SM 14011

Z 0106604502488
o MONTY GREENLY
o 3740 ELM
= LONG BEACH
z

NEWSPAPER

ucy

89th
YEAR
®

\ Billboard Publication

The International Newsweekly Of Music & Home Entertainment

September 22, 1984 @ $3.50 (U.S.)

"TRADE ASKS: WHY?
Paramount Pulls 25
Top Video Titles

By TONY SEIDEMAN

NEW YORK-—Paramount Home
/ideo has pulled 25 of its top titles
ff the home video market, leaving
he industry shocked and bewildered.
“he company is giving no clues as to
vhy the move has been made or
vhen the titles might go back on the
narket.

Most  speculation about  what
night happen to the programs cen-
ers on whether the company will be
aising or lowering the prices. Virtu-
Ily no distributors surveyed feel that
t would be economically feasable for
Yaramount to keep such a large part
f its high-income product off the
narket for too long.

“Most people pull titles off the
narket to release them at lower

prices,” says Metro Video Distribu-
tion advertising and promotions vice
president Marcia Kesselman. But,
she adds, “They're $39.95 alrcady—
what are they going 1o release them

at lower?”
Some distributors and retailers re-
(Continued on page 68)

NAB, NRBA Join
For ‘Best’ Meet

LOS ANGELES—Putting philo-
sophical differences aside, the Na-
tional Assn. of Broadcasters (NAB)
and the National Radio Broadcasters
Assn. (NRBA) are co-hosting what
both groups hope will emerge as “'the
best and biggest™ radio convention
here. The event began Sunday (16)
and runs through Wednesday (19).

Whether both associations, long
positioned as adversaries, can pull off
this feat remains to be seen. But the

(Continued on page 65)

CBS In Selected Price Hike

Reveal Move At FTC Anti-Merger Action

By BILL HOLLAND

WASHINGTON — A top execu-
tive of CBS Records told a govern-
ment administrative law judge in
court Tuesday (11) that the label will
hike the price of five “'superstar” new
rcleases this fall by one dollar to the
equivalent of a $9.98 suggested list
price.

New releases by Columbia artists
Billy Joel, Paul McCartney and Bar-
bra Streisand as well as Chrysalis’
Pat Benatar and Virgin’s Culture
Club are slated for the hike, accord-
ing to Seymour Gartenberg. the se-
nior vice president of finance, admin-
istration and operations for CBS
Records.

In a decision Thursday (13), the
Ninth Circuit Court of Appeals con-
tinued a stay preventing the Poly-
Gram/Warner merger pending com-
pletion of the FTC procceedings.
Story, page 80.

Following Gartenberg’s testimony,
CBS said its decision to move to a
$9.98 equivalent list (the label has no
list price) on ‘“selected superstar
product™ was necessitated by the

“steadily-rising costs of manufactur-
ing and marketing records and
tapes.” It added that cassctte ver-
sions of each of the titles will be re-
leased on higher grade chromium ox-
ide tape. The new price category, the
label said, will extend into 1985, but
will apply “*only to selected superstar
releases tor the foreseeable future.”

The 28-year CBS veteran divulged

rect testimony with Federal Trade
Commission lawyers. Gartenberg 1s
the first of a long list of record indus-
try executives, distributors and econ-
omists subpoenaed to give testimony
at an FTC administrative litigation
proceeding aimed at blocking the
proposed merger of the recording in-
terests of Warner Communications
and PolyGram.

He and other record industry offi-
(Continued on page 68)

the new pricing news near the end of
a full day's question-and-answer di-

PolyGram Shuffles Global Team

By WOLFGANG SPAHR

HAMBURG—PolyGram has restructured its senior international manage-
ment responsibilities. According to president Jan Timmer, the company is look-
ing "“to protect and upgrade’ its appeal to artists, to invest in new repertoire and
to develop existing catalogs.

The announcement has tueled speculation that the multinational’s proposed
union with Warner Communications may be dropped, with observers interpret-
ing the new management structure as preparation for a non-merger business cli-
mate. The original plan to meld PolyGram’s prerecorded muusic interests with
those of Warner was revealed 15 months ago.

The changes involve Aart Dalhuisen, Rudi Gassner and Tim Harrold. who
have all been named exccutive vice presidents and will be based in PolyGram’'s
London headquarters. In announcing the appointments. Timmer said, "Devel-

(Continued on page 68)

-Inside Billboard -

e VIDEO CLIP DISTRIBUTION COSTS are rising rapidly, leading rec-
ord labels to trim their programmer lists, reorganize their video departments,
and consider charging all outlets for using their clips. Page 3.

¢ THE RECORD BAR CHAIN is close to its goal of hitting $100 million in
sales during the current fiscal year. That was the message delivered during the
opening session of the 155-store chain’s annual convention last week in Hilton
Head Island, S.C. Pages 3, 80.

® THE FCC’S NEW RULE increasing from seven to 12 the number of same-
band radio stations one company can own has been inaugurated with Universal
Broadcasting Corp.’s application to purchase WATI Indianapols, its eighth
AM station. Radio, page 15.

e THE SUMMER CONCERT SCENE was, as expected, dominated by the
Jacksons. A survey of concert grosses from Memorial Day through Labor Day
reveals that the group had six of the top-grossing dates. Page 4.

¢ DOUBLEDAY BROADCASTING has made two key appointments. The
chain has named WHTZ assistant PD Michael Ellis to the programming post at
WAPP New York, where an operations manager will be named shortly, and
Smokey Rivers of WK DA Nashville to the saume position at WAVA Washing-
ton. Radio, page 15.

¢ TOUGH ANTICOUNTERFEITING LEGISLATION has been signed
by Calitornia Gov. George Deukmejian. Significant among the merchandise af-
fected by the new law, the toughest of its kind in the nation, are prerecorded au-
dio and video software. Page 4.
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ebra earns their stripes with “No Tellin" Lies,” the second album that
onfirms their status as one of America’'s premier membeis of the hard
sck species. On Allantic Records & Casseties 80159 Produced by Jack
‘ouglas for November Music Productions, Inc. (Advertisement)

“THE RIVER RAT” (csL1/C8k1-5310), the motion picture from PARA-
MOUNT PICTURES and the original soundtrack from RCA RECORDS is
sure to make waves. The album features music by Alabama, Earl
Thomas Conley, Deborah Allen, Bill Mediey, Autograph, Mike Post and
Joey Scarbury. Opening this month, *'RIVER RAT"’ stars Tommy Lee
Jones and introduces Martha Plimpton. The current single is *‘THE RIVER
SONG'* (pe-13913) by Joey Scarbury. Album produced by Mike Post.

: “TBEADIN 3 WATE _,” the new album.... 7 |
“Chance Of Lovin’ You” ..., ts ot new singes...

BT

from the artist that just made music history with four #1 singles
from his #1 album, “Don’t Make It Easy For Me” (AHL1/AHK1-4713)...

EARL THOMAS CONLEY ... “Treadin’ Water”
CMA Horizon Award and Single of the Year Nominee...

L
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WORLD SLAVERY TOUR

A tour to break records around the world. 287 concerts over 13 months in 28 countries,
including Poland, Hungary, Thailand, Tibet and India. Plus more than seven months in North Amerlcc,
beglnnlng in November. Expected attendances: at least three million.

POWERSLAVE.* The irresistible new album from IRON MAIDEN. Available on W Records and Cassettes.
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News

IT'S TINA’S TURN—Tina Turner takes a time out to accept a special plaque

commemorating the gold status of her Capitol single “What’s Love Got To

Do With 1t?” It’s Tina’s first gold record since 1971’s “Proud Mary,” which

she did with ex-husband lke. Shown from left are Capitol president Don

Zimmermann, Turner, Capitol Records industries chairman of the board

Bhaskar Menon, the label's senior vice president, marketing and promo-
tion, Walter Lee, and Turner’s manager Roger Davies.

U.K. Majors Easing
Oldie License Limits

By ADAM WHITE

LONDON—Tina Turner, whose
“Private Dancer” album has been in
Billboard’s top 10 for the past seven
weeks, has probably long forgotton
“I Can’t Believe What You Say,” the
song she recorded 20 years ago for
the Kent label.

Chips Moman, who produced Wil-
lie Nelson’s current hit album, “City
Of New Orleans,” may likewise not
recall the 1961 Stax session at which
he cut “You Don’t Miss Your Wa-
ter” with singer William Bell.

Don Covay, this week at number
18 on the Hot 100 as co-author of Pe-
ter Wolf’s “Lights Out,” may have
difficulty remembering “Take This
Hurt Off Me,” the tune he waxed for
Rosemart Records on Oct. 1, 1964.

But in Britain, these and many
other vintage rhythm and blues re-
cordings are remembered, and avail-
able in carefully compiled, lovingly
annotated reissues from a number of
small, independent labels. Tke & Tina
Turner’s “I Can’t Believe What You
Say,” William Bell’s “You Don’t
Miss Your Water” and Don Covay’s

Reissues Highlight RCA Tribute To

By IRV LICHTMAN

NEW YORK—Armed with a
number of scholarly reissues of Elvis
Presley material, RCA Records next
month launches a broad, year-long
tribute to the 50th anniversary of the
performer’s birth on Jan. 8.

The releases, featuring many per-
formances never marketed before by
the label, will be supported by a mer-
chandising budget claimed by RCA
to be in excess of $500,000, with
much of it geared to the retail seg-
ment of the industry.

In addition to collector interest in
the product, RCA is hoping to gener-
ate new rock audience response to
the recorded career of Presley, who
died in 1977. The label, through its
RCA Video Productions unit, will of-
fer a video clip performance of “*Blue
Suede Shoes™ by Presley. The clip,
produced by Martin Kahan Produc-
tions, will be available in conjunction
with the release of the single in late
October.

“Take This Hurt Off Me" all figure
on separate packages from the Ace,
Charly and Demeon labels
respectively.

For years, Europeans have demon-
strated an enthusiasm for preserving
the best, and sometimes the most ob-
scure, of American black music.
What’s new is that major U.K. re-
cord companies appear more willing
than ever to license this repertoire to
indie specialty enterprises.

The most significant example is
WEA Records, which has leased im-
portant recordings from the Stax and
Atlantic vaults to Charly and De-
mon, after years of minimal interest
in exploiting these catalogs. The re-
sult has been the release this year of
such compilations as Otis Redding’s
“*Come To Me,” Percy Sledge’s **Any
Day Now,” William Bell's “Do
Right Man,” Solomon Burke's “Cry
To Me” and Clyde McPhatter’s
“Rock And Cry” from Charly, and
Don Covay’s *“Mercy,” Ben E.
King’s *“Here Comes The Night,”

(Continued on page 71)

In addition, a *‘youth-oriented” al-
bum, “Rocker,” featuring the “Blue
Suede Shoes™ cut, is due for release
Oct. 31. And a January HBO special
will contain footage shot at the same
Burbank, Calif. studios where Pres-
ley made his “‘comeback” NBC-TV
special in 1968.

Spearheading the product tribute
to a performer whose 49 RIAA gold
and platinum awards tops any indi-
vidual artist or group is a six-LP/cas-
sette collection, “Elvis Presley—A
Golden Celebration,” which contains
76 performances, 59 of which have
never been released by the label.
They include performances on the
Tommy & Jimmy Dorsey CBS-TV
show in 1956, Presley’s first network
appearances, and the Steve Allen, Ed
Sullivan and Milton Berle shows.
The album ships Sept. 26 with a list
price of $49.95.

Other product due in the months
to come includes reissues in their
original mono form of four of Pres-
ley’s early albums. Due in late Octo-

4 Labels Weigh Vidclip Economies

Lists Tightened: Across-The-Board Fees Considered

By TONY SEIDEMAN

NEW YORK-—Straining under
the rapidly rising costs of distributing
music video clips, record labels are
trimming their programming lists,
reorganizing their video depart-
ments, and considering charging all
outlets for videos, not just nightclubs,
as a number of them do.

Where total costs for mailing out a
promotional copy of a record are
usually only a few dollars, video clip
promotion and distribution execu-
tives estimate that $40-$50 must be
spent to get each cassette to its in-
tended users. “It's a very expensive
process,” says one video promotion
executive.

Word is that the WEA labels are
concerned enough about the steadily
increasing cost of video distribution
that they are considering charging all
outlets at least a duplication fee for
video clip use. If such a move is made
by all three labels, it would consider-
ably alter the economics of the clip
business.

House Passes
Record Rental Bill

By BILL HOLLAND

WASHINGTON—As expected,
the full House of Representatives
unanimously passed, by voice vote,
the Record Rental Bill, H.R. 1027,
and sent it to the Senate for approval
Tuesday (11).

The House inserted its own lan-
guage in the bill, although no opposi-
tion is expected in the Senate.

The bill now takes its Senate num-
ber, S. 32. The Senate passed its own
version of the bill in June, 1983.

The Record Rental Bill is the only
peice of copyright legislation that has
made it all the way through the legis-
lative process in this session of Con-
gress. The bill prohibits the rental of
records without the permission of
copyright owners of the sound re-
cording and the underlying musical
compositions.

Because the audio rental bill does
not address the problems of video
rental or seek to abolish the First Sale
Doctrine with respect to video-
cassettes, it met little resistance.

ber, with Compact Disc versions to
follow a month later, are “Elvis Pres-
ley,” “Elvis,” *“Elvis’s Golden Rec-
ords™ and 1959's 50,000,000 Elvis
Fans Can’t Be Wrong.”

The “Rocker” album consists of 12
rock sessions, all recorded within a
16-month period. Also due in Octo-
ber is “Elvis’ Greatest Hits: Golden
Singles Volumes 1 & 11,” consisting
of two singles “'six packs.” With the
disks pressed on gold-colored vinyl,
each boxed pre-pack contains six
double-sided hit singles listing at
$11.98.

Another album is due for release
by St. Valentine’s Day, Feb. 14. It’s
tagged “A Valentine’s Day Gift For

You.”

Gregg Geller, RCA vice president
for a&r and a&r director for the 50th
anniversary program, says of the pro-
ject, “It’s more oriented toward a
youthful Elvis. It covers three crucial
turning points in his career: the Sun
Records period; 1956, when he broke
nationally; and the beginning of his

TR R
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Only one label, A&M, currently
charges a general fee for video clip
use. A number, including Warner
Bros., Columbia and Capitol, charge
club pools.

Adding to the costs is the fact that
“the number of outlets is rising,” says
Columbia associate director of video
promotion’ Debra Samuelson, in a
comment seconded by virtually every
video promotion executive.

A key cost-cutting measure taken
by all labels has been the creation of
compilation reels: three-quarter-inch
or one-inch tapes containing all of
the videos released in a given month.

Money is saved by not having to
manufacture and mail out as many
tapes, but the system doesn’t always
work.

“We send out individuals when
there’s a new song out that has to get
out before the comp reel is released,”
says Samuelson.

Cost savings for Columbia and its
CBS sister label Epic come out of
Project Songbird, whereby video is
transmitted via satellite to outlets
with earth stations, according to Ep-
ic’s national director of video promo-
tion Harvey Leeds. According to

(Continued on page 71)

Record Bar Projection:
$100 Million In Fiscal ’84

By JOHN SIPPEL

HILTON HEAD ISLAND, S.C.—
Record Bar’s goal of hitting $100
million in sales during its current fis-
cal year appears in hand. This was
the message delivered at the opening
session Monday (10) of the compa-
ny’s annual convention at the Marri-
ott here, to 350-plus delegates.

An $85 million gross was reported
as of Sept. 1, with seven weeks left
until the 155-unit chain closes its fis-
cal year Oct. 31. ]

Bolstering the news of strong, al-
most-20% growth over fiscal 1983
(sales: $84 million) were reports from
Ralph King, the chain’s senior vice
president of marketing, that 19 of the
155 stores were showing gains from
30% to 82% over the prior 12
months. The week ending Sept. 8 reg-
istered sales of $1.8 million, King
said, and further acceleration was
predicted.

Key executives of the chain em-
phasized during the opening session
the prudence of “well begun/half
done.” All unanimously pointed up
the basic role played by a five-year
plan established 24 months ago. Har-
ry Bergman, chairman emeritus of
Record Bar, predicted that fiscal
1985 would carry another increased
sales quota of 20% or more.

All departments at the Durham-
based company are working in *‘per-
fect synchronization,” president Ron
Cruickshank noted. Throughout the
meeting, references were often made

Presley

comeback in 1968, starting with the
NBC special.”

Geller, a lifelong Presley fan, says
he feels “‘comfortable about this situ-
ation” despite many previous Presley
reissue programs by the label. “It’s
coming out,” he explains, ‘‘at a time
when the label is doing a lot of other
things. I don’t think the label should
turn its back on history. I see this
point in time as a good and logical
juncture to re-direct the focus on
Presley.”

To Don Wardell, West Coast di-
rector of marketing, who is serving as
project marketing director, the re-
turn of many sides to their original
mono state and the scholarly ap-
proach to the project represent an
“overhaul that was long overdue.”
The project, he adds, thus ‘‘restores
the Presley catalog to a sense of
order.”

Joan Deary, RCA’s West Coast di-
rector of a&r administration, who
has produced many Presley compila-

(Continued on page 78)

to new committees, composed of per-
sonnel from within the corporate
structure working toward harmoni-
ous integration.

Advertising that causes move-
ment, store lighting, and fixturing
that highlights the product itself, na-
tionwide in-store promotions that
mix various repetoire, and a mutual
interest in store selling were cited as
important elements in the Bar’s con-

(Continued on page 71)
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Summer Concert Story: Jacksons

‘Victory’ Tour Accounts For Six Top-Grossing Dates

By PAUL GREIN

LOS ANGELES—The Jacksons’
dominance of the summer concert
scene is reflected in the fact that they
had the six top-grossing dates of the
summer season, which unofficially
began on Memorial Day, May 28,
and ended on Labor Day, Sept. 3.

The six dates, each consisting of
three sellout performances at key
outdoor arenas, generated a com-
bined gross of $24,790,270. A sev-
enth booking—two shows at New
York’s Madison Square Garden—
added another $960,000 to the Jack-
sons’ “Victory” tour till.

The second-hottest act of the sum-
mer touring season was Bruce
Springsteen & the E Street Band,
which had five of summer’s 30 top-
grossing dates and two of the top 10.

The Boss’ top booking was a 10-
show sellout at New Jersey’s Mead-
owlands Arena which grossed
$3,373,44). That made it the sev-
enth-highzst-grossing engagement of
the summer, just behind the six out-
door Jacksons dates.

Billy Joel’s seven sellout shows at
Madison Square Garden grossed
$2,100,009, taking eighth spot on the
list, while Julio Iglesias’ 10 sellouts at
the Universal Amphitheatre grossed

California Governor Signs
Stiff Counterfeiting Law

LOS ANGELES—California now
has the nation’s toughest anticoun-
terfeiting law, pitting substantial
criminal penalties against product pi-
rates in a broad array of different in-
dustries. Significant among the mer-
chandise affected by the new
legislation are prerecorded audio and
video software, as well as related li-
censed merchandise.

Gov. George Deukmejian signed
the bill, AB 3008, at midweek, en-
abling the new law to go into effect
on Jan. 1, 1985. As proposed by
Democratic Assemblyman Gray Da-
vis, the legislation augments an earli-
er bill, also authored by Davis, which
went into effect on the first of this
year. The new, expanded anticoun-
terfeiting safeguards include fines of
up to $50,000 and jail or prison terms
of up to four years.

Davis’ bill isn’t restricted to enter-
tainment products, having been de-
signed to address a host of pirated
goods from drugs to apparel. His ear-
lier bill dramatically increased civil
penalties against counterfeiters, im-

DISTRIBS, STORES,

posing stiff financial terms on pirates,
while the new law adds additional
criminal penalties.

Pirates convicted on a first offense
will face a $5,000 fine and/or one
year in a state or county prison or
jail. For additional offenses, the fine
leaps to $50,000, while the jail or
prison term remains the same. Even
stiffer jaii terms of up to four years
are sanctioned for cases where the pi-
rated product causes death or serious
bodily harm, as in the case of coun-
terfeit drugs.

Davis has campaigned widely for
both bills, asserting to entertainment
trade executives that as much as 20%
of motion picture and recorded mu-
sic produczt has been affected by pira-
cy. Pirated film masters used for low-
er-priced videotape rentals and
unauthorized duplication of sound
recordings for records and tapes have
remained rampant in this region, he
has contended. More recently, mer-
chandising items linked to film and
recording hits have also loomed as
fair game for pirates.

SAM SUTHERLAND

RADIO TARGETED

$1,700,000, to
position.

Trailing the Jacksons and Spring-
steen are five acts which each placed
two bookings in summer’s top 30:
Lionel Richie, Willie Nelson, Van
Halen, Neil Diamond and Luciano
Pavarotti.

The strong showings by Iglesias
and Pavarotti underscored the fact
that there is a big concert market for
adult-oriented performers. So did an
impressive showing by a Perry Como
engagement at the Fox Theatre in St.
Louis, which grossed $501,287.

Billy Joel, Willie Nelson, Kenny
Rogers and Lionel Richie also appeal
to the adult audience, though they
also have strong contemporary fol-
lowings through their pop, country
and black hits.

Summer's top festival show was
Mountain Aire '84, a five-act bill at
Calaveras County Fairgrounds in
California featuring the Cars, Huey
Lewis & the News, Berlin, Ratt and
R.EM. The two sellouts in June
grossed $900,175.

Huey Lewis & the News went on
to become one of the top concert
draws of the summer. The group isn’t
represented among summer’s 30 top-
grossing dates only because most of
Lewis’ shows were in small and mid-
sized halls.

The concert grosses are compiled
by Billboard's sister publication,
Amusement Business.

The following is a list of the sum-
mer's top 30 bookings, in ranked
order.

1. Jacksons at Giants Stadium,
East Rutherford, N.J.,, July 29-3].
Three sellouts, $4,523,940.

2. Jacksons at Neyland Stadium,
Knoxville, Tenn., Aug. 10-12. Three
sellouts, $4,452,210.

3. Jacksons at Pontiac Silver-
dome, Pontiac, Mich., Aug. 17-19.
Three sellouts, $4,350,030.

4. Jacksons at Arrowhead Stadi-

(Continued on page 78)

take the ninth

GRP Launches Major Promotion

By STEVEN DUPLER

NEW YORK—In its largest pro-
motional effort to date, GRP Re-
cords says it will spend more than
$140,000 this fall spreading the mes-
sage that “GRP Is Jazz” to major
distributors, radio stations and re-
cord/tape retailers throughout the
country.

The program, which runs until
Oct. 30, is timed to coincide with two
new GRP releases, Dave Valentin’s
“Kalahari” and Diane Schuur’s de-

Labels Get
Grammy Forms

NEW YORK—Record com-
panies have been mailed entry
forms for the 27th annual Gram-
my Awards for return to the
headquarters of the National
Academy of Recording Arts &
Sciences (NARAS) by Wednes-
day, Oct. 3.

The academy notes that any
company that has not received its
entry forms by Monday (17)
should immediately contact
awards supervisor Margaret Le-
verance at NARAS, Suite 140,
303 North Glenoaks Blvd., Bur-
bank, Calif. 91502, or phone
(213) 849-1313.

but album *“Deedles,” and to take ad-
vantage of the chart success of label
co-founder Dave Grusin’s current al-
bum, “Night-Lines.”

According to Bud Katzel, GRP’s
director of marketing and distribu-
tion, the in-store promotion portion
of the campaign will encompass at
least 1,000 stores, including outlets
from the Camelot, Tower, Music
Plus, Turtles, Waxie Maxie, Where-
house and Record World chains.

Stores will be provided with a spe-
cial jazz sampler for in-store play, a
four-color 24- by 36-inch poster and
one- by one-inch display cards of all
new albums in the GRP catalog. A
12- by 16%-inch sectional divider
card is also being provided to stores.

Katzel says that another key ele-
ment in the promotion is a window
display contest with prizes for both
distributors and retailers. “It’s a two-
level contest,” he explains. “A prize
will be given to the GRP distributor
who submits the greatest number of
photos of window displays of partici-
pating dealers, and we’ll then choose
the most creative, original display.
The store and store manager will also
win a prize.”” While the prizes have
yet to be decided, one item being con-
sidered is a Compact Disc player,
Katzel notes.

On the distribution end, GRP 1is
offering a 10% discount program to

distributors, as well as a bonus of 10
cents per record sold by the distribu-
tors’ individual salesmen. The bonus
is presented to the salesmen upon
presentation of their invoices.

“It's an idea that has come full cir-
cle,” says Katzel, referring to the in-
centives. “It was a more common
practice in the "50s and '60s. We did
it at Roulette, ABC did it, Fantasy
and others.”

The $75,000 allotted to distribu-
tors for print and radio advertising
designed to tie in and tag participat-
ing retailers in the “GRP Is Jazz”
program will be “allocated to each
distributor on a sliding scale, based
upon things like the quantity of or-
ders they receive,” says Katzel.

GRP plans to follow up this pro-
motional campaign with a similar ef-
fort on behalf of Compact Disc re-
leases, scheduled to kick off in
mid-October and run through Dec.
15.  Point-of-purchase  materials,
counter cards and a special consumer
CD catalog will be in stores in
October.

GRP currently has 10 titles avail-
able on CD, and expects to have 25 to
30 by the end of the first quarter. It is
one of the few labels to record exclu-
sively in 32-track digital, and thus
maintain an entirely digital route
from master recording to Compact
Disc.

www.americanradiohistorv.com

EARLS KEEP AT IT—Air personalities gather to celebrate the 27th anniver-

sary of Larry Chance & the Earls, creators of the hits “Life Is But A Dream,”

“Unchained Melody” and others. Shown from left are Boppin’ Bobby of

WTCC Springfield, Mass., Earls manager Paul Kasofsky, Larry Chance, and
WTCC’s “Brian with a R.”

__Executive Turntable

Record Companies

Milton Olin assumes a new post as vice president, business development, for
A&M Records in Los Angeles. He was a partner in the law firm of Mitchell, Sil-
berberg & Knupp . . . In New York, Thomas Kraus is named division vice presi-
dent of RCA special products. He was vice president of RCA’s direct marketing
wing . . . Elektra ups two to AOR promotion directors: Brad Hunt for the East

Coast and Ray Gmeiner for the West Coast. % &
o o i
1

manager in Boston. Gmeiner had held the

Hunt was the label’s promotion marketing 483
" same post in Los Angeles. .. Diana Haig
P

Eal § 4 joins MCA Nashville as manager of press re-
v\‘ T lations. She had worked at the Quadraphonic
= and House Of David studios.
In New York, Island recruits Earl Sellers
Olin as national director of black music promo- Kraus

tion. He had been a national promotion and sales executive for Sunshine Distrib-
utors there . . . Kenney Hart is named director of promotions for GZPZ Re-
cords, the RAS affiliate in Washington, D.C. He retains the same post at
Muz-Art, a music consultancy firm there.

Video/Pro Equipment

David Lewine is upped to senior vice president and director of Playboy Enter-
prises’ home video/pay tv unit. He was the company’s marketing vice president
for home video and ancillary markets . . . Philip Nugus is named managing di-
rector of the British-based film, video and tv firm National Video Corp. He was
marketing director of Thorn EMI Screen Entertainment in London . . . Harvey
Mitnick is appointed general counsel for the JVC Corp. in Elmwood Park, N.J.
He was with Jewelcor Inc. . . . Don Linehan is appointed manager of marketing
communications for the Magnetic Audio/Video Products division of 3M in
New York. He was public relations service manager at the Memory Technol-
ogies Group. And Dave Koepke is named Western regional sales supervisor for
the consumer products side of the same 3M division.

Related Fields

The Jim Halsey Co. makes two promotions. Terry Cline is upped to executive
vice president and chief operating officer of the talent booking and management
firm in Tulsa. He was senior vice president. And Jerry Flowers is elevated to
vice president of Nashville operations. He was that office’s operations manager
... Irving Mitchell Felt is elected a director of Wembley Stadium Ltd. in Great
Britain. He is creator of the Madison Square Garden Center in New York
... Kelly Salloum joins the Los Angeles staff of Side one Marketing & Manage-
ment as media and retail coordinator. She had worked for actor Raymond Mas-
sey’s estate. And Simon Buchman takes a leave of absence from Side One in New
York to handle management duties on Scandal’s tour.

Yvonne Sewall joins New York’s Celestial Sound Studios as studio manager
and sales rep. She had held a similar post for Evergreen Recording. Sewall con-
tinues to run I Contact, the audio engineer referral service, now relocated to
Celestial. Raf Hejduk is upped to studio manager and fills her post at Ever-
green, and Chris Albertine has joined that staff as assistant manager . . . Jimmy
Cull is appointed manager of Mad Dog Studios in Los Angeles . . . John Sturdi-
vant is named general manager of Music City News in Nashville. He was direc-
tor of membership and public relations for ASCAP.
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CBS INC.
AND
SONY CORP.

ARE PROUD TO ANNOUNCE
AMERICA’S FIRST
COMPACT DISC
MANUFACTURING PLANT
IS OPEN
FOR BUSINESS.

On September 21, Digital Audio Disc Corporation—a joint venture of CBS Inc. and Sony Corp. of America—will begin U.S. production of
Compact Discs atits new plant in Terre Haute, Indiana.

To inquire about custom pressing please call:
CAL ROBERTS (212)975-4783 (East Coast)» JACK STORTI(213) 556-4820 (West Coast)

© 1984 CBS Inc.
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AWARDS GALORE

Fest Highlights Ga. Music Week

By RUSSELL SHAW

ATLANTA—Native and import-
ed Georgia musical talent is being
honored during the eight-day sixth
annual Georgia Music Festival,
which began Sunday (16) and runs
through this Sunday (23).

In conjunction with the event, con-
certs, seminars, contests and celebra-
tions are taking place to underscore
the state’s prominent position in the
industry. According to a recent sur-
vey by instructor Geoff Parker at
Georgia State Univ.’s commercial
music/recording department, the
music business “impacts the state’s
economy to the tune of $200 million
annually.”

A highlight is the annual Georgia
Music Hall of Fame “Georgy”
Awards banquet, set for Saturday
(22) at the downtown Atlanta Marri-
ott. Awards to be presented include
Hall of Fame recognition in perform-
ing, non-performing, pioneer and
posthumous categories.

In the performing division, final-
ists are Bill Anderson, Hovie Lister,
Littie Richard, Joe Williams, Lena
Horne, Ronnie Milsap and Jerry
Reed.

Nominees in the non-performing
category are former Atlanta Rhythm
Section manager Buddy Buie, Geor-
gia broadcasting executive Elmo El-
lis, Capricorn Records founder Phil
Walden, Cotton Carrier of the Low-
ery Music Group, and Atlanta Sym-
phony Orchestra conductor Robert
Shaw.

Posthumous award nominees are
Glen Miller Orchestra vocalist Ray
Eberle, James Melton of the Metro-
politan Opera, composer Riley Puck-
ett, country instrumentalist Fiddlin’
John Carson, jazz pianist/arranger
Duke Pearson, big band pioneer
Fletcher Henderson, and the late vice
president of the Lowery Music
Group, Mary Tallent.

In the pioneer award category,

which was renamed the Mary Tallent
Pioneer Award following her death,
nominees are Felton Jarvis, Riley
Puckett, Elmo Ellis, Warren Roberts
and Fiddhn® John Carson.
Supplementing these honors will
be others presented to Georgia tune-
smiths by the Atlanta Songwriters’
Assn. (ASA) at the Moonshadow Sa-
loon Thursday (20). The association
plans to cite Peabo Bryson as Geor-
gia's recording artist of the year.
Georgia songwriter of the year trib-
utes will be shared by Tom Gray, for-
mer lead singer for the Brains—
whose song, “Money Changes Every-
thing,” was cut by Cyndi Lauper on
her platinum album, “She’s So Un-
usual”—and Carol Ahlupke, whose
tune, “‘Pictures,” was a single for the

recording group Atlanta on the coun-
try chart. Also honored will be ASA
songwriter of the year Louis Brown,
composer of Vern Gosdin’s “Tennes-
see Is Courage.”

Monday (17) leads off the perfor-
mance schedule for the week with a
program entitled ‘“Georgia Salutes
Country Music,” set for Mama Wyn-
ette’s East in suburban Lithonia. The
show will include Jim Glaser of inde-
pendent label Noble Vision Records,
who.recently had his first No. | sin-
gle with “You're Gettin® To Me
Again.” Others on the bill are Diane
Pfeifer, Orion, Gordon Dee & Pure
Ivory, Debi Bass & Pure Dyn-o-mite,
Mary Welch Rogers and Whitewater
Junction.

Proceeds from the $5 gate are to be
assigned to three scholarships offered
through the Georgia State Univ.
commercial music recording depart-
ment. These academic subsidies are
named in honor of Sam Wallace, Bill
Lowery and the late Mary Tallent.

Two seminars are planned. The
first, on Tuesday, is a workshop to be
held at West Georgia College in Car-
rolton. On Saturday, a seminar titled
“Business And The Working Musi-
cian” will be held at Georgia State.

Sanyo, With PolyGram Aid,
Bows CD Hardware Push

By STEVE DUPLER

NEW YORK—As the holiday
buying season approaches, and Com-
pact Disc hardware manufacturers
are kicking off their planned fall ad-
vertising and promotion campaigns
(Billboard, Aug. 25), Sanyo is
launching a retail promotion and
consumer education program that
will encompass between 16 and 18
nationwide markets. PolyGram Re-
cords will participate in the effort by
supplying CD sampler packages of
rock, pop and classical product for
in-store use.

According to Chuck Davis, San-
yo's sales promotion manager, the
dual-edged program is designed both
to train Sanyo reps in how to present
CD to retailers and to provide retail-
ers with a special package of selling
aids to be used in-store. He says that
only “one or two retailers in each
market will be asked to participate,
so that we can maintain the special-
ness and exclusivity of the program.”

Davis says that co-op newspaper
ads have been prepared by Sanyo,
with headlines like “If Only You
Could Hear This Ad.” Sanyo will
pay for three ads, two-thirds or three-
quarters of a page in size, for the first
three to four weeks, and the retailer
would then pay for the fourth ad,
says Davis.

“This promotion came about basi-
cally because we feel that in order to

effectively sell CD, the consumer
must be educated better as to what it
is,” says Davis. “The educational kit
we've prepared is a real Charles Atlas
special; it must weigh about 35
pounds.”

Included in the package is an
eight-page, four-color foldout bro-
chure describing the basics of CD
technology; a handout sheet with 20
or 30 of the most commonly asked
questions on digital audio: a list of all
CD software currently available in
the U.S. (reprinted from the consum-
er magazine Digital Audio, says Da-
vis, as the list of available titles being
prepared by- the Compact Disc
Group won't be ready until the end
of the month, and the PolyGram CD
sampler.

“We chose to work with Poly-
Gram on this as we did a minor pro-
motion earlier with them at Tower in
Los Angeles, and they were very re-
ceptive to the idea of a national pro-
motion,” Davis notes. ‘“Also, their
catalog is particularly diverse.”

The promotion begins the first
week of October, Davis says, and
Sanyo's goal is to "sell about 10,000
of our complete audio component
systems featuring the CD player be-
tween now and the end of the year.
We decided that if we wanted to
move that much product, we were
just going to have to go out and take
the initiative.”

In the amateur talent competition
area, three events are slated. On
Thursday, the Atlanta Songwriters’
Assn. will, as part of its awards eve-
ning, present the sixth annual multi-
format amateur songwriting compe-
tition at the Moonshadow as
“Showcase '84.”

On Friday, six finalists will com-
pete in the annual WAEC Christian
Music Talent Search at the Mt. Pa-
ran Church of God. The Atlanta Col-
lege of Art auditorium will be the site
for a separate Voices of Georgia Tal-
ent Showcase on the same day, with
eight vocalists competing for free re-
cording sessions and a concert ap-
pearance with Albert Coleman’s At-
lanta Pops Orchestra at Lake Lanier
Istand Sunday.

HOPE HELPS OUT—Bob Hope, center, chats with Gene Allen, left, presi-
dent of the Academy of Motion Picture Arts & Sciences, and ASCAP/AM-
PAS vice president Arthur Hamilton, to discuss the forthcoming “‘Oscar
Salutes ASCAP” tribute. Hope is hosting the Sept. 21 gala, which will honor
ASCAP members who have made film history with their songs.

Chartbeat

Wonder Looks Out For Number One

By PAUL GREIN

From roughly 1972 to 1980, Stevie
Wonder was indisputably the top
male artist in black music—commer-
cially, creatively and every other
way. He won the Grammy for album
of the year with three successive re-
leases, and collected five No. 1 pop
singles.

But in the past few years Wonder
has been overshadowed by artists
ranging from Michael Jackson and
Lionel Richie to Prince and Rick
James. Those are the acts that have
been garnering the headlines and set-
ting the trends in the '80s. Wonder,
meanwhile, seemed. to be settling into
a role as elder statesman—at the age
of 34.

But Wonder this week flexes the
chart muscle of old as “I Just Called
To Say I Love You™ (Motown) leaps
nine notches to number nine. The hit
stands a good chance of becoming
Wonder’s first No. | solo hit since
1977’s *“Sir Duke.” It’s already at the
top of the British chart, where it’s the
first No. | solo hit of Wonder’s
career.

ASCAP Salute
From Hollywood

LOS ANGELES—*Oscar Salutes
ASCAP,” a tribute to the film music
of top ASCAP writers, will be taped
at the Samuel Goldwyn Theatre here
Friday (21).

The show will be hosted by Bob
Hope and Donald O’Connor and will
feature Oscar-winning songwriters
Marvin Hamlisch, Burt Bacharach,
Irene Cara, Sammy Cahn, Sammy
Fain, Jay Livingston and Ray Evans,
among others.

The program will open with a
medley assembled by Biil Conti, who
will also conduct a 30-piece orches-
tra. It is being produced by Douglass
M. Stewart Jr. Executive producer is
Howard W. Koch.

“Oscar Salutes ASCAP" is a trib-
ute to ASCAP on its 70th anniversa-
ry. ASCAP president Hal David
notes that ASCAP members have
won 119 of the 136 Oscars awarded
for film songs and scores over the
past 50 years.

Tickets for the program cost $75,
and are available to the public
through the Academy of Motion Pic-
ture Arts & Sciences. Proceeds will
be earmarked for the Academy
Foundation’s  film  preservation
program.
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The song is Wonder’s first new re-
lease since 1982, when his *“Original
Musiquarium™ collection produced
the hits “That Girl” and “Do I Do.”
As such, it’s his first new music since
the release of Jackson's “‘Thriller,”
Prince’s “1999” and “Purple Rain”
and Richie’s “Lionel Richie” and
“Can’t Slow Down.”

It’s interesting that Wonder is re-
emerging not with a bold, progressive
track which would be his response to
“Billie Jean” or “When Doves Cry,”
but with a sweet, old-fashioned pop
ballad.

“I Just Called” is Wonder’s 25th
top 10 pop hit, a total topped by only
two acts in the rock era: Elvis Pres-
ley with 38 and the Beatles with 33.
It's Wonder’s first song from a film
since “Send One Your Love” from
his own “The Secret Life Of Plants.”
That song reached number four in
December, 1979.

* * *

Waite No Longer: John Waite’s
“Missing You” jumps to No. 1 this
week, more than seven years after
Waite first cracked the Hot 100 as
the leader of the Babys, with “If
You've Got The Time.”

“Missing You” is the third No. I
single in succession by a solo act who
first scored hits as a member of a
group. It follows Ray Parker’s
“Ghostbusters” and Tina Turner’s
“What's Love Got To Do With It?”

* K *

Cars Racing: The Cars’ “‘Drive”
jumps to No. 1 on this week’s adult
contemporary chart, making them
the first arena rock band to top the
AC chart.

4.8% DISCOUNT

Numerous other rock bands have
had AC hits with change-of-pace bal-
lads. Foreigner hit number five on
the AC chart with “Waiting For A
Girl Like You,” Journey hit seven
with “Open Arms,” Styx reached
nine with “Babe” and Kiss hit 14
with “Beth.”

“Drive” also jumps to number five
on the pop chart, becoming the Cars’
second top five pop hit. “‘Shake It
Up” was the first, peaking at number
four in March, 1982.

* K* *

Fast Facts: Huey Lewis & the
News’ “If This Is It appears to be
peaking in its second week at number
six on the Hot 100. These guys just
can’t seem to crack the top five: “Do
You Believe In Love,” “I Want A
New Drug” and “The Heart Of
Rock’n’Roll” also peaked at six. The
group has some consolation, though:
Their album “‘Sports” has been in the
top five for 21 weeks.

(Continued on page 78)

Rock Photos In
New Magazine

NEW YORK—ABC Leisure
Magazines is launching Rock Photo,
a consumer publication featuring the
work of leading rock photographers,
in October. Its editor is Roman Ko-
zak, former rock editor of Billboard.

The magazine, which will also in-
clude a how-to section for amateur
photographers, will be published un-
der the auspices of Modern Photog-
raphy. The cover price is set at $3.95.
The initial print run will be 150,000.

CDs In PolyGram Stock Plan

NEW YORK—PolyGram Rec-
ords is including Compact Discs in
its fall stocking program for the first
time, offering accounts a 4.8% dis-
count on purchases through the end
of November, with billing not due
until Jan. 10.

The move is yet another step in the
label’s mustering of promotional and
marketing muscle behind the new
configuration, says Emiel Petrone,
PolyGram senior vice president in
charge of CD.

All catalog CDs, now numbering
more than 500, are eligible for the
special discount and dating. Terms
also encompass PolyGram CDs to be
released through November. Ac-

counts may place three separate or-
ders during the period, but each or-
der must comprise at least 20 units.

Petrone says the campaign will be
supported by ample point-of-pur-
chase material, including streamers,
header cards and a 44-page brochure
plugging CD product released by Poly-
Gram through the end of the year.
The brochure will be supplied in suf-
ficient quantities for consumer distri-
bution, says Petrone. Also in prepa-
ration is a CD display bin.

The discount program brings deal-
er cost of PolyGram CDs down to
$9.52 for pop product, and to $10.48
for classics. IS HOROWITZ
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: ANEW ALBUM,

Heart Over Mind.

ARNEW SINGLE,

“"Nobody Loves Me Like You Do,”
With Dave Loggins.
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' ANEW ANNE.

Heartf Over Mind.

The new album
from the best friend
your feelings ever had,

ANNE MURRAY.

Produced by Jim Ed Norman for JEN Productions.
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A program

for September.

On music
for all seasons.

Last Fall, Windham Hill became an
A&M-distributed label. Now in recogni-
tion of a full year of the warmest retail
acceptance, we are pleased to extend
special discount and dating benefits
throughout the month of September.

This ongoing first anniversary observance
includes every audiophile-quality LP and
cassette in the Windham Hill catalog—as
well as these new releases.

The music, the benefits and the details
are all available now from your
RCA/A&M And Associated Labels
sales representative.

.

WIOHAM HLL RECORCE

RECORDS

Manufactured by Windham Hill Records,
Distributed by A&M Records, Inc.
Also available on BASF chrome cassette.
© 1984 A&M Records, Inc.

All Rights Reserved.

star in the Touchstone release from
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The fi f‘rst soundtracR on mlfﬁum RS ﬂ‘leu first two Windham Hill
I-ﬂﬂ From The New York Film .
festival opener—opening
in 22 more major markets
~ October 5-12. i Producgd by Chuck Greenberg

Jessica Lange and S;m gTvep_argf ___m:'_‘;: JE— “MVWT/WD 1038)

B

Jazz. Now comes their third. Timed
for the biggest Shadowfax tour yet.

Disney. George Winston and
-Daml.Angei shine on the
Windham Hill album.
Produce.d by Wiiliam Ackerman,
Dawn Atkinson and Charles Gross.
~ Executive producer: William Ackerman.
(WH/WT/WD 1039)

albums have charted Pop and =

Wi ndham Hill.

_ ,,&emrds Sampler 84

i V‘arlous Am‘sts

The newest annual ad'J'tTOn toa hst
" of proven merchandising tools for
the entire-Windham Hill catalog.
Even more attractive
at a suggested $6.98 Tist for
one month only.

Music from George Winston,
William Ackerman, Shadowfax,
Michaet-Hedges, Mark Isham,
Alex De Grassi, Scott Cassu and
Oskay & O Domhnaill.
Produced by William Ackerman,
Michael Hedges, Steven Miller,
George Winston, Chuck Greenberg,
Alex De Grassi, Billy Oskgy
& Michael O Domhnaill.
(WH6/WT6/WD 1035)
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MEAT MEETS MILES—Dressed for his part as the Texan owner of a Lon-

don nightciub in the new tv series “Rebellious Jukebox,” Meat Loaf takes a
break from shooting to pose with Miles Copeland, who devised the
program.

Eight Firms In Holland Get
Gov’t Pay-TV Go-Ahead

AMSTERDAM—Eight  Dutch
companies have gained perimssion
from the government here to exploit
pay-tv in the Netherlands. Five oth-
ers have been allowed to start a daily
“newspaper” service via cable
television.

Eelco Brinkman, minister of cul-
ture and media, named the interested
pay-tv parties at the formal opening
of the Firato '84 audio/video trade
show here, They are Esselte, NE-
TEM, ATR, EZQ International
Trade, Euro TV, FilmNet, ATN and
Thorn EMI Screen Entertainment.

It's generally accepted here that
not all those firms will get a chance
to supply pay-tv programs to the var-
ious cable systems here. Because Hol-
" land is such a small market, it’s un-
likely that more than two can operate
profitably.

However, they will all soon start
negotiations with the systems, most
of which are owned by Dutch mu-
nicipalities. Programming emphasis
is to be on sports and entertainment,
the latter with strong music content.

To receive the programs, people
with cable television facilities will
need a decoder. They will pay a
monthly fee of between $7-$10.

"Holland currently has the highest

penetration ratio of cable television
in the world, with some 80% of all
households linked to the cable tv
grids. There are two national televi-
sion stations which, on a weekly shift
system, feature programs of nine na-
tional broadcasting organizations.
Additionally, most Dutch house-
holds can receive programs from the
three West German national televi-
sion channels and the three Belgian
networks.

In some areas, viewers can pick up
the U.K. and French channels. The
*Sky Channel” output of U.K. com-
pany Satellite Television, leaning
heavily on music video clips. can be
seen on most Dutch cable television
systems.

Despite the commercial and cre-
ative prestige of the companies gain-
ing government permission, insiders
are unwilling to predict that pay-tv
will become a major phenomenon in
the Netherlands. “We’ll need to wait
five years to chart progress,” says
culture minister Brinkman. “But I'm
not all that optimistic about its fu-
ture, especially after the problems en-
countered in the U.S."”

Several of the companies formally
permitted to start daily news services
on cable television are already run-
ning traditional daily papers.

50 Artists Perform At
Peterborough Country Fest

By TONY BYWORTH

LONDON—The  Peterborough
Festival of Country Music celebrated
its fifth anniversary, Aug. 24-27, with
appearances by more than 50 artists
from the U.K., Europe and the U.S.
Ticket sales topped the 28,000 mark.

British country entertainer/pro-
moter Jed Ford, who founded the
event, praised this year’s festival as
““the best ever, offering a great variety
of entertainment both on and off
stage.”

Staged over the annual late sum-
mer public holiday, the festival of-
fered seven concerts, with individual
show tickets at $6.50-$7.80 and
weekend concession tickets at $45.

Taking note of the British country
fans’ “‘more traditional tastes,” Ford
secured Tommy Cash, Porter Wag-
oner, Hank Locklin, Barbara Fair-
child and Hank Williams’ Original
Drifting Cowboys as headliners, with
all-around entertainer Ronnie Proph-
et the festival’s closing act.

Among the four dozen British acts
appearing were Poacher, Kenny
Johnson & Northwind, Raymond
Froggatt, Jon Derek’s Country Fe-

ver, the Hank Wangford Band and
the all-female band Indigo Lady. The
Irish were represented by Susan
McCann & the Storytellers, Patrice,
Tulsa and Eileen King, and there was

_a headlining spot for British chart

duo Foster & Allen.

The, festival concept of Ford and
his co-director Wendy Lane differs
from that of other major British
country music events. It’s an open-air
event and, outside of the “Big Top”
which houses the concerts, there’s a
carnival atmosphere which Ford lik-
ens to the New Orleans Mardi Gras.
Entertainment includes fairground
attractions, Civil War battle enact-
ments, karate exhibitions, marching
bands, softball tournaments and
more than 100 exhibition booths.

All attractions are available free to
the general public, and an estimated
100,000 people passed through the
site over the four days. The festival is
sponsored by Mercedes-Benz, linking
its industry vehicle division with the
truck driving aspects of country mu-
sic. The concerts were taped by An-

_glia Television for fall broadcast.

News/ International

DEALERS OUTRAGED

U.K. 12-Inch Prices Raised

By PETER JONES

LONDON-—As the latest trade
surveys from the British Phono-
graphic Industry reflect encouraging
increases in turnover due largely to
the current popularity of the 12-inch
single, major record companies here
are infuriating dealers by raising
dealer prices in this format.

CBS leads the way, with a 20%
boost from $1.94 to $2.33 (1.79
pounds, taking the exchange rate as
$1.30 to the pound sterling). That in-
volves a retail price for a 12-inch sin-
gle of roughly $3.90 if the dealer
passes on the full increase to
customers.

A typical dealer response is that of
Bob Barnes, of the Discovery store in
Leamington Spa: “The record com-
panies have found an area that’s sell-
ing, and they're milking it for all its
worth. They're being greedy, and
they could kill off the I12-inch
format.”

Adds Wayne Allen of Midlands-
based Ainsley’s: “My first reaction is
that this will kill the 12-incher stone
cold dead. But it could take a month
or two to see whether I'm right.”

EMI, WEA and Stiff are matching
the newly increased CBS price. The
PolyGram labels are pushing the 12-
inch retail price to roughly $2.20.

July Increase In
Record Production
Reported In Japan

TOKYO—Japanese record pro-
duction in July totalled 11.186 mil-
lion units, while Compact Disc pro-
duction, separately summarized,
came to 650,000 units. The totals
added together represent a 5% in-
crease over the 11.265 million tally
registered last July of last year, ac-
cording to the Japan Phonograph
Record Assn. (JPRA), which com-
piled the figures.

Of the CD total, 438,000 were of
domestic repertoire. The CD total for
the first seven months of 1984 is now
at 3.148 million units, with a value of
$30 million.

The number of prerecorded cas-
settes produced in July came to 5.940
million, down 5% on the 6.223 mil-
lion units registered in July, 1983.

The January-July total of records
and CDs is 84,389 million units,
compared to the figure of 84,696 mil-
lion registered for records only in the
same period last year. However, the
January-July total for prerecorded
cassettes, at 42.609 million units, was
down 18% on the same period of last
year.

In monetary terms, the value of re-
cords and CDs produced was up 6%
on the same seven months of 1983,
and that of tapes was down 16%. The
overall total value of disks, CDs and
tapes in the period was $636.2 mil-
lion, 3% less than the $614.2 million
of last year.

TOUCH That DIAL!

Get fast resuits with ACTION-
MART, the Billboard Classi-

fied. OO
(@
O
©) &
Q0O
Call our Hotline at (800) 223-7524.

and tell Jeff you want to see some
Action!
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John Mair, CBS sales director, de-
fends the increases. ““The 12-inch sin-
gle is no longer merely a promotional
item,” he says. ““It’s now a major part
of our business. It accounts for 20%
of our singles sales, and you can’t
have a fifth of the singles market los-
ing money, certainly not these days.”

In fact, BPI figures reveal that, na-
tionally, 12-inch product accounted
for 31% of all singles sales in the
April-June quarter this year, com-
pared with 25% for the same period
last year.

Johnny Fewings, managing direc-
tor of the Virgin Retail chain, which
sells three times as many 12-inch as
seven-inch singles, is convinced the
increases will lead to ‘‘a big drop” in

the number sold. And some dealers
figure they will have to absorb some
of the increase themselves via profit
margin cuts.

One such retailer is Peter Lee,
owner of the Bogarts chain. “People
won't buy singles at 2.99 pounds
(roughly $3.88),” he says. “I'll have
to hold the prices down. Maybe in a
year sales will pick up again, but then
they’ll put the prices up again.”

Says Eamonn Blair of London’s
Citicenta: *“We'll have to cushion the
increase, especially on chart material.
We tried the new retail price on
George Michael’s single for a few
hours, and people just said ‘no
thanks’.”

Police Move Forward In
Tokyo Tape Rental Case

By SHIG FUJITA

TOKYO—Police in Nagoya, hav-
ing raided and searched the Sound
City music tape rental store and con-
fiscated allegedly incriminating evi-
dence, are sending reports on their
find to the public prosecutor.

This was the first case in which the
new law governing rental of phono-
graph records and music tapes in Ja-
pan has been invoked. The law went
into effect June 2.

Police questioned Yukihide Ya-
mada, owner of the store, and Masa-
hiro Asahi, its manager. Both are
suspected of violating the new law in
renting out 13 music tapes to six cli-
ents on July 30, for a total fee of
$16.10, without having obtained per-
mission from the Japanese Society for
Rights of Authors, Composers &
Publishers (JASRAC), and permit-
ting customers to make duplicates by
using high-speed dubbing machines
installed on the shop premises.

Sound City opened this March,
and Yamada bought the business in
May. The shop has four high-speed
duplicating machines and a stock of

1,900 tapes. Employees helped cus-
tomers make duplicate copies, say
police, each copy costing roughly $6,
around $4 less than the price of an
original tape. JASRAC filed the orig-
inal complaint with the police.

It’s estimated that an average of 60
customers daily frequented the shop
through the beginning of August,
when the store was forced to close be-
cause of JASRAC intervention. It’s
further estimated that the shop rent-
ed out a total of 10,000 music tapes
and allowed customers to make some
11,000 duplicates in May, June and
July.

Under the new law governing rent-
al, offenders can be jailed for up to
three years or fined a maximum of
$1,250.

Meanwhile, JASRAC claims its
get-tough stance, which will be con-
tinued against tape-dubbing outlets,
is a success. Says an official: “There
were around 250 of these dubbing
stores at the start of the year, but be-
cause of our legal moves there are be-
tween 30 and 40 now.”

= Widest Selection
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+ Reliable and Personal Service
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EDITORIAL

Commentary

Radio’s Stake In Black Music

Two important industry conferences, separated by a continent
and very different perspectives, convene in Los Angeles and
Washington, D.C. this week. The NAB/NRBA radio conven-
tion will be full of talk about demographics, ratings, research and
formats, the jargon of a business constantly seeking to expand its
audience and remain exciting.

In the nation’s capital, members of the black music communi-
ty—artists, producers, label executives, retailers and more—will
spend much of their time discussing, often not kindly, the deci-
sions made by radio programmers. Particularly those in the pop
format.

Pop radio and black music wouldn’t seem to be mutually ex-
clusive. Look at the charts. There is Michael and Prince and Lio-
nel, and now Tina Turner and Ray Parker Jr. and Peabo Bryson,
having a great time in the top 10. No one who loves pop music is
upset by their mass acceptance. Hardly.

But when one looks at the wider spectrum of black music and
thinks of such worthy performers as Jeffrey Osborne, Patti La-

Belle, Mtume and Kashif, one realizes that even the most loyal
listeners to pop radio may have never heard of them.

Is the music of Michael Jackson really that much more acces-
sible than that of Kashif or, say, Midnight Star, to the degree
that Jackson and all his offshoots enjoy immediate interest at
pop radio, where these other acts have to fight tooth and nail for
light rotation? Of course not.

Black music was once a standard part of any pop radio mix,
and now, after an unfortunate lull, blacks are finding their way
back. This being the case, the Black Music Assn.’s talk of “legis-
lative remedy” to increase black airplay may strike programmers
meeting in Los Angeles this week as extreme.

We prefer to see it as just another bit of agitation, an attempt
to keep this issue in front of the industry and, ultimately, to help
it. For there is no denying that today’s most exciting acts, black
and white, have their roots in black music. Or that these acts
continue to generate revenues and profits, not to mention cre-
ative wealth, for all segments of the business.

Profiting From Space Science

By DIANE SANSEVERE

Retailers are in danger of drowning in software. The tide of
new and re-configured software—Compact Discs, computer
games, records, tapes, etc.—is rising to flood proportions. Many
retailers are simply treading water by haphazardly stacking
product on shelves, locking it in cabinets and dumping it into
bins, and crossing their fingers that customers can find what
they’re looking for and that they’ll make a sale.

Today, that just doesn’t seem to be enough. Retailers must
take a new approach in order
to survive and prosper. They
must gain an understanding of
the psychology of their store.

It is essential for today’s re-
tailer to go beyond simply de-
ciding what to sell. He must
take steps to determine how
his store can work for him in
terms of positioning and dis-
playing products. One major
obstacle will always exist—
limited space. But the retailer
who addresses this problem

: - positively can work success-
Sansevere: “Displays should fully with the space that is
deliver a clear message.”  ,yailable to him.

While every store is different in terms of size, location, cus-
tomer and image, there are fundamental merchandising princi-
ples in common which must be kept in mind in order to achieve a
common objective: maximizing profits.

A healthy store environment, for example, is one which relax-
es browsers and stimulates buying. Here are some points to keep
in mind in order to create a merchandising environment that can
minimize chaos and maximize sales. '

® The overall design of a store or department should reflect
the image that the retailer is trying to project. Keeping the decor
modern and sophisticated can enhance a “new technology” im
age. The environment should be comfortable to encourage
browsing. The layout should create a progression of traffic flow
throughout the store in order to maximize customer exposure to
product.

@ The environment should not be in any way intimidating.
Easy, less complicated products should be up front to lure shop-
pers into the store as well as to encourage impulse sales as cus-
tomers make their way out of the store. Signage should clearly
identify departments or sections by manufacturers and product
categories to make it easy for customers to find what they want.

® Permanent fixtures should coordinate with and add to the
comfortability of a store environment. They should be attractive,
yet never overwhelm or overshadow the products they are dis-
playing. They must provide easy visibility (allowing for full
product exposure whenever possible) and accessiblilty (so cus-

tomers can easily feel, touch and read product packages). It is a
good idea to use modular fixtures, so they can be easily moved
and adapted to different product mixes and new product intro-
ductions. Components should also be easy to remove or add.

® Another important factor in creating a successful merchan-
dising environment is effective point-of-purchase displays. These
should be attention-getting and should deliver a clear message to
the customer about the products being displayed and any partic-
ular promotion being highlighted. Properly utilized displays are
most effective when they maximize the number of products ac-
cessible to the customer, reflect the sophistication of the product
and segment products into categories.

® Proper lighting should not be neglected. It helps to highlight
certain products, making them more appealing. Color and
graphics of store displays should also be appealing, complement-
ing yet never overshadowing the products themselves.

All of these are fundamental steps that must be taken to help
sell through to the customer.

‘Keeping decor modern and

sophisticated can enhance a
new technology image’

But another problem to keep in mind is pilferage. Video and
computer software, as well as audio products, have high price
tags compared to most consumer products. They must be safe,
yet should not be locked up out of reach and out of sight. Brows-
ing through product lists can become tedious and frustrating to
impatient consumers. There are displays which address these
problems and allow customers to feel, touch and handle prod-
ucts which are secured and theft-proof, yet very visible.

Retailers selling new, technologically advanced products must
make the most of the space in their stores by utilizing each inch
intelligently and effectively in order to maximize sales and prof-
its per square foot. Considering today’s rent and turnover rate
for audio tapes, records, and video and computer software, prop-
er merchandising and displaying techniques can only help make
a tremendous difference.

Today, there is a lot of product out there and a rapidly grow-
ing profit potential. Retailers must learn to make every bit of
space work best for them.

Diane Sanseyere is executive vice president of Deijon Inc., a
company specializing in in-store display systems. Home base is
Carlstadt, N.J.

Sorry About That, Otto

First, thanks for the great spotlite on the Twin
Cities (Aug. 25). It's nice to see Billboard take the
time to recognize the true cultural capabilities of
one of our nation's musical hubs. Give the doubting
Thomases a bite of the Minneapple and | guaran-
tee they'll be hooked on our frozen wonderland.

| only have one complaint. In a reference to an
artist who does portraits of performers at the Carl-
ton Dinner Theatre, his name appears as Otis
Pfiefer. Actually, it's Otto Pfiefer. Like others in

Letters To The Editor

the special section, he worked a long time to es-
tablish himself as a unique talent. It would be nice
to have his name appear correctly.

What Day Is It?

After reading the commentary by Michael Mor-
rissey on “Promoting Beyond The Top 10" (Sept.
8), | began toying with a thought about the way
radio station programmers play it safe and air only
chart-topping hits over and over again. As an ex-
periment (or a joke), what if a station repeated a
day’s musical programming, song by song, in exact

order, every day for a week or s0? How long would
it take for listeners to realize what's going on?

One friend of mine says, “indefinitely.” And
that's not funny. It's disturbing, and | think she’s
right. Perhaps the only thing that might give it
away is if a listener's clock radio wakes him to the
same tune each morning. On the other hand, he
might lose track of what day it is, since each day
sounds the same as the last.

Loni Werner
Mount Vernon, ind.

Matt Susskind
Media-Comm
Long Island City, N.Y.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y.,10036.
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YOU'RE INVITED TO MEET THE STARS
AT RKO’S RCPC CONVENTION PARTY!!

You've heard them. Your audience has

heard them. Now you can meet them...

the stars that make the RKO Radio Netwcrks
sparkle with success. Join us aboard

Starship RKO, Monday Sept. 17th from 7-10 PM
at the Los Angeles Biltmore Hotel, Suite 10337
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RKOY/RADIO NETWORKS

JOHN LEADER DAVER
GIL GROONSe%\IS Host of RKO's weekly Host of ‘The?Ecﬁ?)TS
RKO TW four-hour Top 40 o
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(= d 5
(N ondent an : ;
wN Gpé{' auiat | 4 Co”??ﬁewsweek' on AL Countdown America program of mysgic "eports com S Sportg
- Se“ef" \,\o(.)ev. an ondS [e] and niterviews and Sportg Spen{anes
RYan® acan S e clals
0 M Upda'®

It's a party you won’t want to miss!!!
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OVER
SIX MILLION
HITS A WEEK...

..the largest FM audience ever.
No other FM group in the history
of broadcasting has attracted
as many listeners as we have.
And these are the Program
Directors that helo make it hap-
pen: Joe McCoy at WCBS/FM

in New York; Ed Scarborough

at KKHR in Los Angeles; Buddy
Scoftt at Chicagds WBBM/FM:
Scott Walker at WCAU/FM

in Philadelphia; Jon Russell

at San Franciscos Rocker, KRAQR:
Rick Peters at Boston's WHTT
and Bob Scott at KHIR in

St Louis. When you're falking
hits, you're talking the CBS/FM
Group...the biggest Hit of all.

Source: Arbitron Spring 1984, Persons 124; TSA Cume,
6am-Mid Mon-Sun

THE BIGGEST. THE BEST.
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NO TEARS IN HIS BEER—WBBG Cleveland principal Larry Robinson, cen-

ter, accepts the Billboard award for MOR/Nostalgia Station Of The Year
from the city’s Mayor George Voinovich, while Miss Budweiser/Cleveland
Grand Prix looks on. Since Robinson was unable to attend Billboard’s Ra-
dio Programming Convention, the presentation was made at the Bud-
weiser/Cleveland Grand Prix, which the station co-sponsored.

Major Doubleday Appointments:

NEW YORK — Two managerial
announcements made by Doubleday
Broadcasting this week have led to
rampant speculation about the future
direction of the company’s Washing-
ton property WAVA and its New
York flagship WAPP. Smokey Riv-
ers, program director of Nashville's
AOR-formatted WKDF, will be join-
ing top 40 WAVA, while Michael El-
lis, assistant PD/MD of New York's
highly successful contemporary hit
outlet Z-100 (WHTZ), is coming on
board at AOR-formatted WAPP.

“It's true that some uninformed
observers have started rumors that
WAVA would exit its current top 40
format and with the addition of
Smokey Rivers would once again get
into the AOR battle,” says Double-

Vox Jox

Two Top 40 Outlets Debut In Dallas

By ROLLYE BORNSTEIN

Monday at 5:30 a.m. in Dailas, the
world was ABC’s oyster. The plans
they had been making since the an-
nouncement that the network would
acquire country-turned-*classic
rock™ KIXK, licensed to Denton,
had finally come to fruition. They
had managed to secure the services of
Jim Zippo (not a minor feat consider-
ing the former Nashville morning
man stiffed both KMEL San Francis-
co and WHTT Boston) and his
morning partner Debbie Summers,
and had talked the former morning
team of Rose Wright and Billy
Hayes into staying, with Rose doing
morning drive news and Billy hold-
ing down afternoons. The way they
figured it, KIXK which became
KTKS, top 40-formatted “*106.1 Kiss
FM” would be up against similarly
programmed KAFM and AC main-
stay KVIL—and maybe to a small
extent, just an itty bitty concern, the
AOR stations in town.

So much for Monday and Tues-
day. Wednesday morning arrived,
and suddenly one of those itty bitty
concerns turned into a full-fledged
competitor. Lo and behold, KEGL
dropped its AOR approach in favor
of all-out top 40 as “all new, all hit
97.”” If it sounds like a Bobby Hattrik
liner, it’s probably because he’s con-
sulting the Sandusky outlet, where
afternooner Randy Brown will con-
tinue as PD and the successful morn-
ing team of Stevens & Pruett, along
with Zippo and Summers, will try to
make a dent in Ron Chapman’s solid
AC KVIL armor.

* K K

No sooner did the KIXK call let-
ters leave the Dallas metro than they
traveled across 1-20 to the Abilene
market, where Merkel's KMIO
adopted the Kicks calls ... KIKX,
meanwhile, has just emerged in Colo-
rado Springs, as “Kicks 102" re-
places KIIQ.

Several interesting station sales
were announced this week, including
a couple in El Paso, where Jalapeno

- Broadcasting (the company owned
by the Hensons of WAVG/WLRS
Louisville and KWEN Tulsa GM
Lee Masters) has agreed to sell K-
102 (country-formatted KLOZ,
where afternooner Stu Kellogg be-
comes operations director and morn-
ing man Mark Bateman is upped to
PD, replacing the exiting John Hunt-
er, who'’s into video production these
days). Buying the station is a group
put together by former NBC exec

Bob Sherman, the **Sherman” in Del-
la Famia Travisano & Sherman. The
Class C outlet went for $1.5 million.

Across town at KROD/KLAQ,
Jim Sloan’s Tucson-based Rex
Broadcasting has agreed to sell the
combo to Burkhart Abrams’ John
Sinton and music producer Ken
Brown, with GM Charlie Cohn re-
maining in place.

Wondering what’s been going on
with the Gary Edens/Harte Hanks
buyout? A look in last Wednesday’s
Wall Street Journal reveals a done
deal in an ad from Goldman Sachs &
Co. which reads: “H.H. Acquiring
Corp. (a newly formed corporation)
has acquired in a leveraged buyout
Harte Hanks Communications
Inc.”. .. From the rumor side of that
story is the word that $35 million will
take Harte Hanks’ Houston proper-
ties, KKBQ-AM-FM. Malrite was
reportedly eyeing the stations (as well
as L.A.’s Spanish combo KTNQ/
KLVE, which is said to be up for sale
at the same price), but in both cases it
turned out to be nothing more than
window shopping.

* Kk K

Longtime WMCA owner Straus
Communications has announced it
will pick up a couple of outlets in the
Catskills, WELV/WDRE, licensed
to Ellenville. When the deal is done,
Ellen and Peter Straus’ son Eric,
who currently serves as WMCA VP/
local sales manager, will move up-
state to become VP/GM of the pair.
The family also owns WFTR-AM-
FM in Front Royal, Va.

From selling time to buying sta-
tions goes WIBC Indianapolis sales

manager Mark Engledow, who,
along with WIBC account exec K.
Stephen Mohr, has purchased
WCTW/WMDH, licensed to the

Muncie/New Castle area. The 250-
watt AC AM/Class B country FM
combo is expected to be the first of
the Mohr-Engledow Broadcasting
chain.

Moving up in the Gaylord Broad-
casting ranks is WSM Nashville
GSM Bob Meyer. Meyer, a longtime
Louisville broadcaster who served as
GSM at both WAKY and WLRS, re-
places Irene Runnels as general man-
ager of Gaylord’s WKY Oklahoma
City. Filling Meyer’s former WSM
GSM shoes is local sales manager
Sandra Kennedy, while account exec
John Padgett is upped to national
sales manager.

Exiting his GM post at Stevie
Wonder’s KJLH Los Angeles is long-

time local urban broadcaster J.B.
Stone. No word on a replacement for
him, or a candidate for the PD chair,
-which Stone had also been filling on
an interim basis.

* K K

KGGI Riversidle MD/midday
personality Steve O’Neill makes the
big time, doing temporary fill-in at
KOST Los Angeles and weekends on
Transtar’s ‘‘Format 41 Other
changes at the Cox outlets have KFI
music director Liz Kiley still filling
Jan Marie’s 6 to 10 p.m. slot on
KOST (Jan, victim of a near-fatal car
crash, is still in a coma, but said to be
showing increasing signs of recov-
ery), while KFI weekender Tom
O’Hare replaces former WUSN Chi-
cago personality Karen Summers in

-the 10 p.m. to 2 a.m. slot, with Nancy
Plum (remember her from 10-Q?)
pulling weekends. And should you be
looking, operations manager/PD
Jhani Kay says he’s still in need of an
excellent production director.

If that’s not to your liking, maybe
youwd enjoy programming Cleve-
land’s WMJI1. With the exit of Magic
PD Dave Popovitch, consuitant
Mike McVay has become more ac-
tively involved as he and station
manager Connie Edelman go on a na-
tionwide talent hunt.

Rather take a bite out of the Big
Apple? Well, should you be reading
this at the NRBANABRPC, give
Doubleday’s Dave Martin a call at
the Bonaventure. He’s looking for an
operations manager for WAPP ...
More West Coast-oriented? Check
out Don Hofmann, The KNBQ Ta-
coma ops manager is seeking a PD
now that Sean Lynch is off in search
of greener pastures.

Just a small town star? How about
Peoria? WXCL is looking for a
morning man (and if you want to
hear the former personality, take
your pick, crosstown WTXR or cir-
cuit court—another one of those con-
tract violation suits). Interested?
Give GM Dick Lewis a call.

WRKR Milwaukee GSM Michael
Raymond heads for the sunbelt in
that capacity at Pinellas Park’s
WPLP (Tampa metro) . . . Upped to
executive VP at Bob Price’s K-101
San Francisco is VP/GM Jack
McSorley, Meanwhile, across the
country at Price’s WIRK-FM West
Palm Beach, last week’s changes
(Vox Jox, Sept. 15) were accompa-
nied by the appointment of Terry
Slane as PD.

(Continued on page 18)

day vice president of programming
David Martin. “This has to be one of
the funniest things that I've heard
since the rumors that WLLZ in De-
troit was going top 40 when we hired
Lee Arnold.

“Our objectives in Washington
have never been more clear,” Martin
continues. “The spring Arbitron data
placed WAVA a tenth of a point be-
hind ABC's WRQX (Q-107), and it
is only a matter of time before
WAVA takes the premier contempo-

rary music position in  the
marketplace.”

Under the direction of PD Randy
Kabrich, WAVA has already

reached dominance in the core top 40
demos including 12-34 and 18-34.
Rivers' background prior to joining
WKDF was largely top 40, including
a stint programming Birmingham’s
WKXX.

Regarding WAPP’s future direc-
tion, Martin allows, At this time we
are considering all of our options in
the New York marketplace. With the
addition of Michael Ellis, rumors
have us doing everything from top 40
to urban, but the reality is that we
will be carefully reviewing our pres-
ent format and examining all possible
alternatives.”

“Any announcement about a for-
mat switch is at best premature,”
notes VP/GM Pat McNally, who has
been with the AOR outlet since its in-
ception in May, 1982, coming from
co-owned WLLZ, where he served as
GSM. “We hired Michael because
he’s been a part of some very success-
ful New York stations over the past
seven years. The job he's done at
WHTZ is outstanding, but that’s not
the only format he can handle.”

Ellis track record has spanned
three formats in New York, includ-
ing AC WPIX-FM, urban WKTU
and Z-100. “At WPIX (where he
spent a year from 1977-78 as secre-
tary to the general manager) it was
really an entry level position,” says
Ellis, “When I moved over to
WKTU, originally I was traffic direc-
tor.” He became music director
shortly thereafter.

. Ellis At WAPP, Rivers At WAVA

I really can’t take credit for the
station's success,” says Ellis of his
nearly six years at WKTU, “but in
the time 1 was there we had five dif-
ferent PDs. To a great extent 1 was
the stabilizing element that made for
consistent success.

“Qur goal was to take disco, the
very popular fad of the moment, and
try to broaden the format. We did

.that by being a broad-based New

York City station targeting the five
burroughs, but other than keeping
our finger on the pulse of the listen-
ers, 1 have to think we were success-
ful because there wasn’t any top 40
competition. What Z-100 did was to
do a real top 40 format, and they
filled an obvious void.”

Working on the top 40 station
since its creation in 1983 in PD Scott
Shannon's Meadowlands Hilton
suite, Ellis has been widely credited
as a major factor in Z-100’s success.
“It was a very mass appeal format,”
he notes, “which obviously took its
total share from a lot of stations, in-
cluding urban and AOR. The experi-
ence opened my mind to several pos-
sibilities, and when this opeing came
up I knew it was the career opportu-
nity I was waiting for.”

*Obviously, both these announce-
ments speak to Doubleday’s commit-
ment to recruit the best and most tal-
ented minds in programming,” says
Martin, who adds that a third major
announcement is forthcoming *‘with
the naming of a second member of
the WAPP programming team as op-
erations manager.

“We have been and will continue
to recruit for this very important po-
sition,” he says, “‘which will include
the responsibilities of overseeing all
of WAPP’s programming, manage-
ment of the airstaff and responsibility
for creating and staging station
promotions.”

Martin adds that acting PD Steve
Ellis, who prior to joining WAPP
two years ago was with Doubleday’s
KDWRB, will remain with the station
as assistant PD/MD.

ROLLYE BORNSTEIN

Universal’s WATI Buy
Ushers In 12-12-12 Rule

LOS ANGELES — Universal
Broadcasting Corp. became the first
group of broadcasters to take advan-
tage of the FCC’s new 12-12-12 rule
when it formally filed an application
Sept. 8 to purchase WATI Indianap-
olis, its eighth AM radio station.

The Mineola, N.Y.-based firm,
which originally asked the FCC to
increase the number of same-band ra-
dio stations from the longtime limit
of seven back in September, 1981, is
accordingly the first to reap the bene-
fits of the new ruling, approved by
the FCC in late July, which allows
broadcasters to own up to 12 radio
stations on the same band. The UBC
filing came on the first day the FCC
began accepting purchase applica-
tions under the new rule.

WATI, a 250-watt daytimer pur-
chased for $300,000 from Sarkes Tar-
zian Inc., will retain its Drake-Che-
nault nostalgia format, says UBC
vice president Dick Marsh, even
though the firm’s 10 other radio sta-
tions—located for the most part in
suburban areas adjacent to major
markets—all carry some sort of reli-
gious or ethnic format.

“We call ourselves and our station

‘voice of the voiceless’,” says Marsh.

“This is the first station we own that
does not have a specialized format,
and along with the fact that WATI is
located in a major market, that is
something new for us.”

UBC only owns one other major
market radio station, the religious/
talk-formatted KEST-AM in San
Francisco, although black gospel sta-
tion WGRT-FM in Danville, Ind. is
part of the Indianapolis metro.

“We were already in Indianapolis,
and there’s a certain advantage to an
AM/FM combination, even though
the formats are so different we can’t
market them together,” Marsh says.
“That’s one reason for the purchase,
with the other two being that the sta-

. tion is in a growing green belt market

and the price was right.”

Other AM suburban stations now
owned by UBC, in addition to KEST,
are KTEK Alvin, Tex., near Hous-
ton, with a religious/talk format;
WARO Canonsburgh (Pittsburgh,
religious) KUXL Golden Valley
(Minneapolis, religious); WYLO
Jackson (Milwaukee, religious/eth-
nic); WCBW Columbia, Ill. (St. Lou-
is, religious); and KCNW Fairway,
Kan. (Kansas City, religious).

THOMAS K. ARNOLD
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ONE-TIME WINDSOR POWERHOUSE

CKLW/CFXX To Change Hands

WINDSOR, Ont. — Negotiations
have been completed for the sale of
CKLW/CFXX here from Toronto-
based Baton Broadcasting to Keith
Campbell, a principal in CUC Ltd.,
the Ontario-based cable franchiser
which operates systems throughout
the province, including CKLW/
CFXX’s home base of Windsor. The
deal was concluded Sept. 6 at a price
of $1.8 million.

The sale has yet to be finalized by
the Canadian Radio-Television &
Telecommunications  Commission
(CRTC), according to Baton execu-
tive vice president Gordon Ashford,
who adds that he expects a public
hearing concerning the sale to occur
by the end of this year.

CKLW reigned as Detroit's pre-
mier top 40 outlet in the '60s, under
the guidance of program director
Paul Drew. It was Drew who man-
aged to have the heavily traveled De-
troit/Windsor tunnel wired for

CKLW's reception, causing instant
listenership anywhere on the AM
band for “The Big Eight.”” The sta-
tion, then owned by RKO, was sold
to Baton in 1971 when a new CRTC
regulation went into effect stipulating
that no non-residents could own
more than 20% of a Canadian radio
or television concern, according to
Ashford.

Ashford says the growing popular-
ity of FM radio at that time had
caused CKLW's listeners to switch
to the FM band, prompting a gradual
shift in the station’s format from top
40 to adult contemporary. Mean-
while, sister FM CFXX, which had
simulcast CKLW'’s top 40 program-
ming during its heyday, adopted first
a country format and then a nostalgia
approach three years ago.

Last year, CFXX applied to the
CRTC for a top 40 license—a format
previously prohibited from the FM
band under CRTC regulations—in

| Most Added Records.

The week’s five most added singles at
Billboard’s reporting stations in each of four formats

# of Billboard’s

# of Billboard’s

stations - stations
adding record now reporting
Title, Artist, Label this week record
HOT 100
) 1184 Stotions)
1 “Wake Me Up Before You Go-Go,”
Wham!, Columbia 51 ) 114
2 “Better Be Good To Me,” Tina
Tarner, Capitol 51 106
3 “Body Rock,” Maria Vidal, EMI
America 31 53
4 “I Can’t Hold Back,” Survivor,
Scotti Bros. 31 52
5 “I Feel For You,” Chaka Khan,
Warner Bros. 30 93
Ao  BLACK
——— e e e awa SIS . l“ Sm} _—
1 “Jungle Love,” Time, Warner Bros. 4 4
2 “I Feel For You,” Chaka Khan,
Warner Bros. 21 77
3 “Mr. T’s Commandments,” Mr. T,
Columbia 21 21
4 “In The Name Of Love,” Ralph
MacDonald with Bill Withers,
Polydor 16 75
5 “Crushed,” Controllers, MCA 16 64
COUNTRY AR o
i (123 Seatices ) A
1 “God Won’t Get You,” Dolly Parton,
RCA ' 44 79
2 “She’s My Rock,” George Jones,
Epic 40 41
3 “I Love Only You,” Nitty Gritty Dirt
Band, Warner Bros. 39 45
4 “Some Hearts Get All The Breaks,”
Charly McClain, Epic 31 53
S “World’s Greatest Lover,” Bellamy
Brothers, MCA /Curb 28 . 28
M‘r-mmmr
R (84 Stations)
1 “Left In The Dark,” Barbra
Streisand, Columbia 24 43
2 “What About Me?”” Kenny Rogers
with Kim Carnes & James Ingram,
RCA 20 56
3 “Desert Moon,” Dennis DeYoung,
A&M 14 32
4 “Who Wears These Shoes,” Elton
John, Geffen 12 25
5 “Special Girl,” America, Capitol 12 19

an attempt to compete with Detroit
stations penetrating the Windsor
market.

The application was denied. But,
says Ashford, the CRTC since April
has allowed CFXX the use of top 40
programming for a small portion of
the broadcast day: specifically, two
hours each for morning and after-
noon drive.

The CRTC last July held a public
hearing concerning the unique prob-
lems facing broadcasters in the
Windsor market because of the regu-
lations regarding the required per-
centage of spoken word on a music
based station and the percentage of
Canadian content—records either
written, recorded or produced by Ca-
nadian nationals. Broadcasters here

feel these restrictions have put them
at a disadvantage in competing with
stations on the U.S. side of the bor-
der. No decision has yet been reached
by the CRTC as to whether the rules

can be bent in Windsor's case.
CRTC regulations and ‘‘other
problems™ contributed to Baton’s de-
cision to sell CKLW/CFXX, accord-
ing to Ashford. “We've given it a
good shot down there,” he says.
*“Maybe these young people coming

in will bring some fresh ideas.”
MOIRA McCORMICK

Wolfman Jack
Howls Again On
WNBC New York

NEW YORK — “Welcome back
Jack™ is the phrase buzzing this week
around WNBC here, where Wolfman
Jack returned Friday (14) to broad-
cast his daily midnight to 5:30 a.m.
slot after a 10-year absence from the
station.

The noise surrounding Wolfman's
return has obscured the departure of
Johnny Dark, who delivered his final
WNBC graveyard shift Tuesday (11).
Dark had been wih the station since
1977, and hosted the midnight shift
for the past seven months.

Official word from NBC is that
Dark’s contract was not renewed, but
sources say that newly promoted
NBC Radio president Randy Bon-
garten was ‘‘looking for someone
with a different style.”” At presstime,
Dark could not be reached for
comment on the move or his future
plans.

NBC personnel and several ‘50s
and ‘60s superstars celebrated Wolf-
man’s so-called homecoming Friday
at the Jukebox club, where the veter-
an disk jockey kicked the show off
with a live broadcast. The “live™ as-
pect of that show looks to be a rarity
in future programming, as NBC is
billing his shift as featuring *‘primari-
ly taped and some live’* material.

According to Wolfman, the
amount of live time will depend on
“how much business I have in New
York.” He says his home base re-
mains his Los Angeles studio, where
he has taped the midnight to 5 a.m.
show for KRLA since January, 1983,
a duty he retains.

KRLA program director Jim Pew-
ter estimates that Wolfman averages
90 minutes of live time during each
shift, most of it delivered by phone
from his Hollywood and Vine studio.

Earlier in the week; Wolfman de-
buted his ABC-TV show, “Wolfman
Rock TV,” a Saturday morning chil-
dren’s program that features rock
gossip, information and videos.

KIM FREEMAN
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CORAL SPRINGS, Fla. — The
formation of a second division, Birch
Consumer Research, and the man-
agement restructuring of the compa-
ny's existing subsidiary, Birch Radio,
have been announced by Birch Re-
search Corp. chairman/chief execu-
tive officer Tom Birch.

The move puts former Birch Radio
president/chief operating officer Da-
vid Gingold in the same post at the
new division, while three former Ar-
bitron executives are brought on
board to run Birch Radio.

Gingold says the new division will
process attitudinal and perceptual re-
search, areas the company has been
delving into more deeply over the
past four months. ‘It was in our cor-
porate plan two years ago to eventu-
ally expand into these areas,” he says.
“We’ve been talking with many po-
tential clients and already have
worked on projects for a number of
consultants.”

Unlike Birch Ratings, which spe-
cializes in “syndicated research,” the
new division will operate on a per
project basis, dealing with specific
proprietary information desired by
the client. “What we’re doing is using
our expertise in radio ratings and ap-
plying that to perceptual research,”
Gingold says.

As is the case with Birch Radio,
the telephone will be the instrument
of retrieval. “I want to stress we will
not be in the business of interpreting
the data,” says Gingold. “What we
will be doing is gathering high-quali-
ty information as inexpensively as
possible.”

Gingold notes that projects are
priced from $6,500 upwards and deal
with anything from format feasibility
to pre- and post-awareness studies for
advertisers, including the record
industry.

He adds that Arbitron’s recent ac-
quisition of Burke Marketing did not
figure into the company’s plans to ex-
pand. “Their research is more in-
volved with product testing (i.e.
hanging sample soap bars on door
knobs and later tabulating accep-

| Reorganization At Birch:
New Division Formed |

SR

tance). We'll strictly gather data, and
at this point we’re targeting the in-
dustry we know best: radio.”

Regarding Birch Radio, Gingold
sees a continual growth pattern.
“Right now we’re in 90% of the top
100 markets and adding about 50 to
60 local regional and national adver-
tising subscribers a month.” He cites
such firms as J. Walter Thompson,
D’Arcy MacManus & Masius,
SSC&B and N.W. Ayer among Birch
Radio’s regular clientele, but adds
that not all agency subscribers are us-
ing the service as a buying tool.

“Some are looking at trends, some
at our qualitative data, but we're
growing in terms of increase and
awareness every day,” he says. A re-
cent Interep study dealing with avail
requests showed Birch holding 15%
of the market, with Arbitron still a
dominant 85%. Changing those per-
centages is the current aim of Birch
radio.

To that end, Richard L. Weinstein,
the one-time vice president of sales
and marketing for Arbitron, has
joined the company in Gingold's for-
mer president/COO post. Weinstein
was most recently vice president of
marketing for Katz Television. Aid-
ing him will be senior vice president
of sales and marketing Bill Livek,
who relinquishes a similar post at Ar-
bitron,-and senior vice president and
director of operations Bill Engel,
most recently general manager of
Storz’s WTIX New Orleans and also
a former vice president of sales and
marketing for Arbitron.

“Dick Weinstein was a major force
in the development of Arbitron’s
credibility in the ’70s,” notes Gin-
gold. “He’s strong in strategy plan-
ning and he’s worked with both (Bill
Livek and Bill Engel) as a team in the
past. Their goal here will be to in-
crease the usage and credibility at the
agency and broadcaster level. Obvi-
ously we see a more dramatic in-
crease in agency acceptance as our
next plateaun.”

ROLLYE BORNSTEIN

Move To Top 40 Planned
At Hartford’s ‘Kiss 96’

HARTFORD—These days nearly
every town has one: a radio station
referring to itself as “Kiss.” Various
call letters, from San Antonio’s KISS
to outlets stretching the point such as
ABC’s newly named KTKS (Kiss in
Dallas), all spell contemporary radio.

Back in 1971, when most stations
still has Boss Jocks, Hartford had
“Kiss 96 FM." However, the format
then was—and still  is—easy
listening.

All that will change by mid-Octo-
ber, says Kiss principal Tim Mont-
gomery. Along with a group of inves-
tors collectively known as Precision
Media, including Boston concert pro-
moter Don Law, Montgomery has
purchased the Class B outlet, which
is slated to switch to top 40 this fall.

“We're in the process of putting
together our air staff right now,” says
Montgomery, the former WHIO-
AM-FM Dayton general manager
who previously served as general
sales manager for WBCN in his
hometown of Boston before moving
to Heftel's WXKS (Kiss 108) as a na-
tional sales manager, working closely
with PD Sunny Joe White. Fittingly,
White has been signed to consult the
new sound, which will be pro-
grammed by former WCOL Colum-
bus PD Bob Mitchell.

Currently citing WTIC-FM as

competition, “although they lean
more to AC than we will,” Mont-
gomery welcomes the challenge. “It’s
hard to say exactly who is direct
competition or who will be,” he says,
“but one thing we’'ve found is that
when a new competitor emerges, it
tends to expand the market for a par-
ticular format rather than contract
it.” -

AUDIO  VISUALS—AN

actress

works on WBT Charlotte, N.C.’s

“People On The Go” tv spots, in

which the station guesses what

their audience might be doing
while listening.

N
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® Continued from page 15

Returning to the Northeast from
Evansville, Ind.’s WGBF is former
WFTQ Worchester personality Dave
Windsor. Dave, who will program
Syracuse’s WSYR, will also host the
midday show on the AM outlet,
which moves Fred Horton to the FM
side of the building. Fred, who's al-
ready walking those Y94 FM halls
weekends as host of the contempo-
rary station’s “‘Saturday Night Oldies
Party,” will round out his work week
in the 7-midnight shift there.

Giving up the glitter and glamour
of big-time show biz, Z-100 personal-
ity Dr. Dave Dunaway (we're talking
Charlotte, here—Z-100 as in WIZR
licensed to Kannapolis, N.C.) has
opted for life as a lawman. He joins
the state of North Carolina’s division
of license and theft, so these days
Jack Daniel cleans up after the Z
Morning Zoo. In addition to his mid-
day duties, Daniel, who most recent-
ly programmed crosstown WROQ,
now serves as the contemporary sta-
tion’s music director.

Upped to assistant PD at Rich-
mond’s Q-94 (WRVQ-FM) is music
director Bob Lewis ... Now that
Don Keith’s All American Media
has taken over Mobile’s WZEW-FM,
Catt Stone has been appointed PD of
the AOR outlet. Stone had been pro-
gramming Hammond, La.’s similarly
formatted WHMD.

* kK

Across the street and back again
walks Boston’s Jon J. Hirshberg,
who for several years directed the
sales operation of WEEI before leav-

ing for WBZ as GSM. Now he as-
sumes that role at "EEI, replacing the
exiting Steve Knowles at the Newsra-
dio outlet.

Speaking of news, WWKX Nash-
ville/Gallatin’s Mary Glen Lassiter
departs for First Media’s Z-93
(WZGC) Atlanta, where she’ll join
the morning team of Steve McCoy
and PD John Young as news anchor.
She’ll also serve as news director at
the contemporary outlet, where eve-
ning lady Lindsey adds to her duties
as promotion coordinator.

Upped to full-time editor at L.A.’s
KFWB (All News 98) is Diana Mar-
tinez . . . Speaking of L.A. radio, we
spent some time listening to it this
weekend, and we've got to say—on
second thought, we’ll let you decide,
since you'll probably be reading this
at the RCPC in easy range of all the
local stations. And for those of you
into nostalgia, KRLA’s first top 40
jock, Jimmy O’Neill, is back with the
AM outlet, doing weekends.

Passing through New Orleans with
a hankering to hear Transtar’s “For-
mat 417" No problem, since Joy
(WWL’s FM counterpart, WAJY)
just opted for the soft AC sound.

Opting for country after 56 years
in a contemporary vein is Corpus
Christi’s KRYS. As the AM outlet
partially simulcasts with similarly
formatted KBCB, the latter will adopt
the KRYS-FM designation later this
fall, while listeners continue to think

of them as K-99. As for that all-new
AM lineup, following the simulcast-
ed “Morning Wake Up Service” with
Russ Martin and Dave Scott are Jer-

Vox Jox

ry Sublett in middays, J.D. Gonzales
in afternoons, Robert Diaz in eve-
nings and Terri Inskip overnights.
Cathy Kallinger continues as news
director.

* Kk Kk

Remember Sandy Shore, the
young lady up in Monterey who got
all that national publicity last year af-
ter a listener came in and shot out
most of the equipment at K-WAV?
(As we recall, and not very well, he
came from Hawaii and his pickup
truck told him to do it—or some
equally bizarre story.) Well, having
recovered from that scare, Sandy
made the decision to stay in radio but
has opted for a studio with fewer
windows in the San Fernando Valley.
You can catch her act weekends on
KGIL.

Chris Allen moves from AM to
FM: from Dallas’ KAAM to co-
owned KAFM, where he now does
overnights . .. If you did any grow-
ing up in Oklahoma City, you proba-
bly remember *“3-D Danny.” Back
when television was young (and so
was he), Danny Williams hosted the
local kiddie show. By our figures,
those kiddies are now KEBC's prime
demos, and so it is that the country
outlet has hired Williams to do
morning drive on FM 94.

Which station influences the most
record sales in the metropolitan New
York area? It may not be in Trivial
Pursuit, but the answer according to
the 1984 Scarborough Report is
WLIR. Among listeners who pur-
chase 10 or more albums annually,
the Long Island FM outlet ranked
229% above the average of the 35

Le Mondrian ... a new, all-suite hotel, and more ... a
monument to Contemporary Art.

| Le Mondrian captures the pulse, the very essence of Los

Angeles. All suites have spacious livin
wet bars and exquisitely appointed

and dinin
ath and

areas,
ressing

areas. The panoramic views that Le Mondrian’s suites

| offord are unparalleled.

i Located on Sunset Boulevard, in the heart of the
entertainment and design communities, Le Mondrian
stands as a monument in the midst of the Los Angeles
cityscape, defining the hotel as Contemporary Art.

8440 Sunset Boulevard, West Hollywood, California 90069
(213) 650-8999

(800) 321-4564, Nationwide

(800) 343-8987, In California

Or See Your Travel Agent

LE MONDRIAN

HOTEL DE GRANDE CLASSE
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stations used in the survey.

If your favorite hobby is collecting
obscure rap records, you'll instantly
recognize the name Lady B. Also
known as Wendy Clark, Lady B re-
corded the obscure 1979 single “To
The Beat Y'AIL™ Since then she's
gone on to semi-fame and little for-
tune as WHAT Philadelphia music
director and air personality. These
days, however, you can hear her rap
on Power 99, as Lady joins WUSL.
She hosts Sunday afternoon’s **Street

Beat” program, devoted to rap
devotees.

From Q-105 (WRBQ Tampa)
across the bay to Clearwater’s Magic
96 FM (WMGG) goes Audrey Lynn,
who now serves as the AC-turned-
contemporary outlet’s promotions di-
rector and morning traffic anchor . . .
Moving into the promotions director
slot at Portland’s KCNR is Desiree
Brown ... Upped to full-time at
Gonzales, La.'s WSLG is Tom Lew-
is, replacing midday personality J.D.
Tyler, who opts for the good life in
the Florida Keys.

* Kk Kk

Those of you looking for former
WAIL New Orleans chief engineer
Alan Perkins can find him in Eric
Small’s Brooklyn office. The duo are
heavily into tv stereo . . . Speaking of
which, KOMO-TYV Seattle holds the
distinction of becoming the first com-
mercial television station broadcast-
ing totally in stereophonic sound, ac-
cording to VP/GM Monty Grau. If
you'd like to chat with Alan, you can
reach him at (212) 625-7333.

Get out your address books again
and look under “C,” “F” and “S.”
Jon Coleman has moved up in the
world. The new address in posh Los
Colinas is Coleman Research, Three
Dallas Communications Complex,
Suite 212, Irving, Tex. 75039. Jot
down the new number, too: (214)
556-2121.

As for “F,” Tucson-based FMR
Associates has also moved. The re-
search firm can now be reached at
FMR Research Center, 6045 E.
Grant Road, Tucson, Ariz. 85712.
The phone number, (606) 886-5548,
remains the same ... And guess

what? The Schulke family has also
relocated. That new address for Mr.
and Mrs. Jim Schulke {and Jamie) is
50 N. Compass Drive, Bay Colony,
Fort Lauderdale, Fla. 33308. The of-
fice number is (305) 491-8674.

GOING, GOING, GONE—Members of
the Go-Go's pay a call to WLS-FM
Chicago staffers after their show at
the city’s Poplar Creek Music The-
atre. Standing from left are air per-
sonality Steve Dahl, Go-Go Char-
lotte Caffey, WLS’s Garry Meier and
Go-Go’s Kathy Valentine and Be-
linda Carlisle. Kneeling are A&M'’s
local promotion rep Bob Tarantino
and Keith Aitomare of IRS Records.

YesterHits |

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK

POP SINGLES-10 Years Ago

1. Can't Get Enough Of Your Love, Babe,
Barry White, Twentieth Century

. Rock Me Gently, Andy Kim, Capitol

. | Honestly Love You, Olivia Newton-John,
MCA

4. Nothing From Nothing, Billy Preston,
A&M

. | Shot The Sheriff, Eric Clapton, RSO

. Then Came You, Dicnne Warwick & the
Spinners, Atlantic

7. (You're) Having My Baby, Paul Anka,
United Artists

. Clap For The Wolfman, Guess Who, RCA

. You Haven't Done Nothin’, Stevie
Wonder, Tamla

10. Hang On In There Baby, Johnny Bristol,

MGM

POP SINGLES-20 Years Ago

1. The House Of The Rising Sun, Anmals,
MGM

. Bread And Butter, Newbeats. Hickory

. Where Did Our Love Go, Supremes,
Motown

. Oh, Pretty Woman, Roy Orbison,
Monument

. G.T.0., Ronny & the Daytonas, Mala

. Everybody Loves Somebody, Dean
Martin, Reprise

7. Remember (Walkin' In the Sand),
Shangri-Las. Red Bird

. Because, Dave Clark Five, Epic

. Do Wah Diddy Diddy, Mantred Mann,
Ascot

10. Dancing In The Street, Martha & the

Vandellas, Gordy
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TOP LPs—10 Years Ago
. Fulfillingness’ First Finale, Stevie
Wonder, Motown
. Bad Company, Swan Song
. Endless Summer, Beach Boys, Capitol
. Rags To Rufus, Rufus, ABC
. If You Love Me Let Me Know, Olivia
Newton-John, MCA
. Il, Bachman-Turner Overdrive, Mercury
. 461 Ocean Blvd., Enc Clapton, RSO
. Chicago VII, Chicago, Columbia
. Marvin Gaye Live, Tamla
. Back Home Again, John Denver, RCA

—
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TOP LPs—20 Years Ago

. The Beatles—A Hard Day's Night,
Soundtrack, United Artists

. Something New, Beatles, Capitol

. Everybody Loves Somebody, Dean
Martin. Reprise

. All Summer Long, 3each Boys, Capitol

. Peter, Paul & Mary In Concert, Warner
Bros.

. Getz/Gilberto, Stan Getz & Joao Gilberto,
Verve

. Hello, Dolly!, Louss Armstrong, Kapp

. Funny Girl, Original Cast, Capitol

. Hello, Dolly!, Original Cast, RCA Victor

. The Unsinkable Molly Brown,
Soundtrack, MGM

—
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COUNTRY SINGLES-10 Years Ago

1. | Wouldn't Want To Live If You Didn’t
Love Me, Don Willams, ABC/Dot
2. I'm A Rambling Man, Waylon Jennings,
RCA
3. | Love My Friend, Charlie Rich, Epic
4. Please Don't Tell Me How The Story
Ends, Ronnie Milsap, RCA
. Big Four Poster Bed, Brenda Lee, MCA
. (It's A) Monster's Holiday, Buck Owens,
Capitol
7. Dance With Me (Just One More Time),
Johnny Rodriguez, Mercury
8. A Mi Esposa Con Amor, Sonny James,
Columbia
9. We Loved It Anyway, George Jones &
Tammy Wynette, Epic
10. Bonaparte's Retreat, Glen Campbell,
Capitol

o

SOUL SINGLES-10 Years Ago

1. Can't Get Enough Of Your Love Babe,
Barry White, 20th Century

. You Haven't Done Nothin’, Stevie
Wonder, Tamla

. Skin Tight, Ohio Players, Mercury

. Live It Up Part I, Isley Brothers, T-Neck

. Midnight Flower, Four Tops, Dunhill

. Do It Baby, Miracles, Tamla

. Then Came You, Dionne Warwick & the
Spinners, Atlantic

. Tell Her Love Has Felt The Need, Eddie
Kendricks, Tamla

. Feel Like Making Love, Roberta Flack,
Atlantic

10. Ain't No Love In The Heart Of The

City, Bobby Blue Bland, Dunhill
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eoKEY ADD-ONS—the two key records added at the stations listed as deter-

mined by station personnel.

®ADD-ONS—AIl records added at the stations flisted as determined by station

Northeast Region
smmms® TOP ADD ONS mmmm

WHAM-Wake Me Up Before You Go-Go
(Columbia)

MARIA VIDAL-Body Rock (EMI-America)

KENNY ROGERS WITH KiM CARNES & JAMES
INGRAM-What About Me? (RCA)

SURVIVOR-! Can't Hold Back (Scotti Bros.)

® PRINCE AND THE REVOLUTION-Purple Ran
® JANET JACKSON-Oon't Stand Another Chance
o MARIA VIDAL-Body Rock

© THE EVERLY BROTHERS-On The Wings Of A

Nightingale

© STEVE PERRY-Strung Out

© JEFFERSON STARSHIP-Layin’ It On The Line
® MATHEW WILDER-Bouncing Off The Wall

WSPK-Poughkeepsie
(Chris Leide—P.D.}
© TINA TURNER-Better Be Good To Me
© THE GO-GO'S-Yes Or No
© MARIA VIDAL-Body Rock
© STEVE PERRY-Strung Out
® KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-Whal About Me?
® BARBRA STREISAND-Left In The Dark
® KRDKUS-Midnite Maniac

WFLY—Albany
(Peter Clark-P.D.)
oo DIANA ROSS-Swept Away
®e JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love .
© BARBRA STREISAND-Left In The Dark
© MARIA VIDAL-Body Rock
* KROKUS-Midnite Maniac

WGUY-Bangor
{Jim Randat-P.D.)
«e BARRY GIBB-Shine Shine
oo DENNIS DeYOUNG-Desert Moon
@ RICKIE LEE JONES-The Real End
® ROMEO YOID-A Girl In Trouble (Is A Temporary Thing)
© HELIX-Rock You
© THE G0-G0'S-Yes Or No
® STEPHEN STILLS-Stranger
» HONEYMOON SUITE-New Girl Now

WIGY-Bath
[Scott Robblns-P.D.)

« KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?

© MARIA VIDAL-Body Rock

® SURVIVOR| Can't Hold Back

© BEACH BOYS AND FRANKIE VALLI-East Meets west

® MATHEW WILDER-Bouncing Off The Walt

* FREDDIE MERCURY-Love Kills

@ FACE TO FACE-Under The Gun

o LULU-Everytime | See Your Picture

@ RALPH MACDDNALD WITH BILL WITHERS-In The
Name Of Love

© THE EVERLY BROTHERS-On The Wings Of A
Nightingale

WHTT-Boston
(Rick Peters-P.D.}
© TINA TURNER-Better Be Good To Me
® JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love
© STEVE PERRY-Strung Out

WXKS-Boston

{Sunny Joe White-P.D.)
© DIANA ROSS-Swept Away
© MARIA VIDAL-Body Rock
@ SURVIVOR- Can't Hold Back
® FACE TO FACE-Under The Gun
© SAM HARRIS-Sugar Don't Bite

WBEN-FM-Buffalo
{Bob Wood-P.D.}
® DAVID BOWIE-Blue Jean
» WHAM-Wake Me Up Before You Go-Go
© KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?
© TINA TURNER-Better Be Good To Me
© ROMEO YO1D-A Girl In Trouble (Is A Temporary Thing)
* BARBRA STREISAND-Left In The Dark
© MARIA VIDAL-Body Rock

WKBW-Buffalo
(Sandy Beach-P.D.)
© ANNE MURRAY & DAVE LDGGINS-Nobody Loves's
Me Like You

WNYS-Buffalo
(Bill Tod-P.D.}
o WHAM-Wake Me Up Before You Go-Go
® CHAKA KHAN-| Feel For You
« KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?
« PRINCE AND THE REVOLUTION-Purple Ran

WTSN-Dover
{Jim Sebastian-P.D.)
#o JOHN CAFFERTY AND THE BEAVER BROWN
BAND--On The Dark Side
®s THE G0-GO0'S-Yes Or No
® PRINCE AND THE REVOLUTtON-Purple Rain
© WHAM-Wake Me Up Before You Go-Go
® RALPH MACDONALD WITH BILL WITHERS-In The
Name Of Love
© BARRY GIBB-Shine Shine
© MATHEW WILOER-Bouncing Off The Wall
© BEACH BOYS AND FRANKIE VALLH-East Meets West

WERZ—Exeter
(Jack D'Brien-P.D.)
© KENNY ROGERS WITH KiM CARNES & JAMES
INGRAM-What About Me?
» FACE TO FACE-Under The Gun

WTIC-FM—Hartford
(Mike Wesi-P.D.}
#o DENNIS DeYOUNG-Desert Moon
oo WHAM-Wake Me Up Before You Go-Go

WFEA-Manchester
{Rick Ryder-P.D.)
» THE EVERLY BROTHERS-On The Wings O A
Nightingale
« BEACH BOYS AND FRANKIE VALLI-East Meets West
© THOMPSON TWINS-You Take Me Up
® ANNE MURRAY & DAVE LOGGINS-Nobody Loves's
Me Like You

KC-101 (WKCI)—New Haven
(Stef Rybak-P.D.)

© DAVID BOWIE-Blue Jean

» WHAM-Wake Me Up Before You Go-Go

WJBQ-Portiand

{Brian Phoenix-P.D.)

WPRO-FM—Providence
{Tom Cuddy-P.D.)

© DAVID BOWIE-Blue Jean

© BARBRA STREISAND-Left In The Dark

© SURVIVOR-I Can't Hold Back

* MARIA VIDAL-Body Rock

» WHAM-Wake Me Up Before You Go-Go

WMJQ—Rochester
{Jay Stevens—P.D.}
© THE POINTER SISTERS-I'm So Excited
© HONEYMOON SUITE-New Girl Now
© TINA TURNER-Better Be Good To Me

WPXY-FM—Rochester
(Tom Mitchell-P.D.)
oo WHAM-Wake Me Up Belore You Go-Go
®o PRINCE AND THE REVOLUTION—Purpie Ran
« KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?
® CHAKA KHAN-! Feel For You

Based on station playlists through Tuesday (9/11/84)

TOP ADD ONS -NATIONAL

TINA TURNER-Better Be Good To Me (Capitol)

DAVID BOWIE-Blue Jean (EMI-America)
WHAM-Wake Me Up Before You Go-Go (Columbia)

INGRAM-What About Me?

WBLI-Long Island
(Bill Terry-P.D.)
oo KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?
@ DAVID BOWIE-Blue Jean
® MARIA VIDAL-Body Rock

WPLJ-New York

{Larry Berger-P.D.)
» STEVIE WONDER-! Just Calied To Say I Love You
® CHICAGO-Hard Habit To Break

2-100 (WHTZ)—New York
{Scott Shannon-P.D.)
oo ROD STEWART-Some Guys Have All The Luck
®e JDYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love
» WHAM-Wake Me Up Before You Go-Go

WKTU-New York City
{Carlos DeJesus-P.D.)
s SPANDAU BALLET-Only When You Leave
@o BANANARAMA-Cruel Summer
» TINA TURNER-Better Be Good To Me
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
® BILLY IDOL-Flesh For Fantasy

WKHI-Ocean City
{Jack Giflen-P.D.)
#o TINA TURNER-Better Be Good To Me
s MARIA VIDAL-Body Rock
® SURVIVOR-I Can't Hold Back
® WANG CHUNG-Don't Be My Enemy
« BARBRA STREISAND-Left In The Dark

WGFM-Schenectady
{Mike NeH-P.D.)
oo KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?
oo CHAKA KHAN-I Feel For You
» WHAM-Wake Me Up Before You Go-Go
o PRINCE AND THE REVOLUTION-Purple Ram

WRCK-Utica
(Jim Rietz-P.D.)
#e THE GO-GO'S-Yes Or No
oo MADONNA-Lucky Star
« FREDDIE MERCURY-Love Kilis
® JAKATA-Hell Is On The Run
o WHAM-Wake Me Up Before You Go-Go
» MATHEW WILDER-Bouncing Off The Wall
® MICHAEL FURLONG-Use !t Or Lose It

Mid-Atlantic Region
smmmm® TOP ADD ONS mwmm

DAVID BOWIE-Blue Jean (EMI-America)

TINA TURNER-Better Be Good To Me (Capitol)

MATHEW WILDER-Bouncing Off The Wall
(Private 1)

SURVIVOR-I Can't Hold Back (Scotti Bros.)

WFBG-Altoona
{Tony Booth-P.D.)
© BARBRA STREISAND-Left tn The Dark
» KROKUS-Midnite Maniac
® TINA TURNER-Better Be Good To Me
» STEVE PERRY-Strung Out
® RALPH MACDONALD WiTH BILL WITHERS-In The
Name Of Love
® MICHAEL FURLONG-Use It Or Lose It

WILK-FM-Asbury Park
{Oennis 0°'Mara-P.D.)

* WHAM-Wake Me Up Before You Go-Go

© BARBRA STREISAND-Left In The Dark

© JIM CAPALDI-I'll Keep Holding On

« FREDDIE MERCURY-Love Kils

© MATHEW WILDER—Bouncing Off The Wall

B-104 (WBSB)—Baltimore
(Steve Kingston-P.D.)

@ DAVID BOWIE-Biue Jean

oo GHAKA KHAN- Feel For You

o BILLY IDOL-Flesh For Fantasy

WMAR-FM-Baltimore
(Raiph Wimmer—P.D.}

» DAVID BOWIE-Biue Jean

® TINA TURNER-Better Be Good To Me

WOMP-FM—Bellaire
{Dwayne Bonds~P.D.}
« PEABO BRYSON-Slow Dancin’
o THE EVERLY BROTHERS-On The Wings Of A
Nightingale
o WANG CHUNG-Don't Be My Enemy
» SAM HARRIS-Sugar Don't Bite
» SURVIYOR-I Can'l Hold Back

WVSR-Charleston
{Chris Baitey-P.D.)
e PRINCE AND THE REVOLUTION-Purple Rain
oo SURVIVOR- Can't Hold Back
® MATHEW WILDER-Bouncing Of1 The Wall
© MICHAEL FURLONG-Use It Or Lose It
© PEABO BRYSON-Slow Dancin’

WZYQ-Frederick
(Kemosabi Joe-P.D.)
» SHEENA EASTON-Strut
# DAVID BOWIE-Blue jean
« KENNY ROGERS WITH KIM CARNES & JAMES

WCAU-FM—Philadelphia
(Scott Walker-P.D.)

® THE EVERLY BROTHERS-On The Wings Of A
Nightingale

« JOHN WAITE-Missing You

@ JEFFERSON STARSHIP-Layin' It On The Line

® RALPH MACDONALD WITH BILL WITHERS-In The
Name Of Love

® KROKUS-Midmte Maniac

» SURVIVOR-| Can't Hold Back

® MATHEW WILDER-Bouncing Off The Wall

WUSL-Philadelphia
{Jeft Wyatt-P.D.)
» DONNA SUMMER-There Goes My Baby
® JOCELYN BROWN-I ¥ish You Would
» TERRI WELLS-I'm Giving All My Love
® FORCE M.D.'S-Tears
® WiSH FEATURING FONDA RAE-Touch Me

WHTX-Pittsburgh
(Todd Chase-P.D.)

© DIANA ROSS-Swept Away

® DAVID BOWIE-Blue Jean

» DENNIS DeYOUNG-Desert Moan

WPST-Trenton
(Tom Taylor-P.D.}
«o PRINCE AND THE REVOLUTION-Purple Ran
®o TINA TURNER-Better Be Good To Me
« ELTON JOHN-Who Wears These Shoes
» FRANK STALLDNE-I We Ever Get Back
* BARBRA STREISAND-Left In The Dark
* WHAM-Wake Me Up Before You Go-Go

Q-107 (WRQX)—Washington
(Alan Burns-P.D.)
® ELTON JOHN-Who Wears These Shoes

WASH-Washington D.C.
{Bill Tanner-P.D.)
® JACKSONS-Torture
# PRINCE AND THE REVOLUTION-Purple Rain
® CHICAGO-Hard Habit To Break

WAVA-Washington D.C.
(Smokey Rivers-P.D.)
® STEVIE WONDER-| Just Called To Say | Love You
» DIANA ROSS-Swept Away
o NIGHT RANGER-When You Close Your Eyes
® LINDSEY BUCKINGHAM-Go Insane

WILK-Wilkes Barre
(Frank Warren-P.D.)
 DAKOTA-Runaway
® MATHEW WILDER-Bouncing Off The Wall
# BILLY OCEAN-Caribbean Queen (No More Love On The

Run)

® CHICAGO-Hard Habit To Break

® CHAKA KHAN-I Feel For You

® TINA TURNER-Better Be Good To Me

® LOU REED-! Love You, Suzanne

« GIORGIO MORODER AND PHILIP OAKEY-Together In
Electric Dreams

WKRZ-FM-Wilkes-Barre
[Jim Rising-P.D.)
® BARRY GIBB-Shine Shine
® THE EVERLY BROTHERS-On The Wings Of A
Nightingale
® SURVIVOR- Can't Hold Back
» MATHEW WILDER-Bouncing Off The Wall
® FREDDIE MERCURY-Love Kills
® THE GO-GO'S-Yes Or No

Q-106 (WQXA)—York
{Mark McKenzie-P.D.)

#e BRUCE SPRINGSTEEN-Cover Me

#e ELTON JOHN-Who Wears These Shoes

WYCR-York

{Mark Richards—P.D.)
o« WHAM-Wake Me Up Before You Go-Go
® TINA TURNER-Better Be Good To Me
® HONEYMOON SUITE—New Girl Now
® J.D. Souther-Go Ahead And Rain

Southeast Region
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TINA TURNER-Better Be Good To Me (Capitol)

DAVID BOWIE-Blue Jean (EMI-America)

STEVE PERRY-Strung Out (Cofumbia)

KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me? (RCA)

WANS-FM—-Anderson/Greenville
{Bilt McCown-P.D.)

e PRINGE AND THE REVOLUTION-Purple Ramn

e THE GO-GO’S-Yes Or No

o SURVIVOR-I Can't Hold Back

o HDNEYMOON SUITE-New Girl Now

© THOMPSON TWINS-You Take Me Up

® MARIA VIDAL-Body Rock

WISE-Asheville
(John Stevens-P.D,)
@ TINA TURNER-Better Be Good To Me
®e JANET JACKSON-Don't Stand Another Chance
» MARIA VIDAL-Body Rock
® THE GO-GO'S-Yes Or No
« HONEYMOON SUITE-New Girl Now
® SURVIVOR-I Can't Hold Back
« RALPH MACDONALD WITH BILL WITHERS-In The
Name Of Love

94-Q (WQXI-FM)-Atlanta
(Jim Morrison-P.D.}
» STEVE PERRY-Strung Out

V-103 (WVEE)-Atlanta
{Scotti Andrews-P.D.)

® KASHIF-Are You The Woman

® TINA TURNER-Better Be Good To Me

® WHODINI-Friends

® NEW EDITION-Cool It Now

® CYNDI LAUPER-She Bop

® THE TIME-Jungle Love

2-93 (WZGC)-Atlanta
(Chris Themas—P.D.)

® TINA TURNER-Better Be Good To Me

» DAVID BOWIE-Blue Jean

» SURVIVOR- Can't Hold Back

® STEVE PERRY-Strung Out

Lauderdale
{Rebert W, Walker-P.D.)
o PRINCE AND THE REVOLUTION-Purple Rain
oo KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?
® TINA TURNER-Better Be Good To Me
© ELTON JOHN-Who Wears These Shoes

WNVZ-Norfolk
{Jeff Morgan-P.D.}

« LINDSEY BUCKINGHAM—Go Insane

® CHAKA KHAN-! Feel For You

« JONN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

« RICK SPRINGFIELD-Bop ‘Til You Drop

® THE POINTER SISTERS-I'm So Excited

e BARRY GIBB-Shine Shine

© DENNIS DeYOUNG-Desert Moon

® DIANA ROSS-Swept Away

« ELTDN JOMN-Who Wears These Shoes

® KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?

® JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love

WBJW-Orlando
(Gary Mitchell-P.D.)
© THE POINTER SISTERS-I'm So Excited
» TINA TURNER-Better Be Good To Me
® NAKED EYES-(What) In The Name Of Love
» DENNIS DeYOUNG-Desert Moon

WRVQ-Richmond
(Bob Lewis-P.D.)
@ PRINCE AND THE REVOLUTION-Purple Rain
oo CHAKA KHAN-I Feel For You
« DAVID BOWIE-Bive Jean
« KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?
® SHEENA EASTON-Strut
® DENN1S DeYOUNG-Desert Moon
® THE FIXX-Are We Qurselves

WXLK—Roanoke
{Russ Brown-P.D..)
» WHAM-Wake Me Up Belore You Go-Go
# SURVIVDR-I Can't Hold Back
« BARBRA STREISAND-Leit tn The Dark

WZAT-Savannah
(Ray Williams—P.D.)
» STEVE PERRY-Strung Out
® CHAKA KHAN-I Feel For You
» THOMPSON TWINS-You Take Me Up
® JDYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love
« SAM HARRIS-Sugar Don't Bite

Q-105 (WRBQ)-Tampa
{Mason Dixon-P.D.}

» DENNIS DeYOUNG-Desert Moon

» WHAM-Wake Me Up Before You Go-Go

» TINA TURNER-Better Be Good To Me

WSEZ-Winston-Salem
{Bob Maheney-P.D.)
oo NIGHT RANGER-When You Close Your Eyes

WBBQ-FM-Augusta
(Harley Drew-P.D.}

ee STEVE PERRY-Strung Out

@s SURVIVOR-| Can't Hold Back

» MARIA VIDAL-Body Rock

WSSX—Charleston
{Brian Philips~P.D.)
» WHAM-Wake Me Up Before You Go-Go
® STEVIE WONDER—| Just Called To Say | Love You
® KENNY ROGERS WITH KIM CARNES & JAMES
TNGRAM-What About Me?
» MARIA VIDAL-Body Rock
® JANET JACKSON-Don't Stand Another Chance

WBCY—Charlotte
{Bob Kaghan-P.D.)
» DAVID BOWIE-Bive Jean
® PRINCE AND THE REVDLUTIDN-Purple Rain
® STEVE PERRY-Strung Qut

CK-101 (WCKS)—Cocoa Beach
{Bobby Knight-P.D.}
© DIANA ROSS-Swept Away

WNOK-FM—-Columbia
{Peler Wolfe-P.D.)
® PRINCE AND THE REVOLUTION-Purple Rain 1
® THE GO-GO’S-Yes Or No |
# SAM HARRIS-Sugar Don't Bite
» BARBRA STREISAND-Left in The Dark

North Central Region
smmms® TOP ADD ONS mmmm

WHAM-Wake Me Up Before You Go-Go
(Columbia) ~

TINA TURNER-Better Be Good To Me (Capitol)

MATHEW WILDER-Bouncing Off The Wall
(Private 1)

MARIA VIDAL-Body Rock (EMI-America)

WKDD-Akron
{Nick Anthony-P.D.)
oo MATHEW WILDER-Bouncing Off The Wall
®e JDYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love
» SURVIVOR-| Can't Hold Back
» MARIA VIDAL-Body Rock
« BARBRA STREISAND-Lelt In The Dark
« SAM HARRIS-Sugar Don't Bite

WBWB-Bloomington
{Bob Leonard-P.D.)
#e THE EVERLY BROTHERS-On The Wings Of A

1-100 (WNFI)-Daytona Beach
(Randy Van Halen-P.D.)
» JOYCE KENNEDY & JEFFREY 0SBORNE-The Last
Time | Made Love
® THE FIXX-Are We Ourselves
© TINA TURNER-Better Be Good To Me

G-105 (WDCG)-Durham/Raleigh
{Rick Freeman-P.D.}

» LINDSEY BUCKINGHAM—Go Insane

® THE POINTER SISTERS-I'm So Excited

« KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?

© TINA TURNER-Better Be Good To Me

* WHAM-Wake Me Up Before You Go-Go

WFLB-Fayetteville
{Larry Canon-P.D.)
#e DAVID BOWIE-Blue Jean
» NEW EDITION-Cool It Now
® MICHAEL FURLONG-Use It Or Lose It
« SAM HARRIS-Sugar Don't Bite
® LULU-Everytime | See Your Picture

WOKI-Knoxville
(Gary Adkins-P.D.)
® RICKIE LEE JONES-The Real End
© JEFFERSON STARSHIP-Layin' It On The Line
 NEW EDITION-Cool It Now
» THE STOMPERS-One Heart For Sate
* MATHEW WILDER-Bouncing Off The Wall
® FREDDIE MERCURY-Love Kills

1-95 (WINZ-FM)-Miami
(Keith Isley-P.D.}

* WHAM-Wake Me Up Before You Go-Go

® TINA TURNER-Better Be Good To Me

# DAYID BOWIE-Blue Jean

Y-100 (WHYI)-Miami/Ft.

WwWWwWWw.americanradiohistorv.com

#o TINA TURNER-Better Be Good To Me

» DAVID BOWIE-Biue Jean

» WHAM-Wake Me Up Before You Go-Go

« KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?

® CHAKA KHAN-| Feel For You

® MARIA VIDAL-Body Rock

® SURVIVOR-I Can't Hold Back

Name Of Love
® KASHIF-Are You The Woman
® CHAMPAGNE-Ofl And O Love
® JAZZY J.-Son Of Beat Street
© REBBIE JACKSON-Centipede

WGCL—Cleveland
(Bob Travis-P.D.)
@o LINDSEY BUCKINGHAM-Go Insane
oo PEABO BRYSON-If Ever You're in My Arms Again
© SERGIO MENDES-Alibis
® CHRIS DE BURGH-High On Emotion
® STEVE PERRY-She's Mine
o KENNY LOGGINS-I'm Free (Heaven Heips The Man)

92-X (WXGT)—Columbus
(Adam Cook-P.D.)

s PRINCE AND THE REVOLUTION-Purple Rain

«e DAVID BOWIE-Blue Jean

» JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

© THOMPSON TWINS-You Take Me Up

« WHAM-Wake Me Up Before You Go-Go

© TINA TURNER-Better Be Good To Me

© BILLY OGEAM-Caribbean Queen (No More Love On The
Rum)

WNCI-Columbus
(Harry Valentine-P.D.)
@ ELTON JOHN-Who Wears These Shoes
oo BILLY OCEAN-Caribbean Queen (No More Love On
The Run)
© PEABO BRYSON-If Ever You're In My Arms Again

WCZY-Detroit
(Lee Douglas-P.D.}
® CHAKA KHAN-| Feel For You
@ DENNIS DeYOUNG-Desert Moon
© MTUME-You Me And He
© MARIA VIDAL-Body Rock
» THE $.0.S. BAND-Just The Way You Like It
® PAUL MCCARTNEY AND MICHAEL JACKSON-Say

Say Say
» ELTON JOHN-Who Wears These Shoes

WDRQ-Detroit
{Tony Gray-P.D.)
© GRANDMASTER MELLE MEL AND THE FURIOUS
FIVE-We Don't Work For Free
» APOLLONIA 6-Sex Shooter
® LAKESIDE-Make My Day

Midwest Region
msmmms® TOP ADD ONS mmmmm

SURVIVOR-| Can't Hold Back (Scotti Bros.)
WANG CHUNG-Dance Hall Days (Geffen)
DIANA ROSS-Swept Away (RCA)

DAVID BOWIE-Blue Jean (EMI-America)

KFYR-Bismark
(Dan Brannan-P.D.)
« LINDSEY BUCKINGHAM—Go Insane
o BARBRA STREISAND-Left In The Dark
» BILLY OCEAN-Caribbean Queen (No More Love On The
Run)

KFMZ—Columbia
(Jim Williams—P.D.}
o THE GO-GD'SYes Or No
# SURVIVOR-I Can't Hold Back
o MICHAEL FURLONG-Use It Or Lose It
o KENNY ROGERS WITH KIM CARNES & JAMES
tNGRAM-What About Me?

KIIK-Davenport
{Jim D'Hara-P.D.)
@ KENNY ROGERS WITH KiM CARNES & JAMES
tNGRAM-What About Me?
se STEVE PERRY-Strung Out
® BARBRA STREISAND-Left In The Dark
® CHAKA KHAN-| Feet For You

KMGK-Des Moines
(Al Brock-P.D.)
» CHAKA KHAN-I Feef For You
« BARBRA STREISAND-Left In The Dark
» THE G0-G0'S-Yes Or No
o THE EVERLY BROTHERS-On The Wings Of A
Nightingale
® SURVIVOR-I Can't Hold Back
» HONEYMOON SUITE-New Gir! Now

WEBC-Duluth
{Dick Johnsen-P.D.)
© KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?
« BARBRA STREISAND-Leit In The Dark
« DENNIS DeYOUNG-Desert Moon

WCIL-FM—Carbondale
{Tony Waitekus-P.D.)
oo DONNA SUMMER-There Goes My Baby
oo ELTON JOHN-Who Wears These Shoes
* MATHEW WILDER-Bouncing Off The wall
» SHEENA EASTON-Strut
» TINA TURNER-Better Be Good To Me
 ROMEO YO1D-A Gurl In Trouble (Is A Temporary Thing)

B-96 (WBBM-FM)—Chicago
{Buddy Scott-P.D.)

# DIANA ROSS-Swept Away

# BILLY IDOL-Flesh For Fantasy

» WHAM-Wake Me Up Before You Go-Go

WGCI-FM—Chicago

{Gram Armstrong-P.D.)
® THE TIME-Jungle Love
® PRIME TIME-| Owe It To Myself
© SKOOL BOYZ-Nothing Like A Slow Dance
© RICHARD DIMPLES FIELDS-Jazzy Lady
® TINA TURNER-Better Be Good To Me

Q-102 (WKRQ)-Cincinnati
(Jim Fox-P.D.}
» MADONNA-Lucky Star

FM-108 (WDMT)—Cleveland
(Dean Dean-P.D.)
» NEW EDITION-Cool It Now
» LEON HAYWOOD-Tenderoni
» RALPH MACDONALD WITH BILL WITHERS-In The

KKXL—Grand Forks
(Don Nordine—P.D.}
# DAVID BOWIE-Biue Jean
o KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?
» KROKUS-Midmte Mamiac

KRNA-lowa City
(Bart Goynshor-P.D.}
© THE POINTER SISTERS-I'm So Excited
o SHEENA EASTON-Strut
© PRINGE AND THE REVOLUTION-Purple Rain

Q-104 (KBEQ)—Kansas City
{Pat McKay-P.D.)

« DIANA RDSS-Swept Away

» DAVID BOWIE-Blue Jean
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sed on station playlists through Tuesday (9/11/84)

KDWB-AM—Minneapolis
{Lorrin Palagi-P.D.)
© ROD STEWART-Some Guys Have All The Luck
® TINA TURNER-Better Be Good To Me
® ELTON JOHN-Who Wears These Shoes
© BARRY GIBB-Shine Shine

KDWB-FM—Minneapolis
{Dave Anthony-P.D.}

© DIANA ROSS-Swept Away

® THE FIXX-Are We Ourselves

® DENNIS DeYOUNG-Desert Moon

WLOL-Minneapolis

{Tac Hammer-P.D.}
®e BARRY GiBB-Shine Shine
oo THOMPSON TWINS-You Take Me Up
© WHAM-Wake Me Up Belore You Go-Go
© DIANA ROSS-Swept Away

KJ-103 (KJYO)-Oklahoma City
{Dan Wilson-P.D.}

®e SHEENA EASTON-Strut

oo SURVIVOR-| Can't Hold Back

® DAYID BOWIE-Blue Jean

KQKQ-Omaha
{Jerry Dean-P.D.)
© WHAM-Wake Me Up Before You Go-Go
® KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?
® CHAKA KHAN-! Feel For You
© BILLY IDOL-Flesh For Fantasy

KKLS-FM—Rapid City
{Randy Sherwyn-P.D.)

© SURVIVOR Can't Hold Back

© THE EVERLY BROTHERS-On The Wings Of A
Nightmgale

® STEVE PERRY-Strung Out

© KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?

© MARIA VIDAL-Body Rock

KKRC—Sioux Falls
{Dan Kiley-P.D.)
® THE POINTER SISTERS-I'm So Excited
® BILLY 0CEAN—Caribbean Queen (No More Love On The

Run)

® KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?

* KROKUS-Midmte Maniac

KHTR-St. Louis
{Bob Scott-P.D.)
® JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side
® DAVID BOWIE-Blue Jean
© DIANA ROSS-Swept Away
© ROMEQ VOID-A Gurl In Trouble (IS A Temporary Thing)
® SURVIVOR-| Can't Hoid Back

KAY]-Tulsa
{Johnny Rivers—P.D.)
o ROMEO YOID-A Girl In Trouble (IS A Temporary
Thing)
oo STEVE PERRY-Strung Out
® MARIA VIDAL-Body Rock
® HONEYMOON SUITE-New Girl Now

KRAV-Tulsa
{Rick Allan West-P.D.)
oo KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?

KFMW-Waterloo
(Mark Potter-P.D.)
© PRINCE AND THE REYOLUTION-Purple Rain
© WHAM-Wake Me Up Before You Go-Go
© BARBRA STREISAND-Left In The Dark
® BILLY 0CEAN-Caribbean Queen (No More Love On The
Run)
® JEFFERSON STARSHIP-Layin' It On The Line
@ KIP ADOTTA-Jet Dream
* MATHEW WILDER-Bouncing Off The Wall

KEYN—Wichita
{Ron Eric Taylor-P.D.)
® THE G0-G0'S-Yes Or No
® SURYVIVOR-) Can't Hold Back
® SAM HARRIS-Sugar Don't Bite
© BARBRA STREISAND-Left In The Dark

Southwest Region
e ® TOP ADD ONS e

TINA TURNER-Better Be Good To Me (Capitol)

CHAKA KHAN-| Feel For You (Warner Bros.)

WHAM-Wake Me Up Before You Go-Go
(Columbia)

DAVID BOWIE-Blue Jean (EMI-America)

WKXX-Birmingham
{Michael St. John-P.D.)
® CHAKA KHAN-I Feel For You
® JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love
® TINA TURNER-Better Be Good To Me
© SURVIVOR- Can't Hold Back

KITE-Corpus Christi
{Ron Chase-P.D.)
© NAKED EYES~(What) In The Name Of Love
© ROD STEWART-Some Guys Have All The Luck
© DIANA ROSS-Swept Away
® ELTON JOHN-Who Wears These Shoes

KAFM-Dallas
{John Shomby-P.D.)
® TINA TURNER-Better Be Good To Me
© DENNIS DeYOUNG-Desert Moon
o CHAKA KHAN-) Feel For You
® DAYID BDWIE-Blue Jean

KAMZ-E| Paso
{Bob West-P.D.)
® DENNIS DeYOQUNG-Desert Moon
* WHAM-Wake Me Up Before You Go-Go
* MATHEW WILDER-Bouncing Ot The Wall
o YANITY-Pretty Mess

KSET-FM-EI Paso

(Cat Simon-P.D.)
o SPANDAU BALLET-Only When You Leave
® SURYIVOR-I Can't Hold Back
© BARBRA STREISAND-Left In The Dark
® SHEENA EASTON-Strut

Radio Action

Ploylist Top AddOns @

KISR—Fort Smith
{Rick Hayes-P.D.|
© PRINCE AND THE REVOLUTION-Purple Rain
® DAYID BOWIE-Blue Jean
® KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?
® TINA TURNER-Better Be Good To Me
* MARIA VIDAL-Body Rack
® SAM HARRIS-Sugar Don't Bite
® WHAM-Wake Me Up Before You Go-Go
® DENNIS DeYOUNG-Desert Moon

0-104 (WQEN)-Gadsden
(Roger Gaither—P.D.)

® TINA TURNER-Better Be Good To Me

© RALPH MACDONALD WITH BILL WITHERS-In The

Name Of Love

® DAVID BOWIE-Blue Jean

® SURYIVOR-I Can't Hold Back

* BARRY GIBB-Shine Shine

KILE-Galveston
{Dave Parks-P.D.)
* WHAM-Wake Me Up Belore You Go-Go
o CHAKA KHAN-| Feel For You
* SURYIVOR- Can't Hold Back
® YANITY-Pretty Mess
© WANG CHUNG-Don't Be My Enemy
* PEABO BRYSON-Slow Dancin’
© JEFFERSON STARSHIP-Layin' It On The Line
© RALPH MACDONALD WITH BILL WITHERS-In The
Name Of Love

WTYX-Jackson

{Jim Chick-P.D.}
® DENNIS DeYOUNG-Desert Moon
© BRUCE SPRINGSTEEN-Cover Me
® STEVE PERRY-Strung Out

KKYK-Little Rock
{Ron White-P.D.)

© BANANARAMA—Cruel Summer

® SHEILA E.-The Glamorous Lile

KBFM-McAllen/Brownsville
{Russ Williams-P.D.)
o KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?
o WHAM-Wake Me Up Before You Go-Go
© DAYID BOWIE-Blue jean
© CHAKA KHAN-I Feel For You

FM-100 (WMC-FM)—Memphis
(Robert John-P.D.}
oo KENNY RDGERS WITH KiM CARNES & JAMES
INGRAM-What About Me?
oo THOMPSON TWINS—You Take Me Up
* BARRY GIBB-Shine Shine
© JACKSONS-Torture
o WHAM-Wake Me Up Betore You Go-Go
® THE EVERLY BROTHERS-On The Wings Of A
Nightingale

Q-101 (WJDQ-FM)—Meridian
{Tom Kelly-P.D.)
* ROMEO YOID-A Gurl In Teouble (Is A Temporary Thing}
® THOMPSON TWINS-You Take Me Up
* WHAM-Wake Me Up Before You Go-Go
© HONEYMOON SUITE-New Girl Now
o WANG CHUNG-Don't Be My Enemy
® MATHEW WILDER-Bouncing Off The Wall
® CHAKA KHAN-I Feel For You

WABB-FM—Mobile
{Leslie Fran-P.D.)
@o LINDSEY BUCKINGHAM-Go Insane
#e DENNIS DeYOUNG-Desert Moon
* KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?

WHHY-FM—Montgomery
{Alan DuPriest-P.D,)
o PRINCE AND THE REVOLUTION-Purple Ran
oo DAVID BOWIE-Biue Jean
* WHAM-Wake Me Up Before You Go-Go
® TINA TURNER-Better Be Good To Me
® THE POINTER SISTERS-I'm So Excited

KKXX—Bakersfield
{Dave Kamper-P.D.]
® DAVID BOWIE-Blue Jean
» WHAM-Wake Me Up Before You Go-Go

KIMN—Denver
{Doug Erickson—P.D.}
®e DAVID BOWIE-Blue Jean
oo KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?
» WHAM-Wake Me Up Before You Go-Go

KOAQ-Denver
[Jack Regan-P.D.)
oo KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?
oo WHAM-Wake Me Up Before You Go-Go
* MARIA VIDAL-Body Rock

KPKE-Denver
{Tim Fox-P.D.}
® ROD STEWART-Some Guys Have All The Luck
® BILLY OCEAN-Caribbean Queen (No More Love On The
Run)
© WHAM-Wake Me Up Before You Go-Go

KLUC-Las Vegas
(Bill Kelly-P.D.)
© DAVID BOWIE-Bive Jean
© DENNIS DeYOQUNG-Desert Moon
. gILLV OCEAN—Caribbean Queen (No More Love On The
tn)
® PRINCE AND THE REVOLUTION-Purple Rain
® TINA TURNER-Better Be Good To Me

KIS-FM-Los Angeles
{Gerry DeFrancesco-P.D.}
© JOHN CAFFERTY AND THE BEAVER BRDWN
BAND-On The Dark Side
® ELTON JOHN-Who Wears These Shoes
® KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?

KKHR-Los Angeles
{Ed Scarborough-P.D.)

® JOHN CAFFERTY AND THE BEAVER BRDWN
BAND-On The Dark Side

© DAYID BDWIE-Biue Jean

® KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?

® THE POINTER SISTERS-I'm So Excited

© DENNIS DeYDUNG-Desert Moon

® YANITY-Pretty Mess

KMJK—Portland
{Jon Barry-P.D.}
o TINA TURNER-Better Be Good To Me

KSFM-Sacramento
{Rick Gillette-P.D.)
© ROMEO YOID-A Girl In Trouble (Is A Temporary Thing)
® TINA TURNER-Better Be Good To Me
® MARIA VIDAL-Body Rock
® YANITY-Pretty Mess *

KMGX—Fresno

{John Berry-P.D.}
© PRINCE AND THE REVOLUTION-Purple Ran
o THE §.0.5. BAND-ust The Way You Like It
© TINA TURNER-Better Be Good To Me
® MATHEW WILDER-Bouncing Off The Watl

KYNO-FM—Fresno
{John Lee Walker-P.D.]
® STEVE PERRY-Strung Out

KWSS—Gilroy
[Dave Van Stone-P.D.}
® THE POINTER SISTERS-I'm So Excited
© TINA TURNER-Better Be Good To Me
* WHAM-Wake Me Up Before You Go-Go
© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

KGHO-FM-Hoquaim
(Steve Larson-P.D.)
oo KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?
@ SURVIVOR-| Can't Hold Back
® MATHEW WILDER-Bouncing Off The Wall

KOZE-FM—Lewiston
{Jay McCall-P.D.)
* MATHEW WILDER-Bouncing Off The Wall
* MATHEW WILDER-Bouncing Off The Wall
@ SURYIVOR-! Can't Hold Back
® CHAKA KHAN-I Feel For You
® STEVE PERRY-Strung Out
® JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love

K0S0—Modesto
(Stan Maine—P.D.)
* MARIA VIDAL-Body Rock

KIDD—Monterey
[Mark Diamond—P.D.)
®e DENNIS DeYOUNG-Desert Moon
®e JOYCE KENNEDY & JEFFREY 0SBORNE-The Last
Time | Made Love
® DAVID BOWIE-Blue Jean
© BILLY SQUIER—Rock Me Tonight
* MARIA VIDAL-Body Rock

Pacific Northwest Region

s ® TOP ADD ONS s

TINA TURNER-Better Be Good To Me (Capitof)
DAVID BOWIE-Blue Jean (EMI-America)
DENNIS DeYOUNG-Desert Moon (AZM)
STEVE PERRY-Strung Out (Columbia)

® MATHEW WILDER—Bouncing Off The Wall

KWOD-Sacramento
{Tom Chase-P.D.)
© BILLY OCEAN—Caribbean Queen (No More Love On The *

KYYA-Billings
{Jack Bell-P.D.}
o STEVIE WONDER-I Just Called To Say | Love You
oo BARRY GIBB-Shine Shine
® KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?
® SHEENA EASTON-Strut

KBBK-Boise
{Bobby King-P.D.)
® ELTON JOHN-Who Wears These Shoes
® KROKUS-Midnite Maniac
® NAKED EYES—(What) [n The Name Of Love
® DAYID BOWIE-Blue Jean
© TINA TURNER-Better Be Good To Me
o MARIA VIDAL-Body Rock
® JEFFERSON STARSHIP-Layin' It On The Line
® WHAM-Wake Me Up Before You Go-Go

KCDQ-Bozeman
{Chad Parrish-P.D.}
® PRINCE AND THE REVOLUTION-Purple Rain
® SURVIVOR-| Can't Hoid Back
® THE GO-GO'S-Yes Or No
© BARBRA STREISAND-Lelt In The Dark
© FREDDIE MERCURY-Love Kills
® BERLIN-Dancing In Berlin
® SAM HARRIS-Sugar Don't Bite

KTRS—Casper
(Bill Cody-P.D.}
© THE EVERLY BROTHERS-On The Wings Of A
Nightingaic

Runy

© DAYID BOWIE-Blue jean

© BARRY GIBB-Shine Shine

® SHEENA EASTON-Strut

o WHAM-Wake Me Up Before You Go-Go

© KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?

KSKD-FM-Salem
{Len E. Mitchell-P.D.)
®e FREDDIE MERCURY-Love Kills
®e THE GO-GO'S-Yes Or No
© SAM HARRIS-Sugar Don't Bite
© BARBRA STREISAND-Left In The Dark
® KROKUS-Midnite Maniac
@ RICKIE LEE JONES-The Real End

KUBE-Seattle
{Bob Case-P.D.)
© PRINCE AND THE REVOLUTION-Purple Rain
* DAVID BOWIE-Blue Jean
® SHEENA EASTON-Strut
© DENNIS DeYOUNG-Desert Moon

KNBQ-Tacoma
{Sean Lynch-P.D.)
© STEVE PERRY-Strung Out
© BARRY GIBB-Shine Shine
* DAYID BOWIE-Blue Jean
® RALPH MACDONALD WITH BILL WITHERS—In The
Name Of Love

KOPA-FM—Phoenix
(Reggie Blackwell-P.D.)

* ROD STEWART-Some Guys Have All The Luck

® MATHEW WILDER-Bouncing Off The Wall

® KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?

® JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love

KZZP-FM—Phoenix
{Charlie Quinn-P.D.}
© WHAM-Wake Me Up Before You Go-Go
* KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?

K36 (KFMY)—Provo
{Scott Gentry-P.D.)
* WHAM-Wake Me Up Before You Go-Go
® KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?
* MARIA VIDAL-Body Rock
® SURVIVOR-| Can't Hold Back

KDZA—Pueblo
{Rip Avina-P.D.)
© THOMPSON TWINS-You Take Me Up
® ROMEO YOID-A Gl In Trouble {is A Temporary Thing)
# BILLY IDOL-Ficsn For Fantasy
® WHAM-Wake Me Up Before You Go-Go
® TINA TURNER-Better Be Good To Me

KX-104 (WWKX)—Nashville
{Mike Murphy-P.D.)

® TINA TURNER-Better Be Good To Me

® CHAKA KHAN- Feel For You

® JEFFERSON STARSHIP-Layin’ it On The Line

® SURVIVOR-I Can't Hold Back

B-97 (WEZB)—New Orleans
{Kris 0’Kelly-P.D.)
oo WHAM-Wake Me Up Before You Go-Go

KITY-San Antonio
(Bill Therman-P.D.}

® KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?

® TINA TURNER-Better Be Good To Me

® SHEENA EASTON-Strut

© JOHN CAFFERTY AND THE BEAVER BROWN
BAND-On The Dark Side

® DAYID BOWIE-Blue Jean

KTFM—San Antonio
{Bill Therman-P.D.)
© BARBRA STREISAND-Left In The Dark
® PEABO BRYSON-Slow Dancin’
© MATHEW WILDER-Bouncing Off The Wall
© BERLIN-Dancing In Berlin
© DENNIS DeYOUNG-Desert Moon
© ROD STEWART-Some Guys Have All The Luck
® SURVIVOR- Can't Hold Back
® NEW EDITION—Coot [t Now

KROK—Shreveport
{Peter Stewart-P.D.)
®o TINA TURNER-Better Be Good To Me
®o CHAKA KHAN-I Feel For You
© BARBRA STREISAND-Left In The Dark
® JEFFERSON STARSHIP-Layin’ It On The Line

Pacific Southwest Region

smsmu® TOP ADD ONS mmmmm

KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me? (RCA)

WHAM-Wake Me Up Before You Go-Go
(Columbia)

TINA TURNER-Better Be Good To Me (Capitol)

MATHEW WILDER-Bouncing Off The Wall
(Private )

KRSP-AM-Salt Lake City
{Steve Carlson-P.D.)
oo WHAM-Wake Me Up Before You Go-Go
®e PRINCE AND THE REYOLUTION-Purpie Rain
® STEVE PERRY-Strung Out
® MARIA VIDAL-Body Rock
® JOYCE KENNEDY & JEFFREY 0SBORNE-The Last
Time | Made Love
® TINA TURNER-Better Be Good To Me

XTRA-AM-San Diego
{dim Richards-P.D.)
® KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?
© ROMEO YOID-A Giri In Trouble (Is A Temporary Thing)
® MATHEW WILDER-Bouncing Off The Wall
® TINA TURNER-Better Be Good To Me

KSLY-AM-San Luis Obispo
(Joe Collins-P.D.)

© KENNY ROGERS WITH KIM CARNES & JAMES
INGRAM-What About Me?

* MARIA VIDAL-Body Rock

© HONEYMOON SUITE—New Girl Now

® RICKIE LEE JONES-The Real End

* MATHEW WILDER-Bouncing Off The Wall

® BERLIN-Dancing In Berlin

KIST-Santa Barbara
{Dick Williams-P.D.)
* MATHEW WILDER-Bouncing Off The Wall
© CHAKA KHAN- Feel For You
® TINA TURNER-Better Be Good To Me
® STEVE PERRY-Strung Out
® BEACH BOYS AND FRANKIE YALLI-East Meets West
 ROMEO YOID-A Gurl In Trouble (Is A Temporary Thing)

13-KHYT-Tucson
(Sherman Cohen-P.D.)
@ PEABO BRYSON-Slow Dancin’
oo THE EVERLY BROTHERS-On The Wings Of A
Nightingale
® CHAKA KHAN-| Feel For You
© STEVE PERRY-Strung Out
o DONNA SUMMER-There Goes My Baby
® BARBRA STREISAND-Left In The Dark

KRQQ-Tucson
{Kelly Norris-P.D.)
®o DAYID BOWIE-Blue Jean
®o TINA TURNER-Better Be Good To Me
© STEVE PERRY-Strung Out
. 3ILLY OCEAN-Canibbean Queen (No More Love On The
un)
® JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love

A forest fire |
can take
your breath
away.
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We deal with 45000 songwriters
so you dont have to.

No other music licensing organization
has as many songwriters. No one even
comes close.

To deal directly with all of them, the
average station would have to spend tens of
thousands of hours a year just to handle the
paperwork. Not to mention the telephone
and postal expenses. And youd still have to
pay royalties.

BMI makes everything simple and
efficient. For a small licensing fee,
BMI you can use the most popular music
to help build your audience.

That's wﬁy BMI is such a good

deal for you.

Wherever there’s music, there’s BMI.

www.americanradiohistorv.com
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Survey for Week Ending 9/22/84

Billboard

Top Rock Tracks
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2533 /853  ARTISTTite, Label
z |3z 2 S

. AFFERTY AND BEAVER WEEKS

1 ) BRO BAND--0 e Da de n‘n

0 Brothe

2 1 6 THE FIXX-Are We Ourselves? MCA

3| 21|14 BRUCE SPRINGSTEEN-Cover Me, Columbia

4| 49 LINDSEY BUCKINGHAM—Go Insane, Elektra

5121 2 DAVID BOWIE-Biue Jean, EMI/America

6 |39] 2 U2-In The Name Of Love, Island

7 11| 9 HONEYMOON SUITE-New Girl Now, Warner
Bros.

8 |14 6 BILLY IDOL-Flesh For Fantasy, Chrysalis

9 | 5 | 17| THE CARS-Drive, Elektra

10| 13| 7 BILLY SQUIER-AIl Night Long, Capitol

1119 5 JOHN WAITE-Tears, EMI/America

121 3 | 14 JOHN WAITE-Missing You, EMI-America

1312 7 STEPHEN STILLS-Stranger, Atlantic

14| 7 |12 NIGHT RANGER-When You Close Your Eyes,
MCA

15117 6 KROKUS-Midnight Maniac, Arista

16 | 23| 7 SAMMY HAGAR-Can't Drive '55, Geffen

17118 | 6 JON ANDERSON—Cage Of Freedom, Columbia

18| 6 | 14 SCANDAL-The Warrior, Columbia

19| 8| 9 HUEY LEWIS AND THE NEWS-If This Is It,
Chrysalis

20| 20| 15 TWISTED SISTER-We're Not Gonna Take It,
Atlantic

21145 2 SURVIVOR-I Can't Hold Back, Scotti Bros.

22| 22| 7 PRINCE AND THE REVOLUTION-Let's Go
Crazy, Warner Bros.

23|10 8 A FLOCK OF SEAGULLS-The More You Live,
The More You Love, Arista

24 (24| 7 ROMEO VOID-A Girl In Trouble, Columbia

25| 9 |12 BILLY SQUIER-Rock Me Tonite, Capitol

26 (31} 6 PETER WOLF-Crazy, EMI-America

27 |16 | 11 SAMMY HAGAR-Two Sides Of Love, Geffen

28 | 42 D10-Mystery, Warner Bros.

29 | 27 SCANDAL FEATURING PATTY SMYTH-Beat
Of A Heart, Columbia

30| 28| 2 DAVE EDMUNDS-Something About You,
Columbia

31|29 8 LOU REED-! Love You Suzanne, RCA

32 KiSS-Heaven's On Fire, PolyGram

33|44 | 2 ROD STEWART-Some Guys Have All The
Luck, Warner Bros.

34 (33| 5 WHITESNAKE-Love Ain't No Stranger, Geffen

35 | PRINCE AND THE REVOLUTION—Purple Rain,
Warner Bros.

36 |37 | 2 DENNIS DeYOUNG-Desert Moon, A&M

37|60 | 3 THE FIXX-Sunshine In The Shade, MCA

38 (26| 15 JEFFERSON STARSHIP-Laying It On The Line,
Grunt

39 | EETIp IRON MAIDEN-Two Minutes To Midnight,
Columbia

40 | 50 [ 15 BRUCE SPRINGSTEEN-No Surrender,
Columbia

41 |38 | 7 Y&T-Don’t Stop Running, RCA

42 | 48 | 2 ELTON JOHN-Who Wears These Shoes?
Geffen

43 (25| 8 Di0-The Last In Line, Warner Bros.

44 | 36 | 13 BOX OF FROGS-Back Where | Started, Epic

45 1 34 | 8 HELIX-Rock You, Capitol

46 | 35| 2 THE CARS-It's Not The Night, Elektra

47 132 | 8 CYND! LAUPER-She Bop, Portrait

48 | 53 | 8 SPANDAU BALLET-Only When You Leave,
Chrysalis

49 STEVE PERRY-Strung Out, Columbia

50 TINA TURNER-Better Be Good To Me,
Capitot

51571 3 THOMPSON TWINS-You Take Me Up, Arista

52| 30 | 11 PETER WOLF-Lights Out, EMI-America

53|59 3 BLACK 'N’ BLUE-Hold On To 18, Geffen

54 DOKKEN-Into The Fire, Elektra

55|51 7 SOUTHSIDE JOHNNY AND THE JUKES—New
Romeo, Mirage

56 |1 49| 9 RATT-Back For More, Atlantic

57 | 41| 2 HUEY LEWIS AND THE NEWS—Finally Found
A Home, Chrysalis

58 | GEEKE) | ZEBRA-Bears, Atlantic

59 HUEY LEWIS AND THE NEWS—Walking On A
Thin Line, Chrysalis

60 m BRUCE SPRINGSTEEN-Bobby Jean, Columbia

A compitation of rock radio airplay as indicated by the nation’s
leading album oriented stations.

Radio

Station: KDWB Minneapolis

(contemporary)

Contact: Dave Anthony, PD
Concept: Circus promotions
Execution: Circus Vargas, long a be-
liever in the promotional value of ra-
dio, has offered stations several tie-
ins (a few of which we’ve covered
earlier in this column), but none so
appealing as the lunch set up by
KDWB at which a pair of listeners
were joined by a pair of elephants.

The braver souls in the audience
were invited to phone the Chris &
Jeff morning show and ‘“audition”
live on the air by singing their favor-
ite KDWB hit (ostensibly, the basis
of selection was not those sounding
most /ike the elephants when the duo
made their decision).

The two “lucky” winners were in-
vited to Eden Prairie Mall, where a
table with two place settings sat be-
side two large tubs of raw vegetables.
The people ate the food catered by
the mall restaurants, while the ele-
phants, just inches away, chomped
on the vegetables.

* * *

Station: 14K (WHK) Cleveland

Pro-Motions

(oldies)
Contact: Cathy Bee,

promotion director
Concept: Followups—20 years later
Execution: Twenty years ago, WHK
staged one of the biggest promotions
in the top 40-turned-country-turned-
oldies station’s history. Back in 1964,
at the height of Beatlemania, WHK
brought the Fab Four to Cleveland’s
Public Hall. Needless to say, the
10,000 tickets were in great de-
mand-—by 100,000 listeners—so the
station made the national news by be-
ing the first outlet to employ an IBM
computer to select the audience.

Twenty years later, when many lis-
teners have IBM computers in their
homes, WHK is hosting a *“Beatles
Anniversary Party” hosted by WHK
“Good Guy” Dennis Day, with ad-
mission open to anyone wishing to at-
tend. The real thrust, though, is the
special invitation to any of the teen-
agers of 20 years ago who were lucky
enough to attend the original con-
cert. Day will be on hand to tape
their reminiscences and find out what
they're doing today. (The tapes will
be edited and used on the air the fol-

Featured Programming |

This week, Kim Freeman becomes
the author of Featured Program-
ming. Radio editor Rollye Bornstein,
who has been writing the column
(frequently at four in the morning)
since July, pledges that its quality
will rise dramatically. Kim, who
works out of Billboard’s New York
offices, will also be assuming other
editorial assignments for the Radio
section in the weeks and months
ahead. So be nice, at least for the first
week.

* KX *

Westwood One recruits the ser-
vices of WHTZ New York’s now-
famous Scott Shannon to host its
forthcoming  ‘“‘Rookin’  America
Countdown.” A Westwood One
source says the three-hour program
will “probably” be available to the
syndicate’s 3,000 affiliates on the bar-
ter system, and notes that the show is
aiming for the market currently de-
voted to ABC’s Kasey Casem-hosted
“American Top 40.” At presstime,
an air date had not been announced,
but those of you reading this during
the RCPC should have all the facts.

Shannon is now doing double duty
as continuing host of The United Sta-
tions’ *“Hot Rocks” series, now in its
fourth week. While there’s nothing il-
legit about Shannon’s shared loyal-
ties, rumor has it the United Stations
folks are a bit miffed . . . On a happi-
er note, that network has announced
two promotions. Lori Pinkerton as-
sumes a new role as director of pro-
gram operations, overseeing techni-
cal production of the firm’s five
weekly shows, including “Hot
Rocks” and “Country Six Pack.”
The first thing Pinkerton did was to
appoint Kevin Rider chief engineer.
Rider, who will be in charge of sys-
tems development and equipment
maintenance, also retains his role as
technical director of the network’s
weekly “The Great Sounds” show.

* K K

RKO General president Shane
O’Neil travels to Washington Tues-
day (18) to donate an archive tape to
the Library of Congress. The tape,
which traces the last 60 years as
heard on WOR-AM New York, in-
cludes Babe Ruth’s last interview,
“The Adventures Of Superman’ and
Beverly Silis singing the Rinso White
jingle. Other topics touched on are

www.americanradiohistorv.com

news and history, talk shows, quiz
shows, entertainment and religion.

* * X

Those of you attending the RCPC
will hear plenty from ABC. First,
ABC Talkradio’s Michael Jackson
(the gloveless one) will broadcast his
live show from the Biltmore's Olym-
pic Room on Monday and Tuesday
(17-18) from 9 a.m. to 1 p.m. Sched-
uled guests include Dr. Dan Kiley,
Arnaud De Borchgrave and Gene
Barry. As always, listeners can par-
ticipate via phone lines. For sports

(Continued on page 24)

Comienza

lowing day as part of the day-long
Beatles retrospective.)

Additionally, the usual prizes will
be awarded to listeners with the usual
Beatles memorabilia who show up at
the party held at station sponsor
D’Poo’s.

*x Kk Kk

Station: KCGL Salt Lake City
(AOR)
Contact: Richard Rees
Concept: Ultimate Fan Contest
Execution: Once again the creativity
of the radio audience is strained at
the chance to win cash and prizes. If
it’s not the most outrageous stunt
you can pull, it’s the devotion you
can pledge to your favorite outlet. In
Salt Lake, KCGL chose the latter
category and offered VIP treatment
to all the station functions planned
for the remainder of the year to the
listener best able to proclaim publicly
his or her love for 106 FM.

All that was asked was that en-
trants display the letters KCGL or
put out the word on how much they
loved the station to the greatest
amount of people. No suggestions
were given. Those vying for the prize
ranged from four boys who each
painted a call letter on their chest in
order to run through the city’s largest
shopping mall, to our favorite:
changing the radio dial at a compet-
ing station’s promotion while locking
the door so the station couldn’t be
changed back.

But the ultimate winner was the
guy who managed to make the 5:30
news. Hanging a banner down an
eight-story building in the center of
town glowing with the KCGL calls,
he proceeded to hop out the window
and scale banner and building to the
ground. Some guys will do anything
for a couple of Iron Maiden tickets.

ROLLYE BORNSTEIN

Julio Iglesias,

Tengo frio Amor, y llueve,
Te vas tan lejos y te llevas

tu sol y su calor,

el otofio

Me abrumara la soledad y el frio.
Ha Julio>

Dulcinea

¥

manager,
Roots Music BMI; Robert N. Bow-
den, pres., Nucleus Records; Mar-
co; Ramon Chuaying, general
manager, WEA Phils.; Alica Igna-
cio; Gil Ignacio Jr., Nucleus' Far
East Marketing coordinator; &
Pablo Ignacio. This record is a
sure fire hit and proven interna-
tional success.

Nucleus Records recently finalized plans with WEA Records Phlllp
pines to release ""Always,"” sung by Marco Sison and composed by Nonoy
Tan, in the U.S. Shown in photo (from right) are: Nacy Delgado, Marco’s
Gloria Ignacio-Bowden, vice-president, Nucleus Records/

Radio stations write for free
copies.

Nucleus Records
P.O. Box 111 Sea Bright, NJ 07760

We're taking orders now!
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Mutual Broadcasting
Marks First 50 Years

By KIM FREEMAN

NEW YORK—Mutual Broad-
casting, the Arlington, Va.-based
syndicator that began with the Lone
Ranger’s cries of “Hi-ho Silver,” is
now singing songs of a more golden
nature, as in S50th anniversary
celebrations.

Oct. 5 marks the half-century
point for Mutual, and the occasion is
being duly honored with a series of
parties Sunday through Tuesday (16-
18) at this week's joint NRBA/NAB
convention in Los Angeles.

Aside from being one of the few ra-
dio outfits not to enter the tv business
in the *50s, Mutual also bears the dis-
tinction of being one of the industry’s
most  passed-around  companies.
Since its formation in 1934, as a joint
venture between WOR New York,
WLW Cincinnati, WXYZ Detroit
and WGN Chicago, Mutual has had
11 owners, including baking soda
baron Dr. Armand Hammer and 3M.

Since 1977, Mutual has operated
under the Amway Corp’s banner.
Despite talk of yet another sale a year
ago, Amway renewed its commit-
ment to keep the network this May.
Subsequently, Mutual’s executive
vice president and general manager
Jack Clements prefers to dwell on the
future and calls 1984 the “first year
of our second 50.”

Clements says the once financially
troubled network is again showing
signs of strength. An 11-year Mutual
veteran, Clements reports that the
company’s revenues for the first

quarter of 1984 are up 10% over the
same period last year, which he says
was *'a good year t00.”

According to Clements, Mutual's
business philosophy of the future is
similar to Burger King's “‘have it
your way™ campaign. He notes that
while other syndicators present affili-
ates with new programs in the post-
production stage, Mutual is asking its
clients, *“What do you want?,” before
making programming decisions.

So far, this open-ear policy has re-
sulted in three changes in Mutual’s
fare. First, the Network’'s overnight
talk show is moving from six to seven
nights a week. Bigger names in sports
broadcasts are another part of the
plan. Los Angeles Dodgers manager
Tommy LaSorda has been recruited
for baseball coverage throughout the
World Series; Pat Summerall joined
the Mutual team earlier this month
with football commentary; and Pat
McGuire will be lending weight to
the syndicator’s basketball coverage
in late November.

And Clements adds that Mutual is
responding to narrowing music for-
mats by “‘sprucing up” both the top
40 show, “Dick Clark’s National
Music Survey,” and the magazine-
style **Country Road” program. On
the drawing board are several pro-
posals for rejuvenating the ailing
AOR format and plans to tap the yet-
untried 12-to-18 market with chil-
dren’s programming.

PROGRAMMER'’S OPINION

Maintaining The Magic Moments

By ED SHANE

There's nothing better than mo-
ments of magic on the radio, especial-
ly those that happened when I was a
kid. Paul Drew was a disk jockey in
Atlanta then, and I would pull my ra-
dio onto the bed when the lights went
out. With the volume so low I had to
strain to hear, 1 was captured by the
way that Drew Kept in touch with my
emerging rock’n'roll tastes. How did
he know everybody who was making
the records 1 liked? 1 also wondered
how they all knew to go to Paul’s sta-
tion when they were in town.

Up the dial was WLAC in Nash-
ville. I'd also listen to John R, “Big
Hugh Baby” and Harry Noble as
they played rhythm and blues rec-
ords I had never heard. When there
was a particularly exciting record,
they’d play it again and again. I can’t
tell you how many records I ordered
by mail from Ernie’s Record Mart in
Nashville because of the moments of
magic that 50kw signal brought me.

Then there was a Jack Benny epi-
sode I heard as a kid. Jack and Roch-
ester crossed a dank moat to the trea-
sury that contained Jack’s fortune.
While 1 had that experience of radio’s
magic, it didn’t stay with me the way
the disk jockeys did. 1 could watch
Benny, Allen and all the old radio
stars on tv. Not even Dick Clark was
able to bring to tv the experience 1
had with my favorite radio DJs.

Moments of magic come more sel-
dom now. Fortunately, they’re not
gone. Last Thanksgiving 1 heard a

disk jockey bring his six-year-old
niece to the studio to accompany him
during his show. She did record in-
tros, answered the request line and
gave his three hours an all-new glow.
The holiday was the perfect setting
for it.

I thought to myself when 1 heard
little Mandy on the air: “*How many
program  directors would call,
screaming about ‘breaking the for-
mat’?" Too many, I'm afraid, if
they've been taught to be technicians
and not magicians.

Moments of magic remind me of
something Bill Young said when he
was program director of KILT in
Houston during its heyday: **The for-
mat is to build on, not to rest on.”
I've tried to use that philosophy ever
since.

I remember the executive vice
president of a major broadcast com-
pany storming into the control room
of one of his stations, complaining
that the station sounded bad. *There
are no red records,” he shouted, hop-
ing 1 would solve the problem.

Exploring the situation, 1 discov-
ered that the company’s station in
another city (where the VP was
based) used red dots for its hot hits
rotation. The station in question used
another color.

The next day, I had all the hot ro-
tation records re-labeled with red
dots, and 1 accompanied the VP into
the control room. “We've added the
red rotation,” I said. “Listen a while
and let me know how it sounds.”

I was told later that the station

sounded better, and that “'the red re-
cords made the difference.”

I consulted a station in Dallas
which had no *“'red records™ to worry
about. Instead, they named the vari-
ous nusic categories after food.
There were “Big Macs™ and “Twin-
kies” and “Zonkers.” (Someone at
the station told me that the policy
made the music taste better.)

Frankly, I never care what the cat-
egories are named. I'm much more
interested in whether the categories
achieve the ends intended. The pur-
pose of a system is to create order
amidst chaos. If nothing else, the im-
pression of order can be achieved.
Systems allow talent to release
creativity.

Hand in hand with the benefits of
systemization are its hazards, abuse
and idolatry. Many systems are 00
elaborate. If they don’t make the job
easier, they should be abolished.

Systems must never become larger
than the task. The task? To match
the perceptions of the radio manager
or programmer to the perceptions of
the radio consumer—the listener.

Positive perception equals
ments of magic.

mo-

This article is excerpted from the
new book *“‘Programming Dynamics®
by Ed Shane, 10 be published this
month by Globecom Publishing Lid.
of Kansas City. Shane. a broadcast
management and programming con-
sultant. is based in Houston and
works with a variety of clients across
the country.

THANK YOU,
- UNITED STATIONS:

The Rick Dees Weekly Top Forty Show
is a great addition to our programming.

955

DETROIT

WCZY

:L L;ﬁ%_ﬁ — =
24 I«“;_FM\/ ﬂ E==HOT HITS!=—=
- 102.7 SAN DIEGO
LOS ANGELES

K\

A WORLD OF DIFFERENT VOKCES.
WHERE FREEDOM SPEAKS
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33

34

49
50
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10
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28

27
16
25

21
24
14
12

26
35
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42
20

30
31
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32 | 16
29 14
37, 3
40 4
41 3
33 | 10
38 6
45 | 2
36 | 19
44 21
e e 3
34 1
43 5
47 7
46 6
39 | 13

14
12

16
19

ill%
13

These are the most popular Adult Contemporary singles based on
radio air play and listed in rank order.

TITLE, Artist, Label & Number (Dist. Label} (Publisher, Licensee)

DRIVE
The Cars, Elektra 7-69706 (Ric Dcasek,/Lido, ASCAF)

| JUST CALLED TO SAY | LOVE YOU

Stevie Wonder, Motown 1745 (Jobete/Black Bull, ASCAP)

LEAVE A TENDER MOMENT ALONE

Billy Joel, Columbia 38-04514 (Joel Songs, BMI)

TURN AROUND

Neil Diamond, Columbia 38-04541 (Stonebridge/New Hidden Valley,

ASCAP/Carole Bayer Sager, BMI)

IF THIS IS IT

Huey Lewis And The News, Chrysalis 4-42803 (Hulex/Red Admiral, BMI)

HARD HABIT TO BREAK

Chicago, Full Moon/Warner Bros. 7-29214 (MCA, ASCAP)

STUCK ON YOU

Lionel Richie, Motown 1746 (Brockman, ASCAP)

ALL OF YOU

Julio Iglesias & Diana Ross, Columbia 38-04507 (Elettra/Ewald Corp

ASCAP/Dyad/Braintree, BMI)

MISSING YOU

John Waite, EMI-America 8212 (Hudson

Bay/Paperwaite/Fullwater/Markmeem, ASCAP/BMI)

WHAT'S LOVE GOT TO DO WITH IT

Tina Turner, Capitol 5334 (Chappell/lrving/Good Single, ASCAP/BMI)

IN THE NAME OF LOVE

Ralph MacDonald With Bill Withers, Polydor 881221-7 (PolyGram)

WHAT ABOUT ME?

Kenny Rogers With Kim Carnes And James Ingram, RCA 13899

(Lionsmate/Security Hogg, ASCAP/Foster Frees, BMI)

SAD SONGS (SAY SO MUCH)

Elton John, Geffen 7-29292 (Warner Bros.) (Intersong, ASCAP)

IF EVER YOU'RE IN MY ARMS AGAIN

g?walbo Bryson, Elektra 7-69728 (Almo/Prince Street, ASCAP/Snow/Dyad,
)

YOU WERE MADE FOR ME

Irene Cara, Geffen/Network 7-29257 (Warner Bros ) (Carub/AlCor,
ASCAP)

SHINE SHINE )

Barry Gibb, MCA 52443 (Gibb Bros./Unichappell, BMI)

SOMEBODY'S EYES

Karla Bonoff, Columbia 38-04472 (Ensign, BMI)

ON THE WINGS OF A NIGHTINGALE

'll;ré%lsg?rly Brothers, Mercury 880213-7 (PolyGram) (MPL Communications,
THE LUCKY ONE

Laura Branigan, Atlantic 7-89636 (Roliram/Lorimar,BMI)

THERE GOES MY BABY

Donna Summer, Geffen 7-29291 (Warner Bros.) (Unichappell/Jot, BMI)
1 CAN DREAM ABOUT YOU

Dan Hartman, MCA 52378 (Multi-Level, BMI)

HOLD ME

Teddy Pendergrass And Whitney Houston, Asylum 7-69720 (Elektra)
(Prince St./Almo, ASCAP/DeCreed/Music Corporation Of America, BMI)
SHE LOVES ME (THE BEST THAT | CAN BE)

James Ingram, g est 7-29235 (Warner Bros.) (WB/Nearytunes,
ASCAP/Warner-Tamerlane/Nearysong, BMI)

NOBODY LOVES ME LIKE YOU DO

Anne Murray & Dave Loggins, Capitol 5401 (Ensign, BMI)

LEFT IN THE DARK

Barbra Streisand, Columbia 38-04605 (Lost Boys, BMI)

STRAIGHT FROM THE HEART §INTO YOUR LIFE)

Coyote Sisters, Morocco 1742 (Motown) (Welk/It Rains/Middiefield, BMI)
BULLISH

Herb Alpert Tijuana Brass, A&M 2655 (ANU,BMI/Ram Wave, ASCAP)
DESERT MOON

Dennis DeYoung, A&M 2666 (Grand lllusion, Almo, ASCAP)
SOMETHING SAID LOVE

Ell{ﬂal Coolidge, A&M 2634 (Warner-Tamerlane/Wniters House/Fifty Grand,

CITY OF NEW ORLEANS

Willie Nelson, Columbia 38-04568 (Buddah/Turnpike Tom, ASCAP)

IF I'M STILL AROUND TOMORROW

lS\eé%e}spWatanabe Featuring Roberta Flack, Elektra 7-69700 (Antisia,

WHO WEARS THESE SHOES?

Elton John, Geffen 7-29189 (Warner Bros.) (Intersong, ASCAP)

ALIBIS

/ngrcg/;%)Mendes, A&M 2639 (Snow, BMI/T. Mac, PRS/Bibo/Welk/Welbeck,

JUMP (FOR MY LOVE)

Pointer Sisters, Planet 13780 (RCA) SWereck/Stephen
Mitchell/Anidraks/Porchester, ASCAP

TAKING IT ALL TOO HARD

Genesis, Atlantic 7-89656 (Pun/Warner Bros., ASCAP)

LUCKY STAR

Madonna, Sire 7-29177 (Warner Bros.) (WB/Bleu Disque/Webo Girl,
ASCAP)

SPECIAL GIRL

America, Capitol 5398 (ATV/Mussel Schwartz, BMI)

I'M SO EXCITED

Et’)\;'rlner Sisters, Planet 13857 (RCA) (Braintree/'Til Dawn/Blackwood,

CARIBBEAN QUEEN (NO MORE LOVE ON THE RUN)

Billy Ocean, Jive/Arista 1-9199 (Willesden/Zomba)

GHOSTBUSTERS

Ray Parker, Jr., Arista 1-9212 (Golden Torch/Raydiola, ASCAP)

ONLY WHEN YOU LEAVE

Spandau Ballet, Chrysalis 4-42792 (Reformation, ASCAP)

THE LAST TIME | MADE LOVE

éo’\)a?e Kennedy And Jeffrey Osborne, A&M 2656 (Dyad/Steeple Chase,

ALMOST PARADISE...LOVE THEME FROM FOOTLOOSE

Mike Reno And Ann Wilson, Columbia 38-04418 (Ensign, BMI)
SELF CONTROL ) )

Laura Branigan, Atlantic 7-89676 (Edition Sunrise/Careers, BMI)
CRUEL SUMMER

Bananarama, London 810127-7 (PolyGram) (MCA, ASCAP)

SEXY GIRL

Glenn Frey, MCA 52413 (Night River/Red Cloud, ASCAP)

RIGHT BY YOUR SIDE

Eurythmics, RCA 13695 (Blue Network, ASCAP)

L.A. IS MY LADY

Frank Sinatra, QWest 7-29223 (Warner Bros ) (Frank
Stnatra/Threesome/YellowBrick Road, ASCAP)

LOVELY LADY

George Fishoff, Lisa 001 (George Fishoff, ASCAP)

SECOND CHANCE

Pgl.(l:’ Ar;ka, Columbia 38-04407 (Squwanko/Foster Frees, BMI/Genevieve
ASCAP

(O Bullets are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
@ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording
Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).

Radio

Below is a weekly calendar of up-
coming network and syndicated music
specials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

Sept. 16-22, Billy Idol, Guest DJ, P.F.M,,
one hour.

Sept. 17, Fixx, Rockline, Global Satellite
Network, one hour.

Sept. 17-21, Dennis DeYoung, Huey Lewis
& the News, Inside Track, DIR Broadcasting
Network, 90 minutes.

Sept. 17-23, Earl Thomas Conley, Live
From Gilley's, Westwood One, one hour.

Sept. 17-23, Quiet Riot, Off The Record,
Westwood One, one hour.

Sept. 17-23, Tina Turner, Pop Star Con-
certs, Westwood One, one hour.

Sept. 17-23, Spinners, Special Edition,
Westwood One, one hour.

Sept. 17-23, Tommy Dorsey Tribute part
two, The Music Makers, Narwood Produc-
tions, one hour.

Sept. 17-23, New Faces Show, Country
Closeup, Narwood Productions, one hour.

Sept. 18-19, Fifth Dimension, Sonny &
Cher, Supertracks, Creative Radio Network,
three hours.

Sept. 21, Steve Harris of iron Maiden,
Metalshop, MJI Broadcasting, one hour.

Sept. 21-22, Top 30 USA hosted by M.G.
Kelly with the Beach Boys, RadioRadio, CBS,
three hours.

Sept. 21-22, Top 40 Satellite Survey host-
ed by Dan Ingram, RadioRadio, CBS, three
hours.

Sept. 21-23, Kick Axe, Captured Live, P.G.
Productions, one hour.

Sept. 21-23, Styx, Superstars Rock Con-
cert, Westwood One, 90 minutes.

Sept. 21-23, Rockin’ Women, Rock Chroni-
cles, Westwood One, one hour.

Sept. 21-23, Lindsey Buckingham, Sammy
Hagar, Rock Album Countdown, Westwood
One, two hours.

Sept. 21-23, Ray McKinley, The Great
Sounds, United Stations, four hours.

Sept. 21-23, Jim Glaser, The Weekly Coun-
try Music Countdown, United Stations, three
hours.

Sept. 21-23, Statler Brothers, Solid Gold
Country, United Stations, three hours.

Sept. 21-23, Tina Turner, Rick Dees’
Weekly Top 40, United Stations, four hours.

Sept. 21-23, Records About Records, Dr.
Demento, Westwood One, two hours.

Sept. 21-23, Jermaine Jackson, Stevie
Wonder, The Countdown, Westwood One,
two hours.

Sept. 21-23, Greg Kihn, The Source, NBC,
90 minutes.

Sept. 22, Hootenanny: Top 40 Folk, Solid
Gold Saturday Night, RKO Radioshows, five
hours.

Sept. 22, Razzy Bailey, Terri Gibbs, Silver
Eagle, ABC Entertainment Network, 90
minutes.

Sept. 22, Ringo’s Yellow Submarine, ABC
FM Network, one hour.

Sept. 22-23, Ray Parker Jr., Music &
Memories, Strand Broadcast Services, three
hours.

Sept. 22-23, Bette Midler, Creedence
Clearwater Revival, Supertracks, Creative
Radio Network, three hours.

Sept. 22-23, Huey Lewis & the News, Hot
Rocks, United Stations, one hour.

Sept. 23, Night Ranger, Live From The
Record Plant, RKO Radioshows/P.G. Produc-
tions, one hour.

Sept. 23, Sex, Drugs And Rock & Roll,
Rolling Stone's Continuous History Of Rock
& Roll, ABC Rock Radio Network, one hour.

Sept. 23, American Country Countdown
hosted by Bob Kingsley, ABC Entertainment
Network, three hours.

Sept. 23, American Top 40 hosted by Ca-
sey Kasem, ABC Contemporary Network,
four hours.

Sept. 23, Honeymoon Suite, April Wine,
King Biscuit Flower Hour, ABC Rock Radio
Network, one hour.

Sept. 24-30, Frankie Laine, The Music
Makers, Narwood Productions, one hour.

Sept. 24-30, Steve Wariner, Country
Closeup, Narwood Productions, one hour.

Sept. 29-30, Missing Persons, Hot Rocks,
United Stations, one hour.

Sept. 29-30, Barry McGuire, Freddy Can-
non, Supertracks, Creative Radio Network,
three hours.
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Featured Programming

® Continued from page 22

fans, Howard Cosell will be honored
as the first recipient of the Radio
Award, a joint NAB/NRBA ven-
ture, on Tuesday at the Westin Bona-
venture Hotel. Cosell is host of
ABC’s daily commentary “Speaking
Of Sports™ and the 30-minute weekly
program ‘‘Speaking Of Everything.”
Also on Tuesday, ABC News debuts
its “The Home Care Alternative”
documentary on the ABC Direction
Network. During the five-part series,
anchorman Bob Houck will explore

the concept of treating patients in
their own homes rather than hospi-
tals or nursing homes.

Dust off your satchels, it’s back-to-
school time at the Radio Free Ameri-
ca College Radio Network, which be-
gins its fall schedule Sept. 20-Oct. 4.
Features include music, interviews
with the Fixx and Romeo Void and
editorial commentary on the state of
new music. Alan Weston Communi-
cations owns Radio Free America.

charts.

$30.00.

Packages:

@ $30.00

@ $30.00

$ A
(Sorry, no C.0.D. or billing.

Name:

Billboard Chart Research
Attn: Barbara DeMaria
1515 Broadway
New York, NY 10036

Please send me the following Billboard Chart Research

Billboard
Adult Contemporary

Singles
CHART RESEARCH PACKAGES

The definitive lists of the top hits year by year, through
the entire history of the Adult Contemporary Singles

Based on the authoritative statistical research of the
music industry’s foremost trade publication.

THREE TITLES AVAILABLE:

Number One Adult Contemporary Singles, 1961
through 1982. Lists Billboard issue date, title, artist and
label of the number one record of each week. $30.00.
Top Ten Adult Contemporary Singles, 1961 through

1982. Lists title, artist and label of every record which
reached number 10 or higher on Billboard’s Adult Con-
tempordry Singles chart. Listed alphabetically within each
year. #1 records are indicated. $30.00.

Top Adult Contemporary Singles of The Year, 1969
through 1982. The annual listings of the top hits of the
year in rank order, as published in Billboard’s year-end
special issues. Includes title, artist and label for each entry.

Individual yearly lists may also be purchased separately;
see coupon below. $5.00 per list.

G-1 O Number One Adult Contemporary Singles

G-2 O Top Ten Adult Contemporary Singles @ $30.00
G-3 O Top Adult Contemporary Singles Of The Year

O Individual yearly lists from__ (please
list book code number) for.
(please list year(s) desired.

Check or money order is enclosed in the amount of:

Company:

Address

City, State, Zip:

Overseas air mail rates available upon request.



www.americanradiohistory.com

TWISTIN’ THE DAY AWAY—Seated from left are Twisted Slster trio Dee

Snider, Mark Mendoza and Eddie Ojeda, taking part in Atlantic’s metallic

promotion blitz, which also included their basement brethren Ratt. The Sis-

ters are shown here on the Southern leg of the promo tour at Houston’s
Texas Tapes & Records.

Retailing

Ross Stands Up For Mom & Pop

Tampa Video Dealer Wins Spot On Board Of VSDA

By EARL PAIGE

TAMPA — Home video retailing,
once primarily a single-store mom-
and-pop business, is fast evolving into
a multiple unit mass merchandiser
format. This distresses Art Ross of
Tampa Video Station here, who fears
the small retailer is losing representa-
tion in the video community.

Ross recently took his case before
the Video Software Dealers Assn.
(VSDA) and, in an upset victory,
won back his spot on VSDA'’s board.

Ross says, I guess I struck a nerve
when I said the ‘D" in VSDA stands
for dealers and we were getting repre-
sentation from too many distributors
and chains. That’s what happened to

Tape Town Keeps Diversifying

SEATTLE — As more and more
record/tape chains add varied home
entertainment items, few are as diver-
sified as 21-unit Tape Town here,
bowing its newest store this week in
the local Southcoast Mall. Tape
Town'’s diversity is highlighted by its
recent acquisition of six DJ’s Sound
City all-software stores.

Tape Town evolved from a primar-
ily hardware-oriented store opened
by Lee and Stella Brillhart in 1966,
and many of its units remain largely
in hardware. Now personal stereo
and some components are being add-
ed to the DJ's units. Three Tape
Town units also stock video.

The key to diversification is to
“fool around with things a little be-
fore going ahead recklessly,” says
Stella Brillhart.

The original Tape Town units re-
main primarily hardware-oriented.

! 1

= e ’m.

“I'd say 70% of our volume is in
hardware,” Brillhart estimates.

Brillhart’s success in offering both
hardware and software is reflected in
the gradual entry of personal stereo
and even some rack components in
the DJ's Sound City units acquired
this spring. The expansion put Tape
Town, which has 19 stores in Wash-
ington, into Oregon and Hawaii. The
chain is evenly divided between free-
standing and mall units.

The DJ's units will now be
changed over to the Tape Town logo,
says Brillhart. “We're adding about
six pieces of personal stereo from $50
to $200 and some Pioneer and Ken-
wood rack units from $449 o
$1,000,” she adds.

Of the expectations for personal
stereo in the newly acquired DJ's
units, she says, “We expect to do 5%
of total volume initially, but 10% be-
fore too long.”

~_~_On Torget

The Brillharts push hard for profit
contribution from diverse products
and services. Thus they have moved
extremely slowly in home video.
“We've been fooling around with this
for three years,” Stella Brillhart says.
Video rental is now offered in the
downtown unit, where a library of
1,000 titles is maintained; at the near-
by 145th & Aurora store, with just
200 titles; and in a unit in Bremerton
which has 500 titles.

Because two of the units are locat-
ed near each other, customers take
advantage of their common library
offerings, Brillhart notes, explaining
why the Aurora store can get by with
just 200 titles. Rental is $3 nightly,
but special categories of older prod-
uct are available at $1.

Competition is keen in video rent-
al. Wherehouse and Tower are

(Contl'nued on page 28)
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Mall, Non-Mall Record Buyers Compared

By MIKE SHALETT

In each of our surveys, record con-
sumers are asked: Where do you usu-
ally shop for records? They are of-
fered the following choices: record
store in a mall, record store not in a
mall, department store, discount
store or other. They are allowed to
check off as many as they feel apply.

Is there a difference between the
record buyer who shops in a mall and
one who shops in a free-standing rec-
ord store? Do they shop in both loca-
tions? Do they have things in com-
mon? The answer is ‘‘yes” to all of
the above!

There is a far greater chance to
find the female record buyer shop-
ping in a mall-located record store
than in non-mall location. Remem-
bering our 60/40 male/female break-
down, 46.5% of those who indicated
they shop in malls were females.

Malls seem to attract younger rec-
ord buyers, with 21.3% of the mall
shoppers under 15. The 16- to 24-
year-old record buyers seem to shop
in both places and make up a little bit
more than half of the recod buyers.
-Of those who shop in non-mall
stores, 21.3% are 25 to 30 years old.
In comparison, only 10.6% of the
mall shoppers are in that age group.

The only statistical difference in
musical taste between those who
shop in one location and those who
shop in the other is that the non-mall
record buyer seems to have a wider

“On Target” is a bi-weekly feature
to help readers understand more
abour consumer buying habits and
trends. The column is based on retail
research conducted by the Street Pulse
Group, a New York-based music in-
dustry marketing consultancy of
which Mike Shalett is president.

For its primary retail survey tech-
nique, Street Pulse distributes packets
containing questionnaires and prod-
uct to 50 vretail stores around the
country. A packet is handed out ran-
domly to a consumer immediately af-
ter he or she has paid for a purchase,
and a 32 coupon, good for the con-
sumer’s next purchase at the store, is
the motivation for completing the
questionnaire. The average survey in-
corporates over 700 respondents, a
sample equal to those used by Gallup
or Roper in their polls on political
Issues.

spectrum of musical tastes, with
slightly more interest in r&b and
jazz. The mall shopper shows a far
greater interest in soft rock. The mall
may be the place for the Streisands
and Manilows.

When stocking for a mall locanon
you might want to take into consider-
ation the fact that there is greater
preference for cassettes there than in
a non-mall store.

You will also find that there are
more light buyers in a mall location.
We classify a light buyer as a person

who purchases between one and
three records every six months. Al-
most 60% of those people who indi-
cated they shop in a non-mall loca-
tion are heavy buyers, or individuals
who say they purchase more than six
records every six months.

There is a far greater chance to sell
extended-play hits or 12-inch singles
in non-mall stores. Almost 209% of
the non-mall shoppers indicated that
they had purchased at least four 12-
inch disks in the past six months.

Top 40 or contemporary radio and
AOR run about even when it comes
to the favorite radio format among
mall buyers. Each reaches about
40% of these consumers.

Non-mall shoppers are about half
as likely to list a top 40 station as
their most listened-to radio format.
There is also a slightly greater chance
that they prefer AOR. As we have
mentioned before, they also show a
significant interest in alternative ra-
dio, such as college or public stations.

It is interesting that in both cases,
approximately a quarter of the record
buyers who indicated they shopped
in one of these locations said that

. they also shopped in the other. That

would mean that three quarters of
them shop exclusively in one or the
other. Overall, 50.1% said they usu-
ally shopped for records in a mall-lo-
cated record store, and 58.1% said
they usually shopped in a non-mall-
located record store.
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NARM.”

In contrast to several candidates,
who made their case by explaining
how large their chains or distribution
networks were becoming, Ross says
he took the opposite tack at the Aug.
27 election meeting of some 200
VSDA delegates.

“I'm Pa and there's Ma,” he said,
pointing to Mrs. Ruthe Ross in the
audience. “The kids are back home
running the shop,” he added, refer-
ring to his son Bob and daughter
Marti.

According to Ross, there is a cer-
tain type of home video proprietor
perfectly satisfied with running a sin-
gle store. “'It could have to do with
age in some cases. I'm 61. I've seen
dealers right in this area tell me that
after they opened the second store
and then a third they were always
running between them all day long. |
don’t need that hassle.

*I could sell out tomorrow and put
the proceeds in the money market
and make twice what I am now,”
Ross continues. But, reflecting on an-
other motive, he says he feels he is
building something *“for my family
and for the community.”

In the community sense, Ross ad-
mits to beliefs that derive from his
mentor, George Atkinson, founder of
Video Station, a national chain of 550
loosely affiliated stores. Atkinson,
long an outspoken opponent of pro-
posed video rental legislation, argues
that home video stores are really
“community video libraries.”

Ross, therefore, believes expansion
can occur as legitimately in one store
as via a chain. In the case of Tampa
Video Station, he says, he is deter-
mined to make it a “‘super store.”

As champion of the single store
proprietors, Ross could be on shaky
ground, he acknowledges to those
who do not understand Video Sta-
tion. He is one of just two members
of the 15-man VSDA board with sin-
gle stores. The other is John Pough of
Videocassettes  Unlimited, Santa
Ana, Calif.

Video Station was from its incep-
tion not a franchiser, Ross points out.
Consequently, Ross has for the most
part bought from several distribu-
tors, not from the distribution wing
of Video Station in California, Coast
Distributing.

As a continuation of Video Sta-
tion's reorganization, Ross says he
has been approached by chairman
Gilberto Padilla to be one of the first
regional advisory group leaders. “*Pa-
dilla wants to turn Video Station into
the McDonald’s of home video retail-
ing,” he says.

Whether this would mean pur-
chasing again from Coast, Ross says,
*I can be had—if the price is right.”
He notes that Video Station stores
have always been independent, unit-
ed principally by the common logo
and design, but not formatted rigidly
like traditional franchise chains and
not paying royalties.

However, the Federal Trade Com-
mission took exception to Video Sta-
tion's claim that it operated different
from franchisers. Its action—along
with other reorganization moves by
the company, which went public—
led to a near-standstill in opening up
new affiliate stores in the past two
years.

“I have stock,” Ross says, “so I
have more than a casual interest in
seeing Video Station turn around.”

Next: Ross maps his survival
strategy.

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied.
@O
O QO
Call our Hotline at (800) 223-7524,

and tel! Jeff you want to see some
Action!

Imported Rock Posters

Largest U.S.A. Distributor

of

ANABAS, ROCK-ON, HUNGRY TIGER

All our posters are fully authorized
for sale in the U.S.A.

Order now for immediate d:talivery

(800) 227-1666 or
(800) 223-9669 (CA)
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outlet.

BAR BRAWN FANS—Arnold Schwarzenegger flexes his fingers while sing-
ing copies of his “Total Body Workout” album at Atlanta’s Record Bar

Retailing

Disc; CA—cassette;

New LP/ Tape Releases

This listing of new LP/Tape releases is designed
to enable retailers and radio programmers to be
up-to-the minute on available new product. The
following configuration abbreviations are used:
LP—album; EP—extended play; CD—Compact
BT—8B-track cartridge;
NA—price not available. Multiple records and/
or tapes in a set appear within parentheses fol-
lowing the manufacturer number.

POPULAR ARTISTS

AZYMUTH
Flame
LP Milestone M 9128
CAMC9128

...58.98

$8.98

Survey for Week Ending 9/22/84

LPs.
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CRAWFORD, HANK
Down On The Deuce

LP Artist International
AIR 10080 . .. ..
CA AIR 10080

..$7.98
$7.98

COMPACT DISC

G!BB ROBIN
Secret Agent
CO Mirage 2 30170
{WEA) .. .

HADEN, CHARLIE, &

CARLA BLEY

Ballad Of The Fallen
€D ECM/Warner Bros.
2 2379 4 (WEA).

JARRETT, KEITH
Koln Concert
CD ECM/Warner Bros.
2 1064 (WEA}. ...
My Song
€D ECM/Warner Bros.
2 1115 (WEA)... ..
Changes
CD ECM/Warner Bros
2 25007 (WEA)

MADONNA
CD Sire 2 23867 (WEA)<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>