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800 at Billboard Confab

Video Music Meet Looks
At Prosperity, Pitfalls

BY TONY SEIDEMAN

UNIVERSAL CITY, Calif. The
video music industry’s increasing
wealth and financial stability and
the problems and possibilities that
they raise were the key issues faced

Ganadian Call
For Tracking of
Vidclip Impact

BY KIRK LaPOINTE

TORONTO A call for careful
tracking of video clips and their im-
pact on the marketing of recordings
has been made by the chief of Cana-
da’s manufacturer trade associa-
tion.

Brian Robertson, president of the
Canadian Recording Industry Assn.
(CRIA), says he is concerned that if
labels allow their artists to be over-
exposed through video, sales of re-
cordings may suffer.

“I think there is a danger in high
rotation of overexposure,” Robert-
son says. “‘But so far, we're only
considering how video can be posi-
tive for records, not negative.”

MuchMusic Network has been on
the air now for three months as a
Canadian cable pay television ser-
vice, and the exposure it is giving to
artists may be a mixed blessing,
Robertson suggests. The network’s
format—a six-hour package daily,
repeated three more times to round
out the 24-hour schedule—guaran-
tees four spins of each clip. Robert-
son worries that in some cases,
when videos are popular, consum-
ers will be satisfied by the video
alone and not want the record.

“1 think it's possible if we're not
careful,” he says. “It's a very real
possibility.”

(Continued on page 78)

at Billboard’s sixth annual Video
Music Conference here, Nov. 15-17.

Attendance at the conference
reached record levels, totaling more
than 800 registrants. A special sec-
tion on the conference featuring
panel-by-panel editorial coverage
will appear in Billboard's Dec. 15 is-
sue.

Highlights occurring during and
around the conference included:

o The first open meeting of the
Music Video Producers Assn.
(MVPA), which was attended by
numerous high-level video music ex-
ecutives, “The video music industry
grew up a lot today,” said RCA Vid-
eo Productions vice president of
programming and production
Chuck Mitchell after the MVPA
meeting.

o The decision by the Recording
Industry Assn. of America (RIAA)
to establish a new video award cate-

(Continued on page 78)

STARS BRIGHTEN STORES’ YULE

Dealers See No ‘Thriller,” But Lots of Hits

This story prepared by Fred Good-
man in New York and Earl Paige
in Los Angeles,

NEW YORK Retailers character-
ize this holiday season’s selection of
new releases by established artists
as deeper and stronger than ever,
despite the absence of a hit on the
order of last year’s “Thriller.” With
late entries still getting out of the
starting gate, new releases by Ma-

donna and Duran Duran are taking .

an early lead in the Christmas
sweepstakes with bulleted Top 200
album chart debuts of =70 and =49
respectively.

“The music has never been bet-
ter,” suys Lew Garrett, album buy-
er for Camelot Enterprises. ‘“With-
out offending anybody by leaving
out all the titles that have been do-
ing well, I have to say that the
Duran Duran and Madonna have
just been terrific.”

Those two titles were also noted
by Norman Hunter, Garrett’s oppo-

ADVERTISEMENTS

site number at Record Bar. “To say
Madonna and Duran Duran are ex-
ploding out of the box just doesn't
to it justice,” he says. “I'm checking
my inventory demographics on
them every half-hour.”

But beyond those titles, Hunter
sees unusual depth of hit product
for the coming weeks. “There were
four major albums released on Mon-
day,” he says, noting titles by Sha-
lamar, Linda Ronstadt, Midnight
Star and Don Henley. “I might be
most excited about the Solar re-

leases [Shalamar and Midnight
Star] becuuse they can sell to both
black and white listeners, and all
the real mega-hits over the last two
vears have been black crossover re-
cords.”

Buyers also note the presence of
new releases for older customers.
Barry Manilow’s “2:00 AM—Para-
dise Cafe’’ and Linda Ronstadt’s
“Lush Life,” although both just out,
are garnering optimistic projec-
tions

(Continued on page 81)

Smaller Labels Hurt

CD Blister Shortage Cited

BY IS HOROWITZ
NEW YORK A shortage of blister-
pack blanks has forced many small
labels and importers to back-order
Compact Dise product at a time
when retailer demand is snowball-
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'FORGIVE ME GIRL" (TB 851), the new single from the FCRCE
M.D.’S alaum "LOVE LETTERS" (TB 1003), follows hot on :he
heels of therr smash ballad "TEARS™ (# 11 Bullet). New La in
Rascals " 2" mix also includes bonus cut of "AULD LANG
SYNE."

“MUSIC FOR A HOT BODY”. TSR's first compilation album
brings together sizzling tracks to dance or work out to. Packed
with Top Ten dance cuts including: *“So Many Men, So Liitle
Time”, Miquel Brown; “High Energy”, Evelyn Thomas;

“Searchin’ (I've Gotta Find A Man),” Hzzell Dean; “Coming
Out of Hiding”, Pamala Stanley. (TLP12"7) on TSR.

ny.

Mujor blisterpack supplier Inno-
vative Plusties, based in Minneapo-
lis, confes<es to taking "a tremen-
dous amount of heat” from aec-
counts who see the profitable
pre-holidiy season slipping by with
CD produact sitting in their ware-
houses ready to go but bare of the
enhe need 5- by 12-inch packaging
demanded by dealers.

Some ¢omplain that farge labels,
with favored status at suppliers,
have snupped up the bulk of the
avai uble ~2cck, leaving little for the
dozens of irdie accounts whose or-
ders. though smaller, are neverthe-
less vital to their bottom lines.

Col Krapa of Innovative Plasties
says that h s company fell behind
abott thr » weeks ago when orders
piled in at rates far in excess of
wha. was anticipated. He adds that
demand T blisterpacks has “tre-
bled since August.”

K upa savs he expects that “we
will be caught up by the first of De-
cember. © Meanwhile, some ac-
courts have been placed on alloca-
tion with emergeney partial <hip-
ments floarn to the most needy.

“We try to keep 100,000 to 200,000
blis crpscks in inventory,”” savs
Krupa. wio adds that his compuny
can turn on more than 15 million a

{Continued on page 78)
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Music Channel Switching to UHF

DISCOVERY NETWORK THINKS BIG

BY TONY SEIDEMAN

" UNIVERSAL CITY, Calif. The
Discovery Music Network will al-
most certainly avoid the subscriber

the recent Billboard Video Music
Conference, speaking on the “Seen
In The Right Places” panel.
According to Eric, Discovery
plans to have 20 affiliates by the

“If you can’t get in from the front
door, go the back door,” says Eric.
The negative aspect of going via
UHF will be that Discovery will not
be able to charge cable systems for

IN THIS ISSUE
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base problems that have called into  end of the network’s first year, with  its service, an essential income pro- 1 NEWS Hits brighten stores’ Yule. Video music meet looks at
question the viability of Ted coverage in a number of the top 10  ducer for most cable tv networks. prosperity and pitfalls. Smaller labels hurt by CD blister shortage.
Turner’s Cable Music Channel, as- markets. He described UHF as “the The UHF stations will be carry- Call for vidclip tracking sounded in Canada. »3/Discovery Net-
sembling a potential audience of al-  FM radio of the '80s.” ing Discovery as “full-time affili- work thinks big on UHF while Turner channel advertisers are “con-
most 12 million music video viewers Due to FCC regulations, when  ates,” says Eric, although FCC reg- cerned.” »4/HBO, Thorn EMI team in video venture. PolyGram in
by the time it goes on the air in Jan-  Discovery gets on the air in a mar-  ulations prevent 24-hour-a-day ser- new CD push. Pioneer Jules Bihari dsad. »82/Radio groups look
uary. ket it will also be getting on the ar-  vice. Each station will have three into drug allegations.
This could make the new network  ea’s cable systems, a critical factor  two-hour periods each day it will 4 Executive Turntable 70 Album & Singles Reviews
potentially a far more effective given the low viewership stations in  have to fill with local programming, 62 Dance Trax 74 Newsmakers
competitor to MTV than the Turner the UHF portion of the television and will also only be able to pro- 64 Gospel 80 Grass Route
service, which has had severe prob- dial in many highly populated urban  gram three hours of the 7-11 p.m. 64 Jazz 80 On the Beam
lems getting enough cable systems areas. prime time viewing period. 65 Classical 82 Inside Track
to carry its service to assemble a The FCC regulations, called the Contractual limitations and FCC :
subscriber base large enough to at-  “must carry” rules, require that ca-  regulations prevent DMN from dis- 65 Latin
tract significant advertiser reve- ble systems pick up any full power closing the names of all the stations L . .
nues. ¢ television stations operating within  that have signed up so far, claims 9 INTE_RN,{\‘TION”AL Major video piracy bust in Germany. Eu-
Discovery will be getting its audi- 35 miles of their head ends, and sta-  Eric. But at least one UHF outlet rythmics’ **1984" music ignites controversy. CBS Australia
ence by drastically altering its origi-  tions from further away than that contacted so far is enthusiastic changes approach. Newsline. »68/Second U.K. indie collapses.
nal plans, switching from trying to  when certain qualifications are met.  about the service. 10 COMMENTARY Guest Column: A manager of contemporary
reach viewers via cable tv and, in- According to James McKinney, “I feel very high on Discovery,” Christian acts analyzes gospel music’s emergence into the main-
stead, getting to them via a national  chief of the FCC’s mass media bu-  says the head of the outlet. “I know stream.
network of UHF stations. reau, “must carry” rules apply to  there are others,” he says, predict- , .
“We switched emphasis and went ~ “those stations that are normally  ing that Discovery may debut with 12 RADIO WYNY’s Torcas§o new PD at WM.J,I (‘.‘,‘Ieveland. Edd'e
to UHF channels all over the coun- received in the cable [system’s] “more than’ the 11 outlets Eric Rogers takes on PD, morning duties at Detroit’s “Class FM.” Vox
try,” says DMN’s Dain Eric. So far  community.” says the network has now. He says Jox. »13/FCC slates hearings on 12 RK.O licenses. Rka Sklar
the service has ‘‘cleared 11 sta- While dial placement and recep-  his station is already preparing local leaves ABC for consultancy. »16/Promotions. YesterHits. »19/
tions,” he claims, with the result tion problems may hinder a UHF  programming to fill the hours re- Featured Programming.
that “if we went on the air today  station’s over-the-air viability, all  quired by FCC regulations. 20 RETAILING Chains find personal stereo tricky. On Target: A
with the 11 markets, we'd have over channels on a cable tv dial rank new look at the top 40/AOR skirmish. Counter Intelligence. »22/
12 million subscribers.” equally, a situation of which Discov- New Releases. »23/Dealers laud “Empire” in-stores. »24/New
Eric revealed the reorientation at  ery has taken notice. on the Charts. »25/Now Playing.
26 HOME VIDEO Classic titles’ importance grows. Video music
c _ | € » boom predicted for West Germany. VCA enters music market.
Turner hannel Advenlsers watchfl“ 33 VIDEO MUSIC Nashville labels aim for simultaneous release.
. . . . St. Tropez fest in trouble. Rybczynski “Tangos” with “‘Diana D.”
Low Subscription Figures Causing Concern 25 pay o b C1PS, TV proganting
. . . 3 Record Plant moves, will focus on au-
BY STEVEN DUPLER g B o ity even B e e eRETRASD T e dio/isul clents. Sam Ash store expanding. Audio Track. Video
NEW YORK Charter advertisers Ron Snyder, regional account ex-  actual presentation for Cable Music ek
on Turner Broadcasting Systems’ ecutive in Cable Music Channel’s Channel. 36 TALENT Beatles songs not sacred, McCartney producer says.
Cable Music Channel are said to be  West Coast office, admits that the “They’ll be making their presen- Coors in concert test. »37/Talent in Action: Billy Squier, Cleo
“concerned and watchful,” but not  situation “may have hurt us a bitin  tation to us in January,” says Irons, Laine, Bruce Cockburn and more. Boxscore. »43/Zebra changes
planning any major action against terms of our credibility.” But he ‘“‘and we’ll be making the decision musical stripes. New on the Charts. .
the new 24-hour music channel for  adds, “We haven’t lost a single dime ~ whether or not to buy, once we’ve 49 COUNTRY . ) . .
overstating its subscription roles by  because of it.” seen what they have to show us.” ; . Seminar examines lucrative corporate links. _Nast_\-
almost 90%. Their reaction comes in “People in this business under- As far as the paid advertisers, ville _Scene. Are CMA Awards too pop? »52/BMI symposium in
light of the recent disclosure by  stand that when you're starting up  TBS has offered several options for Austin. »54/Theme parks launch talent searches.
TBS of the large discrepancy be-  a new network, there’s bound to be  resolving the problems caused by 56 BLACK L.A. one-stop sees bleak times. The Rhythm & the
twe.er;‘thefdaimedfand }?ctuﬁl SUbi a bit ofbconfusion in thle beginning, the numbers discrepancy. These Blues. »60/Whodini makes “Friends” at radio, retail.
scription figures for the channel as numbers aren’t easily document- sponsors will be able to either can-
(Billboard, Nov. 17). able,” Snyder says, adding that in-  cel their advertising schedules com- 66 CLASSIFIED ACTIONMART
Cable Music Channel originally  terest in the channel remains high  pletely, put those schedules on hold 68 CANADA CHUM takes option to buy four stations. New talks on
signed on 25 charter advertisers be-  among advertisers. until Cable Music Channel’s num- CD tariff. Maple Briefs.
fore it began cablecasting on Oct. Ed Irons, who handles the Ford bers improve, receive a reduction in 75 UPDATE Newsline. Calendar. Lifelines. New Companies.

26. Of these, roughly half were paid
advertisers, while the other half
were “‘bonus’ advertisers—compa-
nies that received free spots on the
channel as bonuses for prior adver-

Motor Co. account for the J. Walter
Thompson advertising agency, says
he is not worried about the situation
with the channel’s numbers because
“Ford has not yet paid for a spot.”

advertising rates or receive make-
good ads on the channel or other
TBS stations.

At least one agency, Foote Cone
& Belding, declined to comment on

CHARTS »6/Chartbeat: Fourteen years after its first top 10 al-
bum, Chicago returns with its 12th album to reach that mark. Strei-
sand’s “Emotion” slips.

tising commitments to other TBS di-  As an advertiser on TBS, CNN, and  the situation inasmuch as it affects

‘SSK&?S, i}lCh as CNN and CNN  CNN Headline News, Ford has been  its client, Levi-Strauss. 18 ;gg( %I;l;?s 14 :lgﬂg(i)n'%::ig Action
eadline News. _ 0 At
e ov sors s MO st Co 1o 1ot 00 o At

pffered Lhe paid advertlse‘rs [ which 64 Jazz 50 Country porary

LSt vor choun ey, and 65 Classical 52 Country Radio Action

hev kent d di D 69 Hits of the World 53 Country Retail Action

they kept downgrading those rates 75 Bubbling Under 58 Black

as the subscription numbers were 76 Top 203 60 Black Radio Action

downgraded.”
Originally claiming that the initial

61 Black Retail Action
Top Video/Computer 62

subscriber base would be in the 24 Computer Software o Bﬁg?f/t?scvs y
neighborhood of 10 million, Cable 26 Videodisks 25 ot 100 e Wor

Music Channel gradually lowered
that figure to five million and then
approximately 2.4 million by the
time the service went on cable. Re-
cently, a TBS prospectus filed with
the Securities & Exchange Commis-

31 Videocassette Sales

32 Videocassette Rentals 75 Bubbling Under

sion put the actual subscription fig-
ure at closer to around 400,000.
“Of course the advertisers are
concerned,” says the source. “They
make a buy to get a certain reach,
and in this case that didn’t happen.
Plus, creating ads is costly and plac-

©Copyright 1984 by Biliboard Publications, Inc. BILLBOARD MAGAZINE (ISSN 0006-2510) is
published weekly (except for the last week in December) by Biliboard Publications, Inc., One
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ter Street, White Plains, N.Y. 10601 or Xerox University Micrcfilms, 300 North Zeeb Road, Ann
Arbor, Mich. 48106. Postmaster, please send changes of address to Billboard, P.O. Box
1413, Riverton, N.J. 08077, (609) 786-1669.

Like Father, Like Son. Paul McCartney, left, marvels at the resemblance Julian
Lennon bears to his late father while in New York to see the taping of Julian’s
appearance on NBC-TV's “Friday Night Videos.”” Shown with them is the show's
producer David Benjamin.

BILLBOARD DECEMBER1, 1984 ’ 3

www.americanradiohistorv.com



www.americanradiohistory.com

ews

Va

December Hot Album Releases
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New Pre-Holiday Albums from Three Platinum Acts

BY PAUL GREIN

LOS ANGELES The annual pre-
holiday flood of superstar product
will go right up to mid-December
this year. New studio albums are
due in the first two weeks of De-
cember by three bands that went
platinum last time out: Foreigner,
Alabama and Eurvthmics.

Ratt, another band whose latest
album is platinum, will be repre-
sented with a reissue of its self-ti-
tled EP, first released on Enigma
and now set to come out on Time
Coast/Atlantic. And Polydor will
follow the platinum soundtrack
“Breakin’ ”* with the soundtrack to
the film’s quickly spawned sequel,
“Breakin’ 2 Is Electric Boogaloo.”

In terms of track record, the
month’s heaviest release is the For-
eigner album. The band’s first four
studio albums all went platinum,
and the last, “Foreigner 4,” logged
10 weeks at No. 1 and 34 weeks in
the top 10. It also spawned back-to-
back gold singles in “Urgent” and
“Waiting For A Girl Like You.”

Foreigner’s last studio set was co-
produced by Mick Jones and Robert
John “Mutt” Lange; the new album,
which lists for $9.98, was overseen
by Jones and Alex Sadkin, whose re-

cent credits include Duran Duran.

RCA has also set a $9.98 list price
for Eurythmics’ **1984 (For The
Love Of Big Brother),” a studio set
featuring compositions from the
group’s original score of the motion
picture “1984." The album, due in
early December, is being billed by
RCA as the group's followup to the
platinum “Touch.”

Fellow RCA act Alabama is due in
mid-December with “Forty Hour
Week,” produced by the group and
Harold Shedd. All five of Alabama’s
previous RCA albums have gone
platinum.

Five soundtracks are due in De-
cember, including that to “Beverly
Hills Cop,” the Eddie Murphy come-
dy which is widely predicted to be
the top boxoffice hit of the Christ-
mas season. The MCA soundtrack,
due the first week of December,
features Glenn Frey, Danny EIf-
man, the Pointer Sisters, Patti La-
Belle, Shalamar, Junior and Rick
James.

Another key soundtrack due in
December is **2010,” the sequel to
“2001: A Space Odyssey.” The A&M
soundtrack features music by David
Shire and a dance version of “Also
Sprach Zarathustra” by Andy Sum-
mers of the Police.

Other soundtracks set for the
month include ““City Heat’’ on
Warner Bros., “The Cotton Club”
on Geffen and “The River” on MCA.

RCA will release “Chess,” an “al-
bum musical’” with songs written
and produced by Tim Rice, Benny
Andersson and Bjorn Ulvaeus. The
double-record set lists for $12.98.

Elektra has conducted an ambi-
tious vault search and will release
two four-record boxed sets in De-
cember. The first, “Bleecker & Mac-
Dougal,” features Dave Van Ronk,
Geoff Muldaur, the Blues Project,
Tom Rush, the Lovin’ Spoonful,
Erie Clapton and the Butterfield
Blues Band.

The second, “Crossroads,” also
features Van Ronk and Muldaur, as
well as Patrick Sky, Josh White, the
Even Dozen Jug Band, Koerner,
Ray & Glover, Oscar Brand, Will
Holt, Eric Weissberg, the Lime-
liters, Glenn Yarbrough, Judy
Henske, Tom Paxton, Phil Ochs,
Judy Collins, Richard Farina and
others.

Elektra, which ranked with Van-
guard as the most active label in re-
cording folk music in the '60s, plans
to release two more such sets early
next year.

Distributors Praise ‘25 for 25’

Paramount

BY TONY SEIDEMAN

NEW YORK Paramount Home
Video's “25 for 25" is proving such a
huge hit that the company will soon
be forced to refuse orders for the
product, with more than 1.2 million
units reportedly shipped to distribu-
tors so far, and duplication limits
preventing the creation of more
than a few tens of thousands more
units.

“It’s just blowing us away,” says
Bill Perrault of the New England-
based distributorship Artec. Execu-
tives of Artec, like every other dis-
tributor contacted by Billboard, say
they have ordered up to Para-
mount’s limit of 200% of their sales
quotas, and they wish they could
buy more.

Even though the titles shipped to
retailers after Nov. 14, Perrault and
other distributors say they're al-
ready reordering product. And deal-
er enthusiasm is as great.

Paramount’s “25 for 25” program
offers 25 of the company’s top titles
for a retail price of $24.95, one of
the lowest price points to date for a
major promotion using full-length
feature films.

Some of: the biggest titles in Para-

mount’s library are included in the
program, among them “Raiders Of
The Lost Ark,” “Flashdance,” “An
Officer And A Gentleman” and “48
Hrs.” One of the most important in-
gredients in the effort has been
3M’s participation as blank tape
supplier.

In return for promotional support
from Paramount, such as the inclu-
sion of brochures in cassettes, 3M
gave the company a deal on tape
prices. The videocassette manufac-
turer is reportedly happy enough
with the results of the deal to be
looking for a chance to engage in a
similar effort.

“This is clearly what the sales
part of our business needs,” says
Jerry Wolfe of the Boston-area
mass merchandise chain Lech-
mere’s. Sales of the product have al-
ready ‘“‘exceeded our initial fore-
cast,” Wolfe says, and consumer
purchases have been “very strong.”

Paramount executives claim that
their “25/25” program is producing
more than just strong sales. They
say they see significant shifts in
dealer behavior.

According to Paramount Home
Video vice president of sales and
marketing Eric Doctorow, “Dealers

Video Promotion Gets Results

are indeed stocking up on product
as opposed to buying just ones and
twos.” And the product that is being
stocked up is going into sale inven-
tory, not rental libraries, says Doc-
torow.

For almost the first time in home
video history, he says, “There is an
awful lot of impulse purchasing go-
ing on,” with consumers coming in,
seeing the point-of-purchase sup-
port of the titles, and buying the
programs instead of renting them.

Distributors agree. “I would say
that 90% of the retailers who
bought in on this program bought in
to sell product through,” says Ar-
tec’s Perrault. He sees retailers
“making a concerted effort” to get
customers to buy. And, significant-
ly, Perrault and other major distrib-
utors see many video specialty re-
tailers getting into sales for the
first time, and liking it.

“This is the test,” says Perrault.
“The retailers are taking this and
running with it.”

- At the Maryland-based Schwartz
Bros. International, general manag-
er Don Rosenberg agrees. Retailers
are ‘“‘selling the hell out of this
stuff,” he says. But in his market,

(Continued on page 80)
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Doing Eubie Proud. New York NARAS chapter president Russ Sanjek, left,
presents the Eubie Award, named for the late Eubie Blake, to Gil Evans,
commemorating the arranger's contributions to music. The presentation took
place at the chapter’s annual Most Valuable Player Awards ceremony in
Manhattan.

Executive Turntable

RECORD COMPANIES. MCA Records promotes Kent Crawford to the newly cre-
ated position of vice president of product development, Los Angeles. He
was vice president of branch distribution for MCA Distributing.

Boulevard Records, a CBS associated label, names Julian Marshall di-
rector of a&r and talent acquisition, Los Angeles. He will also be in charge
of the management division and publishing companies for the parent com-
pany, MusicVision Inc. He had been founding member, songwriter and mu-
sical director of the group Eye To Eye.

Mark Jaffe joins A&M Records in Los Angeles as director of children’s
marketing. He was with Della Femina, Travisano & Partners.

In New York, Important Records makes the following changes: Steve
Sinclair is named label manager for Combat and Relativity Records, label
arms of Important. He was director of national promotion for Enigma. Beb
Barchuk joins as marketing coordinator. He was a salesman for Win Re-
cords. Jim Genova is upped to sales representative.

i Ji

CRAWFORD SHULMAN

MARSHALL MATTHEWS

MERCHANDISING. Ed Barsky is appointed general manager of Brown Record
Distributors in Buena Park, Calif. He was a wholesaling executive with the
now defunct Applause Records.

HOME VIDEO. MGM/UA Home Video, New York, makes extensive changes:
Saul Melnick will head the newly constituted marketing department as
vice president of sales and marketing for the U.S. and Canada. He was vice
president of sales for those regions. Michael Murphy is named vice presi-
dent of international marketing. He was director of that operation. Ardis
Rubenstein is promoted from assistant director to director of creative ser-
vices. Al Sullivan is named director of programming administration. Also,
Anita Mazzarella is upped from administrator to manager of technical op-
erations.

In addition, Stefanie Shulman is promoted from manager of sales pro-
motion and merchandising to director of marketing services, and Michelle
Jacobs is appointed to the newly created position of manager of editorial
services. She joins from RCA VideoDiscs, where she served in a similar ca-
pacity.

CBS/Fox Video makes the following appointments in New York: Nancy
McGeorge joins as director of contract administration for the legal and
business affairs department, and Yvette Kalina is promoted to manager of
production operations. McGeorge was director of business affairs at Enter-
tainment Partners Inc. Kalina was secretary/production assistant in the
original productions department.

Jeff Dalla Betta is appointed senior vice president and chief financial of-
ficer of Embassy Home Entertainment, Los Angeles. He joins from Embas-
sy Television, where he was vice president of finance.

Richard F. Thorward. previously vice president of marketing for RCA
Records and Video Productions, has founded Entertainment Resource As-
sociates Inc., Glen Rock, N.J.

Debbie Ginsburg is elevated from salesperson to sales manager at Am-

_bassador Video in Chatsworth, Calif.

PUBLISHING. Cherry Lane Music ups John Velasco from managing director
of Cherry Lane Productions in the U.K. to managing director for all territo-
ries outside of the U.S. and Canada. He is based in London.
Ian Matthews assumes a newly created field a&r post at Island Music in
Los Angeles. He is a veteran recording artist.
(Continued on page 80)
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WYNTON MARSALIS
HOT HOUSE FLOWERS

THE GRAMMY-WINNING,
“THINK OF ONE?

..1' WYNTON
=2 S MARSALIS

THINK
OF
ONE

. l:‘ \ - ;

- b E /]
= i Den forgetfh stock upon Wyntos's Grammy Awa-d-winning
hLT] ) Hisjcal detmit album and hisjust-feleased
LI . . ' segmmad album,. on CBS Masterworks Records and Cassettes.

WYNTON ON TOUR When Wynton’ in your area put “Hot House Flewers” cn special display.

And wat:h sales grow.

SELLING OUT EVERYWHERE! 12/4—XNashville, TN 12/12-17—Washington, DC

11/25—El Paso, TX 11/30—Palatinie, IL 12/5—Zlkhart, IN | /22—Clearwater, FL
11/27—Manhattan, KS 12/1—Lexington, KY 12/6—Madison, W1 1 /24—S8aresota, FL.
11/28—Lincoln, NE 12/2—Greensboro, NC 12/8—Scottsdale, AZ 1/30—Wilmington, DE
11/29—Ann Arbor, MI 12/3—Akron, OH 12/10—Torrance, CA 1/31—Randolph, NJ

“Tolumbia” (@ “CES” MMast:cworks™are trademarhs of CES Inc. © 1984 CBS Inc.
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HBO, Thorn EMI Team in Video Venture

Enhanced Product Flow Seen for New Company

NEW YORK A major new home
video power was created last week,
as Home Box Office joined with
Thorn EMI Screen Entertainment
to create Thorn EMI/Home Box Of-
fice Video Inc.

The deal has been in the making
for months and was not unexpected
among home video insiders. Thorn
EMI Home Video Inc., Thorn’s ex-
isting U.S. home video branch, will
be absorbed into the new entity.

As a result of the.agreement,
Thorn EMI/HBO Home Video,
which as indie Thorn EMI Video had
a rather ragged flow of top-line fea-
ture film product, will now have ac-
cess to a continuing stream of
strong titles.

Current Thorn EMI Home Video
topper Nicholas Santrizos will be
president of the new venture. “I see
it as enhancing our product flow,”
he says of the deal, describing it as
a “fusion” which will bring the fea-

ture film lines of Thorn EMI and
Orion Pictures together in one home
video label.

Prior to Home Box Office’s pur-
chase of the rights, a home video
deal with Orion Pictures had helped
move Vestron Video close to major
status. Vestron scored strong suec-
cess with a number of Orion titles,
and all Orion product will now be re-
leased through Thorn EMI/HBO.

The venture will be releasing 13
new Orion titles this year and has
rights to 20 library titles, as well as
access to such current Thorn EMI
features as ‘“Amadeus,’” “All Of
Me” and the sleeper hit “The Termi-
nator.”

Thorn EMI/HBO will stick with
Thorn EMI’s current schedule of
nine or 10 release periods a year,
says Santrizos, who predicts that
the new strength will not be in just
feature films. “Across the board,”
in all genres, from music to chil-

Unconventional Venues

PolyGram in New GD Push

NEW YORK PolyGram Records is
mounting a number of promotions
this holiday season to extend the ex-
posure of Compact Discs to uncon-
ventional venues. In both cases the
label is tying in with hardware man-
ufacturers.

The first kicks off this week in
Houston and involves 11 multi-
screen cinema complexes (totaling
53 screens) operated by the AMC
Theatre chain. Magnavox will coop-
" erate in the drive, which calls for
slide advertising of CDs before each
movie. Software plugged will be the
label’s CD catalog of 25 sound-
tracks.

Theatre lobbies will carry CD dis-

promotion, if successful, will be con-
tinued in 10 additional markets,
says PolyGram senior vice presi-
dent Emiel Petrone. After five
weeks in each market a drawing
will entitle the winner to receive a
free Magnavox player and 25 sound-
track CDs.

The second promotion will be held
in Laserium facilities in six differ-
ent markets, says Petrone. Pioneer
will supply two CD players per loca-
tion which will play MOR, rock and
soundtrack CDs to fit the Laserium
programs. PolyGram and Pioneer
will be tagged in print and broad-
cast advertising run by the Laser-
ium facilities throughout Decem-

play material and will give away  Dber. IS HOROWITZ
coupons entitling consumers to dis-
counts on disks and players at coop-
erating retail stores. The Houston
Industry Pioneer

Jules Bihari Déad at 72

LOS ANGELES Jules Bihari, a pio-
neer independent label entrepre-
neur, manufacturer and music pub-
lisher, died here Nov. 17 after a
lengthy illness. He was 72.

Bihari was the eldest of four
brothers, all of whom pursued ac-
tive careers in the industry. Saul
and Lester are deceased, while Joe
is living.

Bihari was born in Philadelphia
and raised in Tulsa, where he
worked briefly as a repairman and
routeman for a jukebox operator as
a youth. He moved here in the early
’40s, opening his first pressing plant
in downtown Los Angeles on a $200
loan. In 1947, he moved his Modern
Records operation, which included
multi-hydraulic presses, to Holly-
wood. This plant is believed to have
been the first self-sufficient inde-
pendent pressing plant in the U.S.

During the same period, the Biha-
ri brothers became interested in
r&b repertoire, with Jules often
travelling to Memphis, where even-
tually Lester Bihari became the la-
bel a&r person.

Hadda Brooks, B.B. King, Elmore

James, Ike & Tina Turner and other
acts got their start on such Bihari
labels as RPM, Crown, Modern and
Kent. Crown as early as 1949 re-
leased economy-priced albums at
several dollars below frontline al-
bums.

Bihari also ran a retail store in
south Los Angeles in the late '40s,
which catered to jukebox operators,
in what could be considered fore-
runner of today’s one-stop. The
brothers’ Modern Music was a pio-
neer BMI music firm.

Bihari later moved to expanded
quarters in Los Angeles, changing
the name of his manufacturing
wing to Cadet, a name he allowed
the late Leonard Chess to use for
the Chicagoan’s jazz line in the late
’50s. Bihari’s Cadet operation was
one of the first independents to op-
erate a cassette duplicating facility.

Bihari is survived by his wife,
Charlene; three daughters, DeeDee,
Susanne and Monique; a son, Peter;
and four sisters, Flo, Roz, Maxene
and Serene Flo and Roz Bihari were
active through the years in the ad-
ministration of the family business.

dren’s, the new entity will have
powerful product, he says.

Home Box Office has been in
some fiscal difficulty recently, with
growth levels running at only half
of projections. Last week the com-
pany laid off about 10% of its em-
ployees, handing out around 125
pink slips. The booming prerecorded
video industry is often given as one
reason for the pay-cable giant’s cur-
rent trouble.

Besides giving Thorn EMI a regu-
lar flow of product, the new compa-
ny will also save the old one from
the bidding wars that have raised
product costs to such high levels in
recent times. TONY SEIDEMAN

Sweet Sixteen. Capitol artist Steve Miller, center, celebrates the release of his
16th album, “Italian X-Rays,” at the Palace's jazz club in Los Angeles. Partying
with him are actress Mackenzie Phillips and actor Greg Evigan.

by Paul Grein

YOU ALL REMEMBER 1970. It
was quite a year. Richard Nixon
was in the White House, Flip Wil-
son was the hottest thing on tv,
and “Five Easy Pieces” was at the
local drive-in. It was the year of
Kent State, Cambodia, Earth Day,
Bobby Sherman, “Patton,” Agnew
watches and the Manson trial. -

It was also the year Chicago
scored its first top 10 album with
“Chicago I1.”” This week—14
years, nine months and two weeks
later—Chicago returns to the top
10 with “Chicago 17,” its 12th al-
bum to reach that mark.

Chicago is one of only three acts
to notch top 10 albums in both 1970
and 1984, along with the Jacksons
(then billed as the Jackson Five)
and Robert Plant (then lead sing-
er with Led Zeppelin). The J-5
reached the top 10 with “I Want
You Back,” “ABC” and “The Third
Album”’; Zeppelin scored with their
second and third albums.

There are other acts from the
class of '70 on this week’s pop al-
bum chart. Acts currently on the
top 200 who notched top 10 albums
or singles in 1970 are Stevie Won-
der, Paul McCartney, Diana
Ross, Anne Murray, Neil Dia-
mond, Elvis Presley, Jimi Hen-
drix (who died that year), the
Temptations and the Who.

Chicago’s album has taken 27
weeks and three singles to reach
the top 10. The third single,
“You're The Inspiration,” jumps to
number 36 this week, as the sec-
ond, “Hard Habit To Break,” dips
to 23. That smash reached number
four last month.

ASHFORD & SIMPSON this
week collect their first No. 1 black
hit with “‘Solid” (Capitol) more
than 11 years after first hitting the
black chart. The duo’s previous
highest-charting black hits, “It
Seems to Hang On” and “Found A
Cure,” both peaked at number two.

Ashford & Simpson first cracked

Billboard’s black chart in 1973 with
“(I'd Know You) Anywhere” on
Warner Bros. They first reached
the top 10 in 1978 with “Don’t Cost
You Nothing” and scored for the
last time while on Warners with
“Love Don’t Make It Right” in

with only five other albums, none
of which were studio sets. “Barbra
Streisand’s Greatest Hits” peaked
at 32 in 1970, “Live In Concert At
The Forum” hit 19 in 1972, “Barbra
Streisand . .. And Other Musical
Instruments’ (soundtrack to a
poorly received tv special) reached
64 in 1973, “Classical Barbra” hit
46 in 1976, and “A Christmas Al-
bum’” climbed to 108 in 1981.

The relatively poor showing of
Streisand’s album is especially dis-
appointing because her last studio
set, “Guilty,” reached No. 1 and
yielded three top 10 singles. CBS
also reported at the time that it
was the best-selling album of Strei-
sand’s career.

The key factors in the disap-

Chicago returns to the top 10
for the 12th time in 14 years

1980. _

The duo switched over to Capitol
in 1982 with the top 10 black hit
“Street Corner.” That set the
stage for this No. 1 breakthrough
hit, which also jumps to number 62
on the Hot 100.

We should note that while this is
Ashford & Simpson’s first No. 1
black single, the duo scored a No. 1
black album in 1978 with “Is It
Still Good To Ya.”

AS BARBRA STREISAND fans,
it pains us to inform you that our
diva’s current album, “Emotion,”
drops three notches from its num-
ber 19 peak to 22. If it doesn’t re-
bound (and fast!), it will go down
as Streisand’s lowest-charting stu-
dio album in more than 15 years.

Here’s the dish: “Emotion” is
Streisand’s first studio album to
fall short of the top 10 since “Song-
bird” peaked at number 12 in 1978,
(That was the one with the dog on
the cover and Streisand’s note:
“Sorry, couldn’t find a bird.”)

The current album has better
packaging, but it’s doing even less
well on the charts. It’s Streisand’s
lowest-charting studio set since
“What About Today?” peaked at
31 in 1969. That was when Strei-
sand’s recording career was at a
low ebb, before she contemporized
her music and image with “Stoney
End.”

Since ‘“What About Today?”
(which has yet to go gold), Strei-
sand has fallen short of the top 15

pointing response to ‘“‘Emotion”
are believed to be radio’s resis-
tance to the first single, “Left In
The Dark,” and CBS’s inexplicable
delay in releasing a followup.
“Dark” reached its number 50
peak six weeks ago.

ANOTHER POP ICON, legend
and all-around mega-star, Paul
McCartney, is faring better with
his current single, “No More Lone-
ly Nights,”” which moves up a
notch to number 10. It’s the 54th
top 10 hit of McCartney’s career,
and the 21st since he left the Bea-
tles.

McCartney’s 21 post-Beatles top
10 hits have included solo releases,
hits with Wings and duets with
Linda McCartney, Stevie Wonder
and Michael Jackson.

The success of “Lonely Nights”
so far hasn’t been enough to bring
McCartney’s “Give My Regards To
Broad Street” soundtrack into the
top 20. It holds at number 21 for
the second straight week.

(George Martin talks about the
production of the “Broad Street”
soundtrack. Talent, page 36.)

FANTASY’S SOUNDTRACK to
“Amadeus” jumps to number 167
on this week’s Top 200 chart, repre-
senting one of the best showings in
memory for a classical album. The
soundtrack album features music
by Mozart, who, for our pop-ori-
ented readers, was the Prince of
his day.
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Distributors call 301-963-3995 or write: Personalities, Inc.
7845 Cessna Ave. Gaithersburg, MD 20879. Retailers call or write
for the closest authorized distributors of the Personalities line.
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& Why are the best
.. BASF chrome tape?
Here’s why:

FOR QUALITY
! L1 In th
intercord
Teldec
BASF chromdioxid provides the following advantages:

=  charts recorded on

* High output at high frequencies
* Low modulation noise
* Low bias noise

This gives the recording:

* Brilliancy in sound
* A clean sound
* Negligible background hiss

* and heres
" proof::

This chart shows a frequency

| spectrum analysis of the | \ |
studio 1/4" master tape fh) 63 250 500 1k 2k 4K 10k 16K
(15 ips) of part of a recording
compared with a prerecorded chrome cassette of the same
passage duplicated at high speed at 120 us normal equalisation.

The red line shows the master, the blue line the cassette.
The difference between the two is negligible.

Fill in the coupon for more information.

*

Frequency Response rel. 500 Hz [dB]
3 3
]

]
w
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Address

BASF Aktiengeselischaft BASF Systems Corporation BASF United Kingdom Limited

Gottlieb-Daimler-Str.10 Crosby Drive 4 Fitzroy Square
D-6800 Mannheim 1 Bedford, MA 01730 London W1P 6ER
Tel: 0621/ 4008-1 Tel: (617) 271-4000 Tel: 01-388 4200
Telex: 462 621 basfd Telex: 28649

0l BASF
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Pnternational

SPECIAL REPO

bum ‘“Escape.”

CBS U.K. chief Paul Russell.

T: o UK.
Sll ne. o0
TOP BILLING goes to Frankie Goes To Hollywood in a marathon five-and-
a-half-hour live music show titled “Europe-a-Go-Go,” to be screened in
13 European territories on Jan. 5. The band gets a one-hour slot in the
satellite-delivered package, says producer Malcolm Gerrie. Sections
produced in France, Belgium, Holland, Ireland, Spain, West Germany,

Switzerland and Sweden will link up in a production that will have a
potential audience estimated at 300 million.

JIVE RECORDS, part of the Zomba group, claims it is the first British label
to have three singles and two albums on Billboard’s black charts at one
time. Billy Ocean’s “Caribbean Queen” and “Lover Boy” singles are
cited, along with his album “Suddenly,” now approaching one million
sales, and Whodini’s single “Friends/Five Minutes Of Funk” and al-

SKY CHANNEL, of the Satellite TV network, is the latest to introduce an-
nual awards for pop videos. Viewers in two million European cable
homes will be eligible to vote for the awards, to be presented on Jan. 19
in an extended edition of the daily pop show “Sky-Fi Music.”

BRITISH PHONOGRAPHIC INDUSTRY (BPI) hopes to introduce a private
members’ bill outlawing unauthorized disk rental during the current
parliamentary session of Margaret Thatcher’s government. The trade
group says “pirate” rental businesses are growing at an alarming rate
and threaten the future of the Compact Disc medium, which is particu-
larly susceptible to accurate copying.

_POLYGRAM VIDEO has launched a new music video series which packages
a videocassette together with its audiocassette equivalent at the stan-
dard $25 retail price, dollar equivalent of the sterling retail level. Titled
“Doubles,” the series kicks off with “David Essex, Live At The Royal
Albert Hall,” one of 13 programs produced jointly with Mike Mansfield
Enterprises for U.K. broadeast and video exploitation.

EPIC RECORDS signing the Roaring Boys will feature in a behind-the-
scenes look at the British record business on the commercial Channel
4’s “Other Side Of The Tracks” series early next year. Presenter Paul
Gambaccini, originally from the U.S., will follow the progress of the
fledgling band from contract-signing to the release of its first single,
including interviews with Billy Gaff (Rod Stewart’s ex-manager) and

22 Arrested as Ringleaders

MAJOR VIDEO PIRAGY BUST IN GERMANY

BY WOLFGANG SPAHR

HAMBURG German police have
arrested 22 alleged video pirates,
said to be ringleaders in a gang that
has flooded the German market
with illegal copies of major movies
worth some $70 million over the
past four years.

Police claim that 60 film titles
were involved in the gang’s high-
profit operation, virtually all of
them international productions. The
German video producers’ associa-
tion has said that every other prere-
corded videotape sold here is a pi-
rate copy.

Police moved in on the gang in
Bochum, near Duesseldorf. The ar-
rested men, ranging in age from 30
to 40 and mostly unemployed, drew
attention to themselves by reported-
ly selling videocassettes of major
movies for just $7. Price to a retailer
for similar films is around $35, and
to consumers around $50, with rent-
als set at §3 for three days.

The police campaign against the
pirates has also drawn members of
the public into the prosecution’s net.
Says chief public prosecutor
Manfred Stahlschmid: “Customers
must have realized they were han-
dling illegal material because of the
ridiculously low prices asked. They
therefore could be charged with re-
ceiving stolen goods.”

The pirates’ modus operandi, ac-
cording to police, was based on pay-
ments to cinema management staff-
ers, offering $2,000 to “borrow”
films for copying overnight. The du-
plicates were then passed on to oth-
er handlers nationwide, police say.

In a township near Bochum, po-

GBS Australia Names a Native Son
Appointment of _Handlin Marks Change in Approach

BY GLENN A. BAKER

SYDNEY For the first time in 24
years of operation, an Australian is
running CBS Australia. He’s Den-
nis Handlin, 33, who was recently
named managing director, follow-
ing the promotion of American Bob

Jamieson to vice president market-
ing/sales of Columbia Records In-
ternational in Paris.

Handin’s rise to the top job is
seen as not so much meteoric as

pure storybook. Some 15 years ago

he was a junior storeman clerk in
the Brisbane branch office, called

British Pillage Diminishing

FACT Cutting Down on Vid Piracy

BY PETER JONES

LONDON Campaigns orchestrat-
ed by the Federation Against Copy-
right Theft (FACT) have dramati-
cally cut the incidence of video pira-
cy in Britain. Where, just 18 months
ago, the pirates had cornered an es-
timated 60% of the total market,
their share now is around 20% and
said to be diminishing further.

Unannounced visits to video deal-
ers have underlined the success sto-
ry, according to Peter Duffy,
FACT’s director of investigations.
“In 1983,” Duffy says, “we visited
seven dealers in one region and
found more than 600 pirates tapes.
A year later we visited 54 dealers in
the same region and found just 50
infringing tapes.”

The last film found to be pirated
from a U.K. cinema was “Superman
III” in August, 1983, asserts Duffy.
All subsequent pirate videos of

movies have been established as
coming from abroad, notably the
U.S. and the Far East.

But while dealers are clearly
““turning their backs on pirate
tapes,” says Duffy, the illegal trad-
ing continues in other areas. “Mo-
bile operations are giving us a head-
ache now,” he says.

“Involved in this sector are indi-
viduals back-to-back copying from
four or five VCRs in a room in their
own homes. The copies are taken
out in private cars and touted
around the neighbors. We're also
deeply concerned with illegal group
screenings and with smaller pirate
operations in factories and offices.”

Funds to back the newly slanted
antipiracy campaigns include
around $850,000 donated by sup-
porting companies and the rest
from costs awarded in the organiza-
tion's growing number of success-
ful court cases against defenders.

upon, he says, “to mop the ware-
house floor every Friday night.”

In the past 10 years, he’s climbed
the corporate ladder, passing
through Queensland promotion
chief, branch manager there and,
following a move to Sydney in 1977,
a slew of marketing/promotion
jobs, culminating with the general
manager role two years ago.

The appointment marks a com-
plete turnabout in leadership style
for CBS here, which began when
the aging and conservative Bill
Smith was replaced by aggressive
U.S. lawyer Paul Russell, now helm-
ing CBS U.K. to lend credence to
the theory that the Australian top
post is a sort of “finishing school”
for potential senior executives.

Handlin is very much the team
man. “The people you work with
can see through bull,” he insists. “If
I suddenly became very serious and
very proper, nobody would believe
it for a moment. [ am people devel-
opment as much as market develop-
ment. A store rep in Darwin is an in-
tegral part of my operation. [ hon-
estly want to know what he thinks
and what he can tell me.”

Handlin, young and brash, made
his mark among his peers when, at
his first Australian Record Industry
Assn. meeting, he broke tradition
and played music for the first time.
“It was an eight-minute motivation-
al presentation I’d prepared for the
CBS annual conference,” he recalls.

(Continued on page 68)

lice raided a copying studio, protect-
ed by an electronically-linked door,
so that anyone trying to enter re-
ceived a powerful shock. There, the
raiding party is said to have found
41 VCRs, eight monitors, 50 master
tapes and around 2,500 video-
cassettes.

There have been around 2,000 vid-
€0 piracy prosecutions in West Ger-
many since 1981, mostly covered by
light penalties. Now video produc-
ers are stepping up claims for stiff-
er punishment for offenders. And

Gerhard Weber, Warner Home Vid-
eo chief here and chairman of the
videe association, suggests that pi-
racy could be further countered by
changing the regulation that video
release must wait six months after
a film’s theatrical opening.

Weber says three months, as is
the case in the U.S., should be the
maximum in order to curb the huge
profits acculumated in the “waiting
pericd” by German pirates.

Eurythmics’ ‘1984’ Music
Ignites Virgin Gontroversy

BY NICK ROBERTSHAW

LONDON Virgin Vision, the film
and video arm of Richard Branson’s
Virgin group of companies, has run
into controversy over the last-min-
ute insertion of music by label sign-
ing Eurythmics, whose latest album
has just been released here, into the
soundtrack of its $7 million movie
#1984,” now screening in the U.K.

The move, displacing portions of
the classical score written by com-
poser Dominic Muldowney for the
film, has been attacked by producer
Simon Pegry as ‘“‘ruinous to the
film’s purposes.” Perry says he was
not consulted about the change, to
wilkich, he claims, director Michael
Radford and starring actor John
Hurt are also opposed. “There
seems no reason whatever, artistic
or commercial, for this appalling de-
cision,” he says.

However, in a spirited defense of
its actions, Virgin Vision says that
the Eurythmies choice was made
during shooting, with the agree-
ment of both Perry and Radford.
“When the Eurythmics finally deliv-
ered their score, we were delighted,

 and convinced that they had pro-

duced something that would both
help us commercially and comple-
ment the film,” the company says.
“Unfortunately our opinions were
not shared by Michael and Simon,
who refused to incorporate it.”

The company goes on: “One day
before the premiere, they agreed to
combine the music with Muldow-
ney’s, whose score was commis-
sioned as a safeguard against a dif-
ficult deadline, but eventually used
so little that we were forced to re-
ject it for legal, artistic and commer-
cial reasons.”

Virgin stresses its reputation as a
company that allows artists com-
plete creative freedom, and also
points out that it maintained its un-
conditional commitment to the
“1984” project, of which it was the
sole financial backer, despite steadi-
ly escalating costs. The final budget
was more than double the $3.2 mil-
lion originally calculated.

Virgin Vision chief Robert Dever-
eux says a ‘“1984” soundtrack al-
bum will be released shortly. The
Eurythmics music had been tested

(Continued on page 68)
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BY DAN HARRELL

Gospel music isn’t anything new.
It’s literally been around since cre-
ation. But never before has it at-
tracted the attention of so many
professional music people.

Yes, it’s happening. Especially
contemporary Christian music, even
though nobody knows why, for
sure. Whether it’s the Spirit, or just
smart music executives taking the
message on their money (“In God
We Trust”) seriously, it most defi-
nitely has emerged from that old
back-of-the-bus hawking style of
selling, into dealing with its own re-
spectable slot in today’s market-
place.

Things are changing. Yet, in eval-
uating the situation, it occurs to me
that the thing which keeps chang-
ing most is simply time itself. This
being 1984, the chances are slim
that you'll ever be sent a burning
bush, but by the same token, the
odds are also greater now than ever
before for everyone to hear the
message of gospel music.

It’s finally being made available.
We have left behind the days when
gospel music was hidden away at
the back of the record shop in a tiny
bin that you could hardly find. And
when you did find it, there’d be a lit-
tle form you had to mail in if you
wanted to buy a record.

Not anymore. Things are differ-
ent. Perhaps, in part, it's because
the baby-boom attitude—including
my own—exhibits a conservative
twist favoring the family. People
who came through the very liberal
and open moral code of the '60s and
"70s are now trying to define a more
traditional, structured approach for
their children. Maybe that’s it. I
don’t know.

At any rate, there is 2 new move-
ment going on in gospel music to-

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.

BETWEEN VINYL & CD

Let me thank Steven Dupler on be-
half of Electra Sound and our indus-
try co-sponsors for the accurate, ex-
tensive coverage Billboard gave our
Sunnyvale symposium on prere-
corded cassette quality. Several oth-
er publications gave it some atten-
tion, but it was the intense interest
and detailed review we received
from Billboard that prompted re-
sponse to us from individuals and
firms throughout the world.

With the advent of the Compact
Disc, it is to our best interest to con-
tinue to push tape’s quality goals
further and insure we remain a per-
manent part of the future, and not
just a resting place for the music in-
dustry between the vinyl disk and
CD.

Seminars such as ours raise ev-
eryone’s awareness of the absolute
need to continue to improve cas-
sette quality in every step of the
chain of events from mastering
through loading. We are committed
to this, and our own r&d allows us
to introduce constant improvements

Entering the Mainstream

SPREADING THE GOSPEL OF MUSIC

day, and it’s not unusual at all to see
its product, posters and displays
right beside those of mega-type pop
stars in major record stores. This, of
course, is especially true of ex-
tremely hot contemporary Christian
artists, such as Amy Grant, Petra,

had the other day while driving our
school “hook-up.” One of the girls
on the route had asked for an auto-
graph from Michael W. Smith (one
of the artists managed by Blanton/
Harrell). When I gave it to this very
normal teenager, she was as excited

‘We made the mistake
of not communicating
to the industry
who we were’

Dan Harrell is president of Blanton/Harrell
in Nashville, which manages a number of

contemporary Christian music acts.

ete.

I also feel that many of the prob-
lems surrounding gospel music in
the past came about because every-
one wanted to keep it separate and
apart, when what we needed to do
was blend it into the record busi-
ness.

We made the mistake of not com-
municating to the industry who we
were. We were “gospel music” in-
stead of part of the mainstream of
the record industry. As a result,
when any of our product hit the sec-
ular store, it was so strange to the
person putting it on the shelf tiist
he didn’t know what to do with it.

For their part, secular marketing
people have been totally confused
over the widespread interest that
does exist now, especially with kids,
in what is termed today’s contempo-
rary Christian music.

For some evidence of this inter-
est, let me relate an experience I

as if it were something from Mi-
chael Jackson. Just think about that
a minute. I guarantee that same in-
cident would never have happened
five years ago.

My point is that during the past
few years a lot of progress has obvi-
ously been made towards narrow-
ing that once gargantuan gap be-
tween this type of gospel and other
forms of mass-appeal music. In
fact, it’s becoming increasingly ap-
parent to us at the many concerts
my partner, Michael Blanton, and I
put together with Amy Grant.

Still, when she’s playing to a
10,000-seat capacity crowd in a ma-
jor city, almost invariably someone
in record marketing—unfamiliar
with gospel music—will come up to
us amidst all of the excitement go-
ing on in the audience and say, “I
can’t believe it! I didn’t know this is
what you were talking about!”

What we have seen before in our

Letters to the Editor

to our current series of duplicators.
Needless to say, we're also hard at
work on the next generation.

In a way, the CD is a good news/
bad news story for us. Origination
of a new technology forces existing
technology to improve itself. That’s
the good news. The bad news is
we’d all better get our collective act
together. Either way, the consumer
is the ultimate winner, and that’s
the way it should be.

Robert J. Barone, President
Electro Sound Inc.
Sunnyvale,Calif.

THE APPRECIATION GAP

My confidence in the potential of
popular music was reawakened re-
cently as I cheered and cried
through three unbelievable nights
of Chicago. Playing to sold-out
crowds; the nine-man group (along
with a 80-piece string section) put
to shame what passes for popular
music these days. They reminded
me just how great music was and
can be.

I’'m sorry, but there’'s no way I
can relate to the majority of what’s
on the radio today. There is virtual-
ly no meaningful lyric content, no
strong melodies, no staying power.
Can you imagine such recent abomi-
nations as ‘‘Let’s Go Crazy” and
“Ghostbusters” orchestrated as
standards years from now? My

heart goes out to the generation
that must call this their musie.

William Simpson
Los Angeles

HYPE MANURE
I greatly enjoyed Edward Morris’
column in the Nov. 17 issue (he was
subbing for Kip Kirby). The article,
on producer hype in Nashville, real-
ly hit home.

However, Morris never men-
tioned that we in the programming
end of the music business receive
our share of hype from producers,
publishers and artists trying to get
this or that song played. Typical
lines are, “It’s really moving now;
number 98 with a bullet.”

If we could only find a way to
crystalize some of the hype and sell
it to farmers, we could make a for-
tune in the fertilizer business.
HYPE-othetically speaking, of
course.

Dan Jensen, Operations Manager
wDZ/WDZQ Radio
Decatur, flt.

ROCKIN’ WITH CD :

I have to agree with Gary Ro-
senowitz’s commentary about the
lack of good rock product on Com-
pact Dise (Oct. 27). I'm thinking
about investing in a CD player for
Christmas, but hesitating because
of the poor selection of good rock

business has been the failure of ma-
jor labels, such as MCA and CBS, to
sell our product. But this will
change. I'm certain the reason it
didn’t work before was largely due
to perception and not the musie.

Besides, over the past five years
the product has shown such a vast
improvement in quality that any
number of contemporary Christian
artists can easily put their records
up against any rock record today.
That is one of the underlying rea-
sons why this form of entertain-
ment has already achieved success
beyond the grass-roots level.

As for the future of this music, I
believe one of its most exciting pros-
pects is that it’s going to bring the
family together to enjoy music. This
was almost lost back when we were
growing up, because of such things
as Woodstock, which tended to
frighten parents. I firmly believe
that, in the near future, moms and
dads aplenty will be going out to-
gether with their kids for an excit-
ing contemporary Christian music
concert.

It's coming. The appeal of con-

temporary Christian music is going
to become much broader, with
heavy exposure even reaching into
international areas. Artists will
have the opportunity to attain su-
perstar status.
It would be naive to deny there is
a message in this music, along with
a direct attempt to affect our cul-
ture in a positive way. But I also
feel that contemporary Christian
music will one day be judged for its
overall quality and not just for its
message.

Then, in the '90s, we can all sit
back and recall, ‘““They really did
start something!”

music.

I'm 28 and enjoy the music of the
Beatles, the Rolling Stones, ete., but
my local retailer doesn’t have much
to choose from. Hopefully, record
companies will be releasing more
classic rock in the very near future.
My first CD will probably be by the
Beatles.

Daniel F. McCarthy
- Columbia, S.C.

FOR THE RECORD
Moira McCormick’s article in the re-
cent special section on video music
(Billboard, Nov. 17) erroneously re-
ported that Telegenies ‘‘services
(only) 100 clients coast to coast.”

In fact, we supply more than 500
national accounts, a 100% increase
over last year, and expect a similar
increase next year. We’d hate to
think that in two years of making
inroads in the club programming
field we only had 100 clients.

I'd appreciate your putting the re-
cord straight.

Colin Mediock

Telegenics Inc.
New York
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WYNY PD Moves to WMJI

IT’S ‘MAGIC’ FOR RICK TORCASSO

CLEVELAND “I talked with 11
companies since I resigned from
WYNY, and only two really im-
pressed me,” admits Rick Torcasso,
who upon relinquishing his program
directorship of New York’'s WYNY
in October found himself in the envi-
able position of receiving seven of-
fers. One of them, from WMJI here,
Torcasso accepted last week.

AC-formatted “Magic” has been
without in-house programming
leadership since the departure of
Dave Popovich in late summer. Co-
lumbus PD Harry Lyles accepted
the post last month, only to recon-
sider that decision when WVKO/
WSNI there gave him a manage-
ment position.

The lack of a program director
hasn’t caused problems for Magic,
notes Torcasso, who credits station
manager Connie Edelman, owners
Larry Robinson and Tom Embrescia
and consultant Mike McVay for
“having good strong vision, a set of
goals and knowing what they want-
ed.

“In talking with them,” he says,
“it was obvious they had absolute
answers about the market. They
didn’t wonder how to position them-
selves. They knew where they were
going, and they were adaptable to

changes in the marketplace.”

It was that kind of leadership Tor-
casso says he was seeking when
considering opportunities. “I pro-
gram objectively, not conceptually,”
he says. “If an organization tells me
their objective, I can make the dif-
ference in achieving it, but I'm not
the kind of PD who comes in with a
set of preconceived ideas. There’s a
lack of good programmers today,
and I think part of the reason is that
too many guys are dealing concep-
tually, and concepts quickly become
outdated.”

While Torcasso is positive about
the present position of Magic, he
doesn’t take its dominance for
granted. “WLTF [which former
WMJI PD Dave Popovich now pro-
grams] is not to be taken lightly,”
he says. “But I think WMJI's com-
mitment and, more importantly,
adaptability will keep us on top.”

“Adaptability” was a key reason
for Torcasso’s resignation from his
post at WYNY. “I simply couldn’t
make a difference,” he says. “NBC
is a very good company, but they’re
very conservative. WYNY is doing
what it was doing two years ago,
and that’s what management want-
ed. I thought with the fragmenta-
tion and specialization—especially

Rogers Rejoins Piccirillo
At Detroit’s ‘Glass FM’

BY MOIRA McCORMICK

DETROIT Eddie Rogers has taken
over program director and morning
drive duties at AC-formatted WCLS
(“Class FM,” formerly WABX)
here. He replaces Bob Christie, who
departed six weeks ago to open his
own consultancy firm in Bend, Ore.,
and who remains as group consul-
tant to WCLS owner Liggett Broad-
casting.

According to WCLS general man-
ager John Piccirillo, who took over
that position three and a half
months ago after predecessor
Grant Santimore suffered a heart
attack, acting PD Gary King will re-
main at WCLS on the 7 p.m. to mid-
night shift and may be named assis-
tant PD. Also new to the staff is for-
mer WMJC production manager
Steve Cassidy, who takes over from
9 a.m. to noon.

Piceirillo, who had worked with
PD Rogers at adult contemporary
WYYS (now WLLT) Cincinnati in
1980, says he’s looking forward to
teaming up with him once again.
“He’s a great morning man, and
he’s never been given the opportuni-
ty to be the dominant morning man,
which I think he’ll be in the next two
years,” predicts Piccirillo.

The WCLS GM took up his new
position after a year in Cincinnati
with Warner Amex as vice presi-
dent of ad sales. Prior to that, his 20
years in radio included VP/GM
stints with the aforementioned
WYYS, top 40 WIKS (now WZPL)
Indianapolis in 1979, and WNDE/
WFBQ Indianapolis.

Rogers, who had most recently
served as afternoon drive personal-
ity on rival Detroit AC WMJC
(Greater Media’s ‘““Magic’), is a
well-known name in Detroit radio. A
native of North Carolina, where he
earned early notoriety in the '60s as

“The Royal Flying Doctor’” at
WLOS (now Kiss 99.9), Rogers put
in time as morning man and assis-
tant PD at top 40 WEAM Washing-
ton before signing on the FM drive
shift at CKLW Windsor during its
heyday.

After two years at Heftel's 13Q
(WKTQ) Pittsburgh, Rogers re-
turned to Detroit to join ABC affili-
ate WXYZ. He has served for the
last two years at Magic.

“Greater Media is a great place to
work, but I had a better offer,” com-
ments Rogers. Greater Media, he
adds, unsuccessfully sought an in-
junction a month ago to keep Rog-
ers from working anywhere else in
the city. With the injunction denied
by the Wayne County Circuit Court,
Rogers says, “There are no hard
feelings on either side.”

Rogers and Piccirillo say they in-
tend to sharpen up the AC format
instituted earlier this year at
WCLS. Liggett’s prior experiment
with top 40 after purchasing AOR-
formatted WABX from Century
Broadcasting 18 months ago was
not successful.

Since the AC format has been in
place, Piccirillo notes, WCLS has
gone from a 1.6 to a 2.6 in the sum-
mer ratings. “This is a scrappy mar-
ket, and everybody’s trying to get a
leg up,” comments Piccirillo. “It’s

“clean competition.”

“Detroit’s one of the most com-
petitive markets in the country,”
agrees Rogers, “‘especially in AC.”
WCLS opponents in the AC race in-
clude, in order of prominence,
WNIC (historically the AC leader),
WOMC, and WMJC, with WCLS
currently bringing up the rear.

‘““We're the new kids on the
block,” says Rogers, “so we plan to
program the most precise music for
the audience we're trying to reach.”

in a market like New York—you
have to be adaptable and have a def-
inite vision of where you want to be
tomorrow.”

As for the other company he cited
as being excellent, Torcasso claims
King Broadcasting ‘‘had the same
kind of vision and commitment as
Robinson.”

Prior to his 18-month stint at
WYNY, Torcasso programmed
Charter’s KSLQ St. Louis and e
WDRQ Detroit, and as Spanky Lane :
worked at Chicago’s WBMX, KMJQ
St. Louis and KDAY Los Angeles.

s L :
Country Cohorts. Louise Mandrell drops in on old friend Charlie Douglas to
share the airwaves on his Music Country Network show.

ROLLYE BORNSTEIN

by Rollye Bornstein

D) As

'.EAVING THE FROZEN north in the nick of time,
WIBC Indianapolis PD Allen Edwards heads for the
sunshine of Cocoa Beach, becoming PD of CK-101
(WCKS, consulted by Ed Shane). The West Palm
Beach native previously programmed Indy’s WNDE/
WFBQ after a stint as music director for Providence’s
WPRO-FM, and a jock trek through Fairbanks’
WVBF Boston.

Over in Mobile, Dennis “Houndawg’ Stacy is
upped to assistant PD for WABB-FM, while Rich
Freeman takes on those chores at oldies-formatted
WABB-AM ... Across town at WKSJ-AM-FM, direc-
tor of marketing Jay Childress is upped to GM now
that Jerry Reckerd’s moving to Charlotte (Capitol’s
newly acquired WLVV).

Upped to operations manager for KRAK/KSKK
Sacramento is LeGrand Rogers, as Lee Nye becomes
PD at KK105, while continuing his country morning
show. Over at KRAK, it’s the status quo, with Don
Langford remaining at the helm.

Looks like the rumor we mentioned many weeks
ago just came true: Jim Maddox is back in L.A., this
time as PD of KJLH ... Meanwhile, up the coast in
San Francisco, did we mention that Paul Zarcone’s no
longer PD/morning man at Inner City’s KBLX?
Seems Zarconne and mornings didn’t mix.

The lineup is in place at Myrtle Beach’s newest top
40 outlet, Wave 104 (WYAV), with operations manag-
er Jeff Kelly in mornings; Tom Brockway from coun-
try-formatted WYAK there in middays; PD Chris
Blake, afternoons; WKZQ's Lloyd Maxwell, nights;
and WLAT holdover Brad Smithson on overnights.

Jeff Pollack adds a few new ABC nets to his consul-
tancy. The three-year deal calls for Pollack to aid and
abet ABC’s FM, Contemporary and Rock Networks.

Rick Carroll, meanwhile, has decided to give up
sonsulting. A lucrative deal from KROQ made that de-
cision a snap (the long-running license issue was final-
ly settled a few months back, as you may recall, with
Ken Roberts’ Mandeville Broadcasting as owner). So
if you want to reach Rick, Pasadena’s KROQ is the
place to do it. When he’s not at the station, he’ll contin-
ue with two pet projects: Sydney’s 2SM and his “Rock
Of The ’80s” tv show, in conjunction with Paramount,
seen on Showtime.

Plenty of good will is abounding this holiday season
in Denver as KRXY (Y-108, Malrite’s top 40 outlet,
which used to be KPPL) morning man Chuck Buell
took it upon himself to help out the folks at KJJZ,
which just announced a switch to KPPL-AM. Sending
morning man Chuck Burrows the “Official Call Let-
ter Change Start-Up Kit,” Buell sympathized on the
air, saying he knew first hand what it was like to
change the calls and then have to wait for all those
new materials. Consequently the kit contained old
KPPL letterheads, postcards, stickers, memo pads,
envelopes, business cards and a T-shirt, all with the
former address, frequency and FM designation neatly

WOXE ]

blacked out.

THE MIRTH IN the nation’s capital last week cen-
tered around “The Wash Reunion Dinner,” hosted by
the former WASH personalities who left after Bill
Tanner’s arrival (including WPKX’s John Bodnar,
Jerry Clark of WTKS, Bob Duckman at WXTR,
WLTT’s Dave Arlington, Eddie Gallaher at WWDC-
AM and WPGC’s Walt Starling). The Sunday night
event took place in the formal setting of Mel Krupin’s
restaurant. A good time was had by all, who toasted
Tanner several times, “for making us what we are to-
day.”

Six years in the making, and Manchester, Vt.s gota
brand new top 40 outlet. Located at lucky 102.7 (it’s
done very well for L.A.’s KIIS-FM), WEQX, a Class B
outlet, emanates from Mount Equinox, the highest
point in Southern Vermont according to president/GM
A. Brooks Brown, who says the playlist of currents
and oldies ranges from B.B. King to Sheena Easton.

Edwards leaves Indy for
Cocoa Beach’s WCKS

The lineup includes program director Brian Larson
(formerly of Troy’s WTRY), Steve Anthony, Gary
Wheeler, Frazer Haze, Vickie Lawrence, C.J.
Breisser, Tim Thomas and newslady Beth Young.

KEX Portland’s Teri Sanger becomes promotion di-
rector at Portland’s K98FM (country-formatted
KUPL), and as her first official act, she lifted after-
noon personality Keith Todd (formerly Henry Kaye
of Myrtle Beach’s WKZQ) to fame by the seat of his
pants, having him sit in every seat in the Civic Center
to generate support for bringing the USFL New Or-
leans Breakers to Portland. That’s 25,672 seats.

The new lineup at AC-formatted WIDX (62-JDX) in
Jackson, Miss., includes the morning team of Dave
Doloroso and Shari Schneider with Greg Gulyas,
sports and Randy Bell, news, followed by Wayne
Scott in middays. Scott had been across town in that
slot at top 40-formatted WTYX (94 TYX). Rich Allen
handles afternoons, Jackie Poindexter nights and
Nelson Wiley overnights.

Leaving the tutelage of former Oakland A’s an-
nouncer Monte Moore, Rick Baca exits Porterville,
Calif.’s KTIP to join Tucson’s country K-CUB in an
anchor-reporter capacity.

IT WAS ONE THING to be a rock’n’roll pirate from
such California outlets as Los Angeles’ KKHR, KLOS
and KMET, or San Jose’s KOME for that matter. But
now Dave Chaney’s taking the term literally, joining
Laser 558, Britain's newest North Sea outlet. Floating
aboard the M.V. Communicator, Chaney and five oth-
er stateside jocks play a top 40 playlist (Chaka Khan’s
“I Feel For You” is No. 1 this week) to a large audi-
ence throughout the U.K., Holland, France, Germany
and the rest of Northern Europe as well. Should you
be traveling, Laser 558 is at 558 on the AM band (so
don’t bring along your American digital jobbies).

A bit closer to home, Peter Feinctein exits his
morning drive producer slot on New York’s WPAT to
form Radio Right, a promotion and programming con-
sultancy which opens with Blairstown, N.J.’s WFMV
and Parsippany, N.J.'s WXMC as his first two clients.
If you'd like to be number three, phone him at (201)
652-2827.

(Continued on page 17)
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Billboard

RADIO AWARDS

RULES

1. All entries must have aired within the eligibility period of Jan. 1, 1984 through Dec. 31,
1984 and must be submitted prior to Jan. 1, 1985.

2. All entries must be accompanied by the official entry blank printed below which may be
duplicated. A separate entry blank is required for each category entered.

3. A telescoped aircheck of the work under consideration is mandatory for all categories
and must be on cassette (no reel to reel). Total running time must not exceed 20 minutes.

4. RADIO STATION OF THE YEAR, PROGRAM DIRECTOR OF THE YEAR AND PER-
SONALITY OF THE YEAR categories are open to all U.S. and Canadian broadcasters.
Awards will be presented for small, medium and major markets. (Arbitron market size will
apply in the U.S.; population figures will determine Canadian classification. Awards will
further be divided into six format categories: contemporary (contemporary hits, AC, top
40), urban (including black), country, AOR (including new wave), MOR (including nostal-
gia), and miscellaneous, which includes any format not mentioned above, i.e. news/talk,
oldies, Spanish. In addition to the entry blank and cassette, applicants as follows must
also provide:

a) Radio Station Of The Year: In addition to the entry blank and cassette described
in item 3, a written presentation describing station's programming, on-air promo-
tions, off-air advertising, community involvernent, target audience, goals and posi-
tioning statement in addition to a brief history of station’s performance over the
last five years. Support matenals, i.e. promotional items, sales pieces, may also be
included. If also entering the program director of the year category, a separate
entry, including tape and written materials is required.

b} Program Director Of The Year: In addition to the entry blank and cassette de-
scribed in item 3, a written presentation describing entrant's programming philoso-
phy, station’s ratings history (documentation must be included), target audience,
objectives and positioning as well as entrant's background, motivational skills and
personal goals.

¢) Air Personality Of The Year: In addition to the entry blank, the cassette must con-
tain a telescoped aircheck of one complete hour of actual air ime.

5. INTERNATIONAL PERSONALITY OF THE YEAR: Entrant must be a local broadcast-
er (military, commercial and state-owned stations) outside the U.S. and Canada. Cassette
must contain a telescoped aircheck of one complete hour of actual air time, and it is
suggested a one-page outline of station, format and market be included.

6. FEATURED PROGRAMMING: Two awards will be given, one to a locally produced
program by an individual station and one to a syndicated program including network, syn-
dicator and AFRTS productions. Program may be a regularty scheduled feature or a one-
time special aired within the eligitility period. In addition to the entry blank and telescoped
cassette aircheck of the program, a written description including dates aired, personnel in-
volved and target audience must aiso be included. Syndicated applicants must also pro-
vide station fine-up.

7. Judging will be supervised by Billboard's Radio Advisory Board. A list of members is
avaitable upon request.

8. Finalists will be announiced no later than June 1985. Awards will be presented at the
Billboard Radic Conference, date and location to be announced.

BILLBOARD RADIO AWARDS

1984 ENTRY FORM
NAME (of entrant):

STATION:

ADDRESS:

CITY STATE ZiP:

PHONE:

CATEGORY ENTERING: (check one only)

STATION OF THE YEAR
in present format since: mo:_____yr:

PROGRAM DIRECTOR OF THE YEAR
in present position since: mo:______yr:

PERSONALITY OF THE YEAR
daypart  since:moi_____yr

INTERNATIONAL PERSONALITY OF THE YEAR

military commercial
market: daypart

FEATURED PROGRAMMING
station produced__syndicator/network produced___

MARKET INFORMATION:

(American entrants state Arbitron market served and size)

MAJOR 1-30 # market
MEDIUM 31-100 # market
SMALL 101-over # market

(Canadian applicants state market and metro population:

___AOR’

—_ MOR/nostalgia
miscellaneous
(please describe):

___ contemporary hit/
adult contemporary
____urban/black
- country
All entries must be submitted no later than Jan. 1, 1985 to:
Rollye Bornstein  Radio Editor
Billboard Magazine 9107 Wilshire Blvd. Beverly Hilis, CA 90210

Hearings on RKO Licenses Begin Soon
149 Broadcasters Await Word on 12 Stations

BY BILL HOLLAND

WASHINGTON Hunting season
will begin here at FCC headquar-
ters shortly after the Christmas
holidays, when lawyers represent-
ing 149 radio broadcasters begin
their attempt to wrest away the im-
perilled licenses of 12 RKO AM and
FM stations. A series of scheduled
proceedings will decide which of the
broadcasters is best qualified to
hold the licenses of the properties,
worth nearly $200 million.

The latest chapter in the RKO
drama follows investigations dating
back to the late '60s uncovering im-
proprieties by RKO’s parent compa-
ny, General Tire & Rubber Co., and
a 1980 decision by the Commission
that found RKO guilty of false fi-
nancial reports and a lack of candor.

That decision also stripped the li-
censes of two of RKO’s television
stations. In 1981, the Court of Ap-
peals affirmed the disqualification
of one of the tv stations, and in 1983
the court ordered RKOQ’s other prop-
erties up to competing applications.

RKO found itself in even deeper
waters this year after the FCC had
decided to investigate the compa-
ny’s basic qualifications in one pro-
ceeding—involving KHJ-TV, and
now being tried—making all of the
proceedings for the other stations
party to its outcome. Shortly after-
ward, RKO came farward with in-
formation that it had discovered its
Radio Network had $7.9 million

‘Zip 104’ Joins
South Bend
Top 40 Fray

SOUTH BEND, Ind. “The New Zip
104" debuted here last week, as for-
mer adult contemporary outlet
WXMG (Magic) became “mass ap-
peal top 40” WZZP, according to
newly appointed program director
J.J. Duling. The new PD faces an
uphill  battle, being handed
WXMG'’s 4.7 in the spring Arbitron
in light of the 26.4 of competing U
93 (WNDU).-

“We’'re not too concerned with
what anyone else is doing,” says
Duling about his programming,
which he suggests fills a void rather
than competing head to head with U
93. “Our only game is to be the best
we can be in filling what I perceive,
and what several other people per-
ceive, as a hole in the market.”

Describing Zip 104 as “‘an up-
tempo, positive-sounding, fun sta-
tion that doesn’t daypart a lot,” Dul-
ing says, ‘“Music is cake; the person-
alities are the icing.

Duling does afternoons on the
Class A outlet using his given name,
Jesse James Duling (“A lot of peo-
ple have asked to see my driver’s li-
cense when [ tell them that’s my
real name,”” he says). Handling
mornings is WKDQ Evansville's
Gary Green. Middays are done by
Glen Davis, who like Duling was
most recently at Grand Rapids’
WGRD. Steve Cameron, a holdover
from WXMG, does evenings, with
another WXMG personality, J.C.
Rhodes, doing overnights. Shelly
Morgan, Bob Henning and Ken St.
James round out the weekend line-

up.

worth of advertising errors, causing
the FCC to eventually expand the
scope of the qualifications proceed-
ing.

On Oct. 13, RKO announced the
resignation of its president, chief fi-
nancial officer and legal counsel.
Appointed as the new RKO presi-
dent was longtime WGMS-AM-FM
head Jerry Lyman,

Although the FCC has not yet re-
leased its formal designation or-
ders, they are expected shortly.
Each of the 64 AM applicants and
the 85 FM applicants will begin with

pre-hearing conferences, probably
in some sort of staggered order, ac-
cording to the Commission. The sta-
tions involved and the number of ap-
plicants seeking the licenses are:

AM stations: WHBQ Memphis,
five; WOR New York, 11; WRKO,
Boston, 12; KHJ Los Angeles, 10;
WGMS Washington, 13, and KFRC
San Francisco, 13.

FM stations: WRKS New York,
13; WROR Beoston, 14; KRTH Los
Angeles, 16; WGMS-FM, Washing-
ton, 21; WAXY Ft. Lauderdale,
nine, and WFYR Chicago, 12.

Rick Sklar Leaves ABG
To Form Gonsultancy Firm

NEW YORK Top 40 mastermind
Rick Sklar has ended his official as-
sociation with ABC Radio to form
his own program and management
consultancy firm, Sklar Communi-
cations, which opens its doors in
Manhattan Saturday (1).

An ABC spokesperson calls
Sklar’s move “sudden” and terms it
an “early retirement,” noting that
his post as vice president of pro-
gramming for the ABC Radio Divi-
sion is expected to be filled, al-
though candidates have not yet
been selected.

Best known for his 1964-77 reign
as WABC New York program direc-
tor, Sklar says his move is a fulfill-
ment of a long-standing desire to
run his own company. “I'm always
interested in doing something inno-
vative and different,” Sklar says of
his decision. As to the services pro-
vided by the new firm, he says he
plans to consult in the areas of prod-
uct and talent selection, product de-
sign, management and creative in-
put.

While Sklar Communications has
not yet officially opened for busi-
ness, the firm already has three cli-

ents. They are the Interep Compa-
nies; Winston-Salem, N.C-based
Summit Communications, for which
Sklar’s former ABC associate Allen
Shaw oversees the company’s eight
radio properties including WSJS/
WTQR Winston-Salem, WREC/
WZXR Memphis, KXXY-AM-FM
Oklahoma City and WCOA/WJLQ
Pensacola; and Channel 66, a 24-
hour Boston music video station
scheduled for a late December
launch date.

While he’s primarily known with-
in the radio industry, Sklar spent
part of last year consulting ABC-
TV’s “Hot Tracks” video clip show
and served as a judge at the St.Tro-
pez Music Video Conference two
months ago.

Prior to joining WABC, Sklar was
with WINS and WMGM New York.
He joined the ABC Radio Division
as consultant for its owned stations
and radio networks after leaving
WABC. Sklar is also author of
“Rocking America—How All Hit
Radio Stations Took Over.”

Sklar Communications is located
at 154 E. 46th St., New York, N.Y.
10017; (212) 370-0077. KIM FREEMAN
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GREAT FOOD
OPEN 24 HOURS
LARRY PARKER'S

PR TTTTSTTTS ST R S EETES T S T SETE

206 S. Beverly Dr. at Charleville, Beverly Hills, CA ¢ (213) 274-5658
4676 Admiralty Way, Marina Del Rey, CA ¢ (213) 823-6615

Telephones at Each Dining Booth

22T TSI TTTIEITTIPCRISLIS SR R

AARARAAAAAAAAAAAAAAAAA AT A A A AN AAR

BILLBOARD DECEMBERT, 1984

www.americanradiohistorv.com

13


www.americanradiohistory.com

\TFHE

Billboard

A weekly national and regional compilation of the most added records on the

Copyright 1984, Billboard Publications. Inc
No part of this publication may be
reproduced, stored in any retrieval system, or
transmitted. in any form or by any means.
electronic, mechanical, photocopying,
recording. or otherwise. without the prior

radio stations currently reporting to the Hot 100 Singles chart. NATIONAL written permission of the pubiisher.
178 REPORTERS NEW TOTAL
ADDS  ON
BILLY OCEAN 77 80
REG'ON 1 LOVER BOY  Jive/aRISTA REG'ON 6
CT,MA,ME,NY State RI.VT AL,AR,LA MS,West TN,TX
PHILIP BAILEY 61 120
EASY LOVER cotumBiA
BILLY OCEAN PHILIP BAILEY
- LOVER BOY STEVIE WONDER 45 46 EASY LOVER
LOVE LIGHT INFLIGHT  motown
A STEVIE WONDER BILLY OCEAN
™ LOVE LIGHT IN FLIGHT STEVE PERRY 42 66 LOVER BOY
’ FOOLISH HEART cotumsia
ELTON JOHN STEVIE WONDER
IN NEON ELTON JOHN 40 40 LOVE LIGHT IN FLIGHT
IN NEON  GEFFEN
WGUY Bangor, ME WMJQ Rochester, NY
WIGY Bath, ME WPXY Rochester, NY KHFI Austin, TX WTYX Jackson, MS
WHTT Boston, MA WGFM Schenectady, NY WFMF Baton Rouge, LA KKYK Little Rock, AR
WXKS-FM (KISS) Boston, MA WFLY Troy/Albany, NY WQID Biloxi, MS KBFM Mcallen-Brownsv, TX
WBEN-FM  Buffalo, NY WRCK Utica/Rome, NY WKXX (KXX-106) Birmingham,  WMC-FM (FM-100) Memphis,
WKBW Buffalo, NY AL ™
WNYS  Buffalo, NY KITE Corpus Christi, TX WJIDQ (Q-101) Meridian, MS
WERZ Exeter, NH KAFM Dallas, TX WABB-FM  Mobile, AL
WTIC-FM  Hartford, CT KAMZ ElPaso, TX WHHY-FM  Montgomery, AL
WFEA Manchester, NH KSET ElPaso, TX WWKX (KX-104) Nashville, TN
WKCI (KC-101) New Haven, CT KISR Fort Smith, AR WEZB (B-97) New Orleans, LA
WJBQ Portland, ME WQEN (Q-104) Gadsden, AL WTIX New Orleans, LA
WSPK Poughkeepsie, NY KILE Galveston, TX KITY San Antonio, TX
« WPRO-FM Providence, RI KKBQ (93-FM) Houston, TX KTFM San Antonio, TX
REGION 2 REGION 4 REGION 7
DE,D.C.,MD,NJNY Metro,PA WV IL,IN,KY.MILOH,WI AZ,Southern CA,CO,HI,Southern
NV.NM.UT
STEVIE WONDER PHILIP BAILEY .
LOVE LIGHT IN FLIGHT EASY LOVER BILLY OCEAN
LOVER BOY
BILLY OCEAN STEVE PERRY
LOVER BOY FOOLISH HEART PHILIP BAILEY
EASY LOVER
PHILIP BAILEY JOHN CAFFERTY AND THE BEAVER BROWN BAND
EASY LOVER TENDER YEARS ELTON JOHN
IN NEON
WFBG Altoona, PA BZZ (B- : ) WKDD Akron, OH WZPL Indianapolis, IN _ .
WILK-FM  Asbury Park, NJ amx(spsi’t:s)burpg':,sg:rgh o WBWB Bloomington, IN WVIC Lansing, MI LG9S [l G A Se DI, G
WBSB (B-104) Baltimore, MD WPST  Trenton, NJ WCIL Carbondale, IL WZEE Madison, Wi 0] B, GO L L O
WMAR-FM Baltiniore, MD WASH Washington, DC WBBM-FM (B-96) Chicago, IL WKTI Milwaukee, Wi KOAQ (Q-103) Denver, CO KHYT  Tucson, AZ
WVSR  Charleston, WV WAVA  Washington, DC WGCIFM _ Chicago, IL WZUU  Mitwaukee, Wi KPKE - Denver, CO KRQQ  Tucson, AZ
WZYQ (Z-104) Frederick, MD WRQX (Q-107) Washington,DC | WLS-AM/FM Chicago, IL WKZW (KZ-93) Peoria, IL LS e Meees (Y LA
WKEE  Huntington, WV WOMP-FM  Wheeling, WV WKRQ (Q-102) Cincinnati, OH WRKR  Racine, W KIIS Los Angeles, CA
WBLI Long Island, NY WILK  Wilkes-Barre, PA WDMT  Cleveland, OH WZOK  Rockford, IL RKHR - Los Angeles, CA
WHTZ (Z-100) New York, NY WKRZ Wilkes-Barre, PA WGCL Cleveland, OH WSPT  Stevens Point, Wl KOPA  Phoenix, AZ
WKTU  New York, NY WOQXA (Q-106) York, PA WNCI-FM  Columbus, OH KZZP - Phoenix AZ
WPLJ New York, NY WYCR York, PA WXGT-FM (92X) Columbus, OH wlad /e, Uy
WKHI  Ocean City, MD WCZY Detroit, Ml KDZA Pueblo, CO-
WCAU-FM  Philadelphia, PA WDRQ  Detroit, MI LGP seRleln g, Ur
WUS!  Philadelphia, PA WHYT Detroit, M| KSDO-FM(KS 103) San Diego,
WNAP Indianapolis, IN CA
REGION 3 REGION 5 REGION 8 :
FL,GANC,SC,East TN,VA 1A,KS.MN,MO,NE ,ND,OK,SD AK,Northern CA,ID,MT,Northern
NV, OR,WA WY
BILLY OCEAN PHILIP BAILEY BILLY OCEAN
LOVER BOY EASY LOVER LOVER BOY
STEVE PERRY ELTON JOHN PHILIP BAILEY
FOOLISH HEART IN NEON EASY LOVER
ELTON JOHN STEVE PERRY THE POINTER SISTERS
IN NEON FOOLISH HEART NEUTRON DANCE
WISE Asheville, NC WANS Greenville, SC KFYR Bismarck, ND KQKQ Omaha, NE . .
WOQXI-FM (94-Q) Atlanta, GA WOKI  Knoxville, TN KFMZ Columbia, MO KKLS-FM Rapid City, SD KYYA  Billings, MT KITS San Francisco, CA
WVEE (V-103) Atlanta, GA WHYI (Y-100) Miami, FL KIIK Davenport, IA KKRC Sioux Falls, SD KBBK Boise, ID KWSS  San Jose, CA
WZGC (Z-93) Atlanta, GA WINZ-FM (1-95) Miami, FL KMGK Des Moines, (A KHTR  St.Louis, MO KTRS  Casper, WY KSLY  San Luis Obispo, CA
WBBQ-FM  Augusta, GA WKZQ-FM  Myrtle Beach, SC WEBC Duluth, MN KDVV Topeka, KS LL3ep [Fizeeme, G2 LIPS Ee, VA
WSSX Charleston, SC WNVZ  Norfolk, VA KQWB Fargo, ND KAY! Tulsa, OK KYNO-FM  Fresno, CA KUBE  Seattle, WA
WBCY Charlotte, NC WBJW Orlando, FL. KKXL-FM Grand Forks, ND KRAV Tulsa, OK KGHO Hoquaim, WA KNBQ Tacoma, WA;;
WCKS (CK-101) Cocoa Beach, WRVQ (Q-94) Richmond, VA KRNA lowa City, IA KFMW  Waterloo, 1A KOZE Lewiston, ID
FL WXLK (K-92) Roanoke, VA KBEQ (Q-104) Kansas City, MO KEYN-FM  Witchita, KS KHOP  Modesto, CA
WNOK-FM  Cotumbia, SC WAEV  Savannah, GA KDWB-AM  Minneapolis, MN KOSO  Modesto, CA
WNFI (1-100) Daytona Beach, FL WZAT (Z-102) Savannah, GA KDWB-FM Minneapolis, MN KIDD Monterey, CA
WDCG (G-105) Durham/Raleigh, NC WRBQ (Q-105) Tampa, FL WLOL Minneapolis, MN KMJK Portland, OR
WFLB Fayetteville, NC WSEZ  Winston-Salem, NC KJYO (KJ-103) Oklahoma City, KSFM  Sacramento, CA
WRQK Greensboro, NC OK KWOD  Sacramento, CA
KSKD Salem, OR
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REGION 1

CT,MA ME,NY State,RIVT

JACK WAGNER
ALL I NEED

RICK SPRINGFIELD
BRUCE

BOB SEGER & THE SILVER BULLET BAND
UNDERSTANDING

Bee Gee Dist. Latham, NY

Buffalo Enterprises 1-Stop Buffalo, NY
Cambridge 1-Stop Framingham, MA
Cavages Dewitt, NY

Central Record & Tape S.Windsor, CT -
Cutler's New Haven, CT

Dicks One Stop Dedham, MA

Discount Records Cambridge, MA

Easy Records 1-Stop N.Quincy, MA
Everett Music Everett, MA

Good Vibrations Canton, MA

House of Guitars Rochester, NY

Music Suppliers One-Stop Needham, MA
Northeast 1-Stop Troy, NY

Peters 1-Stop Norwood, MA

Record Giant Utica, NY

Record Theater Buffalo, NY

Rhody's Warwick, RI

Trans-World 1-Stop Latham, NY

REGION 2

DE,D.C.,MD,NJ,NY Metro,PA WV

CHICAGO
YOU'RE THE INSPIRATION

MADONNA
LIKE A VIRGIN

RICK SPRINGFIELD
BRUCE

A-1 One Stop New York, NY
All-Service One-Stop Union, NJ
Alpha Rack New York, NY
Alwic Records Elizabeth, NJ

Benel Dist. Bronx, NY

C&M 1-Stop Hyattsville, MD

Eastern One-Stop Philadelphia, PA
Elroy Enterprises Roslyn, NY

Gallery of Sound Wilkes-Barre, PA
Harmony Music  Bronx, NY

J&R Music World New York , NY

JEK Enterprises Baltimore, MD
Kemp Mill Beltsville, MD

Mobile One-Stop  Pittsburgh, PA
Music Factory Brookiyn, NY

Musical Sales 1-Stop Baltimore, MD
Musicden Edison, NJ

National Record Mart  Pittsburgh, PA
Oasis Pittsburgh, PA

Oasis Bethel Park, PA

Peaches Rockville, MD

Record & Tape Ltd. Washington, DC
Record Bar Morgantown, WV
Richmond Bros. 1-Stop Pennsauken, NJ
Sam Goody Baltimore, MD

Sam Goedy Philadelphia, PA

Sam Goody Masapequa Masapequa, NY
Seasons Four Recerds Hyattsville, MD
Shulman Rec. Co. Cinnaminson, NJ
Tape King One Stop  Hiliside, NJ

The Wiz Brookiyn, NY

Tower New York, NY

Universal @ne-Stop Philadelphia, PA
Waxie Maxie Washington, DC

Wee Three Philadelphia, PA

Win 1-Stop Long Island City, NY

NATIONAL
196 REPORTERS
NUMBER
REPORTING
GUIFFRIA CALL TO THE HEART CaMEL/MCA 40
RICK SPRINGFIELD BRUCE MEeRCURY 36
MADONNA LIKE A VIRGIN sire 34
CHICAGO YOU'RE THE INSPIRATION  FULL MOON/WARNER BROS. 28
BOB SEGER & THE SILVER BULLET BAND UNDERSTANDING capiToL 24
REGIO
IBGEA,ﬁ,gC,oanTN;VA 1A,KS,MN,MO,NE,ND,OK,SD
RICK SPRINGFIELD MADONNA
BRUCE LIKE A VIRGIN
GUIFFRIA TOTO
CALL TO THE HEART STRANGER IN TOWN
CHICAGO SCANDAL FEATURING PATTY SMYTH

YOU'RE THE INSPIRATION

Album Den Richmond, VA

Bibb One Stop Charlotte, NC
Camelot Atlanta, GA

Camelot Daytona Beach, FL
Camelot Winston-Salem , NC
Coconuts Atlanta, GA
Coconuts Jacksonville, FL
Grapevine Records Chariotte, NC
Jerry Bassin's 1-Stop N.Miami Beach, FL
Nova Records 1-Stop Norcross, GA
One Stop Atlanta, GA

0z Records Stone Mountain, GA
Peaches Clearwater, FL
Peaches Greensboro, NC
Peaches Richmond, VA
Peaches Ft. Lauderdale, FL

Q Records Miami, FL

RPM Associates Fairfax, VA
Record Bar Durham, NC
Record Bar Savannah, GA
Sounds Familiar Columbia, SC
Specs Miami, FL

Starship Records Savannah, GA
Tara Records 1-Stop Atlanta, GA
Tidewater One-Stop Norfolk, VA
Tracks Records Norfolk, VA
Turtles Atlanta, GA

HANDS TIED

Brown Bros. One-Stop Minneapolis, MN
CML-One Stop  St. Louis, MO

Camelot Wichita, KS

Dart One-Stop Minneapolis, MN

Great American Music Golden Valley, MN
Hastings Lawton, OK

Music Vision St. Ann, MO

Musicland Minneapolis , MN

Musicland Minneapolis, MN
Musicland St. Louis, MO

Record Bar Norman, OK

Record Bar Cedar Rapids, 1A
Streetside Records St. Louis , MO

The Record Shop Edina, MN

REGIO

AZ,Southern CA,CO H}, Southern NV,NM,UT

BRYAN ADAMS
RUNTO YOU

THE DAZZ BAND
LET IT ALL BLOW

MADONNA
LIKE A VIRGIN

Abbey Road One Stop Santa Ana, CA
Alta One-Stop Salt Lake City, UT
Associated One-Stop Phoenix, AZ
Canterbury’s Pasadena, CA

Circles Records Phoenix AZ
Dan-Jay Denver, CO

Independent Records Englewood, CO
Licorice Pizza Giendale, CA

Licorice Pizza San Diego, CA
Lovell’'s Whittier, CA

Middle Earth Downey, CA

Music Box Fulierton, CA

Musicland Murray, UT

Odyssey Records Las Vegas, NV
Peer Records Irvine, CA

Record Bar Colorado Springs, CO
Record Bar Salt Lake City, UT
Record Retreat Los Angeles, CA
Show Industries Los Angeles, CA
Sound Barrier Tucson, AZ

Tower Anaheim, CA

Tower ElCajon, CA

Tower Las Vegas, NV

Tower Panorama City, CA

Tower San Diego, CA .
Tower San Diego, CA

Tower Sherman Oaks, CA

Tower Los Angeles, CA

Tower Tempe, AZ

Tower West Covina, CA

Wherehouse Mission Valiey, CA
Wherehouse Entertainment Gardena, CA

REGION 4

IL,IN,KY,MI,OH, Wi

GUIFFRIA
CALL TO THE HEART

CHICAGO
YOU'RE THE INSPIRATION

RAY PARKER JR.
JAMIE

Ambat One-Stop/Record Theater Cincinnati, OH

Angot 1-Stop Detroit, M|

Buzzard's Nest Columbus, OH
Camelot Mt. Prospect, IL

Camelot N. Canton, OH

Centra Columbus, OH

Flipside Records Arlington Heights, IL
Gemini One Stop Cieveland, OH
Laury's Records Des Plains, IL
Mainstream Records Milwaukee, W|
Martin & Snyder Dearborn, M|
Music Peddlers One Stop Troy, M|
Musicland Norridge, IL

Northern Record 1-Stop Cleveland, OH
Oranges Chicago, IL

Peaches Cincinnati, OH

Radio Doctors Milwaukee, Wi

Rapid Sales Madison, Wi

Record City Skokie, IL

Record Works Bellvue Park, iL
Rose Records Chicago, IL

Scott's 1-Stop indianapolis, IN
Sound Video One Stop Niles, IL

The Record Store Chicago, IL

Vinyl Vendors Kalamazoo , M|

Wax Works Owensboro, KY

AL,AR,LA MS,West TN,TX

TOTO
STRANGER IN TOWN

MADONNA
LIKE A VIRGIN

DON HENLEY
THE BOYS OF SUMMER

Budget Corpus Christi, TX

Camelot N.Richland Hills, TX
Camelot Little Rock, AR

Camelot Plano, TX

Central-South One-Stop Nashville, TN
Disc Records El Paso, TX

Discount Records Nashville, TN
H.W. Daily Houston, TX

Hastings Arlington, TX

Hastings Austin, TX

Hastings Houston, TX

Hastings San Antonio, TX

Hastings Tyler, TX

Melody Shop Dallas, TX

Music City One-Stop  Nashville, TN
Musicland Birmingham, AL

Peaches Memphis, TN

Poplar Tunes Memphis, TN

Star Records El Paso, TX

Sunbeit Music 1-Stop Dallas, TX
Texas Tapes & Records Houston, TX
Western Merch. One Stop Houston, TX
Wherehouse Records Metaire,, LA

REGIO

AK,Northern CA,|D,MT,Northern NV,OR,WA WY

GUIFFRIA
CALL TO THE HEART

THE FIXX
SUNSHINE IN THE SHADE

PETER WOLF
I NEED YOU TONIGHT

Budget Boise, ID

Budget Cheyenne, WY

Dan Jay Tuilwila, WA

Eli's Record & Tape Spokane, WA
Eucalyptus Records Napa, CA
Leopoid's Berkeley, CA

Music People’s 1-Stop Jakland, CA
Musicland Billings, MT

Musicland San Jose, CA

Peaches Seattle, WA

Rainbow One-Stop  S.San Francisco,, CA
Sea-Port 1-Stop  Porttand, OR
Tower Portland, OR

Tower San Francisce, CA

Tower Campbell, CA

Tower Concord, CA

Tower Sacramento, CA

Tower Seattle, WA

Westgate Records Boeise, iD

@&

BILLBOARD DECEMBER1, 1984

www americanradiohistorv.com

15


www.americanradiohistory.com

T

AOR GIVES ITSELF HIGH MARKS AT COLLEGE CONFAB

BY KIM FREEMAN

NEW YORK Despite persistent
complaints about the decrease of ra-
dio personalities, a group of AOR
and record company characters pro-
duced a lively and productive dis-
cussion at the “Future Direction Of
Album Radio” panel, part of Col-
lege Media Journal’'s “Music Mara-
thon” convention, held here Oct. 9-
10.

Addressing the fact that much of
the print media has given AOR a bill
of poor health during the last year,
moderator Steve Smith, of the Al-
bum Network tipsheet, said that
AOR’s supposedly weak status was
more a factor of top 40’s overshad-
owing success and the notion that
“certain acts have something to be
gained by pushing hit radio.”

WNEW-FM New York program
director Charlie Kendall said that
despite Z-100’s rocket-launched first
year, his station had just had its
best Arbitron book ever, adding
that top 40’s dominance in New
York has “put pressure on us to be
more experimental.” That decision,

however, may be partly based on
the fact that WNEW now stands
alone in the Gotham AOR arena.
Smith concurred with the assertion
that rock radio will continue as a vi-
able entertainment source because
the hit radio surge has left room for
AOR to break other forms of musie.

Offering a record label point of
view, Columbia’s Paul Rappaport
suggested that the swing to hit ra-
dio was due, in part, to the failure of
some AOR outlets to “keep up”’
with it. “In many cases,” he said,
“top 40 has scooped AOR” in terms
of spotting hot artists.

Applauding Kendall’s statement
that “I don’t care what [hit radio] is
doing, I do my own thing,” Michael
Plen of IRS Records said, “People
who program what they like will
succeed. The problem is that many
PDs don’t trust their instincts;
they’re shying away from that and
relying on consultants.”

In terms of AOR as a broadcast-
ing career, all panelists were en-
couraging to the audience of college
radio staffers. Kendall and WBCN
Boston’s Bob Kranes said that the
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greatest pleasure of programming
AOR is the ability to program what
they choose rather than label-select-
ed singles, and the format’s asset of
having “rock’n’roll history at its fin-
gertips.”

Telling attendees to ‘‘exercise
your ears,”’ Andy Denemark of
NBC’s The Source said his affiliate
stations’ biggest complaint was the
“limited talent pool” ot future air
talent. Independent promotion man
Michael Abramson struck a com-
mon chord among panelists in urg-
ing listeners to use their college ra-
dio experience as a training ground
for the “real world” of commercial
radio. In general, that comment was
countered in other sessions in favor
of college radio’s primary role as a
key exposure vehicle for young
bands.

Panelists at the “New Music Ra-
dio: What's Next?” session offered
a ““who knows?”’ answer to the
question of progressive radio’s fu-
ture as a commercially viable for-
mat. The semi-serious answer was
made in reference to what WFNX
Boston’s Steve Stick dubbed the
“ghost of the Sex Pistols™ syn-
drome prevalent among advertising
agencies.

But Mike Shallett of the New
York-hased marketing and research

firm Street Pulse presented optimis-
tic statistics showing that the so-
called ““new wave/new music”’
genre has been the biggest seller
among 18- to 24-year-old consumers
for the last 18 months.

Picking up on WLIR Long Is-
land’s motto, Shallett urged pro-
grammers to “‘not only dare to be
different, but dare to be diverse.”
WLIR's PD Denis McNamara said
his station had picked up a strong
following as an “innovator, not a
follower” and had acquired many
listeners “by default,” referring to
the industry’s increasing fondness
for narrowcast programming.

Craig Kostich of the special pro-
jects division of Warner Bros. said
that his label viewed new music ra-
dio as a “fusion format through
which artists can tap into many
markets.” Kostich said his depart-
ment services 113 progressive sta-
tions along 300 similarly minded re-
tail accounts to get an indication of
a record’s potential on the next level
of AOR or top 40 radio.

Jimmy “The Saint”’ Christopher
of KNAC Long Beach, Calif., spoke
well of attendees’ prospects in what
he called ‘““modern rock’ radio by
noting that half of the people on his
staff.are college veterans.

Promotions

DAILING FOR TURKEYS

KPKE Denver (contemporary)
Traditional at countless stations is
the annual turkey giveaway that ac-
companies Thanksgiving. Rather
than the usual drawings or phone-
ins, KPKE’s morning team of “Ste-
ven B. & the Hawk” are asking lis-
teners to send in a postecard telling
the duo what time they’ll be tuning
in. Random calls are placed during
the times indicated, with respon-
dents who answer the phone with a
gobble winning the smoked bird in
question.

Word of mouth goes a long way
for “The Peak” on this one, as con-
testants spend a great deal of time
explaining to friends and callers,
who invariably are not Steven B. or
the Hawk, why they felt the need to
gobble at 7 a.m.

STILL MORE ABOUT HALLOWEEN

KRNQ (Q-102) Des Moines (con-
temporary)

Contact: Tim Grover

Sensing that the usual costume con-

THE MANNHEIM STEAMROLLER CHRISTMAS SINGLE AND ALBUM
SOMETHING FOR EVERY FORMAL

rud wait U you hean
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tests were a bit overdone, Q-102
came up with a concept that had its
audience howling (literally): stag-
ing a ‘“‘Halloween Dog Costume
Contest.” Listeners were asked to
dress up their canine and bring it to
the parking lot of a sponsor for
judging.

Little was spent in the way of
prizes—a trophy and a 50-pound
bag of Sparkle Dog Food to the win-
ner and five-pound bags to all en-
trants. However, the emotionalism
associated with such pet contests
drew a great crowd.

No expense was spared at creativ-
ity, either, as the top dog winner,
Rocky the Great Dane, played a
very convincing “Dog George” of
Culture Club fame. Winning in the
Celebrity Canine category was a
darling Cyndi Lauper lookalike.
Other less famous but noteworthy
entrants including one nondescript
animal dressed as a pink elephant
and a pure-blooded basset hound

(Continued on page 18)

s L < I3 o
Backwards In Time. Sha Na Na
members visit KRLA Los Angeles’
Johnny Hayes for an interview prior to
doing a show at the city’s Beverly
Theatre. Pictured from left are
Screamin’ Scott, Billboard's oldies
personality of the year Hayes, Lenny
and a kneeling Jocko.

YesterHits

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES-10 Years Aga

. 1 Can Help, Billy Swan coLumsia

. Ki Fu Fighting, )
Z&S§EN$UR$ ing, Carl Douglas,

. When Will | See You Again,
Three Degrees, COLUMBIA
. Do It ('Til You're Satisfied),
B.T. Express, SCEPTER
. Longfellow Serenade,
Neil Diamond, coLumaia
. Everlasting Love, Carl Carlton, asc
. My Melody Of Love,
Bobby Vinton, asc
. You Ain't Seen Nothing Yet,

Bachman-Turner Overdrive
MERCURY

9. Cat's In The Cradle,
Harry Chapin, eLekTRA
Angie Baby, Helen Reddy, capiToL

-] N » o~ w N

| 10.

| POP SINGLES-20 Years Ago

. Leader Of The Pack,
Shangri-Las, RED BIRD
. Baby Love, Supremes, motown
. Come A Little Bit Closer,
Jay & the Americans, UNITED ARTISTS
. She's Not There, Zombies, PARROT
. Ringo, Lorne Greene, RCa VICTOR
. Mr. Lonely, Bobby Vinton, epic
. You Really Got Me, Kinks, REPRISE
. Time |s On My Side,
Rolling Stones, LonDON
. Last Kiss,
J. Frank Wilson & the Cavaliers,
JOSIE

—

O mechmd WN

10. Mountain Of Love, Johnny Rivers
IMPERIAL

TOP ALBUMS-10 Years Ago

. Elton John—Greatest Hits, Elton
John, MCca

. 1t's Only Rock’N Roll,
Rolling Stones, ROLLING STONES

. Not Fragile,

Bachman-Turner Overdrive
MERCURY

. Walls And Bridges, John Lennon,
APPLE

w

. Photographs & Memories—His
Greatest Hits, Jim Croce. asc

. War Child, Jethro Tult, warNER BROS

. Serenade, Neil Diamond, coLumaia

. Live At The Tower Philadelphia,
David Bowie, rca

. Verities & Balderdash,
Harry Chapin, ELekTRA

10. Sally Can’t Dance, Lou Reed, Rca

TOP ALBUMS-20 Years Ago

. People, Barbra Streisand, coLumsia
. The Beach Boys Concert,
Beach Boys, capitoL
. Everybody Loves Somebody,
Dean Martin, REPRISE

. A Hard Da¥'s Night, Beatles,
UNITED ARTISTS

. How Glad | Am, Nancy Wilson,
CAPITOL

. Something New, Beatles, caritoL

. Great Songs From My Fair
Lady And Other Broadway Hits,
Andy Williams, cotumsia

. All Summer Long, Beach Boys,
CAPITOL

9. Sugar Lips, Al Hirt, rca vICTOR
10. Hello Dolly!, Louis Armstrong, kape

COUNTRY SINGLES- 10 Years Ago

W WONOO U

N g A W N

-]

A F?cack Home Again, John Denver,
A
8 RS(!'I; Called Me Baby, Charlie Rich,

. Get On My Love Train, LaCosta,
CAPITOL

1
2
3
4. Memory Maker,

Mel Tillis & the Statesiders, MGm
5. | Can Help, Bill Swan, MONUMENT
6. ;Eguble In Paradise, Loretta Lynn,
7
8
9

. We're Over, Johnny Rodriguez,
MERCURY

. Take Me Home To Somewhere,
Joe Stampley, aBc/DoOT
. Every Time | Turn The Radio On,
Bill Anderson. mca
10. Son Of A Rotten Gambler,
Anne Murray, capiToL

SOUL SINGLES-10 Years Ago

1. | Feel A Song (In My Heart),
Gladys Knight & the Pips, sBubbar

. Sha-La-La (Makes Me Happy),
Al Green Ht

. Woman To Woman, Shirley Brown,
TRUTH

. She’s Gone, Tavares, capIToL
. You Got The Love,
Rufus Featuring Chaka Khan, asc

. Three Ring Circus, Blue Magic,
ATLANTIC

. Love Don’t Love Nobody, Part |, |
Spinners, ATLANTIC

. Rockin’ Soul, Hues Corporation,
RCA

W 0O N & Udsa W N

. Whatever You Got, 1 Want,
Jackson 5, moTown

. I Can't Leave You Alone,
George McCrea, TK

—
o
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(Continuedfroﬁz page 12)

THERE'S YET another Gambling
to ramble in the mornings at New
York’s WOR, as John R. joins John
A. on the morning drive institution
started by the late John B. in 1924,
(If you're making notes, John A.
took over in 1959.) As for John R.,
he’s been holding down WOR'’s af-
ternoon drive slot, ““Good Afternoon
New York!,” with Susan Murphy,
who exits the station to resume her
work in commercials. Sliding into
the afternoon slot is evening per-
sonality (and NBC Talknet week-
ender) Bernard Meltzer.

Aiding the Big Eight’s big band
approach (Detroit's CKLW, which
recently adopted Al Ham’s “Music
Of Your Life” nostalgia format) is
consultant Mike McVay ... Pete
Salant meanwhile adds Washing-
ton’s WMAL and Norwalk, Conn.’s
AC-formatted WNLK and its top 40
counterpart Q96 (WLYQ).

Now that engineering consultant
Jim Loupas has wrapped up his
work on San Diego’s country-for-
matted KSON, he trucks south to
Charlotte to reconstruct States-
ville’s WLVV ... Across town at
WROQ, Randy Kabrich has arrived
back from Dallas with his JAM
packages—all three of them:
WROQ for the simuleast hours, Q-
95 for the FM-only operation, and Q-
61 on the AM side, setting some
kind of a record at JAM for number
of cuts in one package.

If you're looking for Jeff McNeal,
you’ll find him where he’s been for
the past two years: in afternoon
drive at San Francisco’'s KYUU.
And according to his new contract,

he’ll be ensconced in that slot for
the next three . . . Over at the Camel
(KMEL), Scott Walker comes on
board from New Orleans’ B-97
(WEZB) as production director.

DOWN IN L.A., Transtar’s Format
41 gains a new overnighter as Ted
Morro gives up midday glory at
Fresno’s KFIG for those honors. He
replaces Dan Springfield ... New
to the 104 WDKX Air Force is Ke-
vin Morrison in the 7 to midnight
slot. He joins the Rochester urban
outlet from Boston’s WILD, where
he was promotion manager and af-
ternoon drive personality.

Typesetting errors caused some
interesting reading last week. So
for the record: Myke Kross is upped
to music director and Dan Lopez
continues as operations manager at
Eric Rhodes’ KLRZ Salt Lake City,
where Jay Stone was recently
upped to PD. Jack Chunn, on the
other hand, has exited his KHTT/
KSJO San Jose general manager’s
vost. He was replaced by former
Lund consultant Fred Schumacher.
Speaking of John Lund, Des
Moines’ top 40 KMGK recently se-
gued to country under his guidance,
with PD Al Brock remaining ex-
trenched in that slot.

Come to think of it, we ran out of
space before we had a chance to tell
you several other things as well.
Like the fate of Tom Bigby, who ex-
its TK Communications’ KLUV,
where he was PD, to follow that en-
trepreneurial spirit. Filling his PD
slot is newly appointed morning
man John Michaels, last of Capi-

tol’s WLVYV, which you just read
about, if you're paying attention.

Changes at Alta Broadcasting
have claimed the job of vice presi-
dent of programming Mike Wag-
ner. The former KIIS-FM Los An-
geles PD has his eyes on Southern
California. N

Ten years and he’s still at it: Rob-
ert Makinson is still publishing his
“Latest Jokes” newsletter. If you
want to find out why, drop him a
line at GPO 3341, Brooklyn, N.Y., or
call him at (718) 855-5057.

After 20 years, Jack O’Brian has
decided upon retirement. He exited
WOR New York and his popular
“Critic’s Cirele” talk show for the fi-
nal time Nov. 16 . . . WIOQ Philadel-
phia’s Helen Leicht celebrates the
eighth anniversary of ‘“Breakfast
With The Beatles” with a Beatle
himself, Paul McCartney, who has
been making the rounds plugging
his new movie, “Give My Regards
To Broad Street.”

MIDDAY PERSONALITY Debbie
Simms adds music director/assis-
tant program director to her WBLK
(K-94) Buffalo duties. Joining the
on-air lineup at the Frank Lorenz
station programmed by Byron Pitts
are Shayla Simpson and Scott
Bishop ... Did we tell you Joan
Homa was upped to sales manager
at Washington’s classical outlet
WGMS-AM-FM?

Joining Greater Media’s WPEN/
WMGK Philadelphia as research di-
rector is John Stonis, who formerly
held that post at King Broadcast-
ing’s KING Seattle and KGW Port-

Mod Squad. Rod Stewart visits KKHR Los Angeles staffers after making an
appearance on RKO/P.G. Productions’ “‘Live From The Record Plant.” Pictured
from left are KKHR’s Tony Sgro, listener Robin Craycroft, Stewart, another

listener and RKO’s Julie Spira.

land before becoming director of cli-
ent services for Hiber & Hart ...
Joining RKO’s WFYR Chicago as
director of advertising and promo-
tion and director of public affairs

are Ariel Adams and Arcadia Let-

kamann, respectively.

The new lineup at San Antonio’s
KISS has Greg Stevens and Steven
0. Sellers handling the “rude awak-
ening” shift, followed by music di-
rector Tom T-Bone Scheppke in
middays; John Lisle and his inflat-
able party girls in afternoons; the
Electric Lady, Debbie Alcocer, in
evenings; Tracy Barnes, nights;
and Pat Dawsey on overnights.
“The Godfather of Rock'n’Roll,”
Joe Anthony, can be heard on Sat-
urday nights.

Looking for something else to do
with your computer? There’s al-
ways the Performing Artists Net-

work (PAN)’s “Radio Net.” Every-
thing from the latest playlist from
Japan Broadcasting Corp. to the
adds at the college station around
the block is available from a local
phene number 24 hours a day. If
you want to know more, give Perry
Leopold a call at (215) 489-4640 and
he’ll set youa up.

WANT TO PICK Steven Warren’s
brain? The founder of the Racine-
based Programming Co-op has writ-
ten down everything he knows
(well, almost) in one concise opera-
tions manual, formerly available to
clients only. Now $150 will get your
hands on this goody, which includes
researched oldies lists. For that
price, you may need some more con-
vineing, 80 give Steve a call at (414)
681-1866

It was one thing to be a rock’n-

W r@mgrreggeeegee

JOHNNY MARKS CLASSICS

RUDOLPH
THE RED-NOSED REINDEER

150,000,000 Record Seller—QOver 500 Versions

BRENDA LEE

ROCKIN° AROUND THE
CHRISTMAS TREE

FRANK SINATRA

PLACIDO DOMINGO

| HEARD THE BELLS ON
CHRISTMAS DAY

Eddy Arnold, Harry Belafonte, Kate Smith, Ed Ames,
Ray Price, Burl Ives, Chet Atkins. Fred Waring. Bert
Kaempfert, Living Voices. Lawrence Welk, Living Strings. .
etc.

BING CROSBY

RS IR T DRSO TR I RI IR

BURL IVES

A HOLLY JOLLY CHRISTMAS

TV SPECIAL
RUDOLPH THE RED-NOSED REINDEER
Burl Ives (Sound Track MCA) CBS
21st Showing—Longest Running Special in T.V. History

oo oede@ioeioiepagreaagesieas

ST. NICHOLAS MUSIC, INC.
1619 Broadway, New York, N.Y. 10019
(212) 582-0970

T T L TR TR R N

BB BRI RIN RN

—_ To NARAS Members:

For Your Grammy Consideration
For Best Recording For Children

¢ 1958, 1965 United Feature Syndicate Inc All Rights Reserved

‘“ ‘Flashdance’-‘Peanuts’ Style ...”
“Billboard’s” Recommended LP’s
Words and Music by
Desiree Goyette & Ed Bogas
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TOP ROCK TRACKS

masquerading as
girl.”

“an ugly baby

FINAL WORDS ON HALLOWEEN

& ) ) ) WCUZ-AM-FM Grand Rapids
. o QY Compiled from natuor::l alpulm—onent:d (country.)
S/&E/€/L redio airplay reports. | Poregoing the usual haunted
NNV houses, WCUZ invited its audience
,f é—” $ &'/ ARTIST TITLE to the downtown amphitheatre to
LABEL gather the night before Halloween
111 1 | 5 | BRYANADAMS RUN TO YOU for “Ea]es Og(})ﬁrkn:ssa’ ’ ]Just as it
sounds, 1,5 undred listeners
2 | 4| 8 | a | DONHENLEY THE BOYS OF SUMMER gathered around barrel fires in the
3 2 4 7 JULIAN LENNON VALOTTE fiark to partake in the Old spe]]bind—
ATEANTIC ing folk art of storytelling—spooky
4 3 L1 6 gﬁgsﬁgyﬂi\" WE BELONG storytelling in this case.

Professional storytellers were on
5|6 |10 8 | RODGERHODGSON HAD A DREAM hand with very convincing tales, in-
6 10 29 3 THE KINKS DO IT AGAIN c]uding a few less-than-comfortin‘g
ARISTA yarns weaved by the WCUZ air
715 5 | g | BOBSEGER & THE SILVER BULLET BAND UNDERSTANDING staff. Solace was provided in the
- form of hot coffee, cider and crois-
8 | 8 | 2 ] 12 | SURVIVOR ICANTHOLDBACK | gants from a local restaurant partic-

g 5 . 6 ?FECO SPEEDWAGON | DO'WANNA KNOW ipating in the disquieting event.

BRUCE SPRINGSTEEN
COLUMBIA

BORN IN THE U.S.A.

[y
o
—
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w

JOHN CAFFERTY & BEAVER BROWN BAND TENDER YEARS

[
—
—
w
—
~
w

EUROGLIDERS
COLUMBIA

HEAVEN (MUST BE THERE)

~N
w
w
S
w
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w

CHRYSALIS

SINATRA FROM A TO Z
WNEW-AM New York (nostalgia)
Running as a Thanksgiving week-

SCOTTI BROS.
end special, “Si o
12 { 19| 27 | 3 | DEEPPURPLE PERFECT STRANGERS beg:lr)n . v%‘::ﬁ’:‘sg;;mmﬁ ;1;:’1 fg
131 11| 181 6 | HONEYDRIPPERS SEA OF LOVE (21) and ended Sunday night (25).
ESpARANA The Metromedia nostalgia outlet
14 | 12 | 12 | 8 | HONEYORIPPERS ROCKIN' ATMIDNIGHT | managed to air all but one of the

1,015 records Sinatra has recorded.

5|7 | a|s | Q% STRANGER INTOWN Played in alphabetical order be-
1619 | 3| 12| v2 PRIDE (IN THE NAME OF LOVE) ginning with “A Baby Just Like

[SLAND You” and ending with “You've Got
17 | 20 | 15 | 8 | MOLLYHATCHET SATISFIEDMAN | A Hold On Me’’ (Sinatra actually

did record a “Z”—"Zing Went The

hit, with the winner drawn from the
correct entries receiving a “valu-
able prize.”

WMAG High Point, N.C. (AC)

18|16 | 20 | o | JQUNPARR NAUGHTY.NAUGHTY Strings Of My Heart”—but it was
19|13 ¢ | 10| .38SPECIAL TEACHER TEACHER never released), listeners were
CARTTOL asked to pay close attention to the
20 | 25 | a6 | 3 | GIUFFRIA CALL TO THE HEART one ]obviousf h}i1t not la(tir(iid.hAt t}(;e
conclusion of the weekend the audi-
21| 22 | 25 | 5 | SCANDALFEATURING PATTY SMYTH HANDSTIED | o co'wag invited to submit post- Introd UCln Bi“boqrd
2 THE CARS HELLO AGAIN cards with the name of the missing 9
24 23 7 ELEKTRA

1955-1984

TOP 100

28 | 23 | 13| 10 | TOMMYSHAW GIRLS WITH GUNS by JOEL WHITBURN
% | a1 » | BiLLYDOL catcHmyFaLL | OLDIES ON THE ROAD A Record Research firstt Compiled from Billboard’s

“Hot 100,” Joel Whitburn’s Top 1000 1955-1984 ranks the all-

26 |18 | 16 | 7 | EAULMCCARTNEY  ~ NOMORELONELYNGHTS |  WMAGic's “Saturday Night At The | g0 e 'thousand hottest singles of rock’s 30-year span —
Oldies” offering took to the streets d ide. hit-by-hit
2| m || & 8 | A EIE O GEE Y MO r]elEs recently, with a promotion at the side-by-side, hit-by-hit.
28 | 2 | BRYAN ADAMS TsonLy Love | new Sheraton Hotel in downtown Unlike other “All-Time Hits” lists, Top 1000 uses no complicated
Ash Greensboro hosted by Magic’s Bill ranking formulas. Instead, the higher and longer a hit was on the
29 | 28 | 26 | 7 | PETERWOLF I NEED YOU TONIGHT Flynn and Bill Gable. In addition to charts, the higher it ranks on our Top 1000 — it's that simple.
N AR the jock patter and well-targeted
30 | 26 | 28| 5 | THEJLGEILSBAND CONCEALED WEAPONS oldies, Gable took to the stage with See how today,l’s chartbusters staqk up against tt\e favorites of
AUTOGRAPH e T a memorable ,version of Morris Al- yesterday. You're in for a few surprises — and that's exactly what
31 | 37 | 50 | 3 | fea bert’s “Feelings.” (Blaming the makes this fact-packed book so essential. Order yours today.
32| 27 | 20 | § | HUEYLEWIS AND THE NEWS WALKING ON A THIN LINE lack of crowd response on his ques- 3 BIG SECTIONS
;T;s:tl;ALL&JOHN OATES ST ok o tionable choice of material, Gable RANK SECTION lists singles in order of all-time popularity from #1 to
3B [ 3 19] 9 | g < says ',‘,eXt time he’ll perform “Wooly #1000 and includes for each single: @ Highest position reached ® Total
34 | 39 | 43| 3 | DEEPPURPLE KNOCKING AT YOUR BACK DOOR Bully”). weeks record held peak position ® Total weeks charted ® Total weeks in Top
MERCURY Not to be outdone, Flynn conduct- 40 e Total weeks in Top 10 ® Year of peak popularity.
35 {29 | a1 | 3 | KROKUS OURLOVE gd thf ﬁ;St “Bill Flynn Shower Cap |  TITLE SECTION cross-references all 1000 singles alphabetically by title
Y HART ANT potlight Dance Competition, and includes each single’s ranking. :
36 | 42 | 36 | 6 | GOREYH/ ITAINT ENOUGH which judged dancers by originality s ; Il 1000 singles by artist and includ
in aquatic paraphernalia finesse. ARTIST §C'|I'IPN cn;(qss-re gren.cgsall 100 SIzg es bya ist and includes
A B RN JMLBREAR | (Well let those lines lie; however, | _ _ 921 SIS ranking and original label and number.
38 % 2 1 PL?KKTQAEN INTO THE FIRE E]ynn prom}:ses ‘““Next time I’ ]] '_ Get A Grand For Just s1 4.95! -1'
ring more shower caps and a stron-
39 | 35 | 3¢ | 4 | YANHALEN HOT FOR TEACHER ger flashlight.”) | Billboard's Top 1000 1955-1984 .................. $14.95 |
TWISTED élSTER | WANNA ROCK The entire event was taped for || O Hardcover Top Popﬂrsgse-?sggcono.“sz..‘f?ﬁ porm I O $39.95 I
089 ]5 | s airing the following Saturday night | Adtist-by-artist isting of every record to ever ht the "Hot 100.” |
a1 NEWD PHILIP BAILEY EAsYLovir | during the regularly scheduled old- | | 0 softcover Top Pop 1955-1982 ...........oomiiuiiiiiiiiieiirinre 2005
les feature. Similar monthly live I 0O Hardcover Pop Annual 1955-1982 .................. saoneaasasacaueanyRSaSaORTDSY $39.95 |
42 | 4 | 4 3 glgllT?ALN DURAN THE WILD BOYS appearances are slated for the | The only year-by-year history of Billboard's “Hot 100. s2005
future. ROLLYE BORNSTEIN | | O Music Yearbook 1983 sengososspopnescyses ce00sgonyonosannesaZaRREa NI 85 |
43 47 19 6 THE FIXX SUNSHINE IN THE SHADE Covers 14 major Billboard charts in one concise v b
. | © Bubbling Under The Hot 100 19591881 ..........coooomrmnrisisorenceee $20.95 |
4 | 31 |31 ] 15 gg’j{}m‘”’,c‘}"“ TEARS | Postage & Handling 2002000000090000po00n00000C 30 o 22000a0a933000020095) $3.00 |
- (Personal checks may delay delivery weeks. Check or money order for tull amount mu:
85| 38 | 33 | 1 | KISS HEAVEN'S ON FIRE Y eror s oo paic 1 5. oty |+ ook 47 $1.00 par suppioment |
§ MERCURY l °
46 DAVID BOWIE BLUE JEAN | Total - Enciosed is my check or mOneyl_border :OF: MR e h ..... $ |
2 6 12 EMI-AMERICA - | \l 0O i'd like more information on the compliete library of Reco esearc |
47 | s 2 | STONEFURY BREAK DOWN THE WALL ACTIONAART | Booksandsupploments. ek tof |
e - : The results are fast. The | Name |
48 { 19 | 47 | 6 | HONEYMOON SUITE BURNIN'IN LOVE reach is vast. And the call is | Adaress |
free! To place a Billboard ’ Record Research inc.
49 NEWD FANET.P-FROJECY WHAT I SEE Classified ad, call Jeff Serette | e . PO x0T |
50 NEWD TRIUMPH SPELLBOUND at (800) 223-7524. I A ——— A |
MCA
& Video clip availability.
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featured Programming

cREA’I‘IVE RADIO NETWORKS
joins the activities celebrating what
would have been Elvis Presley’s
50th birthday. Based in Van Nuys,
Calif., the syndicator is gearing its
Jan. 8 tribute for both pop and coun-

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate local stations
have option of broadcast time

“rand dates.

FOR WEEK ENDING DECEMBER 1, 1984
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Billboard

ADULT CONTEMPORARY
MOST ADDED

A weekly national compilation of the most
added records on the radio stations currently
reporting to the Top Adult Contemporary
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9 . 9 A Singles chart.
try stations, with six hours of early : & Compiled from national radio airplay reports,
Sun Records songs, recordings of Nov. 26, Quiet Riot, Innerview, & /& &/ NEW TOTAL
the Million Dollar Quartet and, in - Innér-View Network, one hour. L/S/5/S 76 REPORTERS ADDS  ON
general, a step-by-step journey Nov. 26, Hank Williams Jr., L ‘é? /w/ TILE ARTIST STEVIE WONDER a2
through Presley’s career on both vi-  Country Music Radio Magazine, R /~f v/ S/ 'ASELENUMBIR/DISIRBUTING LABEL LOVE LIFE IN FLIGHT
nyl and the silver screen. The show . Creative Radio Shows, one hour. (D1 | 1| 9| PENNY LOVER  mOTOWN 1762 Weeks at No. One: 3 LINDA RONSTADT 19 19
is available on a cash basis and pro- Nov. 26, Johnny Rivers, Gary ¢ LIONEL RICHIE SKYLARD
duced.in hour blocks, allowing for ~ Owens’ Supertracks, Creative Ra-  |(2)| 2 | 3 | g | NO MORE LONELY NIGHTS  coLumeia 35.04581 CHICAGO 15 49
flexibility. dio Shows, one hour. ® PAUL MCCARTNEY YOU'RE THE INSPIRATION
Tom Holdridge, curréntly re- Nov. 26-Dec. 2, Tommy Shaw, @ 3| g7 | SEAOFLOVE &sParanza7.99701 atCO STEVE PERRY 419
sponsible for another CRN show, Off The Record with Mary Turner, ¢ HONEYDRIPPERS FOOLISH HEART
“Gary Owens’ Supertracks,” is Westwood One, one hour. @ 61718 | ALLTHROUGH THE NIGHT  PORTRAIT 37-04639 EPIC RAY PARKER JR. 13 36
_writing and producing the show, Nov. 26-Dec. 2, Steve Miller, Star ¢ CYNDI LAUPER JAMIE
while Los Angeles air personality  Trak Profiles, Westwood One, one 5 |45 |g | WAKEMEUP BEFORE YOU GO-GO columeia 38.04552
Larry McKay will act as the voice of  hour. ¢ WHAM WSKY Asheville, NC
rock’n’roll history. Nov. 26-Dec. 2, Artie Shaw Part  |(g)|11] 14| 6 | DO WHAT YOU DO  sarsta 19279 WRMM Atlanta, GA
From Encino, Calif., Barnett- [II, The Music Makers, Narwood JERMAINE JACKSON WSB-AM Allanta, GA
a . N . KEYl Austin, TX
Robbins Enterprises leaves 'em  Productions, one hour. 7 |5 |2 |12] WHAT ABOUT ME?  Rca 13899 WBAL Baltimore, MD
laughing with its newly inked deal Nov. 26-Dec. 2, Alabama Part I, KENNY ROGERS WITH KIM CARNES AND JAMES INGRAM WFBR Baltimore, MD
to produce and syndicate “National  Country Closeup, Narwood Produc- 8 bglg|g| OUTOF TOUCH reaissis z:;g g;f:&;‘;‘t’g";" ILLA
Lampoon’s True Facts” for Mutu- tions, one hour. @ DARYL HALL & JOHN OATES KBOI Boise, D
al Broadcasting in the top 25 mar- Nov. 27, Duran Duran, The @ 10112 7 | AFTER ALL  waRNER BROS. 7-29262 WBEN-AM  Butfalo, NY
kets. Taken from a column of the Source, NBC’s Young Adult Net- ¢ AL JARREAU MR B‘ég:"ngVzY
same name in National Lampoon  work. 15125 | 4 | ALLINEED  QwesT 7.29238 WARNER BROS. WVAF _Charleston, WV
magazine, the two-minute bartered Nov. 30, Dee Snider, Metalshop, S G EGINER WETCharitie NG
daily feature will be available to sta-  MJI Broadcasting, one hour. (AD|13|21] 5 | VALOTTE artanmic 789609 T
tions in non-top 25 markets through Nov. 30-Dec. 2, Ronnie Lane/ . @ JULIAN LENNON WKRC Cincinnati, OH
Mutual, while the latter company ~ARMS Benefit, Superstars Rock | 12 f.7 | 4 | 12| DESERT MOON aem 2666 wiLT Cincinnatl. o
will sell all national spots. Concert, Westwood One, 90 min- © DENNIS DEYOUNG Tl g
Getting the last laugh in this ar-  utes. (13)| 16| 29| 4 | UNDERSTANDING caprroL 5413 WTVN Columbus, OH
rangement will be the lucky listen- Nov. 30-Dec. 2, More Roots Of e BOB SEGER & THE SILVER BULLET BAND :xfg g:u;s, ™
ers and radio personnel who will be  Rock, Rock Chronicles, Westwood 19|33 3 | WHEN OCTOBER GOES aRisTA 19295 WHIO-AM nD:;‘y(',n' OH
sent to Hawaii for a week to per-  One, one hour. BARRY MANILOW RHOW Denver, CO
form as extras in (believe it or not) Nov. 30-Dec. 2, David Brenner, 15 | 9| g | 16] VJUST CALLED TO SAY | LOVE YOU  moTown 1745 ;':)':‘Tc Dgse(m'";sl 1A
“National Lampoon’s Vacation II”  Dr. Demento, Westwood One, two @ STEVIE WONDER WRIE Erie,PA’
as part of the program’s promotion-  hours. 16 {12 |11 | 13| CARIBBEAN QUEEN e RiSTA 1-9199 WEIM Fitcaburg, MA
al package. Nov. 30-Dee. 2, U2, Daryl Hall, # BILLY OCEAN sl
Rock Album Countdown, Westwood 30| - | 2 | YOU'RE THE INSPIRATION  FULL MOON/WARNER BROS. 7-29126 WSLI Jackson, MS
KIDS’ STUFF: Last Saturday (1), One, two hours. - CHICAGO WIVY  Jacksonville, FL
WEXI Jacksonville, Fla. became the Nov. 30-Dec. 2, Happenings, Rare 20 (23| ¢ | CANTLET GO ariantic 7:89611 23;: tao:x‘f.,ggzs,;:\:;A
Children’s Radio Network’s first & Seratchy Rock’n'Roll, Program @ STEPHEN STILLS WHAS  Louisiille KY
affiliate. Generated out of Marina  Services Group, three hours. IT AIN'T ENOUGH  EMI.AMERICA 8236 WRKA  Louisville, KY
Del Rey, Calif., the varied-length Nov. 80-Dec. 2, Nights At The . i ¢ COREY HART Sy e -
program features short-form educa- Fillmores, Don & Deanna On 20 | 14| 10| 13| NOBODY LOVES ME LIKE YOU DO capioL 540 WRVR  Memphis, TN
tional programming, with some mu-  Bleecker Street, Continuum Broad- = ANNE MURRAY & DAVE LOGGINS e, Wi
sic. The paid service, known on the castings, one hour. 21 | 18|17 | g | MOONLIGHT LADY coiumsia 38.04645 WTMJ  Milwaukos, Wi
air as Radio AAHS, debuted with a Nov. 30-Dec. 2, Top 30 USA with @ JULIO IGLESIAS WCCO Minneapolis, MN
live broadcast attended by Jackson- M.G. Kelly, CBS RadioRadio, three (22)| 28| 30| 4 | THIEF OF HEARTS  casasLaNca 3303087 /POLYGRAW :’;}5 ':ﬂ'g:‘f;‘;‘;"f:':m
ville civie and social leaders. hours. z ¢ MELISSA MANCHESTER WHHY Montgomery, AL
Nov. 30-Dec. 2, Top 10 Satellite @ 34| . | 2| JAMIE arista asi0293 WLAC-FM Nashville, TN
YOUNG ADULTS' STUFF: On the ~ Survey with Dan Ingram, CBS Ra. RAY PARKER JR. o ey 1
heels of CMI's college program-  dioRadio, three hours. 28 |25 26| g | SLEEP WITH ME TONIGHT  coLumsia 38-04646 WWDE  Narfolk, VA
ming convention (Billboard, Nov. Nov. 30-Dec. 2, Daryl Hall & NEIL DIAMOND KLTE Oklahoma City, OK
24), New Music Productions of Al-  John Qates, The Source, NBC - @ 27134 ( 4 | TVAMO aTiantc 789608 :g:_'} mh:i'x,NEz
bertson, N.Y. launches a new syndi-  Young Adult Network, one hour. = '] . LAURA BRANIGAN KOY Phoenix, AZ
cated program exclusively for col- Nov. 30-Dec. 2, Herb Alpert, Dick 26 |17 13| 17| HARD HABIT TO BREAK  FULL MOON, WARNER BROS. 7-29214 Wswpor’::mb“{)%’" BA
lege stations. Dubbed “SST College  Clark’s Rock, Roll & Remember, . # CHICAGO :g, po,.;::a' OR
Radio America,” the hour program  United Stations, four hours. 27 123118 | 11| WHO WEARS THESE SHOES?  GEFFEN 7-29189 /WARNER EROS. WPRO-AM Providence, RI
will be available free in time for the Nov. 30-Dec. 2, Kenny Rogers, @ ELTON JOHN ey Rasen. ZCVA
spring semester. The show is pro- Weekly Country Music Countdown, 28 |24 16|12 LEFTIN THE DARK coLumsia 38-0a605 ::X:u F;m:':s':e}v NY
duced in conjunction with, and part-  United Stations, three hours. ] ¢ BARBRA STREISAND KQSW Rock Springs, WY
ly based upon, CMI’s college and al- Nov. 30-Dec. 2, Stevie Wonder, 29 |29 | 20| 18| DRIVE eLetra 769706 K’:fws.m‘::gix'w
ternative radio tipsheet New Music  Rick Dees’ Weekly Top 40, United @ THE CARS KFMB-AM San Diego , CA
Report. It features artist inter-  Stations, four hours. 32135 4 | LOVE AGAIN gca 13931 KFMB-FM  San Diego, CA
views, trivia, comedy, blurbs from Nov. 30-Dec. 2, Lettermen, The JOHN DENVER & SYLVIE VARTAN :&r s'ic.ht:‘zecv;idy' i
college programmers across the  Great Sounds, United Stations, four 31 | 3131 | 5 | EDGE OF A DREAM capitoL 5412 KKPL Spokone, WA
country and, of course, a healthy  hours. 1 JOE COCKER KSD St Louis, MO
serving of scholarly favorites. Nov. 30-Dec. 2, Alabama, Solid [ 32 |33 |32| 7 | SOME GUYS HAVE ALL THE LUCK  warnew aros. 729215 5,',‘5‘,’ Ts‘a',,'g:eﬂ'[ Mo
Out of Kalamazoo, Mich., the Ka- Gold Country, United Stations, @ ROD STEWART WWWM  Toledo, OH
laMusic format producer adds three hours. TAXI DANCING  rca 13861 KRAV Tulsa, OK
KLEN Cheyenne, Wyo. to its client  Dec. 12, Lovin' Spoonful, Bob GD)| NEwb RICK SPRINGFIELD U AL
roster of easy listening subscribers. Newhart, Music & Memories, 36|39 | 37| WEBELONG chmysaus a.42826
Charles Carpenter joins Katz Strand Broadcast Services, one ' # PAT BENATAR
Radio’s Detroit office as a sales- hour. @ NEWD FOOLISH HEART  cOLUMBIA 38-04693
man, and Evan Greenberg comes Dec. 2, Pat Benatar, Live From STEVE PERRY
aboard in the firm's New York The Record Plant, RKO Radio- NEWD MISSING YOU  rca 13966
headquarters as an account execu- shows/P.G. Productions, one hour. DIANA ROSS
tive. Carpenter was an account ex- G| NEWD SKYLARD  asvLUM 7-69671
ecutive at WWWW Detroit. Green- LINDA RONSTADT
berg had held the same post at - LOVE LIFE IN FLIGHT  mOTOWN 1769
WABC New York. - A“]'““NA\\A“"‘ Tl STEVIE WONDER
Kandice Cinnamon adds some ALL BEHIND US NOW  QWEST 7-29136 WARNER BROS
spice to Christal’s Los Angeles :’ehaecrr}eissu\itass?rigzstthgr;g“ i NEWD PATTI AUSTIN
staff, where she joins as a sales- free! To place a Billboard NEWD TENDER YEARS  SCOTTI BROS 4.04682 EPIC
woman. She was an account execu- Classified ad, call Jeff Serette @ JOHN CAFFERTY
tive with Torbet Radio. at (800) 223-7524. . _
KIM FREEMAN e00)2ea 75 S sl e et oy et @ i sty s, O Amerca (RAR) ot o
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Multiple-Vendor Dilemma

CHAINS FIND PERSONAL STEREO TRICKY

BY EARL PAIGE

LOS ANGELES As more record/
tape chains move into personal ste-
reo, buyers say a dilemma exists in
having to deal with several vendors
to insure key models will be in suffi-
cient supply. By not being a large
volume customer of any single ven-
dor, chains find that entry into per-
sonal stereo can often be tricky.

Among representatives of chains
surveyed in a recent report on per-
sonal stereo (Billboard, Sept. 15),
Alan Schwartz of 29-unit Music Plus
here sums up the dilemma: “Person-
al stereo is a different kind of busi-
ness for us. We're not looking to be-
come a hardware chain, and yet the
vendors want us to get real nuts
right away.”

The first real thrust in personal
stereo by Music Plus like most re-
cord/tape chains around the coun-
try, came last Christmas. “We went
with three or four items from two
brands,” says Schwartz, “but we
had problems finding the right
pieces. It was a case of putting a
few pieces in here and there, and we
ended up with problems getting just
what we needed.”

The size of a record/tape chain, of

course, has a lot to do with the
amount of attention'vendors give it.
Larger chains can cherry pick from
vendors because the total volume
represented by just a few models is
rather sizable when spread chain-
wide. Such is the case with 160-unit
North Canton, Ohio-based Camelot
Enterprises, which recently added
three JVC models.

According to buyer Mike Ste-
phenson, this was Camelot’s first
purchase outside of import line
Grand Prix. Camelot went with
JVCs No. 670, 770 and PC2, all
large-sized ‘‘boom boxes” priced be-
tween $99 and $199.

Record Bar, with 161 units span-
ning from its Durham, N.C. base as
far west as Wyoming, likewise has
had good luck in cherry picking,
says the chain’s Paul Fuzzell. Re-
cord Bar has stayed with Sanyo,
which it used exclusively last year,
but now also has items from To-
shiba, Crown and Aiwa.

Explaining the makeup of Record
Bar’s current personal stereo line,
Fussell identifies a headphone radio
at $59.99 and a novelty, cigarette
package-size FM receiver at the
same price from Aiwa. From Crown
he’s using just a single model, with

POSTERS

<@ CPROCK

ACCEPT NO SUBSTITUTES!

I WHY RISK CARRYING UNLICENSED PRODUCT?
WHY RISK DOING BUSINESS WITH JUST ANYONE? |

DEPEND ON THE LEADER...

CP ROCK

THE ONLY ROCK & ROLL DISTRIBUTOR
YOU'LL EVER NEED!

FREEZZ FRAME

e POSTERS e PHOTOS e BUTTONS e DECALS o
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TOLL FREE 1-800-852-3087
CALIFORNIA 1-800-852-8871
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S WEST SACRAMENTO, CA. 95691
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print or
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a special dubbing deck feature.

To offer identifying feature
points, Fussell is going with two
boom box models at the same
$149.95 price point from both To-
shiba and Sanyo. The latter is still a
main supplier as Record Bar goes
from nine items to a total of 17 this
season.

" The trick, according to Joyce
Quist of 25-unit Record Shop, Edina,
Minn. and Sausalito, Calif., is to de-
velop a basic overall lineup and then
fill in according to features. Quist
sees price points developing in $5 in-
crements from $19.95 through
$89.95, an arbitrary ceiling the chain
has established on the theory that
personal stereo purchases are very
impulse-driven.

“You do find suppliers want you
to take on more models than you
want to work with,” says Quist.
“You end up having to find an alter-
native brand, maybe now and then a
kind of off brand, until you can get
your inventory back in line.”

Exacerbating the delicate cherry
picking process, according to Quist
and other buyers surveyed, is the

(Continued on page 23)

(Counter Intelligence

A weekly column focusing on the concerns and suggestions of retailers.

A TOUGH SELL: The battle between video retailers for rental club members
has often resulted in price wars, special deals and heavy discounting. Deal-
ers often decry the clubs and pricing, pointing out that beyond the member-
ship fee—which is becoming even more competitive in many markets—
there isn’t enough incoming cash from rentals to buy new titles. Now one
retailer is trying to fight its way out of that corner with an open letter to its

club members.

Camera Corner, a photo processing and video rental shop in Oceanside,
N.Y., is asking its club members to give up their current membership and
purchase a new annual membership at half of the regular cost. In ex-
change, those customers would be able to select a title to be bought for the
club, and would be part of a select pool that gets to view new titles first.

“The previous management gave too much for the money,” a spokesman
for Camera Corner flatly says. Among the spiffs noted were free two-year
memberships, special {reebies on non-rental titles, lifetime memberships
for a flat one-time fee and other goodies. “They were just losing their shirts
when we took over, in April,”’ adds the anonymous spokesman.

Not surprisingly, the response has been less than enthusiastic. Since
copies of the letter are kept on the store’s counter, and distributed with cas-
settes, customer response is being received in-store. “The reaction has been

mixed,” notes the spokesman.

But even if this isn't the answer, it seems that some tenable solutions
might come out of customer response to the flyer. ‘“The members are trying
to come up with some ideas,” he adds. “Some of them have suggested that
they would rejoin if they received compensation in film. We'll consider any
proposal. But asking people to rejoin is something we had to do.”

HOUSTON DEALERS STRIKE BACK: There's deep consternation in Texas. Newspa-
per ads hit the market on Nov. 17 showing two area chains, Videoland and -

(Continued on page 22)

SOON RADIO will begin waiting
eagerly for the results of yet an-
other rating period. Battles be-
tween contemporary hit radio and
AOR continue, with many saying
that album radio is on its deathbed.
With a just-completed survey, con-
ducted Nov. 2-10, we can take a
look at how record consumers line
up for the skirmish.

The overall breakdown of males
to females in the current survey is
60/40. That’s a slight increase in

by Mike Shalett

cited a top 40 station said that soft
rock was their favorite type of mu-
sic. Only 21.9% of the AOR con-
sumers concurred.

New wave/new music, which
had been our champion, fell to
24.6%. Album radio folks chose it
as their favorite 29.9% of the time,
while top 40 fans noted it 26.6% of
the time. Hard rock, a type of mu-
sic which we have noted growing
all year, scored with 17% of the
overall sample. It was the favorite

A new look at the skirmish
between top 40 radio and AOR

females since our last survey in
mid-September. Those consumers
who said their favorite station was
an AOR station were 64% male
and 36% female. Top 40’s sex de-
mographics were 50/50.

Age is usually an important is-
sue when selling advertising on ra-
dio. In the lucrative 19- to 30-year-
old market, our record consumers
have a representation of 50.5%.
Here there is an interesting com-
parison between the formats. Fifty
percent of the contemporary hit ra-
dio record consumers are in this
age demo, while AOR offers a
whopping 62.5%. When stretched
out to include 31- to 35-year-olds,
album radio garners a 67.6% share
up and top 40 shows 58.7%.

In our current survey, we see a
change in our consumers’ favorite
types of music. For the first time
this year, soft rock was No. 1
among our sample, scoring with
31.6% of our record buvers. This
would seem to be a good indicator
for contemporary hit radio. Exact-
ly 50% of those consumers who

of 34.5% of AOR consumers, while
hit radio folks mentioned it only
8.1% of the time. Though many

“On Target” is a bi-weekly fea-
ture to help readers understand
more about consumer buying
habits and trends. The column is
based on retail research conduct-
ed by the Street Pulse Group, a

Jew York-based music industry
marketing consultancy of which
Mike Shalett is president.

For its primary retail survey
technique, Street Pulse distrib-
utes packets containing question-
naires and product to 50 retail
stores around the country. A
packet is handed out randomly
to a consumer immediately after
he or she has paid for a purchase,
and a $2 coupon, good for the con-
sumer’s next purchase at the
store, 1s the motivation for com-
pleting the questionnaire. The ar-
erage survey incorporates over
700 respondents, a sample equal
to those used by Gallup or Roper
in their polls on political issues.

have said that the formats had be-
gun to sound similar, it’s clear
from the consumer’s point of view
that the only common ground is on
new wave/new music.

Do these listeners also differ as
record purchasers? We think so,
and configuration is one area where
they think differently. Top 40 fans
tend to buy more cassettes. Album
radio folks tend to be heavier buy-
ers. Sixty-one percent of the AOR
crowd say they bought more than
six albums in the last six months.
Only one third of the hit radio folks
say they did the same. There would
also seem to be more 12-inch buyving
on the part of the AOR listener.

Back in June, we started asking
record consumers if they owned a
videocassette recorder. Fifty-two
percent of top 40 listeners in our
current survey have a VCR, com-
pared to 47.1% among AOR fans.
The overall percentage of consum-
ers who say that they have a re-
corder is an impressive 48.5%.

In ou: current survey we also
asked our sample, for the first
time, about their attendance at
concerts. Two-thirds of our sample
said they had attended a concert in
the last six months. An album ra-
dio fan was more likely than his hit
radio counterpart to have gone to a
show. Nearly 80% of the album ra-
dio crowd said they had attended a
concert, while 54.8% of the top 40
group said they had.

In our next column we'll exam-
ine the overall trend of record con-
sumers and their radio format
preferences for the entire year.
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COUNTER INTELLIGENCE

(Continued from page 20)
Sound Warehouse, slugging it out at $59.95 for “The Empire Strikes Back ”

New Releases

a $79.95 list ite The following configuration ab- MOLONEY, MICK, & EUGENE O'DONNELL ~ MOZART
18t 1tem. breviations are used. LP—album;  Uncommon Bonds Serenata Notturna
Lou Berg, owner of Audio Video Plus, says he can understand the com- o rtended play; CA—cassette; P GreenLimet SF 1053/57.75 3 Divertimenti
petitiveness and using the release as a loss leader. “But it’s ridiculous, too, NA—price not avaz,' lable. Multip Lo MR.T ! Mp:fu:l s 100
he adds. “ ‘Empire’ is basically a guaranteed sale for us, and we understand P r Y Sy gt s set ap-  Mr.TsBe Somebody Or Be Somebody's  L/,7P% 412 1201 PH/PolyGram/$11.
there is co-op involved, but we’re not getting any. And we brought in 200 pear within parentheses follow- f::(l:A Mor36014/58.98 ) PROKOFIEV, TCHAIKOVSKY
pieces. ing the manufacturer number. ;"l’:;’:;:.’ :/ ZféENE Sﬁﬁig;’,ﬂz’: ('::r”)%‘g:{sﬁk;g;”""
g Williams,
THE LEGEND LIVES ON (ALMOST EVERYWHERE, NOW): When Camelot celebrated the POPULAR ARTISTS see Mick Moloney :::":hpsla 1u2ar5r;2 1CF?r:;PolyGram/$9.98
opening of its 150th store last spring in Parmatown Mall, Parma, Ohio, the ~ ANTIX PLANET P PROJECT CA 412 556-4 PH/39.98
entire chain toasted with the very apt slogan, “The Legend Lives On.” The :‘:e’: &P-Eﬁizl’::?l”/ . Pink World Is/crIingTl(E o (e (I
e 101 i chonit s nigma/no lis LP MCA MCA2-8019/$8.98 iolin Concerto, Piano Quin
slogan, p]aymg off the Camelot legend, was developed jointly with Sony as DHOMHNAILL. TRIONA NI e Kramer, Hollinger
a tie-in promotion. ] . Triona ' SABIA Basel Symphony Orchestra
According to the Camelot ad department’s Geoff Mayfield, Sony liked it 5 green Linnet siF 3034/87.75 Formando Un Puente LP Philps 4111071 PH/PopyGram/$11.93 '
so much that they kept it—including the typefacing—for use in a generic  14r pIAMONDS LP Redwood RR 2900/$7.98 e :

THE THREE STOOGES SCHUBERT

- N - Quintet in C Major
Christmas Time With The Three Stooges Yo-Yo Ma, Cleveland Quartet

campaign for blank videotapes beginning in June. “They really liked the Greatest Hits
concept and tied it with sports events at the June CES,” says Mayfield, add- P Rhino RNOF 209/8.98

. . o . CA RNC 209/%$8.98 A
ing that Sony further broadened the use to include tapings that were direct- R CIAMEE LP CBS Masterworks IM 39134/CBS/no list
ed towards family events A WG 0 SN IE
y 0 Wally Wally TRIMBLE, GERALD S
LP Rhino RNEP 612/$5.98 Heartland Messenger

, . . . o i 108 j
HOT PHONE CALLS: Who's hot in California’? Record Factory tells what's sell-  CARNC 612/35.98 LP Green Linnet SIF 1054/$7.75 e my of St. Martin

ing in its 30-plus stores via a telephone “hit line,” advertised in the local 2°|T I‘l&'NA VARIOUS ARTISTS in-the-Fields
Yellow Pages. Consumers who make the call to (415) 467-1750 get a one- ARG Christmas Rocks LP Philips 412 176-1 PH (7)/PolyGram/$48.86

? . = g LP Relix RRLP 2004/$8.98 LP Rhino RNEP 652/$5.98 CA 412 176-4 PH (5)/$48.86
minute rundown of the chain’s top 15 singles and albums. The swiftly spo-  carrLp 2004c/$8.98

ken message is updated weekly. INFATUATION ‘,’.2,‘,*",2;’,? ;?.,RJ'SSTS g%ﬁ‘s’:‘:ng The Nightingale
Duran Duran’s ““Arena” and Chaka Khan’s “I Feel For You" were Rec-  Searching . LP Rhino RNEP 650/$5.98 Pulcinella Renard, The Fox
ord Factory’s top titles last week, per the hit line. Also hot: the Duran P Bectnc 0.3 001 /Heritage Sound/37.98 VARIOUS ARTISTS Opera Society of Washington

KORNOG ) ) Nuggets—Vol. I: The Hits Igor Stravinsky, con
. S . Premiere: Music From Brittany e s 21 LP CBS Masterworks M2X 39122 (2)/CBS/no list
Edited by FRED GOODMAN b creen Lomet S 1055/87.75 :

Duran, Whodini and Madonna singles, and the Julian Lennon, Tina Turner
and Madonna albums.

CA RNC 025/$8.98 WAGNER

Nuggets—Vol. II: Punk

LP Rhino RNLP 026/$8.98

CA RNC 026/$8.98
Nuggets—Vol. Ili: Pop

LP Rhino RNLP 027/$8.98

CA RNC 027/$8.98
Nuggets—Vol. IV: More Pop

LP Rhino RNLP 028/$8.98
CA RNC 028/$8.98

VARIOUS ARTISTS
Wonder Women—Vol. lll:
Sultry Soul Sisters

LP Rhino RNLP 065/$8.98

CA RNC 065/$8.98

VOGL, NANCY
Something To Go On
LP Redwood RR 3000/$7.98

YOU FOUND THE VOCAL GROUP SOUND
Vol. I: Greatest Hits Of The Era (Part |)
LP Solid Smoke $SS-8031/Rhino/$8.98

CA SSC-8031/$8.98

Vol. II: Greatest Hits Of The Era (Part Il)
LP Solid Smoke $S-8032/Rhino/$8.98

CA $SC-8032/$8.98

Vol. Ill: Best of Los Angeles’

Donna & Del-Fi Labels

LP Solid Smoke S$-8033/Rhino/$8.98
CA SSC-8033/$8.98

Arias

Estes, Fricke

Berlin State Orchestra

LP Philips 412 271-1 PH/PolyGram/$11.98
CA412271-4 PH/$11.98 _

SOUNDTRACK

CITY HEAT

Original Soundtrack

LP Warner Bros 1:25219 WEA $9 98

CA 4-25219 $9.98

COODER, RY

Paris, Texas (Original Soundtrack)
LP ECM 1-25013/WEA, $9 98

CA 4.25013/%$9.98

COTTON CLUB

Original Motion Picture Soundtrack

LP Geffen GHS 24062 WEA/$9.98
CA M5G 24062/$9.98

GOSPEL
FRANKLIN, REV. C.L.
| Saw A New Heaven And A New Earth
LP Jewel JEWEL 0187/$/.98
CA JEWEL 0187/$7.98
THE PILGRIM TRAVELERS
Featuring Lou Rawls
Stand Up & Testify
LP Solid Smoke $S-8034/Rhino/$8.98
CA $SC-8034/$8.98

BACH CLASSICAL COMPACT DISC
Brandenburg Concertos BACH, VIVALDI )
Philharmonia Virtuosi Concerto in C minor, Concerti )
Richard Kapp, dir. Kremer, Hollinger, Academy of St. Martin-
LP CBS Masterworks M2X 39358/CBS/no list in-the-Fields _

CA MXT 39358/no st CD Philips 411 466-2 PH/PolyGram/no list

BACH & HANDEL BEETHOVEN

Mormon Tabernacle Choir, Condie (dir.)
Philadelphia Orchestra, Ormandy (con.)

LP CBS Masterworks M2X 39102/CBS/no list
CA MXT 39102/no list

BEETHOVEN

Quartet No. 15

Fitzwilliam String Quartet

LP London 411 643-1 LH/PolyGram/$11.98
CA411643-41H/$11.98

BEETHOVEN

Symphony No. 7

Philharmonia Orchestra
Vladimir Ashkenazy, con.

LP London 411 941-1 LH/PolyGram/$11.98
CA 411 941-4LH/$11.98

BERG, BARTOK

Violin Concerto

Kyung Wha Chung,

Chicago Symphony Orchestra
Sir Georg Solti, con.

LP London 411 804-1 LH/PolyGram/$11.98
CA 411 804-4 LH/$11.98

BERLIOZ, DEBUSSY

Frederica von Stade

Boston Symphony Orchestra
Seiji Ozawa, dir.

LP CBS Masterworks IM 33098 CBS no list
CA IMT 39098/n0 st

MAHLER

Symphony No. 1

Chicago Symphony Orchestra
Sir Georg Solti, con.

LP London 411 731-1 LH/PolyGram/$11.98
CA 411 731-4 LH/$11.98

MENDELSSOHN

Sonata, Variations serieuses, Prelude &
Fugue, Rondo capriccioso

Murray Perahia

LP CBS Masterworks IM 37838/CBS/no list

CA IMT 37838/no list

Quartet No. 15
Fitzwilliam String Quartet
CD London 411 643-2 LH/PolyGram/no list

BEETHOVEN

Symphony No. 7

Phifharmonia Orchestra
Vladimir Ashkenazy, con.

CD London 411 941-2 LH/PolyGram/no hist

BERG, BARTOK

Violin Concerto

Kyung Wha Chung,

Chicago Symphony Orchestra
Sir Georg Solti, con.

CD London 411 804-2 LH/PolyGram/no list

BERLIOZ

Symphonie Fantastique

Davis, Concertgebouw Orchestra
CD Philips 411 425.2 PH/PolyGram/no list

BIZET

Carmen & L'Arlesienne Suites
Marriner, London Symphony Orchestra
€D Philips 412 464-2 PH/PolyGram/no list

BRUCKNER

Symphony No. 8

Wagner: Siegfried-idyll

Haitink, Concertgebouw Orchestra
CD Philips 412 465-2 PH (2)/PolyGram/no list

CHOPIN

Etudes

Vladimir Ashkenazy

€D London 414 127-2 LH/PolyGram/no hist

MAHLER

Das Lied von der Erde

Ferrier, Patzak, Vienna Philharmonica
Bruno Walter, con.

CD London 414 194-2 LH/PolyGram/no list

(Continued on page 25)
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Drive-Through Business. WEA and Malibu Gran Prix Fun Center recently
combined to help Video Store in Cincinnati pull off a month-long promotion for
the Cars’ “"Heartbeat City” videocassette. All music videos were $1 off on rental
and albums were $2 off at the audio and video outlets. Pictured is one of the

actual racers loaned by Gran Prix.

PERSONAL STEREO

(Continued from page 20)

fact that personal stereo peaks dur-
ing the Christmas season, when var-
ious SKUs may be depleted faster.

Still another aspect of the overall
complexity of personal stereo is
that not all units in a given chain
have the room for the full personal
stereo line. “We're going with two
Sanyo and two Panasonic boom box
models,” says Quist, “but only in se-
lect stores, because of space limita-
tions.”

All four models are priced at
$89.95. “They are actually twins,”
says Quist, “but one is large size
with a mate that is slim line, in both
brands. The trend seems headed to-

etailing

Darth Vader Is Video Stores’ Santa Glaus

Dealers Laud ‘Empire Strikes Back’ In-Stores

BY EARL PAIGE

LOS ANGELES With “The Em-
pire Strikes Back” expected to over-
load retail checkout terminals this
Christmas, home video dealers are
looking for Darth Vader to be Santa
Claus. The Lucasfilm character,
say shopkeepers around the coun-
try, is the absolute top in-store pro-
motion traffic builder.

One of the happiest retailers is
Carol Pough in suburban Santa Ana
here, who copped a Darth Vader ap-
pearance November 17, just days
after the title’s release. Like others
surveyed, Pough says she doesn’t
mind at all the myriad requirements
involved in staging an in-store in-
volving the three actors portraying

ward slim line.”

To fill out her line, Quist is going
with Crown’s $19.95 cassette player
and its $59.95 cassette with AM/
FM. Two more Panasonic pieces are
the RX 1925 stereo cassette player
with AM/FM at $44.95 and the RQJ
72 tape unit at $39.95. Sanyo’s MG7
stereo tape player at $24.95 and
RP45 AM/FM unit, also at $24.95,
finish out Record Shop’s 10-item of-
fering.

Personal stereo also requires that
chains expand the accessories that
accompany them. In this sense, as
personal stereo tends toward higher
price points, Quist finds that, while

REUSABLE
AUDIO CASSETTE

SECURITY PACKAGE -px=xy

Great for your stores’ existing
album rack displayers.

Read What Our Customers

Say About The Alpha Cas- - :
sette Security Package — 0{)0 Plece.
_ Pilfer Resistant

Larry Mundorf, Camelot Music: — = .
"Cames:;g has :)esl:d AI;‘aha's Audio Cas- 2 “’ac;lve
sette urity Package for six months; it
ga;;’beﬁn in the store for four vnonlhs — kasy o Use

antly we have over one million in use To open, use simple
spread through our 160-store chain. We ‘ .
are also introducing the reusable Security hand key provided ...
Package in our racked accounts. We
have found Alpha’s Package to be the
most secure and cost-efficient security
device compared to the others we had =)
tested. —y
es! edl \ U 1
Robin Blanchard, .. or convenient

Hastings Records:

Hastl s Records has had a positive re-
rom store personnel on Aipha's
new Iong box. The unit is secure, yet
easy to open with the countertop fixture.
It also saves time on re-stocking the cas-
seftes over the comparable long boxes.™

George Tunder,

National Record Mart:

“Alpha’s Security Package has added an
extra dimension in displaying our cas-
settes along with albums in the browser.
The package is one of the easiest to
handle at point of purchase. We have
also found it to be a very attractive pack-

counter-1op
opening fixture

ALPHA ENTERPRISES
7110 WHIPPLE AVENUE, N.W.

sho, NORTH CANTON, OHIO 44720

headphones were in the $5.95-$7.95
range from vendors like ECI, Reco-
ton and MCE, she now can carry
Sony headphones at the $19.95 and
$24.95 price points.

As for why so few chains say they
are carrying Sony personal stereo
units, Quist says, “They’re just too
high-priced.” Camelot’s Stephenson
agrees. He says Sony Walkman
models are carried in the chain cata-
log and at selected stores, “but it's
not a blowout item.”

Camelot’s use of a catalog offers
still another advantage in slowly
building into personal stereo, ac-
cording to Stephenson. He notes
that it allows individual stores to
cherry pick from Camelot’s ware-
house as they step along in adding
items.

$10,000 Grant to
New Music Service

NEW YORK New Music Distribu-
tion Service (NMDS), the not-for-
profit record distribution organiza-
tion that handles hundreds of inde-
pendent, artist-owned labels, has
been awarded a $10,000 grant by
the Robert Sterling Clark Founda-
tion. The foundation-initiated grant
is given in recognition of programs
of “unusually high quality or excep-
tional promise.”

Created in 1972, NMDS is a pro-
gram of the Jazz Composers’ Or-
chestra Assn. Its catalog contains
several thousand new music, jazz
and non-commercial experimental
titles.

T AT
re: ACTION!
That's what you'll get |

when you advertise in

ACTIONAMART

¢ N

the Billboard Classified.
Call toll free (800) 223-
7524, NY residents dial
(212) 764-7388. |

Vader in appearances worldwide
(one actor works out of the U.K.).

More than one retailer reports
that the marketing fallout from a
Vader in-store continues favorably
for years. “I’m not going to say that
the added business will offset the
expense immediately,” says Jack
Messer, owner of six-unit Video
Store in Cincinnati. “In fact, when
he’s (Vader) in the store you are
down for that time because of all
the people and hubbub.

“We used the appearance as a
way to establish ourselves in the
market as the place to go for video,”
says Messer, who staged a promo-
tion two years ago. Messer, who
presented Vader at two of the
chain’s stores to promote ‘‘Star
Wars,” went all out and used dry ice
to create the fog effect so memora-
ble to audiences of the Lucas pro-
ductions.

Yet another benefit of the Vader
in-stores is the ability of the promo-
tion to attract non-VCR owners who
thereafter can be sold and added to
store customer rosters. ‘I would
say when we had Vader two years
ago, 80% of the crowd were not
VCR owners,” says Michael Kelly
of Video Cross Roads in suburban
La Habra here.

“It’s the best kickoff we could
have ever wanted,” says Kelly, who
claims his store was about the third
one in the country to stage a Vader
promotion. Noting the subsequent
burgeoning of the VCR market and
other industry changes, he adds, “It
cost us about $2,000 at that time,

and the vendor was also picking up
half the cost. They don’t now.”

Actually, the cost of the Vader
premotion has hardly escalated. Ac-
cording to Jim George of San Fran-
cisco Home Video, the average cost
was identified by a vendor represen-
tative as 82,000 in a presentation
Nov. 7 before the Northern Califor-
nia chapter of the Video Software
Dealers Assn. (VSDA). Messer also
recalls the cost as $2,000.

However, estimates vary accord-
ing to location, says Lou Berg of
Audio Video Plus in Houston, who
says he just received an estimate of
$3,000 “‘plus travel and hotel—and
there’s no co-op, we understand.”
Berg says a Vader appearance was
staged in Houston Oct. 14 at East
Texas Periodicals, a distributor, for
an open house during which Berg
was solicitad.

“We figured at $4,500 we could
find something more cost effec-
tive,” notes Berg, who is known for
staging extravagant promotions.

“We are having Snoopy,” Berg
says, “and Media (Home Entertain-
ment) picks it up. After all, these
are the vendor’s characters.”

One other remark echoed by deal-
ers around the country is that no
Vader promotion could ever come
off without the assistance of CBS/
Fox’s local sales personnel. In Ohio,
Video Store advertising director
Lee Hackman says, “Without Jan
Paris-Novac we couldn’t have ever
pulled it off.”

In Santa Ana, Pough, whose hus-

(Continued on page 30)

them with:

prices,

adventure.

Recording Tape

P.O. Box 884, Cary, NC 27511

Resourceful ExSell dealers make
elephant-size profits in that retail jungle!

® A “Buyer’s Guide” of our products that lists only SUGGESTED
RETAIL PRICES — plus complete feature/benefit descriptions.

® A separate, matching “Dealer Price Schedule” with wholesale

Let the “Buyer’s Guide” SELL your customers on profitabl
accessories while YOU net the profits!

When you need products, use ExSeli’s warehouse
as YOUR supply depot — just a TOLL FREE call
from even the remotest outposts.

The retail jungle can be an exciting and profitable

But don't risk it without ExSell Marketing —Your
BEST Source for Audio/Video Accesseries and

Call us TOLL FREE for your FREE Dealer Sales Kit.
1-800-334-2484 (US)

Yes, it’s a jungle out there!
You need ExSell Marketing’s

EXCLUSIVE, FREE
Dealer SalesKit

e 1

Their latest survival aid is ExSell’s Dealer Sales Kit which provides

>

1-800-672-2802 (NC)
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NETWORTH
5 Home Management

“Networth” is a financial plan-
ning program for home comput-
er owners, explains Francis Pan-
dolfi, president of Scarborough
Systems, the firm that distrib-
utes the computer software
package. It is based on Sylvia
Porter’s top-selling ‘“New Money
Book For The ‘80s.” Excerpts
from the book are found in the
program’s packaging.

“We positioned this program
to be for people who are con-
cerned with their personal finan-
cial affairs,” says Pandolfi. ‘“The
kind of people who would buy
Porter’s book.”

“Networth” allows users to
keep track of expenses, personal
inventory, stock portfolios and
taxes. The $99 IBM version con-
tains an additonal section for an-
alyzing loans. The Commodore,
Atari and Apple versions, cost-
ing $79.95, do not contain the
loan analyzer section.

The financial planning pro-
gram was released by Scarbor-
ough in September. According to
Pandolfi, it has sold close to
40,000 copies.

FOR WEEK ENDING DECEMBER 1, 1984

COPIES
OF
WEEKLY
CHARTS

are available from
Billboard’s Chart
Research Depart-
ment. Pop Singles
1941 through 1983.
Top LPs 1949
through 1983.
$3.50 per chart.
Call or write:

Billboard Chart Research
1515 Broadway
New York, NY 10036 ¢

(212) 764-4556

The Sarborosgs: System.

From your distributor or
The Scarborough System, Inc
800-882-8222

A
§' Compiled from national retail store sales reports. e.
£ n =] 3
= d/t < ° @
& 2| = e S
/&) ]
NN Elel| | E £ =3
°/&/& : olg|s(E|lz|8|¢|=z|8
L/ F/E/) TITLE Publisher Remarks n|l< | |o|28=|r|C]| O
1 1 46 FLIGHT SIMULATOR I Sublogic Simulation Package [ [ [
2 2 54 FLIGHT SIMULATOR Microsoft Simulation Package ®
3 3 10 RAID OVER MOSCOW Access Strategy Game [ ]
4 4 | 26 | SUMMER GAMES Epyx Arcade Style Sports Game ° ° ° °
5 6 6 SARGONII Hayden Chess Program ) ok | Ok [ 33
6 7 8 ZORK | Infocom Fantasy Adventure Strategy Game ) ) ® ) ) ® ®
7 9 i6 | SARGONII Hayden Chess Program Y Y
E 8 | 20 | 3 | KING'SQUEST SOL Adventure Game ® )
Ll
E 9 15 9 ARCHON II: ADEPT Electronic Arts Strategy Arcade Game ® ®
E 10| 11| 4 SEVEN CITIES OF GOLD Electronic Arts Adventure Strategy Game ° ° ° °
E 11| 10 | 60 | WIZARDRY Sir-Tec Fantasy Role-Playing Game Y
lad (1218 5 ULTIMA Il Origin Systems Fantasy Role-Playing Game
h Tfre?‘ted to_tesrt tﬁe Timits of t%chmcal understﬁndmg.
- 4 1319 2 RENDEZVOUS Eduware athematical ju gemeni,gn rceptual skill. °
[TY] ecommen for ages 13 and over.
14 | 8 60 EXODUS:ULTIMA NI Origins Systems Inc. Fantasy Role-Playing Game [ ] [ ] [ ] [ ]
15| 5 47 éﬁl&.&uggg\#ggﬁgzémnv Electronic Arts Arcade Style Sports Game Y Y Y
16 | 13| 6 MISSILE COMMAND Atari Arcade Game *
17 | 14 6 SPACE INVADERS Atari Arcade Game *
18| 12| 5 CUT THROATS Infocom Action Role Playing Game ° ° ° ° °
19 | 16 4 ASTROIDS Atari Arade Action Game *
20 | 17 2 TRIVIA Mirage Concepts Trivia Game [
Educational program that teaches touch typing to ages 7
1 1 61 NEW IMPROVED MASTER TYPE Scarborough to aduit in an exciting video game format in 18 different ® |00 (00 | @ [
lessons.
2 3 3 MATERING THE SAT CBS E;i:;ational Program designed to help prepare for the SAT ° ° ° °
Contains over 600 problems in addition, subtrac- tion,
3 2 44 | MATHBLASTER! Davidson & Associates  multiplication, division, fractions and decimals for ® [} [ ]
students age 6-12, with game at the end.
R Program That Develops Speed, and shows progress
g 4 | 4| 9 | TYPINGTUTORIN Kriya T eoing Speed and Accuracy. ° o | o
b Interacti i ition and learning tool enabl
. nteractive music composition and learning tool enables
: 5 5 4 MUSIC CONSTRUCTION SET Electronic Arts user to work with a library of music or compose own. o o O
= | 6 | 6 | 2 | SAMPLESAT Hayden Sample Test Module e |eo | o [ @
a
[TY] Designed for students, grades 4 - 1 2, to teach new words,
7 7 16 WORD ATTACK! Davidson & Associates  their meanings and their usages in an interesting and [ ] [ ] [ ]
exciting way.
Educational Program designed to help children ages3to 6
8 8 9 STICKY BEARS ABC Xerox Education in learning the alphabet. Program includes games that [ ] [ ] [ ]
teach.
. An educational game designed to teach people aged 7 to
] 10 4 FRACTION FEVER Spinaker adult about fractions. ) * * )
Program that allows children to create, play and save
10| 9 2 MUSIC COMPOSER Commodore tunes. Simulates 9 instruments, notes appear on screen. *
Child plays keyboard like a piano.
1 1 19 | PRINT SHOP Broderbund At Home Print Shop ®
E 2 2 61 PFS: FILE Software Publishing Information Management System ® ® ®
E 3 3 | 61 [ BANKSTREET WRITER Broderbund Word Processing Package ® ® ® ®
l‘g 4 | 5 | 61 | THEHOME ACCOUNTANT ﬁ"c'a)&mmemal Home & Small Business Financial Management Program e | o | o | 0|0 | 0|0 | e
§ 517 2 NET WORTH Scarborough System Designed to manage personal finances. [ [ [ [
E 6 | 4 | 53 | DOLLARS AND SENSE Monogram Home Financial Package ° ° °
wl 7 6 21 PAPER CLIP Batteries Included Word Processing Package [YS
E 8 8 19 | EASYSCRIPT Commodore Word Processing Package °
X9 |10 2 ATARIBASIC Atari ) Programming Language PS
L . Designed as an idea processor. Used in creating and
10 | 9 3 THINK TANK Living Video Texts storing report outlines. ® ®

©Copyright 1984, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrievat system, or transmittgd, in
any form or by any means, electronic, mechanical, photocopying, recording, or otherwise, without the prior written permission of the publisher.
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by Faye Zuckerman

A weekly column focusing on
hardware and software develop-
ments m the home computer in-
dustry.

THE TWO millionth Apple II per-
sonal computer has rolled off the
assembly line at its Carrollton,
Tex. manufacturing plant, the high
technology firm reports. A spokes-
man for the Cupertino, Calif. com-
pany attributes the continued suc-

N

gy to effect what is viewed as a
strong comeback.

Its “Sargon” series of electronic
chess games and “Sample SAT”
have recently started to dominate
industry best-seller lists. And ac-
cording to the firm'’s president, Os-
car Ray Rodriguez, the company’s
dealer network has been greatly
expanded, from 2,000 to 6,000.

“We decided to come out with
fewer programs and concentrate

The Apple Il personal computer
hits the two million mark amid
predictions of steady growth

cess of the company’s flagship per-
sonal computer to a growing
demand for computers for home
use.

Del Yocam, executive vice presi-
dent and general manager of the
Apple 11 division, projects slow but
steady growth for the personal
computer industry.

The Apple 11 computer, the first
fully assembled, programmable
personal computer to be commer-
cially sold, was launched in 1977.
Since then, the Apple 11 has been
revised some 15 times. It remains
one of the more popular machines
among software developers. There
are currently 10,000 programs
available.

HAYDEN SOFTWARE was one
of the few computer firms to
brighten the fall Computer Dealer
Expo (Comdex) in Las Vegas,
Nov. 14-16. Since the Lowell, Mass.
company’s near demise in 1982, it
has revamped its marketing strate-

heavily on marketing our line,” ex-
plains Rodriguez. “We needed to
gain an image ‘and a high profile.
We enticed retailers to take our
products by purchasing selected
computer software packages re-
tailers said they could not sell.

1 guess you could say we
bought shelf space,” he continues.
“But it worked for us. It was eriti-
cal for us to get visibility, if we
were going to become a success.”

At the massive computer trade
show, Hayden launched a comput-
er program that was widely re-
garded as this year’s show stop-
per. The software package, “Mu-
sicWorks,”’ is a $79.95 music
composition program that works
on Apple’s Macintosh computer.

“MusicWorks” allows users to
compose music directly on the com-
puter. It displays a seven-and-a-
half-octave grid which corresponds
to the keys on a piano.

Essentially, the music composi-
tion program acts similarly to the

way a word processor manipulates
phrases and sentences. When the
song is written, “MusicWorks”
changes the grid into a musical
staff and can insert notation and
print out sheet music.

To make music composing easy
to learn, the program comes with
templates that guide users
through the instructions. Four in-
strument sounds can be played at
once. The user can choose from 10
musical instruments, including a
piano, chimes, flute, trumpet, syn-
thesizers and organ, among oth-
ers.

Another music software pack-
age taking center stage at Comdex
was released by the Passport De-
signs/Hal Leonard Publishing
Corp. joint venture. Available for
the Macintosh eomputer, ‘“MacMu-
sic,” priced at $49.95, comes with
10 pre-programmed compositions
from such artists as Lionel Richie,
Willie Nelson and the Police.

Passport Designs also unveiled a
four-octave music system for the
Commodore 64 machine at Com-
dex. Tunes composed on the “Mac-
Music” can be played on the com-
pany’'s new Music 64 keyboard.

BITS AND BYTES: Early 1985
will see the rollout of a $600 disk
drive that allows Apple II pro-
grams to play on a Commodore 64.
Called The Spartan, it will be in-
troduced by Mimic, a Canadian
firm . .. Text adventure game
maker Infocom launched several
business programs at Comdex.
One of them was “Cornerstone,” a
joint venture wih electronics giant
Tandy Corp. “Cornerstone” is a
database that can be used to store,
organize and retrieve information.

715 Boylston St.
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Boston, MA 02116
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Write for a free color and black & white catalog
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100% EXCHANGE

Nashville Distrib
Offers Children
Free ‘Videoprinting’

NASHVILLE To help promote the
sale and rental of the “Strong Kids,
Safe Kids” abuse-prevention video,
Source Video Distribution here has
sponsored a free ‘‘videoprinting”
service for Nashville area children.
Sharing in the sponsorship are 15 lo-
cal video retailers.

Source Video’s Lee Cowen says
the videoprinting is being done in
cooperation with the Metro Police
Dept. Each child is photographed on
20 to 30 seconds of videotape, and
the tape is then stored with the po-
lice where it will be computer-in-
dexed.

“If it’s well received here,”’
Cowen says, “We’ll take it into oth-
er cities.” Source Video, according
to Cowen, is the largest video dis-
tributor in the Southeastern U.S.
and distributes in all 50 states.

The videoprinting is done by the
personnel at each of the retail out-
lets where the “Strong Kids, Safe
Kids’’ instructional tape is avail-
able. The Paramount tape features
Henry Winkler, John Ritter and
Mariette Hartley. EDWARD MORRIS

NEW RELEASES

(Continued from page 22)

MAHLER

Symphony No. 1

Chicago Symphony Orchestra
Sir Georg Solti, con.

CD London 411 731-2 LH/PolyGram/no list

MOZART

Coronation Mass, Missa Solemnis
Choir of Kings College,

English Chamber Orchestra
Stephen Cleobury, con.

CD London 411 904-2 ZH/PolyGram/no list

MOZART

Serenata Notturna

3 Divertimenti

| Musici

CD Philips 412 120-2/PolyGram/no list
MOZART

Sonatas for Piano and Violin
Haskil, Grumiaux

€D Phikps 412 253-2 PH/PolyGram/no list

MOZART

Symphonie Concertante

Oboe Concerto

Hollinger, Academy of St. Martin-
in-the-Fields

CD Phikps 411 134-2 PH/PolyGram/no list

PROKOFIEV, BARTOK

Pianc Concerto, Vladimir Ashkenazy
London Symphony, Previn (con.)
Chicago Symphony, Solti (con.)

€D London 411 969-2 LH/PolyGram/no list

PROKOFIEV, TCHAIKOVSKY

Peter And The Wolf, Nutcracker Suite
Dudley Moore (nar.), Boston Pops
John Williams, con.

CD Phisips 412 $56-2 PH/PolyGram/no hist

To get your company’s new releases listed,
either send release sheets or else type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to Linda
Molzski, Billboard, 1515 Broadway, New
Yorik, N.Y. 10036.
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"SPINNING IN THE U.S. THEY
~¥3L ALL NEED REPLACEMENT

Ptfanstiehl
leader,

Sell

NEEDLES.

Customers have both wants and
needs. Sooner or later, needles and
cartridges need replacing.

Ptanstiehl dealers fill those needs
{(which gives them hundreds of
chances to sell the “wants”).

supplying over
models. We make you the expert
by providing in-store service, a
copyrighted catalog system,
pocket needle locators and the
best array of dealer aids in the |
business. Pfanstiehl needle profit
. margins will be among the highest

iQ the store. Sell what they need.

anstiehl

3300 Washingion 51, « Wauhegan, IL. 60085

v

replacement
1200
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Classic Titles’ Importance Grows

MANUFACTURERS DIP INTO VAULTS

BY TONY SEIDEMAN

NEW YORK Classic and catalog
titles, always a key part of home
video's product mix, are becoming
increasingly significant as manu-
facturers test new price points and
marketing methods.

According to Ingram Video's
Joani Lehman, classics “‘can be a
collector’s item in the same way
that people build a library of
books.” But, she adds, older titles
don’t just sell by themselves.

Lehman and other distributors
say that three elements are essen-
tial in order to make a classic title a
success: price point, product quality
and retail sales display.

Increasingly, manufacturers are
making efforts to include these in-
gredients in their sales programs.
In 1985, the most important classics
program will probably be MGM/UA
Home Video's “Diamond Jubilee”
promotion, which will put a monthly
series of the studio’s best titles out
for $39.95.

Receiving an undoubted boost
from the company’s March release
of “Gone With The Wind,” the se-
ries will kick off in January with
“Gaslight,” starring Charles Boyer
and Ingrid Bergman. February will
be Greta Garbo month, with “Nin-
otchka,” “Anna Christie” and “Wild
Orchids,” and the titles will contin-
ue to be released through the year
as MGM/UA dips deeply into its
vaults.

All “Diamond’’ features will be
priced at $39.95. There will be two
or three titles released each month,
says MGM/UA Home Video vice
president of sales and marketing
Saul Melnick, who adds that other
features in the effort will include
“Grand Hotel,” “The Women" and
“Babes In Arms.”

Melnick is looking for the low
price and special packaging to do

for “Diamond Jubilee” what it has
done for the company’s ‘‘Great
Books’’ promotion, which per-
formed so well that it won an exten-
sion.

“Great Books” went not just into
video specialty stores, but also into
such sale-oriented outlets as book-
stores and mass merchandisers. As
a result, the company saw volume
boosts of anywhere from 100% to
500% for the titles in the program.

MGM/UA, which pioneered the
home video trailer, will be creating
a special one for its “Diamond” pro-
gram.

While MGM/UA’s program will
probably be the biggest classics ef-
fort in 1985, it won't be the only one.
Companies like Key Video, with its
“24 Karat” program, intend to keep
on mining the old lode, and even
those firms without specially tar-
geted efforts are expecting to make
money from older feature films.

Says MCA Home Video head
Gene Giaquinto: “We're intending
to roll out our entire library eventu-
ally.” According to Giaquinto, clas-
sics are important in great part be-
cause ‘‘people are buying them”
rather than renting.

Although feature films will inev-
itably make for about 85% of
MCA’s sales, Giaquinto said, clas-
sics will account for the remaining
portion without requiring a heavy
sales push. The sales pattern for
older titles is different than that for
recent release titles, he says, follow-
ing a much smoother curve.

Where a recent release title will
see a sharp spurt of initial sales fol-
lowed by almost as sharp a falloff,
classics titles will keep on moving,
says Giaquinto, who notes that his
company is still manufacturing 300
copies of “Psycho” a month, years
after the title’s release.

Ingram’s Lehman agrees. “Two
years down the line it [a classics ti-

VCA Enters Music Market

Picks Up Rights to 1973 Yes Concert

NEW YORK While a number of
manufacturers have been backing
away from making deals for music
video titles, Video Corp. of America
has just decided to get into the
genre despite what it terms inflated
rights prices.

The company has picked up video
rights to “Yessongs,” which fea-
tures a 1973 film of a concert by
Yes, which at the time included Rick
Wakeman on keyboards, Jon Ander-
son on vocals, Chris Squire on bass,
Steve Howe on guitar and Alan
White on drums.

Bearing a suggested retail price
of $29.95, “Yessongs” is coming out
in February. All VCA titles are dis-
tributed by Vestron Video. The pro-
gram is 70 minutes long.

“Yessongs” will only be the first
of VCA’s music titles, says compa-
ny president Alfred Markim. VCA’s
“intention is to acquire more in the
music video area where we can,” he
says.

The company will be very careful
in what it purchases, however. Mar-
kim says VCA is looking for “good
music, good groups and good
sound,” especially audio of a quality
that can be shown off on today’s
high fidelity VCRs. It won’t be easy

to get what he wants, he notes, be-
cause “it’s getting increasingly dif-
ficult to license product.”

“There has been so much publici-
ty and promotion about the success
of the home video business” that
rights payments for all genres have
soared, says Markim. ‘“They’re too
high.”

Advances are so expensive now
that it is getting “hard to recoup”
for some titles, he continues, and
adding to the problem is the compe-
tition taking place among various
manufacturers looking to keep their
catalogs full. In addition to the pub-
licity and promotional fallout that
has made it so that “everyone who
owns a picture property has an esca-
lated impression of the value of it,”
Markim claims, the battling manu-
facturers have made sure rights
payments have been “bid up out of
sight.”

“They’ll have to come down to a
more realistic point of view,” says
Markim, speaking of both manufac-
turers and rights owners.

TONY SEIDEMAN

tle] will sell more for a year period”
than a recent release title put out
two years before, she says.

On the retail level, storeowner
John Pough asserts, “Classics are
movers, but it depends on the price
factor.” According to Pough, “A lot
of people who remember the clas-
sics, who collect the classics, are on
limited budgets’ because of their
age.

Classics are “nowhere near” re-
cent release titles in terms of sales
numbers and dollar volume pro-
duced, says Pough, but—almost
more important to a retailer—
“they’re a steady income.”

“You can always sell a classic; |
don’t care how many times it’s been
on tv,” says Pough. “But it has to
have the prices down.”

Gathering Of The Chiefs. MGM/UA Home Video brought executives from
virtually every one of its overseas branches and licensees to the most recent
Vidcom in Cannes. MGM/UA Home Entertainment Group chairman Cy Leslie is
shown feting Cyril Smith of Communication & Entertainment international Ltd.,
the company’s Australian licensee.

Music Boom Predicted in West Germany
VCR Penetration, Growing Software Demand Cited

BY WOLFGANG SPAHR

HAMBURG As more record retail-
ers nationwide try to compensate
for the drop in disk and cassette
sales by broadening their software
activities, music video should be
heading for a boom era in West Ger-
many. -

That’s the view of Peter Kirsten,
head of Global Video here. Many
dealers, he observes, are now offer-
ing music videos for slightly less
than $13, the price of a Compact
Disc.

Among the main companies to
build sales in the music video sector
are Warner Home Video, RCA/Co-
lumbia, CBS, Thorn EMI, PolyGram
and VCL. Says Kirsten: “Now we
need to convince the entire retail
trade that music videos can greatly
improve bottom line figures.”

Adds Ariola executive Dierk
Storthmann: “We think the music
video market will expand here as it
has in the U.S. and U.K. Some re-
tailers are still rather defensive
about stocking them, but the soft-
ware trade must build fast in the
wake of hi fi VCR hardware devel-
opments.”’

But Mario Mendrzycki, EMI-Elec-
trola’s head of international prod-
uct, sounds a warning note: “Many
fans still find music videos expen-
sive. And I'm worried about the
danger that home taping could
prove even more damaging for the
video sector than it has for audio.”

Warner Home Video product
chief Manfred Wodara says he is
convinced music video is already
having “a sweeping effect” on the
West German music market. “VCR
market penetration is now roughly

FOR WEEK E&DING DECEMBER 1, 1984

15% of all homes,” he notes. ‘“De-
mand for software is growing. That
demand must be met.” ’

Hans Achtenhaten of the giant
Govi record store chain points to
multiple use of music videos on tele-
vision as a big promotional plus.
Music video sales via mail order
have picked up well this year, he
says. “Our turnover altogether is
around 100,000 units a month. Band
performances are the big sellers,
with groups like Queen, Deep Pur-
ple, the Police and Rainbow.”

As always, retail pice structuring
is a major problem, with anything
costing more than $18 proving hard
to sell. Wolfgang Riehl of RCA/Co-
lumbia asserts that $13 is the ideal
price tag. Harry Schultz of the
Membran retail chain says nothing
should cost more than $23 in this
sector.

©Copyright 1984, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written permission of the publisher.
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Compiled from nationa! retail store sales reports.
- 8w %
oa

Copyright Owner, Principal 53 '% £ §

Distributor, Catalog Number Performers el & a
3 . Michael Douglas CED | 19.98
1 1 12 ROMANCING THE STONE A CBS-Fox Video 1358 Kathleen Turner 1983 | R Laser | 34.98
2 4 3 GREYSTOKE: THE LEGEND OFA Warner Brothers Pictures Christopher Lambert 1984 | pg | Laser | 39.98
TARZAN, LORD OF THE APES Warner Home Video 11375 Andie MacDowell CED | 29.98
f Dary! Hannah CED | 29.98
3 3 | 10 | SPLASH Touchstone Home Video 213 Torm Hanks 1984 | PG Laser | 348
Universal City Studios Molly Ringwald Laser | 29.98
4 | 9 | 2| SIXTEEN CANDLES A MCA Dist. Corp. 80076 Paul Dooley 1984\ PG| ekp | 2098
Paramount Pictures Kevin Bacon Laser | 29.95
5| 2| 11| FOOTLOOSE Paramount Home Video 1589- John Lithgow 1984 | PG| ‘cep | 2995
RCA/Columbia Pictures Home Video William Hurt CED | 29.95
6 | 5| 14| THEBIGCHILLA ® 100211 Glenn Close 1983 | R4 aser | 29.95
Sherwood Productions Michael Caine CED | 2995
7 10 9 BLAME IT ONRIO A @ Vestron 5040 Joseph Bologna 1984 | R Laser | 39.95
Universal City Studios Timothy Hutton Laser | 29.98
8|84 ) ICEMANA® MCA Dist. Corp. 80074 Lindsay Crouse 1984 1 PG| ‘e | 2908
RCA/Columbia Pictures Home Video Rachel Ward CED | 2995
9 | 7 | 5 | AGAINSTALLODDS 60077 Jetf Bridges 1984 | R | ser | 2095
RCA/Columbia Pictures Home Video Robin Williams Laser | 29.95
10 | NEW) | MOSCOW ON THE HUDSON 66309 S N 1986 | R | &0 | p00s

@ Recording Industry Assn. Of America (RIAA) seal for sales/licensed rentals of 37,500 units or sales/licensed rentals income of $1.5 million. A RIAA seal for
sales/licensed rentals of 75,000 units or sales/licensed rental income of $3 million. (Titles issued prior to Jan. 1, 1984 are certified under lower criteria.}
¢ International Tape Disc Assn. seal for sales and/or net rentats of $1 million at wholesale.
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SUCCESS

We wouldn’t trade ours for anything. In a few short years we have become the fastest
growing distributorin the fastest growing industry in the country, pre-recorded video.
Now we need you. Our expansion has created a need for assertive and highly

motivated professionals to fill new positions within our company.

*POSITIONS OPEN **
PROMOTIONAL SPECIALIST

Develop promotional and advertising campaigns for our customers!

NATIONAL SALES REPRESENTATIVE

Marketing and sales service to national accounts, including program planning.

FIELD SALES REPRESENTATIVE

Marketing and sales service in the field - “Knockiﬁg on doors.”

TELEMARKETING REPRESENTATIVE

Personalized product information service to our customers.

ADVERTISING/PUBLICITY COORDINATOR

Trade advertising and public relations responsibility.

*Aggressive, professional, creative and personable applicants required!

b

Share Our Success

If you have what it takes:
Send resume and salary requirements to:

Ingram Distribution Group Inc.e 347 Reedwood Drive @ Nashville, TN 37217
Attn: Director of Human Resources

Equal Opportunity Employer
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MAKE SERIOUS V.
THE COMEDY HIT
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DEO MONEY WITH
)F THE YEAR.

STEVE MARTIN - LILY TOMLIN
. 4 .

_—

The comedy that proves that ones a crowd.

THORN EMI Video is pleased to bring you, while it's still playing to packed theaters all over
the country, the videocasseite release of ‘All Of Me!” Released in September to rave reviews
(‘A triumph’—Gene Siskel, “The best American comedy since Tootsie’—N.Y. Times), ‘All Of

Me" has grossed an incredible $32 million plus, and it’s still going strong. Week in and week
out, it's topped Variety's 50-Top-Grossing-Films list. Now, ‘All Of Me,” which stars Steve
Martin and Lily Tomlin, will be your hit comedy of the year.
So hurry. Order lots and lots of “All Of Me” videocassetftes
from THORN EMI, and make some very serious money. For
the distributor nearest you, call toll-free: (800) 648-7650.

ANOTHER THORN EMI
BLOCKBUSTER
VIDEOCASSETTE.
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DARTH VADER

(Continued from page 2.3)

band John i1s national VSDA vice
president, is equally thankful of the

assistance of CBS/Fox rep Kari
Disani. Pough, who says she has
sought counsel from other dealers
who have hosted Vader, doesn't
want to reveal her costs but does

say they are less than she anticipat
ed. |

"The Pinkerton guards surprised
me,” savs Pough. “They only re-
quire a four hours minimum and

work for $14.50 an hour.”

With the zeal she demonstrates
when assisting her husband in
VSDA projects, Pough indicates she
struggled through the many pre-

promotion preparations, ranging
from supplyving transportation and
lodging complete with limo and
king-size bed to dressing room and
full-length mirror. “We borrowed
the mirror from CBS/Fox,” she

2ays.

Pough and others surveved are
lavish in their praise for Lucas-
film’s directions for maximizing the
promotion. Says Kelly, “You want
N ™ to have vour store logo prominently
HOME VIDEO PRESENTS positioned in photographs if you are
going that route of Polaroid snap-
shots. Customers take the photos
home, and they’ll be coming back.”

Hackman in Cincinnati urges pro-
motion of VCR rentals surrounding
the Vader proniotion. “You will at-
tract a large number of people who
huve never been in a video store
he says. “That’s one of the main
ideas.”

Pough says explicit directions are
supphed for maximizing the in-
store, including suggestions of hav-
ing signed photos or other Lucas-re-
lated licensed products ready in
case of short supply. “We have 200
photos ready,” she savs. “They cost
20 cents and are already signed if
we run out of photos that he can
sign on the spot.”

Lucasfilms and CBS/Fox uassist
dealers in choosing where in a site
to stage the appearance, which can
become critical. Pough sayvs be-
cause of her store’s design, the dry
ice stunt was not possible. She
planned to use the double doors in
front as a way to control the crowd.

Advance promotion included men-
tion for two months in Video-
cassette Unlimited’s newsletter, cir-
culated to several thousand rental
card holders, and a quarter-page ad
the dayv before the event in the Or-
ange County Register.

Estimates of erowds vary consid-
erably, but no dealer interviewed re-
ports any serious problem. Pough
savs a requirement is to advise
CBS/Fox of the estimated crowd
size. She did not contact law en
forcement people in advance but
does have the Santa Ana police hot-
line posted “just to be safe.”

Taking the ultimate advantage,
the Poughs have all Lucas films-re-
lated products prominently dis-
plaved in the front of the store.
“They even help us set up the in-
store music system so we'll have
‘Star Wars’ music going all the
time,” says Pough.

COPIES
OF
WEEKLY
CHARTS

are available from

Billboard’s Chart

Research Depart-

1 ment. Pop Singles
1941 through 1983.
Top LPs 1949
through 1983.

- $3.50 per chart.

‘ Call or write:

U.S.A. HOME VIDEO, 7920 ALABAMA AVENUE, CANOGA PARK, CALIE. 91304-4491 * (800) 423-7455 |

U.5.A. HOME VIDEO/ A DIVISION OF INTERNATIONAL VIDEO ENTERTAINMENT., INC.

42 JOHN DEREKin BOLERO s GEORGE KENNEDY ANDREA OCCHIPINTI ANA OBREGON
b MENAHEM. GOLAN o YORAM GLOBUS s JOHN DEREK *% PETER BERNSTEIN |

Music Supervised

ol el ELMER BERNSTEIN

€ A CANNON Him

AVAILABLE ON VIDEOCASSETTE-NOVEMBER 30th.

BETA HI-EI AND VHS STEREO $79. 95 SUGGESTED LIST PRICE

PRICED SLIGHTLY HIGHER IN CANADA

Wi RONY YACOV ™*/BO DEREK et JOHN DEREK

iginal Soundtruck Album Available on THEATRICAL EXHIBITION OF THIS FILM INCLUDED A STATEMENT
VARESE SARABANDE. RECORDS THAT PERSONS UNDER 17 WOLLD NOT BE ADMITTED.

COPYRIGHTOMCMLXXXIV CANNON PRODUCTIONS N V. [

Billboard Chart Research
1515 Broadway
New York, NY 10036

(212) 764-4556
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For MGM/UA Home Arm
Profits Gontinue To Glimb

NEW YORK MGM/UA Home En-
tertainment Group Inec. is continu-
ing its strong financial perfor-
mance, with a final fiscal 1984
fourth quarter profit of more than

Snatchers.”” Older titles such as
“2001: A Space Odyssey,” “Dr. Zhi-
vago,” “Clash Of The Titans” and
“The Wizard Of Oz”" also helped
make the company’s fiscal picture

FOR WEEK ENDING DECEMBER 1, 1984

©Copyright 1984, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any
retrieval system, or transmitted, in any form or by any means, electranic, mechanical, photocopying,
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recording, or otherwise, without the prior written permission of the publisher.

TOP VIDEOCASSETTES ***

Compiled from national retail store sales reports.

25%, and a fiscal year profit almost ~ pretty. ) ] s @ wl 5|
as large. Pay tv earnings also helped fill Copyright Owner, Principal ﬁ% = g 2
The company reported netincome ~MGM/UA’s coffers, the company Distributor, Catalog Number Performers 2ele] & | «
amounting to $13.1 million, or 44  says. Assisting the home video divi-
cents per share, on revenue of §1on’s income gains were the open- 1 | 1 |133| JANEFONDA’S WORKOUT A ¢ K_arclwgeo Corporation Jane Fonda 1982 | NR VHtS :ggg
$51.45, for a total profit of 25.4%. ing of a string of overseas branches KVC-RCA 042 Beta | 59.
Last year’s profit was 24.1%, with and the; issuing of licenses in such 2 | 2 | 12| ROMANCING THE STONE & CBS-Fox Video 1358 anichael Douglas 1084 | PG ;Hts ;ggg
$11.3 million worth of black ink on countries as Japan, Australia and athleen Turner eta | 79.
revenues of $46.8 million. Per share  Spain. Existing territories such as | 3 | NEWD | THE EMPIRE STRIKES BACK CBS-Fox Home Video 1425 Mark Hamill w77 |pa| W8S | 7008
net income was 38 cents. Germany, France, Scandinavia and CLGET a |’
com- Holland were also si nificant con- Paramount Pictures Harnison Ford VHS | 2495
paﬁ;rs;}v]fafg;ri}i]sglil:l;’tg/rérﬁ}::s For tributors = 4 3 50 RAIDERS OF THE LOST ARK Paramount Home Video 1376 Karen Allen 1981 | PG Beta | 24.95
‘0 . .
i According to MGM/UA Home Paramount Pictures Kevin Bacon VHS | 39.95
the full year, the increase was 23‘7'0, rding & : 5 | 4 | 12| FOOTLOOSE Paramoont Home Video 1589 Johr- Lithgow 1984 PG| o | 300
to $197.3 million from last year’s Entertainment Group chairman Cy
$160.7 million. Leslie, the company’s ‘““ability to be 6 | 6 | 6 | GREYSTOKE: THE LEGEND OF Warner Brothers Pictures Christopher Lambert | 1q, | pg | VHS | 79.95
Profits for fiscal 1984 were up by able to use catalog product” is its TARZAN, LORD OF THE APES A Warner Home Video 11375 Andie MacBowell Beta | 79.95
19%, from $39.3 million to $46.6 mil-  key asset. “It will come back to the 715 | 10| spLasw Touchstone Home Video 213 ol 1984 [po | WS | 7995
lion. Per share, they increased from  record days, essentially,” says mu- o !
$1.40 to $1.58. sic industry veteran Leslie, where 8 | 24| 2 | mMoscow oN THE HUDSON RCA/Columbia Pictures Robin Williams 1084 | g | VHS | 7995
MGM/UA Home Entertainment the home video industry will be Home Video 60309 Marta C. Alonso Beta | 79.95
R Y & ; >
i - romoting and exploiting catego- 1984 SUMMER OLYMPICS ABC, Inc. . VHS | 29.95
has been regularly issuing divi- ~_promoting il CE 9] 9| 8| HIGHLIGHTS ® Continental Video 1014 Frank Gitford 1988 INR| gey | 29.95
dends, with the sixth quarterly divi- ne(s). .
i i . ne shadow Leslie, like others STAR TREK II-THE WRATH OF Paramount Pictures William Shatner VHS | 24.95
dend in a row NI O O Oct. 4’ g P 2 10| 30 | 91 KHAN A ¢ Paramount Home Video 1180 Leoriard Nimoy B2 |G Beta | 24.95
for 15 cents. The two-year-old firm sees looming over the video busi-
has also just declared its second ex-  ness is the inflated level of rights | 11 | 12 | 23 | EMTED SOLD EDITION CARTOON 1 pisney Home video 198 Mickey Mouse 198 | NR| piS | 2002
traordinary dividend, one of 50 payments. “Prices of films are rela- :
cents, up from 25 cents the year be- tively high,” he says. “That's going | 12| 17 | 8 | vENTLA CBS-Fox Video 4724 Barkra Streisand 1983 | PG X:‘g ;ggg
fore. to recede when reality becomes a i
Home video is only a portion of  way of life.” 13| 7 | 8 | AGaiNsTALLODDS Rea/columbia Pictures Home VideoRCA/  Rachel Ward 1984 | R | VHS |79.95
MGM/UA Home Entertainment Responding 0 FOmesRs Ghak Columbia Pictures Home Video 60077 Jeft Brldgtﬁ:s Beta |79.95
Group. The company also sells pay MGM/UA Home Entertainment |14 |11 | 3 | NEVERCRYwWOLF Walt Disney Home Video 182 g?a:eéen:mn Smith | 198 | pg X:tsa ;ggg
tv, broadeasting and other ancillary Group may soon be following a i J i
rights. number of other home video manu- | 15 | 19 | 62 | FLASHDANCE RaramountRICires Jenrifer Beals 1983 | R | VHS | 2495
The firm attributes improved facturers out to California, Leslie Paramount Home Video 1452 Bela | 2495
earnings to the home video success  points out that he has a contract |16 | 10 | 24 | TERMS OF ENDEARMENT Paramount Pictures Shirkey MaCaine 1983 |pg | YHS | 3995
of such titles as “Reckless,” “Brain-  that lasts through 1985, and says Paramount Home Video 1407 Debra Winger Beta | 3995
storm,” “Heaven’s Gate,”’” “The that “I have no plans” to relocate to 17| 13| 23 é'ﬂ;;%segb%ﬂg '.ON CARTOON .t Disney Home Video 200 Donald Duck 1984 |NR \é:g gggg
Hunger’”’ and “Invasion Of The the West Coast. .
Universal City Studios David Keith VHS | 79.95
18 | 20 4 FIRESTARTER @ MCA Dist. Corp. 80075 Drew Barrymote 1984 | R Beta | 79.95
’ Cannon Films Inc. Adolfo Quinones VHS | 79.95
The Boom Goes On 19 | 16 | 4 | BREAKIN'A MGM/UA Home Video 800447 Micrael Chambers | 1% [P6 [ geta | 79.95
o Rea/columbia Pictures Home Video,RCA/ William Hurt VHS |79.95
octnher vcn sales up 8] /o 20 | 15 [ 17| THEBIGCHILLA ¢ Columbia Pictures Home Video 100211 Glenn Close 1983 | R | gota |79.95
MAKING MICHAEL JACKSON'S i VHS | 29.95
. 21| 8 | 48 Vestron 1000 Mictael Jackscn 1983 {NR
NEW YORK The videocassette re- date figure remained strong, up IHRICCERTALY Beta | 29.95
corder sales boom continued un- 15% to 12.7 million units. Mono- 22 | 33 | 37 | TRADING PLACES Paramount Pictures Dan Ackroyd 1983 | R | VHS | 2495
abated in October, with machine chrome sets continued their slump, Reramountitiomellidecjiool QT EIMETPhY) 8 || AE
sales up by more than 81% to with sales down by 6% in October |23 | NEWp | STAR WARS CBS-Fox Home Video 1130 marr: P;z:‘n;g'rd 1977 | pe ;:lg gggg
720,000 units for the month, accord- and by 15% year-to-date. arns :
ing to the Electronic Industries Color video camera sales for Oc- | 24 | 21 | 4 | THE BOUNTY Orion Pictures Mel Gibson 1984 |pg | VHS | Mo
Assn.’s Consumer Electronics tober came to around 40,000, a mere eStionlo0g% antionyihicpking Beta | listing
Group. 2.6% rise from the year before. |5 | 77 | 2 | RAQUEL TOTALBEAUTY AND Thorn/EMI Home Video 2651 Raquel Weich 1984 |NR | ¥HS | 3935
According to the EIA, VCR sales Year-to-date figures were some- :
to dealers this October totaled what stronger, with the 373,000 ma- | 26 | NEWD ‘SIIT%Er?EgEGV;IEADT: ‘TI:"DEEF(*)OHLILT'?G Vestron 1016 The Rolling Stones | 1984 | NR \é:lé gggg
720,183 units, against 398,483 units chines moved so far a 23% increase :
for October, 1983. More than 5.5 mil-  over last year's figures. 27 | NEWD | MICKEY'S CHRISTMAS CAROL Walt Disney Home Video 225 Mickey Mouse 1983 | G | yhS | 2%
lion VCRs have been sold so far this Projection tv set sales showed = Sl o
year, compared to about three mil-  more strength, with numbers up by | 28 | 18 | & (T::iﬂt\g:gg;‘ms WORKOUT mg_VngiOO%Olrporaﬁon Jane Fonda 1984 | NR ;:ts gggg
lion units moved in the first 10 19% to 20,000 units. Year-to-date a >
months of 1983, for an increase of projecti ales are up by 34% to Thorn/EMI TVD o VHS | 29.95
81%ths b 11348.1000 (r)r?acshises:s p by 34% 29 | 39 | 71 | DURANDURAN® Thorn/EMI Tvd 1646 DR e 1983 |NR | geta | 2995
. I .
Color tv sales showed some slip- Elektra Entertainment - VHS | 29.98
page in October dr(()) e ; by 2.3 ‘17)6 30 | 22 | 10 | HEARTBEAT CITY Warner Home Video 34024 The Cars 1984 |NR | oo | 2908
3 .
to 1.4 millio its. -£0- " Raymax Prod. P. Brownstein Prod. A VHS | 39.95
n units. But the year-to 31| 23 | 43 | DOIT DEBBIE'S WAY A o e T Debbie Reynolds 1983 [NR| ge | 3990
Universal City Studios Molly Ringwald VHS | 79.95
READ ALL ABOUT IT! 32| 14 [ 7 | SIXTEEN CANDLES A MCA Dist. Corp. 80076 Paul Dooley 1984 [ PG| got | 79.95
: THE POLICE-THE SYNCHRONICITY  A&M Video/I.R.S. Video, RCA ) VHS | 39.95
it fiis 33 |2 | 2| CONCERT Columbia Pictures Home Video 1002 | he Police 1984 \NR | geota | 3995
. Nancy Allen VHS | 79.95
1984 C ATA LOG 34 | 32 | 2 | THEPHILADELPHIA EXPERIMENT  Thorn/EMi Home Video 2547 Al 1984 g | YA ) 7998
Warner Home Video Tom Selleck VHS | 79.95
POPCORN 3B |38 7 LASSITER A Warner Brothers Pictures 11372 Jane Seymour 1984 | R Beta | 79.95
Universal City Studios . VHS | 79.95
36 | 25 | 2 | SCARFACEA MCA Dist. Corp. 80047 aligacing 1983 | R | geta | 7995
Paramount Pictures Elizabeth McGovern VHS | 59.95
P 37| b RACING WITH THE MOON Paramount Home Video 1668 Sear Penn 1984 | PG Beta | 59.95
nppers 38 | 28 6 BEAT STREET @ Orion Pictures Gina Belafonte 1984 | PG VHS No
su ppl Vestron 5047 Rae Dawn Chong Beta | listing
- 39| 35 | 20 | SULTVRECLUB:KISS ACROSS CBS-Fox Music Video 6659 Culture Club 1988 [NR | M5 | 299
Universal City Studios Timothy Hutton VHS | 69.95
40 | 3¢ | 9 | ICEMANA & MCA Dist. Corp. 80074 Lindsay Crouse 1984 | PG| oty | 69.95

@ Recording Industry Assn. Of America (RIAA) seal for sales/licensed rentals of 37,500 units or sales/licensed rentals income of $1.5 million. A RIAA seal for
sales/licensed rentats of 75,000 units or sales/licensed rentat income of $3 million. (Titles issued prior to Jan. 1, 1984 are rertitied under lower criteria.)
@ International Tape Disc Assn. seal for sales and/or net rentals of $1 million at wholesale.
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Distributor, Catalog Number Performers 2elel & RE s EA Rc H
. Michael Douglas VHS .
11 11 ROMANCING THE STONE A CBS-Fox Video 1358 Kathleen Turner 1984 | PG Beta
2 2 7 GREYSTOKE: THE LEGEND OF Warner Brothers Pictures Christopher Lambert 1982 | Pg VHS PAc KAG ES
TARZAN, LORD OF THE APES A Warner Home Video 11375 Andie MacDowell Beta
. VHS .
3| 3| 10| spLasH Touchstone Home Video 213 B D 1984 (PG | gt L ]
— Da"fd :'fth = The definitive lists of the top singles and albums,
niversal Lity Studios VI el M : M
4 5 5 FIRESTARTER @ MCA Dist. Corp. 80075 Drew Barrymore 1984 | R Beta }éear by Year» Covermg the entire 1story Of the
5 6 3 MOSCOW ON THE HUDSON Rca/columbia Pictures Home Video,RCA/  Robin William 1984 | R VHS Ountry charts.
Columbia Pictures Home Video 60309  Maria Conchita Alonso Beta B ed 0 0 0 .n0
Rca/columbia Pictures Home Video,RCA/  Rachel Ward VHS as on the aUthorltratlve statlstlcal research
ca | .
6 - 8 CIE L LG e Columbia Pictures Home Video 60077 leff Bridges 1984 | R | get of lt)}ile TUSIC lndUStry s foremost trade
- - - - uplication.
7 [0 |7 [ sreencmoes o e s o[ | | TTLES AVAILABLE
. ) Charles Martin Smith VHS *
8 8 4 NEVER CRY WOLF Walt Disney Home Video 182 1984 | PG .
Br1an Dennehy Beta Number One Country Singles, 1948 through
9 { 15| 3 | THEPHILADELPHIA EXPERIMENT Thorn/EMI Home Video 2547 “NA?c“geﬂ,z’r‘e 1984 | PG ;:g IIV 983. ($58-00)C Albue 5
umber One Country ms, 1964 through
Paramount Home Video Kevin Bacon VHS
10 | 10 1 FOOTLOOSE Paramount Pictures 1589 John Lithgow L33 || 18 Beta 1983‘ ($2500)
11 9 7 YENTL A CBS-Fox Video 4724 Barbra Streisand 1983 | PG ;:g LlStlngS lnCIUde Blllboard 1ssue date’ tltle’ artist
and label of the number one record of each week.
Orion Pictures Mel Gibson VHS .
12| 11| 5 | THEBOUNTY Vestron 5044 Anthony Hopkins 19841 PG | geta Top Ten Country Singles, 1948 through
13|13 | 4 | CANNONBALLRUN Ii ag'":' a[)“-ef}.cégﬁl 377 g”"nR“z’r‘t‘?:‘ds 1984 | PG ;;5 1983. ($50.00)
rer Home Video | ean Marti a Top Ten Country Albums, 1964 through
Rca/columbia Pictures Home Video,RCA/  William Hurt VHS
14| 1w THEBIGCHILL A & Columbia Pictures Home Video 100211  Glenn Close e || Beta 11_,9t83. ($251021) [[l t' ¢ d l bel f
- - - - - 1SUINgsS mclude fitle, artist and la ol every
Universal City Studios Timothy Hutton VHS 2 A
13|12 | 10| ICEMANA o MCA Dist. Corp. 80074 Lindsay Crouse 1984 | PG| gera record that reached number 10 or higher on the
~ Billboard Country Singles or Country LPs chart
NEW THE EMPIRE STRIKES BACK CBS-Fox Home Video 1425 Magkliamil 1980 |pg | VS . . 4 niry 0
13 > e Harrison Ford Beta Titles are listed alphabetically within each year.
Universal City Studios . VHS indi .
17 | 18 | 26 | scarFacEa L — Al Pacino 1083 | & | V4 #1 records are indicated
Paramount Pictures Shirley MaClaine VHS Top Country Smgles Of The Year, 1946
18 | 23 | TERMS OF ENDEARMENT Paramount Home Video 1407 Debra Winger L9834 [RG Beta through 1983. ($5000)
Paramount Pictures Elizabeth McGovern VHS
19 7 6 RACING WITH THE MOON Para:ount Home Video 1668 Sean Penn 1984 | PG Beta Z‘horpofgo;:gf()%‘;‘ l(%tzlgzsx))()f The Year’ 1965
Universal City Studios James Garner VHS ' : .
20| 2| 18] TANKA o MCA Dist. Corp. 80072 Shirley Jones 1983 PG| Bty The annual charts of the top records of the year
91|19 | & | BREAKIN'a Cannon Films Inc. Adolfo Quinones 1584 | pe | VHS in rank order, as published in Billboard s year-end
MGM/UA Home Video 800447 Michael Chambers Beta special issues. Llstlngs include title, artist and
Universal City Studios Arnold Schwarzenegger VHS label fOr each entry.
22 NEW} CONAN THE DESTROVER MCA Dist. Corp. 80079 Grace Jones L33 || Beta L. I'y
23| 2 5 BEAT STREET @ Orion Pictures Gina Belafonte 1984 |pg | VHS Ind““dual.yearly lists may also be purch_ased
Vestron 5047 Rae Dawn Chong Beta separately; see coupon below ($5.00 per list)
. Robert Urich VHS
24 | 20 | 8 | ICEPIRATES ® MGM/UA Home Video 800427 Mary Cros'by 1984 | PG| g e
25 | 16 | 4 | FRIDAYTHE 13TH-THE FINAL Paramount Pictures . Dana Kimball 1986 | & | VS Billboard Chart Research
CHAPTER Paramount Home Video 1539 Paul Krata Beta 1515 Broadway
Rca/columbia Pictures Home Video,RCA/  Grant Cramer VHS New York, NY 10036
2 | 30 6 HARDBODIES Columbia Pictures Home Video 60366 Teal Roberts IR || & Beta . ’ . .
Embassy Pictures Christopher Guest T Please send me the following Billboard Chart
27| 4 THIS IS SPINAL TAP Embassy Home Entertainment 2081 Michael McKean LEED i G Beta Research Packages:
Orion Pictures Tim Matheson VHS - 1
283 Y UP THE CREEK ® Vestron 5043 Stephan Furst e || G Beta C 1 = Number One Count-ry Smgles @ $5000
e e— s C-2 O Top Ten Country Sm%les @ $50.00
e La ompany arles Fran < :
29 | 21 | 22 | THERIGHT STUFF A TOLE A OIEE o e ra 1983 |G | prS c3ao ’g)%s Coo(l)g]try Singles Of The Year
Rca/columbia Pictures Home Video,RCA/  Michael Caine VHS N
0|7 |0 EDUCATINGRITA A ¢ Columbia Pictures Home Video 10189  Julie Walters B9 |8 Beta D-l O Numbel" (C)ne COuntl"y AlbumS @ $2500
i Cheryl Ladd VHS D-2 O Top Ten Country Albums @ $25.00
31| 32 | 13 | PURPLE HEARTS a WameyBiothersRiclures 1984 | R
Warner Home Video 20018 Ken Wahl Beta D_3 O TOp Country AlbumS Of The Year
Paramount Pictures Gene Hackman VHS
3212830 UNCOMMON VALOR Paramount Home Video 1657 Robert Stack LR || G Beta a I@d$25d00 l l l t f
- - - ndividual yearly lists from
Sherwood Productions Michael Caine VHS 0
B3 BLAMEITONRIO A o Vestron 5040 Joseph Bologna e | & Beta (please list bOOk code n_umber) fOI'.—
34| 37| 25 | siLkwoop e ABC Motion Pictures Meryl Streep o83 | & | VHS ———(please list year(s) deswed.)
Embassy Home Entertainment 1377 Kurt Russell Beta CheCk or money order is enclosed n the
g Rca/columbia Pictures Home Video RCA/  Albert Finney VHS .
3538 |1 THE DRESSER A @ Columbia Pictures Home Video 10184  Tom Courtney 1983 (PG Beta amount Of'
MGM/UA David Naughton VHS ®
36 | 36 7 HOT DOG. .. THE MOVIE - Key Video 4723 Shannon Tweed L | G Beta (Sorry. no C.0.D. or billing.)
Paramount Pictures Harrison Ford Beta Name:
37| 2% |51 RAIDERS OF THE LOST ARK Paramount Home Video 1376 Karen Allen 1981 | PG VHS
Warner Home Video Tom Selleck VHS Company:
38 | 29 7 LASSITER A Warner Brothers Pictures 11372 Jane Seymour 3 | 1 Beta
Paramount Pictures Dan Ackroyd VHS Address:
39| 3% ¥ TRADING PLACES Paramount Home Video 1551 Eddie Murphy 1983 | R Beta C S 7i
. - ity, State, Zip:
Warner Brothers Pictures Goldie Hawn VHS
40 | 34 ( 14 | SWING SHIFT A ; 1984 | PG
Warner Home Video 11376 Kurt Russall Beta Overseas air mail rates available upon request.
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iideo music

A Cole Day In The Desert. Video director Jack Cole (in sunglasses)
demonstrates football tactics to Dennis DeYoung while shooting the performer’s
“Desert Moon” music video. DeYoung is the one on the right, holding the
pigskin.

COUNTRY CLIP COORDINATION SOUGHT

Nashville Labels Aim for Simultaneous Release

BY ANDREW ROBLIN

NASHVILLE In their search for
the often elusive link between video
exposure and sales of country rec-
ords, major labels here are now aim-
ing for simultaneous release of the
video clip and the record it supports.
Spokesmen for the labels agree
that simultaneous release is ideal.
But logistical considerations such
as tour schedules and post-produc-
tion often prevent perfect timing.
PolyGram is the latest label to
tighten coordination between re-
lease dates for a video and a single.
The label’s first simultaneous re-
lease was the Statlers’ “My Only
Love.” The clip was serviced to The

Director of Mangione’s ‘Diana D’

Rybczynski ‘Tangos’ Into Glip Artistry

BY JIM BESSMAN

NEW YORK The recent release of
Chuck Mangione's first concept vid-
eo, “Diana D,” and its early success
in making the plavlists of MTV and
“New York Hot Tracks,” not only
marks a landmark in the career of
the pop-jazz flugelhornist, but also
firmly places video director Zbig-
niew Rybezynski among the most
innovative artists working in the
new medium.

Rybezynski directed “Tango,” the
1983 Oscar winner for best animat-
ed short film. He has won numerous
international awards for movies
made in his native Poland, which he
left in 1982. Since coming to Ameri-
ca, he has directed a pair of brief po-
litical satires for NBC’s short-lived
“New Show,” along with music vid-
eos for four widely differing musi-
cal stylists: “Close (To The Edit)”
for Art Of Noise, “All That | Want-
ed” for Belfegore, “The Real End”
for Rickie Lee Jones, and now Man-
gione’s “Diana D.”

The technical and artistic ingenu-
ity of these videos is an obvious out-
growth of the complex “Tango,”
which used a rather crude optical
matting process to overlap the sepa-
rate everyday activities of some

three dozen individuals in a single
room. These actions were repeated
over and over again while new char-
acters entered the picture, all oblivi-
ous to each other. The end result
was a representation of oppression,
alienation, confusion and tension,
all built from ordinary situations.

“Tango” so impressed Island Re-
cords that it hired Rybezynski to di-
rect the video for “Close (To The
Edit),” by Trevor Horn's studio
group Art Of Noise. The clip gener-
ated tremendous acclaim and con-
troversy for its wanton destruction
of traditional musical instruments
by a trio of well-dressed, straight-
looking henchmen led by a heavily
made-up six-year-old punkette.

“These instruments were impor-
tant to music for a long time, but to-
day they are old technical objects,
which have been replaced by syn-
thesizers as in the music of Art Of
Noise,” says Rybezynski. “And this
is a positive process. The kind of vid-
eo techniques that I'm after go
hand in hand with this kind of mu-
sic.”

In the new Mangione video, Rybe-
zynski again matches modern video
techniques with modern musical in-
strumentation. “Diana D,” which in-
cludes Mangione’s first major vocal

Film Festival First

Clips Gompete in Chicago

BY MOIRA McCORMICK

CHICAGO Music video competed
for the first time at the 20th annual
Chicago International Film Festival
Tuesday (20). The prestigious film
competition showcased 225 minutes
of major label and independent vid-
€0, some 75 clips in all, according to
Festival technical director Reed
Larson. The winner was determined
by audience balloting, the only such
instance in the festival.

“Music video is a public phenome-
non, so we felt the public should de-
cide which ones deserved an
award,” explained Larson.

Festival organizer. Michael
Kutza, said Larson, is “‘always in-
terested in trying something new.
We wanted to see if people would be
interested in a music video clip com-
petition, considering that with all
the video tv shows and video bars,
they can see it any time they want.”

About 75% of the competing clips
were label product, including ZZ
Top’s “Sharp Dressed-Man,” “Legs”
and “Gimme All Your Lovin’”’; Lou
Reed’s “I Love You Suzanne”; Rod
Stewart’s ““Good ‘Clean Fun’ and
“Some Guys Have All The Luck”;
Patti Austin’s “Rhythm Of The
Streets”; Amuzement Park Band’s
“APB,” and Sam Harris’ “Sugar
Don’t Bite.” The rest were indepen-
dent releases, including “Ambition”
by Northwestern Univ.’s Niteskool
Project; “Klowns’’ by Chicagoan
Arturo Cucab, “Heavy Chevy” by
New Yorker Milo Yelesiyevich and
“Rap Master Ronnie” by cartoonist
Garry Trudeau.

Larson said he expects music vid-
eo to compete in the Chicago Inter-
national Film Festival next year.
“It’s not just a fad,” he said, but he
added, ‘“Music video will have to
keep changing to maintain the pub-
lic’s interest.”

contribution, also brings drum ma-
chines and synthesizers to his music
for the first time. “The song com-
bines the synthesized rhythms with
the classical beauty of his horn,”
notes Rybezynski. “‘I wanted the
video not only to connect these two
elements but also to portray the
purpose of the song, which is a man
playing the horn and singing to a
woman, which is a banal situation
by itself but one that could be en-
hanced by some new elements pro-
vided by video technology.”

For “Diana D,” Rybezynski de-
vised various riggings to hold six
video cameras to film Mangione in
different playing positions includ-
ing standing, lying and sitting. He
later filmed—at 10 times slower
speed—a muscular actress playing
the part of Diana, who assembles
six 80-pound video monitors in the
corresponding camera configura-
tions. She then interacts with the
video images of Mangione, but due
to the different filming speeds, her
movements are greatly speeded up
in comparison.

“Many of these effects are not
possible to do in film” says Rybe-
zynski, whose “Diana D" is his first
completely video shoot, as opposed
to previous film-to-video transfers.
“But it’s extremely important not to
get carried away by video tricks so
that they end up distracting from
the song’s storyline or concept.
Here, the special effects—she mov-
ing fast, he moving normally, the
two coming together on the
screens—are so well worked out
that you really don’t pay attention
so much to the technical aspects.”

According to Alan Kleinberg,
Rybezyunksi's partner in Big Z Pro-
ductions, the director’s next music
video projects will be Grand Master
Flash’s “Sign Of The Times” and
John “Jellybeen” Benitez's “Side-
walk Talk.” Six others have been
turned down in the last month.

“We choose our projects only by
the way Zbig sees images with the
music and lyrics,” says Kleinberg.
He adds that Big Z has so far been
able to turn out clips for between
$30,000 and $70,000, but that more
financing will be needed to fully re-
alize Rybczynski’s visions.

“We only spent $27,000 on Art Of
Noise and maybe realized 15% of
our ideas,” he says. “We know we
can do a great deal more.”

Nashville Network’s flagship
“Nashville Now” program on Nov.
12, the date of the single’s release.
Don Reid of the Statlers participat-
ed in the debut via a phone-in inter-
view.

Other television outlets airing the
video within a week of its release in-
clude “This Week In Country Mu-
sic,” “Video Concert Hall,” Country
Music Television, the Country Mu-
sic Network and Atlanta’s Video
Music Channel. “Our aim was to get
maximum exposure immediately to
generate sales,” says PolyGram’s
Martha Moore.

The label achieved another first
with last year’s “It’ll Be Me” video
starring Tom Jones. Spokesmen for
PolyGram say it’s the first instance
they’ve seen of a video increasing
country record sales.

“The sales increase wasn’t at the
level pop acts have seen with MTV,”
notes Joe Polidor, the label’s Nash-
ville director of marketing. Instead,
he says, “We saw a modest increase
of several thousand units over a few
weeks” in markets where the video
was shown.

Polidor adds that radio airplay
had little or no impact on the sales
boost, since the single had ‘““gone by
the boards” by the time the video
went into circulation.

We’'re talking about a ground-
swell, not a monster increase,” Poli-
dor says. “It’s not the norm. This
sort of thing hasn’t happened with
other singles.”

Warner Bros. had Hank Williams
Jr.’s video of ““All My Rowdy
Friends Are Coming Over Tonight”
finished before the single was re-
leased, but held the clip until issu-
ing the record. The video—which
features an all-star cast including
Cheech & Chong, Paul Williams,
Willie Nelson and others—made it
to the MTV playlist.

“Simultaneous release of the vid-
eo and the single is important to get
a jump on promotion,”’says Janice
Azrak, vice president of press and

artist development for Warner
Bros./Nashville. “That’s the best
way to do it.” '

Although simultaneous release is
an ideal. practice varies substantial-
ly. Warner Bros. issued a video sup-
porting Gary Morris’ “‘Second Hand
Heart” recently after the single had
been in service for close to a month.
According to Azrak, the timing of
the decision on which of Morris’
songs ta put on video prevented bet-
ter coordination.

“We changed our minds on which
song should have a video,” says Az-
rak. “If we had released it any later,
the video wouldn't have helped.”

Columbia released Mark Gray’s
single and nine-minute clip of “Left
Side Of The Bed” simultaneously
earlier this year. But CBS Nashville
marketing director Roy Wunsch
says the label’s primary intent was
to promote Gray's first album,
“Magic.”

“We released the video simulta-
neously with the album,” says
Wunsch. ““I don’t think a video
makes a huge difference for a sin-
gle. We produce them more as expo-
sure tools for albums.”

Epic’s most recent country video,
Exile’s “Give Me One More
Chance,” followed the single by sev-
eral weeks.

“Simultaneous release has gener-
ally been our policy,” says Debbie
Banks, CBS’s director of artist de-
velopment. “But by the time we're
ready to do a video we sometimes
run into scheduling problems.”

The Exile clip was first serviced
to 75 “hardcore” country video pro-
grams, according to Banks, but is
now attracting interest from cross-
over vehicles like HBO and “Ameri-
ca’s Top Ten.”

“The video gets played well after
the single has gone off the charts,”
notes Banks, adding that post-pro-
duction work on the video and coor-
dinating shooting timetables with
touring schedules often interfere
with simultaneous release.

St. Tropez Fest in Trouble

Organizer’s Company Goes Bust

LONDON Rupert Schmid, orga-
nizer of the first St. Tropez Interna-
tional Video Clip Festival, has re-
vealed the involuntary liquidation
of his Paris-based music and video
magazine group RS Communica-
tions.

Originally budgeted at around $1
million, the St. Tropez event, held in
October, is known to have cost con-
siderably more, with Schmid’s com-
pany suffering a loss of more than
half the total, despite better than
expected attendance.

The future of the festival, whose
organizational shortcomings were
widely criticized by participants and
the media, must now be in consider-
able doubt, particularly as Bernard
Chevry’s first Midem video clip
event is firmly set for January in
nearby Cannes. There’s certainly
unanimity among all parties that
far-reaching changes in the charac-
ter of the St. Tropez show are need-
ed if it is to continue.

However, the local authorities in
St. Tropez, who jointly hold rights
to the festival with a French adver-
tising agency, have expressed keen

interest in making it an annual
event, even to the point of building
new facilities to house it. So if new
sponsors can be found, a revival
would not be ruled.out.

*“The festival has been estab-
lished, and it will continue,” says
John Nathan, president of Overseas
Music Services, the American repre-
sentative of the gathering.

“I’ve spoken on a couple of occa-
sions with the mayor of St. Tropez,
and his intention is to continue hav-
ing the festival,” says Nathan. As
for who will sponsor in place of RS
Communications, Nathan says that
“a number of companies have al-
ready expressed interest.”

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-
tied.

Call our Hotline at (800) 223-7524.
and tell Jeff you want to see some
Action'

BILLBOARD DECEMBER1, 1984

wWwWWw.americanradiohistorv.com

33


www.americanradiohistory.com

This Is Elvis? Scott Plank plays a troubled youth in the Martin Kahan-directed
video of “Blue Suede Shoes.” In the clip, Plank suffers fron. intense
uncoolness. Guess what song solves the problem? Here Carl Perkins, left, who
wrote ““‘Blue Suede Shoes,” gives Plank, right, some pointers.

ew Video
Wcﬁﬁs

This weekly listing of new video
clips generally available for pro-
gramming and/or promotional
purposes includes: Artist, title, al-
bum (where applicable)/label, pro-
ducer/production house, director.
Please send information to Bill-
board, New Video Clips, 1515
Broadway, New York, N.Y. 10036.

ARMORED SAINT
Can U Deliver

March Df The Saint/Chrysalis
Vicky Lowy/West Dne
Jonathon Seay

CYNDI LAUPER

Money Changes Everything
She's So Unusual/Portrait

NFL Films

Pat Burch/Phil Tuckett

GOLDEN EARRING

Something Heavy Going Down
Something Heavy Going Down/21 (PolyGram)
Paul DeNoaijer/Red Bullet tnternational

Paul DeNooij

Cable Advertising

Acts Find ‘Ticket’ to MTV

NEW YORK Manhattan Cable
TV’s Hot Tickets advertising con-
cept has recently devised the means
for unsigned and underfinanced art-
ists to get their videos on MTV. Pur-
chase of a one-minute spot enables
the buyer to appear, via his or her
video, in a minimum of 10 weekly
prime time ads on the music chan-
nel, with at least that many bonus
plays thrown in on other cable pro-
gramming.

The first artist to make use of the
service is a local Eurodisco type
named Superdude, whose mini-per-
formance of his song “Face The Mu-
sic”” is tagged with the address
where viewers can mail $2 to buy
the record, “This guyv, whether vou
like him or not, is famous in New
York because his ad is on so much,”
claims Lillie Balinova, Manhattan
Cable’s advertising sales coordina-
tor, who is behind the five-month-
old Hot Tickets segments.

Hot Tickets is open to major la-
bels as well as local artists, clubs
and promoters. PolyGram is cur-
rently pushing its new Kiss album
with a 30-second spot.

The spots themselves are not re-
stricted to video, and more common-
ly use still pictures of the artist to-
gether with music and voiceover or
character-generated script detailing
performance and concert informa-
tion.

Other recording artists who have
made use of Hot Tickets include
Test Department, APB and Konk.
Broken Promises, a local act, re-
portedly turned away more than 70
people at the Bitter End when that
performance was mentioned in a
Hot Tickets spot.

Irving Plaza, S.0.B.’s and Kami-

kaze are among the local clubs that
have advertised on Hot Tickets, and
the Miller Time Concerts series
used the service to promote its
shows last summer at the Pier,
Jones Beach and Forest Hills.

The flight of one-minute spots
costs $750 per week; a 30-second
spot, also shown at least 10 times on
MTV with 10 bonus runs on other
cable programs, goes for $400 a
week. Balinova says that “appropri-
ate” programming for the bonus
spots include ‘“Radio 1990”° and
“Night Flight” on the USA Net-
work, prime spots on ESPN, and
various vintage tv series shown on
CBN, “anything where you get the
audience.” Balinova tries to match
the bonus ad with the audience; a
Justine Johns “Babylon” spot has
been shown during tennis tourna-
ments, while Kiss had played to
auto racing viewers. She adds that
additional spots above the contract-
ed 10-plus-10 are given away when
time is available.

“Hot Tickets provides an excel-
lent supplement to record compa-
nies' national and regional ad cam-
paigns hecause they get constant lo-
calized MTV exposure for a small
amount of money,” concludes Balin-
ova. “And for local artists, instead
of the astronomical costs of produc-
ing a regular ad, all we need is a lit-
tle video or a few pictures of the
band, some music, and maybe a
voiceover.” JIM BESSMAN

HANOI ROCKS

Boulevard Of Broken Dreams
Two Steps From The Move/Epic

Mark Bennett

Mark Over

HANOI ROCKS

Don’t You Ever Leave Me
Two Steps From The Move/Epic
Mark Bennett

Mark Over

THE KINKS

Do It Again
Word Of Mouth/Arista
Nitrate Films

Julien Temple

BILLY OCEAN
Loverboy
Suddeniy/ Jive (Arista)
Thornton-Keller
Maurice Phiitips

RUSH

Red Sector A

Grace Under Pressure/Mercury (PolyGram)
CPI Productions

David Maliet

T LI ol
MUSIC TELEVISION

AS OF NOVEMBER 24, 1984

V' PROGRAMMING

This report does not include videos in recurrent or oldie rotation.

WEEKS ON
PLAYLIST

VIDEOS ADDED
THIS WEEK

CHICAGO YOU'RE THE INSPIRATION Full Moon/Warner Bros.
JOE COCKER EDGE OF A DREAM Capitol

4-3-1 ANIMAL Recovery

HONEYDRIPPERS GOOD ROCKIN' AT MIDNIGHT  Esperanza/Atlantic
JOAN JETT | LOVE YOU LOVE ME LOVE MCA

JOAN JETT |INEED SOMEONE MCA

KROKUS OURLOVE Arista

CYNDILAUPER MONEY CHANGES EVERYTHING  Portrait
LET'S ACTIVE WATERS APART IRS

GARY 0. GETIT WHILE YOU CAN RCA

STEVE PERRY FOOLISH Columbia

POINTER SISTERS NEUTRON DANCE Paramount Pictures
RUSH REDSECTORA Mercury

BRUCE SPRINGSTEEN BORN IN THE USA Columbia

ROD STEWART ALL RIGHT NOW Warner Bros.

ANDY SUMMERS THEME FROM “2010" A&M

TEENA MARIE LOVERGIRL Epic

TOTD STRANGER IN TOWN Columbia

BREAKOUT
NEW

NEW
POWER
POWER
POWER
MEDIUM
POWER
NEW
BREAKOUT
POWER
NEW
LIGHT
POWER
POWER
BREAKOUT
NEW
POWER

POWER
ROTATION

BRYAN ADAMS RUN TO YOU A&M

LINDSEY BUCKINGHAM SLOW DANCING  Elektra

DEEP PURPLE PERFECT STRANGERS Mercury

THE FIXX SUNSHINE IN THE SHADE MCA

JIMI HENDRIX ARE YOU EXPERIENCED Warner Bros.
HONEYDRIPPERS GOOD ROCKIN' AT MIDNIGHT  Esperanza/ Atlantic
JOAN JETT 1LOVE YOU LOVE ME LOVE MCA

JOAN JETT |INEED SOMEONE MCA

BILLY JOEL KEEP THE FAITH Columbia

KINKS DO IT AGAIN Arista

CYNDILAUPER MDNEY CHANGES EVERYTHING  Portrait
MADONNA LIKE A VIRGIN  Sire/Warner Bros.

BILLY OCEAN LOVERBOY lJive/Arista

STEVE PERRY FOOLISH Columbia

RED SPEEDWAGON | DO'WANNA KNOW  Epic

BRUCE SPRINGSTEEN BORN IN THE USA Columbia
ROD STEWART ALL RIGHT NOW Warner Bros.

TOTD STRANGER IN TOWN Columbia
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HEAVY
ROTATION

PAT BENATAR WE BELONG Chrysalis

DAVIO BOWIE BLUE JEAN EMI America

DENNIS DEYOUNG DESERT MOON A&M

DURAN DURAN WILD BOYS Capitol

SAMMY HAGAR | CAN'TDRIVE 55 Geffen

DARYL HALL & JOHN OATES OUT OF TOUCH RCA
JULIAN LENNON VALOTTE Atlantic

PAUL McCARTNEY NO MORE LONELY NIGHTS Columbia
SURVIVOR |CAN'T HOLD BACK Scotti Bros./CBS
TALKING HEADS ONCE IN A LIFETIME  Sire/Warner Bros.
.38 SPECIAL TEACHER TEACHER Capitoi

TINA TURNER BETTER BE GOOD TO ME  Capitol

U2 PRIDE Island

VAN HALEN HOTFORTEACHER Warner Bros.

STEVIE WONDER | JUST CALLED TO SAY I LOVE YOU Motown
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Cories
OF

WEEKLY
CHARTS

are available from
Billboard’s Chart
Research Depart-
ment. Pop Singles
1941 through 1983.
Top LPs 1949
through 1983.
$3.50 per chart.
Call or write:

Billboard Chart Research
1515 Broadway
New York, NY 10036

(212) 764-4556

ACTIVE
ROTATION

CARS HELLO AGAIN Elektra

CULTURE CLUB THE WAR SONG  Virgin/Epic
FRANKIE GOES TO HOLLYWOOD TWO TRIBES Island
J. GEILS BAND CONCEALED WEAPONS EMI America
COREY HART IT AIN'T ENOUGH EMI America
ROGER HODGSON HAD A DREAM A&M

BILLY {DOL CATCH MY FALL Chrysalis

CHAKA KHAN | FEEL FOR YOU Warner Bros.

KISS HEAVEN'SONFIRE Mercury

MOLLY HATCHET SATISFIED MAN  Epic

QUIET RIOT PARTY ALL NIGHT Pasha/CBS

LIONEL RICHIE PENNY LOVER Motown

SCANDAL HANDS TIED Columbia

TIMOTHY B. SCHMIT PLAYIN'ITCOOL Elektra
SCORPIONS I'M LEAVING YOU Mercury

TOMMY SHAW  GIRLS WITH GUNS A&M"™

BILLY SQUIER ALL NIGHT LONG Capitol

TWISTED SISTER | WANNA ROCK  Atlantic

JOHN WAITE TEARS EMI America

WHAM WAKE ME UP BEFORE YOU GD-GO  Columbia
PETER WOLF | NEED YOU TONIGHT EMI America
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MEDIUM
ROTATION

BELFEGORE ALL THAT | WANTED Elektra
BIGCOUNTRY WHERE THE ROSE IS SOWN  Mercur:

y
JOHN CAFFERTY & THE BEAVER BROWN BAND TENDER YEARS Scotti Bros./CBS

DOKKEN INTO THE FIRE Elektra

EUROGLIDERS HEAVEN MUST BE THERE Columbia
GENERAL PUBLIC TENDERNESS IRS

DAN HARTMAN WE ARE THE YOUNG MCA
JETHRO TULL LAP OF LUXURY Chrysahs

KROKUS OURLOVE Arista

STONE FURY BREAK DDWN THE WALLS MCA
XAVION EAT YOUR HEART OUT  Asylum/Mirage
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BREAKOUT
ROTATION

AC/DC JAILBREAK Atlantic

AUTOGRAPH TURNUP THE RADIO RCA

CHICAGO YDU'RE THE INSPIRATION  Full Moon/Warner Bros.
BRUCE COCKBURN If | HAD A ROCKET LAUNCHER Gold Mountain/ A&M
DEVO ARE YOU EXPERIENCED Warner Bros.

GARY 0. GET IT WHILE YOU CAN RCA

JOHN PARR  NAUGHTY NAUGHTY  Atlantic

RAMONES HOWLING AT THE MOON  Sire/Warner Bros.
ANDY SUMMERS THEME FROM “2010" A&M

UB40 IFIT HAPPENS AGAIN A&M

ZEBRA BEARS Atlantic

LIGHT
ROTATION

ALPHAVILLE BIGIN JAPAN Atlantic
ANIMOTION OBSESSION Mercury
ARMORED SAINT CAN UDELIVER Chrysalis
BANANARAMA THE WILDLIFE MCA
MORRIS DAY JUNGLE LOVE Warner Bros.
RONNIE JAMES DIO WE ROCK Warner Bros.
SHEENA EASTON STRUT EMI America
IRON MAIDEN ACES HIGH Capito!
QUEENSRYCHE TAKE HOLD Of THE FLAME EMI America
RUSH REDSECTORA Mercury

TORCH SONG DON'T LOOK NOW  IRS
W.AS.P. | WANNA BE SOMEBODY Capitol
Y&T LIPSTICK AND LEATHER A&M

PROMOTIONAL

venuas throughout America.
We provide: # Newest Roleases
» Quick Service
# Highest Cuality
* Low Cost

# 1 way of staying on top of video music

MUSIG VIDEO

Available on 1 Hour Tapa Compilations to colleges, nite clubs, and niher
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TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied. OO
O
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e
Call our Hotline at (800) 223-7524.

and tell Jeff you want to see some
Action!

NEW

ROTATION

JAMES BROWN/AFRIKA BAMBAATAA UNITY Tommy Boy
JOE “KING" CARRASCO CURRENT EVENTS Jem/Important
THE CHURCH CONSTANT IN OPAL Warner Bros.

JOE COCKER EDGE OF A DREAM Capitol

DEPECHE MODE MASTER & SERVANT  Sire/Warner Bros.
ROD FALCONER ONLY SOMUCH MCA

FIONA LDVE MAKES YOU BLIND  Atlantic

4-3-1 ANIMAL Recovery

INDUSTRY STILL OF THE NIGHT  Capitoi

REBBIE JACKSON CENTIPEDE Columbia

DAVID JOHANSEN HAVE YOU HEARD THE NEWS  Passport
LET'S ACTIVE WATERS APART (RS

LOS LOBOS WILL THE WOLF SURVIVE Warner Bros.
CHUCK MANGIONE DIANAD Columbia

STEVE MORSE BAND GENERAL LEE Elektra

POINTER SISTERS NEUTRON DANCE  Paramount Pictures
ELVIS PRESLEY BLUE SUEDE SHOES RCA

SHERYL LEE RALPH IN THE EVENING New York Music Co.
RED HOT CHILI PEPPERS TRUE MEN DON'T KILL COYOTES EMI America
TOM ROBINSON WAR BABY Geffen

S.P.K. MACHINE AGE VOODOO Elektra

SILENT TREATMENT LIFE ON EARTH Red Label

BARBRA STREISAND LEFT IN THE DARK Columbia
SUICIDAL TENDENCIES INSTITUTIONALIZED Ffrontier
TEENA MARIE LOVERGIRL Epic

MARK A. THOMPSON SO FINE Warner Bros.

TRIPLETS BOYS Unsigned

TOM VERLAINE 5 MILES OF YOU Warner Bros,
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For further information, contact Buzz Brindle, director of music programming,
MTV, 1133 Avenue of the Americas, New York, N.Y. 10036.
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EMRS For Third World. CBS act Third World recently flew up to New Jersey
for a two-month stay at Eastern Artists Recording Studio in East Orange, where
they completed their latest album. Shown from left are Rugs Clarke, Tom
Vercillo (top) and Dave Dachinger, Richie Daley, Willie Stewart, Ibo Cooper and

Cat Coore.

Audio Track

NEW YORK

JAMAICA RECORDS will be re-
leasing a Bob Marley & the Wail-
ers album, “Bob Peter Bunny and
Rita,” comprised of previously and
some never-before-released materi-
al. Remixing is underway at Quad-
rasonic Sound with producer Reg-
gie Thompson, mix engineer Hugo
Dwyer and assistant engineer Mat-
thew (Krash) Kasha. Also at Quad-
rasonic: Kurtis Blow is producing a
12-inch rap record for Billy Bell &
Kool Kyle, “Trouble,” for Profile,
and the final mixes are currently in
progress. At the board is Dave
Ogrin. Pumpkin is also doing the fi-
nal mixes for part two of the Mas-
ter Don Committee’s “Infamous
Funk Box,” 12-inch for Profile. Mat-
thew Kasha is engineering.

The Quad squad is also working
on Barbara Fowler’s new 12-inch
for Profile, ‘““Knocking On My
Door.” Shep Pettibone is engineer-
ing the mix with the team of produc-
er Erick Mathew, engineer Ogrin
and assistant Lee Friedman. And
Davy D is producing Dr. Jeckle &
Mr. Hyde’s next record also for Pro-
file. Ogrin is at the board with help
from Tommy Gonzalez.

Lots of activity at Secret Sound.
Janet Dailey is wrapping tracks
with Jack Malken and Bob Telson
producing, Scott Noll engineering
and Warren Bruleigh assisting.
Mr. Mehta is recording its first EP
with producers Phil Fugelo and
Tom Gartland. The latter is sharing
the board with Jim Lyon. Ilene
Kristen is finishing cuts for the
Tuxedo label with producer Ken
Mazur and engineer Craig Bishop,
with Gartland assisting. Finally,
Tanaka is mixing new material with
producer Dan Dailey and boardmen
Gartland and Lyon.

In Babylon, N.Y., the Pink are
doing final mixes for Granet Rec-
ords at the label’s studio. Label-
mates the Draft and Five Guys
Named Mo are laying basic tracks.

LOS ANGELES

PEACHES & HERB are in at Mad
Hatter tracking and overdubbing
their new album for Don Ralph pro-
ductions. Producing is Greg
Wright, with engineers Carl Lang
and Duncan Aldrich. The Yellow-

jackets are in doing overdubs for
the new Warner Bros. release. The
band is producing, with Erik Zobler
and Gary Wagner at the controls.
Studio owner Chick Corea is also in
working on a new album for ECM.
The project is a septet, including
strings, horns, flute, cello and the
music of Mozart. Corea is produc-
ing; Bernie Kirsh and Jeff
Vaughan are at the board. Finally,
Billy Griffin is tracking and over-
dubbing his new Columbia album
with producer Todd Cochran. At
the controls are Bobby Brooks,
Duncan Aldrich and Richard
McKernan. .

At EFX Systems, Jae Jarrett of
Princess Productions is recording
tracks for two acts. The first, Le-
jenz, is laying tracks for a new al-
bum with Jeff Vaughan engineer-
ing and Darwin Foye assisting. The
other, A.K.A., has Philip Moores at
the desk with Scott Wolf assisting.
Jarrett is producing for CBS Rec-
ords in the U.K. Also there, the
Firesign Theatre is producing “Eat
Or Be Eaten,”’a comedy/mystery al-
bum for Warner Bros. Fred Jones
is at the board, with Jeff Vaughan
assisting. Finally, Picture This is
cutting tracks for its current EP
project with Philip Moores. Scott

(Continued on page 63)

RECORD PLANT UPROOTING ITSELF

New Operation Will Focus on Audio/Visual Clients

BY SAM SUTHERLAND

LOS ANGELES In line with an ac-
knowledged shift from audio re-
cording dates to motion pictures
and video clients, the Record Plant
will pull up roots next year, leaving
behind its original West Coast facili-
ty on West 3rd St. here.

Founder Chris Stone has con-
firmed the sale of the site, adding
that a new Plant operation will sub-
sequently comprise three separate
facilities elsewhere in the Holly-
wood area, where the revamped or-
ganization will focus on audio/visu-
al clients.

“What it basically boils down to is
that I can no longer afford to be in
the record business,” Stone says.
“It’s evident from our business.
Five years ago, in our remote busi-
ness, about 10% of the billings were
for visual clients, with the other
90% in audio recording. Today,
that’s virtually reversed.

“I’ve got to go one way or the oth-
er, and in today’s market, we feel
it’s the visual side that makes sense.
We're letting our sales volume dic-
tate which way we’ll go, which is

Video Services’
New Subsid Eyes
Industrial Users

NEW YORK Video Services Corp.
has organized a new subsidiary,
VideoTape Distributors Inc., which
will market videotape stock to in-
dustrial and broadcast users.
Named as president of the new com-
pany is John Dale, former-vice pres-
ident of the magnetic products divi-
sion of Fuji Photo Film USA Inc.

According to Dale, the new sub-
sidiary will distribute videotape
stock in all formats from major
manufacturers, and intends to insti-
tute a policy of highly competitive
pricing, as well as well-stocked in-
ventory.

Dale was with Fuji from 1974 un-
til this year. Prior to that he served
as vice president and general man-
ager of the Coltape division of Co-
lumbia Pictures Industries.

Emphasis on Electronics

Sam Ash Store Expanding

NEW YORK Sam Ash, the large
musical instrument and electronics
retail chain here, is expanding its
operation on Manhattan’s West
48th St. by taking over a larger
store located opposite its present
electronics outlet. The new space
was formerly occupied by Accent
Guitars.

According to the firm’s Paul Ash,
the move is the latest in a series up-
grading the ability of the chain’s
various outlets to display and sell
electronic musical and recording
gear.

“The main part of our business by
far i