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NO VIOLENCE IN K.C.

Jacksons’ Tour
Starts Smoothly

By PAUL GREIN

KANSAS CITY—The 130 em-
ployees who are traveling with the
Jacksons® *“*Victory™ tour moved on
to Dallas Monday (9) after seeing the
tour get off to a smooth start at Ar-
rowhead Stadium here, July 6-8.

Widespread concern that the con-
certs might be marred by violence
was proved unfounded, though secu-
rity was nearly as tight as it might be
for the visit of a President or a Pope.
Tour promoter Chuck Sullivan says
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VICTORY VETERANS—Michael,
teft, and Jermaine Jackson get a

thrill out of performing together
again. (Photo: Larry Kaplan, Star
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ICEHOUSE. Paving t

he way 1o new U.S. success with the al-
bum, SIDEWALK. Hot on the heels of their Bowie tour and chart

he spent five times as much money
for security as he would for an aver-
age football game.

And the backlash that seemed to
be developing against the tour in the
weeks leading up to the first date ap-
peared to have stopped with the July
5 announcement that the national
mail order system for obtaining tick-
ets was being scrapped.

Additional coverage of the Jack-
sons' opening includes a concert re-
view on page eight and a story on the
local impact in Kansas City, page 40.

But Sullivan says he hasn't ruled
out mail order altogether. “The three
criticisms to our mail order program
were that it was national and not lo-
cal, that the person had to buy at
least four tickets, and that we were
earning funds on other people’s mon-
ey. Mail order itself isn’t something
that anyone’s opposed to,” the pro-
moter says.

“We're looking into a local mail
order under which a person would
(Continued on page 71)
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medium. Page 7.
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hits in Europe. America's quickly getting in slep with the tracks

"Taking The Town," and "Don't Believe Anymore."" SIDEWALK
from ICEHOUSE on the street now from CHRYSALIS Cas-
settes & Records. (FV 41458) (Advertisement)
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MTYV Pacts Stir Reaction
Competitors Alter Vidclip Playlists

By TONY SEIDEMAN

NEW YORK-—Broadcast and ca-
ble tv video clip outlets are beginning
to alter their playlists as they start to
feel the impact of MTV's exclusivity
agreements with record labels. Some
shows are planning to increase signif-
icantly the number of videos by new
artists they play.

The majority of programmers,
however, remain uncertain about the
impact the agreements might have,

or even what labels have signed with
MTV.

Labels listed by the shows as hav-
ing put new product on hold so far
are Geffen, Columbia, Epic and
MCA, with the acts involved includ-
ing Bruce Springsteen, Billy Joel,
Quiet Riot, Night Ranger and Berlin.

At WTBS's “Night Tracks,”
MTV's most widely seen and most
extensive cable competitor, executive
in charge of production Scett Sassa
says that the MTV agreements are

Recording Session Wages Dip

By IS HOROWITZ

NEW YORK-—Record companies paid out $22,348,695 in session wages to
union musicians last year, down more than 17.5% from the 1982 tally of
$27,111,870. It was the sixth consecutive year that wages declined.

The ebbing total comes from reports to the pension and welfare fund of the
American Federation of Musicians and reflects a continuing caution in com-
mitting dollars to creating new product, as well as to an increasing reliance by
U.S. and Canadian labels on material recorded abroad.

Burgeoning domestic sales of recordings produced overseas, particularly
from the U.K. and Australia, are also said by guardians of both the Special
Payments and Music Performance Trust Funds to be significant factars in the
erosion cf contributions from record companies. Contributions to the latter
funds come from levies on the sale of recordings produced under the jurisdic-

tion of the AFM.

* WEA’S CD PRICE REDUCTION is widely viewed by the nation’s one-
stops as the industry’s most positive step yet on behalf of the new digital audio

¢ TOP 40 RADIO continues to thrive in New York and Los Angeles, ac-
cording to the spring Arbitron results. KI1IS is far and away the top station in
Los Angeles, just shy of a 10 share, and Z-100 (WHTZ) has returned to the top
in New York after having slipped somewhat in the previous book. Radio, page

¢ CED VIDEODISKS have been phased out at the CBS plant in Carrollton,
Ga. The move leaves RCA’s Indianapolis plant as the only place in the U.S.
where CED software is still being manufactured. Page 7.

e THE RECORD BAR CHAIN is about to open a separate discount outlet
store, making it one of the few U.S. record/tape chains to take such a step. Re-
cord Bar is also testing its first video-only store. Page 8.

¢ COMPUTER SOFTWARE PRICE CUTS were very much in evidence at
the National Computer Conference last week in Las Vegas. But there were few
technological advances on display. Page 7.

® COPYRIGHT LAWS must be changed if Europe is to ““avoid becoming a
cultural wasteland,” IFPI associate director general Gillian Davies told a meet-
ing of the Council of Europe’s Council for Cultural Cooperation. Page 8.

(Continued on page 69)

THE JUDDS: WYNONNA & NAOMI

sparking a ‘“‘changed philosophy,”
causing his program to pick up vid-
eos from acts far lower on the charts
than it previously aired.

According to Sassa, WTBS will
probably be dipping more deeply into
the **30 to 60 range on the charts,”
and is likely to “start picking up
those songs and playing them on a
higher rotation earlier” as more and
more major tunes go exclusively to
MTV.

Strongly confusing the exclusivity
picture is the unstructured nature of
video clip distribution. “"We don’t
even know which videos have been
made,” says Donna Schwartz of Bob
Banner Productions’ *“Hot,”" a syndi-
cated show that goes to about 70 sta-
tions. Without such knowledge, she
adds, it's hard to tell whether delays
in getting titles are due to production
difficulties or contractual agreements.

Getting videos is most often a mat-
ter of calling up a label’s video pro-
motion department and asking
what's available. From the four la-
bels—CBS, RCA, MCA and Gef-
fen—that have reportedly signed

with MTV, say Schwarz and others,
(Continued on page 69)

.continue to

serve up celicious harmony with the 3rd single from their RCA mini-
LP ... "Blue Nun Cafe". They woke-up radio and the press with their

first (Top 15} single “Had A Dream", and "Mama, He's Crazy" (Top 5)
slarted a (udds-mania at retail, keeping “THE JUDDS: WYN-
ONNA & NAOMI” high on the LP charts! {Advertisement)

(Advertisement)
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Seal division vice president Thomas

Shepard, left, and composer/lyricist Stephen Sondheim, center, discuss

the RCA digital recording of Sondheim’s musical “Sunday In The Park With
George,” while actor Mandy Patinkin looks on.

CBS Halts Production
Of CED Videodisks

By TONY SEIDEMAN

NEW YORK—CBS Inc. has shut
down its Carrollton, Ga. CED video-
disk pressing plant, leaving RCA’s
Indianapolis facility as the only sur-
viving CED software factory in the
uUsS.

Declining demand for CED disks
and increasing demand for record al-
bums were the main reasons for the
shutdown, says CBS. According to
the company, the videodisk facilities
will be converted to record manufac-
turing after the close is complete.

CBS/Fox Video and Vestron Vid-
eo, the Carrollton plant’s main cus-
tomers, say they’ll stay in the CED
business, shifting their production to
RCA.

The Carrollton plant has been op-
erating at a small fraction of its ca-
pacity, says a CBS spokesman, with
production dropping from 5,000
units a week in late 1983 to 1,000 a
week.

Despite the increased production
that will result from the production
shifts, RCA division vice president
Armold Valencia admits, *Clearly,
we're nowhere near our capacity.”
But he says that continuing losses in
videodisk production won’t result in
a quick CED shutdown.

“All of that has been provided for
in the $175 million writeoff,”” Valen-
cia says, refering to the loss that
RCA claimed when it announced the
termination of CED player produc-
tion on April 4.

Even though it will probably be ex-
periencing losses due to the under-

utilization, RCA will continue pro-
ducing videodisks for a three-year
period, says Valencia.

According to CBS, the videodisk
shutdown will bring on a second
quarter writedown of $15.7 million,
to be offset by income of $16.6 mil-
lion from the sales of land near the
company’s headquarters building in
New York.

CBS’s official line is, “Because of
strong demand for CBS records and
tapes, space now devoted to video-
disk manufacturing is needed to in-
crease in-house production and/or
distribution of CBS product lines.”

First half production at Carrollton
of audio disks and cassettes was up
by 54% to 77 million, the company
says. The increase forced CBS to step
away from its =ual policy and utilize
outside manufacuurers. “By freeing
up capactty in the Carrollton plant,
CBS will be able to return to its pre-
ferred course of relying on in-house
manufacturing,” the company says.

At the same time that CBS and
Vestron have shifted their videodisk
production efforts to RCA, MCA
has given over its CED distribution
responsibilities to the format’s
originator.

RCA has purchased all of MCA’s
existing CED inventory, says MCA
Home Video vice president of sales
Jerry Hartman. In the future, MCA
titles will be licensed out to RCA, in-
stead of pressed for and distributed
by MCA, as was the case before CED
was given its corporate death
warrant.

CD Price Cut Pleases One-Stops

Long-Range Impact Of WEA Move Remains Uncertain

By JOHN SIPPEL

LOS ANGELES—While the long-
term effect of WEA’s $2 list price re-
duction for its Compact Discs is un-
clear, the nation’s one-stops generally
view the pricing move as the indus-
try’s most positive step yet on behalf
of the digital audio medium.

A survey of one-stops last week
yielded reactions ranging from that
of Florida’s Jerry Bassin, who hailed
the WEA policy revision as “‘unbe-
lievably fantastic,” to reports of still
tepid fesponse from smaller dealer
customers, such as those offered by
North Carolina’s Joe Voynow and
Oklahoma’s John Rogers. Both
Voynow and Rogers say their small
retail accounts have yet to start
stocking the laser-read disks.

Bassin, by contrast, claims his CD
business progressed in four months
from special orders to a current vol-
ume suggesting “the industry must
adopt it.” Like his subdistribution
peers in other regions, Bassin expects
to slash his price on Compact Discs
by *“a couple of bucks.”

Most one-stops expect to wait sev-
eral weeks before passing along the
cuts, however, indicating that they
hope to recoup the losses taken on

BMI’s Cramer
Hints At Pact
Modification

By BILL HOLLAND

WASHINGTON — Broadcast
Music Inc. (BMI) president Ed
Cramer has responded to a telegram
from National Radio Broadcasters
Assn. (NRBA) president Bernie
Mann offering assistance in solving
an ongoing squabble further compli-
cated by BMI’s new licensing royalty
contract, put in place July 1. Kramer
now hints that while the contract is
ongoing, there still might be room for
modification.

Cramer’s reaction is the first sign
that BMI, which maintains that it
gave broadcasters more than enough
time for negotiation, would budge
from its present new performance
royalty rate or even entertain discus-
sion of the matter. “Just because the
contract is ongoing doesn’t mean
there can’t be modifications if it bene-

(Continued on page 66)

present inventory when WEA made
its surprise announcement of the re-
vised wholesale and list price
structures.

“It’s obviously being sold,” says
Bib Distributing’s Voynow of CD
market response, “but our customers
are not getting calls yet.” Rogers of
Tulsa’s Bill T's contends that his re-
tailers feel the price is still too high,
even in the wake of the WEA move
and recent discount programs from
CBS and RCA. “Our poor people
can’t afford them,” Rogers adds.

Bassin has gone out after hi fi spe-
cialty stores as potential new custom-
ers, adding about a dozen accounts.
“They can sell up to $1,000 worth of

CDs to a person buying a new play-
er,”” Bassin asserts.

Virgil Lugar Jr. of Music Center in
Birmingham started soliciting re-
gional audio stores two weeks ago,
noting that three regional chains in
his area have good potential. He says
cursory talks with those chains indi-
cate that they feel they can move
more hardware if the customer is as-
sured of a ready supply of disks. Bri-
an Harden of Records & Tapes in
Omaha says he has found his best
penetration with CD in audio outlets.

Nova Distributing in Atlanta had
been awaiting a major price decrease,

(Continued on page 66)

National Record Mart Meet
Keys On New Technologies

By FRED GOODMAN

CHAMPION, Pa.—Urging a com-
plete commitment to new software
technologies, manufacturers were out
in force Monday (9) for the opening
session of National Record Mart’s
annual convention (8-11) at the Sev-
en Springs Resort here.

Managers from the Pittsburgh-
based chain’s 75 stores heard keynote
speaker Bob Sherwood, vice presi-
dent of marketing for Columbia Re-
cords, make a plea for greater depth
in video and Compact Disc retailing
and defend CBS’ new exclusivity pact
with MTV. An impromptu panel of
major label representatives cemented
the pitch for new entertainment soft-
ware with a session on CDs.

Citing the recently achieved parity
for cassettes as a sign of shifting con-
sumer taste, Sherwood said that the
push for digital disks will soon be
complemented by mass produced
digital cassettes, adding that cost is
currently the major impediment.

“The cassette has passed the disk
nationwide, and that will continue,”
said Sherwood. “As it becomes more
dominant, the quality will continue
to rise. The next big change will be
digital, and all manufacturers will re-
tool completely. It could be done to-
day, but the cassette would have to
cost $15.”

Currently available product lines,
such as videos and CDs, also received
attention. Noting that CBS is inter-
ested in producing long-form music
videos and recently re-established its

Computer Show Highlights Software Prices

By FAYE ZUCKERMAN

LAS VEGAS—There were few
technological leaps at the National
Computer Conference, held here July
9-11. But further evidence of price
cuts among high-end software firms
was everywhere.

AT&T, rather than the pervasive
IBM, took the highest profile here,
touting new commitments to its
UNIX operating system and pushing
an IBM-compatible personal com-
puter. The company also announced
a joint project with ailing Digital' Re-
search whereby the software firm will
make programs available for the new
computer.

The AT&T/Digital Research an-
nouncement came on Tuesday (10),
during the second day of the confer-
ence here sponsored by various asso-
ciations for the information process-
ing and office automation fields. The
sponsors, the American Federation
of Information Processing Societies
Inc, the Assn. of Computing Ma-

chinery, the Data Processing Man-
agement Assn., the IEEE Computer
Society and the Society for Computer
Simulations, estimated attendance at
90,000. But to most exhibitors, it
seemed like a lot less.

Hayden Software’s Bill Madaras
noted that the show’s popularity,
which once yielded attendance in ex-
cess of 90,000, has been supplanted
by the newer Comdex and SoftCon
shows. “In the early ’80s, the show
attracted many retailers, but now
they go to other shows,” he said.
“*Many of this year’s attendees are
tire kickers.” However, Madaras ob-
served a marked increase in the num-
ber of educators who came by the
Hayden booth.

In addition to educators, the bur-
geoning home computer market took
a higher profile than at previous
shows. According to Apple Comput-
er, sales on the Macintosh are near-
ing 100,000, with 21% of the current
owners said to be using the machine
in the home.

Anticipating a preference for the
18-pound machine to be used for
home purposes was Dilithium Press,
which introduced “PC To Mac And
Back,” a software package enabling
IBM computers and the Apple com-
puter to exchange information. The
communications package will sell for
less than $100.

Additionally, theé North Holly-
wood, Calif firm Intermatrix fea-
tured a combination software pack-
age and telephone set, “MacPhone
TeleManagement System,” for $199.
According to Robert Solomon, chair-
man of the firm, “It gives the com-
puter the opportunity to communi-
cate with outside sources.”

Some 65 third party software ven-
dors displayed Macintosh software at
the Apple booth. Many of these pro-
grams will not ship until the fourth
quarter, a situation that evinced gen-
eral concern that hardware sales may
slow due to the lack of a software
offering.

“It’s a Mexican standoff,” said a

www.americanradiohistorv.com

spokesman for Arrays/Continental
Software, which showed “The Home
Accountant” for the Apple comput-
er. “Some people are not buying the
computer because of the lack of pro-
grams. But so far sales have been
good. We hope that continues.”

To rival the 16/32 bit Macintosh,
NEC and AT&T featured 32-bit ma-
chines pegged to aggressive software
offerings. Digital Research, set back
by IBM’s licensing of an operating
system from competitor Microsoft, is
banking on its slew of software for
the AT&T machine to catapult it
back into the limelight. Company
president John Rowley, however, al-
luded to plans for Macintosh prod-
ucts that “promise to effect a
comeback.”

According to Jack Scanlon, vice
president of Computer Systems for
AT&T Technologies, *“In 1985, an
extensive library of software for
UNIX will be launched. You will see
a move down to the single user and

(Continued on page 66)

video development and production
arm, Sherwood suggested that record
stores should take a far deeper inter-
est in selling video.

“I think video specialty stores may
have peaked,” he said. “Video be-
longs in chain stores and record
stores.”

On CBS'’ recent exclusivity agree-
ment with MTV, Sherwood said his
company needs to make money on

music videos. He maintained that
while the deal may see exposure “cut
back in the short term,” it will be
“much better in the long run.”

“We always planned to make mon-
ey from music videos,” he said. “We

(Continued on page 66)
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CONCERT REVIEW

Jacksons Paint By The Numbers

By PAUL GREIN

KANSAS CITY—What a differ-
ence a day makes.

The first show of the Jacksons’
long-awaited “Victory” tour at this
city’s Arrowhead Stadium, July 6,
was seamless and precise, but dis-
heartingly stiff. Every word in the
show seemed scripted, every word
choreographed. We're told the Jack-
sons rehearsed the show top to bot-
tom 80 times, and it shows: The con-
cert had a practiced, mechanical
quality, and conveyed little sense of
spontaneity or personality.

The second show, while identical
in structure, was much more effec-
tive. It was looser and more fluid,
and drew a dramatically improved
audience response. It had the magic
the first show sorely lacked.

It may be that the Jacksons were
edgy on opening night because of the
unprecedented amount of media at-
tention being focused on the start of
the tour. Perhaps they were demoral-
ized by the backlash that seemed to
be building in the weeks leading up to
the first date. Or maybe after hearing
so much speculation about the dan-
ger of security and crowd control,
they were preoccupied with just get-
ting through the first show without
an incident.

Whatever the reason, the first
show was like a paint-by-numbers
painting: technically precise, but de-
void of inspiration. The second show
signalled a recovery, and suggested
that once the kinks are worked out,
this tour may yet live up to the hype
that has surrounded it from the start.

The highlights of the show, not
surprisingly, are Michael Jackson’s
solo numbers, all of which are staged
with a theatrical flair. Jackson drops

to the floor and rolls onto his side on
anguished ‘‘She’s Out Of My Life,”
and dons a derby and does his trade-
mark moonwalk on *“Billy Jean.” It is
on the latter number that Jackson
seems most completely the all-
around entertainer in the tradition of
Astaire or Garland.

Jackson’s maturation as an artist
in recent years is symbolized when
he’s introducing “Ben,” the sweet,
formulaic pop ballad that was his
first No.l hit in 1972. Midway
through the introduction, Jackson
stops and tells his backing band:
“Hold on...we've been doing this

for years. Why don’t you give me
something new?”” With that, the band
launches into **Human Nature,” the
silky, sinuous ballad that was Jack-
son’s fifth top 10 hit from “Thriller.”

Michael sings lead on all but four
of the songs. Jermaine solos on two
songs and sings one duet with Mi-
chael. Later, all five brothers take
turns singing lead on their biggest hit
together, “I'll Be There.”

The Jacksons and their six-man
band give several of the songs a more
muscular edge than they possess on

(Continued on page 40}

Record Bar Branching Out:
Discount Outlet, Video

By JOHN SIPPEL

LOS ANGELES — The Record
Bar is about to become one of the few
major U.S. record/tape chains to
open a separate discount outlét store
and is testing its first video-only retail
unit. In addition, the Bergman family
firm expects to consolidate its posi-
tion as the nation’s second largest
chain by year’s end, when it will have
164 outlets.

Ralph King, senior vice president,
marketing, confirms that the first
Record Bar Outlet discount store
opens Aug. 1 at the Bay Area Outlet
Mall in Clearwater, Fla. The 2,400
square foot test store is equidistant
from the Tampa and St. Petersburg
Bar locations. King and the chain’s
Jackie Stillman report that the store
will emphasize bargain merchandise.

Stillman says the outlet location
will carry “‘a normal catalog inven-
tory and best-selling album selec-

tion,” probably selling $8.98s at
$7.99.

The first video-only Bar outlet,
called Tracks’ Video after the giant
Tracks’ store in nearby Norfolk,
opened July 1 in Virginia Beach. The
1,000 square foot outlet is in a strip
center. Michael Vassen, director of
marketing, who oversaw the opening,
could not be reached for more de-
tails. The Bergmans recently opened
their own video software wholesaling
operations, MidAmerica, at their
home base in Durham, N.C.

The Record Bar is also initiating a
major change in its mall store fronts,
featuring black Plexiglas and gray
laminate decor, according to design
and construction chief Chip Cappel-
letti. The chain is utilizing a new cost
economy in custom furnishing stores
by furnishing multiple units, opening
five stores in this case.

IFPI Calls For European Copyright Changes

LONDON—The key message of a
new International Federation of Pho-
nogram & Videogram Producers
(IFPI) initiative within the fight
against piracy and for compensation
for private copying is: “If Europe is
to both benefit from the new technol-
ogy and avoid becoming a cultural
wasteland in a very short time, it
must embark immediately on a wide-
ranging and forward-looking revision
of its copyright laws.”

That theme was underlined by Gil-
lian Davies, IFPI associate director

quarter.

quarter of 1983.

said.

holders of record Aug. 22.
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CBS Profits Rise Again

NEW YORK—Bouyed by strong album sales for Michael Jackson,
Bruce Springsteen and the Jacksons, the CBS Records Group has report-
ed record second quarter profits on a revenue increase of 10%

The Group, bolstered further by the “ongoing success” of the “Foot-
3 loose” soundtrack and releases by Cyndi Lauper, Steve Perry, Culture
Club and Billy Joel, saw profits jump 20%, to $30.5 million from $25.5
million in the same period last year. Revenues for the division also
climbed, to $305.3 million from $277.4 million in the comparable 1983

Overall, CBS Inc. reported a 51% increase in second quarter profits on
a record $88.5 millien, up from $58.7 million a year earlier. Revenues in
the period grew 16%, to $1.22 billion from $1.05 billion in the second

The shipment of two million units of ‘e Jacksons’ **Victory,” coupled
with vigorous sales of Michael Jackson’s “Thriller” album, played key
roles in the performance of the division. CBS also said that a land sale of
property adjacent to the company’s headquarters here—resulting in a
post-tax gain of $16.6 million—was largely offset by the discontinuance
of the company’s videodisk operation (separate story, page 7). Post-tax
loss from the second quarter shutdown was $15.7 million, the company

The CBS board, in a related development, has declared a cash dividend
of 70 cents per share on CBS common stock, payable Sept. 12 to share-

general, at a meeting on copyright
and cultural policy, part of the Coun-
cil of Europe’s Council for Cultural
Cooperation gathering late June in
Brussels. The event was attended by
government representatives from
most of the 21 member states of the
Council of Europe, along with inter-
national copyright experts.

Davies’ contribution ended with a
call for tougher action against the pi-
racy of sound and video recordings
and a specific demand for individual
states to introduce royalties on blank

tape, recording equipment or both, to
compensate copyright holders hit by
the growth of private copying.

The Brussels meet was the latest in
a series throughout Europe in which
key policy makers are expressing
their awareness of the urgency of
problems of piracy and private
copying.

The Council of Ministers of the
European Economic Community,
meeting in Luxembourg, adopted a
toughly worded resolution on the an-
tipiracy fight. The group agreed to
strive to ratify international conven-
tions, to strengthen national legisla-
tion and to “explore every arena of
international cooperation in order to
eradicate the piracy of sound and au-
dio/visual recordings.”

The governments of member states
of the Council have pondered piracy
and home copying through their cul-
tural affairs ministers. The most re-
cent meeting of this group, held in
West Berlin in May, included a call
for international action against au-
dio/visual piracy as part of a compre-
hensive resolution on culture and
communications technology.

IFPI here sees these declarations
from the EEC and the Council of Eu-
rope as “substantial progress toward
effective legislation on issues affect-
ing producers of sound and video
recordings.”

Says Ian Thomas, director general
of IFPI: “Now there’s a consensus of
opinion about the need to deal with
these problems swiftly. It’s encourag-
ing that IFPI initiatives are getting
through to so many people at the pol-
icy-making level.”
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RACQUET-EERS—Participants in the first annual celebrity-sponsored
Tennis Doubles Evening, a benefit for the T.J. Martell Foundation for Leu-
kemia & Cancer Research, get ready to sweat it out on the courts of the
Binghamton Racquet Club in Edgewater, N.J. Shown from left are the
event’'s chairman Cal Roberts, senior vice president, operations market-
Ing, CBS Records; PolyGram'’s vice president of inventory management Ed
Simek; CBS Assoclated Labels vice president and general manager Tony
Marteli; Project Il Records president Herb Linsky; and HRM Inc. executive
vice president Don Olesen.

__Executive Turntable |

Record Companies

At Capitol Industries-EMI Inc., a number of top divisional posts have been
realigned by EMI Music Worldwide chairman Bhaskar Menon, headed by the
return of Don Zimmermann to the presidency of Capitol Records, with recent
Capitol president Jim Mazza resuming his former post as president of EMI
America/Liberty Records. Zimmermann had served most recently as chief op-
erating officer of the Capitol group; in his new position, he also carries the presi-
dency of Capitol’s records group services.

Edwards Murray Leach

Also at Capitol, Dennis White is appointed executive vice president of records
group services, having most recently served as president of the Capitol Magnetic
Products division. Now reporting to White will be Sam Citro, vice president,
U.S. sales; Kick Van Hengel, vice president, international sales; Jack Reynolds,
special markets director; and Nikki Vallot, director, music research. Former
EMI America/Liberty president Rupert Perry will undertake a senior manage-
ment course at the Oxford Business School in the U.K., to be followed by a
training period with Thorn EMI in London; Perry is expected to return to Capi-
tol’s North American music operations later this year in a senior management
role.

The Capitol realignment also finds Ed Khoury named chief operating officer
of Capitol Industries’ retail group, concurrent with new corporate responsibility
for Capitol Records-EMI of Canada Ltd., reporting to Menon. Khoury contin-
ues in his present capacity as vice president, business development, for EMI Mu-
sic Worldwide, while his recent position as president of Capitol Data Systems
will now be assumed by Bud Jackson, who concurrently becomes president of
Capitol Magnetic Products. Jackson will report to Fred Willms, vice president
and chief operating officer for Capitol’s music publishing, retail, video develop-
ment and magnetic products group. Also named at Capitol is Hal Posner, previ-
ously vice president and assistant to Zimmermann, who becomes divisional vice
president and staff assistant to Menon.

Wayne Edwards is upped to director of black a&r for CBS Records in Los
Angeles. He was West Coast product marketing manager for Columbia . . . In
New York, PolyGram promotes two. Drew Murray moves to director of nation-
al album promotion. He was that department’s manager. And David Leach is
named Northeast regional promotion manager, operating out of Philadelphia.
He was that city’s local promotion manager . . . Donald Gotimer is appointed
controller, operations, for CBS/Records Group in New York. He was a finance
vice president for General Electric.

Jose Behar is upped to promotion director of AyM Discos, A&M’s Latin di-
vision. Now based in Los Angeles, Behar was label manager . . . In New York,
RCA appoints James Grady national director of video sales. He was the label’s
Washington, D.C. branch manager.

Publishing
Vivian Friedman is upped to director of the newly expanded public relations and
(Continued on page 67)
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" Road Paved With Gold For Some

Van Halen, Joel Among Top Touring Acts In First Half

JULY 21, 1984, BILLBOARD

By PAUL GREIN

LOS ANGELES—Van Halen,
Billy Joel, Kenny Rogers and Neil
Diamond had the most lucrative con-
cert tours of the first six months of
1984, according to a recap of the 100
top-grossing dates of the first half
prepared by Billboard's sister publi-
cation, Amusement Business.

Alabama, Yes, Genesis, the Scor-
pions and the Grateful Dead also
sold a lot of tickets. But the two top-
grossing engagements of the first six
months were by a pair of acts that fall
miles out of the pop/rock main-
stream: Liberace and Menudo.

Liberace’s 15-show stand at New
York’s Radio City Music Hall in
April grossed $1,655,331, while Men-
udo’s 10-show booking at the same
venue in  February  grossed
$1,006,110. In both cases, all but two
shows were sellouts. The top ticket
for Liberace was $25; for Menudo, it
was $18.

Van Halen, which was supported
by newcomers Autograph on most of
its dates, commanded between $12
and $15.40 for tickets on its *“1984”
tour. Joel, who performs without an
opening act, charged between $12.50
and $15.

Rogers, who topped a bill that also
included the Righteous Brothers and
the Oak Ridge Boys (or B.J. Thom-
as), charged between $13.50 and
$18.50. Diamond, who, like Joel, per-
forms without an opening act, priced
tickets between $10 and $17.25.

Diamond’s strong performance
this year is a tribute to his personal
popularity: His last new studio al-
bum, “Heartlight,” was issued in
1982. All of the other top-grossing
acts were touring behind new (or re-
cent) albums. Diamonds’s tour was
promoted by Concerts West; most of
Rogers’ dates were promoted by
C.K. Spurlock.

Except for Rogers, whose mass ap-
peal transcends his country base, Al-
abama was the most successful coun-
try act on the road in the first six
months. Their shows for the Salem
Spirit Concert Series, in conjunction

with Keith Fowler Promotions, re-
sulted in sellouts in such key arenas
as the Omni in Atlanta and Rupp
Arena in Lexington, Ky. Tickets
were priced between $12.50 and $15
for the shows, several of which were
opened by Juice Newton.

The Scorpions were the top hard
rock or heavy metal band on the road
in the first six months (discounting
pop superstars Van Halen). The
group, which was supported by Bon
Jovi, charged between $11.75 and
$15 for tickets.

Lionel Richie was the most suc-
cessful black touring act in the first
six months, though his appeal and
audience easily transcend that cate-
gory,, Tickets on his shows, which are
being opened by Tina Turner, ranged
from $13.50 to $17.50.

Only eight of the acts in the mid-
year recap charged $20 or more for
their top concert ticket. Liberace,
Willie Nelson and John Denver all
had a $25 top for their shows at Ra-
dio City Music Hall; Frank Sinatra
commanded between $25.25 and
$150 at a benefit at Atlanta’s Fox
Theater. At a regular Sinatra concert
at Dallas’ Reunion Arena, the top
ticket was $22.50.

In addition to these superstar pop
entertainers, two top crossover acts
are approaching the $20 price barri-
er. The top ticket at Al Jarreau’s
three-night sell-out at Radio City
Music Hall was $22.50. Luther Van-
dross, supported by Debarge, had a
$20 top at the same venue in January.

And tickets were priced at $25 and
$19.50 for a all-star heavy metal
package held May 27 at the Timber
Ridge Ski Area in Kalamazoo. The
show featured Triumph, Ozzy Oz-
bourne, Quiet Riot, Motley Crue,
Night Ranger, Accept and Ratt.

Still, no pop concert in the past six
months has approached a $30 ticket,
which is the going price on the Jack-
sons’ current “‘Victory” tour. That
tour, which runs through November,
is expected to be the top-grossing
concert tour of all time.

The five top-grossing engagements
of the first six months were, after Li-

Chrysalis Acts Beginning
To Spread Their Wings

By KIM FREEMAN

NEW YORK—Patience is a prof-
itable virtue at the Chrysalis offices
these days, as two of the label’s acts
hold steady spots on the top 10 on
both the albums and singles charts.
Second only to Bruce Springsteen’s
“Born In The U.S.A.,” Huey Lewis
& the News’ “Sports’ album has held
the number two spot for three weeks,
while Billy Idol's “Rebel Yell” is at
number six. On the singles chart,
Idol’s “Eyes Without A Face” and
Lewis’ “Heart Of Rock’N’Roll”
stand at six and nine, respectively.

Lewis & the News were signed in
1980, and their current album was on
the chart 39 weeks before hitting the
top the week of June 30. Formerly a
member of the Chrysalis group Gen-
eration X, Idol was signed as a solo
artist in 1981, and his last two al-
bums continue to make progress up
the chart.

Chrysalis president Jack Craigo
uses these two acts as examples of the
label’s commitment to “developing
careers rather than one-hit wonders.”
Both success stories are products of
what Craigo calls “development cen-
ter,” a joint effort between the label’s
a&r and marketing staffs. Rather
than allotting a budget to developing
each artist, Craigo says, Chrysalis

gives “‘whatever it takes™ in terms of
money and time to break an act.

Chrysalis marketing vice president
Billy Bass is not satisfied with break-
ing an act. “The one-million sales
mark is only a stepping stone,” he
says. “From there we figure out how
to take a record to the two- and
three-million mark.”

The *‘Sports” album, for example,
has gone beyond platinum with the
help of three top 10 singles, all ac-
companied by videos. The album’s
fourth single, “If This Is It,” shipped
last week. In Idol's case, the success
of “Rebel Yell” has kept both his
previous albums moving up the lower
half of the chart.

The long-term development phi-
losophy, coupled with a strong over-
seas presence in Chrysalis UK.,
makes the label a ‘“‘model record
company of the '80s,” says Craigo.
“We're in constant contact with
Chrysalis principals Terry Ellis and
Chris Wright on both a&r decisions
and marketing strategies.”

Spandau Ballet, for example, is a
Chrysalis U.K. signing whose single
“True” reached number four here.’
Craigo also reports that Pat Benatar

is establishing herself as an interna-

tional star.

berace and Menudo at Radio City:
Neil Diamond at the Spectrum in
Philadelphia ($923,209), Triumph et
al at the Timber Ridge Ski Area in
Kalamazoo ($855,030) and Willie
Nelson & Family at Radio City
($819,378).

The second five were Diamond at
the Centrum in Worcester, Mass.
($653,552), Alabama, Lee Green-
wood and Janie Fricke at Ft. Payne
High School in Fort Payne, Ala.
($620,400), Genesis at the Forum in
L.A. ($612,387) Van Halen at the
Cow Palace in San Francisco
($587,250) and Diamond at the Pitts-
burgh Civic Arena ($581,279).

CRAZY DAYS—Members of Arista hard rock trio Mama’s Boys get a visit

from Slade’s Noddy Holder after performing his song “Mama Weer Al Cra-
zee Now" at the Marquee in London. Pictured from left are Mama’s Boy
Tommy McManus, Holder, and Pat and John McManus of the group.

Chartbeat

Jacksons, Elton, Rod Invade Top 10

By PAUL GREIN

The always unpredictable nature
of the pop singles market is drama-
tized this week, as the Jacksons’
“State Of Shock,” which just last
week appeared to have an upward
struggle on its hands to crack the top
five, sprints nine notches to number
SiX.

“Shock™ is thus assured of becom-
ing the Jacksons’ highest charting hit
since they moved from Motown to
Epic in 1976. It now shares that dis-
tinction with their first Epic release,
“Enjoy Yourself,” which peaked at
six in January, 1977. The Jacksons’
only other top 10 hit on Epic to date
is “Shake Your Body,” which
reached seven in May, 1979.

The Jacksons were last in the top
five in May, 1974, when, as the Jack-
son Five, they peaked at number two
with “Dancing Machine.”

The strong jump for “State Of
Shock” is doubtless linked to the bar-
rage of publicity the group has re-
ceived on the launching of its long-
awaited “Victory” tour. Ironically,
though, the song isn't included in the
show (at least it wasn’t at the first
stop in Kansas City). But that may
change now that the record has con-
founded its detractors (including this
columnist) be becoming a smash
single.

For those of you still keeping
track, “State Of Shock” is the 11th
top 10 hit for the Jacksons or Jackson
Five. Michael Jackson has also col-
lected 13 top 10 hits on his own, and
two with Paul McCartney.

* Kk K

Vets Return: Two other veteran
pop superstars add to their top 10 to-
tals this week. Elton John collects his
19th top 10 single as “*Sad Songs (Say
So Much)” jumps seven spots to
number nine, and Rod Stewart
notches his seventh as ‘‘Infatuation”
moves up a notch to 10.

*Sad Songs™ is Elton’s second top
10 hit of the year, following “I Guess
That’s Why They Call It The Blues,”
which peaked at four in January.
That makes this the first year in
which Elton has notched two or
more top 10 hits since 1976, the year
he was eclipsed as the hottest act in

For The Record

A story in last week’s issue con-
cerning the proposed merger of the
recorded music interests of Warner
Communications Inc. and PolyGram
should have stated that PolyGram’s
U.S. losses amount to $300,000 a
month.

www.americanradiohistorv.com

pop, a position he held from 1972-75.

“Infatuation” is Stewart’s first top
10 hit since “Young Turks” climbed
to five in December, 1981. In fact, it
represents something of a comeback
for the singer, whose credibility at
pop radio had seemed to be in
decline.

“Infatuation” is the third top 10
hit in less than a year for producer
Michael Omartian, all of which have
involved different artists. It follows
Donna Summer’s ‘‘She Works Hard
For The Money” and Christopher
Cross’ “Think Of Laura.”

It’s uncertain whether the airplay
for “Infatuation” will put Stewart
back in the top 10 on the album
chart—this week his album “Camou-
flage” moves up just one notch to
number 21. Elton’s album, *‘Breaking
Hearts,” debuts at number 68.

* k %

Tina Explodes: Tina Turner’s
“What’s Love Got To Do With It”
jumps seven notches to number 16
this week, becoming her first top 20
hit since “Proud Mary,” her Gram-
my-winning duet with Ike Turner,
which climbed to number four in
March, 1971.

Ike & Tina Turner collected just
one other top 20 hit in their 16-year
career: 1961's ““It's Gonna Work Out
Fine,” which peaked at 14.

The husband-and-wife revue re-
turned to the top 40 just once after
“Proud Mary,” with “Nutbush City
Limits,” which peaked at 22 in No-
vember, 1973. Turner’s first solo
smash, “Let’s Stay Together,”
peaked at 26 a few months ago.

The back-to-back success of *“Stay
Together” and “What’s Love” has
made Turner’s ‘“Private Dancer” the

24 COUNTS

highest charting album of her long
career. In its sixth chart week, it
jumps two notches to number 22.

* K %

U.K. Watch: Frankie Goes To
Hollywood has both of the top two
singles in Britain again this week,
with “Two Tribes” and “Relax.” It’s
the first time one act has had both of
the top two simultaneously since
John Lennon did it in 1981, shortly
after his death.

RCA Re-Cutting
Pointers Album

NEW YORK—As a result of re-
current interest from radio and video
outlets, RCA Records is re-cutting
the Pointer Sisters’ Planet album
“Break Out” to include the track *“So
Excited.” The song will also be rere-
leased as a single.

“When the single was first out, it
had a mixed response,” says Mike
Omansky, RCA’s director of market-
ing. “It was not an across-the-board
hit, but did well in certain regions.
Since then it has gotten a lot of recur-
rent video and radio play, and we
think it’s strong enough to release
again and will add value to the
‘Break Out’ album.”

Although the label hasn’t decided
on a release date for the re-cut al-
bum—and does not know which
track on the current album will be
deleted—the single re-ships July 20.
Albums will be stickered to note the
inclusion of *“So Excited,” which
originally appeared on the album of
the same name. Future copies of
“Break Out” will carry the same cat-
alog number with a hyphenated
addendum.

S.C. Man Indicted For Piracy

COLUMBIA, S.C.—George
Washington Cooper III has been in-
dicted by a federal grand jury here on
11 counts of copyright infringement,
a single count of conspiracy and 12
counts of trafficking in counterfeit la-
bels as part of a 24-count tape piracy
indictment returned on June 6.

The indictment was announced by
Henry Dargan McMaster, US. At-
torney for South Carolina, who also
said that prosecution in the matter
would be handled by Daniel S. Fried-
man of the Justice Department.

Cooper surrendered to authorities
June 12, at which time bond was set
at $150,000, and he was arraigned on
June 21. Jury selection for the trial is
set for Aug. 6.

Cooper was previously convicted
in 1980 in South Carolina of one
count of copyright infringement, for
which he received a sentence of one
year’s imprisonment (suspended for
six months), followed by five years of
probation and a $5,000 fine. He was
subsequently convicted in 1981 in
Jacksonville, Fla. on federal RICO
(Racketeer Influenced & Corrupt Or-
ganizations) and RICO conspiracy,
copyright conspiracy and wire fraud
counts.

That conviction stemmed from the
FBI's “Operation Turntable” investi-
gation, and Cooper received a nine-
year sentence. He is currently out on
appeal bond on both previous
convictions.
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TV Puoblishing Deal
Spurs U.K. Controversy

LONDON—A music publishing
deal signed between Chappell Music
here and Channel 4, Britain’s second
commercial national television net-
work, has created a wave of contro-
versy. Spearheading the dispute is
Terry OQates, head of Eaton Music,
which handles the publishing of Carl
Davis and George Fenton, two lead-
ing tv composers.

The pact, revealed at the end of
June, is worldwide and longterm and
described as “significant and tailor-
made to the particular requirements
of the television company.” Basical-
ly, it entails Chappell providing ad-
ministration and promotion for mu-
sic copyrights commissioned and
acquired by Channel 4, plus “a
unique consultancy service” for pro-
gram producers if needed.

Oates has registered his protest in
a letter to John Whitney, director
general of the Independent Broad-
casting Authority (IBA). In it, he

s: “I’'m extremely concerned over

commercial television companies be-
ing involved in publishing and feel
strongly that we should have assur-
ances from Channel 4 that writers
will in no way be obligated to sign to
the network’s publishing company
and that-commissions are granted to-
tally unconditionally.”

Oates also protested to the IBA
about links between music publishers
and commercial television companies
some four years ago, with regard to
the working relationship between
London Weekend Television and
Standard Music.

Now he has tolf the IBA: “This
new agreement is unfair competition,
against IBA rules and must be
blocked. 1 think it could be some-
thing which should be considered by
the Office of Fair Trading.”

A Chappell executive has said that
composers commissioned by Channel
4 mayj, if they wish, assign their copy-
rights to Chappell Music, but would
be under no obligation to do so.

U K. Radio Royalty Case:
Court Reserves Judgment

By PETER JONES

LONDON—After a nine-day
hearing in the High Court here, judg-
ment has been reserved in a case in
which the Assn. of Independent Ra-
dio Contractors (AIRC) is challeng-
ing the legality of requiring the Inde-
pendent Local Radio stations
nationwide to pay royalties for play-
ing records on air. In reserving his
decision on July 5, the judge set no
date to announce his findings.

The AIRC has claimed that the
fees paid in royalties, which can
amount to 10% of advertising reve-
nue, are in fact “unlawful.” They
were fixed in 1981 by the Performing
Rights Tribunal after a hearing
which lasted nearly three months,
and they are defended by the Musi-
cians Union and Phonographic Per-
formance Ltd.

Andrew Bateson, representing the
AIRC, said in court that the radio
stations wanted a system of fees
based on the copyright value of each
record, as opposed to a general rate.
He told the judge, Justice Harman,
that the 1981 fees meant that the ra-
dio stations had to pay a 4% levy on
the first 750,000 pounds of their net
advertising revenue, rising by stages
to 10% on revenues over three mil-

lion pounds.

Those levels, he said, were too
high, given that for that money the
stations were only entitled to play
records for a-maximum of nine hours
a day.

Alongside the court hearing, an In-
dependent Local Radio conference,
hosted by AIRC, appealed to Prime
Minister Margaret Thatcher and the
Home Secretary, as well as the chair-
man of the Independent Broadcast-
ing Authority (IBA), “to take the fet-
ters off ILR and let it meet new
competition fairly.”

John Whitney, head of the IBA,
has been asked for an early meeting
to hear AIRC pleas for lower rentals,
less IBA interference in independent
stations’ affairs and less rigid adver-
tising controls.

The arguments are building in in-
tensity at a time when nationwide re-
search shows an overall drop in inde-
pendent radio station audiences. Says
Brian West, AIRC director: “The
stations and companies have
achieved a lot, but they’re now being
strangled by a system increasingly ir-
relevant in this rapidly changing
world.”

ltaly’s ‘Self Control’ In
Worldwide Chart Assault

By VITTORIO CASTELLI

MILAN—The Italian song *“‘Self
Control” is shaping as one of this
year’s most spectacular international
sellers, with the original version by
co-writer Raffaele Riefoli and Laura
Branigan’s U.S.-produced cover vy-
ing for top chart slots in some 15 ter-
ritories worldwide.

According to Ettore Carrera, man-
aging director of the Sugar Music
Group here, which publishes the ti-
tle, “Self Control® could become the
most successful song export in the
history of the Italian music business.

In the U.S,, Branigan’s single has
reached the pop top 10 as well as the
adult contemporary and dance/disco
charts, and appears likely to match
the success the singer had in 1982
with “Gloria,” another Sugar copy-
right. It has also reached top 20 sta-
tus in Canada, Venezuela, France,

Belgium, Holland and Sweden.

In Italy, where the original record-
ing by Raf (Riefoli) is No. 1, sales of
the Branigan cover are taking off af-
ter a slow start. The most startling
success of all is in West Germany,
where Branigan is No. 1 and Raf
number two in the national chart.

Written by Steve Piccolo, Riefoli
and Carlo Bigazzi, the track was re-
corded by Riefoli, making his debut
as a recording artist with Bigazzi as
producer, and released by the CBS-
distributed Carrere label in March. It
reached the top of Italy’s chart in
mid-June.

At the same time, Branigan's At-
lantic cover, recorded in the U.S,
was also headed chartwards. Says
publisher Carrera: “In more than 35
years in the music business, I've nev-
er experienced anything like this con-
cerning an Italian song.”

News/ International

PRS Chief Warns Of Challenges

Society’s ’83 Income Hit New High, Meeting Is Told

LONDON-—Along with the reve-
lation that Britain’s Performing
Right Society (PRS) topped the 60
million pound (nearly $80 million)
mark in gross income for the first
time last year comes a warning from
Michael Freegard, the society’s chief
executive, of the challenges to rights
owners from the mix of technological

Piracy Targeted
By New Biritish
Computer Group

LONDON-—Computer companies
and trade organizations here have set
up a new pressure group to combat
the spread of software piracy, now es-
timated to cost the industry over
$200 million annually in lost revenue.
The Federation Against Software
Theft (FAST) will lobby for changes
in the U.K. Copyright Act giving
computer software equal protection
with video recordings.

Chairman of the Federation,
which has over 20 founding mem-
bers, is Donald Maclean, deputy
chairman of Thorn EMI Video. Says
Maclean: “Software theft is a threat
to the whole computer-using indus-
try. We cannot expect new software
to be developed for business, educa-
tion and entertainment if the devel-
oper is deprived of fair rewards for
his efforts.”

Accurate statistics on the losses
suffered are sparse, but Maclean esti-
mates that three quarters of the pira-
cy is in home computer programs
and computer games. Some home
computer word processing programs
have been sold in pirated versions at
a tenth of their official $500-plus
price, while losses from games soft-
ware are in the region of $135 million
annually, according to the Guild of
Software Houses. Traditional com-
puting firms also suffer: American
company Digital Equipment says un-
authorized copying costs it $14 mil-
lion a year in unpaid license fees.

FAST is modelied on FACT (Fed-
eration Against Copyright Theft),
the video pressure group which lob-
bied successfully for copyright law
amendments designed to protect vid-
eo recordings, and instituted an in-
vestigative campaign that has so far
resulted in some 130 prosecutions
and the recovery of more than
$400,000 in damages.

The new group does not intend,
initially at least, to undertake its own
investigations into cases of suspected
piracy. But it does aim to secure an
extension of the 1956 Copyright Act
to cover computer software.

Legal adviser Ranald Robertson
points out that the U.S. and Austra-
lia have recently taken this step,
while recent court rulings in Japan,
France and West Germany indicate
that in those countries the law is re-
garded as already covering software.

In a letter to Maclean, the British
government’s information technol-
ogy minister, Kenneth Baker, has
welcomed the formation of FAST,
calling the computer software indus-
try a major contributor to national
wealth that is entitled to protection.
The trade and industry department
has also said that it is sympathetic in
principle to an extension of copyright
law, while indicating that a private
member’s bill may be needed to carry
through such an amendment. It was
Sir John Eden’s private member’s
bill, supported by the video industry,
that led to the earlier amendment of
the Copyright Act boosting protec-
tion against video piracy.

www.americanradiohistorv.com

innovation and a public “ill in-
formed” about the whole concept of
intellectual property protection.

In a report distributed to members
at the society’s annual meeting here,
July 5, Freegard said: “The general
public is almost completely unaware
of the economic situation of the great
majority of those who seek to earn
their living from the exploitation of
their creative talents.” He also noted
the “one-sided consumerism’ which
results in a tendency towards expro-
priation of the author’s exclusive
right and its replacement by compul-
sory license systems, the end result of
which is *all too often a derisory re-
ward for the author.”

Freegard stressed the need for re-
vised copyright legislation to match
swiftly changing technologies of
communicating and reproducing
protected works, and for greater co-
operation among rights owners to
protect their ‘interests. He concluded:
“The price of survival of authors’
rights, like that of freedom, is eternal
vigilance.”

Total gross income of PRS for
1983 was 60.1 million pounds, up
10.4% on the 1982 figure. Total
gross licensing revenue in the U.K.
and Ireland was up 7.1% at 38.9 mil-
lion pounds (roughly $52.5 million,
taking the pound sterling at an ex-
change rate of $1.35).

The continuing success of British
composers and lyricists overseas is
reflected in an 18% upturn in foreign
income to 179 million pounds
(around $24.16 million), with the

U.S. again the biggest contributor at
7 million pounds ($9.45 million), up
31% on the 1982 figure. But it was
emphasized that a chunk of this in-
crease was due to the depreciation of
sterling against the U.S. dollar.

The PRS, which is celebrating its
70th anniversary this year, shows a
further membership increase, up to
17,919 at the end of 1983, compared
with 16,142 the previous December.

Of the writer members in the in-
come share-out, 67% received less
than 250 pounds (roughly $340) and
only 4% received more than 10,000
pounds ($13,500).

PRS chairman Roger Greenaway
said that while the cost of collection
and distribution had inevitably gone
up, in pursuance of greater efficiency
on behalf of members, the PRS tally
was still lower than that of any other
performing right society.

Society gross receipts from public
performances in the U.K. and Ire-
land were up 6.7% at 14.5 million
pounds ($19.5 million). But increased
licensing and administration costs re-
sulted in a virtually unchanged distri-
butable income in this sector.

In a presentation on satellite and
cable television, Robert Abrahams,
PRS director of external affairs, un-
derlined “the need for copyright leg-
islation to clarify the legal status of
the transmission of program-carrying
signals to a communications satellite,
the up-leg, and the importance for
copyright owners to have control at
this initial stage of broadcast/cable
transmission of their works.”

Main world patents
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Commentary

Viewing The Music Explosion

By STEVE LYONS

Hold on to your hats. The trip has begun. An entertainment
explosion is underway that is unparalleled in the history of the
music business. We won’t be coming down from this one. It’s not
quadraphonic sound—or video games.

When two labels ship initial orders of two million units each
within the same week (Prince and the Jacksons), something’s up.
When a cable station that shows music videos 24 hours a day in
20 mllllon Amencan homes announces it’s going public, some-

g £ s thing is definitely up. (Only
. three years ago, no cable sta-
tion showed music videos in
| American homes.) And when
an artist succeeds in selling
more than 35 million units of
an album, up is definitely the
direction.

What'’s going on is that mu-
sic has turned visual. It’s not a
fad. It’s permanent. Just as
talking pictures will never
again become silent, and ste-
reo will never again be mono,
music will never again be just
a sound. The time has come
for us to treat our eyeballs to
that wonderful sensation our
ears have enjoyed for the past
30 years. It’s time to paint pictures with music. And I’'m not
talking about blue smoke, guitar closeups and excessive violence.
I'm talking about what the Spielbergs and Lucases of music vid-
eo will give us.

What we’re watching now is pieces, clips if you will. The real
thing is yet to come.

The video album will be the first star. The “single” will be seen
on MTV, but the album will be bought. It’s a familiar process.
We’ve been doing it for years. It’s called the music business.

Twenty-five years ago, consumers started walking into record
stores asking for the album that contained the hit single they
heard on radio. Now they’ll walk into the same stores asking for
the videocassette that contains the clip they saw on television.

But this time they’ll pay $29.95 or $19.95 instead of just $6.95.
They’ll be buying it, not renting, as all those studies have shown.

Today’s stars have a lot of work to do. Some will blow it—a
few always do—but the smart money will be on those who have
figured out a way to prolong their visual longevity. They’re like
the ZZ Tops of the world who, wisely, have come upon a method
of giving us a mere 20 seconds of themselves in each video while
they get their video act together.

So far they’re still up to twirling furry guitars. I can’t wait to
see what they’ll do next.

But what about newer artists, the ones just about ready to

Lyons: “So far they’re still
twirling furry guitars.”

break? They can learn by watching other videos. They can see
what works and what doesn’t. Théy’ll find that the most success-
ful acts have developed a point of view, a visual focal point they
continuously hammer home.

That boy with makeup and a dress has parlayed his into mil-
lions. And what about the self-proclaimed idol named Billy,
zooming up the charts in bleached hair and a macho pose? Same
pose, same Billy.

It’s great to read Billboard, Variety, The New York Times,
The Wall Street Journal, Newsweek and Time, and see article
after article use words like “boom” and “explosion” to describe
the unprecedented sales of VCRs. We are witness to the vora-
cious appetite of the VCR owner, buying, renting and devouring
anything he can get his hands on to keep him occupied even for a
little while, so long as it’s in his own home and at his own
convenience.

‘The most successful have
developed a visual focal
point they hammer home’

It’s interesting to talk to store owners, distributors and home
video companies and learn that grade B movies, produced for $5
million, that couldn’t draw flies at the boxoffice are making big
money for their owners. It’s even more interesting to realize that
for a fraction of the cost we could give the same VCR owner a
new form of entertainment, one that he could look at again and
again, the way he used to listen to his Beatles albums.

We can learn from the movies. They saw ghetto kids spinning
on flattened cardboard and rush-released two full-length features
starring no one in particular. So far, they’ve taken in $50 million
for their efforts.

It’s time to help the recording acts of today make the transi-
tion, to supply them with innovative projects in which they can
strut their stuff. But it’s also time to invent acts that might satisfy
a certain need of the American public—the Menudos and Mon-
kees.of tomorrow.

It’s time, all right. It’s time for artists, producers, labels, man-
agers, promotion people, directors, choreographers, costumers,
set designers, distributors, home video companies, store own-
ers—anyone with the remotest stake in our industry—to help
make it a reality.

Steve Lyons, who has produced stage shows for Donna Summer,
Aerosmith and Rick James, is president of Teeman/Sleppin/Ly-
ons Video Productions in New York.

Letters To The Editor

always believed that he respects his fans, and he

A Credit Gap

As Jimmy Miller's agent and friend, | found the
information on pages 7 and 53 of Billboard's July 7
issue both inaccurate and offensive.

“Rewind,” the most recent compilation by The
Rolling Stones has two producers, The Glimmer
Twins and Jimmy Miller. Jimmy produced “Brown
Sugar,” “Tumbling Dice” and “Angie" (for which
he was credited on the original LPs), as well as
“Waiting On A Friend” (from “Tatoo You"), for
which he failed to receive credit.

Jimmy is one of the warmest human beings I've
met, and he always speaks highly of the Stones.
C’'mon, Mick and Keith, give credit where it's due.

Joseph A. Viglione
Woburn, Mass.

Dealing In Stereotypes

in her Nashville Scene column July 7, Kip Kirby
lambastes Dolly Parton for associating herself with
such a cliched vehicle as “Rhinestone,” and seems
dismayed at the portrayal of country entertainers
as “hicks and its fans as stereotyped obnoxious
boors."

Then, in the same article, she goes on to discuss
a country video directed by Francis Delia, writing
that after working with such artists as Wall Of
Voodoo, Blue Oyster Cult, the Plimsouls and the
Ramones, working with a country artist “must
have been a breeze."”

Ms. Kirby's stereotyping of rock artists as diffi-
cult to work with only shows her ignorance and
brings to light her own prejudice against non-coun-
try artists. Her attitude aligns her with Southern
redneck stereotypes she herself seems to so
dislike. Eric Bloom

Blue Oyster Cult
New York

The Harsh Reality

A newspaper story informs me that Jackson
tour tickets may be ordered by mail only in blocks
of four, at $120 payable only by U.S. Postal Service
money order.

The story impelled me to reread an article in
Billboard, June 2, entitled “Big Cities Will See
Jacksons.” A quote in the story from Rev. Al
Sharpton nagged at me: “Our concern was that
young minority kids not be excluded.”

At $120 plus parking, a sitter for the kids you
can't afford to take, and a couple of overpriced
souvenirs, the tab could easily reach $200. In my
case, | would also have to drive a couple of hours
to Jacksonville, assuming, of course, that 1 won
the draw and the Pony Express limped to mailbox
prinr to the concert.

But disregard my annoyance, and consider a
harsh reality: The little kid with big dreams from
Gary, Ind., takes another one-two punch—the usu-
al one from poverty and the follow-through from
greedy men who feed on pain and violence.

Judith K. Kingsmill
Winter Park, Fla.

It Was All A Stunt

Joe Jackson's recent commentary regarding the
value of music videos (June 16) was one of the
shrewdest publicity stunts of the year. With all the
publicity and controversy his comments will gener-
ate, he'll have no need to make a video. R

Ronn Trice
Washington, D.C.

Bon Voyage, Scalpers

It's always incredible to see Bruce Springsteen
live, and 1've been fortunate to enjoy him in the
past and look forward to his next performance. |'ve

proved it until the recent announcement of his Au-
gust concert in the Meadowlands, in New Jersey.
What chaos! The lottery system at least gave
fans a chance. Now, these shows give the scalpers
cruises to Bermuda. | was never able to locate a
“select” Ticketron and found it impossible to reach
the available phone numbers. His fans are now
forced to support the very people Springsteen sup-
posedly abhors—the scalpers.
Jennie Mathieu Greenfield
Centereach, N.Y.

Today's Protest Music

With the recent wave of “hip-hop” movies (as
noted in Nelson George's column on June 23), it is
regrettable that more space has not been allotted
to an analysis of the backstreet sub-culture and its
effects on American music. In fact, as an art form,
hip-hop is unquestionably the most radical social
protest music since the '60s.

Perhaps because of its possible political falout,
the major record companies are still somewhat re-
luctant to produce rap-oriented music. The willing-
ness to take political and esthetic risks is admira-
ble, especially in the case of the “Beat Street”
soundtrack, which appears on Atlantic.

Yet, it hasn't been noted in any of Billboard's
reviews that the LP version of Melle Mel’s “Back
Street Breakdown" is 10 seconds shorter than the
12-inch version appearing on Sugarhill Records.
The 10 seconds that were edited out include a
statement that links Reagan to Mussolini, Castro,
Caesar and the Shah of iran, among others.

Perhaps independent labels are still more will-
ing to market an undiluted hip-hop which strikes
at the heart of America's social conscience.

Chris Sciabarra
Brooklyn, N.Y.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Join Lee Arnold and hit
a few bars this weekend with

Willie, Merle, Crystal and Dolly.

Pick up “On A Country Road.”
You'll join over 350 stations bringing
country music lovers one of America’s
hottest syndicated music magazines.

It’s three hours a week of country
music news, celebrity profiles, recorded
live segments from Billy Bob’s country
mecca, exclusive interviews, and
concert performances. All presented
with a generous helping of country
hits and all-time classics.

Nobody knows country music bet-
ter than Lee Arnold, the Academy of
Country Music’s 1983 Deejay of the
Year. And nothing delivers the listener-
ship like his “On A Country Road.”

Plus four three-hour specials this

year: Memorial Day, with John Denver,
Lee Greenwood, and Emmylou Hatris;
July 4th weekend, with Willie Nelson
and Waylon Jennings; Labor Day, featur-
ing George Jones and Hank Williams, Jr.
And, in October, live simulcast from
Nashville of the Country Music
Association Awards. -

Pick up the coun-§ &
try music program @& .
that'll pick up your G,
listenership. Pick up

“On A Country Road.”
MUTUAL _
BROADCASTING SYSTEM

Call Mutual Station Relations (703) 685-2050
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Good News For Top 40 Format:
KIIS, Z-100 Top Spring Ratings

NEW YORK — As the Arbitron
advances start rolling in, it looks like
a very positive book for top 40 radio.
Los Angeles’ KIIS is just shy of dou-
ble digits, leading the market with a
9.7, and New York’s Z-100 (WHTZ)
is back in the No. 1 slot with a 7.4,
Early results of the spring sweep also
predict an overall decline for urban
and adult contemporary radio.

New York

Back in the top slot with a 7.4,
Malrite returns to dominance with Z-
100, which had been off a bit in the
winter book at a 5.5. Trading places
and slipping to number two is RKO’s
Kiss (WRKS), which fell slightly
from a 5.6 to a 5.1. All-news WINS
was in third place, flat at a 4.6, fol-
lowed by WPLJ, which also showed
a nice top 40 increase, 4.1 to a 4.4,
Rounding out the top five is MOR-
formatted WOR, down to a 4.2 from
a4.9.

Easy listening WPAT-FM follows,
slipping from a 4.0 to a 3.6 (the AM
numbers show WPAT-AM at a 1.6,
up from a 1.5), while WCBS-FM’s
oldies format is up to a 3.3 from a
2.7, tying it with urban WKTU,
which fell to a 3.3 from a 4.0. Bonne-
ville’s WRFM is off slightly in the
easy listening arena, dropping from a
3.8 to a 3.2, while nostalgia-format-
ted WNEW-AM breaks back into the
threes, at a 3.1 from a 2.9.

Also at a 3.1 is WNEW-FM,
which makes the Metromedia outlet
the top-ranked AOR station in the
market, up froma 2.6. WNBCisupa
tenth of a point, from a 2.9 back to a
3.0, while WAPPdipsfroma 3.3toa
2.9, tying with country-formatted
WHN, which at a 2.9 is up from its
former 2.3.

Down a bit, but leading the AC
pack, is WPIX, which slipped from a
2.9 to a 2.7. Talk-formatted WABC
is up to a 2.6 from a 2.2, tying the
AM outlet with both WBLS, down to
a 2.6 from a 3.7, and NBC’s AC out-
let WYNY, which slipped from a 2.9.
Viacom’s WLTW, helped by a mas-
sive promotional push, came in at a
2.4 from a 1.6, while New Jersey
Spanish outlet WKSQ broke into the
twos at a 2.1, up from a 1.2.

Stations receiving a full share or
better include: WJIT (Spanish), up
from a 1.0 to a 1.8; WMCA (talk),
flat at a 1.5; WNCN (classical), flat
at a 1.0, and WQXR (classical),
down to a 1.0 from a 1.4.

Los Angeles

More than two points ahead of its
nearest competitor, KIIS jumped to a
9.7 from its former 7.8. Second place
KABC is also on the rise, up to a 7.6
from a 5.7, followed by a tie between
two easy listening outlets at 4.3.
KBIG is up from a 4.1, while KJOI is
down from a 4.5, Leading the AOR
format in fifth place is ABC's KLOS,
up to a 3.9 from a 3.3.

Mike Harrison's KMET follows,
off slightly from a 3.9 to a 3.4, with
KNX-AM also in the threes. The all-
news outlet is down to a 3.0 from a
3.5, slightly ahead of Group W's
KFWB, which slipped from a 3.0 to a
2.9. Top 40 KKHR is up slightly
from a 2.6 toa 2.9, tying the CBS FM
with nostalgia-formatted KMPC,
which dropped to a 2.9 from a 3.2.

Leading the AC pack at a 2.7 is
KOST, down from a 3.5, followed by
contemporary KIQQ, which slipped
from a 2.7 to a 2.6, tying the George
Wilson outlet with RKO’s AC outlet,
KRTH, down from a 2.8. Coming in
at a 2.4, up slightly from a 2.3, is
Gannett’s “Music Of Your Life”
KPRZ, while Stevie Wonder’s KJLH
is up a tenth of a point to a 2.3.

In first place in the country battle,
down to a 2.2 from a 2.4, is Cap Cit-
ies” KZLA-FM (the AM is flat at a
.3), followed by “The Rock,”
KROQ, down to a 2.1 from a 3.0. A
three-way tie at 2.0 includes Greater
Media’s KHTZ (the AC outlet had
been at 1.7), Metromedia’s KLAC
(the country station was at 1.6) and
all-oldies KRLA, off from a 2.1.

Stations registering a point or bet-
ter include Spanish-formatted KALI,
KTNQ and KWKW, all at 1.8, tying
the three outlets with Emmis’ Magic
(KMGG), down to a 1.8 from a 2.3.

Spanish KLVE pulled a 1.7, with
urban KDAY at a 1.6, KNOB at a
1.5, KFIdowntoa 1.4 froma 2.0, ur-
ban KACE also down froma 2.0toa
1.3 (tying the Willie Davis station
with jazz-formatted KKGO) and ur-
ban KUTE. San Diego’s XTRA
trails with a 1.0, up from a .8.

Chicago

Tradition continues in Chicago, as
WGN remains on top. The MOR sta-
tion rose slightly from an 8.6 to a 8.8.
Urban follows, with WGCI-FM up
to a 6.1 from its 5.8 (the AM is up to
a 1.2 from a .9), putting the Gannett
station ahead of easy listening FM

Kabrich Leaves WAVA
For Carolina Consultancy

WASHINGTON — “It was more
for personal reasons than anything
else,” says Randy Kabrich about his
resignation as PD of Doubleday’s
WAVA here. Even so, his new career
plans are enviable from a professional
standpoint.

“I’ll be returning to the Carolinas
to consult WDCG (Raleigh/Dur-
ham) and WROQ (Charlotte),” Ka-
brich says. “Initially I want to con-
centrate on those two properties
exclusively.”

Kabrich’s association with WDCG
is not a new one. As program direc-
tor there, he saw the station to its
greatest success, and he has contin-
ued to build on those numbers as a
consultant since his move to Wash-
ington last year. “WDCG continues
to look extremely healthy,” he says.
“And as for WROQ, despite all the
rumors to the contrary, the station
will stay in its current course as we
try to braoden the cume audience.

“I'm leaving WA VA in a solid po-
sition. In the last monthly Birch we
beat (the competition) in terms of
cume, which has not been done for
several years. We're looking at what
should be a five in the Arbitron,
which will be the best book the sta-
tion has had in its history.

“The station is on a roll, but when
I looked at my life I realized that for
me there’s a lot more than having a
p-1 radio station and going to con-
ventions to have vice presidents of
record companies come up and slap
you on the back. I'd rather be happy
at what I'm doing than go for ego
gratification.”

“It’s a great opportunity for Ran-
dy,” says WAVA VP/GM Alan
Goodman. “He’s done a superb job,
and I don’t like losing him. We're in
the position we're in largely because
of Randy’s talents. Our assistant PD
Tom Kent is acting PD until a final
decision is made, and Tom is a lead-
ing candidate for the job.”

100 (WLOO), which dipped to a 5.6
from a 5.8. Urban-formatted WMBX
is in fourth place, flat at a 4.8, with
CBS-FM’s B-96 (WBBM-FM)
rounding out the top five, down from
a 5.0 to a 4.6, tying it with NBC’s
WKQX, up to a 4.6 from a 4.3,
All-news WBBM-AM follows
with a 4.5, off from a 4.9, ahead of
WCLR and WMAQ. The AC and
country outlets are tied at 4.1, with
WCLR up from a 3.4 and WMAQ
up from a 2.9. Up to a 3.5 from a 2.9
is WLS-FM, which now leads WLS-
AM (which fell from a 3.7 to a 3.2).
The Loop, WLUP, up from a 3.0
to a 3.4, leads its AOR competition
by a tenth of a point, with Double-
day’'s WMET down a tenth from a
3.4. Viacom’s WLAK, “Nothing But
Love Songs,” is nothing but down,
from a 3.9 to a 3.2. Nostalgia-format-
(Continued on opposite page)
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HIT PARADERS—Staffers at WOOD Grand Rapids prepare to march in one

of many station-sponsored community parades. Kneeling from left are na-

tional sales manager Ray Heidenga, program director Skip Essick and air

personalities Gary Allen and Chuck Bailey. Standing are the station’s mas-

cot Willy Woodpecker, sales rep John Carpenter, research assistant Mike
Lareau and two anonymous marchers.

Vox Jox

WAKY Sale Story Gets Wackier

By ROLLYE BORNSTEIN

The wacky saga of the WAKY sale
continues in Lousiville. If you’ve
been following our story, both
WAKY and WVEZ were to be sold
by Multimedia to Ken Johnson’s
Capitol Broadcasting. As you know,
Capitol already owns WRKA there.
But even with its great success,
WRKA, a Class A at 103.1, could
use a signal transplant. And so it is
that Johnson was planning to spin off
WRKA'’s dial position at 103.1,
along with WAKY at 790, keeping
WVEZ’s nice Class B slot at 106.9
along with the WRKA calls. (If
you're still confused, wait a few
months and we’ll have the CHff
Notes on the market.)

Everything looked pretty good for
the deal, since Johnson had found a
buyer in the form of Marion, Ala.’s
Ernest Palmer. In fact, things looked
so good, the current SRDS lists
Palmer as the VP/GM of WAKY
and WVEZ. Well, surprise of sur-
prises, Palmer apparently didn’t have
the capital for Capitol and the deal is
off. Johnson would still like to up-
grade, but Multimedia plans to sell
the outlets as a combo. Had Palmer
gotten ahold of the facilities, WAKY
was slated to remain oldies while
WVEZ at 103.1 went urban.

* KX *

While we’re on the subject of sales,
it’s official: Taft has purchased
Plough’s WSUN-AM St. Petersburg
for $7.6 million cash, signed, sealed
and delivered . . . King has sold Spo-
kane’s KLHT/KREM to Ivan
Braiker and Bill Highsmith for $1.2
million . . . Bob Bingham has hit the
airwaves in Seattle with his newest
property, Bremerton’s KHIT-FM.
Just like the call letters imply, the
station sports contemporary hits,
with a lineup of Steve Randall in
mornings, Jerry Kaye middays,
Morry Shanahan afternoons, Steve
Raybow evenings and Jennifer Mi-
chaels on overnights. Seattle news
ace Chet Rogers serves as news direc-
tor, while KIRO's Bill Jensen is GM
and Bob Wickstrom is operations
manager. The station used to be
KWWA at 106, and if you're won-
dering about its AM counterpart
KBRO, it will continue at 1490 doing
what it's been doing with some more
news and community involvement.

* KX *

Those of you who grew up listen-
ing to James Francis Patrick O’Neill

wWwWWw.americanradiohistorv.com

every morning in Cincinnati no long-
er have to be deprived of the experi-
ence. The WLW morning legend,
who’s been doing afternoons at
WLYK there for the past two years,
once again wakes up the Tri-County
area. He replaces Bob Jones, who ex-
its the AC outlet.

Those of you worried about St.
Louis’ KHTR not having an official
music director can rest easy. Midday
man John Frost adds the title to his
list of duties at the CBS FM ...
Upped to GSM of WRIF Detroit is
Henry Grambergu ... Linda Forem
now does the GSM honors at Den-
ver's KLAK/KPPL, where Tim
Kenney becomes news director. He
was GM for L.A.’s Metro Traffic
Control.

Upped to assistant PD at KWJJ/
KJIB Portland is Mark Andrews.
Filling his former MD slot is Don
Perry, while Bobby Sherman re-
mains program director of both out-
lets . .. Jessie’s back on WHN. She
left the New York country outlet in
1981 to join WNBC; she's doing
weekends this go-’round . . . In addi-
tion to giving away a home, Mem-
phis’ WRVR has hired Annie Austin
to do afternoons on 104 FM. She had
been on Kansas City’'s WHB and
WDAF.

WHOO Orlando PD and morning
man Bucks Braun has been looking
for a suitable morning partner since
Kyle Kirtley exited six weeks ago.
Now he’s got one in the form of Car-

ren Sheldon. Prior to moving to Cali-
fornia last year, Carren was heard
across town on Orlando’s WDIZ . ..
Joining the KKHR Los Angeles
overnight show is former KFRC jock
Willy Sancho ... Upped to supervi-
sor/music programming and re-
search at WNBC New York is Ba-
bette Stirland.

* K K

Remember KXOK St. Louis’ Bill
Hopkins from the early '70s? Well,
these days he’s in Atlantic City on
WMID. He’s been doing his Sunday
morning jazz show for a while, but
now he’s also hosting afternoon drive
as George Kurtz moves to 'MID’s
FM, Lucky 99 (WLQE), doing mid-
days .

Probably staying where he is but
getting a lot more money for it is
WKQX Chicago morning man Rob-
ert Murphy. Word is that Murf is ne-
gotiating with NBC to double his
current $125,000 salary . .. What do
you do on those hot summer days in
South Florida? Well, if you’re Kiss
(WKQS Ft. Lauderdale) morning
man “Collins In The Morning,” you
record a record called “Commie Stay
Away.” Lyrics include: “You think
you done good in Afghanistan? Just
try and land on Miami Beach.” It
might not rhyme, but it sounds like a
heck of a plan to us. If you’re a coun-
ty outlet and haven’t gotten a copy as
yet, give Kiss a call at (305) 431-
6200.

(Continued on page 21)

Bonneville To Acquire Schulke

By MOIRA McCORMICK

CHICAGO—Bonneville Broad-
casting Systems has signed an agree-
ment in principle to purchase
Schulke Radio Productions Limited
(SRP) of South Plainfield, N.J., from
Cox Communications for an “‘undis-
closed price,” rumored to be $1.7
million.

The contract is expected to be
signed by the first week in August,
according to SRP president Larry
Adams. He adds that Bonneville’s ex-
isting 146 stations will be augmented
by Schulke’s 50 when the sale goes
through.

Cox Communications had pur-
chased the pioneer easy listening syn-
dicator from founder Jim Schulke in
1979. At that time, SRP was com-
manding some 60% of total easy lis-

tening revenues, according to Ad-
ams. Schulke had made earlier
history in the fall of 1970 when its
WOOD Grand Rapids became the
first FM station in the country to
hold down the No. 1 slot in 12 plus
ratings—an accomplishment repeat-
ed by WEAT West Palm Beach a
year later.

By 1983, Schulke’s overall share of
the easy listening market had
dropped to around 25% compared to
Bonneville Syndications’ 63%. “We
had gone from 68 to 33 clients in a
year and a half,” says Adams.

According to Adams, the easy lis-
tening market could not support two
major syndicators any longer, and, in
his words, “Cox blinked first.” Cox
officials could not be reached for
comment.

gy
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Vows Top 40 ‘Storny’

SAN FRANCISCO — “We're go-
ing to take the market by storm,”
says Nick Bazoo, the newly appoint-
ed PD of Century’s KMEL here.
“We’re going to correct a lot of the
misconceptions about the San Fran-
cisco market. We'll be a mass appeal
station, with the emphasis on mass.
Many people come to San Francisco
and see it as a sophisticated highbrow
town, but that’s a small portion of the
population.”

History proves Bazoo’s conten-
tion. Perhaps the Bay Area’s biggest
top 40 success, KYA in the early
*60s, won by playing a heavy dose of
black product. Later, KFRC also
earned its highest shares with a large-
ly urban playlist.

“We're looking at an August de-
but” for the contemporary hit ap-
proach, Bazoo says. The longtime
AOR outlet, which was purchased by
Century as KFRC-FM from RKO in
the mid-"70s, will then be in direct
competition with KYUU, KFRC
and KITS, the latter suffering from
distinct signal problems.

“Century felt that because of the
AOR competition in the market, all
the AOR numbers were watered
down,” Bazoo says. “No one in the
format was emerging as highly suc-
cessful, yet there appeared to be a
void for a mass appeal contemporary
hit station. They started to look for
PDs four weeks ago, and we put the
deal together last weekend.” Bazoo
was also talking with ABC about the
KIXK Dallas/Denton programming
post. )

“Initially I'm going to interview
everyone on staff, and I'm hoping to
keep some of the people who feel they
can really be committed to the new
format,” he says. “And we’ll be
bringing some new people in. I'm not
necessarily looking for big names.”

Bazoo’s philosophies can be heard
on B-97 (New Orleans’ WEZB),
which he has been programming for
the past two years. While no replace-
ment has been announced yet, EZ’s
Dan Vallie and VP/GM Bob Reich
expect to make one in the next few
weeks.

' Most Added Records

The week’s five most added singles at
Billboard’s reporting stations in each of four formats

1t of Billboard’s

1t of Billboard’s

stations stations
adding record now reporting
Title, Artist, Label this week record
 HOT 100 >
e i (184 Stations) P e ]
1 “If This Is It,” Huey Lewis & the
News, Chrysalis 96 97
2 “She-Bop,” Cyndi Lauper, Portrait 83 83
3 “Dynomite,” Jermaine Jackson, Arista 73 74
4 “Lights Out,” Peter Wolf, EMI
America 58 126
5 “When You Close Your Eyes,” Night
Ranger, MCA 43 71
BLACK
: et {94 Stations)
1 “Just The Way You Like It,” S.0.S.
Band, Tabu 30 3s
2 “Dirty Dancer,” Bar-Kays, Mercury 22 39
3 “My Heart’s Divided,” Shannon,
Mirage 21 4
4 “All Of You,” Julio Iglesias & Diana
Ross, Columbia 16 32
5 “Be A Winner,” Yarbrough &
Peoples, Total Experience 16 4
= Y g
s ; (125 Stations) e,
1 “Everyday,” Oak Ridge Boys, MCA 63 82
2 “To Me,” Barbara Mandrell & Lee
Greenwood, MCA 62 79
3 “I Could Use Another You,” Eddy
Raven, RCA 50 54
4 “Uncle Pen,” Ricky Skaggs, Epic 45 52
5 “Let’s Chase Each Other Around The
Room,” Merle Haggard, Epic 43 100
ADULT CONTEMPORARY £
e e (B4 Stations ) g
1 “Straight From The Heart (Into Your
Life),” Coyote Sisters, Morocco 12 16
2 “Ghostbusters,” Ray Parker Jr.,
Arista 10 22
3 “All Of You,” Julio Iglesias & Diana
Ross, Columbia 8 4
4 “Leave A Tender Moment Alone,”
Billy Joel, Columbia 7 42
5 “Something Said Love,” Rita
Coolidge, A&M 6 25

LOUISVILLE VETERAN TULSA-BOUND

Crusham Exits WHAS For KRMG

LOUISVILLE — Longtime local
broadcaster Mike Crusham has re-
signed his VP/station manager post
at WHAS/WAMZ here to accept the
VP/GM position at Swanson’s
KRMG Tulsa.

“The station in many ways paral-
lels WHAS,” says Cursham about
KRMG's full service AC approach.
“That’s not to say I'll be doing
WHAS in Tulsa, but there are several
similarities.

“KRMG is not in a bad position in
the market at all. They've got a
morning man (John Ehrling) who is
solidly entrenched. They've got a
great deal of credibility. They’ve got
the same full service features, news,
sports, traffic information, that I've
been comfortable with here.

“As for what I plan to do,”
Crusham continues, ‘I subscribe to
the PIMP theory. P is personality, 1
is information, M is music and P is
promotion. Winning in any one cate-
gory can put you in third place. If
you win in any two, you may be No.
1 occasionally. If you’re a winner in
three categories, you'll be a consis-
tent No. 1. And if you can win in all
four, you’ll dominate the market.

“So that’s my plan. KRMG is al-
ready good, and I'll use that ap-
proach to make it better. And in talk-
ing with (Swanson head) Dan
DiLoretto, I think I'll have the mon-
ey and backing to do it. .

“Dan was a factor in my decision
to leave Louisville,” Crusham says.
“That and Swanson’s plans to ac-
quire future properties made the deal
very attractive. I'll remain in Louis-
ville for the next month, and frankly
there are some things I'll hate to

leave. (WAMZ PD) Coyote Calhoun
and (WHAS PD) Denny Nugent
both have consistently delivered good
books. Currently, WHAS is No. 1 12
plus, which is a tough feat to accom-
plish with an AM station these days,
and WAMZ isn’t far behind with its
country format.

*“But I'm looking forward to Tulsa.
I haven’t spent much time in the
market, haven’t even met many of
the people at the station, but on pa-
per the situation looks very promis-
ing. Tulsa seems to be financially a
bit healthier than Louisville as well.”

He rejoined WHAS as national

sales manager for WHAS-TV in Sep-
tember, 1981. Seven weeks later,
Crusham was elevated to his current
post.

Crusham, a native of the Cincin-
nati metropolitan area, joined
WHAS as an account executive in
1975 and became sales manager of
the FM in 1976. Back then it was
WNNS, running NBC’s N.L.S. news
and information service. Continuing
in that position through the switch to
country as WAMZ in 1977, Crusham
departed in late 1980 to become gen-
eral sales manager across town at
Great Trails’ WCII/WKIJJ.

Syndication Planned For
LMR’s ‘Elegant Sound’

NEW YORK — “I really call it
programming for intelligent listen-
ers,” says Bob Richer, president of
Leisure Market Radio, about the
upscale demographics reached by
LMR’s format, “The Elegant
Sound.” Targeting the more affluent
crowd in resort areas, LMR has had
great success with the eclectic format
on its company-owned stations in St.
Croix and Newport, R.1., as well as
several client outlets.

LMR has now announced that it
will be syndicating the sound, which
is comprised of a 65% jazz mix, on a
wide scale. “In addition to the easy
listening approach to the music,
which includes Dave McKenna,
Woody Herman, Morgana King,
Burt Bacharach, George Shearing,
Spyro Gyra, Tony Bennett and Bar-
bra Streisand, to name a few,” says

Richer, “the format includes a great
deal of features of interest to the tar-
get audience, such as financial or
world news.

“What'’s happened in the markets
where it’s aired is that businesses like
the format, play it in their stores and
subsequently become advertisers. It’s
attractive to them not only in num-
bers, but in sound as well, and that
makes for a positive emotional sell.”

Programmed by 14-year Schulke
vet Phil Stout, the format is slated to
debut during the NRBA/NAB Ra-
dio Programming Convention, Sept.
16-19, and will be distributed to sub-
scribers on one-hour reels. “We've
had a lot of inquiries since the
Schulke sale was announced (sepa-
rate story, page 16),” says Richer.
“We didn’t plan it that way, but it’s
worked out well.”

Seattle’s KVI Readies Switch To Oldies Format

SEATTLE — The trend toward
utilizing AM demographics to sup-
port FM numbers when pitching a
combo sale has just netted Seattle its
lone oldies outlet, as MOR station
KVI has announced plans to switch
to “Solid Gold Rock & Roll” on July
23.

Targeting the 25-40 age group,
GM Shannon Sweatte says: “If we
can add two points on top of the
numbers KPLZ generates, we’ll be in
a very enviable position.” KPLZ, as a
contemporary hits outlet, has had
great success in the 12-24 range, and
respectable 18-34 numbers as well.
Bolstering the top end with KVI's
approach is Sweatte’s goal.

“I hate to think of the station as a
support mechanism, but to a great
degee it is,” Sweatte notes. “That’s
not to say we won’t be promoting or

Top 40 Hot In
Spring Arbitrons

® Continued from opposite page

ted WIJD is up to a 2.9 from a 2.4,
while WFYR, WIND and WUSN
are tied at 2.7. AC-formatted WFYR
had been a 3.0 and all-news WIND a
3.3; country WUSN was flat.

AOR WXRT is down to a 2.4
from a 3.2, while nostalgia-formatted
WAIT is up toa 2.0 from a 1.7, tying
the Century outlet with Spanish-lan-
guage WOJO, which slipped from a
2.5.

Registering a point or better are
country-formatted WJEZ down from
1.8 to 1.7; classical WFMT, up from
1.5 to 1.6; black WIPC, up from 1.3
to 1.4; and religious WCFL and
black WVON, both at 1.0. Cox’s top
40 entry into the market, G-106
(WAGQO), was flat at a .6.

www.americanradiohistorv.com

spending a great deal of time, atten-
tion and money on the product, be-
cause we will.”

A new airstaff already hired in-
cludes KUBE personality Tom
Huetler in mornings, KPLZ’s Mike
Webb middays, Jay Green from
KVI's production department in af-
ternoons and a yet-to-be-named night
man. The station will continue to car-
ry Mariners baseball broadcasts as
well as maintaining its current play-
by-play lineup.

*“The music will primarily be from
the ’60s, but it will definitely be a
1980s radio station: exciting, vi-
brant,” says Sweatte, who retains the
services of veteran programmer Scott
Burton. “On the 21st, we’ll debut the
format with 48 hours of solid music.
Then on the 23rd the personalities
will be in place.” Initially, Sweatte is
relying on the Mariners’ cume to
bring people to the new format. How-
ever, a promotion campaign is slated
to debut mid-September.

3 : i

HOME SWEET HOME—WPLJ New
York air personalities prepare for
their “Home Of Your Own” promo-
tion, in which a listener will win a
co-op garden home in Edison, N.J.
Shown from left are WPLJ's J.J.
Kennedy and Peter Bush and Don-
ald Carter of Margate Associates,

the tirm providing the prize.

Exiting the station are several mar-
ket veterans, including two with over
20 years in the area, morning man
Bob Hardwick and Jack Morton.

Burton, who sees no direct compe-
tition, describes the music as *‘Su-
premes, Eric Burdon & the Animals,
Tommy Roe, Herman's Hermits, Jef-
ferson Starship, Tommy James & the
Shondells. Some of it you’ll hear on
the AC stations in town occassional-
ly, but a great deal of it they’re afraid
to touch. We won’t be. But even with
a playlist like that, we’ll still sound
like a contemporary full-service sta-
tion in tune with today.”

ACTIONNART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, calt Jeff Serette
at (800) 223-7524.

NEW RELEASE!
HOT OFF THE PRESS
TO BILLBOARD'S
SINGLE REVIEW AND
NATION’S AIRWAYS
AND CHARTS

“| BELIEVE”

PAYLODE LABEL
DUANE HERRING—WRITER
TOM ROLLER—PRODUCER

JOHN BUTTERWORTH—ARTIST

SABTECA MUSIC CORP (ascap)
P.O. BOX 10286
OAKLAND, CA 94610
NATIONAL PROMOTION-PAYLODE
(913) 631-6060
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Playlist Prime Movers *

mined by station personnel.

ooKEY ADD-ONS—the two key records added at the stations listed as deter-

OADD-ONS—AIl records added at the stations listed as determined by station

Northeast Region

memam® TOP ADD ONS smamm

HUEY LEWIS AND THE NEWS-If This Is It
(Chrysalis)

CYND! LAUPER-She-Bop (Portrait)

JERMAINE JACKSON-Dynomite (Arista)

EURYTHMICS-Right By Your Side (RCA)

WFLY-Albany
4 cm-v.n.)m
o EURYTHMI i ‘y Your Side
o HUEY LEWIS AND THE NEWS-f This I It
© CYND! LAUPER-She-Bop

o JERMAINE JACKSON-Dynomite
© GIORGIO MORODER—Reach Out

WGUY-Bangor
(dim Randalt-P.D.)
© STEVE PERRY-She's Mine
© JULIO |GLESIAS AND DIANA ROSS-AI Of You
© BILLY JOEL-Leave A Tender Moment Alone
© GIORGIC MORODER—Reach Out
© CYNDI LAUPER-She-Bop
o THE EMOTIONS-You're The Best
© ELTON JOMN-Sad Songs (Say So Much)
© LAURA BRANIGAN-Seif Control
© BANANARAMACrvel Summer

WiGY-Bath
{Scott Robbins—P.D.)
© BILLY JOEL-Leave A Tender Moment Alone
© HUEY LEWIS AND THE NEWS-If This Is 1t
© CYNDI LAUPER-She-Bop
© SAMMY HAGAR-Two Sides Of Love
© QUIET RIOT-Mama, Weer All Crazee Now
© RICK JAMES-17
© QUEEN-It's A Hard Lile

WXKS~Boston

(Senay Joe White-P.0.}
oo HUEY LEWIS AND THE NEWS—If This Is it
®o CYNDI LAUPER-She-Bop
© BiLLY JOEL-Lme A Tender Moment Alone
© SLADE-My,
© JERMAINE ucl‘ol—ommne
© JOE JACKSON-Happy Endi
© GIORGIO MORODER—Reach Out
. EUIYTHIIGS—RiJM By Your Side
o ELVIS N%STELI. AND THE ATTRACTIONS-The Only
In Town

WBEN-FM-Buffalo
(Bob Wood-P.D.|

o PETER WOLF-Lights Out

© CYNDI LAUPER-She-Bop

WKBW-Buffalo
(Sendy BaackP.0.)
o EURYTHMICS—Right By Your Side

WNYS-Buffalo
(B Tod-P.D.)
© GYND) LAUPER-She-8op
o HUEY LEWIS AND THE NEWS~If This Is It
o JERMAINE JACKSON-Dynomite
o EURYTHMICS-Right By Your Side

WTSN-Dover
{Jim Sebastian—P.D.}

oo JOHN mﬂ'!-mssms

oo EURYTHMICSRight By Your Side

© CYNDI LAUPER-She-Bop

© JERMAINE JACKSON-Dynomit

© TEDDY PENDERGRASS AND WHH'IEY HOUSTON-

Hold Me
© INXS-| Send A Messa
© HUEY LEWIS AND THE NEWSf This Is it
© QUIET RIOT-Mama, Weer All Crazee Now
© SAMMY HAGAR-Two Sides Of Love

WERZ—-Exeter

(dock O'Brien-P.D.}
© HUEY LEWIS AND THE NEWS-If This Is It
© QUEENt's A Hard Life

WTIC-FM—Hartford
{Miks West-P.0.)
© JERMAINE JACKSON-Dynomite
© HUEY LEWIS AND THE NEWS—f This is It
© CYND) LAUPER-She-Bop
o EURYTHMICS-Right By Your Side

WFEA-Manchester
{Rick Ryder-P.D.}
© ROD STEWART-Infatuation
© CYNDI LADPER-She-Bop
© (NOUSTRY-What Have | Got To Loose
» RICK JAMES-17
o SCARDAL-The Warrior
© QUEENt's A Harg Life

KC-101 (WKCI)—New Haven

© JERMAINE JACKSON-Dynomite

© HUEY LEWIS AND THE NEWS-If This Is It

© BILLY JOEL-Leave A Tender Moment Alone

© JULIO IGLESIAS AND DIANA ROSS-AR Of You

WJBQ—Portland
(Brisn Phoenix-P.D.}
© EURTTHMIESFight By Your Sie
© JERMAINE JAGKSON-Dmarele
© CYNDI LAUPER-She-
© LINDSEY BUCKINGHAM-Go Insane
© SAMMY MAGAR-Two Sides Of Love
© DENIECE WILLIAMS-Next Love
© HUEY LEWIS AND THE MEWS-f This Is it
© QUIET MOT-Mama. Weer Al Crazee Now

WSPK-Poughkeepsie
{Chris Loide.0.}
s GYNDI LAUPER-She-Bop
©o BILLY JOEL-Leave A Tender Moment Alone

© INXS-i Send A Message
© GIORGIO MORODER—Reach Oul
© EURYTHMICS-Right By Your Side

WPRO-FM—Providence
{Tem Cuddy—P.0.)
o SERGIO MENDES-Aiibis
© JERMAINE JACKSON-Dynomite
© SCORPIBNS-Still Loving You
© HUEY LEWIS AND NEWS—if This s It
© JULIO IGLESIAS AND DIANA ROSS-AN Of You
© NEWCLEUS-Jam Or It

WPXY-FM—Rochester
(Tom Mitcholt—P.0.)
oo CYNDi LAUPER-She-Bop
oo HUEY LEWIS AND TH! NEWS-f This s It
© EURTTHMIGE-Rygh! By Your Side
© JERMAINE JUCT5a8-Tyronit

WGFM-Schenectady
{Mike Nett—P.D.)
oo HUEY LEWIS AND THE NEWS-If This Is It
oo JOE JACKSON-Happy Ending
© CHRIS DE BURGH-High On Emotion
© NIGHT RANGER-When You Close Your Eyes
© CYNDI LAUPER-She-Bop
© TINA TURNER-What's Love Got To Do With It

WRCK-Utica
{Jim RietP.D.)
© HUEY LEWIS AND THE NEWS—If This Is It
© CYNDI LAUPER-She-Bop
© JOE JACKSON-Happy Ending
© TWISTED SISTER-We're Not Gonna Take it
© EURYTHMICS—Right By Your Side
o RICK JAMES-17
© RUSS BALLARD-Two Sifhouettes

Mid-Atlantic Region
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HUEY LEW!S AND THE NEWS-If This Is it
(Chrysalis)

PETER WOLF-Lights Out (EMI-America)

JOHN WAITE-Missing You (EMI-America)

JERMAINE JACKSON-Dynomite (Arista)

WFBG-Altoona
{Tony Booth-P.D,}
© JERMAINE JACKSON-Dynomite
© HUEY LEWIS AND THE NEWS-If This Is it
© BANANARAMA-Cruel Summer
© GIORGIO MORODER-Reach Out
© LINDSEY BUCKINGHAM-Go Insane
© QUEEN-it's A Hard Life

WJLK-FM-Asbury Park
(Dennis 0'Mara—P.0.)
© YES-It Can Happen To You
© PETER WOLF-Lights Out
© CYND! LAUPER-She-Bop
© ROGER-In The Mi
° Tto‘golv PElDEIGIASS AND WHITHEY HOUSTON-

Hi
© THE STYLE COUNCIL-You're The Best Thing
© EURYTHMICS—Right By Your Side

B-104 (WBSB)-Baltimore
{Steve Kingstea—P.D.}

© JOHN WAITE-Missing You

o BILLY SQUIER—Rock Me Tonight

© CYNDI LAUPER-She-Bop

WMAR-FM-Baltimore
{Raiph Wimmer—P.D.)
© PETER WOLF-Lights Out
® FACE TO FACE-10-9-8
© JERMAINE JACKSON-Dynomite
© SLADE-My, Oh My
o JULID IGLESIAS AND DIANA ROSS-All Of You
© HUEY LEWIS AND THE NEWS-If This Is it

WOMP-FM-Bellaire

{Dwayne Bands-P.0.)
© WUEY LEWIS AND THE NEWS-if This Is It
© KAREN KAMON-Loverboy
© JERMAINE JACKSON—Dynomite
© EURYTHMICS-Right By Your Side
© CYNOI LAUPER-She-Bop

WVSR—Charleston
{Chris Bailey-P.0.)
© CYRDI LAUPER-She-Bop
© HUEY LEWIS AND THE NEWS-If This Is it
© JERMAINE JACKSON-Dynomite
© GENESIS-Taking It Al Too Hard
© MIGHT RANGER-When You Close Your Eyes
© CHRIS BE BURGH-High On Emotion
© LINDSEY BUCKINGHAM-Go Insane

WZYQ—Frederick
{Kemosabi Joe-P.0.)
© CYND! LAUPER-She-Bop
© HUEY LEWAS AND THE NEWS-f This Is it
© PETER WOLF-Lights Out
© TWISTED SISTER-We're Not Goana Take It
© JULIO (GLESIAS AND DIANA ROSS-AIl Of You
© EURYTHMICS-Right By Your Side
© RUSH-The Body

WKEE-FM-Huntmgton
{$teve Hayes-P.D.)

oo HUEY LEVIS AND THE NEWS! This Is it

oo CYNDI LAUPER-She-

© NIGHT RANGER-When You Close Your

© THE STYLE COUNCIL-You're The Best Thing

WBLI-Long Island
(Bt Terry—P.0.}
oo PETER WOLF-Lights Out
oo JONN 'AITE—mssm You
© RATT—Round And Round
© THE GO 60"S-Turn To You -

WPLI-New York
{Larry Becger-P.0.)

list

Based on station playlists through Tuesday (7/10/84)
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HUEY LEWIS AND THE NEWS-If This Is It (Chrysalis)

JERMAINE JACKSON-Dynomite (Arista)
CYNDI LAUPER-She-Bap (Portrait)
PETER WOLF-Lights Out (EM!-America)

oo DAN HARTMANH Can Dream About You
o LIONEL RICHIE-Stuck On You
© WANG CHUNG-Dance Hall Days

Z-100 (WHTZ)-New York

{Scott Shannen-P.D.)
oo DAN HARTMAN- Can Dream About You
oo LISNEL RICHIE-Stuck On You
© PETER WOLF-Lights Out

WKTU-New York City
{Garles DadesusP.D.)
© RICK JAMES-17
© PEABO BRYSON-I Ever You're In My Arms Again
© DEBBIE DEB—When | Hear Music
© THE ALEEMS—Release Yourself
© TYZIK-Jammin’ in Manhattan

WKHI—Ocean Clty

© JULIO IGLESIAS AND DIANA ROSS-AH Of You
© SAMMY HAGAR-Two Sides Of Love

© MGHT RANGER-When You Close Your Eyes

© CYNDI LAUPER-She-Bop

© HUEY LEWIS AND THE NEWS-If This Is It

© SNEILA E.-The Glamorous Life

© JERMAINE JACKSON-Dynomite

WCAU-FM-Philadelphia
(Scatt Waker-P.0,)

© BILLY JOEL-Leave A Tender Moment Alone

© CHRIS DE BURGH-High On Emation

© JOE JACKSON-Happy

© GENESIS-Taking It A|l Too Hard

© HUEY LEWIS AND THE NEWS-If This Is it

© BANANARAMA—Cruel Summer

WUSL—Philadelphia
{doft Wyatt-£.0.)
o BRYAN LOREN-Do You Really Love Me
© THE BROTHERS JOHNSON-You Keep Me Coming

Back
© LILLO-Your Love’s Got A Hold On Me
© THE §.0.5. BAND-just The Way You Like it
© RUN-D.M.C.-30 Days

WHTX-Pittsburgh
{Todd ChaseP.D.)
© PETER WOLF-Lights Out
© HUEY LEWIS AND THE NEWS— This Is It
© JERMAINE JACKSON-Dynomite

WPST-Trenton

(Tom Taylor-P.0.)
oo HUEY LEWIS AND THE NEWSf This Is It
oo CYNDI LAUPER-She-Bop
© EURYTHMICS—Right By Your Side
© JULIO IGLESIAS AND DIMA IOSHII Of You
© JERMAINE JACKSON-Dynomi
o mn': PENDERGRASS AND WHI‘I‘IEY HOUSTON-
e

WANS-FM-Anderson/Greenville
{BM McCown-P.0.)

© BILLY JOELLeave A Tender Moment Alone

© PETER WOLF-Lights Out

© THE GO G0'S-Tum To You

o RATT. And Round

Rou
© CYNDI LAUPER-She-Bop

, ® EURYTHMICS-Right By Your §

© TEBOY PENDERGRASS AND M“T NEY HOUSTON-

Hold Me
© HUEY LEWIS AND THE NEWS-f This Is it
© QUEENt's A Hard Life
© SAMMY HAGAR-Two Sides Of Love
® NIGHT RANGER-When You Close Your Eyes
o RICK JAMES-17

WISE-Asheville
{Jehn Stevens—P.0.)
oo JEAMAINE JACKSON-Dynomite
oo HUEY LEWIS AND THE NEWS—if This Is tt
o RICK JAMES-17
© NIGHT RANGER-When You Close Your Eyes
© CYNDI LAUPER-She-Bop
© EURYTHMICS-Right By Your Side

94-Q (WOXI-FM)-Atianta
Morrison—P.D

° PETEI WOLF-Lights om

© JERMAINE JACKSON-Dynomite
© CYNDI LAUPER-She-Bop

© BANANARAMA-Cruel Summer

-93 (WZGC)—AtIanta

. JEIIMIE JAGISOI—Dynomne

® CYNOI LAUPER-She-Bop

© NUEY LEWIS AND THE NEWS-If This Is It
© SLADE-My, Oh My

© RICK JAMES-17

© BILLY JOEL-Leave A Tender Moment Alone

WSSX~Charleston
(Brian Phifips~P.0.}
oo PEABO ﬂlVSOI—Il Ever You're in My Arms Again
oo SLADE-My, Oh M
© JERMAINE JAGKWH—Dywm
© HUEY LEWIS AND THE NEWS-If This Is It
© CYNDI LAUPER-She-Bop
© SAMMY HAGAR-Two Sides Of Love

WBCY—Charlotte

{Boh Kaghan—P.0.)
© HUEY LEWIS AND THE NEWS-If This s It
© NIGHT RANGER-When You Close Your Eyes
© SCANDAL-The Warrior
o EURYTHMICS—Right By Your Slde

CK-101 (WCKS)—Cocoa Beach
(Bobby Knight-P.D.}

oo HUEY LEWIS AND THE NEWS-If This Is 1t

[ govourtt)nsms-smim From The Heart (into
our Life

0-107 (WRQX)-Washington
Alan Burns-P.0.}

o JOHN WAITE-Missing You
© SHEILA E.-The Giamorous Lite
o JOCELYN BROWN-Somebody Eise’s Guy

WASH-Washington D.C.
{8ill Tanner—P.0,}
oo PEABO BRYSON-if Ever You're In My Arms Again
oo SHEILA E.-The Glamorous Life
© HUEY LEWIS AND THE llEVIs-It This Is It
© RICK JAMES-17

WAVA-Washington D.C.
{Randy Kabrich-P.0.)

o STEVE PERRY-She's Mine

© EDDY GRANT-Romancing The Stone

WILK-Wilkes Barre
{Frank Warrea—P.D.}

© CYNDI LAUPER-She-Bop

© JOE JACKSON-Happy Ending

© EURYTHMICS—Right By Your Side

WKRZ-FM-Wilkes-Barre
(Jim Rising—P.0.)

© EURYTHMIGS—Right By Your Side

© LINDSEY BUCKINGHAM—Go Insane

© JERMAINE JACKSON--Dynomite

© JOE JACKSON-Happy Ending

© JOHN WAITE-Missing You

© BILLY JOEL-Leave A Tender Moment Alone

© SCORPIONS-Still Loving You

© BANANARAMA-Cruel Summer

© TINA TURNER-What's Love Got To Do With It

0-106 (WQXA)-York
{Mark Mckenzie-P.0.)
o PETER WOLF-Lights Out
o SLADE-My, Oh My
© STEVE PEARY-She's Mine
© JULIO IGLESIAS AND DIANA ROSS-AIl Of You
© MICHAEL JACKSON-—Farewell My Summer Love
© RATT-Round And Round

WYCR-York
{Mark Richards—P.0.)
© SHEILA E.-The Glamorous Life
© SULIO IGLESIAS AND DIANA ROSS-A! Of You
© SAMMY HAGAR-Two Sides Of Love
© NIGHT RANGER-When You Close Yow Eyes
© BANANARAMA—Cruel Summer

Southeast Region
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HUEY LEWtS AND THE NEWS-If This Is It
(Chrysalis)

CYND! LAUPER-She-Bop (Portrait)

JERMAINE JACKSON-Dynomite (Arista)

RICK JAMES-17 (Gordy)

WNOK-FM—Columbia
{Peter Woife—P,D.)
© SAMMY HAGAR-Two Sides Of Love
© HUEY LEWIS AND THE NEWS—S This s It
© RICK JAMES-17

1-100 (WNF1)- Daytona Beach

oo JONN WAITE-Missing You
© CYNDI LAUPER-She-Bop
© PETER WOLF-Lights Out

G- 105 (WDCG) Durham/RaIelgh
Freeman-P.D.)
o ll'ﬂ-ﬁom\d And Round

© JOHUN WAITE-Missing You

® BILLY JOEL-Leave A Tender Moment Alone

© NIGHT RANGER-When You Close Your Eyes

WFLB-Fayetteville
{Larry Canen-P.| 0
oo EURYTHMICS-Right By Your Side
oo THE STYLE COU NL—VW te The Best Thing
© QUEENHT's A Hard Life
© SPARKS-With Alf My Might

WFOX~Gainesville
{Alan DuPriest—P.D.)
© HUEY LEWIS AND THE NEWS-if This Is it
© JERMAME JACKSON-Dynomite
° E;:o‘l’! SISTERS-Straight From The Heart (Into Your

)
© EURYTHMICS—Right By Your Side
© QUEEN-It's A Hard Life
© DEWIECE WILLIAMSNext Love

WRQK—Greensboro
{Pam Conrad-P.D.}
o TONY OMEV;'T.:: First Day Of Summer

© RATT. Round
© BILLY SQUIER-Rock Me Tonight
© JULIO IGLESIAS AND DIANA ROSS-AI Of You

WOKi—Knoxville
Gary Adkins—P.0.)
© CYNDI LAUPER-She-Bop
© JERMAINE JACKSON-Dynomite
© RICK JAMES-17
© HUEY LEWIS AND THE NEWS-If This Is It
© ELVIS COSTELLO AND THE ATTRACTIONS-The Onty
Flame in Town
© RUSS BALLARD-Two Sehoueties
© EURYTHMHCSRight By Your Side

Y-100 (WHYI)-Miami/Ft.

Lauderdale
(Robert W, Waker-P.0.)
o DAN HARTMAN- Can Dream About You
o GYNDI LAUPER-She-Bop
o MICK JAMES-17
o JEAMAINE JAOKSON-Dynomite

WKZQ-FM-Myrtle Beach
D,

)
oo HIIEY LEWIS AND THE NEWS—If This Is It
oo EURYTHMICS-Right By Your Side
© CYND) LAUPER-She-Bop

www.americanradiohistorv.com

© DENIECE WILLIAMS—Next Love
© SPLIT ENZ-Message To My Girl

WBJW-0Orlando
(Gary Mitched-P.D,}

© SLADE-My, Oh My

o GLENN FlEV-Sexy Girl

© PETER WOLF-Lights Out

WRVQ-Richmond
(Boh Lawis—P.D,)
© STEVE PERRY-She's Mine
© HUEY LEWIS AND THE NEWS—if This is It
© PETER WOLF-Lights Out
© SCANDAL-The Wartior
© RICK JAMES-17

WXLK-Roanoke
{Russ Broewn-P.0..)
© RATT-Round And Round

WAEV-Savannah

{d.D. North—P.0.)
© BILLY JOEL-Leave A Tender Moment Alone
© NIGHT RANGER-When You Clase Your Eyes
© GEMESIS-Taking it All Too Hard
© HUEY LEWIS AND THE NEWS—If This s It
© JERMAINE JACKSON-Dynamite
© EURYTHMICSRight By Your Side

WZAT-Savannah

{Ray Williams—p.0.}
© CYNDi LAUPER-She-Bop
© HUEY LEWIS AND THE NEWS-f This s It
® BILLY SQUIER-Rock Me Tonight
© JOHN WAITE-Missing You
© RICK JAMES-{7
© BANANARAMA-Crue! Summer

WSEZ-Winston-Salem
{Bok Maheney-P.0.)
oo DAN HARTMAN-I Can Dream About You

North Central Region
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HUEY LEWIS AND THE NEWS-If This Is It
(Chrysalis)

JERMAINE JACKSON-Dynomite (Arista)

CYNDi LAUPER-She-Bop (Portrait)

SHEILA E.-The Glamerous Life (Warner Bros.)

Breakouts

WDRQ-Detroit

(Tomy Gray-P.D.)
© GRANDMASTER MELLE MEL AND THE FURIOUS
FIVE-Beat Street
© THE $.0.5. BAND-Just The Way You Like It

WHYT-Detroit
[Gary Borkewitz—P.D.}
oo CYND! LAUPER-She-Bop
oo MCK JAMES-17
© JERMAINE JACKSON-Dynomite
o HUEY LEWIS AND THE NEWS-If This is It
© QUIET RIOT—Mama, Weer AKX Crazee Now
© SGANDAL-The Warrior

WNAP—Indunapohs

WZPL-Indianapolis
0.

(Gary Mettman—P.0.}
© JERMAINE JACKSON-Dynomite
© HUEY LEWIS AND THE NEWSf This Is It
© SCANDAL-The Warrior
© SHEILA E.-The Glamorous Lite
® CYND) LAUPER-She-8op

WVIC FM-Lansmg

0.)
o IIGHT IMEHM You Closa Your Eyes
© GENESIS-Takiag it Al Too Hard
© ROBIN Q188—Boys Do Falt in Love
© SLADE-My, Oh My

WZEE-Madison
{Johmathan Littte-P.0.)
© HUEY LEWIS AND THE NEWS-if This Is It
© JOHN WAITE-Missing You
© SAMMY HAGAR-Two Sides Of Love
© EURYTHMICS-Right By Your Side

WZUU-FM-Milwaukee
{Steve Schram-P.0.)
© HUEY LEWIS AND THE NEWS-If This Is 1

KZ-93 (WKZW)—Peoria

{Keith Edwards—P.0.)
« TOA TURNER ot Lo Gt To Do Wit I
o EDDY GRANT-Romarcing The Stone

WRKR-FM-Racine
{Pat Martin-P.D.}
oe CYND} LAUPER-She-Bop
oo TWISTED SISTER-We're Not Gonna Take It
© NIGHT RANGER-When You Close Your Eyes
© PETER WOLF-Lights Out
© FACE TO FACE-10-9-8
© LINDSEY BUCKINGHAM-Go Insane

WKDD-Akron
{Wick Anthory—P.0.}
© CYNDI LAUPER-She-Bop
© HUEY LEWIS AND THE WEWS-If This Is It
© SCANDAL-The Warrior
© SHEILA E.-The Glamorous Life
© CHRS DE BURGH-High On Emotion
© [NXS Send A Message

WBWB-Bloomington
{Beb Leonard-P.D.}
oo PETER WOLF-Lights Out
oo SAMMY HAGAR-Twa Sides Of Love
© BILLY JOEL-Leave A Tender Moment Alone

WCIL-FM—Carbondale
(Tony Waitekus-P.0.)
© GYNDI LAUPER-She-Bop
o RICK JAMES-17
© JERMAINE JACKSON-Dynomite
o TWISTED SISTER-We're Not Gonna Take It
o PETER VIOLF—_leﬂts Out
o STEVE PERRY-She's Mine

B-96 (WBBM-FM)—Chicago

{Buddy Scett-P.0.)
© TINA TURNER-What's Love Got To Do With It
© JEFFERSON STARSHIP-No Way Out
© COREY HART-Sunglasses At Night
© RATT-Round And Round

—{ights Out

© NIGHT RANGER-When You Close Your Eyes
@ JERMAINE JACKSOK-Dynomite
© HUEY LEWIS AND THE NEWS-If This Is It
© SERGIO MENDES—Alibis

WGCI-FM—Chicago
(Gram Armstreng—P.0.)
© BAR-KAYS-Dirty Dancer
© GHUCK BROWN AND THE SQUL SEARCHERS-We
Need Some Money
© ROGER-Midnight Hour
© 0'BRYAN-Breaking Together
© ALISHA MEYERS-You Get The Best From Me
© STANLEY CLARKE—Heaven Sent You
© THE §.0.5, BAND-Just The Way You Like It
© DAVE GRUSIN-Thankful And Thoughtfui

WSPT-Stevens Point
{ay Bowiey-P.0.]
oo NIGHT RANGER-When You Close Your Eyes
oo EURYTHMICS-Right By Your Side
© CYNDI LAUPER-She-Bop
© SHEILA E.-The Glamorous Life
© SCORPIONS-Still Loving You

Midwest Region
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NIGHT RANGER-When You Close Your Eyes
(MCA)

HUEY LEWIS AND THE NEWS-If This Is it
(Chrysalis)

JOHN WAITE-Missing You (EMI-America)

JERMAINE JACKSON-Dynomite (Arista)

KFYR-Bismark
(Dan Brannae-P.D.)
© SLADE-My, Oh My
© SCANDAL-The Warrior
© JERMAINE JACKSON-Dynomite
© CYNDI LAUPER-She-Bop
® HUEY LEWIS AND THE NEWS-If This |5 it
® BILLY JOEL-Leave A Tender Moment Alone

KFMZ—Columbia
{Jim Mﬂm—' 0.
oo SLADE-My, Oh My
L) EUIYTHIlGHl(ht By Your Side
© SPARKS—With A My Might
© HUEY LEWIS AND THE MEWS—If This Is It

KIiK-Davenport

{Jim 0'Hara—P.0.)
© TINA TURMER-What's tove Got To Do With it
© PETER WHLF—Lgi: Out

© FRANK SINATRA-LA s My Lady :j::“.“;:z ﬂ‘h:! :
 RAMSEY LEWIS-The Two O1 s S s“"-ﬂ"m romile
WLS-AM/FM—Chicago WEBC-Duluth
JOHR WATE besig oo JOIRh.P S|
° issing You i
o ROD STEWART-Infatuation el
S o VAN HALEN-Panama
Q-102 (WKRQ)—Cincinnati
{Jim Fox-P.0.) KQWB-Fargo
 THE THOMPSGM TWINS Decto Dot iy St PR
tort Doctor! LLY JOEL-Leave A Tender Moment
© JERMAINE JACKSON-Dyromile « RUEY LEWTS 2RO, THE NEWS.1 This o
WGCL—Cleveland KKXL—Grand Forks
oe CYAD) LAUPER,She 8op o -
¥ ¥
oo HUEY LEWIS AND THE NEWSI This Is It 5 m.'n‘f%?i;m o Gt Yo s
o SAMMY HAGAR-Two Sites Of Love © SCANDAL-The Warrior
© SHEILA E.-The Giamorous Life

© JERMAMNE JACKSON-Dynomite
© BILLY JOEL-Leave A Tender Moment Alone

92-X (WXGT)—Cqumbus
{Adam Cook-P.0.)
oo PETER WOLF—L:(MS Out

WNCI—Columbus
{Harry Vaianiise-P.0.)
oo THE JWER50RS- 5ty Of Shock
oo JOHNNY MATHIS-Samps
o JULIO IGLESIAS AND DIANA ROSS—AN Of You
© ROBIN G188-Boys Da Fafl In Love

(Continued on opposite page)
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® Continued from opposite page
© JOHN WAITE-Missing You

KRNA-lowa City
{Bart Goynshor—P.0.}
© GENESIS-Taking It All Too Hard
© FACE TO FACE-109-8
© YES-It Can Happen To You
© SLADE-My, Oh M)
o SAMMY HAGAl—Two Sides 0f Love
© R.E.M.-South Central Rain

KDWB-AM-Minneapolis
(Lorrin Palagi-P.0.)

© 00 STEWART-Infatuation

© CYNOI LAUPER-She-Bop

© SCANOAL-The Warrior

© SLADE-My, Oh My

© JOHN WAITE-Missing You

WLOL-Minneapolis
(Tac Hammer-P.0.)
© JOHN WAITE-Missing You
© OLLIE & JERRY-Breakin'...There's No Stopping Us
© FACE TO FACE-10-9-8
© THE CARS-Drive

KJ-103 (KJY0)—-Oklahoma City
{Dan Wilson-P.0.}

o JERMAINE JACKSON—Dynomite

© PETER WOLF-Lights Out

© JOE JACKSON-Happy Ending

© NIGHT RANGER-when You Close Your Eyes

© RICK JAMES-17

© HUEY LEWIS AND THE NEWS-If This Is It~

KQKQ—Omaha
{Jerry Dean-P.D.)
© SAMMY HAGAR-Two Sides Of Love
© HUEY LEWIS ANO THE NEWS—if This Is It
© NIGHT RANGER-When You Close Your Eyes

KKLS-FM-Rapid City
{Randy Sherwyn-P.0.)
© NIGHT RANGER-When You Close Your Eyes
© GENESIS-Taking It All Too Hard
© SAMMY HAGAR-Two Sides Of Love
© JULIO IGLESIAS AND DIANA ROSS-All Of You

KKRC—Sioux Falls
(Oan Kiley-P.D.)
o JOHN WAITE-Missing You
o PETER WOLF-Lights Out
© SLADE-My, Oh My
© NIGHT RANGER-When You Close Your Eyes
© SAMMY HAGAR-Two Sides Of Love

KHTR-St. Louis
(Bob Garret—P.D.)
oo JOHN WAITE-Missing You
oo SCANDAL-The Warrior
© “WEIRD AL” YANKOVIC-} Lost On Jeopardy
© EOOY GRANT-Romancing The Stone
© PETER WOLF-Lights Out

V-100 (KDVV)-Topeka
{Tony Stewart-P.0.)
o SLADE-My, Oh M;
© JERMAINE JACKSON-Dynomite
© THE GO GO'S-Turn To You
© SCORPIONS-Still Loving You
© NIGHT RANGER-When You Close Your Eyes

KAY1-Tulsa
{Phil Williams—P.D.)
© SAMMY HAGAR-Two Sides Of Love
© NIGHT RANGER-When You Close Your Eyes
© THE STYLE COUNCIL—You're The Best Thing

Southwest Region

mmmmm® TOP ADD ONS mmwmm

HUEY LEWIS AND THE NEWS-If This Is It
(Chrysatis)

CYNDI LAUPER-She-Bop (Portrait)

JERMAINE JACKSON-Dynomite (Arista)

JULIO IGLESIAS AND DIANA ROSS-AIl Of You
(Columbia)

ing

WQID-Biloxi
{Mickey Coulter—P.D.)
© HUEY LEWIS AND THE NEWS-If This Is It
© BILLY JOEL-Leave A Tender Moment Alone
o JOHN WAITE-Missing You
© THE GO GO'S-Turn To You
© CYNOI LAUPER-She-Bop
© PETER WOLF-Lights Out

WKXX-Birmingham
{Kevin McCarthy-P.D.)
© JERMAINE JACKSON-Dynomite
© SAMMY HAGAR-Two Sldes Ot Love
© CYNO!I LAUPER-She.
© HUEY LEWIS AND THE NEWS-If This Is It

KITE-Corpus Christi
(Ron Chase-P.0.}

© ROBIN GIBB—Boys Do Fall In Love

© FACE TO FACE-10-9-8

© PETER WOLF-Lights Out

© SERGIO MENDES-Alibis

KAFM-Dallas
{John Shomby-P.0.)
© SHEILA E.-The Glamorous Lile
® JULIO IGLESIAS ANO OIAIA ROSS-All Of You
o PETER WOLF-Lights Out
© NIGHT RANGER-When You Close Your Eyes
© CYNOt LAUPER-She-Bop

KAMZ-EI Paso
(Bob West-P.0.}
© HUEY LEWIS AND THE NEWS-If This Is It
© ROBIN GIBB—Boys Do Fall In Love
@ BILLY JOEL-Leave A Tender Moment Alone
© COYOTE SISTERS-Straight From The Heart (Into Your
Life)

KSET-FM-EI Paso

(Cat Simon-P.0.}
© JULIO IGLESIAS AND OIANA ROSS-All Of You
© THE STYLE COUNCIL-You're The Best Thing
o SLADE-My, Oh My

KISR-Fort Smith
{Rick Hayos-P.0.)
oo HUEY LEWIS AND THE NEWS-If This Is It
oo PETER WOLF-Lights Out
© FACE TO FACE-10-9-8
© JEAMAINE JACKSON-Dynomite
© SAMMY HAGAR-Two Sides Of Love

Q-104 (WQEN)—Gadsden
(Roger Gaither—P.0.)

oo HUEY LEWIS AND THE NEWS-If This Is It

oo NIGHT RANGER-When You Close Your Eyes

© SCOAPIONS-Still Loving You

© EURYTHMICS—Right By Your Side

© CYNO! LAUPER-She-Bop

KILE-Galveston
{Dave Parks-P.0.}
» GIORGIO MOROOER-Reach Out
. E?WTE SISTERS-Straight From The Heart (into Your
ite)
© JERMAINE JACKSON-Dynomite
© IRENE CARA-You Were Made For Me

WTYX-Jackson

{Jim ChickP.D.)
© JEFFERSON STARSHIP-No Way Out
© NIGHT RANGER-When You Close Your Eyes
© JEAMAINE JACKSON-Dynomite
© RUEY LEWIS ANO THE NEWS-If This Is It
o EURYTHMICS-Right By Your Side

KKYK-Little Rock

{Ron White-P.0.)
© DAN HARTMAN-I Can Dream About You
® 7.2 TOP-Legs

KBFM—McAllen/Brownsville
{Russ Willlams~P.0.}

o HUEY LEWIS AND THE NEWS-If This Is It

® PETER WOLF-Lights Out

o CHRIS DE BURGH-High On Emotion

© NIGHT RANGER-When You Close Your Eyes

Q-101 (WJDQ-FM)-Meridian
(Tom Kelly—P.D.}

o HUEY LEWIS AID THE NEWS-If This 1s It

© SLAOE-My, Oh M

© JERMAINE JAclson-Dymmn

© THE STYLE COUNCIL-You're The Best Thing

© SERGIO MENDES-Alibis

o ROO STEWART-Infatuation

© JULIO IGLESIAS ANO DIANA ROSS-ANl Of You

o EURYTHMICS-Right By Your Side

© QUEEN-It's A Hard Life

WABB-FM—Mobile

{Leslie Fran-P.D.}
© TINA TURNER-What's Love Got To Do With It
© CYNO!I LAUPER-She-Bop
o JERMAINE JACKSON-Dynomite
© HUEY LEWIS ANO THE NEWS-If This Is it
© PETER WOLF-Lights Out

WHHY-FM-Montgomery
{Mark $t.John-P.0.)
oo CYNDI LAUPER-She-Bop
oo HUEY LEWIS ANO THE NEWS-If This Is It
© JERMAINE JACKSOR-Dynomite
© SAMMY HAGAR-Two Sides Of Love
@ RATT-Round And Round

KX-104 (WWKX)—Nashville
{Michael $t. John-P.0.}

© CYNOi LAUPER-She-Bop

© JOKN WAITE-Missing You

© JERMAINE JACKSON-Dynomite

© JULIO 1GLESIAS AND DIANA ROSS-AI Of You

© HUEY LEWIS ANO THE NEWS-If This Is It

B-97 (WEZB)-New Orleans
(Nick Bazoo-P.0.)

© CYNO) LAUPER-She-Bop

@ BILLY JOEL-Leave A Tender Moment Alone

© HUEY LEWIS ANO THE NEWS-If This Is ft

WTIX-New Orleans
(Bruce Kramer-P.D.)
oo JOHNNY MATHIS-Simple
oo MADONNA-Borderline
© JULIO IGLESIAS ANO DIANA ROSS-AH Of You
© BILLY JOEL-Leave A Tender Moment Alone

KITY-San Antonio
(K Curry-P.0.}
oo JERMAINE JACKSON-Dynomite
oo HUEY LEWIS AND THE NEWS-If This Is It
© THE CARS-Magic
o CYND) LAUPER-She-Bop

KTFM-San Antonio
(Bill Thorman—P.0.}

© JOE JACKSON-Happy Ending

o JERMAINE JACKSON-Dynomite

© GIOAGIO MORODER-Reach Out

© BILLY SQUIER-Rock Me Tonight

© CYNOI LAUPER-She-Bop

© |RENE CARA-You Were Made For Me

© QUEEN-it's A Hard Life

© EURYTHMICS—Right By Your Side

© LINDSEY BUCKINGHAM—Go Insane

les Radio Action

Based on station playlists through Tuesday (7/10/84)

© CYNOI LAUPER-She-Bop
© HUEY LEWIS AND THE NEWS-If This Is 1t
© PETER WOLF-Lights Out

© SCANDAL-The Warrior
© BANANARAMA-Cruel Summer

KIMN-Denver
(Doug Erickson—P.D.)
oo JOKN WAITE-Missing You
oo CYNOI LAUPER-She-Bop
© JERMAINE JACK SON-Dynomite
© BANANARAMA-Cruel Summer
© SAMMY RAGAR-Two Sides Of Love

KOAQ-Denver
{Jack Regan—P.D.}
© PETER WOLF-Lights Out
© CYNO! LAUPER-She-Bop
© HUEY LEWIS ANO THE NEWS—If This Is it
© JERMAINE JACKSON-Dynomite
© BILLY SQUIER-Rock Me Tonight
© GIORGIO MORODER—Reach Out

KPKE-Denver
{Tim Fox-P.D.)
© PETER WOLF-Lights Out

KLUC-Las Vegas
(Bill Kelly-P.0.}
© JERMAINE JACKSON-Dynomite
© CYNO!I LAUPER-She-Bop
© NIGHT RANGER-When You Close Your Eyes
© SLAOE-My, Oh My
© HUEY LEWIS ANB THE NEWS-If This Is It

KIIS-FM-Los Angeles
{Gerry OeFrancesco-P.0.)
@ SCANOAL-The Warrior
© JERMAINE JACKSON-Dynomite
© CYNOI LAUPER-She-Bop
© HUEY LEWIS AND THE NEWS-I1 This Is It

KKHR-Los Angeles
{Ed Scarberough-P.0.)
© CYNOf LAUPER-She-Bop
o BANANARAMA-Cruel Summev
© SHEILA E.-The Glamorous Li
© HUEY LEWIS AND THE NEWS—I' This Is It
© PETER WOLF-Lights Out

KOPA-FM—Phoenix
(Reggie Blackwel-P.D.)

© JERMAINE JACKSON-Dynomite

© CYNOi LAUPER-She-Bop

KZZP-FM-Phoenix
(Chariie Quinn-P.0.}
© PETEA WOLF-Lights Out

© HUEY LEWIS AND THE NEWS—If This Is It

© CYNDI LAUPER-She-Bop

K96 (KFMY)—Provo
{Scott Gentry-P.D.)

© SLADE-My, Oh My

© FACE TO FACE-10-39-8

@ STEVE PERRY-She's Mine

© SCANOAL-The Warrior

© JERMAINE JACKSON-Dynomite

KROK-Shreveport
{Peter Stewart-P.0.}
oo HUEY LEWIS ANO THE NEWS-if This Is Il
oo SCANDAL-The Warrior
© SAMMY HAGAR-Two Sides Ot Love
© SCORPIONS-Stiil Loving You

Pacific Southwest Region

mmmmm® TOP ADD ONS mmemm

CYND} LAUPER-She-Bop (Portrait)

HUEY LEWIS AND THE NEWS-(f This Is It
(Chrysalis)

JERMAINE JACKSON-Dynomite (Arista)

PETER WOLF-Lights Out (EMI-America)

© JERMAINE JACKSON-Dynomite " —
FM-100 (WMC-FM)-Memphis KKXX-Bakersfield
{Robert John-P.0.) {Oave Kamper-P.0.)
© HUEY LEWIS AND THE NEWS-if This Is It oo TINA TURNER-What's Love Got To Do With It
© THE GO GO'S-Turn To You oo TWISTED SISTER-We're Not Gonna Take It

© TINA TURNER-What's Love Got To Do With It

© JERMAINE JACKSON-Dynomite

KDZA-Pueblo
{Rip Avina-P.0.)
© HUEY LEWIS AND THE NEWS-if This Is It
© SAMMY HAGAR-Two Sides Of Love
© SLAOE-My, Oh My
© PETER WDLF—nghts Out
© BANANARAMA-Cruel Summer
© CYNOI LAUPER-She-Bop

KRSP-AM-Salt Lake City
{Steve Carison-P.D.)

© SAMMY HAGAR-Two Sides Of Love

© CYNDI LAUPER-She-Bop

© NIGHT RANGER-When You Close Your Eyes

@ SCANDAL-The Warrior

KS-103 (KSDO-FM)-San Diego

{Dave Parks-P.0.)
o EURYTHMICS-Right By Your Side
© CYNO! LAUPER-She-Bop
@ SCANOAL-The Warrior
o JERMAINE chlsnl-bynomile
© SLADE-My, Oh M
© NIGHT RAIGEI—When You Close Your Eyes

XTRA-AM-San Diego
{Jim Richards—P.0.)

Pacific Northwest Region
mmmmm® TOP ADD ONS memm

HUEY LEWIS AND THE NEWS-If This Is It
(Chrysalis)

BILLY JOEL-Leave A Tender Moment Alone
(Columbia)

JERMAINE JACKSON-Dynomite (Arista)

PETER WOLF-Lights Out (EMI-America)

-KYYA-Billings

(Jack Bell-P.0.)
© CYNDi LAUPER-She-Bop
© PEABO BRYSON-!f Ever You're In My Arms Again
© RUEY LEWIS AND THE NEWS—f This Is It
© SCANDAL-The Warrior

KBBK-Boise
(Bobby King-P.0.)
© HUEY LEWIS AND THE NEWS-If This Is It
© JERMAINE JACKSON-Dynomite
© TALK TALK-It's My Lile

KCDQ-Bozeman
(Chad Parrish-P.0.)
oo CYNOI LAUPER-She-Bop
oo HUEY LEWIS ANO THE NEWS-If This Is It
© JERMAINE JACKSON-Dynomite
o INXS-1 Send A Message

KTRS—Casper
(BIH Cody-P.0.}
oo BANANARAMA-Cruel Sumi
oo TEDOY PENDERGRASS llll WHITNEY HOUSTON-

Hold Me
© JULIO IGLESIAS AND DIANA ROSS-All Of You
© PETER WOLF-Lights Out

KMGX-Fresno

(John Berry-P.0.)
®o CYNOI LAUPER-She-Bop
oo HUEY LEWIS AND TRE NEWS-If This Is it
© NIGHT RANGER-When You Close Your Eyes
© JERMAINE JACKSON-Dynomite

KWSS—Gilroy
{Oave Van Stone-P.0.)
« HUEY LEWIS AND THE NEWS-If This Is It
© BILLY SQUIER-Rock Me Tonight
© SCANDAL-The Warrior
o SAMMY RAGAR-Two Sides Of Love
© NIGHT RANGER-When You Close Your Eyes

KGHO-FM-Hoquaim
(Steve Larson-P.0.)
« SAMMY HAGAR-Two Sides Of Love
© NIGHT RANGER-When You Close Your Eyes
o JULIO IGLESIAS AN O1ANA ROSS-AIl Of You
© CYNOI LAUPER-She-Bap
o JERMAINE JACKSON-Dynomite
© EURYTHMICS—Right By Your Side
© HUEY LEWIS AND THE NEWS-If This Is It

KOZE-FM-Lewiston

{Jay McCall-P.0.}
© CYNO! LAUPER-She-Bop
© HUEY LEWIS AND THE NEWS-If This Is It
© BILLY JOEL—Leave A Tender Moment Alone
© JOKN WAITE-Missing You
© HUEY LEWIS ANO THE NEWS-If This Is It
@ SCANOAL-The Warrior

KSLY-FM—-San Luis Obispo
{Joe Cellins-P.0.)

oo HUEY LEWIS AND THE NEWS-if This fs It

oo SAMMY HAGAR-Two Sides Of Love

© JERMAINE JACKSON-Dynomite

© PETER WOLF-Lights Out

© NIGKT HAIGEI—WM You Close Your Eyes

© SLADE-My, Oh M

. GENESIS-Takmg Il All Too Hard

KIST-Santa Barbara
{Oick Wiliams~P.0.)

o PETER WOLF-Lights Out

o SAMMY HAGAR-Two Siles Of Love

Playlist Top Add Ons @

~
© NIGHT RANGER-When You Close Your Eyes
© SLADE-My, Oh My

© SCANOAL-The Warnor

© RICK JAMES-17

© BANANARAMA-Cruel Summer

© JERMAINE JACKSON-Dynomite

© RUEY LEWIS ANO THE NEWS-I This is It
© GENESIS-Taking It Alt Too Hard

13-KHYT-Tucson
{Sherman Cohen-P.0.)
oo SHEILA E.-The Glamorous Life
oo BILLY JDEL—Leave A Tender Moment Alone
© SLADE-My, Oh M
* GIORGIO uonon:n—nuc Out
© HUEY LEWIS ANO THE NEWS-If This is It
« CYNOI LAUPER-She-Bop
© BANANARAMA-Cruel Summer

KTKT-Tueson
{Bohby Rivers—P.D.)
© CYNOI LAUPER-~She-Bop
© JERMAINE JACKSON-Dynomite
© NIGHT RANGER-When You Close Your Eyes
© JERMAINE JACKSON-Dynomite
© GENESIS-Taking It All Too Hard
@ JOE JACKSON-Happy Ending
© PETER WOLF-Lights Out

KHOP-Modesto
{David Altyn Kraham—P.0.)
© HUEY LEWIS AND THE NEWS-If This Is It
© CYNO] LAUPER-She-Bop
o QUEEN-It's A Hard Life
o JERMAINE JACKSON-Dynomite
o EURYTHMICS-Right By Your Side
o GIORGIO MOROOER-Reach Qut

KMJK-Portiand

(Jon Barry-P.D.)
oo EOOY GRANT-Romancing The Stone
oo BILLY JOEL-Leave A Tender Moment Alone
© JERMAINE JACKSON-Dynomite
© HUEY LEWIS ANO THE NEWS-If This Is It
® CHRIS DE BURGH-High On Emotion

KSFM-Sacramento
{Rick GiieHe-P.0,)

o JERMAINE JACKSON-Oynomite

© CYND] LAUPER-She-Bop

© 0'BRYAN-Lovelite

KWOD-Sacramento
[Tom Chase-P.0.)
© THE GO GO'S-Turn To You
© JOKN WAITE-Missing You
o PETER WOLF-Lights Out
© HUEY LEWIS AND THE NEWS-If This Is It

KSKD-FM-Salem
{Len E, Mitchol-P.D,)
oo NIGHT RANGER-When You Close Your Eyes
oo HUEY LEWIS AND THE NEWS-if This Is It
© EURYTHMICS—Right By Your Side
© JERMAINE JACKSON-Dynomite
« CYNO) LAUPER-She-Bop
o BANANARAMA-Cruel Summer
© QUEEN-It's A Hard Life

KITS—San Francisco
{Mark Van GelderP.0,|

)
oo JULIO IGLESIAS ANO UIANA ROSS-All Of You

o0 JOHN WAITE-Missing Y

© GLENN FREY-Sexy G

® YES-It Can Happen To You

© RATT-Round And Round

© BILLY SQUIER-Rock Me Tonight

© BILLY JOEL-teave A Tender Moment Alone

KPLZ-FM-Seattle
(Jett King-P.D.)
© CYNO) LAUPER-She-Bop
© PETER WOLF-Lights Out
® INXS-| Send A Message
« EURYTHMICSRight By Your Side
© BANANARAMA—Cruel Summer
© HUEY LEWIS AND THE NEWS—if This Is it
© LINOSEY BUCKINGHAM-Go Insane

KUBE-Seattle

{Bob Case-P.0.} 3
oo HUEY LEWIS AND THE NEWS—if This Is It
oo SERGIO MENDES-Alibis
© BILLY JOEL-Leave A Tender Moment Alone
© PETER WOLF-Lights Out

Your

gift can make

a difference.

WERE FIGHTING FOR YOUR LIFE
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ARS_He WEEKS
a C AT #1
1
BRUCE SPRINGSTEEN-Born In The USA.,
Columbia

JEFFERSON STARSHIP-Nuclear Furniture
Grunt

ROD STEWART-Camouflage, Warner Bros.
CHRIS DEBURGH-Man On The Line, A&M
JOHN WAITE-No Brakes, EMI-America
SCANDAL-Warrior, Epic

RATT-Out Of The Cellar, Atlantic

BILLY SQUIER-Signs Of Life, Capitol
SOUNDTRACK-Streets Of Fire, MCA
STEVE PERRY-Street Talk, Columbia

HUEY LEWIS AND THE NEWS-Sports,
Chrysalis

RUSH-Grace Under Pressure, Mercury
SCORPIONS-Love At First Sting, Mercury
TWISTED SISTER-Stay Hungry, Atiantic
Z 1 TOP-Eliminator, Warner Bros.

BILLY IDOL-Rebel Yell, Chrysalis

QUIET RIOT-Condition Critical, Pasha
VAN HALEN-1984, Warner Bros.
WHITESNAKE-Slide It In, Geffen

COREY HART-First Offense, EMI-America
THOMPSON TWINS—Into The Gap, Arista
TONY CAREY-Some Tough City, MCA

STEVIE RAY VAUGHAN-Couldn't Stand The
Weather, Epic

CHICAGO-Chicago 17, Warner Bros.

BOX OF FROGS-Box Of Frogs, Epic

RUSS BALLARD-Russ Ballard, EMI-America
ELTON JOHN-Breaking Hearts, Geffen

LITTLE STEVEN-Voice Of America,
EMI/America

DI0-The Last In Line, Warner Bros.
PRINCE-Purple Rain, Warner Bros.

VAN STEPHENSON-Righteous Anger, MCA
NIGHT RANGER-Midnight Madness, MCA
PSYCHEDELIC FURS—-Mirror Moves, Columbia
GLENN FREY-The Allnighter, MCA
R.E.M.—Reckoning, |.R.S.

ROGER GLOVER-The Mask, 21 Records
ANDY FRASER-Fine, Fine Line, Island
RED RIDER-Breaking Curfew, Capitol
BILLY SATELLITE-Billy Satellite, Capitol
TINA TURNER-Private Dancer, Capitol

SLADE-Keep Your Hands Off My Power
Supply, CBS Associated

ELVIS COSTELLO AND THE ATTRACTIONS-
Goodbye Cruel World, Columbia

DUKE JUPITER-White Knuckle Ride, Morocco
SOUNDTRACK-Hard To Hold, RCA
THE JACKSONS-Victory, Epic

VARIOUS ARTISTS-The Official Music Of The
XXIHrd Olympiad, Columbia

THE GREG KIHN BAND-Kihntageous,
Beserkley

SOUNDTRACK-Footloose, Columbia
MOTLEY CRUE-Shout At The Devil, Elektra

Top Adds

HUEY LEWIS AND THE NEWS-Sports, Chrysalis
PETER WOLF-Lights Out, EMI-America (12 Inch)
ELTON JOHN-Breaking Hearts, Geffen

BILLY SQUIER-Signs Of Life, Capitol

SAMMY HAGAR-Two Sides Of Love, Geffen (12 Inch)
ADRENALIN-American Heart, Rocshire

DI0-The Last In Line, Warner Bros.

LINDSEY BUCKINGHAM-Go Insane, Elektra (12 Inch)
GLENN FREY-The Allnighter, MCA
WENDY 0. WILLIAMS—It's My Life, PVC (45)
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ARTIST—Title, Label

WEEKS

RSO ARSHIP 0 AT 91

BRUCE SPRINGSTEEN-Dancing In The Dark,
Columbia

CHRIS DEBURGH-High On Emotion, A&M
RATT-Round And Round, Atlantic

THE CARS-Drive, Elektra

ROD STEWART—infatuation, Atlantic
SCANDAL-The Warrior, Epic

JEFFERSON STARSHiP-Laying It On The Line,
Grunt

THE FiIXX-Deeper And Deeper, MCA

BILLY SQUIER-Rock Me Tonite, Capitol
THE CARS—Magic, Elektra

BILLY IDOL-Eyes Without A Face, Chrysalis
Z 7 TOP-Legs, Warner Bros.

JOHN WAITE-Missing You, EMI-America
BRUCE SPRINGSTEEN-Cover Me, Columbia

TWISTED SISTER-We're Not Gonna Take It,
Atlantic

CHICAGO-Stay The Night, Warner Bros.

‘COREY HART-Sunglasses At Night, EMI-
America

STEVE PERRY-She's Mine, Columbia
THOMPSON TWINS—-Doctor Doctor, Arista

QUIET RIOT-Mama, We're All Crazy Now,
Pasha

TONY CAREY-The First Day Of Summer, MCA
RUSH-The Body Electric, Mercury

ELTON JOHN-Sad Songs (Say So Much),
Geffen

WHITESNAKE-Slow And Easy, Geffen

RUSS BALLARD-Voices, EMI/America

VAN HALEN-Panama, Warner Bros.

BOX OF FROGS-Back Where | Started, Epic
PETER WOLF-Lights Out, EMI-America

BRUCE SPRINGSTEEN-No Surrender,
Columbia

RED RIDER-Young Thing, Wild Dreams (Rock
Me), Capitol

SAMMY HAGAR-Two Sides Of Love, Geffen

LITTLE STEVEN-Los Desaparicidos,
EMI/America

FASTWAY-Tell Me, Columbia

STEVIE RAY VAUGHAN-Voodoo Chile (Slight
Return), CBS

RUSH-Distant Early Warning, Mercury
PRINCE-When Doves Cry, Warner Bros.

VAN STEPHENSON-Modern Day Delilah, MCA
ROGER GLOVER-The Mask, 21 Records

THE CARS-It's Not The Night, Elektra
SCORPIONS~I'm Still Loving You, Mercury
RUSH-Red Sector "A”, Mercury

ANDY FRASER-Fine, Fine Line, Island
R.E.M.-South Central Rain, I.R.S.

PSYCHEDELIC FURS-The Ghost In You,
Columbia

BILLY SATELLITE-Satisfy Me, Capitol

NIGHT RANGER-When You Close Your Eyes,
MCA

BRUCE SPRINGSTEEN-Born in The US.A,
Columbia

RAY PARKER, JR.~-Ghostbusters, Arista

BRUCE SPRINGSTEEN-Pink Cadillac, Columbia
BRUCE SPRINGSTEEN-Bobby Jean, Columbia
RICK SPRINGFIELD-Don’t Walk Away, RCA

HUEY LEWIS AND THE NEWS-Heart Of Rock
& Roll, Chrysalis

EDDY GRANT-Romancing The Stone, Portrait

MOTLEY CRUE-Too Young To Fall In Love,
Elektra

THE JACKSONS-State Of Shock, Epic

DUKE JUPITER-Little Lady, Morocco

THE GREG KIHN BAND-Reunited, Berserkley
SLADE-Run, Runaway, CBS Assqciated

KENNY LOGGINS-I'm Free (Heaven Helps The
Man), Columbia

_ Radio

_ Pro-Motions

Station: KTXZ Austin (oldies)
Contact: Fred Cantu, program
director

Concept: Money For Michael
Execution: The news that Michael
Jackson’s entourage was requesting
discounts on hotel rooms in Dallas
struck the KTXZ staff as odd, con-
sidering the amount of money he

enough to raise a whopping $1.95.”
Among the phone calls taken on the
air were one from “Jesse Jackson's
press secretary” (more realistically, a
Univ. of Texas student), who said he
wasn’t in a position to donate cash
but could help in getting any member
of Michael’s family out of jail should
things go awry in the Lone Star state.

generates daily. In a tongue-in-cheek * % *

promotion, the station conducted a I

24-hour *“Money For Michael” Statioa VR Glerctent
. (country)

fundraiser.

According to Cantu, “We set our Cnopat; MATES L(egen

goal at $15 and were fortunate (Continued on opposite page)

Julio Iglesias,

Dicen que la Gloria
esta en el cielo. ..
Pero yd sé distinto, Amor,
Yo sé distinto!

Dulcinea

A compilation of Rock Radio Airplay as indicated by the nation’s leading Atbum oriented and Top Track stations.

www.americanradiohistorv.com

SAVE 17%

SPECIAL:

BOOK PLUS
1981, 1982 & 1983
SUPPLEMENT
only $44.00

price includes shipping

Singles AND Albums
Pop AND Soul
All in one Book!!!

Fantastic reference books—based upon
BILLBOARD Charts-Top Rock & Rou and
Rhythm & Biues Music of the last 34 years| \‘
Now In every state plus 48 foreign

IN THIS INVALUABLE 8D5-PAGE HARDBOUND REFERENCE BOOK PLUS THE 1981, 1982 & 1983 SUPPLE-
MENTS YDU WILL FIND: The TOP POPULAR SINGLES AND ALBUMS of every month of every year from
1950-1983.

PLUS the TOP POP & R & B SINGLES AND ALBUMS of the year far every year from 1950-1983 (except R & B
albums which are tor 1956-1983)

PLUS more than 1400 trivia questions and answers including such categories as Real Names at Singers.
Group Trivia. etc., etc.!!

PLUS 6 INDEXES! (You will tind every artist and every song that made Billboard’s weekly top 10 singtes and
tap 5 albums!t (Artist, recard title, record label & serial *, the year(s) each record made the Top 10 and if it
made “t are all included!l)

52 MONTHLY AND ANNUAL CHARTS PER YEAR!III!
(Costs less than $1.30/yeor)
1 r rrr . ¢t £ fr 7 r tr 4 1 7 J 2 7 | 3 1 J 1 [ ]
BLUEBERRY HILL PUBLISHING
Box 24170, St. Louis, MO 63130

Please send me:
set(s) of TOP 10's & TRIVIA

Prices inciude shipping
Overseas orders that
desire airmall please

add $17.00

1950-1983 at $44.00 (For supptement only
copy(les) of TOP 10's & TRIVIA add $2.50)
1950-1980 at $35.00 All payment In U.S.
copy(les) of 1981 SUPPLEMENT at $6.00 dolgrsioniy
copy(les) of 1982 SUPPLEMENT ot $6.00
copy(ies) of 1983 SUPPLEMENT at $6.00

Name

Address

Clty State lp

Check or money order for full amount must occompony order.
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® Continued from page 16

Well, we successfully survived the
Billboard Radio Conference, and as
far as we know, a good time was had
by all. Several memorable stories will
probably be circulating for some time
regarding the activities going on be-
tween the meetings, but our fave will
have to be Dave Martin’s suite. He
(along with our help and Carol
Ford’s) hosted an elevator. We've al-
ways thought it was the only way to
reach all the delegates as a captive
audience, but we never expected him
to show up with chairs, mints and af-
ter-dinner drinks (with a towel
draped over his arm). Explaining it to
security was the only small problem
he encountered. We denied knowing
him.

Leaving shortly thereafter, we
drove to New York, entertained by
The Geater himself, Jerry Blavat on
WFIL Philadelphia, who played
songs that would stump any trivia ex-
pert, even those living in Bristol.
Speaking of trivia, we made the mis-
take of hosting the first annual Bill-
board Trivia Contest, and we have a
strong feeling it was also the last. We
thought we made it easy. However,
out of a possible 50 points, the closest
anyone came was 20. Obviously
graded on a curve, the grand prize (a
year’s subscription to Billboard) went
to Steve Resnik of A&M Records,
with the second prize (two years’ sub-
scription to Billboard) going to
WAKY Louisville’s Bob Moody.
Billboard’s Adam White came in
third.

* K* X

To say the least, it continues to be
a slow news month. However, of the
items of note, WEZI Miami GM
Chuck Goldmark adds VP to that
title . . . King Portland business man-
ager Bob Gallucci segues up the coast
to the GM gig at classical KING-FM
Seattle ... WCAU  Philly’s  Carl
Dickens slides into the director of
news and programming post open at
co-owned WBBM-AM Chicago.

A few summer sales: Mid Ameri-

Vox Jox

ca’s WMRZ Moline, which used to
be top 40 WQUA before it went old-
ies, goes to Mississippi Valley Broad-
casting, the division of Sconnix
which owns WLLR-FM in the Quad
Cities. Mid America is hanging onto
its FM there, WLLR, licensed to
Davenport.

Former Transtar and SMN exec
Ivan Braiker is breaking into owner-
ship with Seattle’s KPRM. As presi-
dent of Highsmith Broadcasting,
he’ll be based in Seattle at the **Con-
tinuous Country™ outlet, while Bill
Highsmith remains in Paradise Val-
ley, Ariz. The duo will be acquiring
more properties in the future. Group
W is also on the acquisition trail,
having signed a letter of intent to
purchase San Antonio’s KQXT,
which fits in with Group W’s FM
easy listening posture.

* Kk K

San Francisco's K-101 has a few
new faces now that PD Jeff Sattler’s
ensconced. Following Tom Parker’s
morning madness, former evening
jock Bob Malik now does 10-3, with
Jack Kulp taking over afternoons.
He’s followed by former weekender
Melissa McConnell in evenings and
Vince Garcia on overnights.

Looking for something to do on
the weekends in the metropolitan
New York area? Drop on by one of
our favorite towns, Pound Ridge (on
the Westchester County/Fairfield
(Conn.) County line) and check out
Ramone’s Rangers, the softball team
sponsored by Phil Ramone. Ramone
has pledged $50 for every run scored,
and $100 for every home run, with
the proceeds benefiting Westchester
Putnam Special Olympics. Last week
it was Ramone against WRKS (Kiss
Lovers). This week WRKI-FM Dan-
bury (1-95) takes to the field, with
WPLJ on tap Aug. 5.

Meanwhile, WLIR Long Island
fans of morning man Ben Manilla
can catch his act on WOR-TV’s
“Rock Nine Videos™ this week daily
at 5:30 p.m.

® Continued from opposite page
Concept: Morning Madness
Execution: A listener to Paul Tapie’s
morning drive offering found herself
so engrossed in the show that, while
laughing at a bit he did while driving
to work, she found herself doing 55
miles per hour in a 35 zone. As the
officer pulled her over, he was un-
sympathetic in writing up the cita-
tion, so she called Tapie to explain
the dilemma. The call turned into a
promo for the show, and WGAR
picked up the tab for the fine.
* Kk K

Station: 96 Rock (WLKS Atlanta)
(AOR)

Contact: Mark Cooper

Concept: “Leave It To Beaver”
Execution: Not only has “Leave It
To Beaver” become somewhat of a
cult program, but most of WKLS’
demographics grew up with the
show. Consequently, the announce-
ment that WKLS would be hosting a
“Meet The Beaver” party drew a
great deal of attention.

As part of the 96 Days Of Sum-
mer”’ celebrating the station’s 10th
anniversary, Beaver (Jerry Mathers)
co-hosted Mark McCain’s morning
show, taking calls and doing bits, and
later that evening was on hand at a
listener party at Shenanigan’s.

*x K X

Station: WBCY Charlotte (AC)
Contact: John Boy

Concept: Trading places

Execution: Who hasn't made fun of

~ Pro-Motions

the local tv weatherperson? If there is
anyone, it's for certain the group
does not include the WBCY morning
team of John Boy & Billy. Conve-
niently, WBTV is located in the same
Jefferson Pilot complex, and so it was
that WBTV’s weather anchors Jim
Patterson and Bob Taylor challenged
the duo to a morning simulcast
where Jim and Bob would do the
jocking while John Boy and Billy
handled the weather chores.

What ensued was a hilarious few
hours for both tv viewers and radio
listeners. The final results brought
suggestions that John Boy and Billy
learn a bit more about geography be-
fore attempting any fulltime gigs. As
for Jim and Bob, listeners decided
nothing could ruin the reputation of
WBCY’s morning show, since John
Boy and Billy do such a good job of
that on a regular basis.

* kK

Station: WLWI
(country)
Contact: Charmaine Bice
Concept: Newsletter
Execution: Monthly, WLWI pub-
lishes an eight-page slick newsletter
sent free to all advertisers and
“friends” of the station. The pages
are filled with news of station events
and promotions, pictures and pro-
mos. Done in a highly professional
manner, the piece is a great visual tie-
in which positively promotes the sta-
tion’s image.

ROLLYE BORNSTEIN

Montgomery

Radio
Specials

Below is a weekly calendar of up-
coming network and syndicated music
specials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

July 16, Ronnie James Dio, Rockline, Glob-
al Satellite Network, 90 minutes.

July 16-22, Jim Ed Norman, Country
Closeup, Narwood Productions, one hour.

July 16-22, Bob Crosby, The Music Mak-
ers, Narwood Productions, one hour.

July 16-22, Lakeside, Budweiser Concert
Hour, Westwood One, one hour.

July 16-22, Peabo Bryson part one, Spe-
cial Edition, Westwood One, one hour.

July 16-22, Shelly West, The Ralph Emery
Show, The Musicworks, five hours.

July 16-25, Genesis, Off The Record Spe-
cial, Westwood One, one hour.

July 16-25, Romantics, In
Westwood One, 90 minutes.

July 16-25, Phil Collins profile, Star Trak,
Westwood One, one hour.

July 20-22, Conway Twitty, Solid Gold
Country, United Stations, three hours.

July 20-22, Top 30 USA hosted by M.G.
Kelly, RadioRadio, CBS, three hours.

July 20-22, Top 40 Satellite Survey hosted
by Dan Ingram, RadioRadio, CBS, three
hours.

July 20-22, Dolly Parton, The Weekly
Country Music Countdown, United Stations,
three hours.

July 20-22, Village Folk in the '80s, Don &
Deanna On Bleecker Street, Continuum
Broadcasting Group, one hour.

July 20-22, Tom Jones, Dick Clark’s Rock
Roll & Remember, United Stations, four
hours.

July 20-22, Donna Summer, Michael Sem-
bello, Rick Dees' Top 40, United Stations,
four hours.

July 20-22, Helen O'Connell, The Great
Sounds, United Stations, four hours.

July 20-22, Rod Stewart, Chris DeBurgh,
Rock Album Countdown, Westwood One, two
hours.

July 20-22, Lakeside, Ollie Brown, The
Countdown, Westwood One, two hours.

July 20-22, Stevie Nicks, Superstars Rock
Concert, Westwood One, 90 minutes.

July 20-22, Rock & Roll Weekends, Rock
Chronicles, Westwood One, one hour.

July 20-22, Olympic & Request Songs, Dr.
Demento, Westwood One, two hours.

July 20-22, Ozzy Osbourne part two, Cap-
tured Live!/P.G. Productions, RKO Radio-
shows, one hour.

July 20-26, Ted Nugent, Metalshop, MJI
Broadcasting, one hour.

July 21, Ringo’s Yellow Submarine, ABC
FM Network, one hour.

July 21, Radio Rodec with Waylon Jen-
nings, Ed Bruce, ABC Entertainment Net-
work, 90 minutes.

July 21, Toni Tennille, Music & Memories,
Strand Broadcast Services, three hours.

July 21, Grass Roots, Solid Gold Saturday
Night, RKO Radioshows, five hours.

July 22, Motley Crue, King Biscuit Flower
Hour, ABC Rock Radio Network, one hour.

July 22, Sports In Rock, Rolling Stone's
Continuous History Of Rock & Roll, ABC
Rock Radio Network, one hour.

July 23-27, Peter Wolf, Phil Collins, Inside
Track, DIR Broadcasting Network, 90
minutes.

July 23-29, Joe Williams, The Music Mak-
ers, Narwood Productions, one hour.

July 23-29, John Anderson, Country Close-
up, Narwood Productions, one hour.

July 23-29, Exile, The Ralph Emery Show,
The Musicworks, five hours.

July 23-29, Peabo Bryson part two, Spe-
cial Edition, Westwood One, one hour.

July 23-29, Duran Duran, Off The Record
Special, Westwood One, one hour.

July 23-29, Jeffrey Osborne, Pop Concert,
Westwood One, one hour.

July 27-29, Larry Gatlin & the Gatlin
Brothers Band, The Weekly Country Music
Countdown, United Stations, three hours.

July 27-29, Johnny Rodriguez, Solid Gold
Country, United Stations, three hours.

July 27-29, Top 30 USA hosted by M.G.
Kelly, RadioRadio, CBS, three hours.

Concert,
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Survey for Week Ending

These are the most popular Adult Contemporary singles basec on
radio air play and listed in rank order.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

'RE IN MY ARMS AGAIN

. Elestra 159728 {Almo/Pri

IF EVER YOU
Pezho BEr

SAD SONGS (SAY SO MUCH)

Elton John, Geffen 7-29292 (Warner Bros.) (Intersong, ASCAP)

STUCK ON YOU

Lionel Richie Motown 1746 (Brockman, ASCAP)

ALMOST PARADISE...LOVE THEME FROM FOOTLOQSE

Mike Reno And Ann Wilson, Columbia 38-04418 (Ensign, BMI)

SELF CONTROL

Laura Bramigan, Atlantic 7-89676 (Edition Sunrise/Careers, BMI)
SIMPLE

Johnny Mathis Columbia 38-04468 (Blackwood, BMI/Apni, ASCAP)
ALIBIS

Sergio Mendes, A&M 2639 (Snow, BMI/T. Mac, PR3/Bibo/Welk/Welbeck,
£SCAP)

A LITTLE LOVE

Jice Newton, RCA 13823 (Cement Chicken, ASCAF)

BELIEVE IN ME

Dan Fogelberg, Full Moon/Epic 34-04447 (Hickory Grove/April, ASCAP)
PRIME TIME

Alan Parsons Project, Arista 1-9208 (Woolfsongs/Careers, BMI)

WHEN WE MAKE LOVE

Alabama, RCA 13763 (WB/Two Sons/Welbeck/Third Son, BMI)

JUMP (FOR MY LOVE)

Pointer Sisters, Planet 13780 (RCA) (Welbeck/Steghen
Mitchell/Anidraks/Porchester, ASCAP)

TIME AFTER TIME

Cyndi Lauper, Portrait 37-04432 (Epic) (Reila, BMl/Dub Notes, ASCAP)
HOLD ME

Teddy Pendergrass And Whitney Houston, Asylum 7-69720 (Elektra)
(Prince St./Almo, ASCAP/DeCreed/Music Corporation Of America BMI)
ALL OF YOU

Juho Iglesias & Diana Ross, Columbia 38-04507 (Ebettra,
ASCAP/Dyad/Braintree, BMI)

LEAVE A TENDER MOMENT ALONE

illy Joel, Columbia 38-04514 (Joel Songs, BMI)

| CAN DREAM ABOUT YOU

Tian Hartman, MCA 52378 (Multi-Level, BMI)

JUST ANOTHER WOMAN IN LOVE

Anne Murray, Capitol 5344 (Southern Nights, ASCAP)

LET'S HEAR IT FOR THE BOY ®

Deniece Williams. Columbia 38-04417 (Ensign, BMI)

A CHANCE FOR HEAVEN

Christopher Cross, Columbia 38-04492 (New Hidde1 Valley/Anoth2r Page,
ASCAP/Carole Bayer Sager, BMI)

FAREWELL MY SUMMER LOVE

Michael Jackson, Motown 1739 (Stone Diamond, EMI)

SECOND CHANCE

Paul Anka, Columbia 38-04407 (Squwanko/Foster “rees, BMI/Genevieve,
ASCAP)

BORDERLINE

Madonna, Sire 7-29354 (Warner Bros.) (Likasa, BMI)

THEME FROM ST. ELSEWHERE

Dave Grusin, GRP 3005 (Minsey/Roaring Fork, BMI)

I STILL DO

Bill Medley, RCA 13753 (MCA, BMI/Alabama City, ASCAP)

YOU CAN'T GET WHAT YOU WANT

Joe Jackson, A&M 2628 (Pokazuka/Almo, ASCAP)

TAKING IT ALL TOO HARD

Genesis, Atlantic 7-89656 (Pun/Warner Bros., ASCAP)
GHOSTBUSTERS

Ray Parker. Jr,, Arista 1-9212 (Golden Torch/Raydiola, ASCAP)

T0 ME

Barbara Mandrell/Lee Greenwood, MCA 52415 (Ccllins Court/Locge Hall,
ASCAP)

SOMETHING SAID LOVE

Rita Coolidge, A&M 2634 (Warner-Tamerlane/Writers House/Fifts Grand,
BMI)

IT'S A MIRACLE

Culture Club, Virgin/Epic 34-04457 (Virgin, ASCAP/Pendulum/Warner-
Tamerlane, BMI)

SEXY GIRL

Glenn Frey, MCA 52413 (Night River/Red Cloud, ASCAP)

| PRETEND

Kim Carnes, EMi-America 8202 (Zomba, ASCAP)

DISENCHANTED

Michael Martin Murphey, Liberty 1517 (Choskee
Bottom/Kahala/Timberwolf, ASCAP/BMI)

STRAIGHT FROM THE HEART (INTO YOUR LIFE)

Coyote Sisters, Morocco 1742 (Motown) (Welk/it Rains/Middlef eld, BMI)
EYES THAT SEE IN THE DARK

Kenny Rogers, RCA 13774 (Gibb Bros.Music/Unicnappell, BMI)

YOU'RE THE BEST THING

The Style Council, Geffen 7-29248 (Warner Bros ) (EMI/Colgems-EMI,
ASCAP)

WHAT'S LOVE GOT TO DO WITH IT

Tina Turner, Capitol 5334 (Chappell/Irving/Good Single, ASCAP,BMI)
THE LONGEST TIME

Billy Joel Columbia 38-04400 (Joel, BMI)

DOCTOR! DOCTOR!

Thompson Twins, Arista 1-9209 (Zomba)

GOD BLESS THE U.S.A

Lee Greenwood, MCA 52386 (Music Corp. Of America/Sycamore Valley,
BMI)

STILL LOSING YOU

Ronnie Milsap, RCA 13805 (Lodge Hall, ASCAP)

TERMS OF ENDEARMENT

Michael Gore, Capitol 5334 (Ensign, BMI)

AGAINST ALL ODDS (TAKE A LOOK AT ME NOW) ¢

Phil Collins, Atlantic 7-89700 (Golden Torch, ASCAP/Hit And Run, PRS)
HELLO o

Lionel Richie, Motown 1722 (Brockman, ASCAP)

| CRY JUST A LITTLE BIT

Shakin' Stevens, Epic 34-04338 (Colgems/EMI, ASCAP)

OH, SHERRIE

Steve Perry, Columbia 38-04391 (Street Tatk/Ap-il/Random Notes,
ASCAP/Pants Down/Phosphene, BMI)

THERE'S NO EASY WAY

James Ingram, QWest 7-29316 (Warner Bros.) (ATV/Mann & Weil, BMI)
VICTIMS OF GOODBYE

Sylvia, RCA 13755 (Tom Collins/Colins Court, BVI/ASCAP)

| JUST CAME HERE TO DANCE

Peabo Bryson/Roberta Flack, Capitol 5353 (Hall Clement, BMI)

(O Bullets are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).

@ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording

Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).
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he success of Hastings’ video program has
been greatly enhanced by the consistently
high level of service provided by Ingram.

—John Reid
Hastings

ngram helps us keep a step ahead of the com-
petition with the most current information on
new releases and the largest on-hand inventory
in the industry.
—Steve Goodman
Video Warehouse

fter deciding to carryvideo, we investigated all
of the options. .. Ingram was, and still is, our

choice.
—Wyn King
Turtles Records & Tapes

or years Waldenbooks has depended on

Ingram’s product information and efficient

delivery systems, so when we were looking to
enter the video market, we wanted a supplier we
could count on . . . naturally we chose Ingram.

—George Hodgkins
Waldenbooks

2

OTHERS PROMISE = WE DELIVER
1-800-251-5902
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Now Playing

Changes In Computer Tax Credits

By FAYE ZUCKERMAN

A weekly column focusing on hard-
ware and software developments in
the home computer industry.

President Reagan i$ about to sign a
tax bill that will make it difficult to
claim credits for personal computers.
Under current law, computer owners
can deduct a machine’s cost up to

$5,000 and depreciate it over a five-

year schedule. A daily law journal in
Los Angeles reports that the new bill,
altering section 280F of the Internal
Revenue Code, calls for a 12-year de-
preciation period.

According to Gene Kreiger of
Price Waterhouse, personal comput-
er owners will also need to show re-
cords for how they used the ma-
chines. “This puts an uncalled-for
burden on taxpayers,” he maintains.

Apple Computer’s new ad cam-
paign for the Ilc computer is urging
youngsters to “tell your parents to
buy you an Apple Ilc. It may just be
tax deductible.”

* * K

Growing up: Two home computer
software firms celebrated five years
of being in business the week of June
24. The firms, Infocom and Edu-
ware, are billing the anniversaries as
landmarks. Both held cake-eating ga-
las at which they boasted about their
companies’ unprecedented growth.

Infocom’s Joel Berez and Marc

Blank announced that net sales for
the first quarter of 1984 grew four-
fold over the same period in 1983.
The company has maintained a
strong showing in the home comput-
er area with such text adventure
games as the Zork series, “Planetfall”
and “Deadline.”

At Edu-Ware's festivities, co-
founder Sherwin Steffin announced
that he was leaving the firm to start
up another high-technology compa-
ny, The Agoura company, recently
acquired by Georgia's Management
Science America, Inc. (MSA), mar-
kets a series of educational programs.
Its most popular titles include *“Pris-
oner” and a series of elementary, ju-
nior and senior high school math
programs.

The company's other co-founder,
Steven Pederson, says that he will be
remaining with MSA-owned Edu-
Ware. During the gala, he noted that
the company had grown from being
manned by three people into a corpo-
rate entity employing some 40.
“Growing this fast and getting ac-
quired by a big company happened
too quickly,” he said. “It is nice to sit
back and remember our roots.”

* K *
Musically speaking: Wisconsin's
Sight and Sound Music Software

Inc. surveyed consumer attitudes to-
ward music software for home com-
puters and found that youngsters like

music programs because of accompa-
nying graphics, while adults consider
the ease of use and the educational
value. “They wanted to know how
long it took to get children familiar
with packages,” a spokesman for the
firm says.

Sight & Sound’s study further re-
vealed that some 12 companies are
producing music-related products.
The field is expected to double in
1984, “Just as music books are sold
in music stores, computer consumers
will look to the specialty store for
music programs,” the study predicts.

The company has been marketing
a series of computer programs for
Commodore computers. One pro-
gram was designed by jazz guitarist
Ryo Kawasaki.

Melodian Inc., based in New
York, recently introduced an 18-
inch, three-octave, 40-key keyboard
for Commodore 64 computers. It re-
produces the sound of 16 instru-
ments, according to a spokesman for
the firm.

The company’s 29-year-old presi-
dent, Harry B. Mendell, predicts
that in two years his company’s gross
volume will be $100 million, account-
ing for a 5% national market pene-
tration for Commodore computers.
Mendell is credited with developing
the *“sampling” technique first used
by Stevie Wonder in 1977.

(Continued on opposite page)
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Video

MTV Adds & Rotation

As of 7/10/84

This report does not include those videos in recurrent or oldie rotation. For further inforration, contact Buzz
Brindie, director of music/programming, MTV, 1133 Avenuc of the Americas. New York, New York 1(D36.

NEW VIDEOS ADDED:

April Wine, “Sons Of The Pioneers,” Capitol
Lindsey Buckingham, ‘‘Go Insane,” Elektra
Ronnie Dio, “The Last In Line,” Warner Bros.
Eurythmics, “Right By Your Side,” RCA
Sammy Hagar, “Two Sides Of Love,” Geffen
INXS, “I Send A Message,” Atco

Howard Jones, “Pearl In The Shell,”” Elektra
Prince, “Let’'s Go Crazy,” Warner Bros.
Question Men, I Could Be Wrong,” Samsa
Lou Reed, “I Love You Suzanne,” RCA

Run D.M.C., “Rock Box,” Profile

Scorpions, “Still Loving You,” Mercury
Special AKA, “Free Nelson Mandela,” Chrysalis
Pat Travers, “Women On The Edge,” Polydor
Stevie Ray Vaughan, “Cold Shot,” Epic

HEAVY ROTATION (maximum 4 plays a day):

Berlin, *“No More Words,” Geffen

Bon Jovi, “She Don’t Know Me,” Mercury

Cars, “Magic,” Elektra

Chicago, “Stay The Night,” Full Moon/Warner Bros.
Chris DeBurgh, “High On Emotion,” A&M

Def Leppard, ‘‘Me And My Wine,” Mercury

Eddy Grant, “Romancing The Stone,” Portrait
Jefferson Starship, *“No Way Out,” RCA

Billy Joel, “Leave A Tender Moment Alone,” CBS/Fox
Elton John, “Sad Songs,” Geffen

Huey Lewis, “If This Is It,” Chrysalis

Madonna, “Borderline,” Sire

Ray Parker Jr., “Ghostbusters,” Arista

Pointer Sisters, “Jump,” Planet/RCA

Prince, “When Doves Cry,” Warner Bros.

Quiet Riot, “Mama Weer All Crazee Now,” Pasha/CBS
Ratt, “Round And Round,” Atlantic

Slade, “My Oh My,” CBS Associated

Billy Squier, “Rock Me Tonight,” Capitol

Van Stephenson, “Modern Day Delilah,” MCA

- Rod Stewart, “Infatuation,” Warner Bros.

Thompson Twins, “Doctor Doctor,” Arista
Van Halen, “Panama,” Warner Bros.

John Waite, “Missing You,” EMI America
Wang Chung, “Dance Hall Days,” Geffen
ZZ Top, “Legs,” Warner Bros.

MEDIUM ROTATION (maximum 3 plays a day):

Russ Ballard, “Voices,”” EMI America

Bangles, “‘Hero Takes A Fall,” Columbia

Berlin, “Now It's My Turn,” Geffen

Bronz, “Send Me An Angel,” Island

Tony Carey, “First Day Of Summer,” MCA

Cars, “Hello Again,” Elektra

Face To Face, “10-9-8,” Epic

Andy Fraser, “Fine Fine Line,” Island

Roger Glover, “The Mask,” 21/PolyGram

Go-Go’s, “Turn To You,” IRS

Corey Hart, “Sunglasses At Night,” EMI America

Dan Hartman, “I Can Dream About You,” MCA

Little Steven, “Out Of The Darkness,” EMI America
Madonna, “Lucky Star,” Sire

Mama'’s Boys, “‘Mama Weer All Crazee Now,” Jive/Arista
Motley Crue, “Too Young To Fall In Love,” Elektra
Night Ranger, “When You Close Your Eyes,” Camel/MCA
Red Rider, “Young Thing, Wild Dreams,” Capitol
Rubber Rodeo, “The Hardest Thing,” Mercury

Scandal, “The Warrior,” Columbia

Rick Springfield, “Don’t Walk Away,” RCA

Style Council, *“You're The Best Thing,” Geffen

Tina Turner, “What's Love Got To Do With It,”” Capitol
Twisted Sister, “We're Not Gonna Take It,” Atlantic
Ultravox, “Dancing With Tears,” Chrysalis

Roger Waters, “5:01 AM (Pros And Cons Of Hitch Hiking),” Columbia

Whitesnake, *“Slow 'n Easy,” Geffen

LIGHT ROTATION (maximum 2 plays a day):

Australian Crawl, “Boys Light Up,” Geffen
Bananarama, “Cruel Summer,” London
Combonation, “Girls Like You,” Warner Bros.
Rick Derringer, “I Play Guitar,” Jem

Thomas Dolby, “Dissidents,” Capitol

Fleshtones, ‘‘American Beat,” IRS

Lita Ford, “Gotta Let Go,” Mercury

David Gilmour, “Love On The Air,” Columbia -
Human League, ‘‘Lebanon,” A&M

Icehouse, “Taking The Town,” Chrysatis

Karen Kamon, “Loverboy,” Columbia

Killing Joke, “Eighties,” EG

Nick Lowe, “‘Half A Boy/Half A Man,” Columbia
Manfred Mann, “The Rebel,” Arista

Marillion, **Assassin,” Capitol

Giorgio Moroder, “Reach Out,” Columbia
Passion Puppets, “Like Dust,” MCA

Pretenders, “It's A Thin Line,” Sire

Private Lives, “Living In A World,” EMI America

(Coniinued on page 67)
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ol R e = —
5 8 6 ULTIMA Il Sierra On Line Fantasy Adventure Game (] | o | | I
| | | [ i !
6 6| 4| g$g&ND GBS SIOEATE ey Arcade Adventure Game ° l o |
et — Gl G| A S B B S e
7 | 12 | 42 | ZORK| Infocom Text Adventure Game © | * J[ ° ° ® o | o | °
— T - o ) o =0 T . 1 - T 1 1 w AMES
8 | 5 | 42 | LODE RUNNER Broderbund Arcade-Style Game ° i °® 1 RRG
|——1— ! e — = ——————— — 1 — - ———t o ————— == #2 Video Games
_9 [ CHSP‘-'FLER - E?'O?f’bund - Arcade Stﬁe Gamj ) _ - _. | 't " I R R D When most home computer soft-
10 o ox o* ware firms were turning down
| 14 | 32 | ZAXXON Datasoft Arcade-Style Game MGM_/UA'’s licensing offers 5 i3
| [ | controversial movie “‘WarGames,”
11 9 | 6 | MINER 2049€R Micro Lab Arcade Style Game o | . o || Colecovlnc;ustriesv decided to pick it
- m— S— e p—s - S SEE— — S — — —— e —— il — . PSS S e et ———
| . A
12 10| 3 I THE MASK OF THE SUN Broderbund Adventure Game o | o g‘:{:an‘l‘] ev:t};:)r:l]é q }T(})‘e :’(‘)h;;igf;m‘:re
| w -
EOEET O TR S S . .1 T A .
13| 17 | 38 | CASTLE WOLFENSTEIN Muse Arcade Adventure Game e | o tainment software for a movie
S~ S S e m| themed around youngsters acciden-
14| 15 | 42 | PINBALL CONSTRUCTIONSET  Electronic Arts Educational Arcade Game ) o L ) t;lly setting off a seemingly rlial-hfe
— = e E— I S - — S e e ! — thermonuclear war,” says Robert
= 3
15| n J{ 7 | SUMMER GAMES Epyx Arcade Style Spons Game ° ° ° ° | Wenke, director of marketing for the
- - 1 ¢ firm, which reportedly paid $1 mil.
16 | 13 | 41 | EXODUS:ULTIMA NI Origing Systems Inc. Fantasy Role-Playing Game L] 1 | ‘ i lion for the license.
—— - — — a = —————————————— -——r — — “We agreed with the software
17| 20 | 6 | ZORK! Infocom Adventure Style Game ° L L | | makers and told our designers so,” he
—————— - =i=— = % — 1T f e "7 ] adds. But before too long, ‘‘War-
18| DEATH AT THE CARIBBEAN Micro Lab Adventure Style Game ° ° L] ° Games” became enough of a chal-
[ 0 S semE=esa—— T ==— ==Daa — — T lenge to serve as a pet project for 10
19| 19 | 26 | BEACH-HEAD Access Strategy Arcade Game T L J 2 [
| designers whose average age was 28
PO 05 G [ T N R T B 1T _* ] and who all knew about hackers
20| 18 | 20 | ENCHANTER Infocom Text Adventure Game L ° L L L ° ° ° ( le who tr break i
| | | | | | people who try to break into com-
. | T T T T puter systems), Wenke says.
J EDUCATION TOP 10 | 1 | 1 | The program begins with a map of
] [ Tontains over 600 problems in addition, subtraction, ! | 1 the U.S. As incoming missiies appear
1 3 | 25 | MATHBLASTER! Davidson & Associates multiplication, division, fractions and decimals for stu- L L L on the screen, the user must switch to
= - — ____donisghe bt withgamealtheend — | . various detailed maps, collect weap-
| Educational program that teaches touch typing to | p
2 1 | 42 | MASTERTYPE Scarborough ages 7 to adult in an exciting video game format in [ (24 (X 4 o Sns and shoot down the.enemy fire.
I == L — —— _18 different lessons. e 1 | ) ) Rather than come up with the stan-
3 4 23 | MUSIC CONSTRUCTION SET  Electronic Arts Interactive music composition and.learning tool enables ° ° ° T dard'VIdeo same, v ¢ deaid iVl
user to work with a library of music or compose own. | a unique approach and use the key-
-— — = ~  Threepanieatig game desgned 1 each ver A % — T —— «‘— : pad on the joysticks,” Wenke notes.
| ree-part learning game esigned 1o teach very s Py
4|6 7 | FACEMAKER <Ly young children (ages 4-12) the computer keyboard & o |00 | ob L | | COleco. S JrEieells messcln 2“ il
|| - - memory skills by working with a human face. . _Jt F lected titles showed that *‘War-
5 | 2 | 40 | INSEARCH OF THE MOST Learning adventure that encourages problem-solving Tﬁ [ ‘ Games” appeals to boys 10 to 14
| AMAZING THING Spinnaker & sharpens the mind of the player (age 10 to adult) [ [ [ [ l years old. The company had assumed
| while they search for the most amazing thing. ! | l | such an audience target and planned
I ' Second level for interactive educational typing program i I l I (o) i advertisi -
6 3 I TYPING TUTOR Ii Microsoft 's designed for ages 7 10 aduts. | | g);g;;o%c;;):ﬂz;dn Co\;n ,:e:-zi l:cicr:)trec:-
\__ i B = e - . ‘ S [ i _ : -
7 7 4 | COMPUTER STUDY Barron Educational Series Educational program designed to help students study L] (] (] T 1 O G iR th? movie con (12
| PROGRAM FOR SAT for the SAT exam. L L scenes of t_he game’s action to get
! i T P S S — | = viewers to identify with the plight of
i . 0 adult visual memory | | ) o
8 | 10 | 21 | SPELLICOPTER Designware and spelling skills by acting as a game pilot avoiding e | o [ [ [ | the movie's main character.
'y 4»7 B - aerial obstacles while retrieving letters L 1 Nearly two weeks after “War-
° T [ . Music composition and learning tocl enables novices | ' | B 1 Games” shipped in May, it entered
8 I 7 | MUSICALC 1 Waveform as well as accomplished musicians to work with | ° ’ the Billboard video game chart at
L - R SO CUMPREID OF AL M O e e == } — number 6 and then leaped to the
10 5 | 5 | SNOOPER TROOP Il Spinnaker T e . . o o | number 2 slot. Less than 10 weeks
| . y and reasoning skills For ages 10-adutts. l | I | | later, sales soared passed 100,000,
HE HOME MANAGEMENT TOP10 ] oniued o MG
| | | | |
T T T 3 N [ { ® 7 ®
1 1 | 344 DOLLARS AND SENSE Monogram Home Financial Package L L | o j | mer’cas avor"e
*T I - - = == = — i U T - - *4\‘ ] -
2 ' 3 4 l APPLE WORKS Apple-Computers Inc Word Processer Data Base/Spread Sheet L4 | | MUS’C P mgr am
e —_— — — 1 e — .
3 2 42 | THE HOME ACCOUNTANT  Arrays, Inc./Continental Home & Small Business Financiai Management Program [ L] L] [ 1 e | o I [ | [ é i
— s {8 — | g .
- — - — — — ] ¥
4 | 7 [ NEW PAPER CLIP Batteries Included Word Processing Package | o% l | T | g =
—— — — f— — B ‘ -
T - ———————————— T T . — .
5 4 ‘ 42 | PFSFILE Software Publishing Information Management System ] o | | @ [ | J:
" A | I . L L
T ] , | [ 3
6 | 5 | 33 | MULTIPLAN Hesware Electronic Spreadsheet ° ‘ l i
— = — — — — = = —!» J»f ——T }iA ~+— — | o
r 1=
7T Gi 42 [_ BANK STREET WRITER Broderbund Word Processing Package ® <l L] | | | '
|
- e 1
8 | 8 | 5 | PFS:Write Software Publishing Word Processing Package o | l o | ' : 1
= f__ — - = S — - — = — S el = T =L = ] i
9 9 32 | HOMEWORD Sierra On-Line Word Processing Package L] | L] l !!‘.es"a:“n "c:'"y'l‘: S’JIG
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This tisting of new LP/Tape releases is designed
to enabie retailers and radio programmers to be
up-to-the minute on availabie new product. The
following configuration abbreviations are used:
LP—album; EP—extended play; CD—Compact
Disc; CA—cassette; 8T—8-track cartridge;
NA—price not available. Multiple records and/
or tapes in a set appear within parentheses fol-
lowing the manufacturer number.

POPULAR ARTISTS

AUTUMN
Arrival
LP Compleat CPL 1 1009 (PolyGram) $8 98
CA CPL 4 1009 8.98

BACHMAN TURNER OVERDRIVE
LP Compleat CPL 1 1010 (PolyGram) $8.98
CACPL411010.................. $8.98

BENTON, BROOK
It's Just A Matter of Time—
His Greatest Hits
LP Mercury 822321-1 (PolyGram). . $5 98
CAB8223214............cciinnn. 5.98

BOBBY & THE MIDNITES
Where the Beat Meets The Street
LP Columbia BFC 39276 (CBS) ..... no list
CABCT39276 .................... no list

BOWIE, DAVID

Love You Til Tuesda z
LP London 820 083-1 (PolyGram)...$8.98
CAB820083-4............ccccvvnnn $8.98

BRADFORD, PROF. ALEX &

THE LADIES OF SONG
LP Savgos RIB007 SA ............. $5.98

BUTLER, JERRY
Only The Strong Survive—The

Leading Wholesaler of
All Brands of Audio/
Video Tape, Computer
Diskettes, Recorder/
Computer Care &

Accessories | |

*Monthly Specials

*Complete FREE
Wholesale
Catalog Available

CALL TOLL FREE
1-800-334-2484

In NC 1-800-672-2802
Raleigh/Cary, 919-467-3302

P.0. Box 884 Dept. BB Cary, NC 27511

r———

_—'_|_

Great Philadelphia Hits

LP Mercury 822212-2 (PolyGram)...$5.98

CAB8222124...................... $5.98
THE CARAVANS

Lpgév'g'o's' RI5005 SA ............. $5.98
CHANDLER, GENE

Stroll On With The Duke—His

Greatest Recordings

LP Solid Smoke SS 8027 (Rhino) ...$8.98
CHANNEL

LP Epic BFE 39260 (CBS)........... no list

CABET39260..................... no list
CLARK, DEE

His Best Recordings

LP Solid Smoke SS 8026 (Rhino) ...$8.98
CLEVELAND, JAMES

Songs My Mother Taught Me

LP Savgos RIBO09SA ............. $5.98
DIAMOND, NEIL

Primitive

LP Columbia QC 39189 (CBS) ...... no list

CAQCT39199 .................... no list

DIGANGO, MANU
Abele Dance
LP Celluloid CEL 171.................. NA

DOMINGO, PLACIDO
“Always In My Heart”/The Songs of
Ernesto LeCuona
LPCBSFM 38828 ................. no list
CAFMT 38828 .................... no list

THE EL DORADOS
Low Mileage/High Octane—Their

Greatest Recordings
LP Solid Smoke SS 8025 (Rhino) ...

FONDA, JANE
Jane Fonda’s New and Improved

Workout
LP Columbia CX2 39287 (CBS)..... no list
CAXT239287 .................... no list

FREY, GLENN
The Allnighter

LP MCA MCA-5501
CAMCACSB501....................... NA

FUNICELLO, ANNETTE

$8.98

KENNY ROGERS

BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PRODUCTS CORP
2201 Lockheed Way
Carson City. Nev 89701

MASS PRODUCED
PHOTOS
Genuine Giossy
Photographs
from your originai
photo or
negative

from planl nearesi you
MASS PHOTOD CO.
1315-B Waugh
Houstan. TX 77019
1439-B Ma','snn. NE
Atlanta. GA 3032

Kk Kk ok ok ok ok ok ok ok ke ok ok
AS SEEN ON T.V.

‘“The World Famous'*

GLITTERING
GLOVE

‘*This years hottest item. ..
‘‘Best selling item 1 have next to
the Michael Jackson T-Shirt.”

Alan Bell
Traders Village - Dallas, TX
# MADE IN US.A. & HAND DECORATED WITH
OVER 1000 GLITTERING APPLIQUES »
+ AS LOW AS 018.00 DOZEN «
+ PREE N STORE DISPLAY + FREIGHT PRE-PAID %

% % CALL NOWIII & %

TV PRODUCTS aivision G.A.M.C.
3001 LBJ Freeway, Suite 213
Dallas, Texas 75234
ok sk ok ok ok ok ok ok ok ok ok ok

* b o % % % % kb %k % ok b % %k %
LR 2B b B 2B 20 2B 2B 2B b 2B 2B 20 20 2 2 2

DIVIDER CARDS

ALL SIZES AVAILABLE

15‘ and up
Why PayMore?

Direct from Manufacturer
Call or Write
Sam Lempert

(212) 782-2322
109 So. 5th Street. Brooklyn. N.Y. 11211

AL-LEN CUTTING CO.

Special Volume Rates

We Buy Used and
Obsolete Cards

Satin Jackets ® Sweatshirts
T-Shirts
Unique custom made jackets
for the Rock 'N’ Roli trade.

tZG West 22 St. New York. N.Y.10011

(212) 206-0490

New LP/Tape Releases

The Best of Annette
LP Rhino RNDF 206

FUNICELLO, ANNETTE
The Best of Annette (Picture Dlsc)
LP Rhino RNLP 702

GAGE, YVONNE

Virginity

LP CIM BFZ 39456 (CBS)........... no list

CAB2T 39456 .................... no list
THE GIRLS

Girl Talk

LP Columbia BFC 39414 (CBS) ..... no list

CABCT39414 .................... no list
GRANDMIXER D.S.T.

Mega-Mix 11

EP Celtuioid CEL 173 .. ................ NA

JOBIM, ANTONIO CARLOS
The Composer of Desafinado Plays

LP Verve 2304 502 (PolyGram) ... .. $9.98
CA823011-4................c.... $9.98
LEWIS, RAMSEY & WILSON,
NANCY
The Two Of Us
LP Columbia FC 39326 (CBS)....... no list
CAFCT39326..................... no list

THE LOVIN' SPOONFUL
The Best of the Lovin’ Spoonful,
Vol. 2
LP Rhino RNLP 114 ................ $8.98
CARNC 114 ..., $8.98

THE OLYMPICS

The Official Record Aibum of the

Olympics

LP Rhino RNDF 207 ................ $8.98
ORIGINAL BROADWAY CAST
RECORDING

The Rink

Lp Polydor 823125 1 (PolyGram) .

CA 8231

ROMEO VOID
Instincts
LA Columbia BFC 39155 (CBS) ..... no list
CABCT39155 .................... no list

SPANDAU BALLET
Parade
LpP (Chrysahs) FV 41473 (CBS)...... no list
CAFVT41473..................... no list

THE SPANIELS

Sixteen Soulful Serenades

LP Solid Smoke SS 8028 (Rhino) ...
SPIRIT

Spirit of ‘B4

LP Mercury 818514-1 (PolyGram)...$8.98
CAB818514-4...................... $8.98

THE STANDELLS

Rarities

LP Rhino RNLP 115 ................ $8.98
THE STOMPERS

One Heart For Sale
LP Mercury 822384-1 (PolyGram). ..
CAB822384-4...................... $8.98

TANGERINE DREAM
Firestarter—Original Motion
Picture Soundtrack

.$9.98
$9.98

$8.98

LP MCAMCA-6131 ................... NA

CAMCAC-6131....................... 'NA
THARPE, SISTER ROSETTA

LP Savgos RIBO08 SA ............. $5.98
THOMAS, IAN

Riders On Dark Horses
LP Mercury 822319-1 (PolyGram). ..
CA8223189-4...................... $8.98

THE THREE STOOGES
Christmas Time With The Three

Stooges
LP Rhino RNEP 606 ................ $5.98
CARNCCB06 ..................... $5.98

THE THREE STOOGES
Madcap Musical Nonsense
LP Rhino RNEP 609
CA RNCC 511

VARIQUS ARTISTS

Horror Rock Classics
CA RhinoRNCC 512 ............... $5.98

VARIOUS ARTISTS
The Kosher Club
EP Rhino RNEP 608 ................ $5.98

VARIOUS ARTISTS
Moetropolis—Original Soundtrack
LP Columbia JS 39526 ............ no list
CAUJST39526.......cvvvvnnnn. no list

VARIOUS ARTISTS
Rhythm Come Forward

LP Columbia FC 39472..... ........ no list
CAFCT39472..................... no list

VARIOUS ARTISTS
Wonder Women--The History of the

Girl Group Sound Vol. 2.
LP Rhino RNLP 069 ................ $8.98
CARNCO64....................... $8.98

WILSON, NANCY & LEWIS,
RAMSEY

(see Lewis, Ramsey)

FITZGERALD, ELLA & BASIE, CD Verve 810 046-2 (PolyGram).... ..
COUNT WASHINGTON, DINAH

On The Sunny Side of the Street What A Difference A Day Makes

CD Verve 821 576-2 (PolyGram)....... NA CD Mercury 818815-2 {PolyGram) .. ..N
JONES, TOM VARIOUS ARTISTS

Darlin’ Romantic Clarinet for Lovers

CD Mercury 818814-2 (PolyGram) ..... NA CD Philips 818 272-2 (PolyGram}......

KOOL AND THE GANG

Celebrate

CD De-Lite DECD 9518 (PolyGram)..... NA

LAST, JAMES
Classics, Vol. 4

CD Polydor 821 111-2 (PolyGram) ..... NA

LAST, JAMES
Classics, Vol. 5

CD Polydor 821 115-2 (PolyGram) ..... NA

LEWIS, JERRY LEE
1B Greatest Ongmal Sun Hits

CD Rhino RNCD 5

Atlanta Blue

THE STATLERS

SUMMER, DONNA
She Works Hard for the Money

TEARS FOR FEARS

The Hurtin

THE TURTLES
CD Rhino RNCD

ORIGINAL MOTION PICTURE

SOUNDTRACK
Breakin’

CD Mercury 821919-2 (PolyGram) ... .. NA

SCORPIONS
Blackout

CD Mercury 818885-2 (PolyGram) ..... NA

SCOTT, TONY

Music For Zen Meditation
CD Verve 817 209-

SMITH, JIMMY
The Cat

20 Greatest Hits

5160

CD Mercury 818652-2 {PolyGram) .....
CD Mercury 812265-2 (PolyGram) .. ...

cD Mercury%l 1039-2 (PolyGram) ...... NA

2 (PolyGram) ....... NA

To get your company’s new album and
tape releases listed, either send release
sheets or else type the information in
the above format on your letternead.
Please include suggested list price
whenever possibie. Send to Kim Free-
man, Billboard, 1515 Broadway, New
York, N.Y. 10036.

COUNTRY

KANSAS

The Best of Kansas

LPCBS Q239283 ................. no list

CAQZT 39283 .............oeennt no list
McCLAIN, CHARLY

Charly

LP Epic FE 39425 (CBS)............ no list

CAFET39425..................... no list

THE ORIGINAL BLIND BOYS OF
ALABAMA

LP Savgos RIBO0O6 SA ............. $5.98
COMPACT DISC
BANANARAMA

CD London 820036-2 (PolyGram)...... NA

BASIE, COUNT & FITZGERALD,

EL|
(See FITZGERALD, ELLA & BASIE, COUNT)

CICERO, EUGEN

Classics in Rhythm

CD MPS 817 924-2 (PolyGram)........ NA
THE FIRESIGN THEATRE

The Three Faces of Al
CD Rhino RNCD5812.............. no list

www.americanradiohistorv.com

Billboard -

Top 25

Survey for Week Ending

Video Games.

Weeks on Char)

This Week
Last Position

These are the best sefling home video games
compiled from retail outlets by the Billboard
research department

TITLE
Manufacturer, Catalog Number

PITFALL ll-Activision AB-035

Bt 2600
Atan 5200

Coleco Visinn

Intelivissen

2| 2| WARGAMES—Coleco 2637 !
3[5| Q-BERT—Parker Brothers 5360 | bl I 2
4| 4 47| DECATHLON-Activson AZ 030 o | |
51 3149| POLE POSITION Atari CX 2694 il (IR L |

| 61 6160] CENTIPEDE-AtariCX2676  jele|e| ]
7 7|37 POPEYE-Parker Brothers 5370 ol Rl OI
8 11|47  KANGAROO-Atari CX 2689 [ o|f'® | | |
9 | 8| 19| FRENZY-Coleco 2613 [ _o_I X
10| 10| 55| BURGER TIME-Intellivision 4543 _.g_l e
11| 13| 97| FROGGER-Parker Brothers 5300 e e e o]
12| 12| 7 | BUCK RODGERS—Coleco 2615 O i I !
13| 16| 21 MARIO BROTHERS—Atari CX2697 of | 51K | |
14| 19| 3 | GYRUSS—Parker Bros. 5080 joe o:
15| 17| 23| MOON PATROL-Atari CX 2692 _|ele

16| 15| 31| SPACE SHUTTLE-Activision AX 033 ie] 1 .1
17|18 | 79| RIVER RAID-Activision AX-018 ol i<y
18| 9 | 5 | TIME PILOT—Coleco 2679 [o] [o] |
19 I 23 11| DEFENDER-Atari CX2609 i : |
20 COED  STARWARSPakerBus |e|e|e]

| 21 14 27| CONGO BONGO-Sega 006-01 | oo

|22 21 7 H.E.R.0.-Activision AZ 038 [®]®]®]

I 23 25| 15 B.C.'S QUEST FOR TIRES-Sierra On Line

[ 2051530 | e

24 22| 9 CABBAGE PATCH KIDS-ADVENTURES IN [
s ‘ | THE PARK—Coleco 2682 °
25 24|21 FRONTLINE-Coleco 2650 jeol |

Deaotes catrge avatabty for play on hardheare confguration LA E]
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The Sound Accessories Corp. of North Hollywood, Calif., moves its prod-

uct line into the Compact Disc market with Stako Disc. The $7.98 rack
holds 12 Compact Discs with a capacity for vertical or horlzontal stacking.

FIRST FULL-LINE SECTION

Strawberries Commits

By FRED GOODMAN

NEW YORK—New England’s
Strawberries Records & Tapes chain
is the latest music retailer to make a
full commitment to video. The chain
unveiled its first full-line video sec-
tion at its Memorial Drive store in
Boston on June 1.

With almost all of its 44 stores al-
ready stocking music video, the
chain’s operational director, Mark
Briggs, says Strawberries plans to
open three more video outlets over
the summer and another half-dozen
by Christmas. **We expect to add vid-
eo outlets to the vast majority of our
stores within a year,” says Briggs.

Initial inventory for the first video
section, and for upcoming openings,
is 600 titles. But Briggs envisions a
rapid expansion that would double
and then triple the per-store inven-
tory in a short period of time.

“We’re going to go into each mar-

ket with VHS and Beta titles, give
them a shot and then see what shakes
out,” says Briggs. “‘After that, we'll
start adding.”

Briggs notes price reduction and
penetration of VCRs as key to Straw-
berries’ market entrance. “‘Now’s the
time,” he says. ‘‘Videocassette sales
last year were over 15 million pieces
and will be double that next year, and
the market has stabilized to the ex-
tent where the prices are okay.

“Since we're the music chain in
New England and there's the bud-
ding promise of more music videos, it
made a lot of sense for us to get in.”

Outlets selected for the initial ex-
pansion into video will be chosen
from among those Briggs terms ‘“bet-
ter stores” located in “VCR neigh-
borhoods.” As an example, he cites
one of the chain’s downtown Boston
outlets, selected for its foot traffic
during business hours, and a rural
store in Colony, N.Y. with a lot of

VIDEODISK/PLAYER RENTAL

Rosser Targeting New

WATSONVILLE, Calif.—Veter-
an home video retailer Bob Rosser
says the few associates who have
learned he has gone into the CED vi-
deodisk rental business “think I'm
some kind of kook.” But he also adds
that considering the concept he’s de-
veloping, “movies could just as well
be on buttered toast.”

Stubbornly refusing to offer de-
tails, Rosser does say that he is rent-
ing videodisks and players as a pack-
age, and hints at refinements in the
computerized operation of the store.
He still has some test marketing to
complete, but wonders how much
longer he can dodge those curious
about his retreat to this remote Mon-
terey Bay community south of San
Francisco.

The curiosity surrounding
Rosser’s latest move stems from both
his own prominence and that of his
wife Linda. The pair for several years
headed one of the most widely publi-
cized retail operations in home video,
Entertainment Systems of America
in Phoenix. Linda Rosser, who was
once treasurer of the Video Software
Dealers Assn., is now with Para-
mount in New York.

A consultant since he sold his in-
terest in the Arizona store, Rosser
says he originally came here in that

capacity. Then he took over a store
now called Movie Crew. He repeat-
edly insists that he will not reveal the
full extent of his concept.

Rosser says that after leaving
Phoenix *I needed to drop out of the
video mainstream.” Revealing just a
little more, he adds that the concept
he’s developing is also out of the
mainstream.

Movie Crew targets a new con-
sumer, a non-VCR owner, “people
who want to rent movies but have
never been approached aggressively
and comfortably.” Rosser rents the
player and movie as a package.

In fact, he says he chose the store
name Movie Crew “because ‘video’
says tape to people” and he wants to
come in from a totally new image
direction.

Acknowledging that player with
tape rental is a rather wellestablished
retail mode, Rosser again shifts away
from any emphasis on the specific
configuration.

Initially, Rosser says he has gone
with CED only, but he indicates the
concept will be broadened. “'I will be
in tape before long, as insurance,” he
says in reference to the anticipated
demise of the CED system. Central
to the concept Rosser is developing is

Retailing

New Competition For Vid Dealers
Video Store’s Messer Unfazed By Kroger’s Entry

By EARL PAIGE

LOS ANGELES — Many video
specialty retailers around the country
have yet to feel the effects of major
grocery chains’ entry into home vid-
eo, but they soon will, says Jack
Messer, veteran head of six-unit Vid-
eo Store in Cincinnati, where locally
based Kroger has bowed video in 18
units.

However, Messer himself appears
unfazed by the trend in his market.
He’s looked into the Kroger depart-
ments and notes, *“There’s such a
small selection, only VHS.” He says
rental there is $3 daily, $5 for three
days with machines at $9.95 daily.

Says Messer philosophically: “It’s
almost inevitable that they (suppli-
ers) look beyond the video specialty
retailer. THe rackjobbers are just now
making a big push into mass mer-
chandiser outlets.”

Messer, a director of the Video
Software Dealers Assn. (VSDA),
takes a national view on encroach-

to Video

“drive-by business. We'll put up a
message board with featured titles in
front,” he adds.

Strawberries’ video sections are be-
ing introduced with limited specials
for video club membership. Charter
club members will be able to join for
just $10, and special deals on blank
videocassettes are also being offered,
as are two-for-one rental rates on old-
er titles like “Alien.”

Briggs says Video Connection is
the only established video specialty
chain in Strawberries’ region. “It’s
them and tons of mom-and-pops,” he
says. ‘““No one video chain is in-
grained here.”

Briggs adds that Strawberries will
go “‘as wide as makes sense” with its
ultimate inventory. “We consider it
to be a natural tie-in,” he says of the
video expansion, ‘‘and a rosy future.
As per usual, our attitude is to be a
complete entertainment outlet for all
customers.”

Audience

low-cost and simple players. “I like
the laser system personally,” he says,
“but it is unrentable.”

The local market, Rosser says, is
refreshing. “There’s a demographic
here we never had in Phoenix. It’s
more middle America, with incomes
$12,000-$25,000, whereas with En-
tertainment Systems we started at
$18,000 and it shot up.”

Emphasizing once more that Mov-
ie Crew exists outside the normal
home video realm, he’says there are
five other stores in the small commu-
nity. “We already have more mem-
bers than any of them,” he claims.

A computer expert and alumnus of
IBM, Rosser indicates that his con-
cept goes beyond the service and en-
velopes the total operation. He con-
tends that operational controls he has
set up require less on-site supervision:
“When I come in I have about five
aifferent cross-reference reports to go
over. It was set up this way from the
ground up.”

Though he doesn’t want to dwell
on CED, Rosser says, “RCA gave up
just about a year too soon. There’s an
estimated 500,000-player base out
there now. I hope some hardware
manufacturer can come in.”

EARL PAIGE
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ment by grocery stores and mass
merchandisers. ‘‘Actually, this is not
the first time Kroger has tried video.
What’s new is that they are now
working through specialist distribu-
tors, or I guess rackjobbers, not do-
ing it on their own. They work
through various leasees in various
markets, usually starting on a small
scale.”

Confirming Messer’s view, Irwin
Berman at Video Warehouse in At-
lanta reports that Kroger is now rent-
ing video, with a supplier reportedly
based in Florida. In addition, East
Texas Periodicals in Houston and
Phoenix lists Kroger among its ac-
counts, and R.H. Williams in Minne-
apolis has long supplied Kings, a
large Colorado grocery chain. Robert
Williams, head of the Minneapolis
firm, says that Kings is a Kroger
subsidiary.

Messer says he was first alerted to
Kroger’s involvement in Cincinnati
through newspaper stories identify-
ing Phoenix-based Best Of Video Inc.
as the vendor. Calls to the Phoenix
firm are taken by publicist Lee
Whitehead, who says Best Of Video’s
plans for Kroger are too premature
to comment on.

According to Messer, two factors
work in favor of specialty video deal-
ers maintaining their video bastions.
Kroger and other grocery chains are
also stressing VCR rental, which
Messer sees as targeting a new or
light user, not the existing customer
who already patronizes video special-
ty stores. More crucially, Messer
counts on his long experience, estab-
lished image and deep inventory.

Messer is currently ringing the
market, having recently expanded
into Kentucky. He also promotes
heavily. At one time, to exploit
VSDA's stance against proposed re-
strictive video rental legislation, he
draped stores in funeral wreaths,
drawing wide media attention.

Typically candid about his plans,
Messer reflects the growing competi-
tive climate in his market by declin-
ing to say just where new Video Store
units will be located. His latest ex-
pansion has been into Kentucky,
where a grand opening is now
underway.

“We're looking for 2,000 square
foot stores,”” he says. Since opening
his first store in 1980 in the northeast
Kenwood suburb, Messer has been
circling the market. In 1981 he
opened in the northwest in North-
gate, the only mall site he has. The
next store was in the north central re-
gion of Fairfield. Last year he opened

in Cherry Grove in the east and
moved into Kentucky.

Oddly, Messer took over a record
store when he first opened and still
has combined record and video stores
in Kenwood and Cherry Grove. “We
added records there,” he says of his
fourth store, as opposed to inheriting
records initially. In the two units,
Messer uses a double logo: “*Video
Store” and *‘Record Store.” He mer-
chandises records and tapes vigor-
ously, has soundtrack albums in all
stores and expects to be in Compact
Disc in most stores ‘‘by year end.”

Messer often kids that he was iron-
ically suited as a panelist this spring
at the National Assn. of Recording
Merchandisers (NARM) convention,
where he discussed record/tape
stores” move into video. *‘I hear I'm
probably the only video dealer mov-
ing into records and tapes,” he says.

He has often noted that he prefers
not to compete head-to-head with
record/tape stores. All the same, his
combined thrust in Cherry Grove in-
dicates he has more weapons at his
disposal than just video.

Messer dodges any revelation of an
underlying strategy by saying,
“We’re looking to make each store
more creative as we go along. We do
this with fixturing or with sales
counter spacing—maybe we’ll have
irregular designs sometimes. We will
use islands where the space allows.”

Right now, three stores have mov-
ies behind the counters and three dis-
play products out where consumers
can examine them behind locked
glass. “We’re experimenting with dis-
play. I want to’move quickly to bar
code inventory linked to a rental
card,” Messer says.

Messer’s real strength, he main-
tains, is in deep inventory, VHS as
well as Beta format. He says the ratio
runs 60/40 in favor of VHS, but sees
Beta gaining steadily. He has stocked
videodisks for a long time, even rent-
ing them. *‘But we’ve stopped renting
CED,” he says of the format recently
abandoned by RCA.

Of Kroger and other competition
he sees on the horizon (“I think this
will be the year rackjobbers move
into video strongly”), Messer claims
few competitors can be as expert in
the product as video specialty dealers
or have the depth necessary to hold a
customer base.

Messer claims a rental club uni-
verse of 8,000 and says his stores are
all *“15 minutes apart by beltway. But
they’re all slightly different, too. One
will be heavy into horror movies, an-
other into martial arts.”

tacting me.

Cash in on the constant demand for
Specialty’s Little Richard, Larry Williams,
Lloyd Price, Sam Cooke’s Gospel, Soul
Stirrers, Pilgrim Travelers, etc. by con-

Joey Mattia

Specialty Records, Inc.
8300 Santa Monica Blvd. Los Angeles, CA 80069

Phone (213) 656-7711

The famous recording
company of the 40’s, 50’s, and
early 60’s still ships those
ORIGINAL RECORDINGS
by the

ORIGINAL HIT ARTISTS.

Our entire catalog now available on cassette. '
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RATT OUT OF THE BAG—Atlantic group Ratt crawls out of the cellar to do
an in-store at Slipped Disc Records, Valley Stream, N.Y. Seated from left
are the group’s Juan Croucier, Robin Crosby and Stephen Pearcy.

Retailing

® Continued from opposite page

Melodian's keyboard. called the
Melodian, comes with software
called “ConcertMaster.”” “*Melody-
Master' and “RhythmMaster.” The
software contains musical sounds
ranging from strings to synthesizers,
each of which contains visual dis-
plays that can be turned into a video
game.

Melodian and the accompanying
“ConcertMaster” program will be
made available for $200. No price has
been set for the other two software
packages.

* K K

Bookstores: Ingram Software, a
computer software and book distrib-
utor, has pacted with Waldenbooks
to help the book chain build up a
presence in the home computer soft-

Licorice Pizza Store Displays Olympic Form

By EARL PAIGE

LOS ANGELES—A recent Lico-
rice Pizza charity event styled as an
Olympics spoof was so successful
that the chain now plans to extend
the “competition’ to several units.
“We'll take one event here and an-
other there,” says George Briner,
merchandising coordinator.

While the approaching Olympics
here provided a built-in rationale for
Licorice, Briner insists that other
chains could stage events “with or
without the Olympics as a theme.
What we're talking about is people

having fun, and creating excitement
in a store.”

Briner and other executives of the
34-unit chain add that focusing on a
charity is a plus. “You just don't see
that many record chains doing it, and
they should," argues Briner.

A charity focus finds vendor spon-
sors more receptive, Briner adds.
Also useful is radio co-sponsorship;
KROQ-FM here plugged the event
via public service spots. Air personal-
ity Katy Manor acted as co-MC.

That the event went as smoothly as
it did seemed to surprise (and obvi-
ously delight) chain executives mov-

DISTRIBUTORS OF ALDID « VIDED + TAPES « ACCESSOMES
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ing about the 6,000 square foot
North Hollywood unit as competi-
tion got underway. Involved were
marketing vice president Lee Cohen,
advertising director Randy Gerston,
accessories buyer Steve Fierro, Brin-
er and warehouse staffer Gary Doen.
“Gary and [ did a lot of late nights on
this,” Briner says.

To insure that there would be
enough store space, the chain’s plan-
ners chose the North Hollywood
unit, largest of the 34. Ironically,
however, little space was finally re-
quired—around 500 square feet,
Briner figures.

Another successful ingredient was
the involvement of talent. Brian
Glascock of the Motels and Dennis
Duck of Dream Syndicate served as
judges.

Cross-merchandising  possibilities
for such events abound. Briner sug-
gests. Warner Home Video had a ta-
ble promoting its videocassette of
“The Right Stuff,” offering a 25-cent
charity donation for any question-
naires filled out. Other tie-ins in-
volved Straw Hat Pizza and Univer-
sal Tours, each\ of which offered
prizes.

Several vendors had generic tie-
ins, such as JVC with hardware
prizes and Maxell with blank video-
tape. CBS, Capitol, WEA and Poly-
Gram were among the label spon-
sors. Dr Pepper provided a host and
free beverages during the event.

Noting that vendors have since re-
ported inquiries from other chains
curious about the event, Briner says
one possible pitfall is ending up with
too few competitors. For this reason.
all 34 Licorice Pizza stores plugged
the event and held drawings for com-
petitors. “*Seventy-five percent of the
entrants were picked before the
event,” Briner notes.

In fact, stores all week had inqui-
ries from people seeking details about
contests. "“Much of this was generat-
ed from KROQ, too,"” says Briner.
“We know there were hard-core
competitors ready for us.”

One individual was none other
than a Licorice employee who took
away a Compact Disc player for his
skill in twirling LPs on the tip of his
index finger. “There wasn't a prob-
lem at all that he worked at one of
our stores—that’s where the whole
fun and charity of this comes in,”
Briner says.

One other winner indicated prac-
ticed skill in stacking prerecorded au-
dio cassettes artfully. But no one an-
ticipated the event Briner says
became the contestant and gallery
pleaser: unwinding blank tape.
“There’s a half-mile of that stuff,” he
says. )
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Now Playing

ware area. Ingram will be supplying
the stores with a mix of educational.
entertainment and personal produc-
tivity software, a spokesman for the
firm says.

More than 150 stores will be ser-
viced by the Nashville-based distrib-
utor. Waldenbooks currently has 860
stores.

* * K
Name change: Educational soft-

New On
The Charts

® Continued from page 25
Wenke reports. It really is our pride
and joy," he adds.

More than a year earlier, he re-
calls, he baffled a design team with a
project that had been rejected by
many competing firms. The team was
given enough leeway to develop a
seven-screened simulation with eight
levels of difficulty. Game action calls
for users to rapidly switch screens
and prepare for war action.

Wenke speculates that the title's
success rides on requiring strategy
skills and agility to defend against at-
tack. Although Coleco does not rec-
ommend retail prices, Wenke says
the title generally sells for about $30.
In the fourth quarter of 1984, “War-
Games" will be made available on
IBM and Apple computers.

FAYE ZUCKERMAN

ware maker Counterpoint Software
has changed its name to Springboard
Software Inc. According to a spokes-
man. the name change is part of a
company-wide program to expand its
operation. Company founder John
Paulson would not comment on the
change.

It is believed that the switch is due
to an undisclosed amount of venture
capital which shuffled in new key
staffers. The name modification is be-
ing explained as a more accurate re-
flection of the company's software.

' HOLD
THE
PHONE!

Dial 800-223-7524 toll free
to place an ad in ACTION-
MART, Billboard's classi-
fied advertising section.
For quick results, call Jeff
Serrette today (NY resi-
dents dial 212 764-7388).

All these manufacturers and more
are now available at Precision Sound.
Choose from our huge selection of all
your favorites. Call our toll-free
number.

Attention Dealers: Call today
and ask about our CD & LP
Catalogs.

SE{—-—_Q recision Sound Marketing, Ltd.

TELEPHONE ORDERS

1680005477715
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Marketing’s Future: New Trends Emerge

The retail marketplace shifts constantly as both manufacturers
and dealers respond to changing consumer needs and wants with
new products and services. But where is the customer for home
entertainment products moving? How can we be prepared for the
Sfuture?

In the second part of a two-part article, reprinted from the Jour-
nal of Retailing, author Jack Sheth, marketing professor at the
Univ. of Illinois, Urbana, explores the impact of increasingly
blurred boundaries among consumers’ work, home and shopping
activities, and suggests how specialized markets will emerge. The
first part of this report appeared in Billboard last week.

Because of both demographic and technological changes, it
will become increasingly common not to separate the time and
place of work, home, and shopping activities. As Toffler has
pointed out in his Third Wave, it is becoming popular to work at
home as we shift from the industrial to the postindustrial society.
It is also growing popular to shop at home through electronic
shopping and direct marketing systems.

It will become more and more common to blur the task-driv-
en, time-and-place boundaries among work, home, and shopping
activities. Consequently, retailing of products and services will
have to be offered on a 24-hour basis. They will also have to be
offered thorough multiple and often nontraditional channels of
distribution as well as at home through electronic shopping pro-
grams. In short, for the first time in retailing history, the con-
sumer will go to the market and a marketer will go to the con-
sumer at the same time. This is quite different from either the
wagon days, when the retailer went to the consumer, or more
contemporary shopping mall days, when the consumer comes to
the retailer. The specific place of transacting with one another
will be determined primarily by the trade-offs of costs and bene-
fits to each participant.

In general, however, it can be expected that nontraditional,
multiple channels of distribution will become more the norm
than the exception. For example, telephone and other utility ser-
vices may be procured from the supermarkets and other conve-
nience locations. This is already possible at Kroger and Safeway
Stores. Durable appliances and automobiles may be bought at
home through electronic shopping. For example, there are sever-
al teletex and videotex retailers that provide this service. Finan-
cial services may be offered without personal interactions and
from a long distance through telemarketing programs. Witness
the rise in the Merrill Lynch Cash Management Account
(CMA) at the retail level. What is suggested is only a tip of the
iceberg. Eventually, it is very likely that the boundaries between
shopping and convenience retailers will become blurred suffi-
ciently to change the whole pattern of retailing institutions.

Emergence of Specialized Markets: Pluralism in our values,
life-styles, and behavior is likely to increase because of greater
tolerance for individualism and personalized consumption. Fur-
thermore, the electronics age permits marketers to cater profit-
ably to smaller and smaller market segments. Therefore, the next
two decades can be expected to bring increasing desire not to as-
similate unique market segments into the mainstream mass mar-
kets but to cater to their needs and wants as specialty segments.
These segments will include ethnic groups such as blacks, His-
panics, and Asians as well as more traditional European groups.
Other unique specialty segments include the handicapped, for-
eign tourists, people who work at home, farmers and other dis-
tinctive groups such as truck drivers and traveling salespeople.
These people all have unusual needs and wants either because of
biogenic needs or unique settings in which they live or work.

Futhermore, as the economies of scale in manufacturing and
marketing are achieved at lower and lower capacity levels, the
computerized technology will make it more and more interesting
for retailers to treat those segments as separate specialty
markets.

The trend is already here. For example, cable and television
programs and other entertainment media are catering to some of
these specialty markets. Food companies are marketing ethnic
foods in both retail food chains and fast-food restaurants. Wit-
ness the emergence of theme restaurants. It is not at all difficult
to imagine the emergence of national specialty chains that will
cater to the needs of the handicapped and the ethnic segments.

One-Stop, Hassle-Free Shopping: As the society becomes in-
creasingly time-driven and as the retailers increasingly broaden
their business definitions, it is likely that consumers will do one-
stop, hassle-free shopping for the procurement of products and
services.

This trend has existed for several years now, as is evidenced by
the emergence of shopping malls and neighborhood shopping
centers. However, the future moves will be even more pro-
nounced in this direction as the traditional location and supplier
boundaries between durables and consumables, and between
products and services, are also likely to disappear. In short, the
emergence of hyperstores is here. For example, it is very likely
that more and more dry goods, such as home appliances, elec-
tronics products, perfume, and apparel, will be bought and sold
at a neighborhood Kroger or Safeway store along with groceries.
Similarly, financial services, including insurance, tax prepara-
tion, real estate, investment, and money management services
will be transacted in a Sears or a J.C. Penney store. Finally, prac-
tically all products and services are likely to be shopped for and

procured in the privacy, convenience, and comfort of the home
through electronic shopping.

HOW TO COPE WITH RETAIL TRENDS

A healthy corporation is very much like a healthy human being.
You must be both physically fit and mentally alert to survive and
grow despite changing physical and social environments. There-
fore, a healthy corporation must be equally strong in its opera-
tions (body) and its managerial leadership (mind). In short, an
organization must be well balanced between the doers (line orga-
nization) and the thinkers (staff organization).

Three managerial areas (mission, strategy, and structure) and
three operational areas (productivity, professionalism, and cus-
tomer focus) are likely to become significantly important for the
corporate retailers.

Broaden Your Horizons: Most retailers will find it increasing-
ly necessary to understand competitive forces outside the indus-
try. These forces are more commonly associated with substitute
technologies and with the end-user customers producing their
own products and services than with buying from the market-
place. At the same time, it will become necessary to redefine
businesses more broadly than in the past. For example, super-
markets must redefine their businesses away from the grocery
products to convenience goods even if they have to deal with
very different suppliers and very different distribution channels.
Banks must redefine their businesses as financial services as the
electronics technology bypasses the regulated geographical fran-
chises. Appliance dealers must redefine themselves as shopping
goods suppliers of such items as video games, computers, and
other high-tech products and services. Finally, giant retailers—
Sears and J.C. Penney, for example—must broaden their busi-
ness definitions to transcend the dry goods image. Of course, the
smart retailers are already planning or implementing this change
in the mission of their corporations.

Six major emerging trends that will
impact the retail industry

* Emergence of premium products

at the expense of best-value

products

* Dominance of wants over needs

in shopping

® Personalized procurement and

consumption

¢ Blurring of home-workplace

boundaries that will result in shop-

ping at home and 24-hour stores

* Emergence of specialty markets

and national specialty chains

¢ One-stop hassle-free shopping,

including patronage of hyperstores

Practice Pluralistic Strategies: No single retailing approach is
likely to be sufficient in the future simply because markets are
diverging more and more with respect to wants, needs, and buy-
ing power. Therefore, a single way of doing business is unlikely
to appeal to all market segments.

It will be necessary for most large retailers to offer multiple

product lines with significantly different price points and to mar-
ket their products through multiple channels of distribution as
well as to develop relationships with multiple suppliers. Most re-
tailers will find it necessary to offer the same assortment of dry
goods or grocery products through separate outlets. For exam-
ple, grocery chains such as Jewel Companies sell through box
stores (self-service) as well as through superbazaars (full service);
Dayton Hudson (full service) has a successful alternative retail
channel called Target (self-service).

Decentralize the Company: The span of control versus cost of
control is encouraging increasing decentralization of the corpo-
ration. Greater autonomy can therefore be provided to individ-
ual store locations without losing the span of control. The result
is that one can easily eliminate as many as two levels of manage-
ment ranks from the organization without jeopardizing the coor-
dination and control objectives.

In general, it will become desirable to break up the monolithic
organiazation into separate lines of business (miniprofit centers)
based on the commonality of manufacturing, distribution, or
profit life cycles. Not only is the decentralized organization more
cost-effective; it also enables the corporation to focus better on
the market and thereby become responsive to changing market
behavior. This is clearly evident in the retail industry where spe-
cialty chains (say T.J. Maxx and Hit or Miss) are allowed to op-
erate autonomously of the tradition of their parent company,
Zayre. Indeed, the store of the future concept promoted by Sears
in many ways suggests this type of decentralization under one
roof by allowing autonomous operations to All-State, H & R
Block, office equipment, and other departments.

www.americanradiohistorv.com

Focus on the Market: With the maturity of the consumer mar-
kets (experienced consumers and powerful competitors) it is ab-
solutely essential that retailers constantly search for win-win sit-
uations between the company and the marketplace. They must
strive to deliver more value to the consumers without jeopardiz-
ing corporate profitability. It means subordinating technology to
customers. It means bending the organization (products, distri-
bution, and promotion) to fit the marketplace rather than bend-
ing the marketplace (customers, intermediaries, and competi-
tors) to fit the organization.

While this is an obvious and deceptively simple rule of surviv-
al, it is as difficult to follow as breaking a habit or going on a diet.
Large corporations have a way of creating and perpetuating the
bureaucracy (through their traditions and work procedures). In-
deed, even the top management team may need to be replaced by
people who can see the forest while gazing at the trees. In the
retail business, this clearly implies shifting away from the corpo-
rate buying groups as the major driving power to retail store op-
erations as the driving force in the organization. In other words,
it means shifting away from selling whatever is bought to buying
whatever the market needs or demands.

Manage Your Costs: With the lowering of entry and exit bar-
riers as well as global competitive perspectives, it will become
necessary for management of large corporations to identify cost
structures separately for each merchandise-store combination.
With very large and diverse merchandise lines, it becomes very
difficult, if not impossible, to identify and trace various cost
components. Furthermore, these costs should include all func-
tional activities associated with procurement, marketing, and
management overheads. Greater finanacial controls and the de-
velopment of on-line real-time information systems will be re-
quired. The two most common methods of cost control are func-
tional consolidation and automation. The former is an effort to
retrain the specialists into generalists, and the latter is the re-
placement of specialists by microprocessors.

In the retail industry, these changes can be accomplished only
by online, computerized sales transactions and mainframe soft-
ware systems that will provide on a daily basis the profitability of
each store and each merchandise group. In short, retailers must
shift their focus away from sales to profits, and the only way to
do so is to keep track of all costs and to allocate them to individ-
ual merchandise lines and individual stores. Reportedly, highly
successful specialty chains, such as The Limited, assign their
success equally to their financial controls and to their market
focus.

Professionalism of Employees: Finally, there is a need for se-
lective recruitment of the work force (both store operations and
corporate staff) and for inculcating corporate culture through
training and incentives (both psychological and economic).
While it is nice to learn how the Japaness excel at managing hu-
man resources through quality circles and practicing Theory Z
principles, the top management of large retail chains will find it
increasingly necessary to provide charismatic leadership and the
opportunity for hero worship. All we need do is go back in the
business-history books and emulate such great business leaders
as Alfred Sloan (General Motors), General Arthur Wood
(Sears), S.S. Kresge (K mart), Thomas Watson (IBM), and
Theodore Vail (AT&T).

SUMMARY

Based on demographic, technological, regulatory, and com-
petitive changes, this paper identifies six major emerging trends
that will impact the retail industry. They are:

® Emergence of premium products at the expense of best-value
products;

® Dominance of wants over needs in shopping;
® Personalized procurement and consumption;

® Blurring of home-workplace boundaries that will result in
shopping at home and 24-hour stores;

® Emergence of specialty markets and national specialty
chains;

® One-stop hassle-free shopping, including patronage of
hyperstores.

The paper suggests that the retail corporation must do the fol-
lowing to survive these trends:

® Broaden the definition of what business it should be in;

® Develop multiple channels of distribution;

® Decentralize the corporation into several miniprofit centers;
® Focus on the market needs and not on the suppliers;

® Manage its costs through computerization;

® Inculcate corporate culture in its employees through a char-
ismatic style of management.

Reprinted with permission from the Journal Of Retailing, Vol.
39, No. 3 (“Special Issue: Strategic Issues In Retailing”).
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Video

FLASHY DRESSER—Teddy Pendergrass accepts a jacket from Betty Bit-

terman, vice president of music and variety programming for Cinemax &

HBO. His debut Asylum album, “Love Language,” premiered on Cinemax’s
“Album Flash.”

Clips Are Programming,
Says PMI Chief Levinson

NEW YORK-—Record labels are
making a massive mistake when they
see music video clips as a promotion-
al rather than programming product,
thereby crippling a growing new in-
dustry and making it imposible for
those in the business to achieve a
profit. That’s the view of Picture Mu-
sic International president Mark
Levinson, which he expressed at a re-
cent National Academy of Television
Arts & Sciences luncheon and repeat-
ed in an inteview with Billboard.

“Every record company must
charge for the clips that we see on
television. Why? Because this is pro-
gramming. The record companies
have to believe this before anyone
else is expected to,” claims Levinson.

Because music video is not seen as
programming, it does not share in the
millions of dollars of advertising in-
come that are being generated by vid-
co shows accross the nation, Levin-
son suggests. By charging, he says,
record labels would insure that they
get a piece of the income their prod-
uct is generating.

“If you say music video is for pro-

motional purposes alone, then it’s
been a disaster,” Levinson claims,
noting that labels invested millions of
dollars in creating clips in 1983, but
saw the industry actually shrink by a
few percentage points if Michael
Jackon's superstar numbers are sub-
tracted. “If you look at it purely as
promotional, music video hasn’t
done its job in terms of the aggregate
growth of the industry,” he says.

But as programming, video clips
have been a stunning success, he
maintatns. “There are 200-300 shows
out there that are using clips,” he
notes, with “‘millions of ad dollars be-
ing spent that are not getting back to
the record industry.”

Because of this leakage, Levinson
continues, *““Music video promotion
companies are for the most part pro-
ducing television programming on a
promotional budget,” and it's just
not working. Video clip budgets have
doubled in the last year, jumping
from $35.000 to $70,000, he claims.
But even so, “with present average
budgets running between $60,000-

(Continued on page 34)

MGM/UA In Price-Cutting Test

Major Takes First Multi-Title Steps To $29.95 Level

By TONY SEIDEMAN

NEW YORK-—MGM/UA Home
Video will be making its first muiti-ti-
tle moves into low-priced full-length
video this summer and fall, with a
one-month price promotion that will
put six feature films out at a tempo-
rary $29.95, and the permanent reduc-
tion of the prices on seven music and
one children’s title to the same level.

The $29.95 feature film promotion
is the first consumer-oriented cam-
paign MGM/UA has put together at
that low a price. Older product will
be used for the effort, which will bear
the promotional tag line “Watched
Any Great Books?" and try to get
children to read the classics by hav-
ing them see film versions.

“Watched Any Great Books?" will
run from Sept. 1-Oct. 31, utilizing
MGM versions of “Treasure Island,”
“The Adventures Of Huckelbery
Finn,” “The Good Earth,” *‘Little
Women,” “A Tale Of Two Cities™

and **‘Madame Bovary.”

If the feature film effort works,
chances are good that MGM/UA
could dive even more deeply into the
low-priced video marketplace. *

Once

the story is in, we'll evaluate the re-
sults and make a decison from
there,” says manager of marketing
and sales promotion Stephanie Schul-
man. “*We're looking foward to a suc-
cess so we can keep on doing this
kind of thing.”

Though MGM/UA has released
one feature film—*Pink Floyd’s The
Wall"— at $39.95, it has long been
one of the majors most reluctant to
put out full-length standard issue
motion pictures at sale prices.
MGM/UA executives are reluctant
to describe the pair of low-price pro-
motions a major reorientation,
however.

While the feature-oriented promo-
tion involves temporary price reduc-
tions, the cuts in the company’s other
effort will be permanent, says vice
president of sales and marketing Saul
Melnick. All of the eight titles in-
volved have been previously released
by MGM/UA.

Melnick calls the re-pricing of the
product an “‘experiment.” He doesn’t
see any permanent reductions com-
ing with feature film product, saying,
“It’s too early to make any blanket
moves yet.”

The re-priced titles will be shipped
in two separate batches, one going
out this month and the other in Au-
gust. July's programs will be “Wasn't

That A Time,” “The Doctor Seuss
Video Festival,” “Who's Afraid of
Opera, Vol. I'" and “The First Barry

Manilow Special.” In August, "*Car-
ole King: One To One,” the second
and third volumes of “"Who's Afraid
Of Opera™ and *“The Sacred Music
Of Duke Ellington™ will be on the
market at $29.95.

The effort will be a test and no
more, Melnick stresses, a chance for
MGM/UA to ‘“see what it all
means” for itself about home video
pricing. He notes that ‘‘some of the
titles performed very well at their
first list price,” so the new pricing
structure is not an attempt to dump
excess inventory.

MGM/UA put the product in-
volved in the permanent price cuts on
moratorium 60 days ago in order to
avoid dealer and distributor com-
plaints about seeing the value of their
inventory suddenly cut in half. Ac-
cording to Schulman, similar moves
will not be made for the “Great

(Continued on page 35)
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e have come to rely on Ingram as
our absolute best source for video product
formation and service.”

—Ellis Baxter

American Tape & Video

See our ad on page 22
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1-800-251-5902
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TITLE

This Week

Last Position
Weeks on Chart
format

s 3
Copyright Owner 52
Distributor, Catalog Number  Principal Performers > @&

Rating
Price

Paramount Pictures
RCA Video Disc 1407

CED
Laser

29.95
39.95

TERMS OF ENDEARMENT Debra Winger

|
Shirley MacLaine ‘ 1583 ’ PG

Universal City Studios i 34.98
2| 2 j SCARFACEA MCA Dist. Corp. 80047 Al Pacino 39.98
— 1__ — S — — e AN — — p——— — — B +—
3 | > 1 & <IRHB6E ABC Motion Pictures Menyl Streep 1083 ‘ g |CED | 3095
\ l l— 1 Embassy Home Entertainment 1377 Kurt Russell ‘ Laser 4495
s THERIGHTSTUFF [ Ladd Company ) CrartesFrank | yog | pg | Laser | 39 9?
| m Warner Home Video 20014 Scott Glenn | ‘ | \ '
| f a Universal Classics James Stewart . i cep | 19.98 |
| | |
‘ 5 ‘ 8 | 8 | REARWINDOW e MCA Dist. Corp. 80081 Grace Kelly ‘ 1954 (£ |Laser | 29.98
i T e T 1
6 Gene Hackman Not
\ Wj‘“ij. UNDER FIRE Vestron 5033 o | 1988 R CED | 0
\— S e I +——1— -+
14 | SUDDEN IMPACTA Warner Brothers Plctures Clint Eastwood | ye83 | R CED 19.98
Warmer Home Video 11341 Sondra Locke b Laser | 34.98
- T e — = = e -
: \ [
8| 16| 2 } MR. MOMA Vestron 5025 ey el 1983 PG | CED | 29.95
I eri Garr | |
] Paramount Pictures, Christopher Walken | ™ [ ceo -
& o 2 oeanzone RCA Video Disc 1646 Martin Sheen 1983 | R | aser | 2995]
e | (— e N a— N S
Paramount Pictures Gene Hackman CED _T_
| 10| 18 ‘ 4 | UNCOMMON VALOR RCA Video Disc 1646 Rober! Stack . 1983 | R l Laser 29.95
'\ RAIDERS OF THE Paramount Pictures Harrison Ford ' CED
| 111 6 | 3 o5t ARK RCA Video Disc 1376 Karen Allen | 1981 |PG | ey | 2995
| ______v__i_ﬁ i |
| \ RCA/Columbia Pictures Dustin Hoffman l'cep | 29.95|
12 11| 23 | TOOTSIE (TA)A Home Video 5955 Jessica Lange |, 1962 l &G Laser | 29.95
L r— 1 o Wamer?o?he_s Pyclu es 'Sg Co_nery_ CEE |
1 I i I n n
s ‘x K S NEUERISANNENERJRGRING Warner Home Video DC 11337 Barbara Carrera ! 1983 \PG | Laser \ 99.98 [
|
T+ ] . — ——— Tt =i
| | Universal City Studios M T | \ CED
14 19 ¢ D.C.CAB MCA Dist. Corp. 80061 Gary Busey nSeaR Laser 2758
— Al = = - — L SR == -
[ Tom Cruise | CED 19.98
| -
15 | 5 6 . ALL THE RIGHT MOVES CBS-Fox Video 1299 Lea Thompson 1 1983 | R Laser | 34.98
4
T 1 1
| Paramount Pictures Dan Ackroyd i CED | 19.95
16| 9 | 18 | TRADING PLACES RCA Video Disc 1551 Eddie Murphy 1983 | R aser | 2005 |
— T PV VN O R B
olumbia Pictures !
CHRISTINE Home Video 10141 Keith Gordon ‘ 1983 | R | CED ‘ 29.95
MGM/UAHome Video  Matthew Broderick _Icep | 1998
i ‘ WERIGAMESTIAY CBS-Fox Video 4714 Dabney Coleman 1983 | PG Laser | 34.98
= e = s el e LS I -
LIMITED GOLD EDITION ) .
Walt Disney Home Video 198 Mickey Mouse 1984 NR | CED 19.95
CARTOON CLASSICS MICKEY y y . x |
20| 7 | 30 | Aisky BUSINESSA  TreCefenCompany  TomCuse | gl o (CED |
Warner Home Video DC11323 Rebecca de Mornay Laser )

® Recording Industry of America seal for sales or rentals of 37,500 units plus ($1,500,000 after returns) (Seal indicated by dot). A Recerding Industry of
America seal for sales of 75000 units plus ($3,000,000 after returns) (Sea! indicated by triangle). (ITA) International Tape Disc Assn. seal for net sales and or rentals
of at least $1,000,000 at wholesale. (Seal indicated by ITA seal)
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This listing of videa releases is designed to
enable wholesalers and retailers to be up-to-
date an available new product. Formats in-
cluded are Beta, VHS (Video Home System),
CED (Capacitance Electronic Disk), and LV
(LaserVision). Where applicable, the suggested
list price of each title is given; otherwise, “No
List” or “Rental” is indicated. All information
has been supplied by the manufacturers or dis-
tributors of the product.

FILMS

A DANGEROUS SUMMER

James Mason, Tom Skerritt, lan

Gilmour
Beta & VHS VCL

BADLANDS
Martin Sheen, Sissy Spacek

$59.95

"New Video Releases

LD warner Home Video (WEA
Corp.) .
THE BARCELONA KILL
Linda Hayden, John Justin.
Simon Andrew
Beta & VHS VCL
BiLL
Mickey Rooney. Dennis Quaid,

Harry Goz
Beta & VHS USA Home Video .

$59.95

$59.95

BLACKSTAR, VOLUME 111
Beta & VHS Family Home
Entertainment | .
BODY HEAT
William Hurt, Kathleen Turner
LD warner Home Video (WEA
Corp.)
BONNIE'S KIDS
Tiffany Bolling, Robin Mattson,
Scott Brady

$29.95

$34.98

Starring JOHN RlT—ER,
KAREN CARLSGN

SERIOUS ROMANCE \WX/AS
NEVER THIS FUNNY.

SUGG. LisT PrICE: $49.95

A TAUT, TENSE SEQUEL
TO THE HIGH NOON
CLASSIC.

sUGG. LisT PRICE: $59.95

/ HOME VIDEQ

——THE=——
HOUSE ON
GARIBALDI

Starring
TOPOL, MARTIN BALSAM

EICHMANN IS ALIVE AND
THE ISRAELIS WANT HiM.

suGG. LisT price: $59.95

MENT OF THE
OLYMPIC GAMES.

SUGG. LIST PRICE: $29.95

Available on Videocassette From

U.S.A. Home Video.

EXCLUSIVELY MANUFACTURED AND DISTRIBUTED BY FAMILY HOME ENTERTAINMENT, INC.

7920 ALABAMA AVE., CANOGA PARK, CA 91304-4991

EXPERIENCE THE EXCITE-

1932

Starring

MICHAEL MORIARTY
— —

Of——=
HAWK

pattian | 7

THE SECRET OF FLIGHT
WAS EASIER TO FIND
THAN KEEP.

SUGG. LisT price: $49.95

Beta & VHS Monterey Home
Video.

CAMELOT
Richard Harris, Vanessa Redgrave
LD Warner Home Video (WEA

Corp.)

A CASE OF LIBEL
Daniel J. Travanti, Edward Asner,
Gordon Pisent

Beta & VHS USA Home Video

CHANEL SOLITAIRE

Karen Black, Marie-France Pisier,
Timothy Daiton

Beta & VHS Media Home Entertain-

ment - . . $59.95

CHARLIE BROWN'S ALL STARS
Beta & VHS Snoopy's Home Video
Library . . .

CHiILDREN OF SANCHEZ
Anthony Quinn, Dolores Del Rio,

Katy Jurado
Beta & VHS Monterey Home
Video.

COOL HAND LUKE
George Kennedy
LD warner Home Video (WEA
Corp.)

THE DROWNING POOL
Paul Newman
Beta & VHS Warner Home Video
(WEA Corp.)

EXPOSE
Udo Kier, Linda Hayden, Fiona
Richmond
Beta & VHS Private Screenings

FATAL GAMES

Sally Kirkland, Lynn Banashek,
Sean Masterson

Beta & VHS Media Home

Entertainment $29.95

FELIX'S MAGIC BAG OF TRICKS
Beta & VHS Media Home

$59.95

$39.98

$59.95

$29.95

$59.95

$39.98

$59.95

$39.95

Entertainment $29.95
THE FIRST DEADLY SIN

Frank Sinatra, Faye Dunaway

Beta & VHS Warner Home Video

(WEA Corp.) $59.95
FISH HAWK

Will Sampson, Charles Fields

Beta & VHS Media Home

Entertainment $59.95
THE GREAT BEAR SCARE

Beta & VHS Family Home

Entertainment $29.95
GUMBY FOR PRESIDENT—
VOLUME 9

Beta & VHS Family Home Entertain-

ment $29.95
HAIL

Richard B. Shull, Dick O‘Neil

Phil Foster

Beta & VHS Monterey Home

Video $59.95

IT'S MAGIC, CHARLIE BROWN!
Beta & VHS Snoopy's Home Video
Library

JOHNNY BELINDA

Richard Thomas, Dennis Quaid,
Rosanna Arquette

$29.95

Beta & VHS USA Home Video $59.95
JUBILEE

Adam Ant, Toyah Willcox, Jenny

Runacre

Beta & VHS VCL $59.95
LASSITER

Tom Selleck, Jane Seymour, Lauren
Hutton

Beta & VHS Warner Home Video (WEA
Corp.) $79.95

LASSITER
Tom Selleck, Jane Seymour, Lauren
Hutton
LD Warner Home Video (WEA Corp.) $34.98

THE LIGHT AT THE EDGE OF THE
WORLD
Kirk Douglas, Yul Brenner,

Samantha Eggar
Beta & VHS Media Home
Entertainment

LITTLE LORD FAUNTLEROY
Alec Guinness, Ricky Schroder,

Eric Porter
Beta & VHS USA Home Video

MARVIN MITCHELSON ON
DIVORCE
Beta & VHS Media Home
Entertainment

RAGE
David Soul, James Whitmore,
Yaphet Kotto
Beta & VHS VCL

SALON KITTY
Helmut Ber%er, Ingrid Thulin
Beta & VHS VCL

$69.95

$59.95

$29.95

$59.95

69.95

MUSIC VIDEO

www.americanradiohistorv.com

BIG COUNTRY LIVE
Beta & VHS Music Media

MELLOW MEMORIES
Various Artists
Beta & VHS USA Home Video
THE SOUL EXPERIENCE
Various Artists
Beta & VHS USA Home Video
ST. IVES
Beta & VHS Warner Home Video (WEA
Corp.) . $59.95

$29.95

$29.95

$29.95

To get your company’s new video releases
listed, send the following information—Title,
Performers, Distributor/Manufacturer, For-
mat(s), Catalog Number(s) for each format,
and the Suggested List Price (if none, indi-
cate “No List" or “Rental")—to Kim Free-
man, Billboard, 1515 Broadway, New York,
N.Y. 10036.
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By FAYE ZUCKERMAN

U.K.'s video: The managing direc-
tors of Britain’s PolyGram Music
Video, Michael Kuhn and David
Hockman, say that the avant-garde
group Test Department produced a
long-form music video way before
the accompanying LP was pressed,
which they claim is a first. The 45-
minute long-form and the Phono-
gram/Mercury album are about to be
released in the U.K. The long-form is
described by its producers as ““a men-
acing look at society ... The music
sounds metal.”

MGMMO action: Millany, Grant,
Mallet & Mulcahy Overview has re-
cently created music clips for Rush,
Rick Springfield, Lisa Dal Bello and
Cameo. The Rush video for Poly-
Gram was directed by David Mallet
and produced by Jacqui Byford at
Limehouse Studios in London. Mal-
let and Byford also took charge of
Springfield’s “Don’t Walk Away” for
RCA. Atlanta Artists/PolyGram’s
Cameo was directed by Dee Tratt-
man, who has also done videos for
the Thompson Twins. Cameo’s video
for “Talking Out The Side Of Your
Neck” was produced by Frank Hil-
ton, filmed in Atlanta and editied at
CCR in New York City. Pam James
produced Canadian singer Dal Bello
for EMI Records. The clip was di-
rected by Brian Grant.

From Epic: Look for how wind,
rain and lightning machines were
used in Stevie Ray Vaughan & Dou-
ble Trouble’s “Couldn’t Stand The
Weather.” Director Charlie Rice de-
pended on the machines and the Ulti-

matte process to mix live action with
stock footage of a violent hurricane.
Texas Pacific Film Video and Doyle
Dane Bernbach jointly produced that
video and another one for the same
band titled “*Cold Shot.” Both clips
were lensed in 35mm by Richard
Kooris. “Cold Shot™ was directed by
D.J. Webster, and Julie Kaufman
acted as agency producer. Ultimatte
work was performed at Southwest
Teleproductions. Video Post took
charge of transferring, and Third
Coast Video did post-production.

Chart action: Guess what’s hap-
pening to ‘‘“Making Michael Jack-
son’s ‘Thriller’ ™ in Japan? It’s top-
ping the charts. According to
Vestron Video, the program’s distrib-
utor, during its first week of release
the subtitled version jumped to No. |
on music store sales charts and was
second on appliance and video store
listings. The company claims it has
sold 750,000 units worldwide.

Common thread: Teen idols
Menudo and Prince have at least one
thing in common: They each filmed
visual music at The Complex. The
firm’s stages were used for a five-day
period to film portions of the Warner
Bros. film “Purple Rain,” featuring
Prince, while tv veteran Garry Mar-
shall lensed RCA's Menudo (Bill-
board, June 30) in a video created by
Parallax Productions.

Serial hangs: RCA Video Produc-
tions is looking to find a home for a
rock’n'roll action-adventure series.
Writer/producer Michael Uslan has
developed 15 episodes that can be
used for cable tv, home video or the-
atrical release. Patterned after '30s
comic books, “The Phantom Em-
pire” centers on the exploits of a rock
group that includes lead singer David
Phantom, guitarist Pat Z. Brat, key-
boardist Wayne Newjersey and
drummer Valentine Jones. The serial
will have two directors, whose names
have not yet been announced.

New from the old: Slade’s first al-
bum in 10 years, “Keep Your Hands
Off My Power Supply,” is being pro-

moted not just by clips, but also by a
mini-documentary of the group,
which rose to fame in 1974 with the
English hit “*Cum On Feel The
Noize.” Denny Somach Productions
took charge of the video for CBS As-
sociated Records. Somach inter-

viewed the group earlier this year in

Music Monitor

London for the documentary, and
post-production took place at the
newly formed E.J. Stewart Studios
1n Primos, Pa.

Directing  Springsteen:  Picture
Music International is not saying
why its newly contracted director
Jeff Stein didn’t work out for Bruce

Springsteen’s long-awaited video to
promote “Born In The US.A” In
his place is famed film director Brian
DePalma (**Dressed To Kill,” **Scar-
face,” **Carrie’”), who was in St. Paul
last week hard at work on a nine-
minute clip for “Dancing In The
Dark” (Blllboard July 14) Some 200

—»;,:‘5 -
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extras were filmed ir front of the Civ-
ic Center’s stage by DePalma, who
told reporters that he had not heard
Arthur Baker’s extended remix of the
single before shooting for the video
commenced. [t 1s believed that
Springsteen did not like Stein’s con-
cept for “Dancing In The Dark.”
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PRIVATE PARTY—Stephanie Shepard, left, president of the Telegenics
video pool, celebrates her company’s first anniversary at New York’s new

video club Private Eyes. Toasting her success is Gail Sparrow, MTV’s di-
rector of acquisitions.

MCA’s Jimmy Bowen Plans
Country Clip Budget Hike

By ANDREW ROBLIN
NASHVILLE—With the dust spending, Bowen doesn’t necessarily

now settled from MCA’s executive intend to release more clips. “I'm go-
shakeup at its Nashville office, new ing to authorize videos when the mu-
division president Jimmy Bowen has sic warrants it,” he says, “"not just to
revealed several key changes affect- please  managers, lawyers and

ing the company’s policy on country agents.”
music video clips. Unlike many of his peers, the
Previously, many of MCA’s clips MCA president feels that perfor-
have been produced inexpensively by mance, not cqnceptual 'v1deos, are
Country Music Television (CMT), most Cfo?CllVC n prOmOIlng new art-
the Hendersonville, Tenn.-based ists. Noting that clips speed consum-
country video network. But accord- er acceptance of newcomers, Bowen
ing to Bowen, the days of low-budget says, 'l think that will be the biggest
videos are over at MCA. benefit of video until we get into a
large number of homes, like MTV

He plans to increase the compuny's

. . has.”
overall budget for country clips, and ] o
will concentrate MCA's efforts on Bowen cautions that video's tri-
developing its new and lesser-known umphs in the pop market may not

translate so successfully into country.
“I've secen no indication yet that
country videos boost record sales,”
he notes. “*But we're researching that
through our distribution arm.”
Appropriately, MCA has lately
spent $5,000 upgrading its in-house
video facilities. “We needed to
update,” says Pat Schoffstall, director
of administration. “Most of our
equipment was 10 years old.”

artists with video.

And although he won't rule out
working with CMT, Bowen adds, *1
don't want any cheap video at MCA.
Cheap videos make both the artist
and the music look cheap; everybody
loses.™

Sources close to CMT acknowl-
edge that the network produced most
of its country clips on budgets rang-
ing from $8,000 to $10,000. The ca-
ble service also limits placement of its
videos by stipulating they not be used
on clip shows from rival services,
such as The Nashville Network.

“We're going to have to spend at
least $20,000 to have any reasonable

shot at a ETPEIINGS video,” com- ter-inch Jensen player; a Jensen au-
ments Bowen. **And even then, that's dio tuner with complete switching

not a lot.™ ‘ ) capability; and Yamaha NSI10-M
Despite plans to hike MCA's video monitors with subwoofers.

?Z?Biﬂ‘board Covers the VSDA Convention
-and the Home Video Market

The new additions center on a 25-
inch Proton color monitor. MCA
now has one in its publicity suite and
plans to purchase another soon for
use in the executive conference room.
Peripheral equipment includes two
half-inch VHS players; a three-quar-

For full details call:

Ron Willman in N.Y. (212) 764-7350 o
Diane Daou in L.A. (213) 859-5312 or '
any Billboard Sales Office around the
‘world

Issue Date: September 1 4
Ad Deadtine: August 13 !

The International Newsweekly
*Billboard of Music and Home
Entertainment

1515 Broadway N.Y., NY 10036
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These are the best selling videocassettes compiled from

s g retail reports by the Billboard Chart Research Depart-
E ‘é < ment. Both Beta and VHS formats are included. =3
i ; é Cppy_right Owner, » §% §
£ S =  TINE Distributor, Catalog Number  Principal Performers > a
BD | ¢ | rvooonmen Rt . SIS
== | ‘ . KVC-RCA | | 5 |
2 114 | JANE FONDA'S WORKOUT A (TA) (YR o0 Jane Fonda 1982 NR 59.95
s o o momsormeiostam  fmmnTous o jmes s o
a7 of memewrser  Jelatmen o Gaeln e e g
5 § %:IITFI!-'II%%S%LL[/)\ggII(-:nSOI\wICKEY Walt Disney Home Video 198 Mickey Mouse 1984 | NR \B”;ti 29.95
6 " /| ScARFACE A H”c'fbﬁil,%éﬁ,‘“é%%iy Al Pacino 1983 EHS | 79.95
U 2 NG MICHAEL cra(Ta)  Veston 1000 Michael Jackson 1983 NR| FHS 2995
8 2 o ALL THE RIGHT MOVES 0BS.Fox Video 1299 Lo e on 1983 R | gMS | 590
9 %IRAF:TI'%%S?%{%ggEéO&NVALD " Walt Disney Home Video 200 Donald Duck 1980 NR - pHS | 2095
10 ¢ 5 suwoon e ey T o3 | 4| 9
L “ 21 !E%ﬁ%%ﬁ%ﬂgg'g'sogmﬁm 7Wé|t Disney ﬁome Video 199 7 Minnie Mouse 1984 NR| WHS 2995
12| 10 26| DOITDEBBIE'S WAY Raymax Prod. P, Brownsten Prod.— peppe Reynolds 1983 NR| 9HS | 3995
13 | 1 \ JVHOERJK%‘;ETF&NADLALENGE . Kart -\/thiﬁ) COrpOrallon 051 ganelponda 2| (A SULE
14| m | o meamwwoowe  puesaGese o EmeSmel | e pe g s
| i -— . ! ’
15 w 1 MONEY HUNT Kar! Home Video 056 John Hillerman 1984 | NR ér‘g 29.95
16 T 7| 72| STE WRATH OF KHAN A (ITA) e Hormo video 1160 Yﬁg'ﬁg?dsﬂa%%i' | 1062 pol Beig | 3995
7] AT RIS vemswss | ww [ oo
18 | | swomweacrima  MneRelesbum o Gnfeued e Rl e
1 | - — . - S -
19 15 12 UNCOMMON VALOR baramocnt Home video 1657 Robert Siack 1963 R | goo | 5995
20 o | LMITED GOLD EOION CARTOON a1 Osney Homo vidoo 204 Ammates 196 NR| S
21 2 : U O I Walt Disney Home Video 201 Daisie Duck 1984 | NR| o " 2095
22 0w eons ruces N i R T
23 3 s ‘ DURAN DURAN o Thorm/EMI TVD 1646 Duran Duran 1933 NR é;i 9
4 _ | E— S - _ _ -
24 Y %JsLsTxgsocsLsU?:HE OCEAN CBS-Fox Music Video 6659 Culture Club 1984 NR| PSS 2008
25 6| l tm%%ﬁ%ﬁs%gg{;m Walt Disney Home Video 202 Pluto 1984 NR oS | 2005
26 ol covcaTnG AT T s/ pa| 1S | ross
27 | 15 | oeanzone B e I
287, 27 ' 43 FLASHDANCE e e 180 Jenniter Beals 1983 I X
20 25| © | PLAYMATEWORKOUT CBS Fox Video 6373 various Artists 1984 NR| g0
304 29 | 6 CHRISTINE . Egﬁecﬁh“e”;b%%féﬁ‘“’és " Keith Gordon 1983 WS | 7995
| 3,3J410 ‘ 325?8985" n\/livc;%Nucm ) Mééé“ﬁiﬁl@»enf@mem Magy ~ David Bow 1284 NR| ghS | 399
32| 14| 304‘ RISKY BUSINESS (ITA) A The Geffen Company o e Momay | 1983 R | g | 3098
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Video

JVC Steps Up Production
Of VHS Camera/Recorder

TOKYO—Victor Co. of Japan
(JVC) is increasing production of its
half-inch range VHS Movie, the com-
bination video camera/recorder, to
30,000 units a month, three times the
present volume, starting in August.
But the planned expansion hinges on
the availability of necessary parts.

VHS Movie went on sale here in
late February and competes with
Beta Movie, the world’s first video
camera/recorder, which debuted last
July via Sony Corp.

JVC had intended to produce
20,000 VHS Movie units monthly but
was restricted to half that output be-
cause of problems it had in obtaining
vital parts. Confident that compo-
nent manufacturers can cope with
the new demand has led to the com-
pany’s increased output schedule.

The U.S., to which shipments of
VHS Movie started in May, is asking
for a stepped-up supply. Meanwhile,
JVC will start exporting to Europe at
the end of August.

The VHS Movie uses half-inch
tape and can record for 20 minutes.
It weighs only 4.18 pounds, making it
the lightest VCR camera/recorder
currently on the market. With a spe-
cial lead link, it is possible to repro-
duce directly on television the images
recorded through the unit. The
planned production upturn would
put JVC's VHS Movie volume on a
par with Sony’s Beta Movie.

A formal announcement is expect-
ed here in late September from Sony
that it will put a Beta Movie with
auto focus on sale in the U.S. and Ja-

pan. The feature will increase the
weight of the unit but not its overall
size.

Picture Music’s
Mark Levinson

® Continued from page 29

$70,000 per clip, we find it difficult to
make money producing them. In
fact, PMI would not turn a profit
during this, our first year of opera-
tion, if we relied solely upon the rec-
ord companies’ music video budgets.

*“At this point we would be talking
about $100,000 productions before
we start seeing some money,” says
Levinson, concurring with Ken Wolz
and other video producers that bud-
gets for video clips must rise to the
six-figure mark if the business is go-
ing to move into the black.

To keep the video clip industry
alive, music video users must make a
double contribution, creating shows
that do the programming they con-
tain justice while at the same time
helping to relieve some of the indus-
try’s financial burden, says Levinson.

“I don’t think the music video
business is going to collapse,” he
says. "'l don’t think it’s a fad.” Clips
are an art, and given the economic
room to grow could become a vital
new part of the entertainment com-
munity, according to Levinson. But if
the money isn’t there, “‘the child will
become weak and suffer greatly,”
never achieving its full potential.

TONY SEIDEMAN

JOURNEY—*Frontiers And Beyond,”
Media Home Entertainment M443. Pro-
duced by Steve Sobol, directed by Phil
Tuckett. Stereo, 98 minutes, $39.95.

Can the crowded excitement of arena rock
survive the transition to home video? Not in this
case. With its behind-the-scenes depiction of
life on the road, “Frontiers And Beyond" may
appeal to Journey's diehard following, but
most viewers will have trouble- coping with the
video's pompous narration and slow pacing.

Approprately, it starts with the group's 1983
concert appearance at Philadelphia’s JFK Sta-
dium. Cigarette lighters flicker in the cavernous
darkness, the camera zooms in on Steve Per-
ry's crotch and teenage girls howl with delight.
That's a high point.

Instead of focusing on the band members,
much of the video is given over to interviews
with Journey's technical and management per-
sonnel. These people are evidently competent
attheir specialties, but they're not entertaining.

When the fireworks capping the group’s
stage show work smoothly, manager Herbie
Herbert exclaims, “It's wonderful; it's better
than sex.” But his euphoria never makes it into
the videotape.

What comes across instead are the negative
aspects of the tour. A roadie breaks his arm
following a freak electrical accident. Lead qui-
tarist Neil Schon gets hit on the head in mid-
song with a beer bottie flung by an aggressive
or thoughtless fan.

Near its end, "Frontiers And Beyond" finally
tunes in on Journey's members for some back-
ground material. Coupled with considerable
quantity of concert footage, these personal vi-
gnettes comprise the most interesting mo-
ments in this fairly pedestrian excursion.

ANDREW ROBLIN
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Video Reviews

THE EVERLY BROTHERS—"“The Everly
Brothers’ Rock 'N’ Roll Odyssey,” MGM/
UA Home Entertainment 600366. Pro-
duced by Stephanie Bennet, directed by
Richard DeLighter. Mono, 73 minutes.
$59.95.

Like Homer's Odysseus, the Everly Brothers
spent 10 years floundering as solo artists after
their violent parting onstage at Knott's Berry
Farm in 1973. As the title of their latest home
video implies, the Everlys’ story gets a suitably
epic treatment from director Richard DelLigter.

Delighter adds a real sense of history to the
brothers’ breathtaking vocal harmonies and
repertoire of classic songs. Using old photo-
graphs and clips of the duo's father, noted gui-
tarist Ike Everly, the video traces the musical
and familial heritage behind the Everly Broth-
ers’ superb sound.

From their origins in Kentucky's coal-mining
belt to their reunion concert last winter, the
Everly’s saga is told in full. We see them per-
forming at the peak of their acclaim in the early
'60s when Don and Phil moved around the mi-
crophone with the eerie precision of Narcissus
and his reflection. And we feel their shock at
the ascendancy of the Beatles in 1964.

The brothers do most of the narration them-
selves. Regrettably, Linda Ronstadt intrudes to
pop off remarks that are both gratuitous and
inane. At best she contributes grist to the ru-
mor mill with her confession of an adolescent
crush on Don Everly.

But that's nit-picking.  Thoroughly re-
searched, thoughtfully edited and full of great
music, " The Everly Brothers' Rock 'N' Roli Od-
yssey™ makes a perfect companion piece to
"The Everly Brothers’ Reunion” (also on
MGM/UA). And it stands on its own merits as
one of the finer pieces of rock history yet as-
sembled. AR.

PINK FLOYD—*“Pink Floyd At Pompeii,”
Vestron Music Video MA 1008. Produced
by RM Productions, directed by Adrian
Maben. Stereo, 90 minutes. $29.95.

Since most performance videos consist
mainly of unadorned concert footage, the artis-
tic direction found in “'Pink Floyd At Pompeii”
makes for a refreshing difference. And al-
though it was shot while the band was in the
midst of recording their landmark “Dark Side
Of The Moon" album in 1972, the video com-
pares favorably with today's productions.

Pompeir's ruins—and the paralyzed bodies
of its citizens buried by Vesuvius' eruption in
79 A.D.—add a fascinating, eerie visual coun-
terpoint to Pink Floyd's music. In one scene,
we see the members of the group casually
strolling across a field of still-smoidering lava.
Later, during the climax of “‘Careful With That
Axe, Eugene,” the camera caplures a volcanic
explosion.

Maben's direction also takes viewers into the
recording studio with the band. We see them
cutting electric guitar and piano overdubs for
various songs, but therr most humorous re-
cording technique must be the microphone
placement used in taping a yowling dog for
“Mademoisefie Nobs. ™

The video’s only weak momentis occur when
it shows the band eating a meal. These scenes
have Iittle connection with the rest of the work
and could easily have remained on the cutting-
room floor.

Minor flaws aside, “Pink Floyd At Pompeii™
is vastly superior 1o most other concert videos.
Pink Floyd's extended jams stand the test of
tme, and the sound quality is excellent. What's

more, the video holds together as a complete
artistic statement. AR.
Various Artists—“The Beast Of IRS Vid-
0, Vol. |, IRS Video 002. Executive pro-
ducer Carl Grasso. Stereo, 40 minutes,
$29.95.

The whimsical, upbeat brand of new wave
rock found on IRS Records is captured in this
compilation reel of the firm's promotional mu-
sic clips. The video breathes life into this music
form with energetic performances by the Flesh-
tones, the Go-Go's and R.E.M. which, in addi-
tion to featuring the directorial skills of Francis
Delia, Doug Martin and Arthur Pierson respec-
tively, depict the fashions and images often
pegged to new wave music.

This compilation provides a unique look at
several modern rock bands. And for new wave
fans, it's the kind of entertainment that can be
walched repeatedly. The video features the En-
glish Beat's former lead singer Dave Wakeling
as well as former Wall Of Voodoo member
Stanard Ridgway in “‘Mexican Radio,” directed
by Francis Delia.

Also of note 1s the ballad-like “Ramny Sea-
son,” performed by Howard Devoto. Clive
Richardson, this clip's director, has created a
four-minute mini-movie that contains enough
emotional impact and imagery to make it enter-
taining rather than the glossed-over whimper-
ing found in similar clips about love loss.
R.E.M.’s "Radio Free Europe,"” directed by Ar-
thur Pierson, is also well done.

The only downbeat aspect 0 the video is the
macabre nature of “Dance With Me," by the
Lords Of The New Church, directed by Derek
Jarman, which is poorly staged, horrifying, and
the longest clip on the compilation reel.

Four of the 10 clips are basically perfor-
mances by the groups inside a studio. Though
mundane, at least they are devoid of the
screaming crowds that dominate a majority of
today's long-form music videos.

Interview or documentary footage would
have strengthened this program and, possibly,
made it of more interest! to a broader audience
beyond new wavers. And is 40 minutes long
enough o justify a $29.95 price tag?

Other songs included in the reel are Let’s Ac-
tive's “Every Work Means No,” directed by Ar-
thur Pierson; the Cramps' “Garbage Man," di-
rected by Derek Burbridge; the Alarm's "“The
Stand,” directed by Arthur Pierson; the Go-
Go's' “Head Over Heels,” and the English

Beat's "'l Confess,” directed by Mick Haggerty
and C.D. Taylor.

FAYE ZUCKERMAN

SOFT SELL—Gravity Records art-

ist Danny Tate, left, talks to Hugh

Waddell of “Saturday Night At The

Video™ about the group’s latest al-
bum, “Sex Will Sell.”

PROMOTIONAL

MUSIC VIDEO

. Avallable on 1 Hour Tape Compilations to colleges, nite clubs, and
other public venues throughout America.

We provide: ® Newest Releases
: ® Quick Service
* Highest Quality .
® Low Cost

fawuﬁcz fntu/mésu

#1 way of staying on top of video music

Call us today to see if you
qualify to receive promotional
videos on a monthly basis.

Qut of State {201) 667-4026
In N.Y. (212) 460-0035


www.americanradiohistory.com

~ Video

Downbeat View Of C—hpg At London Seminar

LONDON-—Record  companies
have no chance of recovering the
costs of video clip production within
the next several years, a gathering of
more than 100 U.K. industry execu-
tives was told here June 20 by Mi-
chael Kuhn, joint managing director
of PolyGram Music Video and chair-
man of the British Videogram Assn.’s
rights committee.

Speaking at the All About Music
Video seminar organized here by the
Longman  publishing  company,
Kuhn also said that the promotional
value of video clips might have been
overrated. Much was made of the im-
pact of MTV in the U.S,, he noted,
but despite its cffectiveness in pro-
moting specific artists and songs, the
aggregate number of records sold
there has actually declined during the
three years MTV  has been
broadcasting.

Over the same period music, he
noted, video production in the U.K.
has become an industry in itself with
a turnover approaching $14 million,
largely funded by the record compa-
nies. In order to support this expen-
diture, it has become necessary to de-
velop markets for music videos, to
make them “business opportunities
in their own right.”

Kuhn identified three potential

MGM/UA In
Low-Price Test

® Continued from page 29

Books™ promotion. The company’s
hope is that the low price will be “'just
an additional incentive for people to
buy in more,” she says.

MGM/UA has occasionaly given
dealers low-priced deals on feature
films in promotions tying several ti-
tles together, giving buyers a specific
package of movies at $39.95 cach if
they bought the more expensive lead
film. In August, the lead title will be
the $79.95 “Reckless,” with the
$39.95 follow-ons including “The
Year Of Living Dangerously”™ and
“Telefon.”

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied.
090
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markets, foremost among them spe-
cialist television, including pay-tv
and cable music channels. Second
was exploitation of the home video
market through video compilations
or video EPs, though he called the
possibilities conferred by U.K. rights
alone “‘not very exciting’” as yet.
Third was the largely untapped po-
tential of video jukeboxes.

Even with income from all these
areas, however, the annual return on
industry investment in music video
could be measured in six figures only,
Kuhn concluded.

In statements that may have given

pause to those who see broadcast and
cable tv as providing major sources of
income, BBC-TV light entertainment
producer Michael Hurll warned that
the BBC's reaction to demands for a
“reasonable tee" for the use of video
clips would be to “cut back on pop
music output,” while Charles Levi-
son, chief executive of the Thorn
EMI/Virgin/YTV-backed Music
Channel, identified as the key ques-
tion in music video exploitation the
relative value of the rights involved
and the just apportionment of earn-
ings between producers, performers
and music publishers.

TRIPLE TRO JBLE—Stevie Ray Vaughan, left, gets drenched on the set of
his “Couldn’t Stand The Weather” clip. The Epic artist's video was pro-

duced jointly by Texas Pacific Film Video and Doyle Dane Bernbach.

JOE
LAYTON
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DANGEROUSLY CREATIVE.
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Sanyo Steps Up Production
Of VHS Format Hardware

TOKYO—Tokyo Sanyo Electric
1s mcreasing its production capactty
for VHS VCRs to 160,000 units a
month by the end of this year, up
60% on its output capacity for May.

Sanyo Electric belongs to the Beta,
group and its Osaka plant is current-
ly producing 170,000 Beta format
video recorders monthly. As a result
of the new production scheduling,
the Beta/VHS ratio within the group
will be almost 50/50, dealing another
blow to the former.

Tokyo Sanyo had been producing
100,000 VHS hardware units a
month in its factory in Oizumi Town.
In June, Kaizuka Sanyo, a Sanyo
subsidiary which had been producing
Beta VCRs, came under the manage-
ment of Tokyo Sanyo and started
producing 30,000 VHS VCRs a
month. Even with a total VHS pro-
duction of 130,000 a month, the com-
pany says it can't meet increasing de-
mand, particularly from the U.S.

Within the Sanyo group, the gap

between Beta and VHS production is
narrowing fast, and VHS is likely to
become the dominant format by
1985. By year's end, the Sanyo group
will be producing 330,000 VCR units
a month, moving its production lev-
els closer to those of Matsushita Elec-
tric (550,000), Victor Co. of Japan
(400,000) and Hitachi (400,000).

First Finnish Fair
To Be Held In Sept.

HELSINKI—Osuuskunta Turun
Messut, a leading organizer of profes-
sional trade exhibitions and fairs in
Finland, is sponsoring the first Finn-
ish video industry event, scheduled
for Sept. 14-16 in Turku.

The exhibition will cover all televi-
sion-based home electronics and rele-
vant software, with emphasis on
home computers and video games.
One complete day has been set aside
for the professional video industry.
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NOW AVAILABLE ON VIDEO CASSETTE

LOUNTRY

L1IVEHE

With the dekut of its first LP last year,
BIG COUNTRY has gleaned two
prestigious Grammy Award
nominations, a gold LP and two
sold-out U.S concert tours, becoming
one of the most critically-acclaimed
bands in recent memory.

Now, while the music world
awaits their follow-up release,
BIG COUNTRY releases a full-length
video reco-ded live New Year’s Eve
1983/84 in Glasgow, Scotland,
featuring songs previously
unreleased in the U.S.

ol A DIVISICH OF

MEDIA HOME ENTERTAINMENT, INC.
® Heron Communicascns Comrany

tos Angelei,‘ California
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Michael,

It’s great working with

you and your brothers
on the “Victory” tour!

You are going to make
“Magic” this summer:

O O
A AGRD

Tour Coordinator Jackson Victory Tour
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Answering the call...
... 1o capture our imagimation

)

By Robert Hilburn

he envelope, postmarked Harris-
burg, Pa., was addressed simply,
“Michael Jackson/San Fernando
Valley/California” It was one of
hundreds that arrive daily. The
note inside from two young sisters was sweet.

It read, in part: “Hi again! We wrote to you
before and hope you remember us. We don’t
want to be pushy, but we'd be thrilled if you
would sing at ’s 13th birthday
® party with the Jacksons (your brothers).”

B It was signed, “Your loyal friends for life...”
& Another letter in the day’s stack was from an
older teenager in Ohio. This letter was more
melancholy.

“I was feeling really bad when I heard that
you said how lonely you are,” it began. “I know
it’s hard for you to trust people. You can never
tell sometimes if a person wants you for your-
self or because you're Michael Jackson.

“I would never do anything like that to you
—try to misuse you or anything...So, if you
ever feel lonely and blue, just remember that
I'll be here waiting for you. Call collect if you
want to.”

A third note was from a young boy from Ten-
nessee who 1s spending a year with his family
in France. It simply asked for an autograph
and closed with this disarming request: Please
give Webster a hug for me.

“When someone
comes along with
that much talent

| and spirit, everyone
“around him has to
rise to the occasion.”

—Quincy Jones |

Designed for Billboard by J. Daniel Chapman

www.americanradiohistorv.com



www.americanradiohistory.com

M LNILUGIU AUYTT USIE SUPPISHICEHL MJb

JULT £1, 1704, DILLDUANRLWY

“Michael always
grows. He’s like a cell di-
vision every day. It’s
hard to know how far
he can go. How
high is high? If I
know him, he’ll go
into the studio
next time and try
to do 64 million
albums.”
Quincy Jones

‘\_'

eople traditionally have reached out to
stars. But we’ve been told for years about
a loss of the innocence that made phe-
nomenons like Elvis Presley and the Bea-
tles possible. This is supposed to be the selfish,
cynical age, and no one—the theory goes—is will-
ing to invest a lot of emotion or love in performers
any more.

Yet Michael Jackson has captured the pop imagi-
nation to an almost unprecedented degree.

Nearly 35 million
people around the
world have bought his
“Thriller” album.
That’s more than pur-
chased the Beatles’
“Sgt. Pepper’s Lonely
Hearts Club Band,” El-
vis Presley’s “Blue Ha-
waii,” the Rolling
! Stones’ “Exile on Main
Street”” and Stevie Wonder’s “Songs in the Key of
Life” combined.

Michael is also involved in the biggest-selling
video in history (“Making of Michael Jackson’s
Thriller”) and in a series of summer concerts with
his brothers (Jackie, Tito, Jermaine, Marlon and
Randy) that shape up as the most spectacular
tour ever.

l More news crews photographed Michael’s re-
{ cent White House visit than normally turn out
| for heads of state. And, you can’t pass by a super-
market checkout stand without seeing his picture
on a magazine cover. He has even earned a place

in the Guinness Book of World Records.
But it’s not just pop fans who seem to be en-

thralled with this young man. Michael won more
] awards (eight) during this year’s Grammy cere-
mony than anyone in the history of the record in-
dustry competition.

His show business contemporaries are also gen-
erous in their admiration and praise. Fred
Astaire adores his dancing. “My Lord, he’s a won-
derful mover,” Astaire told Time magazine. “He
makes these things up himself and it’s just great
to watch ... Michael is a dedicated artist. He
dreams and thinks all the time. You can see what
the results are.”

stage with Quincy: Jackson
paced the 26th annual Grammy
Awards with eight prizes, two
more than the previous record for
one year. At 25, he became the
third-youngest artist to win the key
album of the year Grammy. He also
won for best male vocal performance
in pop, r&b and rock. Jackson had
earlier set a record with 12 Grammy
nominations in a single year.

“Michael, I can’t tell you how
many times I've studied your tapes,
trying to figure out what it is you
do. I've decided that you'’re a
miracle.”

Jane Fonda

Jane Fonda, one of Michael’s closest friends,
lights up when she speaks about Michael. In a
message taped for last January’s “American Mu-
sic Awards” telecast, she said, “Michael, I can’t
tell you how many times I've studied your tapes,
trying to figure out what it is you do. I've decided
that you’re a miracle. You have so much talent,;
the more you give of it, the more you seem to
have. I'm so proud of you . .. and so proud to be
your friend.”

Quincy Jones marvels at Michael’s profession-
alism. Berry Gordy Jr. calls him simply “the
greatest performer alive.”

That'’s a lot of acclaim and expectations to place
on the shoulders of a 25-year-old, especially some-
one who exudes such a delicate, Bambi-like shy-
ness away from the concert stage.

How will Michael stand up to the pressures and
temptations of a fast-lane world that has claimed
so many victims?

For answers, you have to turn to the people
around Michael. He has declared a moratorium
on interviews. He feels he responds so openly to
questions that he feels uncomfortable leaving
himself to the whims and interpretations of writ-
ers and editors. He prefers to speak directly
through his music.

TheSaga of

ichael
kson

Entertainment’s “Man
Of The Year” on the cover of Time, Musi-
cian, Rolling Stone and many others.

Greeting the media on the South Lawn of
the White House after President Reagan pre-
sented the Special Achievement Award.

But don’t be misled by the shyness.

Here’s how producer Quincy Jones, who has
spent hundreds of hours in the studio with Mi-
chael, speaks about the young entertainer: “He’s
the most on-the-case person I've ever met. He can
appear shy and fragile, but he has a strong vision
and that’s what is unique about him. He can
maintain innocence and still have the wisdom of a
70-year-old man.”

Innocence. That’s a word often used to describe
Michael.

The most colorful reference comes from film di-
rector Steven Spielberg: “If E.T. didn’t come to El-
liot’s house, he would have come to Michael’s
house.”
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At top: With Em-
manuel Lewis
a’k/a “Webster”
at CBS Re-
cords’ Gram-
my party.
Above: With
Liza Minnelli:
“Michael’s an
enormous
show-biz
buff.”

With pal, E.T.

&———— ichael’s house” is really
his parent’s house: a handsome, two-story, Tudor-
styled estate in Encino. Michael doesn’t stay
there all the time. He has two condominium
apartments nearby, but his room at the estate is
still his main base.

Michael loves animals and keeps several of
them on the estate grounds. He also has an office
for his personal secretary adjacent to the family’s
two-story garage. He has converted the second
floor of the garage into a photo gallery. It’s a gift

“... Michael is one of those people
who stays in touch. You’ll ask him
about something—then forget you
even asked him. But he’ll call you
back—even if it’s three weeks lat-
er—uwith the answer. He’s a wonder-
ful, wonderful friend to have.”

Liza Minnelli

to the family that, in effect, is a scrapbook of
Jackson’s memories.

Walking through the gallery, you get a strong
sense of the ambition and pride that has accompa-
nied Michael’s growth—from the childhood exu-
berance expressed in early hits like “ABC”
through the adult craft of “Billie Jean.”

At the head of the stairs leading to the gallery,
Michael has placed a plaque which reads, in part:

To take a picture

Is to capture a moment,

To stop time.

To preserve the way we were,
The way we are.

-

i W - e

\ At home in Los Angeles with some of the animals he keeps on his estate.

The gallery is divided into three rooms, each
representing a chapter in the Jacksons’ story. Mi-
chael sometimes uses the gallery for his Sunday
dance rehearsals. But he has had to rehearse in
the main house recently because the gallery’s
hardwood floors are covered with boxes and teddy
bears that have been sent to him by fans.

The gallery’s first room features, appropriately,
a reproduction of his parents’ wedding certificate.
The other photos in the room include friends back
in Gary, Indiana, but are mainly photos of the
Jackson family: Joseph and Katherine, the six
brothers and the three sisters. From the window
of this room, you can see some of Michael’s ani-
mals: Louie, the llama, and Mr. Tibbs, the ram.

The second room in the gallery is devoted to the
early Motown years. Where the Gary photos were
mostly in black and white, these are mostly in col-
or—pictures with Ed Sullivan and Diana Ross;
the brothers visiting Japan; reprints of Rolling
Stone and Life magazine covers. From this win-
dow, you can see Michael’s room in the main
house and the estate’s idyllic, courtyard setting.

The final room concentrates on the adult Mi-
chael: photos with friends and associates like
Quincy Jones, Katharine Hepburn, Liza Minnelli,
Jacqueline Onassis, Jane Fonda and—as al-
ways—the family. There’s a video tape machine
in this room with a stack of movies nearby. On top
of the stack this day is the old “Captain
Courageous.”

From the east window of this room, you can see
down the long driveway and through the gate to
the fans who gather daily across the street in
hopes of getting a photo of Michael or his house.
The chances are that when you do look out this
window, you’ll see a camera pointing at you.

www americanradiohistorv.com
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Constant public
scrutiny has its
reassuring side.
It reminds you
that people care
about you. But it

e . can also be

: - unsettling.
i T ‘x; ., Quincy Jones
A says you can

learn a lot about Michael through his lyrics. He
describes Michael as a “‘truth machine.”

If so, “Heartbreak Hotel,” a song Michael wrote
for the Jacksons’ “Triumph” album in 1981, of-
fers a chilling portrait of growing up in the public
eye:

As we walked into the room, there were faces
Staring, glaring, tearing through me.

Someone said welcome to your doom

Then they smiled with eves that looked as if they
knew me
This is scaring me.

Coupled with the shyness he exhibits during
awards ceremonies and the absence of interviews,
those lyrics make it easy for you to think of Mi-
chael as a frightened person who hides behind
drapes to avoid facing the next potential intruder.

But that song was written at a time in Mi-
chael’s life when he was going through the strain
of growing up. It’s wrong, several people close to
Michael maintain, to think of him as someone
with a fixed, “Heartbreak Hotel” personality.
He’s gained a lot of confidence, both personally
and professionally, since that song was written.

“He has come out of his shell,” one confidant

“ try not to talk about any of the
things that other people would talk
to him about. I bring up our little
trips together or his love of art or
his sketching and ask where he is
with that.”

Diana Ross

said. “He has blossomed and bloomed. He has
moved into adulthood. He has learned to make his
own decisions and he has built his own organiza-
tion. He’s got his own attorney, manager and ac-
countants. I don’t think you’d find him writing
that song today.”

Even before the enormous success of “Thriller,”
there were signs of a more positive outlook in Mi-
chael’s songs. His desire to prove himself with
“Thriller” gave sections of the album a bold, tri-
umphant undercurrent.

There's a strong sense of self-affirmation and
hope in a song like “Wanna Be Startin’
Somethin™”

Lift your head up high

And scream out to the world
I know I am someone

And let the truth unfurl

No one can hurt you now
Because you know what’s true
Yes, I believe in me

So, you believe in you

Along with parts of “Billie Jean™ and “Beat It,”
the song reflects Michael’s strong Jehovah’s Wit-
ness foundation. There is a clear sense of good-
versus-evil in the lyrics.

TheSaga of
ichael
ackson

In an interview during the last Jacksons tour,
Michael revealed, “My real goal is to fulfill God’s
purpose. I didn’t choose to sing or dance. But
that’s my role and I want to do it better than any-
body else.”

Pausing briefly, he explained how strongly mu-
sic has touched him over the years, “I still remem-
ber in kindergarten class. [ sang ‘Climb Every
Mountain’ and everyone got so excited. It’s beau-
tiful at our shows when people join together. It's
our own little world.

“For that hour and a half, we try to show there
is hope and goodness. It’s only when you step back
outside the building that you see all the
craziness.”

About those days, Tito Jackson, the second old-
est of the Jackson brothers, has recalled, “Our
parents did push us, but it wasn't against our will.
We loved music. It was a thrill to be making mu-
sic at that age which sounded good and that
adults seemed to like.

“The other kids would pass our house on the
way home from school. Some of them would stop
and listen to us practice. Others would make fun.
They’d say, ‘Look at those Jacksons. They won't
get anywhere. They're just doing all that for noth-
ing.” But we kept at it. I think a lot of our success
now is because we got started so early.”

The group began as a trio (Jackie, Tito and Jer-
maine) which sang mostly the country-western

E & ] - 'y

ichael-—as charismatic
and talented a child star as American pop has
ever seen—wasn’t even in his teens when the
Jackson 5’s recording of “I Want You Back,”
edged past B.J. Thomas™ “Raindrops Keep Fallin’
on My Head” in 1970 to be the nation’s No. 1
single.

At the time, “I Want You Back™ seemed to be
an entertaining enough record, but who ever fig-
ured it would be the start of such an amazing pop
story.

Most kid acts disappear after one or two hits.
The Jacksons survived because they had good
teachers and they learned well.

In the beginning, Motown’s staff of hitmakers
wrote and produced the Jackson 5’s records. The
group also benefited greatly from the counsel of
Motown founder Berry Gordy Jr.

Before all that, however, was their father: Joe
Jackson, a former crane operator who loved mu-
sic and molded his sons into a singing group. He
brought them in daily for rehearsals while other
children played on sandlots.

With Diana Ross at the American Music Awards.

songs that their mother liked. By the time Mi-
chael and Marlon were old enough to join them,
however, the brothers were concentrating on the
Top 40 hits, with special emphasis on Motown
tunes. They even won some regional competitions
and toured a bit around the Midwest.

In trying to build a fairy-tale story around the
Jacksons, Motown suggested in early press re-
leases that Diana Ross discovered the Jacksons
while doing a benefit concert in Gary. The truth is
Joe Jackson took the boys to Motown’s Detroit of-
fices for an audition.

Recounting those days recently, Gordy, said,
“We had kids coming in to audition all the time
and we usually made a little video of them. But
this group was special. Michael, of course, was
just a little tot, but he stood out. It wasn’t just his
talent that impressed me. It was also his sensitiv-
ity and his wisdom toward life in general.”

Jermaine Jackson, the third oldest brother, re-
members the first visit with Gordy. “It was really
something,” he said during a break from rehears-
als for the summer tour.

“Everybody sat down and he told us exactly

www americanradiohistorv.com
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what he wanted to do. He said they were going to
get three or four No. 1 records on us before any-
body saw us. And that’s what happened—hit after
hiz.”’

Dn their first Motown tour, the Jacksons were
as big a hit as they had been on record. Young
famsbecame so excited at the group’s first appear-
ance at the 18,000-seat Forum in Los Angeles that
they broke through security lines, forcing the
Jazksons to rush off stage.

The Jacksons continued to make hits and tour
regularly in the early "70s. They even headlined
in Las Vegas and their own TV series.’

3ut the brothers’ career slowed around 1975,
causing industry pros to wonder if the Jacksons
weren’t just another example of teen stars who
couldn’t make the transition to adult pop.

During that period, the Jacksons began rebel-
ling against the Motown policy of requiring other
people to write and produce the group’s records.

About his songwriting desires, Michael said
during the mid-"70s, “There is a lot of music in-
side me that I haven’t brought out. We put our
hearts into other people’s songs, but they re

. -not really us.’

The Jacksons finally broke from Motown i

1976, switching to Epic Record@wfere theggeven-
tually gained creative control and responde%;vith
the platinum-selling * Destiny lbum.

"he brothers’ “Triumph” albim in 1981, How-
ever, was a more significant workﬁ‘oge r with
Mizkael’s “Off the Wall,” it certified the arri®al
of the group—and Michael—a® @n adult pop
force.

Despite the strain most certainly caused by the
mave to Epic, Gordy continues to speak about Mi-
chaeZ with affection.

“Of course, I’'m proud of hlm?or all he has ac-
conraplished,” Gordy said by phone from New

Yo-k “But I am even more proud that he has -
tained the kind of discipline required to control
his bady, health and mind. *

“He’s a wonderful young man in that sense. He
eats well, doesn’t smoke or take drugs. I put a lot
of emphasis on that kind of thing because I've
seen 32 lot of great talents ruin their lives because
they weren’t disciplined in those areas. I think he
is a wonderful example to younqters who want to
be “ike Michael.”

“Off the Wall,” the
1979 album produced
by Quinc® Jones, estab-
lished Michael Jackson
as af§adult suggrstar.
But @ichael was se-
verely disappointed
§ when th®* industry
- M failed to recognize his
accemphshme& with more tha#® one (R & B)
Grammy. .
About the lack of recogmtlon he explained in
1981 :n his typieally forthright manner, “It both-
ered me. I cried a lot. My famlly thought I was go-

1ng-:;mzy because I was weeping so much about it.
Quincy said o worry about it. He said the im-
portaxt thi sowing that people like the al-
bum. That s e my reward.”

hael was eager for new chal-
d of touring.

age, but Idon’ t like the other
B touring,” he said, as he rode
a chartere m St. Lou-
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On-screen images of a great talent in action on Motown’s 25th anniversary TV special.
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is to Detroit. *'I think it is important to grow and
I've been doing this for so long.

“I sometimes feel like I should be 70 by now.
We've been around the world twice, performed
before kings and ambassadors. It’s time to move
on. I still want to make records, but I also want to
do films.”

Michael continues to speak about making mov-
ies, especially a musical drama (“I want to do
something with depth,” he said, during the tour
interview. “I don’t want to do anything silly™).

Until he does return to films, he has channeled
much of his interest into making lavish, high-ad-
venture videos, which contributed greatly to the
commercial success of “‘Thriller.”

By combining elements of pop, rock and soul in
a stylish, sophisticated package, Michael helped
rekindle a mass-market interest in records via
“Thriller” and its astounding seven Top 10
singles.

“It’s like he has tapped an emo-
tional nerve in the whole world.”

Norman Winter

In doing so, Michael also forged the kind of
broad-based constituency that mocked the racial
and stylistic separatism that is promoted by radio
programmers. The album was also voted the
year’s best by the nation’s pop critics.

Despite the success of the album and videos in
1983, however, the most convincing moment for

Michael during the last year may have come dur-
ing his guest appearance on Motown’s 25th anni-
versary TV special.

As if to give a teasing preview of this year s |

tour, Michael turned in a breathtakmg version of
“Bﬂhe eJean” that
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I'm proud of you.

WBerry

© 1984 Motown Record Corporation
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President and Mrs. Reagan presented Jackson with a Spe-
cial Achievement Award at the White House. The hand-en-

graved plagque stated: “To Michael Jackson, with apprecia-

tion for the outstanding example you have set for the youth

of America and the world. Your historic record-breaking
achievements and your preeminence in popular music are
a tribute to your creativity, dedication and great ability. The

generous contribution of your time and talent to the Nation-

al Campaign Against Teenage Drunk Driving will help mil-
lions of young Americans learn that drinking and driving

can kill a friendship.” Jackson donated the use of “Beat It”

music to the campaign.

V

[es—) usic, however, has been
only one area of growth for Michael during the
’80s. He also has had to build his own business
team after deciding last year not to re-sign with
the management team of Weisner/DeMann
which (with co-manager Joe Jackson) had guided
the Jacksons’ career through the “Off the Wall”
and “Triumph” periods.

It took nearly a year before he signed with
Frank Dileo, the highly-regarded vice president of
national promotion for Epic Records and the man
who helped orchestrate the “Thriller” campaign.

With the management void filled, you'd think
Michael would retreat to rehearsal halls and re-
cording studios. But Dileo and attorney Branca—
who are part of Michael’s inner circle—both
stress that Michael continues to take an active in-
terest in business matters.

“Michael has a tremendous sense of what’s
right or wrong for his career,” noted Dileo. “But
he’s so good and so kind that it’s easy for people to
talk him into things he doesn’t necessarily want
to do. That’s one place I come into play. I've got to
make sure he only ends up doing those things he
really believes in.”

Agreed Branca, “I've been with Michael to Dis-
neyland and to the Smithsonian. He loves to have
fun. But there is a time when he says, ‘OK, let’s
take care of business.” For him, intellectual pur-
suits are not a drudgery. They're a challenge. He
wants to know about tax laws, and the difference
in a movie deal between gross participation and
net profit definition. He loves to learn.”

‘ ichael relates well to children. In inter-
views for this article, several people
mentioned how much their children en-
joy Michael and how the children often

talk to Michael on the phone.

At a recent photo session for the Jacksons’ new
album, Michael noticed that some youngsters had
been waiting across the street for hours with
autograph books. During a break, he invited them
into the studio and signed their books. He also
posed for photos.

Similarly, Michael noticed the thousands of

“Michael is the epitome of where
popular culture is today in the U.S.
and, maybe, all over the world. He
represents youth and joy and . ..
even goodness . .. And, I think peo-
ple sense that goodness in him.”

Walter Yetnikoff

fans who lined the street outside New York’s Mu-
seumn of Natural History the night he was hon-
ored there for being included in the Guinness
Book of World Records. Several times during the
evening, he slipped away from the distinguished
guests to walk outside and greet fans.

Publicist Norman Winter was also touched by
Michael’s thoughtfulness in the midst of the back-
stage frenzy during this year’s Grammy ceremo-
ny at the Shrine Auditorium in Los Angeles.

L3

“I was standing next to Michael in the wings
and everything was going crazy,” Winter said.
“My 1l-year-old daughter, Jennifer, came run-
ning over to us. She was so excited to see Michael
that she was visibly shaking. I told Michael, ‘She
thinks she’s died and gone to heaven.’

“Unsolicited, he placed his gloved hand on Jen-
nifer’s shoulder and said, ‘Let’s take a picture to-
gether.” It was such a sweet gesture. And, he’s like
that all the time. He's always thinking of other
people.”

Because he is so conscious of being a role model
for children, Michael is angered by tabloid ru-
mors. At one point recently, he considered draft-
ing a statement denying all the accusations that
had come to his attention.

“Those stories make him livid because he’s wor-
ried that kids might believe them and they’re un-
true,” snapped a member of Jackson’s inner cir-
cle. “Rumors about cheekbone operations, sex
change operations, hormone shots and homosex-
uality are just silly.”

Aside from youngsters, Michael appears to re-
late best to other performers. He loves to discuss
the crafts of acting or writing. He cherishes the
time he has spent with, say, Katharine Hepburn
talking about Spencer Tracy or the hours he has
spent going over the great Hollywood musicals
with director Vincente Minnelli.

Diana Ross’s favorite time with Michael is their
private moments.

“When I'm with him, I try to give him exactly
what he needs—a little peace and the feeling that

www.americanradiohistorv.com
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Congratulations Michael.

You set a world record and so di we.
More than 25,000,000 “Thriller” record jackets and

cassette folders were procduced by Shorewood
in the United States, Canada and England.
We're proud of your record and we're proud of ours!

Shorewood Packaging Corporation
New York, Georgia, Illinois, California, Canada, England
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FOR THE
RECORD:

Harrison Systems, Inc.,
together with Westlake
AUdIO and Image Recording
Inc., thank you, Michael, for
using our equipment and

- fac:fi‘hes to make history.

Off Tha Wa!l and Thriller were cut at
Westlake &L zio aid Image Recording
Inc., using Herrison Series 32 consoles.
Michael Jazk:on's 1%:4 Summer Tour is
using Harrison Se~es 5 consoles for
both stage and house mixes.
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Mastered at Allen Zentz
Beat It/Billie Jean

Allen Zentz Recording

Digital - No Extra Cost
24 Track Studio
Harrison 48 Position - Automated - Console
Fairlight (Computer Musical Instrument)
SONY DRE 2000/Lexicon 224 X Reverb
Mastering By: Allen Zentz

Contact
Jody - (213) 469-5855
7083 Hollywood Boulevard e Suite #302

Hollywood, California 90028
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he’s loved and that he can trust you,” she said by
phone from New York. “I also try not to talk
about any of the things that other people would
talk to him about. I bring up our little trips to-
gether or his love of art or his sketching and ask
where he is with that.”

Liza Minnelli also favors the private moments
with Michael. “He’s very artistic and he’s an
enormous show-biz buff,” she also explained by

B phone from New York. “He can quote you lyrics

| from all kinds of musicals. Ask him the lyrics that
Gene Kelly and Fred Astaire used in a certain pic-
i ture and he can tell you.

“I find it hard to develop friendships in this
business because people travel so much. But Mi-
chael is one of those people who stays in touch.
You’'ll ask him about something—and then forget
| you even asked him. But he’ll call you back—even
| if it’s three weeks later—with the answer. He'll
have looked it up or found it out from someone
else. He'sa wonderful, wonderful friend to have.”
Everythmg seems to be
in place for Michael
Jackson careerwise. He
has the highest royalty
rate in the record busi-
ness. He finally ap-
pears ready to return

l was “The Wiz”). He is
i coming out with a lim-
| ited line of clothes and is investing in a sound-
technology company. Merchandising offers roll in

M daily and he has purchased numerous song

copyrights.

Still, he generates an energy and ambition that
| suggest his career is just beginning. That's a
theme those around him echo.

“I think what you have seen from Michael is
just the tip of the iceberg,” said attorney Branca.
“I think it would be easy for someone to say that
Michael’s development might be warped or stunt-
ed because of his growing up in show business.

reer beautifully.”

Added manager Dileo, “Michael’s 15 to 25 years
from a peak. He has so much talent and he’s still
movmg into new areas. He hasn’t locked himself
| in one area musically. He has gone from Top 40

songs and R&B to rock’n’roll with songs like ‘Beat
It’ and ‘State of Shock.””

Yetnikoff suggested, “Michael is an innovator,
a pioneer. Just look at what he has done with vid-
eo and music. He set a standard for everybody
else. I think he will continue to be a pioneer 1n
other things, too. He loves to do things that are |
wildly original. In that sense, his talent is only be-
ginning to scratch the surface.”

And, producer Jones: “Michael always grows.
He's like a cell division every day. It’s hard to
know how far he can go. How high is high? If I
know him, he’ll go into the studio next time and
try to do 64 million albums.”

Gordy said, “Of course I worry about him and all
the pressures that must be on him, but he is so
strong mentally and physically that he can han-
dle it.”

Echoed long-time pal, Diana Ross, “I don’t wor-
ry about him. I think sometimes that Michael’s
got angels on his shoulders to protect him.”

garage was addressed, ‘“Michael Jackson/
Superstar.”

en at a school talent show.

The message, ‘I thought you’d be thrilled to
know, Michael, that I won the contest by singing
your song, ‘Billie Jean.” It was fun and I'd like to
be in show business, too.

you?”

out himself.
Alas, he forget to 1nclude his return address.

. . .
From a more distant perspective, Motown’s

“P.S. Can you tell me how to get as popular as |

But the youngster will have to figure that one l

|
|

|
l
|

to film (his first movie |

But I don’t believe that. He has handled his ca- |

|
!

|

|
|
|
Another letter in the huge tray in the family |

It was postmarked Atlanta, Ga., and contained |
a note from an 11-year-old boy and a picture tak- |
|
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VESTRON MUSICVIDEO Congratulates MICHAEL JACKSON
- MAKING MICHAEL JACKSON'S THRILLER
THE #1 LARGEST SELLING VIDEOCASSETTE WORLDWIDE!

We are proud to take part in making home video history—

and thrilled to participate in the phenomenal suceess of
an extraordinary talent

© 1983 Optimum Productions PO. Box 4000. 1011 Hizh Ridge Road, Stamford. CT 06907.
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With Quincy holding
their Grammy for 'Pro-
ducer of the Year.”

uincy Jones is probably one

of the half-dozen most respected and accom-
plished people in contemporary pop music. The
winner of 15 Grammys, the arranger-composer-
producer has worked with such major and varied
figures as Ray Charles, Frank Sinatra, Sarah
Vaughan, Count Basie and noted musical instruc-
tor Nadia Boulanger.

So, he’s not someone who is easily impressed.

But he seems almost in awe of Michael Jackson,
whom he teamed with on both the “Off The Wall™
and “Thriller” albums.

“Michael is someone who God really touched on
the shoulder,” Jones said, sitting in his office in
Los Angeles. “When someone comes along with
that much talent and spirit, everyone around him
has to go rise to the occasion. The standards just
have to go to 150%.”

Though Jones, 51, enjoyed Jackson’s early hits,
he didn't explore working with him until they
met on the set of “The Wiz movie in 1977. Jones
was musical director of the film; Michael played
the role of scarecrow.

“The funny thing is [ didn’t so much fall in love
with Michael through his records,” Jones ex-
plained. “In fact, it might have been just the oppo-
site. I had always been a fan, but I became so im-
pressed with him as a person during ‘The Wiz".
That’s when I began to look at him through differ-
ent eyes.”

Shortly after they met, Michael mentioned to
Jones that he was planning to make another solo
album and asked if Jones could recommend a pro-
ducer. But Quincy was so engrossed in the film
that he didn't even think about Michael’s
question.

“But then I started watching this kid, who was
19 or 20,” he related. “He’d show up four hours
before everybody else—at 5 or 6 in the morning.
He knew all his lines. He knew all the songs. He
had everything down pat. I started saying to my-
self, ‘Hey, there is something else here.’

“Michael was doing his lines and he kept mis-
pronouncing the name Socrates,”” Jones ex-
plained. “He called him So-crate-ease and nobody
would correct him. When they took a break, I took

An Interview With Producer Quincy Jones [l
“He never ceases to amaze me”

|

him to the corner and said, ‘Michael, it’s Sock-ra-
tease.” We kind of looked at each other and we felt
a real strong bond. It was a little thing in a way,
but to this day he sometimes says, ‘Thank you for
doing that.’

“QOur relationship began to grow from that
point. I really felt there was a side of him that
hadn’t been touched before musically and that in-
trigued me. I wanted to see if we could go in and

“He’s the most on-the-case person
I've ever met. He can appear shy
and fragile, but he has a strong vi-
sion and that’s what is unique
about him. He can maintain inno-
cence and still have the wisdom of a
70-year-old man.”

Quincy Jones

get it out. At dinner one night, I finally told him,
‘I've come up with a producer for you: me.””

Jones thrives on Michael’s intensity in the
studio.

“T love the fact that he asks so much of him-
self,” he said. “I'm the same way. We're both (mu-
sical) junkies. It’s a drag to have just one junkie in
the studio. You need a room full of junkies when

you are making a record.”

Their ties, however, go beyond music.

“He’s got a hungry, thirsty mind,” Jones said.
“Michael has an incredible sense of quality in all

(Continued on page MJ46) |
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Let the Wizard replicate your hits.

.h Master Audio Cassette Duplicator JSChrome

.b State-of-the-Art Equipment

_ _ .5 Large Volume
for Expedient Delivery

)Apex Printing
.‘\Stoddard Labeling
45 Packaging
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ﬁActive Supplier for Music,
Industry and Government

Call today.. . it would be a privilege to serve you!
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CBS GI’O_E P eSIden' wu "el' YetnlkOff - ) s head of CBS Records, Walter Yetnikoff

is the most powerful man in the record

“H ta l t R business. And he has been known to ex-
lS en lS ercise that power. He has an explosive
_ : e side that surfaces when he feels someone is trying
0 n l b e l n n l - s to take advantage of him or his artists. '
y g ’w 'Y X ‘ e But he also has a sensitive quality—one that
» o emerges when he speaks about Michael Jackson.
“I think it is appropriate for Billboard to salute
PPIPY 0 Scra C e p { Michael at this time for several reasons. First,
he’s obviously the most successful recording artist
; » : in the world. There aren’t enough superlatives to
S ur ac e 3 & describe his talent. I think that extends to him as
: 3 a performing artist as well—his whole visual ap-
peal. He has a persona that has captured the

country’s imagination.

“Beyond all that, Michael is an inspiring hu-
man being. His visits to hospitals and all the oth-
er things he has done privately to help people tell
you a lot about his character. Michael’s a person
who always wants to do the right thing. He is up-
standing and truthful. He doesn’t hype or lie.”

Yetnikoff, who was called to the stage and
thanked by Michael during this year’s Grammy
Awards ceremony, has a relationship with Mi-
chael that goes beyond the professional.

“We certainly spend a lot of time talking about
his future objectives and where he wants his ca-
reer to go,” Yetnikoff said by phone from New
York. “Those are the normal things a record com-
pany should do. But it’s also important to be con-
cerned with people as individuals.

“Many artists, Michael included, need someone
to bounce things off. It’s important to be available
so they can have someone to explore things with
and dream about the future with.

“I'm not the only one who does that with him.
But I attempt to be there when he needs me—be-
cause I find him a very, very interesting person

(Continued on page MJ46)

S Dear Michael,

From our family
to your family-
| The very best

E
?

Your friend
| Pete Bennett

| New York

www americanradiohistorv com
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| Marciano, and baseball’s legendary Babe Ruth.

TheSagaof
ichael
ackson

With,
from left, John
Branca, Tony Martell, wal-
ter Yetnikoff, Frank Dileo. Jackson's
contribution to the T.J. Martell Foundation is
for a 19-bed cancer research lab at N.Y.'s Mt. Sinai Med-

ical Center.

rank Dileo, Michael Jackson’s new .nan-
ager, is giving a visitor a tour of his new
suite of offices on Sunset Blvd., in West
Hollywood.

Dileo, formerly vice president of national pro-
motion for Epic Records, stops in front of a series
of photos of his sports heroes: football coach Vince
Lombardi, heavyweight boxing champ Rocky

“A lot of my philosophy is outlined in these pic-
tures,” Dileo said, in his disarming, outgoing
manner. “Vince Lombardi’s photo is up there be-
cause he was a great coach and he couldn’t take
no for an answer. He felt everything could be
done if you tried hard enough. And, that’s the
way Michael thinks, too.

“I keep Marciano on the wall because he was

the undefeated champ and he knew when to re-
tire. It's like anything...you have to give the
peopie so much, but you have to know when to
back off—like with Michael. Everyone wanted
Marciano to fight more, but he didn’t. He knew
when to quit.

“Babe Ruth? That’s simple. Everybody knows
Babe Ruth led the league in home runs, but what
most people don’t know about Babe Ruth is he
also led the league in strikeouts. The point is, ‘If
you're not trying and not swinging, you're not hit-
ting and you’re not staying out in front.” That’s
the way I think, too.”

Of course, there are also photos of Michael

Jackson on Dileo’s wall.
“l was honored, even flabbergasted when he

asked me last summer to manage him,” Dileo
said. “We had gotten to know each other during
about the time of ‘Thriller.” He invited me down

“I’ve got to make sure he only
ends up doing those things he really

believes in.”
Frank Dileo

to the studio when they were mixing the album.
He’s very record oriented. That’s his first love.
That’s probably why we get along so well because
I enjoy music a lot myself. I can’t sing or write or
do anything like that, but I know a good record
when I hear it.”

Dileo, 36, is a native of Pittsburgh, where his

““Taking care of business. .
...gives Michael the time to create”

Manager Frank Dileo

dad owned a restaurant. Dileo’s wife, Linda, and |
their two children (Dominic, 6, and Belinda, 3) are |
still living in Pittsburgh, but are expected to

move out to Los Angeles this summer. ‘

At Epic Records, Dileo built himself into some-
what of an industry legend by putting together a
marvelously effective promotion team. At one |
point this year, Epic artists held down four of the ]
top five positions on the Billboard charts. The de- |
cision to leave the company was one of the hard- |
est of his life, he said. He felt a loyalty to the team |
he had built there.

But the opportunity to work with Michael was |
ultimately an offer Dileo couldn’t refuse. '

“Here was probably the biggest act ever in the |
business,” he continued. “But I had to ask myself
certain questions before I could take the job. I had ‘
to consider what I had to offer. The thing it came
down to was: Did I have enough energy to take on ’
the challenge?

“That was real important to me because if I
came into this thing lazy or overly cocky, I could
hurt Michael. I didn’t want to do that. I wanted to |
be sure I had enough enthusiasm and energy to
help him and protect him.”

Protect him?

“Sure,” Dileo responded quickly. “You feel you |
have to protect him because there are too many |
people trying to get at him for nothing-—foolish
projects, things that don’t make sense. One guy
wanted Michael to sign a contract that would give
the guy the rights in five years to put on a concert

(Continued on page MJ46) |

Thanks, Michael. For the inspiration

of a superstar devoted to his God, his
family, and his art. For the music which
speaks a universal language. And for
the gentle joy you radiate.
You touch the world with magic.

The Record Bar Family

www.americanradiohistorv.com

Merry Go Round

Salutes
Michael Jackson.

Best Of Luck
To The Jacksons
On Their Upcoming
Summer Tour.

Forward Fashions For A Changing America.
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To a rare spirit
whose special talent
and achievements
have lifted the
standards of the
recording industry
and brought happiness
to millions
worldwide.

FRANK M. DILEO

ARTIST MANAGEMENT, INC.

9111 SUNSET BOULEVARD
LOS ANGELES, CALIFORNIA 90069
(213) 2749421
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Attorney John Branca

“He’s equally as brilliant...
....n running his career”

ohn Branca’s 23rd floor office in Century

City, Calif., looks as much like a rock

musician’s den as a law office. There’s an

oversized boxing glove (a gift from a cli-
ent) on the floor, trade papers sprawled around,
gold records leaning on the sofa. The atmosphere
is a sign of Branca’s busy pace. But don’t let the
informality fool you. Despite his rugged good
looks and his rapport with artists, Branca is
known as a tough, uncompromising negotiator.
Notice also the touches of sophistication in his of-
fice: the carefully selected African and Haitian
art work.

A native of Bronxville, N.Y., Branca spent his
teen years in Los Angeles where he was the lead-
er of a band that recorded for a major indepen-
dent label. But he downplays his pop background,
preferring to discuss his legal credentials. Before
joining the firm of Ziffren, Brittenham and Gul-
len in 1981, Branca, 33, worked for a staid down-
town Los Angeles law company that specialized in
corporate tax law and then in the music depart-
ment for a major Beverly Hills law firm. Both ex-
periences played a part in honing his approach.

“I studied other lawyers and noticed that most
of them were a little stodgy,” said Branca. “They
certainly didn’t have the kind of empathy or un-
derstanding of an artist that I thought they
should have. I also noticed that a great many law-
yers in our business think that they are the stars.
Lawyers are tacilitators, whose function is to
serve the clients’ interests, not their own.”

At UCLA Law School, Branca was the editor-in-
chief of one of the law reviews. He also published
eight articles, two of which were cited by the U.S.
Supreme Court and changed the law in the
country.

Branca is no stranger to top echelon represen-
tation. Before entering the entertainment arena,
at Kindel & Anderson he represented such clients
as the Howard Hughes heirs and the UCLA Foun-
dation, the charitable donation arm for UCLA.

In his three years at his present firm, Branca
has established himself as the youngest of the mu-
sic industry’s “superstar lawyers.”

Recalling his first meeting with Michael,
Branca said, “He came to the meeting with this
accountant just after the release of ‘Off the Wall.’
He was 21 at the time and wanted to establish in-
dependent representation. He seemed very shy,
but also very observant. In the meeting, he was
trying to read and gather every piece of informa-
tion he could. Behind his sunglasses, he studied
the entire conversation, which was conducted pri-
marily by the accountant.

“Michael has definite objectives. He wanted all
of his business affairs reviewed, including his
publishing and his record deal. And, with the suc-
cess of ‘Off the Wall,” he wanted a new contract.

“I soon learned that Michael is the kind of per-
son who always makes his own decisions and he
makes them well. The genius in his artistry
speaks for itself. His business acumen isn’t neces-

(Continued on page MJ52)

TheSaga of
ichael
kson

With John Branca and Frank Dileo at White House.

To be a
part of the

1s truly
an honor.

Michael Jackson Saga

We love you Michael.

Bruce & Bea Swedien
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745 Fifth Avenue. New York. New York 10151 (212) PL8-3800

November 27, 1979

Norman Winter

Norman Vinter/Associates
6255 Sunset Blvd., Suite 714
Los Angeles, CA 9002¢

Dear Norman:

Michael Jackson has, in fact, been on the cover of
ROLLING STORE, contrary to your statement in your
recent letter to me.

Ve would very much like to do a major piece on MNichael
Jackson, but feel it is not a cover story.

Best,

JS11/mm

cc: Walter Yetnikoff

The Artistry Of Our Clients Speaks For Itself — We Speak For Our Clients!

w Norman Winter/Associates /Public Relations Ron Baron, Senior Vice President  Lynda Emon, Vice President, East Coast

1020 North Carol Drive, West Hollywood, CA 90069 (213) 858-1182 50 Riverside Drive, New York, NY 10024 (212) 877-8014
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Videe Fashion Hits

. GIRLS JUST WANTTO HAVE FUN when Théy shop From GOLDEN EARRINGS fo parachute pants,
1 | A t's a THRILLER to shop at Merry Go Round. 32 of Merry Go Round. 63 @ you'll find it at Merry Go Round.
2 @ | JUMPinto Merry Go Round for the hoftest video 33 PY SHARP DRESSED MEN always check out the 6 | A THE FIX for your video fashion problemsiis at
fashionsin 1984, latestin Merry Go Round. Mierry Go Round.
3 | A YES, groups look hotter in clothies from 3 | A GENESIS of a great videc starts with great 65
Merry Go Round. fashions from Merry Go Round.
a 35 MEN WITHOUT HATS come to Merry Go Roundto | ¢
get their complete wardrobe.
5 36 I's MADNESS not fo get your video fashions at 67
Merry Go Round.
JOURNEY into Merry Go Round for the absolute
¢ L 3 | A in video fashions. =
7 | A 38
8 39
9 | ® 40
10 | @& 41
11 42
12 43
13 a4
14 | A 45
15 ¥ 46 It's a BIG COUNTRY, but you can find Merry Go
Round in over 200 locations coastfo coast.
16 a7 Cause a QUIET RIOT in video fashions from 78 i The TALK, TALK of the video fashion world i3
W Merry Go Round. Merry Go Round
17 o . 48 When FRANKIE GOES TO HOLLYWOOD, he'llfind | 79 )
PRETENDERS should get the real thing af the video fashion headquarters, Merry Go Round.
18| A Merry Go Round. a9 | A MEN AT WORK on their next video should outfit 80
THE POLICE wish their uniforms were as awe- ! memsglvgs GT_M?”'V EalEelit,
19 some as the forward fashions in Merry Go Round. | g, E 3 81
Evena MOTLEY CREW can look great with video
20 fashions from Merry Go Round. 51 | A | 82
@ | YOUTOO will stand out an filmin Merry Go Round
21 clothes. 52 33
22 53 N s
23 | A 54 . 85
24 55 | A 86 ] :
Merry Go Round puts video fashion in focus.
25 56 7 | @ Featfuring an outrageous selection of forward
fashions designed to make you look as good as
%@ 57 88 you sound. For your next video project, come fo i
/ - I g Merry Go Round and feel the fashion noizs.
27 58 | A B , k . S It's the reel.
MISSING PERSONS can be found wearing the For the Merry Go Round
28 59 hottest fashions from Merry Go Round. 90 ! Store nearest you, write to:
I's UTOPIA shopping for video fashions Merry Go Round
29 60 at Merry Go Fourd. 91 | @ 1220 E. Joppa Road
You'll ROCK 'WELL into the night with video s Towson, Maryland
61 ' A fashions from Merry Go Round. 92 | A 21204
Profect your METAL HEALTH. Get your nextvideo .
62 fashion wardrobe ot Merry Go.Round. Attention: Video Fashion Consultant
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WE'RE THRILLED
TO HAVE BEEN
PART OF THE RECORD
THAT BROKE
ALLWORLD RECORDS.

Michael Jackson's“Thriller... Apop masterpiece mastered
on Scotch 250. Just one more reason were number one
in the world of the pro.

—_—_NUMBER ONE IN THE WORLD OF THE PRO
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IRVING AZOFF, DON KING
AND MCACONCERTS
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Darkness fell across the land

And as decreed the funk began.

d smelly stench so hard to miss

From thirty million, killer discs.

And rotting flesh from darkened tombs
Rose up to taste those ghoulish grooves
As word was passed from grave to grave
To feast upon this monster rave.

First Bumors, Grease, then Fever’s highs
The ghostly glove left paralyzed.

ds jelly oozed out hit by hit

‘Po crush them in its icy grip

And demons squealed in sheer delight

As funk was crowned orn Grammy night.
Whilst blood rarn red from every store
As victims clawed and screamed for more.

dAnd as the night turns back to day
Burvivors shiver, watch and wait.
For now that Victory’s almost done
The thrills have only just begun...!

My very best wishes

WORMS VIIXXIMCMLXXXIV
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Stadium Management Corporation |
| is proud to be designated as National Promoter for

S T = e : 7 s ok = s =
: - o S S o ks : o R T -
o w0 = i 5
i
i
I

-t J’ .‘.. :“

Desicr: Jave Bhang J

1. Charles Sullivan, Promoter 2. Doug McNeill, Tour Director 3. Gen. Bob Sullivan, Tour Coordinator 4. Bill Sullivan, Logistics Coordinator 5. Jim Murray, Director of Public Relations 6. Corky Devlin,
Assistant Director of Public Relations 7. Damon Zumwalt, Director of Security 8. Pete Kranske, Assistant Director of Security 9. Gary Speakman, Production Assistant 10. Rick Ross, General
Counsel 11. Michael Hobel, Associate General Counsel 12. Eric Castro, Associate General Counsel 13. Chris Murray, Associare General Counsel 14. Jerry Gendron, Account Supereisor 15. Randy
Garelick, Agent of Record 16. Mark Perthel, Accounting 17. Norman Love, Administrative Assistant 18. Cecil Kramer, Administrative Assistant 19. Anthony Davis, Security 20. Brian Trent, Security
21. Deborah Anderson, Administrative Assistant
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W
With Brooke Shields
and Sean Lennon at
™ Guifiness Book of
. World Records/CBS
party in New York.

With Katharine Hepburn
backstage in New.York dur-
ing 1981 concert tour.

10 take a picture
Is to capture a moment,
1o stop tume.
To preszrve the way we were,
o1 he way we are.

'With Quincy and
Jennifer Beals at
post-Academy

Awards party.

With the Cha*nanﬁ 1
of the Board, =

With Jane Fonda at CBS
Records reception in LA, for
platinum “Off The Wall” and
gold *Jane Fonda’s
Workout.”
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lippin & Grant, inc. [ BLUMHOFF DESIGN/ENGING

MICHAEL
WE APPIAUD YOU...

a"."

X

WARNER BROS. MUSIC
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JACKSONS
VICTORY

inctuding
State Of Shock/Wait/ Torture
Be Not Always/The Hurt

x Eight years of wholesale service to
Michigan, Ohio, Indiana, Illinois,
Wisconson, lowa and New York

x 90% fill on domestic releases.

x Box lot prices & weekly specials.
x High volume purchase discounts.
x Professional advice.

—

IN MICHIGAN
1-800-632-0870
QUT OF STATE
1-616-323-0131

on an_overnight shipping schedule!

HAPPY TO BE
A PART OF THE

MICHAEL
JACKSON
TOUR

by providing custom
buses for traveling
comfort!

SENATOR
RENTALS, ..

655 Chaney Drive
Collierville, TN. 38017
{901) 853-9662

Frank Dileo

® Continucd from page MJ26

with Michael in outer space. He was serious. He
said all they needed was Michael, a sound man
and a camera man. They were going to feed it
back to earth. Can you believe it?”

About his management philosophy, “"One thing
that is important is to do as much for Michael as 1
can in terms of business affairs so that he’ll have
as much time as possible to think and create.

“The other thing is Michael knows I'm not go-
ing to lie to him and that I'm not going to cheat
him. He also knows that I am real outspoken. If 1
don’t agree with something, I give my reasons. I
don't agree with him just to agree. The main
thing is I like to think big. My dad taught me: you
reach for the moon and even if you just end up
with a star, you've still accomplished something
great. That's the way I like to look at things too.”

ROBERT HILBURN

“I first met Michael when he was
eight or nine, and even then he was
a very old eight, a very mature per-
former. He was always confident in
his ability, and even a little less shy
offstage as a child than he is today.
Weve maintained a closeness
throughout the years, through
many changes in our lives.

“Predicting the future for Mi-
chael is very difficult, because he’s
already broken all artistic barriers.
One would think the only thing left
would be to go down, because he’s
reached the highest of every peak.
But somehow I know that there’s
even more to come for him, more
peaks and more successes.”

Smokey Robinson

Walter Yetnikoff

® Comtinued from page MJ24

and a very interesting artist. His horizons are so
broad. he obviously wants hit records, but he
wants more.”

Yetnikoff, who guided CBS Records to its big-
gest year in history during 1983, also cites Mi-
chael’s career sophistication. “He has made ob-
servations to me about things like promotion,
which indicate he would be totally qualified to
run a record company if he so desired.

“He has assembled a terrific team of advisers,
but he makes his own decisions in the end. He's
not one of those artists who reacts blindly to what
the last person tells him. He’s got a great sense of
where he is going and what he wants to do. But
he’s also got a way of making things happen. He's
reached his goals so many times that I've come to
believe that if Michael wants something to hap-
pen, it'll happen.™ ROBERT HILBURN

With Brooke Shields greeting fans outside the Museum
of Natural History in New York, where he was honored
by the Guinness Book of World Records for the biggest

selling album of all time.

WwWWW . americanradiohistorv.com

“I'm delighted to join Billboard
magazine for a well deserved salute
to Michael Jackson, a pivotal force
in contemporary music. From such
early recordings as ABC and Danc-
ing Machine, one could hear the
special sound of Michael. The solo
albums, Off The Wall and Thriller,
confirmed his superstar status. I
wish Michael the best of everything
in music and in life.
Congratulations.”

Mayor Tom Bradley

In a relaxed moment with assistant Shari Dub.

“Michael’s a natural, and he de-
serves all the fame and glory that
comes his way. He’s a very hard
worker, and a super performer. But
most of all, he’s a real human be-
ing, and he’s handling all of this
quite well. Get 'em, Mike!”

Stevie Wonder

Quincy Jones

® Continued from page MJ23

areas . . . Maxfield Parish, Picasso, whatever. He
responds to quality and identifies with it. When
he talks about film, he doesn’t take any second
best position. That's why he loves Steven
Spielberg.”

Jones seems touched most, however, by Mi-
chael’s innocence.

“He has the ability to go into a child’s world.
I've seen him come and play with my two (pre-
teen) daughters. He'll come over at 11 at night
and go into their room and talk and play for two
hours.™

Quincy then paused briefly, as if trying to find a
way to summarize his relationship with Michael.

“You know,” he finally said. "'It's a strange,
beautiful relationship ... Michael is half my age.
So, he has youth and a certain kind of perspective
that can help me, while I've already been through
a lot of the things that are happening to him and 1
can help him.

“All the pressure on him can be a big responsi-
bility. It could blow the mind of anybody, young
or old. But I have confidence in Michael because
he's so well grounded spiritually. I can’t believe
how well he is handling this. He never ceases to
amaze me. | love him very much.”

ROBERT HILBURN

“Michael Jackson is living proof
of God given talent. And Thriller’

1Is  testimony to  present-day
miracles.”

David Paich, Toto
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Every Album Or Cassette Sold
Is A Step Toward A Cure.

Please Join 14 of
Rock’s Biggest Stars in
Their Effort to Fight

L eukemia and Cancer.

™~

Featuring Guest Appearances By:
Asia ® Pat Benatar ® The Cars ® Dan Fogelberg
Daryl Hall & John Oates ® Michael Jackson @ Billy Joel ® Journey ® Cyndi | .auper
Paul McCartney ® Men At Work ® Olivia Newton-John ® The Palice ® Quiet Riot

istributed by k-tel International Ine., 11311 K-tel Drive. Minnetonka. MN §5343
To Order eall Toll Free 1-800-32
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MICHREL JACKSON/BILL gwARD CHART HIST RY/JULY 21, 1984 .
Following is a discography of charted albums and singles by Misg:ﬁ’ael Jackson, includi is solo and duet efforts, as well as his material with the Jackson 5 and JackSons. Sing d in italics be-
neath the albums upon which they appear. : -
¥ K - L]
Date First Charted e . ’ Highest Chart Position
Black Pop v Title ol Label 4 Black Pop
. & (» Y
Diana Ross Presents The Jackson 5 & .
1/17/70 1/17/70 (aka I Want You Back) o Motown 1 5 -
11/22/69 11/15/69 I Want You Back T Motown 1 1 -
6/6/70 6/6/70 ABC : o x Motown . 1 4 i
3/21/70 3/14/70 ABC b A . Motown el 1 1 '
6/6/70 5/30/70 The Love You Save b/w . 4 4 . Motown 1 1
— I Found That Girl oy % . Motown — 90
10/3/70 9/26/70 Third Athum = Motown 1 4
9/26/70 9/19/70 I'll Be There otown i 1
2/6/71 1/30/71 Mama’s Pearl ¢ i Motown 2 2 4
5/1/71 5/1/71 Maybe Tomorrow ot Motown 1 11 {
4/10/71 4/3/71 Never Can Say Goodbve Motowh 1 2 |
7/24/71 7/10/71 Maybe Tomorrow L Motown 3 20
10/16/71 10/9/71 Goin' Back To Indiana »- - Motown 5 16
1/8/72 1/1/72 Jackson 5 Greatest Hits ¥ Motown 2 12 F
12/18/71 12/11/71 Sugar Daddy ¥ Y Motown 3 10
2/19/72 2/19/72 Got To Be There (solo) & e Motown 3 14
11/6/71 10/30/71 Got To Be There : Motown 4 4 ]
3/18/72 3/11/72 Rockin’ Robin Motown 2 2
6/3/72 5/27/72 ! Wanna Be Where You Are P i 2 Motown 2 16
6/10/72 6/3/72 Lookin' Through The Windows i Motown 3 7 .
4/29/72 4/29/72 Little Bitty Prettv One Motown 8 13
7/22/72 7/15/72 Lookin’ Through The Windows Motown 5 16
10/14/72 8/26/72 Ben (solo} Motown 4 5
8/19/72 8/5/72 Ben Motown 5 1
4/28/73 4/14/73 Skvwriter Motown 15 44
11/11/72 10/28/72 Corner Of The Sky Motown 9 18
3/24/73 3/17/13 Hallelujah Day Motown 10 28
5/6/73 5/5/73 Music & Me (solo) Motown 24 92
5/12/73 5/5/73 With A Child’s Heart Motown 14 50
9/29/73 10/6/73 Get It Together Motown 4 100
8/25/73 9/1/73 Get 1t Together Motown 28
3/9/74 3/16/74 Dancing Machine Motown 1 2
— 10/5/74 Dancing Machine Motown — 16 {
10/26/74 10/26/74 Whatever You Got, I Want Motown 3 38
1/25/75 1/18/75 I Am Love (Parts 1 & 2) Motown 5 15
2/8/75 2/15/75 Forever, Michael (solo) Motown 10 101 |
3/1/75 3/1/75 We’re Almost There Motown 7 54
5/24/75 6/7/75 Just A Little Bit Of You ‘ Motown 4 23
6/14/75 6/14/75 Moving )"iolation J* Motown 6 36
6/28/75 7/5/75 Forever Came Today & Motown 6 60
11/1/75 - All I Do Is Think Of You F Motown 50 — 1
10/11/75 9/27/75 The Best Of Michael Jackson : Motown 44 156 ‘
7/10/76 7/17/76 The Jackson 5 Anthology ¥ - Motown 32 84 |
12/4/76 % 12/4/76 The Jacksons Epic 6 36 *G) 4/5/77 |
10/16/76 11/13/76 Enjoy Yourself s Epic 2 6 (G) 2/10/77
4/2/77 5/7/77 Show You The Way Tg¥:o Epic 6 28
11/5/77 10/29/77 Goin’ Places »» Epic 11 63 |
10/8/77 10/8/77 Goin’ Places - Epic 8 52
2/4/78 - Find Me A Girl Epic 38 = |
9/16/78 9/9/78 Euse On Down The Road MCA 17 41 ‘
(duet with Diana Ross & {
from “The Wiz" soundtrack) _ “!
12/9/78 12/16/78 Destiny Epic 3 12 (G)3/13/79/;(P)5/8/79 = |
9/2/78 8/12/1s Blame It On The Boagie Epic 3 54 |
1/27/79 2/17/79 Shake Your Bodv (Down To Epic 3 7 (G) 4/12/79; (P)6/11/79 -
The Ground)
1/20/79 2/24/79 You Can’t Win (Part I) - Epic 42 81
(solo single, no album) |
9/1/79 9/1/79 **Off The Wall (solo) Epic 1 3 (G)(P) 12/10/79 |
7/28/79 7/28/79 Don 't Stop "Till You Epic 1 1 (G) 11/29/79
Get Enough l
11/3/79 11/3/79 Rock With You Epic 1 1 (G) 2/14/80
2/23/80 2/16/80 Off The Wall Epic 5 10
5/3/80 4/19/80 She’s Out Of My Life Epic 43 10 .
10/18/80 10/18/80 Triumph Epic 1 10 (G) 12/10/80; (P) 12/10/80
10/4/80 9/27/80 Lovelv One Epic 2 12
12/6/80 12/6/80 Heartbreak Hotel Epic 2 22
4/11/81 5/2/81 Can You Feel It Epic 30 77 ,
6/27/81 6/27/81 Walk Right Now Epic 50 73
5/2/81 4/25/81 One Day In Your Life (solo) Motown 41 144 |
(all selections previously :
released)
4/25/81 4/18/81 One Day In Your Life Motown 42 55
11/28/81 11/28/81 Live ’ Epic 10 30 |
12/25/82 12/25/82 **Thriller (solo) Epic 1 1 () (1" 1/31/83 |
11/13/82 11/6/82 The Girl Is Mine Epic 1 2 (G)1/13/83
(duet with Paul McCartney) - ,
1/29/83 1/22/83 Billie Jean Epic 1 1 {G14/14/83 |
‘4 4/2/83 2/26/83 Beat It Epic 1 1 (G)5/9/83 - «
6/4/83 5/28/83 Wanna Be Startin’ Somethin’ Epic 5 5
! 7/30/83 7/23/83 Human Nature Epic 27 7
! 10/29/83 10/8/83 P.Y.T (Pretty Young Thing) Epic 46 10
2/18/84 2/11/84 Thriller Epic 3 4
10/22/83 10/15/83 Say Say Say Columbia 2 1 (G) 12/12/83 |
(duet with Paul McCartney |
{ from McCartney's Pipes Of Peace album
6/9/84 6/2/84 **Farewell My Summer Love (Solo) Motown
6/9/84 5/26/84 **Farewell My Summer Love Motown
6/23/84 **Michael Jackson & The Jackson 5—14 Greatest Hits Motown
6/30/84 6/30/84 **State Of Shock (with Mick Jagger from Jacksons' Victory L} Epic

|
1 (G) signifies Recording Industry Association of America certified sales of 500,000 units for albums. 1,000,

000 units for singles. P) signifies RIAA certified sales of 1.000,000 units for albums. 2,000.000 units for singles. Motown did

I not join the RIAA until after the Jacksons left the label.

* Stiil charting at time of publication. 7 ]
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long the way to becoming the
best-sellinz album of all time, |

Michael Jackson's “Thriller” | er” title track, which tied “Imagine”

set dozens of records.

For starters, “Thriller” was No. 1

for 37 weeks, the longest run of any |

| contemporary pcp or rock album. In

fact, in the 39-year history of Bill-

albums of any type have logged
more weeks at No. 1—the “South
Pacifiz™ cast album (69 weeks) and
the “‘West Side Story” soundtrack
(54 weeks).

“Thriller” also spent 71 consecu-

| tive weeks in the <op five, a total

| and “Grease” and Jacksen's previ-
| ous album,

topped by only one album in the past

20 yezrs—the soundtrack to “The

Sound Of Music™ t73 weeks).
“Thriller” produced a staggering

seven top 10 singles, three more

than the nearest runnersup—Fleet-

wood Mac's “Rumours,” the sound- -

tracks to “"Saturday Night Fever”

“Off The Wall.™

The first six “Thriiler” singles all
reached the top 10 in 1983, as did
Jackson's duet with Paul McCart-
ney, “Say Say Say.” That made
Jackson the first arzist taicollect! sev-
en top 10 hits in one calendar year

since the Beatles amassed 11 in :

100 at number 26—theshia E
try of any single sinces)
non’'s “Imagine” opensz

By PAUL GREIN

20 in 1971. A few weexs later Jack-
son did even better with the “Thrill-

by debuting at number 20 and surg-

ing into the top 10 in its second

week.
Jacksons four top 10 hits from
“Off The Wall,” combined with the

board's pop album chart, only two '@ S€Ven from “Thriller” and “Say Say

Say,” have given him a string of 12
consecutive top 10 hits ¢n CBS. That
total is topped by only three acts in
the rock era—Elvis Presley (30} the
Beatles (24r and Pat Bocne 714).
Jackson's career total of top 10

| hits now stands at 25. He's scored 13

— Michael Jackson On The Charts

cn hls own, e;ght with the J ac'ksbn 5,
two with the Jacksons and two with
Paul McCartney. In the rock era,
thus total is matehed only Elvis Pres-

ley ¢38), Diana Ross (29) and the indi-

vidual Beatles.

So consister:t was Jacksor’s sin- |

g es success with the songs from
“Thriller,” that ke was iisted in the

tcp 10 with at least one single for all
but 14 weeks from November, 1§2:3

to March, 1984.

The album’s peak sales and suc-
cess came in March, 1983, when it
ser new
week. On March 5, Jackson became

recerds virtually every™

= '%h'?ﬁl' =

first artist to simultaneously top
Billboards pop and bilack charts
with bothian album ¢« Thrillerj and

. a single ("Billie Jean"}. As an added

bonus, “Thriller” was also in the
midst of an 11-week run at No. 1 on
the dance/disco chart.

The following week. Jackscn add-
ed the U K. charts to his list of con-
quests, as “Thriller” and “Billie
Jean” surged to Nc. 1. That made
Jackson the first black artist to si-
multaneously top the albums and
isingles charts in the U.S. and
Britain.

* “Billie Jean” ended a seven-week
‘run at No. 1 on the Hot 100 on April
16, and on April 30 Jacksorn was
‘back at No. 1 with “Beat It.” That
qoneweek gap between No. 1 hits was
shortest by any act since the
atles had back-to-back No. 1 sin-
gles in 1964.
. “Billie Jean” and “Beat It” were
Hdisted in the top five simul taneou~ly
1f0r two weeks running in Apnl
aking Jackson the first artist in

e ‘80s to achieve this moncpoly.

d with “Billie Jean,” "Beat It”

“Say Say Say” all reacking No.
1983, Jackson became the first
ist in the '80s to coliect three No.

1 hits in one calendar vear.
ackson’'s dominance was reflect-
Billboard’s year-end chart re-
\for 1933. Jackson was the
top artist in pop, black and
ce/disco, while “Thriller” was
No. 1 album on both the pop and
k' charts. “Billie Jean  and
Coatinued en page MGSD
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JULY 21, 1984, BILLBUARD

THE AMAZING

WONDERGLOVE

NOW IN STOCK!

213 - 627 - 8548
HOLLYWOOD, CA.

a2 )

\_,.—f‘/—\

“Little Bitty Pretty One”
“Rockin’ Robin”

@ecau{a

music publishers

14
Leon @em:
PUBLICATIONS
L.A.

On The Charts

® Continued from page MJ50

“Beat It” also shared the No. 1 spot on the year-
end dance chart.

In addition, the first five hits from “Thriller”
were listed among the year’s top 100 singles.

Jackson’s success extended to numerous other
artists, including Slingshot, which topped the
dance chart with a cover version of “Billie Jean,”
performed in a medley with “Do It Again.” Also,
“Weird Al” Yankovic scored a top 15 pop hit with
“Eat It,” a parody of “Beat It.” And Jackson’s
backup vocals lifted Rockwell’s “Somebody’s
Watching Me” to No. 1 on the black chart, and
number two on the Hot 100.

Jackson also paced the 26th annual Grammy
Awards, where he won eight prizes, two more
than the previous record for one year, set by Rog-
er Miller in 1965. The sweep was especially dra-
matic because until this year, Jackson had won
only one Grammy, for best male r&b performance
of 1979.

Jackson won both of the top Grammy Awards,
for record of the year (‘“Beat It”) and album of the
year. At 25, Jackson became the third-youngest
artist to win the key album of the year Grammy.
Barbra Streisand was 22 when she was cited for
“The Barbra Streisand Album;” Stevie Wonder—
the only previous black artist to win—was 23
when he won for “Innervisions.”

Jackson also won Grammys for best male vocal
performance in pop, rock and r&b. He was only
the second black artist to win a Grammy for rock,
following Donna Summer, who scored in 1979
with “Hot Stuff.”

Jackson had earlier set a record for most Gram-
my nominations in a single year. He received 12,
and his coattails also extended to such “Thriller”
associates as Quincy Jones, Paul McCartney,
James Ingram, Jerry Hey and Bruce Swedian.

Jackson also dominated the annual “Gift Of
Music’ awards presented by the National Assn. of
Recording Merchandisers. He became the first
solo artist to take honors for both best-selling al-
bum and best-selling single. Jackson was also the
first black artist to win the key NARM award for
best-selling album.

Jackson also earned the first NARM award for
best-selling music video with his Vestron Video
release, “Making Michael Jackson’s Thriller.”
That title also became the first music video to top
Billboard’s video sales chart. It was only the sec-
ond non-theatrical program of any type to reach
No. 1, following “Jane Fonda’s Workout.”

“I love Michael, not only for his
artistry in music but for the valu-
able friendship we have—which we
have had through the years. I am
very proud of Michael’s success.”

Rockwell

I

With Steven Spielberg and Quincy at session for MCA’s
“E.T.” album.

CREDITS: Special Issues Editor, Ed Ochs; Assis-
tant Editor, Robyn Wells; Quote Box Editorial,
Robert Hilburn and Ethlie Ann Vare, L.A. free-
lance writer; “Climbing”’ chart feature by Paul
Grein, Billboard Talent Editor; Discography com-
piled by Robyn Wells; Photographs courtesy of
M.J.J. Productions; Art Director, J. Daniel
Chapman.
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“Michael Jackson is an enormous
talent; I respect him, I adore him.
When people ask who’s going to
replace me in show business, I
say ‘Michael’s going to replace
everybody.’

“The reason that he will last a
long time is that, not only does he
have enormous talent and brains,
but he uses them. He’s creative, and
he knows what the business is all
about.

“I’ve been trying to get him to
promise that he’ll wait for my
granddaughter. She’s 15.”

Lena Horne

With wax double at Guinness Book of World Records re-
ception in San Francisco for world-record-breaking
“Thrilier’’ album.

John Branca

® Continued from page MJ30

sarily as obvious because it is conducted behind
closed doors. But he is equally as brilliant in run-
ning his career as he is in recording his music.”

Branca smiles when he brings up how thor-
oughly Michael delves into some business mat-
ters. “I'll never forget during the Jacksons’ tour
in 1981. He was scheduled to go into a full-dress
rehearsal. Everyone was waiting, but he got me
on the phone. He had just seen the contract for
the tracks that carry the equipment on the tour.
He wanted me to explain a paragraph that dealt
with what happened if the truck broke down . . . if
it had a flat tire or the road washed out. I ex-
plained the paragraph. He asked a couple of ques-
tions and said, ‘OK, I understand.” He then signed
the contract and went on stage.”

On their relationship, Branca added, *‘T've
learned a lot from Michael. His perfectionism and
enthusiasm are contagious. When you know you
are working for someone who understands and
appreciates good work and results, it inspires you
to work even harder.”

Does Michael’s enthusiasm for his music and
career carry over to his private life?

“Absolutely,” he said. “After the “Thriller’ mo-
tion picture, for example, he invited director John
Landis and me to vacation with him at Disney
World in Florida. I'll never forget our visit to an
amusement park there. Michael wanted to go on
the roller coaster. He rode it over and over with
all of the kids at the park. I got off after three
rides. Landis made it though six. But Michael
kept going for eight and he then went on the fer-
ris wheel five or six times. We finished up by go-
ing to the circus. He simply has a great zest for
living.

“I feel a very deep and special honor to be asso-
ciated with him. There was only one Sinatra,
there was only one Elvis, there was only one Bea-
tles, and there is only one Michael Jackson.”

ROBERT HILBURN

“I think what you have seen from
Michael is just the tip of the

iceberg.”
John Branca
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Aftermath Of Jacksons’ Shows:
Kansas City Economy Boosted

By PAUL HOHL

KANSAS CITY—The Jacksons
left Kansas City $10 million richer in
the wake of their three-night engage-
ment at Arrowhead Stadium July 6-
8. That’s a “‘conservative” estimate of
the *“Victory” tour’s impact on the
local economy, according to the of-
fice of Kansas City mayor Richard
Berkley.

And the impact isn’t over yet.
More than a dozen local record and
tape retailers report skyrocketing
sales of the Jacksons’ “Victory” al-
bum, as well as significantly renewed
interest in Michael Jackson’s 1982 al-
bum “Thriller.”

““*Victory’ is literally blowing out
the door, and ‘Thriller’ has picked up
considerably,” says Linda McDaniel,
manager of Camelot Music’s store in
nearby Kansas City, Kan., which
sold out its original Jacksons spread
over the weekend.

Stadium officials refused to release
specific details of their arrangements
with Stadium Management Corp.,
the national tour promoter for the
Jacksons’ tour, but did say that the
three performances had made a
“modest” profit for the Kansas City
Chiefs football club, leasors of the
stadium, and the Jackson County
Sports Authority, which owns it.

“It was a limited financial suc-
cess,” says Don Steadman, director
of administration for the Kansas City
Chiefs. “We knew that going into it,
and it wasn'’t strictly a business deci-
sion. The amount of national and in-
ternational attention that Kansas
City received was worth it. You can’t
buy that kind of publicity.”

About 500 national and interna-
tional media representatives from
more than 300 news organizations at-
tended the opening night of the tour,
according to Beverly Haskins, vice
president of the Greater Kansas City
Prime Time News Bureau.

About 1,500 persons were em-
ployed during the three shows, in-
cluding more than 480 security per-
sonnel. Nine persons were arrested

for disorderly conduct during all
three nights, and one armed robbery
was reported in a wooded area imme-
diately adjacent to one of the stadium
parking lots. Security personnel,
however, termed the shows “excep-
tionally quiet” and said that it was
one of the best behaved crowds ever
to attend an Arrowhead event.

“The crowd was just exceptional,
and we had almost no problems that
we hadn’t anticipated,” said Arch
Welborn, director of Arrowhead Se-
curity & Safety, after Friday night’s
performance. About $150,000 was
spent on security preparations for the
three performances.

Concertgoers were asked volun-
tarily to pass through metal detectors
before entering the stadium. Those
who refused were refunded the $30
admission price.

One small caliber handgun was
voluntarily surrendered by an Okla-
homa woman. No other weapons
were found, according to Welborn.

Earlier requests by Jacksons’ secu-
rity personnel for full body searches
were dropped after the Chiefs foot-
ball club expressed reluctance to en-
force the procedure on Kansas City
audiences.

More than 45,000 persons wit-
nessed the event each night, with
about 21% of the audience traveling
more than 100 miles to see the show,
according to the Chiefs’ Steadman.

Souvenir and gift shops through-
out Kansas City reported booming
sales of Michael Jackson memorabil-
ia. “Everybody wanted to take a little
piece of Michael home Friday,” said
Ron Durham, manager of the Sports
Shop in the Westin Crown Center
Hotel in midtown Kansas City,
whose small pushcart of Michael
Jackson paraphernalia grossed an es-
timated $2,500 in six days.

Sales of Michael Jackson T-shirts
and posters remained brisk, accord-
ing to area stores.“Ever since the
tour, it doesn’t matter what it looks
like, it will sell itself,” notes Lesia
Akins, a buyer for the 7th Heaven re-

cord store in south Kansas City.

Akins says she had been contacted
about two weeks before the show by
“five or six” businessmen attempting
to wholesale unlicensed Michael
Jackson buttons, bandanas and pen-
dants. Two other persons claiming to
be with the tour also approached a
midtown Kansas City record store
with T-shirts and similar
merchandise.

More than 2,000 counterfeit Mi-
chael Jackson T-shirts were seized in
Arrowhead Stadium parking lot the
first night of the performance by fed-

(Continued on page 42)
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PEPSI POWER—Michael leads the Jackson generation through the fam-

ily’s first Kansas City date. Pictured from left are Marlon and Michael Jack-

son, drummer John Moffet and Jermaine Jackson. (Photo: Larry Kaplan,
Star File)

Jacksons Paint By The Numbers

® Continued from page 8§

their plush recorded versions. This is
especially true of “Lovely One” and
“Off The Wall.” Michael also offers a
chilling blues-derived wail at the end
of “I'll Be There,” and opens up the
final number, “Shake Your Body,”
with a call-and-response segment
rooted in the gospel tradition.

The show’s lighting effects were
consistently excellent, never more so
than on ‘“Heartbreak Hotel,” which
used a series of blinding lights and
explosions to create a mood of con-
trolled chaos. And the group offers a
celebratory closing touch with a fire-
works display that’s straight out of
Disneyland.

For all these strengths, there are
still problems with the show. The
most glaring is that the show runs
just an hour and 45 minutes, and
omits such key hits as “Thriller” (1),
“Don’t Stop Till You Get Enough”
and “State Of Shock.”

In fact, the group didn’t perform
any songs from their new “Victory”
album, reportedly because they want
fans to have a chance to get to know
the songs before they put them in the
show. The Jacksons aren’t giving

their audience much credit with this
excessively conservative approach,
nor are they showing much confi-
dence in their material. A “Victory”
tour that doesn’t include one cut
from a “Victory” album also doesn’t
make a whole lot of sense from a
marketing point of view.

Apart from the Jacksons’ lack of
generosity in the length of the show
(as one critic put it, “Springstezn
gives you twice as much show for
half the money™’), there’s the issue of
the Jacksons’ apparent reluctance to
reveal any sense of their personalities.

The only extended bit of dialog in
the show—a mock-fight over what to
perform next—is so obviously script-
ed as to be painful. Michael Jackson
is coming off the most phenomenon-
ally successful year any performer
has had since Elvis and the Beatles.
Would it be asking too much for him
to take a few seconds and give us
some sense of what it’s meant to him?
Part of what makes a concert special
is getting a sense of personal connec-
tion with an artist. Failing that, you
might as well stay home and play a
record or watch a video.

Given Michael Jackson’s preemi-

with
AL SCHLESINGER
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(Billboard Magazine)

Increase your knowledge of the music business and gain a solid under-
standing of Publishing and Song writing, the World of Recording, and
Agents, Managers and Major Tours. Learn from workshop director,
Al Schlesinger, one of the top music/entertainment attorneys.

Music Business Workshop Dates:
September 21 -23 e September 24 - 27

September 28 - 30

660 Douglas Ave.
Altamonte Springs. FL 32714

Call Full Sail Music Business
Workshop for more information.

www.americanradiohistorv.com

1-800-221-2747 (outside Florida)
1-305-788-2450 (inside Florida)

nence in video, it’s also disappointing
that the show doesn’t integrate video
in any way (beyond the use of an
overhead screen which projects the
action on stage). This is less than the
Jacksons offered on their last tour in
1981, when they screened the video
of “Can You Feel It” and also some
vintage footage from the old “Ed Sul-
livan Show.”

Special effects were used with
mixed success in the show. An ex-
tended opening bit featuring ‘‘Star
Wars”-like creatures called Kreetons
is self-conscious and, frankly, dumb.
The opening would be much more
dramatic if it started with what
comes next: the group rising on an el-
evator amid an array of blinding
lights. The opening is also marred by
the use of a scrim depicting a fairy-
tale forest scene that looks as if it has
been painted by a junior high school
art class.

Once the Jacksons lengthen the
show, at least past the two-hour
mark, they should consider splitting
it into two sets. If they’re not willing
to do that, they should at least add a
name act (the Pointer Sisters, for ex-
ample) to open the show. If you're
asking the audience to spend $30 for
a ticket, you should at least give them
a full evening’s entertainment, com-
plete with an intermission.

Pontiac To Back
Hall & Oates’
Upcoming Tour

LOS ANGELES—Pontiac will
sponsor Daryl Hall & John Oates’
1984-85 North American concert
tour. This marks the first time that
Pontiac or parent company General
Motors has aligned themselves with a
rock group.

RCA indicates that unofficial esti-
mates put Pontiac’s promotion bud-
get for Hall & Oates “in the area of
$2 million to $4 million.” The cam-
paign will be backed by Pontiac’s
dealerships throughout North Amer-
ica, with support from Pontiac’s na-
tional ad agency, D’Arcy MacManus
Masius.

Hall & Oates tour is slated to begin
this October and to run through
April, 1985. RCA plans to release the
duo’s next album, “Big Bam Boom,”
in September.
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Boxscore

The following are among the top concert grosses nationwide reported through the survey week. Included are
act(s), gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of
seHouts and dates(s).

THE JACKSONS-$4,050,000, 135,000, $30, Stadium Management
Corp., Arrowhead Stadium, Kansas City, Mo., three sellouts, July 6-8.
BILLY JOEL-$2,100,000, 139,300, $15, Ron Delsener Prods., Madi-
son Square Garden, New York, seven sellouts, June 23-24, 26-27, 29,
July 3, 5.

PERRY COMO, SCOTT RECORD-$501,287, 32,847 (37,096),
$17.90, $14.90, $9.90 & $4.90, Ray Shepardson, Fox Theater, St.
Louis, eight shows, June 26-July 1.

LIONEL RICHIE, TINA TURNER-$429,556 ($570,730 Canadian),
29,579, $19.50 & $16.50, Perryscope Prods./Donald K. Donald/Con-
cert Prod. International, Pacific Coliseum, Vancouver, B.C., two sellouts,
June 29-30.

MANHATTAN TRANSFER-$302,148, 24,472 (32,459), $17.90,
$14.90, $9.90 & $4.90, Ray Shepardson, Fox Theater, St. Louis, seven
shows, July 3-8.

BUDWEISER SUPERFEST: MAZE, GAP BAND, PATTI LABELLE,
0'JAYS-$298,568, 18,788, $16, Al Haymon Prods., Reunion Arena,
Dallas, sellout, June 30.

LIONEL RICHIE, TINA TURNER-$255,982 ($340,111 Canadian),
17,690, $19.50 & $16.50, Perryscope Prods./Donald K. Donald/Con-
cert Prods. Int’l, Northland Coliseum, Edmonton, Alberta, sellout, June
27.

LIONEL RICHIE, TINA TURNER-$239,413, ($318,097 Canadian),
16,410, $19.50 & $16.50, Perryscope Prods./Donald K. Donald/Con-
cert Prods. Int’'l, The Saddledome, Calgary, Alberta, sellout, June 26.
BUDWEISER SUPERFEST: MAZZ, GAP BAND, PATTI LABELLE,
0'JAYS-$226,124, 16,880, $16.75, Al Haymon Prods., Houston Sum-
mit, sellout, June 29.

KENNY ROGERS, THE RIGHTEOUS BROTHERS-$162,059, 10,707,
$15.75 & $13.75, C.K. Spuriock, Omaha (Neb.) Civic Center, sellout,
July 1.

THE GRATEFUL DEAD-$159,121, 15,120 (18,773), $12 & %10,
John Scher Presents, Blossom Music Center, Cuyahoga Falls, Ohio, June
29.

HUEY LEWIS & THE NEWS, DUKE JUPITER, JIMMY STAGGER-
$144,430, 11,092 (15,000), $13.50 & $12.50, Blue Suede Shows/
Cellar Prods., Ft. Wyoming, Grand Rapids, June 29.

BERLIN, TALK TALK-$131,243, 10,895 (15,000), $14, $12.50 &
$9.50, Avalon Attractions, Irvine (Calfi.) Meadow Amphitheatre, June
29.

WILLIE NELSON & FAMILY-$128,940, 9,314, $15 & $13.50, John
Scher Presents/WVOR, Rochester (N.Y.) War Memorial Auditorium, sell-
out, July 1.

KENNY ROGERS, THE RIGHTEQUS BROTHERS-$128,617, 8,667,
$15.50 & $13.50, C.K. Spurlock, Sioux Falls (S.D.) Arena, sellout, June
30.

AEROSMITH, ORION THE HUNTER-$115,821, 10,200, $12.50 &
$11.50, John Scher presents/WCMF-FM, Rochester (N.Y.) War Memori-
al Auditorium, sellout, June 30.

KENNY ROGERS, THE RIGHTEQOUS BROTHERS-$111,693, 7,206,
$15.50, C.K. Spurlock, La Crosse (Wis.) Center, sellout, June 29.

THE GRATEFUL DEAD-$95,950, 7,478 (15,920), $15 & $10, John
Scher Presents/Nederlander, Pine Knob Music Theater, Clarkson, Mich.,
July 1.

THE GO-GO'S, INXS-$94,908, 5,861 (5,874), $16.50, In-House, Ra-
dio City Music Hall, New York, June 28.

CHARLIE DANIELS BAND, MOLLY HATCHET, THE OUTLAWS-
$90,860, 8,063 (9,500), $12.50 & $11.50, Frank J. Russo, Cumber-
land County Civic Center, Portland, Me., July 3.

THE GRATEFUL DEAD-$88,511, 7,171 (8,622), $12.50 & 11.50,
John Scher Presents/Sunshine Promotions, Indianapolis Sports Center,
June 30.

OAK RIDGE BOYS-$85,752, 7,146 (8,162), $12, In-House, Sunrise
(Fla.) Musical Theatre, June 24.

SIQOUXSTE & THE BANSHEES, TEST DEPARTMENT, GUN CLUB-
$84,000, 7,000, $12, Golden Voice Ltd., Santa Monica (Calif.) Civic Au-
ditorium, two sellouts, July 6-7.

THE SCORPIONS, BON JOVI-$83,764, 6,961, $13 & $12, Belkin
Prods., Ohio Center, Columbus, sellout, June 26.

THE SCORPIONS, BON JOVI-$75,730, 6,608 (10,000), $12.50 &
$10.50, Sound Seventy Prods., Von Braun Civic Center, Huntsville, Ala.,
July 1.

THE SCORPIONS, BON JOVI-$75,482, 6,330 (9,900), $12.50 &
$10.50, Sound Seventy Prods., Municipal Auditorium, Nashville, June
29.

OAK RIDGE BOYS, LEE GREENWOOD-$72,200, 5,776 (6,000),
$12.50, Jerry Bentley Prods., Rapides Coliseum, Alexandria, La., June
14.

KENNY ROGERS, THE RIGHTEOUS BROTHERS, AMY GRANT-
$70,179, 6,132 (8,700), $15.75 & $13.75, C.K. Spurlock, Prairie
Capitol Convention Center, Springfield, Ill., June 28.

PEABO BRYSON, JENNIFER HOLLIDAY-$66,250, 4,300 (13,000),
$17.50, $15.50, $13.50 & $10, The Concert Co., Manz Music Center,
Philadelphia, June 22.

THE SCORPIONS, BON JOVi-$65,304, 5,442 (8,289), $12, Future
Entertainment/Belkin Prods., Knoxville, Tenn. Civic Coliseum, June 30.
STEPHANE GRAPPELLI, THE DAVID GRISMAN QUARTET-$60,533,
4,104 (4,275), $14.75, In-House, Paul Masson Mountain Winery, Sara-
toga, Calif., four shows, three sellouts, June 28-July 1.

THE SCORPIONS, BON JOVI-$56,000, 5,100 (7,500), $12 & $11,
Belkin Prods., Toledo Sports Arena, June 27.

GEORGE STRAIT, RONNA REEVES-$50,578, 4,790 (5,996). $12 &
$10, C & M Prods., Palmer Auditorium, Austin, June 30.

THE NYLONS-$38,892 ($51,674 Canadian), 3,747 (5,584), $15,
$14,$12.50 & $11.50, Perryscope Prods., Orpheum Theatre, Vancou-
ver, B.C., two shows, June 30.

Copyrighted and compiled by Amusement Business. a Billboard Publications, Inc. publication. Box-
scores are compiled every Tuesday. If you wish to file your concert report, please call Louise Zepp in
Nashville at (615) 748-8129: Ancil Davis in New York at (212) 764-7314; Linda Deckard in Los
Angeles at (213) 859-5338; or Melinda Newman in Chicago at (312) 236-2085.

~ Talent In Action

BOB DYLAN

Wembley Stadium, London
Tickets: §15

More than 70,000 fans filled the concrete ter-
races and grass pitch of this famous North Lon-
don soccer stadium for the penuitimate concert
of Bob Dylan's 25-date, eight-country Europe-
an trek July 7. The tour, which also featured
Santana, UB40 and Nick Lowe, ended the fol-
lowing day with scenes of violent rioting at an
open-air venue outside Dublin.

Here, however, the sweltering crowd was in
the best of humors, despite a venue whose
many discomforts, appalling acoustics, and
sheer size all militate against enjoyment. Per-
formers were dots in the distance, and lyrics
were barely distinguishable, but none of this
seemed to matter 10 the crowd, for whom Just
being there was apparently enough.

For nearly two and a half hours, Dylan and a
tight four-piece backup band dominated by the
Hammond organ sound of lan McLagen and
Mick Taylor's stiring guitar solos rolled
through a program of his great '60s anthems.
As the band cranked up into each new number,
roars of recognition rose from the multitude,
and Dylan's own voice, whose inflections like
Billie Holiday's grow more tortuous as the
years progress, was often overwhelmed by the
audience.

‘Masters Of War," "Mr. Tambourine Man"
and other early compositions gained fresh
strength in their band treatment. But Dylan,
who made few attempts at direct communica-
tion, reached his closest contact with the
crowd in an acoustic set that included “It's Al-
right Ma,” “*Hard Rain's Gonna Fall" and 'Tan-
gled Up In Blue." The unmistakable harmonica
sound bridging the verses produced a reaction
of pure affection, though many of the audience
cannot have been born when that sound was
first heard more than 20 years ago.

With few exceptions, recent matenal was
conspicuously absent in what amounted 10 a
Greatest Hits anthology. The passionate elo-
quence of “Times They Are A-Changing” stil
moves the heart, but those who have seen the
subsequent times, and how they have
changed, must view Dylan's great protest
songs with a sense of sad Irony.

The climactic part of the set was a long en-
core which began with the haunting “Girl From
The North Country" and progressed. via “'Kan-
sas City Blues " and the appearances of Chris-
sie Hynde and Eric Clapton, 1o the culminating
drama of “it's All Over Now Baby Blue,” sung
by Van Morrison. Then, as the crowd began to
stream away, “Blowin' In The Wind" rasped
out across the stadium, segued into "*Knockin'
On Heaven's Door and concluded a memora-
ble descent from the mountain by one of rock's
true prophets. NICK ROBERTSHAW

POINTER SISTERS

Cuesar’s. Atlantic City
Tickets: $25

Leave It fo June, Ruth and Anita to blow At-
lantic City's glitzy glamour right out of the water
in a quick 45-minute set. While the Pointer Sis-
ters displayed undeniable finesse during their
June 26 show, they also exuded a girl-next-
door sincerity that brought even their high-tech
numpers down to earth

A greal asset in the Pointers’ show was the
interplay of three distinct personalities ex-
pressed in three distinct voices: June, the
sassy baby sister; Anita, the shyly playful per-
former, and Ruth, the authoritative power-
house. Swapping lead and backing roles with
each tune, the sisters shared the slage equally.

Even within the confines of the brief set, the
Pointers took plenty of time to work the audi-
ence, encouraging sing-alongs and telling
Jokes that might have surprised their minister
father. Unfortunately, the show's brevity pre-
cluded any samples of their past forays into
gospel, country and more bluesy music.

The show got off to a sputtering start with
“Happiness™ and a drawn-out series of solos
fromthe six-piece band. The trio’s 1981 smash
"Slow Hand" set things into a flexible groove,
and the string of hits that followed brought the
mostly middie-aged crowd to its feet several
times.

Highlights included “Automatic,” with its
cute, robotic choreography; a sultry rendition

www americanradiohistorv com

of the funk sizzler “Fire"", the teasing “He's So
Shy": and the breakneck pace of “I'm So Ex-
cited.” Naturally, the Pointers encored with
their current hit “Jump (For My Love)," to
which the audience provided both chorus and
footwork.

Why the Pointers work with such a lackluster
backing band is a mystery. The sextet's ulter
lack cf pizazz stood in stark contrast to the Sis-
ters' spontanaiety and spunk. With the excep-
tion of some lofty acoustic piano solos, the
Pointers could have just as successfully strut-
ted their stuff to a prerecorded tape.

KIM FREEMAN

TONI TENNILLE
THE LETTERMEN
SOLID GOLD

Riviera Hotel. Las Vegas
Dinner Show, $17.50; Cocktail Show.
$14.50

Toni Tennilie, minus the captain, has used
the Riviera as the venue to step forward with
the songs from her new album, “More Than
You Know. ™" Tennille is now singing standards
by Gershwin, Porter, Kern and Ellington—quite
a departure from her usual repertoire of pop
songs. She handles these standards from the
"30s and '40s well, but she tends to spend
more time than necessary explaining to the au-
dierce why she likes these songs and why she
chose 1o record them

The songs include "“Our Love Is Here To
Stay,” “But Not For Me," “'Let's Do It" and the
rarely heard "'Day Dream.” Tennille’s strong
voice gives power to these tunes, and she in-
terprets the lyrics in fine fashion. She may end
up reaching a totally different audience than
the one she reaches through the Captain &
Tennille, but she plans to keep the duo going
as well.

The Lettermen have been performing for
more than 20 years, and their current stint
shows that founder Tony Butula has not been
content to rest on his Lettermen's sweater. The
group, composed of Butula, Red Saber and
Don Campo, mixes the act just right with their
olc hits and what they call their “lost hits." In
the latier segment, the group handles “Stray

Cat Strut,” “Shake It Up™ and "Goody Two
Shoes' with humor.

‘Solid Gold" s based on the syndicated
television series of the same name and fea-
wres 15 dancers who perform to a “Top 20
Hits Of All Time." The music is both recorded
and live. Included in “Solid Gold"" the stun-
ning serial act of Ron & Mitzi, great acrobatics
by the Junior Lukach Group, and comedian
Jimmy Wallis. IRA DAVID STERNBERG

THE UNTOUCHABLES

The Palace, Los Angeles
Tickets: $8.50

Los Angeles is the perfect town for the mod
revival subculture. I's ore place where you
can ride a Vespa year-round and nol worry
about freezing your parka off. And since the
demise of most of Brilain's two-tone bands
young L.A. Mods have taken fo their hearts a
number of local bands fofiowing that mold. The
Untouchables, with a new six-song EP on Enig-
ma's Twist label, are the local favorites

The Untouchables are a bi-racial seven-
piece-plus-horns band of aimost boundless en-
ergy. The exchange of energy between per-
former and fans is remarkable to watch: Where
most crowded dance floors are bouncing to the
music until about row 15, this audience was
bopping all the way back to the bar.

Boasting four vocalists (two stand-up, and
two doubling on instruments) and capable har-
monies, the Untouchables raced through a 70-
minute set that strayed but briefly from the
carefully delineated mod fare. The ska back-
beat was predominant, but such unlikely cov-
ers as "Take A Letter, Mana™ and the Mon-
kees' “Stepping Stone" fit smoothly into the
set

‘Lebanon™ (no relation to the Human
League tune) showed off lead vocalists Chuck
Askerneese and Kevin Long, while percussion-
ist Jerry Miller and keyboardist Josh Harris
added harmony to this upbeat protest song.
The group encored with “Whiplash,” a song
they had refrained from doing while singer As-
kerneese recovered from same after a scooter
mishap. The crowd, most of whom looked like
extras from “‘Quadrophenia,” was ecstatic

ETHLIE ANN VARE

SLY MOVES—Bobby Womack, left, and Sly Stone fool around backstage
at New York's Beacon Theatre. The date kicked off Womack’s current tour
on which Stone appears as special guest. (Photo: Chuck Pulin)
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WORTHY EVENT—Gold Mountain
group Rajah performs for the Ar-
thritis Foundation’s New York
Telethon, which raised a reported
$640,342. Pictured from left are
Vali and Shanti Rajah.

Eva-Tone Soundsheets,

High Quality, Low Cost

O BISCS

Less Than 50a.

Talent

Jacksons’ Shows Boost K.C. Economy

® Continued from page 40

eral marshals responding to an in-
junction issued July 2 prohibiting the
sale of  unlicensed Jackson
memorabilia.

ACTIONMART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.

Local retailers say they can’t stock
enough Jacksons® product to meet
the demand. *“They're buying the
‘Victory” album even though the
Jacksons didn’t play any of the music
from it,” says John Keller, manager
of the Musicland store in Saville
Square.

Keller says that his store’s sales of
“Thriller” went from about 12 units
on the Monday before the show to
more than 125 on the first two nights
of the performance.

unbreakable flexible phonograph discs, will faithfully
reproduce the master or demo tape you provide.
Soundsheets won't crack or chip like records, and
they're cheaper to mail than tape or cassettes. Choose
our special ET-1000 package and get: 1,000 8-inch,
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up to 9 minutes of sound. (That's more time than
you'll get on a 45.) Label. Paper Sleeve. You send

tape and label

information. In

larger quantities,

Soundsheets can cost less than a postage stamp. Write

or call today for details:

EVA-TONE SOUNDSHEETS - Dept. BB
P.O. Box 7020/ Clearwater, FL 33518
Toll-Free 1-800-EVA-TONE (in Florida 813-577-7000)
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~ New OnTheCharts

BOX OF FROGS

Fifteen years after the Yardbirds
broke up, three of the group’s origi-
nal members have switched species to
form Box Of Frogs. As the pond
princes’ scif-titled Epic debut moves
to 81 on the pop album chart, the
Frogs make no bones about reviving
the Yardbirds’ tradition of guitar-ori-
ented blues-rock.

Box Of Frogs includes guitarist
Chris Dreja, drummer Jim McCarty
and bassist Paul Samwell-Smith.
When the trio reunited last year in
London, they added vocalist John
Fiddler, a veteran of several bands.

During the interim between bands,
each ex-Yardbird dabbled in differ-
ent careers, yet never strayed far

from the music. Dreja enjoyed suc-
cess as a photographer and producer
and wrote a book about his experi-
ence with the Yardbirds. McCarty
got into writing film music and jin-
gles. Samwell-Smith produced six al-
bums for Cat Stevens and worked
with Paul Simon, Art Garfunkel,
Chris DeBurgh and others.

Samwell-Smith produced the Box
Of Frogs debut, which features Jeff
Beck on four cuts. A video for the
first single. **Back Where I Started,”
has just been completed, but the
group has no plans to tour.

Box Of Frogs is managed by Ernest
Chapman, (01) 221-7422.

lfif?2574/3775Q27lc> l‘l..l"l} _

\LL than ever. Billboard'’s

rHEBARR/ERS = \H B August 11 issue will report
on the dance music phenomeion

—where it is, where it's going, and how

it is affecting several crucial market segments.

From dance

to disco to new
music and back to dance—

dance music has come full circle...its

impact on radio, retail and the charts is greater

* RADIO |
| » THE MIX MASTERS

* PRO PREVIEW
¢ LABELS

e CLUBS & VENUES
e FILM/TV/VIDEO

* BREAKDANCE

BREAKDOWN * RETAIL

New York: Norman Berkowitz, (212) 764-7330
Don Frost, (212) 764-7352

Los Angeles: Christine Matuchek,
(213) 859-5344

or contact any Billboard Sales Office around

the world.

In addition to Billboard’s regular weekly

worldwide distribution, bonus copies will be

circulated at the New Music Seminar in New

York (August 6-8).

The advertising deadline for this exciting
Spotlight is July 20. For complete details, call:

ik Billboard.

The International Newsweekly of Music and Home Entertainment
1515 Broadway, New York, N.Y. 10036
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e e i i Family entertainment, indeed: Following a year and a half of saturation pub-
This | Last wf)?lks This | Last wgﬁks ) licity on Michael. the Jacksons’ “Victory,” their fifth album on Epic, is clearly
Week | Week | Chart | TITLE(S), Artist, Label Week {w“k Chart | TITLE(S), Artist, Label the brothers' turn to burn, and that they do. The most interesting thing about
DO BY_p Ll 40 | 35| 5 ONE STEP UP, TWO STEPS BACK-Betty “Victory” (as was true with “Thriller_") is its absolute sense of the contempo-
1 Bros 20228 a Wright—(12 Inch) Jamaica JR 9002 rary. The electronic textures here are light years removed from the mainly tra.dn-
41 1 31| 9 KEEP ON DANCING-Touch Of Class—(12 tional band-and-orchestra style of 1981's “Triumph,” with the drum machmp
@ 2 | 8 | DON'T GO LOSE IT BABY-Hugh Masekela Inch) Atlantic 0-86937 and Fairlight CMI in high profile throughout. And in the write-your-own- tick-
(042 el /i) JOLEIED 42 | 28| 11| 10987-Armand Duchien-A&M 12099 et environment the group has enjoyed since taking over their own production,
@ 316 BF}EAKWI"Z'RHEEES |N(? Sggmg US-Ole & | 43 | 46| 3 | GUILTY-Hotline-(12 Inch) Memo 18 their songs sound more assertive and self-defined than ever. '
THEWH( nch) oFyE o;h 3 E—(12 Inch 44 | 52| 3 | PEOPLE ARE PEOPLE-Depeche Mode—(12 Examples: Kathy Wakefield and Jackie's gripping “Torture,” sung by Mi-
@ 917 Wa?ﬂ"(ﬁ”‘&??%@f& ~Sheila E.~(12 Inch) inch) Sire 20214 ) chael and Jermaine, which is so strong a fusion of rock and Shannon-style polp/
@ 7 6 IN THE HEAT bF THE NIGHT—Klinte Jones- 58 3 ZARAH-Nina Hagen_(12 InCh) Columbia hip—hOp we'd suggest shelving “State Of Shock™ as a club cut and cqming Wll}h
12 Inch) Oh My! OM 4009 AR : this as quickly as possible. Also, *Wait,"” co-written and sung by Jackie, which is
(12 Inch) Oh My! 59| 3 | BEAT STREET STRUT—Juicy-(12 inch) : yrien g -
6 516 CRASH GOES LOVE-Loleatta Holloway—(12 Atlantic 0-86943 y a great pastiche of rock and Motown, veering In its course betwegn I'm So
inch) Streetwise SWRL 2230 68| 17| JAM ON IT-Newcleus—(12 Inch) Sunnyview Excited"” and “You Can’t Hurry Love.” Just barely behind the§e: Tito's Carib-
7 4 | 11 BLACK STATIONS, WHITE STATIONS— SUN 411 y bean-flavored *We Can Change The World,” the New York-influenced ““The
M +M-(12 Inch) RCA PW13802 : Hurt," and a graceful, melodic ballad, Randy's *"One More Chance.”
: AT A TIME-Linda McConnell-(12
11| 7 | BOYS DO FALL IN LOVE-Robin Gibb (12 9 2 O'frfcﬁfiflamic aeg ( PR
Inch) Mirage 0-96940 , ~ Gorl. . _ , ) o . _ )
@ 10! 6 CLOSE (TO THE EDIT)-Art Of Noise—(7 Inch) 57| 4 DlEFIieLkltl‘:g 82“#;823’59% Robert Gor Singles: Spark_s thl'gg-cut _li—uflch i)nbAT‘llz;nnc is ‘t‘helrdstthrorlngest leve{r. thor-
Island 7-99754 USIC IS THE ANSWERColonel Ab . oughly commercial and just right for clu s. “Progress™ and the Euro-instrumen
22| 3 MY HEART'S DIVIDED—Shannon—(12 Inch) m MI IhC Streetwise 2235_ olonel Abrams—( tal “*Sparks In The Dark" catch the re-discoed electronic vogue led recently by
Mirage/Atlantic 96937 O W (1 LE;‘,CS )M A;‘E‘*LV(V)‘;‘E TONIGHTL Amour the Psychedelic Furs and Bronski Beat; the radio cut, “With All My Might”
11 | 8 | 9 | CAN DREAM ABOUT YOU-Dan Hartman Featuring Krystal Davis—(12 Inch) Broccolli also makes a fine extended cut for a more relaxed rmd-ter_npo pace . . : The
(12 Inch) MCA 23502 Rabe 14-2050-12 S.0.S. Band’s “Just The Way You Like It" (Tabu 12-inch) is that group's re-
12 | 12| 7 { ROMANCING THE STONE-Eddy Grant-(12 52 | 30| 11| TELL ME I'M NOT DREAMING (TO GOOD TO turn engagement with producers Jimmy Jam & Terry Harris; a sure-fire reprise
Inch) Portrait 4R9-04993 BE TRUE)-Jermaine Jackson—(LP Cut) of the keyboard/beatbox instrumentation and lyrical hook form *Just Be Good
13 | 13 7 LEGS-Z Z Top—(7 Inch) Warner Bros. Arista AL8-8203 To Me" with a fresh new melody line.
WiE=2e 53 | 24| 8 | STATE OF LOVE-Imagination—(12 Inch) o oy o
14 | 6 | 11 The Ghost In You/HEARTBEAT—Psychedelic Elektra 66975 } ) ) , ) ) .
Furs—(12 Inch) Columbia 44-4984 et GHOSTBUSTERS—Ray Parker, Jr—(7 Inch) Disco: We rather like Bonnie _lFormap s straightforward rgywal of "I iny
15 | 15| 8 HURT-Reflex—(12 Inch) Capitol V-8588 Arista AS1-9121 Have Eyes For You" (Memo 12-}nch); it extnends a longltradmo_n of gay disco
16 [ 16| 8 HURRICANE-Kim Carnes—(12 Inch) EMI- @ e CROSS MY HEART—Parking Meter—(12 Inch) remakes . .. Evelyn Thomas’ “High Energy (TSR 12-inch) brings the over-
America V7829-2 Atlantic 0-86945 mixed “thump’’ back to disco with a vengeance.
@ 181 5 | YOUR LIFE-Konk-(12 Inch) Sleeping Bag STATE OF SHOCK-The Jacksons—(7 Inch) R&B: Yarbrough & Peoples’ trademark groove is attached to an uplifting
SLX009 Epic 3404-503 message in “Be A Winner,” remixed for a Total Experience 12-inch by Rick
21| 6 | DOCTOR! DOCTOR!-Thompson Twins—(7 @ WEw ENTRY WITH ALL MY LOVE-Barbara Roy—(12 Inch) Gianatos . . . Planet Patrol’s “'Danger Zone" (Tommy Boy 12-inch) is also re-
Inch) Arista AS 19209 Ascot 105 i g i . -hip- is-
mixed from that group's current album, their Tempts-meet-hip-hop style as dis
26| 6 | DISSIDENTSThamas Dolby~(12 Inch) Capito Tt | RELEASE YOURSELF-The Aleems-—(12 Inch) finctive as ever. <
V08594 NIA NI-1241 =
<
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Pro Equipment & Services

Music Vid Workshops Launched

New Courses Spring Up At Audio Engineering Schools

By STEVEN DUPLER

NEW YORK—The striking influ-
ence music video has exerted upon
the recording studio industry in its
relatively short existence is now be-
ing felt at schools that specialize in
turning out trained recording indus-
try professionals. Once concerned
solely with audio recording, some
schools are now offering programs
specifically tailored to turning out
music video producers, directors,
cameramen and technicians, while
others are hurriedly finalizing plans
for such courses.

One school whose music video
program is already underway is Full
Sail Recording in Altamonte Springs,
Fla. According to Ted French, the
school’s director of marketing and
sales, the music video workshop of-
fered by Full Sail is a four-week in-
tensive course designed to start with
the basics of cameras, video record-
ers, editors and other production
gear, eventually leading up to the fi-
nal edit of a three-to five-minute mu-
sic video feature.

“Our course assumes that the stu-
dent is a complete novice to both au-

OFFICIAL SPONSOR

dio and video production,” says
French, ‘although a non-novice
would definitely not find the infor-
mation offered insulting.

“The music video workshop is one
of our newest offerings,” French con-
tinues. “The first four-week course
took place April 2-30, and the next
one starts Oct. 22. We offer only two
per year, each having about 18 stu-
dents who pay $2,600 apiece.”

That cost, says French, is higher
than most of Full Sail's audio record-
ing courses, mostly because of the $1
million worth of video gear the
school had to acquire to insure the
workshop is truly state-of-the-art.

“We could've gone with three-
quarter-inch machines and less ex-
pensive gear,” French acknowledges.
“But we wanted to make sure our
students’ introduction to video pro-
duction would be with facilities that
are on a par with those they’ll en-
counter in the real world.”

Those facilities are impressive. The
equipment provided for use by the
music video workshop's students in-
cludes Ampex one-inch VTRs for
both editing and field production, a

Fender At Montreux Festival

FULLERTON, Calif— Fender
Musical Instruments has been named
an official sponsor of this year’s
Montreux Jazz Festival. The firm is
providing amplifiers, guitars and
Rhodes pianos for the event.

Performers at the Festival, held
this month in Montreux, Switzer-
land, include Miles Davis, Johnny
Winter, B.B. King, Bill Evans, Nat
Adderly, Van Morrison, Spyro Gyra
and the David Grisman Quartet. At-
tendance is expected to top 3,000 at
each of the Festival's main concerts
and over 10,000 at the free afternoon
concerts held on the Casino Terrace,

according to a Fender spokesman.

This year is the 30th anniversary of
the Stratocaster guitar, and the Mon-
treux sponsorship is but one of many
promotional vehicles the company is
engaging in during 1984. Earlier this
year, Fender made musical instru-
ment history by becoming the first in-
strument manufacturer to enter into
a mass-market television advertising
campaign, with a number of special-
ized spots appearing on MTV and
The Nashville Network. According
to Joe Phelps, president of Fender’s
advertising agency, the spots have
been extremely successful.

Model 300 Grass Valley switcher,
Ikegami portable cameras, Chyron 4
character generators, a CMX editor
and a variety of digital effects. Loca-
tion work is done with Full Sail’s 24-
track mobile facility, nicknamed
“The Dream Machine,” which
houses Otari 24- and two-track re-
corders, Fostex monitors, Hafler
power amps and other top-flight
gear.

Some of the students who enroll in
the music video program are part of
Full Sail’s regular one-year recording
engineering program, which costs
$8,600 and is comprised of five other
courses in addition to the music vid-
eo workshop. Students in the one-
year program are offered three six-
week internships in the field at an
audio studio or video production
facility.

“They are asked to make three
choices as to where they would like
to be placed, and we try to satisfy
their requests in descending order,”
says French. “We have placed stu-
dents at the Record Plant in LA,
Muscle Shoals, a number of Nash-
ville studios—all over.”

Students who participate solely in
the music video workshop also have
access to a placement service. “Gary
Jones, Full Sail’s vice president who
is also workshop director, reviews
each student’s performance and
writes letters of recommendation that
the students may copy and send out
to prospective employers,” French
notes. “‘We also get calls from video,
audio and sound reinforcement pro-
fessionals looking for young, skilled
pros for entry-level positions in their
facilities. Those calls provide a gold-
en opportunity for us to put student
and employer together.”

Phil Stein, director of New York's
Institute of Audio Research (IAR),
says IAR has been drawing up plans
for a video program for some time,
and that he hopes to see them final-

(Continued on page 46)

HIGH ACHIEVERS—Audiotechniques, a New York-based pro audio dealer-

ship, is commended for recently surpassing the $25 million mark in sales

of Sony products. Receiving the Sony sales achievement plaque is Audio-

techniques’ president, Hamilton Brosious, left, pictured with Sony Pro Au-
dio’s Eastern regional sales manager, Michael Faulkner.

Digital Systems Installed
At L.A.’s Village Recorder

LOS ANGELES—The Village
Recorder is the latest studio complex
here to make the plunge into digital
recording, installing both Sony and
Mitsubishi multi-track digital audio
systems during the past month.

Previously an all-Studer facility,
the Village is now adding digital
equipment in response to improved
second and third generation recorder
designs. According to Joey Newman,
the West Los Angeles complex is also
looking ahead to compatibility with
Studer’s own digital recorders, which
share the same DASH format as the
Sony PCM-3324 multi-track ma-
chines now in place at the Village.

The facility has two of those units,
along with a two-track digital mas-
tering system comprising Sony's
PCM-1610 digital audio processor
and BVU-800 videocassette recorder.

For clients preferring the Mitsubishi
system, the studio offers the X-800
multi-track recorder and X-80A two-
track digital recorder.

Tracking dates using either of the
multi-track units are conducted in
Studio D. Studio B will be used for
mixing and mastering.

Meanwhile, the Village is also
nearing completion of a new Fair-
light Computer Musical Instrument
(CMI) recording suite scheduled to
begin operations within the month.
The studio has operated one of the
first Fairlight installations in the U.S.
for some time, owing to Village own-
er Geordie Hormel’s business interest
in the Australian firm. The new suite
will be an eight-track production
room similar to Fairlight's other
demonstration  suites here and
abroad.

HIGH QUALITY
_ BULK AUDIO TAPE.
CONSISTENTLY.

Sunkyong’s SKX bulk audio tape gives you
everything a professional needs—consis-
tently high quality, reel after reel after reel.
We can offer this consistency because our entire
guality control procedure is under one roof. Ours!
The fact is, we manufacture every single component
ourselves, from the polyester base film to the label. No
cutting corners, no cutting costs.
And we have the resources to back up our claim. We're one
of the largest companies in the world outside the United
States, with 1982 sales of over $6.2 billion.
If you'd like to know more about our super guality SKX or our
other bulk audio tapes, gives us a call. Sound us out.
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AMPEX
GRAND MASTER 456

Confidence is what you buy in Ampex Grand Master® No other studio mastering tape is more consistent.
456. Confidence thatlets you forget about the tape No other mastering tape is more available, either.
and concentrate on the job. With Ampex Grand Master 456 you have the confidence
That's because we test every reel of 2” Grand Master  of knowing we stock our tape inventory in the fie d.
456 Professional Studio Mastering Tape end-to-end and  Close to you. So we’re there when you need us.
edge-to-edge, to make certain you get virtually no tape- Confidence means having the right product at the
induced level variations from one reel to the next. The right time. That’s why more studios choose Ampex

strip chart in every box of 2” 456 proves it. AM pE x tape over any other stucio mastering tape.

Ampex Ccrporation « One of The Signal Companies Z

Ampex Corporation, Magnetic Tapz Division, 401 Broadway, Redwood City, CA 94063, (415) 367-3809
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Music Vid Workshops Launched

® Continued from page 44

ized shortly.

“We have a video technology pro-
gram in the works,” he says. “It’s ba-
sically going to be just like our audio
course in intent—training students
with the basics first, and bit by bit
teaching them to fly solo.”

The program will hopefully be im-
plemented by the end of the year,
says Stein. Now, he says, the school
is in the process of finalizing the cur-
riculum and setting up the lab facili-
ties. The next step is sending the fin-
ished curriculum to the New York
State Dept. of Education for

certification.
“This course is not the Institute’s

first foray into the video field,” Stein
asserts. ““We did give a course in vid-
eo last year that was not open to the
public, but only for industry person-
nel. But demand was great enough so
that this year we decided to tailor a
course to the novice,” he adds.

“When we designed our audio
course, we felt that most schools con-
centrate only on the front panel,
while the students who know the
technology behind the front panel are
going to be head and shoulders above
the rest,” Stein continues. “That’s
the same attitude we’ve taken to our
video course. We want our students
to be able to perform maintenance
and troubleshooting tasks, as well as
operating the equipment.”

THIRD FACILITY OPENS

Omnibus Graphics Expands

NEW YORK—On the heels of a
successful entry into the motion pic-
ture field with its work on *‘Star Trek
II” and a significant increase in
1984 sales, Omnibus Computer
Graphics Inc. has opened a new com-
puter animation facility here, adding
to its existing operations in Toronto
and Los Angeles. The move estab-
lishes the company as the first in its
field to operate three computer ani-
mation facilities in North America.

According to a spokesman for the
firm, the new 57th St. location will
offer computer animation graphics
and special effects production ser-
vices to the advertising, broadcast

and film industries. Featured among
the system hardware at the studios is
a state-of-the-art Picture Element
computer, which allows instanta-
neous recording and playback in digi-
tal, NTSC, SECAM or PAL of the
images produced on Omnibus’ Digi-
tal Equipment Vax mainframe com-
puter. In combination with other li-
cense arrangements, Omnibus will
also operate its own 3-D imaging
software, developed in conjunction
with a major American university.

The company plans eventually to
tie all three production facilities to-
gether by satellite.

With your apex printer

you'll

print label co

p
right on your casset¥e.

Print up to 5,000 units per hour.
Save time, money, trouble, space.
Eliminate inventory problems, costly labei overruns.

Save 4¢ or more per cassette.

4 modeis to choose from:

Two one-color table top models.
Two high production multi-color consoles,
that print up to three colors in one pass.

400 Madison Avenue

New York, New York 10017
Telephone: (212) 308-6888
Telex: 12-6419

The Recording Workshop in Chil-
licothe, Ohio is planning to have its
video course up and running some-
time this fall. It will be offered, says
associate director Terry Douds, as a
four-day seminar at a cost of around
$600 per student.

“We are calling this a video semi-
nar rather than a video workshop,”
says Douds. ““It will be offered con-
currently with our regular five-week
workshops, of which there are seven
a year.”

The first two days of the seminar
will have students working with mu-
sic video producers and directors to
absorb the basics of the craft, while
the next two will be spent at a video
facility participating in the actual
making of a music video.

“We’re not attempting to teach
someone how to go out and make a
music video; we're not equipped for
that,” says Douds. ‘“What we want to
do is help the students who are inter-
ested in branching out and learning
about all the elements that go into the
making of a music video.”

As its short time span would sug-
gest, the Recording Workshop’s sem-
inar is not intended to be nearly as
comprehensive as some others, but
rather an introduction to the field
that is doing so much moving and
shaking in the recording business.

“We think this seminar will give
someone the knowledge of what
needs to be done and what needs to
be thought about when making a mu-
sic video,” says Douds. “It’s not so
much concerned with the actual nuts
and bolts of the production equip-
ment itself.”

Studio
- Track |

NEW YORK

Trendsetter and Tommy Boy chief Tom Sil-
verman is mixing “Unity,” the Afrika Bam-
baataa/James Brown project, at Unique
Recording. Frank Heller is at the board . . .
Chuck Mangione has just wrapped his new
Columbia album “Disguise” at Duplex
Sound. Mangione produced it with Eumir
Deodato, while Mallory Earl manned the
controls. Deodato is also producing tracks for
Denroy Morgan’s next RCA record and con-
tinuing a project for 1sland’s Gwen Guthrie.
Earl and David Baker are at the console on
the latter . . . Steve Gilmore and Eric Green
are producing masters for Mario Casella at
Planet with engineer Bob Clifford.

Several projects are underway at Quadra-
sonic. The Fresh 3 MC’s are finishing their
new Profile 12-inch, "Have A Heart,” with pro-
ducers Bill Moore and Dave Ogrin, who's
doubling at the board. New act Joystick is cut-
ting *“Joy Riding” with producers James John-
son and U. Santiago. Matthew ‘“Krash”
Kasha is engineering. The Disco 3 are work-
ing on a 12-inch, “Jail House Rap,” with Kur-
tis Blow producing and Ogrin engineering.
African Connection is laying tracks for a Cel-
luloid 12-inch. Saku Sillah and African Con-
nection are producing, with Ogrin at the board
and Bob Musso mixing. And Alfonso Ri-
biero, of “'The Tap Dance Kid" and that fam-
ous Pepsi commercial, is completing his debut
album for Prism, "'Dance Baby."

LOS ANGELES

Anthony Marinelli, Brian Banks and
Keith Le Blanc are producing the Dumb
Boys’ Tommy Boy 12-inch “Rap-O-Matic
Rap" at Synner . .. Capitol Studios is play-
ing host to five artists. Steve Miller is produc-
ing overdubs for his next Capitol album, with
David Cole at the board. Julio lglesias is
mastering his Columbia album " 1100 Bel Air
Road" with producer Ramon Arcusa and en-
gineer Wally Traugott. Local favorites Los

(Continued on opposite page)
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Lobos are tracking an album, with Steve Ber-
lin and T-Bone Burnett producing. Engineer
Marc Linnett and assistant Charlie Paakkari
are rounding out this Slash project. Castle
Brave is in with producer Kershen Baum and
engineer Joe Chicarrelli. And Tim Jackson
is mixing a project with producer Tom Peter-
son of Cheap Trick and engineer Chicarelli.

Five acts are at work at Sunset Sound.
America is laying synthesizer overdubs for its
next Capitol album, with Matthew McCauley
producing and Mark Linnett at the board,
with heip from Stuart Furusho. EMI America
artist Sheena Easton is working with producer
Greg Mathieson, engineer David Leonard
and assistant Peggy McCreary. Anne Mur-
ray is working with producer Jim Ed Norman
on a Capitol album. Terry Christian is at the
board. Kenny Loggins is looking to maintain
his "*Footloose™ success by producing his next
Columbia album with engineer Christian. And
new PolyGram signing St. Regis is mixing its
debut album with producer Al Kooper, engi-
neer Bob Edwards and assistant Bill
Jackson.

Shadowfax is laying tracks for Windham
Hill at Group IV with producer Chuck Green-
berg, engineer Harry Andronis and assistant
Andy D’Addario ... Reed & Jackson are
completing album overdubs for the Wayfaring
label at Hit Man . . . Bachelors Even are re-
cording an EP at Advanced Media Systems.
The group s co-producing with Daniel Van
Patten, who's sharing engineering duties with
Steve Anderson. Also there, Van Patten is
producing Agent Orange for Enigma, and EM!
America act $SQ is remixing a single with Jon
St. James at the console . . . Lushus Daim
& the Pretty Vain are producing their own
project at Larrabee Sound.

NASHVILLE

The Lewis Family checks into Woodland
Sound for vocal overdubs with producer Her-
man Harper and engineer David McKinley.
Also there, Canadian artist Sonny Tompkins
is mastering a session with producer Bob
Cousins, engineer Gene Rice and assistant
Ken Criblez . . . Disc Mastering Inc. owner
Randy Kling is mastering the following four
projects this month, all for the HMC label in
Charlotte, N.C.: the "Shine On" single by Pete
Peterson and a duet by Peterson and Willie
Nelson's daughter Susie Nelson entitied

"Ain't Nobody Got Nobody Like You''; a dou-
ble album by Carl Perkins, and one d|sk for
the Platters . .. At Jack 0’Diamonds, pro-
ducer Scott Tutt and engineer Jon D’Amelio
are working on publishing demos with artists
Brice Henderson and Susie Marshall and
songwriter Mark True for Scott Tutt Music.

OTHER CITIES

De-Lite/PolyGram act Kool & the Gang are
bagging some recorded rays at Island's Com-
pass Point Studios in Nassau. Also there is
French Carrere artist Sheila . . . With Peter
Wolf's album out of the way, Michael Jonzun
turns his attention to his own group, the Jon-
zun Crew, who are cutting tracks at Jonzun’s
Mission Control in Westford, Mass. . . . The
Ordinaires are producing their album ‘‘The
Real Deal" at The Power House in Camden,

HOLD
THE
HONE!

Dial 800-223-7524 toll free
to place an ad in ACTION-
MART, Billboard's classi-
fied advertising section.
For quick results, call Jeff
Serrette today (NY resi-
dents dial 212 764-7388).

N.J. Alsothere, Ed Artz is cutting a single with
Mark Schultz, and local dance band Phire is

laying sides for an EP with producer Doug Ly-
ons . .. Shandi is working on a new project at

Brookhill in Sherman Qaks, Calif. Mark Wal-

ton is producing, with Steve McDonald at the
board . . . Drummer Frank Larocka is work-

Studio Track

ing on his “Eastern Bloc" album with Ivan

Kral and Mark Sedgewich at Golden Apple
in Mamaroneck, N.Y.

Guitanst Jimmy O'Neill is recording his first
project for Artist Music Corp. at Songbird
Studio in Atlanta. O'Neill, Bryan Cole and
Mark Pinske are producing, with Rick Head

atthe board . . . PJ & the Terrorists are ra-
cording their SCAB altum at Ambient Sound

in St. Paul. PJis producing with engineer Bob
Cain ... Chris Ohiman continues overdubs

for her latest TNA prciect at TNA Studios in
Wallingford, Conn. . . Producer Steve Gil-

more is producing Jirl group Starchild at

Brooklyn's Sound Heights for independent
release in August. Vince Traina is engineer-
ing the project.

All material for the Studio Track
column should be sent 10 Kim Free-
man, Billboard, 1515 Broadway, New
York, N.Y. 10036.
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TOALLTHEG
.= LOVED BEFORE'’ '—Julio
l leslas and Willie Nelson
ryan

IAPITOL RECORDING STUDIOS

Member of EMI World Music Group which includes such well known studios as Abbey Road (England), 3M {Australia) and Toshiba EM! (Japan).

| racomps

AMERICA

Capitol Studios, 1750 N. Vine Street, Holywood, California 90028, (213) 462-6252, Ext. 442.

©1985 CAPITOL-AECORDS INC
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Writer, Publisher, Licensee, Label

\ TITLE—Artist (Producer

?& Number (Dist. Label) Writer, Publisher, Licensee, Labe?& Number {Dist. Lahe!

Survey for Week Ending 7/21/84

es.

TITLE—Artist (Producer?
Writer, Publisher, Licensee, Label & Number (Dist. Label)

A
1391 5 WAY BACK—John Contee (B.Logan)

JUST ANOTHER WOMAN IN ‘LOVE- WEEKS - 65 | 64

Anne Mirray«().E. Norman) P. Ryan, W. Mallette; AT #1 | | J.Fuller, ATV /Wingtip, BMI; MCA 52403

PpinaiNigi, ASCAE ool B8 ‘ 34 |36 | 8 | SOMEBODY BUY THIS COWGIRL A BEER-Shely west (s 72

Garrett, S. Dorff)

ANGEL IN DISGUISE—Earl Thomas Conley (N.Larkin, ET.Conley) S. Dorff, M. Brown, S. Garrett, Peso, BMI, Viva 7-29265 71
| EgAC‘;g;es"éR'sc'“ggs3 Blue Moon April, ASCAP/Full Armor. BML. 38 | 6 | THE RIGHT STUFF—Charly McClain & Mickey Gilley (N.Wilson)
| R.Giles, B.Haynes, B. Fischer, Dejamus ‘Bobby Fischer, ASCAP'My

13 MAMA HE'S CRAZY—The judds (B. Maher) Queen Elizabeth, BMI; Epic 34-04483 68 | 68

14 ATLANTA BLUE-The Statler Brothers (J. Kennedy)
D. Reid: Statler Brothers, BMI; Mercury 818-700-7

K. 0'Dell, K. 0'Dell, BMI; RCA/Curb 13772 41| 5 FAITHLESS LOVE—Glen Campbell (H.Shedd)

© @-66

T. Stampley, B. Lindsey, G. Cummings, Mullet 'Hoy Lindsey, BMI;
Columbia 38-04477

14 | 11 | WISH | COULD WRITE YOU A SONG-John Anderson
{J).Anderson,L.Bradley)
J.D.Anderson, L. Delmore; Al Gallico, BMI/Low Dog, ASCAP; Warner

46)| 52 | 4 LITTLE BY LITTLE—Gene watson (R Reeder,G.Watson)
D.Morrison,L Keith; Warner House, 0X0 Whitney, BMI; MCA 52410

e
=3

g@ @

32 | 16 | YOU'VE STILL GOT A PLACE IN MY HEART—George

L. Payne; Fred Rose, BMI; Epic 34-04413

la%t:zr;\ lbéz;r;alaﬂimberworu,(lross Keys Co.Inc./Tr ee Gp ASCAP;BMI; 59 > LET'S CHASE EACH OTHER AROUND THE ROOM—werie
47
Bros. 7-29276
48

16| 9 | LONG HARD ROAD (THE SHARECROPPER'S DREAM)- 34 | 16 | BETWEEN TWO FIRES—Gary Morris (LE Norman) 81 | 82
Nitty Gritty Dirt Band (M.Morgan,P.Worley) ), Bucklngham,_ S. Lorber, J.D.Martin; Warner. Tamerlane /Duck
R.Crowell; Coolwell ‘Granite, ASCAP; Warner Bros. 7.29282 Songs,WB Music /Bob Montgomery Mus ic/Music Corp. of 82 | 62

America/BMI/ASCAP Warner Bros. 7-29321

84 | 2 EVERYDAY—The Oak Ridge Boys (R. Chancey)
D. Loggins, J.D. Martin; Leeds (MCA)/Patchwork, Music Corp. of 83 58

America, ASCAP/BMi; MCA 52419
21 8 LET'S FALL TO PIECES TOGETHER—George Strait (R.Baker)
D. Lee, T. Rocco, J. Russell, Maplehill (Welk Group) Sunflower ua TO ME—Barbara Mandrell And Lee Greenwood (Tom Collins, Jerry
Country/Hall-Clement/B ibo (Welk Group),BMI/ASCAP; MCA 52392 &’”'Eh{)‘e"?g Wike Reed: Colins Court/Lodge Hall, ASCAP; MCA 52415
ac avid, Mike Heed, Ins urt,| e Hall, N
19 | 11 FOREVER YOU—The Whites (R.Skaggs)

J.Beland; Atlantic, BMI; MCA Curb 52381 51 | 55| 5 SLOW DANCIN’—ximberly Springs (J.Fuller,). Hobbs)
! J.Fuller, J.Hobbs; ATV ‘Wingtip/Hobbler, BMI; Capitol 5366

17 8 SOMEWHERE DOWN THE LINE-TG. Sheppard (J.E Norman)
L. Anderson, C. Kelly, Old Friends Golden Bridge, BMI/ASCAP:
Warner/Curb 7-29369

g ¢

B e E6EE
:@E @

20| 8 FORGET ABOUT ME—The Bellamy Brottiers (D&H. Bellamy, S 50 | 56| 5 HOW ARE YOU SPENDING MY NIGHTS—cus Hardin
#.“S“eeals, E. Setser, F. Miller, Warner-Tamertane,/Face The (R.Hall) _
| Music /Irving/Down ‘N’ Dixie, Rare Blue, BMI,ASCAP; MCA/Curb 52380 :.CR:bltglg?bR.Carpenler; Kent Robbins,BMI/Let There Be Music, ASCAP: 80
22 (7 ’F[ENNESSEE HOMESICK BLUES—-Dolly Parton (M. Post, D. @ 61| 3 SHOT IN THE DARK—Leon Everette (BMeuis)
10 - 5
DZ."Pa’r]gon; Velvet Apple, BM!;, RCA 13819 R.Rogers; Sister John, BMI; RCA 13834
l'21 | 9 | 15| SOMEBODY'S NEEDIN' SOMEBODY—Comway Twitty (C. 54 | 46 | 8 | OKLAHOMA HEART-Becky Hobbs (B.Mevis) 88 | 78
l Twitty, D. Henry, J.Bowen) ) B Gallimore, B. Hobbs, B. Mevis, B. Shore, WB Mus/Make Believus
L. Chera; Intersong, Ja-Len, ASCAP, Warnes Bros. 7-29308 m::: g:’cakr;‘ru:owl:llu:s V;Z'yf;lli';Lé:lr::"|fir;;r|:yui)5;]€|ievus or Not g8 o
(::) 24 | 9 | HURT FOR YOU-Deborah Atien (R. Van Hoy) o )
: i ’ 65| 3 LOVE OVER OLD TIMES~Sytvia (T Coll
26 9 :JF A;‘Iinl'_ 'irvl_:ré Nh‘;ly)\z‘:séyléazgolzl EUn;ha:p;H, B RCA 13776 @ L.Angelte,M.Reid; Collins Court/ Lodgew::agl, AOSC“/‘J?’); RCA 13838 90 60
@ l (B Morigomery s Buckngham) 56 | 42 | 10 (LRE;TIbF hEAVE THE LIGHTS ON TONIGHT—Johnny Rodriguez
C.Lester; Warner-Tamerlane/Writer's House, BMI; Columbia 38-04464 g McDiI%,R.Bourke Hall-Clement (Welk Group), BMI Chappell, ASCAP: 91 75
27 | 7 | ONLY A LONELY HEART KNOWS—Barbara Mandrell (T Boie 31 04260
Coli ; I
| o rzan;r)gan, S. Davis: Tom Collins/Dick James. BMI; MCA 52397 @ 67 | 2 ?%Ef\‘Mm?'\éolg:eArsaM%-AnR:LESs;mX3%2%“' Jr. (A. DiMartino) 92 | 77
(@5)|= | 8 | SATITE Ao MCN o el 69 | 4 | LET'S LIVE THIS DREAM TOGETHER-Narue felt
y . : / 292 M
| 1 Csggin CLLR LT (s ) (Skmg:rl,aallace,Nathan; Hall-Clement, BM1/Jack & Bill, ASCAP; 93 | 70
| 26 | 15 | 17 | CAN TELL BY THE WAY YOU DANCE(YOU'RE Evergreen 1022
GONNA LOVE ME TONIGHT—vern Gosdin (B. Mevis) —
R. Strandlund, S. Pinkard Cross Keys.ASCrRP St Igasnd Treev:BMl; 59 |63 |5 (SjgfndﬁgT THE SAD IN ALL HIS SONGS—ronnie Duna 94 | 88
Compleat- 122 (Polygram) M.MacAnmally,R Byrne; 've Got The Music, ASCAP; MCA,/Churchill
(27) 29 | 7 | YOU'RE GETTIN' TO ME AGAIN-im Giaser (. Toll) 52383 95 | 89
P. McManus, W. Bomar; Music City, ASCAP; Noble Vision 105 UNCLE PEN-—Rlcky Skaggs (Ricky Skaggs)
30| 7 THE POWER OF LOVE—cCharley Pride (N. Wilson) 1 Bill Monroe; Rightsong, BMI; Epic 34-04527
D. Cook, G. Nicholson: Cross Keys, ASCAP; RCA 13821 CIIS | | COULD USE ANOTHER YOU—Eady Raven (Eddy Raven. Paul 96 | 81
31| 8 MY BABY'S GONE-The Kendalls (B. Ahern) Worley) . ]
H. Houser, Central Songs, BMI; Mercury 822-203-7 gz;lus ;Vzg:’lrls.‘ABSLEc:g_ J;gzs,];;;; Shapiro, Tree/0'Lyric/Cross Keys (Tree 97 93
30 |25 | 11 | WANT TO GO SOMEWHERE—Keith Stegall (K Lehning) p,'r E !
D.Lowery,M.McAnally; Sheddhouse, V've Got The Music, ASCAP; Epic 62 |51 |19 |E %ge“MF f‘&y(e)?mhzaelve: (éolgzg:phaz-ersﬁrl‘egv)ASCAP 98 | 96
34-04442 . v . . - / . b
RCA 13746
@ S5l ® ?JWFXEHF?HEEPAHEP&TQEcaIi)E B <olefonylo e 63 |37 | 15 | STILL DO-Bilt Medley (J. Crutchfield) 99 | 73
W. Jennings; Waylong Jennings, BMI; RCA 13827 1.D. Martin, ). Jarrard; MCA, BMI/Alabama Band, ASCAP; RCA 13753
32 | 23| 14 | WHEN WE MAKE LOVE—AIabama (H. Shedd, Alabama) 64 50 | 16 | WHY GOODBYE-Steve Wariner (N. Wilson, T. Brown) 100 | 91
T. Seals, M. Witliams; WB Music/Two Sons Music/Third Son M Wwright, R. Leigh; Land Of Music, CBS U Catalog inc. BMI/Lion
L 1 Music /Welbeck _Music, BMI/ASCAP, RCA 13763 ) | Hearted, ASC AP/CBS Unart, BMI; RCA 13768

J.D.Souther; WB ‘Golden Spread, ASCAP; Atlantic America 7-99768
44 | 4 EVENING STAR—Kenny Rogers (B.Gibb K. Richardson,A.Galuten) m

6 |10 B-B-B- BURNIN' UP WITH LOVE-Eddie Rabbitt B.Gibb,M.Gibb; Gibb Bros. Music/Unichappell Music, BMI; RCA 13832 ey 8
(E-Stevens,E.Rabbitt) TEM_ . :
£ Rabbitt.E_Stevens B.J Walker Js. Deb Dave,/Briarpatch, BMt: Warner 43| 5 ,VIA(églnﬁ,ulglla%wg\egFTreE,'\BIIMIR%?:;es “::&?"fsucg%ﬂﬁ'l)cmup);
Bros. 7-29279 Epie 20.04400
® Lo RNISHEMENERABOLT \GUE=ommAliins 39 | 33 | 15 | THE WHOLE WORLD'S IN LOVE WHEN YOUR'RE 1 Lam
L sl R i ™ ) e Koo o o B0 Ganisor, ASCAP, &
Cleveland Int'l Columbia 38-04431 ' '
7 1 16 | DON'T WANNA BE A MEMORY—Exile (B Killen) m
J.P. Pennington, S Lemaire; Pacific Island/Tree (Tree Group), BMI; Epic 48 | 3 TURNING AWAY—Crystal Gayle ().Bowen)
34-04421 T.Krekel, Combine, BMI; Warner Bros. 7-29254 73 57
8 | 8 |11 | IF THE FALL DON'T GET YOU-Janie Fricke (B.Montgomery) 41 145 6 PICTURES—Atlanta (Milan Bogdan,L.McBride) )

V.Stephenson,S.Lorber.D.Robbins; Warner House Of Music, BMI/WB C.Halupke, R.Gosdin; Key Ring/Bethe!/Texas Tunes/Shelby Singleton,
Gold, ASCAP: Columbia 38-04454 BM!; MCA 52391 74 | 74

@ 10| 9 GOD BLESS THE U.S.A.—Lee Greenwood (JCrutchfield) 42 1 40| 8 LONELY HEART—Tammy wynette (J.Crutchfield)
L.Greenwood; Music Corp. of America/Sycamore Valley, BMI; P.Overstreet, Silverline, BMI; Epic 34-04467 @ 83
[ 49| 5 | HE BROKE YOUR MEM'RY LAST NIGHT-Reba cEntre

11 [ 10 STILL LOSING YOU—Ronnie Milsap (R.Milsap,R.Galbraith) (N Witson) _ 76 | 66
M Reid, Lodge Hall, ASCAP; RCA 13805 giwlleek%ézl}’gshhg:p;e22|ga’ﬂa|I-CIement (Welk Group), Cross Keys,

1 PA —Mei Till dd :
D) 1213 N T 44 |47 | 6 | YOUVE GOT A SOFT PLACE TO FALL oty e 77 | 79
i es, |

@ 13 l 11 DISENCHANTED—Michael Martin Murphy (J E.Norman) B.McDill,H.Moore, K.Chater; Hall-Clement/Vogue (Weik Group),

C.Rains,).E_Norman,M.Murphey; Choskee Hardscuffle, BMI; Mercury 822-218-7
, Ha, d (M. Ha d, R. Baker)
@ 18| 8 WHERE'S THE DRESS—Moe Bandy & Joe Stampley (B. Mevis) M,glgggga(rd,  Powers, . Rogers; Mount Shasta, BMI; Epic 34-04512

Jones (B. Sherrill}

A LITTLE LOVE—Juice Newton (R.Landis)
T.Sharp.D.Douma,R Feldman; Cement Chicken, ASCAP; RCA 13823

THE CHICKEN IN BLACK—Johnny Cash (B Sherreil)

G. Gentry, Atgee. BMI; Columbia 38-04513

YOU BRING THE HEARTACHE (I'LL BRING THE
WINE)—Gary Wolf (J.Chambers)

G.Wolf J.Chambers,L Jenkins; Galteon, ASCAP; Mercury 822-244-7

LOVE 1S THE REASON-Sierra (N.Larkin.$ Scruggs)
V.Thompson: King Coal, ASCAP; Awesome 106

STUCK ON YOQU-—Lionel Richie (L. Richie. J.A. Carmichael)
L. Richie; Brockman, ASCAP, Motown

I'M NOT THROUGH LOVING YOU YET—Louse Mandrell
(Eddie Kilroy)

Chris Water, Tom Shapiro, Holly Dunn; Tree Publishing Co, O'Lyric
Music, Blackwood Music, BMI, RCA PB-13752

MONA LISA LOST HER SMILE—David Allan Coe (B. Sherrill)
J. Cunningham; Rocksmith/Lockhill-Selma, ASCAP, Columbia 38-04396

THE LADY TAKES THE COWBOY EVERYTIME-Larry
Gatlin & The Gatlin Bros. (Rick Hall)
Larry Gatlin; Larry Gatlin, BMI; Columbia 38-04533

ONE MORE SHOT—Johnny Lee ().Bowen)
R.Moore,D.Hauseman; Cross Keys, ASCAP, Warner Bros. 7-29270

JUST OUT OF REACH—Merle Kilgore (H. Shedd)
V.F. Stewart, Acuff-Rose, BMI; Warner Bros. 7-29267

LUTHER—Boxcar Willie (P. Drake)
L. Kingston, K. Jones; Window/Tree, BMI; Main Street 93021 (MCA)

SOMEDAY WHEN THINGS ARE GOOD—-Merle Haggard
(Merle Haggard,/Ray Baker)
L. Williams, M Haggard; Shade Tree Music, Inc. BMI; Epic 34-04402

YOU'RE THE ONLY STAR (IN MY BLUE HEAVEN)-—
Mike Campbell (A. Reynolds)
G. Autry; Shapiro-Bernsten, ASCAP; Columbia 38-04488

1984—Cra|g Dithingham (Mark Sherrill)
Craig Dillingham, Bill Graham; Craig Dillingham, Graham ‘Caseyem, BMI:

BAD FOR ME--joe Sun (K. Denton)
J. Sun, M. Barnes; Fruit Car/Blue Lake, BME; AMI 1319

WHAT WOULD YOUR MEMORIES DO-vern Gosdin (Blake

Hank Cochran, Dean Dilton, Tree, BMI; Compleat 126 (Polygram)

FAMOUS IN MISSQURI-Tom T Hall (J. Kennedy)
R. Williams, J. Clark; New Times/Hallnote, BMI; Mercury 880-030-7

FOREVER AGAIN—Gene Watson (R. Reeder, G. Watson)
W. Robb, D. Kirby Tree/Cross Keys, (Tree Group) BMI/ASCAP; MCA

OH CAROLINA—vince Gill (E.Gordy,Jr)
R.Albright,J.Elliott,M.Sanders, Milene, ASCAP; RCA 13809

TONIGHT I'M HERE WITH SOMEONE ELSE—Karen Brooks
(Jim Ed Norman)
Dave Loggins; Leeds (MCA) Patchwork, ASCAP; Warner Bros 7-29225

THOSE YOU LOSE—Ronny Robbins (Pete Drake)
S. Whippie; Tree, BMI; Columbia 38-04506

MY GIRL—Savannah (Sonny Limbo, Scott MacLellan)

W. Robinson, Jr., R.A. White; Jobete, ASCAP;, Mercury 880-037-7

MY HEART WILL ALWAYS BELONG TO YOU—Donna
Fargo (S Silver)

K.Blazy; New Albany, BMI; Cleveland International- |

TO ALL THE GIRLS I'VE LOVED BEFORE-Julio igiesias &
Willie Nelson @ (R. Perry)

A. Hammond, H. David; April/Casa David, ASCAP; Columbia 38-04217

IN MY DREAMS—Emmylou Harris (Brian Ahern)
Paul Kennerly; frving Music Inc., BMI, Warner Bros. 7-29329

IF EVERY MAN HAD A WOMAN LIKE YOU-The 0smond
Brothers (J.E. Norman)
B. Springfield; Unichappell, BMI; Warner ‘Curb 7-29312

I'VE ALWAYS WANTED TO—Wayne Kemp (D.Walls, W.Kemp)
D.Walls,B.Warren; Door Knob/Kenwall, BMI/ASCAP; Door Knob 84-211

THIS TIME-Tom Jones (G Mills,S.Popvich)
R. Greenaway, B. Whitlock; Dejamus Inc./Bobby Whitlock ‘Mother
Tongue, ASCAP; Mercury 818-801-7

DAY BY DAY—McGutfey Lane (M.Morgan,P.Worley)
R.McNelley,].Schwab, McGuffey Lane/Hat Band, BMI; Atlantic America

JUST A LITTLE LOVE—Reba McEntire (N. Wilson)

D. Morgan, S. Davis, Tom Collins/Dick James, BMI, MCA 52349

| GUESS IT NEVER HURTS TO HURT SOMETIMES—The
Qak Ridge Boys (R. Chancey)

R VanWarmer; Terra Form/Fourth Floor, ASCAP; MCA 52342

DENVER—Larry Gatlin and the Gatfin Bros. Band (Rick Hall)
Larry Gatlin; Larry Gatlin Music, BMI; Columbia 38-04395

DYING TO BELIEVE—Jack Greene (R. Pennington)
S. Chandler, F. Kmipe; Touchdown, BMI; EMH 0031

SWEET COUNTRY MUSIC—Atianta (M. Bogdan, L. McBride)
D. Rowe, T. Dotson, J. Stevens, A. P. Carter; Texas Tunes/Hat
Band/Dwain Rose/Peer, BM{; MCA 52336

HONEY (OPEN THAT DOOR)—Ricky Skaggs (Ricky Skaggs)
Mel Tillis; Cedarwood Publishing Co.Inc. BMI; Sugar Hill/Epic 33-043%4
HELLO JOSEPHINE—).w. Thompson (Not Listed)

A. Domino, D. Bartholomew; CBS/Unart, BMI; Century 21-109

) Bullets are awarded to those products demonstrating the greatest airplay and sales gains this week (Prime Movers). @ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording Industry

Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).
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A Sizzler For The Summer!!

“4 WITH A HEARTACHE”
N2z by JOY FORD +202

NG

/
\\ \eéi *From the album “FROM THE HEART OF JOY” #CI-734

\
e
o ‘6 aou?ir/yf“ﬁ /f;"/i’*vs e
international
Records

1010 17th AVENUE SOUTH
NASHVILLE, TENNESSEE 37212

(615) 327-4656

Sherman Ford, President
Tom Dean, V.P. Promo & Sales 1/
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ASTONISHED ALUMNUS—Duane Allen of MCA’s Oak Ridge Boys was re-

cently honored as distinguished alumnus of the year at East Texas State

Univ. To Allen’s surprise, the other members of the Oaks had flown in for
the occasion.

JULY 4 IN AUSTIN

Country

Nashville Acts’ Vidclips Rock Out

Established Directors Call Shots Despite Small Budgets

By ANDREW ROBLIN

NASHVILLE—"Keeping it in the
family” doesn’t seem to apply to
country videos. Acts here are fre-
quently turning to established rock
video directors for their clips—and in
the process, escalating the cost of
country clips.

But at the same time, budgets for
country videos are necessarily small-
er than those for rock, partially be-
cause country videos have fewer out-
lets. There is no MTV to justify
higher budgets for country clips, say
the labels.

Director Jack Cole shot Mark
Gray's nine-minute  mini-movie;
“Left Side Of The Bed,” for slightly
less than $50,000. “People tell me it
looks like it cost $150,000-$200,000,”
claims Cole.

‘Diehard Fans’ Picnic With Willie

By KATY BEE

AUSTIN—Despite a production
schedule of less than three weeks, the
12th annual Willie Nelson Picnic
came off flawlessly July 4 at the just-
constructed South Park Meadows, a
57-acre facility south of Austin.

Attendance fell below the hoped-
for crowd of 30,000. Promoter Louis
Messina, president of Pace Concerts,
blames the isolated midweek date of
the holiday itself—which fell on a
Wednesday—and an ongoing heat
wave and drought within the state.

“We had absolutely no walk-up
business,” says Messina. ‘‘People
who came to the picnic were diehard
Willie fans.”

And fans as well, no doubt, for a
number of the headliners slated for

the 14-hour musical extravaganza.
Performers throughout the day in-
cluded Leon Russell, Kris Kristoffer-
son, Waylon Jennings, Johnny Rod-
riquez, Moe Bandy, Jerry Jeff Walk-
er, Jessi Colter, Joe Ely, Jackie King,
Steve Fromholz, Johnny Bush, Faron
Young, Floyd Tillman, David Allan
Coe, the Geezinslaw Brothers and
Delbert McClinton, who replaced
Carl Perkins in the lineup.

Tickets were $18 apiece. To pro-
mote the event, Pace relied on **heavy
radio and newspaper” advertising,
plus billboards and television in Aus-
tin itself. Because of the holiday’s
midweek date, most of the promotion
this year took place inside the state,
keyed to Houston, Dallas, San Anto-
nio and Austin.

Total paid attendance was report-

ed as 18,000, with another 3,000
guests. Messina notes that $200,000
worth of business, in food and bever-
age concessions was done during the
14-hour concert.

The show began at 9:30 a.m. and
ran until 11:30 p.m., interspersed
with a climactic fireworks display
prior to Nelson's closing set. A giant
bank of 86 loudspeakers supplied by
Texas-based Showco handled sound.

Nelson’s frequent onstage appear-
ances with his various musical guests
evoked constant applause from the
sweltering crowd, which spread itself
over the site in 99-degree tempera-
tures. A surprise hit of the day was
David Allan Coe, who drew thunder-
ous response at the end of his set. An-
other highlight was Nelson's sit-in set
with longtime friend Faron Young.

Nashville Scene

Hoyt’s New Pet, T.G.’s New Partner

By KIP KIRBY

But Has He Named Him Gizmo?:
Hoyt Axton has a new addition to his
menagerie in Lake Tahoe: a pet wolf.
Why, the actor was asked, would he
want a pet wolf in the first place?

“To keep gremlins away,” an-
swered the cagey Axton, who knows
better than a miss a quick promotion
for his current Hollywood film.

Duets have been good to T.G.
Sheppard. “‘Fakin’
Love” with Karen
Brooks was a No. |
for him, and his
“*Make My Day”
pairing with Clint
Eastwood attracted
quite a bit of atten-
tion (as has the
movie’s key catch phrase).

Sheppard’s newest duet will be
with folk legend Judy Collins, It’s
called “They Say You Can’t Go
Home,” and is expected to be re-
leased as an Elektra single at the end
of July. The cut will appear on both
Sheppard’s upcoming Warner Bros.
album and Collins’ Elektra release.

Is This What’s Meant By “Bring-
ing Home The Bacon”? Ricky
Skaggs found himself posing with a
bunch of hogs during a recent public-
ity photo session. Actually, it was

In Concert Moves

NASHVILLE—The booking firm
of In Concert International has relo-
cated. The company’s new address is
[17 16th Ave. South, Nashville,
Tenn. 37203. The telephone number
remains the same.

more like a dozen porkers who oblig-
ingly shoved their snouts before the
lens of New York photographer
Leonard Kamsler. Hope they left
room for Ricky—it’s Ais album.

* * X

Helen Cornelius had her own
Fourth of July fireworks early this
year. Well, not fireworks, really; it
was her Silver Eagle bus going up in
flames.

The bus was sitting in the shop af-
ter extensive remodeling, getting its
last coat of paint. An electrical fire
broke out, demolishing Cornelius’
sound equipment, the band’s instru-
ments and some personal items.

As a stopgap measure, Cornelius is
leasing buses, but expects to have to
purchase another one to get through
the heavy summer touring months.
It’s uncertain at this point whether
the original vehicle can be salvaged.

* K %

The Voice Of America is singing
the praises of its February live Volun-
teer Jam broadcast. And it’s singing
them in numerous foreign languages.

Say VOA's program director Eu-
gene Pell: *“We may have done more
successful broadcasts at the Voice Of
America . . . but if we have, I'm not
aware of it.”

Adds Judith Massa, VOA’s music
editor and worldwide English broad-
caster, who coordinated the project
and did the live on-site interviews:
“We didn’t receive one single unfa-
vorable response. Generally, our lis-
teners praised the music, complained
that the broadcast wasn’t long
enough, and begged for more music

next time.”

Voice Of America aired the annual
Charlie Daniels event in 42 different
language services throughout the
world. And flowing back in thanks
were letters from listeners in Poland,
Zambia, Liberia, Sri Lanka, Thai-
land, Mexico, El Salvador and even
the Sultanate of Oman (that’s in the
Middle East).

Says Massa, “These letters are es-
pecially gratifying and touching
when you realize that in many coun-
tries, the postage was the equivalent
of a day’s wages.” Now that really
puts it in perspective.

* K *

In the “More Lost Luggage” de-
partment: Exile is the latest country
act to experience the frustration of
missing baggage. The group arrived
at the San Diego airport for a concert
in nearby Del Mar, sans equipment.
They phoned the promoter to explain
that they were staying at the airport
to await its arrival on the next flight.

Showtime neared; no Exile. Head-
liner Lee Greenwood sent a helicop-
ter out for them, and they boarded,
still minus their equipment and in-
struments. They played the show on
Greenwood’s equipment instead—
and shortly after they finished, re-
ceived a call from the airline to
say . ..

Well, we know the rest. But one
thing we can't figure out is, how do
the baggage handlers always seem to
know when it's most critical that we
arrive with everything intact? Be-
cause just like Murphy's Law, that’s
when they gleefully reroute it all to a

(Continued on page 52)

www americanradiohistorvy com

*“Nashville’s music has the oppor-
tunity to succeed in video if the rec-
ord companies don't paint them-
selves into a corner with small
budgets,” insists Cole, whose other
credits include Lionel Richie’s *You
Are” and Steve Perry’s “Oh Sherrie.”

Ricky Skaggs turned to New York
director Martin Kahan for his **Hon-
ey (Open That Door)” clip. It was
Kahan’s first experience with coun-
try; his previous credits include vid-
eos for Loverboy, Motley Crue and
Kool & the Gang.

Kahan decries a common pitfall in
Nashville videos. *“The trap with
country is to do the obvious with the
lyric, like some of those fightin’-
cheatin'-truck-drivin®  tunes,” he
says, adding that Skaggs' clip was
“right up there with a rock video™ in
terms of budget.

Yet Kahan agrees that rock's
flashy production techniques won’t
work in country. *'I think surrealistic
videos are ridiculous in country,” he
says. “‘The story must be more delin-
eated, and specific characters are
called for in country videos.”

Working with Skaggs also posed a
challenge to Kahan, since he had to
change some characters in his pro-
duction to conform to the singer’s re-
ligious beliefs. “lI had to eliminate
some good-time girls from the script
to meet Ricky's Christian stan-
dards.” he notes.

Like Kahan and Cole, director
Francis Delia got a larger budget
than usual for his video interpreta-
tion of Michael Martin Murphey’s
“Disenchanted.” Though he declines

to name a specific sum, Delia says the
clip’s budget was more than $40,000.

According to Delia, whose other
projects have included Wall Of Voo-
doo’s bizarre ““Mexican Radio™ and
Rockwell's *'Somebody’s Watching
Me,” an effective country video
needs to be integrated with the aim of
the song.

Robert Small, the New York-
based director of Charley Pride’s
“Every Heart Should Have One,”
feels the budgetary and creative limi-
tations of country more keenly.
Small, who has directed K.C.’s “Give
It Up” and the Exotic Birds' **No
Communication,” shot Pride’s video
for around $20,000.

“*Country videos tend to hold back
on the concepts a little bit,” Small
says. *‘To compete with rock, they're
going to have to loosen up.”

Gospel Confab
Set For October

NASHVILLE—The Administra-
tors of Gospel Music (AGM), an or-
ganization that aids the gospel pub-
lishing and recording community in
areas of copyright administration,
will hold its annual conclave here
Oct. 30-31.

The two-day meeting, to be held at
the BMI office building, will feature
Arthur Braun and Catherine Brown
of the Dick James Music Group as
speakers.

Cost for the seminar is $25. Inter-
ested companies may contact Lisa
Keeling at Lorenz Creative Services
in Nashville for information.

AT MEMBERSHIP MEETING

NMA Names New Directors

NASHVILLE—New directors
have been elected to the board of the
Nashville Music Assn. following its
June 27 general membership meeting
at the Vanderbilt Plaza Hotel.

Newly elected directors who will
serve two-year terms are Bill Hud-
son, Bill Hudson & Associates (ad-
vertising); Rob Parrish, CMA (affili-
ated); Steven Greil, GreilWorks
(artist/manager/agent); Terry Mc-
Millan, McMillan Enterprises (art-
ist/musician); Wayland Holyfield,
CBS Songs (composer); Mary Mat-
thews, The Studio (film/video); Da-
vid Ross, Music Row Directory (me-
dia); Anne Brown, Metro Arts
Commission (musical arts & educa-
tion); Harold Shedd, Magna Sound
Corp., and Glenn Snoddy, Woodland

Sound Studios (producer/engineer);
Cynthia Rogers, Welk Music Group
(publisher); Bruce Hinton, MCA Re-
cords (record company); and Connie
Bradley, ASCAP (at large).

They will join holdover board mem-
bers Don Butler, Gospel Music Assn.;
Thomas Cain, BMI; Eric Ericson,
Eric Ericson & Associates; Charlie
Fach, Compleat Entertainment; Ted
Hacker, Priority Management; Anne
Hahn, Film House Corp.; Judy
Harris, CBS Songs; John D. Louder-
milk; Bob Millard, Variety; Dianne
Petty, SESAC; Frances Preston,
BMI; and Randy Talmadge, Elektra/
Asylum-Refuge Music.

Student representative this year for
the NMA’s Belmont College chapter
is Chuck Gannaway.

A MERRY CHASE—Carol Chase, who records for MCA-distributed Panora-

ma Records, shows her pleasure at signing with ASCAP in Nashville. Look-

ing on are Chase’s producer, MCA vice president Jerry Crutchfield, and
ASCAP Southern regional director Connie Bradiey.
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By SAM SUTHERLAND
and PETER KEEPNEWS

Windham Hill Records has al-
ready added two subsidiary labels to
its catalog: the affiliated Hip Pocket
line, designed as a distribution pact,
and the Lost Lake Arts label, intend-
ed for selected reissues. Now comes a
third label venture, Dancing Cat Rec-
ords, another distribution liaison,
which has as its chief none other than
George Winston, Windham Hill’s
biggest seller.

The Santa Cruz-based pianist has
always been as much a fan as a per-
former, frequently generating his
own ‘‘promotional” mailings by
sending copies of favored albums to
friends and music biz folk. Thus,
Winston’s Dancing Cat deal will kick
off during the next month with two
albums of guitar music, starting with
the label debut for classical guitarist
Michael Lorimer, who reportedly re-
sisted earlier major label overtures
because of the repertoire dictates of
prospective a&r chieftains.

Also signed to Dancing Cat is
George Cromarty, a guitarist Win-
ston befriended during the early *70s
when both were signed to Takoma.
Winston’s third signing is singer/
songwriter Sylvia Kohan.

* * K

PolyGram Classics’ first new Enja
label releases in many months are the
first jazz albums we’ve encountered
that offer Teldec’s Direct Metal
Mastering (DMM) process, an ana-
log manufacturing technique which
eliminates conventional lacquer gen-
erations in the mastering chain. Iron-
ically, the swing to cassettes and the
arrival of the Compact Disc—both
configurations licensed wholly or in
part by PolyGram parent Philips—
has eclipsed interest in the potential
of the DMM system, at least on those
shores. But the new Enja sets we
sampled, Tommy Flanagan’s “The-
lonica™ and ‘‘Zimbabwe” by Abdul-
lah Ibrahim (Dollar Brand), both
boast lavish sonics and comparative-
ly noise-free disk surfaces to yield au-
diophile playback performance. A
third Enja DMM LP, by Abbey Lin-
coln, is also shipping with the Flana-
gan and Brand packages.

* Kk Kk

Compared to some other instru-
ments, the clarinet hasn’t gotten very
much respect in jazz over the past 30
years or so. A giant stride towards
correcting that situation was made
about a year ago at New York’s Pub-
lic Theater when a group known as
Clarinet Summit was unveiled, and

HOLD

THE
PHONE!

"“’Blue Notes
George Winston At Helm Of New Label

STATE OF ILLINOIS——Veteran saxophonlst lllinois Jacquet, center, is pre-

sented with a Commendation of Excellence for his contributions to jazz by

BMI president Ed Cramer as New York Mayor Ed Koch looks on. The pre-

sentation took place on the steps of City Hall on the opening day of the re-

cent Kool Jazz Festival as part of festivities during which Koch proclaimed
Kool Jazz Festival Week and Jacquet’s big band performed.

the unique outfit made a triumphant
return to the venue on July 7.

Clarinet Summit, which can be
heard on an album recorded at that
debut concert and just released by In-
dia Navigation, originally consisted
of Ellington alumnus Jimmy Hamil-
ton, veteran avant-gardist John Car-
ter, New Orleans legend Alvin Ba-
tiste and young firebrand David
Murray, the latter on bass clarinet.
For the group’s Public Theater re-
union, Hamiet Bluiett replaced Mur-
ray, but the sound, much of the rep-
ertoire and the high level of
musicianship was the same.

In a program ranging from Hamil-
ton’s lush arrangements of a number
of Ellington standards to challenging
originals by Carter and Batiste to a
blistering Bluiett solo to a charming
duet by Batiste and Hamilton on
“Honeysuckle Rose,”’ the foursome
demonstrated that a startling range
of sounds and moods can be evoked
from the clarinet.

The concert was an encouraging
sign that the “New Jazz At The Pub-
lic” concert series, under the aegis of
Joseph Papp and the direction of
Nancy Weiss, is in full swing. After a
hiatus of several months, the series

resumed on July 2 with the Kip Han-
rahan/Jack Bruce ensemble and con-
tinued last week with a music/the-
atre piece called ““33 Scenes On The
Possibility Of Human Happiness,”
with Henry Threadgill providing the
scare. Upcoming concerts include
two nights of “New Jazz From New
Orleans™ (featuring Allen Toussaint)
and a 17-piece ensemble led by
Bluiett.

* Kk KX

Also noted: Miles Davis, believe it
or not, has added the Cyndi Lauper
hit “Time After Time” to his concert
repertoire. We hear he’s also record-
ed it, along with an album’s worth of
other pop tunes, but release plans are
uncertain . . . Billy Joel, who gave a
boost to Phil Woods a few years back
when he featured the saxophonist ex-
tensively on his “Just The Way You
Are,” has another jazz stalwart help-
ing him out both on vinyl and in con-
cert these days. Harmonica virtuoso
Toots Thielemans can be heard on
Jeel’s current single, ‘‘Leave A
Tender Moment Alone,” and also ap-
peared with the singer/songwriter at
his recent Madison Square Garden
shows

HOME BASE—Camilo Sesto, Rocio Durcal, Jose Jose and Juan Gabriel join
general manager Maximo Aguirre in the inauguration of the new Ariolo
America main offices in Los Angeles.
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CAMILO SESTO JOSE JOSE
Amanecer 84, Ariola 6009 Secretos, Ariola 6000
RAPHAEL 3 4 | ELIO ROCA
Eternamente tuyo, CBS 80379 Nuestra Segunda Luna de Miel,
LANI HALL Y CAMILO RCA 7274 - |
SESTO 1 4 0 | LOS BUKI |
Lani Hall, A&M 37008 ] Mi fantasia, Profono 1122
5 | 3 | JOSE JOSE |'5 | 6 | MARIA CONCHITA
Secretos, Ariola 6000 Maria Conchita, A&M 37007
6 | 0 | WILLIE ROSARIO ‘ 6 | 0 | PIMPINELA ,
Nuevos Horizontes, Bronco 128 Hermanos, CBS 11320 [
7|0 | LUIS RAMIREZ Y REY | 7 | 2 | L0S CAMINANTES |
Con cache, Cayman 9004 | El numero tres, Luna 1101
Nuestra Segunda tuna de Miel, ‘ Recuerdos 2, Ariola 6035 ‘
RCA 7274 | 9 | 5 | ROBERTO CARLOS \
9 | 0 { SONORA PONCENA Concavo y convexo, CBS 12322
Future, Inka IEOSI [ 10 | 8 | LUPITA D'ALESSIO
10 | 0 | JULY MAT | Yo, Orfeon 84
CUREb GALIE/ €= 25302 1 ‘ 11 | GRUPO ANHELO
1] 2 EIMPIINELA . i | Interminable, Radio Hit 7006
' i | 12 | 12 | LOS FREDDY'S
12 6 (B}RS(B)YE;I'?F%EESPRP:\ Y EL l l Y me enamore, Profono 90302
Il SEEAR, SR 2 B0 \%e? nso yﬂ?rt\‘l‘(:](éss Profono 90351
13 | 14 | ROBERTO CARLOS l ol '
Concavo y convexo, CBS 12322 1410 R'MPINELA
Enamorada, RCA 6025 15 l 9 | L0S BONDADOS0S
15 0 PIMPINELA | ugandoi con lumbre, Profono R
l Hermanos, CBS 11320 l { l 90303 =
— i 4 =<
| FLORIDA TEXAS B
lexlw3] ARTIST—Title, Label & o % | S| ARTIST—Title, Label & g (2
=2 |5 2| Number (Distributing Label) £ 2|3 2| Number (Distributing Label) 8
i D
e e Ao Celos, CBS, 80371 =
2 JOSE JOSE ANTONIO DE JESUS g
Secretos, Ariola 6000 | Juntos, ABM 37005 >
3 | 10 | DYANGO 3 | 1 | JOSE JOSE =
‘ Al fin solos, Odeon 9024 Secretos, Ariola 6000
| Y HANISE% YI F%Al;ZL” 48 1er\ MAHCA 0900
Hansel y Raul, TH l exitos, Cara
5 | 14 | RAPHAEL 3 ’ 5 | LOS BUKIS
Eternamente tuyo, CBS 80379 ‘ [ Mi fantasia, Profono 1122
| 6 6 | EANI HALL Y CAMILO 6 | 14 JEULIO I(tiLEC%ISASSO33
| SESTO | | | En concierto 4
| Lani Hall, A&M 37008 ’ 7| 2 | LANI HALL'Y CAMILO
7 7 FANIA ALL STARS ) SESTO
| Iéggque pide la gente, Fania | LarENHGI;)S&M 37008
8 0 M |
8 | 0 | WILFRIDO VARGAS Con amor, RCA 7262 i
] El africano, Karen 75 | 9 |10 ‘ R(;\MON AYALA
9 [ 2 | MARIA CONCHITA | | Vestida de color de Rosa
Maria Conchita, A&M 37007 | Freddie 1285
10 | 3 | ELIO ROCA | 100 | MARIA CONCHITA
Nuestra Segunda Luna de Miel, Acariciame, A&M 7007
1115 ;%\BEZ;I'O CARLOS by | RSAMON AYALAZSS
15 exitos, Freddie 1
2|15 | Vimed 12 0| b
eaching Out, RCA 4
;\;xui esta el merengue, Karen | 130 ‘ \uﬁAdRIQtS ART|S°'|'AS§P "
| adrecita con amor
13 | 11 | VARIOS ARTISTAS 14 | 13 | LOS TIGRES DEL |
Super Ali Star, Cayman 9006 NORTE
1419 &UI(’)I;[A lg;ALESSIO | Internacignglmente norteno
0, Orfeon Profono 3124
150 LUIS RAMIREZ Y RAY ’ 151 0 \ GRUPO SOMBRA
DE LA PAZ | Mi guerita Coca Cola, Freddie
[ [ Con cache, Cayman 9004 B ! | 1281 -
| PUERTO RICO R
h.z = ; = §i ARTIST—Title, Label & I z | 3 E.l ARTIST—Title, Label & j'
(=2 S Number (Distributing Label) '_»— z | 37;;_ 4‘ Number (Distributing Label) |
EL GRAN COMBO 8 T 4 | GUILLERMO DAVILA
En Alaska, Combo 2039 \ Uznopoco de amor, Sono-rodven
RUBEN BLADES 9 7 | LANI HALL Y CAMILO
Buscando America, Elektra SESTO
60352 Lani Hall, A&M 37008
10 | 12 | GLEN MONROIG
gg:?esosj,qagla 6000 [ No finjas, Mamoky 1002
[ 11| 0 |{ CAMILO SESTO
glghgr‘c%g 11\03’X|50NGE : Amanecer 84, Ariola 6009
ROBERTO CARLOS 12 l 8 | WILLIE ROSARIO
Concavo y convexo, CBS 12322 i Nuevos Horizontes, Bronco 128
BOBBY VALENTIN Y 13. | 10 | PIMPINELA
CANO ESTREMERA Hermanos, CBS 11320
En Accion, Bronco 129 14 | 0 | LUIS “PERICO” ORTIZ
MIAMI SOUND El isleno, Perico 340
MACHINE 15| 0 | CHARYTIN
A toda maquina, CBS 10349 Se acabo, TR 002
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Keeping Score

Santa Fe Station Tries New Approach

By IS HOROWITZ

Some listeners may be turned off
by hearing the outer movements of a
symphony in sequence on their local
radio station, followed, perhaps, by a
quarter hour of jazz or ethnic folk
music. But KLSK Santa Fe says it is
building a firm audience base on just
such kind of programming.

In business since’ Jan. 1, the
100,000-watter devotes about 40% of
its around-the-clock time to classical
music. But it’s classics with a differ-
ence, not much like KHFM Albu-
querque, the other commercial classi-
cal outlet servicing the same market,
or other equally traditional stations
around the country.

KLSK divides its broadcast time
into sets that run 15 to 20 minutes
each and rotates classics sets with
jazz or miscellaneous groupings that
provide listeners with the kind of va-
riety that keeps many from twisting
the dial, according to program direc-
tor Bill Sims. Not only is the audi-
ence growing, he says, but so is ad-
vertiser support.

Short concertos are often played
complete, but symphonies rarely.
Most likely just the quicker move-
ments are aired, with largos or an-
dantes felt to dissipate the upbeat am-
bience sought by the station. Some
purists are displeased, confesses mu-
sic director Rick Darby, but these
dissenters have KHFM to turn to.

Still, says Darby, “We treat the
music with respect.” All selections
are identified on the air, but histori-
cal analysis is eschewed. *“We're not
out to educate our audience,” the
music director adds.

Works are rotated, but the same
composition is not repeated for at
least seven days, a gap that will be ex-
tended to 10 days once the station’s
record library reaches its goal of
5,000 selections. At that time, says
Sims, a 20-day hiatus will separate
repeats in the same day part.

Other guidelines? The music
should be melodic, primarily instru-
mental, with arias making only an
occasional appearance on Sunday
nights. That, despite the fact that the

A
Best Selli g
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Title,
Artist, Label & Number

Weeks on Chart

This Week
Last Week

STRAIGHT AHEAD FTER
By Granl Myerh

L Ward 17

MORE THAN
WONDERFUL

Sandi Patti, Impact R 3818
{Benson)

AGE TO AGE
Amy Grant, Myrrh MSB 6697
(Word)

NOT OF THIS WORLD
Petra, Star Song 7102050860
(Word)

THE SKY’S THE LIMIT
Leon Patillo, Myrrh 7016771067
(Word)

MICHAEL W. SMITH 2
Michael Smith, Reunion
7010004129 (Word)

PERFECT TIMING
The Sweet Comfort Band, Light
LS5831 (Lexicon)

MORE POWER TO YA
Petra, Star Song SSR 0045
{Word)

SEND US TO THE

Harvest, Milk And Honey MH1051
(Zondervan)

THE IMPERIALS SING
THE CLASSICS

The Imperials, Dayspring
7014118013 (Word)

10/(8 |9

11 31| 5 CHOICES
Farrell And Farrell, Star Song

710205386X (Word)

SURRENDER
Debby Boone, Lamb And Lion
3001 (Sparrow)

KIDS PRAISE 4
The Maranatha Kids, Maranatha
7100108829 (Word)

129 (29

1317125

VITAL SIGNS
Whiteheart, Myrrh 7016782069
(Word)

| EXALT THEE
Phil Driscoll Sparrow SPR-1074

FIRE AND ICE
Steve Camp, Sparrow SPR-1085

THE MICHAEL W. SMITH

PROJECT
Michael Smith_ Reunion RRA 002
Word)

14|12 (13

15|32 (49
16 27| 9

17 |11 65

18 |24 | 5 | LIVING WATERS

Jimmy Swaggart, JIM 129

WARRIOR IS A CHILD

Twila Paris, Milk and Honey
MN 1048 (Zondervan)

19(13( 9

Survey for Week Ending 7.7

Titte,
Artist, Label & Number

CELEBRATE THIS

HEARTBEAT
Randy Stonehill, Myrrh

7016765067 (Word)

LIFT UP THE LORD
Sandi Patti, Impact R 3799
(Benson)

WALLS OF GLASS
Russ Taff, Myrrth MSB 6706
(Word)

THE GOD OF LIFE
John Michael Talbot, Birdwing
BWR 2056 (Sparrow)

24 CHARIOTS OF FIRE
Dino, Light LS 5819 (Lexicon)

BOOTLEG

The Resurrection Band, Sparrow
SPR-1086

MISSION OF MERCY
DeGarmo And Key, Power Disc
1071 (Benson)

MELTDOWN
Steve Taylor, Sparrow SPR-1063

SUNDAY’S ON THE WAY
Carman, Priority 38713

29 | g2 TIME LINE
T Kerry le%ren, CBS Associated
BFZ°3936

| Last Weak

ey
[o -]
o

23(35 | 5

25|20 (17

26 22|33

30 B REIGN ON ME
Michele Pillar, Sparrow SPR-1077

31 34|37 THE PRODIGAL SON
Keith Green, Pretty Good Records
PGR 003

32|26|13| THROUGH HIS EYES

Steve Archer, Myrrh 7016751066
| (Word)

33|19| 9 TRIUMPH IN THE AIR
Sheila Walsh, Sparrow SPR-1088
34|37 |13 | STEVE GREEN
Steve Green, Sparrow SPR-1084
35|40 98| SONGS FOR THE

SHEPHERD
Keith Green, Pretty Good Records
PGR 002

36 m A CALL TO US ALL
Teri De Sario Dayspring
7014113011 (Word)

37 28 25 UNDERGROUND
Phil Keaggy, Nissi EMR4600
(Sparrow%

ONE DAY AT A TIME
Cristy Lane, Arrival 9644
(Domuinion)

39 LIFT THE ROOF OFF |
The Hinsons, Calvary STAV-5187 |

COVENANT CHILDREN [
Phil Driscoll, Sparrow SPR-1073

38 25|13

40 (33|13

station is located in the same city as
the prestigious Santa Fe Opera
Company.

*x K* *

CBS Masterworks hopes to dupli-
cate its Wynton Marsalis double
crossover with jazz pianist Bob
James. He’ll be featured in a Baroque
keyboard album to be released in
September, along with a jazz set is-
sued at the same time. Full Master-
works promotional support is pro-
mised . . . Meanwhile, Masterworks
chief Joe Dash and staff are still
glowing over the capture by the label
of five slots among the eight new en-
tries that hit the classical album chart
last week. They point, especially, to
“The Copland Album,” which.-came
on at number 12, probably the first
cassette-only package to be charted.

* k %

Tom Frost is back from Poland,
where he produced digital recordings
of the Rachmaninoff Piano Concer-
tos Nos. 2 and 3 with Brazilian pia-
nist Arthur Lima as soloist. The Ka-
towice Radio & Television Orchestra
was conducted by Thomas Michalak;
Tom Lazarus was engineer. The re-
maining Rachmaninoff concertos
and the Rhapsody on a Theme of Pa-
ganini will be produced in January.
Other recordings featuring conduc-
tor Michalak are said to be in the

..,

BOW & BATON—Joseph Silverstein, right, evaluates a playback in which

he performs as both soloist and conductor in the Mendelssohn Violin Con-

certo. At his elbow is Tom Frost, producer of the session with the Utah

Symphony for Pro Arte Records. Next double-threat project for Silverstein
is the Beethoven Violin Concerto, to be recorded in November.

planning stages. Also upcoming un-
der the direction of Thomas Frost
Productions are concerto recordings
with the Utah Symphony and pia-
nists Peter Serkin and Russell Sher-
man. These will be done for Pro Arte
Records, as were the recent Frost
productions featuring Joseph Silver-
stein as both violinist and conductor
with the Utah.
*x K* *

Robert Alexander, vice president
for development at the Manhattan
School of Music in New York, has
been elected president of the Assn.
for Classical Music (AfCM). He re-
places Gerald Widoff, who resigned
the post after guiding the association
through its infant stages. The AfCM

board also added Charles Croce of
N.W. Ayers and CBS Masterworks
chief Joe Dash to the officer roster as
vice presidents, and returned the fol-
lowing to their posts: John Edwards,
manager of the Chicago Symphony,
vice president; Gianfranco Rebulla,
president of PolyGram Classics, vice
president; Wayne Shilkret, director
of the Ambassador International
Cultural Foundation in Pasadena,
vice president; attorney Harold
Orenstein, vice president and general
counsel; Stewart Warkow, former di-
rector of Carnegie Hall, secretary;
and Harry Kraut of Amberson Pro-
ductions, as treasurer. Sylvia Craft
continues as AfCM executive
director.

“"“Lectern

Singers Fight Hunger Through Music

By BOB DARDEN

It’s hard to get all caught up in the Christian music in-
dustry when you realize that tens of thousands of people
are starving to death every day. Either you put it out of
your mind or you take seriously Jesus’ commands to feed
the hungry. Here are some examples of a few religious art-
ists who have taken the latter course.

Two of the most visible have been Randy Stonehill and
Phil Keaggy, both of whom have been the focus of power-
ful, full-color ads in Contemporary Christian magazine
on behalf of Compassion International. The two recently
joined international Christian superstar Cliff Richard for
three days of filming in poverty-stricken Haiti for Com-
passion, an organization that links children with
sponsors.

Keaggy and Stonehill have also recently recorded a
duet entitled “Who Will Save The Children,” written by
Stonehill. The song is a powerful plea for Christians to get
involved.

Stonehill also donated all proceeds from the tune to

BOONE SURRENDERS—Sparrow artists Phil Driscoll
and Debby Boone perform their duet, “Keep The
Flame Burning,” from Boone’s Lamb & Lion album
“Surrender,” on a recent segment of “On Stage Amer-
ica.” Metromedia’s two-hour weekly variety show is
syndicated to over 80 markets across the country,
and features background segments on popular enter-
tainers as well as live performances from Holly-
wood’s Aquarius Theatre.

WWW.americanradiohistorv.com

Compassion’s efforts to help hungry children. The album,
“Celebrate This Heartbeat,” includes an unprecedented
insert showing exactly how to sponsor a needy child.
Stonehill recently talked about his efforts and “Who Will
Save The Children” on Pat Boone’s syndicated radio
show.

The current full-page ad for Compassion in many
Christian publications features Bill & Gloria Gaither.

Although the topic of hunger has gotten a lot of atten-
tion lately, some groups have quietly been working on it
for several years now. Light Records released an album
called “Together” in 1982 that featured a number of top
religious artists who donated their royalties from the al-
bum to World Vision International. The artists came from
a variety of labels and included Barbara Mandrell, Amy
Grant, Andrae Crouch, the Imperials, B.J. Thomas, Evie
and others.

On a more localized level, production specialist Mike
Smith and Vicki Carter recently put together Gospel
Gala '84 in Murfreesboro, Tenn., to collect food for the
needy. The benefit concert featured Carter, Scott Wesley
Brown, Mark Baldwin, Dick & Melodie Tunney, Phil
Madeira, Keith Stegall and host Bob Bailey. A truckload
of canned goods was donated.

Bailey, whose first album for Light, “I'm Walking,” re-
ceived all kinds of awards, pops up again later in July at
Summer Celebration '84 in Dallas. Although the concert
is sponsored by the revitalized Crescendo label and will
feature Cynthia Clawson, Lynn Sutter and Bailey, it will
also feature a special appeal on behalf of another hunger
organization, World Hunger Relief Inc. MC for the eve-
ning will be Clawson’s talented husband, Ragan Court-
ney. This is only one of a number of special concerts in
which they've been involved in the fight against hunger.

There are, of course, many more who toil quietly and
out of the spotlight. But lest the naysayers claim that
these artists are neglecting the soul in favor of the body,
here’s a revealing story passed on to Lectern by Ben Fer-
rell of Castle Records about Castle recording artist Ron
Perry.

Ferrell says that after long negotiations, Perry was re-
cently granted permission to do a concert in a Mexican
prison. On the appointed day, the guards marched him
out into the middle of a crowded gymnasium full of in-
mates playing basketball and talking loudly and said,
“There they are, sing!” Perry promptly went to the mid-
dle of the court and began singing religious songs, much
to the displeasure of several basketball players.

Perry continued for several minutes to widespread apa-
thy until, he says, the power of God suddenly fell on the
room and the Holy Spirit filled the gymnasium. A number
of inmates cried out for mercy, stopped their games and
crowded around him. When he was through singing, ac-
cording to Perry, many prisoners accepted salvation in
Christ.
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Your Name

To order an ad...check the type of ad you want...

[T] Regular classified (ads without borders): $2.00 per word, per
insertion. Minimum ad order, $40.00.

(7] Display classified (all ads with borders): $68.00 per column per
inch, per insertion; 4 insertions $62.00 per; 12 insertions $58.00
per; 26 insertions $55.00 per; 52 insertions $45.00 per. Price
discounts are based on insertions in consecutive issues.

[J Reverse ad (display ads only): add charge of $6.50 per insertion
[J Box Number c/o Billboard: add service charge of $6 00

Check the heading you want...

[ Help Wanted [] Position Wanted [] For Sale ] Wanted to Buy

[ Used Equipment for Sale [ ] Golden Oldies [ ] Comedy Matenal

[J Distnbuting Services [J Video Hardware 1 Computer Software

[ Business Opportunity [] Schools and Instruction [J Video Software

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036.

FOR SALE 5

Company

Address

City

State ZIp

Telephone

Bank #

Expiration date

Please fill in the information below if you wish to
charge the cost of your classified advertising.

[J American Express [] Diners Club [ Visa ] Master Charge
Credit card #

Your signature

Need to get your ad in fast? Call Jeff Serrette...
In NY State phone 212/764-7388...Outside N.Y.

State phone toll free 80()/223-7524.

TAPES

BLANK AUDIO
& VIDEO CASSETTES
20TH ANNIVERSARY
CHEAPEST PRICES IN TOWN
* Audio cassettes o Video cassettes
* Mastening tapes 8 tracks
Don’t delay—call today" For more intormation.
Andol Audio Products, Inc.
4212 14th Ave. Brooklyn NY 11219
Call Toll Free—(800) 221-6578
N.Y. Res. (212) 435-7322

BLANK CASSETTE TAPES
C-80 as low as 50¢
C-90 as low as 67¢
Master, music and duplication grades. Cassette
duplication, custom lengths C-1 through C-120.
Labels Norelco type boxes, storage racks and
more. Why spend more than you have 10?
Call or write for catalog.
IMAGE MAGNETICS
91 Rt. 23 South, Riverdale, NJ 07457
(201) 835-1498

C-O4CASSETTE SHELLS

New. fully eriyineered. premwum C-O, 5 screws.
precision molded and assembled. Ribbed super
slip graphite/polyethylene terephthalate iner. Dy-
namically balanced hubs and rollers. Duplicators
and Loaders, please ask for free samples.
GREENCORP, INC.
3505 South Ocean Drive/Suite 1216
Hollywood, Florida 33019
(305) 925-0707 Telex: 4998126 GCORP

casselte aglrk Dlanks. 3m tape

1-45 cass 65 Btrk 89
46-60 cass 74 Btrk 97
61-80 cass 80 B8trk 106
81-90 cass  9Q Btrk 115

CASSETTE & BTRK DUPLICATORS, CUSTOM
OUPLICATION. SHRINK WRAP & LABEL ADD 45¢

TRACKMASTER'Inc

1310 South Dixie Hwy. West
Pompano Beach Fla.33C860

Tel: (305) 943-2334

CASSETTE TAPE
SECURITY DEVICES

DESIGNED FOR RETAIL OUTLETS
EASY TO USE IN EXPENSIVE
RE USEABLE & DISPOSABLE

9 SELECTIVE MODELS

—FOR SAMPLES AND PRICES—

CONTACT

C& D SPECIAL PRODUCTS
304 SEQUOYA DRIVE
HOPRINSVILLE kY 42240

502/885-8088

PROMOTION AL

SERVICES

WHY PAY MORE ? ]

BULK BLANK LOADED audio cassettes direct
from manufacturer. Highest quality. lowest
price, custom lengths, fast service. American
Magnetics, P.O. Box 862, Harrisburg, PA 17108.
(717) 652-8000.

PROFESSIONAL BLANK TAPE

Custom Cut 8 Track and Cassettes 90 dit-
ferent lengths 1n one minute inCrements
Pr:ces start at 85

+8-T & cass Duplicators « Low rost Shrink
Wrappers - Tape Players & Recorders - Re-
cording Supplies

CALL TOLL FREE 1 (800) 237-2252

In F1orda cdil collect t8:3) 78 444,

BAZZY ELECTRONICS CORP.
3018 Avenue "'C Holmes Beach. Flonda 33510
Master Card & Visa welcome

WE'LL Pay
$1,000
TO USE
Your Music

F YOU HAVE a professionally record-
ed original tape, we want to consi-
der it for our new exercise video.

We need variety — rock, jazz, country,

classical. R&B, any tempo, vocal or

instrumental.

We need real music — not '‘exercise

music.’’ All artists receive full credit.

You keep all non-exercise related

rights. Tapes cannot be returned.

Final selection is under way so YOU

MUST ACT NOW!

ANNA BENSON'S

BASIETRAINING.

PO BOX 5982 « COLUMBIA SC « 29250
(803) 799-1304

© 1984 The Bady Firm Inc

FILM PRODUCTION
COMPANY

Seeks musical groups ready for national
record distribution. We produce high quali-
ty, low budget music video clips.
Contact: Michael Beckman
Beckman/Bensimon Productions
(212} 620-0933

Budget Cassettes
Rock - Pop - Country -R& B
Classical - Jazz - Children
Call or write for catalog:
Golden Circle Inc.

45 Jefterson Street Stamford, CT 06902
203-325-2436

DROP EVERYTHING
AND SEND FOR YOUR
FREE CATALOG NOW!

Imports, Gospel, Soul, Rock, Country & West-
ern, LPs, Cassettes, Oldies 45'S
CUTOUTS, IMPORTS AND MORE!
MARNEL DISTRIBUTING CO.
P.O.Box 953
Piscataway, N.J. 08854
Tel: (201) 560-9213

While Othar People are raising their

prices. we aie slashing ams, Major la-

bel LP'Gan low as 3te. Yo choice of

the most extensive histmgs avatlable,
Send S5 00 Lot catalogs.

Scorpio Musie
Box 391-BC
Bensalem PA 19020 USA

and mp E

CASSETTES

and

J S J DISTRIBUTORS

6610 W. Betmont, Chicago. IL BDE34
(312} 286-a444

SAM ASH STORES

MAIL ORDER SERVICE
Deal with the professionals. N.Y.C.'s lurg-

est inventory and best prices on musical
instruments, sound and recording gear.
1-800-645-3518
N.Y. State 1-800-632-2322

REPLACEMENT RECORDING MEMORAN-
DUM cards for cassettes. Need extra cards” Do
a lot of recording? Replacement Memorandum
Cards. 10 cards, shipping and handling charges
mail §1 00 to Midnight Supplies. 951 [nness Ct.
Box 16A, Palisade. CO 81526.

“PHI SLAMA JAMA™ wear baseball caps
$6.00. Gatsby caps $9.00. t-shirts $8.00. major
Gatshby college caps $39.00 Add $1.50 postage per
item. Check/money order Puro Cielo. Box
40005, Houston, TX 77240

JAMAICAN, CARIBBEAN RECORDS. Reggae,
Rockers, Soca. Calypso. African Music. COD.
mail orders accepted. Barton's Records. 4018
Buckingham Raad. Los Angeles. CA 90008 (213)
298-9338. Catalog S1.

BUDGET CASSETTES & NOVELTY BINGLESI

s W

Michael Jackson ‘THRILLER’

t-shirt $ 950 ea.
sleeveless S 950 ea
jersey $11.50 ea
button S 150ea

Add $1 per order for shipping
CATALOG $ 1.00
WHOLESALE INQUIRIES WELCOME
Quality Promotions
670 E Third Ave Ste #800BB
San Mateo CA 94401

OVER 150 T.V.
TITLES

Are amo the more than 3,000 budget
Album, 8-Track and Cassette titles in stock.
Call or write for our free %iam catalog.
RECORD-WIDE DISTRIBUTORS, INC.
1755 Chase Dr.
Fenton (St. Louis) MO. 63026
(314) 343-7100

HIGH QUALITY
C-O CASSETIES
Vvartlable m Ssoren Goren Black, Whotes TLamd 1O repen
Lar e vnade eaders Bnmediate delisers —campetitinve prues
Call or Write:
I'ri Tec Industries, Lad.
5510 Ambler Dr.. Unit 6
Mississauga, Ont. Canada L4W 2V]
(416) 624-0403

TAKE ADVANTAGE OF
ROCK & SOUL
PRICE WAR!!

Lowest prices ever!

$1.99-82.39
$3.99-54.99
$3.99-54.44

Top 12 inch
Top LPs.
Top Latin

Blank Tapes, Audio &
Video at Special Prices!

470 Tth Ave.
(Bet 35th & 36th Sts)
New York City

{212) 695-3953 or 3954
(No Mail Orders)

FLORIDA COACH
SALES
(12) 40" Silver Eagles, 9
bunks with tv's. Big stafe-
room and couches.
Just like new.
We finance,

Call: (800) 535-2030.
Louisiana residents
call:

(504) 392-3600.

DISTRIBUTOR
WHOLESALE ONLY
We are specialists on: 12" records,
blank audio, blank video, video
games, movies accessories . . .
Weekly sales sheets.

STRATFORD DIST. INC.
86 Denton Ave.
Garden City Park, NY 11040

212-343-6920, 516-877-1430
800-645-6558, Telex 6852201

BUSINESS OPPORTUNITY

FOR SALE
RECORD PRESSING PLANT
Finebuillt semi-automatic. on location
{can be moved) fully operational In-
cludes ail supphes For details call or write
(505) 292-1584
or Thunder Hunter
P.O. Box 13676
Albuguerque, NM 87192

AVIATION HOT N.Y.C. ORIGINAL
ROCK ACT SEEKS MANAGER/IN-
VESTOR FOR FUTURE SUCCESS.

CALL:
{212) 646-3352 or
(212) 332-4722

GOLDEN OLDIES

45 APM RECORDS
THOUSANDS IN STOCK
f 1he & nd 8%

RECORDS UNLIMITED
TSES Belalr Ad., Baltimore, Md 21236
(A01) BBZ-2262

& 15 IE3]

ie catakeg. Al mager credil
acceptad Pease include $2 00 for
dage and handling.

YOUR OLDIES CONNECTION
Thousands of hard to get old-
ies 45's. Visa, MasterCard—
Fast personal service.

GIANT OLDIES CATALOG
Send $2
GOLD VAULT
BOX 202

Oshtemo, MI 49077
(616) 349-9413

www.americanradiohistorv.com

COMPACT DISC. $11.50 each Elton John, Yaz-
oo. Count Basie. Shirley Bassev, Papetti and
many more. Ask for free catalog. Revival Enter-
prises, 1852 No. West 20th St. Miami. FL
33142, (3051 325-9272

COMEDY MATERIAL

NOT COMEDY CURRENT artist bios. daily
calendar, more' Write on station letterhead for
free sample: Galaxy, Box 20093-A. Long Beach,
A 90801

FREE SAMPLE OF radio’s most popular humor
service! Write on station letterhead: O'Liners,
1237 Armacost, #6-B, Los Angeles. CA 90025,

Hundreds renewed again! Funniest service
available Free sample! Write on station letter-
head to: Contemporary Comedy. 5804-A Twine-
ing. Dallas. Texas 75227.

The Musician’s Discount
Club of America
presents a whopping

50% DISCOUNT

off of virtually all manufacturer’s list
prices on musical instruments and
accessories. Incredible, sensa-
tional, unbelievable. Call our toll
free 800-932-0044 for details. N.J.
residents call (201) 255-2799.
1861 Hooper Ave., Dept. A
Toms River, N.J. 08753

QUANTITY AND QUALITY
PHOTOS

1000 B&w Bx10 35¢
1000 B&w Bx10 75¢
CALL
716-856-5438

or
SEND TO:
J. ROCCO/D & D PROCESSING
148 VIRGINIA ST
BUFFALO NY 14201

W\ we=" o Free Catalog Featuring:

FUN-MASTER
PROFESSIONAL COMEDY MATERIAL
(The Service of the Stars Since 1940)
“THE COMEDIAN"

12 Availabie lssves $50-Pluy S5 postage
HOW TD MASTER THE CEREMONIES $15 plus $3 posiage
ANNIVERSARY ISSUE JAIl diferent| $40 plus S3 posiage
35 FUN MASTER Gan Files [ail difterentl
$100 ples $10 postage
BILLY GLASON
200 W 54th St N Y C 10019 (212) 265 1316
NO FREEBIES | M PROFESSIONAL"

DISTRIBUTING SERVICES
BLANK TAPE & ACCESSORIES

Maxell » Discwasher « Memorex » TOK

ity Recoton » Sony « Koss « Scotch o Fuji

Eveready » BASF » Allsap « Savoy

Audio Technica ¢ PO Magnetics
Ouracell » Amaray » Wico * and
many more!

\ ==« 24 Hour Freight
Paid Service

» Free Mailing of
Extra Profit T'mes

"E'}'ﬂ- Dealers Only

“atmaa Send or Call Toll Free for Your
5 Free Copies: 800-523-2472

ATTENTION RECORD COMPANIES!

ARE YOU LOOKING FOR US?—'CAUSE
WE'RE LOOKING FOR YOU!

We're TwQ brothers with an abundance of material — excellent melo-
dies — driving hooks — emotional lyrics. This music has been successfully

tested on the public — on records, in clubs, and in concerts. Two of our

records have Billboard reviews. We have experience recording in such

studios as the "Boogie Hotel” and “Long View Farm.” For a showcase —
tapes — references — or just a conversation — call:

Al Galime
(3145) 797-7077

SALES REPS

Your product can be sold in Spain!
We can personally represent your
company.

Elaine and Rafael Ruiz
For reference - Sam Goody
516-569-4181

$55%
Get On The Right Track—
Sell your used tapes
to the Video Track
We buy your overstocked VHS and Beta movies.
Must have original jackets—no quantities too large.
Call:
The Video Track, Inc.
(617) 894-4800 (days}
after 8 p.m.—(617) 963-6419.

(Continued on page 56)
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REAL ESTATE

INTERNATIONA

LLY

KNOWN DEVONSHIRE
SOUND STUDIOS

g A one of a kind four studio complex with offices plus two attached residences. Total ¥
B land area: 24.975 »q. ft

#

bldg's 11.000 «q ft. -
B Hollvwood. CA.. in the heart of the L.A. recording scene -

room to expand - located in North

near Universal Studios

B Over 15 vears of service to the recording any! film industry - easily adaptable for video i

£ pre & post production. Full price $2.250.000. Terms negotiable. Would also consider

jount venture. contact owner.

Dave Mancini

(213) 9

COLLECTIBLES

MAGICAL MYSTERY TOUR/EP/1967 signed
by John Lennon. Waiter Kosar, Neudegger-
gasse 14/5, 1080 Wien. Austria/Europe.

DANCE NEWSLETTERS

THE WORLD'S BEST dance music on LPs, 45s
and tapes. Free price list. Telemark Dance Rec-
ords, Box 55, McLean. VA 22101,

SANATY MUSIC
PRODUCTIONS
PRESENTS

TEEZE—HEAVY METAL ROCK GROUP
STEEL SHADOW—BALLET ROCK

Available for opening acts.
For More Information
Contact:

Tim Davies
(215) 721-1212

SAXOPHONIST/FLAUTIST/
VOCALIST
Member af Doobie Brothers
197982 All styles
Cornelius Bumpus
1240 No. Irving Ave. Glendale CA
91201

(818) 243-5079

DJs ONLY

Have you received your copy of Gary Josey's
new single "DO | REMEMBER YOU?" [f not. ¢t
was an oversight' Request on Station letterhead
and we'll send record with photograph and cur
rent bio information

Country Boys from Texas

Post Office Box 1464
Jacksonville, Texas 75766

85-1945

VIDEOQ

VHS AND BETA VIDED
CASSETTE BOXES
SOFTWARE STORES WSE THESE FOR RENTALS
Cardboard Shp Cases B Mailer Box-
gs. Also, REEL to REEL boxes, floppy

s % 127 long audio cas-

LOW PRICES—FREE SAMPLES

PAK-WIK CORP. 128 TIVOLI 5T,

(518) 465-4556 Callect Albany, NY 12207

GOING TO RECORD
AN ALBUM?

Rent v studio For Your

Laddosne Uae

On the Jersev shore (2 blocks Trom beaches)
21 track MG amtomated G6om - 21 oun Spacions
studio (RSN 38 00N 23 0 Control roem {21 00N
2HaN 12t
14800} 6312292
(In N0 201) 870-1918

HELP WANTED

CHIEF RECORDING
ENGINEER

For established 24 track studio.
Minimum of 3 years experience do-
ing records. Technical/musical ex-
perience an advantage. Engineer-
ing and instruction duties. Excellent
opportunity for progressive ener-
getic engineer. Include credits and
samples of work with resume.
Please call or write:
SUNDOWN RECORDERS, LTD.
10534-109 St.
Edmonton, AB, T5H 3B2, Can.
(403) 426-1362

NEW YORK CITY ENTER-
TAINMENT AGENCY NOW
AUDITIONING NEW TAL-
ENT FOR MANAGEMENT,
ENTERTAINMENT ACTS OF
ALL TYPES. ONLY CAREER
ORIENTED, SERIOUS ART-
ISTS NEED RESPOND.

MUST SEND COMPLETE
BIO, CURRENT PHOTO,
DEMO TAPE OR VIDEO.
BOX #7557
BILLBOARD MAGAZINE

1515 BROADWAY
NEW YORK, NY 10036.

RECORDING STUDIO

RECORD YOUR SINGLE/ALBUM

On all new 24-track eguipment (stars have
recorded with us) Very. very low rates. plus
free lodging. recreation In scenic northwest
PA  Exit 7. Interstate 80 (6 hrs from N Y C)

JTM Studios, Knox, PA 16232
{814) 797-5883

- Position Wanted 5%

ANNOQUNCEMENTS

BOOKING AGENTS,
PROMOTERS, ETC.
COME TO THE VALLEY
OF THE GIANTS

New management has forced open
dates. 7500 seat ar conditioned hall Free
parking Completed renovations for per-
fect acoustic sound Call-

(703) 389-9387
Ask for John

WORLD SONG FESTIVAL—win trip to Asia
$5,000. Original compositions. Details MAS,
6151 West Century Blvd.. ® 1124, Los Angeles,
CA 90045.

EQUIPMENT
FOR SALE

Cassette Winders, Cassette labeling equipment,
C-O’s sonic white tab out .115 each. 5 screw
smokey C-O’s .07 each. (714) 794 7784,

SONGWRITERS .

Wi troq TR ap s W th
1D ~ess Lpbdrs Trt DOGBIE BROS |
BUJS SCAGGS THE JACRSONS GEORGE
BENSON ' (a w [ Pt 147

*= 3 ar write for FREE sl rcard
-

>

==
1880 Unlan Sireat, 7434 ¢ San Francisco, CA 84133
Tebephone: (415) 301-8185

BILLBOARD RADIO JOB MART|

ADDRESS ALL ADS: JEFF SERRETTE
Billboard Job Mart 1515 Brnadwag, luew York.

RADIO
ANNOUNCERS- D.J'S
WANTED
Job placement service dealing with radio stations
in all markets For complete registration and
information send $1 00 postage and handing to
SAM MOORE'S
COMMUNICATIONS NETWORK
P O BOX 2144
NEW YORK NY 10027

212-926-0342
BIG MONEY NOW !

BE THE FIRST STATION
WITH THE LATEST HITS

Subscribe to our AUTOMATIC AIR-
MAIL SERVICE for the latest
45’s, LP's and cassettes from any
chart. CUSTOMIZED SERVICE.
For more information write to:

AIRDISC U.S.A.

P.0. BOX 835
Amityville NY 11701

ANNOUNCERS - NEWSPEOPLE

NATIONAL Recog- zea as the eader @ rac o pef
sor AR placement s currently receiv ng |Ob Orders
tor announcers and [ FwS PEOP & programmers a7 d
produc 1on persornel bOth mae and ‘emale from
-ad 0 §1at O+ A 126 Markels £0ast 10 coas’ Asa
raq strar - NATIONAL will make a compleie presen

‘a* 0t v yOur beha* 1t your pro‘ess anal profile
ratcbes The job uescrp or Mo ard more rad o
57AL0rS e |0iing It e T any hPundreds that use 07

serv ce Are you ready ' or a ~uve Let NATIONAL
help For ~ompl s deta s3°d e sat 07 107m «n
cose $1 postage ardandlrg 1o
NATIONAL BROADCAST
TALENT COORDINATORS
Department L
P.0. Box 20551
Birmingham, AL 35216

ACT NOWI (205) 822-9144

+ Position NY 10036 Phone (212) 764-7388 [locally} or
{800] 223-7524 |Out of State] Use any major
Avatlahle credit card when calling i your adverisement
Services

+ $33.00 per inch r = PAYMENT MUST ACCOMPANY ORDER =
| |
| Name ____ :
|

WE ACCEPT | Address

ALL MAJOR : ity — ~State __________ Zp i

CREDIT CARDS I i
1 Telephone )

iNSIDE COUNTRY

Designed With The Country DJ In
Mind  Current artist bios  Monthly
Catendar Country Trivia We do the
research! You sound nformed’ For

more infarmation write
Inside Country
6000 Fulton Ave., Suite 12
van Nuys, CA 91401

POSITION AVAILABLE

——RADIO TV JOBS

10.000 radio jobs a year tor men and women are listed
n the American Radio Job Market weekly paper Up to
300 openings every week" Disk Jockeys, Newspeople
and Program Direclors Engineers. Salespeople

Small, medium and major markets all tormats Many
jobs require little or no expenence! One week comput-
er list $6 00 Specal Bonus. six consecutive weeks
onty $14 95—you save $21

AMERICAN RADIO JOB MARKET
6215 Don Gaspar, Dept. 2
Las Vegas, Nevada 89106

MAKE $ MILLIONS $
HAVING FUN!

It 1s honestly possible to strike it nch, hke
many have, following our 43 step plan.
For proven plan send $5 95 to
LFD
Box 649
Short Hills NJ 07078

POSITION WANTED

Experienced Educated Disc Jockey de-
sires pasitian at radio statian ar disco in
the U.S. ar Canada. Call or write:

John Hettinger
67 Smith Rd.
Poughkeepsie NY 12603
(914) 454-5207

or
(914) 297-4066

www.americanradiohistorv.com

THE WIZ WANTS
MANAGERS AND
ASSISTANT MANAGERS

Ve ire 4 pxpericnced rec-

or immediate consideration
call or write:

2555 Shell Rd.
Brooklyn, NY 11223
(212) 627-3400

ENGINEER NEEDED
WLTS/WYAT (New Orleans. LA ) looking for an ag-
gressive hard working engineer Must be in good
health. have own means of transportation, and a
knowledge of microwave systems Salary dependent
upon expenience Equal opportunity empioyer Send

resume and applcation to

Mr. Ed. Muniz
c/o Phase 1l Broadcasting
1639 Gentilly Bivd.
New Orleans LA 70019

INSTRUCTIONS

MUSIC BUSINESS CAREER

A CAREER PROGRAM IN MUSIC course
includes recording. studio. concert and vid-
eo production, artist representation and
management. retailing and wholesaling. re-
cord promotion and marketing. copyright
and music industry law. songwriters and
musiC publishing and more. Employment
assistance Accredited Financial aid avail-
able Write for free brochure and career
guide MUSIC BUSINESS INSTITUTE
Dept B. 3376 Peachtree Rd N E . Atlanta
GA 30326
(404)231-3303

BE A RECORDING engineer! New classes quar-
terly. Institute of Audio/Video Engineering.
1213) 666-3003. 1831 Hyperion, Dept D. Holly-
wood, CA 90027.

Music Industry € arzers Train as Porlormers Sonqeailr 0mpos
15 o Aucio Tuchmeians Diverse opporiunities include Pop Fock
Guntry Jazz Musial Theatre Dance 0 slgr ups ~pera (ham
bur droubs and mere € ourse Olenngs includs Myt ,ation Music
Business LOmposhon private stuify n all nsirams ot mull frack
fer Oring and many more ourses AuCreditd Fingmdl ad aved
avle Wwate {0 ralalog
McLennan Community College
Commercial Music Program
Department BB
1400 College Drive
Waco. Texas 76708
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POSTERS, BUTTONS
& T-SHIRTS

ROCK MERCHANDISE
“GLITTER: GLOVE”
Over 2000 doz. already sold - $1.50
POSTERS-BUTTONS-
HEAD BANDS - T-
SHIRTS - LEATHER -
PLUS MANY MORE!

Join one of the fastest
growing rock merchandise
distributors today. Why?
100% exchange policy -

POSTERS
Rock Posters
ZAP ENTERPRISES
1251-3 Irolo St.
Los Angeles, Calif. 90006
(213) 732-3781
DEALERS ONLY

DISCOUNT
PRICES ON
OFFICIALLY
LICENSED
ROCK’N’'ROLL
MERCHANDISE

Up to 20% off wholesale list
prices.
National Trends
Discount Distributor—

Variety Merchandise

Call Toll Free: (800)
322-8000
{Outside Michigan only)

or
(313) 666-4594
Catalog Available.
7350 Highland Rd.
Pontiac MI 48054

3-4 day guaranteed ship-
ping time - lowest prices
around - all fully licensed.
“You’ll never get stuck
with anything you can’t
sell.” Completely hassle
free.

Call Collect:

Oz Distributors
(212) 631-3960
For your complete catalog -
Dealers always invited.
Thank you.
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SINGERS WANTED

LEAD VOCALIST/FRONTMAN, age 20 to 26
needed for original rock group. Send tape. pho-
to, resume to: Rossi Kane, c/0 1799 N.E. 4th
Ave.. #22, Miami, FL 33132,

DANCE FLOOR
AN AR A A A KA A ARA AR A A AR N AAARAA AR R AN,

: DAZZLING NEON LIGHT DANCE FLOOR FOR SALE

x

% Techrand dance floor, 480 sq. ft. with three radial wall displays tofaling
% /0 sa. ft. Was $50,000 new—will sacrifice $5.000, complete. Must move

* immediately. X
* Cail or write: Alibi North, 910 Wright St. x
* Marque MI 49855; (906) 226-2322 ¥

* A RN A A A AR A A Ao ok ok ok ok ok kR Ak kR R R A K
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* THE MUSIC SERVICES by
% MODULAR LIGHTED DANCE FLOOR
4 Controllers, Gyro Iites, Rain lighting, mirror »
balls, strobes, rotators and fog machines. »
Call or write:

* MUSIC SERVICE *
& 327 S. Miller Rd., Akron, OH 44313 %
(216) 867-1575 *

AR A A AR A AR AN AN AR

CLASSIFIED
ADVERTISING
PAYS.



www.americanradiohistory.com

\’\_

picks

HUEY LEW!IS AND THE NEWS—If This Is it (3:46);
producer: Huey Lewis and the News; writers: J. Colla, H
Lewis; publisher: Hulex, BMI; Chrysalis V54-42803. The
hits just keep on coming from the “Sports” LP; fourth
single lopes along on a shuffling beat in a guileless '50s
throwback (backing vocais actually go “ooh wop™).

pu / O°/ z'.. o
2

EURYTHMICS—Right By Your Side (3:50); producer:
David A. Stewart; writers: Lennox, Stewart; publisher:
Blue Network, ASCAP; RCA PB-13695. Extravagantly joy-
ful sound and full-to-bursting Caribbean rhythms make
quite a switch from their earlier masterpieces of misery
and mystery. When depression starts to win, play this
one loud.

LINDSEY BUCKINGHAM—Go Insane (3:05); produc-
ers: Buckingham, Fordyce; writer: Lindsey Buckingham,;
publisher: Now Sounds, BMI; Elektra 7-69714. Fieetwood
Mac member drops his usual acoustic-folk orientation in
favor of aggressive electronic dance-rock; new direction
plus likely club exposure should go far to reestablish his
prominence as a soloist.

IRENE CARA—You Were Made For Me (4:13); produc-
er: James Newton Howard; writers: Cara, Brown; publish-
ers: Carub/AlCor, ASCAP; Geffen/Network 7-29257. In
contrast to her string of high-energy hits from the “What
A Feelin' " LP, this one's a cool, slow ballad that gives
Cara the chance to ease into a melody.

———recommended——

RUSH—Body Electric (4:18); producers:: Rush, Peter
Henderson; writers: Lee, Lifeson, Peart; publisher: Core,
ASCAP; Mercury 880 050-7. Outer-space scenario in an
elaborate art-rock setting.

GREG KIHN BAND—Rock (4:01); producer: Matthew
King Kaufman; writers: Kihn, Wright; publishers: Lexy
Girl/Well Received, ASCAP; Beserkley 7-69710. Hard-
rocking dance music not too far from “Jeopardy.”

BANANARAMA—Cruel Summer (3:35); producers: Tony
Swain, Steve Jolley; writers: T. Swain, S. Jolley, Bananar-
ama; publishers: in A Bunch/Red Bus, PRS; London 810
127-7.- Piguant disco beat supports the hippest unison
vocals in the business.

LOU REED—I Love You, Suzanne (3:15); producers: Lou
Reed, John Jansen; writer: Lou Reed; publisher: Metal
Machine, BMI; RCA PB-13841. Disturbing, discordant
rock; little compromise from the orginator of much of
modern pop's stylistic vocabulary.

SOUTHSIDE JOHNNY AND THE JUKES—New Romeo
(3:21); producers: Billy Rush, John Lyon; writer: Alex
Call; publishers: Unichappel/Rosey, ASCAP; Mirage 7-
99732. Good-time rave-up belies broken hearts.

—alsoreceived———

SPLIT ENZ—Message To My Girl (3:50); producers: Hugh Padgham, Eddie
Rayner; writer: Neil Finn; publisher: Enz, BMI; A&M AM-2652.

DARIUS ANO THE MAGNETS—Saturday At 3:00 P.M. (3:28); producer: De-
nis Degher; writer: Darius; publisher: Psyche Pop, BMI; Big Time BTAS 0001
(c/0 Allegiance Records, Hollywood, Calif.)

CHANCE—LA. Heartbreaker (3:30); producer: Al Hazan; writers: David Ev-
ans, Al Hazan; publisher: Lagenda, BMI; Preston 420 (c/o MCA).

86—Useless (timing not fisted); producer: 86; writer: 86; publisher: Bent,
ASCAP; OHP OHP002. Contact: (404) 588-9808.

FREEMAN HARPER BAND—Tough Love (timing not listed); producer: Jay
Cummins; writer: John Contway; publisher: not listed; Right Track Studio
FHB 3108. Contact: (212) 222-8715.

LARRY SANTOS—Bring Out Your Best (2:59); producers: Kiaff, Weinstein,
Santos; writers: G. Klaff, M. Weinstein; publisher: Anheuser-Busch, ASCAP;
Overture OV 710. Contact: (313) 349-8477.

JOEY WELZ—I Love The Radio (3:30); producers: Joey Welz, Roy Smith;
writers: Roy Smith, Peter Lovi; publisher: Flying Horse, ASCAP; American
Radio 195484 (c/o Dawn Productions, Mt. Gretna, Pa.).

STUEY FOX—Eve Of Destruction (4:25); producers: jim Sabella, Phil Avelli;
writer: P.F. Sloan; publisher: MCA, ASCAP; GP 609. Contact: (212) 265-6585.

\(?\\W/ﬁi}%;?
£/ Black hes
 icks——

JOYCE KENNEDY & JEFFREY OSBORNE—The Last
Time | Made Love (3:04); producer: Jeffrey Osborne;

PICKS—new releases with the greatest chart potential in the corresponding format RECOMMENDED—
records with potential for significant chart action in the corresponding format ALSO RECEIVED—other
records with potential for Chart entry in the corresponding format, and other new releases. Records equal
ly appropnate for more than one format are given the higher review. Pop (Hot 100) 1s listed first. as that
chart surveys the broadest audience. Adult Contemporary and Dance/Disco are last. as those charts
measure aplay only. NEW & NOTEWORTHY —highlights new and developing acts worthy of attention
All singles commercially available n the U S are eligible for review. Reviews are coordinated by Nancy
Erhich at Billboard, 1515 Broadway, New York, NY 10036 (telephone: 212-764-7311). Country singles
should be.sent to' Kip Kby, Billboard. 14 Music Circle East. Nashville. Tenn 37203 (telephone. 615-748

|_ 8100)

writers: Barry Mann, Cynthia Weil, Jeff Barry; publishers:
Dyad/Steeple Chase, BMI; A&M AM-2656. Romantic love
ballad proceeds at a stately pace; the two voices aiter-
nate among ornate flourishes of sweeping strings.

JONZUN CREW—Time Is Running Out (6:17); produc-
er: Michael Jonzun; writers: Michael Jonzun, Maurice
Starr; publishers: Boston int’l/T-Boy, ASCAP; Tommy
Boy TB 845 (12-inch single). Writer-producer Jonzun fits
lots of melody and imagination into this wry sci-fi epi-
sode; richer textures than most current hip hop, but the
beat is still fierce.

RUN-D.M.C.—30 Days (5:45); producers: Rusell Sim-
mons, Larry Smith; writers: J.B. Moore, D. Simmons, L.
Smith; publishers: Protoons/Original J.B./Rush Groove,
ASCAP; Profile PRO-7051 (12-inch single). After gravi-
tating a bit toward an AOR sound with “Rock Box,”
group is now back to its characteristic no-frills approach
to rap and hip hop.

TIMMY THOMAS—Love Is Never Too Late (3:50);
producer: Lou Pace; writer: Timmy Thomas; publishers:
Jo-Jen/Kee, BM{; Gold Mountain GS-82008 (c/o A&M).
New label affiliation has just brought Thomas his biggest
hit in years with “Gotta Give A Little Love;” followup is
another easygoing, natural performance ir similar up-
beat mood.

——recommended ——

JIMMY CLIFF—Reggae Night (4:00); producers: Amir
Bayyan, Jim Bonnefond, Ronald Bell; writers: A. Bayyan,
L. Jackson; publishers: Amirfull, ASCAP/Bavyan Interna-
tionale, BMI; Columbia 38-04515. Remix and reissue of a
song that broke onto the Black chart late |ast year.

PLANET PATROL—Danger Zone (6:43); producers: Ar-
thur Baker, John Robie; writers: Baker, Robie, Jackson;
publishers: Shakin' Baker/Tee Girl/Indulgent, BMi; Tom-
my Boy TB 846 (12-inch single). Earnest vocal assault
heats up the Patrol's thick electronic instrumental
sound.

BOBBY GLOVER—What Kind Of Lady (3:46); producer:
Roger Troutman; writers: L. Troutman, R. Troutman;
publisher: Troutman's, BM!; Columbia 38-04529. Clever-
ly-assembled r&b-dance tune shifts from funk to harmo-
ny to a bewildered stutter.

KID SEVILLE—Do You Have A Car? (3:35); producer:
Kandor Walter Kahn; writers: L. Williams, S. Tonkins, A.
Kenney; publishers: Scully/Salsoul, ASCAF; Salsoul S7
7075. Group is a young rap-funk quintet from Philadel-
phia; song takes a bit of a poke at kids' preoccupations.

TRIPLE THREAT THREE—Scratch Motion (6:40); pro-
ducer: Cletus Anderson; writers: R. Haskins, B. Knight,
M. Carraway; publisher: Magic Disc, BMI; Saturn SAT-
2007 (12-inch single). Frantic rapping and scratching at
breakneck pace; exceptionally well recorced. Contact:
(213) 469-5821.

SIZZLE—Keep On Tryin' (6:32); producers: Joe Badlotto,

Steve Camhi; writers: Joe Badlotto, Steve Dunn; publish-
ers: Amber Pass/Gentle Rain, ASCAP; Sutra SUD-025
(12-inch single). Male-female rap dialogue explores re-
sistance and (potential) conquest.

TRUDY LYNN—Bring The Beef Home To Me (5:06); pro-
ducer: Jerry King; writers: J. King, T. Lynn; publisher:
Jamstone, BMI; Jamstone 1005 (12-inch single). An un-
expected pleasure; powerhouse blues belter from Hous-
ton makes mincemeat out of the othe-wise-cliched
catchphrase. Contact: (713) 666-5027.

—alsoreceived——

LYNN WHITE—Sk-w & Easy (3:37); producer: Willie Mitchell; writer: Earl
Randle; publisher: JEC, BMI; Waylo WAYLO-100. Contact: (301) 527-8961.

ALFRED HILL—The End Of The Rainbow (4:18); producer: Ronnie Lane;
writer: M. Mitchell; publisher: Malaco, BMI; Lane LR-001. Contact: (318)
828-0320.

PENNY TYLER with KEN McDANIEL—Man Collector (3:57); producer: Ruth
neo; writers: , Saunders, Johnson; publisher: Ce-
pha -BMI; Tide T45-1891. Contact: (213) 733-1127.

"'L- ) // \f\/
v/ (Country

ALABAMA—If You're Gonna Play In Texas (You Gotta
Have A Fiddle In The Band) (3:20); producers: Harold
Shedd, Alabama; writers: Dan Mitchell, Murry Kellum,
publishers: Baray/Dale Morris, BMI; RCA PB-13840. Al-
though the accuracy of the title's pretty dubious, Ala-
bama obviously enjoys this high-energy instrumental
romp through roots. They're looking at strictly-country
airplay here.

MOE BANDY—Woman Your Love (2:57); producer:
Blake Mevis; writers: B. Shore, D. Willis; publishers:
Royalhaven/G.1.D., ASCAP; Columbia 38-04466. Bandy
offers this devotional to a wife in a voice that is as coun-
try as newly plowed ground and as authentic as spring
water—all to a brisk, sincere rhythm.

RAY CHARLES (with B.). THOMAS)—Rock And Roll
Shoes (2:38); producer: Billy Sherrill; writers: Paul Ken-
nerly, G. Lyle; publisher: Good Single, BMI; Columbia 38-
04531. One of the best from Charles’ collection of duets-
with-famous-guests. Both vocalists play off each other to
advantage, and the song itself is great fun without being
trite.

GAIL DAVIES—It's You Alone (3:07); producer: Gail
Davies; writer: Ron Davies; publisher: Valet, BMI; Warner
Bros. 7-29219. Fiddle and dobro give Davies a more solid
country flavor than in her recent outings, and a beautiful
harmony part adds depth to her vocal on this charming
waltz.

BiLL MEDLEY—I've Always Got The Heart To Sing
The Blues (3:22); producer: Jerry Crutchfield; writers:
Graham Lyle, Troy Seals; publishers: Good Single/lIrving/
W.B., PRS/BMI/ASCAP; RCA PB-13851. Directed by a
good hook and energized by Medley’s growlingly intimate
delivery, this song says everything there is to say about
the persistence of love gone bad.

BRENDA LEE—A Sweeter Love (I'll Never Know)
(2:52); producer: Jerry Crutchfield; writer: Jerry Crutch-
field; publisher: Music Corp. of America, BMI; MCA
52394. Lee strikes a bittersweet, contemplative tone in
this adroitly measured testimony to a love doomed from
the outset.

— recommended——

TARI HENSLEY—Love Isn't Love ('Til You Give It Away)
(3:12); producer: Larry Rogers; writers: Timmy Tappan,
Don Roth; publishers: Tappan/Ronzomatic, ASCAP/BM!;
Mercury 880 054-7. Hensley could very well be Mercury’s
answer to the loss of Reba McEntire since her sense of

lyric is equally astounding.

LANG SCOTT—Run Your Sweet Love By Me One More
Time (3:17); producers: Bill Anderson, Mike Johnson;
writers: Roy Dockery Jr.. David L. Gibson; publishers:
Ben Hall, ASCAP/Silverline, BMI; MCA 52359. Beautiful
ballad, beautiful performance by a newcomer to be
watched.

KENNY DALE—Take It Slow (2:50); producer: Jon Ar-
lege; writers: B. Mounds, M. Bellow; publisher: Phooey,
BMI; Republic RRC-8403. Dale’s lady tells him to cool it
in this honky-tonk dance number.

LOFTON KLINE—Lone Star Cafe (2:44); producer: Lof-
ton Kline; writers: R. Gabtard, J. Ireson; publisher: Excel-
lorec, BMI; Axbar AX-6027 (¢/o TMC Productions, San
Antonio, Tex.). A believable voice, aided by no-frills
backing.

——alsoreceived———

TONY ARATA—Come On Home (3:17); producer: Don Tolle; writers: Tony
Arata, David Hodge, Jr.; publisher. Grandison, ASCAP; Noble Vision 106. La-
bel based in Atlanta, Ga.

KENNY PRICE—If | Just Had You (3:59); producer: Junior Bennett; writers:
Junior Bennett, Kenny Price; publishers: Rusty York/Oon-Ken, BMI; jewel
8410. Label based in Cincinnati, Oh.
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picks————

JERRY WEST—Right People Wrong Time (3.00); producers Chiich Hiwaed,
Jr., Ron Gant; writer: Jerry Giliesepi; publisher: Try-Chappal, SESAC: Eiactpc
614. Label based i New York

VIRGE BROWN—Hard Times And Hard Country Music (3:£0), sruducar
Norman Kelly; writers: F. Sollie, R. Sollie, C. Kennedy; publisher. Process,
BMI; Country Star 1061

GROVER—Maple Leaf Town (2:86); producer: Robert Steele; wiilzi Mry
Haydon England; publisher. Flickering-Candle, ASCAP; G and S i3l Lsbed
based in Gallatin, Tenn

DIANNA LYNN—Small Town Giri (3:15); producer: Glenn Barber, wrilz
Carrie Caruso; publisher: Carilu, BMI; Century 21 C21-111. Contazt. (815}
822-4270

DORI SHOSS—You're A User (3:54); producer: John Marshzll; wrifers. [
Shoss, D. Pockus, K. Quarandilio; publisher: Laser 45, BMI; CHRway CW.
177. Contact: (615) 242-5001.

EARL CLARK—Send My Body Home On A Freight Train (3:31); producer
Bobby Rich; writer Randy Ray; publishers: Charlie Monk,Three Story,
ASCAP; Universal JAR1-1029

DURHAM BROTHERS—Feed The Fire (3:09); producer: Earl E Owens; writ-
ers: Brent Mason, John Jerrard; publishers: Monk Family, 3Mi/Alabama
Band, ASCAP; Sugarfoot 004. Contact: (615) 255-4181

AL WATKINS—Dixie Rock "N’ Roll (Country Mixed With Soul) (2:19); pro-
ducer not Iisted; writer: Al Watkins; pubhisher: Dixie Rock, BMI; S.M.A
4506. Contact: (919) 395-5774

BOBBY JENKINS—Louisiana Heatwave (3:29); producers. Bobby Jenkins,
Bill Green; writer: Robert J. Jenkins; publishers. Jenbek/Bil Green, BMI;
Zone 7 1334 (c/o BGM, San Antonio, Tex.).

FLORIDA BiLL—Have Mercy Willie (2:43); producer: Don Daves; writer: Hol-
land Howard; publisher: Tree, BMI; Sun Bonnet 117-584.

BUODY MERCER—You're Giving Me You (3:31); producers: .on McCranie,
Krossover; writer: Buddy Mercer; publisher: Eastbridge, ASC2P; Eastbridge
KEB45A1217. Label based in Moultrie, Ga.

SHIRLEY DAVENPORT—You've Got Me By The Heart (3:23); producer: A.V.
Mittelstedt; writers: Shane & Rosanne Appling; publisher: not listed; A.v.
Mittelstedt Productions M$-927.

NANCY JO—Pick Me Up And Dust Me Off (2:43); producer: Jack Casey;
writer: Rolland Bennett Jr.. publisher: New Rome, BMI; Rome RF6684. Con-
tact (614) 253-4418.

BARBARA MASSEY—"America, America” (4:20); producer: net listed; writ-

er: Payton; publisher: Sunday in Rhyme, ASCAP; Trail TRP-1348-AM. Con-
tact: (615) 246-9701.

=O) Adult
Contemporary)

— _recommended——

BOB JAMES—Courtship (Basketball Theme) (3:57); pro-
ducer: Bob James; writer: B. James; publisher: Wayward,

ASCAP; Columbia 38-04532. Instrumental tribute evokes
the breathless pace and excitement of the Olympic sport.

———alsoreceived———

PATRICIA COSTA—Another Kind Of Love Song (3:11); produczr: not listed;
writer: Patricia Costa; publisher: Patrician, ASCAP; Coastal CR 1032 Label
based n New York.

GARY MANN—Marriage (2:40); producer: not listed; writer: Dan Jablon;
publisher: Hill and Range, BMI; Heart-Throb U-37405. Label based n
Chicago.

-Disco/Dance %=
-picks

THREE MILLION—I've Got The Hots (For You) (7:08);
producers: Gene Lawson, Reuben Cross; writer: Reuben
Cross; publisher: Kee-Moth, BMI; Cotillion 0-96932 (12-
inch single; 7-inch version also available, Cotillion 7-
99726). The contemporary sound of girl-group soul; plen-
ty of earthy directness from the singers, with just a few
techno-touches for embroidery in a sparkling “M&M"
mix.

—  _recommended——

DEBBIE DEB—When | Hear The Music (7:10); producer:
“Pretty”” Tony; writer: Tony Butler; publisher: 11 The Mix,
BMI; Jampacked SUN 413 (c/o Sunnyview Records, New
York). 12-inch version of previously reviewed 7-inch, Bill-
board, June 16, 1984.

MiKKI—Love Emergency (7:06); producer: Lawrence
Goodman; writer: Lawrence Goodman; publisher: Law-
rence Goodman, ASCAP; Pop Art PA-1404 (12-inch sin-
gle). Techno-disco offering reflects the Shannon school
of electronics. Contact: (215) 878-5551.

—alsoreceived———

PACIFIC ORCHESTRA—Infinity Ship (3:04); producers: Sly Dunbar, Robbie
Shakespeare; writer: Gladstone; publisher: Ganymeade; GZPY 12001 (12-
inch single). Contact: (301) 564-1295.

(Continued on page 63)
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Be A Winner, Total Atlantic 80145-1 WEA
'E;g%ience TEL8-5700 - 63 |60 |30 EgELYN
( “CH "
25 |24 |17 | BOBBY WOMACK KlN(I;\MPAGNE
Gin P;Etll‘;b‘%eve"y IND NG g oA RCA
32| 3 | NEWCLEUS 64 |66 | 13| STANLEY CLARKE
el Tin Bl o
27 |26 14| ChAnce ""| 65 |67 |32 | THEDEELE
E?naa" e %l“;im o §0285-1 ?aékt(r)aa)r WEA
o 66 |68 |37 | TEENA MARIE
33| 4 SHEILA E. Robbery, Epic FE 38882 CBS
The Glamorous Life, 67 FATBACK
.@ sl :;’"Ser’"BF’“- AR E) Phoen, Cottion 0168
CO
Send Me yourtove,  on | 68 |64 [ 19| STACY LATTISAW
30 |27 (55| MIDNIGHT & JOHNNY GILL
r%TﬁaEk‘nA - cghﬁ%ncggfa?a/g?&) WEA
0 I n e
Ay Flogr, i 69 (59 |28 | GEORGE (}_LINTON
0 You Shouldn't-Nul Bit
E024 LT (EleKir2) e [ Fish, Capitol ST-12308  CAP
31 |31 7 m\lg%\gh 70 |61 6 | WINDIAMMER
indjammer 11,
Farewell My Summer MCA]Z«XQOZIr MCA
sounorrack | [T PRI R e
i Austin,
@ S2') 2 Ghostbusters, Arista 239741 :V?am;esBmS- WEA
AL8-8246 RCA. | 72 |69 | 32 | PIECES OF A
33 (30|17 | EARL KLUGH DREAM
g{;?{n;glzghmkmg Capitol o | 2(1)123 (iJnel: This, Elektra 7
34 |34 |22 SHANNON 73 |70 |13 NONA HEND
Let The Music}P!ay, The Art Of Defen’s?eY,X
(35)|37] 5 swokey "1 74 les| 3 | LaTovA "
3
ROBINSON JACKSON
Essar, Tamia 6098TL Heart Don't Lie, Private
(Motown) MCA | BFZ 39361 (Epic) CBS
36 |28 |23 | ROCKWELL @ 75 |72 {16 | LAID BACK
Somebody's Watching Keep Smiling, Sire
Me, Motown 6052ML  MCA 25058-1 (Warner Bros.) WEA

O Bullets are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).
@ Recording Industry Assn. of America seal for sales of 500,000 units (seal indicated by dot). A Recording

Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by triangle).

Black

WITH ‘LOVELITE’ SINGLE

Cornelius Leads O’Bryan To Top

By STEVE IVORY

LOS ANGELES — With his third
Capitol album, "Be My Lover,”
O’Bryan has enjoyed his first No. 1
black single, *“‘Lovelite.” O’Bryan
came close to the top spot last sum-
mer with “Gigolo,” which peaked at
number five.

O’Bryan’s success is shared by
Don Cornelius, producer of the long-
running syndicated television dance
show *‘Soul Train,” who also acts as
O’Bryan's co-producer and advisor.
Cornelius, whose previous direct ex-
perience in the music business in-
cludes forming Soul Train Records in
the early ‘70s with Dick Griffey (the
label later evolved into Solar, after
Cornelius left the fold), was intro-
duced to O’Bryan in 1981 by key-
boardist Ron Kersey, who co-pro-
duced O’Bryan’s 1982 debut album,
“Doin’ Alright.”

*I was not looking to get back into
the record business, because I don’t
care much for the ethics or people in
it,” says Cornelius. “But when I met
O'Bryan, he turned out to be such a
talent that I felt I could help, and
took him to Capitol.”

Cornelius formed the companies
C.P.S. and Friendship Producers,
through which he produces and man-
ages O’Bryan. But he downplays his
role in the studio, describing himself
simply as ‘‘someone to bounce con-
cepts off of.”

O’Bryan agrees. [ basically come
up with ideas, and he tells me what
he thinks,” he says. “"Producing this
album was easier and much faster be-
cause [ learned a lot from doing ‘You
And I’ (his second album). I wasn’t
interested in breaking any new
ground or anything like that. I just
wanted to get better at what I already
do, and 1 think I've succeeded at
that.”

O’Bryan contends that the learn-
ing experience hasn’t ended with pro-
duction n the studio, but that he’s
also learned a lot about lip-synching
tv shows and live onstage technique
as well. “When I taped *Solid Gold’
not long ago, I did it in one take,” he
says. “A year ago that same thing
would have had me super nervous.
Being out on the road, I've learned a
lot about using my voice. I've learned
how not to sing too hard, and how to

pace myself and conserve enrgy. I'm
also more confident in front of an
audience.”

Because of his young age (he’s 24),
good looks and production skills,
O’Bryan has often been compared to
Prince and Michael Jackson. He
doesn’t mind the comparisons, but, at
least visually, he has other plans.

“If anything, 1 plan on more of
high-fashion look instead of a trendy
rock look,” he says. “‘I get bored if I
stay one way too long. I look differ-
ent on every one of my album
covers.”

The next few months for O'Bryan
include finishing a national tour
opening for Cameo and some dates
with the Pointer Sisters before he and
his eight-piece band travel to Europe
and the Orient. With his next album,
O’Bryan has plans to expand his
audience.

“I wanted to build by black base
first,” he says. *‘But with the next al-
bum, I'll definitely be reaching for a
pop audience. I also have an interest
in writing and producing for others,
but not anytime soon. Right now, it’s
important that I save my best materi-
al for me.”

The Rhythm & The Blues

Washington Go-Going For New Sound

By NELSON GEORGE

Washington’s *‘go-go” music scene
hasn’t yet caught the eye and ear of
the trendies in New York and Los
Angeles, but don't be surprised if by
the end of 1984 local favorites such as
Trouble Funk, Chuck Brown & the
Soul Searchers and Experience Un-
limited (EU) are signed to major
labels.

Quite simply, go-go music is—ac-
cording to Maxx

Kidd, president
of Washington’s
DETT. and

T.T.E.D. labels, the

home of the genre’s

best acts—"a street

music that is non-

electronic and has a

very heavy African root. The music
is very percussive and has a different
kind of rap than the New York scene.
It is more like a chant rap with sing-
ing that plays off the audience’s re-
sponse. When presented live, it has
the same feeling you get in a Holy
Ghost church where the people start
speaking in tongues. It creates a con-
tagious combustion.”

Chuck Brown’s 1979 *‘Bustin’
Loose,” a horn-driven deep funk hit
on now-defunct Source Records,
gave go-go music its first national ex-
posure. Kurtis Blow tapped into it
last summer with “Party Time,” a
slicked-up version of the style that in-
cluded percussion parts played by
two members of Experience Unlimit-
ed. But go-go has, so far, remained an
underground music style with a core
following in the area around Wash-
ington, with adherents also found in
New York, Houston, Dallas and
New Orleans.

One reason for its relative obscuri-
ty is that it’s a very difficult style to
capture properly on vinyl. Whereas
rap and hip-hop music can be pro-
duced via two synthesizers in some-
body’s basement four-track studio,
go-go is made by large bands (Trou-
ble Funk has 10 members), is built
around often improvised percussion
and horn parts, and is, like New Or-
leans’ second line rhythms, best ap-
preciated live.
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“I would say, in all honesty, that
this scene is not as duplicable as the
New York scene,” claims Kidd,
whose company records Trouble
Funk, Chuck Brown and Arcade
(Tilt Funk). “This music is as much a
feel as any particular musical ele-
ments. When Kurtis (Blow) cut his
track, he had to have some EU guys
come up to New York. I don’t think
this will be as easily mass-produced.”

A recent sold-out show at the Cap-
itol Centre, in the Washington area,
was headlined by Cameo, but the
bulk of the bill was filled out by three
local go-go bands: Chuck Brown &
the Soul Searchers, Experience Un-
limited and Rare Essence. “It has
gotten to the point in this market
where if you're bringing in a funk
show, you have to have one of these
bands on the bill to insure its suc-
cess,” asserts Kidd.

Kidd claims his operation is, since
the defection of Sugar Hill and Mo-
town to MCA, the biggest black-
owned indie in the industry. Fueled
by the popularity of go-go music,
D.ET.T. and T.T.E.D. are issuing
one single a month, a steady clip for a

label with only eight employees.
Kidd says that many major labe} rep-
resentatives have come to check out
the scene, but that *‘'no one has come
in to make a big move yet.”

It does seem inevitable that one or
more of the go-go bands will sign
with a major distributor. But before
the genre really takes off, it’ll have to
produce a ‘“Rapper’s Delight” or
“The Breaks™ that will certify its ap-
peal outside its core audience.

* * X

Short Stuff: Former P-Funk drum-
mer Jerome Brailey and his band
Mutiny have signed with Minneapo-
lis-based Fat City Records and ex-
pect to release an album in August.
Mutiny previously cut two albums
for Columbia . . . Sheryl Lee Ralph, a
Tony nominee for her performance in
the originai cast of “Dreamgirls’ and
currently a regular on NBC’s
“Search For Tomorrow,” has signed
to record for Sid Bernstein’s New
York Music Co. Trevor Lawrence,
who wrote “I'm So Excited™ for the
Pointer Sisters, is providing material
... Producer/writer James Gadson

(Continued on opposite page)
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TOGETHER AGAIN—Noted production team Leon Huff, right, and Kenny

Gamble, left, pose at Philadelphia’s Sigma Sound while the studio’s owner,

Joe Tarsia, presents Patti LaBelle with a gold award for her “I'm In Love
Again” album, a Gamble & Huff production.
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RISING STARS—RCA president Robert Summer, left, and RCA Corp. exec-

utive vice president Herb Schlosser, right, stopped in Japan recently to
meet RVC artists Hideki Saijo and Epo, second from right, at a luncheon
for RVC, RCA’s Japanese joint venture with the JVC Corp.

SWEDISH RIGHTS BATTLE

STIM Loses In-Store Case

By LEIF SCHULMAN

STOCKHOLM—Swedish per-
forming rights society STIM has lost
a test case brought against an audio
retailer here to establish the principle
that in-store play for demonstration
purposes constitutes. a public presen-
tation requiring copyright payment.

A district court in the northern
town of Uppsala dismissed all
charges against a local dealer and
ruled that the playing of short musi-
cal excerpts was not to be regarded as
public performance under the terms
of the country’s copyright laws.

The legal moves follow a year-long
dispute between STIM and audio
dealers’ organization RHRWM.

STIM argued that when an audio
store demonstrates equipment, or
when a record dealer plays a disk to a
customer, they are giving a public
presentation of copyrighted music.
The performing rights society
therefore sought to impose an annual
license fee on Sweden’s several thou-
sand dealers amounting to between
$50 and $100, with the lower fee
coming from specialist hi fi outlets
and the higher fee from record stores.
The outcome of the court case is
seen as particularly significant be-
cause other retailers are also in the
process of being brought to court for

News/ International

Pope’s Poems Sung By Vaughan In Germany

By MIKE HENNESSEY

DUESSELDORF—A suite of
songs on the theme of “One World,
One Peace,” with lyrics based on the
poems of Pope John Paul II, was giv-
en a prestigious premiere in the Ton-
halle here, June 30, with Sarah
Vaughan as principal singer.

Backed by a large multinational
jazz  orchestra, augmerited by
strings, horns and woodwinds of the
Westdeutscher Rundfunk Sympho-
ny Orchestra and a six-piece choir,
Vaughan gave an impeccable reading
of the songs, despite minimal re-
hearsal. The male solo vocals were
by Quincy Jones protege Bernard
Ighner.

The jazz orchestra included many
former members of the Kenny
Clarke-Francy Boland Band and
such major soloists as Art Farmer,
Benny Bailey, Sal Nistico and Sahib
Shihab.

The ambitious project was the
brainchild of musical entrepreneur
Gigi Campi, Milan-based head of the
Crescendo International group and
architect in the '60s of the Clarke-
Boland orchestra. Campi first con-
ceived the idea of presenting musical
settings of the Pope’s poems three
years ago and has worked on prepa-
rations for the inaugural perfor-
mance ever since.

Campi says the total cost of the
project to date has topped one mil-
lion Deutsch Marks (roughly
$360,000). He expects to recoup the
investment from worldwide sales of
the album and videocassette.

the same alleged offense. The poems of the Pope, written

when he was a young priest in Po-
land, have so far been translated into
98 languages. For the song suite, the
lyric adaptations were written by Ca-
nadian author and lyricist Gene
Lees. Musical arrangements were by
Belgium’s Francy Boland, who
scored most of the material for the
Clarke-Boland Band.

The Duesseldorf premiere was un-
der the musical direction of Argen-
tinian virtuoso Lalo Schifrin. There

are plans to present the package in
Caracas, Rio de Janiero, Sao Paulo,
Buenos Aires and Toronto. The lyr-
ics are being translated into Spanish,
Portuguese, German, French and
Italian.

Music for the Pope’s poems was
written by the Italian team of Tito
Fontana and Sante Palumbo. Addi-
tional lyric material was written by
Gene Lees and additional music by
Lalo Schrifin and Francy Boland.

Swiss Mart Unimpressed
With Vidgame Technology

ZURICH—Video game technol-
ogy has failed to make a deep impres-
sion on the Swiss market, despite the
influx since 1982 of machines and
software from major overseas pro-
ducers including Atar, Coleco-
Vision, Philips, Imagic and Parker
Brothers.

Penetration by homes is only
around 5%, and last year’s hardware
sales totalled only some 30,000 units.
Further development is expected to
be curtailed by the arrival of home
computer systems.

According to Jacques Sternlicht of
Elepro, representing Activision here,
hardware sales are if anything likely
to decline this year, while software
volume may reach about 185,000
units. The relatively weak demand
cannot be explained by pricing poli-
cies, he says, with Philips machines
at about $125 and CBS charging
$175 for its Coleco console. Software
sells at about $40 per unit.

Most sales are made through ordi-
nary retail and department store out-
lets, specialist video game and home
computer stores having only just be-
gun to open their doors in major
Swiss cities. A survey commissioned
here by CBS shows that 40% of
games customers are under 18 and
25% are between 18 and 24. Howev-
er, the introduction of combined per-
sonal computer/video game hard-
ware, like the Atari XL series, is
likely to raise the average age.

Philips, which plans to introduce
its first MSX home computer in
1985, says the new standard, offering
full game/computer compatibility,
will stimulate sales of the more so-
phisticated video games, though
Sternlicht suggests that prices will be
too high for this to happen. At CBS,
Hugo Stettler takes the view that
games will maintain a viable position
as stand-alone items in the toy
market.

Billboard
Spotlight

Marketplace” . .

the CARIBBEAN and the U.S.

In the October 20 issue, Billboard will spotlight the exciting, changing new “World of the Latin
. where it is, where it's going, where you fit in this important, thriving market.
Learn all about the unfolding power and impact in MEXICO, SPAIN, CENTRAL & SOUTH AMERICA,

Billboard’s worldwide team of correspondents will report on the entire spectrum of the Latin music

and home entertainment industry:

- Top Companies

- Industry Leaders

- US. Impact

- Video Vitality

- Artists & Recording Patterns

- New Technology & Products
- Crossover Currents

- Programming & Publishing
- Projections & Potential

The advertising deadline for LATIN ALIVE! is September 28.

For complete details, contact:

Marv Fisher
BILLBOARD

9107 Wilshire Boulevard
Beverly Hilils, CA 90210

x . W Billboard

——

(213) 273-7040, (408) 296-1165
or contact any Billboard Sales Office around the world.

1515 Broadway
New York, New York 10036
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As of 7/14/84

SINGLES

TWO TRIBES, Frankie Goes To
Holtywood, ZTT

RELAX, Frankie Goes To
Hollywood, ZTT

TIME AFTER TIME, Cyndi
Lauper, Portrait

| WON'T LET THE SUN GO
DOWN ON ME, Nik Kershaw,
MCA

HOLE IN MY SHOE, Neil, WEA

BREAKIN’, Ollie & Jerry, Polydor

JUMP, Polnter Sisters, Planet

WHEN DOVES CRY, Prince,
Warner Bros.

WHITE LINES, Grandmaster &
Melie Mel, Sugar Hill

WHAT’S LOVE GOT TO DO
WITH IT, Tina Tumner, Capitol

SISTER OF MERCY, Thompson
Twins, Arista

SMALLTOWN BOY, Bronski
Beat, Forbidden Fruit

LOVE RESURRECTION, Alison
Moyet, CBS

YOUNG AT HEART, Bluebells,
London

TALKING LOUD AND CLEAR,
OMD, Virgin

FAREWELL MY SUMMER LOVE,
Michael Jackson, Motown

STUCK ON YOU, Lionel Richie,
Motown

WAKE ME UP BEFORE YOU GO
GO, Wham!, Epic

THINKING OF YOU, Sister
Sledge, Cotlllion

STATE OF SHOCK, Jacksons,
Epic

LIFE ON YOUR OWN, Human
League, Virgin

LAMENT, Ultravox, Chrysalis

SAD SONGS, Eiton John, Rocket

ABSOLUTE, Scritti Politti, Virgin

HIGH ENERGY, Evelyn Thomas,
Record Shack

SEVEN SEAS, Echo and The
Bunnymen, Korova

CHANGE OF HEART, Change,
WEA

EVERYBODY'S LAUGHING, Phil
Fearon & Galaxy, Ensign

SWEET SOMEBODY, Shannon,
Club

SUSANNA, Art Company, Epic

LEAVE A TENDER MOMENT
ALONE, Biliy Joel, CBS

PERFECT SKIN, Lioyd Cole &
Commotions, Polydor

DOWN ON THE STREET,
Shakatak, Polydor

WAITING IN VAIN, Bob Mariey &
Waiiers, Isiand

ONLY WHEN YOU LEAVE,
Spandou Ballet, Refor

DANCE ME UP, Gary Glitter,
Arista

| WANNA BE LOVED, Elvis
Costelio & Attractions, F-Beat

YOU THINK YOU'RE A MAN,
Divine, Proto

S50 TIRED, Ozzy Osbourne, Epic

COME BACK, Mighty Wah!,
Eternai

ALBUMS

LEGEND, Bob Mariey & Wailers,
Isiand

PARADE, Spandau Ballet,
Retformation

BREAKING HEARTS, Elton
John, Rocket

CAN'T SLOW DOWN, Lionel
Richie, Motown

HUMAN RACING, Nik Kershaw,
MCA

AN INNOCENT MAN, Billy Joel,
cBS

AMERICAN HEARTBEAT,
Various, Epic

BREAKDANCE, Various, Poiydor

BREAK OUT, Pointer Sisters,
Planet

THRILLER, Michael Jackson,
Epic

BRILLIANT TREES, David
Sylvian, Virgin

GOODBYE CRUEL WORLD, Elvis
Costello & Attractions, F-Beat

HUMAN'S LIB, Howard Jones,
WEA

THE WORKS, Queen, EMI

NOW, THAT'S WHAT | CALL
MUSIC I, Various, Virgin

PRIVATE DANCER, Tina Turner,
Capitoi

DISCOVERY, Mike Oldfieid,
Virgin

INTO THE GAP, Thompson
Twins, Arista

FAREWELL MY SUMMER LOVE,
Michael Jackson, Motown

BORN IN THE U.S.A., Bruce
Springsteen, CBS

FOOTLOOSE, Soundtrack, CBS

JUNK CULTURE, OMD, Virgin

REWIND 1971-1984, Rolilng
Stones, Rolling Stones

HYSTERIA, Human League,

Virgin

25 32 SHE'S SO UNUSUAL, Cyndi
Lauper, Portrait

26 20 CAMOUFLAGE, Rod Stewart,
Warner Bros.

27 21 THEN CAME ROCK 'N’ ROLL,
Various, EMI

28 36 LAMENT, Uttravox, Chrysalis

29 33 BACKTRACKIN', Eric Clapton,

Starblend
30 NEW BEAT STREET SOUNDTRACK,
Various, Atlantic

3 31 BREAK MACHINE, Record
Shack
32 24 LOST BOYS, Flying Pickets, 10

33 NEW OCEAN RAIN, Echo &
Bunnymen, Korova

34 34 EDEN, Everything But The Girl,
blanco y negro

35 NEW EMERALD CLASSICS, Various,
Stoic

36 29 CAFE BLEU, Styie Council,
Polydor

37 39 THE SMITHS, Rough Trade

38 NEW COLOUR BY NUMBERS, Culture
Club, Virgin

39 40 SEVEN AND THE RAGGED .
TIGER, Duran Duran, EMI
40 37 ALCHEMY, Dire Straits, Vertigo

WEST GERMANY

(Courtesy Der Musikmarkt)
As of 7/16/84

SINGLES
This Last
Week Week
1 1 SELF CONTROL, Laura
Branigan, Atlantic/ WEA
WAKE ME UP BEFORE YOU GO
GO, Wham!, Epic/CBS
TWO TRIBES, Frankie Goes To
Hollywood, Island/Ariola
SOUNDS LIKE A MELODY,
Alphavitie, WEA
SELF CONTROL, Raft,
Carrere/DGG
TIME AFTER TIME, Cyndi
Lauper, Epic/CBS
DANCING WITH TEARS IN MY
EYES, Ultravox,
Chrysalis/Ariola
SEND ME AN ANGEL, Real Life,
Curb/Intercord
CATCH ME I'M FALLING, Real
Life, Curb/intercord
10 9 THE REFLEX, Duran Duran, EMI
1" 18 1001 NACHTS, Klaus Lage, EMI
12 NEW HIGH ON EMOTION, Evelyne
Thomass, Ariola
13 NEW SUCH A SHAME, Talk Talk, EM

2 4

3 6

7 15

14 16 MANNER, Herbert
Grolenemeyewr, EMI
15 13 | WANT TO BREAK FREE,
Queen, EMI
16 8 FOOTLOOSE, Kenny Loggins,
cBS
17 12 DR. MABUSE, Propaganda,
Island/ Ariota
18 14 MY SOUL UNWRAPS TONIGHT,
Savage Progress, Virgin/Ariola
19 10 LET'S HEAR IT FOR THE BOY,
Deniece Williams, CBS
20 20 SAD SONGS, Elton John, Rocket
ALBUMS
1 4 DISCOVERY, Mike
Oldfield/Ariola
2 1 MAN ON THE LINE, Chris De
Burgh, A&M/CBS
3 2 ZWESCHE SALZJEBAECK UN
BIER, Musikant/EMI
4 3 FOOTLOOSE, Soundtrack, CBS
5 7 BREAKING HEARTS, Elton
John, Rocket, Phonogram
6 5 4630 BOCHUM, Herbert
Groenemeyer, EMI
7 6 SELF CONTROL, Laura
Branigan, Atlantic/WEA
8 8 CAMOUFLAGE, Rod Stewart,
WEA
9 9 BORN IN THE USA, Bruce

Springsteen, CBS
10 NEW PARADE, Spandau Ballet,
Chrysalls/Ariola
HUMAN RACING, Nik Kershaw,
MCA/WEA

" 10

12 13 17, Chicago, Full Moon/WEA

13 15 THRILLER, Michael Jackson,
Epic/CBS

14 14 CAN'T SLOW DOWN, Lionel
Richie, Motown/RCA

15 12 LEGEND, Bob Mariey,
Isiand/Ariola

16 16 HEART LAND, Real Life,
Curb/Intercord

17 11 THE WORKS, Queen, EMI

18 17 SEVEN AND THE RAGGED

TIGER, Duran Duran, EMI

19 NEW WENN SCHONNICHT FUER
IMMER DANN WENIGSTENS
FUER WEIG, Ulla Meinecke,

RCA
20 19 CIVILIZED MAN, Joe Cocker,
Capitol/EMI
{Courtesy Kent Music Report)
As of 7/16/84
SINGLES

This Last
Week Week

1 3 WAKE ME UP BEFORE YOU GO

GO, Whamt, Epic

IT’'S JUST NOT CRICKET,
Tweifth Man, EMi

HEAVEN MUST BE THERE,
Eurogliders, CBS

5 SAD SONGS, Eiton John, Rocket

HELLO, Lionel Richie, Motown

68 LET'S HEAR IT FOR THE BOY,
Deniece Wiliams, CBS

DANCE HALL DAYS, Wang
Chung, Getffen

7 THE REFLEX, Duran Duran, EMI
@10 | WANT TO BREAK FREE,
Queen, EMI

10 NEW WHEN DOVES CRY, Prince,
Warner Bros.

FOOTLOOSE, Kenny Loggins,
cBS

AGAINST ALL O0DS, Phil
Colilns, Atiantic

STATE OF SHOCK, Jacksons,
Epic

14 NEW SELF CONTROL, Laura

Branigan, Atlantic

~ D0 e «
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13 14

15 16 AUTOMATIC, Pointer Sisters,
Planet .

16 13 TIME AFTER TIME, Cyndi
Lauper, Portrait

17 18 CRY, Dragon, Mercury

18 12 TO ALL THE GIRLS I'VE LOVED

BEFORE, Julio iglesias & Willie
Neison, CBS ’
19 NEW DANCING IN THE DARK, Bruce
Springsteen, CBS
THE LONGEST TIME, Billy Joel,
cBS

ALBUMS

BREAKING HEARTS, Eiton
John, Rocket

CAN'T SLOW DOWN, Lionet
Richie, Motown

COLOUR BY NUMBERS, Culture
Club, Virgin e

THE AMERICAN CLASSICS,
Various, Capitol

LEGEND, Bob Mariey & Wallers,
Isiand

BREAKDANCE, Various, K-tel

FOOTLOOSE, Soundtrack, CBS

THIS ISLAND, Eurogliders, CBS

BODY AND THE BEAT, Dragon,
Polydor

BORN IN THE U.S.A, Bruce
Springsteen, CBS

BREAKDANCE, Soundtrack,
Polydor

COMPOSER SERIES, Various,
Telmak

MADONNA, Sire

SIDEWALK, Icehouse, Regular

THRILLER, Michael Jackson,
Epic

16 NEW STREET BEAT '84, Varlous,

Telmak

17 12 1984 - THE BEAT, Various, RCA

18 16 THE SWING, Inxs, WEA

19 NEW AN INNOCENT MAN, Blily Joel,
cBS

DANCE RAP '84, Various, CBS
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JAPAN

{Courtesy Music Labo)
As of 7/16/84

SINGLES
This Last
Week Week
1 3

| LIKE CHOPIN, Asami
Kobayashi & C Point, CBS-
Sony/PMP )

MAIN THEME, Hiroko
Yakushimaru, Toshiba-
EMI/Variety

3 NEW APPARE FUJIYAMA,
Shibugakitai, CBS-
Sony/Johnny’s

MEIKYUU NO ANDROLA, Kyoko
Koizumi, Victor/Burning

FUTARI NO ISLAND, Yuko
Ishikawa & Chage, Radio
City/Yamaha

STARSHIP, Altee,
Canyon/Nichion-Tanabe

KANASHIKUTE JEALOUSY,
Checkers, Canyon/Yamah

KEJIMENASAI, Masahiko Kondo,
RVC/Johnny's

| LIKE CHOPIN, Gazebo, CBS-
Sony/PMP

MISS BRAND NEW DAY,
Southern All Stars,
Victor/Amuse

SAYONARAWA HACHIGATSU
NO CULLABY, Koji Kikkawa,
SMS/Watanabe

NEVER, MIE, CBS-Sony/Nichion

MUSUMEYO, Gannosuke Ashiya,
Teichiku/JVK

14 NEW YUUWAKU MEIWAKU, Good-
Bye, Victor/Johnny's

NAGARAGAWA ENKA, Hiroshi
Itsuki, TJIC/TV Asahi-RFMP-
Sound 1

JIKAN NO KUNI NO ALICE,
Seiko Matsuda, CBS-Sony/Sun

KISHIDO, Toshihiko Tahara,
Canyon/Johnny's

CONTROL, Naoko Kawali,
Nippon Columbia/GEIEI

19 NEW MOMOIRO TOIKI, Mariko

Takahashi, Victor/Bird-JCM

20 NEW TSUGUNAI, Telesa Ten,

Taurus/JCM

10 12

" 9

12 15
13 13

15 14

16 "
17 10

18 16
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ALBUMS

1 NEW NINKIMONDO DE IKOU,
Southern All Stars, Victor
2 NEW THE RENAISSANCE, Alfee,
Canyon
3 2 BIG WAVE, Tatsuro Yamashita,
Moon
THE BEST YEAR OF MY LIFE,
Off Course, Fun House
TINKER BELL, Seiko Matsuds,
CBS-Sony
FOOTLOOSE, Soundtrack, CBS-
Sony .
5 COOL, Anri, For Life
MERCHEN, Toshihiko Tahara,
Canyon
BORN IN THE USA, Bruce
Springsteen, CBS-Sony
10 NEW MAIN THEME, Soundtrack,
Toshiba-EMI
11 NEW NATSUFUKU NO EVE, Seiko
Matsuda, CBS-Sony

4 1

® ~
«

12 8 VARIETY, Maria Takeuchi, Moon

13 9 STREET TALK, Steve Perry,
CBS-Sony

14 15 GAZEBO, CBS-Sony

15 11 TIGER TIGER, Duran Duran,
Toshiba-EMI

16 10 iT'S A MIRACLE, Culture Club,
Victor

17 20 AIJOU MONOGATARI,
Soundtrack, Toshiba-EMI

18 12 PERSONALLY, Junichi Inagaki,
Fun House

19 16 BOKENOH, Yoshitaka Minami,
CBS-Sony

20 13 PLUM CREEK, Chiemi Hori,
Canyon

NETHERLANDS

(Courtesy Stichting Nederlandse Top 40)
As of 7/14/84

SINGLES
This Last
Week Week

1 1 THE REFLEX, Duran Duran, EMi

2 2 ONLY WHEN YOU LEAVE,
Spandau Ballet, Chrysalis
3 9 WAKE ME UP BEFORE YOU
5 GOGO, Wham!, Epic
4 4 LET'S HEAR IT FOR THE BOY,
Deniece Williams, CBS
5 3 ONE LOVE, Bob Mariey &

Wallers, Isiand
6 NEW TWO TRIBES, Frankie Goes To
5 Hollywood, Island

7 8 DANCING WITH TEARS IN MY
EYES, Uttravox, Chrysalls
8 7 SELF CONTROL, Laura

Branigan, WEA
9 NEW HALF A BOY AND HALF A MAN,
Nick Lowe, F Beat
TIME AFTER TIME, Cyndl
Lauper, Portrait

ALBUMS

SEVEN AND THE RAGGED
TIGER, Duran Duran, EMI
2 NEW PARADE, Spandau Ballet,

Chrysalis

3 2 LEGEND, Bob Mariey & Wailers,
Island

4 7 LATER IS AL LANG BEGONNEN,
Klein Orkest, Poiydor

5 4 BORN IN THE U.S.A, Bruce
Springsteen, CBS

6 3 THE WORKS, Queen, EMI

7 6 SIGNALEN, Herman van Veen,
Hariekin

8 5 IT'S MY LIFE, Taik Talk, EMI

9 NEW DISCOVERY, Mike Oldfietd,
Virgin

10 8 BODY AND SOUL, Joe Jackson,
AsM

SPAIN
{Courtesy E! Gran Musical)
As of 7/7/84
SINGLES
This Last
Week Week

1 1 LOBO-HOMBRE EN PARIS, La
Union, WEA
2 7 TO ALL THE GIRLS 'VE LOVED

BEFORE, Julio Iglesias & Willie

Nelson, CBS

3 2 SOLO LE PIDO A DIOS, Ana
Belen, CBS

4 4 WHAT DO | DO, Galaxy, Ariola

5 3 PANICO EN EL EDEN, Casal,
EMI

6 9 SOMEBODY'S WATCHING ME,
Rockweli, RCA

7 NEW HYPNOTIC TANGO, My Mine,
Polydor

8 5 STREET DANCE, Break Machine,
Ariola

9 8 LADY LADY, Bravo, Hispavox

10 10 ESCUELA DE CALOR, Radio
Futura, Ariola

ALBUMS

1 2 CUERPO A CUERPO, Luis
Eduardo Aute, Ariola

2 NEW GEMINIS, Ana Belen, CBS

3 3 FA 20 ANYS QUE TINC 20

ANYS, Joan Manuel Serrat,
Ariola

4 4 LA LEY DEL DESIERTO, Radio
Futura, Ariola

5 5 THRILLER, Michae! Jackson,
Epic

6 NEW ETERNAMENTE TUYO, Raphael,
Hispavox

7 7 IN THE HEART, Kool & Gang,
RCA

8 6 ALCHEMY, Dire Straits,

) Fonogram

9 9 TAL COMO SOY, Bertin
Osbome, Hispavox

10 10 BANDA SONORA ORIGINAL DE

LA PECILULA YENTL, Barbra
Streisand, CBS

WEA Holland
Names Bunders

AMSTERDAM—Ben Bunders,
who has been managing director of
WEA Spain for the past three years,
will take over as president of Poly-
Gram Holland on Aug. 15. He re-
places Henk Hoksbergen, the compa-
ny’s head man here since 1981, who
is taking a top management role with
Philips in the Far East.

Initially a journalist, Bunders, 44,
joined the record business in 1968
and was later an a&r executive for
Philips Phonographic Industries, lat-
er Phonogram International, signing
such international acts as Vicky Le-
andros, Demis Roussos and Barry
White.

In 1975, he became managing di-
rector first of the then-new WEA
Holland, then of the merged WEA
Benelux operation. Until 1981, he
was a director of Record Service Be-
nelix (RSB), the distribution firm
jointly set up by WEA and Ariola in
Benelux. Since last July, RSB has
handled PolyGram repertoire in
Holland.

Bunders has also been on the
board of the WEA record plant in
Alsdorf, West Germany, and found-
ed the Warner Bros. Holland music
publishing arm, Warner Home Video
(Holland) and the Benelux branch of
Atari. -

Talent Unions
In UK. Sign
New Video Pact

LONDON—Commercial televi-
sion companies here have secured a
new talent union agreement which
will allow them to market broadcast
programs on videocassette. The deal
follows a year of negotiation after the
expiration of a previous pact, involv-
ing a committee of the Independent
TV Companies’ Assn. and represen-
tatives of the Musicians’ Union and
the actors’ union Equity.

Under the new agreement, Equity
members will receive an initial pay-
ment of 25% of their original fee
when a video is released, to-be repeat-
ed when net revenues exceed $40,000
and thereafter for every $27,000 of
net revenue. Musicians’ Union mem-
bers will get 15% of their highest
paid session, repeated with increasing
revenue on the same lines as the Eq-
uity agreement.

Walk-on actors get a single non-re-
peatable payment of $7, and musical
arrangers engaged on a different basis
from Musicians’ Union members will
get $27 initially and a further $13.50
when revenues exceed $40,000.
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YES, BUT
WHAT DOES
ROCK
MAGAZINE
SAY ?
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News

FOCUS ON NEW TECHNOLOGIES

National Record Mart Staff Meets

® Continued from page 7

said we wanted it to be a profit cen-
ter. It costs too much to be promo-
tional only. The average cost of pro-
ducing a video has gone up, and it
hasn’t displaced other marketing
costs. We're beginning to get
pinched.”

Aside from technology, the Co-
lumbia executive urged the chain to
get behind mid-level and new acts.
“From a label standpoint, it's impor-
tant that we find outlets for our baby
artists,” he said. *We learned from
1979 that we’ve got to develop our
young artists. We’re very concerned

Cut In WEA CD Prices
Welcomed By One-Stops

® Continued from page 24

Steve Libman says, and when WEA'’s
came, he ordered new stock immedi-
ately and found his CD movement up
by a factor of 20. “We made a solici-
tation and sold out our initial order
before the shipment hit our floor,” he
says. ‘“‘More important than the $2
cut is the parity WEA gives CD un-
der the new policy. Now I can mer-
chandise them the same way we work
albums.”

The WEA announcement trig-
gered Vinyl Vendor’s entry into CDs,
Kalamazoo's Jeff Boyd asserts.
“When it comes in under $10, it’s
saleable. We intend to commit to
75% of WEA’s CD titles—we car-
ried 15 titles before.

“The Nonesuch titles don’t move
out for our dealers,” Boyd continues.
“If we get a similar deal from CBS or
PolyGram, where CD achieves pari-
ty in sales policy, I can sell off my
overstock from the prepacks and do a

Oklahoman Gets
Five Years In
Counterfeit Case

NEW YORK—An Oklahoma
man charged with copyright infringe-
ment when he tried to sell over 6,000
counterfeit records was sentenced to
five years in jail and fined $15,000
last week by a federal judge in Okla-
homa City.

Joe Harvey Patrick of Shawnee,
Okla. received the sentence recently
from Judge Lee R. West in U.S. Dis-
trict Court for the Western District
of Oklahoma.

Patrick was arrested on Dec. 12,
1983, when he tried to sell the re-
cordings to Charles Wesley Jordan,
who had previously been taken into
custody and allowed to plead guilty
to reduced charges in exchange for
naming Patrick as his supplier.

The arrests of Patrick and Jordan
took place at the Pioneer Cassette
Manufacturing Co. in Oklahoma
City. At the time, the FBI also seized
more than 100 master recordings and
related duplicating equipment.

RESTLESS ROMEO—EMI America artist John Waite relaxes with actress

better job.”

Murray Berman of C&M in Hy-
attsville, Md. and Jerry Richman of
Richman Bros. in Pennsauken, N.J.
concur in attacking WEA for not
protecting them against the loss of
the more than $2 a unit they took on
heavy inventories of CD. Richman
says he can’t afford to drop prices
now as a result.

*“We who supported the Compact
Disc in its early stages are again be-
ing penalized as we have always been
on a new concept by suppliers,”
Richman claims. “WEA now makes
it possible for a guy to come in cheap-
er and compete with me by perhaps
offering a lesser price immediately.”

Both one-stoppers point up WEA’s
provision according subdistributors a
better price. They, like others inter-
viewed, gripe about labels that sell
CDs at a universal price, cutting
down one-stop sales on those lines.

Don Gobrecht of Scott’s One-Stop
in Indianapolis is irate over losing
money on his present CD stock,
which is moving out about 100 pieces
a week. “We are trying to carry the
catalog, but we need protection to do
it.”

“We're tiptoeing into CD still. By
fall, when we expect still another
price drop, Valley Record Distribut-
ing will be in it,” says Barney Cohen
of the Davis, Calif. one-stop. ““With
the CBS, PolyGram and RCA deals
right now, we’ll buy a two-week lead.
We expect to carry complete catalogs
by mid-October.”

Terry Woodward of WaxWorks/
VideoWorks, Owensboro, Ky., likens
CD to video, which he was involved
in early as a retailer and wholesaler.
“When the machines can be sold for
$299, we'll start to sell CDs. When
the Koreans challenge the present
market, VCRs will be down to that
price and (you can) watch the video
move software out,” Woodward says.

Still finding little call for CDs from
their one-stop retailers are Elliot
Blaine of Music People, San Francis-
co; Dean Hogue of Dean's One-Stop,
Richmond, Va.; and Barney Stein of
Record World, Pittsburgh.

o

Jill Yamashiro on the set of his “Missing You” clip, taken from his charting
album “No Brakes.”

about them and our mid-range acts.
We're prepared to do whatever is
necessary."’

The theme of developing new tech-
nology lines was underscored by a
multi-iabel panel on CD. Joining
Sherwood were Russ Bach, executive
vice president of marketing develop-
ment for WEA; Joe Wallace, regional
branch representative from RCA;
Frank Peters, regional branch rep for
PolyGram; and Richard Hawthorne,
regional branch rep for Capitol/
EMIL

Urging full-scale support of the
new format, Bach pointed out that all
of the major manufacturers are com-
mited to CD.

“What’s happened differently this
time than, say, when we introduced
quad, is that we have gotten togeth-
er,” he said. “And we’ve decided that
our targeted market should be record
dealers. Every one of your stores
should be moving into CDs. You will
not get hurt.”

Bach added that WEA'’s reduction
of list on CDs to $15.98 and institu-
tion of full-sale price and return poli-
cies should speed the disk’s market
growth.

“As the price comes down, the
market will grow faster than we orig-
inally thought,” said PolyGram’s Pe-
ters. “We hope we have your
support.”

Suggestions from the chain’s em-
ployees included tagging CDs in
print mats, a move which Bach said
is already under consideration. Addi-
tionally, chain principal Jason Sha-
piro suggested that record manufac-
turers could repeat the hardware
push they employed during the intro-
ductory phases of 45s and LPs by
providing record retailers with a line
of low-cost CD players for record
store sale.

While conceding that music pur-
chasers may be slow to warm to a
completely new configuration, Bach
noted that “technology moves and
the consumer has to become used to
it. That’s part of marketing: presently
something new to the consumer in
order to .extract money from him.”

Low Prices At
Computer Show

® Continued from page 7

entrenchment in the area of main-
frames communicating with personal
computers.”

Absent from the show were the
makers of the popular “Lotus 1 2 37
and “Symphony,” Lotus Develop-
ment Corp. and Software Distribut-
ing, which markets the PFS series of
programs. A representative from Lo-
tus demonstrated a “1 2 3" knockoff
for the Macintosh that will not be
available until 1985.

Software firms VisiCorp and Mi-
crosoft showed enhanced versions of
their popular software at lower
prices. Microsoft introduced a new
“Flight Simulator” for the IBM by
Bruce Artwick, who authored the
original program. It will sell for
$49.95, a drop from $69.95.

VisiCorp substantially reduced
prices on its ““Visi” series. For exam-
ple, “VisiFile” went from 3250 to
$129 and “VisiWord Plus” dropped
to $195 from $395.

Another Software firm, Transcend
Corp., said it will be allowing cus-
tomers to purchase a trial package of
its communication software “PC
Complete” for 99 cents. The pro-
gram, which runs out after 15 tele-
phone calls, allows users to test out
electronic database services.

www.americanradiohistorv.com

SHOPPING FOR SONGS—Stu Greenberg, left, director of the Songwriter’s

showcase, discusses last month’s contestants with artist Spencer Davis,

center, and Robbie Wolliver, owner of New York’s Folk City, where the
event takes place.

RIAA Files Infringement Suit

NEW YORK-—The Recording In-
dustry Assn. of America (RIAA) has
filed a complaint in the Court of
Common Pleas of Franklin County,
Ohio against Merchandise One Ltd.
for trademark infringement. The
complaint alleges that Merchandise
One’s principals, Maurice Alfred and
Pablo Davis, and its subsidiaries,
Midnight Starr and Award-A-Disc,
have used the RIAA service mark
without authorization by offering for
sale commemorative plaques which
claim to recognize gold and platinum
levels of achievement in record sales.

Since January, 1962, the RIAA

has used a distinctive service mark to
certify gold and platinum record
awards and to ensure their authentic-
ity. Merchandise One advertised its
own award plaques by identifying
them with the official RIAA service
mark and has refused to comply with
repeated written requests to cease the
activity, the RIAA claims.

The three-count complaint in-
cludes claims for common law ser-
vice mark infringement, deceptive
trade practices and trademark dilu-
tion. The RIA A says this damage ex-
ceeds $10,000 and seeks a jury trial to
resolve the disputed issues.

First Half Sales Up For Sony

TOKYO—Sony reports a ‘“‘strong
recovery” in fiscal first half profits.
For the six months ending April,
1984, the electronics giant showed a
net increase of $150 million over the
opening half of the previous fiscal
year. Sales are up 13% at $2.58 bil-
lion, with the U.S. reportedly provid-
ing “‘the main driving force.”

The company thus heads back to
the profit levels of 1980 and 1981.
The higher sales follow improve-
ments in cost ratios, with increased
production and trimmed overheads.

Sales of VCRs rose by 16% in the
half to account for 42.5% of total
turnover. Sony sold 1.29 million
units of Beta-format videocassette re-
corders, suggesting that it won’t hit
the annual sales target of 2.8 million
units. But audio equipment sales
were up 2.8% to account for 20.6%

of the total.

During the six months, overseas
sales rose by 15.1% to account for
71.2% of the total, with U.S. sales up
by 35.2% to account for nearly a
third of the Sony products shipped
overseas.

Soundtrack Suit Hits Island

LOS ANGELES—Island Records
and its owner Chris Blackwell are ac-
cused of failing to live up to a con-
tractual agreement wherein the
soundtrack of the film “Alphabet
City” was to have been released prior
to a national theatre release on May
4.

The complaint, filed in Federal
District Court here, alleges that the
defendants originally agred verbally
on March 8 to release the soundtrack
album by April 23. Shortly there-
after, Blackwell is claimed to have is-
sued a written contract. The suit also
states that Island ran a trade paper
ad announcing its release of the
package.

On April 5, according to the plain-
tiffs, Roadshow Records, Atlantic
Releasing Corp. and Atlantic 9000,
they got a notice from Blackwell in-
forming them that his label would
not release the album.

The plaintiffs argue that the termi-
nation notice came so late that they
were unable to place the album with
other labels. They ask the court to
probe possible damages and seek $5
million in puniive damages.

Don Friedman of Grubman, In-
dursky & Schindler, New York, rep-
resenting the defendants, says his cli-
ents will answer the charges. He
denies a contract was ever provided.

BMI’s Cramer On Radio Row

® Continued from page 7
fits us both,”” Cramer says.

Cramer, in praising Mann for his
efforts in involving NRBA members
in music licensing, also takes a slight
shot at the All-Industry Radio Music
Licensing Committee by adding:
“Perhaps if the 2,000 or so members
that NRBA represents had been in-
volved in the licensing discussions,
there wouldn’t be the problem now.”

Mann’s telegram contained three
suggestions: a ‘‘cooling off” period of
30 to 45 days, a return to the bargain-
ing table and a *‘grace period” for
stations.

Cramer’s comments address the
second issue. Of the ‘“‘grace period,”
he says that BMI has already made it

clear that it will not be sending out
“teams of lawyers” to enforce the
July 1 deadline, but will give stations
“a reasonable time” to review the
contract particulars. “We’re not
threatening anybody,” he adds.

As far as a “cooling off” period,
Cramer points out that more than
3,500 stations have already sent in
the new contract to BMI, *“so I can’t
very well do much about those who
haven’t yet.” However, he adds,
“That doesn’t mean we can’t talk.”

The All-Industry Radio Licensing
Committee has said it plans to file a
suit over the new BMI contract. The
old agreements expired Dec. 1, 1983,
but were extended during the
negotiations.
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News

Industr
Events

Weekly calendar of trade shows,
conventions, award shows, seminars
and other notable events. Send infor-
mation to Industry Events, Billboard,
1515 Broadway, New York, New York
10036.

July 15-18, New York State
Broadcasters Assn.’s 23rd annual
Executive Conference, Rye, N.Y.

July 21-24, International Assn. of
Auditorium Managers annual con-
vention and trade show, La Palais
des Congres de Montreal, Montreal,
Quebec.

July 23-27, Siggraph °84 11th an-
nual conference on computer graph-
ics and interactive techniques, Min-
neapolis Convention Center.

July 23-27, National Gospel Music
Workshop, Jackson State Univ,,
Jackson, Miss.

July 25-Aug. 1, Musicians &
Songwriters Workshop U.S.A., Colo-
rado Mountain College, Brecken-
ridge, Colo.

July 29-31, California Broadcast-
ers Assn. Convention, Hyatt Del
Monte Hotel, Monterey, Calif.

July 29-Aug. 4, 10th Anniversary
Christian Artists’ Music Seminar,
Estes Park, Colo.

July 31-Aug. 2, Institute for
Graphic Communications Optical &
Videodisc Systems conference, Holi-
day Inn, Monterey, Calif.

Aug. 2-4, Great Southern Comput-
er Show, Charlotte Civic Center,
Charlotte, N.C.

Aug. 6-8, fifth annual New Music
Seminar, New York Hilton.

Aug. 10, second annual Rocka-
merica Vide(_)/Mu'sic seminar, Wal-
dorf-Astoria Hotel, New York.

Aug. 15-19, National Federation
of Community Broadcasters ninth
annual conference, Mount Vernon
College, Washington.

Aug. 17-19, Film/Video Interna-
tional, Castle Hill, Mass.

Aug. 23-25, Hawaii Cable Televi-
sion Assn. annual convention, Inter-
continental Hotel, Wailea, Maui.

Aug. 23-26, Jack The Rapper
Family Affair, Radisson Inn,
Atlanta.

Aug. 26-30, Video Software Deal-
ers Assn. convention, MGM Grand,
Las Vegas.

Aug. 27-30, Nebraska Videodisc
Symposium, Nebraska Center for
Continuing Education at the Univ. of
Nebraska-Lincoln East Campus and
the Cornhusker Hotel, Lincoln, Neb.

Aug. 30-Sept. 8, International Au-
dio & Video Fair, Berlin.

Sept. 5-7, Second National Soft-
ware Show, Anaheim Convention
Center, Anaheim, Calif.

Sept. 7-9, New York Guitar & Mu-
sic Expo, Madison Square Garden
Exposition Rotunda, New York.

Sept. 7-9, Kentucky Fried Chicken
Bluegrass Music Festival, Riverfront
Plaza/Belvedere, Louisville, Ky.

Sept. 16-18, National Religious
Broadcasters Western €hapter Con-
vention, Marriott Hotel, Los Angeles
(Airport).

Sept. 16-19, Radio Convention &
Programming Conference, Bonaven-
ture Hotel, Los Angeles.

Sept. 16-19, United Record Pool
D.J.’s Convention, Caesars Palace,
Las Vegas.

Sept. 20-23, sixth annual Black
Music Assn. conference, Hyatt Re-
gency Hotel, Washington, D.C.

Sept. 21-25, 10th International
Broadcasting Convention, Metropole
Conference & Exhibition Centre,
Brighton, England. .

® Continued from page 8

Executive Turntable

creative services department at Chappell/Intersong Music Group in New York.

She was the firm’s director of public relations ...

Also in New York, Lynn

Downing is named administrative assistant to Karen Sherry, assistant to
ASCAP’s president and public relations director. Downing has been a secretary

in the pubhc relations department since 1976 .
man joins New York’s Carl Fischer Inc. as promotlon director.

She was with Dell Publishing there.

Video/Pro Equipment

MTV appoints David Houle vice president of advertising
sales, regional operations. Now based in Chicago, he was
MTV’s director of Midwest advertising sales. In addition,

. Nancy Ehr- = 2

Friedman
MTYV names Albert Mazzoni vice president of advertising sales for the Eastern
region, based in New York. He was the channel's director of advertising sales

.. Mark Russell joins Manhattan Transfer/Edit Inc. as director of videotape
operations. He was with Editel in New York.

Loose Leaf Records and Split Mu-
sic, a label and publishing company,
formed by Joe & Elliott Morabia &
Associates. First release is Justin
Pink & the Opaques’ album *“*Adven-
tures Of A Space Cadet.” 502 Parker
Ave., Deal, N.J. 07723.

* * %

16th Avenue Records, formed by
Mike Robertson and Larry Slaugh-
ter. First release is John Wesley
Ryles’ single “She Took It Too
Well.” P.O. Box 120073, Nashville,
Tenn. 37212; (615) 242-1375.

* * X

Connexion Records Inc., formed
by Richie Havens, Ken Popkin and
John Fisher. 29 W. 70th St., New
York, N.Y. 10023; (212) 580-8022.

___New Companies

* Kk K
Marvelwood Records, a pop-ori-
ented label, formed by Marvelwood
Music Corp. First release is *“Bad
Boy” by the Plastic Bullets. Box

120981, Nashville, Tenn. 37212;
(615) 383-4487.
* * *

Vital Records, formed by James
Rokosny and Doug West. First re-
lease is an EP by Animation, “Loud
Day.” P.O. Box 5493, Hilton Head
Island, S.C. 29938; (803) 785-8628.

* KX K

Out Front Productions, a produc-
tion, publishing and management
company, formed by Spi-del LeRoy.
The firm is now accepting pop and
r&b demo tapes. P.O. Box 546, Hol-
lywood, Calif. 90078; (213) 464-8381.

® Continued from page 26

Psychedelic Furs, “Heaven,” Columbia
R.E.M.,, “South Central Rain,” IRS

Video
| Music Programming

Rockwell, “Obscene Phone Caller,” Motown
Siouxsie & the Banshees, “Dear Prudence,” Geffen
Spandau Ballet, **Only When You Leave,” Chrysalis

Sparks, “With All My Might,” Atlantic

Split Enz, “Message To My Girl,” A&M

Pamela Stanley, “Coming Out Of Hiding,” TSR
Survivor, “The Moment Of Truth,” Casablanca

Roger Taylor, “Man On Fire,” Capitol

Dwight Twilley, “Little Bit Of Love,” EMI America

Tracey Ullman, “Breakaway,” MCA
UB40, “Cherry Oh Baby,” A&M

David VanTiegham, “These Things Happen,” Warner Bros.
What Is This, “Mind My Have Still I,” MCA
Johnny Winter, “Don’t Take Advantage,” Alligator

X, “Wild Thing,” Elektra

Paul Young, *“Love Of The Common People,” Columbia

BubblingUnderThe

__HOT 100

BubblingUnderThe

101-BEAT STREET, Grand Master Melle
Mel & The Furious Five with Mr. Ness
and Cowboy, Atlantic 7-89659

102-LOVELITE, 0'Bryan, Capitol 5329

103-THE ONLY FLAME IN TOWN, Elvis
Costello And The Attractions, Colum-

bia 38-04502

104-THE DECEIVER, The Alarm, .R.S. IR
9929

105-BODY ELECTRIC, Rush, Mercury
880050-7 (PolyGram)

106-WE'RE NOT GONNA TAKE IT, Twist-
ed Sister, Atlantic 7-89641

107-LOVERBOY, Karen Kamon, Columbia
38-04474

108-G0 INSANE, Lindsey Buckingham,
Elektra 7-69714

109-YOU KEEP ME COMING BACK, The
Brothers Johnson, A&M 2654

110-GO AHEAD AND RAIN, J.D. Souther,
Warner Bros. 7-29289

Top LPs

201-GEORGE HOWARD, Steppin’ Out, TEA
201 (Palo Alto)

202-DREAM SYNDICATE, Medicine Show,
A&M SP-64990

203-BANGLES, All Over The Place, Colum-
bia BFC 39220

204-MARCUS MILLER, Marcus Miller,
Warner Bros. 1-25074

205-LITA FORD, Dancin’ On The Edge,
Mercury 818864-1M-1 (PolyGram)

206-RANDY NEWMAN, The Natural
(Soundtrack), Warner Bros. 1-25116

207-MOE BANDY & JOE STAMPLEY, The
Good OI' Boys—Alive & Well, Columbia
FC-39426

208-M +M, Mystery Walk, Current Wave 3
(RCA)

209-MARILLION, Fugazi, Capitol ST-12331

210-MAMA’S BOYS, Mama's Boys, Jive/
Arista JL.8-8214
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Market Quotations |

As of closing: 7/10/84

sigh ™ Low NAME p£ oo Migh Low Close Change
661 50% ABC 11 3632 66% 65% 65% +%
68 40% American Can 10 344 44% 44  44Tp + %
12% 10% Armatron Int’l 9 70 11 1 1
81% 61% CBS 1 1078 81% 81 814
22% 10% Coleco 406 13% 13 13% +%
8% 5% Craig Corporation 5% 5% 5%
69% 46% Disneoy, Walt 21 2328 47T 4TV 4T% +%
8% 4% Electrosound Group 4 10 SV 5% 37
38 28va Guif + Western 8 1541 29% 29% 29% -%
35% 17  Handleman 13 149 32% 32% 32% +%
3% 1% K-Tel 0 3% 3% 3%
8858 67% Matsushita Electronics 12 282 69 67% 67% —%
9ve 4% Mattel 2346 8% 8% 8% -%
45%.  33% MCA 16 614 43% 43 43% —Y%
85% 69% 3M 13 1266 77 76Vs  76% +%
41 29% Motorola 13 3473 34% 34 34% +%
39% 28% No. American Phillips 8 720 31% 31% 3% +%
5% 2% Orrox Corporation 6 326 3% 2% 3% +h
32% 20% Pioneer Electronics 44 22 1%  21%
38% 28% RCA 13 2401 31% 30% 31% +%
17% 13% Sony 13 1439 14% 14Y% 14% —Y
39%  30% Storer Broadcasting 247 39% 38% 39 %
4% 3 Superscope 5 3% 3% 3%
66Ve 49% Taft Broadcasting 16 328 66% 65% 65V
29% 19% Wamer Communications 1433 19% 191 19% %
17% 11% Wherehouse Entertain. 13 176 15% 14% 15% +%
OVER THE Sales Bid Ask OVER THE Sales Bid Ask
COUNTER COUNTER
ABKCO Y2 % Josephon Int'l 1400 9V 9%
Certron Corp. 5600 21 2% Recoton 1000 10% 10%
Data Packaging 6% 7% Schwartz Bros. 2 2%
Koss Corp. 1100 2% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide to
the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas J. Volimer, Associate Vice President, Los Angeles
Region, Dean Witter Reynolds Inc., 4001 West Alameda Ave., Suite 100, Toluca Lake, Burbank, California
91505, (213) 841-3761, member of the New York Stock Exchange, Inc.

Births

Boy, Jeffrey Alexander, to Kim-
berley and Jeff McNeal, June 14 in
San Francisco. He is an air personal-
ity at KYUU there.

Marriages

Pamela Allyn DiCocco to Joey Al-
varado, July 4 in Las Vegas. She is
office manager of Billboard Publica-
tions’ Los Angeles office. He is a
partner in A.E.M. Productions, a
video production company there.

* K K

Art Fein to Susie Abramson, June
10 in Las Vegas. He is a personal
manager and DJ at the Club Lingerie
in Hollywood.

* K K

Bob Rowland to Susan Mellan,
July § in New York. He is entertain-
ment director of the Bitter End and
Kenny’s Castaways clubs there and
manager of the rock group the

| Deaths

Lifelines

* * %

George Levy, 63, of cancer July 9
in New York. Levy served as presi-
dent of the Sam Goody retail chain
from 1976-81, having joined the New
York-based retailer in 1966. Long as-
sociated with industry charitable ef-
forts, he received the 1979 Human
Relations Award from the American
Jewish Committee. Levy began his
professional career as an accountant
in 1944,

* * %

Ada Skinner, 88, of natural causes
June 9 in Philadelphia. She was a
founding member of the gospel group
Davis Special. She is survived by her
sister.

* K %

Lewis Garlick, 66, of cancer July 8
in New York. Garlick was co-chair-
man of Ivy Hill Communications
Inc., the album jacket fabricator,
which he formed in 1944 with co-
chairman Murray Gordon. Garlick,
who was active in many humanitar-
ian causes, is survived by his widow,
two daughters, a brother and a sister.

Don Elliott, 57, of cancer July 5 in
Weston, Conn. A multi-instrumental-
ist, Elliott’s main instrument was the
vibraphone, which he played with the
groups of George Shearing, Benny
Goodman and others. He also intro-
duced the mellophone, an instrument
similar to the French horn. A prolific
composer, Elliott was also involved
in the production of television com-
mercials and had operated his own
production company since 1958. He
is survived by his wife Doris, his
mother, a brother and two children.

TOUCH That DIAL!
@O
OQO

Call our Hotline at (800) 223-7524,
and tell Jeff you want to see some
Action!

Cassettes Register
Increases In Sales

Scranton, Pa., Rapid and large
increases in placed orders for
cassette insert cards (J-Cards)
have indicated a national desire
for rapid turnover, high quality
and reasonable prices of printed
products. KEYSTONE PRINTED
SPECIALTIES CO., INC,, 321
Pear Street, Scranton, Pa. 18505,
has large gang runs on cassette
cards printing on a rapid
turnover basis. Major companies
and small artists have been
purchasing large and small
quantities of these cards for
automatic insertion into Norelco
boxes. Hi-tech procedures allow
fast, efficient assembly and
quality. KEYSTONE'S large line
of products include 1. Labels,
2. Record Jackets, 3. Cassette
Cards, 4. Sleeves, 5. Box Wraps,
6. Packaging. Prices are available
by calling (717) 346-1761.
Customer Service can Answer
your questions. (ADV)
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- S = Label, No. (Dist. Label) Dist. Co. Svmbols‘ 8 Track | Chart - &3 = Label, No. (Dist. Label) Dist. Co.  [Symbols; 8 Track Chart = < | = Label, No. (Dist. Label} Dist. Co.  [Symbols| 8 Track Chart
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Going For Broke
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| Mercury 814 98101 (Polygram) POL 8.98 54 |35 | 10 | ROGER WATERS o — :
19 | 191 13| STEVE PERRY ® The Pros & Cons Of Hitchhiking 100( 6 h%l»;’v ggﬁgations
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C) Bullets are awarded to those products demonstrating the greatest sales gains this week (Prime Movers). @ Recording Industry Assn. of America seal for sales of 500,000 units (seal indicated by dot). A Recording Industry Assn. of America seal
for sales of 1,000,000 units (seal indicated by triangle).
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News

Competitors Say MTV’s Exclusivity Signal Is Hazy

® Continued from page 59

the number of “not ready yets” has
increased significantly since the pacts
were inked.

Even so, she says, it is too early to
tell what exactly the impact will be
on her show and others like it.
“We're getting a lot of product” from
the contracted labels, she says. “Just
not as much, perhaps, as before.”

Video clips currently tagged by

programmers as exclusives include
Billy Joel's “Leave A Tender Mo-
ment Alone,” Quiet Riot’s “Mama
Weer All Crazee Now,” Berlin’s
*“Now It’s My Turn,” Bruce Spring-
steen’s *‘Dancing In The Dark” and
Night Ranger’s “When You Close
Your Eyes.”

With the details of the exclusivity
pacts unknown and their impact as
yet uncertain, the wave of threats of

legal action made by video clip out-
lets while negotiations were in prog-
ress appears to have subsided.

“As the law stands today, every-
one is in their rights,” says David
Benjamin, proaucer of NBC’s “Fri-
day Night Videos” and a former CBS
Records vice president.

“Legally we don’t have any argu-
ments,” Benjamin continues, describ-
ing the deals as “so far much ado

Label Session Wages Dip Again

'® Continued from page 5

Collections by the Special Pay-
ments Fund, used to provide active
union musicians with a royalty based
on recording activity, are estimated
at less than $9 million (the final fig-
ure was still being audited last week),
down at least 19% from the prior
year's $10,987,417. The period cov-
ered is the fiscal year ending April
30, 1984.

A similar fiscal year garnered the
Trust Fund $9,295,000, a decline of
more than 13.5% from the
$10,761,000 paid in a year earlier.
This fund is used to finance live per-
formances at union scale.

Royalty checks totaling
$6,632,658 will be mailed Aug. 1 to
some 35,000 AFM musicians who
participated in one or more recording
sessions during the past five years.
Edward Peters, administrator of the
fund, attributes a major part of the
‘payout decline of more than 20%
from the $8,304,198 paid out the pri-

or year to sales of recordings pro-
duced abroad.

While record and tape sales held
up generally over the past year, an in-
creasing share of market was ac-
counted for by imported masters, Pe-
ters declares. He points particularly
to strong sales by such artists as Cul-
ture Club, Duran Duran and Def
Leppard, none of which are money
producers for the fund.

AFM session sidemen benefit from
the fund according to the total num-
ber of sessions they played over a
five-year period, with more credit
given recent engagements. For some,
the added income has been substan-
tial. In years before depressed sales
cut deeply into royalties, many real-
ized more than $15,000 annually
from this source, with the most active
pocketing $30,000 or more a year
over actual wages.

In the case of the Trust Fund, ad-
ministrator Martin Paulson says he
expects that percentage adjustments
adopted in the last contract between

the AFM and recording companies
will begin to impact deeply on reve-
nues beginning next year. The fund
survived an attempt to junk it only

after obligations were seriously re-
duced on product recorded after Dec.
1, 1983.

The current effective rate on con-
tributions stands at 0.35% of sug-
gested list price, less permissible de-
ductions, down from the previous
rate of 0.5% to 0.6%, depending on
configuration and price category.

The obligation for royalty pay-
ments to the fund on new recordings
extends for a period of five years un-
der the last agreement. It had most
recently been 10 years. and when the
fund was formed in 1948 label liabil-
ity extended for the entire sales life of
the recording.

Paulson expects that the fund will
pay out about $15 million this year in
support of live music. About $6.5
million in corporate co-sponsorship
will be added to Trust Fund receipts,
he explains.

about nothing . . . People have
overreacted.”

Reaction from UHF stations pro-
gramming music videos has also been
subdued. An increasing number of
UHF outlets across the country have
become virtually music video-only
channels. At WXLI in Greensboro,
N.C,, currently operating under the
name “Triad Music Video Channel,”
company president Gary Smithwick
comments, *‘If we were to be locked
out of access to product, we would be
very concerned.” But he declines to
say what action he might take.

And Mike Greene, head of Atlan-
ta’s Video Music Channel, who has
voiced the possibility of legal action
before (Billboard, March 31), says
that no moves can be made until his
lawyers actually see the contracts.
The record labels have still “not for-
mally informed us” that any exclu-

sivity agreements have been signed,
Greene says, noting that the foggy
structure of the video clip industry
has made it so that record labels can
avoid taking such unpleasant actions,
simply resorting to “not availables”
instead.

The place where the exclusivity
agreements have had the most im-
pact, of course, is MTV, where the
concept has become one of the 24-
hour music video network’s key mar-
keting points. Video jocks regularly
mention exclusivity during station
breaks, and a large number of the
channel’s promos are centered on
that theme as well.

Quiet Riot’s “Crazee” received ex-
tensive on-air publicity as a result of
its exclusive, and Night Ranger also
got mention. MTV has also devel-
oped a special “‘exclusive’” banner
that appears on clips during their
airings.

EUROPADISKILTD.

CUSTOM RECORD PRESSINGS

AUDIOPHILE QUALITY AT COMMERCIAL PHICES:

AS LOW AS §8¢ FOR TELDEC, IMPORTED GEHMAN
VINYL PRESSINGS MADE IN OUR STATE-OF-THE-ART
EUROPEAN EQUIPPED PLANT TOOLEX-ALPHA PRESSES
AND EURCPAFILM PLATING. CALL FOR OUR BROCHURE
AND "WHO'S WHO" CLIENT LIST

Europadisk Ltd., (212) 226-4401 75 Varick St., New York, NY 10013

3

BLUE CHRISTMAS
by Billy Hayes

and Jay Johnson
Publisher:

Bibo Music Publishers

DING-A-LING
THE
CHRISTMAS BELL
by Jerry Foster

and Bill Rice
Publisher:

Jack and Bill Music Company

Publisher:

CHRISTMAS IS
by Percy Faith
and Spence Maxwell

MELE KALIKIMAKA
(MERRY CHRISTMAS
in HAWAIIAN)

by Alex Anderson
Publisher:

Bibo Music Publishers

Bibo Music Publishers

FOR LEAD SHEETS AND DEMOS CONTACT: e WELK MUSIC GROUP

U

Thinking About Cuttirg Christmas Product?

= »\\:‘W@?{M )

BRAZILIAN
SLEIGHBELLS

by Percy Faith
Publisher: ;
Bibo Music Publishers
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IN SANTA MONICA, CALIFORNIA: DEAN KAY 1299 Ocean Ave., Suite 800, Santa Monica, Ca. 90401 (213) 870-1582
IN NASHVILLE, TENNESSEE: BOB KIRSCH 14 Music Circle East, Nashville, Tenn. 37203 (615) 256-7648
IN NEW YORK, NEW YORK: JOE ABEND 211 West 56th St., Suite 21 D, New York, N.Y. 10019 (212) 581-3197

IN HOLLYWOOD, CALIFORNIA:
IN LONDON, ENGLAND:

ROB MATHENY
JOHN MERRITT

6255 Sunset Blvd., Suite 615, Hollywood, Ca., 90028
184-186 Regent Street, London W1R 5DF

(213) 467-3197
(01) 439-7731
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Jacksons’ Tour Starts Smoothly; No Violence In K.C.

@ Continued from page 5

send in a cashier’s check or a certified
check, along with a self-addressed
stamped envelope. It would be first
come, first served. If their order
wasn’t accepted, their instrument
(check) would be sent back to them.
We'd never deposit the funds.”

Sullivan denies that the prior pro-
cess was intended to be a money-
maker. ““Taking the money in and
then writing checks with refunds is
actually more expensive than a pro-
cess where the customer sends in an
envelope that’s preaddressed, and we
send him back his check if his order
comes in too late.”

In fact, Sullivan says refunds have
already been made to fans who
couldn’t get tickets for the Kansas
City shows. “The reason we indicat-
ed the possibility of a four-to-six
week delay in the ads was that we
were concerned that if applications
were 20 times the number of seats, it
wouldn’t be possible to process them
all. But the numbers weren’t in that
category at all.”

All the tickets for the Jacksons’
second date at Dallas Texas Stadium
Friday through Sunday (13-15) were
sold through the national mail order
system. But tickets for the third date
at Jacksonville’s Gator Bowl, July
21-22, are being sold over the
counter.

“We're in communication with the
local venues,” Sullivan says, “and in
Jacksonville the local venue felt over-
the-counter could be handled with-
out a security risk. We're going to
give it a try. If we have any line prob-
lems in Jacksonville, then it will be
all local mail order from that point
on. If we don’t, then it will probably
be Ticketron or Ticket Master for all
of the stadium dates and mail order
for the arena dates (at Madison
Square Garden in August and at the
Forum in September).

“We haven’t made up our mind
whether we’re going to go local or
over-the-counter. The way we're set-
ting up the Garden, it only holds
14,000. The prospect in this huge
market of having people running
around to Ticketron outlets and get-
ting in line is really worrisome to us.”

Frank Dileo, Michael Jackson’s
manager, makes a similar point.
“The mail order plan was a great idea
in concept. As reported in all the
Kansas City papers, it did prevent
scalping. We thought it was a fair
way to do it, but in reality people
didn’t like it. So we corrected it.”

Was Dileo surprised by the bar-
rage of criticism of the ticketing
plan? “A little bit,” he says. “I
thought we were helping the fans.”

Dileo says it was the Jacksons’ de-
cision not to perform any songs from

LASER DISC,
COMPACT DISC, CD

Call it what you want, but when you
come 1o the packaging, call us.

’.‘ Lee-Myles Assoc., Tnc.
160 East 56 SI., Dept A8
b 4

N.Y. NY. 10022 Tel. 758-3232

Serving the graphic needs of the music industry since 1952

their ““Victory” album in the Kansas
City shows. “They’ll be adding songs
in the next couple of weeks,” he
vows. As for the relatively short
length of the show (an hour and 45
minutes), Dileo says, I don't really
think it’s a problem.”

One song Dileo says the Jacksons
are considering adding is “Thriller.”
Sullivan adds that he had a session
with the group after their opening
night performance in which he
passed along reaction he’'d gotten
from fans and press that the show
was too short and that “Thriller,”

The Aspen Companies
Aspen Fiim Society

Aspen Recording Society

Aspen Merchandising

particularly, was missed.

Stllivan takes e¢xception to recent
charges that he is only booking the
show into halls that he can play rent-
free. *'In every single venue we are
paying rent and taxes *’ he says. “The
only thing is, several of the venues
have azreed to a flat rate instead of
the traditional rert o7 8% to 12% of
the net.

Sullivan has also selected the first
few co-promoters on the tour. Jesse
Boseman, president of the Promot-
er’s Assn., will have the New York
date, while W.G Garrison was set

too fill the same role in Dallas. In
Kansas City, Sullivan used the Kan-
sas City Chiefs football team along
with Russ Cline. Sullivan says he’s
also talking to Bo Roberts in Knox-
ville, Jules Belkin in Clevzland and
Avalon Attractions in Aneneim, but
emphasizes that he hasn’t set any of
those deals.

The promoter says he zxpects to
add four to six oerformances to the
tour, most likely in outdoor stadi-
ums. But he says that he doesn't for-
see lowering the ticket pric: or adopt-
ing multi-tiered ticket pricing.

“I would expect the price wil re-
main $28 for the tour,” he says.
*“And to the extent that we use these
over-the-counter camputer ticket ser-
vices, we wculd anticipate scm: ser-
vice fees of $1.25 o~ $1.50.”

The Jacksons’ three performances
at Arrowhead Stadrum grossed an es-
timated $6 million—about $1 mrillion
for each hoer thz brothers were on
stage—from ticket prices, soavenirs,
parking and concessions. Tte show
also set an all-time Kansas Cizy at-
tendance record of 135,000 »e-sons,
according to Cline.

‘SP EN G

STUDIO

The Aspen Studio is situated in a spacious home thkat includes a
large living room, dining room, complete kitchen, master bedroom
with sauna, guest room, deck, outstanding views, . .and is five minutes
from Aspen Mountain.

The state-of-the-art studio includes 3M 24-track, Ssuder and
Ampex tape machines (2-track, 4-track and 4" 2-track capability).
Automated Harrison console with UREI 813 time-alighed monitors. A
complete selection of reverb, delay, and signal processing equipment,
including EMT 250 and 251 digital reverb units. In-hcuse synthesizers
include Oberheim OB-8, DMX Drum Synthesizer, DSX Sequencer,
Memory Meoog, Rhodes Chroma and Emulator with fall disk library.
All outboard equipment is provided absolutely free of charge.

If regular exercise is part of your schedule, The Aspen Studio is
located two minutes from The Aspen Club, one of the finest sports and
fitness facilities in the country.

One phcne call and everything can be arranged—housing for your
group, chauffeur, lift tickets, restaurants, air transportation. . .you
name it.

Call Carol Ann Kopf for a brochure and more information on The
Aspen Studio at (303) 925-2811.

Carol A-n
Jacobson Realty:
606 E Hyman e Azpen, Co 81611 » 303/G25 281 1

Aspen Artist Management
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AT CALIF. MEETING

Vid Dealers Warned
Of Olympic Scams

By EARL PAIGE

FULLERTON, Calif —America’s
home entertainment retailers outside
Southern California can relax some-
what during the Olympics—lots of
crooks are heading here. That's the
dire prediction of police crime expert
Fred Bybe, who told a video retail
group here last week that area shop-
keepers will lose “$12 million daily.”

Addressing the Southern Califor-
nia chapter of the Video Software
Dealers Assn. (VSDA) Tuesday (10),
the local police department official
said, **We now have 300 mug shots of
domestic thieves and con artists, and
just received 75 mug shots from Lon-
don—known international thieves.
You people are really going to eat it,”
he added, alluding to an estimated
1,000 phony credit cards” expected
to syphon legitimate profits each day
of the Olympics.

A stunned audience, one of the
chapter’s largest turnouts yet, heard
Bybe and Karl Video’s national di-
rector of sales Harold Weitzberg re-
cite a laundry list of scams and how
to avoid them.

Bybe's presentation was scheduled
last, noted chapter president Albert
Diedrich of Video Station, because it
involved an hour-long slide show.

However, when the program began
30 minutes late, the group chose a
discussion over the slides, with the
meeting ending in a hubbub over
Bybe’s presentation.

Other topics found Weitzberg urg-
ing dealers to continue fighting video
rental legislation, while a furor en-
sued when a California Board of
Equalization representative tried to
explain taxes on home video rental.

Susan Hatfield of Paramount
Home Video, Barry Collier of Prism
Entertainment and Weitzberg also
made product presentations. VSDA
treasurer John Pough warned of
turnaways at VSDA's Aug. 26-29
convention, predicting the 1,400
rooms booked at Las Vegas’ MGM
Grand “will go fast” because ad-
vance registrations hit 1,000 on July
10—900 more than were made a year
ago prior to the 1983 convention.

In announcing Francis Ford Cop-
pola as keynoter, Pough said, “‘I tried
to get him last year and he asked
what VSDA was. This year, he
knows.” Pough was 1983 convention
chairman.

Offering p-o-p articles and prizes
were representatives from Metro Dis-
tributing, MCA and Thorn EML.

Canadian Crackdown On
Bogus Jackson Products

TORONTO—The Supreme Court
of Ontario has given representatives
of Michael Jackson permission to
search eight downtown retail outlets
and seize merchandise they believe
infringes on the exclusive trademark
held in Canada by Environmental In-
novations Ltd.

The unusual court order, issued
July 6, led Monday (9) to the raiding
by private detectives and police of a
handful of stores and the seizure of
hundreds of T-shirts, buttons and

NMPA Board
Remains Intact

NEW YORK—AIl incumbents
have been re-elected to the board of
the National Music Publishers Assn.
Elected at the recent annual meeting
in Los Angeles were Sal Chiantia,
chairman; Leonard Feist, president;
Wesley Rose, Ralph Peer II and
Leon Brettler, vice presidents; Sidney
Herman, treasurer; Stanley Mills, as-
sistant treasurer; Sam Trust, secre-
tary; and Al Brackman, assistant
secretary.

ted and received internationally.

The service is already watched in 1.5 million U.K. homes and distrib-
uted frée as a daily four-hour segment of Rupert Murdoch's Sky Channel
satellite operation in nine European countries. However, this association,
which began in February, will be terminated by the end of 1984.

posters. Several other firms were is-
sued stern letters warning them to re-
move any such material from sale.

Lawyer Ronald Manes said the au-
thorized agent has sold less than $1
million in merchandise over the last
six weeks, about one-tenth of what it
could have sold, because it is being
undercut in the market by unautho-
rized paraphernalia.

Mr. Justice Richard Holland’s or-
der allows civilians to help search
and seize. Some of the stores involved
were asked to bring such material to
court this Monday (16), while others
will have the material presented as
evidence by prosecutors.

Store owners who did not cooper-
ate in the raids or heed the letter’s ad-
vice will be cited for contempt of the
court order and could face fines or
imprisonment. The order forces re-
tailers to divulge the supplier of the
merchandise.

Other stores in Ottawa and Mon-
treal were told by letter they must do
the same. Manes says a broader court
order may be sought to remove mer-
chandise in other centers.

BRITAIN’S MUSIC BOX

| Europe Gets Its Music TV

LONDON—Music Box, the cable music service backed by Thorn
EMI, the Virgin Group and Yorkshire TV here, began independent
transmission to Europe on the Eutelsat ECS-I satellite on Wednesday
(11). It was the first time a dedicated music tv channel had been transmit-

with the hour-long Sky-Fi Music chart show replacing one hour of Music
Box on July 30. Hosted by DJ Tony Blackburn with Gary Sharp and Pat
Sharp, it will be based on British, European and American charts.

The Sky Channel will initiate its own pop music programming strand g
<

Problems may lie ahead for cable programmers due to limitations on
the capacity of spare channels in Europe. Parts of Holland, for example, ¢
are now serviced by both Sky Channel and Music Box, but once the coun-
try's own pay-tv channel is available this fall, one or the other may have

to go.

RCA last week became the latest major to slash its
Compact Disc prices, via a three-week program, begin-
ning Monday (9), offering a 14% discount with no mini-
mum order.

Prodigal Son: Steve Wax, who rose meteorically from
local promotion to top national posts with Bell and Elek-
tra/Asylum, scuttlebutted as readying a return to the rec-
ord arena. He'll reportedly head up an expanded West
Coast a&r division for RCA. Wax had been on the fringes
of music and promo videos. . . . Apple executives conven-
ing at the computer summit last week in Las Vegas ex-
pressed surprise at president John Scully’s widely report-
ed claim that Apple would double production of
Macintosh computer systems, increasing monthly output
to an estimated 80,000 machines. 'Tis said sales on the
Mac are sluggish and some dealers are already discount-
ing their units.

MTVagaries: Informed sources hint that Warner Bros.
and Atlantic have joined Elektra in refusing to sign exclu-
sivity pacts with the Warner Amex video music channel.
Michael Leon, East Coast VP of A&M Records, said last
week he has rejected a projected MTV cash and rate card
deal and instead proffered a counter-offer that has noth-
ing to do with the money payment and friendly advertis-
ing. “As a policy, we provide MTYV first with our videos,
recognizing its 24-hour commitment,” he adds. Leon pro-
jects that his 1984 video promo budget will dip below the
$1.2 million A&M spent in 1983. Warner Amex’s Maggie
Wade says negotiations with labels are in **various stages”
of development. She would not comment on A&M’s
counter-proposal.

VSDA Migraine: The imminent confab at the MGM
Grand, Las Vegas, looms precariously, as more than
1,000 people had registered by July 10. Hotel food service
can handle no more than 1,400. Registration to date is 900
ahead of last year at the same time. Organization is scout-
ing such cities as Washington, Toronto and Kansas City
for larger capacity required for 1985 as video booms. . ..
Gary Davis of Rocshire Records amplifies his Track
statement last week that he has utilized the indie promo
network. **‘Our own staff couldn’t do it alone, so we enlist-
ed the professional service guys to help do the job.”
Adrenalin, the Detroit group, looks to be breaking for the
Orange County-based diskery.

NARM'’s retail advisory group, huddling in Chicago at
presstime, includes its first mass merchandiser rep, John
Farr of the more than 200 Target Stores’ record depart-
ments. Word is that the entire memebership will be invit-
ed to a walk-through of the long-awaited electronic link-
age between major accounts and principal vendors via
computer Aug. 1 in Minneapolis, when Musicland exhib-
its its billing. . . . Motown president Jay Lasker was out
of the office and unavailable for comment on rumor that
MCA Inc. was negotiating to buy the Berry Gordy opera-
tion. Coincidentally, the grapevine is buzzing just as
Lasker is being feted Wednesday (18) as City of Hope’s
industry man of the year at the Century Plazain L.A. At
the same event in 1983, Lasker and MCA'’s Irv Azoff in-
terrupted negotiations to attend Azoff’s honoring and re-
sumed palavering into the early hours of the morning af-
ter to sew up their distribution agreement.

Manhattan Federal District Judge Robert Carter ex-
pected to rule late this month on motion to dismiss the
defamation suit filed against Diana Ross by Gail Davis, a
former employee of her management firm. Davis is suing
for $1 million in punitive and $1 million in compensatory
damages, claiming Ross libeled her when her name ap-
peared in a Ross letter listing former employees whose

InsideTrack

“work or personal habits are not acceptable to me.” . ..
The Target Stores, which dropped Pickwick as a rackjob-
ber in some of their outlets when the American Can divi-
sion threw in the towel (Billboard, June 7), are battling
with Pickwick rack president Jim Moran over a large
amount of inventory the Dayton-Hudson division stores
claim they are saddled with. Target’s John Farr would
not comment, but rumor has Target holding up a $1.5
million payment pending settlement of the dispute.

Price Drops: Larry Sonin is “‘declaring war™ on the ris-
ing dollar with reductions on $4.98 12-inch, $5.98 and
$8.98 list product. By ordering 500-piece minimum, his
Pricerite Entertainment Corp. export firm offers $4.98s at
$2.99 (from $3.15), $5.98s at $3.55 (from $3.74) and
$8.98s at $5.55 (from $5.81). At the same time, Sound
Video Unlimited, Chicago, offers a select $8.98 list at
$5.25 if you order in box lots. . . . New York Times erred.
In a report on CBS’ second quarter, it reported the Jack-
sons’ “Victory” album shipped on a no-return basis.

Shanachie Records has upped most of its $8.98 to $9.98
... Creative Union Entertainment, the national distribu-
tion network welded by MS Distributing, Chicago, has
picked up a Johnny “Guitar” Watson seven- and 12-inch
dance single, “Strike On Computers,” and an $8.98 al-
bum containing the song is expected momentarily. ...
CBS Records’ Gene Friedman, dean of the industry’s
credit managers, feted his mother, Betsy Ross Friedman,
on her 90th birthday July 4 in Pasadena.

“Soul Train” Birthday: Don Cornelius, who mush-
roomed a local Chicago UHF weekly show to the biggest
promo exposure for black music in the world, tees off his
15th year Sept. 1 via 90 stations syndicated by Media
Marketing. Except for essentials like the animated “Soul
Train” logo, expect a totally revamped, high-tech look
created by set designer Anthony Sabatino. Trish Steed
and Karen Isaacs continue to coordinate talent. Cornelius
expects a greater number of acts fusing soul and rock to
appear during his 1984-85 season. . . . Sanyo will co-ven-
ture with mainland China in producing color tv sets there
by the end of 1984. . . . Lou Drozen, founder of Ala Enter-
prises, parent of the venerable Laff Records, has inked a
distribution deal with Ben Weisman for Parliament Rec-
ords. First release is a rap record, “Skid Row” by Freddy
Starr. If you see a bangtail running in a race named Jim
Schwartz, it’s the industry’s Schwartz Bros. namesake.
Drozen just named his latest steed after Jimmy.

Al Berman, now retired as president of the Harry Fox
Agency, is acting as consultant for the giant U.K. print
company Music Sales Corp., which recently acquired
Campbeill Connelly & Co. Acquisitions are Berman’s area
of concentration for Music Sales. Berman, of course, still
consults for the Fox Agency. ... CBS Records reps in
New York offering to help area retailers grab Jacksons
tickets when the group appears at Madison Square Gar-
den. Retailers will have to pay for the ducats, however.

Industryite winners in the first annual Bill Haywood
Memorial Scholarship golf tourney in Houston included:
*“A” Flight—Charles Miller, CBS, Memphis, third place;
“B" Flight—Tony Miller, Los Angeles, first; Archie Ivey,
George Clinton’s manager, second, and Tommy Young,
Mercury, New York, third; “C" Flight—Richard Smith,
Arista, New York, first; *“D” Flight—Ed Kirby, KDAY
Los Angeles, first; and Adam Levy, New York, second.
... JCI, the new David Catlin record firm in Agoura
Hills, Calif., has released five $5.98 list albums—one by
Linda Ronstadt, three country collations, a light rock col-
lection and a ’70s nostalgic collection—and two $8.98s, a
British Steel compilation and a Phil Driscoll patriotic
Christian selection. Edited by JOHN SIPPEL

Fast Service Helps Chicago Video Pool Grow

By MOIRA McCORMICK

CHICAGO—Semi-monthly  re-
leases and re-recorded audio tracks
are the prime factors in the growth of
a new video pool service here, ac-
cording to company heads.

Video Pool has garnered some 35
club clients over a six-state area since
its mid-March inception, says pro-
motion and sales vice president Jim
Thompson, a former regional promo-

tion director for Warner Bros.
Records.
According to Thompson and

founder/president Michael Graber,
who also serves as music director for
the popular local television video
program “MYV 60” (Billboard, June
23), Video Pool’s frequent release of
tape compilations and emphasis on
audio quality have enabled the firm
to double its client roster within its
first two months of existence.

Video Pool sends its hour-long
compilation tapes out on a semi-
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monthly rather than monthly basis,
and in some cases even more often.
**We compiled three dance/pop tapes
in June alone, as well as two rock
tapes,” notes Thompson. “We’re able
to get new product into the clubs
faster than monthly services can.” A
full-time tracking department, he
adds, keeps tabs on what’s hot via an
Apple II computer.

Most Video Pool tapes feature
“completely retracked” audio, ac-
cording to Graber. “Much of what
we get from the record companies is
good, but some of it has audio prob-
lems,” he says, “‘and when it’s play-
ing in a big club, full fidelity is
required.”

Graber himself re-records the au-
dio track from a higher-fidelity LP or
45 cut directly into the tape. “The
hardest part,” Graber says, “‘is find-
ing the same edit of the song used on
the video.” When that’s impossible,

the audio track must be “‘reconstruct-
ed” using bits and pieces of a disk re-
cording—a process that can take up
to four hours per track.

Video Pool’s 13- or 14-song compi-
lation tapes cost $85—or, as Thomp-
son puts it, “‘about $1,000 cheaper
per year than Rockamerica, and $500
cheaper than Telegenics.” The tapes
are available in four formats: dance/
pop, rock, ““dance classics,” and most
recently country. *“‘Country artists
are just now getting into video,”
notes Thompson.

Also in the works is a distribution
deal with *video wallpaper” (visual
images unaccompanied by music)
company United Video Concepts,
which may involve picking up that
firm’s three dozen or so clients, adds
Thompson. *“We have a lot of clubs
interested in video wallpaper as a
means of segueing from one video
segment to another,” he says.
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