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IN THIS BUSINESS
EVERYBODY
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GDV Rollout Will Come In
A Sprinkle, Not A Shower

BY STEVEN DUPLER

NEW YORK The audio/video
hardware and software manufac-
turers cooperating in the promotion
of compact disk video were sched-
uled to meet Monday (17) in Las Ve-
gas to revise their timetable for an
industrywide launch of the new con-
figuration.

At the Chicago Consumer Elec-
tronics Show in June, most of the
firms involved with CDV were pre-
dicting a full-scale launch for some-
time this fall. But according to John
Messerschmidt, coordinator of the
joint CDV effort, although “there
will still be a fall launch, obviously,
not everybody is ready. We only
started this in April, and some peo-
ple are able to move faster than oth-

Movie Music
Flexes Summer
Chart Muscles

BY STEVE GETT

NEW YORK The charts are alive
with the sounds of movies.

The annual rollout of summer
soundtracks has produced three
bona-fide hits on the Top Pop Al-
bums chart: “Beverly Hills Cop II,”
“Who’s That Girl,”” and “La
Bamba.” And on this week’s Hot
100, the title songs from the last
two films have rocketed to Nos. 1
and 2, respectively.

With more than a half dozen mov-
ie-associated albums still to come—
and several just out—this year’s
soundtrack picture is looking partic-
ularly bright.

As with any other summer,

(Continued on page 106)

ers.”

Messerschmidt, a former Magna-
vox executive, says he does not ex-
pect to see a ‘‘full, industrywide
product rollout” until at least the
second quarter of 1988.

The first software should appear
in October, he says, from “perhaps

(Continued on page 106)

VSDA Meet Addresses Industry’s Growth
Dealers Face Vid ‘Maturity’

BY AL STEWART

NEW YORK Either grow or go.
That’s the message retailers attend-
ing the sixth annual Video Software
Dealers Assn. convention are likely
te hear repeated throughout the
four-day confab Sunday-Thursday

(16-20).

As the pace of the industry quick-
ens and competition for the consum-
er’s entertainment dollar reaches
the boiling point, retailers seeking
to maintain the status quo may find
their road a rocky one.

“You have to change in order to

Distrib Discount Does It For ‘Dundee’

This story was prepared by Earl
Paige in Los Angeles and Geoff
Mayfield in New York.

NEW YORK An extra discount for
video distributors, which brought
their wholesale costs in line with
rackjobbers, has helped Paramount

Cassettes, and Compact Discs.

Home Video’s “Crccodile Dundee”
bite into a larger portion of this
summer’s video market.

Originally, racks were to get the
title at 43% off its $29.95 retail list;
distributors were scheduled for a
40% break. But, in midstream, Para-
mount eliminated the 3% differen-

ADVERTISEMENTS

tial when it announced that any
wholesaler—distributor or rack—
that makes its quota will be entitled
to the 43% mark. The move brought
the title’s cost down to $17.07.
The elimination of the 3% differ-
ential between distributors and
(Continued on page 105)

Ccisns > Ghosts

SWING OUT SISTER "BREAKOUT"! “Breakcut" (888 016-7),
the first single from thelr debut LP “It's Better To Travel"

(832 213-1) is a mu ti-format hit. Swing out Sistar—the worst
kept secret in the bast dressed world. On Mercury Records,

intriguing and sure-footed bands to come out of America n
years. ""/ELVET KISS, LICK OF THE LIME". Their debut album.
Accessible but all it's own. Bristling with raw energy. Includes

' Mary Goes Round”, “Contradiction”, and “Passion”. On
EMI-Manhattan Cassettes (E4X-46959), Compact Discs
(ECT-46959) and Records (ELX-46959).

compete,” says Jack Messer, owner
of the Video Store in Cincinnati.
“You’re looking at the start of a ma-
turing industry. There is no reason
retailers can’t succeed—if they run
their stores like a business.”

Messer, who was elected presi-
dent of the VSDA at the trade
group’s first convention in 1982,
says that opportunity still abounds
for shrewd retailers who can keep
their customers excited.

While the phrase “maturing in-
dustry” has been used to describe
home video for the past two years,
the evidence at this show will be
most compelling. Consider, for ex-
ample, the prospect of Jack Valenti
giving a kevnote speech,

(Continued on page 106)

$20 Million
Promo Set For
Disney Video

BY JIM McCULLAUGH

LOS ANGELES ‘“Lady And The
Tramp,” the leading holiday title
from Walt Disney Home Video, is
being backed by more than $20 mil-
lion in marketing support from Dis-
ney, McDonald’s, and the American
Dairy Assn. The campaign is be-
lieved to have the biggest budget
ever set for a single video release.

The three-way alliance under-
scores the industry trend toward
promotional tie-in partners for ma-
jor home video releases, rather than
commercials.

An estimated 30 million cassette
rebate coupons worth $3 will be dis-
tributed from Nov. 20 through

(Continued on page 104)
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Reprise Readies A Big Reprise
Artist Roster Already In Place

BY DAVE DIMARTINO

VOLUME 99 NO. 34
VSDA CONVENTION PREVIEW

Throughout its short but volatile history, the prerecorded video business
has been stubbornly stuck on fast-forward. Al Stewart reports on the lat-
est home video trends in this special section. Follows page 60

VSDA Directors, Chapters In Spotlight
Retail editor Geoff Mayfield talks to the four dealers who recently won
election to the VSDA board of directors. In addition, a complete directory
of the VSDA chapters nationwide has been compiled. Pages 62, 68

‘LA BAMBA’ BOWLS OVER RADIO

“La Bamba" is provingitself to be the ultimate crossover record, garner-
ing play on country and Latin stations and practically every format in be-
tween. Carlos Agudelo looks at its reception in the Latin community in
his column, La Radio Latina. Page 84

EI/A Has Second Thoughts On DAT Study

The Electronics Industries Assn. is reconsidering its offer to finance in
part a study, to be conducted by the National Bureau of Standards, of
the CBS Copycode system. Is Horowitz has the details. Page 108

FEATURES
98 Album & Singles Reviews 84 La Radio Latina

22 ;2;222 84 Latin Notas
96 Lifelines

;g glr;asr;ii?/tKee ing Score 2 Ly Programming
! Ping 46 Nashville Scene

3: E::gjﬁ:;a;umtable 93 Newsmakers
14 Out Of The Box

gg g?::::;ii;em 21 Power Playlists
0 28 The Rhythm & the Blues

AUGUST 22, 1987

108 Inside Track

83 Jazz/Blue Notes ) Ve der

SECTIONS

28 Black 82 Pro Audio/Video

92 cCanada 14 Radio

86 Classified Actionmart 52 Retailing

13 Commentary 34 Talent

46 Country 96 Update
105 Financiat 50 video Music

70 Home Video 62 Video Retailing

88 International

MUSIC CHARTS
Top Albums Hot Singles

29 Black 20 Aduit Contemporary

54 Compact Disks 30 Black

47 Country 28 Black Singles Action

91 Hits of the World 48 Country

83 Inspirational 46 Country Singles Action

85 Latin 20 Crossover 30

52 Midline 32 Dance/Disco

19 Rock Tracks 91 Hits of the World
100 Pop 94 Hot 100

95 Hot 100 Singles Action
84 Latin 50
VIDEO CHARTS

69 Videocassette Rentals
78 Videocassette Sales
70 Videodisks

75 Business And Education
75 Health And Fitness
62 Kid Video

©Copyright 1987 by Billboard Publications Inc., a subsidiary of Atfiliated Publications Inc. BILLBOARD
MAGAZINE (ISSN 0006-2510) is published weekly (except for the first week in January) by Billboard
Publications Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual
rate, Continental U.S. $170.00. Continental Europe £165. Billboard, Quadrant Subscription Service Ltd..
Perrymount Road, Haywards Heath, West Sussex, England. Japan Y92,000. Music Labo, Inc., Dempa
Building. 2nd Floor, 11-2, 1-Chome, Nigashi-Gotanda, Shinagawa-ku, Tokyo 141, Japan. Second class
postage paid at New York, N.Y. and at additional mailing office. Current and back copies of Billboard are
available on microfilm from Kraus Microform, One Water Street, White Plains, N.Y. 10601 or Xerox Uni-
versity Microfilms, 300 North Zeeb Road, Ann Arbor, Mich. 48106. Postmaster, please send changes
of address to Billboard, P.0. Box 2071, Mahopac, N.Y. 10541-2071, (914) 628-7771.

LOS ANGELES Reprise Records
returns this week as a full-line rec-
ord company, with a newly recruit-
ed field promotional staff and artist
roster already in place, and ambi-
tious plans for future expansion.

Mo Ostin, chairman of Warner
Bros. Records and a founding offi-
cer of the original Reprise label,
calls the line’s reactivation the re-
sult of his company’s sustained suc-
cess and a desire for increased ex-
pansion. The long-term objective, he
says, is to establish another label
“comparable” to Warner Bros.

““We’re probably off the best
three years in our history,” says Os-
tin. “We recognized that we were
pretty much at the top of our game,
that we might be peaking in a
way—and we tried to consider how
we were going to grow beyond the
levels at which we were perform-
ing.” Because the record industry
itself seemed to be healthy and
Warner Bros. was also “enormously
healthy,” says Ostin, ‘it seemed
that there was some approach that
we could take if we reinvested by
expanding our organization, to en-
able us to get even bigger.”

After continued discussion—
which included consideration of re-
viving the name of the company’s
onetime subsidiary, Loma—the Re-
prise label “made the most sense
for us,” says Ostin.

As an immediate result, Rich Fitz-
gerald, former vice president of pro-
motion at Warner Bros., has been
appointed vice president/director of
promotion for the new Reprise la-
bel, overseeing a staff of 25.

Furthermore, an initial Reprise
artist roster has been drawn up,
which includes both new signings
and “transfers” from Warner Bros.
and its associated labels. Included
on the roster are Simon F., the Bo-
Deans (on Reprise/Slash), the
Dream Academy, Taja Seville (on
Reprise/Paisley Park), Rosie Flo-
res, Roger Troutman, and Dwight
Yoakam.

The creation of a promotion staff
is the first step in re-establishing
Reprise as a full-service record la-
bel, says Ostin. Citing the label’s
past history—where a healthy, com-
petitive situation existed between
the separate Reprise and Warner
Bros. a&r departments, but all oth-
er label services were shared—Os-
tin says the company is hoping for
more distinct label identities. “What
we're thinking about here, if it de-
velops the way we hope it will, is
that we’ll have far more depart-
mernts and functions and much more
separateness than we had with the
original Reprise and Warners,” he

says.
Another factor in the decision to
revitalize Reprise was the potential
for not only market-share growth,
but “people growth,” says Ostin.
“If you set up another label, you're
giving shots to people who might
not otherwise be able to grow with
the company because other slots are
filled. And although people move
on, as was the case with [current
Capitol Records president] David
Berman or [current Virgin Records
co-managing director] Jeff Ayeroff,
that doesn’t happen very often.
“We’ve got an incredible stability
(Continued on page 104)

NEW YORK The principal speak-
ers and panelists have been an-
nounced for the annual seminar
“Sponsorship In The Entertainment
& Leisure Industry,” to be held
Sept. 27-29 at the Fairmont Hotel,
Dallas.

The three-day event, co-spon-
sored by Billboard and its sister
publication Amusement Business,
will be attended by record company
executives, talent agents and man-
agers, corporate marketing execu-
tives, video companies, radio promo-
tion directors, music and sports
marketing agencies, advertising
and marketing agencies, public re-
lations firms, and promoters and
producers of events.

The seminar will focus on a vari-
ety of topics, including the follow-
ing:

® The role of music marketing in
artist development.

® Target-market sponsorship
strategy.

o Creating self-liquidating spon-
sorship programs.

¢ Pricing, negotiating, and pro-

Sponsorship Seminar
Panelists Announced

motional development of music
sponsorships.

¢ New directions in video spon-
sorship.

® Reaching the college market at
local, regional, and national levels.

® Consumer promotion pro-
grams.

® Market-by-market sponsorship.

® Business-to-business marketing
case studies.

Among the speakers and panel-
ists: Philip Bloom, Burson-Mar-
steller; Perry Cooper, Atlantic Rec-
ords; Julie Cordry, Miller Brewing;
Geoffrey Drummond, Drummond
Divine Co.; Joanne Engelhardt,
Hewlett-Packard; Joe Jeff Gold-
blatt, The Wonder Co. Inc.; Eric
Graves, Texaco; Bob Halford, State
Fair of Texas; Donna-Ann Hayden,
Glenmore Distilleries; Mark
Hersch, Pace Management; Tony
Hobson, Hobson, Barnes & Asso-
ciates; Jeffrey K. McElnea, Einson
Freeman; Ann Francis Oakes, The
Marketing Consortium; Michael L.
Omansky, RCA Records; Brian Par-

(Continued on page 106)

‘E.T.,” ‘Rocky Horror Picture Show’ Top Some Lists
Dealers Dream: If Wishes Were Videos . . .

BY IRV LICHTMAN

NEW YORK Video dealers, while
acknowledging a steady release
schedule of catalog titles, still have
a sizable wish list they would like to
see on their shelves.

“The list gets lighter every year,
of course,” says Steve Burns, presi-
dent of RKO Warner Theatres Vid-
eo, with 20 stores in the New York
metropolitan area, ‘“‘but there’s
plenty of titles in demand. A genre
I'd like to see titles from are Broad-
way shows as actually presented on
stage. We're always asked about
them.”

Burns would like to see three Hol-
lywood movies released for home
video: ““The Manchurian Candi-
date,” the 1962 film starring Frank
Sinatra, “The Rocky Horror Picture
Show,” produced in the UK., and
UE.T.,!

At New Video, with four stores in
Manhattan, Steve Savage, presi-
dent, and Michael Pollack, executive

vice president, are happy that a
prime wish-list title is about to be
released by Paramount, the classic
ballet feature “Red Shoes,” which is
New Video’s most-requested cus-
tomer title among unavailable old-
ies.

Savage and Pollack also say they
have gotten many requests for Ber-
nardo Bertolucer’s “1900”; the '60s
cult film “Riot On Sunset Strip”’;
“Black Orpheus,’” the Brazilian
classic once on CBS/Fox but no
longer available; ‘‘Five Easy
Pieces,” starring Jack Nicholson;
the John Sayles-directed sleeper
“Baby, It’s You’’; Walt Disney’s
“Fantasia,” first released in 1940;
and two other foreign features, “Sa-
tyricon”” and “Bread And Choco-
late.” Savage and Pollack also say
““Manchurian Candidate” and
“E.T.” have been much requested.

Pollack says studios need more
feedback from customers and video
store personnel to keep unreleased
titles under consideration. Acknowl-

edging manufacturers’ desire to
pool many catalog titles as part of a
promotion, Pollack says some- good
titles do get lost in the shuffle. He
cites other instances, however,
when good results came from pro-
motions focused on actors, like the
simultaneous release of two movies
starring Robert De Niro, “Once
Upon A Time In America’’ and
“Mean Streets.”

Brad Kinzback, director of distri-
bution and inventory at Blockbuster
Video, a national chain of 82 units,
says the web gets feedback on cata-
log releases from “special request”
sheets in each store. He, too, would
like to have “E.T.” and the cult clas-
sic “Rocky Horror Picture Show.”
He would also like to see the release
of such films as “The Apartment,” a
1960 film starring Jack Lemmon,
previously released but currently
unavailable; 1950’s “Harvey” with
James Stewart; 1942’s “Pride Of
The Yankees” starring Gary Cooper

(Continued on page 102)
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Yendors Encourage Rental Venture At Meet
Target Broadens Its Video Goals

BY EARL PAIGE

MINNEAPOLIS Making a bid to de-
velop its image as the leading U.S.
discount department store in trendy
merchandise, 252-unit Target is en-
larging its video presence in major
ways.

The chain generally is putting
more emphasis on several areas of
prerecorded software—especially
compact disks. The vigorous thrust in
video was described at the first video
seminar at the annual convention of
the chain’s Jetco supply wing, held
here Aug. 58 at the Airport Hilton.

At the event, which drew 250 staff
and supplier delegates, Bill Veene-
man, director of Jetco, explained sev-
eral elements of Target’s record
growth, including an expected $5 bil-
lion in sales this year.

The upbeat angle for home enter-
tainment software suppliers is the
$110 million portion of total sales for
Jetco departments, which boast an
overall growth rate “in excess of

Labels Win
Suit Against
Counterfeiter

NEW YORK Four labels were
awarded the maximum in statu-
tory damages for civil copy-
right infringement in U.S. Dis-
trict Court in Los Angeles July
21.

Sources close to efforts to
fight record counterfeiting
could not recall an instance in-
recent memory in which a coun-
terfeiter received a maximum
fine, which amounts to $50,000
per infringement under civil
penalties.

Steven J. Bennett, a counter-
feit cassette manufacturer, was
ordered by Judge William D.
Keller to pay a total of $300,000
for the infringement of six
copyrighted sound recordings
owned by CBS Inc., Atlantic
Records, Elektra/Asylum/
Nonesuch Records, and Warner
Bros. Records.

The labels had filed a civil
lawsuit on Sept. 24, 1986, charg-
ing infringement by Bennett on
product by such artists as Phil
Collins, Power Station, Prince,
Barbara Mandrell and on the
soundtracks to the films “Night
Shift”’ and “The Last Dragon.”

The civil action followed a plea
of guilty by Bennett to one count
of criminal copyright infringe-
ment on Nov. 18, 1985. This re-
sulted in a fine of $3,000 and a
suspened sentence with three
years of probation. Included in
the plea were the same six titles
that formed the basis of this civil
action and judgment.

Bennett’s eriminal indictment
stemmed from an FBI raid on his
premises, resulting in the sei-
zure of about 9,000 counterfeit
tapes, 100,000 cassette insert
cards, 400,000 labels, 12,000 cas-
sette boxes, and four high-speed
duplicating machines.

IRV LICHTMAN

25%,” said Veeneman. “We're one of
the five fastest-growing [Target] di-
visions.”

A portent of further growth in vid-
eo for Target emerged during the
video seminar, in which several ven-
dors urged Target to consider a rent-
al department.

Both Veeneman and Doug Harvey,
Jetco buyer, reacted sympathetically.
“With 200 million people moving
through [Target] annually, we have
the potential. No question about it,”
said Harvey, at the helm of a video
round table, which focused predomi-
nantly on sell-through.

The challenge to consider rental
was posed by Saul Melnick, president
of Tri-Star Home Video. “Do you
want to be only a part of a §7 billion
annual business?” he asked. ‘“You've
got the traffic and space [for rent-
al].”

George Port, general manager of
Video Treasures, then identified oth-
er discount department stores scor-
ing in rental, including Wal-Mart,
Shop Co, Smitty’s, and Lechmere.

Dave Mount, vice president of

sales at Warner Home Video, pointed
to the significance of Lechmere being
a division of Target parent Dayton
Hudson. “You have only to look to
your own cousin to see how it’s
done,” he said.

Target’s emphasis on video is seen
in its main-aisle positioning of video
and compact disks for maximum ex-
posure, use of four overhead moni-
tors playing custom-produced videos,
and dynamic displays of videocas-
settes. Library-style shelving for vid-
eo will be in all stores by October,
said Harvey.

Veeneman—leading his second
convention since assuming the direc-
tor post just prior to last year’s
event—said he believes suppliers are
now realizing “just how much of the
country we're active in.”

With 73 new stores planned for this
year, including 55 in California, Tar-
get's markets show major concentra-
tion in the Midwest and Southwest.
And along the West Coast, there are
so many stores that a sixth distribu-
tion center will bow soon in Sacra-
mento, Calif.

Freston New MTV Net GEO

Title Comes With Exit Of Roganti

NEW YORK Tom Freston, who
since September has shared the title
of co-president of MTV Networks
with Bob Roganti, has been named
president and chief executive offi-
cer of the Viacom International Inc.
subsidiary.

After the departure nearly a year
ago of former MTV chairman and
CEO Bob Pittman, Freston was ap-
pointed president of a new entity,
MTV Networks Entertainment. At
the same time, Roganti, formerly
head of advertising sales for MTV,
was named president of MTV Net-
works Operations.

The two divisions served as the
“left brain/right brain” segments
of MTV Networks, one handling
programming, acquisitions, and cre-
ative elements, the other, sales and
marketing efforts.

With Freston’s new title comes
word of Roganti’s departure from
MTV; he has not yet announced his
plans, but says he will announce his
next moves in about three weeks.
Sources say that Roganti will likely
stay in the television industry, but
not necessarily in the music busi-

ness.

Freston’s major goal—and one of
his primary achievements while
running the entertainment divi-
sion—is the continued global expan-
sion of MTV Networks. Under his
direction, the company launched
MTV Europe Aug. 1 (Billboard,
Aug. 8) and had previously estab-
lished program-licensing arrange-
ments in Japan and Australia.

Freston has served in a number
of capacities during his seven-year
tenure with MTV Networks and
Warner Amex Satellite Entertain-
ment (MTV’s previous owner). He
has held positions in the sales, mar-
keting, and programming areas. He
was also senior vice president and
general manager of MTV, a post
now held by Lee Masters.

Freston was responsible for one
of MTV’s most effective consumer
advertising efforts, the “I Want My
MTV” campaign.

Freston will continue to report to
Ken Gorman, executive vice presi-
dent of Viacom International and
chairman of the Viacom networks
group. STEVEN DUPLER

Billboard Promotes Three

NEW YORK In a series of moves,
three key Billboard staff members
have been promoted.

Jean Rosenbluth becomes news
editor, responsible for directing
staff coverage of events and trends
in music and home video. She has
been a copy editor with Billboard
since January 1986. Rosenbluth will
continue as East Coast coordinator
of album reviews.

Peter Kobel becomes senior copy
editor, responsible for direction of
copy-desk operations. Kobel joined
Billboard from Advertising Age in
May 1986 as a copy editor.

Linda Moleski is promoted to re-
porter. Moleski has been an editori-

al assistant at Billboard since April
1985. She will continue to write the
Grass Route column, which covers
news of independent labels and dis-
tributors, and the On The Road col-
umn, which reports on touring and
venues.

Drew Wheeler joins the staff in
New York as administrative assis-
tant. Wheeler comes to Billboard
from Artists International Repre-
sentatives, a New York press rela-
tions firm. He has written for
Creem, New York Rocker, Spin,
BAM, Music Connection, and oth-
ers. Under the name Chris Crocker,
he has written books on Cyndi
Lauper, Def Leppard, and Wham!

George Wants It. Executives of the CBS/Records Group recently met with
Columbia recording star George Michael, center, to plan the development of his
career as a solo artist and to celebrate the success of his hit single “| Want
Your Sex.” Pictured are, from left, Paul Russell, managing director of CBS
Records U.K.: Al Teller, president of CBS Records; Michael; Walter Yetnikoff,
president, CBS/Records Group; and Bob Summer, president of CBS Records
International. .

EXECUTIVE TURNTABLE

RECORD COMPANIES. Sue Satriano is promoted to vice president of public rela-
tions and communications for EMI Music, North America and Japan, based
in Los Angeles. She was director of that division.

Elektra Records promotes Earl Hutchinson to national director of pro-
motion & marketing and Joe Morrow to national director of special mar-
kets, West Coast. Both were promotion marketing managers for the East
and West Coast, respectively. Also, Cindy Parker-Cook is appointed pro-
motion marketing manager for the Los Angeles market. She was national
coordinator of promotion for the label.

Doug Daniel is named national director of r&b promotion for Arista Rec-
ords in New York. He was senior national director of promotion, special

e
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SATRIANO MORROW

markets, for Elektra Records.

Epic/Portrait Records appoints Bob Pfeifer and Margot Core managers
of a&r for the West and East Coast, respectively. Pfeifer is a recording art-
ist on Passport Records. Core headed an artist management and consulting
firm, Core Arts.

Windham Hill Productions in Los Angeles names Rich Schmidt director
of national promotion. He was national promotion manager for its Open Air
label. Additionally, John McNamara and Roy Gattinella are appointed re-
gional managers for the Midwest and Western regions, respectively. McNa-
mara served in a similar post at RCA Records Nashville. Gattinella was
upped from director of alternative sales and marketing.

Virgin Records in Los Angeles appoints Jean Pierre as r&b promotion
operations manager. She was director of operations, black musie, for Aris-

DANIEL

CORE

LAMBERT FRESTON

ta. The label also appoints the following regional promotion managers:
Anita Cloud, based in Atlanta (covering the Carolinas); Roland Edison,
Dallas; India Graves, Atlanta (covering Georgia, Florida, and Alabama);
Gary Harris, New York; Daria Langford, Chicago; Nat Martin, Lanham,
Md.; Chuck Rush, Los Angeles; and Dave Rosas, Detroit.

Lisa Dulebohn joins Atlantic Records in New York as video producer.
She was assistant producer for SSC&B Advertising.

Sleeping Bag/Fresh Records in New York makes the following promo-
tions: Virgil Simms as national director of promotion; Tita Gray, national
dance and 12-inch promotion director; and Millie Walker, video promotion
director. Simms was regional marketing and promotion director. Gray was
regional radio and retail promotion manager. Walker will continue as re-
gional radio and retail marketing manager.

Profile Records in New York appoints Betsy Grant marketing represen-
tative. She has been with the label for the past year.

Larry Smith is named West Coast regional manager for Peter Pan In-
dustries, the Newark, N.J.-based children’s label. He was national urban
marketing manager for PolyGram.

(Continued on page 96)
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FCC Judge Strips RKO Of Licenses

Ruling Cites ‘Continuous Dishonesty’

BY ED MORRIS

The Federal Communications
Commission has ruled RKO General
unworthy of the licenses it holds for
14 radio and television properties.

A number of music radio outlets
are involved in the ruling, including
KRTH Los Angeles, which has an
AC/classic rock format; urban
WRKS New York; classical WGMS-
AM/FM Washington, D.C.; big-
band KFRC-AM San Francisco; and
AC outlets WROR Boston, WAXY
Fort Lauderdale, and WFYR Chica-
go. The other RKO stations are
talk-formatted WRKO Boston and
WOR New York.

In a 75-page opinion, FCC Admin-
istrative Law Judge Edward Kuhl-
mann reviewed the complaints
against RKO’s “history of repeated
and continuous dishonesty” dating
back to 1971. The focus is on alleged
false and misleading financial re-
ports filed with the FCC and on the
false billing of advertisers.

Kuhlmann said in his billing,
“There is not a single case of fraud-
ulent billing practices investigated
and reviewed by this commission,
which exhibits as many practices af-
fecting as many advertisers over as
many years.”

A spokeswoman for the FCC says
the commission is empowered to
strip RKO’s license within 50 days if
Kuhlmann’s decision is not contest-
ed. However, GenCorp, RKO’s Ak-
ron, Ohio-based parent corporation,
announced immediately that it
would appeal the ruling.

In a statement issued by Gen-
Corp, William Reynolds, its chair-
man and CEO, says, “The decision
is unprecedented and unjustified.
Since the FCC’s decision to remove
RKO’s Boston TV license [in 1980],
RKO has scrupulously sought to ad-
here to FCC regulations.”

Quoting Pat A. Servodidio, presi-
dent of RKO General, the statement
says that Kuhlmann ‘“‘refused to
give weight to the extraordinary

Jem Severs Passport Logo

From

BY LINDA MOLESKI

NEW YORK The Jem Group of
companies has reorganized, separat-
ing the operations of its distribution
arm from those of its in-house record
label, Passport, and its associated im-
prints. The move represents the lat-
est in the growing wave of U.S. im-
porters turning their attention to do-
mestic signings and releases.

Under the new structure, Jem’s
sales and distribution branches in
South Plainfield, N.J., and Los Ange-
les will now be headed by executive
vice president Bill Shaler, who was in
charge of Jem Records West.

“The reorganization was a long
time coming,” says Jem president
Marty Scott, who adds that the re-
cent acquisition of the PA.R.A.S.
Group, a West Coast-based promo-
tion and marketing firm, enabled
Passport to develop into a full-scale
record company.

Jim Snowden, head of the P.A.-
R.A.S. Group, will now serve as the
label’s vice president of marketing.

“The reorganization started 18
months ago, but over the last two
months, [the purchase of] the P.A -
R.A.S. Group made it easier to go out

Distrib Operation

there and compete,” Scott says.

“Technically, Jem was always a
distribution company,” he adds.
“Passport Records was just a piece
of paper; it never had a staff. Now it
has a staff of over 20 people.”

According to Scott, the distribution
facility will now work on a budget
separate from that of the record com-
pany’s. “We’re running Passport like
a separate entity. There’s the same
parent company, but the distribution
company cleared its decks.”

Additionally, the label’s staff, in-
cluding Scott, will be housed in a new
space alongside the company’s South
Plainfield warehouse.

Scott says that Passport will be
more aggressive in its signings and
will be going after “bigger-name”
acts. He estimates that in fiscal 1988,
the Passport labels will release some
57 recordings. Logos under the Pass-
port umbrella include Passport Jazz,
Audion, PVC, and Editions E.G.,
which will continue to be distributed
exclusively by Jem.

There will also be a bigger pres-
ence from Passport in the rock’n’roll
arena. ‘‘We have a tremendous
amount of stuff coming out,” he
says.

Nashville Acts Absorbed By Capitol

EMI Leaves Gountry

NASHVILLE Except for catalog
product and new singles from exist-
ing albums, EMI America is getting
out of the country music business.
A spokesman for Capitol Records’
Nashville operation says that EMI
America’s entire country roster is
being absorbed by the Capitol logo.

The move affects these former
EMI acts: Barbara Mandrell, Dan
Seals, the Osmond Brothers, Tom
Wopat, Don MecLean, Dana
McVicker, Newgrass Revival, Lisa
Angelle, Jay Booker, and Kix
Brooks. No acts were dropped in the
change, nor have there been any

staff cutbacks in the Nashville divi-
sion.

Upcoming albums from New-
grass Revival and Dan Seals, origi-
nally slated for release on EMI
America, will be switched to Capi-
tol, with no setback in their release
dates. Singles yet to be pulled from
the Mandrell and McLean albums
will remain tagged as EMI produet.

The spokesman says it is his un-
derstanding that Capitol intends to
consolidate EMI America and Man-
hattan and make the label “totally a
New York operation.”

commitment and achievements of
our stations to their mandate of
public community service.”

“In almost all of our markets,”
Servodidio is quoted as saying, “the
RKO stations have maintained com-
petitive market shares, which indi-
cates our audiences’ affirmation of
our excellent programming.” He
specifies that this year alone the
RKO radio stations had received
more than 125 awards.

In the spring Arbitrons, RKO sta-
tions had a mixed performance in
the top three markets. WRKS had a
4.4 share, down from the 4.5 of the
previous quarter;, KRTH registered
a 3.8 share, up from 3.6; and WFYR
rose from 2.3 to 2.6.

Back To School. EMI America recording artist Nona Hendryx recently visited
her high school, P.S. 44, on Manhattan's Upper West Side. She spoke to the

students about record production, how singles are selected for an album, and
the music industry in general. Hendryx also played her new single, “Baby Go-

Go,” and other tracks from her current album, “Female Trouble.”

MADONNA'S “Who’s That Gir!” jumps to No. 1 on
this week’s Hot 100, making Madonna the first artist to
earn six No. 1 hits in the '80s. That’s especially notewor-
thy because Madonna didn't land her first No. 1 hit—
“Like A Virgin”—until the decade was already half
over.

Madonna also becomes one of only two female singers
in chart history to land six No. 1 hits—and the only one
to do it strictly as a solo artist. Since leaving the Su-
premes in 1970, Diana Ross has had six No. 1 hits, but

that total includes a duet .

with Lionel Richie.
e SRS T,
SR T

Runners-up to Madon-
na, with five No. 1 hits so
far in the '80s, are Daryl
Hall & John Oates, Ri-
chie, and Phil Collins. Ri-
chie’s total includes the
aforementioned duet with
Ross; Collins’ counts hits

with Marilyn Martin and
" Genesis.

“Who’s That Girl” is
Madonna’s third No. 1 hit from a film, following “Cra-
zy For You” from “Vision Quest” and “Live To Tell”
from “At Close Range.” Her three other No. 1 hits,
for those of you who have spent the past three years
on Pluto, are “Like A Virgin,” “Papa Don't Preach,”
and “Open Your Heart.” (And yes, we realize that all
six of Madonna’s No. 1 hits have had three-word titles.
That’s obviously the secret to her success.)

Both of the top two hits this week are from feature
films. Los Lobos’ “La Bamba’’ jumps to No. 2, match-
ing the peak position of Ritchie Valens’ biggest hit,
“Donna.” This is the first time that both of the top two
hits have been from features since September 1985,
when John Parr’s “St. Elmo’s Fire (Man In Motion)”
and Tina Turner’s “We Don’t Need Another Hero”
were Nos. 1 and 2.

Finally, we erred in saying that Taylor Hackford
directed “La Bamba.” He produced it with Bill Bor-
den. Luis Valdez directed.

FAST FACTS: Bon Jovi’s “Slippery When Wet” this
week finally drops out of the top 10 on the Top Pop
Albums chart, but not before tying “Whitney Hous-
ton” for the longest run in the top 10 (46 weeks) since
Bruce Springsteen’s “Born In The U.S.A” had 84
weeks in 1984-85. All three acts hail from New Jersey.
Is it something in the water there, or what?

The Whispers land their first top 10 pop hit this
week as “Rock Steady” jumps three notches to No. 8.
The breakthrough comes nearly 17 years after the
group first cracked the Hot 100. Its previous biggest
hit, “And The Beat Goes On,” peaked at No. 19 pop in
1980.

Michael Jackson's ““I Just Can’t Stop Loving You”
jumps six notches to No. 10 this week, becoming his

by Paul Grein

Madonna Claims Most No. 1s In '80s;
Bon Jovi LP Finally Slips Out Of Top 10

13th consecutive top 10 hit. That puts him in a tie with
Lionel Richie and Madonna for the longest string of
top 10 hits in the '80s.

Reggie and Vincent Calloway, who left Midnight
Star last year, produced both of the top two hits on
this week’s Hot Black Singles chart. Levert’s “Casa-
nova” is No. 1 and Natalie Cole’s “Jump Start” is No.
2. It’s the third time in the past 18 months that one
producer or team of producers has supervised both of
the top two.black hits. Jimmy Jam & Terry Lewis did
the trick in March 1986
with Janet Jackson’s
“What Have You Done
For Me Lately’ and
Cherrelle With Alexan-
der O’Neal’s “Saturday
Love’; Nick Martinelli
scored just last month
with Stephanie Mills’ “1
Feel Good All Over” and
Regina Belle's “Show Me
The Way.”

“Casanova’’ is the sec-
ond No. 1 black hit for Levert—which includes two
sons of 0’Jays founder Eddie Levert. The first, “(Pop
Pop Pop Pop) Goes My Mind,” hit No. 1 in September.

WE GET LETTERS: Robert T. Durkee of Altoona,
Wis., notes that Living In A Box’s “Living In A Box,”
which jumps to No. 17 on this week’s Hot 100, is the
highest-charting hit to date in which the artist’s name
is the same as the song title. It edges out the Sweet
Inspirations’ “Sweet Inspiration,” which hit No. 18 in
1968.

Andy Hammond of N. Muskegon, Mich., notes that
Stephen Bray has written and/or produced six top 10
hits, not five, as we indicated. We left out Regina’s
“Baby Love.”

Barbara Connolly of Richmond Hill, Ontario, recalls
a recent instance of an artist being “saluted” in a hit
record at the same time that one of his own records
was on the chart. (Smokey Robinson, of course, is the
current example). Last year, James Brown’s “Living
In America” was in the top 15 at the same time as
John Cougar Mellencamp’s “R.0.C.K. In The
U.S.A.,” which contained the line “Let’s don’t forget
James Brown.” Readers, let’s don’t.

And Mike Angles of New Bremen, Ohio, wants to
know, “What are the odds of back-to-back No. 1 hits
both having references to clocks in their opening
lines?” Off the top, we'd have to say not too good.
Maybe in Switzerland, but not here. But Angles points
out that it happened last month, when Whitney Hous-
ton’s “I Wanna Dance With Somebody” (“The clock
strikes upon the hour’”) was replaced at No. 1 by
Heart's “Alone” (“I hear the ticking of the clock”).

10

www.americanradiohistorv.com

BILLBOARD AUGUST 22, 1987


www.americanradiohistory.com

LLOGDLJ ISTHE"l
RAP STAR IN THE WORLD!

He's “Bigger And ngiggg”—with over 2 millien sold

Plus: # “| Need EQXS” is the “1 deffest rap ballai on the air today—
a Top-5 crossover smash?

350,000 albums shipped in a week!

6 weeks on tour—every show sold-out!

LL. COOL J IS “BIGGER AND DEFFER:" BELIEVE IT!

Ry
v
recordings

Produced by L.L. Cool J and The L.A. Posse: Darryl Prerce, Dwayne
“Columbia.” * are trademarks of CBS Inc. © 1987 CBES nc. Simon and Bobby Erving for L.L. Cool J Productions.
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o AMPEX BB /

___AMPE

DIGITAL
754
AURRO CASSITTY

There’s only one way to build
a great reputation. And that's todo 1t
consistently, hit after hit.
e We set the analog standard with
Ampex Grand Master® 456. We pioneered a new digital standard with
Ampex 467 digital mastering tape. And we developed Ampex 406 “or
outstanding performance in a wide range of analog mastering applications.
When it comes to analog and digital mastering tapes, nobody
offers a wider selection.
More great performers record their hits on Ampex tape than any other
tape in the world. While opinion may vary
on what it takes to make a hit, there’s no AM p Ex
argument on what it takes to master One. o sradva oo iy G 81065, 415/367 s
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BY LOU BERG

I am concerned about keeping the
video business in our stores. Video
competition is everywhere—conve-
nience stores, gas stations, pizza par-
lors. As video retailers, we have got
to keep our customers coming back
into our stores.

Our responsibility to the industry
is to convey to our customers the ex-
citement, the glamor, and the mys-
tery of Hollywood. To everyone who
enters our stores we are, in fact, Hol-
lywood! People come to us to fulfill
their need for entertainment, and we
must offer them the best possible
service. We must be different from
our competitors; we must be real vid-
eo specialists.

As retailers, we are in the van-
guard of this industry, and the stu-
dios need us as much as we need
them. We must help them under-
stand our needs and problems and
the importance of working together.

There are many issues that threat-
en the survival of the video software
specialist. The one that sticks out in
my mind is piracy. But what really
constitutes piracy? Repairing the
broken leader on a tape? Replacing
the shell on a damaged cassette?
Copying from one tape to another to
repair a bad spot in the program?

The issue is confusing, and opin-
ions differ greatly. First, we need
some guidelines from the manufac-
turers or from the Motion Picture
Assn. of America. Then, I would like
for the VSDA to address this issue by
getting close cooperation from the
manufacturers and working vigor-
ously to prosecute these pirates.

BY SCOTT KURNIT

Conflicts are inevitable whenever
new markets develop. Competitors
lunge for the jugular; critical suppli-
ers play a waiting game until success
patterns become clear. And just to
make things tougher, vast quantities
of smoke are created by the process.

One of those wars being waged
right now is between video dealers

and the recently legitimized pay-per-

view industry. Studios, the primary
suppliers, are waiting for the smoke
to clear.

The Video Software Dealers Assn.
forces are being marshaled in Las
Vegas, reportedly going on the offen-
sive against PPV. At the same time,
the PPV industry is assembled in San
Francisco sharpening its own attack
on the consumer marketplace. Mean-
while, the major studios are splitting
their resources and attention be-
tween the two businesses and con-
ventions.

This new market opportunity—the
chance to provide top-quality, current
entertainment to the seemingly insa-
tiable American public—is big
enough for both industries. All we
have to do—video dealers and PPV
purveyors—is understand the unique
market segments we serve. Holly-

The Retailers’ View

HOME VIDEO: CONFRONTING THE KEY ISSUES

I strongly believe that competition
is good for business. But piracy is un-
fair competition, and the legitimate
dealer has no way of competing suc-
cessfully.

The pay-per-view issue also con-
cerns me. The studios have carelessly
licensed their product to PPV compa-
nies and look the other way when ca-
ble companies promote and encour-

‘What makes

a movie worth

$79.95 in April
& $19.95 in August?’

Lou Berg, president of Audio/Video Plus in
Houston, is the 1987 VSDA convention

of a blank tape,” or “Don’t hassle
waiting in line in a video store.”

Home video must have an exclu-
sive window before movies are re-
leased on PPV. Retailers must voice
our concerns to the home video man-
ufacturers.

Another major problem facing vid-
€0 retailers is escalating prices for
video movies. I reluctantly accepted

chairman.

age copying.

Cable broadcasts are not protected
by Macrovision or any other system
that prevents the consumer from tap-
ing a quality copy of a movie. In addi-
tion, the movies are being released
before or right along with home vid-
€o.

We rent or sell fewer movies be-
cause our customers already have
their own copies from cable.

The excitement that once charac-
terized a new release is often vitiated
by its availability on PPV or even
regular cable channels. The cable
companies use pitches like “VCR
Theater,” “Own a movie for the price

these higher prices with the under-
standing that more national consum-
er advertising would follow. I also
understand that manufacturers are
experiencing increased expenses.

But at the same time my share of
the rental market has diminished.
The video specialty store has more
competition. And it’s the kind of com-
petition that rents very expensive
movies for under $1 a day.

More time is now required to recov-
er our initial investment from a new
A title, let alone make a profit. And
consumers have more A titles to
choose from than ever before.

Higher prices have also created

Make Money, Not War

THE PAY-PER-VIEW/VIDEO CONTROVERSY

wood should, in turn, and for its own
good, distribute equally to us both so
we can expand both markets for its
product. That way, everybody wins.
Remember when everybody
thought that television would kill ra-
dio? TV was also going to kill movies.
And video was supposed to ring the

them.” They include the ones you go
out and get as well as the ones cable
delivers to you electronically. And
thanks to the home delivery of pizza
and Chinese food, customers know
that you pay extra for this conve-
nience. Video and PPV should really
be going after different customer ex-

‘PPV promotion

Scott Kurnit is president of Viewer’s
Choice, Viacom’s pay-per-view network.

encourages
consumers
to rent titles’

death knell for pay. Wrong. Pay has
more subscribers than ever. Each
medium found a niche, and the mar-
ket expanded, as did the economic op-
portunity. The video/PPV issue is the
same old stuff.

This “new” market really repre-
sents the growing appetite for the
“movies you want when you want

pectations.

I happen to like PPV better, not be-
cause I run a PPV network, but be-
cause I hate my video store. I don’t
want to hate it, but I can’t get the big
titles because they’re always rented.
But there are things I like. The con-
trol and the choice video offers, for
instance. I can choose among 3,000 ti-

N

more customer confusion. Already,
our retail customers expect $79.95
product to be reduced to less than $30
in a matter of a few months. As a re-
sult our customers resist buying
$89.95 product in the belief that it too
will drop to less than $30.

Can we really blame them? As a re-
tailer, we don’t even know when the
price will drop or even stabilize.

Today’s prices are down for three
to six months and then return to their
original levels. Most manufacturers
are not even publishing a cutoff date
for when promotions will end, prefer-
ring instead to wait and see how well
the promotion does.

How, then, will the public value
video products?

What is it that makes one movie
worth $50 more than another? What
makes a movie worth $79.95 in April
and only $19.95 in August? .

As an industry, we must address
these questions. They are questions
the average consumer poses. These
are our everyday customers, and
their questions need to be an-
swered.

I am looking forward to the 1987
VSDA convention. I can share ideas
with other retailers. Qur experi-
ences, whether they are successes

or failures, are important. They are

ways of learning, ways of helping
each other prosper.

Communication is our most im-
portant asset. Through my involve-
ment in the video industry, I have
met people from all over, and we all
have similar concerns.

These concerns and the decisions
we make now are critical in shaping
the future of the video industry.

tles and play my choice exactly when
I'm in the mood.

Properly positioned, video is the ul-
timate narrow-cast medium. Three
thousand people can get their pro-
gram for tonight. Nothing can com-
pete with this medium of ultimate
choice.

PPV, on the other hand, is a broad-
cast medium. It should offer pro-
gramming, whether events or mov-
ies, that will satisfy the most people
at any one time. Broad-appeal titles
should be constantly available in an
easy-to-access fashion so the consum-
er knows exactly what’s on and
when.

Cable operators, who only have a
couple of channels for PPV, have no
choice but to present the most de-
sired programing. Interestingly,
these are exactly the titles consum-
ers have the most trouble getting at
their local video store.

However, video has a significant
price advantage over PPV (approxi-
mately $2.25 vs. $4.25). This is one of
the consumer benefits it offers. Since
cable can’t afford to price at parity
with video rentals, rentals and PPV -
get to serve different consumer inter-
ests—price vs. convenience.

Each of us should do what we do

(Continued on page 104)
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Videli Résumé Is Gont

roversial Tool

PDs Express Differing Points Of View

BY MARK CURRIDEN

CHATTANOOGA, Tenn. The vid-
eocassette has long been a tradition-
al tool in getting a television job,
but programmers around the coun-
try feel video résumés will be the
next fad to hit the radio industry.

So far, very few PDs have seen
video résumés, except in the larger
markets in positions where high-
profile, sought-after personalities
are desired.

KUBE-FM Seattle PD Gary Bry-
ant is among those who believe vid-
eo résumés are a viable future
trend. “It’s critical to know how
[DJs] look on the tube, in personal
appearances, and how they function
in front of crowds,” says Bryant.
“DJs can splice tape and come off
one way on the air but be totally op-
posite in person, and you don’t find
out until you've already hired them
that they’re not the person you're
looking for. Video résumés give
more a sense of what they’re really
like.”

Not all programmers agree with
that philosophy. “I don’t hire people
because of what they look like,”
says Cheryl Morton, KDKA Pitts-
burgh PD. “I want to know how
they sound. That’s it. I put videocas-
sette résumés up there with a per-
son who sends me an 8-by-11 glossy
photo of themselves. I think it’s ob-
noxious.”

Morton admits that she has
viewed the video résumés she has
received, unlike the audiocassettes
she puts aside. “I get up to 15 cas-
settes and résumés a week,” she
says. ‘“‘If they were all videos,
where would I store them? When

would I have time to see them all?”

Programming head-hunter Don
Anthony leans toward making video
résumés a standard hiring tool. An-
thony heads Talent Masters, an At-
lanta-based firm that searches for
top-quality announcers nationwide.

“I personally recommend this
form of marketing for the high-pro-
file morning personality or for an
outrageous comedian,” he says. “In

‘It will force us
to listen to what'’s
being presented’

cases where we forwarded videos to
stations, programmers have been
quick to view them, because they’re
curious to see the person visually as
well as audibly.”

Anthony suggests the following
be included in video résumés: on-air
interviews, in-studio announcing,
stand-up comedy routines, live com-
mercial remotes, and personal inter-
action with the public at promo-
tions.

Says Anthony, “We spend 6% of
our annual income on food, 12% on
car maintenance, and I think it’s in
our own best interests as broadcast-
ers to invest 4% or 5% in video-pro-
duction costs in our careers.”

Anthony says he doesn’t know of
any full-time videocassette produc-
ers who work for radio personalities
exclusively, but estimates that pro-
ducers charge $500-$1,000 per tape.

Most program directors remain
uncertain about the future of video
résumés. WIVY Jacksonville, Fla.,

PD Bruce Goldsen considers it a
novel idea and says it will catch on
in two to three years.

“With the proliferation of cam-
corders, it very well could be the
next wave in radio,” he says. “But
it’s still radio, and some of the best
broadcasters are not the most at-
tractive people in the world. That’s
why we're in radio, and not TV.

“A video does show body lan-
guage and mannerisms. It can make
a big difference, especially with an
out-of-town announcer, when you
have to fly them across the country
just to find out it’s somebody you
really don’t want to deal with,” he
says.

Talent Masters’ Anthony says the
video résumé will have its biggest
effect on what programmers call
“the 20-second syndrome.”

“The video will force us to take
the time to sit down and watch and
listen to what’s being presented.
The popping in of a cassette for 20
seconds, hearing a few breaks, and
then hitting the eject button will be
history,” Anthony says.

In the end, many programmers
feel the idea of videocassette ré-
sumés replacing the good old T&R
will come and go, but not without
leaving a lasting impression on the
radio industry. Most think the high-
profile positions, especially in the
top 50 markets, will in the near fu-
ture require some type of video pre-
sentation to be at the very least a
complement to the traditional cas-
sette and résumé.

Casinos, Ski Resorts Power Promos

Reno/Lake Tahoe Stations Set Brisk Pace

BY TERRY WOOD

RENO, Nev. If you give a slight
twist to the local civic slogan, you
could call this region “the biggest
little market in the world.”

Despite its humble-looking Arbi-
tron market rank of 15.8, the Reno/
Lake Tahoe community bustles
year round—and around the clock—
with an energy level and a cosmo-
politan flavor that clearly distin-
guishes it from other markets of
similar size.

In addition to being a college
town, Reno serves as the hub of di-
verse resort and recreation indus-
tries that dominate the economic
picture of this desert community of
189,700, where the average resident
age is 30.8.

The market’s 17 radio signals re-
flect Reno/Tahoe’s status as any-
thing but a sleepy little ski or fish-
ing town like Telluride, Colo., or
Jackson, Wyo.

“There are a lot of good radio sta-
tions here,” says Beau Reyes, PD at
KWNZ. “You could move a lot of
them into a major market and they
would sound like they fit in. People
here won’t tolerate your usual
small-town, pet-patrol radio. It
won’t work here. We're not that

small.”

As a top 40 station, KRZQ earned
a laughable 0.7 in the winter 1986
ratings. In its album rock debut,
however, KRZQ rocketed to No. 2in
the market with a 9.9 share. KOZZ
dropped from 14.4, its customary
double-digit domain, to 8.7.

And on the top 40 front, teen-con-
scious KHTZ bumped off perennial
hits leader KWNZ, climbing to third
in the market with a 9.0 (up from
8.2), while KWNZ finished tied with
KOZZ at 8.7 (down from No. 2 at
12.0).

“Competition is good for all of
us,” says KOZZ program director
Steve Funk. “We may not like it,
but it will push all of us to be better
radio stations.

“This is still a real pickup truck,
gun-rack kind of market. Country
used to dominate here until KOZZ
showed up. We’ll all be making
some adjustments now.”

Several factors that distinguish
Reno from other markets influence
programmers: Casinos and ski re-
sorts power the around-the-clock
Reno economy and result in heavy
concert activity. As a result, numer-
ous promotional possibilities exist.

“This really is a 24-hour town,”
says Beau Reyes of KWNZ. “We

have to be as consistent as possible
around the clock because a lot of ca-
sino workers get up at midnight or 2
a.m. and 4 a.m. to go to work. -

“In other markets where people
aren’t so shift-oriented, you might
be able to throw anybody on the
midnight-6 a.m. shift, but we can’t
do that here. We’ll run a promotion
at 3 a.m. to attract those people.”

With Lake Tahoe and several re-
nowned ski areas only an hour’s
drive to the west, recreational give-
aways are essential to maintaining
station visibility.

“We give away lift tickets like
they were water,”” says KOZZ’s
Funk. “We also have our own ski
club. Last winter we started our Ski
Fox promotion. We dressed up one
guy in a fox hat and a tail, and any-
one who caught up to him on the
slopes would win some prizes.
We're really going to get behind it
this year.

“The clubs bring in big entertain-
ers you don’t get in other towns,”
Funk adds. “One of the clubs here
runs an oldies series, and it’s
brought in Donovan, the Guess
Who, BTO, and others. Paul Revere
& the Raiders are huge in this town.
We always do promotions with

(Continued on page 20)

Play Ball. KLOL-FM Houston staffers challenge members of the Motley Crue
camp to a game of ball during the station’s.Rock’N’Roll Softball Championship
at the Softball Country Club. The event was held following the group’s recent
sold-out show at Houston's Summit and raised more than $2,500 for the
Leukemia Society of America. The final score was 14-13, in favor of KLOL.
Pictured are, from left, group manager Doc McGhee, road crew member Rich
Fisher, group front man Vince Neil, KLOL assistant program director Dayna

Steele (the game's umpire), and KLOL sports director Kevin Dorsey.

Programmers reveal why they have jumped on
certain new releases.

TOP 40

REO Speedwagon’s latest single, “In My Dreams” (Epic), is breaking
ground at WLOL Minneapolis, according to program director Greg
Swedberg. “It’s just a huge female adult record, as all the other REO
ballads were,” he says. Wendy & Lisa, former members of Prince’s Revo-
lution, are taking off with their debut release, “Waterfall,” on Columbia.
"Again, it’s a real good female record, and it’s getting hot requests,” says
Swedberg. Swedish rock outfit Europe is “starting to burn the phones
down” with its new single, “Carrie” (Epic), he adds. WLOL’s most re-
quested song is George Michael’s controversial single “I Want Your

Sex” (Columbia).
ALBUM ROCK

Off to a strong start at KTXQ Dallas is “Notorious,” the first single off
Loverboy’s upcoming Columbia album, says Redbeard, assistant pro-
gram director at the station. “It’s a wonderful choice of material, produc-
tion, and performance,” he says. “I think it will be their most successful
record since ‘Working For The Weekend.’ It’s not too pretty and not too
glitzy.” Also popular with the listeners is Great White’s “Rock Me” (Cap-
itol). “The phones are there, and they have been since we’ve been playing
it,” he says. “They’ve got an album rock hit, there’s no doubt about it.”
Other new records that are exploding for the station are newcomer Jon
Astley’s single “Jane’s Getting Serious” (Atlantic), Aerosmith’s “Dude
(Looks Like A Lady)” (Geffen), and several cuts off Def Leppard’s new
album, “Hysteria” (Mercury/PolyGram). Redbeard says one album that
is still going strong is Whitesnake’s self-titled Geffen release. “Smart
programmers need to find the street 12-inch of ‘Here 1 Go Again’ and
ignore the remix version,” says Redbeard. “Flip it over, and the song on
the B side, ‘You’re Gonna Break My Heart Again,’ is a killer—I just
put it into heavy rotation. It's a new song that didn’t make the album or
CD, and radio’s really missing the boat.”

COUNTRY

“Two records we're excited about are Randy Travis’ new single, ‘1 Won’t
Need You Anymore’ [Warner Bros.], and Moe Bandy’s ‘You Haven’t
Heard The Last Of Me’ [MCA],” says Mike Shepard, program director
for KSON San Diego. “Bandy had a big hit a few months ago with “Til
I'm Too Old To Die Young, and this record is the follow-up.” Generat-
ing a good deal of listener response, he says, is the Nitty Gritty Dirt
Band’s “Fishin’ In The Dark” (Warner Bros.), which also showed up
strong in the research. “Another record that’s getting a lot of phone ac-
tion is the brand new Alabama single, ‘Hard Times’ [RCA],” says Shep-
ard. One record that is still doing well for KSON, he adds, is Michael Mar-
tin Murphey’s “A Long Line Of Love” (Warner Bros.). LINDA MOLESKi
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EY MARKS GRADUATION DAY
Y THE PROM QUEEN OF SOUL.

o1 vilbum showcases a Whitney Houston
‘whosings bolder, blacker, badder. Throughout the
- a bum, the range and vocal glamour displayed

- offer testimony that the girl has grown up.”
et \ — TIME MAGAZINE

“RELAX, EVERYBODY. THE FIRST
ALBUM WAS NO FLUKE. You have to go back
to Sinatra and Streisand to find comparisons
for a pop singer emerging so young with such rare
talent and style. The album is a thoroughgoing
delight.” — PEOPLE MAGAZINE

“A LOT OF THOUGHT AND CARE HAS
GONE INTO WHITNEY. Fortunately, a lot of
voice also has gone into it and that’s why it will

be no letdown for the multimillions who bought
the firstone.” — NEWYORKDAILY NEWS

“HOUSTON’S VOICE IS LIKE A STAL-
LION RARING TO GO, AND SHE COMES
ON LIKE GANGBUSTERS ON HER
SECOND LP. She’s lengths and lengths ahead
of the competition.”

— THE MORNING CALL

“THE NEW ALBUM IS MORE FOCUSED
AND COHESIVE. This time out, she’s firmer,
more confident — there are more high points in
which ber singing reaches celebratory crescendos.
Along with crystalline belting, Houston growls and
scats and varies ber timbre and phrasing.”

— ST. PETERSBURG TIMES

[TNEY WOWS

“WHITNEY’S VIRTUOSITY AND POTEN-
TIAL ARE AS EVIDENT AS EVER AND
HERVOICE HAS A GREATER RICHNESS
THAN BEFORE. Whitney knows all the right
moves — when to soar, when to whisper and, on

a line like ‘I like the animal way you move,’
when to growl.” — NEWSWEEK

“UNLIKE SOME OF OUR CONTEMPO-
RARY SOUL SINGERS WHO HIDE BE-
HIND THE MUSIC AND THE BEAT,
WHITNEY HOUSTON IS PURE VOICE
AND HER FOLLOW UP LP PROVES IT.
This LP is just as good as ber first and probably
even better. On the scale of 1 to 10 this LP rates 9.99.”
— SEATTLE MEDIUM

“HER LATEST EFFORT IS A REAL WIN-
NER. Now the girl’s on her own with an album
showcasing her staggering versatility.”
— THE COMMERCIAL APPEAL,
Memphis, TENN

“HOUSTON SOUNDS GREAT THROUGH-
OUT THE ENTIRE ALBUM. The purity of
her voice, especially in the upper register, is
something to bebold. The new album makes you
realize that her career is actually just beginning.”
— MORNING ADVOCATE,
Baton Rouge, LA

“HER VOICE TAKES US TO PLACES WE
KNOW AND TO PLACES WE MIGHT
WANT TO FORGET, AND TO PLACES
WE DREAM ABOUT.”

— ASSOCIATED PRESS
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“WHITNEY CLICKS WITH CLASSYS
Bottle ber voice and the potion would idi
tornadoes, melt steel, sweeten vinegar.t}
Hauston puts the average nightingale to i

“ATRULY AWESOME ALBUM. You haveto
look long and far to find a better voice in pop
music than Whitney Houston’s.”

— EVENING SUN, Baltimore, MD

“WHITNEY HOUSTON HAS SOMETHING
FOR EVERYBODY. She always did. The album
is, indeed, tbe best. Four stars, and worth the
wail. Here comes “Whitney’s Greatest Hits,
Volume Two.” — THE NEW YORK POST

WHITNEY.

Her acclaimed

second album.

Includes the #1 bit
\\' § “I Wanna Dance

With Somebody (Who Loves Me),” her newest

smash, “Didn’t We Almost Have It All,” and 9

more insptred performances.

The #1 Album All Over The World!

On Arista chrome cassettes, records
and compdct d Z'SCS- © 1987 Arista Records Inc.. 4 Bertlesmann Music Group Company

ARISTA

Produced by Naradu Michael Walden, Michael Masser, Jellybean and Kashif
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] Billboard.

Kim Freeman is on vacation. This week'’s column
was written by Linda Moleski, with, as promised,
additional contributions from an assortment of in-
dustryites with something to say.

HOT TOP 40 outlet KBTS “B-93” Austin, Texas, names
Kevin Davenport midday personality and music coordi-
nator. He had been assistant PD and a personality at an-
other Austin outlet ... WYTZ-FM Chicago program di-
rector Ric Lippincott is filling the PD slot at sister sta-
tion WLS-AM for John

Davenport Grosses Over To KBTS Austin;
WYTZ Ghicago On The Prowl For A PD

fuse on the studio’s air conditioner. Well, the transmit-
ter was repaired, but the air conditioner’s continued fail-
ure kept the temperature rising until the Dr. and his
‘rock nurse,” Fran ‘I'm Living In The Fast’ Lane, were
forced to continue their fascinating repartee ... in the
buff!

“So, what was all the hoopla about Michael [Jack-
son’s] latest, ‘I Just Can’t Stop Loving You?’ It seems
that in an effort to scoop each other before CBS’ July 22
morning go-time, KIIS and KPWR taunted each other
by encouraging listeners

Gehron, who recently
moved to WMRQ-FM
Boston as general manag-
er. The outlet is currently
searching for a replace-
ment ... Vander Borght
has resigned as music di-
rector of KNCN-FM Cor-
pus Christi, Texas, where
she served for four years.

to call up and hear the
new song over the phone

line.

“And, over at KLOS,
PD Charlie West, who has
finally set his watch from
Tulsa time to Pacific Stan-
dard, quipped (with his
tongue firmly planted in

Word is she is relocating
to Austin.

AC/news/talk outlet KLOK San Francisco has
switched its format, becoming the Bay area’s first full-
fledged new age station. To coincide with the move, the
outlet changed its call letters to KKSF and brought in
new PD Steve Feinstein, who was album rock editor at
Radio & Records.

John Loscalzo is upped to music director at adult
rocker WRCN-FM Riverhead, N.Y. In addition to his
new responsibilities, he will continue as the station’s af-
ternoon jock.

|N WHAT APPEARS to be an abrupt move, album
rocker KZEW has fired program director Dennis An-
dersen, which has sparked a bit of controversy in the
Dallas market.

Andersen, who was brought over from the station’s
AM side earlier this year, was reportedly getting the
station back on track, as evidenced by its ratings, which
have been increasing steadily since his arrival.

Andersen will be replaced by David Grossman, who
joins from WRXL-FM Richmond, Va.

WORD IS THAT WEAG “Eagle 93” Indianapolis is
playing musical formats again. The station—which
switched its format and call letters from top 40 WNAP
to album rock hybrid WEAG in the spring—has been
running a series of on-air spots announcing that on Aug.
14 a “new station” will appear.

Reports are it will sign on as WKLR with a classic
rock format—if that's the case, the move will put the
outlet in head-to-head competition with longtime album
rocker WFBQ “Q-95,” which recently took over the
market’s No. 1 spot. Additionally, WEAG reportedly ter-
minated its morning team, Harper & Lee, on Aug. 7.

TONY WRIGHT is promoted from music director to
program director at urban station WJIZ Albany, Ga. ...
Shawn Burke moves from WYNY New York to
WMXJ-FM Miami, where he is doing morning drives
for the classic oldies outlet ... Jay West has departed
KIVA-FM Albuquerque, N.M., to take a cross-town
post at KKSS “Kiss 97.3,” where he'll be filling the 7
p.m.-midnight slot ... KOKY Little Rock, Ark., let go
two of its core members, program director George Fra-
zier and on-air personality E. Rodney Jones.

I.ONGTIME air personality Gerry House is returning
to WSIX-FM Nashville after a stint at Los Angeles
country outlet KAC-AM. He will take over the 6-10 a.m.
slot at WSIX, where he served for 10 years.

AN D NOW, back to our special programming:

JAY ZISKROUT, director of national album promo-
tion at Arista:

“My first act upon returning from a very positive
Arista convention was to take a call from WHEB’s Chris
‘the Doctor of Rock’ Garrett. It seems that after a bird
flew into the station’s transmitter, the resulting power
surge knocked the station off the air and also blew the

by Kim Freeman

his cheek) that KLOS
mlght change call letters
to KBCH ‘the Beach.’ If this does, in fact, occur, you can
expect to hear ‘the sounds of sand.’ It is hoped that this
format will appeal to lifeguards, surfers, and castle
builders everywhere.

“The phone is ringing, gotta go. Don’t forget the
fries, Kim.”

HAY BOYD, PD of WVEE “V-103" Atlanta:

“The next time a heated conversation with a salesper-
son or a sales manager ends with the thought, ‘Gee, that
guy really doesn’t understand programming,’ think
about this: If you're sure your sales department doesn’t
understand programming, it may be your fault for not
helping them to understand your values and priorities.
And how much do you really know about sales? Your
most important ally in your radio station is your sales
department. Effectively working together enhances the
success of both departments and the entire operation.

“Is your radio station united in its effort to reach its
common goals? Have those goals been articulated to all
team members in all departments? And do all members
of your program staff fully understand and appreciate
how the sales operation can in fact help programming to
realize their departmental and individual goals?”

DAVE ANTHONY, program manager of KDWB-AM-
FM Minneapolis:

“One of the topics I introduced at the recent Upper
Midwest Communications Conclave in the Twin Cities
dealt with avoiding the mistakes of the past. The pros-
pect of less personality on top 40 stations and more of a
jukebox approach is once again rearing its head, like it
did in the late "70s. The top 40 format is still paying the
price for this move 10 years ago through a severe lack of
personalities who can really entertain. It also caused a
wave of boredom which almost wiped out the format.
Recommendation? Keep personality strong on top 40 ra-
dio and act fast on exciting music—researched or not.”

BILL BENNETT, VP of promotion at MCA Records:

“I had the opportunity last week to hear what will
surely be one of the biggest records of 1987. It’s Robbie
Robertson’s long-awaited solo album. Not only does this
record—with titles like ‘Showdown At Snake Creek’—
represent the return of one of our supreme songwriters,
but, by utilizing the BoDeans on some of the tracks, per-
haps Robertson validates one of Milwaukee’s best-kept
secrets.

“The BoDeans’ last record was one of those nearly
huge records that didn’t make it despite critical raves
and airplay. I'm sure it’s quite coincidental that Robert-
son will emerge at the height of the current roots-rock
revival surrounding the T-Birds, Omar, Steve Earle, this
great Beat Farmers album, and John Cougar Mellen-
camp’s latest.

“Still to come are the aforementioned BoDeans—pro-
duced by Jerry Harrison—the David Lynn Jones on
PolyGram, the just-released Dave Perkins on What/
A&M, and the legendary Radiators from New Orleans,
signed by Epic’s Michael Caplan.

on the station’s request
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O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airpiay over the week before.

BILLBOARD AUGUST 22, 1987

www americanradiohistorv com

19


www.americanradiohistory.com

RENO OUTLETS

(Continued from page 14)

them.”
“The casinos give us access to at
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photocopying, recording, or otherwise, without the prior written
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CONTEMPORARY.

least one major country star a E Compiled from a national sample of radio playlists.
week,” says PD Tony Thomas of R R § 5
KIIQ, one of four country stations Y 181515
in Reno. “We can promote them 2 |p|&|¢g| Tme ARTIST
and occasiona]]y have them in the = | S|« | % | LABEL & NUMBER/DISTRIBUTING LABEL
studio. Other than that, I don’t i * % NO.1 * &
think we’re doing anything differ- (D] 2|48 LOVEPOWER. - - S T U
ent in programming than if we ARISTA 1-9567 1 week at No. One - DIONNE WARWICK/JEFFREY OSBORNE
were in a more typical market.” 2 | 1|1 [11| BACK IN THE HIGHLIFE AGAIN
KRNO, the leading AC (5.3), of- ISLAND 7-28472/WARNER BROS. & STEVE WINWOOD
fers its listeners a bus ride to the 3 (3139 LUka
ski slopes, lift tickets, and a bever- A&M 2937 @ SUZANNE VEGA
age service for $20—less than the |(@)| s |11 | 5 | ONE HEARTBEAT o SMOKEY ROBINSON
price of a lift ticket. MOTOWN}LB897)
All local PDs -agree that pro- @ 11123 | 3 | VJUST CAN'T STOP LOVING YOU
gramming is targeted at locals, EPIC 34-07253/E.PA. MICHAEL JACKSON
not the 2 million-plus tourists who @ 6| 9| g | MARY'S PRAYER
visit the region annually. Tourists, VIRGIN 7-99465 @ DANNY WILSON
after all, bring beach chairs, not di- @ 7114 § | WHO'S THAT GIRL oo
) - ) aries. SIRE 7.28341/WARNER BROS. & MADONNA
Sam-Mania. Comedian Sam Kinison lets out one of his famous yells for K-POI » .
Honolulu program director and concert promoter Greg Mundy following his Re V;’(?'n;n co&‘%ssb}%foﬁg‘gss (f}lpte((’f 12)19] 4 :’F:I[S)T':L:': ALMOST HAVE IT ALL WHITNEY HOUSTON
recent performance at the Sheraton Waikiki. Li30, * EES s neyes.
ple who live in resort towns like to g |a]2|13| ALONE
travel, too. We just gave away a CAPITOL 44002 & HEART
trip to see REO Speedwagon at 19|29 4 | LA BAMBA
FOR WEEK ENDING AUGUST 22, 1987 Red Rocks in Denver. That helps SLASH 7-28336/WARNER BROS. ¢ LOS LOBOS
- - — - our image.” AD|17 ]| 5 DOING IT ALL FOR MY BABY
" ©Copyright 1987, Billboard Publications, Inc. No part of this
Bl"mrd publication may be reproduced, stored in any retrieval system, or Reyes adds that several mem- CHRYSALIS 43143 & HUEY LEWIS & THE NEWS
® tr'?n(smiﬂesi. in any de_rm or b); :ny rneani.hele?{ﬁnic..mech;:‘nical. beérs of the Reno radio community 12 | 816 |18 CANT WETRY ) .
photocopying, recording, or otherwise, without the prior written 9 col 38.07050 @ DAN HILL (DUET WITH VONDA SHEPARD
permission of the publisher. agf] érymg g?tmg?)ter:]:ul)go{}f :g SEL\;J::AW:”:DERS ¢ !
a arson City, 30 miles south, 13 (1li5]s
HOT the Reno Arbitron survey area. WARNER BROS. 7-(2;;317 ¢ FLEETWOOD MAC
About eople live in Carso LONELY IN LOVE
™ City t:g'(s)(t)a(.)tg ca?pita] and its Sanlz 18253 FULL MOON/EPIC 34-07275/EPA. ¢ DAN FOGELBERG
_ . nexation would clearly increase | 15 13| 7 |15| ! WANNA DANCE WITH SOMEBODY (WHO to“l’visn':‘g :OUSTON
. s |8 C;";%':ﬂglr:mre"gggga' the Reno station’s billing power. It L AT
o8 | oH | Eg | g | ARTIST Y ’ TITLE | would also increase the cost of the 16 |o| 8 [15] VD STILL SAY YES
IY | <Y 22155 waen . CONSTELLATION 53028/MCA KLYMAXX
e Arbitron survey. MOONLIGHTING (THEME
% NO.1 * % Shelly Cagner of Arbitron’s 719|512 ( )
" MCA 53124 & AL JARREAU
MADONNA WHO'S THAT GIRL New York office says that 80% of -
1113 SiRE 2weeks atNo.One |t s eligi ; 3| 10| SOMETHING SO STRONG
£ ghsathio. e market’s eligible voting sub- 18 |15]13 10
LOS LOBOS LA BAMBA f CAPITOL 5695 ¢ CROWDED HOUSE
2 | 4 | w0 | & | LOSLOBOS scribers must endorse the proposal S T 0D
3 | s 13 | a | tLcooLs INeeotove | before it can be reviewed by the | 19 |1610]16) .\, # BRUCE HORNSBY & THE RANGE
DEF JA , rating firm. , 20 120122] 7 | FATAL HESITATION
4 g |2 | 3 EAHICCHAEL JACKSON 1 JUST CAN'T STOP LOVING YOU . L{I\r(;un‘d Lake (;I‘z.hoe Atlsie]f’ thr.ee R CHRIS DE BURGH
stations and two S service B
I WANT | i I STILL HAVEN'T FOUND WHAT I'M LOOKING FOR
5 2 1 12 chﬁ_grfgaE MICHAEL YOURSEX the estimated 45,000 area resi- @ 2812645 ISLAND 7-99430/ATLANTIC & U2
6§ | 7 | 8 | 5 | NATALECOLE JUMP START dents. KLKT, based on the north @| 25| 27| 5 | NO ONE IN THE WORLD
0 shore in Nevada Just down the ELEXTRA 7-69456 & ANITA BAKER
7 | 12| 16 | 4 | FATBOYS &THE BEACH BOYS Wintlol] road from the Ponderosa Ranch, % 12117 21| SONGBIRD
8 | 19| 22 | 4 | USALISAZCULT JAM LosTINEmoTIoN | Where “Bonanza’’ was filmed, ARISTA 19588 © KENNY G.
COLUMBIA earned a commendable 0.6 share in 2 |22 16 | 13| UES
9 | 17| 25| 3 | LEVERT CASANOVA the Reno book. PD Ken Hunter JIVE 1038/RCA @ JONATHAN BUTLER
- - says a forthcoming power increase WHEN SMOKEY SINGS
DIDN'T Wi ITALL —
10 [ 15 | 2 | 3 | MHITNEY HOUSTON EALMOST HAVE should help those numbers even @ = N [ e & ABC
nlwls 9 mcLLTo POWER DREAMIN’ more. Hun@er admits it.is‘ tough to % | 26|18 |18 | 'N TOO DEEP
= OEOUNCIWG secure national advertising—and, ATLANTIC 789316 & GENESIS
12 16| 17| 5 | JELLYBEAN thus, profitability—by catering [ 5 [,3[151 15| GIVE ME ALL NIGHT
3| 14| 14| 5 | SMOKEYROBINSON ONE HEARTBEAT strictly to the lake community. ARISTA 1.9587 # CARLY SIMON
MOTOWN Along the south shore, where 28 27| 20] 19| MEET ME HALF WAY
# | 8 | 5 | 10| JHEJETS CROSSMY BROKENHEART | the casinos are most densely locat- COLUMBIA 3806690 ® KENNY LOGGINS
ed, KRLT was recently purchased SHATTERED GLASS
15 3 2 13 ;\',‘}N’l‘ET JACKSON THE PLEASURE PRINCIPLE (and its studios remodeled) by @ SR ATLANTIC 7-89245 ¢ LAURA BRANIGAN
6| 13| 15| 6 | GEORGIO TINA CHERRY Fuller-Jefferies, the first owner- | 35 | 25|28 |22 | ALWAYS
MOTOWN ship chain to invest in a Lake Ta- WARNER BROS. 7-28455 @ ATLANTIC STARR
v|w|n| 3 | IORCENMDS LOVEISAHOUSE | }oe station. KLKT, KRLT, and the  [(3D)] 38 |— | 2 | MAKING LOVE IN THE RAIN .
18| 11| 6 | 1 | THEWHISPERS ROCK STEADY two south-shore AMs, KOWL and ABM 2949 ® HERB ALPERT
SOLAR KTHO, play a variety of light top [(32)|Newp| 1 | WHY DOES IT HAVE TO BE (WRONG OR RIGHT)
19| 23 | 20 | 4 | DIONNEWARWICK & JEFFREY OSBORNE LOVEPOWER | 40 and AC material. KTHO-FM of- : RCA 5132 © RESTLESS HEART
fers beautiful music. Birch figures 33 |29]21 15| KISS HIM GOODBYE
FREDDIE JACKSON JAM TONIGHT L o &t !
20 |6 |48 | canial supply most of its ratings input. :::‘N"ZI’:’:/“M HLENTEONS
2| 22 | | 4 | ABS WHEN SMOKEY SINGS . Asa ri:(;sult of thle m(}unta1n0:11§ Gl |—| 2 i O [ CUESNT
2 | % | — | 2 | HERBALPERT MAKING LOVE INTHERAIN | =1 @10 800 ts(:g&aes,r(:;!zesgg’;: % |31 13| 6 | RHYTHM IS GONNA GET YOU
= h y P dan diary-k EPC 34.07059/E2A & GLORIA ESTEFAN & MIAMI SOUND MACHINE
n|lal e 5 LIVING IN A BOX LIVING IN A BOX where many Nevadan diary-keep-
CHRYSALIS : : IN MY DREAMS
ATLANTIC STARR ONE LOVER AT ATIVE ers live. Transmitter translators 39 |1 2| e aorzseron © REO SPEEDWAGON
28 | 29 | — | 2 | WARNERBROS. are the usual solution. Often, the THE STUFF THAT CREAMS ARE MADE OF
TPAU HEART AND SOUL KHTZ Slgna] booms in on two dif- @ NEVI} 1 *
B |27 | —12 VIRGIN . : ARISTA 9619 CARLY SIMON
ferent frequencies. KOZZ is also HAPPY TOGETHER
i 1
% | NEW) 1 i”’A’I‘S‘LNEYcPEARK U GOT THE LOOK qu‘l‘t’lgait;‘gr;g-a real small percent- NEWD OPEN AIR 0024/A&M THE NYLONS
ALEXANDER O'NEAL FAKE JUST TO SEE HER
2 L B J LY age O,f the Su‘r:vey ,a,re.a'” says o) sl &l MOTOWN 1877 & SMOKEY ROBINSON
GLORIA ESTEFAN RHYTHM IS GONNA GET YOU KOZZ’s Funk. “But it’s important
B | 2|12 n| S 40 |30|30] 7 | MINUTE BY MINUTE
to get through up there because PN CARLTON
BANANARAMA I HEARD A RUMOUR it’s th ional center of attenti MeASSIS LARRY
1 i e regional center of attention
2 | NEWD: LONDON fos recreagti on.”’ () Products with the greatest airplay gains this week.  Videoclip availability. » Recording Industry
30 | 25 ) 23 | 15 | DEBBIEGIBSON ONLY [N MY DREAMS r : Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of
i ATCANTIC 2 million units.
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Billboard.

FOR WEEK ENDING
AUGUST 22, 1987

CURRENT PLAYLISTS OF THE NATION’S LA

POWER PLAYLISTS.

RGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 miilion.

SILVER--Stations with a weekly cume
audience between 250,000 and 500,000,

EX EX The New City Rockers, Rev Ht Up 15 18 whitesnake, Here | Go Again 39 EX Crowded House, World Where You Live
EX EX Regina Belle, Show Me The Way {, 16 20 Whitney Houston, Didn't We Almost Hav 40 EX Cruzados, Bed Of Lies
g g S:lpodse},| Llfytd e Be Thh: Oé\eI ok/eﬂ 5 }!7! g Ereddie éackson, Jam Tonight : — rv. I:bi;;er Something Real
avid Hallyday, He's i urope, Carrie —  Love otorious
FM 07 EX  EX  Swing Out Sister, Breakout 19 11 Heart, Alone A —  Peter Gabriel, Red Rain
AM 1150 EX EX Heart, Who Will You Run To 20 25 Michael Jackson, | Just Can'l Stop Lo A — Bryan Adams, Victim Of Love
7 . EX EX John Couiar Mellencamp, Paper In Fire - 21 26 Danny Wilson, Mary's Prayer A — Autograph, She Never Looked That Good
L ™ — EX  EX  Fahrenhert, Lost In Love FM g g:‘! ?Ian c;goedlb':rg, Lsonely In %ve EXA = Def Leppard, wl?men D
- a i i S i Jeetw ac, Seven Wonders Warren Zevon, Leave onkey Alone
WPLJ-FM RADIO Los Angeles _ P.D.: Steve Rivers Pittsburgh v P.D.: Jim Richards 228 Smokey Robinson, One Hemtbot EX X Patty Smythe, lont it Encugh
New York P.D.: Larry Berger 1 2 The Whispers, Rock Steady 12 The Whispers, Rock Steady 25 27 Kim Wilde, Say You Really Want Me EX EX A-Ha, Living a{li ht
o 2 5 Los Lobos, La Bamba , 24 Madonna, Who's That Girl | 26 EX Bananarama, { Heard A Rumour EX EX Cock Robin, just Around The Corner
1 2 Los Lobos, La Bamba 3 4 U2 | Still Haven't Found What I'm Lo " 3 5 Starship, It's Not Over ('Til ft's Ov A2]  —  Heart, Who Will You Run To EX EX Great White, Rock Me

2 3 Madonn'a‘ Who's That Girl 4 6 Debbie Glbson, Only In My Dreams 4 10 Los Lobos, La Bamba A — Mr. Mister, Something Real EX EX Lipstick, what Is It

3 1 George Michael, I Want Your Sex (From 5 8 Suzanne Ve, a, Luka 5 8 Debbie Gibson, Only In My Dreams A — Alexander 0'Neal, Fake EX EX Eric Clapton, Tearing Us Apart

4 9 Suzanne Vega, Luka 6 9 Madonn:‘ 0's That Girl € 9 FatBoys & The Beach Boys, Wipeout EX EX  John Cougar Mellencamp, Paper In Fire

S 4 Heart, Alone , ) 71 George Michael, | Want Your Sex (From 7 1 Suzanne Vega, Luka . EX EX Jellybean featuring Elisa Fiorillo, W

6 7 U2, Still Haven'l Found What I'm Lo 8 10 Michael Jackson, | Just Can't Stop Lo Hartford P.D: Lyndon Abell 8 13 Richard Marx, Don’t Mean Nothing EX EX Laura Branigan, Shattered Glass

17 6 Gloria Estefan & Miami Sound Machine, “9) 3 Heart, Alone artior .D.: Lyndon Abe 9 12 Huey Lewis & The News, Doing It All F EX EX Grateful Dead, Touch Of Grey

8 10 TPau, Heart And Soul ) i 12 TPau, Heart And Soul . 1 I Los Lobos, La Bamba 10 11 The Jets, Cross My Broken Heart (From EX EX Dionne Warwick & Jeffrey Osborne, Lov
9 17 Michael Jackson, | Just Can't Stop Lo 1 Gioria Estefan & Miami Sound Machine, 2 2 Madonna, Who's That Girl 11 16  whitesnake, Here | Go Again ) 1

10 12 The Whispers, Rock Stea 1216  Dan Hill (Duet With Vonda Shepard), C 33 The Whispers, Rock Steady 12 I U2, 1'Still Haven't Found What I'm Lo

}; 1§ The JSeels, Cross Mg Brokgn Heart (From }2 }2 IS\BC, When Smokey Snlngs . 2 7 Michaet Jackson, | Just Can't Stop Lo 13 6 Fleetwood 4““1 Seven Wonders WYY FM

H & Bob Seger, Shakedown (From Beve‘n% H it Blev;:vmwg:dk Bdack n The wgh Life 5 4 George Michael, | Want Your Sex (From 4 19 Kl{man, I'd St Say Yes

Whitney Houston, | Wanna Dance With S ob Seger, Shakedown (From "Beverly H 6 6 Richard Marx, Don't Mean Nothing 15 22 Whitney Houston, Didn't We Aimost Hav 2 3 . q

14 16 Noel, Silent Morning 16 20 Jeliybean featuring Elisa Fiorillo, W _ 7 10 LL Cool ). | Need Love 16 20 Smokey Robinson, One Heartbeat \m Detroit P.D.: Rick Gillette

}5 }g Klymaxé, IS% Still gay Yes {; %g W_V“lgeypﬂouslog, Wanna Dance With S 8 5 Debbie (;ib'son, Only In My Dreams 17 17 George Michael, | Want Your Sex (From A Ana—r,®, 1 4 Madonna, Who's That Girt

lg i :'l’m A% "Ebl" R #e 1R °E’"' ';"’B""‘ . 9 9 The Jets, Cross My Broken Heart (From 18 3 Steve Winwood, Back In The ngh Lile MBOEBRS TETION.. 201 Gmg Michael, | Want Your Sex (From

i tlantic Starr, I}n\:ap prlncioi P 12 I\aredsh rossD y" roken Hea;t (From 10 13 Jeliybean featuring Elisa Fiorilia, 19 24 Michael Jackson, | Just Can't Sfop Lo 3 3 Freddie Jackson, Jam Tonight

i N Jag%l Jac;san{ e _|e:‘asuwre Innclpe o S;c " I:,rx, ono Mea’?_ln'ogh ng Il 8 Suzanne Vega, Luka 20 21 Dionne Warwick & Jeffrey Osborne, Lov Miami P.D.: Rick Stac 4 7 LL Cool J, I Need Love

L2 Lv itney :us onj Didn't We Almost Hav d HE BehipAILS Not s t's Ov 12 17 ABC, When Smokey Sings 21 27 Europe, Carrie oLhs y 5 5 The Whisters, Rock Steady

no» D.“ Lisa & Cult &‘"""L"S' In Emotion 3P N"‘(° l.'YcR"b'"“’"- ne Heartbeat 13 11 Heart, Alone 22 WM TPau, Heart And Soul I 2 Los Lobos, La Bamba 6§ 6 Janet Jackson, The Pleasure Principle

4 B Diene Warwick  Jeffey Osborme, Lov 21 Natalie Cole, Jump $tar} 14 15 Living In A Box, Living In A Box 23 28 LL Cool Jél Need Love 2 3 Madonna, Who's That Girl 7 9 Los Lobos, La Bamba

| & Wil Cgoll’ouerﬁ Dreamin 2 %:nn v; ox, !.IVB?E nbA Box 15 16 Freddie Jackson, Jam Tonight 2429 Dan Hill (Duet with Vonda Shepard), C 3 4 LL Cool J, | Need Love 8 8 Suzanne Vega, Luka

3 (L:-"l- é. I Need Love (7 [l WO e_m,abggel sturl DT,'"S G’W"F 16 18  Regina Belle, Show Me The Way 25 18 Bob Seger, Shakedown (From “Beverly H 4 6 TPauy, Heart And Soul 9 10 Michael Jackson, | Just Can't Sto& Lo

e lg ¢ ris De u;ggy The Llad InRed i g"" ewis Nev;‘s oing It All 17 20 Dionne Warwick & J‘eﬂre‘vOSbome, Lov 26 30 Bananarama, | Heard A Rumour S 5 Fat Boys & The Beach Boys, Wipeout 10 11 Jellybean featunng Eiisa Fiorillo,

& 2 teve ;vmw baqck n The High Life o gg D;namrama, | Hiard uswur 18 21 Wh",,,z Houston, Didn't We Aimost Hav 2] EX  Heart, Who Will You Run To 6 9 Lisa Lisa & Cult Jam, Lost tn Emotion 11 13 Fat Boys & The Beach Boys, Wipeout
e Richac o conliMeanlNoting % 33 Qine Warwick o oftgdsborne, Loy 19 14 Gloria Estefan & Miami Sound Machine, 28 23 Janet Jackson, The Pleasure Principle 77 The Jets, Cross My Broken Heart (From 1212 Stephanle Mills, | Feel Good All Over
A8 T Govert Casanova o 2 20 32 Ly rouston, Dicet leiAmost Hav 20 26 Prince, U Got The Look 29 25 Bryan Adams, Hearts On Fire 8 10 SuzamneVega Luka 13 14 Huey Lewis & The News, Doing It All F

o o | é ol;‘f' Wit voana epard), 3§ sl Cut Jam, TO“ n Emotion 2t 27 Lisa Usa & Cult Jam, Lost In Emotion 30 EX  ABC, When Smokey Sings 9 11 Jeltybean teaturing Elisa Fiorillo, W 1415 Whitney Houston, Didn't We Almost Hav

i %g Smrz: ey i nson, Just To See Her 5 i Er ie f)ac'lso& NamR onight 22 24 Smokey Robinson, One Heartbeat A —  John Cougar Meliencamp, Paper In Fire 10 14 Michael Jackson, ! Just Can't Sfop Lo 15 2 Heart, Alone

A Surface, 20py BB boese oint iha eturn ) 23 25 Laura Branigan, Shattered Glass A —  Grateful Dead, Touch Of Grey 11 12 SaFice, Let Me Be The One 16 17 The Cure, Why Can't | Be You?

~  Pepsi & Shirlie, Heartache 5 Herb Alpert, Making Love In The Rain 24 28 Bananarama, | Heard A Rumour A — LisaLisa & Cult Jam, Lost In Emotion 12 13 ABC, When Smokey Sings 17 18 ABC, When Smokey Sings
gg 21 m_bb" I“": :‘0'3 It To Ya 25 22 Surface, Hapw 13 16 Noel, Silent Morning 18 19 Dionne Warwick & Jetirey Osborne, Lov
A EX 0 Igog J, | Need Love 26 30 Herb Alpert, Making Love In The Rain 14 17  Europe, Carrie 19 20 Jonathan Butler, Lies
A = avid Bowie, Never Let Me Down 27 36 LeVer, Casanova 15 1 George Michael, t wWant Your Sex (From 20 21 Herb Alpert, Making Love In The Rain
A= Emmed Il':c, Lmﬁ Lies 28 23 Huey Lewis & The News, Doing It Ail F 16 19 Dionne Warwick & Jeﬂrv;dpsbome, Lov 21 24 Natalie Cole, Jump Start
R = xpose, Let Me (i]e e One 29 35 David Bowle, Never Let Me Down 17 22 Curiosity Kilied The Cat, Misfit 22 25 Regina Belle, Show Me The Way
p B Alexander O'Neal, Fake q 30 31 The System, Night Time Lover 18 21 Whitney Houston, Didn't We Almost Hay 23 23 Steve Winwood, Back In The High Life
% g & %’3!"‘" Dead, Touch Of Grey 31 33 The Polnter Sisfers, Be There (From " 19 8 The Whispers, Rock Steady 24 EX Giorgio, Tina Chesrv
WHNTZ £177 uriosity Killed The Cat, Mistit 32 38 Go West Don't Look Down - The Sequel 20 30 Whitesnake, Here | Go Again 25 EX Prince U Got The Look
N P.D: Scott § § & oMo Wi You ur o "2 T Sikorey Rabison, One Hesrteat R LT L
ew D.: itesnake, Here | Go Again i . mok e} inson, One Hear . — Donna Summers, Dinner Wi ershwin
1 Yor; Los Lobo Scott Shannon 35 38 Expose, Let Me Be The One Washington - P.D. Mark St. John 23 28 Herb :‘rm, Making Love In The Rain A — Expose, Let Me Be The One
A Mode S, L; ’Ba'T"bat - A36 — Alexander 0'Neal, Fake 1 1 Debbie Gibson, Oniy In My Dreams 28 27 Alexander 0'Neal, Fake EX EX The Cover Girls, Spring Love
B 4 0;0""‘,'” OSI hat Gir A37  —  Dan Hill (Duet With Vonda Shepard), C 22 Expose, Point 01 No Return 5 % ngﬂm Belle, Show Me The Way EX EX Kim Wilde, Say You Really Want Me
H LB rge Michael, | Want Your Sex (From A38  — John Cougar Mellencamp, Papes In Fire 3 3 GN’E:O"'C""L | want Your Sex (From 26 28 Richard.Marx, Don't Mean Nothing EX EX Smokey Robinson, One Heartbeat
4 K uZ:‘nnAeIVega, Luka A39  — Donna Summers, Dinner With Gershwin 4 7 LL Cool J, | Need Love 27 EX Laura Bramigan. Shattered Glass EX EX LeVert, Casanova
B H E;am b :m'e o 3 S 9 The Wh-w,ersS Rock Steady 28 15 U2, | SHil Haven't Found What I'm Lo EX EX Lisa Lisa & Cult Jam Lost In Emotion
d i GG a0 Mam Sound Machine, 6 6 Klymaxx I'd Still Say Yes A29  — Donna Summers, Dinner With Gershwin EX EX The Pointer Sisters, Be There (From "
512 Miches) Iackoon 1 oumt Can't Stop Lo e A o o xR ntalbaker YHolOnelinphelwerid
. , I Ju a —  Levert, Casanova
9 9 U2 1Still Haven't Found what I'm Lo 9 11 TPau, Heart And Soul = 2

10 8 The Jeis, Cross My Broken Heart (From | Boston P.D.: Harry Nelson 10 4 U2 1 5till Haven't Found What I'm Lo 5 E,‘J‘j":{",',‘ﬂ;.,:;,'.'g'iﬁ,dﬁ,,'“;’a",?,ﬁ; ' ) 0 —~d d

1217 Whoed Housar Panoa Dince Wi § | AL =5 George Michal | Want Your Sex (Fom 1213 The hts Bess My Broken Heart (5 B B \ammy hagar Gue fo Live \

13 13 The Whepers, Rock Steady " 7 2 les L2 Bamba 13 16 e, Bhch maen Heart (From EXRRE N afk [C 3 BlimplStary ~ \

4 M willTe ;g:ﬂ, Dreami;' Y 3 4 Suzanne Ve 3, Luka 14 10 E:A.zzenne"\‘lzga 'Lu:?( MUBLIGITE <

g . ,

15 15 Janet Jackson, The Pleasure Principle § 1 ”ad"""" 0's That Girl Washington P.D.: Chuck Morgan 15 19 Richard Marx, Don't Mean Nothing u

16 25 Whitney Housfon, Didn't We Almost H 3§ Glona Estefan & Miami Sound Machine, ; 16 27 Fat Boys & The Beach Boys, Wipeout

7o Noellﬂsywn‘;uhsﬂ;’r 'in' € Almost Hav 6 12 Richard Marx, Don’t Mean Nothing 1 3 George Michael, | Want Your Sex (From 7 5 B‘ oys & h each Boys, Wipeou Detroit P.D. Brian Patrick

{8 e 5 b{IdK 7 5 TPau, Heart And Soul 2 1 Debbie Gibson, Only In My Dreams 1D omatams: Heard A Rumour Ll

9 17 K m"!xx"f'dogﬁilirs g 8 10 Sammy Hagar, Give To Live 3 5 TPau, Heart And Soul H 2 C'O"':edW;r\vle & J!fm?y 0550?0. Lov I 1 Madonna, Who's Thit Gul

® L'{. Conl'1 Wiced iyw: 9 13 Starship, It's ot Over (Til It's Ov 4§ 6 Madonu_al Who's That Girl . » B P"”’. A Sh‘?r"‘”: 50"‘: ing So Strong 22 Suzanne Vepa, Luka

21 24 Dionne Warwick & Jaffrey Osbomne, L 1016 Jon Astley, Jane's Getting Serious 3% 021t Havenl Found What I'im Lo 3123 Whitney Howston, Didnt We almost H TR M=l ellGooulallver

2018 A S:;\"l7 Riways Yy , Lov 11 15 Huey Lewis & The News, Doing It All F 6 7 Steve w_mmood‘z Back In The High Life 2 % D": “‘: 6’[“‘:'0"‘/'“"’" o eShem:rii) EV & 4 Richard Marx, Don't Mean Nothing
A23  — Richard Marx, Don't Mean Nothing 122 Jets, Cross My Broken Heart (From ; 8 The Whispers, fock Steady 23 28 Janet Jackson Tr:e P|:a"su‘re Pnpnclpl'e Chicago P.D.. Ric Lippincott PN LslLobosita Bambe

24 71 Chns De Burgh, The Lady In Red 13 19 The Whispers, Rock Steady o oiLoboniLalBamha 2829 Michael Jackson, | Just Can't Stop L i SR g crreMichanl Mantivaum Sesl(Brom

35 29 Lies Liss & Cot oe L2 Y‘ et 1§ 17  Debbie Gibson, Only In My Dreams 9 9 Suzanne Vega, Luka % 11 0 »:1 o L 1 s n't Stop Lo 1 1 George Michael, | Want Your Sex (From 7 13 whrtesnake, Here | Go A ain

% 23 Lisa Lisa & Cutt o “"Sa 4To 'T“o‘; fon 15 25 Whitney Houston, Didn't We Almost Hav 10 4 Kenny G., Songbird 4 H s;’ a;g. |("°°ﬁ 1o G 2 2 Suzanne Vega, Luka 8 14 Michael Jackson, | Just Can't Stop Lo

- Cam: , He: 16 18 Living (n A Box, Living In A Box 11 14 LL Cool), | eed Love [ ;fs 'D." '0 Ivev (Tt It's Ov 0 3 11 Madonna, Who's That Glrt 9 5 The Jets, Cross My Broken Heart (From
A B:n?e'r dmng 17 28 Freddie Jackson, Jam Tonight 12 17 Richard Marx, Don't Mean Nothing g o Wh!:"ey l°“$ on, f Wanna Dance With § 4 5 Debbie Gibson, Only In My Dreams 10 7 TPau, Heart And Soul
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I{ZZP’s Zapoleon: Trust Instincts Over Consulfants

BY MOIRA McCORMICK

PHOENIX, Ariz. Guy Zapoleon,
program director of Nationwide
Broadcasting’s top 40 outlet KZZP-
AM-FM here, believes that program-
mers are too often handcuffed by
charts and consultants. “Every week,
we add what we
consider to be the
best songs, and at
times we skip past
what’s on the
charts,” says Za-
poleon.

“A lot of times,
records work out their own places in
a market—sometimes you should
hang on to that track that’s dropping
off the charts [because it may be
working in your region].”

What works in Phoenix, where
KZZP had a 12.3 spring Arbitron
share, running second only to coun-
try combo KNIX-AM-FM, often in-
volves tunes “with a country flavor—
Restless Heart is big here,” says Za-
poleon. “A lot of songs are hits here
that aren’t hits elsewhere, and we
break songs at least once a month.”

In fact, says Zapoleon, KZZP broke
Glenn Medeiros’ recent hit “Noth-
ing’s Gonna Change My Love For
You” after Zapoleon came across it
while on vacation in Hawaii. “I’d
wanted to get away from the indus-
try,” he says, “but a friend of mine at
a radio station there wanted me to
hear this song.” Medeiros’ record had
won a local competition in Hawaii.

“I thought it was a great song, so |
brought it back to KZZP and played
it for our ‘Make It Or Break It fea-

ture, in which a new song is played
four times in one day, and listeners
call in and vote on whether they like
it. It got a 94%-pro response—the big-
gest positive response any new
song’s ever gotten on that feature.

“KZZP utilizes no outside consul-
tant,” says Zapoleon, who also serves
as one of Nationwide’s two group
programmers, overseeing five of the
broadcast firm’s top 40 outlets
around the country. Zapoleon, music
director Todd Fisher, and operations
director Clarke Ingram “all listen to a
lot of music,” says Zapoleon. “If we
get a feel for a record, we’ll stick it on
a cassette and listen to it four or five
times before putting it on the air. We
do a lot of analysis on songs before
we play them; we look at other air-
play in the market, for instance.” In
addition, Zapoleon says, he’s gotten
to know programmers in other cities,
with whom he trades advice and
ideas.

“T use a lot of gut feeling in picking
a record,” says Zapoleon. “There are
a lot of records I like, but not all of
them are hits.” For instance, Zapo-
leon liked Atlantic Starr’s “Always”
and says he programmed it out of the
box—over the objections of Warner
Bros., which was pushing a different
album track. “Always” went on to be-
come No. 1.

The PD began honing his hit in-
stincts as a youngster. He first be-
came hooked on radio via WABC
New York and Cousin Brucie, while
he was living in Stamford, Conn. Af-
ter his father, who was in the cloth-
ing business, moved the family out to
Los Angeles, Zapoleon became en-
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Guy Zapoleon. Program director of
KZZP-AM-FM Phoenix, a group PD for
Nationwide Communications, and
Billboard’s PD Of The Week.

tranced by the “Boss Radio” sounds
of then-KHJ, whose programmer,
Bill Drake, was to become Zapoleon’s
most significant inspiration.

“I was a fan of radio,” he recalls.
“T collected record charts in high
school and then radio playlists from
KHJ. On Wednesday nights, when
they did their hit countdowns, I'd
compare them to my own hit predic-
tions—and I was very close most of
the time. It was a good learning de-
vice as far as picking music and hits
and doing charts.”

At 20, Zapoleon put his music-stats
mania to practical use, compiling a
Los Angeles-area list of “1,000 great-
est hits of all time” (actually from
1958-75) and subsequently a national
version of that chart. The lists gar-
nered him a great deal of industry at-
tention, landing him an article in Roll-
ing Stone (and eventual inclusion in
“The Book Of Rock Lists”) and, in a
roundabout way, a job at KRTH, the
former KHJ.

“It was ironic. Bill Drake was be-
ing ushered out, and they needed
someone to revamp their oldies tapes.
I basically replaced Bill Drake.” Za-
poleon never got to meet his idol,
however. “Bill Drake called me once
in New York; I missed the call and
tried to call back but never reached
him.”

Doing his charts, says Zapoleon,
“gave me an ear for which records
are hits and why. Hits have some-
thing special. If you hear a song four
or five times and are already sick of
it, it’s not a hit.” Zapoleon names Lisa
Lisa’s “Head To Toe,” the Whispers’
“Rock Steady,” Los Lobos’ ‘“‘La
Bamba,” and Heart’s “Alone” as cur-
rent examples of bona-fide hits.

Zapoleon’s tenure at KRTH (which
began after he graduated from
UCLA with a B.A. in psychology)
was followed by a stint as music di-
rector at KRLA. He then returned to
KRTH as music director. Zapoleon
next served as PD at AC/top 40
KRQQ Tucson “94Q” and later head-
ed east to WBZZ “B94,” Pittsburgh’s
No. 1 top 40, where he stayed from
February to November 1984.

Zapoleon joined KZZP in December

1984, when the station was still under
the ownership of Western Cities
Broadcasting. At that time, the sta-
tion had a 5.5 share. “Then, in fall
1984, it went to a 6.0, then 6.7, then
8.8 and kept climbing,” says Zapo-
leon. “We've been double digits since
winter 1986.” The best book so far
has been spring 1986’s 11.6, when
KZZP was Phoenix’s No. 1 station. In
the winter 1987 Arbitrons, KZZP
placed third under KMEO and coun-
try KNIX-FM; spring numbers
showed KZZP firmly in the No. 2 slot.

KZZP’s main competition comes
from AC/top 40 KOY-FM “Y95,” for-
merly beautiful music station KQYT,
and AC/top 40 KKFR, both of which
are more adult-oriented, according to
Zapoleon. “We've always tried to be
more mass-appeal top 40,” he says,
“though we do have a strong aduit
share. Right now we’re No. 1 with
teens and the 18-24 group; in the last
book we went from seventh place to
third among the 25- to 54-year-olds.”

KZZP boasts top-rated time slots
on Friday and Saturday nights, with
its respective features Hot Mix
(dance-oriented) and Party Patrol
(new wave/dance). “We’ve made a
practice of adding features that don’t
dilute our product,” says Zapoleon.

As a program director, Zapoleon
says he only gets to spend ‘“‘five
hours a week on music and the rest
of the time doing everything else,
from signing time sheets to doing
promotions. But I wouldn’t be doing
it if it weren’t fun. It’s all part of the
job.”
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X EX  Herb Alpert Hakin Love In The Rain 6 5 Heart, Alo 23 34 Swing Out Sister, Breakout § 5 Dan Hil (Duel w'"‘ Vonda Shepardl 2 5 Shrsmp, It's Not Over (Til It's Ov
X EX  The Other Ones, Holid: 73 uz)stil Havenl Found What I'm Lo 30 EX Atlantic Starr, One Lover At A Time 7 7 U2, 1Still Haven't Found What I'm Lo 5, &) 72 29 Jeliybean featuring Elisa Fiorilio, W
X EX Cunwty Killed The Cat, Misii 8 9 Crowded House, Something So Strong 1 EX Lever, Casanova § 9 Richard Marx, Don't Mean Nothing - / iy vy > 23 B Michact Iachsonr | Just Can't Stop Lo
X EX  Giorgio, Tina Cherry 9 11 George Michael, | Want Your Sex (From 2 17 e Michael, | Want Your Sex (From 9 12 Michael Jaclson 1 Just Can't Stop Lo L l § 72 1 Surface Happ
EX  EX  Autograph, She Never Looked That Good 1017 Boston, Holly Ann B X Swe& Sensahon Victim Of Love 10 11 Danny Wilson, a? 's Prayer l 1) 25 19 LvinglnA gox Living in A Box
EX  EX  David Bowie, Never Let Me Down 11 12 Steve Winwood, Back In The High Life 3419 2,1 Still Haven't Found What I'm Lo 11 8 TPay, Heart A"d oul | Stz e 2 30 Dionne Warwick & Je&rey Osborne, Lov
X EX  Ava Cherry, Good Intentions 1210 Eddie Money, Endiess Nights 35 EX Go'West, Oon't Look Down - The Sequel 12 21 Whitney Houston, Didn't We Almost Hav Z_ (s 21 EX  Herb Alpert, Making Love In The Ram
X EX REO Speedwagon, In My Dreams }i {z g“':?kg:";': Hearts On Fire EX EX Giorgio, Tina Cherry H % Dlonne w|rw|c§;“é:ﬂrey Osborne, Lov g 1 INXS & Jlm?y Barnes, Good Tim
15 16 John Walte These Times Are Hard For £ The Pointer S:sters BelTherel(Eromi 15 18 Smole Robinson, One Heartbeat St. Louis P.D.: Dave Robbins 30 g ::ahi':ol‘i JJ:f News Doing " A” F
16 J°“""u Can't This Night Go On F AlE — The Whispers, Rock S 6 1 4 Los Lobos, La Bamba 1 3 gecul Back ?o Paradise (From “R
17 Heart, Who Will You Run To 17 13 Huey Lewis & The N!IS oing It All F 2 5 Madonna Who's That Girl 32 EX Ella Brooks, I's [asy When You're On
18 7 Bob Seger, Shakedown (From “Beverly H 18 24 Grateful Dead, Touch Of Grey 3 1 U2, I Still Haven't Found What I'm Lo 33 EX Prince, U Got The
19 24 Huey Lewis & The News, Doing it Al F 19 4 Al Jasreau, Moonlightiny (Theme) 4 2 Suzanne Vega, Luka 34 EX The Other Ones, Hollda
20 21 Dan Hill (Ouet With Vonda Shepard), C 20 22 Freddie Jackson, Jam Tonight 5 3 Bob Seger, Shakedown (From “Beverly H 35 £X  The Pointer Sisters, Be Theve (From
W 21 15 Whitesnake, Still Of The Night 21 21 ABC, When Smokey Sings § 3 The Whispers, Rock Steady A — Grateful Dead, Touch Of Grey
22 23 Starship, It's Not Over (Tit 1t's Ov 22 14 Robbie Nevil Wot's It To Ya 7 13 Whitesnake, fere | Go Again A — Chris Reo, Lel’s Dance
23 28 Fleetwood Mac, Seven Wonders ven Il n 23 28 Living In A Box, Living In A Box 8 6 The Jets Cross My Broken Heart (From A — Europe, Carrie
Houston P.D.: Ron Parker 2 21 Night Ranger, fiearts Away MIEANS MUSIC 28 15 Whitney Houston, | Wanna Dance With S 3 11 Richard Marx, Don't Mean Nothin EX EX LL Cood ), | Need L
1 2 George Michael, | Want Your Sex (From 25 26 Suzanne 'f uk 25 16 Crowded House, Something So Strong 10 8 Whitney Houslon | Wanna Dance %mn S EX EX Kim Wilde, Say You Really Want Me
2 5 TPau, Heart And Soul 2% 25 Tom K"'"“e hat's Freedom i i 26 EX  Heart, Who Will You Run To 11 19 Debbie Gibson, O Lln M{)Dreams EX EX Bon Jovi, Edge Of A Broken Heart
3 11 Los Lobos, La Bamba 2 EO 59”“"‘!“%'" My Oreams Baltimore P.D.: Brian Thomas 27 2% '('“" G., Songbird 12 15 Huey Lewis & The News, Doing it All F EX EX David Bowie, Never Let Me Down
3 1 Debbie Gibson, Only In My Dreams z ng"l Back To Pa'ad'se From “R 1 2 U2 | Stil Havent Found What I'm Lo A — istér, Something Real 13 10 TPay, Heart And Soul EX EX The Breakfast Club, Kiss And Teil
5 4 U2 I Stil Haven't ¥ound hat I'm Lo 2 INXS & Jimmy Barnes, Good Times G ! venl u e (F A — Dan Fo '"*’1 Lonely In Love 14 17 The Outfield, Since You've Been Gone EX EX Atlantic Starr, One Lover At A Time
6§ 9 Madonna, Who's That Girl 3 The Cure, Why Can't | Be You? 2 ; eorge Michael, T:danéVour Sex (From EX EX Go West, Don't Look Down - The Sequei 15 16 Danny Wilson, Mary's Prayer EX EX Wendy & Lisa, Water Fall
7 7 Gloria Estefan & Miami Sound Machine, i 33 Autograph, She Never LWK?G That Good 2 H gago’m\a :"'.“L kat 16 26 Grateful Dead, Touch Of Grey
8 28 Whitesnake, Here | Go Again 32 22 Europe, Rock The Night s 7 D“ i |f D! ¥ With Vonda Shepard), C 17 20 ABC, When Smokey Smgk
9 18 r,( a s & The Beach Boys, Wipeout 33 32 Motle Crueﬁ Girls, Girls, Girls FIY D‘gml ol e OII IOM B pard), 18 21 Bananarama, | Heard A Rumour
0 10 Whispers, Rock sm?; u 3‘ Joe Walsh, Radio Song 7 4 Heart Alone nly In My Dreams 18 14 The Nylons, Kiss Him Good 3’
1116 Bananarama | Heard A Rumour ] Dan Wl'WhMaws Prayer P17 Loe lobos Lo Bamba 20 24 Dan Hill (Ouet With Vonda Shepard), C
12 3 Heart, Alone 36 36 Stan Bush & Barrage, Crank That Radio S 10 The Jote Eross My Broken Heart (Fi 21 30 Dionne Warwick & Jeftrey Osborne, Lov
13 33 LL Cool ), | Need L 37 EX Mootes Johnny B 10 3 Bob Seger, Shakedown (From - Bevely H 22 B Starship, s Not Over (T4 Its Ov
1 18 The jets, Cross My Broken Heart (From 3 X Def Leppard, Women B3 AmaBinnt Mo Soond Mach:ny 23 28 Whitney Houston, Didn't We Almost Hav
15 19 gamm ‘h ar“Give (] ’l‘ye : - Eg:“m’:;,j”ﬁ}g',‘mo(,};“;‘:g You Live 12 13 T‘g';: HsegvlnAnd Slgml “ g g iamhmyl ijh ar, Gnie To Lc;: —
— g i i . ichael Jackso ' 0
b E EEtateling |} C ERRRELA | R Reemellnen e | Mmends S BT B B GG oo
18 21 Dan Hill (Duet With Vonda Shepard), C A — Twisted Sister Hol Love W12 Kymaxe (4 St Say Yes o 12 Los Lobas, La Bamba 7 y Robinson, One Hearbeat
19 20 Europe, Carrie A — John Coug:;dl‘eilencam , Paper In Fire 15 24 Michaei Jackson, ¥ st Caot top Lo 2 5 Madoona, Who's That Girl % 3 L,,,,,,, A Box, Living In A Box
20 23 ABC, When Smokey Sings A — Grateful Touch Of Grey 1630 EM w IS, Rogl\ '"‘ Y So St 3 9 REO Spesdwagon, In My Dreams 2 Jel an featuring Elisa Fiorillo, W
21 37 Michael Jackson, | Just Lan't Stop Lo A —  Genesis, Anything She Does LR o bl R 41 Nbbw Gibson, Only In My Dreams n R ‘Alpert, Making Love In The Rain
22 30 Steve Winwood, Back In The High Life {; 22 g',%""'ﬂw'm'“&"m' ,{:’ s[ e, II_“:‘{ § 6 The ““"'d;s ince You've Been Gone 3103 n Cougar Mellencamyp, Paper In Fire
B X Whine Houston, Oidn't We Aimost Hav B e e ey MeariNolhing, § 8 ABC When Smokey Sings B & e wha Wi vou RunTo
2 n og In A Box, Living 1n A Box [T e G L i Eail F 7 13 Whifesnake, Here ain 33 34 Freddie Jackson, Jam Tonight
% % Jel an featuring Elisa Fiorillo, W 21 23 Huey Lewis & The News, on;g It 8 12 Jeliybean featuring E"“ forillo, W 34 EX Prince, U Got The Look
2 77 Usa lisa & Cult Jam, Lost o Emotion 2 ZE B anetiacksond The Fedsuelincple 3 10 Danny Witson, Mary's Prayer A35 — Fal Boys & The Beach Boys, Wipeout
21 EX Natalie Cole, Jump Sta 2037 Whitney H ‘ee Didnt we Almost R 10 17 Huey Lewis & The oing It All F A — LisaLisa & Cult Jam Los( In Emotion
28 EX John Cougar Mellencamp Paper In Fire itney, HoustorihICORE oS Y 11 11 Suzanne Vega, Luka A — Natalie Cole, Jum|
A% — Prince, U Got The Look 0 25 11  The System, Don't Disturb This Groove 12 16 George Michael, | Want Your Sex (From EX EX 38 Specaal, Back ?o Paraduse (From "R
30 EX  Alexander O'Neal, Fake % g i'i':rll"i ILn Agna? MLmlrl IenHAalfB%:a H }8 %‘h“l‘ nau’;m : ""o"fs AtR\:,lmcRi’ t H ‘
o © Kai ny Loggins, Mee y 9 itney Houston, Didn't We Almost Hav
S e Secret San Franisco P.D.: Keith Naftaly | 28 ex Fat Boys & Toe Beach Boys, Wipeout 15 Dan Hill (Duet With Vonda Shepard), C
A33 —  Grateful Dead, Touch Of Grey 12 Los Lobos, La Bamba 23 26 Fleetwood Mac, Seven Wonders 16 Europe, Carrie
A4 — Tlmny 1 Think We're Alone Now 2 4 Wil To Power, Dreamin’ 30 EX Europe, Carrie 17 3 TPay, Heart And Soul
A3 — v Robinson, One Heartbeat 3 6 Dan Hilt (Duel With Vonda Shepard), C A —  Smokey Robinson, One Heartbeat 18 12 Yello, On
A _ D,M'gm Never Let Me Oown 4 8 Madonna, Who's That Girl A —  Whitesnake, Here | Go Again 19 25 Natalie Cole Jump Sta
A Herb Alpert. Making Love In The Rain 5 7 Curiosity Killed The Cat, Misfit A —  ABC, When Smokey s"‘FS 20 28 Michael Jackson, | Just Cant Stop Lo
A — Svnn ut Sister, Breakout & 1 Debbie Gibson, Only In My Dreams EX EX Grateful Dead, Touch Of G 21 26 Gratsful Dead,_Touch Of Grey
X EX Who Will You Run To 7 9 ABC when Smokey Sings EX EX  Lisa Lisa & Colt Jam, Lost I Emtion 22 22 Rod Stewart, %w.sun The Night Away -
X EX E,m Let Me Be The One 3 5 The Whispers, Roch Steady 23 29 Prince, U Got The Look St. Paul P.D.: David Anthony
EX X The Breakfast Club, Kiss And Tell 9 10 Herb Alpert, Making Love Yo The Rain 2 30 Starship, it's No( Over (‘T It's Ov 1 2 m wh.s rs, Rock Steady
EX EX Danny Wilson, Mary s Prayer 10 Lisa Lisa & Cult Jam, Lost In Emotion 25 32 LL Cool ), | Need Love 2 3 ibson, Only In My Dreams
EX EX Regina Belie, Show Me The Way }% 11 P Il)e&a S;nri;e Heaé}ach’e_ o g Zlié ::;ﬂgdﬂ O'Neal, Fake 301 Los Lobos La %am a
(| n featuring Elisa Fioril hy B 4 5 Richard Marx, Don't Mean Nothin
€X EX The Outfield, Since You've Been Gone 15 15 mlm Beile, Shog Me The Way g 332 }he 'P:mtear %teste[s sBe There (From 5 10 REO Speedwagon, In My Dreams 2
onathan Butler, Lie:
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PRESENTING THE ORIGINAL SOUNDTRACK
FROM THE WARNER BROS. MOTION PICTURE

Everybody’s exdted about the FAT BOYS return

to the silver screen in their hilarious new movie
“DISORDERLIES." 209

This is the movie you're going to laugh yourself
sick over.

And there’s a sensational soundtrack with a col-
lection of dynamic hits, leading off with the Ist
smash hit singlz, Bananarama’s *| Heard A
Rumor’”’ (886-165-7)

And there’s mora! The Latin Rascals do their stuff
with “Disorderly Cenduct.” Tom Kimmel does
“Tryin’ To Dancz." And of course, the Fat Boys
on “Baby You're a Rich Man.”

So catch some great music from the sourdtrack
. . . X Iy
of “Disorderlies. o]
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PROMOTIONS

CERTIFIABLE

WCZY Detroit morning man Dick
Puritan calls his show “home to the
King of rock’n’roll,” but that
doesn’t stop him from regularly giv-
ing the King’s crown an affection-
ate spin. Puritan says he occasional-
ly takes “collect calls from Argenti-
na, [where] the King has been living
since he left Memphis, [Tenn.].”

Detroit listeners can now take
part in WCZY's latest gag and be
certified as Official Elvis Presley
Daughters. Listeners who send the
station a self-addressed, stamped
envelope and a $2 check made out to
the Children’s Hospital of Michigan
will be presented with an Official
Daughter of Elvis Birth Certificate.
It entitles the bearer to the right “to
appear on every talk show in the
country [and] on the cover of every
sleazy tabloid and the right to call
any radio station in the country and
demand to hear the song her daddy
did just for her.”

CERTIFIABLE I

KOH-AM news and talk radio in
Reno, Nev., has put the pet into the
Pet Rock idea. Listeners who send
in $6.30 receive a very official-look-
ing certificate of ownership for
their very own Nevada pothole. The
proceeds from the sales go to the
Nevada Humane Society.

We're not sure what makes Neva-
da potholes more worthy of loving
ownership than any other state’s,

but we're assured that the Nevada
breed grows and multiplies as well
as any other regional variety. The
certificate ‘“stands as a daily re-
minder of the sacrifices you, your
car, and your front-end alignment
endure to preserve our official state
fixture, Nevada potholes.”

FLAMINGOS ON CALL

The KOA Denver morning news
team recently captured the essence
of investigative journalism and set
out to track down Denver’s funniest
phone-answering-machine message.
After soliciting postcards from lis-
teners that included phone numbers
and messages, the team made the
highly ecritical judging calls. The
winning machine’s owner then re-
ceived the coveted KOA Pink Fla-
mingo Award—40 of the things for
the front lawn!

TENOR TENDER

WNCN New York, one of two com-
mercial classical stations in the mar-
ket, has unleashed the “104 Phan-
tom” on area restaurants, concert
venues, and stores. WNCN’s Phan-
tom of the opera’s forte is giving
out $104 to lucky patrons.

LETTER LUST
CHUM Toronto has teamed up with
Coca-Cola’s traveling ‘“Wheel Of
Fortune” and is selecting 11 ‘“Van-
nas for a day” from listener entries.
Coke is bringing a “Wheel Of For-
tune” set that is virtually identical
to the real thing to the annual Cana-

Out On A Ledge. WFIG Sumter, S.C., goes out on a ledge for a weeklong
series of live remotes at Sumter County’s Iris Festival. The station climbed the
20-foot Exhibition Center's marquee daily to promote events at the festival.
From left is an unidentified staffer, WFIG morning man Bob Asbell, and station

PD and afternoon man Darryl Vestal.

dian National Exposition in Toron-
to, and the adult contemporary sta-
tion has latched on to provide Vanna
look-alikes for the show’s 11-day
run.

Although the CHUM Vannas will

BILLBOARD REGISTERS HERE.
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not get to actually turn the letters
(the traveling show does this elec-
tronically), they will have to point to
each successfully uncovered letter
and model with each winning con-
testant’s chosen booty. Each Vanna
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THE NEW STANDARD

will work shows at the exposition at
1 p.m.and 7 p.m.

After the first show, winners will
be driven around Toronto in a
stretch limo and outfitted in $500
gowns. They will also receive beau-
ty make-overs. After the first show,
the Vannas will be treated to lunch
at an exclusive restaurant and be
driven around in limos before hav-
ing to return to the exposition for
the 7 p.m. performance.

IN THE CANADIAN WILDERNESS
Top 40 CIBK London, Ontario,
morning man Garry Parsons’ sym-
pathy for listerers who couldn’t
find any available weekend camp-
sites led to the station’s recent inau-
guration of Camp Cheap-Oh. Par-
sons pitched the camp on the sta-
tion’s front lawn and proceeded to
treat listeners to everything they
were missing via good old theater-
of-the-mind.

To make sure that listeners who
were stuck at home didn’t feel too
bad, he proceeded to chronicle the
horrors of the camping experience:
wet firewood, no matches, plenty of
giant mosquitees and rain, and long
waits in line for morning showers.
Done live from the outdoor “‘camp,”
the show added plenty of sound ef-
fects to heighten the experience.
Things weren’t all bad, though: Par-
sons and station MD Deacon Ritchie
did cook breakfast on the Coleman
for a few hundred listeners. Of
course, beans were on the menu.

PETER J. LUDWIG

(FORMERLY THE SHERATON PREMIERE.) 555 UNIVERSAL TERRACE PARKWAY, UNIVERSAL CITY, CA 91608. 818-506-2500 TOLL-FREE 800-247-9810.
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THE BRANDOS
Honor Among Thieves

‘GETTYSBURG’

The first single from
the soon to be classic 0/,
first album by @C.M.a/

THE BRANDOS, ORI - gocsinn. s
‘HONOR AMONG THIEVES’ ) .



www.americanradiohistory.com

“Before the Juvenile Diabetes
Foundation was founded 16 years ago...
there was no hope for a cure.

Today the hope is very strong.’

sssssss

Before JDF began funding research for diabetes, Before JDE there was no hope for a

little was known about this devastating disease  cure...today there is.
and little was being done. Support us.

No one knew about inhibitor drugs that Juvenile Diabetes Foundation ¢
may some day radically lessen diabetic

With your help, we will be known

complications. as the peaple who cured diabetes.

Before JDE, we knew little about transplant-
ing insulin-producing cells or medications that
- . THE JUVENILE DIABETES FOUNDATION INTERNATIONAL
one cay may prevent the onset of diabetes. 432 PARK AVENUE SOUTH, NEW YORK, N Y. 10016
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FEATURED
PROGRAMMING

THE MCA RADIO NETWORK
Los Angeles will stop syndicating
its three Teleprograms, West Hol-
lywood, productions as of Aug. 31.
MCA made it known during the
first week of August that the AC-
formatted “The Great Starship”
and the album rocker “Rock Of
The World” would no longer be
available on the MCA Radio Net-
work after August.

According to Teleprograms, the
contract for all three programs
went through November, and Tele-
programs has stopped all further
deliveries of the two shows and of
the urban contemporary weekly
“Street Beat” as well. The three
programs comprised the bulk of
the MCA catalog. MCA will now be
developing new programming ei-
ther in-house, or from ideas
brought to them by outside pro-
ducers.

Teleprograms has been MCA’s
major supplier of entertainment
programming since MCA entered
the national syndication arena in
December of 1986. At that time,
MCA acquired the national syndi-
cator Barnett/Robbins, and the 3-
year-old Teleprograms supply line
to Barnett/Robbins was contin-
ued. As of Jan. 1, however, Tele-
programs instituted its own syndi-
cation arm, possibly putting itslf
in a competetive position with
MCA.

Teleprograms’ syndication ef-
forts so far have been for its sue-
cessful three-hour, weekly new
age- jazz “Fusion 40” for Ameri-
can markets and its three English-
language Japanese weekly long
forms. Teleprograms also works in
conjunction with Radio Express to
offer a two-hour version of ABC/
Watermark’s “American Top 40”
outside of the Radio Tokyo market
in Japan. Teleprograms president
Jim Hampton says that Telepro-
grams’ recent syndication efforts
do not affect its relationship with
MCA and do not place the two com-
panies in competition.

According to MCA VP Lance
Robbins, the MCA decision was
predicated on three factors. The
initial factor was that the Telepro-
grams shows were not clearing to
either company’s liking. Robbins
says that ‘““our shows had become

E

All Aboard! The Ozzy-Crazytrain makes a whistle stop at the *“Rockline”” and
collects a load of rock’n’roll animals. From left are ““Rockline” associate
producer Mark Felsot, Global Satellite Network's Sharron Sanchez, WHJY PD
Ken Carson, ““Rockline” host Bob Coburn, “Rockline” producer Cindy Tollin,
singer Ozzy Osbourne, Global's Mike Correia and Tina Zimring, Epic Record'’s

Jon Kirksey, and KLOS PD Charlie West.

very mainstream and run-of-the-
mill, with nothing to make them
stand out from other sundicators’
product.”’ After reviewing the cur-
rent market, the decision was then
made to position MCA as an inno-
vator, apart from standard and
mainstream programming. The
third factor was Teleprograms’ de-
velopment of its own syndication
efforts. Robbins says that “Tele-
programs produces a good stan-
dard show with excellent produc-
tion, and we wish them well. [But]
it was time for us to do something
more exciting . . . to get better sta-
tions. We got the message from
the stations.” As for MCA’s move
to reposition itself, he says, “It
will shake a few people up.”

Hampton began Teleprograms
in February of 1983. Along with
the current output of four weekly
long forms and seasonal specials,
the company develops custom pro-
grams for international advertis-
ers. With the addition of ‘“‘Fusion
40" to the Teleprograms catalog,
the company added a full-time
three-member affiliate-relations
staff. Presumably, that staff will
now take over the clearance re-
sponsibilities for the three MCA
shows, which appear to be very
much alive.

Hampton says the the MCA ma-
neuver may actually be “a kind of
blessing.” The final outcome could
knit Teleprograms together into a
self-contained company. Hampton
does say, however, that the possi-
bility of breach-of-contract legal
action will be investigated.

WASHINGTON
ROUNDUP

UNTIL THE FCC rules on the pro-
posal to loosen up its old main-stu-
dio rules (so stations will no longer
have to be in their community of li-
cense, just within their effective
ranges), stations outside their com-
munity of license can continue to
maintain their public files at their
studios. The FCC granted the par-

Country Corner
charts the trends
... See page 49

tial delay pending reconsideration,
which could take a few months or
more. -

THE FCC PROPOSES to eliminate
two policies that protect existing
stations from economic injury. One
is the Carroll doctrine, which allows
an existing broadcaster to file
against the assignment of a new
station if it can show that the new
signal will create economic hard-
ship; the other affects UHF TV sta-
tions. NAB says it does not oppose
the change but asks the FCC to con-
sider the implications connected
with new stations, like interference
and other potential problems.

MCA’s announcement comes one
week after the July 27 debut of its
first new weekly long form, “Rock
Trends.” The progressive-rock
show is produced for MCA by
KROQ Los Angeles’ PD Rick Car-
roll and the KROQ crew (Bill-
board, July 11). “Rock Trends”
turns out to have been the harbin-
ger of MCA’s proposed new trend
in programming.

“A Touch of Jazz” will be the
second show to take its place in the
depleted MCA catalog when it
bows, not suprisingly, on Aug. 31.
It is curious that the next MCA of-
fering should have the same for-
mat target as Teleprograms’ most
adventurous offering, ‘“Fusion
40.” “Touch of Jazz,” however,
will program pop vocals as well as
jazz/new age.

MCA does seem to be showing a
penchant for rags-to-riches pro-
grammers in its new efforts. It
matches Carroll’s success at
KROQ with “Touch of Jazz’ pro-
ducer Bob O’Conneor’s success at
KIFM San Diego. The jazz show
will be hosted by WPIX New
York’s veteran ‘“Night Bird,” Alli-
son Steele, and target a 25-49 de-
mographic. PETER J. LUDWIG

Below is a weekly calendar of up-
coming network and syndicated

music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Aug. 17, Fieetwood Mac, Line One, Westwood
One, one hour.

Aug. 17, Elton John, Rockline, Global Satellite/
ABC Radio Networks, 90 minutes.

Aug. 17-22, Crosby, Stills & Nash/Neil Young,
Part 1, Legends Of Rock, NBC Radio Entertain-
ment, one hour.

Aug. 17-22, Fabulous Thunderbirds/Ten Years
After/Peter Gabriel, Rock Clock, DIR Broadcast-
ing, one hour.

Aug. 17-22, Christine McVie, Classic Cuts, MJI
Broadcasting, one hour.

Aug. 17-22, David Bowie, Rock Today, MJI
Broadcasting, one hour.

Aug. 17-23, Bryan Adams, Off The Record With
Mary Turner, Westwood One, one hour.

Aug. 17-23, the Faces with Rod Stewart, In
Concert BBC Classic, Westwood One, 90 minutes.

Aug. 17-23, Luther Vandross/Kool & the Gang, |

In The Spotlight Special, Westwood One, one
hour.

Aug. 21-22, Bryan Adams, On The Radio, On |

The Radio Broadcasting, one hour.

Aug. 21-23, Shalamar, Star Beat, MJI Broad-
casting, one hour.

Aug. 21-23, 38 Special, Hot Rocks, United Sta-
tions, 90 minutes.

Aug. 21-23, Conway Twitty, Country Today, MJI
Broadcasting, one hour.

Aug. 21-23, Frankie Avalon/Eiton John/Bobby
Colomby, Cruisin’ America, CBS RadioRadio, three
hours.

Aug. 21-23, Randy Brecker, The Jazz Show
With David Sanborn, NBC Radio Entertainment,
two hours.

Aug. 21-23, Def Leppard, Metalshop, MJ!
Broadcasting, one hour.

Aug. 21-23, Lou Gramm, Superstars Concert
Series, Westwood One, 90 minutes.

Aug. 22-23, John Conlee/Dean Dillon, Country
Close-Up, ProMedia, one hour.

Aug. 22-23, Million Sellers Only, Beatles Silver
Anniversary Series, United Stations Special, 90
minutes.

Aug. 22-23, Shayla, Musical Starstreams,
Frank Forest Productions, two hours.

Aug. 23, Mason Ruffner/John Butcher, King
Biscuit Flower Hour, DIR Broadcasting, one hour.

Aug. 23, Heart, Hitline USA, James Pau! Brown
Entertainment, one hour.

Aug. 23, Tom Petty/Loverboy, Powercuts,
Global Satellite/ABC Radio Networks, two hours.

Aug. 23-24, Deele/Shalamar, RadioScope, Lee
Bailey Broadcasting, one hour.

Aug. 23-29, Jon Astley, Rock Over London, Ra-
dio International, one hour.

lesson in guitar from Doors Ray Manzarek and John Densmore. The Doors .
stopped by the station with the Gibson guitar as part of a Doors guitar, compact
disk, and video giveaway. From Left are WNEW PD Mark Chernoff, Manzarek,
Muni, and Densmore. (Photo: Chuck Pulin)

-+ YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Best Of My Love, Emotions,
COLUMBIA

. | Just Want To Be Your Everything,
Andy Gibb, rso

. (Your Love Has Lifted Me) Higher
And Higher, Rita Coolidge, a&m

. Easy, Commodores, MOTOWN

. Handy Man, James Taylor, coLumBia

. Float On, Floaters_ asc

. Just A Song Before | Go, Crosby,
Stills & Nash_atLantic

8 ER%r;'t Stop, Fleetwood Mac, warner

W O NOUA W N =

. Strawberry Letter 23, Brothers
Johnson._ asm

. Telephone Line, Electric Light
Orchestra, UNITED ARTISTS

POP SINGLES—20 Years Ago

. Ode To Billie Joe, Bobbie Gentry,
CAPITOL

. All You Need Is Love, Beatles

CAPITOL
. Pleasant Valley Sunday, Monkees,
COLGEMS

—
(=]

. Light My Fire, Doors, ELEKTRA

3 Babz i Love You, Aretha Franklin,
ATLANTIC

. | Was Made To Love Her, Stevie
Wonder, TamLa

. Cold Sweat, James Brown & the
Famous Flames. kiNG

. Reflections, Diana Ross & the
Supremes, MOTOWN

. You're My Everything,
Temptations, Gorby

. A Whiter Shade Of Pale, Procol
Harum, DEram

TOP ALBUMS—10 Years Ago
. Rumours, Fleetwood Mac, warner
BROS

. CSN, Crosby, Stills & Nash, atLanTic

. Star Wars Soundtrack, 20th CENTURY

. J.T., James Taylor, coLumsia

. Elvis Presley, Moody Blue, rca

. Commodores, MOTOWN

. Emotions, Rejoice, coLumsia

. I'm In You, Peter Frampton, agm

. Book Of Dreams, Steve Miller
Band, caprioL

. Shaun Cassidy, WARNER/CURB

TOP ALBUMS—20 Years Ago

. Sgt. Pepper’s Lonely Hearts Club
Band, Beatles, capitoL

. Headquarters, Monkees, COLGEMS

. Flowers, Rolling Stones, LonDON

. Surrealistic Pillow, Jefferson
Airplane, RCA VICTOR

. The Doors, ELEKTRA

. | Never Loved A Man The Way |
Love You, Aretha Franklin, aTLanTiC

. Sounds Like, Herb Alpert & the
Tijuana Brass, aam

. Release Me, Engelbert
Humperdinck, parroT

. usc?' UR And Away, Sth Dimension

uL ciTy

[
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b Insisght Out, Association, warnerR
BRO!

COUNTRY SINGLES—10 Years Ago

1. Don't It Make My Brown Eyes
Blue, Crystal Gayle, UNTED ARTISTS

2. Rambilin’ Fever/When My Blue
Moon Turns To Gold Again, Merle
Haggard, mca

. I've Already Loved You In My
Mind, Conway Twitty, mca

. Sunflower, Glen Campbell, caritoL

. Way Down/Pledging My Love,
Elvis Presley, rca

. Southern California, George Jones
& Tammy Wynette, eric

. Till The End, Vern Gosdin, ELEKTRA

. Daytime Friends, Kenny Rogers,
UNITED ARTISTS

. That's The Way Love Should Be,
Dave & Sugar, rca

10. Rolling With The Flow, Charlie

Rich_epic

SOUL SINGLES—10 Years Ago

. Float On, Floaters, asC

. L.A. Sunshine, War_uNITED ARTISTS

. Strawberry Letter 23, Brothers
Johnson_aam

. Let's Clean Up The Ghetto,
I:F!Iléladelphia International All Stars,

O ooN o Uds W

B L R e

. | Believe You, Dorothy Moore,
MALACO

. The Greatest Love Of All, George
Benson, arista

. Work On Me, O'Jays, epiC

. Boogie Nights, Heatwave, eric

. Devil's Gun, C.J. & Co., atLanTiC

. Best Of My Love, Emotions,
COLUMBIA

CLURN & O

—
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Koot Beers. Three members of Kool & the Gang—from left, George Brown,
Curtis Williams, Robert “Kool” Bell—receive a proclamation from the city of
Milwaukee, which was presented by Miller marketing rep Boris Oglesby, right.

BY STEVE {VORY

LOS ANGELES For the Whis-
pers, things do get better with
time. The vocal quartet’s Solar al-
bum ‘“Just Gets Better With
Time,” released in the spring, is al-
ready gold, thanks to the success
of “Rock Steady,” the album’s
first single and the group’s big-
gest hit since “And The Beat Goes
On”’ came out during the disco era.

A new single, the midtempo title
track, could push the album be-
yond platinum. The Whispers,
headed by the lead-singing twins
Scotty and Walter Scott and in-
cluding Nicholas Caldwell, Marcus
Hutson, and Leaveil Degree, have
spent the summer working two

WHEN THE HISTORY of black pop in the early
'80s is written, the section on Solar Records will take
up a lot of space. Dick Griffey’s label is a power-
house that has enjoyed hits with the Whispers, Sha-
lamar, Dynasty, Lakeside, and Midnight Starr; its
concert promotion arm was strengthened by the So-
lar Caravan Of Stars showcase of artists; and Solar
has been the breeding ground for top performing
(Howard Hewett, Jodi Watley) and creative (Leon
Sylvers, the Calloway brothers) talent that invited

major label raids.
The

But a combination of
business problems (Grif-

Rhythm
and the

fey’'s celebrated legal
Bluves

battle with Elektra) and
creative stagnation
made many wonder if
Solar would survive the
decade. However, now
it's clear that Solar is
definitely in an up peri-
od. For the first time
since the glory days of
Leon Sylvers’ “Solar sound,” the label has an in-
house production team capable and flexible enough
to work with a variety of artists.

Babyface and L.A Reid, whom Solar has touted as
the next Jimmy Jam & Terry Lewis, have been
working hard to live up to the hype. Their “Rock
Steady’” for the Whispers pushed the “Just Gets
Better With Time’”’ album over 500,000 in sales (the
album is, quietly, one of the year’s best). Babyface’s
“Lovers” album is one of the most important debuts
of the year, full of catchy pop-funk like the single “I
Love You Babe” and “Faithful,” an up-tempo duet
with Debra Hurd.

Klymaxx, on Solar’s Constellation label, has es-
tablished itself as a consistent crafter of quality mu-
sic despite losing key member Bernadette Cooper.
But Klymaxx’s loss is the label’s overall gain; Coo-
per is preparing a solo album, which, one hopes, will
be as ambitious as her Madame X production for At-
lantic. In addition, Midnight Starr, even after losing
the superhot production and writing team of Reggie
and Vincent Calloway, still has enough vocal and
musical talent on board to remain a viable act.

That’s not to imply there are no trouble spots on
the Solar roster. Shalamar has no identity in the
market. Lakeside is in a downward cycle. Cat Miller,
a Griffey protégé, has been lost in the recent deluge
of female divas. But, in the Hollywood office tower
of Dick Griffey Productions, there is clearly reason
for optimism.

SHORT STUFF: Operation Push recently awarded
Black Entertainment Television founder Reobert

Babyface, Klymaxx Lead The Resurgence

Solar’s Star Is Shining Brightly Again

by Nelson George

Johnson its Entrepreneurial Award during its 16th
annual national convention . . . Alligator is releasing
“Genuine Houserockin’ Musie II,” its second bud-
get-price sampler. Among the artists included are
Koko Taylor, Johnny Winter, Lonnie Brooks,
James Cotton, Albert Collins, Big Twist & the Mel-
low Fellows, and Donald Kinsey & the Kinsey Re-
port. The Chicago blues label is rereleasing four
strong catalog albums, “Stone Crazy’’ by Buddy
Guy, “Crawfish Fiesta” by Professor Longhair,

“Serious Business’ by
Winter, and “Live In Ja-
pan”’ by Collins ... The
first single from Los An-
geles singer/songwriter
Gary Glenn, “Do You
Have To Go,” has just
been released by Mo-
town. His album is titled
‘““Feels Good To Feel
Good” ... Jodi Watley’s
next MCA single is
“Don’t You Want Me”’
... Loose Ends is coming over from London for a se-
ries of press interviews throughout August . ..
Jesse Boseman, president of the Sun Song concert
promotion company, has revived his record arm,
Harlem International Records, and has one 12-inch
already available, “Love Rap Ballad” by True Love.
In 1982 Boseman had a hit with the Whatnauts’
“Help Is On The Way.” Boseman’s label can be con-
tacted at 212-582-0258 ... Capitol, which has been
aggressively promoting 4 By Four, has a new single
by the New York quartet, “Come Over” ... Grand
Staff, a Chicago band that won a Budweiser talent
contest and a Warner Bros. record deal, makes its
debut with “Everybody Party Big Time,” which vet
Morris “Butch” Stewart produced. Also on Warner
Bros. is a new family quartet called Royalty, aka
Khanjo, Kiesah, Kameelah, and Kienji Hakeem.
“Anyone In Love’’ is the first single from the
group’s ‘“‘Rich And Famous” album . . . The talented
but underrated Brenda Russell wrote and was asso-
ciate producer on Donna Summer’s new Geffen sin-
gle, “Dinner With Gershwin,” a charmingly funky
record with a clever lyric . . . The Delta Blues Muse-
um, a division of the Carnegie Public Library of
Clarksdale, Miss., is sponsoring an art show featur-
ing photos, paintings, drawings, T-shirts, postcards,
ete., on the blues. There is no entry fee, and no items
will be returned. Mail art to the Delta Blues Muse-
um, 114 Delta Ave., Clarksdale, Miss. 38614, before
Sept. 30.

fa

tours, the multiact Kool Music
Festival at large arenas and their
own headlining gigs at 2,000-seat
venues. ‘“‘The Whispers have al-
ways, thank God, been able to
tour,” says Scotty Scott. “But it
feels good to have a hit album and
single to bring large crowds in. We
needed this right about now.” Fol-
lowing the U.S. tour, the the Whis-
pers may make their first Europe-
an concert tour.

Rumors that the group was leav-
ing Solar, the label it has recorded
for since 1976, were rampant in the
fall.

‘We’ve been
together 21 years’

“They weren’t rumors; there
were some problems,”’ says Walter
Scott. “The Whispers and [Solar
chairman] Dick Griffey had some
problems with defining the group
and its direction. It’s nothing new.
When two entities have been to-
gether as long as the group and
Solar have, things can begin to
slide. We wanted to be sure whoev-
er we signed with would be as ex-
cited about our future as we were.
When we ironed out the problems,
we re-signed with Solar.”

The group’s current Solar deal
calls for four group albums and a
duo album from the Scott broth-
ers. The pact also calls for the
group to produce at least two oth-
er acts for the label through its
Whispers Music production compa-
ny. “We love touring,” says Wal-
ter Scott, “but at some point, we're
going have to think about spend-
ing more time just releasing rec-
ords and producing others.”

Though “Just Gets Better With

FOR WEEK ENDING AUGUST 22, 1987

The Whispers: Time’s On Their Side
Group’s Latest Album Has Gone Gold

Time” reunites the group with pro-
ducer Leon Sylvers for two tracks,
Scotty Scott says the band deliber-
ately went after ‘‘the hit producers
of tomorrow”’ for the project.

He says Babyface and L.A. Reid,
producer/writers of ‘‘Rock
Steady’ and another album cut,
are ‘‘the next Jam & Lewis. Their
youthful ideas, coupled with our
experience, just clicked.

“When we heard [producer-writ-
er] Gary Taylor’s song ‘Just Gets
Better With Time,” we were driv-
ing down the street. We literally
had to pull over to finish listening
to the demo. Since we liked the
demo so much, we let him come in
and produce the track,”” says
Scotty Scott. (Taylor has since
signed to Wing Records as an art-
ist.)

However, even with a solid al-
bum the Whispers and their Los
Angeles-based manager, Michael
J. Gardner, consider getting the
group a higher profile to be cru-
cial. When the album was complet-
ed, they went looking for a publi-
cist, a show business ingredient
they hadn’t employed in years.
“We’ve been together 21 years,
and we've got four gold records
and one platinum,” says Walter
Scott.

‘““People know our sound but
wouldn’t know us if they bumped
into us on the street. We look at
Kool & the Gang and other groups
that survived for decades and
know that, after the hits, you still
need to survive. We hired Joanne
Geffen to help us in that area, and
we're willing to do every interview
and television show that will have
us. We weren't crazy about it be-
fore, but that’s the name of the
game, so let’s get to it.”

| | &
L] ©Copyright 1987, Billboard Publications, Inc. No part of this
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PROCESS & DOO RAGS coiumeia 3
(YOU'RE PUTTIN’) A RUSH. ..

STEPHANIE MILLS mca 1
DREAMIN’
WILL TO POWER epic 5

permission of the publisher.

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

transmitted, in any form or by any means, etectronic, mechanical,
photocopying, recording, or otherwise, without the prior written
PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS DS 0
17 REPORTERS 27 REPORTERS 55 REPORTERS 93 REPORTERS
DINNER WITH GERSHWIN
DONNA SUMMER GEefFen 6 16 17 39 39
HEART OF GOLD
BERT ROBINSON capiToL 5 6 23 34 37
DON'T YOU WANT ME
JODY WATLEY mca 6 7 13 26 31
THE MORE WE LOVE
STARPOINT ELexTRA 5 4 15 24 7C
LOVIN' YOU
THE O'JAYS piR 4 6 14 24 44
| CONFESS
DENIECE WILLIAMS coLumsia 5 8 11 24 44
AIN'T NO NEED TO WORRY
WINANS/ANITA BAKER QwesT 4 7 9 20 47
CALL ME UP
5 11 19 22
7 9 17 91
5 7 17 38

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept.. 1515 Broadway, New York, N.Y. 10036.
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FOR WEEK ENDING AUGUST 22, 1987

Bilboord Hot Black Singles SALES & AIRPLAY
llooard. Hot Black Singles .
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.
x x
SALES AIRPLAY
2% | 53 ez | |2 |53 ==
Iy |2y TITLE ARTIST o0 I¢ |2y TITLE ARTIST Q9
1 3 JUMP START NATALIE COLE 2 1 1 CASANOVA LEVERT 1
2 4 CASANOVA LEVERT 1 2 3 JUMP START NATALIE COLE 2
3 6 ONE HEARTBEAT SMOKEY ROBINSON 3 3 7 LOVE IS A HOUSE FORCE M.D.'S 4
4 9 LOVE IS A HOUSE FORCE M.D.'S 4 4 4 ONE HEARTBEAT SMOKEY ROBINSON 3
5 1 JAM TONIGHT FREDDIE JACKSON 7 5 10 1 JUST CAN'T STOP LOVING YOU MICHAEL JACKSON 6
6 7 TINA CHERRY GEORGIO 5 6 9 ONE LOVER AT A TIME ATLANTIC STARR 13
7 10 | REALLY DIDN'T MEAN IT LUTHER VANDROSS 8 7 11 NIGHTTIME LOVER THE SYSTEM 14
] 2 THE PLEASURE PRINCIPLE JANET JACKSON 16 8 12 | LOVE YOU BABE BABYFACE 12
9 12 IF YOU WERE MINE CHERYL LYNN 17 9 6 TINA CHERRY GEORGIO 5
10 8 FAKE ALEXANDER O'NEAL 19 10 14 HOLIDAY KOOL & THE GANG 10
11 14 LET'S TALK IT OVER VANEESE THOMAS 11 11 16 LOVE POWER DIONNE WARWICK & JEFFREY OSBORNE 9
12 22 | JUST CAN'T STOP LOVING YOU MICHAEL JACKSON 6 12 2 JAM TONIGHT FREDDIE JACKSON 7
13 13 JAMMIN' TO THE BELLS CHUCK STANLEY 22 13 29 | NEED LOVE L.L. COOL J 27
14 17 CROSS MY BROKEN HEART THE JETS 15 14 22 NO ONE IN THE WORLD ANITA BAKER 25
15 18 LOVE POWER DIONNE WARWICK & JEFFREY OSBORNE 9 15 20 GIVIN' YOU BACK THE LOVE ISLEY/JASPER/ISLEY 28
16 11 I'M IN LOVE LILLO THOMAS 29 16 21 DIVAS NEED LOVE TOO KLYMAXX 18
17 19 HOLIDAY KOOL & THE GANG 10 17 17 LAST TIME THERESA 24
18 26 | LOVE YOU BABE BABYFACE 12 18 19 CROSS MY BROKEN HEART THE JETS 15
19 5 THIGH RIDE TAWATHA 39 19 24 HOW SOON WE FORGET COLONEL ABRAMS 21
20 30 WIPEOUT FAT BOYS & THE BEACH BOYS 26 20 8 LET'S TALK IT OVER VANEESE THOMAS 11
21 20 ONE LOVER AT A TIME ATLANTIC STARR 13 21 23 MAKING LOVE IN THE RAIN HERB ALPERT 20
22 32 MAKING LOVE IN THE RAIN HERB ALPERT 20 22 25 TELL IT LIKE IT IS DIMPLES 23
23 28 DIVAS NEED LOVE TOO KLYMAXX 18 23 33 LOST IN EMOTION LISA LISA & CULT JAM 31
24 25 NIGHTTIME LOVER THE SYSTEM 14 2 — (YOU'RE PUTTIN') A RUSH ON ME STEPHANIE MILLS 34
25 15 SHOW ME THE WAY REGINA BELLE 46 25 5 | REALLY DIDN'T MEAN IT LUTHER VANDROSS 8
26 16 SMOOTH SAILIN' TONIGHT THE ISLEY BROTHERS 47 26 32 DIDN'T WE ALMOST HAVE IT ALL WHITNEY HOUSTON 30
27 31 TELL IT LIKE IT IS DIMPLES 23 27 36 U GOT THE LOOK PRINCE 32
28 36 HOW SOON WE FORGET COLONEL ABRAMS 21 28 34 JUST CALL SHERRICK 35
29 33 TEAR JERKER J. BLACKFOOT FEATURING ANN HINES 3 29 — HELPLESSLY IN LOVE NEW EDITION 42
30 39 TRAMP SALT-N-PEPA 33 30 39 JUST THAT TYPE OF GIRL MADAME X 44
31 — DIDN'T WE ALMOST HAVE IT ALL WHITNEY HOUSTON 30 31 35 DANCE ALL NIGHT DEBARGE 36
32 40 LAST TIME THERESA 24 32 37 GIRL PULLED THE DOG GENERAL KANE 41
33 — CIRCUMSTANTIAL EVIDENCE SHALAMAR 40 33 40 BULLSEYE LAKESIDE 43
34 34 JUST THE FACTS (THEME FROM DRAGNET) PATTI LABELLE 50 34 — WE'VE ONLY JUST BEGUN GLENN JONES 45
35 — NO ONE IN THE WORLD ANITA BAKER 25 35 — WIPEOUT FAT BOYS & THE BEACH BOYS 26
36 21 | FEEL GOOD ALL OVER STEPHANIE MILLS 60 36 28 | THINK I'M OVER YOU MINI CURRY 38
37 27 | WANNA DANCE WITH SOMEBODY WHITNEY HOUSTON 64 37 — TRAMP SALT-N-PEPA 33
38 29 LIFETIME LOVE JOYCE SIMS 55 38 13 If YOU WERE MINE CHERYL LYNN 17
39 — LIES JONATHAN BUTLER - 39 — LATELY SURFACE 49
40 23 I'M BAD L.L. COOL J 76 40 - ANYTHING CAN HAPPEN PATRICE RUSHEN 52

®©Copyright 1987, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE
(Publisher — Licensing Org.)
Sheet Music Dist.

9% 711
(Century City, ASCAP/MCA, ASCAP)
65 AIN'T NO NEED TO WORRY
(Marvin L. Winans, ASCAP)
77 ALL THE WAY WITH YOU
(Baby Love, ASCAP/Clarity, BMI)
52 ANYTHING CAN HAPPEN
(Ensign, BMi/Stone Diamond, BMi/Matak,
ASCAP/MCA, ASCAP) CPP
62 BABY GO GO
(Parisongs, ASCAP)
BETCHA DON'T KNOW
(Bush Burnin', ASCAP)
BULLSEYE
{(Kenny Nolan, ASCAP)
93 CAN WE DO IT AGAIN
(Fah/Avant Garde, ASCAP/LeoSun, ASCAP)
51 (CAN'T) GET YOU OUT OF MY SYSTEM
{Bush Burnin’, ASCAP/Vinewood, BMI)
54 CAN-U-DANCE
(Hip Trip, BMI/Hip Chic, BMI) CPP
1 CASANOVA
(Calloco, BMI/Hip Trip, BMI) CPP
48 CINOERFELLA DANA DANE
(Protoons, ASCAP/Turn Out Brothers, ASCAP)
CIRCUMSTANTIAL EVIDENCE
(Hip Trip, BMI/Hip Chic, BMI) CPP
89 COME BACK TO ME LOVER
(Mardago, BMI/Pera, BMI)
58 CDME OVER
(Deedle Dee, ASCAP/MCA, ASCAP/Unicity,
ASCAP/Moonwalk, ASCAP/Ready Ready, ASCAP)
15 CROSS MY BROKEN HEART
(Famous, ASCAP/Black Lion, ASCAP) CPP
36 DANCE ALL NIGHT
(Zebra Discorde, BMI/Simple Songs, BMI)
30 DIDN'T WE ALMOST HAVE IT ALL
(Prince Street, ASCAP/Willin' David, BMI/Blue Sky
Rider, BMI) CPP
73 DINNER WiTH GERSHWIN
(WB, ASCAP/Geffen, ASCAP/Rutiand Road, ASCAP)
18 DIVAS NEED LOVE TOO
{Spectrum VII, ASCAP/Klymaxx, ASCAP) CPP
81 DON'T TURN AWAY
(Rikbo, BMIy
DDN'T YOU WANT ME
(Not Listed)
DREAMIN'
(Thrust, BMI)
19 FAKE

41

92

42

21

72

75

;]

76

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)

GIRL PULLED THE DOG

(Jobete, ASCAP/Gentle General, ASCAP/Churchout,
ASCAP/Mad Inspector, BMI) CPP

GIVIN' YOU BACK THE LOVE

(1)1, ASCAP/WB, ASCAP)

HAVE YOU SEEN DAVY

(Davy D, ASCAP/Def Jam, ASCAP)

HEART OF GOLD

(Black Lion, ASCAP/Captain Z, ASCAP/Billy Osborne,
ASCAP)

HEART ON THE LINE

(Glasshouse, BMI/Irving, BMI) CPP/ALM
HELPLESSLY 1N LOVE

(Johnnie Mae, BMI/Bush Burnin', ASCAP)
HOLIDAY

(Delightful, BMI)

HOW SOON WE FORGET

(MCA, ASCAP/Unicity, ASCAP/Moonwalk, ASCAP)
1 CAN DO BAD 8Y MYSELF

(Zee-Kidd, BMI/Triple Scale, BMI/Iwebbi, BMI)

| CONFESS

(Realsongs, ASCAP)

| FEEL GOOD ALL OVER

(Gabeson, BMI/On The Move, BMI/Secret Lady, BMI)
1 JUST CAN'T STOP LOVING YOU

{Mijac, BM1/Warner-Tameriane, BMI)

1 LOVE YOU BABE

(Hip Trip, BMI/Hip Chic, BMI) CPP

1 NEED LOVE

(Def Jam, ASCAP)

{ REALLY DIDN'T MEAN IT

(April, ASCAP/Uncle Ronnie's, ASCAP/MCA,
ASCAP/Sunset Burgundy, ASCAP)

| THINK I'M OVER YOU

(Digital Soul, BMI/Monteque, BM{}

| WANNA DANCE WiTH SOMEBODY (WHO LOVES
ME)

(lrving, BMI/Boy Meets Girl, BMI) CPP/ALM

{ WANT YOUR SEX

(Chappell, ASCAP/Morrison Leahy, ASCAP)

IF WALLS COULD TALK

(Sloopus, BMI/Cold Horizon, BMI/Shakin' Baker,
BMI/RC Songs, ASCAP/MCA, ASCAP)

{F YOU WERE MINE

{Music Corp. Of America, BMI/Bayjun Beat,
BMI/MCA, ASCAP)

I'M BAD

(Def Jam, ASCAP)

'™ IN LOVE

(Bush Burnin', ASCAP/Willesden, BMI/Johnnie Mae,
BMI)
71 I'M NOT GONNA LET YOU GO
(Bush Burnin’, ASCAP)
74 '™ STILL WAITING
(Wird, ASCAP)
86 IT'S A THANG
(Willesden, BMI)
IT'S EASY WHEN YOU'RE ON FIRE
(Cotton Row, BMi/New Memphis, ASCAP)
7 JAM TONIGHT
(Wavemaker, ASCAP)
JAMMIN' TO THE BELLS
(Def Jam, ASCAP/First Impulse, BMI)
Juicy-0
(Lunch Money, BMi/Webster House, ASCAP/On Your
Mark, ASCAP)
2 JUMP START
(Colloco, BMI) CPP
35 JUST CALL
(Hits 'N Mo’ Hits, BM!/Venus Three, BMI/WB,
ASCAP/Warner-Tamerlane, BMI)
69 JUST GETS BETTER WiTH TIME
(Morning Crew, BMI/Irving, BMI)
44 JUST THAT TYPE OF GIRL
(Slap One, ASCAP/Cornelio Carlos, ASCAP/Spectrum
VIl, ASCAP) CPP
50 JUST THE FACTS (THEME FROM DRAGNET)
(MCA, ASCAP/Flyte Tyme, ASCAP)
24 LAST TIME
(Jay King Iv, BMI)
49 LATELY
(Colgems-EM{, ASCAP)
11 LET'S TALK IT OVER
(Bush Burnin', ASCAP/KMA, ASCAP)
55 LIFETIME LOVE
(Beach House, ASCAP/Tawanne Lamont, ASCAP)
82 LIVING iIN A 8OX
(WB, ASCAP/Brampton, PRS)
31 LOST IN EMOTION
(Forceful, BMI/Willesden, BMI/My! My!, BM|/Careers,
BMI) CPP
4 LOVE 1S A HOUSE
(Tee Girl, BMI)
9 LOVE POWER
(New Hidden Valley, ASCAP/Carole Bayer Sager, BMI)
70 LOVIN' YOU
(Downstairs, BMI/Piano, BMI/Mighty Three, BMI}
99 LOW RIDER
(Far Out, ASCAP) CPP

87

57

91

97

78

59

46

47

61

37

MAKING LOVE IN THE RAIN

(Flyte Tyme, ASCAP)

MIXED UP WORLD

(Danica, BMI)

MOONLIGHTING (THEME)

(American Broadcasting, ASCAP/ABC Circle, BMI)
THE MORE WE LOVE

(Philesto, BMI/Harrindur, BMI)

MS. X

(David Alexander, BMI)

NIGHTTIME LOVER

(Science Lab, ASCAP)

NO ONE IN THE WORLD

(ATV, BMI/Welbeck, ASCAP)

ONE HEARTBEAT

(Le Gassick, BMI/Who-Ray, BMI/Chubu, BMI/Smokey,
BMI) CPP

ONE LOVER AT A TIME

(Trinifold, ASCAP/Sweet Karol, ASCAP/Orca,
ASCAP/Virgin, ASCAP) CPP

000 BABY BABY

(Jobete, ASCAP) CPP

OUT FOR THE COUNT

(MCA, ASCAP/Brampton, ASCAP)

THE PLEASURE PRINCIPLE

(Flyte Tyme, ASCAP)

POUR IT ON

(Pizzazz, BMI/Rightsong, BMI/Memphomaniac, BMI)
RED HOT

(Virgin, ASCAP)

THE ROCK

{Ivory Palace, ASCAP/Ruby Holland, ASCAP/Zomba,
ASCAP)

SECRET AFFAIR

(Any Kind Of Music, ASCAP)

SHOW ME THE WAY

(Almo, ASCAP/He Gave Me, ASCAP/Don't You Know,
ASCAP/Pomerants, BMI) CPP/ALM

SMOOTH SAILIN' TONIGHT

(Angel Notes, ASCAP/USA Exotic, ASCAP)
SPRING LOVE

(W.B.M., SESAC/Warner’s Thunder,
SESAC/Rainysongs, SESAC)

SUMMER NIGHTS

(Sunset Burgundy, ASCAP/MCA, ASCAP)

SURF OR DIE

(Protoons, ASCAP/Yeah Right, ASCAP/Cali-For-Ya,
ASCAP/D-Minus, ASCAP)

TEAR JERKER

(A.Naga, BMI)

BLACK SINGLES

BY LABEL

A ranking of distributing labels
by the number of titles they have
on the Hot Black Singles chart.

g
NO. OF TITLES
ON CHART

COLUMBIA (8) 12
Det Jam (4) é@z

MCA (9) 11
Constellation (1) 3
QMI (1)

E.P.A. 8
Epic (5)
Tabu (2)
CBS Associated (1) N

WARNER BROS. (3) 7
Paisley Park (1)
Qwest (1)
Sire (1)
Tommy Boy (1)

"CAPITOL 6

ATLANTIC (4) 5
Omni (1)

MANHATTAN (2) 5
EMI-America (2)
PiR. (1)

SOLAR
ARISTA
GEFFEN
MOTOWN
RCA (1)
Jive (2)
Total Experience (1)
A&M
ELEKTRA

POLYGRAM
Mercury (1)
Polydor (1)
Tin Pan Apple (1)

PROFILE

CHRYSALIS

EDGE

FANTASY
Danya (1)

ICHIBAN

MACOLA
PJ(1)

NEXT PLATEAU

PRIORITY

SELECT

SLEEPING BAG

SOUNDTOWN

STRIPED HORSE

SUTRA
Fever (1)

TTE.D.

TRIPLE T 1

LABEL

b e e N w W w S oo bw

bt e

Bt ped gt ek ek ped fed

-

23 TELLITLIKEIT IS
(Conrad, BMI/ARC, BMI/OI Rapp, BMI)

39 THIGH RIDE
(Mtume, BMI/Do Drop In, BMI)

5 TINA CHERRY

(Georgio's, BMI/Stone Diamond, BMI) CPP

33 TRAMP
(Modern)

32 U GOT THE LOOK
(Controversy, ASCAP)

45 WE'VE ONLY JUST BEGUN (THE ROMANCE IS NOT
OVER)
(Willesden, BMI/Johnnie Mae, BMI/Lu Ella,
ASCAP/WB, ASCAP)

88 WHO'S THAT GIRL
(WB, ASCAP/Bleu Disque, ASCAP/Webo Girl,
ASCAP/Johnny Yuma, BM})

26 WIPEOUT
(Miraleste, BMI/Robin Hood, BMi)
YA COLD WANNA BE WITH ME
(ADRA, BMI/Kadoc/Forceful, BMI/Willesden, BMI)
(YOU'RE PUTTIN’) A RUSH ON ME
(Johnnie Mae, BMI/Willesden, BMI/Bush Burnin',
ASCAP)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures

ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM lvan Mogull
BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth

CPI Cimino WBM Warner Bros.
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