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Vid Dealers, S 

Harmony, But 
This story was prepared by Jim 
McCullaugh in Los Angeles and 
Al Stewart in New York. 

NEW YORK As the home video in- 
dustry enters its second decade, re- 
tailer- supplier relations remain 
strained on a number of issues. De- 

spite some linger- 
ing tensions, how- 
ever, both sides 
characterize their 
dealings with 
each other as 
"cordial." 

In the wake of 
the industry's sixth annual Video 
Software Dealers Assn. convention, 
held August 16 -20 in Las Vegas, is- 
sues like pricing strategies, pay -per- 
view, and inventory depth continue 
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Delos Ships 

A 3 -Inch CD; 

More In Wings 
BY IS HOROWITZ 

NEW YORK Delos Records ships 
its first commercial 3 -inch compact 
disk this week, with 10 more due be- 
fore the end of September. Another 
10 will ship later in the year. 

The move by the West Coast label 
in effect establishes a new industry 
product line. The CDs, unlike other 3- 
inchers being groomed for early mar- 
ket introduction, are not "singles." 
The Delos disks will provide up to 20 
minutes of playing time and will pro- 
gram a wide selection of classical mu- 
sic as well as some jazz fare. 

The 3 -inch CDs are being pressed 
for Delos by Shape Optimedia in San- 
ford, Maine. The company's market - 

(Continued on page 81) 

uppliers Seek 
Issues Linger 
to divide the two camps. Executives 
on the supply side say that many re- 
tailers still lack the sophistication 
the business demands and have not 
put enough effort into sell- through. 
The common complaint from deal- 
ers is that vendors have been reek- 

(Continued on page 73) 

`Biggest Preorder In CBS History' 

`BAD' ARRIVES WITH A BANG 
BY GEOFF MAYFIELD 

NEW YORK All eyes are on Mi- 
chael Jackson, who, like a ballplayer 
coming off a banner season, steps 
up to the plate Monday (31) with 
"Bad," his much anticipated follow - 
up to the record -breaking "Thrill- 

er." 
According to Jim Caparro, vice 

president of sales for Epic, 
preorders exceeded 2.25 million 
units. "It is, to my knowledge, the 
biggest preorder in CBS history," 
he says. 

An impressive build -up of mass- 

Crnssover Outlets Prove Their Power 
BY KIM FREEMAN 

NEW YORK Crossover radio is 
proving itself to be one of the hot- 
test new formats to come down the 
pike in years. Since WPOW "Power 
105" Miami came on in early 1985 
and KPWR "Power 106" Los Ange- 
les debuted in January 1986, similar 
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mixes of dance, pop, and urban 
tracks have cropped up at stations 
around the country, and most of 
them have won quick and big in Ar- 
bitron books. 

In keeping with the growth of the 
format, Billboard has made a major 
expansion of the panel of reporters 
to its Hot Crossover 30 airplay 

chart. (A complete list of reporters 
appears on page 16.) 

The crossover chart was chris- 
tened in February to represent the 
relatively new radio format, which 
mixes urban and pop tracks with a 
heavy emphasis on dance music. 
Since that time, the panel has grown 

(Continued on page 80) 

ADVERTISEMENTS 

"JUST LIKE HEAVEN" is the new single and vidao from THE 
CURE. Their just completed sold -out U.S. tour, tier just - ertified 
gold album KISS ME, KISS ME, KISS ME, and th s just released 
follow -up to their breakthrough single, "WHY CAN'T I BE 
YOU ?" have eevated them to new heights. "JUST LIKE 
HEAVEN" -it's just sensational ... On Elektra Superior -Quality 
Cassettes, Compact Discs and Records. 

Pet Shop Boys. "It's A Sin ". MASSIVE. 

The album, "ACTUALLY ", ships September 9. Available on EMI - 
MANHATTAN Cassettes (EU-46972), Compact Discs (CDP -7- 
46972-2) and Records (EU-46972). 

1áM'1 WAIFS 
RANKS WILD YEARS TOM WAITS 

media publicity- including a prime - 
time, release -date special on CBS - 
TV- assured retailers that Jackson 
will continue his string of hits with 
this title, although some quibble 
with Epic's selection of "I Can't 
Stop Loving You" as the album's 
leadoff single. 

Accounts surveyed by Billboard 
say that preorders for "Bad" stand 
among the largest ever placed by 
those companies. Many say their en- 
thusiasm for the album dates back 
to the presolicitation listening party 
in Los Angeles July 13, when CBS 
invited its top 25 customers to dine 
at Jackson's Encino home (Bill- 
board, July 11). 

"We all feel pretty confident 
about the album," said Gary Ross, 

(Continued on page 71) 

ASCAP Joins 
Songwriters In 

Fight With BMI 
BY EDWARD MORRIS 

NASHVILLE After staying on the 
sidelines during the early stages of 
the controversy, ASCAP has come to 
the legal defense of its songwriters 
who have left BMI and face losing 
substantial bonus payments in the 
process (Billboard, May 23). 

On Aug. 20, the ex -BMI writers, 
with ASCAP's support, took their 
grievance to the American Arbitra- 
tion Assn. Additionally, ASCAP and 
some of its songwriters have lodged 
complaints with the U.S. Department 
of Justice, arguing that in stopping 
bonuses to defecting writers, BMI 
has violated its consent decree with 
the government. 

(Continued on page 81) 
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featuring "Hang On St. Christopher" 

The play had girls, dancing, a dog act, btxty budders. an opera 
singer. and an accordion player. Toni Waits wrote it and starred in it. 
It also had some of the best music he's ever made. Ibm Waits wrote 
that, too. lint may have missed the landmark live performances; 
dod miss his third consecutive masterpiece on Island Records. 

Produced i "rout Waits 

AMERICAN 'TOUR OCTOBER- NOVEMBER 
On Island Records. Cassettes and Compact Discs. 
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VSDA COVERAGE CONTINUES ... 
Stories focusing on the sixth annual VSDA convention appear in the 
home video and video retailing sections of this week's Billboard, and 
don't miss the full page of photos on page 78. 

The `Wave' Is Awash Nationwide 
Metropolitan Broadcasting and the Satellite Music Network have inked 
an agreement to distribute the "Wave" radio format, which began at 
KTWV Los Angeles, nationally. The new age /jazz service should be 
available by Sept. 15. Page 10 

POL YGRAM JUBILANT OVER `JUBILEE' 
John Cougar Mellencamp's new Mercury album, "The Lonesome Jubi- 
lee," is getting "maximum treatment" from the label. Billboard reporter 
Linda Moleski tells the story. Page 20 

September Is Horror Video Month In Billboard 
As Halloween approaches, home video manufacturers are readying a 
bevy of horror -product promos. Home entertainment editor Jim McCul- 
laugh reports. Page 47 
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September Harvest Promises Hits 
New Albums From Springsteen, Jagger 

BY JEAN ROSENBLUTH 

NEW YORK These may be the 
dog days of summer, but the labels 
have hardly been phlegmatic in put- 
ting together their September re- 
lease schedules: The most eagerly 
anticipated new album due this 
month is Bruce Springsteen's "Tun- 
nel Of Love," with others coming 
from Mick Jagger, Bananarama, 
Billy Idol, Yes, Lynyrd Skynyrd, 
Mr. Mister, Pet Shop Boys, Pink 
Floyd, Rush, INXS, Kiss, Jethro 
Tull, Alabama, Donna Summer, the 
Judds, George Strait, Elton John, 
Whodini, and Marlon Jackson. 

Springsteen's album, the an- 
nouncement of which caught many 
in the industry by surprise, has a 
tentative release date of Sept. 28; 
the Columbia record's first single, 
"Brilliant Disguise," is set to arrive 
Sept. 9. Its B side, "Lucky Man," 
will not be on the album. 

Columbia's onslaught of fourth - 
quarter hot product (Billboard, 
Aug. 29) also includes Pink Floyd's 
"Momentary Lapse Of Reason," 
due Sept. 8, and Mick Jagger's fol- 
low-up to his platinum debut, "She's 
The Boss," which is called "Primi- 
tive Cool" and is scheduled to be re- 
leased Sept. 13. The label also has 
high hopes for Terence Trent D'Ar- 
by's "Introducing The Hard Line By 
Terence Trent D'Arby." The U.S. 
artist relocated to England to seek 
fame and fortune -and found both 
in droves. His first album debuted 
at No. 1 in the U.K. and will benefit 
from a major push here. 

A number of big -name acts that 
haven't been heard from in some 
time are staging comebacks this 
month. Yes' first studio album since 
1983's platinum "90125" is due Sept. 
25 on Atco. "Big Generator" was 
produced by the group with Trevor 
Rabin, Trevor Horn, and Paul De 
Villiers. Reappearing after three - 
year absences are Jethro Tull and 
Donna Summer. On the eve of the 

group's 20th anniversary, Chrysalis 
is issuing "Crest Of A Knave" Sept. 
16, produced by Tull leader Ian An- 
derson. Summer's 1984 album, 
"Cats Without Claws," was her 
first not to go gold. "All Systems 
Go," coming Sept. 15 from Geffen, 
should stop that would -be trend in 
its tracks: Its first single, "Dinner 
With Gershwin," is drawing strong 
support at radio and has already 
reached the midrange of the Hot 
100. 

The comeback crown of the 
month, however, undeniably be- 
longs to Lynyrd Skynyrd. Nearly 10 
years after a plane crash killed 
three members of the Southern boo- 
gie band, its remaining alumni have 
regrouped to tour in support of 

"Legend," a compilation of remixed 
45s and previously unreleased demo 
tapes and live tracks. The MCA al- 
bum comes out Sept. 21. 

Idol's "Vital Idol," due Sept. 16 
from Chrysalis, also consists of re- 
mixed material. The album contains 
50 minutes of new, 12 -inch remixes 
of such nonhits as "Love Calling" 
and "Catch My Fall." What promise 
to be dance -oriented albums are 
also due from Bananarama and Pet 
Shop Boys. The latter's "Actually," 
featuring the leadoff single "It's A 
Sin," comes out Sept. 9 on EMI - 
Manhattan. Bananarama's "Wow," 
set to be released Sept. 8 on London, 
was preceded by the hit single "I 
Heard A Rumour" from the "Disor- 

(Continued on page 73) 

Mr. Video. Cy Leslie, left, chairman of the Leslie Group Inc. and founder of 
MGM /UA Home Entertainment and Pickwick International, is honored as man of 
the year by Home Viewer and Time magazines at the sixth annual Video 
Software Dealers Assn. convention in Las Vegas. With Leslie, in back from left 
are Bruce Apar of Home Viewer magazine, and Russ Solomon, president of 
Tower Records and Video. Pictured, in front from left, are Rick Rogers of Time; 
Mickey Granberg, executive vice president of VSDA; Bill Gallagher, president of 
MGA /UA Home Entertainment; and VSDA president Arthur Morowitz of Metro 
Video Distributors. (More VSDA photos, p. 78.) 

New Technology Makes Reconstruction Of Songs Easier 

Art of Dance -Track Remix Comes of Age 
This is the first of two articles on 
the state of the art of remixing. 
The author, a longtime Billboard 
contributor, recently joined the 
a &r staff of Profile Records. 

BY BRIAN CHIN 

NEW YORK More than a decade 
after the first commercially re- 
leased dance remixes, the senior 
DJs -turned -studio -remixers have 
diversified and expanded their op- 
erations in both the creative and 
business aspects. 

Francois Kevorkian, for exam- 
ple -first noted for his 1979 mix 
of Musique's "In The Bush" and 
one of 1987's busier remixers, 
with over 30 projects already 
completed -plans this month to 
open Axis Studio, a mix /overdub 
facility outfitted with a ready ar- 
ray of keyboards and outboard 
equipment. It is situated in the 
same location, 254 W. 54th St. in 
Manhattan, that houses the soon - 
to- reopen Studio 54. 

Steve Thompson and Michael 
Barbiero, studio partners for 
years, not only produced but also 
wrote, sang, and played on the 
near -gold pop metal album by 
Tesla. Thompson recently made a 
proud return to weekly DJ -ing, 
playing an eclectic program at 
Long Island's Speaks club. 

Jellybean Benitez, too, has be- 
gun a cross -country tour of 
guest -DJ spots -in support of his 
own second album, "Just Visiting 
This Planet," which has yielded 
his second top 40 single, "Who 
Found Who." 

And Shep Pettibone, generally 
acknowledged to be at the top of 
the field and certainly most in de- 
mand, continues to draw 10 -20 
proposals per week, of which he 
may accept three -thus illustrat- 
ing how former club DJs are now 
called upon to provide tailoring 
not only for the club niche but for 
maximum pop impact. 

"Basically, there's nothing 
new" in remixing from a musical 

standpoint, says New York's Ar- 
thur Baker, in his typically candid 
manner. "The style of remixing 
now is finding a popular groove 
and making it fit into the song 
with technology." It is in the lat- 
ter respect that remixing has 
changed radically in recent times, 
says Baker. "It's easier to do the 
things we've been doing for the 
last few years." 

Such new devices as the Human 
Clock and new models of sam- 
plers and sequencers have made 
production and reconstruction of 
tracks quick and easy. Converse- 
ly, however, there are some tricks 
that are clearly played out: emu- 
lated vocal effects are cited by 
EMI -Manhattan's Rusty Gar- 
ner -and seconded by most re- 
mixers-as remix sounds that de- 
serve a rest. 

Still, the same remixers can 
point to some recent projects that 
quite tastefully used that device, 
underscoring the greatly in- 

(Continued on page 80) 
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`We Underforecastec,'Says Capitol 

'Yellow Sub' CD Shortage Surfaces 
BY EARL PAIGE 

LOS ANGELES An underestima- 
tion of demand resulted in short fill 
on "Yellow Submarine," one of two 
Beatles compact disks released Aug. 
25 by Capitol Records. 

A Capitol spokeswoman acknowl- 
edges the shortfall on the Beatles ti- 
tles. "It turns out we underforecast- 
ed," she says. "We are reacting to the 
situation, and we'll be out of back or- 
ders shortly. We're cranking it out to 
fill back orders." 

The independent stores and one- 
stops have been affected more by the 
inadequate shipments than have been 
the chains, which generally bought 
lighter. 

Universally, store sources report 
no problem regarding shipment of 
the other Beatles release, "The 
Beatles," better known as "the white 
album," which outsold "Yellow Sub- 
marine" by as much as 4 -1 in many 

Consultant 

Rallies Dealers 

To Fight AIDS 
LAS VEGAS Retail consultant 
Peter Glen, a featured speaker 
at the Video Software Dealers 
Assn. convention here Aug. 18 
(see story, page 43), is organiz- 
ing a retailer- sponsored benefit 
to fight AIDS. 

The event, 90 Minutes For 
Life, will take place at Carnegie 
Hall in New York at 8 a.m. on 
Tuesday, Dec. 8. It will feature 
presentations by Glen and retail- 
ers on how to mobilize the nation 
against the deadly disease. 

Glen hopes to have a national 
television network underwrite 
and produce the event, and he 
wants to tape it for distribution 
through national retail outlets. 

The program is being 
launched by the National Assn. 
of Display Industries and the 
Western Assn. of Visual Mer- 
chandising. All proceeds will be 
contributed to the American 
Foundation for AIDS Research. 

Glen, who has been active in 
enlisting retail involvement in 
the fight against AIDS, is ap- 
pealing to all sectors of the na- 
tional retail community for addi- 
tional sponsorship of the event. 
Among music and video retail- 
ers, Russ Solomon, president of 
Sacramento, Calif.-based Tower 
Records, has signed on as the ini- 
tial sponsor. 

Each retail sponsor is being 
asked to pledge 50 cents or more 
per employee to support AIDS 
research and education by Am- 
FAR. 

Glen has commitments from 
several mass -merchant and spe- 
cialty chains, including Marshall 
Field, Waldenbooks, the Pari- 
sian, Esprit, and Canadian web 
Le Chateau. He is in the process 
of enlisting other retail firms, in- 
cluding clients that he has con- 
sulted. "I'm calling all of my 
chips in on this one," he says. 

(Continued on page 71) 

outlets. 
"We started sensing the problem 

on our preorders for `Submarine' and 
were told fewer were manufactured 
because there weren't that many hits 
on it," says Robert Brownell, presi- 
dent of two-store National Compact 
Disc in Los Angeles. 

"We were told by the branch here 
that [ "Submarine "] was out of stock 
all over the country as of Aug. 25," 
says David Shropshall Jr., buyer at 
one -stop Norwalk Record Distribu- 
tors in suburban Los Angeles. 

Gary Ross, senior vice president of 
marketing and merchandising for the 
554 -store Musicland Group, says the 
two -title release enjoyed a "very 
strong first day, right on our sales 
forecast." 

Lew Garrett, vice president of pur- 
chasing for the 197 -store Camelot 
Music chain, says that on the first 
day, the pair did not sell "nearly as 
well" as the last couple of Beatles re- 
leases. 

"I guess it's indicative of the fact 
that you can't duplicate the excite- 
ment that was generated by the first 
Beatles CDs or by `Sgt. Pepper' with 
all the media attention that album re- 
ceived," Garrett says. 

Camelot's initial order for "The 
Beatles" was roughly half of what it 
opened with for "Sgt. Pepper," ac- 
cording to Garrett. The chain's "Yel- 
low Submarine" order was about a 
quarter of that placed for "The 
Beatles." 

At 125-store Record Bar's distribu- 

tion center in Durham, N.C., buyer 
Michele Cacho says, "We were fore- 
warned that shipments would be 
lighter. Our backup on [ "Subma- 
nine "] did in fact come in as a 75% fill, 
although we were able to ship our 
stores complete. 

"The album is only one -half 
Beatles, so that could be a factor," 
Cacho continues, referring to the pre- 
ponderance of incidental soundtrack 
music on the album. "Capitol could 
have been afraid that in all the excite- 
ment of the other Beatles CDs deal- 
ers would overbuy on `Submarine.' " 

Around the country, there was rel- 
atively less excitement about the new 
Beatles releases, with traditional 
midnight openings by CD-only stores 
on the wane. 

"Our stores opened earlier and re- 
mained open longer [on the street 
date]," says Kevin Boyer, Florida op- 
erations manager for four -unit Atlan- 
ta Compact Disc. The chain eschewed 
midnight openings, however. 

Los Angeles' National Compact 
Disc did open two stores from mid - 
night-2 a.m., with its staff in white 
tuxedos and yellow bow ties; custom- 
ers were offered pieces of a decora- 
tive cake. " `The Beatles' outsold 
`Submarine' 3-1," says store presi- 
dent Brownell. 

Assistance in preparing this story 
was provided by Geoff Mayfield in 
New York and Chris Morris in Los 
Angeles. 

MCA Music Links With 
Boylan For Soundtracks 
BY DAVE DiMARTINO 

LOS ANGELES MCA Music En- 
tertainment Group and record pro- 
ducer John Boylan have formed a 
music supervision company that 
will place new film and television 
soundtrack albums on MCA Rec- 
ords and other labels. 

Called the Great Eastern Sound- 
track Co., the joint venture was ini- 
tiated by Irving Azoff, MCA Music 
Entertainment Group president, 
and will operate separately from 
MCA's record division. 

An unusual aspect of the new 

agreement is its relative indepen- 
dence from MCA's own MCA TV 
and Universal Pictures product and 
from MCA Records itself. Sound- 
tracks supervised by the Great 
Eastern Soundtrack Co., stress its 
principals, will not be confined to re- 
lease on MCA. 

"In fact," says Boylan, "I am en- 
joined by Irving to try to develop 
projects that do not involve MCA 
Records, because [vice president of 
film music] Kathy Nelson is cover- 
ing the MCA Records end of it quite 
well. And the idea is to involve MCA 

(Continued on page 71) 

Union, Record Companies 
In Contract Agreement 

NEW YORK The American Fed- 
eration of Television & Radio Art- 
ists has reached an agreement 
with major record companies on a 
three -year contract. 

The pact, announced Aug. 24, 
for the first time mandates pay- 
ment of an additional session fee 
whenever a track of a recording, 
or portion thereof, is furnished to 
other media. Jon Hall, AFTRA's 
national secretary, says this provi- 
sion is "a major breakthrough." 
Until now such payments were 
handled on an ad hoc basis. 

The agreement, which becomes 
effective Sept. 1 if ratified by the 

union membership, provides for in- 
creases of 3% in session wages in 
each year of its term. The deal ex- 
pires on April 30, 1990. 

Negotiations broke down July 31 
over alleged attempts by record 
companies to roll back session fees 
to royalty artists and to redefine 
the length of a song (Billboard, 
Aug. 15). Talks were resumed 
Aug. 19. 

Ratification meetings for AF- 
TRA members have yet to be 
scheduled, but approval is consid- 
ered routine. About 400 record la- 
bels are signatories of the AFTRA 
recording agreement. 

Gold For Suzanne. A &M president Gil Friesen presents Suzanne Vega with a 
gold album for her latest release, "Solitude Standing." Joining the celebration, 
from left, are David Steffen, senior vice president, sales and distribution; Steve 
Addabbo, co- producer of the album; David Anderle, senior vice president, a &r; 
Karen Glauber, director of special projects; Friesen; Vega; Jeff Gold, vice 
president, creative services; Charlie Minor, senior vice president of promotion; 
and Ron Fierstein, Vega's manager. 

i EXECUTIVE TURNTABLE 

RECORD COMPANIES. Wilson Lindsey is named national director of urban pro- 
motion for PolyGram Records in New York. He was the company's Midwest 
promotion manager, based in Detroit. Also, Vivian Scott is appointed manag- 
er of a&r, urban music. She was a membership representative with ASCAP. 

Barry Roberts joins the black music marketing and promotion team of 
Elektra Records in New York. He was a sales representative for WEA. 

In a restructuring of its media department's in -house advertising agency, 
CBS Records in New York makes the following promotions: Yvonne Ericson 
to media director; Susan Dempsey, director of media /broadcast; and Karen 
Jacob, associate director /print media. Ericson was media director /print & TV. 
Dempsey was associate director, media /broadcast. Jacob was branch adminis- 
trator, Midwest. 

SCOTT ROBERTS COX 

Diane Max is named director of video programming for the Columbia 
House division of CBS /Records Group in New York. She was editorial manag- 
er for MGM /UA Home Video. 

Attic Records in Toronto appoints Brian Allen director of a&r and Steve 
Waxman director of promotion and publicity. 

Denise Cox becomes staff writer, media & artist relations, for Capitol Re- 
cords in Los Angeles. She was vice president of Cutler Productions. 

Windham Hill Records in Palo Alto, Calif., appoints Patricia Belknap sales 
manager, alternative market, and Barbara Maas controller and finance man- 
ager. Belknap was a sales promotion representative for the label. Maas was 
with the ROLM Corp. 

MANUFACTURERS. CBS Records Operations U.S. appoints James J. Cox vice 

METCALFE BLUM MCNALLY BISSCHOPS 

president of finance. He was with ITT Corp. 

DISTRIBUTION /RETAILING. Tyrone E. Metcalfe becomes Western regional black 
music marketing manager for WEA, based in Los Angeles. He was Western 
regional marketing representative of r &b for Arista Records. 

PUBLISHING. Chappell /Intersong Music Group -USA in Los Angeles promotes 
Linda Blum to vice president of creative and Marla McNally to vice presi- 
dent of talent acquisition. Blum was director of professional activities. McNal- 
ly was director of talent acquisition. 

PRO AUDIO /VIDEO. John Bisschops is appointed chairman of the board for 
Agfa- Gevaert in Ridgefield Park, N.J. He also serves in a similar position for 
the Compugraphic Corp. in Wilmington, Mass. 

John E. Stiernberg is named national sales manager for dbx professional 
products in Newton, Mass. He was pro division sales manager for Bose Corp. 
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EMMANUEL 
LATINAMERICA'S NUMBER ONE PERFORMER 

AFTER HIS SMASHING 
'87 TOUR IN USA, 
MEXICO, PUERTO RICO, 
COLOMBIA, ECUADOR, 
PERU, PARAGUAY, 
BOLIVIA, CHILE, 
AND ARGENTINA 
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Experts Testify At Jello Biafra Trial 

Dead Kennedys Poster. Is It Art? 
BY CHRIS MORRIS 

LOS ANGELES As punk musician 
Jello Biafra's obscenity trial en- 
tered its second week, the defense 
presented on Aug. 25 a chorus of art 
and music experts who sought to 
validate the artistic worth of the al- 
legedly obscene poster at the center 
of the controversial case and the 
protest stance of Biafra's band. 

Biafra, lead singer for the now - 
defunct San Francisco band the 
Dead Kennedys, and Michael Bon - 
nano, former general manager of 
the group's label, Alternative Ten- 
tacles Records, are on trial in munic- 
ipal court here for violating Section 
313.1 of the California Penal Code, 
which prohibits "distribution of 
harmful matter to minors," a misde- 
meanor offense. 

Biafra (whose real name is Eric 

Boucher) and Bonnano were 
charged in June 1986, after a San 
Fernando Valley woman com- 
plained to Los Angeles law enforce- 
ment authorities that her 13 -year- 
old daughter had purchased a copy 
of the 1975 Dead Kennedys album 
" Frankenchrist" containing a sexu- 
ally explicit poster by futurist artist 
H.R. Giger (Billboard, June 14, 
1986). 

The musician and the former la- 
bel chief are the only defendants re- 
maining in the case; charges origi- 
nally leveled at three others were 
dropped before the trial began. 

Testimony for the defense began 
Aug. 25 before an eight- woman, 
four -man jury in Judge Susan Isa- 
coff's courtroom in downtown Los 
Angeles. 

Testimony was given by Joan 
Weinstein, an assistant professor of 

Word To Shutter Historic 
Indiana Distrib Facility 
BY BOB DARDEN 

WACO, Texas Word Inc. last 
week began closing its distribution 
center in Winona Lake, Ind. The 
legendary facility, which was the 
heart of the Rodeheaver Co., em- 
ployed 30 people and was the home 
of such enduring copyrights as 
"The Old Rugged Cross," "In The 
Garden," "Only Believe," and hun- 
dreds of others. 

Roland Lundy, the head of Word 
Records, says that all distribution 

handled out of Winona Lake will be 
transferred to warehouses operated 
by the Word corporate headquar- 
ters here. He says the move will cre- 
ate an additional 15-20 jobs in Waco 
when it is completed. 

"In recent years, the Winona 
Lake facility only shipped books 
and educational products," says 
Lundy. "We hadn't shipped records 
or cassettes from there in six to 
eight years. 

"The move to combine orders was 
(Continued on page 70) 

Peter Pan Becomes PPI 
Product Not Just For Kids 

NEW YORK Because children 
are no longer its sole demographic 
target, long -established Peter Pan 
Industries is making a corporate 
logo change to PPI. 

The company, one of the largest 
manufacturers of children's audio 
book and home video products, is 
particularly interested in seeking 
a greater product base in specialty 
videos, especially in physical fit- 
ness, sports, and how -tos. 

"The company will use its chil- 
dren's- products entrenchment as a 
springboard to [appeal to consum- 

ers] of all ages," says senior vice 
president of national sales Shelley 
Rudin, who recently joined PPI at 
its headquarters in Newark, N.J., 
after an eight -year stint at Poly - 
Gram, most recently as senior vice 
president of national sales. Rudin 
says the company's specialty video 
and music retailer base will be ex- 
tended. 

The expanded product base is 
the responsibility of Rudin and 
four -year PPI veteran Joe Porello, 
senior vice president of a &r and 

(Continued on page 80) 

Canada Reviews WC /Bid 
OTTAWA The federal cabinet has 
announced a review of the proposed 
takeover by Warner Communica- 
tions Inc. of Chappell Music Canada 
Ltd. and the publishing business 
controlled by Irwin Morris. 

Investment Canada, the govern- 
ment agency that reviews foreign 
takeovers and the creation of for- 
eign- controlled business in Canada, 
will pay special attention to the re- 
view because the music publishing 
business is considered by the gov- 
ernment to be a cultural industry. 

Although the agency has yet to 
disallow a takeover since the Con- 
servatives assumed power in 1984, 
it can compel companies to provide 

job guarantees, invest in Canada, 
and spend a certain amount of their 
revenue here. 

When the Conservatives created 
Investment Canada three years 
ago, it did away with the often 
prickly Foreign Investment Review 
Agency, a more demanding body 
that was famous for disallowing 
key takeovers. Even so, cultural in- 
dustries are considered by the Con- 
servatives to be integral to the 
country's sovereignty, and any 
takeovers are carefully scrutinized. 

It will likely take a few months 
for the review to be conducted, ac- 
cording to a government spokes- 
man. KIRK LaPOINTE 

art history at the Univ. of Pitts- 
burgh. Greil Marcus, a noted rock 
critic who currently is published in 
Art Forum and the Village Voice, 
and Dennis Erokan, editor and pub- 
lisher of the West Coast music pub- 
lication BAM, also took the stand. 

Weinstein said in her testimony 
that the disputed work, "Penis 
Landscape," a surreal depiction of 
rows of genitalia, was an example 
of Giger's work protesting "bio- 
mechanoids" in modern society. 

Prosecutor Michael Guarino 
(Continued on page 71) 

PolyGram's Puma. International singing star Jose Luis Rodriguez, widely 
known as El Puma, signs a recording contract with PolyGram International. The 
first album under the agreement, " Señor Corazon," will be released worldwide in 

October. Pictured at the signing in New York, from left, are Hector Masseli, 
president, United Stars Inc. management; Art Dalhuisen, executive vice 
president, PolyGram International; Rodriguez; Dick Asher, president and CEO of 
PolyGram Records; and attorney Norman Stollman. 

Leppard's 'Hysteria,' Jumping To No. 4, 
Is 6th Top 5 Metal -Based Album In '87 

DEF LEPPARD's "Hysteria" leaps five notches to 
No. 4 on this week's Top Pop Albums chart, becom- 
ing the sixth heavy metal or metal -based album to 
crack the top five so far in 1987. It follows Bon Jo- 
vi's "Slippery When Wet," which was No. 1 for eight 
weeks; "Whitesnake," now in its fifth week at No. 2; 

Motley Crue's "Girls, Girls, Girls," which was No. 2 
for one week in June; Cinderella's "Night Songs," 
which logged three weeks at No. 3 in February; and 
Poison's "Look What The Cat Dragged In," which 
had two weeks at No. 3 
in May. 

This marks the first 
time since 1981 that six 
metal albums have 
cracked the top five in 
one calendar year. But 
there's a crucial differ- 
ence: This time, all six 
are by different acts, 
whereas in 1981, three 
of the six were by AC/ 
DC: "Back In Black," 
"Dirty Deeds Done Dirt Cheap," and "For Those 
About To Rock." The others were by Rush, Van Ha- 
len, and Billy Squier. 

"Hysteria" has cracked the togï five in just three 
chart weeks. That's a big improvement over the 
band's last album, "Pyromania," which took 13 
weeks to reach the top five. 

E.C. Ward of Sheffield, England, notes that Def 
Leppard is the second Sheffield group to use "Hys- 
teria" as an album title. The first, in 1984, was the 
Human League. 

Ward adds that "Hysteria" -Def Leppard's, not 
the Human League's -contains 63 minutes of music. 
"Could this be the longest single -disk album to 
crack the top five ?" he asks. Readers? 

CHART 

BILI 
by Paul 

FAST FACTS: Executives at Front Line Manage- 
ment can be forgiven if they've had just about 
enough of Whitney Houston. In the last six weeks, 
Houston's second album has kept two of Front 
Line's top acts from reaching No. 1 on the Top Pop 
Albums chart. Heart's "Bad Animals" logged three 
weeks at No. 2 in August, and "Whitesnake" has 
spent the last three weeks in the runner -up spot. 
Not that Houston only picks on Front Line acts. In 
June, she kept Motley Crue's "Girls, Girls, Girls" 
from reaching No. 1. Houston had better manners 
last year. Her debut album was No. 1 for 14 weeks 
but didn't keep anyone from hitting No. 1. The al- 
bums at No. 2 each of those weeks all reached the 
top at some point. 

Huey Lewis & the News this week becomes the 
second group -following Genesis -to earn five top 
10 singles from one album. The band accomplishes 
the feat as "Doing It All For My Baby" jumps four 
notches to No. 10 on the Hot 100. Four solo stars 
have also pulled five top 10 hits from one album: Mi- 
chael Jackson, Lionel Richie, Janet Jackson, and 

Madonna. 
Remakes of two of Tommy James & the Shon- 

dells' biggest hits are bulleting on this week's Hot 
100. Tiffany's "I Think We're Alone Now" leaps 21 
notches to No. 63, and. Billy Idol's "Mony Mony" de- 
buts at No. 72. Remakes of Shondells hits are noth- 
ing new. The Rubinoos had a midchart hit 10 years 
ago with "I Think We're Alone Now," and Joan Jett 
& the Blackhearts cracked the top 10 five years ago 
with a remake of the Shondells' biggest hit, "Crim- 

son And Clover." 
Carly Simon's "Corn- 

ing Around Again" 
jumps nine notches to 
No. 29, becoming the 
singer's first top 30 al- 
bum since "Boys In The 
Trees" went top 10 in 
1978. The album -which 
just went gold -has tak- 
en 20 weeks to hit this 
level. It has sold on the 
strength of selected 

and a committed effort from 
Grein 
press and video events 
Arista. 

Elton John's first album back on MCA, "Live In 
Australia With The Melbourne Symphony Orches- 
tra," dips to No. 70 on this week's Top Pop Albums 
chart, after peaking the past two weeks at No. 66. 
Moral: When you're debuting on a new label, give it 
your best shot. That means a single album of great 
new songs, not a double album of great old ones. 

ABC's "When Smokey Sings" holds at No. 1 on 
the Hot Dance /Disco Club Play chart for the second 
week. The group first topped the dance chart in late 
1982 with "The Look Of Love." The fact that they're 
still successful nearly five years later proves that 
they have long since outlasted the British synth -pop 
boom that brought them to prominence. 

Dionne Warwick & Jeffrey Osborne's "Love Pow- 
er" got off to a fast start at pop radio but seems to 
be peaking just as fast. It loses its bullet at No. 12 
on this week's Hot 100. Osborne just can't seem to 
crack the top 10. But at least he's getting closer. His 
previous best mark since leaving L.T.D. was No. 13, 
which he hit last year with "You Should Be Mine 
(The Woo Woo Song)." 

WE GET LETTERS: John Farkas of Cleveland 
notes that Sammy Hagar is the first artist to change 
the title of his album when it was in the top 20. Ha- 
gar's current album was eponymously titled for six 
weeks and then became "I Never Said Goodbye" as 
the result of MTV's Name Sammy's Album Contest. 

Farkas also notes that Whitesnake's "Here I Go 
Again," which jumps to No. 8 on this week's Hot 
100, cracked the top 40 in Britain in late 1982. 
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David Jones stands as the cream of the 

crop with his sensational new single 

"Bonnie Jean little Sister)'' from his debut 
(888 73 -7) 

album, "Hard Times On Easy Street" - 
83P 518 1) 

Despite the obvious comparisons to 
SpringsteenlEarlelMellencamp. Jones has 

developed a distinctive sound all his own. This 

talented newcomer penned the song about his 

little sister. (He also wrote Willie Nelson's "Liv- 
ing In The Promiselaud "). long demos should 
immediately pledge loyalty to this cookin' tune. 

Gavin Report 

1.,141-11 

"The most fabulous country song in dec- 

ades. This one's got it all: Shuddering tremelo 

guitar; boy- next -door folkie vocals; below -the- 

belt beat; terrific song craftmanship. Remem- 

ber the name. A star is born. 

Music Row 
"The Nashville street buzz became a buzz 

saw on this up -tempo debut spiced with bluesy 

vocals and rocking production; known as the 

composer of Willie Nelson's "Living In The 

Promiseland"; Jones is poised to achieve simi- 
lar success in his own right" 

Billboard 
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