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5- Inchers Seen As Best Bet $2 Billion Deal Retains Management 

Among CD Singles In U.K. CBS K TO Sony 
BY NICK ROBERTSHAW 

major contemporary act anywhere. 
Marketed together in cardboard based parents. CBS name for an unspecified but 

BY KEN TERRY CBS Records Group president limited period.) If any compact disk sin- packaging, the disks and the plastic P P P ) 

gle format succeeds in the U.K., it's adapters needed to play them have N EW YORK Following two Walter Yetnikoff and all senior la- According to press reports, the 

likely to be the 5 -inch format, say in- been shipped from the U.S., where months of internal debate and the bel executives will remain with the deal gives Yetnikoff and his man - 

dustry observers. Although A &M A &M is still mulling over making its resurrection of talks with Sony af- company, which will be called CBS agement team up to $50 million, 

Records here says demand is strong debut with the ultrasmall configu- ter last month's stock market Records Inc. after the Sony acqui- depending on job performance and 

for its pioneering 3 -inch CD single ration (Billboard, Nov. 21). plunge, CBS Inc. on Nov. 18 defini- sition. (Sony is allowed to use the (Continued on page 92) 

of Sting's "We'll Be Together " - Dealer price for "We'll Be To- tively agreed to sell the CBS Rec- 

the limited- edition release sold out gether," which contains three mixes ords Group to Sony Corp. of Ja- 

after only a week in the stores -it of the song and another title, is pan for about $2 billion. The Sony Seize Assets In Porn Case acknowledges that its future CD $5.70; retail cost is about $8.75. Says board of directors approved the 

singles are likely to be 5- inchers. A &M U.K. marketing manager Ja- deal Nov. 19. 

A number of U.K. record compa- son Guy, "It's basically a collector's When the transaction is complet- Court Order Menaces Video Biz 
nies have used 3 -inch CDs for pro- piece, and from now on we'll do ed early next year, Sony Corp. will 
motional purposes in recent months, mostly 5 -inch. You can only do proj- become the first Japanese firm to that allows the government to con - 

among them A &M with Squeeze's ects like this with prestige artists. own a major international soft- BY BILL HOLLAND fiscate the assets and materials of 

"Hourglass," but Sting's is believed The CD singles market is still pretty ware concern. The sale also means ALEXANDRIA, Va. In a prece- three Virginia residents found 

to be the first commercial 3 -inch re- small- nothing much over 5,000 that only two of the six major re- dent -setting action that strengthens guilty a week earlier of racketeer - 

lease playable on domestic equip- units -but the dealers get a decent cording combines -MCA Records the Reagan administration's battle ing charges for distributing obscene 

ment -and most likely the first by a margin, and they'll support them in and the Warner Communications against pornography, a federal videotapes and magazines. The 

(Continued on page 93) Inc. Music Group -will have U.S.- judge here signed an order Nov. 18 judge's order was signed even 
though most of that material con- 
sisted of tapes and magazines that 
no jury has seen or found obscene in 
court. 

The Nov. 11 racketeering convic- 
tion, the first of its kind, permitted 
the government to confiscate all as- 

sets gained through the defendants' 
racketeering business. U.S. District 
Judge T.S. Ellis, after listening to 
legal arguments on the extent of 

NEW YORK Arista, the label that the forfeiture, signed a confiscation 

served as a catalyst for the sum- order that goes beyond seizure of 

mer's multilabel launch of the cas- the four videotapes and six maga- 
e 

c 
yp 

sette- single configuration, plans to ! t: zines found obscene at the trial. The 

add an extra song to such tapes and 
. order covers $500,000 in assets, in- 

an extra dollar to the suggested .° eluding the contents of 12 book - 

price. 
stores and video stores in Fairfax 

Jim Cawley, vice president of !t County, Va., and the defendants' 

sales for Arista, says that begin- + : ¡. warehouse in Upper Marlboro, Md. 

ning with the first quarter of 1988, 
Ellis, according to court officials, 

all of the label's cassette singles r + had to mandate the factual findings 

will carry three selections for a sug ,rr ' ; of the jury, which sought complete 

Bested list of $2.98. BEAUTI IS MORE THAN SKIN DEEP. PEBBLES IS THE NAME POSTCARDS FROM PARADISE 
forfeiture. 

Like other labels, the tapes will OF A SINGER /SCTIGWRITER /PRODUCER WHO HAS HER the first single from the new FLESH FOR LULU album is Defense attorneys argued that 

carry the A and B sides found on a SELF -TITLED DEBUT ALBUM ON MCa. The First Single and HOT AT AOR! the government is entitled to seize 

vinyl 7 -inch single. The third selec- Video, "GIRLFRIEND" (MCA- 53185) is- Already Establishing HOT AT ALTERNATIVE! HOT AT THE CLUBS! HOT ON MN! only assets that prosecutors can 
.S. 

tion will be a song from a previously 
M inggful RCAtonships at 
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LOOK FOR THE U.S. 
ONGLES THE NEW FLOUR! 

COMING SOON. show are a result of the proceeds 

(Continued on page 87) DISCS, HiO CASSETTES AND RECORDS. ON CAPITOL 
(Continued on page 86) 

Arista Is Alone 

With 3 -Track 

Cassette Singles 
BY GEOFF MAYFIELD 
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PRODUCED AND ARRAr«GED BY JOEY SALIM 
MANAGEMENT: ALEX GROB 
ON MERCURY COMPACT DISCS, CASSETTES AND RECORDS. 

Led by sorceress 
Doro Pesch, hard 
rocking German 
exports Warlock 
conjure up metal 
magic with their 
supernatural new 
LP "Triumph and 
Agony," (832 803.1) 

featuring the 
spellbinding hits 
"All We Are," 
"Metal Tango" 
and "East Meets 
West." r 
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JETHRO TULL HITS THE ROAD 
Ian Anderson has left behind his salmon farms and joined the boys from 

the band on a tour in support of their new album, "Crest Of A Knave." It's 

their first tour in three years, and Anderson says the hiatus worked won- 

ders. Page 34 

Superstore Roundup 
Superstores from two major record chains are in the news this week: In 

Boston, retailers are anxiously awaiting the long- delayed opening of a 

39,000- square -foot Tower megastore, while in New Orleans, Dallas - 

based Sound Warehouse has opened a 14,000- square -foot super- 

store -the largest in the area. Page 41 

A DASH OF PDASH 
Power Station in New York has become the first North American record- 

ing studio to install PDASH -a breakthrough device that allows multi- 

track communication between previously incompatible digital- recording 

formats. Pro audio /video editor Steven Dupler reports. Page 49 

CD Price Cut Recommended 
Guest columnist Keith Benjamin, an entertainment industry analyst with 

Silberberg, Rosenthal & Co. in New York, says there's a good chance 

CD software and hardware sales are in for a shaky Christmas and an 

even shakier '88, but a price cut on software could change all that. 
Page 79 
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`Pump Up Volume' Returns To Legal Arena 

Island Suit Tests Digital Sampling 
BY JEAN ROSENBLUTH 

NEW YORK In what is believed to 
be the first such case filed in a U.S. 
court, Island Records has charged 
Next Plateau Records with copy- 
right infringement for digitally 
sampling the vocal performance of 
the words "pump up the volume" 
from an Eric B. & Rakim recording, 
"I Know You Got Soul," onto the 
"Red Ink Mix Part 1" of Sybil's "My 
Love Is Guaranteed," released by 
Next Plateau. 

The suit, filed Nov. 17 in U.S. Dis- 
trict Court for the Southern District 
of New York, also alleges that the 
musical track to the Sybil record is 
essentially a rerecording of "the in- 
strumental portion of 'Pump Up 
The Volume' " by M /A /R /R /S, 
whose copyright is owned by the 
U.K. firm MNS Music and adminis- 
tered here in a subpublishing agree- 
ment by WB Corp.; the two compa- 
nies are also plaintiffs in the suit. 
The Eric B. & Rakim and M /A /R/ 
R/S records are both on the 4th & 
Broadway label, which is a division 
of Island Trading, an affiliate of Is- 
land Records. 

In an unusual twist, "Pump Up 
The Volume" was itself recently the 
subject of sampling -based legal ac- 
tion. U.K. producer Pete Waterman 
claimed in British High Court that 
parts of the Stock, Aitken & Water- 
man hit "Roadblock" were sampled 
by M /A /R /R /S on "Pump Up The 
Volume," which was a No. 1 U.K. 

hit. He later withdrew his complaint 
but is still seeking a share of the 
royalties generated by the record 
(Billboard, Oct. 24). 

"Saying that this case focuses on 
digital sampling is a red -mix her- 
ring," says the plaintiffs' attorney, 
Charles B. Ortner of the New York 
law firm Milgrim Thomajan & Lee. 
"It's a small part, but even if the vo- 

cal performance had never been lift- 
ed from Eric B., the music from the 
song `Pump Up The Volume' was 
used as the basis for a new record. 
It's no different from 'He's So Fine' 
and 'My Sweet Lord,' " he says, re- 
ferring to the famous court case in 
which George Harrison was found 
to have infringed on the copyright 

(Continued on page 93) 

Wholesaler Baker & Taylor 
Eyes Denver Audio Market 

BY LINDA MOLESKI 

NEW YORK On the heels of the 
demise of Danjay Music & Video, 
Chicago-based full -line music one - 
stop and video distributor Baker & 
Taylor Video /Baker & Taylor Au- 
dio is aggressively moving into 
prerecorded audio product in the 
Denver marketplace. 

Danjay was the parent of Bud- 
get Tapes & Records, which in- 
cludes 83 franchised stores in 17 

Western and Midwestern states. 
Its one -stop division serviced 
those outlets in addition to inde- 
pendent stores. 

Baker & Taylor's Denver opera- 
tion, which operated as Sound/ 
Video Ltd., a full -line one -stop be- 

fore the takeover by its current 
parent, closed its record division 
some years back. Danjay subse- 
quently picked up a good portion 
of the area's business. 

After the closing of Sound Vid- 
eo's record division, Baker & Tay- 
lor operated strictly as a video and 
accessories wholesaler in that 
market. 

"At one time we were very big 
in that marketplace with audio 
product," says Jeff Tuckman, vice 
president of marketing and adver- 
tising for the company. "Then we 
pulled out of audio and only had 
full -line stocking in Chicago. Now 
we're going back strong in that 
marketplace with CDs." 

(Continued on page 92) 

Distributors Gear Up For Sales Bonanza 
Five Smash Summer Movies Hit Stores In January 

BY AL STEWART 

LOS ANGELES Five movies, each 
of which grossed close to $50 million 
theatrically, will vie for attention at 
video stores in January. 

The January slate appears to be 
one of the most competitive release 
schedules ever seen in home video. 
In fact; two major suppliers -Para- 
mount Home Video and Warner 
Home Video -will wait until the 
smoke clears before releasing their 
next big titles. 

Suppliers of the five lead titles - 
"Dragnet" (MCA Home Video), 
"Dirty Dancing" (Vestron Video), 
"La Bamba" (RCA /Columbia Pic- 
tures Home Video), "Robocop" (Ori- 
on Home Video), and "Predator" 
(CBS /Fox Home Video) -are bank- 
ing on a strong consumer demand 
for quality rental product in Janu- 
ary. Most say demand will be 
spurred partially by a soft release 
schedule of rental product in De- 
cember and note that consumers 
who received VCRs as holiday gifts 
will be scouring the stores for hot ti- 
tles. 

The January schedule appears to 
be a mixed blessing for distributors 
and retailers. Most will probably 
welcome the traffic builders, but for 
those with limited open -to-buy dol- 
lars, the flow of product could force 
some tough decisions on title selec- 
tion. 

The month's bumper crop of titles 
seems almost unavoidable in light 
of this year's top -heavy summer re- 
lease schedule. With most of the 
summer hits debuting in June or 

July, the widely embraced six - 
month lead time from theaters to 
video positions January as the most 
viable time to release these titles. 
Companies shy away from Decem- 
ber release for fear of competing 
with their sell- through titles. 

Though no company is willing to 
concede that the stiff competition 
will erode its sales during the 
month, both Warner and Para- 
mount are waiting until later in 1988 
to release titles that their competi- 
tors had anticipated for January. 
Warner has yet to reveal its Janu- 
ary release schedule, but a spokes- 
man confirms that neither "Witches 
of Eastwick" nor "Innerspace" will 
be released. 

Also, while there had been specu- 
lation that Paramount would choose 
January to release one of its sum- 
mer blockbusters -either "The Un- 
touchables" or "Beverly Hills Cop 
II" -the company instead opted for 
a premium incentive program to 
move three relatively minor titles. 
Dealers who buy six copies of 
"Back To The Beach" (Paramount's 
first $89.95 title), three copies of 
"Hot Pursuit," and one copy of 
"Sweet Lorraine" will receive a 
Konica camera from Paramount. 

As for the five firms that will en- 
ter the fray in January, each is ap- 
parently unfazed by the crowd 
noise. 

"What it says is that five compa- 
nies unilaterally decided that Janu- 
ary would be the best time to re- 
lease their product," says Len 
White, president and chief operat- 
ing officer of Orion Home Video. "I 

believe it's a healthy sign for the in- 
dustry. Everyone scheduled their ti- 
tle to come out approximately six 
months after theatrical, in the belief 
that each title will perform to the 
level it warrants." 

"Robocop," an action /adventure 
film that grossed $51.5 million at 
the box office, is only the second 
theatrical release in the short his- 
tory of Orion Home Video. 

While acknowledging that a 
bounty of top A titles might put a 
strain on a dealer's open -to-buy allo- 
cations, Marty Gold, president of 
Shelburne, Vt.-based distributor Ar- 
tec Inc., rejects the idea that a can- 
ny retailer might be unduly pres- 
sured by the A glut. "A well- capital- 
ized retailer will take advantage of 
any inventory that makes sense 
from a consumer standpoint," Gold 
says. 

Noting that a raft of hot titles 
creates excitement on the consumer 
front, Gold continues, "If you have 
the dollars, you spend them. Gener- 
ally speaking, and I could be wrong, 
the people who are feeling squeezed 
are the people with insufficient capi- 
tal to operate." 

"You have to believe in your title," 
says Louis Feola, MCA's senior vice 
president of marketing. "Titles like 
'Dragnet,' 'Dirty Dancing,' and 'La 
Bamba' are 'must have' titles for re- 
tailers. You don't want to compete 
with all this product, but I think 
'Dragnet' has an edge over some of 
these other titles, since it's a comedy 
with recognizable stars." 

While Feola maintains that 
(Continued on page 92) 
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Lords Reconsider Copyright Bill 
U.K Record Cos. Seek Rental Safeguard 

BY PETER JONES 
LONDON Record industry leaders 
here are still hoping, even at this 
late stage, that the new U.K. Copy- 
right Bill will include some measure 
of protection from record rental. 
The optimism, admittedly "guard- 
ed," follows a top -level meeting 
with members of the House of 
Lords, where the bill is receiving a 
second reading. 

Included in the industry delega- 
tion were John Deacon, BPI direc- 
tor general; the trade group's legal 
advisor, Patrick Isherwood; John 
Brooks, chairman of Public Perfor- 
mance Ltd.; and John Preston, man- 
aging director of RCA. 

The meeting was part of an or- 
chestrated campaign by the indus- 
try to get amendments favorable to 
the music business inserted in the 
bill before it goes to the House of 
Commons for final consideration. 

Isherwood said after the meeting: 
"The Lords' representatives were 
generally receptive to our point of 
view. A key part of the campaign is 
obviously the rental element, and 
there does seem to be more aware- 
ness now of the full ramifications of 
rental. It's always been a slow de- 
velopment in the copyright sector, 
but at least we're making some 
worthwhile points. But we're still a 
long way from the decision we 
seek." 

Further action over rental has 
come from the Music Copyright Re- 
form Group, which includes the Per- 
forming Right Society, the Music 

Publishers' Assn., and the Mechani- 
cal Copyright Protection Society. 
The group is also coordinating a fi- 
nal campaign. 

John Preston has aired his views 
in the correspondence column of 
The Times: "The government dis- 
likes words like `protection' as if in 
some smacking of restrictive prac- 
tices. But effective copyright pro- 
tection is the crucial difference be- 
tween a cultural life which can earn 
its way in the world and a free -for- 

all which will ultimately be to the 
detriment not only of artists but 
also, ironically, the consumer." 

The second reading in the House 
of Lords has itself given grounds 
for optimism, with strong reaction 
from all sides expressed against the 
government's decision to leave a 
blank -tape levy out of the bill. "As- 
tonishing," said writer Lord Willis. 
"A 10% levy would be taken up by 
the consumer without a hiccup." 

(Continued on page 93) 

Musicland's Eugster Is 
New CMA Board Chairman 

NASHVILLE Musicland Group 
president Jack Engster was elected 
chairman of the board of the Coun- 
try Music Assn. here Nov.12. David 
Conrad, vice president of Almo-Ir- 
ving's Nashville office, was chosen 
as the trade association's president. 

Other officers elected at the 
meeting were Joe Galante, RCA 
Records /Nashville, executive vice 
president; Irving Waugh, Irving 
Waugh Productions, senior vice 
president; E. W. Wendell, Opryland 
USA, vice president; Randy Owen, 
Alabama, vice president; Connie 
Bradley,, ASCAP, vice president; 
Jerry Bradley, 16th Avenue Rec- 
ords, vice president; Dick Gary, the 
Gary Group, vice president; Jack 

Walz, BDA /BBDO, vice president; 
Steve Popovich, Mercury /Poly- 
Gram Records, vice president; 
Vince Candilora, SESAC, vice presi- 
dent; and Randy Bongarten, 
WYNY New York, vice president. 

Also elected were Paul Conroy, 
WEA /London, and Leonard Ram - 
beau, Balmur /Toronto, internation- 
al vice presidents; Jim Powers, 
Handleman, secretary; Tim Wipper- 
man, Warner Bros. /Nashville, as- 
sistant secretary; Merlin Littlefield, 
ASCAP, treasurer; and Harold 
Shedd, Music Mill, assistant trea- 
surer. 

The first meeting of the new 
CMA board will be held Jan. 6-7 at 
Sheraton Music City, Nashville. 

Warwick, Sony Support AIDS Benefit 
BY GEOFF MAYFIELD 

NEW YORK Retail consultant 
Peter Glen says his Dec. 6 fund- 
raiser to benefit AIDS research 
and education has gained in- 
creased support from the music 
and video industries, including as- 
sists from Dionne Warwick and 
Sony. 

The event, called 90 Minutes For 
Life, will be staged at Carnegie 
Hall here (Billboard, Sept. 5). 
Glen -who grabbed the spotlight 
at the 1987 conventions of the Na- 
tional Assn. of Recording Mer- 
chandisers, the Video Software 
Dealers Assn., Camelot Music, and 
video chain Erol's- describes the 
project as "the retail industry's 

Co. Consolidates Foreign Divisions 

Vestron forms Int'l Group 
LOS ANGELES Vestron Inc.'s 
involvement in markets outside 
the U.S. has been consolidated un- 
der a newly formed umbrella 
group headed by Jon Peisinger, 
the president of Vestron Video. 

Vestron International Group 
will encompass the company's five 
foreign divisions -Interaccess 
Film Distribution, Vestron Video 
International, Vestron Pictures 
International, Vestron Television 
International, and Locus Video 
Group -and will be run by Pei - 
singer from the company's Stam- 
ford, Conn., headquarters. Pei - 
singer will continue to serve as 
president of Vestron Video. 

According to a Vestron repre- 
sentative, the consolidation, an- 
nounced Nov. 16 by Strauss Zel- 
nick, executive vice president of 
Vestron, was sparked by the res- 
ignation of Gregory Cascante, 

president of Interaccess. Formed 
by Vestron one year ago, IFD has 
been chiefly responsible for sell- 
ing Vestron -owned product to an- 
cillary and theatrical markets 
overseas. 

"The restructuring puts in place 
a strong team to manage all of 
Vestron's international business 
units on a fully integrated basis," 
says Zelnick, who adds that the 
new international structure "will 
strengthen our growing presence 
outside the United States." 

The company also announced 
the formation of a Vestron Inter- 
national Group senior manage- 
ment team made up of executives 
already with the company. Rob 
Straight was named senior vice 
president of the group. He will be 
responsible for programming and 
distribution throughout Vestron's 

(Continued on page 98) 

first unified effort to fight AIDS." 
Proceeds will be donated to the 
American Foundation for AIDS 
Research. 

Glen had invited Warwick, 
whose all -star recording of 
"That's What Friends Are For" 
raised funds for the AIDS re- 
search cause, to appear in his pro- 
gram, but a European concert tour 
will prohibit her attendance. How- 
ever, in lieu of a personal appear- 
ance, Warwick has agreed to tape 
a message that will be played at 
the Carnegie event. 

Sony has agreed to provide 
$30,000 worth of videotape for the 
event, says Glen. The Carnegie 
program will be videotaped; 
Sony's donation will permit attend- 
ees to take a copy of the presenta- 
tion back to their companies to 
show to fellow employees. 

Music West recording artist Ray 
Lynch has agreed to provide music 
that will be incorporated in the 
multimedia presentation. Among 
the retail executives who will ap- 
pear in the program are Harry 
Hoffman, president and CEO of 
Waldenbooks; Phillip Miller, chair- 
man and CEO of Marshall Field; 
Susie Tompkins, co- founder and 
design director of Esprit; and Mar- 
vin Traub, chairman of Blooming - 
dale's. 

Glen reports that support from 
entertainment retailers has in- 
creased for 90 Minutes For Life, 
including sponsorships by Minne- 
apolis -based Musicland Group; 
North Canton, Ohio -based Camelot 

(Continued on page 93) 

The Dynatone Zone. Warner Bros. executives turn out in force to mark the 
Dynatones' recent signing to the label. Pictured, from left, back row, are Rico 
Tee, the band's manager; Jeff Fenster, director of business affairs; Bob Merlis, 
vice president of publicity; Steve Baker, a &r representative; and Kevin Laffey, 
a &r representative. In the front row, from left, are band members Larry Dunn, 
C.C. Miller, Tony Perez, Parris Bertolucci, and Randy McDonald; Mo Ostin, 
board chairman; Fred Brown, business affairs; Big Walter Salwitz, band member; 
Michael Ostin, vice president, a &r; and Jim Gaines, producer. 

i EXECUTIVE TURNTABLE 

BILLBOARD. Tony Evans is appointed to the newly created post of U.K. ad- 
vertising and marketing manager for Billboard and Music & Media, Bill- 
board's Amsterdam -based pan -European sister publication. He was assis- 
tant advertisement manager for the U.K. music trade publication Music 
Week. Evans is based in London. 

RECORD COMPANIES. Epic /Portrait /CBS Associated Labels in New York 
makes the following appointments: Jack Isquith, director of national pro- 

ISOUITH CRONIN FORMAN PINKA 

motion, East Coast; Bryan Cronin, director of national dance music promo- 
tion; Lynn Forman, associate director of national adult contemporary pro- 
motion, based in Los Angeles; and Edward S. Pinks, manager of pop pro- 
motion, secondary markets. Isquith was upped from associate director of 
national album promotion. Cronin joins from Strike Force Promotion. For- 
man was acting as a national independent marketing consultant. Pinka was 
with Radio International. 

Paul Del Campo is named director of PolyGram special projects in New 
York. He was director of PolyGram special imports. 

CBS Records International in New York promotes Jay Edelman to VP of 
finance. He was controller. Paul Gilbert is named director of royalty sys- 
tems. He was upped from director of systems planning and development. 

Rhino Records in Santa Monica, Calif., names Robert L. Emmer execu- 

RUMSEY LEVITT 

tive VP of business and legal affairs. He joins from an entertainment law 
firm. 

Stephen Powers is named president of the Chameleon Music Group in 
Los Angeles. He was manager of pop a &r for Capitol Records. 

Louis Heidelmeier is promoted to Southeast regional director of album 
rock radio promotion for Elektra Records, based in Atlanta. She was a local 
promotion marketing manager in Chicago. 

RCA Records appoints Sharon White -Gilbert local promotion represen- 
tative covering the Southern Calif., Las Vegas, and Arizona territories. She 
was with MCA's regional promotion department in Colorado. 

Relativity Records appoints John Schoenberger head of West Coast al- 
bum promotion, based in Los Angeles. He was VP of album promotion at 
MCA. 

Chrysalis Records in New York names Ivan Gavin controller and pro- 
motes Marty Steinlauf to assistant controller. Gavin was with the account- 
ing firm Laventhal & Horwath. Steinlauf was manager of accounting. 

Tom Cording joins Enigma Records as manager of press and media rela- 
tions, based in Los Angeles. He was assistant manager of publicity for 
Elektra Records in New York. Cording succeeds Peter Holden, who was 
upped to label representative for Enigma Europe, based in Amsterdam. 

Arista promotes Mick Stevanovich to local marketing manager in Chica- 
go. He was a sales intern for the label. 

(Continued on page 86) 
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ASAP is and always has been a pioneer 
in protecting the rights of music creators. 
And we are constantly working to defend 
the rights of our members. 

In the Congress and in the courts, we 
have taken the lead over the years in fighting 
for the interests of songwriters and publishers. 
And once againASCAP is out in front battling the 
source licensing legislation which seeks 
to rob music creators of their on -going royalties 

for the on -going use of their music. 
But ASCAP doesn't only fight for your 

rights it secures them. By actively licensing 
more music users, and negotiating the best 
licensing fees for our members. And by 

giving members equal rights like equal 
payment for equal performance. 

At ASCAP we put your interests first. For 
members, it's the ASCAP Advantage. Find out 
how it can work for you. 

THE ASCAP ADVANTAGE 

American Society of Composers, Authors 
ascap 
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Radio City Steps Up Promoter Role 
Music Hall Turns To Outside Venues 

BY LINDA MOLESKI 

NEW YORK After establishing a 
successful in -house concert division, 
Radio City Music Hall Productions 
wants to promote more concerts at 
outside venues in the New York 
area. 

In the past, Radio City's concert - 
production branch has successfully 
promoted one -time events at Carne- 
gie Hall and the Joyce Theater, both 
in New York. Earlier this year it be- 
came the exclusive promoter of con- 
certs at Manhattan's newly renovat- 
ed Roseland ballroom, its first se- 

ries of live events in an outside 
venue. 

"Radio City Music Hall has done 
an unbelievable business over the 
last several years," says Joe Plot- 
kin, the division's newly appointed 
director of outside promotions. 
"They've really outgrown this 
building and decided to go into oth- 
er New York area venues. That's 
why I came aboard." 

In addition to Roseland, Radio 
City plans to book and promote 
shows at Carnegie Hall, Madison 
Square Garden, and the Beacon 
Theater, all in Manhattan. The divi- 

Judge To Hear Motions In 
Peaches /Nehi Bankruptcy 

LOS ANGELES A hearing in U.S. 
Bankruptcy Court here Monday (23) 
will review two issues in the 5 -year- 
old consolidated Peaches Records & 
Tapes and Nehi Record Distributing 
case. 

Under consideration before U.S. 
Bankruptcy Judge William Lasarow 
will be both a trustee motion to con- 
vert the bankruptcy case to Chapter 
7 rather than reorganization under 
Chapter 11 and applications for in- 
terim payments of attorney and ac- 
countant fees. 

The total interim compensation 
sought from nine applicants is $2.12 
million, with the largest single 
amount -$1.29 million- requested 
by Sheppard, Mullin, Richter & 
Hampton, counsel for trustee. Oth- 

er major amounts are $319,487 
(Ernst & Whinny, accountants for 
debtor in possession and trustee); 
$171,066 (Fierstein & Sturman, spe- 
cial counsel for trustee); $128,160 
(Sulmeyer, Kupetz, Baukmann & 
Rothman, attorneys for official 
creditors committee); and $100,000 
(Stutman, Treister & Glatt, attor- 
neys for debtor and debtor in pos- 
session). 

The case dates back to June 1, 
1981, when Peaches /Nehi founder 
Tom Heiman filed for reorganiza- 
tion. At the time, the chain -long 
since divided up and sold -declared 
debts of $20.5 million against prop- 
erty of $9.82 million, while Nehi 
showed assets of $6.19 million and 
liabilities of $2.44 million. 

Sinatra Sound -Alike Album 
Set for European Release 

AMSTERDAM A new recording 
project by Dutch producer Jaap 
Eggermont is "Stars On Frankie," 
an album consisting of three med- 
leys of songs associated with 
Frank Sinatra and recorded by lo- 
cal Sinatra sound -alike Jean -Pierre 
van der Slys, who performs here 
as Peter Douglas. 

Eggermont scored a controver- 
sial No. 1 hit on Billboard's Top 100 
chart with his innovative "Stars 
On 45" package in 1981, featuring 
a disco -slanted Beatles hit medley 
performed by Dutch singers and 
studio musicians. 

Later, he produced four other 
"Stars On 45" collections, featur- 
ing disco versions of hits by Abba, 
the Rolling Stones, Stevie Wonder, 
and the Andrews Sisters. He re- 
ceived a Billboard Trendsetter 
Award for his efforts. 

Singer Douglas has been selling 
his Sinatra alter ego in the Nether- 
lands for 10 years and achieved na- 
tional awareness by winning the 
top award on a KRO -TV "Sound - 
mix Show," which had Dutch sing- 
ers competitively giving sound - 
mix tape performances of top in- 
ternational names. 

He was then signed to Purple 
Eye Productions, where Andre de 
Raaff, head of Dutch music pub- 
lishing house Intersong Basart, is 
managing director. 

The "Stars On Frankie" project 

comes in both compact disk and 
black vinyl formats and is split 
into four sections, including bal- 
lads, up -tempo numbers, and an in- 
strumental section. The fourth 
part, featuring standards like 
"Lady Is A Tramp" and "My Kind 
Of Town," is being released in 7- 
inch and 12 -inch single formats. 

Nearly all the titles on the al- 
bum are published by Intersong 
and Chappell, both represented in 
the Netherlands by Intersong Ba- 
sart, so clearance was easily 
gained for the "Frankie" project. 

Within a few weeks, "Stars On 
Frankie" will be released in a 
string of European territories, in- 
cluding the four Scandinavian 
countries (by CNR), West Germa- 
ny, Austria and Switzerland 
(BMG), and France (Carrere). Re- 
leases will follow in Italy (Delta) 
and Spain (PolyGram). 

Japan is also on the release list, 
and Warner Bros. is reportedly 
near a deal for the U.S., U.K., and 
Canada, though with the Warner - 
Reprise link, positive reaction for 
the project is being sought from 
Sinatra himself. 

However, de Raaff says that 
should Sinatra's reaction be ad- 
verse, the release would still pro- 
ceed in North America, probably 
with Rhino Records. 
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sion is also looking into the possibili- 
ty of going into the Nassau Colise- 
um on Long Island, N.Y., and the 
Meadowlands complex in East 
Rutherford, N.J. 

"We haven't really narrowed it in 
terms of where we won't go," says 
Plotkin. "I think there's definitely 
room for competition in New York 
City." 

"We want to be able to develop 
young acts -wean them along to a 
midlevel venue and ultimately get 
them into arenas," says Plotkin. 
"We're here for the long haul." 

Joining Plotkin at Radio City is 
Dawn Harris, who was named coor- 
dinator of outside promotions. Har- 
ris was with the William Morris 
Agency. 

D'Arby's Rangers. Terence Trent D'Arby is greeted by Columbia Records brass 
at his sold -out debut performance at New York's Ritz. Pictured, from left, are Al 
Teller, president, CBS Records Division; D'Arby; and Walter Yetnikoff, president, 
CBS Records Group. 

Medley's No. 1 Breaks Longevity Record; 
Harrison On Cloud Nine With New Album 

BILL MEDLEY'S duet with Jennifer Warnes, 
"(I've Had) The Time Of My Life," jumps to No. 1 on 
this week's Hot 100, while the "Dirty Dancing" 
soundtrack from which it's taken holds at No. 1 on 
the Top Pop Albums chart for the third straight 
week. 

This is Medley's first 
when -as half of the 
topped the Hot 100 with 
ration." That gap of 21 

No. 1 hit since April 1966, 
Righteous Brothers -he 
"(You're My) Soul & Inspi- 

years and seven months be- 
tween No. 1 hits is the 
longest by any act in the 
rock era. It beats the old 
mark of 19 years and 10 
months between Aretha 
Franklin's first No. 1, 
"Respect," and her sec- 
ond, this year's "I Knew 
You Were Waiting (For 
Me)." 

Both Medley and 
Warnes previously 
topped the chart with by Paul 
duets. Medley teamed with Bobby Hatfield for the 
Righteous Brothers' two No. 1 hits; Warnes teamed 
with Joe Cocker for "Up Where We Belong," the 
1982 smash from "An Officer And A Gentleman." 

Robin Scott -Durkee of Eau Claire, Wis., notes 
that Warnes is the second female singer -following 
Barbra Streisand -to hit No. 1 in duets with both 
male and female partners. He also notes that Med- 
ley is the third male singer -following Paul McCart- 
ney and Michael Jackson -to achieve this distinc- 
tion. 

Mike Perini and Mike Zeiger of Ypsilanti, Mich., 
point out that "Dirty Dancing" is the only No. 1 al- 
bum of the past 25 years to contain actual record- 
ings from the '50s or earlier. The album includes the 
Five Satins' 1956 smash "In The Still Of The Nite" 
and Mickey & Sylvia's 1957 hit "Love Is Strange." 

Finally, Art Goewey of Chicago notes that "(I've 
Had) The Time Of My Life" is the eighth No. 1 hit so 
far this year to include some variation of the word 
"I" in its title. That's a new record, edging out 1965, 
when there were six top- charted "I" records. Con- 
cludes Goewey: "And I thought the '70s were the 
egocentric years." 

CHART 
Bur 

FAST FACTS: George Harrison's "Cloud Nine" 
leaps 54 notches to No. 23 in its second week on the 
Top Pop Albums chart. That's a vast improvement 
over Harrison's last album, "Gone Troppo," which 
peaked at No. 108 in 1982. "Cloud Nine" is likely to be- 
come Harrison's first top 10 album since "Extra Tex- 
ture (Read All About It)" 12 years ago. 

George Michael's first solo album, "Faith," leaps 
26 notches to No. 15 in its second week, while the title 
track jumps five notches to No. 5 on the Hot 100. It's 
Michael's third top five single of the year. 

Aerosmith's bruising "Dude (Looks Like A Lady)" 
jumps to No. 22 on the Hot 100, becoming the group's 
highest -charting single since the original "Walk This 
Way" peaked at No. 10 in 1977. The group's "Perma- 
nent Vacation" holds at No. 11 on the Top Pop Albums 
chart. 

Elton John's "Candle In The Wind" finally cracks 
the top 40 this week, more than 14 years after it first 
appeared on "Goodbye Yellow Brick Road." That's 
even longer than the 10 -year gap between the first ap- 

pearance of the Beatles' 
"Got To Get You Into My 
Life" on "Revolver" and 
its belated release as a 
single in 1976. This is the 
18th consecutive year 
that a solo hit by John 
has cracked the top 40- 
which means he's made it 
back to the top 40 every 
year since 1970, when 
"Your Song" began his 
streak. 

Billy Joel's "Kohuept (Live In Leningrad)" holds at 
an unbulleted No. 39 on the Top Pop Albums chart. 
This breaks a string of eight consecutive top 10 al- 
bums for Joel, which is his entire output since "The 
Stranger" a decade ago. It's true that this album is a 
special "side project," but that didn't keep "Songs In 
The Attic " -a live recording of pre -"Stranger" 
songs -from cracking the top 10 in 1981. 

Stevie Wonder's "Skeletons" jumps to No. 1 on the 
Hot Black Singles chart and inches up to No. 21 on the 
Hot 100. It's Wonder's 18th No. 1 black hit -and that 
doesn't even count Dionne & Friends' "That's What 
Friends Are For." 

Earth, Wind & Fire's "System Of Survival," holds 
at No. 1 on the Hot Dance Club Play chart and jumps 
to No. 2 on the Hot Black Singles chart. But the sis- 
gle-the group's first in four years -is having a hard 
time on the Hot 100, where it inches up one notch to 
No. 68. 

Grein 

WE GET LETTERS: Mike Perini and Mike Zeiger, 
who contributed the "Dirty Dancing" item above, also 
note that Mr. Mister is the first act to follow a No. 1 
album with an album that fell short of the top 40 since 
Kim Carnes six years ago. Mr. Mister's "Go On," the 
follow -up to the chart- topping "Welcome To The Real 
World," peaked at No. 55 in October; Carnes' "Voy- 
eur," follow -up to the No. 1 "Mistaken Identity," 
peaked at No. 49. 

Tom Gazdayka of Mount View, Calif., notes that 
Los Lobos' "Come On, Let's Go" peaked at No. 21 on 
the Hot 100, exactly 21 notches higher than Ritchie 
Valens' original version. The interesting thing about 
that is that Los Lobos' chart -topping "La Bamba" also 
peaked exactly 21 notches higher than Valens' origP- 
nal. 
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Like a true Fenaissance Man, saxophonist 
Branford Marsalis brings extraordinary 
skill to ever, area of perforrrance. 

On his new album, "Renaissance," he 
affirms his commitment to traditional jazz - 
recalling the sound of legendary greats 
while creatiig his own unique style. 

Outside tie world of jazz, Branford 
continues to record with Sting and will be a 

featured player on the upcoming World Tour. 

Branford will also be appear -ng in two new 
films: "School Daze" by direztor Spike Lee 

and "Throw Momma From The Train" 

s tarring Danny DeVito and Billy Crystal. 

Branford Marsalis. His music is timeless. 
Eis time is now. 

BRANFORD MARSALB RENAISSANCE 

Produced fy Delfeayo Marsalis. 

Manapane[: Ann-Marie Wdldn.c, Wilkins Maruir7i.Ti. 

'ldlaldlla,". M am (adenarkti of (HS Inc. © I98" (Rtilnc. 

Branford Marsalis. "Renaissance :' 

The new album featuring Tony Williams, Kenny Kirkland, 

Bob Hurst and special guest, Herbie Hancock. 

On Columbia Records, Cassettes and Compact Discs. 


