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" Industry Achievers

Cited By Billboard

NEW YORK—Industry mag-
nate Richard Branson and retailer
Russ Solomon are joined by label
executives Arthur Baker and
2 Tom Silverman, Michael Jackson,
PolyGram Classics and the Com-
pact Disc Group as recipients of
Billboard’s Trendsetter Awards
for 1984.

The awards for trendsetting
achievements in the music and
home entertainment industries
are being conferred at joint recep-
tions. The first was held in New
York on Thursday (21), and the
second is set for Los Angeles this
Thursday (28). The receptions
also kick off Billboard’s 90th an-
niversary year celebration, which
culminates with a special edition
this fall titled “Billboard Charts
The Future.”

Established two decades ago,
the Trendsetters are determined
annually by Billboard’s editorial
staff worldwide. There are no pre-
determined categories or number
of awards.

e Branson, chairman of the

Virgin Group, is cited for “meet-
ing the challenge of today’s new
ieisure markets.” The Virgin
Group encompasses some 30
companies, including Virgin Re-
cords, retail stores, clubs and a
cable music channel in the U.K.

® Tower Records president
Solomon is cited for ‘“‘confound-
ing doom prophets with a spec-
tacular entry into the New York
retail market,” specifically by
opening the largest record/tape/
video store in the U.S. at a time
when the industry was lagging.
The store is known for its full-line
catalog.

e Baker, co-owner of Street-
wise Records, and Silverman,
president and co-owner of Tom-
my Boy Records, are cited for 4
*“‘creativity and innovation in re-
cording production techniques.”
The two have employed marketing
and production techniques which
transformed street music into a via-
ble commercial product, exemplified
by “Planet Rock,” which Baker pro-

(Continued on page 62)
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VOLUME SEEN DOUBLING

Video Software Sales Soar

By TONY SEIDEMAN

NEW YORK—The rapidly evolv-
ing prerecorded video industry is ex-
panding at a rate that should almost
double its unit volume this year, with
children’s, music and other non-the-
atrical programming  categories
among of the key spurs for the
increase.

The non-theatrical categories still
take in only a small percentage of the
marketplace’s total dollar volume.
But starting in 1983, children’s and
music programming have made the
leap from occasional test titles to im-
portant programming categories that
are said to account for 10%-15% or
more of some home video majors’
unit volume.

Since most non-theatrical pro-
gramming is priced far lower than
feature films, such titles’ impact is
felt first on unit volume and later on
dollars taken in. But the growth is
there, and it is taking place in the
most fertile home video climate to
date.

Earlier this month, the Electronics
Industries Assn.’s Consumer Elec-
tronics Group (EIA/CEG) upped its
projections for 1984 prerecorded vid-

eo sales from 14 million to 18.5 mil-
lion units. Some industryites feel that
even these numbers underestimate
the strength of the marketplace, with
Sony Tape Sales president John Hol-
lands predicting that at least 20 mil-
lion prerecorded videocassettes will
be sold this year.

Either way, the prerecorded video
industry should break the billion-dol-
lar sales mark in retail income this
year, with the EIA projecting a
wholesale take of $445 million for
1984. And the growth rate should

keep up at least through 1985, ac-
cording to a study done for the EIA
by The Fairfield Group, with 36.5
million units selling.

A sign of the rising power of chil-
dren’s programming can be seen in
the pre-order numbers rung up by
Walt Disney Home Video’s “Limited
Gold Edition Cartoon Classics” pro-
motion. More than 410,000 units
shipped on first order, says Disney
vice president Ben Tenn.

Disney specializes in children’s

(Continued on page 64)

National ‘Gift’ Drive Shelved

'NEWSPAPER

By IRV LICHTMAN

NEW YORK—Record company funding for a proposed nationwide NARM
“Gift of Music” institutional ad campaign has ceased, following a decision by
both manufacturers and the trade association to postpone the concept
indefinitely.

Although contributions are likely on a *“project by project” basis to support
continuing “Gift of Music” programs, labels are no longer committed to make
quarterly payments of one-half cent per album shipped to Gift of Music Inc., the
structure set up in 1982 to implement a national campaign.

Responding to a proposal first advanced by NARM in October, 1981, most
labels agreed to the concept, passing along a full-cent increase on album product
to accounts. The additional half-cent was necessary because of administative

costs, labels claimed.
(Continued on page 64)

o THE CANADIAN RECORDING INDUSTRY deserves the help of the
federal government, according to a recently released study. The 400-page report,
commissioned two years ago by the Communications Department, recommends
assistance to the creative, distribution and sales arms of the business. Page 3.

® MTV AND NICKELODEON registered a profit for the first time in the
first quarter of this year, according to a prospectus just released by Warner
Amex Satellite Entertainment Co., which is offering approximately five million
shares of common stock in the two cable channels. Page 3.

® TALK SHOW HOST ALAN BERG was once known as “‘the man you love
to hate,” but there is no hard evidence yet that the KOA Denver personality,
who was shot to death last week, was the victim of an irate listener. Radio, page
10.

e THE SOUNDTRACK BOOM has its foundation in a new and stronger
relationship between record companies and film studios, label executives say.
The second part of a two-part report on the upsurge in soundtrack albums also
finds that video clips are playing a key role. Page 3.

® JUKEBOX LEGISLATION that would replace the current annual royalty
paid by owners with a one-time fee was blasted by BMI president Ed Cramer at
the first Senate copyright subcommittee hearing on the proposed bill. Page 6.

VANILLA FUDGE is back! But “MYSTERY”, their eagerly-
awaited reunion album is no re-hash of past glories. It's vivid 1980's
rock—as only VANILLA FUDGE could do it, combining original
material with inventive cover versions of “WALK ON BY”, and
“MY WORLD IS EMPTY”. VANILLA FUDGE features:
Mark Stein, Carmine Appice, Tim Bogert, Vinny Martell. Produced by
Spencer Proffer for Pasha. On Atco Records and Cassettes, 90149

(Advertisement)

The legacy is proven. JIM DANDY is back and he's “READY AS
HELL” (HES 1005). Catch Jim Dandy’s new LP featuring “Black
CatWoman™ and the new single “'Ready As Hell.” *'Ready As Hell”
is available on Hacienda High-Quality Records and Tapes (512)
882-7066. (Advertisement)

WHEN CAN
ONE TASTE
OF HONEY
BE TWICE
AS SWEET?

® NASHVILLE RECORD STORES report a sharp increase in sales during
the recent Fan Fair. For the first time, retailers say, cassette sales overtook LPs.
Country, page 45.

& WHEN SHE'S
JANICE MARIE
 JOHNSON.

| ONE TASTE
OF HONEY. ...

AVAILABLE ON RECORDS AND HIGH-QUALITY
XDR* CASSETTES FROM CAPITOL
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IFOUTRAGEOUS HAS ANAME
IT MUST BE LAKESIDE.

Outrageous, the new album from Lakeside
Produced by Lakeside

Executive Producer Dick Griffey
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News

GOT THAT GOLD—Chrysalls executives cheer as the Huey Lewis & the

News album “Sports” hits the top of the charts. The event marks the first

time in close to three years that Chrysalis has put a record there. Shown

from left are Chrysalis Records president Jack Craigo, Chrysalls Interna-

tional group co-chairman Terry Eliis, the label’s marketing vice president
Billy Bass, Lewis, and Bob Brown of Hulex Management.

MTV, Nickelodeon Profits
Revealed In Stock Offering

NEW YORK—In registering an
offering of approximately five million
shares of common stock in MTV and
Nickelodeon, Warner Amex Satellite
Entertainment Co. has for the first
time divulged specific financial infor-
mation regarding the 24-hour music
channel and 13-hour-per-day chil-
dren’s channel.

The prospectus for the newly
formed corporate entity, MTV Net-
works, reveals that in the first quar-
ter of this year MTV and Nickelode-
on registered a profit for the first
time, earning $2.8 million on revenue
of $20.5 million. The previous year,
the two channels had combined
losses of $5.9 million on $8.6 million
in revenue. The prospectus also states
that WASEC cut its losses from
$33.8 million in 1982 to $12.3 million-
in 1983. WASEC revenue increased
to $49.8 million from $23.3 million in
1982.

The stock offering is expected to
raise at least $80 million, which, ac-
cording to the prospectus, will be
used to pay $75 million in bank
debts, as well as for general corporate
purposes. Some of the influx of cash
may be used to help defray the cost of
purchasing exclusivity rights to video
clips from four major labels (Bill-
board, June 23). Prior to 1983, the
channel’s sole source of income was
from the sale of advertising space;
last year, MTV began charging cable
operators fees to obtain the
programming.

MTYV is currently received in about
22 million homes, Nickelodeon in ap-
proximately 19 million. According to
the prospectus, the number of sub-
scribers to MTV increased 74% be-
tween 1982 and 1983, while Nickel-
odeon showed a 46% increase during
the same period.

Canada Study: He,!:P The Industry

Gov’t Assistance Is Urged To

By KIRK LaPOINTE

OTTAWA—The most significant
report commissioned to date by the
Canadian government on the record-
ing industry recommends assistance
to the creative, distributive and sales
elements of the business to stimulate
the Canadian share of the domestic
and international market.

To achieve those goals, the report
says, ‘“‘new revenue sources to offset
costs of assistance to the industry
should be found.” Although it is not
directly stated, the study by Woods
Gordon Ltd. of Toronto finds mixed
consumer reaction to the idea of a 50-
cent levy on records and tapes, to be
pumped back into the domestic assis-
tance program, indicating such a
measure may not yet be feasible in
Canada.

An extract of the 400-page report
is being circulated within the busi-
ness by the Communications Depart-
ment, which commissioned it two
years ago but has not been able to use
its findings to implement a new re-
cording sector strategy. Department
official John Watt, a former head of
the Canadian Independent Record
Production Assn. (CIRPA), has
used the report to draft proposals to
the cabinet for approval through
Communications Minister Francis

TOUR KICKS OFF IN ST. PAUL

Fox

But the June 16 election of John
Turner as Liberal leader may stall
such an effort. Turner may shuffle
Fox and/or call an election, which
means that departmental initiatives
may be placed on hold.

The $180,000 Woods
study finds that:

® The industry is significant but
“currently allowing cultural domina-
tion from abroad.”

e Current policies are insufficient,
in that copyright, broadcast regula-
tions, customs and tax treatment
make an impact ‘‘but none represent
solutions.”

® Many industry problems can’t be
solved without government help.

® Reliance of Canadian indepen-
dents on a few firms “in an oligopo-
listic industry dominated by foreign
firms makes the development of a
stronger Canadian component essen-
tial to reduce its  present
vulnerability.”

The study says the government
should be guided by three essential
strategic approaches: support Cana-
dian creation and sales, assist artistic
and industrial development and help
develop Canadian culture through
recorded music.

Rather than adopt measures aimed
squarely at increased production,

Gordon

Twin Cities Primed For Bruce

By LEO SACKS

NEW YORK—The entertainment
trade is primed in the Twin Cities for
the arrival of Bruce Springsteen, who
begins his mammoth world tour at
the St. Paul Civic Center Friday (29).

“The cities are psyched,” says Ira
Heilicher, president of the Great
American and Wax Museum retail
outlets in Minnesota, where Spring-
steen’s new “Born In The U.S.A.” al-
bum sold 6,000 units in the days im-
mediately after its June 4 release.
Heilicher has since reordered another
3,000 pieces for the 15 sites, where
he’s expecting “‘an onslaught” of cat-
alog sales following Springsteen’s ap-
pearances July 1 and 2.

Tickets for the first two shows,
priced at $15, sold out in a matter of
hours, says promoter Dick Shapiro of
Company 7, who’s sharing the date
with Jerry Mickelson of Jam Produc-
tions in Chicago.

Over at album rock station KQRS,
program director Vicki Hodgson
says her jocks have been joking on
the air that Springsteen deliberately

blocked Saturday (30) out of his tour
itinerary so that he could spend the
afternoon as a guest DJ on the eve of
the outlet’s firework’s festival, which
she expects will draw 500,000 people.

“We're still waiting for his an-
swer,” says Hodgson, who stirred the
pre-concert promotional pot with a
ticket giveaway of 50 pairs. “After-
noon drive is a good time because ev-
eryone will be tuned in for traffic
reports.” )

KQRS, known as “Twin Cities’
Favorite Rock Hits,” has been plug-
ging the singer’s “Dancing In The
Dark” single and the album cut “No
Surrender” on a regular basis, al-
though Hodgson says that “we’re
managing to slip just about every-
thing from the album in at some

point.” Earlier this month the station
cemented its status as the unofficial
“Springsteen station” when it opened
the Hideaway club for a listening
party for 800 prior to the release of
“Born In The U.S.A.”

Heilicher concedes that he under-
estimated the impact “Born In The
U.S.A.” would have. ** ‘Nebraska’
didn’t exactly tear down the walls”
he says of the singer’s last album.

Heilicher, hoping for a big post-
concert windfall of Springsteen cata-
log sales, estimates that if the New
Jersey rocker plays to 50,000 people,
40,000 are going to be looking for
product, and that’s got to include a
lot of first-timers.”

Music fans in the Twin Cities are
resigned to the fact that the Jacksons
won't play there in the months
ahead, so “they’re treating Bruce as
the event of the summer,” according
to Shapiro.

Labels, Studios Get Closer On Soundtracks

By SAM SUTHERLAND

This is the second of a two-part re-
port on film music.

LOS ANGELES—Closer creative
interplay between filmmakers and
pop musicians, improved marketing
coordination by record companies
and movie studios, and the potent
new clout offered by music video
clips are key factors behind the cur-
rent boom in strong soundtrack al-
bums and singles.

While the current field of charting
product derived from motion pic-
tures matches a peak reached in 1980

(Billboard, June 23), a survey of label -

executives argues that 1984’s movie
music upsurge has its foundation in a
stronger, more realistic relationship
between the two entertainment in-
dustries. Beyond the chart perfor-
mances involved, sources claim that
the underlying partnerships between
recording and motion picture firms
reflect lessons learned in the wake of

earlier pop soundtrack booms in
1979 and 1980.

I think we've all learned from our
mistakes,” says Columbia Records
senior vice president and general
manager Al Teller. “Record compa-
nies have become more sophisticated
in their dealings with studios, and are
becoming involved with pictures at
an earlier stage in the creative pro-
cess.” With Columbia’s own multi-
format single and album success for
its current ‘“Footloose” campaign,
Teller says there’s “no question” that
these closer ties extend to better,
more comprehensive cross-marketing
strategies.

Teller also strikes a common chord
with his peers at other labels by sin-
gling out music video as a vital new
promotional tool. *The key market-
ing aspect has been the video trend,”
he notes. “It can’t be overestimated.
Unlike records, which the public can
sample over the airwaves, with mov-
ies you either see them or you don’t.
With the cost of advertising being

what it is, the chance to put segments
of films on the air (via music video) is
an important break from that
limitation.”

“The proof of that lies in the num-
ber of major film directors who have
now made music videos,” says Russ
Regan, PolyGram'’s senior vice presi-
dent for pop music. Citing both origi-
nal clips and re-edited movie footage
created for music video outlets by
such directors as John Landis, Bob
Rafelson, Taylor Hackford and Ivan
Reitman, Regan sees PolyGram’s
own success with “Flashdance” as an
obvious example. Music video play
for clips edited from the Paramount
Pictures feature also pointed up what
Regan perceives as a fundamental
shift in how movie producers and di-
rectors view music.

*Underscoring used to be the key
goal for music in films,” notes Regan.
*It had to be subliminal to the screen
action. The new generation of film
makers aren’t intimidated by music,
and they realize that (pop) can en-

www.americanradiohistorv.com

hance a film rather than threaten it.”

Helping to promote that more
open attitude toward film music cut
to contemporary pop styles is the
growing number of music industry
veterans now working at major stu-
dios, notes Walter Lee, Capitol’s vice
president of marketing and promo-
tion. Lee sees the presence of execu-
tives like Steve Bedell (Paramount),
Gary LeMel (Columbia), Joel Sill
(Warner Bros. Pictures) and Brendan
Cahill (Universal) in studio music
posts as promoting more effective
working relationships between the
two trades.

The Capitol executive also sees
market forces bringing the industries
closer: “Here’s a case of two indus-
tries that may have suffered some-
what from the aging of America dur-
ing the late *70s, then both bounced
back. From the late *70s to the early
*80s, we were caught in between—the
war babies were growing out of our
market, while the next youth market

(Continued on page 62)

st Market Share

however, the Woods Gordon report
steers the government toward mea-
suring the success of the measures
through the resultant Canadian share
of the market. It now says that Cana-
dian artists account for less than
10% of Canadian sales.

“Given that cultural identity
should reflect closer ties than the law
of averages, we selected targets for
domestic content of sales of 12% to
15% by 1990 and 20% to 25% by the
year 2000,” the report says. “This
would more than double the market
for Canadian artists in Canada by
1990 and triple it by 2000, thus giv-
ing them a better base for penetration
into the world market.”

The study recommends higher
such targets for Quebec, where
French-language material made in
Canada tends to be successful. “Al-
though the lack of data frustrates ac-
curacy, we would estimate that do-
mestic penetration targets of 30% by
1990 and 40% by 2000 would infer
appropriate levels of increase in that
province,” the Woods Gordon report
adds.

It goes on to say that the govern-
ment should, in addition to support-
ing and developing Canadian con-
tent, affirm the “importance of
intellectual property and the right to
fair remuneration for its creators.”
The government has done this in a
federal white paper on the copyright
issue, which may lead to legislation.

The report also warns that the gov-
ernment would be better served to
enhance the position of multination-
als operating in Canada than to re-

(Continued on page 62)
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News

Hot Album Release Schedule: July

Eight albums are due in July from acts that hit gold or platinum in the last 12 months, or with their most recent re-
leases. All are single-disk albums listing for 38.98. Albums delayed from a previous release schedule are marked with

an asterisk.

ARTIST TITLE LABEL DATE FORMAT
Neil Diamond Primitive Columbia late July Studio
Sammy Hagar V.0.A. Geffen July 16 Studio
Elton John Breaking Hearts Geffen July 2* Studio
Willie Nelson City Of New Orleans Columbia July 16 Studio
Quiet Riot Condition Critical Pasha/CBS July 16 Studio
Billy Squier Signs Of Life Capitol July 13 Studio
The Time Ice Cream Castle Warner Bros. July 9 Studio
Peter Wolf Lights Out EMI America July 20* Studio

Quiet Riot Leads July Barrage

New Albums Also Due From Billy Squier, Neil Diamond

By PAUL GREIN

LOS ANGELES—Quiet Riot’s
followup to its No. 1 debut album
“Metal Health” ranks among the top
releases due in July. The album,
“Condition Critical,” is expected
July 16 on Pasha/CBS.

Two other albums are also set for
July by acts that went platinum last
time out. Billy Squier’s “Signs Of
Life,” his followup to the platinum
albums “Don’t Say No” and “Emo-
tions In Motion,” is due on Capitol
July 13, to be followed at the end of
the month by Neil Diamond’s *“Prim-
itive” on Columbia.

CBS initially refused to release Di-
amond’s album, contending that it
wasn’t sufficiently commercial. Dia-
mond sued the label, citing a clause
in his contract requiring release of his
albums within 45 days of delivery.
The stalemate was resolved when Di-
amond agreed to replace three songs
and to change the cover art.

The biggest name release set for
July is Frank Sinatra’s “L.A. Is A
Lady,” due July 30 on Quincy Jones’
Qwest label. Sinatra’s “Trilogy” was
a sleeper hit in 1980, and even
spawned a top 40 single in “New
York, New York.”

Willie Nelson is slated to have two
releases in July. Columbia will re-
lease a new studio album, “City Of
New Orleans,” while RCA will dig
into the vaults for an album titled
“Don’t You Ever Get Tired of Hurt-
ing Me?”

Sammy Hagar and the Time, both
of whom are coming off back-to-back
gold albums, will return in July with
new studio albums. Hagar’s
“V.0.A.,” produced by Ted Temple-
man, is due July 16 on Geffen; the
Time’s “Ice Cream Castle” is set for
July 9 on Warner Bros.

The July release schedule also in-
cludes two major albums that were
delayed from previous months’
schedules. Elton John’s *‘Breaking
Hearts,” featuring the top 20 single
“Sad Songs,” has been bumped to
July 2, while Peter Wolf's “Lights
Out,” his first album apart from the
J. Geils Band, in now due July 20.

EMI America plans to release Na-
ked Eyes’ second album, “Fuel For
The Fire,” on July 13, a week before
Capitol plans to issue Roger Taylor’s
second solo album, “Strange Fron-
tiers.”” The Queen drummer’s first
solo album, “Fun In Space,” was is-
sued in 1981 on Elektra.

Arista has two key new music ti-
tles on tap for July: *“The Danse Soci-
ety” and A Flock of Seagulls’ “Story
Of A Young Heart” (on Jive/Arista).

Elektra will release a compilation
titled “Herd It Through The Grape-
vine,” featuring 10 Texas acts. The
album is similar to *“The Akron Sam-
pler,” a 1978 collection which intro-
duced the then-unsigned Waitresses
and Rachel Sweet,

A&M will reissue several albums
by Herb Alpert & the Tijuana Brass,
tying in to the ensemble’s summer re-
union tour. Also on the reissue front,
PolyGram will rerelease a David
Bowie album on London, “Love You
Til Tuesday.”” PolyGram will also
have a new album by the old band
Spirit, titled “Spirit Of ’84.”

MCA'’s release is dominated by
new and developing acts, plus the
soundtrack to “Savage Streets,” fea-
turing cuts by John Farnham and
Real Life.

Also due in July are Devo’s
“Shout” and John David Souther’s
“Home By Dawn,” both on Warner
Bros.; Scandal’s “Warrior” and
Mickey Gilley’s “Too Good To Stop
Now,” both on CBS, and Robin
Gibb’s “Secret Agent,” on Mirage.

Jackson, Foster Top BMI Award Winners

NEW YORK — Songwriters Mi-
chael Jackson and David Foster,
with four each, and the Warner Bros.
group of music publishing compa-
nies, with 10, are associated with the
greatest number of awards for the
most performed BMI songs of 1983.
In addition, “Islands In The
Stream,” the Dolly Parton-Kenny
Rogers hit on RCA, is BMI's most
performed song of 1983.

“Islands In The Stream” is written
by Barry, Maurice and Robin Gibb
and published by Gibb Brothers Mu-
sic. The Gibbs’ award is their third in
this category, setting a new record.
The others are “Night Fever” (1978)
and “Too Much Heaven” (1979).

These and other winners, among
130 writers and 102 publishers of 110
songs, were formally honored here
Tuesday (19) at the 32nd annual
BMI awards dinner at the Plaza
Hotel.

The awards, including special en-
graved glass plaques presented to the
Gibbs by awards presenters Ed
Cramer, BMI president, and Thea
Zavin, senior vice president of per-
forming rights, involved the follow-
ing multiple writer winners: Rhonda
Fleming-Gill, Daryl Hall, Billy Joel,
Dennis Morgan and Rafe Van Hoy,

three each; Deborah Allen, Lewis
Anderson, Kerry Chater, Lamont
Dozier, Barry, Maurice and Robin
Gibb, Graham Goble, Larry Henley,
Brian and Eddie Holland, Barry
Mann, Bob McDill, Michael Martin
Murphey, Ronnie Rogers and Jim
Steinman, two each.

Other multiple winners among
publishers were: Tree and Unichap-
pell, seven awards; Vogue, six; CBS
Group, five; Foster Frees, Mijac and
Screen Gems-EMI, four each; Com-
bine, Hot Cha, Irving, Shade Tree,
Tom Collins and Van Hoy, Joel-
songs, three each; Edward B. Marks,
Fort Knox, Gibb Brothers, Little
River Band, Lost Boys, Music Corp.
of America, Old Friends, Peso, Po-
sey, Stone Agate and Trio, two each.

Nine of the songs honored by BMI
were presented with citations noting
previous awards, with “I Love How
You Love Me,” written by Larry
Kolber and Barry Mann and pub-
lished by Screen Gems-EMI, receiv-
ing its fourth award. Second-time
winners were “Down On The Cor-
ner” by John Fogerty, published by
Jondora Music; “The Girl Is Mine”
by Michael Jackson, published by
Mijac Music; “Heartbreaker” by
Barry, Maurice and Robin Gibb,

published by Gibb Brothers Music;
“Maneater” by Sara Allen, Daryl
Hall and John Oates, published by
Fust Buzza, Hot Cha and Unichap-
pell; “Personally” by Paul Kelly,
published by Five Of A Kind and
Tree; “The Rose” by Amanda
McBroom; and “Stop In The Name
Of Love” and “You Can’t Hurry
Love,” both written by Lamont Doz-
ier, Brian and Eddie Holland, pub-
lished by Stone Agate.

The complete list of award winners
follows:

AIN'T NO TRICK (IT TAKES MAGIC)—
Jim Hurt, Steve Pippin; Warner House Of Music

ALL MY LIFE—Van Wesley Stephenson;
Warner House Of Music

ALLENTOWN—Billy Joel; Joelsongs

AMARILLO BY MORNING—Paul Fraser,
Terry Stafford; Cotillion Music, Terry Stafford
Music o

AMERICAN MADE—Robert J. DiPiero;
Combine Music

BABY | LIED—Deborah Allen, Rafe Van
Hoy; Posey Publishing, Unichappell Music,
Van Hoy Music

BABY WHAT ABOUT YOU—Josh Leo,
Wendy Waldman; Elektra/Asylum Music,
Moon & Stars Music

BACK ON THE CHAIN GANG—Chrissie
Hynde (PRS); Al Gallico Music

{Continued on page 62)
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CRACK TRAX—Joe Klein, right, president of L.A. Trax, accepts a CLIO

Award for best record radio spot of 1983, earned by the ad for Elbow

Bones & the Racketeers’ EMI America album “New York At Night.” Pre-

senting the award in New York are the comedy team of Jerry Stiller and
Anne Meara.

_Executive Turntable |

Record Companies

Chrysalis, New York, promotes Daniel Glass to national promotion director.
He was promotion director . . . RCA’s Red Seal label appoints two field sales
managers: Carol Brown for the West Coast and David Wiese for the East.
Brown was with the Classical Wax retail store in Menlo Park, Calif. Wiese was
RCA’s manager of singles sales for the Eastern region . . . In Hollywood, Mar
Rodriguez is promoted to manager of video promotion for
Capitol. He was artist relations and video coordinator.

The CBS law department appoints two records counsels,
Amy Ellen Genkins in New York and Marc Diener in Los An- s
geles. Genkins was with the law firm of Webster & Sheffield. [§
Diener was with the law firm of Loeb & Loeb...In New
York, PolyGram ups Millie Garcia to facilities supervisor. She
was office services administrator.

Glass .
Marketing

Lana Walker joins the Minneapolis buying staff at Jetco, the Target depart-
ment stores’ in-house record and tape division. She was with Macy’s.

Video/Pro Equipment

Ian Ralfini is named vice president of Vestron MusicVideo in Stamford,
Conn. He was president of Alive Video ... In Burbank, RCA/Columbia Pic-
tures Home Video adds two to its sales department, Evan Fisher as national
sales manager and Ken Kamins as accounts manager, both based in New York.
Fisher was program development manager at Pioneer Video. Kamins was with
MGM/UA'’s non-theatrical division . . . The Disney Channel, Burbank, names
Carol Rubin director of feature development. She was associate producer of the
tv show “Dynasty.” Also at the Disney Channel, Bruce Friend is named manag-
er of research. He was manager of program and development research at Oak
Media Development,

John Washington is appointed director of advertising sales at Nickelodeon,
New York. He was with Katz Communications . . . Thomas Freston is named
vice president, marketing for MTV and Nickelodeon in New York. He was na-
tional marketing director for The Movie Channel . . . Harriet Seitler is named
director, central region, for the Warner Amex Satellite Entertainment Corp. in
New York. She was WASEC’s account director, central region ... VCA Tele-
tronics promotes Keith Andoos to manager of electronic maintenance. He was
manager of VCA Satellite Operations . . . Doug Stone joins S/T Videocassette
Duplicating, New York, as vice president/general manager. He comes from Av-
alon Research in Union, N.J. . . . Biamp Systems, Beaverton, Ore., names Rich-
ard MacLeod president. A founder of the company, he was vice president and
director of engineering.

Related Fields

Commodore, West Chester, Pa., makes three appointments. Adam Chowan-
iec assumes a new post as assistant vice president of technology. He joins from
Northern Telecom. John Kelly is named controller. He was vice president, fi-
nance, of Commodore Business Machines. And Donald Greenbaum is appoint-
ed treasurer. He was vice president of the corporate banking division at Manu-
facturers Hanover Trust . . . In Mountain View, Calif., ActiVision names Dick
Lehrberg vice president of affiliated labels. He was the company’s director of
project development,.

Creative Software, Sunnyvale, Calif., names Bonnie Pettengill director of ad-
vertising. She had held the same title at the Record Factory. And Gary Jose
joins the firm as national sales manager. He was with the Fisher Radio
Corp. . . . The Navarre Corp. of Crystal, Minn. appoints Harvey Mandel a
salesman in the Chicago area. He was with CBS Records.

Video-Pro magazine appoints Carl Levine editor. He was a contributing edi-
tor . .. Steven Leeds is appointed a&r director for the LeFrak Entertainment
Co. in New York. He had held the same post at MCA Records.
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_ Photo News

A KISS FOR WENDY—Passport artist Wendy O. Williams discusses her first solo album with &s
producer, Gene Simmons of Kiss, while recording at New York’s Sterling Sound.

SECOND OVERTURE—RCA Records executives celebrate the label’s renewed associa-
tion with the St. Louis Symphony and its music director Leonard Slatkim, center, ata
party in New York. Pictured with Slatkin are RCA’s Red Seal division vice president,
Thomas Z. Shepard, left, and RCA president Robert Summer.

BABY’S IN PINK—Participants in the Broadway musical “Baby” turn out for a BMI hosted party at New

York’s Windows On The World restaurant. Shown from left are BMI vice president, performing rights,

Stanley Catron; Mrs. David Shire; the show’s cc-writer and BMI affiliate David Shire; and Sybille Pearson,
a collaborator on the show.

GREEK GOODS—Artist/producer Nana Mouskouri visits the Permanent Mission of Greece to

the United Nations in New York to deliver copies of her latest Mercury/PolyGram album

“Nana.” Pictured with her are Greek Ambassador Dountas, left, and PolyGram’s marketing
vice president Rick Bleiweiss.

TORCHING THE PALACE—EMI group Jason & the Scorchers meet members of Chequered
Past after a show at the Palace in Los Angeles. Pictured from left are Scorchers Jason
Ringenberg and Perry Baggs, Chequered Past's Nigel Harrison, Scorcher Jeff Johnson, SISTERLY LOVE—Pictured at a Los Angeles listen-
Chequered Past’s Steve Jones, Scorcher Warner Hodges and Tony Sales of Chequered ing party for Twisted Sister’s Atlantic album “Stay
Past. Hungry” are, from left, the group’s Eddie Ojeda;

the label’s senior vice president, promotion, Vince

Faraci and West Coast artist relations director

Tony Mandich; and Twisted Sister’s Dee Snider.

FORCING THE ISSUE—Arista record-
ing artist Kenny G., left, shares a
laugh with the Los Angeles Lakers’
Magic Johnson and band members (in
the background) while celebrating the
success of his “G Force” album.
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Jukebox Bill: Cramer Sounds Off

BMI Chief Blasts One-Time Fee At Senate Hearing

By BILL HOLLAND

WASHINGTON—BMI president
Ed Cramer wasn’t in a mood to
mince words at the first Senate copy-
right subcommittee hearing on the
one-time only jukebox fee bill
Wednesday (20). Cramer leveled a
broadside salvo at proponents from
the jukebox industry who are asking
Congress %o set aside the annual roy-
alty fees already set by Congress and
the Copyright Royalty Tribunal and
initiate a one-time fee instead.

Cramer accused the jukebox indus-
try of “willful infringement” and
“continuing unlawfulness since day
one when the law was enacted.” He
pointed to the jukebox industry’s

own statistics that 75% of owners °

had not complied even with the 1978
interim rate of $8 per box, and that
50% of jukebox owners still had not
complied with the law by registering
their machines or paying the current
$50 annual fee.

He suggested to the subcommittee
that, rather than considering a bill to
exempt the " jukebox owners from
paying the lawful fee, it consider
fashioning an amendment ‘“to put
some teeth into compliance.”

Cramer added that he could not
understand why the jukebox owners
were trying to “take away the writ-
er’s small amount” when, at the pre-
sent rate, the cost to the owners for
the royalty fee “is no more than the
price of one play per day—which
most of them have never borne.”

Subcommittee chairman Charles
Mathias (R-Md.) wondered aloud
why the jukebox issue continues to be
debated. He described it as a “small
change issue in national terms that
goes on and on and on.”

“What is it about it that keeps us
glued (to the argument)?,” he asked.
“It isn’t the money.” Statistics indi-
cate that in the first year of the 38 in-
terim licensing fee, there were
144,254 machines licensed and $1.14

million paid to the copyright office;
so far in 1984, 86,532 machines have
been licensed and $4.37 million paid
in fees.

Copyright Office Register David
Ladd answered by suggesting that it
is a ‘“continually debated historical
problem” that dates back many de-
cades. Ladd, along with Commis-

. sioner of Patents & Trademarks Ger-

ald Mossinghoff, spoke against the
one-time fee bill, S. 1734.

The first witness, Sen. Edward Zo-
rinsky (D-Neb.), is the sponsor of the
legislation. He suggested that the bill
should appeal to copyright holders
because it would establish a system to
ensure complete compliance; the one-
time fee would be placed on new
jukeboxes at the point of manufac-
ture. He also testified that the yearly
fee is driving many small owners out
of the business.

*It is only reasonable for the Con-
gress to take some time to review the
whole situation,” Zorinsky said. He
also had an alternative: basing a roy-
alty formula to set the mechanical fee
now paid on each record sold “to in-
clude a jukebox fee.” That alternative
was deemed unworkable when Ma-
thias later questioned representatives
from ASCAP, BMI and SESAC.

Past Amusement & Music Opera-
tors Assn. (AMOA) president Don
Van Brackel, a jukebox business
owner for 28 years, said the fee’s ef-
fect on the industry has been *‘dra-
matic.” He added that “‘since 1978,
we have experienced a 10% reduc-
tion per year in the number of juke-
boxes we have operated. This year,
we will be forced to pull approxi-
mately 25% of our route now that
the $50 fee is in place.”

ASCAP’s summary statement to
the subcommittee contradicted Van
Brackel. The bill, it said, *‘is based on
an erroneous assumption—that the
jukebox business is in economic trou-
ble. No hard evidence proves that
assumption.”

stars Ray Stevens and Sylvia.

the case.

David reminded the listeners in Room 1300 of the Longworth Building

that the jukebox industry had challenged the $50 fee set by the Copyright §
¥ Royalty Tribunal in federal court. “And they lost,” he said. “They ap-
pealed it to the Supreme Court, and the Supreme Court declined to hear

“Now they have come back to the Congress,” he added, *‘after having
a free ride for 67 years . . . (and) are now asking Congress for the next

ASCAP's David Brings Friends

WASHINGTON—ASCAP president Hal David showed up a day be-
fore the jukebox hearing held by the Senate subcommittee on copyrights
to talk with members of the Congressional Arts Caucus and Rural Cau- §
cus over on the House side. He also brought along some friends from
Nashville to play a few tunes after his remarks in opposition to the one-
time fee jukebox bills now pending in both the House and Senate: country

§

8

g best thing to a free ride.”

Meters Sue Former Managers

LOS ANGELES—The Meters
have filed similar suits in Civil Dis-
trict Court and Federal District
Court, New Orleans, alleging that
former managers Marshall Estus Se-
horn and Allen Toussaint bilked
them.

Joseph Modeliste, George Porter
Jr., Leo Nocentelli and Arthur Lan-
non Neville Jr.,, who made up the
popular mid-"70s r&b group, ask $10
million in damages.

The complaints charge each mem-
ber of the Meters signed an exclusive
writer pact with the defendants
through Sansu Enterprises and its
subsidiary, Marsaint Music, in Janu-
ary, 1969. In December, 1971, the

suit claims, each plaintiff signed an
exclusive recording binder with pro-
ducer Rhinelander Music, which in
the same month bound them to
Warner Bros. Records.

The suit contends that the manag-
ers failed to account and pay the Me-
ters, providing only ‘*‘minimal
payments.”

In a statement filed with the court,
Modeliste states the group recorded
eight albums on Josie, Reprise and
Island Records. Porter, in another
statement, claims he has seen no roy-
alty statement in seven years.

Sehorn declined to comment on
the suit. Toussaint could not be
reached.

Sen. Zorinsky was not the only leg-
islator to appear at the morning hear-
ing. Sens. Alfonse D’Amato (R-
N.Y.) and Jim Sasser (D-Tenn.) also
testified—in opposition to the bill.

D’Amato warned that the bill
“may well become an open invitation
to noncompliance with the registra-
tion requirements of the Copyright
Act.” He termed it “special interest
legislation.”

Sasser said the one-time fee would
actually amount to less than the $8
interim fee to which the AMOA
agreed in 1976. “If you assume that
the average life for a jukebox is seven
years,” he said, “‘the proposed one-
time $50 fee works out to little more
than $7 per year.”

KUDOS'FOR KOKO-POP—Motown president Jay Lasker congratulates

members of KoKo-Pop on their self-titied label debut at Motown’s'Los An-

geles headquarters. Pictured from left are the group’s Recco Philmore,

Lasker, KoKo-Pop’s Chris Powell, Keith Alexander and Eric O’Neal, and la-
bel senior vice president Skip Miller.

Chartbeat

Huey’s The News Across The Nation

By PAUL GREIN

Huey Lewis & The News’ album
“*Sports” (Chrysalis) jumps to No. |
in its 39th week on the chart, making
it the slowest-climbing No. 1 album
since “Fleetwood Mac,” which
reached the top in its 58th chart week
in September, 1976.

That album, which set the stage for
“Rumours” the following year, hit
No. 1 on the cumulative strength of
three top 20 single hits: “Over My
Head,” “Rhiannon™ and “Say You
Love Me.” In much the same way,
*Sports” has topped the chart on the
combined strength of three top 10
singles: ‘““Heart And Soul,” “I Want
A New Drug” and “The Heart Of
Rock’N’Roll.”

Tied for second place as the slow-
est-climbing No. 1 album since
“Fleetwood Mac™ are the Go-Go's’
“Beauty And The Beat” and Quiet
Riot’s “Metal Health,” both of which
topped the chart in their 32nd week.

Huey Lewis & the News are the
third act in the history of Chrysalis
Records to top Billboard’s pop album
chart. Jethro Tull scored in August,
1973 with “Passion Play,” while Pat
Benatar made it in August, 1981
with *“Precious Time.”

Interestingly, Chrysalis’ distribu-
tion has been different for each of its
No. 1 albums. The label was distrib-
uted by Warner Bros. at the time of
*“Passion Play,” went through inde-
pendent distributors for *‘Precious
Time™ and is now distributed by
CBS.

Of Chrysalis’ other flagship acts
through the years, Robin Trower
climbed as high as number five with
1975's “For Earth Below,” while
Blondie peaked at number six with
1979’s “Parallel Lines.” And you can
now add to those ranks Billy Idol,
whose “Rebel Yell” jumps to number
11 this week.

Besides having this week’s No. 1
album, Huey Lewis & the News re-
turn to the chart with their previous
album, “Picture This.” That album
first hit the chart in February, 1982,
and peaked at number 13. It reap-
pears this week at number 175.

With “Sports” taking over the No.
1 spot from the “Footloose™ sound-
track (which in turn took over the
top spot from Michael Jackson’s
“Thriller’”), CBS has distributed Bill-
board’s No. 1 album every week since
last Christmas. And that string is al-
most certain to be extended, as Bruce
Springsteen’s “Born In The U.S.A.”
vaults from number nine to number
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" three.

Springsteen’s album is a safe bet to
take over the No. 1 spot next week.
The fate of his single, “Dancing In
The Dark,” is less certain. The re-
cord jumps two points to number
two, but faces a strong challenge for
next week’s No. 1 spot from Prince’s
“When Doves Cry,” which leaps
from number eight to number three.

If Springsteen is to have a simulta-
neous No. 1 album and single in the
U.S., next week would seem to be the

week. We're betting he’ll pull it off.
L B

Princely Moves: Besides closing in
on the No. 1 spot on the Hot 100,
Prince’s “When Doves Cry” moves
up to No. 1 on Billboard’s black and
dance charts. It’s his second No. 1 hit
on both surveys. He reached No. 1 on
the black chart in November, 1979
with “I Wanna Be Your Lover” and
No. | dance in December, 1982 with

*1999.”
(Continued on page 58)

House Audio Rental Bill
Sent To Full Committee

By BILL HOLLAND

WASHINGTON—The House
subcommittee on courts, civil liber-
ties and the administration of justice
marked up and sent to full committee
the audio rental bill, restricting the
rental of audio disks and tapes unless
authorized by the copyright owners
of the sound recording and the musi-
cal works embodied therein.

The subcommittee approved the
bill, the Record Rental Amendment
of 1984, in the form of an amendment
by Chairman Robert Kastenmeier
(D-Wisc.) substituted for the original
bill, H.R. 1027, and the Title III
component of Kastenmeier’s ill-fated
omnibus copyright reform package
drawn up in April.

There are several additional
amendments to the old bill, including
language that grants a so-called *‘sun-
set” provision after five years, mean-
ing that after that period, the amend-
ment will not be binding. Congress
would be expected to look at the
problem of audio rental at that time
and decide whether to extend the act.

Another amendment states that
the bill will take effect as soon as it is
signed into law, and a final amend-
ment exempts existing inventory.

The body of the amended bill is
similar to the original bill. Section
301 (1) amends the First Sale Doc-
trine to require authorization of the
copyright owner before a phono-
graph record may be disposed of by
rental, lease, or lending for direct or
indirect commercial advantage. It
does not apply to non-profit rental,
lease or lending by a non-profit li-
brary or non-profit educational
institution.

It also affirms that antitrust laws
are unaffected by the First Sale

change, and that rental violators will
be viewed as copyright infringers, but
subject only to civil penalties, not the
criminal penalties now used in the
prosecution of  pirates and
counterfeiters.

Section 302 gives the copyright
owner of a record or tape recorded
under a compulsory license—the
publisher or songwriter—the right to
a share of rental royalties received by
the record company “equal in pro-
portion to that received for distribu-
tion,” should the company decide to
rent. The Register of Copyrights will
issue regulations to carry out this sec-
tion, according to the bill's language.

The bill now goes to the full Judi-
ciary Committee under the chair-
manship of Peter Rodino (D-N.J.).
Little resistance is expected. The Sen-
ate passed an audio rental bill in
June, 1983.

The subcommittee also passed sev-
eral cable television reform bills, one
of which also reduces the member-
ship of the Copyright Royalty Tribu-
nal from five commissioners to three,
to the full committee. The amend-
ment is to be made effective when
two vacancies occur and no commis-
sioners will lose their jobs.

Also approved at the markup, by
an 8-6 vote, was an amendment to
adjust royalty rates for re-transmis-
sion of distant signals by cable opera-
tors. The bill will permit the first two
distant signals to be transmitted at
the rates in effect prior to March,
1983, and means an increase of be-
tween 400% and 1,600% for new sig-
nals added by smaller markets. It fol-
lows recent action by the FCC to lift
the distant signal restrictions import-
ed by cable systems outside local ser-
vice areas.
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~=FROM FAN MAGAZINE

Special Dutch Beatles Album

AMSTERDAM—Beatles Unlimited, an international fan magazine

published here, has released a limited edition commemorative record al-
bum celebrating the band’s sole visit to Holland, 20 years ago this June.

The album, “Beatles Among The Tulip Bulbs,” was launched at an
International Beatles Day held on June 9 in Hillegom, where the band

rehearsed for its two Dutch concerts.

Only 1,000 copies of the disk, compiled in collaboration with broadcast
organization NOS and film company Polygoon, will be available. It con-
tains highlights of the Beatles’ visit, including a press conference and four

tracks from the concert performance.

Guest of honor at the celebration was drummer Jimmy Nichol, who
replaced a then-ailing Ringo Starr. Plans to display the original ““Magical

in Beatles repertoire.

Beatles songs.

$0as LA AN s

of a Beatles hits compilation by EMI Bovema, a 16-page special from the
music monthly Muziek Parade, and a concert organized by the TROS
radio network and broadcast live, during which prominent Dutch classi-
cal musicians performed and talked about their interpretations of key

Other Beatles commemorative activity here has included the re-release ?

Mystery Tour” bus fell through, but the 1,500 fans who attended from all
over Europe saw videos of five Beatles films, an auction of Beatles’ mem-
orabilia, and a performance by Dutch band the Clarks, which specializes

¥ and International Beatles Day, is edited by Evert Vermeer, a schoolteach-

The English-language Beatles Unlimited, responsible for both the LP
er. It is distributed worldwide and published bi-monthly. %
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Gifts To Dealers,

Says PRT Records Chief

By PETER JONES

LONDON—The rules and guide-
lines governing chart compilation in
Britain should be changed to ban of-
fers of free promotional gifts to deal-
ers along with records, according to
Walter Woyda, managing director of
PRT Records.

This issue has been a controversial
one in the past, along with offers of
free records not directly linked with
the release being promoted. Woyda
says he’s now convinced that the
whole free gift ploy should be
outlawed.

Further, he says, it is wrong that a
record company’s release should re-
main in the chart after the company
has been fined for a breach of the
British Phonographic  Industry’s
chart code of conduct covering the
national listings produced by Gallup.

But BPI legal adviser Patrick Ish-
erwood, who is currently looking into
code regulations and applicable pen-
alties for breaches, told the BPI at its

annual meeting here that while he
sought ways of making penalties
‘hurt that little bit more,” dropping
records abruptly from the chart
might lay the BPI and Gallup open
to legal action by artists and their ad-
visers and also “‘affect public credibil-
ity of the charts.”

BPI deputy chairman A.J. Morris,
who is also managing director of Po-
lydor Records, says of the demand to
ban freebies to dealers: “Things like
tour jackets, sweatshirts, buttons and
badges given to dealers can be an in-
expensive form of advertising and
can serve to remind a dealer of a mar-
keting campaign around a particular
record.

“But if they’re being used to bribe
a dealer, then that would be totally
wrong. If we cut off all promotion,
then, we're in a dead industry. Our
business should not be totally sterile,
but then neither should we go over
the top.”

News/ International

Record Clubs Get Second Wind

Aussie Marketing Firm Takes Over From CBS, EMI

By GLENN A. BAKER

SYDNEY—Australia’s two major
record clubs, once considered liabil-
ities by the record companies that op-
erated them, have emerged in the
past year as efficient and effective
product outlets, boasting a turnover
of $13 million.

With a combined active mailing
list of 200,000, expected to hit
300,000 within two years, the World
Record Club and Australian Record
Club will ship over a million pieces of
product in the fiscal year 1984-85, a
50% increase over business just six
months ago, making them officially
the fifth largest customer of the Aus-
tralian post office service.

By rights, neither club should exist
today. And they do only because of
the foresight of Daryl Harbrecht and
Brian Harris, who operate Interna-
tional Direct Marketing, the compa-
ny which took over the operation of
both clubs earlier this year.

Harbrecht had managed CBS’s
Australian Record Club (primarily
an outlet for pop records) for 20
years. Harris, the general manager of
EMI Records, was sent to Melbourne

CBS Australia
In Link With
Indie Distributor

By GLENN A. BAKER

SYDNEY—CBS Australia has fi-
nalized a liaison with aggressive
young independent distributor Hot
Records that is without precedent
here.

Originating as a standard pressing
and distribution deal, the agreement
will see each distributor represent the
other in the Australian market to
achieve maximum penetration of re-
tail outlets.

Hot’s specialist new music prod-
uct, carried on such labels as Citadel,
Omparja and Augigo, will find its
way to CBS’s more than 2,500 ac-
counts, thus ensuring increased sales
for such cult bands as Laughing

(Continued on page 54)

Dutch Study Ties Home Taping To Sales Drop

By WILLEM HOOS

AMSTERDAM—Dutch authors’
rights organization BUMA/
STEMRA and local IFPI branch
NVPI have published a new report
linking steadily rising levels of home
taping to steadily declining record
sales. The report is part of an attempt
to bring pressure to bear on the
Dutch government to honor what the
industry groups say was a firm com-
mitment to introduce legislation
compensating their members for loss
of royalties.

The report, based on a survey con-
ducted last May by research bureau

Baby Label In
Deal With Ariola

MUNICH—Effective July 1, Baby
Records of Milan will switch from
EMI to Ariola for West Germany
and Austria. The license deal was
signed by Ariola president Monti
Lueftner and Freddy Naggiar, owner
and creative head of the Italian label.

Baby Records has been one of the
most consistent sources of Italian hits
in West Germany, delivering top 20
hits from Al Bano & Romina Power,
Ricchi e Poveri, Rondo Veneziano,
Toto Cutugno and others.

Intomart, says that each of Holland’s
five million households last year
taped an average of 11 hours of copy-
righted material, some 55.3 million
hours in all. The total is nearly 20%
higher than in 1979 and 50% more
than in 1976, when similar surveys
were carried out by Amsterdam
Univ.

The increase is cited as a main
cause of declining record sales here.
About 32 million LPs were sold in
1979, 24 million in 1981 and only
18.5 million last year. At the same
time, Intomart says, the number of
times every record was taped has ris-
en from 2.2 to 4.5 times in 1983.

Asked what the sources of the ma-
terial they taped were, 68% of the
survey respondents named radio pro-
grams, 46% records and tapes bor-
rowed from friends and 43% soft-
ware they already owned themselves.
Radio therefore emerges as the pri-
mary source, though less markedly
so than at the time of the previous
surveys, when the corresponding per-
centage was 71% (1979) and 76%
(1976).

Those surveyed were also asked
what the main kind of music they re-
corded was. A total of 29% named
pop, 19% Dutch-language pop, 18%
instrumental music, 15% classical
music and opera and 6% cabaret-

type material.

Intomart links the spread of home
taping to sharp increases in tape
hardware ownership. In 1979, 34%
of Dutch homes had radio/cassette
recorders; last year the figure was
52%. Similarly, cassette deck pene-
tration was only 17% in 1976; by
1983 it had reached 50%.

Overall penetration of the various
tape systems was 81% last year, 67%
in 1979 and 46% in 1976. Among
those in the 15-19 age group, it has
reached saturation level at 98%. Of
those in the 20-29 and 30-39 age sec-
tors, 88% own cassette systems. The
figure is 86% for the 40-49 demo-
graphic and 61% for 50-plus.

In a document appended to the In-
tomart report, BUMA/STEMRA
and NVPI claim that home taping is
growing faster in Holland than any-
where else in Europe and call for im-
mediate measures to protect the mu-
sic industry against its consequences.

NVPI deputy managing director
Robert Edwards notes that the
Dutch Ministry of Justice gave a
“firm commitment”’ on the issue of a
levy on cassette systems and/or
blank tapes in 1982, calling such a
levy ‘“‘just a matter of time.” Now,
with a new justice minister in office,
that promise of legislation appears to
have been forgotten, says Edwards.
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in January, 1983, to either close the
World Record Club (primarily an
outlet for classical and other concert
music) or move it to Sydney and
make it viable.

Both CBS and EMI had lost inter-
est in their record clubs, which had
become considerably less profitable
following a sales tax alteration which
applied the tax to the royalty base.
Whereas a number of strategies could
be employed to ease the tax burden
on stock supplied to stores, record
club stock attracted the full slug.

Explains general manager Harris:
“Both companies really wanted to
close their clubs, and Daryl Har-
brecht was keen to buy ARC. We
came into contact with each other
and agreed that by combining the
two organizations and running them
efficiently we could develop a very
healthy business.”

The two raised around $3 million,
negotiated a very attractive deal with
both CBS and EMI, resigned their
positions and were suddenly record

club owners. They opted to maintain
the distinction between the two clubs,
even though both are handled by the
same staff in the same building. The
entire staff from each club was re-
tained, thus preserving customer re-
lations and ensuring a smooth
changeover.

Says Harris: “The World Record
Club has a very loyal membership of
about 80,000 devoted music lovers
who expect to receive their booklet
every quarter and would be most dis-
tressed if they did not. So the only
difference they’'ve had to accommo-
date is a new address.”

The new regime has gradually in-
troduced ranges of non-record prod-
uct, including styli and associated ac-
cessories, videotapes and books. Even
though 95% of business is records,
these ancillary items are expected to
lower that percentage.

Business is booming so fast for In-
ternational Direct Marketing that the
two record companies which handed

(Continued on page 54)

SPECIAL PURCHASE
ANNOUNCEMENT

GUSTO RECORDS, INC.
1900 Elm Hill Pike
Nashville, Tennessee 37210
(615) 889-8000

Is Pleased To Announce Its Acquisition
Of The Real Estate, Machinery,
Equipment,

And The Following Master Recording
Catalogues Previously Held By
KOALA RECORD COMPANY, INC

SPRINGBOARD
SCEPTOR
MUSICOR
STEVENS
SANBORN
WILSON
SEHORN
LITTLE DARLING
TRAVOLTA
AMPEX
FIGILIO
GENE TRACY
DOWNINGS
SIZEMORE
HUGHES
WISEMAN
QUATRO
WHITE
ABBEY

Also Purchased
Through Ovation Records
KENDALLS MASTERS
Previously Recorded For
Ovation Records
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EDITORIAL

Commentary

Let’s Talk About It

It’s been said that the newly signed deals between various re-
cord companies and MTYV reinforce and codify current practices
within the video music business.

In one respect, that’s true. In others, it’s an oversimplification.
Labels have now established the principle of payment, substan-
tial payment, for programming previously supplied free of
charge. Let’s not minimize that fact, nor the question of how or
whether this income is to be divided among those who have hith-
erto been partners in subsidizing MTV.

Nor should anyone minimize the fact, or at least the appear-
ance, that these exclusive deals guarantee MTV’s dominance
over every other video music outlet, broadcast or otherwise, now
and for the forseeable future. Nor that they endorse the chan-
nel’s music format without any efforts to secure from it a broader
mix of artists and repertoire. Looks like it’s still going to be

tough for you, Rick James.

Let’s not minimize another fact. Video music has excited and
energized—some would even say saved—the record industry in
the U.S. during the past couple of years. MTV deserves much of
the credit for this.

Even as labels move to formalize and institutionalize their re-
lationships with the cable channel, let the debate continue. Many
in the industry want their MTV, probably even more so now that
payment for clips is forthcoming. Others have reservations. But
everyone is served by open, vigorous discussion of the various
issues at stake, confidentiality clauses or not.

We encourage those on both sides to consider the pages of Bill-
board as a medium for that debate, and offer this week’s Com-
mentary by Stephanie Shepherd of Telegenics as a kickoff. Rath-
er like MTV’s Friday night video fights.

Exposing The Role Of MTV

By STEPHANIE SHEPHERD

Now that music video has become a nationally accepted phe-
nomenon, the record industry has apparently decided to seek a
quick return on one of the few innovations that has brought ex-
citement back into the business.

Looking back, one can observe that the industry has always
milked its best ideas dry through overklll Like lemmings flock-
ing to the sea, executives ea-
gerly jump on the bandwagon
without weighing the full con-
sequences of their actions.

The initial purpose of music
video was to lend exposure
and suplport to artists who had
records in the marketplace
and provide a greater opportu-
nity for sell-through of the
product. Videos would also as-
sist in developing an artist’s
image without the expense of a
tour.

Thus, one would also draw

Shepherd: “The industry
the natural conclusion that the has always milked its best
marketing strategy should be ideas through overkill.”

to expose the video clips to as many viewers as possible. The
broadcast medium has always been the labels’ main area of con-
centration to procure these numbers.

These same label executives have now decided that financial
reimbursement for video production costs is essential. And, of
course, a little profit on top wouldn’t hurt either.

What they don’t realize, though, is that even while MTV has
broadened its programming base to some degree, it is still cater-
ing to a particular demographic. If one examines the market
share held by the various network shows and syndicated cable
programs, it becomes clear that exclusive service to MTV will
significantly limit the number of viewers who will be exposed to
the latest music videos.

Exclusivity pacts also threaten the timeliness of club distribu-
tion through services such as ours. If MTV demands one-month
guarantees of solo airplay, those clubs which are more adventur-
ous to begin with will never have the opportunity to break acts.

New artists have traditionally looked to clubs for their initial
exposure. Clubs receive 12-inch records in advance of radio to
test the commercial waters. A similar function has been per-
formed by videos, encouraging clubs to program clips by little-
known artists, a strategy that often leads to playing the disk as

well.

Tight radio playlists have left the clubs one of the few remain-
ing vehicles for launching an artist’s career.

One might have thought that the major record companies
would seek additional revenue through the sale of home video-
cassettes, either long-form or low-priced video 45s. This would
seem an obvious solution to the problem of generating funds to
cover clip production costs. And it might take the business in a
whole new direction, expanding its financial base along the way.

A related topic is the question of bootlegging. Label executives
say there is little they can do to prevent illegal duplication of vid-
eo clips, and it has become a serious problem at the club level.
VJs, knowing that no action will be taken, think nothing of copy-
ing tapes for other venues or for friends.

‘Exclusive service will
significantly limit the
number of viewers’

We have a strict policy against illegal duplication, but without
the cooperation and assistance of the labels we can do little about
1t.

Technical quality is another issue which should not be over-
looked. Numerous complaints to labels about glitches and muf-
fled audio have resulted in few, if any, improvements in the qual-
ity of the tapes. In a business where sophisticated equipment
abounds, it is incredible that so little attention is paid to clip
quality.

Last week’s announcement of the MTV deals with labels indi-
cates that executive decisions are strictly motivated by the most
easily obtainable dollar figures. The accountants who run the re-
cord business have little concern for the hype and poor quality
forced on the public. As a result, little of today’s music has last-
ing value.

Consumers are no longer ignorant. They are shopping for
quality and longevity in clothing and appliances. Why not in
music?

Stephanie Shepherd is president of Telegenics Inc., a New York-
based music video distribution service. She is also editor of Dance
Music Report.

Letters To The Editor

Big Brother In 1984

Joe Jackson tells it like it is (June 16). His view
that videos are *...a shallow, tasteless and for-
mularized way of selling music” is right on the
mark. Hollywood has married rock'n’roll, and the
result is an endless stream of pabulum for people
too lazy to put forth the effort to listen to music.

Record companies are courting MTV as though
it were the mind of every kid in America. They
seem to be saying, “This is what you must think of
when you hear this song.” Who would have known
that Big Brother in 1984 would turn out to be
MTV?

Tom Cartwright
Altadena, Calif.

Getting Back To Basics

| would like to compliment Joe Jackson on his
noteworthy commentary (June 16) on what has
slowly become a less than satisfying form of musi-
cal exposure: music video.

To see generously gifted artists lower them-
selves by being forced often to perform in B-rated

mini-movies to promote their talents seems a
waste of the recording industry’s promotional dol-
tars. | suggest that the same money be used to re-
turn the artist to the real world of music via live
performance and personal contact with the buying
public.

It's time to get back to basics. The over-indul-
gence of a film producer on some movie sound-
stage is not where music began, and | hope it is
not where it ends. | only hope that more artists
have the nerve to express their true feelings.
Thanks to Joe Jack®on for his comments, | hope
his words don't fall on deaf ears.

David R. Rohrbaugh
Wapakoneta, Ohio

Credit Where Credit's Due

The recording industry needs to establish a sys-
tem of standardized credits. For example, the
Merle Haggard/Willie Nelson cassette “Poncho
And Lefty” (Epic) listed songwriters, publishers,
producers, musicians and more. But the more re-
cent Willie Nelson/Waylon Jennings cassette,

“Take It To The Limit" (Columbia) included no
such credits. The current Go-Go's cassette (IRS)
includes not only all of the above, but lyrics to all
10 songs as well.

With cassette sales such a large percentage of
all recorded music sales, why don't songwriters, as
one glaring example, receive credit on all cassettes
as they do on all albums and 45s?

Another obvious area that needs attention is
compilations or re-releases, especially on budget
labels. For instance, Brian Poehner is credited as
producer of three Back Trac albums reviewed in
the June 16 issue of Billboard. I'm sure this is news
to Electric Flag, the Zombies, and Paul Revere &
the Raiders, not to mention John Court, Ken Jones,
Terry Melcher, Mark Lindsay, etc., the actual pro-
ducers of these recordings.

As the term “producer” is generally understood
in the recording industry, Brian Poehner is not one,
at least in these instances. Perhaps the term

“compiler’” is more appropriate. Please, proper

credit where credit is due. .
Saul Davis
Hollywood

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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MWESTMWOOD ONE PRESENTS

Superstar Concert Series
proudly presents an exclusive
live performance by Huey Lewis
& The News in their only
national radio concert of 1984.
The weekend of June 30th more
than 400 great radio stations will
broadcast this Superstar Concert
on the Westwood One Radio
Network. Recorded in front of a
wild hometoun crowd at San
Francisco’s Kabuki Theatre, the

sextet delivers a sizzling set
featuring “Heart Of Rock ‘n’

Roll,” “I Want A New Drug,”
“Heart & Soul” and more from
their multi-platinum Sports
album, plus audience favorites like
“Workin’ For A Livin’ ” and
“Hope You Love Me Like You
Say You Do.” Check your local
listings for the station and time in
your area. . .it'’s the station that'll
bring you the Superstar Concert
Series all summer long and
throughout the year, featuring
Duran Duran, Pretenders,
Genesis, Stevie Nicks, Pat

HUEY LEWIS
& THE NEWS

Benatar, John Cougar
Mellencamp and many more.
Don’t miss Huey Lewis & The
News the weekend of June 30th,

from the radio concert

leader. . . Westwood One.

(© 1984 The Coca-Cota Company. All 1ights reserved. “Sprite” is a registered trade-mark of The Coca-Cola Company

FOR THE BIGGEST EVENTS ON RADIO, IT'S WESTWOOD ONE...AND ONLY !
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No Leads In Alan Berg Shooting

Mystery Surrounds Death Of Denver Talk Show Host

DENVER—Earlier in his career,
Alan Berg was known as “‘the man
you love to hate.” But though his
long-running talk show here was de-
signed to raise both eyebrows and ire,
it holds no leads to the gunman who
ambushed him outside his condomin-
ium Monday night (18).

*He had no real threats,” says Jim
Hawthorne, operations manager of
KOA, where Berg has been holding
down the 9 a.m. to 1 p.m. slot since
February, 1981. ‘“Last January an
anonymous listener said he ‘was go-
ing to get him’ at the Stock Show. We
had plainclothes detectives, but there
was no incident. Five years ago,
while he was working at another sta-
tion, a guy walked into the studio,
pointed a gun at him and said, ‘I'm
Fred Wilkins and you will die.” But
he didn’t shoot. He was upset over
Alan’s anti-Ku Klux Klan stance.”

Born in Chicago 50 years ago to an
Irish mother and a Jewish father,
Berg was an early achiever who sup-
ported himself through law school by
working odd jobs, including selling
shoes and driving a cab. After be-
coming the youngest student to pass
the bar in 1956, he rapidly rose
through the ranks, becoming one of ,
Chicago’s leading defense attorneys.

A bout with alcohol and a broken
marriage combined with intense
work-related pressure had Berg seek-
ing help at a Denver alcohol abuse
treatment hospital. Liking the area,
he decided to stay, and KGMC gam-

bled on the fact that his background
would make him a suitable talk show
host. He turned out to be so suitable
that KHOW hired him away. After a
very successful night talk show there,
Berg returned to KGMC, which had
become KWBZ, and remained there
until joining KOA.

“Being a trial lawyer was great ex-
perience for the job,” notes Haw-
thorne. “He was able to use every
technique he learned in the court-
room to play on people’s emotions.
His own leanings were pretty much
down the middle, but he’d always
play devil's advocate. He’d make it a
point of bringing out both sides of the
issue.” Consequently, local police are
at a loss to determine a potential
motive.

Ironically, the one issue on which
Berg was outspoken was gun control.

*“He took 10 or 12 shots at close
range by the garage area at around 10
p.m. Monday night,” Hawthorne
says. ‘It was a well lit driveway, very
good neighborhood. He had three
cars, a DeLorean, a Bricklin and a
VW  convertible. Nothing was
touched.

*He had just returned from having
dinner with his ex-wife. He stopped
at the store and he still had the gro-
cery bag with the cans of dog food he
had bought in his hand. His dog was
a big part of his life.

“One thing that worries me,”
Hawthorne continues, “is that this

Anthony Named At KDWB,
Sets His Sights On WCCO

MINNEAPOLIS—*I think the
idea that the best you can be is num-
ber two to WCCO, that nobody can
beat them, is out of the question,”
says Dave Anthony, the newly ap-
pointed program director of KDWB-
FM here.

*“It can be done. They’re a legend,
so you have to out market them. A
lot of their audience is over 35, so to
beat them we'll have to be bigger 18-
34 than they are 35 plus, but I think
it can be done.”

In the past year Doubleday has
transitioned the station from its
AOR base back to the top 40 format
it knew a decade ago. “Dave Hamil-
ton took us to one plateau,” says
Doubleday regional VP Lou Buron,
“and now Dave Anthony's back-
ground and experience will take us to
another.” Hamilton, a former Doub-
leday national VP, has left the
KDWB-FM PD post to join the air-
staff of KLTE across town.

Seeing KS 95 (KSTP-FM) as com-
petition on the upper end of the 18-34
target, WLOL in the middle and
KQRS on the younger end, Anthony
says, “We’'ll need to be as mass ap-
peal as we can be. I've stayed in
touch with the market through cas-
settes, and I did an analysis when I
was in town, and it appears there’s a
hole for what I do best—personality
top 40 radio.

“I've stressed personality every-
where I've been. I tried liner cards for
seven days once, and I knew immedi-
ately it was a mistake. I think there's
room for an aggressive, exciting sta-
tion in Minneapolis, because too

ACTIONMNART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.

many people up there are satisfied
with the status quo.”

“This is a tough market in many
ways,” offers Buron. “Nobody is go-
ing to roll over and die, but we’re a
show biz station, and we plan on do-
ing whatever it takes.” Currently us-
ing the phrase “The New KDWB
FM 101 Feelin’ Good,” the station is
seen on billboards, tv and print.

Anthony, who for the past year
has been programming Western Cit-
ies’ KLUC Las Vegas, has worked
for Doubleday twice in the past. Ear-
ly in his career he was a jock at
KRIZ Phoenix, and after leaving the
KHOW Denver operations manager
post last year, he briefly did morn-
ings at KPKE there. His background
with Western Cities began in 1977,
when he put KRQQ Tucson on the
air before moving back to his home of
Las Vegas to program KLUC. He
was transferred to the chain’s KZZP
Phoenix three years later.

“When Dave left KPKE last year
we kept in touch,” explains Buron. “I
made him an offer elsewhere in the
chain, but the timing wasn’t right.
This time everything fell into place.”

Tongue firmly in cheek, Dave
Martin, Doubleday VP/program-
ming, says, “It is customary in an-
nouncements like this for a corporate
program manager to indicate how
very pleased he is with the recruit-
ment. However, since it would be dif-
ficult for me to add anything more to
the enthusiastic comments already
made, I would like to take this oppor-
tunity to critique Dave Anthony’s
wardrobe. On balance, I think Dave
is a rather sharp dresser who blends a
traditional mix of colors and fabrics
with a splash of modern European
flair.”

Until Anthony’s arrival June 28,
afternoon personality Mark McKay
will be acting PD. After that time
he'll be assistant PD.

kind of incident may inhibit free
speech. If it was a listener, people are
going to think twice before saying
anything on the radio.”

Apparently unconcerned about the
danger, and grieving over his co-
worker and friend, nighttime talk
show host Ken Hamblin dedicated
his program to Berg. “If anything, it
probably motivated him to do the
greatest job he could,” says
Hawthorne.

Until a permanent replacement is
named for Berg, who came to promi-
nence on “60 Minutes” last year,
guest hosts will be used, including lo-
cal political figures. “This morning
we had Norm Early, the district at-
torney,” says Hawthorne. “He was
fabulous. I wish he was available.”

ROLLYE BORNSTEIN

MANDRELL’S MANPOWER—Local radio representatives turn out in force

to welcome MCA’s Barbara Mandrell after her show at Baltimore’s Civic

Center. Shown from left are WCAO Baltimore program director Johnny

Dark, Mandrell, and WMZQ Washington program director Bob Cole and air
personality Jim London.

Vox Jox

Byrd In For

By ROLLYE BORNSTEIN

As the summer moves on, so will
WPIX New York's morning team,
Morin & Krantz. Hired by Al Ander-
son mere months ago from Washing-
ton’s all comedy-outlet WJOK, Mike
Morin and Brad Krantz will exit the
AC outlet, as WNBC utility an-
nouncer Tim Byrd, a personality in
his own right, takes over. Prior to
WNBC, Byrd spent three years play-
ing the country hits of WKHK New
York, following several years in
Cleveland at WIXY, WGCL and
WHK. The North Carolina native
also put in some time with the Kap-
lans at both Big WAYS Charlotte
and Jacksonville’s Big APE.

Back at Byrd’s former hangout,
acting PD Jim Collins gives up that
post at WNBC to program for real at
Kansas City’'s ZZ 99 (KZZC
Leavenworth).

Changes are also occuring in the
Chicago morning world, as our
Windy City correspondent’s dentist
hits another one on the head (Vox
Jox, May 26). Dick Biondi has left
the morning slot at WBBM-FM,
while Don Geronimo trades p.m. for
a.m., 6-10. That leaves Buddy Scott
with an evening opening. Meanwhile,
at CBS's KHTR St. Louis, PD Bob
Scott has replaced himself in morn-
ing drive with former WIL St. Louis
personality Kevin Kitchen.

Staying on the subject of mornings

SURFIN' SAFARI—Staff at San Die-
go’s KGB pose with a few of the
stuffed animals collected from lo-
cal high schools during the sta-
tion’s “Party Animals” benefit for
the city’s Children’s Hospital.
Shown from left are promotion as-
sistant Elizabeth Burley, program
director Larry Bruce, music direc-
tor Ted Edwards and promotion
director Cindy Spodek.

www.americanradiohistorv.com

Morin & Krantz At WPIX

for a moment, Brian & O’Brien will
soon wake up Baltimore, as WABC
New York’s Brian Wilson teams up
with WASHington’s Don O’Brien on
WBSB (B-104) ... Telling you that
Bruce Cramer was exiting WTIX
New Orleans to join former 'TIX PD
Bob Mitchell at WLTS was prema-
ture. As Price Communications en-
ters, Cramer remains and segues into
the morning slot, while overnighter
Raymo joins Mitchell at Lite . .. No
word on a new GM for 'TIX as yet,
but Price senior VP/radio Frank Os-
born is working on it. What has been
decided, however, is a program direc-
tor for co-owned KOMA Oklahoma
City in the form of KLRA Little
Rock’s Don Cook. Joining the coun-
try station from crosstown KOFM as
general sales manager is Lisa Scott

. Across town at the AOR KATT,
Warren Williams® post has been
filled by Tom Evans, who leaves Ra-
leigh’s WQDR amidst heavy rumors
that they'll soon be competing with
WKIX and Burlington’s WPCM in
the country arena.

* K K

If you’ve ever wanted to own a nice
FM in the Motor City, this may be
your big opportunity. From what
we’ve heard, the sale of WCXI-FM
will not be consummated, and unless
Golden West can find a buyer pron-
to, we further hear that Shamrock
will not get the AM, and the Detroit
pair will again be offered as a combo.

* K K

Exiting his No. | midday slot after
five years on Cleveland’s WLTF
(they used to be WZZP) is Townsend
Coleman. The 10-year market vet
will be pursuing freelance work and
has plenty of time on his hands to be
spokesman for your station, so if
you’re looking for that certain voice,
it’s a certainty you’ll reach him at
(216) 449-8723. WLTF PD Bob
Dunphy plans on filling the slot in-

house, but the move will create an’

opening somewhere on the station, so
if you've ever wanted to go to the
“heart of rock'n’roll” to play AC,
then send a tape: One Radio Lane,
Cleveland 44114,

Across town at WDMT, they're
spending the day Monday (25) “lis-
tening to you.” Suspending regular
programming for 24 hours, the urban
outlet planned to solicit calls from
listeners about what the station
should be doing.

Over at Pittsburgh’s urban leader,
WAMO, there’s been a change in the
programming reigns, as J.C. Floyd

exits and Allen Harrison of Baton
Rouge’s WTKL makes his debut . . .
Meanwhile, across town at KDKA,
they've got the Pittsburgh Penguins
back from KQV for a two-year con-
tract with options. The question most
NHL fans are asking, however, is:
Will the team have two more years
and options?
* K K

It’s been announced. Jim Wesley
will become president of DKM
Broadcasting, the group that just
made the big time by acquiring the
majority of the Plough chain. Wesley
spent nearly 30 years with Cox, in
positions ranging from WSB Atlanta
air personality to GM of Miami’s
WIOD and L.A.’s KFI/KOST, be-
fore returning to Atlanta as broad-
cast division executive VP. He will
assume the new post, also based in
Atlanta, around August, leaving ev-
eryone to wonder who will be trot-
ting upstairs at (or joining) Cox. So
far Cox president Walter Liss Jr.
isn’t talking.

Going from Baltimore's WCBM to
Rochester’'s WBBF/WMIJQ, replac-
ing president/GM Rand Gottlieb, is
'CBM VP/GM Harold Deutsch,
while WCBM business manager My-
ron Laufer assumes Deutsch’s for-
mer duties.

FM 101 has come to Louisville, as
Jeffersontown’s WIYL modifies its
top 40 approach to lean toward the
urban format indigenous to its sister
station WYLD New Orleans, whose
PD Brute Bailey will be lending.a
hand to the Kentuckiana outlet as
well. To that end, staff changes in-
clude the advancement of sales man-
ager Rod Burbridge to the GM slot
formerly occupied by the exiting
Gary Clark, and the appointment of
WYLD midday jock Vernon Wells
as PD, replacing Mark Williams,

(Continued on page 17)
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Now is the time for FUTURE HITS, a great new satellite radio program from WESTWOOD ONE. FUTURE HITS,
hosted by RADIO & RECORDS' CHR Editor Joel Denver, gives you a one-hour weekly look at tomorrow's hits today,
and it's brought to you in digital stereo via satellite on Satcom 1-R so that future hits won't be former hits by the time
they reach your listeners. They'll hear all about the hottest upcoming singles and albums, the latest videos, who's in
the studio, who's on the road and who's on the BBC Top 5. FUTURE HITS zeros in.on the week's hottest. new records,
the latest New & Active singles as reported by RADIO & RECORDS, plus sneak previews of forthcoming superstar
releases. FUTURE HITS sounds great by itself or adjacent to your favorite countdown show. Time waits for no one

Why should you? Contact your WESTWOOD ONE representative at (213) 204-5000.

WESTWOOD ONE

iOR THE BIGGEST EVENTS ON RADIO, IT'S WESTWOOD ONE. .. AND ONLY

www americanradiohistorv.com
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JER

Jermaine Jackson'’s
first album for Arista
packs a wallop!

It's well on its way

to platinum without
a single, it’s got

the country’s #1
R&B and dance
track, and the
raves keep
coming in!

Business Affairs:

Joel A. Katz, Joel Cherry/Katz, Weissman & Cherry, P.C.
Suite B-130/5775 Peachtree Dunwoody Road, N.E.
Atlanta, GA 30342/404/252-6600

e —
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“****1Jermaine Jackson is one of
the year's most enjoyable pop offerings ...Though
we're sure to be inundated with Jacksonmania over the next
few months, Jermaine Jackson establishes that there's more than one star
in that universe.” (Rolling Stone)

“There is no question that the standout album of the month is Jermaine Jackson'’s self-titled
Arista LP... All in all, an extraordinary collection.” (Pulse)

“Here's the most enjoyable R&B record I've heard this year.. . Jermaine Jackson has one of the finest voices
around, as demonstrated by this new entry...This new offering by Jermaine may or may not sell like Michael’s Thriller,
but it is on the same par in terms of music quality.” (New York Daily News)

“One of the truly fine soul albums of the year.” (New Orleans Times-Picayune)

“It looks like there might just be another Jackson contending for NARAS' top Grammy honors next February.”
(Dance Music Report)

“Jermaine Jackson's self-titled Arista debut is a real triumph of A&R planning, with its diverse selection of songs and

confident production.” (Billboard)

“Jermaine Jackson, which features several superb cuts, is without a doubt his best album to date.” (Cleveland Scene)

“Jermaine just may be the brother to matter most on radio this year. A lively, pop-pop-poppin’ debut for Arista”
(Los Angeles Herald Examiner)

“Jermaine is a deep, powerful singer, and his album demonstrates his versatility, too, ranging from the driving funk of
‘Dynamite’ to the gently romantic ‘Do What You Do....Jermaine sings with involvement and passion.” (People)

“Dynamite.” The Single. The Fuse Is Lit!

7" Version: Shipping This Week! JERMAINE JACKSON | OnArista
Special 12" Remix By John “Jellybean’” Benitez: 7/13 Records
Video Directed by Bob Giraldi Coming Soon! and Cassettes.

This Summer, Jermaine Is Setting Off The Fireworks!

Jermaine Jackson.
The Excitement’s Just Beginning!

AL 8-8201

www.americanradiohistorv.com
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RICK SCARRY’s ‘DRIVE TIMFE’

KHJ Gears Up For ‘Car Radio’

LOS ANGELES—Every year or
so, KHJ does it—makes a statement
so bold it can’t go unnoticed. Who
can forget “We All Grew Up To Be
Cowboys?” or last year’s “The Boss
Is Back?” (*“We only did that for two
weeks, to draw attention to the new
format,” notes PD Rick Scarry of the
latter phrase.)

But regardless of the length of time
planned for this one, “Car Radio 93"
is also likely to get everyone’s atten-
tion—at least during the Olympics,
when the station may just have hit

upon a vital service.

“AM radio in the '80s is a nasty
thing to deal with,” says Scarry, who
joined the AM operation from FM
sister outlet KRTH a year ago when
the move away from country to a
blend of oldies and currents was in-
stituted. *“For AM to succeed, it’s got
to have a reason for people to listen.
Just having a great format isn’t good
enough anymore.”

Enter “Car Radio.” And enter
newly appointed VP/GM Ron
Thompson. Thompson, who moves

Kirkland Replaces Crocker
As Programmer At WBLS

NEW YORK—B.K. Kirkland, as
expected, has replaced Frankie
Crocker as program director of
WBLS here.

Kirkland, who arrived at WBLS
for orientation Friday (22), will con-
tine to consult the Inner City outlets
in Berkeley (KRE/KBLX) and Los
Angeles (KGFJ/KUTE), all of
which he has been programming. He
joined the Berkeley stations as pro-
gram director and afternoon drive
personality at KBLX in 1980. His
programming duties broadened to
the Los Angeles stations in January,
1983.

Charles Warfield, vice president
and general manager of Inner City,
says it’s likely that he’ll name two
programmers to head the Berkeley
and Los Angeles stations. He has al-
ready begun to interview candidates
for those jobs.

Kirkland, who will relocate here
from San Francisco later this sum-
mer, joined WBLS as an air personal-
ity in November, 1976. He left in

1979 for a brief stint across town at
WKTU but was rehired by Inner

City in August, 1980, and shipped to
Berkeley.

Warfield says he’s committed to
the urban format in New York but
hints there may be some personnel
moves. “Jock changes will be evalu-
ated,” he promises. Initially, Kirk-
land will not assume an air shift.

Crocker left the station June 5, ac-
cording to Warfield, who declines to
cite a specific reason. “We mutually
agreed to part company after 11
years,” he says. “It’s a situation
where two sides were unable to agree
on a proper direction to go in. But his
contribution to our growth will never
be forgotten.” Warfield would not
disclose terms of Crocker’s contract
settlement.

Inner City chairman Percy Sutton
adds that *“‘the door is still open” for
Crocker to produce shows at the
company’s Apollo Theatre on 125th
St. here. “He’s gone but not forgot-
ten,” Sutton says. LEO SACKS

WRAL’s Coggins On His Own

NEW YORK—Bud Coggins, gen-
eral sales manager of WRAL Ra-
leigh, always knew that he had the
entrepreneurial spirit. He just wasn't
sure that he had “the guts.”

Coggins found them last week
when he told Frank Maruca, vice
president of Capitol Broadcasting’s
radio division, that he was leaving
the adult contemporary station—
consulted by George Johns—to start
his own sales and marketing compa-
ny for the radio and television indus-
try in Raleigh.

Initially, Coggins, whose last day
is June 29, says he’ll specialize in the

screen printing of call letters and lo-
gos of such promotional items as T-
shirts, beach towels and tote bags.
Ultimately, he sees himself as a full-
time consultant.

Maruca was in San Antonio last
week at Capitol’s album rock outlet
KISS and was unavailable for
comment on whether he’s found a
successor for Coggins, who's held his
post since April, 1983, after six years

as general sales manager for Capitol’s -

WRAL-TV. Coggins earlier held a
similar post at WBTV-TV Charlotte,
which he joined as a local sales man-
ager in 1964.

Julio 1 q lesias,

Vivo en las penumbras

de mi soledad. ..

Regalame un poco

de ti1 brillante sol

Dulcinea

to the land of the automobile from
co-owned WHBQ Memphis, replaces
Allan Chlowitz, who continues to
serve as VP/GM for KRTH.

Conceptualized by RKO consul-
tant Walt Sabo and backed up by ex-
haustive research study, the decision
to cater to listeners in cars is seen as a
longterm solution.

“The one thing we kept coming
back to was the fact that most people
were listening to AM radio in their
cars,” says Scarry. “Currently in Los
Angeles, 60% of all cars only have an
AM radio. We went around to sever-
a] car rental places, and even in some
of the luxury Lincolns, there it was:
an AM radio.

“Unlike the old format, we’ll play
no oldies or recurrents,” says Scarry.
“Just the biggest current hits.” Inter-
spersed with current top 40 hits will
be traffic updates given approximate-
ly every two records. “Every 10 min-
utes around the clock we’ll have a re-
port. If nothing is happening we’ll
say that. During rush hour we’ll be as
thorough as we need be.

“And we’ll be position-oriented.
Since there are so many freeways
here, we won't tell people there’s an
overturned truck blocking three lanes
and then tell them where. We'll let
them know where first so they’ll
know if they’ll be affected.”

Former newsman Jeff Hillary will
handle the morning drive block, with
other shifts being evaluated. “One
difference we’ll have from other sta-
tions is accuracy,” Scarry claims.

Ironically, KHJ’s last major pro-
motion was the giving away of “a car
a day in the month of May.” Was
that foretelling things to come? “I'm
not commenting on that,” says

- Scarry.

KWK Bolsters
New Hit Format;
Perun Named

NEW YORK—To Bob Burch,
general manager of KWK St. Louis,
last week’s appointment of Steve
Perun as program director of the
Robinson Broadcasting outlet dispels
any doubt about the sort of station
he’s running.

“We're hits, hits, hits,” says
Burch, who's targeting the 12-34 de-
mographic. “I think that Steve's
background confirms what we're
after.”

Perun, formerly a jock and music
director at WLS-AM-FM Chicago,
replaces Scott Alexander, who re-
signed June 18. Alexander is pursu-
ing “other interests,” although Burch
could not be more precise.

Working with consultant Mike
McVay of McVay Media in Cleve-
land, Perun plans to image ‘“‘Rock
Radio 106.5” aggressively. “Whatev-
er the hits are, we'll play them,” he
says. “And if necessary, we’ll play
them early.”

Perun has spent the last two years
at WLS. Before that he worked in
Milwaukee as research director and
jock at WISN/WLPX, moving from
KDWB Minneapolis, where he held
similar titles. He’s also worked in the
Twin Cities at KSTP (he was pro-
gramming assistant there from 1977-
80) and the now-defunct WYOO.

Only within the past 60 days has
KWK “really taken hold of the hit
format,’ says Burch. The station was
what he called a ‘‘hybrid” album
rocker under its former owners,
Doubleday Broadcasting.

LEO SACKS
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Kane Leaving WPKX Post;
Search Begins For New PD

NEW YORK—The candidates in-
terviewing for the job of program di-
rector at WPKX-AM-FM (Kix 106)
Washington, vacated last week by the
resignation of Jason Kane, have been
“unusually sharp and qualified,” says
Bill Sherard, president and general
manager of the Metroplex outlet.

Kane, who doubles as midday jock
for the contemporary country sta-
tion, is leaving June 29 to join The
Research Group as an associate in
Seattle. Sherard says he has known of
Kane’s career plans “for some time,
and I whole-heartedly endorsed the
move. He deserves it.”

“It’s been a fun search,” says the
Metroplex execeutive. “The pickings
seem to be really good this time
around.”

Gerard hopes to make a selection
sometime this week. Kane has also
conducted some of the interviews.
“The job is available to Metroplex
people, but so far we’ve only spoken
to candidates outside the company,”
Sherard says. “I want a PD who's an
announcer, t00.”

Kane says that he’s been ‘‘very
happy” since his arrival at the station
in 1980 as a staff announcer. “This

company has been very good to me,”
he says. “I’ve been given a wealth of
opportunity.”

Kane handled research for the sta-
tion for two years prior to his ap-
pointment as assistant program di-
rector under Bob Cole in August,
1982, and was upped to PD the fol-
lowing year when Cole moved across
town to program WMZQ. Kane
started at WAZL in his native Hazel-
ton, Pa. in 1973, and switched to
KDKA Pittsburgh the following
year. He’s also held announcing jobs
in Kansas City at KFKF (when it
was KCKN) and WDAF, where he
also handled special projects.

Kane, 30, will initially be involved
in music testing when he joins The
Research Group. “Then I'll move to
focus group and, ultimately, strategic
studies,” he says.

ACTIONANART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.

Most Added Records.

The week’s five most added singles at
Billboard’s reporting stations in each of four formats

# of Billboard’s # of Billboard’s

stations stations
adding record now reporting
Title, Artist, Label this week record
. © HOT 100 Al
sz :

1 “State Of Shock,” Jacksons, Epic 147 147
2 “Stuck On You,” Lionel Richie,

Motown 77 100
3 “She’s Mine,” Steve Perry, Columbia 69 69
4 “Sexy Girl,” Glenn Frey, MCA 48 48
5 “Ghost Busters,” Ray Parker Jr.,

Arista 43 152
= — . . .H:l_m.‘jli- _ R

O B L (e Saticas)
1 “Ice Cream Castles,” Time,

Warner Bros. 39 39
2 “Your Wife Is Cheatin’ On Us,”

Richard “Dimples” Fields, RCA 38 38
3 “State Of Shock,” Jacksons, Epic 31 31
4 “You, Me And He,” Mtume, Epic 29 36
5 “Caribbean Queen (No More Love

On The Run),” Billy Ocean, Jive/

Arista 26 26

COUNTRY
o kaas Stations) o

1 “Evening Star,” Kenny Rogers, RCA 49 50
2 “] Got A Million Of ’Em,” Ronnie

McDeowell, Epic 39 67
3 “He Broke Your Mem’ry Last Night,”

Reba McEntire, MCA
4 “Little By Little,” Gene Watson,

MCA
5 “Faithless Love,” Glen Campbell,

Atlantic/America 29 82

ADULT CONTEMPORARY
(84 Stations)

1 “Stuck On You,” Lionel Richie,

Motown 27 49
2 “I Still Do,” Bill Medley, RCA 11 18
3 “Second Chance,” Paul Anka,

Columbia 11 18
4 “Sad Songs (Say So Much),” Elton

John, Geffen 10 52
5 “Hold Me,” Teddy Pendergrass with

Whitney Houston, Asylum 10 20
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Billboard. Sing

Playlist Top Add Ons @

les Radio Action.

mined by station personnel.

ooKEY ADD-ONS—the two key records added at the stations listed as deter-

oADD-ONS—AIl records added at the stations listed as determined by station

Northeast Region
smmmme® TOP ADD ONS wammm

STEVE PERRY-She's Mine (Columbia)
THE JACKSONS-State Of Shock (Epic)
LIONEL RICHIE-Stuck On You (Motown)
GLENN FREY-Sexy Girl (MCA)

WFLY-Albany
(Peter Clark-P.D.)
oo RAY PARKER, JR.—Ghost Busters
eo THE JACKSONS-State Of Shock
« SCANDAL-The Warrior
© JOHN WAITE-Missing You
® LIONEL RICHIE-Stuck On You
® GLENN FREY-Sexy Girl
© RATT-Round And Round

WGUY-Bangor
(Jim Randall-P.D.)
oo MICHAEL JACKSON-Farewell My Summer Love
e MEM-Black Stations/White Stations
© CAROL LYNN TOWNES-99 172
® SHEILA E.-The Glamorous Life
© THE JACKSONS-State Of Shock
« KID CREOLE AND THE COCONUTS-My Mate Curiosity
© RANDY BELL-Don't Do Me
© R.E.M.-South Central Rain
© VAN HALEN-Panama
® STEVE PERRY-She's Mine

WIGY-Bath
(Scott Robbins—P.D.)
oo THE JACKSONS-State Of Shock
oo VAN HALEN-Panama
® CHRIS DE BURGH—High On Emotion
© RANDY BELL-Don't Do Me
© CAROL LYNN TOWNES-99 1/2
© M&M-Black Stations/White Stations

WXKS—Boston
(Sonny Joe White—P.D.}
© NICK LOWE-Half A Man And Half A Boy
® THE JACKSONS-State Of Shock
© THE GO GO’S-Turn To You
® STEVE PERRY-She’s Mine
« SCANDAL-The Warrior
@ BERLIN-Now It's My Turn
© LIONEL RICHIE-Stuck On You

WBEN-FM-Buffalo
{Bob Wood-P.D.)
© VAN HALEN-Panama
© EDDY GRANT—Romancing The Stone
* ROCKWELL-Obscene Phone Caller
© TONY CAREY-The First Day Of Summer
© GLENN FREY-Sexy Girl
® STEVE PERRY-She's Mine

WKBW-Buffalo
{Sandy Beach-P.D.)
« CHRISTOPHER CROSS-A Chance For Heaven
© JENNY BURTON & PATRICK JUDE-Strangers In A
Strange World
© RANDY NEWMAN-The Natural
® LIONEL RICHIE-Stuck On You
© TEDOY PENDERGRASS AND WHITNEY HOUSTON-

Hold Me
© TINA TURNER-What's Love Got To Do With It

WNYS-Buffalo
{BiN Tod-P.0.}
© THE JACKSONS-State Of Shock
o YES-It Can Happen
® STEVE PERRY-She’s Mine
® GLENN FREY-Sexy Girl
® SCANDAL-The Warrior

WTSN-Dover
{Jim Sebastian-P.D.)
®o THE JACKSONS-State Of Shock
®e LIONEL RICHIE-Stuck On You
© STEVE PERRY-She's Mine
® GLENN FREY-Sexy Girl
o M&M-Black Stations/White Stations
© BON JOVI-She Don't Know Me
© TONY CAREY-The First Day Of Summer
® R.E.M.-South Central Rain
© RANDY BELL-Don't Do Me

WERZ-Exeter
(Jack 0'Brien-P.D.)
© VAN HALEN-Panama
© M&M-Black Stahions/White Stations
® YESHt Can Happen
© STEVE PERRY-She's Mine
© GLENN FREY-Sexy Girl
© CAROL LYNN TOWNES-99 1/2
© RANDY BELL-Don't Do Me
® SHEILA E.-The Glamorous Life
« “WEIRD AL" YANKOVIC-| Lost On Jeopardy
© THE JACKSONS-State Of Shock

WFEA-Manchester
(Rick Ryder-P.D.)
© PRINCE-When Doves Cry
© LIONEL RICHIE-Stuck On You
® GLENN FREY-Sexy Girt
© THE PRETENDERS-Thin Line Between Love And Hate
© RANDY BELL-Don't Do Me
© BON JOVI-She Don't Know Me

® YES-It Can Happen
« ALISHA-AIl Night Passion
® GLENN FREY-Sexy Girl

WSPK—Poughkeepsie
{Chris Leide—P.D.)

oo THE JACKSONS-State 01 Shock

e GLENN FREY-Sexy Girl

o LIONEL RICHIE-Stuck On You

© STEVE PERRY-She's Mine

© THE GO GEC'S-Turn To You

WPRO-FM—Providence
{Tom Coddy-P.D.)

@ TONY CAREY-The First Day Of Summer

© STEVE PEFRY-She's Mine

© ROCKWELL-Obscene Phone Caller

o M&M-Blach Stations/White Stations

© LIONEL RIEHIE-Stuck On Ycu

WMJQ-Rochester
{Jay Stevens-P.D.)
oo RAY PARXER, JR.-Ghost Eusters
oo THE THOMPSON TWINS-Coctor! Doctort
© RATT-Rourd And Round
© BON JOVI-She Don't Know Me

WPXY-FM—Rochester
{Tom Witchell-P.D.)

oo THE JACKSONS-State Of Shock

@o YES-It Can Happen

® GLENN FREY-Sexy Girl

® SCANDAL-The Warrios

® STEVE PEIRY-She's Mine

WGFM—Schenectady
{Mike Nef{-P.D.)

© THE JACKSONS-State Of Shock

® STEVE PERRY-She's Mine

© RAY PARKER, JR.-Ghost Busters

© RATT-Round And Round

WRCK-Utica
{Jim Retz-P.D.)
oo THE JACKSONS-State Of Shock
oo STEVE PERRY-She's Mine
® GENESIS-Taking It Al Too Hard
® GLENN FREY-Sexy Girl
© THE SCOFPIONS-Still Lovirg You
® SCANDAL-The Warrior
« RANDY BELL-Oon't Do Me
« ULTRAYOX-Dancing With Tears in My Eyes

Mid-Atlantic Region
mmmmm® TOP ADD ONS wammm

THE JACKSONS-State Of Shock (Epic)
LIONEL RICHIE-Stuck On You (Motown)
VAN HALEN-Panama (Warner Bros.)
RAY PARKER, JR.-Ghost Busters {Arista)

WFBG-Altoona
{Tony Booth-P.D.)
© THE JACKSONS-State Of Shock
© MIDNIGHT STAR-Freak-A-loid
@ SCANDAL-The Warrior
© ROGER GLOVER-The Mash.
© GLENN FREY-Sexy Girl
© CHRIS DE BURGH-High 01 Emotion
© STEVE PERRY-She's Mine

WJLK-FM-Asbury Park
{Denuis 0'Mara-P.0.)
© THE JAGKSONS-State Of Shock
« JENNY BURTON & PATRICK JUDE-Strangers In A
Strange World
« GLENN FREY-Sexy Girl
© CAROL LYNN TOWNES-99 1/2
« MELONG-Rag Doll
© STEVE PERRY-She's Mine

B-104 (WBSB)-Baltimore
(Steve Kingston—P.D.|

oo THE JACKSONS-State Cf Shock

oo LIONEL RICHIE-Stuck Cn You

© VAN HALEN-Panama

Based on station playlists through Tuesday (6/19/84)

THE JACKSONS-State Of Shock (Epic)

LIONEL RICHIE-Stuck On You (Motown)
STEVE PERRY-She's Mine (Columbia)

oo GLENN FREY-Sexy Girl

oo LIONEL RICHIE-Stuck On You

© THE JACKSONS—State Of Shock

© STEVE PERRY-She’s Mine

© THE FIXX-Deeper And Deeper

© JEFFERSON STARSHIP-No Way Out

WKEE-FM—Huntington
{Steve Hayes-P.D.)
oo KENNY LOGGINS-i'm Free (Heaven Helps The Man)
®o GENESIS-Taking It Ali Too Hard
© VAN HALEN-Panama
© THE JACKSONS-State Of Shock
© LIONEL RICHIE-Stuck On You

WBLI-Long Island
(Bil Terry-P.D.}
oo THE JACKSONS-State Of Shock
oo VAN HALEN-Panama
® EDDY GRANT-Romancing The Stone

WPLJ-New York
{Larry Berger-P.D.)
eo THE JACKSONS-State Of Shock
oo PRINCE-When Doves Cry
© OLLIE & JERRY-Breakin'...There's No Stopping Us

2-100 (WHTZ)—New York
{Scott Shannen-P.D.)
oo OLLIE & JERRY-Breakin'...There's No Stopping Us
oo MIKE RENO AND ANN WILSON-Almost
Paradise...Love Theme From Footloose
® RAY PARKER, JR.Ghost Busters
© THE JACKSDNS-State Ol Shock

WKHi1-Ocean City
{Jack Gillen-p.D.)
oo THE JACKSONS-State Of Shock
@ PEABO BRYSON-II Ever You're In My Arms Agan
® STEVE PERRY-She's Mine
© YES-It Can Happen
® GLENN FREY-Sexy Girl
« SCANDAL-The Warrior
© FACE TO FACE-10-9-8
@ BERLIN-Now It's My Turn

WCAU-FM—Philadelphia
{Scott Walker-P.D.)

oo THE JACKSONS-State Of Shock

@o LIONEL RICHIE-Stuck On You

« JOHN WAITE-Missing You

® YES-It Can Happen

© JOHNNY MATHIS-Simple

© THE GO GO'S-Turn To You

« RANDY BELL-Don't Do Me

WUSL—Philadelphia
(Jeft Wyatt-P.D.)

© KOK0-POP-Baby Sister

« DISCO 3-Fat Boys-Human Beat Box

© PUMPKIN-Here Comes That Beat

® L'AMOUR-Let's Make Love Tomght

B-94 (WBZZ)-Pittsburgh
{Guy Zapoleon—P.D.}

oo THE JACKSONS-State Of Shock

« COREY HART-Sunglasses At Night

« DAN HARTMAN-I Can Dream About You

WHTX-Pittsburgh
[Todd Chase—P.D.)

© VAN HALEN-Panama

© FACE TO FACE-10-9-8

© STEVE PERRY-She’s Mine

® GLENN FREY-Sexy Girl

© THE JACKSONS-State Of Shock

WPST-Trenton

{Tom TaylorP.D.)
oo THE JACKSONS-State Of Shock
®o GLENN FREY-Sexy Girl
© STEVE PERRY-She's Mine
« CAROL LYNN TOWNES-99 1/2
@ YES-It Can Happen

Q-107 (WRQX)—Washington
(Alan Burns-P.0.)

© THE JACKS ONS-State Of Shock

© RAY PARKER, JR.-Ghost Busters

© NEWCLEUS-Jam On It

© RICK SPRINGFIELD-Don't Walk Away

WMAR-FM-Baltimore
(Ralgh Wimmer—P.D.)

oo THE JACKSONS-State Of Shock

© VAN HALEN-Panama

® LIONEL RICHIE-Stuck On You

@ TONY CAREY-The First Oay Of Summer

® K.C.-Are You Ready

© YES-it Can Happen

© BON JOwI-She Don't Know Me

© KAREN KAMON-Loverboy

WOMP-FM—Bellaire
{Owayne Bonds—P.0J

oo THE JACKSONS-State )f Shock

®o LIONEL RICHIE-Stuck On You

® YAN HALEN-Panama

o JUICE NEWTON-A Little Love

® GLENN FREY-Sexy Girl

© ORION THE HUNTER-So You Ran

© FAGCE TO FACE-10-9-8

@ GENESIS-Taking It All Too Hard

© PEABO BRYSON-If Ever You're In My Arms Agamn

® CHRIS DE BURGH-High On Emotion

KC-101 (WKCI)-New Haven
(Stef Rybak-P.D.}
oo THE JACKSONS-State Of Shock
oo VAN HALEN-Panama
© WANG CHUNG-Dance Hal! Days
© TEDDY PENDERGRASS AND WHITNEY HOUSTON-
Hold Me

WJBQ-Portland
{Brian Phoenix-P.D.)
oo THE JACKSONS-State Of Shock
®o LIONEL RICHIE-Stuck On You
* JOHN WAITE-Missing You
© PAMELA STANLEY-Coming Out Of Hiding
© JEFFERSON STARSHIP-No Way Out
® CAROL LYNN TOWNES-99 1/2

WVSR—Charleston
{Chris Bailey-P.D.]
oo THE JACKSONS-State Of Shock
®o STEVE PERRY-She's ¥ine
© LIONEL RICHIE-Stuck On You
@ BERLIR-Now It's My Turn
® SCANDAL-The Warrior
© RATT-2ound And Round
© PEABO BRYSON-II Ever You're In My Arms Agam
» R.E.M.-South Central Ran
* VAN HALEN-Panama
© TONY GAREY-The First Jay Ot Summer
© THE GO GO'S-Turn To You

WZYQ-Frederick

- (Kemosabi Joe-P.0.)

WASH-Washington D.C.
{Bill Tanner-P.D.)

ee THE JACKSONS-State Of Shock

oo AAY PARKER, JR.—Ghost Busters

WAVA-Washington D.C.
(Randy Kabrich—P.D.}

®o LIONEL RICHIE-Stuck On You

oo THE JACKSONS-State Of Shock

© RAY PARKER, JR.—Ghost Busters

© COREY HART-Sunglasses At Night

WILK-Wilkes Barre
{Frank Warren-P.0.)
© NENA-99 Luftbalions
@ SHEILA E.~The Glamorous Life
© THE JACKSONS-State Of Shock
© THE PRETENDERS-Thin Line Between Love And Hate

WKRZ-FM-Wilkes-Barre
{Jim Rising-P.0.)

® M&M-Black Stations/White Stattons

® YES-It Can Happen

® CHRIS DE BURGH-High On Emotion -

* THE JACKSONS-State Of Shack

© FACE TO FACE-109-8

® SHEILA E.-The Glamorous Lile

o RAY PARKER, JR.—Ghost Busters

Southeast Region
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THE JACKSONS-State Of Shock (Eaic)
LIONEL RICHIE-Stuck On You (Motown)
STEVE PERRY-She's Mine (Columbia)
GLENN FREY-Sexy Girl (MCA)

WANS-FM-Anderson/Greenville
{Bill McCown—P.D.)

oo THE JACKSONS-State Of Shock

oo LIONEL RICHIE-Stuck On You

© GLENN FREY-Sexy Gir

 STEVE PERRY-She's Mine

« BON JOVi-She Don't Know Me

© JOHN WAITE-Missing You

® FACE TO FACE-109-8

WISE—-Asheville

{Jehn Stevens-P.D.)
oo YES-It Can Happen
®o STEVE PERAY-She's Mine
© TALK TALK-Such A Shame
© GLENN FREY-Sexy Gir
® GLASS MOON-Cold Kid
© THE JACKSONS-State Of Shock
« EDDY GRANT-Romancing The Stone
© CHRIS DE BURGH-High On Emotion
© SCANDAL-The Warrior

94-Q (WQXI-FM)—Atlanta
{Jim Morrison-P.D.)

® LIONEL RICHIE-Stuck On You

© THE JACKSONS-State Of Shock

® STEVE PERAY-She's Mine

© BON JOVI-She Don’t Know Me

V-103 (WVEE)-Atlanta
{Scotti Andrews—P.D.)
© THE JACKSONS-State Of Shock
© THE TIME-Ice Cream Castles
© STANLEY CLARKE-Heaven Sent You
© PEOPLES'S CHOICE-| Can't Get Enough
® RAY PARKER, JR.-Ghost Busters
© KOKO-POP-Baby Sister
. EM)NNEII BROTHERS—I'm Not Thal Bad A Man To
ove
« ONE WAY-Mr. Groove
© MARCUS MILLER-My Best Friend's Cirlfriend
© CHRISTOPHER CROSS-A Chance For Heaven
© KLEEER-Intimate Connection
® THE CHI-LITES-Gimme Whatcha Got
© BARBARA MITCHELL-I Don't Want To Know Why
« L'AMOUR-Let's Make Love Tonight
© THE CRUSADERS-Dead End
® LILLO THOMAS-Your Love's Got A Hold On Me
© WILLIE CLAYTON-What A Way To Put It
© BLOODSTONE-Instant Love
® JIMMY LEWIS-Street Freeks

7-93 (WZGC)-Atlanta
{Chris Thomas-P.D.)

oo LIONEL RICHIE-Stuck On You

oo STEVE PERRY-She’s Mine

© THE JACKSONS-State Of Shock

® GLENN FREY-Sexy Girl

® JOHN WAITE-Missing You

WBBQ-FM-Augusta
{Marley Drew-P.D.}

@e LIONEL RICHIE-Stuck On You

oo THE JACKSONS-State Of Shock

© STEVE PERRY-She's Mme

© GLENN FREY-Sexy Girl

© JOHN WAITE-Missing You

WSSX—Charleston
{Brian Philips-P.D.)
oo THE JACKSONS-State Of Shock
oo STEVE PERRY-She's Mine
© TONY CAREY-The First Day Of Summer
o JENNY BURTON & PATRICK JUDE-Strangers In A
Strange World
« SURVIVOR-The Moment Of Truth

WBCY—Charlotte
(Bob Kaghan-P.D.)
oo THE JACKSONS-State Of Shock
eo STEVE PERRY-She's Mine
© TONY CAREY-The First Day Of Summer
® LIONEL RICHIE-Stuck On You
© JOHN WAITE-Missing You
© BON JOYI-She Don't Know Me
© PEABO BRYSON-II Ever You're In Ny Arms Again

CK-101 (WCKS)—Cocoa Beach
{Bobby Knight-P.D.)

« GENESIS-Taking It All Too Hard

© CHRISTOPHER CROSS-A Chance For Heaven

© LIONEL RICHIE-Stuck On You

© CHAD STEWART & JEREMY CLYDE-Zanzibar Sunset

© CHICAGO-You're The Inspiration

WNOK-FM-Columbia
(Peter Wolfe-P.D.)

ee THE JACKSONS-State Of Shock

» LIONEL RICHIE-Stuck On You

® TONY CAREY-The First Day Of Summer

« SERGI0 MENDES-Alibis

Q-106 (WQXA)-York
(Mark McKenzie—P.D.)
®o THE JACKSONS-State Of Shock
®o KENNY LOGGINS-I'm Free (Heaven Heips The Man)
® GLENN FREY-Sexy Girl

WYCR-York
(Mark Richards-P.D.}
© THE JACKSONS-State Of Shock
* VAN HALEN-Panama
® THE GO GO'S-Turn To You

1-100 (WNFI)-Daytona Beach
(Brian Douglas-P.D.)

o THE JACKSONS-State Of Shock

© STEVE PERRY-She's Mine

» ROBIN GIBB-Boys Do Fall In Love

» FACE TO FACE-10-98

G-105 (WDCG)—Durham/Raleigh
{Rick Freeman—P.D.)

© LIONEL RICHIE-Stuck On You

© SERGIO MENDES-Alibis
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© PEABO BRYSON-If Ever You're In My Arms Again
® STEVE PERRY-She's Mine

WFLB—Fayetteville
{Larry Canon-P.D.)
oo LIONEL RICHIE-Stuch On You
© THE PRETENDERS-Thin Line Between Love And Hate
« DEF LEPPARD-Bringin’ On The Heartbreak
© GLENN FREY-Sexy Girl
© THE JACKSONS-State Of Shock
© M&M-Black Stations/White Stations
© JOHN WAITE-Missing You
» 0'BRYAN-Lovelite

WFOX-Gainesville
(Alan DuPriest-p.D.)

© PRINCE-When Doves Cry

© ALISHA-AIl Night Passion

© THE JACKSONS-State Of Shock

e GLENN FREY-Sexy Girl

© BON JOVI-She Don't Know Me

WRQK—Greensboro
(Pam Canrad-P.D.)
oo THE JACKSONS-State Of Shock
© LIONEL RICHIE-Stuck On You
© JUICE NEWTON-A Little Love
@ KENNY LOGGINS-I'm Free (Heaven Helps The Man)
© RAY PARKER, JR.—Ghost Busters
© EDDY GRANT-Romancing The Stone

WOKI-Knoxville
{Gary Adkins—P.D.)
@ THE JACKSONS-State Of Shock
© THE SCORPIONS-Still Loving You
o CHRIS DE BURGH-High On Emotion
© RATT-Round And Round
© STEVE PERRY-She’s Mine
® GLENN FREY-Sexy Girl
© “WEIRD AL” YANKOVIC-I Lost On Jeopardy
© RANDY BELL-Don't Do Me
© BERLIN-Now It's My Turn

1-95 (WINZ-FM)—Miami
{Keith Isley-P.D.)

oo RAY PARKER, JR.-Ghost Busters

oo THE JACKSONS-State OF Shock

® RATT-Round And Round

o VAN HALEN-Panama

® STACY LATTISAW-Block Party

Y-100 (WHY!)—Miami/Ft.
Lauderdale

(Robert W. Walker-P.D.)
oo THE JACKSONS-State Of Shack
oo LIONEL RICHIE-Stuck On You
© STEVE PERRY-She's Mine
o THE CARS-Magic
© “WEIRD AL" YANKOYIC-I Lost On Jeopardy

WKZQ-FM—Myrtle Beach
(Chris Wiiliams-P.D.)
oo FRANKIE GOES TO HOLLYWOOD-Relax
© DEF LEPPARD-Bringin’ On The Heartbreak
© THE JACKSONS-State Of Shock
© SHANNON-My Heart's Dvided
© JOHN WAITE-Missing You
© GLENN FREY-Sexy Girl
© THE PRETENDERS-Thin Line Between Love And Hate
« SCANDAL-The Warnor

WSFL-New Bern
{Scott Kerr-P.D.}
o THE JACKSONS-State Of Shock
© THE PRETENDERS-Thin Line Between Love And Hate
© GLENN FREY-Sexy Girl
© JOHNNY MATHIS-Simple

WNVZ-Norfolk
{Jeft Morgan-P.D.}
© PEABO BRYSON-It Ever You're In My Arms Again
© NEWCLEUS—Jam On It
© TINA TURNER-What's Love Got To Do With It
© THE ALAN PARSONS PROJECT-Prime Time
« COREY HART-Sunglasses At Night
© SERGIO MENDES-Albis
« EDDY GRANT-Romancing The Stone
© THE JACKSONS-State Of Shock

WBJW-—Orlando

{Gary Mitchell-p.D,)
oo EURYTHMICS-Who's That Girl?
oo THE JACKSONS-State Of Shock

WRVQ-Richmond
{Bob Lewis—P.D.}
oo THE JACKSONS-State Of Shock
oo LIONEL RICHIE-Stuck On You
© VAN HALEN-Panama
© TINA TURNER-What's Love Got To Do With it
o KENNY LOGGINS-I'm Free (Heaven Helps The Man)

WXLK—Roanoke
(Russ Brown-P.D..)
@ GLENN FREY-Sexy Girl
®o LIONEL RICHIE-Stuck On You
© RAY PARKER, JR.—Ghost Busters
« BON JOVI-She Don't Know Me
© PAUL YOUNG-Love Of The Common People

WAEV-Savannah
{J.D. North-P.D.)
@ KENNY LOGGINS—I'm Free (Heaven Helps The Man)
oo TEDDY PENDERGRASS AND WHITNEY HOUSTON-
Hold Me
© GLENN FREY-Sexy Girl
© JOHN WAITE-Missing You
© THE JACKSONS-State Of Shock

WZAT-Savannah
{Ray Williams-P.D.}
®o THE JACKSONS-State Of Shock
oo LIONEL RICHIE-Stuck On You
® JENNY BURTON & PATRICK JUDE-Strangers In A
Strange World
© CAROL LYNN TOWNES-99 1/2
© GLENN FREY-Sexy Girl
© ROBIN GIBB-Boys Do Fall In Love
* STEVE PERRY-She's Mine

Q-105 (WRBQ)-Tampa
{Mason Dixon-P.D.)
oo THE JACKSONS-State Of Shock
®o PEABO BRYSON-If Ever You're In My Arms Again
« FACE TO FACE-10-9-8

WSEZ-Winston-Salem
{Bob Mahoney-P.0.)
oo ELTON JOHN-Sad Songs (Say So Much)
oo CHICAGO-Stay The Night
® THE JACKSONS-State Of Shock

North Central Region
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THE JACKSONS-State Of Shock (Epic)
LIONEL RICHIE-Stuck On You (Motown)
VAN HALEN-Panama (Warner Bros.)
RAY PARKER, JR.-Ghost Busters (Arista)

WBWB-Bloomington
{Bob Leenard-P.D.)

oo THE JACKSONS-State Of Shock

oo THE 60 GO’S-Tum To You

© LIONEL RICHIE-Stuck On You

WCIL-FM—Carbondale
{Teny Waitekus-P.0.)
oo DEF LEPPARD-Bringin' On The Heartbreak
oo NEWCLEUS-Jam On It
o LIONEL RICHIE-Stuck On You
© SERGI0 MENDES-Althis
© THE JACKSONS-State Of Shock
© KiD CREOLE AND THE COCONUTS-My Male Curiosity

B-96 (WBBM-FM)—Chicago
(Buddy Scott-P.D.)

® LIONEL RICHIE-Stuck On You

© THE JACKSONS-State Of Shock

© OLLIE & JERRY-Breakin’...There's No Stopping Us

© WANG CHUNG-Dance Hall Days

® GLENN FREY-Sexy Gurl

o THE SCORPIONS-Still Loving You

WGCI-FM—Chicago
{Gram Armstrong-P.D.)
® LIONEL RICHIE-Stuck On You
o MIKE RENO AND ANN WILSON-Amost
Paradhse...Love Theme From Footoose
© NEXT MOVEMENT-AIl | Do
® JIMMY LEWIS-Street Freeks
® SKOOL BOYZ-Slip Away
« CAMEO-Hangin' Downtown
© THE EMOTIONS-You're The Best
© RICHARD DIMPLES FIELDS-Your Wife Is Cheating On

. ::IASS CONSTRUCTION-Never Had A Girl Like You
WLS-AM/FM-Chicago

{Dave Denver-P.D.)
® PRINCE-When Doves Cry
© BILLY IDOL-Eyes Without A Face
« ELTON JOMN-Sad Songs (Say So Much)
© JEFFERSON STARSHIP-No Way Out
« MADONNA-Borderline
© THE JACKSONS-State Of Shock

Q-102 (WKRQ)-Cincinnati
(Jim Fox-P.0.)
© THE JACKSONS-State Of Shock
o 2.2, TOP-Legs
© TINA TURNER-What's Love Got To Do With It
@ KENNY LOGGINS-I'm Free (Heaven Melps The Man)

FM-108 (WDMT)—Cleveland
{Jetirey B. Keily-P.D.}

© LILLO THOMAS-Your Love's Got A Hold On Me

© THE TIME-Ice Cream Castles

© MTUME-You, Me and He

© RAY PARKER, JR.—Ghost Busters

WGCL-Cleveland

{Bob Travis-P.D.)
oo THE JACKSONS-State Of Shock
oo GLASS-Sexy
© SURVIVOR-The Moment Of Truth
® THE GO GO'S-Tu To You

92-X (WXGT)-Columbus
(Adam Caok-P.D.)

oo THE JACKSONS-State Of Shock

oo RAY PARKER, JR.—Ghost Busters

© TONY CAREY-The First Day Of Summer

WNCI-Columbus
(Marry Valentine-P.0.)
oo ELTON JOHN-Sad Songs (Say So Much)
oo CHICAGO-Stay The Night
© PEABO BAYSOM-If Ever You're In My Arms Again

WCZY-Detroit
{Lee Dougias-P.0.)
®o THE JACKSONS-State Of Shock
eo RAY PARKER, JR.-Ghost Busters
® RATT-Round And Round
© KENNY LOGGINS—I'm Free (Heaven Helps The Man)
© TINA TURNER-What's Love Got To Do With It
© SHEILA E.-The Glamorous Life

WDRQ-Detroit
(Tony Gray-P.D.)
© THE JACKSONS-State Of Shock
o MTUME-You, Me and He
© OLLIE & JERRY-Breakin'..There's No Stopping Us
© THE POINTER SISTERS-Jump (For My Love)
© THE TIME-Ice Cream Castles

WHYT-Detroit
(Gary Berkowitz—P.D.)
oo RAY PARKER, JR.-Ghost Busters
®e THE JACKSONS-State Of Shock
@ KENNY LOGGINS-I'm Free (Heaven Helps The Man)
© PATRICE RUSHEN-Feels So Real (Won't Let Go)
© MEM-Black Stations/White Stations
© SHEILA E.-The Glamorous Life
© FACE TO FACE-10-9-8
© COREY HART-Sunglasses At Night
o LIONEL RICHIE-Stuck On You
@ VAN HALEN-Panama
® CHERRELLE- Didn't Mean To Turn You On
® JUICE NEWTON-A Little Love

WZPL-Indianapolis
(Gary Hottman-P.D.)
@0 LIONEL RICHIE-Stuck On You
oo THE JACKSONS-State Ot Shock
® GLENN FREY-Sexy Girt
© PAUL YOUNG-Love Of The Common People
© VAN HALEN-Panama
o KENNY LOGGINS-I'm Free (Heaven Helps The Man)
® BERLIN-Now It's My Turn

WVIC-FM-Lansing
{Bill Martin-2.0.)

(Continued on next page)
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® Continued from previous page

®o YAN HALEN-Panama

*o SURVIVOR-The Moment Of Truth
® YES-It Can Happen

® THE GO GO'S-Turn To You

© RAY PARKER, JR.-Ghost Busters
* SCANDAL-The Warrior

WZEE-Madison
{Johnathan Little—P.D.)
© THE JACKSONS-State Of Shock
® PAUL YOUNG-Love Of The Common People
o LIONEL RICHIE-Stuck On You
© MIDNIGHT STAR-Freak-A-Zoid

WKTi-Mitwaukee
{Dallas Cole-P.D.)

© THE JACKSONS-State Of Shock

© NEWCLEUS-jam On it

@ LIONEL RICHIE-Stuck On You

KZ-93 (WKZW)-Peoria
{Keith Edwards—P.D.)

© THE JACKSONS-State Of Shock

© LIONEL RICHIE~Stuck On You

o RAY PARKER, JR.-Ghost Busters

® VAN HALEN-Panama

WRKR-FM-Racine

{Pat Martin-P.D.)
oo THE ALAN PARSONS PROJECT—Prime Time
oo LIONEL RICHIE-Stuck On You
« SURVIVOR-The Moment Of Truth
© PAUL YOUNG-Love Of The Common People .
© BON JOVI-She Don't Know Me

WZOK—Rockford
(Jetf Davis—9.D.}
© THE JACKSONS-State Of Shock
* JEFFERSON STARSHIP-No Way Out
© RAY PARKER, JR.Ghost Busters
© DAN HARTMAN-1 Can Dream About You

WSPT-Stevens Point
{Jay Bouley-P.D.)
®e THE PRETENDERS-Thin Line Between Love And
Hate
oo THE JACKSONS-State Of Shock
® STEVE PERRY-She's Mine
© BERLIN-Now It's My Turn
® THE GO GO'S-Turn To You
@ RATT-Round And Round

Midwest Region
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THE JACKSONS-State Of Shock (Epic)

LIONEL RICHIE-Stuck On You (Motown)

STEVE PERRY-She's Mine (Columbia)

KENNY LOGGINS-I'm Free (Heaven Helps The
Man) (Columbia)

KFYR-Bismark

{Dan Brannan-P.D.)
® STEVE PERRY-She's Mine
© LIONEL RICHIE-Stuck On You
© THE JACKSONS-State 01 Shock
© JOHN WAITE-Missing You

KFMZ—Columbia
(Jim Williams—P.D.)
© STEVE PERRY-She's Mine
® SCANDAL-The Warrior
* JUICE NEWTON-A Littie Love
® THE JACKSONS-State Of Shock
® YES-It Can Happen
© THE SCORPIONS-Still Loving You

KIIK-Davenport
{dim O'Hara-P.D.)
© VAN HALEN-Panama
© LIONEL RICHIE-Stuck On You
© THE JACKSONS-State Of Shock
© FACE TO FACE-10-98
® STEVE PERRY-She's Mine
® YES-It Can Happen
© CHRISTOPHER CROSS-A Chance For Heaven
© JOHN WAITE-Missing You

KMGK-Des Moines
(Al Brack—P.D.)
oo THE JACKSONS-State Of Shock
® YES-It Can Happen
® STEVE PERRY-She's Mine
© LIONEL RICHIE-Stuck On You
© GLENN FREY-Sexy Girl
© PEABO BRYSON-If Ever You're In My Arms Again

WEBC-Duluth
{Dick Johnsen—P.D.}
© TONY CAREY-The First Day Of Summer
© THE JACKSDNS—State Of Shock
© RAY PARKER, JR.—Ghost Busters
* GENESIS-Taking Jt All Too Hard
® LIONEL RICHIE-Stuck On You

KQWB-Fargo
(Craig Roberts-P.D.}
oo KENNY LOGGINS-I'm Free (Heaven Helps The Man)
© THE JACKSONS-State Of Shock
© LIONEL RICHIE-Stuck On You
© RAY PARKER, JR.-Ghost Busters
« EDDY GRANT—Romancing The Stone
® YAN HALEN-Panama

KKXL—Grand Forks

{Don Nerdine—P.D.)
© THE JACKSONS-State Of Shock
© JEFFERSON STARSHIP-No Way Qut
© TONY CAREY-The First Day Of Summer
® RICK SPRINGFIELD-Don't Walk Away

KRNA-towa City

{Bart Goynshor-P.D.)
oo THE JACKSONS-State Of Shock
oo RAY PARKER, JR.-Ghost Busters
® FACE TO FACE-10-98
© JOHN WAITE-Missing You
© STEVE PERRY-She's Mine

Q-104 (KBEQ)—Kansas City
{Pat McKay-P.D.)

© THE JACKSONS-State Of Shock

* AOCKWELL-Obscene Phone Caller

© RATT-Round And Round

KDWB-AM-Minneapolis
{Lorrin Palagi-P.D.}
© GENESIS-Taking It All Too Hard
© KENNY LOGGINS—I'm Free (Heaven Helps The Man)
© THE CARS—Magic
* ROBIN GIBB-Boys Do Fall In Love

KAMZ-EI Paso
(Bab West-P.D.)
© THE JACKSONS—State Of Shock
© STEVE PERRY-She's Mine
© YAN STEPHENSON-Modern Day Delilah
© THE PRETENDERS-Thin Line Between Love And Hate

KDWB-FM-Minneapolis
(Dave Hamitton-P.D.)
© THE THOMPSON TWINS-Doctor! Doctor!
o KENNY LOGGINS~I'm Free (Heaven Helps The Man)
® THE JACKSONS—State Of Shack
© LIONEL RICHIE-Stuck On You
® COREY HART-Sunglasses At Night

KJ-103 (KJY0)—Oklahoma City
{Dan Wilson—P.D.}

oo THE JACKSONS-State Of Shock

oo STEVE PERRY-She's Mine

KQKQ-Omaha
{Jerry Dean-P.D.)
© THE JACKSONS-State Of Shock
© YAN HALEN-Panama
© STEVE PERRY-She's Mine
® GLENN FREY-Sexy Girl
© LIONEL RICHIE-Stuck On You

KKLS-FM—Rapid City
{Randy Sherwyn-P.D.)

oo THE JACKSONS-State Of Shock

oo JOHN WAITE-Missing You

« RAY PARKER, JR.-Ghost Busters

© ROBIN GIBB-Boys Do Fall In Love

KKRC—Sioux Falls
{Dan Kiley-P.D.)
© SERGIO MENDES-Alibis
* BON JOYI-She Don't Know Me
o JEFFERSON STARSHIP-No Way Out
© ROBIN GIBB-Boys Do Fall In Love
® YES-It Can Happen

KHTR-St. Louis
{Bob Garrett-P.D.}
o TONY CAREY-The Frst Day Of Summer
© DAN HARTMAN-I Can Dream About You
© KENNY LOGGINS-I'm Free (Heaven Helps The Man)
© RAY PARKER, JR.-Ghost Busters

V-100 (KDVV)-Topeka
{Tany Stewart-P.D.)
oo YAN HALEN-Panama
oo LIONEL RICHIE-Stuck On You
® STEVE PERRY-She’s Mine
® OLLIE & JERRY-Breakin'...There’s No Stopping Us

KAY|-Tulsa
(Phil Wiltiams-P.D.)
oo VAN HALEN-Panama
oo GLENN FAEY-Sexy Girl
® CHRIS DE BURGH-High On Emotion
® LIONEL RICHIE-Stuck On You
@ RATT-Round And Round
© THE JACKSONS-State Of Shock
® YES-It Can Happen

KRAV-Tulsa
(Rick Allan West-P.D.)
oo MADONNA-Borderiine
oo LIONEL RICHIE-Stuck On You

KFMW-Waterloo
{Mark Potter-P.D.)
© CHRIS DE BURGH-High On Emotion
o BERLIN-Kow It's My Turn
® RATT-Round And Round
© LIONEL RICHIE-Stuck On You
* THE JACKSONS-State Of Shock

KEYN-Wichita
(Ron Eric Taylor-P.D.)
oo THE JACKSONS-State Of Shock
oo STEVE PERRY-She's Mine
© FACE TO FACE-10-98
© THE GO GO'S-Turn To You
* RATT-Round And Round
@ SCANDAL-The Warrior

KSET-FM-EI Paso
{Cat Simon-P.D.)
« RAY PARKER, JR.-Ghost Busters
® SHEILA E.-The Glamorous Life
© YES-It Can Happen
© JOHNNY MATHIS-Simple
® LIONEL RICHIE-Stuck On You
© “WEIRD AL" YANKOVIC-I Lost On Jeopardy

KISR—Fort Smith
{Rick Hayes-P.D.)
oo THE JACKSONS-State Of Shock
ee BON JOVI-She Don't Know Me
© GLENN FREY-Sexy Girl
* JOHN WAITE-Missing You
® YES-1t Can Happen
o STEVE PERRY-She's Mine

Q-104 (WQEN)—Gadsden
{Roger Gaither-P.D.]

oo THE JACKSONS-State Of Shock

oo STEVE PERRY-She's Mine

® PAUL YOUNG-Love Of The Common People

® GLENN FREY-Sexy Girl

KILE-Galveston
{Dave Parks-P.D.)
@ VAN HALEN-Panama
oo KENNY LOGGINS-I'm Free (Heaven Helps The Man)
® JOHN WAITE-Missing You
© BERLIN-Now [t's My Tumn
© YES-It Can Happen
<o CHRIS DE BURGH—High Or Emotion

93-FM (KKBQ-FM)—Houston
{Jdohn Lander-P.D.)

oo THE JACKSONS-State Of Shock

*o LIONEL RICHIE-Stuck On You

WTYX-Jackson

(Jim Chick-P.D.}
® JUICE NEWTON-A Little Love
* THE JACKSONS-Slate Of Shock
® YES-It Can Happen

KKYK-Little Rock
{Ren White-P.D.}
oo THE JACKSONS-State Of Shock
oo MADONNA-Bordertine
® ELTON JOHN-Sad Songs (Say So Much)

KBFM—McAllen/Brownsville
{Russ Williams-P.D.)

© THE JACKSONS-State Of Shock

@ LIONEL RICHIE-Stuck On You

o TONY CAREY-The First Day Of Summer

® STEVE PERRY-She's Mine

® FACE TO FACE-109-8

FM-100 (WMC-FM)—Memphis
{Robert John-P.D.)

© WANG CHUNG-Dance Hall Days

® RICK SPRINGFIELD-Don't Walk Away

® JEFFERSON STARSHIP-No Way Out

@ LIONEL RICHIE-Stuck On You

© RAY PARKER, JR.-Ghost Busters

Q-101 (WJDQ-FM)—Meridian
{Tom Kelly—P.D.)

® YES-It Can Happen

® GLENN FREY-Sexy Girl

© STEVE PERRY-She's Mine

© THE SCORPIONS-Still Loving You

© “WEIRD AL" YANKOVIC-I Lost On Jeopardy

© RANDY BELL-Don't Do Me

WABB-FM—Maobile
{Leslie Fran-P.D.}
oo THE JACKSONS-State Of Shock
oo JEFFERSON STARSHIP-No Way Out
® ROCKWELL-Obscene Phone Caller
© DAN HARTMAN-I Can Dream About You
* EDDY GRANT-Romancing The Stone
© VAN STEPHENSON-Modern Day Delilah

Southwest Region

mmmmm® TOP ADD ONS mmmm

THE JACKSONS-State Of Shock (Epic)
LIONEL RICHIE-Stuck On You (Motown)
VAN HALEN-Panama (Warner Bros.)
STEVE PERRY-She's Mine (Columbia)

WFMF-Baton Rouge
(Randy Rice-P.D.)
oo THE JACKSONS-State Of Shock

WQID-Biloxi
(Mickey Coulter-P.D.)
© THE JACKSONS-State Of Shock
* STEVE PERRY-She’s Mine
* EDDY GRANT-Romancing The Stone
© THE ALAN PARSONS PROJECT-Prime Time
* BON JOVI-She Don't Know Me
© JUICE NEWTON-A Little Love

WKXX—Birmingham
{Kevin McCarthy-P.D.)
oo THE JACKSONS-State Of Shock
© YAN HALEN-Panama
® KENNY LOGGINS—'m Free (Heaven Helps The Man)
* JENNY BURTON & PATRICK JUDE-Strangers In A-
Strange World
* BON JOVI-She Don't Know Me
® RAY PARKER, JR.-Ghost Busters

KITE-Corpus Christi
{Ran Chase~P.D.)
oo THE JACKSONS—State Of Shock
oo RATT-Round And Round
© KENNY LOGGINS—I'm Free (Heaven Helps The Man)
® TONY CAREY-The First Day Of Summer
© ROBIN GIBB-Boys Do Fall In Love

KAFM-Dallas
{Joha Shomby-P.D.)
oo RAY PARKER, JR.—Ghost Busters
® VAN HALEN-Panama
© THE JACKSOMS-State Of Shack
© LIONEL ACHIE-Stuck On You
© TONY CAREY-The First Day Of Summer

WHHY-FM-Montgomery
(Mark St.Joha—P.D.)

oo RICK SPRINGFIELD-Don't Walk Away

oo THE JACKSONS-State Of Shock

© SERGIO MENDES-Alibis

® GLENN FREY-Sexy Girt

* STEVE PERRY-She's Mine

KX-104 (WWKX)—Nashville
{Michael St. John-P.D.)

oo THE JACKSONS-State Of Shock

oo YAN HALEN-Panama

® LIONEL RICHIE-Stuck On You

® FACE TO FACE-109-8

B-97 (WEZB)—New Orleans
(Nick Bazoe-P.D.)

oo THE JACKSONS—State Of Shock

oo RAY PARKER, JR.—Ghost Busters

® WANG CHUNG-Dance Hall Days

© TINA TURNER-What's Love Gol To Do With It

® STEVE PERRY-She's Mine

KITY-San Antonio
(Kid Curry-P.D.)

© THE JACKSONS-State Of Shock

® FACE TO FACE-10-9-8

® THE GO GO'S-Turn To You

© JUICE NEWTON-A Little Love

@ LIONEL RICHIE-Stuck On You

KROK-Shreveport
{Peter Stewart-P.D.)

oo THE JACKSONS-State Of Shock

*o YAN HALEN-Panama

© BON JOVI-She Don't Know Me

* ROBIN GIBB-Boys Do Fall In Love

Pacific Southwest Region
mmmmm® TOP ADD ONS s

THE JACKSONS-State 0f Shock (Epic)
LIONEL RICHIE-Stuck On You (Motown)
RAY PARKER, JR.-Ghost Busters (Arista)
RATT-Round And Round (Atlantic)

KKXX-Bakersfield
{Dave Kamper-P.D.) o

oo THE JACKSONS-State Of Shock

oo PRINCE-When Doves Cry

© LIONEL RICHIE-Stuck On You

© RAY PARKER, JR.-Ghost Busters

KIMN-Denver
{Doug EricksonP.D.)
oo THE JACKSONS-State Of Shock
®o OLLIE & JERRY-Breakin'...There's No Stopping Us
© JUICE NEWTON-A Little Love

KPKE-Denver
{Tim Fox-P.D.)
® THE JACKSONS-State Of Shock
® RAY PARKER, JR.—Ghost Busters
® STEVE PERRY-She's Mine
© THE ALAN PARSONS PROJECT-Prime Time
® RATT-Round And Round

KLUC-Las Vegas
{Dave Anthony-P.D.)
© STEVE PERRY-She's Mine
® SCANDAL-The Warrior
© THE SCORPIONS-Stifl Loving You
* FACE TO FACE-10-98
® VAN HALEN-Panama
« RED RIDER-Young Thing, Wild Dreams (Rock Me)
© THE JACKSONS-State Of Shock

KOPA-FM—Phoenix
(Reggie Blackwell-P.D.)
@ RICK SPRINGFIELD-Don't Walk Away
© DAN HARTMAN-I Can Dream About You
© THE JACKSONS-State Of Shock
© OLLIE & JERRY-Breakin'...There's No Stopping Us

KZZP-FM-Phoenix
{Charlie Quinn-P.D.}
© THE JACKSONS-State Of Shock
© VAN HALEN-Panama
© TINA TURNER-What's Love Got To Do With It
© TONY CAREY-The First Day Of Summer

K96 (KFMY)—Provo
(Scatt Gentry-P.D.)

© THE JACKSONS-State Of Shock

® YAN HALEN-Panama

® LIONEL RICHIE-Stuck On You

® YES-It Can Happen

KDZA—Pueblo

{Rip Avina-P.D.)
© THE JACKSONS-State Of Shock
® LIONEL RICHIE-Stuck On You
* STEVE PERRY-She’s Mine
® SCANDAL-The Warrior
© FACE TO FACE-109-8

KRSP-AM-Salt Lake City
{Steve Carison-P.D.)

oo THE JACKSONS-State Of Shock

oo RAY PARKER, JR.-Ghost Busters

@ LIONEL RICHIE-Stuck On You

* TINA TURNER-What's Love Got To Do With It

® RATT-Round And Round

© SERGIO MENDES-Alibis

KS-103 (KSDO-FM)-San Diego
(Dave Parks-P.D.}

* RAY PARKER, JR.—Ghost Busters

® KENNY LOGGINS—t'm Free (Heaven Helps The Man)

® THE GO GO'S-Turn To You

* THE JACKSONS-State Of Shock

® LIONEL RICHIE-Stuck On You

© “WEIRD AL" YANKOVIC Lost On Jeopardy

XTRA-AM-San Diego
{dim Richards-P.0.)
© THE JACKSONS-State Of Shock
® RATT-Round And Round
® TONY CAREY-The First Day Of Summer
® R.E.M.-South Central Rain

KSLY-AM—San Luis Obispo
{Joe Collins-P.D.)
© THE JACKSONS-State Of Shock
® YES-It Can Happen
* RED RIDER-Young Thing, Wild Dreams (Rock Me)
© BERLIN-Now it's My Turn
© “WEIRD AL" YANKOVIC-| Lost On Jeopardy
* RANDY BELL-Don't Do Me

KIST-Santa Barbara
{Dick Wiliams—P.D.)
oo THE JACKSONS-State Of Shock
© RED RIDER-Young Thing, Wild Dreams (Rock Me)
® M&M-Black Stations/White Stations

13-KHYT-Tucson
{Sherman Cohen-P.D.)
oo THE JACKSONS-State Of Shock
oo RAY PARKER, JR.-Ghost Busters
® STEVE PERRY-She's Mine
® THE GO GO'S-Turn To You
® TALK TALK-Such A Shame
© MIDNIGHT STAR-Freak-A-Zoxd
© RED RIDER-Young Thing, Wild Dreams (Rock Me)
© CHERRELLE- Didn't Mean To Tumn You On

" KRQQ-Tucson

{Ketly Norris-P.0.)
oo THE JACKSONS-State Of Shock
o TONY CAREY-The First Day Of Summer
® YES-It Can Happen
@ LIONEL RICHIE-Stuck On You

KTKT-Tucson
{Babby Rivers-P.D.}
oo THE JACKSONS—State Of Shock
oo LIONEL RICHIE-Stuck On You
® STEVE PERRY-She's Mine
® YAN HALEN-Panama
® GLENN FREY-Sexy Girl
* “WEIRD AL" YANKOYIC-I Lost On Jeopardy
o CHRIS DE BURGH-High On Emotion
® JOHN WAITE-Missing You

Pacific Northwest Region
e TOP ADD ONS mmm

THE JACKSONS-State Of Shock (Epic)

STEVE PERRY-She's Mine (Columbia)

LIONEL RICHIE-Stuck On You (Motown)

TINA TURNER-What's Love Got To Do With It
(Capitof)

www.americanradiohistorv.com

KYYA-Billings

{Jack Befl-P.D.)
oo THE JACKSONS-State Of Shock
oo RAY PARKER, JR.-Ghost Busters
 LIONEL RICHIE-Stuck On You
o STEVE PERRY-She's Mine
© GLENN FREY-Sexy Girl

© TINA TURNER-What's Love Got To Do With It

KBBK—Boise
(Bobby King-P.D.)

o STEVE PERRY-She's Mine

® GLENN FREY-Sexy Girl

KCDQ-Bozeman
(Chad Parrish-P.D.)
oo THE JACKSONS-State Of Shock
oo STEVE PERRY-She's Mine
© “WEIRD AL" YANKOVIC-I Lost On Jeopardy
© GLENN FREY-Sexy Girl
© THE SCORPIONS-Still Loving You
* M&M-Black Stations/White Stations
© TONY CAREY-The First Day Of Summer

KTRS—Casper
{Bill Cody-P.D.)
oo KENNY LOGGINS-I'm Free (Heaven Helps The Man}
© THE JACKSONS—State Of Shock
© TINA TURNER-What's Love Got To Do With It
® JOHNNY MATHIS-Simple
© TONY CAREY-The First Day Of Summer
© THE PRETENDERS-Thin Line Between Love And Hate

KWSS—Gilroy
(Dave Yan Stone-P.D.)
© THE JACKSONS-State Of Shock
o TONY CAREY-The First Day Of Summer
© STEVE PERRY-She's Mine
* SERGIO MENDES-Alibis
© EDDY GRANT-Romancing The Stone
© TINA TURNER-What's Love Got To Do With It

KGHO-FM—Hoguaim
{Steve Larson-P.D.)

© STEVE PERRY-She's Mine

® THE JACKSONS-State Of Shock

® LIONEL RtCHIE-Stuck On You

© PEABO BRYSON-If Ever You're In My Arms Again

© THE GO GO'S-Turn To You

* ORION THE HUNTER-So You Ran

® GLENN FREY-Sexy Girl

® JUICE NEWTON-A Little Love

® YES-It Can Happen

KOZE-FM—Lewiston
{Jay McCall-P.D.)
© THE JACKSONS-State Of Shock
@ LIONEL RICHIE-Stuck On You
* STEVE PERRY-She’s Mine
® GLENN FREY-Sexy Girl
* THE SCORPIONS-Still Loving You
© CHRIS DE BURGH-High On Emotion

KHOP—Modesto

{David Allyn Kraham-P.D.)
oo THE JACKSONS-State Of Shock
® STEVE PERRY-She’s Mine
© GLENN FREY-Sexy Gir!
® VAN HALEN-Panama
© FACE TO FACE-109-3

K0S0-Modesto
{Stan Maine-P.D.)

@ LIONEL RICHIE-Stuck On You

® STEVE PERRY-She's Mine

® JOHN WAITE-Missing You

* SCANDAL-The Warrior

KIDD-Monterey
{Mark Diamond—P.D.}

oo TINA TURNER-What's Love Got To Do With It
oo RAY PARKER, JR.~Ghost Busters

® OLLIE & JERRY-Breakin'...There's No Stopping Us
© EURYTHMICS-Who's That Girl?

© ROD STEWART-Infatuation

© COREY HART-Sunglasses At Night

© THE CARS-Magic

® DURAN DURAN-The Reflex

© EDDY GRANT-Romancing The Stone

o JEFFERSON STARSHIP-No Way Out

© PRINCE-When Doves Cry

® RICK SPRINGFIELD-Don"t Walk Away

© WANG CHUNG-Dance Hall Days

KMJK—Portiand
{Jon Barry-P.D.)
© LIONEL RICHIE-Stuck On You
© STEVE PERRY-She's Mine
o COREY HART-Sunglasses At Night
o TINA TURNER-What's Love Got To Do With It
© BERLIN-Now It's My Turn

KSFM-Sacramento
(Rick Gillette-P.D.)
© THE JACKSONS-State Of Shock
© JEFFERSON STARSHIP-No Way Qut
® LIONEL RICHIE-Stuck On You
® 1.7, TOP-Legs

KWOD-Sacramento
{Tom Chase-P.D.)
© THE JACKSONS-State Of Shock
® LIONEL RICHIE-Stuck On You
© TONY CAREY-The First Day Of Summer
© DEF LEPPARD-Bringin' On The Heartbreak

KSKD-FM—Salem
{Len E. Mitchell-P.D.)
oo STEVE PERRY-She's Mine
o YES-It Can Happen
® THE JACKSONS-State Of Shock
® GLENN FREY-Sexy Girl
« SURVIVOR-The Moment Of Truth
© JOHN WAITE-Missing You
© CHRIS DE BURGH-High On Emotion
© ORION THE HUNTER-So You Ran

KITS—San Francisco
{Mark Yan Gelder-P.D.|
oo COREY HART-Sunglasses At Night
oo TINA TURNER-What's Love Got To Do With It
© KENNY LOGGINS-I'm Free (Heaven Heips The Man)
® ROBIN GIBB-Boys Do Fall In Love
o RAY PARKER, JR.-Ghost Busters
© THE JACKSONS-State Of Shock
® SURYIYOR-The Moment Of Truth

KPLZ-FM-Seattle
{Jett King-P.D.)
® THE JACKSONS-State Of Shock
© BON JOVI-She Don't Know Me
© THE SCORPIONS-Still Loving You
® SCANDAL-The Warrior
® STEVE PERRY-She’s Mine
* RAY PARKER, JR.-Ghost Busters
* “WEIRD AL" YANKOVIC-| Lost On Jeopardy
© WHAM! U.K.-Wake Me Up Before You Go

KUBE-Seattle
(Bob Case-P.D.)
oo THE JACKSONS-State Of Snock

KNBQ-Tacoma
{Sean Lynch-P.D.)
oo THE JACKSONS-State Of Shock
oo STEVE PERRY-She’s Mine
@ GLENN FREY-Sexy Girl
® RATT-Round And Round
© LIONEL RICHIE-Stuck On You
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HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK

POP SINGLES-10 Years Ago

. Sundown, Gordon Lightioot, Reprise

. Billy, Don’t Be A Hero, Bo Donaidson &
the Heywoods, ABC

. You Make Me Feel Brand New,
Stylistics, Avco

. Be Thankful For What You Got, William
De Vaughn, Roxbury

. If You Love Me (Let Me Know), Oiivia
Newton-John, MCA

. Rock The Boat, Hues Corporation, RCA

Hollywood Swinging, Kool & the Gang,

De-Lite

. Band On The Run, Paul McCartney &

Wings, Apple

. Rock Your Baby, George McCrae, TK

. Annie’s Song, John Denver, RCA
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POP SINGLES-20 Years Ago

. A World Without Love, Peter & Gordon,
Capitol

. | Get Around, Beach Boys, Capitol

. Chapel Of Love, Dixie Cups, Red Bird

. My Boy Lollipop, Milie Small, Smash

People, Barbra Streisand, Columbia

. Memphis, Johnny Rivers, imperial

. Don't Let The Sun Catch You Crying,

Gerry & the Pacemakers, Laurie

. Love Me With All Your Heart, Ray

Charles Singers, Command

. Bad To Me, Billy J. Kramer, Imperial

. Walk On By, Dionne Warwick, Scepter
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TOP LPs—10 Years Ago

. Sundown, Gordon Lightfoot, Reprise

. Band On The Run, Paul McCariney &
Wings, Apple

. The Sting/Soundtrack, MCA

. Buddah & The Chocolate Box, Cat
Stevens, A&M

. Greatest Hits, John Denver, RCA

. Court And Spark, Joni Mitchell, Asylum

. Maria Muldaur, Reprise

L Go&)dbye Yellow Brick Road, Elton John,
MCA

. On Stage, Loggins & Messina, Columbia

. Apostrophe, Frank Zappa, Discreet
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TOP LPs—20 Years Ago

. Hello, Dolly!, Louis Armstrong, Kapp

. Hello, Dolly!, Original Cast, Capitol

. Funny Girl, Original Cast, Capitol

. The Beatles’ Second Album, Capitol
Barbra Streisand/The Third Album,
Columbia

. Cotton Candy, Al Hirt, RCA Victor

. Call Me Irresponsible And Other Hit
Songs, Andy Wiliams, Columbia
Honey In The Horn, Al Hirt, RCA Victor
Meet The Beatles, Capitol

Today, Tomorrow, Forever, Nancy
Wilson, Capitol

-~ W
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COUNTRY SINGLES-10 Years Ago

1. Room Full Of Roses, Mickey Gilley,
Playboy

. If You Love Me (Let Me Know), Olivia
Newton-John, MCA

. He Thinks | Still Care, Anne Murray,
Capitol

. I'm Not Through Loving You Yet,

Conway Twitty, MCA

. They Don’t Make 'Em Like My Daddy,

Loretta Lynn, MCA

. We Could, Charley Pride, RCA

. Marie Laveau, Bobby Bare, RCA

. Stomp Them Grapes, Mel Tillis, MGM

. One Day At A Time, Don Gibson,
Hickory

. This Time, Waylon Jennings, RCA
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SOUL SINGLES-10 Years Ago

. Finally Got Myself Together,
Impressions, Curtom

. On And On, Gladys Knight & the Pips,

Buddah

. I'm Coming Home, Spinners, Atlantic

. Rock Your Baby, George McCrae, TK

. Son Of Sagittarius, Eddie Kendricks,

Tamla

. Fish Ain’t Bitin’, Lamont Dozier, ABC

Sideshow, Blue Magic, Atco

. One Chain Don’t Make No Prison, Four

Tops, Dunhill

Rock The Boat, Hues Corporation, RCA

. Jive Turkey (Part 1), Ohio Players,
Mercury

—
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® Continued from page 10

Over at Los Angeles’ Magic 106
(KMGG), the cast of characters con-
tinues to grow on Robert W. Mor-
gan’s entry into the morning race,
with the addition of Scott St. James.
St. James, who was a household word
in St. Louis before joining Morgan at
KMPC a few years back, is also local
sports anchor on KHJ-TV, so it’s fit-
ting that he’ll serve as sports reporter
on the Morgan offering.

The lineup at Oklahoma City’s
newest country outlet, Gaylord’s
WKY, is complete with the addition
of Kevin McCormick, who was
sounding great across town at KLTE
(we know this for a fact because the
rumors that we bulked the tape he
sent us to record more oldies are to-
tally untrue). Following the “Funny
Club,” as he calls it, is KOMA’s
Wade Carter, WKY vet Michael
O’Shea, KLAC Los Angeles’ Big
Jim McLoud in afternoons, Jack El-
liot nights, and Charlie Douglas
(courtesy of co-owned WSM and the
Music  Country  Network) on
overnights.

Bill Garcia fans, get your address
book out. The former WHK Cleve-
land morning man gave up the oldies
to return to country at First Media’s
US 99 (WUSN Chicago). He replaces
afternooner Sam Derence, who is
now acting ... We told you that
John Hare will become the VP/GM

of KIXK Dallas/Denton once the
Hicks outlet is signed, sealed and de-
livered to ABC, but if you've been
wondering where that leaves Richard
M. Cohn, rest easy. He’s remained
with Hicks, transfering to the VP/
GM post at KAYI (KAY-107
Tulsa).

There’s a new PD at New En-
gland’s WOKQ. Joining the Fuller-
Jeffrey group is former WDLW Bos-
ton operations manager Jim
Murphy, who will also handle mid-
days at the Dover outlet . . . Back in
Boston, Robin Barbero becomes re-
tail sales manager at WEEI News-
radio 59.

* Kk Kk

Now that Jim Price has gotten the
lay of the land at Gannett’s KSDO-
AM-FM San Diego, he has a few an-
nouncements to make. Ron Wilson,
who worked as an account exec at
KGB, Price’s former haunt, joins the
“News Plus” AM operation as sales
manager, while Lou Fernandez is
upped to the post on the FM side.
Upped to promotion director for the
AM is Julie Wasson, while Kim Ash-
ley continues to handle things at KS
103 FM ... Speaking of promotion
people, former NAB radio lady De-
nise Benoit has been named sales
promotion director at Washington’s
WAVA,

Shane Returns From Tour
Of China B’Cast Facilities

HOUSTON—"Chinese radio is
about at the point where we were in
the ’50s,” notes Houston-based con-
sultant Ed Shane, who recently
toured that nation’s broadcast facili-
ties at the invitation of Radio Beijing.

“TV, once it catches hold, is going
to have a great effect on radio,”
Shane says. “There’s much to do in
China when you get right down to it.
The people work hard; it’s a hard life.
When tv becomes pervasive it will be
very powerful. I think the govern-
ment is aware of that fact, and they
know they’ll have to control the pro-
grams shown.

‘At present there’s about 115 tele-
vision stations serving over a billion
people, so the major medium is obvi-
ously radio. Radio is important to
these people. You’ll see huge speak-
ers piping radio into the fields and
factories where people are working.
When we first saw this, we thought it
was propaganda to the people, but in
actuality it was network news.

“Top 40 as we know it is nonexis-
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tant,” he continues. “Shanghai is the
only city where Western music can be
heard, and then it’s nothing harsher
than old Carpenters records. A great
deal of time is devoted to Western
symphonies or traditional Chinese
operas used for moral statements. As
a nation, these are highly moral peo-
ple, acutely conscious and encour-
aged by the relationship between the
U.S. and China.”

According to Shane, quality is not
of the essence in Chinese radio.
“With few exceptions the stations are
on middle wave, the standard AM
band we have here with 10 kilohertz
spacing. FM is not commonplace,
and on AM most of the equipment is
old, Chinese built in the 50s and
*60s, and the sound is terrible.”

Shane also notes, *‘Consumer
products from Japan are starting to
enter the country, and the broadcast-
ers realize they have to upgrade in
the future, but for now, radio is used
as a necessity, for education, instruc-
tion, news and lastly entertainment.”
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ROCKY MOUNTAIN RANGERS—Members of Camel/MCA act Night Ranger

stop by KAZY Denver to guest host the station’s midday show. Pictured

from left are Night Ranger’s Jack Biades, KAZY music director Kelly

O’Neal, the group’s Brad Gillis and station production director and air
personality Roman Moore.
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Vox Jox

Joining Eric Hauenstein’s KLZI-
100 in Phoenix as production direc-
tor is Bob Glasco . . . Across town at
K-Lite 99 (KKLT), former WLW
Cincinnati sports talk host Fred Kalil
is settling in to his morning sports an-
chor slot . . . Upped to promotion di-
rector at FM 106 (Philly’s WWSH) is
Matt Farber . . . Exiting the KUTE
morning slot after four years is nine-
year Los Angeles vet Charlie Fox,
whose credits include KFI and KHJ
as well as Boston’s WRKO and
CKLW Detroit.

* Kk x

Mike Joseph’s celebrating a cou-
ple of anniversaries. Sixteen years as
consultant of WKAQ-AM-FM San
Juan, Puerto Rico is probably some
kind of a record, but if not, the sta-
tion’s ratings certainly are. The AM
all-news operation is a solid No. 1,
with the FM “Hot Hits!” outlet close
behind in second place. And Mike
doesn’t even speak Spanish. If it had
continued, June 15 would have
marked the fifth anniversary of
WFBL Syracuse, which as ‘“‘Fire 14”
became Joseph’s first official “Hot

Hits!” outlet. Today it’s “Music Of
What’s Left Of Your Life,” but life
after “Fire 14” has continued to be
hot for the original air staff, all of
whom went on to other hot hit
outlets.

What do ‘“PM Magazine” viewers
know? In Orlando, they know who
their favorite morning team is, and
the answer is Y-106’s Bill Cross and
Jeff Cohen ... Oldies fans, there’s
life before AOR, and proving the
point is San Jose’s KOME, which has
just debuted a Sunday morning offer-
ing, “Rock & Roll Roots,” hosted by
Candi Chamberlain ... Meanwhile,
Jim Pewter is into a different growth
of rock’n’roll roots, and judging by
the album he’s produced, we don’t
think his selections will be making an
AOR playlist any time soon. Howev-
er, Pewter, PD of L.A.’s KRLA—
whose recent guests included Clar-
ence Frogman Henry, Wilbert Harri-
son and Mary Wells (you can catch
this live Saturday afternoons)—has
produced his own roots album, in-
cluding such greats as Little Walter,
John Lee Hooker and early Bo
Diddley.

i\ilge-

CALORIC CALL LETTERS—KPKE Denver staffers prepare to consume

their solid chocolate call letters during a client party at the city’'s Turn Of

The Century. Pictured from left are the station’s Ron Brooks, Marsha McAI-

vey, Steven B. and Dean Curfman; Earth, Wind & Fire’s Phillip Bailey; and
KPKE’s Craig Jackson and The Hawk.

PUBLIC AUCTION

BY ORDER OF THE BOARD OF DIRECTORS
PRC RECORDING COMPANY e Discontinuing Their West Coast Operations!

Approx. $900,000.00 Evaluation — Record Pressing Plant
Equipment Installed New Less Than 5 Years Ago.

RECORD PRESSES » MATRIX PLATING * PRINTING »
PACKAGING * BOILERS » WAREHOUSE SHELVING

THURS.,, JULY 12, 11:00 AM.

On The Premises: 18700 Laurel Park Road
COMPTON. CALIFORNIA

(7) SMT 77, 45 Size, Record Presses w/Extruders; (20) HAMILTON 12"
LP’s. Record Presses w/Extruders; Granulator & Blending System w/Fore-
most Metal Separator; NFRA Pak Wrapper; WESTERN 5’ x 5' Floor Scale
HERCULES MOD 300 Boiler; HERCULES MOD 200 Boiler; SULLAIR
SULLISCREW 150 h.p. Air Compressor; 5 h.p. Air Compressor; MATRIX
PLATING: (3) Tanks w/Agitators, (14) Rectifiers, Hi Pressure Pumps, (3)
Plating Tanks, CULLIGAN Air Filter, Spray Booth, (2) Centering Machines,
(2) Polishers, (2) Trimmers, Forming Machine; (245) Sections Steel Adj
Pallet Rack Shelving; (80) Sections Metal Adj. Shelving; 80’ Roller; (5)
Pallet Trucks; MACHINE SHOP: Engine Lath, Surface Grinder, Hand Mill,
Vert. Band Saw, Horiz. Band Saw, Drill Press, Pipe Threader, Vert. Mill,
Floor Scrubber, Tooling, Cabinets, Benches, Maint. Tools, (3) Ind. Ovens;
PRINTING & PACKAGING DEPT.—RECORD TEST: (2) Offset Presses,
Paper Cutter, Paper Drill, (3) Sealers w/Drying Tunnels, B&L Microscope,
(5) Turntables, (2) Amplifiers, Speakers; Office Furniture; Desks; Chairs;
Addressograph 510-51011 Comp-U-Set w/Developer.

Inspection: Mon., Tues., Wed., July 9, 10, 11; 10:00 A.M
to 4:00 PM. or By Appointment

Write/Phone/Wire
For Brochure:

OSTRIN & OSTRIN

9869 Santa Monica Blvd., Suite 206
Beverly Hills, Calif. 90212 « (213) 277-0414
Calif. License #227
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. 3|58 THE FIXX-Deeper And Deeper, MCA
3138 J%FrEﬁ:RSON STARSHIP-Nuclear Furniture, alalia THE CARS-Magic, Elektra
4 5 8 SOUNDTRACK—Streets Of Fire, MCA 516 8 BILLY IDOL-Eyes Without A Face, Chrysalis
5| 8| 5| RODSTEWART-Camouflage, Warner Bros. 6 | 4 12| LZ1TOP-Legs, Warner Bros.
6 |11 8 CHICAGO-Chicago 17, Warner Bros. 7 8| 6 ROD STEWART-Infatuation, Atlantic
71 a4 111 1.1.TOP—Eliminator, Warner Bros. 8 11| 5 CHRIS DEBURGH-High On Emotion, A&M
8 12| 3 CHRIS DEBURGH-Man On The Line, A&M 9 115| 5 THE CARS-Drive, Elektra
9 | 7 | 10| RUSH-Grace Under Pressure, Mercury 101717 CHICAGO-Stay The Night, Warner Bros.
10 | 10 | 13 | STEVE PERRY-Street Talk, Columbia 11| 9 | 10| RATT-Round And Round, Atlantic
11| 6| 8 BILLY 1DOL-Rebel Yell, Chrysalis 12110 | 8 VAN STEPHENSON-Modern Day Delilah, MCA
12| 9 [ 10 RATT-Out .Of The Cellar, Atlantic 13 (14| 7 RED RIDER-Young Thing, Wild Dreams (Rock
13 13| 8 | VAN STEPHENSON—Righteous Anger, MCA .2 (Bl
14 | 18| 8 | RUSS BALLARD-Russ Ballard, EMI-America 141271 3| JEFFERSON STARSHIP-Laying It On The Line,
5|42 < T = SCANDAL i arfiar, Epic 15|16 | 8 | RUSS BALLARD-Voices, EMI/America
16 | 15| 18 SCORPIONS—Love At First Sting, Mercury 16! 19| 3 QUIET RIOT-Mama, We're All Crazy Now,
17 128 | 19 THOMPSON TWINS—Into The Gap, Arista Pasha
18(211| 5 LITTLE STEVEN-Voice Of America, 17721 9 THOMPSON TWINS—Doctor Doctor, Arista
BLARLEE , 18| 24| 2 | BRUCE SPRINGSTEEN-Cover Me, Columbia
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U0, | ngsgrﬁgy MHNLEANDS jhitagEets. 20| 12| 10 RUSH-Distant Early Warning, Mercury
21|20 7 | WHITESNAKE-Slide It In, Geffen Al 7| 2 BESTEEING L, ({210
22 29| 3 | STEVIE RAY VAUGHAN-Couldn't Stand The | 22| 17 | 8 |  MOTLEY CRUE-Too Young To Fall in Love,
a Weather, Epic ektra
E 23|17 | &1 HUEY LE_W|S AND THE NEWS-Sports, 23120 | 5 ROGER GLOVER-The Mask, 21 Records
o Chrysalis 24130/ 8 STEVE PERRY-She's Mine, Columbia
g 24 23| 9 | PSYCHEDELIC FURS—Mirror Moves, .Columbla 25| 35| 3 | TONY CAREY-The First Day Of Summer, MCA
@ | JOHN WAITE-No Brakes, EMI-America 26| 25| 9 | PSYCHEDELIC FURS-The Ghost In You,
< | 26|25| 5 | ROGER GLOVER-The Mask, 21 Records Columbia
g 27 | 26 | 25 VAN HALEN-1984, Warner Bros. 27131 | 4 LITTLE STEVEN-Los Desaparicidos,
—~ | 28|37 2 | TWISTED SISTER-Stay Hungry, Atlantic A were
8 20 | 34 | 18 TONY CAREY—Some Tough City, MCA 28 | 46| 3 TxvtllzLEi[C) SISTER-We're Not Gonna Take It,
Li’ 30| 19| 10 DUKE JUPITER-White Knuckle Ride, Morocco 29159 2 JOHN WAITE-Missing You, EMI-America
=2 [31]|24]10 MOTLEY CRUE-Shout At The Devil, Elektra 30| 23 | 10 DUKE JUPITER-Little Lady, Morocco
32|38 3 | ELTON JOHN-Breaking Hearts, Geffen 31|22 | 16| HUEY LEWIS AND THE NEWS—Heart Of Rock
33|39 | 2 COREY HART-First Offense, EMI-America & Roll, Chrysalis
34 (27| 9 ROGER WATERS-The Pros And Cons Of 32| 26| 8 RUSH-Red Sector "A”, Mercury
as | 22| 15| S::;Z“':'”g' $°'“”:’"’d ol e Pover |2 @ | s And Easy, Geffen
Supply, g%ps :susrocig?mS yrow 34|38 | 4 STREYJrEn)RAcYB\slAUGHAN_VOOdOO Chile (Slight
36136, 7 | REM-Reckoning, .RS. 35,39 | 3 | ELTON JOHN-Sad Songs (Say So Much),
37 | 35|35 NIGHT RANGER-Midnight Madness, MCA Geffen
38 47| 2 TINA TURNER-Private Dancer, Capitol 36 40| 2 COREY HART-Sunglasses At Night, EMI-
39 | 49 ANDY FRASER—Fine, Fine Line, Island America
40131113 l JOE JACKSON—Body And Soul, A&M | 37| 33| 14 J(})\E;AACKSONJOU Can't Get What You Want,
| 41144 | 2 | PRINCE-Purple Rain, Warner Bros. )
42 W‘ BILLY SATELLITE-Billy Satellite, Capitol 22 i? 121 g';LOCNE T;;:z:::gi;‘)tzul:aT"heEE'CS .
43 [ 41 | 22 SOUNDTRACK-Footloose, Columbia Columbia R
£ | ED| {101 Gl LIRS WS b 40 [ 28| 9 | ROGER WATERS-501 AM (The Pros And Cons
4 ortrait ‘ Of Hitchhiking), Columbia
45143 3 SOUNDTRACK-Hard To Hold, RCA 41| 44 } 6 EDDY GRANT-Romancing The Stone, Portrait
46 | 45| 2 \ EDDY GRANT-Going For Broke, Portrait a2 | 18 | 15 SLADE=Run, Runaway, CBS Associated
47 | 46 | 4 | FACE TO FACE-Face To Face, Portrait 43| 36| 3 BRUCE SPRINGSTEEN-No Surrender
48 | 40 l 29 CYNDI LAUPER-She’s So Unusual, Portrait t Columbia
| 49 | 32 | 19| DAVID GILMOUR-About Face, Columbia 43| 48| 3 | RICK SPRINGFIELD-Don't Walk Away, RCA
! 50 | 33 ’ 21| HOWARD JONES-Humans Lib, Elektra 45 | 45| 6 | R.EM.-South Central Rain, I.R.S.
Top AddS 46 | 50 | 3 | PRINCE-When Doves Cry, Warner Bros.
47 | CEE@p|  SCORPIONS-I'm Still Loving You, Mercury
1 | BOX OF FROGS-Box Of Frogs, Epic 48 | 55| 2 BILLY SATELLITE-Satisfy Me, Capitol
2 THE JACKSONS—State Of Shock, Epic (12 Inch) 49 | 57 | 2 ANDY FRASER-Fine, Fine Line, Island
. 50| 51| 24 VAN HALEN-Panama, Warner Bros.
g | JOHNUWAITENo Brakes, EVII:America 51|42 | 13| STEVE PERRY-Oh, Sherrie, Columbia
4 | SCANDAL-The Warrior, Epic 52 | 37 | 4 | THE CARS-It's Not The Night, Elektra
5 | VARIOUS ARTISTS-The Official Music Of The XXIllrd 53|49 | 5 | BRUCE SPRINGSTEEN-Pink Cadillac, Columbia
| Olympiad, Columbia 54| 32 | 14| HOWARD JONES-What Is Love, Elektra
6 | ELVIS COSTELLO AND THE ATTRACTIONS—Goodbye Cruel | 55| 56 | 2 BRUCE SPRINGSTEEN-Bobby Jean, Columbia
| World, Columbia 56|58 | 2 | SCORPIONS—'m Leaving You, Mercury
7 | LITA FORD-Dancin’ On The Edge, Mercury 57 | 53 | 18 SﬁORPI(tJNS—Rock You Like A Hurricane,
arves
B g} TINA TURNEA-Private Dancer, Capitol 58| 43| 11| CYNDI LAUPER-Time After Time, Portrait
9 | MAMA'S BOYS-Mama's Boys, Jive/Arista 59 | BOX OF FROGS-Back Where | Started, Epic
_10 LTONY CAREY-:SOﬂf)Ugh City, MCA l 60Jj2 15 I NIGHT RANGER-Sister Christian, MCA
A compilation of Rock Radio Airplay as indicated by the nation's leading Album oriented and Top Track stations.
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Station: KCGL Salt Lake City

(modern music)
Contact: Richard Rees, promotion

director
Concept: Wayne Newton Toga Party
Execution: When it was announced
that Wayne Newton would be per-
forming in town at the Salt Palace,
KCGL couldn’t pass up a chance at a
tongue-in-cheek promotion. Listen-
ers were asked to state in 25 words or
less “Why I would like to toga party
With Wayne Newton.” Four were se-
lected (only 100 entered) and were
treated to a Mexican dinner, a chauf-
feur-driven limousine for the evening
and tickets to the concert. All the
lucky (?) winner had to supply was
the toga. The first place entry was
prefaced with the fact that the prize
“would be viewed in the same light as
a Vatican appointment.” Describing
Newton as “the absolute paragon of
American music,” whose “contribu-
tions have even surpassed the likes of
such immortals as Andy Williams
and Perry Como,” the clincher was
exactly 25 words: “I wouldn’t go see
Wayne Newton unless I could wear a
toga, they bought me dinner and
drove me to the concert in a
Limousine.”

* k *

Station: KWJJ Portland (country)
Contact: Jay Justice, GM

Concept: Man vs. Machine
Execution: After hearing a personal
computer “talk” (by using Digital
Equipment Corp.’s voice synthesis
program), Justice decided to use the
novelty as a station promotion. Lis-
teners were told that morning man
Mike Stone might be replaced with a

_ Pro-Motions

a dozen presidents in order and won.

She and her family will be taken to
their new abode in a former White
House staff car (a ’65 Lincoln from
the Johnson administration) after a
weekend open house to which all reg-
istrants are invited. (So much for the
carpeting.)

* Kk K

Station: WAV A Washington

(top 40)
Contact: Randy Kabrich, PD
Concept: Mercedes Giveaway
Execution: Often, when a station has
a big ticket item, listeners are left
with the feeling that they have little
or no chance to win the lone prize.
Kabrich has avoided that perception
in several ways.

Listeners are requested to send in
their Social Security number, as well
as the time they’ll be listening to the
station. Numbers are called only dur-
ing the time that the listener pledges
to be tuned in. If they respond, they
are awarded a key which may open
one of 12 chests. In each chest, a cer-
tificate good for a prize such as a
home entertainment center, car pay-
ments for a year, etc. is placed, with
one key fitting the chest containing
the title and keys to the Mercedes.
Listeners winning a key will gather in
Laurel to try their luck.

ACTIONMART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette

at (800) 223-7524.

talking computer. They were further
informed that the move would be an
economic cutback if listener response
was positive. A morning was picked
for Stone and Paul (the computer) to
co-host the show, with the audience
voting on whom they preferred.
(Some took it so seriously that they
picketed the station.)

With an operator typing in
“Paul’s” lines, the duo took turns in-
troing records and doing weather,
traffic and bits. (“Definition of a
computer? An accountant with a per-
sonality.””) Paul, with plenty of per-
sonality, imitated Humphrey Bogart
and sang “Strangers In The Night.”
Listener response was great, and the
novelty of a talking computer was
well received, but when the votes
were tallied, live personality Stone
overwhelmingly won out. (Maybe it’s
the format. Somehow we can hear
Paul introing Thomas Dolby.)

* * %

Station: KGW Portland (AC)
Contact: Christine L. Sowards
Concept: White House Giveaway
Execution: As the culmination of a
year-long birthday celebration (62
KGW is 62 this year), the King sta-
tion awarded a $150,000 home to a
listener through the Presidential
Scramble contest, running over the
past six weeks. Initially, the station
said it would be awarding birthday
presents that listeners said they
would like. The prize most requested
was a new home. The station con-
tracted with a builder to construct a
2,400 square foot replica (well, sort
of) of the White House in Beaverton,
and listeners were invited to register.
Names were called, and listeners
who responded immediately won
$62. If they wete able to name the
president in the current scramble
they’d win $1,000. And if they were
able to name the previous scrambled
presidents in the order they were giv-
en, the home would be theirs. The
winner, upon hearing her name,
rushed to the nearest phone booth at
a Safeway supermarket, unscrambled |

Aired on 50 Stations The First
Month — The Zealots 45 taken
from the album b actor with an
A bomb -~ Released Aug 84 —
Other zealot albums Lubricants
— Zealots of the Crusade
Inquiries Invited (707 8652079

100% CRUDE
RECORDS

20200 River Boulevard
Monte Rio, CA 95462
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Mad magazine has come up with a
mad campaign to broaden its loyal
reader base. Starting next weck, the
beloved humor rag will distribute the
first in a series of cassette tapes called
“The Mad Minute” to key affiliates
of the NBC, ABC and CBS radio net-
works, created especially for the air-
waves by Dick DeBartolo, Mad’s
maddest writer.

Using material written by Mad’s
regular “gang of idiots,” DeBartolo
does all the voices on such one-min-
ute bits as “Alfred E. Neuman’s
Weather Forecast,” “Mad Look At
Movie Theaters,” *“Mad’s Non-Exis-
tent Contest,” “Alfred’s Sham Jock
Catalog,” “What’s Cute & What’s
Not” and *“A Psalm For The Modern
TV Preacher.”

Since Mad publishes every 45 days
(that’s eight times a year, stupid), the
tapes will be mailed to coincide with
its printing schedule, says Miriam
Lipton, who assists the vice president
and general manager of Warner
Books, Dorothy Crouch.

“There’s no sales pitch for Mad on
any one of the tracks,” Lipton says.
“We're just trying to spread our
brand of insanity.”

She agrees that it’s “typically half-
assed” to mail the tapes solely to the
aforementioned network affiliates.
“But that’s the Mad way,” she in-
sists. ‘““Eventually, we're confident
they’ll get to the right people.”

All we can say is, “What, she
worry?”’

* * * ,

Lori Pinkerton is ready for the
marketplace. More importantly, the
marketplace is ready for women like
Lori Pinkerton.

Pinkerton, 24, makes history later
this month when she becomes the
first woman to host a national coun-
try radio show. The program is The
United Stations’ Fourth of July spe-
cial, “The Producers.”

“That’s what they tell me!” she
says. “Women have been involved as
co-announcers before, and female
country artists have been featured in
similar programming, but I believe
I'm the first woman to actually host
such a show.”

The occasion says a lot about the
music, in her view. “Women have
long been in the forefront of country
music,” she points out, “‘unlike a host
of other styles—big band, for
instance.”

“The Producers,” set to air the
weekend of June 29-July 2, brings 36
artists together to discuss the role of
country’s biggest producers, among
them Jimmy Bowen, Billy Sherrill
and Jim Ed Norman. Featured per-
formers include Barbara Mandrell,
George Jones and Charley Pride.

“I'm glad country programmers
are so broad-minded,” Pinkerton
concludes. “Obviously, the market-
place is ready for women like me

* Kk K

CBS’ RadioRadio has made a

Featured Programming

number of appointments. Frank
Murphy has been named director of
programming, and Norman Ginsberg
has been appointed director of mar-
keting and promotion. Also, Rob
Carpenter has been named manager
of marketing and promotion of the
young adult network. Black Rock
hasn’t stopped there, however. David
West has been named vice president
of RadioRadio affiliate relations, and
Manny Broussard of WAFB Baton
Rouge has been elected chairman of
its affiliate board. Other appointees
include vice chairman Paul Stagg of
WLTE Minneapolis, treasurer Bill
Smith of KOOL Phoenix and secre-
tary Dana Horner of KJZZ/KLSY
Seattle.
* * K

Alan Tobkes joined Eastman Radi-
o’s research department eight years
ago. Last week he was named senior
vice president of marketing and ser-
vices in New York. Eastman has also
upped Bruce Pollock to vice presi-
dent and office manager in Los Ange-
les. And working out of the rep firm’s
St. Louis office, Ken Gioia has as-
sumed the role of farm director in ad-
dition to his duties as office manager
... WKY Oklahoma City has joined
Nashville’s WSM for broadcasts of
the Grand Ole Opry ... Torbet Ra-
dio is the new voice of WWJF Mi-
ami/Ft. Lauderdale.

* X X

Listeners to M.J.I. Brodcasting’s
“Rock Quiz Weekend Specials” are
prepping for a chance to win a trip
for two to Hawaii, a Bic windsurfer
and a Gibson musical instrument
package during its summer schedule.
Quizzes relating to Bruce Spring-
steen (July 20-22) and the Cars (Aug.
17-19) are on the boards, with a “La-
bor Day Weekend Celebration” set
for Aug. 31-Sept. 3. Grand drawing
for the “Surfin’ Safari” promo is
Sept. 14. Says M.JL. president Josh
Feigenbaum, “We see the success
MTYV is having with these kinds of
contests, and feel they should be back
where they belong: on the radio.”
For exclusivity in your market, call
Ron Rivlin at (212) 245-5010.

* kX X

Mark Camp has joined The United
Stations as the network’s clearance
rep for the Midwest. He’ll be head-
quartered at United’s branch in
Washington . .. Westwood One has
signed Journey to a 30-month pact,
during which the syndicator’s mobile
studio will record a live performance
by the group on their upcoming tour
for broadcast through the end of
1986 . . . Gil Fox, formerly morning
news anchor for the ABC FM Net-
work, has moved over in the same
slot to the ABC Contemporary Net-
work. Mary Margaret Myers, mov-
ing from mornings, now anchors
Contemporary’s midday newscasts.

LEO SACKS

He’s Back! and
He’s Gotta Smash!

DOC HOLIDAY

and his Soul Survivors

w Hi

«JUST MY IMAGINATION”

no Dream Machine Records

arl Lauderdale, FL

Below is a weekly calendar of up-
coming network and syndicated music
specials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

June 25, David Gilmour, Rockline, Global
Satellite Network, 90 minutes.

June 25-29, Moe Bandy, Joe Stampley,
Ralph_Emery Show, The Musicworks, five
hours.

June 25-July 1, .38 Special, Off The Re-
cord Special, Westwood One, one hour.

June 25-July 1, Manhattan Transfer, Pop
Concert, Westwood One, one hour.

June 25-July 1, John Conlee, Live From
Gilley's Westwood One, one hour.

June 25-July 1, Bobby Womack, Special
Edition, Westwood One, one hour.

June 25-July 1, Sylvia, Country Closeup,
Narwood Productions, one hour.

June 25-July 1, Tony Bennett, part two,
The Music Makers, Narwood Productions,
one hour.

June 29-30, Chicago, The Hot Ones, RKO
Radioshows, one hour.

June 29-July 1, Huey Lewis & the News,
Superstars Rock Concert, Westwood One, 90
minutes.

June 29-July 1, San Francisco Bands,
Rock Chronicles, Westwood One, one hour.

June 29-July 1, Comic Strips, Dr. De-
mento, Westwood One, two hours.

June 29-July 1, Greg Kihn, Joe Jackson,
Rock Atbum Countdown, Westwood One, two
hours,

June 29-July 1, Rockwell, Jermaine Jack-
son, The Countdown, Westwood One, two
hours.

June 29-July 1, Don Williams, Solid Gold
Country, United Stations, three hours.

June 29-July 1, Earl Thomas Conley, The
Weekly Country Music Countdown, United
Stations, three hours.

June 29-July 1, Frankie Laine, The Great
Sounds, United Stations, four hours.

June 29-July 1, Four Tops, Dick Clark's
Rock Rolt & Remember, United Stations, four
hours.

June 29-July 1, Culture Club, Rick Dees’
Weekly Top 40, United Stations, four hours.

June 29-July 1, Black Sabbath, Captured
Live!, RKO Radioshows/P.G. Productions,
one hour.

June 29-July 2, Fourth Of July Summer
Beach Party with Motels, Go-Go's, Sly & the
Family Stone, United Stations, three hours.

June 29-July 2, The Producers with Jimmy
Bowen, Tom Collins, Jim Ed Norman, United
Stations, three hours.

June 29-July 4, From Britain With Love,
The Continuing British Invasion, DIR Spe-
cial, DIR Broadcasting, twelve hours.

June 29-July S, Motley Crue, Metalshop,
MJI Broadcasting, one hour. 5

June 30, Roy Orbison, Sofid Gold Saturday
Night, RKO Radioshows, five hours.

June 30, Salute To Summer, Supertracks,
Creative Radio Network, three hours.

June 30, Lee Greenwood, Country Music’s
Radio Magazine, Creative Radio Network,
two hours.

June 30, Beach Boys Special, Creative Ra-
dio Network, three hours.

June 30, Alabama, Larry Gatlin & the Gat-
lin Brothers, Oak Ridge Boys, Silver Eagle,
ABC Entertainment Network, 90 minutes.

June 30, Jefferson Starship live concert,
Ali-American Rock & Roll Party, part one,
ABC Youth Radio Network, 90 minutes.

June 30, Ringo's Yellow Submarine, ABC-
FM Network, one hour.

June 30-July 1, Vern Gosdin, Alabama, Lee
Greenwood, Sylvia, Lee Arnold On A Country
Road, Mutual Broadcasting, three hours.

June 30-July 1, Dick Clark’s National Mu-
sic Survey, Mutual Broadcasting, three
hours.

July 1-7, Bananarama, Rock Over London,
Radio International, one hour.

July 2, Red Rider, Rockline, Global Satel-
lite Network, 90 minutes.

July 2-8, Bellamy Brothers, Country Clo-
seup, Narwood Productions, one hour.

July 2-8, Vern Gosdin, Ralph Emery Show,
Musicworks, five hours.

July 2-8, Cab Calloway, The Music Mak-
ers, Narwood Productions, one hour.

July 4, Willie Nelson July 4 Picnic, Cre-
ative Radio Network, three hours live.

July 6-7, Jefferson Starship, The Hot
Ones, RKO Radioshows, one hour.
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ALMOST PARADISE,. LOVE THEME FROM FOOTLOOSE
Mike Rene And Ann Wilsan, Columbiz 3508418 (Enzgn, BMI) R

These are the mest popular Adult Contemporary singles based on
radio air play and listed in rank order.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

TIME AFTER TIME

Cyndi Lauper, Portrait 37-04432 (Epic) (Reilla, BMI/Dub Notes, ASCAP)
IF EVER YOU'RE IN MY ARMS AGAIN

Peabo Bryson, Elektra 7-69728 (Almo/Prince Street, ASCAP/Snow/Dyad,
BMI

BELIEVE IN ME

Dan Fogelberg, Full Moon/Epic 34-04447 (Hickory Grove/April, ASCAP)
LET'S HEAR IT FOR THE BOY @

Deniece Williams, Columbia 38-04417 (Ensign, BMI)

SELF CONTROL

Laura Branigan, Atlantic 7-89676 (Edition Sunrise/Careers, BMI)
JUST ANOTHER WOMAN IN LOVE

Anne Murray, Capitol 5344 (Southern Nights, ASCAP)

SAD SONGS (SAY SO MUCH)

Elton John, Geffen 7-29292 (Warner Bros.) (Intersong, ASCAP)

WHEN WE MAKE LOVE

Alabama, RCA 13763 (WB/Two Sons/Welbeck/Third Son, BMI}

IT'S A MIRACLE

Culture Club, Virgin/Epic 34-04457 (Virgin, ASCAP/Pendulum/Warner-
Tamerlane, BMI)

ALIBIS

Sgrcgio Mendes, A&M 2633 (Snow, BMI/T. Mac, PRS/Bibo/Welk/Welbeck,
ASCAP)

DISENCHANTED

Michael Martin Murphey, Liberty 1517 (Choskee
Bottom/Kahala/Timberwolf, ASCAP/BMI)

YOU CAN'T GET WHAT YOU WANT

Joe Jackson, A&M 2628 (Pokazuka/Almo, ASCAP)

SIMPLE

Johnny Mathis, Columbia 38-04468 (Blackwood, BMI/April, ASCAP)
STUCK ON YOU

Lionel Richie, Motown 1746 (Brockman, ASCAP)

A LITTLE LOVE

Juice Newton, RCA 13823 (Cement Chicken, ASCAP)

PRIME TIME

Alan Parsons Project, Arista 1-9208 (Woolfsongs/Careers, BM!)

| PRETEND

Kim Carnes, EMI-America 8202 (Zomba, ASCAP)

EYES THAT SEE IN THE DARK

Kenny Rogers, RCA 13774 (Gibb Bros.Music/Unichappell,BMI)
AGAINST ALL 0DDS (TAKE A LOOK AT ME NOW)®

Phil Collins, Atlantic 7-89700 (Golden Torch, ASCAP/Hit And Run, PRS)
| CAN DREAM ABOUT YOU

Dan Hartman, -MCA 52378 (Multi-Level, BMI)

THE LONGEST TIME

Billy Joel, Columbia 38-04400 (Joel, BMI)

HELLO

Lionel Richie, Motown 1722 (Brockman, ASCAP)

FAREWELL MY SUMMER LOVE

Michael Jackson, Motown 1739 (Stone Diamond, BMI)

JUMP (FOR MY LOVE)

Pointer Sisters, Planet 13780 (RCA) (Welbeck/Stephen
Mitchell/Anidraks/Porchester, ASCAP)

GOD BLESS THE US.A.

Lee Greenwood, MCA 52386 (Music Corp. Of America/Sycamore Valley,
BMI)

A CHANCE FOR HEAVEN

Christopher Cross, Columbia 38-04432 (New Hidden Valley/Another Page,
ASCAP/Carole Bayer Sager, BMI}

BORDERLINE

Madonna, Sire 7-29354 (Warner Bros.) (Likasa, BMI}

THEME FROM ST. ELSEWHERE

Dave Grusin, GRP 3005 (Minsey/Roaring Fork, BMI)

HOLD ME

Teddy Pendergrass And Whitney Houston, Asylum 7-69720 (Elektra)
(Prince St./Almo, ASCAP/DeCreed/Music Corporation Of America, BMI})
| JUST CAME HERE TO DANCE

Peabo Bryson/Roberta Flack, Capitol 5353 (Hall Clement, BMI)
SECOND CHANCE

Paul Anka, Columbia 38-04407 (Squwanko/Foster Frees, BMI/Genevieve,
ASCAP)

| STILL DO

Bilt Medley, RCA 13753 (MCA, BMI/Alabama City, ASCAP)

WHAT'S LOVE GOT TO DO WITH IT

Tina Turner, Capitol 5334 (Chappell/Irving/Good Single, ASCAP/BMI)
DOCTOR! DOCTOR!

Thompson Twins, Arista 1-8203 (Zomba)

STILL LOSING YOU

Ronnie Milsap, RCA 13805 (Lodge Hall, ASCAP)

TAKING IT ALL TOO HARD

Genesis, Atlantic 7-89656 (Pun/Warner Bros., ASCAP)

THERE'S NO EASY WAY

James Ingram, QWest 7-29316 (Warner Bros.) (ATV/Mann & Weil, BMI)
OH, SHERRIE

Steve Perry, Columbia 38-04391 (Street Talk/April/Random Notes,
ASCAP/Pants Down/Phosphene, BMI)

TERMS OF ENDEARMENT

Michael Gore, Capitol 5334 (Ensign, BMI)

| CRY JUST A LITTLE BIT

Shakin' Stevens, Epic 34-04338 (Colgems/EMI, ASCAP)

DON'T ANSWER ME

The Alan Parsons Project, Arista 1-3160 (Woolfsongs/Careers, BMI)
MYSTERY

The Manhattan Transfer, Atlantic 7-89695 (Rodsongs/Almo, ASCAP)
VICTIMS OF GOODBYE

Sylvia, RCA 13755 (Tom Collins/Collins Court, BMI/ASCAP)

TO ALL THE GIRLS I'VE LOVED BEFORE @

Julio Iglesias And Willie Nelson, Columbia 38-04217 (April/Casa Dawid,
ASCAP)

WE'RE GOING ALL THE WAY

Jetfrey Osborne, A&M 2618 (Dyad)

LOVE WILL SHOW US HOW

Christine McVie, Warner Bros. 7-29313 (Alimony, BMI/Cement Chicken,
ASCAP)

HOLD ME NOW

Thompson Twins, Arista 1-9164 (Zomba)

B-B-B BURNIN' UP WITH LOVE

Eddie Rabbitt, Warner Bros. 7-29279 (DebDave/Briarpatch, BMI)
FRIEND OF A FRIEND

Amanda Homi & Brian Jarvis, GRP 3004 (Morgan Ames/Desert
Planet,'Roarinj: Fork, BMI)

O Bullets are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
@ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording

Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).
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SIX LONG ISLAND STORES

Retailing

Tape King Boosts Modell’s Sales

By FRED GOODMAN

NEW YORK—Picture the Long Is-
land record buyer: You might envi-
sion an affluent teenager blasting
Ozzy Osbourne tapes until his maid’s
ears bleed. But when Warren Ross-
man, who runs Tape King’s six
leased Modell’s Department Store
record shops, thinks of Long Island,
he comes up with a completely differ-
ent picture.

“We're not a record store,” de-
clares Rossman. “We’re a store that
sells records. People come through
here on their way to buy a lawn-
mower, and we sell them a lot of im-
pulse items.

“I know the labels and other retail-
ers have written off that consumer,
but there are a lot of people out there
who still want recordings by the Bos-
ton Pops and the 101 Strings. It
seems like I'm always out of Tony
Martin records.”

Since taking over the six Nassau
and Suffolk County outlets two years
ago, Tape King has boosted business
by more than 40% and topped the $2
million figure with departments that

average 1,300 square feet. Rossman,
who was handling Modell 30 years
ago when he began his career with
Merco Enterprises, says that the key
ingredient in the Turnaround is ad-
dressing the region’s customers.

“We’re doing more specialization
than our predecessors,” he says.
“The previous people were merchan-
dising the departments like a rack ac-
count. We've attempted to tailor our
six stores to each community and its
ethnic mix.”

Each outlet offers a full line of rec-
ords and accessories, including T-
shirts and caps, and Rossman esti-
mates that the departments do better
than 55% of their business in front-
line music product. Accessories and
T-shirts account for 18% of total
sales, with cutouts commanding an
impressive 16% share. Blank tapes
and 45s each pull a 5% share.

Describing the music product mix
as “a full-line MOR, rock and coun-
try” selection, Rossman says the only
product he has stayed away from is
jazz and classical, since Modell’s ca-
ters to mass consumers and home-

owners. “We're real big on aerobics
and children’s records,” he adds.

With multi-faceted wholesaler
Tape King as their parent company,
the Modell’s record departments
have no trouble keeping the racks
filled with the kind of budget and
front-line mix their customers want.
“QOur stock is replenished every day,”
says Rossman.

But dealing with the frequently ig-
nored family trade has been both a
boon and a bane for Rossman.
**We’ve been picking the corners,” he
says. “There are a lot of family buy-
ers who are always in their car and
want $5.98 Boston Pops and MOR
tapes. That’s their music, and that’s
the kind of stuff we dig out.

*But a lot of people in the industry
have given up on that consumer,” he
continues. ““And because we’re on
Long Island, we get no coverage. The
salesmen don’t come out here, so
how do they know what’s going on?

“Long Island has been a neglected
market. It's sad when I can’t even get
display material, because I know we
can do even more with a little help.”

Record Bar’s Shanley Takes Aim At Theft

By JOHN SIPPEL

LOS ANGELES—Though 39-
year-old Bill Shanley's newly created
slot among executives at Record Bar
headquarters in Durham, N.C. is
“loss prevention manager,” his re-
sponsibilities will, in time, extend to
advising employees personally about
home and car security and even their
safety when they are leaving a mall
store after dark.

It is believed that Shanley is the
only executive now being employed
by a major U.S. record/tape chain to
combat loss, both external and inter-
nal. The late Lee Hartstone of the
Wherehouse/Big Ben’s stores did
hire a person to combat theft about
five years ago, but that individual re-
mained for less than two years.

Shanley is an important cog in a
program designed to make Record
Bar employees’ lives more pleasant.
The program was established two
years ago by human resources direc-
tor Arlene Bergman and Ron
Cruickshank, then a consultant to
the chain and now its president.

Shanley, a police officer for five
years in Oxnard, Calif. with a degree
in the administration of criminal jus-
tice from Laverne (Calif.) Univ., and
a former regional security manager

for the 208 Revco Drug stores, says
that when inventory shortages are
discovered in a store, accounting, in-
ventory control, personnel, finance
and operations are alerted. He envi-
sions sessions at which these depart-
ments and perhaps a regional super-
visor confer to study the loss profile.

“I see a coordinated plan,” he says.
“*Most companies would have each
department conducting its own re-
search. First, we all sit down and get
opinions from each other on why the
high shrinkage {is taking place].
Then follow personal talks with that
store’s employees, mall security
where the store is located and maybe
even local police. The department re-
sponsible within the Bar’s home ad-
ministration must check physical in-
ventories taken in the past, paper
covering returns and shipments over
the past year and other related data.”

From such continual study, Shan-
ley will produce a loss profile report,
which will eventually become a print-
ed form. He anticipates setting up a
data base, and intends to work
through the 20 district supervisors,
with whom regional meetings have
been slated.

Shanley  considers  employee
awareness the most essential factor in
the prevention of loss. He will travel

e

extensively at first, and by the sum-
mer of 1985 hopes to have ready a
video presentation that will train em-
ployees on security matters, with a
manual to complement it.

“My feeling is, the best loss pre-
vention is employee awareness. Our
employees are already involved, so
we are a step ahead,” he says. “I
shopped at Record Bars before being
offered this job. I was impressed by
physical layouts that stress visibility.
Our employees have great customer
relations. They greet customers; they
verbally offer their assistance; they
mingle among the customers. These
are the deterrents to the thief who is
surveying the store to locate the hot
albums he can sell readily.”

QUARTZ PRECISION

Foowres Five sunchons - Doy, Date. Houn Minues and SeConds

“Tome is on my side”

NewProducts |

QUARTZ PRECISION

WATCH

Tolt Time with Yout
Rolling Stones Watch.
Features Five Funcfions -
Day, Date, Houm. Minutes
and Seconds.

e

98 Coams

e s om 7Y 4

Camex, a division of the New York-based Camerica Company, introduces
its line of Rolling Stones time pieces. Both the digital clock and wristwatch
carry a suggested retail price of $8.98 and feature the group’s logo.

Savoy, Haverhill, Mass., introduces the Dustbuster record cleaner kit.
Packaged in small counter-top displays, each bottle carries a suggested
retail price of $3.95.

On Target

Music Video Looming Larger Than Ever

By MIKE SHALETT

A few months ago, a Wall Street
company made a big splash when it
predicted that the sale of music video
for home consumption will be a bil-
lion dollar industry by 1988. Well, re-
tailers, hold onto your hats. The lat-
est Street Pulse survey data indicates
that Wall Steet may have understated
the speed with which music video
could become big business. If you
own a record store, the consumers
and potential consumers of music
video are already marching through
the aisles of your store—in droves.

Fewer than 10% of American
homes currently have a VCR. But
the precentage of active record buy-
ers who have a VCR at home is a
startling four times that high. In our
most recent survey, conducted this
May, we found that the percentage of
the record consumers we questioned
who said that they owned a VCR was
37.2%.

What’s more, these record buyers
are already paying for music video. A
total of 27.8% of the VCR-owning
record purchasers responded that
they buy prerecorded music video
programming, while 50.5% said

www americanradiohistorv.com

“On Target” is a bi-weekly feature
to help readers understand more
about consumer buying habits and
trends. The column is based on retail
research conducted by the Street Pulse
Group, a New York-based music in-
dustry marketing consultancy of
which Mike Shalett is president.

For its primary retail survey tech-
nique, Street Pulse distributes packets
containing questionnaires and prod-
uct to 50 retail stores around the
country. A packet is handed out ran-
domly to a consumer immediately af-
ter he or she has paid for a purchase,
and a 32 coupon, good for the con-
sumer's next purchase at the store, is
the motivation for completing the
questionnaire. The average survey in-
corporates over 700 respondents, a
sample equal to those used by Gallup
or Roper in their polls on political
issues.

they rent it.

The implication is clear. But who
is the music video consumer, and
how do you reach him or her?

First of all, the music video con-
sumer is overwhelmingly likely to be
looking for product in the VHS con-

figuration. Only 13.8% of the owners
we polled said they had Beta ma-
chines, while 83.3% said they owned
VHS recorders.

But are music video consumers
older than record consumers? Are
they more likely to be male or fe-
male? What media do they respond
to? Well, surprisingly, music video
followers are your average record
buyer. That would mean that a little
more than 70% of the record con-
sumers who have VCRs are 12- to 24-
year-olds.

You may wonder where a 12-year-
old gets the money to buy a VCR.
Obviously, he doesn’t. He's telling us
he has access to one at home.

Video consumers are slightly more
likely to be male than the average
record buyer. In fact, over two-thirds
are male. But this is very close to the
ratio for record buyers overall.

What’s the strongest medium on
which to reach these consumers? It
will come as no shock that the an-
swer is television. First of all, music
video consumers are more likely to be
watching MTV than the average rec-
ord buyer; 52.7% watch the channel,
as opposed to only 44.4% of normal

(Continued on page 22)
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This listing of new LP/Tape releases is designed
to enable retailers and radio programmers to be
up-to-the minute on available new product. The
following configuration abbreviations are used:
LP—album; EP—extended play; CD—Compact
Disc; CA-—cassette; 8T—8-track cartridge;
NA—price not available. Multiple records and/
or tapes.in a set appear within parentheses fol-
lowing the manufacturer number.

POPULAR ARTISTS

AUSTEN, SETH
Appalachian Fiddle Tunes for Finger
Style Guitar

LP Kicking Mule KM 174 .. .. ..$8.98
BALL, TOM, & KENNY SULTAN

Who Drank My Beer

LP Kicking Mule KM 176 ...........$8.98

BIGGS, MARK

Season Of The Dream
LP Kicking Mule KM 221

BRONZ
Taken By Storm

LP Bronze/lsland 901661 (WEA). .

CA 90166 4 .

FATBACK
Phonenix

LP Cotillion 90168 1 (WEA) .

CA 30168 4.

GENERATION BAND

Call Of The W|Id
LP TBA . .

HEARTSMAN JOHNNY
Music Of My Heart
LP Cat 'n Hat Records - .

McGUFFEY LANE
Day By

Day
LP A!Ian!nc 901 551 (WEA)

CA 9015

New LP/Tape Releases

$8.98

SIGERSON, DAVITT

Falling In Love Again
LP Island 80165 1 EA)

CA 901654 ... .. b
SIXTEEN CANDLES
$8.98 Soundtrack
5898 LP MCA MCA 36012
CA MCAC 36012 .....
STEPHENSON, VAN
.....58.98 Righteous anger
$8.98 LP MCA MCA 5482 .
CA MCAC 5482..
STREETS OF FIRE
..NA Soundtrack
LP MCA MCA 5492
CA MCAC 5492..
_NA WHAT IS THIS
Squeezed
:.:P San Andreas SAR 36011 (MCA)
$8.98 A SARC 36011
$8.98

$8.98

..$8.98

M
@
(o]0}
oo

$8.98
8

$8.98
$8.98

$8.98
$8.98

(Contmued on page 22)
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Pop Albums
CHART RESEARCH PACKAGES

The definitive lists of the best-selling albums vear by vear.,
through the entire history of the Top LPs charts.

Based on the authoritative statistical research of the
music industry’s foremost trade publication

THREE TITLES AVAILABLE:

Number One Pop Albums, 1947 through 1983. Lists
Billboard issue date, title, artist and label of the number one
album of each week. $50.00.

Top Ten Pop Albums, 1949 through 1983. Lists title,
artist and label of every album which reached number 10
or higher on Billboard’s Top LPs chart. Listed alpha-
betically within each year. #1 albums are indicated. $50.00.

Top Pop Albums Of The Year, 1956 through 1983.
The annual listings of the top albums of the vear in rank
order. as published in Billboard's vear-end special issues.
Inclues title, artist and label for each entry. $50.00.

Individual vearly lists may also be purchased separately;
see coupon below. $5.00 per list.

Biliboard Chart Research
Attn: Barbara DeMana
1515 Broadway
New York, NY 10036

Please send me the following Billboard Chart Research
Packages:
B-1 O Number One Pop Albums @ $50.00

B-2 O Top Ten Pop Albums @ $50.00
B-3 O Top Pop Albums Of The Year @ $50.00

0O Individual vearly lists from_ (please
list book code number) for
(please list vear(s) desired.)

Check or money order is enclosed 1n the amount of:

$_

tSorry. no C.O.D. or hllhng

Name: o
Company _
Address: . ) _ B

City. Srate. Zip:

Overseas air mail rates available upon requesi

| For full details call:
Ron Wiliman in N.Y. (212) 764-7350

Diane Daou In L.A. (213) 859-5312 or
any Billboard Sales Office around the

"m 1 | —
+I:-l'_1 'g' \
- F\""-_

Issue Date: September 1
Ad Deadline: August 13

W Billboard

1515 Broadway N.Y., NY 10036

The intemational Ne
of Music and Home
Entertainment
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SOFTWARE CHART ANALYSIS

Retailing

Gorlin’s ‘Choplifter’ Still Airborne

Dan Gorlin, the author of “Chop-
lifter,” wavered between careers in
music and computer programming
before finally deciding to become an
entertainment computer software de-
signer. He works on projects for Bro-
derbund Software, based in San Ra-
fael, Calif.

“Choplifter,” which took Gorlin
about a year to create, stands at num-
ber nine on this week’s entertainment
chart. A frontrunner among enter-
tainment programs, it is widely re-
garded as a classic. It has maintained
its popularity over the last three
years for its game action, and its
high-level graphics can still compete
among the current plethora of titles.

Gorlin says that his penchant for
programming comes from high level
technical training he received at the
Rand Corp., where he worked as a
computer programmer. Also contrib-
uting to his succcess is the musical
training he received during college.

His music and computer expertise
have taught him how to combine en-
tertainment and new technology, he
says. “I can’t understand how or why
‘Choplifter’ became a classic. Maybe
because it is the kind of game where

you identify with the characters.”

Although sequels have become a
trend for top sellers in the computer
field, Gorlin says that there will
probably be no sequel for ‘“Chop-
lifter.” However, he has developed a
second title, “‘Airheart,” which took
him nearly two years to design. Most
designers say that the average devel-
opment time for a product is six to
nine months.

Gorlin describes “Airheart” as a
blend of arcade action, a board game

and a simulation package. It utilizes
3-D graphics and is themed around a
water planet where players control a
hovercraft that slides across the
ocean depicted on the computer
screen.

The game will be released from
Broderbund this summer. According
to Gorlin, “People will recognize a
certain style to this program. They
may notice similarities between this
game and ‘Choplifter’.”

FAYE ZUCKERMAN

NewLP/TopeReleases.

| BLACK
EARONS
Hear On Earth
LP island 90159 1 (WEA)........... $8.98
CA901594.............vnnnn. $8.98
KOKO-POP
LP Motown 6096 (MCA) ............ $8.98
CAB096MC ............ceeeennnn. $8.98
JACKSON, MICHAEL
Farewell My Summer Love
LP Motown 6101ML (MCA)......... $8.98
CABI0IMC ... $8.98

JACKSON, MICHAEL & JACKSON 5
14 Greatest Hits (Picture Disc)

LP Motown 8099mlI (MCA) ....... 81298

oak grain finish.

SEND FOR FREE CATALOG
lEﬂ]/

“'W00D" YOU LIKE TO STACK UP
PROFITS?

o All wood construction in beautiful walnut, teak and

o Many designs and styles to choose from.

o Complete selection for all your customers’ audio,
video tape and LP needs.

e Our full color package designs show each rack in use.

Calf Us Today: TOLL-FREE TO ORDER (800) 526-1366
Or in NJ. (201) 429-8600 - Telex
60 West Street - Bloomtield. N.J. 07003

No. 133126

YOU CAN'T SELL

OUR BUTTONS
they sell themselves!

We have a huge selection of the hettest
uck & roll amsu comdy sayings.
3 Stooges, Little
Rascels, etc) amd many other
categories to choose from. Our tully
liconsed buttons ars guarantesd,
shipped in 48 s, and serviced
promptly. A beautiful lucits counter
display is just one, among a variety of
displays available Call Button-Up for
your frea. full color button catalog.

toll free 1-800-521-1622

Button-Up Company
22120 Ryan Rd.
Warren, Michigan 48091
313-756-2530

MASS PRODUCED
PHOTOS
Genuine Glossy
Photographs
from your original
photo or

negalive

Brochuwre & Samples

fram plant nearest yow
MASS PHOTO CO.
1315-8 Waugh
Houwston, T 77018

JACKSON 5
The Great Love Songs
LP Motown 5346ML (MCA)......... 85.98
CAB346MC ....................... $5.98
JACKSON, MICHAEL
The Great Love Songs
LP Motown 5345ML (MCA) ......... $5.98
CAB345MC....................... $5.98

JACKSON, MICHAEL & JACKSON §
18 Greatest Hits
CA Motown 6 100MC (MCA) .. .... $12.98

ROBINSON, SMOKEY
ssar
LP Tamla 60987TL (Motown/MCA). .

.88.98
CAB098TC.............oiiiinnn. $8.98
SHANGO
Shango Funk Theology
LP Celluloid CELL 6100 {Mess
Distributing). . ............. ...l $8.9
COUNTRY

GREENWOOD, LEE
You've Got A Good Love Comin’

LPMCAMCAS488 ................ $8.98
CAMCACS488.................... $8.98
WILLIAMS, DON
Cafe Carolina
LPMCAMCAS5493 ................ $8.98
CAMCACS5493.................... $8.98
JAZZ
JERRY TACHO|R QUARTET
LP 1. TI JL 012 (Allegiance) ......... $8.98
........................ $8.98

LIPSIUS, FRED
Distant Lovers

LP L.T.I. JL 014 (Allegiance) ......... $8.98

CAJCO14 ........ ... $8.98
WINDOWS

LA I.T.I. JLO21 (Allegiance)......... $8.98

(FIISE@HY coaasoccnaaaosonaaacosaa $8.98

To get your company’s new album and
tape releases listed, either send release
sheets or else type the information in
the above format on your letterhead.
Please include suggested list price
whenever possible. Send to Kim Free-
man, Billboard, 1515 Broadway, New

Dwersnﬁcatlon Works
. For Video Dealer Pierce

|

By EARL PAIGE

TAMPA — Veteran single-unit
video specialty dealer Gail Pierce is
holding her own in an increasingly
competitive market here by diversify-
ing. She’s parlaying her hardware in-
ventory by moving into video
production.

At the same time, Pierce is exploit-
ing software niches ignored by com-
petitors, including video cartridge
games. She claims her five-year-old
Video Exchange Unlimited is about
the only place in the market where
people can buy or rent game titles.

Pierce has other tactics for ward-
ing off six other video specialty com-
petitors and video rental by four area
grocery chains. She’s beefing up Beta
selections and buying as much CED
disk inventory as she can.

Pierce, interviewed by phone from
her suburban Branden store, says she
is fully recovered from a serious ill-
ness that lasted six months. But she
recently faced another setback when
a satellite outlet was cleaned out by
burglars. She had to resign from her
elected post as a director of the Video
Software Dealers Assn., she says, to
concentrate on putting everything
back together.

Already a Sylvania dealer, Pierce
is fortunate in that longtime manager
Jim McCabe is technically astute in
video and has been helpful in setting
up a production wing. “We’re not
fully professional, but we’ve got a lot
of neat things, like a special effects
generator, a four-head VCR unit
with Dolby sound and so on,” Pierce
reports of the fledgling arm. “We’ve
done graduations, recorded plays; we
even did a promotion for Arabian
horses. We're starting to get calls to
do parties and music groups.”

The production work goes hand in
hand with Pierce and McCabe’s pa-
tient handling and tutoring of new
VCR owners. As an example, she
mentions one customer who was sold
a VCR “and had no instruction at all.
I'll make more profit from the acces-
sories he needs than the dealer did
who sold the recorder and camera.”

One of the first specialty dealers to
move aggressively into video games,
Pierce is staying away from computer

software at this point. “It started out
with the instability video games end-
ed up with,” she says. She is now
buying up closeout lots of video
games.

Overall, she has re-categorized the
home video inventory of 3,000 VHS
and 1,000 Beta titles. “I have a sale
section now,” she says, “and also a
section for music video and another
for exercise product.”

Convinced that there will always
be a rental market, Pierce has recent-
ly overhauled rental fees. “Our club
is $49.95 a year with $20 renewal, but
I no longer give a free movie for join-
ing,” she says. “Our movies are $1,
$2 and $3.” There is no late charge,
just another day’s fee. “Jim says we
rent about 1,000 pieces on Fridays
and another $1,000 on Saturdays.”
Sunday, when the store is closed, is
considered a free day.

Product is categorized by popular-
ity. Examples of the three categories

include: $1, “Dracula”; $2, “Blade
Runner”; and $3, “Terms Of
Endearment.”

" “It used to be we wouldn’t rent to
non-members. Now we do if they
have a deposit,” Pierce adds.

Surveying the current competitive-
ness in a market with a population of
85,000, Pierce notes that there are six
other video specialty stores, with a
Curtis Mathes outlet the newest.
“One store had only 150 titles,” she
says. “That’s good for me.”

While record/tape chains nearby
have yet to offer video, four local gro-
cery chains rent movies: Albertson’s,
Winn-Dixie, U Save and Cash & Car-
ry. “Some rent for $3-$3.50,” says
Pierce. *“One has only 75 movies. One
has a time-stamp machine. Custom-
ers tell us if they’re even one minute
late there’s another day’s charge.
This is all good for us.”

York, N.Y. 10036.

® Continued from page 22

record buyers. Secondly, music video
consumers are more likely to be
watching non-MTV rock video
shows like “Friday Night Videos,”
“Night Flight” and “Night Tracks”
than the normal record purchaser.

Radio is also a ferociously impor-
tant medium for influencing the mu-
sic video consumer’s interest in pur-
chasing a product. But just like the
average record buyer, the video mu-
sic consumer’s favorite radio format
is AOR, with 41.6% of music video
fans preferring AOR, versus only
29.1% for top 40. And music maga-
zines can have a greater influence on
the music video consumer than they
have on the average record
consumer.

What about the record-buying
habits of the music video consumer?
Do these people buy more records
and tapes than our survey average?
Are they the vinyl music junkies who
must have everyting? No! They buy
just about the same amount of prod-
uct as our average record buyer.

www.americanradiohistorv.com

assettes are*‘Fully Visible”
& “Plifer-proof” in the
“Qulck-Vue Dlsplayer

Your store can attract and promote im-
pulse buying with our unique designs in
"‘cassette” and 8-track merchandising.
Customers can see each tape and flip
through the selections as simply as turn-
ing pages in a book, browsers become
buyers!!!

creanve Sore
equipment, INC

(214) 3"563-5869

P.0. Box 933  Terrell, Texas 75160

AAA XA A AR AT AN A AN
AS SEEN ON T.V.

““The Wortd Famous™

**This years hottest item. ..
“Best selling item | have next to
the Michael Jackson T-Shirt.”

Allan Bell
Traders Village - Dallas, TX
# MADE IN US.A. « NAND DECORATID WITH
OVER 1000 GUITTERING APPLIQUES +
* AS LOW AS $10.00 DOZEN +
# FREE X STORE MSPLAY + FREIGHT PRE-PAID

% % CALL NOWTIT & *

214-888-1080

TV PRODUCTS aivisiea G.A.M.C.
3001 LB) Fresway, Suite 213
Dallas, Texas 75234
AAAAA A A AR AN AR

* % % % % % % % % % % % % % % % % %
* % % % % % % % % % % % % % % %

COMING SOON ...

%
¥t KidS

PATTY DOW

For information, please contact:

Cyciops Records Inc.,
30 Waterside Plaza, Suite SF
New York, N.Y. 10010
212-685-2937
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Noyv
Playing-
Prices Cut On

Slow-Moving
Software Titles

By FAYE ZUCKERMAN

It is becoming increasingly evident
that a shakeout in the home comput-
er software industry is underway.

Mass merchandisers have already
hoisted discount bins for select soft-
ware titles in a manner reminiscent of
the video game era. Computer soft-
ware firms have given the go-ahead
for their representatives to begin of-
fering low prices on titles that are not
selling. An $8 price point for old ti-
tles is rapidly becoming the standard
rather than the exception.

Datamost is one of the home com-
puter software firms that has started
to discount many of its older titles in
hopes of cleaning out a stuffed ware-
house. The Chatsworth, Calif. com-
pany also reports that it is going
through massive restructuring. It has
been holding a series of meetings
with creditors.

According to Dean Marion, a vice
president for the firm, “We are not
the only company dumping product.
Our reps say they see our competitors
doing the same thing.”

Datamost’s game plan is to close
out its catalog titles and hope that the
approximately 40 titles will sell dur-
ing the holiday season. “By next
summer, the products will have
flushed through and we will begin to
bring out new titles,” Marion says.

For now, the company has cut
back on research and development
for computer products and will likely
introduce less than six new products
in the last half of this year. Data-
most’s more profitable computer
book business will become the prima-
ry focal point for the company, Mar-
1on says.

Marion characterizes the home
computer business as being at a
standstill. “Something has to come
along to rekindle sales. Right now it’s
Apple and Commodore, and those
sales are not yielding the kind of in-
stalled base required to support all
the software being made available,”
he notes.

It is estimated that nearly 8,000
software titles are being made avail-
able today. Of these titles, only about
the top 100 are sold through the com-
puter software and hardware special-
ty stores, according to Marion.

He adds, “*There is a finite amount
of shelf space out there. At one time
we thought it was infinite.”

Datamost, one of the oldest com-
puter software companies, burst onto
the scene in the early ’80s. At its
height, it introduced some 40 soft-

(Continued on page 24)
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1 1 | 24 | FLIGHT SIMULATOR il Sublogic Simulation Package o ° L]
2 2 39 | LODE RUNNER Broderbund Arcade-Style Game ° (22
3 | 4 | 4 | SUMMER GAMES Epyx Arcade Style Sports Game ] ] ° °
4 7 38 | EXODUS:ULTIMA iHl Origins Systems Inc. Fantasy Role-Playing Game L
5 | 13 | 39 | WIZARDRY Sir-Tech Fantasy Role-Playing Game °
6 6 32 | FLIGHT SIMULATOR Microsoft Simulation Package °
7 11 | 25 'éllj;‘ll)ug(f %‘ag_%c%%? RRY Electronic Arts Arcade Style Sports Game - ° L L
8 | 9 |39 | ZORK! Infocom Text Adventure Game ® L ] ° ° ° i ®
9 |15 4 CHOPLIFTER Broderbund Arcade Style Game L] (3 4 L]
10| 3 | 17 | SARGONII Hayden Chess Game L] ]
11 8 5 | INFIDEL Infocom Text Adventure Game L L ® ® L ® o ®
42| 10 | 23 | BEACH-HEAD Access Strategy Arcade Game °
43 19| 3 | ZORK 1l Infocom Adventure Style Game ° ® °
14| 12 | 29 | ZAXXON Datasoft Arcade-Style Game (] (3 4 o%
45| 14 | 39 | PINBALL CONSTRUCTION SET  Electronic Arts Educational Arcade Game L U U
46| 18 | 35 | CASTLE WOLFENSTEIN Muse Arcade Adventure Game ° U
47| 17 | 3 | MINER 2049ER Micro Lab Arcade Style Game ° L
48| 16 | 17 | ENCHANTER Infocom Text Adventure Game L . L U L L L L
19| 5 | 3 [ uLTiMA N Sierra On Line Fantasy Adventure Game ] L
20 | [ZEEI)  BEYOND CASTLE B i
WOLFENSTEIN Muse Arcade Adventure Game L L
Educational program that teaches touch typing to
1 | 1 | 39 | MASTERTYPE Scarborough ages 7 to adult in an exciting video game format in L °® | o0 L
_— ; . —— _18 different lessons. -
Contains over 600 problems in addition, subtraction,
2 3 22 | MATH BLASTER! Davidson & Associates multiplication, division, fractions and decimais for L L L
students age 6-12, with game at the end. |
h Interactive music composition and leamning tool enables 1
3 8 20 | MUSIC CONSTRUCTION SET Electronic Arts USer to work with a library of music or COmpOse own. L] [ L]
h ) o An educational program designed to h(% develop
4 | 10 | 2 | SNOOPER TROOP I| Spinnaker vocabulary and reasoning skills For ages 10-adults . ° ° °
5 . ) Le;r_niné_;a—me teaches ages 6 to adult visual memory
6 18 | SPELLICOPTER DesignWare and spelling skills by acting as a game pilot avoiding L4 L ° L4
aerial obstacles while retrieving letters.
6 | 4 | 37 | INSEARCH OF THE MOST ) Learning adventure that encourages problem-solving
AMAZING THING Spinnaker & sharpens the mind of the player (age 10 to adult) L4 L4 & L4
while they search for the most amazing thing.
7 5 4 . Three-part learning game designed to teach very
RECEIEKER SIELGT young children {ages 4-12) the computer keyboard & L] (24 (2 J L]
- ) memory skils by working with a human face.
8 COMPUTER STUDY . , ~ : s way | § S
m PROGRAM FOR SAT Barron Educational Series E)‘:U!ia;'(s”)\?", g;‘;gnffm designed to help students study . ., .
i - T Coltection of 6 fun learning games designed to prepare 1T
9 9 | 39 | KINDERCOMP Spinnaker young children age 3-8 to read, spell & count while L4 o |00 .
also familiarizing them with the keyboard. - N |
Music composition and learning tool enables novices
10| 2 | 4 | musicaLC Waveform as well as accomplished musicians to work with °
preset compositions or create their own. |
1 1 31 | DOLLARS AND SENSE Monogram Home Financial Package L] L] J
2 | 3 | 39 | THE HOME ACCOUNTANT  Arrays, Inc./Continental Home & Small Business Financial Management Program L] L] L] L] L] L] (] (]
_ . — S - S I S S B
3 4 29 | HOMEWORD Sierra On-Line Word Processing Package ° °
S — —— S S5 NS S SN EE— "
4 2 | 39 | PFS:FILE Software Publishing Information Management System L] [ L]
5 7 12 | PAPERCLIP Batteries Inciuded Word Processing Package i %
—
|
6 ) 39 | BANK STREET WRITER Broderbund Word Processing Package ° L]
N = ; - . 1 a f
7 6 6 MULTIPLAN Microsoft Electronic Spreadsheet L |
_ - T — 1 !
8 | 8 | 30 | MULTIPLAN Hesware Electronic Spreadsheet [
— — — — — e _T_ + —
9 (10| 2 PFS: Write Software Publishing Word Processing Package L] L]
10 m APPLE WORKS AppleComputer Inc. Word Processer [
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Retailing

Video

® Continued from page 23

ware titles and dominated computer
Sest-seller lists with its book titles.
Currently, the company has only one
~hit” book title, and its software has
a0t been charting on industry “hit”
ists.

* K %

Rock’n’rolling: The author of the
best-selling *“Snooper Troops,” Tom
Snyder, an elementary school teacher
turned computer software designer,
has launched an educational music ti-

Now Playing

tle that seems destined for similar
stardom.

The program, “Rock N’ Rhythm,”
allows the computer to act essentially
as a recording studio. One to three
users can write music or recreate
tunes and then perform the songs by
playing drums and a bass keyboard.

There is also a need for a recording
engineer who ensures a smooth re-
cording session, lays down tracks one
at a time, and takes charge of editing
the composition. Songs can be stored
in the computer’s memory as well as

CONCERTS

NEW JULY RELEASES!

STRAY CATS

Sexy rockin’ videos including:

She’sé Sexy + 17

| Won't Stand in Your Way
Rock This Town
$16.95*

at Strut

FROM T

SONY.

Lokt Fidd Sonens mﬁ
o
i

FRONT LINE om0
o

PETE TOWNSEND $19.95*

WARREN ZEVON $29.95"

OUTLAWS $29.95*

{1

“Swuggested Lisi Price

SPLIT ENZ $29.95*

COOL JAZZ FOR A HOT SUMMER!

DEALERS: One phone call is all it takes to get
you into the Music Video Business—

Call your local distributor or 1-800-847-4164;
in NY State call 1-800-522-5229. |

Beta/y

STEREOQ

SONY

THE MUSIC VIDEO COMPANY

Sony, Beta, Beta Hifi and Video LP are
Video 4S5 iss

DIZZY GILLESPIE’S
DREAM BAND $16.95°

of the Sony C
of

of the Sony Corp

recalled to allow the player to change
the melody, tempo or rhythm.

Snyder, who describes himself as a
new wave musician, designed the
program to include four songs that he
and Lincoln Clapp co-wrote and
produced.

“Rock N’ Rhythm” will retail for
$39.95 and will be made available for
Atari and Commodore computers on
floppy disks. It will be distributed
and marketed by Spinnaker Soft-
ware, an educational home computer
software firm based in Cambridge,
Mass.

* Kk K

Adventuring: Arrays, Inc./The
Book Division has introduced “The
Book Of Adventure Games,” which
makes adventure/fantasy computer
games just a little easier to under-
stand. The author, Kim Schuette,
who discloses solutions to nearly 70
games, describes the book as an aid to
overcome some frustrating points.

Adventure/fantasy games, popu-
larized by Infocom, Origin Systems
Inc. and Sir-tech, are generally more
complicated than arcade games and
require that players use logical rea-
soning skills rather than simple eye-
hand coordination. Game action
commences through back-and-forth
dialog with the computer. Basically,
the user types in commands, and the
computer responds with additional
clues to help the player determine the
solution.

Some games are all text, while oth-
ers integrate graphics and text.
Schuette divides the adventure/fan-
tasy game category into puzzle games
and fantasy adventures. Puzzle
games are defined as those titles that
emphasize mental agility, which
ranges from using guesswork to in-
ductive and deductive reasoning.

“Fantasy games generally have a
clearly defined objective at the outset
and are simpler than puzzle games,”
Schuette says. In fantasy games, the
player generally assumes the role of a
character, and game action involves
doing battle with an array of beasts.

“The Book Of Adventure Games”
contains maps as an aid for each of
the 70 games reviewed. Explains
Schuette, ““This book is designed to
help you find just the hint you need
to keep playing, without giving away
the whole game.”

.. . bought, rented,
hired, whatever you need,
we'll tell the world in

-

F. &
=i
Call Jeff Serrette today
—(800) 223-7524 (NY
residents dial 212-
764-7388).

=
g
i
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Music Programming
MTV Adds & Rotation

As of 6/20/84

This report does not include those videos in recurrent or oldie rotation. For further information, contact Buzz
Brindle, director of music/programming, MTV, 1133 Avenue of the Americas, New York, New York 10036.

NEW VIDEOS ADDED:

Australian Crawl, “Boys Light Up,” Geffen
Bangles, “Hero Takes A Fall,” Columbia

Tony Carey, “First Day Of Summer,” MCA

Cars, ‘“Hello Again,” Elektra

Thomas Dolby, *‘Dissidents,” Capitol

Lita Ford, “Gotta Let Go,” Mercury -

David Gilmour, “Love On the Air,” Columbia
Icehouse, “Taking The Town,” Chrysalis

Billy Joel, ““Leave The Tender Moment,” CBS/Fox
Marillion, **Assassin,” Capitol

Private Lives, “Living In A World,” EMI America
Pamela Stanley, **‘Coming Out Of Hiding,” TSR

HEAVY ROTATION (maximum 4 plays a day):

Berlin, “No More Words,” Geffen

Cars, “Magic,” Elektra

Chicago, *‘Stay The Night,” Full Moon/Warner Bros.
Def Leppard, *‘Bringing On The Heartbreak,” Mercury
Duran Duran, “The Reflex,” Capitol

Go-Go’s, “‘Head Over Heels,” IRS

Billy Idol, “Eyes Without A Face,” Chrysalis
Jefferson Starship, “No Way Out,” RCA

Cyndi Lauper, “Time After Time,” Portrait

Huey Lewis, “Heart Of Rock And Roll,” Chrysalis
Madonna, “Borderline,” Sire

Night Ranger, “Sister Christian,” Camel/MCA

Steve Perry, “Oh Sherrie,” Columbia

Pointer Sisters, “Jump,” Planet/RCA

Pretenders, “Show Me,” Sire

Princé, **When Doves Cry,” Warner Bros.

Ratt, “Round And Round,” Atlantic

Rush, “Distant Early Warning,” Mercury

Slade, “Run Runaway,” CBS Associated

Rod Stewart, “Infatuation,” Warner Bros.

Thompson Twins, “Doctor Doctor,” Arista

Van Halen, “Panama,” Warner Bros.

Wang Chung, “Dance Hall Days,” Geffen

Weird Al Yankovic, “I Lost On Jeopardy,” Rock’n’Roll/CBS
ZZ Top, “Legs,” Warner Bros.

MEDIUM ROTATION (maximum 3 plays a day):

Russ Ballard, *“Voices,” EMI America

Bon Jovi, “She Don’t Know Me,” Mercury

Culture Club, “It’s A Miracle,” Virgin/Epic

Chris DeBurgh, “High On Emotion,” A&M

Duke Jupiter, “Little Lady,” Morocco/Motown
Eurythmics, “Who's That Girl,” RCA

Face To Face, “10-9-8,” Epic

Fire Inc., “Tonight Is What It Means,” MCA

Roger Glover, “The Mask,” 21/PolyGram

Go-Go’s, “Turn To You,” IRS

Eddy Grant, “Romancing The Stone,” Portrait

Cory Hart, “Sunglasses,” EMI America

Elton John, “Sad Songs,” Geffen  ~

Howard Jones, “What Is Love,” Elektra

Nik Kershaw, “Wouldn’t It Be Good,” MCA

Greg Kihn, “Reunited,” Beserkley/Elektra

Little Steven, “Out Of The Darkness,” EMI America
Missing Persons, “Right Now,” Capitol

Motley Crue, “Too Young To Fall In Love,” Elektra
Ray Parker Jr., “Ghostbusters,” Arista

Alan Parsons, *‘Prime Time,” Arista

Psychedelic Furs, “The Ghost In You,” Columbia
Red Rider, “Young Thing, Wild Dreams,” Capitol
Lionel Richie, “Hello,” Motown

Rick Springfield, “‘Don’t Walk Away,” RCA

Van Stephenson, “Modern Day Delilah,” MCA
Twisted Sister, “We’re Not Gonna Take It,” Atlantic
John Waite, “Missing’You,” EMI America

Roger Waters, “5:01 AM (The Pros And Cons Of Hitch Hiking),” Columbia
Whitesnake, “Slow 'n Easy,” Geffen

LIGHT ROTATION (maximum 2 plays a day):

Berlin, “Now It's My Turn,” Geffen
Big Country, “Wonderland,” Mercury
Bronz, “Send Me An Angel,” Island
Call, “Scene Beyond Dreams,” Mercury
Choirboys, “You're With The Boys Now,” Atco
Joe Cocker, “Civilized Man,” Capitol
Ian Cussick, “The Supernatural,” A&M
Dire Straits, “‘Solid Rock,” Warner Bros.
Bob Dylan, **Jokerman,” Columbia
Earons, “Land Of Hunger,” Island
End Games, *“Waiting For Another Change,” MCA
Fleshtones, ‘‘American Beat,” IRS -
Andy Fraser, “Fine Fine Line,” Island
Dan Hartman, “I Can Dream About You,” MCA
Human League, ‘‘Lebanon,” A&M
Icon, “On Your Feet,” Capitol
Killing Joke, “The Eighties,” EG/Warner Bros.
John Lennon, “Living On Borrowed Time,” Polydor
Nick Lowe, “Half A Boy/Half A Man,” Columbia
Madonna, “Lucky Star,” Sire
(Continued on page 58)


www.americanradiohistory.com

Video

MILLION DOLLAR MEN—Nicholas Santrizos, right, president of Thorn EMI

video, tells Arthur Morowitz, president of the Video Shack chain, that

Thorn has surpassed the one million mark in videocassette sales. The mil-
lionth sale was made at the chain’s midtown location in New York.

Thorn EMI’s Santrizos:
Marketing Is Our Secret

By TONY SEIDEMAN

NEW YORK—Thorn EMI Home
Video took more than two years to
sell its first million cassettes. Presi-
dent Nicholas Santrizos expects the
next seven figures’ worth of units to
move out the door far more quickly.

When Santrizos took over Thorn
EMI in 1982, it was a company in
limbo in an industry that had stalled
out in a swamp of controversy and
discord. Sales figures for the home
video industry’s most traumatic year
are still fuzzy, but many agree that
industrywide figures were down
sharply from the year before.

The U.S. videocassette branch of
the U.K. marketing giant was no ex-
ception, with not just its sales figures
but virtually its entire executive staff
in turmoil. Adventures in made-for
home video programming had
sapped the firm’s cash reserves and
energy.

Now the company is one of the
leading U.S. home video indepen-
dents, regularly bringing in RIAA
gold and platinum videocassette
awards and fielding a full-spectrum
programming catalog. Santrizos at-
tributes his company’s success to
three ingredients: marketing, market-
ing, and marketing.

By marketing, he doesn’t mean
just advertising. Thorn EMI's mar-
keting efforts start with choosing a ti-

tle, or series of titles, that fit the com-
pany’s sales needs, and then creating
a marketing structure around these
programs which will hopefully send
videocassettes marching to dealer
shelves.

Santrizos describes this as *‘cus-
tomized marketing,” with sales ef-
forts designed and '‘geared to the
particular titles involved.” Although
specific marketing efforts are target-
ed at single titles, he says, “We first
create a marketing matrix around ev-
ery release period.”

Thorn EMI has nine or 10 release
periods a year, says Santrizos. The
marketing matrix often involves fo-
cusing on a lead title, and using that
lead title to help pull an entire sched-
ule of titles into the marketplace.

A “‘good” title in Santrizos’ eyes is
one which offers “promotable oppor-
tunities.”” He cites “The Osterman
Weekend,” a theatrical flop, as one
example. Although “Osterman” only
pulled in $5 million at the boxoffice,
it has sold more than 40,000 units at
$79.95 for Thorn, he says, for a retail
home video gross of almost $3.2
million.

The way Thorn custom marketed
“Osterman” was by ‘riding the
book™ by Richard Ludlum, says San-

(Continued on page 29)

EIGHT GOLD, TWO PLATINUM

May RIAA Certifications Up

NEW YORK — Recording Indus-
try Assn. of America gold and plati-
num videocassette certifications con-
tinued strong in May, with eight
titles catching the yellow metal and
two the white. In May, 1983, six titles
went gold and none were certified
platinum.

The May metal haul brings this
year’s total number of certifications
to 61 gold and 20 platinum. At this
time in 1983, 28 gold and five plati-
num awards had been granted.

Warner Home Video dominated
May’s awards in terms of quantity,
bringing home five golds, while
MCA notched two platinum and two
gold. Also a victor was Video Asso-
ciates, whose ‘“Doing It .Debbie’s
Way” went gold.

Reflecting the strength of catalog

titles in the home video industry, vir-
tually all of the winning titles gar-
nered their awards under the RIAA’s
old specifications, which went into
effect Jan. 1, 1984, That means all
but one of the nine certified titles first
went on the market more than six
months ago.

Certified gold were Warner’s “A
Clockwork Orange,” “A Star Is
Born,” “Magnum Force,” *“Death
Wish II” and “Honeysuckle Rose,”
while “Coal Miner’s Daughter” and
“Scarface 1983 won gold for MCA.

All those titles except “Scarface
1983” were certified under the pre-
1984 standards of 25,000 units sold
and/or $500,000 worth of authorized
sales/rentals for gold awards.

MCA’s platinum winners were
“Psycho II"" and “‘Scarface 1983.”

Music Sales Called Disappointing

Firms Divided On Pricing Strategies In Slow Market

By FAYE ZUCKERMAN

LOS ANGELES — Record/tape
stores’ reluctance to merchandise
prerecorded music video, coupled
with slower than expected sales for
music product, have home video
firms divided over pricing strategies
and dissatisfied with how their cur-
rent retail networks market music
titles.

Video specialty stores, which mer-
chandise the bulk of today’s prere-
corded video product, are primarily
“in the lending business,” notes Mi-
chael Olivieri, vice president of sales
for Vestron Video. “Video stores are
concerned with movie rental, and
only stock one or two copies of each
music title.”

As for the record/tape outlets that
have been testing video, Olivieri
notes that these stores have met with
varying degrees of success. Without
more retail outlets devoted to giving
music a higher profile as a sale item,
music titles could be confined to rent-
al, the Vestron executive warns.

In an attempt to generate music
video sales, most home video firms

have priced long-form music titles at
$29.95 and placed a $19.95 price tag
on those titles less than 30 minutes
long. MGM/UA’s reasoning for its
higher $59.95 price point focuses on
recoupment of producton costs, says
Saul Melnick, vice president of sales
for the home video firm.

Melnick blames slow sales on
“overzealous estimates and misread-
ing the potential for music product.
The music area should not be sepa-
rated out. How would you define
‘Flashdance’ or ‘Saturday Night Fe-
ver'—as music or movies? Either
you're in the video business or you're
not.”

Media Home Entertainment's Paul
Culberg is discouraged over sales for
music product, admitting, “'It is not
selling as well as expected. It will be a
while before music is going to build.”

Adds Culberg, "Few record stores
are involved with the product, and
video stores never heard of artists like
David Bowie. Tower's video stores
and (the success of) "Making Mi-
chael Jackson's “Thriller’ are
aberrations.”

Media will be rolling out select

music titles at a suggested retail price
of $39.95. Pricing structure for other
music titles acquired from PolyGram
Records has not been set yet, Culberg
says, noting, “I paid a lot for that
product, and I want to make back
some of that money.”

RCA/Colummbia Home Video’s
Robert Blattner is more optimistic.
He says, “*We are committed to the
music area. We want to generate a
sell-through market and continue to
support the $19.95/$29.95 price
points for music videos.™

Vestron's chairman, Austin Furst,
agrees with Blattner, noting that his
company takes an aggressive pricing
stance for music, children’s titles and
original programming. “We offer
lower prices for that kind of pro-
gramming to create a sale market,”
he said at a recent meeting of the In-
ternational Documentary Assn. in
Santa Monica.

As for movie titles, Furst contends
that pricing is likely to remain static,
as films are predominantly rental
items. And, according to Vestron’s
Olivieri, record stores are under-

(Continued on page 29)
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T These are the best selling videocassettes compiled from
| 5 S retail reports by the Billboard Chart Research Depart-
é % 5 ment Both Beta and VHS formats are included.
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o | = é Copyright Owner, 3 | = E &3
= 8 = TILE Distributor, Catalog Number  Principal Performers L& & & a -
3 , KVC-RCA ' .
( 1 JAE FONDMSIBRIOOYT & 1TAY . iahbilicn Corporation 042 JaneFoRddy. o U EEK AN ELEPHANT—RAS Records artist Eek-A-Mouse, right, communes
— P o ST with the animals while taping the video for ““Safari,” from his “Assassina-
‘ 2 aramount Pictures irley MacLane | " . L - - }
2 10 ‘ TERMS OF ENDEARMENT Paramount Home Video 1407 Debra Winger 1983 | PG tor” album. With him is Ted Bafa!oukos, who directed the clip for Ham
- — : - T T - burg-Radio Productions.
3| 1 28 RAIDERS OF THE LOST ARK PAMOUDCILE) ELE 1981 | PG
Paramount Home Video 1376 Karen Alien |
| PAIDERSOFTHELOSTARK _ Paramouni Home o padl bl MAY SALES UP 70%
4 2 T:é(&ggmgc;ﬁéhm A (TA) Vestron 1000 Michael Jackson 1983 | NR Beta
— : - — — - —
- = ~= VCR Market Growth Slows
‘ 5 4 4 ‘ SCARFACE A MCA Dist. Corp. 80047 Al Pacino 1983 | R | Beta 79.95
6 7 15 TRADING PLACES Paramount Pictures Dan Ackroyd | 1983 R VHS | 3905 NEW YORK-The VCR sales ex-  ers, making for a year-to-date sales
—  Paramount Home e Eddie Murphy J P B | 7T plosion slowed somewhat in May, increase of 85.8%.
| 2 9 & REAR WINDOW Universal Classics James Stewart 1954 | PG| YHS | 5995 with 70% more machines being sold Sales of color tv sets have also been
MCA Dist. Corp. 80081 Grace Kelly Beta : ‘ : : ith uni ;
e hattd than during the same month last strong this year, with units moving at
THE JANE FONDA KVC-RCA VHS a 29% faster pace this May, 1984
8 8 15 Jane Fonda 1984  NR 59.95 yearg ; D
L | ! UeliL 4Ry CHALLENG_E e o Cangreitom 05 I _ | I EER But that number was still a record than in May, 1983. Year-to-date color
| i " ‘ | i i h to six million
© 11 40| FLASHDANCE Paramount Pictures Jennifer Beals 1983 R VHS | 4949 on top of a string of unbroken tv sales have come
1. N,_*_J— . Piamoum PR S G 14 | Beta__ ] months of records, with a total of units, up by 23% from last year’s
10| 5 21 DOIT DEBBIE'S WAY e Raymax Prod. P. Brownstein Prod. Debbie Reynoids 1083 NR| YHS ' 3995 460,788 machines selling to dealers, five-month figure of 4.8 million.
\ . Video Assoc. 1008 l l Betd I according to the Electronics Indus- Showing strength as well were pro-
11 13 11 SUDDEN IMPACT (TA) A Warner Brothers Pictures Clint Eastwood 1983 R YHS | 995 tries Assn.’s Consumer Electronics jection tv set sales, with an upward
Warner Home Video 11341 Sondra Locke | Beta Group (EIA/CEG). move of 46% to 12,000 units, and
e —— — EE ——— — p— ull — - p .
‘ 12 15 69 STARTREKI— Paramount Pictures William Shatner 1982 | pg| VHS | 3995 VCR sales for the first five months year-to-date  numbers  reaching
B THE WRATH OF KH_AN_A (ITA) i l?aramount Home deeo_ﬁBO Leonard Nimoy O Beta ‘ _ of 1984 exceeded 1982's total volume, 62,000, up by 31% over the same pe-
3 i ith 2,285,000 machines moving riod in 1983.
13 6 3| SILKWOOD ABC Motion Pictures Mery! Streep 1983 R VHS 79.95 w1 , , [ICSEI : ]
i i Embassy Home Entertainment 1377 Kurt Russell Beta 1 through the wholesale pipeline in the Color video camera sales contin-
=) o py VHS January-May period. In all of 1982, ued to lag behind VCR growth, up by
14| 12 49 Thorn/EMI TVD 164 1983 | 2. At
E DURAN DURAN ¢ omn 6 Duran Duran NR| Beta | 299 | only about two million VCRs were 29% for May and 27% for the year
o LMl JTION o ) N Id to date. A d 156,000 col id
LIMITED GOLD EDITION ! : VHS sold. O date. Aroun > color video
o L. . .
= 15 m CARTOON CLASSICS MICKEY Walt Disney Home Video 198 Mickey Mouse 19841 iy ‘ Beta 2905 At this time in 1983, 1,136,000 vid- cameras were sold to dealers between
= , . ; : [ ‘ : é 1- January and May of 1984.
@ LET'S BREAK: A VISUAL Image Magnetic Associates Inc., , . VHS | eocassette recorders had sold to dea y y
< 16 DX GUIDE TO BREAK DANCING Warner Home Video 34023 Various Arlists 1984 NR| pgopy | 39.98 C n
S S S—— — R R— —
0
‘ e T Vidcom To Be Expanded
'CE L‘i 7 14 12 | OCTOPUSSY CBS-Fox Video 4715 Maud Adams 1983 | PG Beta 79.98 I c a b}
R 1 — — — [ [ ]
\
S 1 grmsnenon e e w22 00 Divided Into Four Sections
w e — — — !
Pt | Paramount Pictures, Christopher Walken VHS | PARIS—Vi Palai
2 19 20 12 DEADZONE Paramount Home Video 1646 Martin Sheen 1983 R Beta 59.85 1df:om, U annugl o ey ek,
N S —— o French home video trade show, will In some cases, these changes can
THE CARE BEARS IN THE Family Home Entertainment f VHS thi ex ded to co the sponse to specifi ob-
20 24 19 | AND WITHOUT FEELINGS MGM/UA Home Video F357 Animated 1983 NR| ety | 2995 1 ST 153 G cover bt B2 28 REpenes (9 Apssiis oo
| I ‘ I . Tj whole range of non-theatrical visual lems encountered last year. Mijid at-
21 19 5 PLAYMATE WORKOUTe CBS-Fox Video 6373 Various Artists 1984 NR ¥HS | 5998 | | programming interests, according to  tendance was considered too small to
I | _ ) L development director Brigitte Chain- justify a separate location, and exhib-
Warner Brothers Pictures Sean Connery | VHS t it ; h bout th -
22 17 17 = NEVER SAY NEVER AGAIN A 1983 | PG 79.95 reau. 1tors were unhappy abou ¢ num
| | i Warner Home Video 11337 Barbara Carrera e \ Beta | | In an attempt to secure a broader bas 6 R meeias alloeres) (e
The Geffen Company Tom Cruise VHS | base for the Cannes meet, scheduled the Palais.
23 16 | 27 ' RISKY BUSINESS (ITA) A : 1983 R 39.98 4 .
] 4‘ e — _ Uley ety Ulsm 12 M | Eeta e this year for Oct. 13-17, cable, satel- But the changes are also designed
24| 13 12 ES:ILEDII\#M%EDG:REEK Vestron 1005 Neil Diamond 1983 hRT \é:g 29 95 lite and b'roadcast telev1§1on attend- to meet competition from rival events
= _ _ - L ees are being sought, while the event like the Paris-based dealer market Sa-
>n | o5 | has been f d d h
Paramount Pictures Nick Nolte VHS itself has been divided into four lon de la Video, while insuring
25 36 53  48HRS. 3 ; 19831 R 39.95 . o :
| Paramount Home Video 1139 Eddie Murphy ‘ Beta sections. against any possible contraction of
26 18 5 | CHRISTINE RCA/Columbia Pictures Keith Gordon 1083 R | VHS | 7945 Vidcom International will concen- the home video sector as the industry
R R e Home Video 10141 B | Beta || trate on the sale and acquisition of  shakes down after its early haphaz-
. Matthew Broderick VHS program rights; Vidcom Institutional ard development.
27 29 16 = WAR GAMES (ITA) A CBS-Fox Video 4714 1983 PG 79.98 R . R
| - ( - Dabney Coleman | Beta B will showcase hardware and service Whether  organizer ~ Bernard
28 ! 18 MR. MOM (ITA) A Vestron 5025 Michael Keaton 1983 PG VHS | No [ companies, teletext and computer-as- Chevry can position Vidcom in such
| Teri Garr Beta | listng | | sisted learning; Vidcom Retailers will ~ a way as to retain its international
RCA/Columbia Pictures Dustin Hoffman | VHS | | give French-based software firms an character and its current scale with-
29 | 28 | 21 TOOTSIE (ITA) A . ; 1982 PG 79.95 R R R . R .
} i B Home Video 10535 Jessica Lange | ‘ Beta | | | area in which to entertain dealers; out coming up against other multi-
| | Paramount Pictures Gene Hackman | VHS | | and Mijid, the games and computers media trade events or even damaging
22 8 | UNCOMMON VALOR 3 19831 R 59. . o . ..
8o | | ‘ Paramount Home Video 1657 Robert Stack | | Beta 9.95 offshoot introduced last year in a sep- his own broadcast television-based
i 31| 23 7 géV'g BSOJVA%NLIGHT Muzic Medxa . —— I vasal e | vHs 5005 arate building, will be brought within MIP-TV remains open to question.
] RIOU Media Home Entertainment M441 | | Beta U
m2 o o omrone e N COMMITMENT TO NEW FORMAT
39 4 | STRAWBERRY RTCAK amily Home Entertainment p H
PETS ON PARADE MGM/UA Home Video F368 dained | 1984 NR | Bem | 2% .
| wni = os Sony Moving Into 8mm Mart
33 & | GORKY PARK Vestron 5053 Lee Marvin 19830 R geta listing
R = | | | | >3
| A Tom Cruise VHS
34 | 3 3 | ALL THE RIGHT MOVES CBS-Fox Video 1299 Lea Thompson 1983| R | gy [ 5998 TOK YO—Sony will start selling No other Japanese manufacturer
0 ul ) : I N 8mm VCRs simultaneously in Japan has previously stated so clearly that it
‘ Paramount Pictures John Travolta VHS y p B y Y
35 21 19 STAYING ALIVE Paramount Home Video 1302 Cynthia Rhodes J 19831 PG\ Beta | 39.95 and the U.S. “in the not too distant will market an 8mm VCR, presum-
- - t future,” according to Akio Morita ably working on the theory that such
A HOT SUMMER NIGHT . .. Polygram Music Video Production ‘ VHS ’ ; ; E y g o
36 o7 2 *\» WITH DONNA RCA/Columbia Home Video 91057~ Donna Summer 1983 NR| pota l 29-954 Sony Corporation chairman. Indus- a firm commitment might well have
~ — = : : — T try pundits believe the most likely an adverse effect on half-inch sales
Universal City Studios M. T. VHS | \ yp i ! |
37| %) 9| DC.CABe MCA Dist. Corp, 80061 Gary Busey 1984 A gera | 099 launch date is the spring of 1985. Additionally, there have been consis-
_3_8 34 11 ?TAR 80 e warner Brothers Pictures Mariel Hemingway | 1gg5| g | VHS | 10.05 ~ Virtually all ma““facmrer§ of h‘?lf' tent technological developments and
\ warner Home Video 20013 Eric Roberts Beta | /7| | inch VCRs have taken a cautious line refinements in the half-inch format.
g f ‘ - — ‘ e . on moving into the 8mm marketplace
39 | 38 \ 35 | POLICE AROUND THE WORLD |.R.S. Video 001 The Police I 1982 NR Beta 33.95 for fear ijeopardizing the continued Now Morita says: “The 8mm vid-
T 1 r R sales success of the older format in o recorder has the definite advan-
|40 | 30 | 19| ElIbEYF;%EALLONG e CBS-Fox Video 6207 Billy Joel 1983 NR| gga | 2098 Japan and abroad. But now that  tage of being small in size and light in
I | o e P Sony, one of the elite in the VCR weight, so we're convinced it is the
® Recording Industry of America seal| for( 3sgles Ogr 'r‘entalst of 37,5500I u;itsl ﬂlu; (‘Sr:;ri‘O?éOOOHTa/:EevIn{:t:ar?;)rm(STe:le |r[1)disiatzdss"byse:rt)mr Am:?e::lr:sinindlm;l:st:zma(ﬂ manufacturing ﬁeld, has made its next generation VCR. In a technical
. T I I . . . . . .
America seal for sales of 75000 unts plus (330000 :1 ;rm':stu ;"féoéo%?; atmw;foaieiale_y(Seal mgmc)ated by ITA sea). ? move, the betting is that other majors sense, 8mm image reproduction has
will speed up plans to move ahead. matched the half-inch VCR.”
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Finally...Video that sounds as good as itlooks.
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To Be Or Not To Be Twoof a Kind PlayboyVol. 5

o

Culture Club Prime Cuts ' Welcome to L.A.

This month Boy George has a new their stereo. But if your customers own a
sound. So does John Travolta and Oli- Beta or VES Hi-Fi VCR, they're abcut
via Newton-John, and even Mel to hear sound that they never
Brooks. Because all CBS/FOX video- dreamed possible. Discover
cassettes now incorporate the new ’ and enjoy the new sound of
Beta and VHS Hi-Fi technologies. CBS/FOX as we make a

This new breakthrough means : permanent commitment
brighter, richer, cleaner sound for ev- to fidelity.
eryone who plays video through

To be sure 00k _
£ 1984 CBS/FOX Company. Al Rights Feserved. for this label: &
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Video

The question is: Remember *‘Jeop-
ardy,” the tv game show where con-
testants had to provide questions for
an assortment of answers? Comedic
songster Weird Al Yankovic certain-

_ Music Monitor |

New troupe: Marcus Peterzell has
left E.J. Stewart Video to start his
own production company. Peterzell’s
first project is a home-targeted video
program on dancing starring Marine

| = . .
< | 2 | These are the most rented videocassettes compiled from retail reports by the Billboard Chart Re- . | ly does. He has encapsulated the pro- Jahan, who did the dancing for Jen-
( = p= ‘: ’ search Department. Both Beta and VHS formats are included. | gram in a three-minute YldCO Cllp,_ “1 nifer Beals in “Flashdance.” Peter
= é ] s 5% e = Lost On Jeopardy,” a twisted version Israelson will be directing the video
2w | % Copyright Owner, =3 % 3 of Greg Kihn’s “(Our Love's In) on location in the Grand Canyon.
S| = | TmME Distributor, Catalog Number Principal Performers &= 2 Jeopardy.” In the video, for which Special lighting effects: Juice New-
| Universal Gity Studios Yankovic had the set for the now-de- ton’s promotional video for ““A Little
@ 1 | 4 ' SCARFACE A MCA Distributing Corp. 80047 Al Pacino fu_nct Jeopardy reconstructed, Love,” ‘t‘he ﬁ,rst sm_gle from _the RCA
[ ABC Motion Pictures, Embassy Meryl Streep Kihn ‘makes a cameo appearance, alt_Jum Can’t Wait All Night,” in-
2 3 r SILKWOOD Home Entertainment 1377 Kurt Russeli Beta and famed tv announcer .Don Pardo splred King Baggo_t 1o create strpng
. S ‘ W ET—— ST 0E e 4 ! T | and former host Art Fleming recreate visuals and mood lighting. The video
arner Brothers PiCtures int Eastwoo inoes s “ 3 0 .,
3| 3| 11| SUDDEN IMPACT A (ITA) Warner Home Video 11341 Sondra Locke 11983 | R | goia Ol "y el Al 1L O dmies @ loves” eprnel Cine (as
|_ I e | | s Jeopardy” is a single from the singer and a troubled companion in a
| Paramount Pictures irley MacLaine o i ; n” : ;
4|21 2 ’ TERMS OF ENDEARMENT e s P Debra Winger ‘1983 ‘PG\ Beta Weird Al Yankovic In 3-D” album  motel room. Brian Grant directed
| | ! _ - _ ~ i | ! on the CBS-distributed Rock'n’Roll and Pamela James produced for
Ta a2 chRisTINE Eg}rﬁgc\%ggb;aofﬁtures Keith Gordon |1983 i R , \é';tz label. It was directed by Jay Levey MGMM Overview.
! l . ' and Robert K. Weiss, and produced Academy Award winner: Zbig-
6 l 5| 8| UNCOMMON VALOR Paramount Pictures Gene Hackman 1983 | R [ vHs by Francis Delia. The executive pro- niew Rybezynski, who won an Oscar
| | l ~ ParamountHome e ey o RObertsiCk )] EeE ducer was Hamilton Cloud. for “Tango,” took charge of the new
| 7| s ‘ 6 | GORKY PARK ion PIEles Willaminit 1983 | R l VR Elektra no comment: Although  video for Island Records’ Art Of
] Vestron 5053 Lee Marvin ; L Beta ’ Elektra Records prefers to remain Noise, *“‘Close To The Edit” from the
8 18| 2| ALL THE RIGHT MOVES CBS-Fox Video 1299 [om%rg;zeson 1083 | R \éHtS mum about a long-form prerecorded albgm “Who's Afraid Of The Art Of
’> L e P | ] eta ! videocassette of the Cars’ most recent  Noise.” It was produced by Alan
Paramount Pictures Harrison Ford VHS video clips, sources at Warner Home Kleinberg for Big Z Productions.
9 71 29 | RAIDERS OF THE LOST ARK ; 1981 |PG ’ . .
B .‘ | Paramount Home Video 1376 Karen Alien B l; | Beta Video say that it exists, and that they Conversions: Intercontinental
10| 8 ] 5 | REAR WINDOW Universal Classics James Stewart [1954 |pg| VHS are looking forward to an early Sep- Televideo Inc. took charge of con-
‘ . | MCA Distributing Corp. 80081 Grace Kelly | | Beta tember release. The video will con- verting “Doctor! Doctor!” by the
el Gene Hackman [ [ o] vHs tain between seven and nine clips as  Thompson Twins to one-inch NTSC
; il R . 5
|—11 | 9| 9| UNDERFIRE Vestron 5033 Nick Nolte | 1983 Beta well as documentary and interview  from one-inch PAL. It also complet-
| { B _ ; . “ o
12 | 10 DEAD ZONE Paramount Pictures Christopher Walken |, oo | o | VHS footage. Five of the clips for “Heart-  ed duplication for Alan Parson’s
L | Paramount Home Video 1646 Martin Sheen Beta beat City” will be included on the “Prime Time.”” ITI is one of the few
——— .._+_. - — — — . " . . P
13 | 11| 15 | TRADING PLACES Paramount Pictures Dan Ackroyd 1083 | R | VHS corppllatlon reel, revealing the direc- facilities to use the Quantql DSC-
J | Paramount Home Video 1551 Eddie Murphy | Beta | torial skills of artist/filmmaker Andy 4002 six-field SILK conversion sys-
7 T . Donna Wikes T T T vhs Warhol, actor Timothy Hutton and tem, which also includes Dolby A
14 | L/ ANGEL Thorn/EMI Home Video 2372 Cliff Gorman 1984 | R| g video directors Tim Pope and Jeff  and stereo. ITI also recently acquired
4
T - A U B — Stein. the technology to convert to and
Michael Keato VHS L
15 | 12| 18 | MR.MOM A Vestron 5025 Ter Goarr n 1983 IPG Beta Hollywood sequel: Television vet- from Brazil’s PAL-M.
. - : akes his debut i ised:
16 ’ 14| 11| STAR SO » Warner Brothers Pictures Mariel Hemingway 1983 | R VHS cran Ga',’y Marshz;ll rg for th Hltch.cock revised: Robert Abel
| Warner Home Video 20013 Eric Roberts | Beta as a music video clip 1re¢§°f‘ or the Entertainment took charge of the
r 1 T SrED Ve VHS young rock group Menudo’s *“Like A video for ‘“Infatuation,” the latest
17 | 20 | 12 | OCTOPUSSY CBS-Fox Video 4715 Ma%d e e 1983 |PG| poi2 Cannonball,” the theme song from single by Warner Bros. recording art-
e Burt L t VHS the Warner Bros. motion picture ist Rod Stewart. The video was shot
18 | 17 | 10 | THE OSTERMAN WEEKEND o Thorn/EMI Home Video 1981 Qg cas ey 1983 | R “Cannonball Run IL” Marshall's  ip black and white and patterned af-
Rutger Hauer Beta . . p
} i : Matthow Broderick Uns | penchant for comedy crystalizes N ter Alfred Hitchcock’s famed maca-
{19 16 | 16 | WAR GAMES (ITA) CBS-Fox Video 4714 D:é ngy‘”c&‘; oo 1983 |PG( SO the video when Robby Resa is  bre style. Stewart is depicted as a
- = 2 — S S — knocked over by a 10-foot-high pin- man obsessed with a mysterious
20 | 19| 21 | TOOTSIE A (TA) ACATCAE Ploies DU 1A UL 1982 |pG| YHS ball. The video is themed around the  women and lured into the dark side
Home Video 10535 Jessica Lange Beta s L inball ' !
! The Gorfon G —— e group’s adventures inside a pinba of life. Conceived by J.S. Kaplan and
e Geffen Company om Cruise | H “y [ By 8 3
{21 | 23| 28 | RISKY BUSINESS A Warner Home Video 11323 Rebecca de Mornay | 1983 | R| Beta machme. Like A Ca‘nnonball is a Barry Meade, it includes appear
N — = el ool S single off of the group’s first English- ances by actress Kay Lenz and Dick
22 | 24| 3| THE KEEP EWIRIST [FE U, B (ST 1983 | R language album, “Reaching Out,” on Miller (from “Gremlins”). It was
Paramount Home Video 1563 Jurgen Prochno Beta q
I | aramount Home Video 15 AR < RCA Records. RCA Video Produc- produced by Teri Schwartz.
Universal City Studios Mr. T VH tions took charge of production.
SIS [ G EREI0 MGA Distributing Corp. 80061 Gary Busey 1984 |PG| gepa geotp EEZU SRR
Paramount Pictures Jane Alexander VHS
24 | 22 ol I SEAMENT Paramount Home Video 1739 William Devane VRS | [FEl Beta
|25 | 29| 16 | EASY MONEY A Vestron 5029 Rodney Dangerfield 1983 | R \B/';Ii
" o 4
[ 1 N
NEVER SAY NEVER Warner Brothers Pictures Sean Connery VHS
26 | 28 17 AGAIN A Warner Home Video 11337 Barbara Carrera 1983 |PG Beta
Malcolm McDowell VHS
27 | 26 | 11 | CALIGULA Vestron 5032 Peter O'Toole 1980 | R Beta
= | . .
THE MAN WHO RCA/Columbia Pictures Burt Reynolds VHS
28 | 30| 6| | OvED WOMEN Home Video 10369 Julie Andrews 1983 | R geta
| : Michael Douglas VHS
29 L25 15 | STAR CHAMBER CBS-Fox Video 1295 Hal Holbrook 1983 | R Beta
a0 | 4q| 5, | MAKING MICHAEL . VHS
30 | 33| 27 | JACKSON'S THRILLER A (TA) Vestron 1000 Michael Jackson 1983 NR| goin
31 | 31 | 31 | NATIONAL LAMPOON'S Warner Brothers Pictures Chevy Chase 1083 | R VHS
VACATION A Warner Home Video 11315 Christie Brinkley Beta
{ — . S
' Embassy Pictures, Embassy Pernilla Altwin VHS
32 | 27| 10| FANNY AND ALEXANDER . ; 1983 | R
| oS SiCHEMHC ey Sl B s Beta VILLAGE PEOPLE—Gary U.S. Bonds poses during the shoot for his
| Universal City Studios Steve Martin VHS “Standing In The Line Of Fire” video in N York’s Washington S
33 m THE LONELY GUY > . 1984 | R g e Line ire” vigeo i ew r ashington >quare
MCA Dist. Corp. 80014 Gerfes Elretin e Park. Shown with him are director Fred Lincoin, left, and guest Laurie
Warner Brothers Pictures John Lithgow VHS Anderson.
34| 35| 28 | [WICIGEIRZONE STHEIMOVIE Warner Home Video 11314 Kevin McCarthy (o83 IPG Beta
: ' o "~ Paramount Pictures B . ] VHS
35 : 40 | 40 ! FLASHDANCE Paramount Home Video 1454 Jennifer Beals 1983 | R . Beta |
[ e | , Robert Duval [0 VHS '
36 | 39 38| TENDER MERCIES ¢ Thorn/EMI 1640 Betty Buckley | 1983 | PG| Beta .
_J_ A B - ) I
| | Warner Brothers Pictures Woody Allen T VHS
37 | 37| 11| ZELIG e Warner Home Video 22027 Mia Farrow J}gss PG Beta |
— + — e .1-_+
38 | 34| 61| JANE FONDA'S WORKOUT VIR . Jane Fonda 1982 |NR| & 9
Karl Video Corporation 042 Beta = - o 2
[ = 4'» —— L 1 Available on 1 Hour Tape Compilations to colleges, nite clubs, and
39 38| 16| CROSS CREEK Thorn/EMI Home Video 2184 gi%ryTgrtsenburgen 1983 1\ PG' \E/;SS | other public venues throughout America.
s i — P . i —f—VH§4 We provide: ® Newest Releases Call ys today to see if you
40 | 36 6| REVENGE OF THE NINJA MGM/UA Home Video 800329 SN0 Kosugi f 983 | R| ggia | ® Quick Service qualify to receive promotional
S— 1 : — - o 2 e Highest Quality

videos on a monthly basis.

@ Recording Industry of America seal for sales or rentals 37,500 units plus  ($1.500,000 after returns) (Seal indicated by dot). A Recording Industry Of ‘e Low Cost
America seal for sales of 75,000 umts pius ($3.000,000 after returns) (Seal indicated by triangle). (ITA) (nternational Tape Disc Assn. seal for net sales and or rentals
of at least $1.000,000 at wholesale. (Seal indicated by ITA seal) | E ‘ ; Out of State (201) 667-4026
awnEnce NLETQANTLLIES .
l £ o In N.Y. (212) 460-0035

#1 way of staying on top of video music

www.americanradiohistorv.com
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Video

Thorn EMI Chief Santrizos

® Continued from page 25

trizos. The firm mailed 11,000 copies
of the paperback to every video re-
tailer it could find, doing its best to
make certain they were aware of the
title.

Although feature films dominate
Thorn's catalog and unit sales fig-
ures, non-theatrical product is be-
coming an increasingly important
contributor to the firm’s revenues.
Santrizos claims that Thorn’s video
series “The World At War” should
move 100,000 units this year,
describing the 26-volume series as an

potential.

According to Santrizos, this re-
flects the fact that ‘‘a two-tiered mar-
ketplace™ exists in home video: the
rental marketplace and the collect-
ible one. While films tend to be rental
product, educational, children’s and
music titles fit into the second tier.

Distributors are a critical element
in any Thorn EMI marketing pro-
gram. The company does no direct
sales to dealers, designing all of its
promotional and advertising materi-
als to be utilized most efficiently
through the conventional home video

“evergreen” in terms of its sales distribution network.

Billboard
Pop Singles

CHART RESEARCH
PACKAGES

The definitive lists of the top hits year by year,
through the entire history of record charts.

Based on the authoritative statistical re-
search of the music industry’s foremost trade
publication.

THREE TITLES AVAILABLE:

Number One Pop Singles, 1941 through
1983. Lists Billboard issue date, title, artist

and label of the number one record of each
week. $50.00.

Top Ten Pop Singles, 1947 through 1983
Lists title, artist and label of every record which
reached number 10 or higher on Billboard’s pop

singles charts. Listed alphabetically within
each year. #1 records are indicated. $50.00.

Top Pop Singles Of The Year, 1946 through
1983. The annual listings of the top hits of the
year in rank order, as published in Billboard’s
year-end special issues. Includes title, artist
and label for each entry. $50.00.

Individual yearly lists may also be purchased
separately; see coupon below. $5.00 per list.

Billboard Chart Research
Attn: Barbara DeMaria
1515 Broadway
New York, NY 10036

Please send me the following Billboard Chart
Research Packages:

A-1 O Number One Pop Singles @ $50.00
A-2 O Top Ten Pop Singles @ $50.00

A-3 O Top Pop Singles Of The Year @ $50.00

O Individual yearly lists from__
(please list book code number) for

__ (please list year(s) desired.)

Check or money order is enclosed in the
amount of:

(Sorry no C.O.D. or bil]ir;g.)

Name:

Company:

Address:

City, State, Zip:

Overseas air mail rates available upon request.

This listing of video releases is designed to
enable wholesalers and retailers to be up-to-
date on available new product. Formats in-
cluded are Beta, VHS (Video Home System),
CED (Capacitance Electronic Disk), and LV
(LaserVision). Where applicable, the suggested
list price of each title is given; otherwise, “No
List” or “Rental” is indicated. All information
has been supplied by the manufacturers or dis-
tributors of the product.

FILMS

ALTERED STATES
LED Warner Home Video........... $29.98

AN AUDIENCE WITH MEL BROOKS
Anne Bancroft, Ronny Graham,
Jonathan Pryce

Beta & VHS Prism Entertainment
COrp oot $39.95

BULLSHOT RUMMOND

Low Moan Spectacular Comedy
Troupe

Beta & VHS RKO Home Video . .. .. $39.95

CAHILL: U.S. MARSHALL
John Wayne, Gary Gimes,
George Kennedy

Beta & VHS Warner Home Video .. $59.95

New Video Releases

CHANGE PARTNERS AND DANCE
Fred Astaire
Beta & VHS RKO Home Video . .. .. $39.95

THE COWBOYS
John Wayne, Roscoe Lee Browne,

Bruce Dern
Beta & VHS Warner Home Video

DELIVERANCE
John Voight, Burt Reynolds
LED Warner Home Video ........... $

FABULOUS FUNNIES
Beta & VHS Prism Entertainment
COrD o $24.95

FOOTLIGHT FRENZY
The Low Moan Spectacular Comedy
Troupe

Beta & VHS RKO Home Video ..... $39.95

| HEARD THE OWL CALL MY NAME
Tom Courtenay
Beta & VHS Prism Entertainment

.. $59.95

COMP oot $49.95
PRINCE OF THE CITY
LED Warner Home Video ........... $34.98

PUTTIN’ ON HIS TOP HAT

Fred Astaire

Beta & VHS RKO Home Video . . ... $39.95
REBEL WITHOUT A CAUSE

James Dean

Firms Call Music Sales Disappointing

® Continued from page 25

standably conservative about entry
into video. *“Video companies are
glutting the market with reissues of
titles at lower prices. That is confus-
ing and a put-off.”

Fueling some of the confusion is
“Making Michael Jackson’s ‘Thrill-
er’,” which has met with unprece-
dented success for a music title, with
over 250,000 units sold so far. Num-
bers like that may have caused some
companies to set the “overzealous es-
timates’” mentioned by MGM/UA’s
Melnick.

MCA Home Video's Susan Peter-
son and Vestron’s Olivieri also claim

some success with titles geared to an
over-25 audience. Vestron's Neil Di-
amond long-form and MCA’s assort-
ment of Olivia Newton-John pro-
grams are examples of successful
titles in this genre, they say.

Still, Peterson, director of new
product development for MCA
Home Video, tells of visits to video
stores where no music titles could be
found. And at some record stores,
she says, “If you didn’t know the
store sold video, you would never
have found it.”

She adds, “It’s all theory. Who
knows which outlets will be selling
video?”

LED Warner Home Video . .......... $29.98

THE RIGHT STUFF
Charles Frank., Scott Glenn,
Ed Harris
Beta & VHS Warner Home Video

ROBBERS OF THE SACRED
MOUNTAIN
Simon MacCorkindale, John Marley
Beta & VHS Prism Entertainment
COrP ot $49.95

THE SPIRIT OF ST. LOUIS
James Stewart
Beta & VHS Warner Home Video

THE TRAIN ROBBERS
John Wayne, Ann Margret

Rod Taylor
Beta & VHS Warner Home Video. $59.95

.. $79.95

.. $59.95

MUSIC VIDEO

DIONNE WARWICK IN CONCERT
Beta & VHS Prism Entertainment
COMP vt $29.95

To get your company’s new video releases
listed, send the following information—Title,
Performers, Distributor/Manufacturer, For-
mat(s), Catalog Number(s) for each format,
and the Suggested List Price (if none, indi-
cate “No List" or “Rental")—to Kim Free-
man, Billboard, 1515 Broadway, New York,
N.Y. 10036.

w
ATTENTION VIDEO PROGRAMMERS
LOOKING FOR THEME ORIENTED SOFTWARE?

IT'S HERE AT LAST!

VIDEO PLACEMENT INTERNATIONAL

proudly presents
THE

SERIES

VIDEO MONTAGES are specifically designed to provide visual

enhancement to any and all musical formats.

VIDEO MONTAGES are snippets of fast moving comedy,
DRAMA, CHASES, NEWSREELS, CARTOONS, ROLLER
SKATING, DANCING, STUNTS, EROTICA, VIDEO GRAPHICS,
LASER LIGHT SHOWS, and all current MUSIC VIDEOS.

VIDEO MONTAGES are culled from the highest quality sources
to provide the finest reproduction, and are available in all formats.

Subdistributor inquiries welcome. * Ask about hardware packages.

V.P. 1.
The Video Source

240 East 27th St . Suite 8L. New York. NY 10016 212-696-9207
8212 Encino Ave.. Northridge, CA 81325 818-343-0381

v The most complete catalogue of "venue-legal” software anywhere! v

www.americanradiohistorv.com
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To order an ad..

Your Name

.check the type of ad you want...

[T} Regular classified (ads without borders): $2.00 per word, per
insertion. Minimum ad order, $40.00.

[] Display classified (all ads with borders): $68.00 per column per
inch, per insertion; 4 insertions $62.00 per; 12 insertions $58.00
per; 26 insertions $55.00 per; 52 insertions $45.00 per. Price
discounts are based on insertions in consecutive issues.

[ Reverse ad (display ads only): add charge of $6.50 per insertion.
[0 Box Number c/o Biliboard: add service charge of $6.00.

Check the heading you want...

[J Help Wanted [ Pasition Wanted [] For Sale [] Wanted to Buy

[ Used Equipment for Sale [] Golden Oldies [] Comedy Material

[ Distributing Services [] Video Hardware []Computer Software

[ Business Opportunity [] Schools and Instruction [] Video Software

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036.

BILLBOARD CLASSIFIED ADVERTISING SECTION

Company.

Address

City

State Zip

Telephone

Bank #

Expiration date

Please fill in the information below if you wish to
charge the cost of your classified advertising.

[ Amencan Express [] Diners Club [7] Visa [] Master Charge
Credit card #

Your signature

Need to get your ad in fast? Call Jeff Serrette...
In NY State phone 212/764-7388... Outside N.Y.

State phone toll free 8§0(0/223-7524.

TAPES

BLANK AUDIO
& VIDEO CASSETTES
20TH ANNIVERSARY
CHEAPEST PARICES IN TOWN.
® Audio cassettes ¢ Video cassetles
* Mastenng tapes ¢ 8 tracks
Don't delay—call today!! For more information:
Andol Audio Products, inc.
4212 14th Ave. Brooklyn NY 11219
Call Toll Free—{(800) 221-6578
N.Y. Res. (212) 435-7322

CASSETTE TAPE

SECURITY DEVICES

DESIGNED FOR RETAIL OUTLETS
£ ASY TO USE N EXPENSIVE
RE USE ABLE & DISPOSABLE

5 SELECTIVE MODELS

—FOR SAMPLES AND PRICES—
CONTACT

C& DSPECIAL PRODUCTS
309 SEQUOYA DRIVE
HOPKINSVILLE KY 42240

502/885-8088

BLANK CASSETTE TAPES
C-60 as low as 50¢
C-90 as low as 67¢
Master, music and duplication grades. Cassette
duplication, custom lengths C-1 through C-120.
Labels Norelco type boxes, storage racks and
more. Why spend more than you have to?
Call or write for catalog.
IMAGE MAGNETICS
91 Rt. 23 South, Riverdale, NJ 07457
(201) 835-1498

VIDEOQ

THE WALL
OF FAME

. Puts any VHS or Beta title in
on your shelf for just $5.98 per
month. Rent all or part of your in-
ven&g instead of buying and save
’s. Call now for free catalog

and 25% discount.

1 (800) 227-3800
Ext. 244

PROFESSIONAL BLANK TAPE

Custom Cut B Track and Cassettes 90 dif-
terent lengths 1 one minute Increments
Prices start at 85

-8-T & cass Duplicators « Low cost Shrink
Wrappers - Tape Players & Recorders - Re-
cording Supplies

CALL TOLL FREE 1 (800) 237-2252

In Flonda call collect (E33) 778 444

BAZZY ELECTRONICS CORP.
3018 Avenue “C” Holmes Beach. Flonda 33510
Masler (Lard & Visa wetcome

WHY PAY MORE ?

casselte aslrk DIanks, am tape

1-45 cass 65 B8irk 89
46-60 cass 74 Btrk 97
61-80 cass 80 8trk 106
81-90 cass 90 8tk 115

CASSETTE & BTRK DUPLICATORS. CUSTOM
DUPLICATION. SHRINK WRAP & LABEL ADD 45¢

TRACKMASTER v
1310 South Dixie Hwy. West
Pompano Beach Fla.33C50

Tel: {305) 943-2334

GOLDEN OLDIES

45 RPM RECORDS
THOUSANDS IN STDCK

E the S0'% &
FIECIJFIDE UNLIMIT
T9ER Belair Ad., Baftimore, Md 21736
(301} BAZ-2262

C-O CASSETTE SHELLS

New, fully engineered. premium C-O, 5 screws,
precision molded and assembied. Ribbed super
slip graphite/polyethylene terephthalate liner. Dy-
namically balanced hubs and rollers. Duplicators
and Loaders, please ask {or free samples.

GREENCORP, INC.
3505 South Ocean Orive/Suite 1216
Hollywood, Fiorida 33019
{305) 925-0707 Telex: 4998126 GCORP

DISCOUNT OLDIES
BY PHONE
MAIL-ORDERS ALSO ACCEPTED
215-649-7565
SAME DAY SERVICE

SPECIAL DISCOUNTS TO RADIO STATIC NS
SEND FOR CATALOG-OVER 10,000 OLI/[ES

DISCOUNT OLDIES
BOX 77-B, NARBERTH, PA. 19072

Budget Cassettes
Rock - Pop - Country - R& B
Classical - Jazz - Children
Call or write for catalog:
Golden Circle Inc.

45 Jefferson Street Stamford, CT 06902
203-325-2436

DROP EVERYTHING
AND SEND FOR YOUR
FREE CATALOG NOW!

Imports, Gospel, Soul, Rock, Country & West-
em, LPs, Cassettes, Oldies 45'S
CUTOUTS, IMPORTS AND MORE!
MARNEL DISTRIBUTING CoO.
P.0. Box 953
Piscataway, N.J. 08834
Tel: (201) 360-9213

While Other People are raising their
rri(es, we are slashing ours. Major la-
yel LP's as low as 508¢. Your choice of
the most extensive histings available.
Send $5.00 for catalogs.
Scorpio Music
Box 391-BC
Bensalem PA 19020 USA

SAM ASH STORES

MAIL ORDER SERVICE
Deal with the professionals. N.Y.C.’s larg-

est inveniory and best prices on musical
instruments, sound and recording gear.
1-800-645-3518
N.Y. State 1-800-632-2322

_CASSETTES

J S J DISTRIBUTORS

E520 W Belmonl. Chicago, IL GOE34
[312] 786-4444

SOFT POLY
CASSETTE BOXES

Immediate delivery. guality construction and

competitive prices. Distnbution from Dallas,
*Philadelphia, *Los Angeles and Waverly, Nebraska
“Mimmum order 10 000

P.O. Box 160, Waverly, NE 68462, (402) 708-7488

BUD'GFT EA&ﬁFITEE & MOVELTY SINGLESI

Michael Jackson ‘THRILLER’

t-shirt $ 9.50 ea.
sleeveless $ 9.50 ea.
jersey $11.50 ea.
button $ 1.50 ea.
Add $1 per order for shipping.
CATALOG $ 1.00

WHOLESALE INQUIRIES WELCOME
Qualty Promotions
670 E. Third Ave., Ste # 800BB
San Mateo. CA 94401

OVER 150 T.V.
TITLES

Are amr_\'g the more than 3,000 budget
Album, 8-Track and Cassette tities in stock.
Call or write for our free ugmnt catalog.
RECORD-WIDE DISTRIBUTORS, INC.
1755 Chase Dr.
Fenton (St. Louls) MO. 63026
(314) 343-7100

(It's free!)
TO
PLACE
YOUR
AD!

(212/784-7388
in N.Y. State)

sassaas buttons, buttons, BUTTONS! anasa
Ordera $500r S100 Button Masler sampier fax o see alThe
newest of our 60.000 Sesigns' Were the world s largest
i ot Leensed and novelly pirs w 'rogver 100 new
designe waskly! Ve take Wl E'urns 4angd even fdwe celurns
afathier butlansompanies sigttynugolstuck witn it you e
pdying more than 40¢ per button you ‘e ge'l ng rigped oftll
Karmariar  swng 8 R tae g0 an flos 14 buik tor g
hutton Ask o, o aiog NOWH
« Bution Masler, F U Box 129 Br dgeport PA 9405
1-(800) 523-1197-{natlonsh ! ,i. Jon' na,e 4 phone
1-{215) 277-1966-{PA} deeCtcr, ohing nr busiess

(a1l 3T Wwaste you tme

FOR RENT

GOING TO RECORD
AN ALBUM?

Rent A Studio Far Your
Exclusive Use

On the Jersey shore (2 blurks from beaches)
24 track MCI automated (36 in - 24 out) Spacious
studio (48 ft X 38 ft X 23 f1) Control room (24 ft X
24t X 1211

1-(800) 631-2292

(In N.J.) (201) 870-1918

HIGH QUALITY
C-O CASSETTES
Arvailable in 5 serew, Grev, Black, White, T/Land /0, rega-
lar or vaide leaders. Immediate delivers —compelitive prices.
Call or Write:
Tri Tec Industries, Ltd.
5510 Ambler Dr., Unit 6
Mississauga, Ont. Canada 14W 2V1
(416) 624-0403

EAMS Record Exports KG

We are specialized in exporting all
german labels, independent and major
companies (45,12”, LP's and Compact)
Retail orders handeled preferred!
Weekly new release informations!

IMPORTS. 12° LP's,
tapes, compact disc. Largest and newest selec-
tion. Ask for free catalog. Revival Enterprises,,

ITALIAN, FRENCH,

(305) 325-9272, 1852 N.W. 20th St., Miami, FL

33142,

COMEDY MATERIAL

NOT COMEDY: CURRENT artist bios, daily
calendar, more! Write on station letterhead for
free sample: Galaxy, Box 20093-A, Long Beach,
CA 90801.

FREE SAMPLE OF radio’s most popular humor
service! Write on station letterhead: OLiners,
1237 Armacost, #6-B, Los Angeles, CA 80025.

Hundreds renewed again! Funniest service
available. Free sample! Write on station letter-
head to: Contemporary Comedy, 5804-A Twine-
ing, Dallas, Texas 75227

FUN-MASTER
PROFESSIONAL COMEDY MATERIAL
{The Service of the Stars Since 1940)
“THE COMEDIAN"

12 Available Issues $50—Plus §S poslage
HOW TO MASTER THE CEREMONIES S15 plus §3 postage
ANNIVERSARY ISSUE |AlL ditterenl] $40 pius $3 postage
35 FUN MASTER Gao Files jai dilterentl
S100 plus $10 poslage

BILLY GLASON
200 W 54th St. N Y C 10019 [212) 265 1316
NO FREEBIES | M PROFESSIONAL"

WANTED TO BUY

LOOKING TO BUY
RECORDING STUDIO
Sound recording studios—minimum 5,000

sq ft in mid-town area. Will purchase entire
business or space Call:

Fred Venitsky
(212) 697-8980

STORE FOR SALE

FT. LAUDERDALE
RECORD STORE
Near college and high school.
Ticket outlet—six years old.
Contact: Murray Solomon
7331 No. West 20th St.
Sunrise, FL 33313
(305) 742-5338

www.americanradiohistorv.com

TAKE ADVANTAGE OF
ROCK & S0OUL
PRICE WAIN

Lowest prices ever!

$1.88-52.39
$3.99-54.99
53.99-54.44

Top 12 inch
Top LPs
Top Latin

Blank Tapes, Audio &
Video at Special Prices!

470 7th Ave.
(Bet 35th & 3€th Sts)
Mew York City

(212) 695-3853 or 3954
(Ng Mail Orders)

DISTRIBUTOR
WHOLESALE ONLY
We are specialists on: 12" records,
blank audio, blank video, video
games, movies accessories . . .
Weekly sales sheets.

STRATFORD DIST. INC.
86 Denton Ave.
Garden City Park, NY 11040

212-343-6920, 516-877-1430
800-645-6558, Telex 6852201

The Musician’s Discount
Club of America
presents a whopping

50% DISCOUNT

off of virtually all manufacturer’s list
prices on musical instruments and
accessories. Incredible, sensa-
tional, unbelievable. Call our toll
free 800-932-0044 for details. N.J.
residents call (201) 255-2799.
1861 Hooper Ave,, Dept. A
Toms River, N.J. 08753

Hﬂf\h
A '[41-_.\"‘ MU= E'“ TV USE

CHHHL

INQUIRE ON STATION
LETTERHEAD:

RECORD SOURCE

INTERNATIONAL
1515 Broadway
New York. NY 10036

RUN YOUR CLASSIFIED ad in America’s #1
Consumer Music Magazine. ABC audited, $1.50
per word. Display $110-00 per column inch, Ma-
jor credit cards accepted. Call Cindy, Musician
Magazine: (617) 281 3110.

SONGWRITERS

SONGWRITERS

We bring your songs to life inexpensively wilh
top session players from THE DOOBIE BROS
BOZ SCAGGS. THE JACKSONS. GEORGE

BENSON.etc Call write for free sample tapa

MOONLIGHT DEMOS

213 893-0257 or 665-7464 - 5313 Bakman Ave
Box 124 - No Hollywaod CA 91601

“... The besf damos Nee van'h 3 \:mu'rme
IKET. Veteran P i 1he
Y5 & LINDA 'I!H]\Tﬁllr

(Continued on page 33)
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SCHOOLS &
INSTRUCTIONS

® Continued from page 31

Prootecneastssatasetsanalessalalissaissassaatalatosasssessasasasassssssasassets

Prepare for a Career in the

MUSIC BUSINESS

You'll learn recording, concert

sentation, record promotion,
marketing, retailing/wholesaling
and much more. Accredited.
Employment assistance and finan-
cial aid available. Call or write.

(404) 231-3303

and video production, artist repre-

Please send free brochure.

Name . _ __ _ _ _ _ . _
Address _ [ -
City State __ Zip
Phonel__) YrHS Grad.

THE MUSIC BUSINESS INSTITUTE

Dept. B, 3376 Peachtree Road, N.E.
Atlanta, GA 30326 6/9

sassssssussssassscensnaaannssanannansed

bsccacsncanssssassasanssssansascssasssacancassancansassancascansascasananssacsal

TALENT

Muse Industry Careers Tran as Pertormers Songwniter/Compas
ers., or Audio Technicians Diverse Opportunities include Pop Rack
Country. Jazz. Musical Theatre. Dance Vocal groups. Opera. Cham-
ber groups and more Course offerings nclude iImprovisation Music
Busmess Compositon private study on all msiruments mults track
recording and many more courses Accredited Financial aid avail-
able Weite for catalog
McLennan Community College
Commercial Music Program
Department BB
1400 Cotlege Drive
Waco, Texas 76708
(817) 756-6551

SANATY MUSIC
PRODUCTIONS
ENTS

Available for opening acts.
For More Information
Contact:

Tim Davies
215-721-1734

TEEZE—HEAVY METAL ROCK GROUP

3
HELP WANTED

LEAD VOCAL
WANTED

For American Rock Band
with management compa-
ny. Looking for male tenor
with video looks, great
range and stage presence.
Opportunity for the right
person to have salary/
benefits and percentage in
one of the hottest new
bands in U.S.A. Please send
pic, tape and bio to:

Rick Gallagher
Phillips Music, Inc.
1 Acton Place
Acton, MA 01720

STUDIO FOR SALE

ACTIONAMART

BE A RECORDING engineer! New classes quar-
terly. Institute of Audio/Video Engineering.
(213) 666-3003. 1831 Hyperion, Dept. D, Holly-
wood, CA 90027.

MULTI-TRACK RECORDING
STUDIOS FOR SALE

As on going business, 3 floors, large rooms,
includes Neve-Necam Studio, prime location

EAST COAST PRESSING AND CASSETTE PLANT
LOOKING FOR EXPERIENCED SALES PERSON
WITH EXCELLENT TRACK RECORD, PLEASE SEND
RESUME. SALARY REQUIREMENTS AND REFER-
ENCES TO:

Box 7551
Billboard Magazine
1515 Broadway
New York, NY 10036

RECORDING ENGINEER
WANTED

ablished, growing studio re-
rding engi-

plias will b
confidancea.

Personnel Director, P.O. Box
8547, Philadelphia PA 17104

WANTED

Systems oriented person to design and
implement rack jobbing programs and
systems for video distributor. Sub-
stantial rack jobbing experience an
absolute necessity. Familiarity with
data processing helpful. Send resume
and salary requirements to:

Director of Personnel

RACK JOBBER T

MARKETING
MANAGER

Studio City record compa-
ny looking for experi-
enced marketing manager.
Must have established
contacts in the music in-
dustry and experience in
acquiring merchandising
rights, handling premi-
ums, etc. Knowledge of
children’s market and
contracts helpful. Please
send resume and salary
history to:

P.O. Box 1168-477
Studio City, CA
91604

GOVERNMENT JOBS. $16,559—8$50,553/ year.
Now Hiring Your Area. Call 805-687-6000 Ext.
R-1304

PR
PERSON
NEEDED

Major international management firm

is looking for an experienced in-house
publicity person. The applicant must
be familiar with alt aspects of touring,
record promotion and image building.
Applicant must also be willing to relo-
cate. Creativity is a major consider-
ation. Please forward all resumes to:
Box 7555

Billboard Magazine
1515 Broadway

in the heart of Broadway.

DISTRIBUTING SERVICES Call:

(212) 354-4941
AMERICA'S LEADING D TOR OF

BLANK TAPE & ACCE ‘.-“l i3]
REAL ESTATE

Artec Distributing, Inc.
Pine Haven, Shore Rd.
Shelburne, VT 05482 J

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.

122" o Free Catalog Featuring:

Maxell » Discwasher « Memorex » TOK
Recoton » Sony « Koss ¢ Scotch = Fuji
Eveready * BASF o Ailsop = Savoy

PROFESSIONAL Audio Technica « PD Magnetics L < .
TALENT T e 0 T CINCINNATI New York, NY 10036
WaH IR D « 24 Hour Freight i

BILLBOARD BLDG.

64,000 sq. ft. for sale or lease. Heavy power, off street park-
ing. 30,000 ft. of well planned & beautiful offices. On bus
stop. Below market rental or sale. Immediately available
Ideal for distributors, volume mail users, publishers, as-
sembly, printers etc. For details call

CP™YI™N  Ferd Clemen
R ALTORE /\

New Artists, singers. songwriters, and
musicians needed (or national book-
ings, nightclubs, recording contracts,
concert and auditions. MUST have
media kit or promio package or photos.
No fees. Percentage basis. Send info
1o:

Paid Service

- = Free Mailing of |
Extra Profit Times

POSITION WANTED

Hard working aggressive person look-
ing for sales or promotion position with
record company or distributor in South-
ern California. 6 years experience in re-
tailing and promotion. 4 years in sales.
References and resume available.

Mike Leming

P.O. Box 341
Ridgecrest CA 93555,
(work) (619) 375-7314
(home) (619) 446-6193

Dealers Only
Send or Call Toil Free for Your
Free Copies: 800-523-2472

American Talent Search
1377 K Street N.W_, Suite 400
Washington DC 20005

DANCE FLOOR

A A A AR A A AN AN AN |

513-721-4200

THE MUSIC SERVICES .
MODULAR LIGHTED DANCE FLOOR *
Controllers, Gyro lites, Rain lighting, mirror %

balls, strobes, rotators and fog machines. »

NATIONAL TALENT SEARCH

New York management firmis searching for a
new rock, R&B and pop artist. Send tapes

BILLBOARD RADIO JOB MART

* ko ko koo g

(818) 243-5079

LAS ALAMEDAS Restaurant, 8615 Katy Free-
way, Houston, TX, 77024, needs 3 professional
guitarists to play and harmonize in dining
room, current and traditional Mexican and Lat-
in American songs. $750 per week. Verv exten-
sive repertoire required. To work & ...guts a
week plus Sundays. Send resume.

EQUIPMENT FOR SALE

NEUMANN MASTERING
SYSTEM

Including tape machine, SX68 Head VG66 Ampli-
fier Rack, Level Sets HF Limiters, Elliptical Equal-
izer and Variable pitch and depth. Make Offer

Call: JIM
(513) 681-8402

Cassette Winders, Cassette labeling equipment,
C-O’s sonic white tab out .115 each. 5 screw
smokey C-O’s .07 each. (714) 794 7784.

POSTERS

POSTERS
Rock Posters
ZAP ENTERPRISES
1251-3 Irolo St.
Los Angeles, Calif. 90006

(213) 732-3781
DEALERS ONLY

tion in the Australian market.
For Information call:
Carla at
(914) 245-4229
or leave message

SERVICES

FILM PRODUCTION
COMPANY
Seexs musical groups ready for national rec-
ord distribution. We produce high quality, low
budget music. video and 16 mm film. Contact:
Michael Beckman
Beckman/ Bensimon Productions
(212) 620-0933

T-SHIRTS

*
*
*
*
*
*
*
3
L3

THE CONCERT CONNECTION
OFFICIALLY LICENSED TOUR

T-SHIRTS, JERSEYS & MUSCLES

Mult-colored screened 2 sided domestic gar-
ments of Jackson, Springfield, Asia, AC/DC,
Pnnce, Def Leppard, Men at Work, Loverboy,
ron Maiden, Judas Priest, Kinks, Duran Duran,
Rush, Triumph and many more.

ROCK REPS, CHICAGO. ILL.
1-312-376-8575

TRAVELOG
1S
HERE!

Travelog is a 90 second teature that
talks to your listeners about resort and
vacation areas around the world. Suit-
able for all formats. Easy sell to local
travel agencies. For market excluswity,
reply today! Write or call for free demo

Broadcast Productions East
23 Rustic Ave.
Medford, NY 11763

(516) 286-8125 |

BE THE FIRST STATION
WITH THE LATEST HITS

Subscribe to our AUTOMATIC AIR-
MAIL SERVICE for the latest
45’s, LP’s and cassettes from any
chart. CUSTOMIZED SERVICE.
For more information write to:

AIRDISC US.A.

P.O. BOX 835
Amityville NY 11701

INSIDE COUNTRY

esigned With The Country DJ In
ind  Current artist bios Monthly
ralendar Country Trivia We do the
jesearch' You sound informed' For
imore information write

Inside Country
6000 Fulton Ave., Suite 12
Van Nuys, CA 91401

POSITION AVAILABLE

——RADIO TV JOBS

10.000 radio jobs a year for men and women are histed
in the American Radio Job Market weekly paper. Up to
300 openings every week'l Disk Jockeys, Newspeople
and Program Duectors Engineers, Salespeople.
Smatl, medium and major markets all formats Many
Jobs require Iitte or no expenence! One week comput-
er hst $6 00. Special Bonus. six consecutive weeks
only $14 95—you save $21
AMERICAN RADIO JOB MARKET

6215 Don Gaspar, Dept. 2
Las Vegas, Nevada 89106

MAKE $ MILLIONS $
HAVING FUN

$5.00 (Refundable) Major Market
Box 6498, Short Hills, NJ 07078

Call or write:
Box 7556 327 S. Miller Rd., Akron, OH 44313 » . Position Wanted 4 ADDRESS ALL ADS: JEFF SERRETTE BUSINESS OPPORTUNITY
Billboard Magazine (216) 867-1575 »* = Bilboard Job Mart. 1515 Broadwsy, New vork
1515 Broadway 2222222 pesition ) 27506 ow oS s ory o
- u! of ale se an
New York, NY 10036 ’ Available lu‘:gln card when lczumq n your adverhse’menll $$$ HOT MASTERS $$$
- Services —_— | R & B/ Dance masters, on new artist. They
PROMOTION AL . $33.00 per inch 4  PAYMENT MUST ACCOMPANY ORDER |— i feature nationally known top 10 recording art-
SAXOPHONIST/FLAUTIST/ SEH VICES Y i 2 — i ist. Looking for label deal, or sale
VOCALIST | Name _ { Jimerson
Member of Doobie Brothers | 111 Blenden
1970-8'2. All styles. ATTENTION MUSICIANS WE ApCE PT : Address : N. Little Rock, Ark. 72117
(OIS TS AND BANDS! ALL MAJOR Uty State _7p i
1240 No. Irving Ave. Glendale CA Tired of Deadend Gigs! CREDIT CARDS ' eteono |
91201 Androgynous Talent may want you for promo- = ip_ _"_e __________________ _:

NEED DEALERS

® Video Gassette Recardees
® Vulea Cameras
© Vuleo Lapes (Rlank)
® tar SMereos
Contact: David Widdifeld
THE STEREO FACTORY
1010 Tenth St. Huntington W. VA. 25701
(304) 522-7283

PUT THAT
COLOR TV CAMERA
TO WORK!

It is not televising weddings. Bar Mitzvah's etc., but
is a very UNIQUE AND UNTAPPED SERVICE, using
NO studio, editing or splicing equipment, For de-
tailed information, send $40.00 to:
George E. Ellioft
c/0 G T Recording Studio
180-82 Broadway
Long Branch, N.J. 07740

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied. OOO
G
O\

e
Call our Hotline at (800) 223-7524.

and tell Jeff you want to see some
Action!

www americanradiohistorvy com
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Talent

Ritenour’s New Music: Pop/Rock
Guitarist Plugs Into Lasers For Tour Of Large Halls

By PAUL GREIN

LOS ANGELES—Lee Ritenour’s
new Elektra album, *“Banded To-
gether,” has more of a pop/rock slant
than his previous two albums with
vocals, “Rit” and “Rit 2.”” And Ri-
tenour’s current concert tour, which
began Friday (22) in San Diego, re-
flects that rock orientation: It fea-
tures lasers and more sophisticated
lighting and backdrops.

“The album’s quite a departure,”
says Ritenour, *“‘so I knew the show
had to be a departure too. I felt if I
was going to start playing these big-
ger venues like the Greek Theatre
and the Pacific Amphitheatre, I
didn’t want to do the traditional
jazz/fusion show, where you have all
this great musicianship on stage, but
it doesn’t necessarily reach out to the
back row.

““A lot of the music that jazz play-
ers have played in the past has been
better suited to more intimate set-
tings. But my new songs are bigger
and grander, and needed to be en-
hanced by a certain amount of
production.”

Laser Media is providing lasers for
the tour, which entails a five-man
crew and a six-member band. *‘I have
to be very careful in my show that it
doesn’t come across as phony or
jive,” says Ritenour. “But I think
music lasers are a classy way to enter
the production picture. A lot of
smokebombs on stage wouldn’t be
very effective for me.”

Ritenour’s tour, which includes
both headlining and opening dates, is

being booked by Regency Artists.
“1'd like to be put on more of the new
music packages,” he says, “‘because
that’s kind of what the record re-
flects. But that’s hard to do, because
traditionally promoters want to put
me on a jazz package, and if not that,
maybe a package like we have in
playing several shows with the Point-
er Sisters.”

Ritenour hopes only to break even
on the tour, on which he is backed by
such noted players as saxophonist
Ernie Watts and drummer Carlos
Vega. “I'm not going to be buying a
house in Malibu with this tour,” he
notes.

“If I wanted to have a young,
cheap band and the simplest of sound
systems, and if I didn’t want to in-
crease my production values, I could
be out on the road right now making
money.

“*My managers (Ron DeBlasio and
Ned Shankman) and Regency are the
first ones to tell me, *You pay your
band a lot of money for the level
you're at; can't you do with a little
smaller, younger, cheaper band? I
say if I’'m not going to make money
on the road, at least I want to enjoy
the company of these other great
musicians.”

The U.S. and Canadian tour is ex-
pected to end in late July. In Septem-
ber, Ritenour will begin his eighth
tour of Japan.

Ritenour sees himself moving
away from jazz to more of a pop
sound. ** ‘Rit’ was pretty much a jazz
crossover album,” he says, ‘‘and on
‘Rit 2’ I was starting to find out what

I was doing with the pop side of my
personality. That was a transitional
album for me.”

Still, Ritenour notes: *‘It’s hard to
classify my albums. That’s the thing
that makes me an original and also
maybe makes it hard for the collec-
tive masses to get into it, and for the
record company to sell it.”

At the moment, Ritenour’s record
company, Elektra, is selling the al-
bum via its most rock-oriented cut,
‘Mandella,” a song about South Afri-
can politics. The label has already
shipped a 12-inch version of the song
to rock radio stations, and will re-
lease it as a seven-inch single if the re-
sponse at AOR is sufficiently
encouraging.

“It’s the most AOR track I've ever
done,” Ritenour says. “I hope it
breaks through, but if it doesn’t,
there are other tracks on the album
that are more top 40-oriented.”

Ritenour produced “Banded To-
gether” with Greg Mathieson and
Trevor Veitch, fellow management
clients of  Shankman/DeBlasio.
“Greg and I took care of the music
end of it,” Ritenour says. “Trevor
was very involved in the lyrics and
was also the vocal coach.”

Ritenour has been signed to Elek-
tra since December, 1977, and wants
to continue as a recording artist. But
he also hopes to produce other artists
down the line, as several of his for-
mer colleagues in the session player
ranks have done, including David
Foster, Jay Graydon and George
Duke.

Human League Changes Produce ‘Hysteria’

LOS ANGELES — The Human
League, who opened the floodgates
for the synthesizer revolution with
the chart-topping 1982 hit “‘Don’t
You Want Me,” virtually disap-
peared from the new music scene af-
ter their concert tour that year. One
A&M EP helped fill the gap between
their ~ American debut album,
“Dare,”” and the new ‘“‘Hysteria,” an
album which took two years to
complete.

“We'd started off with Martin Ru-
shent again, who produced ‘Dare’, ”
explains keyboardist Adrian Wright.
“But in January, 1983 we had a sort
of falling out.

“Then we found Chris Thomas,
but it was very slow going, because
he had to go off and produce the Pre-
tenders while he was working with
us. Then our contract with him ran

out in November, 1983, and we
thought, ‘What the hell’s happening
here?’

“We wanted to finish the album
for Christmas,” Wright continues,
“but everyone was booked. V/e set-
tled on Hugh Padgham, but he
couldn’t start until January. We fi-
nally finished the record in March.”

With “‘Hysteria” at last in the
stores, the band chose ‘‘The Leba-
non” as its first single in an attempt
to change the group’s synth-pop im-
age. The politically oriented tune
even features real guitars.

“Radio stations who never played
our records before are playing this
one,” says Wright. “The AOR people
are playing it. So even if it isn’t a big
hit, it’s still done us a lot of good.”

Avoiding the predictable, the Si-
mon Milne-directed video of “The
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Lebanon” is straight performance
footage. “News clips and death and
blood would be sick,” says Wright,
“like something the Clash would
do.”

In addition to the recent producer
changes, the Human League has seen
numerous personnel changes in its
six-year lifespan. The band founders
were lan Craig Marsh, Martyn Ware
and Philip Oakey; Wright joined
shortly after. In 1980, Marsh and
Ware left to form Heaven 17. Oakey
and Wright retained the Human
League monicker.

“When we split,” says Wright, “we
owed Virgin Records a lot of money,
so we split the debt down the middle
between both bands. It was like a
race to see who paid off first. I think
Philip and I won.

“We're very pleased that we did,”
smiles Wright, “‘because the entire
world was saying at that time that
Philip and I were the no-hopers, the
non-musicians, and that Martyn and
Ian were the brains of the group and
would be massive successes.”

One week before a contracted tour,
QOakey and Wright rushed out to re-
cruit singers Suzanne Sulley and Jo-
anne Catherall. lan Burden joined
the lineup at that time, and Jo Callis
came on board shortly after. This was
the group essentially responsible for
“Dare,” though the Human League’s
recording style (individuals wander-
ing into the studio now and again,
laying down pieces of tracks and for-
getting about them) makes credit dif-
ficult to attribute.

Unlike most Virgin U.K. releases,
“Dare” wasn’t licensed in the U.S. by
Epic. “Epic turned it down,” says
Wright, adding, ‘I think the guy who
turned ‘Dare’ down got fired by Epic
the week after ‘Don’t You Want Me’
got to No. 1. ETHLIE ANN VARE

wwWw americanradiohistorv com
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HEROIC SCENES—Producer/director David Rathod, left, leads the Ban-

gles’ lead singer Susanna Hoffs, right, through a shot from the group’s first

Columbia video, “Hero Takes A Fall,” while photography director Chris
Robson prepares to take a fall.

L.A.’s All-Female Bangles
Go-Going Their Own Way

By ETHLIE ANN VARE

LOS ANGELES — The Bangles,
releasing their first Columbia album
after a successful five-song EP on
Faulty Products, have two obstacles
to overcome. First, they have to con-
vince people to see them as female
musicians, not as a Girl Group. Sec-
ondly, they have to separate them-
selves from the Paisley Underground
and be accepted as a band of the ’80s,
not revivalists of the '60s. The four
women who make up the three-year-
old Los Angeles band seem to be up
to the task.

Miles Copeland signed the
group—then called the Bangs—to
his LAPD (L.A. Personal Direction)
management company after seeing
them play the sweatbox Cathay de
Grande in Hollywood. His IRS label
distributed their EP when Faulty
went under. (“Went down under,”
corrects vocalist/guitarist Susanna
Hoffs. “They moved to Australia.”)
Brother Ian Copeland’s Frontier
Booking International (FBI) acts as
agent. So what is this group doing on
Columbia?

“We told Miles straight from the
start that we didn’t want to be on
IRS,” says Hoffs. *“The Go-Go’s are
on IRS. We wanted to get away from
comparisons that were already start-
ing to happen.”

“We like the Go-Go’s,” says vocal-
ist/guitarist Vicki Peterson, ‘‘but
they're not the reason we started—
we started way before that. And
though they’re friends of ours, we're
also not like the Dream Syndicate or
the Three O’Clock.”

Once signed to CBS, the Bangles
chose producer David Kahne (Rank
& File, Translator) to work on their

album. It was completed in four
weeks of studio time that stretched
over a three- to four-month period.

“David was great,” says bassist
Michael Steele (a female person de-
spite the name), ‘‘because he’s a mu-
sician himself. You never have to ex-
plain anything to him.”

The album ‘“All Over The Place”
is being touted by Columbia as ‘‘the
Mamas & the Papas meet the Seeds.”
But the band members themselves
shun the psychedelic revival tag.

“We're not trying to stop the
world at 1966,” says Peterson, whose
sister Debbi rounds out the group,
“but this is the music we grew up
with. It comes out through our pores.
We can’t help it.”

The single “Hero Takes A Fall” is
backed with a non-album B side,
“Where Were You When I Needed
You” (a cover of a Grass Roots song
from, as it happens, 1966). The band
has completed a video on location in
San Francisco.

“Looking at all the heavy metal
videos,” jokes Vicki Peterson, “‘we
decided to use men in G-strings and
chains in the video.”

“And midgets,”
“And fog.”

The group plans to tour from late
June through August, and hopes for
good response to their album. “Our
EP, which was recorded in 24 hours
and cost less than $3,000, sold some-
thing like 40,000 copies,” says Vicki
Peterson..

“There are more and more female
musicians out there all the time,” she
adds. “There can, and will, be more
than one group of female musicians
on the charts at the same time.”

laughs Steele.

‘ROCK AGAINST RUPERT’

Show Aids Voice Staffers

NEW YORK—Three locally-
based acts donated their musical ser-
vices to the **Rock Against Rupert”
benefit at Greenwich Village’s Irving
Plaza Thursday (21). The fundraiser
was organized by staff and freelance
writers at the Village Voice news-
weekly, who are lobbying against the
paper’s owner, publishing mogul Ru-
pert Murdoch, in a push for salary
increases.

Buster Poindexter (alias David Jo-
hansen) & the Banshees of Blue, Hu-
man Switchboard and local folk fa-
vorites the Washington Squares are
the groups involved. Explaining their

participation in this workers-versus-
management issue, the Square’s Tom
Goodkind said, “It’s the duty of any
good folk band to stand up for the
worker.” The group’s song list was
comprised strictly of union tunes,
highlighted by Woody Guthrie's
*Union Maid,” with lyrics tailored to
the Voice/Murdoch conflict.

Irving Plaza donated its space and
sound system for the evening and set
admission at $6. The event is the sec-
ond of its kind for the newspaper
staff, which staged its first benefit
show at the Peppermint Lounge in
1982.

KIM FREEMAN
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STEVIE RAY VAUGHAN
BILLY RANKIN

The Palladium, Los Angeles
Tickets: $12.75

What Jennifer Holliday is to the voice, Stevie
Ray Vaughan is to the gurtar. This Austin Stra-
tocaster whiz has E-strings growing out of his
fingers. You'd be hard pressed to find another
musician on the scene today with such total
control, mastery and love of the blues/rock idi-
om as Vaughan.

The Palladium was about two-thirds full for
the June 16 show, a 90-minute set that had the
crowd whistling and cheering for Vaughan's
slow 12-bar blues and stomping in time to up-
beat rockers. There are some people who only
know Vaughan as the lead guitar on David
Bowie’s album “Let's Dance.” They don't
know the half of it.

From a chilling cover of “Voodoo Chile”
(risky in light of the constant comparisons to
Hendrix) to the rollicking *“Love Struck Baby"
to a lingering T-Bone Walker tribute, Vaughan
kept his audience spellbound. The diminutive
Texan never hogs the spotlight, never intro-
duces “'our next video™ or “'a tune off our new
Epic album.” The only thing he ever said, ex-
cept to frequently introduce bassist Tommy
Shannon and drummer Chris Layton, was
“Thanks for letting us play.” You get the warm
feeling that Vaughan doesn't care if there’s an
audience out there or not; he's a musician, not
a pop star.

Dressed in the unlikely combination of blue
silk kimono and cowboy hat, Vaughan played
guitar behind his neck, around his back, one-
handed and sideways. Much of the set was in-
strumental, since Vaughan's voice is his weak-
er instrument, and the sound system was
unfortunately muddy this evening. But nothing
could detract from the sheer joy of the
performance.

In contrast to Vaughan's purity, the Billy Ran-
kin band was all showmanship and no sub-
stance. Their material is cookie-cutter AOR—
Scotland’s answer to Night Ranger. The band
is terribly competent, but songs like “Baby
Come Back" and “'Never In A Million Years"
have just been heard so many times, under
one fitle or another. The group introduced
some new material from the upcoming A&M al-
bum “Crankin'," and succeeded in setting off
the depth and integrity of the headliner al the
more. ETHLIE ANN VARE

HUEY LEWIS & THE NEWS
DR. GONZO
Universal Amphitheatre, Los Angeles
Tickets: §15, $13.50

This San Francisco-based band proved it
can back up its success on records with an
equally compelling live show June 17, the first
of three nights here. Toward the end of the
show, warmed by a highly responsive crowd,
Lewis noted that the dates came five years 10
the week after the band's formation.

"We've stuck together through thick and
thin,” the singer remarked. “Lalely there's
been quite a bit of thick around here, but there
were years of thin.”

“Thick" is almost an understatement. The
band's album ““Sports” jumped to No. 1 this
week, on the heels of three straight top 10 sin-
gle hits. The album is well past platinum, and
has already drawn a Grammy nomination for its
first hit, “Heart And Soul.”

It's easy to see why the band has attracted

Talent In Action

such a large constituency. Iis music spans a
wide range, from the blistering rocker “Work-
ing For A Living" to the finger-snapping a cap-
pelia piece “They Say It's All Right.” Still, most
of the band's music is in the mainstream pop/
rock tradition of such acts as the Steve Miller
Band or the Little River Band. As “Heart And
Soul" and "The Heart Of Rock’N'Roll"" have
proved, the News are a great pop singles
band.

Lewss is also a highly engaging, if atypical,
front man. Even when he's trying out his fanci-
est rock star moves, he iooks more like a CPA.
Lewis is highly effective at playing off this boy-
next-door quality. He frequently projects a
mock shyness and clumsiness, like a 15-year-
old on his first date. "I don't suppose you'd
want to hear . . . " went one introduction; later
he noted, “'Are you sure you don't want to go
home? It's getting late, you know."

But if bashful boyishness is part of Lewis'
charm, so is full-flowered romanticism. That's
appropriate for a singer whose first two hits
were Do You Believe In Love™ and “'Hope
You Love Me Like You Say You Do."

Lewis received solid support from his five-
man band, plus the five-man Tower Of Power
horn section, which backed him on several
songs. The ensemble later played a Tower Of
Power hit, “Don't Change Horses In The Mid-
dle Of The Stream," as an encore. The group
was also joined by Booker T. Jones for a sub-
sequent encore. While Lewis was generous in
meeting the audience demand with a series of
encores, there were perhaps one or two 100
many. And the extended jams that character-
ized the encores stood in contrast to the disci-
plined, highly tight nature of the main set.

Butit's awfully hard to resist a singer who, in
opening a three-night stand in L.A., notes: ““Let
me tell you something: When we're out of town,
boy do we bad-rap L.A." Of course, he did say
that by way of introducing Randy Newman's |
Love L.A.," proving his heart's in the right
place after all.

The show was opened by Dr. Gonzo, a very
funny San Francisco-based comic who does
dead-on impressions of Dylan, Petty and
Seger. His funniest bit was singing the lyrics to
“Santa Claus Is Coming To Town™ over the
melody of the Cars’ “Just What | Needed."”

PAUL GREIN

R.E.M. & FRIENDS

Capitol Theater, Passaic, N.J.
Tickets: $7.50

It was a folk-rocker's fantasy: R.E.M. was
videotaping a concert for MTV broadcast in
July, for a new series called “'Influences.” And
so the IRS Records act brought along some of
its more prominent influences to open the show
on June 9. Somewhat surprisingly, the show
worked on all levels.

Traditionally, these concept concerts have
failed. Audiences of contemporary chart-
makers don't always give the time of day to
older acts which, for the most part, haven't had
hits in well over a decade. Yet from the start,
this New Jersey crowd was excited 1o witness
the inventors of the jangly-guitar sound which
R.E.M. so intelligently carries on. Standing
ovations were par for the course this night.

John Sebastian, the ex-Lovin" Spoonful lead-
er, opened the show, remarking, “It's great
that | don't have to play 'Welcome Back (Kot-
ter)’ tonight." Instead, he performed a couple
of his '60s hits and then brought on Richie Ha-

J

vens, a fellow Woodstock festival alumnus,
who received the evening’s first standing ova-
tion for his rendition of the Beatles' “"Here
Comes The Sun” and a new song called *Li-
cense To Kill."

Byrds founder Roger McGuinn played his
popular “Chestnut Mare" and the Byrds' ver-
sion of Pete Seeger’s “Turn, Turn, Turn,” be-
fore giving over the stage to one-time Young-
bloods singer Jesse Colin Young, last heard as
an Elektra solo artist, who performed his
“"Darkness, Darkness.” Young, whose singing
was as clear and forceful as ever, was followed
by three ex-members of the Band, Rick Danko,
Levon Helm and Richard Manuel. The trio was
joined by all of the others for "Rag, Mama,
Rag" and a new tune, “Blaze of Glory," with E
Street Band drummer Max Weinberg sitting in.
Having proven that they still had spark to
spare, the old-timers cleared the way for
R.E.M. The best was yet to come.

Opening with Lou Reed's *'Pale Blue Eyes,”
R.E.M. sailed confidently through most of its
current top 30 album, “Reckoning,” adding
power and brightness to the material. Peter
Buck's ringing guitar licks and Michael Stipe's
garbled but unique vocalizing gave the band a
distinctness missing from much currently hot
pop music, while pointing out the stylistic con-
nection to the opening acts. With McGuinn and
Sebastian joining R.E.M. for Byrds and
Spoonful classics for the encore, the idea of a
video program called “Influences™ made per-
fect sense. Nextin the series is George Thoro-
good. JEFF TAMARKIN

THE FUGS

Bottom Line, New York
Admission: 38.50

The Fugs were hardly famous in their time,
the mid-to-fate '60s, which may make the idea
of this reunion concert seem absurd 1o most.
However, their legend has grown over the
years {witness a recent compilation album) to
the point that the one-time outiandish satirical
political/shock-rock outfit had no trouble filling
the Bottom Line for four shows. The 2'/,-hour
opener on June 8 left both curious newcomers
and the ex-hippies who remember the Fugs
from their Greenwich Village days satisfied.

Yet this was more than peacenik nostalgia.
Original members Ed Sanders and Tuli Kupfer-
berg fortified their antics with an original guitar-
ist, Vinnie Leary, and three younger new addi-
tions, Steve Taylor, Cody Batty and Mark
Kramer, who gave the Fugs new life on their
dozen or o new songs.

The Fugs' loosely structured '60s anthems
still manage fo ring relevant in the '80s. Kill
For Peace" and "Slum Goddess" sounded
right at home next to topical new songs such
as "Nicaragua" and “Keeping The lssues
Alive." And in the reggae-ized "CIA Man,"
Kupferberg offered a hint of the Fugs' daring
past by flashing the audience.

There is no denying that the Fugs are no
longer a threat; where they once drew the
wrath of public officials, they now seem almost
quaint. Placed alongside, say, Motley Crue, the
Fugs would hardly raise an eyebrow. Yet the
pointedness of both their old and new material
was refreshing in an era of escapism, and their
sense of humor and theatre pitched in to make
this a delightful “trip" between the past and
present. JEFF TAMARKIN

PUBLICITY
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Boxscore

The following are among the top concert grosses nationwide reported through the survey week. Included are
act(s), gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of
sellouts and dates(s)

Among the top concert grosses through June 19

e THE BEACH BOYS—$396,457, 47,218 (85,328), $15, $9.35,
$8.25, $7.15 & 4.13, Feyline Presents Inc., Mile High Stadium, Denver,
June 17

e THE GRATEFUL DEAD— $383,839, 26,845, $14.30 & $12.09, Fey-
line Presents Inc., Red Rock Amphitheater, Denver, three sellouts, June
12-14

e JUDAS PRIEST, GREAT WHITE—$230,293, 16,757, $1450 &
$12.50, Monarch Entertainment Bureau, Madison Square Garden, New
York, sellout. June 18.

e HUEY LEWIS & THE NEWS, STEVIE RAY VAUGHAN—$204,570,
14,615, $16, $15 & $10.50, Avalon Productions, Irvine (Calif.) Mead
ows, sellout, June 15,

e VAN HALEN, VELCRO—$194,431, 15,290, $13.50 & $11.50, In-
House, University of Texas, Frank Erwin Center, Austin, Tex., sellout,
June 10,

e JUDAS PRIEST, GREAT WHITE—$168,939, 12,514 (13,714),
$13.50, Brass Ring Prods., Joe Louis Arena, Detroit, June 13,

e THE BEACH BOYS—$139,925, 9,650, $14.50, Mid-South Concerts,
Mud Island Amphitheater, Memphis, two sellouts, June 14-15

e DAVID GILMOUR—$123,762, 10,001 (11,379), $12.50, Pace Con-
certs, Reunion Arena, Dallas, June 16

e .38 SPECIAL, EDDIE MONEY—$112,020, 8,991, $13.20, $12.10,
$11.81, $11.16, $10.72 & $10.22, Feyline Presents inc., Red Rock
Amphitheater, Denver, sellout, June 16.

e JAZZ ON THE ROCKS, SPYRO GYRA, DAVID SANBORN—$110,334,
7,435 (9,000), $15.40, $14.30, $13.71, $13.10, $12.79 & $12.14,
Feyline Presents Inc./Lu Vason, Red Rock Amphitheater, Denver, June
15,

o HANK WILLIAMS JR., DAVID FRIZZELL—$102,240, 7,394 (10,000),
%15 & $12.50, Shelton Harrison, Mid-South Coliseum, Memphis, June
15.

e CAMEO, O’'BRYAN, NEWCLEUS—$90,456, 6,736 (9,663), $13.50 &
$12.50, American Amusement Corp., Reunion Arena, Dallas, June 15,

e THE STATLER BROTHERS, FREDDY WELLER—$85,690, 6,881
(8,567), $12.50 & $10.50, In-House, Lanierland Music Park, Cum-
ming, Ga., two shows, June 16.

e JOHN DENVER—$86,251, 6,212 (8,460), $15 & $12.50, Frank J,
Russo, Civic Center, Portland, June 15,

e MOTLEY CRUE, RATT—$84,067, 7,196 (10,000), $12.50 & $11.50,
Cross Country Concerts, Springfield (Mass.) Civic Center, June 15.

e THE POINTER SISTERS—$79,866, 6,313 (6,500), $17.50, $11 &
$9, Alex Cooley/Southern Promotions, Chastain Park, Atlanta, June 17,

e LAURIE ANDERSON—$77,235, 5,675 (6,400), $15 & $13.50, Ava-
lon Prods./Bill Graham Presents, Shrine Auditorium, Los Angeles, June
8.

e HUEY LEWIS & THE NEWS, DR. GONZ0O—$60,670, 4,464, $15,
$12.50 and $10.50, Stephen Cloud Presents, Candy Bowl, Santa Barba
ra, Calif., sellout, June 16,

e THREE DOG NIGHT, JOHN KAYE & STEPPENWOLF—$50,092, 4,516
(6,133), $15 & $12.50, Avalon Prods., Irving Meadows Amphitheater,
Laguna Hills, Calif., June 8.

¢ NIGHT RANGER, BLACK & BLUE—$49,561, 4,377, $11.75, Avalon
Prods., The Palladium, Hollywood, Calif., sellout, June 8,

e HANK WILLIAMS JR., DAVID ALLAN COE—$46,414, 4,314 (7,900),
$11.50, Sound Seventy Prods., Convention Center, Pine Bluff, Ark., June
9.

e MOTLEY CRUE, ACCEPT—$44,905, 3,522, $12.75, DiCesare-Engler
Prods., Stanley Theater, Pittsburgh, seliout, June 12:

e HUEY LEWIS & THE NEWS—$40,000, 5,000, $9.50 & $8, Bill Graham
Presents, Sonoma-Marin Fair, Petaluma, Calif., sellout, June 14.

e TED NUGENT, ALCATRAZZ—$37,944, 2,976 (3,550), $12.75, DiCe-
sare-Engler Prods., Stanley Theater, Pittsburgh, June 14.

e BONNIE RAITT, CATFISH HODGE—$37,500, 3,000, $12.50, Double
Tee Promotions, Starry Night, Portland, Ore., three sellouts, June 8-10.

¢ NIGHT RANGER, BiLLY SATILITE—$37,238, 3,779 (6,500), $10.50
& $9.50, Feyline Presents Inc., Civic Center, Albuquerque, N.M., June
15"

e RICKY SKAGGS—$36,000, 4,000, $9, In-House, Little Nashville (Ind.)
Opry. two sellouts, June 16.

e PEABO BRYSON, JENNIFER HOLLIDAY—$35,200, 2,820 (5,000),
$12.50, Mid-South Concerts/Jerry Dickerson, Mud Istand Amphitheater,
Memphis, June 10,

e NIGHT RANGER, BLACK & BLUE, YOUR EYES—$31,047, 3,152
(4,377), $12.50, $10.50 & $9.50, Avalon Prods., San Diego (Calif.)
State Univ., June 9.

e BLUE OYSTER CULT, PAT TRAVERS—$27,596, 2,714 (7,500), $11
& $9.50, Schon Promotions, The Met Center, Minneapolis, June 15.

e MIXED BAG VOL. 2, THE McGARRIGLE SISTERS, JANIS IAN, MARIA
MULDAUR, SUZANNE VEGA—$16,181, 1,902 (2,618), $15.50 &

$14.50, Monarch Entertainment Bureau, Beacon Theater, New York,
June 16,

e LEON REDBONE, STEVE GOODMAN—$11,853, 1,108 (2,800), $16,
$7 & $5, Evening Star Prods./Big River Concerts, Paolo Soleri, Santa Fe,
N.M., June 7

e INXS, THE TAN—$9,594, 738, $13, Rock'N'Chair Prods., Mission The-
ater, Santa Barbara, Calif., sellout, June 15.

e R.E.M., DREAM SYNDICATE—$5,608, 526, $11.50 & $10.50,
Rock’N'Chair Prods., Warner's Star Palace, Fresno, Calif., sellout, June
16.

e BLACK OAK ARKANSAS, PASSENGER—$4,620, 770 (800), $6, John
Coleman Co., Mohawk Club, Shirley, Mass., June 16,

o BLACK OAK ARKANSAS, NO MERCY—$3,600, 600, $6, In-House,
Jack’s Nightclub, Porttand, seltout, June 18.

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publication. Box-
scores are compiled every Tuesday. If you wish to file your concert report, please call Louise Zepp 1n
Nashville at (615) 748-8129; Ancil Davis in New York at (212) 764-7314; Linda Deckard in Los
Angeles at (21 3) 859-5338; or Metinda Newman in Chicago at (312) 236-2085
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Talent
DanceTrax

By BRIAN CHIN

Some big hits: Bruce Springsteen’s top 40 smash “Dancing In The Dark,” as
remixed for Columbia 12-inch, comes across as pure pop, without any funk, dis-
co or techno flavoring, appropriately. This version, post-produced and mixed by
Arthur Baker, has no real break structure, but is handled instead like a long live
version, except for a couple of swiftly edited moments near the end ... The
Time’s “Ice Cream Castles” (Warner Bos. 12-inch promo) is an easy club and
radio pick, not quite as wild-eyed as previously, but still well to the left of the
ultra-commercial Jam/Harris successes of recent months; it ends in some fine
groove-and-shout riffing . . . Dead Or Alive’s reworking of the K.C. & the Sun-
shine Band classic “That’s The Way (I Like It)” sounds totally insincere but
packs a fabulous rhythmic wallop; the Epic 12-inch includes a long version and
a good 3:10 dub.

*x Kk Kk

New on the chart: Eurythmics’ seven-cut “Touch Dance™ EP on RCA is the
equivalent of three 12-inch remixes with instrumentals, list priced at $6.98. Our
raves: “The First Cut,” redone by Francois Kevorkian with Jay Mark, which is
better structured even from a pop standpoint, and *"Paint A Rumour,” a big
surprise, as remixed by John “Jellybean” Benitez, which has a sinuous, near-
Klein & MBO feel. Kevorkian’s remix of “Regrets™ treats the track as a heavy
dub; everything here is wider and less vacuum-sealed than the originals.

*x K K

Notes: We hear from differing sources within CBS that the 12-inch version of
the Jacksons/Jagger single, *‘State of Shock,” is either unscheduled or due
within the week: it does exist, however ... Madonna’'s new album is due in
about a month on Sire; Nile Rodgers produced, and it sounds perfect. Her first
has just gone gold through her progressively more successful singles, an achieve-
ment that is a true case study in the platforming of sales and airplay through
well-scheduled club and singles work.

* K %

Pools, press, radio stations, and even a&r people should look into “U.K.
Buzz,” a monthly compendium of new British product put together in the States
by Thirsty Ear Communications (310 Madison Ave., Suite 1506, New York,
N.Y. 10017; 212-697-7800). British labels pay a fee to place their material on the
program, which is supplied free on disk with intro blurbs by British DJ John
Peel so that college radio stations can play “U.K. Buzz” as a scheduled show.
The first edition includes Sandie Shaw’s “"Hand In Glove,” Fad Gadget's ““Col-
lapsing New People,” New Order’s “Murder” and Marcel King’s surprisingly
commercial “Reach For Love.’” An American analog, called "SCREAM™
(Sampler Containing Really Exciting American Music), is also under develop-
ment . . . Incidentally, Disconet, the subscription service established in 1977, re-
mains an important source of reworked hits and product previews. Its July 16
program includes special edits of cuts by Gloria Gaynor, Jimmy Ruffin/Jackson
Moore, Deniece Williams and Bonnie Tyler, in addition to a side of imports
mixed by Casey Jones which includes material by Parking Meters (just released
here by Atlantic) and Seona Dancing, an unjustly obscure duo who’ve put out
four interesting songs in a row. (Disconet, 915 Broadway, Suite 610, New York,

DISCO/DANCE 12" —
U.S. & Imports

We have a complete selection of all US. re-
leases and all impont disco records. We also
(WHOLESALE FOR STORES) export to foreign countries.
USA « Canada » England * Germany

taly « France * Holland

Zorro—My Mine

Chocotate City—Oriando Jackson
No Escape—Max-him
Sultana—Taracco

Some of our brand new releases are:
U.S. & Canadian 12”

Boy or Girl—Enc

t Only Have Eyes For You—Bonnie
Forman

| Can Hear Your Heartbeat/Let It Loose
(remix)—Chns Rea

Dance Party—Blue Lazer

Telephone—Flirts

Sex Dance (remix)—Lisa

Breathiess—Figures On The Beach

B Boys Break Dance—High Fidelity 3

Hi Energy (remix)—Evelyn Thomas

State of Turmoil—Mamie Van Doren

If This Ain’t Love~—Jay Novelie

Don't Want You To Be—Rama

AM/PM—Dr. Jekyll and Mr. Hyde

Funk You Up—Jesse Saunders

Captain Rock To The Future Shock—
Captain Rock

Umsturz--New Breed

With All My Love—Barbara Roy

Eye On You—Hippies With Haircuts

Tie Me Down (remix}—Romance

> o N

European 12”

Goddess of Love—Sois De La Vie
Montego Bay— Sundown

Italo (remix)

Aruba—Gazuzu

Cocktail #2 (medley)

Next tn Line—Enc Roberts

You Think You're A Man—Divine
Come Back—Stephano Puiga

Ai Al A—Gina Lamour

Break Me—Hot Gossip

False Alarm (remix}—Marsha Raven
Looking From A Hilltop—Section 25
Edges—Kiriian Camera

Small Town Boy—Bronski Beat
Heaven To Me—Technique

Take My Heart—Joe Yellow

Don't Stop—Time

Love System-—The Twins

Self Control—Raff

| Love Men—Eartha Kitt

J R. Robot—Mode(s

Total Experience—Seven Days
Slice Me Nice—Fancy

Colour My Love—Fun Fun

When You Walk In The Room— Ram-

ming Speed

fmport LP’s

Electro #4

Eartha Kitt

Elektro UK

Doctor Cat

12" of Pieasure VoI. 2
Hi Energy Dance Music
Mixtures LP

Passion Tracks Vol 2
High Energy Vol. 2

IMPORT O DISCRECORDS
855¢ CONKLIN ST. FARMINGDALE, NY 11735

(516) 694-4545 TELEX 4758158 IMPT DISC.

PROMOTIONAL

MUSIC VIDEG

Available on 1 Hour Tape Compilations to colleges, nite clubs, and
other public venues throughout America.

We provide: ® Newest Releases
o Quick Service
® Highest Quality

videos

o Low Cost

_faw'zmu

Entupu'us

#1 way of staying on top of videp music

Call ys today to see if you
qualify to receive promotional

on a monthly basis.

Out of State (201) 667-4026

In N.Y. (212) 460-0035
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TITLE(S), Artist, Label
WEEKS

WHEN DOVES CRY-Prince—(12 Inch) [P
Warner Bros. WB-20228 1

BLACK STATIONS, WHITE STATIONS-
M+ M-(12 Inch) RCA PW13802

TELL ME I'M NOT DREAMING (TO GOOD TO
BE TRUE)--Jermaine Jackson—(LP Cut)
Arista AL8-8203

The Ghost In You/HEARTBEAT-Psychedelic
Furs—(12 Inch) Columbia 44-4984

SELF CONTROL-Laura Branigan—(12 Inch)
Atlantic 0-86954

DON'T GO LOSE IT BABY-Hugh Masekela-
(12 Inch) Jive/Afrika JD1-9194

| DIDN'T MEAN TO TURN YOU ON—Cherelle-
(12 Inch) Tabu 479-05003

10-9-8-Face To Face-(12 Inch) Epic 49-04989

| CAN DREAM ABOUT YOU-Dan Hartman-
(12 Inch) MCA L-33-1180

FEELS SO REAL (WON'T LET GO)-Patrice
Rushen—(12 Inch) Elektra 0-66970

RHYTHM OF THE STREET-Patti Austin—(12
Inch) Qwest (QW)-20222

BREAKIN'..THERE'S NO STOPPIN US-Ollie &
Jerry—(12 Inch) Polydor 8217081

STATE OF LOVE-Imagination—(12 Inch)
Elektra 66975

CRASH GOES LOVE-Loleatta Holloway—(12
Inch) Streetwise SWRL 2230

BOYS DO FALL IN LOVE-Robin Gibb—(12
Inch) Mirage 0-96940

HURT-Reflex—(12 Inch) Capitol V-8588

LEGS-Z.Z. Top—(12 Inch) Warner Bros. WB-
20207

IN THE HEAT OF THE NIGHT—Klinte Jones-
(12 Inch) Oh My! OM 4009

BOP 'TIL | DROP-Larrice—Streetwise SWRL
7821

ROMANCING THE STONE-Eddy Grant—(12
Inch) Portrait 4R9-04993

THE GLAMOROUS LIFE-Sheila E—~(LP)
Warner Bros. WB-25107

JUMP-The Pointer Sisters—(12 Inch)
Planet/RCA YB-13780

TAKE A CHANCE-Nuance featuring Vikki
Love—(12 inch) 4th & Broadway BWAY-403

CLOSE (TO THE EDIT)-Art Of Noise—(7 Inch)
Istand 7-99754

HURRICANE-Kim Carnes—(12 Inch) EMI-
America V7829-2

KEEP DANCING-Touch Of Class—(12 Inch)
Atlantic 0-86937

MICRO-KID-Level 42--(12 Inch) A&M 2631

DANCE HALL DAYS/DON'T LET GO-Wang
Chung—Geffen (12 Inch) 20194

LET ME DO YOU-NV—(12 Inch) Sire 20199

LAND OF HUNGER-The Earons-—Island
0-96958

ROCK BOX-Run D.M.C.—(12 Inch) Profile
PRO-7045

THE LEBANON-Human League—(12 Inch)
Virgin/A&M SP-17276

DOCTOR! DOCTOR!-Thompson Twins—(7
Inch) Arista AS 19209

| IT'S A CRYIN' SHAME (SHA LA LA LA)-

David Lasley—(12 Inch) EMI-America
V-7823

YOU’RE THE BEST-The Emotions—(12 Inch)
Red Label RLDA-001

WHISPER TO A SCREAM (BIRDS FLY)-Icicle
[ Works—(LP Cut) Arista AS 1-9155

| 10,9,8,7-Armand Duchien—A&M SP 12099

DON'T TAKE YOUR LOVE AWAY—Pushe'—(12
Inch) Partytyme-Streetwise (PT-108)

L

DISSIDENTS-Thomas Dolby—(12 Inch) Capitol
| V08594

Compiled by the Music Popularity Chart Dept. of Billboard from a nationwide club survey of the most requested dance songs.
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SOMEBODY ELSE'S GUY-Jocelyn Brown-
Vinyl Dreams/Prelude VND-DO1

SIBERIAN NIGHTS-Twilight 22—-(12 inch)
Vanguard SPV-73

LOVE OF THE COMMON PEOPLE-Paul
Young=(12 Inch) Columbia 44-04999

YOUR LIFE-Konk—(12 Inch) Sleeping Bag
SLX009

BEELINE-Miquel Brown—(12 Inch) TSR 832

MY BEST FRIEND'S GIRLFRIEND-Marcus
Miller—(12 Inch) Warner Bros. 20217

I'LL BE AROUND-Terri Wells—(12 Inch) Philly
World 0-96944

JAM ON IT-Newcleus—(12 Inch) Sunnyview
SUN 411

DEEPER AND DEEPER-The Fixx—(LP Cut)
MCA 5492

DETERMINATION/IT SHOULD HAVE BEEN
ME~Jayne Edwards—(12 {nch) Profile PRO
7046

CHANGE OF HEART-Change-(LP) Atlantic
80151

| WANT TO BREAK FREE-Queen—(7 Inch
Capitol 5317

ONE STEP UP, TWO STEPS BACK-Betty
Wright—(12 Inch) Jamaica JR 9002

LET'S HEAR IT FOR THE BOY-Deniece
Williams—(12 Inch) Columbia 44-4988

MEGA-MIX-Herbie Hancock—(12 Inch)
Columbia 44-04960

HEY D.J.-World's Famous Supreme Team—(12
Inch) Island 0-96956

NO MORE WORDS-Berlin—(12 Inch) Geffen
20195

SUCH A SHAME-Talk Talk—EMI-America (12
Inch) SPR0O-9155

DARLING DON'T LEAVE ME-Robert Gorl-
Elektra (12 Inch) 066963

99 1/2-Carol Lynn Towne—Polydor (12 Inch)
881-0091

GREASED LIGHTNING—Robert John-CBS
Associated CS 404445

GOTTA GIVE A LITTLE LOVE (Ten Years
Later)-Timmy Thomas—(12 Inch) A&M
GG-81203

TRIPPIN ON THE MOON-Claudja Barry—(12
Inch) Personal P 49808

CITY LIFE-Hassan + 7-11-(12 Inch) Easy
Street £2S-7508

DON'T TELL ME/YOU CAN SAY IT-
Blamange-island (LP Cut 90053)

TOUCH DANCE (EP)-Eurthymics—RCA
CPL1-5086

TURN IT AROUND-Gino Soccio-Atlantic (12
Inch) 086960

| WANTED IT TO BE REAL-John Rocca—(12
Inch) Streetwise SWRL 2225

TOKYO ROSE-Kamikaze(12 Inch) A&M
12095

PARIS LATINO-Bandelero—(12 Inch) Sire
SR-20190

VIA AFRIKA-Via Afrika—(12 Inch) EMI-
America V-7822-1

I'M LIVING MY OWN LIFE-Earlene Bentiey-
(12 Inch) TV! Records TVl 2011

THE REFLEX-Duran Duran-(12 Inch) Capitol
V-8587

ANY DANCE/KICK IT-B. Preston—(12 Inch)
Megatone MT 124

WHAT PEOPLE DO FOR MONEY-Divine
Sound—(12 Inch) Specific Records 225

THE DOMINATRIX SLEEPS TONIGHT-
Dominatrix—(12 Inch) Streetwise STRL-2220

WITHOUT YOUR LOVE-Nina Schiller—(12
inch) Moby Dick BTG 336

BORDERLINE-Madonna—(12 Inch) Sire
20212

BABY I'M SCARED OF YOU-Womack &
Womack-Elektra (7 Inch) 7-69753

WHO DO YOU THINK YOU ARE-innocence In
Danger—(12 Inch) Epic 49-4985

ONE NIGHT ONLY-Scherrie Payne—(12 inch)
Megatone MT 129

(O Bullets are awarded to those products demenstrating the greatest gains in audience response this week.

DISONET

* non-commercial 12-inch

World & U.S. Premieres » Special Remixes * Special Medlies

DISCONET programs are available only to qualified disco DJs, discos, mobile discos and
radio stations. For subscription information please write or call DISCONET (division of
Sugarscoop, Inc.), 915 Broadway, Suite 610, New York, NY 10010. Telephone 212/505-2516
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Talent

YVONNE GAGE

Billed as the unofficial answer to
Michael Jackson's “Thriller,”
Yvonne Gage's “Doin” It In A
Haunted House™ moves up to 82 on
the Black Singles chart this week.
The Chycago International Music/
Epic single marks the high point so
far in Gage’s 10-year career.

The 25-year-old Chicago native be-
gan singing in the church choir and
joined the Soulettes at age 14. During
Gage’s seven-year tenure with that
group, they changed their name to
First Love and made an album for
C.1.M./Epic. Gage left First Love in
1980 to tour as a backup vocalist
with Captain Sky.

During opening gigs for the likes
of Cameo, Stephanie Mills, Kleeer
and Smokey Robinson, Gage hooked
up with producer Don Burnside. He
produced her first solo single in 1981
and led her to the Chicago-based new
wave group Ministry, with whom she
toured.

" New On TheCharts

After that tour, she returned to
Chicago and recorded a commercial
for Ultra-Curl before setting to work
on her forthcoming album, **Virgini-
ty.” Burnside and Gage’s manager,
Maurice White, produced the album,
which is slated for late-July release.

Gage Is managed by Maurice
White, (312) 664-7548.

KIMBERLY SPRINGS

If the name Kimberly Springs has
a familiar ring, it's natural: This new
five-piece Capitol singing group is an
offshoot of the Kimberlys, who won
a Grammy in 1969 for their vocal
backgrounds with Waylon Jennings
on “MacArthur Park.”

Kimberly Springs consists of four
sisters and brothers—Leah, Lizzie,
Bo and Terry—and one cousin, Ted-
dy. They began performing with their
parents as part of the Kimberlys

while still children, and are now car-
rying on the tradition with their first
country release, “Slow Dancin’,” at a
bulleted 68 this week.

Kimberly Springs is produced by
Jerry Fuller and John Hobbs, who
also wrote “Slow Dancin’ " for the
group.

The act is managed and booked by
Harold Gay and Bob Dee. Contact:
Top Ten Talent, 876 Pinewood,
Sparks, Nev. 89431; (702) 747-7733.

U.S. Deal Is Next Stop For Flying Pickets

By MARY ANNA FECZO

NEW YORK — Getting a U.S. li-
censee for an English group whose
first single, a cover of Yazoo's “Only
You,” held the No. | slot for five
weeks on the U.K. charts hardly
seems a daunting project. However,
in the case of the Flying Pickets, the
group's a cappella musicianship, the-
atre-performance orientation and
mid-age range may prove to be obsta-
cles during label courting.

The Flying Pickets’ debut album,
“Lost Boys,” on Virgin-owned Ten
Records, entered the British charts at
number 12. But until recently, the
group's six members were actors in a
fringe theatre group, playing to sell-

out crowds throughout England,
with  minimal formal musical
training.

“They had a very strong cult fol-
lowing,” says manager John Sherry,
who in the mid-'70s headed his own
agency with Miles Copeland, now
manager of the Police.

“They were preceived as theatri-
cal, unaccompanied singers. I'm
choosing my words very carefully,”
adds Sherry, ‘“because the term ‘a
cappella’ suggests a certain type of
singing, like doo-wop, that the group
has nothing to do with.”

On listening to “Lost Boys,” spe-
cifically the balance between cover
tracks and member Rick Lloyd's
songs, what is immediately apparent
is the gravity of the material, includ-
ing David Byrne’s “Psycho Killer,”
Bruce Springsteen’s “Factory,” Bob
Dylan’s *“Masters Of War,” and orig-

inals of undeniable socio-political
impact.

“They have a very strong social
conscience,” says Sherry, “which is
reflected in the songs they write and
in the way they perform live.”

Not particularly alarming to Sher-
ry is the fact of the members’ ages,
which run from mid-30s to mid-40s.
“Let’s put it this way,” he says.

“They're no older than the Rolling
Stones. The difference is that the Fly-
ing Pickets are just starting.”

The Flying Pickets are in the midst
of a six-week tour of the U.K., and
are scheduled to record a live album
within the next two weeks. The
group’s month-long series of concerts
in the U.S. and Canada during Au-
gust will see them opening for Dif-
ford & Tilbrook on select dates.

CRESCENT CITY CLOSING

Tipitina’s Club Calls It Quits

By LEO SACKS

NEW YORK—Summer is typical-
ly a slow time for Tipitina’'s, the ven-
erable New Orleans club named for a
song by the late Professor Longhair.
Now the club is literally dead.

Ironically, the currently convening
Louisiana World Exposition is sup-
posed to breathe new life into the
Crescent City’s club scene. Instead,
says Tipitina’s spokesperson Rhonda
Fabian, the Fair compounded the
club’s fiscal woes.

“I"d be foolish to say it hasn’t tak-
en away some of our business,” she
explains. “But to blame the Fair for
the closing isn’t quite accurate. We're
thrilled our New Orleans musicians
have work through November. Still,
looking at our projections, we real-
ized that we couldn’t stay solvent this
summer.”

Pamela Gibbons, business manag-
er for the Neville Brothers, who

closed the club June 16, says that
Tip's isn't the only venue around
town that's hurting. “It was pre-
sumed that people would leave the
Fair at 10 p.m. and head for other
music spots,” she notes. “Instead,
they're paying $4 to get in, there's
plenty of free parking, and they're
staying until 3 a.m.”

The club’s board of directors met
Thursday (21) to discuss a number of
options. One is to produce shows for
the Fair under the Tipitina’s banner.
Another is to find new investors for
the parent Summa 2-4-U Corpora-
tion so that the venue, which holds
400, may reopen in December. A
third possibility is to create a Tipi-
tina’s road show promoting New Or-
leans’ musical finest.

“Tip's is more of a spirit than a
building,” Fabian says. “We're
down, but we're not out.”

(TES

Who has more cultural institutions than any other U.S. metro area
except New York? Minneapolis and St. Paul...the Twin Cities!

With over 100 music, theater and art shows happening in any given

ENTERTAINMENT'S EAST/WEST CONNECTION
BILLBOARD SPOTLIGHTS

Winnesdid

X pertainmett

week, you can be sure that Minnesota entertainment works overtime, making this
state and its surrounding area the industry hub of the United States.
Learn all about this important, double-duty market in Billboard’s August 25 Spotlight.

» MUSIC & TALENT

 RETAIL & DISTRIBUTION
Major chains, specialty stores, distributors; advances in the retailing of computer
software in record stores.
* BUSINESS & FINANCIAL
Protiles of major national and international communications companies with
headquarters or major branches in the area.
* CONCERTS & VENUES
Top area venues from halls to arenas, major shows; the service sector:
sound, lighting, staging. Special report on the celebrated Carlton Theater.
« RADIO
Survey of top-rated stations. “A Prairie Home Companion” and its palace
on National Public Radio.
« REPORT ON PRINCE

The region’s most famous current recording star.
Advertising Deadline August 3rd Issue Date August 25th, 1984

For more information about Billboard's spotlight on the Twin Cities and Minnesota

EIlteI talIlIIleIlt, COIltaCt

Bill Moran
18617 Vintage Street
1515 Broadway. New York. N.Y. 10036

Northridge, CA 91324  {213) 349-2171

The International Newsweekly of Music and Home Entertarnment
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Local and state-bred national acts; major label presence, local labels; production companies.
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Industry Gets An Editing CLUE

New Unit Interfaces With Sony PCM-F1, PCM-701

By STEVEN DUPLER

LONDON—Low-cost, high-qual-
ity videotape-based digital audio edit-
ing, auto-location and automatic log-
ging facilities have taken one step
closer to the people. The Computer
Logging Unit & Editor (CLUE) sys-
tem, a new computer-based package
designed by HHB Hire & Sales Ltd.
here for use with Sony's PCM-F1
and PCM-701 digital audio proces-
sors, was unveiled at the Assn. of
Professional  Recording  Studios
(APRS) expo, June 13-15.

Accoridng to CLUE system spe-
cialist David Wilkins, “The problem
with the Sony PCM-F1 and 701 has
been the lack of interface and editing
capabilities. With CLUE, we’ve de-
veloped a new concept for logging re-
cording information.”

Originally developed as consumer
units, the PCM-F1 and 701 began to
enjoy brisk sales to professional us-
ers, not only in the recording field
but in broadcast and industrial mar-
kets as well, despite the lack of an
editing system designed specifically
for processors. HHB, having been in-
volved with Sony digital audio since
1982, began to see the need for an in-
expensive way to perform editing and
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post-production functions on the two
machines, and the firm’s research
into the problem eventually spawned
the CLUE system, says HHB manag-
ing director Ian Jones.

Wilkins says the CLUE may be
used with either a Betamax SL-2000
or a U-matic 5850 videocassette re-
corder, and provides frame accuracy
to the nearest 1/25 of a second in the
British PAL format or 1/30 of a sec-
ond in the NTSC standard format.
He notes that plans are underway to
expand CLUE’s interface capabilities
to encompass a wider range of audio
and videotape recorders as well.

As far as editing accuracy, Wilkins
says, “While one obviously can’t be
as precise with CLU editing as with
Sony’s DAE-1100, we feel the mar-
gin for error is negligble, particularly
when one considers the enormous
cost difference between the two.”
Sony’s DAE-1100 editor, designed
for use with the 1610 digital audio
processor,  costs  approximately
$26,000. The CLUE system lists for
3,500 pounds sterling in the UK.,
and Jones estimates that the price in
the U.S. will be in the neighborhood
of $8,000 or $9,000.

That price includes the CLUE
main unit, the controller, two disk

DOWN TO EARTH DIGITAL EDITING—HHB Hire & Sales Ltd.’s new CLUE

(Computer Logging Unit & Editor) for the Sony PCM-F1 and PCM-701 digi-

tal processors was one of the high points of the recent APRS exhibition in

London. Due to arrive in the U.S. this fall, the unit provides digital editing,

auto-location and automatic logging for the Sony units at a price expected
to range between $8,000-9,000.

DOES YOUR

¥ COMPACT DISK SOUND LIKE JUST ANOTHER RECORD?
¥ VIDEO SOUND LIKE THE SAME OLD ANALOG?

ONLY 100’ DiGicAL MAMERD...

HAVE 40% MORE DYNAMIC RANGE

® DIGITAL STUDIO
OM PREMISES
AT ANALOG RATES
OR REMOTES

® LEASING 38 MULTI-TRACK
& JVC 2 TRAGK

® O-LOCK TO VIDEQ

* 201-429-8006

Brochure. Contact

LAKE TAHOE - NEVADA
SKYLAND AT ZEPHYR COVE

Skyland is home to some of America’s most recognized personalities who en-
joy the unwritten bond of privacy among its residents. Close to Harrah’s fam-
ous villa, and just minutes from casinos and top-name entertainment. In a
beautiful setting of granite outcroppings, this home was designed by a famous
solar architect for multi-purpose use. A sweeping copper-antiqued steel stair-
case supports the entire superstructure. Private, self-sufficient master suite
with wet bar console, whirlpool tub, gold fixtures, sound-prootfed music/family
room, artist’s studio/exercise room, large solar self-watering greenhouse, vari-
ous guest facilities. Towering ceilings of cedar, walls of glass. Huge garage
holds boat or motorhome plus. Private beach is closeby, view of Tahoe from
the unusual “flying bridge”. Adjoining buildable lot is included at $1,200,000.

Barbara McArthur, McArthur Realty, Box 8734, Incline Villags, NV 89450  (702) 831-2068
Exclusive Lake Tahoe Representative - Sotheby Parke Bernet

drives and a computer keyboard. To
operate the system properly, the user
must add a monitor screen and a
printer in additon to the PCM-F1 or

701.

The CLUE system is not based on
SMPTE time code, says Jones, but
rather on proprietary technology that
he declines to discuss. “It’s very diffi-
cult, if not impossible, to patent soft-
ware,” he says. ‘“‘However, the
CLUE technology is protected in the
U.K. by copyright. We're investigat-
ing how that will work in other
countries.”

Jones says the CLUE will definite-
ly be on display at the fall Audio En-
gineering Society convention in New
York. He expects distribution of the
system to begin around the same time
as the AES exhibition, with the first
CLUE units appearing in the U.S.
sometime in September or early
October.

While no distributors have been es-
tablished yet, Jones says that HHB
has been *‘talking to the major outlets
in the major U.S. markets—people
like Martin Audio in New York, Ev-
erything Audio in Los Angeles and
others.”

According to Jones, interest in the
CLUE was extremely high at the
APRS show, particularly among
manufacturers of digital audio pro-
cessors, including Sony.

“We had a contingent of Japanese
gentlemen from Sony Broadcast
come by and take a very careful, long
look at the product,” he says. “They
seemed quite impressed.”

Full Vid Services
Now Offered At
Philly’s Studio 4

PHILADELPHIA—Studio 4 here
has recently completed a major up-
grading and expansion of its 24-track
facility, and now offers full video pro-
duction and post-production services
through Video Rock Inc., a video
production service.

New equipment at Studio 4 in-
cludes a new Studer A80 MKIII 24-
track recorder and a new Studer half-
inch two-track, as well as two
additional Studer quarter-inch ma-
chines. Outboard gear added to the
facility includes a Lexicon digital re-
verb and Prime Time II, a second
Eventide Harmonizer and three addi-
tional Urei la 3a limiters. The stu-
dio’s new console is custom Neotec
Series III C 38x24 board with sub
grouping.

Video services provided by Studio
4 through Video Rock Inc. include a
complete video studio, video switch-
ing with chroma-key effects, and
three-quarter-inch ~ shooting  and
computer editing. The facility will be
used primarily for the production of
music videos, and tie lines have been
run for audio and video between Stu-
dio 4 and Video Rock.

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied. 550
8Os
O\

000
Call our Hotline at (800) 223-7524,

and tell Jeff you want to see some
Action!
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. NewProducts

Valley People Inc. has replaced its HH 2 x 2 unit with the upgraded HH 2 x
2B balanced level matching interface, capable of boosting minus 10dB sig-
nals to a nominal plus 4 or plus 8 line level output. A stereo attenuator sec-
tion pads plus 4/plus 8 levels by 14dB to avoid potential overload prob-
lems at the input of minus 10dB devices. The HH 2 x 2B comes with power
supply, and an optional rack mount adaptor is available to mount either
one or two units. The unit is said to be ideal for interfacing pro audio equip-
ment with the inputs and outputs of digital audio processors. The HH 2 x
2B retails for $250, while the adaptor is $25.

Price Coming Down For
Computer-Assisted Mixing

LONDON — Computer-aided
mixdown, once available only to en-
gineers working in top-flight studios
with state-of-the-art mixing consoles
such as Neve and SSL, has been
brought down to earth. Allen &
Heath Brennel Ltd.’s new CMC-24
computer-assisted mixing board, in-
troduced here at the Assn. of Profes-
sional Recording Studios (APRS) ex-
hibition last week, allows
user-programmability of both rout-
ing and muting functions for a price
that left many who saw it shocked:
less than 2,000 pounds sterling
(about $3,500).

The compact in-line design fea-
tures 24 input channels and 16 out-
puts and is controlled by an on-board
microprocessor which interfaces with
a standard Commodore 64 computer.
The system allows computer-aided
routing to any of 24 inputs to 16 out-
puts controlled by the computer, ac-
cording to AHB sales manager Si-

mon Jones.

“It’s very simple to operate,” says
Jones. *“You just write the routing in-
formation into the memory system
where it is stored in patches, recall-
able at the push of a single button.
You don’t see rows and rows of rout-
ing buttons on this board.”

The only information currently
programmable with the CMC-24 is
routing and muting settings, but
Jones says that AHB is working on
adding new functions to the system,
though he declines to specify what
they will be and when they will be in-
tegrated into the unit. Currently, the
print-out for the CMC-24 (printer is
optional) includes the following in-
formation: track sheet, channel iden-
tification, channel routing, mixer
muting, mute sequencing and exit.

Jones says the price for the Ameri-
can market has yet to be finalized,
though a simultaneous U.S./U.K. in-
troduction is planned for September.

DIGITAL ASSOCIATES

New Firm Gets Mitsubishis

NASHVILLE—Digital Asso-
ciates, a recently formed studio
equipment rental agency here, has
opted for the Mitsubishi X-80 two-
track and X-800 32-track systems as
the only line of digital recording gear
it will carry.

According to Rick Horton, one of
the new firm’s principals, Nashville
studios are “‘very aware of the need
for digital technology to be readily
available if they are to maintain their
status in the industry.” Horton says
his company chose to go with the
Mitsubishi equipment because it be-

lieved the audio quality to be superi-
or to other systems, and also because
the X-80s open reei lormat would
appeal to engineers used to working
with analog tape.

Ton Behrens, mid-America region-
al manager for Digital Entertainment
Corp., Mitsubishi Sales’ U.S. pro au-
dio division, says that Digital Asso-
ciates has already rented the X-80 in
its first week. He adds that he expects
the X-800 to be taken “as soon as it
arnives in July.”

STEVEN DUPLER

SESSIONS ON THE HILL—Jazzmen Stephane Grappelli, left, and Toots

Thielemans work on their first album together at Russian Hill Recording in
San Francisco while the album’s producer Andy Kulberg, right, looks on.
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Skyline plays host to four acts. Lillo Thom-
as is working on his next Capitol album, which
features a guest spot by Melba Moore. Paul
Lawrence Jones is producing, with David
Young at the board, assisted by Scott Ansell.
Producer Terry McKeown is cutting tracks for
Canadian act KLO with engineer Jack Nuber
and assistanis Roger Moutenot and Ansell.
Alan Vega is doing sides for Ze Records.
Vega is producing the album with the Cars” Ric
Ocasek and assistants Ansell and Knut
Bohn. And the Gyros are working on their
Fake Doom debut, which Young is producing.
Moutenot is at the board, with help from Mario
Rodriguez.

The Breakfast Club is completing tracks
for Ze at Park South with producer Steve
Bray, engineer Alec Head and assistanl Ja-
mie Chaleff . . . Several artists are at work at
Power Play. Spyder D is producing the Up-
town Express Dancers for Sutra with engi-
neer Harry Spiradakis and assistant Ed Lea-
hy. Carlos De Jesus is re-mixing Bugger
Grove for Island. Tay Hoyle is at the board
with assistan! Debbie Cornish. Ray Bishop is
producing a cut for Fushia with engineer Ju-
lian Herzfeld. Tuff City acts the Fearless
Four and Puffy Dee are both cutting new rec
ords, with Herzfeld at the board. And GQ 1s
working on new material with engineer
Vaughn Mason.

Local heroes the Del Lords just wrapped
their Capitol album at Secret Sound. Lou
Whitney produced, with Terry Mannings
and Warren Bruleigh at the board. And the
Violent Femmes' producer, Mark Van Hecke,
is working with Ben Vaughn there. Bruleigh is
engineering with assistant Jim Lyon . . . Jona-
than Richman & the Modern Lovers are
working on an album for England's Rough
Trade label. Ted Perlman is producing, with
John Rhodes and Adam Lehman sharing the
console.

Quadrasonic  Sound s hosting several
acts. Sandy Dillon is laying tracks with pro-
ducers Mick Ronson and Dieter Meier of
Yello. John Holbrok is at the board with assis-
tant Peter Lewis. Crossfire is mixing its
“Hold Me Through The Nite" single for Stair-
way. Jimmy Wisner and Eddie Newmark
are producing with engineer Dave Ogrin.
Ogrinand Master 0.C. Rodriguez are mixing
a 12-inch entitled "Master Of The Scratch™ for
Plateau. And Leon Love is laying tracks there
for a 12-inch on Still Rising Records. Patrick
Adams and Ron Mindseed are producing

At Mayfair Sound, Mick Ronson is pro-
ducing XDavis with engineer Lenny Man-
chess . .. Grey Radford is producing Curtis
Hairston for Pretty Pearl at First Choice. And
former Stairsteps member Clarence Burk is
producing his own project there. Co-producers
are Kennie Burk, Chuck Ange and Ran-
dolph Scott. Robert Cevasco s assisting
... Art Polhemus is producing Sand Dee’s
“Be My Best Friend” single at Co-Ordinated
Sound . . . SWS artist Harlow is recording a
single at Right Tracks Studios. Ron St. Ger-
maine is producing and engineering.

NASHVILLE

Randy Kling is mastering a new Moe Ban-
dy single for Columbia at Disc Mastering
Inc. Lois Walker is mastering “Ronnie Reg-
gae” by Afikan Dreamland ... Producer
Patty Parker is at Sound Emporium with
newly signed Comstock artist Doug Peters.

LOS ANGELES

The following projects are underway at Skip
Saylor: Original Byrds Gene Clark and Mi-
chael Clarke are in with producer Tom Slo-
cum for Aliegiance. Skip Saylor is at the
board. Engineer Bill Thomas is mixing an EP
for Odell Records’ Bill Underwood. Tom
McCauley is at the console. Producers Paul
Binderman and Gino Gable are mixing Philip
Pinto for Sensory Engineering. And Jorge
Newbery is producing an album for Against
on the Upstart label. McCauley is engineering.

Arista group Air Supply is wrapping the title
song for the forthcoming movie “Grandview,
U.S.A" al Image Recording. john Van
Nest is engineering that and an album by EMI
America’s Rail, which is being produced by
Night Ranger's producer Pat Glasser. Engi
neer Harry Maslin is completing mixes for At-
lantic artist Robbie Patton. And the produc-
tion team of Rene & Angela are producing
the Ritz's first PolyGram album, with Van Nest

etthe console . . . The Textones are at Cher-
okee Recorcing wth a debut album for Gold
Mountain. Barry Galdberg s producing with
Brad Gilderman, who's doubling at the
boari

StudioTrack B

Jerden at the bcard. The Red Hot Chili Pep-
pers coninue work on their Enigma/EMI al
bum. Andy Gill is producing, with engineering
by Jerden, Caralyn Collins and Sarco. And
the Nobodys cre busy with a Capitol album

u1derway at Studio Crange. Bob Heinlein
p-oducing with engineer James Melonakos.
Ashwood is there wih an EP prcduced and
engineered by Shelden Glass and James Me-
onakos. And Timelime is producng its own

n Sausalito, Caiif., Scotti Bros /CBS act
Survivor is overdubbing its fothconing album
at The Plant. Ron Nevisor is doubfing as
producer and engineer, with belp {om Kevin
Eddy. Local singer Joe Shariqe is completing

Herbie Hancock is completing final mixes
lumbia release at Elderade Re- board.
cording. Bill Laswell produced, with David

Safeway is producng it, with Sarco at the

Run Amok Fas a1 album for High Velocity

OTHER CITIES

The MTR:12 2~ Two-Channel Recorder

single, with Melonakes at the board

an album, with John Hug producing, Jim
Gaines engineering and Rick San:he assist-

(Continued on page 44)

AFTER YOU HEAR IT, YOU'LL KNOW
WHY IT’S CALLED “SUPER-ANALOG".

The easy purchase decision for a
premier analog master recorder just got
tough. Real tough.

The reason? The new 1/2" two-channel
MTR-12 from Otari. Priced at 13% fess thaa
its only competition (MTR-12H 1/2" two-
channel, $8,500 U.S.), the nev MTR-12 is
the place to start your re-evalwation of th2
state-of-the art in 1/2", 30 IPS two-track
mastering.

Superlative specs begin totell the story:
Frequency Response: +£2.0 d3, 35 Hz to
25 kHz;, Dynamic Range. 77 ¢B, 3% Third
Harmonic Distortion to Noise Tloor (30 Hz

to 18 kHz, Unweighted); Distortion: <0.15%
Third Harmonic @ 1 kHz, 250 nwWb.m,; Wow
& Flutter: 0.03% (30 IPS, DIN 45507).

The MTR-12 has a long list of sophisti-
cated features which include: the iadustry’s
most advanced microprocessor-ccntrolled
transport with 12.5" reel capacity. trans-
formerless, balarced 110, three speed, user-
adjustable phase compensation, two master
bias presets for each speed, contrclled wind
mode, Record reference level, swith select-
able: 185, 250 & 320 nWb/m, and an optional
ten-memory autelocator.

Now, there are two outstandisg analog

mastering recorders. Compare the specrica-
tions and features. More important, lis*en
to the new super-analog MTR-12. You -nay
decide there's really only one.

Contact your nearest Otari dealer ror a
demonstration.

Otari Corporation

2 Davis Drive

Beimort, California 94002

(415) 592-8311 Telex: 910-376-4890
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Studios Take To The Airwaves In Dallas

NEW YORK—In a vigilante-style
effort to get local radio exposure for
Texas-bred talent, 16 studios in ths
Dallas/Ft. Worth area have bought
17 hours of air time on KNON Dal-

las to launch *“Texathon.” The pro-
gram begins at 9 a.m. Friday (22) and
will feature commercial-free music
and interview blocks prepared and
produced by participating studios.

Phil York, an independent produe-
er/engineer and member of the Texas
Music Assn.’s board of directors,
conceived and organized the event. A
longtime advocate of exposing local

ervices

talent, York is also host of KNON’s
weekly “Texas Toast” program,
which devotes its two hours to Texas-
based acts. He says PDs at other sta-
tions are surprised by the “fine Texas
talent” he finds for his show. York
says his response to their “who was
that” inquiries is, “Well, turkey,

THE DP-80 DUPLICATION SYSTEM

i

| 1

480 ips bin-loop speed. 7.5 ips
master speed. 64:1 duplication speed.

With these numbers, Otari’s new
DP-80 duplication system takes pre-
recorded music out of the 1960’s and
into the 80’.

If you've been delivering marginal,
60’s-quality cassettes to your cus-
tomers, it’s time to lock at some new
numbers for the 80’s. Doubling the
master speed means increased fre-
quency response and dynamic range.
It also means you can take full advan-
tage of other new tape technologies:
Extended range CRO, formulations
and the Dolby* HX Pro headroom ex-
tension process. Without these, you
may soon find your customers looking
elsewhere.

The DP-80 system offers other im-

“Trademark. Dolby Laboratories Licersing Corporation
© 1984, Otari Corporation

————
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pressive numbers too: 144 C-45 s/hour/
slave, 2800 C-45 s/hour with a 20 slave
maximum. These are real-life figures
from a machine built for the real world.
You won't find any unnecessary bells
and whistles on the DP-80, just solid
features for day-in, day-out production:
[J Dual-capstan DC servo drive with
vacuum assisted tape guides for
reduced tape skew and wear on

the master reproducer.

Switchable equalization and bin
loop speed, 240/480 ips, to accom-
modate existing 3.75 ips masters.
Fully modular construction.
Normal and chrome tape
capabilities.

Dolby* HX Pro option.

Optional Fail-safe detection system.
GSA scheduled.

O
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The new math.

Today’s audience demands today’s
audio. If you're not delivering it, you'll
soon be passed by. Contact Mike
Pappas, Manager, Industrial Products
Division, at (415) 592-8311. Otari
Corporation, 2 Davis Drive, Belmont,
CA 94002. Telex: 910-376-4890.

The DP-80 Master Reproducer and Slave

Recorders.

0/TAR/ 1]

www.americanradiohistorv.com

that’s a local act that’s been sitting on
your desk for months.”

KNON, which York calls “the
best little radio station in Texas,” is a
non-commercial 10-kilowatt outlet.
KNON’s PD/MD Sonny Rawls de-
scribes it as a community station
with a diverse format. “We have al-
ways programmed with an eye to-
wards filling gaps left by other com-
mercial stations,” he says. Supported
by underwriters who are plugged
briefly at the end of each hour, the
station’s rates vary from $25 to $200
an hour. The station is owned by
Agape Broadcasting, which is now
opening an affiliate outlet, KABF
Little Rock.

“Texathon” time slots were sold
on a first-come, first-served basis at a
group rate of close to $200, says
York. Each studio chose and assem-
bled its hour’s worth of in-house pro-
gramming. York has issued an ‘“‘any-
thing but jingles goes” guideline to
the studios and says he expects the
program will be a cross section of
jazz, country, rock, blues and soul.

Bobby Dennis of Sumet-Durnet
Sound, which has secured the 7-8
p.m. slot, says his studio’s program
will include songs by Delbert
McClinton, Karen Bella, the Fabu-
lous Thunderbirds, the Juke Jumpers
and Kenny Pore as well as brief artist
interviews. “It won’t solve the prob-
lem of airing local talent, but it’s a
start,” he says.

The other studios participating are
Dallas Sound Lab, Eagle Audio,
Goodnight Audio, January Sound,
Huddleston Sound, Precision Audio,
Pantego Sound, C&M Audio, Studio
Southwest, Castle Audio, Mesquite
Studio, Charley Pride’s Cecca, and
Platinum Sound, which bought the
last two hours, from midnight to 2
a.m.

KIM FREEMAN

Studio
 Track

® Continued from page 43

ing . .. A.M.1, Hendersonville, Tenn., is busy
with a number of projects. Producer Brien
Fisher is working with Joe Sun and Australian
artist Johnny Chester. Johnny Paycheck is
working with co-producers Tommy Jennings
and Miles Sillis. Hank Cochran is cutting
tracls for Rock Killo, with Jimmy Birch at the
board. And Jeanie Seely and Sammi Smith
are co-producing their own project, with Jim-
my Cochran and Bernie Vaughn at the
board.

Lou Miami is at Boston's Downtown Re-
corders with an EP produced by Gary Velletri
and engineered by Jeff Whitehead . .. Scot-
tie is working on a 12-inch for Talluhah Rec-
ords at Trax, Dallas. Joseph Cooper, Don
“Dondeago” Bables and Robert Scott are
producing . . . The Swimming Pool Qs are
recording their first album for A&M at Axis Re-
cording in Atlanta. David Anderle is produc-
ing, Ed Stasium engineering and George
Pappas assisting . . . Sisters Without Hab-
its are recording their first single at Suede
Communications in Hackensack, N.J.

All material for the Studio Track
column should be sent to Kim Free-
man in Billboard’s New York office.
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FIRST ONE—Artist Eddy Raven, right, is presented a plaque for his first

Billboard No. 1 country single, “I’ve Got Mexico,” by Bo Goldsen, vice

president of Criterion Music Corp., Raven’s publishing company. Shown

here at the party in Raven’s honor are Criterion’s general manager Ted
Barton and another of the company’s artist/writers, Roseanne Cash.

Raven’s Hit Helps Criterion
Mark Nashville Anniversary

NASHVILLE — Criterion Music
Corp. called attention to its second
anniversary in Nashville with a party
celebrating its most recent No. 1
country song, “I Got Mexico.” The
song was a hit for RCA’s Eddy Ra-
ven, who signed with the company as
a writer last year.

Since opening its local operation in

1982 under creative director Ted
Barton, Criterion has assembled a se-
lect roster of songwriter/artists,
many of whom now have their own
label affiliations.

Criterion represents the catalogs of
Roseanne Cash, who records for Co-
lumbia, Rodney Crowell (Warner
Bros.), Larry Willoughby (Atlantic/
America), Burrito Brother Gib Guil-
beau (MCA/Curb), Tom Kimmell
(Atlantic) and Eddy Raven.

Other Criterion writers include
Hugh MofTatt, Pebe Sebert and Jen-
nifer Kimball, whose “Over You”
was a recent single for Sheena Eas-
ton. Criterion administers the Black
Sheep catalog of Paul Craft, who is

currently in the studio producing ac-
tress Cybill Shepherd.

Criterion is now on the charts with
“Long Hard Road (A Sharecropper’s
Dream)” by Rodney Crowell, re-
corded by the Nitty Gritty Dirt
Band; ‘“‘Forever You,” written by
John Beland and recorded by the
Whites; and Raven's “I Got Mexi-
co.” Other hits from Criterion’s
Nashville division include “*Ain’t No
Money,” “Seven Year Ache,” “Blue
Moon With Heartache,” “‘Shame On
The Moon,” “How Could I Love Her
So Much,” “Almost Over You,”
“Street Talk™ and *“Someone Is Fall-
ing In Love.”

The most recent addition to the
Criterion staff is Melissa Deal, for-
merly with Don Light Talent.

Vice president Bo Goldsen, who is
based in Los Angeles, says he decided
to open a Nashville office two years
ago after several of his writers, in-
cluding Rodney Crowell, Roseanne
Cash, John Beland and Gib Guil-
beau, migrated to Nashville.

Membership Meet Opens
ASCAP Nashville Office

NASHVILLE — ASCAP coordi-
nated the opening of its new licensing
offices here with its annual general
membership meeting June 13.

ASCAP president Hal David host-
ed a reception to unveil the organiza-
tion’s first Nashville-based licensing
bureau. Licensing for this area was
formerly handled through Atlanta.
Also housed in the new licensing sec-

tion are three writers’ rooms, avail- .

Gotham Office
For Network Ink

NASHVILLE—Network Ink
Inc., a four-year-old Nashville-based
public relations firm specializing in
music and entertainment clientele, is
expanding with the opening of a New
York office.

Network Ink president Elizabeth
Thiels says the New York office will
be headed by Lisa Kennedy, who
joined the firm two years ago as an
account executive. Kennedy has relo-
cated to New York to set up the new
operation in conjunction with Net-
work Ink affiliate Holder, Kennedy
& Co.

Holder, Kennedy will now share
offices with Network Ink in the
Overseas Press Club building at 52 E.
41st St., Suite 96, New York, N.Y.
10036. Telephone number is (212)
686-7978.

able for use on request by ASCAP
members.

David noted that this is the first
time ASCAP has made available
such writers’ facilities. If the concept
is successful in Nashville, he said,
similar rooms may be incorporated
into ASCAP’s New York and Los
Angeles operations.

Approximately 325 songwriters at-
tended the general membership meet-
ing at the newly opened Vanderbilt
Plaza Hotel. David’s address out-
lined ASCAP’s 70 years of activity
and emphasized its continued sup-
port of Nashville. Managing director
Gloria Messinger’s financial report
noted that ASCAP’s total receipts for
1983 were $203 million, 8.4% higher
than the preceding year.

In addition to David, other
ASCAP board members attending
the event were Sal Chiantia, Stanley
Adams, George Duning, Sammy
Fain, Ernest Farmer, Buddy Killen,
Wesley Rose and Michael Stewart.
ASCAP executives in from New
York included general counsel Ber-
nard Korman, chief economist Paul
Fagan, managing director Gloria
Messinger, comptroller John LoFru-
mento, director of membership Paul
S. Adler, assistant to the president/
director of public relations Karen
Sherry, and executive secretary to the
president Toni Winter.

Country

Nashville Record Stores Report
Brisk Business During Fan Fair

By KIP KIRBY

NASHVILLE—Visiting tourists
in town for Fan Fair earlier this
month deposited a healthy portion of
their estimated $4.7 million total ex-
penditure into the cash registers of
local record tape retailers.

The biggest business volume was
done, as might be expected, by all-
country outlets located in or near
such prime tourist sites as Music
Row and Music Valley Drive. Yet
even chains such as Camelot, Dis-
count Records and Cat’s reported
some increase in country traffic dur-
ing Fan Fair week, especially in the
area of older catalog inventory.

For the first time this year, cas-
settes outstripped LPs as fans’ favor-
ite configuration. While this echoes
an overall industry trend, store man-
agers note that Fan Fair registrants
often drive long distances to attend,
making tapes the preferred musical
accompaniment. Tapes also hold up
better than albums in closed vehicles
through searing summer tempera-
tures.

Fan Fair visitors tended to make
multiple purchases, weighted heavily
toward catalog. Average expenditure
per purchase ranged from $25 to as
much as $100.

“When fans come to Nashville,
they know they can buy records they
can’t get elsewhere,” explains David
McCormick, general manager for the
three Ernest Tubb Record Shops,
which specialize in country. “They’re
prepared to stock up on catalog, cut-
outs and old releases.”

Discount Records buyer Alan
Gordon caters to a primarily rock-
oriented clientele. However, he says,
his store benefitted slightly from Fan
Fair traffic, although it isn’t located
near tourist spots. “We noticed a lot
of foreign customers, especially from
Europe, who were looking for older
country catalog,” Gordon observes.

Irlene Mandrell made an in-store
appearance at an outlying mall Cam-

elot Records to promote her new

“Texercise” Videocassette. The pro-
motion was co-sponsored by Ingram
Video and Embassy Pictures and
drew about 150 to 200 people into the
store. Manager Marty Morgan calls
the in-store *“very successful,” and es-
timates that his Camelot did a 10%
increase in overall country sales dur-
ing Fan Fair. His biggest sellers, he
says, were “stuff by acts like Roy
Acuff, Bill Monroe, old Oak Ridge
Boys, Conway Twitty and anything
by Barbara Mandrell.”

At the Country Music Founda-
tion’s Hall of Fame retail shop—
which stocks only older releases—the
high volume of visitors accounted for
about a 40% upsurge in normal busi-
ness, according to store manager Ra-
chel Fitzgerald. Hardest artist to
keep in stock, she says, was Patsy
Cline: “Fans wiped us out on Patsy
completely.”

Business for the Country Music
Factory Outlet, located nearby in a
heavily populated tourist section of
Music Row, was up “about 7%
compared to last year’s Fan Fair, ac-
cording to manager Brenda Dam-
ron—and up as much as 30%-35%
over normal sales.

This store deals extensively with
catalog, cutouts and reissues, offering
two-for-$1 eight-track and three-for-
$5 on old product.

Record companies apparently used
Fan Fair as an opportunity to plug
some of their acts, although none
launched specific promotions tied
into the week. RCA left its “May
Flowers” promotional displays in
place at Cat’s Records on West End
to highlight its female artists Dolly
Parton, Sylvia, Deborah Allen, Gus
Hardin, Louise Mandrell and the

(Continued on page 48)

Nashville Scene

Vern Gosdin Finally Hits The Top

By KIP KIRBY

For those who think the music
business means overnight success,
consider the case of Vern Gosdin.

Vern first turned up on the charts
as far back as 1967, when he and his
brother Rex turned
their fine harmonies
loose on the original
version of ‘“Hangin’
On.” The record
was surprisingly
successful, consider-
ing that it was re-
leased on a small in-
dependent label out of Bakersfield,
Calif. and had only a modicum of
promotional support.

Over the years, Gosdin has had the
fortune to work with many successful
artists: Emmylou Harris, Glen
Campbell, Doug Dillard and such
members of the Byrds as Chris Hill-
man, Gene Clark and Clarence
White. The Byrds, in fact, cut one of
Vern’s songs, “Someone To Turn
To,” for the movie soundtrack to

Two Bits For
Boxcar Push

NASHVILLE—Main Street Rec-
ords has launched a real two-bit pro-
motion to draw attention to Boxcar
Willie’s new single, “‘Luther.”

“Luther” tells the story of a sup-
posedly crazy old man who amuses
the local citizenry by invariably tak-
ing a quarter instead of a dollar when
he is offered his choice of either. The
punch line, of course, is that Luther
realizes that if he ever took the dollar
“the money game would end.”

Mitchell Kanner, Main Street’s
manager of national promotion, says
the label has sent out approximately
2,000 “Luther” lyric sheets to radio
stations, magazines and retailers each
with a quarter taped to it.

The song was written by Larry
Kingston and Ken Jones and is pub-
lished by Window Music.

www americanradiohistorv com

“Easy Rider.”

Gosdin has remained one of coun-
try’s most honest, unaffected stylists
—and also one of its most underrat-
ed. He should have had his first No. 1
hit long before now, in view of some
of the releases he has had: “Today
My World Slipped Away,” *“Don't
Ever Leave Me Again,” “Dream Of
Me” and “If You're Gonna Do Me
Wrong (Do It Right).” But it has
been his fate to be on little indie la-
bels like Ovation and AMI without
the power to take his records to the
top.

So “I Can Tell By The Way You
Dance (You’re Gonna Love Me To-
night)”” becomes Gosdin’s first No. |
country record—and at the same
time, Compleat Records’ first No. 1
as well. The song was written by
Sandy Pinkard and Robb Strand-
lund, two-thirds of Warner Bros.” ir-
repressible comedy act, Pinkard &
Bowden & Writers In Disguise.
While Pinkard and Strandlund sit
back and bask in their reflected glory
this week, Bowden is hard at work
contemplating a suitable parody.
(May we humbly suggest: ‘I Can Tell
By The Way You Glance You’re My-
opic In Sight™?)

Meanwhile, Gosdin now turns his
attention to another career first: a
gospel album that will feature not
only standards like “I'll Fly Away”
but also some of his own composi-
tions. The gospel project is being pro-
duced by Gosdin’s manager, Robert
John Jones. Blake Mevis handles
Gosdin’s country production.

* K* X

Speaking of Compleat Records, the
Nashville indie has signed the newly
rejuvenated Canadian rock group
Bachman Turner Overdrive. BTO
consists of all original members with
one exception: its drummer is now
Garry Peterson, formerly with the
Guess Who (another Canadian su-
perstar group in the '70s).

BTO’s first album for Compleat
will be titled “BTO,” its first single is

“For The Weekend,” and there
will be an accompanying video.
When Compleat ships BTO's album
July 16, it will simultaneously release
the long-awaited debut album of
Nashville r&b group Autumn. Au-
tumn, a four-piece band which has
been favorably compared to Earth,
Wind & Fire, was signed by the label
after it won a Nashville Music Assn.
Summer Soul competition. This
group has a strong following locally,
and on the strength of its first album
(produced by Skip Scarborough, who
has written and arranged for
EW&F), may easily shoot Compleat
onto the black and dance charts.

Most outlets surveyed ran sales on
current top 10 country albums and
cassettes. Lee Greenwood emerged as
far and away the favorite seller
among current acts. Others who sold
well throughout the week with con-

(Continued on page 48)

Rec-
ords’ Vern Gosdin performs a tune
from his latest album, “There Is A
Season,” during an appearance at
The Cannery in Nashville. Gosdin
has his first No. 1 this week with “I
Can Tell By The Way You Dance
(You’re Gonna Love Me Tonight).”
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|1 CAN TELL BY THE WAY YOU DANCE
| (YOU'RE GONNA LOVE ME TONIGHT—vern

Bilboard' Mot (ountry Singles .

TITLE—Artist (Producer

Writer, Publisher, Licensee, Labe?& Number (Dist. Labet)

WEEKS
AT #1

Gosdin (B. Mews) R. Strandlund, S. Pinkard Cross Keys, 1
ASCAP/St. David Tree, BMI; Compleat- 122 (Poiygram)

SOMEBODY'S NEEDIN' SOMEBODY—Conway Twitty (C.
Twitty, D. Henry, ).Bowen)
L. Chera; Intersong, Ja-Len, ASCAP; Warner Bros. 7-29308

YOU'VE STILL GOT A PLACE IN MY HEART—George
Jones (B. Sherrill)

L. Payne; Fred Rose, BMI; Epic 34-04413

I DON'T WANNA BE A MEMORY—Exile (B Killen)

J.P. Pennington, S. Lemaire; Pacific Island/Tree (Tree Group), BMI; Epic
34-04421

WHEN WE MAKE LOVE-Alabama (H. Shedd, Alabama)

T. Seals, M. Williams; WB Music/Two Sons Music/Third Son
Music /Welbeck Music, BMI/ASCAP, RCA 13763

JUST ANOTHER WOMAN IN LOVE—Anne Murray (J.E.

Norman)

P. Ryan, W. Mallette; Southern Nights, ASCAP; Capitol 5344
BETWEEN TWO FIRES—Gary Morsis ().E. Norman)

J. Buckingham, S. Lorber, ).D.Martin; Warner-Tameriane/Duck
Songs,WB Music/Bob Montgomery Mus ic/Music Corp. of
America/BMI/ASCAP Warner Bros. 7-29321

ATLANTA BLUE—The Statler Brothers (). Kennedy)

D. Reid; Statler Brothers, BMI; Mercury 818-700-7

ANGEL IN DISGUISE—€ari Thomas Conley (N.Larkin, E.T.Conley)
E.T.Conley,R.Scruggs; Blue Moon/April, ASCAP/Full Armor, BMI; RCA
13758

THE WHOLE WORLD'S IN LOVE WHEN YOUR'RE
LONELY-B. J. Thomas (B. Montgomery)

D. Tyler, F. Knobloch; Unichappell/Intuit, BMI/Goodsp
Cleveland Int'l/Columbia 38-04431

MAMA HE'S CRAZY—The judds (B. Maher)
K. 0'Dell; K. 0'Dell, BMI; RCA/Curb 13772

B-B-B- BURNIN' UP WITH LOVE—eddie Rabbitt
{E.Stevens E. Rabbitt)

E.Rabbitt,E Stevens,B.). Walker Jr. Deb Dave/Briarpatch, BMI; Warner
Bros. 7-29279

IF THE FALL DON'T GET YOU-Janie Fricke (B.Montgomery)
V.Stephenson,S.Lorber,0.Robbins; Warner House Of Music, BMI/WB
Gold, ASCAP; Columbia 38-04454

THAT’S THE THING ABOUT LOVE-Don Williams
(D.Williams,G.Fundis)

R_Leigh,G.Nicholson, April/Lionhearted/Cross Key's (Tree Group),
ASCAP; MCA 52389

GOD BLESS THE U.S.A.—Lee Greenwood (J.Crutchfield)
L.Greenwood; Music Corp. of America/Sycamore Valley, BMI;, MCA
52386

NEW PATCHES—Mel Tillis (H.Shedd)
T.Collins; Sawgrass, BMI; MCA 52373

| STILL DO-Bilt Medtey (). Crutchfield)
3.D. Martin, ). Jarrard; MCA, BMI/Alabama Band, ASCAP; RCA 13753

STILL LOSING YOU—Ronnie Milsap (R.Milsap,R Galbraith)
M.Reid, Lodge Hall, ASCAP; RCA 13805

I'M NOT THROUGH LOVING YOU YET—~Louise Mandrell
(Eddie Kilroy)

Chris Water, Tom Shapiro, Holly Dunn; Tree Publishing Co., 0'Lyric
Music, Blackwood Music, BMI; RCA PB-13752

1| WISH | COULD WRITE YOU A SONG—John Anderson

(J Anderson,L.Bradley)

1.D.Anderson, L. Delmore; Al Gallico, BM1/Low Dog, ASCAP, Warner
Bros. 7-29276

DISENCHANTED—Michael Martin Murphy (J.E.Norman)
C.Rains,).E.Norman,M.Murphey; Choskee
Bottom/Kahala/Timberworlf,Cross Keys Co.Inc./Tr ee Gp.,ASCAP,BMI;
Liberty 1517

I GOT MEXICO—€ddy Raven (E. Raven, P. Worley)

E. Raven, F. ). Myers; Michael H. Goldsen/RavenSong, ASCAP, RCA
13746

FOREVER YOU—The whites (R Skaggs)

1.Beland; Atlantic, BMi; MCA/Curb 52381

LONG HARD ROAD (THE SHARECROPPER'S DREAM)—
Nitty Gritty Dirt Band (M.Morgan,P.Worley)

R.Crowell; Coolwell/Granite, ASCAP; Warner Bros. 7-29282
SOMEWHERE DOWN THE LINE-T.G. Sheppard (J.E. Norman)
L. Anderson, C. Kelly, Oid Friends/Goiden Bridge, BMI/ASCAP;
Warner/Curb 7-29369

FORGET ABOUT ME—The Bellamy Brothers (D&H. Bellamy, S.
Kline)

TSeals, E. Setser, F. Miller, Warner-Tamerlane/Face The
Music/Irving/Down "N’ Dixie/ Rare Blue, BMI/ASCAP; MCA/Curb 52380
WHERE’S THE DRESS—Moe Bandy & Joe Stampley (B. Mevis)
T. Stampley, B. Lindsey, G. Cummings, Mullet/Hoy Lindsey, BMI;
Columbia 38-04477

WHY GOOQDBYE—Steve Wariner (N. Wilson, T. Brown)

M. Wright, R. Leigh; Land Of Music, CBS U Catalog Inc.,BMI/Lion
Hearted, ASC AP/CBS Unart, BMI; RCA 13768

LET'S FALL TO PIECES TOGETHER—George Strait (R.Baker)
D. Lee, T. Rocco, J. Russell, Maplehili (Welk Group) Sunflower
Country/Hall-Clement/B ibo (Wetk Group),BMI/ASCAP; MCA 52392
LET’S LEAVE THE LIGHTS ON TONIGHT—sohnny Rodriguez

(R Albright)
B.McDill,R.Bourke Hali-Clement,BMI/Chappell, ASCAP; Epic 34-04460

| WANT TO GO SOMEWHERE—Keith Stegail (K.Lehning)
D.Lowery,M.McAnally; Sheddhouse/iI've Got The Music, ASCAP; Epic

rt. ASCAP;

| 3a.0082

Survey for Week Ending 6/30/84

23 2% | TITLE—Artist (Producer) TITLE—Artist (Producer)
-z z© Writer, Publisher, Licensee, Label & Number (Dist. Label) Writer, Publisher, Licensee, Label & Number (Dist. Label)
| v ;
(32) 37 | 4 | TENNESSEE HOMESICK BLUES-0oly parton (M. post D 7] |3 T 68 TS b Mt it b VST oty
;?r",‘;'g‘m; Veivet Apple, BMI; RCA 13819 a,c!‘(‘arsngésal. Channel; Crosskeys (Tree Group)/Old Friends, ASCAP/BMI;
38| 6 1 HURT FOR YOU—Deborah Allen (R. Van H - )
@ D. Allen, R.Van Hoy; F’nseye/\lna’:ll Hnyjlr}n(ichapi)nell,nﬂyhl; RCA 13776 75 ‘Shﬂxf Rﬁg??&umgﬂy/’fx;ﬂg: (B‘I.\::]'"Ceg';i-::)?bs?gs
34 | 13 | 16 | MONA LISA LOST HER SMILE—0avid Allan Coe (B. Sherrill y T _— i
3. Cunningham: Rockamith/Lockhil-Selma, ASCAP, Columbia ey 69 | 72| 3 Ek{}&,ﬁ.‘ﬁﬁ,ﬁk‘f{,ﬁ'ﬁ,ﬁeﬁvgﬁ,’.";{m‘;",*_';;;ggf-‘e"*'“-“-c'"")
(3539 6 LI R L 70 | 61 | 11| EYES THAT SEE IN THE DARK—Kenny Rogers (3. Gi, K.
C.Lester, Warner-Tamerlane/Writer's House, BMI; Columbia 38-04464 O Eiba Ghee). s, Music/Unichappell Music, BMI; RCA 13774
36111261y 1 SIS SOMEDATWWHEN) THINGSIARE GOOD e e eegace 71 | 51| 12| BETTER OUR HEARTS SHOULD BEND (THAN
L. Williams, M. Haggard, Shade Tree Music, Inc. BMI; Epic 34-04402 ERMUC\Kg;ﬂ;ndinzl(l.%slé:r;nax, Eric :resﬁ(;ggals
47 | 4 | ONLY A LONELY HEART KNOWS—Barbara Mandrel (T. LA FLEIL LY b WAOCTREIEE, U
@D Calin) oz Mandel (1 (72)| 79 | 2 | HOW ARE YOU SPENDING MY NIGHTS—us Harein
D. Morgan, S. Davis; Tom Collins/Dick James, BMI; MCA 52397 (R.Hall)_ ) )
38 41 7 OH CAROLINA—Vince Gill (E.Gordy,Jr.) :.ck:blt?gls,dk.(‘.arpenler, Kent Robbins,BMI/Let There Be Music, ASCAP;
R.Albright J.Elliott,M.Sanders, Milene, ASCAP; RCA 13809 @ 78 2 & LITTLE LOVE—Juice Newt e
39 (40| 9 Lfo'Ey’fﬁY[ MNM;SAD A WOMAN LIKE YOU-The Osmond T Sharb.0-Douma R Felman; Coment Chicken. ASCAP; RCA 13823
B. Springfield; Unichappell, BMI; Warner/Curb 7-29312 CEEEI | LITTLE BY LITTLEGene Watson (R Reeder,G.Watson)
54 3 ATTITUDE ADJUSTMENT—Hank Williams, Jr. D.Morrison,L.Keith; Warner House, BMI; MCA 52410
().Bowen,H.Williams,Jr.) 75 | 73 {19 | 1 GUESS IT NEVER HURTS TO HURT SOMETIMES—The
H.Williams, Jr. Bocephus, BMY; Warner/Curb 7-29253 gal\(/ Rievge BoysT(R. Clraance/yr) e RS [ G
48| 5 MY BABY'S GONE—The Kendalls (B. Ah S VAL LG LG LA T L :
I Houm: Lentral Songs, BN Wercury 322:2051 81| 2 | SHE PUT THE SAD IN AL HIS SONGS—tonnie oum
42 | 45| 6 | ONE MORE SHOT—johnny Lee ().B -Sandlin) . . : .
2 R.Moore,D.Hauseman; Crosns 22;5, e:S(CAF:,"‘Ie:r)ner Bros. 7-29270 gﬂz.gdagcknma"y,k.Byme, I've Got The Music, ASCAP; MCA/Churchil
.‘E' 49 | 4 YOU'RE GETTIN' TO ME AGAIN-jim Glaser (. Tolle) 77 169 | 4 HONKY TONK TAN—0.8. McClinton (T. Turk, T. T
P. McManus, W. Bomar; Music City, ASCAP; Noble Vision 105 R. Hatch, ). Whitmore, 0.B. MéCIi:ln:: A ganicl:/['as; L?splziuri'r)lg/Chaner
44 | 46| 8 DAY BY DAY—McGuffey Lane (M.Morgan,P.Worley) ) Box, BMI/ASCAP; Moon Shine 3024
l;:;dggr;eslley,l.Schwab; McGuffey Lane/Hat Band, BMI; Atlantic America 78 63 9 LM°£§A0RY LANE—joe Stampley & Jessica Boucher (J.Stampley,
50| 4 THE POWER OF LOVE—Chariey Pride (N. Wilson) T. Stampley, D. Rosson, D. McComb; Mullet/0ld Gramps/Tony Stampley,
D. Cook, G. Nicholson; Cross Keys, ASCAP, RCA 13821 BMI; Epic 34-04446
46 | 23 | 14 FOREVER AGAIN—Gene Watson (R. Reeder, G. Watson) 79 | 68 | 13 VICTIMS OF GOODBYE-sywia (7. Collins)
W. Robb, D. Kirby Tree/Cross Keys, (Tree Group) BMI/ASCAP; MCA ?ég;rgan. D. Pfrimmer; Tom Collins/Collins Court, BMI/ASCAP; RCA
52356
47 31| 15 IN MY DREAMS—Emmylou Harris (Brian Ahern) 80 74 | 19 | DON'T WANT TO LOSE YOUR LOVE—Crystal Gayle ().
Paul Kennerly; Irving Music Inc., BMI; Warner Bros. 7-29329 JBD::rI:))one‘ Sixty-Ninth Street, BMI; Warner Bros. 7-29356
53| 5 | SOMEBODY BUY THIS COWGIRL A BEER-Shely West . | gy | g4 | 2 | LOVE IS THE REASON-Siema (N Lrkin s Scruges)
S. Dorff, M. Brown, S. Garrett, Peso, BMI; Viva 7-29265 V.Thompson; King Coal, ASCAP; Awesome 106
49 | 421 10 THIS TIME—Tom Jones (G.Mills,S.Popvich) 82 | 86 | 2 ANGEL EYES—Larry Willoughby (R.Crowell)
R. Greenaway, B. Whittock; Oejamus Inc./Bobby Whitlock/Mother R.Crowell; Granite/Coolwell, ASCAP; Atlantic-America 7-99759
UIGEILHELG UEE) BRI ‘ 83 | 80 [ 19| GOD MUST BE A COWBOY—Dan Seals (K. Lehning)
50 | 43| 15 H0I¥,IE|‘Y gOPEN T;IﬁIT DO?RI)—REW Sskaggs H(ﬁl/c:y sg:g&sa)gd D. Seals; Pink Pig, BMI; Liberty 1515
Mel Tillis; Cedarwood Publishing Co.Inc. ; Sugar Hill/Epic 34- m I'VE ALWAYS WANTED TO-w K (D.Walls,W.K
@ 60| 3 NEJVER COAUII;D&TBOEC IH)E MARK—waylon Jennings D.Walts,B.Warren; Door Knob/Kenwall, ;yl\:r/A;rCn:P; Dnn? :nnb ;T—g)ll
(Wlennings, 0., 1818, Cariee) ‘o 85 | 62 | 10 | BORN TO LOVE YOU-Karen Brooks (J.E. N
W. Jennings; Waylong Jennings, BMI; RCA 13827 C Black,LMarine,Jr., Chappell :gec'kp;ﬂ:ﬁ:hgppet|/w:&?Hiu. BMI,
@ 571 5 %gNE!.Y HSEIARI—TaBr&TyEWyn;:tzd(dlé(;rulchﬁeld) Warner Bros. 7-29302
ML BTG, ELTRIB e LET'S LIVE THIS DREAM TOGETHER—Narvel Feit
53 | 55| 6 MY KIND OF LADY—The Burrito Brothers (M.Lloyd) m (). Morris) e e
A.Kasha,].HirschK%Si:tgyz:f;gci!/P.I.E./Fire & Water/Pac Interx, zklnner,Walllﬁazcze,Nathan; Hall-Clement,BMI/Jack & Bill, ASCAP;
ASCAP/BMI; M url vergreen
54 | 36 | 15 DENVER—Larry Gatlin and the Gatlin Bros. Band (Rick Hall) 87 91| 2 A NEW PLACE TO BEGIN—Ray Price (S.Garrett)
Larry Gatlin; Larry Gatlin Music, BMI; Columbia 38-04395 D.Kirby,W.Robb; Cross Keys ASCAP/Tree, BMI; Viva 7-29277
(55)| 59 | 5 | OKLAHOMA HEART 8ecky Hobbs (BMevis 88 | 71 | 18 | | MAY BE USED (BUT BABY I AIN'T USED UP)-
B.Gallimore, B. Hobbs, B. Mevis, B. Shore, WB Mus/Make Believus Waylon Jennings (W. Jennings)
Mus/Dejamus Mus/Warner-Tamerlane P ub/Believus or Not B. McDill; Hall-Clement (Welk Group), BMI; RCA 13729
G/ U] Cep (g (D 89 [ 76 | 7 | MOST OF ALL | REMEMBER YOU—Mel McDaniel
64 | 3 THE RIGHT STUFF—charly McClain & Mickey Gitley (N.Wilson) (M.McOaniel)
R.Giles, B.Haynes, B. Fischer; Dejamus/Bobby Fischer, ASCAP/My R.Scaife,P.Thomas, Vogue/Partner, BMI; Capitol 5349
Queen Elizabeth, BMI; Epic 3304489 90 | 83 | 19 | | DREAM OF WOMEN LIKE YOU—Ronnie McDowell (B.
@ 66 | 2 FAITHLESS LOVE—Gien Campbell (H.Shedd) Killen)
J.0.Souther; WB/Golden Spread, ASCAP; Atlantic America 7-99768 T. Seals; WB Music/Two Sons Music, ASCAP; Epic 34-04367
70 | 2 | WAY BACK—tohn Conlee (B.Logan) 91 | 89 | 20 | SWEET COUNTRY MUSIC—Atianta (M. Bogdan, L. McBride)
J.Fuller; ATV /Wingtip, BMI; MCA 52403 g R:/woe, T I)Rotso/nbl. St;ne'nspk:‘.‘?s.zggger, Texas Tunes/Hat
671 3 YOU'VE GOT A SOFT PLACE TO FALL-Kathy Matt ancy Daain tose/Tieel, SR
(R.Peaples, B.Hill) iy etlea 92 | 87 |15 TOGETHER AGAIN—Kenny Rogers and Dottie West (Larry Butler)
B.McDill,H.Moore,K.Chater; Hall-Clement/Hardscuffle/Vogue, BMI; Buck Owens; Central Songs, BMI; Liberty B-1516
Mercury 822-218-7 . .
a3 HANKY PANKY—Mike Dekle (B.Hill
65| 3 PICTURES—Atlanta (Milan Bogdan,LMcBride) ) M.Dekle; Lions Mate, As'cﬁw;eugo( 188 )
(B.‘..:'a;lu;lc(i ;%ég;idm, Key Ring/Bethel/Texas Tunes/Shelby Singleton, 94 85 | 11 Lcmﬁ\fﬁ giﬁe) A CHANCE WITH YOU—Mason Dixon (D.
61 | 52 | 17 I{(')I ArH" THg RGIrBLS I'VE LOVED BEFORE-ulio Iglesias & 0. Mitchell, . McCollum Baray,Tom Collins Music, BMI; Texas 5556
A, Hammond, H. (o;wig;r rly\;))riI/Casa David, ASCAP; Columbia 38-04217 95 | 94 | 23 LFJCS?JU’}%USP& BQFX'EENMT"?‘;‘%IJM Glaser (D. Tolle)
. ) L B b ; i
Qe EL_Ewﬁf,gKE EOURIMENIRIELAS TR ST R 96 | 95 | 21| RIGHT OR WRONG—George Strait (R. Baker)
D.Lee,B.Jones; Maplehill/Hall-Clement/Cross Keys, BMI/ASCAP; MCA A. Sizemore, H. Gillespie, P. Biese; Edwin H. Morris, ASCAP, MCA 52337
G208 97 | 90 | 4 | MEMPHIS IN MAY—Darrell McCall (K. Laxton)
63 | 44 | 16| JUST A LITTLE LOVE—Reba McEntire (N. Wilson) B. Keel; Hookline & Thinker, BMI; Indigo 45-304
D. Morgan, S. Davis, Tom Collins/Dick James, BMI, MCA 52349 98 |97 | 20 HAEII’Y BIRTHDAY DEAR HEARTACHE—Barbara Mandrell
F "EM—Ronni B.Ki (T. Collins)
82) 2 Lg?glnﬁnhfula%me? ot I M. David, A.P. Jordon; Callins Court, ASCAP; MCA 52340
Epic 34-04499 99 | 98 | 23 | I'VE BEEN WRONG BEFORE—Deborah Alten (R. Van H
65 | 56 | 13 BAND OF GOLD—Charly McClain (N. Wilson) D. Allen, R. Van Hoy, D. Cook; Posev/Va?l fir:w’“nma(ppellngIj”gross
R. Dunbar, E. Wayne; Gold Forever, BMI; Epic 34-04423 Keys (Tree Group), ASCAP; RCA 13694
-y i ; 100 | 88 | 22 | THE YELLOW ROSE—Johnny Lee with Lane Brody (). B
@ EX&EL’%%SLMB,'f,i{,':,yslkgﬁf,'fR(CB,;G'I'}%;Z'R'Cha'd”"'k'ca'"'e") ). Wilder/K. Welch, G. Nickboteon o, ASCAR Fickirs Aium.
BMI/Cross Keys (Tree Group), ASCAP; Full Moon/Warner Bros. 7-29375

C) Bullets are awarded to those products demonstrating the greatest airplay an

Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).

d sales gains this week (Prime Movers). ® Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording Industry
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Willie Nelson Bringing Picnic Back To Austin

By KATY BEE

AUSTIN—Willie Nelson is bring-
ing his annual Fourth of July Picnic
back to its original home site here.
The singer announced his plans for
the upcoming festival at a press con-
ference here June 13.

After several attempts to stage his
celebrated event elsewhere (last year,
three back-to-back concerts were
held in Syracuse, N.Y., the Meadow-
lands in New Jersey and Atlanta),
Nelson admitted, “It got to be a
problem finding sites.”

Now he has teamed with Pace
Concerts of Houston and the newly
restructured Park Meadows South
for the presentation of the outdoor
July 4 affair here. Pace, third largest
concert promoter in the U.S., is leas-
ing the grounds from a private prop-
erty owner and has already invested
more than $500,000 in permanent fa-
cilities, including a stage area. Park
Meadows, located about 15 minutes
south of town, is billed as a ““total en-
tertainment venture for the Austin
community.”

The promoters say they expect ap-
proximately 30,000 people to the an-
nual Nelson event. Headlining the
bill next month will be Nelson, Way-
lon Jennings, Jessi Colter, Kris Kris-
tofferson, Leon Russell, Johnny Ro-
driguez, Moe Bandy, David Allan
Coe, Carl Perkins, Jerry Jeff Walker,
Faron Young, Floyd Tillman, Billy
Joe Shaver, Steve Fromholz, Texas

Big Crowd At
Third June Jam

NASHVILLE—Alabama’s third
annual June Jam, held in Ft. Payne
Jume 9, drew 41,360 ticket buyers
from 40 states and three foreign
countries. After-expenses income
from the outdoor festival will again
be donated to charitable and civic or-
ganizations in the Ft. Payne area.
Tickets were $15 each.

Featured at this year’s event were
Alsbama, Lee Greenwood, Ed
Bruce, Janie Fricke and Bill Medley.
Country DJ Ralph Emery was the
MC.

In addition to the concert pro-
ceeds, the R.J. Reynolds tobacco
company, which is sponsoring Ala-
bama’s major tour this year, donated
$100,000 and the use of a giant
$20,000 tv screen to show stage
closeups.

Last year'’s jam netted nearly
$500,000 after expenses, all of which
was distributed to 119 organizations.

The 1985 event will be held June 8.

Management
G Alifer

( 24-1340
In The
Tradition

of True
Country &
Western
Music We
Proudly
Present

KING

and his Tennessee Kings
New Release

“1Gan’t Help I’

Distributors & Radio
Stations Contact:

Doc Records
1621 N.E. 63rd St.
Fort Lauderdale
FL 33334
(305) 771-4834

EDDIE

rocker Joe Ely, actor Gary Busey,
comedy team the Geezinslaw Broth-
ers and guitarist Jackie King.

The all-day ticket price is set at
$18, with free parking. Gates open at
9 a.m., with performances slated to
begin at 11 am. and run until
“whenever.”

At the press conference, attended
by about 50 members of the national
press corps, Nelson said, “This is the
easiest picnic I’ve ever been involved

with, because I really haven’t had to
do a lot. I sat back and watched it all
come together. It used to be about a
six-month project for me to promote
it, and another six months to take
care of the lawsuits afterward.”

Asked why he calls his annual fes-
tival a “picnic,” Nelson explained, “I
got the idea to do the picnic from
places like Woodstock. But I didn’t
want to call it a festival, because back
then ‘festival’ was a bad word.”

® Continued from page 45

temporary product were Alabama,
Ricky Skaggs and the Judds.

* Kk %

The Nashville
“Rhinestone” gave Music City its
third Dolly Parton premiere—and
gave the music industry a first-hand
look at Sylvester Stallone, her co-
star in the picture. Both looked in top
shape (Dolly is still exceptionally
slim, as was obvious from her skin-
tight black sheath), and they seemed
to enjoy watching their movie from
the audience at the Acuff Theatre as
much as they enjoyed fielding report-
ers’ questions after the film.

At the press conference in the
Opry House, Stallone admitted he
hated his singing voice but loved
working with Dolly. Dolly said she’s
working on writing a script that
would reunite her with *9 To 5 co-
stars Jane Fonda and Lily Tomlin,
and hopes to go ahead with a pro-
posed network tv special to pair her
with Willie Nelson. This would be
based on Monument Records’ album,
“The Winning Hand,” which also
featured Kris Kristofferson and
Brenda Lee.

When asked whether she was con-
sidering buying Fred Foster’s Monu-
ment label (now in bankruptcy), Par-
ton conceded she had “talked” about
the possibility.

Stallone said his next movie is a se-
quel to “First Blood” and will take
him into the jungle for four months
of shooting—*“I’m going from lover
to leeches,” he deadpanned—while
Dolly will spend several days this
week in Nashville writing songs for a
Christmas album she’s doing with
Kenny Rogers.

She seemed especially excited that
her benefit premiere gala, at $35 a
ticket, had raised 340,250 for the
Opry Trust Fund, and reaffirmed her
ties with the Grand Ole Opry after al-
most two decades.

* K Kk
Chic Doherty, who holds (we

__ NashvilleScene

screening  of

would think) some sort of industry
record for the most number of years
with the same label, is retiring from
MCA Records in Nashville after 37
years. He is vice president of market-
ing and country sales.

Lest this auspicious occasion go
unnoticed, MCA is holding a seated
tribute dinner for him Tuesday (26)
at the new Vanderbilt Plaza Hotel.
Brenda Lee will take the podium af-
ter dinner and cocktails to lead a spe-
cial presentation, which will include
tributes and testimonials by many of
Doherty’s friends and associates, in-
dustry members and MCA artists.

In for the festivities from Los An-
geles will be Irv Azoff, MCA Re-
cords Group president, and other
West Coast label executive and
branch personnel. It should be a fit-
ting celebration to wind down the ca-
reer of a gentleman who has done
much to further country music. Do-
herty has been a force in country
both at MCA and at the Country
Music Assn., where he’s been a board
member for 12 years. He will be
missed by everyone who has had the
pleasure of working with him.

Record Sales
During Fan Fair

® Continued from page 45

Judds. Compleat Records offered
point-of-purchase material on Vern
Gosdin, and Warner Bros. did a col-
lage display on John Anderson, Gary
Morris, Conway Twitty and Hank
Williams Jr.

One surprising note is voiced by
Ernest Tubb Record Shops manager
David McCormick, who says he was
“amazed” to find people buying large
quantities of 45s this year. “We sold
around 2,000 pieces among our three
stores,” he says, noting that he has no
explanation for the sudden increase
in singles. “We couldn’t keep the
Judds’ ‘Mama He’s Crazy’ in stock.
Even RCA ran out.”

ADORE A FEDORA—Columbia artist Mark Gray presents host Charlie

Douglas with one of his trademark fedoras during a recent guest spot on

Music Country Network. The show featured Gray’s recently released debut
album, “Magic.”

www.americanradiohistorv.com
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ARTIST
Title, Label & Number
(Dist. Label)

ALABAMA
Rofl On, RCA
AHL1-4939 RCA

THE OAK RIDGE

BOYS

Deliver, MCA 5455
RICKY SKAGGS
Don't Cheat In Qur
Hometown, Sugar
Hill/Epic FE-38954
WILLIE NELSON
Without A Song,
Columbia FC-39110
EARL THOMAS
CONLEY

Don't Make It Easy For
Me, RCA AHL1-47(3
HANK WILLIAMS,
JR.

Major Moves,
Warner/Curb 25088
GEORGE STRAIT
Ri%ht Or Wrong, MCA
5450

CRYSTAL GAYLE
Cage The Songbird
Warner Bros. %395§
MICKEY GILLEY &
CHARLY McCLAIN
It Takes Believers, Epic
FE-39292

ATLANTA

Pictures, MCA 5463
THE STATLER
BROTHERS

Atlanta Blue, Mercury
818-652-1

GARY MORRIS
Faded Blue, Warner
Bros. 25069

EXILE

Exile, Epic B6E-39154
BARBARA
MANDRELL

Clean Cut, MCA 5474
HANK WILLIAMS,

JR.
Man Of Steel,
Warner/Curb 23924

LARRY GATLIN &
THE GATLIN
BROS. BAND
Houston To Denver,
Columbia FC-39291
GEORGE JONES
You've Still Got A Place

In My Heart, Epic
FE-39v002

VERN GOSDIN
There Is A Season,
Compleat CPL-1-1008
CHARLY McCLAIN
The Woman in Me, Epic
FE-38979

LEE GREENWOOD
You've Got A Good Love
Comin’, MCA 5488
TOM JONES

Don't Let Our Dreams
Die Young, Mercury
814-448-1

CONWAY TWITTY
By Heart, Warner Bros.
2g078

RONNIE_MILSAP
One More Try For Love,
RCA AHL-1.5016

DON WILLIAMS
The Best of Don
Williams Vol.3 MCA

MCA 5465

JOHN CONLEE

In My Eyes, MCA 5434
ANNE MURRAY
A Little Good News,
Capitot ST12301

THE STATLER
BROTHERS

Toda{, Mercury
812-184-1
DAVID ALLAN

Just Divorced, Columbia
FC-39269

THE JUDDS

The Judds - Wynonna &
Naomi, RCA/Curb

MHL1-8515 (RCA)
DON WILLIAMS

Cafe Carolina, MCA 5493MCA

MERLE HAGGARD
It's All In The Game,
Epic FE-39364

EDDIE RABBITT
Greatest Hits - Volume
Il, Warner Bros. 23925 WEA
THE KENDALLS

Movin' Train, Mercury
779-1

WEEKS
AT #1

L]

MCA

CBS

CBS

RCA

WEA

MCA

WEA

MCA

WEA
CBS

MCA

WEA

MCA

POL

WEA

RCA

MCA

CAP

(CBS)

812- POL
THE BELLAMY
BROTHERS

Restless, MCA/Curb

5489 (MCA)
JIM GLASER

The Man In The Mirror,
Nobie Vision NV-2001 IND

MEL TILLIS
New Patches, MCA 5472 MCA
MARK GRAY
Magic, Columbia
B6C-39143 CBS

REBA McENTIRE

Just A Little Love MCA

5475 (MCR)
LEON EVERETTE

Doin’ What | Feel, RCA
MHL1-8518

This Week

Last Week

Weeks on Chart

ARTIST
Title, Label & Number
(Dist. Label)
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89

20
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21

35

32

10

321

67

42

74

24

25

120

61

119

66

212

172

145

41

JOHNNY
RODRIGUEZ
Foolin® With Fire, Epic
FE-39172 CBS
B.J. THOMAS
Shining, Columbia
FC-393g37

MICHAEL MARTIN
MURPHEY

The Heart Never Lies,

Liberty LT-51150 CAP
HANK WILLIAMS

JR. ®

Hank Williams Jr.'s
Greatest Hits,
Elektra/Curb 60193
DOLLY PARTON
The Great Pretender,
RCA AHL1-4940
RAZZY BAILEY

The Midnight Hour, RCA
AHL1-493 RCA
SYLVIA

Surprise, RCA
AHL1-4960
JOHNNY LEE
'Til The Bars Burn
Down, Warner Bros.

25056

DEBORAH ALLEN
Cheat The Night, RCA
MHL1-8514

GENE WATSON
Igf‘!}le By Littie, MCA

0
JANIE FRICKE
Love Lies, Columbia
FC-38730
EMMYLOU
HARRIS
White Shoes, Warner
Bros. 23961
MOE BANDY
Motei Matches,
Columbia FC-38275
WILLIE NELSON

WEA

CBS

A

Stardust, Columbia

I 35305 CBS
ALABAMA A

The Closer You Get, RCA
AHL-1-4663 RCA
RAY CHARLES

Do | Ever Cross Your
Mind, Columbia
FC-38990

MERLE HAGGARD
That's The Way Love
Goes, Epic FE-38815
KATHY MATTEA
Kathy Mattea, Mercury
818-560-1 POL
LOUISE
MANDRELL

I'm Not Through Loving
You Yet, RCA
AHL-1-5015

MERLE HAGGARD
AND WILLIE

NELSON @
Poncho And Lefty, Epic
FE 37958 CBS

ROGER
WHITTAKER
Alltime Heart Touching
Favogriateg. Main Street

MS-930f

BOXCAR WILLIE
Not The Man | Used To
Be, Main Street
MS-9309

ALABAMA A
Mountain Music, RCA
AHL1-4229

KENNY ROGERS
Duets With Kim Carnes,
Sheena Easton, Dottie
West, Liberty LO-51154

THE MAINES
BROTHERS BAND
Highrollin' Mercury
813.985.1

VINCE GILL
Turn Me Loose, RCA
MHL-1-8517

THE WRIGHT

BROTHERS
Easy Street, Mercury
818-654-1

JOHN CONLEE

John Coniee’s Greatest
Hits, MCA 5406

WILLIE NELSON

A '
Always On My Mind,
Columbia FC 37951
JOHN ANDERSON
All The People Are
Talkin', Warner Bros.

23912

LEE GREENWOOD
Somebody's Gonna Love
You, MCA 5403

ALABAMA A

My Home's in Alabama,
RCA AHL1-3644

ALABAMA A
Feels So Right, RCA
AHL1-3930

KAREN TAYLOR-
GOOD

Karen, Mesa MA-1111
WILLIE NELSON

(RCA)

MCA

MCA

RCA

CAP

POL

RCA

POL

MCA

MCA
RCA

RCA

Greatest Hits, Columbia
7542

KC 23

KENNY ROGERS
Eyes That See In the
Dark, RCA AFL1-2697

CBS

RCA

Q Bullets are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).
@ Recording Industry Assn. of America seal for sales of 500,000 units (seal indicated by dot). A Recording
Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by triangle).
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Merle’s new album is a great example
of Merle’s unique gift... He makes
brilliant music seem easy.

Listen to ““it’s All In The Game.” Just

the right phrase here...just the right tasty
lick there...and, as always. the songs
are consistently solid.

Who else but Merle could have as much
fun as he does on “‘Let’s Chase Each
Other Around The Room’’ without losing
his cool?

Who else could be ‘“Lookin’ For A

Piace To Fall Apart” one minute, and
then shrug, and realize “It’s All

In The Game™’?

it seems easy, coming from Merle.
Anybody eise care fo try it?

MERLE HAGGARD,

“IT’S ALL IN THE GAME” (e 20364, :\//’ .
Featuring the single“‘Let’s Chase 3 f : g S i
Each Other Around The Room” & { Py
Produced by MERLE HAGGARD & RAY BAKER B ¥ oA
ON G RECORDS AND CASSETTES. | | iide
p @ e \ Inc. ; ; \.“ l‘
i %

www americanradiohistorv. com
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K-tel Turns To New Christian Sounds

By BOB DARDEN

If you've watched any television at
all—especially late at night or on
some of the cable channels—you’ve
seen copious advertisements for K-tel
Records. These flashily packaged
collections of pop (and sometimes
country) hits have sold well and cre-
ated a thriving business in scenic
Minnetonka, Minn.

In recent months, K-tel’s turned to
something new. Instead of the latest
hits by Dire Straits, Phil Collins or
Donna Summer, the new tv offerings
feature collections of popular songs
by contemporary Christian artists.

The albums on K-tel’s Arrival la-
bel are entitled “From The Heart,”
“Soaring Volume I and “Soaring
Volume I1.”” As an example of what
these collections offer, “Volume I”
contains Amy Grant’s “El Shaddai,”
Sheila Walsh’s “Star Song,” Michele
Pillar’s “He Rolled Away The
Stone” and “Jesus What A Wonder
You Are” by Phil Driscoll, among

others. “Volume II" features ‘“More
Power To Ya” by Petra, “Whatever
Happened To Sin” by Steve Taylor,
“Renaissance Man” by the 77s,
“Upon This Rock™ by Steve Camp,
*“Heart Of Hearts” by Leslie Phillips
and others.

Dave Milner is the vice president
for product development of K-tel In-
ternational. He oversees most of the
public relations for K-tel, works in
product development and has a hand
in the creative side of jacket design,
point-of-purchase  displays, home
videos and records.

He says K-tel got into the contem-
porary Christian music marketing
business about a year ago with the
“From The Heart” collection, al-
though the company has released a
number of gospel-oriented sets by
major names in country music over
the years. Things, Milner says, went
well from the beginning.

* ‘From The Heart’ did very well in-
deed,” he says. “It was a ‘best of” sort

of collection in an MOR vein and
sold in excess of 100,000 copies. We
supported it with tv and radio spots
and achieved a great deal of success
in non-traditional outlets for Chris-
tian records, like K-Mart and Wal-
Mart.”

Following “From The Heart,” K-
tel/Arrival released a set derived
from Christy Lane’s mail order al-
bum, which also did well. Then came
the two *“Soaring” albums and a reli-
gious package from Johnny Cash
called “I Believe,” featuring several
songs by Sister Rosetta Tharpe.

Milner says ‘‘Soaring Volume I”
parallels the soft pop-MOR slant of

“From The Heart,” while *Volume
Il is closer to K-tel's pop and rock
collections. “Volume I" is slated to
receive both TV and support radio
merchandising, while “Volume II"” is
aimed more towards radio.
K-tel/Arrival is serious about col-
lecting and marketing the albums,
Milner says. “We built the compila-
tions only after consulting with radio

WORDY PERFORMANCE—Joyce La

-

ndorf listens to the playback of her

first Word album, “For Those Who Don’t Hear The Music,” at United West-

ern Studios in Los Angeles. Pictured with her are Grammy and Dove Award

winner Russ Taff, left, who appears on the album, and producer Kurt
Kaiser.

Christian music continues to sell for
a long time.”

K-tel's Christian albums will be
marketed over such tv outlets as the
Christian Broadcasting Network and
selected programs in certain larger
markets, as well as with extensive
point-of-purchase displays and spe-
cial promotions. Milner says the
mass merchandisers have been more
than willing to work with K-tel in
prominently displaying the religious
albums because of the company’s

“I think our real growth will be in
the stores themselves as they gain
confidence to support our Christian
albums with more in-store promo-
tions, displays and facings. Some are
even talking about doing ‘Christian
music weeks’ in Wal-Marts or wher-
ever. They know we'll work with
them to promote the music through
the radio and newspapers. This is one
of the few ways that the non-hard-
core Christian buyer is going to get a
taste of this music.”

programmers in Christian music, the past support of the product. * % *
Survey for Week Ending 6/ Christian music magazine record “We’ll also play it by ear in various
charts and the record companies markets, going to more radio or Correction: The typewriter *“grem-
themselves. whatever if it is needed. Christian lin” struck in our May 12 Lectern on
“One of the reasons we're so inter- music is the easiest market to buy.” James Blackwood, J.D. Sumner and
ested in Christian music is that our Milner says the early success of K- the Grammy and Dove Award tele-
research shows that less than 1% of tel’s religious albums means that oth-  casts. James—not Ron, as stated—
all Christian shoppers shop in Chris- er such projects are on the drawing Blackwood wrote the lengthy letter
'E tian bookstores, where the vast ma- board, including several featuring on the GMA. But it was not James
= |5 jority of Christian albums are sold,” single artists as well as multi-artist =~ who was quoted in the column. Ron
£ ARTIST = | £ ARTIST he continues. *“No one can support compilations. He says the company  Blackwood, of course, is James’
Title, Label & Number 2 15 Title, Label & Number Christian music to the public the way will also continue to refine its market multi-talented nephew. Our apolo-
(Dist. Label) = |3 (Dist. Label) K-tel can. We've also discovered that research. gies for any misunderstandings.
27 | 27 CARLA BLEY
Heavy Heart, WATT/ECM
1-25003 (Warner Bros.)
28 19|38 SHI;D%WFA%V =i JA ZZ
EARL KLUGH Shadowdance Windham Hil
Wishful Thinking, Capitol WH-1029 (A&M) u
ST-12323 29 22|19 RODNEY FRANKLIN
3 | 2 52| WYNTON MARSALIS Marathon, Columbia FC 38953
Think 01 One, Columbia 30 | 31| 7 | BILLIE HOLIDAY H H H H
i e | The Festival Trail With We
(a4 |7 | PpAT METHENY 817359-1 (Polygramy n Iva ral | In
| Rajoicing, EGH 2500t 31 23 9 | QUINCY JONES - R . " "
gl o (T H"E'“é' u'°5- | The Birth Of A Band Emarcy By SAM SUTHERLAND the festival in the black. “Fusion out- Pastorius, performing with yet an-
1= T | e = f,f:;;?éﬁ?"gkoup and PETER KEEPNEWS draws jazz two or three to one,” he  other version of his Word Of Mouth
Il & }| 6 |42 | HERBIE HANCOCK Travels, ECM 237911 (Warner This is al busy ti £ claimed, “‘and it draws young people band, prompted even more visible
- e sl Bros) for the o Y e wWom. e tothefestival. Hopefully, it will bring  unrest, as his rambling asides and
7 | 7 (15| JEFF LORBER @ &) [ 10 cgELREEr?VSJEIDER dor € ?el:lpa e;c G e(;rgeWh in, the them closer to ‘real’ jazz, but whether disjointed attempts at leading the en-
';‘T"e Heat Of The Night, Behind The Gardens-Behmd ean olf jazz festiva’s. vhen we it does or not, it sells a lot of tickets.” semble tested the patience of the
istal L8025 The Wall-Under The Tree. CBS caught up with Wein in his New rorEEs
8 | 8 (81| GEORGE WINSTON FM 37793 k, he had j b That philosophy is usually strik- - . .
: ; York office last week, he had just ar p phy y s
December. Windham Hill d . : . k In contrast, the electric bassist’s
C-1025 34 |35 |44 | JEAN-LUC PONTY rived via the redeye flight from Los ingly evident at the annual Playboy
@ o |19 | KEnny e Individual Choice, Atlantic Angel here h Hed bash, presented at the Hollywood former band, Weather Report, re-
G Force, Arista AL8-8192 ngeles, where e presided over an- B ]’ - . d Pl ceived a predictably warm response
10 |10 [30 | LINDA RONSTADT A (38|20 | 5 | vARious agTisTS other successful edition of the Play- Jowl by Wein and Playboy Produc- o\ )0 "20d happily turned in a
\(Igta:'s New, Rylum 60250 | e o) boy Jazz Festival, and was getting tions, and this year’s event was no ex- more than predictable performance
ekira . 0 . . . b
11 |11 9 | BRANFORD MARSALIS 36 |36 | 5 | SHADOWFAX ready for this year's 10-day Kool ~ ception. Our designated hittersatthe 1 & 0o 70 winube continuing
Scenes In The City Columbia Shadowfax. Windham Hill WH Jazz Festival in Gotham, which festival confirmed that fusion, r&b . .
FC 38951 1022 (A&M) . ’ " and blues played a major role; the evolution as a manipulator of elec-
12 |12 |64 | GEORGE WINSTON 37 |29 |60 | EARL KLUGH looks likely to be a success as well. pay J s €Y ronics. This year's decided blues em-
Autumn, Windham Hill C-1012 Low Ride, Capitol ST-12253 “Ticket sales are running 15% also confirmed that the event was phasis was underlined by strong sets
13 (13| 9 | STANLEY CLARKE 46 | 3 | SERGIO MENDES ahead of last year, and last year was  Once again a commercial success, al- 2 L :
Time Exposure Epic FE 38688 Confettr, A&M SP-4084 N e : q £ artisti from Linda Hopkins and B.B. King
- i quite successful,” Wein told us a few though it had its share of artistic q
( 1415 | 9 | STEPS AHEAD 39 |40 | 7 | ELLA FITZGERALD D ; q q as well, and a revamped Yellowjack-
Modern Times Musician The Harold Arlen Songbook, days before the Friday (22) Kool disappointments. et =l TR e (T A
60351-1 (Elektra) Verve 817526-1 (Polygram) kickoff. H sbuted the upturn t . BLESERA 6 ELOvationpion
(15)/21 | 5 | GEORGE HOWARD 40 |42 |52 | GEORGE BENSON @ (1 LB Ltay L Bt ) The biggest letdown of the two-day  first Playboy gig.
Steppin’ Out, TBA TB 201 In Your Eyes, Warner Bros among other things, “a much more fest, June 16-17, was the crowd’s dis- The audi 's appetite for upbeat
(Palo Alto) 123744 iudici f rts.” . . . N . A NS P ’
16 |16 |23 | PIECES OF A DREAM P e Judicious structure of concerts. interest in Charlie Haden’s Libera-  danceable crossover jazz was also ap-
Imagine This, Elektra 60270 Children’s Songs, ECM 1:25005 Noting that a lot Of‘fh.e New York tion Music Orchestra, the most dar-  parent on Sunday, when David San-
17 |14 |15 g)fnli\LHTE'ﬁolriyEchﬂhia (Warner Bros.) Kool sho:vs la§t year ““did very lltt!e ing booking of the weekend. A  born generated the day’s biggest re-
[ FC 39147 428126 46 gif;' ﬁgs%gﬁ sa31 bus§n.ess, Wein suggested that his mid-afternoon slot Sunday didn’t sponse. Sunday’s musical peaks also
18 (18 104| (V;JE?RGIE‘ANSIN”SHTOx i 43 |50 |36 | VARIOUS ARTISTS decision to mixyecenicspvia Sl{Ch Cith help, and the veteran bassist’s at- included ebullient performances by
Rimdliy S g, Windham ;Lanesv:vr::a%avgtalnhgdl%azuz Hil us_ua] bookings as Dizzy Gillespie tempts at explaining the political Ray Charles and Tito Puente, and a
{(19] m %EEdgjlﬁEN(t)hUR ) (A&M) Wfth SU"_l Ra and .Oscar Pe.terson themes behind his most recent mate- set by Carmen McRae that was
AU BALE AL 44 m TOMMY FLANAGAN W.lth CeFll .Taylor, did away with the rial (from the “Ballad Of The Fallen” somewhat perfunctory by her own
20 [20 |36 | MICHAEL FRANKS (LA O disappointing boxoffice racked up project with Carla Bley) met with lit-  high standards but nonetheless a hit
'1"’2535;%';"“" WarnergBios 45 |47 |28 | WILL ACKERMAN last year by some of the more esoteric tle empathy. Later that day, Jaco  with the audience.
:r:'z' '1'_) m PATRICE RUSHEN Past Light, Windham Hill WH concerts. And, he added, such shows
= Now, Elektra 60360-1 o e ;‘ﬁ:&“‘:&m help to “see that as broad an audi-
22 (17 (17 mﬁ"ﬁpmﬂ“mm " Come With Me Concord Jazz | ence as possible is exposed to the
Picante CJP-230 CJ 200 whole spectrum of the music.”
23 |24 |21 | LEE RITENOUR 47 |38 36 AL DIMEOLA Wein observed that little has
On The Line, Musician 60310-1 Scenariay Sulupd F6.3 8344 changed, except for the elimination
| (Elektra) 48 |34 108 PAT METHENY GROUP 8ed, P e ) STORIANS!
24 |25 |62 | JARREAU @ R ® Oxramp, BECM ECM-1-1216 of such popular but logistically tricky POP HI T !
| Jarreau. Warner Bros 1-23801 (Warner Bros.) B8 8 o
—, the midnight jam sessions at
(25)|33 [39 | MANHATTAN TRANSFER 49 |44 5  SARAH VAUGHAN events as t ! X C 1
‘“—*] ggf‘i;slAnd Souls Atlantic §a,§h VaughEm sé"gs The Radio City Music Hall, smceJ he AR HIVISTS-
- George Gershwin Songbook, i 1 1
(26) 28 (17 | ANDREAS Emacy 101V (Payram) sl Pl TRIVIA NUTS!
 Suticsh VOLLENWEIDER 50 |37 9 JAMES NEWTON Festival from Rhode Island to New ] ]
g;;g;na Magica CBS FM Luell Gramavision GR-$304 York in 1972. (It’s now called Kool Photocopies of weekly Hot 100 charts are available
o) —y G because, of course, the cigarette com- from Billboard's research department. Send issue
Copyright 1984 . Billboard Publications, Inc. No part of this publication may be reproduced, pany of the same name is the sole date and $3.50 per chart to:
storeJ in a retrieval system, or transmitted, in annfom} or bynany rzeansss, glec}rg:\elc. trjrg’?grr:gnncal. sponsor.)
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LATIN
Notas

Solo Deal For Menudo Graduate Lozada

By ENRIQUE FERNANDEZ

RCA Records has signed ex-Menudo Johnny Lozada
to a longterm worldwide deal, which will be inaugurated
this month with the release of his first solo album, “Invi-
tame.” The single “Gitano” will also be released this
month by the major.

Lozada joined Menudo in 1980, replacing one of the
group’s original members. He retired from the group this
year when he reached his 16th birthday, with the bilingual
Robby Rosa replacing him. Lozada’s last Menudo album
was “A Todo Rock,” released prior to the group’s first
English-language crossover attempt, ‘“Reaching Out.”

Menudo producer Edgardo Diaz will continue to han-
dle Lozada’s production, with Menudo songwriters Ale-
jandro Mormnroig and Carlos Villa penning the tunes.

Lozada currently stars in his own tv show in his native
Puerto Rico. Titled “Juventud,” the show co-stars origi-
nal Menudo Fernando Salaberry and features a top 10
countdown and rock dancers, as well as musical numbers
by Lozada and Salaberry.

The ex-Menudo is seen as RCA’s bid for the Latin
youth market, that most elusive record buyer whose musi-
cal loyalty usually veers toward American music. Will the
Menudo magic cross over into late adolescence? We'll see.

* * *

While Lozada is wooing older teens, the kiddie group is
hustling its videotapes of English-language songs onto
both the New York and national versions of the tv show
“Hot Tracks.” In addition to this broacast tv exposure,
Menudo is placing its tapes on the cable channels Show-
time and HBO next month. The group is also coming out
with a 12-inch bilingual remix of its single “Like A Can-
nonball,” from the “Reaching Out” album, which has
also been released in the seven-inch format with an En-
glish version on one side and Spanish on the other.

* * *

Nelson Rodriguez is bringng his DJ expertise to his new
post with TH Records. Rodriguez, who now handles TH
promotion for the New York metropolitan area, has been
a DJ since 1974, working clubs, radio and private gigs.
For the past two years he has been the feedback director
for the Latin record pool International Latin Music

Spinners.

Rodriguez is based at the office of Audiorama, which is
TH’s New York distributor. He handles all media and
promotion for visiting artists and is “‘the eyes and the ears
of the artists here in the city.”

“I’'m making an effort to visit all the retailers,” explains
Rodriguez, “because they’re the ones who know what’s
really going on.” And, of course, Rodriguez is working
hard at servicing DJs at radio and in the clubs. The latter
are a particularly useful promotion tool, he says, “‘becuase
when you’re not getting airplay, club play is a great way
of getting your product out there.”

* K* %

Ben Tavera King feels his new album *“‘is representative
of the new Hispanic music that's developing in the South-
west.” Titled “Border Crossings,” the Folkways album is
distributed by the New Music Distribution Service, which
made a name for itself by handling talent like James
Blood Ulmer and Ronald Shannon Jackson. New Music
has moved into the Hispanic field with such artists as Jer-
ry Gonzalez and Daniel Ponce.

King's fusion of Tex-Mex and jazz has a good chance of
reaching stations and retailers that don’t normally recieve
any Latin product, according to the artist, because New
Music works with a variety of stations and stores. The al-
bum is available from New Music Distribution Service,
500 Broadway, New York, N.Y. 10012.

* K %

Miami’s WQBA-FM, the first bilingual station in
South Florida, has been sponsoring concerts by the likes
of Jose Feliciano and Menudo. The station’s unique for-
mat mixes English- and Spanish-language ballads, salsa
and English-language new music . . . K-tel International’s
“El Golpe Final” by singer Pedro Rey is the Mexican
singer’s second album with the company . . . Pianist Mar-
co Rizzo, whose expertise ranges from classical to pop to
jazz, has released a new album of traditional danzas, in-
cluding some of his own compositions . . . Jacksonville's
Wax On Wheels is looking for Latin DJs and contact with
Latin labels. The company’s address is P.O. Box 37386,
Jacksonville, Fla. 32236.

CLASSICAL [ ] ,
Keeping Score

AfCM Membership Roster Grows

By IS HOROWITZ

More than 40 corporations are
now members of the Assn. for Classi-
cal Music (AfCM). On the mer-
chandising front, Schwartz Bros.,
Lieberman Enterprises, Record Bar
and Tower are now dues-paying affil-
iates, the annual meeting of the orga-
nization was told last week. Other
corporate members come from radio,
tape duplicating and pressing plants,
artist management, music schools
and publications, in addition to the
expected core of record labels. Cor-
porate members pay annual dues of
$250.

With individual memberships now
over the 400 mark, AfCM is stepping
up activities in a number of areas,
acting president Gerald Widoff told
attendees at the June 14 meeting at
Merkin Concert Hall in New York.

In the membership area, AfCM
now plans to reach beyond its current
concentration on industry profes-
sionals to a wider public.

From its beginning, AfCM has
been an admirer of the success of the
Country Music Assn. in promoting
its music genre. Among the projects
the newer group is mulling is a vari-
ant of country music’s Hall of Fame:
the Classical Walk of Fame.

As originally conceived, the con-
cept called for artists’ footprints
(more likely, shoeprints) etched in
concrete along sidewalks leading
from Carnegie Hall to Lincoln Cen-
ter in Manhattan. Although city fa-
thers were sympathetic to the idea in
principle, they vetoed the route as
impractical. An alternate, more ac-
ceptable site for the Walk of Fame is
being sought.

Other projects in the planning

stages include an annual award that
would recognize significant contribu-
tions to classical music by individual
or company, with the actual presen-
tation of the award to be made at a
concert benefitting the association.

Another would explore the suit-
ability of a syndicated review service
that might compensate, in part, for
reduced space devoted to music com-
mentary and information in many
newspapers and periodicals. The ser-
vice, as envisioned, would be made
available to radio as well as print
media.

Preliminary work is also underway
toward creation of a National Classi-
cal Music Week to help spread the
gospel. One theme it might employ
would be along the lines of “So you
didn’t think you knew anything
about classical music,” and elicit
confessional support from pop
celebrities.

Billboard’s Best Selling Classi-
cal LPs chart now appears every
other week, doubling its previous
frequency. The next chart will be
published in the issue dated July

14.

Meanwhile, the AfCM is looking
for a catchy and “sexy” slogan to
promote classical music via public
service-type ads. Suggestions are

‘welcomed.

On the business side, the associa-
tion elected 16 directors to its board,
rounding out the governing body to
its full 32-member strength. One of
the board’s first tasks will be to elect
officers.

* K K

John Williams has resigned as mu-
sic director of the Boston Pops, effec-
tive the end of this month, cutting

two years from a contract extension
negotiated only a year ago. Boorish
behavior by some of the orchestra
members, who hissed their disap-
proval of Williams’ music being re-
hearsed, was said to be the immediate
cause, although there were reported
to have been other conflicts behind
his disaffection.

The hissing incident a week or so
ago came during preparation for a re-

cording session for Philips Records, a’

project which was completed.
Thrown into limbo, however, are fu-
ture label plans with Williams and
the Pops. Still, Philips has a cushion
of four albums in the can by this
commercially powerful combination,
one of which, a coupling of *‘Peter
and the Wolf” with Dudley Moore as
narrator and the “*Nutcracker Suite,”
is due for release in the fall.
* K* %

Compact Discs are beginning to
generate programming unique to the
medium, and London Records will
release the first five next month in a
group of 15 light classical compila-
tions to be issued during the remain-
der of the year. Although the perfor-
mances come from recent label
catalog, no exact counterparts of
these CDs will exist on LP or
cassette.

In the first batch, a Bach album ti-
tled “Toccata and Fugue” features
organist Peter Hurford; a waltz al-
bum, “Blue Danube,” Willi Bos-
kovsky and the Vienna Philharmon-
ic; a piano album, *“Liebestraum,”
Vladimir Ashkenazy, Jorge Bolet,
Alicia de Larrocha and Radu Lupu;
and Charles Dutoit, Jesus Lopez-Co-
bos, Rafael Fruhbeck de Burgos and
Neville Marriner are among the con-
ductors featured in CDs titled “Bole-
ro” and “Finlandia.”
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ur Last songs
Jessye Norman (Masur), Philips 6514 322

J. S. BACH: Unaccompanied Ceflo Suites
Yo-Yo Ma, CBS M/W 13M 37867

BOLLING: Suite For Ceilo and Jazz Piano Trio

Bolling, Yo-Yo Ma, CBS M 39059

PACHELBEL: Kanon
Paillard Chamber Orchestra, RCA FRL 1-5468

MAHLER: Symphony #9

Chicago Symphony (Solti), London LDR 72012

BEETHOVEN: Piano Concertos
Brendet (Levine), Philips 411 189

PORTRAIT OF KIRI TE KANAWA
Te Kanawa, CBS Masterworks 39208

BACH: Goldberg Variations
Glenn Gould, CBS M 37779

NOCTURNE
James Galway, RCA ARL1-4810

PACHELBEL: Canon/FASCH: Trumpet Concerto

Paillard Chamber Orch., RCA AGL1 5211

VERDI: Arias
Domingo, DG 2543 528

BEETHOVEN: Cello Sonatas #'s 3 & 5

Yo-Yo Ma, Emanuel Ax. CBS Masterworks IM 39024

MOZART: Piano Concertos #'s 9 & 11

Bilson, Gardiner, English Baroque Soloists, DGG Archiv 410 905

CHOPIN: Piano Concerto #2
Pogorelich (Abbado), DG 410 507

HANDEL: Water Music

English Concert (Pinnock), DGG Archiv 410 525

BERLIOZ: Symphonie Fantastique

Chicago Symphony Orch. (Abbado), DG 410 895

THE ACADEMY - BY REQUEST

Academy of Saint Martin-in-The-Fields (Marriner), Angel DS

38056

PERHAPS LOVE
Placido Domingo, CBS FM 37243

PACHELBEL: Canon

Academy Of Ancient Music (Hogwood), L'Oiseau Lyre DSLO

594

MOZART OPERA ARIAS
Popp (Slatkin), Angel DS 38023

CANTELOUBE: Songs of the Auvergne

Te Kanawa, English Chamber Orch. (Tate), London LDR 71104

DVORAK: Symphony No. 9 (“New World™)

Chicago Symphony Orch.(Solti) London 410 116

VIVALDI: The Four Seasons
Zukerman, CBS Masterworks MY 38478

HUBERMAN FESTIVAL, LIVE

Mintz, Periman, Stern, Zukerman,|srael Philharmonic (Mehta),

DG 2741 026
PUCCINI: La Rondine

Te Kanawa, Domingo (Maazel), CBS Masterworks 12M 37852

IN CONCERT AT THE MET
Horne, Price, RCA Red Seal ARC 2-4609

BRAHMS: Piano Concerto #2
Ashkenazy (Haitink), London 410 199

VIVALDI GALA
Isaac Stern, CBS M/W M 38982

JEAN-PIERRE RAMPAL & CLAUDE BOLLING: Suite for Flute &

Jazz Piano,
CBS Masterworks M 33233

" GREATEST HITS: The Canadian Brass

RCA ARL 1-4733

BRAHMS/SCHUMANN: Piano Selections
Dimitris Sgouros, Angel DS 38075

HANDEL: Arias
Marilyn Horne, Erato NUM 75047

BOITO: Mefistofele
Pavarotti, Freni, London LDR 73010

MOZART ARIAS
Te Kanawa (Davis), Philips 6514 319

ON STAGE
The Boston Pops (Williams), Philips 412 132

OUT OF THIS WORLD
The Boston Pops (Williams), Philips 411-1851

MOZART: Symphonies, Vol. 6

Academy of Ancient Music (Hogwood), L'Oiseau Lyre D 172 D4

THE GREAT VOICE OF MARILYN HORNE
Marilyn Horne, London 411 649

VIVALD!: The Four Seasons
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LIONEL 37 [ 37| 33| JAMES INGRAM
RICHIE A it’s Your Night, Qwest
Can't Siow 23970-1 (Warner Bros) WEA
Down, Mot
Lo e 0| @) &0 gl
Malaco 7415 IND
jggl:(né\(l)l;lf 39 | 39| 30| KOOL & THE
Jermaine Jackson, Arista Ell\T’:e(;Hegrt De-Lite
AL8-8203 RCA DSR 8508 (Polygram)  POL
Pr:E NY!}I\\XUO wea 40 | 40| 6 WOMACK &
acys WOMACK
0'BRYAN Love Wars, Elekira
S e | a4y |an| 14| ARTOFNOISE
N N
CAMEO @ Battle, Island 96974
easua i 0 o
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Breakin', Polydor 43 | 44| 43| HERBIE HANCOCK
igEBNl;q:gl (Polygram) POL ®
Future Shock, Columbi
EDVIVLARKDE . FES%';M ock, Columbia S
on't Look Any Further,
ey §0376L (Motown) mca | 44 | 45| 36| DEBARGE @ o
THER 6061GL (Motown) MCA
VANDROSS @ (45) 47| 3 CHERRELLE
Busy Body, Epic | Fragile, Tabu BFZ 39144
FE 39196 cBS (Epic) cBS
POINTER SISTERS 46 | 41|15 %‘AEAPTATlONS
B.reak Qut, Pianet Back To'Basncs Gordy
BULLIEEN B 02 La6| 10| NONA HENDRYX
DENIECE
The Art Of Def
iR
Boy, Columbia fC 3936 ces | 48 {481 25| GEORGE CLINTON
TINA TURNER | Fish, Capitol ST-12308  CAP
St P cup | 49151119 (}S(ENNYAGt AL8-8192 RCA
ofce, Arista -
BAR-KAYS 50 |49 18| EURYTHMICS @
81875 v,Po'y';ra’rY“ POL Touch, RCA AFLI-4817  RCA
ROGER 51 |53 | 11 gEJ:lL?E L@S&\%LE
{ ace, )
LG oy wabeo 517 o
RUN-D.M.C. 321|152 S AN
T;SED.M.C., Profile PRO D RCA
PATRICE RUSHEN  |(33)[ 58| 3 | WINDIAMMER
Now, Elektra 60360-1 ~ WEA 30021 CA
TEDDY 54 |55| 4 L.J. REYNOLDS
PENDERGRASS Lovin' Man, Mercury
Love Lan ua&e, Asylum 818479-1M-1 (Polygram) POL
§0317-1 (Elektra) WEA @ 59| 2 | SMOKEY
PATTI LABELLE ROBINSON
™ Essa? Tamla 6098TL
I'm In Love Again, P.LR (Motown)
F2 38539 (Epic) cBs | 56 |56 (27 EVELYN
SOUNDTRACK “CHAMPAGNE”
goei-a;AStreet, Atlantic N KING
Face To Face, RC
YARBROUGH & | Aariﬁr.azzrs“em; RCA
AR NOISE
seEAOF;«'TnEng Total @ (Who's Afraid Of) Art Of
Eﬁ(g‘e‘nence TEL8-5700 e {‘Ao"ggi island 90179
F SHEILA E.
QFJ?E?F,EHBYWSPN The Glamorous Life
Heart, Elektra 603921 WEA 56 | 61|32 V[;;mveerBrgsl.\asBlOo];N WEA
MICHAEL Backstreet, Warner
#‘\%KSPN Azasnz - Bros. 23906-1 WEA
Cr'ilAer(JGpE'c ! ’ | 60 | 6034 EEENAEMAQE%M CBS
| obbery, Epic
ST wen | 61|57 4 | DUKE BOOTEE
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B e iooor” o | 62 |50 | 5 | GEORGE HOWARD
MIDNIGHT STAR L 201 (Palo Alto) IND
A 63 | 54 |14 | PATTI AUSTIN
No Parking On The Patti Austin, Qwest
Dance Floor, Solar 23974-1 (Warner Bros.) WEA
e R
Never Sa¥ Never, | Mv:rrvyin gaaye, :VIotown
Capitol ST-12305 CAP l 65 66. . GLOI:?[';LBACK
SHANNON
Let The Mesic Play, | Keeg Smiling, Sire
Mirage 90134 (Atco)  WEA 0 leolas fis?oE?‘JlE ((V;Ia\raelg Bros) WEA
CULTURE CLUB | (v;”}?' A‘N&f""'k e
Col B bers, effen/Networ
V%’icu"r{g{sg Soos | g7 le7| 12| R
ROCKWELL @ i f
Sy Wt R IEE e
Me, Motown 6052ML  MCA
e 68 |69 |32| EDDIE MURPHY
EARL KLUGH Comedian, Columbia FC
wishful Thinking, Capitol 39005
%‘A‘;ﬁ D CAP | 69 |62 |16| STACY LATTISAW
i & JOHNNY GILL
é%ﬁt,'ﬂct Motown MCA Perfect Combina(l;ion
Cotillion 90136 (Atco) ~ WEA
PIETOSEE Aoy 70 |70 31| DARYL HALL &
(Warner Bros.) WEA JOHN OATES A
Rock 'N Soul Part 1
MICHAEL RCA CPLI-4B55 RCA
JACKSON 71 |73 /10| STANLEY CLARKE
Farewell My Summer Time Exposure, Epic
Love, Motown 6101ML  MCA FE 38688 ! CBS
THE EMOTIONS
i S B A .
. fioy
i S R
1S 39242 CBS g(t)rzqseg_l %glékt(r’aa)' WEA
g’vJeA;XS Wore, PR 74 |74 |29 | PIECES OF A
jé ;9;;75 $Ep|c) CBS E')Sg;(&MTh'S' Elektra
OSBORNE @ 75 (711 6 LENNY WILLIAMS
Stay With Me Tonight, Changing, Rocshire XR
A&M SP-4940 RCA 9513 MCA
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Troutman Tour Treads New Path

By NELSON GEORGE

NEW YORK — “There is enough
money to be made in the secondary
markets for a good touring band to
survive,” says Larry Troutman, chief
operating officer of Troutman Enter-
prises, the family-owned business be-
hind Warner Bros. signees Zapp,
Roger and the Human Body.

These acts intend to prove that this
is more than just a theory by playing
approximately 100 dates between
June and December, most of them

outside the major urban centers. The
bands expect, at minimum, to gross
$500,000.

“We'll play some big package
shows, but unlike most acts today,
we're not going to wait for those
shows to happen,” Troutman asserts.
“We’'re working places from 800
seats to 12,000.” Moreover, with the
assistance of the Norby Walters
Agency, Troutman Enterprises is
booking most of the dates itself and
has invested heavily in tour
equipment.

Philadelphia Music Center
Gets City Loan Guarantees

PHILADELPHIA—The status of
the controversial New Uptown The-
atre & Entertainment Center (NU-
TEC) here has gotten a big boost,
with the city administration agreeing
to provide $1.2 million in loan guar-
antees. City officials say the money
will be spent only if NU-TEC'’s oper-
ators are unable to repay bank loans
that were used to purchase and refur-
bish the former 2,000-seat Uptown
Theatre, located in an inner city area.

The entertainment complex, which
includes the theatre and four lounges,
including restaurant, cocktail lounge,
disco and jazz room, was opened in
April, 1983, and was intended as a
national center for black music. Since
the death of its developer, John A.
Bowser, the project has been operat-
ed by a private, family-run corpora-
tion. Charles W. Bowser, brother of
the founder and an officer, said that
without the city’s money guarantee,
the project would be unable to
survive.

Since opening, NU-TEC has been
unable to bring in as many top per-
formers as had been envisioned.
While the lounges in the theatre
building operate daily, the theatre
has only been offering weekend
shows on a staggered basis, staged by
disk jockeys from the local black ra-
dio stations. According to city offi-
cials, Mayor Wilson S. Goode is con-

fident that NU-TEC could be
successful if the business district
around the entertainment center

were revitalized.

Bowser says that the city’s loan
guarantee will enhance the center’s
ability to negotiate with many top
performers concerned with NU-
TEC’s financial stability. He adds
that if the guarantee from the city
had come earlier, it would have
helped to alleviate problems with
some creditors and gain ‘financial
backing for specific shows.

MAURIE H. ORODENKER

Zapp, Roger, Human Body Playing Secondary Markets

“We purchased our own lights and
sound equipment, travel with our
own team of eight technicians, and
purchased three semi trucks for
transportation. The investment in
trucks alone is over $200,000,” says
Troutman. “We could do this be-
cause we knew we were going to
work every week.”

The Roger/Zapp tour’s first week
took them to Midland, Tex.; Ozark,
Ala.; Waco, Tex.; Lawton, Okla;
Galveston, Tex.; Corpus Christi,
Tex.; and Wichita, Kan.

The band is “‘the de facto promot-
er” of the tour, according to Trout-
man. “‘All a national promoter does
is buy the tour at one rate and then
sell it to local promoters to cover
himself,” he says. “We've gone di-
rectly to the local people. We're try-
ing to create a situation where we can
charge according to individual mar-
ket factors and not because a national
promoter has to cover himself mon-
ey-wise.”

With Roger’s “The Saga Contin-
ues” album having yielded one top 10
black single, “In The Mix,” and a
strong new single in a re-working of
*“In The Midnight Hour,”” and with a
new Zapp album on the way, this
tour is expected to stimulate record
sales. I don’t think there is any
question this tour will help us reach
our core audience of young blacks,”
Troutman observes.

Roger is preparing a video for
“Midnight Hour,” a promotional
move that for many groups precludes
the type of tour he and Zapp have
embarked upon. Troutman notes:
*People would rather invest in a vid-
eo than hit the road and really work
the smaller markets, but we feel we'd
be less than prudent businessmen if
we ruled out any avenue for
revenue.”

The Rhythm & The Blues

New Book Tells ‘Story Of Soul’

By NELSON GEORGE

Gerri  Hirshey’s ‘“Nowhere To
Run” (Times Books, $17.95), subti-
tled “The Story Of Soul Music,” is a
worthwhile, informative, yet uneven
384-page series of mini-portraits and
abbreviated history lessons about the
makers of soul music, one of the most
powerful strains of music ever creat-
ed by black Americans.

What Hirshey, writer of the now-
famous Rolling
Stone cover story on
Michael  Jackson,
attempts is part im-
pressionism,  part
new journalism. In-
stead of writing a
straight  narrative
history of the soul
era and its stars, Hirshey keeps the
action in the present tense and relies
heavily on reminiscences of the past.
She is to be applauded for gaining
lengthy and fairly open interviews
with the rarely spoken to (Aretha
Franklin) and the rarely candid (Di-
ana Ross, James Brown).

For those who grew up with soul,
“Nowhere To Run” will rekindle
fond memories. But for those unfa-
miliar with the chronology and the
nuances of the story, Hirshey’s de-
scriptions at times seem superficial.

She also seems to take the state-
ments of her interviewees at face val-
ue. At one point Jerry Wexler asserts,
“I don’t think there’s much question
that ‘rhythm and blues’ is a term that
I coined when I was working at Bill-
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board. If I understood then what I
know now, I would have called it
rhythm and gospel.” Hirshey quotes
Wexler to introduce a discussion of
gospel’s crucial role in soul’s develop-
ment. Yet nowhere is Wexler’s claim
about naming rhythm and blues do-
cumented. Wexler did toil for this
publication during the years of r&b’s
rise. It is not impossible that he did
coin the phrase. But some documen-
tation would be nice (the book has no
bibliography or footnotes).

“Nowhere To Run” is at its best
when Hirshey zeroes in on one sub-
ject and lets her considerable descrip-
tive powers loose. Mini-profiles of
Wilson Pickett, Diana Ross, Sam
Moore and James Brown are won-
derfully evocative of their personal-
ities. Contrasting comments by Ross
and Mary Wilson about Broadway’s
“Dreamgirls” makes fascinating
reading. Unfortunately, unlike Peter
Guralnick in his superb blues book,

(Continued on opposite page)
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(Courtesy of Music & Video Week)

As of 6/23/84

SINGLES

TWO TRIBES, Frankie Goes To
T

Holtywood,

WAKE ME UP BEFORE YOU GO
GO, Whaml, Epic

SMALLTOWN BOY, Bronski
Beat, Forbidden Fruit

| WON'T LET THE SUN GO
DOWN ON ME, Nik Kershaw,
MCA

RELAX, Frankie Goes To
Holtywood, ZTT

ONLY WHEN YOU LEAVE,
Spandou Ballet, Reformation

SAD SONGS, ERton John, Rocket

FAREWELL MY SUMMER LOVE,
Michael Jackson, Motown

HIGH ENERGY, Evetyn Thomas,
Record Shack

PEARL IN THE SHELL, Howard
Jones, WEA

THINKING OF YOU, Sister
Sledge, Cotillion

SUSANNA, Art Company, Epic

HEAVEN KNOWS I'M
MISERABLE NOW, Smiths,
Rough Trade

DANCING WITH TEARS IN MY
EYES, Ultravox, Chrysalis

SEARCHIN’, Hazell Dean, Proto

LET'S HEAR (T FOR THE BOY,
Deniece Williams, CBS

GROOVIN', Style Council,
Polydor

| FEEL LIKE BUDDY HOLLY,
Alvin Stardust, Chrysalis

CHANGE OF HEART, Change,
WEA

SO TIRED, Ozzy Osbourne, Epic

WHITE LINES, Grandmaster &
Meille Mel, Sugar Hill

ABSOLUTE, Scritt Polittl, Virgin

TALKING LOUD AND CLEAR,
OMD, Virgin

JUMP, Pointer Sisters, Planet

ONE BETTER DAY, Madness,

ROUGH JUSTICE, Bananarama,
London

THE REFLEX, Duran Duran, EMI

| WANT TO BREAK FREE,
Queen, EMI

| WANNA BE LOVED, Elvis
Costello & Attractions, F-Beat

INFATUATION, Rod Stewart,
Warner Brothers

LOVE ALL DAY, Nick Heyward,
Arista

AUTOMATIC, Pointer Sisters,
Planet

RED GUITAR, David Sylvian,
Virgin

STUCK ON YOU, Lionel Richie,
Motown

BREAKIN', Oliie & Jerry, Polydor

TIME AFTER TIME, Cyndi
Lauper, Portralt

BREAK DANCE PARTY, Break
Machine, Record Shack

DANCING IN THE DARK, Bruce
Springsteen, C8S

AGAINST ALL ODDS, Phil
Collins, Virgin

PERFECT SKIN, Lioyd Cole &
Commotions, Polydor

ALBUMS

LEGEND, Bob Mariey & Wallers,
Island

AN INNOCENT MAN, Billy Joet,
cBS

BORN IN THE U.S.A,, Bruce
Springsteen, C8S

THE WORKS, Queen, EMI

THEN CAME ROCK 'N' ROLL,
Various, EMI|

CAN'T SLOW DOWN, Lionel
Richie, Motown

AMERICAN HEARTBEAT,
Various, Epic

CAMOUFLAGE, Rod Stewart,
Wamer Bros.

FAREWELL MY SUMMER LOVE,
Michael Jackson, Motown

NOW, THAT'S WHAT | CALL
MUSIC li, Various, Virgin

HUMAN'S LIB, Howard Jones,
WEA

THRILLER, Michaet Jackson,
Epic

BREAKDANCE, Various, Polydor

LOST BOYS, Flying Pickets, 10

MASTERPIECES, Sky, Teistar

EDEN, Everything But The Girl,
bianco y negro

BREAK MACHINE, Record
Shack

CAFE BLEU, Style Councll,
Polydor

FOOTLOOSE, Soundtrack, CBS

HUNGRY FOR HITS, Various, K-
tel

HEARTBEATS, Barbara Dickson,
Epic

DON'T STOP DANCING, Various,
Telstar

HUMAN RACING, Nik Kershaw,
MCA

ROCK WILL NEVER DIE,
Michael Schenker Group,
Chrysalls

ht 1984, Billboard Publications, Inc. No part of this publlcatnon may be reproduced, stored in a retrieval system, or transmitted, in any form or by any means,
out the prior written permission of the publisher.

25 22 THE SMITHS, Rough Trade

26 15 HYAENA, Slouxsie & Banshees,
Polydor

27 28 ALCHEMY, Dire Straits, Vertigo

28 30 SEVEN AND THE RAGGED

TIGER, Duran Duran, EM!

29 23 INTO THE GAP, Thompson
Twins, Arista

30 32 HYSTERIA, Human League,
Virgin

31 28 20 FAMILY FAVOURITES, Vers
Lynn, EMI

32 386 BREAKOUT, Pointer Sisters,
Planet

33 24 LAMENT, Ultravox, Chrysails

34 NEW IN THE STUDIO, Special AKA, 2
Tone

LEGEND, Ciannad, RCA

MANGE TOUT, Blancmange,
London

B 27
36 21

37 NEW BACKTRACKIN', Eric Clapton,
Starblend
38 NEW TOO LOW FOR ZERO, Eiton
John, Rocket
STREET SOUNDS ELECTRO 4,
Varlous, Street Sounds
40 NEW QUEEN GREATEST HITS, EMI

CANADA

(Courtesy of The Record)
As of 7/2/84

SINGLES

3 3N

This Last
Week Week
1 1 TIME AFTER TIME, Cyndi
Lauper, Epic/CBS
OH SHERRIE, Steve Perry,
Columbia/CBS
TO ALL THE GIRLS I'VE LOVED
BEFORE, Willie Nelson & Julio
Igleslas, Columbia/CBS
THE REFLEX, Duran Duran,
Capitol
LET'S HEAR IT FOR THE BOY
Deni Willlams, C
cBS
DANCE HALL DAYS, Wang
Chung, Warner Bros./WEA
WOULDN'T IT BE GOOD, Nik
Kershaw, MCA
DANCING IN THE DARK, Bruce
Springsteen, Columbia/CBS
HEART OF ROCK'N'ROLL, Huey
Lewlis & the News, Chrysalis/
MCA
AGAINST ALL ODDS, Phil
Coliins, Atlantic/WEA
HELLO, Lionei Richie, Motown/
Quaiity
12 NEW SISTER CHRISTIAN, Night
Ranger, Epic/CBS
13 13 RUN RUNAWAY, Siade, CBS
Associated
14 NEW SELF CONTROL, Laura
Branigan, Atiantic/WEA
15 NEW ALMOST PARADISE, Mike Reno
& Ann Wiison, Columbia/CBS
16 W0 BREAKDANCE, irene Cara,
Geffen/WEA
17 NEW LEGS, ZZ Top, Warner Bros./

2 3

3 3

1 5

18 NEW WHO'S THAT GIRL, Eurythmics,
RCA

19 NEW EYES WITHOUT A FACE, Biily
Idol, Chrysalis/MCA

20 NEW IT'S A MIRACLE, Cuiture Club,
Virgin/PolyGram

ALBUMS

FOOTLOOSE, Soundtrack,
Columbia/CBS

SHE'S SO UNUSUAL, Cyndi
Lauper, Epic/CBS

SPORTS, Huey Lewis & the
News, Chrysalis/MCA

INTO THE GAP, Thompson
Twins, Arista/PolyGram

CAN'T SLOW DOWN, Lionel
Richie, Motown/Quality

HEARTBEAT CITY, Cars,
Elektra/WEA

BORN IN THE U.S.A,, Bruce
Springsteen, Coiumbia/C8S

1984, Van Halen, Warner Bros./
WEA

GRACE UNDER PRESSURE,
Rush, Anthem/Capitol

COLOUR BY NUMBERS, Culture
Club, Virgin/PolyGram

LOVE AT FIRST STING,
Scorpions, Mercury/PolyGram

STREET TALK, Steve Perry,
Columbla/C8S

SEVEN AND THE RAGGED
TIGER, Duran Duran, Capitol

ELIMINATOR, ZZ Top, Warner
Bros./WEA

THRILLER, Michael Jackson,
Epic/CBS

16 NEW MAN ON THE LINE, Chris
DeBurgh, A&M

AGAINST ALL ODDS,
Soundtrack, Atiantic/WEA

TOUCH, Eurythmics, RCA

BODY AND SOUL, Joe Jackson,
A&M

HUMAN RACING, Nik Kershaw,
MCA

WEST GERMANY

(Courtesy Der Musikmarkt)
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As of 6/25/84
SINGLES
This Last
Week Week
1 1 SELF CONTROL, Laura

16

17

18

19

17

18

19

20

NEW

NEW

NEW

13

18

NEW
12
16

NEW

18

Branigan, Atlantic/WEA

SELF CONTROL, Raft,
Carrere/DGG

SEND ME AN ANGEL, Real Life,
Curb/Intercord

SOUNDS LIKE A MELODY,
Alphavilie, WEA

FOOTLOOSE, Kenny Loggins,
c8s

| WANT TO BREAK FREE,
Queen, EMI

DR. MABUSE, Propagands,
Isiand/Ariola

THE REFLEX, Duran Duran, EMI

TIME AFTER TIME, Cyndi
Lauper, Epic/CBS

AGAINST ALL ODDS, Phit
Coflins, Atiantic/ WEA

WAKE ME UP BEFORE YOU GO
GO, Whaml, Epic/C8S

DANCE HALL DAYS, Wang
Chung, Geften/CBS

HIGH ON EMOTION, Chris De
Burgh, A&M/CBS

HELLO, Lionel Richie,
Motown/RCA

MY SOUL UNWRAPS TONIGHT,
Savage Progress, Virgin/Ariola

PEOPLE ARE PEOPLE, Depeche
Mode, Mute/Intercord

MANNER, Herbert
Grolenemeyewr, EMI

LET'S HEAR IT FOR THE BOY,
Deniece Willlams, CBS

WOULDN'T iT BE GOOD, Nik
Kershaw, MCA/WEA

DIGGI-LOO DIGGI-LEY, Herrey's
Hansa/Ariola

ALBUMS

ZWESCHE SALZJEBAECK
UN BIER, Musikant/EMI
MAN ON THE LINE, Chris
De Burgh, A&M/CBS
FOOTLOOSE, Soundtrack,
ces
4630 BOCHUM, Herbert
Groenemeyer, EMI
THE WORKS, Queen, EMI
CAN'T SLOW DOWN,
Lionel Richie, Motown/RCA
THRILLER, Michael
Jackson, Epic/CBS
AMMONIA AVENUE, Alan
Parsons Project, Arista/Ariola
SELF CONTROL, Laura
Branigan, Atlantic/WEA
HUMAN RACING, Nik
Kershaw, MCA/WEA
LEGEND, Bob Mariey,
Island/Ariola
WAS BIN ICH FUER EIN
SCHELM, Heinz Erhardt, K-tei
EIN GLUECK, DASS ES
DICH GIBT, Roger Whittaker,
Avon/Intercord
CiIVILIZED MAN, Joe
Cocker, Capitol/EMI
17, Chicago, Full
Moon/WEA
BORN IN THE USA, Bruce
Springsteen, CBS
HEART LAND, Laura
Branigan, Atiantic/WEA
2(FRAGEZEICHEN), Nena,
cBS
CAMOUFLAGE, Rod
Stewart, WEA
WENN SCHON NICHT
FUER IMMER, Ulia Meinecke,
RCA

AUSTRALIA

(Courtesy Kent Music Report)
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As of 6/25/84
SINGLES

IT’S JUST NOT CRICKET,
Twelfth Man, EMI

HELLO, Lionel Richie, Motown

LET'S HEAR IT FOR THE BOY,
Denlece Wililams, CBS

THE REFLEX, Duran Duran, EMI

AGAINST ALL ODDS, Phil
Collins, Atlantic

HEAVEN MUST BE THERE,
Eurogliders, CBS

FOOTLOOSE, Kenny Loggins,
cBS

| WANT TO BREAK FREE,
Queen, EMI

TO ALL THE GIRLS I'VE LOVED
BEFORE, Julio Iglesias & Wilile
Neison, C8S

TIME AFTER TIME, Cyndl
Lauper, Portrait

SAD SONGS, Eiton John, Rocket

DANCE HALL DAYS, Wang
Chung, Geften

BURNING UP, Madonna, Sire

SOMEBODY'S WATCHING ME,
Rockwell, Motown

A BEAT FOR YOU, Pseudo
Echo, EMI

TO BE OR NOT TO BE, Mei
Brooks, Island

DOCTOR DOCTOR, Thompson
Twins, Arista

THE LONGEST TIME, Billy Josl,
cBS

ROCKIT, Herble Hancock, CBS
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BITTER DESIRE, Kids In The
Kitchen, White Labe!

ALBUMS

CAN'T SLOW DOWN, Lionet
Richie, Motown

LEGEND, Bob Merley & Wallers,
Istand

FOOTLOOSE, Soundtrack, CBS

1984 - THE BEAT, Various, RCA

THROBBIN' '84, Various,
Polystar

BORN IN THE USA, Bruce
Springsteen, CBS

BODY AND THE BEAT, Dragon,
Polydor

THIS ISLAND, Eurogiiders, CBS

THE SWING, Inxs, WEA

BREAKDANCE, Motion Picture
Soundtrack, Polydor

| WILL LOVE YOU ALL MY LIFE,
Foster & Alien, Powderworks

THRILLER, Michaei Jackson,
Epic

DANCE RAP '84, Various, CBS

AUTUMNAL PARK, Pseudo
Echo, EMI

INTO THE GAP, Thompson
Twins, Arista

SIDEWALK, Icehouse, Regular

AN iINNOCENT MAN, Biily Joel,
c8s

COLOUR BY NUMBERS, Culture
Club, Virgin

FAME AND FASHION, David
Bowle, J&B

MADONNA, Sire

JAPAN

(Courtesy Music Labo)

As of 6/19/84

SINGLES

KEJIMENASAI, Masahiko
Kondo, RVC/Johnny's

MAIN THEME, Hiroko
Yakushimaru, Toshlba-
EMI/Variety

KISHIDO, Toshihlké Tahara,
Canyon/Johnny’s

KANASHIKUTE JEALOUSY,

s, Canyon/Y

JIKAN NO KUNI NO ALICE,
Selko Matsuda, CBS-Sony/Sun

FUTARI NO ISLAND, Yuko
Ishikawa & Chage, Radio
City/Yamaha

SAYONARAWA HACHIGATSU
NO LULLABY, Kojl Kikkawa,
SMS/Watanabe

CONTROL, Naoko Kawal,
Nippon Columbia/GEIEI

STARSHIP, Alfee,
Canyon/Nichion-Tanabe

iTAZURA NIGHT DOLL, Yoshie
Kashiwabara, Nippon
Phonogram/Dream

| LIKE CHOPIN, Asami
Kobayashl & C Point, CBS-
Sony/PMP

MUSUMEYO, Gannosuke
Ashlya, Teichiku/JVK

GIZA GIZA HEART NO
KOMORIUTA, Checkers,
Canyon/Yamsha

SOUTHERN WIND, Akina
Nakamori, Warner-Pioneer,
Nichlon/NTV

NAGARAGAWA ENKA, Hiroshi
Itsuki, TIC/TV Asahi-RFMP-
Sound 1

AlIJOU MONOGATARI, Tomoyo
Harada, Toshiba-EMI/Variety

| LIKE CHOPIN, Gazebo, CBS-
Sony

KIMITACHI KIWI PAPAYA
MANGO DANE, Melko
Nakahara, Toshiba-EMI/YUI-
Nichion

SOKONO KANOJO, Shingo
Kazaml, For Lite/Burning-
Nichion

CATS AND DOGS, Shibugakital,
CBS-Sony/Johnny's

ALBUMS

TINKER BELL, Seiko
Matsuda, CBS-Sony

VARIETY, Maria Takeuchl,
Moon

VISITORS, Motoharu
Sano, Epic-Sony

PERSONALLY, Junichl
Inagaki, Toshiba-EMI

FOOTLOOSE, Soundtrack,
CBS-Sony

TIGER TIGER, Duran
Duran, Toshiba-EMI

ANZEN CHITAI 2, Kitty

SUMMER DELICACY,
Naoko Kawal, Nippon
Columbla

ISLANDS, Kajagoogoo,
Toshiba-EMI

GAZEBO, CBS-Sony

MISTONE, Masamichi
Sugl, CBS-Sony

SUMMER BREEZE, Hidemi
Ishikawa, RVC

ANNIVERSARY, Akina
Nakamori, Wamer-Pioneer

14

15

16

17

19

15
17
10

19

18
16

NEW

MUSIC, Tatsuhiko
Yamamoto, Toshiba-EMI
JERMAINE JACKSON,
Nippon Phonogram
AIWO OKURU, Chiharu
Matsuyama, News
NtAGARA SONG BOOK 2,

CBS-Sony
OGONKYO, Hiroml Go,
CBS-Sony

ITALY

(Courtesy Germano Ruscitto)
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As of 6/18/84
ALBUMS

MUSICANTE, Pino Daniele, EMI

VA BENE VA BENE COSlI, Vasco
Rossi, Caroselio

FREE WAY, Varlous, WEA

EMOTIONS, Various, K-tel

ORO PURO N.3, Various, CBS

FAME AND FASHION, David
Bowie, RCA

FOOTLOOSE, Various, CBS

PUZZLE, Gianna Nannini,

- Ricordl

PIN UP, Various, CGD-MM

THRILLER, Michael Jackson,
ces

NO PARLEZ, Paui Young, CBS

MASTERPIECE, Various,
Discotto

FABIO CONCATO, PolyGram

SEVEN AND THE RAGGED
TIGER, Duran Duran, EMI

AGAINST ALL ODDS, Phil
Collins, WEA

ROBY FACCHINETTI, CGD-MM

TEMPTATION, Various, EMI

ALCHEMY, Dire Straits,
PolyGram

DANCE MANIA, Various, Ricordl

SIZE '50, Kim & Cadlliacs,
Ariston

NETHERLANDS

(Courtesy Stichting Nederlandse Top 40)
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As of 6/18/84

SINGLES

THE REFLEX, Duran Duran, EMI

ONE LOVE, Bob Marley &
Wallers, (sland

| SAVE THE DAY, Roberto
Jacketti, Carrere

| WANT TO BREAK FREE,
Queen, EMI

HILVERSUM 3, Herman van
Veen, Polydor

AUTOMATIC, Pointer Sisters,
Planet

NEW TIME AFTER TIME, Cyndi

Lauper, Portrait

NEW ONLY WHEN YOU LEAVE,

5 DIGGI LOO-DIGGI LEY, Herrey's,

10

DN -

Lo 3

NEW

Spandau Ballet, Chvysalls

Dureco
COLOUR MY LOVE, Fun Fun,
Dureco

ALBUMS

SEVEN AND THE RAGGED
TIGER, Duran Duran, EMI

THE WORKS, Queen, EMI

LEGEND, Bob Marley & Wallers,
Island

IT'S MY LIFE, Talk Tak, EMI

SIGNALEN, Herman van Veen,

Harlekin

BODY AND SOUL, Joe Jackson,
A&M

CAN'T SLOW DOWN, Lionel
Richle, Motown

SEAMLESS, Nylons, Roadrunner

KONTAKT, Frank Boeijen Groep,
Sky
LATER IS AL LANG BEGONNEN,

Klein Ork.ﬂ, Polydor

ayvogatg ‘v861 ‘0 INN
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Billboard Sing

les Reviews.

JUNE 30, 1984, BILLBOARD

JACKSONS—State Of Shock (4:05); producer: Mi-
chael Jackson; writers: Michael Jackson, Randy Hansen;
publisher: Mijac, BMI; Epic 34-04503. Michael Jackson,
Mick Jagger and the full cast of brothers all sharing the
same grooves—the enormity of the event almost over-
shadows the funny, funky music. Broad, loose Deita-
blues phrasing versus the height of urban sophistication;
a complement to be savored.

LIONEL RICHIE—Stuck On You (3:10); producers:
Lionel Richie, James Anthony Carmichael; writer: L. Ri-
chie; publisher: Brockman, ASCAP; Motown 1746MF. In
the tradition of “Lady,” a ballad that transcends catego-
rization; it's sleek soul, graceful AC, and comfortable
country (even without a Kenny Rogers cover).

BILLY JOEL—Leave A Tender Moment Alone (3:49);
producer: Phil Ramone; writer: Billy Joel; publisher: Joel,
BMI; Columbia 38-04514. Not as clearly a genre piece as
“Uptown Girl” or “The Longest Time,” but firmly old-
fashioned in style and romantic values; a shuffling, pi-
ano-based beat laced with Steve Wonderish harmonica.

STEVE PERRY—She's Mine (3:56); producer: Steve
Perry; writers: S. Perry, R. Goodrum; publishers: Street
Talk/Aprii/Random Notes, ASCAP; Columbia 38-04496.
Bluesy tempo and spare arrangement throw the rock
singer’s vocal dramatics into high relief in a brooding fol-
lowup to his more lighthearted solo smash, “Oh Sherrie.”

GLENN FREY—Sexy Girl (3:30); producers: Barry
Beckett, Gienn Frey, Allan Blazek; writers: Jack Temp-
chin, Glenn Frey; publishers: Night River/Red Cloud,
ASCAP; MCA 52413. Label debut for the ex-Eagie; an al-
most-innocent evocation of teen bewilderment, built on
the dit-dit-dit rhythm of doo-wop.

ELVIS COSTELLv AND THE ATTRACTIONS—The
Only Flame In Town (3:55); producers: Clive Langer, Alan
Winstanley; writer: E. Costello; publisher: Plangent Vi-
sions, ASCAP; Columbia 38-04502. Another Englishman
succumbs to the charms of upbeat '60s soul, though Cos-
tello’s articulate rhymes belong to no era but his own;
includes wailing sax, strings and backing vocals by Daryl
Hall.

BILLY SQUIER—Rock Me Tonite (4:07); producers:
Billy Squier, Jim Steinman; writer: Billy Squier; publish-
er: Songs Of The Knight, BMI; Capitol B-5370. Auspi-
cious pairing of rocker Squier with studio dramaturge
Steinman has the singer sounding more polished and the
co-producer fess baroque than either has led us to ex-
pect; result is a catchy pop anthem,

— recommended——

SCORPIONS—Still Loving You (4:49); producer: Dieter
Dierks; writers: R. Schenker, K. Meine; publisher: W.B.,
ASCAP; Mercury 880 082-7. German group that rocked
you like a hurricane is a fot less tempestuous in this
slow, weighty followup.

ANDY FRASER—TFine, Fine Line (3:40); producers: John
Eden, Fraser, Marlette; writers: A. Fraser, B. Marlette;
publishers: Dirty Jerbii, BMi/Copyright Control; Island 7-
99756. Power rock from the ex-Free stalwart.

———alsoreceived———

DEBORAH GALLI-—American Boys (3:22); producer: Brooks Arthur; writer:
D. Galli; publisher: Shoestring, BMI; Mercury 818 730-7.

SPEMCER DAVIS—Private Mumber (4:12); producers: Spencer Davis, Allan
McDougall; writers: B.T. Jones, W. Bell; publisher: Irving, BM|; Allegiance
3917. Label based in Hollywood, Calif.

BLOCK YARD—Don't Wanna Lose You Now (3:40); producers: Block Yard,
Dave Merrill; writer: Tom West; publisher: ironing Board, ASCAP; 1.B.
43260. Contact: (617) 878-4881.

ST. JOHN'S ALLIANCE—Mark My Word (timing not listed); producer. not
listed; writer: R. Vail; publisher: Laughing Jackal; Alliance AM-1296. Con-
tact: (215) 439-8325.

JEFFREY GIBSON—Nowhere To Run (3:57); producers: Bob Ingria, Barry
Mraz, Jeff Gibson; writers: J. Gibson, C. Colaizzi; publisher: Aerodisc,
ASCAP; AeroDisc AD 8403, Contact: (3  942-4958.

STEVE ZOELLER—Time Won't Let Me (2:43); producer: not listed; writer:
Tom King; publishers: Screen Gems, ASCAP/Camelback, BMI; Chaton SZ-
300. Contact: (602) 990-7555.

TYRONE EI)HONDS—VmI Los Anzohs (Zl7) producer: Jay Collins; writ-
ers: Tyrone Edmonds, Paul Al Joison Black and White,
BMI; ASA 1001 (c/0 Al Jolson Enterprises, Nashville).

PICKS—new releases with the greatest chart potential in the corresponding format. RECOMMENDED—
records with potential for significant chart action in the corresponding format. ALSO RECEIVED—other
records with potential for chart entry in the corresponding format, and other new releases. Records equal-
ly approprate for more than one format are given the higher review. Pop (Hot 100) is listed first, as that
chart surveys the broadest audience. Adult Contemporary and Dance/Disco are last, as those charts
measure airplay only. NEW & NOTEWORTHY—highlights new and developing acts worthy of attention.
All singles commercially available in the U.S. are eligible for review. Reviews are coordinated by Nancy
Erlich at Billboard, 1515 Broadway, New York, N.Y. 10036 (telephone: 212-764-7311). Country singles
should be sent to: Kip Kirby. Billboard, 14 Music Circle East, Nashville, Tenn. 37203 (telephone: 615-748-

8100).

~1<>icks- S

PATTI AUSTIN—Shoot The Moon (3:35); producers:
Clif Magness, Glen Ballard; writers: Clif Magness, Glen
Ballard; publishers: YellowBrick Road/MCA, ASCAP;
Qwest 7-29234. A real showcase of the singer's dynamic
and theatrical range; Latin-edged rhythm gives Austin
room to croon, belt and wrestle with emotions.

LILLO THOMAS—Your Love’'s Got A Hold On Me
(3:38); producer: Paul Lawrence Jones !1}; writers: T. Al-
len, P. Jones {ii; publishers: Bush Burnin’/Johnnie Mae,
ASCAP/BMI; Capitol B-5357. Preview of his upcoming
second LP "All Of You" has an absolutely feline sensual-
ity in Thomas' simmering falsetto; tight, percolating beat
and high-gloss production.

DEELE—Surrender (4:08); producer: Reggie Calloway;
writers: Bill Simmons, Bobby Lovelace, Darnell Bristol;
publishers: Deele Reele/Midstar/Hip Trip/Avondale,
BM!; Solar 7-69712. A light, sweet pop-dance chant from
the Cincinnati sextet; effervescent, spirited, very catchy.

RAMSEY LEWIS—The Two Of Us (3:19); producer:
Stanley Clarke; writers: V. Benford, J. Lubbock; publish-
ers: Gradington, ASCAP/Neropub/Hoilysongs, BM{; Co-
lumbia 38-04524. Nancy Wilson and Daryl Coley share
vocals in a satiny AC-soul ballad; could become the
theme song for many a late-night summer romance.

— recommended——

CON FUNK SHUN—Hard Lovin' (4:02); producer; Eumir
Deodato; writers: M. Cooper, G.L. Calhoun; publishers:
Val-ie Joe/Bee Germaine, BMI; Mercury 822 108-7. Hard,
punchy funk.

CENTRAL LINE—Surprise Surprise (4:12); producer: Roy
Carter; writers: C. Hinds, H. Defoe, R. Carter; publishers:
Karta/Warner Bros./CBS, ASCAP; Mercury 818 949-7.
Midtempo techno-soul featuring some flashy vocal
overdubs.

MARGIE JOSEPH—Big Strong Man (3:49); producers:
Preston Glass, Randy "“The King" Jackson; writers: Ran-
dy Jacksun, Liz Jackson, Preston Glass, Narada Michael
Walden; publishers: Gratitude Sky, ASCAP/Bellboy, BMI;
Cotillion 7-99737. Good-natured uptempo celebration of
the “me-Tarzan” school of courtship.

DR. JECKYLL & MR. HYDE—Fast Life (7:30); producer:
Kurtis Blow; writers: W. Waring, K. Blow, L. Smith; pub-
lishers: Protoons/Mofunk/Funk-Groove/Kuwa, ASCAP;
Profile PRO-7048 (12-inch single). Cautionary rap.

FORMULA V—Killer Groove | (3:30); producer: Rich Ca-
son; writer: Rich Cason; publishers: Malaco/Jalew/Child
Care, BMI; Malaco MAL 2101. Mild, pleasant electro-
dance; hardly lethal.

FREEDOM—It's You (3:15); producer: Benjamin F.
Wright Jr.; writer: Lindsey Brooks, Jr.; publishers: Ma-
laco, BMI/Free Press; Malaco MAL 2102. Dance-soul
rhythm, flirtatious attitude.

AMUZEMENT PARK BAND—No (4:25); producer: David
"Hawk” Wolinski; writer: Paul Richmond; publishers:
Earlock/Sweet Bernadette, BMI; Atlantic 7-89653. Lay-
ers of sweet harmonies in a touchingly naive love ballad.

CLAUDJA BARRY—Trippin' On The Moon (3:20); pro-
ducer: Jurgen S. Korduletsch; writers: Cerrone, Wisniak;
publisher: Personal, ASCAP; Personal P19808. 7-inch ver-
sion of the steamy item that was a recent top 30 Dance
hit. Contact: (212) 246-5520.

GENERATION BAND—Chasin’ Sanborn (3:09); produc-
ers: Josh, Trevor and Victor Feldman; writer: D. Wood-
ford; publishers: Thunder Tongue/Good Vibes, ASCAP;
TBA TB 702 (c/o Palo Alto Records, Paio Alto, Calif.).
Uptempo instrumental featuring Tom Scott’s sax.

MAGNIFICENT THREE & FEARLESS MASTER—Crush
(6:52); producer: Aldo Marin; writers: Mellow “D”, Cazzy
“L", “Precious Eve"”; publishers: Guina/Manhattanville,

BMI; C.C.L. 102 (12-inch single). No showbiz here; this is
genuine roots rap from the streets of NYC.

—alsoreceived———

SHAHID—1984 (Future Shock) (5:10); producer: Charles E. McPherson;
writer: C.E. McPherson; publishers: Laurard/Miraj, BMI; Clockwork CW
80919 (12-inch single). Contact: (201) 567-7111.

STARCHILD/DISCO BEE—B-Boy Breakers (6:16); producers: Larry Smith,
Rod Hui; writers: L. Smith, W. Waring; publishers: Funk Groove/Mofunk,
BMI; Quality QUS 060 (12-inch single).

SPANK CHANK—The Funk Has Time (7:32); producers: Oscar Auston, Rus-
seau Taylor; writers: 0. Auston, R. Taylor; publisher: not listed; Spank Chank
SC 1000 (12-inch single). Label based in Buffalo, N.Y.

UNCLE SHAM AND THE POLITICIANS—Vote For Me (5:40); producers:
Tony Arfi, Spyder "D;” writers: C. Troiano, T. Arfi, D. Hughes, T. McLaugh-
lin; publishers: Publishing Corp. of America/Uptown/Rightsong, BMI; Easy
Street EZS-7509 (12-inch single). Label based in New York.

DAVID LANE & CRASH CREW—Dirty Dealin’ (4:26); producer: David Alan
Lane; writer: David A. Lane; publisher: not listed; Mark MC-20455. Contact:
(716) 837-2274.

CITY STREETS—Dance 'Til You Lose Your Booty (5:10); producers: Buddy
Scott, Dave Blake; writers: Dave Blake, Frank Pisani, Scott Baird; publish-
ers; Buddy Rock/Gothic, ASCAP; Sounds Of Florida SOF-1005 (12-inch sin-
gle). Label based in Orlando, Fla.

UNITED VOICE PLAYERS/JOHN WHITE featuring LEE WILLIAMS—House
Party (4:15); producer: not listed; writers: Lee Williams, United Voice Play-

ers; publisher: United Voice, BMI; United Voice 110. Contact: (409) 736-
1836.

i P
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EDDY RAVEN—I Could Use Another You (2:48); pro-
ducers: Eddy Raven, Paul Worley; writers: Chris Waters,
Bucky Jones, Tom Shapiro; publishers: Tree/0’Lyric/
Cross Keys, BMI/ASCAP; RCA PB-13839. Clean produc-
tion, a pulsating rhythm and Raven’s heart-of-the-matter
voice combine in this ironic statement of love.

—recommended———

JOHNNY CASH—The Chicken In Black (2:58); producer:
Billy Sherrill; writer: G. Gentry; publisher: Algee, BMi;
Columbia 38-04513. Cash pokes fun at himself in this
talking blues appraisal of a brain transplant.

LANG SCOTT—It’s Been One Of Those Days (2:59); pro-
ducers: Bill Anderson, Mike Johnson; writers: Chester
Lester, Tim Dubois, Mike Seals; publishers: Warner
House of Music/WB Gold, BMI/ASCAP; -MCA 52359,
Scott, winner of The Nashville Network’s “You Can Be A
Star” show, displays strong promise on this easy-tempo
outing.

CRAIG DILLINGHAM—1984 (3:05); producer: Mark
Sherrill; writers: Craig Dillingham, Bili Graham; publish-
ers: Craig Dillingham/Graham/Caseyem, BMI; MCA/
Curb MCA-52406. Dillingham gives a low-key recitation
about the delight of triumphing over discretion.

STALKER & BERG—Hit And Run Lover (2:40); producer:
Steve Dorff; writers: S. Berg, D. Stalker; publishers:
Peso/Wallet, BMI; Viva 7-29229., Deftly-punctuated har-
monies in an intriguing production.

JOHN HARTFORD-—Piece Of My Heart (3:12); producer:
Jack Clement; writers: Burns, Ragavoy; publishers: Web
IV/Ragmar, BMI; Flying Fish 4013. Yes, it's the same
"Piece Of My Heart” that Janis Joplin did—but redone
bluegrass style. Contact (312) 528-5455.

DANNY SHIRLEY—Time Off For Bad Behavior (2:39);
producers: Scott Maclellan, Sonny Limbo; writers: B.
Keel, L. Lattimer; publishers: Window/Latgood, BMI;
Amor 1001. It's hard to walk the straight fine, and Shir-
ley (who sounds like a cross between Johnny Paycheck
and Hank Jr.) explains why. Label based in Lookout
Mountain, Ga.

—alsoreceived——

RON RICH—I Better Got Ready (3:53); producers: Ray Buzzeo, Les Ladd;
writer: Ray Buzzeo; publisher: Ray Buzzeo, ASCAP; NSD 192. Label based in
Nashville.
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JESSE McREYNOLDS—Be Good To Her (3:24); producer: Jesse McReyn-
olds; writer: J. McReynold: Carfax/Vicvalvern, BMI; APl 1156.
Label based in Nashvitle.

SUZI DEVERAUX—Texas Dance Hall Girl (2:59); producer: Larry Parsons;
writer: Justin Tubb; publisher: Sure Fire, BMI; MSR 1984-2. Label based in
Nashville.

BROOKS BROTHERS BAND—Hands Up (Give Me Your Heart) (3:52); pro-
ducers: Darrell Glenn, Gary Klein; writers: Jean Clugger, Daniel Vangarade,
Nelly Byl; publisher: Ivan Mogal, ASCAP; Angel Face 222 (c/o0 IRC Records,
Hurst, Tex.).

CHARLIE HARRIS—AIl My Yesterdays (2:42); producer: Oscar Burr; writer:”
Larry Powell; publisher: Laymond, BMI; Lamon 10105. Label based in Char-
lotte, N.C.

DAVID MOODY—Take A Letter Maria (3:52); producers: Carlton Moody,
David Moody; writer: R.B. Greaves; publisher: Four Star, BMI; Lamon 10099.
Label based in Charlotte, N.C.

JAMES AUSTIN & THE SILVER NICKEL BAND—Carolina Blue (2:50); pro-
ducer: not listed; writer: J. Charping; publisher: A&R; Ripete 149. Label
based in Elliott, S.C.

REGINA LEIGH—Too Much Ain't Enough (2:42); producer: Edgar Struble;
writers: Mark Wright, Bilt Kenner, William Babb Kenner; pubfishers: CBS
Unart. Cat./Land of Music/Blue Texas, BMI; Roundhouse 114. Label based
in Hendersonvitle, Tenn.

IMAGES—Mississippi Moonlight (3:49); producer. Images; writer: Mark
Rone; publisher: Reflex, BMI; Spin-It 3058. Label based in Chicago.

KEITH ADAMS—T.V. Games (2:28); producer: not listed; writers: Ralph
Roby, Ben Brewton; publisher: Axbar/Rocky's Rag Doll/Ben Brewton, BMI;
Axbar 6028 (c/o TMC Productions, San Antonio, Tex.).

THERESE HOLLOWAY—Water Under the Bridge (3:21); producers: Larry
Morton, Dennis Morgan; writers: Dennis Morgan, Rhonda Kye Fleming; pub-
lisher: Collins, BMI; Prairie Dust 1001. Label based in Nashville.

SAM CORNETTE—Lady Of Our Home (2:25); producer: Everette Faulkner;
writer: Sam Cornette; publisher: Clays Ferry, BMI; Ark 1008. Label based in
Nashville.

BABS McCALLISTER—Gattinburg (257); producers: Michael Radford, Sy
Rosenberg; writer: Babs McCallister; publisher: Tough Guy, ASCAP; A.M.I.
1320. Label based in Hendersonville, Tenn.

DAVID E. YOUNG—H Stilt Remember E! Paso (3:05); producer: Col. Buster
Doss; writer: David E. Young; publisher: Buster Doss, BMI; Frontier Jambo-
ree 1059. Contact: (501) 898-3011.

COON ELDER—The Russians Ain't Coming (3:17); producer. Ken Laxton;
writers; Bill Taylor, Jerry Cupit; publisher: Hookline & Thinker, BMI; Phar-
oah 2500. Contact: (615) 329-2278.

Contér‘rj\ggra;g

———picks-

KARLA BONOFF—Somebody's Eyes (3:33); producer:
John Boylan; writers: T. Snow, D. Pitchford; publisher:
Ensign, BMI; Columbia 38-04472. The latest from “Foot-

loose”; a low-key rocker made elegant by Bonoff's cool,
pure vocals.

TONI TENILLE—More Than You Know (2:26); produc-
er: Jeffrey Weber; writers: Billy Rose, Edward Eliscu, Vin-
cent Youmans; publishers: CBS Miller Catalog/intersong,
ASCAP; Mirage 7-99733. Respectful, un-updated cover of
the torch standard, down to the period-piece swirling
strings; Tenille’s sentimental journey will benefit from
public interest rekindled by Ronstadt.

—recommended——

APRIL STEVENS—Once Upon A Very Special Time
(John's Song) (3:58); producer: Barbara Hein; writer:

Verne Langdon; publisher: Brookiedge, ASCAP; Palace
PRS-500. A "60s MOR star returns with a whispery bailad
that hearkens back to caimer days. Contact: (212) 563-
1893.

———alsoreceived——

DAVE KENNEDY AND HIS STUDIO RECORDING ORCHESTRA AND
CHORUS—Boca Ciega Bay (2:46); producer. Dave Kennedy; writer: David
W. Riemer; publisher: David W. Riemer; Pefican 405023, Contact: (414) 543-
7232.

-*.E.* D. ID * o E*

JOCELYN BROWN-—Hands Off (6:54); producers: Car-
los, Cossin, Dopazo, Terry; writers: Frank Floyd, M. Do-
pazo, E. Terry; publishers: Alif/Terryplace; Urban Rock
UR44444 (12-inch single). Solid electro-r&b groove and
confident, stylish vocals; should satisfy appetites whet-
ted by her recent Black/Dance smash '‘Somebody Eise's
Guy.” Contact: (212) 315-0540.

WAY OF THE WEST—City For Lovers (7:30); produc-
er: Jeremy Green; writer: Pete Carney; publisher: Bryan
Morrision; MCA 23507 (12-inch single). A forceful, raw
approach to British dance rock: odd, asymmetrical struc-
ture suggests some original thinking going on.

(Continued on page 59)
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And BMI still gives you the most music
for your money.

The new BMI blanket license agreement you received in the
mail recently has been greatly simplified. Because you told us that
was what you wanted.

There are no long, complicated reports to fill out. Which
should save you time and money.

Your current license expires on June 30. Soif you wish to
keep using BMI music after that—and most of the music you play
is BMI music—sign and return both contract copies to us.

Of course, you can make your own
B :\\ I arrangements. But our license form is the simplest
way to keep getting the most music for your money.
The music your audiences have preferred, for almost
20 years.

/I\ | Wherever there’s music, there's BMI.

www americanradiohistorv. com
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Births

Lifelines

Boy, Benjamin Gilbertson, to Len
and Joan Epand, June 7 in Connecti-
cut. He is senior vice president of
PolyGram Music Video in New
York.

* K K
Girl, Katie Jo, to J.D. and Frances
Swing, June 14 in Marin County,
Calif. He is a salesman for RCA/
A&M/Associated Labels in San
Francisco.

* K K
Boy, Benjamin Joseph, to Laurie
and David Wolfert, June 15 in New
York. He is a songwriter and inde-
pendent producer.

* N K
Boy, Joshua Mark Paul, to Diana
and Jonathan Blank, June 12 in New
York. Both parents are music busi-
ness attorneys with their own firm,
Blank & Blank P.C. there.

* K *

Girl, Shannon Claire, to Jim and
Cheryll McKeon, May 27 in Los An-
geles. He is director of album promo-
tion for Columbia there.

* K X

Girl, Lisa Marie, to JoAnn and
Jim Gallo, June 5 in New York. He
is director of merchandising for At-
lantic Records there.

* K X

Girl, Sara, to Dawn and Reid Wur-
tele, June 2 in Birmingham, Ala. He
is manager of the Odyssey Records
outlet there.

Marriages

Stephen Durasch to Lisa Jovano-
vich, June 16 in Los Angeles. He is a
studio musician there.

* K K
William Hall to Sherri Burgess,
June 16 in Nashville. He is bass play-
er for John Conlee’s band, Carolina
Fever.

* Kk x

Lenny Bernstein to Jamie
Hayenga, June 17 in Dallas. He is
the son of Jack Bernstein, marketing
director of JCI, a video/recording
firm in Westlake Village, Calif.

* K K

Toby Lubov to David Catzel, June
24 in Mamaroneck, N.Y. She is head
of her own public relations firm in
Los Angeles. He is a video producer
and president of Catzel, Thomas &
Associates in Los Angeles.

Deaths

Meredith Willson, 82, of heart
failure June 15 in Santa Monica,
Calif. At age 55 in 1957, Willson of-
fered his first musical, writing the
score and libretto for the now classic
“Music Man.” He followed with two
other successes, “The Unsinkable
Molly Brown” (1960) and “Here’s
Love” (1963). All three musicals
had cast albums, including Capitol’s
“Music Man” and “Unsinkable Mol-
ly Brown”—with film counterparts
marketed by Warner Bros. and
MGM, respectively—and Colum-
bia’s “Here’s Love” (not adapted for
the screen). Before his Broadway ca-
reer, Willson was a songwriter, film
composer and popular radio host.

* Kk x

Paul Howard, 75, after a long ill-
ness June 18 in Little Rock, Ark. A
member of the Grand Ole Opry in
the "40s and ’50s, Howard later host-
ed the “Louisiana Hayride.”

* * X

Karol Malcuzynski, 62, of natural
causes June 13 in Warsaw, Poland. A
member of the Polish parliament and
a noted tv and radio journalist, he
was president of the Polish copyright
society ZAIKS in 1971, and presi-
dent of CISAC from 1980-82.

* Kk K
Paul D’Amato, 75, of natural
causes June 5 in Atlantic City. He
operated the 500 Club there until its
closing in 1972. He is survived by
three children and two siblings.

\
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Mama’s Boys, “Mama We're All Crazee Now,” Jive/Arista

Manfred Mann, “The Rebel,” Arista

Modern English, “Chapter 12,” Sire/Warner Bros.

Orion The Hunter, “So You Ran,” Portrait

Pretenders, “It’s A Thin Line,” Sire
R.E.M.,, “South Central Rain,” IRS
Re-Flex, “Hurt,” Capitol

Rubber Rodeo, “The Hardest Thing,” Mercury

Scandal, “The Warrior,” Columbia

Sheila E., “Glamorous Life,” Warner Bros.

Simple Minds, “Speed Your Love To Me,” A&M

Slade, “My Oh My,” CBS Associated
SSQ, “Synthicide,” EMI America

Style Council, “You’re The Best Thing,” Geffen

Talk Talk, “Such A Shame,” EMI America

.38 Special, “One Time For Old Times,” A&M
Dwight Twilley, “Little Bit Of Love,” EMI America

Tracey Ullman, “Breakaway,” MCA

Ultravox, “Dancing With Tears,” Chrysalis

Paul Young, “Love Of The Common People,” Columbia

September Productions Inc./Sulli-
van Perrier Music, a BMI affiliate,
formed by Dr. Perri Johnson and
Hope Sullivan. First signing is Dee
Dee Sharp, and first published song
is “Today's Your Lucky Day” by
Harold Melvin & the Bluenotes. 2300
Walnut St., Suite 219, Philadelphia,

BubblingUnderThe

_ToplPs_ |

201-RANK AND FILE, Long Gone Dead,
Warner Bros. /Slash 1-25087

202-GEORGE HOWARD, Steppin’ Out, TBA
201 (Palo Alto)

203-YELLOWMAN, King Yellowman, Co-
lumbia BFC 39301

204-THE CALL, Scene Beyond Dream,
Mercury 818793-1 (PolyGram)

205-SIOUXSIE AND THE BANSHEES, Hy-
aena, Geffen GHS 24030 (Warner Bros.)

206-THE EMOTIONS, Sincerely, Red Label
001

207-TIMMY THOMAS, Gotta Give A Little
Love, Gold Mountain GM 8006 (A&M)

208-BARBARA MANDRELL, Clean Cut,
MCA 5474

209-STEVE SMITH, Orion, Columbia FC
39375

210-SOUNDTRACK, Gremlins, Geffen GHS
P24044 (Warner Bros.)

www americanradiohistorv.com

| New Companies |

Pa. 19103; (215) 665-9617.
* * X

Vitla Records, formed by James
Rokosny and Doug West. First re-
lease is an EP by Animation, “Loud
Day.” P.O. Box 5493, Hilton Head
Island, S.C. 29938; (803) 785-8628.

BubblingUnderThe

__HOT100 _

101-99 1/2, Carol Lynn Townes, Polydor
881-8-7 (PolyGram)

102-THE MASK, Roger Glover, 21 Records
1-114 (PolyGram)

103-1 DIDN'T MEAN TO TURN YOU ON,
Cherrelle, Tabu 4-04406 (Epic)

104-DON'T DO ME, Randy Bell, Epic 34-
04497

105-LOVELITE, 0’Bryan, Capitol 5329

106-COMING OUT OF HIDING, Pamela
Stanley, TSR 830

107-COLD KIDD, Glass Moon, MCA 52402

108-MEGA-MIX, Herbie Hancock, Colum-
bia 38-04473

109-STRAIGHT AHEAD, Kool & The Gang,
De-lite 831 (PolyGram)

110-AND | DON'T LOVE YOU, Smokey
Robinson, Tamla 1735 (Motown)

City, Pigeon Forge, Tenn.

July 1-7, 6th annual Festival Of
New Music America "84, downtown
Hartford, Conn.

July 5-7, Billboard’s Radio Pro-
gramming Conference, L’Enfante
Plaza Hotel, Washington.

July 8-12, Biology of Music Mak-
ing conference, Denver Center of
Performing Arts, Denver.

July 10-12, Cable ’84 conference
and exhibition, Wembley Conference
Centre, London.

July 12-14, 7th annual Muscle
Shoals Music Assn. Records & Pro-
ducers Seminar, Holiday Inn, Shef-
field, Ala.

July 14, Nashville Songwriter’s
Assn. International Summer Semi-
nar, Belmont College, Nashville,
Tenn.

July 14-15, Jamboree In The Hills,
Brushrun Park, St. Clairsville, Ohio.

July 21-24, International Assn. of
Auditorium Managers annual con-
vention and trade show, Las Palais
des Congres de Montreal, Montreal,
Quebec.

July 23-27, Siggraph 84 11th an-
nual conference on Computer
Graphics and Interactive Tech-
niques, Minneapolis Convention
Center.

July 23-27, National Gospel Music
Workshop, Jackson State University,
Jackson, Miss.

July 25-Aug. 1, Musician’s and
Songwriter’s Workshop U.S.A., Col-
orado Mountain College, Brecken-
ridge, Colo.

July 31-Aug. 2, Institute for
Graphic Communications Optical
and Videodisc Systems conference,
Holiday Inn, Monterey, Calif.

Aug. 2-4, Great Southern Comput-
er Show, Charlotte Civic Center,
Charlotte, N.C.

Aug. 6-8, fifth annual New Music
Seminar, New York Hilton.

Aug. 10, second annual Rocka-
merica Video/Music seminar, Wal-
dorf-Astoria Hotel, New York City.

Aug. 17-19, Film/Video Interna-
tional, Castle Hill, Ma.

Aug. 23-26, Jack The Rapper
Family Affair, Radisson Inn, Atlan-
ta, Ga.

Aug. 26-30, Video Software Deal-
ers Assn’s convention, MGM
Grand, Las Vegas.

Aug. 30-Sept. 8, International Au-
dio and Video Fair, Berlin, Germany.

Sept. 7-9, Kentucky Fried Chicken
Bluegrass Music Festival, Riverfront
Plaza/Belvedere, Louisville, Ky.

Sept. 21-25, 10th International
Broadcasting Convention, Metropole
Conference and Exhibition Centre,
Brighton, England.
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GOV'T ASSISTANCE RECOMMENDED

Canada Study: Help The Industry

® Continued from page 3

strict their actions. Any programs in-
stituted should be varied according
to regions and be flexible enough to
support both commercial and non-
commercial music sectors and activi-
ties, it says.

The findings of the study’s con-
sumer research on the levy question
are interesting. It asked: “Are you fa-
vorable, unfavorable or indifferent to
the following suggestion: That con-
sumers be charged an extra 50 cents
on all records purchased, and use the
money to support the development of
Canadian records?”

About half said they favored such
a move, but there were strong reser-
vations expressed toward the idea. Of
96 males aged 18-24 surveyed, 50 fa-
vored such a plan (52.1%), 38 op-
posed it (39.6%) and seven were in-
different (7.3%). One person refused
comment. Of 106 females surveyed in
the same age group, 53 favored
(50%), 26 opposed (24.5%) and 26
were indifferent (24.5%) to the levy.

One person would not comment.

Resistance to the levy increased
among older men. Of 98 males aged
25-34 polled, 41 favored (41.9%), 46
opposed (46.9%) and 10 were indif-
ferent (10.2%). One would not
comment. Among 116 women aged
25-34, 58 favored (50%), 37 were un-
favorable (31.9%) and 19 were indif-
ferent (16.4%). Two wouldn’t
answer.

The overall findings indicated that
48.6% favored the SO-cent levy,
35.3% were opposed and 14.9%
were indifferent. The. remaining
1.2% wouldn’t respond.

Apart from the copyright remu-
neration issue, which was addressed
by the government in the white paper
through a proposal to open the me-
chanical rights payment to negotia-
tion, another issue since dealt with is
the tariff for digital recording equip-
ment. The federal budget last year re-
duced the tariff to allow studios to
better upgrade their facilities.

Billboard Cites Industry Achievers

® Continued from page 1

duced for Silverman’s label.

e PolyGram Classics is cited for
“reversing the trend toward higher
prices for top-of-the-line albums.”
The company lowered the suggested
list from $12.98 to $11.98 on digitally
mastered recordings from its three
major labels, Deutsche Grammo-
phon, London and Philips, the first
significant price drop in the industry.

e The Compact Disc Group, the
association of hardware and software

manufacturers, is recognized for *“co-
ordinating an orderly introduction of
CD hardware and software.” Includ-
ed in the independent group’s efforts
were the coordination of promotion
and service as a clearinghouse for
information.

® Jackson, the most honored artist
in recent years and holder of the all-
time record for sales of a recording, is
being cited specifically for *‘setting
new standards in multi-media
artistry.”

The underlying problem, however,
is money for the business. The report
notes:

“The Canadian sector of the rec-
ord industry is underfinanced be-
cause of the high risk nature of the
business, the lack of adequate inter-
nal sources in most Canadian compa-
nies, and the difficulty of having an
untested musical work considered as
collateral. The underfinancing prob-
lem is especially acute for Canadian
labels that have a proven track rec-
ord, but are not yet of a size to gener-
ate internal cash flow. This can ham-
per a label’s efforts to expand its
export market, keep or obtain suc-
cessful talent and undertake the de-
velopment of new talent.”

It also says the domestic market
“is too small to provide a consistently
profitable return on material devel-
oped in Canada, both for artists and
for labels.” Similarities in Canadian,
U.S. and other foreign tastes make
the foreign works “very saleable in
Canada. Given this initial attractive-
ness, further incentives to buying for-
eign originated works are provided
by the greater recording budgets of
many foreign works and better press-
ings  originating  from  other
countries.”

For The Record

In a photo captioned *“Country
Fair” (Billboard, June 23), Poly-
Gram assistant national country pro-
motion director Doyal McCollum
was incorrectly identified.

Labels, Studios Get

_ Closer On Soundtracks

® Continued from page 3

was only starting to make music a
priority.” Today, however, both re-
cord labels and movie studios are
pursuing a healthy and apparently at-
tentive new youth market.

If record companies and motion
picture studios have reached a better
understanding of each other’s needs,
most label executives also stress the
need to address the two markets sep-
arately. “A big hit single is not going
to save a movie at the boxoffice, and
a hit movie won’t save a record,”
cautions Paul Atkinson, West Coast
division vice president of a&r for
RCA, who agrees that 1980’s sound-
track boom may have been undercut
by such assumptions. “I don’t think
we can market films, and I don’t
think (the studios) can sell records.”

Thus, Atkinson notes, it’s impor-
tant for label marketers to create pro-
motional and marketing campaigns
that stand on their own merits.
RCA's current success with the
soundtrack to “Hard To Hold,” Rick
Springfield’s big screen debut as a
leading man, is an obvious example,
as is Atlantic’s soundtrack to
“Against All Odds.” Both movies
were boxoffice disappointments, but
strong music and aggressive label
campaigns yielded hits.

“You can’t afford to wait for the
movie to open, because a movie can
fail in just a few weekends,” Atkin-
son says, noting RCA’s decision to
ship the first Springfield single well in
advance of the film’s opening. Be-
cause the label was able to carry
Springfield back into the radio spot-

light before the movie’s release, its
subsequent boxoffice collapse had no
adverse effect on the album.

Lou Dennis, Warner Bros. Re-
cords vice president of sales, offers a
similar view on the forthcoming
Prince movie project, “Purple Rain.”
“The album is not quite a sound-
track; it’s music from the movie, but
the material that the Time and Apol-
lonia 6 perform in the movie isn’t in-
cluded. To us, this would still be a
Prince album, without the movie.”
Thus, the label is shipping the *“Pur-
ple Rain” album later this week, even
though the film’s national release
isn’t due until late July.

Similarly, MCA Records has built
a strong campaign for its album from
Walter Hill's “Streets Of Fire,” in-
cluding video clips offered not only
as promotional fare but for sale as a
videocassette. MCA  Distributing
chief John Burns confirms that the
ploy has helped give the album a
much stronger initial response than
the companion film, which has yield-
ed sluggish boxoffice grosses.

TOUCH That DIAL!

0O
SN
e (%
Call our Hotline at (800) 223-7524,

and tell Jeff you want to see some
Action!

Michael Jackson, David Foster Top BMI Award Winners

® Continued from page 4

BEAT IT—Michael Jackson; Mijac Music

BILLIE JEAN—Michael Jackson; Mijac
Music

CAN'T EVEN GET THE BLUES—Thomas
Damphier; Coal Miners Music

CHEROKEE FIDDLE—Michael Martin Mur-
phey; Mystery Music

THE CLOSER YOU GET—Mark Gray, J.P.
Pennington; Chinnichap Publishing, ~ Irving
Music

COMMON MAN—Sammy Johns; Captain
Crystal Music, Legibus Music, Lowery Music

DIXIE LAND DELIGHT—Ronnie Rogers;
Sister John Music

DON'T YOU KNOW HOW MUCH | LOVE
YOU—Michael Stewart, Dan Williams; Kelso
Herston Music

DOWN ON THE CORNER (Second
Award)—John Fogerty; Jondora Music

DOWN UNDER—Colin David Hay (APRA),
Ron Strykert (APRA); Biackwood Music

EVERY BREATH YOU TAKE—Sting
(PRS): llegal Songs, Reggatta Music

EVERYTHING’S BEAUTIFUL (IN ITS
OWN WAY)—Dolly Parton; Combine Music

FAKING LOVE—Matraca Berg, Bobby
Braddock; Tree Publishing

FLIGHT 309 TO TENNESSEE—Ronnie
Scott (PRS); Peso Music

FOOL FOR YOUR LOVE—Don Singleton;
Black Sheep Music, Tree Publishing

THE GIRL IS MINE (Second Award)—
Michael Jackson; Mijac Music

GLORIA—Giancarlo Bigazzi (SIAE), Um-
berto Tozzi (SIAE), Trevor Veitch; Music Corp.
of America, Sugar Songs Publications

GOING WHERE THE LONELY GO—Merle
Haggard, Dean Holloway; Shade Tree Music

GONNA GO HUNTIN’ TONIGHT—Hank
Wiltiams Jr.; Bocephus Music

HEARTBREAKER (Second Award)—
Barry Gibb, Maurice Gibb, Robin Gibb; Gibb
Brothers Music

HEARTLIGHT—Carole Bayer Sager; Car-
ole Bayer Sager Music

HEART OF THE NIGHT—Michael Clark;
Fiying Dutchman Music, Warner-Tamerlane
Publishing

HEART TO HEART—David Foster; Foster
Frees Music

HE'S A HEARTACHE (LOOKING FOR A
PLACE TO HAPPEN)—Larry Henley;
Warner House Of Music

HEY BARTENDER—Floyd Dixon; El Ca-
mino Music

HOLD ME 'TIL THE MORNIN' COMES—
Paul Anka, David Foster; Foster Frees Music,
Squwanko Music

HOW AM | SUPPOSED TO LIVE WITH-
OUT YOU—Douglas James; Blackwood
Music

| ALWAYS GET LUCKY WITH YOU—
Gary Church, Freddy Powers, Tex Whitson;
Shade Tree Music

IF HOLLYWOOD DON'T NEED YOU
HONEY | STILL DO—Bob McDill; Hall-Clem-
ent Publications

| LOVE HOW YOU LOVE ME (Fourth
Award)—Larry Kolber, Barry Mann; Screen
Gems-EMI Music

I’'M ALIVE—David Foster; Foster Frees
Music

I'M MOVIN' ON—Hank Snow; Unichap-
pell Music

I’M ONLY IN IT FOR THE LOVE—Debo-
rah Allan, Rafe Van Hoy, Posey Publishing,
Van Hoy Music

IN TIMES LIKE THESE—Rhonda Flem-
ing-Gitl, Dennis Morgan; Tom Collins Music

1.0.U.—Kerry Chater; Vogue Music

ISLANDS IN THE STREAM—Barry Gibb,
Maurice Gibb, Robin Gibb; Gibb Brothers
Music

IT HASN'T HAPPENED YET—John Hiatt;
Bilt Publishing

IT MIGHT BE YOU—Dave Grusin; Goid
Horizon Music, Roaring Fork Music

I’'VE GOT A ROCK 'N’ ROLL HEART—
Troy Seals, Edward Setser; Warner-Tamertane
Publishing

| WONDER—Leroy Preston; Bug Music,
Paw Paw Music, Whiskey Drinkin' Music

LADY DOWN ON LOVE—Randy Owen;
Buzzherb Music, Maypop Music

LAST THING | NEEDED FIRST THING
THIS MORNING—Gary Nunn, Donna Sioux

Farar; Nunn Publishing

LIKE NOTHING EVER HAPPENED—
Rhonda Fleming-Gill, Dennis Morgan; Tom
Collins Music

LOST IN THE FEELING—Lewis Ander-
son; Old Friends Music

LOST MY BABY BLUES—Ben Peters;
Ben Peters Music, Peso Music, Wallet Music

LOVE IN STORE—Christine McVie, Jim
Recor; Fleetwood Mac Music

LOVE IS ON A ROLL—Roger Cook; Rog-
er Cook Music

LOVE SHE FOUND
Linde; Combine Music

LOVE SONG—Steven Runkle; Youngun
Publishing

LUCILLE—AIbert Collins, Richard Penni-
man; Venice Music

MAKING LOVE OUT OF NOTHING AT
ALL—Jim Steinman; Edward B. Marks Music,
Lost Boys Music

MANEATER (Second Award)—Sara Al-
len, Daryl Hall, John Qates; Fust Buzza Music,
Hot Cha Music, Unicappell Music

MARINA DEL REY—Dean Diilon; Hall-
Clement Publications

MEMORY—T.S. Eliot (PRS), Trevor Nunn
(PRS), Andrew Lloyd Webber (PRS); Charles
Koppelman Music, Deco Music, Jonathan
Three Music, Martin Bandier Music

MORNIN'—David Foster, Jay Graydon, Al
Jarreau; Aljarreau Music, Foster Frees Music,
Garden Rake Music

MY FIRST TASTE OF TEXAS—Ronnie
Rogers; Newkeys Music, Sugarplum Music,
Tree Publishing

NEVER GONNA LET YOU GO—Barry
Mann, Cynthia Weil; ATV Music, Mann & Weil
Songs

NEW LOOKS FROM AN OLD LOVER—
Red Lane, Gloria Thomas; Honey Man Publish-
ing, Tree Publishing

NIGHT GAMES—Norro Wilson; Royal-
haven Music

NOBODY BUT YOU—J.D. Martin; Music
Corp. of America

ON THE WINGS OF LOVE—Peter
Schless; Irving Music

IN ME—Dennis

www.americanradiohistorv.com

ONE ON ONE—Daryl Hall; Hot Cha Music,
Unichappell Music

OTHER GUY—Graham Goble (APRA}; Lit-
tle River Band Music, Screen Gems-EMI Music

PARADISE TONIGHT—SBIll Kenner, Mark
Wright; Land Of Music Publishing, Receive
Music

PERSONALLY (Second Award)—Paul
Kelly; Five Of A Kind, Tree Publishing

RIDE—John Detterline, Gary Gentry; Algee
Music, Newwriters Music

THE ROSE (Second Award)—Amanda
McBroom

SAY IT ISN'T SO—Daryl Hall; Hot Cha
Music, Unichappell Music

SAY SAY SAY—Michael Jackson; Mijac
Music

SEXUAL HEALING—OQdell Brown; Black-
wood Music

SNAPSHOT—Rhonda Fieming-Gill, Dennis
Morgan; Tom Collins Music

SOME KIND OF FRIEND—Adrienne An-
derson, Barry Manilow; Angela Music, Towns-
way Music

SOMEBODY’S ALWAYS SAYING GOOD-
BYE—Bob McDili; Hall-Ciement Publications

SOMEBODY'S GONNA LOVE YOU—
Rafe Van Hoy; Van Hoy Music, Unichappell
Music

STILL TAKIN' CHANCES—Michael Mar-
tin Murphey; Timberwolf Music

STOP IN THE NAME OF LOVE (Second
Award)—Lamont Dozier, Brian Holland, Ed-
die Holland; Stone Agate Music

STRAIGHT FROM THE HEART—Bryan
Adams (PROC), Enc Kagna (PROC); Irving
Music

SUDDENLY LAST SUMMER—Martha
Davis; Clean Sheets Music

SWINGIN'—John Anderson, Lionel Del-
more; Hall-Clement Publications, John Ander-
son Music

TALK TO ME TALK TO ME TALK TO ME
(Second Award)—Joe Seneca; Fort Knox
Music, Trio Music

TELL HER ABOUT
Joelsongs

‘TIL | GAIN CONTROL AGAIN—Rodney

IT—Billy Joel;

Crowell; Jolly Cheeks Music

TONIGHT | CELEBRATE MY LOVE—
Gerald Goffin; Screen Gems-EMI Music

TOTAL ECLIPSE OF THE HEART—Jim
Steinman; Edward B. Marks Music, Lost Boys
Music

TRUE—Gary James Kemp (PRS); Refor-
mation Publishing USA

TRY AGAIN—Michael Day, Rocky Moffi,
Dana Walden; Walkin' Music

TWO LESS LONELY PEOPLE IN THE
WORLD—Howard  Greenfield, ~ Kenneth
Hirsch; Big Parade Music, CBS Unart Catalog

UPTOWN GIRL—BIilly Joel; Joelsongs

VELVET CHAINS—Ronald Hellard; Tree
Publishing

WE TWO0—Graham Goble (APRA); Little
River Band Music, Screen Gems-EMI Music

WHATEVER HAPPENED TO OLD FASH-
IONED LOVE—Lews Anderson: Old Friends
Music

WHY BABY WHY—Darrell Edwards,
George Jones; Fort Knox Music, Trio Music

THE WIND BENEATH MY WINGS—
Larry Henley: Warner House Of Music

WITH YOU—Larry Shell, Tree Publishing

YOU CAN'T HURRY LOVE (Second
Award)—Lamont Dozier, Brian Holland, Ed-
die Holland; Stone Agate Music

YOU CAN'T RUN FROM LOVE—David
Malloy, Eddie Rabbitt, Even Stevens; Briar-
patch Music, Debdave Music

YOU DON'T KNOW LOVE—Beckie Fos-
ter; Don King Music, Warner House Of Music

YOU TAKE ME FOR GRANTED—Leona
Williams; Shade Tree Music

YOUR LOVE IS ON THE LINE—Randy
Scruggs; Blackwood Music, Full  Armor
Publishing

YOU'RE OUT DOING WHAT I'M HERE
DOING WITHOUT—Allen Frizzell, Anthony
Roberts; Desert Rose Music, Ski Slope Music

YOU'RE THE FIRST TIME I'VE

THOUGHT ABOUT  LEAVING—«Kerry
Chater, Dickey Lee; Hall-Clement Publications,
Maplehill Music

YOU'VE GOT A LOVER—Shake Russell;
Shake Russell Music
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18| 5 | SOUNDTRACK S1 | 49121 RLABAMA ) Straight From The Heart
i d't;r 821919-1 (Polygram) POL 898 BLP 6 FGAMALLA) RCA 8.98 CLP1 Elektra 60362 WEA , 898 | BLP2
. - : 52 | 47 | 13 | SOUNDTRACK/RICK 87 | 86| 89| LIONEL RICHIE A
Qo) 17| 3 THE POINTER SISTERS ® SPRINGFIELD Uonel e - 558
re u' ard 10 Ho otown .
Planet BXL1-4705 (RCA) RCA 898 BLP 9 RCA ABLL-4935 RCA 898 88 | 79| 28| LUTHER VANDROSS o
20| 63 | 2z TOP A 56| 6 Busy Body
Eliminator @ l]’%ésswing Epic FE 39196 CBS BLP 8
Warner Bros. 1-23774 WEA 898 Atco 90160 WEA 898 89 | 84| 48 | JEFFREY OSBORNE )
19 [ 19| 7 | JERMAINE JACKSON 54 | 48 | 16 | THE ALAN PARSONS PROJECT  J Stay With Me Tonight
Jermaine Jackson Ammonia Avenue A&M SP 4940 RCA 8.98 BLP 36
Anista AL8-8203 RCA 898 BLP 2 Arista AL 8-8204 RCA 8.98 95| 9 | NIK KERSHAW
22| 44 | MADONNA » 55 | 44| 14| BERLN Human Racing uen -
adonna ove Lie -
| Sire 1-23867 (Warner Bros.) WEA 8.98 BLP 31 Geffen GHS 4025 (Warner Bros.) WEA 8.98 o1 | 65] 9 wc gol"“g'“
21 | 16| 9 | RUSH .@ 61 | 13 | THE STYLE COUNCIL onderlan
Grace Under Pressure My Ever Changing Moods Merwfv 818835-1 (Poiygram) POL 5.98
Mercury 818476-1 (Polygram) POL 898 — Gelfen GHS 4029 (Warner Bros)  WEA 898 1 92 | 89 11
25| 15| RATT 73} 3 TEDDY PENDERGRASS Caught In The Act-Live
@ Out Of The Cellar @ Love Lang uag A&M SP-6514 RCA 11.98
Atlantic 80143 WEA 898 Asylum 60317 (Elektra) WEA 898 BLPI6 | o5 | oo 155 B“f',c%*h% ) IACKSON A
35| 5 SOUNDTRACK .e:, 60| 7 ORION THE HUNTER e Wall
@ Beat Street QOrion The Hunter Epic FE 35745 CBS
Atantic 80154-1 WEA 898 | BLP18 Portrait BFR 33239 (Epic) CBS 106 4 | ECHO AND THE BUNNYMEN
66 | 15 | HOWARD JONES Ocean Rain
24 | 23 | 16| THOMPSON TWINS . HOWARD, 10 Sire 125084 (Warner Bros) WEA 898
Arista AL 8-8200 RCA 8.98 Elektra 60346 WEA 8.98 95 | 91! 11| DIRE STRAITS
(2s)! 26| 5 | cHicaco (80)| 64 | 6 | ONEway Aichemy
17 Lady | Warner Bros. 1-25085 WEA 11.98
Full Moon/Warner Bros. 1-25060 WEA 898 MCA 5470 MCA 8.98 BLP 3 96 93| 15| TRACEY ULLMAN
28 | 10 | LAURA BRANIGAN 61 | 63 | 19| BON Jovt You Broke My Heart In 17
Self Control Bon Jovi aces 0 398
Atlantic 80147 WEA 8.98 Mercury 814982-1M1 (Polygram) POL 8.98 MCA 5471 M .
27 27| o | REM. 78| 3 | PATRICE RUSHEN o7 | 97| 14| Ton caRer
i ow
Fscsk%';"}%w (A&M) RCA 898 Elektra 60360 WEA 898 BLP 15 MCA 5464 MCA 898
30| 4 | DENIECE WILLIAMS B B A Y %1% edarston
E Ity R bRy s B o Couldr't Stand The Weather FRS. SP-70608 (A&M) RCA 698
ol | S FPRCIfE o308 CBS 99 | 103 74 | DEF LEPPARD A
e b el 70 | 4 | UITTLE STEVEN Pyromania
A&Mysp_m RCA 898 Voice Of America Mercury 8103081 (Polygram) POL 8.98
: EMI-America ST-17120 CAP 898 100 | 99| 14| £ARL KLUGH
30 | 24 | 35 | JOHN COUGAR MELLENCAMP A 6 |62 | 31| yis A Wihil Thinkig e v |
. pitol ST- CAP .
Riva RVL 7504 (Polygram) POL 8.98 . Atco %0125 WEA 998 o 18l s VAN STEPHENSON
i m| e ads, o | o | e e B 6] | o
" steria al NN
o S - - = Vg 2 BEA 438 102 | 105| 10| VARIOUS ARTISTS
32 | 33| 22| EURYTHMICS 71| 6 | O'BRYAN More Songs From The Original
Rg:cArLl B = 898 BLP 50 Be My Lover Soundtrack Of The Big Chill
; | Capitol ST-12332 CAP 898 BLP4 Motown 6094ML MCA 898
34| 9 | SLADE T o 109| 36| GENE A
@ geep Your Hands Off My Power 6 }s3 |16 'W3E '['} Sl g 103 2 GenesissIS 9
upply i WEA 98
CBS Associated FZ 39336 c8s gm/g S milfmm CBS _ 938 2 | ‘;:I):’S:Co?;\scx
38 | 19 | WANG CHUNG 90 | 3 SOUNDTRACK Star Trek |1l - The Search For
Points On The Curve Streets Of Fire Spoc
Getfen GHS 4004 (Wamer Bros)  WEA 898 MCA 5492 MCA 9.98 Capitol SKBK 12360 CAP 8.98
35 {31 7 ROGER WATER 74 | 5 | ROGER 120| 81| BILLY IDOL
The Pros & Cons Of Hitchhiking The Saga Continues Billy Ido}
Columbia FC 39290 CBS Warner Bros. 1-23975 WEA 898 BLP 13 Chrysalis FV 41377 [%:3)

O Bullets are awarded to those products demonstrating the greatest sales gains this week (Prime Movers). @ Recording Industry Assn. of America seal for sales of 500,000 units (seal indicated by dot). & Recording Industry Assn. of America seal
for sales of 1,000,000 units (seal indicated by triangle).
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Have We Got A

Yearful For You!

INTRODUGING
JOEL WHITBURN’S
MUSIC YEARBOOK 1983
All The Music That Made Last Year’s

Charts In One Book!

For the first time ever, we’ve researched 14 Billboard chart categories for one, com-
prehensive volume on the hottest hits of '83.

It's all here — our regular supplemental updates on each Record Research book,
plus complete 1983 data on six other major Billboard charts.

There’s also a special comprehensive Singles Title Section that lets you compare,
at a glance, a song’s performance on different charts.

So, if you’d like to look deeper into the music America’s been listening to, look into
Joel Whitburn’s new Music Yearbook 1983 — and get a real yearful.

COVERS THESE
REGULAR RECORD
RESEARCH CHART
CATEGORIES. . .

e Hot 100 (Both TOP
POP & POP
ANNUAL formats)

¢ Bubbling Under The
Hot 100

* Country Singles

e Country LPs

* Black Singles

* Black LPs

¢ Adult Contemporary
* Top LPs

DANCE DiS00

SINGLES ARTIST SECTIONS

Six separate artist-by-artist listings cover
every single to hit Billboard’s 1983 ““Hot 100,"
“Bubbling Under The Hot 100,” “Country,"”
“Black,” “Adult Contemporary” and *“Dance/
Disco’” charts. Indicates date record was
first charted, highest position reached, total
weeks charted and much more. SEPARATE
POP ANNUAL SECTION lists in rank order,
by highest position, all singles which peaked
on the “Hot 100” during 1983, along with
complete chart data.

COMPREHENSIVE SINGLES TITLE SECTION

All titles from the six Singles Artist Sections
and the Pop Annual Section are alphabetized
in one master list, with the highest position
each title reached and the corresponding
chart. If a song hit more than one chart, the
chart it ranked highest on is listed first, and
S0 on, SO you can quickly compare a song’s
performance on different charts.

JOEL
_ WHITBURN'S

PLUS 6 Additional
(| Charts We’ve Never
l . Researched Before!

¢ Dance/Disco
|I| o Bubbling Under The
| Top LPs

[[| oJazz LPs
' « Classical LPs
e Inspirational LPs
» Spiritual LPs

CLASMCAL ¥y

THESRATIORAL LTy

T LTI et

ALBUMS ARTIST SECTIONS

Billboard’s “Top LPs,” “Bubbling Under The
Top LPs,” “Country LPs,” “Black LPs,” *Jazz
LPs,” “Classical LPs,” “Inspirational LPs”
and “Spiritual LPs” 1983 charts are covered
in eight distinct sections, each arranged by
artist. Indicated for each album are date first
charted, highest position reached, total
weeks charted and more. New features in the
“Top LPs” Section include a listing of all
“Hot 100" Top 10 singles below the album
from which they came, and symbols to indi-
cate Soundtracks, Re-releases, Mini-Albums,
Early Recordings and seven other album
categories of special interest.

GET YOUR YEARFUL TODAY!

Please send me

0

______ copiesof Joel Whitburn’s
Music Yearbook 1983 @ $24.95 per copy.

[] rd like more information before ordering. Please

send me a brochure.

Postage & Handling................................ $3.00
(Personal checks may delay delivery 4-6 weeks. Foreign customers
please see special rates under “Terms & Conditions."”)

Total: Enclosed is my check or money order for . . ..

Terms & Conditions: Check or money order for full amount in U.S.
dollars must accompany order. Foreign orders add $3.00 per book and
$1.00 per supplement. All Canadian orders must be paid in U.S. dollars.

Name

Record Research Inc.

Address

P.O. Box 200

City

State

Zip S

WWW.americanradiohistorv.com

Menomonee Falls, Wl 53051
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News

Non-Theatrical Titles
Key Video Sales Rise

® Continued from page 1
programming. But full-spectrum
manufacturers are seeing a non-the-
atrical programming boom as well.
Growth for non-movie product this
year has been ‘“tremendous,” says
RCA/Columbia Home Video presi-
dent Rob Blattner. Music and chil-
dren’s programming *‘has gone from
an insignficant part of our business to
a significant factor in our growth,”
he adds.

Indie Vestron Video presents a
similar picture. Non-theatrical sales
have jumped from less than 2% of
the company’s unit volume in 1983 to
around 10%, says vice president of
sales Michael Oliveri—and that’s
with the influence of the high-selling
“Making Michael Jackson’s ‘Thrill-
er’ ™ left out. Though the number of
units sold is good, Oliveri says, the
dollars could be better.

This year's dramatic sales explo-
sion comes on the heels of a great
year, video executives say, with the
boom of 1983 stretching into its sec-
ond year. Movies remain the domi-
nant programming category, and
representatives from all areas of the
business say sales figures are
*“spectacular.”

According to CBS/Fox Video vice
president of business affairs Todd
Leavitt, “basic pictures” were mov-
ing an average 15,000-20,000 units
last year. “That number has doubled
this year,” he claims.

Other home video executives back
up Leavitt’s numbers, agreeing that
sales for basic-issue motion pictures
are now in the range of 35,000 to
40,000 units, while strong titles are
averaging 50,000 units, and many A-
level movies are moving more than
75,000.

Pre-release sales for two recently

released major titles reflect the in-
crease, say manufacturers MCA
Home Video's “‘Scarface” shipped
more than 100,000 units in pre-re-
lease orders, and Embassy Home En-
tertainment’s  “Silkwood” moved
86,000.

The sales increases are coming for
a number of reasons, say manufactur-
ers and distributors, listing a soaring
VCR population and a rapid increase
in the number of video specialty
stores as the two main elements. For
movies, rental remains the dominant
means by which the product gets to
the consumer, and with Paramount
Home Video remaining the only
manufacturer to put out recently-re-
leased product at sale-oriented
prices, that pattern doesn’t appear
likely to change.

Both “‘Scarface” and ‘‘Silkwood”
are priced at $79.95, and even their
manufacturers admit that the vast
majority of units sold went into rent -
al inventories, not consumers’ handgs.
In addition to the increase in the
number of stores, manufacturers and
distributors say that specialty outlets
are buying more copies of major titles
for their rental libraries.

What it all adds up to is “‘a bigger
rental pipeline,” says Embassy Home
Entertainment distribution president
Reg Childs. But the behavior of chil-
dren’s and music product, though
they hold a small share, show a sharp
increase in consumer purchasing of
prerecorded videc product.

Such a trend is especially strong
with children’s product, says Ingram
Book Co. vice president of video
Joani Lehman. Lehman sees consum-
er behavior patterns altering with the
increase in importance of the new
product lines.

National ‘Gift’ Push Off
As Labels Halt Payments

® Continued from page 1

According to informed sources,
CBS Records, the only label to in-
voice the full cent separately, is no
longer making this charge, effective
last week. At presstime, it could not
be learned if other labels had acted
similarly. However, it’s known that
two funding labels, PolyGram and
RCA, apparently prefer continuing
the “accrual” system of quarterly
payments instead of being called
upon to make contributions on a
**project by project” basis.

Participating labels evidently made
their last institutional funding contri-
butions for the quarter ending March
31, although the WEA and Capitol
labels actually ended their payments
at the end of 1983.

According to Mickey Granberg,
executive director of NARM, manu-
facturers are ‘“‘eager” to participate
financially in “‘Gift of Music” ideas
on a “project by project” basis and
have indicated to her that, internally,
increased ad dollars would be as-
signed by them to promote the
campaign.

Granberg, who notes that current
resources can fund projects well into
1985, says that further emphasis on
consumer awareness of the “Gift of
Music” push centers on a three-fold
approach: promotion by NARM’s
regular merchadiser members; reach-
ing out to other industry organiza-
tions, such as ASCAP, BMI and
NARM, among others; and contin-
ued use of the “Gift of Music” slogan
and logo by manufacturers in ads and
on album product.

Granberg says the basic “Gift”
concept, first launched with great
fanfare at the 1980 NARM conven-
tion, still has much to offer the indus-
try. As an example, she points to a
study by Street Pulse indicating
strong consumer identification of the
“Gift of Music” logo with prerecord-
ed music (Billboard, June 16).

As for the institutional campaign,
some $500,00 in funds was used late
last fall for a campaign in Los Ange-
les. Crucial to whether a national
campaign would be mounted, it gen-
erally achieved its goal of increasing
consumer spending on the industry’s
product. But it failed to firmly estab-
lish justification for expending mil-
lions of dollars on a national

program.

E. b 4
We call them “instant Album Co-
vers”. We have 39 in full color
(scenic views, graphic designs, reli-
gious, etc.) which can be imprinted
with your own artist and title (&
photo if you wish) at a fraction of
the cost of a custom cover. (Of
course we aiso do custom covers.)

Lee-Myles Assoc.,Tnc.

A 160 East 56th Street Dept. N2
@ NYC,NY 10022 Tel: 758-3232

Serving the graphic aeeds of the music Industry since 1952,
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= I 4 Title RIAA | Cassettes, | Country LP 3 I ] Title RiAA | Cassettes,| Country LP
= Suggested - | S| = Label, No. (Dist. Label) Dist. Co.  {Synibols| 8 Track Chart = = Label, No. (Dist. Labef) Dist. Co.  [Symhois| 8 Track Chart
x (5 List 4 TRANSFER
583 prics 11| 4 | ALCATRAZZ 168 | 147) 25 | MMM
22| g wmsr LP. | Bigck P Rocshire XR 22020 (MCA) MCA 8.98 Atlantic 80104 WEA 838
= 17y 2 Title RIAA | Cassettes, | country LP 169 |156| 8 PAT METHENY
= S| = Label, No. (Dist. Label) Dist. Co. Symbols{ 8 Track Chart 137 102 | 20 ?Wl(l;HT TWILLEY Rejaicing
unge ECM 1-25006 (Warner Bros.) WEA 9.98
EMI-America ST-17107 CAP 8.98 |
TN S IBETERBASON, 170|171 32 | WILLIE NELSON [ ]
Three Of A Perfect Pair 138 (143 | 29 | DAZZ BAND Without A Song
Warner Bros. 1-25071 WEA 8.98 Joystick - Columbia FC 39110 CBS CLP 4
107 | 100 14| HAGAR, SCHON, AARONSON, Motown 6084 ML MCA 88 | BIPH T 1 l176| 4 [TRuss BALLARD
SHRIEVE
Through The Fire 139)1167 2 | RUN - DS Russ Ballard 558
Geffen GHS 4023 (Warner Bros)  WEA 8.98 Prl:)[:né PRO 1202 IND 8.98 BLP 14 EMI-America ST-17108 CAP i
w 172 [175] 4 LEE GREENWOOD
114 5 | BANANARAMA 140 |140| 6 | ATLANTA You've Got A Good Love Comin’
Bananarama Pictures MCA 5488 MCA 898 | CLP70
London 820036-1 (Polygram) POL 8.98 MCA 5463 MCA 8.98 CLP 10 s 17l 2o agcies
109 | 107| 12| PAUL YOUNG 146! 5 | DUKE JUPITER Balls To The Wall
":‘? P?fleérc - oBs White Knuckle Ride Portrait BFR 39241 (Epic) CBS
Oumbia Morocco 6097CL (Motown) MCA 8.98 184| 3 FACE TO FACE
110 [ 116 34 | JAMES INGRAM 186| 2 | EDDY GRANT Face To Face
It's Your Night Going For Broke Portrait BFE 38857 (Epic) CBS
Q-West 1-23970 (Warner Bros) WEA 8.98 BLP 37 Portrait FR 39261 (Epic) 8BS @ HUEY LEWIS AND THE NEWS
117| 4 HANK WILLIAMS, JR, A m Picture This
@ Major Moves L3 | Alg e 2{5”23{,, Chrysalis Fv41340 CBS
Warner/Curb 1-25088 WEA = 8.98 CLP 6 Pasha/CBS BFZ 38443 8BS 176 1178 4 GARY MOORE
Victims Of The Future
112 fansf €01 SoOREIONS Uy RGN LU “ Mirage 90154 (Atco) WEA 8.98
Mercury SRM 14039 (Polygram) POL 8.98 Riva RVL7501 (Polygram) POL 8.98 @ RAtTtT
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115 | 88 | 33| DARYL HALL & JOHN OATES A 147 149 4 TON! TENNILLE Atlantic 80035 WEA 8.98
Rock "N’ Soul, Part 1 Hore Tan vou ow WA 898 190| 2 | RED RIDER
RCA CPL1-4858 RCA 9.98 Mirage 90162 (Atco) : Breaking Curfew . -
116 | 124|109 DURAN DURAN A 1= [ 11 [ GERRRERINSTON Capitol ST-12317 LAF :
io 181 | 187 | 25 | ORIGINAL BROADWAY CAST
Capitol ST-12211 CAP 898 Windham Hill WH 1012 (A&M) RCA 9.98 ats
Geffen GHS 2017 Bros, WEA 16.98
17 | 121/ 72 | puRan ouma ® 152 4 | LATOYA JACKSON o2 Lo 2 Ri) ;:4 017 (Warner Bros)
ca‘L'.?o'n' ST CAP 898 Private | BFZ 39361 (Epic) £8s Signals 898
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New Sensations Slide It In 183 {148 33 | EDDIE MURPHY
RCA AFL1-4998 RCA 898 Geffen GHS 4018 (Warner Bros)  WEA 898 Comedian -
129| 7 | SERGIO MENDES 151 [157) 7 | ULTRAVOX @89 fg:;’:'&tmis =
Gt Chiysas FV 41459 cBs A Special Part Of Me
ASMESE 108 RCA 838 - Caunbia FC38718 cBS
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Don't Stop Kihntagious
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122 [ 123/ 30 | L2 o U ey TR Lt e LS 191 2 | MICHAEL JACKSON & THE
Under A Biood Red Sky The Poet Ii 187 e
island 90127 (Atco) WEA 598 Beverly Glen BF 10003 IND 8.98 BLP 23 14 Greatest Hits
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Bar-Kays

Berlin

Big Country

Bon Jovi

David Bowie

Laura Branig:

Peabo Bryson ...

Cameo Roger Glover,.

Irene Cara 114 Go Go's.

Tony Carey. 97 Eddie Grant

Cars 5 Lee Gr d

Change 160 Hagar, Schon, Aaronsen Shriev
Chicago 25 Daryt Hall & John Dates ..
Stanley Clarke 191 Herbia Hancock..

00| COCK e ety e ey e g 133 Human League ...

Phil Collins. 179 Icicle Works

Crusaders. 156 LT R —

Patti LaBelle

Orion The Hunter:
Jeffrey Osborne..
Alan Parsons Pro
Teddy Pendergrass.

Pink Floyd

Laid Back

Steve Perry.

Pointer Sisters

Cyndi Lauper Police ......

Huey Lewis & The News Pretenders

Little Steven Prince.........

Nick Lowe 161 Psychedelic Furs 44

Madonna 20 Queen 126
hattan Transfer 168 Quiet Riot ..o 143

Branford Marsalis.. » REM 27

Wynton Marsali Ratt 2,177

Johnny Mathis.. Red Rider .. ... 180

Christine McVie Lou Reed 118
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Smiths 199
SOUNDTRACKS:
Against All Odds............cooooiciicinnn 87

Beat Street
Big Chilt.
Breakin‘

Van Halen
Luther Vandross -
Stevie Ray Vaughan & Double Trouble__. 63
Wang Chung

Roger Waters.

Foolloose =
Hard To Hold Rlck Spnngﬁeld

tndiana Jones And The Tempie

0f Doom.....
Star Trek |11-The Search For Spoc
Streets Of Fire
This 1s Spinal Tap

Deniece Williams....
Hank Williams, J
George Winston.
Bobby Womack .
Weird AJ Yankovic..
Yarbrough & Peoptes..

Yes.
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ALL-STAR PACKAGE

Sampler Album For
Martell Foundation

By PAUL GREIN

LOS ANGELES—Fourteen top
artists, including Michael Jackson,
Paul McCartney, Billy Joel, the Po-
lice and Olivia Newton-John, have
donated recent hit tracks to a forth-
coming sampler album titled “Let’s
Beat It.” Proceeds from the album
will be contributed to the T.J. Mar-
tell Foundation for leukemia and
cancer research.

The album, listing at $8.99, will be
marketed in North America by K-tel,
with CBS distributing it in other ter-
ritories around the world. CBS is not
taking any distribution or pressing
fees for its work on the album, ac-
cording to Tony Martell, vice presi-
dent and general manager of CBS
Associated Labels, who adds that
Shorewood Packaging is making the
album jacket at cost.

“It’s as close to total profit as you
can get,” says Martell, who notes
that all of the artists and almost all of
the labels and publishers involved are
contributing their services.

David Milner, vice president of
product development for K-tel Inter-
national in Minneapolis, says the al-
bum will have an ad budget in excess
of $1 million. “It will be K-tel’s big-

. gest budget of the year for any single

album,” he says. “We’re planning ex-
tensive television promotion starting
the first week of August.”

Milner adds that the record will be
distributed to more than 20,000 retail
stores starting in July. He says that
after “‘a goodly amount of time,” the
album will be sold through mail
order.

Milner also notes that K-tel will be
paying a ‘‘substantial” amount of
money to the Martell Foundation.
“Obviously we’ll incur costs,” he
says, ‘“but more royalties will be con-
tributed to this album than any al-
bum we’ve ever marketed.”

U.S. Plant Puts

NEW YORK—After a series of
delays, Digital Images has put its
plans for Compact Disc manufacture
on “indefinite hold.”

David Drake, president of the en-
terprise, blames the failure of Philips
in Holland to supply his company
with interim mastering and stamper
service for the decision. Tapes had al-
ready been sent to Holland when
Philips said it would not meet service
commitments, Drake adds.

The company, based in Sterling,
Va., had intended to begin produc-
tion on a test basis this spring, using
imported stampers and vendor-
housed presses, as it implemented

All but one of the 14 songs on the
single-disk sampler were top 10 pop
hits, including Jackson’s ‘“Human
Nature,” Jackson & McCartney’s
“Say Say Say,” Joel's “Tell Her
About It,” Newton-John’s “Twist of
Fate,” Cyndi Lauper’s “Girls Just
Want To Have Fun,” Journey’s
“Separate Ways” and Daryl Hall and
John Oates’ “Maneater.”

Also included are the Police’s “Ev-
ery Breath You Take,” Pat Benatar’s
“Love Is A Battlefield,” the Cars’
“You Might Think,” Men At Work’s
“Down Under,” Asia’s “Heat of the
Moment” and Quiet Riot’s “Cum On
Feel The Noize.”

The only non-top 10 hit on the al-
bum is Dan Fogelberg’s “The Lan-
guage of Love,” and even that was a
substantial hit.

Martel notes that he originally ex-
pected that Jackson would be repre-
sented by “Beat It,” hence the title of
the album. “We thought we were go-
ing to get that one,” he says. “But
then Michael arranged with the Rea-
gans for ‘Beat It’ to be used in the
fight against drunk driving, and he
didn’t think it would be appropriate
to lend it so quickly to something
else.”

Martel adds that Jackson contrib-
uted a substantial six-figure sum as
part of ongoing support for a planned
Michael Jackson Research Center at
Mt. Sinai. Like the Neil Bogart Lab-
oratory at the Univ. of Southern Cal-
ifornia, the Jackson Center will be a
division of the T.J. Martell
Foundation.

T.J. Martell, Tony Martell’s son,
died in April, 1975, at the age of 19.
Martell set up the foundation later
that year. “The money we raise befits
the memory of T.J. and all those
brave souls who struggle against leu-
kemia and cancer,” Martell says.

CDs On Hold

manufacturing capability in its own
plant. This has now been stalled.

Digital Images originally promised
production last fall, a target date
pushed back several times. If it had
met its most recent launch goal, it
would have become the first Ameri-
can facility to produce CDs. The
Sony/CBS facility in Terre Haute,
Ind., is scheduled to go on line this
fall.

Drake says he is unhappy that he
caused “some disruption” to labels to
whom early CD production had been
promised. “We are trying to make
amends,” he says.

1S HOROWITZ

Jetco Steps Up Target Service

0s ANGELES—Record/tape
topper John Farr of Jetco, the in-
house Target division, has assumed
control of the remaining 49 Target
departments, about 2%, months
ahead of schedule.

Farr explains that immediately
upon learning of the acquisition by
Handleman of Pickwick, which was
serving those stores in eight upper
Midwest and Western states, and
hearing of rumored service cutoffs by
major distributors to Pickwick, he
notified Jim Moran, Pickwick rack
president, that he would go direct
from his own warehouses.

Jetco is now serving 210 Target

stores in 22 states from warehouses
here and in Indianapolis, Minneapo-
lis and Little Rock. Target, a major
discount department store chain, ini-
tiated in-house service under Farr’s
direction in January, 1983.

In addition to records, tapes and
accessories, Jetco ships prerecorded
videocassettes nationally. Each store
stocks approximately 70 titles for sale
only.

Jetco has just initiated a Compact
Disc introductory test in 16 Denver-
area stores, with a selection of 150 ti-
tles in each store. In addition, Tar-
get’s hardware departments in those
outlets have started stocking CD
playback units.

"Virgin Records will return to the U.S. in September.
Group chief Richard Branson says that the label’s first at-
tempt in the U.S. came “a little too soon. Our bands start-
ed to happen in American almost the day we pulled out.”
Those acts include Culture Club, China Crisis, Simple
Minds and Human League. Branson is now looking for
distribution by a major.

An established record/tape/accessories chain moves its
base to Sausalito, Calif., in August, when Mary Ann Lev-
itt opens new headquarters there for the Record Shop
mall-oriented chain. The one-time RCA Records creative
executive acquired the chain about three years ago and
had operated from a Minneapolis suburban address . ..
Herron, the British firm which recently entered the U.S.
video market through its acquisition of Media Home En-
tertainment, is eyeing Sound Video Unlimited. When que-
ried, Noel Gimbel, the Chicagoan who founded the rec-
ord/home video empire that now has six branches
cross-country, stated that the two are conferring over the
possibility ... Speaking of Gimbel, comment from the
NARM board after his first meeting as chairman was
most complimentary. Board members-were a bit surprised
when their meeting with the RIA A board turned out to be
merely a luncheon get-together.

Watch for a new stock offering from a firm headed by a
longtime marketing/promotion executive and several
rock legends . .. Conway Twitty worked out a deal with
Dancer, Fitzgerald & Sample, Royal Crown Cola’s ad
agency, whereby the bottler will provide discounted cou-
pons to get into Twitty City, the singer’s Music City
manse . . . Many standards in kidisk lines will be revived
when CBS debuts “Storybreak,” a Saturday morning vid-
eo series based on children’s literature . . . Tandy Corp.,
parent of the Radio Shack chain, is pondering a direct-to-
the-consumer pitch on computer hardware and software
via direct mail.

Judge Nichola Bua has calendared the trial start of the
consolidated actions by a number of accounts across the
U.S., charging the majors with discriminatory practices,
for Oct. 1. The Chicago Federal District Judge is tempo-
rarily delaying notices to possible class members regard-
ing the trial until the Seventh Circuit Court of Appeals
hears a motion by the defendants who wish to kayo the
consolidated actions, permitted by Judge Bua . .. Track
erred. The Jay Lasker soiree for the City of Hope is July
18 at the Century Plaza ... More layoffs in the home
computer biz. ActiVision reportedly lopped off another
30.

Is the CBS Carrollton plant the world’s largest record
manufacturing and duplicating facility? Its roof covers
more than 25 acres. Plant employs 2,100-plus over three
shifts . . . Track accolades Warner Bros. Records for its

AIRLINE SERVICES THRIVING

InsideTrack

insert in the forthcoming “Shout” album by Devo, bally-
hooing the act’s long-form “We’re All Devo” on Sony
Video ... The U.S. Supreme Court ruled last week that
the FCC has exclusive authority to regulate the content of
broadcast material, blocking the state of Oklahoma’s at-
tempt to halt wine commercials from cable programs ori-
ginating out of state in Capital Cities Cable vs. Crisp . . .
The sultan of schlock, Manny Wells, beaming over
daughter, Andrea Dawn, announcing her engagement to
attorney Alan Tresser.

Richard Sarbin Associates, the New York firm han-
dling Marshall Crenshaw, has recruited Any Trouble for
global management. Unsigned folk trio the Washington
Squares have pacted with American Talent International
and appear a good bet for Johnny Carson’s “Tonight
Show” in July . . . Word from LaCosta, where the VSDA
biggies sequestered with more than a dozen studio reps, is
that discussion got into First Sale. Repping retailers were
Frank Barnako, Weston Nishimura, John Pough and Ar-
thur Morowitz, along with executive director Mickey
Granberg ... All That Glitters: BMI president Ed
Cramer got only limited Z’s Tuesday (19) night as he
boarded a S a.m. flight to D.C. after the BMI awards bash
to speak an allotted five minutes to senators in an effort to
defeat the proposed jukebox bill that would change the
system of operator royalty payments (separate story, page
6) ... Top contenders for the Chappell buyout remain
Sam Lefrak’s Entertainment Co., current Chappell man-
agement and Freddy Bienstock.

Jem will release keyboardist Patrick Moraz’s solo al-
bum “Time Code” in the U.S., while PolyGram has it
abroad. Outing has one cut featuring a vocal by Kitty
Bruce, the late comedian Lenny Bruce’s offspring ...
Gary (“Doonesbury””) Trudeau has teamed with Eliza-
beth Swados, who musicked his Broadway musical, for
“Rap Master Ronnie,” a presidential spoof due on Silver
Screen Records ... Track lauds the marketing crew at
Terry Woodward’s Disk Jockey stores, who obtained a
list of all gold records, created stickers for same, and held
a special “Gold Records” sale in the chain during June.

RCA has obtained a temporary restraining order
against Nickelodeon Records to block the sale of its al-
bum “Ronald Reagan Reads Stories From The Old Tes-
tament” (Billboard, June 9). The narration on the Nickel-
odeon album was taken from RCA’s “Tales Of The Great
Book,” released in 1959. RCA filed with the Chicago Dis-
trict Court on the basis of contract infringement, referring
to Reagan’s 1954 recording contract. Nickelodeon has
complied with the order, and its principals appear in court
in Chicago on Monday (25) to challenge the decision.

Edited by JOHN SIPPEL

Programmers Keep Music Flying

By JOHN SIPPEL

LOS ANGELES—A half billion
or so airline passengers are exposed
to more than 1,200 hours of different
audio music programming in a year,
according to statistics compiled by
the Airline Entertainment Assn.

The association, composed of air-

BMA Meeting
Set For Sept.

NEW YORK—The Black Music
Assn.’s sixth annual conference is
slated for Sept. 20-23 at Washing-
ton’s Hyatt Regency Hotel. This
year’s theme is “The Politics & Eco-
nomics Of Black Music.”

A special feature of the conference
will be a meeting on Capitol Hill be-
tween members of the Congressional
Black Caucus and the black music
community.

According to BMA executive di-
rector George Ware, among the top-
ics to be discussed are the state of
black independent labels, the com-
plaints of the black concert promot-
er, the relationship of South Africa to
the American recording industry and
opportunities for new artists.

James Brown will be saluted on
Sept. 23 at Washington’s Convention
Center. Previous BMA honorees
were Count Basie and Miles Davis.
For more information, write the
BMA at 1500 Locust St., Philadel-
phia, Pa. 19102.
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line executivésin programming activ-
ity during flights and vendors who
provide such audio and audio/visual
fare, further estimates that on flights
providing audio only, 95% of North
American travelers use their head-
sets, while the ratio drops to 78% on
international flights. The study—to
which 24 airlines, believed to repre-
sent 25% of the industry, respond-
ed—shows that 52% of passengers
use headsets on flights providing au-
dio/movie service on North Ameri-
can flights, while 82.5% listen and
watch on international flights.

All four major programming ser-
vices—Music In The Air, In Flight
Services, In-Flight Audio and Avi-
com—provide printed programs,
which carry artist, song title, label,
album title and number for each mu-
sic selection. All report *‘excellent”
service from all labels with the excep-
tion of Avicom, whose director Cin-
dy Traver explains that her firm’s
principal thrust is the sale of hard-
ware for audio playback, while pro-
viding audio programming is a com-
plementary service.

Bill Stewart of Music In The Air,
John Chinn of In Flight Services and
Marcy Beaubelle of In-Flight Audio
work with time lags varying from
three weeks to two months. They fre-
quently meet personally and commu-
nicate by phone and mail with per-
sons at their carriers responsible for
audio programming. Instructions
from airlines vary from very specific,
wherein a series of musical selections

might highlight a new flight pattern
of cities or a customized Japanese
language-music program to care for
new passenger needs, to broad, with
“jazz” or “folk” the succinct
recommendations.

Around the Christmas holidays,
some carriers might include a chil-
dren’s channel, Stewart says, and sev-
eral programmers note a greater
number of rock channels in the sum-
mer, when more young people are
flying. The four program executives
estimate that between 80% and 90%
of audio programming is recorded
music.

Music In The Air often uses out-
side hosts from radio, among them
Don Crowley of WDAF Kansas City
and local personalities Harry New-
man of KLAC, J.J. Johnson of
KDAY and Jim Lang of KMPC.
Chinn, based in New York, uses Vy
Higgensen and Rob Crocker, both
New York air personalities, for r&b
and Latin programming. Beaubelle,
based in North Hollywood, often
hires Laura-Lee of KKGO and Doug
Ordunio of KFAC.

All airline programmers stress that
recorded music is protected against
theft and copying, on both the old
cylinder type of playback and the
new cassette playback systems,
which utilize either a speed that
makes play on a normal deck impos-
sible or positioning of the tracks in
such a way as to make reproduction
impossible on home equipment.
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THURSDAY, JULY 5TH:
9:00am- 5:30pm Convention Registration

10:00am- 6:00pm

6:00pm- 8:00pm
8:00pm-?7??

“STRATEGEM”’
All-day workshop designed and
conducted by Radio’'s Top Talent

Welcoming Cocktail Reception
Hospitality Suites

FRIDAY, JULY 6TH:

9:00am- 9:30am
9:30am-10:00am
10:00am- 11:45am

11:45am- 1:15pm
1:15pm- 2:15pm

1:15pm- 2:15pm

Convention Registration
Continental Breakfast
“BATTERIES NOT INCLUDED”
Dr. Arthur Harkins, Futurist
Lunch Break
“WHAT DO YOU DO NOW?”
Moderator: Tom Shovan, Hitmakers
Panelists: Daniel Glass
Chrysalis Records
Eric Stenberg
KPKE, Denver
“WE’'VE MET THE
COMPETITION &
THEY'RE NOT COUNTRY"”

Moderator: Bob Cole
WMZQ, Washington

Panelists: Joe Casey, CBS Records
Joe Wade Formicola

BILLBOARD’S
RADIO PROGRAMMING CONVENTION
JULY 5-7, 1984
LOEW’S LENFANT PLAZA HOTEL
WASHINGTON, D.C.

3:30pm- 3:45pm
3:45pm- 4:45pm

Break
“AM ONLY”

12:15pm- 4:00pm

4:00pm- 4:15pm
4:15pm- 5:15pm

4:15pm- 5:15pm

5:15pm- 5:30pm
5:30pm- 6:30pm

BILLBOARD RADIO
AWARDS BANQUET
Nominees listed in the
June 23rd issue of Billboard
Break
“THE KISS STORY”
Moderator: Chris Conway
KIIS-FM, Los Angeles
Gerry DeFrancesco
KIIS-FM, Los Angeles
Barry Mayo
WRKS, New York
Sunny Joe White
WXKS, Boston
““NO STRINGS ATTACHED”
Moderator: Mike Harrison

KMET, Los Angeles
Panelists: Jim Corby

Eisamen, Johns & Law

Barry Knittle

ASCAP

Harvey Leeds

Epic Records

Panelists:

Break
RAB “THE GREAT SALES
FACE OFF”

Moderator: Danny Flamberg
Radio Advertising Bureau

LS RE Moderator: Ed Shane Panelists: Randy Kabrick
ESE;'T\YII?”":“ Shane Media Services WAVA, Washington
i 'n_g on Panelists: Randy Michaels Gary Wright
%z:/rvr\)llvl\\;lvagiltt it WLW, Cincinnati Radio Advertising Bureau
IaiC 3:45am- 4:45pm ‘“WHAT RESEARCH CAN'T DO 5:30pm- 6:30pm “THE ZOOKEEPERS
Moon Mullins FOR YOU” HANDBOOK”
_ ORI ey Moderator: Marty Greenberg Moderator: Bob Collins
2:15pm- 2:30pm Break ’ Duffy Broadcasting WGN, Chicago
. . 1] ’
2:30pm- 3:30pm “BACK TO BASICS Panelists: Al Anderson Panelists: Carol Ford
Moderator: Steve Smith WPIX, New York WDMT, Cleveland
The Album Network Tom Birch Don Imus
Panelists: Don Davis Birch Radio WNBC, New York
DC101, Washington Sheila Chlanda Robert W. Morgan
Bobby Hattrick Columbia Records KMGG, Los Angeles
ggb Hattr'lgkt'o . 4:45pm- 5:30pm Break 6:30pm- 6:45pm Break
mmunica ion 5:30pm- 7:30pm “BILLBOARD’S HOT 100 & 6:450m- 8:15p0m “BILLBOARD'S BLACK
Charlie Kendall AC CHART METHODOLOGY CHART METHODOLOGY
UINSHENCIALIL UNCOVERED” UNCOVERED”
Jim McKean Moderator: Tom Noonan Moderator: Mike Mongiovi
Columbia Records Billboard Magazine Billboard Magazine
Jeft P°"g°k o Panelists: Marty Feely Panelists: Scotty Andrews
Pollack Communications Billboard Magazine WVEE, Atlanta
Brian Taylor Mike Martucci Howard A
pplebaum
KQDS, Duluth Columbia Records Kemp Mill
2:30pm- 3:30pm “TURNING POINT”’ Mike Mongiovi Tom Noonan
Moderator: Joe Loris Billboard Magazine Billboard Magazine
Impact Steve Resnick Ernie Singleton
Panelists: Cody Anderson A&M Records MCA Records
WDAS-FM, 7:30pm-727? Hospitality Suites George Ware
Philadelphia Black Music Association
Mary Lou Badeaux S AAL o 6:45pm- 8:15pm “BILLBOARD’S COUNTRY
Warner Bros. 9:00am- 5:30pm Convention Registration CHART METHODOLOGY
Records 9:30am-10:00am Continental Breakfast UNCOVERED”
Hardy J.Lang 10:00am-11:45am “WHAT’S NEXT?” Moderator: Don Kamerer
WPLZ, Petersburg Moderator: Rollye Bornstein Billboard Magazine
Barry Mayo Billboard Magazine Panelists: Craig Applequist
WRKS, New York Panelists: Charlie Murdock CBS Records
Barry Richards Murdock Productions Marty Feely
WAIL/WYAT, 10:00am-11:45am ““THE DAY RADIO DIED: Billboard Magazine
New Orleans A DECADE LATER” Rob Parrish
Moderator: Jim Wood Country Music
Malrite Communications Association
2:30pm- 3:30pm “BEYOND THE PLAYLIST” Panelists: Polly Anthony Tom Phifer
Moderator: Mike McVay Epic, Portrait & KRMD, Shreveport
McVay Media Associated Labels 8:15pm-27772 Hospitality Suites
Panelists: Bonnie Goldner Donna Halper .
RCA Records Donna Halper & SUNDAY, JULY 81;“.
Associates 11:00am- 1:00pm ‘“‘NETWORK &
Dene Hallam SYNDICATION FAIR”
KUDL, Kansas City Lee Masters
KWEN. Tulsa Browse through the current Network
HughHeller 7 and Syndication offerings. A panel of
Heller Corporation 11:45am-12:15pm Awards Reception Network and Syndication represent-
Dan Vallie atives will take place from 12:00pm

panelists are subject to change, additional panelists to be confirmed
— REGISTRATION — — — — — — — — — —

O $300.00 REGULAR REGISTRATION Mail completed form to: Kris Sofley

. 5 : . .
Cancellations may be made prior to June 7th. [984. All Cancellations must be in writing meoa':d S_Radlo Prog'_'ammmg Convention
and are subject to a 10% cancellation fee. Registration substitutions may be made after 9107 Wilshire Blvd., Suite 700

June 7th. Registration fee does not include hotel accommodations or airfare. Beverly Hills, California 90210 U.S.A.

E Z Communications

O $150.00 PANELISTS REGISTRATION
| am paying by O check in the amount of $
O Visa/Mastercard [ Diners Club

to 1:00pm

[ am paying by 3 American Express

Account number:

expiration date: Cardholders signature:

For information on travel | LAST NAME: FIRST NAME:
and hotel arrangements,
please contact: TITLE: COMPANY:
Kris Sofley at
ADDRESS: CITY:
(213) 273-7040.
STATE: ZIP CODE: AREA CODE: PHONE NUMBER:

BRPCD

Billboard
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