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Vidcom Consensus

Europe Takes It on Chin
| In Global Software Scene

~ BY TONY SEIDEMAN

CANNES The global video soft-
ware scene is moving into a new
phase, as distribution networks are
being created in formerly pirate-
only Third World nations, while
once-booming European markets
are seen as slumping under the bur-
dens of undercapitalized retailers,
product gluts and negative consum-
er perceptions of the medium.

At the same time, the strength of
U.S. manufacturers and the retail
base that has helped fuel that mar-
ket’'s growth was highlighted at
Vidcom, held here Oct. 13-17, as sup-
pliers strongly praised the retailers
they more frequently criticize at
home.

“Next year our entry phase or
pioneering phase will be over,” said
Paramount Video president Mel
Harris. “Then it becomes a market-
ing job to keep the home video in-
dustry moving. And the store-
owners that lead the world’s market
are in the U.S.”

Lieherman’s
Stock Offer
Bares $ Details

BY JOHN SIPPEL

LOS ANGELES Continued belt-
tightening and successive sules in-
creases characterize a five-year fis-
cal review documented in the pro-
spectus for Lieberman Enterprises’
public stock offering. The nation’s
second largest rackjobber, Lieber-
man is putting 1.2 million shares on
the block, asking $15 to $17 per
share.

While the Minneapolis-based rack
giant’s net sales have fluctuated
from a 1980 low of $115,384,000 to a

(Continued on page 66)

Jfficial numbers for Vidcom
came to 811 companies registered
with 271 stands, 373 firms without
stands, and 169 companies simply
with executives present. A total of
49 countries were represented, and
the number of attendees wus re-

(Continued on page 66)

Turner Vid Channel
Will Pay for Play

By PAUL GREIN

LO3 ANGELES Ted Turner's Ca-
ble Music Channel, bowing Friday
(26), is making commitments to re-
cord companies to pay cash for vid-
eos on a per-play basis as soon as
the charnel’s subscription base
reaches a predetermined level. That
level is believed to be 10 million

(Continued on page 61)

RIAA: BIG GAINS IN FIRST HALF

45% Rise in Cassette Shipments Paces Recovery

~ BYISHOROWITZ

NEW YORK Net shipments of re-
corded product by U.S. manufactur-
ers rose by 18% in units for the first
six months of the year, and 15% in
dollar volume at suggested list com-
pared to the same period a year ago,
providing new evidence of an accel-
erating industry recovery.

These figures, released by Re-
cording Industry Assn. of America
(RIAA) last week, reinforced data
made public earlier this month by
the National Assn. of Recording
Merchandisers (NARM), which
showed sales by more than 1,000 re-
tail outlets up by 17% for the first
seven months of the year as com-
pared to the equivalent period in
1983 (Billboard, Oct. 6). The latter
statistic, however, incorporates
blank tape and accessories sales in
addition to prerecorded product.

The new RIAA figures show net
shipments for the half-year at 312.5
million units, as against 265.6 mil

ADVERTISEMENTS

lion for the same period in 1933.
Their cumulative value, expressed
at suggested retail list, is given as
$1,929.7 million. The 1983 tally was
$1,674.2 million.

With the heaviest selling season
still to come, it is anticipated that to-
tal shipments for the vear will be
significantly ahead of 1983, when
the industry fed 578 million units
valued at $3,814.9 million into mer-
chandising pipelines.

As expected, the market share of
cassettes continued to increase in
the RIAA survey period, jumpng
an unprecedented 45% in unit ship-
ments to 143.5 million, and 36% in
dollar volunie at suggested list to
$1,003.4 million. Figures for the pri-
or vear were 99.3 million units and
$736.3 million, respectively.

The combined LP/EP total con-
tinued to slide, but only marginally
m units and a relatively modest 6%
in dollars. Unit totals were given as
99.2 million this year, comparec to
99.6 million in 1983. Volume at sug-
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LILLO THORM
ALl OF YOU

PSEUDO ECHO burst the Austraiian charts in 1984 with three
Top 10 singles and a gold LP. PSEUDO ECHO's American debut
is equally brilliant and features their biggest hit “LISTENING” (B
8232), from the L.P. PSEUDO ECHO (ST 17130) on EMI Ameri-

LILLO THOMAS, one of Gotham's brightest new stars, came to
national prominence by writing the hit single “Mind Up Tonight’
for MELBA MOORE. Now she returns the favor by dueting on
ALL OF YOU, the title track single, from Capitol Records.

gested list came in at $735.6 million
for the recent half-year, down from
$784.4 million in 1983.

Both dollar volume and unit ship-
ments of the LP/EP category have
declined for the past three years,
and are expected to ebb further
when vear-end figures are assem-
bled.

Singles shipments, which have
suffered reverses each yeur since
1980, showed some recovery during
the last six months, at least in units,
which rose 2% from 63.6 million to
64.8 milllion. Dollar value, however,
dipped slightly from $141.6 million
to $141.2 million.

Although totals are still modest,
eight-track cartridges showed sur-
prising percentage gains for the
most recent six-month period, rising
13% in units from 3.1 millon to a
current 3.5 million. Dollar volume
soared 59%, to $18.9 million from
$11.9 million.

The RIAA attributes increased
eight-track activity largely to de-
mand in the direct marketing sec-
tor, where the configuration is said

(Continued on page 66)

RCA Picking Up
Extra Tab For
Digital Sessions

NEW YORK RCA Records has be-
gun picking up the incremental
costs of recording in the digital
mode to spur use of the technology
by non-classical artists.

In a move seen as precedental in
the industry, the label hopes to up-
grade the quality of pop product
destined for release on Compact
Disc by removing added cost fac-
tors from artist decisions.

It’s known that some artists have
balked against using digital studio
equipment since it can add substan-

(Continued on page 66)

A GOLDEN CELEBRATION

76 PERFORMANCES ON SIX LP’s

* The complete 1950's network TV appearances.
* 59 previously unreleased performances.
» “At Home" recordings. ¢ Sun Outtakes. ® Burbank '68 sessions.

e Rare interviews. ¢ Two never before released '56 Tupelo concerts.
¢ Plus music featured or the Jan.’85 HBO Special.
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CDs, Cassettes Stir Growth

CHAINS EYE MORE INVENTORY SPACGE

BY JOHN SIPPEL

LOS ANGELES The Compact
Disc’s growing popularity and ris-
ing interest in cassettes have U.S.
record/tape/accessories chains esti-
mating significant added physical
space for the two product catego-
ries in their 1984-85 expansion
plans.

Mike Stewart of Music Vision, St.
Louis, plans to double the size of
three of his four stores. The fourth
is already more than 4,000 square

teet, a figure he’ll shoot for in his
enlarging. For 1985, he has leased
adjacent space which will bring two
more stores into the 4,500 square
foot range.

“CDs require expert merchandis-
ing. I need more browser space for
that,” Stewart explains. He plans no
store openings next year.

There are approximately 20 new
mall openings in the Camelot crys-
tal ball, according to executive vice
president Jim Bonk. With the Came-
lot chain now at 166 units, Bonk

Your Guide: The New Billhoard

l N LAST week’s issue, we intro-
duced new editorial features and de-
partments, new charts and an en-
tirely new graphic look. The goal: to
improve the quality and presenta-
tion of the tremendous volume and
variety of information which ap-
pears in Billboard each week.
Here's where to find the highlights:

e Home Video—a new depart-
ment (page 25).

e Video Music—a new depart-
ment (p. 30).

e On The Beam—a new column
on Compact Dise (p. 68).

e Counter Intelligence—a new
retailing column (p. 20).

e New Video Clips—a guide to
the latest promotional videos (p. 31)

e Newsline—information at a
glance, from the U.S. (p. 60) and
abroad (p. 9).

e Audio Track and Video Track—
new columns in the pro A/V field
(p. 32).

o Singles Radio Action—a guide
to the hits on the airwaves, region-

ally and nationally, in pop (p. 15),
country (p. 42) and black (p. 52).

¢ Singles Retail Action—a guide
to the hits in the stores, regionally
and nationally, in pop (p. 16), coun-
try (p. 43) and black (p. 53).

e Hot 100—expanded to include
separate sales-only and airplay-only
information;, plus a guide to label ac-
tivity based on the number of titles
charted (pp. 64-65).

¢ Hot Country Singles—expand-
ed to included separate sales-only
and airplay-only information. Also,
in an A-Z by title, and a ranking by
label (pp. 40-41).

¢ Hot Black Singles—expanded
to include separate sales-only and
airplay-only information. Also, an
A-Z by title, and a ranking by label
(pp. 50-51).

e The hits on video—a guide to
what records have video clips, indi-
cated by a special symbol on the Hot
100, Hot Black Singles, Hot Country
Singles and Hot Dance/Disco
charts..

says four more will open before the
end of this year.

Bonk estimates that in using his
new custom plastie reusable CD
box, a 50-LP browser will house 21
CDs, so he'll require more space for
the laser-read disks. With prere-
corded video prices edging down-
ward toward $25, Bonk foresees a
stronger sales picture in 1985, for
which he’ll again require more in-
ventory space.

Jerry Shulman of Listening
Booth/Wall-To-Wall Sound chains
envisions new outlets for both. The
present 48 Listening Booths will be-
come 50 by the end of 1984, he says,
and there will be four or five more
by the end of 1985. The 25 Wall-To-
Walls will increase by another doz-
en, he projects. Shulman sees more
video product in the Listening
Booths, probably equalling the larg-
er stocks he already has in Wall-To-
Wall.

At 430-unit Musicland, the
world’s largest record/tape/acces-
sories retailer, Jack Eugster sees a
possible 10 to 20 more stores coming
in 1985, with perhaps five or six
more openings still to come this
year. Like his peers, he’s preparing
for a stronger cassette and CD mar-
ket.

In Atlanta, Ron Freeman of Pep-
permint/Crazy Jack’s/Newsome’s
sees 4 possible five more outlets
added to his current 17 over the
next year. He’s mulling more of a
push into video, perhaps adding
rentals.

Deorsey’s 10 stores will add their
first discount outlet store, Enter-

(Continued on page 60)

CD in Good Shape on German Market

2.8 Million Laser Disks Seen Shipping This Year

BY JIM SAMPSON

MUNICH Some 18 months after
the market launch of Compact Disc
in Germany, the new medium ap-
pears to be meeting or exceeding
developer expectations in winning
acceptance by local dealers and con-
sumers.

PolyGram now predicts that 2.8
million of the laser-read disks will
be shipped this year, a figure that
represents roughly 6% of the Ger-
man music market. Hi fi dealers are
taking up a relatively big chunk
(18%) of the software business,
while an increasing number of CD-
only retailers have sprung up.

With 49% of the market, accord-
ing to an independent research firm,
PolyGram clearly dominates CD
sales here. But EMI Electrola took
a meager 1% of Germany's CD
business between January and May
this year. And the recent EMI con-
ference in New York reportedly
confirmed the company’s restraint
toward CD marketing, with an eye
toward possible launch of digital
cassettes by late 1985.

Market research from the G&I
Recordings survey gives record
dealers 61% of Germany’s CD busi-
ness, clubs and mail order 13% and
department stores 8%. Almost all of
the department store business is
done by one chain, Karstadt, which
began pushing the new technology

early and heavily.

The new medium’s sonic qualities,
which help explain the continued
strength of classical product (33%
of sales), have led many hardware
dealers to increase their software
operations. Only 9% of all CDs
move through German hi fi shops.

PolyGram officials in Baarn and
Hamburg confirm what one calls
the “new phenomenon” of CD stu-
dios: small software shops specializ-
ing in CD and audiophile product.
Guenter Keute, CD coordinator at

PolyGram, Hamburg, estimates
that slightly fewer than 40 such
dealers have opened since January.

“We're not sure that this idea will
prove profitable,” says Keute.
“Most will probably either move
into a broader range of merchandise
or disappear.” In particular, he
says, many hardware dealers have
inquired about CD retailing.

Keute is clearly pleased with his
group’s showing in the market
share race, although he concedes

(Continued on page 61)

Alabama Getaway Again. Alabama members celebrate their status as the
Country Music Assn.’s entertainer of the year for the third year in a row at the
CMA’s recent awards ceremonies.
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IFPI Blasts EEC CGable Licensing Plan

Video Council, at St. Tropez Meet, Vows Opposition

BY NICK ROBERTSHAW

CANNES The International Feder-
ation of Phonogram & Videogram
Producers (IFPI) has signalled to-
tal opposition to a newly published
European Economic Community
Green Paper that recommends the
introduction of blanket compulsory
licensing for European cable opera-
tions.

At an Oct. 12 meeting in St. Tro-
pez, prior to Vidcom, the World Vid-
eo Council, representative body of
IFPI’s video division, discussed the
EEC Commission document, “Tele-
vision Sans Frontieres.” After the
meeting, associate director general
Gillian Davies said IFPI would fight
the suggestion that cable stations
be issued compulsory licenses, since
this would destroy the right of pro-
gram producers to control the use
of their works. Instead, Davies said,
collective license payments should
be negotiated through national rep-
resentative societies.

On the use of music video materi-
al by cable and satellite broadcast-
ers, she said that after an initial re-
luctance to pay, most had now ac-
cepted the principle of payment.
Thorn EMI/Virgin’s “Music Box”
and the Rupert Murdoch-owned Sky
Channel, both based in Britain, have
agreements with Video Perfor-
mance Ltd., with the revenue

earned going to record companies
providing clips or long-form pro-
gramming and therefore indirectly
benefiting featured artists.

Bodies similar to VPL exist in
Austria (VST) and West Germany
(GVL), and IFPI recommended
that other countries should follow
suit, either by extending the man-
date of existing rights administra-
tion societies or by setting up new
ones.

Radio Tele-Luxembourg, which
along with Music Box is the main
European broadcaster of musie vid-
eo programming, has so far refused
to pay for use, and Belgian IFPI
group SIBESA has halted supplies
of material as a result. Negotiations
are under way with broadcast sta-
tions and cable operators in France,
Holland, Spain and Italy.

On the question of rates, IFPI le-
gal adviser Beatrice von Silva Tar-
ouca Wagner said West German
stations are paying up to $380 for
each use up to four and minutes and
$460 for clips up to 10 minutes in
length. Austrian fees average $150
per screening. She criticized the “di-
vide and rule” tactics of some users
and emphasized the need for music
video producers to unite to secure
payment, as they had done in such
countries as West Germany, Aus-
tria and Belgium.

Also discussed at the IFPI meet-

ing was home taping, An EEC paper
covering the whole area of private
copying and the possibility of stan-
dardizing regulations through the
European community will be pub-
lished around the end of the year
and will hold “extremely important
implications” for those concerned, it
was said.

In the UK., a Green Paper ex-
pected to advocate imposition of a
blank tape levy is due out in Novem-
ber, reversing the conclusions of an
earlier government consultative
document. However, the new Green
Paper will focus mainly on audio
tapes and was unlikely to protect
the interests of video producers.
“There will be much lobbying still to
be done on behalf of the video com-
panies,” said Davies.

She listed West Germany, Aus-
tria, Hungary, Finland, Sweden and
Iceland as countries now operating
blank software levies. In most of
these, she said, revenue earned
goes directly to right owners, but in
Finland one-third and in Sweden
two-thirds of the monies are ear-
marked for national cultural promo-
tion.

Davies said that it was acceptable
that in smaller territories some pro-
portion of revenue might be used
for this purpose, but that the major-
ity of the funds should definitely go
back to rights owners.

JAZZ SALES SURGE FOR POLYGRAM

BY FRED GOODMAN

NEW YORK Riding a shift in con-
sumers’ configuration preferences,
PolyGram Classics’ jazz department
says it has doubled its sales this
year.

Saying 1983 sales were “stable,”
Richard Seidel, jazz product manag-
er for PolyGram Classics, credits
this year’s sales boom to a late but
drastic increase in cassette sales,
the opening of the CD market, and
the success of several new series

PolyGram Unveiling Wing
For Broadway Show Alhums

BY IRV LICHTMAN

NEW YORK PolyGram Classics
will have under its wing by January
a Broadway show album division,
the initial centerpiece of which will
be a two-volume recording of the
currently touring ‘“Jerry’s Girls,”
featuring the show songs of Jerry
Herman.

According to John Harper, mar-
keting vice president for PolyGram
Classics, the London Records arm
will serve as the umbrella unit for
show albumns under its chief Rich-
ard Rollefson. A new label entity
may be created to house the current
catalog of show albums and others
to come. Harper emphasizes that
PolyGram intends to bid strongly
for what it deems to be major cast
album acquisitions, with an eye to-
ward financial investments in the
shows themselves.

PolyGram has, over the past sev-
eral years, acquired the rights to a
number of Broadway cast albums,
mostly in association with En-
gland’s John Yap, managing direc-
tor of That’s Entertainment Re-
cords, which has acquired interna-
tional rights to the shows. This
partnership will continue, says

Harper.

Albums already falling under this
relationship are ‘“The Rink,”’
“Baby” and “On Your Toes.” All
were recorded digitally and are now
available in the laser-read configu-
ration, as is the classic cast album
of “The Fantasticks.” In addition to
“Jerry’s Girls,” the new unit will
also offer the London production of
Charles Strouse’s musical “Nightin-
gale,” also recorded by That’s En-
tertainment.

Harper expresses the view that
Broadway cast albums and the clas-
sics have much the same audience
appeal and that, in fact, many retail-
ers merchandise both similarly.
“Broadway show albums are a ‘con-
venient crossover’ product for the
classically-minded retailer,” he
says.

While “Jerry’s Girls,” starring
Carol Channing, Leslie Uggams and
Andrea McArdle, won’t begin its
Broadway stand until early next
year, the album is set for release in
December. Its broad touring sched-
ule, however, is being taken advan-
tage of by Harper: He's inviting a
number of accounts to see the show
when it plays their areas

and packages. ‘“Part of our ap-
proach has been to offer a balanced
price mix,” says Seidel, adding that
the department offers both foreign
and domestic recordings in the
$5.98-$9.98 price range.

The department’s biggest thrust
has come in the area of the Compact
Disc. With 60 titles already in the
marketplace, another 40 are
planned by year’s end. Included is
the new Silver Collection series, CD-
only compilations with more than 60
minutes of music per disk.

“We’re fortunate in having good
source material,” Seidel says of the
recordings being transferred to CD.
“Much of what we have, like Rudy
Van Gelder’s recordings for Verve,
are among the finest recordings of
the ’50s and '60s. When the source is
good, the CD enhances it.”

As with its cassette and LP re-
leases, the department has a wealth
of material from which to select its
titles. “With the acquisition of MPS
in 1983, we now have access to over
2,000 masters,” says Seidel. The Po-
lyGram Classics jazz catalog cur-
rently includes more than 300 titles
culled from Verve, Polydor, MPS,
Mercury, EmArcy, Philips and
Enja. The independent Gramavision
label, once distributed by the jazz
department, is now administered by
PolyGram'’s pop arm.

Aside from the success of CDs,
the jazz department owes much of
its ‘84 success to a jump in cassette
sales. Although their proportion of
sales has lagged behind that for the
industry at large, cassettes are now
accounting for between 30% and
40% of the department’s volume. In
the preceeding year, it had been be-
tween 10% and 15%.

As part of its new emphasis on
cassettes, the upcoming Verve and

(Continued on page 68)

Production Pays Off. Producers Thomas Z. Shepard, left, Phil Ramone,
center, and Milt Gabler pose after receiving Governors' Awards from the New
York NARAS chapter for their contributions to the music industry. Honored
posthumously at the Oct. 3 ceremony were Decca Records founder Jack Kapp
and classical music pioneer Fred Gaisberg.

Executive T'urntable

RECORD COMPANIES. Bruce Garfield and Gerry Griffith are appointed vice
presidents of a&r for Manhattan Records, New York. Garfield, formerly
East Coast a&r vice president for Capitol, takes charge of contemporary
music at the label. Griffith, previously East Coast director of a&r for Aris-
ta, helms black musie.

Mare Nathan and Michael Prince are named director of national singles
promotion and director of national album promotion, respectively, for Atco
Records in New York. Nathan was formerly promotion coordinator for the
label; Prince was Atlantic’s local promotion executive in Cincinnati.

Liz Heller is promoted to director of video services for MCA Records,
responsible for all aspects of the company’s music videos. She was manager
of video services.

Charlie Springer is promoted to national sales manager for Warner
Bros. Records, Burbank. He was the company’s regional marketing manag-
er in Chicago for six years.

Island Records makes five regional promotion appointments. Covering
the Northeast out of New York is John Boulos, previously with RCA;
Steve Smith, formerly with PolyGram, covers the Southeast out of Atlanta;
George Anthony oversees the Midwest from Chicago, moving from music
director at radio station WYDD; Sandy Thompson, who was with Capitol,
fills the Western spot out of Los Angeles; and Geoffrey Schulman, who
had his own indie marketing and promo firm, takes over the Southwest
from Dallas.

)

GARFIELD GRIFFITH NATHAN PRINCE

Bryn Bridenthal has resigned as vice president of publicity and artist
development at Elektra Records, New York, after nearly eight years with
the company. She is relocating to Los Angeles, and will form a PR company
specializing in music, books and visual arts after the first of the year.

Debbie Cutting becomes director of sales and advertising administration
for Arista Records, New York. She moves from associate director in that
department.

Doc Remer takes over as vice president of promotion and publicity for
Mirus Music Inc., Cleveland, the six-year-old group of indie music-related
enterprises. He was national promotion director.

Chuck Offutt is named vice president of marketing and promotion at
American Dream Records, New York. He was previously with CBS and
Warner Bros. Records.

Michael Scott is appointed director of dance music marketing for Sleep-
ing Bag Records, New York. He was a freelance music journalist.

Clare Godholm is appointed contract specialist, business affairs, at RCA
Records, New York. She most recently practiced entertainment law out of
Philadelphia.

Sonny Hunter is named director of direct sales at the Fiction label, North
Hollywood. He doubles as lead singer of the band Hunter, signed to Fiction.

PUBLISHING. W. Robert Thompson is elected to SESAC’s board of directors,
effective immediately. He has served as special council to board chairman
A.H. Prager for 10 years.

Morris Maybruch becomes chief financial officer for Cherry Lane Music,
Port Chester, N.Y. He previously served in a similar capacity at Datronics
Inc.

Cherie Fonorow is named creative director for Chrysalis Music. She was
professional manager, East Coast.

Ronald Bergan is appointed production manauger, creative services, at
CBS Songs, Los Angeles. He has been creative coordinator for the company
since 1982.

(Continued on page 60)
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THE FIRST MAJOR
AMERIGCAN ALBUM
FROM THE BIGGEST-
SELLING PIANIST

OF TODAY.
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With a staggering 25 million albums sold to date—

177 Gold and 42 Platinum—French-born Richard
Clayderman’s romantic piano playing has made him the
icol of millions around the world! Particularly women!

His incredible popu_arity insures him sold-out concerts
and spellbound aud:ences in every corner of the record-
buying globe. Now, after conquering Europe, South
America, the Far East and elsewhere—he’s ready to win
the hearts of America!

Last year Richard Clayderman’s first domestic album,
“Music Of Love,” was released through Columbia Special
Products. Backed by a direct TV marketing blitz, to date
this compilation has sold 400,000 copies!

Now America is about to surrender to Richard
Clayderman’s first major domestic album release
through Columbia Records: “Amour”

“Amour” features original ballads...show tunes such as
the theme from “Chariots Of Fire”...pop hits like Lionel
Richie’s “Hello”...and two songs from the new motion
picture, “Irreconcilable Differences.”

A TV advertising campaign utilizing a 60-second spot
will drive the messzge home. And special PO.P. mate-
rial is available to spread his appeal.

Richard Clayderman’s “Amour”” Elegant
romanticism for listeners hungry for P 7

something more. /
Cn Columbia Records -
and Cassettes. '
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High Court Hears ‘Sorry’ Arguments

Copyright Case Focuses on ‘Recaptured’ Songs

BY BILL HOLLAND

WASHINGTON The U.S. Su-
preme Court has heard oral argu-
ments in a complicated music indus-
try copyright case involving the
future mechanical royalties of the
song “Who’s Sorry Now?’’ and
whether a publisher can continue to
collect royalties once the song has
been “recaptured” under the copy-
right extension provisions of the
1976 Copyright Act.

At issue is the knotty legal ques-
tion that involves the interpretation
of an exception clause in the so-
called “‘termination” provision of
the act: Who is entitled to a share of
mechanical royalties from sound re-
cordings utilizing an older copy-
righted song once the authors or
their heirs have recaptured it by
getting a 19-year extention beyond
the 56 years of protection afforded
in the 1909 Copyright Act?

The case, Mills Music Inc. vs. Ma-
rie Snyder and Ted Snyder, grew
out of a suit in 1981 by the Harry
Fox Agency seeking a determina-
tion of how to disperse mechanical
royalty income of Ted Snyder’s one-
third share of the song (he was co-
writer along with Burt Kalmar and
Harry Ruby), recaptured by his es-
tate in 1980.

A District Court ruling in 1982
found that publishers can continue
to receive their share of the me-

chanicals because the wording of
the derivative works exception in
the Copyright Act gives post-termi-
nation rights to Mills.

Snyder’s lawyers appealed the
ruling, arguing that Mills Music ob-
tained no post-termination rights in
the exception, and that Congressio-
nal intent did not extend to protec-
tion of the terminated grantee of
underlying rights at the expense of
the authors.

In 1983, the Appeals Court re-
versed the ruling in Snyder’s favor.
Mills attorneys filed a petition with
the Supreme Court Jan. 13, and the
Court accepted a review of the case
March 26.

Marvin E. Frankel, representing
Mills, argued that the District Court
had been correct in determining
that all granted rights revert to the
author except for derivative works
(sound recordings) prepared under
authority of the grant before its ter-
mination.

Harold R. Tyler Jr., representing
Snyder, argued that the assertion
that typical entertainment industry
contractual agreements will be put
in jeopardy if the Court lets the Dis-
trict Court ruling stand is overstat-
ed, and that it would affect only a
limited number of cases where the
original assignee (Mills) is not a de-
rivative works creator but rather li-
censes a third party, a record com-
pany.

Secular Retailers Garry
Wedding Song Tape Line

BY EDWARD MORRIS

NASHVILLE Calvary Music
Group here, under its Wedding
Song logo, is debuting a series of ac-
companiment tracks of wedding
music on cassettes via selected sec-
ular retail record stores. Historical-
ly, these tracks have featured reli-
gious music and were available pri-
marily through Christian
bookstores.

There are 87 religious and secular
titles in the initial series, each with a
suggested retail price of $6.98.

Accompaniment tracks offer a re-
corded instrumental background
for singers to use in concert or for
practice instead of using live musi-
cians. On the Wedding Song series,
one side is instrumental, the other
instrumental and vocal for a com-
plete background music package.
Most of the songs are available in
two keys to accommodate different
vocal ranges.

Rex Bledsoe, executive director
of the Calvary Music Group, says
that Central South Music Sales of
Nashville will test market the prod-
uct in some of its Sound Shop retail
stores and distribute it to its Chris-
tian bookstore accounts.

According to Bledsoe, his compa-
ny’s research shows that the wed-
ding business overall amounted to
$19 billion in the U.S. in 1980. Gener-
al accompaniment track sales in
Christian bookstores—the major
outlet—are estimated to be about
$15 million a year. ‘“The wedding
market is recession-proof and self-
replenishing,” Bledsoe contends.

In addition to traditional wedding
songs, the series offers such recent

titles as “Annie’s Song,” “Close To
You,” “Color My World,” “Ever-
green,” “Hello,” “I Won't Last A
Day Without You,” ‘“The Rose,”
“Theme From Ice Castles (Through
The Eyes Of Love),” “Up Where
We Belong,” “What A Difference
You’ve Made In My Life,” “Wind
Beneath My Wings,” “You Light
Up My Life” and “You Needed Me.”
Also available is a 15-minute instru-
mental medley of prelude and post-
lude music.

Marlo Copeland, gospel music
buyer for Central South, says the
Wedding Song line will be tried out
initially on the secular level at
Sound Shop stores in Columbia,
Tenn. and Nashville. “If they sell
the way we think they will,”” he
adds, “we’ll put them in all the
Sound Shops.” That would amount
to nearly 50 stores through the
Southeast.

Calvary is offering the series to
stores in two prepacked self-display
cases, one a floor pedestal and one a
counter-top model. The large pack
has 192 cassettes and 15 copies of a
wedding songbook (priced at
$9.98), while the small pack has 88
cassettes and 10 songbooks. The
songbook itself is graphically keyed
to the cassette series and contains
34 titles.

Stores handling the series are
provided with 90-minute sampler
tapes for use in their listening cen-
ters or for sale.

Nelson S. Parkerson Jr. and Bled-
soe co-produced the tracks in Nash-
ville over a period of three months.
The tapes are chrome oxide with
Dolby noise reduction.

Tyler told the Court that the leg-
islative intent of the exception
clause was to benefit authors and to
guarantee public access to deriva-
tive works after termination of the
underlying rights to a grantee. He
referred to the publisher grantees
as “middlemen.”

The justices, by their questions to
the attorneys, indicated a puzzle-
ment that the exception clause in
the Copyright Act was written with-
out mentioning situations other
than direct grants. Said Justice San-
dra Day O’Connor: “On the face of
it, the exception doesn’t mention
any third party.”

Paul’s Pastimes. ASCAP president and lyricist Hal David, left, presents Paul
McCartney with a commemorative plaque of the Society’s first banquet in 1914
during a New York luncheon in the artist's honor.

by Paul Grein

I.AST WEEK we discussed the
fact that you can never count any-
one out in pop music. Even acts
that have been cold for years can
come back with big hits, given the
right record and a proper push.

This week we'll examine the in-
evitable corrollary of that rule: you
can never count anyone iz in pop
| music. Even the biggest stars can
| falter with new releases if the pub-
lic, or radio programmers, don’t
like the record.

How else to explain the fact that
Barbra Streisand is apparently
peaking at number 50 with “Left
In The Dark,” the first single from
her first new studio album in four
years? Or that Donna Summer
climbed no higher than 21 with
“There Goes My Baby,” the first
single from her new album? Or
that The Jacksons peaked at num-
ber 17 with “Torture,” perhaps the
best-liked cut from the group’s
“Vietory” album?

The current Hot 100 contains
several other examples of top acts
taking their knocks. Gienn Frey’s
“The Allnighter,” the first single
from his MCA debut album, loses
its bullet at number 54 this week;
the Steve Miller Band’s ‘“‘Shangri-
La,” the first single from their new
studio album, inches up two posi-
tions to 57. And Barry Gibb’s
“Shine, Shine,” the first single
from his first solo album, peaked
two weeks ago at 37.

Radio’s resistance is most sur-
prising with Streisand’s single, in
part because the first singles from
her last two studio albums (“No
More Tears (Enough Is Enough)”
and “Woman In Love”) were No. 1
hits. The suspected reason for the
failure of the single is that the pub-
lic has tired of the mini-operatta
production style employed by Jim
Steinman.

Indeed, each of Steinman's key
singles over the past year has
fared less well than the one before
it. Bonnie Tyler’s ‘“Total Eclipse
Of The Heart” reached No. 1, Air
Supply’s “Making Love Out of

CHART =
 BEAT «<

Nothing At All” peaked at two,
Barry Manilow’s “Read 'Em And
Weep” climbed to 18 and Bonnie
Tyler's “Holding Out For A Hero”
stopped at 34.

The failure of Summer’s single
to crack the top 20 is also surpris-
ing, given the fact that the first
singles from Summer’s eight previ-
ous albums all reached the top 10.
It’s especially disappointing for
Geffen Records because the first
single from Summer’s last album,
“She Works Hard For The Mon-
ey,”” was an across-the-board
smash last year for PolyGram.

The consolation for Geffen—and
Summer—is that her album may

first single from his last studio al-
bum, “Abracadabra,” was a world-
wide No. 1 hit.

WARNER IN WALK: Warner
Bros. and its affiliated labels have
five of this week’s top 10 singles.
Chicago’s “Hard Habit To Break”
(on Full Moon/Warner Bros.)
holds at number three, Prince’s
“Purple Rain” surges to four, Ma-
donna’s “Lucky Star” (on Sire)
dips to five, Prince’s “Let’s Go Cra-
zy” drops to eight and Rod Stew-
art’s “Some Guys Have All The
Luck” jumps to 10.

This marks the first time in Stew-
art’s 15-year career that he’s had
back-to-back top 10 hits. Stewart’s
last hit, “Infatuation,” reached
number six in August.

FOOTLOOSE ROLLS ON: The |
“Footloose” videocassette holds at |
No. 1 on Billboard’s video sales
chart for the third straight week.
This continues the No. 1 success
“Footloose” has enjoyed all year.
The film was No. 1 in weekly
grosses early in the year, and was
the top-grossing 1984 feature for

Top acts take their knocks
as their new releases falter

yet yield a major hit in “‘Supernatu-
ral Love.” Artists are increasingly
able to overcome disappointing
first singles, as The Pointer Sis-
ters have demonstrated with their
string of hits from the ‘“Break
Out” album. The album’s first sin-
gle “I Need You,” peaked at num-
ber 48.

The failure of the Jackson’s rec-
ord to crack the top 20 is the clear-
est evidence yet that there has
been a backlash at radio to Mi-
chael Jackson’s phenomenal suc-
cess over the past two years. It
suggests that Jackson may have
oversaturated the market by par-
ticipating on records this year with
Paul McCartney, Rockwell, Jer-
maine Jackson and Mick Jagger.

The disappointing reaction to the
Frey and Gibb records underscores
the difficulties those artists are
having in establishing solo identi-
ties apart from The Eagles and
The Bee Gees. The reaction also
suggests that programmers see
those acts as belonging more to the
"70s than the '80s.

The failure of the Steve Miller
Band hit is noteworthy because the

the first half of the year. The
soundtrack album was No. 1 for 10
weeks, and produced two No. 1 pop
singles. One of those cuts (Deniece
Williams’ “Let’s Hear It For The
Boy’’) also reached No. 1 on the
black and dance/disco charts, while
a third, Mike Reno & Ann Wil-
son’s “Almost Paradise,” hit No. 1
on the adult contemporary chart.

The soundtrack and various sin-
gles from it have also reached No. 1
in several foreign markets.

cHAKA IGNITES: Chaka Khan’s
“I Feel For You” jumps to No. 1 on
this week’s dance/disco chart, and
leaps into the top 15 on the pop
chart. That makes it Khan's high-
est-charting solo hit to date, and her
highest-charting record period since
Rufus’ “Sweet Thing” climbed to
number five in 1976.

“I Feel For You” also holds at
number two on the black chart, be-
hind Stevie Wonder’s ‘I Just
Called To Say I Love You.” That’s
noteworthy because Khan’s record
features an extended harmonica
break by Wonder.
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"’ }'/ Is a hol new group
from a hot label called

Recovery Records.

They've got a super hot
video of their new single
“Anmimal” that will soon
be seen by millions...

Distributed Nationally by:

BIG STATE DISTRIBUTION NETWORK/Dallas. Texas

ACTION: Cleveland, Ohio

ALPHE: New York, BIB: Charlotte, BIG STATE: Dallas, Houston, Denver
CALIF. RECORD DISTRIB: L.A., S.F, Seattle, M.S.: Chicago, Atlanta,
Minnesota, SCHWWARTZ: Washington, Baltimore, Philadelphia

Casselle:

RCS-1001

Produced by:
lLarrylee

Ex. Producer:

R David Reeder

RECOVERY RECORDS 7515 GREENVILLE AVENUE - SUITE 805 - DALLAS, TEKAS 7523112140 696-C058 - TELEX: 732-282GRNBKTWR
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Pnternational

SPECIAL REPOR

..newsline...

THE MERVYN CONN ORGANIZATION has opened a U.S. office at 9200 Sunset
Blvd., Los Angeles, with the joint aim of selling television produe-
tions to the U.S. market and booking U.S. acts for European
concert tours and festivals. Heading the new center is Peter Lundin.
First tv production involved, a 90-minute special on Conn’s Wembley
Country Music Festival, hosted by Patrick Duffy, is set for Metrome-
dia small-screen usage. Conn’s new label, MCO Records, is to be dis-

tributed in the U.K. by Premier.

SKY CHANNEL'S “Live From London” Friday evening cable pop concert
slot is back with a second series, with programs by John Martyn,
Girls School, A Flock Of Seagulls, Spear Of Destiny and Norwegian
band the Monroes. Currently received by 1.9 million cable-linked homes
in the U.K. and through Europe and Scandinavia, the channel’s poten-
tial household market is expected to top the 2.4 million mark by year’s

end.

FREDDIE MERCURY’S hit solo single “Love Kills,” without Queen group
label credit, is not, as first claimed, his first as a lone performer.
Back in 1974, he recorded a cover version of the Beach Boys’ “] Hear
Music,” using the name Larry Lurex as a spoof on the then hit-making

Gary Glitter.

THE PEFORMING RIGHT SOCIETY has opened a Scottish office in Edinburgh.
It’s managed by Renwick Imrie, who was previously with the BBC
and the Edinburgh Festival Society.

MIKE LEANDER, the producer/songwriter who built several major pop
careers, including that of Gary Glitter, has linked with Eddie
Seago on a stage musical, “The Kid From Palma,” based on the life
and times of Spanish bullfighter El Cordobes, known in the ’60s as
“The Spanish Beatle” because of his long-haired pop image.

LASGO EXPORTS of North London has won its second Queen’s Award
for Export. The firm, which has links with most major record
companies, now covers all of Europe, Scandinavia, North America, the
Far East, the Middle East and sectors of South America. Its corporate
range has expanded to include music video, Compact Dises and music
books, while on the record exporting side it has had particular impact
with heavy metal and dance music.

Takeaways: Monkees Revisited?

Made-for-TV Group a Smash in Australia

BY GLENN A. BAKER

SYDNEY In a situation reminis-
cent of the Monkees explosion in the
U.S. in 1967, a “non-existent” Aus-
tralian rock band has stormed onto
the charts with a smash hit single
and platinum album, all through the
power of television.

The Takeaways are the center-
piece of 4 20-episode youth-slanted
drama series, “Sweet & Sour,” cre-
ated by the government-owned
ABC network. Five young actors
(one of whom, David Reyne, is the
brother of Australian Crawl singer
James Reyne) portray a struggling
inner-city new wave band who re-
cord an independent single and, by
eschewing the normal avenues of
pop stardom, attempt to find sue-
cess on their own terms. The Ta-
keaways never really succeed in the
television storyline, but they’ve be-
come one of the year’s hottest real-
life sensations.

The music for the series was writ-
ten, performed and sung by some of
this country’s leading progressive
rock artists, including Don Walker
(Cold Chisel), Red Symonds (ex-
Skyhooks), Sharon O'Neill, Martin
Armiger (ex-Sports), Tommy Em-
manuel, Ricky Fataar (ex-Beach
Boys/Rutles), Rick Grossman (Di-
vinyls), Johanna Pigott (ex-X.L. Ca-
pris), Chris Bailey (ex-Saints) and
Reg Mombassa (Mental As Any-
thing). Each episode also featured a
cameo appearance by a popular rock
figure, such as Renee Geyer, Rich-
ard Clapton, Jon English or Igna-
tius Jones.

Music Cable: Swiss Reaction Mixed

BY PIERRE HAESLER

ZURICH In recent weeks, Switzer-
land has been linked up to Music
Box, Europe’s first music television
channel, which offers some 16 hours
of stereo music programming via
satellite from London. Additionally,
part of the Zurich area is receiving
programs from Sky Channel, anoth-
er U.K. satellite music offering. At
this early stage, record company re-
action is mixed.

In Switzerland, which has a popu-
lation of roughly 6.5 million, a mil-
lion households are connected to ca-
ble circuits, more than 50% of the
total. There are some 400 cable tele-
vision distributors operating in
1,200 municipalities nationwide, but

it’s widely acknowledged that only a
handful, perhaps 30, can offer the
latest and most sophisticated tech-
nology.

Music Box is represented by
Thorn EMI Screen Entertainment.
By early October, some 70,000
households in the Zurich area were
linked to its product. Thorn EMI ex-
ecutive Mario Magistris says he ex-
pects a total of 300,000 within six
months.

“Cable television, like the recent-
ly accepted commercial radio net-
work, has long been an emotive po-
litical issue in Switzerland,” Magis-
tris says. “But despite the
equipment problems, we’ve signed
deals in various regions.

‘“Basically, Swiss pop trends fol-

Requests Increasing

PPL Handling U.K. Dubbing License

LONDON Phonographic Perfor-
mance Ltd. (PPL) is taking on ad-
ministration of the industry dub-
bing license, which permits its hold-
ers to re-record or dub the records
of British Phonographic Industry
member companies for rental to
commercial venues in return for a
percentage fee based on usage.

The BPI has been granting this li-
cense since 1983, and the permit is
held by more than 30 major suppli-
ers in the field. Now requests for
the license are increasing rapidly in
proportion with the overall demand
for taped compilations of commer-
cial pop and MOR music, new and
catalog, for use in clubs, restau-
rants and shops.

The dubbing license stresses that
licensees must not sell to customers
or supply tapes to the public. Addi-
tionally, full copyright information
must appear on either tapes or pack-
aging; no mixing/editing can be car-
ried out without the permission of
the record company concerned; sup-
pliers can’t use more than two
tracks per tape of a particular act
without specific permission; and a
BPI member company can exclude
all or any of its repertoire from the
scope of the license.

The BPI requires an advance pay-
ment of $1,250. Licenses, granted
for one year, are not automatically
renewable.

low what’s happening in the Anglo-
American marketplace,” he contin-
ues. “The demand is there. Our
hope is that video clips of Swiss art-
ists will eventually be included in
the Music Box fare, but it’s a fact
that few domestic acts have yet
reached international video stan-
dards.”

Josef Willmann, of the cable tv
company Autophon, says he be-
lieves the U.K.-originated program-
ming is right for young Swiss mu-
sic/tv fans. “The shows are there in
the air,” he says, “so why not make
use of them?”

But Swiss record industry opinion
seems split. Peter Frei, Swiss Poly-
Gram chief, says: “Naturally we
welcome additional promotional out-
lets. But we have to be aware that
part of our local promotional func-
tion is effectively being transferred
to the U.K.

“British standards and tastes are
predominant in the programming,
though the Swiss market operates
in a different way,” he continues.
“For instance, our singles market is
decidedly slow-moving compared
with the way it is in the U.K.

“So we could well have video clips
of artists and records showcased via
satellite yet the product not avail-
able in the Swiss stores. When it is
in the shops, we could have lost con-
sumer interest.

“Despite all the early excite-
ment,”” Frei concludes, “I don’t
think we’ve fully assessed all the
implications about U.K. satellite ca-
ble programming.”

The release of a soundtrack al-
bum on the ABC’s own label, dis-
tributed by Festival Records, set off
an extraordinary chain of events.
The series itself achieved a very
healthy 20-plus rating in its 6 p.m.
time slot. As a result, a number of
commercial radio stations began
playing the single, “Sweet & Sour,”
and cuts from the album.

A few weeks after the series
went off the air, both the single and
the album were in the national top
five. The show’s cast members, un-
willing and unable to perform as a
group, agreed to undertake person-
al appearances at shopping centers,
radio station promotions and so on,
pushing sales towards an eventual
platinum level in a year when such

success for “real” domestic acts has
been relatively scarce.

ABC is currently rerunning the
series, and a “Sweet & Sour Vol. 2”
album is about to be released. Says
Noel Brown, Festival Records cre-
ative director: “There’s enough ma-
terial in the series to release three
or four albums. We'll see what hap-
pens now that the show is on the air
again.”

The disk’s success has startled
ABC, which gratefully accepted a
platinum plaque for the soundtrack
in late September. Since switching
distribution from CBS to Festival
early this year, the label, which op-
erates on a similar level to BBC Re-

(Continued on page 59)

WEA Italiana Rebounds With
Strong Third Quarter

BY VITTORIO CASTELLI

MILAN After a poor start to the
year’s trading, when the company
was dramatically trimmed and re-
structured in an attempt to ride the
overall Italian economic depression,
WEA Italiana has come back with
what it describes as a “very good”
third quarter sales return.

Results for August were particu-
larly outstanding, with sales reach-
ing $630,000 compared to just
$185,000 in the same month of 1983.
The company is now budgeting for
a $3.2 million turnover for the last
quarter of the corporate fiscal year
(September-November).

Exchange rates against the U.S.
dollar complicate precise compari-
sons of one year against another.
The rate is now up to 1,900 liras,
compared to 1,600 a few months
ago.

Luigi Calabrese, who took over as
managing director in May this year,
says the cited figures refer to

WEA’s own catalog sales, exclud-
ing local distributed labels. “In the
end, our fiscal year bottom line
won’t be hit as hard was was once
predicted,” he says. “We’ve certain-
ly built a good starting point for
1985, which I firmly believe will be
our best year ever.”

The increased impact of local tal-
ent, domestically and through Eu-
rope, is the main reason for the
WEA upturn, Calabrese says: “Five
years ago, WEA Italiana had to de-
pend almost entirely on our formi-
dable U.S. repertoire. But that
wasn’t enough. We had to break
Italian and European talent for our-
selves.”

He lists recent success with
Drupi, an established act in Italy,
and new band Novecento. From
British sources, the company has
scored with Howard Jones and Matt
Biano. It has also had success with
Alphaville (West Germany) and
Union (Spain).
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ommentary

Finally, King Arthur has been invit-
ed to sit with the knights at the
Round Table he created. Ralph Syl-
vester Peer has now been inducted
into the Country Music Hall of
Fame.

The irony of this embarrassingly
delayed acknowledgment is shar-
pened by the fact that nearly a third
of those who preceded Peer into the
gallery of greats had Peer’s assis-
tance in getting there.

Even the most casual student of
country music must know that Peer
was the first to ferret out and re-
cord Jimmie Rodgers (inducted
1961) and the Carter Family (1971),
and in so doing expose their artistry

BY GARY ROSENOWITZ

As an audiophile and proud owner
of a Compact Disc player, I am dis-
tressed to see how poor the selec-
tion of rock material is. I realize
that CDs are new, but it is frustrat-
ing to see the seemingly random
method of choosing which artists
and titles get released. Also trou-
bling is the lack of simultaneous
LP/CD release.

Although the available selection
of classical CDs is alrcady enor-
mous, rock CDs are only just begin-
ning to come out in reasonable num-
bers.

True, a person likely to invest in a
CD player, along with expensive
disks, is likely to be older and have
more money than the average teen-
age record buyer. But if that’s so,
why is it that predominantly teen
acts like Adam Ant and Bon Jovi are
being released on laser disk before
even one CD by that obscure group,
the Beatles?

The only available Beatles CD I
know about is the Japanese import
of “Abbey Road.” As a Beatles fa-
natic, I would purchase any of their
material issued on CD. T'll eat my

Editorial

NOW A PEER OF THE COUNTRY REALM

to a world eager to buy it.

Less recognized is that in Peer’s
Southern Music and Peer Interna-
tional publishing companies Gene
Autry (1969), Bill Monroe (1969),
Lefty Frizzell (1982), Pee Wee
King (1974), Floyd Tillman (1984),
Bob Wills (1968), Hank Snow
(1979) and Marty Robbins (1982)
all found supportive homes for their
early songwriting efforts.

“Great Speckled Bird” and “Wa-
bash Cannonball”’—the songs that
most aided Roy Acuff (1962) in es-
tablishing a musical identity—were
drawn from the rich Peer catalogs.
And another Peer prize—*“It Wasn't
God Who Made Honky Tonk An-

gels”—assuredly gave Kitty Wells
(1976) her vehicle to Hillbilly Heav-
en. Hall of Famer Roy Horton
(1982), a founder of the Country
Music Assn., has been an executive
with the Peer-Southern Organiza-
tion since the late "40s.

So in a way, Peer has been mak-
ing piecemeal appearances in the
Hall of Fame since it started.

A sharp businesman, Peer no
doubt ruffled his share of those no-
toriously shaky rural sensibilities
by his hard dealing and his unsenti-
mental appraisal of music as a com-
modity to be sold. It is unclear
whether it was his reputation as a
wheeler-dealer or the increasing ig-

More Rock, Please

ON GETTING THE MOST OUT OF CD

‘It’s frustrating to see
the seemingly random
method of choosing
artists and titles’

Gary Rosenowitz is owner of Zig Zag Records,
a retail shop located in New York.

CD player if Cliff Richard’s “Silver”
sells any significant number on CD.

There are so many classic record-
ings that should be released on CD
instead of some of the new and less-
er records. Selecting the Rolling
Stones’ “‘Still Life” as their first CD
release was a poor choice. It was not
one of their best-selling Atlantic al-
bums and drew mixed reviews. And,
in general, live rock albums don’t
sell well and are not recorded as
well as studio product. So why even
think of releasing live rock record-
ings on CD? Hopefully, London Re-

cords will release some of the
Stones’ great early music on CD.

CD packaging also leaves a lot to
be desired. The disks come in huge
packages, some of which are nearly
impossible to open. Why aren’t they
simply supplied in their plastic jewel
boxes?

Unfortunately, even that jewel
box scuffs and scratches too easily.
It would seem that a quality item
like a CD should be packaged better
(several have arrived with cracked
plastic covers).

Inside the container, the liner

norance of the Hall of Fame elect-
ing body as time passed that kept
the pioneer standing so long at the
threshold.

Whatever the cause, the omission
has at last been mended, and it
should serve as a reminder to those
who do the choosing that they
oughtalways prefer the meaningful
candidates to the merely memorable
ones.

Many years ago, Billboard’s Paul
Ackerman gently took the CMA to
task for overlooking Peer’s monu-
mental contributions. Mission ac-
complished, Paul.

note booklet devotes too much
space to how CDs are made and how
wonderful they sound. This infor-
mation is largely superfluous. CD
owners already know how great
they sound. They don’t need to be
told again and again, every time
they buy a CD, especially when it
takes up space that might better be
devoted to printing the lyrics or oth-
er useful information.

Just because CDs are smaller
than LPs doesn’t mean a way can’t
be found to include adequate infor-
mation, photos and lyrics in the
package (the same, of course, also
applies to cassettes).

I realize that eventually most re-
cordings will come out in the CD
format. But in the meantime, buy-
ers hunger for more quality. It
would be great to have available a
wide variety of old recordings as
well as new rock material. I hope
this happens soon.

The Compact Disc is one of the
most important developments in the
music industry, and no effort
should be spared to improve its mar-
ketability.

Avrticles and letters appearing on
this page serve as a forum for the
- expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.

WHY CROSS OVER?
Thanks for Gerrie Summers’ article
on black music (Oct. 13). It's good
to know that someone has spoken
out about blacks and this craze to
cross over to pop. Why should black
artists with such stirring voices not
maintain their soulful expressions?
The video channels are great, but if
they don’t want to play black videos
because they sound too black, it’s
their loss and their problem.
Sometimes we should remember
our beginnings. Thanks also to
Mtume and Gladys Knight for
speaking out.
Ophetia Mosley
North Little Rock, Ark.

PART OF THE MAINSTREAM

With reference to the commentary
by Gerrie Summers (Oct. 13), isn’t
it the goal of all Americans, regard-

Letters to the Editor

less of color and career goals, to be
part of the mainstream of this great
country? Success in America is not
based on color; it’s based on appeal.
No American should be considered
as selling out for achieving his or
her career goal. They should be
commended for that success. Isn’t
that part of the American dream?

During the early '70s I managed
the Chambers Brothers, a black
rock band that had appeal to the
masses. No one thought of them as
selling out. They were a great
American act, dearly loved by their
fans.

People in general buy and listen
to the music they like. I'm sure we
all take our hats off to the success
of Charley Pride and his contribu-

tion to country music.
Robert Zimmerman
Bob Zimmerman Promotions
Kent, Wash.

GULTIVATING MUSICAL ROOTS

Gerrie Summers really hit the nail
on the head with her recent com-
mentary, “The Graying Of Black
Music”’ (Oct. 13). Having been
weaned on the soul music of days

gone by, I find it disheartening that
very few black performers in to-
day’s music scene have retained
their musical roots.

There used to be a definite feel
that was trademarked in a black
singer’s voice, but most of the
newer singers have given up that
soulful voice quality in exchange
for crossover appeal. We are fortu-
nate that Tina Turner is from the
old school of black music, because
she can teach the newer recording
artists a thing or two.

David Lopatin
Rogers & Cowan Inc.
Los Angeles

DODGING FLYING OBJECTS

Three cheers for Elizabeth Chapin,
whose letter (Oct. 6) summed up
perfectly just how dangerous rock
concerts have become (for both art-
ist and audience). I've become ap-
prehensive about going to most con-
certs simply because I fear for my
life.

Don’t get me wrong. There’s
nothing more exciting than seeing
you favorite artist performing on a
stage. But how can one enjoy a

show when one is dodging UFOs
(many of them deadly if they hit
you right)? We’d also be better off
without the drugs. It’s never oc-
curred to these people that the mu-

sic sounds better with a clear head.
Jackie L. Tajiri
Chicago

FROM WAPP TO WIMP

I recently wrote in praise of my
once-favorite radio station, WAPP
New York (Letters, Oct. 13). Be-
fore that letter ever made it to print,
the new program director at the sta-
tion changed the format, literally
overnight, from rock to top 40
(what else?). WAPP went
“WIMP,” disregarding their listen-
ers’ tastes. Now they sound just like
everyone else—same tunes, same
“catchy” jingles.

Now that the “Apple” has gone
sour, I swear allegiance to WBAB.

They have promised to rock forever.
D.M. DiGiangi
Bridgeport, Conn.
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The Roosevelt Hotel

o Madison Avenue at 45th Street
New York City

<Y MUSIC MARATHON

6 THE 1984 NEW MUSIC AWAR

Schedule of Events
CM] Music Marathon

Plus! Spotlight on Urban/Contemporary—Presented in association with pkg/

& Focus on College and Album Radio »
Thursday, Nov. 8 Kickoff Showcase at The Ritz Saturday, Nov. 10 Showcases
10:15 PM What Is This, 11:30 PM Red Hot Chili Peppers 12:00 Midnight Hoodoo Gurus at The Ritz
12:45 AM John Jarrett’s Tribe, 2:00 AM Industry 2:00 AM The Nails at The Peppermint Lounge

Keynote Address by Peter Wollf!
11:00 AM Friday, Nov. 9

PANELS & MODERATORS

Friday, Nov. 9, 9:00 AM-5:00 PM Independent Label Survival and Expansion

The Purpose of College Radio—J:m Cardillo, WNYU, New York Howie Klemn, 415 Records, San Francisco
Rock Radio as a Progressive Force—Norm Winer, WXRT, Chicago
Future Directions of Album Radio—Steve Smith, Album Network, L.os Angeles
AOR Promotion—Bi!l Bennett, Epic Records, New York Saturday, Nov. 10, 9:00 AM-5:00 PM

The Urban/Contemporary *“Street Music”’ Promotion & Marketing Campaign College Radio Programming—Scott Byron. CM] New Music Report

Brad L.eBeau. PRO MOTION, New York College Radio Promotion—Karen Glauber, A&bM Records, New York
Urban/Contemporary Radio Programmers Caucus The Future of Rock Media—AMike Harrison, KMET, .os Angeles
Urban/Contemporary Producers and Remixers Panel Video's Role in the Music Industry—Todd Rundgren
Jerry Lembo, Chrysalis Records, New York The Artist Panel—Dusty Street, KROQ, L.os Angeles
Reggae Music: The Harder It Comes—Amy Wachtel. The Reggae Route Charts, Trades and Tips—Steve Feinstein, Radio & Records, Los Angeles
Alternative Media Networking—Rob Burr, QL. Records. Corai Gables, FI. New Music Radio: What Next?*—Mark Josephson, Rockpool. New York

The 1984 New Music Awards
Starring Al Franken, Master of Ceremonies
Plus Live Performances by Let’s Active and more to be announced
Friday, Nov. 9, Studio 54, New York City
Cockiails 7:00 PM, Dinner Banquet 8:00 PM, New Music Awards Ceremony 9:45 PM sharp

Plus showcases, parties, special events and club passes to The Bitter End, CBGB’s, Danceteria, Irving Plaza, Kamikaze, Malibu, Maxwell’s,
The Peppermint Lounge, The Reggae Lounge, The Ritz, Tramps, Trax and more to be announced.

* * * DISCOUNTED AIRFARES x * %

On all major airlines, for all delegates. Contact Karson Travel—our official Music Marathon Travel Coordinator—and save up to 50% on airfares.
Call: Weekdays 9AM-5PM. Nationwide 800-645-2182. New York City 212-347-0058.

* % * DISCOUNTED HOTEL ACCOMODATIONS * * % 7N
Hurry—Call the Roosevelt Hotel 212-661-9600 f\ ©)
$75 Registration B e = $55 Panelist -

(Includes entrance to all Marathon events and Awards concert and ceremony—DQES NOT include Awards dinner banquet/cocktail party.)
$100 Awards dinner banquet, cocktail party and ceremony ONLY —does not include Marathon
$160 Combination Registration, Marathon, Awards ceremony and Awards dinner banquet and cocktail party

Indicate quantity and make check or money order (non-refundable) payable to CMI Media.
Check must be included with registration form.

NAME S - AFFILIATION B
ADDRESS § _ PHONE ___ _
@ ? MASTERCARD ( ) VISA( ) AMERICAN EXPRESS ( ) EXPIRATION DATE
M CARDHOLDER NAME . CARDNUMBFR
% Mail to CMJ Music Marathon, c/o CMI Media, 834 Willis Avenue, Albertson, NY 11507.
- For more information on showcasing, panels, exhibition space, hospitality suites and advertising contact: Joanne Abbot Green at 516-248-9600

Convention events subject to change.
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CHANGES AT CKLW/GFXX

Windsor FM Outlet to Easy Listening, AM to Nostalgia

DETROIT While no official word
had been released at presstime, the
rumblings across the river-in Wind-
sor, Ont. have changes—and plenty
of them—coming from CKLW/
CFXX.

Word is that 45 of the stations’ 75
employees are no longer with the
border outlets, which are said to be
switching formats, including long-
time music director Rosalie Trom-
bley, who had served in that capaci-
ty since CKLW'’s influential heyday
in the '60s.

The moves come on the heels of
two developments: CKLW/CFXX’s

sale from Baton Broadcasting to
CUC Ltd. (Billboard, Sept. 22), and
the subsequent announcement from
the Canadian Radio-Television &
Telecommunications Commission
that it would be flexible in the han-
dling of the stations in Windsor.

The CRTC regulations, involving
such areas as format restrictions
and Canadian content require-
ments, were long held responsible
by many observers for CKLW’s fal-
tering ratings. The CRTC’s rigid
guidelines, including the banning of
top 40 on FM, were said to have led
in part to Baton’s sale.

WLAT/WYAYV on ‘Grand Strand’

Kelly Gets His Feet Wet
At Myrtie Beach Stations

MYRTLE BEACH “Idon’t want to
sound too much like I know what
I'm doing,” admits Ohio native Jef-
frey B. Kelly about his first experi-
ence with radio in the Southeast. I
plan to do quite a bit of observing at
first,” says the new operations man-
ager of Conway, S.C.’s WLAT/
WYAYV, which serve the Myrtle
Beach metro.

While the South may be new to
Kelly, programming successful ra-
dio stations is not. During his ten-
ure in Cleveland, George Beasley’s
WDMT saw its highest numbers to
date. He left the urban outlet a
mere two months ago to serve as
late night personality on adult con-
temporary WLTF there, after which
Kelly’s desire to return to program-
ming and Beasley’s acquisition
plans quickly coincided.

The Conway properties, formerly
country-formatted WLAT-AM-FM,
were acquired by an equal partner-
ship of Beasley and Gene Tart.
Brought in as general manager is
former Beasley national PD Ed See-
ger, who most recently managed
New Bern, N.C.’s WSFL and previ-
ously served as the top 40 outlet’s
PD.

Seeger’s first moves included the
switching of WLAT-FM to “adult
top 40” WYAYV, and the hiring of
Kelly as operations manager and
Chris Blake as FM PD. Blake, as
Jeff Blake, previously programmed
outlets in the Southeast, including
Chattanooga’s WSKZ. While Kelly
handles mornings, Blake will hold
down afternoons on the Class C out-
let.

WOAL Cleveland
Changes Hands

NEW YORK Gulf Broadcasting
Corp. has sold easy listening outlet
WQAL Cleveland to WIN Commu-
nications, a newly formed group of
five investors spearheaded by Walt
Tiburski, who left WMMS Cleve-
land this February to get into the
station ownership business.

At presstime, Tiburski was un-
available for comment, but WQAL'’s
John Stanford says Tiburski in-
formed station personnel Thursday
(18) that there would be no format
changes under the new ownership.

“Right now we’re at 28,000
watts,” notes Seeger, who plans to
pump the full 100 kw across the
coast by this February, “and al-
ready we're the only station effec-
tively covering the ‘Grand Strand’
area.”

Long a vacation spot for the Caro-
linas, Horry County, which includes
the famed resort area of Myrtle
Beach, has been largely served by
Class A outlets, including the highly
successful WKZQ and North Myrtle
Beach’s WNMB, the former home
of Dick Biondi.

Signal alone puts WYAV at a dis-
tinct advantage, and what Kelly
lacks in knowledge of the market is
more than compensated for by See-
gere’s past. “I grew up in (nearby)
Kingstree,” he says.

“But let me tell you, this market
has changed. It’s got 80,000 year-
round residents and growing daily.”
Using the same approach George
Johns often employs when setting
up a new “Class” AC outlet (Johns
runs promos telling listeners it’s
“their” radio station, and asks for
their help and suggestions in “re-
building” it the way they want it.),
Seeger expects to unveil the results
in the form of a new format Nov. 1.

Kelly’s reticence to discuss that
format is well founded. At this
point, he’s yet to see the station or
hear the current competition. But,
he says, “I have a lot of respect for
the broadcasters here, from WKZQ
today to its legendary past as ‘Tiger
Radio.” We'll be ‘adult top 40,” but
we won’t be going head to head with
WKZQ or anyone.” (Seeger posi-
tions the station ‘“‘somewhere be-
tween 'KZQ and [easy listening]
WJYR.”)

“I want people to look at us as an
alternative,”” continues Kelly.
“’KZQ is very high energy, very
highly produced. We’ll be a cleaner-
sounding station, but we won’t be
‘less talk.’ It's not easy to put into
four or five words, but I guess you
could say we’ll be in the old top 40
tradition—but not with screaming
‘hot rocking’ jocks.

“If you want to know more, why
don’t you come to town? In fact, I'd
like to extend an invitation to any
jock vacationing on the Grand
Strand. Come on by and do a guest
show. And if you want to stay long-
er, we do have a few full-time open-
ings.” ROLLYE BORNSTEIN

Prior to that trans action, Baton
had planned to take nostalgia-for-
matted CFXX in a top 40 direction
as ‘““The Fox,” only to reassess
those plans when assured the li-
cense would be in jeopardy.

With the lifting of the restric-
tions, it was assumed that plans for
that switch would again be under-
way. But the surprising word
amidst the flurry of firings had the
FM nostalgia programming moving
to the AM operation (now transi-
tioned from top 40 to AC), with
CFXX-FM adopting a compatible
easy listening approach.

sl e T

Clark’s Cohorts. Dick Clark and friends celebrate the continued success of
The United Stations’ “Dick Clark’s Rock, Roll and Remember” program during a
network-hosted party at New York’s Hard Rock Cafe. Shown from left are
United Stations president Nick Verbitsky, the Brooklyn Bridge's Johnny Maestro,
Tommy James, Clark and Jay Black of Jay and the Americans.

A

HOCK AMERICA comes to Las Vegas, as KEER
drops both its easy listening format and its call let-
ters. It’s now KYRK, utilizing the SMN format
around the clock. According to operations manager
Jim Austin, who also oversees KORK’s highly suc-
cessful AM nostalgia approach, KEER fell far short
of competing KXTZ’s numbers. The new stance pits
KYRK against locally programmed top 40 outlets
KLUC and KOMP.

It’s a done deal: the sale of Plough’s radio proper-
ties to DKM Broadcasting. And so it is that DKM will
retain WPLO/WVEE Atlanta, WCAO/WXYV Balti-
more, WMLX/WUBE Cincinnati and WZNE Clearwa-
ter. Taft, as you'll recall, bought 'ZNE’s AM sister,
WSUN, while Adams Communications of Minneapolis
picked up Memphis’ WKDJ/WHRK.

The latter sale nets us a good rumor (and only a ru-
mor at this point), as the word on the street is that
Jim Maddox may leave the Bluff City and return to
L.A. to program KJLH. Speaking of which, another
juicy and totally unproven tidbit we’ve picked up has
KJLH’s Pam Robinson walking over to KACE, as PD
Alonzo Miller is said to be going to MCA Records.
And before we move on to some solid facts, we’ll also
mention that we’ve heard that the KDIA call letters
may not be leaving the Bay Area after all. Seems In-
ner City’s KRE is possibly planning to apply for the
longtime urban moniker.

2

BACK IN L.A., Doyle Rose takes up where Tim Sul-
livan left off as general manager of Magic 106
(WMGG). As you may know, the longtime L.A. broad-
caster is planning on entering ownership in Southern
California in the near future. Doyle’s appointment will
bring a broad smile to Northwest Orient Air Lines, as
the rest of the story has the WLOL Minneapolis gen-
eral manager continuing in that capacity as well. His
new title? Vice president/regional manager for Em-
mis Broadcasting.

Also at Magic, Laurie Allen gets the nod as 6 to 10
p.m. personality. That puts her head to head with hus-
band Bruce Vidal, who replaced her a few years back
at KIIS-FM.

Meanwhile, Mike McVay adds numbers 15 and 16 to
his consultancy, signing Fort Wayne’s WFWQ and
Portland’s KCNR. Joining the Fort Wayne AC outlet
as morning man is former WIBC Indianapolis night
personality Rod Tanner.

Over in Columbus, no word on a replacement for
Harry Lyles as yet at WSNY, but a programming
change has taken place on the AM side of the opera-
tion, where music director K.C. Jones is upped to PD.
Kirk Bishop stays on, handling community affairs.

So where did Dancin’ Danny Wright wind up? If
you haven’t heard, here are the facts: Wright is now
doing afternoon drive at Kansas City’'s KBEQ, follow-

ing the legendary Bill Bailey (WLS Chicago, among
many others), who now handles middays.

HE’S BACK. Ed Hamlin, that is. As you’ll recall
reading last year, Ed gave up radio for good (where
have we heard that before?), exiting his operations
manager post at Phoenix’s KUKQ/KUPD. Under
Hamlin’s direction, the AM urban contemporary out-
let grew phenomenally, so it was radio’s loss and lawn
care’s gain. (That’s right, friends, Ed actually be-
lieved he could give up this glamourous life to talk to
plants in San Diego. Of course, after programming
KGB there, he had experience in that area.)

During part of Hamlin’s tenure, Jeff Colson (who
you may know as Jay Stone from his programming
days at Phoenix’s KRUX, KRIZ and KUPD) joined
him as interim PD of KUKQ (a post Hamlin later add-
ed to his duties) before leaving for Las Vegas’ KLUC,
where he’s been for the past year and a half.

So much for history. As it now stands, Hamlin is
back as operations manager of both stations, while
Colson is back as PD of KUKQ (Valerie McIntosh re-
mains PD at KUPD). Both personalities are back on

KEER becomes KYRK,
prepares to rock Las Vegas

the air as well, with Hamlin doing middays (while for-
mer midday man Joe Bailey now haunts the sales de-
partment) and Colson in afternoons. Exiting the out-
let is PD Rick Nuhn. Got all that?

Other PD movement includes the promotion of Jer-
ry Mason from MD to PD at KRNB Memphis, while
former PD Melvin Jones concentrates on afternoon
drive ... Upped to PD at Columbia, S.C.’s WZLD is
midday man Mike Willis . . . From assistant PD to PD
goes WTPA Harrisburg’s Bruce Bond, while former
PD Jeff Kauffman becomes group PD for Sky Corp.

Bob Dayton (not that one) is upped to PD at
Poughkeepsie’s K-104. The afternoon personality re-
places Chris Leide at top 40-formatted WSPK . ..
Exiting Sandusky’s KPBI is PD Howie Castle, with
no replacement expected this year.

Cliff Blake’s programming post at Milwaukee's
WBCS (Blake, as you'll recall, took Bob Cole’s place
at WMZQ Washington) has been filled by WEEP
Pittsburgh’s Bill White. No replacement named yet in
Steel Town.

Back to Boise’s KBBK goes PD Tom Evans. Most
recently he’d been down the street at the top 40 com-
petition, Nampa’s KNPA . . . WRIE Erie PD Jay Scott
goes back to where he came from, WBZA/WNIQ
Glens Falls/Saratoga, this time as operations manag-
er. Scott formerly programmed the upstate New York
outlets.

I.OTS OF GSM appointments, including Chuck Hill
at Buffalo’'s WBUF ... Howard Neal at KFI/KOST
{(Neal, who replaces Bob Griffith, who’s now running
-KJOI across town, was LSM at the Los Angeles Cox
outlets) . .. Bill McGlamery at Atlanta’s WCNN (he
was in that capacity acorss town at WLLT) ... And
Bob Barnett at NBC's KYUU (upped from sales man-
ager at the San Francisco top 40 station).

Going from station manager to GM at Honolulu’s
KKUA/KQMQ is Don Metzger, who replaces Dennis
Brown. Brown's coming back to the mainland with ra-
dio in mind . (Continued from page 17)
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Martin Plans
‘Vibrant AC’
For WFYR

CHICAGO “It’s an adult contem-
porary station with equal emphasis
on adult and contemporary,” says
newly appointed WFYR PD Glen
Martin. If the name sounds unfamil-
iar, it’s because Martin has been
known as McCartney for the past
nine years at San Diego’s B-100
(KFMB-FM), which he - pro-
grammed for the past four.

“There was a Billy Martin at the
station when I got there, so I used
McCartney,” he explains. “I'll prob-
ably still use it if I do any fill-in air
work, but off the air I've gone back
to my real name. It’s a lot easier to
make hotel reservations, for one
thing.”

Martin replaces Jack Kelly, who
remains with the station, handling 9
a.m. to noon. The remainder of the
day includes B-97’s C.K. Cooper in
mornings; newcomer Bob Barnes-
Watts, noon to 4; Bob Bateman, 4 to
8 p.m.; and Tomm Rivers, 8 to mid-
night. The RKO outlet runs RKO
Net’s Bob Dearborn, overnights.

For several years, WFYR was the
Windy City’s oldies outlet. In the
early '80s the station moved in a
soft AC direction, putting it head to
head with Bonneville’s WCLR. The
results were less than overwhelm-
ing for “Fire”; the most recent Arbi-
tron survey showed WFYR at a 2.4,
compared to “Clear’s” 4.1.

Consequently, consultant Walt
Sabo began instituting a fore-
ground approach just before Mar-
tin’s arrival. ‘“‘After talking it
through, it was apparent that my
philosophies were the same as
Walt’s,” says Martin. “There is
room for one good soft AC in the
market, and WCLR fills that niche
nicely. We had the choice of out-
spending them or taking another
approach.”

Choosing the latter, Martin terms
the new format “vibrant AC.” Sens-
ing a vulnerability among top 40
stations when it comes to adult
demos, Martin says his music will
be ‘““a highly researched set of con-
temporary hits, without including
groups like Twisted Sister that have
little appeal to a non-teen audience.

Ex-Controller at
WOXR New York
Charged With Theft

NEW YORK John Leo, former
controller of WQXR here, has been
arrested and charged with stealing
$145,000 from the classical station.
The Manhattan District Attorney’s
office alleges that Leo tampered
with the station’s financial books to
conceal personal purchases he had
charged to WQXR over the last
three years.

After 10 years with the station,
Leo was dismissed in September,
1983, when the budget discrepan-
cies surfaced during a routine inves-
tigation of the station’s books by
the parent company, The New York
Times Co. At presstime, New York
Times spokesman Elliot Sanger Jr.
said that the company had not decid-
ed what course of action to pursue,
but that “we’re hoping for retribu-
tion.”

Innocent Fans. WAPP New York promotions director Eric Margolis, center, and
assistant program director Steve Ellis send listener Doretta Scarola off to
London with tickets to Billy Joel's concert there and more than a week’s worth
of hotel accommodations.

The Joke Ends in D.C.

All-Comedy WJOK Changing Hands

WASHINGTON WJOK-AM, the
nation’s only all-comedy radio sta-
tion—which in its almost two years
of operation received tons of press
coverage but ounces of listener-
ship—has been sold by Barto Com-
munications to Bel Air Broadcast-
ing for $750,000.

" Robert Cobbins, president of
Barto, says he plans to take the
comedy format to satellite. He
blames the demise of the station, lo-
cated in suburban Gaithersburg,

500-watt evening operation.
“There’s nothing wrong with the
format; the format was fine,” Cob-
bins says. “We're going to syndi-
cate the format nationally by satel-
lite, and we’re hoping to be avail-
able for affiliates by April 1.”
The new owners also own WHRF-
AM, a 250-watt daytimer in Bel Air,
Md. They plan to drop the comedy
for an oldies/news format, and wel-
come the chance to broadcast in af-
fluent Montgomery County sub-

Md., to its tiny power output: urbs outside Washington.
WJOK was a 1,000-watt daytime,
Sexual Assault Charged

Suit Hits GBS Executive

NEW YORK WCAU-FM Philadel-
phia general sales manager Elissa
Dorfsman has filed a $1 million suit
against former CBS national sales
vice president and general manager
Eli Kaufman and CBS itself. Dorfs-
man claims that Kaufman made a
sexual assault upon her during a

“Washington
Roundup

BY BILL HOLLAND

A SIX-MONTH “cooling off” peri-
od—that’s the solution most sub-
scribers responding to an Arbitron
survey favor as a solution to the
growing problem of “hot” call let-
ters, caused by a station snapping
up dropped calls. They cause poten-
tial confusion and rating distortion,
according to Arbitron Radio Adviso-
ry Council chairman Edward Giller.
Giller, who explained the problem
at an NAB meeting here, said he
has forwarded the call letter survey
to the Electronic Media Rating
Council (EMRC) for final recom-
mendation. The NAB radio board,
of which Giller is also vice presi-
dent, fully supports this action. Ar-
bitron has said it will accept whatev-
er solution the industry chooses to
follow.
(Continued on page 14)

sales meeting in 1982. Her charge
against CBS alleges that the compa-
ny was “negligent in not supervis-
ing Kaufman.”

Following an investigation of the
incident, CBS made Kaufman issue
a written apology to Dorfsman and
issued a formal warning that simi-
lar actions would serve as grounds
for dismissal. Dorfsman did not file
the suit until CBS denied her re-
quest that Kaufman make a public
apology and be suspended for at
least three days without pay.

CBS spokesman Helene Blieburg
says that the company has an “out-
standing” policy towards women,
and that CBS is prepared to defend
its response in the Kaufman case as
appropriate. But Dorfsman, an 11-
year CBS veteran and daughter of
CBS vice president/corporate ad-
vertising and design Louis Dorfs-
man, says all the openings in CBS’s
so-called ‘“‘open door” policy were
shut on her, and claims that one
high-level executive threatened her
career if she pursued the issue fur-
ther. Dorfsman says she made ev-
ery effort to settle the case out of
court, filing the suit only as a last
resort.

Kaufman is a 27-year CBS veter-
an. His title is currently in limbo
due to the recent merging of the
CBS Networks AM and FM rep
firms into CBS Radio Spot Sales.

RKO General Appoints
Jerry Lyman as New Chief

BY BILL HOLLAND

WASHINGTON In what the indus-
try is calling a surprising move,
RKO General Inc. has appointed
Jerry R. Lyman as president of
RKO Radio, replacing Robert Wil-
liamson. Lyman will also direct
RKO Radio Network.

Lyman, 43, is a 15-year veteran of
RKO, and has worked at WGMS-
AM-FM here for 13 years, 12 of
them as vice president and general
manager. In addition, he has been
an executive in the FM division, and
is on the NAB radio board of direc-
tors, filling the RKO Network seat.

RKO announced the appointment
Tuesday (16). In addition, the net-
work announced the resignation of
two other top executives: John Fitz-
gerald, chief financial officer of
RKO Radio, and Ken Frankl, gener-
al counsel of RKO General. No re-
placements have been named.

The new RKO Radio president
will also serve in a government rela-
tions capacity here, and already has
significant Washington experience.
Lyman says he plans to set up a
Washington office adjacent to the
station offices, but adds that he has
“the door open to move’” to New
York after his daughter graduates
from high school.

Lyman says he will make an an-
nouncement about his WGMS re-
placement next week. There are
strong indications that the new vice
president and general manager will
be chosen from inside the station.

The news of the Lyman appoint-
ment and the resignation of four
RKO executives comes at a time
when the FCC is preparing hearing-
designation orders for the approxi-
mately 160 competing applications
for RKO General stations. The qual-
ifications case involves illegal activi-
ties of RKO’s parent company, Gen-
eral Tire & Rubber Co.

It also follows an RKO Radio

Networks Inc. billings foul-up last
summer in which RKO admitted to
the FCC that the radio subsidiary,
according to an inside investigative
report, had errors in charges to ad-
vertisers and underpayments to cer-
tain affiliated stations totalling al-
most $6 million. Several executives
resigned as a result of the disclo-
sure.

Lyman comes to the job with a
reputation as an outstanding broad-
caster with significant community
involvement. He is a former chair-
man of the Washington Area Broad-
casters Assn. (WABA) and a mem-
ber of the board of directors of Chil-
dren’s Hospital National Medical
Center, and, in 1976, was the recipi-
ent of the first Peabody Award giv-
en in radio, for his contribution to
“outstanding radio entertainment.”

A Feat We’ll Never Forget. WGRO
Buffalo air personality Larry “*‘Snorton”
Norton parades for fans while
celebrating a world record he set by
spending 40 days on a ferris wheel.
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GREAT FOOD
OPEN 24 HOURS
LARRY PARKER’S

206 S. Beverly Dr. at Charleville, Beverly Hills, CA e (213) 274-5658
4676 Admiralty Way, Marina Del Rey, CA e (213) 823-6615

Telephones at Each Dining Booth
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WASHINGTON ROUNDUP

(Continued from page 13) NRBA’s Radio Sales University
Nov. 16-18 at John Carroll Univ. in

suburban Cleveland is drawing posi-

tive response. “This is not a social
event,” says NRBA, “but a working

A UNIVERSITY SETTING for set of classes,” about 18 hours of

classroom work. The three-day
event, the first of its kind, will pre-
sent sales executives and not just

pute’

“canned videotape presentations,”
the organization adds, and focus
will be on—serious business here—
productivity. For more info, call
NRBA'’s Jim Mackin at (202) 466-
2030.

AUSSIES SELECT MOTOROLA
and its C-Quam AM stereo system,
according to an announcement by
the Australian Dept. of Communica-
tion, the land-down-under’s FCC,
which picked Motorola over three
other systems. The system will be
allowed to air Dec. 1.

THE REVITALIZATION OF AM
RADIO is the subject of a series of
NAB seminars to be held this fall
and winter for AM broadcasters ex-
amining their position in the indus-
try.

Highlights of the seminars are
the discussion of the recent Ted Bol-
ton Associates survey on the re-
marketing of AM radio, a new NAB
AM technical improvement report,
and sales and marketing and leader-
ship talks. The dates: Oct. 23-24, St.
Louis; Oct. 25-26, Portland, Ore.;
Feb. 26-27, Orlando, Fla., and Feb.
28-March 1, Charlotte, N.C. For ad-
ditional info, call NAB at (202) 293-
4955.

WILL REAGAN VETO the appro-
priations bill, sponsored by Sen.
Barry Goldwater (R-Ariz.), for the
Corp. for Public Broadcasting?
Chances are he will, according to ob-
servers here. The bill, $.607, is on
his desk, and he has until Monday
(22) to act on it. It gives CPB $200
million, $225 million and $250 million
for fiscal years 1987-89—more than
Reagan wants but not as much as
public broadcasting asked for.

SUCH A DEAL! The NAB'’s sched-
uled annual convention and engi-
neering conference, set for April 14-
17, will have the same registration
fees as it did last year: $175 pre-reg-
istered, $200 on-site for members.
“This,” the NAB asserts, “is the
lowest price for any broadcast in-
dustry convention.”

THE GUESSTIMATE on the prof-
its of the joint Radio Convention &
Programming Conference held by
NAB and NRBA is around $350,000,
according to a source, higher than
their previous separate conventions
put together. But they’re still pay-
ing bills, and a final official figure is
still in the future. NAB and NRBA
will split the profits evenly.

HOLD
THE
PHONE!

Diat 800-223-7524 tol! free
to place an ad in ACTION-
MART, Billboard's classi-
fied advertising section.
For quick results, call Jeff
Serrette today (NY resi-
dents dial 212 764-7388).
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Billboard

A weekly natonal and regional compilation of the most added records on the
radio stations currently reporting to the Hot 100 Singles chart.

REGION 1

CT,MA,ME RY State,RI,VT

PAT BENATAR
WE BELONG

THE JACKSONS
BODY

THE CARS
HELLO AGAIN

WKCI (KC-101) New Haven, CT
WJBQ Portland, ME

WSPK Poughkeepsie, NY
WPRO-FM Providence, Ri
WPXY Rochester, NY

WMJQ Rochester, NY

WGFM Schenectady, NY

WFLY Troy/Albany, NY

WRCK Utica/Rome, NY

WGUY Bangor, ME
WIGY Bath, ME
WHTT Boston, MA
WXKS-FM Boston, MA
. WBEN-FM™ Buffalo, NY
WKBW Buffalo, NY
WNYS Buffalo, NY
WERZ Exeter, NH
WTIC-FM Hartford, CT
WFEA Manchester, NH

NATIONAL

178 REPORTERS

PAT BENATAR
WE BELONG  cHRYSALIS

REO SPEEDWAGON

| DON'T WANT TO KNOW  POLYGRAM

THE CARS
HELLO AGAIN  ELEKTRA

JERMAINE JACKSON
DO WHAT YOU DO  aRisTA

TOTO
STANGER I[N TOWN  coLumsia

NEW TOTAL

ADDS ON
97 100
56 58
54 56
44 44
42 43

«Copyright 1984, Billboard Publications, Inc
No part of this publication may be N
reproduced, stored in any retrieval system, or
transmitted, in any form or by any means,
electronic, mechanical, photocopying,
recording, or otherwise, without the prior
written permission of the publisher.

REGION 6

AL,AR,LA MS, West TN, TX

JERMAINE JACASON
DO WHAT YOU DO

PAT BENATAR
WE BELONG

HUEY LEWIS AND THE NEWS
WALKING ON A THIN LINE

KHFI Austin, TX KKYK Little Rock, AR

WFMF  Baton Rouge, LA KBFM McAllen-Brownsv, TX
WQID Biloxi, MS WMC-FM (FM-100) Memphis,
WKXX (KXX-106) Birmingham, TN

AL WJDQ (Q-101) Meridian, MS
KITE Corpus Christi, TX WABB-FM Mobile, AL

KAFM Dallas, TX WHHY-FM Montgomery, AL
KAMZ ElPaso, TX WWKX (KX-104) Nashville, TN
KSET ElPaso, TX WEZB (B-97) New Orleans, LA
KISR Fort Smith, AK WTIX New Orieans, LA
WQEN (Q- 104) Gadsden, AL KTFM San Antonio, TX
KILE Galveston, TX KITY San Antonio, TX

KKBQ (93-FM) Houston, TX

WTYX Jackson, MS

REGION 2

DE,D.C.,MD,NJ,NY Metro, PA WV

PAT BENATAR
WE BELONG

THE CARS
HELLO AGAIN

REO SPEEDWAGON
I DON'T WANT TO KNOW

WFBG Altoona, PA

WILK-FM  Asbury Park,NJ
WBSB (B-104) Baltimore, MD
WMAR-FM Baltimore, MD
WZYQ (Z-104) Frederick, MD
WBLI Long Island, NY

WKTU New York, NY

WPLJ Mew York, NY

WKHI Ocean City, MD
WCAU-FM Phitadelphia, PA
WUSL Philadelphia, PA
WBZZ (B-94) Pittsburgh, PA
WHTX Pittsburgh, PA

WHTZ (Z-100) New York, NY
WPST Trenton, NJ

WAVA Washington, DC

WASH Washington, DC

WRQX (Q-107) Washington, DC
WKRZ Wilkes-Barre, PA

WILK Wilkes-Barre, PA

WQKA (Q-106) York, PA
WYCR York, PA

REGION 4
IL,IN,KY,MI,OH,WI|
PAT BENATAR
WE BELONG
REQ SPEEDWAGON
I DON'T WANT TO KNOW

HUEY LEWIS AND THE NEWS
WALKING ON A THIN LINE

WKDD Akron, OH

WBWB Bloomington, IN

WCIL Carbondale, IL
WBBM-FM (B-96) Chicago, IL
WGCI-FM Chicago, IL
WLS-AM/FM Chicago, IL
WKRQ (Q-102) Cincinnati, OH
WDMT Cleveland, OH

WGCL Cleveland, OH
WNCI-FM  Columbus, OH
WXGT-FM Columbus, OH
WDRQ Detroit, M

WHYT Detroit, MI

WCZY Detroit, M}
WNAP Indianapolis, IN
WZPL Indianapolis, IN
WVIC Lansing, M!
WZEE Madison, Wi
WKTI Milwaukee, Wi
WZUU Milwaukee, Wi
WKZW (KZ-93) Peoria, IL
WRKR Racine, W!
WZOK Rockford, IL
WSPT Stevens Point, Wl

REGION 7

AZ,Southern CA,CO,H|,Southern
NV,NM,UT

PAT BENATAR
WE BELONG

JULIAN LENNON
VALOTTE

JERMAINE JACKSON
DO WHAT YOU DO

KKXX Bakersfield, CA
KIMN Denver, CO
KOAQ (Q-103) Denver, CO
KPKE Denver, CO

KLUC Las Vegas, NV
KIS Los Angeles, CA
KKHR Los Angeles, CA
KOPA Phoenix, AZ
KZZP Phoenix, AZ
KFMY Provo, UT

KDZA Pueblo, CO

KRSP Salt Lake City, UT
KSDO-FM San Diego, CA

XTRA San Diego, CA
KSLY San Luis Obispo, CA
KIST Santa Barbara, CA
KHYT Tucson, AZ
KRQQ-FM Tucson, AZ
KTKT Tucson, AZ

REGION 3

FL,GA,NCSC,East TN,VA

PAT BENATAR
WE BELONG

JERMAINE JACKSON
DO WHAT YOU DO

THE CARS
HELLO AGAIN

WISE Asheville, NC WANS Greenville, SC
WQXI-FM (94-Q) Atlanta, GA WKEE Huntington, wv
WVEE (V-103) Atlanta, GA WOKI Knoxville, TN

WZGC (Z-93) Atlanta, GA WHYI (Y-100) Miami, FL
WBBQ-FM Augusta, GA WINZ-FM (1-95) Miami, FL
WSSX Charleston, SC WKZQ-FM Myrtle Beach, SC
WVSR Charleston, WV WNVZ Norfolk, VA

WBCY Charlotte, NC WBJW Orlando, FL

WCKS (CK-101) Cocoa Beach, WRVQ (Q-94) Richmond, VA
FL WXLK (K-92) Roanoke, VA
WNFI (1-100) Daytona Beach, FL WAEV Savannah, GA
WNOK-FM Columbia, SC WZAT (Z-102) Savannah, GA
WDCG (G5-105) Durham/Raleigh, NC WRBQ (Q-105) Tampa, FL
WFLB Fayetteville, NC WSEZ Winston-Salem, NC
WRQK Greensboro, NC

REGION 5

1A,KS,MN,MO,NE,ND,OK,SD

PAT BENATAR

WE BELONG

REO SPEEDWAGON
I DON'T WANT TO KNOW

TOTO

STANGER IN TOWN

KFYR Bismarck, ND

KFMZ Columbia, MO

KilK Davenport, 1A

KMGK Des Moines, 1A

WEBC Duluth, MN

KQWB Fargo, ND

KKXL-FM Grand Forks, ND
KRNA lowa City, 1A

KBEQ (Q-104) Kansas City, MO
WLOL Minneapolis, MN

KJYO (KJ-103) Oklahoma City,
OK

KQKQ Omaha, NE

KKLS-FM Rapid City, SD

KKRC SiouxFalls, SD
KDWB-AM/FM Minneapolis, MN
KHTR St.Louis, MO

KDVV Topeka, KS

KAYl Tulsa, OK

KRAV Tulsa, OK

KFMW Waterloo, 1A

KEYN-FM Witchita , KS

AK,Northern CA,ID,MT,Northern
NV,OR WA WY

PAT BENATAR

WE BELONG

THE CARS

HELLO AGAIN

REO SPEEDWAGON

| DON'T WANT TO KNOW

KYYA Billings, MT
KBBK Boise, ID
KTRS Casper, WY
KMGX Fresno, CA
KGHO Hoquaim, WA
KOZE Lewiston, ID
KHOP Modesto, CA
KOSO Modesto, CA
KIDD Monterey, CA g -
KMJK Portland, OR

KWOD Sacramento, CA

KSFM Sacramento, CA

KSKD Salem, OR

KITS San Francisco, CA
KWSS San Jose, CA
KUBE; ;Seattle, WA KPLZ
Seattle, WA KNBQ
Tacoma, WA;;
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Bi"boc:rd

A weekly compilation of "“breakout”, i.e.. singles with
initial movement indicative of significant future sales
potential, but not yet on the top 30 lists of the retailers

and one-stops currently reporting to the Hot 100 Singles chart.

REGION 1

CT.MAME,NY State, RLVT

DAN HARTMAN
WE ARE THE YOUNG

JULIAN LENNON
VALOTTE

SAM HARRIS
SUGAR DON'T BITE

Bee Gee Dist. Latham,, NY

Buffalo Enterprises 1-Stop Buffalo,, NY
Cambridge 1-Stop Framingham, MA
Cavages Dewitt, NY

Central Record & Tape S.Windsor, CT
Cutler's New Haven, CT

Dicks One Stop Dedham,, MA
Discount Records Cambridge,, MA
Easy Records 1-Stop N.Quincy, MA
Everett Music Everett, MA

Good Vibrations Canton, MA

House of Guitars Rochester, NY

Music Suppliers One-Stop Needham,, MA
Northeast 1-Stop Troy,, NY

Peters 1-Stop Norwood, , MA

Record Giant Utica, NY

Record Theater Buffalo, NY

Rhody's Warwick, Rl

Trans-World 1-Stop Latham, NY

NATIONAL

DAN HARTMAN WE ARE THE YOUNG ~ mca
HONEYDRIPPERS SEA OF LOVE  ESPARANZA

196 REPORTERS

PAUL MCCARTNEY NO MORE LONELY NIGHTS coLumsia

SAM HARRIS SUGAR DON'T BITE motown
NEW EDITION COOL IT NOW  mca

NUMBER
REPORTING

49
41
37
32
29

aCopyright 1984, Billboard Publications, tnc
No part of this publication may be
reproduced, stored in any retrieval system, or
transmitted, in any form or by any means,
electronic, mechanical, photocopying,
recording, or otherwise, without the prior
written permission of the publisher.

REGION 2

DE,D.C..MD,NJ,NY Metro,PA,WV

HONEYDRIPPERS
SEA OF LOVE

CYNDI LAUPER
ALL THROUGH THE NIGHT

NEW EDITION
COOL IT NOW

A-1 One Stop New York, NY
All-Service One-Stop Union,, NJ
Alpha Rack New York,, NY

Alwic Records Elizabeth, NJ

Benel Dist. Bronx, NY

C&M 1-Stop Hyattsville, MD

Eastern One-Stop Philadeiphia,, PA
El Roy Enterprizes Roslyn, NY
Gallery of Sound Wilkes-Barre, PA
Ha?mony Music Bronx, NY

J&R Music World New York , NY

JEK Enterprises Baltimore, MD
Kemp Mill Beltsvitie, MD

Mobile One-Stop Pittsburgh, PA
Music Factory Brooklyn, NY

Musical Sales 1-Stop Baltimore, MD
Musicden Edison, NJ

National Record Mart Pittsburgh, PA
Qasis Pittsburgh, PA

Qasis Bethel Park,, PA

Peaches Rockville, MD

Record & Tape LTD. Washington, DC
Richmond Bros. 1-Stop Pennsauken, NJ
Sam Goody Baltimore, MD

Sam Goody Philadelphia, PA

Sam Goody Valley Stream, NY
Seasons Four Records Hyattsville, MD
Shulman’'s Rec. Co. Cinnamaninson,, NJ
Tape King One Stop Hiliside,, NJ
The Wiz Brooklyn, NY

Tower New York, NY

Universal One-Stop Philadelphia,, PA
Waxie Maxie Washington, DC

Wee Three Philadelphia, PA

Win 1-Stop Long Island City, NY

REGION 3

FL,GA,NC,SC East TN,VA

PAUL MCCARTNEY
NO MORE LONELY NIGHTS

AL JARREAU
AFTERALL

LIONEL RICHIE
PENNY LOVER

Album Den Richmond,, VA

Bibb One Stop Charlotte,, NC
Camelot Daytona Beach, FL
Camelot Winston-Salem, NC
Coconuts Atlanta, GA

Coconuts Jacksonville, FL
Franklin Music/Young Entertain Atlanta, GA
Grapevine Records Charlotte, NC
Jerry Bassin's 1-Stop N.Miami Beach, FL
Nova Records 1-Stop Norcross, GA
One Stop Atlanta,, GA

0z Records Stone Mountain, GA
Peaches Clearwater, FL

Peaches Greensboro, NC
Peaches Richmond, VA

Peaches Ft. Lauderdale, FL

Q Records Miami, FL

RPM Associates Fairfax, VA
Record Bar Durham, NC

Record Bar Savannah, GA
Record Bar Morgantown, WV
Sounds Familiar Columbia, SC
Specs Miami, FL

Starship Records Savannah, GA
Tara Records 1-Stop Atlanta,, GA
Tidewater One-Stop Norfolk, VA
Tracks Records Norfolk, VA
Turtles Atlanta, GA

REGI S

1A,KS,MN,MO,NE,ND,OK,SD

CHAKA KHAN
I FEEL FOR YOU

NEW EDITION
COOL IT NOW

DARYL HALL & JOHN OATES
OUT OF TOUCH

Brown Bros. One-Stop Minneapolis,, MN
CML-One Stop  St. Louis,, MO

Camelot Wichita, KS

Dart One-Stop Minneapolis, MN

Great American Music  Golden Valley,, MN

Hastings Lawton, OK

Music Vision St. Ann, MO
Musicland Minneapolis , MN
Musicland Minneapolis, MN
Musicland St. Louis, MO

Record Bar Norman, OK

Record Bar Cedar Rapids, IA
Streetside Records St. Louis , MO
The Record Shop Edina, MN

REGION 7

AZ,Southern CA,CO,HI,Southern NV,NM,UT

PAUL MCCARTNEY
NO MORE LONELY NIGHTS

SAM HARRIS
SUGAR DON'T BITE

TOMMY SHAW
GIRLS WITH GUNS

Abbey Road One Stop Santa Ana, CA
Alta One-Stop Salt Lake City , UT
Associated One-Stop Phoenix, AZ
Canterbury's Pasadena, CA
Circles Records Phoenix, AZ
Dan-Jay Denver, CO

Independent Records Englewood, CO
Licorice Pizza Glendale, CA
Licorice Pizza San Diego, CA
Lovell's Whittier, CA

Middle Earth Downey, CA

Music Box Fullerton, CA
Musicland Murray, UT

Odyssey Records Las Vegas, NV
Peer Records Irvine, CA

Record Bar Colorado Springs, CO
Record Bar Sait Lake City, UT
Record Retreat Los Angeles, CA
Show Industries Los Angelas, CA
Sound Barrier Tucson, AZ

Tower Anaheim, CA

Tower EIlCajon, CA

Tower Las Vegas, NV

Tower Panorama City, CA

Tower San Diego, CA

Tower San Diego, CA

Tower Sherman Oaks, CA

Tower Los Angeles, CA

Tower Tempe, AZ

Tower West Covina, CA
Wherehouse Mission Valley, CA
Wherehouse Entertainment Gardena, CA

REGION 4

IL,IN,KY,MI,OH, Wi

GLEN FREY
THE ALLNIGHTER

DAN HARTMAN
WE ARE THE YOUNG

JULIAN LENNON
VALOTTE

Ambat One-Stop/Record Theater Cincinatti,, OH

Angot 1-Stop Detroit, Mi

Buzzard’'s Nest Columbus, OH
Camelot Mt. Prospect, IL

Camelot N. Canton, OH

Centra Columbus, OH

Flipside Records Arlington Heights, iL
Gemini One Stop Cleveland, OH
Laury’s Records Des Plains, IL
Mainstream Records Milwaukee, Wt
Martin & Snyder Dearborn,, M|
Music Peddlers One Stop Troy,, MI
Musicland Norridge, IL

Northern Record 1-Stop Cleveland, OH
Oranges Chicago, IL

Peaches Cincinnati, OH

Radio Doctors Milwaukee , Wi
Rapid Sales 1-Stop Madison, Wi
Record City Skokie, IL

Record Works Bellvue Park, IL
Rose Records Chicago, IL

Scott’s 1-Stop Indianapolis, IN
Sound Video One Stop Niles,, IL
The Record Store Chicago, IL

Vinyl Vendors Kalamazoo,, MI

Wax Works Owensboro,, KY

REGION 6

AL,AR,LAMS,West TN,TX

HONEYDRIPPERS
SEA OF LOVE

BARBRA STREISAND
LEFT IN THE DARK

DAN HARTMAN
WE ARE THE YOUNG

Budget Corpus Christi, TX
Camelot N.Richland Hills, TX
Camelot Little Rock, AR
Camelot Piano, TX
‘Central-South One-Stop Nashville, TN
Disc Records ElPaso, TX
Discount Records Nashville, TN
H.W. Daily Houston, TX

Hastings Arlington, TX

Hastings Austin, TX

Hastings Houston,, TX

Hastings San Antonio, TX
Hastings Tyter, TX

Melody Shop Dallas, TX

Music City One-Stop Nashville, TN
Musicland Birmingham, AL
Peaches Memphis, TN

Poplar Tunes Memphis, TN

Star Records El Paso, TX
Sunbelt Music 1-Stop Dallas, TX
Texas Record & Tape Houston, TX
Western Merch. One Stop Houston, TX
Wherehouse Records Metaire,, LA

REGION 8

AK,Northern CA ID,MT,Northern NV,OR,WA W

DAN HARTMAN
WE ARE THE YOUNG

PAUL MCCARTNEY
NO MORE LONELY NIGHTS

HONEYDRIPPERS
SEA OF LOVE

Budget Boise, ID

Budget Cheyenne, WY

DanJay Tuilwila,, WA

Eli's Record & Tape Spokane, WA
Eucalyptus Records Napa, CA
Leopold’'s Berkeley, CA

Music People’s 1-Stop Oakland, CA
Musicland Billings, MT

Musicland San Jose, CA

Peaches Seattle, WA

Rainbow One-Stop S.San Francisco,, CA
Sea-Port 1-Stop Portland, OR
Tower Porttand, OR

Tower San Francisco, CA

Tower Campbell, CA

Tower Concord, CA

Tower Sacramento, CA

Tower Seattle, WA

Westgate Records Boise, ID;;
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" YesterHits

Hits From Billboard 10 and
20 Years Ago This Week
POP SINGLES-10 Years Ago

1. Then Came You,

Dionne Warwick & the Spinners,
ATLANTIC

2. You Haven't Done Nothin’,
Stevie Wonder, TAMLA
3. You Ain't Seen Nothing Yet,

Bachman-Turner Overdrive,
MERCURY

4. Jazzman, Carole King, obe

5. The Bitch Is Back,
Elton John, mca

6. Can't Get Enough, Bad Company,
SWAN SONG

7. Steppin’ Out (Gonna Boogie
TEonight), Tony Orlando & Dawn,
BELL

8. Sweet Home Alabama,
Lynyrd Skynyrd, mMca
9. Stop And Smell The Roses,
Mac Davis, coLumeia
10. Love Me For A Reason,
Osmonds, mgM

POP SINGLES-20 Years Ago
1. Do Wah Diddy Diddy,
Manfred Mann, ascot
2. Dancing In The Street,
Martha & the Vandellas, GorRDY
3. Last Kiss,

JE Frank Wilson & the Cavaleers,
JESIE

4. We'll Sing In The Sunshine,
Gale Garnett, RCa VICTOR
5. Oh, Pretty Woman,
Roy Orbison, MONUMENT
6. Baby Love, Supremes, moTown
7. A Summer Song,

Chad Stuart & Jeremy Clyde,
WORLD ARTISTS

8. Let it Be Me,
\IIBettx Everett & Jerry Butler,
EE J
9. When | Grow Up To Be A Man,
Beach Boys, capitoL
10. Have | The Right?,
Honeycombs, INTERPHON

TOP LPs-10 Years Ago
1. Can't Get Enough,
Barry White, 20TH CENTURY
2. So Far,
Crosby Stills, Nash & Young,
ATLANTIC

35 gcaAck Home Again, Jahn Denver,

4. Welcome Back, My Friends, To the
Show That Never Ends—Ladies &
Gentlemen Emerson, Lake &
Palmer, MANTICORE

5. Wrap Around Joy, Carole King, obE

6. Not Fragile,

Bachman-Turner Overdrive,
MERCURY

7. Body Heat, Quincy Jones, agm
8. Holiday, America, wARNER BROS.
9. Anka, Paul Anka, UNITED ARTISTS
10, Photographs & Memories, His

Greatest Hits, Jim Croce, asc

TOP LPs-20 Years Ago
1. The Beatles—A Hard Day’s Night,
Soundtrack, UNITED ARTISTS
2. People, Barbra Streisand, coLumgia
3. Everybody Loves Somebody,
Dean Martin, REPRISE
4. Something New, Beatles, capitoL

5. How Glad | Am, Nancy Wilson,
CAPITOL

6. é\lLISumeer Long, Beach Boys,

7. Peter, Paul & Mary In Concert,
WARNER BROS,

8. Hello Dolly' Original Cast, rca
VICTOR

9. The Impressions Keep On

Pushin
ABC-PARAMOUNT

10. The Animals, Mgm

COUNTRY SINGLES-10 Years Ago
1. | See The Want To In Your Eyes,
Conway Twitty, mca
2. | Overlooked An Orchid,
Mickey Gilley, pLayBoY
3. Love Is Like A Buttertly,
Dolly Parton, rca
4. Bonaparte's Retreat,
Glen Campbell, capitoL
5. Mississippi Cotton,
Charley Pride, rca
6. Woman To Woman,
Tammy Wynette, eric
7. | Honestly Love You,
Qlivia Newton-John, mca
8. Boney Fingers, Hoyt Axton, aam
9. Country Is, Tom T. Hall, mercury
10. Trouble In Paradise,
Loretta Lynn, mca

SOUL SINGLES-10 Years Ago
1. Higher Plane,
Kool & the Gang, DE-LITE
2. Let’s Straighten It Out,
Latimore, GLADES
3. Do It ('Til You're Satisfied),
B.T. Express, SCEPTER
4. Papa Don’t Take No Mess,
James Brown, poLYDOR
5. You Haven't Done Nothin’,
Stevie Wonder, TamLa
6. Party Down, Little Beaver, car
7. Skin Tight, Ohio Players, MERCURY
8. Ain't Nothing Like The Real Thing,
Aretha Franklin, aTLaNTIC
9. Let This Be A Lesson To You,
Independents, wano
10. Blood Is Thicker Than Water,
william DeVaughn, roxsury

VOX JOX

(Continued from page 12)

WITH STANDARD TIME coming
back again, and the “Steve & Garry
Show” now on AM, those of you
into classic airchecks should get
those cassettes in gear. Word is that
Steve Dahl and Garry Meier’s
WLS-AM show (50,000 watts, clear
channel at 890) contains more than
one dig at WLS and ABC manage-
ment and policies. If you're reading
this on the East Coast, you might be
able to get about two and a half
hours of choice stuff as the sun
goes down.

Other changes at 'LS-AM, by the
way, include weekender Mike Wolf
segueing into the exiting Amy
Scott’s all-night shift, as late
nighter Jeftf Davis exits for KYUU
San Francisco.

Moving into the overnight slot at
CBS’s KKHR Los Angeles is for-
mer KUTE and KMGG L.A. jock
Mark Mendoza, who's been spend-
ing the last couple years at San Ber-
nardino’s KFXM.

Meanwhile, over at Barry Rich-
ards’ KGFJ, the on-air lineup is
starting to take shape. Former
KKHRer Willie Sancho comes on
board doing weekends, while Rich-
ards’ former cohort from New Or-
leans’ WAIL, R. Anthony, is en-
sconced in morning drive ... And
KRLA'’s Johnny Hayes gets some
urban eompetition for his highly ac-
claimed noon countdown show (we
never miss it) in the form of Roland
Bynum, a former KGFJer who's
back in action hosting KGFJ’s noon

1 oldies block.

From lunchtime at the oldies we
go to snacktime at the oldies: South
Florida legend Rick Shaw, who has
spent 25 years in radio—23 of them
in Miami—and several years pro-
gramming RKO’s WAXY, now
hosts the hour-long snack, resplen-
dent with requests and reminis-
cences, from 2 to 3 p.m. as part of
his afternoon drive slot.

oK OK, so Mark Driscoll is not
programming the Apple. Actually,
he still is programming Indy’s Ap-

ple, WZPL, but will not be program-
ming New York’s Apple, WAPP.
You see, what happened was
(watch us try to get out of this
one): Driscoll had all but accepted
the job (he got far enough along to
be inside WAPP cutting promos and
evervthing) until he talked to Ken
Wolt. The WZPL principal and for-
mer Doubleday PD (as Danny Clay-
ton, you may remember his stint at
KRIZ Phoenix) came up with a few
points Driscoll hadn’t considered,
and so it is that he’ll stay put. Who
will get the WAPP operations man-
ager post? We could list the front-
running candidates, but at this point
we're going to cut our losses until
something’s signed in blood.

On to safer subjects: Lori
Thompson is the new late night (10
p.m. to 2 a.m.) personality on San
Francisco’s “Hot Hits!” KITS. That
reunites the former WCIL Carbon-
dale personality with Bob Garrett,
her former cohort at KHTR St. Lou-
is (where she most recently was do-
ing nights and hosting ‘“‘Hot Hit
Video” on KMOX-TV). As you’ll re-
call, Garrett now programs KITS—
and quite nicely too, judging from
the summer Arbitron.

Westinghouse once again fills the
KDKA Pittsburgh 6 to 9 p.m. talk
block. When we left Group W, it had
just filled that slot with Fred Hons-
berger. Well, now he’s back to being
a morning news anchor on the “K-
Team,” as Chris Cross comes on
board. Apparently Cross was the in-
tended recipient of that shift when
Roy Foxx vacated it earlier this
year, but he wasn’t ready to leave
co-owned WBZ Boston. Now he is.

AL PETE