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NO VIOLENCE IN K.C.

Jacksons’ Tour
Starts Smoothly

By PAUL GREIN

KANSAS CITY—The 130 em-
ployees who are traveling with the
Jacksons® *“*Victory™ tour moved on
to Dallas Monday (9) after seeing the
tour get off to a smooth start at Ar-
rowhead Stadium here, July 6-8.

Widespread concern that the con-
certs might be marred by violence
was proved unfounded, though secu-
rity was nearly as tight as it might be
for the visit of a President or a Pope.
Tour promoter Chuck Sullivan says
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VICTORY VETERANS—Michael,
teft, and Jermaine Jackson get a

thrill out of performing together
again. (Photo: Larry Kaplan, Star
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ICEHOUSE. Paving t

he way 1o new U.S. success with the al-
bum, SIDEWALK. Hot on the heels of their Bowie tour and chart

he spent five times as much money
for security as he would for an aver-
age football game.

And the backlash that seemed to
be developing against the tour in the
weeks leading up to the first date ap-
peared to have stopped with the July
5 announcement that the national
mail order system for obtaining tick-
ets was being scrapped.

Additional coverage of the Jack-
sons' opening includes a concert re-
view on page eight and a story on the
local impact in Kansas City, page 40.

But Sullivan says he hasn't ruled
out mail order altogether. “The three
criticisms to our mail order program
were that it was national and not lo-
cal, that the person had to buy at
least four tickets, and that we were
earning funds on other people’s mon-
ey. Mail order itself isn’t something
that anyone’s opposed to,” the pro-
moter says.

“We're looking into a local mail
order under which a person would
(Continued on page 71)
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medium. Page 7.
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hits in Europe. America's quickly getting in slep with the tracks

"Taking The Town," and "Don't Believe Anymore."" SIDEWALK
from ICEHOUSE on the street now from CHRYSALIS Cas-
settes & Records. (FV 41458) (Advertisement)
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MTYV Pacts Stir Reaction
Competitors Alter Vidclip Playlists

By TONY SEIDEMAN

NEW YORK-—Broadcast and ca-
ble tv video clip outlets are beginning
to alter their playlists as they start to
feel the impact of MTV's exclusivity
agreements with record labels. Some
shows are planning to increase signif-
icantly the number of videos by new
artists they play.

The majority of programmers,
however, remain uncertain about the
impact the agreements might have,

or even what labels have signed with
MTV.

Labels listed by the shows as hav-
ing put new product on hold so far
are Geffen, Columbia, Epic and
MCA, with the acts involved includ-
ing Bruce Springsteen, Billy Joel,
Quiet Riot, Night Ranger and Berlin.

At WTBS's “Night Tracks,”
MTV's most widely seen and most
extensive cable competitor, executive
in charge of production Scett Sassa
says that the MTV agreements are

Recording Session Wages Dip

By IS HOROWITZ

NEW YORK-—Record companies paid out $22,348,695 in session wages to
union musicians last year, down more than 17.5% from the 1982 tally of
$27,111,870. It was the sixth consecutive year that wages declined.

The ebbing total comes from reports to the pension and welfare fund of the
American Federation of Musicians and reflects a continuing caution in com-
mitting dollars to creating new product, as well as to an increasing reliance by
U.S. and Canadian labels on material recorded abroad.

Burgeoning domestic sales of recordings produced overseas, particularly
from the U.K. and Australia, are also said by guardians of both the Special
Payments and Music Performance Trust Funds to be significant factars in the
erosion cf contributions from record companies. Contributions to the latter
funds come from levies on the sale of recordings produced under the jurisdic-

tion of the AFM.

* WEA’S CD PRICE REDUCTION is widely viewed by the nation’s one-
stops as the industry’s most positive step yet on behalf of the new digital audio

¢ TOP 40 RADIO continues to thrive in New York and Los Angeles, ac-
cording to the spring Arbitron results. KI1IS is far and away the top station in
Los Angeles, just shy of a 10 share, and Z-100 (WHTZ) has returned to the top
in New York after having slipped somewhat in the previous book. Radio, page

¢ CED VIDEODISKS have been phased out at the CBS plant in Carrollton,
Ga. The move leaves RCA’s Indianapolis plant as the only place in the U.S.
where CED software is still being manufactured. Page 7.

e THE RECORD BAR CHAIN is about to open a separate discount outlet
store, making it one of the few U.S. record/tape chains to take such a step. Re-
cord Bar is also testing its first video-only store. Page 8.

¢ COMPUTER SOFTWARE PRICE CUTS were very much in evidence at
the National Computer Conference last week in Las Vegas. But there were few
technological advances on display. Page 7.

® COPYRIGHT LAWS must be changed if Europe is to ““avoid becoming a
cultural wasteland,” IFPI associate director general Gillian Davies told a meet-
ing of the Council of Europe’s Council for Cultural Cooperation. Page 8.

(Continued on page 69)

THE JUDDS: WYNONNA & NAOMI

sparking a ‘“‘changed philosophy,”
causing his program to pick up vid-
eos from acts far lower on the charts
than it previously aired.

According to Sassa, WTBS will
probably be dipping more deeply into
the **30 to 60 range on the charts,”
and is likely to “start picking up
those songs and playing them on a
higher rotation earlier” as more and
more major tunes go exclusively to
MTV.

Strongly confusing the exclusivity
picture is the unstructured nature of
video clip distribution. “"We don’t
even know which videos have been
made,” says Donna Schwartz of Bob
Banner Productions’ *“Hot,”" a syndi-
cated show that goes to about 70 sta-
tions. Without such knowledge, she
adds, it's hard to tell whether delays
in getting titles are due to production
difficulties or contractual agreements.

Getting videos is most often a mat-
ter of calling up a label’s video pro-
motion department and asking
what's available. From the four la-
bels—CBS, RCA, MCA and Gef-
fen—that have reportedly signed

with MTV, say Schwarz and others,
(Continued on page 69)

.continue to

serve up celicious harmony with the 3rd single from their RCA mini-
LP ... "Blue Nun Cafe". They woke-up radio and the press with their

first (Top 15} single “Had A Dream", and "Mama, He's Crazy" (Top 5)
slarted a (udds-mania at retail, keeping “THE JUDDS: WYN-
ONNA & NAOMI” high on the LP charts! {Advertisement)

(Advertisement)
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Seal division vice president Thomas

Shepard, left, and composer/lyricist Stephen Sondheim, center, discuss

the RCA digital recording of Sondheim’s musical “Sunday In The Park With
George,” while actor Mandy Patinkin looks on.

CBS Halts Production
Of CED Videodisks

By TONY SEIDEMAN

NEW YORK—CBS Inc. has shut
down its Carrollton, Ga. CED video-
disk pressing plant, leaving RCA’s
Indianapolis facility as the only sur-
viving CED software factory in the
uUsS.

Declining demand for CED disks
and increasing demand for record al-
bums were the main reasons for the
shutdown, says CBS. According to
the company, the videodisk facilities
will be converted to record manufac-
turing after the close is complete.

CBS/Fox Video and Vestron Vid-
eo, the Carrollton plant’s main cus-
tomers, say they’ll stay in the CED
business, shifting their production to
RCA.

The Carrollton plant has been op-
erating at a small fraction of its ca-
pacity, says a CBS spokesman, with
production dropping from 5,000
units a week in late 1983 to 1,000 a
week.

Despite the increased production
that will result from the production
shifts, RCA division vice president
Armold Valencia admits, *Clearly,
we're nowhere near our capacity.”
But he says that continuing losses in
videodisk production won’t result in
a quick CED shutdown.

“All of that has been provided for
in the $175 million writeoff,”” Valen-
cia says, refering to the loss that
RCA claimed when it announced the
termination of CED player produc-
tion on April 4.

Even though it will probably be ex-
periencing losses due to the under-

utilization, RCA will continue pro-
ducing videodisks for a three-year
period, says Valencia.

According to CBS, the videodisk
shutdown will bring on a second
quarter writedown of $15.7 million,
to be offset by income of $16.6 mil-
lion from the sales of land near the
company’s headquarters building in
New York.

CBS’s official line is, “Because of
strong demand for CBS records and
tapes, space now devoted to video-
disk manufacturing is needed to in-
crease in-house production and/or
distribution of CBS product lines.”

First half production at Carrollton
of audio disks and cassettes was up
by 54% to 77 million, the company
says. The increase forced CBS to step
away from its =ual policy and utilize
outside manufacuurers. “By freeing
up capactty in the Carrollton plant,
CBS will be able to return to its pre-
ferred course of relying on in-house
manufacturing,” the company says.

At the same time that CBS and
Vestron have shifted their videodisk
production efforts to RCA, MCA
has given over its CED distribution
responsibilities to the format’s
originator.

RCA has purchased all of MCA’s
existing CED inventory, says MCA
Home Video vice president of sales
Jerry Hartman. In the future, MCA
titles will be licensed out to RCA, in-
stead of pressed for and distributed
by MCA, as was the case before CED
was given its corporate death
warrant.

CD Price Cut Pleases One-Stops

Long-Range Impact Of WEA Move Remains Uncertain

By JOHN SIPPEL

LOS ANGELES—While the long-
term effect of WEA’s $2 list price re-
duction for its Compact Discs is un-
clear, the nation’s one-stops generally
view the pricing move as the indus-
try’s most positive step yet on behalf
of the digital audio medium.

A survey of one-stops last week
yielded reactions ranging from that
of Florida’s Jerry Bassin, who hailed
the WEA policy revision as “‘unbe-
lievably fantastic,” to reports of still
tepid fesponse from smaller dealer
customers, such as those offered by
North Carolina’s Joe Voynow and
Oklahoma’s John Rogers. Both
Voynow and Rogers say their small
retail accounts have yet to start
stocking the laser-read disks.

Bassin, by contrast, claims his CD
business progressed in four months
from special orders to a current vol-
ume suggesting “the industry must
adopt it.” Like his subdistribution
peers in other regions, Bassin expects
to slash his price on Compact Discs
by *“a couple of bucks.”

Most one-stops expect to wait sev-
eral weeks before passing along the
cuts, however, indicating that they
hope to recoup the losses taken on

BMI’s Cramer
Hints At Pact
Modification

By BILL HOLLAND

WASHINGTON — Broadcast
Music Inc. (BMI) president Ed
Cramer has responded to a telegram
from National Radio Broadcasters
Assn. (NRBA) president Bernie
Mann offering assistance in solving
an ongoing squabble further compli-
cated by BMI’s new licensing royalty
contract, put in place July 1. Kramer
now hints that while the contract is
ongoing, there still might be room for
modification.

Cramer’s reaction is the first sign
that BMI, which maintains that it
gave broadcasters more than enough
time for negotiation, would budge
from its present new performance
royalty rate or even entertain discus-
sion of the matter. “Just because the
contract is ongoing doesn’t mean
there can’t be modifications if it bene-

(Continued on page 66)

present inventory when WEA made
its surprise announcement of the re-
vised wholesale and list price
structures.

“It’s obviously being sold,” says
Bib Distributing’s Voynow of CD
market response, “but our customers
are not getting calls yet.” Rogers of
Tulsa’s Bill T's contends that his re-
tailers feel the price is still too high,
even in the wake of the WEA move
and recent discount programs from
CBS and RCA. “Our poor people
can’t afford them,” Rogers adds.

Bassin has gone out after hi fi spe-
cialty stores as potential new custom-
ers, adding about a dozen accounts.
“They can sell up to $1,000 worth of

CDs to a person buying a new play-
er,”” Bassin asserts.

Virgil Lugar Jr. of Music Center in
Birmingham started soliciting re-
gional audio stores two weeks ago,
noting that three regional chains in
his area have good potential. He says
cursory talks with those chains indi-
cate that they feel they can move
more hardware if the customer is as-
sured of a ready supply of disks. Bri-
an Harden of Records & Tapes in
Omaha says he has found his best
penetration with CD in audio outlets.

Nova Distributing in Atlanta had
been awaiting a major price decrease,

(Continued on page 66)

National Record Mart Meet
Keys On New Technologies

By FRED GOODMAN

CHAMPION, Pa.—Urging a com-
plete commitment to new software
technologies, manufacturers were out
in force Monday (9) for the opening
session of National Record Mart’s
annual convention (8-11) at the Sev-
en Springs Resort here.

Managers from the Pittsburgh-
based chain’s 75 stores heard keynote
speaker Bob Sherwood, vice presi-
dent of marketing for Columbia Re-
cords, make a plea for greater depth
in video and Compact Disc retailing
and defend CBS’ new exclusivity pact
with MTV. An impromptu panel of
major label representatives cemented
the pitch for new entertainment soft-
ware with a session on CDs.

Citing the recently achieved parity
for cassettes as a sign of shifting con-
sumer taste, Sherwood said that the
push for digital disks will soon be
complemented by mass produced
digital cassettes, adding that cost is
currently the major impediment.

“The cassette has passed the disk
nationwide, and that will continue,”
said Sherwood. “As it becomes more
dominant, the quality will continue
to rise. The next big change will be
digital, and all manufacturers will re-
tool completely. It could be done to-
day, but the cassette would have to
cost $15.”

Currently available product lines,
such as videos and CDs, also received
attention. Noting that CBS is inter-
ested in producing long-form music
videos and recently re-established its

Computer Show Highlights Software Prices

By FAYE ZUCKERMAN

LAS VEGAS—There were few
technological leaps at the National
Computer Conference, held here July
9-11. But further evidence of price
cuts among high-end software firms
was everywhere.

AT&T, rather than the pervasive
IBM, took the highest profile here,
touting new commitments to its
UNIX operating system and pushing
an IBM-compatible personal com-
puter. The company also announced
a joint project with ailing Digital' Re-
search whereby the software firm will
make programs available for the new
computer.

The AT&T/Digital Research an-
nouncement came on Tuesday (10),
during the second day of the confer-
ence here sponsored by various asso-
ciations for the information process-
ing and office automation fields. The
sponsors, the American Federation
of Information Processing Societies
Inc, the Assn. of Computing Ma-

chinery, the Data Processing Man-
agement Assn., the IEEE Computer
Society and the Society for Computer
Simulations, estimated attendance at
90,000. But to most exhibitors, it
seemed like a lot less.

Hayden Software’s Bill Madaras
noted that the show’s popularity,
which once yielded attendance in ex-
cess of 90,000, has been supplanted
by the newer Comdex and SoftCon
shows. “In the early ’80s, the show
attracted many retailers, but now
they go to other shows,” he said.
“*Many of this year’s attendees are
tire kickers.” However, Madaras ob-
served a marked increase in the num-
ber of educators who came by the
Hayden booth.

In addition to educators, the bur-
geoning home computer market took
a higher profile than at previous
shows. According to Apple Comput-
er, sales on the Macintosh are near-
ing 100,000, with 21% of the current
owners said to be using the machine
in the home.

Anticipating a preference for the
18-pound machine to be used for
home purposes was Dilithium Press,
which introduced “PC To Mac And
Back,” a software package enabling
IBM computers and the Apple com-
puter to exchange information. The
communications package will sell for
less than $100.

Additionally, theé North Holly-
wood, Calif firm Intermatrix fea-
tured a combination software pack-
age and telephone set, “MacPhone
TeleManagement System,” for $199.
According to Robert Solomon, chair-
man of the firm, “It gives the com-
puter the opportunity to communi-
cate with outside sources.”

Some 65 third party software ven-
dors displayed Macintosh software at
the Apple booth. Many of these pro-
grams will not ship until the fourth
quarter, a situation that evinced gen-
eral concern that hardware sales may
slow due to the lack of a software
offering.

“It’s a Mexican standoff,” said a

www.americanradiohistorv.com

spokesman for Arrays/Continental
Software, which showed “The Home
Accountant” for the Apple comput-
er. “Some people are not buying the
computer because of the lack of pro-
grams. But so far sales have been
good. We hope that continues.”

To rival the 16/32 bit Macintosh,
NEC and AT&T featured 32-bit ma-
chines pegged to aggressive software
offerings. Digital Research, set back
by IBM’s licensing of an operating
system from competitor Microsoft, is
banking on its slew of software for
the AT&T machine to catapult it
back into the limelight. Company
president John Rowley, however, al-
luded to plans for Macintosh prod-
ucts that “promise to effect a
comeback.”

According to Jack Scanlon, vice
president of Computer Systems for
AT&T Technologies, *“In 1985, an
extensive library of software for
UNIX will be launched. You will see
a move down to the single user and

(Continued on page 66)

video development and production
arm, Sherwood suggested that record
stores should take a far deeper inter-
est in selling video.

“I think video specialty stores may
have peaked,” he said. “Video be-
longs in chain stores and record
stores.”

On CBS'’ recent exclusivity agree-
ment with MTV, Sherwood said his
company needs to make money on

music videos. He maintained that
while the deal may see exposure “cut
back in the short term,” it will be
“much better in the long run.”

“We always planned to make mon-
ey from music videos,” he said. “We

(Continued on page 66)
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CONCERT REVIEW

Jacksons Paint By The Numbers

By PAUL GREIN

KANSAS CITY—What a differ-
ence a day makes.

The first show of the Jacksons’
long-awaited “Victory” tour at this
city’s Arrowhead Stadium, July 6,
was seamless and precise, but dis-
heartingly stiff. Every word in the
show seemed scripted, every word
choreographed. We're told the Jack-
sons rehearsed the show top to bot-
tom 80 times, and it shows: The con-
cert had a practiced, mechanical
quality, and conveyed little sense of
spontaneity or personality.

The second show, while identical
in structure, was much more effec-
tive. It was looser and more fluid,
and drew a dramatically improved
audience response. It had the magic
the first show sorely lacked.

It may be that the Jacksons were
edgy on opening night because of the
unprecedented amount of media at-
tention being focused on the start of
the tour. Perhaps they were demoral-
ized by the backlash that seemed to
be building in the weeks leading up to
the first date. Or maybe after hearing
so much speculation about the dan-
ger of security and crowd control,
they were preoccupied with just get-
ting through the first show without
an incident.

Whatever the reason, the first
show was like a paint-by-numbers
painting: technically precise, but de-
void of inspiration. The second show
signalled a recovery, and suggested
that once the kinks are worked out,
this tour may yet live up to the hype
that has surrounded it from the start.

The highlights of the show, not
surprisingly, are Michael Jackson’s
solo numbers, all of which are staged
with a theatrical flair. Jackson drops

to the floor and rolls onto his side on
anguished ‘‘She’s Out Of My Life,”
and dons a derby and does his trade-
mark moonwalk on *“Billy Jean.” It is
on the latter number that Jackson
seems most completely the all-
around entertainer in the tradition of
Astaire or Garland.

Jackson’s maturation as an artist
in recent years is symbolized when
he’s introducing “Ben,” the sweet,
formulaic pop ballad that was his
first No.l hit in 1972. Midway
through the introduction, Jackson
stops and tells his backing band:
“Hold on...we've been doing this

for years. Why don’t you give me
something new?”” With that, the band
launches into **Human Nature,” the
silky, sinuous ballad that was Jack-
son’s fifth top 10 hit from “Thriller.”

Michael sings lead on all but four
of the songs. Jermaine solos on two
songs and sings one duet with Mi-
chael. Later, all five brothers take
turns singing lead on their biggest hit
together, “I'll Be There.”

The Jacksons and their six-man
band give several of the songs a more
muscular edge than they possess on

(Continued on page 40}

Record Bar Branching Out:
Discount Outlet, Video

By JOHN SIPPEL

LOS ANGELES — The Record
Bar is about to become one of the few
major U.S. record/tape chains to
open a separate discount outlét store
and is testing its first video-only retail
unit. In addition, the Bergman family
firm expects to consolidate its posi-
tion as the nation’s second largest
chain by year’s end, when it will have
164 outlets.

Ralph King, senior vice president,
marketing, confirms that the first
Record Bar Outlet discount store
opens Aug. 1 at the Bay Area Outlet
Mall in Clearwater, Fla. The 2,400
square foot test store is equidistant
from the Tampa and St. Petersburg
Bar locations. King and the chain’s
Jackie Stillman report that the store
will emphasize bargain merchandise.

Stillman says the outlet location
will carry “‘a normal catalog inven-
tory and best-selling album selec-

tion,” probably selling $8.98s at
$7.99.

The first video-only Bar outlet,
called Tracks’ Video after the giant
Tracks’ store in nearby Norfolk,
opened July 1 in Virginia Beach. The
1,000 square foot outlet is in a strip
center. Michael Vassen, director of
marketing, who oversaw the opening,
could not be reached for more de-
tails. The Bergmans recently opened
their own video software wholesaling
operations, MidAmerica, at their
home base in Durham, N.C.

The Record Bar is also initiating a
major change in its mall store fronts,
featuring black Plexiglas and gray
laminate decor, according to design
and construction chief Chip Cappel-
letti. The chain is utilizing a new cost
economy in custom furnishing stores
by furnishing multiple units, opening
five stores in this case.

IFPI Calls For European Copyright Changes

LONDON—The key message of a
new International Federation of Pho-
nogram & Videogram Producers
(IFPI) initiative within the fight
against piracy and for compensation
for private copying is: “If Europe is
to both benefit from the new technol-
ogy and avoid becoming a cultural
wasteland in a very short time, it
must embark immediately on a wide-
ranging and forward-looking revision
of its copyright laws.”

That theme was underlined by Gil-
lian Davies, IFPI associate director

quarter.

quarter of 1983.

said.

holders of record Aug. 22.
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CBS Profits Rise Again

NEW YORK—Bouyed by strong album sales for Michael Jackson,
Bruce Springsteen and the Jacksons, the CBS Records Group has report-
ed record second quarter profits on a revenue increase of 10%

The Group, bolstered further by the “ongoing success” of the “Foot-
3 loose” soundtrack and releases by Cyndi Lauper, Steve Perry, Culture
Club and Billy Joel, saw profits jump 20%, to $30.5 million from $25.5
million in the same period last year. Revenues for the division also
climbed, to $305.3 million from $277.4 million in the comparable 1983

Overall, CBS Inc. reported a 51% increase in second quarter profits on
a record $88.5 millien, up from $58.7 million a year earlier. Revenues in
the period grew 16%, to $1.22 billion from $1.05 billion in the second

The shipment of two million units of ‘e Jacksons’ **Victory,” coupled
with vigorous sales of Michael Jackson’s “Thriller” album, played key
roles in the performance of the division. CBS also said that a land sale of
property adjacent to the company’s headquarters here—resulting in a
post-tax gain of $16.6 million—was largely offset by the discontinuance
of the company’s videodisk operation (separate story, page 7). Post-tax
loss from the second quarter shutdown was $15.7 million, the company

The CBS board, in a related development, has declared a cash dividend
of 70 cents per share on CBS common stock, payable Sept. 12 to share-

general, at a meeting on copyright
and cultural policy, part of the Coun-
cil of Europe’s Council for Cultural
Cooperation gathering late June in
Brussels. The event was attended by
government representatives from
most of the 21 member states of the
Council of Europe, along with inter-
national copyright experts.

Davies’ contribution ended with a
call for tougher action against the pi-
racy of sound and video recordings
and a specific demand for individual
states to introduce royalties on blank

tape, recording equipment or both, to
compensate copyright holders hit by
the growth of private copying.

The Brussels meet was the latest in
a series throughout Europe in which
key policy makers are expressing
their awareness of the urgency of
problems of piracy and private
copying.

The Council of Ministers of the
European Economic Community,
meeting in Luxembourg, adopted a
toughly worded resolution on the an-
tipiracy fight. The group agreed to
strive to ratify international conven-
tions, to strengthen national legisla-
tion and to “explore every arena of
international cooperation in order to
eradicate the piracy of sound and au-
dio/visual recordings.”

The governments of member states
of the Council have pondered piracy
and home copying through their cul-
tural affairs ministers. The most re-
cent meeting of this group, held in
West Berlin in May, included a call
for international action against au-
dio/visual piracy as part of a compre-
hensive resolution on culture and
communications technology.

IFPI here sees these declarations
from the EEC and the Council of Eu-
rope as “substantial progress toward
effective legislation on issues affect-
ing producers of sound and video
recordings.”

Says Ian Thomas, director general
of IFPI: “Now there’s a consensus of
opinion about the need to deal with
these problems swiftly. It’s encourag-
ing that IFPI initiatives are getting
through to so many people at the pol-
icy-making level.”
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RACQUET-EERS—Participants in the first annual celebrity-sponsored
Tennis Doubles Evening, a benefit for the T.J. Martell Foundation for Leu-
kemia & Cancer Research, get ready to sweat it out on the courts of the
Binghamton Racquet Club in Edgewater, N.J. Shown from left are the
event’'s chairman Cal Roberts, senior vice president, operations market-
Ing, CBS Records; PolyGram'’s vice president of inventory management Ed
Simek; CBS Assoclated Labels vice president and general manager Tony
Marteli; Project Il Records president Herb Linsky; and HRM Inc. executive
vice president Don Olesen.

__Executive Turntable |

Record Companies

At Capitol Industries-EMI Inc., a number of top divisional posts have been
realigned by EMI Music Worldwide chairman Bhaskar Menon, headed by the
return of Don Zimmermann to the presidency of Capitol Records, with recent
Capitol president Jim Mazza resuming his former post as president of EMI
America/Liberty Records. Zimmermann had served most recently as chief op-
erating officer of the Capitol group; in his new position, he also carries the presi-
dency of Capitol’s records group services.

Edwards Murray Leach

Also at Capitol, Dennis White is appointed executive vice president of records
group services, having most recently served as president of the Capitol Magnetic
Products division. Now reporting to White will be Sam Citro, vice president,
U.S. sales; Kick Van Hengel, vice president, international sales; Jack Reynolds,
special markets director; and Nikki Vallot, director, music research. Former
EMI America/Liberty president Rupert Perry will undertake a senior manage-
ment course at the Oxford Business School in the U.K., to be followed by a
training period with Thorn EMI in London; Perry is expected to return to Capi-
tol’s North American music operations later this year in a senior management
role.

The Capitol realignment also finds Ed Khoury named chief operating officer
of Capitol Industries’ retail group, concurrent with new corporate responsibility
for Capitol Records-EMI of Canada Ltd., reporting to Menon. Khoury contin-
ues in his present capacity as vice president, business development, for EMI Mu-
sic Worldwide, while his recent position as president of Capitol Data Systems
will now be assumed by Bud Jackson, who concurrently becomes president of
Capitol Magnetic Products. Jackson will report to Fred Willms, vice president
and chief operating officer for Capitol’s music publishing, retail, video develop-
ment and magnetic products group. Also named at Capitol is Hal Posner, previ-
ously vice president and assistant to Zimmermann, who becomes divisional vice
president and staff assistant to Menon.

Wayne Edwards is upped to director of black a&r for CBS Records in Los
Angeles. He was West Coast product marketing manager for Columbia . . . In
New York, PolyGram promotes two. Drew Murray moves to director of nation-
al album promotion. He was that department’s manager. And David Leach is
named Northeast regional promotion manager, operating out of Philadelphia.
He was that city’s local promotion manager . . . Donald Gotimer is appointed
controller, operations, for CBS/Records Group in New York. He was a finance
vice president for General Electric.

Jose Behar is upped to promotion director of AyM Discos, A&M’s Latin di-
vision. Now based in Los Angeles, Behar was label manager . . . In New York,
RCA appoints James Grady national director of video sales. He was the label’s
Washington, D.C. branch manager.

Publishing
Vivian Friedman is upped to director of the newly expanded public relations and
(Continued on page 67)
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" Road Paved With Gold For Some

Van Halen, Joel Among Top Touring Acts In First Half

JULY 21, 1984, BILLBOARD

By PAUL GREIN

LOS ANGELES—Van Halen,
Billy Joel, Kenny Rogers and Neil
Diamond had the most lucrative con-
cert tours of the first six months of
1984, according to a recap of the 100
top-grossing dates of the first half
prepared by Billboard's sister publi-
cation, Amusement Business.

Alabama, Yes, Genesis, the Scor-
pions and the Grateful Dead also
sold a lot of tickets. But the two top-
grossing engagements of the first six
months were by a pair of acts that fall
miles out of the pop/rock main-
stream: Liberace and Menudo.

Liberace’s 15-show stand at New
York’s Radio City Music Hall in
April grossed $1,655,331, while Men-
udo’s 10-show booking at the same
venue in  February  grossed
$1,006,110. In both cases, all but two
shows were sellouts. The top ticket
for Liberace was $25; for Menudo, it
was $18.

Van Halen, which was supported
by newcomers Autograph on most of
its dates, commanded between $12
and $15.40 for tickets on its *“1984”
tour. Joel, who performs without an
opening act, charged between $12.50
and $15.

Rogers, who topped a bill that also
included the Righteous Brothers and
the Oak Ridge Boys (or B.J. Thom-
as), charged between $13.50 and
$18.50. Diamond, who, like Joel, per-
forms without an opening act, priced
tickets between $10 and $17.25.

Diamond’s strong performance
this year is a tribute to his personal
popularity: His last new studio al-
bum, “Heartlight,” was issued in
1982. All of the other top-grossing
acts were touring behind new (or re-
cent) albums. Diamonds’s tour was
promoted by Concerts West; most of
Rogers’ dates were promoted by
C.K. Spurlock.

Except for Rogers, whose mass ap-
peal transcends his country base, Al-
abama was the most successful coun-
try act on the road in the first six
months. Their shows for the Salem
Spirit Concert Series, in conjunction

with Keith Fowler Promotions, re-
sulted in sellouts in such key arenas
as the Omni in Atlanta and Rupp
Arena in Lexington, Ky. Tickets
were priced between $12.50 and $15
for the shows, several of which were
opened by Juice Newton.

The Scorpions were the top hard
rock or heavy metal band on the road
in the first six months (discounting
pop superstars Van Halen). The
group, which was supported by Bon
Jovi, charged between $11.75 and
$15 for tickets.

Lionel Richie was the most suc-
cessful black touring act in the first
six months, though his appeal and
audience easily transcend that cate-
gory,, Tickets on his shows, which are
being opened by Tina Turner, ranged
from $13.50 to $17.50.

Only eight of the acts in the mid-
year recap charged $20 or more for
their top concert ticket. Liberace,
Willie Nelson and John Denver all
had a $25 top for their shows at Ra-
dio City Music Hall; Frank Sinatra
commanded between $25.25 and
$150 at a benefit at Atlanta’s Fox
Theater. At a regular Sinatra concert
at Dallas’ Reunion Arena, the top
ticket was $22.50.

In addition to these superstar pop
entertainers, two top crossover acts
are approaching the $20 price barri-
er. The top ticket at Al Jarreau’s
three-night sell-out at Radio City
Music Hall was $22.50. Luther Van-
dross, supported by Debarge, had a
$20 top at the same venue in January.

And tickets were priced at $25 and
$19.50 for a all-star heavy metal
package held May 27 at the Timber
Ridge Ski Area in Kalamazoo. The
show featured Triumph, Ozzy Oz-
bourne, Quiet Riot, Motley Crue,
Night Ranger, Accept and Ratt.

Still, no pop concert in the past six
months has approached a $30 ticket,
which is the going price on the Jack-
sons’ current “‘Victory” tour. That
tour, which runs through November,
is expected to be the top-grossing
concert tour of all time.

The five top-grossing engagements
of the first six months were, after Li-

Chrysalis Acts Beginning
To Spread Their Wings

By KIM FREEMAN

NEW YORK—Patience is a prof-
itable virtue at the Chrysalis offices
these days, as two of the label’s acts
hold steady spots on the top 10 on
both the albums and singles charts.
Second only to Bruce Springsteen’s
“Born In The U.S.A.,” Huey Lewis
& the News’ “Sports’ album has held
the number two spot for three weeks,
while Billy Idol's “Rebel Yell” is at
number six. On the singles chart,
Idol’s “Eyes Without A Face” and
Lewis’ “Heart Of Rock’N’Roll”
stand at six and nine, respectively.

Lewis & the News were signed in
1980, and their current album was on
the chart 39 weeks before hitting the
top the week of June 30. Formerly a
member of the Chrysalis group Gen-
eration X, Idol was signed as a solo
artist in 1981, and his last two al-
bums continue to make progress up
the chart.

Chrysalis president Jack Craigo
uses these two acts as examples of the
label’s commitment to “developing
careers rather than one-hit wonders.”
Both success stories are products of
what Craigo calls “development cen-
ter,” a joint effort between the label’s
a&r and marketing staffs. Rather
than allotting a budget to developing
each artist, Craigo says, Chrysalis

gives “‘whatever it takes™ in terms of
money and time to break an act.

Chrysalis marketing vice president
Billy Bass is not satisfied with break-
ing an act. “The one-million sales
mark is only a stepping stone,” he
says. “From there we figure out how
to take a record to the two- and
three-million mark.”

The *‘Sports” album, for example,
has gone beyond platinum with the
help of three top 10 singles, all ac-
companied by videos. The album’s
fourth single, “If This Is It,” shipped
last week. In Idol's case, the success
of “Rebel Yell” has kept both his
previous albums moving up the lower
half of the chart.

The long-term development phi-
losophy, coupled with a strong over-
seas presence in Chrysalis UK.,
makes the label a ‘“‘model record
company of the '80s,” says Craigo.
“We're in constant contact with
Chrysalis principals Terry Ellis and
Chris Wright on both a&r decisions
and marketing strategies.”

Spandau Ballet, for example, is a
Chrysalis U.K. signing whose single
“True” reached number four here.’
Craigo also reports that Pat Benatar

is establishing herself as an interna-

tional star.

berace and Menudo at Radio City:
Neil Diamond at the Spectrum in
Philadelphia ($923,209), Triumph et
al at the Timber Ridge Ski Area in
Kalamazoo ($855,030) and Willie
Nelson & Family at Radio City
($819,378).

The second five were Diamond at
the Centrum in Worcester, Mass.
($653,552), Alabama, Lee Green-
wood and Janie Fricke at Ft. Payne
High School in Fort Payne, Ala.
($620,400), Genesis at the Forum in
L.A. ($612,387) Van Halen at the
Cow Palace in San Francisco
($587,250) and Diamond at the Pitts-
burgh Civic Arena ($581,279).

CRAZY DAYS—Members of Arista hard rock trio Mama’s Boys get a visit

from Slade’s Noddy Holder after performing his song “Mama Weer Al Cra-
zee Now" at the Marquee in London. Pictured from left are Mama’s Boy
Tommy McManus, Holder, and Pat and John McManus of the group.

Chartbeat

Jacksons, Elton, Rod Invade Top 10

By PAUL GREIN

The always unpredictable nature
of the pop singles market is drama-
tized this week, as the Jacksons’
“State Of Shock,” which just last
week appeared to have an upward
struggle on its hands to crack the top
five, sprints nine notches to number
SiX.

“Shock™ is thus assured of becom-
ing the Jacksons’ highest charting hit
since they moved from Motown to
Epic in 1976. It now shares that dis-
tinction with their first Epic release,
“Enjoy Yourself,” which peaked at
six in January, 1977. The Jacksons’
only other top 10 hit on Epic to date
is “Shake Your Body,” which
reached seven in May, 1979.

The Jacksons were last in the top
five in May, 1974, when, as the Jack-
son Five, they peaked at number two
with “Dancing Machine.”

The strong jump for “State Of
Shock” is doubtless linked to the bar-
rage of publicity the group has re-
ceived on the launching of its long-
awaited “Victory” tour. Ironically,
though, the song isn't included in the
show (at least it wasn’t at the first
stop in Kansas City). But that may
change now that the record has con-
founded its detractors (including this
columnist) be becoming a smash
single.

For those of you still keeping
track, “State Of Shock” is the 11th
top 10 hit for the Jacksons or Jackson
Five. Michael Jackson has also col-
lected 13 top 10 hits on his own, and
two with Paul McCartney.

* Kk K

Vets Return: Two other veteran
pop superstars add to their top 10 to-
tals this week. Elton John collects his
19th top 10 single as “*Sad Songs (Say
So Much)” jumps seven spots to
number nine, and Rod Stewart
notches his seventh as ‘‘Infatuation”
moves up a notch to 10.

*Sad Songs™ is Elton’s second top
10 hit of the year, following “I Guess
That’s Why They Call It The Blues,”
which peaked at four in January.
That makes this the first year in
which Elton has notched two or
more top 10 hits since 1976, the year
he was eclipsed as the hottest act in

For The Record

A story in last week’s issue con-
cerning the proposed merger of the
recorded music interests of Warner
Communications Inc. and PolyGram
should have stated that PolyGram’s
U.S. losses amount to $300,000 a
month.

www.americanradiohistorv.com

pop, a position he held from 1972-75.

“Infatuation” is Stewart’s first top
10 hit since “Young Turks” climbed
to five in December, 1981. In fact, it
represents something of a comeback
for the singer, whose credibility at
pop radio had seemed to be in
decline.

“Infatuation” is the third top 10
hit in less than a year for producer
Michael Omartian, all of which have
involved different artists. It follows
Donna Summer’s ‘‘She Works Hard
For The Money” and Christopher
Cross’ “Think Of Laura.”

It’s uncertain whether the airplay
for “Infatuation” will put Stewart
back in the top 10 on the album
chart—this week his album “Camou-
flage” moves up just one notch to
number 21. Elton’s album, *‘Breaking
Hearts,” debuts at number 68.

* k %

Tina Explodes: Tina Turner’s
“What’s Love Got To Do With It”
jumps seven notches to number 16
this week, becoming her first top 20
hit since “Proud Mary,” her Gram-
my-winning duet with Ike Turner,
which climbed to number four in
March, 1971.

Ike & Tina Turner collected just
one other top 20 hit in their 16-year
career: 1961's ““It's Gonna Work Out
Fine,” which peaked at 14.

The husband-and-wife revue re-
turned to the top 40 just once after
“Proud Mary,” with “Nutbush City
Limits,” which peaked at 22 in No-
vember, 1973. Turner’s first solo
smash, “Let’s Stay Together,”
peaked at 26 a few months ago.

The back-to-back success of *“Stay
Together” and “What’s Love” has
made Turner’s ‘“Private Dancer” the

24 COUNTS

highest charting album of her long
career. In its sixth chart week, it
jumps two notches to number 22.

* K %

U.K. Watch: Frankie Goes To
Hollywood has both of the top two
singles in Britain again this week,
with “Two Tribes” and “Relax.” It’s
the first time one act has had both of
the top two simultaneously since
John Lennon did it in 1981, shortly
after his death.

RCA Re-Cutting
Pointers Album

NEW YORK—As a result of re-
current interest from radio and video
outlets, RCA Records is re-cutting
the Pointer Sisters’ Planet album
“Break Out” to include the track *“So
Excited.” The song will also be rere-
leased as a single.

“When the single was first out, it
had a mixed response,” says Mike
Omansky, RCA’s director of market-
ing. “It was not an across-the-board
hit, but did well in certain regions.
Since then it has gotten a lot of recur-
rent video and radio play, and we
think it’s strong enough to release
again and will add value to the
‘Break Out’ album.”

Although the label hasn’t decided
on a release date for the re-cut al-
bum—and does not know which
track on the current album will be
deleted—the single re-ships July 20.
Albums will be stickered to note the
inclusion of *“So Excited,” which
originally appeared on the album of
the same name. Future copies of
“Break Out” will carry the same cat-
alog number with a hyphenated
addendum.

S.C. Man Indicted For Piracy

COLUMBIA, S.C.—George
Washington Cooper III has been in-
dicted by a federal grand jury here on
11 counts of copyright infringement,
a single count of conspiracy and 12
counts of trafficking in counterfeit la-
bels as part of a 24-count tape piracy
indictment returned on June 6.

The indictment was announced by
Henry Dargan McMaster, US. At-
torney for South Carolina, who also
said that prosecution in the matter
would be handled by Daniel S. Fried-
man of the Justice Department.

Cooper surrendered to authorities
June 12, at which time bond was set
at $150,000, and he was arraigned on
June 21. Jury selection for the trial is
set for Aug. 6.

Cooper was previously convicted
in 1980 in South Carolina of one
count of copyright infringement, for
which he received a sentence of one
year’s imprisonment (suspended for
six months), followed by five years of
probation and a $5,000 fine. He was
subsequently convicted in 1981 in
Jacksonville, Fla. on federal RICO
(Racketeer Influenced & Corrupt Or-
ganizations) and RICO conspiracy,
copyright conspiracy and wire fraud
counts.

That conviction stemmed from the
FBI's “Operation Turntable” investi-
gation, and Cooper received a nine-
year sentence. He is currently out on
appeal bond on both previous
convictions.
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TV Puoblishing Deal
Spurs U.K. Controversy

LONDON—A music publishing
deal signed between Chappell Music
here and Channel 4, Britain’s second
commercial national television net-
work, has created a wave of contro-
versy. Spearheading the dispute is
Terry OQates, head of Eaton Music,
which handles the publishing of Carl
Davis and George Fenton, two lead-
ing tv composers.

The pact, revealed at the end of
June, is worldwide and longterm and
described as “significant and tailor-
made to the particular requirements
of the television company.” Basical-
ly, it entails Chappell providing ad-
ministration and promotion for mu-
sic copyrights commissioned and
acquired by Channel 4, plus “a
unique consultancy service” for pro-
gram producers if needed.

Oates has registered his protest in
a letter to John Whitney, director
general of the Independent Broad-
casting Authority (IBA). In it, he

s: “I’'m extremely concerned over

commercial television companies be-
ing involved in publishing and feel
strongly that we should have assur-
ances from Channel 4 that writers
will in no way be obligated to sign to
the network’s publishing company
and that-commissions are granted to-
tally unconditionally.”

Oates also protested to the IBA
about links between music publishers
and commercial television companies
some four years ago, with regard to
the working relationship between
London Weekend Television and
Standard Music.

Now he has tolf the IBA: “This
new agreement is unfair competition,
against IBA rules and must be
blocked. 1 think it could be some-
thing which should be considered by
the Office of Fair Trading.”

A Chappell executive has said that
composers commissioned by Channel
4 mayj, if they wish, assign their copy-
rights to Chappell Music, but would
be under no obligation to do so.

U K. Radio Royalty Case:
Court Reserves Judgment

By PETER JONES

LONDON—After a nine-day
hearing in the High Court here, judg-
ment has been reserved in a case in
which the Assn. of Independent Ra-
dio Contractors (AIRC) is challeng-
ing the legality of requiring the Inde-
pendent Local Radio stations
nationwide to pay royalties for play-
ing records on air. In reserving his
decision on July 5, the judge set no
date to announce his findings.

The AIRC has claimed that the
fees paid in royalties, which can
amount to 10% of advertising reve-
nue, are in fact “unlawful.” They
were fixed in 1981 by the Performing
Rights Tribunal after a hearing
which lasted nearly three months,
and they are defended by the Musi-
cians Union and Phonographic Per-
formance Ltd.

Andrew Bateson, representing the
AIRC, said in court that the radio
stations wanted a system of fees
based on the copyright value of each
record, as opposed to a general rate.
He told the judge, Justice Harman,
that the 1981 fees meant that the ra-
dio stations had to pay a 4% levy on
the first 750,000 pounds of their net
advertising revenue, rising by stages
to 10% on revenues over three mil-

lion pounds.

Those levels, he said, were too
high, given that for that money the
stations were only entitled to play
records for a-maximum of nine hours
a day.

Alongside the court hearing, an In-
dependent Local Radio conference,
hosted by AIRC, appealed to Prime
Minister Margaret Thatcher and the
Home Secretary, as well as the chair-
man of the Independent Broadcast-
ing Authority (IBA), “to take the fet-
ters off ILR and let it meet new
competition fairly.”

John Whitney, head of the IBA,
has been asked for an early meeting
to hear AIRC pleas for lower rentals,
less IBA interference in independent
stations’ affairs and less rigid adver-
tising controls.

The arguments are building in in-
tensity at a time when nationwide re-
search shows an overall drop in inde-
pendent radio station audiences. Says
Brian West, AIRC director: “The
stations and companies have
achieved a lot, but they’re now being
strangled by a system increasingly ir-
relevant in this rapidly changing
world.”

ltaly’s ‘Self Control’ In
Worldwide Chart Assault

By VITTORIO CASTELLI

MILAN—The Italian song *“‘Self
Control” is shaping as one of this
year’s most spectacular international
sellers, with the original version by
co-writer Raffaele Riefoli and Laura
Branigan’s U.S.-produced cover vy-
ing for top chart slots in some 15 ter-
ritories worldwide.

According to Ettore Carrera, man-
aging director of the Sugar Music
Group here, which publishes the ti-
tle, “Self Control® could become the
most successful song export in the
history of the Italian music business.

In the U.S,, Branigan’s single has
reached the pop top 10 as well as the
adult contemporary and dance/disco
charts, and appears likely to match
the success the singer had in 1982
with “Gloria,” another Sugar copy-
right. It has also reached top 20 sta-
tus in Canada, Venezuela, France,

Belgium, Holland and Sweden.

In Italy, where the original record-
ing by Raf (Riefoli) is No. 1, sales of
the Branigan cover are taking off af-
ter a slow start. The most startling
success of all is in West Germany,
where Branigan is No. 1 and Raf
number two in the national chart.

Written by Steve Piccolo, Riefoli
and Carlo Bigazzi, the track was re-
corded by Riefoli, making his debut
as a recording artist with Bigazzi as
producer, and released by the CBS-
distributed Carrere label in March. It
reached the top of Italy’s chart in
mid-June.

At the same time, Branigan's At-
lantic cover, recorded in the U.S,
was also headed chartwards. Says
publisher Carrera: “In more than 35
years in the music business, I've nev-
er experienced anything like this con-
cerning an Italian song.”

News/ International

PRS Chief Warns Of Challenges

Society’s ’83 Income Hit New High, Meeting Is Told

LONDON-—Along with the reve-
lation that Britain’s Performing
Right Society (PRS) topped the 60
million pound (nearly $80 million)
mark in gross income for the first
time last year comes a warning from
Michael Freegard, the society’s chief
executive, of the challenges to rights
owners from the mix of technological

Piracy Targeted
By New Biritish
Computer Group

LONDON-—Computer companies
and trade organizations here have set
up a new pressure group to combat
the spread of software piracy, now es-
timated to cost the industry over
$200 million annually in lost revenue.
The Federation Against Software
Theft (FAST) will lobby for changes
in the U.K. Copyright Act giving
computer software equal protection
with video recordings.

Chairman of the Federation,
which has over 20 founding mem-
bers, is Donald Maclean, deputy
chairman of Thorn EMI Video. Says
Maclean: “Software theft is a threat
to the whole computer-using indus-
try. We cannot expect new software
to be developed for business, educa-
tion and entertainment if the devel-
oper is deprived of fair rewards for
his efforts.”

Accurate statistics on the losses
suffered are sparse, but Maclean esti-
mates that three quarters of the pira-
cy is in home computer programs
and computer games. Some home
computer word processing programs
have been sold in pirated versions at
a tenth of their official $500-plus
price, while losses from games soft-
ware are in the region of $135 million
annually, according to the Guild of
Software Houses. Traditional com-
puting firms also suffer: American
company Digital Equipment says un-
authorized copying costs it $14 mil-
lion a year in unpaid license fees.

FAST is modelied on FACT (Fed-
eration Against Copyright Theft),
the video pressure group which lob-
bied successfully for copyright law
amendments designed to protect vid-
eo recordings, and instituted an in-
vestigative campaign that has so far
resulted in some 130 prosecutions
and the recovery of more than
$400,000 in damages.

The new group does not intend,
initially at least, to undertake its own
investigations into cases of suspected
piracy. But it does aim to secure an
extension of the 1956 Copyright Act
to cover computer software.

Legal adviser Ranald Robertson
points out that the U.S. and Austra-
lia have recently taken this step,
while recent court rulings in Japan,
France and West Germany indicate
that in those countries the law is re-
garded as already covering software.

In a letter to Maclean, the British
government’s information technol-
ogy minister, Kenneth Baker, has
welcomed the formation of FAST,
calling the computer software indus-
try a major contributor to national
wealth that is entitled to protection.
The trade and industry department
has also said that it is sympathetic in
principle to an extension of copyright
law, while indicating that a private
member’s bill may be needed to carry
through such an amendment. It was
Sir John Eden’s private member’s
bill, supported by the video industry,
that led to the earlier amendment of
the Copyright Act boosting protec-
tion against video piracy.

www.americanradiohistorv.com

innovation and a public “ill in-
formed” about the whole concept of
intellectual property protection.

In a report distributed to members
at the society’s annual meeting here,
July 5, Freegard said: “The general
public is almost completely unaware
of the economic situation of the great
majority of those who seek to earn
their living from the exploitation of
their creative talents.” He also noted
the “one-sided consumerism’ which
results in a tendency towards expro-
priation of the author’s exclusive
right and its replacement by compul-
sory license systems, the end result of
which is *all too often a derisory re-
ward for the author.”

Freegard stressed the need for re-
vised copyright legislation to match
swiftly changing technologies of
communicating and reproducing
protected works, and for greater co-
operation among rights owners to
protect their ‘interests. He concluded:
“The price of survival of authors’
rights, like that of freedom, is eternal
vigilance.”

Total gross income of PRS for
1983 was 60.1 million pounds, up
10.4% on the 1982 figure. Total
gross licensing revenue in the U.K.
and Ireland was up 7.1% at 38.9 mil-
lion pounds (roughly $52.5 million,
taking the pound sterling at an ex-
change rate of $1.35).

The continuing success of British
composers and lyricists overseas is
reflected in an 18% upturn in foreign
income to 179 million pounds
(around $24.16 million), with the

U.S. again the biggest contributor at
7 million pounds ($9.45 million), up
31% on the 1982 figure. But it was
emphasized that a chunk of this in-
crease was due to the depreciation of
sterling against the U.S. dollar.

The PRS, which is celebrating its
70th anniversary this year, shows a
further membership increase, up to
17,919 at the end of 1983, compared
with 16,142 the previous December.

Of the writer members in the in-
come share-out, 67% received less
than 250 pounds (roughly $340) and
only 4% received more than 10,000
pounds ($13,500).

PRS chairman Roger Greenaway
said that while the cost of collection
and distribution had inevitably gone
up, in pursuance of greater efficiency
on behalf of members, the PRS tally
was still lower than that of any other
performing right society.

Society gross receipts from public
performances in the U.K. and Ire-
land were up 6.7% at 14.5 million
pounds ($19.5 million). But increased
licensing and administration costs re-
sulted in a virtually unchanged distri-
butable income in this sector.

In a presentation on satellite and
cable television, Robert Abrahams,
PRS director of external affairs, un-
derlined “the need for copyright leg-
islation to clarify the legal status of
the transmission of program-carrying
signals to a communications satellite,
the up-leg, and the importance for
copyright owners to have control at
this initial stage of broadcast/cable
transmission of their works.”

Main world patents
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Commentary

Viewing The Music Explosion

By STEVE LYONS

Hold on to your hats. The trip has begun. An entertainment
explosion is underway that is unparalleled in the history of the
music business. We won’t be coming down from this one. It’s not
quadraphonic sound—or video games.

When two labels ship initial orders of two million units each
within the same week (Prince and the Jacksons), something’s up.
When a cable station that shows music videos 24 hours a day in
20 mllllon Amencan homes announces it’s going public, some-

g £ s thing is definitely up. (Only
. three years ago, no cable sta-
tion showed music videos in
| American homes.) And when
an artist succeeds in selling
more than 35 million units of
an album, up is definitely the
direction.

What'’s going on is that mu-
sic has turned visual. It’s not a
fad. It’s permanent. Just as
talking pictures will never
again become silent, and ste-
reo will never again be mono,
music will never again be just
a sound. The time has come
for us to treat our eyeballs to
that wonderful sensation our
ears have enjoyed for the past
30 years. It’s time to paint pictures with music. And I’'m not
talking about blue smoke, guitar closeups and excessive violence.
I'm talking about what the Spielbergs and Lucases of music vid-
eo will give us.

What we’re watching now is pieces, clips if you will. The real
thing is yet to come.

The video album will be the first star. The “single” will be seen
on MTV, but the album will be bought. It’s a familiar process.
We’ve been doing it for years. It’s called the music business.

Twenty-five years ago, consumers started walking into record
stores asking for the album that contained the hit single they
heard on radio. Now they’ll walk into the same stores asking for
the videocassette that contains the clip they saw on television.

But this time they’ll pay $29.95 or $19.95 instead of just $6.95.
They’ll be buying it, not renting, as all those studies have shown.

Today’s stars have a lot of work to do. Some will blow it—a
few always do—but the smart money will be on those who have
figured out a way to prolong their visual longevity. They’re like
the ZZ Tops of the world who, wisely, have come upon a method
of giving us a mere 20 seconds of themselves in each video while
they get their video act together.

So far they’re still up to twirling furry guitars. I can’t wait to
see what they’ll do next.

But what about newer artists, the ones just about ready to

Lyons: “So far they’re still
twirling furry guitars.”

break? They can learn by watching other videos. They can see
what works and what doesn’t. Théy’ll find that the most success-
ful acts have developed a point of view, a visual focal point they
continuously hammer home.

That boy with makeup and a dress has parlayed his into mil-
lions. And what about the self-proclaimed idol named Billy,
zooming up the charts in bleached hair and a macho pose? Same
pose, same Billy.

It’s great to read Billboard, Variety, The New York Times,
The Wall Street Journal, Newsweek and Time, and see article
after article use words like “boom” and “explosion” to describe
the unprecedented sales of VCRs. We are witness to the vora-
cious appetite of the VCR owner, buying, renting and devouring
anything he can get his hands on to keep him occupied even for a
little while, so long as it’s in his own home and at his own
convenience.

‘The most successful have
developed a visual focal
point they hammer home’

It’s interesting to talk to store owners, distributors and home
video companies and learn that grade B movies, produced for $5
million, that couldn’t draw flies at the boxoffice are making big
money for their owners. It’s even more interesting to realize that
for a fraction of the cost we could give the same VCR owner a
new form of entertainment, one that he could look at again and
again, the way he used to listen to his Beatles albums.

We can learn from the movies. They saw ghetto kids spinning
on flattened cardboard and rush-released two full-length features
starring no one in particular. So far, they’ve taken in $50 million
for their efforts.

It’s time to help the recording acts of today make the transi-
tion, to supply them with innovative projects in which they can
strut their stuff. But it’s also time to invent acts that might satisfy
a certain need of the American public—the Menudos and Mon-
kees.of tomorrow.

It’s time, all right. It’s time for artists, producers, labels, man-
agers, promotion people, directors, choreographers, costumers,
set designers, distributors, home video companies, store own-
ers—anyone with the remotest stake in our industry—to help
make it a reality.

Steve Lyons, who has produced stage shows for Donna Summer,
Aerosmith and Rick James, is president of Teeman/Sleppin/Ly-
ons Video Productions in New York.

Letters To The Editor

always believed that he respects his fans, and he

A Credit Gap

As Jimmy Miller's agent and friend, | found the
information on pages 7 and 53 of Billboard's July 7
issue both inaccurate and offensive.

“Rewind,” the most recent compilation by The
Rolling Stones has two producers, The Glimmer
Twins and Jimmy Miller. Jimmy produced “Brown
Sugar,” “Tumbling Dice” and “Angie" (for which
he was credited on the original LPs), as well as
“Waiting On A Friend” (from “Tatoo You"), for
which he failed to receive credit.

Jimmy is one of the warmest human beings I've
met, and he always speaks highly of the Stones.
C’'mon, Mick and Keith, give credit where it's due.

Joseph A. Viglione
Woburn, Mass.

Dealing In Stereotypes

in her Nashville Scene column July 7, Kip Kirby
lambastes Dolly Parton for associating herself with
such a cliched vehicle as “Rhinestone,” and seems
dismayed at the portrayal of country entertainers
as “hicks and its fans as stereotyped obnoxious
boors."

Then, in the same article, she goes on to discuss
a country video directed by Francis Delia, writing
that after working with such artists as Wall Of
Voodoo, Blue Oyster Cult, the Plimsouls and the
Ramones, working with a country artist “must
have been a breeze."”

Ms. Kirby's stereotyping of rock artists as diffi-
cult to work with only shows her ignorance and
brings to light her own prejudice against non-coun-
try artists. Her attitude aligns her with Southern
redneck stereotypes she herself seems to so
dislike. Eric Bloom

Blue Oyster Cult
New York

The Harsh Reality

A newspaper story informs me that Jackson
tour tickets may be ordered by mail only in blocks
of four, at $120 payable only by U.S. Postal Service
money order.

The story impelled me to reread an article in
Billboard, June 2, entitled “Big Cities Will See
Jacksons.” A quote in the story from Rev. Al
Sharpton nagged at me: “Our concern was that
young minority kids not be excluded.”

At $120 plus parking, a sitter for the kids you
can't afford to take, and a couple of overpriced
souvenirs, the tab could easily reach $200. In my
case, | would also have to drive a couple of hours
to Jacksonville, assuming, of course, that 1 won
the draw and the Pony Express limped to mailbox
prinr to the concert.

But disregard my annoyance, and consider a
harsh reality: The little kid with big dreams from
Gary, Ind., takes another one-two punch—the usu-
al one from poverty and the follow-through from
greedy men who feed on pain and violence.

Judith K. Kingsmill
Winter Park, Fla.

It Was All A Stunt

Joe Jackson's recent commentary regarding the
value of music videos (June 16) was one of the
shrewdest publicity stunts of the year. With all the
publicity and controversy his comments will gener-
ate, he'll have no need to make a video. R

Ronn Trice
Washington, D.C.

Bon Voyage, Scalpers

It's always incredible to see Bruce Springsteen
live, and 1've been fortunate to enjoy him in the
past and look forward to his next performance. |'ve

proved it until the recent announcement of his Au-
gust concert in the Meadowlands, in New Jersey.
What chaos! The lottery system at least gave
fans a chance. Now, these shows give the scalpers
cruises to Bermuda. | was never able to locate a
“select” Ticketron and found it impossible to reach
the available phone numbers. His fans are now
forced to support the very people Springsteen sup-
posedly abhors—the scalpers.
Jennie Mathieu Greenfield
Centereach, N.Y.

Today's Protest Music

With the recent wave of “hip-hop” movies (as
noted in Nelson George's column on June 23), it is
regrettable that more space has not been allotted
to an analysis of the backstreet sub-culture and its
effects on American music. In fact, as an art form,
hip-hop is unquestionably the most radical social
protest music since the '60s.

Perhaps because of its possible political falout,
the major record companies are still somewhat re-
luctant to produce rap-oriented music. The willing-
ness to take political and esthetic risks is admira-
ble, especially in the case of the “Beat Street”
soundtrack, which appears on Atlantic.

Yet, it hasn't been noted in any of Billboard's
reviews that the LP version of Melle Mel’s “Back
Street Breakdown" is 10 seconds shorter than the
12-inch version appearing on Sugarhill Records.
The 10 seconds that were edited out include a
statement that links Reagan to Mussolini, Castro,
Caesar and the Shah of iran, among others.

Perhaps independent labels are still more will-
ing to market an undiluted hip-hop which strikes
at the heart of America's social conscience.

Chris Sciabarra
Brooklyn, N.Y.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Join Lee Arnold and hit
a few bars this weekend with

Willie, Merle, Crystal and Dolly.

Pick up “On A Country Road.”
You'll join over 350 stations bringing
country music lovers one of America’s
hottest syndicated music magazines.

It’s three hours a week of country
music news, celebrity profiles, recorded
live segments from Billy Bob’s country
mecca, exclusive interviews, and
concert performances. All presented
with a generous helping of country
hits and all-time classics.

Nobody knows country music bet-
ter than Lee Arnold, the Academy of
Country Music’s 1983 Deejay of the
Year. And nothing delivers the listener-
ship like his “On A Country Road.”

Plus four three-hour specials this

year: Memorial Day, with John Denver,
Lee Greenwood, and Emmylou Hatris;
July 4th weekend, with Willie Nelson
and Waylon Jennings; Labor Day, featur-
ing George Jones and Hank Williams, Jr.
And, in October, live simulcast from
Nashville of the Country Music
Association Awards. -

Pick up the coun-§ &
try music program @& .
that'll pick up your G,
listenership. Pick up

“On A Country Road.”
MUTUAL _
BROADCASTING SYSTEM

Call Mutual Station Relations (703) 685-2050

www.americanradiohistorv.com


www.americanradiohistory.com

16

JULY 21, 1984, BILLBOARD

Radio

Good News For Top 40 Format:
KIIS, Z-100 Top Spring Ratings

NEW YORK — As the Arbitron
advances start rolling in, it looks like
a very positive book for top 40 radio.
Los Angeles’ KIIS is just shy of dou-
ble digits, leading the market with a
9.7, and New York’s Z-100 (WHTZ)
is back in the No. 1 slot with a 7.4,
Early results of the spring sweep also
predict an overall decline for urban
and adult contemporary radio.

New York

Back in the top slot with a 7.4,
Malrite returns to dominance with Z-
100, which had been off a bit in the
winter book at a 5.5. Trading places
and slipping to number two is RKO’s
Kiss (WRKS), which fell slightly
from a 5.6 to a 5.1. All-news WINS
was in third place, flat at a 4.6, fol-
lowed by WPLJ, which also showed
a nice top 40 increase, 4.1 to a 4.4,
Rounding out the top five is MOR-
formatted WOR, down to a 4.2 from
a4.9.

Easy listening WPAT-FM follows,
slipping from a 4.0 to a 3.6 (the AM
numbers show WPAT-AM at a 1.6,
up from a 1.5), while WCBS-FM’s
oldies format is up to a 3.3 from a
2.7, tying it with urban WKTU,
which fell to a 3.3 from a 4.0. Bonne-
ville’s WRFM is off slightly in the
easy listening arena, dropping from a
3.8 to a 3.2, while nostalgia-format-
ted WNEW-AM breaks back into the
threes, at a 3.1 from a 2.9.

Also at a 3.1 is WNEW-FM,
which makes the Metromedia outlet
the top-ranked AOR station in the
market, up froma 2.6. WNBCisupa
tenth of a point, from a 2.9 back to a
3.0, while WAPPdipsfroma 3.3toa
2.9, tying with country-formatted
WHN, which at a 2.9 is up from its
former 2.3.

Down a bit, but leading the AC
pack, is WPIX, which slipped from a
2.9 to a 2.7. Talk-formatted WABC
is up to a 2.6 from a 2.2, tying the
AM outlet with both WBLS, down to
a 2.6 from a 3.7, and NBC’s AC out-
let WYNY, which slipped from a 2.9.
Viacom’s WLTW, helped by a mas-
sive promotional push, came in at a
2.4 from a 1.6, while New Jersey
Spanish outlet WKSQ broke into the
twos at a 2.1, up from a 1.2.

Stations receiving a full share or
better include: WJIT (Spanish), up
from a 1.0 to a 1.8; WMCA (talk),
flat at a 1.5; WNCN (classical), flat
at a 1.0, and WQXR (classical),
down to a 1.0 from a 1.4.

Los Angeles

More than two points ahead of its
nearest competitor, KIIS jumped to a
9.7 from its former 7.8. Second place
KABC is also on the rise, up to a 7.6
from a 5.7, followed by a tie between
two easy listening outlets at 4.3.
KBIG is up from a 4.1, while KJOI is
down from a 4.5, Leading the AOR
format in fifth place is ABC's KLOS,
up to a 3.9 from a 3.3.

Mike Harrison's KMET follows,
off slightly from a 3.9 to a 3.4, with
KNX-AM also in the threes. The all-
news outlet is down to a 3.0 from a
3.5, slightly ahead of Group W's
KFWB, which slipped from a 3.0 to a
2.9. Top 40 KKHR is up slightly
from a 2.6 toa 2.9, tying the CBS FM
with nostalgia-formatted KMPC,
which dropped to a 2.9 from a 3.2.

Leading the AC pack at a 2.7 is
KOST, down from a 3.5, followed by
contemporary KIQQ, which slipped
from a 2.7 to a 2.6, tying the George
Wilson outlet with RKO’s AC outlet,
KRTH, down from a 2.8. Coming in
at a 2.4, up slightly from a 2.3, is
Gannett’s “Music Of Your Life”
KPRZ, while Stevie Wonder’s KJLH
is up a tenth of a point to a 2.3.

In first place in the country battle,
down to a 2.2 from a 2.4, is Cap Cit-
ies” KZLA-FM (the AM is flat at a
.3), followed by “The Rock,”
KROQ, down to a 2.1 from a 3.0. A
three-way tie at 2.0 includes Greater
Media’s KHTZ (the AC outlet had
been at 1.7), Metromedia’s KLAC
(the country station was at 1.6) and
all-oldies KRLA, off from a 2.1.

Stations registering a point or bet-
ter include Spanish-formatted KALI,
KTNQ and KWKW, all at 1.8, tying
the three outlets with Emmis’ Magic
(KMGG), down to a 1.8 from a 2.3.

Spanish KLVE pulled a 1.7, with
urban KDAY at a 1.6, KNOB at a
1.5, KFIdowntoa 1.4 froma 2.0, ur-
ban KACE also down froma 2.0toa
1.3 (tying the Willie Davis station
with jazz-formatted KKGO) and ur-
ban KUTE. San Diego’s XTRA
trails with a 1.0, up from a .8.

Chicago

Tradition continues in Chicago, as
WGN remains on top. The MOR sta-
tion rose slightly from an 8.6 to a 8.8.
Urban follows, with WGCI-FM up
to a 6.1 from its 5.8 (the AM is up to
a 1.2 from a .9), putting the Gannett
station ahead of easy listening FM

Kabrich Leaves WAVA
For Carolina Consultancy

WASHINGTON — “It was more
for personal reasons than anything
else,” says Randy Kabrich about his
resignation as PD of Doubleday’s
WAVA here. Even so, his new career
plans are enviable from a professional
standpoint.

“I’ll be returning to the Carolinas
to consult WDCG (Raleigh/Dur-
ham) and WROQ (Charlotte),” Ka-
brich says. “Initially I want to con-
centrate on those two properties
exclusively.”

Kabrich’s association with WDCG
is not a new one. As program direc-
tor there, he saw the station to its
greatest success, and he has contin-
ued to build on those numbers as a
consultant since his move to Wash-
ington last year. “WDCG continues
to look extremely healthy,” he says.
“And as for WROQ, despite all the
rumors to the contrary, the station
will stay in its current course as we
try to braoden the cume audience.

“I'm leaving WA VA in a solid po-
sition. In the last monthly Birch we
beat (the competition) in terms of
cume, which has not been done for
several years. We're looking at what
should be a five in the Arbitron,
which will be the best book the sta-
tion has had in its history.

“The station is on a roll, but when
I looked at my life I realized that for
me there’s a lot more than having a
p-1 radio station and going to con-
ventions to have vice presidents of
record companies come up and slap
you on the back. I'd rather be happy
at what I'm doing than go for ego
gratification.”

“It’s a great opportunity for Ran-
dy,” says WAVA VP/GM Alan
Goodman. “He’s done a superb job,
and I don’t like losing him. We're in
the position we're in largely because
of Randy’s talents. Our assistant PD
Tom Kent is acting PD until a final
decision is made, and Tom is a lead-
ing candidate for the job.”

100 (WLOO), which dipped to a 5.6
from a 5.8. Urban-formatted WMBX
is in fourth place, flat at a 4.8, with
CBS-FM’s B-96 (WBBM-FM)
rounding out the top five, down from
a 5.0 to a 4.6, tying it with NBC’s
WKQX, up to a 4.6 from a 4.3,
All-news WBBM-AM follows
with a 4.5, off from a 4.9, ahead of
WCLR and WMAQ. The AC and
country outlets are tied at 4.1, with
WCLR up from a 3.4 and WMAQ
up from a 2.9. Up to a 3.5 from a 2.9
is WLS-FM, which now leads WLS-
AM (which fell from a 3.7 to a 3.2).
The Loop, WLUP, up from a 3.0
to a 3.4, leads its AOR competition
by a tenth of a point, with Double-
day’'s WMET down a tenth from a
3.4. Viacom’s WLAK, “Nothing But
Love Songs,” is nothing but down,
from a 3.9 to a 3.2. Nostalgia-format-
(Continued on opposite page)
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HIT PARADERS—Staffers at WOOD Grand Rapids prepare to march in one

of many station-sponsored community parades. Kneeling from left are na-

tional sales manager Ray Heidenga, program director Skip Essick and air

personalities Gary Allen and Chuck Bailey. Standing are the station’s mas-

cot Willy Woodpecker, sales rep John Carpenter, research assistant Mike
Lareau and two anonymous marchers.

Vox Jox

WAKY Sale Story Gets Wackier

By ROLLYE BORNSTEIN

The wacky saga of the WAKY sale
continues in Lousiville. If you’ve
been following our story, both
WAKY and WVEZ were to be sold
by Multimedia to Ken Johnson’s
Capitol Broadcasting. As you know,
Capitol already owns WRKA there.
But even with its great success,
WRKA, a Class A at 103.1, could
use a signal transplant. And so it is
that Johnson was planning to spin off
WRKA'’s dial position at 103.1,
along with WAKY at 790, keeping
WVEZ’s nice Class B slot at 106.9
along with the WRKA calls. (If
you're still confused, wait a few
months and we’ll have the CHff
Notes on the market.)

Everything looked pretty good for
the deal, since Johnson had found a
buyer in the form of Marion, Ala.’s
Ernest Palmer. In fact, things looked
so good, the current SRDS lists
Palmer as the VP/GM of WAKY
and WVEZ. Well, surprise of sur-
prises, Palmer apparently didn’t have
the capital for Capitol and the deal is
off. Johnson would still like to up-
grade, but Multimedia plans to sell
the outlets as a combo. Had Palmer
gotten ahold of the facilities, WAKY
was slated to remain oldies while
WVEZ at 103.1 went urban.

* KX *

While we’re on the subject of sales,
it’s official: Taft has purchased
Plough’s WSUN-AM St. Petersburg
for $7.6 million cash, signed, sealed
and delivered . . . King has sold Spo-
kane’s KLHT/KREM to Ivan
Braiker and Bill Highsmith for $1.2
million . . . Bob Bingham has hit the
airwaves in Seattle with his newest
property, Bremerton’s KHIT-FM.
Just like the call letters imply, the
station sports contemporary hits,
with a lineup of Steve Randall in
mornings, Jerry Kaye middays,
Morry Shanahan afternoons, Steve
Raybow evenings and Jennifer Mi-
chaels on overnights. Seattle news
ace Chet Rogers serves as news direc-
tor, while KIRO's Bill Jensen is GM
and Bob Wickstrom is operations
manager. The station used to be
KWWA at 106, and if you're won-
dering about its AM counterpart
KBRO, it will continue at 1490 doing
what it's been doing with some more
news and community involvement.

* KX *

Those of you who grew up listen-
ing to James Francis Patrick O’Neill

wWwWWw.americanradiohistorv.com

every morning in Cincinnati no long-
er have to be deprived of the experi-
ence. The WLW morning legend,
who’s been doing afternoons at
WLYK there for the past two years,
once again wakes up the Tri-County
area. He replaces Bob Jones, who ex-
its the AC outlet.

Those of you worried about St.
Louis’ KHTR not having an official
music director can rest easy. Midday
man John Frost adds the title to his
list of duties at the CBS FM ...
Upped to GSM of WRIF Detroit is
Henry Grambergu ... Linda Forem
now does the GSM honors at Den-
ver's KLAK/KPPL, where Tim
Kenney becomes news director. He
was GM for L.A.’s Metro Traffic
Control.

Upped to assistant PD at KWJJ/
KJIB Portland is Mark Andrews.
Filling his former MD slot is Don
Perry, while Bobby Sherman re-
mains program director of both out-
lets . .. Jessie’s back on WHN. She
left the New York country outlet in
1981 to join WNBC; she's doing
weekends this go-’round . . . In addi-
tion to giving away a home, Mem-
phis’ WRVR has hired Annie Austin
to do afternoons on 104 FM. She had
been on Kansas City’'s WHB and
WDAF.

WHOO Orlando PD and morning
man Bucks Braun has been looking
for a suitable morning partner since
Kyle Kirtley exited six weeks ago.
Now he’s got one in the form of Car-

ren Sheldon. Prior to moving to Cali-
fornia last year, Carren was heard
across town on Orlando’s WDIZ . ..
Joining the KKHR Los Angeles
overnight show is former KFRC jock
Willy Sancho ... Upped to supervi-
sor/music programming and re-
search at WNBC New York is Ba-
bette Stirland.

* K K

Remember KXOK St. Louis’ Bill
Hopkins from the early '70s? Well,
these days he’s in Atlantic City on
WMID. He’s been doing his Sunday
morning jazz show for a while, but
now he’s also hosting afternoon drive
as George Kurtz moves to 'MID’s
FM, Lucky 99 (WLQE), doing mid-
days .

Probably staying where he is but
getting a lot more money for it is
WKQX Chicago morning man Rob-
ert Murphy. Word is that Murf is ne-
gotiating with NBC to double his
current $125,000 salary . .. What do
you do on those hot summer days in
South Florida? Well, if you’re Kiss
(WKQS Ft. Lauderdale) morning
man “Collins In The Morning,” you
record a record called “Commie Stay
Away.” Lyrics include: “You think
you done good in Afghanistan? Just
try and land on Miami Beach.” It
might not rhyme, but it sounds like a
heck of a plan to us. If you’re a coun-
ty outlet and haven’t gotten a copy as
yet, give Kiss a call at (305) 431-
6200.

(Continued on page 21)

Bonneville To Acquire Schulke

By MOIRA McCORMICK

CHICAGO—Bonneville Broad-
casting Systems has signed an agree-
ment in principle to purchase
Schulke Radio Productions Limited
(SRP) of South Plainfield, N.J., from
Cox Communications for an “‘undis-
closed price,” rumored to be $1.7
million.

The contract is expected to be
signed by the first week in August,
according to SRP president Larry
Adams. He adds that Bonneville’s ex-
isting 146 stations will be augmented
by Schulke’s 50 when the sale goes
through.

Cox Communications had pur-
chased the pioneer easy listening syn-
dicator from founder Jim Schulke in
1979. At that time, SRP was com-
manding some 60% of total easy lis-

tening revenues, according to Ad-
ams. Schulke had made earlier
history in the fall of 1970 when its
WOOD Grand Rapids became the
first FM station in the country to
hold down the No. 1 slot in 12 plus
ratings—an accomplishment repeat-
ed by WEAT West Palm Beach a
year later.

By 1983, Schulke’s overall share of
the easy listening market had
dropped to around 25% compared to
Bonneville Syndications’ 63%. “We
had gone from 68 to 33 clients in a
year and a half,” says Adams.

According to Adams, the easy lis-
tening market could not support two
major syndicators any longer, and, in
his words, “Cox blinked first.” Cox
officials could not be reached for
comment.

gy
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Vows Top 40 ‘Storny’

SAN FRANCISCO — “We're go-
ing to take the market by storm,”
says Nick Bazoo, the newly appoint-
ed PD of Century’s KMEL here.
“We’re going to correct a lot of the
misconceptions about the San Fran-
cisco market. We'll be a mass appeal
station, with the emphasis on mass.
Many people come to San Francisco
and see it as a sophisticated highbrow
town, but that’s a small portion of the
population.”

History proves Bazoo’s conten-
tion. Perhaps the Bay Area’s biggest
top 40 success, KYA in the early
*60s, won by playing a heavy dose of
black product. Later, KFRC also
earned its highest shares with a large-
ly urban playlist.

“We're looking at an August de-
but” for the contemporary hit ap-
proach, Bazoo says. The longtime
AOR outlet, which was purchased by
Century as KFRC-FM from RKO in
the mid-"70s, will then be in direct
competition with KYUU, KFRC
and KITS, the latter suffering from
distinct signal problems.

“Century felt that because of the
AOR competition in the market, all
the AOR numbers were watered
down,” Bazoo says. “No one in the
format was emerging as highly suc-
cessful, yet there appeared to be a
void for a mass appeal contemporary
hit station. They started to look for
PDs four weeks ago, and we put the
deal together last weekend.” Bazoo
was also talking with ABC about the
KIXK Dallas/Denton programming
post. )

“Initially I'm going to interview
everyone on staff, and I'm hoping to
keep some of the people who feel they
can really be committed to the new
format,” he says. “And we’ll be
bringing some new people in. I'm not
necessarily looking for big names.”

Bazoo’s philosophies can be heard
on B-97 (New Orleans’ WEZB),
which he has been programming for
the past two years. While no replace-
ment has been announced yet, EZ’s
Dan Vallie and VP/GM Bob Reich
expect to make one in the next few
weeks.

' Most Added Records

The week’s five most added singles at
Billboard’s reporting stations in each of four formats

1t of Billboard’s

1t of Billboard’s

stations stations
adding record now reporting
Title, Artist, Label this week record
 HOT 100 >
e i (184 Stations) P e ]
1 “If This Is It,” Huey Lewis & the
News, Chrysalis 96 97
2 “She-Bop,” Cyndi Lauper, Portrait 83 83
3 “Dynomite,” Jermaine Jackson, Arista 73 74
4 “Lights Out,” Peter Wolf, EMI
America 58 126
5 “When You Close Your Eyes,” Night
Ranger, MCA 43 71
BLACK
: et {94 Stations)
1 “Just The Way You Like It,” S.0.S.
Band, Tabu 30 3s
2 “Dirty Dancer,” Bar-Kays, Mercury 22 39
3 “My Heart’s Divided,” Shannon,
Mirage 21 4
4 “All Of You,” Julio Iglesias & Diana
Ross, Columbia 16 32
5 “Be A Winner,” Yarbrough &
Peoples, Total Experience 16 4
= Y g
s ; (125 Stations) e,
1 “Everyday,” Oak Ridge Boys, MCA 63 82
2 “To Me,” Barbara Mandrell & Lee
Greenwood, MCA 62 79
3 “I Could Use Another You,” Eddy
Raven, RCA 50 54
4 “Uncle Pen,” Ricky Skaggs, Epic 45 52
5 “Let’s Chase Each Other Around The
Room,” Merle Haggard, Epic 43 100
ADULT CONTEMPORARY £
e e (B4 Stations ) g
1 “Straight From The Heart (Into Your
Life),” Coyote Sisters, Morocco 12 16
2 “Ghostbusters,” Ray Parker Jr.,
Arista 10 22
3 “All Of You,” Julio Iglesias & Diana
Ross, Columbia 8 4
4 “Leave A Tender Moment Alone,”
Billy Joel, Columbia 7 42
5 “Something Said Love,” Rita
Coolidge, A&M 6 25

LOUISVILLE VETERAN TULSA-BOUND

Crusham Exits WHAS For KRMG

LOUISVILLE — Longtime local
broadcaster Mike Crusham has re-
signed his VP/station manager post
at WHAS/WAMZ here to accept the
VP/GM position at Swanson’s
KRMG Tulsa.

“The station in many ways paral-
lels WHAS,” says Cursham about
KRMG's full service AC approach.
“That’s not to say I'll be doing
WHAS in Tulsa, but there are several
similarities.

“KRMG is not in a bad position in
the market at all. They've got a
morning man (John Ehrling) who is
solidly entrenched. They've got a
great deal of credibility. They’ve got
the same full service features, news,
sports, traffic information, that I've
been comfortable with here.

“As for what I plan to do,”
Crusham continues, ‘I subscribe to
the PIMP theory. P is personality, 1
is information, M is music and P is
promotion. Winning in any one cate-
gory can put you in third place. If
you win in any two, you may be No.
1 occasionally. If you’re a winner in
three categories, you'll be a consis-
tent No. 1. And if you can win in all
four, you’ll dominate the market.

“So that’s my plan. KRMG is al-
ready good, and I'll use that ap-
proach to make it better. And in talk-
ing with (Swanson head) Dan
DiLoretto, I think I'll have the mon-
ey and backing to do it. .

“Dan was a factor in my decision
to leave Louisville,” Crusham says.
“That and Swanson’s plans to ac-
quire future properties made the deal
very attractive. I'll remain in Louis-
ville for the next month, and frankly
there are some things I'll hate to

leave. (WAMZ PD) Coyote Calhoun
and (WHAS PD) Denny Nugent
both have consistently delivered good
books. Currently, WHAS is No. 1 12
plus, which is a tough feat to accom-
plish with an AM station these days,
and WAMZ isn’t far behind with its
country format.

*“But I'm looking forward to Tulsa.
I haven’t spent much time in the
market, haven’t even met many of
the people at the station, but on pa-
per the situation looks very promis-
ing. Tulsa seems to be financially a
bit healthier than Louisville as well.”

He rejoined WHAS as national

sales manager for WHAS-TV in Sep-
tember, 1981. Seven weeks later,
Crusham was elevated to his current
post.

Crusham, a native of the Cincin-
nati metropolitan area, joined
WHAS as an account executive in
1975 and became sales manager of
the FM in 1976. Back then it was
WNNS, running NBC’s N.L.S. news
and information service. Continuing
in that position through the switch to
country as WAMZ in 1977, Crusham
departed in late 1980 to become gen-
eral sales manager across town at
Great Trails’ WCII/WKIJJ.

Syndication Planned For
LMR’s ‘Elegant Sound’

NEW YORK — “I really call it
programming for intelligent listen-
ers,” says Bob Richer, president of
Leisure Market Radio, about the
upscale demographics reached by
LMR’s format, “The Elegant
Sound.” Targeting the more affluent
crowd in resort areas, LMR has had
great success with the eclectic format
on its company-owned stations in St.
Croix and Newport, R.1., as well as
several client outlets.

LMR has now announced that it
will be syndicating the sound, which
is comprised of a 65% jazz mix, on a
wide scale. “In addition to the easy
listening approach to the music,
which includes Dave McKenna,
Woody Herman, Morgana King,
Burt Bacharach, George Shearing,
Spyro Gyra, Tony Bennett and Bar-
bra Streisand, to name a few,” says

Richer, “the format includes a great
deal of features of interest to the tar-
get audience, such as financial or
world news.

“What'’s happened in the markets
where it’s aired is that businesses like
the format, play it in their stores and
subsequently become advertisers. It’s
attractive to them not only in num-
bers, but in sound as well, and that
makes for a positive emotional sell.”

Programmed by 14-year Schulke
vet Phil Stout, the format is slated to
debut during the NRBA/NAB Ra-
dio Programming Convention, Sept.
16-19, and will be distributed to sub-
scribers on one-hour reels. “We've
had a lot of inquiries since the
Schulke sale was announced (sepa-
rate story, page 16),” says Richer.
“We didn’t plan it that way, but it’s
worked out well.”

Seattle’s KVI Readies Switch To Oldies Format

SEATTLE — The trend toward
utilizing AM demographics to sup-
port FM numbers when pitching a
combo sale has just netted Seattle its
lone oldies outlet, as MOR station
KVI has announced plans to switch
to “Solid Gold Rock & Roll” on July
23.

Targeting the 25-40 age group,
GM Shannon Sweatte says: “If we
can add two points on top of the
numbers KPLZ generates, we’ll be in
a very enviable position.” KPLZ, as a
contemporary hits outlet, has had
great success in the 12-24 range, and
respectable 18-34 numbers as well.
Bolstering the top end with KVI's
approach is Sweatte’s goal.

“I hate to think of the station as a
support mechanism, but to a great
degee it is,” Sweatte notes. “That’s
not to say we won’t be promoting or

Top 40 Hot In
Spring Arbitrons

® Continued from opposite page

ted WIJD is up to a 2.9 from a 2.4,
while WFYR, WIND and WUSN
are tied at 2.7. AC-formatted WFYR
had been a 3.0 and all-news WIND a
3.3; country WUSN was flat.

AOR WXRT is down to a 2.4
from a 3.2, while nostalgia-formatted
WAIT is up toa 2.0 from a 1.7, tying
the Century outlet with Spanish-lan-
guage WOJO, which slipped from a
2.5.

Registering a point or better are
country-formatted WJEZ down from
1.8 to 1.7; classical WFMT, up from
1.5 to 1.6; black WIPC, up from 1.3
to 1.4; and religious WCFL and
black WVON, both at 1.0. Cox’s top
40 entry into the market, G-106
(WAGQO), was flat at a .6.

www.americanradiohistorv.com

spending a great deal of time, atten-
tion and money on the product, be-
cause we will.”

A new airstaff already hired in-
cludes KUBE personality Tom
Huetler in mornings, KPLZ’s Mike
Webb middays, Jay Green from
KVI's production department in af-
ternoons and a yet-to-be-named night
man. The station will continue to car-
ry Mariners baseball broadcasts as
well as maintaining its current play-
by-play lineup.

*“The music will primarily be from
the ’60s, but it will definitely be a
1980s radio station: exciting, vi-
brant,” says Sweatte, who retains the
services of veteran programmer Scott
Burton. “On the 21st, we’ll debut the
format with 48 hours of solid music.
Then on the 23rd the personalities
will be in place.” Initially, Sweatte is
relying on the Mariners’ cume to
bring people to the new format. How-
ever, a promotion campaign is slated
to debut mid-September.

3 : i

HOME SWEET HOME—WPLJ New
York air personalities prepare for
their “Home Of Your Own” promo-
tion, in which a listener will win a
co-op garden home in Edison, N.J.
Shown from left are WPLJ's J.J.
Kennedy and Peter Bush and Don-
ald Carter of Margate Associates,

the tirm providing the prize.

Exiting the station are several mar-
ket veterans, including two with over
20 years in the area, morning man
Bob Hardwick and Jack Morton.

Burton, who sees no direct compe-
tition, describes the music as *‘Su-
premes, Eric Burdon & the Animals,
Tommy Roe, Herman's Hermits, Jef-
ferson Starship, Tommy James & the
Shondells. Some of it you’ll hear on
the AC stations in town occassional-
ly, but a great deal of it they’re afraid
to touch. We won’t be. But even with
a playlist like that, we’ll still sound
like a contemporary full-service sta-
tion in tune with today.”

ACTIONNART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, calt Jeff Serette
at (800) 223-7524.

NEW RELEASE!
HOT OFF THE PRESS
TO BILLBOARD'S
SINGLE REVIEW AND
NATION’S AIRWAYS
AND CHARTS

“| BELIEVE”

PAYLODE LABEL
DUANE HERRING—WRITER
TOM ROLLER—PRODUCER

JOHN BUTTERWORTH—ARTIST

SABTECA MUSIC CORP (ascap)
P.O. BOX 10286
OAKLAND, CA 94610
NATIONAL PROMOTION-PAYLODE
(913) 631-6060
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Playlist Prime Movers *

mined by station personnel.

ooKEY ADD-ONS—the two key records added at the stations listed as deter-

OADD-ONS—AIl records added at the stations listed as determined by station

Northeast Region

memam® TOP ADD ONS smamm

HUEY LEWIS AND THE NEWS-If This Is It
(Chrysalis)

CYND! LAUPER-She-Bop (Portrait)

JERMAINE JACKSON-Dynomite (Arista)

EURYTHMICS-Right By Your Side (RCA)

WFLY-Albany
4 cm-v.n.)m
o EURYTHMI i ‘y Your Side
o HUEY LEWIS AND THE NEWS-f This I It
© CYND! LAUPER-She-Bop

o JERMAINE JACKSON-Dynomite
© GIORGIO MORODER—Reach Out

WGUY-Bangor
(dim Randalt-P.D.)
© STEVE PERRY-She's Mine
© JULIO |GLESIAS AND DIANA ROSS-AI Of You
© BILLY JOEL-Leave A Tender Moment Alone
© GIORGIC MORODER—Reach Out
© CYNDI LAUPER-She-Bop
o THE EMOTIONS-You're The Best
© ELTON JOMN-Sad Songs (Say So Much)
© LAURA BRANIGAN-Seif Control
© BANANARAMACrvel Summer

WiGY-Bath
{Scott Robbins—P.D.)
© BILLY JOEL-Leave A Tender Moment Alone
© HUEY LEWIS AND THE NEWS-If This Is 1t
© CYNDI LAUPER-She-Bop
© SAMMY HAGAR-Two Sides Of Love
© QUIET RIOT-Mama, Weer All Crazee Now
© RICK JAMES-17
© QUEEN-It's A Hard Lile

WXKS~Boston

(Senay Joe White-P.0.}
oo HUEY LEWIS AND THE NEWS—If This Is it
®o CYNDI LAUPER-She-Bop
© BiLLY JOEL-Lme A Tender Moment Alone
© SLADE-My,
© JERMAINE ucl‘ol—ommne
© JOE JACKSON-Happy Endi
© GIORGIO MORODER—Reach Out
. EUIYTHIIGS—RiJM By Your Side
o ELVIS N%STELI. AND THE ATTRACTIONS-The Only
In Town

WBEN-FM-Buffalo
(Bob Wood-P.D.|

o PETER WOLF-Lights Out

© CYNDI LAUPER-She-Bop

WKBW-Buffalo
(Sendy BaackP.0.)
o EURYTHMICS—Right By Your Side

WNYS-Buffalo
(B Tod-P.D.)
© GYND) LAUPER-She-8op
o HUEY LEWIS AND THE NEWS~If This Is It
o JERMAINE JACKSON-Dynomite
o EURYTHMICS-Right By Your Side

WTSN-Dover
{Jim Sebastian—P.D.}

oo JOHN mﬂ'!-mssms

oo EURYTHMICSRight By Your Side

© CYNDI LAUPER-She-Bop

© JERMAINE JACKSON-Dynomit

© TEDDY PENDERGRASS AND WHH'IEY HOUSTON-

Hold Me
© INXS-| Send A Messa
© HUEY LEWIS AND THE NEWSf This Is it
© QUIET RIOT-Mama, Weer All Crazee Now
© SAMMY HAGAR-Two Sides Of Love

WERZ—-Exeter

(dock O'Brien-P.D.}
© HUEY LEWIS AND THE NEWS-If This Is It
© QUEENt's A Hard Life

WTIC-FM—Hartford
{Miks West-P.0.)
© JERMAINE JACKSON-Dynomite
© HUEY LEWIS AND THE NEWS—f This is It
© CYND) LAUPER-She-Bop
o EURYTHMICS-Right By Your Side

WFEA-Manchester
{Rick Ryder-P.D.}
© ROD STEWART-Infatuation
© CYNDI LADPER-She-Bop
© (NOUSTRY-What Have | Got To Loose
» RICK JAMES-17
o SCARDAL-The Warrior
© QUEENt's A Harg Life

KC-101 (WKCI)—New Haven

© JERMAINE JACKSON-Dynomite

© HUEY LEWIS AND THE NEWS-If This Is It

© BILLY JOEL-Leave A Tender Moment Alone

© JULIO IGLESIAS AND DIANA ROSS-AR Of You

WJBQ—Portland
(Brisn Phoenix-P.D.}
© EURTTHMIESFight By Your Sie
© JERMAINE JAGKSON-Dmarele
© CYNDI LAUPER-She-
© LINDSEY BUCKINGHAM-Go Insane
© SAMMY MAGAR-Two Sides Of Love
© DENIECE WILLIAMS-Next Love
© HUEY LEWIS AND THE MEWS-f This Is it
© QUIET MOT-Mama. Weer Al Crazee Now

WSPK-Poughkeepsie
{Chris Loide.0.}
s GYNDI LAUPER-She-Bop
©o BILLY JOEL-Leave A Tender Moment Alone

© INXS-i Send A Message
© GIORGIO MORODER—Reach Oul
© EURYTHMICS-Right By Your Side

WPRO-FM—Providence
{Tem Cuddy—P.0.)
o SERGIO MENDES-Aiibis
© JERMAINE JACKSON-Dynomite
© SCORPIBNS-Still Loving You
© HUEY LEWIS AND NEWS—if This s It
© JULIO IGLESIAS AND DIANA ROSS-AN Of You
© NEWCLEUS-Jam Or It

WPXY-FM—Rochester
(Tom Mitcholt—P.0.)
oo CYNDi LAUPER-She-Bop
oo HUEY LEWIS AND TH! NEWS-f This s It
© EURTTHMIGE-Rygh! By Your Side
© JERMAINE JUCT5a8-Tyronit

WGFM-Schenectady
{Mike Nett—P.D.)
oo HUEY LEWIS AND THE NEWS-If This Is It
oo JOE JACKSON-Happy Ending
© CHRIS DE BURGH-High On Emotion
© NIGHT RANGER-When You Close Your Eyes
© CYNDI LAUPER-She-Bop
© TINA TURNER-What's Love Got To Do With It

WRCK-Utica
{Jim RietP.D.)
© HUEY LEWIS AND THE NEWS—If This Is It
© CYNDI LAUPER-She-Bop
© JOE JACKSON-Happy Ending
© TWISTED SISTER-We're Not Gonna Take it
© EURYTHMICS—Right By Your Side
o RICK JAMES-17
© RUSS BALLARD-Two Sifhouettes

Mid-Atlantic Region
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HUEY LEW!S AND THE NEWS-If This Is it
(Chrysalis)

PETER WOLF-Lights Out (EMI-America)

JOHN WAITE-Missing You (EMI-America)

JERMAINE JACKSON-Dynomite (Arista)

WFBG-Altoona
{Tony Booth-P.D,}
© JERMAINE JACKSON-Dynomite
© HUEY LEWIS AND THE NEWS-If This Is it
© BANANARAMA-Cruel Summer
© GIORGIO MORODER-Reach Out
© LINDSEY BUCKINGHAM-Go Insane
© QUEEN-it's A Hard Life

WJLK-FM-Asbury Park
(Dennis 0'Mara—P.0.)
© YES-It Can Happen To You
© PETER WOLF-Lights Out
© CYND! LAUPER-She-Bop
© ROGER-In The Mi
° Tto‘golv PElDEIGIASS AND WHITHEY HOUSTON-

Hi
© THE STYLE COUNCIL-You're The Best Thing
© EURYTHMICS—Right By Your Side

B-104 (WBSB)-Baltimore
{Steve Kingstea—P.D.}

© JOHN WAITE-Missing You

o BILLY SQUIER—Rock Me Tonight

© CYNDI LAUPER-She-Bop

WMAR-FM-Baltimore
{Raiph Wimmer—P.D.)
© PETER WOLF-Lights Out
® FACE TO FACE-10-9-8
© JERMAINE JACKSON-Dynomite
© SLADE-My, Oh My
o JULID IGLESIAS AND DIANA ROSS-All Of You
© HUEY LEWIS AND THE NEWS-If This Is it

WOMP-FM-Bellaire

{Dwayne Bands-P.0.)
© WUEY LEWIS AND THE NEWS-if This Is It
© KAREN KAMON-Loverboy
© JERMAINE JACKSON—Dynomite
© EURYTHMICS-Right By Your Side
© CYNOI LAUPER-She-Bop

WVSR—Charleston
{Chris Bailey-P.0.)
© CYRDI LAUPER-She-Bop
© HUEY LEWIS AND THE NEWS-If This Is it
© JERMAINE JACKSON-Dynomite
© GENESIS-Taking It Al Too Hard
© MIGHT RANGER-When You Close Your Eyes
© CHRIS BE BURGH-High On Emotion
© LINDSEY BUCKINGHAM-Go Insane

WZYQ—Frederick
{Kemosabi Joe-P.0.)
© CYND! LAUPER-She-Bop
© HUEY LEWAS AND THE NEWS-f This Is it
© PETER WOLF-Lights Out
© TWISTED SISTER-We're Not Goana Take It
© JULIO (GLESIAS AND DIANA ROSS-AIl Of You
© EURYTHMICS-Right By Your Side
© RUSH-The Body

WKEE-FM-Huntmgton
{$teve Hayes-P.D.)

oo HUEY LEVIS AND THE NEWS! This Is it

oo CYNDI LAUPER-She-

© NIGHT RANGER-When You Close Your

© THE STYLE COUNCIL-You're The Best Thing

WBLI-Long Island
(Bt Terry—P.0.}
oo PETER WOLF-Lights Out
oo JONN 'AITE—mssm You
© RATT—Round And Round
© THE GO 60"S-Turn To You -

WPLI-New York
{Larry Becger-P.0.)

list

Based on station playlists through Tuesday (7/10/84)
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HUEY LEWIS AND THE NEWS-If This Is It (Chrysalis)

JERMAINE JACKSON-Dynomite (Arista)
CYNDI LAUPER-She-Bap (Portrait)
PETER WOLF-Lights Out (EM!-America)

oo DAN HARTMANH Can Dream About You
o LIONEL RICHIE-Stuck On You
© WANG CHUNG-Dance Hall Days

Z-100 (WHTZ)-New York

{Scott Shannen-P.D.)
oo DAN HARTMAN- Can Dream About You
oo LISNEL RICHIE-Stuck On You
© PETER WOLF-Lights Out

WKTU-New York City
{Garles DadesusP.D.)
© RICK JAMES-17
© PEABO BRYSON-I Ever You're In My Arms Again
© DEBBIE DEB—When | Hear Music
© THE ALEEMS—Release Yourself
© TYZIK-Jammin’ in Manhattan

WKHI—Ocean Clty

© JULIO IGLESIAS AND DIANA ROSS-AH Of You
© SAMMY HAGAR-Two Sides Of Love

© MGHT RANGER-When You Close Your Eyes

© CYNDI LAUPER-She-Bop

© HUEY LEWIS AND THE NEWS-If This Is It

© SNEILA E.-The Glamorous Life

© JERMAINE JACKSON-Dynomite

WCAU-FM-Philadelphia
(Scatt Waker-P.0,)

© BILLY JOEL-Leave A Tender Moment Alone

© CHRIS DE BURGH-High On Emation

© JOE JACKSON-Happy

© GENESIS-Taking It A|l Too Hard

© HUEY LEWIS AND THE NEWS-If This Is it

© BANANARAMA—Cruel Summer

WUSL—Philadelphia
{doft Wyatt-£.0.)
o BRYAN LOREN-Do You Really Love Me
© THE BROTHERS JOHNSON-You Keep Me Coming

Back
© LILLO-Your Love’s Got A Hold On Me
© THE §.0.5. BAND-just The Way You Like it
© RUN-D.M.C.-30 Days

WHTX-Pittsburgh
{Todd ChaseP.D.)
© PETER WOLF-Lights Out
© HUEY LEWIS AND THE NEWS— This Is It
© JERMAINE JACKSON-Dynomite

WPST-Trenton

(Tom Taylor-P.0.)
oo HUEY LEWIS AND THE NEWSf This Is It
oo CYNDI LAUPER-She-Bop
© EURYTHMICS—Right By Your Side
© JULIO IGLESIAS AND DIMA IOSHII Of You
© JERMAINE JACKSON-Dynomi
o mn': PENDERGRASS AND WHI‘I‘IEY HOUSTON-
e

WANS-FM-Anderson/Greenville
{BM McCown-P.0.)

© BILLY JOELLeave A Tender Moment Alone

© PETER WOLF-Lights Out

© THE GO G0'S-Tum To You

o RATT. And Round

Rou
© CYNDI LAUPER-She-Bop

, ® EURYTHMICS-Right By Your §

© TEBOY PENDERGRASS AND M“T NEY HOUSTON-

Hold Me
© HUEY LEWIS AND THE NEWS-f This Is it
© QUEENt's A Hard Life
© SAMMY HAGAR-Two Sides Of Love
® NIGHT RANGER-When You Close Your Eyes
o RICK JAMES-17

WISE-Asheville
{Jehn Stevens—P.0.)
oo JEAMAINE JACKSON-Dynomite
oo HUEY LEWIS AND THE NEWS—if This Is tt
o RICK JAMES-17
© NIGHT RANGER-When You Close Your Eyes
© CYNDI LAUPER-She-Bop
© EURYTHMICS-Right By Your Side

94-Q (WOXI-FM)-Atianta
Morrison—P.D

° PETEI WOLF-Lights om

© JERMAINE JACKSON-Dynomite
© CYNDI LAUPER-She-Bop

© BANANARAMA-Cruel Summer

-93 (WZGC)—AtIanta

. JEIIMIE JAGISOI—Dynomne

® CYNOI LAUPER-She-Bop

© NUEY LEWIS AND THE NEWS-If This Is It
© SLADE-My, Oh My

© RICK JAMES-17

© BILLY JOEL-Leave A Tender Moment Alone

WSSX~Charleston
(Brian Phifips~P.0.}
oo PEABO ﬂlVSOI—Il Ever You're in My Arms Again
oo SLADE-My, Oh M
© JERMAINE JAGKWH—Dywm
© HUEY LEWIS AND THE NEWS-If This Is It
© CYNDI LAUPER-She-Bop
© SAMMY HAGAR-Two Sides Of Love

WBCY—Charlotte

{Boh Kaghan—P.0.)
© HUEY LEWIS AND THE NEWS-If This s It
© NIGHT RANGER-When You Close Your Eyes
© SCANDAL-The Warrior
o EURYTHMICS—Right By Your Slde

CK-101 (WCKS)—Cocoa Beach
(Bobby Knight-P.D.}

oo HUEY LEWIS AND THE NEWS-If This Is 1t

[ govourtt)nsms-smim From The Heart (into
our Life

0-107 (WRQX)-Washington
Alan Burns-P.0.}

o JOHN WAITE-Missing You
© SHEILA E.-The Giamorous Lite
o JOCELYN BROWN-Somebody Eise’s Guy

WASH-Washington D.C.
{8ill Tanner—P.0,}
oo PEABO BRYSON-if Ever You're In My Arms Again
oo SHEILA E.-The Glamorous Life
© HUEY LEWIS AND THE llEVIs-It This Is It
© RICK JAMES-17

WAVA-Washington D.C.
{Randy Kabrich-P.0.)

o STEVE PERRY-She's Mine

© EDDY GRANT-Romancing The Stone

WILK-Wilkes Barre
{Frank Warrea—P.D.}

© CYNDI LAUPER-She-Bop

© JOE JACKSON-Happy Ending

© EURYTHMICS—Right By Your Side

WKRZ-FM-Wilkes-Barre
(Jim Rising—P.0.)

© EURYTHMIGS—Right By Your Side

© LINDSEY BUCKINGHAM—Go Insane

© JERMAINE JACKSON--Dynomite

© JOE JACKSON-Happy Ending

© JOHN WAITE-Missing You

© BILLY JOEL-Leave A Tender Moment Alone

© SCORPIONS-Still Loving You

© BANANARAMA-Cruel Summer

© TINA TURNER-What's Love Got To Do With It

0-106 (WQXA)-York
{Mark Mckenzie-P.0.)
o PETER WOLF-Lights Out
o SLADE-My, Oh My
© STEVE PEARY-She's Mine
© JULIO IGLESIAS AND DIANA ROSS-AIl Of You
© MICHAEL JACKSON-—Farewell My Summer Love
© RATT-Round And Round

WYCR-York
{Mark Richards—P.0.)
© SHEILA E.-The Glamorous Life
© SULIO IGLESIAS AND DIANA ROSS-A! Of You
© SAMMY HAGAR-Two Sides Of Love
© NIGHT RANGER-When You Close Yow Eyes
© BANANARAMA—Cruel Summer

Southeast Region
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HUEY LEWtS AND THE NEWS-If This Is It
(Chrysalis)

CYND! LAUPER-She-Bop (Portrait)

JERMAINE JACKSON-Dynomite (Arista)

RICK JAMES-17 (Gordy)

WNOK-FM—Columbia
{Peter Woife—P,D.)
© SAMMY HAGAR-Two Sides Of Love
© HUEY LEWIS AND THE NEWS—S This s It
© RICK JAMES-17

1-100 (WNF1)- Daytona Beach

oo JONN WAITE-Missing You
© CYNDI LAUPER-She-Bop
© PETER WOLF-Lights Out

G- 105 (WDCG) Durham/RaIelgh
Freeman-P.D.)
o ll'ﬂ-ﬁom\d And Round

© JOHUN WAITE-Missing You

® BILLY JOEL-Leave A Tender Moment Alone

© NIGHT RANGER-When You Close Your Eyes

WFLB-Fayetteville
{Larry Canen-P.| 0
oo EURYTHMICS-Right By Your Side
oo THE STYLE COU NL—VW te The Best Thing
© QUEENHT's A Hard Life
© SPARKS-With Alf My Might

WFOX~Gainesville
{Alan DuPriest—P.D.)
© HUEY LEWIS AND THE NEWS-if This Is it
© JERMAME JACKSON-Dynomite
° E;:o‘l’! SISTERS-Straight From The Heart (Into Your

)
© EURYTHMICS—Right By Your Side
© QUEEN-It's A Hard Life
© DEWIECE WILLIAMSNext Love

WRQK—Greensboro
{Pam Conrad-P.D.}
o TONY OMEV;'T.:: First Day Of Summer

© RATT. Round
© BILLY SQUIER-Rock Me Tonight
© JULIO IGLESIAS AND DIANA ROSS-AI Of You

WOKi—Knoxville
Gary Adkins—P.0.)
© CYNDI LAUPER-She-Bop
© JERMAINE JACKSON-Dynomite
© RICK JAMES-17
© HUEY LEWIS AND THE NEWS-If This Is It
© ELVIS COSTELLO AND THE ATTRACTIONS-The Onty
Flame in Town
© RUSS BALLARD-Two Sehoueties
© EURYTHMHCSRight By Your Side

Y-100 (WHYI)-Miami/Ft.

Lauderdale
(Robert W, Waker-P.0.)
o DAN HARTMAN- Can Dream About You
o GYNDI LAUPER-She-Bop
o MICK JAMES-17
o JEAMAINE JAOKSON-Dynomite

WKZQ-FM-Myrtle Beach
D,

)
oo HIIEY LEWIS AND THE NEWS—If This Is It
oo EURYTHMICS-Right By Your Side
© CYND) LAUPER-She-Bop

www.americanradiohistorv.com

© DENIECE WILLIAMS—Next Love
© SPLIT ENZ-Message To My Girl

WBJW-0Orlando
(Gary Mitched-P.D,}

© SLADE-My, Oh My

o GLENN FlEV-Sexy Girl

© PETER WOLF-Lights Out

WRVQ-Richmond
(Boh Lawis—P.D,)
© STEVE PERRY-She's Mine
© HUEY LEWIS AND THE NEWS—if This is It
© PETER WOLF-Lights Out
© SCANDAL-The Wartior
© RICK JAMES-17

WXLK-Roanoke
{Russ Broewn-P.0..)
© RATT-Round And Round

WAEV-Savannah

{d.D. North—P.0.)
© BILLY JOEL-Leave A Tender Moment Alone
© NIGHT RANGER-When You Clase Your Eyes
© GEMESIS-Taking it All Too Hard
© HUEY LEWIS AND THE NEWS—If This s It
© JERMAINE JACKSON-Dynamite
© EURYTHMICSRight By Your Side

WZAT-Savannah

{Ray Williams—p.0.}
© CYNDi LAUPER-She-Bop
© HUEY LEWIS AND THE NEWS-f This s It
® BILLY SQUIER-Rock Me Tonight
© JOHN WAITE-Missing You
© RICK JAMES-{7
© BANANARAMA-Crue! Summer

WSEZ-Winston-Salem
{Bok Maheney-P.0.)
oo DAN HARTMAN-I Can Dream About You

North Central Region

ssmmm® TOP ADD ONS smamm

HUEY LEWIS AND THE NEWS-If This Is It
(Chrysalis)

JERMAINE JACKSON-Dynomite (Arista)

CYNDi LAUPER-She-Bop (Portrait)

SHEILA E.-The Glamerous Life (Warner Bros.)

Breakouts

WDRQ-Detroit

(Tomy Gray-P.D.)
© GRANDMASTER MELLE MEL AND THE FURIOUS
FIVE-Beat Street
© THE $.0.5. BAND-Just The Way You Like It

WHYT-Detroit
[Gary Borkewitz—P.D.}
oo CYND! LAUPER-She-Bop
oo MCK JAMES-17
© JERMAINE JACKSON-Dynomite
o HUEY LEWIS AND THE NEWS-If This is It
© QUIET RIOT—Mama, Weer AKX Crazee Now
© SGANDAL-The Warrior

WNAP—Indunapohs

WZPL-Indianapolis
0.

(Gary Mettman—P.0.}
© JERMAINE JACKSON-Dynomite
© HUEY LEWIS AND THE NEWSf This Is It
© SCANDAL-The Warrior
© SHEILA E.-The Glamorous Lite
® CYND) LAUPER-She-8op

WVIC FM-Lansmg

0.)
o IIGHT IMEHM You Closa Your Eyes
© GENESIS-Takiag it Al Too Hard
© ROBIN Q188—Boys Do Falt in Love
© SLADE-My, Oh My

WZEE-Madison
{Johmathan Littte-P.0.)
© HUEY LEWIS AND THE NEWS-if This Is It
© JOHN WAITE-Missing You
© SAMMY HAGAR-Two Sides Of Love
© EURYTHMICS-Right By Your Side

WZUU-FM-Milwaukee
{Steve Schram-P.0.)
© HUEY LEWIS AND THE NEWS-If This Is 1

KZ-93 (WKZW)—Peoria

{Keith Edwards—P.0.)
« TOA TURNER ot Lo Gt To Do Wit I
o EDDY GRANT-Romarcing The Stone

WRKR-FM-Racine
{Pat Martin-P.D.}
oe CYND} LAUPER-She-Bop
oo TWISTED SISTER-We're Not Gonna Take It
© NIGHT RANGER-When You Close Your Eyes
© PETER WOLF-Lights Out
© FACE TO FACE-10-9-8
© LINDSEY BUCKINGHAM-Go Insane

WKDD-Akron
{Wick Anthory—P.0.}
© CYNDI LAUPER-She-Bop
© HUEY LEWIS AND THE WEWS-If This Is It
© SCANDAL-The Warrior
© SHEILA E.-The Glamorous Life
© CHRS DE BURGH-High On Emotion
© [NXS Send A Message

WBWB-Bloomington
{Beb Leonard-P.D.}
oo PETER WOLF-Lights Out
oo SAMMY HAGAR-Twa Sides Of Love
© BILLY JOEL-Leave A Tender Moment Alone

WCIL-FM—Carbondale
(Tony Waitekus-P.0.)
© GYNDI LAUPER-She-Bop
o RICK JAMES-17
© JERMAINE JACKSON-Dynomite
o TWISTED SISTER-We're Not Gonna Take It
o PETER VIOLF—_leﬂts Out
o STEVE PERRY-She's Mine

B-96 (WBBM-FM)—Chicago

{Buddy Scett-P.0.)
© TINA TURNER-What's Love Got To Do With It
© JEFFERSON STARSHIP-No Way Out
© COREY HART-Sunglasses At Night
© RATT-Round And Round

—{ights Out

© NIGHT RANGER-When You Close Your Eyes
@ JERMAINE JACKSOK-Dynomite
© HUEY LEWIS AND THE NEWS-If This Is It
© SERGIO MENDES—Alibis

WGCI-FM—Chicago
(Gram Armstreng—P.0.)
© BAR-KAYS-Dirty Dancer
© GHUCK BROWN AND THE SQUL SEARCHERS-We
Need Some Money
© ROGER-Midnight Hour
© 0'BRYAN-Breaking Together
© ALISHA MEYERS-You Get The Best From Me
© STANLEY CLARKE—Heaven Sent You
© THE §.0.5, BAND-Just The Way You Like It
© DAVE GRUSIN-Thankful And Thoughtfui

WSPT-Stevens Point
{ay Bowiey-P.0.]
oo NIGHT RANGER-When You Close Your Eyes
oo EURYTHMICS-Right By Your Side
© CYNDI LAUPER-She-Bop
© SHEILA E.-The Glamorous Life
© SCORPIONS-Still Loving You

Midwest Region
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NIGHT RANGER-When You Close Your Eyes
(MCA)

HUEY LEWIS AND THE NEWS-If This Is it
(Chrysalis)

JOHN WAITE-Missing You (EMI-America)

JERMAINE JACKSON-Dynomite (Arista)

KFYR-Bismark
(Dan Brannae-P.D.)
© SLADE-My, Oh My
© SCANDAL-The Warrior
© JERMAINE JACKSON-Dynomite
© CYNDI LAUPER-She-Bop
® HUEY LEWIS AND THE NEWS-If This |5 it
® BILLY JOEL-Leave A Tender Moment Alone

KFMZ—Columbia
{Jim Mﬂm—' 0.
oo SLADE-My, Oh My
L) EUIYTHIlGHl(ht By Your Side
© SPARKS—With A My Might
© HUEY LEWIS AND THE MEWS—If This Is It

KIiK-Davenport

{Jim 0'Hara—P.0.)
© TINA TURMER-What's tove Got To Do With it
© PETER WHLF—Lgi: Out

© FRANK SINATRA-LA s My Lady :j::“.“;:z ﬂ‘h:! :
 RAMSEY LEWIS-The Two O1 s S s“"-ﬂ"m romile
WLS-AM/FM—Chicago WEBC-Duluth
JOHR WATE besig oo JOIRh.P S|
° issing You i
o ROD STEWART-Infatuation el
S o VAN HALEN-Panama
Q-102 (WKRQ)—Cincinnati
{Jim Fox-P.0.) KQWB-Fargo
 THE THOMPSGM TWINS Decto Dot iy St PR
tort Doctor! LLY JOEL-Leave A Tender Moment
© JERMAINE JACKSON-Dyromile « RUEY LEWTS 2RO, THE NEWS.1 This o
WGCL—Cleveland KKXL—Grand Forks
oe CYAD) LAUPER,She 8op o -
¥ ¥
oo HUEY LEWIS AND THE NEWSI This Is It 5 m.'n‘f%?i;m o Gt Yo s
o SAMMY HAGAR-Two Sites Of Love © SCANDAL-The Warrior
© SHEILA E.-The Giamorous Life

© JERMAMNE JACKSON-Dynomite
© BILLY JOEL-Leave A Tender Moment Alone

92-X (WXGT)—Cqumbus
{Adam Cook-P.0.)
oo PETER WOLF—L:(MS Out

WNCI—Columbus
{Harry Vaianiise-P.0.)
oo THE JWER50RS- 5ty Of Shock
oo JOHNNY MATHIS-Samps
o JULIO IGLESIAS AND DIANA ROSS—AN Of You
© ROBIN G188-Boys Da Fafl In Love

(Continued on opposite page)
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® Continued from opposite page
© JOHN WAITE-Missing You

KRNA-lowa City
{Bart Goynshor—P.0.}
© GENESIS-Taking It All Too Hard
© FACE TO FACE-109-8
© YES-It Can Happen To You
© SLADE-My, Oh M)
o SAMMY HAGAl—Two Sides 0f Love
© R.E.M.-South Central Rain

KDWB-AM-Minneapolis
(Lorrin Palagi-P.0.)

© 00 STEWART-Infatuation

© CYNOI LAUPER-She-Bop

© SCANOAL-The Warrior

© SLADE-My, Oh My

© JOHN WAITE-Missing You

WLOL-Minneapolis
(Tac Hammer-P.0.)
© JOHN WAITE-Missing You
© OLLIE & JERRY-Breakin'...There's No Stopping Us
© FACE TO FACE-10-9-8
© THE CARS-Drive

KJ-103 (KJY0)—-Oklahoma City
{Dan Wilson-P.0.}

o JERMAINE JACKSON—Dynomite

© PETER WOLF-Lights Out

© JOE JACKSON-Happy Ending

© NIGHT RANGER-when You Close Your Eyes

© RICK JAMES-17

© HUEY LEWIS AND THE NEWS-If This Is It~

KQKQ—Omaha
{Jerry Dean-P.D.)
© SAMMY HAGAR-Two Sides Of Love
© HUEY LEWIS ANO THE NEWS—if This Is It
© NIGHT RANGER-When You Close Your Eyes

KKLS-FM-Rapid City
{Randy Sherwyn-P.0.)
© NIGHT RANGER-When You Close Your Eyes
© GENESIS-Taking It All Too Hard
© SAMMY HAGAR-Two Sides Of Love
© JULIO IGLESIAS AND DIANA ROSS-All Of You

KKRC—Sioux Falls
(Oan Kiley-P.D.)
o JOHN WAITE-Missing You
o PETER WOLF-Lights Out
© SLADE-My, Oh My
© NIGHT RANGER-When You Close Your Eyes
© SAMMY HAGAR-Two Sides Of Love

KHTR-St. Louis
(Bob Garret—P.D.)
oo JOHN WAITE-Missing You
oo SCANDAL-The Warrior
© “WEIRD AL” YANKOVIC-} Lost On Jeopardy
© EOOY GRANT-Romancing The Stone
© PETER WOLF-Lights Out

V-100 (KDVV)-Topeka
{Tony Stewart-P.0.)
o SLADE-My, Oh M;
© JERMAINE JACKSON-Dynomite
© THE GO GO'S-Turn To You
© SCORPIONS-Still Loving You
© NIGHT RANGER-When You Close Your Eyes

KAY1-Tulsa
{Phil Williams—P.D.)
© SAMMY HAGAR-Two Sides Of Love
© NIGHT RANGER-When You Close Your Eyes
© THE STYLE COUNCIL—You're The Best Thing

Southwest Region
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HUEY LEWIS AND THE NEWS-If This Is It
(Chrysatis)

CYNDI LAUPER-She-Bop (Portrait)

JERMAINE JACKSON-Dynomite (Arista)

JULIO IGLESIAS AND DIANA ROSS-AIl Of You
(Columbia)

ing

WQID-Biloxi
{Mickey Coulter—P.D.)
© HUEY LEWIS AND THE NEWS-If This Is It
© BILLY JOEL-Leave A Tender Moment Alone
o JOHN WAITE-Missing You
© THE GO GO'S-Turn To You
© CYNOI LAUPER-She-Bop
© PETER WOLF-Lights Out

WKXX-Birmingham
{Kevin McCarthy-P.D.)
© JERMAINE JACKSON-Dynomite
© SAMMY HAGAR-Two Sldes Ot Love
© CYNO!I LAUPER-She.
© HUEY LEWIS AND THE NEWS-If This Is It

KITE-Corpus Christi
(Ron Chase-P.0.}

© ROBIN GIBB—Boys Do Fall In Love

© FACE TO FACE-10-9-8

© PETER WOLF-Lights Out

© SERGIO MENDES-Alibis

KAFM-Dallas
{John Shomby-P.0.)
© SHEILA E.-The Glamorous Lile
® JULIO IGLESIAS ANO OIAIA ROSS-All Of You
o PETER WOLF-Lights Out
© NIGHT RANGER-When You Close Your Eyes
© CYNOt LAUPER-She-Bop

KAMZ-EI Paso
(Bob West-P.0.}
© HUEY LEWIS AND THE NEWS-If This Is It
© ROBIN GIBB—Boys Do Fall In Love
@ BILLY JOEL-Leave A Tender Moment Alone
© COYOTE SISTERS-Straight From The Heart (Into Your
Life)

KSET-FM-EI Paso

(Cat Simon-P.0.}
© JULIO IGLESIAS AND OIANA ROSS-All Of You
© THE STYLE COUNCIL-You're The Best Thing
o SLADE-My, Oh My

KISR-Fort Smith
{Rick Hayos-P.0.)
oo HUEY LEWIS AND THE NEWS-If This Is It
oo PETER WOLF-Lights Out
© FACE TO FACE-10-9-8
© JEAMAINE JACKSON-Dynomite
© SAMMY HAGAR-Two Sides Of Love

Q-104 (WQEN)—Gadsden
(Roger Gaither—P.0.)

oo HUEY LEWIS AND THE NEWS-If This Is It

oo NIGHT RANGER-When You Close Your Eyes

© SCOAPIONS-Still Loving You

© EURYTHMICS—Right By Your Side

© CYNO! LAUPER-She-Bop

KILE-Galveston
{Dave Parks-P.0.}
» GIORGIO MOROOER-Reach Out
. E?WTE SISTERS-Straight From The Heart (into Your
ite)
© JERMAINE JACKSON-Dynomite
© IRENE CARA-You Were Made For Me

WTYX-Jackson

{Jim ChickP.D.)
© JEFFERSON STARSHIP-No Way Out
© NIGHT RANGER-When You Close Your Eyes
© JEAMAINE JACKSON-Dynomite
© RUEY LEWIS ANO THE NEWS-If This Is It
o EURYTHMICS-Right By Your Side

KKYK-Little Rock

{Ron White-P.0.)
© DAN HARTMAN-I Can Dream About You
® 7.2 TOP-Legs

KBFM—McAllen/Brownsville
{Russ Willlams~P.0.}

o HUEY LEWIS AND THE NEWS-If This Is It

® PETER WOLF-Lights Out

o CHRIS DE BURGH-High On Emotion

© NIGHT RANGER-When You Close Your Eyes

Q-101 (WJDQ-FM)-Meridian
(Tom Kelly—P.D.}

o HUEY LEWIS AID THE NEWS-If This 1s It

© SLAOE-My, Oh M

© JERMAINE JAclson-Dymmn

© THE STYLE COUNCIL-You're The Best Thing

© SERGIO MENDES-Alibis

o ROO STEWART-Infatuation

© JULIO IGLESIAS ANO DIANA ROSS-ANl Of You

o EURYTHMICS-Right By Your Side

© QUEEN-It's A Hard Life

WABB-FM—Mobile

{Leslie Fran-P.D.}
© TINA TURNER-What's Love Got To Do With It
© CYNO!I LAUPER-She-Bop
o JERMAINE JACKSON-Dynomite
© HUEY LEWIS ANO THE NEWS-If This Is it
© PETER WOLF-Lights Out

WHHY-FM-Montgomery
{Mark $t.John-P.0.)
oo CYNDI LAUPER-She-Bop
oo HUEY LEWIS ANO THE NEWS-If This Is It
© JERMAINE JACKSOR-Dynomite
© SAMMY HAGAR-Two Sides Of Love
@ RATT-Round And Round

KX-104 (WWKX)—Nashville
{Michael $t. John-P.0.}

© CYNOi LAUPER-She-Bop

© JOKN WAITE-Missing You

© JERMAINE JACKSON-Dynomite

© JULIO 1GLESIAS AND DIANA ROSS-AI Of You

© HUEY LEWIS ANO THE NEWS-If This Is It

B-97 (WEZB)-New Orleans
(Nick Bazoo-P.0.)

© CYNO) LAUPER-She-Bop

@ BILLY JOEL-Leave A Tender Moment Alone

© HUEY LEWIS ANO THE NEWS-If This Is ft

WTIX-New Orleans
(Bruce Kramer-P.D.)
oo JOHNNY MATHIS-Simple
oo MADONNA-Borderline
© JULIO IGLESIAS ANO DIANA ROSS-AH Of You
© BILLY JOEL-Leave A Tender Moment Alone

KITY-San Antonio
(K Curry-P.0.}
oo JERMAINE JACKSON-Dynomite
oo HUEY LEWIS AND THE NEWS-If This Is It
© THE CARS-Magic
o CYND) LAUPER-She-Bop

KTFM-San Antonio
(Bill Thorman—P.0.}

© JOE JACKSON-Happy Ending

o JERMAINE JACKSON-Dynomite

© GIOAGIO MORODER-Reach Out

© BILLY SQUIER-Rock Me Tonight

© CYNOI LAUPER-She-Bop

© |RENE CARA-You Were Made For Me

© QUEEN-it's A Hard Life

© EURYTHMICS—Right By Your Side

© LINDSEY BUCKINGHAM—Go Insane

les Radio Action

Based on station playlists through Tuesday (7/10/84)

© CYNOI LAUPER-She-Bop
© HUEY LEWIS AND THE NEWS-If This Is 1t
© PETER WOLF-Lights Out

© SCANDAL-The Warrior
© BANANARAMA-Cruel Summer

KIMN-Denver
(Doug Erickson—P.D.)
oo JOKN WAITE-Missing You
oo CYNOI LAUPER-She-Bop
© JERMAINE JACK SON-Dynomite
© BANANARAMA-Cruel Summer
© SAMMY RAGAR-Two Sides Of Love

KOAQ-Denver
{Jack Regan—P.D.}
© PETER WOLF-Lights Out
© CYNO! LAUPER-She-Bop
© HUEY LEWIS ANO THE NEWS—If This Is it
© JERMAINE JACKSON-Dynomite
© BILLY SQUIER-Rock Me Tonight
© GIORGIO MORODER—Reach Out

KPKE-Denver
{Tim Fox-P.D.)
© PETER WOLF-Lights Out

KLUC-Las Vegas
(Bill Kelly-P.0.}
© JERMAINE JACKSON-Dynomite
© CYNO!I LAUPER-She-Bop
© NIGHT RANGER-When You Close Your Eyes
© SLAOE-My, Oh My
© HUEY LEWIS ANB THE NEWS-If This Is It

KIIS-FM-Los Angeles
{Gerry OeFrancesco-P.0.)
@ SCANOAL-The Warrior
© JERMAINE JACKSON-Dynomite
© CYNOI LAUPER-She-Bop
© HUEY LEWIS AND THE NEWS-I1 This Is It

KKHR-Los Angeles
{Ed Scarberough-P.0.)
© CYNOf LAUPER-She-Bop
o BANANARAMA-Cruel Summev
© SHEILA E.-The Glamorous Li
© HUEY LEWIS AND THE NEWS—I' This Is It
© PETER WOLF-Lights Out

KOPA-FM—Phoenix
(Reggie Blackwel-P.D.)

© JERMAINE JACKSON-Dynomite

© CYNOi LAUPER-She-Bop

KZZP-FM-Phoenix
(Chariie Quinn-P.0.}
© PETEA WOLF-Lights Out

© HUEY LEWIS AND THE NEWS—If This Is It

© CYNDI LAUPER-She-Bop

K96 (KFMY)—Provo
{Scott Gentry-P.D.)

© SLADE-My, Oh My

© FACE TO FACE-10-39-8

@ STEVE PERRY-She's Mine

© SCANOAL-The Warrior

© JERMAINE JACKSON-Dynomite

KROK-Shreveport
{Peter Stewart-P.0.}
oo HUEY LEWIS ANO THE NEWS-if This Is Il
oo SCANDAL-The Warrior
© SAMMY HAGAR-Two Sides Ot Love
© SCORPIONS-Stiil Loving You

Pacific Southwest Region

mmmmm® TOP ADD ONS mmemm

CYND} LAUPER-She-Bop (Portrait)

HUEY LEWIS AND THE NEWS-(f This Is It
(Chrysalis)

JERMAINE JACKSON-Dynomite (Arista)

PETER WOLF-Lights Out (EMI-America)

© JERMAINE JACKSON-Dynomite " —
FM-100 (WMC-FM)-Memphis KKXX-Bakersfield
{Robert John-P.0.) {Oave Kamper-P.0.)
© HUEY LEWIS AND THE NEWS-if This Is It oo TINA TURNER-What's Love Got To Do With It
© THE GO GO'S-Turn To You oo TWISTED SISTER-We're Not Gonna Take It

© TINA TURNER-What's Love Got To Do With It

© JERMAINE JACKSON-Dynomite

KDZA-Pueblo
{Rip Avina-P.0.)
© HUEY LEWIS AND THE NEWS-if This Is It
© SAMMY HAGAR-Two Sides Of Love
© SLAOE-My, Oh My
© PETER WDLF—nghts Out
© BANANARAMA-Cruel Summer
© CYNOI LAUPER-She-Bop

KRSP-AM-Salt Lake City
{Steve Carison-P.D.)

© SAMMY HAGAR-Two Sides Of Love

© CYNDI LAUPER-She-Bop

© NIGHT RANGER-When You Close Your Eyes

@ SCANDAL-The Warrior

KS-103 (KSDO-FM)-San Diego

{Dave Parks-P.0.)
o EURYTHMICS-Right By Your Side
© CYNO! LAUPER-She-Bop
@ SCANOAL-The Warrior
o JERMAINE chlsnl-bynomile
© SLADE-My, Oh M
© NIGHT RAIGEI—When You Close Your Eyes

XTRA-AM-San Diego
{Jim Richards—P.0.)

Pacific Northwest Region
mmmmm® TOP ADD ONS memm

HUEY LEWIS AND THE NEWS-If This Is It
(Chrysalis)

BILLY JOEL-Leave A Tender Moment Alone
(Columbia)

JERMAINE JACKSON-Dynomite (Arista)

PETER WOLF-Lights Out (EMI-America)

-KYYA-Billings

(Jack Bell-P.0.)
© CYNDi LAUPER-She-Bop
© PEABO BRYSON-!f Ever You're In My Arms Again
© RUEY LEWIS AND THE NEWS—f This Is It
© SCANDAL-The Warrior

KBBK-Boise
(Bobby King-P.0.)
© HUEY LEWIS AND THE NEWS-If This Is It
© JERMAINE JACKSON-Dynomite
© TALK TALK-It's My Lile

KCDQ-Bozeman
(Chad Parrish-P.0.)
oo CYNOI LAUPER-She-Bop
oo HUEY LEWIS ANO THE NEWS-If This Is It
© JERMAINE JACKSON-Dynomite
o INXS-1 Send A Message

KTRS—Casper
(BIH Cody-P.0.}
oo BANANARAMA-Cruel Sumi
oo TEDOY PENDERGRASS llll WHITNEY HOUSTON-

Hold Me
© JULIO IGLESIAS AND DIANA ROSS-All Of You
© PETER WOLF-Lights Out

KMGX-Fresno

(John Berry-P.0.)
®o CYNOI LAUPER-She-Bop
oo HUEY LEWIS AND TRE NEWS-If This Is it
© NIGHT RANGER-When You Close Your Eyes
© JERMAINE JACKSON-Dynomite

KWSS—Gilroy
{Oave Van Stone-P.0.)
« HUEY LEWIS AND THE NEWS-If This Is It
© BILLY SQUIER-Rock Me Tonight
© SCANDAL-The Warrior
o SAMMY RAGAR-Two Sides Of Love
© NIGHT RANGER-When You Close Your Eyes

KGHO-FM-Hoquaim
(Steve Larson-P.0.)
« SAMMY HAGAR-Two Sides Of Love
© NIGHT RANGER-When You Close Your Eyes
o JULIO IGLESIAS AN O1ANA ROSS-AIl Of You
© CYNOI LAUPER-She-Bap
o JERMAINE JACKSON-Dynomite
© EURYTHMICS—Right By Your Side
© HUEY LEWIS AND THE NEWS-If This Is It

KOZE-FM-Lewiston

{Jay McCall-P.0.}
© CYNO! LAUPER-She-Bop
© HUEY LEWIS AND THE NEWS-If This Is It
© BILLY JOEL—Leave A Tender Moment Alone
© JOKN WAITE-Missing You
© HUEY LEWIS ANO THE NEWS-If This Is It
@ SCANOAL-The Warrior

KSLY-FM—-San Luis Obispo
{Joe Cellins-P.0.)

oo HUEY LEWIS AND THE NEWS-if This fs It

oo SAMMY HAGAR-Two Sides Of Love

© JERMAINE JACKSON-Dynomite

© PETER WOLF-Lights Out

© NIGKT HAIGEI—WM You Close Your Eyes

© SLADE-My, Oh M

. GENESIS-Takmg Il All Too Hard

KIST-Santa Barbara
{Oick Wiliams~P.0.)

o PETER WOLF-Lights Out

o SAMMY HAGAR-Two Siles Of Love

Playlist Top Add Ons @

~
© NIGHT RANGER-When You Close Your Eyes
© SLADE-My, Oh My

© SCANOAL-The Warnor

© RICK JAMES-17

© BANANARAMA-Cruel Summer

© JERMAINE JACKSON-Dynomite

© RUEY LEWIS ANO THE NEWS-I This is It
© GENESIS-Taking It Alt Too Hard

13-KHYT-Tucson
{Sherman Cohen-P.0.)
oo SHEILA E.-The Glamorous Life
oo BILLY JDEL—Leave A Tender Moment Alone
© SLADE-My, Oh M
* GIORGIO uonon:n—nuc Out
© HUEY LEWIS ANO THE NEWS-If This is It
« CYNOI LAUPER-She-Bop
© BANANARAMA-Cruel Summer

KTKT-Tueson
{Bohby Rivers—P.D.)
© CYNOI LAUPER-~She-Bop
© JERMAINE JACKSON-Dynomite
© NIGHT RANGER-When You Close Your Eyes
© JERMAINE JACKSON-Dynomite
© GENESIS-Taking It All Too Hard
@ JOE JACKSON-Happy Ending
© PETER WOLF-Lights Out

KHOP-Modesto
{David Altyn Kraham—P.0.)
© HUEY LEWIS AND THE NEWS-If This Is It
© CYNO] LAUPER-She-Bop
o QUEEN-It's A Hard Life
o JERMAINE JACKSON-Dynomite
o EURYTHMICS-Right By Your Side
o GIORGIO MOROOER-Reach Qut

KMJK-Portiand

(Jon Barry-P.D.)
oo EOOY GRANT-Romancing The Stone
oo BILLY JOEL-Leave A Tender Moment Alone
© JERMAINE JACKSON-Dynomite
© HUEY LEWIS ANO THE NEWS-If This Is It
® CHRIS DE BURGH-High On Emotion

KSFM-Sacramento
{Rick GiieHe-P.0,)

o JERMAINE JACKSON-Oynomite

© CYND] LAUPER-She-Bop

© 0'BRYAN-Lovelite

KWOD-Sacramento
[Tom Chase-P.0.)
© THE GO GO'S-Turn To You
© JOKN WAITE-Missing You
o PETER WOLF-Lights Out
© HUEY LEWIS AND THE NEWS-If This Is It

KSKD-FM-Salem
{Len E, Mitchol-P.D,)
oo NIGHT RANGER-When You Close Your Eyes
oo HUEY LEWIS AND THE NEWS-if This Is It
© EURYTHMICS—Right By Your Side
© JERMAINE JACKSON-Dynomite
« CYNO) LAUPER-She-Bop
o BANANARAMA-Cruel Summer
© QUEEN-It's A Hard Life

KITS—San Francisco
{Mark Van GelderP.0,|

)
oo JULIO IGLESIAS ANO UIANA ROSS-All Of You

o0 JOHN WAITE-Missing Y

© GLENN FREY-Sexy G

® YES-It Can Happen To You

© RATT-Round And Round

© BILLY SQUIER-Rock Me Tonight

© BILLY JOEL-teave A Tender Moment Alone

KPLZ-FM-Seattle
(Jett King-P.D.)
© CYNO) LAUPER-She-Bop
© PETER WOLF-Lights Out
® INXS-| Send A Message
« EURYTHMICSRight By Your Side
© BANANARAMA—Cruel Summer
© HUEY LEWIS AND THE NEWS—if This Is it
© LINOSEY BUCKINGHAM-Go Insane

KUBE-Seattle

{Bob Case-P.0.} 3
oo HUEY LEWIS AND THE NEWS—if This Is It
oo SERGIO MENDES-Alibis
© BILLY JOEL-Leave A Tender Moment Alone
© PETER WOLF-Lights Out

Your

gift can make

a difference.

WERE FIGHTING FOR YOUR LIFE
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ARS_He WEEKS
a C AT #1
1
BRUCE SPRINGSTEEN-Born In The USA.,
Columbia

JEFFERSON STARSHIP-Nuclear Furniture
Grunt

ROD STEWART-Camouflage, Warner Bros.
CHRIS DEBURGH-Man On The Line, A&M
JOHN WAITE-No Brakes, EMI-America
SCANDAL-Warrior, Epic

RATT-Out Of The Cellar, Atlantic

BILLY SQUIER-Signs Of Life, Capitol
SOUNDTRACK-Streets Of Fire, MCA
STEVE PERRY-Street Talk, Columbia

HUEY LEWIS AND THE NEWS-Sports,
Chrysalis

RUSH-Grace Under Pressure, Mercury
SCORPIONS-Love At First Sting, Mercury
TWISTED SISTER-Stay Hungry, Atiantic
Z 1 TOP-Eliminator, Warner Bros.

BILLY IDOL-Rebel Yell, Chrysalis

QUIET RIOT-Condition Critical, Pasha
VAN HALEN-1984, Warner Bros.
WHITESNAKE-Slide It In, Geffen

COREY HART-First Offense, EMI-America
THOMPSON TWINS—Into The Gap, Arista
TONY CAREY-Some Tough City, MCA

STEVIE RAY VAUGHAN-Couldn't Stand The
Weather, Epic

CHICAGO-Chicago 17, Warner Bros.

BOX OF FROGS-Box Of Frogs, Epic

RUSS BALLARD-Russ Ballard, EMI-America
ELTON JOHN-Breaking Hearts, Geffen

LITTLE STEVEN-Voice Of America,
EMI/America

DI0-The Last In Line, Warner Bros.
PRINCE-Purple Rain, Warner Bros.

VAN STEPHENSON-Righteous Anger, MCA
NIGHT RANGER-Midnight Madness, MCA
PSYCHEDELIC FURS—-Mirror Moves, Columbia
GLENN FREY-The Allnighter, MCA
R.E.M.—Reckoning, |.R.S.

ROGER GLOVER-The Mask, 21 Records
ANDY FRASER-Fine, Fine Line, Island
RED RIDER-Breaking Curfew, Capitol
BILLY SATELLITE-Billy Satellite, Capitol
TINA TURNER-Private Dancer, Capitol

SLADE-Keep Your Hands Off My Power
Supply, CBS Associated

ELVIS COSTELLO AND THE ATTRACTIONS-
Goodbye Cruel World, Columbia

DUKE JUPITER-White Knuckle Ride, Morocco
SOUNDTRACK-Hard To Hold, RCA
THE JACKSONS-Victory, Epic

VARIOUS ARTISTS-The Official Music Of The
XXIHrd Olympiad, Columbia

THE GREG KIHN BAND-Kihntageous,
Beserkley

SOUNDTRACK-Footloose, Columbia
MOTLEY CRUE-Shout At The Devil, Elektra

Top Adds

HUEY LEWIS AND THE NEWS-Sports, Chrysalis
PETER WOLF-Lights Out, EMI-America (12 Inch)
ELTON JOHN-Breaking Hearts, Geffen

BILLY SQUIER-Signs Of Life, Capitol

SAMMY HAGAR-Two Sides Of Love, Geffen (12 Inch)
ADRENALIN-American Heart, Rocshire

DI0-The Last In Line, Warner Bros.

LINDSEY BUCKINGHAM-Go Insane, Elektra (12 Inch)
GLENN FREY-The Allnighter, MCA
WENDY 0. WILLIAMS—It's My Life, PVC (45)
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ARTIST—Title, Label

WEEKS

RSO ARSHIP 0 AT 91

BRUCE SPRINGSTEEN-Dancing In The Dark,
Columbia

CHRIS DEBURGH-High On Emotion, A&M
RATT-Round And Round, Atlantic

THE CARS-Drive, Elektra

ROD STEWART—infatuation, Atlantic
SCANDAL-The Warrior, Epic

JEFFERSON STARSHiP-Laying It On The Line,
Grunt

THE FiIXX-Deeper And Deeper, MCA

BILLY SQUIER-Rock Me Tonite, Capitol
THE CARS—Magic, Elektra

BILLY IDOL-Eyes Without A Face, Chrysalis
Z 7 TOP-Legs, Warner Bros.

JOHN WAITE-Missing You, EMI-America
BRUCE SPRINGSTEEN-Cover Me, Columbia

TWISTED SISTER-We're Not Gonna Take It,
Atlantic

CHICAGO-Stay The Night, Warner Bros.

‘COREY HART-Sunglasses At Night, EMI-
America

STEVE PERRY-She's Mine, Columbia
THOMPSON TWINS—-Doctor Doctor, Arista

QUIET RIOT-Mama, We're All Crazy Now,
Pasha

TONY CAREY-The First Day Of Summer, MCA
RUSH-The Body Electric, Mercury

ELTON JOHN-Sad Songs (Say So Much),
Geffen

WHITESNAKE-Slow And Easy, Geffen

RUSS BALLARD-Voices, EMI/America

VAN HALEN-Panama, Warner Bros.

BOX OF FROGS-Back Where | Started, Epic
PETER WOLF-Lights Out, EMI-America

BRUCE SPRINGSTEEN-No Surrender,
Columbia

RED RIDER-Young Thing, Wild Dreams (Rock
Me), Capitol

SAMMY HAGAR-Two Sides Of Love, Geffen

LITTLE STEVEN-Los Desaparicidos,
EMI/America

FASTWAY-Tell Me, Columbia

STEVIE RAY VAUGHAN-Voodoo Chile (Slight
Return), CBS

RUSH-Distant Early Warning, Mercury
PRINCE-When Doves Cry, Warner Bros.

VAN STEPHENSON-Modern Day Delilah, MCA
ROGER GLOVER-The Mask, 21 Records

THE CARS-It's Not The Night, Elektra
SCORPIONS~I'm Still Loving You, Mercury
RUSH-Red Sector "A”, Mercury

ANDY FRASER-Fine, Fine Line, Island
R.E.M.-South Central Rain, I.R.S.

PSYCHEDELIC FURS-The Ghost In You,
Columbia

BILLY SATELLITE-Satisfy Me, Capitol

NIGHT RANGER-When You Close Your Eyes,
MCA

BRUCE SPRINGSTEEN-Born in The US.A,
Columbia

RAY PARKER, JR.~-Ghostbusters, Arista

BRUCE SPRINGSTEEN-Pink Cadillac, Columbia
BRUCE SPRINGSTEEN-Bobby Jean, Columbia
RICK SPRINGFIELD-Don’t Walk Away, RCA

HUEY LEWIS AND THE NEWS-Heart Of Rock
& Roll, Chrysalis

EDDY GRANT-Romancing The Stone, Portrait

MOTLEY CRUE-Too Young To Fall In Love,
Elektra

THE JACKSONS-State Of Shock, Epic

DUKE JUPITER-Little Lady, Morocco

THE GREG KIHN BAND-Reunited, Berserkley
SLADE-Run, Runaway, CBS Assqciated

KENNY LOGGINS-I'm Free (Heaven Helps The
Man), Columbia

_ Radio

_ Pro-Motions

Station: KTXZ Austin (oldies)
Contact: Fred Cantu, program
director

Concept: Money For Michael
Execution: The news that Michael
Jackson’s entourage was requesting
discounts on hotel rooms in Dallas
struck the KTXZ staff as odd, con-
sidering the amount of money he

enough to raise a whopping $1.95.”
Among the phone calls taken on the
air were one from “Jesse Jackson's
press secretary” (more realistically, a
Univ. of Texas student), who said he
wasn’t in a position to donate cash
but could help in getting any member
of Michael’s family out of jail should
things go awry in the Lone Star state.

generates daily. In a tongue-in-cheek * % *

promotion, the station conducted a I

24-hour *“Money For Michael” Statioa VR Glerctent
. (country)

fundraiser.

According to Cantu, “We set our Cnopat; MATES L(egen

goal at $15 and were fortunate (Continued on opposite page)

Julio Iglesias,

Dicen que la Gloria
esta en el cielo. ..
Pero yd sé distinto, Amor,
Yo sé distinto!

Dulcinea

A compilation of Rock Radio Airplay as indicated by the nation’s leading Atbum oriented and Top Track stations.

www.americanradiohistorv.com

SAVE 17%

SPECIAL:

BOOK PLUS
1981, 1982 & 1983
SUPPLEMENT
only $44.00

price includes shipping

Singles AND Albums
Pop AND Soul
All in one Book!!!

Fantastic reference books—based upon
BILLBOARD Charts-Top Rock & Rou and
Rhythm & Biues Music of the last 34 years| \‘
Now In every state plus 48 foreign

IN THIS INVALUABLE 8D5-PAGE HARDBOUND REFERENCE BOOK PLUS THE 1981, 1982 & 1983 SUPPLE-
MENTS YDU WILL FIND: The TOP POPULAR SINGLES AND ALBUMS of every month of every year from
1950-1983.

PLUS the TOP POP & R & B SINGLES AND ALBUMS of the year far every year from 1950-1983 (except R & B
albums which are tor 1956-1983)

PLUS more than 1400 trivia questions and answers including such categories as Real Names at Singers.
Group Trivia. etc., etc.!!

PLUS 6 INDEXES! (You will tind every artist and every song that made Billboard’s weekly top 10 singtes and
tap 5 albums!t (Artist, recard title, record label & serial *, the year(s) each record made the Top 10 and if it
made “t are all included!l)

52 MONTHLY AND ANNUAL CHARTS PER YEAR!III!
(Costs less than $1.30/yeor)
1 r rrr . ¢t £ fr 7 r tr 4 1 7 J 2 7 | 3 1 J 1 [ ]
BLUEBERRY HILL PUBLISHING
Box 24170, St. Louis, MO 63130

Please send me:
set(s) of TOP 10's & TRIVIA

Prices inciude shipping
Overseas orders that
desire airmall please

add $17.00

1950-1983 at $44.00 (For supptement only
copy(les) of TOP 10's & TRIVIA add $2.50)
1950-1980 at $35.00 All payment In U.S.
copy(les) of 1981 SUPPLEMENT at $6.00 dolgrsioniy
copy(les) of 1982 SUPPLEMENT ot $6.00
copy(ies) of 1983 SUPPLEMENT at $6.00

Name

Address

Clty State lp

Check or money order for full amount must occompony order.
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® Continued from page 16

Well, we successfully survived the
Billboard Radio Conference, and as
far as we know, a good time was had
by all. Several memorable stories will
probably be circulating for some time
regarding the activities going on be-
tween the meetings, but our fave will
have to be Dave Martin’s suite. He
(along with our help and Carol
Ford’s) hosted an elevator. We've al-
ways thought it was the only way to
reach all the delegates as a captive
audience, but we never expected him
to show up with chairs, mints and af-
ter-dinner drinks (with a towel
draped over his arm). Explaining it to
security was the only small problem
he encountered. We denied knowing
him.

Leaving shortly thereafter, we
drove to New York, entertained by
The Geater himself, Jerry Blavat on
WFIL Philadelphia, who played
songs that would stump any trivia ex-
pert, even those living in Bristol.
Speaking of trivia, we made the mis-
take of hosting the first annual Bill-
board Trivia Contest, and we have a
strong feeling it was also the last. We
thought we made it easy. However,
out of a possible 50 points, the closest
anyone came was 20. Obviously
graded on a curve, the grand prize (a
year’s subscription to Billboard) went
to Steve Resnik of A&M Records,
with the second prize (two years’ sub-
scription to Billboard) going to
WAKY Louisville’s Bob Moody.
Billboard’s Adam White came in
third.

* K* X

To say the least, it continues to be
a slow news month. However, of the
items of note, WEZI Miami GM
Chuck Goldmark adds VP to that
title . . . King Portland business man-
ager Bob Gallucci segues up the coast
to the GM gig at classical KING-FM
Seattle ... WCAU  Philly’s  Carl
Dickens slides into the director of
news and programming post open at
co-owned WBBM-AM Chicago.

A few summer sales: Mid Ameri-

Vox Jox

ca’s WMRZ Moline, which used to
be top 40 WQUA before it went old-
ies, goes to Mississippi Valley Broad-
casting, the division of Sconnix
which owns WLLR-FM in the Quad
Cities. Mid America is hanging onto
its FM there, WLLR, licensed to
Davenport.

Former Transtar and SMN exec
Ivan Braiker is breaking into owner-
ship with Seattle’s KPRM. As presi-
dent of Highsmith Broadcasting,
he’ll be based in Seattle at the **Con-
tinuous Country™ outlet, while Bill
Highsmith remains in Paradise Val-
ley, Ariz. The duo will be acquiring
more properties in the future. Group
W is also on the acquisition trail,
having signed a letter of intent to
purchase San Antonio’s KQXT,
which fits in with Group W’s FM
easy listening posture.

* Kk K

San Francisco's K-101 has a few
new faces now that PD Jeff Sattler’s
ensconced. Following Tom Parker’s
morning madness, former evening
jock Bob Malik now does 10-3, with
Jack Kulp taking over afternoons.
He’s followed by former weekender
Melissa McConnell in evenings and
Vince Garcia on overnights.

Looking for something to do on
the weekends in the metropolitan
New York area? Drop on by one of
our favorite towns, Pound Ridge (on
the Westchester County/Fairfield
(Conn.) County line) and check out
Ramone’s Rangers, the softball team
sponsored by Phil Ramone. Ramone
has pledged $50 for every run scored,
and $100 for every home run, with
the proceeds benefiting Westchester
Putnam Special Olympics. Last week
it was Ramone against WRKS (Kiss
Lovers). This week WRKI-FM Dan-
bury (1-95) takes to the field, with
WPLJ on tap Aug. 5.

Meanwhile, WLIR Long Island
fans of morning man Ben Manilla
can catch his act on WOR-TV’s
“Rock Nine Videos™ this week daily
at 5:30 p.m.

® Continued from opposite page
Concept: Morning Madness
Execution: A listener to Paul Tapie’s
morning drive offering found herself
so engrossed in the show that, while
laughing at a bit he did while driving
to work, she found herself doing 55
miles per hour in a 35 zone. As the
officer pulled her over, he was un-
sympathetic in writing up the cita-
tion, so she called Tapie to explain
the dilemma. The call turned into a
promo for the show, and WGAR
picked up the tab for the fine.
* Kk K

Station: 96 Rock (WLKS Atlanta)
(AOR)

Contact: Mark Cooper

Concept: “Leave It To Beaver”
Execution: Not only has “Leave It
To Beaver” become somewhat of a
cult program, but most of WKLS’
demographics grew up with the
show. Consequently, the announce-
ment that WKLS would be hosting a
“Meet The Beaver” party drew a
great deal of attention.

As part of the 96 Days Of Sum-
mer”’ celebrating the station’s 10th
anniversary, Beaver (Jerry Mathers)
co-hosted Mark McCain’s morning
show, taking calls and doing bits, and
later that evening was on hand at a
listener party at Shenanigan’s.

*x K X

Station: WBCY Charlotte (AC)
Contact: John Boy

Concept: Trading places

Execution: Who hasn't made fun of

~ Pro-Motions

the local tv weatherperson? If there is
anyone, it's for certain the group
does not include the WBCY morning
team of John Boy & Billy. Conve-
niently, WBTV is located in the same
Jefferson Pilot complex, and so it was
that WBTV’s weather anchors Jim
Patterson and Bob Taylor challenged
the duo to a morning simulcast
where Jim and Bob would do the
jocking while John Boy and Billy
handled the weather chores.

What ensued was a hilarious few
hours for both tv viewers and radio
listeners. The final results brought
suggestions that John Boy and Billy
learn a bit more about geography be-
fore attempting any fulltime gigs. As
for Jim and Bob, listeners decided
nothing could ruin the reputation of
WBCY’s morning show, since John
Boy and Billy do such a good job of
that on a regular basis.

* kK

Station: WLWI
(country)
Contact: Charmaine Bice
Concept: Newsletter
Execution: Monthly, WLWI pub-
lishes an eight-page slick newsletter
sent free to all advertisers and
“friends” of the station. The pages
are filled with news of station events
and promotions, pictures and pro-
mos. Done in a highly professional
manner, the piece is a great visual tie-
in which positively promotes the sta-
tion’s image.

ROLLYE BORNSTEIN

Montgomery

Radio
Specials

Below is a weekly calendar of up-
coming network and syndicated music
specials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

July 16, Ronnie James Dio, Rockline, Glob-
al Satellite Network, 90 minutes.

July 16-22, Jim Ed Norman, Country
Closeup, Narwood Productions, one hour.

July 16-22, Bob Crosby, The Music Mak-
ers, Narwood Productions, one hour.

July 16-22, Lakeside, Budweiser Concert
Hour, Westwood One, one hour.

July 16-22, Peabo Bryson part one, Spe-
cial Edition, Westwood One, one hour.

July 16-22, Shelly West, The Ralph Emery
Show, The Musicworks, five hours.

July 16-25, Genesis, Off The Record Spe-
cial, Westwood One, one hour.

July 16-25, Romantics, In
Westwood One, 90 minutes.

July 16-25, Phil Collins profile, Star Trak,
Westwood One, one hour.

July 20-22, Conway Twitty, Solid Gold
Country, United Stations, three hours.

July 20-22, Top 30 USA hosted by M.G.
Kelly, RadioRadio, CBS, three hours.

July 20-22, Top 40 Satellite Survey hosted
by Dan Ingram, RadioRadio, CBS, three
hours.

July 20-22, Dolly Parton, The Weekly
Country Music Countdown, United Stations,
three hours.

July 20-22, Village Folk in the '80s, Don &
Deanna On Bleecker Street, Continuum
Broadcasting Group, one hour.

July 20-22, Tom Jones, Dick Clark’s Rock
Roll & Remember, United Stations, four
hours.

July 20-22, Donna Summer, Michael Sem-
bello, Rick Dees' Top 40, United Stations,
four hours.

July 20-22, Helen O'Connell, The Great
Sounds, United Stations, four hours.

July 20-22, Rod Stewart, Chris DeBurgh,
Rock Album Countdown, Westwood One, two
hours.

July 20-22, Lakeside, Ollie Brown, The
Countdown, Westwood One, two hours.

July 20-22, Stevie Nicks, Superstars Rock
Concert, Westwood One, 90 minutes.

July 20-22, Rock & Roll Weekends, Rock
Chronicles, Westwood One, one hour.

July 20-22, Olympic & Request Songs, Dr.
Demento, Westwood One, two hours.

July 20-22, Ozzy Osbourne part two, Cap-
tured Live!/P.G. Productions, RKO Radio-
shows, one hour.

July 20-26, Ted Nugent, Metalshop, MJI
Broadcasting, one hour.

July 21, Ringo’s Yellow Submarine, ABC
FM Network, one hour.

July 21, Radio Rodec with Waylon Jen-
nings, Ed Bruce, ABC Entertainment Net-
work, 90 minutes.

July 21, Toni Tennille, Music & Memories,
Strand Broadcast Services, three hours.

July 21, Grass Roots, Solid Gold Saturday
Night, RKO Radioshows, five hours.

July 22, Motley Crue, King Biscuit Flower
Hour, ABC Rock Radio Network, one hour.

July 22, Sports In Rock, Rolling Stone's
Continuous History Of Rock & Roll, ABC
Rock Radio Network, one hour.

July 23-27, Peter Wolf, Phil Collins, Inside
Track, DIR Broadcasting Network, 90
minutes.

July 23-29, Joe Williams, The Music Mak-
ers, Narwood Productions, one hour.

July 23-29, John Anderson, Country Close-
up, Narwood Productions, one hour.

July 23-29, Exile, The Ralph Emery Show,
The Musicworks, five hours.

July 23-29, Peabo Bryson part two, Spe-
cial Edition, Westwood One, one hour.

July 23-29, Duran Duran, Off The Record
Special, Westwood One, one hour.

July 23-29, Jeffrey Osborne, Pop Concert,
Westwood One, one hour.

July 27-29, Larry Gatlin & the Gatlin
Brothers Band, The Weekly Country Music
Countdown, United Stations, three hours.

July 27-29, Johnny Rodriguez, Solid Gold
Country, United Stations, three hours.

July 27-29, Top 30 USA hosted by M.G.
Kelly, RadioRadio, CBS, three hours.

Concert,
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Survey for Week Ending

These are the most popular Adult Contemporary singles basec on
radio air play and listed in rank order.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

'RE IN MY ARMS AGAIN

. Elestra 159728 {Almo/Pri

IF EVER YOU
Pezho BEr

SAD SONGS (SAY SO MUCH)

Elton John, Geffen 7-29292 (Warner Bros.) (Intersong, ASCAP)

STUCK ON YOU

Lionel Richie Motown 1746 (Brockman, ASCAP)

ALMOST PARADISE...LOVE THEME FROM FOOTLOQSE

Mike Reno And Ann Wilson, Columbia 38-04418 (Ensign, BMI)

SELF CONTROL

Laura Bramigan, Atlantic 7-89676 (Edition Sunrise/Careers, BMI)
SIMPLE

Johnny Mathis Columbia 38-04468 (Blackwood, BMI/Apni, ASCAP)
ALIBIS

Sergio Mendes, A&M 2639 (Snow, BMI/T. Mac, PR3/Bibo/Welk/Welbeck,
£SCAP)

A LITTLE LOVE

Jice Newton, RCA 13823 (Cement Chicken, ASCAF)

BELIEVE IN ME

Dan Fogelberg, Full Moon/Epic 34-04447 (Hickory Grove/April, ASCAP)
PRIME TIME

Alan Parsons Project, Arista 1-9208 (Woolfsongs/Careers, BMI)

WHEN WE MAKE LOVE

Alabama, RCA 13763 (WB/Two Sons/Welbeck/Third Son, BMI)

JUMP (FOR MY LOVE)

Pointer Sisters, Planet 13780 (RCA) (Welbeck/Steghen
Mitchell/Anidraks/Porchester, ASCAP)

TIME AFTER TIME

Cyndi Lauper, Portrait 37-04432 (Epic) (Reila, BMl/Dub Notes, ASCAP)
HOLD ME

Teddy Pendergrass And Whitney Houston, Asylum 7-69720 (Elektra)
(Prince St./Almo, ASCAP/DeCreed/Music Corporation Of America BMI)
ALL OF YOU

Juho Iglesias & Diana Ross, Columbia 38-04507 (Ebettra,
ASCAP/Dyad/Braintree, BMI)

LEAVE A TENDER MOMENT ALONE

illy Joel, Columbia 38-04514 (Joel Songs, BMI)

| CAN DREAM ABOUT YOU

Tian Hartman, MCA 52378 (Multi-Level, BMI)

JUST ANOTHER WOMAN IN LOVE

Anne Murray, Capitol 5344 (Southern Nights, ASCAP)

LET'S HEAR IT FOR THE BOY ®

Deniece Williams. Columbia 38-04417 (Ensign, BMI)

A CHANCE FOR HEAVEN

Christopher Cross, Columbia 38-04492 (New Hidde1 Valley/Anoth2r Page,
ASCAP/Carole Bayer Sager, BMI)

FAREWELL MY SUMMER LOVE

Michael Jackson, Motown 1739 (Stone Diamond, EMI)

SECOND CHANCE

Paul Anka, Columbia 38-04407 (Squwanko/Foster “rees, BMI/Genevieve,
ASCAP)

BORDERLINE

Madonna, Sire 7-29354 (Warner Bros.) (Likasa, BMI)

THEME FROM ST. ELSEWHERE

Dave Grusin, GRP 3005 (Minsey/Roaring Fork, BMI)

I STILL DO

Bill Medley, RCA 13753 (MCA, BMI/Alabama City, ASCAP)

YOU CAN'T GET WHAT YOU WANT

Joe Jackson, A&M 2628 (Pokazuka/Almo, ASCAP)

TAKING IT ALL TOO HARD

Genesis, Atlantic 7-89656 (Pun/Warner Bros., ASCAP)
GHOSTBUSTERS

Ray Parker. Jr,, Arista 1-9212 (Golden Torch/Raydiola, ASCAP)

T0 ME

Barbara Mandrell/Lee Greenwood, MCA 52415 (Ccllins Court/Locge Hall,
ASCAP)

SOMETHING SAID LOVE

Rita Coolidge, A&M 2634 (Warner-Tamerlane/Writers House/Fifts Grand,
BMI)

IT'S A MIRACLE

Culture Club, Virgin/Epic 34-04457 (Virgin, ASCAP/Pendulum/Warner-
Tamerlane, BMI)

SEXY GIRL

Glenn Frey, MCA 52413 (Night River/Red Cloud, ASCAP)

| PRETEND

Kim Carnes, EMi-America 8202 (Zomba, ASCAP)

DISENCHANTED

Michael Martin Murphey, Liberty 1517 (Choskee
Bottom/Kahala/Timberwolf, ASCAP/BMI)

STRAIGHT FROM THE HEART (INTO YOUR LIFE)

Coyote Sisters, Morocco 1742 (Motown) (Welk/it Rains/Middlef eld, BMI)
EYES THAT SEE IN THE DARK

Kenny Rogers, RCA 13774 (Gibb Bros.Music/Unicnappell, BMI)

YOU'RE THE BEST THING

The Style Council, Geffen 7-29248 (Warner Bros ) (EMI/Colgems-EMI,
ASCAP)

WHAT'S LOVE GOT TO DO WITH IT

Tina Turner, Capitol 5334 (Chappell/Irving/Good Single, ASCAP,BMI)
THE LONGEST TIME

Billy Joel Columbia 38-04400 (Joel, BMI)

DOCTOR! DOCTOR!

Thompson Twins, Arista 1-9209 (Zomba)

GOD BLESS THE U.S.A

Lee Greenwood, MCA 52386 (Music Corp. Of America/Sycamore Valley,
BMI)

STILL LOSING YOU

Ronnie Milsap, RCA 13805 (Lodge Hall, ASCAP)

TERMS OF ENDEARMENT

Michael Gore, Capitol 5334 (Ensign, BMI)

AGAINST ALL ODDS (TAKE A LOOK AT ME NOW) ¢

Phil Collins, Atlantic 7-89700 (Golden Torch, ASCAP/Hit And Run, PRS)
HELLO o

Lionel Richie, Motown 1722 (Brockman, ASCAP)

| CRY JUST A LITTLE BIT

Shakin' Stevens, Epic 34-04338 (Colgems/EMI, ASCAP)

OH, SHERRIE

Steve Perry, Columbia 38-04391 (Street Tatk/Ap-il/Random Notes,
ASCAP/Pants Down/Phosphene, BMI)

THERE'S NO EASY WAY

James Ingram, QWest 7-29316 (Warner Bros.) (ATV/Mann & Weil, BMI)
VICTIMS OF GOODBYE

Sylvia, RCA 13755 (Tom Collins/Colins Court, BVI/ASCAP)

| JUST CAME HERE TO DANCE

Peabo Bryson/Roberta Flack, Capitol 5353 (Hall Clement, BMI)

(O Bullets are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).

@ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording

Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).
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he success of Hastings’ video program has
been greatly enhanced by the consistently
high level of service provided by Ingram.

—John Reid
Hastings

ngram helps us keep a step ahead of the com-
petition with the most current information on
new releases and the largest on-hand inventory
in the industry.
—Steve Goodman
Video Warehouse

fter deciding to carryvideo, we investigated all
of the options. .. Ingram was, and still is, our

choice.
—Wyn King
Turtles Records & Tapes

or years Waldenbooks has depended on

Ingram’s product information and efficient

delivery systems, so when we were looking to
enter the video market, we wanted a supplier we
could count on . . . naturally we chose Ingram.

—George Hodgkins
Waldenbooks

2

OTHERS PROMISE = WE DELIVER
1-800-251-5902
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Now Playing

Changes In Computer Tax Credits

By FAYE ZUCKERMAN

A weekly column focusing on hard-
ware and software developments in
the home computer industry.

President Reagan i$ about to sign a
tax bill that will make it difficult to
claim credits for personal computers.
Under current law, computer owners
can deduct a machine’s cost up to

$5,000 and depreciate it over a five-

year schedule. A daily law journal in
Los Angeles reports that the new bill,
altering section 280F of the Internal
Revenue Code, calls for a 12-year de-
preciation period.

According to Gene Kreiger of
Price Waterhouse, personal comput-
er owners will also need to show re-
cords for how they used the ma-
chines. “This puts an uncalled-for
burden on taxpayers,” he maintains.

Apple Computer’s new ad cam-
paign for the Ilc computer is urging
youngsters to “tell your parents to
buy you an Apple Ilc. It may just be
tax deductible.”

* * K

Growing up: Two home computer
software firms celebrated five years
of being in business the week of June
24. The firms, Infocom and Edu-
ware, are billing the anniversaries as
landmarks. Both held cake-eating ga-
las at which they boasted about their
companies’ unprecedented growth.

Infocom’s Joel Berez and Marc

Blank announced that net sales for
the first quarter of 1984 grew four-
fold over the same period in 1983.
The company has maintained a
strong showing in the home comput-
er area with such text adventure
games as the Zork series, “Planetfall”
and “Deadline.”

At Edu-Ware's festivities, co-
founder Sherwin Steffin announced
that he was leaving the firm to start
up another high-technology compa-
ny, The Agoura company, recently
acquired by Georgia's Management
Science America, Inc. (MSA), mar-
kets a series of educational programs.
Its most popular titles include *“Pris-
oner” and a series of elementary, ju-
nior and senior high school math
programs.

The company's other co-founder,
Steven Pederson, says that he will be
remaining with MSA-owned Edu-
Ware. During the gala, he noted that
the company had grown from being
manned by three people into a corpo-
rate entity employing some 40.
“Growing this fast and getting ac-
quired by a big company happened
too quickly,” he said. “It is nice to sit
back and remember our roots.”

* K *
Musically speaking: Wisconsin's
Sight and Sound Music Software

Inc. surveyed consumer attitudes to-
ward music software for home com-
puters and found that youngsters like

music programs because of accompa-
nying graphics, while adults consider
the ease of use and the educational
value. “They wanted to know how
long it took to get children familiar
with packages,” a spokesman for the
firm says.

Sight & Sound’s study further re-
vealed that some 12 companies are
producing music-related products.
The field is expected to double in
1984, “Just as music books are sold
in music stores, computer consumers
will look to the specialty store for
music programs,” the study predicts.

The company has been marketing
a series of computer programs for
Commodore computers. One pro-
gram was designed by jazz guitarist
Ryo Kawasaki.

Melodian Inc., based in New
York, recently introduced an 18-
inch, three-octave, 40-key keyboard
for Commodore 64 computers. It re-
produces the sound of 16 instru-
ments, according to a spokesman for
the firm.

The company’s 29-year-old presi-
dent, Harry B. Mendell, predicts
that in two years his company’s gross
volume will be $100 million, account-
ing for a 5% national market pene-
tration for Commodore computers.
Mendell is credited with developing
the *“sampling” technique first used
by Stevie Wonder in 1977.

(Continued on opposite page)
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Video

MTV Adds & Rotation

As of 7/10/84

This report does not include those videos in recurrent or oldie rotation. For further inforration, contact Buzz
Brindie, director of music/programming, MTV, 1133 Avenuc of the Americas. New York, New York 1(D36.

NEW VIDEOS ADDED:

April Wine, “Sons Of The Pioneers,” Capitol
Lindsey Buckingham, ‘‘Go Insane,” Elektra
Ronnie Dio, “The Last In Line,” Warner Bros.
Eurythmics, “Right By Your Side,” RCA
Sammy Hagar, “Two Sides Of Love,” Geffen
INXS, “I Send A Message,” Atco

Howard Jones, “Pearl In The Shell,”” Elektra
Prince, “Let’'s Go Crazy,” Warner Bros.
Question Men, I Could Be Wrong,” Samsa
Lou Reed, “I Love You Suzanne,” RCA

Run D.M.C., “Rock Box,” Profile

Scorpions, “Still Loving You,” Mercury
Special AKA, “Free Nelson Mandela,” Chrysalis
Pat Travers, “Women On The Edge,” Polydor
Stevie Ray Vaughan, “Cold Shot,” Epic

HEAVY ROTATION (maximum 4 plays a day):

Berlin, *“No More Words,” Geffen

Bon Jovi, “She Don’t Know Me,” Mercury

Cars, “Magic,” Elektra

Chicago, “Stay The Night,” Full Moon/Warner Bros.
Chris DeBurgh, “High On Emotion,” A&M

Def Leppard, ‘‘Me And My Wine,” Mercury

Eddy Grant, “Romancing The Stone,” Portrait
Jefferson Starship, *“No Way Out,” RCA

Billy Joel, “Leave A Tender Moment Alone,” CBS/Fox
Elton John, “Sad Songs,” Geffen

Huey Lewis, “If This Is It,” Chrysalis

Madonna, “Borderline,” Sire

Ray Parker Jr., “Ghostbusters,” Arista

Pointer Sisters, “Jump,” Planet/RCA

Prince, “When Doves Cry,” Warner Bros.

Quiet Riot, “Mama Weer All Crazee Now,” Pasha/CBS
Ratt, “Round And Round,” Atlantic

Slade, “My Oh My,” CBS Associated

Billy Squier, “Rock Me Tonight,” Capitol

Van Stephenson, “Modern Day Delilah,” MCA

- Rod Stewart, “Infatuation,” Warner Bros.

Thompson Twins, “Doctor Doctor,” Arista
Van Halen, “Panama,” Warner Bros.

John Waite, “Missing You,” EMI America
Wang Chung, “Dance Hall Days,” Geffen
ZZ Top, “Legs,” Warner Bros.

MEDIUM ROTATION (maximum 3 plays a day):

Russ Ballard, “Voices,”” EMI America

Bangles, “‘Hero Takes A Fall,” Columbia

Berlin, “Now It's My Turn,” Geffen

Bronz, “Send Me An Angel,” Island

Tony Carey, “First Day Of Summer,” MCA

Cars, “Hello Again,” Elektra

Face To Face, “10-9-8,” Epic

Andy Fraser, “Fine Fine Line,” Island

Roger Glover, “The Mask,” 21/PolyGram

Go-Go’s, “Turn To You,” IRS

Corey Hart, “Sunglasses At Night,” EMI America

Dan Hartman, “I Can Dream About You,” MCA

Little Steven, “Out Of The Darkness,” EMI America
Madonna, “Lucky Star,” Sire

Mama'’s Boys, “‘Mama Weer All Crazee Now,” Jive/Arista
Motley Crue, “Too Young To Fall In Love,” Elektra
Night Ranger, “When You Close Your Eyes,” Camel/MCA
Red Rider, “Young Thing, Wild Dreams,” Capitol
Rubber Rodeo, “The Hardest Thing,” Mercury

Scandal, “The Warrior,” Columbia

Rick Springfield, “Don’t Walk Away,” RCA

Style Council, *“You're The Best Thing,” Geffen

Tina Turner, “What's Love Got To Do With It,”” Capitol
Twisted Sister, “We're Not Gonna Take It,” Atlantic
Ultravox, “Dancing With Tears,” Chrysalis

Roger Waters, “5:01 AM (Pros And Cons Of Hitch Hiking),” Columbia

Whitesnake, *“Slow 'n Easy,” Geffen

LIGHT ROTATION (maximum 2 plays a day):

Australian Crawl, “Boys Light Up,” Geffen
Bananarama, “Cruel Summer,” London
Combonation, “Girls Like You,” Warner Bros.
Rick Derringer, “I Play Guitar,” Jem

Thomas Dolby, “Dissidents,” Capitol

Fleshtones, ‘‘American Beat,” IRS

Lita Ford, “Gotta Let Go,” Mercury

David Gilmour, “Love On The Air,” Columbia -
Human League, ‘‘Lebanon,” A&M

Icehouse, “Taking The Town,” Chrysatis

Karen Kamon, “Loverboy,” Columbia

Killing Joke, “Eighties,” EG

Nick Lowe, “‘Half A Boy/Half A Man,” Columbia
Manfred Mann, “The Rebel,” Arista

Marillion, **Assassin,” Capitol

Giorgio Moroder, “Reach Out,” Columbia
Passion Puppets, “Like Dust,” MCA

Pretenders, “It's A Thin Line,” Sire

Private Lives, “Living In A World,” EMI America

(Coniinued on page 67)
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ol R e = —
5 8 6 ULTIMA Il Sierra On Line Fantasy Adventure Game (] | o | | I
| | | [ i !
6 6| 4| g$g&ND GBS SIOEATE ey Arcade Adventure Game ° l o |
et — Gl G| A S B B S e
7 | 12 | 42 | ZORK| Infocom Text Adventure Game © | * J[ ° ° ® o | o | °
— T - o ) o =0 T . 1 - T 1 1 w AMES
8 | 5 | 42 | LODE RUNNER Broderbund Arcade-Style Game ° i °® 1 RRG
|——1— ! e — = ——————— — 1 — - ———t o ————— == #2 Video Games
_9 [ CHSP‘-'FLER - E?'O?f’bund - Arcade Stﬁe Gamj ) _ - _. | 't " I R R D When most home computer soft-
10 o ox o* ware firms were turning down
| 14 | 32 | ZAXXON Datasoft Arcade-Style Game MGM_/UA'’s licensing offers 5 i3
| [ | controversial movie “‘WarGames,”
11 9 | 6 | MINER 2049€R Micro Lab Arcade Style Game o | . o || Colecovlnc;ustriesv decided to pick it
- m— S— e p—s - S SEE— — S — — —— e —— il — . PSS S e et ———
| . A
12 10| 3 I THE MASK OF THE SUN Broderbund Adventure Game o | o g‘:{:an‘l‘] ev:t};:)r:l]é q }T(})‘e :’(‘)h;;igf;m‘:re
| w -
EOEET O TR S S . .1 T A .
13| 17 | 38 | CASTLE WOLFENSTEIN Muse Arcade Adventure Game e | o tainment software for a movie
S~ S S e m| themed around youngsters acciden-
14| 15 | 42 | PINBALL CONSTRUCTIONSET  Electronic Arts Educational Arcade Game ) o L ) t;lly setting off a seemingly rlial-hfe
— = e E— I S - — S e e ! — thermonuclear war,” says Robert
= 3
15| n J{ 7 | SUMMER GAMES Epyx Arcade Style Spons Game ° ° ° ° | Wenke, director of marketing for the
- - 1 ¢ firm, which reportedly paid $1 mil.
16 | 13 | 41 | EXODUS:ULTIMA NI Origing Systems Inc. Fantasy Role-Playing Game L] 1 | ‘ i lion for the license.
—— - — — a = —————————————— -——r — — “We agreed with the software
17| 20 | 6 | ZORK! Infocom Adventure Style Game ° L L | | makers and told our designers so,” he
—————— - =i=— = % — 1T f e "7 ] adds. But before too long, ‘‘War-
18| DEATH AT THE CARIBBEAN Micro Lab Adventure Style Game ° ° L] ° Games” became enough of a chal-
[ 0 S semE=esa—— T ==— ==Daa — — T lenge to serve as a pet project for 10
19| 19 | 26 | BEACH-HEAD Access Strategy Arcade Game T L J 2 [
| designers whose average age was 28
PO 05 G [ T N R T B 1T _* ] and who all knew about hackers
20| 18 | 20 | ENCHANTER Infocom Text Adventure Game L ° L L L ° ° ° ( le who tr break i
| | | | | | people who try to break into com-
. | T T T T puter systems), Wenke says.
J EDUCATION TOP 10 | 1 | 1 | The program begins with a map of
] [ Tontains over 600 problems in addition, subtraction, ! | 1 the U.S. As incoming missiies appear
1 3 | 25 | MATHBLASTER! Davidson & Associates multiplication, division, fractions and decimals for stu- L L L on the screen, the user must switch to
= - — ____donisghe bt withgamealtheend — | . various detailed maps, collect weap-
| Educational program that teaches touch typing to | p
2 1 | 42 | MASTERTYPE Scarborough ages 7 to adult in an exciting video game format in [ (24 (X 4 o Sns and shoot down the.enemy fire.
I == L — —— _18 different lessons. e 1 | ) ) Rather than come up with the stan-
3 4 23 | MUSIC CONSTRUCTION SET  Electronic Arts Interactive music composition and.learning tool enables ° ° ° T dard'VIdeo same, v ¢ deaid iVl
user to work with a library of music or compose own. | a unique approach and use the key-
-— — = ~  Threepanieatig game desgned 1 each ver A % — T —— «‘— : pad on the joysticks,” Wenke notes.
| ree-part learning game esigned 1o teach very s Py
4|6 7 | FACEMAKER <Ly young children (ages 4-12) the computer keyboard & o |00 | ob L | | COleco. S JrEieells messcln 2“ il
|| - - memory skills by working with a human face. . _Jt F lected titles showed that *‘War-
5 | 2 | 40 | INSEARCH OF THE MOST Learning adventure that encourages problem-solving Tﬁ [ ‘ Games” appeals to boys 10 to 14
| AMAZING THING Spinnaker & sharpens the mind of the player (age 10 to adult) [ [ [ [ l years old. The company had assumed
| while they search for the most amazing thing. ! | l | such an audience target and planned
I ' Second level for interactive educational typing program i I l I (o) i advertisi -
6 3 I TYPING TUTOR Ii Microsoft 's designed for ages 7 10 aduts. | | g);g;;o%c;;):ﬂz;dn Co\;n ,:e:-zi l:cicr:)trec:-
\__ i B = e - . ‘ S [ i _ : -
7 7 4 | COMPUTER STUDY Barron Educational Series Educational program designed to help students study L] (] (] T 1 O G iR th? movie con (12
| PROGRAM FOR SAT for the SAT exam. L L scenes of t_he game’s action to get
! i T P S S — | = viewers to identify with the plight of
i . 0 adult visual memory | | ) o
8 | 10 | 21 | SPELLICOPTER Designware and spelling skills by acting as a game pilot avoiding e | o [ [ [ | the movie's main character.
'y 4»7 B - aerial obstacles while retrieving letters L 1 Nearly two weeks after “War-
° T [ . Music composition and learning tocl enables novices | ' | B 1 Games” shipped in May, it entered
8 I 7 | MUSICALC 1 Waveform as well as accomplished musicians to work with | ° ’ the Billboard video game chart at
L - R SO CUMPREID OF AL M O e e == } — number 6 and then leaped to the
10 5 | 5 | SNOOPER TROOP Il Spinnaker T e . . o o | number 2 slot. Less than 10 weeks
| . y and reasoning skills For ages 10-adutts. l | I | | later, sales soared passed 100,000,
HE HOME MANAGEMENT TOP10 ] oniued o MG
| | | | |
T T T 3 N [ { ® 7 ®
1 1 | 344 DOLLARS AND SENSE Monogram Home Financial Package L L | o j | mer’cas avor"e
*T I - - = == = — i U T - - *4\‘ ] -
2 ' 3 4 l APPLE WORKS Apple-Computers Inc Word Processer Data Base/Spread Sheet L4 | | MUS’C P mgr am
e —_— — — 1 e — .
3 2 42 | THE HOME ACCOUNTANT  Arrays, Inc./Continental Home & Small Business Financiai Management Program [ L] L] [ 1 e | o I [ | [ é i
— s {8 — | g .
- — - — — — ] ¥
4 | 7 [ NEW PAPER CLIP Batteries Included Word Processing Package | o% l | T | g =
—— — — f— — B ‘ -
T - ———————————— T T . — .
5 4 ‘ 42 | PFSFILE Software Publishing Information Management System ] o | | @ [ | J:
" A | I . L L
T ] , | [ 3
6 | 5 | 33 | MULTIPLAN Hesware Electronic Spreadsheet ° ‘ l i
— = — — — — = = —!» J»f ——T }iA ~+— — | o
r 1=
7T Gi 42 [_ BANK STREET WRITER Broderbund Word Processing Package ® <l L] | | | '
|
- e 1
8 | 8 | 5 | PFS:Write Software Publishing Word Processing Package o | l o | ' : 1
= f__ — - = S — - — = — S el = T =L = ] i
9 9 32 | HOMEWORD Sierra On-Line Word Processing Package L] | L] l !!‘.es"a:“n "c:'"y'l‘: S’JIG
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This tisting of new LP/Tape releases is designed
to enabie retailers and radio programmers to be
up-to-the minute on availabie new product. The
following configuration abbreviations are used:
LP—album; EP—extended play; CD—Compact
Disc; CA—cassette; 8T—8-track cartridge;
NA—price not available. Multiple records and/
or tapes in a set appear within parentheses fol-
lowing the manufacturer number.

POPULAR ARTISTS

AUTUMN
Arrival
LP Compleat CPL 1 1009 (PolyGram) $8 98
CA CPL 4 1009 8.98

BACHMAN TURNER OVERDRIVE
LP Compleat CPL 1 1010 (PolyGram) $8.98
CACPL411010.................. $8.98

BENTON, BROOK
It's Just A Matter of Time—
His Greatest Hits
LP Mercury 822321-1 (PolyGram). . $5 98
CAB8223214............cciinnn. 5.98

BOBBY & THE MIDNITES
Where the Beat Meets The Street
LP Columbia BFC 39276 (CBS) ..... no list
CABCT39276 .................... no list

BOWIE, DAVID

Love You Til Tuesda z
LP London 820 083-1 (PolyGram)...$8.98
CAB820083-4............ccccvvnnn $8.98

BRADFORD, PROF. ALEX &

THE LADIES OF SONG
LP Savgos RIB007 SA ............. $5.98

BUTLER, JERRY
Only The Strong Survive—The

Leading Wholesaler of
All Brands of Audio/
Video Tape, Computer
Diskettes, Recorder/
Computer Care &

Accessories | |

*Monthly Specials

*Complete FREE
Wholesale
Catalog Available

CALL TOLL FREE
1-800-334-2484

In NC 1-800-672-2802
Raleigh/Cary, 919-467-3302

P.0. Box 884 Dept. BB Cary, NC 27511

r———

_—'_|_

Great Philadelphia Hits

LP Mercury 822212-2 (PolyGram)...$5.98

CAB8222124...................... $5.98
THE CARAVANS

Lpgév'g'o's' RI5005 SA ............. $5.98
CHANDLER, GENE

Stroll On With The Duke—His

Greatest Recordings

LP Solid Smoke SS 8027 (Rhino) ...$8.98
CHANNEL

LP Epic BFE 39260 (CBS)........... no list

CABET39260..................... no list
CLARK, DEE

His Best Recordings

LP Solid Smoke SS 8026 (Rhino) ...$8.98
CLEVELAND, JAMES

Songs My Mother Taught Me

LP Savgos RIBO09SA ............. $5.98
DIAMOND, NEIL

Primitive

LP Columbia QC 39189 (CBS) ...... no list

CAQCT39199 .................... no list

DIGANGO, MANU
Abele Dance
LP Celluloid CEL 171.................. NA

DOMINGO, PLACIDO
“Always In My Heart”/The Songs of
Ernesto LeCuona
LPCBSFM 38828 ................. no list
CAFMT 38828 .................... no list

THE EL DORADOS
Low Mileage/High Octane—Their

Greatest Recordings
LP Solid Smoke SS 8025 (Rhino) ...

FONDA, JANE
Jane Fonda’s New and Improved

Workout
LP Columbia CX2 39287 (CBS)..... no list
CAXT239287 .................... no list

FREY, GLENN
The Allnighter

LP MCA MCA-5501
CAMCACSB501....................... NA

FUNICELLO, ANNETTE

$8.98

KENNY ROGERS

BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PRODUCTS CORP
2201 Lockheed Way
Carson City. Nev 89701

MASS PRODUCED
PHOTOS
Genuine Giossy
Photographs
from your originai
photo or
negative

from planl nearesi you
MASS PHOTOD CO.
1315-B Waugh
Houstan. TX 77019
1439-B Ma','snn. NE
Atlanta. GA 3032

Kk Kk ok ok ok ok ok ok ok ke ok ok
AS SEEN ON T.V.

‘“The World Famous'*

GLITTERING
GLOVE

‘*This years hottest item. ..
‘‘Best selling item 1 have next to
the Michael Jackson T-Shirt.”

Alan Bell
Traders Village - Dallas, TX
# MADE IN US.A. & HAND DECORATED WITH
OVER 1000 GLITTERING APPLIQUES »
+ AS LOW AS 018.00 DOZEN «
+ PREE N STORE DISPLAY + FREIGHT PRE-PAID %

% % CALL NOWIII & %

TV PRODUCTS aivision G.A.M.C.
3001 LBJ Freeway, Suite 213
Dallas, Texas 75234
ok sk ok ok ok ok ok ok ok ok ok ok

* b o % % % % kb %k % ok b % %k %
LR 2B b B 2B 20 2B 2B 2B b 2B 2B 20 20 2 2 2

DIVIDER CARDS

ALL SIZES AVAILABLE

15‘ and up
Why PayMore?

Direct from Manufacturer
Call or Write
Sam Lempert

(212) 782-2322
109 So. 5th Street. Brooklyn. N.Y. 11211

AL-LEN CUTTING CO.

Special Volume Rates

We Buy Used and
Obsolete Cards

Satin Jackets ® Sweatshirts
T-Shirts
Unique custom made jackets
for the Rock 'N’ Roli trade.

tZG West 22 St. New York. N.Y.10011

(212) 206-0490

New LP/Tape Releases

The Best of Annette
LP Rhino RNDF 206

FUNICELLO, ANNETTE
The Best of Annette (Picture Dlsc)
LP Rhino RNLP 702

GAGE, YVONNE

Virginity

LP CIM BFZ 39456 (CBS)........... no list

CAB2T 39456 .................... no list
THE GIRLS

Girl Talk

LP Columbia BFC 39414 (CBS) ..... no list

CABCT39414 .................... no list
GRANDMIXER D.S.T.

Mega-Mix 11

EP Celtuioid CEL 173 .. ................ NA

JOBIM, ANTONIO CARLOS
The Composer of Desafinado Plays

LP Verve 2304 502 (PolyGram) ... .. $9.98
CA823011-4................c.... $9.98
LEWIS, RAMSEY & WILSON,
NANCY
The Two Of Us
LP Columbia FC 39326 (CBS)....... no list
CAFCT39326..................... no list

THE LOVIN' SPOONFUL
The Best of the Lovin’ Spoonful,
Vol. 2
LP Rhino RNLP 114 ................ $8.98
CARNC 114 ..., $8.98

THE OLYMPICS

The Official Record Aibum of the

Olympics

LP Rhino RNDF 207 ................ $8.98
ORIGINAL BROADWAY CAST
RECORDING

The Rink

Lp Polydor 823125 1 (PolyGram) .

CA 8231

ROMEO VOID
Instincts
LA Columbia BFC 39155 (CBS) ..... no list
CABCT39155 .................... no list

SPANDAU BALLET
Parade
LpP (Chrysahs) FV 41473 (CBS)...... no list
CAFVT41473..................... no list

THE SPANIELS

Sixteen Soulful Serenades

LP Solid Smoke SS 8028 (Rhino) ...
SPIRIT

Spirit of ‘B4

LP Mercury 818514-1 (PolyGram)...$8.98
CAB818514-4...................... $8.98

THE STANDELLS

Rarities

LP Rhino RNLP 115 ................ $8.98
THE STOMPERS

One Heart For Sale
LP Mercury 822384-1 (PolyGram). ..
CAB822384-4...................... $8.98

TANGERINE DREAM
Firestarter—Original Motion
Picture Soundtrack

.$9.98
$9.98

$8.98

LP MCAMCA-6131 ................... NA

CAMCAC-6131....................... 'NA
THARPE, SISTER ROSETTA

LP Savgos RIBO08 SA ............. $5.98
THOMAS, IAN

Riders On Dark Horses
LP Mercury 822319-1 (PolyGram). ..
CA8223189-4...................... $8.98

THE THREE STOOGES
Christmas Time With The Three

Stooges
LP Rhino RNEP 606 ................ $5.98
CARNCCB06 ..................... $5.98

THE THREE STOOGES
Madcap Musical Nonsense
LP Rhino RNEP 609
CA RNCC 511

VARIQUS ARTISTS

Horror Rock Classics
CA RhinoRNCC 512 ............... $5.98

VARIOUS ARTISTS
The Kosher Club
EP Rhino RNEP 608 ................ $5.98

VARIOUS ARTISTS
Moetropolis—Original Soundtrack
LP Columbia JS 39526 ............ no list
CAUJST39526.......cvvvvnnnn. no list

VARIOUS ARTISTS
Rhythm Come Forward

LP Columbia FC 39472..... ........ no list
CAFCT39472..................... no list

VARIOUS ARTISTS
Wonder Women--The History of the

Girl Group Sound Vol. 2.
LP Rhino RNLP 069 ................ $8.98
CARNCO64....................... $8.98

WILSON, NANCY & LEWIS,
RAMSEY

(see Lewis, Ramsey)

FITZGERALD, ELLA & BASIE, CD Verve 810 046-2 (PolyGram).... ..
COUNT WASHINGTON, DINAH

On The Sunny Side of the Street What A Difference A Day Makes

CD Verve 821 576-2 (PolyGram)....... NA CD Mercury 818815-2 {PolyGram) .. ..N
JONES, TOM VARIOUS ARTISTS

Darlin’ Romantic Clarinet for Lovers

CD Mercury 818814-2 (PolyGram) ..... NA CD Philips 818 272-2 (PolyGram}......

KOOL AND THE GANG

Celebrate

CD De-Lite DECD 9518 (PolyGram)..... NA

LAST, JAMES
Classics, Vol. 4

CD Polydor 821 111-2 (PolyGram) ..... NA

LAST, JAMES
Classics, Vol. 5

CD Polydor 821 115-2 (PolyGram) ..... NA

LEWIS, JERRY LEE
1B Greatest Ongmal Sun Hits

CD Rhino RNCD 5

Atlanta Blue

THE STATLERS

SUMMER, DONNA
She Works Hard for the Money

TEARS FOR FEARS

The Hurtin

THE TURTLES
CD Rhino RNCD

ORIGINAL MOTION PICTURE

SOUNDTRACK
Breakin’

CD Mercury 821919-2 (PolyGram) ... .. NA

SCORPIONS
Blackout

CD Mercury 818885-2 (PolyGram) ..... NA

SCOTT, TONY

Music For Zen Meditation
CD Verve 817 209-

SMITH, JIMMY
The Cat

20 Greatest Hits

5160

CD Mercury 818652-2 {PolyGram) .....
CD Mercury 812265-2 (PolyGram) .. ...

cD Mercury%l 1039-2 (PolyGram) ...... NA

2 (PolyGram) ....... NA

To get your company’s new album and
tape releases listed, either send release
sheets or else type the information in
the above format on your letternead.
Please include suggested list price
whenever possibie. Send to Kim Free-
man, Billboard, 1515 Broadway, New
York, N.Y. 10036.

COUNTRY

KANSAS

The Best of Kansas

LPCBS Q239283 ................. no list

CAQZT 39283 .............oeennt no list
McCLAIN, CHARLY

Charly

LP Epic FE 39425 (CBS)............ no list

CAFET39425..................... no list

THE ORIGINAL BLIND BOYS OF
ALABAMA

LP Savgos RIBO0O6 SA ............. $5.98
COMPACT DISC
BANANARAMA

CD London 820036-2 (PolyGram)...... NA

BASIE, COUNT & FITZGERALD,

EL|
(See FITZGERALD, ELLA & BASIE, COUNT)

CICERO, EUGEN

Classics in Rhythm

CD MPS 817 924-2 (PolyGram)........ NA
THE FIRESIGN THEATRE

The Three Faces of Al
CD Rhino RNCD5812.............. no list

www.americanradiohistorv.com

Billboard -

Top 25

Survey for Week Ending

Video Games.

Weeks on Char)

This Week
Last Position

These are the best sefling home video games
compiled from retail outlets by the Billboard
research department

TITLE
Manufacturer, Catalog Number

PITFALL ll-Activision AB-035

Bt 2600
Atan 5200

Coleco Visinn

Intelivissen

2| 2| WARGAMES—Coleco 2637 !
3[5| Q-BERT—Parker Brothers 5360 | bl I 2
4| 4 47| DECATHLON-Activson AZ 030 o | |
51 3149| POLE POSITION Atari CX 2694 il (IR L |

| 61 6160] CENTIPEDE-AtariCX2676  jele|e| ]
7 7|37 POPEYE-Parker Brothers 5370 ol Rl OI
8 11|47  KANGAROO-Atari CX 2689 [ o|f'® | | |
9 | 8| 19| FRENZY-Coleco 2613 [ _o_I X
10| 10| 55| BURGER TIME-Intellivision 4543 _.g_l e
11| 13| 97| FROGGER-Parker Brothers 5300 e e e o]
12| 12| 7 | BUCK RODGERS—Coleco 2615 O i I !
13| 16| 21 MARIO BROTHERS—Atari CX2697 of | 51K | |
14| 19| 3 | GYRUSS—Parker Bros. 5080 joe o:
15| 17| 23| MOON PATROL-Atari CX 2692 _|ele

16| 15| 31| SPACE SHUTTLE-Activision AX 033 ie] 1 .1
17|18 | 79| RIVER RAID-Activision AX-018 ol i<y
18| 9 | 5 | TIME PILOT—Coleco 2679 [o] [o] |
19 I 23 11| DEFENDER-Atari CX2609 i : |
20 COED  STARWARSPakerBus |e|e|e]

| 21 14 27| CONGO BONGO-Sega 006-01 | oo

|22 21 7 H.E.R.0.-Activision AZ 038 [®]®]®]

I 23 25| 15 B.C.'S QUEST FOR TIRES-Sierra On Line

[ 2051530 | e

24 22| 9 CABBAGE PATCH KIDS-ADVENTURES IN [
s ‘ | THE PARK—Coleco 2682 °
25 24|21 FRONTLINE-Coleco 2650 jeol |

Deaotes catrge avatabty for play on hardheare confguration LA E]
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The Sound Accessories Corp. of North Hollywood, Calif., moves its prod-

uct line into the Compact Disc market with Stako Disc. The $7.98 rack
holds 12 Compact Discs with a capacity for vertical or horlzontal stacking.

FIRST FULL-LINE SECTION

Strawberries Commits

By FRED GOODMAN

NEW YORK—New England’s
Strawberries Records & Tapes chain
is the latest music retailer to make a
full commitment to video. The chain
unveiled its first full-line video sec-
tion at its Memorial Drive store in
Boston on June 1.

With almost all of its 44 stores al-
ready stocking music video, the
chain’s operational director, Mark
Briggs, says Strawberries plans to
open three more video outlets over
the summer and another half-dozen
by Christmas. **We expect to add vid-
eo outlets to the vast majority of our
stores within a year,” says Briggs.

Initial inventory for the first video
section, and for upcoming openings,
is 600 titles. But Briggs envisions a
rapid expansion that would double
and then triple the per-store inven-
tory in a short period of time.

“We’re going to go into each mar-

ket with VHS and Beta titles, give
them a shot and then see what shakes
out,” says Briggs. “‘After that, we'll
start adding.”

Briggs notes price reduction and
penetration of VCRs as key to Straw-
berries’ market entrance. “‘Now’s the
time,” he says. ‘‘Videocassette sales
last year were over 15 million pieces
and will be double that next year, and
the market has stabilized to the ex-
tent where the prices are okay.

“Since we're the music chain in
New England and there's the bud-
ding promise of more music videos, it
made a lot of sense for us to get in.”

Outlets selected for the initial ex-
pansion into video will be chosen
from among those Briggs terms ‘“bet-
ter stores” located in “VCR neigh-
borhoods.” As an example, he cites
one of the chain’s downtown Boston
outlets, selected for its foot traffic
during business hours, and a rural
store in Colony, N.Y. with a lot of

VIDEODISK/PLAYER RENTAL

Rosser Targeting New

WATSONVILLE, Calif.—Veter-
an home video retailer Bob Rosser
says the few associates who have
learned he has gone into the CED vi-
deodisk rental business “think I'm
some kind of kook.” But he also adds
that considering the concept he’s de-
veloping, “movies could just as well
be on buttered toast.”

Stubbornly refusing to offer de-
tails, Rosser does say that he is rent-
ing videodisks and players as a pack-
age, and hints at refinements in the
computerized operation of the store.
He still has some test marketing to
complete, but wonders how much
longer he can dodge those curious
about his retreat to this remote Mon-
terey Bay community south of San
Francisco.

The curiosity surrounding
Rosser’s latest move stems from both
his own prominence and that of his
wife Linda. The pair for several years
headed one of the most widely publi-
cized retail operations in home video,
Entertainment Systems of America
in Phoenix. Linda Rosser, who was
once treasurer of the Video Software
Dealers Assn., is now with Para-
mount in New York.

A consultant since he sold his in-
terest in the Arizona store, Rosser
says he originally came here in that

capacity. Then he took over a store
now called Movie Crew. He repeat-
edly insists that he will not reveal the
full extent of his concept.

Rosser says that after leaving
Phoenix *I needed to drop out of the
video mainstream.” Revealing just a
little more, he adds that the concept
he’s developing is also out of the
mainstream.

Movie Crew targets a new con-
sumer, a non-VCR owner, “people
who want to rent movies but have
never been approached aggressively
and comfortably.” Rosser rents the
player and movie as a package.

In fact, he says he chose the store
name Movie Crew “because ‘video’
says tape to people” and he wants to
come in from a totally new image
direction.

Acknowledging that player with
tape rental is a rather wellestablished
retail mode, Rosser again shifts away
from any emphasis on the specific
configuration.

Initially, Rosser says he has gone
with CED only, but he indicates the
concept will be broadened. “'I will be
in tape before long, as insurance,” he
says in reference to the anticipated
demise of the CED system. Central
to the concept Rosser is developing is

Retailing

New Competition For Vid Dealers
Video Store’s Messer Unfazed By Kroger’s Entry

By EARL PAIGE

LOS ANGELES — Many video
specialty retailers around the country
have yet to feel the effects of major
grocery chains’ entry into home vid-
eo, but they soon will, says Jack
Messer, veteran head of six-unit Vid-
eo Store in Cincinnati, where locally
based Kroger has bowed video in 18
units.

However, Messer himself appears
unfazed by the trend in his market.
He’s looked into the Kroger depart-
ments and notes, *“There’s such a
small selection, only VHS.” He says
rental there is $3 daily, $5 for three
days with machines at $9.95 daily.

Says Messer philosophically: “It’s
almost inevitable that they (suppli-
ers) look beyond the video specialty
retailer. THe rackjobbers are just now
making a big push into mass mer-
chandiser outlets.”

Messer, a director of the Video
Software Dealers Assn. (VSDA),
takes a national view on encroach-

to Video

“drive-by business. We'll put up a
message board with featured titles in
front,” he adds.

Strawberries’ video sections are be-
ing introduced with limited specials
for video club membership. Charter
club members will be able to join for
just $10, and special deals on blank
videocassettes are also being offered,
as are two-for-one rental rates on old-
er titles like “Alien.”

Briggs says Video Connection is
the only established video specialty
chain in Strawberries’ region. “It’s
them and tons of mom-and-pops,” he
says. ‘““No one video chain is in-
grained here.”

Briggs adds that Strawberries will
go “‘as wide as makes sense” with its
ultimate inventory. “We consider it
to be a natural tie-in,” he says of the
video expansion, ‘‘and a rosy future.
As per usual, our attitude is to be a
complete entertainment outlet for all
customers.”

Audience

low-cost and simple players. “I like
the laser system personally,” he says,
“but it is unrentable.”

The local market, Rosser says, is
refreshing. “There’s a demographic
here we never had in Phoenix. It’s
more middle America, with incomes
$12,000-$25,000, whereas with En-
tertainment Systems we started at
$18,000 and it shot up.”

Emphasizing once more that Mov-
ie Crew exists outside the normal
home video realm, he’says there are
five other stores in the small commu-
nity. “We already have more mem-
bers than any of them,” he claims.

A computer expert and alumnus of
IBM, Rosser indicates that his con-
cept goes beyond the service and en-
velopes the total operation. He con-
tends that operational controls he has
set up require less on-site supervision:
“When I come in I have about five
aifferent cross-reference reports to go
over. It was set up this way from the
ground up.”

Though he doesn’t want to dwell
on CED, Rosser says, “RCA gave up
just about a year too soon. There’s an
estimated 500,000-player base out
there now. I hope some hardware
manufacturer can come in.”

EARL PAIGE
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ment by grocery stores and mass
merchandisers. ‘‘Actually, this is not
the first time Kroger has tried video.
What’s new is that they are now
working through specialist distribu-
tors, or I guess rackjobbers, not do-
ing it on their own. They work
through various leasees in various
markets, usually starting on a small
scale.”

Confirming Messer’s view, Irwin
Berman at Video Warehouse in At-
lanta reports that Kroger is now rent-
ing video, with a supplier reportedly
based in Florida. In addition, East
Texas Periodicals in Houston and
Phoenix lists Kroger among its ac-
counts, and R.H. Williams in Minne-
apolis has long supplied Kings, a
large Colorado grocery chain. Robert
Williams, head of the Minneapolis
firm, says that Kings is a Kroger
subsidiary.

Messer says he was first alerted to
Kroger’s involvement in Cincinnati
through newspaper stories identify-
ing Phoenix-based Best Of Video Inc.
as the vendor. Calls to the Phoenix
firm are taken by publicist Lee
Whitehead, who says Best Of Video’s
plans for Kroger are too premature
to comment on.

According to Messer, two factors
work in favor of specialty video deal-
ers maintaining their video bastions.
Kroger and other grocery chains are
also stressing VCR rental, which
Messer sees as targeting a new or
light user, not the existing customer
who already patronizes video special-
ty stores. More crucially, Messer
counts on his long experience, estab-
lished image and deep inventory.

Messer is currently ringing the
market, having recently expanded
into Kentucky. He also promotes
heavily. At one time, to exploit
VSDA's stance against proposed re-
strictive video rental legislation, he
draped stores in funeral wreaths,
drawing wide media attention.

Typically candid about his plans,
Messer reflects the growing competi-
tive climate in his market by declin-
ing to say just where new Video Store
units will be located. His latest ex-
pansion has been into Kentucky,
where a grand opening is now
underway.

“We're looking for 2,000 square
foot stores,”” he says. Since opening
his first store in 1980 in the northeast
Kenwood suburb, Messer has been
circling the market. In 1981 he
opened in the northwest in North-
gate, the only mall site he has. The
next store was in the north central re-
gion of Fairfield. Last year he opened

in Cherry Grove in the east and
moved into Kentucky.

Oddly, Messer took over a record
store when he first opened and still
has combined record and video stores
in Kenwood and Cherry Grove. “We
added records there,” he says of his
fourth store, as opposed to inheriting
records initially. In the two units,
Messer uses a double logo: “*Video
Store” and *‘Record Store.” He mer-
chandises records and tapes vigor-
ously, has soundtrack albums in all
stores and expects to be in Compact
Disc in most stores ‘‘by year end.”

Messer often kids that he was iron-
ically suited as a panelist this spring
at the National Assn. of Recording
Merchandisers (NARM) convention,
where he discussed record/tape
stores” move into video. *‘I hear I'm
probably the only video dealer mov-
ing into records and tapes,” he says.

He has often noted that he prefers
not to compete head-to-head with
record/tape stores. All the same, his
combined thrust in Cherry Grove in-
dicates he has more weapons at his
disposal than just video.

Messer dodges any revelation of an
underlying strategy by saying,
“We’re looking to make each store
more creative as we go along. We do
this with fixturing or with sales
counter spacing—maybe we’ll have
irregular designs sometimes. We will
use islands where the space allows.”

Right now, three stores have mov-
ies behind the counters and three dis-
play products out where consumers
can examine them behind locked
glass. “We’re experimenting with dis-
play. I want to’move quickly to bar
code inventory linked to a rental
card,” Messer says.

Messer’s real strength, he main-
tains, is in deep inventory, VHS as
well as Beta format. He says the ratio
runs 60/40 in favor of VHS, but sees
Beta gaining steadily. He has stocked
videodisks for a long time, even rent-
ing them. *‘But we’ve stopped renting
CED,” he says of the format recently
abandoned by RCA.

Of Kroger and other competition
he sees on the horizon (“I think this
will be the year rackjobbers move
into video strongly”), Messer claims
few competitors can be as expert in
the product as video specialty dealers
or have the depth necessary to hold a
customer base.

Messer claims a rental club uni-
verse of 8,000 and says his stores are
all *“15 minutes apart by beltway. But
they’re all slightly different, too. One
will be heavy into horror movies, an-
other into martial arts.”

tacting me.

Cash in on the constant demand for
Specialty’s Little Richard, Larry Williams,
Lloyd Price, Sam Cooke’s Gospel, Soul
Stirrers, Pilgrim Travelers, etc. by con-

Joey Mattia

Specialty Records, Inc.
8300 Santa Monica Blvd. Los Angeles, CA 80069

Phone (213) 656-7711

The famous recording
company of the 40’s, 50’s, and
early 60’s still ships those
ORIGINAL RECORDINGS
by the

ORIGINAL HIT ARTISTS.

Our entire catalog now available on cassette. '
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RATT OUT OF THE BAG—Atlantic group Ratt crawls out of the cellar to do
an in-store at Slipped Disc Records, Valley Stream, N.Y. Seated from left
are the group’s Juan Croucier, Robin Crosby and Stephen Pearcy.

Retailing

® Continued from opposite page

Melodian's keyboard. called the
Melodian, comes with software
called “ConcertMaster.”” “*Melody-
Master' and “RhythmMaster.” The
software contains musical sounds
ranging from strings to synthesizers,
each of which contains visual dis-
plays that can be turned into a video
game.

Melodian and the accompanying
“ConcertMaster” program will be
made available for $200. No price has
been set for the other two software
packages.

* K K

Bookstores: Ingram Software, a
computer software and book distrib-
utor, has pacted with Waldenbooks
to help the book chain build up a
presence in the home computer soft-

Licorice Pizza Store Displays Olympic Form

By EARL PAIGE

LOS ANGELES—A recent Lico-
rice Pizza charity event styled as an
Olympics spoof was so successful
that the chain now plans to extend
the “competition’ to several units.
“We'll take one event here and an-
other there,” says George Briner,
merchandising coordinator.

While the approaching Olympics
here provided a built-in rationale for
Licorice, Briner insists that other
chains could stage events “with or
without the Olympics as a theme.
What we're talking about is people

having fun, and creating excitement
in a store.”

Briner and other executives of the
34-unit chain add that focusing on a
charity is a plus. “You just don't see
that many record chains doing it, and
they should," argues Briner.

A charity focus finds vendor spon-
sors more receptive, Briner adds.
Also useful is radio co-sponsorship;
KROQ-FM here plugged the event
via public service spots. Air personal-
ity Katy Manor acted as co-MC.

That the event went as smoothly as
it did seemed to surprise (and obvi-
ously delight) chain executives mov-

DISTRIBUTORS OF ALDID « VIDED + TAPES « ACCESSOMES
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ing about the 6,000 square foot
North Hollywood unit as competi-
tion got underway. Involved were
marketing vice president Lee Cohen,
advertising director Randy Gerston,
accessories buyer Steve Fierro, Brin-
er and warehouse staffer Gary Doen.
“Gary and [ did a lot of late nights on
this,” Briner says.

To insure that there would be
enough store space, the chain’s plan-
ners chose the North Hollywood
unit, largest of the 34. Ironically,
however, little space was finally re-
quired—around 500 square feet,
Briner figures.

Another successful ingredient was
the involvement of talent. Brian
Glascock of the Motels and Dennis
Duck of Dream Syndicate served as
judges.

Cross-merchandising  possibilities
for such events abound. Briner sug-
gests. Warner Home Video had a ta-
ble promoting its videocassette of
“The Right Stuff,” offering a 25-cent
charity donation for any question-
naires filled out. Other tie-ins in-
volved Straw Hat Pizza and Univer-
sal Tours, each\ of which offered
prizes.

Several vendors had generic tie-
ins, such as JVC with hardware
prizes and Maxell with blank video-
tape. CBS, Capitol, WEA and Poly-
Gram were among the label spon-
sors. Dr Pepper provided a host and
free beverages during the event.

Noting that vendors have since re-
ported inquiries from other chains
curious about the event, Briner says
one possible pitfall is ending up with
too few competitors. For this reason.
all 34 Licorice Pizza stores plugged
the event and held drawings for com-
petitors. “*Seventy-five percent of the
entrants were picked before the
event,” Briner notes.

In fact, stores all week had inqui-
ries from people seeking details about
contests. "“Much of this was generat-
ed from KROQ, too,"” says Briner.
“We know there were hard-core
competitors ready for us.”

One individual was none other
than a Licorice employee who took
away a Compact Disc player for his
skill in twirling LPs on the tip of his
index finger. “There wasn't a prob-
lem at all that he worked at one of
our stores—that’s where the whole
fun and charity of this comes in,”
Briner says.

One other winner indicated prac-
ticed skill in stacking prerecorded au-
dio cassettes artfully. But no one an-
ticipated the event Briner says
became the contestant and gallery
pleaser: unwinding blank tape.
“There’s a half-mile of that stuff,” he
says. )
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Now Playing

ware area. Ingram will be supplying
the stores with a mix of educational.
entertainment and personal produc-
tivity software, a spokesman for the
firm says.

More than 150 stores will be ser-
viced by the Nashville-based distrib-
utor. Waldenbooks currently has 860
stores.

* * K
Name change: Educational soft-

New On
The Charts

® Continued from page 25
Wenke reports. It really is our pride
and joy," he adds.

More than a year earlier, he re-
calls, he baffled a design team with a
project that had been rejected by
many competing firms. The team was
given enough leeway to develop a
seven-screened simulation with eight
levels of difficulty. Game action calls
for users to rapidly switch screens
and prepare for war action.

Wenke speculates that the title's
success rides on requiring strategy
skills and agility to defend against at-
tack. Although Coleco does not rec-
ommend retail prices, Wenke says
the title generally sells for about $30.
In the fourth quarter of 1984, “War-
Games" will be made available on
IBM and Apple computers.

FAYE ZUCKERMAN

ware maker Counterpoint Software
has changed its name to Springboard
Software Inc. According to a spokes-
man. the name change is part of a
company-wide program to expand its
operation. Company founder John
Paulson would not comment on the
change.

It is believed that the switch is due
to an undisclosed amount of venture
capital which shuffled in new key
staffers. The name modification is be-
ing explained as a more accurate re-
flection of the company's software.

' HOLD
THE
PHONE!

Dial 800-223-7524 toll free
to place an ad in ACTION-
MART, Billboard's classi-
fied advertising section.
For quick results, call Jeff
Serrette today (NY resi-
dents dial 212 764-7388).

All these manufacturers and more
are now available at Precision Sound.
Choose from our huge selection of all
your favorites. Call our toll-free
number.

Attention Dealers: Call today
and ask about our CD & LP
Catalogs.

SE{—-—_Q recision Sound Marketing, Ltd.

TELEPHONE ORDERS

1680005477715
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Marketing’s Future: New Trends Emerge

The retail marketplace shifts constantly as both manufacturers
and dealers respond to changing consumer needs and wants with
new products and services. But where is the customer for home
entertainment products moving? How can we be prepared for the
Sfuture?

In the second part of a two-part article, reprinted from the Jour-
nal of Retailing, author Jack Sheth, marketing professor at the
Univ. of Illinois, Urbana, explores the impact of increasingly
blurred boundaries among consumers’ work, home and shopping
activities, and suggests how specialized markets will emerge. The
first part of this report appeared in Billboard last week.

Because of both demographic and technological changes, it
will become increasingly common not to separate the time and
place of work, home, and shopping activities. As Toffler has
pointed out in his Third Wave, it is becoming popular to work at
home as we shift from the industrial to the postindustrial society.
It is also growing popular to shop at home through electronic
shopping and direct marketing systems.

It will become more and more common to blur the task-driv-
en, time-and-place boundaries among work, home, and shopping
activities. Consequently, retailing of products and services will
have to be offered on a 24-hour basis. They will also have to be
offered thorough multiple and often nontraditional channels of
distribution as well as at home through electronic shopping pro-
grams. In short, for the first time in retailing history, the con-
sumer will go to the market and a marketer will go to the con-
sumer at the same time. This is quite different from either the
wagon days, when the retailer went to the consumer, or more
contemporary shopping mall days, when the consumer comes to
the retailer. The specific place of transacting with one another
will be determined primarily by the trade-offs of costs and bene-
fits to each participant.

In general, however, it can be expected that nontraditional,
multiple channels of distribution will become more the norm
than the exception. For example, telephone and other utility ser-
vices may be procured from the supermarkets and other conve-
nience locations. This is already possible at Kroger and Safeway
Stores. Durable appliances and automobiles may be bought at
home through electronic shopping. For example, there are sever-
al teletex and videotex retailers that provide this service. Finan-
cial services may be offered without personal interactions and
from a long distance through telemarketing programs. Witness
the rise in the Merrill Lynch Cash Management Account
(CMA) at the retail level. What is suggested is only a tip of the
iceberg. Eventually, it is very likely that the boundaries between
shopping and convenience retailers will become blurred suffi-
ciently to change the whole pattern of retailing institutions.

Emergence of Specialized Markets: Pluralism in our values,
life-styles, and behavior is likely to increase because of greater
tolerance for individualism and personalized consumption. Fur-
thermore, the electronics age permits marketers to cater profit-
ably to smaller and smaller market segments. Therefore, the next
two decades can be expected to bring increasing desire not to as-
similate unique market segments into the mainstream mass mar-
kets but to cater to their needs and wants as specialty segments.
These segments will include ethnic groups such as blacks, His-
panics, and Asians as well as more traditional European groups.
Other unique specialty segments include the handicapped, for-
eign tourists, people who work at home, farmers and other dis-
tinctive groups such as truck drivers and traveling salespeople.
These people all have unusual needs and wants either because of
biogenic needs or unique settings in which they live or work.

Futhermore, as the economies of scale in manufacturing and
marketing are achieved at lower and lower capacity levels, the
computerized technology will make it more and more interesting
for retailers to treat those segments as separate specialty
markets.

The trend is already here. For example, cable and television
programs and other entertainment media are catering to some of
these specialty markets. Food companies are marketing ethnic
foods in both retail food chains and fast-food restaurants. Wit-
ness the emergence of theme restaurants. It is not at all difficult
to imagine the emergence of national specialty chains that will
cater to the needs of the handicapped and the ethnic segments.

One-Stop, Hassle-Free Shopping: As the society becomes in-
creasingly time-driven and as the retailers increasingly broaden
their business definitions, it is likely that consumers will do one-
stop, hassle-free shopping for the procurement of products and
services.

This trend has existed for several years now, as is evidenced by
the emergence of shopping malls and neighborhood shopping
centers. However, the future moves will be even more pro-
nounced in this direction as the traditional location and supplier
boundaries between durables and consumables, and between
products and services, are also likely to disappear. In short, the
emergence of hyperstores is here. For example, it is very likely
that more and more dry goods, such as home appliances, elec-
tronics products, perfume, and apparel, will be bought and sold
at a neighborhood Kroger or Safeway store along with groceries.
Similarly, financial services, including insurance, tax prepara-
tion, real estate, investment, and money management services
will be transacted in a Sears or a J.C. Penney store. Finally, prac-
tically all products and services are likely to be shopped for and

procured in the privacy, convenience, and comfort of the home
through electronic shopping.

HOW TO COPE WITH RETAIL TRENDS

A healthy corporation is very much like a healthy human being.
You must be both physically fit and mentally alert to survive and
grow despite changing physical and social environments. There-
fore, a healthy corporation must be equally strong in its opera-
tions (body) and its managerial leadership (mind). In short, an
organization must be well balanced between the doers (line orga-
nization) and the thinkers (staff organization).

Three managerial areas (mission, strategy, and structure) and
three operational areas (productivity, professionalism, and cus-
tomer focus) are likely to become significantly important for the
corporate retailers.

Broaden Your Horizons: Most retailers will find it increasing-
ly necessary to understand competitive forces outside the indus-
try. These forces are more commonly associated with substitute
technologies and with the end-user customers producing their
own products and services than with buying from the market-
place. At the same time, it will become necessary to redefine
businesses more broadly than in the past. For example, super-
markets must redefine their businesses away from the grocery
products to convenience goods even if they have to deal with
very different suppliers and very different distribution channels.
Banks must redefine their businesses as financial services as the
electronics technology bypasses the regulated geographical fran-
chises. Appliance dealers must redefine themselves as shopping
goods suppliers of such items as video games, computers, and
other high-tech products and services. Finally, giant retailers—
Sears and J.C. Penney, for example—must broaden their busi-
ness definitions to transcend the dry goods image. Of course, the
smart retailers are already planning or implementing this change
in the mission of their corporations.

Six major emerging trends that will
impact the retail industry

* Emergence of premium products

at the expense of best-value

products

* Dominance of wants over needs

in shopping

® Personalized procurement and

consumption

¢ Blurring of home-workplace

boundaries that will result in shop-

ping at home and 24-hour stores

* Emergence of specialty markets

and national specialty chains

¢ One-stop hassle-free shopping,

including patronage of hyperstores

Practice Pluralistic Strategies: No single retailing approach is
likely to be sufficient in the future simply because markets are
diverging more and more with respect to wants, needs, and buy-
ing power. Therefore, a single way of doing business is unlikely
to appeal to all market segments.

It will be necessary for most large retailers to offer multiple

product lines with significantly different price points and to mar-
ket their products through multiple channels of distribution as
well as to develop relationships with multiple suppliers. Most re-
tailers will find it necessary to offer the same assortment of dry
goods or grocery products through separate outlets. For exam-
ple, grocery chains such as Jewel Companies sell through box
stores (self-service) as well as through superbazaars (full service);
Dayton Hudson (full service) has a successful alternative retail
channel called Target (self-service).

Decentralize the Company: The span of control versus cost of
control is encouraging increasing decentralization of the corpo-
ration. Greater autonomy can therefore be provided to individ-
ual store locations without losing the span of control. The result
is that one can easily eliminate as many as two levels of manage-
ment ranks from the organization without jeopardizing the coor-
dination and control objectives.

In general, it will become desirable to break up the monolithic
organiazation into separate lines of business (miniprofit centers)
based on the commonality of manufacturing, distribution, or
profit life cycles. Not only is the decentralized organization more
cost-effective; it also enables the corporation to focus better on
the market and thereby become responsive to changing market
behavior. This is clearly evident in the retail industry where spe-
cialty chains (say T.J. Maxx and Hit or Miss) are allowed to op-
erate autonomously of the tradition of their parent company,
Zayre. Indeed, the store of the future concept promoted by Sears
in many ways suggests this type of decentralization under one
roof by allowing autonomous operations to All-State, H & R
Block, office equipment, and other departments.

www.americanradiohistorv.com

Focus on the Market: With the maturity of the consumer mar-
kets (experienced consumers and powerful competitors) it is ab-
solutely essential that retailers constantly search for win-win sit-
uations between the company and the marketplace. They must
strive to deliver more value to the consumers without jeopardiz-
ing corporate profitability. It means subordinating technology to
customers. It means bending the organization (products, distri-
bution, and promotion) to fit the marketplace rather than bend-
ing the marketplace (customers, intermediaries, and competi-
tors) to fit the organization.

While this is an obvious and deceptively simple rule of surviv-
al, it is as difficult to follow as breaking a habit or going on a diet.
Large corporations have a way of creating and perpetuating the
bureaucracy (through their traditions and work procedures). In-
deed, even the top management team may need to be replaced by
people who can see the forest while gazing at the trees. In the
retail business, this clearly implies shifting away from the corpo-
rate buying groups as the major driving power to retail store op-
erations as the driving force in the organization. In other words,
it means shifting away from selling whatever is bought to buying
whatever the market needs or demands.

Manage Your Costs: With the lowering of entry and exit bar-
riers as well as global competitive perspectives, it will become
necessary for management of large corporations to identify cost
structures separately for each merchandise-store combination.
With very large and diverse merchandise lines, it becomes very
difficult, if not impossible, to identify and trace various cost
components. Furthermore, these costs should include all func-
tional activities associated with procurement, marketing, and
management overheads. Greater finanacial controls and the de-
velopment of on-line real-time information systems will be re-
quired. The two most common methods of cost control are func-
tional consolidation and automation. The former is an effort to
retrain the specialists into generalists, and the latter is the re-
placement of specialists by microprocessors.

In the retail industry, these changes can be accomplished only
by online, computerized sales transactions and mainframe soft-
ware systems that will provide on a daily basis the profitability of
each store and each merchandise group. In short, retailers must
shift their focus away from sales to profits, and the only way to
do so is to keep track of all costs and to allocate them to individ-
ual merchandise lines and individual stores. Reportedly, highly
successful specialty chains, such as The Limited, assign their
success equally to their financial controls and to their market
focus.

Professionalism of Employees: Finally, there is a need for se-
lective recruitment of the work force (both store operations and
corporate staff) and for inculcating corporate culture through
training and incentives (both psychological and economic).
While it is nice to learn how the Japaness excel at managing hu-
man resources through quality circles and practicing Theory Z
principles, the top management of large retail chains will find it
increasingly necessary to provide charismatic leadership and the
opportunity for hero worship. All we need do is go back in the
business-history books and emulate such great business leaders
as Alfred Sloan (General Motors), General Arthur Wood
(Sears), S.S. Kresge (K mart), Thomas Watson (IBM), and
Theodore Vail (AT&T).

SUMMARY

Based on demographic, technological, regulatory, and com-
petitive changes, this paper identifies six major emerging trends
that will impact the retail industry. They are:

® Emergence of premium products at the expense of best-value
products;

® Dominance of wants over needs in shopping;
® Personalized procurement and consumption;

® Blurring of home-workplace boundaries that will result in
shopping at home and 24-hour stores;

® Emergence of specialty markets and national specialty
chains;

® One-stop hassle-free shopping, including patronage of
hyperstores.

The paper suggests that the retail corporation must do the fol-
lowing to survive these trends:

® Broaden the definition of what business it should be in;

® Develop multiple channels of distribution;

® Decentralize the corporation into several miniprofit centers;
® Focus on the market needs and not on the suppliers;

® Manage its costs through computerization;

® Inculcate corporate culture in its employees through a char-
ismatic style of management.

Reprinted with permission from the Journal Of Retailing, Vol.
39, No. 3 (“Special Issue: Strategic Issues In Retailing”).
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Video

FLASHY DRESSER—Teddy Pendergrass accepts a jacket from Betty Bit-

terman, vice president of music and variety programming for Cinemax &

HBO. His debut Asylum album, “Love Language,” premiered on Cinemax’s
“Album Flash.”

Clips Are Programming,
Says PMI Chief Levinson

NEW YORK-—Record labels are
making a massive mistake when they
see music video clips as a promotion-
al rather than programming product,
thereby crippling a growing new in-
dustry and making it imposible for
those in the business to achieve a
profit. That’s the view of Picture Mu-
sic International president Mark
Levinson, which he expressed at a re-
cent National Academy of Television
Arts & Sciences luncheon and repeat-
ed in an inteview with Billboard.

“Every record company must
charge for the clips that we see on
television. Why? Because this is pro-
gramming. The record companies
have to believe this before anyone
else is expected to,” claims Levinson.

Because music video is not seen as
programming, it does not share in the
millions of dollars of advertising in-
come that are being generated by vid-
co shows accross the nation, Levin-
son suggests. By charging, he says,
record labels would insure that they
get a piece of the income their prod-
uct is generating.

“If you say music video is for pro-

motional purposes alone, then it’s
been a disaster,” Levinson claims,
noting that labels invested millions of
dollars in creating clips in 1983, but
saw the industry actually shrink by a
few percentage points if Michael
Jackon's superstar numbers are sub-
tracted. “If you look at it purely as
promotional, music video hasn’t
done its job in terms of the aggregate
growth of the industry,” he says.

But as programming, video clips
have been a stunning success, he
maintatns. “There are 200-300 shows
out there that are using clips,” he
notes, with “‘millions of ad dollars be-
ing spent that are not getting back to
the record industry.”

Because of this leakage, Levinson
continues, *““Music video promotion
companies are for the most part pro-
ducing television programming on a
promotional budget,” and it's just
not working. Video clip budgets have
doubled in the last year, jumping
from $35.000 to $70,000, he claims.
But even so, “with present average
budgets running between $60,000-

(Continued on page 34)

MGM/UA In Price-Cutting Test

Major Takes First Multi-Title Steps To $29.95 Level

By TONY SEIDEMAN

NEW YORK-—MGM/UA Home
Video will be making its first muiti-ti-
tle moves into low-priced full-length
video this summer and fall, with a
one-month price promotion that will
put six feature films out at a tempo-
rary $29.95, and the permanent reduc-
tion of the prices on seven music and
one children’s title to the same level.

The $29.95 feature film promotion
is the first consumer-oriented cam-
paign MGM/UA has put together at
that low a price. Older product will
be used for the effort, which will bear
the promotional tag line “Watched
Any Great Books?" and try to get
children to read the classics by hav-
ing them see film versions.

“Watched Any Great Books?" will
run from Sept. 1-Oct. 31, utilizing
MGM versions of “Treasure Island,”
“The Adventures Of Huckelbery
Finn,” “The Good Earth,” *‘Little
Women,” “A Tale Of Two Cities™

and **‘Madame Bovary.”

If the feature film effort works,
chances are good that MGM/UA
could dive even more deeply into the
low-priced video marketplace. *

Once

the story is in, we'll evaluate the re-
sults and make a decison from
there,” says manager of marketing
and sales promotion Stephanie Schul-
man. “*We're looking foward to a suc-
cess so we can keep on doing this
kind of thing.”

Though MGM/UA has released
one feature film—*Pink Floyd’s The
Wall"— at $39.95, it has long been
one of the majors most reluctant to
put out full-length standard issue
motion pictures at sale prices.
MGM/UA executives are reluctant
to describe the pair of low-price pro-
motions a major reorientation,
however.

While the feature-oriented promo-
tion involves temporary price reduc-
tions, the cuts in the company’s other
effort will be permanent, says vice
president of sales and marketing Saul
Melnick. All of the eight titles in-
volved have been previously released
by MGM/UA.

Melnick calls the re-pricing of the
product an “‘experiment.” He doesn’t
see any permanent reductions com-
ing with feature film product, saying,
“It’s too early to make any blanket
moves yet.”

The re-priced titles will be shipped
in two separate batches, one going
out this month and the other in Au-
gust. July's programs will be “Wasn't

That A Time,” “The Doctor Seuss
Video Festival,” “Who's Afraid of
Opera, Vol. I'" and “The First Barry

Manilow Special.” In August, "*Car-
ole King: One To One,” the second
and third volumes of “"Who's Afraid
Of Opera™ and *“The Sacred Music
Of Duke Ellington™ will be on the
market at $29.95.

The effort will be a test and no
more, Melnick stresses, a chance for
MGM/UA to ‘“see what it all
means” for itself about home video
pricing. He notes that ‘‘some of the
titles performed very well at their
first list price,” so the new pricing
structure is not an attempt to dump
excess inventory.

MGM/UA put the product in-
volved in the permanent price cuts on
moratorium 60 days ago in order to
avoid dealer and distributor com-
plaints about seeing the value of their
inventory suddenly cut in half. Ac-
cording to Schulman, similar moves
will not be made for the “Great

(Continued on page 35)
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e have come to rely on Ingram as
our absolute best source for video product
formation and service.”

—Ellis Baxter

American Tape & Video

See our ad on page 22
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1-800-251-5902
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TITLE

This Week

Last Position
Weeks on Chart
format

s 3
Copyright Owner 52
Distributor, Catalog Number  Principal Performers > @&

Rating
Price

Paramount Pictures
RCA Video Disc 1407

CED
Laser

29.95
39.95

TERMS OF ENDEARMENT Debra Winger

|
Shirley MacLaine ‘ 1583 ’ PG

Universal City Studios i 34.98
2| 2 j SCARFACEA MCA Dist. Corp. 80047 Al Pacino 39.98
— 1__ — S — — e AN — — p——— — — B +—
3 | > 1 & <IRHB6E ABC Motion Pictures Menyl Streep 1083 ‘ g |CED | 3095
\ l l— 1 Embassy Home Entertainment 1377 Kurt Russell ‘ Laser 4495
s THERIGHTSTUFF [ Ladd Company ) CrartesFrank | yog | pg | Laser | 39 9?
| m Warner Home Video 20014 Scott Glenn | ‘ | \ '
| f a Universal Classics James Stewart . i cep | 19.98 |
| | |
‘ 5 ‘ 8 | 8 | REARWINDOW e MCA Dist. Corp. 80081 Grace Kelly ‘ 1954 (£ |Laser | 29.98
i T e T 1
6 Gene Hackman Not
\ Wj‘“ij. UNDER FIRE Vestron 5033 o | 1988 R CED | 0
\— S e I +——1— -+
14 | SUDDEN IMPACTA Warner Brothers Plctures Clint Eastwood | ye83 | R CED 19.98
Warmer Home Video 11341 Sondra Locke b Laser | 34.98
- T e — = = e -
: \ [
8| 16| 2 } MR. MOMA Vestron 5025 ey el 1983 PG | CED | 29.95
I eri Garr | |
] Paramount Pictures, Christopher Walken | ™ [ ceo -
& o 2 oeanzone RCA Video Disc 1646 Martin Sheen 1983 | R | aser | 2995]
e | (— e N a— N S
Paramount Pictures Gene Hackman CED _T_
| 10| 18 ‘ 4 | UNCOMMON VALOR RCA Video Disc 1646 Rober! Stack . 1983 | R l Laser 29.95
'\ RAIDERS OF THE Paramount Pictures Harrison Ford ' CED
| 111 6 | 3 o5t ARK RCA Video Disc 1376 Karen Allen | 1981 |PG | ey | 2995
| ______v__i_ﬁ i |
| \ RCA/Columbia Pictures Dustin Hoffman l'cep | 29.95|
12 11| 23 | TOOTSIE (TA)A Home Video 5955 Jessica Lange |, 1962 l &G Laser | 29.95
L r— 1 o Wamer?o?he_s Pyclu es 'Sg Co_nery_ CEE |
1 I i I n n
s ‘x K S NEUERISANNENERJRGRING Warner Home Video DC 11337 Barbara Carrera ! 1983 \PG | Laser \ 99.98 [
|
T+ ] . — ——— Tt =i
| | Universal City Studios M T | \ CED
14 19 ¢ D.C.CAB MCA Dist. Corp. 80061 Gary Busey nSeaR Laser 2758
— Al = = - — L SR == -
[ Tom Cruise | CED 19.98
| -
15 | 5 6 . ALL THE RIGHT MOVES CBS-Fox Video 1299 Lea Thompson 1 1983 | R Laser | 34.98
4
T 1 1
| Paramount Pictures Dan Ackroyd i CED | 19.95
16| 9 | 18 | TRADING PLACES RCA Video Disc 1551 Eddie Murphy 1983 | R aser | 2005 |
— T PV VN O R B
olumbia Pictures !
CHRISTINE Home Video 10141 Keith Gordon ‘ 1983 | R | CED ‘ 29.95
MGM/UAHome Video  Matthew Broderick _Icep | 1998
i ‘ WERIGAMESTIAY CBS-Fox Video 4714 Dabney Coleman 1983 | PG Laser | 34.98
= e = s el e LS I -
LIMITED GOLD EDITION ) .
Walt Disney Home Video 198 Mickey Mouse 1984 NR | CED 19.95
CARTOON CLASSICS MICKEY y y . x |
20| 7 | 30 | Aisky BUSINESSA  TreCefenCompany  TomCuse | gl o (CED |
Warner Home Video DC11323 Rebecca de Mornay Laser )

® Recording Industry of America seal for sales or rentals of 37,500 units plus ($1,500,000 after returns) (Seal indicated by dot). A Recerding Industry of
America seal for sales of 75000 units plus ($3,000,000 after returns) (Sea! indicated by triangle). (ITA) International Tape Disc Assn. seal for net sales and or rentals
of at least $1,000,000 at wholesale. (Seal indicated by ITA seal)
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This listing of videa releases is designed to
enable wholesalers and retailers to be up-to-
date an available new product. Formats in-
cluded are Beta, VHS (Video Home System),
CED (Capacitance Electronic Disk), and LV
(LaserVision). Where applicable, the suggested
list price of each title is given; otherwise, “No
List” or “Rental” is indicated. All information
has been supplied by the manufacturers or dis-
tributors of the product.

FILMS

A DANGEROUS SUMMER

James Mason, Tom Skerritt, lan

Gilmour
Beta & VHS VCL

BADLANDS
Martin Sheen, Sissy Spacek

$59.95

"New Video Releases

LD warner Home Video (WEA
Corp.) .
THE BARCELONA KILL
Linda Hayden, John Justin.
Simon Andrew
Beta & VHS VCL
BiLL
Mickey Rooney. Dennis Quaid,

Harry Goz
Beta & VHS USA Home Video .

$59.95

$59.95

BLACKSTAR, VOLUME 111
Beta & VHS Family Home
Entertainment | .
BODY HEAT
William Hurt, Kathleen Turner
LD warner Home Video (WEA
Corp.)
BONNIE'S KIDS
Tiffany Bolling, Robin Mattson,
Scott Brady

$29.95

$34.98

Starring JOHN RlT—ER,
KAREN CARLSGN

SERIOUS ROMANCE \WX/AS
NEVER THIS FUNNY.

SUGG. LisT PrICE: $49.95

A TAUT, TENSE SEQUEL
TO THE HIGH NOON
CLASSIC.

sUGG. LisT PRICE: $59.95

/ HOME VIDEQ

——THE=——
HOUSE ON
GARIBALDI

Starring
TOPOL, MARTIN BALSAM

EICHMANN IS ALIVE AND
THE ISRAELIS WANT HiM.

suGG. LisT price: $59.95

MENT OF THE
OLYMPIC GAMES.

SUGG. LIST PRICE: $29.95

Available on Videocassette From

U.S.A. Home Video.

EXCLUSIVELY MANUFACTURED AND DISTRIBUTED BY FAMILY HOME ENTERTAINMENT, INC.

7920 ALABAMA AVE., CANOGA PARK, CA 91304-4991

EXPERIENCE THE EXCITE-

1932

Starring

MICHAEL MORIARTY
— —

Of——=
HAWK

pattian | 7

THE SECRET OF FLIGHT
WAS EASIER TO FIND
THAN KEEP.

SUGG. LisT price: $49.95

Beta & VHS Monterey Home
Video.

CAMELOT
Richard Harris, Vanessa Redgrave
LD Warner Home Video (WEA

Corp.)

A CASE OF LIBEL
Daniel J. Travanti, Edward Asner,
Gordon Pisent

Beta & VHS USA Home Video

CHANEL SOLITAIRE

Karen Black, Marie-France Pisier,
Timothy Daiton

Beta & VHS Media Home Entertain-

ment - . . $59.95

CHARLIE BROWN'S ALL STARS
Beta & VHS Snoopy's Home Video
Library . . .

CHiILDREN OF SANCHEZ
Anthony Quinn, Dolores Del Rio,

Katy Jurado
Beta & VHS Monterey Home
Video.

COOL HAND LUKE
George Kennedy
LD warner Home Video (WEA
Corp.)

THE DROWNING POOL
Paul Newman
Beta & VHS Warner Home Video
(WEA Corp.)

EXPOSE
Udo Kier, Linda Hayden, Fiona
Richmond
Beta & VHS Private Screenings

FATAL GAMES

Sally Kirkland, Lynn Banashek,
Sean Masterson

Beta & VHS Media Home

Entertainment $29.95

FELIX'S MAGIC BAG OF TRICKS
Beta & VHS Media Home

$59.95

$39.98

$59.95

$29.95

$59.95

$39.98

$59.95

$39.95

Entertainment $29.95
THE FIRST DEADLY SIN

Frank Sinatra, Faye Dunaway

Beta & VHS Warner Home Video

(WEA Corp.) $59.95
FISH HAWK

Will Sampson, Charles Fields

Beta & VHS Media Home

Entertainment $59.95
THE GREAT BEAR SCARE

Beta & VHS Family Home

Entertainment $29.95
GUMBY FOR PRESIDENT—
VOLUME 9

Beta & VHS Family Home Entertain-

ment $29.95
HAIL

Richard B. Shull, Dick O‘Neil

Phil Foster

Beta & VHS Monterey Home

Video $59.95

IT'S MAGIC, CHARLIE BROWN!
Beta & VHS Snoopy's Home Video
Library

JOHNNY BELINDA

Richard Thomas, Dennis Quaid,
Rosanna Arquette

$29.95

Beta & VHS USA Home Video $59.95
JUBILEE

Adam Ant, Toyah Willcox, Jenny

Runacre

Beta & VHS VCL $59.95
LASSITER

Tom Selleck, Jane Seymour, Lauren
Hutton

Beta & VHS Warner Home Video (WEA
Corp.) $79.95

LASSITER
Tom Selleck, Jane Seymour, Lauren
Hutton
LD Warner Home Video (WEA Corp.) $34.98

THE LIGHT AT THE EDGE OF THE
WORLD
Kirk Douglas, Yul Brenner,

Samantha Eggar
Beta & VHS Media Home
Entertainment

LITTLE LORD FAUNTLEROY
Alec Guinness, Ricky Schroder,

Eric Porter
Beta & VHS USA Home Video

MARVIN MITCHELSON ON
DIVORCE
Beta & VHS Media Home
Entertainment

RAGE
David Soul, James Whitmore,
Yaphet Kotto
Beta & VHS VCL

SALON KITTY
Helmut Ber%er, Ingrid Thulin
Beta & VHS VCL

$69.95

$59.95

$29.95

$59.95

69.95

MUSIC VIDEO

www.americanradiohistorv.com

BIG COUNTRY LIVE
Beta & VHS Music Media

MELLOW MEMORIES
Various Artists
Beta & VHS USA Home Video
THE SOUL EXPERIENCE
Various Artists
Beta & VHS USA Home Video
ST. IVES
Beta & VHS Warner Home Video (WEA
Corp.) . $59.95

$29.95

$29.95

$29.95

To get your company’s new video releases
listed, send the following information—Title,
Performers, Distributor/Manufacturer, For-
mat(s), Catalog Number(s) for each format,
and the Suggested List Price (if none, indi-
cate “No List" or “Rental")—to Kim Free-
man, Billboard, 1515 Broadway, New York,
N.Y. 10036.
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By FAYE ZUCKERMAN

U.K.'s video: The managing direc-
tors of Britain’s PolyGram Music
Video, Michael Kuhn and David
Hockman, say that the avant-garde
group Test Department produced a
long-form music video way before
the accompanying LP was pressed,
which they claim is a first. The 45-
minute long-form and the Phono-
gram/Mercury album are about to be
released in the U.K. The long-form is
described by its producers as ““a men-
acing look at society ... The music
sounds metal.”

MGMMO action: Millany, Grant,
Mallet & Mulcahy Overview has re-
cently created music clips for Rush,
Rick Springfield, Lisa Dal Bello and
Cameo. The Rush video for Poly-
Gram was directed by David Mallet
and produced by Jacqui Byford at
Limehouse Studios in London. Mal-
let and Byford also took charge of
Springfield’s “Don’t Walk Away” for
RCA. Atlanta Artists/PolyGram’s
Cameo was directed by Dee Tratt-
man, who has also done videos for
the Thompson Twins. Cameo’s video
for “Talking Out The Side Of Your
Neck” was produced by Frank Hil-
ton, filmed in Atlanta and editied at
CCR in New York City. Pam James
produced Canadian singer Dal Bello
for EMI Records. The clip was di-
rected by Brian Grant.

From Epic: Look for how wind,
rain and lightning machines were
used in Stevie Ray Vaughan & Dou-
ble Trouble’s “Couldn’t Stand The
Weather.” Director Charlie Rice de-
pended on the machines and the Ulti-

matte process to mix live action with
stock footage of a violent hurricane.
Texas Pacific Film Video and Doyle
Dane Bernbach jointly produced that
video and another one for the same
band titled “*Cold Shot.” Both clips
were lensed in 35mm by Richard
Kooris. “Cold Shot™ was directed by
D.J. Webster, and Julie Kaufman
acted as agency producer. Ultimatte
work was performed at Southwest
Teleproductions. Video Post took
charge of transferring, and Third
Coast Video did post-production.

Chart action: Guess what’s hap-
pening to ‘‘“Making Michael Jack-
son’s ‘Thriller’ ™ in Japan? It’s top-
ping the charts. According to
Vestron Video, the program’s distrib-
utor, during its first week of release
the subtitled version jumped to No. |
on music store sales charts and was
second on appliance and video store
listings. The company claims it has
sold 750,000 units worldwide.

Common thread: Teen idols
Menudo and Prince have at least one
thing in common: They each filmed
visual music at The Complex. The
firm’s stages were used for a five-day
period to film portions of the Warner
Bros. film “Purple Rain,” featuring
Prince, while tv veteran Garry Mar-
shall lensed RCA's Menudo (Bill-
board, June 30) in a video created by
Parallax Productions.

Serial hangs: RCA Video Produc-
tions is looking to find a home for a
rock’n'roll action-adventure series.
Writer/producer Michael Uslan has
developed 15 episodes that can be
used for cable tv, home video or the-
atrical release. Patterned after '30s
comic books, “The Phantom Em-
pire” centers on the exploits of a rock
group that includes lead singer David
Phantom, guitarist Pat Z. Brat, key-
boardist Wayne Newjersey and
drummer Valentine Jones. The serial
will have two directors, whose names
have not yet been announced.

New from the old: Slade’s first al-
bum in 10 years, “Keep Your Hands
Off My Power Supply,” is being pro-

moted not just by clips, but also by a
mini-documentary of the group,
which rose to fame in 1974 with the
English hit “*Cum On Feel The
Noize.” Denny Somach Productions
took charge of the video for CBS As-
sociated Records. Somach inter-

viewed the group earlier this year in

Music Monitor

London for the documentary, and
post-production took place at the
newly formed E.J. Stewart Studios
1n Primos, Pa.

Directing  Springsteen:  Picture
Music International is not saying
why its newly contracted director
Jeff Stein didn’t work out for Bruce

Springsteen’s long-awaited video to
promote “Born In The US.A” In
his place is famed film director Brian
DePalma (**Dressed To Kill,” **Scar-
face,” **Carrie’”), who was in St. Paul
last week hard at work on a nine-
minute clip for “Dancing In The
Dark” (Blllboard July 14) Some 200

—»;,:‘5 -
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extras were filmed ir front of the Civ-
ic Center’s stage by DePalma, who
told reporters that he had not heard
Arthur Baker’s extended remix of the
single before shooting for the video
commenced. [t 1s believed that
Springsteen did not like Stein’s con-
cept for “Dancing In The Dark.”
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PRIVATE PARTY—Stephanie Shepard, left, president of the Telegenics
video pool, celebrates her company’s first anniversary at New York’s new

video club Private Eyes. Toasting her success is Gail Sparrow, MTV’s di-
rector of acquisitions.

MCA’s Jimmy Bowen Plans
Country Clip Budget Hike

By ANDREW ROBLIN
NASHVILLE—With the dust spending, Bowen doesn’t necessarily

now settled from MCA’s executive intend to release more clips. “I'm go-
shakeup at its Nashville office, new ing to authorize videos when the mu-
division president Jimmy Bowen has sic warrants it,” he says, “"not just to
revealed several key changes affect- please  managers, lawyers and

ing the company’s policy on country agents.”
music video clips. Unlike many of his peers, the
Previously, many of MCA’s clips MCA president feels that perfor-
have been produced inexpensively by mance, not cqnceptual 'v1deos, are
Country Music Television (CMT), most Cfo?CllVC n prOmOIlng new art-
the Hendersonville, Tenn.-based ists. Noting that clips speed consum-
country video network. But accord- er acceptance of newcomers, Bowen
ing to Bowen, the days of low-budget says, 'l think that will be the biggest
videos are over at MCA. benefit of video until we get into a
large number of homes, like MTV

He plans to increase the compuny's

. . has.”
overall budget for country clips, and ] o
will concentrate MCA's efforts on Bowen cautions that video's tri-
developing its new and lesser-known umphs in the pop market may not

translate so successfully into country.
“I've secen no indication yet that
country videos boost record sales,”
he notes. “*But we're researching that
through our distribution arm.”
Appropriately, MCA has lately
spent $5,000 upgrading its in-house
video facilities. “We needed to
update,” says Pat Schoffstall, director
of administration. “Most of our
equipment was 10 years old.”

artists with video.

And although he won't rule out
working with CMT, Bowen adds, *1
don't want any cheap video at MCA.
Cheap videos make both the artist
and the music look cheap; everybody
loses.™

Sources close to CMT acknowl-
edge that the network produced most
of its country clips on budgets rang-
ing from $8,000 to $10,000. The ca-
ble service also limits placement of its
videos by stipulating they not be used
on clip shows from rival services,
such as The Nashville Network.

“We're going to have to spend at
least $20,000 to have any reasonable

shot at a ETPEIINGS video,” com- ter-inch Jensen player; a Jensen au-
ments Bowen. **And even then, that's dio tuner with complete switching

not a lot.™ ‘ ) capability; and Yamaha NSI10-M
Despite plans to hike MCA's video monitors with subwoofers.

?Z?Biﬂ‘board Covers the VSDA Convention
-and the Home Video Market

The new additions center on a 25-
inch Proton color monitor. MCA
now has one in its publicity suite and
plans to purchase another soon for
use in the executive conference room.
Peripheral equipment includes two
half-inch VHS players; a three-quar-

For full details call:

Ron Willman in N.Y. (212) 764-7350 o
Diane Daou in L.A. (213) 859-5312 or '
any Billboard Sales Office around the
‘world

Issue Date: September 1 4
Ad Deadtine: August 13 !

The International Newsweekly
*Billboard of Music and Home
Entertainment

1515 Broadway N.Y., NY 10036
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These are the best selling videocassettes compiled from

s g retail reports by the Billboard Chart Research Depart-
E ‘é < ment. Both Beta and VHS formats are included. =3
i ; é Cppy_right Owner, » §% §
£ S =  TINE Distributor, Catalog Number  Principal Performers > a
BD | ¢ | rvooonmen Rt . SIS
== | ‘ . KVC-RCA | | 5 |
2 114 | JANE FONDA'S WORKOUT A (TA) (YR o0 Jane Fonda 1982 NR 59.95
s o o momsormeiostam  fmmnTous o jmes s o
a7 of memewrser  Jelatmen o Gaeln e e g
5 § %:IITFI!-'II%%S%LL[/)\ggII(-:nSOI\wICKEY Walt Disney Home Video 198 Mickey Mouse 1984 | NR \B”;ti 29.95
6 " /| ScARFACE A H”c'fbﬁil,%éﬁ,‘“é%%iy Al Pacino 1983 EHS | 79.95
U 2 NG MICHAEL cra(Ta)  Veston 1000 Michael Jackson 1983 NR| FHS 2995
8 2 o ALL THE RIGHT MOVES 0BS.Fox Video 1299 Lo e on 1983 R | gMS | 590
9 %IRAF:TI'%%S?%{%ggEéO&NVALD " Walt Disney Home Video 200 Donald Duck 1980 NR - pHS | 2095
10 ¢ 5 suwoon e ey T o3 | 4| 9
L “ 21 !E%ﬁ%%ﬁ%ﬂgg'g'sogmﬁm 7Wé|t Disney ﬁome Video 199 7 Minnie Mouse 1984 NR| WHS 2995
12| 10 26| DOITDEBBIE'S WAY Raymax Prod. P, Brownsten Prod.— peppe Reynolds 1983 NR| 9HS | 3995
13 | 1 \ JVHOERJK%‘;ETF&NADLALENGE . Kart -\/thiﬁ) COrpOrallon 051 ganelponda 2| (A SULE
14| m | o meamwwoowe  puesaGese o EmeSmel | e pe g s
| i -— . ! ’
15 w 1 MONEY HUNT Kar! Home Video 056 John Hillerman 1984 | NR ér‘g 29.95
16 T 7| 72| STE WRATH OF KHAN A (ITA) e Hormo video 1160 Yﬁg'ﬁg?dsﬂa%%i' | 1062 pol Beig | 3995
7] AT RIS vemswss | ww [ oo
18 | | swomweacrima  MneRelesbum o Gnfeued e Rl e
1 | - — . - S -
19 15 12 UNCOMMON VALOR baramocnt Home video 1657 Robert Siack 1963 R | goo | 5995
20 o | LMITED GOLD EOION CARTOON a1 Osney Homo vidoo 204 Ammates 196 NR| S
21 2 : U O I Walt Disney Home Video 201 Daisie Duck 1984 | NR| o " 2095
22 0w eons ruces N i R T
23 3 s ‘ DURAN DURAN o Thorm/EMI TVD 1646 Duran Duran 1933 NR é;i 9
4 _ | E— S - _ _ -
24 Y %JsLsTxgsocsLsU?:HE OCEAN CBS-Fox Music Video 6659 Culture Club 1984 NR| PSS 2008
25 6| l tm%%ﬁ%ﬁs%gg{;m Walt Disney Home Video 202 Pluto 1984 NR oS | 2005
26 ol covcaTnG AT T s/ pa| 1S | ross
27 | 15 | oeanzone B e I
287, 27 ' 43 FLASHDANCE e e 180 Jenniter Beals 1983 I X
20 25| © | PLAYMATEWORKOUT CBS Fox Video 6373 various Artists 1984 NR| g0
304 29 | 6 CHRISTINE . Egﬁecﬁh“e”;b%%féﬁ‘“’és " Keith Gordon 1983 WS | 7995
| 3,3J410 ‘ 325?8985" n\/livc;%Nucm ) Mééé“ﬁiﬁl@»enf@mem Magy ~ David Bow 1284 NR| ghS | 399
32| 14| 304‘ RISKY BUSINESS (ITA) A The Geffen Company o e Momay | 1983 R | g | 3098
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Video

JVC Steps Up Production
Of VHS Camera/Recorder

TOKYO—Victor Co. of Japan
(JVC) is increasing production of its
half-inch range VHS Movie, the com-
bination video camera/recorder, to
30,000 units a month, three times the
present volume, starting in August.
But the planned expansion hinges on
the availability of necessary parts.

VHS Movie went on sale here in
late February and competes with
Beta Movie, the world’s first video
camera/recorder, which debuted last
July via Sony Corp.

JVC had intended to produce
20,000 VHS Movie units monthly but
was restricted to half that output be-
cause of problems it had in obtaining
vital parts. Confident that compo-
nent manufacturers can cope with
the new demand has led to the com-
pany’s increased output schedule.

The U.S., to which shipments of
VHS Movie started in May, is asking
for a stepped-up supply. Meanwhile,
JVC will start exporting to Europe at
the end of August.

The VHS Movie uses half-inch
tape and can record for 20 minutes.
It weighs only 4.18 pounds, making it
the lightest VCR camera/recorder
currently on the market. With a spe-
cial lead link, it is possible to repro-
duce directly on television the images
recorded through the unit. The
planned production upturn would
put JVC's VHS Movie volume on a
par with Sony’s Beta Movie.

A formal announcement is expect-
ed here in late September from Sony
that it will put a Beta Movie with
auto focus on sale in the U.S. and Ja-

pan. The feature will increase the
weight of the unit but not its overall
size.

Picture Music’s
Mark Levinson

® Continued from page 29

$70,000 per clip, we find it difficult to
make money producing them. In
fact, PMI would not turn a profit
during this, our first year of opera-
tion, if we relied solely upon the rec-
ord companies’ music video budgets.

*“At this point we would be talking
about $100,000 productions before
we start seeing some money,” says
Levinson, concurring with Ken Wolz
and other video producers that bud-
gets for video clips must rise to the
six-figure mark if the business is go-
ing to move into the black.

To keep the video clip industry
alive, music video users must make a
double contribution, creating shows
that do the programming they con-
tain justice while at the same time
helping to relieve some of the indus-
try’s financial burden, says Levinson.

“I don’t think the music video
business is going to collapse,” he
says. "'l don’t think it’s a fad.” Clips
are an art, and given the economic
room to grow could become a vital
new part of the entertainment com-
munity, according to Levinson. But if
the money isn’t there, “‘the child will
become weak and suffer greatly,”
never achieving its full potential.

TONY SEIDEMAN

JOURNEY—*Frontiers And Beyond,”
Media Home Entertainment M443. Pro-
duced by Steve Sobol, directed by Phil
Tuckett. Stereo, 98 minutes, $39.95.

Can the crowded excitement of arena rock
survive the transition to home video? Not in this
case. With its behind-the-scenes depiction of
life on the road, “Frontiers And Beyond" may
appeal to Journey's diehard following, but
most viewers will have trouble- coping with the
video's pompous narration and slow pacing.

Approprately, it starts with the group's 1983
concert appearance at Philadelphia’s JFK Sta-
dium. Cigarette lighters flicker in the cavernous
darkness, the camera zooms in on Steve Per-
ry's crotch and teenage girls howl with delight.
That's a high point.

Instead of focusing on the band members,
much of the video is given over to interviews
with Journey's technical and management per-
sonnel. These people are evidently competent
attheir specialties, but they're not entertaining.

When the fireworks capping the group’s
stage show work smoothly, manager Herbie
Herbert exclaims, “It's wonderful; it's better
than sex.” But his euphoria never makes it into
the videotape.

What comes across instead are the negative
aspects of the tour. A roadie breaks his arm
following a freak electrical accident. Lead qui-
tarist Neil Schon gets hit on the head in mid-
song with a beer bottie flung by an aggressive
or thoughtless fan.

Near its end, "Frontiers And Beyond" finally
tunes in on Journey's members for some back-
ground material. Coupled with considerable
quantity of concert footage, these personal vi-
gnettes comprise the most interesting mo-
ments in this fairly pedestrian excursion.

ANDREW ROBLIN
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Video Reviews

THE EVERLY BROTHERS—"“The Everly
Brothers’ Rock 'N’ Roll Odyssey,” MGM/
UA Home Entertainment 600366. Pro-
duced by Stephanie Bennet, directed by
Richard DeLighter. Mono, 73 minutes.
$59.95.

Like Homer's Odysseus, the Everly Brothers
spent 10 years floundering as solo artists after
their violent parting onstage at Knott's Berry
Farm in 1973. As the title of their latest home
video implies, the Everlys’ story gets a suitably
epic treatment from director Richard DelLigter.

Delighter adds a real sense of history to the
brothers’ breathtaking vocal harmonies and
repertoire of classic songs. Using old photo-
graphs and clips of the duo's father, noted gui-
tarist Ike Everly, the video traces the musical
and familial heritage behind the Everly Broth-
ers’ superb sound.

From their origins in Kentucky's coal-mining
belt to their reunion concert last winter, the
Everly’s saga is told in full. We see them per-
forming at the peak of their acclaim in the early
'60s when Don and Phil moved around the mi-
crophone with the eerie precision of Narcissus
and his reflection. And we feel their shock at
the ascendancy of the Beatles in 1964.

The brothers do most of the narration them-
selves. Regrettably, Linda Ronstadt intrudes to
pop off remarks that are both gratuitous and
inane. At best she contributes grist to the ru-
mor mill with her confession of an adolescent
crush on Don Everly.

But that's nit-picking.  Thoroughly re-
searched, thoughtfully edited and full of great
music, " The Everly Brothers' Rock 'N' Roli Od-
yssey™ makes a perfect companion piece to
"The Everly Brothers’ Reunion” (also on
MGM/UA). And it stands on its own merits as
one of the finer pieces of rock history yet as-
sembled. AR.

PINK FLOYD—*“Pink Floyd At Pompeii,”
Vestron Music Video MA 1008. Produced
by RM Productions, directed by Adrian
Maben. Stereo, 90 minutes. $29.95.

Since most performance videos consist
mainly of unadorned concert footage, the artis-
tic direction found in “'Pink Floyd At Pompeii”
makes for a refreshing difference. And al-
though it was shot while the band was in the
midst of recording their landmark “Dark Side
Of The Moon" album in 1972, the video com-
pares favorably with today's productions.

Pompeir's ruins—and the paralyzed bodies
of its citizens buried by Vesuvius' eruption in
79 A.D.—add a fascinating, eerie visual coun-
terpoint to Pink Floyd's music. In one scene,
we see the members of the group casually
strolling across a field of still-smoidering lava.
Later, during the climax of “‘Careful With That
Axe, Eugene,” the camera caplures a volcanic
explosion.

Maben's direction also takes viewers into the
recording studio with the band. We see them
cutting electric guitar and piano overdubs for
various songs, but therr most humorous re-
cording technique must be the microphone
placement used in taping a yowling dog for
“Mademoisefie Nobs. ™

The video’s only weak momentis occur when
it shows the band eating a meal. These scenes
have Iittle connection with the rest of the work
and could easily have remained on the cutting-
room floor.

Minor flaws aside, “Pink Floyd At Pompeii™
is vastly superior 1o most other concert videos.
Pink Floyd's extended jams stand the test of
tme, and the sound quality is excellent. What's

more, the video holds together as a complete
artistic statement. AR.
Various Artists—“The Beast Of IRS Vid-
0, Vol. |, IRS Video 002. Executive pro-
ducer Carl Grasso. Stereo, 40 minutes,
$29.95.

The whimsical, upbeat brand of new wave
rock found on IRS Records is captured in this
compilation reel of the firm's promotional mu-
sic clips. The video breathes life into this music
form with energetic performances by the Flesh-
tones, the Go-Go's and R.E.M. which, in addi-
tion to featuring the directorial skills of Francis
Delia, Doug Martin and Arthur Pierson respec-
tively, depict the fashions and images often
pegged to new wave music.

This compilation provides a unique look at
several modern rock bands. And for new wave
fans, it's the kind of entertainment that can be
walched repeatedly. The video features the En-
glish Beat's former lead singer Dave Wakeling
as well as former Wall Of Voodoo member
Stanard Ridgway in “‘Mexican Radio,” directed
by Francis Delia.

Also of note 1s the ballad-like “Ramny Sea-
son,” performed by Howard Devoto. Clive
Richardson, this clip's director, has created a
four-minute mini-movie that contains enough
emotional impact and imagery to make it enter-
taining rather than the glossed-over whimper-
ing found in similar clips about love loss.
R.E.M.’s "Radio Free Europe,"” directed by Ar-
thur Pierson, is also well done.

The only downbeat aspect 0 the video is the
macabre nature of “Dance With Me," by the
Lords Of The New Church, directed by Derek
Jarman, which is poorly staged, horrifying, and
the longest clip on the compilation reel.

Four of the 10 clips are basically perfor-
mances by the groups inside a studio. Though
mundane, at least they are devoid of the
screaming crowds that dominate a majority of
today's long-form music videos.

Interview or documentary footage would
have strengthened this program and, possibly,
made it of more interest! to a broader audience
beyond new wavers. And is 40 minutes long
enough o justify a $29.95 price tag?

Other songs included in the reel are Let’s Ac-
tive's “Every Work Means No,” directed by Ar-
thur Pierson; the Cramps' “Garbage Man," di-
rected by Derek Burbridge; the Alarm's "“The
Stand,” directed by Arthur Pierson; the Go-
Go's' “Head Over Heels,” and the English

Beat's "'l Confess,” directed by Mick Haggerty
and C.D. Taylor.

FAYE ZUCKERMAN

SOFT SELL—Gravity Records art-

ist Danny Tate, left, talks to Hugh

Waddell of “Saturday Night At The

Video™ about the group’s latest al-
bum, “Sex Will Sell.”

PROMOTIONAL

MUSIC VIDEO

. Avallable on 1 Hour Tape Compilations to colleges, nite clubs, and
other public venues throughout America.

We provide: ® Newest Releases
: ® Quick Service
* Highest Quality .
® Low Cost

fawuﬁcz fntu/mésu

#1 way of staying on top of video music

Call us today to see if you
qualify to receive promotional
videos on a monthly basis.

Qut of State {201) 667-4026
In N.Y. (212) 460-0035
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Downbeat View Of C—hpg At London Seminar

LONDON-—Record  companies
have no chance of recovering the
costs of video clip production within
the next several years, a gathering of
more than 100 U.K. industry execu-
tives was told here June 20 by Mi-
chael Kuhn, joint managing director
of PolyGram Music Video and chair-
man of the British Videogram Assn.’s
rights committee.

Speaking at the All About Music
Video seminar organized here by the
Longman  publishing  company,
Kuhn also said that the promotional
value of video clips might have been
overrated. Much was made of the im-
pact of MTV in the U.S,, he noted,
but despite its cffectiveness in pro-
moting specific artists and songs, the
aggregate number of records sold
there has actually declined during the
three years MTV  has been
broadcasting.

Over the same period music, he
noted, video production in the U.K.
has become an industry in itself with
a turnover approaching $14 million,
largely funded by the record compa-
nies. In order to support this expen-
diture, it has become necessary to de-
velop markets for music videos, to
make them “business opportunities
in their own right.”

Kuhn identified three potential

MGM/UA In
Low-Price Test

® Continued from page 29

Books™ promotion. The company’s
hope is that the low price will be “'just
an additional incentive for people to
buy in more,” she says.

MGM/UA has occasionaly given
dealers low-priced deals on feature
films in promotions tying several ti-
tles together, giving buyers a specific
package of movies at $39.95 cach if
they bought the more expensive lead
film. In August, the lead title will be
the $79.95 “Reckless,” with the
$39.95 follow-ons including “The
Year Of Living Dangerously”™ and
“Telefon.”

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied.
090
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markets, foremost among them spe-
cialist television, including pay-tv
and cable music channels. Second
was exploitation of the home video
market through video compilations
or video EPs, though he called the
possibilities conferred by U.K. rights
alone “‘not very exciting’” as yet.
Third was the largely untapped po-
tential of video jukeboxes.

Even with income from all these
areas, however, the annual return on
industry investment in music video
could be measured in six figures only,
Kuhn concluded.

In statements that may have given

pause to those who see broadcast and
cable tv as providing major sources of
income, BBC-TV light entertainment
producer Michael Hurll warned that
the BBC's reaction to demands for a
“reasonable tee" for the use of video
clips would be to “cut back on pop
music output,” while Charles Levi-
son, chief executive of the Thorn
EMI/Virgin/YTV-backed Music
Channel, identified as the key ques-
tion in music video exploitation the
relative value of the rights involved
and the just apportionment of earn-
ings between producers, performers
and music publishers.

TRIPLE TRO JBLE—Stevie Ray Vaughan, left, gets drenched on the set of
his “Couldn’t Stand The Weather” clip. The Epic artist's video was pro-

duced jointly by Texas Pacific Film Video and Doyle Dane Bernbach.

JOE
LAYTON
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DANGEROUSLY CREATIVE.
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Sanyo Steps Up Production
Of VHS Format Hardware

TOKYO—Tokyo Sanyo Electric
1s mcreasing its production capactty
for VHS VCRs to 160,000 units a
month by the end of this year, up
60% on its output capacity for May.

Sanyo Electric belongs to the Beta,
group and its Osaka plant is current-
ly producing 170,000 Beta format
video recorders monthly. As a result
of the new production scheduling,
the Beta/VHS ratio within the group
will be almost 50/50, dealing another
blow to the former.

Tokyo Sanyo had been producing
100,000 VHS hardware units a
month in its factory in Oizumi Town.
In June, Kaizuka Sanyo, a Sanyo
subsidiary which had been producing
Beta VCRs, came under the manage-
ment of Tokyo Sanyo and started
producing 30,000 VHS VCRs a
month. Even with a total VHS pro-
duction of 130,000 a month, the com-
pany says it can't meet increasing de-
mand, particularly from the U.S.

Within the Sanyo group, the gap

between Beta and VHS production is
narrowing fast, and VHS is likely to
become the dominant format by
1985. By year's end, the Sanyo group
will be producing 330,000 VCR units
a month, moving its production lev-
els closer to those of Matsushita Elec-
tric (550,000), Victor Co. of Japan
(400,000) and Hitachi (400,000).

First Finnish Fair
To Be Held In Sept.

HELSINKI—Osuuskunta Turun
Messut, a leading organizer of profes-
sional trade exhibitions and fairs in
Finland, is sponsoring the first Finn-
ish video industry event, scheduled
for Sept. 14-16 in Turku.

The exhibition will cover all televi-
sion-based home electronics and rele-
vant software, with emphasis on
home computers and video games.
One complete day has been set aside
for the professional video industry.
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NOW AVAILABLE ON VIDEO CASSETTE

LOUNTRY

L1IVEHE

With the dekut of its first LP last year,
BIG COUNTRY has gleaned two
prestigious Grammy Award
nominations, a gold LP and two
sold-out U.S concert tours, becoming
one of the most critically-acclaimed
bands in recent memory.

Now, while the music world
awaits their follow-up release,
BIG COUNTRY releases a full-length
video reco-ded live New Year’s Eve
1983/84 in Glasgow, Scotland,
featuring songs previously
unreleased in the U.S.

ol A DIVISICH OF

MEDIA HOME ENTERTAINMENT, INC.
® Heron Communicascns Comrany

tos Angelei,‘ California
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Michael,

It’s great working with

you and your brothers
on the “Victory” tour!

You are going to make
“Magic” this summer:

O O
A AGRD

Tour Coordinator Jackson Victory Tour
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Answering the call...
... 1o capture our imagimation

)

By Robert Hilburn

he envelope, postmarked Harris-
burg, Pa., was addressed simply,
“Michael Jackson/San Fernando
Valley/California” It was one of
hundreds that arrive daily. The
note inside from two young sisters was sweet.

It read, in part: “Hi again! We wrote to you
before and hope you remember us. We don’t
want to be pushy, but we'd be thrilled if you
would sing at ’s 13th birthday
® party with the Jacksons (your brothers).”

B It was signed, “Your loyal friends for life...”
& Another letter in the day’s stack was from an
older teenager in Ohio. This letter was more
melancholy.

“I was feeling really bad when I heard that
you said how lonely you are,” it began. “I know
it’s hard for you to trust people. You can never
tell sometimes if a person wants you for your-
self or because you're Michael Jackson.

“I would never do anything like that to you
—try to misuse you or anything...So, if you
ever feel lonely and blue, just remember that
I'll be here waiting for you. Call collect if you
want to.”

A third note was from a young boy from Ten-
nessee who 1s spending a year with his family
in France. It simply asked for an autograph
and closed with this disarming request: Please
give Webster a hug for me.

“When someone
comes along with
that much talent

| and spirit, everyone
“around him has to
rise to the occasion.”

—Quincy Jones |

Designed for Billboard by J. Daniel Chapman
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“Michael always
grows. He’s like a cell di-
vision every day. It’s
hard to know how far
he can go. How
high is high? If I
know him, he’ll go
into the studio
next time and try
to do 64 million
albums.”
Quincy Jones

‘\_'

eople traditionally have reached out to
stars. But we’ve been told for years about
a loss of the innocence that made phe-
nomenons like Elvis Presley and the Bea-
tles possible. This is supposed to be the selfish,
cynical age, and no one—the theory goes—is will-
ing to invest a lot of emotion or love in performers
any more.

Yet Michael Jackson has captured the pop imagi-
nation to an almost unprecedented degree.

Nearly 35 million
people around the
world have bought his
“Thriller” album.
That’s more than pur-
chased the Beatles’
“Sgt. Pepper’s Lonely
Hearts Club Band,” El-
vis Presley’s “Blue Ha-
waii,” the Rolling
! Stones’ “Exile on Main
Street”” and Stevie Wonder’s “Songs in the Key of
Life” combined.

Michael is also involved in the biggest-selling
video in history (“Making of Michael Jackson’s
Thriller”) and in a series of summer concerts with
his brothers (Jackie, Tito, Jermaine, Marlon and
Randy) that shape up as the most spectacular
tour ever.

l More news crews photographed Michael’s re-
{ cent White House visit than normally turn out
| for heads of state. And, you can’t pass by a super-
market checkout stand without seeing his picture
on a magazine cover. He has even earned a place

in the Guinness Book of World Records.
But it’s not just pop fans who seem to be en-

thralled with this young man. Michael won more
] awards (eight) during this year’s Grammy cere-
mony than anyone in the history of the record in-
dustry competition.

His show business contemporaries are also gen-
erous in their admiration and praise. Fred
Astaire adores his dancing. “My Lord, he’s a won-
derful mover,” Astaire told Time magazine. “He
makes these things up himself and it’s just great
to watch ... Michael is a dedicated artist. He
dreams and thinks all the time. You can see what
the results are.”

stage with Quincy: Jackson
paced the 26th annual Grammy
Awards with eight prizes, two
more than the previous record for
one year. At 25, he became the
third-youngest artist to win the key
album of the year Grammy. He also
won for best male vocal performance
in pop, r&b and rock. Jackson had
earlier set a record with 12 Grammy
nominations in a single year.

“Michael, I can’t tell you how
many times I've studied your tapes,
trying to figure out what it is you
do. I've decided that you'’re a
miracle.”

Jane Fonda

Jane Fonda, one of Michael’s closest friends,
lights up when she speaks about Michael. In a
message taped for last January’s “American Mu-
sic Awards” telecast, she said, “Michael, I can’t
tell you how many times I've studied your tapes,
trying to figure out what it is you do. I've decided
that you’re a miracle. You have so much talent,;
the more you give of it, the more you seem to
have. I'm so proud of you . .. and so proud to be
your friend.”

Quincy Jones marvels at Michael’s profession-
alism. Berry Gordy Jr. calls him simply “the
greatest performer alive.”

That'’s a lot of acclaim and expectations to place
on the shoulders of a 25-year-old, especially some-
one who exudes such a delicate, Bambi-like shy-
ness away from the concert stage.

How will Michael stand up to the pressures and
temptations of a fast-lane world that has claimed
so many victims?

For answers, you have to turn to the people
around Michael. He has declared a moratorium
on interviews. He feels he responds so openly to
questions that he feels uncomfortable leaving
himself to the whims and interpretations of writ-
ers and editors. He prefers to speak directly
through his music.

TheSaga of

ichael
kson

Entertainment’s “Man
Of The Year” on the cover of Time, Musi-
cian, Rolling Stone and many others.

Greeting the media on the South Lawn of
the White House after President Reagan pre-
sented the Special Achievement Award.

But don’t be misled by the shyness.

Here’s how producer Quincy Jones, who has
spent hundreds of hours in the studio with Mi-
chael, speaks about the young entertainer: “He’s
the most on-the-case person I've ever met. He can
appear shy and fragile, but he has a strong vision
and that’s what is unique about him. He can
maintain innocence and still have the wisdom of a
70-year-old man.”

Innocence. That’s a word often used to describe
Michael.

The most colorful reference comes from film di-
rector Steven Spielberg: “If E.T. didn’t come to El-
liot’s house, he would have come to Michael’s
house.”
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At top: With Em-
manuel Lewis
a’k/a “Webster”
at CBS Re-
cords’ Gram-
my party.
Above: With
Liza Minnelli:
“Michael’s an
enormous
show-biz
buff.”

With pal, E.T.

&———— ichael’s house” is really
his parent’s house: a handsome, two-story, Tudor-
styled estate in Encino. Michael doesn’t stay
there all the time. He has two condominium
apartments nearby, but his room at the estate is
still his main base.

Michael loves animals and keeps several of
them on the estate grounds. He also has an office
for his personal secretary adjacent to the family’s
two-story garage. He has converted the second
floor of the garage into a photo gallery. It’s a gift

“... Michael is one of those people
who stays in touch. You’ll ask him
about something—then forget you
even asked him. But he’ll call you
back—even if it’s three weeks lat-
er—uwith the answer. He’s a wonder-
ful, wonderful friend to have.”

Liza Minnelli

to the family that, in effect, is a scrapbook of
Jackson’s memories.

Walking through the gallery, you get a strong
sense of the ambition and pride that has accompa-
nied Michael’s growth—from the childhood exu-
berance expressed in early hits like “ABC”
through the adult craft of “Billie Jean.”

At the head of the stairs leading to the gallery,
Michael has placed a plaque which reads, in part:

To take a picture

Is to capture a moment,

To stop time.

To preserve the way we were,
The way we are.

-

i W - e

\ At home in Los Angeles with some of the animals he keeps on his estate.

The gallery is divided into three rooms, each
representing a chapter in the Jacksons’ story. Mi-
chael sometimes uses the gallery for his Sunday
dance rehearsals. But he has had to rehearse in
the main house recently because the gallery’s
hardwood floors are covered with boxes and teddy
bears that have been sent to him by fans.

The gallery’s first room features, appropriately,
a reproduction of his parents’ wedding certificate.
The other photos in the room include friends back
in Gary, Indiana, but are mainly photos of the
Jackson family: Joseph and Katherine, the six
brothers and the three sisters. From the window
of this room, you can see some of Michael’s ani-
mals: Louie, the llama, and Mr. Tibbs, the ram.

The second room in the gallery is devoted to the
early Motown years. Where the Gary photos were
mostly in black and white, these are mostly in col-
or—pictures with Ed Sullivan and Diana Ross;
the brothers visiting Japan; reprints of Rolling
Stone and Life magazine covers. From this win-
dow, you can see Michael’s room in the main
house and the estate’s idyllic, courtyard setting.

The final room concentrates on the adult Mi-
chael: photos with friends and associates like
Quincy Jones, Katharine Hepburn, Liza Minnelli,
Jacqueline Onassis, Jane Fonda and—as al-
ways—the family. There’s a video tape machine
in this room with a stack of movies nearby. On top
of the stack this day is the old “Captain
Courageous.”

From the east window of this room, you can see
down the long driveway and through the gate to
the fans who gather daily across the street in
hopes of getting a photo of Michael or his house.
The chances are that when you do look out this
window, you’ll see a camera pointing at you.
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“You've come a long way since vaudeville, son”
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Constant public
scrutiny has its
reassuring side.
It reminds you
that people care
about you. But it

e . can also be

: - unsettling.
i T ‘x; ., Quincy Jones
A says you can

learn a lot about Michael through his lyrics. He
describes Michael as a “‘truth machine.”

If so, “Heartbreak Hotel,” a song Michael wrote
for the Jacksons’ “Triumph” album in 1981, of-
fers a chilling portrait of growing up in the public
eye:

As we walked into the room, there were faces
Staring, glaring, tearing through me.

Someone said welcome to your doom

Then they smiled with eves that looked as if they
knew me
This is scaring me.

Coupled with the shyness he exhibits during
awards ceremonies and the absence of interviews,
those lyrics make it easy for you to think of Mi-
chael as a frightened person who hides behind
drapes to avoid facing the next potential intruder.

But that song was written at a time in Mi-
chael’s life when he was going through the strain
of growing up. It’s wrong, several people close to
Michael maintain, to think of him as someone
with a fixed, “Heartbreak Hotel” personality.
He’s gained a lot of confidence, both personally
and professionally, since that song was written.

“He has come out of his shell,” one confidant

“ try not to talk about any of the
things that other people would talk
to him about. I bring up our little
trips together or his love of art or
his sketching and ask where he is
with that.”

Diana Ross

said. “He has blossomed and bloomed. He has
moved into adulthood. He has learned to make his
own decisions and he has built his own organiza-
tion. He’s got his own attorney, manager and ac-
countants. I don’t think you’d find him writing
that song today.”

Even before the enormous success of “Thriller,”
there were signs of a more positive outlook in Mi-
chael’s songs. His desire to prove himself with
“Thriller” gave sections of the album a bold, tri-
umphant undercurrent.

There's a strong sense of self-affirmation and
hope in a song like “Wanna Be Startin’
Somethin™”

Lift your head up high

And scream out to the world
I know I am someone

And let the truth unfurl

No one can hurt you now
Because you know what’s true
Yes, I believe in me

So, you believe in you

Along with parts of “Billie Jean™ and “Beat It,”
the song reflects Michael’s strong Jehovah’s Wit-
ness foundation. There is a clear sense of good-
versus-evil in the lyrics.

TheSaga of
ichael
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In an interview during the last Jacksons tour,
Michael revealed, “My real goal is to fulfill God’s
purpose. I didn’t choose to sing or dance. But
that’s my role and I want to do it better than any-
body else.”

Pausing briefly, he explained how strongly mu-
sic has touched him over the years, “I still remem-
ber in kindergarten class. [ sang ‘Climb Every
Mountain’ and everyone got so excited. It’s beau-
tiful at our shows when people join together. It's
our own little world.

“For that hour and a half, we try to show there
is hope and goodness. It’s only when you step back
outside the building that you see all the
craziness.”

About those days, Tito Jackson, the second old-
est of the Jackson brothers, has recalled, “Our
parents did push us, but it wasn't against our will.
We loved music. It was a thrill to be making mu-
sic at that age which sounded good and that
adults seemed to like.

“The other kids would pass our house on the
way home from school. Some of them would stop
and listen to us practice. Others would make fun.
They’d say, ‘Look at