton is hired as senior vice presi-
dent and general manager. He was a partner in the independent country promo-
tion firm of Hinton-Svendsen. Katie Gillon reports to him as product manager.
She was assistant to the label’s former Nashville president, Jim Fogelsong. The
company has named Tony Brown a&r vice president. He was with RCA Nash-
ville. Patti Olsen becomes promotion director, and Shelia Shipley is named pro-
motion manager. Fogelsong and former a&r vice president Ron Chancey still
retain contracts with MCA, but are no longer working in its corporate office.

Roy Thomas Baker assumes a new post as senior vice president, worldwide
production for Elektra Records, based in Los Angeles. He was senior vice presi-
dent, a&r, for the label . . . Also in that city, Miller London is promoted to vice
president of marketing for Motown and its affiliated labels. He was sales vice
president . . . Sammy Vargas leaves his post as regional promotion manager for
MCA in New York. He hasn’t announced future plans . . . Cary Baker moves to
Los Angeles to join IRS as national publicity director. He was head of his own
publicity firm in Chicago, Right Angle.

Capital makes several changes in its Hollywood headquarters. Stephen
Gelber is upped to creative director of advertising and merchandising. He was
senior manager of press and publicity. Pat Weaver is named manager of press
and publicity. She was press coordinator in the label’s press and artist develop-
ment department. And Allen Harford, corporate vice president of human re-
sources and administration, joins Capitol Industries-EMI Inc.’s executive man-
agement board.

Sharil Hilding is named regional sales manager for Peter Pan Industries,
based in Dallas. She was a territory manager for the Wallace Berrie Co. . ..
Acme Music Corp. appoints Mike Lozeau as promotion manager in New York.

Video/Pro Equipment

Jerry Durkin is appointed vice president of East Coast business affairs for
CBS Records. Based in New York, he will head the newly-formed CBS Video
Enterprises music video programming unit and continues to supervise the CBS
Records a&r administration department of which he was vice president . ..
Kenny Kiper joins Nashville Audio Video Productions as facility manager. He
was executive director of public relations for Country Music
Television there.

Warner Amex Satellite Entertainment Co. makes four pro-
motions in New York. Dominique Fioravanti becomes senior
vice president and general manager of MTV. He was vice presi-
dent and general manager. David Hilton is upped to senior vice
president and general manager of affiliate sales and marketing
for WASEC. He was vice president and general manager of —
that division. Bob Roganti is upped to senior vice president and Durkin
general manager of advertising sales for WASEC. He was vice president of ad

(Continued on page 110)
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Matthew Wilder's debut album, ““I
Don’t Speak The Language,’ says a lot
about Artist Development at Epic, Por-
trait” and The CBS Associated Labels.

With the release of Matthew'’s first
single, “Break My Stride,’ our mighty
promotion and marketing machine went
into motion. The result: a runaway
hit—Top-5 on the charts and a dance
club smash.

The new single, “The Kid's American,’
isracing up the charts now. And
you'll soon be seeing Matthew’s new
music video almost everywhere. Add to
this exposure an upcoming club tour,
and you've got a debut album that's
quickly nearing gold.

Matthew Wilderis a
perfect example of our
Artist Development
Program in action. He’s
a bright new talent
with an exciting new
sound. And, like all
our new artists, too
important to be lost

in the shuffle.

e e B

e

- et
P

e ———
e
rcmnamts

‘l

S

Matthew Wilder. “I Don’t Speak The Language.’ ..
Featuring the smash hit, “Break My Stride,” plus the new single, “The Kid’s American.”

On Private I Records and Cassettes. o

Produced for Ripe Productions by Peter Bunetta, Rick Chudacotf and Bill Elliott. Al Bunefta Management. Private | Records is distributed by CBS Records. **Epic.!” **Portrait,” *CBS* are tradermarks of CBS Inc. © 1984 CBS Inc.
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NEW CBS VIDEO ENTERPRISES HEAD

Durkin Sees Long-Form Boom

By TONY SEIDEMAN

NEW YORK-—Home video reve-
nues will surpass those from cable tv
for long-form music video in about
two years, says Jerry Durkin, head of
the newly formed CBS Video Enter-
prises. But even if outside markets
can completley cover the cost of pro-
ducing a video clip, the promotional
rather than direct income-producing
ability of the videos will be the main
reason for their production, he says.

“The reason for doing the clips is
their promotional value,” says Dur-
kin, “and that is a label decision.”

Even on long-forms, the promo-
tional angle will be key, says Durkin,
who recently moved up to the posi-
tion of vice president, business affairs
at CBS/Records Group. The group’s
new division’s concentration will be
on long-forms, he says, but there will
be a great deal of variety within the
long-form spectrum.

CBS Video Enterprises’ long-form
efforts either in production or due for
release range from a clip compilation
about 40 minutes long, due to ship
shortly from CBS/Fox Video, to a
combination of long music video ef-
forts with Pink Floyd’s David
Gilmoure.

Kid Stuff Sets
‘Fraggle Rock’
Album Release

NEW YORK—Children’s record
and tape manufacturer IJE/Kid Stuff
has pacted with Henson Associates
to produce an album featuring char-
acters from the Home Box Office
television series “Fraggle Rock.” The
album will be released on the Muppet
Music label in April.

The half-hour television show, cre-
ated by Henson Associates, produc-
ers of “The Muppet Show,” has won
numerous accolades, including Par-
ents Choice Magazine Awards, Na-
tional Education Assn. endorsement,
Award for Cablecasting Excellence,
Action for Children’s Television
Award and an International Emmy
for the Best Children’s Programming
in 1983.

The album’s release will be accom-
panied by an ad campaign including
television spots and consumer and
trade print ads.

The compilation will be a straight
assembly of music video clips. It will
sell at $19.98, the lowest price set to
date for a CBS/Fox Video title, and
contain clips from Toto, Journey,
Cyndi Lauper, Quiet Riot, the Ro-
mantics and Bonnie Tyler.

CBS/Fox Video will automatically
get first call on any of the product
created by CBS Video Enterprises as
a result of the contract that created
the joint venture. If CBS Records art-
ists produce their own videos, howev-
er, they can go to the home video
manufacturer of their choice, which
is one reason why Vestron Video is
handling ‘“Making Michael Jackson’s
‘Thriller’.”

The Gilmoure effort will be a joint
production venture with MTV. Even
though home video contributes more
revenue per viewer reached, now and
in the future cable tv will take priori-
ty as a medium because of the scope
of the exposure it can give an artist,
Durkin says.

CBS Video Enterprises will be ex-
ploiting this exposure to the hilt in its
video efforts with Gilmoure. Two
shows will be produced for MTV: a
half-hour look back on Gilmoure’s
career with Pink Floyd, and a one-
hour video presentation, mixing con-
cert and concept footage, of the art-
ist’s solo album. When the work is
moved to home video it will be sold
as a single package, Durkin says.

In the best of all worlds, he says, it
would be possible to make home vid-
eo the first video window. But right
now cable tv produces so much more
revenue than home video that such a
release pattern is impossible. Durkin
feels, however, that the pattern will
change as the growth of the VCR
universe continues and record stores
move more deeply into home video.

The costs the markets will have to
cover are heavy and growing. For the
one-hour long-forms CBS will be
producing, six-figure budgets are in-
evitable, says Durkin. The trick is to
combine the various revenue stream
in a way that produces the most dol-
lars for the least effort.

One area where Durkin feels CBS
Video Enterprises will have special
strength is that of single-artist clip
compilations. The “name power” of
a number of CBS artists will be
enough to pull their clips off the
shelves, he asserts. But he adds that it
would be a mistake to do a full-length

video of a record album, concert or
otherwise, until it has proven a hit.
Only if strong sales are virtually cer-
tain can the high cost of creative vid-
eo production be justified, he says.

Despite the fact that MTV airs
most clips repeatedly, Durkin opines
that their home video market value
will not be burned out. “MTYV is not
all over the country,” he says, noting
that there will probably be strong de-
mand among people who have heard
of the network and the clips it pre-
sents, but have not had a chance to
see many of the videos yet.

And despite all the noise about
new technologies, Durkin says that
broadcast tv may well end up being a
major dollar contributor to the long-

(Continued on page 116)
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mbers of former Streetwise act New Edition

pose with executives from MCA, where they have signed a longterm con-
tract. Standing from left are the group’s busy attorney Steven Machat,
MCA Records Group executive vice president Myron Roth, MCA’s West
Coast regional r&b promotion manager Louil Silas, group manager Rick
Smith, MCA Distributing senior vice president John Burns, MCA vice presi-
dent of black music Jheryl Busby, and New Edition manager Bill Dean.
Kneeling are the boys in the band: Robert Brown, Ralph Tresvant, Ricardo
Bell, Michael Bivins and Ronald DeVoe.

Chartbeat

Van Halen Turns Rout Into Horserace

By PAUL GREIN

Michael Jackson’s “Thriller”
holds on to the No. 1 spot for the
34th week, but Van Halen’s ‘“1984”
is fast closing the gap in its second
week at number two. One key to the
sudden closeness of this contest lies
on the singles chart, where Jackson’s
“Thriller” drops out of the top 10,
while Van Halen’s “Jump’ holds at
No. 1 for the fifth straight week.

That makes “Jump” one of the
three longest-running No. 1 hits in
the history of Warner Bros. Records.
It joins the Everly Brothers’ 1960 hit
“Cathy’s Clown,” which also had
five weeks on top, and Rod Stewart’s
1976 smash “Tonight’s The Night,”
which was No. 1 for seven weeks.

“Jump” is even emerging as a hit
on Billboard's dance chart, where it
jumps to number 23 this week. But
the No. 1 record in the clubs is Cyndi
Lauper’s “Girls Just Want To Have
Fun” (Portrait), which has been
turned back in its challenge to unseat
“Jump’’ on the Hot 100. It drops to
number three this week, after spend-
ing the past couple of weeks at num-
ber two.

* X %

Fleetwood Trio: Christine Mec-
Vie’s “Got A Hold On Me” (Warner

Bros.) jumps to number 10 on this
week’s Hot 100, making McVie the
third member of Fleetwood Mac to
land a top 10 solo single. She follows
Stevie Nicks (“Stand Back™) and
Lindsey Buckingham (“Trouble™).

Only one group in pop history has
produced more than three members
who went on to top 10 glory as solo
artists. Hint: This year is their 20th
anniversary. Added hint: It’s not Bil-
ly Jo Kramer & the Dakotas.

* X X

A&M Milestone: A&M and its af-
filiated labels have a commanding 20
albums on this week’s top 200, which
is believed to be the highest total in
the label’s 22-year history.

The Police account for five of the
20 albums, including the label’s top-
seller, “Synchronicity,” which is in
its 38th consecutive week in the top
10.

The Police also add to the heavy
British emphasis of A&M’s current
hit roster. Twelve of the 20 albums
are by British acts, including UB 40,
the English Beat and Joan Arma-
trading from England, Simple Minds
and Billy Rankin from Scotland and
the Alarm from Wales.

Another of the 20 albums is by a
Canadian artist (Bryan Adams),
leaving just seven spots for American

acts: .38 Special, Jeffrey Osborne,
George Winston, Let’s Active, Atlan-
tic Starr, Shadowfax and the
Carpenters.

Another noteworthy characteristic
about this lineup is that it includes so
many new and developing acts.
Apart from the Carpenters, Osborne,
Armatrading, the Police and .38 Spe-
cial, most of these acts have come to
A&M in the past few years.

* X %

Turner Milestone: Tina Turner’s
“Let’s Stay Together” continues its
slow but steady climb on the Hot
100, where it jumps to number 26. It
also moves up on the black chart to
number three. But it drops to number
four on the dance/disco chart, after
spending the past couple of weeks at
No. 1.

That nonetheless makes it the first
national No. 1 hit of Turner’s 24-year
chart career. The highest she’s ever
climed on the pop chart is number
four (with 1971's “Proud Mary™);
the highest she’s been on the black
chart is number two (with 1960’s “A
Fool In Love” and 1961's “It’s
Gonna Work Out Fine”). All of these
records were duets with Ike Turner,
from whom Tina was separated eight
years ago.

Home Video Makes Inroads At Fourth Film Market

By FAYE ZUCKERMAN

LOS ANGELES—Foreign and do-
mestic licensing for home video prod-
uct underscored the fourth American
Film Market March 8-16, with video
accounting for 37% of the estimated
$160 million in business conducted
here.

According to a spokeswoman for
the international market, ‘“‘substan-
tial” attention was given this year to
the video area. “‘In the past, the show
was dominated by buyers soliciting
film licensing for theatrical releases
only,” she adds.

Total attendance hovered at 1,200,
up from 1983’s figure of about 1,000.
Last year, about 260 attendees came
from the home video field. This year
there were nearly 450.

Some 74 film companies crowded
into the Hyatt on Sunset Blvd. to sell
theatrical and home video rights for
here and abroad on about 289 titles.
Some 165 of these releases had first-
time screenings here.

Although most of the buyers pre-
ferred to remain mum about consum-

mated licenses, many said they came
away from the market with signifi-
cant new catalog items. Vestron Vid-
eo gained five pictures from Empire
International. Family Home Enter-
tainment picked up distribution
rights for 23 titles.

Ardis Matthews, vice president/
programming for Family Home and
USA Home Video, would not elabo-
rate on new acquisitions. But she not-
ed that 12 Family Home/USA prop-
erties were picked up by distributors
in many foreign markets.

She echoed the sentiment of many
attendees, adding, “‘I was astonished
and pleased to see the number of for-
eign buyers and the amount of reve-
nue received for product.”

Generally, closing bids for chil-
dren’s video product averaged about
$10,000, most agreed. As for feature
films, prices ranged from $20,000 to
about $50,000. The Samuel Goldwyn
Co. pegged prices for “‘classic” films
at about $5,000. Most contracts have
a five-year clause.

Many of the film companies point-
ed out that this year they were look-

ing to sign contracts with foreign
companies that are *‘stable” and ‘‘re-
liable.” Explained Archie C. Purvis
Jr., vice president/sales and market-
ing for ABC Video Enterprises Inc.,
“I don't like to call it bidding. We are
looking for good, longterm relation-
ships.”

ABC licensed several made-for-
television movies to foreign buyers
for video and theatrical release. Pur-
vis noted the “sharp increase in video
buyers,” and said these companies
paid a ‘“reasonable” price for
acquisitions.

Family Home's Matthews ob-
served the influx of foreign buyers
and pointed out that negotiations
were *‘hard-hitting.” Prices, she add-
ed, were generally high.

The Samuel Goldwyn Co. reported
culling some $1 million in home vid-
eo business on the fifth day. In noting
a substantial increase in home video
sales, Richard B. Childs, vice presi-
dent of ancillary sales, added that the
Hollywood company had also sold
$500,000 worth of television rights
and gotten $200,000 for theatrical re-
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lease of many of its classics. It had 56
titles to sell.

The burgeoning long-form music
video area made a respectable show-
ing at the market, traditionally
geared only for buyers of theatrical
films for boxoffice engagements.
Matthews found that ‘‘Beatlemania,”
“The Tubes,” “Dazzle Dancin’ * and
“Pippin” fared well during bidding.
“I was really surprised to see how
much money many of the buyers,
specifically from Spain, had to
spend,” she said.

Most agreed that music video will
take center stage at 1985’s American
Film Market. Said ABC’s Purvis:
“It's (music video) the next big
rage.” His company is actively look-
ing for music product, and consider-
ing producing it.

One of the largest Australian video
companies, Video Classics, will roll
out “The Making of Michael Jack-
son’s ‘Thriller’ * for $35 next month.
According to company co-founder
Walter F. Lehne, the Australian
home video market is rental driven,

with sales titles generally priced at
$95. He said that competitors will be
watching the launch of Jackson’s vid-
eo to see how the first low-cost, origi-
nal music production fares in a for-
eign market.

Kid Creole & the Coconuts, Meat
Loaf, Marvin Gaye and Glen Camp-
bell are featured in other music vid-
eos Lehne plans to bring to Australia
and New Zealand.

By June he expects to see some
2,000 record-related retail outlets en-
tering the home video area.

At the show, Lehne finalized sev-
eral negotiations with Vestron Video
and Media Home Entertainment.
Video Classics was the first Austra-
lian video.company to obtain world-
wide rights to an Australian produc-

-tion; He offered the rights to an

Australian film, “Dot And The Ko-
ala”,at the American Film Market.

Media Home  Entertainment,
based in Los Angeles, picked up the
title for distribution worldwide ex-
cept in Australia and New Zealand.

o
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David Bowie said “Let’s Dance”

-

of the Bowie 198 3 Concert Tours

BREAKING RECORDS AND SETTING TRENDS THROUGHOUT THE WORLD.

" EUROPE

NUMBER OF NUMBER OF NUMBER OF NUMBER OF NUMBER OF NUMBER OF
Gty PERFORMANCES  TICKETS SOLD Gty PERFORMANCES  TICKETS SOLD (ity PERFORMANCES  TICKETS SOLD
Anaheim 1 67,401 Bad Segeburg 2 24,150 Adelaide 1 18,409 s
Chicago 2 51,682 Berlin 1 22,245 Auckland 1 74,480
Detroit 2 37,268 Bochum 1 33,843 Bangkok 1 14,981 :
Foxboro 1 53,395 Edinburgh 1 47,444 Melbourne 1 37914 P
Montreal 2 32,547 Frejus 2 28,927 Brisbane 1 26,757
New York 3 57,820 Goteberg 2 120,062 Nagoya 1 10,064
Oakland 1 50,000 london 3 23,162 Osaka 1 15,105
Philadelphia 4 68,235 Lyon 2 23,615 Perth 3 23,063 \
San Bernadino 1 300,000 Milton Keynes 3 174,984 Sydney 7 61,832
Toronto 2 101,239 Oftenbach 1 24,720 Tokyo 4 42,984
Vancouver 1 53,687 Paris. 2 118,479 Yokohama 1 25,989
Winnipeg 1 34,816 Rotterdam 2 101,311 Wellington 1 47,838 &
Other Cites 22 386,479 Other Cities 7 71,246 Other Cities 6 36,380 B

»

. Thank you David for allowing us to help
; make 1983
The Year of David Bowie \
And Special Thanks go to all the people involved in the 0O T
1983 “Serious Moonlight Tour”’ ( \@//MB
without whom it would bave been only a dream. A ///7:2@
Wayne Forte / Michacel Farrell William Zysblat / Michael Epstein
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IFPI’s Davies Urges:
Save Europe’s Music

4

By MIKE HENNESSEY

Britain’s National Music Council
held a seminar on “Music And The
European Economic Community” on
March 12 in London, attended by del-
egates from European record compa-
nies, music publishers, collection soci-
eties, broadcasting  organizations,
performers’ organizations, hardware
manufacturers, law firms and indus-
try associations.

This is the first of two reports.

LONDON—A call for an interna-
tional alliance to save Europe’s music
from the depredations of home tap-
ing was made by Gillian Davies, as-
sociate director general and chief le-
gal adviser of the IFPI, in an address
on “Harmonization Of Rights With-
in The Community.”

Predicting “‘an extremely lively de-
bate” between rights owners on the
one hand and hardware, blank tape
and consumer organizations on the
other, when the European Economic
Community Commission’s Green
Paper on copyright harmonization is
published this fall, Davies said: *“Au-
thors, composers, publishers, pro-

BPI Fines EMI
For Breaches
Of Chart Code

By PETER JONES

LONDON—EMI Records Ltd.
has been fined 10,000 pounds (rough-
ly $14,500) by the British Phono-
graphic Industry (BPI), national
branch of IFPI, for breaches of the
chart code of conduct.

It was found that EMI salesmen.
promoting singles, offered dealers
free albums by artists other than
those whose records were being pro-
moted. This is, according to BPI, a
breach of the code as established at
industry level. The offense was un-
earthed by representatives of Gallup,
the market research company which
handles U.K. chart compilation.

Gallup also reported to BPI that
albums had been offered by EMI on
the basis of singles attaining certain
positions in the chart. Offers based
on chart performance are outlawed

(Continued on page 105)

ducers of phonograms, film produc-
ers, video distributors, and all rights
owners concerned by the problem of
private copying should concert their
efforts and work together to seek
Community support for the intro-

duction of legislation to provide

rights owners with remuneration for
private copying.”

She noted that a Coalition To Save
America’s Music had been set up in
the U.S. and suggested that a similar
body be set up in each member state
of the Community by interested par-
ties. *“Perhaps today could be the day
when we launch both a coalition to
save the music of Great Britain and
an International Alliance To Save
Europe’s Music,” she said.

In a comment from the floor, John
Morton, general secretary of the Mu-
sicians’ Union and president of the
International Federation of Musi-
cians, pledged the support of the MU
for such an alliance. But he added:
“The biggest enemies are not the oth-
er rights owners but the non-paying
public.”

In response to questions on the
best method of lobbying for blank
tape royalty legislation in the EEC,
Michael Freegard, chief executive of
the Performing Right Society, said
that efforts should be concentrated
on persuading national governments
to support the cause “because it is the
Council of Ministers who will de-
cide.” He added that the PRS intend-
ed to intensify its activity in pressing
for a royalty.

Replying to further comments,
Davies acknowledged that certain
differences between interested parties
made concerted action difficult, “but
we all have an interest in better pro-
tection, and we have much more in
common than we have to divide us.
We should never lose sight of that.”

In a speech which ranged over the
whole spectrum of copyright and re-
lated rights in the Community, Da-
vies said that the harmonization pro-
gram covered reprography, private
copying, piracy, artists’ resale rights
and the proposal for the introduction
of a harmonized period of duration of
copyright protection in the 10 coun-
tries of the EEC, to be followed by a
period of paying public domain.

She said the Green Paper would

(Continued on page 105)

SUPREME COURT RULING

News/ International

New Rental Legislation In Japan
Provisional Law Is Outlined At IFPl Board Meeting

LONDON—Authors, performers
and producers will have the right to
prohibit rental of sound carriers fea-
turing their works for a certain peri-
od after the first sale, under a provi-
sional law to be introduced in Japan.
The law becomes effective June 2.

The draft legislation originally
provided for a one-year embargo, but
the latest version does not indicate a
fixed period. It will probably be set
by ordinance. The provisional law

will ultimately give way to perma-
nent legislation which will provide
for an author’s royalty to be paid for
a period of 20 years after the end of
the embargo term.  The latest de-
velopments in the rental situation in
Japan were discussed at the board
meeting of the International Federa-
tion of Phonogram & Videogram
Producers (IFPI) held in London
Feb. 22. The meeting was presided
over by Coen Solleveld. The IFPI

Strike Settled In Mexico;
Musicians Back At Work

By JUDY HEVRDEJS

MEXICO CITY—Although mu-
sicians in Mexico are back at work
following an unprecedented eight-
month strike against 18 recording
companies here, few can agree if the
work stoppage really Dbenefitted
anyone.

“I think both sides were hurt by
this strike,” says Jurgen Ulrich, gen-
eral manager of Fabrica De Discos
Peerless S.A. “The musicians didn’t
have work and we didn’t have any
new releases.”

The strike began last July, when
the 7,000-member Sindicato Unico
de Trabajadores de la Musica
(SUTM) and negotiators from the
Associacion Mexicana de Produc-
tores de Fonograms (AMPROFON)
failed to reach a contract agreement.

According to Ulrich, failure to
reach an early agreement revolved
around backing tracks. “We just
didn’t want to lose control of our
own sound tracks.”

Luis M. Moyano, managing direc-
tor of Gamma S.A., explains, ““The
union wanted us to re-number re-
cordings and stop using tracks on
television. They also wanted us to re-
quest permission from the union ev-
ery time we wanted to record a work.
Finally, they wanted a fee increase.”

Of these demands, only a television
displacement fee and salary increases
are part of the one-year contract
AMPROFON signed with SUTM on
Feb. 18.

Adds Moyano, “We won’t have to
number recordings, nor will we need
to notify the union every time we go
into recording. Of course, fees were
increased, and the recording compa-
nies will now have to pay an orches-
tra when backing tracks are used
during a live performance.”

Why are the record companies
paying a tv displacement fee? Ac-
cording to David Stockley, managing
director of EMI-Capitol De Mexico
S.A. De C.V,, “Both the television

Antipiracy Breakthrough In India

By PETER JONES

LONDON—Following the Gram-
ophone Co. of India’s seizure of a
large haul of allegedly pirated cas-
settes which arrived in Calcutta from
Singapore in transit to Nepal, the In-
dian Supreme Court has ruled that
goods passing through India are sub-
ject to the Indian Copyright Act.

The judgment has been welcomed
by the IFPI Secretariat, based in
London, which says that the route
through India to Nepal, which has
become a major base for pirate activi-
ties, particularly in music software, is
now closed. And, adds IFPI, the rul-
ing *““could have repercussions in oth-
er countries through which piratre
recordings are transported, or from
which they are trans-shipped.

“The judge held that it was not rel-

evant whether the copyright was rec-
ognized in the law of the country of
origin or in the law of the country of
final destination. The only law that is
relevant is the law of the country in
which the goods are physically
present.”

As a result of the Gramophone Co.
of India’s prosecution, it was claimed
that the consignment of tapes had a
right of passage through India, under
the terms of the Bilateral Treaty of
Transit between India and Nepal.
The Supreme Court has now dis-
agreed, holding that the terms of that
treaty require the contracting states
to allow the free and unhampered
flow of goods except in the cases of
narcotics, dangerous drugs, arms and
protection of intellectual property
rights.

The presiding judge made special
mention of the importance that the

international community attached to
protection of intellectual property
rights, including copyrights, putting
it in the same category as prevention
of trafficking in narcotics and arms.

IFPI notes that the Indian record
industry received an additional boost
a week after the Feb. 21 court ruling,
when the government announced a
complete abolition of excise duty on
prerecorded cassettes. The national
phonographic industry group has
long battled for a reduction of the
duty which, at the start of last year,
stood at a “massive” 26.25%. This
was reduced to 15% mid-1983 and
has now been totally abolished.

Says IFPI here: “This will enable
the Indian record industry to com-
pete with the pirates, who are able to
sell their product at low prices. It’s a
major achievement in the Indian in-
dustry’s antipiracy campaign.”

wWww.americanradiohistorv.com

studios and record companies will be
paying a displacement fee to the mu-
sicians. The fee settled on is some-
where between studio and tv fees. We
felt this was an  equitable
arrangement.”

Also claiming something of a vic-
tory is SUTM. Victor Leyva, the
union’s  secretary-treasurer  says,
“The contract made great strides in
benefits for union members. But it is

important to understand that the
largest gain was permanent and did
not involve money.”

The musicians’ union’s president,
Venustiano Reyes (Venus Rey),
points out, ““AMPROFON has
promised to follow the federal law
concerning author copyrights, partic-
ularly with regard to recording

rights. And canned music will be per-
(Continued on page 105)

board noted with concern that nei-’
ther the provisional nor the perma-
nent legislation provides for protec-
tion for the producers or peformers
of phonograms. The IFPI is making
representations to the Japanese gov-
ernment to secure for producers the
right to prohibit rental of their prod-
uct. The federation is also pressing
for the protection period in the per-
manent legislation to be increased to
50 years, thus bringing records into
line with cinematographic works.

On the subject of music video-
grams, the board determined that
these should not be provided free to
broadcasters and cable operators. It
noted with approval the recentl con-
tract between the German record in-
dustry and German television re-
garding fees for the use of music
videos. It was agreed that the term
“video clip” should not be used to de-
scribe music videos that were not
merely promotional material but pro-
grams in their own right. It was re-
ported that a new initiative to break
the deadlock in negotiations between
the IFPI and BIEM over renewal of
the mechanical royalties contract was
under way, with a meeting of the two
parties provisionally set for April in
Paris. The annual council meeting
of the IFPI will be held in Helsinski,
June 18-20. There will also be an ex-

traordinary general meeting to dis-
cuss an increase in subscription rates,
and a conference on performing T
rights.
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The Opportunities Are There

Prerecorded video software shares top billing with music at
this weekend's NARM convention in Florida, as the venerable
event becomes “‘the first annual music and video carnival of
entertainment.”

Executives from prominent home video companies play key
roles in the business program, as do music merchandisers who
have, in NARM’s words, **successfully accepted the challenge of
video.”

Other significant components of the agenda include an update
on the progress of the Compact Disc, a report on developments
in tape packaging, and a panel on the potential of computer
software.

All these topics reflect the shifting patterns and complex fu-
ture of the music and home entertainment marketplace. NARM
is to be applauded for its efforts to reach out and touch that fu-
ture, and we hope that association members and convention par-
ticipants will respond boldly and vigorously.

Beyond Florida, NARM may be positioned to grasp hold of
even greater purpose. Where is there a unified voice for comput-

er specialty stores? What group now represents the audio store
community? Are the video and computer software specialty
wholesalers adequately represented by a trade organization?

If such diversity of potential purpose seems too mind-bog-
gling, it shouldn’t. Many NARM members—retailers, distribu-
tors, one-stops and rackjobbers—are in these related product
categories: video, computer software, personal electronics and
audio equipment.

The association calls its 1984 convention a “*carnival.” There
are those who say that the description could have other mean-
ings, an allusion to problems developing between NARM and its
video wing, the Video Software Dealers’ Assn. Yet the VSDA’s
very success derives from NARM resources provided to the
fledgling trade group in early 1982.

It is not, therefore, impossible to see NARM as representative
of entertainment trade groups that seem even more disparate. It
requires that afore-mentioned sense of purpose and a willingness
to confront complex changes in the marketplace. But the oppor-
tunities are there.

Meeting The Jukebox Threat

By HAL DAVID

The music business of the 80s can be summed up as the best of
times and the worst of times. Certainly, for the better, technol-
ogy has made it possible for us to look forward to more uses for
our music than ever before. On the other hand, we face problems
that are as great if not greater than any we've had in the past.

The jukebox problem is as
serious and far-reaching in its
implications as any we have
encountered before. We are
dealing with a very powerful
group of people—the jukebox
operators—who  want  to
change the copyright law to
get what they want. And what
they want is to pay a one-time
$50 fee for the life of each
jukebox, a one-time fee that is
nothing more than a buyout of
our music.

To accomplish this, they
have introduced two bills, S.
1734 and H.R. 3858, for
which they are mobilizing
considerable support.

These bills not only violate
the most fundamental concept of copyright, that there should be
continuing payment for the continuing use of one’s work. If they
succeed, they will set a dangerous precedent that may very well
have a domino effect.

David: “The last bastion for
the songwriter is his perfor-
mances income.’

This is all the more disturbing when one considers that for 67
years the jukebox operators have been getting a free ride, years
during which time they were exempt from all royalty payments
for the use of music. Finally, when the new Copyright Law went
into effect in 1978, the exemption was removed, and Congress
established the Copyright Royalty Tribunal, which set an annual
$50 fee.

been walking the haus o1 Congress, meeting with our legislators
to explain our position. We have asked our members to write to
their representatives urging them to oppose the jukebox bills,
and I am happy to report that their response has been over-
whelming. Our friends at BMI and SESAC, along with so many
other members of our industry, have been working alongside us
in this effort.

And we have been reaching out to the entire arts community
urging them to join us so that we can speak with one voice. To
this end, we have established an Action Committee for the Arts,
and the support we are getting from book publishers, authors,
educators, ballet companies, theatre guilds and other allied art

forms tells us that we are not alone in our concern for the future
of copyright in America.

In addition, a number of prominent recording artists have
agreed to spread the word to their fan clubs, urging them to write
to their legislators about how critical the jukebox problem is to
the future of music. In this way, we hope to generate a visible
and vocal grass-roots movement across the country.

I believe we are beginning to make ourselves heard. But it is
only a beginning. We must keep up the momentum, if we are to
achieve a lasting impact.

Historically, legislative assaults are launched against those
who appear vulnerable; apparently, we appear vulnerable. Un-
less we continue a concerted campaign to protect our interests,
we will always be dealing from weakness rather than from
strength. It would be a pity to lose out simply because our adver-
saries are better organized than we are and more aggressive
about protecting their interests.

For example, I think it's outrageous that Congressman Breaux
of Louisiana, who introduced the jukebox bill in the House, stat-
ed his reason for supporting the bill as follows: “I came back
home to find there were a lot more jukebox operators in my dis-
trict than there were songwriters or recording artists.”

It is our job to prove to Breaux and his colleagues how lopsid-
ed and shortsighted that view is. We must demonstrate that

‘It would be a pity to lose out because our adversaries are

better organized and more aggressive than we are’

This came about after extensive hearings where all interested
parties had ample opportunities to express their views.

After challenging the decision in a federal court and losing,
the jukebox operators appealed to the Supreme Court, which de-
clined to hear the case. Sc now they have come back to Congress,
bent on turning upside down the whole notion of copyright in
this country.

Where does that leave the songwriter? Let me speak from my
experience. The music business has changed radically since I
started out well over 30 years ago. The sale of sheet music, which
was probably the most important part of my income in the begin-
ning, now, thanks to the invention of the Xerox, is negligible.

There were once over 125 active record companies. And now,
thanks largely to the home taping phenomenon, there is just a
handful. And that means there are fewer and fewer records being
made, fewer and fewer songs being recorded, and less and less
chances for a writer to make a living.

The last bastion for the songwriter is his performance income.
I couldn’t make a living as a songwriter without my ASCAP roy-
alties. And if this is so for someone who has had my success, just
imagine how difficult it must be for the struggling songwriter
and the new writer trying to break into the business.

Over the past few months, my ASCAP colleagues and I have

there is a music community in their districts and in their states,
and we must demonstrate that this community includes not only
music people, but people from all of the arts as well as the gener-
al public.

I know I don’t have to convince the readers of Billboard of the
value of music to the individual or to the emotional and cultural
well-being of our nation. I'm appealing to you, however, that we
all take an active role, if you have not already done so, in remind-
ing others of the special quality music brings to our lives. Let's
urge colleagues and friends to help defeat the jukebox legislation.
Get them to write letters or set up personal meetings with their
Ieglslators ask them to enlist as many people as they can in this
campaign.

The time has come to understand that our role is more than
writing the music or performing the music or playing the music.
If we who are part of the music industry don't take the time and
trouble to protect and preserve what is ours, we have only our-
selves to blame if our rights are swept out from under us.

It’s high time that those of us who make the music face the
music and do what needs to be done.

Hal David, author of such award-winning songs as “*Raindrops
Keep Falling On My Head™ and *“‘Promises, Promises,"" is presi-
dent of the American Society of Composers, Authors & Publishers.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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STUDENTS

= ‘_-‘ s S ' Today’s lesson is about musical geograpny
o ": B The spectacular satellite photo cn the wall
i ot = behind me shows the Billboard Top 200 from

above. It’s interesting to note that nearly 10%
of the chart’s surface is covered with A&M
product. If you find this phots hard to under-
stand, don’t worry. Billboard magazine has
been kind encugh to include a well designed
translation on pages 15— 117,

Go ahead, count ’em. While you're gt it, don’t
forget to check the Windharn HillA&M Jazz
chart, once again, courtesy of Billkoard: page
47 .

W=
AU .
e ‘c\g\“?\k;\;g . Remember class, wherever you go in the world
) W : » ' .
?2?\%%;? i of popular music you're likely to find that
v "',J i - o &
> somebody from A&M, IRS, Windham Hill, or

Gold Mountain has not only been there before
you, but already charted the place.

) §e
g

Thank you very much, class dismissed.
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Radio’s funniest morning men all have the same initials. ...

Who is A.C.N.? We're a new company with a fresh angle on WKTU-FM/New York WDBO-AM & WWKA-FM/Orlando
radio comedy. Each week we write and produce a package of WCAU-FM/Philadelphia KWEN-FM/Tulsa

short-form features that are topical, funny, and carefully ori- WCZY-FM/Detroit WAEB-AM/Allentown

ented towards the unique demands of morning radio. We WAAF-FM/Boston WSYR-AM & WYYY-FM/Syracuse
look to create talk as well as laughs, and we're succeeding KSD-FM/St. Louis WVIC-FM/Lansing

— our song parody “Breaking Up Is Hard On You" was both a WWWE-AM/Cleveland WSSX-FM/Charleston

national story and a best-selling single. WIQI-FM/Tampa WFTQ-AM/Worcester

, . WZPL-FM/Indianapolis WZYQ-FM/Frederick

In Ie;s than 6 months, we ve’added 24 stations to our WTVN-FM/Columbus WWLT-FM/Gainesville
growing network and now we're ready for you! WVOR-FM/Rochester CHUM-AM/Toronto
WZZK-FM/Birmingham WKZL-FM/Winston Salem

Call or write today for a free demo: American Comedy Network Park City Plaza Bridgeport, CT 06604 (203) 384-9443
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Crocker Hosting ABC ‘City’ Show

By ROLLYE BORNSTEIN

For those of you who thought it
would be a mighty cold day before a
network like ABC got involved in ur-
ban programming, mark April 15 on
your calendar. That’s when “City
Rhythms” debuts on the ABC Youth
Networks (rock, FM and contempo-
rary). Hosted by WBLS New York
personality Frankie Crocker, the 90-
minute feature will run once a month
from April through September, dis-
tributed on disk by ABC/Water-
mark. Already lined up for the first
show is Donna Summer...On to
more traditional ABC rock fare: Ju-
das Priest will be the featured artist
on the network’s live call-in program
Tuesday (20) night, hosted by WIYY
Baltimore’s Kelly Saunders and Dan
Carlisle from New York’s WNEW-
FM.

* Kk K

Staff appointments are complete at
Scripps Howard’s newest entry into
the country field, KUPL-AM-FM
Portland, as Ed Hardy leaves Louis-
ville’s “Country 11,” WCII, to take
over the KUPL general manager-
ship . .. Back in Louisville, country-
formatted WINN is changing for-
mats and ownership. Buying the
Bluegrass Broadcasting property are
the “‘Rockin Big Daddy's” (WRBD/
WCKO Ft. Lauderdale), Bob Bell
and Tom Duffy. They paid $350,000
for the AM outlet at 1240, which will
switch to Century 21's MOR format,
letting one and all know “We Luv
Lou-ah-vul” with the new calls
WLLV.

Across town at WLRS, Lee Mas-
ters adds PD to his Henson Broad-
casting VP duties, as Dan Deely
leaves that post to migrate to morn-
ings in Cleveland at Magic (WMJI).
That means WHAS Louisville will
also have an opening, as Deely’s wife
Kim Scott was doing middays there.
She’ll now join him on the air at
"MIJIL.

Returning to the Cleveland air-
waves is Emperor Joe Mayer. The
longtime KYW, WGAR, WHK jock
comes back to the KYW frequency in
its newer IWE (WWWE) incarna-

Westwood One
Signs Up For
Satcom Link

NEW YORK—Westwood One
is the first independent radio pro-
gram producer to lease digital au-
dio channels on RCA’s Satcom
1-R communications satellite un-
der the terms of a $6.7 million
multi-year pact.

Westwood One will lease four
channels on Satcom 1-R, which is
also used by the ABC, NBC,
RKO and CBS radio networks.
Harold Rice, RCA’s vice presi-
dent of audio services, estimates
that over 2,600 U.S. stations have
antennas directed at the satellite.

Norm Pattiz, president of
Westwood One, says the firm will
be the only company to uplink
out of RCA’s new West Coast fa-
cility in Los Angeles, which will
begin operation in July. “It's the
next logical step in our evolu-
tion,” he says, noting that the
firm plans to sell its excess capaci-
ty on “‘an available basis’’ to other
program suppliers and networks.
“We’re opening the door,” he
adds, “to producers who’ve been
refused access in the past.”

tion, where he'll do 9 to 1. That
moves Ray Marshall into the 1-4
slot, while Jim Crocker does after-
noons, replacing Don Christie, who
plays a weekend engagement these
days. The station’s slogan, by the
way, is “Doo-wops & Mop Tops,”
and since Mayer has seen both de-
cades, he’ll fit right in.

Speaking of the period between
doo-wops and mop tops, a name that
comes to mind is Ral Donner. Oldies
freaks will remember the Elvis
sound-alike as the artist on ‘‘She’s
Everything,” “You Don’t Know
What You've Got™ and “Girl Of My
Best Friend.” Our buddy Dick
Biondi alerted us to the fact that Ral
is in failing health, and would love to
hear from all his friends. He can be
reached at P.O. Box 39103, Chicago,
Iil. 60639.

* Kk K

ChicAGO? And so it is that
WXFM'’s new calls will be WAGO,
known on the air as G-106
... Across town at WIID/WIJEZ
(where rumors of the combo sale
from Plough to Infinity now have a
price tag with them: $14 million),
George Dubinetz will retire as GM in
June after 20 years with the stations.

More call letter changes? You bet.
West Palm Beach’s WIZD becomes
WKGR, in keeping with the EOR
slogan “Gourmet Rock,” which also
explains the WGRX Baltimore calls
now that Shamrock’s WTTR has
signed  John  Sebastian’s  for-
mat ... Then there’s WPVA Rich-
mond, which has scarfed up the
WKHK New York calls . .. Back to
WGRX a moment: Now that KJET/
KZOK Seattle PD Jim Robinson has
left those stations to program 'GRX,
former KPBI Denver PD Phil Strid-
er strides right into the operations
manager/PD gig at KJET/KZOK.
He’ll also be replacing KJET’s Steve
Lawrence, who likewise exits the Se-
attle SRO outlets,

* k K

Moving in as PD at “Windy in
Indy,” Indianapolis’ oldies outlet
WNDE, is WSNI Philadelphia over-
nighter John Roberts. No stranger to
WNDE owner Gulf Broadcasting,
Roberts formerly programmed one-
time Gulf property WKAP Allen-
town. He replaces Alan Edwards.

Now that Kathy Thurmond has de-
fected to television, the new news di-
rector at WMC 79 Memphis is after-
noon news anchor Steve Thomas.
Upped to morning news anchor at
the Scripps Howard country station
is Julie Clark.

Want to program a “Hot Hits!”
station? Check out KITS San Fran-
cisco, where PD Jeff Hunter has re-
signed . . . Happily, Scott Shannon
has given up consulting. We say hap-
pily, as Scott received a major incen-
tive in writing from Malrite for doing
so. He'll be the exclusive property of
the company for some time to come
...From “Primetime” to “TM-O-
R” goes WMRE Boston ... Mean-
while, KAKZ-AM Wichita segues
out of “Music Of Your Life” into a
more contemporary MOR approach.
KAKZ-FM continues as an AC lead-
er, while morning man Gene Rump
adds former KAKE personality John
Hooter Myers to the show, now si-
mulcast on AM and FM... Also
dropping nostalgia (*‘Primetime”)
and climbing up a few years in the
next few months to AC is Columbus’
WCOL . .. Across town at WBNS,

mornings and middays are wide open
as Jack Evans and Dick Zipf vacate
a.m. drive, while Jack Stewart signs
off middays.

* kK

If you've recently sent product to
KOSY-AM-FM Texarkana, send it
again. If you haven’t, do it now. The
AC and country outlets were demol-
ished by fire last week. Back on the
air in temporary quarters, they des-
perately need record service.

Moving up at Jhan Hiber & Asso-
ciates is former Bonneveille head
John Patton. Now that Larry Pat-
rick has resigned, Patton has been
appointed senior VP ... Upped to
president/GM at Everett's KRKO is
former KKYX Seattle account exec
Sparky Taft, who is joined by
KOMO Seattle’s Dale Good, who
serves as KRKO's news director
while Carol Larson comes in as oper-
ations director.

After 10 years doing middays on
Miami’s Y-100, Cramer Haas leaves
WHY]I to join Bill Tanner as WASH-
ington's midday host...Over in
Pittsburgh, Diane Sutter got the offi-
cial nod as GM at WTKN/WWSW
now that Shamrock has taken over
... Over at WJAS, rumors of BENI’s
financial difficulties are stronger than
ever.

And across town at KDKA,
they've hired Roger Willoughby-Ray
to do weekends. Longtime Pittsburgh
talk radio fans thought they’d never
see that day, as Willoughby-Ray,
while GM at WFEP (in its few mo-
ments as a talk station before revert-
ing to country in the mid-"70s), led
the famed ““Pro-Prince Parade.” Bob
Prince had been doing sports at
KDKA, and his demise caused a
backlash fanned by Willoughby-
Ray’s on-air commentary.

Over in Philly, WIP has lost an-
other longtime voice. Right on the
heels of Tom Moran and Nat Wright,
Tom Lamaine has exited. Lamaine,
who does weekend weather on
KYW-TV, will devote his full atten-
tion to a television career.

Looking for Jeff Lucifer in San
Diego? You won't find him. At least
you won’t unless you know his real
name. Now that he’s a vice president
(at Global Communications there),
his business cards say Jeffrey K.
Prahm.

(Continued on page 18)

TOP 40 PIONEER SHRINKING

Storz Broadcasting
Selling KOMA, WTIX

OMAHA—With the announce-
ment that Price Communications
will acquire Oklahoma City's
KOMA and New Orleans’ WTIX
from Storz Broadcasting, the last liv-
ing example of top 40 radio’s heyday
is slowly becoming a memory.

Considered by some to be a mere
ghost of its glory days of the late *50s
and '60s—in fact, several Storz sta-
tions have long since abandoned the
top 40 format—the chain stood for
many as a reminder of what was.

It was in the early *50s, when Storz
Beer was selling strong in Omabha,
that Todd Storz, son of brewery own-
er Robert H. Storz, purchased
KOWH, which was undeniably in-
strumental in the creation of a totally
new concept—top 40 formula radio.
With success wilder than young
Storz and programmer Bill Stewart
could imagine, KOWH, long since
sold, spawned the growth of one of
the most influential, respected and
successful radio chains of the '60s.
WQAM Miami, WTIX New Or-
leans, KXOK St. Louis, WHB Kan-
sas City, KOMA Oklahoma City,
and WDGY Minneapolis were all
major components in influencing
countless of today’s radio executives
to enter the industry.

Twenty years ago, Storz died in his
early 40s in Miami. The corporate
headquarters moved back to Omaha
as Todd Storz’s father, Robert H.,
aided by Todd’s former right hand
man Bud Armstrong, attempted to
continue the tradition. Throughout
the *60s, Storz continued to dominate
the markets it served.

Since that time, WDGY, KOMA
and WQAM have switched to coun-
try. KXOK more recently moved to
talk, and WHB and WTIX have
modified their approach considera-
bly. Numbers in the '70s dropped
dramatically, with Storz’s detractors
claiming the all-AM company was
not in touch with the current market-
place, especially in ignoring the in-
creasing dominance of FM.

While Storz may have believed in
AM to a fault, KOMA and WTIX’s
new ownership is also optimistic
about the band’s future. “FM is won-
derful,” says Price Communications
president Robert Price, “but so is
AM. AM is No. 1 in half of the top
20 markets. AM stereo combined
with a good signal can be a potent
force in the mid-'80s.”

Signals Price will get—especially
in the case of KOMA, which at 1520
blankets the Midwest.

While the fate of the four remain-
ing Storz outlets (which are also said
to be on the block) is unknown, the
future of KOMA and 'TIX under
Price seems more certain. “We just
filed with the FCC this morning,”
said Price from his hotel room in
Oklahoma City on the eve of his
meeting with  KOMA personnel.
*“Both stations are doing well. At this
point I see no reason to assume
there’ll be any changes.”

The acquisition brings Price’s ra-
dio holdings to six, including
WOWO Ft. Wayne, K-101 San Fran-
cisco and WPCK/WIRK West Palm
Beach. Regarding future radio pur-
chases, Price proclaims, “With six
good properties, now I think we
should direct our acquisition efforts
to newspaper and tv."”

Verdery Working
On Bonneville’s
New Tape Format

NEW YORK—If you want to talk
to Dave Verdery, you'll find him in
Bonneville Broadcasting’s Chicago
office, where the vice president of
programming is producing the com-
pany's new tape-based “Ultra”
format.

Verdery made the move last week
to work on the sound, which Bonne-
ville president Jim Opsitnik says will
“color and flavor” the company’s
Easy Listening service. “Ultra,” he
says, should be ready by July 1—the
date Bonneville discontinues satellite
delivery of its Easy Listening format.

Opsitnik explains that the compa-
ny incurred “a substantial loss” in a
three-year effort to sell its satellite
service. The problem, he says, wasn’t
the product but its delivery.

**We just weren't breaking even,”
he says, dodging speculation that the
suspension of the service represents a
$1 million loss.“We couldn’t get
enough stations to make it happen.”
Twenty-four of Bonneville’s 150 cli-
ents accepted the satellite service,
which Opsitnik says “wasn’t enough
to sustain the cost of the transpon-
der.”

Tom Moffatt Returns To Hawaiian Airwaves

HONOLULU—Veteran disk jock-
ey and concert promoter Tom Mof-
fatt, who “‘retired”” from island radio
10 years ago to devote all his energies
to concert promotion and record pro-
duction, has been lured back to the
airwaves by KIKI in an attempt to
win back some of the listeners it lost
to KSSK during the last ratings
period.

Moffatt, who came to Hawaii in
the early '50s, began his entertain-
ment career with stints at KGU,
KIKI and KHVH. But it wasn’t un-
til 1959, when he teamed up with
Ron Jacobs and Tom Rounds on
KPOI to form the legendary ‘“Poi
Boys,” that his career started gather-
ing momentum. Working with Ja-
cobs and Rounds, Moffatt helped in-
troduce rock’n’roll to what would
become the 50th state, and soon
thereafter began doing a “'side busi-
ness’’: promoting rock concerts.

Jacobs went on to become a na-
tionally known program director at

www.americanradiohistorv.com

such stations as KHJ in Los Angeles
and KGB in San Diego. While he
and Rounds began Watermark Inc.
on the West Coast, MofTatt stayed in
Hawaii, eventually becoming general
manager of KPOI while simulta-
neously doing morning drive and his
concert promotions. In 1974, when
KPOI was sold, MofTatt decided that
his promotions business, at the helm
of Tom Moffatt Productions Inc., re-
quired his fulltime attention, and he
left radio.

With the death last summer of
KSSK's Hal “*Aku’ Lewis, who had
dominated morning drive in the is-
lands over the past decade, there was
a vacuum and a scramble to fill the
void during that time slot. When
‘KSSK teamed Michael Perry and
Larry Price for that position and of-
fered a million-dollar contest during
the last ratings book, they increased
their listenership, taking away valu-
able rating points from most island
stations, particularly in morning

drive. That may have precipitated
KIKI's move to get Moffatt back on
the air.

*I always knew I'd get back on the
radio—it was a matter of when and
where,” explains Moffatt. “With the
morning thing wide open, I think it’s
the time.”

Jeff Coelho, general manager of
KIKI/KMAI, offered Moffatt a
three-year, six-figure contract, which
will probably make him the highest
paid jock in Hawaii.

Moffatt began doing his new
morning show Feb. 29. Although he
plays a greater percentage of oldies
than other jocks on KIKI, his pro-
gram doesn’t deviate that significant-
ly from the station’s basic top 40
format.

Between 6 and 6:30 a.m., his show
is simulcast on KMAI and local in-

_dependent television station Channel

13. Coelho points out that this “triple
simulcast” is unusual, perhaps
unique, in this country.

15
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Arbitron Computer Service Set
Arbitrends, Designed For IBM, To Debut At NAB Meet

By MOIRA MCCORMICK

CHICAGO—Arbitron is set to de-
but Arbitrends, its computer-deliv-
ered radio market information ser-
vice, at the April 29-May 2 NAB
convention in Las Vegas. Fed direct-
ly into subscribing stations’ micro-
computers, Arbitron data can be
culled by each station for custom re-
ports tailored specific to needs, ac-
cording to company spokesperson
Alison Conte.

Though Arbitrends is designed
specifically for delivery over the
IBM-XT microcomputer, a larger
version of the IBM Personal Com-
puter, Conte says, “We're not selling
computers—we’re selling a software
application.” The IBM-XT features
keyboard, floppy disk drive and hard
disk drive, and carries 192K RAM.
Conte says Arbitron is recommend-
ing as its printer the Epson FX80.

Arbitrends is delivered in two
parts: the regular quarterly report,

which comes out simultaneously
with Arbitron’s advance reports; and
the “rolling average report,” deliv-
ered every 28 days and encompassing
data from the new survey month
combined with data from the previ-
ous two months. “It’s sort of a mov-
ing quarterly report,” says Conte.
“You get a more stable sample and
smoother line over the course of the
year with the rolling average report
than with the quarterly. It helps a
station track changes in the market,
as well as prepare for or anticipate
the next quarterly report.”

The quarterly report is available in
three formats: trends, demographics
and percent change, with the rolling
average report available only in
trends and demographics. While the
rolling average is more timely, Conte
notes that it “has less information
and options to choose from than the
quarterly, which has all the demos,
day parts and kinds of audience esti-
mates the printed report has.”

'Most Added Records

The week’s five most added singles at
Billboard’s reporting stations in each of four formats

3 of Billboard’s

# of Billboard’s

stations stations
adding record now reporting
Title, Artist, Label this week record
owmorim T
: 1184 Stations}
1 “For The Longest Time,” Billy Joel,
Columbia 53 54
2 “Show Me,” the Pretenders, Sire 47 84
3 “Head Over Heels,” the Go-Go’s,
IRS 42 93
4 “The Authority Song,” John Cougar
Mellencamp, Riva/PolyGram 41 78
5 “Breakdance,” Irene Cara, Geffen 39 39
T BLACK : :
e, e 193 Starions) : S
1 “Don’t Waste Your Time,”
Yarbrough & Peoples, Total
Experience 27 52
2 “Lady You Are,” One Way, MCA 21 43
3 “There’s No Easy Way,” James
Ingram, Qwest 21 25
4 “Right Or Wrong,” the Spinners,
Atlantic 21 23
5 “We’re Going All The Way,” Jeffrey
Osborne, A&M 17 56
e e COUNTRY * ~ T e re
J 125 Btations) saves i
1 “Honey Open That Door,” Ricky
Skaggs, Epic 56 57
2 “In My Dreams,” Emmylou Harris,
Warner Bros. 45 51
3 “Denver,” Larry Gatlin & the Gatlin
Brothers Band, Columbia 43 54
4 “Someday When Things Are Good,”
Merle Haggard, Epic 41 62
5 “Just A Little Love,” Reba
McEntire, MCA 32 76

A &%

ADULT CONTEMPORARY
{84 Stations), el

“l “Terms Of En(i;e;rment,” Michael

Gore, Capitol 24 31
2 “The Longest Time,” Billy Joel, Columbia 17 17
3 “Against All Odds (Take A Look At

Me Now),” Phil Collins, Atlantic 14 57
4 “There’s No Easy Way,” James

Ingram, Qwest 13 16
5 “Don’t Answer Me,” the Alan

Parsons Project, Arista 9 37

Another major advantage of Arbi-
trends, says Conte, is its flexibility.
*The trends format allows you to see
your station in day parts, or ranked,
or in a particular demographic,” she
elaborates. “The demographic for-
mat will show you the entire market’s
performance in different day parts, so
you can pull out the pieces you need.

*“Percent change will demonstrate
the percentage of ratings change, and
you can choose the type of rating, be
it quarter-hour, cume, or share. You
can also request the order you want
stations to appear in ranking.”

Noting that Arbitron generates
49,238,700 pages in 200 markets ”
in each ratings season, Conte says,
“It’s obvious that computers offer a
better method of delivering data.”

Arbitrends is currently being sold
in three- and four-book markets only,
says Conte, including New York, Los
Angeles, Chicago, Philadelphia, San
Francisco, Boston, Detroit, Wash-
ington, Dallas, Houston, Cleveland,
Pittsburgh, Miami, Seattle, St. Louis,
Baltimore and San Diego. Cost per
station is 6% of that station's Arbi-
tron contract.

Meyer Leaving

WWKX To Take
Post At WBZZ

NASHVILLE—Tex Meyer will
move from his post as senior vice
president and general manager of
WWKX (Kicks 104) here to become
general manager of B94 (WBZZ)
Pittsburgh. In his new position, Mey-
er will assume some of the duties of
former station manager Al Murdoch.

EZ’s Bob Reich, who has been
serving as GM of both WBZZ and
WEZB New Orleans, will now con-
centrate on the New Orleans proper-
ty, while continuing to oversee the
Pittsburgh station.

Meyer, who has been with
WWKX for five years, is scheduled
to leave that station Thursday (22).

Meanwhile, at WBZZ, program di-
rector Steve Kingston has announced
that he will be leaving to take the
program manager slot at WBSB (B
104) Baltimore, replacing Jan Jef-
fries, who has gone to Cox’s WXFM
Chicago. Kingston—who returns to
the Washington/Baltimore area,
where he once programmed WPGC
Washington and WYRE Annapo-
lis—denies rumors that he will take
afternoon jock Bruce Kelly with him
to do mornings.

However, Kingston is faced with
the necessity of finding replacements
for morning personalities Pat Reilly
and Wally Hines, who will join Jef-
fries in Chicago.

A spokesman for WWKX also dis-
counted reports that PD Michael St.
John would leave the station, which
is said to be up for sale. Both Meyer
and St. John were out of town and
unavailable for comment.

EDWARD MORRIS

For The Record

Darwin Lamm was incorrectly de-
scribed as president of Creative Ra-
dio Network (Billboard, March 17).
He is president of Creative Radio
Shows. Tom Shovan is president of
Creative Radio Network (CRN Inc.).
Gary Owens has signed with CRN
Inc., which in a joint venture with

- Creative Radio Shows will develop

the Owens program, “‘Supertracks,”
soon to be offered to stations on a
barter basis.
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Financial Problems Lead |
To Demise Of KPRO .

o

w

By THOMAS K. ARNOLD

RIVERSIDE—News/talk outlet
KPRO, on the air since 1941 and one
of Southern California’s oldest radio
stations, officially went off the air at
6 p.m. Thursday (15).

The station’s abrupt death was a
result of financial problems that had
been plaguing station owner Klein-
Ray Broadcasting of Riverside for
several months and also resulted in
the signing off of two sister stations
in Barstow, top 40 KPRD and coun-
try-formatted KZNS, a week before.

“We had an investor we were deal-
ing with right up to the last minute,”
says Joe Lyons, program director for
KPRO. “He was going to be our sav-
ior, both for our station and for Bar-
stow. But on Wednesday (14) he de-
cided against the deal, so we had a
staff meeting at 5 p.m. and the con-
sensus was that we had to go off the
air, since there is no money and prob-
ably won't be for 30 days.”

Lyons says the station’s owners
will continue to try to find new back-
ing, but admits the prospect is *“‘not
promising. And 30 days is pretty
much too late,” he says, referring to a
regulation that enables the FCC to
revoke a station’s license after it has
been off the air for 30 days.

Lyons adds that the two Barstow
stations were operating in the black,
but the profits realized from those
stations weren’t enough to keep
afloat KPRO, which was losing as
much as $40,000 a month. ‘It was a
package deal,” he says. “We were go-
ing to sell Barstow to retain KPRO.
The news/talk format is vital to the
Riverside community, and we want-
ed to keep it on the air at all costs.”

KPRO’s staffers, Lyons says,
haven’t been paid since the end of
January. Since that time, the station
has been run by 15 volunteers.

Easton Publishing
Sells Two Stations

EASTON, Pa.—Easton Publish-
ing Co., which publishes the daily
Easton Express newspaper, has sold
WEEX and FM sister station WQQQ
for $3 million to Donald Wilks and
Michael Schwartz, who own six oth-
er radio stations throughout the
northeast. The new owners last
month sold WKRZ-AM in nearby
Wilkes-Barre, Pa. For the local sta-
tions, they are joined by a third part-
ner, James T. Shea, who will own
about 25% of the stations.

The new owners foresee no pro-
gramming or personnel changes at
the stations. William Sullivan, gener-
al manager of both stations since last
November, will return to his former
post as general sales manager.

WKRZ, which is the top-rated sta-
tion in Wilkes-Barre, was sold for
$5.3 million. Wilks and Schwartz
had purchased the station in 1980 for
only $850,000 when it was scraping
the bottom of the ratings barrel.

Since changing its format last
April from easy listening to rock in a
move to attract a younger and more
affluent audience, WQQQ has moved
up rapidly in the Arbitrons. WEEX
also fared poorly in the ratings and
only a month ago switched to coun-
try music, dropping an easy listening
format started 10 months earlier.

DeYoung Brings ‘Strategy’
To PD Post At WCLR

CHICAGO—Lee DeYoung, new-
ly appointed program director of
adult contemporary WCLR-FM here
(Billboard, March 17), was chosen
more for his ‘‘strategic orientation”
than for his AC experience, accord-
ing to WCLR general manager Chet
Redpath. Says Redpath of
DeYoung's affinity for computer-
based research, ‘*He was the only
(program director candidate) we in-
terviewed for whom strategic plan-
ning was part of his game plan.”

DeYoung, who fills the void Dave
Martin left at WCLR last Dec. 27,
most recently was operations manag-
er at country/AC WCUZ-AM-FM
Grand Rapids. During his 18-month
tenure there, the station jumped from
fifth place to first in the 12-plus Arbi-
tron ratings, beating out old-line
MOR WOOD.

In addition to overseeing news,
programming and  engineering,
DeYoung also wrote software pro-
grams for WCUZ’s programming
and sales research, according to Red-
path. “Programming should act in
concert with sales, and vice versa,”
Redpath says, a policy he feels is ex-
emplified by DeYoung.

This is DeYoung’s second radio
stint in Chicago; he spent six years at
WBBM-FM from June, 1976 to Oc-
tober, 1982. He served first as music
director and air talent at the outlet,
then AC-formatted, taking over as
PD in late 81 and holding that post
until the station switched to *Hot
Hits!” in mid-'82.

Prior to joining WBBM, the Chi-
cago native put in three years on the
air at WZZR-FM Grand Rapids
(now WLHT), filling the music di-

rector slot from 1973-75 and serving
as program director from 1975-76.

DeYoung says that he’d sought the
WCLR PD position two years ago,
but that station brass “had their
minds made up” to choose Dave
Martin prior to DeYoung's inter-
view. Neither Redpath nor DeYoung
foresee any major changes in format
or execution at WCLR after
DeYoung takes over as PD on Mon-
day (19). If anything, according to
Redpath, the station will *“turn into
more and more of a full-service prop-
erty as time goes on.”

DeYoung says program director
Ed Buchanan will be taking over his
former operations duties at WCUZ,
adding that a replacement is being
considered but that "no active
search” is taking place. WCLR mu-
sic director Gary Price, who had
been doubling as program director in
the absence of a full-time replace-
ment for Martin, will continue in his
primary capacity.

MOIRA McCORMICK
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BMI congratulates
~its Dove Award winners.
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Gospel Music Gospel Music Artist of the Year Inspirational Gospel
Female Vocalist of the Year Sandi Patti Album of the Year
Sandi Patti “More Than Wonderful”

Sandi Patti

Traditional Gospel Gospel Music Hall of Fame
Album of the Year Cleavant Derricks

“We Shall Behold The King”
The Rex Nelon Singers

BMI

/\ Wherever there’s music,
there’s BMI.
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Billboard. Sing

© RICK SPRINGFIELDLove Somebody

XL-93 (KKXL-AM)—Grand Forks
(Do Needine.0.)

© TONY CAREY-A Fine Fine Day

© NIGHT RANGER-Sister Christian

© THE ALAN PARSONS PROJECT-Don't Answer Me

© THE GO GO'S—Head Over Heels

KRNA-lowa City
(Bart Geynshor-P.0.)
oo MADONNA-Borderline
oo BILLY JOEL-For The Longest Time
© BERLIN-No More Words

Q104 (KBEQ)-Kansas City

{Pat McKay-P.D.|
© THE ALAN PARSONS PROJECT—Don't Answer Me
© JOHN COUGAR MELLENCAMP-The Authority Song
© IRENE CARA-Breakdance
© BILLY JOEL-For The Longest Time

KDWB-AM-Minneapolis
Lerrin Palagi-P.0.)
© RICK SPRINGFIELD-Love Somebody

KDWB-FM-Minneapolis
{Dave Hamilton—P.D.}
oo LIONEL RICHIE-Hello
o0 38 SPECIAL-Back Where You Belong
© THE ALAN PARSONS PROJECT-Don't Answer Me

WLOL-Minneapolis
(Tac Hammer-P.D.)
oo YES-Leave It

© BERLIN-No More Words

© THE GO GO’S—Head Over Heels

© KOOL AND THE GANG-Tonight

® PAUL YOUNG—-Come Back And Stay

KEYN-FM—Wichita
{Ron Eric Tayler-P.D.)
© TONY CAREY-A Fine Fine Day
© BON JOVI-Runaway
© THE ROMANTICS-One in A Million
© KOOL AND THE GANG-Tonght

Southwest Region

mmmm® TOP ADD ONS mmmmm

JOHN COURGAR MELLENCAMP-The Authority
Song (Riva)

THE PRETENDERS-Show Me (Sire)

BILLY JOEL-For The Longest Time (Columbia)
IRENE CARA-Breakdance (Geffen)

KHFI-FM—Austin
{Roger Garrett-P.0.)
© BILLY JOEL-For The Longest Time
© JOHN COUGAR MELLENCAMP-The Authority Song
© SHALAMAR-Dancing In The Sheets -
© BERLIN-No More Words
© THE PRETENDERS-Show Me

KJ-103 (KJYO-FM)~Oklahoma
City
{Dan Wilson-P.0.)
oo REAL LIFE-Caich Me I'm Falling
oo BILLY JOEL-For The Longest Time
* BILLY RANKIN-Baby Come Back
© THE PRETENDERS-Show Me
© BERLIN-No More Words
© MADONNA-Borderline

SWEET-98 (KQKQ-FM)—-Omaha

(derry Dean-P.0.)
@ JOHN COUGAR MELLENCAMP-The Authority Song
© THE ALAN PARSONS PROJECT-Don't Answer Me
© BON JOVi-Runaway
© BONNIE TYLER-Holding Out For A Hero

94 (KKLS- FM) Rapld City

(Randy Sherwy!
oo THE PRETENBEHS—SM
o¢ JOHN COUGAR HELLENGAMP-TM Authority Song
© NIGHT RANGER-Sister Christian
© THE ALAN PARSONS PROJECT-Don't Answer Me
© GENESIS-iltegal Alien

93 (KKRC-FM)-Sioux Falls
(Dan Kitey-P.0D.)
oo THE PRETENDERS-Show Me
oo THE GO GO'S-Head Over Heels
@ NIGHT RANGER-Sister Christian
o SCORPIONS-Rock You Like A Hurricane
© RICK SPRINGFIELD-Love Somebody
© JOHN COUGAR MELLENCAMP-The Authority Song

HIT RADIO (KHTR-FM)-St.

Louis
{Bob TarrettP.D.}
oo KOOL AND THE GANG-Tonight
oo THE GO GO'S—Head Over Heels
o THE CARS-You Might Think
o THE ALAN PARSONS PROJECT-Don't Answer Me

V-100 (KDVV-FM)-Topeka
{Tony Stewart-P.D.)
oo MADONNA-Borderline
oo JOHN COUGAR MELLENCAMP-The Authority Song
© THE GO G0'S-Head Over Heels
© GENESIS-lilegal Atien
o DEBARGE-Love Me In A Special Way

FM-96 (KRAV FM)-Tulsa
(Rick Alan West-P.D.)
oo JULIO IGLESIAS & WILLIE NELSON-To Al The
Girls I've Loved Before
oo THE POINTER SISTEIS—Aulomahc

K-107 (KAYI-FM)-Tulsa
(Phil Witiams—P.0.)
oo MADONNA-Holiday
oo MADONNA-Borderline
© DENIECE WILLIAMS—Let's Hear It For The Boy

KFMW-Waterloo
{Kipper MaGee—P.D.)
© GENESIS-Illegal Alien

FM 102 (WFMF-FM)-Baton
Rouge

{Randy Rice—P.0.)
oo THOMPSON TWINS—Holg Me Now

- 94-QID (WQID-FM)-Biloxi

(Mickey Coulter-P.D.)
o THE GO GO'S—Head Over Heels
@ REAL LIFE-Catch Me I'm Falling

KXX-106 (WKXX-FM)-

Birmingham

{Kevin McCarthy-P.D.)
o THE ALAN PAHSONS PROJECT-Don't Answer Me
© MADONNA-Borderline
o JOHN COUGAR MELLENCAMP-The Authority Song
© DEBARGE-Love Me In A Special Way

KITE-Corpus Christi
{Ron Chase-P.D.)
oo BILLY RANKIN-Baby Come Back
oo MR, MISTER—Hunters Of The Night
© TALK TALK-It's My Life
© SCORPIONS-Rock You Like A Hurricane

92 1/2 (KAFM-FM)-Dallas

{John Shomby-P.0.)
oo JONN COUGAR MELLENCAMP-The Authority Song
oo THE ALAN PARSONS PROJECT-Don't Answer Me
© THE GO GO'S-Head Over Heels

93-Z (KAMZ-FM)-EI Paso
(Beb West-P.D.)
oo THE PRETENDERS-Show Me
oo DEBARGE-Love Me In A Special Way
© DENIECE WILLIAMS-Let's Hear It For The Boy
© BILLY JOEL-For The Longest Time
© {RENE CARA-Breakdance

KSET-95 (KSET-FM)—EI Paso
(Cat Simon—P.0.}

oo TONY CAREY-A Fine Fine Day

oo MADONNA-Borderline

© THE PRETENDERS-Show Me

© THE GO GO'S-Head Over Heels

© MODERN ENGLISH-Hands Across The Sea

© REAL LIFE-Catch Me I'm Falling

Q104 (WQEN)—Gadsden
{Roger Gaither-P.D.)
oo DAZZ BAND-Joystick
oo LAID BACK-White Horse
© BILLY JOEL-For The Longest Time
@ JOHN COUGAR MELLENCAMP-The Authority Song
@ {RENE CARA-Breakdance
© REAL LIFE-Catch Me I'm Faliing

KILE 14-AM (KILE-AM)-

Galveston
{Scott Taylor-P.0.)
oo THE CARS-You Might Think
oo BERLIN-No More Words
© MADONNA-Borderline
© TONY CAREY-A Fine Fine Day

93FM (KKBQ-FM)—Houston
{John Lander-P.0.

oo BILLY RANKIN-8aby Come Back

oo THE PRETENDERS-Show Me

94-TYX (WTYX)-Jackson
{Jim Chick-P.0.)

© SHALAMAR-Dancing In The Sheets

© HOWARD JONES-New Song

@ GRACE SLICK-Through The Worlds

© TONY CAREY-A Fine Fine Day

© MATTHEW WILDER-The Kid's American

KKYK-FM-Little Rock

{Ron White-P.D.)
oo EURYTHMICS-Here Comes The Rain Again
oo THE POINTER SISTERS-Automatic

104 (KBFM)-

McAllen/Brownsville
{Beb Mitchel-P.0.)
oo THE ROMANTICS-One [n A Million
oo JOHN COUGAR MELLENCAMP-The Authonty Song
© THE GO GO'S—Head Over Heels
© BERLIN-No More Words
© MADONNA-Borderline
© THE PRETENDERS-Show Me

FM100 (WMC-FM)—Memphis
(Rebert John-P.D.)

© JOHN COUGAR MELLENCAMP-The Authority Song

® PAUL YOUNG—Come Back And Stay

WJDQ-FM—Meridian
{Tom Kelty-P.D.}

@ JOHN COUGAR MELLENCAMP-The Authority Song

© BILLY JOEL-For The Longest Time

© THE CARS-You Might Think

© BERLIN~-No More Words

© THE GO GO’S-Head Over Heels

© MR, MISTER-Hunters Ol The Night

© REAL LIFE-Catch Me I'm Falling

© DAVID BOWIE-Without You

@ DEBARGE-Love Me In A Special Way

FM-97 (WABB-FM)—Mobile
{Leslie Fran-P.0.)

oo MIDNIGHT STAR—No Parking On The Dance Fioor

oo MADONNA-Holiday

© LIONEL RICHIE-Hello

WHHY-FM-Montgomery
{Mark St.John-P.D.)

ee BILLY JOEL-For The Longest Time

oo REAL LIFE-Catch Me I'm Falling

© |RENE CARA-Breakdance

© SHALAMAR-Dancing In The Sheets

© TALK TALK-it's My Lile

KX-104 (WWKX-FM)—Nashville
(Michael St, John-P.D.)

oo THE PRETENDERS-Show Me

oo JOHN COUGAR MELLENCAMP-The Authority Song

@ JULIO IGLESIAS & WILLIE NELSON-To Al The Girls
I've Loved Before

© IRENE CARA-Breakdance

@ BILLY JOEL-For The Longest Time

B-97 (WEZB-FM)-New Orleans
(Nick Bazoe—P.D.)

© GOLDEN EARRING-When The Lady Smiles

© SHALAMAR-Dancing In The Sheets

© YES-Leave It

@ BERLIN-No More Words

© BILLY JOEL-For The Longest Time

WTIX-AM—New Orleans
(Rebert Mitchei-p.D.}
oo BILLY JOEL-For The Longest Time
oo WEIRD AL YANKOVIC-Eat It
© MR. MISTER-Hunters Of The Night
© THE ALAN PARSONS PROJECT-Don't Answer Me
© MAXINE WATTA-Real Love

KITY-FM-San Antonio
(Joe Nasty-P.D.)
oo KENNY LOGGINS—Footloose

KTFM-FM-San Antonio
{Phil Tharman—P.D. )
oo (RENE CARA-Breakdance
oo SPANDAU BALLET-Communication
© TALK TALK-It's My Life
@ NIGHT lllGEﬁ—Suster Christian
© JOHN COUGAR MELLENCAMP-The Authority Song
© MADONNA-Borderline
© THE PRETENDERS-Show Me

HIT RADIO 94 (KROK-FM)-

Shreveport
(Peter Stewart-P.D.}
@o CULTURE CLUB-Miss Me Blind

e BILLY JOEL-For The Longest Time
© MADONNA-Borderline

© THE PRETENDERS-Show Me

© BILLY IDOL-Rebel Yell

© MR. MISTER-Hunters Of The Night

Pacific Southwest Region
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BILLY JOEL-For The Longest Time (Columbia)

THE PRETENDERS-Show Me (Sire)

JOHN COUGAR MELLENCAMP-The Authority
Song (Riva)

THE CARS-You Might Think (Elektra)

KKXX-Bakersfield
{Dave Kamper-P.D.)
oo SCORPIONS-Rock You Like A Hurricane
oo |RENE CARA-Breakdance
© THE ALAN PARSONS PROJECT-Don't Answer Me

ALL HIT 96 (KPKE-FM)-Denver
{Tim Fox-P.D.)

o DWIGHT TWILLEY-Girls

© VAN HALEN-I'll Wait

KIM RADIO (KIMN-AM)-Denver
(Doug Erickson-P.D.)

oo THE CARS-You Might Think

oo JOHN COUGAR MELLENCAMP-The Authority Song

© THE PRETENDERS-Show Me

@ NIGHT RANGER-Sister Christian

@ BILLY JOEL-For The Longest Time

Q-103 FM (KOAQ-FM)-Denver
{Jack Regan-P.0.}

oo THE CARS-You Might Think

oo MADONNA-Borderline

© THE PRETENDERS-Show Me

® BILLY JOEL-For The Longest Time

© BERLIN-No More Words

KLUC-FM-Las Vegas
{Dave Anthony-P.D.)

oo THE PRETENDERS-Show Me

oo MADONNA-Borderline

© MR. MISTER-Hunters Of The Night

© |[RENE CARA-Breakdance

© SHALAMAR-Dancing In The Sheets

© BILLY JOEL-For The Longest Time

K-EARTH 101 (KRTH-FM)-Los

Angeles
{Beb Hamilton-P.D.)
© THE PRETENDERS-Show Me

KISS-FM (KIIS-FM)—-Los Angeles
{Gerry DeFrancesce-P.0.)

oo THOMAS DOLBY-Hyperactive

oo LAID BACK-White Horse

© SHALAMAR-Dancing In The Sheets

KKHR-FM-Los Angeles
{Ed Scarhorough-P.0.)
© SHALAMAR-Dancing In The Sheets
© BILLY JOEL-For The Longest Time
o THOMAS DOLBY-Hyperactive
@ JOHN COUGAR MELLENCAMP-The Authority Song

KOPA-FM—-Phoenix
eggie Blackwed-P.0.)
© RICK svnmcrlan-Lwe Somebody
© YES-Leave It
© KOOL AND THE GANG-Tonight

KZZP-FM—Phoenix
{Charlie Quinn—P.D.}
© WEIRD AL YANKOVIC-Eal It
© KOOL AND THE GANG-Tonight
o THE GO GO'S-Head Over Heels
©-JOHN COUGAR MELLENCAMP-The Authority Song

K-96 (KFMY-FM)-Provo
{Scott Gentry-P.0.)
© TONY CAREY-A Fine Fine Day
@ JOHN COUGAR MELLENCAMP-The Authority Song
o BONNIE TYLER-Holding Out For A Hero
© THE GO GO’S-Head Over Heels
© JEFFREY OSBORNE-We're Going All The Way

KDZA-Pueblo
{Rip Avila-P.D.)
oo THE PRETENDERS-Show Me
oo BERLIN-No More Words
© MADONNA-Borderline

les Radio Action

Based on station playlists through Tuesday (3/13/84)

ROCK-103 (KRSP-FM)—Salt Lake
City
(Steve Carison-P.D.)
oo WEIRD AL YANKOVIC-Eat It
oo YES-Leave It
© THE CARS—You Might Think
© BONNIE TYLER-Holding Dut For A Hero
© MATTHEW WILDER-The Kid's American

© JOSIE COTTON-Jimmy Loves Maryanne
© WEIRD AL YANKOVIC-£at It

KCDQ-FM-Bozeman
(Chad Parrish-P.D.)
oo JOHN COUGAR MELLENCAMP-The Authority Song
oo SPANDAV BALLET-Communication
@ BILLY JOEL-For The Longest Time
@ REAL LIFE-Catch Me I'm Falling
© LAID BACK-White Horse

o DWIGHT TWILLEY-Girs © TALK TALK-t's My Life <
690-AM (XTRA-AM)-San Diego KTRS-FM—Casper
{Jim Richards—P.0.) {Bill Cody-P.0.)

oo PHIL COLLINS-Against All Odds(Take A Look At Me oo QUEEN-Radio Ga-Ga

Now)
oo THE CARS-You Might Think
© JOHN COUGAR MELLENCAMP-The Authority Song
© BILLY JOEL-For The Longest Time
© JEFFREY OSBORNE-We're Going All The Way
© BON JOVI-Runaway

KS103 (KSDO-FM)—San Diego
{Mike Preston-—£.D.)

© |RENE CARA-Breakdance

© THE CARS-You Might Think

© MADONNA-Borderline

o TONY CAREY-A Fine Fine Day

© THE GO GO'S-Head Over Heels

© BERLIN-No More Words

SLY-96 (KSLY-FM)~San Luis
Obispo
{Joe Coliins—P.D.)
@ THE GO GO'S-Head Over Heels
© JOHN COUGAR MELLENCAMP-The Authonty Song
© NIGHT RANGER-Sister Christian
© GOLDEN EARRING-When The Lady Smiles
© SHALAMAR-Dancing In The Sheets
© {RENE CARA-Breakdance

KIST-Santa Barbara
{Dick Wiiliams—P.D.)

© SHALAMAR-Dancing In The Sheets

© NIGHT RANGER-Sister Christian

© MADONNA-Borderline

© [RENE CARA-Breakdance

o LAID BACK-White Horse

© BILLY JOEL-For The Longest Time

13-KHYT-AM-Tucson
{Sherman Cohen-P.D.)

oo [RENE CARA-Breakdance

oo THE PRETENDERS-Show Me

© TALK TALK-It's My Life

© BILLY JOEL-For The Longest Time

© DEBARGE-Love Me In A Special Way

KRQ-94 FM (KRQQ-FM)-Tucson
(Guy Zapolean-P.D.)

oo THE CARS-You Might Think

oo THE PRETENDERS-Show Me

© JULIO IGLESIAS & WILLIE NELSON-To Al The Girls

I've Loved Before
© MADONNA-Borderiine
© TALK TALK-It's My Life

KTKT-AM-Tucson
{Babby Rivers—P.0.)
@o BILLY JOEL-For The Longest Time
© THE GO GO"S—Head Over H
© JULIO IGLESIAS & WILLIE IELSIW—To Al The Girls
I've Loved Before
© BON JOVI-Runaway

Pacific Northwest Region
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WEIRD AL YANKOVIC-Eat It (Rock "N’ Roll)
BILLY JOEL-For The Longest Time (Columbia)
BERLIN-No More Words (Geffen)

IRENE CARA-Breakdance (Geffen)

Y-93 (KYYA-FM)-Billings
(Jack Bell-P.0.)

ee TONY CAREY-A Fine Fine Day

®o KOOL AND THE GANG-Tonight

© THE GO GO'S-Head Over Heels

© BERLIN-No More Words

KBBK-FM-Boise
{Tom Evans-P.0.)
oo ROCKWELL-Somebody's Watching Me
oo THE GO GO'S-Head Over Heels
© JAMES INGRAM-There's No Easy Way
© THE PRETENDERS-Show Me
© {RENE CARA-Breakdance
© BILLY JOEL-For The Longest Time

oo JOHN COUGAR MELLENCAMP-The Authority Song
© BONNIE TYLER-Holding Out For A Hero
© THE ROMANTICS—One In A Milkon

* o THE PRETENDERS-Show Me

KYNO-FM—Fresno
(John Lee Walker—p.0.)

oo K.C.-Give It Up

oo LIONEL RICHIE—Helio

© WEIRD AL YANKOVIC—Ea It

KWSS-FM—Gilroy
(Dave Yan Stene—P.D.)

oo UB 40-Red, Red Wine

oo BERLIN-No More Words

© TONY CAREY—A Fine fine Day

95-C0ZY (KOZE-FM)-Lewiston
(Jay McCall-P.0.)

oo WEIRD AL YANKOVIC-£at It

oo MADONNA-Borderline

© SCORPIONS—Rock You Like A Hurncane

© BERLIN-No More Words

© DAVID GILMOUR-Blve Light

KHOP-Modesto
{David Allyn Kraham-P.D.)
© BILLY JOEL-For The Longest Time
© THE PRETENDERS-Show Me
© HOWARD JONES-New Song
© MADONNA-Bordertine
© THE GO GO'S-Head Over Heels

K0S0-FM-Modesto
(Stan Maine-P.D.)
© DARYL HALL AND JOHN OATES-Adult Education
© DWIGHT TWILLEY-Girls
© BERLIN-No More Words
@ JAMES INGRAM-There's No Easy Way

KMJK-Portland
(Jon Barry-P.0.)
© TONY CAREY-A Fine Fine Day
© BERLIN-No More Words
@ BILLY JOEL-For The Longest Time
© |RENE CARA-Breakdance

KSFM-FM-Sacramento
{Rick Gilfette-P.D.)

oo THE PRETENDERS-Show Me

oo |RENE CARA-Breakdance

© THE GO GO'S-Head Over Heels

o DEBARGE-Love Me In A Special Way

KWOD-FM-Sacramento
{Tem Chase-P.0.)
© HOWARD JONES-New Song
© THE ALAN PARSONS PROJECT-Don't Answer Me
© BONNIE TYLER-Holding Out For A Hero

CASCADE 105 (KSKD-FM)—

Salem
{Len Mitchel-P.D.)
oo BILLY JOEL-For The Longest Time
oo GENESIS-lliegal Alien
o IRENE CARA-Breakdance
@ REAL LIFE-Catch Me I'm Faliing

HOT HIT (KITS-FM)-San

Francisco
{Jetf Hunter-P.D.)
oo WEIRD AL YANKOVIC-£at It
oo RICK SPRINGFIELD-Love Somebody

~ ® MOTLEY CRUE-Looks That Kill

© THE ALAN PARSONS PROJECT-Don't Answer Me
© JULIO (GLESIAS & WILLIE NELSON-To All The Girs
I've Loved Before

KFRC-AM-San Francisco
{Gary CagieP.D.|

o WEIRD AL YANKOVSC-£at It

© TRACEY ULLMAN-They Don't Know

@ RICK SPRINGFIELD-Love Somebody

KNBQ-Tacoma
{Sean Lynch—P.0.}
© THE GO GO'S-Head Over Heels
© THE PRETENDERS-Show Me
© BILLY JOEL-For The Longest Time

THE DEFINITIVE LISTS OF THE BEST-SELLING COUNTRY
SINGLES AND ALBUMS, YEAR BY YEAR

BILLBOARD’S COUNTRY CHART RESEARCH PACKAGES

1948-1983
1948-1983
1946-1983

e Number One Country Singles,
e Top Ten Country Singles,

® Top Country Singles Of The Year,

® Number One Country Albums,

1964-1983

® Top Ten Country Albums,

1964-1983

e Top Country Albums Of The Year,

1965-1983

FOR INFORMATION, WRITE:
Billboard Chart Research
Attn: Barbara DeMaria
1515 Broadway
New York NY 10036
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Weve Got To Hand It To You
(The Music Industry’s Finest Did)

GRAMMY WINNERS:

Russ Taff - Walls of Glass

Produced by Bill Schnee, Myrrh
Best Gospel Performance, Male

Amy Grant - Ageless Medley

Produced by Brown Bannister, Myrrh NATIO
Best Gospel Performance, Female RECORDI

Al Green - I'll Rise Again

Produced by Al Green, Myrrh
Best Soul Gospel Performance, Male

Bobby Jones & New Life with Barbara Mandrell -
I’m So Glad I’m Standing Here Today
(Track: “Come Together’’)

Produced by Tony Brown, Myrrh
Best Soul Gospel Performance By A Duo Or Group

GRAMMY NOMINEES:

Imperials - Side By Side
Produced by Neal Joseph and Keith Thomas, Dayspring / Best Gospel Performanee By A Duo Or Group
The Gaither Vocal Band - No Other Name But Jesus
(Track: ‘*Passin’ The Faith Along’’)
Produced by Warren Peterson and Billy Smuley., Dayspring /Best Gospel Perfornmince By A Duo Or Group

Mylon LeFevre & Broken Heart - More

Produced by Myvion LeFevre, Joe Hardv & Dean Harrington, Myrrh / Best Gospe! Performance By A Duo Or Group
White Heart - White Heart J

Produced by Billy Smiley & Dann Huff, Myrrh / Best Gospel Pertormance By A Duo Or Group

Dion DiMucci - I Put Away My Idols

Produced by Dion DiMucci, Eric Schilling & Paul Harris, Myrrh / Best Gospel Performance, Male

Leon Patillo - Cornerstone (Track: *‘Live Experience’’)
Produced by Skip Konee, Myrrh / Best Soul Gospel Performance, Male

Morris Chapman - Longtime Friends
_ Praduced by Neal Joseph & Randy Hammdd, Myrrh /Best Soul Gospel Performance, Male

Shirley Caesar - Jesus I Love Calling Your Name
Produced by Tony Brown, Myrrh /Best So Gospel Pertormance, Female

Michael W. Smith - Michael W. Smith Project
Produced by Michael W. Smith, Reunion Records / Best Gospel Pertormance, Male

B. J. Thomas - Peace in the Valley

Produced by Pete Drake, Myrrh / Best Inspirational Performance

The Word Record & Music Group

ll WORD
DISTRIBUTION

Los Angeles®Waco®NashvilleeWinona Lake®London
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Marvelous Mark McKay is back
in action after exiting KFRC San
Francisco not too long ago. Braving
the brutal north, Mark will be doing
afternoons on Doubleday’s KDWB
Minneapolis, as former afternoon
personality Jack Hicks moves to
nights. The move puts Mark in com-
petition with his former KFRC team-
mate Bill Lee, who’s now across
town on WLOL.

Over at Doubleday’'s WAVA
Washington, afternoon personality
Mark Mitchell shared the mike with
Weird Al Yankovic, who can always
turn to jocking if weirdness stops sell-
ing records. That’s fairly doubtful,
though, since his latest effort, “King
Of Suede” (to the tune of “King Of
Pain™), is already in serious rotation
on several stations.

Congratulations to KKYX San
Antonio’s Steve Warren, who gets
the official nod as PD at the Swanson
country outlet. Former PD Paul
Morgan now serves as promotion dir-
ector . .. Looking for a primo mid-
day opening? WGAR Cleveland’s
Jay Clark would like to talk to you
now. He can be reached at (216) 526-
6700, but you'll have some heavy
shoes to fill as Steve Cannon exits the
nationwide station to do afternoons
at St. Louis’ KMOX. No word on
whether he'll be flying solo. As you'll
remember, KMOX afternoon host
Bob Osborne has gone through a
number of partners, including long-

time KSHE (now KWK) personality
“Mark Klose and Sam the Wonder
Dog.”

Meanwhile, across town in Affton,
KYKY is looking for a new tower
site. Seems the new Southwestern
Bell building is causing more than its
share of communication problems.

* * K

Mighty 690 (XTRA-AM San Die-
go/Tijuana) air personality Rob Ton-
kin is upped to promotions coordina-
tor at the top 40 station . .: Bruce
Daly, who left WCUZ Grand Rap-
ids’ overnight shift in search of day-
light a year ago, has found it. After a
part-time stint at Grand Rapids’ talk
leader WTWN, he’s landed in Kala-
mazoo on country-formatted WBUK
doing middays and music.

Bill O’Shaughnessy’s son Mat-
thew has brought heavy metal to nor-
mally sedate WVOX New Rochelle.
The lona Prep student now hosts the
weekend “Vox Rox™ program, fea-
turing the likes of Iron Maiden and
Black Sabbath. According to Junior,
whose sponsors include a local BMW
dealer, calls have been pouring in
“telling us how much they like our
‘non-wimp’ approach.”

Meanwhile, back in Durham, Ron
McKay was out of work mere mo-
ments after exiting the the WYYD
Raleigh morning show when G-105
(WDCG) snatched him up for mid-
days. Not a bad place to be, consider-
ing the latest Birch has them up to a
19.9, almost double the nearest com-

i

RADIO GA GA—Label personnel make a shady appearance at KHTZ Los

Angeles’ birthday party. Standing (with glasses) from left are EMI's Dale
Horn, PolyGram's Jeff Laufer, the station’s Shaune McNamara and Elek-
tra's Roger Smith. Seated from left are Jem’s Rosie Guevara, California
Record Distributors’ Ted Higashioka, Capitol’s Susan Epstein and Warner

Bros.’ Chris Crist.

Vox Jox
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GREAT FOOD
OPEN 24 HOURS
LARRY PARKER’S

—
206 S. Beverly Dr.
at Charleville, Beverly Hills, CA
(213) 274-5658
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petitor. Back at 'YYD, Pat Patterson
now does mornings, coming from the
country AM side, WKIX
... Congratulations are also in order
to Minneapolis fixture Johnny Can-
ton, whose morning Birch numbers
put him in fourth place in the Twin
Cities . . . Speaking of Minneapolis,
Houston’s soon-to-debut KTUN an-
nounces its first hiring, as former
KQRS midday jock Steve Huebs-
chen opts for Texas sunshine and the
afternoon slot on the AM outlet pro-
grammed by Rick Stancato. Huebs-
chen will also serve as production
director . .. Across town at KRBE,
they've just announced the addition
of their second helicopter. In addi-
tion to “The KRB-Eagle,” with
Mike Martin’s traffic updates, listen-
ers will be informed about the goings
on in the vast metro by ‘‘Eagle Two.”
Selection of the airborne guide in Ea-
gle Two is still up for grabs, so if you
know Houston and can recognize the
Kay Freeway at a distance, this may
be your big shot.

Celebrating 20 years of decipher-
ing the Baltimore traffic situation is
WPOC’s Jim Conway. Part of the
celebration included the signing of a
two-year contract with the Nation-
wide Country station.

* K K

Promotions at Enid-based Chis-
holm Broadcasting have KCRC Enid
operations director Milt Mason
upped to VP/operations for the
chain, PD J. Michael Weeks, upped
to program director of the group,

KCRC news director Richard Scott
adding that title at KNID-FM there,
and VP/GSM John J. Swords upped
to executive VP/corporate develop-
ment for DeLier Group Ltd., the par-
ent company of Chisolm. He suc-
ceeds Craig Unruh, VP/western
division.

New to Ocean City’s OC-104
(WOCQ) are evening jock Chris
Hudson and overnighter Capt. Paul
Butler, both of whom come from
nearby Salisbury’s WIDY . .. Mean-
while, PD Gary Stevens moves from
evenings to afternoons at Big Thick-
et’s KTYL-FM Tyler, Tex., as for-
mer afternooner Rick Evans segues
into sales. MD Joel Davis takes over
Stevens' former evening slot, while
Big Thicket president Bud Polacek
announces the appointment of Henry
Kaye as GM.

Drop-in freaks will recognize him
as the L.A. Air Force’s “‘Bukka
Duck.” Others will remember Mark
Staycer from his afternoon slot on
Saginaw’s WKCQ. Either way,
Staycer now does mornings at the
legendary 99, WNOX Knoxville
(where we used to love listening to
Rob Galbraith in the mid-'60s).
Those interested in more ‘“Bukka
Duck™ drop-ins can contact Mark at
the Mack Sanders station.

Speaking of voice-over kings, Ca-
sey Kasem is doing it again: showing
himself in public. Every Friday night
for the next 13 weeks he’ll be Alan
Thicke’s guest on “Thicke Of The
Night.” He'll discuss (what else?) the
music industry.

Music Industry Sessions
Enliven Country Seminar

NASHVILLE—AlIlthough a few of
them were high on orientation and
low on detail, most of the Music In-
dustry Professional Seminar sessions
provided useful information to regis-
trants to the Country Radio Seminar.

Sponsored by the Country Music
Assn. and held concurrently with the
CRS activities, the sessions dealt with
the costs of artist development, ad-
vertising and country music (Bill-
board, March 17), new video tech-
nology, the songwriting process, rec-
ord marketing and video oppor-
tunities.

Here are some data and conclu-
sions revealed during the sessions:

® A country album costs between
$25,000 and $100,000 to produce.

e Counting the album costs, video
clips, posters, stickers and time-buys,
it costs $250,000 to launch a market-
ing plan for a new artist.

® A major problem in getting na-
tional advertisers to use country ra-
dio is the false perception ad agencies
have of what the typical country mu-
sic listener is like.

® Direct Broadcast Satellite capa-
bilities will soon be in place to deliver
multi-channel video programming to
the 40% of American homes now be-
yond the reach of cable television. A
dish two feet wide or smaller will be
mounted on the home to receive the
satellite signals and will initially cost
$500 to $600. The system will be ca-
pable of downloading both computer
programming and high-quality musi-
cal records for home taping. All this
was outlined by Hartford Gunn, vice
president of Satellite Television
Corp.

® There are only 70 or 80 country
music video clips available currently,
according to Tom Griscom of the
Nashville Network.

® Radio programmers look upon

WWW.americanradiohistorv.com

single sales as ‘‘dollar votes™ on re-
cord popularity.

® An alert program director can
become the rep between a record
company and a retail store by sug-
gesting which titles retailers should
carry.

® Two or three years ago, a No. 1
country single would sell between
175,000 and 300,000 copies. Today
that number is down to 100,000 to
125,000, on the average.

® Jukeboxes account for up to
75% of singles sales.

® “The single has had its day and is
not coming back,” predicted John
Marmaduke, president of Western
Merchandisers. “The single does not
fit our lifestyle, and it’s a bad value.”

o It takes from two to four weeks
from the time a single charts to get it
into a retail store.

® Radio stations diminish the ap-
peal and value of albums by giving
them away in promotions as consola-
tion prizes.

EDWARD MORRIS

Joel Whitburn’s !
books are #1 |
P

% \r POP ANNUAL
RECORD RESEARCH, INC,  1955-1882
P.O. Box 200 Menomonee Falls, Wl 53051

Order one or both of these
Record Research books. . .

TOP POP, The Only Complete, Artist -by-Artist
History of Billboard's "'Hot 100" Charts! $50
POP ANNUAL, a Fascinating. Year-by-Year
Rundown of Every Record and Artist To Ever
Make The "'Hot 100''! $50

Name
Address

City/State 2p
s e p——— |

TOP POP
1955-1982
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YesterHits|

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK

POP SINGLES-10 Years Ago

. She Loves You, Beatles, Swan

. | Want To Hold Your Hand, Beatles,
Capitol

. Please Please Me, Beatles, VeeJay

. Dawn, 4 Seasons, Philips

. Fun, Fun, Fun, Beach Boys, Capitol

. Navy Blue, Diane Renay, 20th Century-
Fox

. Twist And Shout, Beatles, Tollie

. Java, Al Hirt, RCA Victor

. | Love You More And More Every Day,
Al Martino, Capitol

. Hello, Dolly!, Louis Armstrong, Kapp
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POP SINGLES-20 Years Ago

. She Loves You, Beatles, Swan

. | Want To Hold Your Hand, Beatles,
Capitol

. Please Please Me, Beatles, Veelay

. Dawn, 4 Seasons, Philips

. Fun, Fun, Fun, Beach Boys, Capitol

. Navy Blue, Diane Renay, 20th Century-
Fox

. Twist And Shout, Beatles, Tollie

. Java, Al Hirt, RCA Victor

. | Love You More And More Every Day,
Al Martino, Capitol

. Hello, Dolly!, Louis Armstrong, Kapp
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TOP LPs-10 Years Ago

1. The Way We Were, Barbra Streisand,
Columbia

. Greatest Hits, John Denver, RCA

. Court And Spark, Joni Mitchell, Asylum

. Tubular Bells, Mike Oldfield, Atlantic

. Planet Waves, Bob Dylan, Ayslum

. Hotcakes, Carly Simon, Elektra

. Band On The Run, Paul McCartney &
Wings, Apple

. Tales From Topographic Oceans, Yes,
Atlantic

. Goodbye Yellow Brick Road, Elion John,
MCA

NN EWN
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10. Rhapsody in White, Love Unlimited
Orchestra, 20th Century

TOP LPs—20 Years Ago

. Meet The Beatles, Capitol

. Introducting The Beatles, Veelay

Honey In The Horn, Al Hirt, RCA Victor

. Hello, Dolly!, Original Cast, RCA Victor

. Barbra Streisand—The Third Atbum,

Columbia

. Yesterday's Love Songs—Today’s

Blues, Nancy Wilson, Capitol

. In The Wind, Peter, Paul & Mary, Warner

Bros.

. The Singing Nun, Philips

. The Wonderful World Of Andy Williams,
Columbia

10. Charade, Henry Mancini & His Orchestra,

RCA Victor

WL N NBWNe

COUNTRY SINGLES-10 Years Ago

1. There’s A Honky Tonk Angel, Conway
Twitty, MCA

. Would You Lay With Me, Tanya Tucker,
Columbia

. Midnight, Me & The Blues, Mel Tilis,
MGM

. Sweet Magnolia Blossom, Billy “Crash"”
Craddock, ABC

. There Won’t Be Anymore, Charlie Rich,
RCA

. Wrong Ideas, Brenda Lee, MCA

. Baby Doli, Barbra Fairchild, Columbia

. | Love You, | Love You, David Houston &
Barbara Mandrell, Epic

. Daddy, What If, Bobby Bare, RCA

. I've Got A Thing About You Baby/Take
Good Care Of Her, Elvis Presley, RCA

ow O~ o P (] N
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SOUL SINGLES-10 Years Ago

1. Lookin’ For A Love Bobby Womack,
United Artists

. Best Thing That Ever Happened To Me,
Gladys Knight & The Pips, Buddah

. Homely Girl, Chi-Lites,Brunswick

. Mighty Love, Part One, Spinners,
Atlantic

. Boogie Down, Eddie Kendricks, Tamla

. Outside Woman, Bloodstone, London

. We're Getting Careless With Our Love,
Johnnie Taylor, Stax

. I'll Be The Other Woman, Soul Children,
Stax

. Jungle Boogie, Kool & The Gang, De-Lite

. Thanks For Saving My Life, Billy Paul,
Philadelphia International
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WITH FRANKIE CROCKER

IT CAPTURES THE BEAT OF THE STREET

Want Donna Summer and more of the hottest acts in urban contemporary music today? Get them on
City Rhythms, a new series of six 90-minute specials hosted by Frankie Crocker, the man who's closest to

the music and its stars. Frankie makes the magic happen on both sides

of the mike because he stays at the cutting edge of today’s music while M .l@
capturing the artists in intimate conversation. City Rhythms breaks April 15

with special guest Donna Summer and runs monthly through September. N ks
For full information, call Julie Eisenberg at (212) 887-5690. etwor

74
Produced by Inner City Broadcasting  sponsoredin part by ,ﬁ}o/l]i},
Y40 &

www.americanradiohistorv.com
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Radio

PROGRAMMERS’ OPINION

Give Us Back Our Country New Faces Show

By STEVE WARREN

In past years, we in country radio
felt as though we were entitled to, if
nothing more, a sneak preview of
those artists whose careers we had
helped during the previous year at
our New Faces Show. It was always a
chance to meet many of the newer
performers. It also was a time for
those successful performers to appear
before one of the most exclusive and

influential audiences anywhere.

This year, the New Faces Show,
the former highlight of the annual
Country Radio Seminar, was taken
away from us, snatched right from
under our very nose, by tv, and cable
tv at that. After three days of meet-
ings and educational and informative
sessions (many dealing with how to
succeed against tv and cable), we
were ‘‘done in.”

Earlier New Faces Shows went
smoothly, were fast paced, fun and in
a corny way aimed at those inside the
industry. This year’s show, with the
starts, the false starts, the delays, the

_retakes, the tape changes, became an

intolerable drain on our time and
emotions.

I like tv, and I wish nothing but

success for The Nashville Network.
It’s just that this year we were ready

for a relaxing evening at our New
Faces Show—and at $35 a ticket!
That evening of fun and pride in our
industry never came this year, and
many of us feel we left Nashville and
the Country Radio Seminar having
lost something we always thought
was ours and ours alone.

Those of us who will again be mak-
ing our annual pilgrimage to next
year’'s Country Radio Seminar im-
plore those in positions of authority
to give the New Faces Show back to
those of us for whom it was originally
designed.

Steve Warren is the program director
of San Antonio’s KKYX.

The Second Annual

For more information call: Joanna Molloy

Stations Invited
To Join Clubs’
Video Nights’

NEW YORK—Want to tie in with
Rockamerica’s monthly club promo-
tion? It doesn’t cost a cent.

That’s the way Pat Creed, Rock-
america’s director of promotion and
research, is touting the firm’s “Rock-
america Video Nights” to album
rock, contemporary hit and urban ra-
dio stations. The ceremony, which
introduces Rockamerica’s latest vid-
eo compilations to listeners at select-
ed clubs on the first Wednesday of
each month, began March 7 at nine
stations in as many major markets.

“Some outlets still perceive of mu-
sic videos as a threat to their audi-
ence,” Creed states. “'If they do, the
tie-in gives them visual representa-
tion at a club, and the opportunity to
capitalize on the video trend.”

Rockamerica, which asks stations
to give two weeks of on-air promo-
tion to the event, supplies each outlet
with three 60-minute reels from
which they can pick and choose se-
lected shorts. “It’s like giving them a
pile of records, only they’re the latest
music videos,” Creed notes. The
tapes are categorized as ‘‘main-
stream,” which incorporates rock
(Genesis, .38 Special) and crossover
acts (Michael Jackson, James Ingram
and Michael McDonald); dance; and
“Rockamerica,” whose ‘‘progres-
sive” orientation spotlights bands
with strong ‘‘underground” follow-
ings, such as the Alarm, according to
Creed.

Most of the stations participating
in the March 7 promotion sent jocks
to host the events in their respective
cities. They included personalities
from WLIR Hempstead, N.Y,,
KMET Los Angeles, WLUP Chica-
go, WBCN Boston, KLOL Houston,
WLLZ Detroit, WWDC Washing-
ton, WGCL Cleveland and WDOQ
Daytona Beach, Fla. WHCH Hart-
ford coordinated its video showcase
with the Autorama car show there.

Each outlet is provided with 25
free T-shirts with the Rockamerica
logo and the station's call letters.
Rockamerica Video buttons have
also become a staple of the
promotion.

Creed says the biggest obstacle fac-
ing the promotion is that many clubs
outside of major markets still aren’t
equipped to handle video service.
“They’'re not convinced that the me-
dium has enough of a draw,” he says.
“But by holding the events during
the middle of the week, we show
them that they can pull people on a
normally slow night. Plus, it's free
promotion for our service.” Rock-
america currently has 300 subscrib-
ers. Rates, which vary from market
to market, are based on six- and 12-
month subscriptions for one- and

Mail to: ROCKAMERICA VIDEO/MUSIC SEMINAR
27 East 21st Street . New York, NY 10010

ADVANCE REGISTRATION $125/DAY OF SEMINAR $140

three-hour reels, according to Creed.
LEO SACKS

Seminar Director
(212) 475-5791

NO. ATTENDING

NAME CHECK ENCLOSED FOR §
TITLE

COMPANY

ADDRESS

CITY STATE zIp PHONE ( )

[ Please send me information on the special Rockamerica rates for alrline flights and
accomodations at the Waldorf-Astoria.

COZY COUNTRY—Arista country

artist Tanya Tucker gets warm

with WJRB Nashville personality

Ken Johnston during a visit to the
KZ Country studios there.

—
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4/8 Coliseum, Houston, TX

4/10 Civic Center, Albuguergue, NM
4/11 Amphitheater, Mesa, AZ

4/12 Fox Theater, San Diego, CA

See Saxon on tour with Accept—the “Crusader/Balls
To The Wall Tour”—the rock event of the year!

3/30 Lloyd Noble Arena, Oklahoma City, OK 4/13 Palladium, Los Angeles, CA

4/1 Villa Real, McAllen, TX 4/15 Warnors Theater, Fresno, CA

4/2 Civic Center, Laredo, TX 4/17 Warfield Theater, San Francisco, CA

4/3 Coliseum, Austin, TX 4/18 Civic Center, San Jose, CA

4/4 Coliseum, Corpus Christi, TX 4/20 Armory, Salem, OR

4/5 Convention Center, San Antonio, TX 4/21 Paramount, Seattle, WA .
4/7 Bronco Bowl, Dallas, TX 4/23 PNE Coliseam, Vancouver, CN CARRERE

www.americanradiohistorv.com
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Billboard. Singl

es Radio Action

mined by station personnel.

eoKEY ADD-ONS—the two key records added at the stations listed as deter-

©ADD-ONS—AIl records added at the stations listed as determined by station

Northeast Region
mmsmm® TOP ADD ONS mmmmm

THE PRETENDERS-Show Me (Sire)

REAL LIFE-Catch Me I'm Falling (MCA/Curb)

JOHN COUGAR MELLENCAMP-The Authority
Song (Riva)

BILLY JOEL-For The Longest Time (Columbia)

Y-101-FM (WGUY-FM)—Bangor
(Jim Randall-P.D.)

oo REAL LIFE-Catch Me I'm Falling

eo BERLIN-No More Words

@ PHIL COLLINS-Against All Odds(Take A Look At Me

Now)
© MATTHEW WILDER-The Kid's American
o THE ROMANTICS—One In A Million

- o THE ALAN PARSONS PROJECT-Don't Answer Me

MARCH 24 1984, BILLBOARD

© UB 40-Red, Red Wine

WHTT-FM—Boston
{Rick Peters—P.D.)
@ LIOKEL RICHIE-Helio
o THE PRETENDERS-Show Me
© JOHN COUGAR MELLENCAMP-The Authority Song

WXKS-FM—Boston
{Sonny Joe White-P.D.)
@ PHIL COLLINS-Against Alt Odds(Take A Look At Me
Now)
© THE ALAN PARSONS PROJECT-Don't Answer Me
@ BONNIE TYLER-Holding Out For A Hero
© THE PRETENDERS-Show Me
© SHALAMAR-Dancing In The Sheets
© NIGHT RANGER-Sister Christian
© RELAX-Frankie Goes To Hollywood

WBEN-FM—Buffalo
{Bob Waod-P.0.) .

oo BON JOVI-Runaway

ee REAL LIFE-Catch Me I'm Falling

© THE GO GO'S-tead Over Heels

© TONY CAREY-A Fine Fine Day

o THE PRETENDERS-Show Me

© JOHN COUGAR MELLENCAMP-The Authority Song

WKBW-Buffalo

(Sandy Beach-P.D.)
© TRACEY ULLMAN-They Don't Know
© {RENE CARA-Breakdance

WNYS-FM-Buffalo
(Bill Tod-P.D.)
© THE GO GO'S—Head Over Heels
@ BILLY JOEL-For The Longest Time
o IRENE CARA-Breakdance
© THE PRETENDERS-Show Me
® REAL LIFE-Catch Me I'm Falling

WPHD-Buffalo
{Harv Moore-P.D.}
ee BILLY JOEL-For The Longest Time
oo WEIRD AL YANKOVIC-Eat It
® REAL LIFE-Catch Me I'm Falling
© DAVID GILMOUR-Blue Light
© MODERN ENGLISH-Hands Across The Sea
© SCORPIONS—Rock You Like A Hurricane

WTSN-Dover
(Jim Sebastian-P.0.)
oo JOHN COUGAR MELLENCAMP-The Authonty Song
®e RICK SPRINGFIELD-Love Somebody
© MATTHEW WILDER-The Kid’s American
® THE GO GO'S-Head Over Heels

WERZ—Exeter
{Jack 0'Brien-P.0.}
© ROGER DALTREY-Walking In My Sleep
® BILLY JOEL-For The Longest Time
© SCORPIONS—Rock You Like A Hurricane
® REAL LIFE-Catch Me I'm Falling
® THE GO GO'S—Head Over Heels
® TALK TALK-It's My Life
© IRENE CARA-Breakdance
© SPANDAU BALLET-Communication
© LAID BACK-White Horse
© KI0 GLOVE—Good Clean Fun

13-FEA (WFEA-AM)—Manchester
{Rick Ryder-P.D.)

« JEFFREY OSBORNE-We're Going All The Way

® THE PRETENDERS-Show Me

@ JOHN COUGAR MELLENCAMP-The Authorty Song

© EDDIE MONEY-Club Michelle

o HOWARD JONES-New Song

KC-101 (WKCI-FM)—New Haven
{Stef Rybak—P.D.}

oo BERLIN-No More Words

oo DENIECE WILLIAMS—Let's Hear it for The Boy

© JAMES INGRAM-There's No Easy Way

WJBQ-FM—Portiand
(Brian Phoenix-P.D.)
© BERLIN-No More Words
© LAID BACK-White Horse
® BILLY JOEL-For The Longest Time
© REAL LIFE-Catch Me I'm Faliing
© UTOPIA-Cry Baby
© THOMPSON TWINS—Hold Me Now
© MICHAEL GORE-Theme From Terms Ot Endearment

K-104 (WSPK)—Poughkeepsie
(Chris Leide-P.0.)

© JOHN COUGAR MELLENCAMP-The Authonty Song

© SHALAMAR-Dancing In The Sheets

© IRENE CARA-Breakdance

© ADAM ANT-Strip

® BILLY JOEL-For The Longest Time

92-PRO (WPRO-FM)—Providence
{Tom Cuddy-P.D.}

oo LIONEL RICHIE-Hello

oo BONNIE TYLER-Hoiding Qut For A Hero

© THE ROMANTICS-One in A Miliion

© LAID BACK-White Horse

o BERLIN-No More Words

© ROGER DALTREY-Walking In My Sleep

98-PXY (WPXY-FM)—Rochester
(Tom Mitchell-P.D.)

oo |RENE CARA-Breakdance

®o THE GO GO'S-Head Over Heels

© THE PRETENDERS-Show Me

® REAL LIFE-Catch Me I'm Falling

® BILLY JOEL-For The Longest Time

WMJQ-FM—Rochester
(Jay Stevens)
®e BILLY 100L-Rebe Yell
oo JOHN COUGAR MELLENCAMP-The Authority Song
 BON JOVI-Runaway
® THE CARS-You Might Think

WGFM-Schenectady
{Mike Neff-P.D.}

© TONY CAREY-A Fine Fine Day

« BERLIN-No More Words

« MADONNA-Borderline

© THE PRETENDERS-Show Me

ROCK-107 (WRCK-FM)—Utica

Rome

{Jim Rietz-P.D.)
@o SCORPIONS—Rock You Like A Hurricane
oo DAVID BOWIE-without You
® MISSING PERSONS-Give
© MODERN ENGLISH-Hands Across The Sea
® REAL LIFE-Catch Me I'm Falling

Mid-Atlantic Region
mmsmmm® TOP ADD ONS mmmm

RICK SPRINGFIELD-Love Somebody (RCA)
BILLY JOEL-For The Longest Time (Columbia)
THE CARS-You Might Think (Elektra)

TALK TALK-It's My Life (EMI-America)

WFBG-Altoona
{Tony Booth-P.D.}
© BERLIN-No More Words
© TALK TALK-It's My Life
© REAL LIFE-Catch Me I'm Falling
® SCORPIONS—Rock You Like A Hurricane
@ BILLY JOEL-For The Longest Time

WJLK-FM—Asbury Park
(Dennis 0'Mara-P.0.)

oo |RENE CARA-Breakdance

oo THE CARS-You Might Think

© JAMES INGRAM-There's No Easy Way

® TALK TALK-It's My Life

@ BILLY JOEL-For The Longest Time

B-104 (WBSB)-Baltimore
(Jan Jefferies—P.D.}
oo WEIRD AL YANKOVIC-Eat It
oo JEFFREY 0SBORNE-We're Going All The Way

WMAR-FM-Baltimore
{Gary Franklin-P.D.}

® TINA TURNER-Let’s Stay Together

® THE GO GO'S-Head Over Heels

© RICK SPRINGFIELD-Love Somebody

© MADONNA-Bordertine

® THE CARS—You Might Think

@ BILLY JOEL-For The Longest Time

WVSR-FM—Charleston
(Chris Bailey—P.D.)
o SPANDAU BALLET-Communication
oo |RENE CARA-Breakdance
© THE PRETENDERS-Show Me
« JOHN COUGAR MELLENCAMP-The Authority Song
® REAL LIFE-Catch Me I'm Falling
® BILLY JOEL-For The Longest Time
« ENDGAMES-Love Cares
® TALK TALK-it's My Life

7-104.7 (WZYQ-FM)—Frederick
{Kemosabi Joe—P.D.}

oo BILLY JOEL-For The Longest Time

oo |RENE CARA-Breakdance

© JOHN LENNON-I'm Steppin’ Qut

© BERLIN-No More Words

© THE PRETENDERS-Show Me

WKEE-Huntington
{Steve Hayes-P.D.}

oo BERLIN-No More Words

oo THE PRETENDERS-Show Me

« SHALAMAR-Dancing In The Sheets

« IRENE CARA-Breakdance

® BILLY RANKIN-8aby Come Back

WBLI-Long Island
(Bill Terry-P.D.)
oo RICK SPRINGFIELD-Love Somebody
oo EURYTHMICS—Here Comes The Rain Again
® THE CARS-You Might Think
© MADONNA-Borderline
® BERLIN-No More Words
© TONY CAREY-A Fine Fine Day

WPLU-FM-New York
{Larry Berger-P.0.)
oo BOBBY WOMACK ANO PATTI LABELLE-Love Has
Finally Come At Last
oo LIONEL RICHIE-Hello
® SHANNON-Give Me Tonight
® LILLO THOMAS-Jus! My Imagination

Z-100 (WHTZ)-New York
(Scott Shannon-P.0.)

oo LIONEL RICHIE-Hello

oo RICK SPRINGFIELD-Love Somebody

92-KTU (WKTU-FM)—New York
City
(Carlos Dedesus-P.0.)
o HASHIM-Almaafiysh
@ RE-FLEX-The Politics Of Dancing
® CULTURE CLUB-Miss Me Blind
o ZENA DEJONAY-I've Got to Find A Way
© THOMPSON TWINS-Hold Me Now

Playlist Top Add Ons

Based on station playlists through Tuesday (3/13/84)

BILLY JOEL-For The Longest Time (Columbia)
JOHN COUGAR MELLENCAMP-The Authority Song (Riva)
IRENE CARA-Breakdance (Geffen)

100-KHI (WKHi-FM)—Ocean City
{Jack Gillen-P.D.}

oo THE GO GO'S-Head Over Heels

eo MADONNA-Holiday

® BILLY JOEL-For The Longest Time

® TALK TALK-1t's My Life

© MATTHEW WILDER-Break My Stride

© REAL LIFE-Catch Me I'm Falling

® SPANDAU BALLET-Communication

POWER 99 (WUSL)—Philadelphia
(Jetf Wyatt-P.D.)
. WEST PNILLIPS—(I m Just A) Sucker For A Pretty

] THDMAS DOLBY-Hyperactive

WCAU-FM—Philadelphia
{Scott Walker-P.D.}
oe JOHN COUGAR MELLENCAMP-The Authority Song
ee BILLY RANKIN-Baby Come Back
© IRENE CARA-Breakdance
« REAL LIFE-Catch Me I'm Falling
© SHALAMAR-Dancing In The Sheets
© THE PRETENDERS-Show Me
o TALK TALK-It's My Life

HIT RADIO 96 (WHTX)-

Pittsburgh
(Todd Chase-P.D.}
® YES-Leave It
© THE ROMAKTICS—-One In A Million -
@ BILLY JOEL-For The Longest Time
© JOHN COUGAR MELLENCAMP-The Authority Song
© TONY CAREY-A Fine Fine Day

WPST-Trenton
(Tom Tayler-P.D.}
© BERLIN-No More Words
® BILLY JOEL-For The Longest Time
® TALK TALK-It's My Life

Q-107 (WRQX)—Washington
{Allen Burns—P.D.)

 TINA TURNER-Let's Stay Together

© RICK SPRINGFIELD-Love Somebody

© WEIRD AL YANKOVIC-Eat It

WASH-FM—Washington D.C.
{Bill Tanner-P.0.}
© DEBARGE-Love Me n A Special Way

WAVA-FM—Washington D.C.
(Randy Kabrich~P.D.}

© THE CARS-You Might Think

© SHEENA EASTON-AImost Over You

® THE ALAN PARSONS PROJECT-Don't Answer Me

© PAUL YOUNG—Come Back And Stay

100 (WOMP-FM)—Wheeling
(Dwayne Bonds—P.D.}

@ IRENE CARA-Breakdance

® THE GO GO'S-Head Over Heels

® BILLY JOEL-For The Longest Time

© THE PRETENDERS-Show Me

AM-98 (WILK-AM)—Wilkes Barre
{Joe Montione—P.0.)

© BERLIN-No More Words

® TALK TALK-It's My Life

o DEBARGE-Love Me In A Special Way

® BILLY JOEL-For The Longest Time

© WEIRD AL YANKOVIC-Eat It

WKRZ—Wilkes-Barre
{Jim Rising-P.D.}
oo PHIL COLLINS-Agamst All Odds(Take A Look At Me

Now)
@ TALK TALK-It's My Life
© BERLIN-No More Words
© MICHAEL JACKSON-The Lady In My Life
© JOSIE COTTON-Jimmy Loves Maryanne

98-YCR (WYCR-FM)-York
{J.J. Randolph-P.D.}

© GENES!S—Illegal Alien

® THE CARS-You Might Think

© EDDIE MONEY-Club Micheile

© MOTLEY CRUE—Looks That Kill

o THE PRETENDERS-Show Me

® THE GO GO'S-Head Over Heels

© BERLIN-No More Words

® 022Y 0SBOURNE-So Tired

« JOHN COUGAR MELLENCAMP-The Authority Song

@ JOSIE COTTON-Jimmy Loves Maryanne

Q-106 (WQXA-FM)-York
{Dan Steele-P.0.)

«e PAUL YOUNG-Come Back And Stay

oo HOWARD JONES-New Song

Southeast Region
mmssmm® TOP ADD ONS mmmm

REAL LIFE~Catch Me I'm Falling (MCA/Curb)
IRENE CARA-Breakdance (Geffen)

BILLY JOEL-For The Longest Time (Columbia)
THE GO GO'S-Head Over Heels (LR.S.)

FM-107 (WANS-FM)—

Anderson/Greenville
{Bill McCown-P.D.)
®e THE GO GO’S-Head Over Heels
oo BERLIN-No More Words
o DEBARGE-Love Me In A Special Way
© REAL LIFE-Catch Me I'm Falhng
« RELAX-Frankie Goes To Hollywood
® JULIO IGLESIAS & WILLIE NELSDH-TO All The Girls
I've Loved Before
© MADONNA-Holiday

BIG WISE (WISE-AM)—Asheville
{John Stevens—P.D.)

oo DEBARGE-Love Me In A Special Way

oo REAL LIFE-Catch Me i'm Falfing

© TALK TALK-It's My Life

« SHALAMAR-Dancing In The Sheets

® BERLIN-No More Words

94-Q (WQXI-FM)—Atlanta
{Jim Morrison-P.D.})
© BILLY JOEL-For The Longest Time
© JOHN COUGAR MELLENCAMP-The Authority Song
© REAL LIFE-Catch Me I'm Falling
» IRENE CARA-Breakdance

V-103 (WVEE)-Atlanta
(&l Parks-P.D.}

© GEORGE CLINTON-Last Dance

© THE SPINNERS-Right Or Wrong

© NEWCLEUS-!am On It

© THE LOOK-Memories

7-93 (WZGC)-Atlanta
(Chris Thomas—P.D.)

oo IRENE CARA-Breakdance

oo REAL LIFE-Catch Me I'm Falling

© BON JOVI-Runaway

® THE GO GO'S-Head Over Heels

© NIGHT RANGER-Sister Christian

Q-104 (WBBQ-FM)—Augusta
{Harley Drew-P.D.)

oo BON JOVI-Runaway

oo NIGHT RANGER-Sister Christian

© REAL LIFE-Catch Me I'm Falfing

© {RENE CARA-Breakdance

95-SX (WSSX-FM)—Charleston
(Bill Martin-P.D.)

oo THE CARS-You Might Think

®o THE GO GO'S—Head Over Heels

© BERLIN-No More Words

© SHALAMAR-Dancing In The Sheets

© BON JOVI-Runaway

WBCY-Charlotte
(Beb Kaghan-P.D.)
oo REAL LIFE-Catch Me I'm Falling
oo JOHN COUGAR MELLENCAMP-The Authority Song
© BERLIN-No More Words
@ BILLY JOEL-For The Longest Time

CK101 (WCKS)—Cocoa Beach
(Bobby Knight—P.D.}

@ BILLY JOEL-For The Longest Time

oo DEBARGE-Love Me In A Special Way

104.7 (WNOK-FM)—Columbia
(Jeft Clark-P.0.)

®e JOHN COUGAR MELLENCAMP-The Authority Song

@ THE GO GO'S-Head Over Heels

« {RENE CARA-Breakdance

® BERLIN-No More Words

© TONY CAREY-A Fine Fine Day

© SHANNON-Give Me Tonight

o WEIRD AL YANKOVIC-Eat It

1-100 (WNFI-FM)—Daytona

Beach
(Brian Douglas-P.D.)
oo TRACEY ULLMAN-They Don't Know
eo JULIO IGLESIAS & WILLIE NELSON-To All The
Girls I've Loved Before

G-105 (WDCG-FM)—
Durham/Raleigh

(Rick Freeman-P.D.)
© THE CARS-You Might Think
© THE PRETENDERS-Show Me
© THE GO GO'S—Head Over Heels
© KOOL AND THE GANG-Tonight

WFLB—Fayetteville
{Larry Canon-P.D.)

ee BILLY JOEL-For The Longest Time

oo THE PRETENDERS-Show Me

© THOMAS DOLBY-Hyperactive

® THE GO GO'S-Head Over Heels

« ENDGAMES-Love Cares

WFOX-FM—Gainesville
{Alan DuPriest-P.D.}

© BERLIN-No More Words

© TALK TALK-It's My Life

® REAL LIFE-Catch Me I'm Fatling

® IRENE CARA-Breakdance

© SPANDAU BALLET-Communication

WRQK-Greensboro

(Pam Conrad-P.D.)
®o THE CARS-You Might Think
@o TONY CAREY-A Fine Fine Day
® MELBA MOORE-Livin' For Your Love
® BILLY JOEL—For The Longest Time
© RICK SPRINGFIELD-Love Somebody
© WEIRD AL YANKOVIC-Eat it

WOKI-Knoxville
{Joe Fidley—P.D.)
oo SCORPIONS—Rock You Like A Hurricane
oo REAL LIFE-Catch Me I'm Falling
© DAVID GILMOUR-BIue Light
© BILLY JOEL-For The Longest Time
© TALK TALK-It's My Life
« {RENE CARA-Breakdance
© MR. MISTER-Hunters Of The Night

1-95 (WINZ-FM)—Miami
{Keith Isley-P.0.)
oo DURAN DURAN-New Moon On Monday
®o JULIO IGLESIAS & WILLIE NELSON-To All The
Girls I've Loved Before
@ ALISHA-AIl Night Passion

WKZQ-FM—Myrtle Beach
(Chris Williams—P.D.}
. :HIL COLLINS-Against All Odds(Take A Look At Me
ow)
© THE PRETENDERS-Show Me
* MISSING PERSONS-Give

WwWWwWWw.americanradiohistorv.com

WSFL-FM-New Bern
{Scott Kerr—P.D.)
oo THE PRETENDERS-Show Me
oo JOHN COUGAR MELLENCAMP-The Authority Song
© TRACEY ULLMAN-They Don't Know
© STEPHEN BISHOP-Unfaithfully Yours (Our Love)
@ OLIVIA NEWTON-JOHN-Livin* In Desperate Times

7-104 (WNVZ-FM)—Norfolk
(Steve Kelly-P.D.)

oo TRACEY ULLMAN-They Don't Know

oo LIONEL RICHIE-Hello

© MATTHEW WILDER-The Kid's American

© KOOL AND THE GANG-Tonight

® CAMEO-She’s Strange

® PATTH AUSTIN-It's Gonna Be Special

WBJW-FM-0rlando
{Gary Mitchel-P.D.}

© DWIGHT TWILLEY-Girls

© THE GO GO'S—Head Over Heels

© HOWARD JONES—New Song

Q-94 (WRVQ-FM)—Richmond
(Bob Lewis-P.D.)
*e QUEEN-Radio Ga-Ga

WAVE-97 (WAEV-FM)—Savannah
(J.0. North-P.0.)

oo |RENE CARA-Breakdance

oo TALK TALK-It's My Life

® REAL LIFE-Catch Me I'm Falling

« DEBARGE—Love Me In A Special Way

® BILLY RANKIN-Baby Come Back

Z-102 (WZAT-FM)-Savannah
{Ray Williams—P.D.)

® BILLY JOEL-For The Longest Time

© IRENE CARA-Breakdance

© MICHAEL JACKSON-The Lady In My Life

Q105 (WRBQ)-Tampa
{Mason Dixon-P.D.}

oo LIONEL RICHIE-Helio

oo THE ROMANTICS-One In A Mithon

© QUEEN-Radio Ga-Ga

7-93 (WSEZ-FM)—Winston-Salem
(Bob Maheney-P.D.)

ee CHRISTINE McVIE-Gat A Hold On Me

oo THE POINTER SISTERS-Automatic

North Central Region
mmsmmm® TOP ADD ONS s

THE CARS-You Might Think (Elektra)

GENES!S-lllegal Alien (Atlantic)

JOHN COUGAR MELLENCAMP-The Authority
Song (Riva)

BONNIE TYLER-Holding Out For A Hero
(Columbia)

WKDD-FM-Akron

(Matt Pattrick—P.D.}
oo MADONNA-Borderline
oo GENESIS-illegal Alien
@ BILLY JOEL-For The Longest Time
® TALK TALK-It's My Life
® SPANDAU BALLE T-Communication
« MR. MISTER-Hunters Of The Night
© THE CARS-You Might Think

WBWB-Bloomington
{John Heimann-P.D.)
@ TALK TALK-It's My Life
© BILLY RANKIN-Baby Come Back
@ REAL LIFE-Catch Me I'm Falling
o JEFFREY OSBORNE-We're Gomg All The Way
© DA2Z BAND-Joystick
® LAID BACK-White Horse
o GOLDEN EARING-The Lady Smiles

WCiL-Carbondale
(Tony Waitekus—P.D.)
e SCORPIONS—Rock You Like A Hurricane
e THE CARS-You Might Think
© MADNESS-The Sun And The Rain
® GENES!S—llegal Alien
© BONNIE TYLER-Holding Out For A Hero
© THOMAS DOLBY-Hyperactive

WGCI-FM—Chicago
(Gram Armstrong-P.D.)
© K.C.-Give Il Up
® DEELE-Just My Luck
@ JAMES INGRAM-There's No Easy Way
@ LEWIS FARAKHAAN-Benelit Of Unity
« SHANNON-Give Me Tonight
© LENNY WILLIAMS-Always
® JACK McOUFF-Night Love

WLS-AM/FM—Chicago
{Steve Casey-P.D.)

o THE CARS-You Might Think

© LIONEL RICHIE-Hello

Q102 (WKRQ)—Cincinnati
{Tony Galluzzo—P.D.}
oo PHIL COLLINS-Against All Odds(Take A Look At Me

Now)
oo THOMPSON TWINS-Hold Me Now
© PAUL YOUNG—Come Back And Stay
© RICK SPRINGFIELD—Love Somebody

WGCL-Cleveland
{Bob Travis-P.0.}
oo MATTHEW WILDER-The Kid's American
eo BILLY JOEL—For The Longest Time
@ JOHN COUGAR MELLENCAMP-The Authority Song
o GENESIS-lllegal Alien

92X-FM (WXGT-FM)-Columbus
(Adam Cook-P.D.}

© LIONEL RICHIE-Hello

© HOWARD JONES—New Song

® THE PRETENDERS-Show Me

® THE GO GO’S-Head Over Heels

WNCI-FM—Columbus
{Tom Watson-P.D.}
®e THOMPSON TWINS-Hold Me Now
oo STEPHEN BISHOP-Unfaithfuliy Yours (Qur Love)
@ TRACEY ULLMAN-They Don't Know

96-WHYT (WHYT-FM)-Detroit
{Gary Berkowitz-P.D.}
oo |RENE CARA-Breakdance A
oo BONNIE TYLER-Holding Qut For A Hero
© GOLDEN EARRING-When The Lady Smiles

WCZY-FM-Detroit
(Lee Douglas—P.D.} 3
® BILLY [DOL—Rebel Yell
© UB 40-Red, Red Wine
© THE CARS-You Might Think
® YES—Leave It
© KOOL AND THE GANG-Tonight

WDRQ-Detroit
{Tony Gray-P.D.)

® WEST PHILLIPS—(I'm Just A} Sucker For A Pretty
Face

o JAMES INGRAM-There's No Easy Way

© ALISHA-AIl Night Passion

© WRECKING CREW-Walkin' The Line

© PIECES OF A DREAM-It's Time For Fun

® ANGELA BOFILL-Special Delivery

WVIC-FM-Lansing
{Bill Martin-P.D.)
oo JOHN COUGAR MELLENCAMP-The Authority Song
oo TONY CAREY-A fine Fine Day
© MATTHEW WILDER-The Kid's American
© THE PRETENDERS-Show Me
® THE GO GO'S-Head Over Heels

7-104 (WZEE-FM)-Madison
{Johnathan Little-M.D.)

© PAT WILSON-Bop Girl

® GENESIS—Iliegal Alien

© TALK TALK-it's My Life

« IRENE CARA-Breakdance

WZUU-FM-Milwaukee
{Steve Schram-P.D.}

oo THE CARS-You Might Think

oo BRYAN ADAMS-Heaven

KZ93 (WKZW)—Peoria
{Mark Maloney-P.D.)
oo THE ALAN PARSONS PROJECT-Don't Answer Me
oo MANFRED MANN'S EARTH BAND-Runner ~
© BONNIE TYLER-Holding Out For A Hero

HIT RADIO 1007 (WRKR-FM)—

Racine
(Pat Martin-P.D.)
© THE GO GO'S—Head Over Heels
© THE ROMANTICS-One in A Million
® THE ALAN PARSONS PROJECT-Don't Answer Me
© THE PRETENDERS-Show Me

WZO0K—Rockford
{Jeft Davis-P.0.)
oo THOMPSON TWINS—Hold Me Now
oo LIONEL RICHIE-Hello
® YES—Leave It
© KOOL AND THE GANG-Tonight

WSPT-Stevens Point >
(Jay Bouley-P.D.)

oo QUEEN-Radio Ga-Ga

oo JOHN COUGAR MELLENCAMP-The Authority Song

© THE PRETENDERS-Show Me

© NIGHT RANGER-Sister Christian

® UTOPIA-Cry Baby

Midwest Region
mmsmmm® TOP ADD ONS mmmm

THE ALAN PARSONS PROJECT-Don't Answer
Me (Arista)

JOHN COUGAR MELLENCAMP-The Authority
Song (Riva)

MADONNA-Borderline (Sire)

THE GO GO'S-Head Over Heels (I.R.S.)

KFYR-Bismarck
(Sid Hardt-P.D.)
© |RENE CARA-Breakdance
« BONNIE TYLER-Holding Out For A Hero

STEREO 98 (KFMZ-FM)-

Columbia
{Kevin Young-P.D.)
© BERLIN-No More Words
© THE PRETENDERS-Show Me
* WEIRD AL YANKOVIC-Eat It

KIIK-FM—Davenport
{Jim 0'Hara-P.D.}
© BON JOVI-Runaway
« JOHN COUGAR MELLENCAMP-The Authonty Song
@ BILLY JOEL-For The Longest Time
© BERLIN-No More Words
© MADONNA-Borderiine

MAGIC 93 (KMGK-FM)-Des

Moines
{Al Brock-P.D.}
@ TALK TALK-it's My Life
oo THE GO GO’S-Head Over Heels
© IRENE CARA-Breakdance
© THE PRETENDERS-Show Me
© MADONNA-Borderline

56 (WEBC-AM)—Duluth
{Dick Johnson-P.D.)
© KOOL ANO THE GANG-Tonight
© UB 40-Red, Red Wine
© TONY CAREY-A fine Fine Day
© JULIO IGLESIAS & WILLIE NELSDN—To All The Girls
I've Loved Before
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To the members
of NARAS,
Thank you
for this great honor.

Eddie Murphy

Richard Tienken
Robert Wachs
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URBAN COWBQOY—From one end of the Memphis dial to the other it's country- HIDDEN MEANING—Encouraged by WKIX Ralzigh’s Joe Wade Formicola, second from right, W4 Detroit PD
formatted WMC PD Les Acree, left, comparing Bluff City notes with Don Boyles, .. Barry Mardit, right, rips open his jacket to reveal his true identity (he's wearing a WWWW T-shirt, not pic-
GM of Ploug”’s urban sutlet, WHRK. tured), as KKYX San Antonio PD Steve Warren, left, and WBCS Milwaukee PD Ciiff Blake remain
uninterested.

AFTER MIDNIGHT—Ready to call it a night are
WSM-AM-FM PD Gregg Livdahl, left, and Charlie
Douclas, coast-to-coast 1cst of the Music Country
Netwcrk.

RAVIN’ WITH RAVEN—Flanking RCA recording artist Eddy Raven are WHK Cleve-

land PD Bill Stedman, left, and WAMZ Louisville PD Coyote Calhoun. I

IT'SED AGAIN—No convention coverage is complete without the standard Ed Salamon pose, second
from left. With the United Stations exec are, from left, United's Doug Hall, WHN New York FD Joel
Raab, Columbia Records’ Judy Wray, Johnny Wray and KSO Des Moines PD Jarrett Day.

SOUTHERN COOKING-——BIlssfuIIy unaware of the length of the upcoming
New Faces Show are pre-show cocktail party attendees, from left, Johnny
“K” Koval, independent promotion rep, McGavren Guild's Erica Farber,
KMNS Sioux City VP/GM James Shields, and Interep’s Martha Harrington.

ROYAL TREATMENT—
Nashville promo legend
Nick Hunter, seated, re-
ceives the Music Country
Network’s personalized
attention. Attending to
his every whim are WSM-
AM-FM GM Tom Cassidy
and MCN'’s Benny Ray.

LADIES’ MAN—Dene Hallam, second from left, newly appointed PD of KUDL, prepares for the Kansas
City winters surrounded by WDAF Kansas City promotion director Denise Galvin, left, and his fiancee
Judy Lopes, as WBZ! Dayton PD Dale Roberts and MJ! Broadcasting’s Gary Krantz observe.

UNOFFICIAL HOSPITALITY—Caught partying in RCA’s “non-existent suite”

are, from left, KBRQ-FM Denver PD Jon Lawrence, RCA artist Vince Gill, KHSL

Chicago MD Rory Miller, KBRQ MD Jim Stricklan, RCA promo ace Carson
Schreiber and KNIX Phoenix MD Doug Brannan.

www.americanradiohistorv.com
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® Continued from page 50

There was little dancing or play among the mu-
sicians and even less contact with the audi-
ence. For the most part, the group managed 1o
stay on top of the music, although the sound of
synthesized handclaps during “Praying To The
Beat" wasn't matched by either the audience
or the band, which was left [ooking rather idle
and awkward with too many sounds and not
enough action to back them.

The hour-long set was capped by two songs
not on the album, an odd choice for a new
group. Still, the audience danced along, react-
ing to the beat (even at 2 a.m.} with more than
just their reflexes. KATHY GILLIS

UPTOWN HORN BAND
Heartbreak, New York
Admission: 815

For the last two years, the eight-piece, New
York-based Uptown Horn Band has been
known primarily for its live and session support
of such artists as J. Geils, the Nitecaps, Joan
Jett, Clarence Clemons, Solomon Burke and
Rufus and Carla Thomas. However, the band's
sassy, highly polished set at this dance ven-
ue—in anticipation of the planned spring re-
lease of its debut album on EMI U K. —affirmed
the band's own crossover potential.

The Uptown Horns' stylistic spectrum is fu-
eled by the traditional rock rhythm section. Yet
the band's charisma radiates from the homn
core. Crispin Cioe (aito/baritone), Ao Hecht
(tenor), Bob Funk (trombone) and "Holly-
wood" Paul Litteral (trumpet) not only write
most of the material and alternate on vocais
butalso, because of their penchant for Polaroid
sunshades, project an image of delectable nar-
cissism and nonchalance.

The group's set mixed uptempo '50s rockers
(“Wild Eddie,” “You're Cute But Not That
Cute™), r&b funk (the Edwin Starr-inflected
“Soul Strut”) and "big band" dance (Roy
Montrell's “Mellow Saxophone” with its Spike
Jones/jungleland drumbeat).

One of the Uptown Horns' strongest stylistic
signalures 1s its blending of '60s psychedelia
(via the shimmering synth work of Ashiey) with
a composite horn sound that sends Bert
Kaempfert hurtling into the 805 But the big-
gest crowd pleaser was their dynamic cover of
Bob Telson's "*Sex With My Ex,"" a funky tale of
instant retribution, which featured a blasting
call-and-response horn chorus.

MARY ANNA FECZO

ERIC MARTIN BAND
YANKS
Wolfgang's. San Francisco
Tickers: $6 advance, $7 door

The Eric Marlin Band, a quintet that delivers
a cross between the melodicism of Journey
and the raw, bare-bones power of the best of
the currently popufar heavy metal bands,
proved the power of their home-area appeal
with a sizzling Feb. 3 performance.

The fresh-faced troupe is unique in that it
manages to wear black, metal-studded gear
without appearing sinister or tawdry. And the
band certainly knows how to pour on the juice.
In fact, the only complaint is that by set's end
the histrionics get 1o be a bit wearying.

Highlights included “Catch Me If You Can
a nice piece of rolling pop-metal, and “Fools
Never Fall In Love,” a pamcularly blistering
number. Affairs climaxed with the crowd-
pleaser “Sucker For A Pretty Face," the titie
song from the band's 1983 debut ailbum on
Elektra.

Thatalbum was lost in the shuffle in the wake
of Elektra’s reorganization, and the band was
subsequently dropped. But If performances
ike this are the norm, a succeeding label could
hardly fail to hit the mark by touring the band
behind one of the new tunes, "' Won't Take No
For An Answer.

Yanks, a quartet with a six-song EP “Only
overs Left Alive," on the new San Rafael-
based DT! label, checked in with a solid and
credible opening set. The material overall is
still a bit thin. but lead vocalist Owen Masterson
showed good coloration in his delivery as well
as an appealing stage presence.

—JACK McDONOUGH

RALPH STANLEY & THE
CLINCH MOUNTAIN BOYS
Station Inn, Nashville
Tickers: §7

Ralph Stanley doesn’t often venture.into bla-
sé Nashville from his mountainous Virginia re-

treat. But when he does, the bluegrass pioneer
attracts a most curious amalgam of folks and
folkies.

Some big names turned out for his Feb. 16
appearance: Bill Monroe, the man who gave
bluegrass its name and its sound; Ricky
Skaggs, still triumphant from his sixth No. |
country hit, “Don't Cheat In Qur Hometown, " a

Talent In Action

song he used to perform as a member of Stan-
ley's band; Keith Whitley, another Stanley

alumnus and freshly signed to RCA 1o enhance
that label's bluegrass presence; mandolin

master Frank Wakefield; and laurelled song-
writers Guy Clark, Paul Craft and John Prine.

To the joy of the completely packed house,

Monroe, Skaggs and Whitley all took their turn
on stage with the band, while Stanley presided

over the magic show with the Olympian impas-
siveness of an IRS auditor.

Stanley again demonstrated that he is to
bluegrass what George Jones is to country: not

its first great singer, but simply its greatest one.

He sings his eerily wild mountain melodies
about faraway times in a voice that escalates
from a survivor's moan to a hunter's excited
yelp. Providing the bedrock Appalachian
sound were Falstaffian fiddler Curly Ray Cline,
bassist Jack Cooke, lead guitarist Junior Blan-
kenship and rhythm quitarist Charlie Sizemore.

EDWARD MORRIS

It's the joint!

D.J. Afrika Bumbaataa

wants YOU (!) to enter the

"y "RENEGADES OF FUNK"
BIG BEA'I' BUST OUT MASTERMIX II%!!

Here’s the real deal on how YOU can make a record with Tommy Boy!

"Well we got the kash
. And we gol the prizes
THE PAYOFF: For the tuffest mix
To hypnotize us *
Grand Prixe:
$100 kold kash.

Release of your winning mix on Tommy Boy.

Inclusion of your mix on an upcoming volume of Disconet.”

A one year subscription to Dance Music Report.
Official Zulu beads.
A full membership in the Tommy Boy Future Beat Alliance.

A Tommy Boy Pyramid Lid (as seen on Afrika Bambaataa).

A custom-made Tommy Boy zod-style shirt.

‘They re the kings of beat
Tne street elite

They inspire fear

With their quick-cut ears

D.J. AFRIKA BAMBAATAA, master of records.

THE JUDGES:

JOHN "JELLYBEAN" BENITEZ, producer, mixer, artist, D.J.

D.J. ACTOR KOOL HERC, godfather of Hip-Hop
DST, of Herbie Hancock's “Rockit”

DOUBLE DEE & STEINSKI, “Play That Beat" winners
MASTER O.C., Fe<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>