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‘Wave’ Makes Sales Splash, New Conservatism Slows Small-Market Airplay
But Not For New Age Acts

This story was prepared by Ken
Terry and Geofl Mayfield.

NEW YORK Call it “wave” or new
adult contemporary or adult alterna-
tive radio. Regardless of the deserip-
tion, this format is starting to sell rec-
ords in significant quantities, say re-
tailers and record label executives.
But even though the format has been
closely identified with new age music
from the start, its biggest sales im-
pact has been on records by artists
whose genre is not new age.

Tracy Chapman, Basia, Kenny
Rankin, Toni Childs, Johnny Hates
Jazz, and Bobby McFerrin are among
the acts retail chains cite as having
enjoyed sales increases through ex-
posure on adult alternative stations.
Meanwhile, dealers say, new age mu-

Majors Meet
Demand For CD
Gatalog Classics

BY DAVE DIMARTINO

LOS ANGELES With very few ex-
ceptions, the CD catalog titles most
requested by consumers are already
available or will be shortly. The back
catalogs of most current stars have
been released on CD, and labels are
now having to make hard decisions
about whether to put out older vault
items in the digital configuration.

A list of in-demand CD titles ob-
tained through a Billboard chart de-
partment survey of retailers proves
that for the most part labels are no
longer in a catch-up phase. Of the
eight most requested titles named by
retallers (see chart, page 73), only the
Beach Boys’ “Pet Sounds,” the first

(Continued on page 73)

sic is still selling modestly, except for
records by the genre’s few super-
stars, such as George Winston and
Andreas Vollenweider. Wave sta-
tions’ success has, however, also
helped new age records in general.
The new retail impact of adult al-
(Continued on page 77)

Secondarig

BY YVONNE OLSON

LOS ANGELES Secondary and
smaller markets, which historically
have helped launch hit records, are
becoming more conservative. As
that happens, PDs and record com-
pany personnel say, the importance

of those stations in breaking rec-
ords is decreasing in comparison
with that of a few musically active
major-market top 40s.

“The smaller markets have defi-
nitely slowed down,” says RCA VP/
pop promotion Butch Waugh.
“There are a lot of respected PDs in

Baptists: Don’t Be Tempted By E.T.”

BY EDWARD MORRIS

NASHVILLE National officials of
the Southern Baptist Convention
are urging the denomination’s 15
million members not to buy MCA
Home Video’s cassette of “E.T.—
The Extra-Terrestrial” in retaliation
for Universal Studios’ theatrical re-

lease of “The Last Temptation Of
Christ.”” Universal is owned by
MCA Inc.

Baptists and other fundamental-
ists tried to stop the showing of the
controversial movie, and many of
them picketed theaters showing the
film when it went into early release.

Expected to be the biggest-selling

ADVERTISEMENTS

video in history, “E.T.” hits retail
shelves in October with a suggested
price of $24.95. Coca-Cola is also of-
fering a $5 rebate on the title, which
is expected to sell 6 million-8 million
units.
“I do not think MCA or Universal
thought that very many conserva-
(Continued on page 73)
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The New York Times rated Buckwheat Zydeco’s On A Night
Like This as one of the "“Ten Best Recordings of 1987.” Now,
Buckwheat is back with Taking It Home, featuring ten brilliant
rock 'n’ zydeco-flavored tunes, including the single, “Why Does
Love Got To Be So Sad"—one of the hottest rock radio tracks
in America! Catch Buckwheat Zydeco on tour with Eric Clapton.
On Island Compact Discs, Records and Cassettes

It's Big! It's Boss! It's a Hit! It's Big Boss Sounds, tre new |.R.S.
album from Reckiess Sleepers featuring Jules Shear, the
“Bossest” songwriter of these modern times. "If We Never Meet
Again” (IRS-53394) is the first of many jewels from this sparkling
collection. Take it from us on the highest authority. Produced by
Scott Litt and Jules Shear. (IRS-42194)

s Balk At Breaking Hits

smaller markets whose opinions we
follow when we’re building a story,
but it seems like the guys in larger
markets are willing to take more
chances nowadays.”

While there are still pockets of
secondary-market activity on new
records, another record label execu-
tive, who asks not to be named,
says, ‘“What baffles me is that
sometimes the major-market sta-
tions refuse to listen to success sto-
ries from secondaries with a similar
market makeup. They’d rather hear
success stories from other majors.

“What really gets me is when a
secondary uses major-market air-
play as a main criterion for deciding
on a record—‘We’ll add it if KIIS
Los Angeles does.” That's the kind

(Continued on page 16)

Billhoard Debuts
Weekly Chart Of
Altermative Rock

NEW YORK In response to indus-
try demand for consistent informa-
tion on alternative airplay, Billboard
this week introduces Modern Rock
Tracks, a weekly 30-position chart
surveying progressive commercial
and noncommercial rock stations.

The Modern Rock Tracks chart
(see page 16) will run adjacent to the
Album Rock Tracks chart, which will
continue to list the 50 top songs at
traditional rock stations.

Billboard’s initial Modern Rock
Tracks reporting panel is made up of
29 influential radio stations—18 com-
mercial and 11 college operated. Pan-
elists include such modern rock stan-
dard-bearers as KROQ Los Angeles,
XETRA-FM “91X” San Diego, KITS

(Continued on page 10)

N EA

e A AR R

-MCA R=CORDS

€1988 Narada Productions Inc.

www americanradiohistorv com

ADVERTISEMENT


www.americanradiohistory.com

1988
SUMMER
OLYMPICS
ALBUM

_i 1\
WHITNEY BOUSTON
One Momgnt ‘n Time

JOHN WILLIAMS
Olym piqi Spiriz

=

ERIC CARMEN
Reason To Try

FOUR TOPS

Indestrucrible %

BEE GEES
Shape Of Thlnga To Come

"TAYLOR DAYNE
Willpower

JENNIFER HOLLIDAY
Peace In Our T.mg

KASHIF
Olympic Joy

THE BUNBURYS
Fight (No Matter How Long)
]ERMAINE JACKSON & LA LA =

Rise To The Cccasion

ODDS & ENDS
That's What Dreams Are Made Of

THE CHRISTIANS
Harvest For The World



www.americanradiohistory.com

EGIN

Introducing the soundtrack
album to NBC’s broadcast of the
1988 Summer Olympic Games
beginning September 15th from
Seoul, Korea. The music from this
album will be featured during 180
hours of televised coverage,
reaching an estimated 80-100
million people every day. With
that amount of massive exposure,
coupled with the strong line-up of
artists and songs, the 1988

Summer Olympics Album will

win more than its share of

platinum and gold medals.

1988 SUMMER OLYMPICS ALBUM
ONE MOMENT IN TIME.

The Music To
The World’s
Most Watched
Event!

On Arista chrome
cassettes, records and
compact discs.

Executive Producer: Clive Davis
Executive Music Supervisor: Gary Borman

Presented by Arista and NBC Sports

1
" sl

© 1988 Avista Records. Inc., a Bertelsmann Muslc Group Company

This album is officia anctioned by
Stat: i



www.americanradiohistory.com

R s ==
B oo B —  m—
| I BTl EE . 1 = 1 ]
— s [ 1T & = = e O B O ]
e R

BMG Confab Gheers Banner Year

Distributor Gathers Team In Montreal

BY GEOFF MAYFIELD

VOLUME 100 NO. 37 SEPTEMBER 10, 1988

EPMD TAKES CARE OF ‘BUSINESS’
Long Island, N.Y.’s EPMD shot to the top of the Hot Black Albums chart
with its Fresh/Sleeping Bag debut, *“Strictly Business.” The rappers’ sig-
nature style and sampling of older hits has industryites and rap fans
buzzing. Billboard’s Janine C. McAdams reports. Page 21

Target Aims For Video Biz

Target, the 342-store merchandiser, is looking to become a major force
in video by challenging video specialty and combo stores for a share of
the sell-through market. Marketing editor Earl Paige reports, page 32.
And this week’s Editorial notes that video “rentailers” who focus on
depth-of-copy, pay-per-transaction, and other rental areas may lose the
lucrative sell-through video market to aggressive merchandising chains,
page 9.

MEMPHIS & NASHVILLE ROCK
A host of young rock’n’rollers are originating from country music’s home
base. Music journalist Robert Palmer reports on the “‘barrelhouse town”
of Memphis, while Billboard's Gerry Wood details Music City’s rockers in
this special section. Follows page 40

Iran-Contra Vid Burns Bush At Theaters
MPI Home Video's “Coverup: Behind The Iran-Contra Affair,” which
probes VP Bush’s alleged involvement in the 1980 arms-for-hostages
deal made with Iran, has been distributed theatrically. Home video editor

Al Stewart tells the story. Page 51
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MONTREAL During a weeklong
meeting often pumped with the en-
thusiasm one might expect at a pow-
erhouse college pep rally, BMG Dis-
tribution gathered its troops to cele-
brate topping the $500 million mark
in the fiscal year ended June 30.

Dollars alone, however, were not
the only cause célebre at the Aug. 23-
28 meet. In a week that was heavy on
entertainment showcases and busi-
ness sessions, many of the events fo-
cused on the new life this distributor
and its affiliated labels have found
under the ownership of the German-
based Bertelsmann Music Group,

NEW YORK MPI Home Video
and the Rev. Jesse Jackson are ne-
gotiating a settlement to the 5-
week-old legal impasse that has
stalled the release of a videocas-
sette featuring Jackson’s speech
before the Democratic National
Convention.

While it remains unclear if MPI
will finally win Jackson’s approval
to market the tape, both sides say
they have arrived at an agreement
in principle and that a resolution of
the dispute could be reached within
two weeks. If the tape is finally re-
leased, Jackson would presumably
be paid either a flat fee or a royalty
on each tape sold.

Jackson’s attorneys filed a copy-
right-infringement suit in U.S. Dis-
trict Court in Chicago after MPI

MPI Nears Agreement On
Rev. Jackson Speech Vid

had said that it would release the
$14.95 video ‘Jesse Jackson: We
Can Dream Again” on July 26. MPI
asserted that it did not need Jack-
son’s permission to release the tape,
since the company was acting as a
news-gathering organization cover-
ing a speech by a public figure (Bill-
board, Aug. 13). Company officials
also have argued that Jackson’s
speech is in the public domain.

MPI purchased a tape of the
speech from ABC for a reported
$6,500. MPI claims to have taken or-
ders for 25,000 units.

In filing the complaint, Jackson’s
attorneys asserted that the video
supplier was attempting to “exploit
Jackson’s name, stature, and liter-
ary ... skills for the sole commer-

(Continued on page 73)

which in September 1986 exercised its
option to take the reins of the RCA
music operations, which were then
controlled by General Electric.

Twice during the week, BMG Dis-
tribution president Pete Jones hailed
the new company attitude, which he
attributed to Bertelsmann’s manage-
ment style. During his keynote ad-
dress, which opened the meet, and
later in the week when he introduced
a speech by BMG co-chairman Mi-
chael Dornemann, Jones said that in
BMG's regime, “We're no longer the
bastard child unrecognized by par-
ents or a stepchild unloved by good
parents. We happen to be a favored
child to whom much is given and of
whom much is expected.”

And in his Aug. 26 remarks, Dorne-
mann praised the distributor, indicat-
ing that some of those expectations
are already being realized.

Dornemann said that in the 18
months since BMG assumed sole
ownership of RCA’s U.S. music prop-
erties, the combined operations had
realized “a swing of $100 million” in
profits, from losses of $35 million un-
der GE’s ownership to a mark top-
ping $75 million. He also made it clear
that the distribution company—
which he described as “an indepen-
dent, entrepreneurial profit cen-
ter”’—was doing its part to contribute
to that turnaround, reporting that
billing for the first six months of 1988
was 63% ahead of that rung during
the first half of 1987.

(Continued on page 74)

Retailers Find Jane’s Album ‘Shocking’

BY CHRIS MORRIS

LOS ANGELES The cover of
“Nothing’s Shocking,” the debut
Warner Bros. album by the highly
touted underground L.A. rock
band Jane’s Addiction, has appar-
ently given a jolt to some major re-
tail chains and rackjobbers that
have refused to carry the album.

The album’s cover art features a
photo of a sculpture by the band’s
lead vocalist, Perry Farrell, depict-
ing nude, albino Siamese twins
with their hair on fire reclining in a
rocker.

The Musicland Group, Target
Stores, Camelot Enterprises,
Sound Warehouse, and rackjob-
bers Handleman Co., Lieberman
Enterprisers, and Western Mer-
chandisers are reportedly not
stocking the controversial pack-
age.

This marks the third time in a
year that a Warner-distributed al-
bum has met with opposition from
the retail community due to its
cover art.

Last year, Geffen Records is-
sued a second, alternative cover
for Guns N’ Roses’ debut, “Appe-
tite For Destruction,” after retail-
ers objected to the nudity and vio-
lence displayed in the original jack-
et art by artist Robert Williams.
Prince’s nude pose and the reput-
edly phallic imagery on the cover

Executive Turntzble
appears this week
on page 78

of the Paisley Park release “Love-
sexy”’ excited similar protests this
year (Billboard, May 21), but the
cover art went unchanged.
Availability of the records at
large accounts and their commer-
cial success appear to be at least
partly related: “Appetite For De-
struction” has been certified triple
platinum, while ‘“Lovesexy,” re-

leased in May, peaked early on the
charts and has not yet been certi-
fied gold.

The Jane’s Addiction cover is
provoking immediate and strong
reactions from retailers.

“It's the second-most-repulsive
cover I've ever seen,” says Steve
Marmaduke, VP of purchasing for

(Continued on page 77)

NEW YORK In a continuing ef-
fort to serve all branches of the mu-
sic industry better, Billboard this
week begins printing complete
playlists of major music stations re-
porting to the Hot Black Singles
and Hot Country Singles panels.
Billboard will print two “Power
Playlists” in both formats each
week. The playlists will be chosen
on a rotating basis from among the
26 largest country reporting sta-
tions and 14 largest black reporting
stations, ranked by weekly cume.

lists for KACE Los Angeles and
WXYYV Baltimore are printed in the
black section on page 21; the play-
lists for WESC Greenville, S.C., and
KPLX Dallas are printed in the
country section on page 41. Bill-
board continues to print complete
Power Playlists for the 30 largest
top 40 and crossover stations (see
pages 19-20).

Billhoard To Run Playlists
Of Black, Gountry Stations

In this issue, the complete play-

At the same time, the Hot Black
Singles Action box moves to page
25; the Hot Country Singles Action
box moves to page 43; and the Hot
100 Singles Action box moves to
page 69.

In another change, the Hot
Crossover 30 chart, which tracks
airplay on stations mixing top 40,
dance, and urban music, moves to
page 67. This allows easier refer-
ence to the Hot 100 Singles chart. A
revised list of all stations reporting
to the Hot Crossover chart also ap-
pears on page 67.

Billboard this week also intro-
duces the all-new Modern Rock
Tracks chart (story, page 1).

In last week’s issue, Billboard
made two important chart changes:
The Top Black Albums chart was
expanded to 100 positions from 75,
and the chart of Latin airplay re-
turned on a biweekly basis.

BILLBOARD SEPTEMBER 10, 1988
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MONKEY GEORGE MICHAEL
G. MICHAEL, G.MICHAEL

I DON'T WANNA GO ON WITH YOU LIKE THAT ELTON JOHN
B.TAUPIN

I DON'T WANNA LIVE WITHOUT YOUR LOVE CHICAGO
R.NEVISON

SWEET CHILD O' MINE GUNS N’ ROSES
M.CLINK

LOVE WILL SAVE THE DAY WHITNEY HOUSTON
JELLY BEAN

LIPPMAN KAHANIEE ENTERTAINMIENT

Las Angeles 8800-Sunset Boulevard, Suite 401, Los Angeles CA 90069  Tel.: 213-657-1776 Fax: Z13-657-4561 Telex: 4900001145
London 2 Elgin Mews North, London W9, England Tel.: 01-625-9347 Fax: (1-328-4247
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Def Leppard Scales Sales Heights
I1st Group To Sell 6 Mil Of Two Albums

BY PAUL GREIN

LOS ANGELES Def Leppard last
month became the first group ever to
top the 6 million mark in U.S. sales
with two different albums.

The British metal band achieved
the feat as “Hysteria” was certified
for domestic sales of 6 million copies,
matching the sales pace of its 1983
predecessor, “Pyromania.”

The only other artists to top the 6
million mark with more than one al-
bum are solo superstars—Whitney
Houston and Michael Jackson. Fleet-
wood Mac and Simon & Garfunkel
are the groups that have come clos-
est to matching this achievement:
They have each topped the 5 million
mark with two albums.

The “Dirty Dancing” soundtrack
established another record in August

Label Group Issues First-Half Report

RIAA: Pirates Pay The Price

NEW YORK The Recording Indus-
try Assn. of America says authorities
seized 283% more alleged counter-
feit/pirate cassettes in the first half
of the year than they did in the first
six months of 1987.

The majority of the 308,184 cas-
settes seized were Hispanic music
tapes, the RIAA notes in its first-half
report. The label trade group says
the rise in seizures of Hispanic tapes,
mostly in California, is a result of the
formation of the RIAA Hispanic Mu-
sic Advisory Committee, which gave
the RIAA bilingual antipiracy staff-
ers to focus on the problem of piracy
in the Hispanic music market.

The report notes that the number
of arrests and indictments during the
six-month period rose 105% when
compared with last year.

There were T4 arrests/indictments

at the midyear point, compared with
36 during the same period in 1987.
The number of search warrants and
consent searches rose 158%. There
were 83 sight seizures, up more than
76%. Bootleg seizures more than dou-
bled from January through June of
this year to 7,966,

The trade group also reports that
two record-rental cases were re-
solved in its favor.

During the first half of the year,
nearly 4 million counterfeit cassette
labels were seized, more than the to-
tal seized in all of 1987,

The RIAA says its antipiracy unit
succeeded in going after major manu-
facturers and distributors of bogus
product and goods sold by street ven-
dors, flea market dealers, and record
convention dealers.

Leon McAuliffe, Gountry
Guitarist & Gomposer, Dies

BY ELLIS WIDNER

TULSA, Okla. Leon McAuliffe, the
pioneering steel guitarist who
wrote the country swing classic
“Steel Guitar Rag” and co-authored
“San Antonio Rose” with Bob Wills,
died Aug. 20 at a hospital here after
a long illness. He was 71.

McAuliffe was buried Aug. 27 at
Memorial Park Cemetery following
services at First Baptist Church.
Among those attending were for-
mer members of the Texas Play-
boys, local and state politicians, and
fans.

McAuliffe joined Wills in Tulsa in

1935 after leaving the Light Crust
Doughboys in Fort Worth, Texas.
From Tulsa, Wills rose to national
prominence as a band leader and
composer. McAuliffe remained with
the band until 1942. His place in
American music history was as-
sured when Wills hollered, “Take it
away, Leon, take it away,” during
the introduction to ‘“Steel Guitar
Rag.”

McAuliffe led his own nationally
known bands for several decades.
He operated Tulsa’s Cimarron Ball-
room, had radio shows on KVOO
and KRMG in Tulsa, and hosted a

(Continued on page 74)

George Mendelssohn Dead;
Produced Records Since '38

NEW YORK George Mendelssohn,
a producer and manufacturer of clas-
sical and pop recordings for 50 years,
died of cancer of the esophagus in
Dusseldorf, West Germany, Aug. 31
at the age of 75.

Mendelssohn was born George H.
Mendelssohn-Bartholdy; he claimed
to be a direct descendent of the 19th-
century composer Felix Mendels-
sohn.

Mendelssohn started Vox Records
in 1938. Under Vox and varying
brand names, he produced and re-
leased many successful classical and
popular recordings. Mendelssohn
sold the company to Ira Moss 10

years ago. (Moss recently sold the
successor company, the Moss Music
Group, to Pickwick Entertainment
[Billboard, Sept. 3]).

Mendelssohn later formed a new
label, Pantheon, which along with a
budget label, Priceless, was sold to
Outlet Books, the mail-order division
of Crown Publishing. Mendelssohn
continued, however, to provide new
releases for Pantheon, for which he
served as executive producer.

Mendelssohn was the subject of a
now-legendary story concerning the
late conductor Otto Klemperer. Ac-
cording to Arabesque label owner

(Continued on page 74)

by topping the 9 million mark in U.S.
sales. That makes it the industry’s
best-selling album since Prince’s
“Purple Rain” soundtrack four years
ago, which was also certified for
sales of 9 million. Only one sound-
track has been certified at a higher
sales level: “Saturday Night Fever,”
which topped the 11 million mark.

Randy Travis’ “Always And Forev-
er” last month became the first coun-
try album to top the 3 million sales
mark since Alabama’s “The Closer
You Get ... ,” which was released
more than five years ago.

Three debut albums were certified
at various platinum levels last month:
Guns N’ Roses’ “Appetite For De-
struction’’ (3 million), ‘“‘Richard
Marx” (2 million), and Al B. Sure!’s
“In Effect Mode” (1 million).

Two albums by Grammy-winning
pop stars were certified gold and

(Continued on page 74)

Willie Power. Billboard honors Willie Nelson with a special plaque marking the
10 years his “"Stardust” album has remained on the Top Country Albums chart.
The presentation was held at the taping of CBS Records’ "‘Global Tribute To
Willie Nelson,” to be broadcast on TNN in November. Shown, from left, are Roy
Wunsch, senior VP, Nashville Operations, CBS Records; Gerry Wood, GM
Nashville, Billboard; and Nelson.

GUNS N’ ROSES’ “Sweet Child O’ Mine” jumps to No.
1 on the Hot 100 one month after its debut album, “Ap-
petite For Destruction,” hit No. 1 on the Top Pop Al-
bums chart. The Los Angeles-based group is Geffen
Records’ second metal band to land a No. 1 single in
less than a year. Whitesnake did the trick in October
with “Here I Go Again.” Only two other metal-oriented
acts have ever topped the Hot 100, and both accom-
plished the feat with hits that were mainstream pop/
rock. Van Halen rang the bell in 1984 with “Jump” and

‘Sweet Child 0’ Mine’ Guns To No. 1
Leppard Doesn’t Ghange Top Album Spot

Love A Bad Name” and
“Livin’ On A Prayer.”
The fact that Guns N’
Roses has landed a No. 1
single is somewhat ironic
because pop radio ig-
nored the group for near-
ly a year. The album rode

Bon Jovi scored twice in

1986-87 with “You Give
A et e e
’ )
E 4
A=y e

the chart for 10 months

before the group man-
aged to even crack the
Hot 100.

Guns N’ Roses is one of five metal-oriented bands in
the top 10 on this week’s pop albums chart. The oth-
ers— Def Leppard, Van Halen, Poison, and Cinderel-
la—also cracked the top 10 with their previous albums.

Def Leppard continues to set the pace in metal. The
group’s ‘“Hysteria” album is No. 1 for the fifth week
and generates its fourth top 20 single, “Love Bites.”
One year ago this week, “Hysteria” was holding—and
apparently peaking—at No. 4, behind the “La Bamba”
soundtrack (now off the chart), Whitney Houston’s
“Whitney” (now No. 82), and “Whitesnake” (now No.
162). That's staying power.

One final note: Guns N’ Roses’ lead singer, Ax] Rose,
wrote “Sweet Child O’ Mine”’ about his girlfriend, Erin
Everly, who also appears in the video. She’s the daugh-
ter of Don Everly, who with his brother, Phil, topped
the pop chart in the late '50s and early '60s with “Wake
Up Little Susie,” “All I Have To Do Is Dream,” and
“Cathy’s Clown.”

FAST FACTS: Bobby McFerrin’s “Don’t Worry, Be
Happy” jumps six notches to No. 9 on the Hot 100, be-
coming the first a cappella single to reach the top 10 in
the rock era. The only previous a cappella records to
crack the top 40 were Judy Collins’ “Amazing Grace”
(No. 15 in 1971) and Prelude’s “After The Gold Rush”
(No. 24 in 1974). Two other recent hits were nearly a
cappella, but had light instrumentals: Billy Joel’s “The
Longest Time” and the Nylons’ “Kiss Him Goodbye.”

Kenny Loggins’ “Nobody’s Fool,” the theme from
“Caddyshack II,” jumps to No. 10 on the Hot 100, near-

by Paul Grein

ly eight years after “I’m Alright,” the theme from the
original “Caddyshack,” peaked at No. 7. But there are
signs that Loggins—Ilike Chicago—is starting to be
thought of as a singles act. Loggins’ “Back To Avalon”
is stalled at No. 69 on this week’s pop albums chart.

Whitney Houston goes after her 10th top 10 single in
a row as “One Moment In Time” enters the Hot 100 at
No. 57. The song is from Arista’s new Olympics album
of the same name and gives Houston a chance to re-
deem herself after the poor (for her) performance of
“Love Will Save The
Day,” which peaked at
No. 9. “One Moment In
Time” was co-written by
John Bettis, who has now
written a hit for the three
hottest pop singers of the
'80s. Madonna took his
“Crazy For You” to No. 1;
Michael Jackson took
“Human Nature” into the
top 10.

Coincidentally, the writ-
ers of two of Houston's biggest hits also enter the Hot
100 this week. George Merrill & Shannon Rubicam,
who wrote Houston's ‘“How Will I Know” and “I
Wanna Dance With Somebody,” debut at No. 83 with
“Waiting For A Star To Fall.” The duo, billed as Boy
Meets Girl, had a minor top 40 hit in 1985, “Oh Girl.”

“Dirty Dancing” finally drops to No. 12 on the pop
album chart after 48 weeks in the top 10. That’s the lon-
gest that any album has remained in the top 10 since
Bruce Springsteen’s “Born In The U.S.A.” spent 84
weeks in the winner’s circle from 1984-86.

Industry notes: Six of the artists in the top 10 on the
pop album chart are booked by ICM in New York: Def
Leppard, Guns N’ Roses, Tracy Chapman, Richard
Marx, Poison, and Cinderella...And Michael Lippman
and Rob Kahane of Lippman/Kahane Management
bump themselves out of No. 1 on the Hot 100. Their Los
Angeles-based company represents George Michael,
who topped the chart last week, and Mike Clink, who
produced the Guns N’ Roses record that replaced it.
Two weeks ago, the company represented the artists,
producers, and/or writers of five top 10 hits.

WE GET LETTERS: John Farkas of Cleveland notes
that Def Leppard is the third “feline” act to hit No. 1 on
the pop albums chart, following Cat Stevens and John
Cougar.

Art Goewey of Sound Warehouse in Chicago notes
that Olivia Newton-John’s “The Rumour” is the latest
in a long line of singles whose titles feature British
spellings. Among others: Bananarama’s “I Heard A
Rumour” and Billy Ocean’s “The Colour Of Love.”
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In 1988 Priority Records Discoverec
' The California Raisins:
With Your Help, We Went Platinum.

And Now...The Purplle Feigrn Continues!
With The New Album.

 Sweet, Delicious, & Marvelous

|
] ’ nw’. : !
Il e h
Sing The Hit Songs: = . f -
1 Herd & Thvugh The Gropesine My G/rl/(S/ttk 07:, The Deck Of The Bay/Stof.! Im The Name Of Love/Dancing In The Street/And More! !hn_ & et 88 CalRab

Llobonta » Lom Ontée
SndBy Me o 1wy ooy

At L Produced By Ross Vennelli

P_A “
Featurir.g Vocals By Buddy Miles
Available On Album, Cassette And Coract Disc (9755)
Dugitally Mixed And Mastzred
The Original Platinum-Plus Albam

Get Yours Here: Over 30 Million Dollars In Television Advertising.
Paulstarr/MN (612) 559-8276

Acton/OH (216) 243-0300 Promotional Support Includes:

Encore/NY (718) 706-6300
Motor City/MI (313) 342-6550 « 30 Second Clay-Animated Television Spot _
Sl e IB0B)SRAZ7AY, « Elaborate Full-Cclor Floor Display (as pictured)
Grfaat Bay/MD (301) 675-7300 = LP BaCkerS
Big State/TX (214) 631-1100
Selecto/TN (901) 5231190 » Tent Cards
Rock Bottom/GA (404) 448-8433 « Shelf Talkers
» Stand-Up Of Characters Included In LP/Cassette
* Intensive Press Exposure
PRORITY

Call Priority Records—-(800) 235-2300/(213) 467-0151



www.americanradiohistory.com

JOHN HIATT WRITES SONGS ABOUT

BEING BORN, DYING, AND EVERYTHING

THAT HAPPENS IN BETWEEN. LAST

YEAR'S “BRING THE FAMILY" BROUGHT

SP 5158

HIATT HUNDREDS OF THOUSANDS OF

NEW FANS, AND A WHEELBARROW-FULL

OF ECSTATIC REVIEWS. HIS NEW

ALBUM "'SLOW TURNINE" WILL WIN HIM
5P 5206

AN EVEN BIGGER AUDIENCE, AND

ANOTHER WHEELBARROW.

‘“$LOW TURNING!'

THE NEW ALBUM FROM JOHN HIATT.

12 NEW SONGS ABOUT LIFE IN

THE REAL WORLD.

FROM A RESIDENT.

PRODUCED BY GLYN JOHNS
MANAGEMENT: WILL BOTWIN.
SIDE ONE MANAGEMENT. NYC

m 1
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Editorial

Vid Stores Missing The Boat On Sell-Through

VIDEO RETAILERS would do well to ponder
the words of Doug Harvey, the new director of
marketing and operations for Jetco, the internal
rack of the Target mass merchandise chain. Ad-
dressing a Target convention in Minneapolis re-
cently, he told his audience that the chain’s
home entertainment departments offer an aver-
age of 1,200 home video catalog titles for sale;
some boast as many as 2,000 selections.

Considering that Target operates 342 units in
27 states, that’s a lot of home video product for
sale. After the Target departments increase
their physical shelf space by 20% this fall, Har-
vey noted, “We will have as many or more mov-
ies in our stores for sale as most mom-and-pop
video stores have available for rental!”

Target is not the only mass merchandiser that
has been successful with video sell-through. The
nation’s top rackjobbers, Handleman and Lie-
berman, are stocking many department and dis-
count stores with home video product on a year-
round basis, and most of these accounts are sell-
ing, not renting.

The reluctance of specialty video retailers to
participate in this business recalls an episode

from the infancy of home video. In the late '70s,
when it was starting to become clear that there
would be a video industry, Cy Leslie, a record in-
dustry veteran who would later head CBS Video
Enterprises and MGM/UA Home Entertain-
ment, began urging record retailers to get into
video. If they were willing to broaden their hori-
zons, he said, they could be home-entertainment-
software .dealers, which would expand their
sales and mitigate the effects of the record in-
dustry’s periodic ups and downs.

With a few significant exceptions, record re-
tailers chose not to follow his suggestion. Not
only were margins lower on video than on re-
cords, but it soon became apparent that rentals
would generate the biggest share of video in-
come. Record dealers were used to selling, not
renting; for quite a while, most were unwilling
to handle any video product other than music vi-
deocassettes, which tended to sell through due
to their low price points.

Eventually, a number of record retailers did
become full-line combo record and video dealers,
but by then, specialty video chains had prolifer-
ated to the point where they had captured the li-

on's share of the business.

Over the past three years, the same thing has
been happening to video dealers, but in reverse:
Due to their resistance to sell-through, they
have allowed mass merchandisers to dominate
that portion of the trade. Today, with the excep-
tion of a few forward-looking retailers—such as
Audio-Video Plus in Houston, Applause Video in
Omaha, Neb,, and RKO Warner Video in New
York— video specialists will have to scramble to
establish themselves in sell-through.

It is not enough for a dealer to sell kiddie and
gift videocassettes during the Christmas season
and ignore sell-through for the rest of the year.
It’s also not enough to establish a dump bin for
used movies—although plenty of retailers don’t
even do that.

Sell-through requires a commitment of space
and dollars; for many entrepreneurs, it may
even require moving to larger premises. But
with sales growing faster than rental income,
dealers who remain rentailers will someday kick
themselves for allowing the mass merchandis-
ers to take this business away from them.

U.S., Soviet Music Reveals Separate Social Realities

Editor’s Note: The following open
letter was written in response to
coverage of a panel on rock in the
Soviet bloc at the recent New Mu-
sic Seminar in New York (Bill-
board, Aug. 6). The two panelists
mentioned below—Artemy
Troitsky and Boris Grebenshi-
kov—are a Soviet rock journalist
and a leading Soviet rock musi-
cian, respectively.

Dear Mr. Troitsky and Mr. Greben-
shikov:

If the lyrics of songs you hear on
MTYV are shallow, if our knowledge
of and esteem for poets and poetry
are not so deep or widespread as are
the Russians’ for theirs, if perhaps
our artists are not as politically and
socially aware as their Soviet coun-
terparts are, you might consider

some of the differences between:

our countries.

In the Soviet Union, you get your
freedom of movement, your trans-
portation, your housing, your job,

“even your food from the govern-

ment. Without this indebtedness,
what would Soviet artists be say-
ing?

In the Soviet Union, you get your
approved selection of news, infor-
mation, and entertainment and your
awareness of and sensitivity to is-
sues from your government. Who
you will hear, what you will hear,
what can be said, what cannot be
said, and how many will be allowed
to say it is decided by the govern-
ment. In the absence of this indoc-
trination, what would Soviet artists
be saying?

In the U.S., we’ve had cars, lots of
them, for over 50 years. People
drive and listen to the radio. Behind
the wheel, it's hard to read poetry,
which seems to be so important to
your people. Also, we have had plen-
ty of affordable single-family hous-
ing. Babushka isn’t there 24 hours a
day for years, passing down every
poem she ever memorized (because
there weren’'t movie theaters for
her to go to when she was young).

In the U.S., getting fired from
your job for criticizing the govern-
ment, picketing, or samizdat-ing
doesn’t ruin you for life. You’'d
probably sue your former employer,
get a healthy settlement, and get
your job back if you want it. You
can live wherever you can afford
to—by yourself. And there’s plenty
of food.

In the U.S,, there’s lots to do-be-
sides reading poetry. I recently read
that the U.S.S.R. will be getting its
first golf course (there are over
20,000 in this country), its first base-
ball stadium (courtesy of Japan;
there are 24 major-league baseball
stadiums in the U.S., attended by
over 30 million patrons annually),
and its first Disneyland-style park
(in 1997; Disneyland opened in 1955,
and Disney now operates similar
theme parks in Florida and Tokyo).

In the U.S., we just don’t have the
same wellspring of artist inspira-
tion that Soviet artists enjoy. We

NOT AS BAD AS NUCLEAR WASTE
Having read Elliot L. Hoffman’s vi-
tuperative Commentary (Billboard,
Aug. 6), I decided to turn back to the
object of his considerable spleen,
Bud Katzel’'s Commentary about
DAT (Billboard, July 2). With Hoff-
man’s portentous references to the
greenhouse effect and nuclear
waste fresh in my mind, I was al-
most disappointed to discover that
Katzel’s piece seemed, at least to
this American consumer, eminently
logical.

In Katzel and Hoffman we have a
crystallization of the conservative/
liberal conflict: Katzel's laissez-
faire, let-the-market-decide capital-
ism vs. Hoffman’s belief in the pow-
ers of rampant regulation. In his in-
vocation of health and environ-

should be so lucky.

In the U.S., the government
doesn’t say, “We need to produce X
number of album units, so we need
X number of titles, so we need X
number of artists.”” The govern-
ment has nothing to do with it. If a
private company thinks an artist
can sell records, it puts them out.
Consequently there are lots of art-
ists, many saying very similar
things in their songs. To help carry
these artistic expressions to the
publie, we also have a number of
video channels, including MTV, VH-
1, TNN, BET, and Hit Video USA.

Boris, are you saying that we've
got a glut of musical entertainment
here? Would you recommend that I
get my insight into Soviet popular
music from Channel 1?

Or are you saying that U.S. music
itself is not engaging enough? Is
Stas Namin as good as Scriabin? Is
Alla Pugachova the new Shostako-
vich? Need they be?

Artemy, you claim that Soviet
rockers are more socially conscious
than their U.S. counterparts. Are
the antiacid rain, antiozone deple-
tion, antiwhaling, antitropical for-
est destruction, antidrug, anti-
oppression, and antiwar songs that
all the world is singing coming from
the Soviet Union, the country that
keeps photocopiers under lock and
key?

Any popular music reflects what
its culture is thinking about and do-
ing at any given time. What are
most Americans thinking about?
Whether or not to love. Whether or
not they are loved by someone spe-
cial to them. How to enjoy them-
selves. Whether or not to worry
about global issues, assuming their
own survival needs have been met
and their consumer expectations
more or less fulfilled. And so on
down the scale of human dignity.

They don’t need 30,000 bad knock-

(Continued on page 71)

mental issues, Hoffman seems to
want to strike a blow for Everyman
against the corporate overlords, to
save us all from the horrors of
DAT. Thanks very much, but Ever-
ymen and -women everywhere can
and should decide for themselves
whether they want to be saved
from these alleged horrors.
Finally, notwithstanding Hoff-
man’s admittedly clever use of iro-
ny, I don’t think the DAT controver-
sy is on a par with the environmen-
tal ruination or nuclear devastation
of the planet. His demagogic use of
these issues in the context of some-
thing as (comparatively) unimpor-
tant as the DAT question leaves a
bad taste.
Fred Lenhoff
Upbeat Magazine
Chicago

GIBSON BASHING
I'm really sick and tired of all the
Debbie Gibson bashing that keeps

popping up in Billboard, whether
it's from a programmer dismissing
her fans as preteens (read ‘‘demo-
graphically unimportant”) or from
Steven Kerry of L.A. praying for ra-
dio to play more records like “Beds
Are Burning” and less “stupid fod-
der” like “Foolish Beat” (Billboard,
July 23).

I am not now, nor have I ever
been, a ‘‘lamebrained teen mall
girl.” To these 28-year-old ears,
“Foolish Beat” is a great record,
and Debbie Gibson is an unbeliev-
ably talented artist.

James A. Geoghan
Manhassett, N.Y.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.

BILLBOARD SEPTEMBER 10, 1988

www americanradiohietorv com

9


www.americanradiohistory.com

RCDIO

Slmulcastmg Links Up AMs, FMs In Unusual Deals

BY SEAN ROSS

NEW YORK Two years after the
Federal Communications Commis-
sion opened the door to full-time AM/
FM simulcasting, an unusual phe-
nomenon has cropped up in a handful
of small markets—separately owned
stations are sharing programming as
well as facilities, personnel, and even
call letters.

The most recent example of this
sort of radio station cohabitation is
urban KMJJ-AM-FM Shreveport,
La., which signed on in late July.

KMJJ-AM is owned by KCIJ Com-
munications, headed by Robert Gallo-
way, who also serves as GM of both
the AM and FM stations, even
though KMJJ-FM is owned by Radio
USA Ltd. The AM station was previ-
ously religious daytimer KCIJ; the
FM was easy listening KCOZ.

The KCIJ/KCOZ arrangement
came about when Galloway lost his
GM at the same time Radio USA Ltd.
principal Jim Reeder was looking for
something new to do with his FM.
With the Shreveport economy still
facing difficulties, the two felt it
made sense to team up.

“We've been doing this for 29 days
and it's been a real interesting situa-
tion,” Galloway says. “Jim and I are
partners. We have an agreement on
revenue and expenses for the two
stations. We also had to structure an
agreement on the sale of air time.
There were a lot of bases to cover in
putting this deal together.”

KMJJ was not the first to use this

sort of arrangement; it was preceded
by already-simulcast WDKN/WQZQ
Dickson, Tenn., whose GM Thomas
Edmisson and engineer Oscar Eu-
bank purchased the AM in the sum-
mer of 1987 but did not spin it off.

WQZQ is owned by American Com-
munications which, Edmisson says, is
upgrading its signal with plans to tar-
get Nashville. When that happens,
Edmisson hopes to add another FM
that will then go to separate, locally
oriented programming. Until then,
the AM WDKN is leasing FM pro-
gramming rights.

While these simulcasting arrange-
ments may seem like a boon primari-
ly for faltering AMs, in the Dickson
case WDKN-AM was outbilling
WQZQ-FM by a ratio of 2-1 when the
stations began simulcasting several
years ago.

A different sort of simulcast ar-
rangement is taking place at urban/
country combo WALT/WOKK Me-
ridian, Miss. When urban WALT got
its first FM competition in 1987, man-
agement did not have the option of
flipping the format of the already
successful FM WOKK. Instead,
WALT’s programming ended up on
3,000-watt WSLY-FM York, Ala.—20
miles away.

The irony of the WALT/WSLY
deal is that the AM WALT has beat-
en its FM rival for two years without
WSLY showing up in the Meridian
book—where its signal is not strong.
But GM Ken Rainey says that WSLY
has given WALT a presence in the
West Alabama area that accounts for

MODERN ROCK CHART INTRODUCED

(Continued from page 1)

San Francisco, and WDRE Long Is-
land, N.Y.

The new chart is specifically
geared to be of use to commercial
programmers in this and other for-
mats. It features a higher percentage
of commercial reporters than other
alternative airplay charts and a
small, carefully selected panel of con-
sistent and influential college outlets.

The panel also includes several
milestones. CFNY Toronto becomes
the first Canadian station in recent
years to report to a Billboard chart
because of its influence in upstate
New York. And longtime album rock
giant WBCN Boston is included on
the panel (along with modern rocker
WFNX) because of its support of
new music.

Earlier this year, Billboard report-
ed that as mainstream rock outlets
tightened their playlists, more labels
were turning to alternative stations
for airplay. Since then, the impor-
tance of those stations has been
borne out in the No. 1 album success
of Tracy Chapman, the multiformat
reach of Ziggy Marley & the Melody
Makers, and the continuing sales
and/or concert success of such acts
as 10,000 Maniacs, Depeche Mode,
and the Cure, which still receive spot-
ty play in other formats.

The debut of the Modern Rock
Tracks chart coincides with the sud-
den return of major consultants to
modern rock. KROQ PD Rick Car-
roll’s announcement that he is return-
ing to consulting follows that of
Michigan-based consultant Fred Ja-
cobs—best known for his work with

classic rock—who several weeks ago
hired former XETRA-FM PD Todd
Tolkoff (Billboard, July 30) and is
now marketing a modern rock format
he calls “the Edge.” The twin moves
put major consultancies back in the
format for the first time in several
years.

Listed below are the reporters to
Billboard’s Modern Rock Tracks
chart. Panel weights are determined
by weekly cume according to Arbi-
tron and use the same categories as
the Album Rock Tracks panel. Rat-
ings for noncommercial stations are
not published by Arbitron; those sta-
tions are assigned to the secondary
category and indicated by an asterisk.

Gold reporters: KROQ Los Ange-
les and WBCN Boston.

Silver reporters: KITS San Fran-
cisco; WDRE Long Island, N.Y.; and
XETRA-FM San Diego.

Bronze reporters: KBCO Denver;
WFNX Boston; and WHFS Washing-
ton/Baltimore.

Secondary reporters: CFNY Toron-
to; KIET-AM Seattle; KIQN Salt
Lake City; KTAO Taos, N.M.; KTCL
Fort Collins, Colo.; KUNV Las Ve-
gas™; KUSF San Francisco”; WCDB
Albany, N.Y.*; WDST Woodstock,
N.Y.; WFIT Melbourne, Fla.*;
WHTG Asbury Park, N.J,; WMDK
Peterborough, N.H.; WOXY Oxford,
Ohio; WPRB Princeton, N.J.*;
WRAS Atlanta*; WRVU Nashville*;
WTUL New Orleans®*; WUOG Ath-
ens, Ga.”; WWRB Nashville, WWVU
Morgantown, W.Va.*; and WXCI
Danbury, Conn.*

SEAN ROSS

75%-80% of the checks negotiated in
Meridian.

The WALT/WSLY simulcast has
lasted for more than 18 months. A
similar deal was struck between top
40 KRGE-AM Westlaco, Texas
(whose sister station, KRIX, is album
rock), and KGAR-FM Mercedes, Tex-
as. But the arrangement between the
stations—located 40 miles apart at
separate ends of the McAllen/
Brownsville area—lasted only four
months before the AM went solo and
dropped top 40 for oldies.

Most of those involved in unusual
simulcasting arrangements say
they’ve been careful in constructing
these joint-operating agreements so
as not to run afoul of FCC rules
aimed at preventing the involuntary

transfer of a station’s operating con-
trol and/or ownership of two FMs in
a single market.

“Obviously this is set up by law-
yers,” KMJJ’s Galloway says. “Any-
body who would ever try anything
like this has got to have benefit of
counsel.”

The key to making a common-law
marriage between stations work is al-
lowing each owner to “maintain over-
all authority and control” over its sta-
tion, according to Rachel Davis, a
communications lawyer with Wash-
ington, D.C.-area firm McCabe & Al-
len.

Galloway says that FM owner
Reeder is in daily contact with him
and that provisions exist for separate
broadcasts or even separate commer-

cials on the two stations. And
KRGE/KRIX GM Don Wolfe says
that his “network” arrangement with
KGAR ended because “we couldn’t
show any control over that property
because it belonged to another com-
pany.”

Another interesting situation ex-
ists in Newnan, Ga., south of Atlanta,
where WCOH-AM and WMKJ-FM
are owned by different family mem-
bers. The co-housed stations do not si-
mulcast and WMKJ GM Chuck Tar-
kenton (a third family member) says
the two stations share little more
than an occasional board operator.
The irony here is that the FM runs
the Satellite Music Network’s AC for-
mat while the AM runs its Transtar
competitor.

ELVIS IS EVERYWHERE—at home, in your car, or
some other place: We got two phone calls recently from
major-market PDs complaining about WCVG, the all-El-
vis station outside Cincinnati. These PDs feel that
WCVG is getting the attention due their stations for less
flamboyant but equally respectable programming.

One has to wonder if other PDs feel that way.
WCVG’s principals have given over 200 interviews to
the media, including one to Sam Donaldson for “ABC
World News Tonight.” ABC radio reportedly fed an air
check of WCVG to its af-

WCVG Cleans Up In lts Own Back Yard;
Johnson KROQ PD, Carroll Consults Again

ies stations—WCVG’s music is more than tolerable.
With New York about to lose WNBC, one of its few re-
maining AM music choices, and given the number of
people who would just as soon give AM over to teletext
use now, WCVG could have done a lot worse.

A WEEK AFTER Fred Jacobs’ formal return to mod-
ern rock consulting, 9!/,-year KROQ Los Angeles PD
Rick Carroll has resigned to revive his consultancy.
Four-year KROQ APD Van Johnson is promoted to
PD; MD Larry Groves

filiates early on; there
may even be a 900 number
set up so that people can
hear the station nation-
wide, marking one of
those few occasions when
something as parochial as
air checks or listen lines
reach the general public.
It took a couple of

adds APD stripes.
Carroll, who says Ja-
cobs’ announcement fig-
ured at least partially in
his decision, wants to
work with a “select few
AMs and FMs,” which he
says will “not be KROQ
clones” but will be top 40/
modern or album/modern

weeks to get an unscoped
tape of WCVG; it proved
easier than a similar mission in 1983, when we had to go
to Houston to hear the short-lived “Beatleradio” KYST.
WCVG isn't the first all-Elvis station; WLVS Memphis,
Tenn., had that distinction. And it is getting a lot of at-
tention for an AM gimmick that had already failed spec-
tacularly. But WCVG is a fascinating listen, anyway—
one not without implications for other oldies stations.

While WCVG disclaims a lot of the “Is Elvis alive?”
hysteria, the ongoing Presley circus is a big part of what
makes WCVG entertaining. One sponsor thanks “the
new Elvis station for bringing us something we’ve need-
ed for a long time. We also have something you’ve need-
ed for a long time—insulating replacement windows

..”” The female midday jock bemoans the fact that “you
know who” wasn’t named one of Playgirl’s 10 sexiest
rock stars, but she does concede that maybe it was only
open to acts that are “appearing publicly.”

Presentationally, WCVG is well ahead of the average
oldies AM. If that sounds like a case of damning by faint
praise, consider the number of oldies AMs that don’t
even bother to tend their satellite feeds. Just a moderate
production level—Elvis’ familiar ‘2001 Theme” is used
as a stager going into music sweeps—puts WCVG
ahead of many such stations.

And for a station with a 600-song library—a playlist
roughly half the size of that of even a tight oldies out-
let—it plays a lot more not-recently heard music than
most oldies stations do. Presley’s catalog cuts across an
amazing range of styles, and getting to hear “Rubber-
neckin’”’ and “Night Life” almost makes up for having
to put up with “Softly As I Leave You” and “First Time
Ever I Saw Your Face.”

Whether the Presley catalog will still be fresh after
several months is open to debate; for an occasional
weekend listen—which is how lots of people still use old-

by Sean Ross and Yvonne Olson

hybrids. He'’s also work-
ing on a film project. Car-
roll will be based out of his Malibu, Calif., home for the
time being and can be reached at 213-456-5108.

PROGRAMMING: WLUM Milwaukee PD Steve Heg-
wood first went to urban KHYS Port Arthur, Texas,
several years ago when that station announced its plans
to move to Houston. That move is finally scheduled to
take place in mid-September and Hegwood is back.
KHYS will modify its format along the lines of co-owned
crossover outlet WQUE-AM-FM New Orleans. The fate
of the current air staff and PD Kevin Stone is unknown.
Hegwood would like to hear from prospective air talent;
he can be reached at No. 1398, 5 Post Oak Park, Hous-
ton, Texas, 77027. No replacement has been named in
Milwaukee.

Across town, WPYX Albany, N.Y., OM Ed Levine re-
places Rick Lambert as PD at album KLOL. Despite
the differences between KLOL's active new-music pro-
file and WPYX’s conservatism, Levine says his “initial
goal is not to mess anything up.” Ironically, Levine says
WXRK New York’s Howard Stern called him the day
the KLOL move was announced to award him an “F-
Emmy” award for “best confrontation,” stemming from
the pair’s duel at the Grammys. Levine says he offered
Stern a position doing weekend overnights in Houston.
APD John Cooper is Levine’s expected successor.

When Spanish-language KWKW Los Angeles moves
to the frequency now occupied by classical KFAC-AM,
its old dial position will become KAZN “K-Asian.”
The brainchild of former R&R publisher Dwight
Case, KAZN will target L.A.’s 1.2 million Asians,
who by themselves would be the 35th largest U.S. mar-
ket. KAZN'’s target date for the station is mid-Novem-
ber.

(Continued on page 15)
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DESIGN: DEBORAH CHUSID

GERMANY

i) AusTrRIA
Ts SWITZERLAND

THE GERMAN-SPEAKING TERRITORIES
CONTINUE TO BOAST THE MOST
FLOURISHING MUSIC MARKET IN EUROPE

IN ITS ANNUAL SPOTLIGHT ON THE GAS COUNTRIES, BILLBOARD WILL BRING YOU UP TO DATE
WITH ALL THE DEVELOPMENTS IN THESE PROSPEROUS MARKETS.

TEITAESSE T TR T T Mt mee e e e S e S e ) S e et e e B e B et e O S Pl S )
Features will include:

® CD-video prospects in the German-speaking territories ® New directions in music publishing ® The radio explosion ® The
Changing Face of Retailing ® The Independents — a vital force in the creation of repertoire with international potential
® German crossover — how bright is the future for local productions? # From the chief executive’s chair — a round-up of
comment and prediction from music industry leaders in Germany, Austria and Switzerland ® GEMA faces up to 1992
Read about the continuing German, Austrian and Swiss success stories in Billboard’s Spotlight on GAS.
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Former KBEQ K. G Jocks CGharge Station With Promo |

BY PETER LUDWIG

NEW YORK KBEQ-FM “Q104”
Kansas City, Mo., has notified the
Federal Communications Commis-
sion of irregularities in its running
of an ongoing promotion, accord-
ing to an Aug. 26 Kansas City Star
story. Star radio writer Barry Gar-
ron contends that his inquiry into
Q104’s Winning Sweepstakes con-
test prompted the station’s action.

The Star article implies that
KBEQ deliberately tried to mini-
mize the number of winners in the
contest, which involves ‘‘lucky
numbers’’ printed in the Kansas
City Yellow Pages. Repeated calls
to KBEQ GM David Small and PD
Kevin Kenney over several days
were not returned. Other stations
running a similar contest say they
have had no problems and plan to
continue the promotion.

KBEQ signed on for the Win-
ning Sweepstakes promotion in
1987, the first year it was offered
by Southwestern Bell. The promo-
tion now has 14 stations in the re-
gion, each of which purchases a
full-page ad in the Yellow Pages
for its market. Each ad contains
two lucky numbers printed on cou-
pons. The numbers are different in
each phone book and are printed in
sequence. Each participating sta-
tion selects the starting number
for each of the two sequences and

PROMOTIONS

then announces the published
numbers over the air in an ongoing
promotion.

Garron’s article states that two
former KBEQ morning air person-
alities, John Ramsey and Tienne
Terrel, told him that Q104 had
rigged the contest so that it was
virtually impossible to win and
that only two winners have been
awarded the $1,000 cash prize in
the eight months that this year’s
version of the contest has been
running. Ramsey is also quoted as
saying Q104 PD Kenney was an-
gry about those two winners.

According to Garron, Ramsey
and Terrel suspect that the station
ran out of money for the promo-
tion early in the year and that man-
agement began to give the air
staff sweepstakes numbers it
knew were not contained in the
published sequence. Neither Ram-
sey nor Terrel could be reached for
further comment.

. Station GM Small denies the al-
legations in Garron’s article, but
he concedes that the promotion
had not been run properly and that
most listeners had no chance to
win. Southwestern Bell Publishing
says that more than 1 million direc-
tories were printed for the Kansas

THE

T OUTA

And Again” (Atco).

long life span.”

Programmers discuss the week’s new releases.

ALBUM ROCK

WLLZ Detroit MD Gary Palmer was on his way out of radio when
offered his current gig five months ago. And now he’s here to stay, he
says. “I try to listen to as much music as I can, but sometimes it’s not
always possible. If I can’t get to it the first week, I make sure I hear it
by the second.” Top 10 predictions go to two of this week’s adds: Steve
Miller’s “Ya Ya” (Capitol) and Cinderella’s “Don’t Know What You
Got (Till It’s Gone)” (Mercury). The former “sounds a bit like Steely
Dan—you float through the song’s three minutes,” he says. And Vixen
may be a group of “‘babes,” but the Richard Marx-authored “Edge Of
A Broken Heart” (EMI-Manhattan) is a “genuinely good rocker.” Con-
tinuing the recent folk wave is Michelle Shocked, whose “Anchorage”
(Polydor/PolyGram) is ‘“‘different from what we’ve heard from Tracy
[Chapman] and Melissa [Etheridge], a good record that stands on its
own.” And, “We don’t usually go back on songs,”
second chances this week are Gregg Allman’s “Demons” (Epic), Jim-
my Page’s “Prison Blues” (Geffen), and Baxter Robertson’s “Time

ADULT CONTEMPORARY

“Entire age groups, psychographic groups are not being served by top
40 as it’s operating today, and this is where AC comes into the picture,"
says WGSYV Guntersville, Ala., PD Kerry Jackson. “We can’t always
look to other formats for product; we need to take chances ourselves
on new artists.”” This week he adds two shoo-ins, Whitney Houston’s
Olympics anthem, “One Moment In Time” (Arista), and Phil Collins’
“A Groovy Kind Of Love” (Atlantic), and balances them with PM’s
“Piece Of Paradise” (Warner Bros.) and Grayson Hugh’s “Tears Of
Love” (RCA). PM, says Jackson, “has a real fresh sound, is not abra-
sive, and is very palatable for this format.” And Hugh’s is a “‘big voice
record, one that won’t be hard to recognize after long.” Also added on
WGSV is Jimmy Buffett’s latest, “Bring Back The Magic” (MCA).
“This will be a pivotal record for him,”
miliar Buffett sound with enough of a commercial hook to ensure a

he says, but getting

says Jackson. “It’s got the fa-

YVONNE OLSON

Axe Band Cometh. Album rock WGTR Miami crowns the king of '"GTR’s first
Guitar Wars. WGTR held an elimination tournament of Miami’s top guitar heros,
offering a new axe as the grand prize. From left are vocalist Ann Monaco of the
winning band Gun Blu; Jimmy Fiano, Gun Blu guitarist; and WGTR production
director Scott Chapin.

City market, using more than 2
million lucky numbers.

KBEQ also ran the sweepstakes
last year, but the Star’s allega-
tions apply only to the 1988 promo-
tion, which has been running since
January. KLSI Kansas City jock
Mike O’Brien, KBEQ’s morning
man last year, says of the 1987 pro-
motion, “It was monitored correct-
ly and run legitimately.” Alleged-
ly, the problem came with the deci-
sion to renew the promotion.

A source close to KBEQ who
asked not to be named says South-
western Bell gave the promotion
to the station for free this year
when the phone company was un-
able to sell it elsewhere in the mar-
ket. Then, O’Brien says, “the three
major things that can go wrong all
happened: new owner, new GM,
and new PD.” The station was pur-
chased by Noble Broadcasting in
November. The station has had a
near-complete turnover since then
that includes the sales staff, recep-
tionist, and all but three DJs.

Says Dene Hallam, OM/PD at
cross-town top 40 rival KCPW
“Power 95,”” who has been in Kan-
sas City for five years, “They did
this promotion last fall, and it was
probably fine. But I think this year
KBEQ’s new management was en-
amored with Film House’s Direct
TV spots {run as a morning-show
promotion early this year] and just
let the sweepstakes slide.”

Garron says Terrel told him that
at about that time, she was in-
structed to announce the sweep-
stakes numbers between commer-
cials. He quotes her as saying, “I
was told to bury it.”’ Another
source close to KBEQ, who would
not speak for attribution, says,
“The promotion wasn’t closely
monitored enough, and uninten-
tionally, something went wrong. It
was old and tired, but they
couldn’t get out of it.”

While Hallam sees the Garron
story as “just telling it like it is,”
other broadcasters in the mar-
ket—most of whom ask not to be

named—say KBEQ was more lax
than it was dishonest, and they add
that the Star may have blown
things out of proportion. The sta-
tion manager at one nearby outlet
also working with Southwestern
Bell says Garron has ““a jaundiced
eye to broadcasting’’ and ‘“‘looks
for an opportunity to make {radio]
look bad whenever he can.”

In two other markets, the pro-
motion is also in its second year,
and both those stations report con-
tinued success. Country KXXY
Oklahoma City OM Jay Phillips is
averaging one winner a week,
even though Southwestern Bell
Publishing predicted one every
three weeks. He says, ““The promo-
tion has been a complete success
for us; this is our biggest cash
giveaway promotion of the year.”

KASE Austin, Texas, promo-
tions director Liz Lewison is also
thrilled with the promotion. Both
Lewison and Phillips have come up
with a number of ideas to keep the

rregularties

promotlon fresh. Lewison says,
“If a winning ticket wasn’t
claimed, we’'d add $101 to the next
one. If a listener won at work, the
boss got $50. Then we’d occasion-
ally go on the air and ask for any
numbers that added up to 20 or had
one, two, three in a row. We gave
away over $200,000 last year, pri-
marily in cash.”

Lewison estimates that one out
of every nine on-air announce-
ments produces a winner from
Austin’s 650,000 directories.
KASE had been averaging four
number announcements each day;
the longest dry spell lasted for less
than two weeks. KASE OM Mike
Carta had done most of the cre-
ative groundwork when the sta-
tion ran the campaign last year be-
fore Lewison came to KASE this
spring. This summer, the two
agreed to give the promotion a rest
and produced liners that “sent it
away on vacation.” It will return in
September.

Carta says the promotion is pow-
erful enough to warrant securing
it even if the station doesn’t plan
to use it. He says he’s been able to
regenerate all of the prize money
through sales.

The most serious allegation in
Garron’s story concerns how the
announced numbers were random-
ly selected. Garron states that
Small told him the numbers had
been ‘‘manually generated’’ and
that KBEQ promotion director Su-
san Francke had used whatever
numbers occured to her. KBEQ
maintains in the article that the
numbers were all within the pub-
lished sequence.

To avoid that situation, KASE
had commissioned the design of a
software package that not only
randomly selected numbers from
within the range of printed possi-
bilities but also compiled the data
for 1099 tax forms to give to the
listeners when they claimed their
winnings. KASE'’s Carta says the
computer program also keeps a
record of all announced numbers.
Garron says in his article that
KBEQ's Small told him it would
take two weeks to compile a list of
the broadcast numbers.

BY YVONNE OLSON

LOS ANGELES Top 40 KIIS-
AM-FM Los Angeles’ Endless
Summer Jam concert, held Sept. 5,
was not only a free event for
18,000 listeners, it was an event
for the record books.

The KIIS show raised thou-
sands of dollars for Athletes &
Entertainers for Kids, a charity
whose current priority is educat-
ing children about AIDS and coun-
seling those with the disease. The
show also sought to break the Gui-
ness Book world record for the
most tickets given away in a three-
week period. To accomplish this,
jocks handed out a pair of tickets
every 102.7 minutes to call-in win-
ners.

The 10-hour concert was hosted

KIIS Jams For Charity

by morning man Rick Dees,
Wing/PolyGram artist Vanessa
Williams, and comedian Byron Al-
len and headlined by the Jets. Oth-
er 45-minute sets were performed
by Jeffrey Osborne, Breathe, Jer-
maine Stewart, Jane Weidlin,
Brenda K. Starr, and Eddie Mon-"
ey.

In addition to setting aside tick-
ets for the selected charity, KIIS-
FM provided several thousand ad-
ditional tickets to other children’s
foundations. Since the show was
free, proceeds came from corpora-
tions that set up merchandise and
concession stands at the concert
and donated net profits from their
sales.

“This is all about reaching out
to the real heart and soul of

(Continued on page 17)
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SPRING '88 ARBITRONS

Following are 12-plus average quarter-hour shares, metro survey area, Monday-Sunday, 6 a.m.-midnight. (#) indicates Arbitron market rank.
These symbols are used: AC=adult contemporary, adult alt=adult alternative, adult std=adult standards/big band, album=album rock, cls
rock=classic rock, easy=easy listening, modern=modern rock, n/t=news/talk. Copyright 1988, Arbitron Ratings Co. May not be quoted or repro-
duced without the prior written permission of Arbitron.

Su F W $p Su F W Sp Su F W Sp Su F W Sp
Call Format '87 '87 '88 '88  Call Format '87 's7 'sg '88  Call Format '87 '87 '88 '88  Call Format '87 '87 '88 '88
WICHITA, KAN.—(88) WTIC-FM top 40 — 14 — 12 WYYS top 40 — 10 — 31 KvX0 top 40 — 30 — 33
KKRD top 40 — 140 — 159  WYBC album — 10 — 12 WKwQ album — 13 — 24 KRB oldies — 30 — 31
KFDI-FM country — 106 — 126 WPRH top 40 — 49 — 19 KAQQ AC — 28 — 27
KZSN country — 100 — 76 WCOS-AM country — 14 — 11  KEYF-FM adult alt — 35 — 14
KFDI country — 73 — 74 TRICITIES VA./TENN.—(90) KRSS religious — 65 — 14
KEYN top 40 — 715 — 713 wQuT top 40 — 241 — 26 KCDA AC — 71 — 10
KICT album — 104 — 71 WXBQ country — 179 — 194 ROANOKE, VA.—(94)
KOEZ easy — 52 — 57 WTFM AC — 119 — 171  WXLK top 40 — 227 — 209 )
KXLK AC — 88 — 55 WKW country — 99 — 72 WYYD country — 10 —127 STOCKTON, CALIF.—(98)
KFH country — 38 — 48  wIxy top 40 — 32 — 35 WPWR easy — 134 — 110 KwIN top 40 — 49 — 73
KLEO adult std — 43 — 40  WKPT AC — 22 — 31 WSLQ top 40 — 65 — 82 KHOP top 40 . — 70 — 65
KWKL AC — 14 — 29 WUS)HFM country — 34 — 31 WsLC country — 48 — 51 KRAK country — 56 — 63
KBUZ urban — — — 24 WOPI adult std — 5 — 24 WM country — 38 — 46  KBEE easy — 66 — 6.1
KNSS n/t — 16 — 22 WMEVFFM country — 9 — 22 WwTOY urban — 36 — 46 KDJK album — 39 — 56
KQAM oldies — 22 — 22 WIVK-AM-FM  country — 26 — 22 WROV album — 17 — 31 Kwe oldies — 52 — 52
KRZZ cls rock — 39 — 22 WMCH religious — 24 — 17 WFR AC — 33 — 26 KFMR country — 43 — 50
KLZS adult alt — 32 — 19 wBL country — 17 — 13 WIS urban — 34 — 26 KSNQ crossover — 72 — 40
KSGL religious — 5 — 16 WEMB country — 12 — 13 WKZZ top 40 — 31 — 26 KRAK-FM country — 19 — 138
WPRQ refigious — — — 13 WBLT adult std — 5 — 23 KNBR AC — 37 — 36
WGOL AC — 21 — 18 KIAX easy — 16 — 35
MOBILE, ALA.—(89) WSAY refigious — 9 — 15 KMEL top 40 — 17 — 31
WKSJ-AM-FM  country — 179 — 177 BRIDGEPORT, CONN.—(92) WXYU crossover — 10 — 13 KCBS n/t — 52 — 29
WABB-FM top 40 — 154 — 139 WKC! top 40 — 138 — 142 WLVA AC — 9 — 12 KSTN-FM Spanish — 23 — 29
WBLX urban — 173 — 129 WPLR album —103 — 111 KSTN top 40 — 35 — 27
WGOK urban — 73 — 85 Wice AC — 109 — 96 KWOD top 40 — 23 — 27
WKRG-FM AC — 44 — 50 WEIN AC — 103 — 90 CHATTANOOGA, TENN.—(96) KZAP album — 19 — 27
WMML urban — 26 — 49  WRKS urban — 38 — 72 WSKZ top 40 188 19.2 160 184  KYBB country — 37 — 25
WKRG n/t — 44 — 46  WQHT crossover — 32 — 54  WUSY country 142 116 142 135 KGO n/t — 19 — 21
WOLT AC — 34 — 36 WEBE AC — 87 — 51 WDEF-FM easy 107 10.3 110 108 KJOY oldies — 12 — 15
WIEW atbum — 37 — 36 WABC /it — 3 — 36 WDOD-FM country 82 80 94103  KFBK n/t — 16 — 15
WAVH AC — 45 — 33 WFAN sports — 13 — 306 WwWITT urban 60 46 79 84  KOSO cls rock — 16 — 15
WMOB religious — 6 — 24 WCBS n/t — 38 — 27 WLMX AC 106 143 97 76  KFRC adult std — 10 — 15
wIZD AC — 12 — 24 WRKI album — 26 — 27, Wyw AC 42 35 36 51 KCVR Spanish — 10 — 13
wiLQ top 40 — 13 — 24 WDRC-FM oldies — 13 — 24 WDFF AC 55 36 61 42 KFOG album - — — 12
WMEZ easy — 26 — 25 WOR n/t — 29 — 21 WNOO urban 38 55 25 42 KTRB country — 4 — 10
WXBM country — 9 — 18 WYNY country — 10 — 21 WDOD country 20 23 31 20 KSFO oldies — — — 10
WLPR easy — 4 — 16 WEL AC — — — 15 Wweow n/t 13 12 22 15
WBHY religious — 16 — 13 WWPR top 40 — 13 — 15 WwDXB oldies J 7 510
WABB oldies — 15 — 10 WNBC AC — — 12 LANSING, MICH.—(99)
WVIC-AM-FM  top 40 19.0 20.0 19.5 220
_ SPOKANE, WASH.—(97) WITL-AM-FM  country 148 162 16.3 160
NEW HAVEN, CONN.—(90) COLUMBIA, S.C.—(93) KZZU top 40 — 152 — 169 WIIM-FM easy 82 76 85 64
WKCI top 40 — 111 — 129  WCOS-FM country — 180 — 206  KXLY-FM easy — 107 — 138  WFMK AC 59 51 83 59
WELI AC — 107 — 99 WWDM urban — 189 — 187  KISC AC — 83 — 84 WILNZ top 40 44 30 49 53
WPLR album — 103 — 82  WNOK-FM top 40 — 78 — 91  KDRK country — 111 — 68 WIBM-FM oldies 58 58 41 52
WEZN AC — 51 — 67 WMFX album — 49 — 60  KEZE album — 70 — 64 WIXQ album 45 47 46 52
WRCH easy — 29 — 48 WsCQ AC — 56 — 60 KKPL-AM-FM AC — 54 — 51 WR AC 80 67 41 45
WAVZ adult std — 49 — 44 wvoc n/t — 46 — 58  KXLY n/t — 63 — 51 WMMQ cls rock 58 46 42 41
WKSS top 40 — 69 — 44 WCEZ easy — 84 — 54 KGA country — 61 — 45 WILS-FM AC 28 44 44 25
WNHC urban — 44 — 42 WITCB AC — 41 — 50 KTRW country — 4 — 43 WIS urban 5 33 25 21
WDRC-FM oldies — 54 — 37 WwoIC urban — 57 — 35 KEYF adult std — 26 — 41 WIOG top 40 16 9 5 20
WEBE AC — 14 — 32 WTGH religious — 41 — 33 KK cls rock — 44 — 39 WM easy 10 4 9 12
WHCN album — 26 — 32 WXLA urban 26 18 32 12
WIOF AC — 36 — 30 WCUZ-FM country - — -1
WCBS n/t — 28 — 27 WOOD-FM easy 12 14 9 11
WFIF religious — — — 15
wTIC AC — 49 — 15 — S — Sp Sp — Sp " FLINT, MICH.—(100)
WABC n/t — 7 — 13 Format — 8 — ‘88 Format 8 — '8 w06 top 40 — 193 — 223
WwDZZ urban — 134 — 174
SARASOTA, FLA.—(87) WWPR top 40 — 71 — 76  weR AC 132 — 131
WDUV easy — 237 — 172  WPAT-FM easy — 76 — 74  wWR AC —_ 80 — 60
WSRZ top 40 — 50 — 100  WYNY country — 39 — 52  WWCK-FM album — 63 — 56
WYNF album — 80 — 79  WXRK cls rock — 53 — 52 wrDF AC — 63 — 45
BILLBOARD'S WSUN country — 55 — 73 WDHA album — 37 — 50  WKMF country — 34 — 40
WAMR adult std — 41 — 54 WABC n/t — 29 — A7  WTRX AC — 40 — 138
INTERNATIONAI- WFLA n/t — 27 — 48 WNEW-FM album — 78 — 45  wKCQ country — 42 — 29
’ WHVE adult alt — 44 — 41 WOQHT crossover — 6 — 45 wwws urban — 19 — 22
BUYER _s GUIDE WFLZ AC — 24 — 36 WLIW AC — 60 — 42 wnT religious — 13 — 13
1988 edition WCTQ country — 19 — 32 WOR talk — 90 — 39 wemz casy T
The Worldwide Music and WRBQ-AM-FM  top 40 — 39 — 37 WCBS-FM oldies — 53 — 35 WHNN AC — 4 — 13
Video Business to Business WWBA easy — 31 — 25 WNSR e — 23 — 32 wiac AC — 11— 1
Drecory 562 fciuces ol St v S
ostage and handling). - 7 = & - T
Edd app,gopw e Ngy) WUSA AC — 27 — 16 WMIR AC — 19 — 22
NJ. CA TN. MA and VA ' WLFF adult std — 3 — 14 WNCN classical — 16 — 20
WSGX oldies — 21 — 13- WINS news — 15 — 17
Order Your Copy Now! WQYKFM  country — 12 — 13 WQXRFM classical — 10 — 17
CALL TOLL-FREE WTKN t — 18 — 11 WNEW big band — 13 — 13 i
B Gon At . ~ 7 Z 1 | BILLBOARD RADIO:
{in New York State: 212 536-5174) WNBC AC —-_ 29 — 12 The radIO Sectlon
f MORRISTOWN, N.J.—(95) YOU helped build
WHTZ top 40 — 94 — 82

i
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. Boogie Oogie Oogie, A Taste Of

. Kiss You All Over, Exile, waRNER/
CURB

. Grease, Frankie Valli, rRso
i RAS% Everlasting Love, Andy Gibb,

. Summer Nights, John Travolta/
5 gchAame. Evelyn “Champagne” King,

. Got To Get You Into My Life, Earth,

| PeoBle Got To Be Free, Rascals,
ATLANTIC

. Born To Be Wild, Steppenwolf,
DUNHILL

. Light My Fire, José Feliciano, rca
. Harper Valley P.T.A., Jeannie C.

. Hello, | Love You, Doors, ELEKTRA
. The House That Jack Built, Aretha

. 1,2, 3, Red Light, 1910 Fruitgum
. You're Alt | Need To Get By,
. | Can’t Stop Dancing, Archie Bell &

. Stay In My Corner, Dells, capeT

. Grease, Soundtrack, rso
. Some Girls, Rolling Stones, roLLING
STONE

. Double Vision, Foreigner, atLanTiC
. Don't Look Back, Boston, epic
. Sgt. Pepper's Lonely Hearts Club

. Waiting For The Sun, Doors, ELEKTRA |
. Time Peace/Greatest Hits, i

. Wheels Of Fire, Cream, arco

. Feliciano!, José Feliciano, rca

. Realization, Johnny Rivers, IMPERIAL
. Steppenwolf, buNHILL

. Aretha Now, Aretha Franklin,

. Are You Experienced?, Jimi

. Disraeli Gears, Cream, atco
. Bookends, Simon & Garfunkei,

. Blue Skies, Willie Nelson, cotumeia
. Boogie Grass Band, Conway

. Hello Mexico (And Adios Baby To

. Womanhood, Tammy Wynette,

. Rake And Ramblin’ Man, Don

. i You Got Ten Minutes (Let's Fall

. Who Am | To Say, Statler Brothers,
MERCURY

. Let’s Shake Hands And Come Out

. It's Been A Great Afternoon, Merie

. Holding On, L.T.D., a&m
. Got To Get You Into My Life, Earth,

. Get Off, Foxy, DasH
) wc'l" You Waitin® For, Stargard,

. Take Me I'm Yours, Michael

. Three Times A Lady, Commodores,
MOTOWN

. Shake And Dance With Me, Con

. Smile, Emotions, coLumaia

. You, McCrarys, PORTRAIT
. You And |, Rick James, Goroy

esterHits

20 Years Ago This Week
POP SINGLES—10 Years Ago

Honey, camiToL

. Three Times A Lady, Commodores,
MOTOWN

. Hot Blooded, Foreigner, ATLANTIC
. Hopelessly Devoted To You, Olivia

Newton-John, rso

Olivia Newton-John, Rso

Wind & Fire, coLumBia

TOP SINGLES—20 Years Ago

Riley, PLANTATION

Franklin, aTLanTic
Company, subbaH
Marvin Gaye & Tammi Terrell, TamLa

the Drells, ATLANTIC

TOP ALBUMS—10 Years Ago

Band, Soundtrack, rso

. Worlds Away, Pablo Cruise, aasm
. Natural High, Commodores,
MOTOWN

. Blam, Brothers Johnson, aam
b %urday Night Fever, Soundtrack,

. Stranger In Town, Bob Seger & the

Silver Builet Band, capitoL

TOP ALBUMS—20 Years Ago

Rascals, ATLANTIC

ATLANTIC

Hendrix Experience, REPRISE

coLumBIA

I've Always Been Crazy, Waylon
Jennings, RCa

Twitty, mca

You), Johnny Duncan, coLumsia

COLUMBIA
Williams_ asc

In Love), Joe Stampley, epic

Lovin', Kenny O'Dell, CAPRICORN

Haggard, mca

SOUL SINGLES—10 Years Ago

Wind & Fire, coLumaia

Henderson, subpaH

Funk Shun, MERCURY
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MIDEM

ecord companies, Producers ,
and Independent Labels, Music
Publishers,  Distributors and

Importers, Equipment Manufacturers,

and Radio executives - The convergence
of over 8,000 music industry executives.
A global music market and meeting place

where industry professionals from over
50 countries have been coming for

23 vears.
P T e R e
MIDEM is held in Cannes, the famous

] Riviera resort in the south of France.

i Join the thousands of other industry

" professionals for 5 days and nights of SATURDAY 21-WEDNESDAY 25 JANUARY 1989
music and business conducted in the |
MIDEM tradition. PALAIS DES FESTIVALS

There are many ways you can attend CANNES S *TFRANCE
including having your own booth or
joining one of our group stands. Don't
wait another minute! Filf out the coupon
below or call James Lonsdale-Hands
at (212) 750-8899

1988 PRICES HELD FOR 1989 =

Please rush me information on MIDEM '89.

@ gTI)TLE é

NAME

ADDRESS

A
/%\\1_:\5@ COMPANY Q» /?; / |

CITY STATE /Géd J 1P o

TELEPHONE e

¢ - 3
INTERNATIONAL EXHIBITION ORGANISATION 845 THIRD AVENUE - 19THFLOOR - ‘NEW YORK - NY 10022 (&
TEL. (212) 750-8899 FAX (212) 680-8085 TLX 4979122 IED USA

WwWWwWWw.americanradiohistorv.com
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Canada’s CKFV Sentenced To 3 PSA Days

CRTC Ruling On Hit-Heavy FM Seen As Ineffective

FOR WEEK ENDING SEPTEMBER 10, 1988

| Billboard.

HOT
ADULT

®©Copyright 1988, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
permission of the publisher.

CONTEMPORARY.

X . . . . . N Compiled from a national
BY KIRK LaPOINTE Ltd. s flagship FM could have lost tlpns rputmely bend @he hltth-non- of | 55 1 R — sample of radio playlists. ARTIST
its license—or been ordered off hit ratio for FM radio, which per- | 74 | 2% | 2@ | £T | | g s numser/oisTRIBUTING LABEL
HULL, Quebec AC CKFM-FM To- the air for several days—the mits stations to play a maximum of
ronto—the station admonished by = CRTC opted for this lesser punish-  49% hits. CKFM was found to have 3 % NO.1 v & Il
the Canadian government for play- ment. played 66.2% hits during the 1 | 3 | 8 | ONEGOOD WOMAN © PETER CETERA
ing too many hits—has been or- The president of Standard CRTC’s Jan. 3-8 survey. @ ;%’:Z?;;;Z"L/;ARN'E'RBM o HIUEY LEWZI;:-“TS'EEL—,\TEOVE‘
dered to go commercial free for Broadcasting’s radio division, The hit-to-nonhit ratio “ensures (D] 18] 8 | CEREECTWOR
three consecutive weekdays of its Gary Slaight, says CKFM won’t that new, untried music is played @ 6 | 11 | 12 | YLLALWAYSLOVE YOU # TAYLOR DAYNE
choosing during September. The appeal the ruling. And several and that a wider variety of older ARISTALL 9700
station must instead play public broadcasters surveyed following music is broadcast,” the ruling 4 3 2 |13 L?P"TWANNA GOIONIWITEEYOLICIK ETHAT, ¢ E.JOHN
service announcements and pro- the decision don’t see why it claims. Despite the CRTC’s efforts @ IT WOULD TAKE A STRONG STRONG MAN @ RICK ASTLEY
motional messages on behalf of should. After all, some note, tokeep FM outlets specialized, FM T | 15 ] 7 | scasess
Canadian recording artists. CKFM now can heavily advertise music stations have often over- 6 | 2 1| 18| 23 e 8 GLORIA ESTEFAN & MIAMI SOUND MACHINE
The Canadian Radio-television its three commercial-free days and powered their AM competition. (In |DONT WANNA LIVE WITHOUT YOUR LOVE CHICAGO
and Telecommunications Commis- even schedule them during a rat- Toronto, for example, CHUM- 7|5 5 | 14 | reerseza7ess -
sion, in an Aug. 25 ruling that has ings period. FM’s unusual AC/top 40 hybrid 8 10 | 12 | 9 | MISSED OPPORTUNITY © DARYL HALL JOHN OATES
drawn private snickers from radio Three Ontario radio executives usually beats top 40 AM CFTR and RS Ay
executives, found CKFM in viola- who asked not to be identified say helped drive its own AM sister out [(8)] 15 | 17 | 10 | HERE WITH ME O REDEAZ DTN
tion of a rule limiting how many the CRTC decision won’t serve as  of top 40 several years ago.) Q0)| 17 | 22 | 7 | LOGKOUT ANY WINDOW & BRUCE HORNSBY & THE RANGE
hits an FM station can play. Al- the necessary deterrent the com- The commission also took issue RCAB678
though Standard Broadcasting mission is aiming for. Many sta- (Continued on page 62) |QAD)| 20 | 27 | 4 WIELOVE ¢ GLENNFREY
) 12| 9 | 6 | 16 | HOLDONTO THE NIGHTS # RICHARD MARX
YOX JOX 3| 18 | 21 | 12 | SIGN YOUR NAME © TERENCE TRENT D'ARBY
(Continued from page 10) COLUMBA 9807911 =
14 4 | 14 | ROLLWITHIT # STEVE WINWOOD
WXXP Pittsburgh is finally N/T KNUS Denver is now PD at urban KIPR Little Rock, “ ”
back on the air as WMXP “Mix KBPI-AM, simulcasting its album Ark. ... Top 40 WPFM Panama @ 2 | 3|8 | KERMIGEM CESITED ¢ THE BEACHSOYS
100.7 FM’’ with “‘current-based rock sister station; that displaces City, Fla., PD Jeff Davis exits for 24 | 25 | 5 | DONT WORRY, BE HAPPY ¢ BOBBY MCFERRIN
AC” music that will date back only 30 people, including GM Craig Elektra’s Houston slot ... Top 40 o
to 1980. Jan Patten joins from Cochran ... Curtis Downey and WZEE “Z104” Madison, Wis., pro- 17 pansers] 19 | FARTCAR ¢ TRACY CHAPMAN
cross-town WMYG for overnights; Ceacer Gooding, GM and PD, re- motes APD Tom Lockwood to PD BBl 9 | % HANDS TO HEAVEN © BREATHE
WDFX Detroit MD Rich Antonre- spectively, of urban WIKS New ... Ben Smith returns to the PD AkM 2991
turns to the market for nights. Bern, N.C., move to those posi- slot at top 40 WTLQ Wilkes-Barre, | 19 | 14 | 13 | 16 | MAKEMELOSE CONTROL O EACEAR
WMXP returned to the air with a  tions at urban sister WQOK Ra- Pa,, replacing Steve Ludwig.
day of local dignitaries and busi- leigh, N.C. PD Vinnie Brown praemg ¢ @] 2 | 38 | 3 | DN SOGNNOWWHATTHE ¢ STEVE winwoop
ne;s people serving as guest jocks. leaves. GM Mike Slenski goes to PEOPLE: Denver vets Stephen B 21 [MZRiategl 11 '] TOVEWILL SAVE THE DAY WHITNEY HOUSTON
inancially troubled oldies out- corporate duties with owner & the Hawk move to p.m. drive at
let WCBM Baltimore is back, Joyner Communications. Don Cur- oldies KXKL-FM “KI())OI 105" . .. @ % | a4 |9 !ngguNggvaT FRIBERIERD 9 JOHNNY GATES IAZZ
pending a station sale; former tis comes from Great American Loverboy’s Steve Smith goes to B % % ¥ POWER PICK % % %
morning man Lee Case returns as Media to manage WIKS. overnights at album CFOX Van- @ 01 —1 2 GROOVY KIND OF LOVE @ PHIL COLLINS
WCBM’s only live jock. Across Urban WLWZ ““Z104” Green- couver, British Columbia, while e L
town at n/t WFBR Baltimore, 15  ville, S.C., morning man Greg Dar- the band is on hiatus ... John EI- | 24 | 16 | 16 | 10 | BABYBOOMEABY @ JAMES TAYLOR
staffers have been laid off pending ton is upped to PD. MD Torri liot returns to AC WACO Waco, . | THE COLOUR OF LOVE @ BILLY OCEAN
JAG Communications’ takeover of Turner has joined previous PD Texas, as' MD, replacing Don B |18 W] | sveisrorarsn
the station Sept. 16. Beyond say- Maxx Myrick at KDKS Shreve- Kyser. % | 2| 18| 1 | LXNOWYOURE OUT THERE SOMEWHERE ¢ MOODY BLUES
ing that she didn’t order the fir- port, La. ... WMGZ Youngstown, At urban WNJR Newark, N.J., WHEN T FALLIN LOVE NATALIE COLE
ings, WLIF Baltimore GM Winnie Ohio, PD Mike McCoy is the new PD Henry Singleton hands his T | 8|2 | 6 | emivanHaTTans0138 ]
Brugman—who will also be PD at KNMQ Albuquerque, N.M.; MD duties to station veteran B.J. 28 | 29 | 26 | ¢ | BETTER BE HOME SOON ¢ CROWDED HOUSE
WFBR’'s GM—won’t discuss plans Katy Maitland stays on as MD. Stone . . . Classic rock KSD St. CAP'TOL,MGA
for the station. There are stories, At AC WMET Gaithersburg, Louis morning man J.C. Corcoran @ 32 | 3% | 4 %8,‘,’('3?5 ﬁgghz“rssmnmnc LIYNESTRISTACCR
however, that a billboard for Md., Sterling Scott from WZGC can be seen Wednesday (7) on a 3 | 31 | 30 | § | WHENYOUPUT YOUR HEART IN IT ~ KENNY ROGERS
WFBR’s long-rumored oldies for- Atlanta replaces Bob Appell as Sally Jessy Raphael show called b2
mat was unveiled by mistake. PD ... Curt Monday is the new ‘““Evil In Your Children’s Bed- | 31 | 27 | 19 | 15 | LOVE CHANGES (EVERYTHING) ¢ CLIMIE FISHER
room.”” Corcoran will defend
rock’n’roll against a pair of album- 32 pEESpeed 11 hgy%gf BRIDGE ¢ LITTLE RIVER BAND
o who swoars Care Boars and Smurp | S| 8 [ 4 | ¢ | RREKIOT S TR
dolls are satanic. QD | 2 | FoREVER YOS R
bl CLASSIFIEDS: There are pp S| 4 | — | 7 | BTISTANCOME BETWEEN US ¢ SACE
openings this week at n/t WIOD | 36 | 39 | 40 | 4 | WALKAWAY MICHAEL BOLTON
BARRY MAYO0, president of Broadcast Partners Inc., will be GM at Miami, where OM Bill Wise needs HOW CAN | FALL? © BREATHE
WBMX Chicago pending BPI’s takeover of that station from Sonder- a promotion-oriented ‘““formatic @ 8 —112 AEM 1224
ling. Abe Thompson, previously GM at WRIF Detroit, becomes station mechanie,” and at full-service AC 38 | 3¢ | 36 | 12 | THEFLAME © CHEAP TRICK
manager. Former WBMX GM Kernie Anderson is expected to take an WMAL Washington, D.C.; contact EPIC 3407725/ PA.
unspecified position with Inter-Urban Broadcasting. At press time, it OM Jim Gallant ... WWQM Madi- R 2 Lﬁa?ﬁ%ﬁ&cnmi ¢ FOURTOPS
was not known if PD Lee Michaels would remain with WBMX. son APD Jim Patrick has resigned %% HOT SHOT DEBUT * * %
to pursue other opportunities and | 75)| ygwp | | | ONEMOMENT IN TIME WHITNEY HOUSTON
0SBORN COMMUNICATIONS has named Don Hodges GM at WTJS/WTNV can be reached at 608-238-4015. = S
Jackson, Tenn. He was most recently GM at KORK/KYRK Las Ve- u 41 | 33 | 31 | 20 | THEVALLEYROAD @ BRUCE HORNSBY & THE RANGE
gas, Nev. waIEg)AtIEeiSrTr,:T_IIOf NS SHOULD @2 | 3% | 32 | 19 | HEART OF MINE # BOZ SCAGGS
al or a series of J COLUMBIA 38-07780 - B
THE NATIONAL ASSN. OF BROADCASTERS is launching a program to encour- public service announcements on 43 | 40 | 34 | 17 | FOOLISH BEAT # DEBBIE GIBSON
age minority employment in radio and TV. The program, to be run in intravenous-drug abuse, provided :
conjunction with the Broadcast Education Assn. and the Radio & TV as an anti-AIDS service bg Imme- @ | m | 46 | o | ANOTHER PARTOF ME S MICEIARL JACHSON
News Directors Assn., will begin next summer. Participants will focus dia, headed by California broad- 45 | 37 | 28 | 17 | PARADISE @ SADE
on hiring in the newsroom as well as in sales and production. caster Jerry Longden, in conjunc- EC38 07908 P2 —
tion with WEA and the National | % | 8 | — | 2 | CRORTYNNING ¢ BOZ SCAGGS
CAPSTONE COMMUNICATIONS has entered the brokerage business with ra- Institute on Drug Abuse. A series 47 | 35 | 33 | 20 | MAKEITREAL & THE JETS
dio veterans Josh and Carol Gilbert Mayberry. They can be reached at of Spanish-language announce- MEA 533 LI
201-934-5990. ments will follow. Call 213-464- NEW) | 1 | NOBODY'SFOOL ¢ KENNY LOGGINS
3565. ;
ED PRINCE is the new VP/GM at KBOS Fresno, Calif., replacing Steve 98 J ¥ 1 Icmu?ﬂra‘“m%gg SIDE LOOKING IN JOHNNY MATHIS
Miller. He had been GSM since November. Assistance in compiling this col- NEWD | 1 | !WILL (TAKE YOU FOREVER) # CHRISTOPHER CROSS

umn was provided by Peter Lud-
wig.

O Products with the greatest airplay gains this week. ® Videoclip availability.
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ALBUM ROCK ™45~

. g._ Compiled frorr) national album rock
‘-QE 'ﬁé §o 2-5 TITLE radio airplay reports. ARTIST
F2 |22 1 w2 | 25| waBEL & NUMBER/DISTRIBUTING LABEL
ol g . Pt .k NOT kT
Lol ~ | 7 fxHATE TO LOSE YOUR LOVIN' o TTLE
Sttt 1] 7 ARSI QR TOUR ORI A, 74
p—— =
(D] 5 | 12 | 11 | DONT YOU KNOW WHAT THE NIGHT... S.WINWOOD
VIRGIN 7-99290
3 | 2 |75 | 13 | FINISHWHAT YA STARTED VAN HALEN
WARNER BROS. LP CUT
a | 3] 4" 9 | POWERFULSTUFF THE FABULOUS THUNDERBIRDS
ELEKTRA 7-69384
(3| ¢ |*3.] 6 | 'MNOTYOURMAN TOMMY CONWELL/YOUNG RUMBLERS
- ' COLUMBIA LP CUT
6 | .4 | ¢ | 7 | DONTBEAFRAID OF THE DARK ROBERT CRAY
¥ MERCURY 870 569-7/POLYGRAM
| 12 || 5 | LovEBITES DEF LEPPARD
MERCURY 870 402-7/POLYGRAM
IcK
o [ o o | poNmEscRu CHERP TRC
9 | 1 11| 13| commonGrounD RHYTHM CORPS
*l PASHA 4-07791/EP.A.
16 | 20 | 5 | NEVERTEARUS APART INXS
ATLANTIC 7-89038
nl 6 |.3 | 10 | CANTGET OVERYOU GREGG ALLMAN
EPIC LP CUT/EPA.
M
12 | 13,15 ] 7 | ASTRONOMY BLUE OYSTER CULT
1315|161 6 | BT FUROPE
20 | 28 | 4 | NOSMOKE WITHOUT A FIRE BAD COMPANY
ATLANTIC LP CUT
151 19 | 21 | 8 | BRINGME SOME WATER MELISSA ETHERIDGE
ISLAND 7-99287/ATLANTIC
16| 7 | 5 | u | HOLDINGON STEVE WINWOOD
H 4 v
|| 9| 14| SWEETCHILDO'MINE GUNS N’ ROSES
18 |21 | 25 | 4 | JRUELOVE GLENN FREY
R
w o | o | RO, CTLEFEAT
(@0)| 27 | 4. 4 | DEFENDERSOF THEFLAG BRUCE HORNSBY & THE RANGE
2 RCA LP CUT
2 [0 | o [ | BANCEONMYOMY ROBERT PN
72 | 23 | 22 | 7 | TALKIN'BOUT A REVOLUTION TRACY CHAPMAN
N ELEKTRA LP CUT
B | 2| 2 | 7 | BACKTOTHECAVE LITA FORD
2 | 25 | 3 | « | GOODBYEMARLON BRANDO ELTON JOHN
@D 3 | — | 2 | DONTKNOW WHAT YOU GOT CINDERELLA
MERCURY 870 644-7/POLYGRAM
% | 171 7 | 11 | SIMPLY IRRESISTIBLE ROBERT PALMER
EﬂiﬂANHATTAN 50133
» * % ¥ POWER TRACK * & %
@D)| 3 | & | 3 | FOREVER YOUNG ROD STEWART
= WARNER BROS. 7-27796
D
2 [ | o | u | Awrmn PR BENATAR
@] 1 | a | 3 | DONTGO HOTHOUSE FLOWERS
LONDON 886 279-7/POLYGRAM
30 | 30 | 35 | 5 | HANDSON THE RADIO HENRY LEE SUMMER
* % % FLASHMAKER & # #
_@ NEWD | 1 | XAYA STEVE MILLER
2| % | v || RGNS POISON
@)| 3 | — | 2 | PONTPASS MEBY GEORGIA SATELLITES
ELEKTRA LP CUT
@] 0 | — | 2 | voopoo THiING COLIN JAMES
VIRGIN LP CUT
E
3|2 |18 1| BRNEI0s50 rouvcran SCORPIONS
(36)| 4 | 4 | 3 | SMALL WORLD (PART) HUEY LEWIS & THE NEWS
CHRYSALIS LP CUT
TION IG COUNTRY
GD| NEWD | 1 | KINGOF EMOTIO BlGC
RIST u2
NEwp | 1 | Ksuscums
, RED R
39 | 3 | 40 | 4 | GREEN,YELLOW,RE JOHN KILZE
46 | — | 2 | DROWNED IN MY OWN TEARS THE SMITHEREENS
ENIGMA LP CUT/CAPITOL
49 | — | 2 | EARLYIN THE MORNING ROBERT PALMER
EMI-MANHBATTAN LP CUT
" VAN HALEN
@ n | u| s | WIS,
©3 | 3 | 3 | 17 | LOOKOUTANYWINDOW  BRUCE HORNSBY & THE RANGE
s | 45 | — | 2 | ROUND AND ROUND FROZEN GHOST
ATLANTIC LP CUT
T THE ESCAPE CLUB
NEWD | 1 | WD WIDNES EaPee
BLUE JIMMY PAGE
NEWD | 1 | ERISONBLUES
TO ME PETER CETERA
NEWD | 1 | YU RENR AN
NIN JOHN HIATT
NEWD | 1 | SLOWTHRNING
. N JOHN COUGAR MELLENCAMP
@| Newp | 1 | ENENen
5 | HERE COMES THE WEEKEND THE MOODY BLUES
50 50 — POLYDOR LP CUT/POLYGRAM

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.

The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

L : RAM
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Album Rock Tracks Panel Revised

NEW YORK Billboard has revised
the panel of stations reporting to its
Album Rock Tracks chart. The pan-
el is updated after each Arbitron
ratings period by chart manager
Ron Cerrito. There are now 84 sta-
tions reporting to the airplay-only
chart.

Stations are divided into four
weighted categories based on their
weekly cumulative audience from 6
a.m.-midnight daily in the Arbitron
total survey area.

The categories are as follows:
platinum, weekly cume of more
than 1 million; gold, 500,000-999,999;
silver, 250,000-499,999; and bronze,
100,000-249,999. An asterisk indi-
cates a new reporter.

PLATIIIN

KLOS-FM Los Angeles, Calif.

WMMR-FM Philadelphia, Pa.

WNEW-FM New York, N.Y.
80D

KROQ-FM Los Angeles, Calif.
WFBQ-FM Indianapolis, Ind.
WLLZ-FM Detroit, Mich.
WLUP-FM Chicago, IlI.
WRIF-FM Detroit, Mich.
WWDC-FM Washington, D.C.

NEW CONSERVATISM

(Continued from page 1)

of scenario I don't like, but it hap-
pens more and more. If L.A. is play-
ing the record, why am I making the
effort to build a story?”

While major-market stations have
traditionally been first on urban
crossovers, other types of records
are now spreading from the cities to
the smaller markets. Phoenix, Ariz.,
stations were responsible for the re-
issue of UB40’s “Red Red Wine,”
which spread to Miami, Dallas, San
Diego, and Tampa, Fla., before hit-
ting markets like Allentown, Pa.,
Raleigh, N.C., and Savannah, Ga.

A similar pattern developed with
When In Rome’s “The Promise.”
Earlier this summer, that record
started in Atlanta, then spread to
the San Francisco Bay area, Hous-
ton, and Phoenix. Now it's being
added in other Texas cities, includ-
ing Beaumont, Austin, Wichita
Falls, and Waco, as well as in Sali-
nas, Calif.

Significantly, both Houston and
Phoenix are cities where the top 40s
are engaged in major wars over new
releases. In Houston, both KRBE-
FM and KKBQ have active music
profiles; in Phoenix, KZZP—already
known for breaking a long string of
left-field records—has been at-
tacked on air by competitor KOY-
FM for being too slow on new mu-
sic.

In San Francisco, another musi-
cally active major market, the two
top 40 reporters are skewed toward
opposite ends of the spectrum.
KMEL leans heavily toward urban
and dance music; KITS plays mod-
ern rock. That sort of fragmenta-
tion in top 40 means that Bob Case,
PD of crossover WZGC “Z93” At-
lanta, “can’t really watch secondary
markets. There are true top 40s and
true urbans but not that many
crossover stations out there . .. You
can’t wait for a secondary to prove a
song is a hit.”

The pattern clearly exists in the
other direction, however. “When I
was in Albuquerque [N.M.], I
watched Phoenix and Denver,” says
Steve Stucker, PD of top 40 KAYI

(Continued on page 67)

SILVER

KBPI-FM Denver, Colo.

KFOG-FM San Francisco, Calif.

KGB-FM San Diego, Calif.
KISW-FM Seattle, Wash.

KJJO-FM Minneapolis, Minn.

KLOL-FM Houston, Texas

KQRS-FM Minneapolis, Minn.
KRQR-FM San Franeisco, Calif.

KSHE-FM St. Louis, Mo.
KTXQ-FM Dallas, Texas

KYYS-FM Kansas City, Mo.

KZEW-FM Dallas, Texas

WBAB-FM Long Island, N.Y.
WCMF-FM Rochester, N.Y.
WDRE-FM Long Island, N.Y.

WDVE-FM Pittsburgh, Pa.

WEBN-FM Cincinnati, Ohio

WGTR-FM Miami, Fla.

WHCN-FM Hartford, Conn.
WHJY-FM Providence, R.I.

WIYY-FM Baltimore, Md.

WKDF-FM Nashville, Tenn.

WKLS-FM Atlanta, Ga.
WPYX-FM Albany, N.Y.

WYNF-FM Tampa/St. Petersburg, Fla.
XETRA-FM San Diego, Calif.
BRONZE

KATT-FM Oklahoma City, Okla.

KAZY-FM Denver, Colo.
KBCO-FM Denver, Colo.
KDKB-FM Phoenix, Ariz.
KEZO-FM Omaha, Neb.

KGGO-FM Des Moines, lowa

KGON-FM Portland, Ore.
KINK-FM Portland, Ore.

KISS-FM San Antonio, Texas

KLAQ-FM El Paso, Texas
KLBJ-FM Austin, Texas

KMOD-FM Tulsa, Okla.
KOME-FM San Jose, Calif.
KRSP-FM Salt Lake City, Utah
KSJO-FM San Jose, Calif.
KXRX-FM Seattle, Wash.
KZAP-FM Sacramento, Calif.
WAAF-FM Worcester, Mass.
WAPL-FM Appleton, Wis.
WAQX-FM Syracuse, N.Y.
WAQY-FM Springfield, Mass. o
WBLM-FM Portland, Maine
WBRU-FM Providence, R.I.
WCCC-FM Hartford, Conn.
WDHA-FM Dover, NJ.
WDIZ-FM Orlando, Fla.
WEGR-FM Memphis, Tenn.
WFYV.FM Jacksonville, Fla.
WGIR-FM Manchester, N.H.
WHFS-FM Washington, D.C.
WI1BA-FM Madison, Wis.
WIMZ-FM Knoxville, Tenn.
WIOT-FM Toledo, Ohio
WKRR-FM Greenboro, N.C.
WLAV-FM Grand Rapids, Mich.
WLVQ-FM Columbus, Ohio
WMRY-FM St. Louis, Mo.
WNOR-FM Norfolk, Va.
WONE-FM Akron, Ohio
WPHD-FM Buffalo, N.Y.
WPLR-FM New Haven, Conn.
WQFM-FM Milwaukee, Wis.
WQMF-FM Louisville, Ky.
WRDU-FM Raleigh, N.C.
WRFX-FM Charlotte, N.C.
WRXL-FM Richmond, Va.
WSHE-FM Fort Lauderdale, Fla.
WTUE-FM Dayton, Ohio
WZZO-FM Allentown, Pa.

FOR WEEK ENDING SEPTEMBER 10, 1988

MODERN ROCK ™/cks~

. S'_ Compiled from Commercial and
% m -
% 2;,?5 §o =% TITLE College Radio Airplay Reports. ARTIST
Zs | <Y |2 | 55| LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 » » )

1 [ 1 PEEK-A-BOO SIOUXSIE AND THE BANSH%ES

GEFFEN 7.27760 1 week at No. One
T Mk I ——— —

2 I 1 JUST PLAY MUSIC! BIG AUDIO DYNAMITE
COLUMBIA 38-07955

3 | — 1 CRASH THE PRIMITIVES
RCA 86827

4 R 1 BREAKFAST IN BED UB40 & CHRISSIE HYNDE
ASMLP CUT

5 R 1 TUMBLIN' DOWN  ZIGGY MARLEY & THE MELODY MAKERS
VIRGIN 7-99299

6 — 1 INTOXICATION SHRIEKBACK
ISLAND LP CUT/ATLANTIC

7 i 1 ALL THAT MONEY WANTS PSYCHEDELIC FURS
COLUMBIA 38-07974

8 — | — 1 WILD WILD WEST THE ESCAPE CLUB
ATLANTIC 7-89048

9 b 1 WHAT'S THE MATTER HERE? 10,000 MANIACS
ELEKTRA 7-69388 =

10| — | — 1 WHAT'S ON YOUR MIND INFORMATION SOCIETY
TOMMY BOY LP CUT/REPRISE

nl— 1 =11 | cHrisTINE HOUSE OF LOVE
RELATIVITY LP CUT

12| — | — 1 UP THERE DOWN THERE PATTI SMITH
ARISTALP CUT

3| — 1 —1 1 | HenTME ICICLE WORKS
BEGGAR'S BANQUET LP CUT/RCA

18| — | — 1 LIAR, LIAR DEBBIE HARRY
REPRISE 7-27792

5| — 1 — 1 DON'T GO HOTHOUSE FLOWERS
LONDON 886 279-7/POLYGRAM

16 | — | — 1 DUMB THINGS PAUL KELLY & THE MESSENGERS
ALMLP CUT

7| — | — 1 MOTORCRASH THE SUGARCUBES
ELEKTRA LP CUT

18— | — 1 BACK ON THE BREADLINE HUNTERS & COLLECTERS
IRS.LP CUT .

19 | — { — 1 DON'T WALK AWAY TONI CHILDS
ABM 1237

20 — | — 1 ALL | WANTED IN TUA NUA
VIRGIN LP CUT

| - | — 1 WHAT | AM EDIE BRICKELL & NEW BOHEMIANS
GEFFEN LP CUT

2| — | — 1 GLAD I'M NOT A KENNEDY SHONA LAING

i TVTLPCUT

23| - | = 1 SO EXCITED RANKING ROGER
IRS. LP CUT/MCA

| — i — 1 TALKIN' ABOUT A REVOLUTION TRACY CHAPMAN
ELEKTRA LP CUT

%5 | — | — | 1 | CHAINSOF LOVE ERASURE
SIRE 7-27844/WARNER BROS.

2% | — | — 1 CRYSTAL PALACE THE BIBLE
CHRYSALIS LP CUT

27 0 1 DON'T LET IT BREAK YOU DOWN GRAHAM PARKER
RCA LP CUT

28 | — | — | 1 | NEVERTEARUS APART INXS
ATLANTIC 7-89038

29 | — | — 1 BETTER BE HOME SOON CROWDED HOUSE
CAPITOL 44164

30| — | — 1 LIVING FOR YOU JOAN ARMATRADING
ABM 1235

Billboard, copyright 1988.
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Grateful Dead, Smatra Shows Top Tlght Llst Of Pre-NAB Oﬂ‘enngs

BY PETER LUDWIG

NEW YORK With revenues down
or flat across the network and syn-
dication industry this year, fewer
new programs are hitting the mar-
ketplace in the traditional crush be-
fore the fall National Assn. o7
Broadcasters convention. The major
networks are concentrating on
news this year, and for the mos:
part, syndicators are busy strength-
ening the shows already in their cat-
alogs.

FEATURED
PROGRAMMING

One exception is MJI Broadcast-
ing’s new distribution property
“The Grateful Dead Hour,” but
even that one-hour weekly offering
reflects the industry’s current con-
servatism: The show centers on a
classic rock act, and it had already
existed as a successful independent

€
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Chart Chat. Shadoe Stevens, new host of ABC Radio Network's “American
Top 40,” gets the chart lowdown from Billboard’s associate publisher/director of
charts Tom Noonan at the St. James Club in Los Angeles. From left are
Stevens, Noonan, and “AT 40" consultant Don Bustany.

production—David Gans’ “The
Deadhead Hour”’—before it was
picked up.

The key to Gans’ success with the
program is his exclusive license ar-
rangement with the Grateful Dead.
He has access to the entire Dead ar-
chives of live concert recordings
and interviews.

Gans is a former Mix Magazine
editor whose ongoing relationship
with the Dead was solidified when
he wrote the book “Playing With
The Band.” Shortly after it was
published in 1985, Gans began to
produce “The Deadhead Hour” for
KFOG San Francisco.

For the past 18 months, Gans has
independently syndicated the pro-
gram on 16 of the nation’s top rock
stations as a weekly cash sale. As of
Monday (5), when the show is to
make its debut under the MJI ban-
ner, it becomes available on a barter
basis, with MJI in charge of the
show’s duplicating, sales, clearance,
and distribution. Gans will continue
to produce and host the show from
San Francisco.

Gans describes the show by say-
ing, “The thing that matters about
the Dead is their live performances.
My role comes in the careful selec-
tion of the best live tracks [from the
band’s archives].

“I take a serious musical interest
in the band. I'm not into the gossip.
I'm just going barefoot through an
enormous tape collection and shar-
ing my discoveries with the fans.
The technique I used in the book
was to remove myself as much as
possible and let the material tell the
story. That’s how I produce the
show.”

REVAMPING THE CHAIRMAN

Monday also marks the debut of
the revamped “Sounds Of Sinatra”
Billboard, July 30. Show host and
originator Sid Mark has brought in
Radio Today Entertainment to con-
sult on the production and take over
clearance responsibilities.

RTE president Geoffrey Rich
says, “[RTE CEO] Dan Formento
and Sid have worked very closely to-
gether to make the show more mu-

sic intensive, tighter, and brighter.
Our suggestions have been to focus
on what the show really is—a week-
ly show devoted to America’s great-
est singer—the only entertainer to
have hits in every decade since the
’30s. We've simply made it more ac-
cessible to a broader range of sta-
tions.” Before RTE’s involvement,
the show was clearing 125 stations.

YOKO ANSWERS ALBERT

Westwood One’s involvement
with John Lennon’s estate goes be-
yond its weekly ‘““Lost Lennon
Tapes” on Sept. 14 with WW1’s one-
hour “Westwood One Special Re-
port With Yoko Ono.” The special
will be Ono’s first public (and only
radio) response to the controversial
new Albert Goldman biography of
Lennon.

In addition to Ono’s comments,
the show will feature recollections
of Lennon by his two sons, Julian
and Sean. Also, portions of earlier
interviews with Lennon himself will
be played. “Tapes” host and Lennon
friend Elliot Mintz will host the in-
terview program.

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-

tions have option of broadcast
time and dates.

Sept. 9-10, Bruce Hornsby & the Range, On The
Radio, On The Radio Broadcasting, one hour.

Sept. 9-11, Ozzy Osbourne, Metalshop, MJI
Broadcasting, one hour.

Sept. 9-11, Bryan Adams, Westwood One Con-
cert Specizl, 90 minutes.

Sept. 9-11, Debbie Gibson/Howie Mandel/Era-
sure/Parthenon Huxley, Party America, Cutler
Productions, two hours.

Sept. 9-11, Run-D.M.C., Star Beat, MJI Broad-
casting, one hour.

Sept. 9-11, Lead Singers Gone Solo, Motor City
Beat, United Stations, three hours.

Sept. 9-11, Marla Gibbs/Karyn White, On The
Move With Tom Joyner, CBS RadioRadio, three
hours.

Sept. 9-11, The Elton John Story, Hot Rocks,
United Stations, 90 minutes.

Sept. 9-11, Eddy Raven, Country Today, MJI
Broadcasting, one hour.

Sept. 10-11, the Dazz Band/Fat Boys/Eddie
Murphy, RadioScope, Lee Bailey Communications,
one hour.

Sept. 11, Humble Pie/Frampton's Camel, King
Biscuit Flower Hour, DIR Broadcasting, one hour.

Sept. 11, Steve Winwood/INXS/Rod Stewart,
Powercuts, Global Satellite/ABC Radio Networks,
two hours.

Sept. 11, Glen Campbell, Countryline U.SA,
James Paul Brown Entertainment, one hour.

Sept. 12. Bad Company, Rockline, Global Satel-
lite/ABC Radio Networks, 90 minutes.

Sept. 14, Westwood One Special Report: Yoko
Ono's Response, Westwood One Special, one hour.

Sept. 12-18, Eddie Gomez, The Jazz Show With
David Sanborn, Westwood One Radio Networks,
two hours.

Sept. 12-18, Phil Collins, Legends Of Rock,
Westwood One Radio Networks, one hour.

Sept. 12-18, Def Leppard, Rock Today, MJI
Broadcasting, one hour.

Sept. 12-18, May Pang, Rock Over London,
Westwood One Radio Networks, one hour.

Sept. 12-18, the Police, Classic Cuts, MJI
Broadcasting, one hour.

Sept. 12-18, Robert Plant, Part 2, Off The Re-
cord With Mary Turner, Westwood One Radio Net-
works, one hour.

Sept. 12-18, Michael Martin Murphey, Live
From Gilley's, Westwood One Radio Networks, one
hour.

Sept. 12-18, the Moody Blues, Star Trak Pro-
files, Westwood One Radio Networks, one hour.

Sept. 12-18, Rick James, Part 1, Special Edi-
tion, Westwood One Radio Networks, one hour.

Sept. 12-18, The Lost Lennon Tapes, Westwood
One Radio Networks Special Series, one hour.

Looking for the
hot crossover 30?
See page 67.

KIIS CONGERT RAISES FUNDS FOR KIDS WITH AIDS

(Continued from page 12)

our community—the children,” said
KIIS president/GM Lynn Ander-
son-Powell. “AEK is the first orga-
nization to develop programs to
help children with AIDS and to rec-
ognize the special physical, social,
and emotional needs involved.

“We really wanted to be able to
reach all of our listeners, regardless
of socioeconomic ability. Concert
outings can easily be $50 and over,
and we felt that by ... generating
revenues through some of the ex-
tras, we would be able to both sup-
port a charity and the community.”

AEK is a nonprofit organization
established in January 1986. It ini-

tially sought to ease the pain of ter-
minally ill children through fellow-
ship with athletes and/or entertain-
ers of their choice and developed an
increasingly sophisticated working
program. In addition to the regular
“coaching sessions,” it now spon-
sors a number of hospital and com-
munity services.

Help for AIDS victims was orga-
nized by AEK’s Kids & AIDS Na-
tional Program, which developed
the Ryan White National Fund
(named for the Kokomo, Ind., AIDS
victim whose local persecution was
national news) to provide for pa-
tients’ financial needs.
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THE NEWEST HIT
ON AMERICAN
T0P40

ISN'T EVEN
ON THE CHARTS.

Every week his voice goes platinum. *

Shadoe Stevens is the new host of :
the most listened to countdown show in ~/
America. The only radio program with F,
exclusive rights to the Billboard Hot g :
100" chart. After 18 years, the show
continues- to deliver what your listeners
want. The count’em down suspense, the
inside stories and Long Distance
Dedications.

The show is American Top 40.

The host is a star who knows the stars.

Shadoe’s a regular on Hollywood

SABC RADIO HETWORKS |Ascwatermark

§}Squares and a national heartthrob. Hes a
winner of Billboard Magazine’s Personality
, of the Year Award, and a radio original
# ' 'with credits from Bostons WRKO and
L.As KHJ, KMET, KRLA, KROQ.
He can also be a host to your own
marketing campaign complete with customized
television spots, print ads, liners and promos.

American Top 40 with
Shadoe Stevens. AME ICAN
With our millions of g ‘I'Ol') 4_0 *
WITH SHADOE STEVERM

listeners, it’s not lonely
at the top.
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Billboard.

FOR WEEK ENDING
SEPTEMBER 10, 1988

POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 miitton.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

PLATINUM 10 20 Sa-Fire, Boy I've Been Told 8 9 Huey Lewis & The News, Perfect World 13 18 Poison, Fallen Angel 13 9 Terence Trent D'Arby, Sign Your Name
1115 India Dancmlg On The Fire 9 12 New Edition, If It Isn't Love 14 7 Daryl Hall John Oates, Missed Opportu 14 18 Information Socnet& What's On Your M
12 21 Rob Base & 0. E-Z Rock, It Takes Tw 10 13 Jeffrey Osborne, She's On The Left 15 15 Denise Lopez, Sa&n' §orry (Don't Mak 15 19 New Kids On The Block, Piease Don't G
1 14 Salt-N-Pepa Featuring E.U., Shake You 1 14 Lime, Cutie Pie 16 8 Chicago, | Don't Wanna Live Without Y 15 20 Brenda K. Starr, What You See fs What
14 18 Rick AstleY, 1t Would Take A Strong S 2 16 AlB. Sure!, Off On Your Own (Girl) 17 27 Def Leppard, Love Bites 17 21 Four Tops, Indestructible
1 17 AL B. Sure!, Off On Your Own (Girl) 3 15 Erasure, Chains Of Love 18 2 cm% nck, Don't Be Cruel 18 22 Erasure, Chains Of Love
16 19 New Edition, I It Isn’t Love 4 25 Bobb “cl’errin, Don't Worry, Be Happy 13 22 New Edition, If It Isn't Love 13 EX  Phil Collins, Groovy Kind Of Love
17 6 Denise Lopez, Sa‘m’ Sorry (Don't Mak 5 17 Toni Childs, Don't Walk Away 20 20 Kenny Loggins, Nobody's Fool (Theme F 20 EX Debbie Gibson, Staying Together
Wrz Fm 18 7 Gloria Estefan & Miami Sound Machine, 6 13 Midnight OIl, The Dead Heart 21 21 Johnny Hafes fazz, | Don't Want To Be Tampa 0.M.: Mason Dixon 21 EX Stevie B, Spring Love (Come Back To M
13 10 The Fat Boys, The Twist 7 18 New Kids On The Block, Please Don't G 22 23 Debbie Gibson, Staying Together 9 R e 22 EX  Robert Palmer, Simply Irresistible
New York 0.M.: Steve Kingston 20 23 Johnny Hates Jazz, | Don't Wanna Be A 8 24 Bobby Brown, Don't Be Cruel 23 28 Steve Winwood Don't You Know What Th 1 1 Guns N Roses, Sweet Chiid 0" Mine 23 EX Jeftrey Osbomne, She's On The Left
i A 21 11  Steve Winwood, Roll With It g 20 Basia, Time And Tide 24 30 Tommy Conwell, I'm Not Your Man 2 3 George Michael, Monkey A — Whitney Houston, One Moment In Time
1 1 George Michael, Monkey 22 16 Vanessa Willlams, The Right Stuft 2 21 Stevie B, Spring Love (Come Back To M 25 29 Rod Stewart, Forever Young 3 4 Huey Lewis & The News, Perfect World A — Terence Trent D’Arby, Dance Little Si
23 Tracy Chapman, Fast Car 23 29 Erasure, Chains Of Love 1 2] Rod Stewart, Forever Young 26 EX  Glenn Frey, frue Love 4 5 DJ. Jazzy Jeft & The Fresh P""“AA o= 40, Red, Red Wine
3 5 Guns N' Roses, Sweet Child 0' Mine 24 32 Bobby Brown, Don't Be Cruel 22 29 INXS, Never Tear Us Apart 21 EX  INXS, Never Tear Us Apart 5 7 Bobby McFerrin, Don't Worry, Be Happy A — RobBase & D.J. E-Z Rock, It Takes Tw
4 2 Breathe, Hands To Heaven 2% 2 Sade, Paradise 3 26 Information Society, What's On Your M 28 EX  Phil Collins, Groovy Kind Of Love 6 2 Elton John, | Qon't Wanna Go On With EX EX Book Of Love, Pretty Boys And Pretty
5 8 Stevie B, Spring Love (Come Back To M 26 26 Kate Gengo, Tell Me 4 30 Def rd, Love Bites 29 EX The Escape Club, Wild, Wild West 7 8 New Edition, If It Isn? Love EX EX Glenn Frey, True Love
6 10 EHon John, | Don't Wanna Go On With 21 28 Brenda K. Starr, What You See Is What 25 EX  Tracie Spencer, Symptoms Of True Love 30 EX UB4D, Red, Red Wine 8 11 Rick Astley, It Would Take A Strong § EX EX Chicago, [ Don't Wanna Live Without Y
713 Taylor Dayne, I'll Atways Love You 28 24 Siedah Garrett, K.I5.S.I.N.G. 2% EX DJ. Jazzy Jeft & ¥he Fresh Prince, A A — Jeffrey Osborne, She’s On The Left g 10 Van Halen, When It's Love
8 14 Chicago, [ Don't Wanna Live Without Y 29 31 LisaLisa & Cuft Jam Featuring Fuli Force, u Four Tops, Indestructible A — Midnight Oil, The Dead Heart 10 6 Tracy Chapman, Fast Car
g 4 Terence Trent D'Arby, Sign Your Name 30 34 Sweet Sensation, Never Let You Go 28 Steve Winwood, Don't You Know What Th A —  Whitney Houston, One Moment In Time 11 13 Robert Palmer, Simply trresistible
10 6 Gloria Estefan & Miaml Sound Machine, 31 35 Pebbles, Take Your Time 2 Poison, Failen Angef A — Cinderella, Don't Know What You Got ( 12 8 Chicago, | Don't Wanna Live Without Y
11 7 Steve Winwood, Roll With It 32 33 FRick Asliey, My Arms Keep Missing You 3 Holly Knight, Heart Don't Fail Me Now EX EX Basia Time And Tide 13 15 Debhue Gibson, Staymg Together
1212 Van Halen, When It's Love 33 38 Blue Zone UK., Jackie 31 Blue Zone U.K., Jackie EX EX Brenda K. Starr, What You See Is What 14 13 Rod Stewart, Forever oung
13 15 Rob Base & D.J. E-Z Rock, It Takes Tw 34 25 Michael Jackson, Another Part Of Me 32 Giant Steps, Another Lover EX EX Information Society, What's On Your M 15 2 Ke""g Loggins, Nobody's Fool (Theme F
M 16 Huey Lewis & The News, Perfect World 35 40 Jeft Fresh Prince, A k<) Paut Carrack, Button Off My Shirt EX EX New Kids On The Block, Please Don't G 16 18 REO wagon, Here With Me o ﬁ@
15 18 Michael Jackson, Another Part Of Me % 37 Tina B., Bodyguard k] Peter Cetera, One Good Woman EX EX Jane Wiedlin, Inside A Gream 17 12 Terence Trent D'Arby, Sign Your Name
16 21 New Edition, If It Isn't Love A37 — Terence Trent D'Arby, Dance Little Si 35 The Escape Club, Wild, Wild West 18 26 UB40, Red, Red Wine Cleveland - Kid L
17 20 D.J. Jazzy Jeff & The Fresh Prince, A 38 33 Johnny O, Fantasy Gir! A Freddie Jackson, Nice ‘N’ Slow 19 23 Poison, Fallen Angel evelan 0.M.: Kid Leo
18 18 The Cover Girls, Inside Outside 33 EX When In Rome, The Promise A Kylie Minogue, The Loco-Motion 20 24 Joan Jett And The Blackhearts, | Hate 1 4 Robert Palmer, Simply Irresistible
19 25 Def Lﬂ:ﬂfd. Love Bites 40 EX  Marshall Jones, | Burn A Europe, Superstitious 21 28 Peter Cetera, One Good Woman 2 3 Van Halen, When It's Love
20 24 Bobby McFerrin, Don't Worry, Be Happy A — Kylie Minogue, The Loco-motion A Kim Wikde, You.Came 2 30 The Beach Bv(s. Kokomo 3 1 Guns N’ Roses, Sweet Child 0" Mine
21 22 Aerosmith Rag Doll A —  Lime, Cutie Pie A —  Sweet Sensation, Never Let You Go 23 29 Def Le?pard,[ ove Bites 4 2 Steve Winwood, Roll with It
2 27 UBAD, Red, Red Wine A — e, Wanna Know A —  Whitney Houston, One Moment In Time 2427 Glenn Frey, True Love | 5 5 Joan Jett And The Blackhearts, i Hate
3 Em.ﬁarman, Make Me Lose Control EX EX Sade, Nothing Can Come Between Us A — The Fabulous Thunderbirds, Powerful S 25 25 Johnny Hates ,"HK 1 Don’t Want To Be 6 6 Chicago, | Don't Wanna Live Without Y
24 11 Denise Lm Sa{ln_ Sorry (Don't Mak EX EX Loose Touch, Bad Of The Heart EX EX James Reyne, Motor's Too Fast 2% 22 Taylor Dayne, I'll Always Love You 7 8 Pat Benatar, All Fired u&
25 26 Debbie Gibson, Staying Together EX EX The Giant Steps, Another Lover EX EX Phil Collins, roory Kind Of Love Washingt P.D: Lorri Palagi 27 EX Phil Coflins, Groovy Kind Of Love 8 10 REO Speedwagon, Here With Me
26 29 Robert Paimer, Simply Irresistible EX EX The Jets, Sendin’ All My Love EX EX Brenda K. S$tarr, What You See Is What ashington -0.. Lorriy Palagi A28 —  Cheap Trick, Don't Be Cruel S 7 Richard Marx, Hold On To The Nights
27 28 Kenny Loggins, Nobody's Fool (Theme F EX EX  Nia Peeples, High Time EX EX Olivia Newton-John, The Rumour 1 2 Richard Marx, Hold On To The Nights A9 — Bobby Brown, Don't Be Cruel 10 9 Aerosmith, Rag Dolt
28 30 Information Society, What's On Your M EX EX Depeche Mode, Strangelove 2 3 George Michael, Monkey 30 EX JJ.Fad, Way Out 11 12 Huey Lewis & The News, Perfect World
29 EX  Cheap Trick, Don't Be Cruel EX EX Boy Meets Girl, Wailing For A Star To 3 7 Chicago, | Don't Wanna Live Without Y A — Boy Meets Girl, Waiting For A Star To 12 13 Kenny Loggins, N 's Fool (Theme F
30 EX Rick Astley, It Would Take A Strong S e Ve EX EX Jane Wiedlin Inside A Dream 4 9 Huey Lewis & The News, Perfect World A —  Giant Steps, Another Lover 13 1 Trx[ Chapman, Fast Car
EX EX Phil Collins, Groovy Kind Of Love / EX EX Bruce Homsby & The Range, Look Out A 5 5 Gloria Estefan & Miami Sound Machine, EX EX  Midnight Oil, The Dead Heart M 14 Def Pour_Some Sugar On Me
A —  New Kids Gn The Block, Please Don't G 6 8 Elton John, | Don't Wanna Go On With EX EX Brenda K. Starr, What You See Is What 15 16 Bruce Hornsby & The Range, Look Out A
A —  Whitney Houston, One Moment In Time 7 10 Kenny Loggins, Nobody's Fool (Theme F EX EX  Steve Winwood, Don't You Know What Th 16 22 Steve Winwood, Don't You Know What Th
A — Poison, Fallen Angel 8 1 Steve Winwood, Roll With It EX EX Holty Knight, Heart Don't Fail Me Now 17 17 The Contours, Do You Love Me
z 8 6 Terence Trent D’Arby, Sign Your Name 18 18 Eric Carmen, Make Me Lose Control
(l) }{ guns l::'r:oses S;ze«:tCChuld 0’ Mine g g :)b_dmgmF ?Ill. Tke D:aad Heart
. racy Chapman, Fast Car oison, Faflen Ange!
Los Angeles P.D.: Jeff Wyatt 2 14 NewKids On The Block, Please Don't G 21 15 EMon Jobn, 1 Don't Wanna Go On With
1 Brenda K. Starr, t Still Believe 3 4 Def Leppard, Pour Some Sugar On Me 22 24 Cheap Trick, Don't Be Cruel
5  Paula Abdul, Xnocked Out R 4 16  New Edition, If It Isn't Love 23 23 Peter Cetera, One Good Woman
4 Tracie Spencer, Symptoms Of True Love | Boston P.D.: Tom Jeffries 15 18 Peter Cetera, One Good Woman 24 29 Rod Stewart, Forever Young
2 Will To Power, Say It's Gonna Rain 16 13 Johnny Kemp, Just Got Paid 25 30 Def Leppard, Love Bites
e LY L22T . z 12 LM Ja; vMal;;a I'l' IRH'!' i % : g::'y Lo;ishgem Nek's, Perfect World }g g Def ng:t;& Lo;te B.i(esT m g g lle 5 ﬁRh:’eswl Know You're Out Th
- ew Edi sn't Love ge Michael, Monkey Debbie n, Staying Together i - , Red, Red Wine
New York . P.D.: La”y Berger 7 11  Michael Jac‘&wvy, Another Part Of Me 3 3 Tracy Chapman, Fast Car 9 20 Michael Jackson, Another Part Of Me Chlcago = P.D. Buddy Scott 3 8 me Heart Turns To Stone
1 1 George Michael, Monkey 8 10 Dino, Summergirls 4 6 New Kids On The Block, Please Don't A20 — Robert Paimer, Simply Irresistible 1 Gewhn‘ll-chni. Monkey 29 EX Phil s, Groovy Kind Of Love
2 3 Tracy Chapman, FastCar S 12 StevieB, SprmB Love (Come Back To M 5 5 T Dayne, I'l} Always Love You 1 24 Glenn Medeiros, Long And Lasting Love 2 Breathe, Hands To Heaven 30 EX  INXS, Never Tear Us Apart
3 5 Guns N' Roses, Sweet Child 0' Mine 10 21 Bobby Brown, Don't Be Cruel 6 7 R Palmer, Simply Irresistible 22 26 Poison, Fallen Angel 3 Tracy Cha n, Fast Car A — Cinderella, Don't Know What You Got (
4 4 Breathe, Hands To Heaven . 11 13 George Michael, Monke& 7 8 Guns N’ Roses, Swee{Child 0’ Mine 23 23 Rick Astiey, It Would Take A Strong S 15 B McFerrin, Don't Worry, Be Happy A — The Escape Club, Wild, Wild West
5 2 Glona Estefan & Miami Sound Machine, 12 15 Vanessa Williams, The Right Stuff 8 2 Chicago, | Don't Wanna Live Without Y 4 25 Cheap Trick, Don't Be Cruei 5 6 New kdition, If it Isn't Love A — Eumge uperstitious
§ 10 Denise Lopez, Sayin’ Sorry (Don't Mak 13§ Gloria Estefan & Miami Sound Machine, 9 9 Van Halen, When It's Love 25 21 UB4G, Red, Red Wine 6 5 Gloria Estefan & Miami Sound Machine, EX EX The Fabulous Thunderbirds, Powerful S
7 11 Efton John, | Don't Wanna Go On With 1418 The Cover Girls, Inside Outside 10 13 Ken ins, Nobody's Fool (Theme F 2 28 Jonny Haies fazz, | Don't Want To Be 77 Chicago, | Don't Wanna Live Without ¥ EX EX Glenn Frey, True Love
8 7 Steve Winwood, Roll With It 15 20 information Socie?, What's On Your M 11 11 REO agon, Here With Me 27 29 Brenda K. Starr, What You See Is What 8 4 Steve Winwood, Roll With It
§ 8 Brenda K. Starr | Still Believe 1% 2 Tayor D:yne, FIl Always Love You 12 12 Johnny Hates Jazz, | Don't Want To Be 28 30 Van Halen, When It's Love 9 11 Michael Jackson, Another Part Of Me
10 16 Tm Oayne, 'l Always Love You 1 8 Terence Trent O’Arby, Sign Your Name 13 14 Peter Cetera, One Good Woman 29 31 Bobby McEerrin, Don't Worry, Be Happy 10 12 Rick Astiey, It WOH,M Take A Strong §
11 30 Bobby McFerrin, Don't Worry, Be Happy 18 16 Pam Russo, It Works For Me 14 15 Bobby McFerrin, Don't Worry, Be Happy 30 33 Joan Jett And The Blackhearts, | Hate 11 13 Bobby Brown, Don't Be Cruel
1218 Chicago, | Don't Wanna Live Without 13 17 The Contours, Do You Love Me 15 16  Michael Jackson, Another Part Of Me 31 32 Information Soclety, What's On Your M 12 1 Hve_(( Lewis & The News, Perfect Worid
1313 New Edition, If It Isn't Love 20 26 AIB. Sure!, Off On Your Own (Girl) 16 17  Steve Winwood, Don’t You Know What Th 32 3 Taylor Dayne, I'll Always Love You 13 9 whitney Houston, Love Will Save The D
14 6 Terence Trent O'Arby, Sign Your Name 21 7 Johnny Kemp, Just Got Paid 17 18 Poison, Fallen Anget 14 10 Denise Lopez, saw‘ Sorry (Don't Mak
15 12 Eric Carmen, Make Me Lose Control 22 13 Debbie Gibson, Foolish Beat 18 21 Cheap Trick, Don’t Be Cruel 15 16 Brenda K. Stam, What You See Is What
16 21 Huey Lewis & The News, Perfect World 23 25 Brenda K. Starr, What You See Is What 13 20 Bruce Hornsby & The Range, Look Out A 16 17 Jeffrey Osborne, She's On The Left
17 13 Stevie B, Spring Love (Come Back To M 24 27 johnny Hates Jazz, | Don't Wanna Be A 20 22 Rod Stewart, Forever Young 1719 Taylor Dayne, I Always Love You Chi P.D.: Brian Kell
18 22 Van Halen, When It's Love 25 6 Sweet Sensation, fake It While t's H 21 23 Joan Jett And The Blackbearts, | Hate 18 21 A8 Surs!, Gff On Your Own (Girl) ICago -0.. Brian Relly
19 24 UB4O, Red, Red Wine 26 23 Whitney Houston, Love Will Save The D 22 24 Rick Astley, It Would Take A Strong S 13 23 UBAO, Red, Red Wine 1 3 George Michael, Monke:
2 20 Rick Astiey, It Would Take A Strong S A2] — Bobby McFerin, Don't Worry, Be Happy 3 B rd, Love Bites 20 8 Terence Trent D'Arby, Sign Your Name 2 6 Guns N' Roses, Sweet Gild 0 Mine
21 25 0. Jazzy JeH & The Fresh Prince, A 28 31 Erasure, Chains Of Love 24 2 Midnight Oif, The Dead Heart 21 20 Ehon John, § Don't Wanna Go On With 3 1 Breathe, Hands To Heaven
22 23 Debbie Gibson, Staying Together 29 32 Cheap Trick, Don't Be Cruel 25 27 Four Tops, Indestructible 2 25 Four Tops, Indestructible 4 4 Robert Palmer, Simply Irresistible
23 9 Richard Marx, Hoid On To The Nights 3833 0J. Jazzy Jeff & The Fresh Prince, A 2% 28 Blue Zone UK, Jackie Washingto P.D.: Mark St. Joh 23 26 Glenn Frey, True Love 5 8 Eric Carmen, Make Me Lose Control
2417 The Cover Girls, Inside Outside 31 34 Sweet Sensation, Never Let You Go 27 29 Cinderelia, Don't Know What You Got ( shington -0.. Mark St. John 2 24 Peter Cetera, One Good Woman § 2 Steve Winwood, Roll With It
A25 —  Robert Palmer, Simply Irresistible 32 37 When In Rome, The Promise 28 30 Holly Knight, Heart Don't Fail Me Now 2 Guns N’ Roses, Sweet Child 0" Mine 25 21 Keith Sweat (Duet With Jacci McGhee), 7 17 Tracy Chapman, Fast Car
26 26 Michael Jackson, Another Part Of Me 33 36 Debbie Gibson, Staying Together 29 31 Vanessa Williams, The nighm Stutt 4 Tracy Chapman, Fast Car 2 28 Freddie Jackson, Nice ‘N’ Slow 8 7 Gloria Estefan & Miami Sound Machine,
21 77 Rob Base & D.J. E-Z Rock, It Takes Tw A3 — Rick Astley, It Would Take A Strong S 30 32 Paul Carrack, Button Off My Shirt 1 Midnight Oil, Beds Are Burning 27 29 Inoformation Society, What's On Your M 9 14 Van Halen, When It's Love
z ;‘!" Minogue, The Loco-Motion 35 39 The Jets, Sendin’ All My Love 31 33 10,000 Maniacs, What's The Matter Her 5 Van Halen, When It's Love 28 30 Johnny Kemp, Dancing With Mysei 0 10 Def Leppard, Pour Some Sugar On Me
29 31" Phil Collins, Groovy Kind Of Love 36 35 LisaLisa & Cult Jam Featuring Full Force, 32 3 Erasure, Chains Of Love 11 UBAO, Red, Red Wine 29 18 Johony Kemp, Just Got Paid § 1 5 Chicago, | Don't Wanna Live Without Y
A30  —  Peter Cetera, One Good Woman 37 40 NiaP X msgn Time 33 35 AIB. Sure!, Off On Your Own (Girl) § 6 Huey Lewis & The News, Perfect World A30  —  Whitney Houston, One Moment In Time 2 11 Terence Trent D'Arby, Sign Your Name
A31 —  Whitney Houston, One Moment In Time 38 24 Denise Lopez, Sayin' Sorry (Don't Mak 34 EX Toni Childs, Don't Walk Awa{ 7 3 Richard Marx, Hold On To The Nights A31 — Terence Trent O'Arby, Dance Little Si 3 19  New Edition, If It Isn't Love
33 30 EHon John, | Don't Want To Go On Wit A35 —  Phil Collins, Groo»{y Kind Of Love 8 8 Chicago, | Don't Wanna Live Without ¥ A32 = Phil Collins, Gfooy( ind Of Love 4 12 Trick, The Flame
40 EX  The Giant Steps, Another Lover A — Basia, Time And Tide 9 9 New Edition, If It Isn't Love A3 —  Cheap Trick, Don't Be Cruel 15 9 0.J. Jazzy Jeft & The Fresh Prince, P
A — Terence Trent D'Arby, Dance Littie Si A — JemeLOSbome She's On The Left 10 12 Joan Jett And The khearts, | Hate 16 23 DJ. Jazzy Jeff & The Fresh Prince, A
Sr— EX EX Elisa Florillo, You Don't Know A — Kylie Minogue, The Loco-Motion i 1 15 Bobby McFerrin, Don't Worry, Be Happy 17 24 Bobby McFerrin, Don't Worry, Be ‘lappy
\ A — nm! Housfon, One Moment In Time 12 17 Def Leppard, Love Bites 3 18 25 Peter Cetera One Woman
V11027 A — Vixen, kdge Of A Broken Heart 13 13 Elton John, | Don't Wanna Go On With g 21 Erasure, Chains Of Love
v . EX EX Zm Mariey, Tumblin’ Down 1: 7 Steve Winwood, Roll With It 20 21 Kylie Minogue, The Loco-Motion
X EX | Never ‘fear Us Apart 1 16 New Kids On The Block, Please Don't G 1 28 Poison, Fallen Angel
EX EX 0J. .‘azzy Jeff & The Fresh Prince, A 16 18 0. Jazzy Jeff & The Fresh Prince, A 22 EX  Rick Astley, It Would Take A Strong S
Los Angeles P.D.: Steve Rivers EX EX Jane Wiediin, Inside A Dream 17 18 T:zi:r Dayne, I'll Always Love You '3 EX  Def Leppard, Love Bites
| O EX EX Robert Cray, Don't Be Afraid Of The D 18 EX Robert Palmer, Slm(?ly Irresistibie 4 29 Rod Stewart, Forever Youn,
1 2 Guns N’ Roses, Sweet Child 0’ Mine 96 ' " -FM EX EX Freddie Jackson, Nice ‘N’ Slow 19 22 Basia, Time And Tide Detroit P.D: Brian Patrick 25 EX  Johnny Hates Jazz, | Don't Want To Be
2 1 Tracy Chapman, Fast Car 20 25 Peter Cotera, One Good Woman WaAn LU 2 EX  New Kids On The Block, Please Don't G
3 6 Robert Palmer, Simply lrresistible 21 24 Cheap Trick, Don't Be Cruel 1 2 Robert Palmer, Simply irresistible 27 30 Glenn Frey, True Love
4 4 Michael Jackson, Another Part Of Me 1, 22 10 Terence Trent D'Arby, Sign Your Name 2 6 Huey Lewis & The News, Perfect World 28 EX Information Society, What's On Your M
S 5 EHon John, | Don't Wanna Go On With ”m lf 23 EX Kenny Loggins, Nobody's Fool (Theme F 31 George Michael, Monkey 29 EX  Joan Jett And The Blackhearts, | Hate
6 & New Edition, If It Isn’t Love Hartford P.D.: Dave Shakes [/] 24 26 Glenn Frey, True Love 4 9 Van Ralen, When It's Love 30 EX UB4O, Red, Red Wine
713 McFerrin, Don't Worry, Be Happy 2 N Sweet Child O Mi 25 EX  Phil Collins, Groovy Kind Of Love 5 8 Michael Jackson, Another Part Of Me A —  Cheap Trick, Don't Be Cruel
8 3 George Michael, Monkey Guns N Roses, Sweet Child 0 Mine 2% 29 Brenda K Starr, What You See Is What § 10 Kenny Loggins, Hobody's Fool (Theme F A — Bobby Brown, Don't Be Cruel
9 9 Whitney Houston, Love Will Save The D 3 Robert ?glmer' Simply Irresistible - 27 30 Erasure, Chains Of Love 7 11 Cheap Trick, Don't Be Crue!
10 12 Huey Lewis & The News, Perfect World 5 New Edition, It It isn't Love M 28 14 George Michael, Monkey 8 17 Bobby McFerrin Don't Worry, Be Happy
11 11 Denise Logez, Sa{m' Sorry (Don't Mak 1 GMF M»chuthonkey ) ittsburgh o " 29 EX Bobby Brown, Don't Be Cruel 9 13 Taylor Dayne, Il Always Love You
12 15 Stevie B, rmz ove (Come Back To M 5 11 0J. Jazzy Jetf & The Fresh Prince, A Pittsburgl P.D.: Jim Richards 30 EX Information Society, What's On Your M 10 4 Tracy Chapman, Fast Car
13 7 Gloria Estefan & Miami Sound Machine, 6 10 Taylor Dayne, 1l Always Love You 1 1 Robert Palmer, Simply Irresistible A —  Whitney Noustm,%ne Moment In Time 11 14 REO agon, Here With Me
14 14 Van Halen, When It's Love 7 4 Chicago, ( Don't Wanna Live Without Y 2 2 VanHalen, When It's Love A — Breathe, How Can | Fall 12 16  Rick Astiey, It Would Take A Strong S
15 18 Taylor Dayne, I'll Always Love You 8 6 Eiton John, | Don't Wanna Go On With 3 3 Chicago, | Don't Wanna Live Without Y EX EX The Escape Club, Wild, Wild West 13 18 Peter Cetera, One Good Woman
16 19 Brenda K. Starr, What You See Is What 9 13 Huey Lewis & The News, Perfect World 4 8 Huey Lewis & The News, Perfect World M 25 Debbie Gibson Slayinf Together
17 17 Rick Astley, It Would Take A Strong S 10 by Brown, Don't Be Crue " 5 5 Guns N' Roses, Sweet Child O' Mine 15 22 New Edition, I} it Isn'f Love
18 20 0J. Jazzy Jeff & The Fresh Prince, A 1 9 Gloria Estefan & Miaml Sound Machine, § 7 REO Speedwagon, Here With Me mw 16 26 Guns N' Roses, Sweet Child 0° Mine A . )
18 22 Erasure, Chains Of Love 1212 Michael J‘C?W"NA"W‘F' Part Of Me 7 10 Kenny Loggins, Nobody's Fool (Theme F 17 19 Johnny Hates Jazz, | Don't Want To Be Minneapolis P.D.: Gregg Swedberg
20 24 Def Leppard, Love Bites 1301 Kegpy Laggioc Nobody's Fooll(Theme 8 12 Taylor Dayne, I'll Always Love You 18 23 Rod Stewart, Forever Young 1 Robert Palmer, Simply Irresistible
21 10 Terence Trent D'Arby, Sign Your Name u 2 B Mckerrin, Don't Worry, Be Happy 9 15 Poison, Fallen Angel 19 35 DJ. Jazzy Jetf & The Fresh Prince, A 2 Kenny Loggins, Nobody's Fool (Theme F
22 2 Vanessa Williams, The Right Stuff 13 16 Van Halen, When It's Love i 10 & Johnny Kemp, Just Got Paid N _ 20 24 New Kids On The Block, Please Don't G 3 Giant Steps, Another Lover
23 16 Eric Carmen, Make Me Lose Control 16 22 New Kids On The B"’".‘{ Please Don't 6 11 13 Peter Cetera, One Good Woman \K_/‘ = 21 21 Freddie Jackson, Nice ‘N’ Siow 4 REQ Speedwagon, Here With Me
20 28 Bobby Brown, Don't Be Cruel 17 18 Steve Wiowood, Roll With It 12 16 Rick Astley, It Would Take A Strong S . 0.7 4 2 The Escape Club, Wild, Wild West 5 Van Halen, When'It's Love
25 29 Information Society, What's On Your M 1815 Bruthg', Hands To Heaven 13 18 0J.Ja The Fresh Prince, A _— . 23 27 Basia, Time And Tide 6 Def Leppard, Love Bites
26 34 New Kids On The Block, Piease Don't G 13 20 Cheap Trick, Don't Be Cruel I 17 Brenda K. Starr, What You See Is What | Miami P.D.: Steve Perun 24 33 Def Leppard, Love Bites 7 11 Chicago, | Don't Wanna Live Without ¥
21 21 Johnny Hates Jazz, | Don't Want To Be g" %n g!cl ASSM It Would Take A Strong § 15 19 INXS, Never Tear Us Apart 1 UBAD, Red, Red Wine 25 30 Joan Jett And The Blackhearts, | Hate 8 10 The Moody Blues, | Know You're Out Th
28 30 Kenny '-°l§"‘5- Nobody's Fool (Theme F % 35 s;'”' v;"“""" "I;S 1y, What Th 16 20 Cheap Trick, Don't Be Cruel 2 Guns N' Roses, Sweet Child 0' Mine 2 32 Steve Winwood, Don't You Know What Th 9 16 Guns N’ Roses, Sweet Child 0' Mine
29 32 Cheap Trick, Don't Be Cruel 7 oV ¢ o 0 °(’;'0°d°” Know Wha 17 22 Steve Winwood, Don't You Know What Th 3 Van Halen, When (U's Love 21 29 Olivia Newton-John, The Rumour 10 12 Tracy Chapman, Fast Car
A3 —  Phil Colfins, Groovy Kind Of Love : f-; ;ml; A;';’I.'K"ek a ovzm" 18 23 UBAD, Red, Red Wine 4 0J. mz,‘ Jo#f & The Fresh Prince, A 28 34 Four Togs. Indestructible I 23 Kylie Minogue, The Loco-Motion
31 33 Glenn Frey, True Love P D“ém c‘t;" "gf € }‘ 19 26 Def Leppard, Love Bites 5 Chicago, | Don't Wanna Live Without Y 29 37 Poison, Fallen Angel 12 18 Peter Cetera, One Good Woman
32 35 Peter Cetera, One Good Woman % 2 evdie 'w‘I'I’" ’H"gnpﬁflgf'" 20 24 Debbie Gibson, Staying Together & 6 Tracy Chapman, Fast Car 3 31 10k000 Maniacs, What's The Matter Her 13 13 Pat Benatar, All Fired Up
33 36 Rod Stewart, Forever Young 9 3 Xf"‘m v Of O Yeur Do (o 21 21 Michael Jackson, Another Part Of Me 7 10 Def {eward, Love Bites 31 36 INXS, Never Tear Us Apart 14 17 Huey Lewis & The News, Pertect World
34 37 INXS, Never Tear Us Apart R D et OnlYour l,*'b( 0 2 21 Joan Jett And The Blackhearts, [ Hate 8 3 Breathe, Hands To Heaven 3233 Phil Collins, Groovy Kind Of Love I5 13 Billy gcean, The Colour Of Love
35 38 Steve Winwood, Don't You Know What Th 2923 B e d o "NY°:{ 23 25 New Edition, If It Isn't Love § 16 Terence Trent D'Arby, Sign Your Name 33 38 Gleon Frey, True Love 16 Rod Stewart, Lost in You
36 EX  Jeffrey Osborne, She's On The Left % 3 85 ';ﬂ Uk e |0 The Mights 24 28 Rod Stewart, Forever Young 10 Gloria Estefan & Miami Sound Machine, 34 40 Information Society, What's On Your M 17 Eric Carmen, Make Me Lose Control
37 EX UBA40, Red, Red Wine E ] Phl!:Colo?e oo acKlp 4 0f 25 EX  Phil Collins, Groovy Kind Of Love 11 15 Robert Palmer, Simply Irresistible A35 — UB40, Red, Red Wine . 18 28  Bobby McFerrin, Don’t Worry, Be Happy
38 EX Kool & The Gang, Ran To Riches 32 31 Bk s ;"v SL°"; What 26 29 Glenn Frey, True Love 12 12 Johnny Kemp, Just Got Paid 36 EX  Kylie Minogue, The Loco-Motion 13 21  Michael Jackson, Another Part Of Me
A —  Breathe, How Can | Fall M re 'r e i, L"a ou See ts Wha 21 30 New Kids On The Block, Please Don't G 13 9 Eric Carmen, Make Me Lose Controt A31  — Terence Trent O'Arby, Dance Little Si 20 22 Paula Abdul, Knocked Out
A —  Whitne Hous(on‘ One Moment In Time ot g"""L‘ "Yvd 'L“e %’% 28 EX Bobby McFerrin, Don't Worry, Be Happy 14 17 Rob Base & D.J. E-Z Rock, It Takes Tw 38 EX  Climie Fisher, Rise To The Occasion 21 25 Erasure, Chains Of Love
A — 1) Fad, Way Ou B ® ufm ed’ B d“"v';. jtes 29 EX The Escape Club, Wild, Wild West 15 11  Midnight Oil, Beds Are Burning A3%  —  Whitney Houston, One Moment In Time 22 2 New Edition, If 1t Isn't Love
EX EX Joan Jett And The Blackhearts, | Hate % OB Gt Stews : (hmeL 30 EX information Society, What's On Your M 16 20 Cheap Trick, Don't Be Cruel AS) — Breathe, How Can i Fall 23 29 Steve Winwood. Don't You Know What Th
EX EX The Escape Club Wild, Wild West E S B"'! T’em'A"da T'ed' over A — Whitney Houston, One Moment In Time 17 21 Bobby McFerrin, Don't Worry, Be Happy A — Europe, Superstitious 24 14 Breathe, Hands To Heaven
EX EX AIB. Sure!, Off On Your Own (Girl asia, e Loe (C A — Kylie Minogue, The Loco-Motion 18 22 Poison, Falien Anget EX  EX  Toni Childs, Don't Walk Away 25 20 Rhthym Corps, Common Ground
EX EX Jane Wiedlin, Inside A Dream gg EX %';V'E' B, Dé‘" L°V|°d( ome Bac(k ToM 19 19  Huey Lewis & The News, Perfect World 26 6 George Michael, Monkey
EX EX  Four Tops, indeslructible At 33 Erasurs:‘ " Clul bfwi , Wild Wes 20 25 Michaet Jackson, Another Part Of Me 21 31 Taylor Dayne, I'll Always Love You
EX EX Giant Steps, Another Lover T Rod Stown r?mFsorevero%ung 2 % :e' :__(ad's on I?ﬁ IB'«t:l[ Please Don't 6 p: 3 Sg 2!: ‘eFGIEs?n. Staying Together
4 3 0 . ew Edition, sn't Love 29 3 an Frey, True Love
—  Whitney Houston, One Moment In Time 23 14 Richard Marx, Hoid On To The Nights 30 34 (nformation Society, What's On Your M
24 27 Rick Astley, It Would Take A Strong S 31 35 DJ. Jazzy Jeft & Fresh Prince, A
25 28 Ehton John, | Don't Wanna Go On With o —— 32 39 Joan Jett And The Blackhearts, | Hate
FM 26 13 Brenda Russell Featuring Joe Esposito, 33 37 Rick Astley, It Would Take A Strong S
ssnm g ég Bl Igr Dcazs;, I'glAlvgtaysT Lov'thou g; .;ig Hev Kid'shO'r; Ths Block, Please Don't 6
A - a R . ebbie Gibson, Staying Together i - Ri A erosmith, Rag Doll
Philadelphia P.D.: Charlie Quind | 25 Ex  Phil Collins, Groovy Kind 0! Love Detroit _ PD.Rick Gillette | 3 0 e emp, Just Got Paid
1 2 Tracy Chapman, Fast Car 30 EX Brenda K. Starr, What You See Is What 1 10 Bobby McFerrin, Don't Worry, Be Happy 37 40 Phil Collins, Groo\y Kind Of Love
New York P.D.: Joel Salkowitz 108FM 23 Eiton John, | Don't Wanna Go On With A — Will To Power. Baby I Love Your Way/F 2 1 George Michael, Monkey 38 EX UBAQ, Red, Red Wine
) Lo 3 4 Robert Palmer, Simrly Irresistible A —  Whitney Houston, One Moment In Time 3 3 Keith Sweat SD"!( With Jacci McGhee), 39 EX Poison, Fallen Angﬁl
1 1 Stevie B, Spring Love (Come Back ToM | Boston P.D.: Sunny Joe White 4 5 Taylor Dayne, I'll Always Love You EX EX Bobby Brown, Don't Be Cruel 4 4 New Edition, It It isn't Love 40 EX The Escape Club, Wild, Wild West
2 3 George Michael, Monkey 1 & Debbie Gibson, Staying Togeth 5 6 Van Halen, When It's Love 5 5 Bobby Brown, Don't Be Cruel A — Whitney Houston, One Moment In Time
3 4 Will To Power, Say It's Gonna Rain ebbie Gibson, Staying Together & 1 George Michael, Monkey § 7 D.J. Jazzy Jeff & The Fresh Prince, A A — Boy Meets Girl, Waiting For A Star To
4 5 Taylor Dayne, I'll Always Love You SR licincitiacksoorAnoierart Ol 7 10 Rick Astley, It Would Take A Strong § 7 8 Freddie fackson, Nice 'N' Siow ~° A — When In Rome, The Promise
5 8 The Cover Girls, Inside Outside 3 3 Rick Astley, It Would Take A Strong S 8 11 Michael Jackson, Another Part Of Me 8 2 Elton John, | Don't Wanna Go On With A — Cheap Trick, Don't Be Cruel
6 9 Information Society, What's On Your M 4 5 10000 "ﬂ"'“m"“ S The Matter Her 9 12 Guns N’ Roses Sweet Child 0' Mine 9 12 Michael Jackson, Another Part Of Me A —  Will To Power, Baby 1 Love Your Way/F
7 2 Terence Trent 0'Arby, Sign Your Name 5 7 Joan Jett And The Blackhearts, | Hate 10 13 Huey Lewis & The News, Perfect World 10 6 Whitney Houston, Love Will Save The D
8 13 Debbie Gibson, Staying Together 6 11 Guns N’ Roses, Sweet Child 0° Mine 1 14 y McFerrin, Don't Worry, Be Happy 11 13 Huey Lewis & The News, Perfect World
9 12 Dino, Summergirls | * 8 Dino, Summergirls 12 16 Peter Catera, One Good Woman 12 17 AtB. Sure!, Off On Your Own (Girl)
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all = 9 15 Def Leppard, Love Bites 13 13 Tracy Chapman, Fast Car
10 18 Bol cFerrin, Don't Worry, Be Happy 14 16 Guns N' Roses, Sweet Child 0’ Mine ]
m ”m 11 17 New kdition, If It Isn't Love . 15 18 Terence Trent D'Arby, Sign Your Name i
o 12 12 Guns N’ Roses, Sweet Child 0" Mine 16 17 Debbie Gibson, Staying Together !
“The. _ 13 13 Midnight Oil, The Dead Heart 7o , Red, Red Wine
R el I -
I , Red, Red Wine w Edition,
. 16 16 Debbie Gibson, Stalying Together 20 EX Poison, Fallen AngAeI
Dallas P.D. Joel Folger 1710 George Michas, Wonkey 2 72 Michas Jackson, Anatner Part Of Me. -
Palmer, Simply trresistibl 1 1 an Halen, When It's Love ew Kids On The Block, Please Don 4
% % sgranenaalamr,ekll IFfi';gcrunes's e 19 25 Kylie Minogue, The Loct:Motion 23 29 D). Jazzy Jetf & The Fresh Prince, A Blllmcrd’s
3 4 REO Speedwagon, Here evith Me 20 21 Rod Stewart, Forever Young 24 25 Kenny Loggins, Nobody's Fool (Theme F
4 3 Kenny Loggins, Nobody's Fool (Theme F 21 22 Joan Jett And The Blackhearts, | Hate 25 26 Basia, Time And Tide
5 6 Poison, Fa!?en Angel 22 23 Peter Cetera, One Good Woman 26 28 Def Leppard, Love Bites
6 12 Depeche Mode, Route 66/Behind 23 24 Brenda K. Starr, What You See Is What 21 EX Bobby McFerrin, Don't Worry, Be Happy
7 8 Huey Lewis & The News, Perfect World 24 2 The Fabulous Thunderbirds, Powerfu! S 28 30 Peter Cetera, One Good Woman
8 5 Steve Winwood, Roll With | 25 30 Poison, Fallen Angel 29 EX Cheap Trick, Don't Be Cruel
g 13 Joan Jett And The Blackhearts, | Hate 26 27 Basia, Time And lide 30 23 Rick Astley, It Would Take A Strong S
10 9 Eric Carmen, Make Me Lose Control A27  —  Cheap Trick, Don't Be Cruel A —  Whitney Houston, One Moment In Time
11 10 Breathe, Hands To Heaven 28 32 AIB. Sure!, Off On Your Own (Girl) A — Bobby Brown, Don't Be Cruel
12 11 Richard Marx, Hold On To The Nights 29 35 Depeche Mode, Strangelove A — Joan Jett And The Blackhearts, | Hate
13 13 EMon John, | Don't Wanna Go On With 30 33 Stevie B, Spring Love (Come Back To M EX EX Brenda K. Starr, What You See Is What
14 14 Aerosmith, Rag Dall 31 34 Glenn Frey True Love EX EX Phil Collins, Groovy Kind Of Love
15 15 Guns N° Roses, Sweet Child 0’ Mine 32 39 Siouxie & The Banshees, Peek-A-Boo EX EX Rod Stewart, Forever Young
16 17 The Fabulous Thunderbirds, Powerful $ 33 40 INXS, Never Tear Us Apart
17 16 Van Halen, When It's Love 34 38 Glenn Medeiros, Long And Lasting Love )
18 21 Peter Cetera, One Good Woman 35 37 The Estape Club, Wild, Wild Wes Py
19 24 Cheap Trick, Don't Be Cruel A36 EX Giant Steps, Another Lover \1 -
20 27 Rod Stewart, Forever Young A37 EX Cinderella, Don't Know What You Got ( ‘ 1/ / 1
21 19 George Michael, Monkey 38 36 Blue Zone UK, Jackie
22 25 Guns N' Roses, Paradise City A39  EX  The Primitives, Crash /L7 (o) (i,—_-
23 2B Steve Winwood, Don't You Know What Th A0 —  Steye Winwood, Don't You Know What Th (o -
24 30 INXS, Never Tear Us Apart EX EX  Holly Knight, Heart Dgnt Fail Me Now Casey Keatlng
25 26 Stryper, Always There For You EX EX 10,000 Maniacs, What's The Matter Her st. Louis P.D.: Kevin Young
26 31 uﬂg,'kea, Red Wine EX EX The Fat Boys, Are You Ready For Fredd o ) -
21 33 Europe, Superstitious EX EX Europe, Superstitious 1 1 Steve Winwood, Rol With It ) KPLZ Seattle
28 22 Chicago, | Don't Wanna Live Without Y EX EX Britny Fox, Long Way To Love 2 2 CElton John, | Don't Wanna Go On With
29 23 Foreigner, Heart Turns To Stone EX —  Boy Meets Girl, Waiting For A Star To 3 3 George Michael Monkey
30 29 Bobby McFermin, Don't Worry, Be Happy A — Tommy Conwell, I'm Not Your Man 4 & Chicago, | Don't Wanna Live Without Y
31 34 Glenn Freg, True Love A — The Beach Boys, Kokomo 5 5 Gloria Estefan & Mlami Sound Machine,
32 35 Erasure, Chains Of Love A — Nu Shooz, Are You Looking For Somebod 6 6 Huey Lewis & The News, Perfect World
33 EX Information Society, What's On Your M A — Climie Fisher, Rise To The Occasion 7 7 Robert Palmer, Simply !rresnsllble
35 5 Now fits O The block Piase Don't & 33 Toremea TEmt othrby Sign Yoot Name H o
Y Escae Cu, Wi, Hid West 1010 Gans I e, Sl O O i OW DID TOP 40 KPLZ Seattle go froma  people report longer listening. _
GIgREXY Breathe IHowlCanllTEall LIRII g MEchel Jacksamtanciber]part Ot Mo 5.5 share 12-plus overall to a 7.7 this spring Secondly, Tacoma'’s top 40, KNBQ, which
A — Cinderefla, Don't Know What You Got { 12 12 Rick Astley, 1t Would Take A Strong S A ) y ) ) :
T O N e o e H § R while perennial format leader KUBE fell had been around for years, changed to oldies
- , v o | t - . . -
RNE=—f) Lyt Miricguepihellact Motion — g5 Fm 13 Q1S newlt diton [Hfitsnif o from 9.4 to 7.97 PD Casey Keating cites sev- KBSG. Our Birch research showed that in
A — Rhthym Corps, Common Ground 16 16 Tracy Ch:rman, Fast Car . N . , 3
A — Richard Mars, Rhythm San Francisco P.D.: Keith Naftaly | 1 17 Whitney Houston, Love Wil Save The D eral factors, including luck, longer music  Tacoma’s Pierce County, we were favored 2-
13 Information Society, What's On Your M 9 19 REQ Speedwagon, Here With Me sweeps, and feeding his jocks to the sharks.  to-1 over any station except KNBQ; we be-
2 4 Bobby Brown, Don't Be Cruel ) 20 20 Pat Benatar, All Fired U « . » . “ . £ o »
33 A Surel Oif On Your Own (Gir) 1 21 Brends K. Starm, What You See Is What One night,” Keating recalls fondly, “our came the likely place for them to switch to.
y n e €3 ni . . . . .
s 2 355.,""."." §n IheDBloctk;l:leas% Dort & 5 2 O Lzeppa Loveies * evening jock, Mark Allan, drove down to the Despite the maturation of KPLZ's music
' b ic Carmen, Make Me Lose Con o o 2 9 q 3
77 D, Jarzy Jefi & The Fresh riaga,thpy 5 ?GEM MeFern, Do Wor Be Happy Seattle Aquarium with a microphone, gotin  in recent years, Keating has not chased
Dallas b0 Buzz Bemett § ] Eiﬁﬂésﬁ,z,}:‘éﬁcé"fﬁ '"" ;": ST 7o g?,ﬁ"ug’&?a{:%son, A?S"Eﬁ(.ng Love a wet suit, and did live reports while feeding  away his teen audience. At night, KPLZ still
X 6 M and/McCamy others, el ibson, Staying Togelher : 2 2
11 Def Leppard, Love Bites 12 goalf Base & D D:'zL Rock, It Takies Tw 98 gm::ﬂg‘rasby: ; ange, Look Out A th‘i sharks. It was a great idea. plays Def Leppard, ?015011, the Scorpions,
d, Wi rasure, S o oison, Fallen Ange! 9 g g g
§ g g:’:g;\, :aflene%nﬁler}e 13 17 Freddie Jaclalls.':m, Nlcev‘eN' Stow 1 31 Taylor Dayne, Il Always Love You Oncev our mommg team dld thelr ShOW at Whlt’esnake: Guns N ROSGS, even AC/DC
4 3 Bobby McFerin, Don't Worry, Be Happy 14 16 Brenda K. Starr, What You See Is What 2 32 Richard Marx, Hold On To The Nights an aquarium in Tacoma [wash.] and some Two regu]ar request COUthOWI]S ne at
5 4 Times Two, Cecilia 15 19 Sweet Sensation, Never Let You Go 33 33 UBA40, Red, Red Wine ’ ’ i 0 %
6§ 6 Guns N Roses, Syeet Child 0° Mine 16 1 sy ClockworkiNuctalgia 4 3 Rod Stewart, Forever Young walruses sneezed on them—slimed them noon, the other at 9 p.m.—differ radically in
7 7 Cheap Trick, Don't Be Cruel 17 Safire, Boy I've Been Told 5 35 Glenn frey, true Love . N . T _ .
16 Joan Jett And The Blackhearts | Hate g — UBAO, Red, Red Wine X EX D.J. Jazzy Jeff & The Fresh Prince, A with walrus boogers right on the air. Now, content and attitude. “Before 7 p.m., we
9 8 Robert Palmer, Simw {rresistible 19 Eric B & Rakim, Follow The Leader EX X Europe, Superstitious N N d
10 14 Eric Carmen, Make Me Lose Control 20 28 LTrimn, Cars That Go Boom X EX  Jeffrey Osbome, She's On The Left how often does that happen on morning want to be the station that a mother an
11 18 Erasure, Chains Of Love 21 25 Evelyn “Champagne” King, Hold On To W X EX Olivia Newton-John, The Rumour 9 d h i ” h
12 24 Basia, Time And Tide 2 4 The Cover Girs, Inside Outsde X EX Four Tops, Indestructible shows? aughter can agree to listen to,” he says.
Def L d, Pour S S On M aula ul, Straight uj .
ig ﬁ The C:znsag:‘rs, BZF'VO?,';EM" e Mt Track Spencr Stfmp{g?n; Of True Love “In its heyday, I thought KFRC San Fran-  “After 7, we're loyal to our teens.”
1an , ANO Ad . . . . . . . e
1 :5%?,.3:‘:°§ae’é&$’koman & X el Ezb‘??"oﬁ"ﬁ;ﬁ"} Theleit ' r4’ cisco was one of the most innovative stations Musical influences in the Pacific North-
2 el A . . . .
1 s I[u';m;‘gﬂpe'srgz.ﬁ?zﬁ;w:“:go v | 22 Eamf:g. ne 1 Aiways Lov Y00 ® of its time. They did so many things r}gh} west have a]wayls been diverse. It is }:hce”rgn
; S what's 2 priatne, , Lo . : . .
13 2 infrmabon Socely, Wnats 0r our R . Mh about being in touch with their community,”  gion that broke “Walk Like An Egyptian”; it
2 27 The Escape Cub, Wi, Wi Wes A — Terence Trent b'Arby, Dance Little S Keating says. also was one of the first markets in which
2 EX INXS, Never Tear Us Apart A — Kim Wilde, You Came Phoenix P.D.: Guy Zapoleon . O 1
g & ;h BKe;cshOB "§°|'.§2T°p|ease Don’t G : = mlﬁ?yamu(:slll:)bﬁ vé:g'mﬂewﬁ:\ Time 1 2 Bobby McFerin D.on'.t. Worry, Be Happy In its last years as a t’Op 401 KFRC had a Basia’s “Time And Tide happened‘ Even
9 n e y v ' R A . N .
B BC Whenln Gome, The Prmse R i owar BT Lol e 205 L DefiUMgErd, pour. Some SugariOnitie remote unit it called the mobile sturgeon. though Keating considers KPLZ “not a real
26 EX Jane Wiedlin, Inside A Dream EX EX Blue Zone U.K., Jackie 3 5 Guns N’ Roses. Sweet Child 0’ Mine ! " > ~ ” .
77 13 Breathe Hands To Heaven EX EX  Four Tops, Indestructible 4§ UBA, Red Red Wine : KPLZ has Studio Z, a 27-foot motor home  aggressive station musically,” artists whose
28 28 Cinderella, Don't Know What You Got ( EX EX Michael Jackson, Another Part Of Me § 3 Richard Marx, Hold On To The Nights ) . . Javlist included Toni
2322y herosm i, Ragl 0o e 10 Joan ot And The Blackhearts, | Hate with a studio that allows jocks to take offl on  songs were on a recent playlist included Toni
K3 2 B as et b Toe Foesn e & 3 Enc Camen, Wake Me Lose Conol ' a whim. If a nice sunset is coming, Keating  Childs, Europe, and Vanessa Williams. Also,
5K 4?&&5&"2%3{%@?%?&% Tos 0 4 Georgel m‘giirone; b says, Allan can broadcast from the beach. 7101.5 was one of the stations that v:/’ent ear-
_ r . N [13 1 M . "
2 -- §:“h he'"ﬁbde'%zan's"ehge Lo;e ” PR o me 12 16 Arosmih Ragoal - It's great to be wherciyour audience is—  ly on Breathe’s H.and.s To Heaven, fo!]ow—
= Corps, o 1T IS _
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7 Michael Jackson, Another Part O Me . 0 d i .
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(“i LLRHY rg" Ce S AL 5 2 okl 1 Woug Take A trong tened to him. Stunts like mornin tea m, to the patlona] average.
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R e et 12 Foson Pilen e T e o e AC to top 40 in 1983, KPLZ (then known as  tendencies occurring nationally,” Keating
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1013 Van Halen, When Its Love 2 30 Vevesss Waliams, The Right St EX EX Brenda K. Stam Wht You See 1s What hard rock and modern music crossovers. and Pebbles. When it becomes obvious an ur-
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) Ke 1 . . . . .
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{{ inwe on’t You Knoy 2 0 o 3 5
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3§ iy S (A 311 v Hen When (s Lo B0 EX Furopn ot o e How where we play 12 in a row [countering It's a crime to spend all your time in the stu-
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Rex & Friends. Writer/producer Rex Salas has signed an exclusive worldwide
publishing deal with Avatar Publishing. Salas wrote Vanessa Williams’ “The
Right Stuff” and is currently on tour with Robert Palmer. At the signing, from left,
are Salas’ lawyer, Reginald K. Brown; Salas; Avatar VP/GM Elaine Brewer; and

Avatar’s legal counsel, Don Wilson.

BY JANINE C. McADAMS

NEW YORK “Strictly business”
suggests a professional, take-no-pris-
oners approach. It’s fitting, then, that
the Fresh/Sleeping Bag album
“Strictly Business” by rap act EPMD
held the No. 1 slot on the black album
chart for three weeks a mere 11
weeks after its chart debut.

The Long Island, N.Y., duo of
Erick Sermon, 19, and Parrish Smith,
20, not only leapfrogged over estab-
lished acts, but beat out all other cur-
rent rap masters for the top spot as

IT’S A CLICHE, but one built on truth, that those who
control the past also define the future. American history
(also known as “his story”) has always been a tool for
demeaning and obscuring the contributions of blacks. In
some cases this abuse of the black past has been inten-
tional. In many others it has happened out of ignorance.
In the chronicling of popular music, too many times the
black contribution has been viewed either as adjunct to
white achievement or as isolated from its roots in black
America. Part of the problem is that not enough music

New Books Loo-l-c ;1t Temptations, Blues Divas Of The 20s
Two Tomes Recall Key Times In Music

Williams isn’t as revealing about his relationships
with Ruffin and Paul Williams, two of the original
Temptations who went on to exit the group, as one
might want. However, his look at his surprisingly
stormy relationship with the Temptations’ other original
lead voice, Kendricks, is fresh fodder for Motown schol-
ars. Much of the best material in “Temptations” covers
the years of the group’s commercial decline, when it was
besieged by continual personnel changes, a slackening

tenure at Atlantic Rec-

history has been funneled

through a black perspec-
tive. “His story” only tells

“your story” if you tell it
Blues

yourself.

Two recent books,
“Temptations’ by Otis
Williams with Patricia
Romanowski (Putnam,
240 pages, $17.95) and
‘““‘Black Pearls: Blues
Queens Of The 1920s” by
Daphne Duval Harrison
(Rutgers, 295 pages, $19.95), are important because in
them two blacks, one an entertainer, the other a univer-
sity professor present their views on seminal styles in
American music.

The Motown memories of Williams, one of the original
Temptations, are markedly different from those of ex-
Supremes member Mary Wilson (whose best seller,
“Dreamgirl,” was also written with Romanowski). To
Wilson, Berry Gordy was an often-ominous, even mys-
terious figure; Williams sees him purely as the shrewd-
est of many Detroit businessmen “looking to make a
killing in the music business” in the ’50s. “The local mu-
sic people seemed to agree that something was probably
going to happen for him,” Williams writes of the pre-Mo-
town Gordy.

In some ways Williams contradicts standard percep-
tions of Gordy’s relationship with his acts. With the
Temptations, at least, he wasn’t as overbearing as Wil-
son’s book would lead one to think. For example, such
decisions as who would replace David Ruffin, Eddie
Kendricks, and Paul Williams were made primarily by
the group’s members. Maybe it’s because they were
men, or maybe it’s because they were more mature, but
the Temptations seemingly were never as sheltered as
the Supremes were.

But if the Temptations had input off the record, their

by Nelson George

in the quality of its Motown recordings, and an ill-fated

ords. The efforts of Wil-
liams to continue growing,
both as a performer and a
man, are quite poignant.

“Temptations” is a sig-
nificant addition to the
growing canon of books
relating to the phenome-
non of Motown Records.
Prior to Wilson’s book,
most works on Motown
had been written from
outside the company. Now, with Williams’ book and an
upcoming volume by Robinson, various pieces of this
great American success story are coming into focus. It
seems only a matter of time before Gordy commits his
view to paper.

Harrison, a professor and chair of the Afro-American-
studies department at the Univ. of Maryland, focuses on
legendary female blues singers Sippie Wallace, Edith
Wilson, Victoria Spivey, and Alberta Hunter as well as
some lesser-known performers. Using sturdy research
and astute observations, he reveals “their dynamic role
as spokespersons and interpreters of the dreams, harsh
realities, and tragicomedies of the black experience in
the first thee decades of this century; their role in the
continuation and development of black music in Ameri-
ca; their contribution to blues poetry and performance.”
Further, he writes, his book “expands the base of knowl-
edge about the role of black women in the creation and
development of American popular culture; illustrates
their modes and means for coping successfully with gen-
der-related discrimination and exploitation;, and demon-
strates an emerging model for the working woman—
one who is sexually independent, self-sufficient, cre-
ative, assertive, and trend setting.”

SHORT STUFF: Eumir Deodato, one of the more con-
sistent producers of the '80s, has signed with Atlantic.

well. What’s more amazing is that
EPMD (which stands for Erick and
Parrish Making Dollars) has achieved
this milestone with very little radio
airplay.

EPMD’s trademark eombination of
ultracool rhyming with blatantly
sampled reggae and funk grooves is
the spark fueling the duo’s success.
“You Gots To Chill,” the first single
from EPMD’s album, borrows from
Zapp’s ‘“More Bounce To The
Ounce,” with bites of Kool & the
Gang’s “Jungle Boogie” added for
further funk appeal. The recently re-
leased second single and title track,
“Strictly Business,” features rhymes
laid over Bob Marley’s reggae classic
“I Shot The Sheriff.” Only three cuts
on the album are original composi-
tions.

Though some might fault the
group for its extensive sampling,
Russell Simmons, head of New York-
based Rush Artist Management,
which manages EPMD, says, “They
don’t even need music. They could
perform with just a high-hat! The se-
cret of their success is special vocals
and execution. Lyrically they’re the
coolest. Black radio is built on pro-
gressive black music, and generally
black radio has not been supportive
of EPMD. But they’re the best exam-
ple of an act that has reached the top
without radio.”

Sleeping Bag Records VP Will Soco-
lov credits the label’s promotion peo-
ple for the group’s out-of-the-box suc-
cess. “A lot of factors go into making
soup, but with a hit record you can sell
but so much. The fact that you have
good players gets it that extra mile,
But it’s true that the record has not

‘Business’ Is Booming For EPMD
Rappin’ Duo’s Debut Album Scores Big

gotten much play on radio.”

The key to EPMD’s rapid rise has
been visibility and word of mouth.
Rush and Sleeping Bag jointly
hatched a strategy to break EPMD
on the street. Lyor Cohen, Rush’s

‘They don’t even
need music; they
could perform
with just
a high-hat’

chief operating officer, says, “The
key pivot for the marketing of EPMD
was to put them on tour with Run-
D.M.C. [in the Run’s House Tour],
which has enabled them to circum-
vent [normal channels] and turn on
radio program directors and their
fans even before they had an estab-
lished single.”

The Run’s House Tour, which
wound down earlier this summer af-
ter blitzing 65 U.S. cities, also fea-
tured popular rap acts Public Enemy
and D.J. Jazzy Jeff & the Fresh
Prince. Putting EPMD on the road
also served to polish the rookie act,
and the new performers relished the
lesson. “The tour was exciting; every
night was something different. When
we first came out we were just say-
ing the lyrics, and the show wasn’t
that tight,” says Smith of his first
touring shows with childhood pal Ser-
mon.

“But as we were touring, the rec-

(Continued on next page)
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Sample Playlists of the Nation’s Largest Black Radio Stations
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Los Angeles P.D.: Pam Wells

1 Freddie Jackson, Nice ‘N’ Slow
4 George Michael, Monke!
3 Jesse Johnson, Every Shade Of Love
5  Michael Jackson, Another Part Of Me
7 Gregory Hines, That Girl Wants To Dan
10 Tony! Toni! Tone!, Born Not To Know
11 James Brown, Static
13 Pebbles, Take Your Time
12 LeVert, Addicted To You

Jef Osborne, She’s On The Left
15 Gary Taylor, Tease Me
20 Chapter 8, Give Me A Chance
21 Raheem, Dance Floor
16 Shirley Murdock, Husband
Howard Hewett, Once, Twice, Three Tim
Kiara, The Bes| Of Me
Salt-N-Pepa Featuring E.U., Shake You
Royalty, Wanna Make It Up To You
The Dazz Band, Sirl|PIe Girls
Marva King, Back

(2
e Benson, Let's Do It Again
m’hoo Dee, Let's Go
Vanessa Williams, (Me’s Got) The Look
Evelyn “Cham, ane" King, Hold On To W
The Mac Band Featuring McCampbell Brothers,
Mark Anthony, 1919 Main St.
Karyn white, The Way You Love Me
Johnry Kemp, Dancin’ With Myself
Te Pendergrass, 2 AM,
Al B. Sure!, Rescue Me
Sade, Nothing Can Come Between Us
Bomb The Bass, Beat Dis
Four Tm, Indestructible
ul
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recprdmgs were very much the propex;ty of Motown IY}C- 5 the ! ¢ 44 Paula Abdul, It's Just The Way You Lo Z 21 Weba Moore (Quet Wil Kashif, [
Writes Williams: ““We continued to write songs, but with  His return to recording is due for release this fall. His e e, S el i i ] éﬁ,’.”w"h?{f.‘f"m:"ﬁ;‘, e
time and hits, Motown became considerably less recep- reworking of the theme from “2001: A Space Odyssey” 201 Howard oMy, Sierplss Weekend 5 B sy mine Can Lome Between Us
tive to our stuff. When it came to what artists could and  was a huge hit in the '70s. The Brazilian native has been 32 Thw Ofio Payers, Lot Ply (From No B o e O 01 G
should do, Berry was very clear: artists performed, writ-  busy working with the Dazz Band, Brenda K. Starr, T e Ko AlFeroh o Rk el ) (mlh
ers wrote, and producers produced. It was that simple.”  Pretty Poison, and Anthony & the Camp . . . The Chica- £ Boboy Brown, My Pecgatie g 3 X:o"f::‘aﬁﬁ'n'"i'ﬁ?ﬁ?'ﬁ The Look
yye . . . . Wi M\. A €/ T u h
In retrospect, Williams feels the Temptations should go chapter of the Black Music Assn. is sponsoring a EX D Jazzp ot & The Fresh Prince, A AN I T
. . N .. . 5 illiams, ai , T
have fought for more creative control, but they were in-  song-festival competition for semiprofessional and pro- & gnﬁ'_'&eun, reash%ov‘;.? Tnese wals % 41 Booksy Party On piastc
A . H . k . uestion, lew Love
timidated by the success of Smokey Robinson, Hol- fessional songwriters. The deadline for song submis- 85 EX Weschoneneet Lets Dot A8~ Ready For The w?.m:a My Giy
land-Dozier-Holland, and Norman Whitfield (who sions is Sept. 30. For more info call 312-947-2184 or 312- 0 B Deeree e Mo Mo SiarFom ecipwmwm.n.,
wouldn’t be?), and only in recent years have they assert- ~ 263-5095. The address is P.O. Box 16125, Chicago, IIl. | |8 & Satal oo Dates, mises Opport M2 Paua R, s st The Way Yo Lo
ed themselves as writer/producers. 60616. Singer Jerry Butler is president of the chapter. pr- R e Ak G o T e N ot Over Yoo
A56 —  Whitney Houston, One Moment In Time ALS Terrence Trent D'Arby, Dance Little S

Brenda Russel, Get Here

MC Hammey, Let's Get Started

Jamm, So Fine

Troop, My Heart

Boo‘pne Down Productions, Stop The Vio
Phillip Michael Thomas, Don’t Make Pr
Gregory Abbott, Let Me Be Your Hero
Eazy-E, Radio .
Terrence Trent 0'Arby, Dance Littie §

>
.
Ferreernt

s

Baltimere P.D.: Roy Sampson

1 Keith Sweat (Duet With Jacci McGhee),
4 Michael Jackson, Anothes Part Of Me
2 Freddie Jackson, Nice ‘N’ Slow
1 Jeffrey Osbome, She’s On The Left
§  Whitney Houston, Love Will Save The D
6 James Brown, Static
9 Sat-N-Pepa Featuring E.UL, Shake You
e sl

ichael, Monkey
15 Ples, Take Your Time

gne” King, Hold On To W
Loose Ends, Watching You
Tony! Toni! Tone!, Born Not To Know
Taylor, Tease Me
Te ‘endergrass, 2 A.M.
Winbush, Hello Beloved

The Dazz Band, Single Girls
0J. Jazzy Jetf & The Fresh Prince, A
Bobby McFerrin, Don't Worry, Be Happdv
Howard Nuntsberr(, Sleepless Weeken
Kiara, The Best Of Me
Ch:ﬁer 8, Give Me A Chance
M
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NEW YORK Ernest Kelley,
president of Inter/Soul Promo-
tions, will be honored by a group
of his associates Sept. 22 at the
Roostertail in Detroit.

Kelley, who began his career
at Broadcast Music Inc. 40 years
ago, has worked for Atlantic and

Pals Hail Emest Kelley

Motown. In 1973 he opened his
own company, becoming the first
black independent record distrib-
utor in Michigan. He later found-
ed Inter/Soul Promotions.

For more information, call
Myrna R. Webb at 313-831-0524
or 313-861-4971.

COOL RHYMES, EXTENSIVE SAMPLING ‘STRICTLY BUSINESS’ FOR EPMD

(Continued from preceding page)

ord was climbing the chart. Every
night when we came off the stage,
Run or somebody would tell us what
we had done wrong and what went
right, so we learned a lot. Me and
Erick were like, ‘We've got to make
this show better.” Touring was fun.
And people really responded to us.”
Sleeping Bag’s Socolov says that
while the group’s rampant sampling
is par for the course in the rap world
these days, the label is currently in

the process of working out copyright
and publishing details connected with
“Strictly Business.” ‘“We've got it
covered, but I wish we had done it be-
forehand,” he says.

In defense of their borrowed
tracks, Smith and Sermon say they
pay homage to the music by resur-
recting it and injecting it with fresh
energy. “We work very hard on the
music,” Smith explains. “Both me
and Erick choose records we grew up

with. We both write the rhymes, the
lyrics—it’s 30 seconds each at the
mike. It’s hard to explain. But when
we listen to something and we both
react the same way, we know it’s
good.”

A videoclip of EPMD’s new single,
“Strictly Business,” has been ser-
viced to all major video outlets, in-
cluding BET and MTV, which bowed
the clip on its new “Yo!” rap pro-
gram.

. ©Copyright 1988, Billboard Publications, Inc.
I r ™ No part of this publication may be reproduced, stored
® in any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying,
FOR WEEK ENDING recording, or otherwise, without the prior written
SEPTEMBER 10, 1988 permission of the publisher.
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FE 40B72/EPA.
6 5 4 38 KEITH SWEAT A VINTERTAINMENT 60763/ELEKTRA (8.98) (CD) MAKE IT LAST FOREVER E 5 95 z AT LT SEHEE ITRERS (65 R DO EWORLD
7 7 5 9 NEW EDITION @ MCA 42207 (8.98) (CD) HEART BREAK 60 62 64 30 DIANNE REEVES BLUE NOTE 46906/EMI-MANHATTAN (8.98) (CD) DIANNE REEVES
61 66 62 61 NATALIE COLE @ EMI-MANHATTAN ST 53051'(8.98) (CD) EVERLASTING
8 8 7 16 TEDDY PENDERGRASS ® ELEKTRA 60775 (9.98) (CD) Joy
(9] 10 | 15 | 4 | ERICB.&RAKIM uni3/mca 8.98) (D) FOLLOW THE LEADER 62 | 59 | 54 | 23 | BRENDARUSSELL ams178(898) (CD) SETHERE
11 12 9 BIG DADDY KANE COLD CHILLIN' 25731/WARNER BROS. (8.98) (CD) LONG LIVE THE KANE it 58 58 19 LB ASMIB AN RERE XECED) (& B AL TS XE R
'_® ETIE Ml & || SALT-N-PEPANEXT PLATERD 1011 (858 €D) AT AT Gy 71 | — | 2 | KOOL& THE GANG MERCURY 834 780/POLYGRAM (CD) EVERYTHING'S KOOL & THE GANG
@ 7 17 9 GUY UPTOWN 42176/MCA (8.98) (CD) GUY 18 — 44 ANGELA WINBUSH MERCURY 832 733/POLYGRAM (CD) SHARP
13| 9 | 9 | a5 | IERENCETRENTDARBYA THE HARDLINE ACCORDING TO TERENGE TRENT D'ARBY 71N 9 | S'RIMICA-LOT NASTY MX 70123 (8.96) SWASS
18 | 14 | 16 | 8 | RICKJAMES REPRISE 25659/ WARNER BROS. (8.98) (CD) WONDERFUL NEW) A9 MEUSYIBEESTRONGC AR Z/MCEE ST CD) RONNINGRTRIANGS
D.J. JAZZY JEFF & THE FRESH PRINCE A y . 70 - 2 LE JUAN LOVE LUKE SKYYWALKER 104 (8 98) I STILL FEEL GOOD
15 | 13 11 19 | e 1091/RCA (8.98) (CO) HE'S THE D.J., 'M THE RAPPER
16 18 19 9 LOOSE ENDS MCA 42196 (8.98) (CD) THE REAL CHUCKEEBOO 69 52 41 14 GREGORY ABBOTT COLUMBIA FC 44087 (CD) I'LL PROVE IT TO YOU
17 | 16 | 13 | 15 | SADEAcEPcOE4a210/EPA (CD) STRONGER THAN PRIDE NEW) 1 ROY AVERS (CHIBAN 1028 (8.98) (CD) DRIVE
18 12 10 16 JOHNNY KEMP COLUMBIA 40770 (CD) SECRETS OF FLYING @ 8 | — 2 PATTI AUSTIN QWEST 25696/ WARNER BROS. (8.98) (CD) THE REAL ME
22 23 10 TROOP ATLANTIC 81851 (8.98) (CD) TROOP 72 68 — 2 THE JUNGLE BROTHERS IDLERS 2704/WARLOCK (8.98) STRAIGHT OUT THE JUNGLE
20 | 19 | 18 | 41 | GEORGE MICHAEL ASCOLUMBIA OC 40867 (CO) o FAITH 73 | 69 | 65 | 19 | BETTY WRIGHT MSB 3301/VISION (8.98) (CD) MOTHER WIT
@D 25 | 26 | 7 | JJ.FADRUTHLESS 90959/ATLANTIC (8.98) (CD) SUPERSONIC-THE ALBUM OSRIPESI| 2 || WOMACK & WOMACK 1StAND 9091 5/ATLANTIC (B.98 (CD) CONSCIENCE |
@ % | » 7 STETSASONIC TOMMY BOY 1017 (8.98) (CD) IN FULL GEAR @] s | —| 2 JOHNNIE TAYLOR MALACO 7446 (8.98) IN CONTROL
23 24 25 9 NAJEE EMIMANHATTAN 90096 (9.98) (CD) DAY BY DAY 76 13 13 10 PIECES OF A DREAM EMI-MANHATTAN 48740 (8.98) (CD) MAKES YOU WANNA
29 | 32 | 9 | SHIRLEY MURDOCK ELEKTRA 60791 (9.98) (CD) A WOMAN'S POINT OF VIEW (D] 81 | — | 2 | GARYTAYLOR virGiN 90902 8.98) (D) COMPASSION
25 | 20 | 14 | 15 | RUNDM.C.APROFILE 1265 (9.98) (CD) TOUGHER THAN LEATHER 8 | — | 2 | STEVIEBLMRS500(8.98) (CD) PARTY YOUR BODY
2% 23 20 12 JAMES BROWN SCOTTI BROS. FZ 44241/E.PA. (CD) I'M REAL 79 65 63 20 JESSE JOHNSON a&M 5188 (8.98) (CD) EVERY SHADE OF LOVE
DOUG E. FRESH & THE GET FRESH CREW ‘. = THE GAP BAND TOTAL EXPERIENCE 2710 (8.98 STRAIGHT FROM THE HEART
27 | 21 | 21 | 15 | ReALITY/DANYAF-9658/FANTASY (8.98) (CD) THE WORLD'S GREATEST ENTERTAINER 80 | 14 z (E95)
28 28 24 11 VANESSA WILLIAMS WiNG 835 694/POLYGRAM (CD) THE RIGHT STUFF 81 63 49 16 PRINCE PAISLEY PARK 25720/WARNER BROS. (9.98) (CD) LOVESEXY
@ 38 | 48 3 JEFFREY OSBORNE &M 5205 (8.98) (CO) ONE LOVE-ONE DREAM 82 | 79 | 68 | 10 | TRACIE SPENCER CAPITOL 48186 (8.98) (CD) TRACIE SPENCER
30 30 30 18 TONY! TON!! TONE! WING 835 549/POLYGRAM (CD) WHO? 83 83 A= 11 GLORIA ESTEFAN & MIAMI SOUND MACHINE A? EPIC OE 40769/E.P.A. (CD) LET IT LOOSE
@D 31 | 28 | 16 | 2LIVECREW LUKE SKyvwaLKER 101 (8.98) (€D) MOVE SOMETHIN' 8 | 67 | 67 | 16 | DARYLHALL JOHN OATES @ aRISTA 8539 (9.98) (CD) OOH YEAH!
@D 35 | 38 | 11 | TRACYCHAPMAN A ELEKTRA 60774 (9.98) (CD) TRACY CHAPMAN 100 | — | 2 | ASWAD MANGO9810/ISLAND (8.98) (CO) DISTANT THUNDER
THE MAC BAND FEATURING THE MCCAMPBELL BROTHERS RAHEEM A&M 5212 (8.98) (CO THE VIGILANTE
33 | 27 | 27| 10 | mcaa2090 898 (COy THE MAC BAND NEW) | | (8.98) (CD) G
34 32 33 42 KOOL MOE DEE @ JivE 1079/RCA (8.98) (CD) HOW YA LIKE ME NOW 87 87 p— 2 CASHFLOW ATLANTA ARTISTS 826 028/POLYGRAM (CD) BIG MONEY
(35)| 43 | 46 | 6 | M.C.SHYDLUKE SKYYWALKER 1005 (8.98) (CD) COMIN' CORRECT IN '88 97 | — | 2 | 101 NORTH VALLEY VUE 50911/CAPITOL (B.98) (CD) 101 NORTH
36 | 36 | 36 | 64 | WHITNEY HOUSTON A° ARISTA 8405 (9.98) (CD) WHITNEY 89 | 72 | 60 8 TRUE LOVE CRITIQUE 90940/ATLANTIC (8.98) I'M BUSTIN' OUT
37 33 31 35 PEBBLES A MCA 42094 (8.98) (CD) PEBBLES NEW) 1 FINESSE & SYNQUIS UPTOWN 42177/MCA (8.98) (CD) SOUL SISTERS
51 | 52 | 6 | PAULA ABDUL VIRGIN 30943 (8.98) (D) FOREVER YOUR GIRL QD | NEWp | 1 | SOUNDTRACK ATCO 90958/ATLANTIC (9.98) (CD) COMING TO AMERICA
4 38 51 MICHAEL JACKSON AS EPIC QE 40600/E.PA. (CD) BAD NEW) 1 CURTIS MAYFIELD CURTOM 2002/ICHIBAN (8.98) (CD) SUPER FLY
45 | 50 | 20 | HOWARD HEWETT ELEKTRA 60779 (8.98) (CD) FOREVER AND EVER 93 | 82 | — | 15 | M.C.LYTEFIRST PRIORITY 90305/ATLANTIC (8.98) (CD) LYTE AS A ROCK
41 | 39 | 35 9 THE FAT BOYS @ TIN PAN APPLE 835 809/POLYGRAM (CD) COMING BACK HARD AGAIN 94 | 84 | — 2 KURTIS BLOW MERCURY 834 692/POLYGRAM (CD) BACK BY POPULAR DEMAND
T CRAY BAND .
42 | 38 | 40 | 8 | DAVID SANBORN REPRISE 25715/ WARNER BROS. (3.98) (CO) CLOSE-UP NEWD | 1 | JHE RO R AN poLvcrAM (D) DON'T BE AFRAID OF THE DARK
@)| o7 | % | 6 | SIEDAHGARRETT qwest/reprise 25689/ WaRNER BROS. (3.98) (CO) KISS OF LIFE RE-ENTRY TOO SHORT DANGEROUS MUSIC 1100/RCA (8.98) BORN TO MACK
44 37 37 25 BILLY OCEAN A JIVE 8495/ARISTA (9 98) (CD) TEAR DOWN THESE WALLS 97 88 — 15 ZIGGY MARLEY & THE MELODY MAKERS @ VIRGIN 90878 (8.98) (CD) CONSCIOUS PARTY
45 40 39 16 EVELYN “CHAMPAGNE" KING EMI-MANHATTAN 46968 (8.98) (CD) FLIRT 98 90 = 39 TONY TERRY EPIC BFE 40890/E.P.A. {CD) FOREVER YOURS
46 42 43 16 TYRONE DAVIS FUTURE 1003 (8.98) FLASHIN' BACK 99 94 — 2 THE OHIO PLAYERS TRACK RECORD 58810 (8.98) (CD) BACK
61 - 13 BOBBY MCFERRIN EMI-MANHATTAN 48059 (9.98) (CD) SIMPLE PLEASURES 100 | 75 72 21 SUAVE CAPITOL 48686 (8.98) (CD) I'M YOUR PLAYMATE
48 4 42 10 R.J.'S LATEST ARRIVAL EMI-MANHATTAN 48090 (8.98) (CD) TRULY YOURS Q Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
N certitication for sales of 500,000 units. A RIAA certification for sales of 1 million units, with each additional million indicated by a
49 49 47 10 MELBA MOORE CAPITOL 46944 (8.98) (CD) IMINEOVE numeral following the symbol. *CBS Records and PolyGram Records do not issue a suggested tist price for their product.
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lboard. Hot Black Singles SALES & AIRPLAY..

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.

x x
Q Q
. SALES Bl |, AIRPLAY
;g gg TITLE ARTIST §§ ;g gg TITLE ARTIST 'Jo_:é’
1 1 NICE ‘N’ SLOW FREDDIE JACKSON 1 1 3 ANOTHER PART OF ME MICHAEL JACKSON 3
2 3 MAKE IT LAST FOREVER KEITH SWEAT (DUET WITH JACCI MCGHEE) 2 2 5 STATIC JAMES BROWN 6
3 4 HUSBAND SHIRLEY MURDOCK 9 3 8 SHE'S ON THE LEFT JEFFREY OSBORNE 7
4 10 ANOTHER PART OF ME MICHAEL JACKSON 3 4 1 NICE ‘N’ SLOW FREDDIE JACKSON 1
5 5 SHAKE YOUR THANG SALT-N-PEPA FEATURING E.U. 4 5 2 MAKE IT LAST FOREVER KEITH SWEAT (DUET WITH JACCI MCGHEE) 2
6 11 MONKEY GEORGE MICHAEL 8 [ 10 TAKE YOUR TIME PEBBLES 5
7 2 WATCHING YOU LOOSE ENDS 11 7 7 SHAKE YOUR THANG SALT-N-PEPA FEATURING E.U. 4
8 7 FOLLOW THE LEADER ERIC B. & RAKIM 16 8 14 ADDICTED TO YOU LEVERT 12
9 14 TAKE YOUR TIME PEBBLES 5 9 12 MONKEY GEORGE MICHAEL 8
10 9 LOVE WILL SAVE THE DAY WHITNEY HOUSTON 10 10 17 BORN NOT TO KNOW TONY! TONI! TONE! 13
11 15 LET'S GO KOOL MOE DEE 14 11 4 LOVE WILL SAVE THE DAY WHITNEY HOUSTON 10
12 16 DON'T BELIEVE THE HYPE PUBLIC ENEMY 18 12 9 EVERY SHADE OF LOVE JESSE JOHNSON 24
13 23 SHE'S ON THE LEFT JEFFREY OSBORNE 7 13 15 ONCE, TWICE, THREE TIMES HOWARD HEWETT 15
14 17 BORN NOT TO KNOW TONY! TONI! TONE! 13 14 11 HUSBAND SHIRLEY MURDOCK 9
15 25 STATIC JAMES BROWN 6 15 20 2 AM. TEDDY PENDERGRASS 17
16 27 ADDICTED TO YOU LEVERT 12 16 18 HOLD ON TO WHAT YOU'VE GOT EVELYN "CHAMPAGNE" KING 23
17 6 THAT GIRL WANTS TO DANCE WITH ME GREGORY HINES 25 17 21 TEASE ME GARY TAYLOR 22
18 21 ONCE, TWICE, THREE TIMES HOWARD HEWETT 15 18 19 LET'S GO KOOL MOE DEE 14
19 13 IN YOUR EYES JAMES “D-TRAIN* WILLIAMS 20 19 24 SINGLE GIRLS THE DAZZ BAND 28
20 18 I'LL ALWAYS LOVE YOU TAYLOR DAYNE 27 20 25 I'M IN LOVE MELBA MOORE (DUET WITH KASHIF) 29
21 12 MAMACITA TROOP 40 21 23 HELLO BELOVED ANGELA WINBUSH 26
22 30 GO FOR YOURS LISA LISA & CULT JAM FEATURING FULL FORCE 19 22 22 GO FOR YOURS LISA LISA & CULT JAM FEATURING FULL FORCE 19
23 8 LOOSEY'S RAP RICK JAMES FEATURING ROXANNE SHANTE 30 23 6 WATCHING YOU LOOSE ENDS 11
24 34 A NIGHTMARE ON MY STREET D.J. JAZZY JEFF & THE FRESH PRINCE 21 24 31 A NIGHTMARE ON MY STREET D.J. JAZZY JEFF & THE FRESH PRINCE 21
25 35 2 AM. TEDDY PENDERGRASS 17 25 — MY PREROGATIVE BOBBY BROWN 36
26 39 TEASE ME GARY TAYLOR 22 26 36 THE WAY YOU LOVE ME KARYN WHITE 34
27 28 DON'T BE CRUEL BOBBY BROWN 53 27 37 NOTHING CAN COME BETWEEN US SADE 32
28 19 OFF ON YOUR OWN (GIRL) AL B. SURE! 48 28 28 GIVE ME A CHANCE CHAPTER 8 37
29 22 GROOVE ME GUY 45 29 35 DANCIN’' WITH MYSELF JOHNNY KEMP 33
30 31 IF IT ISN'T LOVE NEW EDITION 56 30 13 IN YOUR EYES JAMES “D-TRAIN* WILLIAMS 20
31 40 STRAIGHT FROM THE HEART THE GAP BAND 38 31 3 LET'S DO IT AGAIN GEORGE BENSON 31
32 29 SIGN YOUR NAME TERENCE - TRENT D'ARBY 57 32 33 THE BEST OF ME KIARA 35
33 33 WHEN | FALL IN LOVE NATALIE COLE 46 33 30 RAGS TO RICHES KOOL & THE GANG 39
34 36 IT TAKES TWO ROB BASE & D.J. E-Z ROCK 58 34 — (HE'S GOT) THE LOOK VANESSA WILLIAMS 42
35 — HELLO BELOVED ANGELA WINBUSH 26 35 — SLEEPLESS WEEKEND HOWARD HUNTSBERRY 41
36 — HOLD ON TO WHAT YOU'VE GOT EVELYN “CHAMPAGNE” KING 23 36 — YOU'RE NOT MY KIND OF GIRL NEW EDITION 47
37 37 DON'T TURN AROUND ASWAD 49 37 39 DON'T BELIEVE THE HYPE PUBLIC ENEMY 18
38 — SINGLE GIRLS THE DAZZ BAND 28 38 — DON'T ROCK THE BOAT MIDNIGHT STAR FEAT. ECSTACY OF WHODINI 52
39 26 OFF THE HOOK (WITH YOUR LOVE) R.J.'S LATEST ARRIVAL 70 39 — STUCK THE MAC BAND FEATURING THE MCCAMPBELL BROTHERS 50
40 —_ LET'S DO IT AGAIN GEORGE BENSON 31 40 38 STRAIGHT FROM THE HEART THE GAP BAND 38
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BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

73 HIDE AND SEEK (Love-ly-N-Divine, ASCAP)
23 HOLD ON TO WHAT YOU'VE GOT (Jobete,

83

17
12

87

18
n

52
49

62
1)

16

7

19

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

1919 MAIN ST. (Graham-o-tunes, BM{/Irving,
BM1/Gema, BMI/Almo, ASCAP/Glasscap, ASCAP) CPP
2 AM. (Ted-On, BMI/J.Carr, BMI)

ADDICTED TO YOU (Ensign, BMI/Willesden,
BMI/Trycep, BMI) CPP

AFTER THE PAIN (Miami Spice, ASCAP)

AIN'T NO HALF-STEPPIN' (Cold Chillin’, ASCAP)
ANOTHER PART OF ME (Mijac, BMI/Warner-
Tamerlane, BMI)

BACK UP (Jobete, ASCAP/R.K.S., ASCAP/Stone
Diamond, BMI/Lock Series Il) CPP

THE BEST OF ME (Kiara's Tuff Music, BMI/Trixie Lou,

BMI)

BORN NOT TO KNOW (Two Tuff-Enuff, BMI/PolyGram
Songs, BMI)

DANCE LITTLE SISTER (Virgin Songs, BMI/Young
Terence, BMI)

DANCIN’ WITH MYSELF (Mochrie, ASCAP/Bruce
Purse, ASCAP)

DEEP CHECK (Ackee, ASCAP/Guy Vaughn,
ASCAP/Dasterd Deed, BMI)

DON'T BE CRUEL (Hip Trip, BMI/Kear, BMI/Wil-He,
BMI) CPP

DON'T BELIEVE THE HYPE (Def American, BMI)
DON'T GIVE UP (ON LOVE) (Sports Kids, BMI/Rise-N-
Glowing, BMI)

DON'T MAKE PROMISES (Amirful, ASCAP/Grandma
Rosalee, BMI)

DON'T ROCK THE BOAT (Hip Trip, BMI/Jig-A-Watt
Jams, BMI) CPP

DONT TURN AROUND (Albert Hammond, ASCAP/WB,
ASCAP/Additional Sunset, ASCAP)

DON'T WORRY, BE HAPPY (Prob Noblem, BMI)
EVERY SHADE OF LOVE (Shockadelica, ASCAP/Almo,
ASCAP) CPP

FOLLOW THE LEADER (SBK April, ASCAP/Eric B &
Rakim, ASCAP)

GIVE ME A CHANCE (Crystal Rose, BMI/Monteque,
BMI)

GLAM SLAM (Controversy, ASCAP)

GO FOR YOURS (Forceful, BMI/Willesden,
BMI/Warner-Tamerlane, BMI)

GONNA GET OVER YOU (Bush Burnin’, ASCAP/La
Love Lane, ASCAP)

GOT A NEW LOVE (Vogue, BMI/Good Question, BMI)
GRAVITY (Rutland Road, ASCAP/WB, ASCAP)
GROOVE ME (Cal-Gene, BMI/Virgin Songs,
BMI/Donril, ASCAP/Zomba, ASCAP) CPP

HARD WORK (Maitre D, ASCAP)

HELLO BELOVED (Angel Notes, ASCAP/WB, ASCAP)
(HE'S GOT) THE LOOK (Amirful, ASCAP/Torin,
ASCAP/Mel-o0-mel, ASCAP)

ASCAP/R.K.S., ASCAP/Stone Diamond, BMI/Lock
Series |1, BMI) CPP
9 HUSBAND (Troutman's, BMI/Saja, BMI)

67 1 BURN FOR YOU (Hami Wave, ASCAP/Over The

Rainbow, ASCAP)
| CAN'T WAIT (Welbeck, ASCAP/Sputnik Adventure,
ASCAP/SBK April, ASCAP)

56 IF IT ISNT LOVE (Fiyte Tyme, ASCAP)
27 I'LL ALWAYS LOVE YOU (Auspitz, ASCAP/Lucky-

FER&ER

Break, ASCAP)

I'M IN LOVE (Duchess, ASCAP/Black Lion, ASCAP/JC,
PRS)

IN YOUR EYES (SBK Blackwood, BMI/Huemar,
BMI/Unichappell, BMI/Diesel, BM!)
INDESTRUCTIBLE (Jobete, ASCAP) CPP
INTERVENTION (Virgin Songs, BMI) CPP

IT TAKES TWO (Protoons, ASCAP/Hikim, ASCAP)
IT'S A MIRACLE (Leo Graham, BMI)

(IT'S JUST) THE WAY THAT YOU LOVE ME (Ofiver
Leiber, ASCAP)

HOT BLACK SINGLES ACTION

RADIO MOST ADDED
PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY  TOTAL TOTAL
ADDS ADDS DDS ON
13 REPORTERS 29 REPORTERS 54 REPORTERS 96 REPORTERS

| CAN'T WAIT
DENIECE WILLIAMS coLumsia 2 14 23 39 57
DANCE LITTLE SISTER
TERENCE TRENT D'ARBY coL. 6 9 19 34 36
(IT'S JUST) THE WAY THAT...
PAULA ABDUL viRGIN 3 10 19 32 46
TEAR DOWN THESE WALLS
BILLY OCEAN Jive 4 8 15 27 42
CALL THE LAW
THE REDDINGS poLypor 0 8 18 26 26
MY GIRLY
READY FOR THE WORLD mca 3 10 12 25 55
MY HEART
TROOP ATLANTIC 4 4 17 25 26
DON'T ROCK THE BOAT
MIDNIGHT STAR soLAR 4 7 13 24 73
GONNA GET OVER YOU
SWEET OBSESSION epic 3 7 14 24 40
MY PREROGATIVE
BOBBY BROWN mca 1 11 11 23 86

Radio Most Added is a weekly national compilation of the ten records most added to the playlists

of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-

cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

31
14

10
100

76
57

JUST GOT PAID (Mochrie, ASCAP/Cal-Gene,
BMI/Virgin Songs, BMI) CPP

K.L.S.S.LN.G. (BMG Songs, ASCAP/MCA, ASCAP) CPP
LET ME BE YOUR HERO (Grabbitt, BMI/SBK
Blackwood, BM1)

LET'S DO IT AGAIN (Warner-Tamerlane, BMI)

LET'S GO (Willesden, BMI)

LET’S PLAY (FROM NOW ON) (All Aboard, BMI/OP,
BMI)

LOOSEY'S RAP (Stone City, ASCAP/National League,
ASCAP) CPP

LOVE WILL SAVE THE DAY (House Of Fun, BMI) CPP
LOVING YOU ONLY (Music Corp. Of America,
BMI1/Kashif, BMI/Irving, BMI/Pamalybo,
BMI/Entertaining, BMI) CPP

MAKE IT LAST FOREVER (WB, ASCAP/Zomba,
ASCAP/E/A, ASCAP/Keith Sweat,
ASCAP/Vintertainment, ASCAP/Donril, ASCAP)
MAMACITA (Trycep, BMI/Willesden, BMI)

MARY, MARY (Screen Gems-EMI, BMI)

MISSED OPPORTUNITY (Hot-Cha, BMI/Careers, BMI)
cep

MONKEY (Chappell, ASCAP/Morrison Leahy, ASCAP)
MY GIRLY (MCA, ASCAP/Unicity, ASCAP/Barron,
ASCAP/Ready Ready, ASCAP/Music Corp. Of America,
BMI/Texascity, BMI)

MY PREROGATIVE (Cal-Gene, BMI/Bobby Brown,
ASCAP/Unicity, ASCAP) CPP

NICE ‘N' SLOW (Zomba, ASCAP)

A NIGHTMARE ON MY STREET (Zomba, ASCAP)
NOTHING CAN COME BETWEEN US (Angel Music
Ltd./Silver Angel, ASCAP/Famous, ASCAP) CPP

OFF ON YOUR OWN (GIRL) (Across 110th Street,
ASCAP/SBK April, ASCAP)

OFF THE HOOK (WITH YOUR LOVE) (Arrival, BMI)
ONCE, TWICE, THREE TIMES (Make It Big,
ASCAP/WB, ASCAP/R.K.S., ASCAP/Jobete, ASCAP)
cpp

PARTY ON PLASTIC (Mash-A-Mug, BMI/Island,
BMI/Irving, BMI/Catfishing Hit, BMI) CPP
QUICKNESS (Bee Germaine, BMI/Jay King 1V, BMI)
RAGS TO RICHES (Sun-In-Child, ASCAP)

ROCK STEADY (Springtime, BMI)

ROLL WITH IT (F.S.Limited, PRS/Warner-Tamerlane,
BMI/Willin’ David, BMI/Blue Sky Rider, BMI)
SALLY (Tee Girl, BMI)

SENDIN' ALL MY LOVE (Meow Baby, ASCAP/Black
Lion, ASCAP)

SHAKE YOUR THANG (Triple Three, ASCAP/SBK
Blackwood, BMI) o

SHE'S ON THE LEFT (Sac-Boy, ASCAP/MCA,
ASCAP/Chances R, ASCAP/March 9, ASCAP/Almo,
ASCAP/Haynestorm, ASCAP) CPP

SHOWDOWN (Super Blue, BMI)

SIGN YOUR NAME (Virgin Songs, BMI/Young Terence,

BLACK SINGLES
BY LABEL

A ranking of distributing labels
by the number of titles they have
on the Hot Black Singles chart.

MCA (11) 13
Uni (1)
Uptown (1)

COLUMBIA (11) 12
Def Jam (1)

WARNER BROS. (5) 10

Paisley Park (2)

Cold Chillin’ (1)

Qwest/Reprise (1)

Reprise (1)

EP.A. 8

Epic (5)

Columbia (1)

Scotti Bros. (1)

Tabu (1)

ARISTA (6) 7

Jive (1)

CAPITOL 5
ELEKTRA (4) 5

Vintertainment (1)

POLYGRAM' 5

Mercury (2)

Wing (2)

Atlanta Artists (1)
EMi-MANHATTAN 4
RCA (1) 4

Jive (3)

VIRGIN 4
A&M 3
ATLANTIC (1) ' 3

Atco (1)

Spaceship (1)

PROFILE 2
TOMMY BOY
ALLEGIANCE 1

Voss (1)

CRIMINAL 1
FUTURE 1
ISLAND 1

Mango (1)

K-TEL 1

Crush (1)

NEXT PLATEAU 1
SLAM 1

Tri-World (1)

SLEEPING BAG 1

Fresh (1)
SOLAR
SUTRA
TOTAL EXPERIENCE
TRACK RECORD
VISION

Ms. B (1)

L A

a1

RS

61

7

BMI) CPP

SINGLE GIRLS (SBK April, ASCAP/Dazzberryjam,
ASCAP/SBK Blackwood, BMI/Toyband, BMI)
SLEEPLESS WEEKEND (Forgeorge, BMI/It's
Mine/Golden Lady West, BMI)

SO EASY (Mycenae, ASCAP)

SO FINE (Eye Of Madiey, ASCAP/Carolyn White,
ASCAP/Keecho, ASCAP/Darwall, BMI/It's Mine/Little
Buzz, BMI)

STATIC (Forceful, BMI/Willesden, BMI)

STOP THE VIOLENCE (Zomba, ASCAP)

STRAIGHT FROM THE HEART (Blackwell, ASCAP)
STRICTLY BUSINESS (Beach House, ASCAP)

STUCK (Kear, BMI/Hip Trip, BMI/Ceemac, BMI/Uno,
BMI) CPP

SUMMERTIME (Shakin' Baker, BMI/Davy Be Right,
BMI)

TAKE YOUR TIME (No Pain No Gain, ASCAP/Honey-
Look, ASCAP/Unicity, ASCAP)

TALKIN' ABOUT A REVOLUTION (SBK April,
ASCAP/Purple Rabhit, ASCAP)

TEAR DOWN THESE WALLS (Zomba, ASCAP)

TEASE ME (Virgin Songs, BMI/Morning Crew, BMI)
CPP

THAT GIRL WANTS TO DANCE WITH ME (SBK April,
ASCAP/Uncle Ronnie's, ASCAP/JVA, ASCAP)

THAT'S THE TICKET (Better Nights, ASCAP/PolyGram,
ASCAP)

WANNA MAKE IT UP TO YOU (Bobby Sandstrom,
ASCAP/Jobete, ASCAP/March Angel, ASCAP/Sam
Cole, ASCAP) CPP

WATCHING YOU (Virgin, ASCAP/MCA,
ASCAP/Brampton, ASCAP) CPP

THE WAY YOU LOVE ME (Kear, BMI/Hip Trip,
BMI/Green Skirt, BM{) CPP

WHEN | FALL IN LOVE (Chappell, ASCAP/Intersong,
ASCAP)

YOU AND | (MCA, ASCAP/Music Corp. Of America,
BMI)

YOU'RE NOT MY KIND OF GIRL (Flyte Tyme, ASCAP)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.
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For Dance/ Pop Acts, Evervthmg Old Is New Again

WHAT GOES AROUND .
There seems to be a second commg
of sorts regarding many of the
dance/pop artists who graced the
charts earlier this decade. The in-
creasing amount of revived and
mixed old material and new materi-
al from older acts is amazing. Here
are a few of our latest observations:
Tidbits on Chrysalis’ Debbie Har-
ry/Blondie remix project (seems
we learn something new every
week) are that Marshall Jefferson
is handling “Atomic” from the clas-
sic “‘Eat To The Beat” album; Bruce
Forest is working on “Backfired”
from Harry’s solo venture “Koo
Koo”; and Shep Pettibone is tack-
ling “Heart Of Glass” from “Paral-
lel Lines.”

Culture Club’s “Miss Me Blind”
is apparently being brought up to
date by Chicago’s very own Bam
Bam. Duran Duran is about to un-
leash a new single, as are Heaven
17, Talk Talk, and Spandau Ballet.
Former Kajagoogoo lead vocalist
Limabhl is scheduled to release new
product, as are Nick Heyward (ex-
Haircut One Hundred), Berlin,
Holly Johnson (ex of Frankie Goes
To Hollywood), and Marc Almond
(ex-Soft Cell). Take a look at the
charts and note that venerable acts
like Was (Not Was), Sparks,
Bananarama, Devo, Depeche
Mode, and Siouxsie & the Ban-
shees have continued to enjoy the
success of new singles, and we
needn’t remind you that George Mi-
chael rose from Wham!; Rob Fish-
er of Climie Fisher graduated from
Naked Eyes; and Erasure’s Vince
Clarke evolved from Yazoo.

VAPORS: Back on a new label and
on track is Was (Not Was) with
“Spy In The House Of Love”
(Chrysalis). The single, which was a
U.K. hit sometime back, previews
the fab album “What Up, Dog?”
and delivers a tasty R&B arrange-
ment in a number of mixes that
vary in interpretation from the orig-
inal. Most notable are those provid-
ed by Derek B. and Streetsahead

.. What we like most about PWL is
that it has no shame when it comes
to “borrowing” ideas for mixes.
This time up it's Mel & Kim with
“That’s The Way It Is”’ (Atco),
which is reinterpreted utilizing a
riff mirroring Jamie Principle’s
“Baby Wants To Ride.” Two more
straightforward versions are also
included; all were executed by Pete
Hammond ... “You Came” (MCA)
is new from Kim Wilde. This per-
fect pop single laced with hi-NRG
elements has been postproduced by
Pettibone and mixed by Pettibone &
Steve Peck . . . New from Bros is “I
Owe You Nothing” (Epic), which is
a stronger song than its predeces-
sor and in its Ric Wake-Latinesque
postproduction and mix (with Rich-
ie Jones) proves the point . .. S-Ex-
press’ second offering, “Superfly
Guy” (Capitol), doesn’t excite like
the outfit’'s “Theme From ... "
does, but the repetitive thump is en-
gaging . .. Finally out domestically
is “Faith” (Jive) by the Wee Papa
Girl Rappers. Although a rap rec-
ord, it is definitely one to watch. The
song should charm a variety of pro-
grammers with the girls’ delivery,
the funky pop production, and the
utilization of the rhythm track to
George Michael's song of the same
name.

TAKE IT WHILE IT’S HOT: For
those craving a healthy sampling of
Latin-influenced pop, the debut al-
bum by Sa-Fire on Mercury/Cut-
ting Records is a must. Quality
songs and top-notch production
place this package well above many
of today’s imitators. The record fea-
tures guests India and Nocera
(who also co-produces a track) and
production guidance from the Latin
Rascals, Aldo Marin, and Carlos
Rodgers & Peter Schwartz; pay
special attention to the cuts “Love
Is On Her Mind,” “You Said You
Loved Me,” “lI Wanna Make You
Mine,” and “Gonna Make It ...
Following in a TKA/“Running”’
mold is Babie & Keyes with “Se-
crets Of Love” (Criminal, 212-967-

Back In Action. Busy session vocalist Jocelyn Brown was recently in at
Soundtrack Recording Studios, adding final touches to her latest solo effor,
“Are You Lonely,” which previews a forthcoming album for Slam Records.
Shown, from left, are mixer Larry Patterson; producer Kevin Hedge (Blaze);
Brown; and studio engineer Frank Grant.

TRAX

by Bill Coleman

5465) . . . Discover Cousin Ice’s ren-
dition of James Brown’s “It's A
New Day” (Urban Rock, 212-315-
0540), which enhances the original
without altering too much. A house-
inspired mix is also included . ..
Bomb The Bass is responsible for
the re-remixed “Strangelove” (Sire)
by Depeche Mode, which is now
backed by a fave track of ours
called “Nothing,” which has been
postproduced and mixed by Justin
Strauss . .. The E.S.G. single “Par-
ty Music” (Popular, 212-265-7080)
we reviewed a few weeks earlier is
now out ... Nick Mundy’s “Trade
Him In” (Warner Bros.) pumps a
deft house rhythm in its new remix
by Michael Moore. The vocalist dis-
plays quite a few Jackson-like in-
flections ... Also of interest: “The
Loco-Motion”’ (Geffen) by Kylie
Minogue; “Party Line” (Smokin’,
212-262-0385) by Coco; and “Movin’
1988 (Capitol) by Brass Construc-
tion.

BEATS & PIECES: The very busy
Marshall Jefferson is also complet-
ing work on a new Ten City single,
“That’s The Way Love Is,” which
reportedly features live drumming
by Earl Young (Salsoul Orchestra,
Trammps, MFSB). Jefferson is also
at work on a comeback album for
the Trammps and is in the studio
with Fingers Inc.’s Robert Owens

. Ichiban, that 1i’l label down
South, has signed the Three De-
grees (!!) and the Manhattans ...
Apparently on Marley Marl’s forth-
coming Cold Chillin’ album, “In
Control-Volume 1,” is a Salt-N-
Pepa ‘‘dis’” by Roxanne Shante
called “Wack It” ... Coldcut will be
handling remix chores for the
Afrika Bambaataa selection
“Clean Up Your Act” ... Simon
Harris’ remix touches will be fea-
tured on a new Tony! Toni! Toné!
single ... Top Billin-First Priority
Music has signed with MCA Pub-
lishing, a rarity for a rap publishing
company ... Alexander O'Neal’s
“What Can I Say To Make You Love
Me” is being remixed by Michael
Moore. Word has it that in the U.K.
an O’'Neal and Cherrelle remix al-
bum is scheduled for a year-end re-
lease ... Also for the U.K., Black
Riot’s evolving underground classic
is being remixed by Phil Harding.
Another Todd Terry record, “Can U
Party” by Royal House, is also be-
ing re-remixed for U.K. release by
Terry ... Siobhan, former Banana-
rama member and wife of Euryth-
mics’ Dave Stewart, is readying a
forthcoming solo project billed as
Shakespeare’s Sister for London
Records ... This week Canadian-
based Nettwerk Records (604-687-
8649) debuts on the Club Play chart
with Severed Heads' “The Greater
Reward.” For dance-oriented rock
programmers and beyond, the label
has just released a CD compilation
of extended and alternative ver-
sions of Heads’ singles titled “Bulk-
head” ... Another cult techno-out-
fit, Xymox, has signed domestically
with PolyGram-distributed Wing

Records; a new release is imminent

. Ric Wake is working on tracks
for Jennifer Rush’s new project . ..
Ivan Ivan is in remixing the song
“Baby Doll” for Devo and has com-
pleted production work on a new
Figures On A Beach album.. .. Rec-
ords by dance/pop act Eighth Won-
der (a fave of Talent editor Steve
Gett) and Michael Rodgers (who
appears on the “Coming To Ameri-
ca” soundtrack) will be the first re-
leases on a new CBS-distributed la-
bel headed by Jerry Greenberg. The
director of dance music and A&R
chores will be Joey Carvello; Tony
Morales handles club promotion.
The office can be reached at 213-
556-4791 . . . In the “it’s about time”
department: This week marks the
debut of our first ‘“‘Modern Rock
Tracks” chart (see page 16). The top
30 chart is based on radio airplay
only and reflects what’s happening
on the college and alternative music
scene weekly.

cOLD LAMPIN": The DNA Inter-
national/Elektra debut album of
Super Lover Cee & Casanova Rud,
“Girls I Got '"Em Locked,” merits
your attention. The rap duo’s origi-
nal arrangements and presentation
is best captured on ‘“‘I'm Back,”
“Pump It Back,” “I Gotta Good
Thing,” and “Girls Act Stupid-aly,”
but the package as a whole kicks . . .
The first release from the forthcom-
ing “Rhyme Syndicate Comin’

Through’ compilation album is
“Syndication”” (Warner Bros.) by
Everlast, which utilizes a weath-
ered James Brown soul shuffle as
its backing. Much more effectively
translated is the Soul Searchers’
classic “Bustin’ Loose” as told by
Spinmasters ... Audio Two has
provided five different versions of
“Hickeys Around My Neck” (First
Priority) for your spinning pleasure
in addition to the nonalbum cut
“Milk Does The Body Good” ...
Marley Marl featuring Craig G.
moves steadily to a soul-derived
groove with “Droppin’ Science”
(Cold Chillin’) .. . Lastly, Schooly D
offers the raw and funky “No More
Rock N’ Roll” (Jive) backed with
“Mr. Big Dick” (have you seen this
video!?!). Don’t miss “I Want Ac-
tion” on the Urban Rock label by
KAM. Also out: ‘““The Posse Is
Large” (Tuff City, 212-262-0385) by
M.C. La Kim; “This Is Something
For The Radio” (Cold Chillin’) by
Biz Markie; and “Let’s Get Start-
ed” (Capitol) by West Coast rapper
M.C. Hammer.

BACK TRAX #6: “Have A Cigar”
(Warner Bros, 1979) by Rose Bud;
“Up Jumped The Devil”/“Magic Is
You” (Sam, 1977) by John Davis;
“Dance With Me” (Solar, 1979) by
Carrie Lucas; “Tom The Peeper”
(Spring, 1974) by Act One; and
“Devil’s Gun” (W. Bound, 1977) by
C.J. & Co.

DANCE/DISCO 1

(WHOLESALE FOR STORES)
U.5.A. MAJOR & INDEPENDENT LABELS
AND SELECTED IMPORTS

LATEST 12” RELEASES

Just Wanna Dance—Todd Tery
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Let's Party—Party Animals

Anyway You Want it—T Conn
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Hold Me—Hios
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Set Me Free—Drebold & Co Hey Robin—Alphatown DANCE/DISCO

Move !t In—Body Heat
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Jones’ lliness Sidetracks B.A.D.
But Ex-Clash Man Is On The Road Back

BY STEVE GETT

NEW YORK If you have to catch
the chicken pox, you're better off
doing it while you're still a kid. Big
Audio Dynamite’s Mick Jones can
attest to that.

Just a few weeks into a U.K. tour
to promote the group’s latest Co-
lumbia album, “Tighten Up Vol.
88,” the ex-Clash singer/guitarist
contracted the disease from his 4-
year-old daughter.

While suffering from the dreaded
pox (notoriously unpleasant and po-
tentially dangerous for adults),
Jones developed pneumonia, which
ultimately landed him in the inten-
sive care unit of a London hospital
for three weeks. For 10 days, he
was unconscious.

Happily, Jones is now on the road
to recovery. However, his illness
has put most B.A.D. activity on
hold.

In the meantime, Don Letts, who
co-founded the band with Jones in
1983, has been attempting to spread
the word on the new album, particu-
larly in the U.S.

“I've been sort of buying some
time until we can come and do it
live,” says Letts. “There’s so much
stuff out over here that if you don’t
let people know about what you've
got then it can just get lost.”

Initial response to “Tighten Up
Vol. 88, B.A.D.’s third Columbia al-
bum, has been positive. The leadoff
single, “Just Play Music!,” has been
garnering significant radio play; it’s
No. 2 on Billboard’s new Modern
Rocks Track chart (see page 16).

“The band’s momentum seemed
to have picked up really well here

with this album, and it’s a drag not
being able to follow that up,” says
Letts.

It will be at least a couple of
months before B.A.D. returns to the
road, and Letts is concerned that
the postponement of U.S. dates,
originally set to begin in August,
will hurt sales of the new album.

“As far as we're concerned, half
of the Big Audio Dynamite experi-
ence is the live show,” he says.
“When we formed this band, we
knew we wanted it to be a live per-
forming group. That’s one thing
that’ll make us stand out in the '80s,
as opposed to only existing on video
or in the studio.”

The Jones-produced “Tighten Up
Vol. 88” was recorded in London
earlier this year. “It took about six
months to write,” says Letts. “We
came up with about 40 songs, re-
corded 20, and chose the best 12.
The idea was to make it all killer and
no filler. And I think this is the clos-
est to that we’ve got.

“It’s our most complete album
and has everything that was good
about the first two albums, while
still being a progression.”

Letts admits that B.A.D. is not a
“formularized” band offering stan-
dard top-40 pop fare. “If you hit for-
mulas, it's finished,”’ he says.
“You’ve got to keep trying some-
thing new. That’s part of rock’n’-
roll.

“Don’t get me wrong. I want to
sell records and reach people, but
not at the expense of dealing with
demographics and targeting music
to an audience. We first try to
please ourselves, hoping desperate-
ly that other people pick up on it.

A Hit Album, A Tour, An Olympic Boost
Yellowjackets Keep Busy

NEW YORK The success of the
Yellowjackets’ 1987 album, “Four
Corners,” built big hopes for the
group’s latest MCA release, “Poli-
tics.” And after little more than a
month in the stores, the new album
certainly appears to be living up to
its sales potential.

“In the first four weeks, we sold
more than any previous album,”
says Gary Borman, who has man-
aged the band for the past nine
years.

The Yellowjackets’ success last
year with “Four Corners” coincided
with the introduction of a new line-
up featuring drummer William Ken-
nedy, who joined bassist Jimmy
Haslip, keyboardist Russell Fer-
rante, and saxophonist Marc Russo.

A subsequent Benson & Hedges-
sponsored 40-city tour with Larry
Carlton introduced the band to a
larger audience than ever before, a
base Borman says is responsible for
the tremendous initial sales of
“Politics.”

According to Haslip, “Politics”
takes the Yellowjackets further into
the looser, R&B-based style begun
on the last album.

“We tried to extend it from ‘Four
Corners,” ”” he says. “We used that
as a new beginning. Critics and rec-

ord executives scratch their heads,
trying to figure us out. But you put
us where you want to—we just
play.”

Despite the success of the
group’s Benson & Hedges-backed
tour, Borman decided not to seek
sponsorship for the 1988 road out-
ing “simply for image purposes.”

“This band makes crossover con-
temporary instrumental music, and
that comes from the four musicians,
not from some marketing decision
made before the recording of the
record,” says Borman. ‘“We felt any
further association with the product
would indicate something that
wouldn’t be true. The whole organi-
zation attempts to eliminate com-
promise, and one has to compromise
when one does sponsorship.”

The Yellowjackets got an addi-
tional boost in July when NBC-TV
announced plans to feature the
group’s music as part of the net-
work’s background music during
the Summer Olympics.

The band’s recent U.S. tour began
July 26 and ran through Aug. 28.
Plans call for the group to travel
this month to Brazil, where it may
begin working on its next album,
targeted for release in February.

BRUCE HARING

We're not trying to be artsy fartsy,
different, or cleverer than anybody
else, though. We just want to main-
tain our integrity.”

Letts is adamant that “Tighten
Up Vol. 88” represents the group’s
most ‘“‘accessible” effort to date,
and he’s optimistic that the album
will prove that B.A.D. is not as “left
field” as people often assume.

“This record is not that weird,”
he says. “Maybe we can’t be pigeon-
holed, but to be honest, I think
what’s good about our records is
that they’re not that comparable to
anything else.”

Meanwhile, the B.A.D. boys are
having to sit it out until Jones is
back on his feet. Says Letts, “It’s
very frustrating—believe me.
Mick’s got to get strong again be-
fore we can do anything, though.
Our live show is pretty demanding;
it’s not like he's just going back to a
desk job.”

On A Roll. Steve Winwood brought his Michelob-sponsored North American
tour to New York's Radio City Music Hall for four sellout concerts, Sept. 16-19.
(Photo: Chuck Pulin)

SIX-STRING VISION: Wanna hear some hot guitar
playing? Check out the Jeff Healey Band’s Arista debut
album, “See The Light,” due out Sept. 13.

A strong industry buzz is already starting to spread
on the Healey project—and it’s not just Don Ienner yell-
ing “absolutely brilliant” at the top of his voice.

“See The Light” showcases the impressive finger
picking of guitarist/vocalist Healey, blind since shortly
after birth. His approach is unusual, since he generally
plays his instrument on his lap. However, it looks more
unconventional than it sounds.

Jeff Healey: Guitar's Next Hero?

mous,” is due from L.R.S,, to be followed by the band’s
debut for Warner Bros.

AMNESTY PREVIEW: Sting’s Aug. 24 concert at
New York’s Madison Square Garden climaxed with a
surprise appearance by Bruce Springsteen. The two su-
perstars, now touring together in Amnesty Internation-
al’s Human Rights Now! show, treated the crowd to
“The River” and “Message In A Bottle.”

Meanwhile, HBO has announced that it will film the
Oct. 15 Amnesty show in Buenos

Healey could become t#e next
guitar hero on the block. Howev-
er, it will be interesting to see if
his blues-rooted music can actu-
ally set the cash registers ring-

THEBEAT

Aires, Argentina, for a concert
special to premiere Dec. 10.
Additional dates on Amnesty’s
global trek, due to start Sept. 2 in
London, include a second show in

ing. Arista is clearly optimistic
and is gearing up for a major

BY*STEVEGETT

Paris, Sunday (5); Budapest,
Hungary, Monday (6); New Del-

push on “See The Light.”

Incidentally, Healey’s band (also featuring drummer
Tom Stephen and bassist Joe Rockman) performs
Cream’s “White Room” and the Doors’ “Roadhouse
Blues” in Patrick Swayze’s next movie, “Roadhouse.”

SIGN OF THE TIMES: Technology has definitely
caught up with the illegal bootleg/pirate album industry
as it moves into the compact disk world. In recent
weeks, there has been a marked increase in the number
of CDs hitting the streets that feature unofficial live
concert recordings, demos, and studio outtakes by nu-
merous classic rock acts.

Elvis Presley, the Beatles, Pink Floyd, Bob Dylan,
the Rolling Stones, Led Zeppelin, the Doors, and the
Yardbirds are among the acts featured on the disks.

It's no secret that vinyl versions of bootlegs/pirate al-
bums have been around for years. Some acts and their
managers have come down hard on manufacturers,
while others have tended to turn a blind eye, perhaps
recognizing that the bootleg market basically just satis-
fies the appetites of die-hard fans.

SHORT TAKES I: Duran Duran returns from hiber-
nation Sept. 26 with “I Don’t Want Your Love,” the lead-
off single from its new Capitol album, “Big Thing!,” due
Oct. 18 ... Jimmy Page hits the road Tuesday (6) in At-
lanta. He had planned to start his U.S. tour Aug. 31 in
Tampa, Fla., but doctors advised a delay so he could
fully recover from recent abdominal surgery ... Rumor
has it that Pet Shop Boys will write and record songs
for a new Liza Minnelli album ... On Friday (9),
Prince’s U.K. fans will be treated to a live satellite
broadeast of one of the last dates on the European leg of
the Lovesexy '88 tour . . . An R.E.M. best-of set, “Epony-

hi, India, Sept. 30; and Harare,
Zimbabwe, Oct. 7.

SHORT TAKES II: Folks who have little faith in those
extremely irritating 3-inch CDs might be amused to
learn of a sign that Virgin/U.K. has had to print on its
latest CD-3 releases: “Warning—Adaptors May Not
Work On All Machines.” Definitely a top concept! Since
the damn things often fail to play when used with an
adapter, not to mention the fact that they’re a pain for
retailers and consumers to store, one can only ask—as
John Cleese’s Basil Fawlty might—what is the bloody
point? ... A Sting live album, recorded during his recent
world tour, is due from A&M in November . .. Just out
in the U.K. is a new Spandau Ballet single, “Raw,” the
ex-Chrysalis act’s first CBS release ... Congrats to the
Cure’s Robert Smith on his Aug. 13 marriage to long-
time girlfriend Mary Poole . . . London’s legendary Mar-
quee club has moved from its longtime Wardour Street
base to 105 Charing Cross Road. The new site holds 850
people, more than twice the capacity of the old club,
which closed its doors July 31 ... Toeny Clarkin, guitar-
ist for the U.K. rock act Magnum—which just released
its new Polydor album, “Wings Of Heaven”—turned
down big bucks from a Brit razor company to shave off
his beard for a TV commercial. Billy Gibbons would be
proud ... Arista act Hurrah! embarks on an 11-date
tour of the Middle East Saturday (10). Following four
dates in Egypt, the group plays three shows in Jordan |
and three in Iraq . . . After making her U.S. debut at the
Sept. 4 Seattle Arts Festival, Soviet artist Alla Puga-
chova is touring here through Sept. 22 . .. Church gui-
tarist Marty Willson-Piper is playing Northeast club
dates Sept. 17-22 to promote his Rykodisc solo release,
“Art Attack.”
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Introducing Londons first
live-in recording studio.

Splashing out money on recording a new young band
can be a somewhat risky venture.

After all, a good studio and experienced engineers
do not come cheap. And in London these days, you don't
have to stay at The Ritz to run up large hotel bills.

However, there’s now an alternative, Mayfair’'s new
Mews Studio. Set in a private courtyard off Regent's Park,
just a stone’s throw from its renowned bigger brother, it
sleeps ten people.

Six in the converted luxury stables and four in the
spacious producer’s cottage. Both are full of home comforts
such as videos, TVs, stereo systems and fully-fitted kitchen.

If you can drag yourself away to do some werk, you'll
finc the studio boasts such technical wizardry as a 32
channel SSL, Total Recall, UREI Monitoring, Lexicons, AMS, etc.
All of which will be expertly operated by Mayfair’s
home-grown engineers, who have been specially trained
by John Hudson. And what is the cost of all this wark, rest

T MAVYFAIR

Just £1,400 a day.

For furtherinformation just contact M EWS

Charmaine at Mayfair Mews, 77 Regent's RECORD NG

Park Road, London NWI1, or phone STUDIO
01-3586 7746.
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TALENT IN ACTION

ROD STEWART
The Coliseum, Seattle

IT SOON BECAME apparent why
Rod Stewart so often invited the
crowd at this Aug. 1 show to sing
the chorus parts of his hit parade:
His 43-year-old vocal cords were in
painfully ragged condition.

Stewart even resorted to a
lengthy intermission and granted
several tedious solos to his five-
piece band in order to rest his
voice, yet he still had to bail out of
“Baby Jane’”’ midway through the
song. ‘I can’t sing those high
parts—I'm honest,” he admitted
with a shrug and a smile.

Still, that doesn’t explain how,
after singing the song for two de-
cades, Stewart managed to forget
the words to ‘“Maggie May”’ near
the end of the show. “I can’t be-
lieve I did that,” he laughed before
restarting the tune. As one of the
earliest dates of a three-month
tour, this outing was less than an
auspicious send-off.

However, if anyone could sur-
vive such awkward pratfalls with
his dignity intact, it is Stewart.
Recognized as one of rock’s most
reckless vocalists, such moments
ultimately seemed more of an an-
noyance than a disaster. The
“Baby Jane” fiasco, for example,
occurred after passionate, hard-
edged renditions of “People Get
Ready”’ and a gem from his Jeff
Beck Group days, “Ain’t Supersti-
tious.” Stewart’s pipes, most peo-
ple would conclude, had burnt out,
not rusted.

To his credit, Stewart never
sulked after his clumsy moments
(his voice cracked on several other
occasions). During his near two-
hour set, which featured only
““Lost In You’’ and ‘“Forever
Young” from the new ‘“Out Of Or-
der’” album, he still managed plen-
ty of smiles and swaggers (plus
four costume changes) for his
adoring crowd. As he stormed

through a raucous encore of “Stay
With Me,” kicking several soccer
balls into the seats, he came close
to overshadowing his earlier short-
comings. Maybe he could persuade
Sucrets to sponsor the rest of the
tour. TERRY WOOD

OREGON
Meany Theatre, Seattle

EXPERIENCING OREGON IN
concert is reminiscent of strolling
through a geyser basin—a place of
exotic beauty punctuated by un-
predictable hot spots, brooding fu-
maroles, and stark, ashen land-
scapes.

This July 31 concert opened with
the unveiling of an intriguing new
Ralph Towner composition, ‘“‘Les
Douzille,” due to appear on the
group’s forthcoming debut album
for Portrait (its 16th career re-
lease). Reedman Paul McCandless
(whose Windham Hill solo debut
has just shipped) closed his intro-
ductory remarks about the next
selection with “See you later,” and
the group launched into an impro-
vised 18-minute sonic whirlwind.

The demanding twists and unex-
pected turns taken by Oregon’s
music suggest that the band will
continue to attract more fans than
new admirers (as evidenced by the
turnout of about 1,000 enraptured
devotees) and that adult alterna-
tive stations will continue to be
frightened by the group’s chal-
lenging aural mosaics. McCand-
less good-naturedly mocked that
perception, introducing another
song by saying, ‘“‘For the next
group of sounds we’re going to ap-
proach ... ” Still, Oregon pleaded
its case for mainstream appeal
convincingly with a shimmering
rendition of “Beneath An Evening
Sky.”

Bombay, India-born percussion-
ist Trilok Gurtu, who performs
kneeling or sitting cross-legged on
the floor, has added a more ethni-

cally propulsive spark that inven-
tively differs from the classical
tendencies of the late Colin Wol-
cott. At one point, as Gurtu soloed
on tabla, Towner playfully entered
into a percussive showdown by
rapping on the body of his acoustic
guitar. Gurtu needed about as
much time as Mike Tyson to win
that challenge. T.W.

ROBERT PALMER
Radio City Music Hall, New York

IT WAS AN auspicious start:
Dony Winn, Robert Palmer’s ter-
rific drummer, set the stage for
this Aug. 2 concert with dramatic
solo shots to the skins while a
beautiful Vari-lites display flashed
down upon him from various an-
gles. It was certainly a prelude to a
gorgeous light show and a tremen-
dous rhythm job from Wynn and
bassist Frank Blair. However,
when Palmer and the rest of his
band emerged for the opening
number, “Some Like It Hot,” the
vocal part of the overall sound was
horribly remiss.

Palmer and his female back-up
singer, B.J. Nelson, were muddled
by the sound system; thus there
was no definition or projection on
hits like “I Didn’t Mean To Turn
You On” and material from Palm-
er’s new EMI-Manhattan album,
“Heavy Nova,” such as ‘“Tell Me
I’'m Not Dreaming.”

Happily, though, a volume and
tempo increase as the show ap-
proached the halfway mark, dur-
ing “Looking For Clues,” turned
everything around. Palmer, who
has upped his visual interest level
on stage considerably while still
maintaining the dapper Wall-
Street-junior-exec look, could be
heard clearly along with the rest
of his top-notch band from that
point on. The show ended with cur-
rent hit “Simply Irresistible” and
“Addicted To Love.”

JIM BESSMAN

Wright Weaves Eastern Dream Album
After 7-Year Absence, Artist Plays Indian Sounds

BY CHRIS MORRIS

LOS ANGELES Gary Wright is
looking to the East on his new Cy-
press Records album, “Who I
Am,”’ the singer/songwriter/
keyboardist’s first release in seven
years.

Wright, whose 1975 album
“Dream Weaver’’ yielded two top
10 singles, still performs in his
lush synthesizer-dominated pop
style. But almost half of the tracks
on “Who I Am” feature a group of
Indian musicians including virtuo-
so violinist L. Subramaniam.

Wright was first drawn to the
exotic, droning sound of India
while visiting the country with
George Harrison during the '70s.
“I always was attracted to Indian
music, but I never seriously
thought of applying it in my own
music,” Wright says.

Paul Simon’s extensive use of
South African musicians on the
‘““Graceland’ album proved to
Wright that out-of-the-ordinary
sounds can be incorporated into a
commercial format. “Simon was

bold, so I thought, ‘Why can’t I be
bold?’ 7 Wright says.

Wright flew to Switzerland in
July 1987 to record Subramaniam
(who played on Harrison’s Dark
Horse tour and has played duets
with legendary violinists like Ye-
hudi Menuhin and Stephane Grap-
pelli), vocalist Lakshmi Shankar
(sister-in-law of sitarist Ravi Shan-
kar), and a group of Indian percus-
sionists, all of whom were touring
as part of the Festival Of India.

The title track of “Who I Am,”
the emphasis cut for album rock
radio and the leadoff commercial
single, features the modal playing
of Subramaniam and three other
Indian players.

A number of Western musicians
are also featured on “Who I Am™:
Harrison (whom Wright supported
on his “Cloud Nine”’ album) con-
tributes a guitar solo on “(I Don’t
Wanna) Hold Back,” while drum-
mers Terry Bozzio, Alan White,
and Jim Keltner, vocalists Julia
and Maxine Waters, and guitarist
Michael Thompson are prominent
among the supporting cast.

Wright's last Warner Bros. al-
bum, “The Right Place,” emerged
in 1981; he explains his long re-
cording layoff as a matter of a
shift in interests.

“I just wanted to stop doing rec-
ords and start doing film stuff,”
says Wright, who contributed mu-
sic to the Alan Rudolph feature
‘““Endangered Species,” Willie
Bogner’s skiing documentary
“Fire And Ice,”” and ““Stayin’
Alive,” the sequel to ‘“‘Saturday
Night Fever.”

Wright was brought back into
the record business by Cypress VP
of marketing (and former Warner
Bros. exec) Ted Cohen, who signed
Wright soon after the label was
formed.

“Who I Am’’ also reunites
Wright with Cypress distributor
A&M, which released his early
work with Spooky Tooth and his
first two solo albums.

With his Cypress debut in the
stores and a video for “Who I Am”
in circulation, Wright is contem-
plating a September tour.

TOP CONCERT
& GROSSES
AMUSEMENT BUSINESS®
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
PiNK FLOYD Nassau Aug. 19-23 $1,796,550 71,862 Ron Delsener
Veterans $25 seflout Enterprises
Memorial
Coliseum
Uniondale, N.Y.
GEORGE MICHAEL Exhibition Aug. 27 $996,287 45,289 Concert Prods.
JOHNNY CLEGG & SAVUKA Stadium $26.75 sellout International
DEON ESTES Toronto, Ontario
AEROSMITH Great Woods Aug. 24-26 $794,606 45,780 Don Law Co.
GUNS N' ROSES Center for the $20.50/$16 sellout
Performing Arts
Mansfield,
Mass.
ROD STEWART Exhibition Aug. 28 $518,259 24,721 Concert Prods.
Stadium $26.25/822.75 sellout International
Toronto, Ontario
STING Arena, Madison Aug. 24 $422,233 19,825 Ron Delsener
Square Garden $22.50/$1850 ~  sellout Enterprises
New York, N.Y.
AEROSMITH Butkeye Lake Aug. 28 $351,094 19,137 Belkin Prods.
GUNS N' ROSES Music Center $20/818 30,000
Newark, Ohio
NXS Meadowlands Aug. 11 $314,760 17274 Monarch
TGGY MARLEY & THE Arena $18.50/$17.50 18,200 Entertainment
MELODY MAKERS East Rutherford, Bureau
NJ. John Scher
Presents
ROD STEWART Olympic Aug. 22 $310,541 15,625 Concert Prods.
Saddledome $25.50/$24.50 setlout International
Calgary, Alberta Donald K. Donald
Prods.
Perryscope
Concert Prods.
CROSBY, STILLS & NASH Meadowlands Aug. 8 $281,982 15,482 Monarch
Arena $18.50/$17.50 seltout Entertainment
East Rutherford, Bureau
N.J. John Scher
> Presents
BOB DYLAN Qlympic Aug. 23 $270 551 12,893 Perryscope
TRACY CHAPMAN Saddledome $26.50/$25.50 seffout Concert Prods.
Calgary, Alberta Donaid K. Donald
Prods.
Concert Prods.
International
AC/DC Birmingham- Aug. 20 $264,083 - 16,500 New Era Prods.
WHITELION Jefferson Civic $16.50 selfout
Center
Birmingham,
Ala.
AC/DC Charlotte Aug. 25 $258,458 14,769 C&C Entertainment
WHITE LION Coliseun $17.50 : 17,%)0
) Charlotte, N.C. ~
ROD STEWART Coliseum, Aug. 20 $251,148 o o12044 Concert Prods.
Pacific National $26.50/$24.50 sellout International
Exhibition Park Donald K. Denald
Vancouver, % Prods.
British Perryscope
Columbia Concert Prods.
BRYAN FERRY Exhibition Aug. 17 $233,285 . 14,000 Concert Prods.
LOUP GAROY Stadium $23.75/$18.75  : 15000 International
Toronto, Ontario
AC/DC Greensboro Aug. 27 $226 413 13619 C&C Entertainment
WHITELION Coliseum $17.50/$12.50 #  sellout
Greensboro,
N.C.
INXS Hampton Aug. 23 $211805 13,800 Cellar Door Prods.
ZIGGY MARLEY & THE Coliseum $16.50/$15.50 sellout
MELODY MAKERS Hampton, Va.
NEIL YOUNG Exhibition Aug. 18 $205,945 12,000 Concert Prods.
Stadium $24.75/$20.25 = 15,000 International
Toronto, Ontario i
HUEY LEWIS & THE NEWS Exhibition Aug. 25 $205,405 10,144 Concert Prods.
Stadium $24.75/$20.50 12,000 International
Toronte, Ontario
BOB DYLAN Coliseum, Aug. 24 $204,722 9319 Perryscope
TRACY CHAPMAN Edmonton $26.50/$25.50 10,000 Concert Prods.
Northlands - Donald K. Donald
Edmonton, Prods.
Alberta Concert Prods.
International
INXS Cincinnati Aug. 28 $201,025 T 11825 Belkin Prods.
DIGGY MARLEY & THE Riverfront $17 13,385
MELODY MAKERS Coliseum
Cincinnati, Ohio
STING Jones Beach Aug. 25 $200,000 10,000 Ron Delsener
Theatre $20 seltout Enterprises
tagh, N.Y.
JIMMY BUFFETT & THE Seattle Center Aug. 13 $180,523 10,224 Eric/Chandler Ltd.
CORAL REEFER BAND Arena $18.50 - 1438
Seattle, Wash. :
BOB DYLAN Coliseum, Aug. 21 $173,752 8320 Perryscope
TRACY CHAPMAN Pacific National $26.50/$25.50 10,000 Concert Prods.
Exhibition Park
Vancouver,
British
Columbia
NEIL YOUNG Jones Beach Aug. 27 $170,000 8,500 Ron Delsener
Theatre $20 16,000 Enterprises
Wantagh, N.Y.
ADC Municipal Aug. 21 $169,645 9,694 Concert
WHITE LION Auditorium $17.50 9,900 Promotions/
Nashville, Tenn. Southern
Promotions

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication.
Boxscores are compiled every Tuesday and should be submitted to Tracy Stakely in Nashville at
615-321-4278; Ray Waddell in Los Angeles at 213-859-5338; Louise Zepp in Chicago at 312-
236-2085. For research information contact Karen Qertley in Nashville at 615.321.4250.
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ALENT

Summers Seems
‘Mysterious’ On
Private Music

BY BRUCE HARING

NEW YORK Andy Summers has
found peace through instrumental
music with “Mysterious Barricades,”
his debut album on the Private Musie
label.

The evocative new age work,
which twists and turns guitar sounds
into a soothing instrumental pas-
tiche, marks “the start of a new direc-
tion in my career,” Summers says.

“If someone asks me to play on an-

‘Last year’s tour
wasn’t brilliant;
| was in the wrong
place with the
wrong people’

other album, that's one thing, but I
don’t feel like I want to be in another
rock or pop group,” adds the ex-Po-
lice guitarist. “I've done that. I'm not
closing any doors, but I'm not rush-
ing around pursuing that at the mo-
ment.”

“Mysterious Barricades” continues
the guitar explorations Summers be-
gan in a collaboration with Robert
Fripp that produced 1982’s “I Ad-
vanced Masked” and 1984’s “Be-
witched.”

The idea for the all-instrumental al-
bum developed after last year’s bad
experience with “XYZ,” a pop album
that featured Summers’ vocal debut.

“Last year’s [XYZ] tour wasn't
brilliant,” he admits. “I was in the
wrong place with the wrong people,
and I wasn’t pleased with the way
things had gone. I needed to exorcise
that whole period, to do another rec-
ord immediately, something that
wasn’'t going to take six months.”

“Mysterious Barricades” took only
two weeks to write and record. “I al-
ways wanted to do an album like
this,” says Summers. “It was just a
question of when. I had the moment
and had the studio available; I sat
down and sketched everything out,
the keyboard joined us for a couple
days, and we recorded it in five
days.”

Summers defines “Mysterious Bar-
ricades” as “very pure. There were
no commercial considerations. It's a
very evocative album. I felt the titles
fit the mood on each song.”

Summers recently returned to the
road as the opening act on Tangerine
Dream’s six-week U.S. tour. He is
performing alone on acoustic and
electric guitar with tape loops and an
array of special-effects pedals aug-
menting his sound.

“This is a Tangerine Dream tour;
they have a lot more equipment than
I do,” Summer says. “They felt they
would love to have me on the tour,
but couldn’t see having a lot of musi-
cians and building my own stage set.

“At first I wasn’t too sure about
[performing solo], but now that I've
thought about it, it should be quite
exciting. I'm not sure I'll do it the rest
of my life, but it’s right for just this
particular slot in time.”

THE EXCLUSIVE MANUAL
ENCOMPASSING THE WORLD OF PRODUCTION !

®  THE INTERNATIONAL PRODUCTION MANUAL FOR MOTION PICTURE. BROADCAST-TELEVISION, COMMERCIALS, CABLE & VIDEOTAPE INDUSTRIES IN
THE UNITED STATES, CANADA, THE CARIBBEAN ISLANDS. THE UNITED KINGDOM, AUSTRALIA, NEW ZEALAND AND MORE.

®  PUBLISHED & UPDATED ANNUALLY SINCE 1979.

® 500 PAGES (8'2x 11”) ON “EVERYTHING YOU NEED TO KNOW ™ THROUGHOUT ALL THE MAJOR PRODUCTION CENTERS, NATIONALLY &
INTERNATIONALLY, FEATURING:

¢ PRODUCTION INFORMATION, Logistics, shooting-permit &  MAJOR AWARDS INFORMATION and Nomination procedures:
procedures & contacts. Oscar, Emmy, Clio & Cannes.

®  PROFESSIONAL INFORMATION on Insurance, Completion- ¢ PRODUCTION DIRECTORY - most comprehensive, with over
Bond, Distribution, Copyright Registration, etc. 30.000 listings in over 200 categories.

® UNIONS & GUILDS ® COMMERCIALS PRODUCTION - AICP, AICE, ITS & SAMPAC

Updated contracts,
wage-scales and
working
conditions

standard working guidelines and bidding procedures with the ad
agencies

and MUCH MUCH MORE !
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Push To Become Video Merchandiser Is On Target

BY EARL PAIGE

MINNEAPOLIS While not ne-
glecting prerecorded audio, Target
is poised to become a leader among
video mass merchandisers. The
company is so committed to this
goal that its home entertainment
software sections will soon sport
new signage dedicated to the prod-
uct line.

The game plan to push both pre-
recorded audio and video was out-
lined here Aug. 24 by Doug Harvey,
director of marketing and opera-
tions of internal rack wing Jetco,
during the division’s annual conven-
tion at the Scanticon.

Department signage now in Tar-
get’s 331 units has the simple word
“Records.” The new sign will read
“Music & Movies,” Harvey said.

Still, prerecorded audio remains a
dominant feature at Target’s Jetco-
supplied-and-merchandised depart-
ments. Harvey made the company’s
continuing commitment to audio

clear in his keynote remarks here,
while stressing an emphasis on pull-
ing young demographics (Billboard,
Sept. 3).

Most of Harvey’s strongest chal-
lenges to vendors concerned audio
product, with issues ranging from a
call for 4-by-12-inch cassette pack-
aging to a request that distributors
adopt a more orderly philosophy on
CD price changes.

Aside from concerns about its au-
dio lines, Harvey indicated that Tar-
get is ready to challenge video spe-
cialty and music/video combo stores
by zeroing in on consumers who buy
videos. He said floor space devoted
to video will be increased 20%.

Urging suppliers to come with
more of what he calls “killer A ti-
tles,” Harvey said, “Video sells 12
months a year, probably because
Americans watch TV six hours a
day. Ten years ago, when the video
business started, we thought of it
as a sales business, not a rental
business. Now that half of America

owns a VCR and half the rental
stores are out of stock, we can make
this happen.”

To bolster activity in both the au-
dio and video arenas, Jetco is trying
to beef up service at its regional dis-
tribution centers, located in Los An-
geles; Sacramento, Calif.; Indianap-

‘Ten years ago we
thought of video
as a sales, not a
rental, business’

olis; Little Rock, Ark.; Pueblo,
Colo.; and Minneapolis.

“We will lay the groundwork this
fall for a central distribution facility
for our catalog replenishment and
returns processing,” Harvey told an
awards-night audience of 300. “We
hope to start this in early 1989. We
will also roll out a new distribution

CONVENTION
GAPSULES

TARGET’S TOP: Supplier awards
during Target/Jetco’s Aug. 21-26
convention in Minneapolis went to
Napa Valley (accessories); New Age
(independent video label); MCA
Home Video (major video label);
Disneyland/Vista (independent au-
dio label); BMG Distribution (major
audio distributor); and Bill Pierce,
MCA Distribution (sales rep). Dis-
tribution-center-of-the-year awards
were given to distribution specialist
Lana Walker and to merchandisers
Linda Kornowski, Kristin Hales,
Gene Bennett, Landi Hackley, and

Brenda Neudek.

TARGET TOTALS: Target, the
largest division of parent Dayton
Hudson Corp., is aiming for a 342
store total by year’s end, with ex-
pansions planned in Washington,
Oregon, and New Mexico. Target
now operates in 27 states as far east
as Indiana and Michigan, with 1987
total sales of $5.31 billion, up 22%
over 1986,

FAIR EXCHANGE: In an overall
effort to stem home taping and oth-
er consumer mischief, Target’s pre-
recorded home entertainment sec-
tions no longer make refunds on

America's

Largest

CD Distributor

Guaranteed Overnite Delivery

Anywhere In The U.S. At No
Extra Charge To You!

*SERVICE- 100% computerized inventory. The order
you place is the order you get. No disappointments!!
-PRICE- Low everyday prices, incredible weekly sales!
«FILL- Best fill in the industry!

CALL NOW FOR A FREE CATALOG =

MNew York
(242) 547-3737

Connecticut
(203) 798-6590

Toll Free
(800) 8246-0079

DEALERS ONLY

Los Angeles
(213) 388-9834

FAX
(203) 798-8852

opened product, but instead offer
exchanges for identical items.

0N TARGET: In a move aimed at
inventory management and shrink-
age control, a total of 60 Target
units will now feature electronic ar-
ticle-surveillance systems in their
Jetco-serviced sections.

SINGLE-MINDED: Jetco staff
continue to be high on the cassette
single, with all stores offering the
configuration and making some re-
markable discoveries—among
them, as other accounts have re-
ported, a long shelf life. “It’s not
the 7-inch single,” said Scott Levin,
marketing assistant. “It goes from
90 days clear out to 120 days.” Cas-
sette singles are also susceptible to
regional sales trends, said Rick
Gorman, distribution center re-
buyer, catalog LP/cassette.
Appropriate breadth of titles for
the configuration was debated by
Bob Hodges, regional sales manag-
er, West. He wondered if all of the
singles listed on the Billboard Hot
100 should be represented on tape.
On the merchandising front, card-
board inserts and shelf talkers for
cassette singles are being shipped
to Target stores. “The labels are be-
hind it now,” enthused Levin. “The
industry’s back to selling a song.”

E.T. WILL CALL: Security to pro-
tect the street date of “E.T.—The
Extra Terrestrial” is so strict that
Jetco staff has instituted a top-se-
cret computer-data game plan to
make sure Target stores don’t put
the eagerly anticipated title out
ahead of MCA Home Video’s Oct. 27
street date. Told that suppliers will
monitor stores, one attendee here
mused, “What if a competitor plants
some product and makes it appear
we broke street date?” Other con-
jecture revolved around what the
eventual perceived value of hot vid-
eos will be with “E.T.” likely blow-
ing out at prices well below the
$24.95 list. Some rival mass mer-

(Continued on page 33)

technique in all our regional DCs
that will eut our turnaround on
best-seller replenishment in half.

“We will begin transmitting pur-
chase orders, invoices, and shipping
notices electronically. We will also
look at ways to organize our older
red-and-white departments along
the lines of our newer layouts, used
in 1987 and 1988 in our new and re-
modeled stores.”

Harvey, who joined Jetco four
years ago as a buyer and was
named director six months ago,
placed major importance on Jetco’s
staff.

In recent weeks, Craig Empey
was upped to national sales manag-
er from regional sales manager,
South; Ted Lentz was promoted
from national sales manager to as-
sistant buyer, music; Olga Econo-
mou was promoted to assistant buy-
er, video and accessories, from mar-
keting assistant; Jackie Cambias
has joined the company as CD re-
buyer, catalog LP/cassette/CD,;

Kathy Schaffer was promoted from
DC specialist to regional sales man-
ager, East; Ward Rose was promot-
ed from merchandiser to DC spe-
cialist, North; Hank Tovar moves
up from merchandiser to DC spe-
cialist, Sacramento; Roy Mazigian,
from merchandiser to DC specialist,
East; and Bill Barber, from DC spe-
cialist, Pueblo, to regional sales
manager, South.

John Pellegrene, formerly with
Dayton Hudson Department Stores,
is now VP marketing.

While noting the new assign-
ments, Harvey commended several
other members of the headquarters
staff here: Lana Walker, senior DC
rebuyer, top 10 LP/cassette/CD;
Scott Levin, marketing assistant;
Rick Gorman, CD rebuyer, catalog
LP/cassette; Stephanie Southern,
DC rebuyer video/accessories; Den-
nis Swanson, regional sales manag-
er, South; Bob Hodges, regional
sales manager, West; and Kitty
Bunker, DC specialist, South.

Musicland Bows Goody 500

Sam Stores Strip Summer Prices

CHICAGO Not known for competi-
tive pricing, the Musicland chain
has engaged in a summerlong pro-
motion at its Southern California
Sam Goody stores involving sharp
discounts on hit CDs, cassettes, and
LPs.

The promotion, called The Goody
500, encompasses approximately 75
Sam Goody stores in all, according
to Dave Wicker, VP of advertising
and visual merchandising for the
Minneapolis-based chain. On July 4,
prices on the top 100 CDs, which ran
to $16.99, were lowered to $11.99.

Top 100 LPs and cassettes, regular-
ly priced as high as $9.98, were re-
duced to $6.99, while the chain’s top
100 midline CDs, priced up to $12.99,
were lowered to $7.99. And top 100
midline cassettes, regularly priced
as high as $6.99, were dropped to
$4.99.

“We've been pushing the promo-
tion via print and radio advertis-
ing,” says Wicker. “We’re running
two-page print ads in 13 different
papers as well as [running] numer-
ous radio spots.”

(Continued on page 33)

BY GEOFF MAYFIELD

MONTREAL The San Francisco
branch of BMG Distribution took
top honors at the company’s
awards dinner, staged here Aug.
27 at restaurant La Brochetterie.

The event, held on the conclud-
ing night of the distributor’s Aug.
23-28 convention, also honored
four sales representatives and
four field merchandisers. One
merchandiser and one salesperson
from each of BMG’s distribution
regions were recognized.

The winning sales representa-
tives and the branches to which
they report were Don Cleary (Bos-
ton), Eastern region; Roger Moore
(Dallas), Southern region; Stella
Blatt (Detroit), North Central re-
gion; and Jodell Coy (Los Ange-
les), Western region.

Recognized as merchandisers of
the year were Rhonda Foreman
(New York), Eastern; Jennifer
Colwell (Atlanta), Southern; Ann
Annunziata (Chicago), North Cen-
tral; Al Lutz (Los Angeles), West-

Frisco Branch Is Tops At
BMG Distribution Awards

ern.

Criteria for the sales-rep
awards included overall sales per-
formance; branch marketing
plans; creative implementation of
promotions; rapport with accounts
and with labels; follow-up on ad-
vertising, order service, and re-
ports; and knowledge of market-
place. Among the criteria for win-
ning merchandisers were overall
merchandising efforts; promotion-
al ideas and execution; rapport
with accounts and labels; and exe-
cution of sales where applicable.
Sales representatives were evalu-
ated by regional directors and
branch managers; the winning
merchandisers were determined
by branch managers.

Selection of the winning branch
did not hinge on overall sales vol-
ume because those numbers are
determined in large part by the ac-
counts within a branch’s territory.
For example, the Boston branch,
which services Albany, N.Y.-based
Trans World Musie Corp. (382

(Continued on page 33)
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RELEASES

The following configuration ab-
breviations are used: LP—album;
EP—extended play; CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set ap-
pear within parentheses follow-
ing the manufacturer number.
a=Simultaneous release on CD.

POP/ROCK

EUROPE

Out Of This World

& LP Epic OE-44185/NA

CA OET-44185/NA

BRIAN GARI & JULIE BUDD
Late Nite Comic

LP Original Cast OC 8843/$9.95
ISAAC HAYES

Love Attack

& LP Columbla FC-40941/NA
CA FCT-40941/NA

IN TUA NUA

The Long Acre

LP Virgin 90948-1/NA

CA 90948-4/NA .
COLIN JAMES

Colin James

LP Virgin 90931-1/NA

CA 90931/NA

PALACE

Brave New World

& LP Atlantic 81873-1/NA

CA 81873-4/NA

SAM PHILLIPS
Indescribable Wow

LP Virgin 90919-1/NA

CA 90919-4/NA

PAL RAKES

Midnight Rain

& LP Atlantic America 90964-1/NA
CA 90964-4/NA

SWIMMING WITH SHARKS
Swimming With Sharks

& LP Atlantic 81879-1/NA

CA 81879-4/NA

PHILIP MICHAEL THOMAS
Somebody

& LP Spaceship/Atlantic 90960-1/NA
CA 90960-4/NA

TWENTY FLIGHT ROCKERS
Ride

LP Epic FE-44054/NA

CA FET-44054/NA

VARIOUS ARTISTS

All Ears Review, Volume 3
& LP ROM 21003/$9.98

CA 21003/NA

JOEY WELZ

Rockin’ In America

LP American Radio 005/%8.98

CA 005/$8.98

JOEY WELZ

Good Ole’ Country Music Rock And Roll

-BMG DISTRIBUTION AWARDS HONOR COMPANY’S BEST

(Continued from page 32)

stores) and Milford, Mass.-based
Strawberries Records, Tapes, and
Compact Dises (80 stores), would
have an unfair advantage over a
branch that sells to fewer, or small-
er, accounts. Indeed, Boston had the
company’s highest billing for the
previous fiscal year, fueled in large
part by Trans World’s growth.
Criteria for the branch award in-
cluded overall leadership, achieve-
ment of quota, and the creativity
and execution of promotions.
Sharing in San Francisco’s tri-

umph were branch manager Charlie
Rice; sales representatives Charlie
Clendenin, James Swing, Gene Wil-
cox, and Phillip Karakawa; and field
merchandiser Terry Ward. Bill Gra-
ham, Los Angeles-based regional
sales director, said the winning
crew will get a luxurious night on
the town.

For more coverage of the BMG Dis-
tribution meet, see story on page 4
and next week's issue of Billboard.

GCONVENTION CAPSULES

(Continued from page 32)

chants reportedly will be selling the
title as cheaply as $19.95; with Pepsi’s
$5 rebate, that price point brings the
customer’s net cost down to $14.95.

MICKEY MOUSE IS CORNY, at
least in one sense. An Iowa corn-
field has been shaped like the head
of Mickey Mouse as part of the nu-
merous dramatic promotions
mounted to herald the 60th anniver-
sary celebration of the popular
character, said Shelley Miles, VP/
GM Disneyland/Vista Records,
who attended the Target/Jetco af-

SAM GOODY DISCOUNTS

(Continued from page 32)

The radio ads, he says, point up
the difference between most record
store sales, which involve a limited
amount of product, and the Goody's
sale, which encompasses 500 items.

“It’s been a very strong cam-
paign,” says Wicker, though he will
not give specific performance fig-
ures. “‘This is the first time we’ve
done this particular promotion, but
we do run summer promotions ev-
ery year.” Musicland may run a sim-
ilar campaign next summer, he
says. MOIRA McCORMICK

fair. “There is even a festival in
Russia,” she added.

I.ULLABY ON CD: Mother was the
necessary inventor in the case of a
new Disneyland/Vista package of
tunes designed to sing babies to
sleep. Miles, whose pregnancy
caused her to miss Target’s soiree
last year, claims the label has been
swamped by requests for such an
item from CD fans. Jetco topper
Doug Harvey couldn’t agree more.
“I have a 2 year old. I'm right at
that point,” he said.

BUSINESS IS BUSINESS: Tar-
get’s convention offered the music
and video industries a first look at
the 9-month-old Scanticon Hotel, a
sprawling, Scandinavian-style facili-
ty geared to business sessions and
to keeping attendees close at hand,
due to its remote location in Minne-
apolis’ far west side.

cHECK IT OUT: Patti Kasdan, co-
ordinator of checklane/Promoflex,
the division that organizes all the
checkout lane and promotional ac-
tivities at the front of Target’s
stores, was borrowed by Jetco to
iron out the convention’s loose ends.

EARL PAIGE

LP Caprice International 1016/$8.98
CA 1016/%8.98

GOSPEL

THE CONSOLERS

Jesus | Love You

LP AIR 10132/$8.98

CA 10132/$8.98

THE O’NEAL TWINS & THE INTERFAITH
CHOIR

Brother You And |

LP AIR 10131/$8.98
CA10131/$8.98

King Of Horror
Launches Series

Stephen King reads Stephen
King in the new four-audiocas-
sette version of “The Gunsling-
er’” by New American Library’s
New Audio Library division. The
tape, which has a reading time of
six hours, is the first volume in
King’s The Dark Tower series.
While other King books are
available in tape form, this is the
first to be read by the author

send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

New Releases, Billboard, 1515 Broadway,
New York, N.Y. 10036.

To get your company's new releases listed,

himself.

Currently available, ‘“The
Gunslinger” carries a suggested
price of $29.95 in the U.S. and
$39.95 in Canada. NAL will re-
lease the second book in the se-

ries ‘“The Drawing Of The
Three” in January. For more in-
formation, call 212-397-3470.

DISTRIBUTING

INDEPENDENT
DISTRIBUTOR &
FULL LINE MAJOR
LABEL ONE STOP

6299 McDonough Drive
Norcross, GA 30093
Atlanta (404) 441-1868
Miami (305) 253-9495

EVERY TRACK
TELLS YOU THIS
IS CHECKFIELD’S
BREAKTHROUGH

ALBUM!

CHECKFIELD’S

“THROUGH THE LENS”

“Through the Lens” (AG788) is Checkfield’s third release on
American Gramaphone. The group’s loyal fans won’t be the only ones
lining up for this one! Expect increased sales for their other releases:
Water, Wind, and Stone (AG700) and Distant Thunder (AG787).

Available on LP, CD and cassette.

RMERICRAN GRAMARPACRE

AMERICAN GRAMAPHONE RECORDS

9130 MORMON BRIDGE ROAD
OMAHA, NEBRASKA 68152

Membet of

NAIRD
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by Earl Paige

FINAL VINYL?: Are any leading webs about to dis-
continue the LP? Some one-stop buyers think labels
have dropped the first shoe by steadily eliminating
LPs on reissues. “Someone will drop the other shoe,”
says John Underwood, a buyer of independent labels
and 12-inch singles at Nova Distributing Corp. “Some
chains right now are at a point with us of rarely order-
ing anything in LP.”

If one or more chains do ax the LP, it wouldn’t sur-
prise Lew Garrett, VP of purchasing at Camelot Mu-
sic. “It’s not us,” Garrett continues. “But we have had
a policy of looking very carefully at LP for the past 24
months.”

Racks will be among the first to ultimately discon-
tinue LP. At the recent Target/Jetco convention,
Doug Harvey, Jetco director of marketing and opera-
tions, said LP purchases could be cut 60% without los-
ing any sales. Harvey made an impassioned plea for
more LP flats. “We miss sales on cassettes because
we are forced to spend needlessly on LPs” for display
purposes, he said (Billboard, Sept. 3).

WHEREHOUSE IS HOT: After four years of direct-
ing advertising efforts at Musicland, Bruce Jesse has
made the move to Wherehouse Entertainment,
where VP of marketing Ralph King says he is spear-
heading the biggest promotion in that web’s history—
a five-week campaign budgeted at $2 million. Among
the prizes: 25 Ford Festiva automobiles. Among the
gimmicks: store personnel dressed in beach clothes ev-
ery weekend during the campaign. “The promotional
components all share one look, sound, image, and
feel,” says King of the Hot Fun In The Sumertime
sale. “It is not a standard, title-driven promotion. In-

stead, it is a totally integrated action/event promotion
that incorporates all product groups and a variety of
media, merchandising, and promotional components
into one umbrelia theme.”

Jesse’s title at Wherehouse is VP of advertising and
sales promotion. He assumes the post formerly held
by King as the chain repositions itself under the lead-
ership of Scott Young following months of turmoil
and takeover activity.

BELIEVE IN WAREHOUSE SALES: In central
Michigan, the heat wave has subsided somewhat and
it’s time for another round of warehouse sales for 21-
unit Believe In Music. Now held three times annually,
the event is expanding into other markets, says Frank
Jenks, advertising director at the Russ Stuut combo
web. Once held only in the chain’s Grand Rapids ware-
house, the sale is now held in two spots. The new loca-
tion is a basement under the chain’s No.-2-volume out-
let, in Kalamazoo. The event runs three weeks. “It
never cuts into our regular sales,” says Jenks. “In
fact, we know there are customers who never shop ex-
cept the sales. You see them out there at 9 a.m. wait-
ing for us to open. They walk out of there with 20 CDs
or movies.” Believe In Music is adding four more
Michigan stores immediately, one each in Kalamazoo,
Grand Rapids, Holland, and Lansing—the last-men-
tioned of which is becoming a highly competitive mar-
ket.

VIDEO GAMES GAME: The three principal video
game manufacturers were not in evidence at the re-
cent Video Software Dealers Assn., but there was
plenty of interest in the format. At the booth of Alpha
Enterprises, an accessory supplier, one sign for sale
to delegates blatantly exclaimed, “We rent Nintendo
video games.” Nintendo, the video game market-share
leader, discourages rental. “There are so many stores
renting Nintendo that they are forcing me into it,”
said Michael Salomon, owner of four-store Camera
Video Showplace, Howell, N.J. Salomon, one of the
first video specialists to go with Nintendo, never
wanted to rent, regardless of Nintendo’s influence.

(Continued on page 37)

achievement in music.

If any CD performer on this page
is worth an award, it this one.

______

Our CD compact disc cleaning system is the only one with true radial cleaning,
It cleans your customers’ CD's perfectly every time they use it. An outstanding

For more information on our company and products write Discwasher. Inc,
4310 Transworld Rd, Schiller Park, Ilinois 60176. Or call (312) 678-9600.
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Compiled from a national sample of retail sales reports.

ARTIST TITLE
LABEL & NUMBER/DISTRIBUTING LABEL

* & NO.1 %

WKS. ON CHART

THIS WEEK
LAST WEEK
2 WKS. AGO

18 TRACY CHAPMAN ELEKTRA 2.60774

TRACY CHAPMAN

STEVE WINWOOD
ROLL WITHIT

VIRGIN 2-90946

3 3 3 27 GUNS N’ ROSES GEFFEN 2-24148
APPETITE FOR DESTRUCTION

4 4 4 53 DEF LEPPARD MERCURY 830 675 2/POLYGRAM
HYSTERIA

5 5 9 4 LITTLE FEAT WARNER BROS. 2-25750
LET IT ROLL

6 8 5 ) ROBERT PALMER EMI-MANHATTAN E2-48057
HEAVY NOVA |

7 7 7 4 HUEY LEWIS & THE NEWS CHRYSALIS VK 41622
SMALL WORLD

3 THE ROBERT CRAY BAND  HIGHTONE/MERCURY 834 923 2/POLYGRAM
DON'T BE AFRAID OF THE DARK
GEORGE MICHAEL

FAITH

BOBBY MCFERRIN

SIMPLE PLEASURES

INXS

KICK

10 ELTON JOHN

REG STRIKES BACK

VAN HALEN

ou8l2

SADE

STRONGER THAN PRIDE

BRUCE HORNSBY & THE RANGE
SCENES FROM THE SOUTHSIDE
MIDNIGHT OIL

DIESEL & DUST

COLUMBIA CK 40867

EMI-MANHATTAN E2-48059

0|25 | — ]

ATLANTIC 2-81796

11 12 18 | 43

MCA MCAD 6240

12 6 6

13 13 11 14 WARNER BROS. 2-26732

EPICEK 44210/E.PA.

14 10 10 15

15 11 12 17 RCA 6686-2-R

COLUMBIA CK 40967

16 18 1712

7 17 = ) SOUNDTRACK ELEKTRA 2-60806
COCKTAIL
18 15 14 21 GLORIA ESTEFAN/MIAMI SOUND EPIC EK 40769/E PA
LET IT LOOSE
10,000 MANIACS ELEKTRA 2-60738
2 0 5 W IN MY TRIBE
SOUNDTRACK RCA 6408-2-R
& 16 i 3 DIRTY DANCING
21 28 16 5 JETHRO TULL CHRYSALIS V3K 41653
20 YEARS OF JETHRO TULL
2 27 . 2 THE SUGARCUBES ELEKTRA 2-60801
LIFE'S TOO GOOD
2 29 3 EUROPE EPIC EK 44185/E.PA.
OUT OF THIS WORLD
BRIAN WILSON SIRE 2-25669/REPRISE
% 4 2 J BRIAN WILSON
CINDERELLA MERCURY 834 612 2/POLYGRAM
5 23 15 8
LONG COLD WINTER
RICHARD MARX EMI-MANHATTAN E2-46760
o % 5 5 RICHARD MARX
GLENN FREY MCA MCAD 6239
27 | NEWD | 1 | S50 SEARCHING
CROWDED HOUSE CAPITOL C2-48763

< & o ¥ TEMPLE OF LOW MEN

29 NEW)D 1 RANDY TRAVIS WARNER BROS. 2-25738
OLD8X 10
22 22 3 gg:g ABMCD 5213

ALL DISC TRADING

@ X
'fli\

COMPACT DISCS & ACCESSORIES
LOW PRICES-WEEKLY SPECIALS ON CD'S!

CALLTODAY ... WE WANT TO SERVE YOU!

4 41 MONROE TURNPIKE, TRUMBULL, CT Q6611
1-800-255-3472 ¢ INCT 203-452-023 * FAX 203-452-1843

WE MAINTAIN A
CURRENT ARTIST LIST
WITH OVER 1300 NAMES.

WHEN YOU THINK OF
DIVIDER CARDS

NEW LARGER INVENTORY SAME DAY SHIPMENT
COMPUTERIZED ORDER PROCESSING IMMEDIATE ACCESS 10 YOUR THINK OF GOPHER.
PERSONAL SALES REP

FOR A FREE
CATALOG CALL

800/648-0958

GOPHER
PRODUCTS

COMPACT DISCS,TAPE
RECORDS & LASER DISCS

f@j CALL-TOLL FREE IN U.S.1-800843-0955
? IN CALIF 1-800 222- 39713 FOR OUR

PREE MAILER 2 INFORMATION ....
ASK FOR. JERRY Y/

ABBEY ROAD
WHOLESALE ONESTOP

1-800 gos

00
m umr!%"c:"r:(r)egsss
ia ¢ 222~39

4) 5qgma

7177
DWIDE EXPORT..WIDE ACCESSORY SELECTION

FAX(714) 840-0337 TLX 3761702

ORDERS COMPUTER FILLED
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Finally - LIFT comes to Canada.

?ﬁ

=

b

LIFT brings new life to

LIFT Ltd.
Canada

37 Main Street S.
Kenora

Ontario
PINISS

Tel: 8007465/
7777

Fax: 807/468/
9147

your music or video shop.

A complete merchandising
system that provides the ulti-
mate display and storage capability while

securing your business against shoplifting.

Proven success throughout the world.

LIFT vendor systems guarantee a perfect
flow of merchandise 1n your store. Your
new partner in Canada: LIFT Canada
37 Main Street S. Kenora, Ontario P9N 1S58
Tel: 800 - 465 - 7777 Fax: 807 - 468 - 9147 LaXI L.

Systems with future.
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A Billboard Spotlight

MW AGA

Inspired by nature, philosophy, and religion. . .rooted in
the worlds of jazz, pop. and classical ... produced by
electronic and acoustical instrumentation—New Age, the
sophisticated, upscale mood music of the 80’s.

New Age Music continues to make strong inroads into
both radio and retail. Your ad in this issue can open up
new markets for your New Age product. Billboard’s
180,000 worldwide readers will take special interest in the
latest news on the now established New Age.

ISSUE DATE: OCTOBER 29
AD CLOSING: OCTOBER 4

IN THIS ISSUE:

* Exploring the boundaries of New Age. Summaries of
New Age at retail, distribution, and alternative outlets.

* New Age talent in the U.S. How do they distinguish their
music.

* A-Z surveys of major independent labels.

* The emergence of New Age radio in key markets.

* The present and future of New Age video.

* The impact of New Age on the international scene.

FOR AD DETAILS CONTACT:
New York

Ken Karp (212) 536-5017

Norm Berkowitz (212) 536-5016

Los Angeles
Christine Matuchek (213) 273-7040

ETAILING

Ex-Bongo Barone Bones Up For 2nd ‘Halo’

Electric Album Goes 1 Step ‘Beyond’ Earlier Title

BY JEAN ROSENBLUTH

RICHARD BARONE, formerly
the guitarist with RCA’s Bongos,
bowed on Passport earlier this year
with the acoustic “Cool Blue Halo.”
Now he’s taken things one step fur-
ther.

“I’'m now ‘Beyond The Halo,””
Barone says of his new project.
“I’'m combining the ‘Cool Blue Halo’
thing with an electric feel and new
musicians into sort of a double
trio.”

In other words, Barone will do
acoustic and electric works when he
takes his act on the road, presenting
a two-sided show that he hopes will
double the fine reviews his first
“Halo” project received. Barone is
currently in the studio recording the
second ‘“Halo” chapter.

Back for the new record are first-
round “Halo” vets Jane Scarpantoni
on cello and percussionist Valerie
Narocco. The electric trio is actually
Island recording act World At A
Glance, whose members are Mi-
chael Lawrence, Thaddeus Con-

stanis, and Glen Hamilton. Barone
saw the three perform at New
York’s Ritz nightelub and asked
them to join him on the second
“Halo” project.

What label “Beyond The Halo”
will appear on has yet to be decided,
given Passport’s shaky status; its

umbrella company, Jem Records,
recently filed for Chapter 11. But
Barone’s Bongos career is definitely
on the back burner.

“At the moment we’re taking
time off, and everyone is involved in
other projects,” he says of the band,
one of the first to emerge from the
Hoboken, N.J., music scene. “I'm
happy to be sustaining what I start-
ed with ‘Cool Blue Halo.” There’s no
closed door [on the Bongos], but we
all seem happy doing other things.”

SEEDS & SPROUTS: Fundamen-

tal Music is moving into bigger
quarters, a warehouse in Decatur,
Ga. The new address: 2561 Rio Circle,
30030. The label/distributor has just
released one of its biggest priority
projects of the year, ““'Til Things
Are Brighter,” a tribute to Johnny
Cash. The artists performing Cash
covers include Michelle Shocked,
the Mekons, and Pete Shelley. The
album is available only on LP and
CD: EMI, to which two of the rec-
ord’s artists are signed, gave per-
mission for its acts to participate
only if the label would agree to for-
go a configuration of its choosing.
“We’d lose a lot of our mom-and-
pops if we didn’t have LPs, so we
gave up cassettes,” says a Funda-
mental spokesman. “We wish we
had all three, but you know these
major labels” ... Nashville-based
Airborne has signed a distribution
deal with CBS Records Canada. The
label is independently distributed in
the U.S.

Assistance in preparing this col-
umn was provided by Bruce Har-
ing.

RETAIL TRACK

(Continued from page 34)

“Rental screwed it up the first time
around,” he said. Thoroughly
soured on video games after their
first go around, Salomon said he
started getting calls from Star Vid-
eo Entertainment president Ber-
nard Herman and VP Arthur Bach
in 1985.

“They called over and over. |
wasn’t even returning their calls.
Finally I went to a meeting they
had, and it started to make sense. [
was one of the first to go with Nin-
tendo. Now they’re so hot you can’t
get enough of the popular games,
and here comes rental again.”

AT THE SHOPPING CENTER:
More and more shopping center de-
velopers and retailers are looking at
the total economic impact of various
complexes and regions. That’s the
tack behind the International
Council of Shopping Centers’ se-
ries of idea exchanges. One event
encompassing lowa and Nebraska,

scheduled for Nov. 2-3 at the Omaha
(Neb.) Marriott, spotlights the of-
ten-neglected regions away from
large metro markets. There are 405
shopping centers in lowa and Ne-
braska; together they comprise 53.1
million square feet of leasable area
and accounted for $7.9 billion in re-
tail sales in 1987, $235 million in
state sales taxes, and 137,000 jobs.
More centers are on the way in
the two-state region; construction
has already begun on 20, according
to co-chairmen Theodore Seldin,
president of the Seldin Co., Omaha,
and Jon Kerkhoff, VP of Seldin’s
Commercial Properties division. For
further details on ICSC activities,
call 212-421-8181. Also, ICSC re-
ports some staggering statistics for
the region involved in the Western
States Deal Making session, Nov.
17-18 at the Expomart and Gift Cen-
ter Pavilion, San Francisco. Com-
prising 13 states west of Montana,
Wyoming, Colorado, and Arizona,

the region has 6,693 shopping cen-
ters with total 1987 sales of $123 bil-
lion.

ADD COMBOS: The nine-store
chain Pegasus, operated by KSG
Distributing, the Layton, Utah,
one-stop and rack operation, is con-
verting to combo, according to buy-
er Dave Ortiz. Also, the operation,
owned by Kevin S. Garn (thus the
acronym), is expanding from 6,000
to 12,000 square feet. Ortiz says it is
necessary to enlarge most of the
stores for combo, one from 1,600 to
5,000 square feet and another from
1,200 to 4,000 square feet. Most of
Pegasus’ stores are in Utah, but the
chain is branching out with a store
in Helena, Mont., and a store in
Cheyenne, Wyo., which used to be a
Budget Tapes & Records.

Did you know Retail Track has a
Sax number? Call Earl Paige at
212-2723-7040 for instructions.

ORIGINAL CD JEWEL BOX AND

3-INCH CD SINGLE ADAPTOR

Besides the standard CD Jewel Box, we offer you 2-piece CD Box and

3-inch CD single adaptor:

! _ .

VIVA MAGNETICS LIMITED
16th FL. E on Fty Bidg.. 14 Wong Chuk Hang Road. Hong Kong. ™
Tel: 5-530285 Telex: 83234 VIVA HX FAX: 852-5-8731041

B Licence of CD Jewel Box manufacturing according

to Polygram specification. Accurate dimension
for CD automatic packaging machine.

W Available in 2-piece CD, Single Box and

Multipack case (for 2 CDs. 3 CDs, 4 CDs)

B 3-inch CD single adaptor for 3-inch CD single
B Competitive Price with prompt delivery

/ >,

"h.!‘ 3-|nch(¢ O \
Single daptos,

Tel 213/459-6913 Fax 213/459-6416  Tix=2 7/t

comMpact

DIGIAL AUDIO

2-piece CD Box

MATRIX
USA REPRESENTATIVES
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|Y.’s Earvision Sets Sights On CDV Production

BY JIM BESSMAN

NEW YORK Earvision Labs, a lo-
cal video production house here,
hopes that its karaoke sing-along
music videos, which have become so
popular in Japan, will serve as a
stepping-stone in its efforts to break
into original CD video production.

Founded by former Mandrill
drummer Charles Padro, Earvision
has been producing visuals for
karaoke clip programming in bars
and on disk in Japan for the past
nine months. According to Claudia
Soifer, VP of management and pro-
duction, Earvision is negotiating
with its Japanese clients for produc-
tion of lengthier “music movies” on
CDV.

“We already create visuals to
popular songs,” says Soifer of the

karaoke clips. “The next step is
CDV, but there has to be a bridge,
obviously. There is going to be a
transition from music video as it is
available on videocassette to CDV,
and [the key to its success] will be
original programming.”

Earvision plans to create 20-60-
minute music movies, “not extended
music videos or several music vid-
eos strung together, but original
music and visuals that tell a story in
a contemporary way,” says Soifer.
She says the firm is also talking
with labels to obtain artists’ ser-
vices in addition to seeking estab-
lished and new video artists.

“CDV is so new that the industry
is taking a wait-and-see attitude.
Next year, they’ll be jumping on the
bandwagon,” says Soifer, who com-
pares the future of CDV with the

NEW
VIDEOGLIPS

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title, al-
bum (where applicable), label, pro-
ducer/production house, and di-
rector. Please send information to
Billboard, New Videoclips, 1515
Broadway, New York, N.Y. 10036.

GEORGE BENSON
Let’s Do It Again
Twice The Love/Warner Bros.
Adam Whitaker

Peter Sinclair

BOOK OF LOVE

Pretty Boys And Pretty Girls
Lullaby/Sire

Mark Leemkiuil

Carlos Grosso

CHRISTOPHER CROSS
And | Will

Back Of Mind/Reprise

Line Postmyr

Pauia Walker

DANZIG
Mother

Danzig/Def American/Geffen
Vincent Giordano/Det Pictures
Ric Menello

DEPECHE MODE
Strangelove 88

Music For The Masses/Sire
Helen Langridge/Helen Langridge Associates
Martyn Atkins

CRYSTAL GAYLE
Nobody's Angel

Nobody's Angel/Warner Bros.
Janet Flora
Peter Mackay

BIG DADDY KANE
Ain't No Half Steppin
Long Live The Kane/Cold Chiliin
Ralph McDaniels

Lionel Martin

LITTLE FEAT

Hate To Lose Your Lovin
Roll With It/Warner Bros.

Gerald Wenner, Carrie Wysocki
Jim Shea

NARADA

Wild Thing

Divine Emotion/Reprise
Karen Bellone

Jim Hershieder

KENNY ROGERS
When You Put Your Heart In It

Reprise
Ken Kragen
Chartey Randazzo

SADE

Nothing Can Come Between Us
Stronger Than Pride/Epic

Qii Factory Ltd.

Sophie Muiler

VAN HALEN

When It's Love
QuUB12/warner Bros.
Anthony Payne. Kim Dempster
Jeremniah Chechik

RICKY VAN SHELTON

I’ll Leave This World Loving You
Loving Proof/Columbia

Mary Matthews/Studio Productions

Jim May

WALK THIS WAY

One Love

Walk This Way/Mercury

Ken Walz/Ken Walz Productions
John Lioyd Milier

KARYN WHITE

The Way You Love Me
Karyn White/Warner Bros
David Naylor

Bruce Logan

Triple Seven. Atlantic’'s D'Molls recently wrapped their video shoot for “777,”
the single from the band's eponymous album. Directed by Jeff Stein, the clip
was shot at the Romanesque Park Plaza hotel in Los Angeles. The producer
was Eyeballs Productions.

state of home video today.

“Suddenly, there’s not enough
original programming to support
growth in the videocassette mar-
ket,” she says. “That will also hap-
pen to CDV when we’ve exhausted
clip compilations and traditional
longforms. So we're trying to fill
that need [for original CDV pro-
gramming] early on by securing art-
ists now.”

One artist already aboard is
drummer Rick Marotta, Earvision’s
musical director. Soifer says Mar-
otta and Padro have followed the
same career path, from music to

film and video production.
Director/producer Padro, after
gaining experience in film and video
at New York experimental facility
the Egg Store and working on the
Black Sabbath/Blue Oyster Cult
concert film ‘““Black and Blue,”
launched Earvision in 1983 as a de-
velopment and production company
for theatrical and home video.
Soifer, who previously worked at
the Lois Pitts Gershon Pon/GGK ad
agency, joined Earvision this year,
as did Marotta, who has appeared
on “Miami Vice” and served as mu-
sical director on the recently filmed

tribute to guitarist Les Paul.

Initial music movie plans at
Earvision call for five projects—all
currently in negotiation—to begin
production early next year and to be
released in the second quarter.
Soifer says the cost per production
will be $350,000-$500,000.

“With negotiations for talent
[still under way], it’s hard to figure,
but [the final budget] will probably
be closer to the higher end,” she
says. “We think the industry will be
able to absorb it at the beginning in
order to introduce the CDV prod-
uet.”

i

TIHIE
ESE

by Steven Dupler

EYE-FULS: Rykodisc’s first full-fledged rock re-
lease, “Bones & Flowers” by the Australian-based
Screaming Tribesmen, is one of the hottest records
we’ve heard this year. Now the New England-based
indie label is servicing the video for the single “I Got
A Feeling,” and no one should pass up this hook-laden
power track. Although the clip, directed by Brett Cab-
ot, is generally overshadowed by the strength of the
song itself, this is a band that could really go places
with just a little support from local programmers. Go
for it!

We're not quite sure what to say about director Ric
Menello’s video for new Def American act Danzig’s
single, “Mother.” Shot in black and white with inter-
esting camera angles, shadowed lighting, and ex-
treme close-ups, most of the stark visuals avoid the
usual hard rock/heavy metal cliches. But then comes
the spoiler: a blood-spattered sacrifical ending—either
humorous or disturbing depending upon your point of
view.

The last outing from Menello, however, which we
neglected here at the time, was his superb clip for L.L.
Cool J’s “Goin’ Back To Cali.” Also shot in black and
white, this remarkable rap video looks like a European
art film and transcends the usual rap fare by miles.

I.OCATION SCOUTS, KEEP OUT: Since 1942, the
P&G Cafe has remained virtually unchanged: a small
neighborhood joint tucked away on New York’s Upper
West Side, untouched by the passage of time and dis-
dainful of passing fads. The same family ownership
still draws drafts, pours shots, and grills steaks for
the regulars, many of whom have been coming in
since before World War I1.

In a city with little respect for its past, a town that
routinely chews up places like this and spits them out
as '80-style chrome-and-neon ‘“‘sports bars” or cuisine-
of-the-week ‘“trendaterias,” the P&G’s 46 years of sta-
bility are an anomaly to say the least.

According to the owners, it’s not so easy to keep it
that way. They are regularly barraged by music video
and film directors—most notably Woody Allen—who
are attracted to the P&G's timelessness and are eager
to use the bar as a location for their shoots. But the
answer is always no.

“We’re not looking to attract the kind of trendy peo-
ple that tend to overrun places used as locations in
films,” says P&G manager Steve Chahalis, son of
current owner Thomas G. Chahalis and grandson and
grand-nephew of founders Pete and George Chahalis.
“We’ve seen it happen to other places and we’re mak-
ing sure it never happens here. Those people descend
on a place after they’ve seen it in a music video or a
movie, disrupt the regular flow of things, and then
just move on to the next place. We want to keep things

just the way they are.”

VIDEOITES, RECORD MOGULS, and assorted
hangers-on from the Bronx to the Battery and all
points in between rolled into New York’s China Club
to wave goodbye to Peter Baron, former associate di-
rector of video for Arista, as he prepares to trek off to
Los Angeles for his new job as head of video produc-
tion for Geffen. On hand for the bash were video pro-
ducers Jon Small and Ken Walz, CBS’ Jack Rovner,
Atlantic’s Jason Flom, A&M’s Patrick Clifford,
TVT’s Marcus Peterzell, Arista’s Linda Ingrisano,
Madonna guitarist Paul Pesco, Screen Link’s Gayle
Sparrow, and other assorted movers and shakers. The
highlight of the evening was definitely the screening
of the “commercial” for the obviously fictitious $79.95
videocassette, “Peter Baron’s Greatest Video Hits,”
featuring the video exec teaching Michael Jackson
how to dance and clips from Baron’s ‘“‘vocal sessions”
during the recording of “We Are The World.”

SPEAKING OF Sparrow: Word is that Screen Link,
the noted video directors’ rep firm founded by ex-
MTYV executives Sparrow and Chip Rachlin, is about
to dissolve as Sparrow gets set to wing it alone as
head of the noted MGMM video directors’ group’s
New York office. The MGMM directors had been
repped by Sparrow as Screen Link clients. Rachlin will
reportedly continue with his growing artist manage-
ment roster.

NICK ROCKIN' AT NEW TIME: “Nick Rocks,” ca-
ble channel Nickelodeon’s all-request music vid ser-
vice for kids, is rockin’ out in a new time slot. On
weekends, the show can now be seen at 10 a.m. EST.
And beginning Sept. 12, weekday episodes move to the
prime after-school time of 4:30 p.m. And the half-hour
“Nick Rocks” countdown show is now seen on Fridays
at 5 p.m.

cOKE ROCKS: It's a go: After months of planning,
NBC is set for the live network broadcast of the new
musie special, “Coca-Cola Presents: Live, The Hard
Rock Cafe,” Sept. 13 at 10 p.m. EST, hosted by actor/
writer/comedian Dan Aykroyd.

But don'’t look for one of the actual Hard Rock Cafe
interiors during the show. Despite its title, the broad-
cast will emanate from Universal Studios’ Spartacus
Square, the location used to film much of the classic
film “Spartacus.” According to the producers, the set
was chosen because of its “striking resemblance to
the Romanesque facade” of the Dallas Hard Rock
Cafe.

In an attempt to ensure strong viewership, Coca-
Cola has been bombarding the country with advertis-
ing spots for the show, including a 30-second TV spot
filmed at the Dallas club, and radio spots. In addition,
Coke is running various local radio promotional spots
featuring Aykroyd, offering a chance for more than
500 people to win trips to Los Angeles to appear in the
show’s live audience.

Coca-Cola is also selling a special commemorative T-
shirt via specially marked retail displays where Coke
Classic is available. The proceeds from the T-shirt
sales will go to the homeless.
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Billboard. THE

LIP LIST.

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

M.sic oo

Continuous programming
1775 Broadway, New York, NY 10019

VHi

VIDEQ HITS ONE™

Continuous programming
1775 Broadway. New York, NY 10019

ADDS

ADDS

Phil Collins, A Groovy Kind Of Love

Michael Jackson, Another Part Of Me

L.A. Guns, Electric Gypsy

Sait-N-Pepa Featuring E.U., Shake Your Thang
Vinnie Vincent Invasion, Love Kills

George Benson, Let's Do It Again
Steve Winwood, Don't You Know What The Night. ..

Black Entertainment Television

14 hours daily
4217 Wheeler Ave., Alexandria, VA 22304

ADDS

M.C.H. , Let's Get Started

NOUVEAUX

BUZZ BIN

Julia Fordham, Happy Ever After

Erasure, Chains Of Love

Ranking Roger, So Excited

Siouxsie & The Banshees, Peek-A-Boo
The Sugarcubes, Coldsweat

POWER

Schooly D, No More Rock ‘N’ Roll
Sir Mix-A-Lot, Posse On Broadway

SNEAK PREVIEW

Cinderella, Don’t Know What You Got ('Ti! It's Gone)
Def Leppard, Love Bites

Van Halen, When It's Love

Steve Winwood, Don’t You Know What The Night. ..

The Beach Boys, Kokomo

Peter Cetera, One Good Woman

Taylor Dayne, I'll Always Love You
Glenn Frey, True Love

Bobby McFerrin, Don't Worry, Be Happy

HEAVY

HEAVY

HEAVY

Aerosmith, Rag Doll

Bad Company, No Smoke Without Fire

Pat Benatar, All Fired Up

Peter Cetera, One Good Woman

Cheap Trick, Don't Be Cruel

Europe, Superstitious

Guns N’ Roses, Sweet Child 0’ Mine

INXS, Never Tear Us Apart

Joan Jett/Blackhearts, | Hate Myself For Loving You
Huey Lewis & The News, Perfect World

Kenny Loggins, Nobody's Fool (Performance Version)
Bobby McFerrin, Don't Worry, Be Happy

Midnight Oil, The Dead Heart

Robert Palmer, Simply Irresistible

Poison, Fallen Angef

Scorpions, Believe In Love

REOQ Speedwagon, Here With Me

Rod Stewart, Forever Young

Rick Astley, It Would Take A Strong Strong Man
Basia, Time And Tide

Phil Collins, A Groovy Kind Of Love

Daryl Hall John Oates, Missed Opportunity

Eiton John, | Don’t Wanna Go On With You Like That
Johnny Hates Jazz, | Don't Want To Be A Hero
Kenny Loggins, Nobody's Fool

Sade, Nothing Can Come Between Us

UB40, Red, Red Wine

Freddie Jackson, Nice ‘N’ Slow

Loose Ends, Watching You

Jeffrey Osborne, She's On The Left

Shirley Murdock, Husband

Gregory Hines, That Girl Wants To Dance With Me
George Michael, Monkey

Salt-N-Pepa Featuring E.U., Shake Your Thang
Tony!TonilTone!, Born Not To Know

Evelyn “Champagne” King, Hold On

Kool Moe Dee, No Respect

Bobby McFerrin, Don't Worry, Be Happy

Eric B & Rakim, Follow The Leader

MEDIUM

MEDIUM

ACTIVE

Britny Fox, Long Way To Love

Toni Childs, Don't Walk Away

Tommy Conwell/Young Rumblers, I'm Not Your Man
The Escape Club, Wild Wild West

Bruce Hornsby & The Range, Look Out Any Window
tnformation Society, What's On Your Mind

Robert Plant, Ship Of Fools

Sting, They Dance Alone

UBA40, Red, Red Wine

Breathe, How Can | Fall

Toni Childs, Don't Walk Away

Robert Cray, Don't Be Afraid Of The Dark
Giant Steps, Another Lover

Bruce Hornsby & The Range, Look Out Any Window
Huey Lewis & The News, Perfect World
Steve Miller, Ya Ya

Kylie Minogue, The Loco-Motion

Olivia Newton-John, The Rumour

Boz Scaggs, Cool Running

The Four Tops, Indestructible

Tracy Chap Fast Car

Sade, Nothing Can Come Between Us
Teddy Pendergrass, 2 A M.

Siedah Garrett, K.I.S.S.I.N.G.

Brenda Russell, Gravity

Aswad, Don't Turn Around

Al B. Sure!, Off On Your Own (Girl)
Kool & The Gang, Rags To Riches
Deon Estus, Me Or The Rumours
Robert Cray, Don't Be Afraid Of The Dark
Good Question, Got A New Love
Ca$hflow, That's The Ticket

MEDIUM

Rick Astley, It Would Take A Strong Strong Man
Depeche Mode, Strangelove '88

The Fabulous Thunderbirds, Powerful Stuft
The Fat Boys, Are You Ready For Freddy?
Femme Fatale, Waiting For The Big One

Glenn Frey, True Love

Debbie Gibson, Staying Together

Johnny Hates Jazz, | Don't Want To Be A Hero
Ziggy Marley & The Melody Makers, Tumblin’ Down
Joe Satriani, Always With Me, Always With You
Transvision Vamp, Tell That Girl To Shut Up
Winger, Madalaine

° THE
o

Al
0 NEW

sGUI0E

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees, NJ 08043

C

CURRENT

7 hours daily
1000 Louisiana Ave., Houston, TX 77002

BREAKOUTS

All About Eve, Every Angel

Pete Bardens, Gold

Blue Zone, Jackie

Robert Cray, Don't Be Afraid Of The Dark
Joanna Dean, Ready For Saturday Night
Debbie Harry, Liar Liar

Hothouse Flowers, Don't Go

Cofin James, Voodoo Thing

Paul Kelly & The Messengers, Dumb Things
King's X, Shot Of Love

Holly Knight, Heart Don’t Fail Me Now
Primitives, Crash

Psychedelic Furs, All That Money Wants
Reckless Sleepers, If We Never Meet Again
Rhythm Corps, Common Ground

Boz Scaggs, Cool Running

Wet Wet Wet, Sweet Little Mystery

Style Council, How She Threw It All Away
Ranking Roger, So Excited

Wet Wet Wet, Sweet Little Mystery

UB40, Red, Red Wine

Debbie Harry, Liar Liar

TKA, X-Ray Vision

Poison, Fallen Angel

Winger, Madalaine

Joan Jett/Blackhearts, | Hate Myself For Loving You
Cinderella, Gypsy Road

Scorpions, Believe In Love

Deep Purple, Hush

Underworld, Glory, Glory

Siouxsie & The Banshees, Peek-A-Boo
Psychedetic Furs, All That Money Wants
Tommy Conwell/ Young Rumblers, I'm Not Your Man
Honeymoon Suite, Cold Look

Marty Willson-Piper, She’s King

House Of Shock, Middle Of Nowhere
Breathe, How Can | Fall

Transvision Vamp, Tell That Girl To Shut Up
Lita Ford, Back To The Cave

ADDS

Tracy Spencer, Hide And Seek

Phil Collins, A Groovy Kind Of Love

Sade, Nothing Can Come Between Us

Climie Fisher, Rise To The Occasion

Robert Cray, Don't Be Afraid Of The Dark

Toni Childs, Don't Walk Away

Tommy Conwell/Young Rumblers, I'm Not Your Man
Poison, Fallen Angel

Giant Steps, Another Lover

POWER

£)

INN

The Nashville Network

13 Hours Weekly
2806 Opryland Dr., Nashville, TN 37214

7O N
NICYE
AN\ ¥

14 hours weekly
6430 Sunset Blvd., Hollywood, CA 90028

Robert Palmer, Simply Irresistable

Kenny Loggins, Nobody's Fool

Sparks, So Important

Tracy Chapman, Fast Car

Rick Astley, It Would Take A Strong Strong Man
Elton John, | Don't Wanna Go On With You Like That
REO Speedwagon, Here With Me

Taylor Dayne, I'll Always Love You

Peter Cetera, One Good Woman

New Edition, If It Isn't Love

Joan Jett/Blackhearts, | Hate Myself For Loving You
Bobby McFerrin, Don't Worry, Be Happy

New Kids On The Block, Please Don't Go Girl

ADDS

CURRENT

Restless Heart, Bluest Eyes In Texas

Rodney Crowell, | Couldn't Leave You If | Tried
Desert Rose Band, Summer Wind

Randy Van Warmer, Where The Rocky Mountai

Patti Smith, People Have The Power
Blue Zone, Jackie

Phil Coltins, A Groovy Kind Of Love
Vixen, Edge Of A Broken Heart

Sade, Nothing Can Come Between Us
Siouxsie & The Banshees, Peek-A-Boo
Olivia Newton-John, The Rumour

Nia Peeples, High Time

Van Halen, When It's Love

(T

NS

Continuous programming
704 18th Ave. South, Nashville, TN 37203

HEAVY

HEAVY

Skip Ewing, | Don't Have Far To Fall
The Judds, Give A Little Love
D. Yoakam/B. Owens, Streets Of Bakersfield

T. Graham Brown, RFD 30529

The Fabulous Thunderbirds, Powerful Stuff

Anne Murray, Flying On Your Own

Keith Whitley, Don't Close Your Eyes

The Wagoneers, | Wanna Know Her Again

Dean Dillon, The New Never Wore Off My Sweet Baby
Robin Lee, Shine A Light On A Lie

Eddie Rabbitt, The Wanderer

Karen Taylor-Good, Come In Planet Earth

Tanya Tucker, Strong Enough To Bend

Kenny Rogers, When You Put Your Heart in It
Foster And Lloyd, What Do You Want From Me. . .
The Oak Ridge Boys, Gonna Take A Lot Of River
lang/Lee/Weils/Lynn, Honky Tonk Angels Medley
George Jones, The Old Man No One Loves

Mel McDaniel, Real Good Feel Good Song

Joan Jett/Blackhearts, | Hate Myself For Loving You
Guns N’ Roses, Sweet Child O' Mine

New Edition, If It Isn't Love

Rick Astley, It Would Take A Strong Strong Man
Peter Cetera, One Good Woman

Taylor Dayne, I'll Always Love You

Huey Lewis & The News, Perfect World

Pat Benatar, All Fired Up

George Michael, Monkey

Kenny Loggins, Nobody's Fool

Tracy Chapman, Fast Car

Robert Palmer, Simply Irresistible

Bobby McFerrin, Don't Worry, Be Happy
Michael Jackson, Another Part Of Me

Cheap Trick, Don't Be Cruel

REO Speedwagon, Here With Me

Restless Heart, Bluest Eyes In Texas

Rosanne Cash, Runaway Train

Tanya Tucker, Strong Enough To Bend

Eddie Rabbitt, The Wanderer

Steve Wariner, | Should Be With You

Rodney Crowell, | Couldn't Leave You If | Tried
The Oak Ridge Boys, Gonna Take A Lot Of River
Desert Rose Band, Summer Wind

Mel McDaniel, Real Good Feef Good Song

Robin Lee, Shine A Light On A Lie

Keith Whitley, Don't Close Your Eyes

Jo-El Sonnier, Tear-Stained Letter

Ricky Skaggs, Thanks Again

Michael Johnson, That's That

Foster And Lloyd, What Do You Want From Me This
Time?

Action Down Under. You've got to hand it to BMG artist John Farnham, a man
who obviously doesn’t believe in stunt doubles. Farnham jumped from a
hovering helicopter during the shoot in Australia for his video for the title track
from his new album, ““Age Of Reason.” Pictured standing at center is director
Stephen Priest; in right foreground is Farnham.

Young MVA Plans 2nd Meet,
Newsletter, Vote, & More

BY STEVEN DUPLER

NEW YORK The postnatal devel-
opment of the newly formed Music
Video Assn. is rolling steadily
along, with MVA organizers re-
porting that about 20 paid mem-
berships have been received since
the group’s initial meeting at the
New Music Seminar in July. The
MVA leaders say they expect
about 45 more registrations to
come in shortly.

According to an MVA represen-
tative, the organizers have filed
with New York state as an unin-
corporated nonprofit trade organi-
zation, have opened a bank ac-
count, and plan to publish the first
issue of what will be a quarterly
newsletter in the second week of
October. The MVA publication is
being edited by video promoter Ce-
lia Hirschman of Vis-Ability in Los
Angeles, who is seeking contribu-
tions of news items and articles.

“With the cooperation of the up-
coming American Video Confer-
ence, we’ll hold our second meet-
ing at that gathering in early No-
vember in L.A.)"”" says the
representative. ‘“At that time,
we'll be setting up an agenda to
state exactly what we hope to ac-
complish in 1989. We’ll also be set-
ting a date for election of nine di-
rectors, with each filling a specific
slot targeted to represent the in-
terest of each type of member.”

The MVA'’s charter allows for its
members to come from a variety of
entertainment industry niches.
Those eligible include VJs; direc-
tors; producers; full-time students;
and personnel from labels, broad-
cast/cable TV outlets, video pools,
video jukebox firms, production
companies, independent video pro-
motion firms, press outlets, and
home video distribution compa-
nies.

The general membership fee is
$100 a year, payable by Sept. 1 of
each year. For students, the annu-
al fee is $50.

“One of the most important
things to come up at the initial
meeting was the question of
whether the MVA leadership

would be representative of the var-
ious needs and interests of its di-
verse membership,” says the rep-
resentative. “It’s vital to the suec-
cess of the organization that it is.”

One thing that is especially grat-
ifying to the organizers, says the
MVA representative, is the ‘“‘ex-
tremely positive response to the
formation of this group from high-
ly placed executives in the various
fields. Some people had been skep-
tical about the kind of reaction we
would get from the bosses of the
people who attended the first
meeting, but they’ve been very en-
couraging and cooperative.”

The spokesman says the MVA is
actively soliciting thoughts and
ideas from members and potential
members on what goals the orga-
nization should set for 1989. “We
hope people will come to the meet-
ing at the AVC with ideas firmly in
mind so that they can be evaluat-
ed,” he says. “We’d like to be able
to walk away from the AVC with a
full agenda for next year. If not,
we’ll have to take the best sugges-
tions and put them on mail-in bal-
lots for voting by the member-

HOLD
THE
PHONE!

Dial 800-223-7524 toll free
to place an ad in ACTION-
MART, Billboard’s classi-
fied advertising section.
For quick results, call Jeff
Serrette today (NY resi-
dents dial 212 536-5174).

BILLBOARD SEPTEMBER 10, 1988

wwwW americanradiohistorv com

39


www.americanradiohistory.com

FOR WEEK ENDING SEPTEMBER 10, 1988

Bilboard.
T0P GPIRITUAL ALBUMS.

©Copyright 1988, Billboard Publications, Inc. No pa

transmitted, in any form or by any means, electronic,

rt of this

publication may be reproduced, stored in any retrieval system, or

mechanical,

photocopying, recording, or otherwise, without the prior written

permission of the publisher.

—

Gope
1l

While it is still Terry, there’s more edge to the music.”

“Terry Talbot” marks the first time the artist has
used outside writers. Tunes by Gary Pailer, Don
Blackburn, and Stacy O’Brien give the music a
rougher, more contemporary feel.

“I’ve always felt most comfortable speaking direct-
ly to the church,” Talbot says. ‘“At the same time, per-
haps the lyrics seem to be a little more palatable for
someone who doesn’t know the Lord Jesus. We are
getting a lot of young people showing up at the con-
certs and making decisions. And boy, do I like that!”

Still, Talbot says he’s been careful “not to be con-

Talbot’s hew sound: just
what the doctor ordered

formed to the image of the world—but transformed.”
Mason Proffitt once opened for groups like the Eagles
and the Doobie Brothers, so he knows the difference.

“I believe that Christians have to stop being so self-
conscious about being conformed to the image of Je-
sus,” he says. “Too many think it isn’t professional to
want to be a servant. They play at being stars because
that’s the way they think musie stars are supposed to
act.”

Talbot’s earlier albums hit hard on the theme of re-
pentance. Today he’s careful not to make such a call
sound overly austere.

“I'm learning now that one person can call another
to a deeper walk with Jesus without sounding
preachy,” he says. “In my own life, there is forgive-
ness in Jesus. All things in our lives can be dealt with.

“I guess what this album is saying is that we have
to learn to practice righteousness, and it really does
take time. It’s like when I first learned how to play the
guitar—I made a lot of mistakes. But I didn’t practice
the mistakes.”
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Soundwings, Duke Street
team to bow unique albums

songwriter Jane Siberry to the general public—will re-
lease three very interesting, very diverse albums by
year’s end.

First up, with a Friday (9) street date, is saxophonist
Moe Koffman’s “Ooop Pop A Da,” which prominently
features trumpeter Dizzy Gillespie; still to come in Oc-
tober are violinist Hugh Marsh’s “Shaking The Pump-
kin” and Manteca’s “No Heroes.” The second and third
disks may cause some consternation among jazz purists,
incidentally: Manteca, says a label spokesman, is an “all-
white Latin band from Canada” whose pianist, Aaron
Davis, will release a “primarily South African-influ-
enced” solo album on Soundwings/Duke Street in early
1989. If that looks odd on paper, consider the Marsh al-
bum, which was Canada’s second-biggest-selling jazz al-
bum when it emerged there in 1987 (15,000 units total)
and features four vocal tracks, including, believe it or

not, singer Robert Palmer performing Jimi Hendrix’s
“Purple Haze.”

“True jazz purists who'll only listen to something
that’s pre-1950 didn’t like it,” recalls Duke Street’s Adri-
an Heaps. “Anyone who's into modern expression loved
it.” Whatever the terminology, Soundwings VP Cather-
ine Williams adds that the adventurous album will be
serviced both to jazz and alternative radio.

The reason for the labels’ union? “The big problem,”
says Duke Street’s Heaps, “has been to find a label that
doesn’t have very high turnover in the States, one that
can give you the consistent conduit of support that you
need. In jazz, it’s also very much a family game in the
U.S.—like Zebra Records with MCA almost being sort
of an in-house label. Most of the jazz labels are extreme-
ly specialized in what they do and have set a particular
style for themselves ... What we're looking for is to
marry our product with the right company.”

Soundwings’ Catherine Williams says the Duke Street
deal was clinched at the most recent MIDEM conven-
tion. “I think their product is really special,” she says.
“They put a lot of effort into it, and we feel we do the
same thing. Even though everything is not straight
Jazz, I think both labels try to keep quality No. 1.”

And speaking of quality being job one, Ford Motors
is currently incorporating Soundwings material into the
DAT sampler it has devised for the DAT players Ford is
installing in new Continentals and Thunderbirds.

AN OTHER LABEL WITH connections to DAT—GRP
Records—is proving that jazz will continue to grow
through astute marketing. Consider two upcoming proj-
ects the label is readying for the holiday season: One is a
five-CD package dubbed “The Legendary Jazz Collec-
tion,” available exclusively through Sharper Image’s re-
tail outlets and famous hi-tech catalog. The other is a
three-CD boxed set of GRP big-band titles that came
about, says GRP’s Bud Katzel, at the request of retail
chain Jordan Marsh. “When we started canvassing the
audio reps about this, they jumped all over it and decid-
ed it would be a great piece,” he says.

40
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MEMPHIS RISING: Shakin’ the
Nation All Over Again

By ROBERT PALMER

Memphis used to be a barrelhouse town,” blues pianist
Sunnyland Slim once recalled. And as long ago as the
1920s, it was a town where barrelhouse music—blues, boo-
gie, hillbilty bop—got recorded. "I thought it was vital mu-
sic,” says Sam Phillips, whose Sun label introduced Elvis
Presley, Jerry Lee Lewis, and a staggering number of Mem-
phis Cats to the world in the '50s. I just hope | was a part of
giving the influence to the people, black and white, to be free
in their expression.”

In the '20s, Victor, Vocalion, and other record companies
sent their A&R men and travelling recording rigs to Mem-
phis to record blues and country music. Centrally located
where the states of Tennessee, Arkansas, and Mississippi
meet, the “'bluff city” on the Mississippi River attracted mu-
sical talent from surrounding rural areas, especially the
blues-rich Mississippi Delta. In fact, Delta planter William Al-
exander Percy wrote in his memoir “Lanterns On The Le-
vee' that the “Mississippi Delta begins in the lobby of
[Memphis'] Peabody hotel.”” When the travelling recording
units began arriving in Memphis at the end of the '20s, the
elegant downtown hotel was where many of them set up
shop—in the basement. Delta blues greats like Tommy
Johnson and Bukka White made records there while ducks
swam in the fountain above their heads, in the upstairs lob-
by.
The Depression brought much of this recording activity to
a halt, but not all of it. In 1939, the Swift Jewel Cowboys
made influential Western Swing records in Memphis, help-
ing define a visionary fusion of country music, swing-band
jazz, and hillbilly hipster jive that would in time evolve into
rockabilly. That same year, Little Buddy Doyle, a blind dwarf
who sang the blues along Memphis' Beale Street and in
Handy Park when he wasn't eroding his mental facuities
with moonshine whiskey and jimson weed, recorded ““Bad In
Mind Blues” in Memphis, with future Chicago blues great
Big Walter Horton on harmonica. “*My mind is in such a con-
dition,” Doyle admitted, "“till | hardly know the days of the
week." Yes, Memphis was a barrelhouse town.

With the coming of World War Il, recording activity in
Memphis ground to a halt. But Memphis radio was a hotbed

(Continued on page MN-10)

TOP: Jason & the Scorchers; SECOND ROW: Joanna
Dean, Rob Jungklas; THIRD ROW: Tom Kimmel, the
Royal Court of China, Jimmy Davis; BOTTOM ROW:

Stealin Horses, Steve Forbert, John Kilzer. L
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NASHVILLE'S ROCK SKYLINE:
Out of Country’s Shadow

By GERRY WOOD

Nashville was a pop music town long before it became
the nirvana of country music. In fact, the first millicn
selling record to roll off a Nashville printing press was the hit
“Near You" by Francis Craig. It topped Billboard’'s pop chart
for an amazing 12 weeks in late 1947. The success,
though, of country music has been so dramatic that its giant
shadow kept Nashville’'s pop heritage and emerging rocx,
jazz, and blues scene in the dark until recent years.

Now America and the world are seeing the light of day and
discovering that all forms of music are part of Nashville’s
past, present, and most importantly, future. And no genre of
music shows more potential of totally demolishing the rem-
nants of a country music stigma and stereotype for Nasn-
ville than rock.

ironically, Nashville has been in the forefront of the
rock'n’roll movement almost since its beginning. While Sam

Phillips changed the direction of music with his incredible

artist lineup on Sun Records in Memphis, Nashville was pre-
paring to take that momentum and run with it. Shortly after
Elvis Presley's contract was sold by Phillips to RCA and Elvis

wwwW americanradiohistorv com
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was managed by a crafty Nashville-area talent guru Col.
Tom Parker, Presley hits by the dozens were booming out of
the Nashville RCA studios. Brenda Lee started scorching the
charts, along with the Everly Brothers, Pat Boone, and
scores of other acts.

Want some names of those who have recorded in Nash-
ville? Bob Dylan, Simon & Garfunkel, Kansas, REQ Speedwa-

(Contmued on page MN-14)_
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Nashville Rock Spots
Heat Up the Beat
for Young Crowd

By BOB MILLARD

Nashville's alternative pop and rock music scene is a
nightclub business 360 nights a year; blossoming to
larger stages on noteworthy occasions.

Major club venues include the venerable Exit-In, Elliston
Square, Bogey's, the Camel, new spot Sal’s Rock Block, the
cavernous Cannery and Murfreesboro’s Mainstreet. Clubs
hosting local rock and pop acts at least some of the time
include the Bluebird, Urban Lounge and Douglas Corner.

Mike Tidwell, who owns both Exit-In and Eiliston Square,
400- and 200-seaters respectively, probably typifies the
club business here, booking biues for the 30-50 year demo-
graphic, drawing the decidedly younger crowd with rockers.
Guarantees are for the handful of regional “name’ acts he
features each month. Local acts generally take the door. Tid-
well promotes aiternative rockers through ticket giveaways
on the non-profit Vanderbilt Univ. station WRVU-FM, takes
an occasional display ad in alternative rock monthly tabioid
The Metro and generally finds word of mouth adequate for
the majority of these street-level bands. In this cyclical busi-
ness, Tidwell sees talent rising.

“I'm seeing several top-notch bands at this point,” Tidwell
says. “in early '87 the Nashville scene peaked and went
through a lull. Now there are several about to be signed—
Rumble Circus, Thieves, and the Boilers.

Steve West's promotion and production company, Go
West Presents, is the main impetus behind a number of
250-2,500 seat alternative-rock regional and national-act

Cafe Racers

The Bluebirds

concerts here. He promotes 70-100 shows per year, usually
booking local talent to open. He's also a mover behind multi-
act shows featuring local bands. A handful of local rock acts
get short sets on the annual One-For-The-Sun concert at
Starwood, but West's production of the Nashville Entertain-
ment Assn.’s annual January Rock Extravaganza, is the local
rock scene’s biggest celebration and a prime avenue of ex-

(Continued on page MN-15)

Good Question

Melora Zaner
of Raging Fire

Paul Kirby of
Walk The West

Memphis Nightlife,
Never Better, Expands
Its Horizons

For the past six years, Memphis has been involved in an
extensive re-vamping of its facilities for live entertain-
ment that is not only changing its national image as a music
city but stimulating the growth of local talent.

The results are impressive: Beale Street has been reborn
with three blocks filled with 10 nightspots; a 5,054-seat
amphitheatre now resides on Mud Island in the Mississippi
River; the historic Overton Park Shell with 4,000 seats has
been saved from demolition; the landmark Orpheum has
been restored to 2,377 seats of grandeur; the Peabody, a
music mecca for more than 100 years, has re-opened with
five music rooms; the Liberty Bowl stadium has been ex-
panded to more than 60,000 seats; the Auditorium North
Hall and South Hall have been renovated with 4,333 and
2,400 seats respectively; buildings have been converted to
house music from the North End to the South End of down-
town and at strategic points in the Bluff City; and a pro-
posed Pyramid arena with approximately 20,000 seats is
destined to permanently change the position of live enter-
tainment in Memphis.

“Memphis is a routing point now,” explains Bob Kelley,

Will & the
Bushmen

owner and president of Mid-South Concerts, the area's top
promoter. When we get a large enough building, we will be a
destination point.”

Memphis is attractive to touring acts for a variety of rea-
sons: the city’s history; its geographic location; an assort-
ment of venues; and a musically aware population with
eclectic tastes and a passion for partying.

The availability of Mud Island has added 30 national
dates giving local acts a chance for opening berths and op-
portunities to play at special promotions booked by its gen-
eral manager David Less. “The Island is a premiere venue
because people in Memphis like to see shows outside,” says
Less.

For that reason, Memphis has become the unofficial mu-
sic festival capital of the world. Davis Tillman, who handles
bookings for Beale Street Management, books hundreds of
bands a weekend on a monthly basis during its open-air sea-
son.

In addition, the Omni-New Daisy, Proud Mary’s, Alfred’s,
and the Rum Boogie Cafe—four of Beale Street’s 10 night-
clubs—provide showcase sites. According to Chrysalis re-
cording artist Jimmy Davis, the new showcase spots and the
Sunset Serenade series on the roof of the Peabody have
helped local bands to develop a stage presence that has

(Continued on page MN-12)
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Best Bubbling-Under
Acts—Spilling Over the Top

Memphis seems to have finally dug its way out of the
hole of depression and doubt that pervaded the city
after the demise of Stax in the mid-'70s. While the once
busy network of national recording sessions and steady lo-
cal performances hasn't returned to those prime levels,
things are once again active, and studio managers, agents,
and musicians sense better times ahead.

This renewed faith can be detected among the many un-
signed bands who bide their time working the bars and
small clubs on Beale Street, and participate in periodic band
competitions and showcases. They remain hopeful that this
date will be the one that gets their foot into the door or trig-
gers some interest among record labels.

A perennial problem of companies not having their offices
here has put a high priority on live performance and con-
stant demo recording in studios. Beale Street's network of
venues like the Omni/New Daisy, Proud Mary's, Alfred’s,
and Daiquiri Works feature rock prominently, as do other
venues like the AWOL Cafe and Lounge, the Bombay Bicycle
Club, the Antenna Club, the South End, and many others.

Perhaps the top unsigned local outfit by acclamation is
the band Human Radio. They were a big hit at a showcase
held in June that attracted A&R representatives from every
major label, and they’ve been touted as the next group to
emerge alongside recently signed Tora! Tora! as emblematic
of the city's '80s rock sound. Human Radio specializes in
aggressive, driving arrangements, fueled by ther spiraling
guitar leads of Kye Kennedy. The Cafe Racers, frequent per-
formers at benefits and clubs, are a close second, with a
contender being the country-rock band of Lance Strode.
Strode’s group mixes the Nashville pop style of Sawyer
Brown with rockabilly, adds occasional bluegrass licks, and
generally manages to sound fresh yet not alienate either
country fans or rock lovers.

The finest R&B oriented ensemble in Memphis would be
Reance, a unit that has the southern funk tinges one would
expect from a band that grew up listening to the Bar-Kays
but also knows the synth-pop and rock grooves favored by
the likes of Prince. Another intriguing group, albeit one that
has had some performance problems, is Perry Michael &
Carnival, a band that incorporates African and Caribbean
rhythms alongside standard funk and R&B vocals and ar-
rangements.

Some other competitive groups include Jane, His Wife,
Todd Bradley & Next Level, the Tony Spinner Project, Group
Therapy, Sahara, Bill Beaty & the Who Dogs, Richard Or-
ange & Crush, the Boilers, and Everyman. Richard Orange
has been working the bar/club mill for several years, and
recently had one of his songs, “Hole In My Heart” covered
by Cyndi Lauper. Everyman has been shopping around their
demo recorded at Ardent, while the others are also well
known faces to Memphis music patrons.

One outstanding band which some might question being
called a Memphis band is the Coolers, a versatile, visually
dynamic band that plays at Peabody Alley. The band's per-
sonnel includes the outstanding guitarist Bobby Manuel,
Gary Johns on vocal and percussion, Steve Potts on drums,
Jimmy Kincaid on bass and recent addition Sal Crocker on
saxophone. They've rotated many keyboard people in recent
weeks, seeking a regular player and have opened for such
stars as Maria Muldaur while also doing steady gigs at Pea-
body Alley. Their roster of past credits include many Califor-

(Continued on page MN-12)

Human Radio with manager Larry McKeehan, left,
president of Star Stage Inc.
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69 TRIBE

DEBORAH ALLEN
MICHAEL ANDERSON
BRUCE ARNSTON

BANG SHANG-A-LANG
BARKAYS

THE BOILERS

JOHN BRANNEN
CALDWELL PLUS.
ROSANNE CASH
MARSHALL CHAPMAN
CNIP AND THE CHILTONS
CLAIMSTAKERS
ASHLEY CLEVELAND
ANTHONY CRAWFORD
STEVE DAVIS PROJECTIONS
JOANNA DEAN

TOM DELUCA

DESSAU

D16 MANDRAKES
DUSTERS

ELEVEN 59
EVERYMAN

THE FAITH HEALERS
Focus

GOVERNMENT CHEESE

RONNIE GUILBEAU
JIMMY HALL
AND THE PRISONERS OF LOVE
WARREN HAYNES
HEADHUNTERS
JOHN HIATT
AASHID HIMONS
HOTHOUSE
ROBB HOUSTON
IN PURSUIT
INTRUDER
JOHN JARVIS
JASON AND THE SCORCHERS
JET BLAGK FACTORY

NEW FRONTIERS
OFB

DAVE OLNEY
RICHARD ORANGE
MARIANNE OSIEL
KEVIN PAIGE
JOHNNY PANIC
AND THE BIBLE OF DREAMS
JAY PATTEN BAND
PSYCHIC SURGERY
QUESTIONNAIRES

29

ROBERT JETTON

JOHN KILZER

KINGSNAKES

TIM KREKEL

LITTLE SAINTS RADIO ONE
BILL LLOYD RAGING FIRE
SUSAN MARSHALL WILL RAMBEAUX
JERRY DALE MCFADDEN LARRY RASPBERRY
PAT MCLAUGHLIN ROYAL COURT OF CHINA
MEL AND THE PARTY HATS SAHARA
MEMPHIS BOYS SHAKERS
JONELL MOSSER KIRBY SHELSTAD
EDGAR MEYER SINGLE FILE
THE NERVE JUDSON SPENGE

SQUARES
THE STAND
SURVIVOR
KEITH SYKES
TAKE 6
THE THIEVES
PAM TILLIS
VALENTINE SALOON
HOPPIE VAUGHAN

AND THE WEEBILS
WENDY WALDMAN
WALK THE WEST
#ILL AND THE BUSHMEN
BILLY JOE WALKER, JR.

BMI
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Nashville Radio Applauds Multi-Textured Rock Rainbow

A BlliDOara spouignt

The Stand

The Dusters

The Shakers

The Thieves

By GERRY WOOD

One of the contributing, and benefitting, factors in Nash-
ville's rock'n'rise is the radio scene in this city metrop-
olis where country music usually takes a back seat to other
forms of music on the airwaves. New talent needs to be nur-
tured by hearing itself on the radio, the classic creative lit-
mus test, and it needs to be force-fed rock sounds from
across America and throughout the world while it's develop-
ing a Nashville/worldview of its own.

From KDF's Madman Carl P. Mayfield to country's King of
Corn Gerry House on WSIX, Nashville radio is blessed with
some of the best talents in the business, but the kilocycles
also carry some voices that will become famous in the fu-
ture. And, although the caliber of the stations is not that of
Los Angeles or New York, Nashville not only has its mo-
ments, but it's exposing some great Tennessee talent at the
same time.

One of the fastest growing
stations is 91 Rock (WRVU-FM),
the radio voice of Vanderbilt
Univ., the red-white-and blue-
blood institution that challenges
the Ivy League and leads the
Kudzu League of impressive
Southern schools. Though 91
Rock kicked up its kilowatts to
14.5 K and now booms beyond
Metro Nashville, the station is
still a ratings disaster. But they
play what counts—rock 24
hours a day, seven days a week,
and 91 Rock exposes local tal-
ent like no other outlet.

““We have the longest local
music show in Nashville,” comments Marc Hill, assistant MD
of 91 Rock. That show runs Friday nights from 6 to 8, and
not only plays the hell out of Nashville rock acts but con-
ducts interviews with the bands passing through the studio
enroute to their gigs that night—shows that the station

Webb Wilder

plugs on-the-air. The local music emphasis carries through
the week as each deejay on his or her three-hour shift plays
at least one local band (and sometimes several) during the
show. Hill applauds the Nashville rock scene which he sees
spanning from the “‘angry” sounds of Dessau to the “gloom
and doom” of the Grinning Plowman to what he describes as
the “traditional Nashville Sound—Southern rock with an
edge.”

Another station offering a stage for developing rock acts
is KDF-FM, an outlet that normally ranks at or near the top
of the Nashville ratings. A one-hour show every Sunday
night has become so popular among listeners that it has
gone from twice a month to a weekly spot. Some of the acts
heard on the show include Jason & the Scorchers, the Slug-
gers, and Billy Chinook. Dubbed “The Nashville Tapes," the
program requires bands to submit either vinyl or half-track
reel-to-reel tape (no cassettes) for consideration.

“There's a very meaningful, wealthy rock scene here with
a lot of great bands," says David
Hall, KDF MD. "“Those of us who
hear this music know there will
be a rock-music act that will
break out nationally.

Another Nashville station that
has played local rock acts is Re-
bel 100. This is a here-today,
hopefully-here-tomorrow opera-
tion that takes more chances
than a Las Vegas craps player.
But whether the rebel rocker
survives or bites the soil, it has
gained a legacy of offering air-
time to Nashville’s mushroom-
ing rock talent. *‘| appreciate
what Rebel 100 has done be-
cause it's hard to play new acts on a commercial station,”
states Rebecca Luxford, editor of The Metro (self-dubbed
“The Mid-South's Entertainment Monthly"). There are those
in Nashville who believe that KDF lets Rebel 100 take the
chances with new product. They say if it hits on 100, then

(Continued on page MN-17)

Memphis Radio Warms Up to Hometown Rock Renaissance

By RON WYNN

Radio stations across America have grown more na-
tional in sound and spurned being a regional or local
barometer, a trend that resuits in local artists, especially
unsigned ones, getting limited exposure on their city air-
waves.

“We're in business to play the hits, and if it's not a hit
and doesn't fit what we're doing we’re not going to play it
no matter where and who recorded it,” says Melvin Jones,
KRNB-FM (Magic 101) MD, and his attitude is not unusu-
al. Many local groups have almost given up hope of get-
ting their material aired on local stations, even if they're
on a label, until or unless the record charts.

One city station that was known as a booster for local
acts was KWLN-FM (Rock-98). The station helped the
group Tracy Lords get a record deal and also aided Tora!
Toral Unfortunately they recently changed formats, going
to a contemporary hits/top 40 style and for now, trim-
ming their ties to the local music scene. The new opera-
tion, known as KMPZ (Z-98) is accenting Michael Jack-
son/Whitney Houston /Robert Palmer pop-rock and R&B
touches, and a prime outlet for local rock has gone by the
boards.

WEGR-FM (The Eagle) now has the album-rock market
to itself, and seems anxious to support Memphis music,
although again generally the groups are already signed
and have records released. Both John Kilzer and Joanna
Dean's current albums are getting good exposure. Their
song titles are back-announced and listeners informed
that these are Memphis names who've been around a
while and finally gotten their due. *“We do try when possi-
ble to give the local people a break,” says Tim Spencer,
the station’s PD. ""The Kilzer and Dean records are the
kind of thing that we can help because the music's good
and fits into our format. The demise of Rock-98 in some

ways puts more pressure on us because we're the only
rock station in town, and we have to try and serve the
whole community. But we've also got a responsibility to
ourselves to maintain our competitive position. We can't
just be a local station, we've got to play the music the au-
dience wants, and they want to hear the major hits by es-
tablished artists.”

WHRK-FM (K-97), the station that's been the city’s
main urban and black outlet for many years, has featured
songs from the Memphis-based Bar-Kays, heavily aired
the recent “Don't Mess With My Heart" by city band the
Skwares on PolyGram, and also gave steady airplay to The
Right Choice’s cover of “‘Tired Of Being Alone.” They ro-
tate into some of their recurrent or oldies material music
from such city staples as Al Green, Isaac Hayes, and Con
Funk Shun, as well as the sounds of Earth, Wind & Fire,
which features former Memphians Maurice and Verdine
White. Michael Cooper’s recent hit was also heavily played
on the station.

Their sister station, WDIA-AM, one of the nation's most
venerable black-oriented stations, has also aired hits by
Memphis artists and emphasized to their listeners those
performers’ city connection. A smaller operation, WXSS-
AM, which calls itself the blues station, focuses frequently
on hometown favorites like Little Milton, Tyrone Davis,
Johnnie Taylor, and Albert King. WXSS was the first sta-
tion in town to air a song by local singer Carl Sims, “17
Days Of Loving.” Their efforts eventually led to Sims be-
ing signed by Edge Records in California, who not only re-
mastered the track but was able to eventually score a re-
gional hit with it.

The two country outlets, WMC-AM and WGKX-FM, have
aired both established artists’ records who have Memphis
ties and newer performers such as David Jones, this
year's winner of the Marlboro Country Music Roundup tal-
ent competition in Memphis. “| think to a certain degree

you have an obligation to play the music of Memphis art-
ists,” says Ron Jones, WMC-AM OM. “We don't necessari-
ly go seeking out local artists and any record that we get
by a local artist has to stand up against the records made
in Nashville and Los Angeles. But if the material is good,
we'll play it here.”

“We'll certainly play local acts if their music is good,”
echoes John Conlon, WGKX MD. “The city has a strong
heritage, and we make sure when we play songs by people
with Memphis ties or Memphis roots that our audiences
know about them. We'll also play songs by new acts if
their stuff is good. We're not going to add anything just
because it's by a Memphis artist.”

The city’'s prime top 40 outlets, WMC-FM (FM 100),
take the same approach. “We try and give local artists
more of a shot when possible because of the city's musi-
cal heritage,” says Robert John, OM, programming for
WMC-FM and WMC-AM. “We take a close look at all new
products that come in and we've played music by local
bands in heavy rotation.”

One station plans to do even more to assist local bands
in the coming months. WEGR-FM will begin airing a weekly
program in September, an hour devoted exclusively to lo-
cal music and geared mainly toward new bands. ‘“‘We want
this show to be a place where the new and unsigned bands
can get their music exposed,” says Spencer. “We feel now
a real obligation to do more for local groups. We hope to
get the best demos available, give them the air time and
help some of these bands get signed.” The show hasn't
yet been titled, nor given a definite time spot, but Spencer
feels it will become a vital part of station programming
once it's been on the air a while.

Meanwhile the Memphis radio community hopes that
talk about a resurgence of Memphis music proves an on-
going and continuing reality, rather than a short-lived phe-
nomena.

MN-6
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Thanks From

To some of the great artists and labels that
have made our 22nd year our greatest year.

STUDIO CLIENTS
ZZTop ............. Warner Bros. Johnny Winter . . . . ... ... Voyager
REM. ............. Warner Bros. Joanna Dean ......... PolyGram
The Fabulous Omar And The
Thunderbirds . ... CBS Associated Howlers . ........ CBS Associated
Steve Earle ........ ... UNI/MCA Michael Anderson . ....... A&M
The Replacements . Warner Bros. DeGarmo & Key ... .. Power Discs
Rock City Angels . . . ... ... Geffen VelvetElvis .......... ... Enigma
Tommy Keene ........... Geffen Mylon LeFevre . ....... .. .. Word
George Thorogood . . . ... .. EMI-  Mavis Staple . . . ...... Paisley Park
Manhattan
PRODUCTION SIGNINGS

John Kilzer, Memory In The Making, Geffen Records; Produced by Keith
Sykes and John Hampton for Memphis Records Froductions.

Tora Tora, fFor Spring Release, A&M Records, Produced by Joe Hardy and
Paul Ebersold for Ardent Productions.

SSL e THREE 32 TRACK DIGITAL STUDIOS * MUSIC PRODUCTION * FILM AND TELEVISION PRODUCTION

ARDENT « 2000 MADISON AVENUE « MEMPHIS, TENNESSEE 38104 « 901/725-0855 FAX 901/725-7011
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Recording Studios
Send New Sound
Signal to Coasts

By DEBBIE HOLLEY

Memphis and Nashville recording studios have long
been hotbeds for capturing the sounds of an era, with
a host of great rock’n’rollers having emerged from these
twin Tennessee river cities. Now, more diversified than ever,
rock music is again exploding from these historic cities—
from state-of-the-art facilities that are *“rockin’ the country”
in new ways for a new era.

Taking a brief step back, Quadraphonic studio was
opened in 1970. Quad and RCA's Studio B were really the
only two pop studios in Nashville back then,
and studio B got its fame from Elvis Pres-
ley’s recordings. “Quad was the most suc-
cessful pop recording studio in Nashville
during the '70s,” explains Norbert Putnam,
who got his start at Quad and currently owns
Digital Recording in Nashville. The studio
was open for 10 years, and according to Put-
nam, “‘there were more big artists coming
into Nashville to record back then—Joe
Walsh & the James Gang, Kris Kristofferson,
Cat Stevens, Eric Anderson, and Dan Fogel-
berg, Joan Baez and Neil Young.”

Although the Memphis sound got its start
long before the Sam Phillips/Sun Records
spark began to flame, Sun provided its share
of rock tracks. Closed for 27 years, the stu-
dio was re-opened in 1987 by Gary Hardy, the operation’s
sole owner. Ringo Starr was the first client to track. Japa-
nese artist Billy Morokawa was next. The studio hired all the
guys that played with Elvis as studio musicians on the proj-
ect (D.J. Fontana, Charlie Hodge, James Burton, and Ken
Lovelace). Most recently, U2 was in recording two songs for
an album project. The entire nine hours of recording time
was filmed for use in their upcoming movie. Though the stu-
dio is no longer associated with Phillips, except in the his-
torical sense, Sun is heating up its 24-track track record.

Memphis’ largest recording operation is Ardent. Located
on Madison Avenue, the operation is owned by J.E. Fry, and
houses three state-of-the-art recording studios. A Series I
Fairlight, fully MIDI compatible and SMPTE driven, was re-
cently added to Ardent’s lengthy and impressive list of
equipment and extras. The facility has both digital and ana-
log capabilities. In addition, there's a complete one-inch vid
eo and 35mm film facility for video projects. Ardent’s staff
of 29 has worked with such groups as Tora! Tora! (newly
signed to A&M), REM, ZZ Top, the Thunderbirds, Michael
Anderson, Steve Earle, the Replacements, George Thoro-
good, Velvet Elvis, Scruffy the Cat, and Australian band
Johnny Diesel & the Injectors, among many more.

Tracking in Memphis for some 22 years, Ardent was
founded in Fry's parents' garage, moving in 1966 to an ac-
tual building, and in 1971 to its current home on Madison.
Jody Stephens, Ardent’s account executive who shops ma-
terial to the labels, says he believes the resurgence of Mem-
phis rock comes from the “turnaround” of the city. “Mem-
phis came back around with the rebirth of the Peabody
[Hotel], and we're certainly enjoying what's taking place.”

Eli Ball bought two warehouses in Memphis and is build-

ing a massive complex appropriately named the Warehouse

to house a rehearsal hall and studio. He has also secured
a production deal with PolyGram for a six-act deal.
Cotton Row, also known as New Memphis Music,
houses a production company and publishing firm at its
recording facilities. Nikos Lyras, Ward Archer Jr., and
Willie Bearden are partners in the organization. Bearden
spends much of his time writing and producing. He and
Lyras specialize in contemporary black music, and are
currently working with 19-year old Memphis singer Sta-
cey Merino. Open since 1980, the 24-track analog rental
studio has had some success. Ella Brooks cut the charted
“It's Easy When You're On Fire.” Tony Joe White, Craig
McGregor, and Nosmo King have all recorded there.
“Right now we're mainly a rental studio—that keeps
everything operating,” says Bearden. “A lot of studios do
rentals to keep their head above water until the production
leg gets off the ground. We want to get to the point where we
don't really need rentals and we can do everything in-
(Continued on page MN-16)

Memphis Scund Prods.
engineer Dan Pfeifer,
left, and co-owner/
engineer John Fleskes,
right.

Mamie Keplinger,
studio mgr.; Eli Ball,
owner/producer; and
singer Joanna Dean,
right, at the
Warehouse Studio.

Engineer Evan
Rush; artist
Ronnie
Guilbeau;
manager Doc
Field; co-
manager John
Hornyak; and
producer Jack

al Sounds
Unreel.

Producer Jozef
Nuyens, standing
center, with
members cof Walk
The ‘Nest and
engineer Ro>
Feaster, seated
right, at the
Castle.

At Ant Recordings, from left: eng. Jay Healey;
R.E.M. members Bill 3erry, Peter Buck, Michael
Stipe, Mike Mills; producer Scott Litt; and asst. eng.

Tom Laune, kneeling.

Rk

U2 recently returned to legendary Sun Studio in
Memphis to record and shoot footage for their “Rattle &
Hum” movie. From left: U2's Edge, Jim Horn & Wayne
Jackson of the Memphis Horns; U2’s Larry Mullen Jr.;
Sun’s Gary Hardy; and the Horns’ Andrew Love. Jimmy
lovine produced.

Holder, seated,

w § A

Managers and Lawyers—
Catalytic Converters of
Dreams Into Reality

As Memphis and Nashville shoot for the stars, the im-
portance of stable management and legal advice is ex-
pected to increase locally.

Trip Aldredge, of Aldredge & Levitan, says he’'s watched
the Tennessee rock scene grow. “It's a real impressive time
to be here. When we started practicing, there was obviously
a rock scene here, but there wasn't any kind of formality to
it. There wasn't a community of professionals involved in
working with rock'n'roll.”

Aldredge’s client list includes Webb Wilder & the Beat-
niks, the Questionnaires, Will & the Bushmen, Raging Fire,
Intruder, and the Thieves.

Rusty Jones of Gordon, Martin, Jones, Harris, & Baydoun,
and who attended law school at Memphis State, works with
clients in both Nashville and Memphis including Fame Mu-
sic, Beckie Music, MCA Music, Minnesota Fats, and Ronnie
Milsap Music. Working with publishers and a variety of art-
ists, Jones shops catalogs for sub-publishing deals in vari-
ous foreign territories, as well as shopping masters for dis-
tribution in foreign countries.

Jim Zumwalt, of Zumwalt, Allmon, & Hayes, one of the
larger entertainment firms in Nashville, says “‘| have to eval-
uate what is going to have to happen for a band to have a
major career. Sometimes that means acting in a capacity or
making career decisions with a band that go beyond what
normal legal advice one would give a band.”

Zumwalt says that there’'s sometimes a certain degree of
artist development function or the causing of opportunities
to come together that might get a band signed. ““You have to
roll up your sleeves and be ready for a lot of hard work. And
as an attorney in Nashville, we have to undertake more func-
tions and do more than what a lawyer in New York or Los
Angeles would be required to do because of the lack of
structured support mechanisms outside Los Angeles and
New York.”

The firm works with Jason & the Scorchers, the Neville
Bros., Tora! Tora!, Stealin Horses, Walk The West, Lisa An-
gelle, Warren Haynes, Sonny Landreth,
John Kilzer, the Right Choice, the Skwares,
Wayne Toups, and a lengthy list of others.
Zumwalt works in both Memphis and Nash-
ville and says that “Nashville signings are
becoming easier because of the degree of
visibility and success and the number of
acts from the south, particularly from Ten-
nessee, that have been signed to major la-
bels. Now there are one or two artists from
the south on every major label.”

Adds Rusty Jones, “The only thing we
lack at this point is the ability to get a rec-
ord deal out of Nashville. You still have to
go to New York or Los Angeles or London
to secure the deal. We need some honest to
goodness pop/rock A&R divisions here.
The artists live here, they record here, they
are managed out of here, their attorneys
and accountants are here, their familites
are here, and they write their songs here.
The A&R departments would make us complete.”

Larry McKeehan, founder and president of Star Stage in
Memphis, conceived and chaired the Memphis Producers
Showcase, bringing in six other companies. Star Stage
works with a variety of developing non-signed artists in-
cluding Human Radio, Reance, Cafe Racers, the Boilers,
and Todd Bradley & Next Level. McKeehan cites the ex-
pense of in-person label-shopping from his Memphis
base as a problem, but says it is also a more productive
way to shop.

“Our advantage is that the label people don't look in
their hometown for acts,” adds McKeehan. “They're
looking in Memphis, Austin, Minneapolis, Atlanta, and
Nashville.” Memphis offers a solid young group of music
professionals and ‘‘we’re going to make Beale Street the
Music Row of Memphis.”

According to Grace Reinbold, manager of Royal Court
of China, the Shakers, Mr. Zero, Rumble Circus, Asfalt Jun-
gle, among others, when she moved here four years ago she
only intended to stay for a short while. “All of a sudden |
started getting artists signed to major labels.”

(Continued on page MN-11)

wwwW americanradiohistorv com

BRIl BOARD  SFPTFMRFR 10 1988


www.americanradiohistory.com

MEMPHIS s NASHVILLE

MEMPHIS TALENT

(Continued from page MN-3)

Ball brought rocker Joanna Dean to Memphis to work with
Hampton and Dickinson on her “Misbehavin"' album picked
up by Polydor. Both Ball and Dean were so pleased with the
arrangement that they moved to Memphis. Now Ball has
signed two other major-label acts: Tracy Lords, Uni/MCA
and R.T. Scott, PolyGram.

Patrick Clifford, A&M Records, east coast VP of A&R,
says that he was impressed by the “buzz on the street’ gen-
erated by his signee Tora! Toral. The heavy metal band com-
bined prize money and studio time won in a contest to make
a record for its own label that picked up heavy airplay. They
were also able to get booked as the opening act for Alice
Cooper.

Songwriter John Kilzer's “Memory In The Making” album
on Geffen was the result of his determined publishers, Jer-
ene and Keith Sykes, who developed the former Memphis
State Univ. English teacher for stardom for more than 12
years.

Attorney Jim Zumwalt, who represents Davis, Tora! Toral,
and Kilzer, and negotiated major deals for the Sqwares (Po-
lyGram) and the Right Choice (Motown), sums it up: “The
whole industry is really a small business. There are about 50
to 75 people who make A&R decisions. Those who know
each other and like each other get together and do business.
It is simply a matter of putting people together and seeing if
it works."”

Production companies start up as quickly in Memphis as
a conversation. Almost every two people in the music indus-
try have one. Several companies, however, have been re-
sponsible for landing major publishing and record label con-
tracts for their talent.

Prolific hitmaker Willie Mitchell, who owns Waylo Records
with his partners, the Hohenbergs, has signed pop/soul
singer Billy Always to Epic Records. Mitchell spent three
years developing Always, who had an album on Waylo that
was aggressively marketed worldwide by Promotions Unlim-
ited and Select-O-Hits distributors.

Jon Hornyak, owner of Sounds Unreel with Don Smith,
who had released independent albums on Good Question
and the Crime for their SUR label, is nixing the indie label
idea for a route that is producing more success. “I'm not
equipped for the [indie] battle financially or energy-wise,”
admits Hornyak.

“I'm trying to get major publishers interested in us since
most of our artists are writers,” Hornyak explains. “It gives
us a partner in developing the artist.” Sounds Unreel's first
success was a publishing deal with Almo Irving Music for
Rob Jungklas, who they helped to get signed to Manhattan
Records. Richard Orange is Sounds Unreel's most recent
-success. Orange's signing with Dick James Music led to the
Cyndi Lauper cut “Hole In My Heart (All The Way To Chi-
na).”

Memphis Records has also changed its emphasis from re-
leasing records to preparing tapes for major-label shopping.
““‘We would rather put our money into new groups,” says Jer-
ene Sykes, who is partners with her husband Keith and John
Fry, owner of Ardent Recording. Besides the signing of John
Kilzer to Geffen Records, Memphis Records has a couple of
major labels negotiating for the Bluebirds. “We have people
calling and telling us that if we are cutting someone, they
want us to send them the tapes,” adds Sykes. “That feels
good."”

Leonard Lubin, whose Four Aces Records released blues
product, says he is not re-pressing although distributors are
calling with orders. “| have signed Teeny Hodges, who co-
wrote some Al Green hits, and Roland Robinson, who had a
top 10 record on Rod Stewart's ‘Infatuation,’ ™" says Lubin.
“They are doing some great projects, and | want to give
them every chance to make it.”

Gary Belz, owner of Kiva Recording, has a different set of
circumstances. “What's missing here is a producer,” Belz
explains. “I've gone out and created relationships with pro-
ducers that have a certain style, and we are forging ahead.”

Belz has one production company with guitarist Joe
Walsh that cut the title track for the Dan Aykroyd movie,
“Big Country"’; one with producer Wayne Douglas Jr., a writ-
er for Arista Music, who recently produced a top eight rec-
ord on the Right Choice for Motown; and another with Jimi
Jamison, lead singer of Survivor. “‘This is the first time I've
ever produced except demos on songs for Survivor,” admits
Jamison. I guess I'm getting my feet wet.”

That's what good record and production companies are
all about—giving talent a chance. Right now, Memphis mu-
sic is getting a chance and is again in a great spot to show
the nation what it can do. '
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(Continued from page MN-1)

of innovation. Hank Williams, the Delmore Brothers (origina-
tors of the “Hillbilly Boogie™), and popular local performers
like Slim Rhodes broadcast live. Memphis’ WDIA, the first
radio station in America to succeed with an all black music
format, provided 15-minute time slots for future stars B.B.
King and Rufus Thomas, and from across the Mississippi
River, in West Memphis Arkansas, the airwaves carried the
feral howl of the mighty Howlin' Wolf. These performers,
and others, including Bobby *‘Blue” Bland, Johnny Ace, and
Sonny Boy Williamson, were breaking into the local blues
scene by playing either in Handy Park, or entering amateur
night contests at Beale Street's Palace Theater.

Enter Sam Phillips, who came to Memphis from Florence,
Ala. to work in radio and engineered live broadcasts by na-
tionally-known dance bands from the Peabody's roof gar-
den. When Phillips heard performers like B.B. King on Beale
Street, and picked up Howlin’ Wolf's broadcasts from West
Memphis, he decided this “vital music” needed to be pre-
served, and in 1950 he opened the Memphis Recording
Service in a narrow storefront at 706 Union Avenue. He
handed Chess Records of Chicago one of the biggest
rhythm-and-blues hits of 1951 when he leased his record-
ing of “Rocket 88" by Jackie Brenston to them. Brenston
was the singer with the Kings of Rhythm, led by Clarksdale,
Miss. disk jockey and future soul-music Mephistopheles Ike
Turner. Buoyed by this success, Phillips went into business
for himself. His Sun label scored its first hit with “Bear Cat,”
an answer record to Big Mama Thornton's ‘“Hound Dog"
waxed by former medicine show entertainer and Palace The-
ater MC Rufus Thomas.

Sun made its reputation with blues classics like James
Cotton’s “Cotton Crop Blues,” Dr. Ross’ “The Boogie Dis-
ease” (the Dr.'s prognosis: ““| may get better, but I'll never
get well™), and the rocking, enigmatic “Mystery Train” by
Little Junior's Blue Flames. Then, in 1954, a painfully shy
but flashily dressed young man walked in the tiny studio’s
front door and said he wanted to make a record for his
mother. His name was Elvis Aron Presley, and the rest, as
they say, is hysteria. With Elvis as the spearhead, Phillips
tapped a vein of talent that had been burning down the
backwoods. Within a few short years of Presley’s emer-
gence, Sam Phillips and Sun Records unleashed Carl Per-
kins and his “Blue Suede Shoes,” Jerry Lee Lewis and his
“Great Balls Of Fire,” Johnny Cash and his “Ballad Of A
Teenage Queen,” Roy Orbison’s mysterious “Ooby Dooby”
and Charlie Rich’s ““Lonely Weekends' on a startled world—
not to mention works of unfettered barrelhouse lunacy like
Billy Lee Riley’s *‘Flying Saucers Rock And Roll,” Sonny Bur-
gess' raving “We Wanna Boogie,” and Bill Justis’ “Raun-
chy.” Meteor Records, the competition across town,
churned out little-heard but later much-imitated rockabilly
classics by the likes of Charlie Feathers and Junior Thomp-
son. The local competition was so fierce that Johnny Bur-
nette and the Rock and Roll Trio, who lived in the same
housing project as the Presley family, had to drive to New
York and appear on the “Ted Mack Amateur Hour" to get
their scorching version of “Train Kept A Rolling” on record.

Stax Records, originally called Satellite after a Memphis
record store, ushered in the '60s in Memphis, opening a
makeshift studio in a disused movie theater on McLemore
Avenue. Rufus Thomas and family helped get Stax off the
ground; Rufus showed a nation of dance-crazed teens all
about “Walking The Dog” and his daughter Carla enjoyed a
ballad hit with “Gee Whiz.” At Stax, the black and white mu-
sical strains that had been interacting in Memphis for gener-
ations finally fused in Booker T. & the MG's, the label’'s bi-
racial house rhythm section and soul music’s definitive
instrumental band. Stax kept '60s dance floors steamy with
groovers like Sam & Dave's “Hold On, I'm Comin’,”” Eddie
Floyd's “Knock On Wood,” and Wilson Pickett’s “‘In The Mid-
night Hour.”

The '60s were the high-cotton years of Memphis record-
ing. Chips Moman's American studio, where Bobby Womack
honed his talents and future pop-rock Messiah Alex Chilton
sent “The Letter” as teenage lead singer for the Box Tops,
developed a house band that has since become the back-
bone of Nashville's Willie-n-Waylon industry, and produced
hit after hit, featuring singers as diverse as Dusty Spring-
field, Merrilee Rush (remember “Angel Of The Morning”'?)
and Elvis Presley, who returned to Memphis to cut ‘‘Suspi-
cious Minds" and “In The Ghetto"” at American. Moman and
blue-eyed soul man Dan Penn found time to co-author soul
classics like “Dark End Of The Street,” originally recorded
by star-crossed singer James Carr for Memphis’ Goldwax la-
bel. And the hits just kept on coming.

And then the flood of hit records narrowed to a trickle.
Stax, overextended and underdistributed, went under in a

0Y’S NIGHT OUT
B THE FINER THINGS
B ROLL WITH IT
B VALERIE
Bl TALKING BACK TO THE
JEFF CARLTON / General Manager NIGHT
1203 16th Ave. South, Nashville, TN 37212 Phone (615) 320-7323 2T v 5 Dt i e
3
114 17th Avenue South english valley
Nashville, TN 37203
. Nashville’s Newest 24-track studio
* Masterin d offering...
° CD Pre p aration ® a 10 acre forest retreat with guest
. accommodations
® SO ny D|g|ta| Rental e hi-tech / low pressure atmosphere
¢ owned & operated by british-born musician/
producer Jan Pulsford
Contact: ® very competitive rates
MC. Rather / Hollis Flatt ““..an alternative recording environment.”’
615-822-6341
(61 5) 244-81 32 383 Forest Retreat Road ® Hendersonville, TN 37075
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financial debacle that shook the entire city’s record indus-
try. Moman and friends moved to Nashville. During the '70s,
rock visionaries like Alex Chilton (first with Big Star, then on
his own) and artist-producer James Luther “Mud Boy" Dick-
inson kept the flame burning, but their influence wouldn't
really be felt until after the punk-rock years. Things got so
bad in Memphis that Chilton, Mud Boy, and Tav Faico's Pan-
ther Burns all had to go to France to get their locally-record-
ed albums released. They had an incalculable influence on a
generation of underground rockers, but in Memphis they
couldn't get arrested.

The bright spot in the '70s recording picture was Hi Rec-
ords, a label that grew up with Memphis rockabilly, scored
early instrumental hits with the combo led by former Elvis
bassist Bill Black, and then had the sense to give a set of
studio keys to veteran Memphis bandleader Willie Mitchell.
Once Mitchell ran into struggling soul singer Al green on a
gig in Texas, a new, streamlined Memphis soul sound rose
Phoenix-like from the ashes of Stax.

After Al Green found religion and Hi got overwhelmed by
the increasing bi-coastal centralization of the American rec-
ord business, the Memphis recording scene was slow in-
deed. But the studios—top-flight facilities like Ardent and
Phillips, new places such as Sounds Unreel, Kiva, and the
refurbished Sun—are here, and so are the musicians. And
during the past few years, recording activity in Memphis has
once again been burgeoning. Ardent is booked solid with vis-
iting artists and locals-making-good. U2 has made several
low-profile visits to Memphis to record material at the origi-
nal Sun Studio on Union Avenue. Willie Mitchell is hot again,
working on Keith Richards’ upcoming solo album and pro-
ducing Billy Always for CBS. Eli Ball is getting a raunchy
hard-rock sound with PolyGram artist Joanna Dean while
building his own Warehouse Studio. Memphis veterans like
the Bar-Kays and the Coolers (a tough, funky party band
whose guitarist, Bobby Manuel, was an engineer at Stax) are
hard at work on new material. It seems you just can’t keep a
barrelhouse town down.

MANAGERS AND LAWYERS

(Continued from page MN-8)

Reinbold credits Zumwalt, Jozef Nuyens, and Praxis’
Andy McLenon and Jack Emerson with starting the rock stir.
“All of us together in our individual efforts really got rock
moving here,” she explains. “We've had successful groups
and have been able to bring them to the attention of national
label executives as well as fans throughout the world.

“In the beginning, people would say Nashville—that's
country music. Gradually we've turned that around and now
it's easier for a band to be signed out of Nashville than any
other city in America.

“There is a rebellious atmosphere in the city, something
that goes hand in hand with rock music, a rebellious form of
music, expressive of political as well as sociological opinion.
And while Nashville has a tremendous country music scene
and Memphis has its blues scene,” she says, “‘rock is emerg-
ing with new vibrance.”

Reinbold also publishes Streetbeat, a music industry
newsletter focusing on the Nashville rock music scene. She
is also international director for World Wide Media.

One of the quiet movers between Music Row and Beale
Street is Doc Field, a full-scale, full-schedule manager. Field
manages Warren Haynes (recently signed to Epic) and Ron-
nie Guilbeau, who is stirring label interest in a major way. He
has a co-management association with Jon Hornyak on two
of his acts, Guilbeau and the Flying Burrito Brothers. Doc's
Creative Action Music Group manages several developmen-
tal projects, including the Crystal Zoo; Blue Blazes; Kelly Ri-
chey, a guitarist-singer; Bordello, a seven-piece R&B band;
and 19-year-old singer-songwriter Carolyn Davis.

Referring to Memphis, Field says, “The creative atmo-
sphere feels like it felt years when the town was a happenin’
place.”

And the press is beginning to follow the emerging scenes
in both Memphis and Nashville on a national/international
level as well as a local level (the Memphis Star and Nash-
ville's The Metro).

Housing and location for the Memphis industry executives
is becoming more and more important as Beale Street is
brought back to life and the music industry centralized in
one basic area.

Davis Tillman of Beale Street Management says, “We're
trying to renovate the historic district and return Beale
Street as a music Mecca. Musicplex, an office complex dedi-
cated to the music industry, houses attorneys, publishers,
management firms, technical support like sound and light-
ing companies. Beale Street Management is a development
company acting as agents for the city.”” DEBBIE HOLLEY
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DRUM SHOP
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(across from ARDENT studios)
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ALPREDGE + moms + dads.. -

1. Chris Mekow, drummer, The Royal Court of China

2. Joe Blanton, vocalist/guitarist, The Royal Court of China
3. Drew Cornutt, bassist, The Royal Court of China

4. Josh Weinberg, guitarist, The Royal Court of China

5. Robert Logue, mandolinist/bassist, The Shakers 17. Jeff Cease, guitarist, Rumble Circus

6. Rebecca Stout, vocalist, The Shakers 18. Erich Hubner, bassist, Rumble Circus

7. Oscar Rice, guitarist, The Shakers 19. Billy Siciliano, Radio Promotion

8. A&M Executive (you guess who) 20. Grace Reinbold, Boss Lady

9. Jim Phipps, drummer, Mr. Zero 21. Kath Hansen, Graphics Control Zone

10. Grandmaster E, vocalist, Mr. Zero 22. Scott Rage, vocalist/guitarist, Asfalt Jungle
11. Lee A. Carr, guitarist, Mr. Zero 23. Leon Jackson, our Prime Time buddy

12. Kelly Butler, bassist, Mr. Zero 24. Matt Green, drummer, Asfalt Jungle

13. Lee Irish, Marketing Director

14. Jay Michacls, Publicity Director

15. Alan Johnstone, drummer, Rumble Circus
16. Jeffery Williams, vocalist, Rumble Circus

Management by: Grace A. Reinbold Spence Manor # 504 11 Music Square East
Music City, USA 37203 (615) 255-2233 fon (615) 244-4314 fax
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BUBBLING-UNDER ACTS

(Continued from page MN-4)

nia and New York session dates and album work for the likes
of Manuel and Potts, and their professionalism, idiomatic
fluency, and energetic stage presence has made them a
prime local favorite. They could one day become the city's
main national house band in the way that the Memphis
Horns or Booker T. & the MG's were once both great in city
staples and also widely respected and acclaimed on both
coasts.

Bands like Joyce Cobb & Victims of Circumstance and
Good Question have also managed to stay together for
lengthy stints, always getting good marks from area critics
and fans but not being able to snare the elusive contract.
Cobb, also a fine jazz singer, has recorded as a solo act for
Willie Mitchell's Waylo label, and Good Question had a local
hit with the song “Jane.”

Some other bands hovering on the fringes include Shot-
gun, another country-flavored rock crew, Fat Man & the Ma-
niacs, Amber, a group dividing its time between abrasive
hard rock, earnest pop and fringe metal, and the Touch-
tones. The Touchtones are reminiscent of the Manhattan
Transfer or early Pointer Sisters, doing scat, covers of pre-
rock pop, soul/R&B and floating jazz vocals in the Hen-
dricks-Lambert-Ross vein. They also do some originals, al-
though that’s not the strongest element of their repetoire.

The city’'s underground remains crowded with would-be
stars, weekend warriors and bands content to play for the
door and their immediate families. But the examples of John
Kilzer, Joanna Dean, and recent signees Tora! Tora!, Jason
D. Williams, Paige, and Jimmie Davis & Junction, all of
whom put in their time and paid their dues at the local level,
offer hope to those bands with the faith to think their day
will come. Perhaps the true sign that the Memphis revival
will be a sustained one will be the day Ardent takes its mas-
ter across the street to the city branch of PolyGram or Co-
lumbia, rather than ships it to New York, Nashville or Los
Angeles. RON WYNN, Memphis

A Billboard Spotlight
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The next wave of rock signings in Nashville quite likely
will follow two patterns, say insiders in the rock commu-
nity. New, maturing bands will fulfill expectations by moving
to major-label status or even major-independent-iabel sta-
tus, while some of the more adventurous veteran bands like-
ly will get a long-deserved opportunity as record companies
begin to take chances with cutting-edge Southern groups.

The list of bands with potential is diverse and deep. Some
are veteran favorites on the national club circuit, like Webb
Wilder, Raging Fire, Will Rambeaux, and Will & the Bush-
men. Others are well-known Nashville groups like Jet Black
Factory, the Shakers (Carlyle Records), Rumble Circus and
Mr. Zero. The majority are currently unsigned.

Nashville now has good rap bands (Sir Chance | & DJ
White Knight), blustery blues-rock (the Dusters, the King-
snakes) ferocious hard-rock (Hot House, Hard Knox, Man-
ikenz, the Stand, formerly Simmonz), catchy pop-rock
(the Claim Stakers, Kyle Frederick, Dig Mandrakes, Jaime
Kyle, Swing, Mystery) progressive post-punk (Clockham-
mer, Guilt, R.I.P., Tomorrow’s World) and yes, Nashville
offers the madness of metal, too (Hocus Pocus, Scarlet
Red, Rajin Fury, F.U.C.T.). Intruder was recently signed to
Metal Blade with distribution through Capitol, and is the
first metal band signed out of Nashville to a worldwide
deal. “There are a lot of good metal bands in this town,”
says John Pieroni, drummer in the band, *and we feel that
our getting signed out of Nashville will open the doors for
other metal bands here."”

On the more mainstream side, plenty of strong vocal-
ists abound, such as the soulful pop of Jonell Mosser &
Enough Rope and Vicki Carrico & the Universal All-Stars
as well as the country rock of Robert Jetton and the
strong honky tonk of James Morgan.

And still there's more. Other Nashville rockers include:
Susan Marshall (Reptile Records), Dessau, the Grinning
Plowman, Nine-Inch Nails, Robb Houston, all currently on
Carlyle Records roster.

Carlyle and Reptile are Nashville's two major indepen-
dent labels. Laura Fraser is president and chairman of the
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board for Carlyle and is responsible for most signings, as
well as supervision of album projects. Preston Sullivan is
senior VP of the organization, bringing his talents as an
artist/producer/writer/publisher.

MICHAEL McCALL, Nashville

MEMPHIS NIGHTLIFE

(Continued from page MN-4)

helped them to impress labels. Says Davis, “It's hard to play
rock'n'roll in a restaurant if you're scared you'll run off the
customers.”

Christine Reed, entertainment manager at the Peabody,
says, “We are committed to booking local bands. When they
can show that they have played for the Peabody on their re-
sumes, it helps them to get other gigs.”

There is definitely a leveling process for developing acts
in Memphis. The Shell, Daily Planet and Walker’'s Mid-
Towner provide open-mike opportunities; Faculty Lounge,
Mid-Way, Circle, and Court Square cafes, as well as The
North End and The South End, are good for solo acts or
small bands; the Beale Street venues, Huey’'s, Stage Stop,
September Place, and Antenna provide a ready audience for
rockers. Bombay Bicycle Club, Peabody Alley and Mallards
in the Peabody are reported to be the most profitable and
most prestigous positions.

And, less than a year ago, Night Moves opened a high-en-
ergy dance floor in a former disco. Owned by Bud Chittom,
Night Moves profits from his expertise in promotional tie-ins
and aggressive media co-sponsorships. “We are bringing in
some good national talent now, and | think that's good for
everybody,” says Chitton, whose 880-seat club has hosted
such acts as Molly Hatchett and Men Without Hats. [ like
working with the local acts with major record deals that
need to learn how it is out there on the road.”

Local talent in Memphis has never before had a better op-
portunity to break out of here live. ROSE CLAYTON
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182 RUM BOOGIE CAFE
Featuring down home. South

174 MR. HANDY'S BLUES
HALL — Steaming hot Delta

| e Sty Mutint ottt /

330 OMNI/NEW DAISY THE-
ATRE — Memphis’ prémier con
cert club venue 750+ club
seating. full concert stage setting.
full sound and lights available For
intormation and rentals calt Mike

326 PROUD MARY'S — Mem-
phis’ localfout of town showcase
club for onginal/AOR. 325+ club
seating Full sound and hights
available Mike Glenn (901) 525-

340 PEE WEE'S OYSTER BAR — Oysters, shrirnp. crawhish
and other Cajun dishes Seafood Blackboard specials daily.
Happy hour 4 - 7. {901) 521-8176

340 CLUB HANDY — DJ and dancing mightly. Dance contest
Fn and Sat with 5100 00 cash prize Happy hour 4 - 7 {901

| 197

159 POLICE SUBSTATION

163 SCHWAB'S DRY
AND MUSEUM GOODS

(901) 525-0880

209
197 ALFRED’S — Most extensive menu on Beale Street. Open

seven days a week 11am - 3am Live entertainment Fri. & Sat. DJ

and dancing nightly. (901) $25-3711

295 BEALE STREET BAA-B-QUE — Ribs (Wet and Dry) BBO
sandwiches, beignets. cafe au (ait and more. Open 11am. 7 days

207 VISITORS INFOAMATION CENTER
tors Information Center where the staff will help you with 1hings to
see and do in Memphis. (301) 526-4880

209 LAFAYETTE'S CORNER —
with beer and old style hamburgers. Large seiection CD jukebox
tor between sets. (901) 529-4080
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315 MEMPHIS 323 STAR STAGE INC. -
SOUND PRODUC- Memphis’ leading artist man-
TIONS — Full service agement company. Also spe-

cializing in production. festival
and ciub bookings. artist con-
sultation, etc. Larry McKeehan
(901) 526-7827

323 STEVE WEAVER &
ASSOCIATES — Representa-
tion and counsel of entertain-
ment ingustry clientele, artist
management and publishing
administration Steve Weaver
(901) 522-1122

recording facility fea-
turing NEVE V auto-
mated console
Production services
available. Call Marilyn
Parker (901) 525-5500
for rates.

Stop by the Visi-

Live Rock and Roll served up

BEALE STREET ENTERTAINMENT GROUP

| 7

blues. cooled down with sippin ern Style cookin” and our Cajun Glenn (301) 5258975 a7
whiskey and BBQ specials specialties. All the biues you
Blues veterans on Stage play- could handle, from B B King to
ing to an enthusiastic crowd ggg_%?%n Deita sounds. (901}
{901) 528-0150
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34t PIZZA ON 345THEDAIQUIHI
BEALE — Whnole — "Where
Pizza — Pizza by the
slice. Home of the
tamous Mutfuletta
ftalian Sausage and

/ 1

329 BEALE
STRAEET TOURS/
DAISY THEATRE —
‘“"Experience the
magic of Beaie St as
you take a guided trol-
ley tour down one of Meat Ball Subs. Free
the most famous delivery in the down-
streets in the world town area. (901) 529-
Tours are available ARRR

May - October. 10am

Spm (901) 525-1831

333 MRS, C'S ICE
CREAM PARLOR
Shakes, Malts, Fioats,
Cones. Splits. Sun-
daes. Featuring Angel
Food Ice Cream (901)
527.1115

Vrozen slun — Fea-
tunng frozen daiquins
and other beverages
Live entertainment on
the patio. (In the One
Minute Building.)

)
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ON THE WORLDWIDE MUSIC SCENE
WHERE ARTISTRY MEETS TEGHNOLOGY

CASTLE ENTERPRISES offers a complete
music production facility: with state-of-the-art
recording studios boasting the new SSL G-
series, digital recording, and a MIDI room
featuring the Fairlight Series |lI.

An advanced engineering/producing team
specializing in pop, rock, R&B and jazz, works
witk CASTLE PRODUCTIONS’ major label
artists and develops all its young new talent
for presentation to the mdjor record
compan:es. ’

CASTLE PRODUCTIONS works with
producer Jozet Nuyens Jr. in the pop, rock
and R&B fields and with Joseph Nuyens Sr. in
jazz and new music.

Young artists and writers are developed by a
highly qualified staff of:

ProduceriEngineer Rob Feaster
Programmer/Engineer Byron House
Engineer Mark Nevers
Coordinate Chuck Gannaway

For more information, call Jozef Nuyens Jr. at:
THE CASTLE

1395 Old Hillsboro Rd., Franklin, TN 37064
TEL615/791-0810. FAX 615/791-1324

LOOK WHO'S TAKEN THE LEAD! ]

They say it's not polite to brag, and at Memphis Sound
Productions, we try to be modest. But when you pull
ahead of the pack it's hard to be humble. Consider the
following:

The Control Rocm, with a custom built time aligned
monitor system, is oversized at 25 x 27 feet to accomodate
everything you went to do comfortably while providing
true sound reproduction. The console is the new NEVE V
with Necam-96 moving fader automation (simply the best :
sounding console in the world). ~ ' : gt

The Studio, with alternating ceiling heights from 12 to = ) '
27 feet, is a 40 x 5D foot tri-level arrangement carefully ST o ¥
constructed to give you control over an infinite variety of ' WPRe T ¢ ;
acoustic possibilites (from the carpeted stage to the tile Do
floor to the brick and hardwood pit). i :

The Engineers are educated and experienced, with 3 "t
gold and platinum proven aesthetic and technical abilities. : o Qu,

The Facility includes a lounge and kitchenette, plus an
enclosed patio with a garden, fountain, and hot tub. And
all of this is locatec in the center of the Beale Street
Entertainment District, surrounded by Memphis’ finest
nightclubs, restaurants, theatres, concert facilities and
hotels.

Suddenly, in the race to be the best studio, we're it.
Excuse us for bragging.

PRODUCTIONS

Call (901) 525-5500 for rates.
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A Billboard Spotlight

WERE NOTJUST
OITTIN'ON THE
DOGK OF THE BAY

Call us for the best in new Memphis songs.

R&B, Rock, Blues, and more.

~
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PUBLISHING & PRODUCTION

1503 Madison Avenue, Memphis, TN 38104

\

SELECT-O-HITS

RECORD DISTRIBUTORS

605 CHELSEA
MEMPHIS, TENNESSEE 38107
901-523-1190

Serving The South
For “29” Years

OVERNITE SERVICE TO:

TENN., MISS,, ARK,, LA,
ALA., KY.,, AND ALSO
SERVING POINTS IN GA,,
MO, TEX,, FLA,, IND,, AND
MORE!

“For Service And Fill,
No One Else Comes Close”

MEMPHIS & NASHVILLE

NASHVILLE'S ROCK SKYLINE

(Continued from page MN-1)

gon, Grand Funk Railroad, Arlo Guthrie, Bill Haley, Jimi Hen-
drix, Buddy Holly, Billy Joel, Little Richard, Paul McCartney,
Ringo Starr, the Byrds, Ray Charles, Joe Cocker, Duane
Eddy, Dr. Hook, Fats Domino, Donovan, the Charlie Daniels
Band, Elvis Costello, Joe South, R.E.M., Leon Russell, Roy
Orbison, the Monkees, Neil Young, and Gene Vincent.
Those, as they say in Music City, are just for starters.

The leaders of Nashville’s redhot rock recording, writing,
and performing scene predict many more names will be
added to the golden roster of the future. Some are already
known, such as John Hiatt, a former Nashville talent who
has moved back to town with an international reputation; Ja-
son & the Scorchers; Steve Earle; Steve Forbert; and Tom
Kimmel, who has already hit the charts. They're joined by
such sterling new talents as the Questionnaires, the Royal
Court of China, Webb Wilder, the Stand, Susan Marshall, the
Grinning Plowman, Dessau, Pat McLaughlin, Stealin Horses
and Paradise Lost.

“There’s been a great deal of change in the last four years
as we've expanded our horizons,” says Lynn Gillespie, exec-
utive director of the Nashville Entertainment Assn. The
NEA's breakthroughs in spotlighting Nashville as a total en-
tertaiment community at the New Music Seminar, MIDEM,
and at the Nashville Music Extravaganza have been particu-
larly important, Gillespie believes. “When we meet people in
other cities who think we're only a country town, we tell
them that we're proud of country but that we also have jazz,
rap, punk, heavy metal, rock’n’roll, and other forms of mu-
sic, too.”

A major shift in attitudes about Nashville music making
has taken place within the last few years. Back in 1980
when he was one of the founders of the NEA (then named
Nashville Music Assn.), Jimmy Bowen, now head of MCA
Records/Nashville, predicted Nashville would become “the
entertainment growth center of the '80s.” Bowen, who had
produced such acts as Frank Sinatra, Dean Martin, and
Sammy Davis, Jr. before moving to Nashville from Los Ange-
les, turned out to be highly prophetic when he told Billboard
in 1980, “While country music is the base of this music cen-
ter, the other forms of music will quickly grow and within
three years, Nashville will be turning out major pop, jazz,
and R&B hits.”

Nashville has had its share of visionaries. Men like Owen
Bradley who constructed a quonset hut in 1955 for the first
studio on what was to become Music Row. Patsy Cline cut
there; so did Bob Dylan. Marty Robbins cut there; so did Si-
mon & Garfunkel. George Jones cut there; and so did some-
one who was working as a janitor when Dylan was cutting—
Kris Kristofferson.

There was Bob Beckham drawing creative writers to Com-
bine Music like moths to a flame. The songs that came from
the hearts and souls of his writers, ranging from Kristoffer-
son to Tony Joe White, scored on about every musical chart
known to man, and helped identify Nashville as a total music
community. Likewise Buddy Killen, Jack Stapp, and Donna
Hilley at Tree, building that operation into Nashville’s largest
independent publisher, with its writers supplying songs for
all genres of music. Wesley Rose, who ironically once tried to
stem the Elvis Presley tide because he felt it would ruin
country music, oversaw the Acuff-Rose publishing complex
(founded by his dad Fred and Roy Acuff) that at one time
was as hot on the rock side as it was on the country catalog.

And that quiet guitar picker from east Tennessee, Chet
Atkins, who joined RCA in 1957, directing it through those
critical early years, and stressing the quality of Nashville
musicians through his own professionalism. Mark Knopfler
of Dire Straits is just one of thousands of musicians that At-
kins has influenced. Buzz Cason with his Creative Workshop
Studio provided an early haven for Nashville's growing non-
country scene in the late '60s/early '70s. Cason, who had
enjoyed a pop hit as Garry Miles in 1960, helped discover
Jimmy Buffett and served as a creative catalyst for such tal-
ents as Mac Gayden, Bobby Russell, and Travis Turk.

Nobody has done more for the emergence of Nashville as
a pop and rock center than producer and studio owner Nor-
bert Putnam. His Quadrafonic Studio became the mecca for
those wanting the best pop session in Nashville. A list of
Quad clients reads like a Who's Who of Entertainment—
names such as Joan Baez, Leonard Cohen, Buffy Sainte-Ma-
rie, Dan Fogelberg, Jimmy Buffett ... More than anyone
else, Putnam fought the Nashville country-only stigma. He
won the battle, but he almost lost the war. Burned out, he
had to leave town for a while, but now he's back in full swing
doing the same thing at his new state-of-the-pop-art studio
Digital Recorders. Credit David Briggs and Gene Eichel-
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berger for being creative sidekicks for Putnam during the
glory days. Wayne Moss and his Cinderella Studios supplied
silver chart slippers for several artists, Glenn Snoddy devel-
oped Woodland Studios, another home for all types of mu-
sic, and Bob Johnston was a prime force for Nashville rock
just by luring Dylan to Nashville and then producing some of
his best albums including “Blonde On Blonde" and “Nash-
ville Skyline.”

What Elvis did for Nashville rock in the '60s, Dylan did in
the '70s, and a whole slew of acts are vying for top honors in
the '80s. It didn’t hurt when Steve Winwood bought a home-
stead here. Or when the Georgia Satellites were signed after
a showcase here. Or when Jason & the Scorchers ignited.
“The rock'n’roll scene here has happened,” says Grace
Reinbold who moved to Nashville from Los Angeles four
years ago because she saw a rock renaissance beginning to
emerge in a big way. Now managing such acts as the Royal
Court of China, Rumble Circus, and the Shakers, Reinbold
feels that Nashville and Memphis are prime cities for Ameri-
ca's rock music recording of the future. Nashville's country-
slanted heritage and the Memphis soul-based heritage have
created a generation of musicians who grew up in and
around music. Rockabilly and rock are natural creative by-
products of this environment, and the trend is just begin-
ning. “We have not yet depleted our supply of up-and-com-
ing great bands,” advises Reinbold. *“I see these 18 and 19-
year-old kids playing clubs here now that will knock the
socks off major labels in two to three years.”

Josef Nuyens, the young music whiz who owns the Castle
studio and is concentrating on R&B, rock, and pop acts such
as Stealin Horses, Walk The West, and Sepia 4, remembers
the days when the New York and L.A. record execs wouldn't
return his calls. “Now,” advises Nuyens, “| get calls from
New York and L.A. labels wanting to know if | have anything
new coming up.” He does.

Kurt Denny, who works the rock scene as BMI's associate
director of writer/publisher relations, notes that Nashville is
becoming a magnet for rock talent as the word spreads.
"We have bands moving here now because they know they
can get recognition. It's the number one song town in Ameri-
ca, and there’'s a lot of youth, energy, and talent here.”

So why is the Nashville rock skyline gaining recognition
and respect from entertainment executives? Denny an-
swers, “We made so much noise that they have to pay atten-
tion to us.”

And that noise of Nashville rock music is not only joyful,
it's successful. It's not only based on solid musical traditions
crossing all barriers between the extremes of country and
black, it's creating its own tradition. And it's not only the mu-
sic of today, it's the music of tomorrow ... and beyond.

NASHVILLE ROCK SPOTS

(Continued from page MN-4)

posure of these acts, pop and rock, to major-label A&R
scouts. Nine label reps came to the first Extravaganza in
1986; 43 were on hand at the most recent one.

“It used to be a rare thing when a national A&R guy came
into town,” West explains. “The extravaganza is what got
them coming here on a regular basis.”

Nashville's Summer Lights Festival, estimated by its Met-
ro Arts Commission sponsors to have drawn 650,000-
750,000 people into the central city for the four-day event
and characterized by every type of music in evidence here,
is local rockers’ other moment of glory. This year 65-70 lo-
cal rock and pop acts were spread between six stages dur-
ing the week, heightening their exposure with the broadest
possible cross-section of Nashvillians.

Nashville has a rapacious hunger for rap-rockers, too.
About 1 3 seriously budding rap acts vie for opening sets for
national touring attractions and for the few clubs fostering
their sound. A number of local indie rap record companies
are bucking for major-label distribution deals. Go West Pre-
sents is experimenting with combining rock and black acts
to create a larger, integrated audience.

Other venues supporting local acts on occasion, whether
opening for talent on tour or paired for a benefit, include the
Tennessee Performing Arts Center, the Opry House, Munici-
pal Auditorium, War Memorial Auditorium, Middle Tennes-
see State Univ.'s Murphy Center, Tennessee State Univ.'s
Gentry Arena, and Vanderbilt Univ.'s Langford and Under-
wood Auditoriums.

Nashville's rock and alternative music scene is still grow-
ing, but its purveyors and promoters now have several
years’ experience that tells them, and ar expanding number
of major labels, that the music in Music City isn't only coun-
try.

Nashville's new music voice since 1985
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RECORDING STUDIOS

(Continued from page MN-8)

house.”

Sounds Unreel, run by Jon Hornyak and Don Smith, offers
24-track analog and 32-track digital recording. This work-
ing man's studio is comfortable but not extravagant. Cur-
rently in the works is an additional room *due for comple-
tion in about a year,” says Hornyak. In constructing the
studio, located in an old corner drugstore, Hornyak and his
fellow investors have utilized all possible space—including
the shower where mic inputs were installed. According to
Horynak, “We can record from practically every crack and
crevice.” Eli Ball is one of the few outside producers to use
the facility. Artists who have recorded there include William
Lee Golden, who worked on his “American Vagabond" al-
bum, Jimmie Davis & Junction who cut tracks, Xavion, and
the Breaks. Sounds Unreel also has production and publish-
ing arms. It was Sounds Unreel that worked with Rob Jungk-
las in securing a record deal on Manhattan. The company
has also shopped material by Ronnie Guilbeau.

Memphis Sound Productions is a relatively new kid on the
block, the Beale Street block that is. With 24-track analog
and 2-track digital facilities, the operation began its life on
Beale Street recording Al Green, Brenda Eager, the Flying
Burrito Brothers, and B.B. King. Tim Goodwin, president of
the operation, is co-owner of the company with John
Fleskes, Phil Kantor, and John McDowell. The long-term cor-
porate objective is to cater strictly to Memphis talent. Cur-
rent projects include the development of the Cafe Racers,
Reance, and Human Radio.

Kiva Recording, owned by Gary Belz, opened in December
of 1987. In addition to the two 32-track digital and analog
rooms decked to the hilt with an extensive list of equipment,
Kiva houses several production operations; Belz owns inter-
est in three production companies, one with Wayne Douglas,
another with Jimmie Jameson of Survivor, and one with Joe
Walsh. With John Fry (of Ardent) and Joe Walsh's help, Belz
has constructed a state-of-the-art operation and plans to ag-
gressively keep the equipment updated. Walsh says he
helped assemble the studio—"equipment, necessities, the
common sense needs—things | learned from 15 years of
being a musician.” Walsh works at Kiva as an artist as well
as a producer. Carl Perkins was the first artist to cut at Kiva
and the Bar-Kays have recorded in the studio, once owned
by the group. Jerry Lee Lewis and Ronnie McDowell record-
ed their duet (featured on McDowell's current album), and
Jim Dickinson, whose track record includes the Replace-
ments, Green On Red, and the Rock City Angels, has been in
working on production projects. “The Big Country,” a cut on
the “Great Outdoors” soundtrack, was cut at Kiva. Other
production projects include Chocolate Milk, Kwik, and Karl
Kart.

Belz is eager to “work with unsigned talent and become a
total in-house production company and not really be in the
rental business as we are today.” Because of Belz's ties to
the Peabody, he is able to ‘‘put together packages to house
the producers, bands, and engineers on a very economical
basis. They can stay at the one of the finest and most unique
hotels in America, and we are assured that they get great
service.”

Other Memphis studios include Three Alarm, Sounds of
Memphis, Memphis Galaxy Sound, Kings, Lyn-Lou, Royal,
Shoe, and Phillips Recording.

Says Knox Phillips of Phillips Recording, “Along with Jerry
Phillips, Roland James and Stan Kesler, long-time producer/
engineers and early Sun Record session players, we are work-
ing to tap the rising talent of the Memphis-Mid South area.”

The idea of production houses within recording studios
seems to be characteristically Memphis with the exception
of Nashville's Castle Recording.

Nashville's Castle Recording is just that—a storybook
castle located on Old Hillsboro Road on the outskirts of
Nashville. Owned by Jozef Nuyens, the studio is comfortably
decorated and offers housing facilities for those recording
there. Situated on 35 acres, secluded from the hustle-bustie
of the city, the Castle is quite rich in history. Constructed in
the '20s and used as a gambling casino by Al Capone as well
as a hideaway for Chicago and New Orleans hitmen, it
evolved from casino to restaurant to residence to studio. A
studio since '83, the Castle boasts a 48-track studio and
the most technologically current equipment available. Both
digital and analog recording are offered. The client list in-
cludes Culture Club, Kansas, Neil Young, Meli'sa Morgan,
Melba Moore, the S.0.S. Band, Johnny Van Zant, Amy Grant,
and the Neville Brothers. Nuyens says he wants the studio to
“interact with clients from outside and clients from inside,”
meaning it's a rental facility as well as a production compa-
ny and publishing house. Money made from the studio rent-
als supports development of the production firm.
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The Castle is one of Nashville’s only studios with a pro-
duction company tied into the operation. “We work with
pop, rock, and R&B acts in the production area,” says
Nuyens. In three years of operation, the production compa-
ny has landed three major-label contracts—Sepia, Walk The
West, and Stealin Horses. Currently Nuyens has Stan Las-
siter, Kyle Frederick, and two other projects in developmen-
tal stages.

Nuyens’ goal for his real-life fairyland is to operate a full-
scale label.

Two-year old Digital Recorders is one of Nashville's larg-
est operations, with three 48-track studios, and two master-
ing rooms, both analog and digital. Names including Steve
Winwood, Radio One, Jim Horn, Tom Kimmel, Anthony
Crawford, Amy Grant, and John Hiatt have utilized Digital.
The studio has videotaping facilities, too, along with the only
lighting grid in the city.

“At Digital,” says Putnam, ‘‘we try to stay on the edge of
what’s happening and offer it to our clients.”

The Bennett House is another operation found on the out-
skirts of Nashville. Tom Kimmel recorded his album there,
Jimmy Buffett has recorded there, and others include Dan
Fogelberg, Amy Grant, and Michael W. Smith. There are
rooming facilities on the premises.

Gene Eichelberger, studio manager and an independent re-
cording engineer, says, “Franklin, Tenn. is a nice little town if you
want to be in a quiet place in a good studio that has 48-track
analog capabilities.” The Bennett House is currently for sale.

The Sound Emporium, owned by country’s Roy Clark, has
had recording visits from REM, Jason & the Scorchers, Tom
Petty, and the Royal Court of China. There are two 24-track
analog studios available, according to chief engineer Gary
Laney. If someone wants digital, “‘we can rent it for them. |
just don't think the tape format is the way to go with digital.
When the industry comes up with a storage system for the
tapeless method, everyone will go that way.”

The fast-growing Music Mill, owned by producer Harold
Shedd, contains two rooms. The Mill uses Trident TSM auto-
mated consoles and 32-track Mitsubishi digital machines,
digital reverbs and a variety of other outboard gear. Shedd
has produced K.T. Oslin and supergroup Alabama, and the
operation is consistently booked for rental use.

Treasure Isle means business when it comes to rock. Built in
1982 with contemporary pop music in mind, Fred Vail, co-
owner of the studio, says, ‘“We used a lot of English and Euro-
pean ideas and technology. We wanted to be the type of studio
that is highly conducive to rock.” The Isle has played host to
Molly Hatchet, the Beach Boys, the Kingsnakes, Jason & the
Scorchers, Intruder, In Pursuit, Triple X, Hard Knox, the Ques-
tionnaires, Paul Davis, Greg Guidry, and Michael Clark. John
Brannen cut the demo that landed a record deal with Apache
there. The studio operates two 32-track digital studios. Tom
Harding is Treasure Isle’s resident engineer.

Other Nashville studios that have participated in rock re-
cording include 1111 Sound, Hilltop Recording, Jacks
Tracks, Masterfonics, the Reflections, 16th Avenue Sound,
Sound Stage, Soundshop, Woodland Sound, and Young'un
Sound, among others.

Why should people come to Nashville to record? Jozef
Nuyens says, *‘The overhead in Nashville is lower, making it
less expensive for one to record here.” Nashville studios
aren't as tightly booked as the ones in bigger music cities, so
there's some play in the time if people run over schedule.
Fred Vail feels the advantages of recording in Nashville in-
clude the caliber and availability of musicians who can piay
all styles. “The studios here are as good technically as they
are any place in the world,” he adds, “and realistically, one
can get the best dollar for dollar buy of any major city in the
country. The musicians are here, the engineers are here,
and the environment is creative here.”

NASHVILLE RADIO

(Continued from page MN-6)

KDF takes that cream and adds it to the crop of new adds on
its station.

From Coyote McCloud, the man-for-all-formats now plying
his brilliant trade at Y-107, to those now-obscure jocks
learning their resilient trade at Vandy's station, Nashville ra-
dio is quick to give a hand to those up-and-coming acts that
hopefully will one day remember where their initial breaks
came from. If Nashville radio was perceptive enough (as
KDF was) to doggedly persist with a song called “Layla” by
Eric Clapton that had died on national radio and was prod-
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NASHVILLE TALENT

(Continued from page MN-3)

Michael Barackman, an EMI-Manhattan Records A&R VP
who recently signed Nashville rockers the Questionnaires,
says he sees “‘an impressive renaissance” occurring on all
levels of Nashville music, from traditional country to adven-
turous rock.

“Nashville’s always been a good, song-oriented place,”
Barackman says. “l think that power carries over into the
contemporary rock arena. | see a healthy, fertile and cre-
ative center there now for rock’n’roll.”

Barackman also credits Jason & the Scorchers, the first
Nashville rock band signed to a major label, for bringing in-
terest and credibility to the city’s rock scene.

“They were the pioneers, and they embraced all the great
qualities of rock'n'roll: guts, integrity, passion,” Barackman
says. “They paved the way. Now all these strong, new
groups—the Royal Court of China, Questionnaires, Raging
Fire—are going to keep the ball rolling.”

With major label signings topping 15, and another dozen
bands putting out records on independent labels, under-
standably, the Nashville rock community now proclaims that
Music City U.S.A. is no longer just a country music center.
But the business leaders of the pop vanguard also say it is
not yet time to celebrate. First, a full-fledged hit album
needs to emerge from the pack.

“We've come a long way, and | think a lot of people are
proud of what's been accomplished,” says Praxis’ Emerson,
“but we still have far to go. The biggest danger right now is
overhype. The good part is that some key ingredients are in
place. We have a real creative atmosphere here for bands,
and we have a few good attorneys, producers, engineers and
other business support people that are necessary to give it
credibility.”

Jim Zumwalt, a music business attorney who shifted the
headquarters of Zumwalt, Aimon & Hayes from Memphis to
Nashville in 1985, explains that the city's rising stature
came when pop music followed a back-to-basics movement.

“This didn't just happen all of a sudden,” Zumwalt says.
“Music was coming out of an era of heavy, European-cen-
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tered dance style. People began longing to get back to a
more real form of music. They were tired of mechanical
drums and were longing to get back to a more honest, more
heartfelt style of music.”

Bug Music VP Gary Velletri, who recently signed Nashville
rock band the Thieves to the new Capitol-distributed Bug
Records label, describes Nashville as one of the last “‘unex-
ploited frontiers” of new music.

“The South had been an untapped region since the punk
era,” he says. “New York has been overpicked, and Boston
is the same. Los Angeles is definitely not what it used to be.
So the labels went to Minneapolis and Athens [Ga.] and Aus-
tin and now they're getting around tc Nashville, which has
always been a conduit for Southern music. it's our moment
right now, and it wili pass.”

Most veteran music business peopie trace the birth of the
current Nashville rock scene to the early 1980s, when pro-
moter and manager Rick Champion opened Phrank 'N’
Steins, a tiny nightclub devoted to underground rock.

Members of the Scorchers met and first performed at
Phrank'N'Steins, as did the early incarnations of such semi-
nal Nashville bands as the Questionnaires, Raging Fire, Roy-
al Court Of China, Dessau and Jet Black Factory. When
Phrank 'N’ Steins closed in 1983, Cantrell's stepped in to
keep the alternative music scene growing.

“In Nashville, where country music is the establishment, it
was natural that young musicians would rebel by turning to
rock, which has always been anti-establishment,” says
Grace Reinbold, manager of Royal Court Of China, the Shak-
ers and Rumbie Circus.

“But living in a professional music city nonetheless gave
these kids an inheritance. The professionalism rubbed off
some. The young musicians tend to play better, and they
know how to write songs.”

Some alternative bands still feel ignored, saying the major
labels are banking on commercial rock bands but no estab-
lished independent iabels are taking chances on the city's
more adventurous underground acts.

“There are bands that are pulling together the diverse
roots of Tennessee into something unusual and creative, but
most are getting ignored,” says Melora Zaner, lead singer of
Raging Fire. “The more creative independents are not pay-
ing attention to Nashvilie yet.”

In addition, Nashville only hosts a few rock production
companies, where many Memphis studios house production
companies, publishing companies, and management ser-
vices all under the same roof. Jozef Nuyens of the Castle
studios, Franklin, Tenn., and owner of one of Nashville's
scarce production companies says he started looking at the
Nashville rock scene and “noticed that there was a ot of
fresh pop and R&B talent bubbling under, but there was no
outlet for them. And, there was no one developing this tal-
ent.” He began working with Walk The West, a group signed
to Capitol Records three years ago. The company also devel-
oped Stealin Horses, whose first record came out on Arista
earlier this year. And, Sepia, formerly Autumn, has just been
signed to Capitol Records.

Still, if the city expands its attraction as a rock music cen-
ter, its diversity will eventually gain notice, say some lead-
ers. “We have their attention,” says MclLenon of Praxis.
“Now we have to show that we can continue to be a viable
source of good music of ail styles, like L.A. or New York. We
need to establish that we're here to stay.”

SONGWRITERS & PUBLISHERS

(Continued from page MN-3)

“Kick The Wall." Davis, also a Sound Unreel writer, wrote
“Kick The Wall,” the title cut of his QMI/MCA album, as well
as co-writing My Way Or The Highway" with John Scott and
Tommy Burroughs. The latter song is on the “Nightmare On
EIm Street”” soundtrack. Robert Jungklas, Jack Holder, and
Chad Cromwell wrote “Make It Mean Something” for Jungk-
las’ “Closer To The Flame” album, and the Jungklas song
“Hello Heaven" is on “The Principal’’ soundtrack.

New Memphis Music writers include Nan Sudduth, Niko
Lyras, and Danny Childress. Sudduth and Lyras wrote
“Same Old Same Old” for an upcoming Albert King album.

CREDITS: Editors, Gerry Wood, Edward Morris, Debbie Holley; Rob-
ert Palmer is the former chief pop critic of the “New York Times,”
now living outside Memphis, teaching and writing a book on the
roots of rock; Ron Wynn is a music writer for the “Commercial Ap-
peal"” in Memphis; Rose Clayton is a Memphis-based freelancer and
Billboard contributor; Michael McCall is a music writer for the
“Nashville Banner’; and Bob Millard is the Nashville correspondent
for “Pro Sound News,” and author of a recently published biogra-
phy of the Judds; Cover & design, Steve Stewart.
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IN MEMPHIS

Three Jowuth s Sreest Slealer

2,371 SEATS
BROADWAY + OPERA + BALLET « CONCERTS

While in Downtown Memphis, visit these fine establishments:

Restaurants
CAPTAIN BILBO'S THE BUTCHER SHOP
CARAMBA KING COTTON CAFE
COBBLESTONE CELLAR THE RENDEZVOUS
THE NORTH END THE PIER

THE PEABODY HOTEL

Retail & Other
PAPERBACK SHACK
GOLDSMITH'S DEPT. STORE
COMPUTERLAND
ALLRIGHT PARKING

Hotels

THE CROWNE PLAZA

Cuts

§ Different

; s1l
y - S o

\ounge Opens a

Monday - Friday
11:30 - 2:30

s v i d e e e ke e ke e s s e ke e ke ke ke e o ke ok

Memphis & Shelby County
Film, Tape and Music
Commission

“World Boogie is Coming...”
JAMES LUTHER
DICKINSON

DELTA
EXPERIMENTAL
PROJECT

AX

ARDENT / KIVA / PHILLIPS STUDIOS
MEMPHIS, TENNESSEE

DISCOVER THE MEMPHIS SCENE!
These Productions Have ...

ZZTOP » MidnightFilms-U2 » Birth of Rock
& Roll/Arnold Levine Productions + Jimmy
Davis/QMI » BLACK GOLD AWARDS/Dick
Clark Prod. » Joanna Dean/Polygram «
ELVIS:AnAmerican Musical » AlGreen/A &M
* Memphis Music Producers’ Showcase

Please Call or Write
LINN SITLER/DIANA PLEASANTS
(901) 576-4284
157 POPLAR AVE., SUITE 402
MEMPHIS, TN 38103

Location Scouting » Free Production
Directory » Non-stop air flights/NY & LA +»
Large Talent Pool * No Film Permits »
Federal Express Hub/midnight deadline for
next day delivery
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Ki-va \'ké-ve\ n. the traditional meeting place where
cultural leaders exchange creative ideas and make
decisions for the well-being of the community.

*

) _.901 27%188

’n Roll

From Hofel Califomnia. ...to The Peabody

How ya doin?

'm here to oversee artistic/creative
anything you want stuff. I've been making
records for 18 years. Everything | know
aboutisavailable . . . anyway youwant
to go. Some things you can't explain, you
just need them. You got it. I'd rather not
waste time and space listing all the stuff
that's required o do this or that . .. . we
all know about that already. Here's what
we offer . . . whatever you want.

e (DA

M'EMPHIS TN 38114

8 {A_x?zﬁ

Kiva's an amazing place to work. Its
two studios are equipped with the best
of everything. The same commitment
to quality of environment, product
and service, that we brought forth in
the rebirth of The Peabody, we now
dedicate to your recording experierce
at Kiva. We even offer very special
packages with The Peabody for your stay
in Memphis. We look forward to working

with you. J,;; / %{
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Buck Dancin’ Duo. Dwight Yoakam, left, and Buck Owens take their California
honky-tonk to the real streets of Bakersfield, Calif., during the shoot for the
“Streets Of Bakersfield” video. The tune is the first single from Yoakam’s new
Reprise/Warner Bros. album, “Buenas Noches From A Lonely Room.”
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NASHVILLE Although it was
more a sampling of fanatics than
of mere fans, a recently an-
nounced survey by RCA Records
here paints a detailed picture of
the ardent country music listener.
The survey is based on question-
naires completed by 1,450 respon-
dents who attended the Interna-
tional Country Music Fan Fair
here in early June.

Affecting the sample is the like-
lihood that only the most resolute
country music listeners register
for the event-packed five-day ex-
position, for which tickets cost $60
each.

Within these confines, the sur-
vey showed that 92% prefer coun-
try over other types of musie, with

THE GREAT GRIFFITH/EARLE AFTERSHOCK:
The recent decisions by Steve Earle to switch his label
base from Nashville to New York and by Nancy Grif-
fith to move her recording base from Nashville to Los
Angeles have registered a 6.9 on the Musie City Richter
scale. An article by the Nashville Banner’s astute senior
entertainment writer, Michael McCall, indicated that
the acts had received a cold shoulder from country radio,
“which apparently prefers more conservative singers
and is sending that message to the record companies.”

Earle, Griffith Exits Not Due To Industry Conspiracy

Nashville Fair & Square With New Artists

complexion. Johnny Paycheck and David Allan Coe
were on major labels for years in spite of their offstage
outrages. Country music has never lacked for rakes,
rounders, and breathtakingly fine poets.

“If Griffith (whose work keeps me in awe) is underap-
preciated, it may be simply because her voice irritates
people. It’s certainly not that her lyrics are too complex
or too demanding for the common folk. As rich as her
songs are, they are no more profound and thought pro-
voking than those by Bob McDill or Tom T. Hall, both

~ of whom have managed

McCall. Here's his reply:

“McCall is a fair and
sensible music critic and
one whose opinions [ val-
ue. But he looks for vil-
lains where there are none
when he scolds the coun-
try music industry for not
embracing Griffith, Earle,
and some other new tal-
ents. McCall implies there is something political—and
possibly sinister—about this situation. To me, the an-
swer is simple: These artists aren’t doing as well in coun-
try music as they would like because not enough people
want to hear them sing. Doesn’t this sufficiently explain
their scant airplay and low record sales?

“As sad as it is for the artists, [ see nothing conspira-
torial or meanspirited in those who simply aren’t moved
to buy or listen to their music. It is not the moral or ethi-
cal shortcoming McCall seems to suggest it is. In by-
passing the obvious for the unlikely, McCall hints that
Griffith and others are victims of a country music estab-
lishment wedded to the status quo. That’s hard to be-
lieve. Record executives and music publishers are not ar-
tistic ideologues. Most of them would cheerfully sign a
Uruguayan terrorist with a speech impediment if they
thought he could sell enough albums.

“The notion that artistic originality scares label chiefs
is ludicrous. If, to use a worn example, they pointed
Dwight Yoakam back toward the California wilderness
when he first came to Nashville, it wasn’t because they
were intimidated by his daring or creativity—they just
didn’t hear the hits in him. The worst one can conclude
from the establishment’s treatment of new talent is that
its ears are not infallible. For every Yoakam the estab-
lishment overlooks, there are a thousand yokels it saves
us from having to listen to.

“McCall is also in error when he speculates that the
new artists’ ‘outlaw’ image or rowdy ways frighten the
record companies that have to sell their musie to ‘middle
America.’ Faron Young was a certified hell-raiser—and
a raging recording success—when Willie Nelson and
Waylon Jennings were still struggling to clear up their

Ed Morris, Billboard’s
stoic gift to the world of
N h 'll

letters, takes issue with

by Gerry Wood

long, prosperous careers
because of their writing.
It's worth observing that
Kathy Mattea took Grif-
fith’s own ‘Love At The
Five & Dime’ to No. 3 on
the country charts and
that when Griffith sang
the solidly country Harlan
Howard song ‘Never
Mind,” she still could get
no higher on the charts

than No. 58.

“As for Earle, he doesn’t sound ‘country’—if that
chewed-over word still has any flavor to it. His frame of
reference is not rural, his imagery reeks of that tire-
some self-indulgence of youth, and his instrumentation
opts for beat over melody. He is, in short, a rock act.

“Record companies are sometimes inept in their pro-
motion of acts, and radio generally succumbs to the
worst sort of herd instinct, but I don’t see any evidence
that either business is deliberately out to suppress cre-
ativity.

“And if people out in radioland don't hear the same
magic that McCall does when he listens to the acts he
lauds, it is nothing more sinister or unsettling than a dif-
ference in taste.”

NEWSNOTES: Moe Bandy, no stranger to a 16-
wheeler, was set to headline the Trucker’s Aid benefit
concert scheduled for Sept. 5 in Caddo Mills, Texas. Or-
ganizers say the proceeds will be used “for the enhance-
ment of image, prosperity, and job security of America’s
truck drivers.”

SIGNINGS: The Headlights, a rock band from Tampa,
Fla., signs with Airborne Records. The group won the
rock division of the Wrangler Jeans/Willie Nelson Tal-
ent Search contest.

BY NOW YOU'VE probably noticed the new Power
Playlist box on this page. Each week, the box will fea-
ture playlists from two of the largest country radio sta-
tions on a rotating basis. The Hot Country Singles Ac-
tion box of radio’s most added songs appears on page 43.

rock’n’roll registering only a 3%
preference. Further, 62% said they
purchase cassettes as their favor-
ite configuration, while 28% opt
for albums, and 5% opt for CDs.

Given country fans’ reputation
for loyalty to artists, it is not.sur-
prising that 47% of those polled
said that it is the artist or group
that is most important in making a
choice; 34% said it is the number of
songs they like that prompts them
to buy a record.

Fifty-one percent said that when
they purchase an album they are
familiar with two or more songs on
it. And 32% said they had bought
nine or more country records, cas-
settes, or CDs within the past six
months. In this division, 9% had
bought seven or eight records;
21%, five or six; 20%, three or four;
12%, one or two; and 6%, none.

To 40% of the respondents, artist
loyalty is the biggest factor in in-
fluencing record purchases; 71%
said radio airplay; and 6% named
newspapers or magazines as the
determinants.

Of those polled, 90% said they at-
tend country concerts; 81% watch

RCA Poll Shows Fans’ True Golors
Label Survey Taken At int’l Fan Fair

The Nashville Network; 71% have
been to the Grand Ole Opry; 47%
have taken commercial tours of
country stars’ homes; and 76% col-
lect country stars’ autographs.

During Fan Fair, 55% of the re-
spondents purchased no albums,
while 4% said they purchased nine
or more.

Among those questioned, 73%
are female; 21% are 56 years old or
older; 22%, 46-55; 24%, 36-45; 18%,
26-35; 12%, 16-25; and 3%, under 16.

In the sample, 54% are married,
38%, single; 7%, divorced; and 1%,
separated. The education levels
are 16% college graduate; 40%,
high school graduate; 24%, “some
college’’; 10%, “some high school”’;
4%, grade school; 3%, “‘some grad-
uate work’’; and 3% said they hold
a graduate degree.

Annual household income
stands at $80,000 or more for 4%,
$65,000-$79,999, 3%; $50,000-
$64,999, 12%; $35,000-$49,999, 21%;
$25,000-$34.999, 21%; $15,000-
$24,999, 22%; $10,000-$14,999, 10%;
and less than $10,000, 7%.

EDWARD MORRIS

Labels Ready Gornucopia
0f Xmas Disks Old And New

NASHVILLE Country audiences
will have more than a dozen new
major label Christmas albums to
cozy up to this year. And there will
also be about three dozen country-
flavored rereleases, the labels re-
port.

New from Capitol: “Anne Murray
Christmas.”” Rereleased will be
Anne Murray’s “Christmas Wish-
es.”
New compilations from Colum-
bia: “Greatest Children’s Christmas
Hits,” “Nashville’s Greatest Christ-

mas Hits, Vol. 1, and “Nashville’s
Greatest Christmas Hits, Vol. 2.”
Rereleases: “Christmas With Marty
Robbins,” “Country Christmas Fa-
vorites” (various artists), “‘Pretty
Paper” (Willie Nelson), “Country
Christmas’ (various), ‘““White
Christmas’’ (John Schneider),
““Goin’ Home For Christmas’’
(Merle Haggard), “East Tennessee
Christmas” (Chet Atkins), “Christ-
mas Greetings From Nashville”
(various), “Grandma Got Run Over

(Continued on page 44)
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POWER PLAYLISTS

Sample Playlists of the Nation’s Largest Country Radio Stations

FM92

Greenville P.D.: Aflen Power

1 3 Patty Loveless, A Littie Bit In Love

2 2 ‘Highway 101, (Do You Love Me) Just Sa
3 6 Eddy Raven, Joe Knows How To Live

4 1 Rodney Crowell, | Couldn't Leave You

$ S The McCarters, The Gift

& 10 Dan Seals, Addicted

7 11  Steve Waniner, | Should Be With You

8 8 Holly Dunn, That's What Your Love Doe
9 9 Earl Thomas Conley With Emmylou Harris,
10 12 The Forester Sisters, Letter Home

11 13 Larry Boone, Don't Give Candy To A St
12 14 Dwight Yoakam & Buck Owens, Streets O
13 15 Kathy Mattea, Untoid Stories

14 16 Randy Travis, Honky Tonk Moon

15 18 KT Oslin, Munez

16 20 Tanya Tucker, Strong Enough To Bend
17 17 Skip Ewing, | Don't Have Far To Fall

18 19 The O'Kanes, Blue Love

19 21 Ronnie Milsap, Button Off My Shirt

T. Graham Brown, Darlene

Conway Twitty, Saturday Night Special
25 The Oak Ridge Boys, Gonna Take A Lot
24 Lynn Anderson, Under The Boardwalk
28 Ronnie McDowell, Suspicion

26 Jo-El Sonnier, Tear Stained Letter

27 Merie Haggard, We Never Touch At All
Sweethearts Of The Rodeo, Biue To The
The Desert Rose Band, Summer Wind
Southern Pacific, New Shade Of Blue
Rosanne Cash, Runaway Train

Foster And Lioyd, What Do You Want Fr
Billy Joe Royal, It Keeps Right On Hu
Don Williams, Desperately

Davtd Lynn Jones, The Rogue

The Charlie Daniels Band, ooge Woog
Larry, Steve, Rudy: The Gatiin Brothers,
Rickey Van Shefton, I'll Leave This W
Vern Gosdin, Chiseled In Stone

Lee Greenwood, You Can't Fall In t.ove
Kenny Rogers, When You Put Your Heart
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P.D.: Bobby Kraig

3 Larry Boone, Don’t Give Candy To A St
4 Raven, Joe Knows How [0 Live
6 Highway 101, (Do You Love Me) Just Sa
8 Steve Wariner_ | Should Be with You
Rodney Croweli, | Couldn't Leave You
12 Patty Loveless, A Littie Bit In Love
10 Dan Seals, Addicted
13 Earl Thomas Conley With Emmylou Harvis,
Judds (Wynonna & Naomi), Give A L
Dwight Yoakam & Buck Owens, Streets O
11 9 Restless Heart, Bluest Eyes In Texas
Skip Ewing, | Don't Have Far To Fall
Ronnie Milsap, Button Off My Shirt
K.T. Oslin, Money
15 20 Randy Travis, Honky Tonk Moon
Keith Whitley, Don't Close Your Eyes
1722 Merle HagEard, We Never Touch At All
Tanya Tucker, Strong Enough To Bend
George Strail, Baby Blue
Jo-E1 Sonnier, Tear Stained Letter
The Charlie Daniels Band, Boogie Woog
The Bellamy Brothers, 1l Givngou A
0'Kanes, Biue Love
The McCarters, The Gift
25 29 Kathy Mattea, Untold Stories
Ricky Van Shetton, Don't We All Have
27 30 The Forester Sisters, Letter Home
28 Dawid Slater, The Other Guy
$ Eddie Rabbitt, The Wanderer
EX The Oak Ridge Boys, Gonna Take A Lot
EX Mason Dixon, Dangerous Road
Holly Dunn, fhat's What Your Love Doe
EX  The Statier Brothers, Am | Crazy?
T. Graham Brown, Darlene
The Desert Rose Band, Summer Wind
Southern Pacific, New Shade 0f Blue
Sweethearts Of The Rodeo, Blue To The
Foster And Uoyd, What Do You Want Fr
Nitty Gritty Dirt Band; I've Been Loo
Rickey Van Shetton, Il Leave This W
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16 | 20 | 10 | MONEY 16 (T 6 | 60 | 53 | 9 | |WANTAWAKE UP WITH YOU JOHNNY RODRIGUEZ
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20 | 2 12 L *
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ST T B.SHERRILL (D.DILLON, P.OVERSTREET) EPIC 34-08011/CBS RECORDS
2 4 10 JO'HARAKKANE (K KANE, J.O'HARA) COLUMBIA 38-07943/CBS RECORDS 69 55 83 17 EVERYTIME YOU GO QUTSIDE | HOPE IT RAINS BURCH SISTERS
GONNA TAKE A LOT OF RIVER & THE OAK RIDGE BOYS D IOTHSOR (OO EMAN. X GIBEONS) MERCURY 879 3627
@) 5 | 21| 1 | NN A e MCA 53381 0 { 74 | 77 | 4 | (SPEEDOF) THE SOUND OF LONELINESS KIM CARNES
@ TEAR STAINED LETTER ® JO-EL SONNIER 7Y i
21259 ’ : IF IT AIN T
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@ 2% 29 1 R.CHANCEY (GEIGER, MULLIS. RECTOR) ' CAPITOL 44205 72 72 81 4 WHERE THE ROCKY MOUNTAINS TOUCH THE MORNING SUN RANDY VANWARMER
T.COLLINS (R.VANWARMER, R MURRAH) 16TH AVENUE 70418
px) 2 2 14 GIVE A LITTLE LOVE & THE JUDDS (WYNONNA & NAOMIR -
B.MAHER (PKENNERLEY) RCA/CURB 8300-7/RC. 73 62 47 19 I'LL GIVE YOU ALL MY LOVE TONIGHT THE BELLAMY BROTHERS
SUMMER WIND S T LR D E.GORDY.JR. (D.BELLAMY, W.DENT Z. B.CRAIN) MCA/CURB 53310/MCA
2 £ 1 P.WORLEY.E.SEAY (CHILLMAN. S.HILL) MCA/CURB 53354/MCA 94 . 2 BOXCAR 109 J.C. CROWLEY
JLEO.LM.LEE (J.LEO. H.STINSON) RCA 86347
@ 27 28 10 WE NEVER TOUCH AT ALL MERLE HAGGARD -
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IF TH TH WOULDA NK WILLIAMS, JR. I'M GONNA LOVE HER ON THE RADIO CHARLEY PRIDE
3 19 8 12 B’.:BECKET?.RHILI?AMS.JR.,JL.ENOF:&?# (HWILLIAMS, IR ) WARNER/CU$§-27862/WARNER BROS. 8 5 68 19 NOT LISTED (T.BRASFIELD, MMCANALLY) 16TH AVENUE 70414
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42 % 7 THE ROGUE DAVID LYNN JONES 88 9% — 2 AIN'T SHE SHININ’ TONIGHT JIM MOORE & SIDEWINDER
R ALBRIGHT,M.RONSON.D.L. JONES (D.L.JONES) MERCURY 870 525-7 LWILSON (D.GOODMAN, P.RAKES, J.NEEL) WILLOW WIND 0511
44 54 5 WHEN YOU PUT YOUR HEART IN IT KENNY ROGERS 29 64 5 10 THEY ALWAYS LOOK BETTER WHEN THEY'RE LEAVIN’ BECKY HOBBS
JE.NORMAN (J.P.DUNNE, A.ROBERTS) REPRISE 7-27812/WARNER BROS. RBENNETT (B.HOBB! MTM 72109
% | 57 4 YOU CAN'T FALL IN LOVE WHEN YOU'RE CRYIN’ LEE GREENWOOD 9% | 90 | — 2 YOU BLOSSOM ME BERTIE HIGGINS
J.BOWEN.L.GREENWOOD (L.GREENWOOD) 53386 S.LIMBO (R HAMMOND. B.BUIE) SOUTHERN TRACKS 2000
LARRY, STEVE, RUDY: TLIN BROTHERS ERN FIT JEFF GOLDEN
a7 | 5 5 @%‘JEG‘(\LNGRTmELL cOl LII}W-‘BEIAG38AO7998/CBS RECORDS NEW)D 1 Js golgz'-r: (JRL GOALDNER PROUD OF | MGA 57-30274
58 — 2 I'VE BEEN LOOKIN' NITTY GRITTY DIRT BAND 9 78 | 64 6 BADLAND PREACHER CARLY HARRINGTON
$LEO (LIBBOTSON, JHANNA) WARNER BROS. 7-22750 COCHISE PROD. (D.FEATHERSTONE) 0AK 1055
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| WISH THAT | COULD FALL IN LOVE TODAY BARBARA MANDRELL WAGONEERS
5 s CAPITOL 44220 NEWD | 1| E‘G’SR%‘J Eﬂﬁﬁ%&ﬁ”‘ WL/ 'A&M 1230/RCA
| CAN LOVE YOU JUDY RODMAN E THE WRITING ON THE WALL KENNY CARR
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53 | 65 4 ?Woﬁfé.e.ssfv (P.DAVIS. S.COLLINS) CAPITOL/CURB 44215/CAPITOL 9% | 97 l e 2 2’35(&,'}[‘,5? VBY,%?EMP S},{M{' SRIDAVS BL!!QA[%IYE LDGJT’?;QM;
THAT'S THAT ¢ MICHAEL JOHNSON WAY BEYOND THE BLUE THE BONNERS
57 n 3 B.MAHER (H.PRESTWOOD) 8650-7 NEW} 1 E.KILROY (R.ALBRIGHT, L.SILVER, M.D.SANDERS}) oL 126
N BILLY MONTANA & THE LONG SHOTS
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Products with the greatest airplay this week. ® Videociip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. & RIAA certification for sales of 2 million units.
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by Marie Ratliff

NEW FACES ON THE REPORTING PANEL: Twice each year, Bill-
board evaluates and adjusts the list of reporting radio stations that sub-
mit the weekly playlists from which the Hot Country Singles chart is
compiled. The evaluation process has just been completed; this week
marks the first report of the newest members of the panel. With the ad-
dition of 13 new stations, the total has grown to 155 reporters compris-
ing major-, medium-, and small-market stations from across the country.

We're happy to extend an official welcome to the following new re-
porting stations: WSIX-FM Nashville;, WNOE AM/FM New Orleans;
KEEY-FM St. Paul, Minn.; KTWO-AM Casper, Wyo.; WTCM AM/FM
Traverse City, Mich.; KYKR-FM Beaumont, Texas; WHLZ-FM Man-
ning, S.C.; WBVE-FM Cincinnati: WSTH-FM Columbus, Ga.; KEKA-FM
Eureka, Calif.; KIIQ AM/FM Reno, Nev.; KEKB-FM Grand Junction,
Colo.; and WHEW-FM Fort Myers, Fla,

T

THE SWEETHEARTS OF THE RODEO have found a new rhythm
groove,” says Johnny Mitchell, PD of KIZN Boise, Idaho. “ ‘Blue To
The Bone’ [Columbia] is a hot record for us. People started calling for it
as soon as we put it on the turntable.”

“It sounds good on the air,” adds MD Dick Weston, KKAJ Ardmore,
Okla. “It has such a bluesy gut feel to it—saloon swing, so to speak.”
The Sweethearts are charted at No. 26.

Another entry in the “‘good sounds” category, says Weston, is Robin
Lee’s “Shine A Light On A Lie” (Atlantic America). “It’s doing real well
on the phones,” he adds, “and we’re getting a lot of calls on it already."”
Lee is currently at No. 60.

"THE SQUEEZEBOX SOUND makes it a natural for us,” says MD
Rick Mize, WKNN Pascagoula, Miss., of the Oak Ridge Boys’ “Gonna
Take A Lot Of River” (MCA), which is charted at No. 20. “We began to
get calls for it on day one, and they haven’t stopped.”

“The Qaks are like a breath of fresh air around here,” says PD Ken
Johnson, WYRK Buffalo, N.Y. “With this record they go back to more
of a country sound than what they’ve been doing, and it sure is working
for them,"”

Johnson is also enthusiastic about Southern Pacific’s “New Shade Of
Blue” (Warner Bros.). “This is going to be their biggest record of all; it
certainly fills the bill for the people who like the Eagles’ type of coun-

—{counTRY €% —

FOR WEEK ENDING SEPTEMBER 10, 1988

Billboard. Hor COUNTRY SINGLES..
A ranking of the top 30 country singles by sales with reference to each
title's position on the main Hot Country Singles chart.

SALES &5
ol | HE S
Iy |2y TITLE ARTIST 25
1 1 | COULDN'T LEAVE YOU IF | TRIED RODNEY CROWELL 10
2 2 (DO YOU LOVE ME) JUST SAY YES HIGHWAY 101 1
3 6 THAT'S WHAT YOUR LOVE DOES TO ME HOLLY DUNN 8
4 7 STREETS OF BAKERSFIELD DWIGHT YOAKAM & BUCK OWENS 9
5 9 JOE KNOWS HOW TO LIVE EDDY RAVEN 3
6 4 IF THE SOUTH WOULDA WON HANK WILLIAMS, JR. 33
7 12 HONKY TONK MOON RANDY TRAVIS 11
) 10 WE BELIEVE IN HAPPY. .. EARL THOMAS CONLEY/EMMYLOU HARRIS 7
9 8 GIVE A LITTLE LOVE THE JUDDS (WYNONNA & NAOMI) 23
10 16 ADDICTED DAN SEALS 6
11 5 THE WANDERER EDDIE RABBITT 37
12 17 BLUE LOVE THE O'KANES 19
13 3 BLUEST EYES IN TEXAS RESTLESS HEART 43
14 22 THE GIFT THE MCCARTERS 4
15 14 | SHOULD BE WITH YOU STEVE WARINER 5
16 11 A LITTLE BIT IN LOVE PATTY LOVELESS 2
17 21 UNTOLD STORIES KATHY MATTEA 13
18 18 MONEY K.T. OSLIN 16
19 29 STRONG ENOUGH TO BEND TANYA TUCKER 15
20 23 WE NEVER TOUCH AT ALL MERLE HAGGARD 25
21 25 DON'T GIVE CANDY TO A STRANGER LARRY BOONE 14
22 — BUTTON OFF MY SHIRT RONNIE MILSAP 18
23 20 THEY ALWAYS LOOK BETTER WHEN THEY'RE LEAVIN' BECKY HOBBS 89
24 — BLUE TO THE BONE SWEETHEARTS OF THE RODEO 26
25 28 LETTER HOME THE FORESTER SISTERS 12
26 15 DON'T CLOSE YOUR EYES KEITH WHITLEY 52
27 — RUNAWAY TRAIN ROSANNE CASH 28
28 — TEAR STAINED LETTER JO-EL SONNIER 21
29 26 SUNDAY KIND OF LOVE REBA MCENTIRE —
30 19 BABY BLUE GEORGE STRAIT 62

COUNTRY SINGLES
BY LABEL

A ranking of distributing labels
by the number of titles they have
on the Hot Country Singles chart.

CBS RECORDS 15
Columbia (9)
Epic (6)

MCA (12) 15
MCA/Curb (3)

RCA (12) 14
A&M (1)
RCA/Curb (1)

WARNER BROS. (9) 12
Reprise (2)
Warner/Curb (1)

CAPITOL (9)
Capitol/Curb (1)

MERCURY
MTM
16TH AVENUE

ATLANTIC
Atlantic America (2)

CURB

AIRBORNE

BGM

HIGHTONE
KOTTAGE

MGA

oL

OAK

PRAIRIE DUST
ROADRUNNER PRODUCTIONS
SAFARI

SING ME
SOUTHERN TRACKS
STEP ONE

WILLOW WIND

—
(=]

N W o
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try.” The record is No. 27 on the Hot Country Singles chart.

©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photo-
| copying, recording, or otherwise, without the prior written permission of the publisher.

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher - Licensing Org.) Sheet Music Dist

BMI/Wrensong, ASCAP) 78 1 JUST CAN'T SAY NO TO YOU (Dawn Breaker, BMI) ASCAP/West Express, BMI)
11 HONKY TONK MOON (Hannah Rhodes, BMI) 59 | KNOW HOW ME FEELS (Maypop, BMI/Alabama 33 IF THE SOUTH WOULDA WON (Bocephus, BMI) CPP
45 1 CAN LOVE YOU (Irving, BMI) CPP Band, BMI) 73 I'LL GIVE YOU ALL MY LOVE TONIGHT (Bellamy
6 ADDICTED (Blue Gate, ASCAP/C.Wheeler, 10 | COULDN'T LEAVE YOU IF | TRIED (Coolwell, ASCAP) 5 | SHOULD BE WITH YOU (Steve Wariner, BMI) Bros., ASCAP)
ASCAP/Bughouse, 'ASCAP/Bug Music) CPP HL 66 | WANTA WAKE UP WITH YOU (Ben Peters, BMI) 54 I'LL LEAVE THIS WORLD LOVING YOU (Tree, BMI)

88 AIN'T SHE SHININ' TONIGHT (Forest Hills, BMI/Song 17 | DON'T HAVE FAR TO FALL (Acuff-Rose, BMI/Golden 45 | WISH THAT | COULD FALL IN LOVE TODAY 83 I'M GONNA LOVE HER ON THE RADIO (Rick Hall,
Pantry, ASCAP) Reed, ASCAP) CPP (Beechwood, BMI) ASCAP/Beginner, ASCAP) WBM

41 ALIVE AND WELL (Kristoshua, BMI) 84 | GUESS | JUST MISSED YOU (Rick Hall, ASCAP) 68 IF | COULD BOTTLE THIS UP (SBK Blackwood, 44 T KEEPS RIGHT ON HURTIN' (Ridge, BMI)

56 AM | CRAZY? (Statler Brothers, BMI) CPP 36 | HAVE YOU (Warner-Tamerlane, BMI/Believus Or Not, BMI/Larry Butler, BMI/Scarlet Moon, BMI) 58 |T'S YOU AGAIN (Tree, BMI/Pacific Island, BMI)

62 BABY BLUE (Muy Bueno, BMI/Bill Butler, BMI) ASCAP/Screen Gems-EMI, BMI) 71 IF IT AINT BROKE DON'T FIX IT (Rural Hip, 42 I'VE BEEN LOOKIN' (Unami, ASCAP/Jetfwho,

92 BADLAND PREACHER (Calente, ASCAP/Kenco, ASCAP/Bug, ASCAP)
ASCAP) 3 JOE KNOWS HOW TO LIVE (Good Single, BMI/Irving,

86 BETTY JEAN (MCA, ASCAP) HL BMI/WB, ASCAP/Two Sons, ASCAP/Tree, BMI)

19 BLUE LOVE (Cross Keys, ASCAP) HL HL/CPP

26 BLUE TO THE BONE (Cross Keys, ASCAP/Jack & Bill, 12 LETTER HOME (Moon & Stars, BMI/Screen Gems-EMI,
ASCAP/Mc Bec, ASCAP) HL BM)

43 BLUEST EYES IN TEXAS (WB, ASCAP/Uncle Beave, RADIO MOST ADDED 2 A LITTLE BIT IN LOVE (Goldiine, ASCAP)
ASCAP/Warner-Tamerlane, BMI/Bunch Of Guys, BMI) BRONZE/ 87 LOVE AND OTHER FAIRY TALES (Chappell,
WBM ASCAP/Serenity Manor, ASCAP/Chriswald,

34 BOOGIE WOOGIE FIDDLE COUNTRY BLUES (Miss GOLD SILVER ~ SECONDARY TOTAL  TOTAL ASCAP/Hopi Sound, ASCAP/Buzz Cason, ASCAP)
Hazel, BMI) 2% RA[EODR§[RS 61 ;‘:[Eomms 61 56[931?{&5 [1)3 REPORT[R(S) 16 MONEY (Wooden Wonder, SESAC) HL

74 BOXCAR 109 (Mopage, BMI/Warner-Elektra-Asylum, s 27 NEW SHADE OF BLUE (Long Tooth, BMI/Endless
BMI/Silverline, BMI) I'LL LEAVE THIS WORLD. .. Frogs, ASCAP) '

18 BUTTON OFF MY SHIRT (Almo, ASCAP/Quince RICKY VAN SHELTON coLumsia 4 18 25 47 53 51 NOBde’S ANGEL (Warner-Tamerlane, BMI/Babbling
Music/Chappell, ASCAP/Rondor Music/Good Single | KNOW HOW HE FEELS Brook, BMI/Rumble Seat, BMI)
Ltd., PRS) HL/CPP REBA MCENTIRE mca 5 14 21 40 43 50 OM JENNY (Diamond Dog, ASCAP/Love This Town,

65 CAJUN BABY (Acuff-Rose, BMI) _ ) ; ASCAP/Song Auction, ASCAP/Sheddhouse, ASCAP) HL

80 CHEVY VAN (Captain Crystal, BMI/Legibus, I'VE BEEN LOOKIN 97 ONE TIME THING (Japonicia, ASCAP)
BMI/Lowery, BMI) NITTY GRITTY DIRT BAND ws 4 17 17 38 87 64 THE OTHER GUY (American 'Ragﬁme, BMI)

a7 CB'r'Alls)ELED IN STONE (Hookem, ASCAP/Hidden Lake, CHISELED IN STONE 94 PILGRIMS ON THE WAY (MATTHEW'S SONG) (Many

] Hats, ASCAP)

93 COME ON RAIN (Linda Manor, BMI/Key Of C, BMI) VERN GOSDIN cotumeia 2 & 15 26 74 61 REAL GOOD FEEL GOOD SONG (OF Music,

22 DARLENE (Aculf-Rose, BMI/Milene, ASCAP/It's On REBELS WITHOUT A CLUE ASCAP/King Coal, ASCAP/Jack & Bill, ASCAP/Rebel
Hold, ASCAP) CPP BELLAMY BROTHERS mca/Curs 1 6 18 25 61 Heart, ASCAP) HL

32 DESPERATELY (Cross Keys, ASCAP) HL DESPERATELY 53 REBELS WITHOUT A CLUE (Bellamy Bros., ASCAP)

1 (DO YOU LOVE ME) JUST SAY YES (Little Big Town, DON WILLIAMS capiroL 5 7 11 23 121 38 THE ROGUE (Mighty Nice, BMi/Hat Band, BMI)
BMI/American Made, BMI/Old Wolf, BMI/Corey Rock, 28 RUNAWAY TRAIN (Bugle, BMI/Bug, BMI)
ASCAP/Wee B, ASCAP) ' BOOGIE WOOGIE FIDDLE ... 31 SATURDAY NIGHT SPECIAL (Jobete, ASCAP/Major

52 DON'T CLOSE YOUR EYES (Jack & Bill, ASCAP) HL CHARLIE DANIELS BAND epic 7 9 6 22 115 Bob, BMI) CPP

14 DONT GIVE FANDV TOA §TMNGER {(Uncle Artie, IT'S YOU AGAIN 79 SHE DOESN'T CRY ANYMORE (Rick Hall,
ASCAP/Goldline, ASCAP/Silverline, BMI) CPP EXILE epiC 2 8 11 21 46 ASCAP/Alabama Band, BMI) WBM

76 DON'T WE ALL HAVE THE RIGHT (Tree, BMI) HL : 98 (SHE LIKES) WARM SUMMER DAYS (Terri, ASCAP)

81 DOWN ON MARKET STREET (Hatcher Lane, THAT'S THAT 60 SHINE A LIGHT ON A LIE (Famous, ASCAP/Blue
ASCAP/Swamp Cabbage, BMI) MICHAEL JOHNSON rca 1 9 10 20 75 Moon, ASCAP/Randy Howard, ASCAP/Bull's Creek,

95 EVERY STEP OF THE WAY (Hollywood Avenue, BM!) NOBODY'S ANGEL BMI) CPP

69 EVERYTIME YOU GO OUTSIDE | HOPE IT RAINS CRYSTAL GAYLE wARNER 8ROS 0 8 12 20 64 57 SOMETIMES SHE FEELS LIKE A MAN (Wildcountry,
(Lowery, BMI/Brother Bill's, ASCAP) CPP . BMI/Lawyer's Daughter, BMI) CPP

67 FLYING ON YOUR OWN (Big Pond, PROCAN) Radio Most Added is a weekly national compilation of the ten records most added to the playlists 75 SOUTHERN ACCENT (Dennis Morgan, BMI)

4 THE GIFT (Diamond Dog, ASCAP/Love This Town, of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 91 SOUTHERN AND PROUD OF IT (Country Trax, ASCAP)

ASCAP) cally as changes are made, or is available by sending a self-addressed stamped envelope to: 70 (SPEED OF) THE SOUND OF LONELINESS (Big Ears,
23 GIVE A LITTLE LOVE (irving, BMI) CPP Biflboard Chart Dept,, 1515 Broadway, New York, N.Y. 10036. ASCAP/Bruised Orange, ASCAP/Bughouse, ASCAP)
85 GIVERS AND TAKERS (Colgems-EMI, ASCAP) WBM 100 STOP AND TAKE THE TIME (Almarie, BMI)
20 GONNA TAKE A LOT OF RIVER (Reynsong,

9 STREETS OF BAKERSFIELD (Tree, BMI) HL

15 STRONG ENOUGH TO BEND (Uncle Artie, ASCAP/Don
Schlitz, ASCAP) HL/CPP

24 SUMMER WIND (Bar None, BMI/Bug, BMI)

29 SUSPICION (Elvis Presley, BMI/Rightsong, BMI) HL

48  SWEET LIFE (Web |V, BMI/Paul & Jonathan,
BMI/Chappell, ASCAP/Tanta, ASCAP) HL

21 TEAR STAINED LETTER (Isiand, BMI)

63 THANKS AGAIN (Jack & Bill, ASCAP/Amanda-Lin,
ASCAP) HL

49 THAT'S THAT (Lawyer's Daughter, BMI)

8 THAT'S WHAT YOUR LOVE DOES TO ME (Terrace,
ASCAP/Cross Keys, ASCAP/Tree, BMI) HL/CPP

89 THEY ALWAYS LOOK BETTER WHEN THEY'RE
LEAVIN' (Lawyer's Daughter, BMI/Beckaroo, BMI}
CPP

35 UNOER THE BOARDWALK (Alley, BMI/Trio, BMI) HL

13 UNTOLD STORIES (White Sheep, ASCAP/Colgems-
EMI, ASCAP)

37 THE WANDERER (Mijac, BMI)

99  WAY BEYOND THE BLUE (Almo, ASCAP/Mid-Summer,
ASCAP/MCA, ASCAP)

7 WE BELIEVE IN HAPPY ENDINGS (Jack & Bill,

ASCAP) HL

WE NEVER TOUCH AT ALL (Tree, BMI) HL

WHAT CHA' DOIN' TO ME (Tumbleweed West, BMI)

WHAT DO YOU WANT FROM ME THIS TIME (Uncle

Artie, ASCAP/Lawyer's Daughter, BMI) CPP

WHEN YOU PUT YOUR HEART IN IT (Lawley,

BMI/Scramblers Knob, ASCAP/WB, ASCAP/Le Mango,

ASCAP)

72 WHERE THE ROCKY MOUNTAINS TOUCH THE
MORNING SUN (Song Pantry, ASCAP/VanWarmer,
ASCAP/Tom Collins, BMI) CPP

77 WHITE FREIGHT LINER BLUES (Columbine, ASCAP)

2 88X

96 THE WRITING ON THE WALL (Bobby Fischer,

ASCAP/Young World, BMI)

YOU BLOSSOM ME (Eufaula, BMI)

YOU CAN'T FALL IN LOVE WHEN YOU'RE CRYIN'

(Duchess, BMI/Hall-Clement, BMI) HL

55 YOU GO, YOU'RE GONE (Hayes Court, BMI/Low
Country, BMI/Wrightchild, BMI/Musicor, SESAC/Fast
Ball)

&8

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.
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compilations

EVERYBODY’S
CRAZY ABOUT IT...

THE WORLD OF COUNTRY MUSIC!

From the concert-stages of New York to the hottest venues of LA,
Country Music fills the house every day No music is more American.
No music is more popular—across the States, and, increasingly, around

® Alternative marketing of Country Music
® Big sales—a year of gold and platinum
® Increased activity in repackaging, remakes,

LABELS READY A BEVY OF HOLIDAY ALBUMS

(Continued from page 41)

By A Reindeer” (Elmo N’ Patsy),
“The Spirit Of Christmas” (Ray
Charles), and “The Nashville Christ-
mas Album” (various).

New from Warner Bros.:
“Warner Bros. Presents A Christ-
mas Tradition, Vol. 2" (various),
“Every Christmas” (Gary Morris),
and “Home For Christmas” (the A
Strings). Rereleases: “A Crystal
Christmas’ (Crystal Gayle), “A
Christmas Card” (the Forester Sis-
ters), and ‘“Warner Bros. Presents
A Christmas Tradition, Vol. 1” (vari-
ous).

New from Mercury: “Christmas
On The General Jackson” (various).

New from MCA will be “Christ-
mas In The Country” (various), and
from the Master Series label will
come “Sounds Of The Season” (vari-
ous). Rereleases: “Christmas At
Our House” (Barbara Mandrell),
“Merry Christmas To You” (Reba

McEntire), “Christmas To Christ-
mas’’ (Lee Greenwood), “Christmas
Again”’ and ‘““Oak Ridge Boys’
Christmas” (the Oak Ridge Boys),
“Merry Christmas Strait To You”
(George Strait), and ‘“Tennessee
Christmas” (various).

New from RCA: “December’s
Eve” and “Sounds Of Christmas”
(Shane Keister) and “Mistletoe And
Memories” (various). Rereleases:
“Country Christmas” (various, Vol-
ume 1-4), “Best Of Christmas” (vari-
ous), ‘“Season’s Greetings’ (vari-
ous), ‘‘Christmastime With The
Judds,” “Once Upon A Christmas”
(Kenny Rogers, Dolly Parton), “Al-
abama Christmas’ (Alabama),
“Christmas With Ronnie Milsap,”
“Twelve Songs Of Christmas” (Jim
Reeves), and “Elvis Sings The Won-
derful Songs Of Christmas” and
“Memories Of Christmas” (Elvis
Presley).

IT’S MORE POPULAR

THAN EVER...

Billboard’s Spotlight on Country Music will send your ad message around
the globe—to the whole world of Country Music. Don’t wait.
Put your message where it counts!

® Super star profiles

® The CD and Video scenes
® A wealth of new talent
® Producers, managers, touring, radio

® The year in review

FOR AD DETAILS CONTACT:
Lynda Emon, Project Coordinator (615) 321-4240 Carole Edwards (615) 321-4294

PolyGram Bows Best-Of, Duets Disks
Cash Primed For Comeback

BY GERRY WOOD

NASHVILLE Johnny Cash, the
most successful country/pop artist in
history, appears to be on the verge of
enjoying a dramatic new surge in his
career.

PolyGram is preparing to release a
pair of new Cash albums—a great-
est-hits compilation titled ““Classic
Cash” and an album of duets with
such partners as Paul McCartney,
Emmylou Harris, Waylon Jennings,
and Glen Campbell.

“Cash is getting ready to break
through all over again,” says Steve
Popovich, senior VP of Nashville op-
erations, Mercury/PolyGram. With
an eye toward expanding the cross-
over appeal he has developed since
his Sun Records rockabilly days
through his major pop and country
hits, Cash has been playing such
rock-oriented venues as The Ritz in
New York and appearing on such
programs as NBC’s “Today.”

The Cash credits are like money in
the bank: Since first hitting the
charts in the Memphis Sun explosion
with “Cry, Cry, Cry” in 1955, Cash
has recorded nearly 1,500 songs on
more than 470 albums (counting both
U.S. and European releases). Besides
his immense success on the country
album chart, Cash has scored with 48
hits on Billboard’s Hot 100 Singles
chart, placed 26 albums on the pop
chart between 1955 and 1972, posted
some 130 hits on the country singles
chart, won seven Grammy Awards,
and is one of the few artists in music
history to sell more than 50 million
records. As a writer, Cash has scored
with 23 BMI Awards for such classics
as the l-million-performance songs
“Folsom Prison Blues” and “I Walk
The Line.”

But Cash isn’t resting on his lau-
rels. Instead, he’s quickening the
pace, inspired by his new album of
duets, “Water From The Wells Of
Home.” Others on the album include
Hank Williams Jr., Tom T. Hall, Jessi
Colter, Linda McCartney, Roy Acuff,
wife June Carter Cash and the Car-
ters, son John Carter Cash, & daugh-
ter Rosanne Cash. Even Popovich
made it into the grooves.

“It’s the first time I've ever spent
nine months on an album,” says
Cash.

One of the more intriguing cuts is
“New Moon Over Jamaica,” co-writ-
ten by Cash, Paul McCartney, and
Hall and performed by Cash and Paul
McCartney with harmonies provided
by Linda McCartney, June Carter,
and Hall. The song marks the first
time the Wings chief and former Bea-
tle has recorded with a country artist.
The song was written during an all-
night “guitar pulling” at Cash’s vaca-
tion home in Jamaica. Hall was visit-
ing, and the McCartneys, who were
vacationing in their Jamaican home,
were invited over to the Cash resi-
dence for Christmas dinner.“We sat
up all night on the front porch, sing-
ing,” recalls Cash. “A guitar pull
with Paul McCartney is really a trip.
He’s the only singer I've ever sat
with across a porch who plays a gui-
tar left-handed and upside down.”

At about 2:30 a.m. the moon came
into view. “There’s a new moon over
Jamaica,” said Hall, adding, “that’d
be a good song title.” Cash corrected

Hall, pointing out that the moon was
full, not new. “Yeah,” Hall coun-
tered, “but ‘a new moon’ sounds like
a better song title.”

The full moon resulted in a new
song, with McCartney and Hall start-
ing it and Cash coming in on the
chorus and writing the third verse.
Later, McCartney invited Cash to vis-
it his studio in England to record the
song together. Cash took a day off
from his April tour of England to re-
cord the song. “We spent nine hours
in the studio working on one song,”
Cash marvels. After the first four
hours, an impatient Cash suggested
doing something else, but McCartney
was adamant, stating, “No, let’s get

‘It’s the first
time I’'ve ever
spent nine months
on an album’

this one right.” ,

Of McCartney, Cash says, “He’s
not only a joy to work with, he’s the
ultimate, consummate musician. It's
got to be just right with him.”

Cash brought the tape back to
Nashville, redid his vocal, and put on
more voices from “some of the folks
around the Cowboy Arms Recording
Spa and Hotel.” Jack Clement, anoth-
er friend from the Sun days (other
Sun pals included Elvis Presley, Bill
Justis, Charlie Rich, Roy Orbison,
Jerry Lee Lewis, and Carl Perkins),
produced the new Cash album.

Another album highlight is
“Sweeter Than The Flowers.” Harris
heard it, loved it, and ended up sing-
ing on it. “It’s really a simple country
approach to a song,” Cash explains.

The title song was co-written by
Cash and his son, who sing it togeth-
er. Creating music with his 18-year-
old son ignited Cash: “To feed off
that youth, energy, fire, happiness,
and that joy in the studio made me
want to sing it standing on my feet
rather than sitting on a stool. Some-
times with all the years that go by
and all the sessions we have, we can
get a little jaded. But every once in a
while a spark like Paul McCartney or
John Carter will come along to really
inspire me.”

Responses from fellow artists to
Cash’s invitation were immediate and
positive. Everyone who sang on the
project had to be asked only once.
“Rosanne came in pregnant and did
her vocal of ‘Ballad Of A Teenage
Queen,”’ Cash recalls.

The Mercury/PolyGram artist is
enthused over the way the album
turned out. ‘“We've come up with
some really commercial ‘now’ sounds
on some songs that were really clas-
sics, and then some new songs that
have that feel about them,” says
Cash. “They’re all a part of what
came up in the bucket with the ‘Wa-
ter From The Wells Of Home.””

With his substance-abuse problems
hopefully behind him for good, his
marriage stronger than ever, and his
career on an upswing, Cash takes a
professional view of the project as
PolyGram prepares to launch it. Says
Cash, “We hope it flies.”
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Label/Artist Mixer. MCA executives visit with Steve Wariner and Reba
McEntire following their performance at Nashville’'s Starwood Amphitheater.

Pictured, from left, are Tony Brown, senior VP of A&R, MCA/Nashville; Wariner;

Bruce Hinton, executive VP/GM, MCA/Nashville; and McEntire.

NASHVILLE A host of entertain-
ers and golf legends will gather
Oct. 14-16 at the Nashboro Village
Golf Club here for the Nashville
Pro-Celebrity Northwest Airlines
Fall Classic. The event, sponsored
by Marriott Hotels and other Nash-
ville business leaders, is being held
to raise charity funds for the Oasis
Center’s Project Safe Place pro-
gram.

The program targets groceries,
restaurants, record stores, and oth-
er commercial and community facili-
ties frequented by young people as
“safe place” sites.

Celebrities expected to be on hand
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include Gary Morris; Charlie Chase
(“Crook And Chase”); Woody Wood-
bury; Tony Dow and Ken Osmond
(“The New Leave It To Beaver”);
Susan Akin (Miss America 1986);
ABC-TV sportscaster Dave Diles;
Boots Randolph (““‘Yakity Sax’’);
R.C. Bannon of The Nashville Net-
work’s ‘“Tee It Up”’; and comedian
Arte Johnson.

Professional Golf Assn. members
expected to attend include host pros
Al Besselink and Tommy Shaw,
Bobby Nichols, Doug Ford, Mary
Dwyer, Gay Brewer, Billy Maxwell,
Jerry Barber, and Jim Dent.

Scheduled are a barbecue

Star-Filled Golf Tourney To Aid Youths

dinner/pairing party with a country
music show on Friday; a full day of
golf and a gala cocktail party and
banquet on Saturday; and round
two of the tournament, entertain-
ment, and an awards ceremony on
Sunday.

Gallery fees for the pro-am tour-
nament Saturday and Sunday are
$7.50 for one-day admission and $10
for two days. Player fees are $1,250
for sponsor/advertisers (PGA tour
pro and celebrity); $1,000 for adver-
tisers only (PGA tour pro and celeb-
rity); and $650 for nonsponsors
(PGA club pro only). For more infor-
mation, call 615-726-3797.
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Order Your Billboard
Directories Now!

Billboard Directories are what you might call Basic Tools. They
are, in fact, the main sources of vital information for the entire
Music/Record/Tape and Video industries.

Order any one or all of the directories by filling in the coupon
below today:.

International Buyer’s Guide - 1988 edition. The Worldwide Music

and Video Business to Business Directory. Listings include name, key

people, address, phone number and markéting information of record

o — and video companies, music publishers, distributors, accessory manufac-

e L_:;;‘;'::,.‘i'!'-f-" turers and suppliers. Also manufacturers and wholesalers of hardware,
software and accessories for Compact Disc, Video Disc, Video Cassettes

and Video Games. - $62.00

Biflsoords

*
871000 NTERNATIGNA,

TRTDiiRING

DIRECTOR Y mam—

International
Recording Equipment
and Studlo Directory
1988 edition. A compila-
artists, booking agents, tion by BILLBOARD and
personal managers, MUSICIAN Magazine of all
recording companies and  the information you need
on professional recording
equipment. recording
studios and recording
studio equipment - $29.00

Country Music
Sourcebook

International Directory
of Manufacturing &
Packaging for the CD,
Record and Audio/Video
Tape Industries. 1988-89
edition. Professional
services and supplies for
record and video manu-
facturers, audio and
video tape manufactur-
ers, video program
suppliers and buyers,
video music producers
and production facilities.
- $§29.00

1987/88 International
Talent & Touring
Directory

The source for U.S. and
international talent,
booking agencies. facili-
ties, service and prod-
ucts. Used by everyone
who buys and books
talent—promotes and
manages tours. - $55.00

Year-End Awards Issue
BILLBOARD Magazine
“1987: THE YEAR IN
MUSIC AND VIDEO”
Year-end special double
issue offers more charts
and more editorial features  more. - $29.00
than ever before. These

charts represent the most

comprehensive statistical

revue of the year in home

entertainment of any

survey in print. - $9.00

1988-89 edition. Radio
stations, performing

[All prices include postage and handiing)
r————————————— DIRECTORY ORDER FORM _______________|

| Dept. EB BILLBOARD + 1515 Broadway * New York, NY 10036 No. Coples Amount |
I |
| Name International Buyers Guide - $62.00 |
I Company Name Year-End Awards Issue - $9.00 _— ]
| Adaress Country Music Sourc_ebook $29.00 |
| international Recording Equipment |
I City/State/Zip and Studio Directory - §29.00 |
Teleohone International Directory of Manufac-
I phon turing & Packaging for the Record |
| Enclose check or money order or charge to your credit card: & Audio/Tape Industries - $29.00 I
I [J American Express O MasterCard T VISA 1987/88 International Talent I
| caa# Expration Date & Touring Directory - $55.00 I
I Add appropriate sales tax n NY, NJ, CA, TN. MA and VA (Please include an additional $5.00 per book for foreign orders | |
Call TOLL FREE 800-223-7524 (In New York State: 212 536-5174) A842_l

VIDEO
RELEASES

Symbols for formats are
a=PBeta, v=VHS, and #=LV.
Suggested list price, prebook
cutoff, and street date are given
when available.

THE ABOMINABLE DR. PHIBES
Vincent Price, Joseph Cotten
& ¥ vestron/$19.98

Prebook cutotf: 3/7/88; Street: 10/5/88

AN AMERICAN WEREWOLF IN LONDON
David Naughton

& W vestron/$19.98

Prebook cutoff: 3/7/88; Street: 10/5/88

ANIMALS OF AFRICA: AFRICA IN
FLIGHT

Documentary

& ¥ Celebrity/$29.95

Prebook cutoff: 3/7/88. Street: 9/20/88

ANIMALS OF AFRICA: BIG CATS OF THE
KALAHARI

Documentary

& W Celebrity/$29.95

Prebook cutoff: 9/7/88; Street: 9/20/88

ANIMALS OF AFRICA: HIPPOS,
BABOONS AND THE AFRICAN
ELEPHANT

Documentary

& ¥ Celebrity/$29.95

Prebook cutoff: 9/7/88; Street: 9/20/88

THE CHANGELING

George C. Scott, Trish Van Devere,
Melvyn Douglas

& W vestron/$19.98

Prebook cutoff: 9/7/88; Street: 10/5/88

FRASIER THE SENSUOUS LION
Michael Callan

& ¥ Prsm/$79.95

Prebook cutoff: 9/1/88: Street: 9/20/88

GHOULIES Il

Damon Martin, Royal Dano

& ¥ vestron/$79.98

Prebook cutoff: 9/7/88; Street: 10/5/88

GODZILLA: KING OF THE MONSTERS
Raymond Burr

& ¥ vestron/$19.98

Prebook cutoff: 9/7/88; Street: 10/5/88

THE HOUSE ON CARROLL STREET
Kelly McGillis, Jeff Daniels, Mandy
Patinkin

& ¥ HB80/$89.99

Prebook cutoff: 9/1/88; Street: 3/28/88

THE INCUBUS

John Cassavetes

& ¥ vestron/$19.98

Prebook cutotf: 9/7/88; Street: 10/5/88
LIFEFORCE

Steve Railsback, Peter Firth

& ¥ vestron/$19.98

Prebook cutoff: 3/7/88; Street: 10/5/88

LITTLE SHOP OF HORRORS
Mel Welles, Dick Miller

& ¥ vestron/$19.98

Prebook cutoff: 9/7/88: Street: 10/5/88

1990: THE BRONX WARRIORS
Vic Morrow, Christopher Connelly
& ¥ Media/$59.95

Prebook cutoff: 9/1/88; Street: 3/21/88

NOVA: ANIMAL OLYMPIANS
Documentary

& ¥ vestron/$29.98

Prebook cutoff: 3/7/88; Street: 10/5/88
NOVA: THE SHAPE OF THINGS
Documentary

& W vestron/$29.98

Prebook cutoff: 3/7/88; Street: 10/5/88
NOVA: THE SCIENCE OF MURDER
Documentary

& ¥ vestron/$29.98

Prebook cutoff: 3/7/88; Street: 10/5/88

RUN .. IF YOU CAN

Martin Landau, Yvette Nipar, Jerry Van
Dyke

& ¥ Today/$79.95

Prebook cutoff: 3/8/88; Street: 9/23/88
SCARECROWS

Ted Vernon, Michael Simms

& ¥ Forum/$79.98

Prebook cutoff: 9/14/88:; Street: 9/28/88
SLAUGHTERHOUSE ROCK

Nicholas Celozzi, Tom Reilly, Donna
Denton

& ¥ 50ny/$79.95

Prebook cutoff: 3/6/88; Street: 10/3/88

THE UNHOLY

Ben Cross, Ned Beatty, Hal Holbrook

& ¥ vestron/$89.98
Prebook cutoff: 3/7/88: Street: 10/5/88

To get your company's new video releases
listed, send the following information—ti-
tle, performers, distributor/manufacturer,
format(s), prebook cutoff, ship date, box-
office gross, and suggested list price (if
available)—to Video Releases, Billboard,
1515 Broadway, New York, N.Y. 10036.
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Vid Factory Plans Buffalo (N.Y. } Size Superstam

BY BRUCE HARING

NEW YORK What may well be the
biggest video store in the world is
under construction in Buffalo, N.Y.,
part of the 11-store Video Factory
chain.

But the size of the planned 16,800-
square-foot store—16,000 titles for
rent when the doors open in Octo-
ber—isn’t the biggest thing about
Video Factory, according to chain
owner Ron Alsheimer.

“By far what I do is really concen-
trate on customer service,”’ Al-
sheimer says. “If a customer needs

a Kleenex, I'll give it to him. I will
walk them to a car with an umbrel-
la. We had hosts and hostesses in
some stores who would just walk
around and say, if we were out of
‘The Witches Of Eastwick,” ‘May we
recammend another Jack Nicholson
film?’ Customers are our main re-
source; without them, there’s no
business.”

The customer-service emphasis is
immrediately apparent on entering
any Video Factory outlet. For one
thing, the staff is attired in pseudo-
tuxedo outfits of white shirts, bow
ties, and cummerbunds.

Also leaping out at Buffalo cus-
tomers is the omnipresent Video
Factory advertising, featuring the
mythical video investigator Matt
Dreadlock, aka Bob Stilson, the
company’s film buyer. The imagina-
tive ads have won two national ad-
vertising awards, Alsheimer re-
ports.

The Dreadlock ads are film noir
pieces done in black and white. ‘“We
spent a lot of money; the ads appear
everywhere in Buffalo,” says Al-
sheimer. “When we hired [Stilson],
he was an actor, so this evolved nat-
urally.”

Alsheimer has always been some-
thing of an entrepreneur. He start-
ed off at age 16 with a stereo busi-
ness, then moved to selling hotel

now open is 8,500 square feet, with
more than 10,000 titles. The mix
leans heavily on kid vid (with a spe-
cial 49-cent rental price), action, and
drama but eschews adult video be-
cause “you couldn’t get away with
that up here.”

“The reason we have a following
is we’re Buffalo based,” Alsheimer
says. ‘It makes a lot of difference
to people here.” The Buffalo busi-
ness fluctuates with the weather,
slowing down during the summer
“because there’s so few months of
warm weather,” Alsheimer says.
“But if you hear about a snow-
storm, people don’t want to be home

without a video.”

Rentals are $1.99 for general ti-
tles and $2.49 for new releases. The
special 49-cent kid-vid-rental price
also brings in a lot of traffic, Al-
sheimer claims.

A new Sensomatic detection sys-
tem is part of the Webb’s new em-
phasis on sell-through. The chain
discontinued sales when it devel-
oped a problem with thefts.

Alsheimer also mentions Audrey
Tasman, the operations manager,
Joe Bach, general manager, and
Darren Barber, inventory control,
as people who helped the company
grow.
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television sets. But when foreign
competition caused prices to drop in
the TV market, Alsheimer chose

Billboard.

home video for his new venture, “It
seemed to be the thing at the time,”
he recalls.

1984 marked the birth of Video
Factory. From a 1,200-member vid-
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permission of the publisher.
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9 . . . 8 | 9 | 12 | MICKEY AND THE BEANSTALK 1088 | 1495
Int’l Video Fair To Feature More Consumer-Oriented Items « Walt isney Home Video 691
9 PINOCCHIO ¢
Germany’s Photokina Set For October 1. =" e
BUGS!
10 | B | 25 | yamyua Home Video M201233 1988 | 1435
resolution of 400 lines or more. technology is already being used DUCKTALES: HIGH-FLYING HERO
BY WOLFGANG SPAHR Standard VHS cassettes can be to eliminate visual interference, 11| n 12 ait Disney Home Video 695 1988 | 1435
HAM,BURG _Photokina, the played on S-VHS machines, but 8- improve sound quality, and in- 12 = ["ee | DISNEY'S SING ALONG SONGS: HEIGH-HO! 1987 | w5
world’s fair of imaging systems, is VHS tapes cannot be played on crease operating convenience. o 0 Walt Disney Home Video 531 i
set to take place in Cologne Oct. 5> standard VHS machines. 8-VHS In the interactive video field, 1~ 2| WINNIE THE POOH AND TIGGER TOO 78 | 1485
11. Traditionally a mecca for pro- camcorders, using the smaller West German firms see them- 13 "§, 7 wai Disney Home Video 64 AR
fessional video specialists, the VHS-C cassette, are equipped with  selves following in the footsteps of &112 | DONALD IN MATHMAGIC LAND
event is likely to see such consum- rotating video heads and hi-fi the U.S., where sales rose by 50% 14160 12 | o Disney Home Video 692 1988 | 1495
er-oriented developments this year sound. last year with about 150,000 sys- i} | oumeoae 2095
as Super VHS, Extended Defini Some 180 million VHS recorders tems now in use. 15 12@ 158 1 Wait Disney Home Video 24 | et
tion Beta, and Video 8 Highband have been sold to date. Of 2.15 mil- Over 1,000 German companies o ALICE IN WONDERLAND 4 ¢
on display, together with systems lion VCRs sold in West Germany are now involved in producing in- 16 g{?i‘ 7| wai Disney Home Video 36 1951 | 2995
that demonstrate the growing use last year, an overwhelming 97% stitutional and commercial videos, 3 DISNEY'S SING ALONG SONGS: ZIP-A-DEE-DOO-DAH O
of digital technology in video re- were VHS machines. Of the according to the Federation of Pri- 7 ,}J ’ Qf;% Wait Disney Home Video 480 1986 | 14.55
corders. 220,000 camcorders delivered to vate Radio & Telecommunications . MICKEY & MINNIE
S-VHS machines were intro- the trade during the same period, here, and more than 3,000 compa- 18| 2.4 6 o Disney Home Video 576 1987 | 143
duced a year ago but initially only VHS-Movie accounted for 18%, nies and institutions have their | THE JETSONS MEET THE FLINTSTONES
in the NTSC format that is used in VHS-C Movie for 27%, and the ri- own in-house production facilities | 19 | REENTRY | | Barbera Prod. Inc./Worldvision Home Video 1119 e || Gt
the U.S. and Japan. At Photokina, val Video 8 system for 55%. or media departments. DISNEY'S SING ALONG SONGS:THE BARE NECESSITIES
S-VHS units in the PAL format— The penetration of Video 8 in For training purposes, most cus- 20| 2z l 8| war Disney Home Video 581 1987 | 1435
which is used throughout most of world markets explains why com-  tomers opt for a combination of U- 21 | 10 7| 3 | MORE BABYSONGS 1988 | 1495
Europe—will be seen for the first panies in the Beta camp will offer Matic video plus personal comput- Hi-Tops Video HT-0028 )
time, giving potential horizontal no camcorder versions of the new er, while sales and promotional us- HERE'S MICKEY! i
ED-Beta format that is to follow ers go for the more readily 22| 21 85 | Disney Home Video 526 e || WEE
Super-Beta. At 500-550 lines, reso-  accessible videodisk at point-of-in- WINNIE THE POOH AND THE BLUSTERY DAY ¢
c . . lution is claimed as superior even formation or point-of-sale. 23| 2015 Walt Disney Home Video 63 1968 | 1495
onnoisseur Video | , S.VHS. A high-band version of  The surface of the market has PEE WEE'S PLAYHOUSE, VOL, 4 BEAUTY MAKEOVER |
forms a spemalty Video 8 that is still in the planning  only been scratched, however, the 41255 Hi-Tops Video HT-0125 88| 1435
label devoted stages promises quality similar to  federation says, with more than WINNIE THE POOH AND THE HONEY TREE ¢
A . N ) 25| 18 | 105 . i 1965 | 1495
excl US|ve|y to that of S-VHS. 200,000 of West Germany’s 312,000 Walt Disney Home Video 49

classic foreign films
... see page 55

Under development is a new
generation of video recorders that
digitally process and record sig-
nals, but in the meantime digital

small- and medium-sized business-
es already in possession of person-
al computer or electronic data pro-
cessing systems.

@A gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for
theatrically released programs, or of at least 25,000 units or $1 million at suggested retail for
nontheatrical titles.
of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at
suggested retail for nontheatrical tities. SF short-form. LF long-form. C concert. D documentary.

ITA platinum certification for a minimum saie of 250,000 units or a dollar volume
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SEPTEMBER IS HORROR VIDEO MONTH

BY JIM McCULLAUGH

APPETITE FOR DESTRUCTION: No doubt about about it. Freddy
Krueger is America’s . . . dare we say it . . . favorite flame. Eat your heart
out, Jason.

Just when you thought it was safe to go to sleep again, the seared-faced
master of disaster with the razor-bladed appendage returned to the silver
screen to rave reviews—and monster box office—in ‘“Nightmare On Eim
Street 4: The Dream Master.”

Unquestionably, it’s the biggest theatrical opening for any of the
“Nightmare” pix as it bagged nearly $13 million the first weekend, bump-
ing out such hot flicks as “Young Guns,” “Big,” “Cocktail,” and “Die
Hard” from the Aug. 20-21 derby.

If this pace continues, according to Mitchell Goldman, president of New
Line Distribution, the movie’s theatrical distributor, in a recent Martin
Grove-penned column in the Hollywood Reporter, the film could do in ex-
cess of $50 million, making it a legitimate A title horror film.

New Line’s Goldman claims the company has done extensive research
on the horror genre as it relates to theater versus home video, verifying
that there is much keener interest in seeing a horror movie in crowded
theaters with friends before home-video release. He characterizes the phe-
nomenon as a Freddy frenzy, whereby fans want to be among the first to
experience both the movie and the character.

Another slant on Freddy’s appeal can be found in an article in the cur-
rent issue of Premiere magazine, written by former Media Home Enter-
tainment public relations director Jim Gullo. He recalls the trials and trib-
ulations of doing press for a movie mass murderer, relating just how rabid
fans were around the country when Freddy, (played by actor Robert Eng-
lund), would make pitstops at local video stores. He even claims that he
and the uncostumed Englund were walking the streets of San Francisco
late one night and were accosted by street thugs. Upon recognizing Eng-
lund, however, the would-be muggers turned to jelly, got autographs and
fled off into the night.

Fueling the Freddy mania, also, is a hot new single by the Fat Boys
called “Are You Ready For Freddy,” (Tin Pan Apple/PolyGram) which is

Freddy Is The Ghost With The Most—
A Nightmare To Fans,
But A Dream Of A Rental

not only getting radio play but is in medium rotation on MTV.

And finally, Freddy gets his own weekly, one-hour television series. “A
Nightmare On Elm Street: Freddy’s Nightmares” starts Oct. 1 on 137 sta-
tions nationwide. The show centers around the odd town of Springwood,
with the razored one introducing each episode and popping up unexpected-
ly in most shows.

It all adds up to a great start for the horror video Halloween season that
dealers should be capitalizing on. Naturally, Media Home Entertainment,
which owns home video rights to the Freddy series, is delighted. But even
before the flick’s theatrical debut, the company had orchestrated quite an
extensive “Elm Street” promotion for Halloween. For example, the com-
pany is spotlighting “The Heroes Of Horror” sale for the fall season. Six
titles are cut to $19.95, including the first three installments of “Night-
mare On Elm Street,” “Texas Chainsaw Massacre 2,” “Halloween” and
“Creature.” .

With the exception of “Nightmare 4,” '88 hasn’t produced any real
blockbuster horror pictures discounting, of course, the horror-comedy hy-
brid “Beetlejuice,” which is closing in on the $80 million domestic box-of-
fice mark. Nonetheless, the year has produced a decent enough crop of
gore-getters such as “Phantasm II,” “Poltergeist III,” “The Serpent And
The Rainbow,” “Lady In White,” and “The Seventh Sign.”

Also vying for 1988 box-office blood is the recently released “The Blob,”
a $20-million remake of the original late ’50s Steve McQueen thriller about
an oozing mass of frightening jelly; while George Romero, the director
who gave us “Night Of The Living Dead,” “Dawn Of The Dead,” and
“Day Of The Dead,” just returned to the screen with “Monkey Shines: An
Experiment In Fear,” about a quadriplegic who has to depend on a mon-
key to take care of his daily needs. Trouble is that the monkey is a product
of genetic engineering, can read the master’s secret thoughts, and starts
killing the people who have wronged his master.

And Twentieth Century Fox hopes to snare another sci-fi horror hit with
“AlienNation,” a detective thriller set in the Los Angeles of the very near
future, wherein 300,000 alien immigrants (‘“newcomers’) arrive from an-
other world and are integrated into human society. James Caan and
Mandy Patinkin star. Part of the production team includes Gale Anne
Hurd, producer of the successful “Aliens” and ‘““The Terminator.”

Other new horror titles include United Artists’ “‘Child’s Play,” a sus-
pense thriller about a young boy who knows who—or what—is responsi-
ble for a gruesome set of murders, but only his mother believes him. Then
there’s ‘“The Host,” a horror tale from Tri-Star about a mysterious force
which invades a typical American family and its typical American teenage
daughter—turning her from a beauty into a hideous beast. And there’s
also New World’s “Hellraiser II,” slated for a fall release.

FOR WEEK ENDING SEPTEMBER 10, 1988
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TOP VIDEOCASSETTES .RENTALS

E Compiled from a national sample of retail store rental reports.
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1.1 | 4| GOODMORNING VIETNAM T Pt 0 650 Robin Williams 1987 | R
2| 4] 5 | suspect e R e G Quaid L7 R
3| 2|7 | WALLSTREETO CBS-Fox Video 1653 g‘\g’;ﬁ:'sﬁ‘ﬁ"’s 197 | R
415 |5 | DOA e 698 32’;"5,?# 2 1988 | R
5| 3 | 12| FATALATTRACTION# Poramount Home video 1762 Clenn Ciose 1987 | R
6 | 8 | 6 | EDDIEMURPHY RAW E::::gﬂ:: ﬁ'g:n”e'evsl P— Eddie Murphy 1987 | R
7 [ | owrmcormesn R Semen W[~
8 | 6| 9 | FULLMETALJACKET Warner Home Video 11760 N ot 1987 | R
9 | NEWD | PLANES, TRAINS, AND AUTOMOBILES  p2ramount f{'gr‘r“‘e'evsl deo 32036 f;f‘fc"gf‘g;" 197 | R
10| 7] | acrionsncason EoEC i IR
11| 9 | 11 | OVERBOARD ¢ CBS-Fox Video 4746 oidie Hawn 197 | Pg
12110 | 10 | NUTS Warner Home Video 11756 Riehard Dreyiuss 1987 | R
13 | 11 [ 13 | THROW MOMMA FROMTHETRAINO  JronPictures e 1987 | PG-13
14| 14 | 4 | BRADDOCK: MISSING IN ACTION Il & &1@?:2«2:1":5':@ P Chuck Norris 1988 | R
15124 | 2 | FORKEEPS PR Combia Home Video 627005 Ran eovateft LESHECIS
16 | 13 | 10 | e rarien e son 1 T
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27 | 17 | 18 | THE UNTOUCHABLES e s 22!?5532?; 1987 | R
28|19 | 9 | THECOUCHTRIP Orion Home video 8713 S Manau 1987 | R
29| 30 | 12 | HOPE AND GLORY Nefson Home Entertainment 7713 parah m;‘;;an 1987 | P13
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34| NEWD | rromsep Lo T oo Sabord | 1| 1
3| 7] | canTeuvme Love T ek bene | | ron
36 21 | THE PRINCESS BRIDE N o Entartmment 7709 s weste 1987 | PG
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@A gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of
250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million

at suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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RKO Wamer’s
N.J. Outlet Aids
Local Gharity

NEW YORK RKO Warner The-
atres Video’s newest superstore has
caught the community spirit of its
Hackensack, N.J., home, offering to
participate in a local charity to aid
fire victims.

The Fallen Firefighters Fund was
established by the Hackensack Fire
Department following an auto deal-
ership fire in July that claimed sev-
eral lives.

During the weekend of Sept. 17-
18, RKO Warner Theatres Video
will donate $1 from the proceeds of
each video rental to the fund. In ad-
dition, canisters will be placed
throughout the store for customers
who want to make additional dona-
tions.

At almost 5,000 square feet of
space, the Hackensack RKO
Warner Theatres SuperStore has an
inventory of more than 10,000 video-
cassettes and laserdisks as well as
blank tapes, head cleaners, and pop-
corn. Customers can also purchase
previously viewed movies at bar-
gain prices.

The new store is RKO Warner
Theatres Video's third store in Ber-
gen County, N.J., and the eighth in
New Jersey. The store will adopt
the state-of-the-art look established
throughout the chain, featuring
bright neon lighting and clearly
marked areas separating sale and
rental product.

The 17-store chain plans 25 new
store openings within the next year.

BRUCE HARING

‘Sesame Street’
Faves Groon

Wisconsin-based Sight & Sound
has released two more “Sesame
Street” Music Packs.

“Big Bird’s Music Pack” and
“Cookie Monster’s Music Pack” each
contain three full-length cassettes
featuring original “Sesame Street”
songs sung by the title character.
The lyrics for all songs are included,
and the tapes are stored in cassette
holders that depict Big Bird and the
Cookie Monster.

Published by Music Publishing In-
ternational and distributed by Sight
& Sound, the Music Packs are de-
signed for children 3 and older.

They have a suggested retail price
of $14.95 per pack. Call 414-784-5850
for more information.

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

Il make yours too! Expect explosive profits
from|this excifing fim Daily Variety calls

"a well- crafted, riveting adtion drama.” Linda
Purl ("Matlock”) and James Tolkan (*Top Gun”)
star Jin  heart-pounding story of a woman’s
strugglelto avenge the death of her husband
by exposing VIPER: a sinister and covert anti-
terrorist joperation. Adventure has never been
so powerful or so profitable.

ORDER DATE: OCTOBER 11
STREET DATE: NOVEMBER 1

CAT. NO 99070/COLOR
$79.95 SUGG. LIST PRICE
96 MINUTES

‘}_nnnucvu =T

PARENT 0B ADUL ! GUARDiAR_

v "i- OFRIES HOME VIDEO

- asubsidiary of Fries Entertainment Inc

090 | Py
O O e | ¥ 6922 HOLLYWOOD BLVD. HOLLYWOOD, CA 90028
O g O (213)466-2266 (800) 248-1113
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Call our Hotline at (800) 223-7524,
and tell Jeff you want to see some
Action!
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Ganadian Vid Vending So Far Victorious
Computer-Stocked Rental Units Earn Their Keep

BY EDWARD MORRIS

NASHVILLE In spite of the set-
backs encountered by some U.S, vid-
eo-vending-machine operators, a Ca-
nadian firm reports its 74 machines
are all operating profitably and that
some of them are bringing in receipts
of $6,500-$7,000 a month. Based in
Calgary, Alberta, Video Vending
oversees locations in that city and in
Edmonton, Fort McMurray, Banff,
Lake Louise, and Red Deer, all in Al-
berta.

Video Vending uses the SX 4000
and SX 5000 machines manufactured
by Essex Engineering, Essex, Conn.,

VIDEO
MARKETING
LETTER

SEND TODAY FOR YOUR
FREE SAMPLE ISSUE

DISCOVER THE LATEST.
e PRERECORDED o ANALYSIS
DISTRIBUTION e SPONSORED

* SURVEYS VIDEQ

* FORECASTS * MAIL ORDER

* PROGRAM VIDEQ
TRENDS ® STATISTICS

VIDEO MARKETING 1680 VINE STREET
HOLLYWOOD, CA 90028 (213) 462-6350

and places them primarily in large su-
permarkets. Other locations include
an apartment complex, a hospital, a
convenience store, and an all-suite ho-
tel. William L. Walsh, a partner in the
operation, says the machines cost
$17,000-$20,000 each including duty
tax.

The SX 4000, says Walsh, holds 168
Beta and/or VHS tapes, while the SX
5000 model can handle 270 tapes and
automatically restock itself as tapes
are returned by renters.

Walsh notes that “convenience and
impulse” are the chief factors in in-
fluencing rentals, adding that a re-
cent survey revealed that 64% of su-
permarket customers do not come to
the store with the intention of rent-
ing. “All the hits all the time” is the
chain’s motto, Walsh says, explaining
that some of the machines are
stocked with as many as 20 copies of
the same title to help ensure that cus-
tomers don't have to settle for second
choices. Titles that don’t measure up
to anticipated activity are quickly dis-
posed of by selling to used tape deal-
ers.

To rent a tape, a customer must
have a Visa or MasterCard. The ma-
chine calculates the rental charges on
a 24-hour rental period. If the tape is
not returned in a designated number
of days, a late fee is charged to the
customer’s credit card number. When
a video is returned, the machine
reads a bar code attached directly to

the tape's packaging. “The average
movie rental at our machines is over
$4.33,” says Walsh, “even though we
only rent movies for $2.88 during the
week and $3.99 on the weekends. The
reason for this is that many of our
customers return the movies after
the daily rental period has expired.”

Videos are chosen for the machines
by computer using an 11-point set of
standards. Some locations may be
good for renting violent movies, ac-
cording to Walsh, while others move
more romances.

Locations get a percentage of the
rental fees, Walsh says, although he
won't reveal how high the percent-
ages go. He did, however, confirm
that some were as low as 2%. Video
Vending does co-op advertising with
the locations.

The machines seldom malfunction,
Walsh contends. Those that do, he
says, are usually back in service with-
in 45 minutes. The company has a
staff of 15, including seven route
men, two customer service reps, and
three managers.

Walsh says his company is plan-
ning a joint venture with a group of
Vancouver, British Columbia inves-
tors. This venture will raise $3 million
and provide for the installation of 50
more machines. Video Vending will
provide machines and computer soft-
ware programming and expertise
and will own 25% of the venture.

Billboard
Tracks The
Whole

Hit Making
Process In
Music And
Video !

OF THE WEEK

NEWSSTAND READERSHIP

12,000* people purchase
Billboard on the news-
stand every week.

70% are in the music/
video business « 30% are
trend-setting consumers

‘Billbaard Newssiand Survey, Decemoer 12987

Whatever Your
Product,
Billboard
Covers Your
Market!

Over 180,000*
readers
every week!

Sony Scores For Teens. About 3,000 underprivileged New York teenagers
recently got to go to the old ball game at Yankee Stadium courtesey of Sony
Tape as part of the Yankee’s Corporate Host Program. Commemorating the
good deed, from left, are John Bermingham, senior VP of Sony Magnetic
Products Co.; Robert Palmisano, director of corporate information processing
products for Whippany, N.J.-based Sony customer New Jersey Office Supply;
and the Yanks' Dave Winfield, an all-star outfielder and author.

Happ Touting Joy Sticks

Competition Pro joy sticks are be-
ing touted as part of a large Go
With The Pros advertising program
launched by Happ Controls (former-
ly Controls Inc.), an Illinois-based
manufacturer.

One of the line’s best sellers is
Model 5000N, a Competition Pro joy
stick that features microswitches.
The manufacturer claims the
switches make the device instantly
responsive and more precise. The
suggested retail price for Model

5000N is $24.95, and the product is
backed by a full two-year warranty.

Other models in the Happ Con-
trols line include Model 300X and
Model 1000, used with Atari and
Commodore systems; Model 5000,
which retails for $14.95; and Model
5000S for Sega entertainment sys-
tems, priced at $24.95.

For more information, contact
Happ Controls, 1251 Pagni Drive,
Elk Grove, I11. 60070; 312-593-6130.

Tape Labels Come Clean

A new labeling system has been
developed by Chapman & Co. to
help VCR owners keep track of cas-
settes that are continually used for
rerecording.

The Wipe-Out Labeling System
for Video Tapes is a kit comprising
10 self-adhesive labels that fit both
VHS and Beta formats. These plas-
tic labels come with a fine-point pen
using ink that dries quickly and can
be wiped off with a tissue, accord-

ing to the Sherman Oaks, Calif.,
company.

These labels were conceived an an
alternative to the disposable plain-
paper labels that are packaged with
blank videocassettes. They are du-
rable and never need replacing, the
company says. The suggested retail
price is $2.99.

For more information, call 818-
986-8002.

Are you having a

problem with your
subscription? For
fast service, call

914-628-77171

Discwasher’s
Tape-Labeling
Package Bows

Discwasher says its new vid-
eocassette-labeling package is
easy to use and is designed to
prevent the label buildup that re-
sults when identifying numerous
recordings on the same tape.

Each $3.99 kit has five trans-
parent sleeves to stick to cas-
sette spines and 15 double-sided
paper-insert labels. Contact: 312-
678-9600.
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Bush-Burning Iran-Gontra Video Hits Theaters

BY AL STEWART

NEW YORK Be it a politically
motivated slander or an inside look
at an appalling scandal, a home
video release focusing on the Iran-
contra affair is being distributed
theatrically in an apparent effort
to embarass Vice President
George Bush.

‘Where was
George?...
“Coverup”
answers the
question: He
was there!

The documentary film, “Cov-
erup: Behind The Iran-Contra Af-
fair,”” makes a series of highly ex-
plosive allegations and purports to
expose a group of shadowy, right-
wing zealots who orchestrated the
arms-for-hostages deal with Iran.
Perhaps the most startling asser-
tion is that Bush, acting on Presi-
dent Reagan’s behalf, personally
made a deal with Iran prior to be-
coming VP in 1980.

The film charges that Reagan
vowed to supply Iran with weap-
ons if Iran agreed not to release
the hostages prior to the election,
thus ensuring that President Car-
ter would not reap any political
benefit from such a release. The 52
U.S. hostages, who had been held
captive since Nov. 4, 1979, were ul-

timately released Jan. 21, 1981, the
day Reagan was inaugurated.

The 76-minute film was released
on videocassette July 13 by MPI
Home Video for a list price of
$59.95 and has since surfaced in at
least 15 theaters throughout the
country. Officials at MPI—which
bankrolled $40,000 of the film's
$55,000 budget—say they didn’t
originally intend to release ‘“Cov-
erup” theatrically. They point out
that they are not sharing in the
revenue generated at the box of-
fice but feel the theatrical expo-
sure will stimulate interest in the
videocassette. The tape has sold
about 10,000 units thus far, accord-
ing to Jaffer Ali, MPI's VP of
sales.

The film’s producer, the Empow-
erment Project, sought theatrical
distribution in an effort to draw
greater attention to the film’s vol-
atile content. “We hope to raise
questions that need to enter the
debate over how this country will
be run,” says Barbara Trent, the
film’s co-producer.

Says MPI’s Ali,“Having it in the
theaters won’t cannibalize sales of
the video. If someone sees it in the
theater, they may tell their friends
to go rent it [on videocassette]. If
that means a wider dissemination
of the information that’s on this
tape—that’s all the better.”

Ali notes that he personally sup-
ports neither Bush nor his rival in
the 1988 presidential election, Mi-
chael Dukakis, but says he is con-
vinced that the VP had a “promi-
nent role’” in the arms-for-hos-
tages deal. He notes that the
documentary ‘‘does not hide be-

VIDEO PEOPLE |
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COVYERUP

Behind The Iran Contra Affair

MARRATED BY
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MUSIC BY

Richard Eliot, Pink Floyd
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The artwork on the cover of ‘‘Coverup: Behind The Iran-Contra Affair” was
changed at the last minute in an effort to place more emphasis on VP George
Bush’s role in the Iran-contra affair, says a spokesman for MPl Home Video.
The original cover, left, features a picture of President Reagan opposite a
picture of Bush; the cover ultimately used, right, features a more prominent
picture of Bush and no picture of Reagan. “They changed their mind,” says the
MPI spokesman of the film’s producer, The Empowerment Project. “They
figured that since Reagan is a lame duck, why not play up Bush?”’ The video is

currently available from MPI for $59.95.

hind the cloak of objectivity.”

“When they asked ‘Where was
George?’ ... [‘Coverup’] answers
the question: He was there’ says
Ali, referring to the taunt hurled
at Bush during the Democratic Na-
tional Convention.

J.G. Sullivan, media director for
Bush’s New York state campaign
office, dismisses ‘“Coverup’ as
“trite.”” She maintains that it was
produced by individuals with
“their own financial and political
agenda’” and adds, “They must be
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pretty desperate if they have to
stoop to this level.” Sullivan
stresses that the Bush campaign is
not concerned about the video,
since “the people who will go see it
have probably already made up
their minds to despise Bush.”

The Bush campaign official also
points out that the Democratic
vice-presidential nominee, Sen.
Lloyd Bentsen of Texas, appears
in the film “Atomic Cafe” (HBO
Video, $59.95) advocating the use
of an atomic bomb against China.
The film, which is available from
HBO Video for a list price of
$59.95, uses footage from a series
of propaganda and educational
films made during the '50s to ex-
plore the U.S.” attitude toward the
atomic bomb.

The impetus for ‘“Coverup”’
came after MPI released “Oliver
North: Memo To History.” The 90-
minute, $19.95 video presents high-
lights of Lt. Col. North’s testimo-
ny before Congress, but according
to the Empowerment Project, the
video told only half of the story.
The Los Angeles-based resource
center for film makers approached
MPI with the idea for a documen-
tary based on the Iran-contra scan-
dal in the hope of presenting the
entire story.

“We felt [“Oliver North: Memo
To History”'] promoted the lies of
Oliver North and that it would re-
sult in more deaths in Central
America,” says Gary Meyer, who
co-produced the film with Barbara
Trent and David Kasper. ‘‘The
mainstream media is not ready to
look in the face of such an explo-
sive topic,” says Meyer.

Billboard.

Video People is a weekly column spotlighting personnel changes and
promotions announced by prerecorded-video suppliers, distributors,
duplicators, retailers, and hardware manufacturers. Announcements
should be sent to Video People, Billboard, 1515 Broadway, New York,
N.Y. 10036.

Gerald F. Sobczak is upped to senior VP, administration and operation, for
Orion Home Video. Previously, he was VP, administration and operation.
Sobezak served in a variety of home
video positions between 1981 and 1987.
He has worked for Magnetic Video,
20th Century-Fox Video, and CBS/Fox
Home Video, where he was VP, sales
1 and marketing administration.

John J. Nolan is appointed executive
VP, operations and administration, of
Ingram Video. He was VP of Fleet-
guard Inc.

O~

SOBCZAK BENZEEVI

Jeanie Mason is named VP of sales and marketing for the home video
division of City Lights Entertainment Group, Los Angeles. She had been
director of sales for IVE and, prior to that, a founder of the Los Angeles
entertainment law firm Mason & Sloan.

Evan Fisher is named director of marketing for the newly established
Cannon Home Video, Los Angeles. He was formerly director of marketing
for Lorimar Home Video.

Beth Bornhurst becomes director of the WaldenVideo division of Walden-
Books. Previously, she was senior marketing manager for the division.

Gil Benzeevi joins Dixie Entertainment Productions Inc. as senior VP. He
will direct marketing for the production and distribution company’s 2,000-
plus video titles.
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TOP VIDEODISKS.

[
. g Compiled from a national sample of retail store sales reports.

5192z -

2l1g1° 58| w | 8

%3 § o TITLE Copyright Owner, Principal 59| £ gg&

Ela|E Manufacturer, Catalog Number Performers 2l 2|35

*&x NO.1 » »

1 1 1n THE UNTOUCHABLES Paramount Pictures Kevin Costner 1987 3495
Paramount Home Video 1886 Sean Connery i
Warner Bros, Inc. Jack Nicholson

2 2 9 THE WITCHES OF EASTWICK Warner Home Video 11741 Cher 1987 | R | 3495
Orion Pictures Peter Weller

3| 3|2 | RoBOCOP Orion Home Video 0040 Nancy Allen || W ERE
Paramount Pictures .

4 | 7 | 17 | BEVERLY HILLSCOP Il e S e Eddie Murphy 1987 | R {3495
Twentieth Century Fox Cary Ewes

5 4 3 THE PRINCESS BRIDE Image Entertainment CC110L Robin Wright L5373 ECy L3S
Orion Pictures Danny DeVito

6 9 7 THROW MOMMA FROM THE TRAIN ¢ image Entertainment 523 1 Billy Crystal 1987 | PG-13 | 36.95
Vestron Pictures Inc. Patrick Swayze

7 | 5 {29 | DIRTYDANCING Vestron Video 6013 Jenniter Grey 1987 | PG-13 | 39.95
Universal City Studios Donald Pleasence

8 | NEW)D| PRINCE OF DARKNESS M ATt e e Alice Cooper 1987 | R | 3898

X Michael Douglas

9 | NEWp| WALL STREET O CBS-Fox Video 1653 Chariie Shoe 1987 | R | 3495
Amblin Entertainment Dennis Quaid

10 8 | 5 | INNERSPACE Warner Home Video 11754 Martin Short el s

® 1A gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000
units or $1 million at suggested retail for nontheatrical titles. < ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. SF short-form. LF long-form. C

concert. D documentary.
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TOP VIDEOCASSETTES.SALES

=
% Compiled from a national sample of retail store sales reports.
e 5 o °
HEADED EAST. Carmel, Calif.-based media analyst Paul Kagan is moving E £ 3 58 | w 78
his Home Video Roundtable to the East Coast for the first time. Slated 2| Gig | TE Copyright Owner, Principal 59 | £ &'ﬁ;
for Oct. 18-19 at New York’s Park Lane Hotel, the meet will focus on ElS|= LAE IOV (SR (w67 LS =& | & |33
pay-per-view and other home video subjects. The first day’s discussion, * 4% NO.1 * %
titled ‘““The Videocassette Future,” will explore a number of issues, in- i
: : = . ] s Touchstone Pictures Sp—
cluding video retailing and video investment opportunities. Among the LS e LS G Touchstone Home Video 660 Robin Williams 1987 | R 2995
speakers scheduled are Richard Abt, VP of West Coast Video; Rob Callan Productions Cor
. =k . p: i
Blattner, president, RCA/Columbia Pictures Home Video; Ron Castell, 2 | 2|8 | CALLANETICSA O MCA Home Video 80429 Callan Pinckney LS3CY [[ENF R [2855
VP/marketing and merchandising for Erol’s; Larry Hilford, chairman Lorimar/Li
: ! / . ghtYear Ent.
and CEO of Orion Home Entertainment; Curt Viebranz, president, S || 9| & || SRR ERE LY Lorimar Home Video 077 Jane Fonda 1988 | NR | 19.95
HBO Video; and Scott Kurnit, president, Viewer’s Choice. The fee for
. . 7 12 i i i
the two-day meet is $595; one day costs $325. 4 MICKEY COMMEMORATIVE EDITION  Walt Disney Home Video 690 Animated 1988 | NR | 1495
JANE FONDA'S LOW IMPACT Lorimar/LightYear Ent.
. 6 99 . :
VIDICRAFT AND XANTECH have agreed to stop manufacturing products de- 5 AEROBIC WORKOUT A ¢ Lorimar Home Video 070 Jane Fonda 1966 | R | %95
signed to defeat the Macrovision anticopying technology that is widely 6 | 5 | 47 | LADYANDTHE TRAMP Walt Disney Home Video 582 Animated 1955 | 6 | 2995
used on major video releases. In separate out-of-court agreements that
resulted from patent-infringement lawsuits filed by Macrovision, Vidi- Bludgeon Riffola, LTD
by . . A . 8 6 DEF LEPPARD: HISTORIA g N Def L d 1988 | N K
craft said it will no longer make its Play-Right IVE-200, while Xantech y PolyGram Music Video 080359-3 © epear i
said it will stop production on its VideoLink system. The settlements 8 | 4 | 38| PINKFLOYD THE WALL MGM/UA Home Video 400268 Bob Geldof 1982 | R | 1995
also stipulate that neither company will make other products that in-
clude anti-Macrovision circuitry. Eugene Eidenberg, president of Ma- 9 | 14 | 10 | MICKEY AND THE BEANSTALK Walt Disney Home Video 691 Animated 1988 | NR | 1495
crovision, says the lawsuits “demonstrated the company’s commit-
ment to defending the integrity of its technologies. The home video in- 10| 10| 77| Topa Paramount Pictures Tom Cruise
. . . " . UN ] e 1986 | PG | 26.95
dustry, video retailers, and consumers will all benefit from this action, Paramount Home Video 1629 Kelly McGillis
which further ensures the viability of the only effective system avail- 11| 11 | 4 | STAR TREKIV-THE Paramount Pictures William Shatner
0 i -THE VOYAGE HOME . : 1986 | PG | 29.95
able to protect prerecorded videocassettes from unauthorized copy- Paramount Home Video 1797 Leonard Nimoy
Ing."” 12| 13 | 52 | ANAMERICANTAIL ¢ amblinjEntegtainment Animated 198 | ¢ |29.95
MCA Home Video 80536 :
SPECIAL-INTEREST SCHOOL. The Univ. of California at Los Angeles Exten- 13 | 12 | 12 | DUCKTALES: DAREDEVIL DUCKS  Walt Disney Home Video 694 Animated 1988 | NR | 1495
sion, claiming that wholesale revenues of special-interest video in 1987
totaled more than $540 million, is devoting an eight-week continuing- 14 9 113 #:E?NNA CIAQ ITALIA: LIVE FROM a;'e Recsrds. Video 38141.3 Madonna 1988 | NR | 2998
education course on the subject. Starting Sept. 27 on the Westwood, SO LY ’
Calif,, campus, ““Creating Non-Theatrical Home Videos That Sell” will 15| 16 | 75 | THEWIZARDOFOZA @ MGM/UA Home Video 60001 f;;‘;YB‘gf';“d 1939 | ¢ |2995
focus on such areas as children’s programming, exercise, how-tos, spe- s NS E
cial interest, and entertainment. Among the guest speakers scheduled 16 | NEwp | PLANES, TRAINS, AND B oLt Rictures prevelMartin 1987 | R |8995
- T AUTOMOBI i )
are Rob Bilium, True North; Cheryl Gersh, New Star Video; consultant LE? Paramount Home Video 32036 John Candy
Nan Halperin; Anne Lieberman, SI Video; Judy Holland and Dana Vic- 17| 21 a8 ",(v%TR“KYOﬂg'E” S WINNING Fox Hills Video FH1012 Kathy Smith 1987 | NR | 2995
tor from Real Magic; Nick Norton from Galanty & Co.; Andrew Roma- . -
noff, First Light Video Publishing; Nancy Steingard, Hi-Tops Home 18 | 15 | 33 | DIRTY DANCING o e T e e 1967 | PG13 | 89.98
Video; and Rick Wallace, Master Digital. The instructor is Clio Award- 8
winning producer/director Sharon Rubin, 19 | 20 | 10 | DISNEYSING ALONG SONGS:YOU . picney Home Video 662 Animated 1988 | MR | 1495
CAN FLY!
IVY FILM, a 17-year-old New York-based marketer of nontheatrical 20 | 18 ] 46 Ekﬁﬁ%&égss AT UIVAY Lorimar Home Video 524 Various Artists 1987 | NR | 2495
films, has formed Ivy Classics Video. The company will produce, mar- - o -
ket, and distribute video directly to educational and other nontheatrical 21| 23 | 95 | SCARFACEA® S Al Pacino 1983 | R | 2495
markets. The company offers a public-performance license with each -
film. 22| 25 | 117 | MARYPOPPINS ® o Walt Disney Home Video 23 Lulie \‘/‘::[)ey"{fe 194 | G |29
SONY VIDEO SOFTWARE is offering a buy-two-get-one-free deal with a 23 | NEWD | EMPIRE OF THE SUN Amblin Entertainment s (orishan Bae 1987 | PG | 8995
Money-Maker prepack that includes three horror movies. The movies
are “The Rejuvenator”’ “Phoenix The Warrior’” and “The Appoint- 24 24 32 PLAYBOY VIDEO CENTERFOLD #6 Lorimar Home Video 526 Lynne Austin 1987 NR 12.95
ment.” Michael Rudich, Sony’s marketing manager, says, “The depth T s
issue has the retailer thinking twice about purchasing single copies of 25 | 34 | 116 | KATHY SMITH'S BODY BASICS A 161 Video 8111 Kathy Smith 1985 | NR | 29.95
B titles. We're offering the retailer an advantage and savings on stock- Paramount Pictures Michael Douglas
ing breadth. With the Money-Maker prepack, the retailer gets three 26 | 29 | 12 | FATAL ATTRACTION Paramount Home Video 1762 Glonn Close 1987 | R | 8995
dlffe.rent feature ﬁlms for the price of two, and based on the average POLICE ACADEMY 5: ASSIGNMENT __ Warner Bros. Inc. George Gaynes
27 | NEW)> 1988 | PG | 89.95
rfetall purchase_ price, the retailer bregks even on only 15 ren.tals per MIAMI BEACH Warner Home Video 11790 Michael Winslow -
title.” “The Rejuvenator” and “Phoenix The Warrior” have a list price , ] '
of $79.95, while “The Appointment” is priced at $39.95. The street date 28 | 19 | 97 SLEEPING BEAUTY ¢ Walt Disney Home Video 476 Animated 1959 | G | 29.95
for all three is Oct. 24; the prebook cutoff is Sept. 27, AL STEWART
29 | 31 | 51 DORF ON GOLF ¢ J2 Communications J2-0009 Tim Conway 1987 | NR | 29.95
, Lorimar/LightYear Ent.
30 17 | 149 JANE FONDA'S NEW WORKOUT A ¢ Lorimar Home Video 069 Jane Fonda 1985 | NR | 39.95
1| 7 || GREISIOISEAGONS ot wreris || w0 |
32|36 | 2 | FORMEANDMY GAL MGM/UA Home Video 201379 ?jgfé::g » 1942 | WR | 1995
. . Gene Kelly
33|41 9 SINGIN' IN THE RAIN MGM/UA Home Video 6100185 Debbie Reynolds 1952 | NR | 1995
34|30 | 4 | BRADDOCK: MISSING IN ACTION il & &2’:1?;?42%";?:& rainment M 942 Chuck Norris 1988 | R |8995
35| 32|15 $'E‘:;B°Y's 1988 PLAYMATE OF THE |05 \i406 0078 India Allen 1988 | R | 1499
Tri-Star Pictures Cher
36| 35| 5 | suspect RCA/Columbia Home Video 6-27002  Dennis Quaid 1987 | R | 8995
37! 3318 a%TRHKYOSquIIH'S SIS RIDES jg: x:gzz g‘f'oo Kathy Smith 1984 | NR | 2995
A Julie Andrews
38 | 27 | 162 { THE SOUND OF MUSIC A ® CBS-Fox Video 1051 Christopher Plummer 1965 | G | 29.98
Head-bangers Unite. Tonga Tom (played by pro wrestler Sam Fatu), center, 39 | 38 | 30 [ KATHY SMITH'S STARTING OUT Fox Hills Video FH1027 Kathy Smith 1987 | NR | 19.95
grappies to free his partner, played by “Rowdy” Roddy Piper, during a tag-team Paramount Pictures
match in the film “Body Slam.” An action/adventure comedy set in the world of 40| 26 | 6 EDDIE MURPHY RAW Paramount Home Video 32037 Eddie Murphy 1987 | R |[8395

professional wrestling, *‘Body Slam” will be available from Nelson Entertainment
for a list price of $79.95 beginning Sept. 28. The prebook cutoff date is Sept. 12.

L 217y gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000

units or $1 million at suggested retail for nontheatrical titles. < ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million
3t retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles SF short-form. LF long-form. C
concert. D documentary.
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REVIEWS I } BRING THE
This column offers a critical look | "THE FINA[C

at recent nontheatrical video re-
leases. Suppliers interested in see-
ing their cassettes reviewed in this
column should send VHS cassettes
to Al Stewart, Billboard, 1515
Broadway, New York, N.Y. 10036
Please include the running time
and suggested retail price.

“Ted Nugent’s New Year’s Eve
Whiplash Bash,” Atlantic Video,
90 minutes, $24.98.

His recording career is in decline,
but the well-preserved and still en-
ergetic Ted Nugent remains a popu-
lar attraction when it comes to live
performances, so a concert filmed in
front of an enthusiastic hometown
Detroit crowd would seem the per-
fect video choice for the Motor City

Madman. Unfortunately, ‘“Whip- |

lash” uses too many gimmicks; 100-
mph pans, zooms, and cuts come at
you at a relentless, headache-pro-
ducing pace. No-frills camera work
would have been a far better choice
for Nugent’s engaging, traditional
metal sound. LEE BLACK

“Pecos Bill,” Sony Video Soft-
ware, 30 minutes, $14.95.
Comedian Robin Williams re-
counts the legend of Pecos Bill—an
often neglected figure in American
folklore. Raised by coyotes, Pecos
Bill is often regarded as the first
cowboy; he is credited with initiat-
ing the first cattle drive, carving out
the Grand Canyon (together with a
cyclone he was riding at the time),
and creating the Great Salt Lake.
Williams’ narrative technique,
which features an array of wildly
different voices, is certain to delight
most youngsters. At the same time,
his amusing ad-libs—some of which
may be a bit too sophisticated for
children—render the story equally
palatable for adults. Modestly
priced, the program should benefit
from Williams’ name and do well—
especially at Christmas time.
RICHARD T. RYAN

“Iron Maiden, 12 Wasted Years,”
MPI Home Video, 90 minutes,
$24.95.

With its speed-of-light chops and
intelligent, serious approach to
heavy metal, Iron Maiden is one of
the genre’s more successful and re-
spected bands, and its talents are
well displayed in this comprehen-
sive and expertly made compilation.

“Wasted Years” follows Maiden’s
full-length concert video, “Live Af-
ter Death” (Sony, 1985); taking a
historical approach, it uses very ear-
ly footage featuring original vocal-
ist Paul Di’Anno as well as inter-
view segments with band members
and management, concert high-
lights from all phases of the group’s
career, and several songs never re-

leased on record in the U.S. Metal |

heads should be lining up at the vid-
eo store for this one. LB.

‘““Agatha Christie: Behind The
Screen,” Spinnaker Software
Corp., 30 minutes, $19.95.

At last count, books by Agatha
Christie, the Grand Dame of Mys-
terydom, had sold nearly 600 million

(Continued on next page)
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HOME VIDEQ!

Whatbetter way to capitalize on the malti-platinum
excitement of Europe than witi tois hct ““video live
album’’ re at London’s Hammersmith
Odeon.

The hom ures smger Jozy Tempest,

ist Kee Marcello and the boys showcasing

eir biggest hits including their Mo. 1 smash,
“Carnie’’ as well as "'The Final Cauntdown,” “"Rock
The Night” ar.d “Cherokee,” alf from "'The Final
Coumtdown”—which sold over six million albums
around the globe. Now theyre swonger than ever,
zooming up the charts with the curreat smash al-
bum, ““Out Of This World.”” o= :.1:s

This live horme video includes “On Broken Wings”’
{unavailable on any US album refeass) and “Open
Your Heart” froin the new album. A great concert at
an urbelievable price — $19.98! All in superb Hi-Fi
Stereo sound!
THIS IS THE YEAR OF EUROPE! “THE FINAL
COUNTDOWN WORLD TOUR™ HOME VIDEO.

JOEY TEMPEST

4

RN

FATERPRISLS

© 1988 CBS Records Inc.
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v, 7 ] =
: \ﬁ % Compiled from a national sample of retail store sales reports.
[«]

3¢t s

2 | g | © . s

o | ¥ |4 | TITLE Copyright Owner, Remarks wd

T pE = Manufacturer, Catalog Number LSE

HEALTH AND FITNESS
A& NO.1 & &
Callan Productions Corp. Callan Pinckney presents deep muscle
1 | 1 | 87 | CALLANETICS O MCA Home Video 80429 exercise techniques. E>
Lorimar/LightYear Ent. This 25-minute video is more than a
2 3 2 START UP WITH JANE FONDA Lorimar Home Video 077 warm-up and less than a full workout. [ELH
g Lorimar/LightYear Ent. Beginner and advanced routines
3 4 87 JANE FONDA'S NEW WORKOUT ¢ Lorimar Home Video 069 designed to strengthen and tone. SEH
4 2 87 JANE FONDA’S LOW IMPACT Lorimar/LightYear Ent. A fun and effective alternative to 39.95
AEROBIC WORKOUT ¢ Lorimar Home Video 070 traditional dance aerobics. )
RICHARD SIMMONS AND THE SILVER A A Fitness program for people over 50
3 8 87 FOXES Lorimar Home Video 158 includes warm-ups and aerobics. 2
. ' 6 6 87 KATHY SMITH'S ULTIMATE VIDEO JCI Video Inc. Strenuous program designed for 29.95
Rising Stars. The top brass from New Star Video gather to celebrate the WORKOUT JCI Video 8100 intermediate and advanced exercisers. )
company’s first anniversary during the recent Video Software Dealers Assn. JCI Video Inc Fitness video i i
: > ” o gets down to basics and is

convention. Pictured, from left, are Robby Wald, New Star co-founder; Cheryl 7 BRG] <ATHY SMITH'S BODY BASICS JCl Video 8111 designed for the beginner. RS
Gersch, VP, sales and marketing; Mark Blankfield, star of the New Star release Kathy Smith’

, ' ' ' , B . y Smith's easy-to-do workout for
“Frankenstein General Hospital”; and Dimitri Villard, New Star president and 51 BRI KATHY SMITH'S'STARTINGIOUT R S VEek= AR beginners. kN
CEO. " - - —

9 | 11|49 | KoRKoUT G WINNING Fox Hills Video FH1012 Neight trainmg & 13 week program, | 295
VIDEO REVIEWS 10 | 17 | 41 | JazzERCISE O MCA Home Video 55089 ;‘:gigrsa’:f“zv"if;da";‘;:ﬁ:ﬁ;’g:‘;:‘::gci5‘* 3995
(Continued from preceding page, . :
S g page) 11| 10 | 87 | 20 MINUTE WORKOUT Vestron Video 1033 geefjb'}’c"s’";fe‘(’c‘[‘?rfgwg’r[fr:?r;“'“de 29.95
copies. It would seem to follow that up this activity is advised to view . :

X . . DENISE AUSTIN'S LOW-IMPACT } Fitness expert Denise Austin has a new
?nyhvadet})] ga]rged w1fth. 1;er na]r;le az thlz lrglogra}r]n before;ut)nd- i 12 | REENTRY | ,eRoBICS faadelideol26 workout designed for everybody. 19.95
ﬁc €d shou 0 t?'lr y well, an ough marred by repeliive 131148 RAQUEL, TOTAL BEAUTY AND Total Video, Inc. Raquel Welch combines exercise and e
t ljS\ one 13 no ﬁxce{; 10n. tted foptage and redu.ndant n?rratlve, FITNESS HBO Video 2651 yoga with tips on staying youthfui. LR

[uur er, as been committed. thls program IS, ,Stlll a fine introduc- 14 | 18 | 81 THE JANE FONDA’S WORKOUT Lorimar/LightYear Ent. Strenuous exercise program designed
There are eight suspects and 16 tion to the exciting world of moun- CHALLENGE Lorimar Home Video 051 for experienced exercisers. 39.95
clues, but the viewers are only giv- tain biking. Sell-through potential, S WIS e Donna Mills shares her make-up, beaut
en eight. The outcome for any given however, is hampered not only by | 15| 20 | & | DONNAMILLS: THEEYESHAVEIT O yon') o0 o vides 80384 and skin-care secrets. e 1995
game hinges upon the combination the rathe.r hm]te_d maltket but by 16 | RE-ENTRY DENISE AUSTIN'S NON-AEROBIC Parade Video 32 Fitness expert Denise Austin has a new 19.95
of clues selected. As a rgsult there  geographical considerations as well. WORKOUT workout designed for everybody. :
are more tban 250 POSS]b]e paths RTR. 17 15| & JANE FONDA'S EASY GOING Lorimar/LightYear Ent. Calisthenics and aerobics for any age at
and 32 possible solutions. WORKOUT Lorimar Home Video 058 a slow and easy pace. 3995
L « . GF
_Although the premise is inge- “PGA Tour Golf: Tips From The Total Video, inc. Extensive weekly exercise and yoga

»» 18 9 73 A WEEK WITH RAQUEL 29.95
nious, the game still needs a bit Tour, Volume I,” 1.V.E., 35 min- HBO Video TVA9965 program designed by Raquel Welch. -
more Wf)rk- Players have to r'ead the utes, $14.95. 19133 JANE FONDA'S WORKOUT WITH Lorimar/LightYear Ent. Exercise techniques are performed 19.95
conclusion from a book, which ren- No matter how well a golfer has WEIGHTS Lorimar Home Video 076 employing the use of basic weights. )
ders it almost anticlimactic. Also, played, he always feels he could R i -

g s : + aymax Prod. P. Brownstein Prod. Debbie Reynolds leads three separate
there is only one cassette, which  have done better. That type of men- 20 | REENTRY | DO IT DEBBIE'S WAY vidAmerica 1008 workouts set to big band music. e
does not lend itself to all that many tality has created a steadily grow-
viewings. Still, Christie lovers ing market for instructional pro- BUSINESS AND EDUCATION ™
abound, and when you consider that  grams, and this one looks like a sure
most VCR games are priced at over  winner. * % NO.1 » %
$30, it would be no mystery if this Fourteen professyonal golfers, m 1| 1 | 87| STRONG KIDS, SAFE KIDS FP’aramoun: Pictures 03 Henry Winkler educates parents and N
offering racks up big sales. cluding veterans Billy Caspar, Jim SN]SR SRl e e

RT.R. Ferree, and Hale Irwin as well as 215|715 T . Improve test-taking skills for those
' ' " E VIDEO SAT REVIEW Random House Home Video h 69.95
young lions like Paul Azmger, important college-entry SAT tests.
&6 . . . . . - =
Tl,n,e Great Mount'am Bll'(lng Vid- quey Pavin, Bob Tway, anq Larry 3| 2 | 83| PERSUASIVE SPEAKING Polaris Communication sfugczsslfui publlczpeaklngthrough use | 1ogs
e0,” New And Unique Videos, 50 Mize, offer a variety of tips de- oiibodvianeuaacialeyelcontact
minutes, §39.{95'. ' o si gned to turn bog'ies into pars. 4 | 3 |83 | SAYITBYSIGNING grgwn \F/’}:jb|(i)shins Corp. BasiCSfofI signdlar;‘guage with emphasis | g4
Mountain biking, which originat- With its modest price and multi- rown vide on usefu’ words & phrases.
ed in California, is a relatively new  teacher approach, this program | 5 | 4 | 55 | THE WINNING JOB INTERVIEW Star Video Prod. Improvement in interviewing skills and | 59 g5
sport. Nevertheless, of the 12 mil- should appeal to both linksters in ey
lion bicycles sold in the U.S. last  search of a quick fix and those look- 6 | 9 | 85 | CONSUMER REPORTS: CARS Lorimar Home Video 074 lnef'zzrtfi‘atign on shoppi(r;gc for and 19.85
year, more than half were mountain  ing to hone their overall skills. =l - Saos O Wy or TEee Gl
bikes. Anyone interested in taking RTR. | 7 | 8 | 49 | DRUG FREE KIDS: A PARENT'S GUIDE (CA A 100k at drug abuse and the techniques | ,q g5
parents can use to solve it.
. g Famous events from the Civil War are
8 | 7 | 51 | AMERICAN HISTORY: THE CIVIL WAR Increase Video V015 recounted and analyzed. 29.95
Gregory A. Howard Video eases you through every basic
munmn P"nuu““"s'mc 9 12 25 HELLO PC Morris Video 3102 function right up to using the printer. 2995
R I | A l | ‘ R : ; 10 | 11 | 49 | SHATTERED MCA Home Video 80430 Z[‘jg";gg:ig‘jna;‘r‘: Sputions ofteenage | 2495
. L Development of managerial skills &
11| 13| 85 CAREER STRATEGIES 1 Polaris Communication e aeYarat 19.95
. Gregory A. Howard The handy WORDSTAR program gives
Se" BI I I board and M USICIAN 12| 6 1 HELLO WORDSTAR Morris Video 3103 professional executive-style documents. 2995
: 3 - . Steve Allen shares all the tips and tricks
1311011 HOW TO MAKE A SPEECH McGraw-Hill Video Productions e ot EILeTe e s or ke 29.95
.
HOW TO USE YOUR IBM PC-IN TEN Kennon Publishing Corp. Basic knowledge to make the IBM-PC
FO R M O R E ‘ N FO R MA'H O N CAU_ B R//'\\ D LEE 14 | 15 | 61 | EasyLESSONS Kennon Video work in countless ways. 1995
. . The tunctions and uses of today’s new
15 | NEWDP | THE WORD PROCESSOR Increase Video Ao orTarc T i 29.95

® 1A gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000
units or $1 million at suggested retail for nontheatrical titles. O1TA platinum certification for a minimum sale of 250,000 units or a doltar volume of $18 million

1/800/999|9988

at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. SF short-form. LF long-form. C
concert. D documentary.  Next week: Recreational Sports; Hobbies And Crafts.
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It's Magic! Basketball great Earvin “Magic” Johnson, center, msets Billboard
managing editor Ken Schlager, left, and Billboard home video editor Al Stewart
at a party in Los Angeles to celebrate the release of ‘Back To Back.” The 60-
minute video, available from CBS/Fox Home Video for a list price of $19.98,
chronicles the L.A. Lakers’ 1987-88 season, when the team won its second
consecutive National Basketball Assn. championship.

Legacy Opts To Go It Alone;
AIP Will Issue Own Titles

LOS ANGELES Even while video
pundits continue to talk about a
shakeout, new companies keep try-
ing to make a splash in the often
volatile home video waters.

Los Angeles-based Legacy En-
tertainment, which had previously
been involved in two home video
projects that were distributed by
other companies—‘“Drug Free
Kids: A Parent’s Guide’’ and
“George Brett’s Secrets Of Base-
ball”—is setting out on its own.

Its first release, a 60-minute
tape detailing 40 years of broad-
cast journalism history, will come
as the result of a distribution ar-
rangement with Tribune Broad-
casting. No price or release date
has been set.

Moreover, according to chief op-
erating officer Declan Kavanagh,
Legacy wants to distribute a line
of “small” movies, with production
budgets in the $2 million-$3 million

range, as well as “evergreen’ tele-
vision programming.

Meanwhile, Action International
Pictures Distribution Inc., also
based in L.A., has pulled the wraps
off of AIP Home Video, helmed by
Eric Parkinson. Parkinson was
formerly with the now-defunct
Continental Home Video and was
co-founder and president of Twin
Tower Enterprises.

The company plans to release 48
titles—36 features and 12 special-
interest programs—in the next
year. Previously, AIP films were
released in this country by Virgin
Vision, Academy Home Entertain-
ment, Sony Video Software, and
Media Home Entertainment.

Among the company’s first
home video releases will be a new
Richard Harris film called ‘“Dust,”
“Bounty Hunter,” “Rage To Kill,”
and “Space Mutiny.”

LOS ANGELES International
Video Entertainment has inked a
multipicture home-video-output
deal with New Visions Pictures,
the joint venture between New Vi-
sions Entertainment Corp. and
Cineplex Odeon Corp.

Under the terms of the deal,
New Visions will supply IVE with
10 feature films for U.S. home vid-
eo release over a two-year period.
In return, IVE says, it has agreed
to provide a “substantial guaran-
tee against production costs and
future profit participation.”

the deal, which also includes an op-

Pact Covers Vid Rights To 10 Films
IVE, New Visions Ink Deal

The specific financial terms of .

tion for five additional titles, were
not disclosed.

The first New Visions picture
scheduled for release by IVE un-
der the new agreement is “Roof-
tops.” No video release date or
price point has been set for film,
an urban musical directed by vet-
eran Robert Wise (‘“West Side Sto-
ry”). It will make its theatrical de-
but in the spring.

New Visions is best known for
producing such films as ‘““La
Bamba,” “An Officer And A Gen-
tleman,” “Against All Odds,” and
“White Knights.”

New Label To Market Foreign Films Only

L.A.’s Connoisseur Courts Devotees Of Classics

BY JIM McCULLAUGH

LOS ANGELES Believing there
is a steady and growing market for
classic foreign films that are
largely ignored by the majors,
Connoisseur Video Collection has
been formed as a specialty label
here devoted exclusively to the
genre.

Founded by Peter Marai, a for-
mer consultant to Heron Commu-
nications who helped establish Me-
dia Home Entertainment’s similar-
ly styled Cinemateque Collection,
Connoisseur plans to initially re-
lease six titles. Thereafter, the
plan is to issue six films every
eight weeks.

The first release cycle, which
represents a joint venture agree-
ment with Janus Films, a distribu-
tor of classic films, includes Fran-
cois Truffaut’s “Shoot The Piano
Player,” Marcel Camus’ “Black
Orpheus,”” Ingmar Bergman’s
““Wild Strawberries,”” Carlos
Saura’s ‘““The Garden Of De-
lights,” Roberto Rossellini’s “Gen-
eral Della Rovere,”” and Sergei
Parajanov’s ‘“Shadows Of Forgot-
ten Ancestors.”

Peter Kleiner, the company’s
marketing and promotion director,
says Connoisseur plans to market
the titles at price points ranging
from $59.95-$79.95. The line will be
distinguished, he says, by highly

identifiable packaging as well as
by high-quality transfers from the
best prints available. Product will
be distributed exclusively through
Tamarelle’s International Films,

‘Many foreign films
are unavailable’

Chico, Calif.

Efforts will also be made, says
Marai, to preserve the films in
their original contexts; thus, subti-
tling will be favored over dubbing.
“Shoot The Piano Player,” for ex-
ample, will be presented in its orig-
inal Cinemascope with subtitles in
the black band at the bottom of the
screen. New subtitles will also be
added to some films in an effort to
make them more understandable.

Marai notes that this market
niche represents a ‘‘very steady
market with very long life cycles
and interesting reorder patterns.”
Typically, he says, the unit vol-
umes on films like these are in the
3,000-5,000-unit range, and a few
titles can ship as many as 10,000
copies.

A number of foreign films have
been released to date by the ma-
jors, which in some cases have de-
voted a label or line to the genre.
But Marai maintains that many
have ‘‘fallen through the cracks

and are virtually unavailable to-
day.” He says he doesn’t see a
problem licensing or sublicensing
much additional product.

Tamarelle was chosen for distri-
bution, he says, because it is aware
of video specialty stores that em-
phasize classic foreign films. More
and more stores, however, he says,
are discovering the rentability of
the product, including larger
chains. The company will also
mount direct-mail efforts and will
focus on schools and libraries.

Kleiner notes that shifts in the
mainstream home video market-
place bode well for this type of
marketing niche because these
types of films will be increasingly
viewed as “alternative A titles” as
modern B and C titles find expo-
sure and promotion more difficult.

Marai notes that the dwindling
art-house business should provide
interest in the video versions of
the films,

Connoisseur, says Marai, will
also help mount an education cam-
paign at both the retail and con-
sumer levels. Ads are planned in
such magazines as American Film
and Film Comment. One interest-
ing byproduct of home video, he
says, is that the average consumer
has become more educated and cin-
ema literate, and as a result, their
appetite for classic foreign films
has increased.

2nd ANNUAL
AMERICAN VIDEO CONFERENCE
& AWARDS

Presented by: B4 TheAmerican Fllm Institute
with Billboard and e 7 Reronren

i

November 9-11, 1988

SAT

AMERICAN VIDEO CONFERENCE

A professional conclave for the non-theatrical,
special interest, and music video fields.

REGISTER NOW!

Bel Age Hotel, West Hollywood, CA.

For registration information, call
(213) 856-7787
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Schedule Set For AES Meet In L.A.

A Century Of Recorded Sound Marked

BY STEVEN DUPLER

NEW YORK The full schedule of
66 technical paper presentations
during nine technical sessions, 20
workshops, and four facility tours
has been set for the upcoming 85th
Audio Engineering Society conven-
tion in Los Angeles Nov. 3-6. The
theme of this year’s convention is
“A Century Of Technology In The
Service Artistry.”

According to Dr. Marshall Buck,
chairman of the convention, the
theme was selected to celebrate the
fact that 1988 marks the 100th anni-
versary of a number of important
events in the history of recorded
sound, includig Emile Berliner’s
first demonstration of his gramo-
phone and a recorded disk and the
publication of Oberlin Smith’s essay
“Some Possible Forms Of Phono-
graph,” which was the first paper to
postulate on magnetic recording.

In keeping with the AES’ theme,
a special collection of historical au-
dio memorabilia compiled by John T.
“Jack” Mullin will be on display at
the Los Angeles Hilton Hotel
throughout the show. Mullin, a not-
ed pioneer in magnetic recording,
was responsible for the introduction
of the German AEG Magnetophone
technology to the U.S. following
World War IL.

The Mullin collection—not seen at

an AES show for 10 years and now
much more comprehensive—fea-
tures an exact reproduction of the
first Edison recording of ‘“Mary
Had A Little Lamb” as well as an
extensive collection of historic radi-
os, phonographs, gramophones, ear-
ly disk-cutting lathe heads, and all
major breakthroughs in magnetic
recording. Mullin will also deliver a
special presentation on the collec-
tion as part of the AES workshop
program.

The technical sessions are orga-
nized to cover various broad areas
of pro audio technology. These in-
clude electronic music, chaired by
Dr. John Strawn of Yamaha Music
Technologies Inc.; digital signal pro-
cessing, chaired by Dr. Jeffrey Bor-
ish of Euphonics; analog circuitry
and signal processing, chaired by
Eric Benjamin of High Speed Engi-
neering Co.; microphones, chaired
by Fender Musical Instruments
Corp.’s Cal Perkins; loudspeakers,
also presided over by Perkins; an
AES Technical Council tutorial ses-
sion; sound reinforcement and intel-
ligibility, chaired by Dr. David Klep-
per of Klepper Marshall King Asso-
ciates; and an audition session,
chaired by Dr. Floyd Toole of the
National Research Council of Cana-
da.

Workshops will take place in the
following areas: location concert re-
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AMSTERDAM, Netherlands
estimated 25,000 visitors are expect-
ed to attend the Music & Harmony
"88 Fair Sept. 16-19 at the Ahoy Hall
in Rotterdam. Known until five
years ago as the Disco Fair, it is the
leading annual showcase in the Be-
nelux territories for musical instru-
ments and professional sound and
lighting equipment.

' ABILLBOARD
. SPECIAL FOCUS

cording techniques; time code usage
in audio; preservation and restora-
tion of vintage recordings; compara-
tive styles of live-stage-monitor
mixing for concert, television, and
motion picture production; mainte-
nance for digitally controlled equip-
ment; intercommunication systems
for TV studio use; a survey of state-
of-the-art automatic microphone
mixers; theater sound design; a dis-
cussion of the pros and cons of the
all-digital studio; selection and us-
age of microphones; sound effects
libraries; the economics of running
a studio; creating and producing au-
dio for the Winter Olympics; mo-
tion-picture-style production; mo-
tion picture postproduction mixing;
education for the audio profession-
al; production sound for TV; and
measurement and instrumentation.

The four off-site tours—one of

the most popular attractions during
the last few AES shows—will in-
clude trips to motion picture sound
facilities, video facilities, recording
studios, and sound reinforcement
companies. Exact venues have not
yet been decided.

Dutch, Germans
Are Set To Host
Int’l Music Fairs

An

More than 115 companies from

the U.S., West Germany, France,
and elsewhere are set to exhibit. Ad-
ditional floor space has been made
available, and the fair's organizer,
Intershow, is predicting that about
25,000 people will attend. Last year,
the fair drew 17,000.

In neighboring West Germany, a

similar event, Musica 88, is set to
take place Sept. 15-18 in Hamburg;
seminars, workshops, concerts, and
an exhibition are planned. The orga-
nizer is the Federation of Instru-
ment & Music Electronics Merchan-
disers, or VVMD, in West Germany.

At the Dutch fair, sheet musiec

and classical instruments will be
featured for the first time, with
such leading Dutch artists as pia-
nist Laurens van Rooyer and violin-
ist Berdien Sternberg on hand for
demonstrations.

The Duteh fair’s opening day will

focus on the guitar, with Level 42's
Mark King and Dutch virtuoso Jan
Akkerman among those invited to
perform. Dutch broadeaster Veroni-
ca will feature these demonstra-
tions in its regular “Countdown
Cafe” radio show.

On the second day the spotlight

will focus on percussion. Sixty-five
local percussionists will make an at-
tempt to beat the world record for

(Continued on next page)

Val’s Pals. Lonesome Val, the grand-prize winner in Musician magazine’'s best-
unsigned-band contest, poses with her prizes at Manny’s Music in New York.

Val was awarded a complete 8-track recording setup, including an Otari MX-
5050 Mark Ill tape deck with an autolocator and remote unit; an MX-5050B 1/,-
inch 2-track deck; JBL 4412 monitors; a Soundcraft Series 200B mixing console;
a JBL/URE! 6260 power amp; and Beyer Dynamic M88, M260, M201, and M69
microphones with cables and stands. Pictured, from left, are Stewart Lerman,
Lonesome's Val's producer; William Hamilton of JBL; Lonesome Val; Steve
Cohen, guitarist; Musician's Gary Krasner; Otari's James Goodman; Robbie
Clyne, representing Beyer; and lan Goldrich of Manny's.

AUDIO TRAGK

NEW YORK

AT GREENE STREET Recording,
Sonic Youth recorded and mixed its
new self-produced album. Nick San-
sano ran the board, assisted by Matt
Tritto and Dave Swanson. Hank
Shocklee and Eric Sadler remixed
Ziggy Marley tracks for Virgin.
Chief engineer Rod Hui handled the
board, with Chris Shaw assisting.
And Run-D.M.C. remixed its new
Profile single, “Not Going Out Like
That,” with producers Russell Sim-
mons and Davy D. Hui engineered
with Shaw editing.

George Marino mastered the
Commodores’ new album, “Rock
Solid,” under the supervision of Tony
Prendatt at Sterling Sound.

At Ready Or Not Studios, 1ke &
A/D completed their rap single
“Slammin.”” Also, K-Real mixed his
rap single “House Flavor” with hip-
hop producer Sweets. Sean 1 tracked
“Musical Muscle,” his fifth single
from the album “This Don’t Need No
Name Just Play It.”” Ease & Ice
mixed the rap single “Here We Go”
(produced by R.O.N.).

At Giant Sound, guitarist Larry
Coryell and songwriter Jim Webb
recorded tracks with John Wolfson
and Jeff Cox behind the board. Mark
Miller assisted. The British band Lit-
tle Angels was in, recording tracks
for Polydor U.K. with Claude
Achille engineering. Miller assisted.
And Marlo Thomas worked with
husband Phil Donahue on the “Free
To Be A Family” soundtrack. Doug
Epstein was at the controls, assisted
by Miller.

Producer Justin Straus worked on
overdubs at I.N.S. for the remix of
“Nothing” by Depeche Mode on
Warner Bros. Gary Clugston was at
the board. The Skinny Boys also
were in, finishing up album tracks
for Jive/RCA with Clugston at the
controls. And, Questar Welsh
dropped by to work out edits on “Re-
spect” by the Real Roxanne on Se-
lect Records.

Charlie Elgart produced and
mixed his debut album for RCA/
Novus at House of Music. Paul Hig-
gins shared engineering duties with
Elgart, and Nelson Ayres assisted.

The project is scheduled for release in
September.

Music for the Roger Rabbit Diet
Coke spot was tracked at The Edison
by Crushing Music for Lintas. Mu-
sic in the club setting of the spot in-
volved a 13-piece orchestra (including
a nine-piece horn section). Gary
Chester engineered the session, Ken-
ny White arranged and played piano,
Annie Sutton handled vocals, Stu
Kuby was music director, and Joe
Conwell was copywriter/lyricist. The
spot was produced by Steven Spiel-
berg’s Amblin Entertainment in con-
junction with Disney and Diet Coke.

LOS ANGELES

DANA WALDEN AND Barry Fas-
man composed and produced music
for the new “Leave It To Beaver,” a
Quintex production, at the Foz. Also,
Walden and Fasman tracked Randy
Paul for Tracy J. Tobin Produc-
tions. In addition, the team produced,
composed. and engineered all music
for the Plaza Acuatica water park in
Hato Rey, Puerto Rico.

Eric Carmen was in at the Music
Grinder tracking with producer Mi-
chael Lloyd for Arista. Dan Neben-
zal was at the board, assisted by
Steve Heinke. Also, Kimberly
Franks worked on tracks for Sire.
Randy Wolodmen produced with
Cazaba Petro at the board. And, ex-
Missing Persons and current Duran
Duran guitarist Warren Cuccarillo
was in working on overdubs on the
“Requiem For The Americas” pro-
ject. Casey McMackin was behind
the controls, with Keith Kresge and
Jonathan Elais assisting.

The Long March (Mattrick Ferry,
Roger Wade, and Mike Busby) was
in at Post Logic working on its
“Cocktail Time” debut album for Dr.
Dream Records. Miles Christensen
produced and engineered, with adddi-
tional engineering by Paul Robie and
Jeff Piergeorge.

Low Profile was in at The Rock
House tracking for Rhyme Syndica-
te/Sire Records. D.J. Alladin pro-
duced with Sherman York behind
the board. Also, Leslie Drayton
worked on material for his Island
Records debut. Larry Robinson en-
gineered.

(Continued on next page)
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NEW PRODUCTS AND SERVIGES

SONY’S NEW 48-track DASH-for-
mat digital multitrack recorder is
coming soon, and Howard
Schwartz Recording in New York
says it will be the first studio to re-
ceive two of the $180,000-plus super-
decks. Sony is reportedly bringing
to the U.S. just five of the PCM-3348
recorders this year, and Schwartz
says it expects the first two to be in-
stalled in its facility sometime in
mid-November, following the ma-
chine’s debut at the Audio Engi-
neering Society convention in Los
Angeles.

THE LOS ANGELES Police De-
partment has purchased 36 Tascam
122MKII and 122B cassette decks.
Despite rumors, the cops aren’t
bootlegging Grateful Dead concert
tapes with the hardware; they're us-
ing it to record detective notes and
witness testimony. So far, says the
LAPD, more than 1,000 hours of
taping have been done without a
single mechanical failure.

A NEW THIN-BASE videotape
manufactured by Agfa-Gevaert al-
lows duplicators to put on just one

videocassette long programs that
would ordinarily require two sepa-
rate videocassettes. According to
Agfa, up to 167 minutes of pro-
gramming can fit onto one stan-
dard-size VHS cassette shell with-
out sacrificing top-quality stan-
dards. Michigan-based Premiere
Video says it is using the new tape
formulation to duplicate such pro-
grams for Orion Home Video, Nel-
son Entertainment, Virgin Vision,
and Coliseum Video.

WHAT RECESSION? High-end
console maker Solid State Logic
says it is having a boom summer. In
the last four weeks, says a company
representative, orders for 15 SL
4000 Series consoles have been re-
ceived from studios ranging from
Paris to Los Angeles, with a value
of more than $4 million. According
to Antony David, sales director for
SSL, “We have received unprece-
dented demand for G-Series con-
soles in the past three months, and
we've had to increase production in
order to meet demand.

PDO—lympics: It takes a lot of music

to back up nearly 180 hours of Olym-
pic Games coverage, and transport-
ing all that tape to various studio lo-
cations can be a bulky and expensive
proposition. So, for this year's games
in Seoul, Korea, NBC Network and
James & Aster—the firm responsi-
ble for assembling, producing, and
computerizing all music for the 1988
Olympics (with the exception of the
Arista soundtrack album)—have de-
cided to record all the background
music on compact disks, which will
be replicated by Philips & Du Pont
Optical Co.

“We chose the CD format be-
cause it’s state of the art, and we
needed the highest sound quality
and easy access,”’ says Terry
Ewart, coordinating producer of the
Olympics. He notes that the use of
CDs will simplify the ‘“musical lo-
gistics” of the broadcast. In past
years, the music for the games took
up as many as 60 boxes of tape,
which—because of their bulk—
could only be stored in a few pro-
duction locations. Using CDs, each
of the 50 locations NBC is using will
be provided with the full library of
30 CDs. Edited by STEVEN DUPLER

AUDIO TRACK

(Continued from preceding page)

Cindy Fee was in at L.A. Studios
working on her debut album with Joe
Chemay producing. Patrick McDon-
ald engineered.

Producer Keith Olsen worked at
his Goodnight LA studio, finishing
up tracks for Ozzy Osbourne’s new
Epic album, “No Rest For The Wick-
ed.” The album is scheduled for re-
lease in the fall. Olsen also recorded
Fiona’s upcoming project for Atlan-
tic. Mark Segal engineered both proj-
ects.

Michael Masser (writer of “The
Greatest Love Of All” and “Saving
All My Love”) was in at Hitsville
Studios producing several tracks for
Natalie Cole’s upcoming album. Rus
Terrano engineered the sessions.

Jeffrey Osborne was in at Skip
Saylor with engineer Taavi Mote to
mix “La Cuenta Por Favor.” Keith
Cohen worked on a dance mix of
“She’s On The Left” for the A&M
project. Patrick MacDougall and
Chris Puram assisted on the ses-
sions. Also, Eddie Money mixed “I

Can See The Love In Your Eyes” in
studio A with producer Richie Zito.
Chris Lord-Alge worked the board
on the CBS project with MacDougall
assisting.

NASHVILLE

cHARLIE DANIELS WORKED
on radio spots at the Soundshop for
Starliners. Tim Riley produced with
Bob Tassi at the board. The Burch
Sisters worked on a PolyGram al-
bum project with producer Doug
Johnson, who also engineered. Kix
Brooks mixed a Capitol Records
project with producer Rafe Van Hoy.
Mike Bradley was at the controls.

OTHER CITIES

PRODUCER THOM TRUMBO and
engineer Noel Golden recently
teamed up to work on five tunes for
guitarist Mark Tait Lewis at Quan-
tum in Jersey City, NJ. One of the
tunes, “Hell's Dizneyland,” is sched-

THRONGS EXPECTED AT DUTCH, GERMAN FAIRS

(Continued from preceding page)

synchronized drumming. The third
day will feature up-and-coming
Dutch rock bands, including the
Riff, Powerlight, and MAM. On the
final day, the fair will take an in-
depth look at the relationship be-
tween instruments and computers.

In West Germany, seminars will
cover retailing, music and the
broadcast media, promotion of clas-
sical product, and threats to musical
diversity. International meetings of
a range of music-related organiza-
tions are scheduled to take place
during the Musica '88 event, and nu-
merous concerts will be staged in
halls and churches throughout
Hamburg.

The West German event'’s slogan

is “Music To Touch,” and a special
exhibition on the history of synthe-
sizers will allow attendees to gain
hands-on experience with both the
earliest and most modern equip-
ment available.

One exhibition room will be con-
verted into a “rock room” for live
radio broadcasts from OK Radio,
panel discussions, interviews, video
shows, and live concerts. Those set
to perform include Aviva and the
Abbi Wallenstein Band.

Hamburg has seven record com-
panies, 20 music publishers, and
more than 30 recording studios. Its
musical output account for about
50% of West Germany’s annual
sound-carrier grosses of $1.5 billion.

uled to appear in the upcoming 20th
Century Fox film “Alien Nation.”
John Lombardo mixed with Bill
Klatt and Michelle Thomas assist-
ing. Also, APB, a four-piece group
from Scotland, worked on its second
single with producer/engineer Andy
Wallace. Tunes tracked include
“Take Me For Love” and “Funk In-
vective.”

Bill Cutler was in at CD Studios,
San Francisco, working on a three-
song EP with Show And Tell. Mark
Myers co-produced with Andrew
Gray at the board. Also, Rage Of
Eden worked on an EP scheduled for
release in September. Amy Atchison
produced and engineered. Atchison
also worked on EP tracks with the
all-women metal/pop group Malibu
Barbi.

The Vanessa Davis Band put
down tracks at Paragon Studios in
Chicago for its next album. The first
cuts tracked were “Color Blind” and
“Crosstown Miracle.” Mark Rich-
ardson engineered with Scott
Barnes assisting. Also, Deep Blue
Dream completed mixes on its new
Criterion record. Lewis Floodstrand
produced with Barnes at the board.
Renee Gerard and Lloyd Hawkins
assisted.

Chaka Khan zipped by the Sand-
box in Easton, Conn., to finish up vo-
cals for her upcoming fall-slated al-
bum on Warner Bros. Russ Titelman
produced with Knut Bohn engineer-
ing. Guest artists on the album in-
clude Prince, Miles Davis, Dave
Grusin, and David Frank of the Sys-
tem. Featured on the album is
“Sticky Wicked,” a rap tune written
for Khan by Prince. She also covers
Stevie Wonder’s classic “Signed,
Sealed, And Delivered.”

All material for the Audio Track
column should be sent to Debbie
Holley, Billboard, Fifth Floor, 49
Music Square W, Nashville, Tenn.
37203.
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WHY THEY ARE SPECIAL:

¢ SEPTEMBER IS ‘HORROR VIDEO MONTH, and each week of the
month a specially crafted, strategically placed Horror Video
column will spotlight the latest developments in this ongoing
genre. Each column will be devoted exclusively to a different
aspect of the horror phenomenon, and while it's not meant to
frighten, it will enlighten all dedicated merchants of mayhem.

¢ GOSPEL MUSIC continues to make steady inroads into major
music markets, though applying the crossover yardstick does
not take full measure of gospel’s surging popularity within its
own category borders. Crossover continues to be elusive ex-
cept for a few, but business is again picking up across the
board as Billboard’'s annual spotlight takes aim at gospel's
“big guns’ on the road to Christmas '88.

COUNTRY MUSIC '88 looks behind the scenes at the onrush of
new talent and the changes sweeping country into a new era
where video music, CDs, and freshly wired crossover connec-
tions are making everything country new again. Now chart
“vets" are the true-grit challengers while newcomers rule the
castle, as country music has turned on its head to turn the ta-
bles in its search of a wider world.

o WEST GERMANY’s burst of rising rock talent is geared to the
universal language of rock, pop and metal, and aimed squarely
at the global market for national acts with international ap-
peal. Labels in Europe and the U.S. are tuned to the active in-
terest in German music, while neighboring Austria and Swit-
zerland are also finding some of their German-influenced tal-
ent capable of joining the world mainstream parade.

¢ COMING ATTRACTIONS: NEW AGE MUSIC, AES, SPECIAL IN-
TEREST VIDEO & VIDEO MUSIC (AMERICAN VIDEO CONFER-
ENCE SPECIAL EDITION), CLASSICAL MUSIC, CBS 101ST

FOR AD DETAILS CONTACT YOUR BILLBOARD SALES
REPRESENTATIVE or CALL ANY BILLBOARD OFFICE WORLDWIDE.

NEW YORK: Gene Smith, Ron Willman, Karen O’Callaghan,

Ken Karp, Norm Berkowitz. (212) 764-7300 or (212) 536-5018.
LOS ANGELES: Christine Matuchek, Arty Simon, Anne Rehman,
Marv Fisher, Emily Vaughn. (213) 273-7040.

NASHVILLE: Lynda Emon, Carole Edwards. (615) 321-4290,
LONDON: Tony Evans 439-9411.
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CLASSIFIED

ACTION MART

To crder an ad . . . check the type of ad youwant...
| O Regular classified: $2.75 per word. Minimum order, $55.00

| [0 Display classified: 1 inch/1X $89.00—1 inch/4X $82.00 per

1 inch/12X $76.00 per 1 inch/26X $73.00 per—1 inch/52X $59.00 per.

| O REVERSE AD $10.00 ADDITIONAL CHARGE

O Count 8 words for our Box Number and address. Add
$6.50 for handling. Only regular mail forwarded—tapes
not acceptable.

Check the heading you want. ..

O For Sale [0 Help Wanted [ Positions Wanted [ Tapes City
[0 Business Opportunities [ Investors Wanted
[ Real Estate/For Sale/Lease [ Songwriters [ Talent

[0 Accessories [ Golden Oldies [J Novelties/Merchandise
[ Services/Supplies/Equipment [JWanted To Buy

[0 Comedy Material [0 Computer [J Schools & Instructions
O vVideo O Miscellaneous

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036.

Cancellations must be in writing and mailed to the
Classified Dept.
15% agency commission applicable only on ads
of 2” or more running 2 consecutive weeks.
Need to get your ad in fast? Call Jeff Serrette . .. In NY State
phone 212/536-5174. .. Outside N.Y. State phone toll free

Your Name

Company
Address

State Zip

Telephone

Please fill in the information below if you wish to

charge the cost of your classified advertising.

Credit Card #
Bank#

O American Express [ Diners Club ([ Visa (0 Master Charge

Exp. Date:

Your signature

FAX # 212 536 5236

800/223-7524.

L----———————————————————————————————————————————————————————————-————

FOR SALE

DJ’'S—RECORD POOL—DJ’S

o NEW PROMOTIONAL CD’S, RECORDS & TAPES

© MANY INDEPENDENT, MAJOR & INTERNATIONAL RECORD LABELS
¢ JAZZ, REGGAE, RAP, POP, ROCK, METAL, CLUB PLUS MORE!

¢ CURRENTLY SHIPPING $100 TO $300 PER MONTH

¢ RECORDS SHIPPED EVERY 2 WEEKS

CALL FOR INFO & FREE APPLICATION

716-454-7191 (N.Y. Res.) OR 1-800-541-1470

ROCK & SOUL
ELECTRONICS

ATC Tth Ave, (bet, 35th & 36th S5t
Meaw York, MY, 10018

WE HAVE THE LOWEST
PRICES IN TOWN!!

LP's...
12 irch.
also the
LARGEST SELECTION
OF IMPORT
12 INCH RECORDS!
COMPACT DISC
$10.99 to $12.89

DON'T BUY GUTOUTS!
Until You See Our Catalog
Of Great Cassettes and LP’s
TARGET MUSIC DISTRIBUTORS
2628 N.W. 72nd Ave., Miami, FL 33122

POSITION WANTED

VIDEO

SOFTWARE

DIANA ROSS “WHENEVER YOU'RE
NEAR | HEAR A SYNPHONY"
Young MBA seeks to work for DIANA
ROSS and return her to the #1 record-
ing star! Contact:
Steven Elliot
(718) 805 9845
82-40 Austin Street
Kew Gardens NY 11415

HELP WANTED

STRATFORD SEARCH GROUP
Management Consuitants to the Music industry
An executive search firm specializing in meeting
the total human resource needs of the music in-
dustry. Send inquiries and resumes in full confi-

dence to-
DEBRA LEVEY
350 5th Ave., Suite 7901
New York, NY 10118
(212) 465-1818

Dealers onty. Write or call for free catalog.
Record-Wide Distributors, Inc.
P.O. # 8100
Fenton, MO 63026
(314) 343-7100

CUT OUTS & OVER STOCKS

LP’s Tapes, 45's and imports. Looking tor
the unusual? We have it at lowest prices. All
requests for list must be written on your
company letterhead. Dealers Only.
Performance
P.O. Box 156
New Brunswick NJ 08901
(201) 545-3004 Telex: 3106008318

D.A.T./P.C.M.
ave DIGITAL ALUDIO TAPE
nortable DA T.'s and
also buy and sell

L. units!!
THE AUDIO GALLERY
(213) 829 3429

Retail Shrinkwrap System
ONLY $249 complete!

Stop wasting valuable return privieges and los-
ing sales on unwrapped merchandise. The
SHRINKMASTER™ wraps LP’s CD’s
Tapes, POSTERS and more! Per-
formance Dist., 2 Oak Street, New
Brunswick, NJ 08901-0156 T!: 201-
545-3004 Fax:201-545-6054

OUTSTANDING SELECTION
AT BARGAIN PRICES!
Budget/Midline/Cutouts
LP's/CASSETTES/CD's
Gospel, Blues, Jazz, MOR, etc.
Free Catalog — Dealers only!
A.B.A. Record Dist.

5 Lawrence St., Bloomfield, NJ 07003
(201) 429 7797

FOR THE BEST SELECTION OF CUT-
OUT, overstock, and budget cassettes,
CD’s and albums, write for FREE 100
page catalogue, rock, soul, C&W, more. .

Great Atlantic & Pacific Music
3310 Samuel Shepard Drive
St. Louis, MO 63103
Phone: (314) 531 4644
FAX: 314 531 4646

While Other People are raising their prices
we are slashing ours. Major Label LP's as
low as 50¢. Your choice of the most exten-
sive listings avallable.
For free catalog call (609) 890 6000
or write
Scorplo Music Inc.
Post Office Box A
Trenton NJ 08691 0020

**USED MOVIES**
Bought & Sold
All quantities, Ratings & Formats
Specializing in Store
A AOpenings & Buyouts
A VIDEO DISTRIBUTORS, INC.

800-447-3399
FAX 215 638 0770

POSITION WANTED
B

EXCITING, CRAZY MORNING talent needed. Ur-
ban contemporary format. Excellent production
hariotte Logan, WMGL FM, 60 Mark-

skills. T&R:
field Drive, Suite 4, Charleston SC 29407.

(305) 591-2188
CD’S AVAILABLE NATIONAL PROMOTION
Along with 1,000s of cassette and LP titles. DIRECTOR

Fastest growing major South-
ern independent record compa-
ny seeks an experienced per-
son who is required to super-
vise a staff of independent
promotional personnel. Must be
detail oriented; willing to travel;
willing to relocate (if neces-
sary); and an overall knowledge
of industry a must. Please in-
clude a current resume, details
of your current salary, plus any
other relevant and pertinent in-
formation by forwarding your re-
ply to:
PAC JAM
1205 N.W. 54th St.
Miami FL 33142

SELL US MOVIES

BETA/VHS—TOP DOLLAR PAID—WE
HAVE 1,000's OF MOVIES FOR SALE!

VIDEO SHUTTLE, INC.
445 8th Ave. N.W.
St. Paul, MN 55112
(612) 639 0622 1 (800) 666 1121

Aggressive video retailer seeking
used tapes for new store openings.
Can purchase and process up to
10,000 per month over the next year.
Independent retaiter and broker inqui-
ries welcome. VHS with boxes only.
For more information contact:

United Texas Entertainment
(915) 367-7865 or (915) 368-4904
2626 Parkway, Bidg C, Suite 100

Odessa TX 79762
Attention: Carlos Reyes

;5\_ MAKES IT EASY! )

TER SYSTEMS
£ LEADER IN COMPUTER S0, oy

Vi
OR THE RECORD AND
’ VM
THE #1

* Single and mu-store retail
systems CHOICE OF
= One stop/wholesale/chstribu THE #1
ton packages RETAILERS
= Over 10 years of mdusiry
expenence Pk
+ Database nchuded AN
= State-of-the-art barcode * ioventory Control
apphcations ® Point Of Sale
* Custom systems and consult- * Video Rental
ng services * Accounting
= Returns

EXPERIENCED, SELF-MOTIVATED STUDIO MAN-
AGER to run an established recording studio locat-
ed in the New York area. Aiso available: ADMINIS-
TRATIVE ASSISTANT - required skills, computer in-
put, bookkeeping/accounts payable, self starter,
growth position. Send resume: Box #7785, Bill-
bggrd6 Magazine, 1515 Broadway, New York, NY
10036.

TAPES

PROFESSIONAL RECORDING SUPPLIES
BLANK AUDIO & VIDEO CASSETTES
Looking for the best at the lowest prices? WE

CAN HELP!

® Customized Blank Audio & Video Cassettes
e Norelco, Ampex & Soft Poly Boxes

e Cassette Labels e Ampex Mastering Tape
e Screw Type C-O's @ AGFA, BASF, Magnet-

ic Media & TESLA Bulk Audio Cassette Tape

Our 23 years of experience in the recording in-
dustry speaks for itself. Give us an opportunity
to speak to you. Don’t Delay—Call Today For
More Information

AND@ L AUDIO PRODUCTS INC.

4212 14th Ave.. Brooklyn, NY 11219

Coll Toll Free 800-221-6578 NY Res. (718) 435-7322
We accept VISA/MC

SONGWRITER

AMATEUR SONGWRITERS - WIN NYC song shop-
ping trip plus $1,000.00. Enter MID-ATLANTIC
SONG CONTEST. Call 1 (800) 344 7664, in Mary-
land call (301) 983 1733 for application - entry dead-

line 10/20/88.

REAL ESTATE

= Portable Scanming

JiLE

WORLDWIDE BUSINESS SYSTEMS
PRESENTS

| FM.|U$S l*C*W IA.R.EEJ

THE MUSIC INDUSTRYS POINT OF SALE, INVEN-
TORY CONTROL AND PURCHASE ORDER SOFT-
WARE SYSTEM

- CASH REGISTER
- INVENTORY CONTROL
- PURCHASE ORDER/RECEIVING/RETURNING
- DATA BASE WITH 45,000 TITLES FROM MAJOR
CATALOGS
- INTEGRATED VIDEO RENTAL SYSTEM
- CORPORATE RETAIL AND ACCOUNTING SYS-
TEMS
- LASER SCANNERS, RECEIPY PRINTERS, CASH
DRAWERS, AND TOTAL SYSTEM COMPUTER
HARDWARE
- MUSICWARE ALSO HAS NOVELL NETWORK,
MULTIUSER, AND POLLING CAPABILITIES AND
THE MUSICWARE CENTRALIZED SOFTWARE SYS-
TEM FOR CORPORATE LOCATIONS
- WBS SERVES ALL YOUR MUSIC INDUSTRY
SOFTWARE NEEDS. WBS HAS A SYSTEM FOR
YOU WHETHER YOU OWN ONE STORE OR A
LARGE CHAIN s
- STARTS AS LOW AS $1295.00 f

hvf-’

WORLDWIDE BUSINESS SYSTEMS, INC. ’( Ty
1-800-999-4927 or (214) 701-9562
4500 SIGMA ROAD, DALLAS, TX 75244

NOVELTIES

POSTERS

ZAP ENTERPRISES
1901 South Alameda St.
#104 Los Angeles, Calif. 90058

(213) 744-1622
DEALERS ONLY

(23) GREAT SMOKY MOUNTAIN CONDOMINIUMS

Known As
Le CONTE TOWERS
GATLINBURG, TENMNESSEE

These beautiful condominiums have been identified as the premier residential complex in the Great Smoky Mountains. Featuring 2500 to
2800 sq. ft., 2 & 3 BR units, fireplace, glass porches, clubhouse, pool, whirlpool, tennis, professionally landscaped, spectacular views of Mt
LeConte. Five minutes from downtown Gatlinburg. Financing: 10% down balance amortized over 25 yrs w/a call at end of 10 yrs, 9 7/8%
fixed, no pts. - Showing Monday - Friday 9 - 4 P.M., Sunday 1 - 5 P.M.

y
Inquiries: Gatlinburg (615) 436-8858 or Knoxville (615) 546-3206

FURROW REALTY COMPANY

PO, Box 2087 knoxville. TN 37201 + Phone 615/546-3206
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NOVELTIES

ROCK T-SHIRTS

¢ OVER 100 STYLES
¢ TOP ROCK ARTISTS
o LICENSED DESIGNS
¢ FREE CATALOG
NICEMAN MERCHANDISING
1-800-328-7226
DEALERS ONLY

POSTERS e POSTERS o POSTERS
BUY DIRECT FROM MANUFACTURER
LARGEST SELECTION N THE USA
ROCK ‘N’ ROLL o PIN-UPS o SPORTS o
CARS o FLOCKED o DOOR SIZE, MANY MORE!
FULL COLOR CATALOG AVAILABLE
CALL TOLL FREE 1-800-221-6730
(in N.Y. 718-441-5500)

ENTERPRISES, INC.
132-05 ATLANTIC AVENUE
RICHMOND HILL, N.Y. 11418
DEALERS ONLY

GRATEFUL DEAD
and other San Francisco
Music

RELIX MAGAZINE
Available for your Store
Min. order 20 pieces

Relix Magazine
P.O. Box 94
Brooklyn, NY 11229
(718) 258 0009
FAX (718) 692 4343

AOCK AND ROLL T-SHIATS
TIE-DYES AND POSTERS !

TOP ROCK ARTISTS !

FULLY LICENSED
PRODUCTS!

FREE FREIGHT WITH
MINIMUM ORDER!

Winterland Productions
100 Harrison Street
San Francisco, CA 24105

BUSINESS
OPPORTUNITIES

DAYTONA BEACH, FLORIDA - Established disc
jockey business. Sale includes all records, equip-
ment, accounts and training. Earn $25,000 part-
time! Complete $17,900. Linda Miller Realty, Reai-
tor, (904) 677 9258.

APOLLO RECORDS, TOP dance music store (also
oldies), Western New York area in prime location
selling entire business or all inventory. Section pur-
chases negotiable (oldies, wave, dance). Box 170,
Buffalo NY 14222 (716) 883 7040.

SERVICES/SUPPLIES

ﬂskmakers
“DOES IT ALL"

CALL FOR UUH PRICE LIST

%,;xm Ta : Q ‘éwi

; ~\/(~§'//;« ’ 'W:.& & i
2rs . Rl Iy

-RECORD™ JACKET  CASSETTE

DESIGN & QQPUCATl N

ot PRINTING:
CALL KOW | §00-468-9353

' 153 W. 46th Street » NY. NY 10036
in NYC = 212-302-4140

A hAA A AA Ak hhh
I DISCO & STAGE I
* LIGHTING/AUDIO *
# Mirror Balls, Pin Spots, Rain Lights, %

#* Chasers, Portable DJ Gear, Club %
* Lighting, etc.

: WHOLESALE PRICING AVAILABLE :
+ Farralane Enterprises, Inc. «
* 1668 Central Ave. *
¥ Farmingdale, N.Y. 11735 *
: Fax (516) 752-8781 :

AA & (516)752-9824 A A &

PRESSING

»

COMPUTER

RecordTrak

Computenzed Inventory Control for Record Stores

Save Substantial Time and Money

© Point of Sale Station(s)
© Bar Code Readers ® Prints Bar Code Labels
® Instant Inquiries ® Relurns Processing

® Infarmative Daily Report @ Extensive Reporting

® Detailed Sales Histories @ Starting Data Base

* Multi-Store Option ® Very User Friendly

® Sophisticated Ordering

Call Now For More Information

///l)‘I R C Ll 800-942-3008

104 S. Tumnpike Rd  Wallingford. CT 06452 + (203) 265-3440

C0000000000000000000000000 0000000000000 000000000000000000000000000000
(222222222222 224222222222 22222222 22222222222222222222222222222 2222222 4
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Billboard.

WINNING

SEMINAR SERIES

SPONSORSHIP

Hotel Inter-Continental New Orleans, LA

Winning At Sponsorship is a forum

for the latest trends and

October 2-4, 1988

C00000000000000000000000000060000000

“The sponsorship seminar was a very valuable learning

opportunities in sponsorship and
event marketing. You'll see why
over one thousand executives in

atmosphere, the possibilities for networking were endiess. It
was wonderful meeting key resources and noted authorities on

a one-to-one level.”

MISCELLANEOUS

NOw!!

YOU CGAN RUMN CLASSIFIED AD-

SING THAT WORKS
AN MAGAZINE, THE ONLY
y ER PUB-
LICATIOM THAT ADDRESSES

THE ART AND BUSINESS OF
CONMTEMPORARY MLISIC,

CALL JEFF SERRETTE TODAY

FOR DETAILS AND DEADLINES

1-800-223-T524 (out of State)
1-212-536-5174 (local)

FIXTURES

FACTORY DIRECT

COMPACT DISC

&
VIDEO CASSETTE
DISPLAY FIXTURES

FREE CATALOG
FREE STORE PLANNING MANUAL
1-800-433-3543

213-623-4316 (IN CA))
ASK FOR JOHN

SERVICES

"RECORD & PUBLISHING CONTRACTS come easi-
er when marketed through MJM Music Mgmt. Send
material t0: MJM, Box 283, Milltown, NJ 08850 or
call: (201) 545 7702.

ACTIONAMART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.

the entertainment & leisure industry
have attended our seminars to

learn new ideas from industry
professionals experienced in

planning, developing and executing
profitable events. As competition

for corporate dollars heats up,

you've got to stay in touch with
what’s happening - from the basics
to the most innovative techniques
for incorporating sponsorship into
your event. Reserve your space
now... you can't afford to miss it!

WHO WILL ATTEND
000000000000 0000

Executives and top management
responsible for planning special

events for:
® arenas ® stadiums @ fairs
® theme parks @ clubs

® festivals ® record companies

® talent & tours

Plus corporate marketing
executives, ad agencies and
promotions companies

SAMPLE TOPICS
00000000000000

® Being Creative: How You Can Sponsor

Any Legitimate Event

® Breaking Barriers: Non-Traditional
Sponsorships Outside the Formula
® Sponsorship From Stem to Stem
How to Start Right for Long-Term
Effectiveness

® How To Make Sure Your Sponsor Gets

His Money's Worth

® Press - How Much Can You Ask For

and Expect To Get?
® Should You Hire An Agency?
PLUS ADDITIONAL Topics On:

® Proposals ® Resources ® Marketing ®
Promation ® Evaluation ® Merchandising

elLegal Issues

0000000060 SEMINAR REGISTRA TIO Neoossooss

Mail this form to: WINNING AT SPONSORSHIP, P.O. BOX 24970, Nashville, TN 37203 or call 615/321-4254

Registration Fee - $375 per person; $340 if you register before August 25, 1988. Applicants accepted on
firstcome basis, so register earlyl (Fee does not include airfare or hotel accommodations.)

—Jacqui S. Poor
National Publicist
The Funny Bone Comedy Club Chain

“Very impressive lineup of speakers...l learned as much from the
post-seminar receptions, meeting new people and sharing ideas.”
—Kent Fonda
Manager/ Regional Events
Adolph Coors Company

“The information received was the finest that | have ever
received in any 2-day seminar, not only from the verbal but
printed materials also. This seminar is so concentrated that
information gained can be used for years.”

—Paul D. Borchardt
Marketing Director
Wonderland Park

SPEAKERS/PANELISTS WILL INCLUDE:
000000000000000000000000000000000

FEATURED ADDRESS BY: Irving Azoff - MCA Inc.
Mitchell C. Berk - Entertainment Marketing Inc.
Jeffrey Milgrom - Entertainment Marketing Inc.
Joe Oblander - Coca-Cola USA

Frank Buchenroth - Funtime Inc./Geauga Lake
John DiPietro - WSRS-FM

Steven Corey - Incorsel Management Group
Paul Stanley - PS Productions

Patricia Wehby - Opryland USA

Roger Moskowitz - Centre Management

Kathy Kranstover - Festival Events Inc.

Connie Woolpert - Miller Brewing Company
Alexander Berlonghi - The Mattman Company
Brad Ewing - Houston Rockets

Additional speakers will be announced at later date

HOTEL / TRAVEL
0000600000000

Hotel - A biock of rooms has been reserved
for seminar participants at discount rates at
the Hotel interContinental, New Orleans.
Single and double rooms at $90 per night.
Please contact the hotel directly and request
the special Amusement Business/Billboard
Sponsorship Seminar rate. Earty bookings
are advised. Write or call: Hotel
Inter Continental, 444 St. Charles Avenue,
New Orleans, LA 70130, (504) 525556

Airline Discount - American Airines is
offering a special discounted rate for
Winning At Sponsorship attendees on
round trip fare t0 New Orleans. Call
1-800433-1790 and ask for STAR File
#S583224 t0 receive lowest available rates.

Registration includes:
all sessions,
registration/
reference materials
and workbook; two
cocktail receptions;
two continental
breakfasts and two
luncheons
To receive a seminar

brochure call
615/321-4254

Name ___ _ _ _ = _ _ _ O Payment enclosed (check payable in U.S. dollars to
Title o o - B Billboard Publications, Inc.)

Company . _ _ - = = == = O Charge to: _ American Express __ Master Card __ Visa
Address [ I

city . ____ _ __ o Total Payment $ _ _ _

State __  _ _ _ _ Zip _ . Cds

Phone __ _ _ _ __ _ _ _ o Pp . MC Bank #
Nature of Business _ - - - NameonCard __ . __

Please list additional registrants on separate page Sgr - -

Registration fee dows not include dations or airfore. C must be made in writing prior 1o Seplember 16 ond ore subject 1o 10% concellation fee. Absolutely
no lotions afier S. 16. Registrati i moy be made.
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TOP L ATIN ALBUMS..

Latisn
Notas | - ~

)

by Carlos Agudelo

NEW RELEASES FROM WEA Latina: Carmen Tre-
vifio, an 18-year-old newcomer from the West Coast, de-
buts with an eponymous album that includes the single
“Te Amo Asi.” She is a protégé of Juan Gabriel, who
has chosen her as the opening act for his upcoming U.S.
tour. Andrea Del Boca, the Argentine actress known
throughout Latin America for her role as the precocious
child Pinina, is returning to the music scene with the al-
bum “Con Amor.” The first single, “Vacfa Contigo, Va-
cfa Sin T§,” is the theme of the soap opera “Estrellita
Mia,” now airing on the Telemundo Network. Rocio
Banquells is releasing her new album, “En El
Alambre”; the first single from Banquells’ album will be
“Dentro.” Upcoming releases on WEA-Elektra include
the new Rubén “Crossover” Blades album, in which the
Panamanian singer, actor, lawyer, and aspiring Pana-
manian president goes back to his old salsa roots after
flirting for a while with more or less arcane themes.
What Latin Notas has heard of the album, which is still
untitled, sounds quite good. The release date is Sept. 15.
Also recording for the label are Lunna, the Puerto Ri-
can singer whose promising career was briefly inter-
rupted by the demise of the Latin division of A&M Rec-
ords, and Luis Miguel, the adolescent who sings like a
grown man. Both albums are expected to be ready by
September-October. Also in the works is a single by
crossover group the Bermuda Triangle: the salsalike
song is called “Bongoland” . .. Marco Antonio Solis is
producing and composing Rocio Durcal’s next album,
to be released in September. Solfs is the leader of Los
Bukis, the West Coast supergroup that has been award-
ed diamond certification for record sales in Mexico and

is by far the most successful Latin pop music ensemble
right now. As a composer, Solfs has crafted quite a re-
markable record for Durcal, perhaps providing what
Durcal needs to give new impetus to her career. Before
working with Solis, Durcal had a working relationship
with Juan Gabriel that lasted many years and recorded
several albums featuring the Mexican composer’s songs
... R.P.M. (Revolutions Per Minute), considered Brazil’s
most successful rock band, is coming to the U.S. to intro-
duce its new CBS album, “Os Quatro Coiotes.” The band
will be presented to the international media Sept. 14 at
S.0.B.’s, the premier Brazilian club in New York. Ac-
cording to CBS, the band sold some 3 million copies of its

Carmen Trevino leads a new
crop of WEA Latina releases

previous album, “R.P.M.,” in Brazil. The members of
the band are Paulo Ricardo, Fernando Deluqui, Luiz
Schiavon, and Paulo Pagni.

GENE BRYAN, national sales manager of Katz His-
panic Radio; Luis Alvarez, VP/sales of WADO New
York; Carlos Aguirre of Cadena Radio Centro; and Ma-
nuel Escalante, marketing director of Tichenor Spanish
Radio will be the panelists for “Selling Spanish-Lan-
guage Radio To Anglo Advertisers,” one of the semi-
nars scheduled for Radio '88, the National Assn. of
Broadcasters convention to be held Sept. 14-17 in Wash-
ington, D.C. George Hyde, regional VP of WQBA-AM-
FM Miami will moderate. The panelists for the Spanish-
language-format room will be Jimmie Jimenez, GM/
PD of WKDM New York; Alejandro Carrasco, GM/PD
of WILC Baltimore; Guillermo Prince, PD of WOJO
Chicago; Alfonso Jimenez, GM of WOQI Ponce, Puerto
Rico; and Marcos Rodriguez, CEQ of KEES Dallas. For
the first time there will be a tour for Hispanic broadcast-
ers that includes a visit with Federal Communications
Commissioner Patricia Diaz Dennis.

ﬁW

=
s 4
o 5 Compiled from a national sample of retail store
52 S and one-stop sales reports.
;‘ v O
aHE
|~ |=| ARTIST TITLE LABEL & NUMBER/DISTRIBUTING LABEL
12|17 CAMILO SESTO AMOR LIBRE 6LOBO 7608-1
2| 1|45| JOSELUIS RODRIGUEZ SENOR CORAZON MERCURY 832-763-4/POLYGRAM
3(4119| BRAULIO CON TODOS LOS SENTIDOS cBs 10534
4 13[23| EMMANUEL ENTRE LUNAS Rca6955
5|7 |41] JOSE JOSE SOY ASI aRIOLA6786
6|5 (19{ RAPHAEL LAS APARIENCIAS ENGANAN c8s 460892
7 |11|23| DYANGO CAE LANOCHE ewm 7609
8 (8 |15| JUAN GABRIEL DEBO HACERLO aRiOLA7619
9 (6|31 LOSBUKIS SIMERECUERDAS LASER 3044
10|13 9 [ TITO RODRIGUEZ RECORDANDO A TITO RODRIGUEZ GLOBO 7642
11{10( 9 | JOSE JOSE 20 TRIUNFADORAS aRIOLA 6063
-9 12| 9 | 21| ISABEL PANTOJA DESDE ANDALUCIA rcas956
©(13|16] 5| RAPHAEL SUS 20 GRANDES EXITOS emis3as
Q.|14(18| 3 | EYDIEGORME DE CORAZON A CORAZON css 69305
15|14121| YURI AIRE emi 7607
16 |—| 1 | YOLANDITA MONGE VIVENCIAS cBs 10552
17 {17119 MIAMI SOUND MACHINE LETIT LOOSE EeriC 40769/EP.A.
18112 |67 | JULIO IGLESIAS UN HOMBRE SOLO cBs 50337
19|25| 5 | DANNY RIVERA EL DIA QUE ME QUIERAS ona 338
20|23[15| LISSETTE MANIQUI em6793
21(21|43| FRANCODE VITA FANTASIA SONOTONE 1405
22|20 49| WILKINS PARAISO PERDIDO wea LATINA 54945/ WARNER BROS.
2319 (45| JOSEFELICIANO TU INMENSO AMOR Eemi 6672
24| —| 1 | ROBERTO CARLOS ROBERTO CARLOS 88 css 80002
25| —[35| ALVARO TORRES MAS ROMANTICO QUE NADIE PROFONO 90547
1|1]19| LALORODRIGUEZ UN NUEVO DESPERTAR TH-RODVEN 2517
21217 | FRANKIERUWZ ENVIVOY ATODO COLOR TH-RODVEN 2531
3 | 3|37 EDDIE SANTIAGO SIGUE ATREVIDO TH 2497
445|9| LUISENRIQUE AMOR Y ALEGRIA c8BS10546
5|4 ([11] ANDY MONTANEZ EL ETERNO ENAMORADO TH-RODVEN 2527
6|6 |19 ELGRANCOMBO ROMANTICO Y SABROSO comso 2054
7|7 |19] CONJUNTO CHANEY MAS QUE ATREVIDO HIT MaKERS 71
8 (8 |27| WILLIEGONZALEZ EL ORIGINAL Y UNICO SONOTONE 1138
g 919 (17| SERGIO VARGAS Y LOS HIJOS DEL REY SERGIO VARGAS KAREN 110
ol [10[15] 9| TITONIEVES THE CLASIC RrMM 1666
< 111117 | JOSE ALBERTO SUENO CONTIGO rMM 1664
Q 12| —| 1 | ORQUESTA LA MULENZE TOCO MADERA HIT MAKERS 73
wd|13(17]7 SONORA PONCENA ON THE RIGHT TRACK inca 8084
5 14|16 | 35| WILFRIDO VARGAS EL BAILE SONOTONE 1409
== (1520 (93| EDDIE SANTIAGO ATREVIDO Y DIFERENTE TH2424
k. 16 (10| 23| CANO ESTREMERA SALVAJE ceGool
g 17|13 (11| FANIA ALL STARS BAMBOLEO FfaNIA 650
b= {18|12|33| PAQUITO GUZMAN TU AMANTE ROMANTICO TH-RODVEN 2495
19|14|11| JOCHY HERNANDEZ LA FIGURA cBs 10501
20(22| 11| WILLIE ROSARIO THE SALSA LEYEND BRONCO 150
21|21{ 3} LOS H’IJOS DE PUERTO RICO LOS HIJOS DE PUERTO RICO  TH-RODVEN
2219|17| ROBERTO TORRES Y SIGO CRIOLLO sarR1046
23 /24|35 LAPATRULLA 15 CONFUERZA TTH1923
24| —1 RUBBY HADDOCK OTRA VEZ TTH 1928
25125(17| BOBBY VALENTIN BOBBY VALENTIN BroNCO 148
11233 LOSBUKIS SIMERECUERDAS Lastr 3044
21 1|21| LOS TIGRES DEL NORTE IDOLOS DEL PUEBLO Ffonovisa 8800
3|3 /33| BRONCO SUPERBRONCO aRioLA 6618
4|4 11| VICENTE FERNANDEZ EL CUATRERO cBs 2833
56| 5] RAMON AYALA UN PUNO DE TIERRA FREDDIE 1430
6|7 [13] LOSHUMILDES QUE TRISTEZA FoNOvisa 8802
7 (5]37; LINDARONSTADT CANCIONES DE MIPADRE ELEKTRA 60765
888 | LOSBUKIS MEVOLVIA ACORDARDE Tl LASER3025
2 921| 3| LOSBRIOS PORQUE ESTAS ENAMORADA FONOVISA 8803
«C|10(11(49| FITOOLIVARES LA GALLINA i 20001
© 1113 5 | GRUPO PEGASO DEL POLLO ESTEBAN
» CDMY 087
k12| 9 (15| LOS CAMINANTES LOS IDOLOS DEL PUEBLO LuNA 1161
& |13]10(37| GRUPOMAZZ BEYOND ces 10435
ol |14/12|19| AGUAPRIETA A LA MODERNA SONOTONE 1123
«€115/16|25| GRUPO VENNUS ESCLAVO Y REY TESORO 202
& 16/18| 3| GRUPOTOPAZ GRUPO TOPAZ DE REY FLOREZ THMEX 2515
2 17{—{ 1| TAMYTEX ELTIQUITA ramex1i98
€5 |18/14/29| INDUSTRIA DELAMOR MARCHATE RamEx 1190
g 19117} 7 { JOAN SEBASTIAN CON TAMBORA MUSART 90014
20— | 41| LOS YONICS PETALOSY ESPINAS LASER 3041
21/15| 3| FANDANGOUSA THE PARTY IS HERE FREDDIE 1426
22120 3| RENACIMIENTO 74 MAS CARITAS RamEx 1210
23|24| 3 | JUANVALENTIN PORMIPOBREZA c8s10522
24| —|35| VICENTE FERNANDEZ/VIKKICARR DOS CORAZONES cBS450711
25— 1 LOS FREDDIES VIDA NUEVA POPE 003

(CD) Compact disk avaitable. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.

KEEPING
SCORE

by Is Horowitz

CROSSING THE LINE: With no apparent cutback by
Angel on standard repertoire by prestige artists, a run-
down of future releases from the label shows an increas-
ing emphasis on crossover items and, more particularly,
on show music. This trend was clearly evident during
the label’s six-city series of new-product showcases,
which was due to wind up Aug. 31 in Los Angeles.

The biggest item in this area, of course, is the long-
awaited “Show Boat,” a three-disk package with just

What’s new at Angel? More
crossover, more show tunes

about every note ever written for the Kern opus. The
package will be the subject of a giant promotional effort
when it hits the street in early October.

But more is on the way. Final recording sessions have
been held on “Anything Goes,” says Angel VP Tony
Caronia, with John McGlinn conducting the London
Symphony Orchestra and Frederica von Stade and Kim
Criswell among the soloists. Also coming from McGlinn
is more Kern. This will be an album of overtures, says
Caronia.

Among other Angel crossovers due is a program of
show songs from Rodgers & Hammerstein musicals
sung by Samuel Ramey. More imminent is a Christmas
album, “Joy To The World” by The Empire Brass, and a
set of Zarzuela arias performed by Placido Domingo.
Gershwin’s “Porgy And Bess,” once considered a cross-
over of sorts but now a classical staple, is on Angel’s re-
lease schedule for early next year. This is a recording of
a Glyndebourne production conducted by Simon Rattle.

Renny Martini, Angel sales VP, hosted the product
meetings, attended by regional retail and radio repre-
sentatives. Marketing executive Kevin Copps prepared
the video presentation. Also in attendance was Angel
president Brown Meggs.

A STATISTICAL REVIEW of the accomplishments of
the Music Assistance Fund of the New York Philhar-
monic shows that more than 800 scholarships to some
600 black musicians have been awarded since the fund
was established in 1965. Formed to aid black students
pursuing classical music careers, the fund also supports
a fellowship program providing performance experience
to black string players in major symphony orchestras.
The fellowships run for one or two years, and musicians
chosen play all concerts, recordings, and tours. In the
past dozen years, 25 young players have benefited from
this phase of the program.

The fund’s excecutive director, Daniel Windham, will
host a national conference to examine the state of in-
volvement of blacks in orchestras and music schools
across the country. The meet will be held Sept. 16-17 at
Arden House, located on the outskirts of New York.

PASSIN G NOTES: Michael Tilson Thomas records a
program of Russian showpieces with the London Sym-
phony Orchestra this month. Steve Epstein will produce
... Philips Records has imported a batch of 5inch CD
singles by Jessye Norman for use as premiums in radio
and retail promotions. The disk, which features a live
performance of “He’s Got The Whole World In His
Hands,” has a picture of the artist on the CD face.

Ovation magazine adds WFLN Philadelphia and
WWCS Pittsburgh to the list of special program-guide
editions it distributes . . . WFMT Chicago will resume its
series of live studio concerts Sept. 20 with a perfor-
mance by the Chicago Chamber Musicians. Among the
highlights this year is a flute and piano recital by Paula
Robinson and Ruth Laredo and a complete Bartok cy-
cle by the Takacs String Quartet ... The Sydney Sym-
phony Orchestra will tour the U.S. for the first time this
fall. Thirteen concerts in a dozen cities are scheduled.
Stuart Challender will conduct. The junket runs from
Oct. 16-Nov. 6.
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DMV, German Pub Settle Dispute

Freibank’s Collection Claims At Issue

&

Top Aussie Network Go.

BY GLENN A. BAKER

SYDNEY Australia’s leading ra-
dio networking company has set
its sights on what it sees as “the

It's like
turning back
the clock

five years and
starting again’

vastly untapped European mar-
ket,” claiming it will become a ma-

in 1989.

has become the major Down Un-
der operator in music-related syn-
dication, producing 15 programs a
week for broadcast on more than
100 stations.

Its flagship show, ‘““Take 40
Australia,” is heard by 1.5 million
people on 76 stations. The “Super-
star Concert” series, which goes
out monthly, is heard on 60 sta-

satellite, toll-free phone-in super-
stations, including all five No. 1

metropolitan FM stations.
“We started operations because

,Eves Pan-European Market

‘Australia was being swamped by
. American chart countdowns,”’

: this is an incredibly exciting mar-
- tions and 16 million people, and it
- be heard by 16 or a couple of hun-
" plans for quite a while, and Eu-
- rope seems the most appealing.

America is so well catered for al-
. ready, and in any case, we are the
. Westwood One as well as the BBC

jor British and Continental force .

In five years, MCM Networking -

tions, and “Rock-Sat,” a national
star-interview show, is heard on 25 .

. five years and starting again,”

says group managing director and
founder Tony McGinn. “Our suc-
cess has been exceptional because

ket. But there are only 140 sta-
costs the same to make a show to

dred million people.
‘““We have had international

Australian representatives for

Transcription Service, and we
don’t want to compete against
them.

“But no one is doing pan-Euro-
pean networking well at all, so it’s
an open field for us.”

MCM opened a London office in
October, helmed by GM Doug
Adamson, and has already placed
a 13-week concert series with 32
commercial UK. stations. It is
currently producing a-contempo-
rary music program in five lan-
guages—English, Finnish, Dan-
ish, Dutch, and German— and an-
other series for the French
market.

“It’s like turning back the clock

(Continued on next page)

HAMBURG, West Germany The
legal dispute between the West Ger-
man Music Publishers’ Assn. (DMV)
and independent music publisher
Freibank (Billboard, April 23) has
been resolved with the lifting of an
interim injunction that had been
granted earlier this year to the
DMV.

The injunction had prohibited
Freibank from publicizing claims
that its direct mechanical-royalty-
collection methods offers rights
owners faster payments and fewer
deductions.

At MIDEM ’88 in Cannes, France,
in January the company circulated
leaflets headed “How To Increase
Your Sub-Publishing Income From
80% To 92% And Get It Twice As
Fast.”

Says Freibank managing director

Mark Chung: “Only one party is
heard before an interim injunction
is issued. DMV’s lawyers conscious-
ly supplied the court with wrong
and misleading information.

“Because there was no legal ar-
gument against a music publisher
collecting direct, the DMV argued
that Freibank was not a publisher,
but a copyright-collection society,
which requires special government
permission. The main difference be-
tween the two is that a collection so-
ciety will not promote the works as-
signed and must accept everybody
as a member.”

Chung adds: “As it was easy to
prove that we very actively promote
the works assigned to us—over 200
radio and television DJs and pro-
grammers could confirm that we
are continuously in contact with

them—and that we apply the crite-
ria generally used by publishers
when deciding which writers or
works to assign, the court very
quickly declared the injunction re-
solved.”

In exchange, Freibank agreed to
make clear in all future advertising
of its direct collection methods that
it is acting not as a collection society
but as a music publisher. Says
Chung: “As this has been our inten-
tion and practice all along, we feel
that we have clearly won the case.
There is not a single instance where
Freibank acts only as a collection
agent, and it has become clear that
our practice of direct licensing for
the mechanical reproduction of
works published by us is in no way
dubious or illegal.”

Pioneer Upping Videodisk-Player Output

BY SHIG FUJITA

TOKYO Pioneer is increasing
production of laser videodisk play-
ers in Japan and expanding sales
in the U.S. to met an anticipated
rise in demand in both countries.
Pioneer is currently producing
between 30,000 and 35,000 video-
disk players a month, including
fully compatible machines with CD
and CD video capacity. It aims to
boost this total to 50,000-60,000

Greeks Fear More Gov’t Gontrol Over Radio
Private Broadcasters See New Institute As Threat

BY JOHN CARR

ATHENS, Greece The national
government here is setting up an
Audio-Visual Media Institute, a
move that many fear may lead to a
government attempt to exert great-
er control over the airwaves.

As a result of this year’s boom in
professional private radio stations
covering Athens and the major
Greek cities, the government seems
worried that the traditionally rigid
state control of broadcasting might
become a thing of the past.

According to government media
spokesman Dimitris Maroudas, the
institute’s tasks will include con-
ducting “theoretical and practical
research” into the media,training
staffers for the state-run nation-
wide ERT system, and preserving
audio/visual material “‘of historical
importance.”

But radio industry insiders note
that the institute is coming into be-
ing at a time when relations be-
tween the government and the man-
agement of private radio stations
are strained over just how much in-
dependence broadcasters should be
allowed in Greece, the only Europe-
an Community member still reluc-
tant to fully liberalize the airwaves.

Maroudas had been strongly op-
posed to the development of private
radio and satellite television before
yielding to public pressure in Au-
gust.

He said the institute will include
two ‘“‘state-of-the art radio and tele-
vision studios,” fueling speculation
that ERT’s equipment is about to be
overhauled. But independent broad-
casters are especially bothered by
the government’s announcement
that the institute will formulate “a
dynamic communications policy”—
a euphemism, say some, for a new
form of state control.

The official reason for setting up
the institute at this time is that
Greece is bidding to host the Olym-
pic Games centenary in 1996 and
will need a modern media setup.

Meanwhile, private radio is off to
a big head start. In early August a
new station, Grammi, went on the
air, run by the publishing combine
of the same name. The combine is
headed by magnate George Kosko-
tas, whose name is often associated
with talk of future private televi-
sion networks.

Grammi, according to its inaugu-
ral program, intends to be a youth-
oriented music and sports station
similar to Antenna 971, which was
set up four months ago and is al-
ready ranked second in the national
listener ratings.

each month.

The company predicts that 45%
of its total sales for the last quar-
ter of 1988 will be videodisk play-
ers. In the U.S., Pioneer hopes to
double sales to 5,000 units per
month. Laserdisk players and ordi-
nary TV sets or large projection
screens are already being stocked
in 1,500 stores.

At present the company offers
four models for sale in the U.S.,
with prices ranging from $900-
$2,000, and it will emphasize the
$900 model in its sales drive.

Software production at its plant
in Carson, Calif., will be upped
50%, and all new titles from this

summer will have digital sound.
Laserdisk software available in
the U.S. at the end of July num-
bered about 2,400 titles.

Laser videodisk players are now
sold by 10 companies. Pioneer,
Sony, Hitachi, and Yamaha manu-
facture them. Matsushita Electric
will begin production soon.

Pioneer believes that by the end
of the year, it will have produced
more than half the 650,000-700,000
videodisk players made in 1988.
The company’s target of up to
60,000 units a month will give it
more than two-thirds of the pro-
jected 1989 market of 800,000-
900,000 units.

Schiager Music Is Focus Of
Holland’ 17th Kerkrade Fest

AMSTERDAM Schlager, a kind
of emotional German-language
version of country musie, will be
given its annual showcase here at
the Kerkrade Festival, scheduled
for Friday and Saturday (9-10). In
southern Holland, parts of Bel-
gium, and West Germany, the
genre enjoys considerable popular-
ity. Some releases in the genre

Aussie Music Directory Gets A Gift

SYDNEY, Australia A $10,000
donation from the Australian gov-
ernment’s trade development
body, AUSTRADE, has cleared
the way for free international dis-
tribution of the Australian Music
Industry Directory.

The 104-page directory is a com-
prehensive contact guide to the
ever-expanding Australian indus-
try, with extensive listings for rec-
ord companies (more than 85), pub-
lishers, managers, booking

_agents, promoters, record/tape/

CD manufacturers, studios, trade
associations/unions, concert
stagers, legal representatives, ac-
countants, music media, publicists,

video producers, aboriginal-music
producers, and so on.

The record-company listings
provide guides to the foreign la-
bels represented by each in this
territory.

Prepared by the Immedia public-
relations firm, the directory at-
tracted 52 pages of advertising, af-
ter setting a goal of 30. This oc-
curred despite a decision by the
seven major record companies not
to participate, leaving the way
clear for indie operators to seize
the best positions.

Of the first run of 10,000 copies,
5,000 were shipped to New York
for the New Music Seminar, 1,000

were sent to various AUSTRADE
offices around the world for distri-
bution, and 4,000 were distributed
free to the local industry.

Immedia compiled the directory
on a specially developed computer
data base; the firm can provide
copies on computer disk as well as
in print. An updated edition of
both is due early in 1989 and at
least yearly after that.

Free copies of the directory are
available from the AUSTRADE of-
fice in individual territories or
from Immedia, 3 Rose St., Chip-
pendale 2008, New South Wales,
Australia.

have attained gold status.

The festival staged annually at
Kerkrade's 2,500-seat Roda Hall,
will feature a total of 20 acts, this
year including 12 from West Ger-
many and others from Holland,
Belgium, Austria, Luxembourg,
and Yugoslavia. As in previous
years, the presenter will be Ger-
man artist Dennie Christian, who
is also set to perform at the event
for a 16th year.

In all, some 60 songs will be per-
formed during each of the festi-
val’'s two days. More than half of
these songs are featured on a dou-
ble-album compilation from Ar-
cade Holland, to be released by the
end of the month. Extensive media
coverage is planned. Dutch nation-
al broadcaster TROS will air a two-
hour television special Sept. 16,
while TROS Radio is to transmit
two one-hour programs around the
same time.

The TROS TV show will go out
on Germany’s RTL-Plus channel in
September and will also form the
basis of a 70-minute program on
pan-European satellite service Sky
Channel. Belgium’s BRT-2 is to
broadcast two one-hour radio spe-
cials, Sept. 14 and 21.
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W. Germany’s Pilz GD Plant
Moving Into Hardware Sales

MUNICH, West Germany Acting
on the principle that the best way
to stimulate demand for software
is to boost market penetration of
hardware, Pilz Compact Disk KG,
the Kranzberg, West Germany-
based manufacturing plant, is
moving into hardware sales.

Pilz is ordering custom-made
players from Japanese manufac-
turer Tohei, the second-largest
producer of players after Sony,
and plans to market them by mail
order and through European retail
outlets (Tohei also makes ma-
chines for Akai and Schneider).

Joerg Krische, recently appoint-
ed to head up the CD-player mar-

keting department of Pilz, says
that the company has placed or-
ders so far for 40,000 units and has
already sold 5,000 in West Germa-
ny.

The players are being offered
for sale, together with 10 CDs
from Pilz’s own classical catalog,
for 359 Deutschmarks (roughly
$190), or with 60 CDs for 599
marks (about $320).

Says Krische: “We are planning
to order a further 40,000 players
before the end of the year and will
be looking to market them world-
wide, particularly in the U.K.,
U.S., and Saudi Arabia.”

U.S., Soviet Acts To Team

Double Album Expected In ‘89

BY KARI HELOPALTIO

HELSINKI, Finland U.S. musici-
an/producer Alan Scott and Finn-
ish publishing company Taurus
Music are to collaborate on a new
East-meets-West project expected
to result in the release next year of

MCM NETWORKING

(Continued from preceding page)

says McGinn. “Europe is such a na-
ked market that it has never experi-
enced barter syndication, which is
so common in America and Austra-
lia.

“By applying what we’ve learned
in Australia, we are going from
strength to strength. There’s no
doubt that next year we’ll be ex-
tremely well-known across Eu-
rope.”

a double album featuring U.S. and
Soviet artists.

According to Taurus’ Ande Pai-
valainen, the project will be
launched officially Oct. 18, when a
group of leading U.S. composers
and producers likely to include Jer-
ry Lieber, Mike Stoller, Martin
Page, Barry Mann, Dennis Lam-
bert, Gregory Abbott, and Kelly
Steinberg will meet at a specially
arranged seminar in Helsinski be-
fore traveling to the Soviet cities
of Tallin, Leningrad, and Moscow.

There they will meet up with
their Soviet counterparts and col-
laborate on joint compositions. The
results will be recorded, refined in
the U.S., and released on album
form next spring or early summer.
The singers and musicians who
will participate have yet to be se-
lected, and no decision has been
made on the distribution arrange-
ments for the album.

10. 16.20-80.
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Gov’t Takes Aim At Pirated Imports

Move Afoot To Beef Up Customs Service

BY KIRK LaPOINTE

OTTAWA The federal government
is looking into new ways of bolster-
ing the powers of customs officials
so counterfeit recordings don’t sim-
ple waltz into Canada.

Sheryl Johnson, a representative
for the Canadian Customs Service, a
branch of Revenue Canada, says
the government is examining the
possibility of introducing legislation
or regulations to combat counter-
feit shipments to Canada.

Although copyright laws have
been upgraded in recent months,
customs officials still do not have
the authority to seize goods or seek
proof of legitimacy of the record-
ings. Any complaints must be initi-

ated by copyright holders; as a re-
sult, notice is usually given before
the shipments arrive.

The Canadian Recording Indus-
try Assn., which recently met with

Pirates could be
fined up to $1 mil

government officials on the matter,
maintains that bogus goods worth
about $30 million are flowing into
Canada.

The new copyright act provides
for fines of up to $1 million and jail
terms of up to 10 years for people
who infringe on copyrights. To keep
pirated recordings out of the hands

of consumers, however, record com-
panies must obtain court orders to
stop shipments. In many cases this
is impossible; the labels are often
unaware that shipments are coming
because their ultimate destination
can be small rural distributors that
disperse them through a network of
gas stations, truck-stop restau-
rants, and the like.

The government is also consider-
ing a second wave of copyright
amendments, and it is possible that
a beefing up of customs officials’
powers would be part of such a
package. But an election is expected
shortly, and that could delay by
months or even years the passage
of a second series of copyright re-
forms.

MAPLE BRIEFS

THE RECENT ARRIVAL of the
British-made “Wired” to CBC-TV
marks the beginning of what the na-
tional network says is a broader
commitment to music program-
ming. Manteca band leader Matt
Zimbel was hired as the Canadian
correspondent for the show, but
CBC has plans for similar prime-
time programming of its own.

SPEAKING OF CBC, the net-
work’s radio division says the im-
provements planned for its AM and
FM service in British Columbia are

now being delayed. CBC had expan-
sion and curtailment plans that
could have been accomplished with-
out more money, but the federal
broadcast regulator’s ideas will re-
quire more funds, says network
chief Michael McEwen.

“OT MANY PRESS RELEASES
raise eyebrows like the one that
came from Aggressive Mining Ltd.
of Toronto on Aug. 3. It said that
Aggressive Mining’s shareholders,
meeting July 29, had opted to
change the company name to Sound
Capital Inc. because it was moving
out of mining and into rock’n’roll.

The company’s mining claims are
being sold off and its stock consoli-
dated on the basis of one newly is-
sued share for every 10 currently is-
sued shares. No details are avail-
able yet on the exact nature of the
firm’'s upcoming activities. Will it
profit from its experience in mining
gold?

Maple Briefs features short items
on the Canadian music industry.
Information should be submitted
to Kirk LaPointe, 8 Hamilton
Ave. N., Ottawa, Ontario, Canada
K1Y 1BS.

GRTC ORDERS PSA SCHEDULE FOR HIT-HEAVY CKFM

(Continued from page 15)

with two other key assertions by
CKFM. It found that the station
played only 922 distinct selections
during the survey period instead of
the 1,100 standard set by the com-
mission for that period. And the
CRTC did not agree that CKFM lost
$350,000 in advertising as a result of
the controversy involving its tussle
with the commission. That, the com-
mission felt, could be attributed to
CKFM’s decline in ratings since
spring 1986.

Representatives of CKFM ap-
peared at a rare show-cause hearing
July 13 to talk the CRTC out of re-
voking the station’s license. In
April, CKFM was one of four Toron-
to FM stations brought before the
CRTC for noncompliance with the
hit-ratio rule, but it was singled out
for the strongest treatment by the
CRTC because Slaight later told re-
porters that he would not follow the
rules unless other stations did.

At the July hearing, however,
Slaight’s attitude had softened no-
ticeably. He has since, in an unrelat-
ed move, reduced his managerial
duties at CKFM to focus on manag-
ing the Standard radio network full-
time.

The commission said it could not
“condone the willful disregard of
certain requirements on the part of
one FM station or pardon the sys-
tematic failure to meet commit-
ments made in the [station’s] prom-
ise of performance.” On the other
hand, “the commission is mindful of

the interest of members of the pub-
lic in continuing to be exposed to the
Canadian talent that receives airing
on CKFM-FM and does not wish
them to be deprived completely of
this outlet for Canadian musical ex-
pression or its activities in support
of charitable organizations in its
coverage area.”

The CRTC did not say, however,
just how many PSAs or artist pro-

mos CKFM should broadcast. Its
only stipulation is that the three
consecutive days not include a Sat-
urday or Sunday.

As to CKFM’s complaint that a
list of what songs the CRTC defines
as “hits” is not available to stations,
the commission simply reaffirmed
its earlier ruling that stations must
simply try to get their hands on
whatever information they can.

OTTAWA Three industry veter-
ans have joined to credte SPY Rec-
ords in Canada. The new label has a
distribution deal with A&M Rec:
ords of Canada Ltd., and its first
signing is already in the books.

SPY is the acronym for the last
names of promoter Jim Skarratt,
president of Blue Live Entertain-
ment; Steve Propas, manager of
Dan Hill and Lee Aaron; and Gerry
Young, president of Current Enter-
tainment Corp., which manages,
publishes and records its own art-
ists. Each will remain with his, cur-
rent firm as well. .

Skarratt will finance the compa-
ny, but Propas and Young will play
active roles in the firm. Skarraft
will handle promotion, marketing,
and merchandising; Young will
oversee A&R dutles, and Propas

B #

Three Vets Uncover SPY

" are now being sought.

- stable of acts at Current, including

will be in charge of international op-
erations. Foreign licensing deals

The label’s first release—a self-ti-
tled debut by Big Bang—was
shipped Aug. 20. The principals ex-
pect two or three releases in the
company’s first operating year.

Propas was a co-founder of the
independent label Solid Gold, which
was considered a major success be-
fore folding a few years ago.
Young is a formér PolyGram staff-
er who managed the Juno-winning
Parachute Club and now overseesa

Strange Advice and Alta Moda.
Skarrat runs the immense Blue
Live operations for the Labatt
brewery from Hé4milton, Ontario,
and recently attempted to buy an
FM station in that market.
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|

CANADA (Courtesy The Record) As of 9/5/88

| |
Am:ar,na:e' PAN-EUROPEAN CHARTS o/3/ss
\_ T

HOT 100 SINGLES
THE LOCO-MOTION KYLIE MINOGUE PwL

N
C
F

SINGLES
1 A I DO:{AL;WANNA GOON WITH YOU LIKE THAT ELTON JOHN MCA/

1 1
2 2 ROLL WITHIT STEVE WINWOOD VIRGIN/A&M 2 6 THE ONLY WAY IS UP  YAZZ & THE PLASTIC POPULATION BIG LIFE
3 5 SIMPLY IRRESISTIBLE ROBERT PALMER EMI-MANHATTAN/CAPITOL 3 3 YOU CAME KiM WILDE mcCA
4 3 | POUR SOME SUGAR ON ME DEF LEPPARD BLUDGEON RIFFOLA/ 4 2 | IMNIN'ALU OFRA HAZA HED ARZI/GLOBESTYLE
VERTIGO/POLYGRAM 5 4 THE TWIST &VO, TWIST!) FAT BOYS & CHUBBY CHECKER TINPAN
TO HEAVEN VIRGIN/A&M APPLE/URBAN
2 i :&:lz)smz |.05£V(:ONT?::;E|.A T?;c éARMEN ARISTA/BMG 6 | 5 | NUITDEFOLIE DEBUTDE SOIREE ces
) 7 7 UN ROMAN D'AMITIE GLENN MEDEIROS & ELSA AMHERST/MERCURY
7 | 7 | FASTCAR TRACY CHAPMAN ELEKTRA/WEA 8 | 11 | GIRLYOU KNOW IT'S TRUE MILLI VANILLI HANSA/ARIOLA/BMG
8 6 | LOSTINYOU RODSTEWART WARNER BROS./WEA 9 8 | DIRTY DIANA MICHAEL JACKSON EpIC
9 9 THE FLAME CHEAP TRICK EPIC/CBS 10 9 EST-CE QUE TR\&;IIENS POUR LE VACANCES? DAVID JONATHAN
CHRYSALIS/M PATHE MAI NI
108/ C2 | FERFECT WORLD SLRIEYILEWIS SATHE NEWS Bc REBALE/MES 11 | NEW | THE HARDER | TRY BROTHER BEYOND PARLOPHONE
11 15 | SIGN YOUR NAME TERENCE TRENT D'ARBY COLUMBIA/CBS 12 12 | PUSHIT SALT-N-PEPA FFRR/LONDON
o —— x a 12 | 19 | BETTER BE HOME SOON CROWDED HOUSE CAPITOL/CAPITOL 13 | 17 | PUISQU TUPAS JEES GOLDMAN epic
13 10 | FOOLISH BEAT DEBBIE GIBSON ATLANTIC/WEA 14 | NEW | HANDS TOHEAVEN BREATHE SIREN
14 |NEW | MONKEY GEORGE MICHAEL COLUMBIA/CBS 15 | NEW | MY LOVE JULIO IGLESIAS/STEVIE WONDER cBS
| 15 11 | NEW SENSATION INXS ATLANTIC/WEA 16 14 | GIMME HOPE JO'ANNA EDDY GRANT iCE
= | 16 | 16 | DIAMOND SUN GLASS TIGER CAPITOL/CAPITOL 17 | 20 | JOINT MIX OLGA 'FLIM FLAM' BALKAN FLIM FLAM RECORDS
17 | 20 | PARENTS JUST DON'T UNDERSTAND D.). JAZZY JEFF & THE FRESH 18 | 13 | YEKE YEKE MORY KANTE BARCLAY
PRINCE. JIVE/BMG 19 | 10 | INEEDYOU BV.SMP. Bcwm
N 18 | 13 | RUSHHOUR JANE WIEDLIN EMI-MANHATTAN/CAPITOL 20 | 16 | SUPERFLY GUY S-EXPRESS RHYTHM KING/MUTE

19 | NEW | RAGDOLL AEROSMITH GEFFEN/WEA HO BRI AT e LM

1 1 | MICHAEL JACKSON BAD EPiC
20 17 | LOVE CHANGES (EVERYTHING) CLIMIE FISHER CAPITOL/CAPITOL 2 2 TRACY CHAPMAN TRACY CHAPMAN ELEKTRA
©Cogyrightoh988a Billbozrd Publicattions,l Inc. No parttof this pué) lication 1 1 T:ALcegrAgMAN ELEKTRA ASYLUM/WEA i g gXIL)IEE ??:C?#GEERK‘IY;EI‘TJ;:SEALSSSM e
may be reproduced, stored in any retrieval system, or transmitted, in any
i i i i 2 4 | DEF LEPPARD HYSTERIA VERTIGO/POLYGRAM 5 4 | SOUNDTRACK DIRTY DANCING RCa
Lorrgzhoerrwby any means, elec(ron|c,. mechanlcgl, vphotocopymg, 'recordlng, 3 o - 2 7 .
ise, without the prior written permission of the pubiisher. 2 | INXS KICK ATLANTIC/WEA 7 6 | PRINCE LOVESEXY g R
4 | 3 | MIDNIGHT OIL DIESEL AND DUST COLUMBIA/CBS BAISLEMEATK
8 | 19 | BRUCE SPRINGSTEEN TUNNEL OF LOVE cBs
5 5 GEORGE MICHAEL FAITH cOLUMBIA/CBS 9 8 EROS RAMAZZOTTI MUSICAE DDD
BRITAIN (Courtesy Music Week/Gallup) As of 3/3/88 6 | 7 | RODSTEWART OUT OF ORDER WARNER BROS./WEA 10 | 13 | FAIRGROUND ATTRACTION FIRST OF A MILLION KISSES RCA/BMG
- 7 6 | STEVEWINWOOD ROLLWITHIT VIRGIN/A&M 11 14 | MICHAEL JACKSON THRILLER EPIC
\;:::k VIII:Ztk SINGLES 8 10 | ROBERT PALMER HEAVY NOVA EMI-MANHATTAN/CAPITOL 12 | NEW | SOUNDTRACK LE GRANDBLEU VIRGIN
9 | 9 | HUEYLEWIS & THE NEWS SMALL WORLD CHRYSALIS/MCA 13 [ 9 | STING ... NOTHING LIKE THE SUN A&M
1 1 | THE ONLY WAY ISUP YAZZ & THE PLASTIC POPULATION BIG LIFE B 53 | o iy e B N oL RE. AEIYerE 14 | 11 | HUEY LEWIS & THE NEWS SMALL WORLD CHRYSALIS
2 2 THE LOCO-MOTION KYLIE MINOGUE PwL 15 16 | GEORGE MICHAEL FAITH EPIC
3 3 | THE HARDER | TRY BROTHER BEYOND 11 | 11 | VARIOUS ARTISTS DIRTY DANCING SOUNDTRACK RCA/BMG
GamaoRuONE 12 | 8 | ELTONJOHN REG STRIKES BACK Mca/MCA L6 L] L\INXSHIKICKIMERCURY
4 | 6 | HANDS TOHEAVEN BREATHE SIREN/VIRGIN / 17 | 17 | HERBERT GROENEMEYER OE Etmi
3 2 (| e Aren. EEreT 13 | 18 | GUNS N’ ROSES APPETITE FOR DESTRUCTION GEFFEN/WEA 18 | NEwW | EUROPE OUT OF THIS WORLD EpIC
6 17 | My LOVE JULIb'IG'LéélAS FEATURING STEVIE WONDER 14 | NEW | AEROSMITH PERMANENT VACATION GEFFEN/WEA 19 | 15 | BROS PUSH cCBS
3 15 | Fing v Love . NG GES 15 | 13 | VARIOUS ARTISTS MORE DIRTY DANCING RCA/BMG 20 | 18 | STEVE WINWOOD ROLL WITHIT VIRGIN
MYJLOVERFAIRGROUNDJATITRACTIONERCH 16 | 15 | TERENCE TRENT D’ARBY INTRODUCING THE HARDLINE ACCORDING
8 4 YOU CAME KIM WILDE m™mca TO COLUMBIA/CBS
9 5 | THEEVIL THAT MEN DO IRON MAIDEN Emi 17 | 17 | DEBBIE GIBSON OUT OF THE BLUE ATLANTIC/WEA
10 | 15 | GOOD TRADITION TANITA TIKARAM WwEA 18 | 19 | CINDERELLA LONG COLD WINTER MERCURY/POLYGRAM
11 9 SUPERFLY GUY S-EXPRESS RHYTHM KING/MUTE 19 | 20 | CROWDED HOUSE TEMPLE OF LOW MEN CAPITOL/CAPITOL
12 19 | ON THE BEACH SUMMER '88 CHRIS REA wEa 20 | NEW | RUN-DMC TOUGHER THAN LEATHER LONDON/PROFILE/POLYGRAM

13 | 11 | REACHOUT, I'LL BE THERE FOUR TOPS MOTOWN
14 | 10 | MARTHA'S HARBOUR ALL ABOUT EVE MERCURY/PHONOGRAM

15 | 22 | SOMEWHERE DOWN THE CRAZY RIVER ROBBIE ROBERTSON WEST GERMANY  (Courtesy Der Musikmarkt) As of 8/29/88 AUSTRALIA (Courtesy Australian Music Report) As of 9/5/88

SINGLES SINGLES

16 | 24 | KING OF EMOTION BIG COUNTRY MERCURY/PHONOGRAM

17 | 30 | RUNNING ALL OVER THE WORLD STATUS QUO VERTIGO/PHONOGRAM 1 1 GIRL YOU KNOW IT'S TRUE MILLI VANILLI HANSA 1 1 PERFECT FAIRGROUND ATTRACTION RCA

18 | 37 | TEARDROPS WOMACK & WOMACK 4TH & B'WAY/ISLAND 2 | 2 | THE TWIST (YO, TWIST!) FAT BOYS & CHUBBY CHECKER 2 | 2 | SIMPLYIRRESISTIBLE ROBERT PALMER EMm

19 | 13 | HUSTLE! (TO THE MUSIC...) THE FUNKY WORM FON/WEA pociboRiocs 3 | 4 | DOCTORIN' THE TARDIS THE TIMELORDS POSSUM

20 | NEW | MEGABLAST/DONT MAKE ME WAIT BOMB THE BASS MISTER. 3 B N | EHEIECCOMOTIONIIK Y LI EMINOGU E et 4 | 3 | AGEOFREASON JOHN FARNHAM WHEATLEY
RON/MUTE 4 | 5 | THE BEST OF JOINT MIX TOLGA FLIM FLAM BALKAN ITALO HEAT 5 | 6 | DON'TBECRUEL CHEAPTRICK EPIC

21 | 38 | RUSHHOUR JANE WIEDLIN MANHATTAN/EMI 5 | 7 | YOUCAME KIMWILDE mca 6 | 5 | BETTER BE HOME SOON CROWDED HOUSE CAPITOL

22 | 16 | PUSHIT/TRAMP SALT-N-PEPA LONDON/CHAMPION 6 | 6 | MACHO MACHO RAINHARD FENDRICH ARIOLA 7 | 7 | 1OWE YOU NOTHING BROS css

23 | 14 | IWANT YOUR LOVE TRANSVISION VAMP MCA 7 | 3 | IMNIN'ALU OFRA HAZA TELDEC 8 | 14 | ALLFIREDUP PATBENATAR CHRYSALIS

24 | 35 | SWEET CHILD O'MINE GUNS N ROSES GEFFEN 8 | NEW | IN THE AIR TONIGHT (REMIX 88) PHIL COLLINS VIRGIN UK 9 | 10 | WILD WORLD MAXI PRIEST VIRIGN

25 | 34 ANY}'S(I:NG FOR YOU GLORIA ESTEFAN & MIAMI SOUND MACHINE 9 9 | PUSHIT SALT-N-PEPA METRONOME 10 | 16 | HOLE IN MY HEART CYNDILAUPER EPIC

26 | NEW| TOUCHY! A-HA WARNER BROS. 10 8 | DIRTY DIANA MICHAEL JACKSON EPIC 11 | 15 | MONKEY GEORGE MICHAEL EPIC

27 | 12 | NOTHING'S GONNA CHANGE MY LOVE FOR YOU GLENN MEDEIROS 11 | 14 | ANOTHER PART OF ME MICHAEL JACKSON EPIC 12 | 9 | WANNABEUP THE CHANTOOZIES MUSHROOM
LONDON 12 | 10 | GIMME HOPE JO'ANNA EDDY GRANT PARLOPHONE 13 | NEW | ANYTHING FOR YOU GLORIA ESTEFAN & MIAMI SOUND MACHINE

28 | 28 | WHENIT'S LOVE VAN HALEN WARNERBROS. 13 | NEW| THE ONLY WAY IS UP YAZZ & THE PLASTIC POPULATION BLOW UP EPIC

29 | 39 | YEKE YEKE MORY KANTE LONDON 14 | 11 | YEKE YEKE MORY KANTE BARCLAY/METRONOME 14 [ 11 | MOTOR'S TOO FAST JAMES REYNE caPITOL

30 | 18 | ROSES ARERED MAC BAND/THE McCAMPBELL BROTHERS MCA 15 | 19 | SUPERFLY GUY S-EXPRESS RHYTHMKING 15 | 19 | NOTHIN' BUT A GOOD TIME POISON LIBERATION

31 | NEW | THE RACE YELLO MERCURY/PHONOGRAM 16 | 13 | GETLUCKY JERMAINE STEWART VIRGIN 16 | 18 | THEME FROM S-EXPRESS S-EXPRESS POSSUM

32 | 20 | 1DON'T WANT TO TALK ABOUT IT EVERYTHING BUT THE GIRL 17 | 12 | MY BED ISTOO BIG BLUE SYSTEM HaNSA 17 | NEW | MAKE ME LOSE CONTROL ERIC CARMEN ARISTA
BLANCOINECROWER ' 19 | 17 | THE PERFECT DAY FISCHERZ RcA

33 |NEW | SOLDIER OF LOVE DONNY OSMOND VIRGIN 18 | 20 | BAMBOL'EO GIPSY KINGS INTERCORD 15 INew l eUs T REA LT INPERA . tonod

34 | NEw| SUPERSTITIOUS EUROPE epic 19 | 15 | PERFECT FAIRGROUND ATTRACTION Rca . RONLON

20 17 | BAMBOLUEO CHICO CHICO JUPITER-DGG 20 8 GOT TO BE CERTAIN KYLIE MINOGUE MUSHROOM

35 | NEW | | WON'T BLEED FOR YOU CLIMIE FISHER EMI
36 | NEW | WHERE DID | GO WRONG UBA0O DEP INTERNATIONAL
37 | NEW | EVERY GIRL AND BOY SPAGNA cCBS 1 2
38 | 21 | FOOLISH BEAT DEBBIE GIBSON ATLANTIC 2 1
39 [ NEW | JUMP START NATALIE COLE MANHATTAN/EMI 3 3
40 | 31 | WORKING IN A GOLDMINE AZTEC CAMERA WEA 4 4
ALBUMS 5 5
6 6
7 7
8 8
9 9

ALBUMS

1 1 JOHN FARNHAM AGE OF REASON  WHEATLEY

2 2 CROWDED HOUSE TEMPLE OF LOW MEN CAPITOL
3 4 | TRACY CHAPMAN TRACY CHAPMAN ELEKTRA

4 6 | TVSOUNDTRACK TOUROFDUTY 2 cCBS

5 3 KYLIE MINOGUE KYLIE MUSHROOM
6 5

7 8

8 7

9 9

ALBUMS

TRACY CHAPMAN TRACY CHAPMAN ELEKTRA
MICHAEL JACKSON BAD EepPiC

HERBERT GROENEMEYER OE Emi
SOUNDTRACK DIRTY DANCING RCA/ARIOLA

EROS RAMAZZOTTI MUSICAE' DDD
BROS PUSH css

1 2 KYLIE MINOGUE KYLIE—THE ALBUM PWL OFRA HAZA SHADAY TELDEC
2 | 3 | FAIRGROUND ATTRACTION THE FIRST OF A MILLION KISSES RCA MICHAEL JACKSON THRILLER EPIC ROBERT PALMER HEAVY NOVA Emi
3 | 1 | VARIOUS NOW!I12 EMI/VIRGIN/POLYGRAM HUEY LEWIS & THE NEWS SMALL WORLD CHRYSALIS MARIOUS/ARTISTSIVIDEOLITSICES
AR AR IRACYICHARMANIRACHIC AR ElEATeA KYLIE MINOGUE KYLIE pwL | | pananARA ?«S:EI REERALON
"] N EPIC
6 | 7 [BILLYIDOL DOLSONGS: 11 OF THE BEST chRvsaLs 1 R s BAOK HA ACAN P YDORDG 11 | 19 | FAIRGROUND ATIRACTION FRSTOF A MLLION KSSES
; 150 ‘é:g'&‘;s aglsTTsc?r e 12 | NEW| BRUCE SPRINGSTEEN TUNNEL OF LOVE c8s 15 | 14 | JOE JACKSON LIVE 80/86 aam
9 | 8 | VARIOUS THE GREATEST EVERROCK 'N'ROLL STYLUS 13§ [RUIN| ISADERSTRONGE R SENIRRDE RERIC 14 | 15 | POISON OPEN UP AND SAY AHH! LIBERATION
10 | 12 | JOHNNY HATES JAZZ TURN BACK THE CLOCK VIRGIN L | RLcH|STEVEINW OODROCEMITLITR RS 15 | 17 | JOHN FARHHAM WHISPERING JACK WHEATLEY
11 | 9 | ORIGINAL SOUNDTRACK DIRTY DANCING RCA 1SN IR MIDNIGHTIOICRDIESELANDIDESTICES 16 | 18 | ELTON JOMN REG STRIKES BACK ROCKET
12 | 15 | DEF LEPPARD HYSTERIA BLUDGEON RIFF/PHONOGRAM 16 | 17 | KIMWILDE CLOSE mcA 17 | 16 | VARIOUS '88KIXON POLYSTAR
13 | NEW| VARIOUS HOT CITY NIGHTS VERTIGO/PHONOGRAM 17 | 13 | STING ...NOTHING LIKE THE SUN a&m 18 | 11 | CLIFF RICHARD REMEMBERME Emi
14 | 11 | BROS PUSH ces 18 | 12 | UDOLINDENBERG GAENSEHAUT POLYSTAR 19 | 12 | ORIGINAL MOTION PICTURE SOUNDTRACK GOOD MORNING,
15 14 | INXS KICK MERCURY/PHONOGRAM 19 19 | BILLY IDOL [DOL SONGS: 11 OF THE BEST CHRYSALIS VIETNAM A&M
16 13 | FLEETWOOD MAC TANGO IN THE NIGHT WARNER 8ROS. 20 | NEW | EUROPE OUT OF THIS WORLD EPiC 20 |NEW | INXS KICK wea

17 |NEW | FIVE STAR ROCK THE WORLD TENT/RCA

JAPAN (Courtesy Music Labo) As of 8/29/88 NETHERLANDS  (Courtesy Stichting Nederlandse Top 40) As of 8/26/88

18 | NEW| THE WONDER STUFF THE EIGHT LEGGED GROOVE MACHINE
POLYDOR

SINGLES SINGLES

19 18 | AZTEC CAMERA LOVE WARNER BROS.

www.americanradiohistorv.com

1 |NEW | CECILL YUl ASAKA HUMMING BIRD/NICHION/ROPPONGI ONGAKU 1 1 TRIBUTE THE PASADENAS cBS
;‘1’ i‘; :::ﬁs':v:;’: TR:E'NCTOOLYSCTCIZZ wERCU 2 |NEW| KATTKOTSUKANAINE TOSHIHIKO TAHARA PONY CANYON/JOHNNYS 2 | 2 | PUSHIT SALT-N-PEPA HIGHFASHION
BB 3 1 ANGEL KYOSUKE HIMURG TOSHIBA/EMI/YUI ONGAKU
22 | 31 | ALLABOUT EVE ALL ABOUT EVE MERCURY/PHONOGRAM 3 | 8 | EENMAALKOM JIJTERUG KOOS ALBERTS CNR
4 3 MERMAID MIHO NAKAYAMA KING/VARNING P
4 | 4 | IOWE YOU NOTHING BROS cBs
23 | 22 | WET WETWET POPPED IN SOULED OUT  PRECIOUS/PHONOGRAM 5 4 | SEVENDAYS WAR TM NETWORK EPIC/SONY/JK
20 | 20 (| ESCoEdls AR R LEL A (EXwe 6 | 2 | AQUAMARINE NO MAMADEITE CARLOS TOSHIKI & OMEGA TRIBE L2 | an SEMSRONM Aas
25 | 23 | WHITNEY HOUSTON WHITNEY ARISTA VAP/VAMUDA/FUJIPACIFIC 6 | 3 | THETWIST (YO, TWIST!) FAT BOYS & CHUBBY CHECKER URBAN
26 | NEW | ROBBIE ROBERTSON ROBBIE ROBERTSON GEFFEN 7 6 | 19 THE ALFEE PONY/CANYON/TANABE/FUJI/PACIFIC 7 7 | NEVER TEAR US APART INXS MERCURY
27 | 25 | BELINDA CARLISLE HEAVEN ON EARTH VIRGIN 8 8 | DIAMOND HURRICANE HIKARU GENJI 8 6 | MONKEY GEORGE MICHAEL EPIC
28 | 20 | PATBENATAR WIDE AWAKE IN DREAMLAND CHRYSALIS o ; DEAPRONVOCA(';gg/J%HNNVS/FUJ'/PAC'F'C/"MAHA 9 5 | BREAKFAST IN BED UB40 & CHRISSIE HYNDE DEP INTERNATIONAL
29 | 19 | HUEY LEWIS & THE NEWS SMALLWORLD CHRYSALSS 10 | | s R ALY SHONENTA oas/PIONEER, JOHNNYS 10 | NEW | ANOTHER PART OF ME MICHAEL JACKSON EPIC
30 | 29 | STEVE WINWOOD ROLLWITHIT ViRaIN ALBUMS : ALBUMS
31 24 | ALEXANDER O'NEAL HEARSAY 7aBU 1 | NEw| THE RC SUCCESSION COVERS KiTTy 1 1 TRACY CHAPMAN TRACY CHAPMAN WARNER BROS.
32 | 33 | ORIGINAL SOUNDTRACK MORE DIRTY DANCING RCA 21 2 NCETD M Bt 2 | 2 | FLEETWOOD MAC TANGO IN THE NIGHT WARNER BROS.
33 | 39 | GEORGE MICHAEL FAITH epc 3 | 1 | AKINA NAKAMORI FEMME FATALE WARNER/PIONEER 3 | 7 | KOOSALBERTS HETLEVEN GAATDOOR CnR
34 | 35 | DIRESTRAITS BROTHERS IN ARMS VERTIGO/PHONOGRAM 4 | 3 | REBECCA OLIVE cBs/sony 4 | 3 | TOTO THESEVENTHONE cBs
35 | 27 | VOICE OF THE BEEHIVE LETI{T BEE, LONDON 5 4 KEISURE KUWATA KEISUKE KUWATA VICTOR 5 5 INXS KICK MERCURY
36 | 32 | MICHAEL JACKSON THRILLER EPIC 6 | NEW! RYOASUKA SCENE PONY CANYON 6 | 4 | BRUCE SPRINGSTEEN TUNNEL OF LOVE cBs
37 | 28 | PRINCE LOVESEXY PAISLEY PARK 7 5 THE CHECKERS SCREW PONY/CANYON 7 6 | VARIOUS SUNSHINE REGGAE ARCADE
38 | NEW | GUNS N'ROSES APPETITE FOR DESTRUCTION GEFFEN 8 7 | SHIZUKA KUDO SHIZUKA PONY/CANYON 8 9 | UB40 UB4O VIRGIN
39 | 26 | EVERYTHING BUT THE GIRL IDLEWILD BLANCO Y NEGRO/WEA 9 | 6 | EIKICHIYAZAWA KYOHANSHA TOSHIBA/EMI 9 | 8 | STING ...NOTHING LIKE THE SUN POLYDOR
40 | NEW| MATT BIANCO INDIGO wEA 10 | NEW | MINAYO WATANABE MY BOY cBS/SONY 10 | NEW | VARIOUS DANCE CLASSICSLP 3 ARCADE
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POP

[ Rajlt

KIM WILDE

Close

PRODUCERS: Ricki Wilde. Tony Swain

MCA 42230

With this exceptional outing, British
songstress who finally hit with kids in
the U.S. last year shows she’s here to
stay. “You Came” single sports
Bananarama tendencies, but most of
the album is far more inventive. Best:
the touching “Four Letter Word” and
“You'll Be The One Who'll Lose.”
Family affair was co-produced by
brother Ricki and features
songwriting contributions by Ricki
and Kim and their father, legendary
'50s rocker Marty.

A.R. KANE

Sixty Nine

PRODUCER: A.R. Kane

Rough Trade US 45

British indie chart topper exemplifies
the differences between the U.S. and
U K. pop markets: Meandering
Cocteau-ish sounds could never score
big here, though college ears will
undoubtedly tune in. Duo was part of
the M/A/R/R/S crew, but you
wouldn’t know it from this music.

JOHN HIATT

Slow Turning

PRODUCER: Glyn Johns

ALM SP 5206

It would be difficult for Hiatt to top
the quality of last year’s exceptional
“Bring The Family,” but his new
album, cut in Nashville with his
working band, the Goners, is a noble
follow-up. Songwriting caliber
remains high here, with title cut,
“Tennessee Plate,” “Icy Blue Heart,”
and “Paper Thin” leading a strong
crop. Hopefully radio will latch onto a
track this time around.

SAM BROWN

Stop!

PRODUCERS: Pete Brown & Sam Brown

ALM SP 5195

In a year already jammed with fine
debuts by distinctive female writer/
singers, here comes another one.
Brown has a strong, bluesy voice, and
the string settings often lend
fascinating counterpoint. The title
track is an absolutely stunning blues-
drenched number; A&M wili likely
release an edit of this almost-five-
minute cut, which deserves an
embrace from both top 40 and album
rock programmers.

MAXI PRIEST

PRODUCERS: Willie Lindo, Sly Dunbar, Robbie
Shakespeare, Godwin Logie

Virgin 7 90957-1

Excellent cover of Cat Stevens’ “Wild
World” is the centerpiece of this well-
honed reggae/pop work. Rock-solid
rhythm section of Sly & Robbie kicks
the groove, and Priest’s vocal work is
cutting and sure. Another standout
cut is “Goodbye To Love Again.” Not
just another reggae album, this easily
could cross over to pop in a big way.

OMAR & THE HOWLERS

Wall Of Pride

PRODUCER: Terry Manning

Columbia FC 44102

Austin singer/guitarist Omar Dykes
goes on a tear with his blues-based
rockers on second Columbia session,
again produced by ZZ Top engineer
Manning. Fans of that li’l ol’ band
from Texas could certainly get behind
bruisers like “Rattlesnake Shake,”
“Rock It While You Can,” and remake
of “We Gotta Get Out Of This Place.”

AL STEWART
Last Days Of The Century

PRODUCER: Joe Chiccarelli
Enigma D1-73316

Artist’s first release in about five
years is solid, mature, and well
produced. “‘License To Steal”
especially jumps out as strong radio
fare; the title track could work as
well. Enigma promises a major push;
that coupled with longtime fans with
good memories could make it work.

JON ASTLEY

The Compleat Angler

PRODUCER: Not isted

Atlantic 7 81881-1

Astley’s second album is a slick
collection of quirky pop songs.
Despite the sentiments expressed in
the leadoff track, “But Is It
Commercial?” (“If you ain’t got a
hook, then you ain’t got a hope”),
Astley manages to avoid that
syndrome, crafting tricky, intriguing
tunes that capture the listener
without banging him over the head
with factory-standard pop hooks.

VARIOUS ARTISTS

Music For Films Hi

PRODUCERS: Various

Qpal/Warner Bros. 25769-1

Third installment of Brian Eno’s
compilations of ambient music for
motion pictures in fact utilizes almost
the entire stable of his new Opal
label; pieces by Eno, his brother
Roger, Daniel Lanois, John Paul
Jones, Laraaji, Harold Budd, and
others are heard here. Eno cultists
and new age listeners will be primary
audience.

12 INCHES OF VIRGIN

Various Artists

PRODUCERS: Various

Virgin 1-90951

Dance-hits compilation sizzles with
label’s hottest imports. Album picks
up on club buzz with tracks by Mac
Thornhill, Well Red, and six others.
All edits by Gail “Sky” King.

TANGERINE DREAM

Optical Race

PRODUCERS: Paul Haslinger & Edgar Froese
Private Music 2042

Self-produced album marks first time
Dream has recorded for a U.S.-based
label and a reunion with Private
Music founder Peter Baumann, once a
member of the electronic ensemble.
Music is more hook conscious than
previous dates; that plus band’s
already dedicated cult and clout of
BMG Distribution could net act its
best sales ever.

FISHBONE

Truth And Soul

PRODUCER: David Kahne

Columbia FC 40891

Latest from L.A.’s capering black
rockers mixes familiar party-down
elements of rock, R&B, ska, and
reggae, but band is tougher and less
mischievous here. While music
maintains its upbeat flavor, cuts like
“Deep Inside,” “One Day,” “Slow Bus
Movin' (Howard Beach Party),” and
“Ghetto Soundwave’’ have socially
conscious teeth. The group’s most
mature effort yet.

LIGHTNING

Lightning Strikes

PRODUCER: William Wittman

RCA 8392.1-R-1

English sextet sounds as if it's been
locked in a room with old Clash
records and a library of cyberpunk
sci-fi; its sloganeering style contains
plenty of energy and, unfortunately,
several four-letter words that will
limit airplay severely. Twelve-letter
epithet on (stickered) cover won't
please some retailers, either. For
alternatives.

DARLENE LOVE

Paint Another Picture
PRODUCERS: Various
Columbia FC 40605

While few will debate the lasting
vocal power of former Crystals and
Bob B. Soxx member Love, this
attempt to update her sound confuses
busy production with the grandeur of

SPOTLIGHT
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CETALO TN

METALLICA
... And Justice For All

PRODUCERS: Metallica & Flemming Rasmussen
Elektra 9 60812-1

Premier thrash-metal quartet, which
probably proved to be the major draw
on this summer’s misbegotten
Monsters Of Rock tour, is primed to
hit big time with its fourth full-length
album (and first long-player in over
two years). Two-LP, 65-minute set
(which boils down to a single cassette
and CD) gives group's fans more
music than ever. While grim themes,
curve-ball writing style, and general
ferocity of playing will scare off radio
as usual, airplay is beside the point—
still-growing army of devotees should
push this to platinum status on word-
of-mouth virtues alone.

NEW AND
NOTEWORTHY

JULIA FORDHAM

PRODUCERS: Bill Padley, Grant Mitchell. Julia
Fordham, Hugh Padgham

Circa/Virgin 4

Singer/songwriter’s brilliant debut is
marked by unusually mature writing,
tight playing, and her remarkable
soaring vocals. “Cocooned”’ may be
the most beautiful ballad of the year;
“Happy Ever After” has aiready been
singled out by VH-1 as its Nouveaux
Video for the entire month of
September. Virgin is planning a big
push at AC radio first before moving
over to top 40.

BOY MEETS GIRL

Reel Life

PRODUCER: Arit Mardin, George Merrill

RCA 8414-1R

RCA is giving the big push to co-ed
duo of Merrill & Shannon Rubicam,
whose machine-tooled music, pleasing
vocal harmonies, and romantic writing
should strike a chord with top 40 and
AC listeners. Mardin-produced first
single, “Waiting For A Star To Fall,"
is already capturing spins, but look
for the lustrous “Bring Down The
Moon” to be the cut that puts this
young act over commercially.

Phil Spector’s wall of sound.
However, there will be some takers
for update of her classic reading of
Mann-Weill’s “He’s Sure The Boy I
Love.”

THE BYRDS

... In The Beginning

PRODUCER: Jim Dickson

Rhino R1 70244

Byrds cultists who didn’t get enough
from archival set ‘“Never Before”
issued earlier this year will welcome
this update of the long-out-of-print
“Preflyte” album, which pulls
together the famed L.A. band's
earliest demos. Package is not up to
the group’s best studio stuff, but it
offers valuable insight into the

genesis of the Byrds sound.

BLACK
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HOWARD HUNTSBERRY

With Love

PRODUCERS. Vvarious

MCA 42217

Jackie Wilson sound alike—and, to a
lesser extent, look alike—who played
the late crooner in “‘La Bamba”
unfortunately displays little of the
master’s sophistication or classic
quality. Obtrusive drum programming
mars otherwise enjoyable “Sleepless
Weekend” and “For You.”

COUNTRY

* & R
K.T. OSUN
This Woman
PRODUCER: Harold Shedd
RCA 8369-R

Oslin follows her “80’s Ladies” gold
debut with another affectionate—but
unsentimental—look into the realm of
mature womanhood. Her knowing
delivery fuses cheerleader libido with
graduate-student cynicism.

THE OAK RIDGE BOYS

Monongahela

PRODUCER: Jimmy Bowen

MCA 42205

This project has such power and
variety that it could regenerate the
Oaksmania of the early '80s. Worth
special notice are the beautiful,
buoyant harmonies of “I Can Count
On You,” the vocal versatility of
“Never Together (But Close
Sometimes),” and the festive
frustration of the title cut.

JOHN ANDERSON

10

PRODUCERS: Jimmy Bowen, John Anderson

MCA 42218

Anderson moderates his nasalized
Lefty Frizzell styling with a welcome
dash of Roger Miller vocal licks. Much
of the material is Anderson’s,
including “The Ballad Of Zero And
The Tramp,” a chilling outlaw
psychosaga written with Bernie
Taupin, and the tender “Just To Hold
A Little Hand,” a solo effort.

THE DESERT ROSE BAND

Running

PRODUCERS: Paul Worley, Ed Seay

MCA/Curb 42169

Splendid lyrically, vocally, and
instrumentally, this album reveals one
of the most versatile bands in country
music today. Add to these virtues the
compelling social consciousness of
such cuts as “For The Rich Man,"”
“Homeless,” and “Our Songs.”

LONNIE MACK
Roadhouses & Dance Halls

PRODUCERS: Barry Beckett, Lonnie Mack
Epic FE 44075

Herein lies all the raw material for a
romping good time: a simple '50s rock
sound and an '80s savviness. There's
even a soft, wistful ballad—“Hard
Life”—to drink the last beer to.

JAZZ

JACK DeJOHNETTE’S SPECIAL EDITION
Audio Visualscapes

PRODUCER: Jack Delohnette

Impulse! MCA-8029

Drummer DeJohnette’s recordings
with various Special Editions have
been among the best recent small-
group jazz sessions and this two-
album set continues the tradition.
Sharp original compositions get
superlative readings by a skillful
quintet that feature expert guitar
work by Mick Goodrick.

NEW AGE
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STEVE ROACH

Dreamtime Return

PRODUCER: Steve Roach

Fortuna 18055-1

Synthesist Roach’s heady reputation
among new age devotees will surely
be enhanced by this two-record set of
sonic atmospheres inspired by his
research into Australia’s aboriginal
cultures. CD version includes 38
additional minutes of music. A certain
megaseller in its target audience
sector. Contact: P.O. Box 32016,
Tucson, Ariz. 85751.

ROGER ENO

Between Tides

PRODUCER: Michaei Brook

Opal/Warner Bros. 25767-1

Brian Eno's brother takes the piano
on this subtle collection of
neoclassical chamber pieces in the
manner of Satie. While most classical
listeners will likely ask for sterner
stuff, this will definitely go down
easy with new age aficionados and
even adventurous alternative music
listeners familiar with the family
name.

CLASSICAL

VICTOR HERBERT: CELLO CONCERTOS, NOS. 1 &
2

Lynn Harrell, Academy of St. Martin-in-the-Fields,

Marriner
London 417 672

The First Concerto, newly
rediscovered, receives its first
recording here and proves a delightful
work, tuneful and effective. Harrell is
an ideal interpreter in this as well as
the more substantial Second Concerto
and in a group of five short pieces
transcribed from Herbert piano works
that round out the program.

MOZART; SYMPHONIE CONCERTANTE, K, 2978B;
CONCERTO FOR FLUTE & HARP
Jean-Pierre Rampal et al., Franz Liszt Chamber

Orchestra, Rolla
CBS MK 44524

The Symphonie Concertante, of
ambiguous authenticity, is performed
in a new edition that is said to deal
more properly with the orchestral
accompaniment. Scholarship aside,
what is heard listens very well indeed,
abetted by perceptive solo and
ensemble playing. The concerto, too,
is first class, both as perfermance and
recording. A fine entry.

SPOTLIGHT: Predicted to hit top 10 on Bill-
board's Top Pop Albums chart or to earn plati-
num certification.

NEW & NOTEWORTHY: Highlights new and
developing acts worthy of attention and other
releases of special interest.

PICKS: Releases predicted to hit the top half
of the chart in the format listed.

RECOMMENDED: Other releases predicted
to chart in the respective format; aiso, other al-
bums of superior quality.

All albums commercially available in the
U.S. are eligible. Send review copies to Jean
Rosenbluth, Billboard, 1515 Broadway, New
York, N.Y, 10036, and Chris Morris, Billboard,
9107 Wilshire Bivd., Beverly Hills, Calif.
90210. Send country and gospel albums to
Ed Morris, Billboard, 49 Music Square W.,
Nashvilie, Tenn, 37203.
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A weekly look behind the
Hot 100 with Michael Ellis.

GUNS N’ ROSES hits No. 1 with
its first single, “Sweet Child O’
Mine” (Geffen). ““Child” is the
18th record to win the combined

. Power Pick/Sales & Airplay, and
16 of the 18, or 89%, have gone on
to reach No. 1. All 18 have hit the
top five. Robert Palmer’s ‘‘Sim-
ply Irresistible” (EMI-Manhattan)
and ‘“‘Perfect World”’ by Huey
Lewis & the News (Chrysalis) are
serious challengers for No. 1 next
week.

The string of successful re-
makes and reissues continues. In
the former category, ‘‘Groovy
Kind Of Love” by Phil Collins
(Atlantic) is the Power Pick/Air-
play at No. 42 with 58 adds, the
most of any record already on the
chart. It jumps 18-10 at KRQ Tuec-
son, Ariz., and 27-20 at WNCI Co-
lumbus, Ohio. “The Loco-Motion”
remake by Kylie Minogue (Gef-
fen) makes one of the biggest
chart jumps, 14 places to No. 50,
with 34 adds and radio moves of
29-17 at KHOP Modesto, Calif.,
and 23-11 at WLOL Minneapolis.
In the category of reissues,
“Strangelove” by Depeche Mode
(Sire), which peaked at No. 76 in a
six-week chart run in 1987, re-en-
ters the Hot 100 at No. 95. And, fi-
nally, a reissue of a remake,
UB40’s version of Neil Dia-
mond’s “Red, Red Wine” (A&M),
jumps eight places to No. 28. Ma-
jor moves on “Wine’’: 11-5 at
WAVA Washington, D.C.; 12-5 at
BJ-105 Orlando, Fla.; 6-3 at Q-106
San Diego; and 9-1 at Hot 105 Mi-
ami.

Studying the chart career of ““It
Takes Two” by Rob Base & D.J.
E-Z Rock (Profile) will clear up
the widespread misconception
that sales only count in the top
half of the Hot 100. Sales points
are used on the entire chart, but
most records do not pick up top 30
sales reports until their fifth or
sixth week. Exceptions such as
“It Takes Two’’ do much better on
the chart than they would without
sales points. Although the record
is doing well where it is being
played—it’s No. 11 at KMEL San
Francisco, for example, and
moves 15-13 at Z-100 New York—
without its significant sales
points the record would be No. 77
on the chart. With the sales
points, it is bulleted at No. 58.

HOT 100 SINGLES SPOTLIGHT

Several records that lose bul-
lets this week are showing activi-
ty in some markets. ‘‘Heart Don’t
Fail Me Now” by Helly Knight
(Columbia) has five adds and
moves 19-15 at KIYS Boise, Ida-
ho, yielding a seven-place move on
the Hot 100 to No. 86. “Jackie”” by
Blue Zone U.K. (Arista) has eight
adds and four top 20 radio re-
ports, moving 67-63. “The Ru-

FOR WEEK ENDING SEPTEMBER 10,

mour”’ by Olivia Newton-John
(MCA) loses its bullet as radio
points peak, but a gain in sales
points carries the record six
places to No. 62. “Long And Last-
ing Love” by Glenn Medeiros
(Amherst) moves only one place to
No. 74 nationally but is a big hit at
KQMQ Honolulu (2-2), WPXR
Davenport, Iowa (9-8), and KYRK
Las Vegas (19-14).

1988
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SMALL STATIONS BECOMING MORE CONSERVATIVE

(Continued from page 16)

“K107” Tulsa, Okla., who says he
now watches Dallas and Kansas City,
Mo., for new music. Stucker says he
also looks at “some smaller markets,
like Amarillo, Texas, or Fort Smith,
Ark.” Few of the major-market PDs
contacted for this story say they con-
sider secondaries important at all.

Much of the decline in the tradition-
al Bakersfield-to-San Bernadino-to-
Los Angeles pattern for breaking
records can also be traced to how rec-
ords have been promoted in recent
years. During the mid-'80s—before
the major-label suspension of inde-
pendent promotion—a song by a ma-
jor or even medium act that didn’t
have a lot of adds in its first week and
double-digit adds in subsequent
weeks was considered shaky. As
quantity of adds overtook quality in
importance, there was less time to
work individual regions or market
tiers one by one.

The record-breaking pattern has
slowed down since then, but the chart
reporting system is still working to
make secondaries more conservative,
according to Capitol VP/promotion
John Fagot. “Once a person becomes
a reporter, they receive so much at-
tention from the record companies
that the pressure weighs them down.

“[Reporting stations] fall under
the perception that their add is much
more important than it really is in
terms of record sales, breaking the
record, and audience response. With
all that pressure on him, the PD be-
comes conservative. [He becomes]
more of a follower than when he was
out on his own.”

That new conservatism and a gen-
eral confusion in the national record-
breaking pattern have fed off each
other recently. Because secondaries
don’t automatically add songs first,
records now reach major markets at
different times. (This was seen with
Midnight Oil’s “Beds Are Burning,” a
slow breaking hit that s¢ill was add-
ed by at least three major-market sta-
tions several weeks after the follow-
up had been issued.) That, according
to some major-market PDs, means
that national charts no longer tell the
entire story on a record either.

With those indexes reduced in im-
portance, the good news is that many
PDs have been forced to pay more at-
tention to how a record will work at
their individual station. The bad
news, at least from a label stand-
point, is that rather than listening to
more new music, PDs of all market
sizes are relying more on research—
traditionally the bane of promotion
departments—to choose new music.

Mark Maloney is PD at WVIC Lan-
sing, Mich., one of the country’s most
conservative top 40s, which is more
likely to play Don McLean’s “Ameri-
can Pie” than the Information Soci-
ety’s “What's On Your Mind.” “If we
hear records that we're convinced

will be very strong, we'll begin re-
searching them early,” he says. “But
we won’t add it until the research
shows it's legitimate for our audi-
ence. Generally, by that time, the rec-
ord has entered the top 40.”

That attitude doesn’t make WVIC
very popular with the labels. But Jeff
Laufer, director of West Coast pro-
motion for Chrysalis, regards the
tightening of secondaries as “pretty
much good news, as opposed to bad
news. [Secondaries] are more con-
cerned about their own markets;
they’re all owned by giant corpora-
tions now and have the dollars to
compete . .. It isn't what it used to be
because these guys have greater re-
sponsibilities now. You can’t wheel
and deal for airplay.”

Dave Robbins, PD of tight-listed
WNCI Columbus, Ohio, says, “Ad-
mittedly, it makes my job easier to
watch the secondaries for a fast-mov-
ing record. But the ultimate decision
rests on the individual programmer
in his struggle to obtain ratings in
those smaller markets.”

Even Clarke Ingram, PD at
WNCI's more liberal sister station,
KRQQ Tucson, Ariz., says his 50-rec-
ord playlist is largely a function of
being in a youthful market open to
new music. If he were programming
in Lansing, says Ingram, he’d proba-
bly run a tighter list also.

“There are different ways of ap-
proaching playlist size,” Ingram
says. “I grew up in Pittsburgh,
where it’s really conservative and
there are people who will listen to
KDKA until the day they die. If I
were programming in Lansing, I'd
probably attack it from a nonoldies
rather than a new-music angle.”

But one major-market program-
mer, KCPW “Power 95" Kansas
City’s Dene Hallam, says he wishes
more information was available from
the secondaries. “There’s more room
for experimentation in a small mar-
ket, and not as many dollars are lost
when somebody makes a mistake.
Looking at a secondary nowadays
would be just like looking in a mirror
and seeing my own reflection.”

There are still regions where sec-
ondaries support new music. Arista
national singles director Jan Teifeld
cites much of the Pacific Northwest,
the Midwest (on rock records), and
certain parts of the South. But she
also says she understands the new
conservatism.

“These guys have to deliver not
just ratings but demos these days—
women with purchasing power. You
basically have to figure out a girl’s
birthday before you can add the rec-
ord or not. As a record person, when
you have a naked record—a band
with no past—all you can do is ask
for a shot and hope you're talking to
someone who truly has a passion for
the music.”

Billboard Revises Crossover 30 Reporting Panel

NEW YORK Billboard has revised
and updated its Hot Crossover 30
radio panel using the recently re-
leased spring 1988 Arbitrons. In ad-
dition, the crossover chart moves to
its new home on this page, to put it
in greater proximity of the Hot 100.

The crossover panel has 27 sta-
tions playing a blend of top 40,
dance, and urban music. Stations
are divided into five weighted cate-
gories based on each station’s week-

ly cume audience 6 a.m. -mldmght
Mondays through Sundays, in the
Arbitron total survey area.

The categories are as follows:
platinum, weekly cume of more
than 1 million; gold, weekly cume of
500,000-999,999; silver, 250,000-
499,999; bronze, 100,000-249,999;
and secondary, 25,000-99,999.

There are 12 ‘“‘pure” crossover
stations on the panel and 15 stations
that are predominantly black or top

40 but lean toward dance music and
thus qualify to report to the Hot
Crossover 30.

A parenthetical H indicates a sta-
tion that reports to Billboard’s Hot
100 chart; stations with a parenthet-
ical B also report to the Hot Black
Singles chart. No new stations have
been added to the panel on this mod-
ification; changes in weight did take
place, however, based on cume
changes.

KPWR-FM Los Angeles
WQHT-FM New York

[ 1]

KMEL-FM San Francisco (H)

SLVER
KSFM-FM Sacramento, Calif. (H)
KTFM-FM San Antonio, Texas (H)
WCKZ-FM Charlotte, N.C.
WPGC-FM Washington, D.C.
WPOW-FM Miami, Fla. (H)
WZGC-FM Atlanta

SRONZE
KBOS-FM Fresno, Calif. (H)
KEZB-FM El Paso, Texas (H)
KGGI-FM Riverside, Calif. (H)

KHQT-FM San Jose, Calif.
KITY-FM San Antonio, Texas (H)
KMAI-FM Honolulu, Hawaii (H)
KMGX-FM Fresno, Calif. (H)
KPRR-FM El Paso, Texas
WBLZ-FM Cincinnati, Ohio (B)
WCDX-FM Richmond, Va. (B)
WGHT-FM Baltimore, Md.
WIHM-FM Orlando, Fla.
WKXX-FM Birmingham, Ala. (H)
WLUM-FM Milwaukee, Wis. (B)
WMYK-FM Norfolk, Va. (B)
XHRM-FM San Diego, Calif. (B)
SECONDARY

KAMZ-FM El Paso, Texas (H)
KKSS-FM Albuquerque, N.M.
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Some Labels Go Private After The Crash

B8Y MARK MEHLER

NEW YORK The public equity
markets, following last October’s
calamity, have lost much of their al-
lure for home entertainment compa-
nies. Virgin Records owner Richard
Branson, distressed by the poor per-
formance of his company’s stock,
has announced Virgin’s return to
private ownership, and Chrysalis
Records is said to be mulling the
same course (Billboard, July 23,
Sept.3).

N.V. Philips reportedly has no
plans to go ahead with its previous-
ly announced public float of 20% of
PolyGram Records, and two of the
nation’s largest music/video retail-
ers, Wherehouse Entertainment
and Musicland Group, said goodbye
to the stock market after the crash.

This lack of enthusiasm is also re-
flected in a very soft new-issues
market. In the first seven months of
1988, initial public offerings, exclud-
ing the huge closed-end funds,
raised only $3.4 billion, down 61%
from the $8.8 billion raised in the
first seven months of the 1987 bull
market.

Syndicators say that in the pres-
ent sloppy market, no pickup in ini-
tial public offerings is anticipated
through the end of the year.

Nevertheless, sharply lower com-
pany valuations—averaging 30%-
50% below first-half 1987 levels—
and uncertainty on the part of insti-
tutional and individual investors
haven’t deterred an intrepid hand-
ful of entertainment companies
from plunging into the public arena
in recent months. These firms have
a pressing need for acquisition capi-
tal and credibility and see no reason
to remain on the sidelines while the
market meanders.

Heritage Media Corp., the Dallas-
based radio and TV station opera-
tor, has registered a 5-million-share
IPO, hoping to raise up to $30 mil-
lion later this month.

“It is always a difficult decision
on when is the right time to raise eq-
uity,” says Heritage president Da-
vid Walthall, conceding that the
company would have gotten a high-
er valuation in a raging bull market.
“But if you believe the economists,
it is not going to be any better six or
nine months from now. We did a
[$15 million] private placement in
March and we felt that rather than
take on any more debt, this is the
way to go.”

Walthall says proceeds from the
offering will be used to fund fur-
ther broadcast acquisitions or possi-
ble expansion into other advertis-

ing-supported communications in-
dustries.

Heritage Media was spun outas a
private company in late 1986, fol-
lowing the acquisition of Heritage

‘Itis always a
hard decision on
the right time
to raise equity’

Communications’ properties by
Telecommunications Inc.

“We feel very comfortable re-
turning to the public environment,
and as a cash-flow-positive opera-
tor, we may have an easier time be-
ing accepted than [a money loser},”
argues Walthall.

Another plus is that Heritage
management is not selling any
stock in the IPO—all the offered
shares are new—suggesting man-
agement’s confidence in the compa-
ny's direction.

Acclaim Entertainment Inc., a
producer and distributor of games
for the Nintendo system, went pub-
lic last spring in a ‘‘reverse acquisi-
tion,” raising $6 million through the
exercise of warrants owned by man-
agement (Billboard, June 25).

Gregory Fischbach, chairman and
CEO of Acclaim, says there is no
way the company could have held
off in the hope of raising more mon-
ey next year. The 2-year-old compa-
ny went from $1 million in revenues
in its first year to a projected $38
million-$40 million level in the year
ended Aug. 31.

“For us to be able to have access
to credit, we needed the credibility
of being a public company,” ex-
plains Fischbach. “The banks much
prefer to deal with public vehicles.”

Nevertheless, a number of other
entertainment companies eyeing the
public route have decided that tak-
ing on more debt is a cheaper way to
raise expansion capital in this cli-
mate. Among them is Record Bar,
the North Carolina-based chain.

““We’ve had numerous discus-
sions with investment bankers
about going public, but we don’t
need the money enough to consider
doing that now,” says chief finan-
cial officer Blount Swain. ‘“The only
companies I see floating IPOs are
hi-tech start-ups that have to have
cash immediately, or negative-cash-
flow companies that can’t access
debt markets.”

Swain says Record Bar plans to
continue monitoring the equity mar-
kets, in the hope that the situation
will improve by next year.

Deal Valued At $410 Million

Musicland Buyout Approved

NEW YORK Musicland Group Inc.
says that shareholders at a special
meeting Aug. 25 approved the previ-
ously announced sale of the compa-
ny to a group of investors led by
Musicland management and Don-
aldson, Lufkin & Jenrette. The $36-
per-share acquisition is valued at
about $410 million (Billboard, Feb.
20, Aug. 27).

Primerica Corp., which owned
81% of Musicland common stock, re-
ceived approximately $330 million in
cash and will record an aftertax
gain on the transaction of about
$127 million in the third 1988 quar-
ter. The net proceeds will be used to
pay down debt. Primerica, which on
Aug. 29 announced a merger with
the Commercial Credit Group, is
still a passive investor in Musicland,
however. The financial-services
company paid $10 million for 20% of
Musicland common and bought $8
million in preferred stock.

The buyout group has completed
the sale of $110 million in senior
subordinated debentures, thus com-
pleting the financing of the pur-
chase.

Musicland, the nation’s largest
specialty music/video retailer, says
that as a privately held company it
will continue conducting business
as it did as a public firm. A Music-
land spokeswoman says the compa-
ny is mainly concerned now with
paying its large debt.

Regarding analysts’ speculation
that the Commercial Credit-Primer-
ica merger might hasten the eventu-
al return of Musicland to the public
market, Keith Benson, the retailer’s
chief financial officer, says he does
not view the Primerica deal as nec-
essarily related to Musicland’s fu-
ture direction. He notes that Pri-
merica now owns only 20% of Music-
land and will not be deeply involved
in its operations.

GBS Ups Sony’s 1Ist Ouarter

Parent Co. Nets Sales Of $3.5 Bil

NEW YORK Sales generated by
Sony Corp.’s recently acquired CBS
Records operation helped boost to-
tal sales 37.2% to $3.51 billion in the
first quarter of fiscal 1989.

One U.S. dollar has been translat-
ed as the equivalent of 132 yen, the
foreign exchange market rate as of
June 30.

Music sales in the three months
ended June 30 were $586.9 million,
representing about 17% of total
Sony volume. Music sales include

totals from the former CBS Records
Group (now CBS Records Inc.), the
CBS/Sony Japanese venture, and
CD pressing plants.

Sony officials attributed strong
prerecorded music sales to in-
creased demand for CDs.

Sony does not break out operat-
ing income of its software and hard-
ware product groups. A Sony
spokesman in New York would say
only that CBS Records was profit-
able in the first quarter.

Ginram Eamings
Drop; Praxis
Losses Blamed

OTTAWA Cinram Ltd., Canada’s
largest manufacturer of record-
ings, reports earnings before ex-
traordinary items of $407,000 in
the three months ended June 30,
down from the $432,000 earned in
last year’s second quarter.

The company attributes the de-
cline to losses by Praxis Technolo-
gies Corp., the rival CD manufac-
turer acquired by Cinram.

A $203,000 extraordinary loss
from “‘foreign-currency fluctua-
tions” in the sale of shares of the
U.S.-based ElectroSound Group
Inc. dropped final quarterly earn-
ings to $204,000, or 3 cents a share.

Sales in the second quarter were
$7.3 million, compared with $5.8
million a year earlier. The compa-
ny attributes the gain to increased
CD shipments.

Cinram officials say ‘‘sharp
growth in CD shipments is antici-
pated for the last half of the year.”
The company adds that with little
or no change projected in fixed
costs, CDs are expected to make a
positive contribution to earnings in
the second half. Order levels for
records and cassettes are also up
significantly, the company says.

Cinram recently acquired CBS’
Canadian vinyl- and CD-pressing
business. Under the terms of that
deal, the Canadian company picks
up such CBS customers as Poly-
Gram Inc. and Capitol Records-
EMI of Canada Ltd.

In August, Cinram also acquired
PolyGram’s Montreal cassette-
manufacturing plant.

KIRK LAPOINTE

Vestron Net Up
In The Second
Quarter Of '88

NEW YORK Vestron Inc., the
movie and home video company,
reports net income of $4.3 million,
or 11 cents a share, in the second
quarter ended June 30. This com-
pares with a net loss of $6.53 mil-
lion in the comparable three
months of 1987.

The company posted sales of $93
million in the second quarter, up
from $42.5 million a year earlier.

For the six months, Vestron
earned $17.33 million, or 45 cents a
share, on sales of $172.3 million.
The six-month net includes a pre-
tax gain of $15.7 million in connec-
tion with the final settlement with
Hemdale Film Corp. and Home
Box Office Inc. concerning distri-
bution of ‘““Platoon’’ and ‘“Hoo-
siers.” In last year’s comparable
six months, Vestron lost $8.57 mil-
lion on sales of $30.3 million.

In another move, the company
on Aug. 22 registered with the Se-
curities and Exchange Commis-
sion $50 million in convertible sub-
ordinated debentures, maturing in
the year 2013.

BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS
COURTESY OF
PAINE WEBBER RESEARCH, 1285 Ave. of the Americas
New York, N.Y. 10019, (212) 713-2000
Sale/ Open Close

Company 1 83 8/29 Change

NEW YORK STOCK EXCHANGE
CBSING. vt vt ieein et e 147.8 158 160%, +2Y,
CannonGroup . . o . oo v v it 65.4 4 3% Y
Capital Cities Communications . ......... 95.9 3097, 318Y, +8Y%,

¥&™) 0000000000 000000000000 5957 38%, 40Y, +1%,

WaltDisney . ......veierieeeennnn 1079.% 61Y, 62Y, +1Y,
Eastman KOdaK .« ..o vevevnnnnnnnnn 3747.2 42v, a2y, ..
Guf & Western . .........c0000eenn 962.9 407, 41Y, +Y,
Handleman . .. ....cc.oviinioeeennn 187.6 30v, 31Y, +1
MCAINC. ... ittt tieeannns 1026.5 397%, 407, +1
MGM/UA ... titineeinnereennnss 87.3 12Y, 137, +1Y,
Musicland .. .....000 ittt nne 321 %Y, .
Orion PicturesCorp. . ............... 85.1 14Y, 14%, +Y,
Primenica . . oo o v v e vneninoennnnnns 3567.9 28Y, 29Y, +1Y,
SonyComrp. .« . oo vttt 479.9 52Y, 49, —2Y,
UL 6060000000008 000000E000000 45.1 78 72Y, -5Y%,
VestronInC. . ........ciiitieennnns 25.3 LA 47, +Y,
Warner Communicationslnc. . .. ........ 1054.9 32%, 33y, +%,
Westinghouse . . ... ..o vvneneenn 1013.2 a9Y, 50, +1%,

AMERICAN STOCK EXCHANGE
ComMmMEron . ... oo v eneennennnnnss 6. 4Y, 4 -
Electrosound Group Inc. .. . ........... 21 4a
Lorimar/Telepictures . . .............. 479.3 12%, 13 +Y,
New World Pictures . . .. .......cc000 17.5 2Y, 2%,
Price Communications . . . .....ooeeean 27.4 8%, 8Y, -
Prism Entertainment . ............... 12.3 2%, 2%, -
Turner Broadcasting System ........... L
Unitel Video . .. ... ¢ttt ennennn 9.2 9, 97, +Y,

August 29
Company Open Close Change
OVER THE COUNTER
Acclaim Entertainment . . . . ... ittt 2%, 2%
Blockbuster Entertainment . . .. ...........0c000 22Y, 22, Y
DickClark Productions . . ... .cvvvvieenennnennns 4%, ¥, ...
Infinity Broadcasting .« . .« .o i oo i i et
LINBroadcasting . . ..o o vvvvnneeneennnonnenns 58Y, 58Y, +Y%,
Licberman Enterprises . . ... ...:cceeeveennonnns 16Y, 16y, ..
Major VIO . . . vttt v it ittt ie i 14Y, 13y, =%
Malrite Communications Group . . . .. .o e e v vttt eae 10% 10%, ..
RecOton COMP. . v vttt vttt tsesennnaoenennns 5Y, 5%
Reeves Communications . .. ... ... oo srooens 6Y, 6%, ...
Satellite Music Network, Inc. . . . ... vt i i it i 4%, 4%, ..
Scripps Howard Broadcasting . ... ...........0.... 82 82 ...
Shorewood Packaging . . . .o oo v v vt enneeesaneans 15%, 15Y, s
Sound Warehouse . . . v . v vt v s oo oeoceoconnsns 10Y, 10y, ..
SPECSMUSIC .« .t v vttt vt nerinenaeesaeraasnas 6Y, 6%, ..
Starstream Communications Group, Inc. . . . ... ... 0. 3Y, 3% ...
Trans Worlkd MUSIC . . . . ¢ oo vt vi e oo enoonnonens 21%, 22 +Y,
Tri-StarPictures . . ..o v v vttt ittt
Wall ToWallSound And Video . . ... ... vvvennrens 3% 3%
Westwood ONne . . ... vt iinn e ececeneanonans 11%Y, 11y, ...
Open Close
Company sz 8/26 Change
LONDON STOCK EXCHANGE (In Pence)
Chrysalis . ......cc0ttttiiennorosnccoaccsns 113 106 -7
PICKWICK « « « c e v e oo et eeteeoesosssossssnsssossse 245 233 -12
Really Useful Group . . . v v oo vt v vt e nennanneanss 57% 550 -25
ThomEMI . ...ttt it i it aesossonsnnsos 663 634 -29
R L1 T 130 122 -8
68
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Bilboard HOT 100. SALES & AIRPLAY.

A ranking of the top 40 singles by sales and airplay, respectively, with reference to each title's combosite position on the main Hot 100 Singles chart.
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HOT 100 SINGLES
BY LABEL

A ranking of distributing labels
by the numbaer of titles they have
on the Hot 100 chart.

ERA 10
Epic {9)
Blackheart {1}
ARISTA (7] B
Jive (1)
ATLANTIC (&) 8
EsParanza (1)
Rurthiess (1)
COLUMBIA ]
ALM {B) 7
Vandetta (1)
MCA 7
POLYGRAM 6
Mercury (3}
Polydor (1)
Tin Pan Apple (1}
Wing (1)
WARNER BROS. (3) LI
Sire (2)
Full Moon (1)
EMI-MANHATTAN 5
ELEKTRA (4) sr==l
Vintertainment (1)
RCA (3} 5
Jive (27
VIRGIN 5
CAPMTOL (3) 4
Epigma (1)
CHRYSALIS 3
GEFFEN 3
REPRISE (1) k]
Sire (1)
Tommy Boy (1)
4TH & B'WAY 1
AMHERST 1
EMIGMA 1
LM 1
MOTOWN 1
PROFILE 1
SUTRA ., . 1
Fewer (1)

SALES 85 AIRPLAY 85
o8 |58 | e ARTIST =3 2% |58 | Tmee ARTIST 53
£y | =¥ 29 e 29
1 2 SWEET CHILD O’ MINE GUNS N’ ROSES 1 1 4 PERFECT WORLD HUEY LEWIS & THE NEWS 3
2 4 SIMPLY IRRESISTIBLE ROBERT PALMER 2 2 3 SWEET CHILD O’ MINE GUNS N’ ROSES 1
3 7 PERFECT WORLD HUEY LEWIS & THE NEWS 3 3 5 SIMPLY IRRESISTIBLE ROBERT PALMER 2
4 5 FAST CAR TRACY CHAPMAN 6 4 1 MONKEY GEORGE MICHAEL 4
5 8 IF IT ISN'T LOVE NEW EDITION 8 5 8 | WHEN IT'S LOVE VAN HALEN 5
6 10 I'LL ALWAYS LOVE YOU TAYLOR DAYNE 7 6 2 | DON'T WANNA LIVE WITHOUT YOUR LOVE CHICAGO 15
7 | 1 | mMONKEY GEORGE MICHAEL | 4 7 | 9 | NOBODY'S FOOL (THEME FROM ~CADDYSHACK II) KENNY LOGGINS | 10
8 11 WHEN IT'S LOVE VAN HALEN 5 8 6 | DON'T WANNA GO ON WITH YOU LIKE THAT ELTON JOHN 12
9 14 DON'T WORRY, BE HAPPY BOBBY MCFERRIN 9 9 16 DON'T WORRY, BE HAPPY BOBBY MCFERRIN 9
10 13 ANOTHER PART OF ME MICHAEL JACKSON 11 10 11 'LL ALWAYS LOVE YOU TAYLOR DAYNE 7
11 12 ALL FIRED UP PAT BENATAR 22 11 13 ONE GOOD WOMAN PETER CETERA 14
12 15 IT WOULD TAKE A STRONG STRONG MAN RICK ASTLEY 13 12 7 FAST CAR TRACY CHAPMAN 6
13 16 NOBODY'S FOOL (THEME FROM "CADLYSHACK It*) KENNY LOGGINS 10 13 20 LOVE BITES DEF LEPPARD 16
14 3 | DON'T WANNA GO ON WITH YOU LIKE THAT ELTON JOHN 12 14 10 ANOTHER PART OF ME MICHAEL JACKSON 11
15 23 | HATE MYSELF FOR LOVING YOU JOAN JETT AND THE BLACKHEARTS 17 15 14 IT WOULD TAKE A STRONG STRONG MAN RICK ASTLEY 13
16 19 DON'T BE CRUEL B0OBBY BROWN 23 16 15 JF IT ISN'T LOVE NEW EDITION 8
17 21 ONE GOOD WOMAN PETER CETERA 14 17 25 DON'T BE CRUEL CHEAP TRICK 18
18 9 LOVE WILL SAVE THE DAY WHITNEY HOUSTON 24 18 23 | HATE MYSELF FOR LOVING YOU JOAN JETT AND THE BLACKHEARTS 17
19 25 A NIGHTMARE ON MY STREET D.J. JAZZY JEFF & THE FRESH PRINCE 19 19 19 HERE WITH ME REO SPEEDWAGON 20
T2 30 DON'T BE CRUEL CHEAP TRICK 18 20 22 PLEASE DON'T GO GIRL NEW KIDS ON THE BLOCK 21
21 28 LOVE BITES DEF LEPPARD 16 21 32 RED, RED WINE UB40 28
22 6 | DON'T WANNA LIVE WITHOUT YOUR LOVE CHICAGO 15 2] 27 A NIGHTMARE ON MY STREET D.J). JAZZY JEFF & THE FRESH PRINCE 19
23 27 HERE WITH ME REO SPEEDWAGON 20 23 31 WHAT'S ON YOUR MIND (PURE ENERGY) INFORMATION SOCIETY 26
24 | 32 | PLEASE DON'T GO GIRL NEW KIDS ON THE BLOCK | 21 24 | 29 | FALLEN ANGEL POISON | 25
25 31 FALLEN ANGEL POISON 25 25 17 HANDS TO HEAVEN BREATHE 27
26 22 HANDS TO HEAVEN BREATHE 27 26 33 STAYING TOGETHER DEBBIE GIBSON 30
27 20 MAKE ME LOSE CONTROL - ERIC CARMEN 33 27 12 ROLL WITH IT STEVE WINWOOD 29
28 17 ROLL WITH IT STEVE WINWOOD 29 28 34 DON'T YOU KNOW WHAT THE NIGHT CAN DO? STEVE WINWOOD 36
29 — WHAT'S ON YOUR MIND (PURE ENERGY) INFORMATION SOCIETY 26 29 35 TRUE LOVE ’ GLENN FREY 37
30 ¢ 18 1-2-3 GLORIA ESTEFAN & MIAMI SOUND MACHINE - | 31 30 18 1-2-3 GLORIA ESTEFAN & MIAMI SOUND MACHINE 31
31 39 WHAT YOU SEE IS WHAT YOU GET BRENDA K. STARR 34 31 37 FOREVER YOUNG ROD STEWART 35
32 — STAYING TOGETHER DEBBIE GIBSON 30 32 — GROOVY KIND OF LOVE PHIL COLLINS 42
33 36 | DON'T WANT TO BE A HERO JOHNNY HATES JAZZ 32 33 39 CHAINS OF LOVE ERASURE 38
k] — LOOK OUT ANY WINDOW BRUCE HORNSBY & THE RANGE 41 k7| 30 | DON'T WANT TO BE A HERO JOHNNY HATES JAZZ 32
35 26 SIGN YOUR NAME TERENCE TRENT D’ARBY 39 35 40 NEVER TEAR US APART INXS 43
36 — RED, RED WINE uUB40 28 36 21 LOVE WILL SAVE THE DAY WHITNEY HOUSTON 24
37 24 SAYIN' SORRY (DON'T MAKE T RIGHT) DENISE LOPEZ 48 37 26 HOLD ON TO THE NIGHTS RICHARD MARX 40
38 40 SPRING LOVE (COME BACK TO ME) STEVIE B 44 38 — DON'T BE CRUEL 8088Y BROWN 23
39 37 PARENTS JUST DON'T. .. D.J.JAZZY JEFF/FRESH PRINCE 65 39 24 SIGN YOUR NAME TERENCE TRENT D'ARBY 39
40 —_— FOREVER YOUNG ROD STEWART 35 40 — WHAT YOU SEE IS WHAT YOU GET BRENDA K. STARR 34

®©Copyright 1988, Billboard Publications, Inc. o part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

1-2-3 (Foreign Imported, BMI) CPP

ALL FIRED UP (Chrysalis, ASCAP/Big Tooth,
ASCAP/Rare Blue, ASCAP) CLM

ALWAYS THERE FOR YOU (Stryper, BMI) HL
ANOTHER LOVER (Almo, ASCAP/Warner-Tamerlane,
BMI/Sizzling Blue, BMI) CPP/WBM

ANOTHER PART OF ME (Mijac, BM1/Warner-
Tameriane, BMI) WBM

BABY, | LOVE YOUR WAY/FREEBIRD MEDLEY (Aimo,
ASCAP/Nuages Artists Ltd., ASCAP/Duchess,
ASCAP/Hustler's, ASCAP)

BETTER BE HOME SOON (Roundhead, BMI) CLM
BUTTON OFF MY SHIRT (Good Single, ASCAP/Almo,
ASCAP/Quince, ASCAP/Chappell, ASCAP)

CHAINS OF LOVE (Sonet, PRS/Emile, ASCAP)

THE COLOUR OF LOVE (Zomba, ASCAP) HL

DANCE LITTLE SISTER (Virgin Songs, BMI/Young
Terence, BMI) .

THE DEAD HEART (Sprint, APRA/Warner-Tamerlane,
BMI) WBM

DO YOU LOVE ME (Jobete, ASCAP) CPP

DON'T BE CRUEL (Elvis Presiey, BMI/Unichappell,
BMI) HL

DON'T BE CRUEL (Hip Trip, BMI/Kear, BMI/Wil-He,
BMI) CPP

DON'T KNOW WHAT YOU GOT (TILL IT'S GONE) (Eve
Songs, ASCAP/Chappell, ASCAP) HL

DONT WALK AWAY (Moon Skin, ASCAP/Unicity,
ASCAP) HL

DON'T WORRY, BE HAPPY (Prob Noblem, BMI) HL
DON'T YOU KNOW WHAT THE NIGHT CAN DO?
(F.S.Limited, PRS/Willin' David, BMi/Blue Sky Rider,
BMI/Warner-Tamerlane, BMI) WBM

FALLEN ANGEL (Sweet Cyanide, BMI/Willesden, BMI)
HL

FAST CAR (SBK April, ASCAP/Purple Rabbit, ASCAP)
HL

THE FLAME (Lorimar, BMI/Hidden Pun, BMI) WBM
FOREVER YOUNG (Rod Stewart, ASCAP/Intersong,
ASCAP/Special Rider, ASCAP/Kevin Savigar,
ASCAP/PSO Ltd., ASCAP) HL/CPP/WBM

GROOVY KIND OF LOVE (Screen Gems-EMI, BMI)
WBM

HANDS TO HEAVEN (Virgin, ASCAP) CPP

HEART DON'T FAIL ME NOW (Mike Chapman,
ASCAP/Knighty-Knight, ASCAP/BMG Songs, ASCAP)
WBM

HEART TURNS TO STONE (Heavy Petal,
ASCAP/Intersong-USA, ASCAP/Stray Notes,
ASCAP/Colgems-EMI, ASCAP) HL/WBM

HERE WITH ME (Fate, ASCAP/Roliram, BMI) WBM

HOW CAN | FALL? (Virgin, ASCAP)
1 DON'T WANNA GO ON WITH YOU LIKE THAT
(Intersong-USA, ASCAP/Big Pig, ASCAP) HL

15 1 DONT WANNA LIVE WITHOUT YOUR LOVE
{Realsongs, ASCAP/Albert Hammond, ASCAP/Warner
Bros. Music) WBM

2
40 HOLD ON TO THE NIGHTS (Chi-Boy, ASCAP) CLM
n
12

32 1 DONT WANT TO BE A HERO (Virgin, ASCAP)

17 | HATE MYSELF FOR LOVING YOU (Lagunatic,

BMI/Desmobile, ASCAP/SBK April, ASCAP/Virgin
Songs, BMI) HL/CPP
91 | KNOW YOU'RE OUT THERE SOMEWHERE (Bright,
ASCAP/WB, ASCAP) WBM
80 1 STILL BELIEVE (Anta, ASCAP/Rare Biue,
ASCAP/Colgems-EMI, ASCAP) CLM/WBM
8 IFIT {SNT LOVE (Fiyte Tyme, ASCAP) WBM
7 I'LL ALWAYS LOVE YOU (Auspitz, ASCAP/Lucky-
Break, ASCAP) HL
54 INDESTRUCTIBLE (Jobete, ASCAP) CPP

HOT 100 SINGLES ACTION

RADIO MOST ADDED

PLATINUM/
GOLD
ADDS
23 REPORTERS
OME MOMENT N TIME
WHITNEY HOUSTON arisTA 15
GROOVY KIND OF LOVE
PHIL COLLINS atLANTIC 6
DANCE LITTLE SISTER
TERENCE TRENT D'ARBY coL. 4
HOW CAN  FALL?
BREATHE aam 4
WILD, WILD WEST
THE ESCAPE CLUB aTLANTIC 2
RED, RED WINE
UBA40 asm 3
THE LOCO-MOTION
KYLIE MINOGUE GEFreN 4
DON'T BE CRUEL
B0OBBY BROWN mca 3
DON'T KNOW WHAT YOU GOT
CINDERELLA Mercury 3
CHAINS OF LOVE
ERASURE sire 1

BRONZE/
SILVER SECONDARY TOTAL  TOTAL
oosers 150 mooers D08 reromrens
31 81 127 127
12 40 58 203
7 42 53 53
9 27 40 46
11 24 37 151
5 27 35 203
7 23 34 125
7 21 31 108
3 22 28 81
5 20 26 161

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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INSIDE A DREAM (| Before E, ASCAP/Wamner-
Tameriane, BMI/Sizzling Blue, BMI) WBM

INSIDE OUTSIDE (Andy Panda, ASCAP/Disco Fever,
ASCAP/Fools Prayer, BMI/Salaski, BMI/Latin Rascals,
BMI)

T TAKES TWO (Protoons, ASCAP/Hikim, ASCAP)

IT WOULD TAKE A STRONG STRONG MAN (All Boys
USA, BMI) CPP

JACKIE (Bilty Steinberg, ASCAP/Denise Barry, ASCAP)
WBM

JUST GOT PAID (Mochrie, ASCAP/Cal-Gene,
BMi/Virgin Songs, BMI) CPP

KNOCKED OUT (Kermy, BMI/Hip Trip, BMI) CPP
KOKOMO (FROM THE “COCKTAIL” SOUNDTRACK)
(Walt Disney, ASCAP/Honest John ASCAP/Clair
Audient, ASCAP/Darwin, ASCAP)

THE LOCO-MOTION (Screen Gems-EMI, BMI) WBM
LONG AND LASTING LOVE (ONCE IN A LIFETIME)

(Prince Street, ASCAP/Screen Gems-EMI, BMI) WBM _

LOOK OUT ANY WINDOW (Zappo, ASCAP/Basicalty
Gasp, ASCAP) CLM

LOVE BITES (Bludgeon Riffola, ASCAP/Zomba,
ASCAP) HL

LOVE CHANGES (EVERYTHING) (Rare Biue,
ASCAP/Almo, ASCAP/Little Shop Of Morgansongs,
BMI) CLM/CPP

LOVE WILL SAVE THE DAY (House Of Fun, BM!) CPP
MAKE [T LAST FOREVER (WB, ASCAP/Zomba,
ASCAP/Doaril, ASCAP/E/A, ASCAP/Keith Sweat,
ASCAP/Vintertainment, ASCAP) WBM

MAKE ME LOSE CONTROL (Eric Carmen, BMI/Island,
BMI/Pitchford, BMI) WBM

MISSED OPPORTUNITY (Hot-Cha, BMI/Careers, BMI)
CPP

MONKEY (Chappell, ASCAP/Morrison Leahy, ASCAP)
HL

NEVER TEAR US APART (Tol Muziek Music/MCA,
ASCAP) HL

NICE 'N’ SLOW (Zomba, ASCAP)

A NIGHTMARE ON MY STREET (Zomba, ASCAP)
NOBODY'S FOOL (THEME FROM "CADDYSHACK 1I")
(WB, ASCAP/Milk Money, ASCAP/Warner-Tamerlane,
BMI/Tiger Bay, BMI) WBM

OFF ON YCUR OWN (GIRL) (Across 110th Street,
ASCAP/SBK April, ASCAP) HL

ONE GOOD WOMAN (Fall Line Orange, ASCAP/Johnny
Yuma, BMF) WBM

ONE MOMENT IN TIME (Atbert Hammond,
ASCAP/John Bettis, ASCAP/WB, ASCAP)

PARENTS JUST DON'T UNDERSTAND (Zomba,
ASCAP)

PERFECT WORLD (Lew-Bob, BMI) CLM

PLEASE DONT GO GIRL (Maurice Starr, ASCAP) HL
POUR SOME SUGAR ON ME (Bludgeon Riffola,
ASCAP/Zomba, ASCAP) HL

75 POWERFUL STUFF (Walt Disney, ASCAP/Cross Keys,

ASCAP/Cross Under, ASCAP/Colgems-EMI, ASCAP)
HL/WBM

93 PRETTY BOYS AND PRETTY GIRLS (Book Of Love,

BMI/1-Squared, BMI/Warner-Tamertane, BM{/Dorafio,
BMI) WBM

THE PROMISE (Copyright Control)

RAG DOLL (Aero Dynamics, BMI/Calypso Toonz,
BMI/Irving, BMi/Makiki, ASCAP/Knighty-Knight,
ASCAP/BMG Songs, ASCAP) CPP/WBM

28 RED, RED WINE (Tallyrand, ASCAP) HL

THE RIGHT STUFF (RaceR-ex, ASCAP/Kip Teez,
ASCAP/PolyGram, ASCAP)

29 ROLL WITH [T (F.S.Limited, PRS/Warner-Tamerlane,

BMi/Willin' David, BMI/Blue Sky Rider, BMI) WBM

62 THE RUMOUR (Big Pig, ASCAP/Intersong-USA,

ASCAP) HL

100 RUSH HOUR (I Before E, ASCAP/Rafelson, ASCAP)
u

SAY IT'S GONNA RAIN (Thrust, BMI) HL

48 SAYIN' SORRY (DON'T MAKE IT RIGHT) (You

Tomorrow, BMI/Irving, BM{) CPP

70 SHE'S ON THE LEFT (Sac-Boy, ASCAP/MCA,

ASCAP/Unicity, ASCAP/March 9, ASCAP/AImo,
ASCAP/Chances R, ASCAP) HL/CPP

85 SHIP OF FOOLS (Talktime, ASCAP/Virgin, ASCAP)

cpp
39 SIGN YOUR NAME (Virgin Songs, BMI/Young Terence,
BMI) CPP
2 SIMPLY IRRESISTIBLE (Bungaiow, ASCAP/Ackee,
ASCAP) WBM
4 SPRING LOVE (COME BACK TO ME) (Saja, BMI/Mya-
T, BMI) HL
30 STAYING TOGETHER (Creative Bloc, ASCAP/Deborah
Ann's, ASCAP) HL
95 STRANGELOVE (Emile, ASCAP)
53 SUMMERGIRLS (Onid, BM1)
89 SUPERSONIC (Beblica, ASCAP)
52 SUPERSTITIOUS (Screen Gems-EMI, BMI) WBM
1 SWEET CHILD O’ MINE (Guns N’ Roses, BMI) CLM
94 TELL ME (Vavoom, ASCAP) WBM
46 TIME AND TIDE (Cornevon, BM{}
37 TRUE LOVE (Red Cloud, ASCAP/Night River, ASCAP)
WBM
77 THE TWIST (Hudson Bay, BMI/Fort Knox, BMI/Trio,
BMI) HL
83 WAITING FOR A STAR TO FALL (Irving, BMI/Boy
Meets Girl, BMt)
34 WHAT YOU SEE IS WHAT YOU GET (Perfect Punch,
BMI/Pet Me, BMI) .
26 WHAT'S ON YOUR MIND (PURE ENERGY) (T-Boy,
ASCAP/INSOC, ASCAP)
88 WHAT'S THE MATTER HERE? (Christian Burial,
ASCAP)
5 WHEN IT'S LOVE (Yessup, ASCAP) CLM
45 WILD, WiLD WEST (EMI, ASCAP) WBM
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EWSMAKERS

Recently signed Novus artist Marcus Roberts marks his label bow at the
ivories.

5. RCA’s Arrowwood
Convention Brings

RCA president Bob Buziak, left, shows off his new Stetson to Joe Galante, VP/
GM, RCA Nashville.

The label’s top rap artists get ready to rock the house. Pictured, from left, are
Scratcher Code $; Richard Smith, VP, black music promoticn; Barry Weiss, VP,
marketing operations, Jive; Bob Buziak, president, RCA; Schooly D; Rick
Dobbis, executive VP/GM, RCA; and Aian Gruntiatt, senior product director.

Marcus Roberts is surrounded by his supporters. Shown, from left, are Vernon
Hammond [il, Roberts’ co-manager; Steve Backer, director, Novus Series; Bob
Buziak, president, RCA; Roberts; and Ed Arrendell I, Roberts’ co-manager.

Jeffrey Hoad of Kings Of The Sun
gave a riveting performance at the

Out The Stars

More than 120 RCA Records em-
ployees gathered at the Arrow-
wood Convention Center in Rye
Brook, N.Y., in August for three
days of meetings, presentations,
screenings, and special perfor-
mances by the label’s rock, rap,
country, and jazz artists.

Executive VP/GM Rick Dobbis, fourth from left, and his promotion team declare
victory cn the baseball diamond.

Alex Mitchell, lead vocalist and
songwriter for Circus Of Power, wows
‘'em at Arrowwood.

Keith Whitley, at the mike, is joined on stage by, from left, Bob Buziak,
president; Rick Dobbis, executive ¥YP/GM; and Dlave Wheeler, VP, sales.

RCA Nashville artist Jo-El Sonnier,
right, and a band member pour on the
Cajun hot sauce.

Gene Simmens discusses the newly created Simmons Records with
international label executives. Shown, from left, are Rudi Gassner, president and
CEOQ, BMG Music International; Bob Buziak, president, RCA; Simmons; and
Manfred Kuehn, senior VP and general counsel; BMG Music International.

Artist Grayson Hugh shares a laugh with top RCA brass. Shown, from left, are
Dave Wheeler, VP, sales; Dennis Fine, VP, communications; Hugh; and Rick
Dobbis, executive VP/GM.

meet.
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MARRIAGES “Grand Ole Opry”. In recent years he
Albert Bouchard to Deborah Frost, worked on such jingles as the new
BIRTHS Aug. 3in New York. Heis a drummer- Budweiser/Spuds McKenzie ‘“‘Buz-

Girl, Cody Alexandra, to Wayne and
Mackie Doland, Aug. 2 in Arlington,
Va. He is a technical director and
crew supervisor and she is an assis-
tant editor, both for Atlantic Video
Production Facility, Alexandria, Va.

Boy, Cooper, to Russell Carter and
Schaune Griffin, Aug. 11 in Atlanta.
He is an entertainment attorney with
Carter & Williams there.

Girl, Naomi Anne, to Barry and Jo-
anna Roche, Aug. 20 in New Milford,
Conn. He is president of Neve North
America.

Girl, Amanda Margaret, to Mike and
Shelley James, Aug. 20 in Yorkton,
Saskatchewan. He is owner of Plati-
num Productions, a concert promo-
tion, artist management, and televi-
sion production company there.

Girl, Sloane Jenna, to Stu and Lisa
Cantor, Aug. 24 in Manhasset, N.Y.
He is president of Buttermilk Sky As-
sociates Inc., a music publishing and
motion picture music company, and
son of Buttermilk Sky’s chairman/
CEO Murray Deutch.

FOR THE RECORD

Due to an editing error in a
story about the recent Video
Software Dealers Assn. conven-
tion in the Aug. 20 issue of Bill-
board, Frank Barnako, president
of The Video Place, based in
Herndon, Va., was associated
with a remark he did not make.
Contrary to the impression re-
ceived by some readers, Barnako
did not say that a speech by Tom
Gruber, senior VP and chief mar-
keting officer of the Blockbuster
chain, was “self-serving’’; that
comment was made by another
video chain president.

What Barnako said was that
small dealers can survive the
competition of major operations
like Blockbuster through hard
work, energy, and commitment.

Contrary to a statement in the
Aug. 27 issue, Sun Records is
alive and well. The company is
headquartered at 3106 Belmont
Blvd. in Nashville.

In the Sept. 3 issue, an article
about Norby Walters’ indict-
ment incorrectly portrayed Rick
Smith as a representative of
Ready For The World’s manage-
ment. Steven E. Machat is the
band’s sole manager and has
closed down the AMI firm, which
formerly managed the group.
Smith, however, still claims to
have a financial interest in
Ready For The World.

Also in the Sept. 3 issue, an ar-
ticle about PolyGram'’s CD price
revisions did not reflect the per-
manent front-line price cuts is-
sued by MCA and CEMA. MCA’s
reductions were documented in
the Aug. 6 issue of Billboard;
CEMA'’s were announced in the
Aug. 13 issue.

/songwriter/producer and founding
member of the Blue Oyster Cult. She
is a singer/songwriter/free-lance writ-
er whose work has appeared in the Vil-
lage Voice and Rolling Stone.

Bob McNabb to Laura Merry, Aug.
20 in Yosemite National Park, Calif.
He is Western regional manager for
Mitsubishi Pro Audio Group. She is
supervisor of artist and publisher
royalties for Capitol Records.

Don Maggi to Elaine Hearn, Aug. 27
in Asbury Park, N.J. He is a field pro-
motion representative in New York
for Geffen Records. She is executive
assistant to John Scher at Monarch
Entertainment in Montelair, N.J.

DEATHS

Nat Stuckey, 54, following a short ill-
ness, Aug. 24 in Nashville. The coun-
try singer/songwriter began his mu-
sic career as a DJ at KWKH Shreve-
port, La., after graduating from
college with a degree in radio and
television. He sang in local night-
spots and later joined the Louisiana
Hayride barn dance show. He signed
with RCA Records and moved to
Nashville in 1968.

In addition to RCA, Stuckey re-
corded for MCA and Paula, charting
with 35 tunes from 1966 to 1978, in-
cluding “Cut Across Shorty,” ‘“Plas-
tic Saddle,” “I'm Gonna Act Right,”
“Sun Comin’ Up,” and “Take Time To
Love Her.” He wrote such hits as
‘“Waitin’ In Your Welfare Line”
(Buck Owens); “Don’t You Believe
Her” (Ray Price); and “Sweet Thang”
(Loretta Lynn/ Ernest Tubb).

In the late '60s, Stuckey was Con-
nie Smith’s duet partner on the

zard’s Guleh” television spot.

He is survived by his wife, Ann,
former president of the Nashville
Songwriters Assn. Intl., owner of a
talent agency, and an ex-board mem-
ber of the Intl. Fan Club Organiza-
tion; his mother; and a sister. Instead
of flowers, donations can be made to
the Ernest Tubb Memorial Fund for
Ongoing Research, P.O. Box 399,
Nashville, Tenn. 37202.

George Zaremba, 44, of a heart at-
tack following a long illness, Aug. 25
in Cleveland. Zaremba was a 20-year
veteran of Transcontinent Record
Sales Inc. He started as a salesman in
the rack division and became VP and
branch manager of the New Jersey
operation. He later became supervi-
sor of the Record Theatre stores in
Cleveland. His most recent appoint-
ment was regional sales and promo-
tion manager for Amherst Records
there. He is survived by his wife, a
daughter, and two sons.

George Mendelssohn, 75, of cancer
of the esophagus, Aug. 31 in Dussel-
dorf, West Germany. Mendelssohn
was a producer and manufacturer of
classical and pop recordings for 50
years (see story, page 6).

Leon McAuliffe, 71, after a long ill-
ness, Aug. 20 in Tulsa, Okla. McAu-
liffe was a pioneering steel guitarist
and composer who wrote the country
swing classic “Steel Guitar Rag” and
co-wrote “San Antonio Rose” with
Bob Wills (see story, page 6).

Send information to Lifelines,
Billboard, P.O. Box 24970, Nash-
ville, Tenn. 37202.

Nadja’s Theme. Angel artist Nadja Salerno-Sonnenberg, right, visits Bhaskar
Menon, chairman, EMI Music Worldwide, during a recent trip to Los Angeles,

where she performed at the Hollywood Bowl and on “The Tonight Show With
Johnny Carson.” .

GCALENDAR

A weekly listing of trade shows,
conventions, award shows, semi-
nars, and other notable events.
Send information to Calendar,
Billboard, 1515 Broadway, New
York, N.Y. 10036.

SEPTEMBER
Sept. 10-11, Third Annual San Francisco Music
Fair, San Francisco State Univ. Creative Arts Build-
ing, San Francisco. Beverly Sommerfeld, 415-681-

NEW
COMPANIES

Stagefright Entertainment Man-
agement Group, formed by Joseph
Vita and John Wiggins. A manage-
ment and promotion company spe-
cializing in the introduction of
Northeastern-based artists into na-
tional markets. P.0. Box 8695, Cran-
ston, R.1. 02920; 401-351-3484 or 942-
8999.

Wesak Records, an independent
company formed by Milton Melko-
nian, Michael Howard, and Randy
Sharp. First release is “I Will Re-
turn,” an album of original western
ballads and folk-rock songs by sin-
ger/songwriter Jack Wesley. Suite
1298, 270 N. Canon Drive, Beverly

Hills, Calif. 90210; 213-274-7249.

Julie Anne Promotions, formed by
Julie Anne, former national director
of promotion for In Concert/Com-
pleat Records. Company specializes
in helping new talent achieve air-
play in today’s market. P.O. Box
909, 1900 Belmont Blvd., Nashville,
Tenn. 37211; 615-331-4002.

Verge Enterprises, formed by Jim-
my Dortmundt and Dan Sperling to
record albums and music videos.
1701 Experiment Station Road,
Watkinsville, Ga. 30677; 404-769-
T242.

Clockin’ ZZZZ’s Music Publishing
and Clockin’ ZZZZ’s Records,
formed by M.C. Tatiana and Earl
Morris. Company will focus on rap

U.S., SOVIET MUSIC HEFLECTS SOCIAL DIFFERENGES

(Continued from page 9)

offs of “If I Had A Hammer” or
“Blowin’ In The Wind.” Artemy,
Boris, we're not in a daily life-or-
death situation over here. Songs can
be just entertainment, aural wallpa-
per. He who will buy, let him buy.

A songwriter myself, I revere the
right to make cultural criticisms. I
envy you for the opportunity that
you have; I myself would love to vis-
it the Soviet Union.

I hope that you both will spend

more time in the U.S., immersing
yourselves in the richness of Ameri-
can popular musie, past as well as
present. You will find it very re-
warding, and perhaps your influ-
ence can help us forge a more vital
music and poetic legacy. But re-
member, perestroika requires a new
way of thinking about us, too.
UeV (pronounced “‘Wave''}
Yuma, Ariz.

and R&B music. First release is
“Mission To Rock” b/w ‘“Back Up
Jack’ by Tatiana. P.O. Box 430,
Bronx, N.Y. 10453; 212-459-4707.

Slam Records, formed by Danny
Sims and John Barnes. Company
plans to press and distribute rec-
ords from other independent labels
and to develop a roster of its own.
Suite 509, 9255 Sunset Blvd., Los
Angeles, Calif. 90069; 213-276-1067.

Sun Dance Records, formed by An-
tonio R. Pritchett. First releases are
“Boo Jay”’ by Erika and “Only A
Simple Jam” by Jaye Supreme & DJ
Rod-Ski. 907 Baltimore St., Mobile,
Ala. 36605; 205-432-1023.

Fred Bayh & Associates Inc.,
formed by Fred Bayh, former gen-
eral manager, creative director, and
copy chief for Kartes Video Com-
munication’s in-house advertising,
sales promotion, and direct re-
sponse agency. Company will offer
video and consumer-electronics
marketers a Midwestern resource
for package design, sales literature,
advertising, sales promotion, point-
of-sale, and direct-response pro-
grams. P.O. Box 990, Noblesville,
Ind. 46060; 317-896-5722.

Send information to New Compa-
nies, Billboard, P.O. Box 24970,
Nashville, Tenn. 37202.

1170.

Sept. 10-13, Focus On Video '88, Constellation
Hotel, Toronto. 416-673-1033 or 416-763-2121.

Sept. 11, New Jersey Record Collector's Show/
Convention, Coachman nn, Cranford, N.J. 609-443-
5405,

Sept. 14-17, National Assn. Of Broadcasters’ Ra-
dio '8, Convention Center, Washington, D.C. Rick
Dobson, 202-429-5356.

Sept. 17, NARAS Atlanta Chapter Georgia Music
Fair, Colony Square Hotel, Atianta. 404-875-1440.

Sept. 18-24, Georgia Music Hall Of Fame 10th An-
niversary Show And Awards Ceremony, Georgia
World Congress Center, Atlanta. Reba Lacks, 404-
656-5034.

Sept. 24-25, West LA. Music Keyboard And MIDI
Show, California State Univ., Northridge, Calif. Jeff
Rosenfield, 213-477-1945.

Sept. 26-30, Video Expo New York, Jacob K. Ja-
vits Convention Center, New York. Ellen Greenfield,
914-328-9157.

Sept 29-Oct. 1, Foundations Forum '88, Sheraton
Universal Hotel, Los Angeles. Jim Carditlo, 212-645-
1360.

OCTOBER

Oct. 1-2, BMI Sponsored Los Angeles Songwrit-
ers Showcase/Songwriters Expo 12, Pasadena Con-
ference Center, Pasadena, Calif. 213-654-1665.

Oct. 2-4, Sixth Annual Amusement Business/Bili-
board Sponsorship Seminar, Hotel Inter-Continentat,
New Orleans, 615-321-4254. !

Oct. 3-5, 1988 East Coast Video Show, Showboat
Hotef & Casino, Atlantic City, N.J. Colin Medlock or
Donald Blick, 718-332-4731.

Oct. 5-8, Seventh Annual Jazztimes Magazine
Convention, Sheraton Universal Hotel, Los Angeles.
ira Sabin, 800-832-2838 or 301-588-4114.

Oct. 10, Country Music Assn. Awards Show, The
Grand Ole Opry, Nashville. 615-244-2840.

Oct. 11, BMi Country Awards, Tennessee Per-
forming Arts Center, Nashville. 615-259-3625.

Oct. 12, ASCAP Country Awards, Opryland Hotel,
Nashville. Eve Vaupel, 615-244-3936.

Oct. 17, Academy Of Country Music Sixth Annual
Celebrity Golf Classic, De Bell Golf Course, Burbank,
Calif. Fran Boyd, 213-462-2351. -

Oct. 20-22, Friends Of Old-Time Radio 13th Annu-
al Convention, Holiday inn-North, Newark, N.J. Jay
Hickerson, 203-248-2887.

NOVEMBER

Nov. 9-11, Second Annual American Video Con-
ference & Awards with the 10th Annual Billboard
Music Video Conference, Bef Age Hotel, Hollywood,
Calif. For information, call the American Film insti-
tute, 213-856-7743.
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34 33 33 52 AEROSMITH A2 GEFFEN GHS 24162 (9.98) (CD) PERMANENT VACATION 89 | 86 81 17 BRENDA K. STARR mcCa 42088 (8.98) (CD) BRENDA K. STARR
35 28 26 19 SCOEbNS A MERCURY 832 963 1/POLYGRAM (CD) SAVAGE AMUSEMENT 90 79 64 31 PEBBLES A MCa 42094 (8.98) (CD) PEBBLES
36 | M4 30 51 MICHAEL JACKSON AS epiC O 40600/E.P.A. (CD) BAD 91 90 73 16 K.D. LANG SIRE 25724/WARNER BROS. (8.98) (CD) SHADOWLAND
3703 |36 |7 RANDY TRAVIS WARNER BROS. 25738 (8.98) (CD) OLD8X 10 92 | 93 | 101 | 15 | 2LIVE CREW LUKE SKYYWALKER XR 101 (8 98) (CD) MOVE SOMETHIN'
41 49 16 JOAN JETT AND THE BLACKHEARTS cBs ASSOCIATEDFZ 4a146/EPA (cD)  UP YOUR ALLEY _93 98 90 10 VANESSA WILLIAMS wiNG 835 694 1/POLYGRAM (CD) THE RIGHT STUFF
@ 39 43 5 SALT-N-PEPA NEXT PLATEAU PL 1011 (8.98)_(CD) A SALT Wl;:l AT)_E-ADTYVFEA 9 88 85 8 AMY GRANT a&m sp 5199 (8.98) (CD) LEAD ME ON
LSS 3 b THEROBERTCRAVEAND - DON'T BE AFRAID OF THE DARK 95 | 9 | 84 | 14 | JOHNNY KEMP CoLumBia BFC 40770 (D) SECRETS OF FLYING |
a1 36 34 27 ROBERT PLANT A ESPARANZA 90863/ATLANTIC (9.98) (CD) NOW AND ZEN 96 | 100 | 98 10 NAJEE EMI-MANHATTAN 90096 (9.98) (CD) DAY BY DAY
42 | 37 | 35 | 15 | RUN-D.M.C. A PROFILE 1265 (9.98) (CD) TOUGHER THAN LEATHER 97 | 97 | 99 | 13 | MELISSA ETHERIDGE isLaND 90875/ATLANTIC (8.98) (CD) MELISSA ETHERIDGE
43 44 38 36 KEITH SWEAT A VINTERTAINMENT 60763/ELEKTRA (8.98) (CD) MAKE IT LAST FOREVER 160 | — 40 UBA40 a&Mm sp 4980 (8.98) (CD) LABOUR OF LOVE
4 | 45 39 21 ZIGGY MARLEY & THE MELODY MAKERS @ virGiN 90878 (8.98) (c0)  CONSCIOUS PARTY 99 | 91 91 12 | AMPELLITTERI RELATIITY 8225/IMPORTANT (8.98) (CD) STAND IN LINE
45 46 40 9 STRYPER ENIGMA 73317 (9.98) (CD) IN GOD WE TRUST 115 | 157 3 NEW KIDS ON T;E BLO_(—:—DE C_OL-UMBIA FC 409t;5 (D) HANGIN' TOUGH
4 | 42 | 37 | 10 | THEFAT BOYS';;m PAN APPLE 835 809 1/POLYGRAM (CD) COMING BACK_HA—R‘E‘) AGAl—N R 101 | 99 | 93 | 42 | KOOL MOE DEE # jive 1079-1.)/RCA (8.98) (CD) HOW YA LIKE ME NOW
47 | 8 [ 4 8 CROWDED HOUSE capiTOL C1-48763(9.98) (CD) TEMPLE OF LOW MEN 102 {102 | 102 [ 5 JETHRO TULL CHRYSALIS V5X 41653 (CD) 20 YEARS OF JETHRO TULL
53 63 4 LITTLE FEAT wARNER BROS. 25750 (9.98) (CD) LET ITROLL 103 | 94 74 26 BILLY OCEAN A Jive JL 8495/ARISTA (5.98) (CD) TEAR DOWN THESE WALLS
49 48 48 L) FREDDIE JACKSON capiTOL C1-48987 (9.98) (CD) DON'T LET LOVE SLIP AWAY 104 | 107 | 111 5 BIG AUDIO DYNAMITE cOLUMBIA FC 44074 (CD) TIGHTEN UP VvOL. '88
50 | 49 | 45 | 8 | PUBLICENEMY = @ wico T TAKESANATION OF MILLIONS TO HOLD US BACK @0%)| 112 | 121 | 3 | JEFFREY OSBORNE asm 5?5205 (8.98) (D) ONE LOVE--ONE DREAM
@ 55 55 8 BRITNY FOX cOLUMBIA BFC 44140 (CD) BRITNY FOX 106 | 110 | 123 | 20 HURRICANE eniGMA 73320 (8.98) (CD) OVER THE EDGE
52 52 52 52 10,000 MANIACS @ ELEKTRA 60738 (8.98) (cb) IN MY TRIBE 107 | 104 | 89 19 “WEIRD AL" YANKOVIC ® ROCK'N'ROLL/SCOTTI BROS. FZ 44149/E.PA. (D) EVEN WORSE
53 51 46 10 CHICAGO @ REPRISE 25714 (9.98) (CD) 19 108 | 106 | 9 51 TIFFANY A% mca 5793 (8.98) (CD) TIFFANY
54 5 | &1 10 JIMMY PAGE @ GEFFEN GHS 24188 (9.98) (CD) OUTRIDER 109 [ 109 | 119 | 4 KOOL & THE GANG mERCURY 834 780 1/POLYGRAM (D) EVERYTHING'S KOOL & THE GANG

o Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with each additional million indicated by a numeral
following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.
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RETAILERS PRESS LABELS FOR CD CATALOG TITLES

(Continued from page 1)

Montrose album, and Crosby, Stills,
Nash & Young’s “Four Way Street”’
have never been commercially avail-
able on CD.

The Queen hits package has been
available on CD as an import, but
Elektra, Queen’s former label, no
longer has the rights to any of that
group’s older catalog titles, and the
band has not yet made a deal to have
those albums released on CD.

“Changesonebowie” and “The Rise
And Fall Of Ziggy Stardust,” the two
David Bowie titles that top the list,
were previously available from RCA
but were deleted when the rights re-
verted to the artist after he left the
label.

Phil Sandhaus of Bowie’s New
York-based Isolar management says
that although the fate of Bowie’s
RCA catalog remains undecided, sev-
eral labels have expressed interest in
picking up the catalog, and he ex-
pects an announcement to be made
“within the next couple of months.”

Though the two Beatles greatest-
hits packages are still unavailable on
CD, Capitol has already released the
band’s entire repertoire and will also
release a special Beatles boxed set
later this year. The label will issue
“Pet Sounds” in October.

Similarly, though “Paper Money”
is the only Montrose CD Warner
Bros. has issued to date, Ed Leffler,
manager of former Montrose (and
current Van Halen) lead vocalist
Sammy Hagar, says he sees no spe-
cial reason for the delay in releasing
the group’s eponymous debut on CD.
“It’s still one of the greatest rock'n’-
roll records of all time,” says Leffler.
And according to Gerry Tolman, per-
sonal manager of Stephen Stills,
CSNY'’s “Four Way Street” will be
out on CD by next March or April.

In all, the demands of retailers for
specific CD catalog items are clearly
being heard at the label level. The re-
tailers surveyed noted requests for
back catalog by Paul McCartney &
Wings, XTC, T. Rex, and Hank Wil-

liams. Capitol will issue six McCart-
ney/Wings titles in November; Gef-
fen has XTC’s “English Settlement”
and “The Big Express” set for immi-
nent release; Warner Bros. just re-
leased T. Rex’s “Electric Warrior”;
and PolyGram will release a 40-track
compilation of Williams’ greatest hits
by year’s end.

Several label executives confirm
that catalog CD sales are booming,
adding that most titles that showed
any significant strength in their origi-
nal LP or cassette configuration are
likely to end up on CD. Most execu-
tives also agreed that at this point,
catalog transfer to CD is essentially a
function of three factors: quality of
the master, past sales performance,
and time.

Noting there is an “incredible num-
ber of things to choose from [in the
CBS vaults],” Jerry Shulman, VP of
marketing development at CBS Rec-
ords, says master quality is extreme-
ly important to the label’s decision to
go to CD. “Many times we have made
decisions not to release things be-
cause the master tapes have not been
in our judgment satisfactory. We still
to this day debate, ‘Well, should we
put it out for its historic value, or will
people be disappointed?’ We've
looked into many of what you would
probably consider classic releases
and have judged that the tapes have
deteriorated too much. When we do
something for its historic value, often
we really get burnt—by the critics
and by consumers who complain. It's
a really mixed bag.”

Aside from its normal hot product,
adds Shulman, CBS now issues 3040
catalog titles a month on CD.

At MCA, Andy McKaie, director of
A&R, special markets and products,
says catalog-CD-reissue choices have
sometimes been based on gut reac-
tion but are more often based on
sales history.

“For instance, if we put out a
greatest-hits [album] by someone and
it doesn’t do well, that may be the be-

SOUTHERN BAPTISTS URGE ‘E.T."” BOYCOTT

(Continued from page 1)

tive church people would be in the
audience for ‘Last Temptation,””’
says Larry Braidfoot, general coun-
sel for the Southern Baptist Con-
vention’s Christian Life Commis-
sion here. “Therefore a protest
which simply called for boycotting
the movie was not an effective way
of expressing displeasure with it.”

In looking for a point of greater
economic leverage than the movie
boycott, Braidfoot says, he identi-
fied “E.T.” as “probably the single
product [MCA] would have higher
anticipation of our constituency
purchasing.”

He says his office sent a news re-
lease Aug. 19 on the “E.T.” pres-
sure point to about 30 state Baptist
Convention newspapers that go to
the general membership. “The real
power in Southern Baptist life real-
ly resides at the state and local lev-
els,” Braidfoot says.

The press release leads with the
statement that “ ‘E.T.” should pay
for Universal Studios’ sins.” In ad-
dition to suggesting that Southern
Baptists ‘“‘protest effectively”’
against the movie by being more se-
lective in choosing their techniques
and battlegrounds, the release
urges that church members write to
Universal promising not to attend
the “Last Temptation’’ or buy

“E.T.” Nothing is said about boy-
cotting video rentals.

The circular specifies that letters
should be sent to Tom Pollock,
chairman of the MCA motion pic-
ture group, and gives his address
and phone number.

The antivideo push, Braidfoot
promises, ‘‘is going to be more than
a one-shot identification of [‘E.T.’}
as a product. I'm not sure that what
we will do will amount to a highly
organized boycott, but we will take
a number of steps to inform our con-
stituency of the video and its identi-
fication with MCA, and we'll also
communicate that to a number of
other organizations for whatever
action they may choose to take.”

He concedes that the church’s
highly publicized protest of ‘““Temp-
tation” had backfired by increasing
interest in the movie.

Braidfoot says in the release that
Baptist protesters should “‘act
Christlike” in opposition to MCA,
adding, “I would urge Southern
Baptists to abstain from anti-Semi-
tism and to separate ourselves from
threats of violence, such as spray-
ing paint on a theater screen, put-
ting glue on a bathroom floor, and
defacing a theater.”

MCA had no comment on the
“E.T.” boycott at press time.

ginning and the end of it,”” says
McKaie. The success of the label's
Grassroots compilations is a good il-
lustration of sales driving catalog:
When sales of MCA's initial compila-
tion of the band’s hits came in strong,
says McKaie, the label returned with
a second compilation that also per-
formed well. As a result, MCA will is-
sue the band’s “Let’'s Live For To-
day” album on CD this month,
though it hasn’t been available on vi-
nyl for several years.

The growing role back catalog is
playing in label marketing and sales
campaigns will be illustrated by MCA
next month, when it finally issues its
first four Who titles (“The Who Sings
My Generation,” “A Quick One [Hap-
py Jack],” “The Who Sell Out,” and
“Magic Bus”) plus “Odds And Sods”
at midline prices; converts the band’s
“Who Are You” and “The Kids Are
Alright” titles from front-line to mid-

. David Bowie
. David Bowie
. Queen
. Beach Boys

. Montrose

QO =1 Ut e O N

. Beatles

1. David Bowie/RCA
2. Queen/Elektra
3. Paul McCartney
& Wings/Capitol (**)
. XTC/Geffen (**)

(*) Available as a CD import.

WANTED
ON COMPACT DISK

MOST-REQUESTED ALBUM TITLES:

............ Changesonebowie
The Rise & Fall Of Ziggy Stardust
............. Greatest Hits (*)

. Peter Gabriel . ..............

................. 1 Way Street
........ 1962-1966 & 1967-1970

. Crosby, Stills, Nash & Young

MOST-REQUESTED ABTIST CATALOGS:

(**) Some catalog titles available domestically or as imports.
Ranking is based on a Billboard chart department survey of music retailers.

line status; and shifts its ‘“Meaty
Beaty Big And Bouncy” from midline
down to budget. Retailers, McKaie
adds, will receive separate solicitation
sheets devoted solely to the Who.

In the same manner, Arista coordi-
nated its CD release of Patti Smith’s
back catalog to coincide with the re-
lease of her new album. Likewise, it
issued all of the Church’s back cata-
log on the heels of the band’s high-
charting “Starfish” album. As a re-
sult, says Jim Cawley, VP of sales at
the label, “the catalog titles are sell-
ing wonderfully.”

If any trend seems particularly
noteworthy in the marketing of back
catalog, it is the burgeoning field of
various-artist compilations. Label ex-
ecutives uniformly see compilations
as the inevitable CD home for many
one-hit wonders. At RCA, Dan War-
dell, director of catalog music mar-
keting, has overseen the production

Pet Sounds
Peter Gabriel (1st album) (*)
Montrose (1st album)

5. Badfinger/Apple

6. T-Rex/Reprise-WB
7. ABBA/Atlantic (**)
8. Hank Williams Sr./
PolyGram

of “Nipper’s All Time Greatest Hits,”
a five-CD series chronicling hits of
the '50s through the "70s by such art-
ists as the Browns, Perez Prado, Ray
Peterson, Gale Garnett, and Morris
Albert. The label has also put togeth-
er a series of Songbook CDs featur-
ing the compositions of Irving Berlin,
Cole Porter, and Rodgers & Hart,
with a Gershwin set due in January.

Tim Devine, A&R supervisor of
catalog CD reissues at Capitol,
agrees that there is wisdom in the an-
thology approach. “There’s a lot of
great single masters in the catalog
that could be made into great anthol-
ogies,” he says. “Everything from
Dean Martin and Nat ‘King’ Cole to
Quicksilver, Steve Miller, and the
Band. We're also looking into the
idea of doing a dance-CD-catalog
sampler, with classic 12-inch singles
by A Taste Of Honey, Duran Duran,
and Kraftwerk.”

As labels hasten to convert their
catalog to CD, an additional question
arises: Will they ultimately lose re-
peat sales from the buyers who once
repurchased LPs or cassettes they'd
worn out?

“I really don’t worry about that,”
says David Steffen, senior VP of
sales and distribution at A&M. “Peo-
ple always discover something new.
If they like Suzanne Vega, they may
go back and try Cat Stevens. Or if
they like Guns N’ Roses, maybe
they’ll go back and buy Y&T. Be-
sides, this is really a new-artist busi-
ness, and the catalog is only as good
as you develop those artists. As long
as we're developing new artists, we'll
always have catalog.”

Assistance in preparing this story
was provided by Steve Gett in New
York.

REV. JACKSON VIDEO

(Continued from page 4)

cial benefit of [MPI}.”

“It is not a question of whether
MPI is or is not a news-gathering
organization,” says Henry Morgan,
an attorney for Jackson. “It is a
question of fair use. By issuing a
preliminary injunction, the court
has indicated there is merit in our
argument that this video does not
constitute fair use of the Rev. Jack-
son’s speech.”

Attorneys for both sides say they
have mutually agreed not to discuss
terms of the tentative settlement.

AL STEWART

A&M CUTS FRONT-LINE-CD PRICES

(Continued from page 78)

lar catalog title will be included in
that range or in the $9.17 bracket de-
pends on the anticipated increase that
A&M and its distributor, BMG Distri-
bution, will see when that CD is re-
duced. In order for a title to enter the
$7.50 category, Steffen says, A&M
must project that it will triple in
sales. Catalog titles that are being
dealt at the $9.17 price point are those
that the label has determined won’t
realize such an increase at the $7.50
wholesale mark.

“We realize that our retail and
wholesale customers are going to
cherry pick catalog titles anyway.
Just because you lower a title to $7.50
doesn’t mean that you'll see the in-
crease in unit sales you need to justi-
fy that reduction,” says Steffen.

However, A&M thinks the 11% dis-

count and subsequent reduction will
offer enough incentive to accounts to
increase the representation of those
titles on the sales floor. Steffen says
the label wants to see sales on the ti-
tles in the new program increase by
at least 50% and that it hopes the
move will double the movement on
some.

Meanwhile, BMG Distribution and
the two distributed labels that are
owned by the Bertelsmann Music
Group—RCA and Arista—have not
yet determined what moves if any
they will make to lower CD costs dur-
ing the fourth quarter. Industry ob-
servers speculate that the approach-
es those companies adopt will be de-
termined somewhat by whether
industry giant WEA, as has been ru-
mored, courts lower prices on front-

line CDs during the fall.

CBS’ permanent reduction of
wholesale costs on a bulk of its front-
line CDs has placed some pressure on
the marketplace (Billboard, July 16).
Since the CBS move in July, MCA,
CEMA, and PolyGram have all imple-
mented permanent cuts (Billboard,
Aug. 6, Aug. 13, and Sept. 3)

Retail buyers think a similar move
by WEA would force the BMG-
owned labels to consider a reduction,
at least during the holiday selling
season. Although Steffen does not
say so, the permanent price that
A&M settles on for CDs in its 11%-
discount program will also probably
be determined in large part by wheth-
er and to what extent WEA discounts
its front-line CDs.
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BMG CONFAB CHEERS BANNER YEAR IN MONTREAL

(Continued from page 4)

Further, although Dornemann not-
ed that BMG lagged behind other dis-
tributors in annual volume, he cited
an independent study that hailed the
company’s sales representatives as
having the “best reputation” among
U.S. majors for such qualities as
product knowledge, frequency of vis-
its made to accounts, and market in-
formation.

In his issues-oriented address, Dor-
nemann also tackled such sticky is-
sues as CD pricing and DAT (see sto-
ry, this page.)

Dornemann acknowledged that the
150-year-old Bertelsmann is not a
well-known entity in the U.S. but
claimed that it is “by far the largest
media company in the world,” with
holdings in magazine and book pub-
lishing, music publishing, prerecord-
ed music, and television. In the Euro-
pean cartel, he said, Bertelsmann’s
presence looms larger than that of
CBS, Warner Communications, ABC,
Time/Life, and McGraw-Hill.

As far as its U.S. distribution com-
pany is concerned, Dornemann said it
would not be realistic to expect BMG
to surpass the size of CBS or WEA
within the next 10 years, but he

MUTE REGORDS

(Continued from page 78)

under the new deal will be released
this month on Restless: Diamanda
Galas’ “You Must Be Certain Of
The Devil,” Crime & the City Solu-
tion’s “Shine,” and Frank Tovey’s
“Civilian.”

Coming later this year through
CEMA will be “Tender Prey” from
Nick Cave & the Bad Seeds and two
projects from the Yugoslavian band
Laibach—*“Let It Be,” the group’s
version of the Beatles album, and
“Sympathy For The Devil,” an EP
featuring six radically different ver-
sions of the Rolling Stones song.

Through Enigma, Mute will also
issue a 3-inch CD of the Normal sin-
gle “in recognition of Mute’s 10th
anniversary and [the fact that]
we're an American label,” Wright
says.

IT'S HERE!

The all new

1987-88
INTERNATIONAL
TALENT & TOURING
DIRECTORY

The source for U.S. and inter-
national talent. booking agencies.
facilities, services and products
Used by everyone who buys

and books talent—promotes
and manages tours—S$55
{includes postage and

handling).

Add approprate sales tax 0 NY.
NJ, CA. TN, MA and VA

CALL TOLL-FREE
800-223-7524

{in New York State: 212 536-5174)

urged the company’s sales team to
“fight very hard to be in the same
company ... I believe the world can
have four or five major distributors
and I believe BMG could be one of
them.”

In his keynote, Jones took another
view of BMG’s competition, saying
that its rival distributors “are not the
enemy. We don’t have their music

and they don’t have our music.”
Citing the comic-strip character
Pogo, Jones said, “We have met the
enemy and he is us,” and he chal-
lenged company employees to look
within themselves for ways to im-
prove BMG’s performance.
Dornemann acknowledged that
BMG’s growth will not be possible
without “constructive cooperation be-

tween you and the labels’’ and
stressed those distributed labels need
to break new artists. Thus, the meet-
ing’s agenda devoted one day to each
of BMG’s major labels—Arista on
Aug. 24, RCA on Aug. 25, and A&M
on Aug. 26—to allow each to offer a
peek at things to come. Each of those
labels staged nightly entertainment
showcases; A&M and Arista also

BY GEOFF MAYFIELD

MONTREAL In his Aug. 26 ad-
dress to BMG Distribution’s na-
tional convention here, BMG co-
chairman Michael Dornemann said
growth of the CD market will be
an industry ‘‘headache” for the
next two years, while the introduc-
tion of DAT will pose equal con-
cerns in the next three years.

While hailing the introduction of
CD technology as a ‘‘wonderful de-
velopment,” Dornemann said the
slowdown of CD-hardware-market
penetration would be the music in-
dustry’s “next crisis.” Unlike other
record company executives, how-
ever, he does not advocate lower
CD prices as an immediate solu-
tion.

“I think the U.S. record industry
does not know how to time the
launch of a new product,” Dorne-
mann said. Noting that the prod-
ucts are young and still in a devel-
opmental stage, with CD hardware
penetration in the U.S. holding in

BMG Chief: GD, DAT Pose Headaches

the 10%-15% range, Dornemann
said that a drop in software prices
would probably not influence exist-
ing owners, who are already enthu-
siastic enough to pay current
prices. He said that a price drop
will not have a significant impact
on unit sales until U.S. penetration
hits the 20%-30% range.

To back his contention, he noted
that both Germany and Japan have
reached much deeper hardware
penetration, despite the fact that
both countries charge higher disk
prices. But in order to enhance the
size of the CD market in the U.S.,
Dornemann called on hardware
vendors to cut the price of players.

Dornemann also expressed a
much more favorable appraisal of
DAT than have executives at other
U.S. companies, hailing DAT as a
“technological development that is
needed.”

While sharing other record com-
panies’ fears over lost sales due to
home taping, he criticized such so-
lutions as antiduping chips and co-

pycodes, calling them “little anti-
technology systems.”

Said Dornemann: “You cannot
fight technology.” Instead of a
technical solution, Dornemann
would prefer to protect copyrights
by imposing a blank-tape levy. “I
would like to fight for that again,”
he said.

Dornemann said that intellectual
property, such as written and re-
corded music, should be protected.
He said, however, that one of the
problems surrounding the DAT is-
sue is that the problem should
have been addressed 50 years ago.

“In the end, the hardware and
software industries will sit in the
same boat,” he predicted. He also
speculated—assuming that a solu-
tion to protect copyrights is
reached—that other U.S. record
companies will be eager for the
day when DAT can be marketed.
“It would be more than stupid for
me to say that I am anti-DAT if ev-
ery customer in the world wants
it,” he said.

held detailed business sessions that
were closed to the media.

BMG Classics and Private Music
each staged product presentations
Aug. 27, with the former hosting a
brief performance by new signee Pe-
ter Allen.

Other convention highlights:

o Delegates gave warm welcomes
to Allen, RCA’s Lita Ford, both
halves of the RCA Nashville hus-
band-and-wife team Keith Whitley &
Lorrie Morgan, and A&M comics
Diane Ford and Will Durst, but
BMG’s hottest receptions were given
to new Arista guitarist Jeff Healey
(see The Beat, page 28), RCA Nash-
ville’s Jo-El Sonnier, and Windham
Hill's Tuck & Patti.

© BMG is eager to continue its 10-
year association with independent
A&M, which has 18 months left on its
current contract. In his address, Dor-
nemann said he wants BMG to
“make [A&M] so happy that they’ll
never leave,” and at the end of the la-
bel’s business session, the BMG team
shouted repeated chants of “10 more
years!” But A&M president Gil Frie-
sen was less committal. Concluding
his remarks to the group, Friesen
said that depending on how the next
18 months go, “we may even be to-
gether for a few more years.”

© The sole sad note at the meet was
the mention of the death of Allan
Stein, VP of sales and distribution,
who died of a heart attack July 6.
Jones announced that BMG is estab-
lishing a scholarship in Stein’s memo-
ry with the National Assn. of Record-
ing Merchandisers Foundation.

For additional coverge of the BMG
meel, see story, page 32.

DEF LEPPARD LEAPS 6-MIL SALES MARK (AGAIN)

(Continued from page 6)

platinum simultaneously: Steve Win-
wood’s “Roll With It” and Sade’s
“Stronger Than Pride.” It’s the
fourth straight platinum album for
Winwood, the third in a row for Sade.

Three pop veterans added to their
lengthy gold album histories. Elton
John landed his 22nd gold album, Chi-
cago scored its 17th, and Rod Stewart
earned his 13th.

Two country veterans also added
to their impressive gold album tallies.
Hank Williams Jr. scored his 15th,
and Alabama earned its 10th.

The Fat Boys became the second
rap act—following Run-D.M.C.—to
land four gold albums as “Coming
Back Hard Again” was certified gold.

Jimmy Page earned his first gold
album as a solo artist, following 10
consecutive gold albums with Led
Zeppelin.

Here's the complete list of August
certifications:

MULTIPLATINUM ALBUMS

“Dirty Dancing’ soundtrack,
RCA, 9 million.

Def Leppard, “Hysteria,” Mercu-
ry/PolyGram, 6 million.

Guns N’ Roses, “Appetite For De-
struction,” Geffen/Warner Bros., 3
million.

Randy Travis, “Always And For-
ever,” Warner Bros., 3 million.

Gloria Estefan & Miami Sound
Machine, “Let It Loose,” Epic, 2 mil-
lion.

“Richard Marx,” EMI-Manhat-
tan, 2 million.

PLATINUM ALBUMS

Steve Winwood, “Reg Strikes

Back,” MCA, his fourth.

Sade, “Stronger Than Pride,”
Epic, her third.

Al B. Sure!, “In Effect Mode,”
Warner Bros., his first.

GOLD ALBUMS

Eiton John, “Reg Strikes Back,”
MCA, his 22nd.

Chicago, “Chicago 19,” Reprise/
Warner Bros., its 17th.

Hank Williams Jr., “Wild
Streak,” Warner Bros., his 15th.

Rod Stewart, “Out Of Order,”

Warner Bros., his 13th.

“Alabama Live,” RCA, its 10th.

Teddy Pendergrass, “Joy,” Elek-
tra, his eighth.

Fat Boys, “Coming Back Hard
Again,” Tin Pan Apple/PolyGram,
their fourth.

New Edition, ‘““Heartbreak,”
MCA, its fourth.

Steve Winwood, “Roll With It,”
Virgin, his fourth.

Sade, “Stronger Than Pride,”

Epic, her third.

“Samantha Fox,” Jive/RCA, her
second.

Robert Palmer, “Heavy Nova,”
EMI-Manhattan, his second.

Anthrax, “I'm The Man,” Atlantic,
its first.

Bobby McFerrin, “Simple Plea-
sures,” EMI-Manhattan, his first.

Jimmy Page, “Outrider,” Geffen/
Warner Bros., his first.

LEON McAULIFFE DEAD AT 71

(Continued from page 6)

television show. He made records
for several companies from the late
'40s through the mid-'60s and ap-
peared on many national TV shows.
McAuliffe’s band the Cimarron
Boys was voted one of the top three
country bands in trade magazine
polls between 1956 and the mid-'60s.

“Leon was the first to popularize
the steel guitar,” says Guy Logs-
don, a Wills authority and writer
who is working on books about the
Wills family. “No one before him
played it as a lead instrument.”

McAuliffe, who once owned a ra-
dio station in Rogers, Ark., joined
the faculty of the Hank Thompson
School Of Country Music at Rogers
State College in Claremore, Okla.,
near Tulsa, three years ago. He
gave music lessons, taught a course
on the business of music, and
worked with several student bands.
He also helped finance and build the
school’s recording studio.

Among those attending McAu-
liffe’s funeral were O.W. Mayo, for-
mer manager of Bob and Johnnie
Lee Wills; Texas Playboys Smoky
Dacus, Eldon Shamblin, Joe Frank
Ferguson, Leon Rausch, and Bob
Boatright; KVOO radio operations
manager and country singer Billy

Parker; Richard Mosier, president
of Rogers State College; and David
Stallings, who produced several
Playboys recordings in the *70s and
’80s. Among those speaking at the
service, which featured music by
Boatright and Shamblin, was singer
Wanda Jackson.

PRODUCER GEORGE MENDELSSOHN DEAD

(Continued from page 6)

Ward Botsford—who knew Mendels-
sohn for 44 years and was a witness
to the event—Klemperer, during a
visit to New York in the ’50s, paid a
call on Mendelssohn at his offices.
Klemperer insisted that the record-
ings he made with Mendelssohn
could not be found in record stores.
Mendelssohn assured him they were,
indeed, stocked by dealers. To prove
the point, Mendelssohn, Klemperer,
and Botsford paid a visit to a nearby

shop, the Record Collector.

Klemperer inquired of a salesman
whether the store stocked his perfor-
mance of Mendelssohn’s Third Sym-
phony. After an affirmative re-
sponse, Klemperer introduced him-
self. In disbelief, the salesman turned
to Mendelssohn and cried out, “And I
suppose this man’s Mendelssohn!”

Mendelssohn is survived by four
children.
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BI] bOOl'dw Tm[BUMSm continued

N z z
| e |4 | «|,.x|¥ |Gk
ou | BY | £g | g2 | ARTIST TITLE o |G| £g| g5 | ARTIST TITLE
£z §¥ ~Z | £5 | LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)® EE | 38| Q2 3| LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
110 | 101 | 94 15 JUDAS PRIEST @ COLUMBIA FC 44244 (CD) RAM IT DOWN 156 | 156 | 160 3 JOY DIVISION QwEST 25747/WARNER BROS. (9.98) (CD) SUBSTANCE
111 | 105 | 92 16 TEDDY PENDERGRASS ® ELEKTRA 60775 (9.98) (CD) Joy @ 162 | 162 8 SHIRLEY MURDOQCK ELEKTRA 60791 (9.98) (CD) A WOMAN'S POINT OF VIEW
@12)| 122 [ 135 | 4 | JOAN ARMATRADING A&mSP 5211 (8.98) (CO) THE SHOUTING STAGE @58)| 169 | 187 | 46 | STING & asmsps402(10.98) D) ... NOTHING LIKE THE SUN

113 | 108 | 100 | 47

BELINDA CARLISLE A mca 42080 (8.98) (CD)

HEAVEN ON EARTH

Q| ne [ 137 | 3

RESTLESS HEART RCA 8317-1-R (8.98) (CD)

BIG DREAMS IN A SMALL TOWN

115 | 75 | 60 10 | JIMMY BUFFETT mca 42093 (8.98) (CD) HOT WATER
116 [ 116 | 118 | 8 D.R.l. METAL BLADE 73304/ENIGMA (8.98) (CD) FOUR OF A KIND
17 | 123 | 127 | 9 BIG DADDY KANE COLD CHILLIN' 25731/WARNER BROS. (8.98) (CD) LONG LIVE THE KANE
118 | 117 | 114 | 68 RANDY TRAVIS A2 wARNER BROS. 25568 (8.98) (CD) ALWAYS & FOREVER
119 | 11| 107 | 12 | ALABAMA @ RCA6825-1.R(9.98) (CD) LIVE
@ 132 [ 145 | 6 ROBBEN FORD WARNER BROS. 25647 (8.98) (CD) TALK TO YOUR DAUGHTER
121 | 120 | 103 | 8 KING DIAMOND ROADRACER RRC 9550/MCA (8.98) (CD) THEM
122 {127 | 134 | 4 BLUE OYSTER CULT coLUMBIA FC 40618 (CD) IMAGINOS
123 | 124 | 104 | 45 | THE JETS @ mCA 42085 (8.98) (CD) MAGIC
124 | 113 | 120 | 23 | THE SMITHEREENS ENIGMA C1-48375/CAPITOL (8.98) (CD) GREEN THOUGHTS
125 | 133 | 141 | 76 | U2 A%1SLAND 90581/ATLANTIC (9.98) (CD) THE JOSHUA TREE
@ 157 | 189 | 3 HOTHOUSE FLOWERS LONDON 828 101 1/POLYGRAM (CD) PEOPLE
127 (125 | 117 | 6 THE GREGG ALLMAN BAND ePic OF 44033/E.PA. (CD) JUST BEFORE THE BULLETS FLY
@ 185 §-191 | 3 THE ESCAPE CLUB ATLANTIC 81871 (8.98) (CD) WILD, WILD WEST
@ 148 { 169 | 5 RHYTHM CORPS PASHA BFZ 44159/E.P.A. (CD) COMMON GROUND
@ 63 — | 2 TOMMY CONWELL & THE YOUNG RUMBLERS cOLUMBIA FC 44186 (CD) RUMBLE
131 | 131 | 155 | 32 SOUNDTRACK A A&MmSP 3913 (9.98) (CD) GOOD MORNING, VIETNAM
@ 140 | 132 | 22 | JOHNNY HATES JAZZ VIRGIN 90860 (8.98) (CD) TURN BACK THE CLOCK
@ 145 | 129 | 16 | JANE WIEDLIN EMI.MANHATTAN 48683 (9.98) (CD) FUR
134 | 128 | 133 | 483 | BOB MARLEY AND THE WAILERS A ISLAND 90169/ATLANTIC (8.98) (CD) LEGEND
135 | 121 | 105 | 20 | IRON MAIDEN @ CARITOL 1-90258 (9.98) (CD) SEVENTH SON OF A SEVENTH SON
136 | 1]8 | 106 | 8 VAN MORRISON & THE CHIEFTAINS MeERCURY 834 496 1/POLYGRAM (CD)  IRISH HEARTBEAT
137 | 134 | 128 | 16 | GRAHAM PARKER RCA8316.1.R (8.98) (CD) THE MONA LISA'S SISTER
138 | 128 | 113 | 16 | PRINCE PaiSLEY PARK 25720/WARNER BROS. (9.98) (CD) LOVESEXY
139 | 126 | 126 | 31 | JAMES TAYLOR @ coLumsia FC 40851 (CD) NEVER DIE YOUNG

CAMPER VAN BEETHOVEN

VIRGIN 90915 (5.08) (D)

141 [ 114 | 110 | 15

OUR BELOVED REVOLUTIONARY SWEETHEART

BOZ SCAGGS COLUMBIA FC 40463 (CD)

OTHER ROADS

142 | 1844 | 143 | 7

OVERKILL MEGAFORCE 81865/ATLANTIC (8.98) (CD)

UNDER THE INFLUENCE

143 | 135 | 138 | 16

TONY! TONI! TONE! wiNG 835 549 1/POLYGRAM (CD)

WHO?

| 1% | 142 | 12

TESTAMENT MEGAFORCE 8184 9/ATLANTIC (8.98) (CD)

THE NEW ORDER

145 | 149 | 108 | 8

THE MAC BAND FEATURING THE MCCAMPBELL BROTHERS

MCA 42090 (8.98) (CD)

THE MAC BAND

146 | 138 | 139 | 8

PAULA ABDUL VIRGIN 90943 (8.98) (CD)

FOREVER YOUR GIRL

159 | 152 | 136 | 25

ORCHESTRAL MANOEUVRES IN THE DARK &M SP 5186 (8.98) (CD)

THE BEST OF OMD

160 | 142 | 116 | 26

KINGDOM COME @ PoLYDOR 835 368-1/POLYGRAM (CD)

KINGDOM COME

161 | 167 | 170 | 51

PINK FLOYD A2 coLumBIA DC 40599 (CD)

A MOMENTARY LAPSE OF REASON

@ 185 | 159 | 74 | WHITESNAKE A5 GEFFEN GHS 24099 (9.98) (CD) WHITESNAKE
163 | 147 | 150 | 17 QUEENSRYCHE EMI-MANHATTAN 48640 (9.98) (CD) QOPERATION MINDCRIME
164 | 141 | 131 | 11 | GEORGIA SATELLITES eLEKTRA 60793 (9.98) (CD) OPEN ALL NIGHT
165 1139 | 130 | 8 IGGY POP a&M sP 5198 (8.98) (CD) INSTINCT

‘Eﬂ 170 | 177 | 54 NEW ORDER @ QWEST 25621/WARNER BROS. (12.98) (CD) SUBSTANCE
167 | 159 | 149 | 41 | ORIGINAL LONDON CAST @ poLYDOR 831 273-1/POLYGRAM (€D)  PHANTOM OF THE OPERA

NEW)D 1 KYLIE MINOGUE GEFFEN GHS 24195 (8.98) (CD) KYLIE
169 | 143 I 122 | 8 DEEP PURPLE MERCURY 835 897 1/POLYGRAM (CD) NOBODY'S PERFECT

@ NEW) 1 WILL TO POWER EPIC FE 40940/E.P.A. (CD) WILL TO POWER

@ NEW) 1 THE PRIMITIVES Rrca 8443.1-R (8.98) (CD) LOVELY
172 | 171 {175 | 8 SHRIEKBACK ISLAND 90949/ATLANTIC (8.98) (CD) GO BANG!
173 | 173 | 184 | 5 ASWAD MANGO MLPS 9810/ISLAND (8.98) (CD) DISTANT THUNDER
174 | 175 | 176 | 5 THE STYLE COUNCIL poLYDOR 835 785 1/PoLYGRAM (D)  CONFESSIONS OF A POP GROUP
175 | 177 | 168 | 18 | SOUNDTRACK @ wARNERBROS. 25713 (9.98) (CO) COLORS
176 | 176 | 165 | 13 | JAMES BROWN SCOTTIBROS.FZ 44241/E.PA. (CD) I'M REAL
177 | 165 | 163 | 20 | BOOGIE DOWN PRODUCTIONS Jive 1097-1-5/RcA 8.98) €0)  BY ALL MEANS NECESSARY
178 | 166 | 158 | 16 | CLIMIE FISHER CAPITOL C1.90514 (8.98) (CD) EVERYTHING
179 [ 184 | 180 | 8 BOOK OF LOVE SiRe 25700/WARNER BROS. (8.98) (CD) LULLABY

180 | 189 | 196 | 47

DEPECHE MODE @ SiRe 25614/WARNER BROS. (8.98) (CD)

MUSIC FOR THE MASSES

181 | 186 | 182 | 6

DEATH ANGEL ENIGMA 73332 (8.98) (CD)

FROLIC THROUGH THE PARK

182 | 178 | 174 | 14

JOHN KILZER GEFFEN GHS 24190 (8.98) (CD)

MEMORY IN THE MAKING

@8] 195 {195 | 3

THOMPSON TWINS ARISTA AL 8542 (8.98) (CD)

THOMPSON TWINS GREATEST MIXES

184 | 161 | 140 | 15 | JULIO IGLESIAS coLuMBIA OC 40995 (CD) NON STOP
185 | 172 | 153 | 14 | JIMMY BARNES GEFFEN GHS 24146 (8.98) (CD) FREIGHT TRAIN HEART
18| NEW)D> 1 JOHNNY CLEGG & SAVUKA CaPITOL C1-90411 (8.98) (CD) SHADOW MAN
187 | 183 | 192 | 39 | ANTHRAX ® MEGAFORCE 90685/ISLAND (6.98) (CD) I'M THE MAN
@ 194 | — | 2 LIVING COLOUR EPiC BFE 44099/E.PA. (CO) VIVID
189 | 179 | 188 | 38 | RICKY VAN SHELTON @ coLumsia 40602 (CD) WILD-EYED DREAM
190 | 187 | 179 | 18 | PETER MURPHY Rca 7634-1-H(8.98) (CD) LOVE HYSTERIA

Q9D| 200 [ 173 | 12

STEALIN HORSES ARISTA AL 8520 (8.98) (CD)

STEALIN HORSES

192 | 180 | 167 | 52

JOHN COUGAR MELLENCAMP A2

THE LONESOME JUBILEE

@ 153 | — 2 TROOP ATLANTIC 81851 (8.98) (CD) TROOP MERCURY 832 465-1/POLYGRAM (CD)
DOUG E. FRESH & THE GET FRESH CREW .
148 | 154 | 147 | 126 | ANITA BAKER A3 eiextra 60424 (8.98) (co) RAPTURE 193 | 191 | 161 | 13 | OO eantaS (858, ) THE WORLD'S GREATEST ENTERTAINER
149 | 136 | 144 | 19 | ERIC CLAPTON @ POLYDOR 835 261 2/POLYGRAM (CD) CROSSROADS 194 ] 193 | 183 | 8 | RICK JAMES rePrist 25659 (8.98) (CO) WONDERFUL
150 | 130 | 115 | 26 | BRENDA RUSSELL asMSP5178(898) (CO) GET HERE 15 | 174 | 181 | 6 | SOUNDTRACK capiToL 190586 (998) (D) BULL DURHAM
151 | 146 |-146 | 18 | NIA PEEPLES MERCURY 834 303 1/POLYGRAM (CD) NOTHIN' BUT TROUBLE d99)| NEWD | | | BOB JAMES warner8rOs. 25757 9.98) (<D) IVORY COAST
152 | 151 | 151 5 RANKING ROGER 1R, 42197/MCA (8.98) (CD) RADICAL DEPARTURE @ RE-ENTRY PINK FLOYD @ HARVEST SMAS 11163/CAPITOL (9.98) (CD) DARK SIDE OF THE MOON
153 | 158 | 154 | 53 THE COVER GIRLS FEVER SFS 004/SUTRA (8.98) (CD) SHOW ME 198 | 190 | 197 | 58 NATALIE COLE ® EMI-MANHATTAN ST 53051 (89.98) (CD) EVERLASTING
5| 182 | 185 | 4 | VIOLENCE MeCHanC 42187/MCA (5.98) (CD) ETERNAL NIGHTMARE 199 | 168 | 152 | 41 | CHER ® GerreN 24164 (898) (CD) CHER
@ 164 | 166 | 5 NUCLEAR ASSAULT 1R:S. 42195/MCA (8.98) (CD) SURVIVE 200 | 188 | 172 | 19 | THOMAS DOLBY EMIMANHATTAN 48076 (9.98) (CD) ALIENS ATE MY BUICK
TOP POP ALBUMS Az (LisTED BY ARTISTS)
10. 00D Maniacs 52 Belinda Carlisle 113 INXS 15 Huey Lewis & The News 11 OMD 159 Sade 27 AiB. Suret 20
2 Live Crew 92 Eric Carmen 74 EPMD 83 Iron Maiden 135 Little Feat 48 Original London Cast 167 Salt-N-Pepa 39 Keith Sweat 43
Peter Cetera 58 Erasure 61 Living Colour 188 Jeffrey Osborne 105 David Sanborn 81
Paula Abdul 146 Tracy Chapman 3 The Escape Club 128 i e Kenny Loggins 69 Overkill 142 Joe Satriani 78 IR Tk
Cheap Trick 17 Gloria Estefan/MSM 13 . Loose Ends 84 . Boz Scaggs 141 men .
Alabama 119 Cher 199 Melissa Etheridge 97 Michael Jackson 36 Jimmy Page 54 Scorpions 35 Thompson Twins 183
The Gregg Allman Band 127 Chicago 53 Euro, 33 Bob James 196 The Mac Band 145 Robert Palmer 14 Rickpv Shelton 189 Tiffany 108
Anthrax 187 Tor A pe Rick James 194 Bob Marley And The Wailers 134  Graham Parker 137 ) Tony! Toni Tone! 143
Joan Armatrading 112 Tre Churcn 78 The Fat Boys 46 D.J. Jazzy Jett/Frash Prince & Ziggy Mariey/Melody Makers 44  Pebbles 90 R s."° 87 Randy Travis 118, 37
Rick Astley 23 Al 4 Lita Ford 60 Jethro Tull 102 Richard Marx 8 Nia Peeples 151 Sl Troop 147
Aswad 173 Eric Clapton 149 Robben Ford 120 The Jets 123 Bobby McFerrin 32 Teddy Pendergrass 111 Erhed @ R 8
. . pCl=ap. Doug E.Fresh/Get Fresh Crew 193 Joan Jett And The Blackhearts 38 John Cougar Mellencamp 192 Pink Floyd 197.161 S 5
Eric B. & Rakim 22 Climie Fisher 178 5 The Smithereens 124 UB40 98,57
" N Glenn Frey 65 Elton John 18 George Michael Robert Plant 41
Anita Baker 148 Natalie Cole 198 Johnny CI & Savuka 186 Midnight Oil 31 Poison 9 SOUNDTRACKS Van Hal 7
Jimmy Barnes 185 Tommy Conwell/Young Georgia Satellites 164 Y Ulegg o -night O 1son Bull Durham 195 anpoen
" P Johnny Hates Jazz 132 Kylie Minogue 168 Iggy Pop 165 " Violence 154
Basia 67 Rumblers 130 Debbie Gibson 25 ol P, Cocktail 16
Pat Benatar 28 The Cover Girls 153 Amy Grant 94 foyiDivisionagL S5 hejMoodylBlussy6s ThelBrimitivesppLal Colors 175 White Lion 85
Judas Priest 110 Van Morrison/Chieftains 136 Prince 138 r ite Lion

Big Audio Dynamite 104

Blue Oyster Cult 122

Boogie Down Productions 177
Book Of Love 179

Breathe S5

Britny Fox §1

Bobby Brown 26

James Brown 176

Jimmy Buffett 115

Camper Van Beethoven 140

The Robert Cray Band 40
Crowded House 47

Terence Trent O'Arby 21
Taylor Dayne 63

Death Angel 181

Deep Purple 169

Def Leppard 1

Depeche Mode 180
Thomas Dolby 200
DRI 116

Guns N' Roses 2
Guy 72

Daryl Hall John Qates 79

Bruce Hornsby & The Range 29
Hothouse Flowers 126

Whitney Houston 82

Hurricane 106

Julio Iglesias 184
Impellitteri 99
Information Society 77

The Judds 76

Big Daddy Kane 117
Johnny Kemp 85
John Kilzer 182
Kingdom Come 160
King Diamond 121
Kool & The Gang 109
Kool Moe Dee 101

k.d.Lang 91

Shirley Murdock 157

Peter Murphy 190

Najee 96

New Edition 19

New Order 166

New Kids On The Block 100
Olivia Newton-John 73
Nuclear Assault 155

8illy Ocean 103

Public Enemy 50
Queensryche 163

REO Speedwagon 56
Rhythm Corps 129
Ranking Roger 152
Restless Heart 114
Run-D.M.C. 42
Brenda Russell 150

Dirty Dancing 12
Good Morning, Vietnam 131
More Dirty Dancing 24
Brenda K. Starr 89
Stealin Horses 191
Stevie B 80
Rod Stewart 30
Sting 158
Stryper 45
The Style Council 174
The Sugarcubes 64

Whitesnake 162
Jane Wiedlin 133
Will To Power 170
Hank Williams, Jr. 62
Vanessa Williams 93
Brian Wilson 71
Steve Winwood 4

“Weird Al" Yankovic 107
Dwight Yoakam 70
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Violence Mars Euro Metal
Fests: 2 Fans Killed In UK.,
Rioting Erupts In Germany

This story was prepared by Nick
Robertshaw in London and Wolf-
gang Spahr in Hamburg, West
Germany.

LONDON Two heavy metal fans
were apparently trampled to death at
a recent Monsters Of Rock festival in
the UK., and a similar festival with
the same name in West Germany led
to large-scale rioting and more than
30 arrests. Neither of the festivals is
related to the recently concluded U S.
Monsters Of Rock tour.

UK. officials are blaming a combi-
nation of slam dancing and slippery
grounds for the deaths of two young
heavy metal fans Aug. 20 during the
annual open-air Monsters Of Rock
festival at Donington Park in the
Midlands. The two were crushed to
death as U.S. band Guns N’ Roses
took the stage.

Two other fans were hospitalized,
and according to some reports as
many as 250 more were slightly in-
jured at the daylong event.

The deceased are believed to have
been knocked to the ground immedi-
ately in front of the stage and inad-
vertently trampled. The festival was
not halted, and most of the estimated
90,000 audience members remained
unaware of the tragedy. Organizers
of the Reading Rock Festival, sched-
uled for the following week, subse-
quently banned slam dancing.

Iron Maiden headlined the show,
supported by Kiss, David Lee Roth,
Megadeth, Guns 'N’ Roses, and
Helloween. Tickets were priced at
$29.75.

In Schweinfurt, West Germany, se-
rious outbreaks of violence and crimi-
nal damage by music fans started on
the night before a similar Monsters
Of Rock concert package (minus
Guns N’ Roses and Helloween) was
staged in that city Aug. 26.

Thirty-five arrests were made, and
a critically injured U.S. soldier was
rushed to the hospital as fans, many
of whom had nowhere to stay, ran
riot through the township streets.

The fans’ rampage went on all
night. Streets were covered with bro-
ken glass from windows and bottles

and rocks were hurled at local gar-
bage-collection lorries that had at-
tempted, under police protection, to
clear the streets the following morn-
ing.

Many fans, described as “hooli-
gans” by local police chiefs, camped
out in the town center and, said one
official, “used the entire town as a
toilet.”

Though the festival itself was com-
paratively quiet and incident free, af-
terward gangs roamed the Schwein-
furt streets, smashing shop windows
and chanting.

According to the authorities, festi-
val statistics included the following:
169 separate calls to the local police
division, 59 calls for ambulance assis-
tance, and eight fires extinguished by
the local fire brigade. About 600 po-
licemen were drafted to provide secu-
rity at the concert.

The festival tour is scheduled to
continue through Holland, Italy, and
Spain.

The slam dancing that led to the
deaths at the U.K. event amazed Mid-
land Concert Promotions, which or-
ganized the Monsters Of Rock con-
cert for Aimcarve. Marked by a vio-
lent crashing of bodies, slam dancing
is generally regarded as a descen-
dant of punk-era “pogo-ing.”

Some 300 policemen were on duty
at the event and agreed to allow it to
continue after consultation with Aim-
carve managing director Maurice
Jones. A police spokesman later said,
“The ground was slippery, and it
seems the victims may have slipped
and been crushed underfoot.”

First held in 1980, the Donington
Monsters Of Rock festival has drawn
steadily increasing audiences and a
roll call of top hard rock performers,
including Rainbow, Judas Priest,
AC/DC, Whitesnake, Status Quo,
Meatloaf, ZZ Top, Van Halen, Ozzy
Osbourne, Bon Jovi, Def Leppard,
Dio, Scorpions, and Motorhead.

Always controversial, the festival
has been criticized for inadequate vis-
ibility, poor sound quality, and for the
mud that is created almost annually
and that may have contributed to this
year’s tragic outcome.

Beatles Sue Re ‘Bogus’ GCDs

Apple Aims At Early Recordings

NEW YORK Apple Corps Limited
is challenging the legality of early
Beatles performances marketed
over the past two years on compact
disk.

In an action filed Aug. 25 in U.S.
District Court in Newark, N.J., nine
defendants are accused of making
unauthorized use of Beatles trade-
marks and likenesses; some are also
charged with violating the federal
Racketeer Influenced and Corrupt
Organizations Act, which prohibits,
among other crimes, consumer
fraud through the U.S. mail. Also
cited are illicit acts under the Lan-
ham Act, which deals with trade-
mark violations.

One group of defendants, doing
business under the name San Juan
Music Group, based in Parlin, N.J,,
has allegedly wrongfully licensed
CDs under the titles ‘“The Silver

Beatles,” “The Golden Beatles,”
“Timeless 1,” ‘“The Savage Young
Beatles,” and ‘“The Beatles—Live!
At The Star Club In Hamburg, Ger-
many 1962.” The firm is described
as “under the control and direction”
of defendant Jay Chernow.

Other defendants dealing in the
aforementioned CDs and other Bea-
tles-associated titles include K-tel
International; Teichiku Records
Limited (of Japan); Sam Kleinman,
doing business as Romance Rec-
ords; Silhouette Music; and Ultra
Sound Co.

Besides seeking to remove the
CDs from the marketplace, Apple
Corps Limited is asking for dam-
ages in an amount not specified in
the complaint.

(See The Beat, page 28, for a view
of rising instances of allegedly un-
authorized CD product).

]
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Edited by Irv Lichtman

MORE THAN 30 BMI STAFFERS, among about 60
who are over the age of 55, have taken early retirement
under a plan drawn up by the performing rights group
(Billboard, Aug. 13). As Track reported earlier, these
staffers include VPs Al Feilich and Howard Colson.
Also leaving are Stan Catron, VP of performing rights;
Ron Anton, VP of performing rights, West Coast; Len
Hensel, VP of telecommunications, Phoenix, Ariz.; Mar-
vin Mattis, assistant VP of performing rights, West;
and Allen Becker, director of musical theater. Staffers
eligible for the plan had until Aug. 31 to signal their in-
tentions. Meanwhile, officers Feilich, Catron, and Colson
were feted by BMI at its headquarters in New York on
the Aug. 31 deadline. A luncheon for nonofficers was
held the same day.

cHAN GING OF THE GUARD: Confirming what Vid-
eo Software Dealers Assn. and National Assn. of Re-
cording Merchandisers members have been murmur-
ing for months, Mickey Granberg has announced that
she’ll leave her posts as executive VP of both trade
groups when her contract expires next June. She last re-
newed her contract in the summer of 1986, some 10
months before her then-current pact expired (Billboard,
July 5, 1986). The industry vet first assumed the titles in
April 1984. Pam Cohen, who has been executive direc-
tor of the affiliated organizations for the last two years,
is being touted as the likely successor to Granberg.
Granberg says she’ll serve as consultant to the trade
groups for at least a year.

THIRD TIME’S THE CHARM: Chrysalis Records has
summoned veteran exec Billy Bass back into the fold
for the third time. Bass was set to begin his new tour of
duty as VP of marketing Thursday (8). In his two previ-
ous stints at the label, Bass served as senior VP of pro-
motion and creative services (1976-81) and VP of market-
ing (1983). Bass speaks lightheartedly of his latest sortie
with the company. “They don’t even welcome me back
anymore—it’s like I never left,” Bass says. “They could
fire me six or seven more times and I'd still come back.”
Asked if he will be reporting directly to president Mike
Bone, Bass replies, “This time, I won’t just be report-
ing—TI’ll be bowing down.” Bass is relocating to New
York from Los Angeles, where as an account executive
for the Rod Dyer Group, he worked on the launch of
PolyGram’s new Mika label.

PLAYING THE PERCENTAGES: All eyes are on
WEA. Rumors abound in retail land that the distributor
may soon issue a 12% price cut or deal on front-line CDs.
At the same time, reports say a camp within WEA re-
sists such cuts ... Accounts are irked by PolyGram’s
announcement of a 15% penalty on all returned LPs—a
rate much higher than its previous vinyl penalty. Moun-
tains of returns are being readied as the firm’s custom-
ers rush to beat the deadline before the new penalty will
be charged.

AMNESTY INTERNATIONAL’S Human Rights
Now! concert tour now includes the Hungarian capital
city of Budapest. According to organizers Multimedia,
the Tuesday (6) date represents the first time Western
artists have performed in an Eastern bloc country in
support of human rights. Tickets for the date are $3 and
$4 for a bill that includes Bruce Springsteen, Sting, Pe-
ter Gabriel, and Tracy Chapman.

PROMO FLOPPY DISK: Information Society’s Kurt
Valaquen has written an IBM-compatible floppy disk
promotion program that is being sent out by Tommy
Boy/Reprise under the heading “Super Secret Coded
Message.” In another development, the act had a clause
put into its contract for its Aug. 26 date at Valencia,
Calif.’s Majic Mountain that stated its members would
get to ride on the Ninja roller coaster without having to
wait on two-hour lines. Act members also received VIP
treatment at the Colossus and Shockwave rides.

THE CONSULTANT: Famous Music president/chief
operating officer Bob Fead has hired Chip Donelson to
do consulting work on the East Coast. He is credited

with bringing Mtume and Lucas to the publisher. Don-
elson can be reached at 301-982-9553.

I.IFE’S NEXT PLATEAU: Jenniene Leclercq, VP and
co-owner of Next Plateau Records in New York, is set
to marry Anthony Muscolo of Los Angeles’ Muscolo
Productions and Mad Marketing. The wedding will
take place Oct. 8 in New York. Record and radio person-
nel are prominently featured on the guest list. The pair
met when Muscolo walked into the Next Plateau offices
to pitch some clients to Leclercq.

HOME ENTERTAINMENT writer/publisher Ira
Mayer has launched emp Report—The Newsletter Of
Entertainment Promotion & Marketing. The scope of
the newsletter covers sponsorships, premiums, rebates,
contests, sweepstakes, and other marketing and promo-
tion techniques. For more info, call 718-469-7124.

THE NEVADA SUPREME COURT refused to dismiss
a lawsuit charging that two fans of Columbia recording
act Judas Priest shot themselves because of the group’s
lyrics. The estates and parents of Raymond Belnap, 18,
and James Vance, 21, have filed suit for unspecified
damages, alleging the pair listened to Priest’s “Stained
Class” for six hours on Dec. 23, 1985, then took a shot-
gun to a Reno churchyard and shot themselves. Belnap
died; Vance was seriously injured. Lawyers for Judas
Priest argued that the Nevada courts did not have juris-
diction in the case. The plaintiffs claimed Belnap and
Vance were “mesmerized” by Priest’s lyrics.

WHO0P~UP & MORE: When Polydor markets the
original cast album of the 1958 musical “Whoop-Up” in
November, the CD will have 10 additional tracks. Not
additional score tracks, mind you, but pop readings of
show songs that were released at the time, demos of two
tunes by writers Moose Charlap and Norman Gimbel,
and a stereo overture that never appeared on the stereo
version. It all adds up to some 74 minutes of CD musiec.

MEET-Y SUBJECTS: The New Music Publishers’ Fo-
rum meets Thursday (8), 4:30-6 p.m., at the Marriott
Marquis Hotel in New York to discuss the state of the
evergreen song, while Women In Music will sponsor a
career/advancement seminar Sept. 14, 6:30-8:30 p.m., at
Loew’s Summit Hotel, also in New York.

NEW HOME: Songwriter/performer Peter Allen has
found a new label home at BMG Classics. The original
cast album for his upecoming musical, “Legs Diamond,”
which will skip a road run and go straight to Broadway,
might well be recorded before it opens. Allen is also
signed to deliver at least two additional albums.

WANT TO KNOW WHY Aretha Franklin will likely
leave Arista? Word is the label could not justify the sev-
en-figure minimum that she wanted to charge per al-
bum. But the Clive Davis-run label isn't standing still on
the the black music scene. Arista has signed “Dream
Girls” star Jennifer Holliday; she’s featured on the
Olympics soundtrack “One Moment In Time.” And due
from the label in October is the debut of rap act Canine
Posse, which features Eddie Murphy’s two brothers. To
avoid a coattails accusation, the association with Mur-
phy won’t be played up in the consumer press until
sometime after the album is released.

JOINING FORCES: Longtime Record Bar buyer Nor-
man Hunter has joined SRO Marketing, Scott Martin’s
Los Angeles-based firm. Hunter will continue to work
out of Durham, N.C.

ON WITH THE SHOW: “The Catalog Of The Ameri-
can Musical,” commissioned by the nonprofit National
Institute For Musical Theatre, has been published as a
source of surviving original performance materials of
musicals by Irving Berlin, George & Ira Gershwin,
Cole Porter, and Rodgers & Hart. Compiled by Tommy
Krasker and Robert Kimball, the $65 catalog is avail-
able by mail through the institute in Washington, D.C,,
and at the Drama Book Shop in New York.
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WAVE RADIO MAKES BIG SPLASH FOR RECORD SALES

(Continued from page 1)

ternative stations can be traced to
two concurrent phenomena: the addi-
tion of back-announcing and, in some
cases, air personalities to the format;
and the gradual shift in its program-
ming mix to embrace more vocal mu-
sic and fewer new age instrumentals.

Although the various permutations
of the format have always blended
new age, light jazz, and adult contem-
porary, including some soft rock, the
new age element is increasingly re-
garded as the format’s “spice,” help-
ing to set it off from other kinds of
stations. At WBMW Washington,
D.C., for example, only 10%-15% of
the programming is new age; at
WNUA Chicago, new age forms just
5%-6% of the music mix.

“It’s almost as though the new age
music is the flavor of new adult con-
temporary stations,” notes Al Ca-
faro, VP of promotion for A&M Rec-
ords. Estimating that up to 60 sta-
tions currently embrace some type of
wave format, he adds, “It's a great
group of radio stations, and they're
selling records.”

Cafaro points out, for example,
that adult alternative stations
“picked up Toni Childs immediately,
and she benefited greatly,” especially
from multiple-track play.

Similarly, he notes, three or four
tracks from Joan Armatrading’s new
album are being aired on wave sta-
tions. That degree of exposure, which
is “very conducive to sales,” is typical
of wave outlets, he says, but not of
traditional adult contemporary or al-
bum rock stations.

John Doelp, associate director of
product development for Epic/Por-
trait/CBS Associated Labels, agrees,
noting that some adult alternative
outlets have gone five or more tracks
deep on the Basia album and have
been playing it since last September.
“We’d be nowhere with Basia if it
wasn’t for the NAC stations. They
gave us an avenue and opened doors
for us.”

Moreover, he points out, adult al-
ternative airplay translates directly
into retail sales. Even before Epic

took Basia’s single ‘Time And Tide”
to AC and top 40 stations, he says,
her album had sold almost 100,000
units.

Bobby McFerrin, a jazz scat singer
turned pop artist, also has benefited
from adult alternative airplay. Kath-
ryn Hixson, director of art and pro-
motions for the 18-unit Rose Records
chain in Chicago, credits WNUA, the
better established of two local wave
outlets, with helping to make McFer-
rin’s album “Simple Pleasures” the

‘The format has
caused a lot
of jazz records
to take off’

chain’s No. 2 best seller.

Ronna Hoffberg, Rose’s VP of
marketing, also contends that
WNUA—along with adventurous
rock outlet WXRT—helped break
Tracy Chapman in that market. She
states that the addition of back-an-
nouncing and changes in the station’s
programming have helped build sales
for both new age and other kinds of
artists.

“They were predominantly new
age when they came on a year ago,”
she says. “They’ve refined their for-
mat and they play a lot more vocals
now.”

Larry Rosen, co-principal of GRP
Records, similarly notes that when
WNUA began playing GRP’s jazz fu-
sion repertoire, Chicago-area “sales
probably doubled in six months’
time.”

Chicago is not the only place where
adult alternative stations are having
retail impact. A&M’s Cafaro says the
new format’s clout is also being felt
in San Francisco; Seattle; Washing-
ton, D.C.; Los Angeles; Minneapolis;
and Phoenix, Ariz.

In Washington, WBMW has “defi-
nitely had an effect on new age mu-
sic, and it’s starting to have an im-

pact on artists—like Kenny Rankin—
who don’t fit into any other radio for-
mat,” says David Blaine, VP of the
28-store, capital-area Waxie Maxie's
web.

Viola Brown, buyer for the 217-
unit, Los Angeles-based Wherehouse
chain, notes that besides boosting
sales for new age artists, KTWV Los
Angeles, the original wave station,
has also increased movement on jazz
product.

“It’s caused a lot of jazz records to
take off because it exposes artists to
people who don’t listen to [jazz sta-
tion] KKGO,” she says.

WNWYV Cleveland, an affiliate of
the Satellite Music Network, which
broadcasts a wave format nationally,
fills a gap in its market, where Came-
lot Music has 10 stores within listen-
ing distance of the station. Bill Rees,
VP of marketing for the 215-store
chain, says WNWYV “does help us if
it’s product that they're playing in
pretty good rotation.”

According to Wherehouse’s Brown
and Camelot’s Rees, the lack of back-
announcing that marked the wave
stations’ earlier days has been the
format’s biggest caveat. Both hope
that KTWV and the Satellite Music
Network will follow through on their
stated plans to use announcers, par-
ticularly to identify artists (Billboard,
Aug. 20). “If they do more of that, it
will really help us,” says Rees.

Frank Cody of Cody-Leach Broad-
cast Architecture, which consults
with SMN, affirms that the format
syndicator will soon add back-an-
nouncing, although not air personal-
ities, to the 11 or 12 stations that take
its feed.

About 25% of SMN’s Wave format
is new age, he says; 40% is contempo-
rary jazz, and the remainder consists
of “elegant pop,” ranging from Whit-
ney Houston and Sade to Sting and
Bryan Ferry.

John Sebastian, who recently took
the programming reins at KTWV,
says the station will be hiring live an-
nouncers. Noting that the outlet is in
“an evolving stage,” he says, “We'll

JANE’S ADDICTION DISK ART RUNS AFOUL OF RETAIL

(Continued from page 4)

Amarillo, Texas-based Western
Merchandisers.

Marmaduke says that while
Western’s rack operation is not
carrying the album, the record is
being stocked—but not displayed
prominently—in the company’s
118 Hastings Books & Music
stores.

“If we carry it out front, we're
dead meat,” Marmaduke says.

“I don't like being put in the po-
sition of being a censor, but I know
the sensibilities in the mass mar-
ket are not in favor of that cover,”
he adds. “This is not even ques-
tionable.”

“We see thousands of records,
and we have product-review meet-
ings to determine the validity of
the product,” says Handleman VP
of purchasing Mario DeFilippo.
“We don’t buy every record that is
released, nor does anyone else. We
made the determination that we
were not going to carry that par-
ticular record.”

A Musicland spokeswoman says
that the company has no comment
on the controversy. Executives
from the other chains reportedly
not carrying the album were un-
available for comment at press

time.

Other large retailers are stock-
ing the album but are not blind to
its potential for controversy.

Steve Bennett, president of the
145-store Record Bar chain in Dur-
ham, N.C,, says he “had some res-
ervations and still does” about the
album but decided to carry all
three configurations.

‘““We haven’t received any nega-
tive comments, but I wouldn’t be
surprised [if we do],”” Bennett
says.

He adds that the issue of wheth-
er or not to stock a record like
“Nothing’s Shocking’’ shouldn’t
be discussed in terms of censor-
ship: “It’s not that people don’t
support free speech; it's just that
you have to make a conscious deci-
sion not to disrupt your business.”

The Jane’s Addiction album also
bears a sticker informing potential
buyers that it “contains language
which may be unsuitable for some
listeners,” but that fact does not
seem to bother any retailers.

Steve Baker, VP of product
management at Warner Bros.,
says the company has no plans to
change the Jane’s Addiction cover.

“You know it’s been considered

... but nobody at the company is
going to force the band to change
the cover based on people’s
tastes,” Baker says.

Band vocalist Farrell, who says
his sculpture was inspired by ‘‘a vi-
sion in a dream,” is of the opinion
that bands must be active in pack-
aging their own work.

“There are just too many hands
in the pie right now,” says Farrell.
“You’ve just got to take control.”

Farrell says that when the cover
was presented to the Warner staff,
‘‘all the comments were really
good. I know for a fact that [chair-
man Mo Ostin] really loved the
cover.

“I never thought there would be
a problem like this,”” he adds.
“They’re asking me if I would con-
sider another cover, which I would
not do.”

In the end, Farrell characterizes
the uproar over his work as the dif-
ference between displaying art in
a museum and showing it in a fast-
food restaurant: “If McDonald’s
doesn’t want my artwork, who the
fuck cares?”

Assistance in preparing this story
was provided by Bruce Haring.

add more variety to the playlist and
become more aggressive. The format
will evolve in a hipper direction.

“It’s the new progressive format
and should be treated as such. It's
playing more new music than top 40
or any other format.”

Sebastian was WBMW’s first PD,
and before that had developed an
“eclectic-oriented radio” format that
has much in common with today’s
adult alternative formula.

Nevertheless, while admitting that
KTWYV continues to program ‘“quite
a few mainstream artists,” such as
Sade, Chapman, and Bruce Hornsby,
he notes “that’s not the makeup of
the majority of our roster.” He says
music by new age artists ranging
from Kitaro and Mannheim Steam-
roller to Vollenweider accounts for
about 40% of KTWV'’s playlist, with
light jazz contributing 40% and vocals
20% of the format.

In contrast, Cerphe, the PD of
WBMW, Sebastian’s former station,
says, ‘“We play very little new age.
Most of the NAC stations are playing
very little. The sound is more of a fu-
sion jazz-light rock sound.”

Another leading adult alternative
station, KKSF San Francisco, has
played an eclectic mix of music since
it adopted the format in August 1987,
according to PD Steve Feinstein. All
along, he says, its programming has
blended vocal music from Dire
Straits to Stevie Ray Vaughan with
fusion jazz and new age music.

But while many of the artists it
plays are familiar to its audience, the
station rarely programs hits from
other formats; it is more likely to air
lesser-known tracks by a Dire Straits
or a Tracy Chapman, he says.

WNUA Chicago programs an aver-
age of two new age cuts an hour,
says MD Michael Fischer, dividing
the balance of its programming
among fusion jazz (40%), soft rock
(40%), and urban and AC (15%).

Artists who fit the format include a
number who are either former album
rock radio favorites, like Kenny Ran-
kin and Boz Scaggs, or current album
rock stars. “Steve Winwood, Sting,
and Peter Gabriel are core artists for
this format,” says Fischer, adding
that certain tracks by urban/pop acts
such as Anita Baker and Whitney
Houston also work on WNUA.

Sebastian sounds a note of caution
about the rapid transformation of
adult alternative outlets. “I think we
need a lot of fine-tuning—but I don't
think we need to become more like
other stations ... Stations that do
best in this genre are those that carve
out their own niche and listen to what
the audience is asking for.”
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Front-Line-GD Prices Cut At A&M

Discount Permanent For 150-Plus Titles

BY GEOFF MAYFIELD

NEW YORK A&M has become the
latest record company to take a knife
to CD prices. As part of its fall re-
stocking program, the label will sell
more than 150 full-priced CDs at an
11% discount through the end of the
year, and it pledges that those titles
will continue to sell at reduced prices
after the deal ends.

The program, scheduled to kick in
Tuesday (6), will lower the base
wholesale cost of affected titles from
$10.30 to $9.17 per unit. David Stef-

U.K.’s Largest
Indie, Mute,
Joins Enigma

BY CHRIS MORRIS

LOS ANGELES Culver City,
Calif.-based Enigma Entertain-
ment Corp. has signed a long-
term deal to distribute Mute Rec-
ords, the English company that
bills itself as the largest U.K. in-
dependent label.

Product on the British imprint
will be moved according to Enig-
ma’s CEMA distribution pact
(under the Enigma banner) and
through independent channels
(on Enigma’s Restless subsid-
iary).

Mute made a splash with its
initial release in 1978—the
quirky electropop single and im-
port hit “TVOD”/“Warm Leath-
erette” by the Normal (the re-
cording name of label founder
Daniel Miller). The company
went on to establish itself as one
of the foremost marketers of
cutting-edge English dance-pop
bands; its roster has included
Yazoo, Depeche Mode, and Era-
sure.

Mute label manager Peter
Wright says that the deal with
Enigma ‘“‘encompasses every-
thing that isn’t already signed.”
Erasure, Depeche Mode, and
Nitzer Ebb are currently signed
to Warner Bros.-distributed la-
bels, while Wire and I Start
Counting were previously inked
independently by Enigma.

“We think the entire Mute la-
bel has very high standards,”
says Enigma chairman William
Hein. “The company has inter-
esting artists, and Mute has a
great deal of style.”

Hein sees Mute as an avenue
for gaining an additional toehold
in the still-burgeoning dance-pop
market: ‘“Occasionally, we’ll get
something that goes over the top
and sells millions and millions.”

Adds Wright: “Dual distribu-
tion allows us a lot of leeway in
terms of moving people up or
placing them in the appropriate
slot.”

Wright says that Mute will
have control over its own mar-
keting. Three employees based
in New York and Los Angeles
will handle the label’s publicity
and promotion.

The first product to be issued

(Continued on page 74)

fen, A&M senior VP of sales and dis-
tribution, says the postdeal price has
“yet to be determined,” but the com-
pany is assuring labels that the new
price at the first of the year will not
exceed $9.17.

Products bought in the program
will have January dating.

The batch of discounted titles is an
eclectic mix of older titles and albums
that have been released within the
last couple of years.

Included are early releases by Joe
Cocker, Cat Stevens, the Police,
Supertramp, and the Carpenters as
well as mid-'80s titles by Amy Grant,
Joe Jackson, Jeffrey Osborne, and
Simple Minds. Among the more re-
cent entries included in the program
are David & David’s “Boomtown,”
Iggy Pop’s “Blah, Blah, Blah,” and
Squeeze’s “Babylon And On.”

Some jazz reissues, including al-
bums by Dave Brubeck, Quincy
Jones, George Benson, and Wes
Montgomery, will also be introduced
at the lower price point.

Steffen adds that a major consider-
ation in determining the postdeal
price will be the performance of the
titles during the discount program.
And if the dealt titles meet or beat
A&M’s projections, he says, it’s likely
more front-line titles would move to
the new price point.

Steffen says that like other record

companies, A&M will maintain a pre-
mium price for “superstar, premier
acts.”

Although the cuts are just now be-
ing passed on to the marketplace,
Steffen says the move has been on
A&M’s drawing board since March,
when CBS announced its CD discount
program at the National Assn. of Re-
cording Merchandisers annual con-
vention (Billboard, April 23).

Steffen explains that A&M is “a
company that is privately held, and
because of that status, it takes a lot
more time to review” pricing moves
and to gauge whether such cuts “will
have a positive or negative effect, be-
cause if the increase on [unit] sales
doesn’t compensate or more than
compensate for the lower revenue, it
has a negative effect. So we really
have to look at things very carefully.

“Starting right after NARM we
started looking at how we were going
to do this and at which titles, and this
is what we came up with.”

A&M has a midpriced tier in which
certain catalog titles are sold at a dis-
count that nets out to a per-unit
wholesale cost of $7.50. The label also
uses that $7.50 mark for developing
artists, but in those cases, the titles
are introduced at that price rather
than discounted.

The question of whether a particu-

(Continued on page 73)

Bienstock Builds His Own
Recorded Music Library

BY IRV LICHTMAN

NEW YORK Freddy Bienstock
Enterprises, apparently failing in a
bid for the U.K.-based Chappell Mu-
sic recorded library, has opted to
form its own library through Bien-
stock’s Carlin Music operation in
London.

Carlin Recorded Music has in fact
recruited three former key staffers
from the Chappell unit to run the
operation at Carlin’s offices at 14
New Burlington St. They are Nick
Farries, Paul Kinane, and Sue
Lowe.

Overseeing the library, which will
supply original music and sound ef-
fects for many industry needs, is
Bienstock’s New York-based broth-
er Johnny, executive VP of Freddy
Bienstock Enterprises. Johnny
Bienstock had similar responsibil-
ities at Chappell before its sale to
Warner Communications Inc. last
October.

Freddy Bienstock says he has
also made administrative deals with
two companies formerly in the
Chappell fold, Standard Music and
Ready Musie, to acquire close to
one-quarter of Chappell’s recorded-
music business.

Bienstock—a major investor
along with Boston Ventures and
others in the acquisition of Chappell
Music from PolyGram before its
sale to WCI—claims a quid pro quo
in his separation agreement with
Chappell: He extended for another
five years Chappell’s worldwide ad-
ministration, except in the U.S. and
U.K., of his music-publishing inter-
ests.

Bienstock did this, he says, in re-

turn for ‘“‘indications’ he’d be a
prime contender to acquire certain
Chappell units, including the record-
ed-music library, if they were put up
for sale.

Bienstock says, however, that
Zomba Enterprises, which also con-
trols a major recorded library, nego-
tiated an agreement in principle in
July with WCI for the Chappell re-
corded music division. The deal has
not been finalized.

Bienstock says that while he
would welcome an opportunity to
acquire the Chappell division if the
Zomba deal fell through, he stress-
es that his original $1.7 million offer
no longer holds because of his sub-
sequent deals with Standard and
Ready.

Executives at WCI, Warner-
Chappell, and Zomba were not avail-
able for comment.

Although the idea of a music pub-
lisher’s recorded library is not new,
Bienstock believes “it’s in its infan-
cy. There is an ever-increasing de-
mand in global usage, including sat-
ellites and cable TV.” Recorded li-
braries are also used by jingles
companies, industrial shows, and
schools.

The Carlin Recorded Music Li-
brary was officially launched Sept.
1, and its own lineup of product, re-
corded on compact disk, will be
available before the end of the year.

Looking for
Inside Track?
... see page 76

Bertei’s Guys. Chrysalis artist Adele Bertei meets with management and label
executives to mark her debut album, “Little Lives.” Pictured, from left, are Peter
Edge, Chrysalis/Cool Tempo; Rick Smith, Bertei's manager; Bertei; Daniel
Glass, VP, promotion, Chrysalis; and Mike Bone, president, Chrysalis.

EXEGUTIVE TURNTABLE

RECORD COMPANIES. Billy Bass is appointed VP, marketing, for Chrysalis
Records in New York. He was an account executive for The Rod Dyer
Group Inc.

Traci Jordan is named VP, artist development/video, for Motown Rec-
ords in Los Angeles. She was director, R&B artist development, publicity
and video, for Arista Records.

Arista Records in New York names Erik Nuri VP, A&R, R&B, and Kirk
Bonin associate director, R&B marketing. They were, respectively, VP,
A&R, R&B, for RCA Records and Los Angeles local marketing manager
for the label.

Epic/Portrait/CBS Associated Labels in New York appoints Polly An-
thony VP, pop promotion, and Troy White national manager, secondary

BASS ANTHONY
markets, black music promotion. They were, respectively, director, national
promotion, and a college and account service representative, both for the
label.

Columbia Records in New York names Sal Ingeme regional manager,
adult contemporary Northeast promotion, and Jerrold Blair local promo-
tion manager, Boston. They were, respectively, regional promotion manag-
er for the label and director, West Coast promotion, for Chrysalis Records.

CBS Records in New York names Andrew LaValle point-of-purchase di-
rector and Brune del Granado point-of-purchase manager. They were, re-
spectively, point-of-purchase manager and account services representative

WHITE INGEME KNIGHT

for Miami, both for the label.

Sleeping Bag/Fresh Records in New York names Virgil Simms VP, pro-
motions, and Frank Owen director, press relations. They were, respective-
ly, regional marketing and promotion director for the label and a free-lance
music journalist.

Polydor/London/Wing and Associated Labels in Los Angeles makes the
following appointments in promotion: Bill Smith, VP, pop; Mel Delatte, na-
tional director, pop; Ron Ellison, VP, urban, R&B; Maurice Watkins, na-
tional singles director, R&B; Luther Terry, national singles director, R&B;
Wynn Jackson, senior director, album; and Calvin Lew, national director,
album. Smith was national singles specialist for PolyGram; Delatte was na-
tional singles director for I.LR.S. Records; Ellison was national director,
R&B promotion, for PolyGram; Watkins was national director, promotion,
for Motown Records; Terry was director, R&B promotion, for PolyGram;
Jackson was Houston local promotion manager for PolyGram; and Lew
was national director, album promotion, West Coast, for PolyGram.

PUBLISHING. Bob Knight is named creative director of film, television, and
advertising for The Famous Music Publishing Cos. in Los Angeles. He was
a marketing consultant for Geffen Records, Trintex, and Masai Enter-
prises.

BMI in New York promotes Maxine Brewster to director, operations, li-
censing administration. She was operations manager for the company.

o YIDEO PEOPLE on the move, see page 51
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