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Indies Bemoan Unreported
Aimplay By Radio Stations

This story was prepared by Jean
Rosenbluth and Kim Freeman.

NEW YORK Although indepen-
dent labels have made progress get-
ting airplay at top 40 radio, they
have yet to mas-
ter completely the
trick of getting
that airplay re-
ported.

For years, the
major labels have
been frustrated
by radio stations that for one reason
or another are reluctant to add to
their playlists some records that are
getting significant airplay. Because
playlists are used to compile the Hot
100, the records in question don’t
chart as highly as they deserve, the

Kasem May Exit
Weekly ‘Top 40°
As Talks Stall

This story was prepared by Kim
Freeman and Peter J. Ludung

A SPECIAL
BILLBOARD
RANALYSIS

NEW YORK ABC/Watermark
says it is “seeking a replacement”
for Casey Kasem, host of its
“American Top 40.” Kasem has
been the voice of the syndicated pro-
gram for its entire 18-year run. The
show is the highest-billing, most
widely listened-to longform music
program in the U.S. It is aired on
475 stations domestically and broad-
cast in several cities elsewhere
around the world.

Kasem’s contract with ABC will
expire in January. Starting renewal
negotiations a year in advance is not
uncommon for a talent of Kasem’s

(Continued on page 82)

labels charge. For indies, which lack
the promotional punch of the ma-
jors, the problem is proving particu-
larly insidious. (See editorial, page
9)
“] have a good perspective from
both sides because I do promotion
(Continued on page 75)

Indie Sound Blossoms Via Multifaceted Deals

Rap Breaks Through To Majors

BY NELSON GEORGE

NEW YORK Rap music is finally
playing in the major leagues. Once
marketed and promoted almost ex-
clusively by independents, rap has
been brought into the major-label
mainstream through a recent wave

of distribution deals and artist sign-
ings.

The multiplatinum-sales level
achieved by the Beastie Boys and
L.L. Cool J through a Def Jam/Co-
lumbia distribution deal is cited by
many as the reason once-reluctant
labels decided to enter the market.

WL’I ‘87 Music Profits Top $200 Mil

BY MARK MEHLER

NEW YORK Warner Communica-
tions Inc.’s recorded music and mu-
sic publishing division has become
the first record company to report
earnings of $200 million in a single
year, helping the parent corporation

achieve dramatic growth in net in-
come for 1987 and the fourth quar-
ter of last year.

For the 12 months ended Dec. 31,
the WCI Musie Group had operating
income of $213.9 million, a 42% hike
from the previous annual high of
$150.6 million in 1986. “It is certain-

ADVERTISEMENTS

ly a watershed for us and for the
music industry as a whole,” com-
ments WCI senior vice president
Geoffrey Holmes.

For the fourth quarter, music op-
erations posted operating income of
$65.5 million, up 51% from $43.4 mil-

(Continued on page 82)

“+Couldn’t Care Less’ . .. Already a top ten request, looks like
another 1it or The Force M.D.’s!”—Tony Grey, Program

Director WEKS New York, The Force M.D.’s continue to break
hearts and =limb charts with “Couldn’t Care Less,” TB 909 . ..

The sensuaus and shimmering ballad from the hit-packed album

“Youch and Go,” TB 25631 ... Watch for their national tour
with Melfsa Morgan to kick off late in March. On Tommy Boy.

After 10 No. 1 hits, three gold albums, one platinum alburr, seven
CMA Awards, six ACM Awards and three Grammy's, Rick» Scaggs
is “Comin’ Home To Stay” on his back-to-basics new CBS
Records/Epic album. The new single, “(Angel On My Mind) That's
Why I'm Walkin’ " has the same timeless sound that Ricky Scaggs
originally brought back into country music . .. and that has-gone on
to become the country sound of the '80s. (40623).

In addition, with the added clout
of major labels behind them, rap’s
proponents expect a showdown with
black radio over its reluctance to
give exposure to rap outside of
weekend-dance-party program-
ming.

Distribution deals have been
signed between several New York-
based rap/hip-hop labels and ma-
jors: Cold Chillin’ and Warner Bros,,
First Priority and Atlantic, and Up-
town and MCA. RCA, through Jive,
has signed seven rap acts in the last
18 months, after Jive enjoyed two
platinum albums with Whodini on
Arista. The first signing to MCA’s
reactivated Uni label is Eric B. &
Rakim, whose “Paid In Full” album
on 4th & B’way just went gold.

(Continued on page 82)

Management In
Leveraged Buy
0f Musicland

This story was prepared by Mark
Mehler and Geoff Mayfield.

NEW YORK Musicland Group
Inc., the nation’s largest specialty
music and video retailer, has agreed
in principle to a $36-a-share lever-
aged buyout by a group composed
of senior company management and
the investment firm of Donaldson,
Lufkin & Jenrette. The cash value
of the planned transaction is $410
million.

Musicland, which operates 616
stores, is the second major publicly
held music/video retail chain to at-
tempt to go private in the past few
months. Late last year, Wherehouse
Entertainment, the 202-store Cali-

(Continued on page 78)
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T BONE BURNETT
THE
TALKING
ANIMALS
An album that spéaks
for itself.

T Bone Burnett has produced
and performed on critically-
acclaimed albums by Los Lobos,
Elvis Costello, The BoDeans,
Roy Orbison, Marshall Crenshaw
and more. Now, for his Columbia
debut, T Bone Burnett has
created an album unlike anything
you’ve heard him write, produce
or perform until this moment.

Now hear “The Talkin? Animals.”
Featuring “The Killer Moon.”
And watch for T Bone’s Talking
Animals Tour starting in March.

Explicit new music by
T Bone Burnett.
On Columbia Records, Cassettes
and Compact Discs.

THE TALKING ANIMALS

FC 40792

Produced by David Rhodes and T Bone Burnett.
Manager: Ellen Darst/Mambo Management, Inc.

“Columbia,” *® are trademarks @
of CBS Inc. © 1988 CBS Records Inc.
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RGA/Columbia Is Home For Tri-Star
Move Seen As Big Boost For Vid Unit

BY AL STEWART

VOLUME 100 NO. 8 February 20, 1988

A CALL FOR MORE BACK-ANNOUNCING
In this week’s Commentary, Don lenner, Arista’s senior VP of marketing
and promotion, urges radio programmers and DJs to step up the practice
of back-announcing. Not telling listeners whom or what they've just
heard is not only frustrating for audiences, says lenner, it ultimately hurts
station ratings and record sales. Page 9

Meyer Makes Airwaves For MCA
In the first installment of an occasional series of record-promotion pro-
files, MCA promo chief Steve Meyer reveals the solid commitment to ra-
dio that has consistently rocketed MCA artists onto the Hot 100 Singles
chart. Radio editor Kim Freeman reports. Page 18

TAKEOVER DEALS: THE ARTISTS’ STAKE
The furor surrounding Sony’s takeover of CBS Records seems to be set-
tling down and optimism setting in, but new questions arise concerning
the financial status of artists signed to the newly managed label. Guest
columnist Michael Sukin of the New York law firm Berger & Steingut ex-
plores possible changes in the offing for CBS signees. Page 71

BMI Fetes ‘Million-Airs’
In a series of luncheons in New York, Nashville, and Los Angeles, BMl is
presenting special awards to the writers and publishers of songs that
have reached or surpassed the 1-million-performance landmark. Bill-

board gives you the complete list of honorees. Page 79
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NEW YORK In a move seen as
greatly bolstering the fortunes of
RCA/Columbia Pictures Home Vid-
eo, Columbia Pictures Entertain-
ment has announced that features
made by its Tri-Star Pictures divi-
sion will be released on home video
by RCA/Columbia.

The decision calls into question

the future of Tri-Star’s fledgling
home video division, which was
formed more than a year ago with
former MGM/UA Home Video ex-
ecutive Saul Melnick at the helm.
Now that CPE—Tri-Star’s parent
company and a partner in the RCA/
Columbia Home Video venture—
has decided to release product
through the more established RCA/
Columbia video arm, Tri-Star’s vid-

BY JIM McCULLAUGH

LOS ANGELES What price
“E.T.”?

This is the primary unanswered
question following confirmation
by MCA Home Video that a home
video version of the blockbuster
“E.T. The Extra-Terrestrial” will
be marketed in the third quarter
of this year.

The company’s announcement
contains no information about
price, promotional plans, sponsor-
ship tie-ins, or other possible as-
pects of the campaign surround-
ing the highest-grossing film of all
time.

Gene Giaquinto, president of
the MCA Home Entertainment

‘E.T.’ Coming Home, But
He’s Still A Mystery

-ment between the film’s produc-

Group, acknowledges that official
disclosure was partly triggered by
a recent New York Times article
that suggested MCA would re-
lease the film this year. The agree-

er/director, Steven Spielberg, and
MCA Home Video was only re-
cently,consummated, and the
“worldwide marketing plan is in
its very earliest stages,” says Gia-
quinto. While he says he favored a
more formal campaign announce-
ment in future months, he admits
word of its release is ‘““not the type
of news you can easily keep the lid
on.”
Giaquinto now confirms that the
cassette will be available world-
(Continued on page 78)

eo role seems unclear.

Officials at RCA/Columbia were
elated by the decision, which will
furnish them with a number of hit
titles and presumably add to their
marketing clout. The first three Tri-
Star titles to be released under the
distribution deal are “The Princi-
pal,” “Suspect,” and “Like Father
Like Son.”

“In my opinion, when you look at
RCA/Columbia Home Video 12 or
18 months down the road, you will
see the No. 1 home video company,”
says Rob Blattner, president of
RCA/Columbia. “The steady flow
of product from Tri-Star and all our
other acquisitions will give us a tre-
mendous advantage.”

In addition to serving as presi-
dent of Tri-Star Home Video, Mel-
nick will now serve on the eight-per-
son RCA/Columbia board of direc-
tors representing CPE'’s interest in
the venture.

Melnick had moved from the East
Coast to Los Angeles to head Tri-
Star only to- move back East late
last year when Tri-Star was ac-
quired by the parent company of Co-
lumbia Pictures, Coca-Cola. After
the acquisition, Coke formed CPE
as an umbrella company for its en-
tertainment interests.

Melnick says he was ‘“‘surprised”
by the decision to release Tri-Star
feature films through RCA/Colum-
bia. “Not that it wasn’t a consider-
ation as we evaluated the future,”
he says. “The deal will obviously be

(Continued on page 78)

U.S. Indies Make Modest Export, Licensing Deals In Cannes

Lahels, Trade Groups Say Fair Was ‘Fair’

CANNES U.S. indie labels experi-

enced only moderate success at MI-
DEM this year, and much of that was
due to export deals spurred by the
weak U.S. dollar. Most U.S. partici-
pants, however, expressed satisfac-
tion with the re-
sults of their week
MI“[M at the Jan. 24-29
international mu-
sic fair here.
"[pu“] Veteran MI-
DEM-goer Bruce
Kaplan of Flying
Fish, one of 40 Chicago labels repre-
sented in that city’s first-ever stand
here, says he set up a few licensing
deals for single titles. Despite the dol-
lar’s decline, he didn’t find advances
significantly up; he speaks in more
glowing terms about the offers he re-
ceived from importers in the Benelux
territories and France. With 400 folk,
blues, and jazz titles in his catalog,
Kaplan sees even more room for
growth of exports to Europe.
“There was more interest in im-
ports this year,” he points out, “be-
cause you can bring in imported fin-
ished goods for the same price as do-
mestic product, so why license it?”
European distributors who import
U.S. product don’t have to worry
about recouping advances, adds Ka-
plan, since they just order what they
need. In the case of fast-breaking
street music, however, he feels Euro-
peans may still prefer to license so
they can control local marketing.
Peter Bruhning, product manager
for Teldec, a major German label and
distributor, confirms this view. Al-

though Teldec has an import arm,
Bruhning says, “Initially, we like to
license from abroad. If you import,
you can’t do marketing and promo-
tion and break the act in Germany.”

For U.S. catalog labels, though, ex-
port seemed the way to go this year.
For example, compact-disk-only label
Rykodisc made export deals for
about one-third of its 60-title catalog
with Holland-based Bertus, which

distributes across Western Europe,
and with Survival Records, an Aus-
tralian exporter and indie label that is
entering the import market for the
first time with Rykodisc’s product.
While both Bertus and Survival will
be exclusive distributors in their ter-
ritories, Rykodisc retains the right to
export titles to other companies on a
one-off basis.

(Continued on page 81)

BY BILL HOLLAND

WASHINGTON As expected,
the Recording Industry Assn. of
America has given its support to
U.S. adherence to the Berne Con-
vention, the paramount interna-
tional copyright treaty. In a paral-
lel development, the performing
rights societies, at a Feb. 8 House
subcommittee hearing, gave a be-
grudging nod to fallback jukebox-
licensing arrangements that are
connected with the Berne adher-
ence bills pending in Congress.
The RIAA announcement,
which follows a decision of basic
agreement before the Christmas
holidays (Billboard, Dec. 28),
claims Berne membership would
strengthen the U.S. bargaining

RIAA Backs Adherence
To Pending Berme Bill

position in combating worldwide
record piracy. While the statement
questions whether Berne adher-
ence will offer the U.S. recording
industry any “immediate benefit
in terms of substantive legal pro-
tection,” it says it recognizes that
U.S. membership would serve
“the long-term interests of the
music industry and the entire
copyright community.”
Adherence to the convention,
the statement notes, also would
eliminate the necessity for secur-
ing Berne protection by simulta-
neous publication in a Berne-
member country—so-called back-
door protection that has dimin-
ished this nation’s reputation in
the international copyright com-
(Continued on page 84)
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Returns No Problem for Most

WEA CD Midline Titles Are Jumping

This story was prepared by Chris
Morris and Earl Paige in Los An-
geles and Geoff Mayfield in New
York.

LOS ANGELES WEA'’s Super Sav-
er compact disks appear to be coming
up roses, fulfilling predictions that
decreasing prices of top-selling cata-
log items would significantly in-
crease sales.

Meanwhile, the initial apprehen-
sions of wholesalers about WEA’s re-
turn policy on these midline titles
have turned out to be largely un-
founded.

When WEA announced in late De-
cember that it was dropping the sug-

MCA Signs
Roadrunner To
Distrib Deal

BY JEAN ROSENBLUTH

NEW YORK On the heels of its
creation of a metal label, Me-
chanic Records, MCA is expand-
ing even further into the field by
inking a production-and-distribu-
tion deal with Roadrunner Rec-
ords: The New York-based com-
pany has met success with its
metal-oriented Roadracer label;
it also operates the more eclectic
Emergo imprint.

The agreement calls for a
minimum of 10 Roadrunner rec-
ords to go through the MCA
pipeline in the first year of the
contract, with 20 per year called
for in the subsequent option peri-
ods. The premier product of the
union is Gang Green’s “You Got
It” on Roadracer, which hit the
streets Feb. 8. Upcoming Road-
runner/MCA releases include
the Waxing Poetics on Emergo
and Toxik and Zno White on
Roadracer. Roadracer’s most
successful release to date—re-
portedly selling more than
100,000 copies—is King Dia-
mond’s “Abigail”’; a new King
Diamond album is scheduled for
release July 1 on Roadracer
through MCA.

“MCA is making a commit-
ment to doing something within
the metal market,” says Doug
Keogh, Roadrunner’s general
manager. “The two things—the
thrash metal Mechanic and their
pickup of Roadracer—show that
they’re committed in a big way
to metal. But at the same time
they’ve shown with I.R.S. that
they can do the Emergo type of
music, t00.”

However, there are certain
Roadrunner releases that need
more nurturing than MCA can
provide, says Keogh. Those rec-
ords will continue to go through
independent distribution, which
is currently handled for Road-
runner exclusively by Impor-
tant.

“Both companies [MCA and
Roadrunner] have to feel that a
record is ready for the majors
for it to go through MCA,” says

(Continued on page 78)

gested list price on 278 top catalog
CD titles from $15.98 to $12.98 (Bill-
board, Jan. 9), retailers were general-
ly jubilant. The company had previ-
ously offered a 10% discount on much
of the same product at its full-line
price, good through Dec. 15. Ac-
counts had until Feb. 15 to make re-
turns at the original purchase price,
less returns penalties.

In contrast with most retailers,
one-stops and rackjobbers feared
they would get stuck with a lot of de-
valued inventory that they wouldn’t

be able to return by the cutoff date.

without incurring undue penalties.
Booming CD sales at Christmas,
however, ate up existing inventories
of WEA catalog at many accounts,
and the anticipated problems appear
to have afflicted relatively few
wholesalers.

“It’s going to be difficult, but we’re
going to be able to make the returns
without any penalties,” says Mario
DeFilippo, VP of purchasing for the
Troy, Mich.-based Handleman Co.,
the nation’s leading rackjobber.

Fred Pence, buyer at Interstate
Group, another major rack, notes,
“We had only 20-25 titles in the field
that we were worried about, and we
felt they would sell through. We're
already shipping at the newer
prices.”

One-stops credit restrained buying
of WEA CD catalog and selectivity in
passing along the fall discounts for
their ability to avoid financial losses

in the wake of the WEA price cut.

It appears that most retailers are
requesting few, if any, returns on the
278 titles. No returns were requested
by 209-store Camelot Music, 28-store
Waxie Maxie's, or 25-store Harmony
House.

George Balicky, vice president of
purchasing for 80-store Pittsburgh-
based National Record Mart, says,
“We’re not making many returns. In
general, we like price decreases.”

Most retailers cite the strength of
the titles and the costs associated
with shipping returns as reasons for
keeping the stock. Further, Chuck
Papke, marketing director of Detroit-
based Harmony House, says that in
WEA'’s approach to CD price reduc-
tion, the company was more sympa-
thetic to accounts’ needs than it had
been when it introduced its $6.98 LP/
tape line several years ago.

Dealer feedback on the WEA CD
Super Savers is favorable, with some
reporting outstanding initial sales
and others gearing up for major pro-
motions on the midline CDs.

“We've never been caught up in
stock since this program started,”
says senior VP Joe Bressi of North
Canton, Ohio-based Camelot. “I don’t
think anyone was prepared for how
well these would sell, and many ac-
counts are out there promoting them
because there’s not a lot of good
product out now. It just shows you
what the price means, and on top of

(Continued on page 84)

MCA Sets 3-Tier CD Pricing

‘Premium’ Midline Due In April

BY DAVE DIMARTINO

LOS ANGELES MCA Records will
introduce in April a new compact
disk line priced between its current
midline and full-line series.

The move, which parallels similar
actions recently taken by CBS,
WEA, and CEMA in establishing a
three-tier pricing system (Billboard,
Jan. 16) for CD product, places more
than 50 former full-line titles into
the new “premium” midline catego-

Called Priceless Music Priced
Less, the series includes such well-
known titles as the Who's “Tommy”
and ‘“Quadrophenia,” Elton John's
“Goodbye Yellow Brick Road,” Neil
Diamond’s ‘“Hot August Night,”
“Jesus Christ Superstar,”’ Steely
Dan’s ““Aja’” and “Gaucho,” and
greatest hits collections by Elton

John, Olivia Newton-John, and the
Oak Ridge Boys. Also included are
works by Lynyrd Skynyrd, Spyro
Gyra, George Strait, and the Jets
and the soundtracks from “Back To
The Future,” “Miami Vice,” “Bev-
erly Hills Cop,” and more.

The new series will be priced be-
tween MCA’s current Compact
Disc-Compact Price budget series
and full-line product, according to
Bob Schnieders, vice president of
branch distribution at MCA.

No new release product is
planned at this price ““at this point,
anyway,” says Schnieders. “We’ve
been kicking it around, certainly,”
he adds.

All accounts will be price-protect-
ed for a period of 60 days, during
which time MCA will allow the re-
turn of all goods for full credit at
the full-line price. DAVE DiMARTINO

Record Vet Mike Maitland
Dead Of Pneumonia At 66

NEW YORK John K. “Mike” Mait-
land, a major figure in the recording
industry for many years, died Feb. 5
of pneumonia in Encino, Calif., at
age 66. His bout with pneumonia
was related to Alzheimer’s disease.

Maitland, a handsome and courtly
man, started a 14-year association
with Capitol Records when he joined
the 5-year-old label in 1947 as a
salesman out of Detroit, his native
city. He eventually became presi-
dent of Capitol.

In 1961, he left Capitol to take
over the top spot at Warner Bros.
Records. During his reign, the label
successfully exploited the public’s
desire for recorded comedy, folk
music, and, later, British sounds.
Acts signed during his tenure in-
cluded Peter, Paul & Mary, Petula
Clark, and Bill Cosby.

Maitland joined MCA Records in
1972 and ran the label until 1979. He
was forced into retirement due to
the onset of Alzheimer’s.

Heyward Ho. Singer/songwriter Nick Heyward is congratulated by top Warner
Bros. brass as he signs an exclusive long-term contract. Shown, from left, are
Lenny Waronker, president; Heyward; and Mo Ostin, board chairman.

EXEGUTIVE TURNTABLE

RECORD COMPANIES. PolyGram Records in New York names Brenda Roma-
no national director of pop promotion. She was manager of rock radio
promotion for the label.

Arista Records in New York appoints Art Keith director of national
account sales and Jonathan Grevatt manager of tour publicity. They
were, respectively, Midwest regional marketing director at Arista and an
account executive at Ren Grevatt Associates.

Chuck Bliziotis is promoted to associate director/national album pro-
motion for A&M Records in New York. He was local promotion represen-
tative for the label in New York.

Elektra Records in Los Angeles names Paul Perrodin West Coast pro-
motion marketing manager in the black music department. He was assis-
tant music director at KACE-FM Los Angeles.

RCA Records in New York names Ron Stricker regional marketing co-
ordinator and Lou Vaccarelli director of production. They were, respec-
tively, a general manager for Camelot Music and associate director of

GREVATT

ROMANO BLIZIOTIS

purchasing for CBS Records.

RCA Records in Nashville appoints Greg DeLaurentiis to the newly
created position of regional marketing manager. He was a local sales
representative for BMG distribution in Phoenix, Ariz.

CBS Masterworks in New York appoints Ian A. Dee director of a&r
administration. He was manager of contract administration/royalty ac-
counting for the label.

CBS Records International in New York makes the following appoint-
ments: Robert F. Salvatore, director of planning and manufacturing ser-
vices, and Bill O’Malley, manager of order services and traffic opera-
tions. They were, respectively, director of order services/traffic opera-
tions and supervisor of traffic operations at the label.

Mary Timmons is named media relations coordinator for Atlantic Rec-
ords in New York. She was media relations secretary for the label.

Chrysalis Records in New York makes a number of appointments. Da-
vid Ross is named New England regional promotion manager. He was
upper Southeast regional promotion manager for the label. Barry Griffin
is named upper Southeast regional promotion manager. He was with
Geffen Records in Nashville. Carole Glaser is named upper Midwest re-
gional promotion manager. She was an account representative for Capi-
tol Records. Tim Harry is named northern California regional promotion
manager. He worked in promotion and a&r for Virgin Records. Jill Max-
ick is promoted to national field coordinator. She was a promotion assis-
tant for the label. Laurey Kawalek is named promotion coordinator.

K-tel International in Plymouth, Minn., promotes Scott Haidle to vice
president of sales and names Chuck Thagard vice president of product
development and marketing. They were, respectively, national accounts
executive for Pickwick Distribution Co. and video national sales manag-
er for CEMA distribution group.

DISTRIBUTION/RETAILING. MCA Records in Universal City, Calif., makes the
following promotions in distribution: Bill Hickman, vice president of vid-
eo distribution; June Morishita, director of sales administration video;
John Reese, director of national traffic and fulfillment services; and Jeff
Traintime, director of catalog and release information. Hickman was di-
rector of national video sales. Morishita was sales rep/video. Reese was
manager of national traffic and fulfillment services. Traintime was asso-
ciate director, catalog and release information.

(Continued on page 76)
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Emilio and The Jerks
PRODUCER OF THE YEAR

Emilio Estefan, Joe Galdo, Lawrence Dermer, and Rafael Vigil
Producers for Gloria Estefan and Miami Sound Machine

AV & /dﬁdﬁ

ON YOUR GRAMMY
NOMINATIONS

K.T. Oslin

BEST COUNTRY VOCAL PERFORMANCE—FEMALE
BEST COUNTRY SONG

“80’s Ladies”

YOU MAKE US PROUD!

S— fol L.

Stan Moress Herb Nanas

MORESS NANAS

E N T E R T A
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Soviet Goskoncert Agency Prodded For Int’l Acts
Russians Glamor For More Shows

BY VADIM YURCHENKOV

MOSCOW Despite criticism from
an impatient and increasingly out-
spoken press, Soviet concert agency
Goskoncert is continuing the pro-
cess of introducing international
rock acts to domestic audiences. Re-
cent shows have featured Wishbone
Ash, Uriah Heep, and Thomas An-
ders of the now-disbanded West
German duo Modern Talking. (For
details on the upcoming Moscow
rock festival to benefit global anti-
drug drives, see story on page 67.)
Goskoncert’s defenders say
charges that it is excessively bu-
reaucratic and prone to delay ignore
the fact that only five years ago its
current activities with Western per-

formers would have been unthink-
able. Goskoncert’s recent emphasis
on Western music, they say, re-
flects the heightened expectations
generated by the new atmosphere
of perestroika and glasnost here.

Some problems are inevitable. In
Moscow, where Uriah Heep played
10 shows at the 18,000-seat Olympic
Concert Hall shortly before Christ-
mas, the first performance was held
up by a dispute over the local au-
thorities’ insistence on a 100-foot se-
curity space between audience and
stage.

There were legitimate grounds
for concern, however. Experience in
running major rock events is still
minimal here, and there are no
trained stewards available to con-

RGA Dipping Into Vaults
For 20 B'way €D Midlines

BY IRV LICHTMAN

NEW YORK RCA’s Red Seal divi-
sion, which has paid modest atten-
tion to compact disk versions of its
vast Broadway-cast catalog to date,
plans to market 20 titles over the
next two years. And, to make it easi-
er for collectors, the disks will carry
a midline price that will enable deal-
ers to charge under $10 for each.
The first batch—‘Peter Pan,”

“Brigadoon,” “Damn Yankees,”
“Starting Here, Starting Now,” and
“Shenandoah’’—will reach dealer
bins in early May.

A sixth release, in honor of Irving
Berlin’s 100th birthday May 11, will
be the CD of the 1966 Lincoln Cen-
ter revival of ‘““Annie Get Your
Gun,” which featured Ethel Mer-
man re-creating her original role.

One departure from the midline

(Continued on page 78)

Richard Bock Is Dead At 61

Founded Pacific Jazz Records

NEW YORK Richard Bock, who
founded the major independent jazz
label Pacific Jazz Records in 1952,
died of a heart attack Feb. 6 in Los
Angeles at the age of 61.

Bock was born in Syracuse, N.Y.,
raised in Wisconsin, and lived in Los
Angeles since the '40s. His label re-
corded such stellar jazz performers
as Les McCann, Buddy Rich, Gerald
Wilson, Jean-Lue Ponty, George
Duke, Bud Shank, Gerry Mulligan,
Chet Baker & the Jazz Crusaders,
and Chico Hamilton.

In the mid-'60s, Bock sold the label,
which was later renamed World Pa-
cific, to Liberty Records but stayed
on as an a&r man.

At World Pacific, Bock worked
with Ravi Shankar, L. Subramanian,
and Ali Akbar Khan. In partnership
with Shankar, he founded the Ravi
Shankar Music Circle to promote
classical Indian music. In recent
years, Bock also produced a number
of documentaries.

Since 1985, Bock had produced jazz
albums for Fantasy, including ses-
sions by Frank Morgan, Bud Shank,
Kerry Campbell, Terry Gibbs, Buddy
DeFranco, Barney Kessel, and Jackie
Cain & Roy Kral.

Bock is survived by his son, Ron;
his wife, Janet; and a sister, Jean
Rush.

NEW YORK Billboard Publica-
tions Inc. and its parent company,
Affiliated Publications Inc., have
reached an agreement to purchase
the Producer’s Masterguide, an
annual 500-page international di-
rectory of the professional motion
picture, television, cable, and vid-
eotape industries.

The Masterguide is designed for
use by those responsible for film
and videotape productions and for
the purchasing of equipment and
services. It contains 30,000 listings
divided into more than 200 catego-

Producer’s Masterguide
Purchased By Billboard

ries.

Under the deal, former Master-
guide owner Shmuel Bension will
continue as publisher and editor in
chief of the 9-year-old publication.
“I am delighted to be joining
forces with BPI and having the op-
portunity to work with such maga-
zines in film and video as Back
Stage and the Hollywood Report-
er and Billboard’s on-line data-
base, BIN,” says Bension.

Jerry Hobbs, president of BPI,

trol crowds, as in the West. Orga-
nizers fear that any riots or other
disorders might lead to a general
ban on international rock concerts.

In the case of Thomas Anders,
who played here last fall, the com-
plaints against Goskoncert con-
cerned misrepresentation. Instead
of the promised Modern Talking, a
hugely popular act here with mil-
lions of home-duplicated cassettes
in circulation throughout the Soviet
Union, fans found themselves lis-
tening to a solo set by Anders with a

Is That So. Members of EMI-Manhattan group So meet with label executives to
mark the release of their debut single, "‘Are You Sure.” Pictured, from left, are
Bruce Garfield, vice president, a&r, contemporary music; Steve Weltman, Esta
Management Ltd.; Sal Licata, CEO, EMI-Manhattan; So members Marcus Bell
and Mark Long; Bruce Lundvall, president, EMi-Manhattan; and Gerry Griffith,
senior vice president, a&r, EMI-Manhattan.

(Continued on page 79)

says, “The continuing objective of
(Continued on page 85) l

NEARLY 17 years after his death, Louis Arm-
strong has the highest-debuting single of the week
with “What A Wonderful World,”” which blasts onto
the Hot 100 at No. 67.

You read that right: The great Satchmo, who
would have been 88 this July, is hitbound with a
song he recorded 20 years ago. The tune is featured
on A&M’s “Good Morning Vietnam” soundtrack,
which leaps to No. 33 in its third week on the Top

Pop Albums chart.

This is the third time
EEESET TS = Reemdl
L

in the past two years
that an oldie has been
revived after being fea-
tured in a hit movie. Ben
E. King’s ‘‘Stand By
Me” returned to the top
10 in 1986 after its use in
the Rob Reiner film of
the same name; the Bea-
tles’ “Twist And Shout”

re-entered the top 30
that year after being
spotlighted in “Ferris Bueller’s Day Off”’ and “Back
To School.”

The difference, of course, is that King and the
Beatles were pop radio mainstays just one genera-
tion before their songs were revived. But Arm-
strong was at the top of his game nearly three gen-
erations ago.

Another difference is that Armstrong’s single
wasn’t a hit in the U.S. when it was first released.
The song didn’t even erack the Hot 100—though, as
A&M’s Steve Resnik points out, it did reach No. 1 in
the U.K. in 1968.

Satchmo first cracked the U.S. chart in July 1926
with ““Muskrat Ramble,” which gives him a 62-year
span of chart hits. That is, of course, an all-time rec-
ord.

Armstrong’s hit-making career peaked in the ear-
ly ’80s. In 1932 alone, he had four top five hits, in-
cluding “All Of Me,”” which reached No. 1. Arm-
strong returned to the top spot in 1964 with “Hello,
Dolly!,” which gave him a 32-year span of No. 1 sin-
gles. That, too, is an all-time record, as Thomas Gaz-
dayka of Mountain View, Calif., points out. Run-
ners-up are Frank Sinatra, whose No. 1 hits
spanned nearly 27 years, and George Harrison,
whose chart-toppers spanned 24 years.

It’s ironic that Satchmo is back at a time when the
teen-pop phenomenon is in full flower. Armstrong
had died before current hit makers Tiffany or Deb-
bie Gibson were even born.

EXPOSE’S “Seasons Change” springs to No. 1 on
the Hot 100—though next week it will probably fall.
It’s Arista’s 12th No. 1 pop hit in just 31, years—but
it’s the first time since 1981 that the label has topped
the chart with a nonblack act. (The last was Air Sup-
ply’s “The One That You Love.”’) That dramatizes
how much of Arista’s suceess in the '80s has been

by Paul Grein

Hot 100 A Wonderful World For Satchmo: |
It's The Time Of Exposé’s ‘Seasons’

due to such black pop stars as Whitney Houston (six
No. 1 hits), Billy Ocean (two), and Aretha Franklin,
Dionne Warwick, and Ray Parker Jr. (one each).

“Seasons Change” is the fourth single from Ex-
posé’s top 20 album, “Exposure.” This marks the
third time in less than two years that the fourth sin-
gle from an album has hit No. 1. It follows Whitney
Houston’s “Greatest Love Of All” and Madonna’s
“Open Your Heart.”

Finally, Exposé is the third all-female group to top
the chart in the past 18
months. The trio follows
Bananarama (‘“Venus’’)
and the Bangles (‘“Walk
Like An Egyptian”).

FAST FACTS: David
L.ee Roth’s ‘‘Skyscrap-
er” leaps from No. 22 to
No. 10 in its second week
on the Top Pop Albums
chart. That’s even faster
than Roth’s first solo album, “Eat ’Em And Smile,”
which took three weeks to crack the top 10 in Au-
gust 1986.

Rick Astley’s ‘““Never Gonna Give You Up” jumps
three notches to No. 8 on the Hot 100. It’s the second
top 10 hit in five months for writer/producers
Stock/Aitkin/Waterman, following Bananarama’s
“lI Heard A Rumour.”

Salt-N-Pepa’s “Push It,”” which jumps two notch-
es to No. 19 on the Hot 100, is the sixth single from
the group’s gold album, “Hot, Cool And Vicious.”
The others were hits on black radio but failed to
crack the Hot 100.

WE GET LETTERS: Eric A. Walters of Albany,
N.Y,, notes that two current hits mention titles of
soap operas in their lyrics: the Jets’ “Rocket 2 U” (“

. 'cause you can’t watch ‘All My Children’ ”’) and
Foreigner’s ““Say You Will” (“. .. be my guiding
light”).

Walters adds that since Billboard always lists the
top singles of the year, it’s only fair that we list the
worst-charting singles of 1987. Counting down, here
were the bottom three: Alisha’s “Into My Secret,”
which ranked No. 97 in its one and only appearance
on the chart, the Cover Girls’ “Spring Love” (No.
98), and—ta da—Colin James Hay’s “Hold Me” (No.
99). We should note that the Cover Girls have re-
bounded from that stiff: The group’s current single
is in the top 30.

Several of you have pointed out that ““I Think
We're Alone Now” wasn’t Tiffany’s first single. A
prior MCA release, “Danny,” went nowhere. John
Fishel of Jacobus, Pa., notes that a Billboard review
of the single in the June 27 issue was propethic:
“Fifteen-year-old from the West Coast sings with
confidence; midtempo pop item ... could bring a
large voice from a little girl to the airwaves.”

|
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Editorial

UNREPORTED AIRPLAY HURTS INDUSTRY

In the past two years, there has been an in-
crease in the number of records on small, inde-
pendently distributed labels that have been
successful on the Billboard Hot 100 Singles
and Top Pop Albums charts. Small labels are
healthy for the music industry because they
are often innovative, leading the way on
trends that are picked up later by the major la-
bels. The small indie labels deserve every pos-
sible break, but they are not receiving fair
treatment from some top 40 radio stations.

In compiling the Hot 100 Chart, reports are
taken from 235 pop radio stations around the
country every week. While we rely on the accu-
racy of these telephone reports, it has come to
our attention that some stations refuse to re-
port some records that are receiving regular
airplay over a period of many weeks.

Top 40 stations often do not report these
“test” records to trade magazines. This is a
disturbing trend from the viewpoint of chart

compilation. Without complete reports, a rec-
ord naturally cannot perform as well as it
should on the charts.

The practice of not reporting airplay seems
to afflict small labels more than majors, be-
cause the indies often do not have the clout to
pressure program directors to list their rec-
ords. Some major labels, in fact, do not dis-
courage stations from “testing” records for a
limited time, apparently believing that unre-
ported airplay is better than no airplay.

Unreported airplay is just as damaging to
accurate charts as are ‘‘paper adds” (records
on a station’s playlist that are not actually
aired), but unaccounted airplay is even more
harmful than paper adds to the labels and art-
ists involved. Unreported airplay, particularly
of indie records, is a tragedy for the label, the
artist, the songwriter, the producer, the music
publisher, and others involved with the rec-
ord—all of whom are hurt by poor chart per-

formance.

This practice must stop. Radio program di-
rectors should report to the trades the full list
of records being played on their stations. Any
record played at least once per day between 6
a.m. and midnight should be on the list report-
ed to Billboard.

Full disclosure of airplay on indie label rec-
ords would fulfill an especially important func-
tion. Besides boosting the chart positions of
such records, which encourages retailers to
buy them, radio reports could persuade other
stations to program those tracks. The net re-
sult would be to encourage the development of
new talent, which radio, no less than the rec-
ord industry, desperately needs.

For all of these reasons, we call on radio pro-
gram directors to reconsider their policies and
include all records being played on their “offi-
cial” playlists. In this area, complete honesty
hurts no one and helps everyone.

An Open Letter To Radio Programmers:

TELL LISTENERS WHOM THEY’RE HEARING

BY DON IENNER

Right now, most of radio’s vital signs
show that the medium is at the peak
of health. Last year, more than $2.6
billion changed hands in the acquisi-
tions of radio stations, and even
small-market stations reaped record
prices. Listenership and advertising
revenues are also up.

In addition, most music formats on
radio are thriving. Top 40 and black
radio have shown real initiative in
their willingness to play and help
break and re-establish artists. Adult
contemporary radio has basically
turned conventional wisdom on its
head by proving over and over again
that the format can sell records, as
proved by the successes of Paul Si-
mon, Kenny G, Carly Simon, and oth-
ers. With regard to album oriented
radio—or, as some people call it, the
new MOR—I don’t want to comment,
except to note that it seems deter-
mined to recreate the era when dino-
saurs ruled the earth.

=

NOTHING TO FEAR IN DAT

In almost every issue of Billboard,
the music industry finds new reason
to fear digital audiotape. Now Mi-
chael H. Goldsen (Commentary, Jan.
9) fears that record stores will give
consumers the facilities to tape com-
pact disks onto DAT and that bootleg
copies (home or pro? He doesn’t say)
will be sold at swap meets. He also
suggests restricting mechanical li-
censes for DAT issues unless the
tapes “are coded to prevent rerecord-
ing.” That's enough straw men to
create a fire hazard.

If record stores ever did provide fa-
cilities for people to copy LPs onto
tape, it was way back when prere-
corded cassettes weren't yet widely
available. Today’s record dealers

The rise of fossil-rock radio is a
dangerous trend, but I want to con-
centrate on a virus that’s spreading
just as rapidly and is a major cause
for concern: the lack of back-an-

%

‘Research shows
this is a major
frustration for
radio listeners’

Don Ienner is senior vice president of
marketing and promotion for Arista

fore), waited through the next song,
and then heard the DJ say absolutely
nothing about the music he had just
played?

Although those of you who pro-

Records.

nouncing on many radio stations, es-
pecially top 40 outlets. How many
times have you been in a car during a
three-song sweep, loved one of the
songs (which you had never heard be-

gram or play records at radio stations
may not realize it, this kind of ap-
proach is a real disservice to your lis-
teners. It is also inconsistent. Your
station’s call letters, for instance, are

repeated and repeated and repeated.
Your contests are promoted and re-
promoted. You won’t allow for even
the faintest possibility that the most
casual listener might mistake your
station’s slogan in his or her Arbitron
diary. But when it comes to identify-
ing more than 75% of your program-
ming content, suddenly your attitude
becomes very casual, almost indiffer-
ent.

Maybe you can just assume that
everyone knows Europe from White-
snake, Debbie Gibson from Taylor
Dayne. Maybe it’s a case of tempo-
rary amnesia. But is it any wonder
that retailers have would-be custom-
ers walking into record stores with-
out much more to go on than a frag-
ment of a lyric or a melody and the
faint hope that store clerks can lead
them to the right record?

You’re giving the minority of ac-
tive radio listeners far too much cred-
it and clout, and you're ignoring
many more listeners who tune in for

(Continued on page 85)

have too much respect for the record-
ed-tape market to throw it away as a
freebie to blank-tape buyers—and or-
ders are already being taken for
high-speed DAT duplicators to cut
the software gap.

As for the coding Goldsen wants
imposed on DATS, bit-for-bit digital
cloning is already prevented by built-
in technical restraints. The same sam-
pling-rate mismatch and digital anti-
copy flag bit that prevent such clon-
ing of CDs will protect prerecorded
DATSs against it, too.

Ilvan Berger

Technical Editor, Audio Magazine .

New York, N.Y.

THE NEW MATH?

Michael Jackson’s “The Way You

Make Me Feel” is No. 2 in sales and

No. 3 in airplay, yet it's No. 1 on the

Hot 100. What's this, the new math?
Meanwhile, the previous No. 1 rec-

ord, George Harrison’s “Got My

Mind Set On You,” is No. 1 in sales
and No. 4 in airplay but winds up at
No. 4 on the Hot 100. Why should ra-
dio have more consideration in deter-
mining the charts than people who
actually buy the records?
It’s time to revamp the charts so
that they always reflect reality.
Richard Warren
Bronx, New York

Michael Jackson's “The Way You
Make Me Feel” was No. 1 on the
Hot 100 Chart for Jan. 23 because
it was No. 1 in total accumulated
points that week, according to the
old math. George Harrison’s “Got
My Mind Set On You" was No. 1in
sales, but the top four records were
so close together on the sales side
that being No. 1 in sales did not
give Harrison a big edge over the
competing records. Meanwhile,
Jackson was behind Harrison only
a little in sales points, and al-

though he was only one position
higher than Harrison in airplay
rank, he was far ahead of him in
airplay points.

When the points were totaled,
Jackson was No. 1 in points by a
small margin, and Harrison was
No. 4 in points. Chart positions on
the Hot 100 are determined by add-
ing together sales and airplay
points, not by averaging songs’ po-
sitions on the sales & airplay
chart.

Michaet Ellis
Top 100 Chart Manager
Billboard

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Frisco Rallies To Save Eclectic Rock Format

NEW YORK Attendees at this
year’s Gavin Seminar for Media
Professionals will get an earful of
San Francisco radio—and not just
from flipping the dial. The Coalition
To Save The City is making a second
stab at preserving the eclectic rock
format, last heard on the former
KKCY “the City”’ San Francisco
Jan. 4, and staged an educational
public rally Feb. 12, timed to draw
the attention of radioites from
around the country to the City’s sto-
ry. In addition, the coalition hosted
a drop-in suite during the conven-
tion that evening.

The coalition reports that its
membership has grown from 40 to
5,000 since it began lobbying for
“quality and intelligent radio in the
Bay area.” The coalition was first
formed in August, when KKCY
owner Olympic Broadecasting
reached an agreement to sell it to
Jim Gabbert. That transaction is
currently in limbo because of possi-
ble conflicts in the Federal Commu-
nications Commission’s cross-own-
ership policies that volunteer law-
yers for the coalition helped bring
to the FCC’s attention. In the inter-
im, Olympic changed KKCY to
KHIT calls and a teen-intensive top
40 format. (Billboard, Feb. 13).

The coalition’s goals include en-
listing public officials and music-in-
dustry leaders in its fight to con-

vince a current or potential San
Francisco radio owner to adopt a
format similar to that of the old
KKCY. Although KKCY’s format
switch was largely motivated by
sliding revenues, the coalition says
it will base much of its campaign on
the commercial viability of such a
format. It does have KKCY’s posi-
tive fall ’87 Arbitrons on its side.

The group’s slogans include “The
search for intelligent life on the air-
waves continues” and “Endangered
species No. 98.9 [KKCY’s former
frequency]: Preserve the life of
quality radio.”

All of this is happening in San
Francisco, a radio market that a lot
of music-radio lovers would die to
live in. Musical diversity is the
weapon many Bay-area PDs have
picked up to do battle with in a high-
ly competitive market.

San Francisco’s leading music
station is KMEL, a top 40 that leans
heavily toward dance and breaks
and sells a lot of new music. Close
behind KMEL is the intensely urban
KSOL. KMEL had a 4.9 12-plus
share in the fall 87 Arbitrons, and
KSOL had a 4.7.

In the middle of the ratings pack
are a crowd of stations representing
various alternatives to contempo-
rary music programming.

KITS “Live 105" leads that pack
by applying a top 40 presentation to

modern rock and pulled a 3.0 share
in that book, and full-time quiet
storm station KBLX was close be-
hind with a 2.9. Next on the rung is
the 6-month-old KKSF, a “hip AC”
that plays quality rock, jazz, and
new age music and got a 2.7 share.
And last in the alternative pack is
the old KKCY, which checked out
with a 1.7 share.

Even San Francisco’s so-called
mainstream album rock outlets
stray from the beaten path. “We
use ‘classic rock’ as a positioning
statement,” says KFOG PD Dave
Logan, “but we offer a wide variety
of specialty programs that dip into
reggae, blues, and jazz.”

“We don’t have the normal quo-
tient of retarded stations here that
rely on slow results in terms of mu-
sic,” says Ron Fell, publisher of the
San Francisco-based Gavin Report.
“The good pop stations here use fo-
cus groups to test oldies rather than
to determine what'’s a viable record.

““Record sales are brisk here,”
Fell continues, ‘““because what these
programmers do translates into im-
mediate sales. One of the reasons
for that is that KSOL, KMEL, and
Live 105 have a very good club
sense which enables them to be fast
in playing the hits. Plus, what Tony
Kilbert is doing at KBLX, and [PD
Steve] Feinstein at KKSF, have
added a whole new respectability to

Broadcasters Up In Arms To Protect Quality Of AM Band

NAB Blasts FGC’'s New Station Policies

BY BILL HOLLAND

WASHINGTON The National
Assn. of Broadcasters, calling the
Federal Communications Commis-
sion’s current rules that allow new
AM stations to come on the air a
mistake that leads to intolerable in-
terference, has urged in a filing that
the commission should freeze new
station grants.

In the filing, which is related to
an upcoming FCC look into AM poli-
cies and technical standards, NAB
said that the commission’s “blind
adherence to the goal of creating
additional opportunities for new
and improved service to the public”
is based on “fictional” benefits.

It added that what the FCC sees
as opportunities for new AM service
contribute “to an interference envi-

ronment so egregious that no new
listeners and fewer pre-existing lis-
teners are attracted” to AM.

Both in the filing and in a sepa-
rate letter from NAB president Ed-
die Fritts to FCC chairman Dennis
Patrick, NAB charged that “the AM
band as a whole has been degraded
as the inevitable result” of commis-
sion policy allowing more AM sta-
tions to come on the band.

In the letter, Fritts argued that
“there seems to be no communica-
tions-policy sense in putting new
AM stations on the air or making
changes to existing AM stations.”

The broadcast group once again
stated that the commission’s main
thrust in its examination of out-of-
date rules concerning AM should be
“reducing interference on the AM
band as a whole and improving the

Oaks, Calif.

DANA HDRNER exits rocker WLLZ Detroit for president/GM duties at top
40 WWPR New York (formerly WPLJ).

RENDA BROADCASTING CORP. purchases KMGL Oklahoma City from Guy
Gannett Publishing Co. for $3.5 million.

PRICE BROADCASTING purchases WOIC/WMMC Columbia, S.C., from Al-
pha Communications for $2.75 million.

WCCG CHARLESTON, S.C., is bought by L.M. Communications Inc. from
the Charleston Wireless Co. for $2 million.

PETER J. TURPEL is named station manager at KNJO & KMDY Thousand

quality of existing AM service.”

As part of its loosening of old AM
regulations, the FCC amended its
rules in November to allow approxi-
mately 800 AM stations operating
on regional channels and on select
signals to operate at night with 500
watts. This action was supported by
NAB, but with the proviso that new
nighttime-service authorizations be
done on an interim basis until a com-
prehensive FCC study on AM inter-
ference is completed.

In the current filing, NAB reiter-
ated its request that the commission
incorporate in its AM-upgrade pro-
ceeding the National Radio Systems
Committee standards, which, since
their announcement at Radio 85,
have been adopted voluntarily by
hundreds of AM stations across the
country. The standards require sta-
tions to transmit with the same sig-
nal configuration so that receiver
manufacturers can once again build
AM radios with quality sound.

In a related development, the
FCC has announced it is soliciting
proposals for a psychoacoustic
study on AM interference. The
broadcast group wants further re-
search on how the various catego-
ries of interference—man-made, at-
mospheric, and noise from other
stations—affects listeners. NAB
says the results of the study will be
submitted to the FCC for review.

But for now, NAB believes inter-
ference caused by FCC actions that
bring new AMs on the air “has been
the primary cause of the technical
and economic demise of the AM
band” and calls on the commission
to put a halt to new AM licensing.

the instrumental and light-jazz are-
na'”

All of this diversity is dished out
in one of the country’s most compet-
itive markets. As Feinstein points
out, “This is the most competitive
market in the country. In terms of
signal per capita, the ratio here is
one signal for every 100,00 people.

That compares to Los Angeles,
where the ratio is one signal for ev-
ery 200,000 people, and New York’s
ratio of one signal for every 300,000
people.” San Francisco’s figures do
not even account for signals coming
in from the South Bay, Feinstein
notes.

Programmers reveal why they have jumped on
certain new releases.

TOP 40

WHYI “Y-100” Miami PD Steve Perun has a lot of records on his mind
this week. First mentioned is Dimples Tee’s “Jealous Fellas” (Bay Sta-
tion Records), which started in Florida but is now picking up action in
other regions. “I've been playing it since I arrived here four months ago,”
says Perun. “It’s been top five since we put it on the air.” He also throws
in the station’s phone number—305-687-3761—swearing, “If you play it,
you'll hit with it.” Recommended from the Miami Sound Machine album is
the track “Anything For You” (Epic), a ballad powered around the clock
at Y-100. “It tests great and is getting four times the response of the sin-
gle,” comments Perun. “It also appeals to all demos, whereas the single
[““Can’t Stay Away From You’] lacks in teen appeal.” Another track get-
ting more airplay than the designated single is the Jets’ “Make It Real”
(MCA), which Perun says everyone in Miami is on. And last but not least,
he throws in a mention for Jody Watley’s “Some Kind Of Lover”
(MCA). “It’s more developed here than in most markets,” says Perun.
“It’s definitely got the makings of a big record.”

BLACK/URBAN

“I don’t know if anybody’s picked up on this yet,” says WXYV “V-103”
Baltimore PD Roy Sampson of Centerfold’s “Party Rebels” (Columbia),
“but it’s the type of song that gets you moving when you hear it. A real
good, up, positive party record.” Sampson also likes Levert’s “Sweet
Sensation” (Atlantic), which he says is nicely done. “Great lyrics and a
good tempo,” says Sampson. “Levert gets stronger with every single;
they’re establishing themselves as a group for the '90s.” Getting instant,
continuous phones on V-103 is Brenda Russell’s “Piano In The Dark”
(A&M), and having “immediate appeal” on the station are the Skwares,
with “Don’t Mess With My Mind” (Warner Bros.).

ADULT ALTERNATIVE

“The artist we’re most excited about right now is Birelli Lagrene,” says
KKSF San Francisco PD Steve Feinstein. “He’s an extraordinary 22-
year-old gypsy guitarist, and our pick cut is a fiery, intense guitar work-
out titled ‘Ballade’ [Blue Note/Manhattan),” says Feinstein. “Vocally,
we found a couple of hidden gems: folk/jazz singer Prudence Johnson,
with ‘You Don’t Really Get Me’ [Red House], and a gorgeous tune from
the Housemartins, ‘Build’ [Elektra}” Clannad’s “Something To Be-
lieve” (RCA) is doing well, as are two tracks from Chris Rea, “Curse Of
The Traveler” (Motown) and “On The Beach” (import). Feinstein lists a
number of other acts alternative programmers should be aware of: Peter
Buffet (Narada), Don Harriss (Sonic Atmosphere), Pete Haycock (I.R.S.),
James Newton Howard (Private Music), Herbie Mann (RBI), Bruce
Mitchell (Narada), Alphonse Mouzon (Optimism), and Windows (Intima).
“And just one more vocal: One of the most moving songs I've ever heard
is Sting’s ‘They Dance Alone’ [A&M],” adds Feinstein. “Its haunting
quality fits this format toa T.”

COUNTRY

“We haven’t added it yet but intend to quickly,” says KZLA & KLAC
Los Angeles OM Bob Guerra of Glen Campbell’s “I Remember You”
(MCA). “It’s a bit unusual to hear yodeling on a country record, but this
song is a remake of the well-known tune by Frank Ifield. Its familiarity
should make it top 10.” Billboard’s PD of the week (see page 25) casts yet
another vote for Highway 101's “Cry Cry Cry” (Warner Bros.). “One
vear from now, Highway 101 will be a major act in country radio,” pre-
dicts Guerra. “Paulette Carlson has a wonderful voice, and this is sure to
be a No. 1 record.” Titling Patty Loveless’ “If My Heart Had Windows”
(MCA) a “perfect country record,” Guerra gives his last mention to the
Dallas Fraser-written piece. He adds, “It’s just a great back-to-the-roots-
type country song. It’ll probably be her biggest hit to date.”

YVONNE OLSON
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OUT OF

THE BLUE
AND INTO

(81780)
the out-of-the-box smash
debut album

featuring her third
self-penned single

“OUT OF THE BLUE"”

{7-89129) (DMD 1140)
the follow-up to her
TOP 5 SMASHES
““Only In My Dreams” and
“’Shake Your Love”

Produced by Fred Zarr and Debbie Gibson
Executive Producer: Douglos Breitbart Broadbeard Productions, Inc.
Mancgement: Broadbeard Productions, Inc.

BR__( JADBEARD Douglas Breitbart

Agency: Dennis Ad

nnnnnnnnnnnnnnn

48 Eost 50th S'reel
New York, NY
10022

MAJOR TOUR TO BE ANNOUNCED SOON

N
235

On Atlantic Records, Cassettes, and Compact Discs
© 1988 Atlantic Recording Corp.® A Warner Commurnical fions Co.
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- We've heard at least 10,000 great things

= ) I
\& Q’/
It Suzanne Vegas best work
aims for a Joni Mitchell-like

poetic eloquence and
independent vision,

Natalie Merchant explores
matters of conscience and heart
with even more of an
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10,000 Maniacs bave always been
a precocious band, with a sound
and a sensibility far wiser than
their years. But with In My
Tribe, the group-has finally come
into maturity.”

—ROLLING STONE

"Of all the young bands currently
blending elements of pop and folk,
New York's five piece 10,000
Maniacs may be providing us
with the most sensitive and thought-
ful work.”

—LA WEEKLY

“Natalie Merchant bas the talent
and charisma to become the next
MAJOR new voice in pop music.
She is a great singer, a really gifted
poet, and one of the most entranc-
ing persons I've ever seen on stage.
Natalie Merchant, my friends,

bas itt”
—GQ

“Flowing, subtly melodic with beau-
tiful singing and guitar work, you
know In My Tribe is a good LP
because it sounds inspired on first
hearing, then grows on you with
repeated playing. .. Unclassifiable
but essential listening.”

—MUSIC WEEK

“As the singer of the finest American
band to cross the Atlantic in years
—the truly wonderful 10,000
Maniacs. "

—NEW MUSICAL
EXPRESS

“10,000 Maniacs prove that you can
sing songs of conscience and see con-
sistently strong sales.”

—Mary Barnbill

RECORD BAR

“In My Tribe" has remained one of

the top ten phone requests since the
release of the album in July.”
—Valerie Pittman

WRAS

"The record continues to be Top 20...
The public loves them, and it's all
word of mouth, in-store play and
publicity.”

—Howard Applebaum
KEMP MILL

“Vivid fragments; new ways to say
that pop music can sometimes be

a needle that pricks the skin. The
year's most perfect pop records.”

—MELODY MAKER

“It's absolutely exploding. The sales

are definitely bappening. A real
surprise record happening from the
street.”
—Esa Katajamaki
NAVARRE ONE STOP

“In My Tribe is one of my five

favorite records for all of 1987.
Whenever [ get the chance I play
this record—whether it's in the
store, my car or at home on the
turntable. In-store play can really
sell this record.”
—Lisa Rico
TOWER RECORDS

"A mysterious, provocative and chal-

lenging record with great production
...all the things rock and roll
should be.”

—Don Gilmonr

KLBJ

”10,000 Maniacs have done what no

other band bave done in our area.
During the beight of the Xmas sales
period, after a near sell-out show,
the LP jumped to * 1 over such
heavyweights as Pink Floyd, Sting,
Bruce Springsteen and Jobn Cougar
Mellencamp. They create the folk
music of the 80's...sensitive, con-
cerned, spiritual and melodic, but
in no way out of the mainstream.”

—Butch Lazorchak
A\VAVAVATS

“In Chicago 10,000 Maniacs bas

been one of the most pleasant retail
surprises in the last four months
...10,000 Maniacs “Like The
Weather™ is justifiably one of our
most played songs.”
—Lin Brebhmer
WXRT

“After six months of solid sales for

Sound Warehouse, the 10,000
Maniacs In My Tribe bas truly
been one of the most pleasant sur-
prises for 1987."

—Tracy Donihoo
SOUND WAREHOUSE

“LIKE THE WEATHER

is the new single and video from the highly-praised
In My Tribe album.

Produced by Peter Asher

Management: Peter Leak

See 10,000 Maniacs on tour now with Squeeze.
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DELIVER!

ap 108%*
“I was never a believer in American Country
Countdown but now I am —simply because

it works!”

ap 30%*
“We're very pleased with American Country

Countdown’s performance on our first and

—BOB GUERRA second runs each week.’—MIKE O’'MALLEY
OPERATIONS MANAGER PROGRAM DIRECTOR
KZLA-FM WYNY-FM
LOS ANGELES, CA. NEW YORK, NY.

ap 22%*

“Our Sunday mornings are number 1
across the board. We're thrilled with
American Country Countdown and the
numbers it delivers. Thanks to Bob

and staff.” —JIM ROBERTSON
PROGRAM DIRECTOR
KIKK-A/F
HOUSTON, TX.

WITH BOB KINGSLEY

SABC RADIO NETWORKS

ABC Watermark

*Source: Summer ‘8§7-Fall ‘87 Arbitron ADI Average Quarter-Hour, Adults 25-54, Exact Air Time
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SCAVENGER SAGA CONTINUES: The scaven-
ger-hunt promotion has taken off like wildfire and
has provided some fiery stories along the way. The
latest comes from classic rockin’ KLSX Los Ange-
les, which, like WROQ Charlotte, N.C., decided to
require that the winning listener add an appearance
on television to the list of items needed to win the
hunt. At stake was $10,000, which explains why
KLSX’s winner trailed a TV crew covering a street
murder. Every time the news report cut to the scene
of the crime, the view in-

KLSX Promo A Real Killer For Winner;
KROR’s ‘Lobster’ Wells Swimming Pretty

5963 ... Tyrone Davis is out as PD of KJCB Lafa-
yette, Ind. He was at the urban outlet for a year, is
willing to relocate, and can be reached at 404-761-
5454.

Speedy recovery wishes to WPEZ Macon, Ga.,
late-night talent Chuck Connors, who was seriously
injured in a motorcycle accident recently.

cONGRATULATIONS to countryites Greg
Mazingoe and Darlene

cluded the winner’s
smiling face and a
KLSX bumper sticker.
Runners-up included a
couple that planted
themselves under a bas-
ket at an L.A. Clippers
game. The station also
asked hunters to deliver
a mood ring that still

4 ¥ ¢ .| Dixon, who were named
31 i i e PD and MD, respective-
%"%F :ﬂr 3 ly, at WLWI Montgom-
YRt 2l ery, Ala. ... Contrary to

% & s :
“ % ' | our previous report that
4 | Steve Smith had joined

M. o

3 top 40 KEZY Anaheim,
& Calif., it’s Craig Powers
who has been named
OM/PD there ... We en-

works, a photograph of .
the ‘“Hollywood” sign by Kim
when it was changed to “Hollyweed”’; and a ticket
stub from any winning Clippers game. Judging the
authenticity of listeners’ offerings were six arbi-
ters, including '60s luminary Timothy Leary.

PAUL “the Lobster” Wells’ short tenure in the Bay
area has paid dividends already; KRQR San Francis-
co has named him morning co-host with Steven B.
under the Steven B. & the Lobster handle. Steven B.
has been at KRQR for a few months, after leaving
KPKE Denver when it changed formats. Wells also
spent time soloing in the morning for rocker KSJO
San Jose, Calif. . .. Speaking of San Jose, Christo-
pher Lance arrives there for afternoons on new
crossover outlet KHQT “Hot 97.7.” He'll be familiar
to some from his late-night and afternoon days on
KMEL San Francisco. He comes directly off swing
work for KKLQ ““Q-106" San Diego . . . If you have a
message for the retail community, tell KFOG PD
Dave Logan. He’ll be radio’s emissary at this year’s
National Assn. of Recording Merchandisers conven-
tion March 11-14 and will deliver a “Radio: Friend Or
Foe?” speech.

I-OS ANGELES NEWS: Mucho Morales gets the
permanent nod as afternoon man on KPWR “Power
106" here. He’s been filling in on that shift since
September, when Chuck Nasty departed . .. Los An-
geles veteran Terry Gladstone is back on the air-
waves doing late nights for KNX-FM ... And,
" KDAY'’s highly rated late-night talent, Lisa Can-
ning, gets additional duties as the urban outlet’s
music director.

Speaking of successful women on the air, we left
one out in our recent story about the rare all-female
morning teams on rock outlets KDKB Phoenix,
Ariz., and KOMP Las Vegas. That’s Terri Hemmert,
host of progressive rocker WXRT Chicago’s morn-
ing show for the past seven years. A big apology to
Hemmert, who recently ranked third in a newspaper
popularity poll. WLUP-FM’s Jonathon Brandmeier
.and WLUP-AM’s Steve Dahl topped the poll.

KLTH “K-Lite” St. Louis has picked up the Min-
neapolis-based breeze format to run between 6 p.m.
and 6 a.m. on weekdays and all day on the weekends.
The breeze is a new-age-based mix that currently
has 15 affiliates around the country, 14 of which are
full time . . . Rock veteran J.T. Stevens is no longer
PD/morning co-host at WZYC Newport, N.C. His
résumé includes WZZR Richmond, Va., and WRQX
Washington, D.C., and he can be reached at 919-247-

joyed consultant Jay

Freeman Mitchell’s New Year’s
resolution “to bury in the New Jersey swamplands
the next jock who describes him- or herself as the
Letterman of radio,” which appeared in one of his
newsletters ... Meanwhile, the handle-of-the-week
award goes to PD Randy Smith, who calls the for-
mat at WKQD Tullahoma, Tenn., AOTR for ‘“‘all
over the road.” The AM covers new age, jazz, AC,
and top 40 tracks.

GOOD DEEDS DEPO: When 500 homes were de-
stroyed following a devastating flood through the
Niu Valley in Oahu, Hawaii, KPOI Honolulu PD
Greg Mundy sprang into action. Within two days,
Mundy and the KPO! staff raised $60,000 worth of
goods and more than $20,000 in cash. And then
Mundy, who’s also a concert promoter, organized
Flood Aid, in which several of Hawaii’s top local acts
performed for free. The concert grossed $38,000. In
all, more than $400,000 has been raised for the disas-
ter’s victims.

“The irony of this incident,” says Mundy, ‘““is that
Hattaione, the flooded stream’s name, means ‘shift-
ing sands’ in Hawaiian. If the homeowners had paid
a little more attention to the moniker, this tragedy
would never have happened.”

SURPRISES: WNEW-FM New York’s Dan Neer
got a heartening call from CBS News’ Dan Rather,
who was tuned in during a late shoot. Rather heard
Neer’s supportive comments about the TV-news an-
chor’s attempts to corner George Bush on Iranscam
and called to say thanks ... Across town, WXRK
“K-Rock” morning man Howard Stern seemed sur-
prised to get a call from Sting, who admitted to lis-
tening most 'mornings and bantered about with
Stern for several minutes. These impromptu calls
make for great radio, and we hope Sting’s call won't
generate the same kind of heat he put on A&M a few
years back when he recorded a station ID for K-
Rock that WNEW-FM’s then-PD Charlie Kendall
made a stink about because he thought it was too
much of an endorsement. That put another clamp on
already-tight label policies about what an artist
should and shouldn’t say for a station and lent
weight to beliefs that it’s easier for superstars to
avoid local radio altogether.

Finally, we had many rude surprises while coping
with a new fancy-schmancy phone system last week.
Help us out by getting our new New York number—
212-536-5028—into your phone book. Thanks.

FOR WEEK ENDING FEBRUARY 20, 1988
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. = Compiled from national album rock
" i
‘L’é ;é ;O ‘QE TITLE radio airplay reports. ARTIST
T2 1 SE | Q2| £5 |  LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 » &
@ 6 _ 2 HEAVEN KNOWS ROBERT PLANT
N ESPARANZA 7.9937 3/ATLANTIC 1 week at No. One
@ 2 5 6 BE STILL MY BEATING HEART STING
A&M 2992
@ 3 6 9 DEVIL INSIDE INXS
ATLANTIC LP CUT
4 1 1 6 JUST LIKE PARADISE DAVID LEE ROTH
WARNER BROS. 7-28119
G AEROSMITH
@ 5 14 ] 4 GE‘?FEE%-zszag
6 4 4 5 YOU TALK TOO MUCH GEORGE THOROGOOD
EMI.MANHATTAN LP CUT
@ 10 31 3 CHECK IT OUT JOHN COUGAR MELLENCAMP
MERCURY 870 126-7/POLYGRAM
3 8 7 10 HEART TURNS TO STONE FOREIGNER
ATLANTIC LP CUT
GREAT WHITE
s [ [0 | | swsroumov
17 4 MAGIC TOUCH MIKE OLDFIELD
22 VIRGIN LP CUT
TW COCKER
@ 16 [ 20 | 6 um?oﬁggﬁﬁs 0.2
12 7 2 15 WHEN WE WAS FAB GEORGE HARRISON
DARK HORSE 7-28131/WARNER BRDS.
@ 33 12 GET IT ON KINGDOM COME
POLYDOR LP CUT/POLYGRAM
THE KINKS
4 |15 | 16| 6 | JHEROAD
15 9 3 1 ONE STEP UP BRUCE SPRINGSTEEN
COLUMBIA LP CUT
JUM ETHRO TULL
[ [ o | e J
@ 21 19 6 TALKING BACK TO THE NIGHT STEVE WINWOOD
ISLAND LP CUT/WARNER BROS.
27 35 3 REVIT UP JERRY HARRISON
SIRE LP CUT/WARNER BROS.
WILD DANNY WILDE
u || o | meEs
) YES
n [ [ u | s | sHooTien
21 14 12 10 SITTIN' ON) THE DOCK OF THE BAY MICHAEL BOLTON
OLUMBIA 38-07680
THE R.
» 2 23 6 ?P?:(Eggﬁ DOCTOR ADIATORS
) WHITE LION
3| B3| 7 X!C\'Jnc 7.89126
a | u | 3 | HEATREEGER AC/DC
I UE ICEHOUSE
@[ = | 5 | s
30 - 2 DAMN GOOD DAVID LEE ROTH
WARNER BROS, LP CUT
’ * & * POWER TRACK & % &
@ 47 o 2 | WiSH | HAD A GIRL HENRY LEE SUMMER
CBS ASSOCIATED 4-07720/E.P.A.
2 | — | 2 | SATCHBOOGIE JOE SATRIANI
RELATIVITY LP CUT
YST
2 | 18| 15 | 3 | HRIER coarsporveran DEF LEPPARD
ON THE T/ PINK FLOYD
30|19 8 22 | coLumsla 38%82‘6‘(!‘ G AWAY
@ 39 40 4 POUR SOME SUGAR ON ME DEF LEPPARD
MERCURY LP CUT/POLYGRAM
* & & FLASHMAKER * & %
GD| NEwp | 1 | CLOUDNINE GEORGE HARRISON
DARK HORSE LP CUT/WARNER BROS.
= fallic 3 QNARNERBROS,
T L]
GD| NEwD | 1 | IALKN BOUT 3
@ 38 50 3 DESOLATION ANGEL JOHN BRANNEN
APACHE LP CUT
@ 50 - 2 AMERICAN ROULETTE ROBBIE ROBERTSON
GEFFEN LP CUT
(G6)| 41 | 4 | 3 | FINESTWORKSONG REM.
LE
3| M| 423 3:;@«':‘;? agops. LPCUT DAVIDLEE ROTH
4 _ 2 CAN'T WAIT FOREIGNER
ATLANTIC LP CUT
39 2 18 12 gng‘E%{mT'ﬁkgATo TELL LOVE AND ROCKETS
49 . 2 ‘DREAMS BODEANS
SLASH LP CUT/REPRISE
% _ 2 ENDLESS SUMMER NIGHTS RICHARD MARX
EMI-MANHATTAN 50113
R
NEW) 1 (?OELBSBﬁ LEC%?RNING MIDNIGHT OIL
@ » ] _ | 5 | prisoNer DOKKEN
ELEKTRA LP CUT
THE ALARM
NEWD | 1 | TRESENSEOFLOVE
D PAUL CA
s | 0|0 | u | BONISERATER K
. . ODFATHER
% | 48 | 49 | 3 | BIRTH,SCHOOL WORK, DEATH THE G S
NA| YES
NEW)D 1 ﬂco LLF" EUYTES
ROTH
o | ACKERONES oD LEE
F
o | o] a| Bammonion &
- S
50 37 37 5 2&3233137 QUEEZE

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.

The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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L Eb‘m
DJ Howard Stern To Host ‘Underwear &
Negligee Party’ On PPV TV In N.Y., Philly

> = Comp|iledffrog_1 a rI\atIi_onal
x = 4 sampie of radio playlists.
NEW YORK The much-talked- talking about the show for months mulcast on K-Rock and WYSP. |%& |28 |2g|¢gs | TME i U ARTIST
. D . N N [="3 k- o< 20 LABEL & NUMBER/DISTRIBUTING LABEL

about Howard Stern, morning man  and promoting it heavily for the “The concept came as a lark, and
on WXRK “K-Rock’ here and last two weeks. Given the nature I'm trying to keep that spirit. I'm * % NO.1 » &
WYSP Philadelphia, will make use  of Stern’s style—referred to as trying not to overplan,” he says. (D] 3 | 5 | n SEASONS CHANGE weetag)&oPOSE
of the pay-per-view cable-televi- ‘‘outrageous,’”” ‘‘hilarious,”” Preplanned segments will consti-
sion medium by hosting “Howard ‘‘shocking,” or “‘revolting,” de- tute some of the show, but much of 2 1 3 1B || RS IR0 e ESTEFAN/MIAMI SOUND
Stern’s Underwear & Negligee pending on who is doing the de- its direction will depend on the 100 3 2 4 | 12 | HUNGRYEYES (FROM “DIRTY DANCING”) ~ ERIC CARMEN
Party” on Feb. 27. scribing—the PPV show is sure to  Stern listeners who won tickets to

The program, which will air at 10 generate plenty of local exposure be part of the audience. Stern says @ 6 6 7 RSC’f\E S LIKE THE WIND ¢ PATRICK SWAYZE
p.m., will be available for $19.95 to  for Stern and both stations. the underwear/negligee theme COULD'VE BEEN TIFFANY
cable subscribers with pay-per- “It’s designed for my fans,” will reduce inhibitions, something 5 5 ! 1 | wcasszan
view access in the New York and says Stern, “but I think it will also  his radio listeners don’t seem to 6 4 3|12 &X,E,'}Fmg§§§8143 FLEETWOOD MAC
Philadelphia metropolitan areas. bring in a new audience—people have a problem with very often.
Stern says each market includes a  who hear me occasionally or peo- The merlr)abers of the audience will @ 8 | 10] 9 Jgébk‘iﬂls!vﬁﬁh%mmm VEhIB eI SISIER
million families who can simply ple who will see the TV commercial be set in a “stark studio,” Stern | 17| 5 | FATHER FIGURE & GEORGE MICHAEL
push a button to get pay-per-view promoting it and say, ‘Hey, I've  says, with three roving cameras to COLUMBIA380Re82
and an additional half-million heard of that guy; I'm going to capture their antics. Listeners who @ 12 [16]5 RNCE%E,'},GONNA GIVE YOU UP @ RICK ASTLEY
households that can access the ser-  check him out.”” didn’t win tickets can camp outside . WITHOUT YOU PEABO BRYSON & REGINA BELLE
vice by calling their cable firms for Judging by Stern’s description, the studio Feb. 27 in hopes of hav- 0 | 14 | 7 | eeximazsoaze
hookup. his PPV program will be simjlar to  ing a stunt wild enough to win last- | 7|8 | 16| |LIVEFORYOURLOVE @ NATALIE COLE

Stern and company have been his daily radio show, which is si- minute admISSIF)n. In adqmon, ALL | WANT IS YOU R EoN

home viewers will be heavily en- 12 [ 9 | 7 | B3| hrisiaioess
couraged to participate via phone. @ 17 | 35 | 3 | ENDLESS SUMMER NIGHTS # RICHARD MARX

EMI-MANHATTAN 50113

TUNNEL OF LOVE
COLUMBIA 38-07663

NEVER DIE YOUNG
COLUMBIA 38-07616

GOT MY MIND SET ON YOU
DARK HORSE 7-28178/WARNER BROS.

10 | ONLY THE FOOL SURVIVES
GEFFEN 7-28165

NEVER THOUGHT (THAT | COULD LOVE)
COLUMBIA 38-07618

The show is scheduled for two
hours, with the option to run for M|l 13]15]9
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JAMES TAYLOR

®

© GEORGE HARRISON

DONNA SUMMER/M.THOMAS |

¢ DAN HILL

: . - 19 | 20 | 25 | 4 | DREAMSIDREAM & DAVE MASON (WITH PHOEBE SNOW)
. z Compiled from national verm|n but I ve MCA S .
4] % io airplay reports. I v
ol o2 180 | 6B | nime radio airplay reports. e . 2 | 15| 9 | 12 | THEWAY YOU MAKE ME FEEL © MICHAEL JACKSON
I 2;’ Ze £ | LABEL & NUMBER/DISTRIBUTING LABEL been on the air 1 0 prCe o
B s - @D| 25 | 2 | 5 | WHATHAVE | DONE TO DESERVE THIS? @ PET SHOP BOYS
* & wNO. 1 * & ears- I,m a EMI-MANHATTAN 50107
ANT TO B .
(D| 2 7 | 6 | NEVERGONNAGIVE YOU UP | RICK ASTLEY ] Yy TS, , 2 | 2|2 | 7 | LWANTTOBE YOURMAN ROGER
SOME KIND OF LOVER JODY WATLEY financial success 23 | 23| 31 | 5 | YOUWILLKNOW STEVIE WONDER
5 10 6 MCA 53235 MOTOWN 1919
3 [ 1|1 | n | PUMPUPTHE VOLUME M/A/R/R/S 2 L.18 | 13 | 15 | CHERRY FOME rorcaan & JOHN COUGAR MELLENCAMP
in one segment too long,” says SOUL FOOD TO GO & THE MANHATTAN TRANSFER
N 3 2 6| WoNER AneRY 769431 c1exron KEITH SWeAT Stern, who feels that even cable B % B9 | Kiawncrasiss
@ 6 9 6 %iz%;ﬂsgm) PEBBLES shows restrict their potential by % 2 2 2 lcllEs;l'ZI:dE OF MY LIFE @ BILL MEDLEY & JENNIFER WARNES
@®| 10| 12| + | FATHER FIGURE GEORGE MICHAEL | ° dUbsc]: ‘b";]g to the gOCkamam‘e * % & POWER PICK & # %
COLUMBIA 3807682 idea that they havetodoa networ!( @ 8 | — 2 MAN IN THE MIRROR _ @ MICHAEL JACKSON
7 4 6 | 13 | PUsHIT SALT-N-PEPA show.” Stern has had some experi- |a== SRIC34.07608/EPA,
ATEA! : ” N
ence with “regular TV.” For much | GET WEAK & BELINDA CARLISLE
2 | SEASONS CHANGE EXPOSE o B 42 ]38 | wchsaz
8 7 4 1 ST OCa0 of last year, he and the Fox Net- FAITH S e DI
9 | 8 | 5 | g | COULDVEBEEN TIFFANY work went back and forth on plans 2 | 27 | 20| 16 | Cotumiassorezs
MCA 53231 for a Stern TV show. Eventually, 4 | 381 4 SITTIN' ON) THE DOCK OF THE BAY & MICHAEL BOLTON
10 | 12 | 11| 10 | LOVE OVERBOARD GLADYS KNIGHT & THE PIPS Stern says, Fox “sabotaged the OLUMBIA 38.07680
TR WHAT HAVE | PONE 70 DESERVE TAIST T2 S0P 5013 whole deal,” and Stern decided to |GD| 41 | 49 | 3 | WHENWEWASFAR ¢ GEORGE HARRISON
e go with pay-per-view. G| 3 | TAKE GOOD CARE OF ME © JONATHAN BUTLER
@| ¢ [ — | 2 | MANINTHE MIRROR MICHAEL JACKSON Scheduled segments include 4 JVE 1083/RCA
. o i jal-A- VALERI B WINWOOD
3| 17| 19| 5 | CANTSTAYAWAYFROMYOU G.ESTEFAN/MIAMISOUND ﬁll;fsekr)mlgtnleld) ‘fj‘é fy %?ftiu’chaaﬁﬁ ‘;}”,F B |28 | 18|19 | NORERIE s waenerenos STEVE
141 PA.
X 2 THAT'S WHA T
14 | 16 | 20 | 4 | TWOOCCASIONS THEDEELE | a segment on Jessica Hahn’s | 3 | 2 | 29 | 23 | JHERRYHATLOVEIS ALL ABOU & MICHAEL BOLTON
FoCRElD T “newly remodeled body”’; and a 5132 ]2|a Cé\NDLE IN THE WIND ® ELTON JOHN
@| nn | 27| 3 | ROCKET “Star Search’” spoof in which such MCA S o
NEED YOU TONIGHT INXS comedians as Emo Phillips, Judy | 36 | 3 | 45 | 3 | THEMEFROMLA LAW, MIKE POST
RN W oo Tenuta, and Richard Belzer will 2717271 "1™ "1 BE STILL MY BEATING HEART *STING
17 | 15 | 15 | 13 | BECAUSE OF You THE COVER GIRLS rate Stern sidekick ‘“Jackie the AsM 299(2)
” q 0 EMOTIONAL © WHITNEY HOUSTON
A | B8 || Rk DEBBIE GIBSON Jo’l;‘ir:igﬁtent of Stern’s daily ra- 8@ w0 el
19 [ 14 | u | 15 | |WANTTOBE YOUR MAN ROGER | dio show was the focal point of a 2 | 4 | 4 | DONTSHEDATEAR ¢ PAUL CARRACK
NEVER KNEW LOVE LIKE THIS ALEXANDERONEAL | Mmuch-talked-about attempt by the @ | — | 2 | GOMINGURYOU THE CARS
26 | 30 | 3 | 7aBU407646/ERA. Federal Communications Commis- TG
21| 18 | 17 | 12 | 'LIVEFORYOUR LOVE NATALIE COLE sion to crack down on obscenity | 41 | 43 | 43 | 4 | SAYYOUWILL SOREICHER
:g“T“""“‘::;“ S000e smnce | 2nhd indecency. Stern says he’s 5 | — | 2 | soamazing  GERALD ALBRIGHT
Z | 11 | 13 | 6 | Pusiey parx 7.28288.8/WARNER BROS, hoping—and half expecting—that ATEANTICI89163
a8 3 LIVE MY LIFE BOY GEORGE the PPV show won’t reignite that 3 | 39| 24 | 14 FSUELLE%gNV{EOP}é 99530/5;:.;\. DAN FOGELBERG
MIRGING-99300 controversy and that, in any event, =
2 | 281 — | 2 | YOUWILLKNOW STEVIE WONDER “it would be ridiculous to live in * & # HOT SHOT DEBUT* &
MOTOWN 1919 f f that.” NEW)D 1 AOTUT 9F7THE2§LUE ¢ DEBBIE GIBSON
@)| Newp | 1 | THiNKING oF YoU EARTH, WIND & FIRE L OIS " et :
COLUMBIA 38-07695 The whole thing is such an old a5 | a0 | 23| 15 M\gﬁgrj}gyu ® THE KANE GANG
NO 1/2 STEPPIN' SHANICE WILSON argument, anyway,”” he says. “I'm
1 b
NEXY ASMIZ950 = not too keen on what’s happened, 49 | — | 2 | NOCONVERSATION ¢ VIEW FROMTHE HILL
27 | 2 | 8 | 13| THEWSTXOUMAKEME FEEL MICHAEL JACKSON | that people assume I'm some kind NEW) | 1 | OVERYOU RAY PARKER JR. WITH NATALIE COLE
ET'S GO NOCERA of vermin, when the reality is I've CLEKENI7. 28152
2B | 812 | 10| seepnapactxze been on the air 10 years, I'm a fi- 48 31J 3 | 6 | DONTGIVEUP ¢ TIMOTHY 8. SCHMIT
2 | 25| — | 2 | SUPERBAD CHRIS JASPER nancial success, both personally HANDS TO HEAVEN © BREATHE
E‘:;;:SNS:?ATEDAOMWE'RA' ORRIS DAY and for the station,” he says. NEWD | 1 | J0008
@GO)| NEwWp | 1 | FISHNET ol ‘Lenny Bruce went through the [(0)| NEwWp | 1 | GET OUTTA MY DREAMS, GETINTOMY CAR  BILLY OCEAN

same things 20 years ago.”
KIM FREEMAN

0

O Products with the greatest airplay gains this week. Products with the greatest airplay gains this week. @ Videoclip availability.
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King Biscuit Presents
A Very Special Concert

THE GRATEFUL DEAD

Part I Feb. 21
Part II Feb. 28

The Grateful Dead, captured live by King Fade Away” as well as new songs including “Hell
Biscuit at their legendary 19th Annual New Year’s in a Bucket” and “When Push Comes te Shove”
Eve Celebration at Oakland Coliseum. Don’t miss this special broadcast of the

The Biscuit brings you two one-hour Grateful Dead only on the King Biscuit Flower
programs which include Dead classics like Hour, NOW ON CD.

“Terrapin Station,” “The Other One” and “Not

s Americas Premier ===
DS, ARMY Radio Concert ShOW DIR RADIO NETWORK

GREYHOUND

A
For further information, contact Michact Abramson, Affiliate Relations, LORIMAR-Telepictures
DIR Radio Network (212) 371-6850 Company
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Steve Meyer And The Secret 0f MC

BY KIM FREEMAN

This is the first in an occasional
series spotlighting record promo-
tion executives.

MCA owned one-tenth of the slots
on last week’s Hot 100 Singles
chart, including the No. 1 slot with
Tiffany’s ““Could’ve Been,” the top
song for the second consecutive
week. Those 10 slots were taken up
by a broad range
of talent, includ-
ing newcomers
like Tiffany, Peb-
bles, and the
: '" PH“H[[ Communards;

acts in midcareer

like the Jets, Be-
linda Carlisle, and Jody Watley; and
established veterans like Elton John
and Gladys Knight & the Pips.

It was an impressive accomplish-
ment, one that illustrates the flexi-
bility of MCA’s promotion team and
marks a few career highlights for
MCA'’s senior vice president of pro-
motion, Steve Meyer. Tops on that

PROS

list of highlights are Tiffany’s back-
to-back No. 1 singles. Tiffany’s first
hit, “I Think We’re Alone Now,”
looked destined to be a definite
“work” record, Meyer recalls. “We
knew we’d have to go out there and
convince top 40s to play a teen rec-
ord that they probably wouldn’t
want to play.” Then came Tiffany’s
now-famous mall tour, the brain-
child of MCA'’s senior vice president
of artist development, Larry
Solters. Her mall appearances
began to generate requests at top
40, and that gave Meyer and his
team a story they could use to wear
down programmers’ resistance.
“Could’ve Been’’ was chosen be-
cause of the way it showcases her

- vocal talents, a tool Meyer says was

effective in allaying the fears of
some programmers that Tiffany
was a one-shot wonder.

On the opposite end of the demo-
graphic spectrum, MCA used adult
contemporary radio to kindle a fire
under John’s “Candle In The Wind,”
an ever-popular album cut. MCA’s
executive vice president of market-
ing and promotion, Richard Pal-

Kiss 102 Is One. Capitol artist Lillo Thomas travels to New Bern, N.C., to
celebrate the first anniversary of WIKS “Kiss 102” and the urban outlet’s
success during its first year. Shown, from left, are Kiss morning driver Anthony
McSwain; Thomas; MD/night talent B.K. Kirkland; and PD/afternoon driver
Ceacer Gooding.

mese, “believed from day one that
this was a classic that deserved a
place back on top 40,” says Meyer.
“The competition.is fierce out there,
and to get an extra tool in this case
we took it to AC. It lit up the phones
for ACs, and top 40 picked up that
activity within a month.”

Carlisle’s success with “Heaven
Is A Place On Earth” and the fol-
low-up single, “I Get Weak,” repre-
sents a feat Meyer is particularly
proud of, as does ‘“Shakedown,”
Bob Seger’s first No. 1 single.

MEYER SAYS part of MCA’s suc-
cess can be attributed to the label’s
sensitivity to radio’s needs. On Car-
lisle, for example, ‘“‘we got an abun-
dance of feedback from radio that ‘I
Get Weak’ would be as successful
as ‘Heaven,””” Meyer says. ‘“The
No. 1 product radio offers in any
format is music, and any program-
mer is going to have problems if
they don’t keep up with it.” Rough-
ly once every three months, Meyer
issues a 10- to 14-cut sampler to top
40 programmers, and he says the re-
sponse to it has always been encour-
aging. “There is an overall percep-
tion that programmers don’t listen
to enough music. I disagree. The
amount of new music that’s happen-
ing now indicates that their listen-
ing level is much higher than the
general industry perceives it to be.”

Meyer is a big believer that radio
is in excellent health these days, es-
pecially top 40. The format “is prov-
ing that people who play new music
don’t lose in the ratings; they can be
market dominant. And the charts
verify that the public is reacting to
the new music that’s getting
played.”

Meyer is less rosy about album
radio. “I agree with most record ex-
ecutives that album radio is in a
state of transition,” he says. “Any
station whose gold percentage is
65% or higher is not doing anything
to perpetuate the format they pro-
gram.”

Supporting radio is obviously a
high priority on Meyer’s list.

PROMOTIONS

PASSION PLEA AND PINK PETITION
WROK/WZOK Rockford, Ill., are
hoping to repeat a bit of the area’s
rock history as they initiate their
Pink Cadillac petition drive. In
1981, WZOK launched a petition to
bring the Rolling Stones to Rock-
ford’s Metro Centre; 35,000 signa-
tures were gathered, and the
Stones did indeed play in Rock-
ford.

The subject of this year’s drive
is Bruce Springsteen, and it’s liter-
ally a drive. The stations are driv-
ing a pink 1968 Cadillac Sedan De-
Ville, emblazoned with the ““97
WZOK" logo, around the area. The
station hopes to cover the Caddy
with enough signatures to
convince Springsteen to make
Rockford a stop on his upcoming
tour.

WZOK hopes to present the car
to Springsteen at one of his Mid-
west appearances and make its
pitch. The car will then be driven

back to Rockford, hopefully with a
concert date painted on it, and
awarded to a WZOK listener who
signed the “petition.”

PROMOTIONS BY DEGREES

Two stations have come to our at-
tention this week for their scholas-
tic endeavors. KKFX “K-FOX” Se-
attle, is digging deep into its pock-
ets to create the K-FOX/Bingham
Communications Group Minority
Scholarship Program. Meanwhile,
noted outrageous WYHY “Y-107”
Nashville has also initiated an an-
nual scholarship program.

K-FOX will annually award a
$20,000 full-ride scholarship to a
minority student from the greater
Seattle area so that the winner can
attend the school of communica-
tions at Washington State Univ.
With the establishment of the pro-
gram, K-FOX has not only tipped
its hat to W.S.U.’s school of com-

munications, it has also thrown
down the gauntlet to other compa-

- nies in the area to establish similar

programs. The station’s announce-
ment says, “We are doing this be-
cause we believe in the future of
our business . .. Corporate Ameri-
ca simply must do more. It’s not
enough to skim off the top of the
talent pool—the talent pool must
be made larger.” The station im-
plores larger companies with
greater resources to follow K-
FOX’s example.

Although better known these
days for its wacky promotions, top
40 Y-107 Nashville has its serious
side as well, although even the cre-
ation of an annual Y-107 Youth
Scholarship Fund has ended up
with a subtle twist. The station
will be awarding $1,000 annually
to a deserving high school senior
and another $1,000 to his church
youth fund. The station has mailed

(Continued on next page)

Steve Meyer. MCA's senior VP/
promotion and the man behind the
team that had 10 records on
Billboard’s Hot 100 last week.

“We’ve got an open-door policy on
contests, and radio has come up
with some tremendously creative
ideas in the past,” he says. “There’s
nothing that we won’t listen to.” At
the same time, Meyer puts an em-
phasis on diplomatic distribution of
promotional support, which is a fine
line to walk these days given the
warlike attitudes direct format com-
petitors hold in most major mar-
kets.

“If one station comes to us with
some great idea, I don’t feel obligat-
ed to go to the other station in the
market to check it out,” he says. “If
that one station is aggressive
enough to come to us, and they're
really behind the record, nine out of
10 times I'll go for it. At the same
time, we try not to play favorites,
and we’ll cover all our bases by of-
fering the other guy something
else.”

MEYER credits much of MCA’s
success to its team-spirit attitude.
“This is probably the closest family

A’ success

I’ve ever worked with, and I'm
proud, grateful, and lucky to have
Richard Palmese as our boss. He’s
sat in my chair, and he really re-
spects the job that we have to do on
a day-to-day level.”” One of Meyer’s
management tenets is that “there is
no such thing as too much communi-
cation,” he says. “Pound for pound,
we have fewer promotion people in
the field than other major labels.
But what we can accomplish is evi-
denced on the charts.”

To do his part to sustain that fam-
ily spirit, Meyer subscribes to a
modern school of thought on moti-
vating his staff. “An individual pro-
motion person is never berated on a
conference call in front of his or her
peers,” says Meyer. “Negative in-
put does not generate positive out-
put. The problem is never with indi-
vidual promo people; it’s with indi-
vidual stations, and that’s what
we’ll deal with. Plus, I never as-
sume that every hit record is going
to get on every station. These days,
records can go top five or top 10
with sometimes as little as 85% of
reporting stations because of
sales.” Meyer calls contemporary
promotion an “analytical science,”
and says, “Hopefully, we're build-
ing promotion guys who will be the
leaders of tomorrow.”

IN 1989, Meyer will celebrate his
20th year in the business. He start-
ed as a Florida sales manager for
Capitol in 1969, then moved to New
York a year later as the logo’s re-
gional/album marketing specialist.
In 1973, he returned to Florida as
promotion manager for the state,
and he was appointed national
promo manager in 1976. He stayed
there until 1983, when he came to
MCA, and was promoted to his cur-
rent title of senior vice president/
promotion in 1985,

NEW YORK ‘Afternoon teams
from 15 stations will descend upon
this city Feb. 29 through March 4
for a week’s worth of live broad-
casts keyed to the March 2 Grammy
Awards. The arrangements are be-
ing made by the Los Angeles-based
McGhan Radio Productions, whose
principal, John McGhan, has ar-
ranged similar group remotes from
Los Angeles and Nashville under
various headings during the past
two years.

This time, McGhan will group all
of his remote ventures under the
USA Radio Remotes heading, and
this year’s Grammy project is
known as ‘“Live From Grammy
Week In New York.”

Stations that are participating in
this event include several repeat
McGhan customers, and the 15-sta-
tion total is the largest McGhan has
worked with to date. The key is a
crowded room of celebrities who
will be on hand to chat with each ra-
dio personality throughout the
week. Lauren Karasyk is booking
the talent and has so far received

Special Grammys Coverage
15 Stations Join Group Remote

confirmations from New York City
Mayor Ed Koch; radio sex therapist
Dr. Ruth Westheimer; comedian
Richard Belzer; the comedy/magi-
cian team of Penn & Teller; artists
Lou Reed, Los Lobos, Chris Hill-
man, Jerry Harrison, Roy Orbison,
and Suzanne Vega; and several oth-
er stars from all areas of the enter-
tainment constellation.

The participating stations are
WBCN Boston; WXRK New York;
WYSP Philadelphia; WDVE Pitts-
burgh; WIYY Baltimore; WLVQ
Columbus, Ohio; KYYS Kansas
City, Mo.; WGIR Manchester, N.H.;
WKLH Milwaukee; WPYX Albany,
N.Y.; KLOL Houston; WNOR Nor-
folk, Va.; WOMC Detroit; KKRZ
Portland, Ore.; and WKRQ Cincin-
nati. All but three are album rock-
ers. KKRZ and WKRQ are top 40s,
and WOMC is an AC.

McGhan says he hopes to broad-
en the concept to accommodate oth-
er formats from the same central
remote location at events in the fu-
ture. The average cost to stations is
$10,000. KIM FREEMAN
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WQIO's PD, Engineer Adopt First Studio DAT Machine

Digital Technology Revolutionizes The Air

BY RICK CRUZ & BILL MOORE

Rick Cruz is chief engineer at

WQIO Mt. Vernon, Ohio, and Bill

Moore is WQIO’s production direc-

tor. On June 29, WQIO became the

first North American station to

use and broadcast digital audio-
tape on a regu-
larly scheduled
baszs.

rHE ARRIVAL

of digital audio-

tape at WQIO

Mount Vernon,
Ohio, seemed something like a
dream, since we had been reading
about these machines of the future
in various video and audio publica-
tions for sometime.

Now that we’ve entered the fu-
ture, we can tell you that it takes
some getting used to. But, the abil-
ity to record digitally has greatly
outweighed all the challenges
we've experienced while making
the adjustment to the absolute lat-
est in digital technology.

The 3-by-2-inch tape cartridge
(standard size for the Sony ma-
chines) allows fcr many advan-
tages in the on-air studio. One digi-
tal audiotape holds two hours of
music or audio material. Albums,
compact disks, and carts are all
much larger in size than one DAT
and none comes close to holding
two hours of content. By using
DAT, we have eliminated the extra
room needed to hold broadcast
carts.

Because it’s a new format, in-
stalling these machines for on-air
use presented a few problems in
the engineering field. Our biggest
worry was fidelity. Knowing that
these machines were designed for
the best sound possible, we were

afraid that when a DAT selection
was played next to a cartridge, the
distinctions would be made clear.
Our fears were correct to the ex-
tent that we eventually designed a
rather unconventional but power-
ful processing system, which has
become the pride and joy of WQIO.

This system was designed to
make every source of music sound
as good as the DAT format, so that

DAT has many
advantages in the
on-air studio

now certain sources can’t be distin-
guished. In fact, this system start-
ed a fidelity war among other sta-
tions trying to reach this same lev-
el of sound.

We use this technology to record
programs received by satellite
when the program’s air time is de-
layed. This supplies us with a digi-
tal replay that reel-to-reel can't
match.

One such program is “Reelin’ In
The Years,”” an ABC/Watermark
production that features classic
music from the '60s and early '70s.

Normally we would have used
up to three reel-to-reel tapes to re-
cord this program, but two 1.5-inch
DAT tapes take care of this task
with at least an hour of tape left,
and they both fit in a pocket. These
copies are also just as good as the
original program tape fed from
ABC, taking into account the ana-
log noise coming from the circuit-
ry used to retrieve the audio.

At this point WQIO doesn’t have
multitrack capability. However,
we’ve gotten around whatever dis-
advantages there may be to not
having a four- or eight-track re-

corder in production. Once the

voice track is finished, one can lay |

down as many other tracks as nec-
essary to complete the most intri-
cate and complex production. By
dubbing from DAT machine to
DAT machine, one eliminates all
generation loss that normally
would have occurred without the
digital technology.

Balanced audio outputs were not
included in our machines, which
made us think that problems
would occur with the output levels,
which were too low for the profes-
sional equipment to accept. In the
air studio, the DATs are working
with a LOGITEK Perfectionist
console, ITC Delta cart machines,
TASCAM CD players, and an ever-
reliable Technics MK-II turntable.

In production, the DATs pro-
duce alongside the ITC Delta cart
machines, Sony CD players, and
REVOX tape machines and pro-
cess through various units, includ-
ing a Valley People compressor/
limiter and an Eventide Harmoniz-
er. All of the above-mentioned
equipment has no problem with
levels from the DAT, as these lev-
els are running 5 dbs hotter than
some of our other playback
sources. Also, whatever one re-
cords into the DAT is exactly what
one gets out of it on playback,
which enables the production crew
to keep a digital master of all pro-
duction that may be needed for lat-
er reference.

THERE HAVE BEEN a few chal-
lenges for WQIO in making the ad-
justment to digital-audiotape-ma-
chine technology in the air and pro-
duction studios. First of all, in our
case we're dealing with a consum-
er model (the Sony DTC-1000ES)
rather than a model designed with

(Continued on page 23)

PROMOTIONS

(Continued from preceding page)

application forms to 1,000
churches in the mid-Tennessee
area. Y-107 will orly be accepting
completed applications from
church groups.

Station promotions director
Scott Baker says that the station
wanted ‘“‘to reach churchgoers who
aren’t listening to our type of mu-
sic.”” Soon after the mailing Baker

BN e

Happy B-93 Day. KETS-FM Austin, Texas, air talents Linda Energy, left, and
Diane Travis add thei’ best wishes as they sign the B-93 Life-Size Birthday Card
for Tina Turner. The station teamed up with a local Benetton store to give
listeners a chance wish Turner a happy birthday with the giant card before she
performed in Austin.

got a phone call from a minister
who was very troubled about the
promotion. He told Baker that he
regularly preaches against rock’n-
'roll and didn’t feel he could partic-
ipate. After a few go-arounds,
Baker finally convinced the rever-
end to put a notice about the schol-
arship in the church bulletin and
announce it from the pulpit.

CLASSICAL PROTEST

New York classical music outlet
WNCN is becoming known as the
classical station that does regular
radio promotions. WNCN'’s recent
promotional foray sided with New
York moviegoers against Goth-
am’s recent movie-admission hike
to $7.

WNCN sent out its “WNCN 104
Phantom” with morning man Bill
Jerome to get in line at selected
theaters that still charge $6. The
two then handed aut six $1 bills to
patrons to show the station’s sup-
port of the still-weak boycott of §7
theaters. The masked ‘“Phantom”
is WNCN'’s promotional envoy, at-
tired in white tie and tails.

PETER J. LUDWIG

ARTISTS GET
ALL THE
BREAKS!

#1 AOR Track

2 Top 5 CHR hits, another on the way

8 solid months of heavy MTV rotation
One-hour MTV eoncert special
6-manth tourto seld-out audiences

600 stores participating in March
Polaroid Sweepstakes tie-in

Voted Rolling Stone Magazine's
Best New Artist of 1987

Grammy Award nomination
for Best Rock Performance

1988 EMI-Manhattan R=cords. a dIvIslon obCapitel Records. Inc.
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Tull Time. KXRX Seattie staffers relax backstage with lan Anderson of Jethro Tull, one of several groups featured in
KXRX's recent Holiday Concert Series. Standing, from left, are KXRX’s Marc Christiansen, Ben Keylin, and Gary Crow;
Anderson; KXRX's Mike West; and Chrysalis reps Jeff Laufer and Robert Nesbitt.

Rick Rocks The Zoo. Rick Springfield talks up his “Rock Of Life” RCA album after guesting on WHTZ “Z-100" New

York's ““Z-Morning Z00."” Living it up, from left, are the “Z00’s”" Ross Brittain and Claire Stevens, Springfield, and *‘Z00”
master Scott Shannon.

Baby Boom. |.R.S. enlists the help of a very pregnant lady while making the rounds in support of Dave Wakeling's solo
single “She’s Having A Baby,” the title track from director/producer John Hughes’ latest film. Wakeling, formerly with the
English Beat and General Public, tock time out from recording his first solo album for .R.S. to visit KIIS-AM-FM Los
Angeles. Shown, from left, are Wakeling; the unidentified mom to be; KIIS MD Jack Silver; and the label’s Barney
Kilpatrick and Mel Delatte.

Orange Skin For Redskins. A pair of WCXR Washington, D.C., listeners do
what it takes to win the station’s Paint The Town Redskins contest for a pair of
tickets to the Jan. 31 Super Bowl in San Diego. The couple stomped on 150
pounds of cranges, surfed on the juice, and then drank it to demonstrate their
faith in the "Skins, who went on to beat the Denver “Orange Crush’* Broncos in
the National Football League's championship game. Other WCXR Redskins
mania stunts included sending morning men Paul Harris and John Ogle to San
Diego for live broadcasts.

His T-Ness Turns. WZZK-FM Birmingham, Ala., PD Jim Tice opens his offices
s0 a touring T. Graham Brown can celebrate his birthday in style. Having their

cake, from left, are Capitol’'s Steve Powell; C.K. Spurlock, Brown’s manager;
Brown; and Tice.

Lansing Law. WVIC Lansing, Mich., afternocn man Danny Stewart, center,
treats his listeners to some legalese with help from “L.A. Law’’ stars Corbin
Bernsen, left, and Susan Ruttan. The occasion was the kickoff of WVIC's
‘Friday At Five” on-air party series.
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FEATURED
PROGRAMMING

TRANSTAR RADIO NETWORK,
Los Angeles, and beautiful music
station WEAZ-FM Philadelphia
started airing a sneak preview of
Transtar’s new :24-hour-a-day for-
mat Feb. 5. Special blend, Tran-
star’s seventh format, will bow
March 15. In the interim, WEAZ is
programming from the new for-
mat’s computerized playlist and
using its own air staff. On March
15, WEAZ will drop its air staff
and go to the satellite and Tran-
star’s Los Angeles air talents.

Transtar president Gary Fries
says the special-blend format is
neither beautiful music nor strict-
ly AC. The playlist, which consists
mostly of songs with vocals, has
been assembled to appeal to the 35-
54 demographic, especially the
younger half. Transtar is well
aware of beautiful music’s shrink-
ing market, and Fries says the
‘“string sound’’ will continue to
evaporate. Transtar and WEAZ
president Jerry Lee are saying
that attempts tc “massage” the
format aren’t working and that
something new is needed.

That something new is a blend
of the MOR and classic AC for-
mats, a heavy emphasis on songs
with vocals, and just a few instru-
mental tracks. Lee originally went
to Transtar with his research data
and asked the format service to
put the idea into practice. Transtar
thinks it has fouad a format that
will appeal to p2ople 35-44 who
grew up with FM radio and are
used to listening to songs with vo-
. cals.

Special blend will bow as Tran-
star’s oldest skewing format.
Transtar’s catalog now offers the
highly successful soft AC format
41, the more up-tempo and youn-
ger AC adult contemporary, the
MOR standards/nostalgia AM
only, country, the oldies channel,
and the light rock niche 29.

WESTWOOD ONE RADIO Net-
works says the three-hour kickoff
for its weekly series “The Lost
Lennon Tapes” drew 13.4 million
listeners 18 and older. The special,
which ran the week of Jan. 17, was
the first installment of the year-
long series. WWI obtained the
data from a phone poll by the R.H.
Bruskin Omnitel research service.
The Omnitel study was a so-called
recall poll, which asked listeners if
they remembered hearing a John
Lennon program on the radio. The
research figure translates into
7.4% of all adult listeners in the

Woody's Works. Rolling Stone Ron Wood and wife Jo, left, paint a playful
picture as the two stop at United Station's studios in New York for an interview
with Janice Ginsberg, United Stations’ director of artist relations, right. Wood
was in New York to promote his latest project—a book featuring his paintings
and drawings and the stories behind them.

U.s.

MJI BROADCASTING, New
York, is set to do another simul-
cast with cable television, this time
with Cinemax. MJI's fourth simul-
cast will catch “Roy Orbison &
Friends” in concert from 9:30-11
p.m. EST/PST March 8. The 90-
minute offering starts with a 30-
minute preshow for radio. That
will be followed by an hourlong
concert that features Orbison with
Bruce Springsteen, Jackson
Browne, Elvis Costello, Bonnie
Raitt, and others.

GLOBAL SATELLITE Network,
Los Angeles, scored a talent coup
with its Feb. 10 special installment
of “Rockline” with George Harri-
son. Global had been trying to set
this up since Harrison’s recent
“Cloud Nine” album was first re-
leased. Global says that Harrison
finally agreed to do it because the
show afforded him a chance to talk
to fans in a safe and comfortable
environment. Harrison was the
third Beatle to appear on “Rock-
line,”” not counting Pete Best.
Global reports the special cleared
200 stations. The regular weekly

installment clears 160.

AND MCA Radio Network scored
a coup of its own when it recently
landed an in-depth interview with
George Michael. The interview will
be featured in an upcoming spe-
cial, most likely as an installment
of MCA’s “Up Close” series. MCA

got a shot in the arm with the well-
received “Pink Radio” edition of
“Up Close” in January. Next up
are two 90-minute installments on
Robert Plant. MCA is touting the
shows as Plant’s first radio inter-
view on the subject of Led Zeppe-
lin since 1980.

PREM[ERE RADIO NETWORK,
Hollywood, Calif., took its monthly
“Classic Call” into weekly syndica-
tion Jan. 11. In the so-called re-
verse-call-in show, the guest art-
ists call out to listeners across the
country. When the show bowed in
September, it was available either
live on satellite or as a delayed
broadcast on disk. Premiere says
now that in order to accommodate
last-minute changes in guests, the
show is no longer available live.
Premiere has also standardized its
length, and all of the network’s
weekly shows now clock in at one
hour. “Classic Call” tracks seven
songs in that hour, and, according
to Premiere, the show is approach-
ing 100 station clearances.

' cREATlVE RADIO NETWORK,

Van Nuys, Calif., will make an up-
dated version of its “Elvis Hour”
available on satellite beginning
April 9. The 52-week series was
produced in 1987 and distributed
on disk. Creative president Darwin
Lamm says the fact that many sta-
tions turned around and started
airing the series over convinced
him to freshen it up and put it on
the bird.. Creative's first satellite

DIGITAL TECHNOLOGY REVOLUTIONIZES WQI0

(Continued from vage 19)

the needs of the broadcasting in-
dustry in mind.

Until a true broadcast model ap-
pears on the market, certain prob-
lems will exist. For example, cue-
ing the DAT machine is somewhat
similar to cueing a CD player in
that there is a sligght delay before
the selection starts, whereas a cart
will start on demand. The DAT is
also inconsistent, occasionally clip-
ping the first word or note of the

recording when the machine is pro-
grammed to find a numbered cut.
Thus, manual cueing is the safest
way of airing recordings from
DAT. This is perfected by practic-
ing with the machine.

Hopefully, the future broadcast
model will have independent left
and right channel-recording capa-
bility. The left and right record
levels are fully adjustable, howev-
er at present, one must record onto

both channels simultaneously.
Therefore, if different tracks are
needed on the two channels, they
must be laid down at the same
time. For this reason, we recom-
mend not paying $5,000 for what is
claimed to be a broadcast machine
when the only difference is that
the “broadcast model” offers bal-
anced audio outputs.

If you are currently thinking of
expanding to DAT in the future,

experience came with its “Elvis
Birthday Tribute’’ Jan. 8. It
cleared 280 stations.

PETER J. LUDWIG

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Feb. 19-20, Madonna, On The Radio, On The
Radio Broadcasting, one hour.

Feb. 19-21, the Scorpions, Metalshop, MJI
Broadcasting, one hour.

Feb. 19-21, the Cars, Superstars Rock Concert
Series, Westwood One Radio Networks, 90 min-
utes.

Feb. 19-21, the Eagles, Rock Watch, United
Stations, three hours.

Feb. 19-21, Freda Payne/Ray Parker Jr., Cruis-
in" America With Cousin Brucie, CBS RadioRadio,
three hours.

Feb. 19-21, Marlon Jackson, Star Beat, MJI
Broadcasting, one hour.

Feb. 19-21, The Miami Sound Machine Story,
Hot Rocks, United Stations, 90 minutes.

Feb. 19-21, Sawyer Brown, Country Today, MJI
Broadcasting, one hour.

Feb. 20-21, Angela Winbush/Jimmy Walker/
Brownmark/the Black Pack, RadioScope, Lee
Bailey Communications, one hour.

Feb. 20-21, Randy Travis, Country Close-Up,
ProMedia, one hour.

Feb. 21, Grateful Dead, Part 1, King Biscuit
Flower Hour, DIR Broadcasting, one hour.

Feb. 21, Aerosmith/David Lee Roth, Powercuts,
Global Satellite/ABC Radio Networks, two hours.

Feb. 21, Rick Springfieid, Hitline U.S.A., James
Paul Brown Entertainment, one hour.

Feb. 21, Restless Heart, Nashville Live, MCA
Radio Network, 90 minutes.

Feb. 21, Ricky Skaggs, Countryline U.SA.,

- James Paul Brown Entertainment, one hour.

Feb. 22-28, Oregon, The Jazz Show With David
Sanborn, NBC Radio Entertainment, two hours.

Feb. 22-28, Squeeze/Richard Marx, In Concert,
Westwood One Radio Networks, 90 minutes.

Feb. 22-28, Jimmy Page, Rock Today, MJI
Broadcasting, one hour.

Feb. 22-28, The Lost Lennon Tapes, Westwood
One Radio Networks, one hour.

Feb. 22-28, Sting, Part 1, Off The Record With
Mary Turner, Westwood One Radio Networks, one
hour.

Feb. 22-28, Jethro Tull, Classic Cuts, MJI
Broadcasting, one hour.

Feb. 22-28, Billy Joel, Part 2, Legends Of Rock,
NBC Radio Entertainment, one hour.

Feb. 22-28, George Jones, Live From Gilley's,
Mutual Broadcasting, one hour.

Feb. 22-28, Kool & the Gapg, Part 2, Night
Scene, Westwood One Radio Networks, one hour.

Feb. 22-28, the Cars, Pop Concerts, Westwood
One Radio Networks, one hour.

Feb. 22-28, the Cars, Star Trak Profiles,
Westwood One Radio Networks, one hour.

Feb. 22-28, Roger, Special Edition, Westwood
One Radio Networks, one hour.

we hope you will take things men-
tioned here into consideration. All
in all, DAT is a fantastic format
that has a great future in broad-
casting by creating an almost cer-
tain standard. But, as with any
other new and revolutionary thing,
we hope the manufacturers consid-
er adding the features that would
make the DAT machine a truly
professional broadcast tool.

YesterHits |

Hits From Billboard 10 and |
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Love Is Thicker Than Water, Andy
Gibb, rso

. Stayin’ Alive, Bee Gees, rso

. Sometimes When We Touch, Dan
Hill, 20TH CENTURY

. Emotion, Samantha Sang, PrivaTe
STOCK

—

. Night Fever, Bee Gees, rso

. Dance, Dance, Dance. Yowsah
Yowsah, Chic, ATLANTIC

. Lay Down Sally, Eric Clapton, rso

. Just The Way You Are, Billy Joel,
COLUMBIA

. 1 Go Crazy, Paul Davis, Bang
A ys%w Deep Is Your Love, Bee Gees,

QW WON OO0 b~ WN

—

POP SINGLES—20 Years Ago

. Love Is Blue, Paul Mauriat, PHiLIPS
. Green Tambourine, Lemon Pipers,
BUDDAH

. Spooky, Classics IV, IMPERIAL
. | Wish it Would Rain, Temptations,
GORDY

. (Theme From) The Valley Of The
Dolls, Dionne Warwick, SCEPTER

. (Sittin’ On) The Dock Of The Bay,
Otis Redding, voLT

. Goin' Out Of My Head/Can't Take
My Eyes Off You, Lettermen, capitoL

. Nobody But Me, Human Beinz,
CAPITOL

W 0 N O N AW N

. Judy In Disguise, John Fred & His
Playboy Band, pauLa

. | Wonder What She's Doing
Tonight, Tommy Boyce & Bobby
Hart, aam

TOP ALBUMS—10 Years Ago
5 ngc}urday Night Fever, Soundtrack

—
o

. The Stranger, Billy Joel, coLumsia

. Running On Empty, Jackson
Browne, asyLum

. News Of The World, Queen, eLEkTRA

. Slowhand, Eric Clapton, rso

., The Grand lllusion, Styx, aam

. AII'N'All, Earth, Wind & Fire,
COLUMBIA

. Aja, Steely Dan, asc
. Foot Loose & Fancy Free, Rod
Stewart, WARNER BROS |

. Weekend In L.A., George Benson,
WARNER BROS

TOP ALBUMS—20 Years Ago
L Maﬁical Mystery Tour, Beatles,
CAPITOL

W NOOE WN =

—
o

. John Wesley Harding, Bob Dylan,
COLUMBIA

. Their Satanic Majesties Request,
Rolling Stones, LoNDON

. Ninth, Herb Alpert & the Tijuana
Brass, aam

. Diana Ross & The Supremes
Greatest Hits, Diana Ross & the
Supremes, MOTOWN

6. Pisces, Aquarius, Capricorn &
Jones, Ltd., Monkees, cOLGEMS
7. Golden Hits, Turtles. wHITE WHALE
8. Blooming Hits, Paul Mauriat & His
9

10

N A W N =

Orchestra, PHILIPS
. Disraeli Gears, Cream, arco

. Farewell To The First Golden Era,
Mamas & Papas, DUNHILL

COUNTRY SINGLES—10 Years Ago

1. Mamas Don't Let Your Babies
Grow Up To Be Cowboys/I Can
(R;ce'it Off On You, Waylon & Willie,

. Don’t Break The Heart That Loves
You, Margo Smith, wARNER BROS

. Do | Love You (Yes in Every Way),
Donna Fargo, waRNER BROS

. What Did | Promise Her Last
Night, Mel Tillis. mca

. Woman To Woman, Barbara
Mandrell, aBc/DoT

. | Love You, | Love You, | Love You,
Ronnie McDowell, scorpiON

o EBpalcrtender Blues, George Jones,

. Two Doors Down, Zella Lehr, rca
. If 1 Had A Cheating Heart, Mel
Street, POLYDOR

. Walk Right Back, Anne Murray,
CAPITOL

SOUL SINGLES—10 Years Ago

. Flash Light, Parliament, casaBLanca

. It's You That | Need, Enchantment,
UNITED ARTISTS

. Always And Forever, Heatwave, eric

. Too Hot Ta Trot, Commodores
MOTOWN

. Stayin’ Alive, Bee Gees, rso
Which Way Is Up, Stargard, mca
. Our Love, Natalie Cole, capitoL

. Playing Your Game Baby, Barry
White, 20TH CENTURY

. Bootzilla, Bootsy's Rubber Band,
WARNER BROS

. Let Me Party With You, Bunny
Sigler, GOLD MINE

[
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Billboard-

FOR WEEK ENDING
FEBRUARY 20, 1988

POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 milllon.

SILVER—Stations with a weekly curne
audlence between 250,000 and 500,000.

TIN 29 32 The Jets, Rocket 2 U 27 30 Keith Sweat, | Want Her 16 19 Salt-N-PeRa, Push It 35 EX Rick Springfield, Rock Of Life
30 34 Foreigner, SageYou will 28 32 Michael Jackson, The Man In The Mirro 17 17 Dan Hill, Never Thought (That | Could 36 39 Terence Trent D'Arby, Wishing well
. 31 EX Billy Ocean, Get Qutta My Dreams, Get 29 22 Jody Watley, Don't You Want Me Al8  —  Gloria Estefan & Miami Sound Machine, 37 40 Great White, Save Your Love
B & DaveLee Roth ust Une Parade 0B Bl oceon ort Outta Ny Oreums et | 20 2 WRB/R Famp o Tvo 2B Mick Japser oy o 0 e o
avid Lee Roth, Just Like Paradise ity Ocean, Get Outta reams, Ge! , Pump Up The Volume ick Jagger, Say You Wil
4 W 34 EX  Jody Watley, Some Kind Of Lover 32 34 Alexander O'Neal Fea(uriv): Cherrelle A 3 Richan/l/m [mfi’ess Summer Nights 40 EX Black vgerythiné Is ComingMUp Black o
35 21 EMon John, tandie In The Wind A33  —  Louis Armstrong, What A Wonderful Wor 22 27 Billy Ocean, Cet Outta My Dreams, Get A — Shrsflir, Set The Night To Music W
N A — PEb:IeSI'BG""”erEdS 0n) The D %2 %g gazr LzebﬁolhbJutst’L{:e Saradise : —  Heart, PiWa;ﬂ ’}ou So KBad
A — Michael Bolton, (Sittin' On) The Dock ebbie Gibson, Qut of the Blue —  Robert Plant, Heaven Knows - Rill Ri
wmrz el L oG Tl A I N R T LYl R R o i
o i : ladys Kni ips, Love Overbo ig Trouble, When The Love Is 8 ire
New York O.M.: Steve Kingston 014} 5 77 23 Swing Out Sister, Twilight World EX EX White Lion, Wait 703 pet §hog Boys & "“.fz Springfield, Wh
1 1 Tiffany, Could've Been A28 — Michael Jackson, The Man In The Mirro 3 11 Patrick Swaj 2 (We Fraser),
2 6 Rick Astley, Never Gonna Give You tp 29 EX The Cover Girls, Because Of You 4 1 Tiffany, Couid've Been
3 4 Expose, Seasons Change - A Pebbies, Girlfriend ) 5 9 Prince, | Could Never Take The Place
4 5 I:/‘;;R‘R/S Pun]w Up The Volume M A Terence Trent D'Arby, Wishing Well- - 6 8 Ex&ose“Seasons Change
5 2 INXS, feed You omﬁht Pittsburgh P.D.: Jim Richards A — Steve Winwood, Talking Back To The Ni ] 7 1IN Sleseed You Tonight
6 7 Keith Sweat, | Want Rer ) I rg Ul IChar EX Rick S%n'ngﬁeld Rock Of Life 8 6 B!"Kca , Hazy Shade Of Winter
7 8 Eric Carmen, Hunsq Eyes (From "Dirty 1 1 Expose, Seasons Change EX EX Sting, Be Stil MY Beating Heart = 9 12 Eric Carmen, Hungry E%es (From “Dirty
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