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Top Retail Chains Reach For Disney Helps Promote Previously Watched Titles 

Growing Latin Music Market Used Videos Take On New Glamour 
BY CARLOS AGUDELO 

NEW YORK As an increasing num- 
ber of large U.S. retail chains experi- 
ment or expand their involvement 
with Latin product, this segment of 
the industry is rapidly becoming inte- 
grated into the mainstream. 

Such major chains as The Music - 
land Group, Sound Warehouse, Tow- 
er Records, Hastings, and Where- 
house Entertainment are cautiously 
exploring the market for Spanish -lan- 
guage product. Their aim is not only 
to sell to those Latinos who tradition- 
ally don't venture into non -Hispanic 
stores, but to get them to buy Anglo 
records as well. 

Mainstream retailers are already 
selling a good deal of Anglo product 
to Latin consumers. According to 

1989 To Test 
Mettle Of PPV 

Music Events 
BY BRUCE HARING 

NEW YORK In what pay -per -view 
industry observers see as the first 
real test of pay television's potential 
in the music market, PPV companies 
will present at least four major con- 
cert events this year on cable TV sys- 
tems. 

Citing the growth of PPV -wired 
homes in the U.S., now estimated at 
slightly more than 10 million, cable 
industry officials say the number of 
potential subscribers to concert per- 
formances has finally reached a suf- 
ficient level to make music ventures 
viable. 

MTV will be a major player in the 
coming PPV wave. Jock McLean, VP 

(Continued on page .93) 

surveys conducted by crossover 
"power" stations in the country's 
main cities, Hispanic youths are big 
consumers of dance and pop music. 
Now some big chains, such as Where- 
house and Sound Warehouse, are de- 
voting more attention to Hispanic 
consumers by offering Spanish -lan- 

(Continued on page 87) 

BY JIM McCULLAUGH 

LOS ANGELES Previously viewed 
cassettes are emerging as a major 
factor in the video marketplace, 
pumping up dealer sales and even 
competing with new sell- through 
product in some cases. 

Comparing the growth in the cate- 

gory from December 1987 /January 
1988 to December 1988 /January 
1989, some chains claim used -tape 
sales are up as much as 85 %. 

While the sale of used video prod- 
uct is not new, particularly among 
more traditional, aggressive video 
specialists, chains are giving in- 
creased emphasis to such cassettes, 

Sell- Through Tops Gentals for Dec. 
BY AL STEWART 

NEW YORK The dramatic growth 
of sell- through in December 1988, 
spurred by the availability of "E.T. 
The Extra - Terrestrial" and "Cinder- 
ella," marked the first time that sell - 
through dollars clearly surpassed 
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rental revenue in a given period. This 
is one of the key findings of a new re- 
port by the Fairfield Group, a video 
industry research group. 

Although the video sales market 
has in the past few years generated 
only about 20% of the dollars brought 
in by rental, 1988 saw a radical 

change in the equation: While rentals 
generated more than $10 billion, sell - 
through accounted for $4.5 billion, 
about 45% as much as the video rent- 
al market, based on the sale of some 
228 million new and previously 
viewed videos (see story this page). 

(Continued on page 83) 

ADVERTISEMENTS 

Leaders of the house music scene, TEN CITY has achieved 
success and topped the charts in England and America. Their 
new single and video "That's The Way Love Is (7- 88963) 
(0- 86464) (PR 2580), from their debut album FOUNDATION 
(81939), bridges dance music and urban radio to create a multi - 
format smash. Produced by Marshall Jefferson and Ten City. On 
Atlantic Records, Cassettes and Compact Discs. 

1 0 0 0 A I R P L A N E S O N T H E R O U F 

... 1000 Airplanes On The Roof is among the most dramatic 
and mcving of his recent efforts." -N.Y. TIMES. "Glass' 
consistently inspired score provides an evocative aural 
atmosphere, eating away at the listener on a subliminal level." 
-USA TODAY. The original soundtrack to the science fiction 
drama 1000 Airplanes On The Roof, composed by Philip Glass. 
On Virgin Records, Cassettes and Compact Discs. 1/2/4-91065. 

devoting more in -store real estate to 
the category. 

In addition, chains say they are be- 
ing encouraged by studios to develop 
this practice -despite the fact that 
those vendors plan to include many 
of the same titles in fall sell- through 
campaigns. 

Walt Disney, for example, has 
been supplying dealers with "previ- 
ously viewed" stickers and co -op 
money for selling off excess stock of 
"Three Men And A Baby "; a similar 
approach is under way for the stu- 
dio's "Big Business." 

The primary factor cited for the 
trend is the extensive industry push 
on depth of copy during the last year. 
According to analyst Bob Alexander 
of New York -based Alexander & As- 

(Continued on page 83) 

Video Stores 
Heat Up During 

Deep Freeze 
BY GERRY WOOD 

NASHVILLE Cold weather causes 
hot rentals. That's the video picture 
in the frigid wake of the Arctic blast 
that has brought winter's coldest 
climes to most of the U.S. 

A Billboard survey of the affected 
states shows that the cold has put a 
snap into video rentals, boosting busi- 
ness by as much as 30% in some mar- 
kets. Below- freezing and sub -zero 
temperatures have spawned a cellu- 
loid hibernation that is possibly un- 
matched in the age of video rentals. 

Not only did rental figures boil as 
the mercury froze, but consumers al- 
most doubled their per -visit rentals 
as a prescription for a national epi- 

(Continued on page 82) 
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The Original Motion Picture Soundtrack 

HIT MUSIC ON A MAJOR SCALE. 
FROM THE CREATORS OF "FOOTLOOSE." 

NIA PEEPLES JOHNNY KEMP 

MICHAEL BOLTON 
with the cast of 

Sarafina 

ALSO FEATURING 

Art Garfunkel, 
Kevin Cronin, 

Patti LaBelle and 

Laurnea Wilkerson. 

CKEY THOMA 

PAUL 
CARRACK NUN* 

THE SANGLES 

Mickey Thomas "SING" ;r 

Johnny Kemp "BIRTHDAY SUIT" 
Paul Carrack & Terri Nunn "ROMANCE" 

(Love Theme From Sing) 

"SING:' 
KEY IN ON THE HITS WITH 
THE NEW SOUNDTRACK ALBUM 
FEATURING TEN BRAND -NEW SONGS. 
ON COLUMBIA CASSETTES, 
COMPACT DISCS AND RECORDS. 

Album Executive Producer.' Oean Pitchford andlrat Zedan Motion ... ephy and Artwork Tale' c 1188 h Star Pictures, he All Riyhts Reszrned 

Mickey Thomas courtesy of RCA Records. Part I.aeack co, vesy of Chrysalis Ref uds Inc Tern Nunn courtesy ot Reords. Ria :'pe;.les courtesy et %Imo,. Records tnc. pattt LaBele court of ;ktCA Records, Inc. Columbia °'4. are tradewrks ut CBS, Inc. (C. 1989 CBS R 
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`INTUITION' BRINGS BOFILL BACK 
The "Angel Of The Night," pop /R &B songbird Angela Bofill, returns af- 

ter a three -year absence from recording with a new album, "Intuition," 
on a new label, Capitol. Billboard's David Nathan talks to Bofill about her 

latest release. Page 26 

Minneapolis Experiences Title Wave 
Just two years after opening its first Minneapolis /St. Paul combo super- 

store, Title Wave is making a splash as the area's newest major inde- 

pendent music /video dealer. Chicago contributor Moira McCormick has 

the story. Page 55 

WILLIAMSES MAKE VID MUSIC HISTORY 
Though country legend Hank Williams Sr. died 36 years ago, you 
wouldn't know it by watching Hank Williams Jr.'s new clip for their duet, 

"There's A Tear In My Beer." Video music editor Steven Dupler talks 
with director Ethan Russell to find out how father and son were reunited 

on videotape. Page 66 

Contest Faces Placed, At Last 
Finally -a winner in the Billboard Place That Face! Contest. Catch the 

details in this week's issue. Page 62 
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Griffey Said To Drive Too Hard A Bargain 

Solar, Motown Talks Collapse 
BY CHRIS MORRIS 

LOS ANGELES Merger talks be- 
tween Motown Records and Solar 
Records collapsed during the last 
week in January, in an apparently 
rancorous conclusion to negotiations 
that had been in progress since No- 
vember (Billboard, Dec. 10). 

The proposed merger would have 
united Motown, the country's No. 1 

black -owned label until its sale by 
founder Berry Gordy Jr. to MCA 
Records and Boston Ventures last 
year, and Solar, which became the 
top minority -owned U.S. record com- 
pany after Motown's sale. 

Observers had believed that the 
deal was close to completion, since 
Motown's promotion staff had been 
working Solar's current Midnight 
Star album. However, the merger ul- 
timately fell apart, due to what some 
insiders say were unreasonable de- 
mands on the part of Solar chairman 
Dick Griffey. 

"The deal is over, the negotiations 
are dead," says a source close to the 
talks. "Griffey wanted the world, the 
stars, the sun, and the moon ... It be- 
came too unwieldy. Griffey drove 
just too hard a bargain, and it didn't 
make economic sense." 

Word that the two labels had bro- 
ken off discussions surfaced Feb. 3, 
when a letter from MCA Music En- 
tertainment Group president Irving 
Azoff to Motown president Jheryl 
Busby -a copy of which was ob- 
tained by Billboard- arrived at Mo- 

town's corporate offices. 
"No one is more unhappy than I 

that we were unable to conclude the 
Solar deal," Azoff wrote. "However, 
Mr. Griffey's recent letter, which I 
have asked [MCA Records financial 
affairs VP] Zack [Horowitz] to for- 
ward to you, has redefined the mean- 
ing of the words `bad faith,' even for 
the record business. 

"I can't imagine what business op- 
portunities we may have missed with 

all of [Boston Ventures VP] Martha 
[Crowninshield]'s, Zack's, my, and 
your time wasted on this project," the 
letter continues. "As we all know, life 
goes on and we're all much too talent- 
ed a group not to find other opportu- 
nities. 

"It is absolutely imperative that 
you send a memo to your entire staff 
and the staff of MCA Distributing 
that all promotion and marketing 

(Continued on page 83) 

MCA Teams With Retailers 
In Battle For Song IDs 

BY KEN TERRY 

NEW YORK MCA Records has 
become the first major label to play 
a role in the burgeoning industry 
effort to encourage back- and front - 
announcing of songs by radio DJs. 

Emulating a similar campaign in 
Chicago (Billboard, Jan. 28), MCA is 
spearheading a petition drive in St. 
Louis to enlist consumers in the bat- 
tle for more on -air information 
about records and artists. Since 
Feb. 3, more than 40 chain -store 
outlets as well as local one -stops 
and their customers have been 
seeking signatures on copies of a 
petition identical to the one circulat- 

ed by Flipside Records' Carl Rosen- 
baum among 55 Chicago-area rec- 
ord stores. 

The latter campaign garnered 
10,000 signatures in the space of a 
month. MCA has provided the par- 
ticipating St. Louis dealers with pe- 
titions that have space on them for 
15,000 signatures. MCA regional 
branch manager Mike Smith hopes 
that many signatures can be gath- 
ered by March 4, when the petitions 
are due to be mailed back, but he 
notes that this is not the most high - 
traffic time of year in record out- 
lets. 

Among the participants are 12 
(Continued on page 82) 

BMG Joins Labels Raising LP Penalties 
MCA Expected To Be Last Major Distrib On Board 

BY GEOFF MAYFIELD 

NEW YORK BMG Distribution 
has, as predicted, followed the in- 
dustry trend by raising penalties 
for LPs. 

Following a similar tack to that 
just taken by both WEA and CEMA 
(Billboard, Feb. 11), the company 
has also raised its LP purchase bo- 
nus, which maintains the break - 
even points that the distributor al- 
ready had in place. 

With BMG's move, all of the six 
major music distributors except 

MCA have adopted a higher penalty 
for LPs. At press time, Billboard 
learned that MCA was getting 
ready to follow suit with its own re- 
vised program, although it is not 
known whether that company will 
also hike its LP incentive. 

Like WEA, BMG doubled both 
sides of its incentive /disincentive 
equation. In BMG's plan, which be- 
came effective Feb. 6, the LP bonus 
for wholesalers has risen from 
1.05% to 2.1 %; those accounts' penal- 
ties have moved from 5.25% to 
10.5 %, which keeps the configura- 

Problem Solving Gradual, 
Says Global Pub Report 

BY NIGEL HUNTER 

LONDON Annual reports submit- 
ted to the International Federation 
of Popular Music Publishers indi- 
cate a commonality of problems and 
difficulties confronting music pub- 
lishers in various territories and 
only gradual progress in rectifying 
some of the headaches. 

New copyright legislation has 
been enacted in Japan, Finland, Bel- 
gium, and Canada with generally 
beneficial consequences, but home 
copying, the rental situation, and 
photocopying of printed music are 
still unresolved on a wide scale. 

The National Music Publishers' 

Assn. and the Harry Fox Agency of 
the U.S. welcome their country's ac- 
cession to the Berne Copyright Con- 
vention, although noting that Con- 
gress had decided upon a "minimal- 
ist" approach, narrowing the scope 
of amendments to U.S. copyright 
law to changes specifically mandat- 
ed under the Berne terms. 

Thus, while the U.S. compulsory 
jukebox licensing scheme and the 
prerequisite for copyright registra- 
tion by foreign copyright owners 
prior to suit were dropped, Con- 
gress found that U.S. moral rights 
laws as currently constituted al- 
ready satisfy Berne standards, 

(Continued on page 92) 

tion's breakeven point at 20 %. 
Retail accounts still face a 16% 

LP breakeven, with the bonus for 
that product doubling to- 1.7% and 
the penalty doubling to 10.625 %. 
Earlier this year, BMG lowered the 
breakeven for all configurations by 
1% for both retail and wholesale 
customers (Billboard, Jan. 14). 

An executive at BMG says he ex- 
pects the company's revision will be 
"treated as a nonevent." While ac- 
counts were neither surprised nor 
stung by BMG's announcement, 
there is increasing tension among 
merchandisers over whether record 
companies will pull a fast fade on vi- 
nyl-at the expense of those distrib- 
utors' customers. 

I have trouble believing the la- 
bels are the white knight [for LPs] 
that they say they are," says Harold 
Guilfoil, head buyer for Owensboro, 
Ky. -based WaxWorks and its 77- 
store Disc Jockey web. He points 
out that CBS has stopped stocking 
LPs on older titles by such key acts 
as Bruce Springsteen, Pink Floyd, 
and Ozzy Osborne. 

"In reality, we're trying to figure 
out where the record companies are 
coming from," says Guilfoil. 

He finds little comfort in the fact 
that BMG, WEA, and CEMA have 
increased their incentives for LP 
purchases. "We're all going to look 
at the down side instead of the posi- 
tive side. We're always preening 
[LP stock] down so it's just the 
cream -like ZZ Top and Dire 
Straits- things that we know will 
sell if they pull the plug on us the 

(Continued on page 88) 
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Anheuser -Busch To Promote Five Home Video Titles 

CBS /Fox Sews Up Sports Sponsorship 
BY JIM McCULLAUGH 

LOS ANGELES CBS /Fox Video 
has scored what it claims is the indus- 
try's first multiple -title sponsorship 
deal. 

Anheuser -Busch will sponsor and 
promote five of the company's up- 
coming sports videos, including "Jew- 
els Of The Triple Crown," "Live And 
Drive The Indy 500," and a three -vol- 
ume "Best Of ABC Wide World Of 
Sports" collection. 

According to Ken Ross, director of 
nontheatrical programming, the deal 
is a seven -figure package, with the 
majority of the money "going into 
consumer promotions broken into 
two waves. Money will be spent in 
television media and point- of -pur- 
chase at locations that sell Bud- 
weiser." Custom commercials will be 
created for each tape. 

"It's a big, big step for putting 
sports video on the map," says Ross, 
although his division has been a lead- 
er in cultivating what is now consid- 
ered by many observers to be the 
fastest -growing portion of the non- 
theatrical video market. The division 
now boasts some 30 sports -oriented 
titles, including instructionals and 
basketball- oriented tapes via an on- 
going relationship with the National 
Basketball Assn. 

One reason for Anheuser -Busch's 
receptivity to the deal, says Ross, 
was the opportunity to get involved 
with multiple tapes and multiple 
sporting events. "Continuity is criti- 
cal in that it offers a program with 
more than a one -month life cycle," he 

says. 
Ross says CBS /Fox Video will 

complement the promotions with its 
own marketing and sales efforts 
through its retail network. 

Beyond the new sponsorship ar- 
rangement, says Ross, a recent tape, 
"Come Fly With Me " -a profile of 
Chicago Bulls basketball superstar 
Michael Jordan, which arrived in 
stores Jan. 26- has gone beyond the 
platinum level, which is "extremely 

encouraging" for the genre, he says. 
On Feb. 23, CBS Fox Video will is- 

sue "Kareem: Reflections From In- 
side," a career restrospective narrat- 
ed by Los Angeles Laker center Kar- 
eem Abdul- Jabbar, who is retiring 
this year. The Kareem and Jordan 
tapes, says Ross, represent program- 
ming steps beyond the team- champi- 
onship restrospectives and other 
yearbook approaches the company 

(Continued on page 86) 

Davis Sales Miles Ahead 
Of orner Boxed Jazz Sets 

BY GEOFF MAYFIELD 

NEW YORK Boxed sets that 
chronicle the careers of jazz greats 
have become frequent offerings 
over the last three years, but none 
have matched the sales success of 
"Miles Davis: The Columbia Years 
1955 -1985." 

The set -which contains five LPs 
or four CDs or cassettes- stands at 
No. 11 with a bullet on Billboard's 
Top Jazz Albums chart. When it de- 
buted on the biweekly survey six 
weeks ago, it became the first of 
the recent jazz boxes to earn a chart 
position. In fact, the Miles album 
may well be the first boxed set to 
ever register on Billboard's jazz 
charts. 

A spokesman at Columbia says 
the box has shipped 25,000 units to 
date. 

Dealers point to the set's relative- 
ly economical selling price, its pack- 
aging, and the nature of its pro- 
gramming as reasons why the set 
has outsold other recent jazz boxes, 
but say Davis' popularity and his 
career's stature -are probably the al- 
bum's strongest lures. 

"Let's be honest: Miles is a spe- 
cial case," says Sally White, who 
owns Sally's Place, a Westport, 
Conn., store that specializes in jazz. 
"He's been here since Charlie 
Parker, so he's got a lot to say, and 
his style has kept changing through 
the years." 

(Continued on page 82) 

Pickwick Ent. To Bow Audio, Vid Logos 
Plan Product Rollout At March NARM Meet 

BY IRV LICHTMAN 

NEW YORK A varied program of 
audio and home video software under 
the Pickwick and Diamond banners is 
being readied for a rollout at next 
month's convention of the National 
Assn. of Recording Merchandisers. 

The two logos are offshoots of Jan 
Weinberg's Marketing International, 
a Stamford, Conn.-based corporation 

that last year expanded its operations 
as a surplus home video wholesaler 
to emerge as a prerecorded software 
entity. Both audio and video product 
fall under the aegis of Pickwick En- 
tertainment. 

The audio segment stems from a 
rebirth of the Pickwick label -a pio- 
neer in making licensing deals with 
major labels for release of product on 
budget albums -and the merging of 

Ralph King Resigns 
Wherehouse VP Position 

LOS ANGELES In a surprising 
move, Ralph King resigned his post 
as VP of marketing at Wherehouse 
Entertainment here Jan. 5 to pur- 
sue other interests. 

King, 37, joined Wherehouse 
June 1 as VP advertising and sales 
promotion, coming directly from 
IVE, where he worked two years 
and was senior VP marketing. In 
mid -August last year, King was ele- 
vated to VP marketing. 

In a release, Scott Young, presi- 
dent /chief operating officer at 
Wherehouse, says, "Ralph made a 
number of significant contributions 
during his short time at the Where- 
house. We wish him well in his fu- 
ture endeavors." 

The release states no immediate 

plans for a replacement and no re- 
assignment of King's responsibil- 
ities have been announced. 

According to King, he had hoped 
"to balance some of the outside 
things," but after long discussions 
with Young it was decided he 
should leave. 

For 11 years, King was at Dur- 
ham, N.C. -based Record Bar, most 
recently senior VP marketing. For 
a brief period prior to joining IVE 
and moving out here, King was in 
consulting and became involved in 
some ventures he now wants to 
pursue. 

Among King's ventures is an in- 
vestment in Miami industrial video 
production company Falcon Video. 

EARL PAIGE 

Ira Moss' classics -oriented Moss Mu- 
sic Group company. Home video 
product flows from Diamond Enter- 
tainment, a Pickwick Entertainment 
company originally brought into the 
fold by former Pickwick executive 
Gordon Bossin. 

Operating these two software seg- 
ments is Mickey Hyman, former 
president of MGM /Home Video. Hy- 
man, who also was at one time a 
member of the CBS Records legal di- 
vision, joins other music /video execu- 
tives in the Pickwick Entertainment 
orbit. They include Cy Leslie, who 
started the original Pickwick compa- 
ny and is Hyman's former boss at 
MGM /UA Home Video, and Joe Co- 
hen, a former executive director of 
NARM who is also associated in the 
business enterprises of Leslie, his fa- 
ther -in -law. Hyman operates out of 
501 Madison Ave. in New York, al- 
though he is a weekly visitor to the 
Stamford headquarters. 

"We now have the three things in 
place to make a successful compa- 
ny," says Hyman. "They are propri- 
etary product, a distribution system, 
and, of course, people." Distribution 
of product is to be handled by Martin 
Basart, formerly of Intersound in 
Minneapolis, who has relocated to 
Stamford. He is setting up a regional 
sales force, which will be melded into 
Weinberg's telemarketing team to 
sell video product to target audi- 
ences. "We'll hit places where audio 
and video product haven't gone be- 
fore," says Hyman. 

(Continued on page 92) 

They Chose Droz. Henry Droz, president of Warner /Elektra /Atlantic Corp., 
receives the 1989 Humanitarian Award from the T.J. Martell Foundation for 
Leukemia, Cancer and AIDS Research. Shown, from left, are Dr. Frank 
Rauscher, chairman, scientific advisory committee, T.J. Martell Foundation; Dr. 
James Holland, professor and chairman, department of neoplastic diseases, Mt. 
Sinai Medical Center, and scientific director, T.J. Martell Foundation; Droz; and 
Tony Martell, senior VP /GM, CBS Associated Labels, and president, T.J. Martell 
Foundation. 

EXECUTIVE TURNTABLE 

RECORD COMPANIES. Harry Palmer is named executive VP /GM for Ateo Rec- 
ords in New York. He was senior VP, marketing, for PolyGram Records. 

Epic /Portrait /CBS Associated Labels in New York names Hank Caldwell 
senior VP, black music. He was executive VP for Solar Records. 

RCA Records in New York relocates Jim McKeon to the Los Angeles of- 
fice; appoints Randy Ostin director of pop promotion in the Los Angeles of- 
fice; and promotes Geary Tanner to senior director of pop promotion, Jeanne 
Mattiussi to senior director of video development and production, and Denice 
Mulkay -Wexler to AC promotion representative in the Los Angeles office. 
McKeon continues as VP, album promotion; Ostin was in promotion for Re- 
prise Records; Tanner was regional promotion director, Southeast and South- 
west; Mattiussi was national director, video development and production; and 
Mulkay- Wexler was national album promotion coordinator, all for the label. 

Island Records in New York makes the following appointments: Rene Es- 
quibel, national director, R &B promotion; Steve Leavitt, director, West Coast 

PALMER STONE WILLENSON 

promotion; Dave Danis, manager, West Coast promotion; John Souchak, 
manager, East Coast promotion; and Stephanie Seymour, manager, college 
promotion. Esquibel was Southwest regional promotion /marketing manager, 
black music, for Elektra Records; Leavitt was West Coast regional manager 
for RCA Records; Dams was national promotion director for Rhino Records; 
Souchak was manager of alternative promotion; and Seymour was in the pro- 
motion department, both for the label. 

Dwayne Alexander is named director, A &R, black music, Fast Coast, and 
Adam Block is named staff writer, both for EMI Records in New York. They 
were, respectively, West Coast national director, club promotion, for Capitol 
Records and senior coordinator, press and publicity, for the label. 

MCA Records in Los Angeles promotes Donnie Cohen to director, national 
AC and secondary promotion. He was promotion coordinator, secondary mar- 
kets and AC, for the label. 

Denis Venturino is promoted to director, accounting, for Arista Records in 
New York. He was manager of financial analysis for the label. 

A &M Records in Chicago promotes Jordan Zucker to associate director, 
national album promotion. He was Miami local promotion manager for the la- 
bel. 

PolyGram Records in New York appoints Margot Core manager, A &R, and 
Marty Maidenberg publicist, East Coast. They were, respectively, A &R man- 
ager for Epic Records and assistant to the VP, communications, for the label. 

PUBLISHING. Jonathan Stone is appointed GM for Windswept Pacific in Los 
Angeles. He was VP for Qwest Music Group. 

EMI Music Worldwide in New York appoints John F. Gillespie senior VP, 
human resources. He was senior VP, human resources, for Cadbury 
Schweppes. 

RELATED FIELDS. Seth Willenson is named chief operating officer for Radio Vi- 
sion International in Houston. He was senior VP, telecommunications and 
strategic planning, for New Line Cinema. 

MTV Networks in New York names William H. Roedy Jr. managing direc- 
tor for MTV Europe. He was VP, affiliate operations, for HBO. 

Michael Pillot is named VP for DIR Television in New York. He was a 
partner and producer at Calhoun Productions. 
VIDEO PEOPLE on the move, see page 49 
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OUR GMMMY NOMINEES MAIS OÙR DIAMOND JUBILEE SHINE! 
Congratulations to our members who are this year's Grammy Award nominees. In celebrating our 75th Anniversary, we also 

celebrate our members' accomplishments which so greatly contribute to the beautiful music we make together. 

.4S /DC ti4PPA) 
Ge ra. o Albright 
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The Esc ape Club (PRS) 

Melissa Etheridge 
Donald Fagen 

Irving Fine 
Frst C P 

Ivan Fsdrer (FTISJUSI' 
The forester Sisters 

.fmny George 
Gznrce Gershwin 
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DIR Stresses Music TV Programs 
Radio Syndicator To Rock Small Screen 

BY STEVEN DUPLER 

NEW YORK Radio syndicator DIR 
Broadcasting is set to make a major 
push into entertainment television 
programming, to the tune of a $10 
million investment in new program 
development. 

DIR has done some television proj- 
ects in the past, including "Sessions" 
shows for Cinemax, concerts for 

HBO, and the "Ringo Starr Special" 
for NBC-TV in the late '70s. Now, in 
a concerted effort to become more 
heavily involved in TV, the company 
has started a new division, DIR Tele- 
vision, hired ex- Columbia Records ex- 
ecutive and music video producer Mi- 
chael Pillot to run the new arm, and 
has at least two TV series projects in 
development. 

According to Bob Meyrowitz, DIR 

Ade Buys GTI From founder, 
Changes Name To famous 

BY MELINDA NEWMAN 

NEW YORK With the goal of tri- 
pling the company's revenues in five 
years, Jerry Ade has bought General 
Talent International from founder 
Norby Walters for an undisclosed 
amount (Billboard, Feb. 11). It is now 
known as Famous Artists Agency. 

Walters has been indicted for alleg- 
edly using wrongful payments to in- 
duce athletes to sign professional 
management contracts while they 
were still in college as well as threat- 
ening the players with physical harm 
if they backed out of the contracts 
(Billboard, Sept. 3). 

Although Ade says Walters' indict- 

ments were unrelated to the buyout, 
he adds, "It wasn't planned out that 
it would end like this. I don't think 
Norby planned to have controversy. 
The move was more spontaneous 
than thought out. I've had one job all 
my life -here. Norby and I are close 
friends." 

Discussion of a takeover by the 39- 
year -old Ade, who has served as 
GTI's president for several years, be- 
gan in November. "Actually, Norby 
hasn't been an active, functioning 
part of the agency for several years," 
Ade says. 

Walters' departure removes the 
controversy that has clouded the 

(Continued on page 92) 

His Many Honors Included 5 Grammys 

Joe Raposo Dead At 51 
NASHVILLE Joe Raposo, the long- 
time "Sesame Street" music director 
and award -winning music talent, is 
dead at age 51. He died Feb. 5 of com- 
plications from lymphoma. 

Raposo is credited by the Chil- 
dren's Television Workshop for creat- 
ing "the `Sesame Street' sound." He 
earned five Grammy Awards and a 
number of gold and platinum rec- 
ords for his songs "Sing," "It's Not 
Easy Being Green," "Here's To The 
Winners," and "You Will Be My Mu- 
sic." 

His music for "The Great Muppet 
Caper" earned him an Oscar nomina- 
tion. Raposo also worked on numer- 
ous network, syndicated, and public 
television series, including "The Elec- 

trie Company," "The Cabbage Patch 
Kids," "Dennis The Menace," 
"Three's Company," CBS Morning 
News, several Muppet specials, and 
three Emmy Award -winning Dr. 
Seuss specials. 

He hosted "America Is" in 1986, 
which earned him an Emmy for out- 
standing children's programming. He 
also wrote music for Polaroid, Ral- 
ston Purina, Vidal Sassoon, Holiday 
Inn, and ABC and NBC News. 

A graduate of Harvard, Raposo 
studied in Paris with Nadia Boulan- 
ger before returning to New York, 
where he collaborated on the play 
"You're A Good Man, Charlie 
Brown," directed the music of the 

(Continued on page 86) 

NARAS Studies Going Global 

With Parallel Academies 
BY KEN TERRY 

NEW YORK After surveying the 
global music industry for two years, 
the National Academy of Recording 
Arts and Sciences has decided to 
launch feasibility studies of whether 
parallel academies can be successful- 
ly launched in Europe, Japan, and 
South America. 

Eventually, NARAS would like to 
establish Grammy Awards presenta- 
tions in each of these major areas, as 
well as an international Grammy 
Awards show, according to academy 
president Mike Greene. 

The feasibility studies will begin 
sometime after this year's Grammy 
Awards event on Feb. 22. Greene 

says they will be undertaken by 
NARAS in conjunction with outside 
consultants and the accounting firm 
of Deloitte, Haskins, & Sells, which 
does NARAS' accounting and has of- 
fices all over the world: 

Greene, who attended the recent 
MIDEM music fair in Cannes, 
France, says discussions have al- 
ready been initiated with interested 
parties in Spain, France, Italy, West 
Germany, the U.K., and Japan. 

Greene contends that NARAS has 
no wish to impinge on the turf of ex- 
isting foreign music awards shows. 
For example, he says the British Rec- 
ord Industry Awards "has nothing to 
do with what we do." Whereas the rec- 

(Continued on page 93) 

chairman, the philosophy behind the 
company's TV expansion is that rock 
music has so far not been handled 
well by the medium, particularly by 
broadcast network television. 

"We have proven our credibility 
with music production on radio, and 
we have also proven it on a much 
smaller scale with the television 
pieces we've done so far, such as the 
Amnesty International show," says 
Meyrowitz. "No one in television un- 
derstands music artists and their 
needs the way we do." 

In Meyrowitz's view, the typical 
television executive's approach to a 
rock music special has been to 
"throw a big star on the air, and he'll 

(Continued on page 93) 

Dirty Decade. Executives of RCA Records present Vestron Video brass with a 
special plaque commemorating the success of the "Dirty Dancing" soundtrack, 
whose 10- times -platinum status makes it the decade's top -selling soundtrack. 
Pictured, from left, are Alan Grunblatt, senior marketing director, RCA; Bob 
Feiden, director of A &R, RCA; Dave Wheeler, VP of sales, RCA; Jon Peisinger, 
president, Vestron; Jimmy lenner, "Dirty Dancing" executive producer; Bob 
Buziak, president, RCA; Rick Dobbis, executive VP /GM, RCA; Butch Waugh, VP 
of national promotion, RCA; Pete Jones, president, BMG Distribution; and 
Dennis Fine, VP of communications, RCA. 

Gibson Electrifies Hot 100, Albums Chart; 
Vanessa Lands First No. 1 Black Single 

DEBBIE GIBSON's "Electric Youth" surges to No. 
11 in its second week on the Top Pop Albums chart, 
while her "Lost In Your Eyes" single vaults to No. 4 
on the Hot 100. It's Gibson's fifth top five single in 
less than 18 months. 

The 18- year -old from Long Island, N.Y., is the 
first female teen star to land five top five singles 
since Brenda Lee tallied seven in the early '60s. Les- 
ley Gore had four top five hits in the mid -'60s; Tiffa- 
ny has had two to date. 

Gibson is just a week 
away from becoming 
the first female teen 
star since Lee to have 
two top 10 albums. Gib - 
son's "Out Of The Blue" 
hit No. '7 a year ago. Lee 
had back -to -back top 
five albums in 1960, 
"Brenda Lee" and "This 
Is ... Brenda." 

Gibson is probably a 
couple of weeks away by Paul 
from holding down the No. 1 spot simultaneously on 
the Hot 100 and the pop albums chart -something 
that no female teen star has ever done. Only one 
male teen star -Little Stevie Wonder -has topped 
both charts simultaneously. He scored in August 
1963 with "Fingertips -Pt. 2" and "Little Stevie 
Wonder /The 12 Year Old Genius." 

The most impressive thing about Gibson is that 
few regard her strictly as a teen star. She is increas- 

CHART 
BEi 

ingly perceived as a mainstream pop singer, closer 
to, say, Olivia Newton -John and Belinda Carlisle 
than to Tiffany. The fact that Gibson writes and pro- 
duces much of her own material is a big reason that 
she has a more adult image than her rivals. 

VANESSA WILLIAMS lands her first No. 1 hit on 
the Hot Black Singles chart with "Dreamin'," which 
also climbs to No. 31 on the Hot 100. And Williams' 
"The Right Stuff" album hits a new high on the pop 
albums chart, climbing four notches to No. 87. 

The black radio support must be especially grati- 
fying to Williams. Without a strong show of support 
from the black community, this project -even more 
than most -wouldn't have been able to cross over to 
the mass pop market. 

"Dreamin' " is the second No. 1 black hit for Poly - 
Gram- distributed Wing Records in just eight 
months, following Tony! Toni! Toné!'s "Little Wal- 
ter." 

FAST FACTS: Tone -Lot's "Wild Thing" moves up 
to No. 2 on the Hot 100, becoming the highest- chart- 
ing single to date by a rap act. The previous record 
holder was Run -D.M.C.'s "Walk This Way," which 
hit No. 4 in 1986. This doesn't count rap- oriented sin- 
gles by pop acts, such as Blondie's chart -topping 
"Rapture." Loc's album, "Loc -Ed After Dark," en- 

ters the pop albums chart at No. 69. 
Poison has the top new entry on the Hot 100 at 

No. 56 with a remake of Loggias & Messina's "Your 
Mama Don't Dance." The single was produced by 
Tom Werman, who previously dipped into the oldies 
pool for Motley Crue's top 20 cover of Brownsville 
Station's "Smokin' In The Boys' Room." 

Metallica registers its first Hot 100 single as 
"One" enters the chart at No. 76. The single is sup- 
ported by Metallica's first videoclip. The group is set 

to perform "One" on the 
upcoming Grammy 
Awards, where it is the 
betting favorite to win 
for best hard rock /metal 
performance. 

Huey Lewis & the 
News' "Give Me The 
Keys (And I'll Drive You 
Crazy)" holds at No. 47 
on the Hot 100. Unless it 
gets a tuneup fast, it 
will become the group's 

first single to miss the top 40 since 1982. 
Bob Dylan & the Grateful Dead's "Dylan & The 

Dead" enters the pop albums chart at No. 80. The 
single -disk live recording marks the first time that 
Dylan has shared billing on an album since he and 
The Band joined forces on "Before The Flood." That 
double -disk live album hit No. 3 in 1974. 

Geffen Records has three albums in the top five 
for the first time in its history. Debut albums by 
Guns N' Roses and Edie Brickell & the New Bohemi- 
ans are Nos. 2 and 4, respectively, while the new 
"GN'R Lies" is No. 5 . Geffen's hot streak con- 
tributes to WEA's dominance of the pop albums 
chart. The distribution giant has 75 of the top 200 al- 
bums -more than twice as many as runner -up CBS, 
with 35. 

Michael Jackson's "Moonwalker" dislodges "E.T. 
The Extra -Terrestrial" to hit No. 1 on the Top Video- 
cassettes Sales chart. "The Making Of Michael Jack- 
son's `Thriller' " reached No. 1 on the video sales 
chart in 1984. 

WE GET LETTERS: David Harris of Glasgow, 
Ky., notes that Roy Orbison returns to the top 40 on 
the Hot 100 this week after an absence of 22 years 
and nine months. That's the longest gap between 
top 40 hits since the Contours were shut out for 25 
years and seven months between top 40 appearances 
of "Do You Love Me." 

William Simpson of Los Angeles notes that in Sa- 
mantha Fox's recent top 10 hit, "I Wanna Have Some 
Fun," the singer reprises a line from her previous top 
10 hit, "Naughty Girls (Need Love Too)." In addition, 
both hits feature Fox's name in the lyrics. 

Louis Iacueo of West Covina, Calif., notes that Pau- 
la Abdul was a cheerleader for the Los Angeles Lak- 
ers, not a pro football team as we reported last week. 

Grein 
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A NEW SOUND IN JAZZ 
INTRODUCING 

WORLD FUSION MUSIC 

Now Available: CH 22222 
JORGE DALTO & Superfriends 
"RENDEZ VOUS" 

JORGE DRLIO 
d SUPER F R I E N D S 

THE SILENCER MARK GRAY E SUPER FRIENDS 

Available Soon: CH 22224 -2 
MARK GRAY & Superfriends 
"THE SILENCER" 

TERUO NAKAMURA 
President & Producer 

Now Available: CH 22223-2 
BARRY FINNERTY & Superfriends 
"2B NAMED LATER" 2_, 

NAMED LATER 
BARRY FINNERTY 
& SUPERFRIENDS 

-0 la9te uperérienál 

THE FIRST SAMPLER 

Now Available: CH 2221 -D 
"A TASTE OF SUPERFRIENDS" 

The First Sampler 

Upcoming Releases: 

JOHN STUBBLEFIELD 
JIMMY HEATH 

JOE LEE WILSON 
KUNIHIKO SUGANO 

J o n o O i r oo o n v r wt w o s 

Available Soon: CH 22225 -2 
JORGE DALTO & Superfriends 
"NEW YORK NIGHTLINE" 

In association with Three Cherries Records Inc. / Distributed Nationally by Little Major Records Distributors Inc. 
276 Fifth Avenue New York, N.Y. 10001 

Three Cherries Records - /Cheetah & Sazz Records / Mean Machine Records / Little Major Records 
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EDITORIAL 

RIM GOES T00 FAR ON SINGLES CRITERIA 
THE RECORDING INDUSTRY ASSN. of 
America acted correctly in cutting the sales re- 
quirement for a gold single from 1 million to 
500,000 copies. The move reflects the sharp de- 
cline in single sales in recent years. Just two 
hits were certified gold in all of 1988, the low- 
est total since 1963. By contrast, there were 40 
or more gold singles every year from 1968 to 
1980. 

But the RIAA has gone too far in allowing 
all singles that have reached the 500,000 sales 
level to be certified gold, regardless of when 
they were released. Among the 22 singles that 
went gold last month are three hits from the 
early '80s, when million -selling singles were 
still relatively common: Joe Cocker & Jennifer 

Warnes' "Up Where We Belong" (1982), Pat 
Benatar's "Love Is A Battlefield" (1983), and 
Huey Lewis & the News' "I Want A New 
Drug" (1984). 

Under present rules, it would be permissible 
for hundreds of hits -and semihits -from the 
'60s and '70s, which initially failed to qualify 
for gold certification, to make it under the 
new, relaxed standards. If that happens, a 
gold single would quickly lose its meaning. 

The RIAA should apply the reduced certifi- 
cation criteria only to singles released after a 
specific cutoff date, such as Jan. 1, 1987. All 
singles released before that date would have 
to meet the old sales requirement. 

The same argument applies to platinum sin- 

gles, for which the sales requirement was cut 
from 2 million to 1 million copies. Because 
Cocker & Warnes' million -selling "Up Where 
We Belong" was submitted to RIAA auditors 
in January, it was declared a platinum single. 
If it had been submitted in 1982 -or 1988 -it 
would have rated gold. 

It's good that the RIAA is giving today's hit 
singles a fighting chance to grab the gold, 
rather than insisting that they meet a require- 
ment that was fair and reasonable in 1972 but 
is nearly impossible today. But it's not right 
that older singles that failed to qualify under 
the old rules may get a second chance under 
the new, less stringent rules. The gold they'd 
be grabbing would be tarnished indeed. 

Retailers, Labels Need Sales Information 

MARKETING FIRMS HAVE LEGIT ROLE TO PLAY 
BY NORMAN HUNTER 

"There's No Business Like Show 
Business" was written by Irving Ber- 
lin long before the advent of the mod- 
ern record industry, but the title is 
certainly still applicable. I don't know 
of any other business that includes 
participants with such divergent 
views and methods of achieving simi- 
lar objectives. 

While the common goal is to sell re- 
corded music, the relationship be- 
tween suppliers and retailers often 
demonstrates conflicting views and 
timetables for accomplishing this. 
The record labels primarily empha- 
size the front end of the process, cre- 
ating public awareness of their re- 
leases through radio play. Retailers, 
on the other hand, concentrate on 
converting the listeners of that music 
into customers. The retail community 
views sales as an end in itself, while 
the labels also want to utilize sales in- 
formation to gain more radio expo- 
sure. And so it goes. 

The difficulty with this system is 
this: As release schedules continue to 
grow, the labels are challenged to 
prioritize those new releases effec- 
tively. In addition, the retailers re- 
quire maximum information and 
feedback to determine whether or not 
to stock the most promising titles. 

This is where the music marketing 
companies come into play. Ideally, 
these organizations provide research 
services designed to collect and ana- 
lyze facts regarding retail sales activ- 
ity. Once disseminated to the record 
label, its staff and that of the market- 
ing company can utilize this informa- 
tion to react to current trends by re- 
turning to the marketplace and ac- 
tively promoting the record(s) in 
question. 

However, this process cannot be a 
one -way street; you have to give as 
much as you take. While seeking in- 
formation, marketing companies 
must provide the same. Retailers 
need the proper tools to sell records, 
including release and tour dates, de- 
tails regarding deals and programs, 
display materials and in -store play 
copies, and anything else that's avail- 
able. 

Having spent 18 years in music re- 
tailing, I've had ample experience in 
being on the receiving end of record 

label and marketing company phone 
calls. These calls took up a lot of time, 
yet they could be essential in provid- 
ing the necessary information upon 
which I made many of my buying de- 
cisions. The challenge of managing 
inventories on so many potential best 

the music industry. In the short term, 
it does limit the amount of time em- 
ployees are on the phone instead of 
on the sales floor. At the same time, 
it can limit a store's selling effective- 
ness by cutting off a vital source of 
information that can sometimes only 

`We must never 
forget that we 
are all in this 

business together' 
Norman Hunter is VP of artist 

development for Los Angeles -based SRO 
Marketing, a division of Martin 

Enterprises. 

sellers is such that there is always a 
need for timely, accurate, usable in- 
formation. Legitimate marketing 
companies understand these needs 
and strive to provide all the applica- 
ble tools and information available, 
so the retailers will continue to take 
their calls. 

When I hear of a chain that no 
longer allows its stores to take re- 
search calls from marketing compa- 
nies or radio stations, I have to won- 
der what the overall effect will be on 

be provided by marketing companies. 
It also concerns me when I hear 

that some retailers are complaining 
about the number of industry calls 
they get in general and the emphasis 
placed on trade reports. We must 
never lose sight of the fact that we're 
all in this business together and that 
what one person views as pressure 
and hype, another will see as good in- 
formation and promotion. Several 
major retailers I talk with express a 
sense of obligation to provide accu- 

rate feedback on what's really selling 
in their stores. They also have said 
that research calls can provide useful 
information, even if merely to indi- 
cate which releases the labels are 
strongly supporting. 

Since leaving retail and broadening 
my view of the entire industry, I've 
had a number of my suspicions about 
the workings of the industry con- 
firmed. Radio is king, and retail often 
gets the short end of the stick. It's al- 
most as if everyone forgets that 
we're in this business to sell recorded 
music and that this occurs primarily 
through retail outlets. 

Retailers deserve the same level of 
attention and service that is given to 
radio personnel. If the industry were 
to view retail stores like mini -radio 
stations, all store managers as buy- 
ers, and other employees as program 
directors and music directors, I have 
a feeling more new artists could be 
broken and more records sold. 

I am currently on a crusade to 
change the balance of power to focus 
more attention on retail. In these 
days of proliferating classic rock and 
oldies stations, it is more important 
than ever to direct the industry's at- 
tention toward what the retail com- 
munity can do to develop the sales of 
new artists. Marketing companies 
can play a major role in this and can 
serve as a needed link between labels 
and retailers, given the necessary 
support from both sides. 

KEEP CD PRICES UP 
In the Jan. 7 issue of Billboard, Mr. 
Nick Hopewell -Smith suggests that 
high prices have led to a CD slow- 
down, implying that CD sales would 
stagnate. However, there has been 
no slowdown at all. For 1988, only 
the fifth full year after introduc- 
tion, we anticipate a worldwide 
sales figure of over 400 million CDs, 
representing a growth rate of more 
than 50 %. This is another proof that 
the CD is the fastest -growing con- 

sumer product ever. 
CD development and CD pricing 

are not isolated British or American 
or Continental European matters, 
but world phenomena. And looking 
at the CD development on a global 
scale, we may conclude that the CD 
market development -also when 
measured in number of disks sold - 
remains very healthy indeed. 

What may not be properly under- 
stood by everyone is the basic pat- 
tern of product substitution; it must 
be realized that, if the compact disk 
is to supercede the black vinyl al- 
bum-if not also part of the cas- 
sette function -the substitution 
process simply takes time. Owner- 
ship of players -the sine qua non 

for enjoying the perfect CD 
sound -has to develop in the course 
of time to a level similar to the pene- 
tration of record players, as a "nat- 
ural" process. Record players have 
penetrated private households 
heavily since the beginning of the 
economic heyday following World 
War II. And it took the videocas- 
sette recorder at least 12 years to 
reach a household penetration of 
60% in the U.S.A. 

During the penetration process, it 
is obvious that later adopters, espe- 
cially those who buy (cheaper) 
stack- systems, cannot be expected 
to buy as many CDs as the early 
adopters or the pioneers; this is also 

(Continued on page 77) 
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Adult Alternative Formats Viable At Two 
BY TERRY WOOD 

LOS ANGELES One of the most 
scrutinized stations ever, KTWV 
"the Wave" Los Angeles, turns 2 
years old Tuesday (14). And just in 
time for the party, KTWV and 
many of the stations it helped 
spawn are unwrapping some gifts. 

The fall '88 Arbitrons may be re- 
membered as the ratings period 
when adult alternative formats fi- 
nally forced most naysayers to vali- 
date their mass -appeal status. 
Twenty -one of the nation's top 30 

markets now have full -time AA out- 
lets; 15 of those were up in 12 -plus 
and up in the cherished adult 25-54 
format programmers say most ac- 
curately measures the format's 
strength. 

KTWV "the Wave" Los Angeles, 
which gave the format its first ma- 
jor- market exposure by replacing 
heritage rocker KMET on Feb. 14, 
1987, was fourth in adults 25-54 this 
fall and No. 1 in men 25-54. The 
Wave was also up from a 2.5 to a 4.7 
12 -plus overall in the adjacent Or- 
ange County market. 

Gray Reported To Have Violated Rule 

Bush Aide Exits Summit 
BY BILL HOLLAND 

WASHINGTON C. Boyden Gray, 
President Bush's legal counsel and 
ethics adviser, resigned Feb. 6 as 
board chairman of station -owner 
Summit Communications Group Inc. 
in response to press reports that he 
had violated the longstanding White 

WASHINGTON 
ROUNDUP 

House rule prohibiting outside in- 
come and that he had appointed a 
transition liaison officer to be in 
charge of regulatory agencies -in- 
cluding the Federal Communications 
Commission. 

A spokesperson in Gray's Winston- 
Salem, N.C., office issued a terse "no 

comment" on the resignation, but his 
brother, Summit executive VP Ber- 
nard Gray, told reporters Tuesday 
that "none of our stations or cable 
systems will feel any impact from 
what's going on in Washington." 

In a New York Times essay by Wil- 
liam Safire that ran the day Gray re- 
signed, the lawyer claimed he did not 
benefit from skippering the $400 mil- 
lion corporation while serving in the 
White House. He had also recanted 
an earlier statement that he had ap- 
pointed FCC liaison Tim Muris. 

Gray had filed late- disclosure 
statements with the Office of Gov- 
ernment Ethics, according to a Times 
report, but was forgiven by that of- 
fice's director -whose reappointment 
is in Gray's hands. 

Summit currently owns 16 radio 
stations. It recently bought two RKO 
FMs, WRKS New York and WFYR 

(Continued on page 87) 
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DICK HARRIS, president of Group W Radio, has been named to the compa- 
ny's newly created chairman position. Harris remains involved with the 
management of the radio group's 14 stations, but will also concentrate on 
acquisitions, helping to bring Group W Radio to its legal limit of 24 sta- 
tions. A new president will be named by midyear. 

EVERGREEN MEDIA will not buy RKO General's WAXY Fort Lauderdale, 
Fla.., as planned last fall; that brings RKO's total number of stations still 
unsold or unaccounted for back to two. In addition, Evergreen's Scott 
Ginsburg now says that KIWI "Y95" Dallas PD Buzz Bennett's current 
title and contract will remain unchanged. 

BOB CALL is named VP /GM at KYGO -AM -FM Denver, replacing Wayne 
Phillips. He was most recently OM. 

FAIRMONT COMMUNICATIONS will buy KVAN /KMJK Portland, Ore., from 
Engels Communications for $7.65 million. In other sales this week, 
KSRO /KREO Santa Rosa, Calif., goes from Finley Broadcasting to 
Fuller -Jeffrey for $5 million. 

ROSEMARY ARMS has resigned from WNEW -FM New York. Formerly 
VP /GM at the station, Arters had been offered the station manager post 
after Peter Coughlin was named VP /GM in December. 

NEW STATION MANAGERS: Donnell Price is named station manager /GSM at 
KYOK Houston, replacing Don Rosette. Jeff Parke is promoted from 
GSM at KCAL San Bernadino, Calif. Nancy Eastman is upped to station 
manager at WABY Albany, N.Y., from sales at crosstown WNYJ. 

NEW GAS: Kipper McGee at KIOA /KDWZ Des Moines, Iowa, replacing 
Ralph Barnes; he was OM of WOKY /WMIL Milwaukee. And Charles 
Hartshorn at WBCK /WMJC Battle Creek, Mich., replacing Joe Landon. 
He was'previously GSM at WLRW Champaign, Ill. 

KQPT "the Point" Sacramento, 
Calif., experienced a spectacular 
jump in its third book, winning 
adults 25 -54 and soaring to third 
overall. WQCD New York, WNUA 
Chicago, KKSF San Francisco, 
KOAI Dallas, WXDJ Miami, 
WNWV Cleveland, KHIH Denver, 
and WBZN Milwaukee also enjoyed 
encouraging gains in the fall. 

Despite some soft books during 
the past two years, the format has 
spawned two satellite feeds- Satel- 
lite Music Network's Wave has 12 
affiliates; the Progressive Music 
Network's Breeze has 22 affiliates 
and recently added its first large - 
market outlets in St. Louis and Cin- 
cinnati -plus international interest. 

Original KTWV PD Frank Cody, 
now a consultant to SMN's Wave 

format, programs 20 hours of 
Wave -like music each week for 
JOAV FM Japan, and says he is en- 
tertaining offers from two Europe- 
an broadcasters. 

"I still possess a world vision for 
this format, which I suppose you 
could call a truly kinder and gentler 
format," Cody says with a laugh. 

In 1989, it is also a more diversi- 
fied format. Different schools of 
programming have emerged as PDs 
fine tune the format to fit their mar- 
ket or their own philosophies. 

KKSF San Francisco PD Steve 
Feinstein -whose station jumped to 
No. 5 in adults 25-54 this fall -views 
the format as a triangle, each of 
whose three points represent a 
more jazz- intensive approach (for 

(Continued on page 77) 

My Toups Toups. Despite the winter 
weather, Mercury's field staff visited 
stations in jams and tank tops to 
promote the debut album of Wayne 
Toups & Zydecajun. Mercury's Don 
Coddington, left, is seen here with 
WMMR Philadelphia MD Erin Riley. 

PU: Bryan, Candullo, And Phone Hackers; 
PDs Celebrate Nat'I Career - Switch Week 

HERE ARE MISCONCEPTIONS of what WPLJ 
`Power 95' New York's strengths and weaknesses are. 
There really is a good foundation here, and we intend to 
be the No. 1 radio station in America before the year is 
up," says Gary Bryan, who was named WPLJ's PD on 
Feb. 6; WRKS New York VP /GM Steve Candullo was 
also tapped for the newly created station manager job. 

Bryan was PD /afternoons at top 40 KUBE Seattle 
for the last two years; that station leans AC at times 
(e.g, segueing "Holding On" into "Father Figure" in 
p.m. drive), but Bryan says that 
WPLJ won't sound like KUBE. De- 
spite Bryan's background, he'll be 
an off -air PD for now. Tom Hu- 
tyler will act as KUBE's PD. 

WPLJ is going into the second 
phase of its listener suggestion 
campaign with a new phone sys- 
tem that interviews listeners and 
qualifies them for prizes. It was re- 
cently disclosed that hackers had 
used their Touch -Tone phones to 
reprogram six of the 10 answering 
machines used in the first stage of the campaign. The 
message -"This is WPLJ and we don't care what you 
think. And we're going heavy metal" -ran for a half - 
hour before it could be changed. 

E KNOWS OUR OPERATIONS, systems, and peo- 
ple so well. He's been close to the PD job for years any- 
way, and he's been away long enough to appreciate us," 
says AC KVIL Dallas program manager Ron Chap- 
man about new PD Chuck Rhodes. A 10 -year veteran 
of KVIL, Rhodes had left for AC promotion duties at 
MCA Nashville. This is his first PD job. He'll replace 
Tom Watson, who's forming his own consultancy (Bill- 
board, Feb. 11). 

PROGRAMMING: Bryan's departure brings to at least 
seven the number of top 40 PD jobs available in the top 
50 markets this week. Two of those vacancies stem from 
quasicareer changes. KKBQ Houston PD Bill Richards 
quips that "everyone thought I was going to 1000C-FM 
San Francisco, and so did I." Instead, he'll be VP of Cole- 
man Research, replacing Richard Harker. Richards, 
who wanted a change of pace, is looking for his replace- 
ment; call him or GM Al Brady Law. 

Meanwhile, WAVA Washington, D.C., PD Mark St. 
John is leaving for Bob Hamilton's Carmel, Calif: 
based Radio Star firm. Emmis VP Joel Salkowitz will 
handle some programming duties during the PD search. 
Offsetting somewhat the balance of power between 
PDs and consultancies is ex-San Francisco PD Mike 
Phillips, who goes from The Research Group to the PD 
slot at AC WCLR Chicago. And Bill Stedman is now 
PD at oldies WMXJ Miami, assuming duties that group 

PD Rick Peters had handled. Stedman was most recent- 
ly with software maker MusicScan. 

Morning man Tony Hart is a first -time PD at urban/ 
AC KGFJ Los Angeles. In addition, promotions director 
Shirley Jackson becomes OM, Johnny Morris is named 
MD, and market veteran Marsha Robinson takes after- 
noons. Across L.A., MD AI Tavera adds APD stripes at 
crossover KPWR "Power 106," as does Phil Gonzalez 
at easy KJOI. 

Cynthia Bolsta is the new OM at oldies KSGO Port- 
land, Ore., which goes from local 
programming to Transtar's Oldies 
Channel. Across town, KKSN -AM 
has gone from oldies to adult stan- 
dards as "Sunny 910" ... At urban 
WOWI Norfolk, Va., group PD 
Steve Crumbley is now handling 
PD duties, replacing Quincy Ja- 
son. Tony Richards is back at 
WOWI for mornings only. 

KZQQ Salt Lake City drops Sat- 
ellite Music Network's Z-Rock to 
become the area's first classical 

station in more than five years. Owner Gene Guthrie 
says he "just couldn't sell [hard rock] to the conserva- 
tive Mormon businessman; there will be some very sad 
young people here when we sign it off." 

Baltimore now has 2' /Z n/t outlets and may have 
three. Adult standards WITH is now carrying eight 
hours of talk from its soon -to-be owner, the new Mary- 
land State Network. While MSN president Alan Chris- 
tian says it isn't certain that WITH will go all -talk when 
the network takes over, the company will expand its of- 
ferings to 24-hours-a-day at that time. 

Former WUSL Philadelphia /WRKS New York PD 
Tony Quartarone is now VP /GM (and acting PD) of Q- 
Tone Broadcasting's newly acquired WOVU "Kiss 
101.7" Ocean City, Md., which recently switched from 
AC to a top 40 /urban /AC mix. Manuel Mena, ex- 
WLTW New York, is MD ... Jon Holiday is out as PD 
of top 40 WWGT "G98" Portland, Maine; call him at 207- 
892 -3116. 

Roshon Vance, most recently PD of urban WPEG 
Charlotte, N.C., resurfaces as PD of similarly formatted 
WQIM Montgomery, Ala., replacing Michael Long, 
who stays on for p.m. drive: Bob Chrusler is the new 
PD replacing Russ Spooner at co -owned country 
WSKX Norfolk Va. which will become classic rock 
WAFX "The Fox ... Two simulcast stations get new 
identities. KKPL -AM Spokane, Wash., becomes n/t 
KHDL. WZMM -AM Wheeling, W. Va., becomes adult 
standards WBBD. 

PEOPLE: At modern KROQ Los Angeles, Poorman 
moves from mornings back to late nights as Freddie 

(Continued on page 16) 
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and 
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BEST CLASSICAL ALBUM 

Horowitz Plays Mozart 
Vladimir Horowitz 
Carlo Maria Giulini /LaScala Opera Orchestra 
DEUTSCHE GRAMMOPHON 

Mahler: Symphony No. 2 "Resurrection" 
Barbara Hendricks; Christa Ludwig 
Leonard Bernstein /New York Philharmonic 
DEUTSCHE GRAMMOPHON 

Wagner: Lohengrin 
Domingo, Norman, Sotin, Randova 
Sir Georg Solti/Vienna Philharmonic 
LONDON 

BEST CLASSICAL ORCHESTRAL RECORDING 

Mahler: Symphony No. 2 "Resurrection" 
Barbara Hendricks; Christa Ludwig 
Leonard Bernstein/New York Philharmonic 
DEUTSCHE GRAMMOPHON 

Bruckner: Symphony No.7 
Sir Georg Solti /Chicago Symphony Orchestra 
LONDON 

BEST OPERA RECORDING 

Bemstein/Wadsworth: A Quiet Place 
Ludgin, Morgan, Brandstetter, Kazaras 
Leonard Bernstein 
Austrian Radio Symphony Orchestra 
DEUTSCHE GRAMMOPHON 

Puccini: La Bohème 
Réaux, Hadley, Daniels, Hampson 
Leonard Bernstein/Santa Cecilia Chorus & 

Orchestra 
DEUTSCHE GRAMMOPHON 

Bellini: Norma 
Pavarotti, Sutherland, Caballé, Ramey 
Richard Bonynge 
Orchestra and Chorus of the 
Welsh National Opera 
LONDON 

Mozart: Idomeneo 
Pavarotti, Popp, Baltsa, Gruberova, Nucci 
Sir John Pritchard /Vienna Philharmonic 
LONDON 

Wagner: Lohengrin 
Domingo, Norman, Sotin, Randova 
Sir Georg SoltiiVienna Philharmonic 
LONDON 

BEST CHORAL PERFORMANCE 
(OTHER THAN OPERA) 

Bach: Christmas Oratorio 
Monteverdi Choir, London 
John Eliot Gardiner /English Baroque Soloists 
ARCHIV PRODUKTION 

Mozart: Requiem 
Vienna Singverein 
Herbert von Karajan/Vienna Philharmonic 
DEUTSCHE GRAMMOPHON 

Vivaldi: Gloria; Scarlatti: Dixit Dominus 
English Concert Choir 
Trevor Pinnock/English Concert 
ARCHIV PRODUKTION 

Bach: St. Matthew Passion 
Te Kanawa, vcn Otter, Rolfe, Johnson 
Krause, Blochwitz, Bär 
Sir Georg Solti/Chicago Symphony Orchestra 
& Chorus 
LONDON 

BEST CLASSICAL PERFORMAN 
(WITH ORCHESTRA) 

Horowitz Plays Mozart (Piano Concerto No.23) 
Vladimir Horowitz 
Carlo Maria Giulini /LaScala Opera Orchestra 
DEUTSCHE GRAMMOPHON 

Bartok: The Works for Piano and Orchestra 
Zoltán Kocsis, Ivan Fischer /Budapest 
Festival Orchestra 
PHILIPS 

BEST CLASSICAL PERFORMANCE 
(WITHOUT ORCHESTRA) 

Horowitz Plays Mozart (Piano Sonata No. 1:_i) 

Vladimir Horowitz 
DEUTSCHE GRAMMOPHON 

Schubert: Late i iano Sonatas 
Maurizio Pollira 
DEUTSCHE GRAMMOPHON 

Albeniz: Iberia; Suite Española, Navarra 
Alicia de Larrocha 
LONDON 

Liszt: Années dè Pèlerinage II, :taly 
Alfred Brendel 
PHILIPS 

Bach: The Well -Tempered Clavier, Book I 

Keith Jarrett 
ECM 

BEST CHAMBER MUSIC PERFORMANCE 
(INSTRUMENTAL OR VOCAL) 

Beethoven: Sonatas for Violin end Piano, 
Nos. 4 & 5 "Sp-ing" 
Gidon Kremer; Martha Argerich 
DEUTSCHE GLAMMOPHON 

Beethoven: Piano Quintet, Op. 16; 

Mozart: Piano Quintet, K. 452 
James Levine; linsemble Wien- 3erlin 
DEUTSCHE GRAMMOPHON 

Dvorák: String Quartet Op.96 `American' ; 
Smetana: String Quartet No. 1 `From my Lite" 

Guarneri Quaret 
PHILIPS 

Hindemith: Vic la Sonatas 
Kim Kashkashian and Robert Levin 
ECM 

BEST CLASSICAL VOCAL SOLOIST PERFORMANCE 

Schubert: Winterreise 
Christa Ludwig 
James Levine, Jiano 
DEUTSCHE GRAMMOPHON 

Handel/Schubert/Schumann: Leder 
Jessye Normar, Geoffrey Parsons, piano 
PHILIPS 

BEST CONTEMPORARY COMPOSITION 

Bemstein/Waßworth: A Quiet Place 
Leonard Bernstein; Stephen Wadsworth 
DEUTSCHE GRAMMOPHON 

Stockhausen: Amour (5 Pieces for Clarinet) 
Karlheinz Stoc {hausen 
DEUTSCHE GRAMMOPHON 

BEST ENGINEERED RECORDING, CLASSICAL 

Mahler: Symphony No. 2 "Resurrection" 
Leonard Bernsein/New York Philharmonic 
Klaus Scheibe engineer 
DEUTSCHE G 2AMMOPHON 

Bruckner: Symphony No. 7 
Sir Georg Solti/Chicago Symphony Orchestra 
LONDON 

Beethoven: Tte Nine Symphonies 
Haitink/Concertgebouw Orchestra 
PHILIPS 

BEST INSTRUMENTAL ARRANGEMENT 
ACCOMPANYING VOCAL(S) 

Henry Mancia., arr. for Luciano Pavarotti 
"Volare" 
LONDON 

BEST JAZZ VOCAL PERFORMANCE, FEMALE 

Betty Carter: Look What I Got! 
VERVE 

BEST JAZZ INSTRUMENTAL PERFORMANCE, GIDUP 

Still Live /Keitt Jarrett with Gary Peacock 
and Jack DeJchnette 
ECM 
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Chuck Berry 
James Brown 
Ray Charles 

Leonard Chess 
The Coasters 

Eddie Cochran 

Bo Diddley 
Dion 

Fats Domino 

Ahmet Ertegun 
The Everly Brothers 

Aretha Franklin 
Alan Freed 

Elvis Presley 

Woody Guthrie The Rollin 
Otis 

Redding George Harrison g Stones 
(PRS) 

Budd 
(PRS) Diana Ross 

Y Holly The Soul Stirrers 
The Ink Spots 
Al Jardine 

Louis Jordan 
LB. King 

Ben E. King 
Leadbelly 

John Lennon 
Jerry Lee Lewis 

Rudy Lewis 
Little Richard 

Mike Love 

Paul McCartney 
(PRS) Clyde Mcphtter 

Johnny Moore 
Muddy Waters 
Ricky Nelson 

Roy Orbison 
Carl Perkins 

Sam Phillips 
Bill Pinkney 

Ringo il Spector 
Starr (PRS) 

The Temptations 
Charlie Thomas 

Gerhart Thrasher 
Joe Turner 

T'Bone Walker 
Jerry Wexler 

Hank Williams 
Brian Wilson 

Dennis Wilson 
Jackie Wilson 

Stevie Wonder 

Statue art used by permission of the Rock and Roll Hall of Fame 
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To Our 

(IMERICAM USI( 

Winners 

WARDS 

WILLIE NELSON Award of Merit 

American Musk 

GLORIA ESTEFAN & MIAMI SOUND MACHINE 

Favorite Pop or Rock Duo, Group or Chorus 

ALABAMA 
Favorite 

PAT 
Fa 

/11/CHAFE 
JACKSON 

American 
Music Aw Video Pioneer Awa 

ntry Duo, Group or Chorus 

LOVELESS 

,orite New Country Artist 
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The Mighty 
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ION BROTHERS 

SEYAfiffll PIUS 

The Original 
Featuring "(I'm) Hurting Inside" by Sheryl lee Ralph 

with (edella Marley and Sharon Marley Prendergast, with songs by 

ÚB40, Arrow, Michael Rose, Half Pint,Tello, Neville Brothers, 

little Twitch and Seventeen Plus. 

See the MGM /UA release of the A &M film, opening nationwide on February 17. 

Music Supervisor: David Anderle 

SP3924 

RECORDS 

re 1989 A&M Records, Inc. All rights reserved. 
rc'. 1989 Metro -Goldwyn -Mayer Pictures, Inc All rights reserved. 

i 
1 

i 

T 

Soundtracks 
Ten awesome songs, including 

- "The Boys and Girls Are Doing It" 
by Vital Signs. 

t 

See the Orion film, opening everywhere on February 17. 
Royal Product on Dudes: David Anderle & Aaron Jacoves 

SP3915 

L'1IC7_ 
RECORDS 

c 1989 A &M Records, Inc. All rights reserved. 
c 1989 Nelson Films, Inc. All rights reserved. 
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FALL '88 ARBITRONS 
ADULTCONTEMPORARYM 
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Compiled from a national 
sample of radio playlists. 

TITLE ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

0 2 
9 9 

* * No. 11 * * 
WHEN I'M WITH YOU SHERIFF 
CAPITOL 44302 1 week at No. One 

L / 8 16 5 
THE LIVING YEARS MIKE + THE MECHANICS 
ATLANTIC 7 -88964 

DONT 
3 3 8 11 

RUSH ME TAYLOR DAYNE 
ARISTA 19722 

4 
ERNT 

4 1D 10 WARNER BROS. 
AT CA 

7.27729 
TELL YOU NO ROD STEWART 

O 11 12 9 RHEBWA NTS TO DANCE WITH ME RICK ASTLEY 

6 1 1 12 
HOLDING ON STEVE WINWOOD 
VIRGIN 7 -99261 

7 14 15 9 
AS LONG AS WE GOT EACH OTHER STEVE DORFF /FRIENDS 
REPRISE 7 -27878 

8 5 7 12 SOUL SEARCHIN' GLENN FREY 

9 7 4 14 
TWO HEARTS PHIL COLLINS 
ATLANTIC 788980 

AMCLL 10 13 14 11 
THIS TIME TIFFANY 

A 53371 

JUST 11 17 21 6 
BECAUSE ANITA BAKER 

ELEKTRA 7 -69327 

YOU 12 19 22 4 
GOT IT ROY ORBISON 

VIRGIN 7 -99245 

13 6 5 14 
NEW DAY FOR YOU BASIA 
EPIC 34- 08112 /E.PA. 

14 9 3 13 
AS LONG AS YOU FOLLOW FLEETWOOD MAC 
WARNER BROS. 7 -27644 

15 22 23 4 ÁOSrTTIIN YBOURR EYES DEBBIE GIBSON 

16 10 2 14 
PUT A LITTLE LOVE IN YOUR HEART A.LENNOX /A.GREEN 
A &M 1255 

Ol 
1/ 18 20 7 

THIS TIME NEIL DIAMOND 
COLUMBIA 38 -08514 

18 16 19 9 
ALL I ASK OF YOU BARBRA STREISAND 
COLUMBIA 38 -08026 

19 12 11 11 
WILD WORLD MAXI PRIEST 
VIRGIN 7-99269 

20 15 6 16 
I REMEMBER HOLDING YOU BOYS CLUB 
MCA 53430 

21 21 17 23 
WAITING FOR A STAR TO FALL BOY MEETS GIRL 
RCA 8691 

22 25 31 5 
DREAMIN' VANESSA WILLIAMS 
WING 871 078- 7 /POLYGRAM 

23 20 13 19 
SILHOUETTE KENNY G 
ARISTA 1 -9751 

24 O24 30 5 A 
DO&M N1267 T TELL ME LIES BREATHE 

O32 25 44 3 

** *POWER PICK * ** 
A 
WREIST9A 

19781E 
SAVED 

5 
THE BEST FOR LAST - KENNY G 

YOU'RE 26 31 34 3 
NOT ALONE CHICAGO 

REPRISE 727757 

27 26 24 18 
TURN BACK THE CLOCK JOHNNY HATES JAZZ 
VIRGIN 7-99308 

GOT 2ó 35 35 3 
IT MADE CROSBY, STILLS, NASH & YOUNG 

ATLANTIC 7 -88966 

29 28 27 17 
BABY, I LOVE YOUR WAY /FREEBIRD WILL TO POWER 
EPIC 34-08034/E.P.A. 

® 41 - 2 ETERNAL FLAME BANGLES 
COLUMBIA 38 -68533 

O1 31 36 37 4 
I AM EDIE BRICKELL & NEW BOHEMIANS WHGEFFAT 

7 -27696 EN 

32 37 48 3 ACROasr.t64116LESA SURVIVOR 

33 29 25 21 
GIEVING7YOU THE BEST THAT I GOT ANITA BAKER 

34 23 18 16 
OASIS ROBERTA FLACK 
ATLANTIC 7 -88996 

35 30 26 21 LOOK A.WAY6 
CHICAGO 

® 38 - 2 SHE WONT TAALK TO ME LUTHER VANDROSS 

37 33 28 25 HOW CAN I FALL? BREATHE 
A &M 1224 

:.p JO 42 40 3 
ANGEL OF HARLEM U2 
ISLAND 799254 /ATLANTIC 

39 O 
43 49 3 

BRING DOWN THE MOON 
RCA 8807 

BOY MEETS GIRL 

® 44 - LET THE RIVER RUN CARLY SIMON 
ARISTA 19793 

41 46 - 2 STRAIGHT 56 P PAULA ABDUL 

42 27 29 11 
SO GOOD AL JARREAU 
REPRISE 7 -27664 

43 34 32 7 SAM 
ED BY LOVE AMY GRANT 
1260 

® NEW 1 

***HOT SHOT DEBUT * * * 
SECOND CHANCE THIRTY EIGHT SPECIAL 

45 39 38 3 
THE WAY YOU LOVE ME KARYN WHITE 
WARNER BROS. 7 -27773 

46 O, NEW I WIND BENEATH MY WINGS BETTE MIDLER 
ATLANTIC 7 -88972 

47 O NEW 1 
CITY LIGHTS LIVINGSTON TAYLOR 
CRITIQUE 7- 99255 /ATLANTIC 

48 45 42 4 
GIVE ME THE KEYS HUEY LEWIS & THE NEWS 
CHRYSALIS 43335 

49 40 33 13 
IF WE HOLD ON TOGETHER DIANA ROSS 
MCA 53448 

50 47 36 14 
BABY CAN I HOLD YOU TRACY CHAPMAN 
ELEKTRA 7 -69356 

O Products with the greatest airplay gains this week. Videoclip availability. 

Following are 12 -plus average quarter -hour shares, metro survey 
area, Monday- Sunday, 6 a.m.- midnight. ( #) indicates Arbitron 
market rank. These symbols are used: AC= adult contemporary, 
adult alt= adult alternative, adult std= adult standards /big band, 
album =album rock, cls rock = classic rock, easy =easy listening, 
modern = modern rock, n/t =news /talk. Copyright 1989, Arbitron 
Ratings Co. May not be quoted or reproduced without the prior 
written permission of Arbitron. 
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W Sp Su Fa W Sp Su Fa 

Call Format '88 '88 '88 '88 Call Format '88 '88 '88 '88 

WILMINGTON, DEL. -(77) YOUNGSTOWN, OHIO -(81) 
WMMR album - 1.3 9.7 WHOT -AM -FM top 40 17.1 16.1 14.7 14.0 

WSTW top 40 - 10.5 9.1 WKBN AC 11.8 9.2 9.0 10.6 

WJBR -FM AC - 10.0 8.8 WKBN -FM easy 10.6 9.3 7.8 9.5 

WUSL urban - 7.3 7.3 WQXK country 7.8 10.9 8.2 9.5 

WDEL AC - 6.5 6.2 WBBG oldies 2.7 2.0 7.6 7.3 

WEGX top 40 - 3.8 4.6 WYFM AC 10.1 9.8 7.2 6.6 

WEM AC - 4.5 3.9 WNCD cls rock - 3.5 9.4 5.4 

WYSP cls rock - 4.7 3.8 WBBW n/t 5.5 5.5 5.3 5.2 

WKSZ AC - 4.6 3.6 WMGZ top 40 3.9 5.3 2.5 4.3 

WXTU country - 3.2 3.6 WFMJ AC 1.8 3.2 3.2 3.4 

WILM n/t - 3.6 3.4 WMMS top 40 3.5 1.4 1.5 2.2 

WWDB talk - 1.6 - 2.7 WRRO oldies 1.8 1.5 1.7 1.9 

WDAS -FM urban - 2.3 - 2.2 WNIR n/t .5 .6 1.5 1.7 

WOGL oldies - 2.4 - 2.0 WPHR top 40 1.2 2.0 1.5 1.2 

WFLN classical - 1.8 - 1.5 WGFT religious 1.1 1.7 .4 1.1 

WPEN adult std - 1.8 - 1.5 WZAK urban - 1.0 - 1.1 

WIOQ oldies - 2.3 - 1.4 WDVE album 2.2 .6 1.2 1.0 

WBSB top 40 - .8 1.2 LITTLE ROCK, ARK. -(82) 
WIP sports - .5 1.2 KSSN country - 20.3 - 20.3 

WDSD country - 1.6 - 1.1 KIPR urban - 7.5 - 9.9 

BATON ROUGE, LA. -(78) KKYK top 40 - 11.6 - 9.6 

WYNK -AM -FM country 13.8 18.3 14.6 13.8 KEZQ -FM easy - 11.2 - 9.0 

KQXL urban 10.9 11.5 14.0 13.1 KZOU -FM top 40 - 6.8 - 8.2 

WFMF top 40 11.1 9.5 9.4 11.2 KARN n/t - 6.2 - 7.6 

WXOK urban 10.1 9.1 12.8 10.1 KMJX album - 5.7 - 5.6 

WGGZ top 40 12.0 9.1 9.1 8.9 KHLT -FM AC - 6.4 - 5.2 

MON country 9.3 5.7 7.4 6.7 KLZR -FM cis rock - 2.9 - 3.7 

WCKW -FM album 3.7 5.1 4.1 4.3 KWTD urban - 3.2 - 2.6 

KDEA easy 2.5 3.5 2.3 3.9 KHLT AC - .4 - 1.7 

WJBO n/t 4.5 3.7 3.0 3.8 KITA religious 1.3 1.6 

WTGE -FM album 4.8 4.7 6.2 2.7 KAAY religious - .6 1.1 

WXLT AC 2.6 3.3 2.3 2.0 KMTL religious - 1.3 1.1 

KHOM oldies - - 1.8 NEW BEDFORD, MASS.-(83) 
WLUX religious 2.0 2.8 1.1 1.8 WPRO -FM top 40 - 15.5 10.1 

WQCK religious .8 .4 .8 1.5 WHJY album 9.0 - 8.6 

EL PASO, TEXAS -(79) WMYS AC - 4.1 - 7.4 

KPRR crossover 8 6 13.1 11.7 12.0 WBSM n/t - 2.1 - 5.9 

KHEY -FM country 10.5 10.0 8.4 11.2 WSNE AC - 3.1 - 4.9 

KLAQ album 10.3 10.6 16.0 10.9 WLKW easy - 6.6 - 4.1 

KEZB -AM -FM top 40 10.7 9.0 9.8 6.4 WPLM -AM -FM adult std - 2.7 - 3.4 

KBNA -FM Spanish 6.3 5.3 5.7 6.2 WWLI AC - 3.3 - 3.4 

KTSM -FM easy 6.4 6.5 4.9 5.9 WOOS oldies - 4.8 - 3.3 

KLTO AC 4.9 3.7 3.8 5.6 WBZ AC - 4.0 - 2.7 

KAMA Spanish 6.7 5.1 6.6 4.8 WALE n/t - 3.1 - 3.2 

KAMZ top 40 6.8 5.9 6.1 4.8 WZOU top 40 - 2.0 - 3.2 

KOFX oldies 3.4 5.1 6.1 4.4 WHIM country - .7 - 2.5 

KROD oldies 2.4 2.6 4.2 4.4 WJIB easy - 1.3 - 2.2 

KTSM n/t 3.0 3.5 2.9 3.8 WNBH AC - 1.2 - 2.2 

KHEY country 4.0 2.4 3.0 2.8 WPRO AC - 1.7 - 1.8 

KBNA Spanish 2.4 3.1 2.5 2.7 WBOS country - 1.3 - 1.5 

KVIV Spanish 1.2 2.1 1.0 1.6 WRKO n/t - 1.3 - 1.5 

XHNZ Spanish .7 - - 1.5 WZLX cls rock - 2.3 - 1.5 

ALBUQUERQUE, N.M. -(80) WBCN album - 1.2 - 1.4 

KKOB -FM AC - 11.0 - 12.0 WBRU modern - 1.1 - 1.4 

KKOB AC - 11.3 - 10.4 WXKS -FM top 40 - 1.5 - 1.4 

KRST country - 10.9 - 9.4 WVBF AC - 2.3 - 1.2 

KKJY easy 5.5 - 7.5 WWRX cls rock - .8 - 1.2 

KZRR album 7.9 - 7.2 WEEI n/t - .5 - 1.1 

KKSS crossover - 6.9 - 7.1 WSAR AC 1.1 

KFMG album - 6.6 - 5.3 WHDH n/t - .9 - 1.0 

KIVA top 40 - 3.3 - 3.3 WHJJ n/t - 3.5 - 1.0 

KMGA AC - 3.5 - 3.0 WWAZ adult std - 3.1 - 1.0 

KDEF adult std - 2.7 - 2.9 WWKX crossover - - - 1.0 

KNMQ crossover - 3.2 - 2.9 COASTAL N.C. -(84) 
KHFM classical - 2.2 - 2.7 WIKS urban - 23.1 - 19.6 

KLSK adult alt - 2.4 - 2.2 WRNS country - 14.4 - 15.0 

KNUS /KZIA n/t - 1.4 - 2.1 WDLX top 40 - 11.6 - 9.6 

KRZY country - 2.2 - 2.0 WZYC album 7.0 - 8.2 

KMYI AC - .5 - 1.8 WNCT -FM easy 5.8 - 7.9 

KKBR oldies - 1.3 - 1.6 WSFL -AM -FM AC 7.8 - 6.2 

KZRQ album - - - 1.6 WRCM country 2.0 - 3.9 

KQEO oldies - 2.6 - 1.4 WHTE crossover - 2.9 

KKIM religious - .4 - 1.1 WXQR album 3.1 - 2.9 

KXKS Spanish - 4.2 - 1.1 (Continued on page 20) 

PIONEER' 
PRESENTS 

FM JAPAN 
81.3 FM 
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Compiled from national album rock 

TITLE 
radio airplay reports. 

ARTIST 
LABEL & NUMBER/ DISTRIBUTING LABEL 

lO 2 5 5 

* * No.1 * * 
DRIVEN OUT THE FIXX 

1 week at No. One 

O 3 4 5 TIPtclijniTg2141.5 
ROY ORBISON 

3 1 2 12 WARNER BROS. 7.27688 
R.E.M. 

® 4 11 5 
WORKING 

OLNcil T /GEFFEN 
CHRIS REA 

ED 5 8 5 THE LIVING 
7-88964 

YEARS MIKE + THE MECHANICS 
ATLANTIC 

© 9 17 3 END OF THE LINRNER 
BROS 

TRAVELING WILBURYS 

DRIVE 7 7 13 3 
MY CAR DAVID CROSBY 

A &M LP CUT 

® 14 23 3 
SLOW 

i!ifgliT 
BOB DYLAN & THE GRATEFUL DEAD 

9 10 10 10 
CU LT 

LP 
OF PERSONALITY LIVING COLOUR 

10 6 1 11 THEE LOVE IN YOUR 
EYES EDDIE MONEY 

I1 16 19 5 
DEARLGOD319 MIDGE URE 

12 8 9 6 RUSH MARATHON 
CUT/POLYGRAM 0 15 22 5 

SCAPITOL 
LP CUT 
ME SOMEBODY JON BUTCHER 

I4 19 33 4 a-L 
BRYTHEREF OR 

ñ 
OU BON JOVI 

15 11 3 18 
WHEDNPLOVE COMES TO TOWN U2 

CUT ,'ATLANTIC 

16 O 1) 
20 25 4 

HEAVEN' 
GEFFEN LP CUS T 

TRAIL TESLA 

17 18 20 5 
PARADISE CITY GUNS N' ROSES 

18 17 18 10 
MYSTIFY 

CUT 
INXS 

I9 31 35 3 I'L BEUYTOUPRISE 
THE REPLACEMENTS 

® P3 29 9 PATIIfENCET GUNS N' ROSES 

THE 21 26 27 4 LAST MILE CINDERELLA 
MERCURY 872 1487 / POLYGRAM 

22 12 6 
11 GOTIIT MADE CROSBY, STILLS, NASH & YOUNG 7-9 

23 22 24 6 CMIY0N 7 
VIXEN 

0 28 31 9 ACTING PTHIS WAGRAM THE ROBERT CRAY BAND 

25 24 30 5 
ONE CLEAR MOMENT LITTLE FEAT 
WARNER BROS. LP CUT 

Zó 32 34 5 
SEVfENTEEN58 WINGER 

27 27 32 4 DIRTY BLVD. LOU REED 
SIRE LP CUT /WARNER BROS. 

28 13 7 9 WHHEN T CHILDREN CRY WHITE LION 

® 34 41 4 
SWORD AND STONE PAUL DEAN 

30 O38 44 3 
DONT 

UT 
LOOK BACK CHARLIE SEXTON 

MCA LP C 

CI 37 46 3 BACK TO THE WALL STEVE EARLE 

VERONICA 32 36 48 3 ELVIS COSTELLO 
WARNER EROS. LP CUT 

33 35 36 6 SEEATHE LIGHT THE JEFF HEALEY BAND 
LP CUT 

® 42 - 2 SHAAKE IP UP BAD COMPANY 

35 30 12 14 
LAST NIGHT TRAVELING WILBURYS 
WILBURY LP CUT /WARNER BROS. 

® 46 2 
* * *POWER TRACK*** 

COLUMBIA 
COOM IOUT FIGHTING EASTERHOUSE 

37 25 14 15 

TEHE CRUSH uOF LOVE JOE SATRIANI 

O 
JO 41 50 3 

LITTLE MISS S. EDIE BRICKELL & NEW BOHEMIANS 
GEFFEN LP CUT 

39 29 15 18 
ANGEL OF HARLEM U2 
ISLAND 7- 99254 /ATLANTIC 

40 21 16 14 
WAY COOL JR. RAU 
ATLANTIC 7 -88985 

41 NEW 1 

* * *FLASHMAKER * ** 
ALL IS FORGIVENGRAM SIREN 

c 42 NEW , 1 
SIMILAR FEATURES MELISSA ETHERIDGE 
ISLAND LP CUT /ATLANTIC ® 49 2 FOR THE LOVE OF MONEY BULLETBOYS 
WARNER BROS. LP CUT 

44 33 21 12 
PAPER THIN JOHN HIATT 
A &M LP CUT 

45 RE-ENTRY 9 GOD PART II U2 
ISLAND LP CUT /ATLANTIC 

46 O, NEW 1 
SECOND CHANCE THIRTY EIGHT SPECIAL 
A &M 1273 

4D RE -ENTRY 4 
THAT L CROSBY, STILLS, NASH & YOUNG 
ATLANTIC ,!r,,' CUT 

CI NEW , 1 
ORGET ABOUT LOVE F EDDIE MONEY 

COLUMBIA LP CUT 

49 
¡ NEW I 

WHERE WERE YOU LITTLE AMERICA 
GEFFEN LP CUT 

50 49 
3 WALK AWAY DOKKEN 

OTracks with the greatest airplay gains this week. The Flashmaker is the highest -debuting track of the week. 
The Power Track is the track on the chart that shows the largest increase in airplay over the week before. 

DIO 
VOX JOX 
(Continued from page 10) 

Snakeskin goes to a.m. drive ... 
Tom Kelly goes from mornings at 
WNCI Columbus, Ohio, to middays 
at top 40 KRBE Houston ... Cyndee 
Maxwell goes to p.m. drive at classic 
rock KGMG -FM San Diego ... Dina 
Michaels is promoted to overnights 
at KCFX Kansas City, Mo. 

At crossover WIOQ Philadelphia, 
Ron Parker joins from KOY -FM 
"Y95" Phoenix for mornings and 
Woody Wood comes aboard from 
WAPE Jacksonville, Fla., for nights. 
Rounding out the staff is former 
WAEB -FM Allentown, Pa., PD Jef- 
ferson Ward, who is doing swing as 
he lines up another PD job. 

Don O'Brien returns to mornings 
at top 40 WBSB `B104" Baltimore; 
the station is still looking for a part- 
ner for him ... Dana Lundon from 
WYMJ Dayton, Ohio, is the new 
MD /middays at crossover WLUM 
Milwaukee; with APD Gary Young's 
departure for programming duties at 
WCDX Richmond, Va., those inter- 
ested in afternoons should overnight 
material to PD Rich Thomas. 

Sunny Jo Stevens is now doing 
nights at Bresson- Hafler's WMGZ 
"Z96" Youngstown, Ohio. Openings 
exist at other B -H stations; call group 
PD Barry Richards at 803 -272 -7338 

. Frankie Darcell is now handling 
music at urban WQOK Raleigh, 
N.C., replacing MD Candy Eastman 

. Paul Bunyan goes to nights at 
AC WKSQ Bangor, Maine ... Jim 
Browne moves from late nights to 
p.m. drive /MD at AC WJBC Bloo- 
mington, Ill. 

THE RADIO ADVERTISING Bu- 
reau's Ninth Annual Managing Sales 
Conference, held Feb. 2 -5 in Dallas, 
was its largest yet, with 1,620 attend 
ees. Outgoing RAB president Bill 
Stakelin ended his 51/2 -year stint 
with a farewell address urging the in- 
dustry to further unify its develop- 
mental efforts, better train its sales 
force, and increase its presence in the 
marketplace. 

The RAB also released the results 
of a Univ. of Kentucky profile of the 
radio sales force, which it found to be 
younger, to have a higher turnover 
rate, and to contain more women 
than its counterparts in other media. 
Half of radio's sales force is female; 
one implication of those results is 
that if radio managers continue to 
come from the sales side, much of ra- 
dio could be owned and managed by 
women by the year 2000. 

The convention got generally fa- 
vorable reviews from attendees, but 
some major- market GSMs found too 
much of the conference to be a re- 
hash of previous conclaves as well as 
too small- market oriented. Meetings 
getting the highest marks were the 
open forums and one session on in- 
ventory control. 

URBAN /AC WJTB North Ridge- 
ville, Ohio, the victim of two fires in 
eight days, is now broadcasting from 
a van in its parking lot. Fire depart- 
ment officials in the white -dominated 
Cleveland suburb suspect arson in 
the Jan. 24 blaze and are sure of it in 
the Feb. 1 follow -up. Total damage 
was $275,000. 

Assistance in preparing this col- 
umn was provided by Bill Holland, 
W.T. Koltek, Peter Ludwig, and 
Carlo Wolff. 

Billboard Seeking Panelists 
Participants Pick Award Nominees 
NEW YORK Billboard is looking 
for radio and record industry pro- 
fessionals who are interested in 
participating in the blue -ribbon pan- 
els for the 1989 Billboard Radio 
Awards. 

Under Billboard's awards proce- 
dures- adapted for last year's com- 
petition -five different panels will 
be assembled from a mix of broad- 
casters and label promotion people. 
The panelists will choose nominees 
in their fields of expertise for five 
categories: top 40 /crossover; black/ 
urban; country; AC /oldies; and al- 
bum /classic rock. A public vote will 
then be held to choose Billboard's 
winners. 

Last year's panelists included 
WHTZ "Z100" New York PD Steve 
Kingston; WRKS New York PD 
Tony Gray; Saga Communications 
VP Steve Goldstein; KGB San Die- 
go PD Ted Edwards; Capitol Rec- 
ords VP of promotion John Fagot; 

WB Sr. VP of marketing/promo- 
tion for black music Ernie Single- 
ton; PolyGram Sr. VP of promotion 
John Brodey; and RCA VP of na- 
tional country promotion Jack Wes- 
ton. Last year's panels were chosen 
by Billboard's chart managers; be- 
cause of the number of late re- 
quests last year, industry participa- 
tion is being solicited in advance. 

Panelists should have a broad 
knowledge of the radio and record 
promotion people in their formats 
and be able to commit a consider- 
able amount of time to screening 
applicants and meeting with other 
panelists. 

Interested? Contact Sean Ross at 
Billboard in New York; potential 
country panelists should contact 
Marie Ratliff in Nashville. 

Watch this section for more infor- 
mation on the radio awards -in- 
cluding the procedure for submit- 
ting material from your station. 
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Compiled from Commercial and 

TITLE College Radio Airplay Reports. 
ARTIST 

LABEL & NUMBER /DISTRIBUTING LABEL 

I I 2 5 

* * No.1 * * 
DIRTY 

B`WARNER BROS. 2 weekLOaU 
REs ED 

2 2 1 11 
STAND R.E.M. 
WARNER BROS. 7 -27688 

3 3 12 3 I'LL BPEUTRIÉPRISE 
THE REPLACEMENTS 

4 13 - 2 VERONICA ,Yggig. LP CUT 
ELVIS COSTELLO 

5 5 6 10 
SWEP 

CUET T 
JANE COWBOY JUNKIES 

RCA L 

6 7 10 3 NIGHTMAREASNER 
BROS. 

VIOLENT FEMMES 

7 4 5 5 
DEAR GOD 

319 
MIDGE URE 

8 9 8 4 SHE 
I.RS 5348IVE3 /M 

DRS 
CA 

ME CRAZY FINE YOUNG CANNIBALS 

9 6 4 7 FINE TIME 
BROS. 

NEW ORDER 

l0 8 7 7 ORINOCO F30W (SAIL AWAY) ENYA 

11 I1 15 4 DRIVEN 
U 

OUT THE FIXX 
RCA LP CT 

12 10 3 11 
FISHERMAN S BS UES THE WATERBOYS 

13 14 18 4 
5 O'CLOCK WORLD JULIAN COPE 
ISLAND 7- 99241 /ATLANTIC 

14 12 11 7 
PUNK ROCK GIRL THE DEAD MILKMEN 
FEVER LP CUT /ENIGMA 

15 19 - 2 CoOM EIOUT FIGHTING EASTERHOUSE 

16 15 21 5 GEFFEN LPMtISS 
S EDIE BRICKELL & NEW BOHEMIANS 

17 NEW I YEAH YEAH YEAH YEAH YEAH THE POGUES 
ISLAND LP CUT /ATLANTIC 

18 20 17 11 
TEARS RUN RINGS MARC ALMOND 
CAPITOL 44240 

19 RE -ENTRY 2 THEPMUSIC GOES ROUND MY HEAD THE SAINTS 

20 22 14 14 IM AN ADULT NOW THE PURSUIT OF HAPPINESS 

21 23 20 8 BEEN AGELRIOuTENIGMA SONIC YOUTH 

22 16 19 16 
ANGDEL OFSHARLLEM U2 

23 21 30 13 WHEDNPLOVE COMES TO TOWN U2 

24 30 - 2 IFLAPATE 
FALLS BRUCE COCKBURN 

25 26 24 4 
ALL SHE WANTS IS DURAN DURAN 
CAPITOL 44287 

26 25 22 8 
CAT- HOUSERNER 

BROS 
DANIELLE DAX 

27 28 - 2 THAT SMILING FACE CAMOUFLAGE 

28 NEW PI. 1 
DIZZY THROWING MUSES 
SIRE LP CUT /WARNER EROS. 

29 29 - 2 HATHEMCA W KAREL FIALKA 
IRS- 

EY 
5342M7 / 

30 17 16 7 GRAIN DOF SAND THE SAINTS 
TVT LP 

Billboa d, copy ight 1989. 
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The Bustany Biggs & Company 

I. Listeners believe that Commercials E are wonderful suck. 

2. Playing lots of Music without Commercials is agreeing with Listeners that 
Commercials - are wonderful C suck. 

3. Best Listener Mode for remembering Call Letters and Sponsor's Product is 

Low- Involvement Li High- Involvement listening. (are we too obvious ?) 

4. Commercials never iE sometimes E often always encourage tune -outs. 

5. The Relationship between your Programming and Sales Departments 
C is wonderful - sucks. 

6. Commercials are something to be E ashamed of E proud of; they should be 
swept E under the rug C into our listeners' hearts. 

7. The GM E likes it E hates it when the PD and the SM 
are OK and cooking on the same WL. 

So what's all this got to do with The WORD? 

First, The WORD's Teaser - Payoff is the hardest -hitting, strongest audience -holder in the business. 

Second, The WORD puts your audience into a High- Involvement mode. It kicks in the left brain and 
maximizes listeners' comprehension and retention of station IDs and sponsor product. 

Third, whatever format you're running- Music, News, or Talk- The WORD blends in like dressing on 
a salad. Nourishing content and spicy flavor give you a big advantage over the competition. 

You gotta hear it to believe it. 

A five -day -a -week potent package of experts 
in the tricky game of life delivering stories and 
advice from their fields of expertise in a no -fluff, 

engaging, enriching, entertaining way. 

The WORD is not a program, it's a 

Format Enhancer. 

Each WORD is 60 seconds: 10- second Teaser 
Local Spot 50- second Payoff 

You get six new WORDs a day to run in 

Morning Drive and run again in Afternoon Drive. 

The WORD Package 25+ 

Avery Friedman, PEOPLE'S RIGHTS LAWYER 

Elyse Goldstein, PhD, PSYCHOTHERAPIST, ON MALE -FEMALE RELATIONSHIPS 

Drew Pinsky, MD, LATEST ANGLES ON HEALTH 

Judy Auerbach, PhD, SOCIOLOGIST AND LIFESTYLES ANALYST 

Jeremy Rifkin, WHISTLE- BLOWING ECONOMIST, ON LIFE & TECHNOLOGY 

Tony Hendra, POP CULTURE CRITIC & FORMER EDITOR OF NATIONAL LAMPOON 

Michael Eremia, MARRIAGE & FAMILY COUNSELOR 

THE 
From Bustany Biggs 

& Company 
Let's talk. Call our toll -free line: 800/ 422 -7752 

*Some of the people who created and brought you American Top 40 and American Country Countdown for 18 years. 
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`Metalshop' Leaves Heavy Metal Stamp 
NEW YORK Just as the Grammy 
Awards have added heavy metal and 
rap categories this year, radio syndi- 
cation is also increasing its commit- 
ments to those genres. Both are 
about to get a new syndicated offer- 
ing, and heavy metal in particular is 
generating serious interest across 
the country. 

The metal syndication push began 
in early 1984 with MJI Broadcast- 
ing's weekly "Metalshop." MJI is 
known as being more product than 
agency driven, but MJI president 
Josh Feigenbaum says he started the 
show's development "with great trep- 
idation. [But] early metal bands had 
sold incredibly on record and in con- 
cert in 1983, and it seemed clear to me 
that metal's grass -roots audience had 
begun to swell. 

"I thought it was time to do a spe- 
cialty show to superserve album ra- 
dio, to give it a way to program [met- 
al] without turning off its core 25-34 
audience." Feigenbaum calls it "high - 
test" programming -"it gets listen- 
ers with high testosterone levels." 

Feigenbaum says "Metalshop" ex- 
perienced significant growth in 1988, 
has more than 100 affiliates, and is 
heard in eight of the top 10 markets. 
That growth led MJI to add a second 
hour to the show last year; it also 
struck a licensing agreement with 
fanzine giant Sterling Magazines to 
publish a bimonthly Metalshop Maga- 
zine, which made its debut last 
month. That deal put MJI on the 
cross -promotion bandwagon, a con- 
cept being used successfully by Me- 
diaAmerica and other syndicators. 

So when Westwood One launched 
its batch of first -quarter program- 
ming, the presence of "High Volt- 
age" made perfect sense. WW1 VP 
of programming Gary Landis says 
the new weekly two-hour pure rock 
show targets album rock radio but 
"comes in response to the growth of 
the sound and its acceptance at top 
40." Hosting is KNAC Los Angeles' 
Tawn Mastrey, and Landis says 
KNAC PD Tom Marshall is working 
closely with the project. 

The metal syndication scene had al- 
ready picked up considerably last 
September when Satellite Music Net- 
work brought in noted rock consul- 
tant Lee Abrams to overhaul its Z- 
Rock format. That format had stalled 
and SMN's decision to target AM sta- 
tions wasn't helping much. The re- 
tooling has generated new excite- 
ment about the format, and SMN's 
purchase last month by the relatively 
conservative ABC Radio Networks 
has boosted Z -Rock further. 

In a recent Billboard interview, 
ABC president Aaron Daniels was 
far more enthusiastic about Z -Rock 
than about SMN's Wave format. And 
having Z -Rock aboard the ABC ship 
could also bolster the flagging ABC 
Rock Network. 

Instead of trying to make the for- 
mat sound local, Abrams has stayed 
with SMN's original concept of Z- 
Rock as a national superstition. Cur- 
rent affiliation costs range from 
$2,500 -$10,000 a month, depending on 
market size, and ABC controls two 
minutes of national spot time per 
hour. Z -Rock now has 14 affiliates up 
and running; Abrams says another 
dozen stations are set to sign on dur- 
ing the next 90 days. 

With SMN / ABC aiming Z -Rock at 

major- market FMs again, industry 
veteran Harvey Sheldon is now offer- 
ing a 24- hour -a -day hard rock tape 
format to stations that want to stay 
local. Sheldon's Pure Rock Network 
is a weekly cash offering of four six- 
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by Peter Ludwig 

hour high -fi stereo VHS cassettes 
and an additional four -hour "melt- 
down" -read, countdown. 

The tapes run continuously with 
the clock set for breaks at 30, 45, and 
57 minutes for a total of 11 minutes 
of local access. Sheldon says the play - 
list follows top 40 form with the top 
10 rotated every three hours -and 
the next 10 every five. The recurrents 
list will go back only three years, ex- 
cept for core artists like Led Zeppelin, 
AC /DC, and Black Sabbath. 

Sheldon says he programmed the 
first top 40 FM at KLFM Los Ange- 
les (now KNAC) in 1964, ran for the 
California Senate, and turned on ear- 
ly rocker KSHE St. Louis in 1968. 
Since then, he has hosted TV and ra- 
dio talk shows, developed sales and 
marketing strategies for several ear- 
ly San Diego rockers, and been PD 
and national sales manager at WAPE 
Jacksonville, Fla. 

At 50 years old, Sheldon may seem 
an unlikely heavy metal fan, but his 
excitement over the music seems 
genuine, and his knowledge of it is 
extensive. "I love this stuff," says 
Sheldon. "I like its political overtones 
and its revolutionary spirit." 

He also has high regard for 
Abrams, saying: "Z -Rock is now a 
great network. I'm a true believer in 
this music, but I'm also a true believ- 
er in the absolute necessity for local- 
ization. This music draws an audience 
that wants to be attached. How do 
you get attached to a network ?" 

Sheldon says he has two stations 
about to air the format and thinks 
Pure Rock Network has a number of 
advantages over Z -Rock beyond lo- 
calization. He says VHS tapes are su- 
perior to carted tracks fed over satel- 
lite, but his biggest sales pitch is 
price. He's offering Pure Rock Net- 
work for $1,500 -$2,500 a month. He's 
also offering affiliates a fully pro- 
duced 30- second TV spot, because, he 
says, "affiliates have to be on MTV's 
'Headbangers Ball.' " 

Next week: national rap program- 
ming. 

CALENDAR 

Below is a weekly calendar of up- 
coming network and syndicated 
music specials. Shows with multi- 
ple dates indicate that local sta- 
tions have option of broadcast time 
and dates. 

Feb. 17 -18, Samantha Fox, On The Radio, On 

The Radio Broadcasting, one hour. 

Feb, 17 -19, Motley Crue, Metalshop, MJI 

Broadcasting, one hour. 

Feb. 17 -19, The Chicago Story, Hot Rocks, 

United Stations, 90 minutes. 

Feb. 17 -19, The Fleetwood Mac Story, United 

Stations Programming Network Special, three 

hours. 

Feb. 17-19, Eddie Money, Superstars Rock Con- 

cert Series, Westwood One Radio Networks, 90 

minutes. 

Feb. 17 -19, Felix Cavaliere /Jon Bon Jovi/ 
Manfred Mann, Cruisin' America With Cousin Bru- 

cie, CBS RadioRadio, three hours. 

Feb. 17-19, Dan Aykroyd /John Belushi, Nation- 

al Lampoon Original Radio Hour, Premiere Radio 

Networks, 30 minutes. 

Feb. 11 -19, Tone Loc /Jasmine Guy /Kylie Min 

ogue, Party America, Cutler Productions, two 

hours. 

Feb. 17 -19, Bobby Brown, Star Beat, Mil 
Broadcasting, one hour. 

Feb. 17 -19, Be Be & Ce Ce Winans, On The 

Move With Tom Joyner, CBS RadioRadio, three 

hours. 

Feb. 18 -19, Midnight Star /Public Enemy /La- 
Toya Jackson And The Playboy Pictures, Radio - 

Scope, Lee Bailey Communications, one hour. 

Feb. 19, Rush /the Fixx /Guns N' Roses, Power - 

cuts, Global Satellite Network, two hours. 

Feb. 20, Little Feat /Grammy Nominees, Rock - 

line, Global Satellite Network, 90 minutes. 

Feb. 20 -26, Fleetwood Mac, Rock Stars Month- 

ly Special, Radio Today Entertainment, 90 min- 

utes. 

Feb. 20 -26, Journey, Up Close, MediaAmerica 

Radio, 90 minutes /two hours. 

Feb. 20 -26, Journey, King Biscuit Flower Hour, 

DIR Broadcasting, one hour. 

Feb. 20 -26, David Byrne, The World Of Rock 

With Scott Muni, DIR Broadcasting, four hours. 

Feb. 20 -26, Elvis Costello: The Spike Session, 

Timothy White's Rock Stars, Westwood One Radio 

Networks, two hours. 

Feb. 20 -26, Tom Scott, The Jazz Show With Da- 

vid Sanborn, Westwood One Radio Networks, two 

hours. 

Feb. 20 -26, David Crosby, Legends Of Rock, 

Westwood One Radio Networks, one hour. 

Feb. 20 -26, the Fixx, Rock Over London, 

Westwood One Radio Networks, one hour. 

Feb. 20 -26, Dickey Betts /Johnny Winter, In 

Concert, Westwood One Radio Networks, 90 min- 

utes. 

Feb. 20 -26, Jethro Tull /Billy Joel, Classic Cuts, 

Mil Broadcasting, one hour. 

Feb. 20 -26, Crosby, Stills, Nash & Young, Rock 

Today, Mil Broadcasting, one hour. 

Feb. 20 -26, Dan Seals, Country Today, MJI 

Broadcasting, one hour. 

Feb. 20 -26, Intruder /Guest DJ. Sam Kinison, 

High Voltage, Westwood One Radio Networks, 

two hours. 

Feb. 20 -26, R.E.M., Off The Record With Mary 

Turner, Westwood One Radio Networks, one hour. 

Feb. 20 -26, Rosie Flores, Live From Gilley's, 

Westwood One Radio Networks, one hour. 

Feb. 20 -26, D.J. Jazzy Jeff & the Fresh Prince, 

Night Scene, Westwood One Radio Networks, one 

hour. 

Feb. 20 -26, Fleetwood Mac /George Thorogood/ 

Dire Straits, Fantasy Palace, Westwood One Radio 

Networks, one hour. 

Sees `Micromarketing'As Hot '90s Tool 

Radio Pro Produces Promos 
BY PETER LUDWIG 

First of a two -part interview with 
programming /promotions veter- 
an Jack McCoy. 

NEW YORK Catching up with Jack 
McCoy is not easy. It's a little like set- 
ting up a dead -letter drop in a spy 
novel, because once you do, you hear 
phrases like "vital signs," "danger- 

PROMOT/ONS 
ous information," "lethal edges," and 
"Fingerprint." 

McCoy's career has taken him 
through nearly every aspect of radio, 
but when you ask him what he's do- 
ing these days he simply answers, 
"The same thing I've done for 20 
years- always some variation of get- 
ting people to write down [station] 
call letters in the diary, and listen to 
the radio-in that order." 

McCoy formalized a longstanding 
relationship with George and Reg 
Johns and their Fairwest Cos. in De- 
cember and became what he calls 
"Fairwest's marketing arm." But he 
works for the Jack McCoy Co., sell- 
ing his ideas of how to make radio 
work better. McCoy thinks the one 
thing radio needs most right now is 
more money, and he thinks promo- 
tions and marketing are where radio 
will find that resource. 

McCoy is known for two famous 
promotions: the Last Contest and the 
Prize Catalog. The former is still re- 
membered by phone companies 
throughout the top 50 markets as 
"that radio contest that brought the 
system down." 

Pressed to apply a label to what he 

does now, McCoy says: "Basically 
I'm a producer. A producer of promo- 
tions the way Steven Spielberg pro- 
duces movies. Some of those promo- 
tions have grossed over $50 million. 
The Prize Catalog is peaking at over 
$60 million." 

When first asked, McCoy says he 
sees no difference between radio now 
and 15 years ago, but he then ob- 
serves that "programming -wise, it's 
polarized into a lot of single -element 
radio stations. You used to tune to 
one station to get all the vital signs." 
He thinks concentrating on just one 
element is a mistake and is convinced 
the more a station has to offer, the 
more it can market. 

"In the '70s, the biggest, most cost - 
effective edge stations could get was 
music testing. By the '80s, the big- 
gest thing was huge, devastating 
promotions. If you put your money in 
one end, ratings came out the other 
end. Now with five stations doing it 
in every major market, it's lost its 
edge. 

"In the '90s, the lethal edge will be 
[knowing] the campaign issues of the 
voting precincts. You'll run radio sta- 
tions like parties run their presiden- 
tial campaigns, and that edge is clear- 
ly going to be information -oriented. 
Even Canada has the decency to call 
diaries ballots." 

McCoy's view of radio in the '90s is 
rooted firmly in his experience at 
RAM Ratings Co., the ratings service 
McCoy created after he and Doug 
Herman took Bartell Broadcasting's 
DPS division private in 1975 and 
changed the name to Unidyne. Mc- 
Coy says RAM was the first ratings 
service to provide the necessary qual- 
itative tools to move radio to the next 

(Continued on page 20) 

YesterHits © 
Hits From Billboard 10 and 

20 Years Ago This Week 

POP SINGLES -10 Years Ago 

1. Do You Think I'm Sexy, Rod 
Stewart, WARNER BROS. 

2. Y.M.C.A., Village People, CASABLANCA 

3. A Little More Love, Olivia Newton - 
John, MCA 

4. Fire, Pointer Sisters, PLANET 

5. I Will Survive, Gloria Gaynor, 
POLYDOR 

6. Every l's A Winner, Hot Chocolate, 
INFINI Y 

7. Le Freak, Chic, ATLANTIC 

8. Lotta 
WARNER 

LoveGROS. , Nicolette Larson, 

9. Somewhere In The Night, Barry 
Manilow, ARISTA 

10. I Was Made For Dancing, Leif 
Garrett, SCOTTI BROTHERS 

TOP SINGLES -20 Years Ago 

1. Everyday People, Sly & the Family 
Stone, EPIC 

2. Crimson & Clover, Tommy James 
& the Shondells, ROULETTE 

3. Touch Me, Doors, ELEKTRA 

4. Build Me Up Buttercup, the 
Foundations, UNI 

5. The Worst That Could Happen, 
Brooklyn Bridge, BUDDAH 

6. Can I Change My Mind, Tyrone 

WHALE 

Davis, DAKAR 

7. You Showed Me, Turtles, WHITE 

8. I Heard It Through The Grapevine, 
Marvin Gaye, TAMLA 

9. Hang 'Em High, Booker T. & the 
M.G.'s, STAR 

10. I'm Gonna Make You Love Me, 
Diana Ross & the Supremes With 
the Temptations, MOTOWN 

TOP ALBUMS -10 Years Ago 

1. Blondes Have More Fun, Rod 
Stewart, WARNER BROS. 

2. Briefcase Full Of Blues, Blues 
Brothers, ATLANTIC 

3. Cruisin', Village People, CASABLANCA 

4. Spirits Having Flown, Bee Gees, RSO 

5. 52nd Street, Billy Joel, COLUMBIA 

6. est Chic, Chic, ATLANTIC 

7. Dire Straits, Dire Straits, WARNER 

8. Totally Hot, Olivia Newton -John, 
MCA 

9. Toto, COLUMBIA 

10. Backless, Eric Clapton, RSO 

TOP ALBUMS -20 Years Ago 

1. The Beatles, APPLE 

2. Wichita Lineman, Glen Campbell, 
CAPITOL 

3. TCB, Diana Ross & the Supremes 
With the Temptations, MOTOWN 

4. Greatest Hits Vol. 1, the 
Association, WARNER BROS. 

5. Diana Ross & The Supremes Join 
The Temptations, MOTOwN 

6. Yellow Submarine, Beatles, APPLE 

7. In- A- Gadda -Da -Vida, Iron Butterfly, 
ArCO 

8. Elvis, Elvis Presley, RCA 

9. Soulful Strut, Young -Holt Limited, 
BRUNSWICK 

10. Blood, Sweat & Tears, COLUMBIA 

COUNTRY SINGLES -10 Years Ago 

1. Every Which Way But Loose, Eddie 
Rabbitt, ELEKTRA 

2. Back On My Mind Again /Santa 
Barbara, Ronnie Milsap, RCA 

3. Come On In, Oak Ridge Boys, ABC 

4. I'll Wake You When I Get Home, 
Charlie Rich, ELEKTRA 

5. I Just Can't Stay Married To You, 
Cristy Lane, Ls 

6. Tonight She's Gonna Love Me 
(Like There Was No Tomorrow), 
Razzy Bailey, RCA 

7. If I Could Write A Song As 
Beautiful As You, Billy "Crash" 
Craddock, CAPITOL 

8. HWA 

E /ap 

TCU o ether, T.G. Sheppard, 

9. Golden Tears, Dave & Sugar, RCA 

10. Fall In Love With Me Tonight, 
Randy Barlow, REPUBLIC 

SOUL SINGLES -10 Years Ago 

1. Bustin' Loose, Chuck Brown & the 
Soul Searchers, SOURCE 

2. Aqua Boogie, Parliament, 
CASABLANCA 

3. I'm So Into You, Peabo Bryson, 
CAPITOL 

4. It's All The Way Live, Lakeside, 
SOLAR 

5. September, Earth, Wind & Fire, 
COLUMBIA 

6. Shake Your Groove Thing, Peaches 
& Herb, POLYDOR 

7. Never Had A Love Like This 
Before, Tavares, CAPITOL 

8. 
Elroy l's A Winner, Hot Chocolate, 

INFINI 

9. Now That We Found Love, Third 
World, ISLAND 

10. Too Much Heaven, Bee Gees, RSO 
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CONGRATULATIONS TO OUR FAMILY OF GRAMMY NOMINEES! 
AMERICAN GRAMMAPHONE, MASON WILLIAMS & 

MANNHEIM STEAMROLLER, Country Idyll 

ANTONE'S RECORIDS, JAMES COTTON, Live at 
Antone s Nightclub 

BENSON. LARNELLE HARRIS, Christmas 

POWER DISC /BENSON. DEGARMO & KEY, D &K 

FLYING FISH, SWEE -CONE" IN THE ROCK, 
Emergency 

NEXT PLATEAU, SALTN -PEPA. Push -lt 

RELATIVITY, JOE SATR;ANI, Always with Me Always with 
You & Surfing with the Alien 

ROUNDER, JOHNNY COPELAND, Ain't Nothin' But 
A Party 

ROUNDER, BELA FLECK, Drive 

ROUNDER, DAVID GRISMAN, Home Is Where the Heart Is 

ROUNDER, VARIOUS SOUTH AFRICAN ARTISTS, 
Homeland -A Collection of Black South African Music 

SUGAR HILL, PETER ROWAN & THE NASHVILLE 
BLUEGRASS BAND, New Moon Rising 

SUGAR HILL, SELDOM SCENE & THEIR VERY 
SPECIAL GUESTS, Fifteenth Anniversary Celebration. 
Live at the Kennedy Center 

SPARROW. MARGARET BECKER, The Reckoning 

SPARROW, STEVEN CURTIS CHAPMAN, Life Christmas 

SPARROW, STEVE GREEN, Find Us Faithful 

SPARROW, TRAMAINE HAWKINS, The Joythat Floods My Sou 

SPARROW, DEHIECE WILLIAMS, Do You Hear 
What / Hear? 

SPARROW, BEBE & CECE WINANS, Silent Night 
Holy Night 

TH- RODVEN U.S.A., OSCAR D'LEON, La Salsa .Say lo 
TH- RODVEN U.S.A., EDDIE SANTIAGO, Atreviao 

VIRGIN, MARK IISHAM, Castalia 

VIRGIN, THE LAST EMPEROR -MOTION PICTURE 
SCORE 

VIRGIN, ZIGGY MARLEY & THE MELODY MAKERS, 
Conscious Party 

VIRGIN, STEVE WINWOOD, Roll with It 

Nimbus écords 

New York: 200 West 57th Street New York, NY 10019 212 -262 -54001- 800 -451 -8725 Telex 239406 NMBS UR Telefax 212 - 262 -5409 

Los Angeles: 4524 Tobias Avenue Sherman Oaks, CA 91403 Telephone 818 -783 -4250 Telefax 818 -9860862 
c 1989 
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 /ADIO 
FALL '88 ARBITRON RATINGS 
(Continued from page 15) 

W Sp Su Fa W Sp Su Fa 

Call Format '88 '88 '88 '88 Call Format '88 '88 '88 '88 

WELS country .6 1.9 KWKL AC - 2.9 - 2.7 

WGTM religious - 1.4 1.9 KSGL religious - 1.6 - 2.0 

WRDU album - 2.4 1.7 KNSS n/t - 2.2 - 1.8 

WKCP country - .8 1.1 KQAM oldies - 2.2 - 1.7 

WRAL AC - 1.4 1.0 KBUZ urban - 2.4 - 1.3 

WRQR AC 1.5 - 1.0 KLZS adult alt - 1.9 - 1.3 

CHARLESTON, S.C.-(86) KJRG religious - .9 - 1.0 

WEZL country - 12.1 11.5 KFH country - 4.8 1.0 

WWWZ urban - 7.4 9.5 MOBILE, ALA. -(89) 
WKQB top 40 - 9.0 7.8 WKSJ -AM -FM country - 17.7 - 18.0 

WSSX top 40 - 6.0 6.9 WABB -FM top 40 - 13.9 - 12.7 

WXTC AC - 6.8 6.9 WBLX -FM urban - 12.9 - 11.9 

WAVF album - 5.4 6.5 WGOK urban - 8.5 - 6.9 

WPAL urban - 6.8 6.5 WAVH AC - 3.3 - 5.4 

WXLY cls rock - 4.7 4.6 WMML urban - 4.9 - 4.9 

WDXZ easy - 3.8 4.5 WKRG -FM AC - 5.0 - 4.4 

WMGL urban - 4.7 4.0 WKRG n/t - 4.6 - 4.0 

WJYQ AC - 3.8 3.7 WGCX classic rock 2.4 - 3.0 

WQIZ religious - 1.9 3.0 WDLT AC 3.6 - 2.9 

WKCN n/t - 2.1 2.6 WMOB religious 2.4 - 2.3 

WzJY religious - 2.5 1.9 WZEW album 3.6 - 2.1 

WYBB album 1.7 WMEZ easy 2.5 - 1.9 

WHLZ country - 1.5 1.6 WBLX urban - .4 - 1.4 

WXTC oldies - .9 1.4 WGRR adult std - .7 - 1.4 

WWDM urban - 1.9 1.2 WHEP adult std - .4 - 1.4 

WWHT -AM -FM top 40 - 3.1 - 1.1 WLPR easy - 1.6 - 1.3 

WMCJ religious - 3.4 - 1.0 WBHY religious - 1.3 - 1.1 

WICHITA, KAN. -(88) WOWW country - .3 - 1.0 

KKRD top 40 - 15.9 13.8 NEW HAVEN, CONN. -(90) 
KZSN country - 7.6 11.6 WKCI top 40 - 12.9 11.7 

KFDI -FM country - 12.6 9.5 WELT AC - 9.9 10.1 

KXLK AC - 5.5 8.0 WPLR album - 8.2 7.1 

KICT album - 7.1 7.8 WEZN AC - 6.7 6.6 

KFDI country - 7.4 7.6 WDRC -FM oldies - 3.7 5.7 

KEYN top 40 - 7.3 7.5 WAVZ adult std - 4.4 4.8 

KOEZ easy - 5.7 5.5 WNHC urban - 4.2 4.7 

KLEO adult std - 4.0 4.0 WWYZ country - .5 4.4 

KRZZ cls rock - 2.2 3.0 WKSS top 40 - 4.4 3.9 

DOUBLE INNINGS 

ON A GRAMMY 

N O Ffl N AT ON 

Here's how it works... 

Spotlight one artist and/or product in a 

nomination ad (Full page, b &w, 2 -c, 4 -c, 

etc.) 

If the artist and/or product receives a 

Grammy 

You then become entitled to a free ad of 
equal value to salute the winner 

Call your account representative or Ron 

Willman (212) 536 -5025 for details today. 

W Sp Su Fa W Sp Su Fa W Sp Su Fa 

Call Format '88 '88 '88 '88 Call Format '88 '88 '88 '88 Call Format '88 '88 '88 '88 

WRCH easy 4.9 3.5 WOIC urban - 3.5 - 3.6 KFMR country - 5.0 6.5 

WIOF AC 3.0 3.2 WYYS top 40 - 3.1 - 3.4 KBEE easy - 6.1 5.5 

WEBE AC 3.2 2.9 WTGH religious - 3.3 - 2.8 KHOP top 40 - 6.5 4.4 

WHCN album 3.2 2.7 WPRH top 40 - 1.9 - 1.3 KWG oldies - 5.2 4.1 

WTIC AC 1.5 2.6 ROANOKE, VA. -(94) KWIN top 40 - 7.3 3.6 

WCBS n/t 2.7 2.3 WXLK top 40 - 20.9 - 20.6 KYBB country - 2.5 3.6 

WRKS urban .5 L7 WPVR easy - 11.0 - 13.9 KRAK-FM country - 3.8 3.3 

WFIF religious 1.5 1.5 WYYD country - 12.7 - 10.0 KCBS n/t - 2.9 3.2 

WBLS urban - 5 - 1.1 WSLQ AC 8.2 8.5 KDJK album - 5.6 3.2 

TRI- CITIES VA. /TENN. -(91) WSLC country - 5.1 5.1 KNBR AC - 3.6 3.0 

WQUT top 40 - 22.6 - 19.6 WTOY urban - 4.6 3.9 KSTN-FM Spanish - 2.9 2.8 

WXBQ country - 19.4 - 17.6 WFIR AC - 2.6 3.6 KJAX easy - 3.5 2.7 

WTFM AC - 17.1 - 14.9 WJJS urban - 2.6 3.6 KSJQ crossover - 4.0 2.2 

WJCW country - 7.2 - 7.2 WKZZ top 40 - 2.6 3.1 KWOD top 40 - 2.7 2.5 

WZXY top 40 - 3.5 4.4 WJLM country - 4.6 2.6 KZAP album - 2.7 2.4 

WKPT AC - 3.1 4.0 WGOL AC - 1.8 2.1 KGO n/t - 2.1 2.2 

WUSJ -FM country - 3.1 3.4 WROV album - 3.1 2.1 KMEL crossover - 3.1 2.1 

WIVK -AM -FM country - 2.2 2.5 WQOK urban - .5 1.8 KSTN crossover - 2.7 2.1 

WMCH religious - 1.7 2.0 WKHV AC - - 1.1 KXOA-FM AC - .4 1.7 

WOPI adult std - 2.4 1.7 WXYU crossover - 1.3 - 1.1 KJOY oldies - 1.5 1.6 

WEMB country - 1.3 1.5 CHATTANOOGA, TENN. -(96) KQPT adult alt - - 1.4 

WMIT religious - - 1.2 WSKZ top 40 16.0 18.4 20.0 17.9 KFRC adult std - 1.5 - 1.3 

WDUF religious - .4 1.2 WUSY country 14.2 13.5 10.6 14.0 LANSING, MICH. -(99) 
WMEV -FM country - 2.2 1.0 WDEF -FM easy 11.0 10.8 10.4 13.4 WVIC-FM top 40 19.3 21.6 21.5 19.2 

BRIDGEPORT, CONN. -(92) W1TT urban 7.9 8.4 9.4 8.8 WITL-FM country 15.2 15.5 15.8 11.6 

WEIN AC - 9.0 - 14.7 WLMX AC 9.7 7.6 7.9 8.6 WJ I M-FM easy 8.5 6.4 5.6 9.1 

WICC AC - 9.6 - 10.7 WDOD -FM country 9.4 10.3 9.2 7.8 WFMK AC 8.3 5.9 7.5 7.3 

WEBE AC - 5.1 - 8.9 WN00 urban 2.5 4.2 4.7 3.9 WIBM-FM oldies 4.1 5.2 4.7 6.8 

WPLR album - 11.1 8.4 WDEF AC 6.1 4.2 4.1 3.1 WJXQ album 4.6 5.2 4.5 6.1 

WKCI top 40 - 14.2 7.7 WYVY AC 3.6 5.1 3.3 2.1 WLNZ top 40 4.9 5.3 5.3 5.1 

WCBS n/t - 2.7 2.8 WDOD country 3.1 2.0 3.5 1.8 WJR n/t 4.1 4.5 5.6 4.5 

WDJZ AC - 1.4 2.7 WEPG country .9 - .8 1.0 WMMQ cls rock 4.2 4.1 4.7 3.3 

WRKS urban - 7.2 2.7 WMOC religious .4 - - 1.0 WILS-FM AC 4.4 2.5 2.9 2.1 

WGSM adult std 2.1 WFLI religious 1.1 .7 - 1.3 WJIM easy .9 1.2 .4 2.0 

WYNY country 2.1 2.1 SPOKANE, WASH. -(97) WILS urban 2.5 2.1 2.0 1.3 

WOR n/t 2.1 2.3 KZZU top 40 16.9 - 14.8 WIOG top 40 .5 2.0 .4 1.2 

WRKI album 2.7 2.0 KISC AC 8.4 - 10.9 WITL country 1.1 .5 .9 1.2 

WADS AC 1.1 1.6 KXLY -FM easy 13.8 9.9 FLINT, MICH. -(100) 
WABC n/t 3.6 1.5 KDRK country - 6.8 - 8.9 WIOG top 40 - 22.3 - 20.2 

WDRC-FM oldies 2.4 1.3 KXLY n/t - 5.1 - 6.8 WCRZ AC - 13.1 - 14.4 

WFAN sports 3.0 1.3 KKZX cls rock - 3.9 - 5.8 WDZZ urban - 17.4 - 12.7 

WKSS top 40 - 1.2 KEZE album - 6.4 - 5.6 WFDF AC - 4.5 - 6.7 

WNEW-FM album - 1.2 KGA country - 4.5 - 5.5 WWCK-FM album - 5.6 - 5.7 

WQHT crossover - 5.4 - 1.2 KVXO top 40 - 3.3 - 3.8 WJR AC - 6.0 - 5.0 

COLUMBIA, S.C. -(93) KAQQ AC - 2.7 - 3.1 WKMF country - 4.0 - 4.8 

WCOS -FM country - 20.6 - 16.5 KKPL -AM -FM AC - 5.1 - 3.1 WTRX AC 3.8 3.7 

WWDM urban - 18.7 - 15.2 KTRW country - 4.3 - 2.7 WKCQ country 2.9 2.7 

WNOK-FM top 40 9.1 - 10.1 KEYF adult std - 4.1 - 1.9 WFLT religious 1.3 2.5 

WCEZ easy 5.4 - 7.7 KEYF -FM adult alt - 1.4 - 1.5 WGMZ easy 1.3 1.3 

WMFX album 6.0 - 7.4 KJRB oldies - 3.1 - 1.4 WTAC AC 1.1 1.2 

WTCB AC 5.0 - 6.4 KVNI AC .6 1.3 .6 1.0 WTLZ urban 2.2 1.0 

WVOC n/t 5.8 - 5.4 STOCKTON, CALIF. -(98) 
WSCQ AC 6.0 - 5.1 KRAK country - 6.3 - 9.1 

PROMOTIONS 
(Continued from page 18) 

level. 
"In the '70s we discovered hot ZIP 

codes and then proved their useful- 
ness. People are homogeneous by 
ZIP code. Imagine your ZIP as a pre- 
cinct. The winners will be the stations 
who know the ZIPs where they are 
already strong with listeners." 

McCoy then sees stations promot- 
ing and marketing themselves much 
the way political campaigns progress 
through a market-ZIP code by ZIP 
code in what he calls "micromarket- 
ing." Stations win elections by ad- 
dressing what he calls "radio's 10 vi- 
tal signs. Running RAM taught us 
the human brain only stores call let- 
ters in 10 areas under 10 different 
subjects." 

He sees the Arbitron ratings as 
simply "the perceptual score that lis- 
teners have of your call letters in 
those areas." McCoy says these up- 
coming "elections" are going to 
"promise that [stations] are going to 
be the most wonderful station in all 
those [10] categories." 

"If a station has the best news in a 
market but the perceptual ratings 

say it's fifth best, my job is moving 
that mind set. My business is to be 
the campaign manager for stations 
and align perceptions with reality. 
We can move perception 10 points. To 
do that you use promos, production, 
promotions, direct mail, remotes -ev - 
erything at your disposal to get your 
message across." 

McCoy has a high regard for the 
qualitative data RAM Ratings was 
able to provide and hopes to see it on 
the horizon again. "Arbitron seemed 
two steps away from completing de- 
velopment of its Fingerprint ratings 
that could have been the most lethal 
programming and promotion tool 
available. I was hoping they were fi- 
nally going to come out with what 
RAM used to do. You need to know 
how much listening comes from each 
ZIP code ... [So] your marketing can 
get microscoped." 

"The [market] win of the future is 
going to be the smart station that 
clearly dominates a small geographi- 
cal area of a market. You can then go 
at it one ZIP code at a time. At KIFM 
San Diego, we didn't spend any mon- 

ey on TV, games, prizes ... we sim- 
ply changed the perceptional scores 
about the 10 vital signs. 

"Twelve years ago, Arbitron re- 
fused to understand that their mas- 
ter sample list was not geographical- 
ly distributed by ZIP. What they 
didn't understand was that the met- 
ro -mail household [computer] tapes 
were automatically sorted by ZIP 
first- before the nth -name internal 
selection was pulled for diary place- 
ment. That gave a perfect geographi- 
cal distribution and, as we guessed, 
the best thing about Arbitron was a 
complete accident. 

"I'm still hoping they're going to 
realize this. With a few extra calcula- 
tions on Arbitron's Fingerprint, the 
world could have this dangerous in- 
formation back in its hands. The sta- 
tions that jumps on that first will 
have 5.0 share point jumps in major 
markets in one book. They'll domi- 
nate until everyone catches on, then 
it won't be an edge anymore." 

Next week: The future of radio mar- 
keting. 
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0111 'US. 
A Records 

created Y. E.S. 

TO JOBS in 1987, opening 
the door of the entertain- 
ment industry to a new 
generation of exceptional 
teenagers. 

The program has become 
a major way to beat unem- 
ployment statistics and find 
talented newcomers for the 
music business. For the cost 
of hiring one or more new 
employees at minimum wage 
for 10 weeks, you make an 
immeasurable investment in 
the future. Y. E.S. TO JOBS has 
grown from 50 interns at 25 
companies to a projected 
200 interns at 75 companies. 
Last year almost 20% of the 
interns found permanent 
work in the industry at the 
end of the summer program. 
Invest in a teenager and 
invest in your future. 

Join the growing list of entertainment companies 
who are saying Y. E.S. TO JOBS! 

A &M Records 
Atlantic Records 
The BMG Group 

including Arista, RCA and BMG Distribution 
Chrysalis Records 

Kemp Mill Records 
KKGO 

Recording Industry Association of America 
Select Records 

Show Industries /Music Plus 
Sleeping Bag Records 
Tommy Boy Records 

Tower Records 
Warner /Chappell Music, Inc. 

Warner /Elektra /Atlantic Corporation 
Waxie Maxie's Records 

Wherehouse Entertainment 

To find out how to enroll your company and get more information 
contact Karen Kennedy at (213) 469 -2411 RECORDS 

c 1QÁ9 A6L 1 Records, Inc. All rit±hr. reserved. 

www.americanradiohistory.com

www.americanradiohistory.com


E 
Billboard® 
FOR WEEK ENDING 
FEBRUARY 18, 1989 POW R PLAYLISTSTM 

PLATINUM -Stations with a weekly cume 
audience of more than 1 million. 

GOLD-Stations with a weekly cume 
audience between 500,000 and 1 million. 

SILVER-Stations with a weekly cume 
audience between 250,000 and 500,000. 

CURRENT PLAYLISTS OF THE NATION'S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS 
PLATINUM 

A 1 

New York 0.M.: Steve Kingston 
1 8 Bon Jovi, Born To Be My Baby 

2 2 Tone Loc, Wild Thing 
3 3 Debbie Gibson, Lost In Your Eyes 
4 4 Paula Abdul Straight Up 
5 5 Tiffany, All this Time 
6 7 The Boys, Dial My Heart 
7 9 Sheena Easton, The Lover In Me 

8 10 Guns N' Roses Paradise City 
9 II Sheriff, When I'm With You 

10 6 Samantha Fox, I Wanna Have Some Fun 
11 I Phil Collins, Two Hearts 
12 12 White Lion, When The Children Cry 
13 13 Denise Lopez, n II You Feel 
14 14 New Kids On The Block, You Got It (Th 
15 19 Bobby Brown, Roni 
16 18 Information Society, Walking Away 
17 21 Anita Baker, Just Because 
18 23 Karyn White, Superwoman 
19 25 Kon Kan, I Beg Your Pardon 
20 24 Mike + The Mechanics The Living Year 
21 27 Edie Brickell 8 New Bohemians, What I 

22 15 Taylor Dayne Don't Rush Me 
23 26 Rick Astley, She Wants To Dance With 
24 17 Bobby Brown, My Prerogative 
25 16 Karyn White, The Way You Love Me 
26 22 Def Leppard, Armageddon It 
27 20 Poison, Every Rose Has Its Thorn 

A28 - Bangles, Eternal Flame 
A29 - Milli Vanilli, Girl You Know It's Tru 

30 28 Boy Meets Girl, Waiting For A Star To 

iá 
21 

22 
23 
24 
25 

A26 
27 
28 
29 

30 
31 
32 
33 
34 
35 
A 
A 
A 
A 
A 
A 

EX 
EX 
EX 
EX 
EX 

EX 
EX 
EX 
EX 

22 
29 
24 
26 
30 

28 

31 
32 
34 
33 
35 
EX 
EX 
EX 
EX 

EX 
EX 
EX 
EX 
EX 
EX 

X 
EX 

Inner City Good Lite 
Womack h Womack, Teardrops 
New Edition, Can You Stand The Rain 
Bon Jovi, Born To Be My Baby 
Was (Not Was), Walk The Dinosaur 
Luther Vandross, She Won't Talk To Me 
Ann Wilson 8 Robin Zander, Surrender 
Karyn White, Superwoman 
Roy Orbison, You Got It 
Chicago You're Not Alone 
R.E.M., 
Chicago, 

Vanessa Williams, Dreamin' 
When In Rome, Heaven Knows 
Breathe Don't Tell Me Lies 
Will To bower Fading Away 
Eddie Money, The Love In Your Eyes 
Traveling WiIburys End Of The Line 
Bangles, Eternal Flame 
Fine Young Cannibals, She Drives Me C 

Giant Steps, Into You 
Cheap Tnck Never Had A Lot To Lose 
Animotion, Room To Move 
Figures On A Beach, You Ain't Seen No 
Huey Lewis 8 The News, Me The K Y ors e e e 

Survivor, Across The Miles 
Kylie Minogue, It's No Secret 
Vixen, Cryin' 
Sa -Fire, Thinking 01 You 
Crosby, Stills, Nash 8 Young, Got It 
Tracie Spencer, Imagine 
Van Halen Feels So Good 
Roxette, The Look 
Carly Simon, Let The River Flow 

21 27 

23 28 
24 24 
25 30 
26 EX 
27 EX 

28 EX 

29 EX 

30 EX 
A - 
A 

EX EX 
- 

EX EX 
EX EX 
EX EX 

Guns N' Roses Paradise City 

Ann Wilson 8 Robin Zander, Surrender 
Vanessa Williams Dreamin' 
Chicago, You're Net Alone 
Breathe, Don't Tell Me Lies 
New Edition, Can You Stand The Rain 
R.E.M., Stand 
Luther Vandross, She Won't Talk To Me 
Cinderella, The Last Mile 
Milli Vanilli, Girl You Know It's Tru 
Karyn White, Superwoman 
Sweet Sensation (With Romeo J.D.), Si 
Kon Kan, I Beg Your Pardon 
Was (Not Was), Walk The Dinosaur 
Bangles, Eternal Flame 
Erasure, A Little Respect 

New York P.D.: Gary Bryan 
1 1 Paula Abdul Straight Up 
2 2 Tone Loc, Wild Thing 
3 4 Debbie Gibson, Lost ln Your Eyes 
4 3 Samantha Fox, I Wanna Have Some Fun 
5 B Sheriff, When I'm With You 
6 7 Bon Jovi, Born To Be My Baby 
7 6 White Lion, When The Children Cry 
8 5 Phil Collins, Two Hearts 
9 10 Taylor Dayne, Don't Rush Me 

10 13 Sheena Easton The Lover In Me 
11 9 Bobby Brown, My Prerogative 
12 14 Anita Baker Just Because 
13 11 Tiffany, All this Time 
14 16 Rick Astley She Wants To Dance With 
15 15 The Boys, dial My Heart 
16 22 New Kids On The Block, You Got It (Th 
17 23 Erasure, A Little Respect 
18 12 Poison Every Rose Has Its Thorn 
19 19 Kary n White, The Way You Love Me 

A20 - Booby Brown, Roni 
21 n 17 Del 

Roses, 
Armageddon 

City 

23 25 Duran Duran, All She Wants Is 
24 24 02, Angel Of Harlem 
25 26 Kon Kan, I Beg Your Pardon 
26 20 Chicago, Look Away 
27 34 Ann Wilson 8 Robin Zander, Surrender 
28 30 Mike + The Mechanics, The Living Year 
29 32 Information Society, Walking Away 
30 18 Denise Lopez If You Feel It 

31 33 Breathe, Don't Tell Me Lies 
32 35 Kylie Minogue, It's No Secret 
33 27 Maxi Priest, ild World 

A34 - Bangles Eternal Flame 
A35 - Poison, Your Mama Don't Dance 

ICRUEFKA 102.7 

Los Angeles P.D.: Steve Rivers 
I 1 Paula Abdul, Straight Up 

2 3 Sheena Easton, The Lover In Me 
3 6 The Boys, Dial My Heart 
4 2 Sheriff When I'm With You 
5 5 White Lion, When The Children Cry 
6 8 Tiffany, All This Time 
7 ll Bon Joui, Born To Be My Baby 
8 10 Erasure, A Little Respect 
9 12 New Kids On The Block, You Got It (Th 

10 14 Bobby Brown, Roni 
11 4 Karyn White, The Way You Love Me 
12 13 Information Society, Walking Away 
13 16 Mike + The Mechanics, The Living Year 
14 17 Debbie Gibson, Lost In Your Eyes 
15 19 Milli Vanilli Girl You Know It's Tru 
16 7 Tone La Wild Thing 

17 21 Edie Brickell 8 New Bohemians, What I 

18 9 Taylor Dayne, Don't Rush Me 
19 n Anita Baker, Just Because 
20 23 Samantha Fox, I Wanna Have Some Fun 
21 24 Ann Wilson 8 Robin Zander, Surrender 
n 25 Martika, More Than You Know 
n 26 Breathe Don't Tell Me Lies 
24 27 Steve Winwood, Holding On 
25 28 Guns N' Roses, Paradise City 
26 29 Fine Young Cannibals, She Drives Me C 

27 30 Bangles, Eternal Flame 
0.28 - Karyn White, Superwoman 

29 EX Chicago, You're Nol Alone 
30 EX Kon Kan, I Beg Your Pardon 
A - Roxette, The Look 
A - Was (Not Was), Walk The Dinosaur 
A - Sa -Fire, Thinking 01 You 
A - Dino, 24/7 

EX EX Vixen, Cryin' 
EX EX Vanessa Williams, Dreamin' 

Boston 

1 

2 

3 

4 

5 

6 
1 

1H 

11 
12 
13 
14 

15 
16 

17 

19 
20 
21 
22 

23 
24 
25 
26 

28 

29 

30 
31 

A32 
33 
34 
35 

A36 
A 
A 
A 
A 
A 

EX 
EX 
EX 
EX 
EX 

A 

P.D.: Tom Jeffries 

Paula Abdul, Straight Up 
Bon Jovi, Born To Be My Baby 
Information Society, Walking Away 
Bangles, Eternal Fam 
New Kids On The Block, You Got It (Th 
Rick Astley, She Wants To Dance With 
Sheena Easton, The Lover In Me 
Edie Brickell 8 New Bohemians, What I 

Sheri, When I'm With You 
U2, Angel Of Harlem 
Rod Stewart My Heart Can't Tell You 
Ann Wilson k Robin Zander, Surrender 
Mike + The Mechanics, The Living Year 
Tone La, Wild Thing 
Martika, More Than You Know 
White Lion, When The Children Cry 
Chicago, You're Not Alone 
Eddie Money, The Love In Your Eyes 
R.E.M. Stand 
Erasure, A Little Respect 
Huey Lewis 8 The News, Give Me The Ke 
Vanessa Williams, Dreamin' 
Cinderella, The Last Mile 
Bobby Brown Roni 
Breathe, Don't Tell Me Lies 
Roy Orbison, You Got It 
Duran Duran, All She Wants Is 
Anita Baker, Just Because 
Sa -Fire Thinking 01 You 

Thirty Eight Special, Second Chance 
Vixen, Cryin' 
The Boys, Dial My Heart 
Was (Not Was) Walk The Dinosaur 
Van Halen, Feels So Good 
Luther Vandross She Won' t Talk To Me 
Guns N' Roses, Paradise City 
Animation, Room To Move 
Average White Band, The Spirit Of Loo 
Figures On A Beach, You Ain't Seen No 
Tommy Page, A Shoulder To Cry On 
Giant Steps, Into You 
Carty Simon, Let The River Flow 
Love And Money, Hallelujah Man 
Roxette, The Look 
Night Ranger Don't Start Thinking (I 

Traveling Tilburys End Of The Line 
Johnny Kemp, Birthday Suit 

ge7 
Washington P.D.: Lorrin Palagi 

I 3 Anita Baker, Giving You The Best That 
2 4 Sheriff, When I'm With You 
3 5 Annie Lennox 8 Al Green, Put A Little 
4 7 Paula Abdul, Straight Up 
5 6 Steve Winwood, Holding On 
6 10 Information Society, Walking Away 
7 9 Rod Stewart My Heart Can't Tell You 
8 1 Kenny G, Silhouette 
9 11 White Lion, When The Children Cry 

10 12 Boys Club, I Remember Holding You 
11 13 New Kids On The Block, You Got It (Th 
12 14 Sheena Easton, The Lover In Me 
13 15 Tone Loc, Wild Thing 
14 17 Joan Jett And The Blackhearts, Little 
15 18 Bon loci, Born To Be My Baby 
16 2 Def Leppard, Armageddon It 
17 20 Debbie Gibson, Lost In Your Eyes 
18 19 Kon Kan, I Beg Your Pardon 
19 21 Breathe, Don't Tell Me Lies 
20 22 Guns N' Roses, Paradise City 
21 23 Mike + The Mechanics, The Living Year 
n 24 Erasure A Little Respect 

23 27 Ann Wilson 8 Robin Zander, Surrender 
24 26 Duran Duran, All She Wants Is 

25 28 Bobby Brown, Rosi 
26 29 Anita Baker, Just Because 
27 30 R.E.M., Stand 

A28 - Chicago, You're Not Alone 
A29 - Edie Brickell 8 New Bohemians, What I 

13 14 
14 17 
15 18 
16 19 
17 20 
18 23 
19 12 

20 24 
21 25 
22 22 
23 27 
24 28 
25 21 
26 26 
27 29 
28 30 
29 31 

A31 - 
A32 
A33 

Luther Vandross, She Won't Talk To Me 
Anita Baker, Just Because 
Debbie Gibson, Lost In Your Eyes 
Kon Kan, I Beg Your Pardon 
Marcus Lewis, The Club 
Bangles, Eternal Flame 
The Boys, Dial My Heart 
R.E.M., Stand 
Was (Not Was , Walk The Dinosaur 
Roy Orbison, You Got It 
Breathe, Don't Tell Me Lies 
Mike + The Mechanics, The Living Year 
Michael Jackson, Smooth Criminal 
New Kids On The Block, You Got It (Th 
Martika, More Than You Know 
Vanessa Williams, Dreamin' 
Sa -Fire, Thinking Of You 
Karyn White, Superwoman 
Inner City, Good Life 
Sweet Sensation (With Romeo 1.D.), Si 
Johnny Kemp, Birthday Suit 

108FM 
Boston P.D.: Sunny Joe White 

1 1 Paula Abdul Straight Up 
2 3 Tone Lou, Wild Thing 
3 4 Rod Stewart, My Heart Can't Tell You 
4 5 New Kids On The Block, You Got It h 

5 6 Shooting Party, Safe In The Arms Of L 

6 I0 Information Society, Walking Away 
7 8 Edie Brickell 8 New Bohemians, What I 

B 11 Mike + The Mechanics, The Living Year 
9 14 Anita Baker, Just Because 

10 12 Marc Almond, Tears Run Rings 
11 13 Erasure, A Little Respect 
12 15 Milli Vanilli, Girl You Know It's Tru 
13 19 Debbie Gilson, Lost In Your Eyes 
14 16 Martika, More Than You Know 
15 17 Enya Orinoco Flow (Sail Away) 
16 21 Kw 

Enya, 
l Beg Your Pardon 

17 25 Bobby Brown, Roni 
18 23 Duran Duran, All She Wants Is 

Pittsburgh 
1 4 

2 

3 
4 
5 

2 

5 
lo 

7 

7 1 

8 11 
9 13 

10 14 
Il 15 
12 12 
13 16 
14 19 
15 20 
16 21 
17 17 
18 3 
19 6 
20 23 
21 26 
n 28 
23 9 
24 22 
25 18 
26 25 
27 EX 
28 EX 

A29 
30 
A 
A 
A 

24 

z/vlp6 
B94FA4 

P.D.: Bill Cahill 
Paula Abdul, Straight Up 
Bon Joui, Born To Be My Baby 
Tone Loe, Wild Thing 
Sheena Easton, The Lover In Me 
Samantha Fox, I Wanna Have Some Fun 
Tiffany, All This Time 
Sheriff, When I'm With You 
Ann Wilson 8 Robin Zander, Surrender 
New Kids On The Block, You Got It (Th 
Guns N' Roses, Paradise City 
Debbie Gibson, Lost In Your Eyes 
U2, Angel Of Harlem 
Rod Stewart, My Heart Can't Tell You 
Bobby Brown Roni 

Mike + The Mechanics, The Living Year 
Chicago, You're Not Alone 
Rick Astley, She Wants To Dance With 
White Lion, When The Children Cry 
Del Leppard, Armageddon It 
Breathe, Don't Tell Me Lies 
Bangles, Eternal Flame 
The Boys, Dial My Heart 
Karyn White The Way You Love Me 
Edie Brickell & New Bohemians, What I 

Joan Jett And The Blackhearts, Little 
Taylor Dayne, Don't Rush Me 
Kon Kan, I Beg Your Pardon 
Roxette The Look 
Ka n White Superwoman 
Phil Collins, Two Hearts 
Dean Estus Heaven Help Me 
Bon Jovi, I'll Be There For You 
Eddie Money, The Love In Your Eyes 

Washington P.D.: Mark St. John 
I 1 Paula Abdul Straight Up 

2 2 Tone Lou, Wild Thing 
3 6 White Lion, When The Children Cry 
4 9 Sheriff, When I'm With You 
5 10 Bon Joui Born To Be My Baby 
6 3 Poison, Every Rose Has Its Thorn 
7 15 Debbie Gibson, Lost In Your Eyes 
8 12 Kon Kan I Beg Your Pardon 
9 4 Sheena Easton, The Lover In Me 

10 7 The Boys Dial My Heart 
11 20 Guns N Roses, Paradise City 
12 19 Information Society, Walking Away 
13 5 Karyn White, The Way You Love Me 
14 17 New Kids On The Block, You Got It (Th 
15 18 Bobby Brown, Roni 
16 8 Bobby Brown My Prerogative 
17 21 Mike + The Mechanics, The Living Year 
18 23 Edie Brickell 8 New Bohemians, What I 

19 11 Samantha Fox I Wanna Have Some Fun 
A20 - Karyn White, Superwoman 
21 25 R.E.M., Stand 

A22 - Milli Vanilli, Girl You Know It's Tru 
23 29 Vanessa Williams Dreamin' 

13 When In Rome, The Promise 
25 27 Chicago, You're Not Alone 
26 EX Roxette, The Look 
27 28 Breathe, Don't Tell Me Lies 
28 30 Anita Baker Just Because 

A29 - Luther Vandrons, She Won't Talk To Me 
A30 - Rod Stewart, My Heart Can't Tell You 

A - Bangles, Eternal Flame 
A - Fine Young Cannibals, She Drives Me C 

A - Poison, Your Mama Don't Dance 

Yhe-'4143030-1 
Detroit P.D.: Brian Patrick 

1 Paula Abdul Straight Up 
2 Tone Loe, Wild Thing 
3 Bon Joui, Born To Be My Baby 
4 Sheriff, When I'm With You 
5 Sheena Easton, The Lover In Me 
6 1 Debbie Gibson Lost In Your Eyes 
7 Rick Astley, She Wants To Dance With 
8 New Kids On The Block, You Got It (Th 
9 1 Mike + The Mechanics, The Living Year 

10 1 Information Society Walking Away 
11 White Lion, When The Children Cry 
12 Samantha Fox, I Wanna Have Some Fun 
13 1 Edie Brickell 8 New Bohemians, What I 

14 1 Ann Wilson 8 Robin lander, Surrender 
15 1 U2, Angel Of Harlem 
16 1 Steve Winwood Holding On 
17 2 The Boys, Dial My Heart 
18 1 Karyn White, The Way You Love Me 
19 2 Martika, More Than You Know 
20 1 Taylor Dayne, Don't Rush Me 
21 2 Erasure A Little Respect 

22 2 Duran Duran, All She Wants Is 
23 25 Anita Baker, Just Because 
24 27 Eddie Money, The Love In Your Eyes 
25 37 Bobby Brown, Roni 
26 28 Breathe, Dont Tell Me Lies 
27 33 Bangles, Eternal Flame 
28 29 Chicago, You're Not Alone 
29 20 Tiffany, All This Time 
30 34 Luther Vandross, She Won't Talk To Me 
31 26 Huey Lewis 8 The News, Give Me The Ke 
32 36 Erica Smith Temptation Eyes Temptation 

39 Vanessa Williams Dreamin' 
34 38 Was (Not Was), Walk The Dinosaur 
35 35 Boy Meets Girl, Bring Down The Moon 

7 4 Bon Jovi, Born To Be My Baby 
8 13 U2, Angel 01 Harlem 
9 15 Edie Bnckell 8 New Bohemians, What I 

10 5 White Lion When The Children Cry 
Il 16 New Kids 

Lion, 
The Block, You Got II (Th 

12 6 Taylor Dayne, Don't Rush Me 
13 1B The Boys, Dial My Heart 
14 8 Phil Collins, Two Hearts 
15 21 Debbie Gibson, Lost In Your Eyes 
16 9 Duran Duran, All She Wants Is 
17 17 Guns N' Rases, Paradise City 
18 20 R.E.M., Stand 
19 14 Samantha Fox, I Wanna Have Some Fun 
20 11 Inner City, Big Fun 
21 22 Was (Nol Was), Walk The Dinosaur 
n 23 Robert Palmer, Purple Haze 
23 24 Fine Young Cannibals, She Drives Me C 

24 28 Bellestars, Iko Iko' 
25 26 Bobby Brown, Boni 
26 27 Def Leppard, Armageddon It 
27 29 Bangles, Eternal Flame 
28 19 Guns N' Roses, Welcome To The Jungle 
29 30 Kon Kan, I Beg Your Pardon 

A30 - Mike + The Mechanics, The Living Year 
A - Poison, Your Mama Don't Dance 
A - Roxette, The Look 
A - Chicago, You're Not Alone 

Dallas P.D.: Joel Folger 
1 2 Bon Joui, Born To Be My Baby 
2 3 Mike + The Mechanics The Living Year 
3 1 Sheriff, When I'm With You 
4 4 Def Leppard Armageddon It 
5 7 U2, Angel Of Harlem 
6 8 Chicago, You're Not Alone 
7 5 Steve Winwood, Holding On 
8 9 Debbie Gibson, Lost In Your Eyes 
9 10 Van Halen Feels So Good 

10 13 Roxette The Look 
11 6 Eddie Money, Walk On Water 
12 14 Eddie Money The Love In Your Eyes 
13 12 Phil Collins, two Hearts 
14 18 Rod Stewart My Heart Can't Tell You 
15 17 Cinderella, The Last Mile 
16 16 Chicago, Look Away 
17 19 Vixen, Cryin' 
18 20 Fine Young Cannibals, She Drives Me C 

Al9 - R.E.M, Stand 
20 EX Thirty Eight Special, Second Chance 
A - Bon Jovi, I'll Be There For You 

EX EX Chris Rea, Working On It 

Philadelphia P.D.: Charlie Quinn 
1 

2 
3 

4 

5 1 

6 

7 

8 1 

9 
10 1 

Il 1 

12 1 

13 1 

14 1 

15 
16 1 

17 2 
18 

19 26 
20 23 

Bon Joui, Born To Be My Baby 
Tone Loe, Wild Thing 
Rick Astley, She Wants To Dance With 
92 Angel bl Harlem 
Debbie Gibson, Lost In Your Eyes 
Sheena Easton, The Lover In Me 
Information Society Walking Away 
Paula Abdul, Straight Up 
White Lion, When The Children Cry 
Bobby Brown Roni 
Mike + The Mechanics, The Living Year 
Young Rumblers, 
New Kids On The Block, You Got It (Th 
The Boys, Dial My Heart 
Samantha Fox, I Wanna Have Some Fun 

Duran Duran, All She Wants Is 
Edie Brickell 8 New Bohemians, What I 

Tiffany, All This Time 
Anita Baker, Just Because 
Rod Stewart, My Heart Can't Tell You 

Tampa 
I 1 Rod Stewart, My Heart Can't Tell You 

2 5 Paula Abdul, Straight Up 
3 4 Bon Joui Born To Be My Baby 
4 6 Sheena Easton The Lover In Me 
5 3 Taylor Dope, boot Rush Me 
6 2 White Lion, When The Children Cry 
7 11 Tone La Wild Thing 
8 9 Sheriff, When I'm With You 
9 12 Eighth Wonder Cross My Heart 

10 7 Annie Lennox E Al Green, Put A Little 
11 14 The Boys, Dial My Heart 
12 13 Steve Winwood Holding On 
13 16 New Kids On The Block, You Got It (Th 
14 17 Samantha Fox I Wanna Have Some Fun 
15 15 Rick Astley, She Wants To Dance With 
16 20 Debbiee Gibson, Lost In Your Eyes 

18 21 Guns N' RlosessPa Paradise City 
19 8 Karyn White The Way You Love Me 
20 10 Phil Collins, two Hearts 
21 24 Bobby Brown, Roni 
n 25 Luther Vandross, She Won't Talk To Me 
23 EX Bangles, Eternal Flame 
24 23 Edie Brickell 8 New Bohemians, What I 

A25 - Was (Not Was), Walk The Dinosaur 
A26 - Anita Baker, Just Because 

27 EX Chicago, You're Not Alone 
A - Roxette, The Look 

EX EX Vanessa Williams, Dreamin' 
EX EX Sa -Fire, Thinking Of You 
EX EX Breathe, Don't Tell Me Lies 
EX EX Ann Wilson 8 Robin Zander, Surrender 

TAMPA MW 

0.M.: Mason Dixon 

(power 
Detroit 

1 

2 

3 
4 
5 
6 

7 

8 
9 

10 
11 
12 
13 
14 
15 

16 
17 
18 

22 
23 
19 

19 21 
20 20 
21 EX 
22 EX 
23 EX 

25 ÉX 
A - 
A - 
A - 
A - 

EX EX 
EX EX 

)` i 
P.D.: Rick Gillette 

Paula Abdul Straight Up 
Tone Loe, Wild Thing 
Sheena Easton, The Lover In Me 
Karyn White, Superwoman 
New Kids On The eBlock, You Got It (Th 
Bobby Brown, Roni 
Rick Astley, She Wants To Dance With 
Debbie Gibson, Lost In Your Eyes 
Luther Vandross, She Won't Talk To Me 
New Edition, Can You Stand The Rain 
Anita Baker, Just Because 
Information Society, Walking Away 
Michael Jackson, Leave Me Alone 
Samantha Fox I Wanna Have Some Fun 
The Boys, Dial My Heart 
Kon Kan, I Beg Your Pardon 
Vanessa Williams, Dreamin' 
Duran Duran All She Wants Is 
Erica Smith Temptation Eyes 
Rob Base, 

Smith, 
On The Dance Floor 

Gina Go-Go, I Can't Face The Fact 
Milli Vanilli Girl You Know It's Tru 
Was (Nat Was) Walk The Dinosaur 
Martika, More than You Know 
Fine Young Cannibals, She Drives Me C 

Inner City, Good Lile 
Al Jarreau So Good 
Roxette The Look 
Mare (duet With Shanice Wilson), Thi 
Edie Brickell 8 New Bohemians, What I 

Camouflage, The Great Commandment 

Dallas P.D.: Buzz Bennett 
1 2 Debbie Gibson, Lost In Your Eyes 
2 1 Bon Joui, Born To Be My Baby 
3 3 Tone La, Wild Thing 
4 4 Paula Abdul, Straight Up 
5 5 Enya Orinoco Flow (Sail Away) 
6 8 Lita 

Enya, 
Close My Eyes Forever 

7 7 Kon Kan, I Beg Your Pardon 
8 13 Guns N' Roses Paradise City 

9 6 New Kids On The Block, You Got It (Th 
10 10 White Lion, When The Children Cry 
Il Il Sheriff, When I'm With You 
12 14 Night Long 
13 9 Mike 

AC/DC, 
Y TheS I Mechanics, The Living n Yer 

14 12 Eddie Money, Walk On Water 
15 23 Tommy Page, A Shoulder To Cry On 
16 19 Rod Stewart, My Heart Can't Tell You 
17 EX Bon Joui, I'll Be There For You 
18 EX Roxette, The Look 
19 20 Bon Jovi, Had Medicine 
20 21 Vixen, Cryin' 
A - The Fixa, Driven Out 
A - Bobby Brown, Roni 
A - Winger Seventeen 
A - Was (Not Was), Walk The Dinosaur 
A - Deon Estas, Heaven Help Me 
A - Guns N' Roses, Patience 

EX EX Night Ranger, Don't Start Thinking (I 
EX EX Choir Boys, Run To Paradise 
EX EX Love And Money, Hallelujah Man 

.r.4 

Chicago P.D.: Buddy Scott 
I 3 Paula Abdul, Straight Up 
2 2 Samantha Fox I Wanna Have Some Fun 

3 1 Tone Lue, Wild Thing 
4 7 Rick Astley, She Wants To Dance With 
5 5 Sheena Easton The Lover In Me 
6 4 Taylor Dayne boat Rush Me 
7 6 Phil Collins, Two Hearts 
B B Inner City Big Fun 

9 10 Sheriff, When I'm With You 
10 15 Bobby Brown Roni 

11 9 Karyn White, The Way You Love Me 
12 16 Erasure, A Little Respect 

Cleveland 

Effitatig 
0000f1 ßtip 

P.D.: Jeff McCartney 
1 I Joan Jett And The Blackhearts, Little 
2 2 Edie Brickell 8 New Bohemians, What I 

3 4 Bon Joui, Born To Be My Baby 
4 5 Mike + The Mechanics, The Living Year 
5 6 U2, Angel Of Harlem 
6 3 Steve Winwood Holding On 
7 8 Rod Stewart, My Heart Can't Tell You 
8 7 Def Leppard, Armageddon Il 
9 10 Eddie Money, The Love In Your Eyes 

10 13 Guns N' Roses, Paradise City 
11 9 White Lion, When The Children Cry 
12 15 Van Halen, Feels So Good 

A13 - Erasure, A Little Respect 
14 17 R.E.M., Stand 
15 19 Roy Orbison, You Got It 
16 18 Chicago, You're Not Alone 
17 11 Ivan Neville Not Just Another Girl 
18 14 Van Halen, finish What Ya Started 
19 21 Traveling Wilburys End Of The Line 
20 12 Vixen, Edge Of A Broken Heart 
21 24 Vixen Cryin' 
n n Ann Wilson 8 Robin Zander, Surrender 
23 EX Cinderella The Last Mile 
24 16 Sheriff, When I'm With You 
25 EX Midge Ore Dear God 
A - The Fixa, Driven Out 

EX EX Ivan Neville, Falling Out 01 Love 
EX EX Thirty Eight Special, Second Chance 
EX EX Cheap Tnck, Never Had A Lot To Lose 

Chicago P.D.: Brian Kelly 
1 1 Tone La Wild Thing 
2 7 Sheriff, When I'm With You 
3 2 Rick Astley, She Wants To Dance With 
4 10 Paula Abdul, Straight Up 
5 3 Poison, Every Rose Has Its Thorn 
6 12 Erasure, A Little Respect 

Houston 

93Q 
P.D.: Bill Richards 

Paula Abdul, Straight Up 
2 4 New Kids On The Block, You Got Il (Th 
3 2 Tone Loe, Wild Thing 
4 13 Debbie Gibson Lost In Your Eyes 
5 10 The Boys, Dial My Heart 
6 8 Tiffany, All This Time 
7 9 Karyn White, The Way You Love Me 
8 Il Mike + The Mechanics, The Living Year 
9 12 Guns N' Roses Paradise City 

10 3 Taylor Dayne, 
Roses, 

Rush Me 
Il 17 Roxette, The Look 
12 18 Rick Astley, She Wants To Dance With 
13 15 Samantha Fox, I Wanna Have Some Fun 
14 16 Ann Wilson 8 Robin Zander, Surrender 
15 5 Erasure, A Little Respect 
16 22 Sheena Easton, The Lover In Me 
17 6 Camouflage, The Great Commandment 
18 7 Schilling, The Different Story 
19 28 Bangles, Eternal Flame 
20 29 Chicago, You're Not Alone 
21 24 The Escape Club, Shake For The Sheik 
n n Milli Vanilli, Girl You Know It's Tru 
23 25 New Order, Fine Time 
24 26 Marc Almond, Tears Run Rings 
25 14 Information Society Walking Away 
26 30 Enya, Orinoco Flow (Sail Away) 
27 31 Fine Young Cannibals She Drives Me C 

28 32 Edie Brickell 8 New Bohemians, What I 

29 34 Bobby Brown, Roni 
30 33 Duran Duran, All She Wants Is 
31 35 Rod Stewart My Heart Can't Tell You 
32 20 U2, Angel 01 Harlem 
33 EX Was (Not Was) Walk The Dinosaur 
34 EX Martika More than You Know 
35 EX Cinderella, The Last Mile 
A - Poison, Your Mama Don't Dance 
A - Dino, 24/7 
A - R.E.M., Stand 
A - Karyn White, Superwoman 

EX EX Uta Ford, Close My Eyes Forever 
A - Breathe, Don't Tell Me Lies 

4 4 Camouflage, The Great Commandment 
5 B Information Society, Walking Away 
6 6 Erasure, A Little Respect 
7 13 Debbie Gibson, Lost In Your Eyes 
e 9 Samantha Fox I Wanna Have Some Fun 
9 10 New Kids On 

Fox, 
Block You Got It (Th 

10 2 Edie Brickell B New Bohemians, What I 

11 14 Ann Wilson 8 Robin Zander, Surrender 
12 22 Guns N' Roses, Paradise City 
13 15 Sheena Easton, The Lover In Me 
14 18 Red Flag, Rusian Radio 
15 17 Rick Astley, She Wants To Dance With 
16 16 Duran Duran, All She Wants Is 
17 20 The Boys Dial My Heart 
18 n Mike + the Mechanics, The Living Year 
19 24 Rod Stewart My Heart Can' t Tell You 
20 25 Fine Young 

Stewart, 
She Drives Me C 

21 32 Bangles, Eternal Flame 
n 21 U2, Angel Of Harlem 
n 26 Breathe, Don't Tell Me Lies 
24 28 Anita Baker, Just Because 
25 29 Bobby Brown Roni 

26 27 Milli Vanilli, 
Brown, 

You Know It's Tru 
27 30 Chicago, You're Not Alone 
28 37 Roxette The Look 
29 31 Marcus Lewis, The Club 
30 33 Eddie Money, The Love In Your Eyes 
31 34 Was (Not Was Walk The Dinosaur 
32 39 Enya, Orinoco Flow (Sail Away) 
33 35 Cinderella, The Last Mile 
34 38 New Order, Fine Time 
35 36 Marc Almond, Tears Run Rings 
36 EX R.E.M., Stand 

A37 - Van Halen, Feels So Good 
38 40 Vanessa Williams, Dreamin' 
39 EX Vixen Cryin' 
40 EX Martika, More Than You Know 
A - Sweet Sensation (With Romeo 1.D.), Si 
A - Dino 24/7 
A - Sa -Fire, Thinking Of You 

EX EX Luther Vandross, She Won't Talk To Me 

SILVER 

/4111TS rINANOW. 

Providence P.D.: Mike Osborne 
I 2 Bon Jovi, Born To Be My Baby 
2 3 U2, Angel Of Harlem 
3 4 Sheena Easton, The Lover In Me 

4 5 Paula Abdul Straight Up 
5 7 Tiffany, All this Time 
6 6 Tone Lac Wild Thing 
7 9 Guns N' Roses, Paradise City 
B 10 Rick Astley, She Wants To Dance With 
9 II Information Society, hWalkin e Away 

10 17 Debbie Gibson, Lost In Your Eyes 
11 13 Mike + The Mechanics The Living Year 
12 14 Edie Brickell 8 New Bohemians, What I 

13 15 Rod Stewart, My Heart Can't Tell You 
14 16 The Boys, Dial My Heart 
15 8 White Lion, When The Children Cry 
16 18 Duran Duran, All She Wants Is 
17 19 Erasure, A Little Respect 
18 20 Vanessa Williams, Dreamin' 
19 21 Martika More Than You Know 
20 12 Samantha Fox, I Wanna Have Some Fun 
21 22 Anita Baker, Just Because 
n 24 Bobby Brown, Roni 
n 26 Ann Wilson 8 Robin Zander, Surrender 
24 27 Chicago, You're Not Alone 
25 29 Breathe, Don't Tell Me Lies 
26 30 Eddie Money, The Love In Your Eyes 
27 32 Was (Not Was), Walk The Dinosaur 
28 33 Roy Orbison, You Got It 
29 EX Bangles Eternal Flame 
30 EX R.E.M., Stand 
31 EX Luther Vandross, She Won't Talk To Me 
32 35 Survivor, Across The Miles 
33 34 House Of Lords, I Wanna Be Loved 
34 EX Fine Young Cannibals, She Drives Me C 

35 EX Cinderella, The Last Mile 
A - Johnny Kemp Birthday Suit 
A - Carly Simon, Let The River Flow 
A - Karyn White, Superwoman 
A - New Edition, Can You Stand The Rain 
A - Poison, Your Mama Don't Dance 
A - Van Halen, Feels So Good 

EX EX Huey Lewis 8 The News, Give Me The Ke 
EX EX Tracie Spencer, Imagine 
EX EX Vixen, Cryin' 
EX EX Kenny G We've Saved The Best For Las 
EX EX Sa -Fire, thinking Of You 
EX EX Dino, 24/7 
EX EX Enya, Orinoco Flow (Sail Away) 
EX EX Traveling Wilburys End 01 The Line 
EX EX Giant Steps, Into You 
EX EX Milli Vanilli, Girl You Know It's Tru 
EX EX Roxette, The Look 

Houston P.D.: Adam Cook 
1 3 Bon loci, Born To Be My Baby 
2 1 Tone Loc, Wild Thing 
3 5 Paula Abdul, Straight Up 

96TICFM 
Hartford 

1 1 

2 2 

3 8 
0 4 
5 14 

6 6 
7 7 

8 3 

19 11 
Il 16 
12 13 
13 15 
14 n 
15 19 
16 9 
17 10 
18 12 
19 21 
20 20 
21 24 
n 25 n 27 
24 26 
25 28 
26 IB 
27 33 
28 30 
29 
30 

3 
33 
34 

31 
32 

3á 
40 
EX 

35 37 
36 38 
37 39 
38 36 
39 EX 

A40 
A 
A 
A - 
A - 

P.D.: Dave Shakes 
Sheriff, When I'm With You 
Tone Loe, Wild Thing 
Bobby Brown, Roni 
White Lion, When The Children Cry 
Debbie Gibson Lost In Your Eyes 
The Boys Dial My Dial y 
Edie Bnckell 8 New Bohemians, What I 

Paula Abdul, Straight Up 
Sheena Easton The Lover In Me 
New Kids On Th Block, You Got It (Th 
Bon Joui, Born To Be My Baby 
Ann Wilson 8 Robin Zander, Surrender 
Mike + The Mechanics, The Living Year 
Milli Vanilli, Girl You Know It's Tru 
Rick Astley, She Wants To Dance With 
Tiffany, All This Time 
Samantha Fox, I Wanna Have Some Fun 
Information Society, Walking Away 
Anita Baker, Just Because 
Duran Duran, All She Wants Is 
Luther Vandross, She Won't Talk To Me 
Erasure, A Little Respect 
U2, Angel Of Harlem 
Eddie Money, The Love In Your Eyes 
Was (Not Was), Walk The Dinosaur 
Def Leppard, Armageddon It 
Sa -Fire, Thinking Of You 
Breathe, Don't Tell Me Lies 
Roy Orbison You Got It 

Vanessa Williams, Dreamin' 
New Edition, Can You Stand The Rain 
Chicago, You're Not Alone 
Sweet Sensation (With Romeo 1.D.), Si 
Roxette, The Look 
Boy Meets Girl, Bring Down The Moon 
Huey Lewis 8 he News, Give Me The Ke 

Giant Steps, Into You 
Karyn White, The Way You Love Me 
Dino, 24/7 
Fine Young Cannibals, She Drives Me C 

Kiara (Duet With Shanke Wilson), Thi 
Stevie B, I Wanna Be The One 
Kenny G, We've Saved The Best For Las 
Johnny Kemp, Birthday Suit 
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Congratulations to the 1989 Inductees 

the Rock & Roll Hall of Fame 

** *DIO\ ** * * ** 
* * * OTIS REDDI \G ** 

r 4t. T THE ROLLI \G STOKES * *; *' 
STENIE WONDER 

THE TEMPTATIONS 

PHIL SPECTOR 

The Families and Living Members of THE INK SPOTS 

BESSIE SMITH 

SOUL STIRRERS 

With much appreciation for the great music 

they have given us. 

Sincerely and with love, 

Gerry Goffin Carole King 

* 
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B104 
MANSm 

Baltimore P.D.: Chuck Morgan g 
1 2 Paula Abdul Straighgtt Up 
2 3 Tone 
3 5 WhiteLLion, When The Children Cry 
4 4 The Boys, 

Lion, 
My Heart 

5 7 Debbie Gibson, Lost In Your Eyes 
6 8 Sheriff, When I'm With You 
7 10 Bon lout, Born To Be My Baby 
8 12 Samantha Fox, I Wanna Have Some Fun 
9 14 Edie Brickell & New Bohemians, What I 

10 1 Bobby Brown My Prerogative 
11 11 Joan Jett And The Blackhearts And 
12 15 Sheena Easton, The Lover In Me 
13 17 Guns N' Roses, Paradise City 
14 

15 16 

Boys Club, 
I Re ems is 

Holding You 

17 19 Kon Kan, 

Collins, 

BeghYour Pardon 
Got It (Th 

18 22 Bobby Brown, Roni 
19 21 Steve Winwood, Holding On 
20 23 Mike + The Mechanics, The Living Year 
21 27 Karyn White, Superwoman 
22 25 Information 
23 29 R. M., Stand wry, Walking 

Away 

24 24 26 Breathe, Don't Tell Me Lies 
25 28 Milli Vanilli, Girl You Know It's Tru 
26 9 Tiffany, All This Time 
27 30 Was (Not Was), Walk The Dinosaur 
28 13 Karyn White, The Way You Love Me 

A29 - Anita Baker, Just Because 
A30 - Chicago, You're Not Alone 

A - Rosette, The Look 
A - Bangles, Eternal Flame 

10 12 Taylor Dayne, Don't Rush Me 
11 11 Sheena Easton, The Lover In Me 
12 13 

Karyn White, 
Fox, I Wanna 

You Love 
Some Fun 

13 14 Karyn White, he Way You Love Me 
14 18 Synch, Where Are You Now 
15 17 Steve Winwood, Holding On 
16 16 U2, Angel Of Harlem 
17 22 Guns Roses, New Bo City 
17 22 Edie Bic Ross New Bohemians, 

City 
What I 

19 21 New Kids On The Block, You Got It (Th (Th 
20 

1 

25 
Rick Astley, Wants ToThe DanceeW than 

22 24 Milli Vanilli, Girl You Know It's Tru 
23 EX Duran Duran, All She Wants Is 
24 EX Was (Not Was), Walk The Dinosaur 
25 EX Bangles Eternal Flame 
A - R.E.M. Stand 

% EX Bobby Brown, Rom 
EX EX Breathe, Don't Tell Me Lies 

s 

Seattle P.D.: Gary Bryan rY Y 

1 2 Paula Abdul, Straight Up 

3 4 White Lion, 
Born 

When The Children Cry 
4 6 Tone La, Wild Thing 
5 8 Debbie Gibson Lost Jn Your Eyes 
6 1 Rick Astley, She Wants To Dance With 
7 9 Information Society, Walking Away 
B 20 Bobby Brown Roni 
9 5 Phil Collins, Two Hearts 

10 15 Sheena Easton The Lover In Me 
11 16 Erasure A Little Respect 
12 14 Ann Wilson & Robin Zander, Surrender 
13 17 The Boys Dial My Heart 
14 

5 29 Mike es, 
The Mechanics, The Living Year 

16 
7 19 Edie Bnckell 8 

It's 
New Bohemians, What I 

18 21 Guns N' Roses, Paradise City 
19 22 Breathe Don't Tell Me Lies 
20 18 New Kids On The Block You Got It (Th 
21 24 Duran Duran, All She Wants Is 

23 26 U2, 
Chicago, 

Of Harlem 
24 27 Anita Baker, Just Because 
25 30 Rod Stewart, M9 Heart Can't Tell You 
26 EX Eddie Money, The Love In Your Eyes 
27 EX Milli Vanilli, Girl You Know It's Tru 
28 EX Fine Young Cannibals, She Drives Me C 

A29 - Martika, More Than You Know 
30 EX Luther Vandross, She Won't Talk To Me 
A - Van Halen, Feels So Good 
A - Kon Kan I Beg Your Pardon 
A - Sa -Fire, Thinking Of You 
A - Poison, Your Mama Don't Dance 
A - The Fixs, Driven Out 
A - Rosette, The Look 
A - Was (Not Was) Walk The Dinosaur 

EX EX Huey Lewis d The News, Give Me The Ke 
EX EX Boy Meets Gid, Bring Down The Moon 
EX EX Kenny Loggins, Tell Her 
EX EX Giant Steps, Into You 
EX X Will To Power, Fading Away 
EX X Tracie Spencer, Imagine 
EX X Cinderella, The Last Mile 
EX EX Love And Money, Halleluiah Man 

wAjf 57S. 
Columbus P.D.: Dave Robbins 

Thing 
2 3 PaulaLAbdul 

Wild 
Straight Up 

3 5 Vanessa Williams, Dreamin' 
4 6 Sheriff, When I'm With You 
5 1 White Lion, When The Children Cry 
6 10 Rick Astley, She Wants To Dance With 
7 8 Tiffany, All This Time 
8 14 Sheena Easton The Lover In Me 
9 12 Mike + The Mechanics, The Living Year 

10 13 Information Society, Walking Away 
11 4 Karyn White, The Way You Love Me 
12 7 Steve Winwood, Holding On 
13 16 Ann Wilson & Robin Zander, Surrender 
14 9 Phil Collins, Two Hearts 
15 18 Milli Vanilli, Girl You Know It's Tru 
16 19 Debbie Gibson, Lost In Your Eyes 
11 17 Boys Club, I Remember Holding You 
18 21 New Kids On The Block, You Got It (Th 
19 11 Taylor Bayne, Don't Rush Me 
20 22 Breathe, Don't Tell Me Lies 
21 23 Guns N' Roses, Paradise City 
22 26 Chicago, You're Not Alone 
23 25 The Escape Club, Shake For The Sheik 
24 27 Bobby Brown, Roni 
25 28 Kenny G, We've Saved The Best For Las 

A26 - Poison, Your Mama Don't Dance 
27 29 Bangles, Eternal Flame 
28 30 Was (Not Was), Walk The Dinosaur 

A29 - Rosetta, The Lgqook 

A30 
A311 - Rod Stewart, My 

Your 
Heart Can't Tell You 

A33 - Eddie Money, The Love Your Eyes 
A34 - Sweet Sensation (With Romeo 1.D.), Si 

IPMAFEIINFPA 
- .....,.... 

Atlanta P.D.: Rick Stacy Y 

1 2 Sheena Easton, The Lover In Me 
2 3 Paula Abdul, Straight Up 
3 14 Debbie Gibson Lost In Your Eyes 
4 13 New Kids On the Block, You Got It (Th 
5 6 Ann Wilson I Robin Zander, Surrender 
6 7 Breathe, Don't Tell Me Lies 

Me 7 1 Karyn White, The 
Be 

ey Yyyou 

Baby 8 11 

9 10 Rod Stewart, MyoHeartACan'tTell You 

tI 12 Edie Bñckell'& 
A Shoulder 

New Bohemian What I 

12 5 Erasure, A Little Respect 
13 19 Chicago, You're Not Alone 
14 4 Mike + The Mechanics, The Living Year 
15 8 White Lan When The Children Cry 
16 17 Milli Vanilli Girl You Know It's Tru 
17 21 Samantha dos I Wanna Have Some Fun 
18 9 Def Leopppaard, Armageddon It Armageddon 
19 26 Roy Orbìson, You Got It 
20 EX Rosette, The Look 
21 28 R.E.M. Stand 
22 24 Anita Baker, Just Because 
23 25 Guns N' Roses, Paradise City 
24 22 Information Society, Walking Away 
25 15 The Boys, Dial My Heart 
26 EX Bette Miler, Wind Beneath My Wings 
27 29 Bobby Brown, Rani 
28 EX Duran Duran, All She Wants Is 
29 30 Kenny G, We ve Saved The Best For Las 
30 EX Luther Vandross, She Won't Talk To Me 
A - Bangles, Eternal Flame 
A - Vixen, Cryin' 

xi.. 
San Francisco P.D.: Bill Stairs 

1 1 Tone La, Wild Thing 
2 2 The Boys, Dial My Heart 
3 ` Bobby Brown, Roni 

4 New Kids On The Block, You Got It (Th 
5 8 Debbie Gibson, Lost In Your Eyes 
6 6 Paula Abdul, Straight Up 
7 7 Sheena Easton, The Lover In Me 
8 3 Bobby Brown My Prerogative Brown, 

Holding You 9 10 Boys Club, I 

10 14 Al B. Sure!, Killing Me Softly 
11 12 Ron Kan, I Beg Your Pardon 
12 16 Milli Vanilli, Girl You Know It's Tru 
13 18 Kirby Coleman, Hey Toni 
14 15 Information Society, Walking Away 
15 9 Eighth Wonder Cross My Heart 
16 17 Marc Almond, Tears Run Rings 
17 19 Gina Go-Go, I Can't Face The Fact 
18 13 Rick Astley, She Wants To Dance With 
19 24 Sheriff, When I'm With You 

22 26 Rosette, il Collins, Two 
Two Hehs 

Romeo 1.D.),nSi 

24 25 Will To Power Fading Away 
25 29 Edie Brkkell A New Bohemians, What I 

26 EX Bangles, Eternal Flame 
27 28 Erasure, A Little Respect 
28 30 Dino, 24/7 
29 EX Steno B, I Wanna Be The One 
30 EX Fine Young Cannibals, She Drives Me C 

EX EX Duran Duran, All She Wants Is 
EX EX Martika, More Than You Know 
EX EX Back To Back Perfect Girl 

EX New Edition Can You Stand The Rain 
A - Vanessa Williams, Dreamin' 
A - R.E.M. Stand 

A - Anita Baker, Just Because 
A - Karyn White, Superwoman 

. 

L'Of 1 

Minnea p olis P.D.: Gregg Swedberg 
1 2 Bon Jovi, Born To Be My Baby 
2 3 Ann Wilson B Robin Zander, Surrender 
3 7 Paula Abdul, Straight Up 
4 6 New Kids On The Block, You Got It (Th 
5 1 Tiffany, All This Time 
6 8 Sheena Easton, The Lover In Me 
7 11 Tone Loe Wild Thing 
8 14 Mike + The Mechani cs, The Living Year 
9 9 Information Society, Walking Away 

10 10 Rick Astley, She Wants To Dance With 
11 13 

14 16 Errasure Don't te 
Respect 

Me Lies 

Holiday 

15 23 Debbie Gibson, Lost In Your Eyes 
16 18 Giant Steps Into You 
17 17 Kon Kan, I Beg Your Pardon 
18 27 Chicago, You're Not Alone 
19 25 Bobby Brown, Roni 
20 26 Martika More Than You Know 
21 22 Kylie Miue It's No Secret 
22 5 Karyn White, the Way You Love Me 
23 28 Kenny Logggias, Tell Her 
24 24 The Timelords Datorin' The Tandis 
25 31 Rosette, The Look Look 
26 30 Edie Bnckell B New Bohemians, What I 

27 32 Vim, Cryin' 
28 4 Steve Winwood Holding On 
29 33 Milli Vanilli, Girl You Know It's Tru 
30 37 Guns N' Roses Paradise City 
31 34 Was (Not Was} Walk The Dinosaur 
32 35 The Boys Dial My Heart 
33 38 Bangles, Eternal Flame 

35 19 Del Leopard, Armageddon 
Cry 

ppppaa 

36 40 Karyn White, Superwoman 
37 21 Samantha Fos, I Wanna Have Some Fun 
38 29 Bobby Brown, My Prerogative 
39 EX Thirty Eight Special, Second Chance 
40 EX Will To Power, Fading Away 
A - R.E.M., Stand 
A - Robert Palmer, She Makes My Day 
A - Fine Young Cannibals, She Drives Me C 

A - Anita Baker, lust Because 
EX EX Sheriff, When I'm With You 

Ap 

it ®® 
ai ran MUSIC ceTAT ra 

Miami P.D.: Steve Person 

1 5 Paula Abdul Straight Up 
2 2 Tone Loe, Wild Thing 
3 3 White Lion, When The Children Cry 
4 6 Debbie Gibson, Lost In Your Eyes 
5 1 Sheriff When I'm With You 
6 9 Guns N' Roses Paradise City 
7 12 Karyn White, Superwoman 
8 11 Bon Jovi, Born To Be My Baby 
9 4 Taylor Dance, Don't Rush Me 

10 13 Samantha Fos I Wanna Have Some Fun 
11 7 Karyn Whde, the Way You Love Me 
12 16 Bobby Brown, Roni 
13 B Poison, Every Rose Has Its Thorn 
14 15 The Boys, Dial My Heart 
15 17 

Mike 
k Astley, 

Mechanics, The Living Year 16 20 Mi +The 
17 21 Will To Power, Fading Away 
18 19 Sir Mix.A -Lot, Posse On Broadway 
19 23 Sa -Fire, Thinking Of You 
20 24 Edie Brisket! B New Bohemians, What I 

21 26 Sheena Easton, The Lover In Me 
22 10 Phil Collins, Two Hearts 
23 EX Milli Vanilli, Girl You Know It's Tru 
24 18 Boy Meets Gid, Waiting For A Star To 

25 29 Anita Baker, lust Because 
26 27 Information Society, Walking Away 
27 EX Vanessa Williams, Dreamin 
28 30 Ann Wilson A Rabin Zander, Surrender 
39 25 Del Leopard Armageddon It 
30 Ka Kan, deg Your Pardon 
A Bangles, Eternal Flame 
A - sweet Sensation (With Romeo 1.D.), Si 

KZZP, 
10407FM 

Phoenix P.D.: Bob Case 
I 1 Paula Abdul, Straight Uy 
2 2 White Lion, When The Children Cry 
3 3 Tone Lue, Wild Thing 
4 5 Bobby Brown, Roni 
5 4 The Boys, Dial My Heart 
6 12 Debbie Gibson, Lost In Your Eyes 
7 11 Milli Vanilli, Girl You Know It's Tru 
8 6 Poison, Every Rose Has Its Thorn 
9 8 Sheena Easton The Lover In Me 

10 7 Karyn White, The Way You Love Me 
Il 9 Sheriff, When I'm With You 

12 14 Erasure, A Little Respect 
13 16 New Kids On The Bleck, You Gat It (Th 
14 10 Taylor Bayne, Don't Rush Me 
15 15 Edie Brickell 'B New Bohemians, What I 

16 21 Kon Kan, I Beg Your Pardon 
17 19 Samantha Fox, I Wanna Have Some Fun 
18 22 Ann Wilson 8 Robin Zander, Surrender 
19 23 Vanessa Williams, Dreamin' 
20 20 Rick Astley, She Wants To Dance With 
21 17 Kylie Minogue, It's No Secret 
22 25 Bon Jovi, Born To Be My Baby 
23 26 Mike + The Mechanics, The Living Year 
24 27 Martika, More Than You Know 
25 28 Bangles, Eternal Flame 
26 30 Sa -Fire Thinking Of You 

27 29 New Edition, Can You Stand The Rain 
28 EX Dino, 24/7 
29 EX Guns N' Roses, Paradise City 
30 EX Fine Young Cannibals She Drives Me C 

A - Animotion, Room To Move 

A - Breathe, Don't Tell Me Lies 
A - Boy Meets Girl, Bring ng Down The Moon 
A - Sweet Sensation (With Romeo 1.D.), Si 

EX EX fli. 
EX EX 

X Will To 
Rosette, 

Fading Away 

Theme 

EX 
EX EX 
EX EX Synch, 

Orinoco Flow 
Where Are YouaN Now 

EX Etc Deon 
Synch, 

Heaven Help Me 
EX EX R.E.M. Stand 
EX EX Anita Baker, Just Because 

v., .,v 

Detroit P.D.: Chuck Beck 
1 2 Bon Jovi, Born To Be My Baby 

2 3 Guns N' Roses, Paradise City 
3 6 Debbie Gibson, Lost In Your Eyes 
4 1 Paula Abdul, Straight Up 
5 5 Samantha Fox I Wanna Have Some Fun 
6 4 Tone La, Wild Thing 
7 9 Kon Kan, I Beg Your Pardon 
8 8 Tiffany, All This Time 
9 11 The Tinielords, Doctorin' The Tardis 

10 7 Bangles, In Your Room 
11 14 Bon Jovi, Living In Sin 
12 16 New Kids On The Block, You Got It (Th 
13 17 Bangles, Eternal Flame 
14 15 Ann Wilson E Robin Zander, Surrender 
15 10 Def Leppard, Armageddon It 
16 12 Guns N' Roses, Knocking On Heaven's D 

17 13 Bobby Brown, My Prerogative 
18 19 Fine Young Cannibals, She Drives Me C 

A19 - Winger, Seventeen 
A20 - Rosette, The Look 
A21 - REM., Stand 
A22 - Synch Where Are You Now 
A23 - Guns k' Roses, Patience 

54 
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Milwaukee P.D.: Todd Fisher 
1 2 Bon lovi, Born To Be My Baby 
2 5 Paula Abdul, Straight Up 
3 4 Rosette, The Look 
4 9 Debbie Gibson Lost In Your Eyes 

5 1 Poison Every hose Has Its Thorn 
6 3 Sherif0, When I'm With You 
7 6 Bobby Brown, M9 Prerogative 
8 7 Ann Wilson & Robin Zander, Surrender 
9 10 Tiffany, All This Time 

RID I 0 

Tim Kelly -Sabean 
WCKG Chicago 

Any PD can tell you that the key to success- 
ful programming is giving the people what 
they want. But how many of them would go 
to the lengths that Tim Kelly, nee Sabean, 
PD of classic rock WCKG Chicago, goes to? 

"We run a promo on the air that gives out 
my home phone number and encourages lis- 
teners to call and let me know what they 
think of the station," he says. 

Not surprisingly, Kelly gets "hundreds of 
calls. I have a machine on it and when I come 
home, the tape is filled. When the promo 
runs, it pops for a half -hour or so, then it will 
trickle in consistently. Most people call just 
to see if it's my phone." 

Kelly instituted this unusual policy in Jan- 
uary 1987, when he arrived at WCKG. "Af- 
ter being at [mainstream album rocker] 
KLOS Los Angeles, I had to get up to speed 
on what was happening. WCKG at the time 
was positioned as a classic rock station, but it 
was playing U2 and Billy Idol. People were 
calling to say they wanted their favorite clas- 
sic rock." Nowadays, callers range from job 
hunters -none have been hired off the com- 
ment line yet -to lobbyists for certain songs 
and groups. "They can see this station 
cares," he says. 

In the fall Arbitron ratings, the Fred Ja- 
cobs- consulted WCKG 
was up from 3.8 -4.3 12- 
plus overall, tied for fifth 
place with album rival 
WLUP -FM. WCKG 
trailed only AM n/t mono- 
lith WGN (8.6), urban 
WGCI -FM (6.7), n/t 
WBBM (6.0), and easy WXEZ -FM (5.6). 

His tenure at WCKG marks Kelly's third 
go-round in Chicago. A Minneapolis native 
who majored in business administration at 
the Univ. of Minnesota, he got his first radio 
job at the Twin Cities' KDWB -AM -FM in 
1976. Kelly's first Chicago radio job was at 
WI.S, where he was AM PD then FM PD un- 
der John Gehron from 1979 -81. 

Joining WLUP as PD in 1981, he was re- 
sponsible for hiring monster morning man 
Jonathon Brandmeier. Kelly remained PD 
until 1985, after which he co-owned and pro- 
grammed KXSS Lincoln, Neb., followed with 
another year as WLS -AM PD, then spent 
two years programming KLOS. 

Kelly is in his third year at WCKG. It was 
when he got to WCKG that Kelly added his 
real surname to his last name. "I've been try- 
ing to get people to start using it for the last 
year or two. It's like John Cougar Mellen - 
camp. I figure if it's good enough for him, 
it's good enough for me," he says. 

What impresses Kelly most about Chicago 
is its radio variety. "There are three rockers, 
two top 408, and two urban stations all vying 
for the 18- 49- year -old group," he says. "You 
have to be the best you can be at what you 
do. It sounds like an army commercial, but 
it's true." 

There was a time several years ago when 
WLUP -FM "the Loop" leaned as heavily on 
its library as WCKG did. Now Kelly says the 
Loop is "concentrating more on current mu- 

sic, which is a smart move from them. They 
don't sound like us and we don't sound like 
them. It's a very tough battle going against 
a heritage rocker, but we beat them in every 
daypart except mornings." 

And surprisingly, Kelly says that a lot of 
his sharing is with oldies stations WJMK 
"Magic 104" and WFYR. "This is a special- 
ized format. Programming a classic rock sta- 
tion is totally separate from programming 
top 40 or mainstream album rock. It's more 
like programming oldies." 

With questions about classic rock's dura- 
bility having decreased somewhat with time, 
Kelly says that when classic rock stations go 
back and forth in the ratings, it's because 
"sometimes programmers get sloppy with it. 
You've got to get rid of the old AOR think- 
ing. People have a tendency to constantly 
mess with the music. You want to stay fresh, 
but you've also got to maintain your focus." 

A recent afternoon stretch of WCKG in- 
cluded Phil Collins' "I Missed Again," Simon 
& Garfunkel's "The Boxer," the Beatles' 
"Sgt. Pepper /With A Little Help From My 
Friends," Supertramp's "Dreamer," Bos- 
ton's "Long Time," Tommy James & the 
Shondells' "I Think We're Alone Now," the 
Who's "Bargain," Joe Walsh's "Crazy On 

You," the Rolling Stones' 
"Jumpin' Jack Flash," 
and Emerson, Lake & 
Palmer's "From The Be- 
ginning." 

Kelly rebuilt WCKG's 
airstaff upon his arrival. 
The morning team is co- 

median Stephanie Miller and musician John 
Howell, followed by Chicago rock radio vet- 
eran Mitch Michaels in the midday slot, p.m. 
driver Allan Stagg, Debbie Alexander at 
nights, Joe Thomas in late nights, and over- 
night jock Randy Blake. "Some of these peo- 
ple I found as I went along," says Kelly, who 
notes that the majority of the staff has been 
with WCKG for a year. 

Kelly acknowledges that going head-to- 
head with the mighty Brandmeier is 
"tricky," but notes that WCKG's morning 
show has risen from a 2.2 to a 2.9 in six 
months, "which in this market is a substan- 
tial increase. We'd like to beat Brandmeier, 
but we have to look at it realistically." The 
Miller & Howell team is promoted as a more - 
music morning show and is meant to be "top- 
ical and very fast paced." 

Kelly also points out that WCKG's p.m. 
drive slot beats both WLUP -AM's Steve 
Dahl & Garry Meier, with a 5.0 to their 4.7, 
and WLUP -FM afternoon jock Bobby Ska- 
fish, who pulled a 4.0. 

As he enters his third year at WCKG, Kel- 
ly says he's "tired of moving around. I did it 
to learn, but from a personal standpoint, I 
just can't do that anymore. 

"I know Chicago radio inside and out. I've 
been here for 10 years. It's a fun radio mar- 
ket with a lot of good talent. And right now 
things are neck and neck." 

MOIRA McCORMICK 

'We beat 
all but m 

WLUP in 
ornings' 
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I. I 

FLY TO L.A. AND LAND IN OUTER SPACE. 

In this alien 
world of travel, it is 

comforting indeed to 
discover a way sta- 
tion. A quiet place, where it's possi- 
ble to escape the confines of ordinary 
airlines and set about the continua- 
tion of your voyage in peace. 

Adjacent to, and yet light 
years away from the hubbub of the 
main complex at LAX, our Imperial 
Terminal serves not only as an ideal 
point of arrival, but as a rather unin- 
volved place to leave as well. 

You'll disembark from the 
finest transcontinental journey of 
your life and be escorted through 

JFK to LAX 
10:15am daily /7:OOpm daily except Sat. 

LAX to JFK 
9:00am daily /3:30pm daily except Sat. 

our private terminal. 
As will your bags, 
which will be awaiting 
your arrival curbside 

when you approach. 
We offer nonstop service, in 

every sense, between our exclusive 
gate at New York's JFK and our 
Imperial Terminal at LAX.With a fare 
of $939 each way, it is about the same 
as ordinary first class flights. Yet a 

universe apart from coach. 
And isn't that, after all, the 

point of flying first class? 
Should you wish further de- 

tails, contact your travel agent or 
phone 800 -445 -9383. 

MGM %/d Al R 
INCOMPARABLE SERVICE AT A COMPARABLE FARE. 

/ ! A 
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Power Players. Columbia's Regina 
Belle is congratulated by former 
National Security Director Lt. Gen. 
Colin Powell after her performance at 
the. Afro -American Committee's 
awards dinner in honor of President 
Bush in Washington, D.C., recently. 

Bofill Returns, Follows Own `Intuition' 
BY DAVID NATHAN 

LOS ANGELES After a three - 
year absence from recording, sing- 
er /songwriter Angela Bofill has 
made her debut on Capitol Records 
with "Intuition," an album that 
has been getting a warm reception 
from record buyers and critics. "I 
know some of my fans have been 
wondering where I've been," she 
says. "Well, I'm alive and well and 
I took my time to do this album the 
right way." 

Bofill began her recording ca- 
reer in 1978 with the release of a 
much -acclaimed album on GRP, 
distributed by Arista Records, 
which registered strong sales. 
Hailed as an important new artist, 
Bofill switched to Arista after the 
release of her second album, "An- 
gel Of The Night," a record that 
consolidated her following. Subse- 
quent albums for Arista, including 

work with producers George Duke 
and Narada Michael Walden (who 
gave Bofill her biggest mid -'80s 
hit, "Too Tough "), tended to lack 
the consistency of her initial work. 
Of her earlier recordings, Bofill 
says, "When I listen and hear my- 
self back, I say, 'Wow, I sound like 
this ?' I do hear my influence being 
felt in records by others and that's 
wonderful. It inspires me to want 
to write and produce even more." 

While seeking a recording situa- 
tion that would accommodate her 
talent and artistic integrity, Bofill 
says she "took a break to be a 
mother and take on the responsi- 
bility of being a parent. My 4 -year- 
old daughter knows what I do for a 
living because I've taken her to 
some of my gigs. In fact, I toured 
quite a bit during those three 
years, playing clubs like Blues Al- 
ley in Washington, D.C., and the 
Blue Note in New York. And, of 

Inaugural Bash Cheapened Classics; George Earned Award 

Nay, We Say, To Atwater, AMA Critics 
iT'S EARLY IN THE year for a "Yea" and "Nay" col- 
umn, but 1989 is shaping up to be fairly contentious with 
politics, both the real world variety and the kind con- 
ducted in the industry, already turning up the heat. In 
that spirit we start the column, contrary to tradition, 
with some "Nays." 

"Nay" to the implications of guitarist /Republican 
Party chairman Lee Atwater's R &B jam session during 
Inaugural week. Atwater, the man who brought us the 
Willie Horton campaign ads and President Bush's 1988 
Southern strategy, put 
music that was once la- 
beled rambunctious, raun- 
chy, and unfit for main- 
stream America at the 
center of an invitation - 
only young -Republican 
bash. It was hard not to 
see the party as "Animal 
House Goes To Washing- 
ton," with Atwater and 
company as a large, well - 
heeled fraternity. 

This didn't negate the innate quality of the music and 
the performers, but does suggest that in America any 
cultural expression can have its original social use 
changed or ignored. For example, Sam & Dave doing 
"Soul Man" in the mid -'60s in some sense articulated a 
pride in black identity. Sam Moore of Sam & Dave per- 
forming that song at this gig made it an act of nostalgia 
or, even worse, camp for this audience. Moreover, 
Atwater's party proved that musical appreciation has no 
bearing on social policy. It was once thought that a wide 
interest in black music would open whites up to the 
hardships blacks endure in this country. Well, if 
Atwater's track record is any indication, a "liberal" ap- 
preciation of black culture doesn't dovetail with a sensi- 
tivity to its problems. 

"Nay" to those who are angry because George Mi- 
chael won a black male vocal prize at the American Mu- 
sic Awards. On recent stops in Atlanta, western Penn- 
sylvania, and Nashville, this writer has heard many 
blacks take offense to Michael's victory. Well, it's a little 
late, folks. 

Since he scored on black radio with Wham!'s "Care- 
less Whisper," Michael has cultivated a black audience 
via television appearances (singing with Smokey Robin- 
son and Stevie Wonder on "Motown At The Apollo "), 
duets (with Aretha Franklin), and special promotional 
items (his "Hard Day" remix serviced to black radio). 
With his black chart No. 1 single, "One More Try," Mi- 

chael's efforts paid off in sales. When one looks objec- 
tively at Michael's play on black radio and his sales to 

The 
Rhythm 
and the 
Blues 

by Nelso 

black consumers, one can see that this shrewd British 
singer had as much right to his American Music Award 
as either Jackson- Michael or Freddie. 

"Yea" to Zack Vaz, a longtime behind -the -scenes 
force at Hush Productions, who's joining Motown as 
A &R director. Vaz was a key utility player at Hush who 
worked as production coordinator, mixer, remixer, and 
jack -of -many -trades. His Motown move is well deserved. 
Another smart acquisition by label head Jheryl Busby. 

"Yea" to the fans of house music, who have been 
claiming for more than a 
year that this hyper dance 
music would be the next 
big time. They may be 
right. House -influenced 
records, such as the Full 
Force -produced "I Wanna 
Have Some Fun" by Sam - 
mantha Fox, Adeva's 
"Respect," and the Jungle 
Brothers' "Girl I'll House 
You," are part of a wave 

n George of house records impact- 
ing the pop, black, dance, and rap markets. While house 
does share some similarities to disco, the best of it tends 
to be funkier and more intense than its musical prede- 
cessor. Throughout 1989, expect house mixes and house 
hits to increase. For a taste of house's future seek out 
the house mix of Guy's "I Like," which balances house 
energy and funk syncopation beautifully. Also check out 
anything by Ten City on Atlantic or Inner City on Vir- 
gin. 

SHORT STUFF: Arista's entry into rap grows with the 
release of K -9 Posse's self -titled debut (the cut "This 
Beat Is Military" is on the "I'm Gonna Git You Sucka" 
soundtrack) and a 12 -inch, "Greatest Man Alive" by 
Three Times Dope ... Oldies addicts need to pick up 
"The Very Best Of The Cadillacs," "The Best Of Little 
Eva," and "The Orioles Sing," all available through 
Murray Hill Records, 225 Park Ave. S., New York, N.Y., 
10003 ... There's a great Cold Chillin' rap jam on "The 
Symphony," a cut from Marley Marl's "In Control, Vol. 
1." The rap features Master Ace, Craig G., Kool G Rap, 
and Big Daddy Kane ... Paul Laurence had a very qui- 
et 1988, but the once busy producer /writer is gearing up 
again. His second solo album is due in March. The funky 
first single, "Make My Baby Happy," continues in the 
progressive direction he started with his underappreci- 
ated solo debut a few years back. Laurence is best 
known for writing hits for Freddie Jackson and Meli'sa 
Morgan . .. Dwayne Alexander has joined EMI as di- 

rector, East Coast A &R, black music. 
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course, I did jazz festivals. I went 
over to the U.K. to perform, which 
was really wonderful. 

"But people do wonder if you 
haven't recorded quite where you 
are. But I didn't miss it. I felt like I 
needed a break to clean my ears 

'I felt like I 

needed a break to 
clean my ears out' 

out and I'm happy that I did be- 
cause I feel that my artistry has 
expanded, and you can hear that 
on the new album." 

For "Intuition," Bofill worked 
with labelmate Norman Connors 
and the team of Vincent Brantley 
& Jeff Carruthers, whose credits 
include work with New Edition 
and Klymaxx; she produced two 
cuts herself, which were also her 
only songwriting contributions to 
the project. 

Bofill does a duet with another 
Capitol artist, Peabo Bryson (re- 
cently re- signed to the label), on 
the Connors -produced "For You 
And I." She says that she and Bry- 
son "go way back. We did a televi- 
sion special about four or five 
years ago, and we appeared to- 
gether at a Black Music Assn. con- 
cert in New York. We've toured to- 
gether extensively, so it seemed so 
natural for us to make a record to- 
gether now." Connors also pro- 
duced the Gino Vanelli song "I 
Just Wanna Stop," the debut sin- 
gle from the new album. 

Bofill, who moved from New 
York to California in the mid -'80s, 
believes that the current album 
represents some of her best work. 
"This is the real Angie," she says 

"I do believe that if my albums 
from 10 years ago were released 
now, they'd be big hits. Maybe I 
was a little ahead of my time. I un- 
derstand that this is such a lucra- 
tive business, and there's so much 
money invested that record compa- 
nies are naturally going to be cau- 
tious. 

"I guess I couldn't have a better 
compliment than to know that 
many of my albums are being 
made available now on CD, which 
means they've stood the test of 
time. If I look back, I can see that 
there were some problems -like 
where did I fit in? Maybe I was the 
first Latin lady to make records 
that were pop /R &B crossover!" 

With what she terms "all the in- 
dividuality that I see with singers 
like Sade and Anita Baker," Bofill 
feels "my time has arrived. Some- 
times, I may have wondered what 
my purpose for being here has 
been, and I know that it's to put 
out music." 

PRO -PER 
RECORDS 

Proudly 
Presents 

J. R. Perry III 

NEW RELEASE 

What's Come Over You (Dance) 
Valentine Lover (Ballad) 

Available on 12 inch single 

Call (818) 892 -6018 

Pro -Per Records 
the small fish with a Big Heart" 

Billboard POWER PLAYLISTS 
Sample Playlists of the Nation's Largest Black Radio 
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Stations 

Los Angeles 
1 

2 
3 
4 
5 1 

6 
7 

8 1 

9 1 

10 1 

11 I 
12 1 

13 1 

14 23 
15 
16 22 
17 24 
18 26 
19 25 
20 28 
21 29 
22 30 
23 32 
24 33 
25 34 
26 36 
27 
28 35 
29 37 
30 
31 

39 

A32 
27 - 

33 40 
34 EX 
35 41 
36 42 
37 EX 
38 19 
39 15 
40 EX 
41 38 
42 EX 
43 EX 
44 EX 
A - 
A - 
A - 
A - 

Wells 

Want 

Right St 

A 
A 
A 

- - - 
Lateasha, Move On You 

Johnny 
Guilty 

Johnny Mates, Day Dreaming 
,qty', °,tea, I 
i811 , iI 

' 
Baltimore 

1 10 
2 1 

3 14 
4 2 

5 23 
6 4 
7 7 

8 12 
9 6 

10 26 
11 27 
12 35 
13 24 
14 8 
15 20 
16 40 
17 5 
18 34 

A 
11 

21 9 
22 21 

23 39 
24 38 
25 29 
26 

28 25 
29 56 
30 13 

31 19 

A32 - 
A33 - 
34 EX 
35 22 
36 50 

A37 - 
38 53 
39 EX 
40 51 
41 47 
42 EX 
43 EX 
44 EX 
45 18 

o - 
P.D.: Roy Samson 

Vanessa Williams, Dreamid 
Luther Vadross, She Won't Talk To Me 
Al Juneau, So Good 
New Edition, Can You Stand The Rain 
Tone Lou , Wild Thing 
Meese Simmons, I Want To Be Your Lover 
Guy Teddy's Jam 
Belle & CeCe Winans, Heaven 
Anita Baker, Just Because 
Paula Abdul, Straight Up 
Cameo, Skin I'm In 
Milli Vanilli, Girl You Know Its True 
Slick Rick Teenage Love 
Midnight Star Snake In The Grass 
Donna Allen, Joy And Pain 
Surface, Closer Than Friends 
Rob Base 8 OJ. E -Z Rock, Get On The Dance non 
Marcus 

yyLewis 
The Club 

Trop Still n 

I'm 
vve 

nor Git You Sucka 

Sweet Obsession Being In Love Ain't Easy 
LeVert, Just Coole' 
James "J.T." Tador 8 Regina Belk, All I Want 
Cheryl "Pepsi Riley, Me, Myself And I 

The Boys, Lyuck Charm 
p The 

"A aSim son, I'll Be There For You 
Jonathan Butler, More Than Friends 
Today, Girl 1 Got My Eyes On You 
George Benson, Twice The Love 
Freddie Jackson You And I Got A Thang 
Stevie Wonder, With Each Beat Of My Heart 
Radiant, Something's Got A Hold On Me 
Cheadle, Affair 
Ready For The World, Gently 
Sal -N -Pepa, Twist And Shout 
Vesta 4 U 

Five Another Weekend 
Christopher Max, More Than Physical 
Kenny G, We've Saved The Best For Last 
Ten City, That's The Way Love Is 
El DeBarge, Real Love 
Track Sooner, Imagine 
Allison Wiliams, Seep Talk 
Cash Money 8 Marvelous, Find An Ugly Women 

a 

P.D.: Pam 
Tone Loc, Wild Thing 
Luther Vadrons, She Won't Talk To Me 
Vanessa Williams, Dreamid 
Kiara (Duet WHh Shanice Wilson), This Time 
Guy, T e d d y ' s Jam 
BeBe 8 Cafe Winans, Heaven 
Cameo,. Skin I'm In 
Paula Straight Up 
Al Jarreau 

Abdul, 
o Good 

Midnight Star Snake In The Grass 
Arita Baker, Just Because 
George Benson, Twice The Love 
Troop, Still In Love 
The Gap Band I'm Gonna Git You Sucka 

1 New Edition, Can You Stand The Rain 
Surface, Closer Than Friends 
Mili Vanilli, Girl You Know Its True 
LeVert, Just Coolie 
Marcus Lewis, The Club 
Stevie Wonder With Each Beat Of My Heart 
James "1.T." Taylor & Regina Belle, All I 

The Boys, Lucky Charm 
Jonathan Butler, More Than Friends 

Cheryl 4Pepsi' Riley, Me, Myself And I 

Stop The Violence Movement, Sell Destruction 
7 Tony! Toni! Tone!, Baby Doll 

Freddie Jackson, You And I Got A Thang 
Today, Girl I Got My Eyes On You 
Dyorers, Allen, Joy And Pain 

The Bare- Kays, By Yous 
(In My Stomach) 

Chenelle, Affair 
El DeBarge, Real Love 
Jeffrey Osborne, All Because Of You 

Ashford 8, Simpson, I'll Be There For You 
Jamm, You And Me 
New Kids On The Block, You Got It (The 
Evelyn "Champagne," King Kisses Don't Lie 
Radiant, Somethings Got A Hold On Me 
Z'Looke Can U Read My Lips 
Track Spencer, Imagine Star, Loose Ends Life 
Kenny G, We've Saved The Best For Last 
Five Star, Another Weekend 
Dino, "24/7" 
Mazaratti, Saga of A Man 
Ready For The World, Gently 
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SECTION 

CHARITY BEGINS AT HOME: This week's Hot Shot Debut is "Self De- 
struction" by the Stop The Violence Movement (Jive) at No. 59. D -Nice 
and KRS -1 produced the single, which is a benefit to fight illiteracy and 
black -on -black crime via the National Urban League, with an all -star cast of 
rappers. The unusually high debut is a result of the record achieving the 
required number of radio points and station adds, along with early strong 
retail points. Ann Carli, Jive VP of artist development, says, "The public 
has gotten excited and has started to send in contributions. Also, students 
who are fans are writing to find out what they can do in their own commu- 
nities." Kevin Gibbs, director of special events for the NUL, says, "This is 
really unusual for us because we don't openly solicit funds in this way. 
Overall, we are extremely excited about the project and we believe that we 
have found a means to communicate with our youth in a way that we never 
have before." 

WOMEN ON TOP: "Dreamin' " (Wing) is Vanessa Williams' first No. 1 

record. "The Right Stuff," her first release from the album of the same 
name, peaked at No. 4 in May. Also at the top of the chart this week is 
"Just Because" (Elektra), another strong No. 1 contender by Anita Baker. 
The record is already top five at 22 stations and is No. 1 at WGCI Chicago 
and WFXE Columbus, Ga. "Affair" by Cherrelle (Tabu) is developing well 
at radio, gliding 54-47. Fourteen stations have added the record and of the 
73 stations on the record, 33 have moved the record up on their playlists. 
"The First Lady of Def Jam," Alyson Williams, debuts with 20 stations 
adding "Sleep Talk" for a total of 47 stations. Linda Walker, owner of 
Sound Outlet, Missouri City, Texas (a suburb of Houston), says "Joy And 
Pain" by Donna Allen, this week's Power Pick /Sales, is "selling well to all 
age groups; the same people that are buying Easy -E are buying this single. 
Teenagers who are in love are buying it, just like adults who are looking for 
quiet -storm -formatted music." 

ALL OF THE BOYS, regardless of age, are doing well for Motown. El 
DeBarge leaps 66-51 with "Real Love," which has been added by 24 sta- 
tions; Stevie Wonder's "With Each Beat of My Heart" continues its climb, 
moving 49-44; "Girl I Got My Eyes On You" by Today continues its pro- 
gress up the chart, climbing 45-39; and the real boys, the Boys, continue to 
work their magic with "Lucky Charm," now at No. 22. Johnnie Walker, 
MD at KRNB Memphis, says, "Our teen audience has gravitated to it real- 
ly quickly and phones have been excellent. [The Boys'] records are [getting 
a reaction] in the same way the market responded to DeBarge when they 
were first starting, but you automatically think of the Jacksons, too." 

FYI: Ashford & Simpson have made a strong return to the charts with 
"I'll Be There For You" (Capitol). Competition on the chart holds the record 
at No. 42 with a bullet, even though the record gained strong radio points 
... Congratulations to Juanita Stephens, who is the newly appointed VP of 
media relations and artist development at MCA Records ... And to J.J. Rap 
of Tokyo, thanks for checking the chart, however, the title of the L'Trimm 
single is correctly spelled "Cuttie Pie" (Atlantic). 

HOT 100 SINGLES ACTION 
RADIO MOST ADDED 

LIFE 

PLATINUM/ 
GOLD 
ADDS 

13 REPORTERS 

SILVER 
ADDS 

29 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
51 REPORTERS 

TOTAL TOTAL 
ADDS ON 

93 REPORTERS 

LOOSE ENDS MCA 2 8 19 29 47 
REAL LOVE 
EL DEBARGE MOTOWN 3 7 14 24 76 
SLEEP TALK 
ALYSON WILLIAMS DEF JAM 3 3 14 20 47 
TRUE OBSESSION 
LIA VIRGIN 0 7 12 19 29 
LOVESICK 
Z'LOOKE ORPHEUS 0 2 17 19 19 
MORE THAN PHYSICAL 
CHRISTOPHER MAX EMI 3 3 11 17 59 
BIRTHDAY SUIT 
JOHNNY KEMP COLUMBIA 2 5 10 17 17 
AFFAIR 
CHERRELLE TABU 1 6 7 14 73 
ROLLIN' WITH KID 'N PLAY 
KID 'N PLAY SELECT 1 3 9 13 28 
LOVE SAW IT 
KARYN WHITE WARNER BROS 1 5 7 13 13 
Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self- addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

"UH -OH O011O011 

LOOK OUT 

(HEllE IT COMES)" 
The follow -up 

to the #1 single "Oasis" 

from the album 

OASIS 
(81916) 

"IN THE MOOD" 
(7- 88945)(PR 2611) 

the new single 

from the album 

BERMUDA NIGHTS 
(81919) 

Grammy Nominee 

Best R &B Instrumental Performance 

"So Amazing" 

"START OF A 

ROMANCE" 
(7- 88932) (0. 86444) (PRCD 2639) 

the new single 

from the forthcoming album 

START OF A ROMANCE 
(81853) 

Two #1 Black singles 

and a Gold album attest to the 

popularity of Skyy 

On Atlantic Records. Cassettes and Compact Discs 
49 1989 Atlantic Recording Corgi,' A Warner Communication. Co. 
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ADVERTISEMENT 

1989 MUSIC AWARDS 

Apollo Theatre: Sat. March 4th 

VOTING BALLOT - 
Yo! Everybody Vote. Make this a true 'People's Choice' Award. 

New Group Rap 
De La Soul 
EPMD 
Eazy E /NWA 
Jungle Brothers 
Kid n Play 
7A3 

New Soloist Rap 
Rob Base 

- Super Lover C 
Mikey D 
Latifah 
Raheem 

- Sir Mix -A -Lot 

Male Vocal Rap 
_ Chuck D 

Kool Moe Dee 
Doug E Fresh 

- Big Daddy Kane 
_KRS1- 

Rakim 

Female Vocal Rap 
JJ Fadd 
Latifah 
MC Lyte 
Salt n Pepa 
Sweet Tee 
2 Much 

Best DJ 
Jazzy Jeff 
Clark Kent 

- Mr Mixx 
Cash Money 

! DJ Scratch 
Terminator X 

Remixer 
DJ Mark/45 King 
Marley Marl 

- Latin Rascals 
Timmy Regisford 
Hank Shocklee 
Hitman Howie T 

Producer 
Hurby Azor 

_ LA & Babyface 
Marley Marl 
Teddy Riley 
Hank Shocklee 
Kyle West 

New Group Dance 
The Boys 
GUY 
Information Society 

. 

Inner City 
Tony Toni Tone 
Royal House 

Male Vocal Dance 
Bobby Brown 
Will Downing 
GUY 
New Edition 
Al B Sure 
Keith Sweat 

Female Vocal Dance 
Paula Abdul 
Samantha Fox 
Brenda K Starr 
Judy Torres 
Karyn White 
Vanessa Williams 

Live Performance 
Kool Moe Dee 
Doug E Fresh 
Big Daddy Kane 
Public Enemy 
Salt n Pepa 
Stetsasonic 

Performance Video 
BDP- Philosophy 
Busy Bee -Express 
EPMD -Strictly Business 
Kid n Play -Gittin Funky 
Real Roxanne - Respect 
Salt n Pepa -Push It 

Concept Video 
Eric B /Rakim- Follow Leader 
Bizmarkie- Vapors 
Kool Moe Dee -Wild Wild West 
Jazzy Jeff /Prince -Parents 
Public Enemy -Baseheads 
Ice T- Pusher 

lnstr Arrangement 
Eric B /Rakim -Microphone Fiend 
Black Riot -Day in Life 
Doug E Fresh -Guess Who 
45 King -The 900 Number 
Raze -Break 4 Love 
Stetsasonic -All That Jazz 

Rap Single 
I Rob Base -lt Takes Two 

BDP -Still No 1 (Remix) 
_ Doug E Fresh -Keep Rising 

Daddy Kane -No Hall Steppin 
Salt n Pepa -Get Up 
Public Enemy -Hype 

Rap Album 
EPMD- Strictly Business 
Daddy Kane -Long Live Kane 
Public Enemy -Nation 
Salt n Pepa -Salt w /Deadly Pepa 
Ultramagnetic- Beatdown 

- Various -Colors Soundtrack 

Dance Single 
Bobby Brown -My Perogative 
GUY -Groove Me 

__ Inner City -Big Fun 
Johnny Kemp -Just Got Paid 
Raze -Break 4 Love 

-. Keith Sweat -Don't Stop Love 

Dance Album 
Bobby Brown -Don't Be Cruel 

4-GUY- -Guy 
New Edition -Heartbreak 
Royal House -Party 
Al B Sure -Effect Mode 
Tony Toni Tone -Who 

Rap Fusion 
James Brown -Static 
GUY -Groove Me 
Rick James- Looseys Rap 

I Jungle Bros -House You 

_ Al B Sure -Off on Own 
Vanessa Williams -The Look 

Reggae Fusion 
_ BDP -Stop the Violence 
- Fascinating Force -Poonanee 

JC Lodge- Telephone Love 
Ziggy Marley- Tumbling Down 
Shinehead -Chain Gang Rap 
Shelly Thunder -Kull 

Novelty /Humorous 
Bizmarkie -Vapors 
E.U. -Da Butt 
Flavor Flay -Cold Lampin 
Jazzy Jeff /Prince -Parents 
Slick Rick -Prostitute 
Chubb Rock -Caught Up 

VOTE ONE PER CATEGORY. Mail ballots 
by Feb. 17th to Urban Teen Music 
Awards, 238 W. 114th St. NYC 10026. 
Finals announced March 4th, Apollo 
Theatre NYC. Nominations derived from 
records released between Nov. 15 1987 
and Nov. 15 1988. For info. contact: 
LaVaba Mallison /Dave Peaslee 
(212) 749-2383. 

FOR WEEK ENDING FEBRUARY 18, 1989 

Billboard. Hot Black Singles SALES & AIRPLAY, 
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart. 

x 
g; 

SALES 
TITLE ARTIST 

m4 

'&g.' 

I i WILD THING TONE LOC 3 

2 4 SO GOOD AL JARREAU 2 

3 3 THIS TIME KIARA (DUET WITH SHANICE WILSON) 6 

4 9 DREAMIN' VANESSA WILLIAMS 1 

5 8 TEDDY'S JAM GUY 5 

6 7 SHE WON'T TALK TO ME LUTHER VANDROSS 4 

7 16 JUST BECAUSE ANITA BAKER 7 

8 12 STRAIGHT UP PAULA ABDUL 8 

9 10 GET ON THE DANCE FLOOR ROB BASE & D.J. E -Z ROCK 11 

10 5 SUPERWOMAN KARYN WHITE 16 

11 11 I WANT TO BE YOUR LOVER ALEESE SIMMONS 10 

12 19 SKIN I'M IN CAMEO 9 

13 2 CAN YOU STAND THE RAIN NEW EDITION 13 

14 22 SNAKE IN THE GRASS MIDNIGHT STAR 12 

15 24 TEENAGE LOVE SLICK RICK 20 

16 20 I'M GONNA GIT YOU SUCKA THE GAP BAND 15 

17 25 GIRL YOU KNOW IT'S TRUE MILLI VANILLI 18 

18 28 HEAVEN BEBE & CECE WINANS 14 

19 6 CAN U READ MY LIPS Z'LOOKE 30 

20 18 KILLING ME SOFTLY AL B. SURE! 29 

21 - JUST COOLIN' LEVERT 17 

22 26 STILL IN LOVE TROOP 21 

23 21 KISSES DON'T LIE EVELYN "CHAMPAGNE" KING 31 

24 32 CLOSER THAN FRIENDS SURFACE 19 

25 17 TURN MY BACK ON YOU SADE 28 

26 13 BABY DOLL TONY! TONI! TONE! 34 

27 15 RONI BOBBY BROWN 35 

28 33 TWICE THE LOVE GEORGE BENSON 23 

29 39 LUCKY CHARM THE BOYS 22 

30 - JOY AND PAIN DONNA ALLEN 25 

31 - MORE THAN FRIENDS JONATHAN BUTLER 26 

32 14 TAKE ME WHERE YOU WANT TO GERALD ALSTON 40 

33 27 I WANNA HAVE SOME FUN SAMANTHA FOX 45 

34 - BEING IN LOVE AIN'T EASY SWEET OBSESSION 24 

35 35 WE WANT EAZY EAZY -E 43 

36 - YOU AND I GOT A THANG FREDDIE JACKSON 21 

37 - ME, MYSELF AND I CHERYL "PEPSII" RILEY 33 

38 23 YOU GOT IT (THE RIGHT STUFF) NEW KIDS ON THE BLOCK 48 

39 29 IT'S MY PARTY CHAKA KHAN 60 

40 - STRUCK BY YOU THE BAR -KAYS 32 

3 g3 
AIRPLAY 

TITLE ARTIST 

Y 

m 

'§ 
1 3 DREAMIN' VANESSA WILLIAMS 1 

2 2 SHE WON'T TALK TO ME LUTHER VANDROSS 4 

3 5 SO GOOD AL JARREAU 2 

4 9 JUST BECAUSE ANITA BAKER 7 

5 6 TEDDY'S JAM GUY 5 

6 10 SKIN I'M IN CAMEO 9 

7 8 WILD THING TONE LOC 3 

8 4 THIS TIME KIARA (DUET WITH SHANICE WILSON) 6 

9 13 SNAKE IN THE GRASS MIDNIGHT STAR 12 

10 12 HEAVEN BEBE & CECE WINANS 14 

11 14 STRAIGHT UP PAULA ABDUL 8 

12 1 CAN YOU STAND THE RAIN NEW EDITION 13 

13 7 I WANT TO BE YOUR LOVER ALEESE SIMMONS 10 

14 16 I'M GONNA GIT YOU SUCKA THE GAP BAND 15 

15 18 JUST COOLIN' LEVERT 17 

16 19 CLOSER THAN FRIENDS SURFACE 19 

17 24 GIRL YOU KNOW IT'S TRUE MILLI VANILLI 18 

18 17 BEING IN LOVE AIN'T EASY SWEET OBSESSION 24 

19 22 YOU AND I GOT A THANG FREDDIE JACKSON 27 

20 21 GET ON THE DANCE FLOOR ROB BASE & D.J. E -Z ROCK 11 

21 29 LUCKY CHARM THE BOYS 22 

22 20 TWICE THE LOVE GEORGE BENSON 23 

23 25 STILL IN LOVE TROOP 21 

24 28 MORE THAN FRIENDS JONATHAN BUTLER 26 

25 31 STRUCK BY YOU THE BAR -KAYS 32 

26 30 JOY AND PAIN DONNA ALLEN 25 

27 34 ALL I WANT IS FOREVER (FROM "TAP ") J.TAYLOR /R.BELLE 37 

28 32 THE CLUB MARCUS LEWIS 36 

29 35 TEENAGE LOVE SLICK RICK 20 

30 36 ME, MYSELF AND I CHERYL "PEPSI!" RILEY 33 

31 15 SUPERWOMAN KARYN WHITE 16 

32 39 I'LL BE THERE FOR YOU ASHFORD & SIMPSON 42 

33 38 GENTLY READY FOR THE WORLD 38 

34 40 GIRL I GOT MY EYES ON YOU TODAY 39 

35 - 4 U VESTA 41 

36 - WITH EACH BEAT OF MY HEART STEVIE WONDER 44 

37 - AFFAIR CHERRELLE 47 

38 11 TURN MY BACK ON YOU SADE 28 

39 - REAL LOVE EL DEBARGE 51 

40 - FROM PAIN TO JOY BETTY WRIGHT 46 

©Copyrigh 1989, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means. electronic. mechanical. photocopying, 

recording, or otherwise, without the prior written permission of the publisher. 

BLACK SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE (Publisher Licensing Org.) Sheet Music Dist. 

41 4 U (Captain Z, ASCAP /Black Lion, ASCAP) 

47 AFFAIR (Flyte Tyme, ASCAP/Tunesmith, BMI /Avant 
Garde, ASCAP) 

75 ALL BECAUSE OF YOU (March 9, ASCAP /Almo, 
ASCAP /Sac -Boy, ASCAP /MCA, ASCAP / Unicity, 

ASCAP) 

37 ALL I WANT IS FOREVER (FROM 'TAP') (Realsongs, 

ASCAP) 

81 ALL RAPPERS GIVE UP (T -Boy, ASCAP) 

49 ANOTHER WEEKEND (SCS Music) 

34 BABY DOLL (Two Tuff -Enuff, BMI /PolyGram Songs, 

BMI /Delos 2000, ASCAP /PolyGram, ASCAP) 

78 BACK ON HOLIDAY (MCA, ASCAP /Dresden China, 

ASCAP /Ardavan, ASCAP /Dubin, ASCAP) 

24 BEING IN LOVE AIN'T EASY (Bush Burnin', ASCAP /La 
Love Lane, ASCAP) 

30 CAN U READ MY LIPS (Looky Lou /Bright Light, BMI) 

13 CAN YOU STAND THE RAIN ( Flyte Tyme, ASCAP) 

19 CLOSER THAN FRIENDS (Colgems -EMI, ASCAP) 

36 THE CLUB (Allen /Lewis, ASCAP /Sign Of The Twins, 

ASCAP) 

54 CUTTIE PIE (Musicworks /Henstone, BMI) 

80 DIAL MY HEART (Near, BMI /Hip Trip, BMI) CPP 

95 DON'T STOP YOUR LOVE (WB, ASCAP /E /A, 
ASCAP /Keith Sweat, ASCAP/Vintertainment, ASCAP) 

I DREAMIN' (Jobete, ASCAP /Depom, ASCAP) CPP 

52 FIND AN UGLY WOMAN (Beach House, ASCAP /Fresh 

Jazz, ASCAP) 

91 FLASHIN' BACK (Content, BMI) 
46 FROM PAIN TO JOY (Miami Spice, ASCAP) 

38 GENTLY (MCA, ASCAP / Unicity, ASCAP /Barron, 

ASCAP /Ready Ready, ASCAP/Trixie Lou, BM!) 
11 GET ON THE DANCE FLOOR (Protoons, ASCAP /Hikim, 

ASCAP) 

39 GIRL I GOT MY EYES ON YOU (Cal Gene, BMI/Virgin 
Songs, BMI) CPP 

18 GIRL YOU KNOW IT'S TRUE (MCA, ASCAP/Two 

Pieters, BMI) 

99 GITTIN' FUNKY (Hittage/Turnout Bros, ASCAP) 

14 HEAVEN (Yellow Elephant, ASCAP /Edward Grant, 

ASCAP /Benny's Music, BMI) 
69 HEY TONI (S.T.M., BMI /Mixx -it West, BMI /Pure 

Delite, BMI /Main Street, BMI /Birdcage, BMI) 

73 HIM OR ME (Cal -Gene, BMI/Virgin Songs, BMI) CPP 

65 I DON'T WANT 2 BE ALONE (Georgio's, BMI /Stone 

Diamond, BMI) CPP 

45 I WANNA HAVE SOME FUN (Forceful, BMI/Willesden, 

BMI) 

92 I WANT MORE OF YOU (Lana Bane, BMI /Sunshine, 

ASCAP) 

10 I WANT TO BE YOUR LOVER (Bush Burnin', 

ASCAP /Donesna, ASCAP /Lisandrea, ASCAP) 

42 I'LL BE THERE FOR YOU (Nick -O -Val, ASCAP) 

76 I'LL TAKE YOU THERE (Cold Chillin', ASCAP /Irving, 
BMI) 

15 I'M GONNA GIT YOU SUCKA (United Lion, BMI) 

61 IMAGINE (SBK Blackwood, BMI /Lenono, BMI) 

60 ITS MY PARTY (Next Flight, BMI/Willesden, BMI) 

25 JOY AND PAIN (Amazement, BMI) 

7 JUST BECAUSE (O'Hara, BMI/Texascity, BMI /L'il 
Mama, BMI /Music Corp. Of America, BMI /Avid One, 

ASCAP) 

17 JUST COOLIN' (Trycep, BMI / Fernlift, BMI/Willesden, 

BMI) 
29 KILLING ME SOFTLY (fox -gimbel, BMI) 

31 KISSES DON'T LIE (Music Corp. Of America, 

BMI /Mercy Kersey, BMI /L'il Mama, BMI) 

63 LIFE (Virgin, ASCAP /MCA, ASCAP /Brampton, ASCAP) 

83 LOVE DUES (Coopick, ASCAP /Craigland, ASCAP) 

72 THE LOVER IN ME (Hip Trip, BMI /Kear, BMI /Green 

Skirt, BMI) CPP 

22 LUCKY CHARM (Hip Trip, BMI /Kear, BMI /Gregorian 

Chance /PSO Ltd., ASCAP) CPP 

85 MARRIED MEN GET LONELY TOO (Forgeorge /It's 
Mine /Golden Lady West, BMI/Vicious Beat, BMI) 

33 ME, MYSELF AND I (Forceful, BMI/Willesden, BMI) 

26 MORE THAN FRIENDS (Zomba, ASCAP) 

55 MORE THAN PHYSICAL (Mike Chapman, ASCAP) 

64 MOVE ON YOU (Rawsome /Cayman, 

ASCAP /Beatseekers Music) 

93 MY PREROGATIVE (Cal -Gene, BMI/Virgin Songs, 

BMI /Bobby Brown, ASCAP / Unicity, ASCAP) CPP 

56 NEVER TOO LATE (Harrindur, BMI/Tortoise Feather, 

BMI/Thorsong, BMI) 

62 NOTICE ME (Tipper, ASCAP /Robi -Rob) 

90 ONE THING LED TO ANOTHER (Music Corp. Of 

America, BMI/WB, ASCAP /Ertolejay Musique, 

ASCAP /New Music Group, BMI) 
84 POSSE ON BROADWAY (Lockedup, BMI) 

96 PULL OVER (Trycep, BM! /Ferncliff, BMI/Willesden, 
BMI) 

71 PUMP IT UP (Bust -It, BMI) 

79 THE R (SBK Blackwood, BMI /Eric B & Rakim, ASCAP) 

51 REAL LOVE (Jobete, ASCAP) 

94 RESPECT (Irving, BMI) CPP 

82 ROLLIN' WITH KID 'N PLAY ( Hittage/Turnout Bros, 

ASCAP) 

35 RONI (Kear, BMI /Hip Trip, 8Ml) CPP 

88 R- U- LONELY (Jocelyn Brown, BMI) 

59 SELF -DESTRUCTION (Zomba, ASCAP/Willesden, BMI) 

4 SHE WON'T TALK TO ME (SBK April, ASCAP /Uncle 

Ronnié s, ASCAP /SBK Blackwood, BMI /Huemar, BMI) 

9 SKIN I'M IN (All Seeing Eye, ASCAP / PolyGram, 

ASCAP) 

67 SLEEP TALK (Def Jam, ASCAP /Slam City, BMI /Rush 

Groove, ASCAP) 

97 SMOOTH CRIMINAL (Mijac, BMI/Warner- Tamerlane, 

BMI) 

12 SNAKE IN THE GRASS (Hip Trip, BMI /Jig -A -Watt 

Jams, BMI) CPP 

2 SO GOOD (Chappell, ASCAP /Abacus Music/Intersong- 

USA, ASCAP /Palancar, ASCAP) 

57 SOMETHING'S GOT A HOLD ON ME (Catch The Glow, 

ASCAP /SBK April, ASCAP /Science Lab, ASCAP) 

87 THE SPIRIT OF LOVE (CBS, ASCAP /End Of Day, 

ASCAP /SilverTay, ASCAP) 

21 STILL IN LOVE (Disguise, ASCAP /Black Lion, 

ASCAP /Platinum Gold, ASCAP /Haynestorm, 

ASCAP /Les Etoiles, ASCAP) 

8 STRAIGHT UP (Virgin, ASCAP/Wolff, ASCAP) CPP 

32 STRUCK BY YOU (Deronde Jay, BMI /Gale Warnings, 

BMI /Slam City, BMI) 
16 SUPERWOMAN (Kear, BMI /Hip Trip, BMI /Green Skirt, 

BMI) CPP 

100 SWEET, SWEET LOVE (Captain Z, ASCAP /Black lion, 
ASCAP/Vesta Seven, ASCAP /Almo, ASCAP /Criterion, 
ASCAP) CPP 

40 TAKE ME WHERE YOU WANT TO (Stanton's Gold, 

BMI /Irving, BMI /April Joy, BMI) CPP 

5 TEDDY'S JAM (Cal -Gene, BMI/Virgin Songs, 

BMI /Zomba, ASCAP) CPP 

20 TEENAGE LOVE (Def American, BMI) 

77 THATS THE WAY I LOOK AT LOVE (Too Sweet Muzik, 

ASCAP) 

58 THATS THE WAY LOVE IS (SBK April, ASCAP /Law 
Man, ASCAP /SBK Blackwood, BMI /Rude Tymz, 

BMI /Been Stung, BMI) 
98 THIS IS AS GOOD AS IT GETS (58K Blackwood, 

BMI /ATV, BMI /SBK April, ASCAP/Welbeck, ASCAP) 

6 THIS TIME (Almo, ASCAP/Wun Tun, ASCAP) CPP 

66 THOUGHT OF YOU JUST A LITTLE TOO MUCH 

(Gilcon, BMI /Daville, BMI /Stan Flo, BMI) 
89 TRUE OBSESSION (Two Tuft -Enuff, BMI/Kash, 

ASCAP) 

28 TURN MY BACK ON YOU (Angel Music Ltd. /Silver 
Angel, ASCAP /Famous, ASCAP) CPP 

23 TWICE THE LOVE (Glasshouse, BMI /Irving, 
BMI /Jobete, ASCAP) CPP 

53 TWIST AND SHOUT (Screen Gems -EMI, BMI /Robert 
Mellin, BMI) 

74 WALKING AWAY (Tommy Boy /INSOC, ASCAP) 

43 WE WANT EAZY (Mash -A -Mug, BMI /Island, BMI) 

50 WE'VE SAVED THE BEST FOR LAST (Pardini, 

ASCAP /Geffen, ASCAP /Matkosky /Chappell & Co., 

ASCAP /French Stuff) 

86 WHERE DID YOU GET THAT BODY...BABY? (Bright 

Light, BMI) 

68 WHERE IS THE LOVE (Antisia, ASCAP) 

3 WILD THING (Varry White, ASCAP) 

44 WITH EACH BEAT OF MY HEART (Jobete, 

ASCAP /Black Bull, ASCAP) CPP 

27 YOU AND I GOT A THANG (Amirful, ASCAP/Torin, 

ASCAP) 

70 YOU AND ME (Eye Of Madley, ASCAP /Carolyn White, 

ASCAP /Keecho, ASCAP/Virginia G, ASCAP /Darwall, 

BMI /Little Buzz, BMI) 
48 YOU GOT IT (THE RIGHT STUFF) (Maurice Starr, 

ASCAP /SBK April, ASCAP) 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

CLM Cherry Lane 

CPP Columbia Pictures 

HL Hal Leonard 

WBM Warner Bros. 

MSC Music Sales Corp. 
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Notas 
by Carlos Agudelo 

BRAZILIAN UPDATE: Dom Um Romao, a re- 
nowned Brazilian master drummer and percussion- 
ist, has decided to revive his legendary Black Beans 
Music Studio, one of the most important gathering 
points for Brazilian musicians in the U.S. during the 
'70s. In the studio, which was located at West 24th 
Street in New York, new sounds were created, new 
careers started, and many famous recordings con- 
ceived and executed. Um Romao has called upon his 
many good friends to organize two benefit perfor- 
mances, Tuesday and Wednesday (14 and 15) at Le 
Saci on New York's Lower East Side. These friends 
include Tania Maria, Antonio Carlos Jobim, Nana 
Vasconcelos, Trio Tamba, Claudio Roditi. Edson 
Machado, Jerry Gonzalez, Paquito De Rivera, Lore - 
mil Machado, and Sarava Bahia Band ... Som Da 
Gente is a Brazilian company whose aim is to pro- 
duce and promote instrumental music created by 
musicians who generally play behind famous vocal- 
ists. The company's roster includes Hermeto Pas - 
coal, Cama De Gato, Olmir Stocker "Alemao," 
Amilson Godoy & Group, and Grupo D'Alma. As 
part of its regular international tours schedule, Som 
Da Gente's artists will perform March 10 and 11 at 
Town Hall in New York ... Brazilian music is also 
being released by the Latin division of BMG /RCA, 
which is coming out with eight CDs by the end of 
February. They include music by Chico Buarque, 
Lulu Santos, Fagner, Joanna, Prenda Alegria, Ropa 
Nova, Lobao, and Alcione. 

THE POSSIBILITY OF SALSOUL, the highest -rat- 
ed radio network in Puerto Rico, implementing its 
very successful format in Miami seems closer every 
day. The network is currently buying an FM outlet, 
which will be the fourth Spanish -language broad- 

casting FM station in the city ... Eduardo Franco, 
lead singer of the group Los Irancundos, died of a 
heart attack in the city of Paysandu, Uruguay. 
Franco was 48 years old . .. An interesting idea: 
BMG is contemplating the possibility of releasing 
the complete musical histories of Camilo Sesto and 
Joan Manuel Serrat on CD ... Menudo, the Puerto 
Rico -based kiddie group, is being promoted on the is- 
land via a $60,000 TV blitz campaign through the Te- 
lemundo network (Channel 2). The campaign will 
run through February. The campaign includes video 
stands in several major department stores as well as 
lots of personal visits by the group to radio stations 
and media outlets. Menudo is the only group to have 
had albums in English, "Sons Of Rock," and in 
Spanish, "Sombras Y Figuras," happening simulta- 
neously in the same market. 

What ever happened to Luis Angel, the singer/ 
composer whose songs have been one of the corner- 

Brazilian acts rally to reopen 
N.Y.'s Black Beans Studio 

stones of the salsa sensual wave? News about him 
signing with the California label Satellite Records 
are not true, according to the artist. "I have not 
signed with anybody yet. I'm still thinking about it," 
says the Argentinian singer, who is also studying an 
offer from CBS. Incidentally, Mike Missile, Satel- 
lite's VP, has left the company. He has been re- 
placed by Jake Salazar. Besides making hits of his 
own, Angel, who is based in Puerto Rico, has contin- 
ued to lodge his works in strategic places. His songs 
"Lluvia," "Nadie Mejor Que Tu," "Todo Empezo," 
and "Tu Me Quemas" are all megahits by Eddie 
Santiago. Five of Angel's tunes are also part of San- 
tiago's last album, "Invasion De La Privacidad." He 
also composed the song "Y Es Que Llegaste Tu," by 
Maria Conchita Alonso. His music has also been re- 
corded by Paquito Guzmán, Fernandito Villalona, 
and Los Hijos De Puerto Rico. Angel also works 
closely with his wife, Ednita Nazario, and has just 
finished composing tunes commissioned by Jose 
Luis Rodriguez for his upcoming album. 

Labels Posh Latin Albums Via TV Ads 
BY CARLOS AGUDELO 

NEW YORK Aggressive advertis- 
ing campaigns by Latin companies, 
the inclusion of tailor -made songs in 
soap operas, and increased music and 
entertainment programming have 
made television the most important 
vehicle for the promotion of Spanish - 
language hit music in the U.S. 

Along with more television adver- 
tising has come a wave of compilation 
albums featuring varying combina- 
tions of past and present hits by one 
or several artists. Such compilations, 
which account for an increasing 
share of records sold, have raised 
concerns about market saturation be- 
cause their sales often surpass those 
of recently released albums by the 
same artists whose past hits are be- 
ing heavily promoted on television. 

The reliance on television as a pro- 
motion vehicle has been on the rise 
since Los Angeles -based Globo Rec- 
ords began releasing compilations of 
famous Latin artists, supported by 
an exclusive advertising contract 
with the Spanish- language Tele- 
mundo TV network that is valued at 
more than $5 million over three 
years. Globo has thus constituted it- 
self as an advertising clearinghouse 
for Latin companies, guaranteeing 
bulk sales while making exposure for 
artists affordable. 

"We ask for material from record 
companies and pay them royalties for 
each record sold," says Globo GM 
Elio Costa -Manzo. The compilations 
are advertised on television, usually 

over a period of three months, with a 
combination of as many as 16 spots of 
30 seconds and /or 15 seconds per day. 

CBS Discos, the only major compa- 
ny thus far not to give material to 
Globo for its compilations, has also 
stepped up its advertising cam- 
paigns. At the moment, the company 
is advertising nationally "Don Fran- 
cisco Presenta," a compilation of 12 
ballad hits of 1988. "We have a na- 
tional campaign with Univision, with 
between 150 and 200 spots in eight 
weeks," says George Zamora, the re- 
cently promoted VP of marketing for 
CBS Discos in Miami. A three -week 
regional campaign to promote CBS 
salsa star Luis Enrique in his New 
York debut is under way here, via 
Telemundo. "I think TV exposure for 
Hispanic artists is definitely a plus," 
Zamora says. "However, we have to 
be overcautious not to saturate the 
market." 

Globo, which has gotten material 
from almost every major Latin com- 
pany in the country, is currently ad- 
vertising four albums: Emmanuel's 
"10 Años De Exitos," Isabel Panto- 
ja's " Genio Y Figura," "Sensual - 
mente Tropical" by Max Torres, and 
"1988 En Canciones." The first three 
albums mentioned are currently posi- 
tioned on Billboard's Top Latin Al- 
bums chart. Both Pantoja's and Tor- 
res' albums were previously released 
by RCA and EMI, respectively. Both 
were reissued by Globo with two 
more songs added. 

Other Globo projects include com- 
pilations by Jose Feliciano, Juan Ga- 

briel, and Rocio Durcal; albums of bo- 
leros, Italian music, and rock in Span- 
ish; and compilations of music from 
the New York -based Fania label. Cos- 
ta -Manzo predicts Globo will have 30 
releases in 1989, compared with 15 in 
1988. 

An enthusiastic supporter of Glo- 
bo's role in the market is Maximo 
Aguirre, head of BMG, which distrib- 
utes Globo's records in the U.S. "Lat- 
in record companies didn't advertise 
before because they didn't have an 
accessible rate." He also says heavy 
advertising increases the circulation 
of customers in stores and thus ex- 
poses more customers to other prod- 
uct. "If there are strong albums to at- 
tract people to the stores, everything 
else is going to sell." 

Another tactic that has proven suc- 
cessful at selling records throughout 
the years is soap -opera exposure. 
With Spanish -language networks 
loaded with as many as eight soap op- 
eras a day, the free advertising 
means renewed sales for whoever 
sings the theme. One beneficiary of 
such a gambit is singer /composer 
Braulio, whose last album, "Con To- 
dos Los Sentidos," has regained 
strength thanks to two of its songs 
being broadcast daily on network 
television. "Radio follows the lead of 
television's generated requests," 
Aguirre says. 

A record company executive who 
declined to be named says Latin la- 
bels may be expending between $3 
million and $4 million a year in TV ad- 
vertising. 
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Compiled from national Latin 

ARTIST 
radio airplay reports. 

TITLE 
LABEL 

O 2 2 7 

* * NO. 1 * * 
YURI HOMBRES AL BORDE DE UN ATAQUE DE CELOS 
ces 1 weeks at No. One 

O 4 6 13 
ISABEL PANTOJA ASI FUE 

3 1 1 19 
ROCIO DURCAL COMO TU MUJER 

4 3 3 9 
EDNITA NAZARIO APRENDERE 
MELODY 

5 6 4 13 
LOS YONICS 
LASER 

TU PRESA FACIL 

6 5 5 11 
BRSAULIO UN TIEMPO PARA NOSOTROS 

7 7 8 12 
CCBHAYANNE TU PIRATA SOY YO 

® 12 17 3 
ROCIAD DURCAL QUE ESPERABAS DE MI 

9 11 14 5 
LUIS MIGUEL UN HOMBRE BUSCA UNA MUJER 
WEA LATINA 

10 8 7 9 GIPSY KINGS BAMBOLEO 

II 15 19 7 ANA GABRIEL ES EL AMOR QUE LLEGA 

I2 14 18 5 
VBKKI CARR MALA SUERTE 

13 10 9 17 
NO ME HABLEN DE EL 

MELODY 
TO 

MELODY 

14 9 11 7 EDDIDE SANTIAGO TU ME HACES FALTA 
EN TH-RO 

IS 13 10 20 
ROBERTO CARLOS SI EL AMOR SE VA 

Cl 18 21 5 

** *POWER PICK *** 
ANGELA CARRASCO NO QUIERO NADA DE TI 

17 16 13 9 EIVIJARES UNO ENTRE MIL 

c: 18 19 30 10 
NYDIA CARO TODOS LOS FUEGOS 
SATELLITE 

CI 27 16 13 
EYRIE GORME DE CORAZON A CORAZON 

® 30 - 2 JARIOOSE 

LA 
JOSE COMO TU 

21 23 24 19 
ALBERTO VASQUEZ /JOAN SEBASTIAN MARACAS 
MUSART 

® 31 31 3 
OLANDITA MONGE DEBIL 

23 25 25 9 TTLAH PATRULLA 15 EL MORENO ESTA 

24 17 15 9 EMMANUEL EN LA NOCHE 
RCA 

25 34 - 2 DUNCAN DU EN ALGUN LUGAR 
GRABACIONES ACCIDENTALES 

Cl 38 32 4 W 
ROCEA 

LATIIO NA 
BANQUELLS ERES MI ESPIA 

27 29 20 11 RCA 
UCIA MENDEZ MORIR UN POCO 

® NEW O 1 

***HOT SHOT DEBUT*** 
ROBERTO CARLOS TRISTES MOMENTOS 

® 35 36 4 
ALVARO TORRES POR LO MUCHO QUE TE AMO 
PROFOND 

30 20 22 19 LOS CAMINANTES ENTRE MAS LEJOS ME VAYA 
LUNA 

3I NEW 1 
DOMAR ALFANO CUERPOS AL CALOR 

32 28 34 3 
LUIS ENRIQUE VOLVERTE A VER 

O RE -ENTRY 14 
JORGE MUNIZ PEGADO AL TELEFONO 

® 37 33 3 
GILBERTO SANTARROSA DEJAME SENTIRTE 
COM 

35 33 26 14 
LOS JORO 
MUSART 

POR RETENERTE 

® 40 - 2 RICARDO MONTANER SOLO CON UN BESO 
TH- RO 

CI NEW pp 1 
ME NEW YORK BAND DOCE ROSAS 

38 24 12 25 ANGELA GELA CARRASCO BOCA ROSA 

39 21 29 3 
LOS 

SABROSOS 
DEL MERENGUE YA VIENE EL LUNES 

SONOTONE 

® RE -ENTRY 10 
LSONOTONE A SONORA DINAMITA TUCUCU 

Products with the greatest airplay gains this week. Video clip availability. Chart is compiled weekly, 
but appears in the magazine bi- weekly. 

SUBSCRIBE TO 
MUSICIAN MAGAZINE 

The perfect complement to Billboard's 
weekly music coverage. 12 issues for $16. 
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CLUB PLAY 
TITLE 

Compiled from a national sample of dance club playlists. 
ARTIST 

LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 2 6 

** NO.1 ** 
ALL SHE WANTS IS DURAN DURAN CAPITOL V -15434 2 weeks at No. One 

ED 2 4 7 FINE TIME NEW ORDER QWEST 0- 21107 /WARNER BROS. 

O 3 5 7 I BEG YOUR PARDON KON KAN ATLANTIC 0 -86467 ® 
4 

7 
4 

FADING AWAY WILL TO POWER EPIC 49 08183 /E PA. 

O 6 10 6 
THAT'S THE WAY LOVE IS TEN CITY A rLANTIC 0 -86464 

6 7 8 7 MAKE MY BODY ROCK JOMANDA BIG BEAT BB -0004 

ED 8 13 6 
STRAIGHT 

0.9659 
UP PAULA ABDUL 4 

8 12 14 7 LEFT TO MY OWN DEVICES PET SHOP BOYS EMI V -56121 

9 10 9 7 NOTICE ME SANDEE FEVER 829 0 18 26 4 
GIRL YOU KNOW IT'S TRUE MILLI VANILLI ARISTA ADI -9780 

11 15 16 7 TURN IT UP /SALSA HOUSE 
RICHIE RICH MERCURY 872 187 -1 /POLYGRAM 

lY 20 41 3 
SHE DRIVES CRAZY FINE YOUNG CANNIBALS 

13, 5 1 10 WILD THING TONE LOC DELICIOUS DV I 002/ISLAND 

14 16 24 6 
SHE 

áWA 
WANTS TO DANCE WITH ME RICK ASTLEY 0 21 34 3 

HAUNTED HOUSE DADA NADA ONE VOICE ML070647 

16 19 23 6 
CONTROL I' M HERE NITZER EBB 

17 11 11 9 
RUSSIAN 7RADIO RED FLAG 

1$ 24 29 4 THE CLUB MARCUS LEWIS AEGIS 4Z9 08180 /E.P.A. 

19 26 30 4 WALK THE DINOSAUR WAS NOT WAS CHRYSALIS 4V9 43332 (NOT 

20 14 12 7 MORE THAN YOU KNOW MARTIKA COLUMBIA 44 08135 

21 17 18 7 SEDUCTION SEDUCTION VENDETTA VE-7014 

22 13 6 g GOOD LIFE INNER CITY VIRGIN 0 -96591 

Z3 33 47 3 
YOU GOT IT (THE RIGHT STUFF) NEW KIDS ON THE BLOCK COLUMBIA 44 08132 

24 9 3 11 
A LITTLE RESPECT ERASURE SIRE 0- 21059 /WARNER BROS. 0 31 40 4 SHE WONT TALK TO ME LUTHER VANDROSS EPIC 49 08178 /E.P.A. 

26 36 - 2 IT'S TOO LATE NAYOBE WTG 41 08182 

27 25 28 5 
TEDDY'S JAM GUY UPTOWN 23922/MCA 

® 32 45 3 
FEEL IT 

2 FIERCE PROFILE PRO -7240 

® 41 - 2 

* * * POWER PICK * * * 
HEAVEN KNOWS WHEN IN ROME VIRGIN 0 -96589 

30 23 22 9 
RESPECT ADEVA COOLTEMPO 4V9 43329 /CHRYSALIS 

31 28 33 4 
THE R ERIC B. & RAKIM UNI UNI -8012 /MCA 

32 30 36 5 
SINCERELY YOURS SWEET SENSATION (WITH ROMEO J.D.) ATCO 0- 96586 /ATLANTIC 

33 35 39 4 
LULLABY 

SIRE 0.21101 /WARNER BROS. BOOK OF LOVE 

34 29 32 5 
LOVE IS ON HER MIND SA -FIRE CUTTING 872 069 -1 / POLYGRAM 

35 39 2 
AS 

THE 
ND DRAWS NEAR /PASSION ... MANUFACTURE 

® NEW 1 

* * * HOT SHOT DEBUT * * * 
YOU AIN'T SEEN NOTHING YET FIGURES ON A BEACH 
SIRE 0-21131/WARNER BROS. 

37 34 43 3 
MY MIND'S MADE UP /JUST A GROOVE AMBASSADORS OF FUNK NEXT PLATEAU NP50090 

38 22 21 7 HIM OR ME TODAY MOTOWN MOT -4619 

39 42 50 3 I KNOW HOW (TO MAKE YOU LOVE ME) NIA PEEPLES MERCURY 872 067-1/POLYGRAM ® 
49 - 9 GIVE ME BACK MY HEART CORINA 

CUTTING CR -223 

4Z 45 - 2 UNDER YOUR SPELL CANDI 
I.R.S. 23929 /MCA 

42 43 49 3 
MAMBO WITCH A SPLIT SECOND 
WAX TRAX WAX -061 ® 2 AS ALWAYS RICKY DILLARD 
TRAX TX -172 

® NEW I 1 
EXCUSES PAULA BRION TOMMY BOY TB -925 

45 NEW 1 
SUCCESS SIGUE SIGUE SPUTNIK 
EMI V -56130 

46 44 48 4 
BABY DOLL TONY! TONI! TONE! 
WING 871109.1 /POLYGRAM 

47 NEW 1 
HOW FAR CAN WE GO? 
TVT 4058 THE GROOVE ROBBERS 

48 27 15 12 WALKING AWAY INFORMATION SOCIETY 
TOMMY BOY TB -919 

49 NEW 1 
ONE MAN CHANELLE 
PROFILE PRO -7241 

NEW 1 
SHOTGUN 
A &M SP -12292 RAHEEM 

BREAKOUTS 1. TESTURE SKINNY PUPPY CAPITOL 

2. GROOVE CHECK THAT PETROL EMOTION VIRGIN 

3. LOVE HANGOVER '89 DIANA ROSS MOTOWN 

4. DON'T TURN YOUR BACK ON LOVE KRISTIN BAIO VENDETTA 

©Copyright 1989, Billboard Publications, Inc. No part of this publication 
may be reproduced, stored in any retrieval system, or transmitted, in any 
form or by any means, electronic, mechanical, photocopying, recording, 
or otherwise, without the prior written permission of the publisher. 
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12 -INCH SINGLES SALES 
TITLE 

Compiled from a national sample of retail store and one -stop sales reports. 
ARTIST 

LABEL & NUMBER /DISTRIBUTING LABEL 

O3 4 5 

* * NO.1 * * 
STRAIGHT UP PAULA ABDUL VIRGIN 0 -96594 1 week at No One O 2 3 9 GOOD LIFE INNER CITY VIRGIN 0 -96591 

3 1 1 11 WILD THING 
TONE LOC DELICIOUS DV1002 /ISLAND 

I 4 4 6 5 
BEG YOUR PARDON 

ATLANTIC 0 -86467 KON KAN 0 6 10 6 
FINE TIME 
QWEST 0- 21107 /WARNER BROS. NEW ORDER 

6 5 7 9 ARE 
LITTLE RESPECT 

BOS. ERASURE 

7 8 11 7 RON3921 
BOBBY BROWN 

® 11 14 7 TEDDY'S JAM 
GUY UPTOWN 23922/MCA 

O 24 41 3 
FADING AWAY WILL TO POWER EPIC 49 08183 /E.P.A. 0 17 24 4 
GIRL YOU KNOW IT'S TRUE MILLI VANILLI ARISTA ADI -9780 

11 14 19 5 
SICNNCo 9REBL6 AYOURS SWEET SENSATION (WITH ROMEO J.D.) 

12 12 15 6 MAN 
90U 

STAND THE RAIN NEW EDITION CA 

13 16 20 5 
SEDUCTION 

E-70I SEDUCTION 

14 18 22 5 
ALL SHE WANTS IS 

DURAN DURAN CAPITOL V -15434 

15 7 2 13 DIAT L M 
HEART 

THE BOYS 

I6 26 27 6 SHE WANTS TO DANCE WITH ME RICK ASTLEY RCA 8839 -1 .RD 

17 20 21 6 
NOTaIB E ME 

SANDEE 

18 22 23 6 
LOVE oI S ON HER MIND 

SA -FIRE 

19 10 9 13 
HIM OR ME 

TODAY MOTOWN MOT -4619 

® 25 26 7 RUSSIAN RADIO RED FLAG SYNTHICIDE 71310 -0 

21 15 18 7 GET ON THE DANCE FLOOR ROB BASE & D.J. E -Z ROCK PROFILE PRO -7239 

® 29 46 3 

* * * POWER PICK * * * 
THAT'S THE WAY LOVE IS TEN CITY ATLANTIC 0 -86464 

23 9 5 14 
IF YOU FEEL IT 

DENISE LOPEZ VENDETTA VE -7013 0 32 36 5 
FIND AN UGLY WOMAN /MIGHTY HARD ROCKER CASH MONEY & MARVELOUS SLEEPING BAG SLX -40143 

25 27 32 5 
JACK OF SPADES BOOGIE DOWN PRODUCTIONS JIVE 1169 -I -JD /RCA 

26 35 - 2 TWIST AND SHoOUT SHOUT 

2J 31 30 5 
LEFT TO MY OWN DEVICES PET SHOP BOYS EMI V -56121 

28 19 12 14 
I WANNA HAVE SOME FUN SAMANTHA FOX JIVE 1155 -1 -JD /RCA 

29 13 8 11 WALKING AWAY INFORMATION SOCIETY TOMMY BOY TB -919 

30 21 16 7 CROSS MY HEART EIGHTH WONDER WTG 41 07894 

31 30 31 9 PERFECT GIRL BACK TO BACK VENDETTA VE.7009 

32 28 25 17 
DOCó ORIN' THE TARDIS THE TIMELORDS TVT 

33 33 33 6 
RESPECT 

COOLTEMPO 4V9 43329 /CHRYSALIS ADEVA 

34 23 13 14 
THE LOVER IN ME SHEENA EASTON MCA 23904 

35 46 - 2 SELF DESTRUCTION 
JIVE 1178 -1 -JD /RCA STOP THE VIOLENCE MOVEMENT 

CD 40 - 2 
YOU GOT IT (THE RIGHT STUFF) NEW KIDS ON THE BLOCK COLUMBIA 44 08132 

37 37 39 4 
TURN IT UP /SALSA HOUSE RICHIE RICH MERCURY 8721871 / POLYGRAM 

38 39 40 4 MAKE MY BODY ROCK JOMANDA BIG BEAT BB -0004 

39 41 47 3 
MORE 

IA414081YOU 
KNOW MARTIKA 

® NEW 1 

* * * HOT SHOT DEBUT * * * 
SHE DRIVES ME CRAZY FINE YOUNG CANNIBALS I.R.S. 23926/MCA 

41 45 48 3 THE R ERIC B. & RAKIM UNI UNI- 8012 /MCA 

42 34 28 17 
THE GREAT COMMANDMENT CAMOUFLAGE ATLANTIC 0 -86530 

43 36 34 9 
HEADHUNTER FRONT 242 
WAX TRAX WAX -053 

NEW 1 JUST COOLIN' 
ATLANTIC 0 -86459 LEVERT FEATURING HEAVY D 

45 48 - 2 NOT GONNA DO IT VICKY MARTIN MOVIM MR -0004 

46 NEW 1 
HEAVEN KNOWS WHEN IN ROME VIRGIN 0 -96589 

47 43 44 3 CONTROL I'M HERE NITZER EBB 
GEFFEN 0-21111 ® RE -ENTRY 8 GANGSTA GANGSTA N.W.A. 
RUTHLESS PVL- 07263 /PRIORITY 

49 47 50 3 PUMP IT UP M.C. HAMMER 
CAPITOL V -15428 

50 49 
2 I''LLRHO 

R óE YOURLOCK THE JUNGLE BROTHERS 

BREAKOUTS 1. ' 23 WEST 

2. TURN 
YO NO 

UP 
SE 

THE BASS 
PAJAMA PARTY 

TYREE D.J. INTERNATIONAL 

3. TURN THIS MUTHA OUT M.C. HAMMER CAPITOL 

4. DON'T TURN YOUR BACK ON LOVE KRISTIN BAIO VENDETTA 

OTitles with the greatest sales or club play increase this week. Videoclip availability. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 1 million units. Records listed under Club Play are 12 -inch 

unless indicated otherwise. Breakouts: Titles with future chart potential, based on club play or sales reported this week. 
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De la Soul Plays 23 Magic Numbers On Album 
THREE IS A MAGIC NUMBER: 
No fat gold chains, no gold teeth, 
no Kangols, no bomber jackets - 
De La Soul isn't just like any of 
rap outfit. This will become appar- 
ent when you experience "3 Feet 
High And Rising" (Tommy Boy, 
212 -722 -2211), a unique concept al- 
bum. The 23 songs (some less than 
one minute long) contained on "3 
Feet High ... " serve as distinc- 
tive and humorous social and polit- 
ical commentaries on the world in 
which we live today, with beats, 
rhythms, samples, and rhymes 
that go beyond innovative in pre- 
sentation. 

The threesome's unconventional 
look and '60s psychedelic approach 
haven't quite made the impact one 
hoped for with their first two sin- 
gles, "Plug Tunin' " and "Jenifa." 
Hailing from Long Island, N.Y., 
Posdnuos, Trugoy The Dove, and 
Tastemaster Mase, with deft pro- 
duction courtesy Stetsasonic's 
Prince Paul, offer grooves that 
will satisfy the homeboys and then 
some. Hopefully, "Ghetto Thang," 
"Eye Know," "Say No Go," "Me 
Myself & I," and "Buddy" (featur- 
ing Jungle Brothers and Q -Tip) 
will be understood in the album's 
context. 

Alternative and college pro- 
grammers shouldn't hesitate in 
checking out this collection; there 
are plenty of possible cuts to pick 
from. Utilizing a ton o' riffs from 
such sources as "Multiplication 
Rock," Hall & Oates, Steely Dan, 
Funkadelic, Otis Redding, and 
Barry White, "3 Feet High And 
Rising" is literally light years 
ahead of almost any album you'll 
hear this year or next. Remember, 
this is the daisy age. Understand 
it. 

HOLD UP, WAIT A MINUTE: 
Other rap product of interest in- 
cludes the debut album from West 
Coast star -of- the -moment Tone - 
Loc, "Loc -ed After Dark" (Deli- 
cious Vinyl /Island). Led by the 
smash single "Wild Thing," the 
collection will delight those who 
have taken the rapper's abrasive 
styling and hard -edged musical ap- 
proach to heart. Don't miss the ti- 
tle cut, "Funky Cold Medina," 
"Cheeba Cheeba," and "I Got It 
Goin' On" ... On import (soon to 

be released here on G -Fine Rec- 
ords) is "Let Me Make Love To 
You" (Breakout /A &M) by Prince 
Lover Dalu. Hooky, midtempo 
groove accented by loops of Love 
Unlimited Orchestra's strings 
and Gwen Guthrie's vocals is ripe 
for clubs and radio ... Also out: 
"The Symphony" (Cold Chil- 
lin'/WB) by Marley Marl, backed 
with "Wack Itt" featuring Rox- 
anne Shante; "High Rollers" 
(Sire) by Ice -T; "Movin' On" (Wild 
Pitch, 212 -687 -1817) by Gang 
Starr; "Let The Words Flow" 
(Wild Pitch) by Chill Rob G; "The 
Crew Is In The House" (Next Pla- 
teau, 212 -541 -7640) by the Lover 
Kool Dee & DJ Freeze; "Stop 
Jockin' James" (Bum Rush, 718- 
816 -7909) by Kings Of Swing; and 
"I Gotta Good Thing" (Elektra) by 
Super Lover Cee & Casanova 
Rud. 

TURN IT UP: Apparently there's 
quite a bit of stateside label inter- 
est in U.K. duo the Beloved. The 
act's new single, "Your Love 
Takes Me Higher" (WEA U.K.), is 
brilliant, especially in the Adam & 
Eve "Angelic" mixes. The quick - 
paced number captures the es- 
sence of a New Order track placed 
comfortably in a more simple yet 
thoroughly engaging setting. 
Some may remember the act from 
its overlooked import gem, "For- 
ever Dancing." The potential for 
this act is huge ... The incessantly 
hip Boy George has returned with 
"Don't Take My Mind On A Trip" 
(Virgin) and hasn't missed a beat. 
Produced and written by Gene 
Griffin and arranged by Teddy 
Riley, the cut pumps an aggres- 
sive "new jack swing" R &B beat 
with a weaving bass that hits the 
mark ... Also in the import bins 
are fab new mixes of "Walk On ... " 
(Three Stripe) by faves Smith & 
Mighty ... Creating a stir on im- 
port, available through Breakout/ 
Vendetta, is Maurice's "This Is 
Acid (A New Dance Craze)." It's 
all one would expect in an aciiieed 
record, but the "K &T" mix has be- 
come especially popular with its 
reworking of a Todd Terry favor- 
ite. Postproduction and mixes 
were handled by Les Adams ... 
Wendy & Lisa strike back with 
"Are You My Baby" (Columbia), a 

They Rule. Jive /RCA recording duo the Wee Papa Girls performed for the first 
time in the U.S. for an excited crowd at New York's Palladium. Jive has just 
released the act's album, "The Beat, The Rhyme, The Noise." Pictured, from 
left, are T Y Tim and Total S. (Photo: Chuck Pulin) 

funky, down -tempo number that 
retains the duo's Minneapolis 
stamp with a more commercial ap- 
proach. 

BIG BEATS & LI'L PIECES: 

by Bill Coleman 

Jody Watley's first single from 
her forthcoming project is titled 
"Real Love" and was produced by 
Andre Cymone. Apparently Eric 
B. & Rakim have helped Watley 
out with a rap on another track 
from the album ... The Cult is 
working on a video for "Fire Worn- 
an" from the forthcoming project 
"Sonic Temple" (Beggars Ban- 
quet /Sire) due in April. Other Beg- 
gars Banquet acts Peter Murphy 
and Gene Loves Jezebel are put- 
ting finishing touches on new al- 
bums due out in the summer ... 
The B -52's have been trapped in 
the studio working on a new proj- 
ect with producers Nile Rodgers 
and Don Was for Warner Bros. 
The band has reportedly returned 
to an acoustic instrumental ap- 
proach ... The title track from 
Debbie Gibson's latest album, 
"Electric Youth," is receiving the 
Shep Pettibone remix treatment 
... To cater to the U.S. market, the 
release of Mica Paris' "So Good" 
album has been delayed so a few of 
the cuts can be mixed by Monte 
Moir ... Expect new product from 
New York act Konk on Island. 
Also recently signed to Mango /Is- 
land is dance hall reggae artist 
Shelley Thunder ... Boogie 
Down Productions' KRS -1 is re- 
portedly working with Sly & Rob- 
bie ... Sheens Easton and Prince 
have reportedly collaborated once 
again to write the track "Love '89" 
for Patti LaBelle's forthcoming 
album ... Expect a 12 -inch remix 
of "Bamboleo" by Elektra act Gip- 
sy Kings, as interpreted through 
Arthur Baker's mixing hands. A 
special 12 -inch video mix will be 
available through Rockamerica 
(212- 475 -5791) ... "Little" Louie 
Vega has completed mixes for 
Eighth Wonder's new single, 
"Baby Baby" ... Nancy Martinez 
has been signed to Vendetta ... 
Larry Robinson, Gerry Brown, & 
Ed Eckstine are preparing a remix 
of Vanessa Williams' ̀ Be A Man" 
at Conway Recording Studios in 
Los Angeles ... The Eurythmics, 
Trouble Funk, and Grace Jones 
will appear on the Capitol sound- 
track to "Rooftops." Most of the 
album was produced by Eurythmic 
Dave Stewart ... Hit -N -Run Rec- 
ords and L &A Productions have 
opened up new offices in New 
York to coincide with the label's 
expansion in both roster and pro- 
duction services. They can be 
reached at 153 Waverly Place, 
sixth floor, New York, N.Y. 10014, 
or by phone at 212 -727 -9450. 

ROCK TO THE BEAT: For the 
underground and house music 
troopers, Atlantic has just un- 
leashed an EP by Funky Worm of 
four mixes of "Hustle! (To The 

Music)" and two mixes of the new 
track "The Spell," which follows 
along a similar musical path ... "I 
Can't Hide" (Big Beat, 212 -691- 
8805) is the latest from Tarav- 
honty. It's more accessible than 
"Join Hands "; the singer's forth- 
right delivery over a plodding 
R &B rhythmic base works and the 
background vocals kick ... Easy 
Street (212- 254 -7979) has issued 
new Mike Cameron mixes of Ade- 
va's "In And Out Of My Life" ... 
Also out: "You Don't Love Me" 
(Select, 212 -691 -1200) by Brian An- 
drus, and the compilations "Deep 
House Vol. 1," "Classic Acid Vol. 
1," and "Acid II -Sound Of The 
Underground," from D.J. Interna- 
tional (312- 559 -1845). 

FINE TIME: Newcomer Raiana 
Page sparkles on the Latin- tinged 
pop of "Open Up Your Heart" 
(Sleeping Bag, 212 -724 -1440), bene- 
fiting from the production and 
songwriting talents of Andy 

"Panda" Tripoli. The five mixes 
were handled by Panda with Hugo 
Dwyer ... In a similar vein, get- 
ting positive response is "Don't 
Turn Your Back On Love" (Ven- 
detta) a lively pop number by Kris- 
tin Baio. Mixes were courtesy of 
producer Mark Berry, Trailiblaz- 
ers, and Anthony Sanfilippo. Also 
out: "Mismatch" (Warner Bros.) 
by Apollonia; "I Wanna Rock" 
(Sunshine, 914 -472 -9360) by Free- 
style Express; "Grazing In The 
Grass" (EMI) by cc:Diva; "How 
Far Can We Go ?" (TVT, 212 -929- 
0570) by the Groove Robbers; 
"Without Her" (Invasion, 212 -532- 
1414) by Romeo Romeo; and 
"Miss Your Lovin' " (Earthsong, 
305 -940 -5044) by Kim Davis. 

Billboard shoots the 1 
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(WHOLESALE FOR STORES) 
U.S.A. MAJOR & INDEPENDENT LABELS 

AND SELECTED IMPORTS 

We have a complete selection of 
all US major & independent label 
12" and selected imports 
Call us at our new 800 number 

LATEST 12" RELEASES CALL OUR TOLL FREIE 
800 NUMBER 

IOu 5.OE NEw rOw. STATFI 

I Cant Hide- Taravhonty Just Started -LaChandra 800 -992 -9011 
Listen To The Mission -The Mission I Got Something -Kidd City CALL NOW !ORUreS, ,1' 

Voice In The House -Hard House My Summer Story- Jammix 
RELEASE ono,i+MAto. 

She Say Kutl- Massive Sounds We're Back -Dynamic Duo 
Mind Warp-P. Cowley Trackin Down House -Tony V EXPERIENCED RECORD 
I Dedicated -Nancy Otero I Cant Wait For Love -The Bugger PEOPLE NEEDED FOR 
Loten To my Cries -Body + Style She Has A Way '89-Bobby 0 Rmx SALES 8 WAREHOUSE 
You're Too Good -Den 4- Grant Turn Up The Bass -Tyree CALL IRV 
Sex 4 Daze -Lake Eerie Have In Mlnd-Cetu Javu 
Highway Ot Love-Johnny 0 I Found The Love -Pobi 
Ooh I like It -Lett Lane Touch Me-New Baccarra CALL FOR OUR NEW 

Yo Baby -White Knight Please Stay With Me- Sisley Ferre FREE CATALOG 
Living -Shawn Shegog You're The One (Remix) -1000 Ohms Listing All New Records A 

Let's Do It- Boogie Bombers All TANS We Stock Heaven Must Have Sent You -Samantha Gilles 

976 -Club D 
Includn g Over 800 Coincidence -Gazebo 

Desirable Revenge-Candy J My My My-Chris DANCE /DISCO 
Betrayal- Spirit Matter CLASSICS 
Baby My Love-Stnp 

UNIQUE RECORD DIST. 
110 DENTON AVE. NEW HYDE PK., N Y. 11040 
Phone (516) 294 -5900 (01) FAX (516) 741 -3584 

INTERNATIONAL EXHIBITION 
OF EQUIPMENT AND TECHNOLOGY 

FOR DISCOTHEQUES AND DANCE -HALLS 

RIMINI TRADE FAIR /ITALY 
APRIL 10/13 1989 

The international 
meeting -point 

for discotheque 
professionals 

For further information: 
ENTE AUTONOMO FIERA DI RIMINI - C . 300 - Rimini Italy - Tel. 0541/783000 - TM 550844 FIERIM - Telefax 05.1/774313 
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Replacements Poised For Success 
`I'll Be You' Might Be The One For Band 

BY CHRIS MORRIS 

LOS ANGELES Paul Westerberg, 
the leader of Minneapolis' reigning 
postpunk rock'n'roll band, the Re- 
placements, concedes that his 
group's image as raucous, unpredict- 
able bad boys will likely dog it forev- 
er. 

"Yeah, we're stuck with it until the 
day we die," Westerberg says with 
resignation. "The Replacements are 
drugged -up, drunken has -beens. It 
wouldn't matter what we did, that's 
the image we have." 

He offers, as a parallel, the image 
of Keith Richards, for whom the Re- 
placements recently served as an 
opening act at the Meadowlands in 
New Jersey: "Like the Stones, Keith 
being a junkie -he hasn't touched the 
shit in eight years -he's drinking 
Perrier, sober as a judge. It doesn't 
matter." 

The band may soon be able to put 
to rest those decade-old myths about 
the Replacements. "I'll Be You," the 
first single from the group's new 
Sire /Reprise album, "Don't Tell A 
Soul," has gained quick acceptance at 
both album rock and modern rock ra- 
dio, and the label is supporting the al- 
bum's release with a major promo- 
tional push. For the first time, a gold 
record for the Replacements is not in- 
conceivable. 

The morning line from longtime 
observers in the press is that the 
band has "matured " -a notion that 
brings a snort of derision from the al- 
ways -outspoken Westerberg. 

"It's natural," he says. "Of course, 
the next record we're going to make 
is not going to be more immature 
than this one. How can it be? Mature, 

`We're afraid of 
failure more than 

we are of 
success.' 

it's a euphemism for growing older." 
Bassist Tommy Stinson, who 

helped found the band at the age of 
12, adds, "We do what we want, 
which is basically not looking back 
and pretending you're still that same 
little kid that started in 1980." 

The Replacements' move toward 
maturity started unpromisingly last 
year with abortive recording sessions 
with producer Tony Berg. Wester- 
berg notes, "He was trying to put a 
bow on a barnyard dog." 

Ultimately, the band chose Matt 
Wallace, a young engineer /producer 
who has worked with Sons Of Free- 
dom and Faith No More as a co-pro- 
ducer. 

"We'd never met him," says Wes- 
terberg. "Actually, [Warner Bros. 
president] Lenny [Waronker] sug- 
gested Matt, because he said he had a 
good sense of melody [and] was a 
good engineer, because he realized at 
that point we wanted to go in and co- 
produce it with somebody, and that 
he was a fan of the band, unlike some 

Byrne Compilation Boasts 
Best Of Brazilian Sounds 

BY CHRIS McGOWAN 

LOS ANGELES "Many of their 
songs have great rhythms, are in- 
credibly moving, and have quirky 
and innovative arrangements," 
says David Byrne of what first at- 
tracted him to the music of such 
Brazilian artists as Caetano Ve- 
loso, Milton Nascimento, and Gil- 
berto Gil. 

The Talking Heads leader re- 
cently compiled "Brazil Classics I: 
Beleza Tropical," an album high- 
lighting Brazilian pop music of the 
'70s and early '80s, a fertile musi- 
cal period in which a generation in- 
fluenced by both bossa nova and 
the Beatles reworked and updated 
such native idioms as samba, afoxé 
and forró with sophistication. 

Byrne's Fly /Sire LP features 14 
cuts by Nascimento, Veloso, Gil 
Chico Buarque, Maria Bethania, 
Gal Costa, Jorge Ben, and Nazare 
Pereira. Four additional tunes (in- 
cluding one by Lo Borges) are on 
the CD and cassette. 

"I think, in their own way, these 
songs are as radical and beautiful 
as the best English- language 
pop," says Byrne. 

No stranger to crossing musical 
boundaries, Byrne explored Nige- 
rian Afro -beat and juju on Talking 
Heads' "Remain In Light" album 
and incorporated Zairean soukous 

and French Antillean zouk in last 
year's "Naked." But "Brazil Clas- 
sics I" marks the first time that 
Byrne has explored a musical in- 
terest by releasing a sampler LP. 

"I decided to put this album out 
because I'd been making cassettes 
of Brazilian music for my friends 
and I thought, well, that there isn't 
a good compilation of this stuff 
out, whereas there are a lot of 
good Latin music and African mu- 
sic samplers available," Byrne 
says. "My feeling is that a lot of 
the Brazilian compilations I'd seen 
were put together in a way to 
make them sound more like Ameri- 
can music." 

"Brazil Classics I" for the most 
part features un- Americanized 
"beleza tropical" (tropical beauty), 
ranging from the upbeat afoxé of 
Gil's "Andar Corn Fe" to the beau- 
tiful slow samba duet of Bethania 
and Costa in "Sonho Meu" and the 
soaring Brazilian- Iberian lyricism 
of Nascimento's "San Vicente." 
Only Ben's samba /blues fusions 
and Borges' English -rock flavored 
"Equatorial" carry strong influ- 
ences from the North. 

"Even Borges, who was heavily 
influenced by the Beatles, re- 
worked it in a typically Brazilian 
way," comments Byrne. 

There are no plans for a tour to 
(Continued on page 37) 

other guys." 
Westerberg notes that the record- 

ing of "Don't Tell A Soul" took two 
months -an unprecedented amount 
of time for the Replacements to 
spend in the studio. 

"There was no time restraint -you 
know, `You have to have all this done 
next week, you got to do this,' " adds 
guitarist Slim Dunlap, who replaced 
original fret man Bob Stinson two 
years ago. "We had no idea when it 
was going to come out, if it was go- 
mg to come out. We just kind of did 
it." 

The work has paid off so far: "I'll 
Be You" was an immediate add at 100 
stations and is a top five Modern 
Rock Track and top 30 Album Rock 
Track on Billboard's airplay charts. 

Warner has undertaken some ag- 
gressive promotional efforts for this 
hitherto left -field band. For starters, 

(Continued on next page) 

Lord Of The Pavement. Hightone Records artist Joe Ely performs on the 
sidewalk in front of the Palomino Jan. 21 in North Hollywood, Calif., after fire 
marshals cleared the overcrowded club. Ely, who played for only a half hour 
before the plug was pulled, serenaded his fans with an impromptu acoustic set 
after the venue refused requests for refunds. (Photo: Robert Matheu) 

i Split Decisions: Are CD Album Reissues 
Siphoning Sales From New Artists? 

This week's Beat was written by Dave DiMartino, 
Billboard's Los Angeles bureau chief 

THIS WEEK THE BEAT would like to note a trend 
that, all things considered, may be ominous indeed. 

Ten or so years ago, I had a regular habit of visiting 
record stores the world over and picking up albums 
and singles by new artists I had never before heard, 
but thought I might like. Back then, you'll remember, 
artists like Elvis Costello, Talking Heads, or the 
Cure were all -new propositions 
who received scant airplay and 
who received exposure largely 
through live performances and 
whatever consumer press they 
were likely to garner at the 
time, which wasn't always 
much. The point: Very often, I 
would lay down money for mu- 
sic I had never heard but was curious about. 

Through such behavior, this columnist learned to ex- 
periment and enjoy albums by such acts as the Tear- 
drop Explodes, Comsat Angels, Orange Juice, and oth- 
ers -some of which America has come to know and love, 
others which have faded away without notice. Always, 
however, I was willing to lay my money down, buy 
whatever looked interesting, and hope for the best. Pre- 
sumably, many other consumers did likewise. 

So what's the problem, then? Precisely this: Within 
the past year, I have taken most of the money I once 
used to buy records by new, unknown artists and 
spent it elsewhere. Where? On CDs. 

In the past few months, I have taken dollars once 
allotted for the purchase of new music by unknown 
artists and used them to obtain CD versions of albums 
I already own. In short, within the past few months, 
my hot purchases were CD versions of classic albums 
by Bob Dylan, the Steve Miller Band, Quicksilver 
Messenger Service, the Pretty Things, John Cale, the 
Byrds, and, for that matter, the Teardrop Explodes, 
Costello, and the Cure. 

Very recently, in fact, I had the option of buying a 
new, imported LP by New Zealand's Sneaky Feelings 
that I suspected I would like very much -but hadn't 
heard-and instead picked up the CD of Iggy & the 
Stooges' "Raw Power," which I already knew I liked 
very much indeed. 

The bottom line here is not that I suspect I am get- 
ting old and gray and want to play it safe; the bottom 
line here is that I suspect I am not alone in this behav- 
ior. And The Beat wonders what the long -term ramifi- 

cations of such buying behavior will be for young, de- 
serving, and unheard artists who now are ultimately 
vying with Elvis Presley, the Beatles, and Steely Dan 
at retail counters. 

SHORT TAKES: Speaking of Iggy Pop, a strong ru- 
mor indicates he may be signing with Virgin Records 
in a matter of moments ... A surprise preview of the 
first single from the new Madonna album -the title 
track, "Like A Prayer" -was all The Beat needed to 

state the obvious: The track will 
be an instant hit, and the pres- 
ence of the Andrae Crouch 
Singers, which may look odd on 
paper, only adds to the song's 
appeal ... And speaking of 
those who have linked with cor- 
porate sponsors, people are 
chuckling over a recent health - 

spa advertisement featuring Glenn Frey. Before and 
after shots depict the former Eagle as a skinny hippie 
( "hard rock," says the descriptive caption underneath) 
and a born-again muscle man ( "rock hard," says the 
new caption). This -while Frey's former partner Don 
Henley stands in as drummer for Guns N' Roses on 
the American Music Awards. Dirty laundry, indeed 

. Elvis Costello's Warner Bros. debut, "Spike," may 
be his best work since "Imperial Bedroom" and cer- 
tainly merits many listenings. Prominently featured 
throughout, incidentally, is the Dirty Dozen Brass 
Band, whose Columbia debut is forthcoming and will 
feature Dr. John, Branford Marsalis, and Dizzy Gil- 
lespie, among others ... Guitarist Gary Lucas, who 
made a name for himself as a member of Captain 
Beefheart's last Magic Band, has been getting some 
airplay in New York with "King Strong," a cassette 
demo track he recently recorded with Tackhead 
drummer Keith LeBlanc. Look for him to open for 
Soundgarden at New York's CBGB's March 10. 

HIP GATHERING: The Beat hears that the Chicago 
chapter of the National Academy of Recording Arts 
and Sciences threw a nifty pre -Grammy party Feb. 1, 
attended by Grammy winners past and present. Get 
this guest list: Gene "Duke Of Earl" Chandler, Mavis 
Staples, James Cotton, Albertina Walker, Adrian 
Belew, Dennis DeYoung, Ken Nordine, Dave Mason, 
and original members of the Buckinghams, Ameri- 
can Breed, New Colony Six, and Shadows Of Night. 
The Beat gleefully notes that many of these artists' 
albums are now available on CD. 

LAI 
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1988, Fireman's Fund Insurance Companies 

We can't sing. 
We can't dance. 
But we belong 

in your act. 
Your talent lies in packing concerts, turning albums 

into gold and converting listeners into adoring fans. 
Ours lies in insuring your success. By providing reliable, 
unparalleled entertainment insurance. 

Fireman's Fund is the leader in this business. No one 
else can even come close. We've been insuring the giants of 
American entertainment for over 80 years. 

With Fireman's Fund, you not only get exceptional 
coverage but an unsurpassed record of honoring all legiti- 
mate claims. You also get loss control services designed 
to prevent potential problems before your group even 
sets foot on stage. 

Put us in your act. We'll back you up. Ask your 
independent insurance agent to call Clarence Costa at 
Fireman's Fund Entertainment Insurance Division: 
213 -282 -0165. 

Fireman's 
Fund 

126years oftomorrows 
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Global Crosses Pacific To Meet Demand 
Trip To Japan By Label Execs Forges Closer Ties 

BY DAVE DiMARTINO 

LOS ANGELES Global Pacific Rec- 
ords is living up to its name and mak- 
ing serious inroads in the Pacific - 
most notably in Japan. 

The Sonoma, Calif.-based label has 
found a growing Japanese enthusi- 
asm for its music, which, with such 
artists as Steve Kindler, Jordan De- 
La Sierra, and David Friesen, typical- 
ly falls midway between the new age 
and fusion category. 

An eventful November trek to Ja- 
pan by several label executives and 
artists was extremely fruitful, says 
Global Pacific president Howard L. 
Sapper. 

Aside from strengthening the la- 
bel's relationship with distributor 
CBS /Sony and Japanese radio sta- 
tion FM Tokyo, the so-called Japa- 
nese tour also included an overnight 
stay with Japanese synthesizer play- 
er Kitaro in his home and studio in 
the Japanese mountains. During that 
visit, Sapper says, Kitaro and Global 
Pacific violinist Steve Kindler played 
together for four hours. 

"Out of this, the relationship 
changed from one where Steve was a 
member of Kitaro's band to a full col- 
laboration," Sapper says. "Now 
Steve is working with Kitaro in com- 
posing and helping him with his new 
album. And Kitaro will be involved in 
Steve's new album." The Kitaro al- 
bum is set for imminent release by 
Geffen; Kindler's album, on Global 

Pacific, is due in June. 
Further illustrating Japanese in- 

terest in the label is the visit paid by 
CBS /Sony executives to Global Pacif- 
ic's Sonoma headquarters in late De- 
cember, Sapper says. 

In the U.S., Global Pacific enjoyed 
a pressing and distribution relation- 
ship with CBS Records for a year and 
a half until last July, when it was 
boosted to associated -label status. 
Though CBS Records has released 17 
Global Pacific albums to date here, 
CBS /Sony in Japan has actually opt- 
ed "to go back and take the whole 
catalog of Global Pacific music that 

predates our Global Pacific /CBS re- 
lationship," he says. 

Most recently, he adds, Kindler and 
Peja Bell's "Dolphin Smiles" was 
named album of the year in the new 
age category by AdLib, the leading 
Japanese consumer music publication. 

Sapper says the label is enjoying a 
popularity boom in Japan largely due 
to the fact that "they have a real un- 
derstanding of the music and where 
it comes from." 

Sapper promises that the label will 
return to Japan "with a full Global 
Pacific roster" for concerts in late 
spring to early summer. 

REPLACEMENTS READY FOR SUCCESS 
(Continued from preceding page) 

the company mounted album release 
parties for "Don't Tell A Soul" in 
New York, Los Angeles, and Minne- 
apolis in January. 

The performance video for "I'll Be 
You" found the band enlisting a sur- 
prising directorial choice: Doug Friel, 
who has worked with such metal acts 
as Def Leppard and Poison. "We 
wore spandex pants and long hair," 
Stinson says wryly. 

The group will begin a U.S. tour 
next month. "We're going to play 
joints," Westerberg says, "probably 
theaters, more or less, ballrooms. 
Then I'm sure we'll play gigs around, 
just for the hell of it." 

So for the first time in their 10 -year 

career, the Replacements appear 
poised for success -something that 
many in their large critical following 
say the band fears. 

"It's afraid of us," Westerberg re- 
plies tartly. "We're afraid of failure 
more than we are of success, because 
we've been a failure and we don't 
want to remain there. We've seen it, 
and we know what it's like- it ain't 
no fun. Success is something we've 
never really had on a big scale, so it's 
like anything else you've never done. 
It's a mystery. I don't know what it's 
like. But if we never achieve it, and I 
thought that we never tried to 
achieve it, I'd feel like we cheated 
ourselves." 

SXSW 89 

l IIOtf ßN1 

WORKSHOPS AND PANELS 
Two days, 30 different topics, featuring industry 

leaders sharing their expertise. 

SXSW MUSIC FESTIVAL 
Over 200 bands from all over the country playing 

in 15 different clubs during the conference 

AUSTIN MUSIC AWARDS 
Austin's music community gathers to honor its 

own at the party of the year. A great chance to hear 

Austin music at its very best. Thursday. 

MARCH 16 -19, 1989 

AUSTIN, TEXAS, USA 

MARRIOTT AT THE CAPITOL 

SXSW SOFTBALL TOURNAMENT & BARB -O 

Record companies team up against bands, newspapers 

take on radio stations and everybody eats great Texas 

barbecue and authentic Cajun jambalaya. 

SXSW TRADE SHOW & REGISTRATION 

INSERTS 
Meet with labels, newspapers, promotion companies 

and more. Rent your own table for only $200 

(registrants only). Advertise your business in the 

SXSW registrants packet for only $150. Call for 

more information. 

Registration prices: $65 prior to Feb 10, 1989. $75 prior to March 3, 1989. $100 walk -up. 

Discount rooms are available at the Marriott at the Capitol, 701 E. 11th, 512 -478 -1111, $62; 

Austin Sheraton -Crest, 111 East First St, 512 -478 -9611, $42; Four Seasons of Austin, 

98 San Jacinto Blvd, 512 -478 -4500, $80. 

Make reservations now, most hotels will sell out the weekend of SXSW. 

American Airlines is the official carrier for SXSW '89. Budget Car Rentals offers special rates for SXSW '89 attendees. 

Call 1 -800- 433 -1790 (refer to star file S 83978) for reservations. 

SOUTH BY SOUTHWEST P.O. Box 49066 Austin, TX 78765 

(512) 477 -7979 FAX (512) 477 -0754 

CO- SPONSORED BY BMI AND THE AUSTIN CHRONICLE 
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TOP CONCERT 
GROSSES 

Gross Attendance 
Ticket Price(s) Capacity Promoter 

AMUSEMENT 

ARTIST(S) 

o BOXSCORE 
BUSINESS* 

Venue Date(s) 

GALLAGHER Fox Theatre Jan. 25-30 $416,546 24,176 Brass Ring Prods. 
Detroit, Mich. 817.50415.50 sellout 

P0ß011 Nassau Feb. 5 $297,884 16,520 Ron Delsener 
TESLA Coliseum $18.50417.50 sellout Enterprises 

Uniondale, N.Y. 

BONJOVI Mississippi Feb. 1 $224,613 13,100 Beaver Prods. 
SKID ROW Coast Coliseum $17.50 sellout 

& Convention 

Center 

Biloxi 

CHICAGO Fox Theatre Jan. 31- $209,790 9,324 Brass Ring Prods. 
Detroit, Mich. Feb. 1 $22.50 sellout 

HANK WILLIAMS JR. &THE Greensboro Feb. 3 $208,268 11,901 Little Wing Prods. 
BAMABAND Coliseum $17.50 15,181 

STEVE MARINER Complex 

TANYA TUCKER N.C. 

RANDY TRAVIS Copps Coliseum, Feb. 3 $201,500 11,362 Concert Prods. 
GEORGE FOX Hamilton, ($237,569 12,000 International 

Ontario Canadian) Donald K. Donald 
821.50418.50 Prods. 

Special Moments 
Promotions 

80NJONl LSU Assembly Feb. 2 8199,877 11,772 Beaver Prods. 
SKORON Center $17.50 sellout 

Louisiana State 

Univ. 

Baton Rouge 

POISON Greensboro Jan. 28 $172,480 10,268 Cellar Door Prods. 
IESU Coliseum $17.50 15,781 

Complex 

N.C. 

STRYPER Juan Ramon Jan. 14 $160,819 9,237 Sunshine 

ET 90Y Loubriel $18417 10,000 Promotions 
San Juan, P.R. 

1311G160 Holiday Star Feb. 3-4 $146,425 6,633 in -house 

Theatre $23 6,800 

Merrillville, Ind. 

ALABAMA Charles M. Feb. 3 $131,530 7,516 Keith Fowler 
THE CHARLIE DANIELS Murphy Athletic $17.50 12,118 Promotions 
BAND Center 

JOEL SONNIER Middle 

Tennessee State 

Univ. 

at Murfreesboro 

POISON Rupp Arena Jan. 24 $125,813 7,625 Sunshine 
TESLA Lexington, Ky. $16.50 8,276 Promotions 

RANDY TRAVIS Kingston Feb. 4 $117,785 6,459 Concert Prods. 
GEORGE FOX Memorial ($138,869 sellout International 

Centre Canadian) Donald K. Donald 
Ontario $21.50 Prods. 

Canada Special Moments 

Promotions 

RANDY TRAVIS Montreal Forum Feb. 2 $116,548 6,415 Donald K. Donald 
GEORGE FOX Quebec ($137,923 7,500 Prods. 

Canadian) Special Moments 

$21.50 Promotions 

ALABAMA Roberts Feb. 5 5108,710 6,212 Keith Fowler 
THE CHARLIE DANIELS Municipal $17.50 6,553 Promotions 
BAND Stadium 
.10-EL SORRIER Evansville, Ind. 

ALABAMA Coliseum, Feb. 4 $96,478 5,513 Keith Fowler 
THE CHARLIE DANIELS Jackson Civic $17.50 5,653 Promotions 
BAND Center 

H.ELSONNIER Tenn. 

RAIT Redbird Arena, Jan. 29 $95,470 6,193 Stardate Prods. 

BRIM FOX Illinois State $16.50 9,500 in -house 
XIX Univ. at Normal 

GEORGE STRAIT Coliseum, Feb. 1 $89,445 5,963 Verne!! Enterprises 
ASLEEP AT THE WHEEL Amarillo Civic $15 6,827 

THE WAGGONERS Center 

Texas 

RANDY TRAVIS Peterborough Feb. 1 $88,377 4,871 Concert Prods. 

GEORGE FOX Memorial ($104,727 sellout International 
Centre Canadian) Donald K. Donald 

Ontario $21.50 Prods. 

Special Moments 

Promotions 

THE MAGIC OF DAVID Spartanburg Feb. 5 $84,613 5,133 Diamond Bullet 
COPPERFIELD Memorial $18.50415.50 6,200 

Auditorium 
S.C. 

CHICAGO Fox Theatre Feb. 5 $84,122 4,211 Fox Concerts 

St. Louis, Mo. $21.50419.50 4,299 Steve Litman 

THE MAGIC OF DAVID Tampa Bay Jan.27 $82,073 4,900 PACE Concerts 
COPPERRELD Performing Arts $19.50 sellout 

Center 

Tampa, Ra. 

ROBERT CRAY BAND Civic Auditorium Jan. 19 -20 $80,080 4,576 Double Tee 

NAN NEVILLE &THE ROOM Portland, Ore. $17.50416.50 5,000 Promotions 

HARRY8ELAFONTE Alberta Bair Jan. 21 874,710 1,330 in -house 

Theatre $100475/ 1,418 

Billings, Mont. $35/$25 

CHEAPTRN8 Moncton Feb. 6 $69,738 4,210 Concert Prods. 

EDOëMONET Coliseum ($82,095 8,000 International 

Moncton, New Cana:-an) Donald K. Donald 

Brunswick $19.50 Prods. 

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication. 
Boxscores are compiled every Tuesday and should be submitted to Desi Smith in Nashville 
at 615- 321 -4276; Ray Waddell in Los Angeles at 213 -859.5338; Louise Zepp in Chicago at 
312 -236.2085. For research information contact Karen Oertley in Nashville at 615 -321 -4250. 
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TALENT IN ACTION 

DR. JOHN 

Club Bene 
Sayreville, N.J. 

DR. JOHN'S COMEBACK proceed- 
ed apace here Jan. 20, as the good 
doctor (aka Mac Rebennack) warmed 
up for a date at the Inauguration 
blues ball with an intimate evening of 
piano prowess. 

Although he has been away from a 
major label for several years, Dr. 
John has kept busy, filling the time 
with frequent club work, television 
commercials, and studio sessions. 
The circle will be completed with the 
release of his new album for Warner 
Bros., "In A Sentimental Mood," 
which should hit stores in early April. 

The show Dr. John presented at 
this intimate club was for purists. 
Armed only with a grand piano, the 
burly Night Tripper eschewed the 
mystic garb of club dates past, in- 
stead offering an evening filled with 
audience requests and his own partic- 
ular brand of New Orleans boogie - 
woogie. 

New Orleans favorites presented 
on this evening included a bouncy 
tribute to Fats Domino with "Blue- 
berry Hill "; the salacious innuendo of 
"Such A Night "; and Dr. John's own 
1973 top 40 hit, "Right Place, Wrong 
Time," all delivered in the whiskey - 
spattered croak that makes the club 
audience instant conspirators. 

Pumping the crowd up with a 
home -stretch run highlighted by 
"Iko-Iko" and "Let The Good Times 
Roll," Dr. John made an unexpected 
but neat turn into Crescent City tra- 
dition, closing the regular show with 
a classically influenced, minor key in- 
tro to "When The Saints Go March- 
ing In." He transformed the honking 
street -parade staple from a march to 
a sonata with a few glittering runs 
up and down the keyboard. 

BRUCE HARING 

DOUG SAHM 
ANGELA STREHU 

The Music Machine 
Los Angeles, Calif 

A TOURING ROAD SHOW mount- 
ed by the Austin, Texas, nightclub/ 
record label Antone's shook a well - 
filled house Jan. 27 with a hearty eve- 
ning of longhorn blues 'n' boogie. 

Veteran singer /guitarist Sahm, a 
national hit maker in the '60s as lead- 
er of the Sir Douglas Quintet and a 
longtime fixture of the Texas music 
scene, had originally been set to 
share the stage with accordionist 
Flaco Jimenez and guitarist Mel 
Brown. The musicians were laid low 
by the flu and couldn't make the trip, 
but Sir Doug's ebullient performance 
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led many in the crowd to quickly for- 
get the absence of his co-stars. 

Sahm focused on the hard- swing- 
ing material from his delightful new 
Antone's album, "Juke Box Music." 
He applied his drawling, flexible 
voice to covers of happily unfamiliar 
R &B obscurities and long -ago hits by 
such artists as Little Willie John and 
Guitar Slim and kept the dance floor 
packed during the first of two sets. 

Much of the credit for the show's 
entertaining punch was due to the 
backup band, which included such 
Austin stalwarts as horn men Kaz 
Kazanoff and Rocky Morales, guitar- 
ist Denny Freeman (who doubled on 
keyboards), and drummer George 

Rains (the producer of "Juke Box 
Music "). 

This lineup was augmented at a 
couple of junctures by original Sir 
Douglas Quintet drummer Johnny 
Perez, who joined his old band mate 
for versions of the still -salty Tex -Mex 
hits "She's About A Mover" and 
"Mendocino." 

Blues singer Strehli is a far more 
subdued performer than Sahm, but 
her smooth, throaty voice brought 
conviction to a set of familiar blues 
standards, which were fired by typi- 
cally stinging solos from the ever -un- 
derrated Freeman. 

CHRIS MORRIS 

BYRNE'S BRAZILIAN COMPILATION 
(Continued from page 35) 

support the album, although an an- 
imated video was made by English 
illustrator Susan Young for Ben's 
"Ponta De Lança Africano." "I 
may also go on TV with Caetano 
Veloso, who'll be in New York re- 
cording an album in February," 
says Byrne. "I'll do it if we can 
perform together, but not just to 
hold up the record and talk about 
it." 

Byrne is mum on the question of 
whether the next Talking Heads 
album will have a heavy Brazilian 
influence: "We're just about to dis- 
cuss it. I have no idea what direc- 
tion it will take." 

Byrne does say, though, that 
such Brazilian musicians as Veloso 
and Nascimento may have had a 
subtle effect on "Naked." "I was 
listening to a lot of this stuff when 
we did it and our whole sound was 
less aggressive. I think that's a 
nice way to go, if you're trying to 
influence the world to be a better 
place, to get people to feel better. 
Sometimes a really beautiful - 
sounding song can make your 

point in a way that is more convinc- 
ing." 

In the near future, Byrne hopes 
to put out two more Brazilian mu- 
sic samplers, the first devoted to 
samba. "On the samba LP, I'd like 
to include some of the street stuff 
from people like Zeca Pagodinho, 
Neguinho da Beija -Flor, and Almir 
Guineto, as well as more pop peo- 
ple like Clara Nunes and Alcione." 

The other upcoming sampler will 
highlight forr6, an accordion -led 
dance music from northeastern 
Brazil. "A lot of it sounds like zy- 
deco or even like Bob Marley doing 
polkas," says Byrne with a laugh. 
"People will be surprised by it be- 
cause it doesn't sound at all like 
what they imagine Brazilian music 
to be." 

Byrne may also contribute to an 
upcoming album by the Paralamas 
do Successo, a Brazilian band 
signed to EMI Brazil that mixes 
reggae, rock, soca, and native 
forms. "They've asked me to pro- 
duce a song and we're still talking 
about it," says Byrne. 

Marie Fredriksson and Per Gessle 

NEW ON THE CHARTS 
Swedish duo Roxette has 

nabbed the Hot Shot Debut posi- 
tion on the Hot 100 Singles chart 
with "The Look," a song that is al- 
ready a hit in the group's home 
country. 

The EMI twosome, composed of 
Marie Fredriksson and Per Gessle, 
released its first album, "Pearls 
Of Passion," in 1986. It was certi- 
fied platinum in Sweden and 
spawned two gold singles. 

Before meeting, both partners 

were involved in other successful 
music projects. Gessle was lead 
singer and songwriter for Swedish 
band Gyllene Tider, and Fredriks- 
son was a solo artist. In Roxette, 
Fredriksson serves as lead vocal- 
ist while Gessle acts as backup vo- 
calist and songwriter. 

Roxette's new album, "Look 
Sharp!," which has produced two 
gold singles in Sweden, will be re- 
leased in the U.S. next month. 

JIM RICHLIANO 

It began as 
a restaurant so 
good, people 
wanted to stay 
all night. Now 
it's a hotel. Ma 
Maison Sofitel. 
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Music City News Awards Nominees Announced 
NASHVILLE Music City News 
has announced nominees for its 
23rd annual awards ceremonies. 
Winners of the country fan maga- 
zine's subscriber -voted honors will 
be announced during a live TV spe- 
cial from the Grand Ole Opry 
House here June 5. 

The awards divisions and nomi- 
nees are: 

Entertainer --Reba McEntire, 
Ricky Van Shelton, Statler Broth- 
ers, George Strait, Randy Travis, 
Hank Williams Jr. Male artist- - 
Vern Gosdin, Ricky Van Shelton, 
George Strait, Randy Travis, 
Dwight Yoakam, Hank Williams 
Jr. 

Female artist -- Rosanne Cash, 
Kathy Mattea, Reba McEntire, K. 
T. Oslin, Tanya Tucker. Vocal 
group -- Alabama, Forester Sisters, 
Highway 101, Oak Ridge Boys, 

Statler Brothers. Star of tomor- 
row-- Rodney Crowell, Holly Dunn, 
Patty Loveless, Keith Whitley, 
Dwight Yoakam. 

Vern Gosdin, 
Ricky Van Shelton, 
Statlers nominated 
in both best -single 

and best -album 
categories 

Instrumentalist --Chet Atkins, 
Roy Clark, Charlie Daniels, Ricky 
Skaggs, Mike Snider. Vocal duo- - 
Bellamy Brothers, Everly Broth- 
ers, the Judds, the O'Kanes, 

Sweethearts Of The Rodeo. Come- 
dian- -Andy Andrews, Jerry 
Clower, Shotgun Red, Ray Ste- 
vens, Williams & Ree. 

Gospel group -- Cathedrals, 
Chuck Wagon Gang, Cumberland 
Boys, Fox Brothers, the Whites. 
TV series -- "Austin City Limits," 
"Dolly," "Hee Haw," "Nashville 
Now," "Crook & Chase /This Week 
In Country Music." TV special - -"A 
Country Music Celebration: 30th 
Anniversary Of The Country Mu- 
sic Association," "Grand Ole Opry 
Live Special," "Hee Haw Anniver- 
sary," "Merle Haggard: Poet Of 
The Common Man," "USO Celebri- 
ty Tour: Lee Greenwood." 

Vocal collaboration -- Rodney 
Crowell /Rosanne Cash, Loretta 
Lynn /Conway Twitty, Ricky 
Skaggs /Sharon White, Tanya 
Tucker /Paul Davis /Paul Over- 

Acts Receive Standing Ovations From Navy Audience 

CMA Stages Shipboard Show In S. Calif. 
VICTORY AT SEA: Well, at least it was victory in the 
bay near San Diego as the Country Music Assn. staged 
a rip- roaring show for the servicemen aboard the USS 
Independence docked at North Island. The Jan. 31 side- 
light to the CMA's Feb. 1 -2 board meeting at the Hotel 
del Coronado also became a highlight when thousands 
of Navy personnel sailed into a frenzy as some of coun- 
try music's brightest new talents performed aboard the 
massive aircraft carrier. 

Before the show, the CMA leaders and artists were 
treated to a tour of the 
ship and lunch with some 
of its officers and crew. 
Then, joined by a large 
contingent of Southern 
California CMA members 
and the enthusiastic Navy 
audience, the acts put on a 
show that drew standing 
ovations for every artist. 
Capt. Buzz Needham 
guided the Independence 
audience toward the prop- by Gerry 
er mindset by taking off his Navy jacket and donning a 
cowboy hat. He was the MC for the event that featured 
strong performances by the McCarter Sisters, Michael 
Johnson, Dwight Yoakam, Lorrie Morgan, and Keith 
Whitley. 

The McCarters were an absolute delight, a winning 
mixture of natural country corn, sugar, and beauty. 
"You make us feel so wanted, so welcome," they told 
the crowd after a standing ovation, then brought the 
house (rather, ship) down with the finest clog dancing 
this side of Sevierville, Tenn. Yoakam, appearing sans 
band, staged a powerful acoustic set and was one of the 
best -received acts of the night. Johnson drew his top re- 
sponse from "Give Me Wings" and his old pop standard 
"Bluer Than Blue." Morgan scored with the apropos 
"American Trilogy," and her husband, Whitley, conclud- 
ed the show with a chronology of his major hits. 

The floating honkytonk showcased some of country 
music's premier talents and did much to further the 
cause of country music. The entertainers were super- 
charged with the wild reaction from the service people, 
while the audience, hungry for any entertainment, and 
starved for this quality of entertainment, received the 
show of their lives. All will remember this special night 
aboard the Independence. It would be difficult to discern 
whether the stars or the fans got the most out of it. Call 
it a tie, and call it a terrific night of talent and a tribute 
to those on both sides of the stage. 

GOODBYE TO JETHRO: Jethro Burns, who died Feb. 
4 (See Lifelines page 79), will be missed as a musician 
and as a man by the country music community. Joining 

Nashville 

ScÑ 

with the late Homer Haynes, Burns brought humor and 
excellent musicianship to the stage. They won a Gram- 
my Award for the 1959 hit "Battle Of Kookamonga, "a 
typical Homer & Jethro wacko takeoff on Johnny Nor- 
ton's "Battle Of New Orleans." The song not only 
scorched the Billboard country charts, it reached No. 14 
on the pop charts. The deadpan duo's first major chart 
success came in 1949, teaming with June Carter on 
"Baby It's Cold Outside." In 1953 came the No. 2 coun- 
try smash "That Hound Dog In The Window," and the 

kings of corn also stirred 
country chart action with 
"Hernando's Hideaway" 
and "I Want To Hold Your 
Hand." If "Hee -Haw" 
now stands as state of the 
compone art, these guys 
were pre -Haw. They've 
been nominated for the 
Country Music Hall of 
Fame for their accom- 
plishments, plishments, which include 
appearances on the 'Bev- 

erly Hillbillies" and commercials for Kellogg's Corn 
Flakes. One of their most enduring works has been an 
instrumental jazz album, "Playing It Straight." Musi- 
cians marveled at Jethro's skill on the mandolin while 
comedians stood in awe of the duo's sense of timing and 
flaunting of the absurd. Laugh in peace, Homer and Je- 
thro. We'll see you, one of these days, at the Country 
Music Hall of Fame. 

AIRBORNE ACTS: Airborne Records artist Stella 
Parton has been named honorary chairperson for the lo- 
cal job project of the Assn. For Retarded Citizens. The 
program provides employment and related services for 
persons with disabilities. Parton has slated March con- 
certs at three Tennessee locations. Meanwhile, the label 
is releasing her first single, "I Don't Miss You Like I 
Used To (I Miss You Even More)." Stella's debut Air- 
borne album features a duet with her sister Dolly ... 
Riding the crest of the arctic cold wave, the Sanders 
have a warm -blooded topic for their current single: 
"Grandma's Old Wood Stove." The Alaska - born brother 
and sister singers are participating in "The Sanders 
Alaska Gold Mine Expedition" promo. The nationwide 
radio contest will send two listeners and two staffers 
from the winning radio station to Alaska for a VIP tour 
with the Sanders as guides. They'll get a chance to work 
an active gold mine. Hopefully, the winners will wait un- 
til summer for the trip. 

SIGNINGS: Joining the Bobby Roberts Entertainment 
roster are Vicki Bird, Russell Smith, David Slater, and 
Joni Harms. 

street, Dwight Yoakam /Buck Ow- 
ens. 

Video -- "Eighteen Wheels And A 
Dozen Roses," Kathy Mattea; 
"Gonna Take A Lot Of River," 
Oak Ridge Boys; "I Told You So," 
Randy Travis; "I'll Leave This 
World Loving You," Ricky Van 
Shelton; "Streets Of Bakersfield," 
Dwight Yoakam /Buck Owens. 

Single -- "Chiseled In Stone," 
Vern Gosdin; "Eighteen Wheels 
And A Dozen Roses," Kathy Mat- 

tea; "Gonna Take A Lot Of River," 
Oak Ridge Boys; "I'll Leave This 
World Loving You," Ricky Van 
Shelton; "Let's Get Started If 
We're Gonna Break My Heart," 
Statler Brothers. 

Album -- "Chiseled In Stone," 
Vern Gosdin; "If You Ain't Lovin' 
You Ain't Livin'," George Strait; 
"Loving Proof," Ricky Van Shel- 
ton; "Old 8x10," Randy Travis; 
"The Statlers Greatest Hits," 
Statler Brothers. 

2 Songwriter Workshops 
Scheduled For Nashville 

NASHVILLE ASCAP and The 
Songwriters Guild of America are 
scheduled to host several sepa- 
rately sponsored songwriter work- 
shops in the coming weeks. 

The guild's workshop, conduct- 
ed by veteran songwriter Jack Kel- 
ler, is designed to teach developing 
writers how to use self -critiquing 
and rewriting skills to make a 
good song into a hit song. Partici- 
pants will also be shown how to 
demo a song before presenting it 
to a publisher or record producer. 

Sponsored by the Songwriters 
Guild Foundation, the six -week 
workshop begins Thursday (16) 
and is scheduled to run through 
March 23. The fee is $80 for guild 
members and $125 for nonmem- 
bers. Sessions will be held from 6 
p.m. -9 p.m. at the Songwriters 
Guild, 50 Music Square W., Nash- 
ville. For additional information, 
contact 615 -329 -1782. 

ASCAP's ninth Country Song- 
writer Workshop will begin March 
14 at the society's Nashville of- 

fices. Led by songwriter Fred 
Knobloch, the workshop will fea- 
ture guest panelists from the 
country industry, including com- 
posers, lyricists, publishers, pro- 
ducers, performers, and arrang- 
ers. 

The workshop, sponsored by the 
ASCAP Foundation, will meet on 
six consecutive Tuesdays from 7 
p.m. -9 p.m. Admission is free and 
open to all songwriters, regardless 
of performing rights society affili- 
ation or nonaffiliation. However, 
space is limited to 40 participants. 

Writers interested in applying 
for the workshop should send a ré- 
sumé and cassette tape with two 
original songs- marked with 
name, address, and telephone 
number -to ASCAP Country 
Workshop, 2 Music Square W., 
Nashville 37203. The deadline for 
applications is Feb. 24; accepted 
songwriters will be notified within 
10 days of the deadline. 

DEBBIE HOLLEY 

Captain Dwight. Dwight Yoakam 
(above) takes the seat of a fighter 
plane prior to performing aboard the 
USS Independence. On stage, Capt. 
Buzz Needham (left), appropriately 
attired in a cowboy hat, serves as 
MC of the CMA- sponsored Country 
Music Night aboard the giant Navy 
aircraft carrier. See Nashville Scene, 
this page. (Photos: Gerry Wood) 
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Compiled from a national sample of radio playlists. 

TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER /DISTRIBUTING LABEL 

O 2 4 15 

** No.1 ** 
BIG WHEELS IN THE MOONLIGHT 1 week at No. One SEA 6S 
K.LEHNING CAPITOL 

2 3 5 15 BA ND 
DIXIE 

(D.YOAKAM) OAKAM) REPRISE 7D-27715/WARNER ARNNER B OnS. 

3 5 8 13 . 

I STILL BELIEVE IN YOU THE DESERT ROSE BAND 
P.WORLEY.E.SEAY (C.HILLMAN. SHILL) MCA /CURB 53454 /MCA 

4 4 6 15 
LIFE AS WE KNEW IT MATTEA 
A.REYNOLDS (W.CARTER, F.KOLLER) MERCURY 872 082-7 

5 6 9 15 
DON'T WSAESTE IT ON(TH THE LUESoWER) 

WARNER E A zSON 

© 7 10 12 HCRUFTWFAIELD (OGABRBV NR ONES, SHAPIRO) 
TANCAPITOL 

4427R1 

O 8 12 12 B BE 
KOU(Ç RYS, 

S.BOGARD) 
EDDY YRAV9EBN 

® 10 14 13 
I 

J .BWOISN C .WWAITS TY 
S,DT.IHLL 

R 
IY N 

(D 
Y.COOUKR 

, JJDRAMS 
CONWAY TWITTY 

MCA 53456 

O 12 16 9 DONT YOU EVER GET TIREDD'OF HURTING ME) RONNIE MILSAP 
R.MILSAP,R.GALBRAITH,7COLLINS (H C HRAN) RCA 8746 -7 0 15 18 7 
FROMNA JAMCKATOEA KING 

RICKY 
VAN 

NB HEzTON 

11 14 15 11 
HONEY I DARE YOU SOUTHERN PACIFIC 
SOUTHERN PACIFIC,J.E.NORMAN (COOK, JENKINS, GIBBON. KARP, MCEEE) WARNER BROS. 7 -27691 

12 1 2 13 SONG 
OF THE FSOUTH ALABAMA 

A 8744-7 

13 16 17 12 
BRIDGES AND WALLS THE OAK RIDGE BOYS 
J.BOWEN (R.MURRAH, R.VANWARMER) MCA 53460 

A 
14 17 21 12 S.BEEIIDHIAM (J.LENNON, P.MCCARTNEY) 

SWEETHEARTS 
COLUMBIA 38 -08504/CBS 

15 19 22 9 NEW FN,(aE ATT 
IR 

N 
.00GD R 

G, A 
R.GE E S, SSTEPHEN) 

REBA MCENTIRE 
MCA 53473 

16 18 19 14 B 
BUST 

fiEliT 
DBTO SAY GOODBYE AGAIN 

LAR MERRY 
00 N E 

0 20 24 11 Ç 
OME ASY OU WERE T. GRAHAM BROWN 

PITOL 44273 

ió 22 27 5 
BABY'S GOTTEN GOOD AT GOODBYE GEORGE STRAIT 
J.BOWEN,G.STRAIT (T.MARTIN, T.MAR71N) MCA 53486 

19 23 25 10 B.SM 
A ONE 

T .WROMSA, JN ORTAON N ) 
GEORGE JONES 

EPIC 34- 08509 /CBS 

® 24 26 13 ;TA T OIMERY (L.WILSON, C. KELLY) COLUMBIA 3á 
H-08119/CBS 

21 26 29 10 
FROM THE WORD GO MICHAEL MARTIN MURPHEY 
S.GIBSON,J.E.NORMAN (C.WATERS, M.GARVIN) WARNER BROS. 7 -27668 ® 25 30 9 
DOWN ÁHAT Ró wD TOONIGHT NITTY GRITTY 

WARNER 
IR T7BAN D 

23 9 1 15 WHAT I'D SAY EARL THOMAS CONLEY 
E.GORDV,JR.,RLSCRUGGS (R.BYRNE, W.ROBINSON) RCA 8717-7 

24 28 34 5 
I'M NO STRANGER TTO THELR AIN KEITH WHITLEY 

RCA 

25 29 32 7 WHO YGOU 
E 

GO.NA BNA, 
VMGE O 

T 
IO 

N THIS TIME 
COLUMBIA 38- 08528 /CBS 

VERN GOSDIN 

26 13 3 17 
IN M GHEART 

URN,EINH (SEWING, W.MULLIS) 
SKIP EWING 

MCA 53435 

27 32 36 11 é 
R AI(NWRECK OFAEMOTION LORRIE MO RG AN 

RCA 

® 31 35 10 
TRIBE NNRE 

B.ËEAARRISHE HARRIS. P.KENNERLEY) REPRISE 
7- 27635 

/ /WWARNER BROS. 

® 33 38 7 BBOWLOVE 
ROUD (D.BELLAMY) MCA/CURB 53478/MCA 

BELAM S48R A 

® 34 39 7 OLD COYOTE TOWN DON WILLIAMS 
D.WILLIAMS,G.FUNDIS (G NELSON, L.BOONE, PNELSON) CAPITOL 44274 

31 11 11 16 (IT'S ALWAYS GONNA BE) SOMEDAY HOLLY DUNN 
H.DNN,C.WATERS,W.PETERSON ( .DUNK, TSHAPIRO, C.WATERS) MTM 72116 

32 38 63 3 

* * * POWER PICK /AIRPLAY * * * 
THERE'S A TEAR IN MY BEER HANK WILLIAMS, JR. 
H. WILLIAMS ,JR.,B.BECKETT,J.E.NORMAN (H.WILLAMS) WARNER /CURB 7- 27584 /WARNER BROS. 

33 35 41 7 WHICH WAY DO I GO 
W. 

(NOW THAT I'M GONE) WAYLON JENNINGS 
J.BOWEN.JENNINGS (J.MAC AE, S.CLARK) MCA 53476 

34 21 7 14 
DEEPER THAN THE HOLLER RANDY TRAVIS 
K.LEHNING (P.OVERSTREET, D.SCHLITZ) WARNER BROS. 7 -27689 

35 41 47 4 
TE 

L LC,RH.BURCH B 
ON 

E OU, 
MBRRLND 

R 

ROAD 
COLUMBIA 38-68550/CBS 

SHENANDOAH 

® 39 46 4 
FAIR SHAKE FOSTER AND LLOYD 
B.LLOYD.R.FOSTER,R.WILL (G.CLARK, RFOSTER, BLLOVD) RCA 8795 -7 

37 40 54 3 
TELL IT LIKE IT IS BILLY JOE ROYAL 
KLARKIN (G.DAVIS. L.DIAMOND) ATLANTIC AMERICA 7.99242!' ATLANTIC 

® 42 48 4 THE HEART LACY J. DALTON 
J.BOWEN.LSTROUD,L.J.DALTON (K.KRISTOFFERSON) UNIVERSAL 53487 /MCA 

39 43 49 4 
I'LL BE LOVIN' YOU LEE GREENWOOD 
J.BOWEN.L.GREENWOD ( D.SCHLITZ. POVERSTREET) MCA 53475 

® 46 56 3 ?2,!lai TBOMSA 

AWAY PATTY LOVELESS 
MCA 

41 44 51 5 TWILIGHT TIME WILLIE NELSON 
C.MOMAN (B.RAM, M.NEVINS, A.NEVINS) COLUMBIA 38-08541/CBS 

42 55 72 3 YOU GOT IT ROY ORBISON 
J. LYNNE (J.LYNNE. R.ORBISON. T.PETTY) VIRGIN 7 -99245 ® 59 2 HEY BOBBY K.T. OSLIN 
H.SHEDD (K.T.OSLIN) RCA 8865 -7 

® 57 69 3 
SHE DESERVES YOU BAILLIE AND THE BOYS 
K.LEHNING (K.BAILLIE, M.BONAGURA, D.SCHLITZ) RCA 8796 -7 

45 51 57 5 
STAY NOVEMBER KEVIN WELCH 
PWORLEY.E.SEAY (J S.SHERRILL, T.CAIN) WARNER BROS. 7 -27647 

46 47 60 5 
HIT THE GROUND RUNNIN' JOHN CONLEE 
B.LOGAN (B.FISCHER. R.GILES) I 6TH AVENUE 70424 

47 48 59 5 
MORE THAN ENOUGH GLEN CAMPBELL 
J.BOWEN,G.CAMPBELL (J.WEBB) MCA 53493 

48 30 20 16 JS.E.NORMRANI(H FUQUA. A.FREED) 
THE FORESTREBRRS SISTERS 

6 

49 27 13 17 
PAINT THE TOWN AND HANG THE MOON TONIGHT J.C. CROWLEY 
J.LEO,L.M.LEE (J.C.CROWLEY. J.W.ROUTH) RCA 8747-7 

® 54 62 5 
COWBOY HAT IN DALLAS THE CHARLIE DANIELS BAND 
J.STOUD )C.DANIELS. T.DIGREGORIO, T.CRAIN, C.HAYWARD, J.GAVIN) EPIC 34-68542/CBS 

©Copyright 1989, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 

Y 
=w 
F-3 

Y 
Qw 

3 

N 

32 
(NJ¢ 

z 
0 = 

3U 
TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 

51 63 - 2 P WnENGSME 
(M.KKNOPFLER) WARNER BROS 

275 

52 37 28 19 
HOLD ON (A LITTLE LONGER STEVE WARINER 
J.BOWEN,S.WA INER (S.WARINER. R.HAR) MCA 53419 

O 61 13 3 
MYo TRAIN OF THOUGHT BARBARA MANDRELL 
T.COLLINS (B.BURCH, M.WODV) CAPITOL 44276 

54 62 10 4 
A-11 BUCK OWENS 
J.SHAW (H.000HRAN) CAPITOL 44295 

55 66 77 3 ONE IN YOUR DHEART ONE JONYOUR MIND CHM RGL RMá C Ó6N 

® 69 80 3 
BACK IN THE SWING AGAIN LINDA DAVIS 
B.MONTGOMERY (A.DELORY, L.JOHNSON. C.WHITSETT) EPIC 34-68544/CBS 

57 56 37 17 
B RR (WHODEDLME O ANN) YOU MICKEY 

BORNE 

36 23 14 KOUSOABEAGGARD 
)S.D.SHAFER) 

ME RLLE H DAGGARD 

59 49 40 18 é 
CHANGE OFFDHEART 

RCA/CURB éE 
SUDD 

-7/RCA 

60 60 43 21 
LONG SHOSCHLITZ, 

G.SCRUGGS) 
BAILLIE AND THE BOYS 

RCA 8631-7 

61 74 89 3 J,KAENNEDVHR.GIRS OM. S.MUNSEY.JR.) ME CCDANIE AA I 

62 45 31 19 TT..BROW RRRW 
FOR RAVING 

LARK) COLUMBIA 38 -08Dá0E B S 

® 79 2 EXCEPTION TO THE RULE MASON DIXON 
B.LOGAN (JONES, WATERS. SHAPIRO) CAPITOL 44331 

64 58 42 18 BORODOEERLINEDRIDGE) 
THE 

SHOOTERS 

65 80 - 2 GOODBYE LONESOME, HELLO BABY DOLL THE LONESOME STRANGERS 
NOT LISTED 

66 53 45 10 
IDON'T WANT OTO MENTION ANY NAMES 

MERCURY 
SISTERS 

67 50 52 6 
NEVER TOO OLD TO ROCK 'N' ROLL RONNIE MCDOWELL 
R.MCDWELLRHYTHM KINGS (R.MCDOWELL, J.MEAOR, R.O.VOUNG) CURB 10521 

® NEW 1 

* * * HOT SHOT DEBUT*** 
MOOEpPR PEETTY MOON THE STATLEERR BROTHERS 

7 

69 NEW 1 
BWnHRJIIA 

ROUD (C.BLACK, H. NICHOLAS) 
CLINT 

8781-7 

70 76 81 4 
LOVE IN MOTION ROSS LEWIS 
D.MORGAN (F J.MYERS, R.GILES) WOLF DOG 21-5 

1 
71 81 - 2 

RTHRFEADSOOÑGOALDAMBUro THE MARCS. 
RCY 7BROS. 

72 52 33 18 
HIGHWY 101 ALL THE REASONS O H 

N.CHAPMAN) WARNER BROA7- 277735 

73 NEW 1 
LIKE FIA HER (PIIKES ON 

TREET. DSCHLITZ) 
LIONEL CARTWRIGHT 

0 NEW 1 
LOVE WILL THE FORESTER SISTERS 
J.STROUD,B.BECKETT (D.PFRIMMER, B.GALLIMORE) WARNER BOS. 7 -27575 

75 84 - 2 LOWER 
.ON ND 

TH HOG 
ELMORE. LCOROLE) 

JOHN ANDERSON 
MCA 53485 

%6 NEW I I NEXT TO YOU 
C.HILL) 

TAMMY 
34-68570/CBS 

%D 86 - 2 ryONRKIN (HBE 
STRONGtBSURVIVE) DARRELL HO LT 

%ó 85 - 2 S.R ANDMBA 
oOE D WOOD STOVE THE BSSANDEDRS 

1013 

79 67 44 7 TENNESSEE NIGHTS CRYSTAL GAYLE 
E.PRESTIDGE,J.E.NORMAN (S.HARRINGTON, J. BUCKINGHAM) WARNER BROS. 7 -27682 

80 70 67 20 WE MUST BE DOIN' SOMETHIN' RIGHT EDDIE RABBITT 
R.LANDIS (E.RABBITT, R.NIELSEN) RCA 8716 -7 

81 71 64 21 
SHENAN ALL 

R.BYRINEE)T MENZIES. T.HASELDEN) COLUMBIA 38-08042/DO 8 0 Oá CABS 

óz 88 - 2 
9 999,99 TEARS TAMMY LUCAS 
R.BAILEV (R. BAILEY) SOUNDS OF AMERICA 005 

83 64 55 19 
LET'S GET STARTED IF WE'RE GONNA BREAK MY HEART THE STATLER BROTHERS 
J.KENNEDY (H.REID, D. REID. D.REID) MERCURY 870 6817 ® ß9 2 W MOOT TCO MOONLLEN) MCURáó 994.7 SEERY 7 

85 NEW 1 
NO CHANCEETOH 

EOBBINS) T.COLLINS 
DANCE JOHNNY RODRIGUEZ 

86 65 71 5 B 
HERE COMES) THAT OLD FAMILIAR FEELING LISA CHILDRESS 
REED (B.D.REED) TRUE 95 

87 68 50 20 TBROWN POWNERLEV) 
PATTY LOVELESS 

88 72 53 19 HO ÉDDI(IKE.OSLIN) 
K...AOS25N 

89 NEW B 1 
DIFFERENT SITUATIONS MACK ABERNATHY 
V.CLAY (M.ABERNATHY) CM' 1988 -8 

® NEW, 1 B D.BURS,C.AMMERMAN,J.LONG 8DBURNS) DAMASCUS RÑO JOHNNY T PAR SHE 0K 

91 91 - 2 
RAY ACK p BEREJ 

L S WALLACE 1 (E.BURTON. T.GRANT) HAPPY MAN 818 

92 NEW 1 
I DONT CALL HIM DADDY KENNY ROGERS 
RLANDIS (RNIELSEN) RCA 8390 -7 

93 NEW 1 
LONESTAR LONESOME TERRY STAFFORD 
J.FISHER (S.STONE. J.CUNNINGHAM) PLAYER 134 

® NEW 1 
SOMEWHERE IN CANADA DAVID WALSH 
C.FIELDS (P MONETTE. J.LOISELLE, D. WALSH) CHARTA 215 

95 75 75 5 
HOMELESS PEOPLE BERTIE HIGGINS 
B.BUIE (B.HIGGINS, B.BUIE. S.LIMBO) SOUTHERN TRACKS 2005 

96 82 68 22 
TT DUBOI 

DERNDRICKS,RESTLESS 
HEART (R. SHARP) 

RESTLESS H BEAR T 

97 97 86 11 
LOOK WHAT WE MADE (WHEN WE MADE LOVE) 
W.WALDMAN.J.EDWARDS )D.LOG INS. R.SMITH. M.CHAPMAN) 

JONATHAN EDWARDS 
MCA /CURB 53467/ MCA 

98 92 - 2 
YOU ONLY LOVE ME WHEN I'M LEAVIN' ELLEN LEE MILLER 
J.ELGIN (D.GOODMAN. D.AUSTIN, P.RAKES) GOLDEN TRUMPET 103 

99 78 58 9 HEY HEART DEAN DILLON 
R. L.SCRUGGS (D DILLON) CAPITOL 44294 

100 93 - 2 WHAT'S THE MATTER BABY MICHAEL SHANE 
RAPPEL (J.B.JACOBS, M.APPEL) REGAL 1988 

OProducts with the greatest airplay this week. Videoclip availability. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 unit . RIAA certification for sales of 1 million units. 
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rbome' 
RECORDS INC. 

SANDERS 
"Grandma's Old Wood Stove" 

ABS -10013 

Burning Brightly At These Reporting Stations 

NORTHEAST WTIC WGSI 

Durham, NC 
Cookeville, TN 

WFPR KOLY 
KRLC 

WKCP Hammond, LA Mobridge, SD 
Lewiston, IN KGCH WOZI 

Presque Isle, ME Camden, TN g WFML Sidney, MT 

WCAV 
Kingston, NC 

WSDI 
KIMM Vincennes, IN KPOZ 

WWIT MIDWEST Rapid City, SD Havre, MT Brockton, MA Canton, NC Dunlap, TN 
KFDI 

SOUTHWEST 
KLYO KRKT WLSC WYCO KSO Wichita, KS Hamilton, MT Albany, NY Loris, SC Shelbyville, TN Des Moines, IA KIKM 

WSCP WJBS WKWT KBOE 
KBUF 

Sherman, TX KUUY 

Pulaski, NY Union City, TN 
Garden City, KS 

KYKX Cheyenne, WY 
Holly Hill, SC Y Oskaloosa, IA 

WHIM WRIX WMUF KXEL CENTRAL 
Longview, TX KWYO 

Providence, RI Paris, TN KTXU Sheridan, WY 
Anderson, SC Waterloo, IA 

WCNR KRLC Paris, TX KPOW 
WJJC KVDB KITS 

Bloomsburg, PA Lewiston, TN KLUR Powell) WY 
Commerce, GA Sioux City, IA Springfield, OH 

WGIY WKOM Wichita Falls, TX KIIX 

Gettysburg, PA Swainsboro, GA 

WJAT 
Columbia, TN 

KBMO WONW 
Benson, MN Defiance, OH 

KXAL Ft. Collins, CO 

WDLX Pittsburg, TX KSTC 
WCTY WYXC KMHL WDSD Sterling, CO Lawrenceburg. TN KJNE g. Norwich, CT Cartersvile, GA Marshall, MN Dover, OH 

WKHT WPGA WMC KBRF KTDO Waco, TX KTAN 

Hartford, CT Perry. GA 
Memphis, TN 

Fergus Falls. MN Toledo. OH 
KWZD Sierra Vista, AZ 

WJST WONZ WDAF WPAY Abilene, TX KIKC 

Panama City, FL Natchez, MS Kansas City, MO Portsmouth, OH 
KMLA Kanab. UT 

WHEW WBKH KJCF WLTO 
Texarkana, TX 

WEST COAST 

Ft. Meyers, FL Hattiesburg, MS Festus, MO Harbor Springs, MI KSFA 

WMMK MIST KITS WATZ Nacogdoches, TX KROW 

Forest, MS Reno, NV Destin, FL Springfield, MO Alpena, MI KRME 

WPCV WGUD KSGM WOTE Hondo. TX KROP 

Lakeland, FL Pascagoula, MS St. Genevieve, MO Adrian, MI KFRD 
Brawley, CA 

WOKD WGVM KZNN WTCM Rosenberg, TX KNBA 

Arcadia, FL Greenville, MS Rolla, MO Traverse City, MI KDJW Vallejo, CA 

WMOP WFSR KWOC WSDS Amarillo, TX KPIG 

Ocala, FL Harlan, KY Poplar Bluff, MO Ypsilanti, MI KYVA 
Watsonville, CA 

WELE WFMW KWRE WYNE Gallup, NM KTRB 

Ormond Beach, FL Madisonville, KY Warrenton, MO Kimberly, WI KATK 
Modesto, CA 

WHPY WKYA KZMO WKTY Carlsbad, NM 
KRED 

Vero Beach, FL Central City, KY California, MO LaCrosse, WI KYKK 
Eureka, CA 

KKIX KRMS WCCN Hobbs, NM 
KIKF 

SOUTH Fayette, AR Osage Beach, MO Neillsvile, WI KZZX 
Orange, CA 

WEYY KRLW KOMC WDMP Alamogordo, NM 
KVAS 

Talladega, AL Walnut Ridge, AR Branson, MO Dodgeville, WI KNYN 
Astoria, OR 

WAIT KXSA KFGO WHTL Santa Fe, NM 
KFLS 

Carrollton, AL Dermott, AR Fargo, ND Whitehall, WI KKAJ 
Klamath Falls, OR 

WWIC KCLA KSJB WCOW Ardmore, OK 
KPRB 

Scottsboro, AL Pine Bluff, AR Jamestown, ND Sparta, WI KV00 
Redmond, OR 

WKAC KJKK KZZY WXCE Tulsa, OK 
KICE 

Murfreesboro, AR Bend, OR Athens, AL Devils Lake, ND Amery, WI KSIW 
WAAX KOUS KJAM WCNB Woodoward, OK 

KUTI 

Gadsden, AL Hot Springs, AR Madison, SD Comersville, IN KRPT 
Yakima, WA 

WTVY WNOE WNAX WRAJ Anadarko, OK 
KORD 

Dothan, AL New Orleans, LA Yankton, SD Anna, IL 
Tri Cities, WA 

WDOD KWKH KKAA WSAK ROCKY MOUNTAIN KJUW 

Chattanooga, TN Shreveport, LA Aberdeen, SD Sullivan, IL 
Tacoma, WA 

WLAS KNOE KIKD WRBI 
KIZN KASH 

Boise, ID Anchorage, AK 
Jacksonville. NC Monroe, LA Redford, SD Batesville, IN 

SOUTHEAST 

WFRB 
Frostburg, MD 

WTRI 

Brunswick, MD 

WYI I 

Williamsport, MD 

WICO 

Salisbury, MD 

WDMV 
Pocomoke, MD 

WMEV 

Marion, VA 

KRRV 

Alexandria, VA 

WKCW 
Warrenton, VA 

WTVR 

Richmond, VA 

WFLS 
Fredricksburg, VA 

WGAA 
Cedartown, VA 

WNRG 

Grundy, VA 

WKRE 

Exmore, VA 

WKKW 
Clarksburg, WV 

WVAR 
Richmond, VA 

WPNC 

Plymouth, NC 

WHPY 

Clayton, NC 

born 
RECORDS INC. 

From the LP "Into Every Life" 
AB -0106 

Contact Your Local Distributors 

`Distributed in Canada by CBS Records 

Airborne Records Inc. 
615/242 -3157 
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 COUNTRY 
********** 

C ORN f 
by Marie Ratliff 

IF EARLY REPORTS prove to be an accurate barometer, "Hey Bobby" 
(RCA) could be one of K.T. Oslin's fastest movers. It is charted at No. 43 in 
its second week. "It's one of the best records I'm playing," says MD Deb 
Spring, KIIQ Reno, Nev. "We added it immediately and the phones started 
ringing. It's such a mass appeal song. Anybody can relate to it." 

Says MD Tom Sheldon, KEKB Grand Junction, Colo., " 'Hey Bobby' is 
really starting to kick in here. We're already getting unusually good phone 
response." 

"K.T. is such a classy lady," adds PD John Swan, KJNE Waco, Texas, 
and the reaction to this one is tremendous. It will be another big hit for 

her. 
"Hey Bobby" is the second single to be pulled out of Oslin's "This Worn - 

an" album, which has been in the top five of the Top Country Albums chart 
18 out of the 22 weeks since it made its chart debut last September. The 
album was recently certified by the RIAA as Oslin's second gold package, 
matching her debut album, "80's Ladies," which is still strong at No. 24 
some 19 months after its release. 

EASILY THE MOST TALKED -ABOUT single is the Hank Williams 
Jr. /Hank Williams Sr. pairing on "There's A Tear In My Beer" (Warner/ 
Curb), charted at No. 32 in its third week. Listener response is immediate in 
most cases, with comments running from "exciting" to "phenomenal." 

The simultaneous release of the video has further sparked audience reac- 
tion. The unusual visual production features a 1952 appearance by Hank 
Sr. on "The Kate Smith Show" juxtaposed with contemporary footage of 
Hank Jr. Since Hank Sr. was singing a different song on that show, his lips 
were replaced on the film with those of a stand -in singing "There's A Tear 
In My Beer." The finished product is somewhat eerie and definitely amaz- 
ing. 
ii 

IT'S GOING NOWHERE BUT UP," says PD Tim Wall, KKIX Fayette- 
ville, Ark., of Roy Orbison's "You Got It" (Virgin), charted at No. 42. 
"This is a happening record." 

Another mover at KKIX is Highway 101's "Setting Me Up" (Warner 
Bros.). "This one is a little different for them," says Wall. "It's kind of a 
surprise sound with some other band members singing with Paulette." 

"I'm very impressed with this single," adds MD Jon Conlon, WGKX 
Memphis, Tenn. "Highway 101 has a nice sound here and it's well pro- 
duced." 
ii I 

IT LOOKS LIKE Vern Gosdin has got his second wind," says MD Matt 
Scurry, WHLZ Manning, S.C. " 'Who You Gonna Blame It On This Time' 
(Columbia) is the kind of thing people have been wanting to hear, and he 
does it so well." 

"It has 'hit' written all over it, a very strong entry on our chart," says PD 
Bob Barnett, WBEE Rochester, N.Y. Gosdin is charted at No. 25. 

Barnett is also excited about Foster & Lloyd's "Fair Shake" (RCA). 
"Early indications point to this being another hit for them," he says. "Fair 
Shake" is currently at No. 36. 

HOT COUNTRY SINGLES ACTION 
RADIO MOST ADDED 

HEY BOBBY 

GOLD 
ADDS 

29 REPORTERS 

SILVER 
ADDS 

58 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
65 REPORTERS 

TOTAL TOTAL 
ADDS ON 

152 REPORTERS 

K.T. OSLIN RCA 4 13 19 36 88 
THERE'S A TEAR IN MY BEER 
H.WILLIAMS JR. WARNER CURB 7 15 13 35 131 

SETTING ME UP 
HIGHWAY 101 WARNER BROS 5 11 16 32 81 

LIKE FATHER LIKE SON 
LIONEL CARTWRIGHT MCA 1 7 23 31 31 

BETTER MAN 
CLINT BLACK RCA 3 8 17 28 28 

MOON PRETTY MOON 
STATLER BROTHERS MERCURY 5 21 27 32 

YOU GOT IT 
ROY ORBISON VIRGIN 5 10 10 25 80 

LOVE WILL 
FORRESTER SISTERS w.e. 2 5 18 25 26 

NEXT TO YOU 
TAMMY WYNETTE EPIC 0 6 19 25 26 

DON'T TOSS US AWAY 
PATTY LOVELESS MCA 1 11 9 21 103 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self -addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 
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FOR WEEK ENDING FEBRUARY 18, 1989 

Billboard. POWER PLAYLISTS Sample Playlists of the Nation's Largest 
Country Radio Stations 

S0C 
FM l03 

Charlotte P.D.: Paul Johnson 
I 1 Kathy Mattea, Life As We Knew It 

2 3 Dwight Yoakam I Sang Dixie 
3 4 Dan Seals, Big (wheels In The Moonlight 
4 5 The Desert Roe Band, I Still Believe In You 
5 7 Gene Watson, Don't Waste It On The Blues 
6 B Ricky Van Shelton, From A Jack To A King 
7 9 tarry Boone, I Just Called To Say Goodbye Again 
8 10 Conway Twiny, I Wish I Was Still In Your Dream 
9 11 Ronnie Mitsao, Don't You Ever Get Tired (Of Hur 

10 12 Reba McEntire, New Fool At An Old Some 
11 13 The Oak Ridge Boys, Bridges And Walls 
12 14 Vern Gosdin, Who You Canna Blame It On This Tim 
13 15 T. Graham Brown Come As You Were 
14 16 George Strait, Baby's Gotten Good At Goodbye 
15 17 George Jones, I'm A One Woman Man 
16 18 Keith Whitley I'm No Stranger To The Rain 
17 19 T.G. Sheppard You Still Do 
18 20 The Bellamy Brothers, Big Love 
19 21 Lorne Morgan Trainwreck Of Emotion 
20 22 Billy Joe Royal Tell It Like It Is 
21 23 Eddy Raven, 'ill You Cry 
22 24 Glen Campbell, More Than Enough 
23 25 Lee 'll Be Lovio' You 
24 26 Tanya Tucker, 

Greenwood, 
iiiqhway Robbery 

25 V Michael Martin Murphey, From The Word Go 

26 EX Hank Williams, Jr., There's A Tear In My Beer 
27 30 Roy Orbison. You Got It 
28 EX Southern Pacific Honey I Dare You 
29 EX Susan Ledford, Permanently Lonely 

31 EX 
30 EX Of The Roodeo,, 

pI 

Feel Fine 

32 EX 
33 EX Belle A101, The 

Setting 
She Deserves 

Someday 

may 

22 
23 
24 
25 
26 
27 
28 

A29 
A30 

27 
27 

29 
26 
15 
30 
18 - - 

Eddy Dunn, (It's Always Canna Someday 
Eddy Raven, Til You Cry 
Emmylou Harris, Heartbreak Hill 
Gene Watson, Don't Waste It On The Blues 
Rodney She's 

Gonna 
For mavens 

Vern in, Who You Gonna Blame It On This Tim 
Paul Overstreet, Love Helps Those 
T. Graham Brown, Come As You Were 
Keith Whitley, I'm Ho Stranger To The Rain 

10 
11 

12 

13 
14 
15 

16 
17 
18 

19 
20 

21 
22 
23 
24 
25 

27 
28 
29 
30 
31 
32 
33 

34 
35 
36 
37 
38 

A39 
A40 

EX 

15 

16 
8 

14 
17 
10 
19 
18 
n 
II 
23 
20 
24 
27 
21 
28 
29 
13 
30 
31 
32 
33 
34 
35 
36 
37 
38 
39 
40 - - 
EX 

Gene Watson. Don't Waste It On The Blues 
The Desert Rose Band I Still Believe In You 
Bailie And The Boys Lon Shot 
Larry Boone, I lust Called To Say Goodbye Again 
Holly Dunn, (It's Always Gonna Be) Someday 
Randy Travis, Deeper Than The Holler 
Ronne Milsap Don't You Ever Get Tired (Of Hur 
The Forester Sisters, Sincerely 
Conway Twitty, I Wish I Was Still In Your Dream 
Steve Wariner, Hold On (A Little Longer) 
Ricky Van Shelton, From A Jack To A Ihr 
J.C. Crowley, Paint The Town And Hang The Moon 
The Oak Ridge Boys, Bridges And Walls 
Southern Pacific, Honey !Dare You 
The Shooters, Borderline 
Reba McEntire, New Fool At An Old Game 
Sweethearts Of The Rodeo, I Feel Fine 
K.T. Ostin, Hold Me 

T. Graham Brown, Come As You Were 
Mickey Gilley, She Reminded Me Of You 
George Jones, I'm A One Woman Man 
George Strait, Baby's Gotten Good At Goodbye 
Lenin Morgan, Trainwreck Of Emotion 
Michael Martin Murphey, From The Word Go 
Keith Whitey I'm No Stranger To The Rain 
Vern Gosdin, Who You Gonna Blame It On This Tim 
T.G. Sheppard, You Still Do 
Hank Williams, Jr., There's A Tear In My Beer 
Nitty Gritty Dirt Band, Down That Road Tonight 
Don Williams, Old Coyote Town 
The Bellamy Brothers, Big Love 
Kevin Welch, Stay November 

St. Paul 
1 1 

2 2 

3 3 
4 4 

5 6 
6 8 
7 7 

8 9 

9 10 

10 11 

11 13 
12 15 
13 14 
14 5 

15 16 
16 17 

17 23 

20 
20 

21 24 
22 12 
23 25 
24 26 
25 27 
26 29 
27 29 
28 30 

A29 - 
A30 - 
A31 - 

A - 

Earl Thomas 
Alabama, 
Skip Ewing, 
Dan Seals, 
Tanya Tucker, 
Dwight Yoakam, 
Kathy Mattea, 
The Desert 
Eddy Raven, 
The Oak Ridge 
Conway Twiny, 
Southern 
Sweethearts 
Randy Travis, 
Ronne Mihap 
J.C. Crowley 
Ricky Van 

Larry 

Sheppard, 

Reba McEntire 
Gene Watson, 

McEntire, 

Don Williams, 
Wavkn Jennings, 
K.T. Orlin, 
Roy ge 

Strait, George Strad, 
Nitty Gritty 

George Jones, 
Mason Dixon, 
Lacy J. Dalton, 
Crosby,Still,Nash 

1O 
i 44 

P.D.: David Malmberg 
Conley, What I'd Say 

Song 01 The South 
Buren' A Hole In My Heart 

Big Wheels In The Moonlight 
Highway Robbery 

I Sang Dixie 
Life As We Knew It 

Rose Band, I Still Believe In You 
'Til You Cry 

Boys, Bridges And Walls 

i 

I Wish I Was Still In Your Dream 
Pacific, Honey I Dare You 

Of the Rodeo, I Feel Fine 
Deeper Than The Holler 
Don't You Ever Get Tired (Of Hur 

Paint The Town And Hang The Moon 
Shelton, From 

gA 

Jack To A King 

Love 
ne II 

Brothers, 
To Say Goodbye Again 

New Fool At An Old Game 
Waste It On The Blues 

Old Coyote Town 
Which Way Do I Go (Now That l' 

Hey Bobby 
You 's It 

Baby s Gotten Good At Goodbye 
Dirt Band, Down That Road Tonight 

I'm A One Woman Man 
Exception To The Rule 

The Heart 
& Young, Got It Made 

Nashville 
1 2 
2 3 
3 4 
4 5 
5 6 

6 7 

7 8 
8 11 

g 10 
10 13 
11 14 
12 1 

13 15 
14 16 

15 18 

16 19 

18 21 
19 23 
20 n 
21 24 
22 25 
23 26 
24 27 
25 28 
26 29 
27 30 
28 EX 
29 EX 

30 EX 
EX EX 
A - 
A - 

NASHVILLE- 

'/ 
P.D.: Bruce Sherman 

Steve Wanner Hold On (A Little Longer) 
Earl Thomas Conley, What I'd Say 
Dwight Ymkam, I San Dixie 
Conway 7 I Wish I Was Still In Your Dream 
The Forester 
Larry Boone, I Just ailed To Say Goodbye Again 
Kathy Mattes, Life As We Knew It 
Skip Ewing, Burnin' A Hole In My Heart 
Restless Heart, A Tender Lie 
Dan Seals, Big Wheels In The Moonlight 
George Jones, I'm A One Woman Man 
Eddie Babbitt We Must Be Doin' Somethin' Right 
Ronnie Milsap, Don't You Ever Get Tired (Of Hur 
Ricky Van Shelton, From A Jack To A King 
Reba McEntire, New Fool At An Old Game 
T.rrGraham Brown, Come As You Were 

Edd Raven, tit Inca Cry 
Robbery 

Billy Joe Royal Tell It Like It Is 
George Strait, Baby s Gotten Good At Goodbye 
The Desert Roe Band, I Still Believe In You 
Lee Greemwood I'll Be Loved You 

Gene Watson, don't Waste It On The Blues 
Roy Orbison, You Got It 
Vern Cardin, Who You Gonna Blame It On This Tim 
Don Williams, Old Coyote Town 
The Oak Ridge Boys, Bridges And Walls 
Keith Whitley, I'm No Stranger To The Rain 
KT. Ostin, Hey Bobby 
Shenandoah, The Church On Cumberland Road 
John Cooke, Hit The Ground Rennin' 
Barbara Mandrel!, My Train 01 Thought 
Charley Pride, White Houses 

Chicago 
1 

2 

3 

4 

6 1 

7 

8 

9 1 

ID I 
11 1 

12 I 
13 

14 1 

15 

16 2 

17 2 

18 20 
19 II 
20 22 
21 28 

!' n 

iL,I 
O 

L. 

'O- /7?OW Coyllt-i. 
/ \ %, 

P.D.: J.D.Spangler 
Dan Seals, Big Wheels In The Moonlight 
Dwight Yoakam, I Sang Dixie 
Skip Ewingq, Buren' A Hole In My Heart 
Kathy Medea, Life As We Knew It 

Ricky Vain Shelton, F 
The 
From At Jack To A King 

The Desert Rose Band I Still Believe In You 
Randy Travis, Deeper than The Holler 
Tanya Tucker, Highway Robbery 
George Jones, I'm A One Woman Man 
Southern Pacific, Honey I Dare You 
The Oak Ridge Boys, Bridges And Walls 
Earl Thomas , What I'd Say 
Reba McEntire, N Fool At An Old Game 
Patty Loveless, Blue Side Of Town 
Ronnie Milsap, Don't You Ever Get Tired (Of Hur 
George Strait, Baby's Gotten Good At Goodbye 
Larry Boone, I lust Called To Say Goodbye Again 
Shenandoah, Mama Knows 
Lome Morgan, Trainwreck Of Emotion 
Hank Williams, Jr., There's A Tear In My Beer 

e oc Little Rock 
1 2 Earl Thomas 
2 3 Dwight Yoakam, 
3 1 Alabama, 
4 5 Kathy Mattea, 
S 4 Skip Ewing, 
6 7 Dan Seals, 
7 9 Tanya Tucker 
8 12 Eddy Raven, 
9 6 The Judds, 

PD Ray Randall ..: y 

y 

It 
My Heart 
Moonlight 

Corley What I'd Say 
I S Sang Dixie 

Song Of The South 
Life As We Knew 

Burnid A Hole In 
Big Wheels In The 

Highway Robbery 
'til You Cry 

Change Of Heart 

COUNTRY SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

82 9, 999, 999 TEARS (Lowery, BMI) 

54 A -11 (Tree, BMI) HL 

72 ALL THE REASONS WHY (Warner -Tamerlane, 

BMI /Sportsman, BMI/Warner- Refuge, ASCAP /Macy 
Place, ASCAP) WBM 

18 BABY'S GOTTEN GOOD AT GOODBYE (Co- Heart, 

BMI /Muy Bueno, BMI) 

56 BACK IN THE SWING AGAIN (Delory/Real 
Johnson/Tom Collins, BMI) 

69 BETTER MAN (Howlin'Hits, ASCAP) 

29 BIG LOVE (Bellamy Bros., ASCAP) 

1 BIG WHEELS IN THE MOONLIGHT (Jack & Bill, 

ASCAP /Ranger Bob, ASCAP /Pink Pig, BMI) HL 

87 BLUE SIDE OF TOWN (Almo, ASCAP /Little 
Nemo /Irving, BMI) CPP 

64 BORDERLINE (Rick Hall, ASCAP) 

13 BRIDGES AND WALLS (Tom Collins, BMI /Song 
Pantry, ASCAP/VanWarmer, ASCAP) CPP 

26 BURNIN' A HOLE IN MY HEART (Acuff -Rose, 

BMI /Milene, ASCAP) CPP 

59 CHANGE OF HEART (Mike Curb /Kentucky Sweetheart, 

BMI) 

35 THE CHURCH ON CUMBERLAND ROAD (Little Big 

Town, BMI /American Made, BMI/Wee B, ASCAP) 

WBM 

17 COME AS YOU WERE (Dropkick, BMI /SBK Blackwood, 

BMI) HL 

50 COWBOY HAT IN DALLAS (Miss Hazel, BMI) 

34 DEEPER THAN THE HOLLER (Scarlet Moon, 

BMI /Screen Gems -EMI, BMI /Don Schlitz, 

ASCAP /MCA, ASCAP) HL /CPP/WBM 
89 DIFFERENT SITUATIONS (Tex -Trek, BMI) 
40 DON'T TOSS US AWAY (Lionrich Music) 

5 DON'T WASTE IT ON THE BLUES ( Wrensong, 

ASCAP /Miller's Daughter, ASCAP /Love This Town, 

ASCAP) WBM 

9 DON'T YOU EVER GET TIRED (OF HURTING ME) 

(Tree, BMI) HL 

22 DOWN THAT ROAD TONIGHT (Jeffwho, 

ASCAP /Bughouse, ASCAP /Mopage, BMI /Warner- 

Elektra -Asylum, BMI /Moon & Stars, BMI /Screen 

Gems -EMI, BMI) WBM 

63 EXCEPTION TO THE RULE (Cross Keys, 

ASCAP/Terrace, ASCAP) 

36 FAIR SHAKE (SBK April, ASCAP /Uncle Artie, 

ASCAP /Lawyer's Daughter, BMI) HL/CPP 

10 FROM A JACK TO A KING (Dandelion, BMI) 

21 FROM THE WORD GO (Tree, BMI) HL 

65 GOODBYE LONESOME, HELLO BABY DOLL (Opryland, 

BMI) 

78 GRANDMA'S OLD WOOD STOVE (Mach II, ASCAP) 

38 THE HEART (SOB Blackwood, BMI / Resaca, BMI) HL 

28 HEARTBREAK HILL (Sorghum, ASCAP /Irving, BMI) 

CPP 

86 (HERE COMES) THAT OLD FAMILIAR FEELING (Bent 

Cent, BMI) 
43 HEY BOBBY (Wooden Wonder, SESAC) 

99 HEY HEART (Tinga Street Music /Hear No Evil, BMI) 

HL 

6 HIGHWAY ROBBERY (Cross Keys, ASCAP/Tree, 

BMI/Jack & Bill, ASCAP /Mc Bec, ASCAP/Terrace, 

ASCAP) HL/CPP 

46 HIT THE GROUND RUNNIN' (EEG, ASCAP) 

88 HOLD ME (Wooden Wonder, SESAC) HL 

52 HOLD ON (A LITTLE LONGER) (Steve Wollner, 
BMI /Irving, BMI) CPP 

95 HOMELESS PEOPLE (Songs Of Portugese, 

ASCAP /Brother Bill's, ASCAP /Lowery, BMI /Eufaula, 

BMI) CPP 

11 HONEY I DARE YOU (Midget's Fist, ASCAP /Bob -A- 

Lew, ASCAP /Maypop, BMI /Long Tooth, BMI) WBM 

92 I DON'T CALL HIM DADDY (Englishtown, BMI) 

66 I DON'T WANT TO MENTION ANY NAMES (Jack & 

Bill, ASCAP /Amanda -Lin, ASCAP /Alabama Band, 

ASCAP) HL/WBM 

14 I FEEL FINE (SBK Blackwood, BMI /ATV, BMI) HL 

16 I JUST CALLED TO SAY GOODBYE AGAIN (SBK April, 

ASCAP /Butler's Bandits, ASCAP /SBK Blackwood, 

BMI /Larry Butler, BMI) HL 

2 I SANG DIXIE (Coal Dust West, BMI) WBM 

3 I STILL BELIEVE IN YOU (Bar None, BMI /Bug, BMI) 
HL 

8 I WISH I WAS STILL IN YOUR DREAMS (Tree, 

BMI /Cross Keys, ASCAP) HL 

39 I'LL BE LOVIN' YOU (MCA, ASCAP /Don Schlitz, 
ASCAP /Screen Gems -EMI, BMI /Scarlet Moon, BMI) 
HL/CPP 

19 I'M A ONE WOMAN MAN (Cedarveood, BMI) WBM 

24 I'M NO STRANGER TO THE RAIN (Tree, BMI) HL 

31 (ITS ALWAYS GONNA BE) SOMEDAY (Lawyer's 

Daughter, BMI/Terrace, ASCAP /Cross Keys, 

ASCAP/Tree, BMI) HL /CPP 

83 LETS GET STARTED IF WE'RE GONNA BREAK MY 

HEART (Statler Brothers, BMI) CPP 

4 LIFE AS WE KNEW IT (Silverline, BMI /Lucrative, 

BMI /Bug, BMI) WBM 

73 LIKE FATHER LIKE SON (Scarlett Moon, BMI /Don 
Schlitz, ASCAP) 

93 LONESTAR LONESOME (AN, BMI) 

60 LONG SHOT (Don Schlitz, ASCAP /Irving, BMI /Almo, 
ASCAP) HL /CPP 

97 LOOK WHAT WE MADE (WHEN WE MADE LOVE) 

(MCA, ASCAP /Patchwork, ASCAP /Desert Rose, BMI) 

HL 

70 LOVE IN MOTION (Morgan Active, ASCAP/You & I, 

ASCAP / Dejamus, ASCAP) HL/CPP 

74 LOVE WILL (Jack and Bill, ASCAP /GID Music, ASCAP) 

75 LOWER ON THE HOG (Jack & Bill, ASCAP /Foggy Jonz, 

ASCAP /Amanda -Lin, ASCAP) 

81 MAMA KNOWS (SON April, ASCAP /Music City, 

ASCAP /Millhouse, BMI) HL 

68 MOON PRETTY MOON (Statler Brothers, BMI) 

47 MORE THAN ENOUGH (White Oak, ASCAP) 

53 MY TRAIN OF THOUGHT (Termite, ASCAP / Bughouse, 

ASCAP /Famous Monsters, BMI) 

67 NEVER TOO OLD TO ROCK 'N' ROLL (Tree, 

BMI /Strawberry Lane, BMI /Cross Keys, ASCAP /Karen 
Ann, ASCAP) HL 

15 NEW FOOL AT AN OLD GAME (Chappell, ASCAP /EEG, 

ASCAP) HL 

76 NEXT TO YOU (Guy, BMI /Uncle Frit, ASCAP) 

85 NO CHANCE TO DANCE (American Made, BMI /Little 
Big Town, BMI /Old Wolf, BMI/Wee B, ASCAP) 

30 OLD COYOTE TOWN (Warner -Tamerlane, BMI /Believus 
Or Not, ASCAP/WB, ASCAP /Make Believus, 

ASCAP /Screen Gems -EMI, BMI) 

55 ONE IN YOUR HEART ONE ON YOUR MIND 

(Songmedia, BMI /Friday Night, BMI) 

77 ONLY THE STRONG SURVIVE (Ensign, 

BMI /Downstairs, BMI) 
49 PAINT THE TOWN AND HANG THE MOON TONIGHT 

(Crowman, ASCAP/Warner- Elektra -Asylum, 

BMI /Kansas By The Sea, ASCAP) WBM 

90 SCARS (Gypsy Women, BMI) 
51 SETTING ME UP (Almo, ASCAP) 

44 SHE DESERVES YOU (COlgems -EMI, ASCAP /Don 
Schlitz, ASCAP /Almó, ASCAP) 

57 SHE REMINDED ME OF YOU (SBK April, ASCAP /Ides 
Of March, ASCAP /New and Used, ASCAP) HL 

62 SHE'S CRAZY FOR LEAVING (Granite, ASCAP /Coolwell, 
ASCAP /Chappell & Co., ASCAP) HL 

84 SHOOT THE MOON (Tag Team) 

48 SINCERELY (American League, BMI /Irving, 
BMI /Liason Two, BMI) HL/CPP 

94 SOMEWHERE IN CANADA (Jason Dee, BMI) 

12 SONG OF THE SOUTH (Jack & Bill, ASCAP) HL 

45 STAY NOVEMBER (SBK Combine, BMI /Sweet Baby, 

BMI) HL 

37 TELL IT LIKE IT IS (Conrad, BMI /01 Rapp, BMI( 

96 A TENDER LIE (With Any Luck, BMI) 
79 TENNESSEE NIGHTS (WB, ASCAP /Sante Fe, 

ASCAP/Warner- Tamerlane, BMI /Duck Songs, BMI( 

32 THERE'S A TEAR IN MY BEER (Acuff -Rose, BMI) 

71 THREADS OF GOLD (Loose Ends, ASCAP) 

7 'TIL YOU CRY (Chappell & Co., ASCAP /EEG, ASCAP) 

HL 

27 TRAINWRECK OF EMOTION (Wrensong, 

ASCAP /Headless Horseman, BMI) 
41 TWILIGHT TIME (Tro- devon, BMI) 

61 WALK THAT WAY (Eight -O -Five, ASCAP /Millhouse, 
BMI) 

80 WE MUST BE DOIN' SOMETHIN' RIGHT (Eddie 

Rabbitt, BMI /Englishtown, BMI) 
23 WHAT I'D SAY (Rick Hall, ASCAP /Alabama Band, 

ASCAP) WBM 

100 WHAT'S THE MATTER BABY (Para -Sac, 

SESAC /Joanna Jacobs, BMI) 

91 WHERE WAS I (Tapadero, BMI) 

33 WHICH WAY DO I GO (NOW THAT I'M GONE) 

(Intersong, ASCAP /Hide -A -Bone, ASCAP) HL 

25 WHO YOU GONNA BLAME IT ON THIS TIME (Tree, 

BMI /Hookem, ASCAP) HL 

58 YOU BABE (Acuff -Rose, BMI) CPP 

42 YOU GOT IT (SBK April, ASCAP /Gone Gator, 

ASCAP /Orbisongs, ASCAP) 

98 YOU ONLY LOVE ME WHEN I'M LEAVIN' (Ensign, 

BMI /Chuck Dixon, ASCAP) 

20 YOU STILL DO (Zomba, ASCAP /Makin' Songs, ASCAP) 
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Jennings Back In Spotlight 
for Annual NSAI Showcase 
NASHVILLE Waylon Jennings 
will make his first public appear- 
ance since his December heart 
bypass operation when he per- 
forms at the Nashville Songwrit- 
ers Assn. International showcase 
at the Vanderbilt Plaza Hotel 
here Friday (17). The showcase, 
which will feature writers per- 
forming their own songs, is part 
of the NSAI's eleventh annual 

songwriting symposium. 
Also included in the talent line- 

up are Randy Van Warmer, Tim 
Maichak, Beth Neilsen Chapman, 
Roger Murrah, Lee Satterfield, 
Bruce Carroll, and Pam Rose & 
Mary Ann Kennedy. 

Tickets for the showcase are 
$10 each and may be purchased 
from NSAI by calling 615 -321- 
5004. 

FOR WEEK ENDING FEBRUARY 18, 1989 

Gat /in Buys Pub /fishing Partnership 
NASHVILLE Songwriter and 
Universal Records artist Larry 
Gatlin has purchased a partner- 
ship in Affiliated Publishers Inc. 
(Billboard, Dec. 19, 1987) here and 
will place all his own unrestricted 
songs in the company's catalog. 
Long affiliated with Combine Mu- 
sic, Gatlin has sued Combine's pur- 
chaser, SBK, for unpaid royalties. 
SBK was recently bought by 
Thorn -EMI. 

In announcing his move to join 
Affiliated, Gatlin said at a press 
conference that SBK owes him 
$200,000 and that the company had 
never gotten any of his songs cut 

during the years it owned Corn- 
bine. 

Affiliated's other partners are 
Tony Harley and songwriters 

Gatlin will place 
his unrestricted 
songs with API 

Johnny Slate and Danny Morrison. 
In addition to operating its own 
music publishing divisions, API so- 
licits paid memberships from new 
songwriters and offers them cri- 

tique, demo, and pitching services. 
Members who get their songs cut 
receive half the publishing income, 
in addition to full writer share. 

An API press release says the 
service has secured 15 major cuts 
in its 18 months of operation. 

Gatlin declined to reveal the 
amount of his investment. He said 
his chief interest in joining API 
was to help restore dignity and 
recognition to songwriters. He 
criticized the buying and selling of 
Nashville publishing catalogs that 
reduced songs and songwriters to 
"commodities." EDWARD MORRIS 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)' 

O1 1 29 

** No.1 ** 
RANDY TRAVIS A WARNER BROS. 25738 (8.98) (CD) 15 weeks at No. One OLD 8 X 10 

2 3 3 22 K.T. OSLIN RCA 8369 (8.98) (CD) THIS WOMAN 

3 2 2 18 RICKY VAN SHELTON COLUMBIA 44221/CBS (CD) LOVING PROOF 

® 5 4 26 THE JUDDS RCA /CURB 8318- 1 /RCA(8.98) (CD) GREATEST HITS 

5 4 5 26 DWIGHT YOAKAM BUENAS NOCHES FROM A LONELY ROOM 
REPRISE 25749, WARNER BROS. (8.98) (CD) 

6 6 6 40 REBA MCENTIRE MCA 42134 (8.98) (CD) REBA 

7 7 14 13 STEVE EARLE UNI 7 /MCA (8.98) (CD) COPPERHEAD ROAD 

8 12 9 26 RESTLESS HEART RCA 8317.1 (8.98) (CD) BIG DREAMS IN A SMALL TOWN 

9 10 11 25 HIGHWAY 101 WARNER BROS. 25742 (8.98) (CD) 101 2 

10 8 7 32 HANK WILLIAMS, JR. WARNER /CURB 25725 /WARNER BROS. (8.98) (CD) WILD STREAK 

11 13 13 91 RANDY TRAVIS 3 WARNER BROS. 25568 -1 (8.98) (CD) ALWAYS & FOREVER 

12 14 15 25 TANYA TUCKER CAPITOL 48865 (8.98) (CD) STRONG ENOUGH TO BEND 

13 9 10 18 WILLIE NELSON COLUMBIA 44331/CBS (CD) WHAT A WONDERFUL WORLD 

14 11 8 47 GEORGE STRAIT MCA 42114 (8.98) (CD) IF YOU AIN'T LOVIN' YOU AIN'T LIVIN' 

15 16 12 29 DAN SEALS CAPITOL 46976 (8.98) (CD) RAGE ON 

16 15 16 23 THE OAK RIDGE BOYS MCA 42205 (8.98) (co) MONONGAHELA 

17 17 18 102 RICKY VAN SHELTON COLUMBIA 40602 /CBS (CD) WILD EYED DREAM 

18 20 20 42 RODNEY CROWELL COLUMBIA 44076 /CBS (CD) DIAMONDS & DIRT 

19 21 23 65 KATHY MATTEA MERCURY 832 793.1 (CD) UNTASTED HONEY 0 23 22 35 KEITH WHITLEY RCA 6494 -1 (8.98) (CD) DON'T CLOSE YOUR EYES 

21 18 17 82 ROSANNE CASH COLUMBIA 40777/CBS (CD) KING'S RECORD SHOP 

22 22 19 18 THE CHARLIE DANIELS BAND EPIC 44324 /CBS (CD) HOMESICK HEROES 

23 19 21 54 VERN GOSDIN COLUMBIA 40982/CBS (CD) CHISELED IN STONE 

24 24 24 81 K.T. OSLIN RCA 5924.1 (8.98) (CD) 80'S LADIES 

25 27 44 3 EMMYLOU HARRIS WARNER BROS. 25776 (8.98) BLUEBIRD 

26 25 25 16 THE STATLER BROTHERS MERCURY 834 626 (CD) THE STATLERS GREATEST HITS 

27 28 27 73 GEORGE STRAIT MCA 42035 (8.98) (CD) GREATEST HITS, VOL. 2 

2$ 35 35 19 PATTY LOVELESS MCA 42223 (8.98) (CD) HONKY TONK ANGEL 

29 29 29 39 SKIP EWING MCA 42128 (8.98) (CD) THE COAST OF COLORADO 

30 26 26 36 ALABAMA RCA 6825 -R (9.98) (CD) ALABAMA LIVE 

31 30 28 139 RANDY TRAVIS £2 WARNER BROS. 1.25435 (8.98) (CD) STORMS OF LIFE 

32 31 30 39 SWEETHEARTS OF THE RODEO COLUMBIA 40614 /CBS (CD) ONE TIME, ONE NIGHT 0 37 47 18 EARL THOMAS CONLEY RCA 6824 -1 (8.98) (CD) THE HEART OF IT ALL 

34 33 33 18 ANNE MURRAY CAPITOL 48764 (8.98) (CD) AS I AM 

35 32 32 93 REBA MCENTIRE MCA 5979 (8.98) (CD) GREATEST HITS 

36 47 71 96 THE JUDDS RCA /CURB 5916 -1 /RCA (8.98) (CD) HEARTLAND 

37 34 34 22 THE DESERT ROSE BAND MCA /CURB 42169/MCA (8.98) (CD) RUNNING 

38 36 36 156 ALABAMA RCA AHLI.7170 (8.98) (CD) GREATEST HITS 

©Copyright 1989, Billboard Publications, Inc. 
TM No part of this publication may be reproduced, stored 

in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise. without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL & NUMBER; DISTRIBUTING LABEL (SUG. LIST PRICE)* 

39 39 42 9 BUCK OWENS CAPITOL 91132 (8.98) (CD) HOT DOG 

40 45 40 19 LEE GREENWOOD MCA 42219 (8.98) (CD) GREATEST HITS VOLUME TWO 

41 40 31 28 THE FORESTER SISTERS WARNER BROS. 25746 (8.98) (co) SINCERELY 

42 41 38 82 HANK WILLIAMS, JR. WARNER /CURB 25593 -1 /WARNER BROS. (8.9B) (CD) BORN TO BOOGIE 

43 43 46 12 NANCI GRIFFITH MCA 42255 (8.981 (co) ONE FAIR SUMMER EVENING 

44 42 41 26 KIM CARNES MCA 42200 (B.95) (co) VIEW FROM THE HOUSE 

45 44 39 14 BARBARA MANDRELL CAPITOL 90416 (8.98) (co) I'LL BE YOUR JUKEBOX TONIGHT 

46 38 37 17 SAWYER BROWN CAPITOL /CURB 90417 /CAPITOL (8.98) (co) WIDE OPEN 

57 66 3 NITTY GRITTY DIRT BAND MORE GREAT DIRT: THE BEST OF (VOL. II) 
WARNER BROS. 25830 (8.98) 

48 NEW 1 LYLE LOVETT MCA /CURB 42263/MCA (8.98) (CD) LYLE LOVETT AND HIS LARGE BAND 

49 50 43 62 MERLE HAGGARD EPIC 40986 /CBS (CD) CHILL FACTOR 

50 46 48 19 WAYLON JENNINGS MCA 42222 (8.98) (CD) FULL CIRCLE 

51 49 49 43 JO-EL SONNIER RCA 6374 -1(8.96) (co) COME ON JOE 

52 48 50 10 JOHNNY CASH MERCURY 834 778 -1 (CD) WATER FROM THE WELLS OF HOME 

53 51 45 40 K.D. LANG SIRE 25724 /WARNER BROS. (8.98) (CD) SHADOWLAND 

54 54 60 13 MICKEY GILLEY AIRBORNE 0103 (8.98) (CD) CHASING RAINBOWS 

55 56 52 45 RICKY SKAGGS EPIC 40623/CBS (CD) COMIN' HOME TO STAY 

56 52 53 24 ASLEEP AT THE WHEEL EPIC 44213 /CBS (CD) WESTERN STANDARD TIME 

57 53 55 37 EDDIE RABBITT RCA 6373 (8.98) (CD) I WANNA DANCE WITH YOU 

58 60 61 223 HANK WILLIAMS, JR. V GREATEST HITS, VOLUME I 

WARNER /CURB 60193 /WARNER BROS. (8.98) (CD) 

59 63 59 79 PATSY CLINE MCA 12 (8.98) GREATEST HITS 

60 58 56 18 THE BELLAMY BROTHERS MCA /CURB 42224/MCA (8.98) (co) REBELS WITHOUT A CLUE 

61 59 58 47 CHARLEY PRIDE 16TH AVENUE 70551 (8.98) I'M GONNA LOVE HER ON THE RADIO 

62 62 62 33 CANYON 16TH AVENUE 70552 (8.98) I GUESS I JUST MISSED YOU 

63 61 67 83 HIGHWAY 101 WARNER BROS. 25608.1 (8.98) (CD) HIGHWAY 101 

64 55 54 68 BILLY JOE ROYAL ATLANTIC AMERICA 90658 -I /ATLANTIC (8.98) (CD) THE ROYAL TREATMENT 

65 65 - 150 THE JUDDS RCA /CURB AHL1- 7042 /RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 

® 73 72 131 HANK WILLIAMS, JR. 
8. 

GREATEST HITS, VOLUME II 
WARNER CURB 25328 WARNER BROS. (98) (CD) 

ó RE -ENTRY 133 DWIGHT 
REPRISE 25372 

YO, AKAM 
WARNER B ROS. (8.98) (CD) 

GUITARS, CADILLACS, ETC., ETC. 

68 68 - 50 DAN SEALS CAPITOL 48308 (8.98) (CD) THE BEST 

69 75 74 168 ALABAMA V2 RCA AHL1.4939 (8.98) (CD) ROLL ON 

70 67 68 106 HANK WILLIAMS, JR. WARNER /CURB 1 .25538,WARNER BROS. (8 98) (CD) HANK "LIVE" 

71 72 57 32 SOUTHERN PACIFIC WARNER BROS. 25609 (8.98) (CD) ZUMA 

72 70 63 6 GARY STEWART HIGHTONE 8014 (5.98) (co) BRAND NEW 0 NEW 1 GENE WATSON WARNER BROS. 1.25832 (8.98) (CD) BACK IN THE FIRE 

74 64 51 22 T. GRAHAM BROWN CAPITOL 48621 (8.98) (CD) COME AS YOU WERE 

75 71 70 108 RESTLESS HEART RCA 5648 (8.98) (CD) WHEELS 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) 
certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a 
numeral following the symbol. CBS Records and PolyGram Records do not issue a suggested list price for their product. 
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VIDEO RETAILING 

Erol's Contest Sends Winners To Oscars, Sort Of 
BY MELINDA NEWMAN 

NEW YORK It may not have the 
glamour of the Shrine Auditorium, 
but Erol's Night At The Oscars cele- 
bration will have all the comforts of 
home. 

On March 29, the Erol's chain is 

sending a lucky winner to the Os- 
cars -Ken and Barbara Oscar of 
Springfield, Va., that is -for a 
star- studded, award -filled evening. 

Patrons can enter the contest, 
which started Feb. 10, at all of 
Erol's 182 outlets by renting specif- 
ic movies that were either Oscar 

4 0 
A WEEKLY PREVIEW 

/tillilll DI b[il 4 
OF UPCOMING VIDEO RELEASES* 

TITLE (MPAA RATING) 
STARS 

STUDIO /LIST PRICE 

PREBOOK 

CUTOFF 

(STREET DATE) 

BOX OFFICE 

IN MILLIONS 
(# OF SCRS6) 

P -O -P 
AVAIL - 

ABILITY 

BIG BUSINESS (PG) 
Bette Midler, Lily Tomlin 
Touchstone /$89.95 

2/21/89 
(2/28/89) 

$40.1 
(1,232) 

Ad Mats, 
Standee, 
Poster, 

Counter - 
card, 

Banners 

THE HERO AND THE TERROR (R) 
Chuck Norris 
Media /$89.95 

2/8/89 
(2/22/89) 

$5.3 
(995) 

Poster 

IMAGINE: JOHN LENNON (R) 
Documentary 
Warner /$89.95 

2/16/89 
(3/8/89) 

$3.7 
(561) 

Standee, 
Poster, 

Fact 
Sheet, 

Stream- 
ers 

IRON EAGLE II (PG) 
Louis Gossett Jr. 
IVE/$89.95 

2/15/89 
(3/9/89) 

$9.5 
(878) 

Poster, 
Sell 

Sheet, Ad 
Mats 

MARRIED TO THE MOB (R) 
Michelle Pfeiffer, Dean Stockwell, 
Matthew Modine 
Orion /$89.98 

2/7/89 
(2/23/89) 

$21.3 
(828) 

Poster 

SPIKE OF BENSONHURST (R) 
Ernest Borgnine, Sasha Mitchell 
Virgin /$89.95 

2/14/89 
(3/1/89) 

$0.6231 
(114) 

Poster, 
Ad Mats 

UNSETTLED LAND (PG) 
Kelly McGillis, John Shea 
Nelson /$79.98 

2/7/89 
(2/23/89) 

NA 
(NA) 

Poster, 
Release 
Sheet 

THE YEAR MY VOICE BROKE (PG- 
13) 
Noah Taylor, Leone Carmen, Ben 
Mendelsohn 
IVE/$89.95 

2/15/89 
(3/9/89) 

$0.2139 
(20) 

Poster 

INFORMATION FURNISHED BY VIDEO FORECASTER. 

OTHER TITLES 

BLACK EAGLE 
Sho Kosugi, Jean Claude Van Damme 
Imperial /$89.95 
Prebook cutoff: 2/14/89; Street: 2/28/89 

DOGS OF HELL 
Earl Owensby, Bill Gribble, Jerry 
Rushing 
Video Treasures /$9.98 
Prebook cutoff: none; Street: none 

FAT ALBERT EASTER SPECIAL 
Children 
Video Treasures /$9.98 
Prebook cutoff: none; Street: none 

THE FIVE OF ME 
David Birney, Dee Wallace 
King Bee/$39.95 
Prebook cutoff: 2/15/89; Street: 3/9/89 

THE GLORY BOYS 
Rod Steiger, Anthony Perkins 
Video Treasures /$9.98 
Prebook cutoff: none; Street: none 

HENRY'S CAT: THE BIRTHDAY CAPER 
Animated 
Family /$9.95 
Prebook cutoff: 2/15/89; Street: 3/9/89 

I WANNA HOLD YOUR HAND 
Nancy Allen, Marc McClure, Bobby 
DiCicco 
Warner /$79.95 
Prebook cutoff: 2/13/89; Street: 3/7/89 

SHIRLEY MACLAINE'S INNER 
WORKOUT 
Instructional 
Vestron /$29.98 
Prebook cutoff: 2/1 5/89; Street: 3/15/89 

MAYFLOWER MADAM 
Candice Bergen 
Vidmark /$79.95 
Prebook cutoff: 2/16/89; Street: 3/8/89 

NOVA: LAND OF THE POLAR BEARS 
Documentary 
Vestron /$29.98 
Prebook cutoff: 2/15/89; Street: 3/15/89 

NOVA: SAVING THE SISTINE CHAPEL 
Documentary 
Vestron /$29.98 
Prebook cutoff: 2/15/89; Street: 3/15/89 

NOVA: THE WONDERS OF PLASTIC 
SURGERY 
Documentary 
Vestron /$29.98 
Prebook cutoff: 2/15/89; Street: 3/1 5/89 

SHOTGUN 
Stuart Chapin, Rif Hutton 
RaeDon /$69.95 
Prebook cutoff: 2/14/89; Street: 2/27/89 

SPORTS CARTOONS 
Animated 
Family /$14.95 
Prebook cutoff: 2/15/89; Street: 3/9/89 

To get your company's new video releases listed, send the following information -title. performers, dis- 

tributor /manufacturer, format(s), prebook cutoff, ship date, box- office gross, and suggested list price (if 

available) -to Video Releases, Billboard, 1515 Broadway, New York, N.Y. 10036. 
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winners or nominees. Nonrenters 
can also enter by filling out a form 
available in the store. 

The mastermind behind the pro- 
motion, Erol's VP of marketing and 
merchandising Ron Castell, says, 
"The whole idea is to have fun with 
the contest and tie it to increasing 
awareness of our catalog of titles. 
Often the business is just too hits 
driven. This promotion came out of 
an idea: How do we get people to fo- 
cus on other than new movies ?" 

"In the February issue of our 
movie magazine to our subscribers 
we listed between 200 and 300 titles 
of Academy Award -winning or nom- 
inated films," says company spokes- 
woman Michele Abballe. "When 

The Oscars, Barb and Ken, are the 
gracious hosts for the party being 
staged in conjunction with the A Night 
At The Oscars promotion being run by 
Erol's. The Springfield, Va. -based 
chain promises that like the real 
McCoy in Hollywood, its Oscar gala 
will be a star -studded occasion. 

ist Vid Features 

Takes 2nd Stab 

After AVA Exit 
BY EARL PAIGE 

LOS ANGELES First Video Fea- 
tures, a new film supplier here that 
once promised to offer video stores 
an exclusive 90 -day protected- terri- 
tory window on feature titles, claims 
it is "just now taking off," following 
a collapse of its original plan to 
launch the program via the American 
Video Assn. 

The 6- month -old firm earlier re- 
funded $200,885 to dealers who origi- 
nally signed on to be partners. 

Launched in August at the Video 
Software Dealers Assn. annual con- 
vention in Las Vegas, First Video 
Features hoped to capitalize on the 
fame of gossip columnist Rona Bar- 
rett, a partner in the venture (Bill- 
board, Aug. 27). 

When initial signings of retailers to 
the program proved disappointing, 
the AVA decided to exit, according to 
William Trowbridge, chairman of 
First Features and husband of Bar- 
rett. "On the advice of our legal ad- 
visers, we virtually shut down and 
started up all over again," he says. 

The plan originally called for the 
(Continued on next page) 

people rent one or more of these 
movies, they drop their form in a 
box to enter the contest." The dead- 
line for entries is March 12, with the 
drawing taking place March 22. 

Erol's, which operates in eight 
states and the District of Columbia, 
will fly in the winner from any loca- 
tion, put him or her up in a hotel, 
and provide limo service to and from 
the Oscars' house. In addition, the 
winner will also receive a home en- 
tertainment center, a projection 
television, a lifetime membership to 
Erol's video, 61 free rental coupons, 
and an Oscar- winning -movie li- 
brary. 

The first step in the promotion 
was finding a willing, and appropri- 
ately named, family. Abballe went 
through the membership lists at all 
of the Erol's stores and checked 
telephone books for Oscar families 
in the many markets it covers. She 
called 10 families before she got her 
first yes. However, that person's 
house was too small, so the search 
went on until she found Ken and 
Barbara. 

"We're anticipating having be- 
tween 50 and 100 people there, so 
we needed some space," Abballe 
said. "Ken and Barbara have an 

(Continued on page 47) 
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Compiled from a national sample of 
retail store sales reports. 

TITLE 
Copyright Owner, Manufacturer, Catalog Number 

Ñ o 
n 

i z 

v ú y. 

ma 
,e L 

1 1 18 

* * NO. i * * 
CINDERELLA 
Walt Disney Home Video 410 1950 26.99 

2 2 70 LADY AND THE TRAMP 
Walt Disney Home Video 582 

1955 29.95 

3 4 121 
SLEEPING BEAUTY 
Walt Disney Home Video 476 

1959 29.95 

4 8 35 MICKEY COMMEMORATIVE EDITION 
Walt Disney Home Video 690 1988 14.95 

5 5 177 
DUMBO 
Walt Disney Home Video 24 

1941 29.95 

6 3 74 
AN AMERICAN TAIL 0 
Amblin Entertainment /MCA Home Video 80536 1986 29.95 

7 7 140 WINNIE THE POOH AND TIGGER TOO 
Walt Disney Home Video 64 

1974 14.95 

8 6 140 
ALICE IN WONDERLAND 
Walt Disney Home Video 36 

1951 29.95 

9 9 15 
RAFFI IN CONCERT WITH THE RISE & SHINE BAND 0 
Troubadour Records Ltd. /A &M Video VC6179 

1988 19.98 

10 11 16 
TEEN MUTANT NINJA TURTLES: HEROES... 
Family Home Entertainment 23978 

1988 14.95 

11 12 126 WINNIE THE POOH AND THE HONEY TREE 
Walt Disney Home Video 49 

1965 14.95 

12 15 35 
MICKEY AND THE BEANSTALK 
Walt Disney Home Video 691 

1988 14.95 

13 13 89 
DISNEY'S SING ALONG SONGS: HEIGH -HO! 
Walt Disney Home Video 531 

1987 14.95 

14 16 2 DINOSAURS, DINOSAURS, DINOSAURS 
Twin Tower Video 

1988 29.95 

15 NEW 6 TEEN MUTANT NINJA TURTLES: HOT RODDING... 
Family Home Entertainment 23980 

1989 14.95 

16 21 13 
SING -ALONG. DANCE -ALONG, DO -ALONG 
Lorimar Home Video 572 

1988 14.95 

17 18 17 
THE THREE CABALLEROS 
Walt Disney Home Video 411 

1945 29.95 

18 14 35 
DISNEY'S SING ALONG SONGS: YOU CAN FLY! 
Walt Disney Home Video 662 

1988 14.95 

19 25 136 WINNIE THE POOH AND THE BLUSTERY DAY 
Walt Disney Home Video 63 

1968 14.95 

20 19 26 
BUGS BUNNY SUPERSTAR 
MGM /UA Home Video M201323 1988 19.95 

21 22 4 
MOTHER GOOSE STORIES 
Lorimar Home Video 574 

1988 14.95 

22 17 3 
DENVER, THE LAST DINOSAUR 
World Events Productions, Ltd. /Fries Home Video 91660 

1988 19.95 

23 23 2 
TEEN STEAM 
J2 Communications 120029 

1988 19.95 

24 NEW ' 
PERSONAL FAVORITES: THE FLINTSTONES 
Hanna -Barbera Home Video 1137 

1988 29.95 

25 10 35 
DUCKTALES: DAREDEVIL DUCKS 
Walt Disney Home Video 694 

1988 14.95 

ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 mil ion at retail for 
theatrically released programs, or of at least 25,000 units or $1 million at suggested retail for 
nontheatrical titles. 

P 
ITA platinum certification for a minimum sale of 250,000 units or a dollar volume 

of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at 

suggested retail for nontheatrical titles. 
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FIRST VIDEO FEATURES 
(Continued from preceding page) 

AVA membership to "get the first 
crack," says VP of marketing Robert 
Rosser. "We were encouraged be- 
cause 200 signed up with cash in the 
bank by Sept. 20," he says, adding 
that the problem came when First 
Features wanted to expand beyond 
the AVA. 

Rosser, a veteran store operator 
and partner in First Features, origi- 
nally operated from the AVA's new 
headquarters in the Phoenix, Ariz., 
suburb of Chandler, but moved here 
Jan. 14. 

First Features is headquartered in 
the Rona Barrett Enterprises office 
on Sunset Boulevard, where Trow- 
bridge also operates Levine /Trow- 
bridge Productions. 

John Power, president and founder 
of the AVA, says his association is in 
the midst of new expansion and re- 
finement of its services. "It was go- 
ing to take longer to launch than our 
members wanted," says Power. "The 
concept is sound. But now that the 
AVA is member -owned, our mem- 
bers want to focus on our more basic 
objectives, our buying programs." 

In Georgia, William Patterson, one 
of seven AVA directors and head of 
five -store Columbus Tape & Video, 
says the board is deferring all com- 
ments regarding First Features to 
Power. 

Rosser claims 813 individual store 
owners responded in the first 15 days 
following circulation of a new plan 
Jan. 15. Under the plan, dealers for- 
ward an $800 refundable advance de- 
posit, pay a $35 signing fee, and 
agree to buy seven copies of each ti- 
tle First Features releases. 

Rosser says First Features has 
signed with accounting firm La- 
venthol & Horwath to handle pro- 
cessing of the advance deposits, and 
has signed a duplication and distribu- 
tion pact with duplication giant Rank 
Video Services of America. 

"We will need about 2,500 dealers 
signed to put us at the $2 million 
point where we can begin acquiring 
feature films," says Rosser. 

Elements of the new program 
downplay a facet originally empha- 
sized -that of dealers being offered 
product before any theatrical or oth- 
er distribution. 

"Dealers want product that has 
some theatrical recognition. Eventu- 
ally, we could offer certain films to 
stores prior to theatrical showing," 
says Rosser. 

Now the emphasis is on receiving a 
title exclusively in a 25,000- population 
radius for a 90-day period at what 
Rosser calls "distributor price," or 
$57. A promotion piece boasts "direct - 
to- dealer distribution bypassing the 
studios and distributors." 

Both Rosser and Trowbridge ac- 
knowledge that chain stores are "a 
problem" because of territory assign- 
ments. "We are talking with one New 
Jersey chain, however, that hopes its 
outlying stores in small cities can 
sign up," says Rosser. "The re- 
sponse, frankly, is coming from 
small -town America." 

A1;TIllNMí1R'l' 
The results are fast. The 
reach is vast. And the call is 
free! To place a Billboard 
Classified ad, call Jeff Serette 
at (800) 223 -7524. 

-Tedtek 4 e 40-1,q.ovv&evvieteA4// 

Billboard Spotlights 

A Retailer's Guide to 

MUSIC VIDEO 
A Must -Read -dc -Keep Reference Spotlight of What's Hot and What's Coming in 1989 

10 ways to increase music video sell -through in record stores. 

Quotes from chain 8e andle buyers and owners. 

What are record /video labels doing to capture record stores? 

Interviews with videolab 
ideo cassettes, VHS, 8mm, DAT. 

Hardware trends -- CD. CD3, CDV /lazerdisks, 
Interviews with hardware execs and retailers. 

A -Z survey of videolabels -- all -time best sellers, 

current sales champs, new music video for 
8e execs on 

Experts speak -- articles fm 
case is 

video 
& 
programmers msi 8e 

marketing strategies, 

Don't miss this exciting new advertising opportunity! 

ISSUE DATE: April 8 / AD DEADLINE : March14 

For Ad Details, Contact: 

DAVE NELSON, National Advertising Director (Video): (212) 536 -5275 

ANNE REHMAN: (213) 859 -5313 / KEN KARP (212) 536 -5017 ARTY SIMON (213) 859 -5369 or 49 
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RTEE CONE 

"NEIL DIAMOND'S 

GREATEST HITS LIVE" 

AN INTIMATE HOME VIDEO 

CONCERT THAT DELIVERS 

ALL THE EXCITEMENT 

OF HIS SOLD -OUT SHOWS. 

FEATURING "AMERICA," 

"HEADED FOR THE FUTURE," 

"YOU DON'T BRING ME FLOWERS," 

"HEARTLIGHT," "I AM...I SAID" 

AND OTHER CLASSIC SONGS. 

PLUS THE NEW VIDEO OF NEIL'S 

CURRENT HIT, "THIS TIME." 

ON CMV HOME VIDEO 

DISTRIBUTED BY CBS RECORDS. 

Order Cutoff: 2/24 In Store: 3/14 
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Compiled from a national sample of retail store rental reports. 

TITLE Copyright Owner, 
Manufacturer, Catalog Number 

Principal 
Performers 

c 
v 

& z 

1 1 4 

* 
YOUNG GUNS 

* No.1 * * 
Morgan Creek Productions 
Vestron Video 5267 

Emilio Estevez 
Kiefer Sutherland 

1988 R 

2 2 5 RED HEAT IVE 66057 A. Schwarzenegger 
James Belushi 

1988 R 

3 NEW DIE HARD CBS -Fox Video 1666 Bruce Willis 
Bonnie Bedelia 

1988 R 

4 3 12 THREE MEN AND A BABY Touchstone Pictures 
Touchstone Home Video 658 

Tom Selleck 
Steve Guttenberg 1987 PG 

5 39 2 THE DEAD POOL Warner Bros. Inc. 
Warner Home Video 11810 Clint Eastwood 1988 R 

6 NEW THE PRESIDIO Paramount Pictures 
Paramount Home Video 31978 

Sean Connery 
Mark Harmon 

1988 R 

7 6 3 THE GREAT OUTDOORS 
Universal City Studios 
MCA Home Video 80811 

Dan Aykroyd 
John Candy 

1988 PG 

8 5 7 SHORT CIRCUIT 2 
Tri -Star Pictures 
RCA /Columbia Home Video 6.27008 

Fisher Stevens 
Michael McKean 

PG 

9 4 10 WILLOW 
LucasFilm Ltd. 
RCA /Columbia Home Video 6 -20936 

Val Kilmer 
Joanne Whalley 

1988 PG 

10 NEW II. BULL DURHAM Orion Pictures 
Orion Home Video 8722 

Kevin Costner 
Susan Sarandon 

1988 R 

11 7 11 COLORS Orion Pictures 
Orion Home Video 8720 

Robert Duvall 
Sean Penn 

1988 R 

12 10 5 
THE UNBEARABLE LIGHTNESS OF 
BEING 

Orion Pictures 
Orion Home Video 8721 

Daniel Day -Lewis 
Juliette Binoche 

1988 R 

13 9 16 BEETLEJUICE Warner Bros. Inc. 
Warner Home Video 11785 Michael Keaton 1988 PG 

14 14 7 LICENSE TO DRIVE 
United Artists Pictures, Inc. 
CBS -Fox Video 4753 

Corey Haim 
Corey Feldman 

1988 PG -13 

15 13 13 ABOVE THE LAW Warner Bros. Inc. 
Warner Home Video 11786 Steven Seagal 1988 R 

16 15 7 ARTHUR 2 ON THE ROCKS Warner Bros. Inc. 
Warner Home Video 11811 

Dudley Moore 
Liza Minnelli 1988 PG 

17 18 6 BLOODSPORT Cannon Films Inc. 
Warner Home Video 37062 Jean Claude Van Damme 1988 R 

18 17 10 FUNNY FARM Warner Bros. Inc. 
Warner Home Video 11809 

Chevy Chase 
Madolyn Smith 

1988 PG 

19 11 5 MONKEY SHINES 
Orion Pictures 
Orion Home Video 2766 

Jason Beghe 
John Pankow 

1988 R 

20 12 4 THE BLOB Tri -Star Pictures 
RCA /Columbia Home Video 6 -27010 

Kevin Dillon 
Shawnee Smith 

1988 R 

21 8 6 
A NIGHTMARE ON ELM STREET 4: THE 
DREAM MASTER 

New Line Cinema 
Media Home Entertainment M012000 Robert Englund 1988 R 

22 16 14 E.T. THE EXTRA -TERRESTRIAL 
Amblin Entertainment 
MCA Home Video 77012 

Henry Thomas 
Dee Wallace 

1982 PG 

23 29 3 PHANTASM II 
Spacegate Corporation 
MCA Home Video 80839 

James Le Gros 
Reggie Bannister 1988 R 

24 21 3 KANSAS Media Home Entertainment MO12018 Matt Dillon 
Andrew McCarthy 

1988 R 

25 19 12 BILOXI BLUES Universal City Studios 
MCA Home Video 80799 

Matthew Broderick 
Christopher Walken 1988 PG -13 

26 NEW II. MOONWALKER Ultimate Production 
CBS Music Video Enterprises 49009 Michael Jackson 1988 NR 

27 23 7 MIDNIGHT CROSSING Vestron Pictures Inc. 
Vestron Video 6028 

Faye Dunaway 
Daniel J. Travanti 1987 R 

20 31 7 CASUAL SEX? 
Universal City Studios 
MCA Home Video 80788 

Lea Thompson 
Victoria Jackson 

1988 R 

29 25 10 OFF LIMITS CBS -Fox Video 1657 Willem DaFoe 
Gregory Hines 1987 R 

30 20 13 THE SEVENTH SIGN Tri -Star Pictures 
RCA /Columbia Home Video 6 -27007 

Demi Moore 
Jurgen Prochnow 1988 R 

31 26 24 PLANES, TRAINS, AND AUTOMOBILES Paramount Pictures 
Paramount Home Video 32036 

Steve Martin 
John Candy 

1987 R 

32 30 7 THE RESCUE Touchstone Pictures 
Touchstone Home Video 869 

Kevin Dillon 
Charles Haid 

1988 PG 

33 32 13 RETURN TO SNOWY RIVER Walt Disney Home Video 699 Tom Burlinson 
Sigrid Thornton 1988 PG 

34 22 19 SHOOT TO KILL Touchstone Pictures 
Touchstone Home Video 697 

Sidney Poitier 
Tom Berenger 

1988 R 

35 36 2 THE THIN BLUE LINE HBO Video 0177 Not Listed 1988 NR 

36 38 18 MASQUERADE CBS -Fox Video 4749 Rob Lowe 
Meg Tilly 

1988 R 

37 40 4 VIBES RCA /Columbia Pictures Home Video 6- 
25002 

Cyndi Lauper 
Jeff Goldblum I988 PG 

38 24 11 STAND AND DELIVER Warner Bros. Inc. 
Warner Home Video 11805 

Edward James Olmos 
Lou Diamond Phillips 

1988 PG 

39 27 22 BROADCAST NEWS CBS -Fox Video 1654 William Hurt 
Albert Brooks 

1987 R 

40 33 2 HOT TO TROT Warner Bros. Inc. 
Warner Home Video 11788 

Bob Goldthwait 
Dabney Coleman 

1988 PG 

ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, 
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. 0 ITA platinum certification for a minimum sale of 
250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million 
at suggested retail for nontheatrical titles. 
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THE OREGON /SOUTHWEST WASHINGTON Chapter of the Video Software 
Dealers Assn. will repeat its yearly mini trade show Feb. 19 at the 
Montgomery Park in Portland. Called the Third Annual Great North- 
west Video Expo, the event will include a screening of the CBS /Fox 
Video release "Big," a speech on time management by Priority Man- 
agement president Michael Fortino, seminars, and suppliers' exhibits. 
The chapter will also collect new and used videotapes, to be donated to 
the area's childrens hospitals. For more information contact Tom 
Keenan at 503- 224 -8499. 

EROL'S SAYS IT has statistical proof that its Discovery Series, the promo- 
tion designed to plug the video release of movies that were largely 
overlooked, works. The Springfield, Va. -based web tracked how each 
Discovery film performed during the first five months of the program, 
comparing rental totals with those generated by A titles. For example: 
The box office for last August's "White Of The Eye" only earned .4% 
of the $80 million that "Moonstruck" rang up, and yet, at Erol's, the 
lesser -known movie's rentals, $171,637, equaled 31.7% of the rentals 
posted by Cher's blockbuster. Similarly, while the theatrical run of 
"Lady In White" only posted 3.4% of that earned by "Frantic," in Sep- 
tember, Erol's rentals for "Lady ... " equaled 55.8% of the fees paid 
for "Frantic." 

THE FEBRUARY ISSUE of Pay Per View Report, the VSDA newsletter, 
cites five suppliers that provide an average window of at least 60 days 
between a movie's video and PPV run: Virgin Vision (90 days), Repub- 
lic Home Video (90 days), Forum Home Video (90 days), Nelson Enter- 
tainment (70 days), and SVS (60 days). International Video Entertain- 
ment and Paramount Home Video each average a 45-day window; 
there is also a 45-day window in most PPV homes on Warner Home 
Video titles. Orion's window for A titles is 35 days; it's 30 days for 
Touchstone Video, Vestron Video, New World Video, MGM /UA Home 
Video, and RCA /Columbia Home Video. CBS /Fox Video and MCA 
Home Video average 25 days, while HBO Video's protection averages 
20 days. 

NORTHEAST MANAGEMENT INC. has moved to a new corporate office /ware- 
house facility in Lincoln, R.I. Northeast, which owns eight of the 28 
Major Video stores that are located in Rhode Island and southeastern 
Massachusetts, previously worked out of three separate offices in 
nearby Central Falls. 

AUTOMATED MOVIE CLUB has signed three distribution deals, bringing the 
vending machine company's tally of operators to 10. Automated Mer- 
chandising Concepts of Florida, a branch of Automated Movie Club's 
Centerbrook, Conn.-based parent company, will handle the machines in 
Florida; Hampton Video Concepts has signed on for distribution in 
New York and Long Island, N.Y.; and Automated Machines of Dela- 
ware has pacted for placement in Delaware and northern Maryland. 
Automated Merchandising Concepts says it has placed 202 of the rent- 
al and sales machines to date. GEOFF MAYFIELD 

EROL'S CONTEST WINNERS GO TO OSCARS 
(Continued from page 44) 

going to set up a heated tent and 
we'll have six to 10 large screen pro- 
jections." In addition to the win- 
ners, the party will also be attended 
by Erol's executives, Springfield 
politicians, and celebrities June Al- 
lyson, Donald O'Connor, and James 
Doohan, who played Scotty in the 
original "Star Trek" TV series. 

Erol's has tied in with the ABC af- 
filiate in Washington, D.C., which 
will feed back coverage to the Os- 
cars' house from its reporter on the 
scene in Los Angeles. Another re- 
porter will be stationed at the house 
and will feed into local breaks from 
the nationally -televised show. 

Erol's also linked up with Spring- 
field radio station WRQX -FM, 
which is giving away 50 Oscar -win- 
ning films. The grand prize, a trip to 
Barbara and Ken's house, will be 
awarded to one of the film winners. 
Second prize is a trip to the actual 
Oscars ceremony in California. 
Erol's is tying in movie giveaways 
with radio stations in other mar- 
kets. 

Castell is confident that getting 
people to rent deeper than the latest 
hit will last after the promotion has 
faded. "I think we can get people in- 
volved to where they no longer just 
ask what's new, but what's good." 

240 VIDEO TITLES in 
2 sq.ft. for counter 

or wall display. 

i3rowwr 
DISPLAY SYSTEMS 
CHICAGO ONE STOP, INC. 
401 West Superior Chicago. IL 80610 

Phone: 312-622/0022. Tollfree: B00- 822/4410 
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Brian may have 
inherited more 

than good looks. 

One of his parents carries the Huntington's Disease 
gene. That means that Brian has a 50/50 chance of 
getting this fatal disease. 

He may not have symptoms until he's thirty, or older. 
But once Huntington's starts, its course is steadily 
downhill. During the next 10 to 25 years this disease 
of the central nervous system will gradually strip him 
of all mental and physical abilities. 

As of today there is no cure. 
Please help us find one. 

Send your contribution* to 
0. Huntington's Disease Society of America, Inc. 

140 W. 22nd Street, New York, NY 10011 
1- 800 -345 -HDSA 

*Your contributions are deductible to the full extent of the law. 

THIS SPACE CONTRIBUTED BY THE PUBLISHER 

Lone Vid Station 
Thrives Despite 
Big Competition 

BY EDWARD MORRIS 

NASHVILLE Danny Hall can 
look out the front window of the 
Video Station store he manages 
here and see his archcompetitor, 
Blockbuster Video, looming on the 
hill above him. But while several 
other stores in the area have been 
crushed by Blockbuster's competi- 
tive weight, Video Station contin- 
ues to prosper. 

Did Blockbuster hurt the 7 -year- 
old operation when it moved in a 
little more than a year ago? "It 

`We've had people 
who've switched 

from Blockbuster' 
would be a lie if I said no," Hall ad- 
mits. "They're so close to us, it af- 
fected us a little bit. We're not go- 
ing broke by any means. We're do- 
ing very well." 

Hall credits the "good clientele" 
his store has cultivated over the 
years in the upscale shopping mall 
where he's located. "We try to 
work with our customers," he ex- 
plains. "If someone is late, we try 
to work with them on the late 
fee -which I don't think Block- 
buster does. We've had some cus- 
tomers who've switched from 
Blockbuster because of that fact." 

Among other more tangible 
comparisons: Video Station is open 
from noon -8 p.m. Mondays- Satur- 
days, and from 1 -6 p.m. on Sun- 
days. Blockbuster operates from 
10 a.m.- midnight every day. 

Video Station's rental rates are 
$1.99 on all videos, except for 
weekends, during which new titles 
are tagged at $2.99. Blockbuster's 
movies rent for $3 each for two 
days. 

Although Video Station carries a 
selection of adult movies, it does 
not advertise the fact. Blockbuster 
doesn't handle X -rated tapes at all. 

Hall estimates his store has 
1,500 titles in stock, all in VHS. 

While Video Station does not sell 
video accessories or snack foods, it 
does rent hardware. Its VCRs rent 
for $9.95 a day and its camcorders 
for $39.95 -$49.95 a day. 

The one -store operation does vir- 
tually no advertising, Hall says, 
except for occasional spots in local 
newspapers and shopping circu- 
lars. 

TOUCH That DIAL! 
Get fast results with ACTION - 
MART, the Billboard Classi- 
fied. 

COO ó0 
O O 

Call our Hotline at (800) 223 -7524. 
and tell Jeff you want to see some 
Action! 
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E N T E R P R I S E S 

20th ANNIVERSARY 

ALIVE FILMS was probably the furthest thing from their 
minds when Shep Gordon and Carolyn Pfeiffer first be- 

gan working together in the early '70s; at first, Carolyn's PR 
firm represented Alive and Alice Cooper in London. then in 
1975, Carolyn joined Alive full -time. Her first project was pro- 
ducing the Emmy Award -winning ABC -TV prime -time special 
"Welcome To My Nightmare," 
starring Alice Cooper and Vin- 
cent Price. In 1978, Shep and 
Carolyn formed Enigma, a joint 
venture with David Puttnam, 
and produced The Duellists," 
which won a Cannes Film Festi- 
val Award. By 1980, they were 
producing films for other com- 
panies, including "Roadie" and 
"Endangered Species," and, in 

1983, they formed Island 
Alive Pictures in partnership 
with Island's Chris Blackwell. 

This joint venture, a combi- 
nation of Pfeiffer's creative 
abilities and film expertise, 
Gordon's business acumen 
and network of relationships, 
and Blackwell's capital, revolu- 
tionized the American film in- 
dustry by forging the dawn of a 

new era of independent film 
production and distribution 
companies dedicated to low 
budget productions of high 
quality projects and distribu- 

A 

when there's no one 

e41.46 
Genevieve 

r ú 6od cerrs 
erasw1rarrsr< reetarwrtr 
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swrrrsr1Mrr a i 111i wi 

WILLIAM PAUL SONIA 

FURT JULIA RRAGA 

KISS Or TIE 

SPID[R WOMAN 

LUTHER VANDROSS 
I first met Shep and Daniel through our mutual friend 

Bert Padell. To this day, I'm grateful to Bert for the intro- 
duction. In an effort to introduce me to great manage- 
ment -which they indeed are-he also introduced me to 
two of my best friends. Careers can be both demanding 
and rewarding; somehow, Alive, Shep, and Daniel have 
managed to keep me sane. It's more like family than busi- 
ness; from the beginning, they were always concerned 
with what / wanted from my career, and then they would 
take me even beyond that. Every artist deserves the kind 
of positive guidance, friendship, and love that I receive 
from Shep, Daniel, and the team at Alive. 

bon of additional low budget produc- 
tions and foreign films. 

And it worked. "Choose Me," "Stop 
Making Sense," "Kiss Of The Spider 
Woman," "Koyaanisgaatsi," "El 
Norte," "The Trip To Bountiful," and 
"Return Engagement" are among the 
highlights that this company brought 
to America's movie screens, earning 
many awards along the way. 

By the end of 1985, Island and 
Alive had gone their separate ways, 
and Carolyn and Shep regrouped as 
Alive Films. In addition to producing 
and distributing the Alan Rudolph 
films "Trouble In Mind" and The 
Moderns," Sam Shepard's "Far 
North," and Lindsay Anderson's 
"Whales Of August," starring Bette 
Davis and Lillian Gish, Alive also dis- 
tributed the award -winning films 
"Marlene" and "Betty Blue," and pro- 
duced (but gave to Universal to dis- 
tribute) John Carpenter's "Prince Of 
Darkness" and "They Live." With 

TOM POLLACK, Chairman, 
MCA Motion Picture Group 

Shep Gordon is an artist of uncompromising vision. 

RICHARD & LAUREN DONNER (film makers) 
It was 20 years ago today 
When they first heard Alice Cooper play 
From Teddy to Luther 
There was to be so much more 
Who could have dreamed 
What lay in store 
A Bentley, Maui, gourmet cuisine 
The list goes on 
But why be obscene? 
From the '60s to the '80s 
You're two decades stronger 
May "Alive" be your banner 
For many years longer 

STEVE LEVINE, 
Record Producer 

Daniel has more gadgets 
than me, John has more 
gray hair than me, and 
Shep has more time in Ha- 
waii than me. I love Alive! 

Best known for produc- 
ing the Culture Club hits, 
Steve has just finished pro- 
ducing Westworld for RCA 
while keeping busy at his 
own studio in London doing 
music for Britain's TV 
Channel Four. 

TEDDY AT LIVE AID 

One of the most emotional mo- 
ments of an event full of emotional 
moments at the historic Live Aid con- 
cert in Philadelphia in '85 was Teddy 
Pendergrass' first live appearance 
since his 1982 accident. Accompa- 
nied by Nikolas Ashford and Valerie 
Simpson, Teddy's poignant perfor- 
mance brought special meaning to the 
event. 

many more films in the pipeline, in- 
cluding more from Carpenter, and a 

new multi -picture agreement with 
Wes Craven, Alive Films is living up 
to the initial philosophy articulated 
by Shep when he said "what we of- 
fer is freedom, purely freedom. We 
protect the filmmaker and allow his 
vision to be made in a pure fash- 
ion." 

MICHAEL DOUGLAS 
Although I have not had the 

pleasure of making a film with 
Alive Enterprises, I have ad- 
mired the quality and courage of 
all their films to date. I personal- 
ly enjoy Shep Gordon as a 

friend, and respect the way he 
creates an environment to en- 
courage creative work. 

PETER MU 
Shep Gordan? A genus, a fan - 

tastic creatria guy- scmeone 
who's or tt-e edge of avant 
garde anc rra.dng money! Snep 
and I have kracwn each other for 
close to a decade- arc -a -half- 
we met brcJgh Bert Fadell- 
a-ad he has :remendcus taste. 
Apart frcm :hat obvious god 
tzste, we'rE good buddies - 
Silep's orge of -he guys I have the 
most laughs with on the phone, 
w-leneve- wa speak He Icves 
life, he's rer, aware and he's so 
wall respectes. The en:ire enter - 
t_ inmen- riustry leves him, 
fnm the kiln- studios lb MTV! 

SHEP WITH ANNE MURRAY 
In the early ' Os, Anne Murray be- 

came Alive'. second clieit A string 
of country- favorad pop hits that be- 
cam a her trademark cane sopn af- 
terwards. 

ALICE COOPER: 
CAPITALIST TOOL 

'CONSTRICTOR' 
In 1986, Alice 

Cooper success- 
fully returned to 
the rock wars with 
a vengeance, with 
his "Constrictor" 
album and "The 
Nightmare Re- 
turns" concert 
tour. 
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20th ANNIVERSARY 
DANIEL MARKUS 

I had worked for a major record company (Atlantic) for 
10 years when I came to Alive. I thought by then I knew ev- 
erything. I found out, though, that everything began with my 
relationship with Shep, and I haven't stopped learning to this 
day. Congratulations Shep and Alice on 20 years together. 
It's been an honor to work with you guys, as well as, over the 
past 11 years, to work with Luther and Teddy and the entire 
Alive family. But nobody said it would be easy! 

JIM WIATT, President, ICM 
I've been Shep and Carolyn's agent for a number of 
years. Shep and Carolyn have the utmost integrity of 

any people I've dea t with in my experience, on a personal, 
creative and business level. When we discuss something, I 

can take it to the bank. And we've been very successful to- 
gether. 

I especially admire how Alive tries to make a deal fair for 
everyone involved, not a business war. Shep's concept of a 

deal is that it must be right for all parties. He practices what 
he preaches- that's the quintessential comment on how he 
runs both his management and his film business. 

The most common comment I've heard about Carolyn is 
that she's the finest person working in the movie business. 
I've never heard anyone speak ill of her. Everyone who knows 
her loves her. She's a joy to work with. And when she and 
Shep say they'll support the filmmaker and give him com- 
plete freedom, they absolutely live up to their word. Shep 
and Carolyn have given filmmakers a chance to express 
themselves in a way that they couldn't with the major stu- 
dios. 

I also envy Shep's lifestyle. His level of formality is decid- 
ing whether or not to tuck in his Hawaiian shirt for a business 
meeting! 

He has managed to be a very successful manager by mak- 
ing all his time quality time. He's also the best cook I've ever 
known. For example, he recently had only three days to put a 

party together at his new house down on Santa Monica 
beach, for Johnny Clegg. It was Thanksgiving weekend on 
short notice, but he got over 300 people together, and it was 
great. Only he could do it. Everyone looks forward to Shep's 
events. 

BERNICE & GEORGE ALTSCHUL, Carlos 'N Charlie's 
We can never forget you. Without you we would never be where 

we are today. Success belongs to you, Shep. Happy 20th. All our 
Joie. 

JOHN HARTMANN 
When John Hartmann joined Alive En- 

terprises in 1985, he brought nearly a 

quarter century of experience and ex- 

pertise with him. From the William 
Morris mailroom, including service 
with Colonel Tom Parker, John be- 

came a Morris agent during the 
boom years of the British Inva- 

sion and the West Coast folk - 
rock explosion. John then moved 

into the Sunset Strip nightclub business, 
operating the legendary Kaleidoscope at the peak 

of that era, and then into management guiding the ca- 
reers of such artists as Crosby, Stills & Nash, America, Peter, 

Paul & Mary, Poco, and the Eagles, among many others. 
One of John's specialties at Alive is handling record producer cli- 

ents, and another is soundtrack planning for Alive Films. 

L -R: Bill Graham, 
John Hartmann, 
Ron Delsener. 

RON DELSENER, Concert Promoter 
I go back with Alive to Alice Cooper at Town Hall in New York City; 

he had his snake and a bunch of feathers. Well, the feathers got 
stuck in the air conditioning system and they went all over the place, 
in the seats, everywhere. The Town Hall people were furious and 
charged Shep hundreds of dollars in extra cleaning fees. He paid it 
(reluctantly). A few days later there was a classical concert there 
and, as the pianist played, feathers were still coming out of the air 
conditioning, blowing all over the stage! Shep got a kick out of that. 

Shep is the type of guy who knows how to smile in the face of 

adversity and also how to live life to its fullest, and for that you have 
to be born with a certain karma. He's the least managerial manager 
I've ever met, and through a sort of minimalism he gets the most 
out of his artists. He shows respect for them and he's not all over 
them every day. He's secure in his position that he won't lose them. 

He attracts people, with his good disposition and his inner calm, 
that are on the same wavelength that he is. The clients that Alive's 
had through the years have reflected his taste. He shows you that 
you don't have to scream and pound on a table to make it look like 
you're working. Shep does a lot but you don't realize it. 

IN 

CONCERT 

err- 

tl4 
Starring 

TEDDY 

PEN I ERGRASS 
With Special Guest Star- 

JOE GANNON, Producer & 
Lighting Designer of Concert 
Tours and now Proprietor, Halii 
Maile General Store, Maui 

Shep Gordon: the world's 
greatest pilot who has flown by 
the seat of his pants, taking us 
always to a safe landing. 

lflLIItv\fiIlt 

VLI ItK L gat 
M°fl°UI 

AXL AND ALICE 
For the sound- 

track of the Penelo- 
pe Spheeris' film 
"Decline Of Western 
Civilization, Part II," 
Alice and Kane en- 
listed Axl, Izzy and 
Slash (of Guns N' 
Roses) to re- record 
"Under My Wheels," 
and at the Long 
Beach Arena, they 
joined Alice and his 
band onstage to per- 
form it live. 
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20th ANNIVERSARY 
CAROLYN PFEIFFER, Co- Chairman, Alive Films 

I first met Shep Gordon when I ran a public rela- 
tions firm in London. Shep was breaking Alice Cooper 

in Europe and he was to ap- 
pear in concert 

there. 

Shep came up with the outrageous idea of having a 

flat -bed truck break down and block Piccadilly Circus 
in all directions, with a huge double -faced billboard 
photo of Alice, naked with a boa constrictor covering 
his "private parts," displayed on both sides of the 
truck -the object was to make the evening news and 
all the morning papers. The problem was finding a 

driver who would be willing to go to jail. We found a 

young man who needed money because he and his 
wife had just had a baby -we paid him handsomely 
and his truck "broke down" three times! By the third 
time, all the press were there as well as the police. The 
driver was taken to jail, Alice made the news and the 
show sold out. Shep sent flowers to every secretary at 
the record company, and that was the beginning of 
our working relationship. I thought he was great then, 
and I think he's even better now. 

promises! Serious love and thanks to Shep, 

REGGIE & VINCENT CALLOWAY (The Calloways) 
The thing we like about Alive is that everyone looks at us as people and 

not just a product. Shep and Daniel are always on top of different aspects 
of our lives that are very important, like family, health, long -term career, 
and more. 

Formerly leaders of Midnight Star, the Calloways spent most of 1987 
and 1988 at the top of the charts as writer /producers for other artists: 
Natalie Cole ( "Jump Start"), Gladys Knight ( "Love Overboard "), Levert 
( "Casanova "), and Teddy Pendergrass ( "Joy "), making them one of the 
hottest writer /producer teams in the business. Which came as no surprise 
to those who knew their writing and producing abilities from the hits they'd 
written and /or produced for Midnight Star, Klymaxx, and the Whispers. 

Having recently completed their production of a group they discovered, 
Sharp (for Elektra /Asylum), Reggie and Vincent are working on their own 
album as artists, to be released under the name the Calloways in '89. 

GIVE ME THE REASON 
including: 

Give Me The Reason 
I Really Didn't Mean It 

Anyone Who Had A Heart /Stop To Love 

PRESTON RIDGE & ALIVE'S N.Y. OFFICE 
Alive's New York office is manned by Preston Ridge in the 

legendary original GM building where so many music business 
companies are located, including MTV and VH1. Preston serves 
as Alive's day -to -day contact with the New York entertainment 
industry, and works cicsely with all of Alive's clients as well as 
Alive Enterprises and Alive Films executives when they're in N.Y. 

ALAN GRUBMAN, Grubman, lndursky & Schindler 
When you think of the great managers in the history of the 

modern record business, Shep Gordon is definitely in the top 
five. For me, he ranks even higher as a friend. 

BERT PADELL, Padell, Nadell, Fine, Weinberger & Co. 
Alive keeps you alive with energy, love, harmony, and spirit. 

The best is too small for them. Love from everyone here. 

KANE ROBERTS 
It all comes back to me now ... an insane rock idol, Alice Cooper 
... a mad woman -hungry genius manager, Shep Gordon ... a 

crazed wild -eyed producer, Bob Ezrin ... they called me up and 
promised to change my life. They introduced me to an equally in- 
tense bunch of misfits: Daniel Markus, Ed Gerrard, Toby Mamis, 
John Hartmann, Joe Gannon, Jonny Podell, Julie Bolder and John 
Foreman. Now I'm an insane, mad, woman- hungry, crazed, wild - 
eyed misfit too! They did change my life -at least they keep their 

Alice, and everyone at Alive. 

Cowriter and featured lead guitarist on the last two Alice Cooper albums anc concert tours, Kane somehow 
found the time to record an album with his own band, released as "Kane Roberts" in 1987. Currently working 
on a second album, with bassist Steve Steele and drummer Victor Ruzzo, which will be released in 1989 under 
the Criminal Justice name, this band's unique physical appearance and lifestyle says it all- muscular hard rock 
is an understatement. 

THE ORIGINAL ALICE COOPER BAND 

MICHAEL BRUCE: The thing I appreciated most about 
Shep was that he was always more of a big brother than a 
manager. He took the Alice Cooper band under his wing, 
looked after us, and encouraged us to take chances that 
paid off. He always got everything for the band that he 
could, against incredible odds. 
DENNIS DUNAWAY: The most amazing thing to me about 
Alive's 20th Anniversary is that, even with all the success, 

I know there's still a "long way to go." 
NEAL SMITH: Shep always knew what to do, back when 
nobody else could make any sense out of the Alice Cooper 
band. Shep truly had an equal hand in every aspect of our 
success. He was as creative in management as the Alice 
Cooper band was onstage -in fact, Shep was really the 
sixth member of the original Alice Cooper band. Alive En- 
terprises and Alice Cooper was the perfect marriage be- 
tween art and business. 
GLEN BUXTON: The cool thing about Shep is that he al- 
ways treated us like STARS from day one, even though we 
were still making $5 a day. He said if you want someone to 

be a star, you treat them 
like a star. Shep created an 
environment to cushion us 
from reality. Through his 
guidance, we worked very 
hard and truly earned the ti- 
tle "Billion Dollar Babies." 

EAT TO THE BEAT 
Blondie's "Eat To The 

Beat" album release was ac- 
companied by the first -time- 
ever simultaneous release 
of a longform music video 
album, containing concept 
videos of each song on the 
LP. In 1974, music video 
was still in its infancy, and 
this innovative approach, 

taking full advantage of both Blondie's then -current popu- 
larity and Debbie Harry's special rapport with the camera, 
presaged what has become a major part of the home video 
business, winning awards and virtually creating a new 
genre of video product. The "Eat To The Beat" video re- 
lease was the result of a combined effort of Alive Video, 

Blondie's label, Chrysalis, 
and Warner Home 

Video. 

SHEP WITH 
DEBBIE HARRY 
on the location 
of the filming of 
Alive Films' 
"Roadie." 
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LUTHER VANDROSS 
One of the world's most talented, most popular, and most 

successful male vocalists, with six consecutive platinum albums 
to his credit, Lusher Vandross is, in 1989, one of the dominant 
stars of his era. As a concert performer, he is spell- binding; as a 

concert attraction, he its a guaranteed sell -out. 
From behind the scenes- writing for, arranging for, singing 

backgrounds for, and /or producing hits for artists such as 
Aretha Franklin, Diana Ross, Dionne Warwick, Bette Midler, Bar- 
bra Streisand, Donna Summer, Teddy Pendergrass, Gregory 
Hines, and David Bowie- Luther has emerged in the '80s to 
achieve superstar stags. 

LUTHER VANDROSS 
ANY LOVE 

including: 
Any Love /She Won't Talk To Me 

The Second Time Around 
Are You Gonna Love Me 

TEDDY GOLD 
1988 was a very good year, indeed, for Teddy Pendergrass, 

which is why everyone is all smiles as Bob Krasnow, chairman of 
Elektra /Asylum Records, presented Teddy, Daniel Markus, and 
Shep Gordon with gold records for Teddy's "Joy" album. 

TOBY MAMIS 
Though I first came in 

contact with Alive when Al- 
ice first played Max's Kan- 
sas City in New York in 
1970, and became friendly 
with Shep, Joe, and Alice 

that far back, the first 
thing that comes to 

mind is the now -leg- 
endary bus trip to 
Roosevelt Stadium in 

New Jersey from mid- 
town Manhattan -full 

of press, radio, retail, and 
some people of more ques- 
tionable character. It was in- 

credible. I'd never seen anything like it. Food, drink, toys, 
games-everything imaginable -like a rock spectacle done 
Roman Orgy sty e 17 eft an indelible mark in my memory 
and, though I toured with Alice and Shep in '75 on the 
"Nightmare" tour, and though I've been here nearly three 
years now, that night of the unbelievable bus ride to New 
Jersey is still my strongest mental image. If I'd only known 
back then that all these years later I'd be involved in putting 
this 'spotlight' together, I'd have taken better notes! 

DANIEL MARKUS 
Daniel joined Alive in 1978 to work with 

Shep managing the solo career of Teddy Pen- 
dergrass, which had been launched following 
Teddy's departure as lead singer of Harold 
Melvin & The Blue Notes. Daniel started in re- 
cord promotion in Chicago in the mid -'60s, and then spent 10 
years with Atlantic Records doing national promotion and artists 
relations, working closely with many of Atlantic's top artists of 
that era, including Led Zeppelin and the Rolling Stones. 

Daniel's vast knowledge of the radio world and the record 
companies and his network of contacts has been invaluable to 
Alive, in the guidance of Teddy's solo career through the heights 
of success and the depths of tragedy and back again to the 
heights of success, and his navigation of Luther Vandross to su- 
per- stardom, and in his day -to -day overseeing of all of Alive's 
management activities. 

20th ANNIVERSARY 

JOHNNY CLEGG & SAVUKA 

No trails of blood 
Spirit is the Journey 

One of the hottest "new" artists of 
1988 is hardly a new artist at all. 
Johnny Clegg's original group, Ju- 
luka, was the first to break down 
South Africa's musical racial barriers. 
Johnny's unique ability as a white Af- 
rican musical artist who sings and 
dances in the Zulu tradition, perform- 
ing with and for black South Africans, 
made a statement as powerful as any. 
After several successful years, John- 
ny formed Savuka, the next step for- 
ward, and they have achieved wide- 
spread international success that has 
brought Johnny's message and music 
to millions, worldwide. As their popu- 
larity has grown beyond Africa, Johnny Clegg & Savuka have sold mil- 
lions of records and played to overflow crowds all across Europe, having 
recently completed several criss- crossings of North America, appearing 
with Steve Winwood, George Michael, and Robert Palmer. Savuka also 
performed in the African concerts on the 1988 Amnesty International 
Tour, with Bruce Springsteen and Peter Gabriel. 

ALICE AND CELEBRITIES 
Through the years, Alice Cooper has found himself in so many un- 

usual situations with so many different people that it would be im- 
possible to show them all, but here are just a few: From the motion 
picture "Sextette," with Mae West, Keith Moon and Ringo Starr; at a 

party for Johnny Clegg, with Jackson Browne and Clegg; with Helen 
Hayes in the TV program "The Snoop Sisters "; with Pele; with his 
"Nightmare" co -star Vincent Price; with pals Jack Benny and George 
Burns; with Burns again on the "Tonight Show with Johnny Carson," 
Redd Fox, and the Smothers Brothers; with Salvador Dali, whose ho- 
lographic sculpture 'Alice Cooper's Brain" made headlines 
in the early '70s; with good friend Groucho Marx; with Peter 
Sellers; and with Jon Bon Jovi, Desmond Child, and Luther 
Vandross. 

PETER DEKOM, Attorney, Bloom & Dekom 
When I first met Shep Gordon and Carolyn Pfeiffer, 

I thought they were wonderful human beings. Amaz- 
ingly, years later, they still are. 

` 

LIc-k,C0fle 
THE CHOICE 

, A NEW GEHEiAiK]N 

BRIAN NELSON, Assistant 
to Alice Cooper 

Long before I had even 
met Shep and Alice, I con- 
sidered myself to be Alice 
Cooper's biggest far and 
followed Shep's work with 
great interest. It's been 
great being able to use my 
"fan enthusiasm" to work 
with Alive during the past 
eight years. 

GROUCHO MARX 
So you're Shep. Funny ... you don't look like a 

crook. 
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IT'S GREAT TC BE ALIVE! 

CBS Records first came Alive 
with Luther Vancross. 

Now with the 3ddlltion of 
Alice Cooper, we'-e feeling 

positively immortal! 
It's proof that goeat and 

lasting relationships 
in the music business 

are Alive and well. 

CONGRATULATIONS ALIVE ENTERPRISES 
ON YOUR 20TH ANNIVERSARY 

FROM ALL YOUR FRIENDS 
Ino AT CBS RECORDS. s 

6 1989 CBS Reccrtls vc. 
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On May 19, 1988, at the request of Senator Tom Harkin of Iowa, Teddy Pendergrass appeared before the Senate Subcom- 
mittee on the Handicapped. Accompanied by Alive's John Hartmann, Teddy delivered an inspiring and eloquent speech urging 
the committee to support Harkin's proposed legislation regarding technology- related assistance for persons with disabilities 
U.S. Senate bill #5-2561 was signed into public law by President Ronald Reagan on Aug. 19, 1988. 

JOHN HARTMANN 
I first met Shep Gordon 20 years ago. We were puppies in 

the management game and I used to see him at all the local 
gigs. He had a warm hand anc a smile that always said hello. 
Of course no one knew then what a brilliant career lay ahead 
for him. I remember only that when you ran into Shep he 
made you feel special. 

Since I joined the Alive family almost four years ago, I've 
had a chance to work closely with Shep, Carolyn and Daniel. 
I've observed the way they are with everyone who crosses 
their path, both the great and the small. I noted something. 
They greet one and at with a warm hand and a smile. They 
make everyone feel special. 

ED GERRARD 
Ed joined Alive in 1985, and has quickly moved up the 

ranks in the management office, getting involved early in 

Alive's representation of record producers and contributing 
significantly to career moves made by many Alive clients, as 

well as bringing in Jim Far - 
aci and Howard Benson. 

Able to jump into any 
project head first, Ed has 
found himself in the mid- 
dle of a Luther Vandross 
tour, a Criminal Justice re- 
cording session, a week of 
Teddy Pendergrass inter- 
views, and a party for 
Johnny Clegg & Savuka all 
at the same time, and 
managed to get right to 
the heart of the action and 
get things done. 

RON SILVER, Actor 
Shep and I we -e in the Sigma Alpha Mu fraternity 

together at the Univ. of Buffalo and he's the same 
type of guy now as he was then. Shep always had 
something going and he was a lot of fun to be 
around. He made things happen and was an active, 
imaginative, very clever guy. Then, as now, he never 
seemed to try to take credit for what he accom- 
plished. Rather. his attitude was, "Isn't this great 
what happened? How can I share it ?" He revelled in 

his good fortune and his friends. 
And he still has strong ties to his old school bud- 

dies. He's never Forgotten who his friends were. He's 
the type of guy that you could show up on his door- 
step one day in Hawaii or wherever and say you need 
to stay over, and Then you'd stay over. He's a good 
friend and I think he'll always be there for me and I'll 

be there for him. 
To sum up Shep in a few words: loyalty, generosity, 

inventiveness, and a great sense of fun. 

BOB GREENE, 
Syndicated Newspaper Columnist 

I've had a lot of interesting experi- 
ences in my life, but I don't think any- 
thing will ever be as bizarre and fas- 
cinating as the time I spent as a 

performing member of the Alice 
Cooper band to research my bock 
"Billion Dollar Baby." I give a lot of 
credit to Shep Gordon and Alive En- 

terprises for allowing a journalist to have total access to a big name, big 
money rock'n'roll tour, and to place no restrictions on the reporting. I know 
there were parts of the book that Shep and Alice would just as soon have not 
seen in print, but they seemed to understand that a reporter can only do his 
job when he is operating totally independently. I doubt that any major band 
would allow anything like this today -and although I haven't kept in close 
touch with Shep, l'lil always remember his willingness to let a book be written 
over which he had absolutely no control. It was pretty gutsy of him. 

uu.TeN CUMMINGS 
'I OF A CHI 

.songsotawan 

BURTON ;UMMINGS 
After leaving the Guess Who, Burton Cummings had several successful 

solo records in the mid -'70s, highlighted by the hit single "Stand Tall," dur- 
ing which ;ime he was represented by Alive Enterprises. 

20th ANNIVERSARY 
CAROLE BAYER SAGER 

If I had listened to you, Shep, I probably would have 
been bigger than Madonna, and could have avoided buy- 
ing a full -page ad in this tribute! 

LUTHER 
VANDROSS ry,5 e5aed/ 
JOHN FOREMAN 

When Alive needs a master tape delivered to Burbank, 
a check picked up in Encino, 200 concert tickets collect- 
ed in downtown L.A., a flight met at LAX with valuable 
packages, and paperwork brought to someone's house 
in the Palisades, somehow John Foreman manages to 
get it all done and still be back in the office after lunch, 
ready for more. As expediter extraordinaire and pinch - 
hitter in the office, everyone at Alive-executives and cli- 
ents alike -have come to rely on John Foreman. 

Among Island Alive Pictures' most popular releases 
was Talking Heads' "Stop Making Sense." 
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20th ANNIVERSARY 
TEDDY PENDERGRASS 

A true legend. As lead singer of Harold Melvin & the 
Bluenotes, and now as a solo artist, Teddy has, for over 15 
years, been one of the world's most successful black male 
singers, not to mention one of the world's most pre -emi- 
nent sex symbols. He has recorded and released three hit 
albums since his tragic accident in 1982. 

In addition to promotional video work and television in- 
terviews, Teddy made a highly emotional live appearance 
at Live Aid in his hometown, Philadelphia. Every day, as 
Teddy pursues his career, he makes a powerful statement 
about life. 

ALICE COOPER 
Ever since Joe Greenberg, Shep and I 

started out, Alive picked up people 
from all over the world that were as ec- 
centric as us. Alive attracted people 
like Daniel Markus, who has more gad- 
gets than James Bond ever dreamed 
of, and all of them in miniature. Carolyn 
Pfeiffer was instrumental in our press 
and our video activities, and was 
brought into the picture whenever we 
needed to show a lot of class. Shep 
brought Bob Emmer into Alive when we 
needed someone with a law degree. 
Toby Mamis knows everybody in every 

aspect of the business everywhere on earth - 
and their phone numbers. Joe Gannon was great 
for helping design the staging and the lighting of 
our shows; his expertise dates back to the days 
when he taught Shakespeare and Thomas Edi- 
son everything they know! 

But, seriously, so many people in this busi- 
ness often tell me that Shep and Alive have been 
an inspiration and a role model for their own ca- 

reers in the music business, 
in much the same way that so 
many rock bands tell me how 
much I've influenced them 
through the years. 

One other thing. Shep and 
I have been together for 20 
years now, and we don't have 
a contract. If we ever had 
one, we lost it years ago. 

LUTHER 
VANDROSS 

BUSY BODY 
including: 

rit Let You Slide 
How Many Times Can We Say Goodbye 
Superstar -Until You Come Back To Me 

(That's What I'm Gonna Do) 
Busy Bod 

DAVID GEFFEN, The David Geffen Company 
Shep's a great friend, a great manager, and a great 

host. 

CAROLYN PFEIFFER 
Alive Films' Co- 
chairman, Carolyn 
left North Carolina 

at age 20 for Eu- 
rope, where she 

worked as a 

script transla- 
tor and then 
assistant to 
actress 

Claudia Car- 
dinale, later work- 

ing with Federico Fellini, 
Francois Truffaut, Franco Zeffir- 

elli, Luchino Visconti, Blake Edwards, 
Alain Delon, and Omar Sharif before opening 

her own PR firm in London in 1966. Representing 
clients including Barbra Streisand, Robert Redford, 
Liza Minnelli, Steve McQueen, Apple, and Paul 
McCartney, Carolyn met Shep Gordon in the early 
'7Os. 

By 1975, Carolyn had joined Alive full -time, and 
her first project was producing the Emmy award - 
winning The Nightmare," featuring Alice Cooper 
and Vincent Price. From there, Carolyn moved Alive 
into feature production, forging alliances with film 
makers David Puttnam and Alan Rudolph, eventual- 
ly leading to the 1983 launch of Island Alive Films, 
followed in 1985 by Alive Films, where Carolyn 
oversees the production and release of a variety of 
critically acclaimed films by such major film makers 
as Rudolph, Sam Shepard, Wes Craven, John Car- 
penter, Greg Nava, and Lindsay Anderson. 

Includes 

2 A.M. Love Is The Power 
This Is The Last Time 

L -R: Robert Palmer, Cyndi Lauper, ET. 

ERIC "ET" THORNGREN, Record Producer 
Shep Gordon and the Alive family are a growing con- 

cern with a full grown concern. They always make you 
feel that your business is top priority. 

One of the most in- demand producers and record 
mixers in the world, ET's recent projects list would be 
far too numerous to list here, but among the names he 
can drop are Robert Palmer, Lou Gramm, Cyndi 
Lauper, Debbie Harry, Squeeze, Eurythmics, Talking 
Heads, and Public Image Ltd. 

JOE GREENBERG: Alive Enterprises was a movie from the beginning -The Three Stooges meet The Bad News Bears. Shep's 
favorite line in those days was "don't you get the feeling you're living in some sort of cartoon ?" Shep was 20 years ahead of 
Roger Rabbit; in fact, Shep was the Roger Rabbit of the '70s! 

One turning point for Alive was getting Alice Cooper onto the Newport Beach Rock Festival, which at the time would have been 
their biggest crowd. The promoter wanted nothing to do with the band, so Shep bought an ancient hearse for $700 and used it 
as a limo to drive the band to the stage entrance. When security stopped us to ask who we were, someone answered The Joseph 
Cotton Blues Band." The band was whisked onstage where they performed for 30 minutes in front of 50,000 people before 
anyone realized they weren't the "Joseph Cotton Blues Band!" 

From that point on, they probably had more faith in their management than they had in themselves. That kind of relationship 
rarely exists, but Alice and Alive were, still are, a perfect match. 

SAUARA TAURE 

ALICE IN TAHOE 
01' Black Eyes Is Back! screamed 

the headlines as Alice Cooper be- 
came the first rock star to take his 
full -scale arena -sized tour into a ca- 
sino showroom. Tahoe has never 
been the same since. 

JERRY MOSS, 
Chairman of the Board, A &M Records 

To quote a friend, Shep is simply one of those guys who is 
great and getting better all the time. 

JULIE BOLDER 
Julie Bolder likes to say 

she manages the managers. 
And the managers agree. 
Fielding a wide array of 
phone calls, faxes, corre- 
spondence, tapes, records, 
visitors, and just about ev- 

erything else that can and does happen in the music business, 
Julie somehow manages to keep everybody and everything on 
track. Julie is responsible for coordinating the travel and ap- 

pointment schedules of Alive's cli- 
ents and managers, and making 
sure that everything and everyone 
interconnects. Prior to joining Alive, 

Julie worked in the 
publicity depart- 
ments at both Geffen 
and Elektra Records. 

LISA FISHER 
To Alive, my second 

home -thank you for the 
love, the faith, and the insight. 

Discovered singing backup 
vocals on tour with Luther 
Vandross, Lisa Fisher has 
signed a solo recording deal 
with Elektra /Asylum, and is 
currently working on her de- 
but album. Lisa was also fea- 
tured as a vocalist on Mick 
Jagger's Japanese solo tour. 
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20th ANNIVERSARY 
ABC -TV 
IN CONCERT 

When Don 
Kirshner planned 
the launch of his In 
Concert" series for 
ABC Television, who 
better than Alice 
Cooper to call? This 
was the premiere of 
the pioneering con- 
cert performance 
series, November 
1972. 

DON'T DARE MISS... 

ALICE Mil TYDEBDT 
no emn yurìut guett Os, `t1 CQi'CER9"' 

ABC-7V , ERiDA1 NOV. atvl t:3t! P.M. E .........:. 

IRVING AZOFF 
Shep has invented new depths in trying to influ- 

ence important people. Can you imagine being a 
dating service for Alan Grubman? 

PAT KINGSLEY, PMK Public Relations 
Shep Gordon and Carolyn Pfeiffer are two of the most 

honest, reliable, and decent people with whom we've 
had the pleasure to work. Best wishes and congratula- 
tions to you on your 20th anniversary. 

EASY PIECES 
Fronted by singer 

Hamish Stuart (of Av- 
erage White Band 
fame), Easy Pieces re- 
cently released their 
debut album on A &M. 
Meanwhile, Hamish, 
whom you may have 
seen in his Scottish 
kilt onstage at the At- 
lantic Records 40th 
birthday party with a 

briefly re- united AWB, 
spent most of 1988 in 

the U.K. recording with Paul McCartney. 

HAMISH STUART 
I first met Daniel Markus in 1976 when he was part of 

the Atlantic Records team that brought Average White 
Band to prominence. When Daniel joined Alive to go into 
management, we kept in touch. Since joining the Alive 
family four years ago, I've felt completely at home. 
Thanks to Shep, Daniel, John Hartmann, and everyone 
at Alive. Here's to Malibu! 

JOE SMITH, President & CEO, Capitol -EMI Music, Inc. 
I've seen Shep Gordon and Alive Enterprises 

through good and bad days over the years. From our 
Alice Cooper beginnings to his prominence in film as 
well as management now, he remains the same -a 
street -smart, ultra -hip personality who can make ycu a 

fortune if you'll convince yourself that he's not robbing 
you blind. I love the guy and all the flash and originality 
he represents. Oh that there were more like him. 

LUTHER VANDROSS 
THE NIGHT I FELL IN LOVE 

including: 
'Til My Baby Comes Home /It's Over Now 

The Night I Fell In Love 
If Only For One Night /Creepin' 

+ r 

GEORGE GREIF, Chief of Protocol, Alive Films 
Shep Gordon is a man for whom First Class is not good 

enough! 

TEDDY PFDERGRASS 

LOVE LAPGUAGI 

Includes Hold Me 
In My Time 
You're My Choice Tonight 

TEDDY PENDERGRASS 
My association with Alive, Shep and Daniel goes back 11 

years, and pretty much ever since then they've been direct- 
ly responsible for guiding my career. I'm very grateful to 
them because they've always been right in my corner and 
they're an excellent management company to work with. 
There have been so many highlights during our work to- 
gether -it's been a good marriage of my ideas and their 

ideas, together. Do I have any funny stories of 
our years together? Well, anything funny can't 
possibly be put into print! I send my congratu- 
lations -let's go for another 20 more! 

MICK CATER, 
Jumpchoice Ltd. 

Having promoted 
all the Alive tours in 

Europe now for al- 
most a decade, I feel 
more like a distant 
cousin than just a 

business associate. 
We share two very 
important ideals 
about our work - 
that it should be 
profitable and also 
enjoyable! 

L -R: 
Tracii 

Guns, Jim 
Faraci, Axl Rose. 

JIM FARACI, Record Producer 
Thanks to Ed and John and ev- 

eryone at Alive for keeping me 
out of trouble. Let's continue to 
rock and roll! 

After co- producing the multi - 
platinum Poison debut album 
(not to mention co- writing the ti- 
tle song, "Look What The Cat 
Dragged In "), Jim then produced 
the gold L.A. Guns debut album. 
Having cut his teeth engineering 
the early Ratt albums and record- 
ing the live pre- Geffen Guns N' 
Roses EP, Jim has quickly be- 
come one of the hottest young 
hard rock record producers. 

MIKE DONOVAN 
Mike Donovan is Shep Gordon's assistant. That says it 

all. Just about anything can happen during any day in 
Shep's life, and just about anybody can call at any time. 
Keeping track of Shep's obligations and appointments, 
not to mention his whereabouts, and ensuring that his 
schedule, day in and day out, runs smoothly and without 
distraction, Mike's inflappability and resourcefulness are 
a constant source of amazement. A global traveler, Mike 
brings another element of worldliness to Alive. 

JUDD NELSON 
Shep is incredibly kind, really warm, and very 

much unlike the powerful executive type -he be- 
haves in a really humble way, which is much more a 
mark of intelligence than those who browbeat their 
way around in this business. Not only that, but 
Shep's also one of the greatest chefs I've ever met! 

ALICE COOPER 
The original, and still the greatest. The king of shock 

rock, Alice Cooper has re- asserted his masterful su- 
premacy of the hard rock world with his last two concert 
tours featuring his typically massive stage show where 
anything can happen, and usually does. 

Alive's first client, Alice Cooper re -wrote the book 
when it came to concert touring by being the first major 
rock act to make his concerts into complete theatrical 
experiences, and he continues to re -write that book with 
every new tour. His hit records have always become in- 
stant anthems and he spent most of the 70s breaking 
down barriers previously thought to be impenetrable to 
rock'n'rollers. His most recent albums and tours 
have found him easily maintaining his po- 
sition as the shock rock king, and he 
is currently recording a new 
album with Desmond Child. 

A-14 A Billboard Advertising Supplement BILLBOARD FEBRUARY 18. X08. 

www.americanradiohistory.com

www.americanradiohistory.com


1969 1989 

Y 
tl Well) 

Ohep, 

Looi@2'î'g forward to the eeXt 
20 years wíth yoti Qed A/ie, 

from ail of 
tis at V7LfR1fTy 

looly Podell 
Bob f iige/ 
Tod f ss/g 
Tr/p Bro we 

Lloyd Of, // art/e 
A11/so e 1 /amamHra 
Brett 0te/ii6erg 
gol Oaff/aii 

VARIETY ARTISTS INT' I N C 

2980 Beverly Glen Circle, Suite 302, Los Angeles, CA 90077 
Tel. 213- 475 -9900 FAX 213- 475 -9044 

400 Madison Avenue #1509, New York, NY 10017 
Tel. 212 -750 -8640 FAX 212 -980 -7659 

MN 
LT1 

www.americanradiohistory.com

www.americanradiohistory.com


MICE C[UPER 

ELECTED 
Virtually the -irst con- 

cept video fo- a song, 
consisting of a story line 
and not relying on perfor- 
mance footage cr the art- 
ist lip synching the lyrics, 
the promo video for 
"Elected' was =ilmed in 
'72, years before MTV 
was even 3 concept. 

JON PODELL, 
Booking agent for Alice Cooper 

Shep always had vision, and that 
was the thing that separated him from 
other managers. When I first met 
Shep, Alice Cooper was generally 
looked upon as the most outrageous 
and untalented artist around. Shep 
saw a show that Alice did where every- 
body walked out. There wasn't a lack 
of response, there was a very extreme 
response-contempt. Basically Shep 
felt that the negative energy involved 
with hating Alice could be turned 
around into loving Alice. And he saw 
right from the beginning that Alice 
Cooper was ahead of his time in rela- 
tion to theatrics, staging, set design, 
and the role of video in rock'n'roll. 
And Shep was right. From Alice came 
KISS, Ozzy, and all the other acts that 
have so greatly involved theatrics in 
their presentation. Shep's vision was 
right, and that makes him special. 

In addition, Shep has great integri- 
ty, honesty and loyalty, and I think 
that's what makes Alive so very re- 
spected in the music business. He's 
an agent's dream. And that has con- 
tinued for 20 years now at Alive. That 
feeling of treating people right is wo- 
ven into the fabric of Alive. People 
working at Alive carry on that tradi- 
tion of treating people with respect 
and doing the right thing. This year 
marks my 20th anniversary of doing 
business with Alive. It's always been a 

pleasure, and I hope to do business 
with Alive for another 20 years. 

DIRECT LUTHER 
After duetting 

on "There's Noth- 
ing Better Than 
Love," Luther 
produced Greg- 
ory Hines' album 
in 1988. 

JEFF FRASCO: We've had a great relationship to- 
gether: I first started working with Alive when they 
began managing Luther Vandross, and they've 
helped make him a superstar. 
Shep, Daniel and the Alive crew 
are the best -but just don't let 
Daniel pick the restaurants on 
the road! But seriously, I wish 
Alive another 20 years. 

ALIVE PARTIES 
One thing is for sure -if you survive and prosper in the entertainment busi- 

ness for 20 years, you will probably host a lot of parties, and Alive has been 
prolific and successful. From the legendary Alice Cooper Coming Out Party in 
L.A.'s historic Ambassador Hotel back in 1971 (Shep convinced hotel man- 
agement that Alice Cooper was a Pasadena debutante; the party, celebrating 
the release of Alice's "Love It To Death" album, drew a diverse crowd, ranging 
from record executives like Mo Oslin to Hollywood celebrities like the GTO's 
and Richard Chamberlain) to a Thanksgiving party with Anne Murray at the 
Troubador Club in West Hollywood (attended by, among others, Harry Nils- 
son, Alice Cooper, Micky Dolenz, and John Lennon) to a rock'n'roll style cele- 
bration of America's bi- centennial at the Hollywood Palladium with Alice Coo- 
per and friends in 1976, to a Hawaiian luau on Santa Monica beach 
welcoming South African musicians Johnny Clegg & Savuka to Los Angeles, to 
a star -studded Spago party honoring Luther Vandross, one thing is for sure - 
Alive can party with the best of 'em! 

BOB EMMER, Executive VP of Legal & Business Affairs, Rhino Records 
I'd just become arts editor at the USC paper, and Alice Cooper's Coming 

Out Party at the Ambassador Hotel was the first "press party" I'd ever attend- 
ed. This was 1971, and it blew my mind. I remember saying I'd love to some- 
day work wüth whoever thought this one up. Little did I know that four years 
later I'd be doing publicity for Atlantic Records when they released Alice's 
"Welcome To My Nightmare" album. I'd kept in touch with Shep, and while I 

was going to law school at night, he told me Alive could use someone with a 
law degree n the office if I was interested. 

I jumpec at the chance, and spent most of 1977 through 1982 at Alive, 
and was inv3Ived with Alice, with Blondie, and with the production of "Rock'N- 
'Roll Tonite," which, as a rock TV stow, went one step beyond what existed at 

that time. We had 
INXS, Culture Club, 
Quiet Riot, among oth- 
ers, long before they 
achieved widespread 
success, and on NBC! 
And Alive produced 

the earliest series of live concert pro- 
gramming for MTV, including concerts 
by Journey, Foghat, Dave Mason, Blue 
Oyster Cult and others. We also syndi- 
cated those concerts on broadcast TV 
and sold them through home video, in- 
cluding laserdisk. Alive has always been 
on the cutting edge of new technology 
and new means of communication -the 
sound quality of our TV productions 

was way ahead 
of anyone 
else's at the 
time. That, and 
the integrity of 
Alive made it 
easy for man- 
agers to have a 
competitor 
produce their 
artists' video 
concerts. 

JERRY REUSS, former member, Big 
Blue Wrecking Crew, currently profes- 
sional baseball pitcher 

After Shep heard us sing, he told us 
not to quit our night jobs ... and he 
was right! Congratulations. 

MACEY LIPMAN 
I've known Shep almost 20 years 

and find him to be one of the rare gen- 
tlemen in our crazy industry, a man of 
his word -a unique quality. You can 
absolutely depend on what he says be- 
ing the gospel. He's a talented, innova- 
tive man who's willing to take chances, 
to take risks, and he has proven that to 
us time and again in our relationship. 
He's also a great cook and makes the 
best pepper soup in the world -I think 
it's on the menu at the St. James Club. 
And, he's just a great guy. 

RICHARD PERRY: When Alive takes on a project, you can always count on it to 
be unique, with a tremendous level of excitement and theatricality. What makes 
it an added plus is working with Shep as a person and his wonderful sense of "le 
joie de vivre." 

Alice Cooper mined gold in Canada in 1987 with "Cor- 
strictor" and again In 1988 with "Raise Your Fist & Yell "; 
above, MCA Canada executives present gold awards to, 
from left, Ken Mary. Toby Mamis, Steve Steele, Jonny 
Dime, Paul Taylor, Kane Roberts, and Alice. 

WATCH IT 

7L9 
oN 

If rABá 

HEAR n ON 

EACH WEEK FOLLOWING 
"SATURDAY NIGHT UVE" 

TOBY MAMIS 
When Alice Cooper was ready to re -enter the rock'n- 

'roll wars in 1986, Shep called me up and asked me to 
come aboard and help him coordinate what we both 
knew would be a mammoth undertaking -win or lose. 
Fortunately, we won, and Alice's comeback has been ex- 
citing, successful, rewarding and most of all, fun. 

Toby Mamis came to Alive after making the transition 
from rock journalist in 1968 to publicist and then to 
manager in 1977. Prior to joining Alive in 1986, Toby 
was involved in the careers of a wide range of artists, 
including John Lennon and Yoko Ono, Lynyrd Skynyrd, 
Blondie, Joan Jett, Lita Ford, Uriah Heep, Suzi Quatro, 
and the Hollies, travelling extensively. His publicity, 
touring and international contacts, garnered in 21 
years in and around the music business, add immeasur- 
ably to the resources of Alive. 
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apart of your success. 
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20th ANNIVERSARY 

FOREVER, FOR ALWAYS, FOR LOVE 
including: 

Bad Boy /Having A Party 
You're The Sweetest One 

Since I Lost My Baby /Better Love 
She Loves Me Back 

JEFF SHARP, Stageright Productions 
I guess it was Charleston, S.C., in '78 with Teddy Pender- 

grass when they wouldn't take my check and made me count 
every ticket stub right in front of them. That's when I first 
encountered this gang known as Alive. Although some of the 
names and faces have changed over the years, some have 
played significant roles in the development of Stageright 
Productions, 

About Shep -like him, right to the bottom line -THE 
BEST! 

Although he remains an enigma to most, I feel that Daniel 
Markus is one of the most sensitive people I knew -firmly 
decisive, yet always attentive to his clients' needs. One of the 
truest renaissance men in the business. 

And how about those clients- Luther Vandross: simply the 
best writer, producer and vocalist in the world; Alice Cooper: 
co- inventor of the "business "; and I wouldn't mind having 
those Calloways write a No. 1 for me! 

HOWARD BENSON, 
Record Producer 

When Jim Faraci told 
me about his manage- 
ment, I thought it was 
too good to be true. Re- 
sponsive, clear thinking, 
responsible? Then I met 
Ed Gerrard and every- 
one at Alive. Working 

with Shep, Ed, and the folks from Alive, you realize what an in- 
credible job a full- service management company like Alive can 
do. Let's celebrate the turn of the century together. Now, Ed, 
can you get me Elvis? I want to do his comeback record, and you 
promised! 

Howard has moved from producing critically -acclaimed al- 
bums for independent labels by artists including TSOL and the 
Wild Seeds to producing what surely will be both critically -ac- 
claimed and commercially successful records for major label 
distribution, including Epic's Slammin' Watusi's and MCA /Me- 
chanic's Bang Tango. 

YD dreatnod it 

FtL3Og 
COOPER 
The nightmare' 

SHEP GORDON 
Inasmuch as the history of Alive Enterprises is also the 

history of Shep Gordon, this entire Spotlight on Alive's 
20th Anniversary is part and parcel of Shep's biography. But, in 
case you didn't know, Shep Gordon, a New Yorker (graduate of 
Buffalo) whose primary residence is Maui, maintains offices in 
New York and Los Angeles. He founded Alive in 1969 with orig- 
inal partner Joe Greenberg and took on management of then - 
unknown Alice Cooper. After guiding Alice to worldwide mega - 
success in the early '70s, Alive expanded, representing, among 
others, Anne Murray, Ben Vereen, Raquel Welch, Blondie, Grou- 
cho Marx, Deniece Williams, Luther Vandross, Teddy Pender- 
grass, and Burton Cummings. Shep broadened Alive's base by 
moving into video (both home video, Blondie's "Eat To The 
Beat," and television, Alice Cooper's "The Nightmare" and the 
NBC series "Rock'N'Roll Tonite ") and film, founding Island Alive 
Pictures and then Alive Films with partner Carolyn Pfeiffer. 

Known among his friends and associates as an excellent chef 
who appreciates fine wines, Shep has been involved in the 
launching of Carlos 'N Charlie's Restaurant on the Sunset Strip 
in Hollywood and, more recently the Halii Maile General Store 
and Restaurant on Maui. Equally at home on a concert tour, a 

film soundstage, or in a gourmet kitchen, Shep Gordon is uni- 
versally recognized as a successful craftsman, to whom the 
business deal is an art, a thing of beauty for all to admire and 
share in the benefits of. 

ED GERRARD 
Though I've been with Alive for only the past four years, I've 

felt the tradition that is rich not only with success but also genu- 
ine integrity. To all our clients- thanks for letting me be a part 
of music history. To Johnnie H., Toby "Famous" Mamis, Ms. 
Jule, and Johnny F.- thanks for the help and support. Daniel - 
thanks for setting the best example with the most class. And 
finally Shep -thanks for believing in me and being there with 
the best advice. But most of all thanks for showing me how to 
do it right. Let's make 50! 

t-1 [ t [ . - \°s, 

TEDDY PENDERGRASa 
WORKIN' IT BACK 

Includes: Love 4/2 

Closer 

Never Felt Like Dancin' 

NIGHTMARE TV SPECIAL 
In 1975, Alive produced the 

very first full -length TV show 
consisting of conceptual perfor- 
mances of each song on a new 
album, "Welcome To My Night- 
mare" by Alice Cooper. This 
was, in fact, the first -ever video 
album. "The Nightmare," which 
co- starred Vincent Price, won an 
Emmy, and blazed a trail that 
has been followed by countless 
other major stars since then. 

BOB KRASNOW, Chairman, Elektra /Asylum Records 
Shep Gordon is a manager in the truest sense of the word. He 

actually contributes to the success of the talent that he works with. I 

always look forward to working with Alive on a project because I 

know that Shep's contribution will always be witty, unique and sub- 
stantial. 

JIM FIFIELD, President & CEO, EMI Music 
Shep Gordon and Alive Enterprises have a great talent for do- 

ing things with style. Shep's a savvy businessman whose word is 
gold, and a hell of a good friend. 

JERRY WEXLER 
Shep Gordon is one of my great friends, both in and outside of 

the business. Looking back, I'd say Alice Cooper was a miracle of 
alchemy. And now that Shep's gotten the wherewithal, I'd say he's 
got to be unstoppable -in films (with Carolyn Pfeiffer as the "secret 
weapon ") -and in everything else he does. 

L -R: Shep, Jerry Wexler, Jerry Greenberg, 
Alice, Ahmet Ertegun, Earl McGrath. 
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°ALIVE1 happy20th, 
Shep... 

It couldn't happen to a nicer guy. 
Thank you for fifteen great years. 

Your friend, 

,Qyl tlil 

SHEP GORDON 
ON 20 INCREDIBLE YEARS! 2e1// 

BRASS RING JOE LOUIS FOX COBO OLYMPIA ARENAS 
PRODUCTIONS ARENA THEATRE ARENA INC. 
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E N T E R P R I S E S 

Aa .Crr 

Zake 21 

The first 20 . were Alive! 

41114 
Vii 

From your friencls at 
Evening Star 

0 

20th ANNIVERSARY 
ALICE IN 
SWEDEN 

In 1988, 
MCA and 
WEA Sweden 
presented 
Alice and 
Toby Mamis 
with a gold 
award for 
"He's Back" 
at the Hard 
Rock Cafe in 
Stockholm. 

In the world of entertainment 
it's great to be... 

Congratulations Shep Si Danny 

from Jerry AcTe & the gang at 

FAMOUS 
FAMOUS ARTIST'S AGENCY, INC. 
1700 HoADWAY NEW YORK, NEW YORK 10019 
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ENTERTAINMENT GROUP INC. 
89 FIFTH AVE. NEW YORK, N.Y 10003, 212 242 -7274, FAX 212 242 -6932 

OUR CONGRATULATIONS TO SHEP & DANIEL 
AND THE ALIVE FAMILY. 
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ALICE AIRBORNE 
This photo of the inside of Alice's 

"Welcome To My Nightmare" charter 
jet shows Shep sitting and talking with 
Candice Bergen. Across the aisle from 
them is Alice's long -time musical collab- 
orator Dick Wagner with Matt Leach, an 
original Alice crew member. Behind Al- 
ice is another long -time Alice crew man, 
Ron Volz, talking with Toby Mamis. In 
the three aisle seats directly behind Ms. 
Bergen are drummer Whitey Glan, gui- 
tarist Steve Hunter, and keyboard play- 
er Joey Chirowski. 

Congratulations To Shep Gordon 

' 8c Coolin' After 20 Years 

M L M 
M A C E Y L/ P M A N M A R K E T I N G 

8739 Sunset Boulevard. Los Angeles. CA 90069 213.652.0818/6599820 FAX 2156520907 

CHEF SHEP 
One of the joys of Shep's life is cooking. Here he tends to 

the grill at the Hawaiian luau he hosted for Johnny Clegg & 
Savuka at his Santa Monica beach house in 1988, attended 
by film stars including Rob Lowe and C. Thomas Howell seen 
here with Clegg. 

CHEZ SHEP 

C0194414:44 
To Shep Gordon, Danny Marcus, and Alive Enterprises 

on your 20th Anniversary! 
We have enjoyed working with you, Luther Vandross, and 

Teddy Pendergrass over the years. 
Bill Washington and Alysia Y. Taylor 

DIMENSIONS UNLIMITED 
INC 

Congratulations to 
on your 20th Anniversary 

From Carol Kirkendall 
Darryll Brooks and everyone at 
ci street E,ress) Inc. 

.1" TM 

ENIGMA® 

Congratulates 
SHEP, TOBY 

and 

On 
20 Years 

Of Great Work! 

S.. t f Was Terrific 

Let's Work Together Again Soon 

ORIGINAI SOUNDIRACK RECORDI', 

AVAILABLE NOW! 
ALBUM 7 73367 -1 

CASSETTE 773367-4 
COMPACT DISC 7 73367 -2 

e 1969 ENIGMA RECORDS. ALL RIGHTS RESERVED. 
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20th ANNIVERSARY 

HERE COME THE CALLOWAYS 
Of course Vincent and Reggie Calloway are smiling -a 

non -stop string of hits they wrote and produced for Levert, 
Natalie Cole, Gladys Knight, and Teddy Pendergrass kept 
them laughing all the way to No. 1 four times in 1987- 
1988. Their debut "Calloways" album in 1989 will proba- 
bly keep their spirits soaring well into the '90s. 

doi,fa tRGCf c/oryY,/ 

1:01/1 

With Best Wishes From 

Sissy Alexander 
and 

Chris Chitty 
Timely Travel International 

400 So. Beverly Dr. 
Suite 107 

Beverly Hills, California 90212 
(213) 552-3737/ 879-4450 

Telex: 281514 TIME.UR Fax: (213) 286 -0664 

Distinctive, Personalized Travel arrangements for 
individuals and groups in the Entertainment Industry. 

C OGBAT HÂTIONS 

DON 
LAW 
CO. 

V N R P R I S E S 

A N N I V E R S A R Y 

ELECTRIC MONARCH ENTERTAINMENT 
FACTORY BUREAU 

CONCERTS JOHN SCHER PRESENTS 
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CONGRATULATIONS 

PUBLIC RELATIONS 

Congratulations 
from your friends 

at Rhino! 

Ho'o Mai Ka 'i 
John and Leslie Frankenheimer 

and friends 
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20th ANNIVERSARY 
DENZYL 
FEIGELSON 

When Johnny 
Clegg & Savuka 
joined Alive late in 
1988, so did Denzyl 
Feigelson, although 
his involvement with 
Alive will be far 
broader than just 
Savuka activities. As 
their road /tour man- 
ager, Denzyl worked 
closely with Johnny's producer Hilton Rosen- 
thal in establishing a major presence for Sa- 
vuka worldwide, including a strong base in 
the U.S. After beginning his career as a musi- 
cian, Denzyl worked in A &R before moving 
into management and concert & tour pro- 
duction. In addition to concert production 
and his work with Johnny Clegg, Denzyl has 
toured with Paul Simon's "Graceland" tour, 
Ladysmith Black Mambazo, Hugh Masekela, 
and Miriam Makeba, among others. 

It's great to be ALIVE! 

Bill Young Productions, Inc. (713) 783 -3422 FAX (713) 953 -0520 

To Shep & Alice 
Toby Mamis 
Jonny Podell 

Who we've known 
since the beginning 

of their careers. 

To Luther 
Danny Markus 
Elijah Reeder 
Taft Richards 

Who we've known 
since the beginning 

of ours. 
wPE 

PR 

HOT & COOL SZECHUAN CUISINE 
RESERVATIONS (Please!) & TAKE OUT - 653.0640 

740 N. Fairfax ('/2 Block above Melrose) 

SHEP & DANIEL 

I tried to find the appropriate words, 

but in the end, nobody put it better 

than the Bee Gees 

ah 
ah 

Congratulations & thanks 

for the last 20 years 

Mick Cater 

ah 
ah 
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Shep, 
You're so easy.going 

it's like you live on Maui. 
Congratulations 

on 20 years of stayin' Alive! 

Your friends 
at the 

Universal Amphitheatre, 
Larry Vallon, 

Jay Marciano & Missy Worth 

IM/ 
PRO CTiOnS 

CONCERT PRODUCTIONS INTERNATIONAL ONALO K. DONALD PRODUCTIONS 

72 Fraser Ave, sane 222 265 Cote de Liesse, suite 200 

Taranto 0M. ANA( 3E1 Montreal, Out N4T 1C3 

14161 538.0077 15141 735.2724 

NITS OUT ENTERTAINMENT 

70 Abart St. 1200 

Winnipeg, Man. R3B N9 

120419438800 

ERRYSCOPE CONCERT PRODUCTIONS 

241 Oak St., Plaza level 

Vancouver, B.C. VEA 3W6 

160417314621 

BASS CLEF ENTERTAINMENTS 

- 99 Fifth Avenue 

Ottawa, Ont. Kú 5K4 

16131 236 7661 

Congratulations To 
ALIVE 

May the next 20 be even bigger and better. 

From your friends at 

GRUBMAN !NDURSKY & SCHINDLER, P.C. 

20th ANNIVERSARY 
NEAL MARSHALL, Producer /Writer 

Shep and I were partners, both in "Rock'N'Roll Tonite," which 
was a nationally syndicated stereo -simulcast rock concert show, 
and also in the first rock concert shows aired on MTV. A major 
reason why these shows succeeded, particularly on an artistic lev- 
el, was the confidence that bands and their managers had in the 
way they would be treated. Because of Alive and Shep's involve- 
ment, we were able to approach artists who might not have other- 
wise appeared on television. The shows were nominated for sever- 
al prestigious awards, and Shep's creativity had a great deal to do 
with that. It was a pleasure being his partner, and I look forward 
to working with him again -anytime. 

CREDITS: Billboard Special Issues Editors: Ed Ochs & Robyn 
Wells; Editor, Toby Mamis, for Alive; Graphic Design: Ernie Ce- 
falu, David Hale Associates; Editorial contributors: David Na- 
than, Chris McGowan; Editorial assistance: Julie Bolder; Invalu- 
able assistance: Brian Nelson, Alice Cooper Archives. 

Trying to trace 20 years of history required the contributions 
of many sources and, especially, photographers, without whom 
this special would have been virtually impossible. Thanks for the 
photos: Bob Gruen, Richard Creamer, Neal Preston, Neil Zlo- 
zower, Ebony Magazine, Ken Regan, Henry Diltz, Brad Elterman, 
Janet Macoska, Lester Cohen, Jeffrey Mayer, Michael Cheers. 
Jet Magazine, Christer Juréhn, Tom Farrington, Jonathan Exley, 
Claudia Thompson-even if we ended up not using the photos, 
we appreciate the offer! 

hep, you're 
not just 
something 
different, 
you're 
something 
else. 

A-26 A Billboard Advertising Supplement BILLBOARD FEBRUARY 18, 1989 

www.americanradiohistory.com

www.americanradiohistory.com


Th 
Shep, Daniel, John and 
the entire Alive family. 

There's no place like home. 

E.T. Thorngren 

Tobe 
Good 
is not 
Enough 
When 
You 

Dream 
of being 
Great. 
Thanks for letting 
us help you make 
the dream come true. 

David Hale Associates 
Marketing Communications 

611 S. Catalina St. Los Angeles, CA 9005 
(213) 738-8709 
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LOOKING TO PLAY 

A LARGER PART 

LL 1 EXT 20 YEARS 
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HOME VIDEO 

Welch Yid Offers Public A New Exercise Option 
BY JAMI BERNARD 

NEW YORK To hear Raquel Welch 
talk about being "on the wagon" and 
"off the wagon" when referring to 
her exercise routine, it's easy to be- 
lieve that after two fitness videos, the 
actress has become something of a 
workout- aholic. As she introduces 
her third fitness video, Welch admits 
that when the spirit is willing but the 
flesh is weak, she "falls off the wag- 
on." And that's when she calls David. 

David White is Welch's "personal 
trainer," that new fad in fitness, the 
human health spa who makes house 
calls and holds down your legs for 
the sit -ups and orders you to do an- 
other set of leg lifts when you're blue 
in the face. People pay top dollar for 
an hour of this professional prodding. 
But for $19.99, you can watch White 
put Welch through her paces in the 
new HBO video release, "Raquel: 
Lose 10 Pounds In Three Weeks." 

"One of the reasons I thought it 
was nice to have my own fitness 
trainer in the video with me is to take 
myself off that pedestal of being 
Miss Perfect, who all the time is on 
top of things and leading the class," 
said Welch in a telephone interview 
from Los Angeles, where she lives 
half the time (her main base is in New 
York). "When I'm working with Da- 
vid, he's pushing me, and lots of 
times I have trouble keeping up, just 
like anybody. I wanted to sort of de- 
bunk the myth that those of us who 
teach fitness videos out there are pre- 

tending to be some kind of perfection. 
We aren't. We're like everybody else; 
we really have to work hard at it. 
And some days, we're under par and 
can't keep up." 

In fact, Welch does her share of 
huffing and puffing in the new fit- 
ness video, her third. (She has a con- 
tract with HBO for two more over 
the next two years.) Although ex- 
tremely limber from her years study- 
ing yoga, she admits that brisk aero- 
bic activity "is not my forte." 

This video incorporates yoga into a 
cross -training program, using hand- 
held weights, exercycles, light aero- 
bics, and calisthenics. The program is 
divided into two 45- minute workouts, 
one for the upper body, one for the 
lower, to be alternated daily. 

"This is basically designed to help 
people lose weight," she says, noting 
that HBO's marketing research re- 
vealed the seemingly obvious: "That 
the principle reason people buy exer- 
cise videos is to lose weight or keep 
their weight under control. I know 
I'm perpetually watching my 
weight." 

Welch and her husband of nine 
years, Andre Weinfeld, had split up 
even before finishing work on "Lose 
10 Pounds ... ," but she says the split 
is amicable and that Weinfeld will 
continue to produce and direct her 
videos through their 50-50 business 
partnership in Total Video Inc., which 
produces the fitness tapes. "My hus- 
band doesn't work out," she admits 
with a laugh. "He works out by 

VIDEO PEOPLE 

Video People is a weekly column spotlighting personnel changes 
and promotions announced by prerecorded video suppliers, 
distributors, duplicators, retailers, and hardware manufacturers. 
Announcements should be sent to: Video People; Billboard, 1515 
Broadway, New York, N.Y 10036. 

Don Rosenberg is named president Trans World Entertainment. Previous- 
ly he was sales director for CBS /Fox Home Video. He will be based in Los 

Angeles. 

W. Patrick Campbell is named president of RCA /Colum- 
bia Pictures Worldwide Home Video, heading the domes- 
tic and international video operations. Previously he was 
president of RCA /Columbia International Video. 

Frederick T. Jaworski is promoted to senior VP of 
CBS /Fox International. Most recently, he was VP of 
business development. APPLEBY 

Carol Thompson is promoted to director of programming at International 
Video Entertainment. Thompson, who joined IVE one year ago as manager 
of programming, had been manager of administration at Nelson Entertain- 
ment. 

Joe Swaynie is appointed manager of direct response for KVC Home Vid- 
eo, Indianapolis. He had been with The Benjamin Literary and Medical Soci- 
ety as their circulation manager for The Saturday Evening Post, Country 
Gentleman and Stork magazines. 

Virgin Vision makes the following announcements: Vickie Barber becomes 
director of sales, Ray Sohl is upped to national accounts manager and Hedy 
Hillmer assumes the newly created post of marketing services manager. 

Edward D. Capelle is named VP of marketing and distribution for Cinema 
Group 

Richard Appleby joins Allied Film & Video as a sales representative for the 
Detroit division. 

Josh Davidson is named account executive at HWH Enterprises. His ac- 
counts at the public relations firm will include HBO Video. 

smoking Gitanes cigarettes -he's a 
Frenchman -and by drinking a lot of 
coffee. He says it's in the chromo- 
somes." 

In editing "Lose 10 Pounds ... ," 
Weinfeld chose to include some of the 
ad -lib banter between Welch and her 
fitness trainer, including a segment 
in which White reminds Welch to 
"feel the bum," and Welch responds 
in mock indignation, "You are in the 
wrong exercise video!" 

But Welch has nothing but kind 
words for that other "fitness diva," 
Jane Fbnda. 

"When Jane came out as the first 
one off the mat and had this huge 
success with the aerobics, everyone 
went hip hooray, it was a big revolu- 
tion," say Welch. "Then we suddenly 
found out that a lot of high -impact 
was not good for the body. And I 
think that may have accounted for 
when my video came out and offered 
a yoga -based method, there was a 
place in the market for people who 
wanted alternatives for getting in 

(Continued on page 53) 

Raquel Welch poses with Curt Viebrantz, the president of HBO Video, during a 

party to announce the release of "Raquel: Lose 10 Lbs. In 3 Weeks." "I wanted 
to debunk the myth that those of us who teach fitness videos are pretending to 
be some kind of perfection," says the actress. The video is available from HBO 
for a list price of $19.99. 

FOR WEEK ENDING FEBRUARY 18, 1989 

Billboard® 
©Copyright 1989, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any 
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written permission of the publisher. 

TOP MUSIC VIDEOCASSETTES_ 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 
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1 1 3 

* * No.1 * * 
MOONWALKER Ultimate Production Michael Jackson 

CBS Music Video Enterprises 49009 1988 LF 24.98 

2 3 29 DEF LEPPARD: HISTORIA Bludgeon Riffola, LTD. Def Leppard 
PolyGram Music Video 080359 -3 

1988 LF 24.95 

3 2 23 FAITH CBS Music Video Enterprises 49000 George Michael 1988 SF 15.98 

4 NEW BRUCE SPRINGSTEEN ANTHOLOGY: 
1978 -1988 CBS Music Video Enterprises 49010 Bruce Springsteen 1989 LF 24.98 

5 4 59 $19.98 HOME VID CLIFF'EM ALL! Elektra Records Metallica 
Elektra Entertainment 40106 -3 

1987 C 19.98 

6 5 57 SLIPPERY WHEN WET 
Polygram Records Inc. 

Bon Jovi 
Polygram Video 440 -04 1 52 1 -3 

1987 LF 19.98 

7 6 17 ROY ORBISON AND FRIENDS HBO Video 0073 Roy Orbison 1987 C 19.99 

8 10 35 
MADONNA CIAO ITALIA: LIVE FROM Sire Records Madonna 
ITALY Warner Reprise Video 38141 -3 

1988 C 29.98 

9 9 21 OUT OF THE BLUE 
Atlantic Records Inc. Debbie Gibson 
Atlantic Video 50123 -3 

1988 SF 16.98 

10 17 5 WICKED VIDEOS CBS Music Video Enterprises 49008 Ozzy Osbourne 1988 SF 14.98 

11 8 45 KICK -THE VIDEO FLICK 
Atlantic Records Inc. INXS 
Atlantic Video 50119 -3 

1988 SF 16.98 

12 7 19 AEROSMITH'S 3 X 5 Geffen Home Video 38146 Aerosmith 1988 SF 15.98 

13 14 17 12 WASTED YEARS MPI Home Video MP1613 Iron Maiden 1988 D 24.95 

14 11 9 GENESIS -VIDEOS VOLUME ONE 
Atlantic Records Inc. Genesis 
Atlantic Video 50129 -3 

1988 LF 16.98 

15 18 87 MOTLEY CRUE UNCENSORED 
Elektra /Asylum Records Motley Crue 
Elektra Entertainment 40104 -3 

1986 LF 19.98 

16 15 135 U2 LIVE AT RED ROCKS 
Island Records Inc. U2 
MusicVision 6 -20613 

1984 C 19.95 

17 13 69 ONE NIGHT OF RAPTURE Elektra Records Anita Baker 
Elektra Entertainment 40105 -3 

1987 C 24.95 

18 16 29 ERIC CLAPTON AND FRIENDS Radio Vision Eric Clapton 
Vestron Musicvideo 1210 Phil Collins 

1986 C 19.98 

19 12 21 
CINEYARD ARLY SIMON: LIVE FROM MARTHA'S HBO Video 0129 Carly Simon 
V 

1988 C 19.99 

20 19 25 PINK FLOYD AT POMPEII Vestron Musicvideo 1008 Pink Floyd 1986 C 19.95 

RIAA gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2 million for nontheatrical made - 

for- home -video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 150,000 units or suggested 

ist price income of $6 million (60,000 or $2.4 million for nontheatrical made -for -home -video product; 50.000 units or a value of $2 million for music video 

product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) SF short-form. LF long -form. C concert. D documentary. 
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r HOME VIDEO 

Vestron Set To Tee Off 
Two New Palmer Titles 

Arnold Palmer stands under a 
blazing Florida sun and talks about 
the importance of practicing your 
golf stroke. Three cameras record 
the action while some 30 gaffers, 
gofers, and assorted technicans 
stand in silence -until a noisy plane 
soars overhead and the moment is 
destroyed. Director Terry Jastrow 
yells "Cut!" as Palmer mumbles an 
expletive and shakes his club at the 
uninvited guest. "It's Lee, Arnie -it 
has to be Lee," jokes Jastrow, in- 
voking the image of a jealous Lee 
Trevino taking to the skies to sabo- 
tage Palmer's new golf video. With 
that, it's time to once again "take it 
from the top." 

Welcome to the making of the 
Vestron series "Play Great Golf." A 
visit to the set in central Florida 
finds a relaxed, smiling Palmer. His 
shirt is damp, his brow is glistening, 
but his pa- 
tience is as 
long as his tee 
shot. For 
three days, 
Palmer, Jas - 
trow, and 
crew have 
braved the 
heat to tape 
the next two entries in the "Arnold 
Palmer: Play Great Golf" series, 
"Volume 3: The Scoring Zone" and 
"Volume 4: Practice Like A Pro." 

"There are dozens and dozens of 
golf videos," says Jeff Peisch, Ves- 
tron's VP of nontheatrical program- 
ming and executive producer of the 
tapes. "Our feeling with all of our 
nontheatrical titles is to go for pre - 
promotability- names, organiza- 
tions that have a good awareness 
factor. To many people, Arnold 
Palmer is golf." 

So even while it will cost Vestron 
about a half -million dollars to pro- 
duce the two new Palmer tapes, it's 
"well worth it," says Peisch, who 
notes that "Arnold Palmer doesn't 
come cheap." 

No, he does not come cheap -not 
for Vestron and not for consumers, 
who pay $39.95 for each hourlong 
volume. But the results are consid- 
erable. Even in the face of those 
"dozens and dozens" of videos and 
a relatively high sell -through price 
point, the first two titles ( "Volume 
1: Mastering The Fundamentals" 
and "Volume 2: Course Strategy ") 
sold a total of 100,000 units. 

Of course, with his status as a 
bona fide legend and his warm, 
folksy delivery, Palmer is the draw- 
ing card. But there's more to this 
success story, and much of it was in 
evidence during the recent shoot. 
Jastrow, it turns out, is the Cecil B. 
DeMille of golf. The Emmy Award 
winner has directed coverage of the 
U.S. Open and the British Open, as 
well as the CBS /Fox title "Chi -Chi's 
Bag Of Tricks." 

At the Florida shoot, Jastrow in- 
sisted on getting shots of the ball 
landing. This involved hoisting a 
camera on a forklift and having an 
eagle -eyed cameraman spot and 
film a soaring golf ball from 300 
yards away. "You won't see this 

type of receive shot on many vid- 
eos -it's too much trouble," said 
Jastrow during a break. Then there 
is sophisticated lighting that eradi- 
cates shadows, as well as a sound 
system that includes a wireless 
transmitter in Palmer's pocket. 

All told, the three -day shoot at 
Palmer's Isleworth Country Club in 
Bay Hill, Fla., resulted in some 25 
hours of video that will be boiled 
down to two 60- minute tapes slated 
to ship in April. As always, the com- 
petition will be stiff, but Vestron 
figures you have to spend it to 
make it. Their theory: Get the top 
people in a given field and make a 
polished product and then market it 
aggressively. "It's damn hard 
work," said Palmer, as he mopped 
his brow after several hours of 
shooting in the sun. 

It will certainly be interesting to 
see if all this 
"damn hard 
work" trans- 
lates into shelf 
space for the 
forthcoming 
Palmer tapes. 
If it doesn't, 
this eyewit- 
ness can attest 

that it won't be for lack of trying. 

THEY SPRUCED UP "Gone With 
The Wind" and recently debuted 
the restored version at New York's 
Radio City Music Hall to a packed 
house. Still, what will this new buzz 
word -"restored version" -mean 
to home video? Will suppliers try 
and market restored versions the 
way they do videos with scenes not 
in the theatrical version? If that be- 
comes the case, remember that the 
standard VCR picture is really not 
all that sharp. So maybe these re- 
stored versions will finally stir real 
interest in laserdisks and Super - 
VHS -two formats that render 
great picture quality. If consumers 
finally become more cognizant of a 
video's picture quality, maybe laser 
and S -VHS will finally get the rec- 
ognition they deserve. 

SVS (formerly Sony Video Soft- 
ware) has an imaginative promo. 
Three catalog titles featuring John 
Lennon -"John Lennon Imagine," 
"John Lennon Live In New York 
City," and "The Beatles Live" -are 
being offered in a package priced at 
$29.95. The campaign, of course, 
ties into Warner's March 8 release 
of "Imagine John Lennon." The 
SVS discount package, which repre- 
sents a $54.85 retail value, will be 
available only until March 31. 

TIM FRY, the former president 
and CEO of Congress Video, is put- 
ting together the session and work- 
shop schedule for the New York 
Home Video Show (March 28 -30), 
and the results so far are impres- 
sive. A full slate of topics too nu- 
merous to list but too important to 
miss are on tap. I'll have more in 
the weeks to follow; in the mean- 
time, call 800- 248 -5474 for more in- 
formation. 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 
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1 2 4 

* * No.1 * * 
MOONWALKER Ultimate Production 

Michael Jackson CBS Music Video Enterprises 49009 1988 NR 24.98 

2 1 15 E.T. THE EXTRA -TERRESTRIAL Amblin Entertainment Henry Thomas 
MCA Home Video 77012 Dee Wallace 1982 PG 24.95 

3 3 18 CINDERELLA Walt Disney Home Video 410 Animated 1950 G 26.99 

4 6 3 JANE FONDA'S COMPLETE Lorimar /LightYear Ent. 
Jane Fonda WORKOUT Warner Home Video 650 1989 NR 29.98 

5 4 56 Vestron Pictures Inc. Patrick Swayze DIRTY DANCING 
Vestron Video 6013 Jennifer Grey 1987 PG -13 24.98 

6 5 109 CALLANETICS O 
Callan Productions Corp. 
MCA Home Video 80429 Callan Pinckney 1986 NR 24.95 

7 9 122 
JANE FONDA'S LOW IMPACT Lorimar /LightYear Ent. 

Jane Fonda AEROBIC WORKOUT Warner Home Video 070 1986 NR 29.98 

8 11 13 
KATHY SMITH'S FAT BURNING 
WORKOUT Fox Hills Video FH1059 Kathy Smith 1988 NR 19.95 

9 10 70 LADY AND THE TRAMP Walt Disney Home Video 582 Animated 1955 G 29.95 

10 20 17 SUPER CALLANETICS Callan Productions Corp. 
Callan Pinckney MCA Home Video 80809 1988 NR 24.95 

11 7 48 START UP WITH JANE FONDA Lorimar /LightYear Ent. 
Jane Fonda Warner Home Video 077 1988 NR 19.95 

12 22 98 THE WIZARD OF OZ MGM /UA Home Video 60001 Judy Garland 
Ray Bolger 1939 G 29.95 

13 23 7 
THE ALL NEW NOT -SO -GREAT 
MOMENTS IN SPORTS HBO Video 0025 Tim McCarver 1988 NR 14.99 

14 19 10 PLAYMATE VIDEO CALENDAR 1989 HBO Video 0510 Various Artists 1988 NR 19.99 

15 14 185 THE SOUND OF MUSIC CBS -Fox Video 1 05 1 
Julie Andrews 
Christopher Plummer 1965 G 29.98 

16 8 19 DOCTOR ZHIVAGO MGM /UA Home Video 900003 Omar Sharif 
Julie Christie 1965 PG 29.95 

17 17 4 RAQUEL: LOSE 1 OLBS. IN 3 WEEKS HBO Video 9892 Raquel Welch 1988 NR 19.99 

18 29 33 LETHAL WEAPON Warner Bros. Inc. Mel Gibson 
Warner Home Video 11709 Danny Glover 1987 R 19.98 

19 12 29 DEF LEPPARD: HISTORIA Bludgeon Riffola, LTD. 
PolyGram Music Video 080359 -3 Def Le ppard 1988 NR 24.95 

20 13 61 PINK FLOYD THE WALL MGM /UA Home Video 400268 Bob Geldof 1982 R 19.95 

21 28 27 GOOD MORNING VIETNAM Touchstone Pictures 
Robin Williams Touchstone Home Video 660 1987 R 29.95 

22 18 14 THE TEN COMMANDMENTS Paramount Pictures 
Charlton Heston Paramount Home Video 6524 1956 NR 29.95 

23 35 3 
ANGELA LANSBURY: POSITIVE 
MOVES 

Wood Knapp Video WK1016 Angela Lansbury 1988 NR 29.95 

24 32 100 TOP GUN Paramount Pictures Tom Cruise 
Paramount Home Video 1629 Kelly McGillis 1986 PG 26.95 

25 25 167 JANE FONDA'S NEW WORKOUT Lorimar /LightYear Ent. 
Jane Fonda Warner Home Video 069 1985 NR 29.98 

26 31 118 SLEEPING BEAUTY Walt Disney Home Video 476 Animated 1959 G 29.95 

27 33 25 PLATOON Hemdale Film Corp. Tom Berenger 
Vestron Video 6012 Charlie Sheen 

1986 R 24.98 

28 NEW BRUCE SPRINGSTEEN ANTHOLOGY: 
1978 -1988 CBS Music Video Enterprises 49010 Bruce Springsteen 1989 NR 24.98 

29 30 10 
VIDEO CENTERFOLD -35TH 
ANNIVERSARY PLAYMATE HBO Video 0511 Fawna MacLaren 1988 NR 19.99 

30 21 107 THE GODFATHER Paramount Pictures Marlon Brando 
Paramount Home Video 8049 Al Pacino 1972 R 29.95 

31 27 75 AN AMERICAN TAIL O 
Amblin Entertainment 
MCA Home Video 80536 Animated 1986 G 29.95 

32 15 22 GEORGE MICHAEL -FAITH CBS Music Video Enterprises 49000 George Michael 1988 NR 15.98 

33 36 132 KATHY SMITH'S BODY BASICS JCI Video Inc. 
JCI Video 8111 Kathy Smith 1985 NR 14.95 

34 16 18 BEN -HUR MGM /UA Home Video 900004 Charlton Heston 1959 G 29.95 

35 24 52 
Paramount Pictures Al Pacino THE GODFATHER PART II 
Paramount Home Video 8459 Robert De Niro 1975 R 29.95 

36 34 35 MICKEY COMMEMORATIVE EDITION Walt Disney Home Video 690 Animated 1988 NR 14.95 

37 39 140 MARY POPPINS Walt Disney Home Video 23 Julie Andrews 
Dick Van Dyke 

1964 G 29.95 

38 37 160 
KATHY SMITH'S ULTIMATE VIDEO JCI Video Inc. 
WORKOUT JCI Video 8100 Kathy Smith 1984 NR 14.95 

39 40 42 KATHY SMITH'S STARTING OUT Fox Hills Video FH 1027 Kathy Smith 1987 NR 19.95 

40 38 2 SHADOW OF A DOUBT Universal City Studios Joeseph Cotton 
MCA Home Video 80112 Teresa Wright 1942 NR 29.95 

ITA gold certifcation for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, 
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 
250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million 
at suggested retail for nontheatrical titles. 
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YOG REAR! 

If you thought things were HAIRY i 
sell-through last year just waft! KVC 

Home Video begins the 1989 calenda 
of releases with a March kickoff sure to 

make everyone HOWL! Teen Wolf, Teen 

Wolf Too. Hey There, Ifs Yogi Bear and 
Slam/lase The Legend of Orin are now 
available at a suggested retail of $14.95! 

Ask your distributor about these BIG 

HAIRY DEALS, or call us direct at INN 
Home Video, 1-800-582-2000. We'll tell 
vou, as YOGI would say, how to make a 

smamrter than average deal! 
In the coming months. make 
sure to watch for these KVC 

Home Video titles: Extremities, 
The Men's Club, Garbage Pail Kids 

and Stoogemania. 

MARCH RELEAS 
TEEN WOLF 
#3460 92 min. $14.95 

TEEN WOLF TOO 
#3479 96 min. $14 95 

STNICHASERF THE LEGEND 
#3487 107 min. $14.95 

HEY THERE, IT'S YOGI BE 
#3630 89 min. $14.95 

Countertop Display 
3 each at March tilles _ 

#0120 

PREBOOK DATE: 3/1/89 
STREET DATE: 3/15/89 
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r HOME VIDEO 

Vid Treasures Adds Titles 
Vestron Deal Includes `Class' 

NEW YORK The trend toward 
sublicensing feature films to com- 
panies that serve the mass market 
continues as Video Treasures signs 
a deal with Vestron Video for nine 
titles. 

The films in the package, which 
includes the Richard Gere film 
"Breathless" and "Class" starring 
Jacqueline Bissett, will be offered 
at retail for a list price of $9.98 each. 
The financial terms of the deal were 
not disclosed. 

"This nine -picture arrangement 
with Vestron adds major titles to 
our catalog of more than 100 li- 
censed home videos," says George 
Port, executive VP and chief oper- 
ating officer of Video Treasures. 
"It's seldom that consumers have 
the opportunity to buy hit tapes 
such as `Breathless' for $9.98. We 
anticipate that all these tapes will 
be bestsellers for our customers. 

The other titles in the acquisition 

pact are "Harry And Son" with 
Paul Newman and Robbie Benson, 
"Tile Hotel New Hampshire" with 
Jodie Foster and Rob Lowe, "Yel- 
lowbeard" with John Cleese and 
Marty Feldman, "Don't Go Into The 
Woods," "Lone Wolf McQuade" 
with Chuck Norris, "Rodan," and 
"Under Fire" with Nick Nolte and 
Gene Hackman. 

In the past, Video Treasures has 
had similar arrangements with Me- 
dia Home Entertainment, Prism 
Entertainment, and several other 
suppliers. Also, RCA /Columbia has 
licensed a number of its titles, in- 
cluding "Close Encounters Of The 
Third Kind," to Good Times Home 
Video. 

While many of the titles involved 
in such deals originally had sug- 
gested price points of up to $89.95, 
the mass merchants suppliers gen- 
erally offer them at a list price of 
under $15. AL STEWART 

Hi -Tops To Produce Children's TV Shows 
NEW YORK Media Home Enter- 
tainment's kid vid division, Hi- 
Tops Video, will begin to produce 
and finance children's entertain- 
ment for network, cable, and syn- 
dicated television, the company an- 
nounced. 

Media says the move to increase 
the role of Hi -Tops in the chil- 
dren's market stems from the divi- 
sion's successful track record. 

"Our winning formula- produc- 
ing original programs as well as 
acquiring product -has been 
unique from the onset," says Nan- 
cy Steingard, VP of production 

VIDEO 
REVIEWS 

and acquisitions. "While we will 
continue producing Hi -Tops home 
videos, we now are exploring other 
original programming opportuni- 
ties outside the video realm." 

Media maintains that, based on 
sales and revenues, Hi -Tops is sec- 
ond only to Walt Disney in the chil- 
dren's video market. In the past, 
the company has enjoyed success 
with programs that feature such 
widely known characters as Pee- 
wee Herman, Charlie Brown, and 
Teddy Ruxpin, the talking teddy 
bear. 

This column offers a critical look 
at recent nontheatrical video re- 
leases. Suppliers interested in see- 
ing their cassettes reviewed in this 
column should send VHS cassettes 
to Al Stewart, Billboard, 1515 
Broadway, New York, N.Y 10036. 
Please include the running time 
and suggested retail price. 

"Duke Ellington's Sophisticated 
Ladies," J2 Communications, 108 
minutes, $59.95. 

This is a simply marvelous home 
video reprise of the Broadway hit 
that played a total of 767 perfor- 
mances beginning in 1981. It's been 
transferred to tape, in a special stu- 
dio recording produced by the Black 
Tie Network, with great care in 
both audio and video terms. Most 
welcome is the involvement of origi- 
nal cast members such as Phyllis 
Hyman, Gregg Burge, Hinton Bat- 
tle, Terri Klausner, and the orches- 
tra under the direction of Elling- 
ton's son, Mercer. In addition, a non - 
cast asset is Paula Kelly, on hand as 
a "special guest." Of course, the big 
draw is the songs of Duke Elling- 
ton, 34 of which make their joyous 
and sentimental journey within a 
Cotton Club -like setting. While video 

isn't always necessary to enhance 
the pleasure of hearing great songs- 
, "Sophisticated Ladies" is an eyeful 
of pleasure, too. IRV LICHTMAN 

"The Mondo Beyondo Show," 
HBO Video, 60 minutes, $39.99. 

In a unique, new age twist on pub- 
lic- access cable TV, Bette Midler 
stars as the zany, foreign -accented 
hostess Mondo Beyondo, whose forte 
is finding unusual talents and play- 
ing their clips on her hourlong vari- 
ety show. Among the acts showcased 
here are percussionists Yes /No Peo- 
ple, dancers La La La Human Steps, 
and performance artists Paul Za- 
loom, Bill Irwin (Bobby McFerrin's 
goofy sidekick in the "Don't Worry, 
Be Happy" video), and Pat Oleszcu. 

The program, first aired as an 
HBO special, is often entertaining 
and original, but a couple of the 
bits -Midler's portrayal of an elder- 
ly songstress and a bathroom scene 
featuring the Kipper Kids wearing 
G- strings, balloon tires, and white- 
face -are weird and tedious. But 
fans of Midler and of modern per- 
formance art will truly enjoy this 
program. Expect steady movement 
at sell- through. J.C. McADAMS 

"Olympic Water Sports 1988 
Seoul," Wood Knapp Video, 45 
minutes, $19.95. 

(Continued on page 54) 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Remarks 
Manufacturer, Catalog Number 
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A2 

RECREATIONAL SPORTS TM 

1 2 83 

* * NO. 1 * * 
DORF ON GOLF J2 Communications J2 -0009 Tim Conway displays the fun -damentals 

of golf in this spoof of how -to's. 95 

2 1 11 
THE ALL NEW NOT -SO -GREAT 

HBO Video 0025 Tim McCarver hosts more compilations 
MOMENTS IN SPORTS of sports' most memorable goofs. 14.99 

3 15 7 
SPORTS ILLUSTRATED -GET THE NFL Films Video Highlights from the greatest moments in 
FEELING POWER HBO Video 0092 sports accentuating power. 14.99 

4 5 19 NFL TV FOLLIES NFL Films Video Jonathan Winters hosts this newest 
Fox Hills Video football follies program. 19.95 

5 6 53 
LITTLE LEAGUE'S OFFICIAL HOW -TO- Mastervision Basic instructions for any aspiring young 
PLAY BASEBALL BY VIDEO ballplayer. 

6 3 111 AUTOMATIC GOLF 0 Video Reel Bob Mann's methods increase players' 
Simitar Entertainment, Inc. VA 39 drive by 30 to 80 yards. 14.95 

7 11 55 
NOT SO GREAT MOMENTS IN 

HBO Video 0024 Tim McCarver hosts this compilation of 
SPORTS sports' most memorable goofs. 1495 

8 10 57 
CHARLIE LAU: THE ART OF HITTING 

Best Film &Video Corp. Improve your stance, shift your weight, 
300 adjust your swing. 19.95 

9 9 41 
LEE TREVINO'S PRICELESS GOLF Pro Lee Trevino reveals the golfing 
TIPS VOLUME 1 

Paramount Home Video 12623 techniques that made him famous. 19.95 

to 12 111 GOLF MY WAY WITH JACK NICKLAUS Worldvision Home Video 2001 Easy -to- follow guide for the beginning 
golfer. 84,95 

11 7 5 -Fox 
THE OFFICIAL 1988 WORLD SERIES 

CBS Video 2199 Includes all the excitement of the 
VIDEO showdown between L.A. & Oakland. 19.98 

12 RE -ENTRY 
WARREN MILLER'S LEARN TO SKI 
BETTER Lorimar Home Video 103 A definitive guide to the art of skiing. 24.95 

13 8 83 
ARNOLD PALMER: PLAY GREAT GOLF 

Vestron Video 2038 Mastering the Fundamentals focuses on 
VOLUME 1 the basic mechanics of golf. 39 98 

14 17 37 WINNING BASKETBALL WITH LARRY 
Kodak Video Programs 8118770 Ball handling skills taught by Celtic great 

BIRD Larry Bird and others. 19.95 

15 4 89 
THE BEST OF THE FOOTBALL NFL's best and funniest football 
FOLLIES Fox Hills Video 

bloopers fill this compilation. 19.95 

16 14 13 
SPORTS ILLUSTRATED -GET THE NFL Films Video Highlights of some of the fastest 
FEELING: SPEED HBO Video 0091 moments in sport's history. 14.99 

17 19 17 MIKE TYSON'S GREATEST HITS HBO Video 0088 Highlights from the World's Heavyweight 
champ's best matches. 19.99 

18 13 35 WRESTLEMANIA IV 0 Titan Sports Inc. This event, shown in its entirety, includes 
Coliseum Video WF053 never -before -seen footage. 39.95 

19 20 63 A KNIGHT OF BASKETBALL Kartes Video Communications Coach Bob Knight explains the 
fundamentals of offense and defense, 19.95 

20 NEW 0,, SECOND ANNUAL SURVIVOR Titan Sports Inc. Exciting coverage of the 1988 Survivor 
SERIES Coliseum Video WF061 Series featuring the best of the WWF. 

39.95 

HOBBIES AND CRAFTSTM 

1 2 15 

** No.1 * * 
FODOR'S HAWAII Random House Home Video Travel tips on hotels, restaurants, 

sightseeing, and shopping. 19.95 

2 12 97 
LAURA MCKENZIE'S TRAVEL TIPS- Visits to Oahu, Maui, Diamond Head, and 
HAWAII Republic Pictures Corp. H- 7352 -1 

Waikiki. 24.95 

3 3 33 
SPAGO: COOKING WITH WOLFGANG Wolfgang Puck, Inc. Over 15 Spago recipes including 
PUCK Warner Home Video 35048 Wolfgang Puck's Famed pizzas & pastas. 

4 4 89 YES YOU CAN MICROWAVE JCI Video Inc. Common -sense guide to the basics of 
JCI Video 8200 microwave cooking. 19.95 

5 6 111 
CHEF PAUL PRUDHOMME'S Unique techniques are revealed in this 
LOUISIANA KITCHEN, VOL. 1 J2 Communications 

video on Cajun cooking. 19.95 

6 11 15 
READER'S DIGEST VIDEOMANUAL: Complete home repair program to deal 
HOME REPAIR Random House Home Video 

with the most common repair problems. 29.95 

7 7 111 
CHEF PAUL PRUDHOMME'S J2 Communications How to prepare Cajun and Creole 
LOUISIANA KITCHEN, VOL. 2 classics from scratch. 19.95 

8 14 61 Numerous home repair and restoration THIS OLD HOUSE Crown Video 
ideas presented in an easy -to -do style. 24.95 

9 5 59 
THE SILVER PALATE: GOOD TIMES Simon & Schuster Video Celebration of parties, people, and good 
LIVE Paramount Home Video 12135 food for anyone who entertains. 

24.95 

10 1 53 
CASINO GAMBLING WITH DAVID Lorimar Home Video 052 Learn the basic strategies for winning 
BRENNER Craps, Blackjack & Roulette. 39.95 

11 15 9 DO-IT- YOURSELF: PLUMBING AND 
D.I.Y. Video Corp. Includes installation of bathroom and 

ELECTRICAL light fixtures. 19.95 

12 NEW THE GRAND CANYON Norman Beerger Prod. Go on the most breathtaking aerial 
journey of the Grand Canyon ever. 

49.95 

13 10 77 VIDEO AQUARIUM The Video Naturals Co. 
For the fish lover whose time or bad luck 
makes owning live fish impossible. 19.95 

14 8 37 FODOR'S GREAT BRITAIN Random House Home Video 
This video is based on the world- famous 
travel book. 19.95 

15 9 15 THE SHORT -ORDER GOURMET Polaris Communication Cooking essentials are taught for the 
time -pressed professionals. 19.95 

ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 
units or $1 million at suggested retail for nontheatrical titles. 0 ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million 
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. Next week: Health And 
Fitness; Business And Education. 
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EIGHTMEff'OUT 

/OME VIDEO 

Keaton Is Clean And Sober. Michael 
Keaton stars as a man in the throes of 
drug abuse in the critically acclaimed 
film "Clean And Sober." Warner 
Home Video is offering the video 
release for a list price of $89.95. 

WELCH FITNESS VIDEO 
(Continued from page 49) 

wanted alternatives for getting in 
shape. Now we've found that neither 
one extreme nor the other is the total 
answer." 

Welch believes that instead of 
"OD -ing on fitness tapes," people 
now amass fitness -tape libraries so 
they can vary their workouts. She ad- 
mits that she was never able to do 
Fonda's original workout tape, "but 
we have met at a number of social 
functions, and she confesses she 
can't do mine either. So we're sort of 
agreed we're not really in competi- 
tion, just opposite sides of the same 
coin." 

In addition to the concept of cross - 
training, Welch says her video is 
unique because it recognizes the 
trend toward having home fitness 
equipment. Her aerobics routine can 
be adapted for stationary cycling, 
jumping rope, climbing -stairs, or jog- 
ging in place. The video also comes 
with a three -week diet chart. 

"When I exercise regularly, it 
gives me at least two to three hours 
more of top energy," says Welch, 
who at age 48 has had more than 35 
film roles, from the sublime ( "Right 
To Die," a TV movie about a woman 
suffering from a degenerative dis- 
ease) to the ridiculous ( "One Million 
Years B.C. "). "I need exercise as an 
independent woman in business. I 

need it for my 5 o'clock in the morn- 
ing makeup calls, for my 14- and 16- 
hour days. It's like insurance -I buy 
energy time." 

And, in case anyone is wondering, 
Welch is currently on the wagon, to 
use her terminology. "I'm on a roll, 
I'm on top of it," she says. "I think 
it's very helpful when you fall off the 
wagon to have somebody help put 
you back on. It's very difficult to mo- 
tivate yourself- that's why it's nice 
to have a video." 

Hank Williams Jr. 
readies concert 

footage, music clips 
for home release 
... see page 66 

The Scandal that Rocked a Nation. 

it.' ke) r S1714 

It was 1919, a year eight men, 
for $80,000, would break all the rules... 
and the hearts of every kid in America. 

Starring box -office favorites Charlie Sheen ( "Platoon;' "Wall Street ") 
D. B. Sweeney ( "Gardens of Stone ") and Christopher Lloyd ( "Taxi," "Back To The Future ") 

A SANFORDIPILLSBURY PRODUCTION "EIGHT MEN OUT" JOHN CUSACK CLIFTON JAMES 

MICHAEL LERNER CHRISTOPHER LLOYD CHARLIE SHEEN DAVID STRATHAIRN D. B. SWEENEY 
11lSBY 

MASON DARING EDITOR JOHN TINTORI P DESI6ÑER NORA CHAVOOSHIAN R álH°l ROBERT RICHARDSON 
EXEGUTICE 

BARBARA BOYLE AND JERRY OFFSAY CO -PRODUCER PEGGY RAJSKI "°DD`s SARAH PILLSBURY AND MIDGE SANFORD PRODUCERS 

OíiíO1P/' 
HOME VIDEO 

p jPARENTAL GUIDANCE SUGGESTED 

SOME MATERIAL MAY NOT BE SUITABLE FOR CN.DNEN THÉ BB ELIOT ASINOF "m AND D RECIID BY JOHN SAYLES 
ORIGINAL SOUNDTRACK AVAILABLE ON VARESE SARABANDE RECORDS, CASSETTES AND COMPACT DISCS. 

Priels By Deluxe. 
I READ THE BOOK FROM HENRY HOLTBCOMPANY 

An O JONPICTURES Release 
1909 pun Nome VMeo AH R.gnts Reserved 

ORDER CUT OFF DATE: APRIL 11 STREET DATE: APRIL 27 
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TOME VIDEO 

How two boys worlds apart 
become the best of friends. 

A mysterious alien creature has 
accidentally landed on Earth. 
He's lost, frightened and in 
desperate need of a friend. 
Luckily for him, he's about to 
find one... 

Out of this world and into your heart. "STANDEE AVAILABLE CONTACT YOUR DISTRIBUTOR" 

ORDER CUT OFF DATE: MARCH 14 STREET DATE: MARCH 30 
uR.J. LOUIS Ptodrenon "MAC AND ME" CHRISTINE EBERSOLE JONATHAN WARD KATRINA CASPARY LAUREN STANLEY 

And Inrexhing JADE CALEGORY Music By ALAN SILVESTRI music s&p arBROOKSARTHUR Editor TOM WALLS Director of Photography NICK McLEAN 
Executive Preducers MARK DAMON WILLIAM B. KERR Written By STEWART RAFFILL AND STEVE FEKE Produced Bt. R.J. LOUIS Directed By STEWART RAFFILL 

®boas srtra "' Non &i Delany' 1988THEMAC AND MEJOINTCENTURL ALL RIGHTS. RESERVED. rite-0)18E111AL GUIDANCE SUGOESTE11 u I Soundtrack AlailabkOn Curb Records' VaVEO fl Closed Captioned by NCI Useitwith Permission. 1989 ORION I1OMEVIDEO ALL RIGHTS R E.SE RUE G - '`4 °1""""'"OO "11 !E - _ oe a a7íZIa71/ roc r, Urar v r,.r 

VIDEO REVIEWS 
(Continued from page 52) 

Host Dick Enberg helps viewers 
relive some of the most exciting mo- 
ments from the recent Summer 
Olympics. If anyone somehow man- 
aged to miss seeing Greg Louganis' 
disastrous dive in which he acciden- 
tally struck his head on the spring- 
board, it's here -along with his abso- 
lutely amazing comeback. Also cap- 
tured are the three gold medal 
efforts by Janet Evans; the seven 
medals -four gold -won by Matt 
Biondi, who is sometimes called the 
"California condor "; and the perfor- 
mances of Michael Gross, Kristin 
Otto, and Kelly McCormick. In addi- 
tion to swimming and diving meets, 
there are water polo and synchro- 
nized swimming. 

There were so many thrilling mo- 
ments in the pools at the recent 
games that this program is certain 
to please swimming buffs and 
Olympics fans. Although the em- 
phasis is on the efforts of the Amer- 
icans, their foreign counterparts 
have not been ignored. 

RICHARD T. RYAN 

"Olympic Volleyball 1988 Seoul," 
Wood Knapp Video, 45 minutes, 
$19.95. 

After capturing the gold medal at 
the 1984 Summer Olympics in Los 
Angeles, the U.S. men's volleyball 
team traveled to Seoul, South Ko- 
rea, looking to repeat. With gutsy 
performances by Jeff Stork, Karch 
Kiraly, and Steve Timmons, it was 
able to upset the highly regarded 
Soviet squad and capture its second 
Olympic gold medal in a row. En 
route to the finals, however, the 
team flirted with disaster on a num- 
ber of occasions -all of which are 
preserved here. 

The U.S. women's team also pro- 
vided a number of exciting mo- 
ments, despite its failure to capture 
a medal. The showdown between 
the U.S. women and the Peruvian 
spikers -which the U.S. lost -is in- 
cluded in this program, as is the 
medal match between that same Pe- 
ruvian squad and the U.S.S.R.'s 
women's team. 

Considering the increased popu- 
larity of volleyball and the Cinderel- 
la story of the men's team, this pro- 
gram may prove to be an ace. R.T.R. 

"Olympic Gymnastics 1988 Seoul," 
45 minutes, $19.95. 

Ever since the diminutive Olga 
Korbut burst dramatically upon the 
scene in 1972, gymnastics has 
evolved into one of the glamour 
sports of the Olympics. Although 
the U.S. teams did not fare particu- 
larly well at the recent Summer 
Games, there were a number of tru- 
ly exceptional performances turned 
in by athletes from other coun- 
tries- especially the Soviet Union. 

Viewers will delight in the fierce 
head -to -head competition between 
Romania's Daniela Silivas and the 
U.S.S.R.'s Elena Shoushounova as 
they battle for the all- around title. 
There is also a great deal of spectac- 
ular footage of the Russian men's 
team, who made a clean sweep of 
the medals for the all- around com- 
petition. 

Lovers of the sport will enjoy 
Dick Enberg's intelligent narration 
as well as the program's overall 
technical achievement. R.T.R. 
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Title Wave Surges Ahead In Tight Minn. Market 
BY MOIRA McCORMICK 

CHICAGO Two and a half years 
after it swept into the Minneapolis - 
St. Paul market with one combo su- 
perstore, Title Wave is on its way to 
becoming a major independent 
chain there. 

Three stores are currently in op- 
eration, three more are slated to 
open this year, and "three to four 
more will open each successive year 
until we've reached our goal of 20 
stores," says Lou Kennedy, presi- 

dent and co- owner. 
"We've laid out the market by de- 

mographics," he says, "and 20 
stores will give us a strong position 
here." 

The 7,500- square -foot flagship Ti- 
tle Wave opened in suburban Crys- 
tal in July 1986. It was followed by a 
10,200 -square -foot location in Rose- 
ville (a St. Paul suburb) in Novem- 
ber 1987, and a 9,500- square -foot 
store near Lake Calhoun in Minne- 
apolis proper in July 1988. 

Title Wave has been able to hold 

3, 000 Retailers Got Debut Newsletter 

MIV Spreads The News 
BY MELINDA NEWMAN 

NEW YORK MTV Networks has 
launched In The Bin, a newsletter 
designed to strengthen the ties be- 
tween its cable networks, MTV and 
VH -1, and the retail community. 

"There hasn't been a written 
piece of communication from us in a 
long time, and we're just trying to 
open a dialogue," says Pete Daniel- 
sen, manager of national promotion 
and record retailing for MTV and 
VH -1. 

Retailers may remember the bi- 
annual newsletter's forefather, Di- 
rect Hits. Published for a year in 
1987, the poster focused more on 
style than substance. 

"But that broke ground for us in 
terms of communicating effective- 
ly," Danielsen says. "And we found 
that when we wanted to recap what 
we did in 1988, we wanted to do so in 
a more serious, informative man- 
ner. The channels have grown up. 
This is also the first time that MTV 
and VH -1 have communicated to- 
gether." 

The first issue of In The Bin - 
sent to 3,000 members of the record 
retailing industry-was mailed the 
first week of February and includes 
short stories on MTV's different 
programs and promotions as well as 
tales of tunes and bands the two ca- 
ble stations have helped break. 

In addition to reporting what the 
networks have done over the past 
six months, the publication will also 
be used to highlight upcoming pro- 
motions and detail how the retailers 
can participate, for example with 
concert tours being presented by 
the networks (Billboard, Feb. 4). 

In The Bin will also help promote 
a repeat of last year's Moon Man/ 
Video Music Awards in -store pro- 
motion. Last year, listeners could 
vote in the viewer's choice category 
through entry forms placed in their 
local participating record stores. To 
order the display, retailers returned 
a form found in the National Assn. 
of Recording Merchandisers news- 
letter. 

"We'll use In The Bin to augment 
the NARM newsletter for this 
year's promotion," Danielsen says. 
"The Video Music Awards is such a 
big thing it makes sense to go 
through NARM. They were very in- 
strumental in helping us put togeth- 
er the mailing list for this newslet- 
ter." 

The newsletter, which is pro- 
duced in- house, will continue to be 
free of advertising. "We don't want 
it to be a sponsored vehicle. The 
place for the advertisers is to tie in 
with the promotion itself, like Pepsi 
did with the Moon Man Video 
Awards promotion," Danielsen 
says. 

Red Heads. Tom Cochrane & Red Rider band members Cochrane and Ken 
Greer, trying to score a win with the group's RCA album "Victory Day," made a 

stop at Tower Records' Greenwich Village, N.Y., store. From left are Tower 
assistant manager Howard Cespedes, Cochrane, Greer, and Ron Stricker, RCA 
eastern marketing manager. 

its own among the area's thick corn - 
petition- "We've exceeded our 
goals every year we've been open," 
says Kennedy -due to extensive in- 
ventory and, more importantly, spe- 
cialized service. "We don't open a 
store with less than 15,000 video 
[pieces] and 50,000 music pieces," 
says Kennedy. "Our store at Cal- 
houn Village carries 18,000 video 
pieces." 

Primary competition comes from 
two national chains that are head- 
quartered in the Twin Cities, The 
Musicland Group and Target, from 
local webs Adventures in Video and 
Bigelow Video, and from Great 
American Music, which is a logo of 
Albany, N.Y. -based Trans World 
Music Corp. 

According to Kennedy, national 
chains have not posed a problem for 
Title Wave so far. "Blockbuster is 
not a factor here, with only three or 
four stores," according to Kennedy. 
"One opened close to our flagship 
store in Crystal, and that store runs 
up to 30% increases." And the mar- 

Trans World 

Sales Up 46% 
In Fiscal '88 

NEW YORK Trans World Music 
Corp., the second largest record retail 
chain in the U.S., reported that sales 
for the fiscal year ended Jan. 28 
surged 46% to $268 million from $183 
million in the prior year. In the fourth 
quarter, Trans World's sales jumped 
43% to $103 million from $72 million 
in the same period of the previous 
year. 

Comparable -store sales for the 
chain increased 5% for the fiscal year 
and 6% for the quarter. 

Transworld opened 137 stores and 
closed two outlets during fiscal 1988. 
Openings included the acquisition of 
14 Good Vibrations stores in the Bos- 
ton market and 55 Crazy Eddie and 
Times Square units operating under 
license agreements in the New York 
metropolitan area. 

A third license agreement has been 
reached with the Montgomery Ward 
department store chain, according to 
Jim Williamson, Trans World VP of 
finance. "We are expanding licensing 
operations into several Montgomery 
Ward stores," he says. "Two are on 
the opening schedule and some oth- 
ers are under review." 

Montgomery Ward has been test- 
ing CDs and audiocassettes in most 
of its 323 locations since October (Bill- 
board, Nov. 19). In other markets, 
Montgomery Ward departments are 
being run by Owensboro, Ky.-based 
wholesale and retail operation Wax - 
Works/VideoWorks and by Chicago- 
based chain Rose Records. 

Based in Albany, N.Y., Trans 
World operates 437 stores in 31 East- 
ern and Midwestern states. Most of 
its full -line mall outlets are called 
Record Town, while specialty mall 
stores go under the Tape World ru- 
bric. The chain has at least 22 logos; 
among them are the names Coconuts, 
Great American Music, and Peaches 
(in Indiana, Illinois, and Ohio only). 

KEN TERRY 

ket might become even more crowd- 
ed. "We hear Sound Warehouse is 
contemplating coming in," says 
Kennedy. 

In the meantime, Title Wave con- 
tinues to expand. New locations in- 
clude a store in the Highland Vil- 
lage shopping center in St. Paul 
(8,400 square feet), one in the South - 
town shopping center in Blooming- 
ton (8,400 square feet), and one in 
the Southdale Square center in Edi- 
na (10,000 square feet), located 
across the street from Southdale 
Center, the Twin Cities' largest 
shopping center. 

"We're negotiating on a 12,000 - 
square -foot site in St. Paul for 1990, 
and on three other sites as well," 
says Kennedy. 

All Title Wave outlets feature the 
same dramatic red -and -black, neon - 
accented decor. Starting with the 
Roseville location, Title Waves have 
been built with a black, neon -lit 
"tunnel" for a store entrance. Ken- 
nedy, who previously spent 15 years 
with Target (he was in charge of 
electronic products, records, and 
tapes there) and five months as se- 
nior VP of marketing and purchas- 
ing for Torrance, Calif. -based 
Wherehouse Entertainment, says 
he "learned how to operate a chain 
in a chain environment -developing 
consistency in every store. It's good 
for the customer to know exactly 
what to expect." 

Video rentals at Title Wave fea- 

ture three -tiered pricing: $1 for chil- 
dren's titles, $2 for catalog, and $3 
for new releases and adult titles. 
"This means that 95% of our stock 
rents for $2 or under," says Kenne- 
dy. 

Title Wave's rental video stock 
goes deep on hot A titles, averaging 
75 -150 copies, and at times going 
much higher. "We had as many as 
500 `E.T.' copies per store," says 
Kennedy, "and 400 of 'Top Gun.' " 

' Excess copies are sold to custom- 
ers after 30 days. "We also sell a 
portion to distributors of previously 
viewed tapes," says Kennedy, 
"and hold a portion for our new 
stores." 

The chain will presell such occa- 
sional titles, as "E.T." "Our three 
stores sold 7,000 'E.T.'s between 
them," says Kennedy. Sell -through 
videos in the store are priced at 10% 
of suggested retail and are pushed 
via in -store displays in special traf- 
fic aisles. 

Kennedy credits much of 
TitleWave's success to its aggres- 
sive advertising campaign, which 
comprises radio ads and printed cir- 
culars mailed six times a year to the 
chain's customer base of 250,000. 
"Last year we spent half a million 
dollars on advertising," says Ken- 
nedy. "This year, with three more 
stores, we'll spend nearly $1 mil- 
lion." 

Special marketing of certain titles 
(Continued on page 59) 

"Go ahead, 
make YOUR day . . . 

9 9 

'Y 
ou know, in all 

the excitement over compact disc 
and other music media, a lot of retailers 

clean forgot to ask themselves what's likely to 
happen to the replacement phonograph needle business. 

Well, seeing as how there are 60 million turntables in use 
in this country and that 4.5 million new ones were sold last 
year ... and seeing as how replacement needles and cartridges 
have traditionally yielded the most powerful mark -ups in the 
consumer electronics business - and can turn a bottom line 
completely around - what you have to ask yourself is: 'Do I 

really believe consumers will stop playing records, mothball their 
collections and throw their turntables away ?' 

MAIL TO 

Pfanstiehl 

gio 

3300 Washington St 
Waukegan. IL 60085 
Tel 1 (800) 323 -9446 

Well? Do ya ?" 

Go ahead, make my day. Send me a 
Pfanstiehl Needle Information Kit. 

Store Name 

Your Name 

Address _ _ 

City 

Your Phone Number( 

_ 
State Zip 
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TRH 
by Earl Paige 

CD STORES SOUND OFF: It may be increasingly 
competitive for CD specialist stores out there, but there 
are plenty of them `letting you know we're out here," 
says Chris Schlacter, operating Mainly Disc in Syra- 
cuse, N.Y., for the past year and a half. "We've survived 
with a Record Theater right down the street," boasts 
Schlacter ... Similarly, partners Robert Settler and Ron 
Masciandaro are into their third year in intensely com- 
petitive New York. Their Central Compact Disc "is 
right across from a Crazy Eddie Movies & Records" in 
White Plains ... Meanwhile, out in San Francisco near 
Golden Gate Park, City Discs is taking off after bowing 
last Thanksgiving, says owner Chris Kimball. "We 
grossed $36,000 in December," says the ex- manager of a 
Wherehouse ... And in Austin, Texas, Chuck Lokey is 
only two months into operating CD City & Video, a di- 
versified approach he dreamed up while in Dallas for 
three years battling Blockbuster with a single store 
Movideo. 

BOARD ROOM: Minneapolis -based Musicland Group, 
reflecting its enormous growth with 682 stores in 47 
states, is beefing up its board of directors, according to 
Jack Eugster, chairman /CEO. Two new directors bring- 
ing the board to a total of seven are Kenneth Gorman, 
managing director of Apollo Partners Ltd., a New York 
private investment firm, and Michael Wright, chairman 
and president /CEO of Super Valu Stores of Minneapo- 
lis. "Kenneth gives us someone from the media side," 
says Eugster, referring to Apollo's involvement in ac- 
quisitions of media firms. Before forming Apollo with 
two other managing directors in 1987, Gorman was at 

Viacom for 16 years and headed network group. Of Su- 
per Valu, which Wright joined in 1977 as senior VP, 
Eugster says it is a food distribution company grossing 
around $10 billion annually; it essentially racks grocery 
outlets. "Mike is also chairman of the Federal Reserve 
Bank here," adds Eugster. 

STRAW VOTE: When rumors heated up during the 
fall that Morris Levy planned to sell his 79 -store Straw- 
berries Records & Tapes chain, there was speculation 
that the web's recent growth might actually complicate 
the sale. At the end of the summer, chain headquarters 
moved from Framingham, Mass., to a new plant four 
times larger in nearby Milford, Mass. That investment 
would probably have been a sticking point if another 
chain had moved in to land Strawberries, because the 
buying party would already have its own warehouse fa- 
cilities. 

But since Los Angeles -based LIVE Entertainment 
does not already own a retail entity, and since LIVE 
plans to keep Strawberries' buying separate from that 
done by its rack subsidiary Lieberman Enterprises in 
Minneapolis, LIVE chairman Jose Menendez saw the 
new distribution facility as an asset: "I think that's a 
precursor for store expansion. Without the new ware- 
house, one could not take that company from 79-80 
stores to 150 or 200. What you have is the infrastructure 
already there that enables the company to expand rapid- ly:, 

The larger facility accommodates other Menendez 
goals -to broaden the video inventory, to open more vid- 
eo rental departments, and to add computer software to 
Strawberries' mix. Menendez terms computer software, 
which has not been received as warmly by East Coast 
music merchandisers as it has by West Coast webs, as a 
product category that is "bubbling under, but ultimately 
it will be a big business." 

Menendez says LIVE is serious about its commitment 
to retailing. Though he won't name the companies LIVE 
has formally pursued, he does say, "We have reviewed 
every retail transaction that's taken place over the last 

(Continued on page 58) 
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dormers on your right 
their acts now and then. 

Our CD compact disc leaning system is the only one with true radial leaning. 
It cleans your customers' CDs perfectly, every time they use it. A slick disewasher operation. 
For more information on our company and products, write Discwasher Inc., /òr sparkling perfòrmances. 
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POP. 
Compiled from a national sample of retail sales reports. 

ARTIST LABEL & NUMBER /DISTRIBUTING LABEL 
TITLE 

I 1 1 15 

** NO.1 ** 
TRAVELING WILBURYS WILBURY 2- 25796/WARNER BROS. 

TRAVELING WILBURYS 

2 2 2 14 
EDIE BRICKELL & NEW BOHEMIANS GEFFEN 2 -24192 
SHOOTING RUBBERBANDS AT THE STARS 

3 13 - 2 DEBBIE GIBSON ATLANTIC 2 -81932 
ELECTRIC YOUTH 

4 NEW 1 
ROY ORBISON VIRGIN 2.91058 
MYSTERY GIRL 

5 7 9 13 
R.E.M. WARNER BROS. 2.25795 
GREEN 

6 6 4 4 
RUSH MERCURY 836 346 -2 /POLYGRAM 

A SHOW OF HANDS 

7 12 10 50 GUNS N' ROSES GEFFEN 2 -24148 
APPETITE FOR DESTRUCTION 

8 22 - 2 NEW ORDER QWEST 2- 25845 /WARNER BROS. 

TECHNIQUE 

9 11 7 18 KENNY G ARISTA ARCD 8457 
SILHOUETTE 

10 3 3 17 U2 ISLAND 2- 91003 /ATLANTIC 

RATTLE AND HUM 

11 5 5 11 
FLEETWOOD MAC WARNER BROS. 2-25801 
GREATEST HITS 

12 10 12 19 
BOBBY BROWN MCA MCAD 42185 
DON'T BE CRUEL 

13 4 6 16 ANITA BAKER ELEKTRA 2 -60827 
GIVING YOU THE BEST THAT I GOT 

14 8 11 11 
JOURNEY COLUMBIA CK 44493 
JOURNEY'S GREATEST HITS 

15 NEW 1 
BOB DYLAN & THE GRATEFUL DEAD COLUMBIA CK 45056 
DYLAN & THE DEAD 

16 14 15 20 
BON JOVI MERCURY 836 345 -2 /POLYGRAM 

NEW JERSEY 

17 9 8 11 
PINK FLOYD COLUMBIA C2K 44484 
DELICATE SOUND OF THUNDER 

18 20 20 4 
LOU REED SIRE 2- 25829 /WARNER BROS. 

NEW YORK 

19 23 19 13 
THE JIMI HENDRIX EXPERIENCE RYKODISC RACD-0078 

RADIO ONE 

20 28 - 2 COWBOY JUNKIES RCA 8568 -2 -R 

THE TRINITY SESSION 

21 15 17 19 
POISON ENIGMA C2- 48493/CAPITOL 

OPEN UP AND SAY ... AHH! 

22 19 13 10 
GUNS N' ROSES GEFFEN 2 -24198 
GN'RLIES 

23 21 21 3 
ENYA GEFFEN 2 -24233 
WATERMARK 

24 24 - 2 LIVING COLOUR EPIC EK 44099/E.P A. 

VIVID 

25 25 26 3 
RICK ASTLEY RCA 8589 -2 -R 

HOLD ME IN YOUR ARMS 

26 16 14 76 DEF LEPPARD MERCURY 830 675 2 /POLYGRAM 

HYSTERIA 

27 NEW 1 
PAULA ABDUL VIRGIN 2 -90943 
FOREVER YOUR GIRL 

28 26 24 21 
BASIA EPIC EK 40767/E.P.A. 

TIME AND TIDE 

29 17 16 41 TRACY CHAPMAN ELEKTRA 2 -60774 
TRACY CHAPMAN 

30 18 18 12 
CROSBY, STILLS, NASH & YOUNG ATLANTIC 2 -81888 
AMERICAN DREAM 

CD'S, CDV'S, TAPES, 
RECORDS, LASER DISCS & 

VHS MUSIC VIDEOS 

SAME DAY 
FOR FREE 

L 
BEST FILL OF COMPACT DISCS 

TO BE FOUND ANYWHERE! 

LOW PRICES 
SERVICE PERSONALIZED REPS 

MAILER CALL US & DIAL EXT.499 

ABBEY ROAD DISTRIBUTORS 
2228 S. RITCHEY, SANTA ANA, CA. 92705 

Phone 714 / 546 - 7177 Toll Free CA. 800 / ABBEY RD 
Toll Free ( out ) 800 / 843 - 0955 Telex 378 - 1792 - ARD 

FAX 714 / 546 - 0337 

Quality Printing 
Quality Product 

Quality Service 

DIVIDER CARDS 

FOR A FREE 
CATALOG CALL 

800/648 -0958 

GOPHER 
PRODUCTS 
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CD Jewel Boxes 
CD packaging 
from Filam for 
1, 2, 3 or 4 
discs. Available 
from stock; 
Ilsemann 
compatible. 

Filam dl National 
13984 S. Orange Ave. 
Paramount, CA 90723 
(213) 630-2500 
FAX: (213) 408-0712 
TLX: 75106 FNPIUD 

Plastics 
1200 N. Street 
Suite 504 
Lincoln, NE 68508 
(402) 435-5005 
FAX: (402) 435 -4722 
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ute lemper sings kurt weill 

"Few European theatre singers have 

generated more excitement..." 
-New York Times 

"Apart from having the sort of legs that 
seem to go on forever, she has a voice 
that brings a lump to your throat one 

moment, and hits you in the solar plexus 

the next."-London Times 

"The world belongs to her, if she 
wants it."-Der Spiegel 

The US debut disc. 
Europe's super-star unleashed. 
Ute Lemper sings Kurt Weill. 

Lonoon 

19//9 London /PoteGrarn Records. Inc 
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Bar /None Puts `Lincoln' on The Map 
Indie -Label Pair Turn Out To Be Giants At Retail 

BY BRUCE HARING 

YOU KNOW THE adage about 
laughing all the way to the bank? 
Glenn Morrow and Tom Prender- 
gast of Bar /None Records in Hobo- 
ken, N.J., are doing just that. 

Sales have passed the 100,000 
units mark for "Lincoln," the zany 
new release from the label's They 
Might Be Giants, the second such 
milestone for a band Morrow says 
was shunned by every major and in- 
dependent label before coming to 
Bar /None. 

The album has also cracked the 
top 100 barrier on the Billboard Top 
Pop Albums chart, not bad for a la- 
bel started by a couple of self -pro- 
fessed "hippies." 

"When we put out the first rec- 
ord, we were completely naive," 
Morrow admits. "Tom owns Pier 
Platters in Hoboken, one of the best 
indie record stores in the country, 
and I had experience as a rock critic 
and musician in New York. From 
that base, we started it." 

The sudden success of They 
Might Be Giants' self -titled first al- 
bum propelled the fledgling label 
from a kitchen -table operation to a 
viable business. 

"When the record broke in Janu- 
ary of '88, we were literally selling 
records off the back of my truck," 
Morrow says. "I would load my 
Scout and drive out to Important 
Records and demand a dollar so we 
could afford to press more." 

Such guerilla- marketing tech- 
niques as the band's Dial -A -Song 
line (718- 387 -6962) and nailing flexi- 
disks to telephone poles soon had 
the debut album snowballing to the 
tune of 120,000 units sold. 

Now, with They Might Be Giants 
firmly established as a major inde- 

pendent act, the label plans to turn 
its attention to developing a larger 
roster, based on "good and strong" 
songwriting, characteristics that 

' 

I 

' 
I 

I,1 

4y,i,Ì!i%:I++ iil,Il!tl11, 
first drew Morrow and Prendergast 
to They Might Be Giants. 

How well is the young label do- 
ing? Perhaps its new offices provide 
a clue. 

"We're kind of in the black, but 
we pump most of the money back 
into the company," Morrow says. 
"We did rent a space with a vault, 
though, and we're hoping we get to 
use that." 

SEEDS AND SPROUTS: 
3C /Laurie Records will soon issue 
the first recording by Kassie Wess- 
ley, of "The Guiding Light." Wess- 
ley is expected to perform her sin- 
gle on the show at some point. For 
more information, contact 301 -686- 
2486 ... Rykodisc has released 
three more Frank Zappa catalog 
items on CD and plans to issue more 
later this year. Recently released 
gems from the Zappa vault are 
1967's "Absolutely Free," which 
features the classic "Plastic Peo- 
ple"; 1972's "Waka Jawaka," a 
mostly instrumental release; and 
1974's "One Size Fits All," which 
features performances by George 
Duke, Tom Fowler, and Johnny 
"Guitar" Watson. 

NEW ARRIVALS: The Sneetches, 
"Lights Out," first domestic album 
from San Francisco pop band on 
Alias Records, 374 Brannan St., 
San Francisco, Calif. 94107 ... Too 
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Much Joy, "Son Of Sam I Am," sec- 
ond album from New York band on 
Alias . . David Della Rossa, 
"Nothin' But Trouble," straight - 
ahead rock from solo guitarist/ 
songwriter on Three Cherries Rec- 
ords, P.O. Box 775, Village Station, 
New York, N.Y. 10014 . .. Santo, 
"Self Respect," street -savvy sounds 
on Source Unlimited Records, 331 
East 9th St., New York, N.Y. 10003 
... Pablo, "Dame Chocha," adults - 
only ditties on Tuff City Records, 
Suite 1203, 161 W. 54th St., New 
York, N.Y. 10019 ... The 45 King, 
"Master Of The Game," 40 minutes 
of breaks, raps, samples, and 
scratches from DJ Mark The 45 
King on Tuff City ... Blackbird, 
self -titled album from brothers 
Chip and Tony Kinman on Iloki 
Records, P.O. Box 49593, Los Ange- 
les, Calif. 90049. 

RETAIL TRACK 
(Continued from page 56) 

year and a half. In some cases we 
choose to participate in the particular 
bidding; in others we choose not to 
participate." In any case, Menendez 
says not to be surprised if LIVE buys 
more store packages within the next 
year or two. 

"CALIFORNIA MODELS" DOES 
not refer to a remake of the Beach 
Boys hit but is actually a term 
LIVE's Menendez employs to concep- 
tualize "an everything- under -one- 
roof" style of home entertainment 
software retailing that he sees main- 
ly on the West Coast. "California was 
always a trend -setter, and it's the 
same in software retailing. It evolved 
beyond music, or stores of the past, 
to video rental and sell -through, com- 
puter software, entertainment cen- 
ters, everything but books," and even 
here Menendez notes that Tower Re- 
cords /Tower Video has bookstores 
and Hastings has been integrating 
full -line books with audio and video. 

CARRY ON: In June, when Mickey 
Granberg resigns as executive VP of 
NARM and the Video Software 
Dealers Assn., she'll remain active in 
two roles. Granberg will be retained 
as a consultant, and she's also going 
to pursue one of her longtime pas- 
sions- providing educational oppor- 
tunities as executive VP of both trade 
groups' scholarship foundations. 
Along with maintaining and expand- 
ing the scholarships already being of- 
fered by various members, Granberg 
hopes to establish internship opportu- 
nities for students at companies that 
belong to NARM and /or VSDA. 

GOIN' SOUTH: The next Camelot 
Music convention is slated for late 
September in St. Petersburg, Fla., 
the first time the chain has held its re- 
treat in the state that hosts more 
than 30 of its stores. The North Can- 
ton, Ohio -based chain had been 
weighing whether to head to Florida 
or return to its home state. Last 
year's meet was in Nashville, and the 
one the year before, in Chicago. 

Earl Paige is the conductor on the 
Retail Track. You can reach him at 
213 -273 -7040. 

Crossing McGuffey Lane. Members of McGuffey Lane appeared at one of 
Camelot Music's superstores in Columbus, Ohio, to promote their double 
concert album, "Live On High Street." Domino's Pizza provided the food. 
Pictured, front row from left, are Dave Robins and John Schwab of McGuffey 
Lane; Tina Guegold, regional marketing coordinator for Domino's Pizza; and 
Mike Tully, Camelot music buyer. In the back row, from left, are McGuffey Lane 
members Terry Efaw, Casey McKeown, Steve Reis, and Dave Rangeler; and 
Tom Richards, Camelot music manager. 

i ALBUM RELEASES 

The following configuration ab- 
breviations are used: LP-al- 
bum; EP- extended play; CA- 
cassette; NA price not avail- 
able. Multiple records and /or 
tapes in a set appear within pa- 
rentheses following the manu- 
facturer number. =Simulta- 
neous release on CD. 

POP /ROCK 

STEVIE B 
In My Eyes 

*LP Lefrak-Moelis LMRLP5531 /NA 
CALMRCA5531/NA 

ERIC BURDON 
Wicked Man 

LP Crescendo GNPS- 2194/NA 
CA GNP5-2194/NA 

DARK ANGEL 
Leave Scars 
LP Relativity 88561 -8264/98.98 
CA 88561 -8264198.98 

ENYA 
Watermark 

LP Geffen GHS 24233/$9.98 
CA M5G 24233/$9.98 

HANOI ROCKS 
Two Steps From The Move 

CD Epic EK- 39614/NA 

HEATWAVE 
Too Hot To Handle 

*CD Epic EK34761 /NA 

ISLEY BROTHERS 
Go For Your Guns 

CD TNeck Z6- 34432/NA 

ISLEY BROTHERS 
Heat Is On 

CD T -Neck ZK -33536 

METAL CHURCH 
Blessing In Disguise 

LP Elektra 60817.1/NA 
CA 60817 -4 /NA 

MIAMI SOUND MACHINE 
Eyes Of Innocence 

CD Epic EK- 39622/NA 

GARY MOORE 
Corridors Of Power 

CD Relativity 88561. 1003/$14.95 
CA 88561 -1003/$8.98 

GARY MOORE 
Run For Cover 

CD Relativity 88561- 1004/914.95 
CA 88561 -100418.98 

GARY MOORE 
Victims Of The Future 

6 CD Relativity 88561- 1005/914.95 
CA 88561- 1005/$8.98 

NITZER EBB 
Belief -Nitzer Ebb 1988 

e LP Geffen GHS 24213/$8 -98 
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CA M5G 24213/$8.98 

THE O'JAYS 
O'Jays Collectors Items 

e CD Philadelphia Intl ZK- 35024/NA 

HERMETO PASCOAL 
Lagoa Dea Canoa, Municipio De 
Arapiraca 

e LP Happy Hour HH5005.1 /NA 
CA HH5005-4 /NA 

LOU RAWLS 
When You Hear Lou, You've Heard It All 

CD Philadelphia Intl ZK- 35036/NA 

LOU REED 
New York 

4 LP Warner Bros. 125829/59.98 
CA 4-25829/$9.98 

SLY & THE FAMILY STONE 
Anthology 

*CD Epic EKG-37071/NA 

S.O.S. BAND 
Just The Way You Like It 

e CD Tabu ZK39332/NA 

S.O.S. BAND 
On The Rise 

6 CD Tabu ZK- 38697/NA 

SPIRIT 
The Twelve Dreams Of Dr. Sardonicus 

6 CD Epic EK- 30267/NA 

SWEET BABY 
It's A Girl 
LP Slash /Ruby 1-25822/59.98 
CA 4- 25822/$9.98 

THIN LIZZY 
Lizzy Lives (1976 -1984) 
LP Grand Slamm Slam 4/$8.98 
CA Slamc 4/$8.98 

RICHARD THOMPSON 
Guitar /Vocal 

CD Carthage CGCD 4413/NA 

RICHARD THOMPSON 
Strict Tempo 

CD Carthage CGCD 4409/NA 

VARIOUS ARTISTS 
Brazil Classics 1 Beleza Tropical 

e LP Sire 1-25805/59.98 
CA 4- 25805/59.98 

VICTORY 
Culture Killed The Native 

6 LP Rampage Rl1G 70844/$8.98 
CA R41G 70844/58.98 

VIOLENT FEMMES 
3 

LP Warner Bros. /Slash 1- 25819/59.98 
CA 4-25819/99.98 

To get your company's new releases listed, 
send release sheets or type the 
information in the above format on your 
letterhead. Please include suggested list 
price whenever possible. Send to 
New Releases, Billboard, 1515 Broadway, 
New York, N.Y. 10036. 
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R E TA IL IN G 

TITLE WAVE SURGES 
(Continued from page 55) 

has brought Title Wave much atten- 
tion, according to Kennedy. "For 
E.T.' " he details, "we did a number 

of things. We had three life -size 
E.T. figures made up and gave them 
away in drawings. Our circular had 
a free fold -out poster of E.T. inside, 
and we handed out posters at the 
store. We gave away 10 copies of 
'E.T.' to 10 children's hospitals. We 
were selling the movies for $17.99, 
$12.99 with the rebate. We had the 
local media covering us the day 
'E.T.' came out." 

In general, Title Wave structures 
its broadcast ads around such 
events as grand openings, store an- 
niversaries, and Christmas. "As we 
open more stores, we'll expand our 

`We've laid out 
the market by 
demographics, 

and 20 stores will 
give us a strong 
position here.' 

broadcast ads and run them on a 
more regular basis," says Kennedy. 
Title Wave is "looking at" the possi- 
bility of television advertising, he 
says, but until the entire Twin Cities 
market is covered with stores, the 
chain has no plans to advertise reg- 
ularly in newspapers. 

"Mailing to our customers is the 
most effective method," Kennedy 
opines, "though we do do some zone 
advertising in the papers." 

Title Wave stores carry all music 
configurations, including LPs - 
"We're still doing 13% -14/7 of our 
music sales in LPs," Kennedy says. 
Compact disks account for 357,, and 
the balance is cassettes, Kennedy 
adds. "CD -3 is picking up, and cas- 
sette singles are doing well for us, 
though they're still doing less busi- 
ness than vinyl 45s." 

All merchandise is displayed 
open -floor, protected variously by 
Sensormatic and 3M electronic sur- 
veillance systems. "We're shortly 
deciding which of the two systems 
to go with," says Kennedy. 

Title Wave sells music at list price 
except for hits, which are $5.99- 
$6.99 for LPs and cassettes; $9.99, 
$10.99, and $11.99 for CDs; $1.99 for 
singles; $2.49 for cassette singles; 
and $3.99 -$5.49 for CD -3s. 

"We view ourselves as a software 
entertainment superstore," says 
Kennedy, "and we carry 16 linear 
feet of Nintendo software." 

The chain also does a healthy 
business in T- shirts, which have 
their own buyer. "Each store fea- 
tures a T -shirt department," says 
Kennedy, "with not just rock but 
novelty shirts -we made our own 
'Don't Worry, Be Happy' shirts, 
which are a big item." 

The stores also carry blank tape 
and other standard accessories. To 
accommodate a large inventory and 
big clientele, each store has 10 com- 
puterized checkout registers. 

Since Title Wave opened, its offices 
have moved from the flagship store 
to a 500 square -foot space in a build- 
ing near Plymouth. "There's room to 
expand there, too," says Kennedy. 

A Billboard Spotlight 

I 1 

Make Some Noise at NARM '89 
Billboard's NARM issue is the most sought after publication at each NARM convention. This special 

issue covers the retail scene like no other publication can. 

Your ad in the NARM Spotlight will reach the leading music /video chains, independent retailers, 
distributors and suppliers just as they are making their 1989 buying decisions. 

Whether you attend NARM or not be there in Billboard's March 11 NARM Spotlight. 

ISSUE DATE: March 11 
AD CLOSING: February 14 (SPOTLIGHT ONLY) 

February 24 (REGULAR ISSUE) 

Bonus Distribution to Attendees at 
NARM (March 3 -6 New Orleans) & ITA (March 

8 -11 Palm Beach) 

For Ad Details Contact : 

New York 
Jim Beloff 
(212) 536 -5026 
Ken Karp 
(212) 536 -5017 
Norm Berkowitz 
(212) 536 -5016 
Dave Nelson 
(212) 536 -5275 

Los Angeles 
Christine Matuchek 
(213) 859 -5344 
Arty Simon 
(213) 859 -5369 or 5349 
Anne Rehman 
(213) 859 -5313 

Nashville 
Lynda Emon 
(615) 321 -4240 
Carole Edwards 
(615) 321 -4294 

United Kingdom 
Tony Evans 
44 -1- 439 -9411 

Holland 
Ron Betist 
31 -20- 662 -8483 

PLEASE NOTE: 
This issue will feature a Starch Ballot Advertising Readership Study. This free service will 
allow you the opportunity to learn how effectively your ads are communicating to Billboard 

readers. Call Jim Beloff for further information. 

BILLBOARD FEBRUARY 18, 1989 59 

www.americanradiohistory.com

www.americanradiohistory.com


THE FUTURE SOUNDS LIKE THI 

1R' a 

Spreading In All Directions 

SHERRY WINSTON'S long- awaited second album is destined 
for multi -format success. 

Featured guest artists include Patrice Rushen, Eric Gale, ald 
vocalist Jocelyn Brown on the sultry new single "Shall We': 

t 
/IEAOFIIU7' 

élestial. 
ávigati6ns 

The Most 
Unusual 
Recording Of 
This Or Any Year 

GARY NERBIQ 
Finally Taking Center Stage 

The favorite saxophonist of the superstars is on the charts with his 
own debut album, featuring his friends Don Grusin, Bill Champlin, 
Harvey Mason and more of L.A: s finest. 

The jazz and new age numbers are climbing i i Billboard, R &R, 
The Gavin Report and The Mac Report. 

.lernb, of 

MAURO 

Geoffrey Lewis' mesmerizing nar- atives and the 
haunting music of Geoff Levin and Chris Many 
have stirred immediate radio response. 

Experience -hem on "The Smothers 
Brothers Show" Saturday 
nights on CBS-TV. 

Manufactured by K -tel International tUSAi, Inc., 15535 Medina Road, Plymouth, MN 55447 Phone: 612 -559 -6800 
Available through select independent distribition 
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by Jeff Levenson 

ONE DOESN'T LISTEN to pianist Cecil Taylor as 
much as one experiences him. He is the kind of musical 
personality who commands attention, a controversial 
figure who, 30 years after he first came to the jazz 
world's attention, continues to exact fervent responses 
from followers. 

Taylor is a complicated artist, schooled in the disci- 
plines of theater, dance, poetry, and metaphysics. Yet 
while endeavoring to integrate those concerns into a 
stylized music, he has flirted in recent years with self - 
parody, walking dangerously close to the edge of carica- 
ture and obscuring the vitality of his once revolutionary 
concepts. His need to play himself -to be Cecil with all 
the pretensions and manners of his artist's persona -is 
so compelling that in performance both the man and the 
music take turns basking in the limelight. One's atten- 
tion shifts between the two. 

That fact is hardly an indictment of what he does or 
the power of his message. Taylor sits at the piano and 
attacks it; he raises from it sounds that cover the entire 
reach of the keyboard, percussively clustering notes so 
they configure roiling, cascading waves of sound. He 
uses fingers, knuckles, forearms, and elbows (and 
would other body parts, too, I'm sure, if he could deploy 
them) to create an overall sonic construction that values 
form perhaps more than content. 

In some ways, the movement and contours of his com- 
positions parallel those of new age music. Both can have 
a narcotizing effect on listeners, rendering them dazed 
and emotionally captive. But while new age serves as a 
kind of embryonic fluid providing enveloping sublimity, 
Taylor's music is a cold shower in the morning. It is chal- 
lenging and highly participatory and one must choose to 
be engaged, must accept the invitation to wrestle with 
the mayhem. New age music may massage the brain, 

but Taylor's music pummels it. Both, oddly, have been 
known to soothe the soul. 

Although the pianist is currently talking with A &M 
about waxing new music, on the whole he has had better 
success with European labels; they have done the lion's 
share in chronicling his career. England's Leo Records 
has just issued "Live In Vienna," a 1987 performance by 
the Cecil Taylor Unit -reed man Carlos Ward, bassist 
William Parker, violinist Leroy Jenkins, and drummer 
Thurman Barker- available from New Music Distri- 
bution Service. And Germany's FMP Records has two 
titles set for release spotlighting Taylor in duets with 
drummers -Gunter Sommer is one of the featured per- 
cussionists; Paul Lovens is the other. The distribution 
deals are not yet set. 

HELP IS ON THE WAY: Mobile Fidelity, which has 
taken the lead in recording and presenting a host of So- 

Taylor's sonic construction 
values form over content 

viet jazz artists, has committed all 1989 profits from its 
special Melodia Russian music series to the Armenian 
Relief Society; the decision comes in response to that ar- 
ea's devastating earthquake. Coincident with this 
pledge, the label has issued "Sphinx," a compilation of 
tracks from Allegro, a leading jazz ensemble in the 
U.S.S.R. 

STUFF: Saxophonist /composer Benny Golson has 
just finished recording new interpretations of Mozart's 
Brandenburg Concertos, highlighted by the use of brass 
passages instead of strings. Fellow jazz associates on 
the project include fluglehornist Art Farmer, pianist 
Mulgrew Miller, bassist Rufus Reid, drummer Marvin 
"Smitty" Smith, and trumpeters Jon Faddis and Lew 
Soloff. Alfa Records International will issue the pro- 
ject ... Herb Alpert, the A in A &M, has established a 
jazz endowment fund in conjunction with the National 
Assn. of Jazz Educators. The idea is to encourage and 
promote the study of jazz and reward excellence in per- 
formance and education. 

c14,114 
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by Bob Darden 

This is the second half of an interview with Sparrow 
recording artist Michael Card, whose current release 
is "Present Reality." 

MICHAEL CARD is known both for his introspective, 
challenging lyrics and his sweet folk -based music. He 
says the lyrics for some songs are crafted quickly, while 
others take as long as two years to perfect. And if they 
don't sound "preachy," it is because Card avoids certain 
religious buzz words like the plague. 

Musically, Card owes much to his ever -present collab- 
orator and cellist, John Catchings. "John has accompa- 
nied me from the very first album," Card says. "And 
he's been with me on virtually every tour since -usually 
just the two of us. He legitimizes me, especially on 
stage. I write the melodies, he improvises the parts." 

Because of the strong teaching message found in his 
songs, the slight, soft -spoken Card believes that he has 
been called to talk to the church -not to serve as a trav- 
eling musical evangelist. 

"I realize `feeding the sheep' is not as glamorous as 
evangelism," he says. "But I think it's pretty obvious 
that this is what I'm best suited for. From my travels, I 
think that American Christians may be the worst -fed 
Christians in the world. Oh, there's a plethora of books, 
tapes, television shows, and speakers available. We're 
just not well- rounded in the reading of the Word." 

Card says he's currently thinking about an Old Testa- 
ment trilogy. He foresees song cycles on the law, the 
prophets, and the writings for this proposed trilogy. 

"Right now the songs sound more classically oriented 

in my head than folk oriented," he says. "I'm certainly 
not informed enough to attempt to emulate original 
Jewish music. So far in my career, the lyrics have al- 
ways dictated the music anyway." 

Card has another secret weapon: the legendary Nor- 
bert Putnam, who is perhaps best known as Dan Fogel - 
berg's producer. "Norbert has the ability to do any- 
thing," Card says. "I give him eggs and flour and he 
gives me a cake back. He's been the major musical force 
that's shaped me the past four years." 

GEORGE CRAIG, CEO of Harper & Row, recently 
visited the Nashville -based Benson Co. to address em- 
ployees on their future. Harper & Row merged with 
Benson's parent, Zondervan, in late November. There 
had been some concern at the label that Rupert Mur- 
doch, the major shareholder of Harper & Row, would at- 
tempt to influence Benson's evangelical direction. But 

Sparrow's Card feels his 
goal is to `feed the sheep' 

Craig says Murdoch's policy is to protect editorial auton- 
omy. 

"I am now convinced that Zondervan doesn't need 
Harper & Row to manage its business. What Zondervan 
needs is someone to take the load of debt off the back of 
the executives to set them free to manage their own 
business. I believe that you've got an extremely capable 
executive group. I am not intending to spend my time 
running Zondervan," says Craig. 

Harper & Row has, in the past year, become a major 
player in Christian publishing, signing some top writers. 
Jarrell McCracken, former head of Word, has been ex- 
tremely active in acquisition and development for 
Harper & Row's religious book division. 

Zondervan is the parent company of the Zondervan 
Family Bookstores, one of the largest Christian book 
and record store chains in the country. 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
l ABEL & NUMBER /DISTRIBUTING LABEL 

1 1 21 

* * No. 1 * * 
DIANE SCHUUR GRP 9567 (CO) 17 weeks at No. One 

TALKIN' 'BOUT YOU 

0 2 15 
CHARLIE PARKER VERVE 837 176 /POLYGRAM (CD) 

BIRD --THE ORIGINAL RECORDINGS OF CHARLIE PARKER O 4 9 MICHEL CAMILO PORTRAIT 44482/E.P.A. (CD) 

MICHEL CAMILO 

® 6 13 
CASSANDRA WILSON JMT 834 419 / POLYGRAM (CD) 

BLUE SKIES 

5 3 17 
SOUNDTRACK COLUMBIA 44299 (CD) 

BIRD 

6 5 31 
BETTY CARTER VERVE 835 661 /POLYGRAM (CD) 

LOOK WHAT I GOT 

7 7 9 CHARLIE PARKER SAVOY JAZZ 1208 (CD) 

ORIGINAL BIRD: THE BEST OF BIRD ON SAVOY 

® 9 
7 

LENA HORNE THREE CHERRIES 44411 (CD) 

THE MEN IN MY LIFE 

9 10 11 
GARY BURTON GRP 9569 (CD) 

TIMES LIKE THESE 

10 8 27 GROVER WASHINGTON,JR. COLUMBIA OC 44256 (co) 
THEN AND NOW 

II 13 3 
MILES DAVIS COLUMBIA 45000 (CD) 

THE COLUMBIA YEARS 1955 -1985 

IT NEW HARRY CONNICK, JR. COLUMBIA 44369 (CD) 
20 

13 14 3 
JIMMY MCGRIFF MILESTONE M-9163/FANTASY (CD) 

BLUE TO THE BONE 

14 12 13 
TONY WILLIAMS BLUE NOTE 48494 /CAPITOL (CD) 

ANGEL STREET 0 15 3 
ETTA JONES MUSE 5351 (CD) 

I'LL BE SEEING YOU 

TOP CONTEMPORARY JAZZ ALBUMSTM 

1 1 11 

* * NO. 1 * * 
AL JARREAU REPRISE 25778 /WARNER BROS. (CD) 5 weeks at No. One 

HEART'S HORIZON 

2 2 17 
KENNY G A ARISTA 8457 (CD) 

SILHOUETTE 0 3 17 
LEE RITENOUR GRP 9570 (CD) 

FESTIVAL 

4 4 43 
BOBBY MCFERRIN EMI 48059 (CD) 

SIMPLE PLEASURES 

5 5 31 DAVID SANBORN REPRISE 25715 /WARNER BROS. (CD) 

CLOSE -UP 

6 7 53 
BASIA EPIC 40767/E.P.A. (CD) 

TIME AND TIDE 

7 6 19 
STANLEY JORDAN EMI 48682 (CD) 

FLYING HOME 

® 10 13 
TOM SCOTT GRP 9571 (CD) 

FLASHPOINT 

9O 14 5 
GIPSY KINGS ELEKTRA 60845 (CD) 

GIPSY KINGS 

10 9 15 
TOM GRANT GAIA 13 -9013 (CD) 

MANGO TANGO 

II NEW o DAVE GRUSIN GRP 9579 (CD) 

DAVE GRUSIN COLLECTION 

12 8 P1 MICHAEL BRECKER IMPULSE 42229/MCA (CD) 

DON'T TRY THIS AT HOME 0 13 9 WISHFUL THINKING SOUNDWINGS 2109 (CD) 

WAY DOWN WEST 

14 11 17 
FATTBURGER INTIMA 73334 /ENIGMA (CD) 

LIVING IN PARADISE 

15 12 9 GERALD ALBRIGHT ATLANTIC 81919 (CD) 

BERMUDA NIGHTS 

16 17 5 
SADAO WATANABE ELEKTRA 60816 (CD) 

ELIS 

17 24 3 
GARY HERBIG HEAD FIRST 723 -1 /K -TEL (CD) 

GARY HERBIG 0 21 11 
JORDAN DELASIERRA GLOBAL PACIFIC 40730 /COLUMBIA (CD) 

VALENTINE ELEVEN 0 22 3 
BRANDON FIELDS NOVA 8811 (CD) 

THE TRAVELLER 

20 16 17 
LYLE MAYS GEFFEN 24204 /WARNER BROS. (CD) 

STREET DREAMS 0 NEW op. KIM PENSYL OPTIMISM 3210 (CD) 

PENSYL SKETCHES #1 

22 20 35 
TUCK & PATTI WINDHAM HILL 111 (CD) 

TEARS OF JOY 

23 18 33 
STANLEY CLARKE PORTRAIT FR 40923/E.P.A. (CD) 

IF THIS BASS COULD ONLY TALK 

T4 NEWo, JONATHAN BUTLER JIVE 1136 /RCA (CD) 

MORE THAN FRIENDS 

25 25 13 
RODNEY FRANKLIN NOVUS 3038 /RCA (CD) 

DIAMOND INSIDE OF YOU 

°Albums with he greatest sales gains during the last two weeks. (CD) Compact disk available. 
Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification 

for sales of 1 million units. 
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Your Ad in Billboard's IMPD will be 
by thousands of Key Buyers 
Worldwide! 

Contents: 
Key Word Reference Index 
Detai ed Blank Tape Product Chart 
Over 3,000 International Listing 
53 Countries Represented 
Over Dozen Product Catagories 
Vendor Select - Reference Source 
Reply Cards 

FOR THE RECORD, 

CD, AND AUDIO /VIDEO 
TAPE INDUSTRIES 

TAPE MANUFACTURERS 

POST-PRODUCTION FACILITIES 

DUPLICATORS AND EQUIPMENT 

PRESSING PLANTS AND 

EQUIPMENT 

CD MANUFACTURERS, 

MASTERERS, SYSTEMS 

AND EQUIPMENT 

PACKAGERS 

PACKAGING SERVICES 

AND SUPPLIERS 

RAW MATERIALS 

For details on reserving your ad space, contact: 
New York 
Ronald E. Willman, Publisher, 
Billboard Diredo-ies 
(2121536 -5025 
Dave Nelson 
12121 536 -5275 
Norm Berkowitz 
(2121 536 -5016 
Ken Karp 
121 21 536 -501 7 

Peg Dold 
(212536 -5089 

Los Angeles Nashville 
Arty Simon Lynda Emon 
2131 859 -5369 or 49 (615) 321 -4240 

Anne Rehmon Carole Edwards 
1615) 321 -4294 (213) 859 -5302 

United Kinadwn, Spain 
Benelux, Scandinavia Ron 3etiss 

31- 27 -66` -8483 

(tally 
Lidia Bongua sdo Mike Lewis 
39-31-90-45:1 61-2-417-757 

Australio /Southeast Avio Ho_Kong /Kore7 /Sin goPore 
Dave Nelson 
12121 536.5275 
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KEEPING 

SCORE 
by Is Horowitz 

ROYAL FLUSH: The licensing deal between MCA Rec- 
ords, which pruned its classical operation late last year, 
and the Royal Philharmonic Orchestra appears to be 
down the drain. Although the agreement still has some 
months to run in its initial term, it's unlikely that the 
pact will be renewed or that product beyond current re- 
lease commitments will reach the market under MCA 
auspices. 

In fact, execs traveling with the RPO on its U.S. tour 
this month are taking the opportunity to sound out other 
possibilities for domestic representation. 

What's at stake here are not recordings that labels en- 
gage the orchestra to make, but a license to release re- 
cordings produced by the RPO itself. The British orches- 
tra, operated as a cooperative, is the only major sym- 
phonic ensemble that actually produces its own 
commercial recordings on a regular basis. 

Ian Maclay, managing director of the RPO, says 
there have been preliminary discussions with a number 
of companies, and that other talks are being scheduled. 
He says two possibilities are being explored -working 
with an importer /marketer (such as Harmonia Mundi 
USA, for instance) or with an established label under a 
licensing arrangement. 

Whatever new formula is arrived at, it is expected 
that the nine titles already released here under the 
MCA /RPO logo will find their way to a new home base 
once a sell-off period runs its course. 

Meanwhile, the RPO is continuing its in -house record- 
ing program at the rate of about eight projects a year, 
even as it remains an important source of orchestral re- 
cordings for other labels. 

The conductors it works with on a regular basis, other 

than its music director Vladimir Ashkenazy, include 
Andre Previn, Sir Yehudi Menuhin, and Yuri Temir- 
kanov. Among new recording projects the RPO has 
booked for its own label according to Maclay, are a 
"War Requiem" and a Delius program conducted by 
Previn; Handel choral works led by Menuhin, supple- 
menting two Handel orchestral albums already complet- 
ed; and a Sibelius symphony cycle with Temirkanov, due 
to begin next autumn. 

Other RPO recording commitments include comple- 
tion of a Shostakovich symphony cycle with Askenazy 
for London Records (Nos. 1, 4, 5, 6, and 9 have already 
been recorded); two more albums in the Previn Brahms 
cycle for Telarc; completion of the Beethoven symphony 
cycle for BMG Classics, also with Previn; and a Tchai- 
kovsky symphony and ballet series with Temirkanov for 
BMG. 

Maclay calls special attention to an RPO release next 
month honoring cellist Paul Tortelier on the occasion 

MCA /RPO Licensing Deal 
Unlikely To Be Renewed 

of his 75th birthday. He is heard in the Elgar Cello Con- 
certo and the Tchaikovsky "Rococo" Variations, with 
Sir Charles Groves conducting. 

TUNING UP: While the most recent mediation efforts 
between the Baltimore Symphony Orchestra and its mu- 
sicians have failed, the dispute has now been placed in 
the hands of Maryland Governor William Donald 
Schaefer, and there is revived optimism that the long - 
running strike will soon end. In addition to rescheduling 
the aborted Brahms sessions for Telarc (Keeping Score, 
Feb. 11) in anticipation of an agreement, it's now expect- 
ed that Christopher Rouse's "Phantasmata" will be re- 
corded in March, completing the album of music by the 
orchestra's composer -in- residence for Nonesuch. His 
Symphony No. 1 was recorded last spring. Music direc- 
tor David Zinman will have returned from guest-con- 
ducting chores in time to conduct these recordings. 

ADVERTISEMENT 

KIRI TE KANAWA 
VERDI & PUCCINI 

ARIAS 
JOHN PRITCHARD 
LONDON PHIL ORCH. 

MK 37298 

EVERYONE knows champagne goes with 
absolutely everything, but set it off with Kiri 
Te Kanawa, and you just might uncork a 
whole new musical trend. So Tott's, a Califor- 
nia champagne brand, discovered this past 
Christmas when they ran a commercial 
underscored by Miss 'lb Kanawa's recording 
of Puccini's 0 Mio Babbino Caro (Verdi And 
Puccini Arias). Almost immediately, phone 

O Mio Bubbly Caro: 
Kiri Becomes The Toast 

Of A New Market. 

lines were jammed with callers asking lbtt's 
to name that tune. 

In the weeks that followed, classical 
music departments around the country sold 
out of the recording as thousands of cus- 
tomers bought what was probably their first 
opera recording. 

CBS Masterworks is currently running a 
consumer ad headlined "The Secret Is Out" 
telling customers where to find the aria. The 
ad breaks just as the Tott's commercial be- 
gins its second four -week flight February 27. 

How did the champagne fare at the 
liquor store? Alas, Mumm's the word. 

CBS MASTERWORKS TOP 10 
Y 

Ñ 

CBS MASTERWORKS 
1988 GRAMMY NOMINEES: 0 
TITLE AWARD 

Isaac Stern DUTILLEUX: L'Arbre Des Songes MK 42449 

BEST CLASSICAL PERFORMANCE - 
INSTRUMENTAL SOLOIST WITH ORCHESTRA 

2 
Isaac Stern & Yo-Yo Ma BRAHMS: Double Concerto MK 42387 

BEST CLASSICAL PERFORMANCE - 
INSTRUMENTAL SOLOIST WITH ORCHESTRA 

Wynton Marsalis Baroque Music For Trumpets MK 

BEST CLASSICAL PERFORMANCE - 
INSTRUMENTAL SOLOIST WITH ORCHESTRA 

4 
Murray Perahia & Sir Georg Soki 
BARTOK: Sonata For Two Pianos & Percussion/ 
BRAHMS: Variations On Theme By J. Haydn For Two Pianos MK 42625 

BEST CHAMBER MUSIC PERFORMANCE 

5 
Luciano Pavarotti Luciano Pavarotti In Concert MK 44816 

BEST CLASSICAL VOCAL SOLOIST PERFORMANCE 

6 
Steven Epstein 

CLASSICAL PRODUCER OF THE YEAR 

7 

GEORGE & IRA GERSHWIN: Of Thee I Singlet 'Em Eat Cake 
Maureen McGovern, Larry Kert, Jack Gifford, Michael Tilson Thomas, 
Orchestra Of St. Luke's M, 4x527 

BEST MUSICAL CAST SHOW ALBUM 

8 
"Weird Al" Yankovic & Wendy Carlos Peter And The Wolf/Carnival Of 
Animals MK 44567 

BEST RECORDING FOR CHILDREN 

HOT CONTENDERS 
FOR 1989: 
Murray Perahia GRIEG & SCHUMANN: PIANO CONCERTOS MK 44899 

10 

Yo-Yo Ma BARBER: Cello ConcertolBRITTEN: Symphony For Cello 
& Orchestra MK 44900 

On CBS Masterworks Cassettes and Compact Discs. 
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Compiled from a national sample of retail store sales reports. 

TITLE ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 35 

* * NO. 1 * * 
THE MOVIES GO TO THE OPERA ANGEL CDM 69596 24 weeks at No. One 

VARIOUS ARTISTS 

2 2 15 
PAVAROTTI AT CARNEGIE HALL LONDON 421. 526 /POLYGRAM 

LUCIANO PAVAROTTI 

3 3 33 WAGNER: THE "RING" WITHOUT WORDS TELARC CD -80154 
BERLIN PHILHARMONIC (MAAZEL) 

4 24 43 
VERDI & PUCCINI: ARIAS CBS MK -37298 

KIRI TE KANAWA 

5 4 19 
PORTRAIT OF WYNTON MARSALIS CBS MK -44726 

WYNTON MARSALIS 

6 5 19 
BEETHOVEN: SYMPHONIES 1 & 6 ANGEL CDC -49746 

LONDON CLASSICAL PLAYERS (NORRINGTON) 

7 7 9 SCHUBERT: LIEDER DG 419-237 
KATHLEEN BATTLE 

8 6 49 
BAROQUE MUSIC FOR TRUMPETS CBS MK -42478 

WYNTON MARSALIS 

9 13 5 
BACH: SONATAS & PARTITAS ANGEL CDCB -49483 

ITZHAK PERLMAN 

10 8 119 
HOROWITZ IN MOSCOW DG 419 -499 

VLADIMIR HOROWITZ 

11 9 15 WINTER WAS HARD NONESUCH 79181 
THE KRONOS QUARTET 

12 12 11 
MAHLER: SYMPHONY NO. 2 MCA MCAD2 -11011 

LONDON SYMPHONY (KAPLAN) 

13 11 15 
LUCIANO PAVAROTTI IN CONCERT CBS MK-44816 

LUCIANO PAVAROTTI 

14 15 63 
HOROWITZ PLAYS MOZART DG 423 -287 

VLADIMIR HOROWITZ 

15 17 5 
BRAHMS /FRANCK: SONATAS ANGEL CDC -49410 

NADJA SALERNO- SONNENBERG 

16 19 3 
PUCCINI: HEROINES CBS MK -39097 

KIRI TE KANAWA 

17 10 9 WAGNER: DIE WALKURE DG 423 -389 
BEHRENS, NORMAN, LUDWIG, LAKES (LEVINE) 

18 16 9 
THE MOZART ALBUM CBS MK -44545 

CANADIAN BRASS 

19 25 3 
RACHMANINOFF: PIANO CONCERTO NO. 2 RCA 7982 -RC 

EVGENY KISSIN 

20 23 11 
BEETHOVEN: SYMPHONY NO. 9 NIMBUS NI-5134 

HANOVER BAND 

21 18 9 THE BAROQUE GUITAR MCA MCAD -42070 
ANDRES SEGOVIA 

22 20 11 
PART: PASSIO ECM 837109 

HILLIARD ENSEMBLE 

23 21 5 
SYMPHONIC SPECTACULAR TELARC CD -80170 

CINCINNATI POPS (KUNZEL) 

24 14 23 MAHLER: SYMPHONY NO. 2 DG 423-395 
NEW YORK PHILHARMONIC (BERNSTEIN) 

25 RE -ENTRY 
BEETHOVEN: SYMPHONY NO. 9 ANGEL CDC -49221 

LONDON CLASSICAL PLAYERS (NORRINGTON) 

TOP CROSSOVER ALBUMSTM 

1 1 19 

* * NO.1 * * 
SHOW BOAT ANGEL 82-49108 17 weeks at No. One 

VON STADE, HADLEY, STRATAS (MCGLINN) 

2 2 23 
THE SOUND OF MUSIC TELARC CD-80162 

VON STADE, CINCINNATI POPS (KUNZEL) 

3 3 19 
DIGITAL JUKEBOX PHILIPS 422 -064 

BOSTON POPS (WILLIAMS) 

4 4 29 
JAMES GALWAY'S GREATEST HITS RCA 7778 -RC 

JAMES GALWAY 

5 5 11 
BIG BAND HIT PARADE TELARC CD -80177 

CINCINNATI POPS (KUNZEL) 

6 6 27 THE BERNSTEIN SONGBOOK CBS MK -44760 
VARIOUS ARTISTS 

7 8 13 
ROMANZAS DE ZARZUELAS ANGEL CDC -49148 

PLACIDO DOMINGO 

8 10 3 
RAMIREZ: MISA CRIOLLA PHILIPS 420-955 

JOSE CARRERAS 

9 7 17 
SOUSA: MARCHES NIMBUS NI -5129 

THE WALLACE COLLECTION 

10 9 15 
PROKOFIEV: PETER & THE WOLF ces MK -44567 

"WEIRD AL" YANKOVIC, WENDY CARLOS 

11 12 65 
BY REQUEST ... THE BEST OF JOHN WILLIAMS PHILIPS 420-178 

BOSTON POPS (WILLIAMS) 

12 13 11 
FRAGMENTS OF A DREAM CBS MK -44574 

JOHN WILLIAMS, PACO PENA 

13 NEW 20TH ANNIVERSARY COLLECTION ANGEL CDM -69375 
THE KING'S SINGERS 

14 NEW EMPIRE BRASS PLAYS BERSTEIN & GERSHWIN TELARC CD -80159 
THE EMPIRE BRASS 

15 11 21 BERNSTEIN 70 DG 427 -042 
LEONARD BERNSTEIN 

Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA 
certification for sales of 1 million units. 
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EIA Presents Plan To Boost HDTV In World Market 
BY STEVEN DUPLER 

NEW YORK A seven -point plan 
to help U.S. hi -tech electronics 
manufacturers effectively com- 
pete with their international coun- 
terparts in the coming decade has 
been presented 
at the request 
of the House 
Telecommuni- 
cations and Fi- 
nance Subcom- 
mittee by the 
Electronic In- 
dustries Assn. 

The key area addressed by the 
report is high- definition television, 
but the EIA says its policy propos- 
als would aid U.S. growth in other 
new technologies as well. The re- 
port was prepared by the EIA's 
Advanced Television Committee - 
composed of representatives from 
most major U.S. firms involved in 

the manufacture of television stu- 
dio, viewing, and transmission 
equipment -in cooperation with 
academicians from the Berkeley 
Univ. Roundtable on the Interna- 
tional Economy. 

The seven initiatives the EIA 
plan recom- 
mends to Con- 
gress urge: 

Reduction 
of U.S. depen- 
dence on for- 
eign capital by 
cutting the defi- 

cit and increasing the national sav- 
ings rate. 

Shifting of federal spending to 
educational and worker training 
programs with emphasis on com- 
mercial sciences and technology. 

Stimulating U.S. manufactur- 
ing investment by changing the 
tax laws. 

Making the research and de- 

'HDTV alone is 
not the answer' 

I AUDIO TRACK 

NEW YORK 

DEE DEE KING RECENTLY com- 
pleted his solo album for Sire Rec- 
ords at Chung King Recording with 
Daniel Rey producing. Greg Gordon 
was at the board. The Gutterboys 
completed a project for Geffen with 
Rey producing. Gordon engineered, 
assisted by Doug Larsen. 

Producers Michael McDonald and 
Steve Dwire worked on overdubs for 
Pat King's current project at Baby 
Monster. 

At Sound Design /MPC Produc- 
tions, Kenny Krytell and Louis Ca- 
ceres produced new tracks for Julia 
Santána. Mike Costanzo was at the 
board. Lavaba Mallison and Rad- 
cliff Issaacs completed tracks for 
Kool Moe Dee's single "Let's Dance" 
on CBS. The tune was featured in the 
Paramount Pictures film 
"Scrooged." Producer David Mo- 
rales mixed tracks with Costanzo on 
Taravhonty for Big Beat Records. 

Tuta Aquino was in at Prime Cuts 
working on edits for Holly John- 
son's "Americanos" (Uni Records) 
and CC Diva's "Grazing In The 
Grass" (EMI Records). Dave Ogrin 
was in editing "I Sweat" for Kool & 
the Gang, and Junior Vasquez edit- 
ed Yellow's "All Tied Up." 

The Jamaica Boys were in at 
Sound On Sound Recording work- 
ing on a second album for Warner 
Bros. The band features producer/ 
musician Marcus Miller, Lenny 
White, Mark Stevens, and Bernard 
Wright. Ray Bardani co- produced 
and engineered the project. Peter 
Beckerman assisted. 

House Of Usher was in at Acme 
Studio working on an album project. 
Forthcoming material includes 
"Someone Else's Clothes," "You're 
Only Spinnin'," and "Eternity." Peter 
Denenberg engineered. Mark Sidg- 
wick produced. 

Rob Stevens of One Stone Pro- 
ductions worked on digital transfers 
and restorations of the John Lennon 
catalog for EMI at Evergreen Re- 
cording. Bill Rankin assisted. 

Composer /arranger Michael Karp 
and guitarist Chuck Loeb collaborat- 
ed at 39th Street on a jazz album 

project. Clifford Carter, Anthony 
Jackson, and Danny Gottlieb are 
featured performers. Dennis Wall 
ran the board, assisted by Michael 
Groarke. 

Club Iguana was in at Water Mu- 
sic recording an EP with engineer/ 
producer Robert Miller. 

Don Was, Jon Lind, and Phil 
Galdston recorded tracks by the 
Temptations at Sigma Sound for the 
new John Candy film "Who's Harry 
Crumb ?" Stephen Benben ran the 
board. 

LOS ANGELES 

WAS, LIND, & GALDSTON also 
recorded additional tracks at Encore 
for the same Candy film. Baray Per- 
kins engineered. 

GRP artist David Benoit was in at 
Aire L.A. with Don Grusin produc- 
ing. Don Murray was seated at the 
desk with Gregg Barrett assisting. 

Al Jarreau'a "All Of My Love" 
was remixed by producers Steve Bel- 
tran and Taavi Mote at Larrabee. 
Mote engineered, assisted by Andy 
Batwinas. Johnny Kemp's "Birth- 
day Suit" was remixed by Keith Co- 
hen. Rhett Lawrence produced the 
tune, which will appear on a CBS 
soundtrack and in the Tri Star Pic- 
tures film "Sing." Jeff Lorber 
worked on overdubs for the song, 
and engineer Cohen was assisted by 
Peter Arata. Cohen remixed several 
tunes off Paula Abdul's Virgin al- 
bum with assistance from Arata. 

Nikki was in at Skip Saylor Re- 
cording working on mixes and pro- 
duction of his debut Geffen album 
with Phil Bonanno. Brian Malouf 
was at the board, assisted by Pat 
MacDougall. Christopher Williams 
was in mixing his next album with 
producer Dennis Matkosky. Tommy 
Vicari engineered, assisted by Mac- 
Dougall. Kim Bono, Jan King, Su- 
san Ball, and Tami East, who form 
the all -girl band Puss 'N' Boots, were 
in tracking tunes. Steve Hunter pro- 
duced with Joseph Shay at the 
board. Jane Child was in with engi- 
neer Dave Jerden mixing tracks for 
her debut Warner Bros. album. Chris 
Puram assisted. 

Danny Wilde was in at Mama 
(Continued on next page) 

velopment tax credit permanent. 
Funding of public and private 

consortia to develop generic tech- 
nology. 

Relaxing antitrust restrictions 
on cooperative research and devel- 
opment activities to allow joint 
production. 

Pressing for greater access to 
foreign markets. 

According to Sidney Topol, 
chairman of Scientific Atlanta and 
head of the EIA's ATV committee, 
"U.S. competitiveness must be 
concerned with economic perfor- 
mance of the nation and its indus- 
tries as a whole. HDTV alone is 

not the answer to U.S. competitive- 
ness problems, but specific actions 
can be taken to allow the U.S. to 
benefit from HDTV." 

Thus, in addition to the general 
policy recommendations, the com- 
mittee's report also includes three 
proposals specific to HDTV. These 
are: 

Federal policies should pro- 
mote. not impede, the expeditious 
adoption of transmission stan- 
dards. 

Any public funds for the devel- 
opment of HDTV should be fo- 
cused on generic technological 
products which will benefit a large 

number of industries. 
The government should obtain 

involvement of companies with 
technological know -how. Any con- 
sortia must draw on the best tech- 
nological resources available, and 
may include as appropriate U.S. - 
based foreign -owned multinational 
companies. 

The report was filed at the re- 
quest of Rep. Edward Markey, D- 
Mass., chairman of thé House 
Telecommunications and Finance 
Subcommittee, as part of an ongo- 
ing effort to study the potential ef- 
fect of HDTV on U.S. industrial 
competitiveness. 

i NEW PRODUCTS & SERVICES 

MONITOR MADNESS: Tannoy, the award- winning 
British loudspeaker specialist, has unveiled a new small - 
but- powerful professional monitor speaker, the SGM- 
15B. The unit houses a 15 -inch K -3809 dual concentric 
driver in a cabinet measuring just 261/2-inches high by 
193/4-inches wide by 18'/2- inches deep. Frequency re- 
sponse is 40 hertz to 20 kilohertz, plus or minus 4 deci- 
bels. For more information, call 519 -745 -1158. 

NO MORE CASTING COUCH: 
Well, not if a new company called 
Seven Ventures Inc. has its way. The 
firm has licensed a proprietary high- 
speed laserdisk technology developed 
by Arthur Clausen Jr. and Michael 
John Sibley, and plans to use the re- 
cording system to market a new la- 
serdisk casting service to advertising 
and modeling agencies, as well as to 
casting departments of film and TV 
companies. 

As envisioned by Seven Ventures, 
the laserdisk will hold 108,000 pic- 
tures and résumés and will play vid- 
eos with stereo sound. Accompany- 
ing hardware will also provide color 
printouts of still pictures. Both the la- 
serdisk machines and the printers 
will be marketed via Reflections 
USA Inc., a wholly -owned subsidiary 
of Seven Ventures. 

Seven Ventures is a diversified, 
publicly traded entertainment indus- 

duction houses. 
Ampex now has more than 30 sales and service orga- 

nizations around the world, from which the company 
derives about 50% of its annual revenues. 

REGISTER NOW: N.Y.'s Center For Electronic Mu- 
sic, which offers classes in computer and electronic mu- 
sic, has a new schedule of courses. For information and 

fees, contact CEM at 212 -686-1755. 

NEW STUFF FROM Soundcraft 
includes a new MIDI computer, 
which was recently shown as an 
add -on module for the company's 
Series 6000 recording consoles. The 
computer's non volatile RAM mem- 
ory can store 100 mute patch set- 
tings for up to eight songs. Each 
patch and song can be individually 
named using the computer's alpha- 
numeric keypad. The module also 
contains a supertwist backlit LCD. 
Also new are upgrades to Sound - 
craft's Twister console automation 
system. The upgrades are in the 
form of the SA software package, 
based upon Twister external VCA 
packs that can be fitted to a number 
of different consoles. Contact 
Soundcraft at 818 -893-8411. 

INDUSTRY PLUG: Bruce Jones, 
sound engineer for Robert Palmer, 

Tannoy's SGM -15B is a small yet 
powerful monitor system for recording, 
postproduction, or broadcast 
applications. 

try firm, specializing in mergers, ac- 
quisitions, and venture capital. Since late last year, the 
company has been involved in a joint venture with Origi- 
nal Artists, which manages Bobby McFerrin. For infor- 
mation, call 212-873-7000. 

SUCCESS DOWN UNDER: 
Ampex Corp.'s Magnetic Tape 
Division says its first year of 
sales operations in New Zealand 
has been extremely fruitful. Ac- 
cording to the Redwood City, 

Calif. -based 
company, its 

Soundcratt's Auckland office 
new MIDI is the only sales 
computer is an facility in New 
optional Zealand devot- 
module for the ed to pro audio 
company's and video prod - 
Series 6000 ucts. Its major 
recording customer is 
consoles. The Television New 
device provides Zealand, the 
a versatile country's two - 
mute control station TV net - 
system with a work. Other cli- 
RAM memory ents include 
that can store Perspective 
100 patches of Video and Vid- 
complete mute com Ltd., two 
settings. large postpro- 

Sc?taii®-® 

! 
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is swearing by Electro -Voice N/ 
DYM microphones for a variety of stage applications. 
Jones says he is especially partial to the N.D 757 for 
vocals, percussion, and snare. Contact E-V at 616 -695- 
6831. 

POWERFUL PACKAGE: Carver Professional's new 
PM -100 magnetic field power amplifier is a single -rack- 
space unit designed to handle stage and sound rein- 
forcement work as well as recording applications. The 
unit features proprietary clipping elimination circuitry, 
a high efficiency linear tracking output stage, series/ 
parallel mono capability, barrier strip front inputs, 
front panel metering, and a stereo headphone jack. 
Available this April, the PM -100's also comes with a 
three -year warranty. Suggested retail price will be 
$629. Contact Carver at 206-775-1202. 

A weekly column spotlighting equipment- related 
news in the audio and video production, post -pro- 
duction, and duplication industries. 

Carver's new PM -100 professional amplifier features 110 
watts per channel into an 8-ohm load for a suggested retail 
price of $629. The lightweight, streamlined unit won't be 
available until April. 
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AUDIO /VIDEO 

AUDIO TRACK 
(Continued from preceding page) 

Joe's working on the follow -up to his 
"Any Man's Hunger" album. Peter 
Coleman produced and engineered. 
The project is due in the spring. 

World Trade was in at Goodnight 
L.A. recording debut tracks for Mer- 
cury Records. Keith Olsen produced 
with Tom Fletcher at the board. 

Mark Jordan worked on his sec- 
ond RCA release at Ocean Way Re- 
cording. Kim Bullard is producing 
the follow -up to Jordan's "Talking 
Through Pictures" album. Mr. Mis- 
ter was in working on tracks with 
producer /engineer Paul Devilliers. 
The group was joined by new mem- 
ber /guitarist Buzz Feiten. 

NASHVILLE 

SPEED METAL BAND Intruder, 
featuring John Pieroni on drums, 
Arthur Vinett on guitar, Greg Mes- 
sick on guitar, James Hamilton on 
vocals, and Todd Nelson on bass, 
was in at Treasure Isle mixing a de- 
but album project for Metal Blade 
Records. Tom Harding and Intruder 
produced. Harding engineered and 
mixed, with additional engineering 
by Brad Jones. 

Johnny Lee was in at Air Studios 
with producers Mick Lloyd and 
Mike Daniel putting down tracks for 
his new album project. 

Tim Malchek was in at Sound 
Stage putting down tracks with pro- 
ducer James Stroud. Ron Treat and 
Bob Bullock ran the board, assisted 
by Julian King. 

OTHER CITIES 

HOLIDAY OF HANDS WAS in 
mixing at Different Fur, San Fran- 
cisco, with producer Corrado Rus- 
tici. Gordon Lyon ran the board, as- 
sisted by Mary Ann Zahorsky. 

Geffen act Silk X Leather com- 
pleted a 12 -inch with Joe "The 
Butcher" Nicolo at the board and 
producing at Studio 4, Philadelphia. 
Doug Markley finished production 
on a CD /tape project for Visual Mu- 
sik titled "Philly Fillet." Phil Nicolo 
ran the board. 

Joan Morrison was in at Reflec- 
tion Studio in Charlotte, N.C., re- 
cording and mixing four songs with 
producer Steve Bass. Mark Williams 
was at the desk on this Elite Records 
release. Debbie Eastburn was in 
with band mate Russ McKissic re- 
mixing three tracks for an album pro- 
ject. Williams ran the board. 

Life After Elvis was in at Iris 
Sound in Royersford, Pa., complet- 
ing a six-song project, titled "Beyond 
Edukation" (scheduled for March re- 
lease). Kenny Homer engineered, 
while David Ivory and the group 
handled production. 

Jerry Harrison of Talking Heads 
was in at Royal Recorders, Lake Ge- 
neva, Wis., working on his second 
solo project for Warner Bros. Jay 
Mark ran the board, assisted by 
Dave Kent. 

At Hayes Recording in Tampa, 
Fla., Scott Duncan produced the 
"Contemporary Salon" project for 
the Visual Musik label. John Uhrig 
ran the board. 

All material for the Audio Track 
column should be sent to Debbie 
Holley, Billboard, Fifth Floor, 4,9 
Music Square W, Nashville, Tenn. 
9720.E 

A FiiI..L LINE OF RELIABLE OTARI LOADERS 

REDUCE IOADtÍ1tOStS! 

Maximize throughput and minimize equipment down -time with reliable, high quality 
loaders from Otari. 

Otari's re -entry into the U.S. loader market means that you now have access to the 
industry's broadest line of video, audio, RDAT, and 8mm loaders, pleas a full line of leadering 
machines. 

Our success with all major tape manufacturers and our long- standing commitment 
to loader customers means you can rely on Otari for technical support, parts, and service. 

Contact Otari for specifications and information on our full line. Nam', From Otari; Technology You Can Trust. (415) 341 -5900. 

o 
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IrrHank Sr. & Jr. Do `Miracle' Duet 
Technology Pairs Images Of Father, Son 

BY JIM BESSMAN 

NEW YORK Just as the story be- 
hind Hank Williams Jr.'s new sin- 
gle is about a miracle of sorts, so is 
the song's new Ethan Russell -di- 
rected video. 

The single -from the new 
Warner Bros. album "Hank Wil- 
liams Jr.'s Greatest Hits -Vol. 
3" -uses modern studio technolo- 
gy to bind Williams' voice to that 
of his legendary father, Hank Wil- 
liams Sr., as it exists on a recently 
discovered acetate demo recorded 
by Williams Sr. just before his 
death on New Year's Day, 1953. 

The video, conceptualized by 
Williams Jr., also magically en- 
ables father and son to appear to- 
gether. 

According to clip director Rus- 
sell (Randy Travis, Emmylou Har- 
ris), "Hank left a message on my 
answering machine saying, 
'Ethan, here's my idea: I fall 
asleep and dream that I'm singing 
with my father. The ball's in your 
court.' So I wrote it kind of like 
'Close Encounters Of The Family 
Kind.' " 

The video was shot at the Ten- 
nessee Performing Arts Center in 
Nashville. During a thunderstorm, 
Hank Jr. can be seen -in full col- 
or- singing the song on a set re- 
sembling an old recording studio. 
A lightning bolt suddenly illumi- 
nates a ghostly silhouette outside 
the studio's frosty- windowed door, 
through which Hank Sr.'s singing 
can be heard. 

Hank Jr., 39, opens the door and 
sees his father as a young man (he 
died at age 29, when his son was 
just three). Grinning widely, Hank 
Jr. enters the black- and -white 
room to finish the song alongside 
Hank Sr. and his band, the Drift- 

ing Cowboys. It is a slick trick of 
video sleight -of -hand that is both 
very effective and extremely mov- 
ing. 

According to Russell, the "rela- 
tively tricky" project involved 
merging performance footage of 
Hank Sr. with shots of Hank Jr. 
The work required action shots of 
Hank Jr. shot against a blue 
screen and numerous postproduc- 

`I'm introducing 
Daddy to another 
generation, and 

not as a little boy 
doing his songs 

at the microphone' 

tion effects, including blue screen 
compositing with the Quantel 
"Harry" digital effects computer, 
rotoscoping, and computerized 
editing. 

Central to the concept was circa 
1952 kinescope footage of Hank 
Sr. singing "Hey Good Lookin' " 
on "The Kate Smith Show." The 
footage was slowed down so that 
his guitar strums matched the 
tempo of "There's A Tear In My 
Beer." 

Dennis Stone, an actor who had 
studied the footage closely for 
three days, was then filmed sing- 
ing the song with a group wearing 
exact period costumes to match 
the back -view inserts of Hank Sr. 
and his band taken from the kine- 
scope reels. 

The footage focusing on Stone's 
lips was electronically transferred 
onto that of Hank Sr.'s singing, 

KIX Are For Kids. Atlantic metal act KIX recently hosted MN's "Headbanger's 
Ball" and premiered their newest clip, for "Blow My Fuse," the single from the 
group's album of the same name. Shown during the show's taping, top row from 
left, are Freefall Management's Joe Gerber; KIX's Brian "Damage" Forsyte and 
Steve Whiteman; and MN VJ Adam Curry. Bottom row, from left,. are MN 
director of on -air talent Steve Leeds; Atlantic promotion assistants Melissa 
Corrales and Lea Pisacane; and Atlantic video promotion manager Linda 
Ferrando. 

creating the illusion of the elder 
Williams singing the new duet. 

"The original footage [of Hank 
Sr.] had only five cuts and three 
angles," says Russell. - "Since we 
had the ability to place the new lips 
digitally on Hank Sr.'s face but 
couldn't really move on a three -di- 
mensional axis, we shot Stone 
from each angle to get each origi- 
nal camera position covered. 

"During the shoot, we used a 
soft -edged dissolve between the 
Hank Sr. footage and the camera 
image of the actor's lips to position 
the lips onto Hank Sr.'s jaw. Then, 
in post, we used 'Harry' to make 
the frame -by -frame digital trans- 
fer." 

Noting that there are 30 frames 
of video per one -second of real 
time, Russell says that each frame 
involved three main actions: mat- 
ting the actor's lips; selecting a 
frame of Hank Sr.; and "pasting" 
the lips onto it. So, he says, a total 
of 4,140 compositing actions were 
needed in reconstructing the 46 
seconds during which Hank Sr. is 
seen in full frontal view. 

Because of the seamless execu- 
tion, the artificial technique is only 
ascertainable at a very few points 
in the clip. In fact, the reality fac- 
tor is so high on the video that 
Hank Jr. says he got "chills up his 
spine" watching the part of the 
video where his father's silhouette 
appears on the studio door. 

"Of course, most people don't 
know that I recorded similar 'du- 
ets' with my father for MGM when 
I was a little boy," says Hank Jr. 
"That's why this video is so special 
to me: I'm introducing Daddy to 
another generation, and not as a 
little boy doing his songs at the mi- 
crophone like I did when I was 
starting out. And it's not a little 
boy and his dad either -this time, 
it's two rockabilly singers togeth- 
er, singing a new song." 

Williams Jr. says that the kine- 
scope footage of his father also 
helps bring out "his energy level 
on- stage, which is something I've 
been talking about for years. 

"A lot of people talk about him 
like he was some sort of back- 
woods hillbilly, which is a lot of 
bunk. He didn't just stand there, 
and you can see those knees of his 
shaking nonstop. In fact, they 
called him 'Bones' back then, and 
he had 'em rattling on this one." 

Williams is incorporating the 
duet segment of the new video into 
his current stage show. He also re- 
ports that a collection of his vid- 
eos -along with live concert foot- 
age and additional material filmed 
at his Tennessee farm and Mon- 
tana ranch -is being readied for 
home video release. Among his ac- 
claimed clips are "All My Rowdy 
Friends Are Coming Over To- 
night" and "My Name Is Boce- 
phus," which earned him the 1985 
and 1987 Country Music Assn. vid- 
eo-of- the -year awards, respective- 
ly. 

Production credits for "There's 
A Tear In My Beer" include Jo- 
anne Gardner and Russell, produc- 
ers; Bill Pope, cameraman; and 
Helena Packer, digital effects. 

1fIñIC 

EJC 
by Steven Dupler 

AND THE BACKBEAT GOES ON: Backbeat Productions' local ca- 
ble music program, "The John Hammond Show," has just begun its 
sixth year of telecasting on public access cable and other TV outlets 
around the country and the world. In a programming universe that 
has contracted greatly since the show's first airing, this is no mean 
feat. 

According to Hammond, his program now airs on Manhattan Ca- 
ble's channel C -16, Friday nights at 7:30 p.m. and 1:30 a.m., as well as 
on cable and broadcast systems in Boston; San Francisco; Marin 
County, Calif.; London; Auckland, New Zealand; and Tokyo. 

One thing Hammond's programming cannot be called is typical. 
Last week the show began a series covering the career of Al "Jazzbo" 
Collins, the legendary radio DJ. Other guests on last week's show in- 
cluded bassist John Entwistle, guitarist Les Paul, and Ú.K. -based 
blues band Duke. In a unique programming twist, Entwistle was 
filmed for a feature called "Impromptu Video Movie," playing live 
with guitarist Joe Berger and drummer Zak Starkey (son of Ringo.) 

ONE SMALL STEP: The Music Video Assn. says it may have helped 
convince the Country Music Assn. to reinstate the country- video -of- 
the -year award, abolished in 1988. 

The CMA had presented the award in 1986 and 1987 before dropping 
it "for no apparent reason," according to an MVA representative. 
Several weeks ago, Rowe International's Michael Reinert met with 
the CMA on behalf of the MVA and showed its board of directors the 
results of an MVA vote on the award. A short time later, at the CMA's 
board of directors meeting, the video award was reinstated. 

CONGRATS TO Ute Leonhardt, who recently joined Propaganda 
Films as head of postproduction. She now supervises all post work on 
the company's numerous music video, feature film, commercial, and 
television projects. 

WE REALLY HAVE to mention the rather unusual promo campaign 
MCA's video department cooked up a couple of weeks ago for Dennis 
DeYoung's single, "Boomchild." Before receiving the clip in the mail, 
we -and we assume many others -were bombarded with '50s and 
'60s memorabilia, including period baseball cards, postcards of Mari- 
lyn Monroe and John F. Kennedy, a Viewmaster, a toy '56 T -Bird .. . 

you get the drift. 
These goods arrived bearing no return address, different post- 

marks, and were accompanied by the mysterious inscription, "What 
do these things have in common ?" The answer, of course, is that 
they're all featured in the dazzling video graphics display in the clip 
itself. Frankly, we found all this weird mail a little disconcerting at 
first -was this some sort of message from an old girlfirend with a 
"Fatal Attraction" complex? But fun is fun, even if the cute promo 
scheme and the well -made video are -in our opinion -more effective 
than the song itself, which is just ho -hum. 

ALL FOR ONE: An interesting collaborative project has just hit re- 
tail: "Power Players," an 11 -track album featuring cuts from award - 
winning artists, which was compiled jointly by Black Entertainment 
Television, MTV, and VII-1, and is being distributed by EMI. The proj- 
ect marks the first time all three networks have joined forces in such 
a fashion, and net proceeds from the album are being donated to the 
cancer control programs of the AMC Cancer Research Center. 

Featured artists on the album include Robbie Nevil, Robert Palmer, 
Cutting Crew, Natalie Cole, Richard Marx, Earth Wind & Fire, the 
Jets, Stevie Wonder, Expose, Jody Watley, and L.L. Cool J. The al- 
bum's liner notes carry warnings and preventive tips about various 
types of cancer, and also feature instructions for monthly breast self - 
examinations for women. All three networks are carrying public ser- 
vice announcements that focus on the joint effort and urge viewers to 
learn more about fighting cancer. 

MORE CONGRATS: Marshall Cohen, a member of the original team 
that founded MTV back in 1981, has been promoted from senior VP to 
executive VP. Furs, vintage champagne, exotic European sports cars, 
and other congratulatory gifts may be sent to Cohen at his -we now 
assume palatial- office. 
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MUTE /ENIGMA 
presents 

CLUB VIDEO NIGHTS 
tt'tth 

LAIBACH 
Life is Life Sympathy For The Devil 
Geburt Einer Nation Across The Universe 

AS OF FEBRUARY 18, 1989 

Billboard® CLIP LIST. 
A SAMPLING OF PLAYLISTS AT 
NATIONAL VIDEO MUSIC OUTLETS. 

Lists do not include videos in 
recurrent or oldies rotation. 

Continuous programming 
1775 Broadway, New York, NY 10019 

ADDS 

VDLolrrsorE 

Continuous programming 
1775 Broadway, New York, NY 10019 

Anthrax, Anti = Social 
John Butcher, Send Me Somebody 
Steve Earle, Back To The Wall 

Enya, Orinoco Flow (Sail Away) 
Georgia Satellites, Sheila 
Voice Of The Beehive, Don't Call Me Baby 

Warrant, Down Boys 

ADDS 

Peter Noone, I'm Into Something Good 
Bette Midler, Wind Beneath My Wings 
Simply Red, It's Only Love 
Karyn White, Superwoman 

Black Entertainment Television 

14 hours daily 
4217 Wheeler Ave., Alexandria, VA 22304 

ADDS 

NOUVEAUX 

BUZZ BIN 

Cowboy Junkies, Sweet Jane 
Lou Reed, Dirty Blvd. 
Replacements, I'll Be You 

Tanita Tikarim, Twist In My Sobriety 

POWER 

Jonathan Butler, More Than Friends 

Wendy & Lisa, Are You My Baby 
Christopher Max, More Than Physical 
Kenny G /Smokey Robinson, We've Saved The Best 

Simply Red, Ifs Only Love 

HIP CLIP 

The Pasadenas, Tribute (Right On) 

SNEAK PREVIEW 

Def Leppard, Rocket 
Poison, Your Mama Don't Dance 

Paula Abdul, Straight Up 
Taylor Dayne, Don't Rush Me 
Michael Jackson, Leave Me Alone 
Mike & The Mechanics, The Living Years 

Roy Orbison, You Got It 
Steve Winwood, Holding On 

HEAVY 

HEAVY 

HEAVY 

Paula Abdul, Straight Up 
Bon Jovi, Born To Be My Baby 
Edie Brickell & New Bohemians, What I Am 
The Escape Club, Shake For The Sheik 
Fine Young Cannibals, She Drives Me Crazy 
Samantha Fox, I Wanna Have Some Fun 

Guns N' Roses, Paradise City 
Information Society, Walking Away 
Living Colour, Cult Of Personality 
Mike & The Mechanics, The Living Years 
Eddie Money, The Love In Your Eyes 
Roy Orbison, You Got It 

R.E.M., Stand 
Rod Stewart, My Heart Can't Tell Me No 
Tone Loc, Wild Thing 
The Traveling Wilburys, End Of The Line 
U2, Angel Of Harlem 
Was (Not Was), Walk The Dinosaur 
White Lion, When The Children Cry 
Winger, Seventeen 
Jenny Morris, You're Gonna Get Hurt 

Breathe, Don't Tell Me Lies 
Edie Brickell & New Bohemians, What I Am 

Chicago, You're Not Alone 
Enya, Orinoco Flow (Sail Away) 
Kenny G /Smokey Robinson, We've Saved The Best 

Debbie Gibson, Lost In Your Eyes 
Carly Simon, Let The River Run 
The Traveling Wilburys, End Of The Line 
Was (Not Was), Walk The Dinosaur 

Vanessa Williams, Dreamin' 
Kiara w /Shanice Wilson, This Time 
Luther Vandross, She Won't Talk To Me 

Al Jarreau, So Good 
Paula Abdul, Straight Up 
Cameo, Skin I'm In 

Bebe & Cece Winans, Heaven 
New Edition, Can You Stand The Rain 
Tone Loc, Wild Thing 
Midnight Starr, Snake In The Grass 
LaVert, Just Coolin' 
Michael Jackson, Leave Me Alone 

MEDIUM 

MEDIUM 

Bangles, Eternal Flame 
Neil Diamond, This Time 
Sheena Easton, The Lover In Me 
Al Jarrean, So Good 
Love N' Money, Hallelujah Man 
The Pasadenas, Tribute (Right On) 
Luther Vandross, She Won't Talk To Me 
Vanessa Williams, Dreamin' 

ACTIVE 

Rick Astley, She Wants To Dance With Me 
Bangles, Eternal Flame 
Bullet Boys, For The Love 01 Money 
Cinderella, The Last Mile 
Dead Milkmen, Punk Rock Girl 
Duran Duran, All She Wants Is 

Erasure, A Little Respect 
Debbie Gibson, Lost In Your Eyes 
Metallica, One 
Milli Vanilli, Girl You Know It's True 
Charlie Sexton, Don't Look Back 
Tesla, Heaven's Trail (No Way Out) 
Vixen, Cryin' 

Five 1/2-hour shows weekly 
1000 Laurel Oak, Voorhees, NJ 08043 

Freddie Jackson, You And I Got A Thang 
George Benson, Twice The Love 
The Boys, Lucky Charm 
Salt -N -Pepa, Twist And Shout 
Ashford And Simpson, I'll Be There For You 

Cheryl "Pepsii" Riley, Me, Myself And I 

James J.T. Taylor /Regina Belle, All I Want Is Forever 
Kid 'N Play, Rollin' With Kid 'N Play 
Milli Vanilli, Girl You Know It's True 
New Kids On The Block, You Got It (The Right Stuff) 
Rob Base /DJ EZ Rock, Get On The Dance Floor 
Was (Not Was), Walk The Dinosaur 
M.C. Hammer, Turn This Motha Out 

CURRENT 

MEDIUM 

Camouflage, The Great Commandment 
Julian Cope, 5 O'Clock World 
Def Jeff, Give It Here 
Dokken, Walk Away 
Sheena Easton, The Lover In Me 
Europe, Let The Good Times Rock 
The Fizz, Driven Out 
Huey Lewis & The News, Give Me The Keys 
Crystal Gayle, Nobody's Angel 
The Jeff Healey Band, See The Light 
Ivan Neville, Falling Out Of Love 
New Kids On The Block, You Got It (The Right Stuff) 
Inner City, Good Life 
Mickey Thomas, Sing 

BREAKOUTS 

Marc Almond, Tears Run Rings 
Breathe, Don't Tell Me Lies 
Paul Dean, Sword And Stone 
Kix, Blow My Fuse 
Kylie Minogue, It's No Secret 
Pet Shop Boys, Left To My Own Devices 
The Saints, Grain Of Sand 
Skid Row, Youth Gone Wild 
Midge Ure, Dear God 

Rhythm Corps, Common Ground 
New Order, Fine Time 
Paula Abdul, Straight Up 
Nitzer Ebb, Contol I'm Here 
Sam Brown, Stop 
Inner City, Good Life 
Shooting Party, Safe In The Arms Of Love 
Debbie Gibson, Lost In Your Eyes 
Rod Stewart, My Heart Can't Tell Me No 
Karyn White, Superwoman 
Judson Spence, Love Dies In Slow Motion 
Michael Jackson, Leave Me Alone 
Tiffany, All This Time 
Ivan Neville, Not Just Another Girl 
Keith Richards, Take It So Hard 
INXS, Need You Tonight 
Hothouse Flowers, Don't Go 
Britny Fox, Save The Week 
Britny Fox, Long Way To Love 
Britny Fox, Girlschool 
Ziggy Marley & The Melody Makers, Tumblin' Down 
Dead Milkmen, Punk Rock Girl 

10 hours daily 
1000 Louisiana Ave., Houston, TX 77002 

ADDS 

Roy Orbison, You Got It 

The Traveling Wilburys, End Of The Line 
Glenn Frey, Living Right 
The Boys, Lucky Charm 
Christopher Max, More Than Physical 
Kenny G /Smokey Robinson, We've Saved The Best 
The Pasadenas, Tribute (Right On) 

POWER 

The Nashville Network 

13 Hours Weekly 
2806 Opryland Dr., Nashville, TN-17214 

14 hours weekly 
6311 Romaine St., Los Angeles, CA 90038 

Tone Loc, Wild Thing 
Paula Abdul, Straight Up 
Edie Brickell & New Bohemians, What I Am 
New Kids On The Block, You Got It (The Right Stuff) 
White Lion, When The Children Cry 
U2, Angel Of Harlem 
Debbie Gibson, Lost In Your Eyes 
The Boys, Dial My Heart 
Karyn White, The Way You Love Me 
Sheena Easton, The Lover In Me 
Bobby Brown, My Prerogative 

ADDS 

CURRENT 

Hank Williams Jr. & S ", There's A Tear In My Beer 

Tanya Tucker, Strong Enough To Bend 
Dwight Yoakan & Buck Owens, Streets Of Bakersfield 
Transvisioe Vamp, I Want Your Love 
T. Graham Brown, Come As You Were 
Alabama, Song Of The South 
The Judds, Give A Little Love 
Ross Lewis, Love In Motion 
Sawyer Brown, My Baby's Gone 
Ricky Van Shelton, Somebody Lied 
Steve Earle, Copperhead Road 
Lorrie Morgan, Trainwreck Of Emotion 
Mel McDaniel, Real Good Feel Good Song 
Charley Pride, Where Was I 

The Gatlin Bros., Alive And Well 
The Oak Ridge Boys, Gonna Take A Lot 01 River 
lang /Lee /Wells /Lynn, Honky Tonk Angels Medley 
Randy Travis, I Told You So 
Steve Wariner, I Should Be With You 

Crystal Gayle, Nobody's Angel 

Carly Simon, Let The River Run 
Skid Row, Youth Gone Wild 
Ten City, That's The Way Love Is 

Etta James /James Stewart, Avenue D 

Terri Nunn /Paul Carrack, Romance 
Warrant, Down Boys 
Will To Power, Fading Away 
Atension, Let Me Push It To Ya' 
Def Jeff, Give It Here 
Lou Reed, Dirty Blvd. 
The Traveling Wilburys, End Of The Line 

e, ar.. . 
Continuous programming 
704 18th Ave. South, Nashville, TN 37203 

HEAVY 

HEAVY 

Debbie Gibson, Lost In Your Eyes 
Mike & The Mechanics, The Living Years 
Martika, More Than You Know 
Duran Duran, All She Wants Is 

Edie Brickell & New Bohemians, What I Am 
Tone Loc, Wild Thing 
Michael Jackson, Leave Me Alone 
Sheena Easton, The Lover In Me 
The Boys, Dial My Heart 
Bon Joni, Born To Be My Baby 
Rick Astley, She Wants To Dance With Me 
Paula Abdul, Straight Up 
Erasure, A Little Respect 
Information Society, Walking Away 

Patty Loveless, Don't Toss Us Away 
T. Graham Brown, Come As You Were 
Dan Seals, They Rage On 
Alabama, Song 01 The South 
Lorrie Morgan, Trainwreck Of Emotion 
Rodney Crowell, After All This Time 
Keith Whitley, I'm No Stranger To The Rain 
George Strait, Baby's Gotten Good At Goodbye 
Sawyer Brown, My Baby's Gone 
Restless Heart, Why Does It Have To Be Me 
Shenandoah, The Church On Cumberland Road 
The Wagoneers, Help Me Get Over You 
Tammy Wynette, Next To You 
Billy Joe Royal, Tell It Like It Is 

Hank Williams Jr. & Sr., There's A Tear In My Beer 
K.T. Oslin, Hold Me 
Ricky Van Shelton, Somebody Lied 
Baillie & The Boys, Long Shot 

M51 VIDEO 

Kids Finger favorites in Nickelodeon Poll 
NEW YORK If the Grammy nom- 
inees were decided by kids aged 15 

and younger, the results might 
look something like those of the 
second annual Nickelodeon Kid's 
Choice polls. 

The nominations, based on inter- 
views with more than 500 young- 
sters in 10 cities across the U.S., 
include television, film, and sports 
stars, in addition to musical art- 
ists. 

Here is a list of what kids say 
makes up the cream of the current 
musical crop: 

Best male musician /group: 

D.J. Jazzy Jeff & the Fresh Prince, 
the Fat Boys, Bon Jovi. 

Best female musician /group: 
Whitney Houston, Salt -N -Pepa, 
Debbie Gibson. 

Favorite song: Bobby McFer- 
rin, "Don't Worry, Be Happy "; 
Beach Boys, "Kokomo "; D.J. 
Jazzy Jeff & the Fresh Prince, 
"Parents Just Don't Understand." 

The winners will be chosen via 
another nationwide poll and the re- 
sults will be aired on Nickelodeon 
in June in a one -hour special spon- 
sored by General Foods and Na- 
bisco. 
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"Changing the way you watch music" 

February 1989 (Progressive) 

THE REPLACEMENTS I'll Be You 

THE DEAD MILKMEN Punk Rock Girl 
THE POGUES Yeah Yeah Yeah Yeah 

JULIAN COPE 5 O'Clock World 

EDELWEISS Bring Ale Edelweiss 

THE WOLFGANG PRESS Kansas 

LAIBACH Across The Universe 
THRILL KILL KULT Uhat The Devil Does 

NICK CAVE The Alerev Seat 
KING BLANK Uptight 
RED LORRY, YELLOW LORRY Only Dreaming 
VOIVOD Physic Vacuum 
THE BEATNIGS Television 
ALIEN SEX FIEND Bun -Ho 
THE SURF PUNKS Come- On -A -Mt' -House 
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NICK CAVE 

A 
M U T E 

R E C O R D S 

A N D T H E 

BAD SEEDS 
Tupelo 
The Singer 
The Mercy Seat 

Deanna 
In The Ghetto 

36 West 18 Street 
New York, NY 10011 

(212) 633 -1022 

4 
ENIGMA 

Video clips for clubs, bars, restaurants, 
record and retail stores. 

27 East 21 Street New York, NY 10010 (212) 475 -5791 

Looking for videos worldwide. 
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VIDEO TRACK 

LOS ANGELES 

LIMELIGHT PRODUCTIONS 
gives metal a psychedelic twist in 
the new Dokken video, "Walk 
Away." Jean Pellerin directed and 
Maurice DePas produced the clip, 
which comes from the Elektra al- 
bum, "Beast From The East." The 
crew shot footage in a Topanga 
Canyon mansion once famous for 
its acid- soaked parties in the '60s. 

Anita Baker's "Just Because" 
is now a video, filmed by the team 
at AWGO. Renato Diuegesseppe 
shot Baker's performance at SIR 
Stage using 35mm film and video- 
tape. Phil Rose produced and 
Toby Courlander was executive 
producer. The clip comes from 
Baker's platinum Elektra album, 
"Giving You The Best That I Got." 

Jane Simpson and Tina Silvey 
teamed up to direct and produce 
two videos for I.R.S. rockers Con- 
crete Blonde, "Happy Birthday" 
and "Love Is A Bullet" for Silvey/ 
Co. 

NEW YORK 

KID 'N PLAY RAPPED their 
way into Andrew Jackson High 
School in Queens to shoot "Rollin' 
With Kid 'N Play," the new video 

Music VIDEO 

from their "2 Hype" album on Se- 
lect Records. The clip features 
cameos by actual Jackson High 
students, as well as an appearance 
by fellow rappers Salt -N -Pepa. 
Chica Bruce produced the clip for 
Mark Weinstein, and Joe DeSalvo 
was the cinematographer. Hurby 
"Luv Bug" Azor and Ted Demme 
directed. 

"Luv Bug," Kid 'N Play, and 
Salt (minus Pepa) hooked up next 
with Atlantic recording artist 
Kwame to shoot his new clip, "The 
Man We All Know And Love." The 
highly stylized concept piece was 
shot in New York's new club, the 
Red Zone, and was directed by Luv 
Bug and Kim Watson. Paris Bar- 
clay was executive producer and 
Martha Hodge produced for 
Black And White Television. Sev- 
eral other rappers made cameo ap- 
pearances. 

OTHER CITIES 

FAIRGROUND ATTRACTION 
HAS wrapped "Clare," a New Or- 
leans -based clip from its RCA al- 
bum, "The First Of A Million Kiss- 
es." Philip Richardson directed 
and Adam Rodgers was director of 
photography. Craig Fanning and 
Fiz Oliver produced for Aubrey 

Powell Productions in association 
with Mark Freedman Produc- 
tions. 

Supermodel Monika Schnarre 
appears in the new Brighton 
Rocks video, "One More Try," the 
first single from the band's WEA/ 
Canada album, "Take A Deep 
Breath." In a bit of a role reversal, 
the clip features Schnarre shoot- 
ing photos of the band. Harry 
Lake and Stephen Prendergast di- 
rected the clip in Toronto. 

Billy Joe Royal hit the streets 
of Nashville to "Tell It Like It Is," 
his new clip from "The Royal 
Treatment" album on Atlantic 
America. Scene Three's John 
Lloyd Miller directed the quasi - 
documentary video, and Kitty 
Moon produced. 

Miller also directed T. Graham 
Brown's "Come As You Were," 
the title track from Brown's album 
on Capitol Records. Marc W. Ball 
produced for Scene Three. 

Production companies and post - 
production facilities are welcome 
to submit information on current 
projects. Please send material to 
Deborah Russell, Video Track, 
Billboard, 9107 Wilshire Blvd.. 
Beverly Hills, Calif. 90210. 

NEW VIDEOCLIPS 

This weekly listing of new video - 
clips generally available for pro- 
gramming and /or promotional 
purposes includes artist, title, 
album (where applicable), label, 
producer /production house, and 
director. Please send informa- 
tion to Billboard, New Video - 
clips, 1,515 Broadway, New York. 
N.Y. 10036. 

DONNA ALLEN 
Joy And Pain 
Heaven On Earth /Oceans /Atlantic 

Peter Nydrle /Peter Nydrle Productions 
Peter Nydrle 

AVERAGE WHITE BAND 
Spirit Of Love 
Aftershock Track 
Joe Stillerman, Jon Small Picture Vision 
Joe Stillerman 

DEF LEPPARD 
Rocket 
Hysteria/ Mercury 
Friend Michael Wells 
Nigel Dick 

DENNIS DeYOUNG 
Boomchild 
Boomchild /MCA 
Made In The Shade 
Nigel Abbott 

Video Latino. RMM Records hosted a preview party at the Palladium in New 
York recently to screen its two latest videos, "Sueño Contigo" by Jose Alberto 
and "Si Tu No Estas" by the New York Band. Seated, from left, are Iris 
Rodriguez of the New York Band; Sammy Vargas of RMM; Jose Alberto; and 
Ralph Mercado, president of the label. Standing, from left, are Johnny Canteras 
of the New York Band; RMM artist Jose Octavio; RMM artist Angelito Villalona; 
Alexandra Tavares of the New York Band; RMM artist Juan Perez; and New 
York Band member Cheryto Jiminez. 

DOKKEN 
Walkaway 
Beast From The East /Elektra 
Maurice Depas /Limelight 

an Pellerin 

FINE YOUNG CANNIBALS 
She Grives Me Crazy 
The Raw knd The Cooked /I.R.S 
Promo Palace 
Phillipe Deco.,ffle 

GLENN FREY 
Livin' Right 
Soul Searchin,MCA 
Charlie Wessler 
Ed Decter 

MARTIKA 
More Than You Know 
Martika /Columbia 
Antony Payne. /The A &R Group Inc. 
Jeffrey Hornaday 

MASTERS OF REALITY 
Blue Garden 
Masters Of Reality /Det American 
Diane Laverdi. Catherine Smith /Limelight 
Jean Pellerin 

DUGAN McNEIL 
Walls Came Down 
in The Velvet Night /Wing 
Louise Feldman /Flash Frame 
Claude Borenzweig 

BILLY JOE ROYAL 
Tell It Like It Is 
Tell It Like It Is /Atlantic America 
Kitty Moon /Scene Three Inc. 
John Lloyd Miller 

CHARLIE SEXTON 
Don't Look Back 
Charlie Sexton /MCA 
Francie Moore. Tamara Friedman /Limelight 
Mick Haggerty 

SKID ROW 
Youth Gone Wild 
Skid Row /Atlantic 
Curt Marvis. Joe Plewa /The Company 
Wayne 'sham. Jean Pellerin 

TEN CITY 
That's The Way Love Is 
Foundation /Atlantic 
Mandi Norowzian /Pankino Productions 
Martin Jones 

TRAVELING WILBURYS 
End Of The Line 
Volume One /Wilbury /Warner Bros. 
Jane Reardon /Limelight 
Willy Smax 

WONDER STUFF 
Give, Give, Give, Me More, More, More 
The Eight Legged Groove Machine /Polydor 
The Urnt 
Matt Lipsey 

Billboard 

SPECIAL ISSUES 
SPOTLIGHT ISSUE IN THIS SECTION AD DEADLINE 

ASCAP Mar 25 
75TH 
ANNIVERSARY 

ASCAP Now 
History 
International 
ASCAP Foundation 
Talent 

Feb 28 

TOP Apr 1 

CONCERTS 
& VENUES 

Business Now 
Corporate Promotion 
Top Venues 
Talent 
Summer Tours 

Mar 7 

MUSIC Apr 8 
VIDEO 

Longform 
Labels 
Product Survey 
Retail Guide 
Marketing Forum 

Mar 14 

THE Apr 15 
WORLD OF 
INTERNATIONAL 
TALENT 
& TOURING 

Touring '89 
Management 
Booking & Promoting 
Venues 
Merchandising 

Mar 21 

WHY THEY ARE SPECUL: 
ASCAP 75th ANNIVERSARY special surveys the songwriter in 
1989, from both creative and business standpoints. Up -and- 
coming ASCAP members in all genres bring the future into 
fast focus; new markets are creating new licensing opportuni- 
ties; ASCAP superstars trace their roots to their heroes; while 
the ASCAP Foundation helps deliver music via special pro- 
grams to where it's needed most. 
TOP CONCERTS AND VENUES showcases musicdom's main 
stops on the road to live success, along with the network of 
professionals that are setting the stage for a lively '89 in are- 
nas, halls and clubs. This is the one issue that connects the 
dots on the tour map by linking the agents, promoters, venue 
owners /operators, talent, and support services that bring 
each date to life. 

MUSIC VIDEO spotlights the surge of longform video at record 
retail, offering a retailer's guide to merchandising this rapidly 
accelerating sell- through market. With record and combo 
stores blazing the way, both music and videolabels are rallying 
to capture the momentum at retail as the door widens to make 
way for superstar product sure to make music video the next 
hotcake on the frontburner of the music and video business. 
INTERNATIONAL TALENT AND TOURING has been expanded 
from a European- oriented spotlight to cover all aspects of tal- 
ent on tour in major world territories. The issue is a compre- 
hensive anatomy of contemporary touring strategy and tech- 
nology -all the elements that combine to put an artist suc- 
cessfully on the road today -and follows the global tour all the 
way from inception to final encore, the impact on record sales. 
COMING ATTRACTIONS: EUROPEAN BROADCASTING, U.K. 

FOR AD DETAILS CONTACT YOUR BILLBOARD SALES 
REPRESENTATIVE or CALL ANY BILLBOARD OFFICE WORLDWIDE. 

NEW YORK: Gene Smith, Ron Willman, Norm Berkowitz, 
Ken Karp, Jim Beloff, David Nelson. (212) 764 -7300 or (212) 
536 -5004. 
LOS ANGELES: Christine Matuchek, Arty Simon, Anne Rehman, 
Mary Fisher, Emily Vaughn. (213) 273 -7040. 
NASHVILLE: Lynda Emon, Carole Edwards. (615) 321 -4290. 
LONDON: Tony Evans 439 -9411. 

* * * * * * * ** *RESERVE SPACE TODAY!! * * * * * * * * ** 
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Billboard 
Classified Action Mart 

To order an ad...check the type of ad you want... 
A Regular Classified: $2.95 per word. Minimum order 
$59.00. 
A Display Classified: 1 in /1x $95.00 - 1 in /4x $88.00 per 1 

in /12x $82.00 per - 1 in/26x $79.00 per - 1 in /52x 
$64.00 per. 
A Reverse Ad $10.00 additional charge 
A Count 8 words for our box number and address. Md 
$6.50 kw handling. Only regular mail forwarded - tapes not 
acceptable. 

Circle the heading you want: 
For Sale/ Help Wanted/ Positions Wanted/ Tapes/ Business 

Opportunities /Investors Wanted /Songwriters/ Real Estate - 

For Sale & Lease / Services /Supplies/Equipment/Talent / 
Accessories /Novelties/Merchandise /Computer/ Golden 
Oldies/Wanted To Buy/ Comedy Material Nidec/Schools & 
Instructions/Miscellaneous 

Payment must be enclosed with your ad copy. Send to 
Billboard Classified, 1515 Broadway, NY, NY 10036. 

L_ 

HELP WANTED 

STRATFORD SEARCH GROUP 
MANAGEMENT CONSULTANTS 

TO THE MUSIC INDUSTRY. 

An executive search firm spe- 
cializing in meeting the total hu- 
man resource needs of the mu- 
sic industry. Send resumes in 
full confidence to: 

STRATFORD SEARCH GROUP 
Empire State Building 
350 Fifth Avenue, Suite 7901 
New York, NY 10118 
(212) 465 1818 FAX (212) 268 1061 
A DIVISION OF THAU /LEVEY, INC. 

INTERNSHIP AVAILABLE FOR COLLEGE grad., In- 
die label /Production company looking for a go -get- 
ter to do it all' Call (212)764 3872. 

DISTRIBUTION 
CENTER 

MANAGER 
Mid -Atlantic 100 plus store retail 
chain seeks professional distribu- 
tion center manager. Must have at 
least 5 years of record experience. 

This is a key executive position with 
an excellent compensation pack- 
age. Send resume to: 

Box # 7802 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

FOR SALE 

D.A.T./P.C.M. 
We have DIGITAL AUDIO 
TAPE DECKS, portable 
D.A.T.'s and TAPES! We also 
buy and sell SONY P.C.M. 
units!! 

THE AUDIO GALLERY 
2716 Wilshire Blvd 

Santa Monica, CA 90403 

(213) 829 3429 
FAX: 213 829 0304 

FOR SALE 

Cancellations must be in writing and mailed to the 
Classified Department 

15% agency commission applicable only on ads of 2' 
or more running 2 consecutive weeks. 

Call Jeff Serrette NY State - 212/536 -5174 
Outside NY State - toll free -800/223 -7524 
Fax #212/536 -5351 

212/536 -5236 

Your Name 
Company 
Address 
City State Zip 
Telephone 

To charge the cost of your classified advertising. 
AAmerican Express ADiners Club AVisa AMaster Charge 

Credit Card Ill Exp. Date 

Your Signature -_ 

FOR SALE FOR SALE 
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FOR SALE 
PROFITABLE COMPACT DISC STORE 
WITH ANNUAL SALES OF OVER 
$300,000, LOCATED IN AFFLUENT 
SUBURB OF INDIANAPOLIS, INDIANA. 
HIGH VOLUME 1600 SQ. FOOT LOCA- 
TION. UPSCALE DECOR FEATURING 
CANISTER AND TRACK LIGHTING, 
NEW CARPETING AND PAINT. 1000 + 
MAILING LIST OF REGULAR CUSTOM- 
ERS ON FLOPPY DISC. OWNER SELL- 
ING DUE TO OTHER OBLIGATIONS. 
CONTACT: MICHAEL SANTEMIRE 
(317) 846 -3734. 

While other people are raising their 
prices, we are slashing ours. Major label 
LP's, Cassettes and CD's as low as 500. 
Your choice of the most extensive list- 
ings available. 
For free catalog call (609) 890 6000 or 

write 
Scorpio Music, Inc. 
Post Office Box A 

Trenton NJ 08691 0020 

FOR THE BEST SELECTION OF CUT- 
OUT, overstock, and budget cassettes, 
CD's and albums, write for FREE 100 
page catalogue, rock, soul, C &W, more.. 

Great Atlantic & Pacific Music 
3310 Samuel Shepard Drive 

St. Louis, MO 63103 
Phone: (3141 531 4644 

FAX: 314 531 4646 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes and LP's 
TARGET MUSIC DISTRIBUTORS 

2828 N.W. 72nd Ave., Miami, FL 33122 
(305) 591.2188 

OUTSTANDING SELECTION 
AT BARGAIN PRICES! 

Budget /Midline /Cutouts 
LP's /CASSETTES /CD's 

Gospel, Blues, Jazz, MOR, etc. 
Free Catalog - Dealers only] 

A.B.A. Record Dist. 
5 Lawrence St., Bloomfield, NJ 07003 

(201) 429 7797 

* *USED MOVIES ** 
Bought & Sold 

All quantities, Ratings & Formats 
Specializing in Store 

A Openings & Buyouts 
VIDEO DISTRIBUTORS. INC 

800 -447 -3399 
FAX 215 638 0770 

CD'S AVAILABLE 
Along with 1,000's of cassette and LP titles. 
Dealers only. Write or call for free catalog 

Record -Wide Distributors, Inc. 
P.O. # 8100 

Fenton, MO 63026 
(314) 343 -7100 

ESTABLISHED N.Y.C. 
RECORDING STUDIO 

24 track, MIDI, lock to picture. Great 
opportunity. For sale, lease or time 
share. 

Mr. Greenbaum 
(212) 362-7840 

Retail Shrinkwrap System 
ONLY $249 complete! 

Stop wasting valuable return privleges and los- 
ing sales on unwrapped merchandise The 
SHRINKMASTERT wraps LP's CD's 
Tapes, POSTERS and more! Per- 
formance Dist., 2 Oak Street, New 
Brunswick NJ 08901 -0156 TI: 201- 
545 -3004 Fax:201- 545 -6054 

ATTENTION 

CASSETTE BUYERS!! 
We have a large selection of budget cas- 
settes at a budget price available for imme- 
diate shipping. Call or write to: 

JSJ Tape 
6620 West Belmont 
Chicago, IL 60634 

(312) 286 4444 

COMPUTER 

rsL MAKES IT EASY! 

THE LEADER IN COMPUTER 
SYSTEMS 

FOR THE RECORD AND VIDEO INDUSTRY 

Singe and mutt, slow reran 

systems 
One sropvwbolesale /drstnbu 
Iron packages 
Over r0 tears of mdusrry 
expenence 
Database ,,,chided 
Stated -the-an barcode 
apprcaaonrs 
Custom systems and consult 
,ng servees 
Fbrtabhe Scanning 

Inventory Convoi 
Porn, Of Sale 
Video Rental 
Aocounrrng 
Returns 

YOUNG SYSTEMS LIMITED 
r,,,3 Jones Mai Coon Surre e Norrosr CA 

oa,a49 0338 

WORLDWIDE BUSINESS SYSTEMS 

PRESENTS 

l 
4MjUlS 1 C W AlR1,E "" 

THE MUSIC INDUSTRY'S POINT OF SALE, INVEN- 
TORY CONTROL AND PURCHASE ORDER SOFT- 

WARE SYSTEM 
- CASH REGISTER 

- INVENTORY CONTROL 
- PURCHASE ORDER /RECEIVING /RETURNING 
- DATA BASE WITH 45,000 TITLES FROM MAJOR 
CATALOGS 
- INTEGRATED VIDEO RENTAL SYSTEM 
- CORPORATE RETAIL AND ACCOUNTING SYS- 
TEMS 

- LASER SCANNERS, RECEIPT PRINTERS, CASH 
DRAWERS, AND TOTAL SYSTEM COMPUTER 
HARDWARE 
- MUSICWARE ALSO HAS NOVELL NETWORK, 
MULTIUSER, AND POLLING CAPABILITIES AND 
THE MUSICWARE CENTRALIZED SOFTWARE SYS- 
TEM FOR CORPORATE LOCATIONS 
- WBS SERVES ALL YOUR MUSIC INDUSTRY 
SOFTWARE NEEDS. WBS HAS A SYSTEM FOR 
YOU WHETHER YOU OWN ONE STORE OR A 
LARGE CHAIN 
- STARTS AS LOW AS $1295.00 j 
WORLDWIDE BUSINESS SYSTEMS, INC. 

1- 800999 -4927 or 12141 701 -9562 14 

4500 SIGMA ROAD, DALLAS, TX 75244 

RecordTrak 
Computerized Inventory Control for Record Stores 

Save Substantial Time and Money 

Puin1 0l Sale Slatinnlsl 
Bar Code Readers 
Instant Inquiries 
Informative Daily Report 
Detailed Salt, Mistories 
Multi -Store Option 

Sophislitated Ordering 
Prim; Bar Code label, 
Returns Prot essing 
Extensile Reporting 
Starting Dala Base 

Very User Friendly 

Call Now For More Information IIIII= 800- 942 -3008 

109 S. Turnpike Rd Wallingford. CT 06492 12031 265 -3440 

FIXTURES 

FACTORY DIRECT 
COMPACT DISC DISPLAYERS 
AUDIO CASSETTE DISPLAYERS 
ALBUM DISPLAYERS 
LASER DISC DISPLAYERS 
VIDEO CASSETTE DISPLAYERS 
Complete Modular Merchandising System for 
entertainment software. Architectural Merchan- 
dising Floor Plans at no cost or obligation. 

1- 800 -433 -3543 
213 -623 -4316 (In CA.) 

Ask for John 

NOVELTIES 
* * * * * * * * * * * * * * * * 
* DON'T LOOK ANY FURTHER * * Latest designs & styles * * Pop- Rock -Reggae -Punk * 

Your Florida one stop * for Rock & Roll merchandise * * We export * * ZMACHARS * 
8181 N.W. 91st Terrace Bay eS * Miami FL 33166 (305) 888 2238 * * FAX (305) 888 1924 * 

* * * * * * * * * * * * * * * * 
POSTERS 

ZAP ENTERPRISES 
1901 South Alameda St. 

4 104 Los Angeles, Calif. 90058 

(213) 744-1622 
DEALERS ONLY 

ROCK T- SHIRTS 
" OVER 100 STYLES 

TOP ROCK ARTISTS 
LICENSED DESIGNS 

a FREE CATALOG 
NICEMAN MERCHANDISING 

1- 800 -329 -7226 
DEALERS ONLY 

* * * * * * * * 

LOOK 
POSTERS 
BUTTONS 
SUNGLASSES 

and 
NOVELTIES 

* * ** 
e 
e 
e 

e 
e 
e 

e 

e ORION DISTRIBUTING 
(216) 881 -1500 

* * * * * * * * * * * * * * * 

SERVICES 

DJ'S ONLY PROMOTIONAL service. "BEATMEET" 
2 LP's monthly, dance, R &B, New Wave. Record 
Research, (816) 232 4313. Meet your beat, 

* * * * * * * * * * * * * * 
* DISCO & STAGE 
* LIGHTING /AUDIO * 
* Mirror Balls, Pin Spots, Rain Lights, * 
* Chasers, Portable DJ Gear, Club * 
* Lighting, etc. * 
* WHOLESALE PRICING AVAILABLE 

* Farralane Enterprises, Inc. * 
* 166 Central Ave. * 
* Farmingdale, N.Y. 11735 * 
* Fax (516) 752 -8781 * * * * * (516) 752 -9824 * * * 

LEUROPADISK;L°TD, 
AUDIOPHILE QUALITY 

DMM MASTERING /PRESSING 
CASSETTE DUPLICATION 

On Finest European 
HX -Pro Equipment 

CD & GRAPHICS PACKAGES 
DIGITAL TRANSFER STUDIO 

CD Master Tapes 
Neve Digital Console 
Sony Digital Editing 

Europadisk, Ltd. 
75 Varick Street, New York, NY 10013 

(212) 226 -4401 

LP TAPE CD 
THE QUALITY ALTERNATIVE 

ALIGNED AUDIO INCORPORATED 
AUDIOPHILE QUALITY 
in all formats 

COORDINATION of 
your project, from tape 
to finished product 

FULFILLMENT, special 
packaging drop shipping 

MAIN PLANT and OFFICES: 
151 22nd St , Brooklyn, NY 11232 

Please call for information 
718 -788 -6969 

Fax 718 -499 -0421 
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Billboard Directories are what you might call Basic Tools. They are, in 
fact, the main sources of vital information for the entire Music/ Record/ 
Tape and Video industries. 

Order any one or all of the directories by filling in the coupon below today. 

International Buyer's Guide - 1989 edition. The Worldwide Music and Video 
tings include name, key people, address, phone 

number and marketing information of record and video companies, music publishers, 
distributors, accessory manufacturers and suppliers. Also manufacturers and whole - 
salers of hardware, software and accessories for Compact Disc, Video Disc, Video 

ssettes and Video Games. 30th Year of Publication. $68.00 

International Talent & Tourin Director 1989 edition. The source for U.S. and 
international talent, booking agencies, facilities, services and products. Used by 
everyone who buys and books talent - promotes and manages tours. $62.00 

International Recording Equipment and Studio Director 1989 edition, All 

e`iri orMa on you ne °:. ` erÖ Os =c . ng ": :' ` , recording studios 
and recording studio equipment. $35.00 

International Manufacturing & Packaging Directory 
- 1140 0,a.oa.* -:40_, 4i,e 

-for the CD, Record and 
rvices and supplies for 

record and video manufacturers, audio and video manufacturers, audio and video 
tape manufacturers, video program suppliers and buyers, video music producers and 

s. $29.00 

Co ntr 1988 -89 edition. Radio stations, performing artists, 
ooking agents, personal managers -everyone involved in Country Music. $29.00 

1988 Year -End Awards Issu - Billboard "The Year In Music And Video" year -end 
spécicl double issue offers more charts and more editorial features than ever before. 
These charts represent the most comprehensive statistical revue of the year in home 
entertainment of any survey in print. $9.95 

(All prices include postage & handling) 

Directory Order Form 

Billboard Dept. EB 1515 Broadway New York, NY 10036 

Name 
Company Name 
Address 
City /State /Zip 
Telephone 

Enclose check or money order or charge to your credit card: 
D American Express MasterCard ['VISA 

Card # Expiration Date 
Signature 
Add appropriate sales tax in NY,NJ,CA,TN,MA,IL, & Washington, DC 
Foreign & Canadian orders payable in U.S. funds only. 
Call TOLL FREE 800 -223 -7524 (In New York State: 212- 536 -5174) 
(Toll Free Number for Directory Orders Only) 

International Buyer's Guide - $68.00 

International Talent & Touring Directory - 

$62.00 

Country Music Sourcebook - $29.00 

International Recording Equipment and 
Studio Directory - $35.00 

International Directory of Manufacturing & 
Packaging for the Record & Audio /Video 
Tape Industries - $29.00 

Year -End Awards Issue - $9.95 
(Please include an additional $5.00 per 

book for foreign orders.) 

#Copies Amount 

A911 
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re: ACTION! 

SERVICES 

C- ZEROS, V-ZEROS 
Httlhertt l Irt ,:ems ' ' --red ar, 

tam in q_rr it, ru v ins ftr r evcrl 
I«rnt ,(21dhil and raccnurty And r3ur 
ræw,advan ea,ter c pro,» 
inique features at irrt eatahle priées. 

Pe a!rr offer v.ipen,rr- 'Iualrty audio 
tape Cr r is an i castor» hiss l r 

video serwces n Loth ,,w cast Jr "t west 
coast dv,tebatinn tactic 

all now fco rr furrratiorr 

I Swire 
Magnetics 
Professional Products Division 

Quality in Quantity 

WEST COAST (213) 515 -0494 
EAST & MIDWEST (704) 597 -7145 

VIDEO LOADING AND 
BULK AUDIO TAPE 

Complete Manufacturing 
For The Music 
Industry... 

t'sç 
GEORGIA 

RECORD PRESSING 
Records Cassettes CD's 

Custom Art And Jacket Printing 

Digital Mastering Colored Vinyl 

1-800-327-9212 

TALENT 

WANTED: DYNAMIC, CREATIVE, hardworking 
drummer to provide consistant, tight "Big Beat" for 
hard edged rock artist based in Chicago. Look and 
attitude important. Artist has major label interest. 
Call Mr. Singer for audition. (312) 948 -5218. 

L.A. PERSONAL MANAGER 
FOR STUNNING BLOND DYNAM- 
IC SINGER /SONGWRITER, 41/2 
OCTAVE, POP /R &B. 

KACY LEE POWERS 
(213) 286 0454 
(213) 286 0466 

TAPES 

PROFESSIONAL RECORDING SUPPLIES 

BLANK AUDIO b VIDEO CASSETTES 
Looking for the best at the lowest prices? WE 
CAN HELP' 

Customized Blank Audio & Video Cassettes 
Norelco, Ampex & Soft Poly Boxes 
Cassette Labels Ampex Mastering Tape 
Screw Type C -O's AGFA, BASF & Mag- 

netic Media bulk audio cassette tape. 

Our 23 years of experience in the recording in- 

dustry speaks for itself. Give us an opportunity 
to speak to you. Don't Delay -Call Today For 
More Information 

ANDOL 
AUDIO PRODUCTS INC - Recording Industry Supplies 

4212 - 14th Ave.Brooklyn,N. Y 11219 

Call Toll Free 800- 221 -6578 NY Res 1718) 435 7322 

We accept VISA,Mr 

BUSINESS OPP. 

RADIO ANNOUNCERS, New part-time business op- 
portunity. Very profitable' Free details. Communica- 
tion Concepts, 3322 S. Campbell, Suite S -440, 
Springfield, MO 65807. 

VIDEO 

Aggressive video retailer seeking 
used tapes for new store openings. 
Can purchase and process up to 
10,000 per month over the next year. 
Independent retailer and broker inqui- 
ries welcome. VHS with boxes in good 
condition only. For more information 
contact: 

United Texas Entertainment 
(915) 367 -7865 or (915) 368 -4904 

2626 Parkway Bldg. C, Ste. 100 
Odessa, Texas 79762 

Attention: Carlos Reyes 

SELL US MOVIES 
BETA /VHS -TOP DOLLAR PAID -WE 
HAVE 1,000's OF MOVIES FOR SALE' 

VIDEO SHUTTLE, INC. 
445 8th Ave. N.W. 

St. Paul, MN 55112 
(612) 639 0622 1 (800) 666 1 121 

GOLDEN OLDIES 

Original out -of -print albums and singles. All 
types of music. We specialize in records 
from the 50's, 60's, and 70's. Largest 
selection. Write for free catalog. 

HAVEMEVER PARK RECORDS 
P.O BOX 32B 

OLD GREENWICH, CT. 06870 

Satisfaction guaranteed 

MISCELLANEOUS 

NOW!! 

YOU CAN RUN CLASSIFIED AD- 
VERTISING THAT WORKS IN 
MUSICIAN MAGAZINE, THE ONLY 
MONTHLY ALL CONSUMER PUB- 
LICATION THAT ADDRESSES 
THE ART AND BUSINESS OF 
CONTEMPORARY MUSIC. 

CALL JEFF SERRETTE TODAY 
FOR DETAILS AND DEADLINES 
1 -800- 223 -7524 (out of State) 

1- 212 -536 -5174 (local) 

NOTICE OF SALE 
Notice is hereby given that 

Commtron Corporation of 1501 
50th Street, Suite 300, West Des 
Moines, Iowa 50265, intends to 
sell at public sale, for cash, the 
property of Video America, Inc., 
P.O. Drawer 1108, DeQuincy, 
Louisiana 70633, which consists 
of used video cassette tapes and 
used video cassette players. 

The public sale will be held in 
accordance with the provisions 
Article 9 of the Uniform Commer- 
cial Code and will take place at 
7120 Grand Boulevard, Houston, 
Texas 77054 on February 22, 
1989, at 10:00 a.m. Central Stan- 
dard Time. The property is on dis- 
play and available for inspection 
by appointment with Dave at 
(713) 747 -9832. 

That's what you'll get 
when you advertise in 

ACTT NMMrr 

the Billboard Classified. 
Call toll free (800) 223- 
7524, NY residents dial 
(212) 536 -5174. 

Give Us Your Best Song. 

John Stewart did. Now Rosanne Cash and 
John Hiatt have joined the club. 

If you are also a world -class 
singer /songwriter --and have world -wide 
compassion -- Entertainers Against Hunger wants 
the publisher's share of one of your best 
songs. EAH will use the continuing income 
from the song to help feed the people who 
need it most. 

Some details: 
Professional Administration: The song will 

be administered internationally by Bug Music. 
No Cut --No Keep. If your song isn't 

recorded or released within two years, the 
share you've donated instantly reverts to you. 
That's contractually assured. 

Open Books. EAH was chartered in 
Nashville, Tennessee, in 1985, as a charitable 
organization. Where the money goes is a 
matter of public record. 

No Waste. EAH uses established and 
efficient food -providing organizations to 
channel its funds through. There is no second 
level of bureaucracy to sap the income. 

Good Advice. A five -person advisory 
board --made up of representatives from the 
entertainment industry, the press, medicine 
and education -- decides where EAH funds are 
most needed. 

ENTERTAINERS To contribute or 
AGAINST to get more 

information, write: 
Entertainers 
Against Hunger, 

P.O. Box 150934, 
Nashville, Tenn. 

HUNGER 37215-0934. 

llork 
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LAST CHANCE! 
INTERNATIONAL TAPE /DISC ASSOCIATION'S 

NINETEENTH ANNUAL SEMINAR 
FOR THE AUDIO /VIDEO /DATA INDUSTRY 

NEW TECHNOLOGIES: 
LEADING THE INDUSTRY 

INTO THE 90'S 
MARCH 8 -11, 1989 PGA SHERATON RESORT PALM BEACH GARDENS, FL. 

The place to learn about new technologies 
and new marketing strategies from presentations 

and panel discussions by industry experts 
on such topics as: 

A PROFILE OF THE TYPICAL TAPE -BUYING CONSUMER: 
The results of consumer studies that spotlight where sell- through is heading and 
what are spending practices and viewing habits of typical video tape purchasers. 

GETTING VIDEO CASSETTE COSTS DOWN BY 
DUPLICATING IN THE EP OR LP MODE. 

A CONSUMER STUDY: Can people perceive any loss of quality when video 
cassettes are duplicated in the LP or EP mode? 

IS THIS THE BREAKTHROUGH YEAR FOR 
HIGH -SPEED VIDEO DUPLICATION? 

WHAT'S HAPPENING WITH COMPACT DISC AND ITS 
OFFSHOOT TECHNOLOGIES - CD -3, CD -V, CD -I, CD -G? 

RECORDABLE DISCS FOR AUDIO AND VIDEO: How soon will they 
be on the market? At what price? Will they encounter the same problems with 
home copying that DAT has? 

DAT: What is its potential for the consumer and professional audio markets and 
as a medium for data storage and retrieval? 

SUPER -VHS: More than a year- and -a -half after its introduction, Super -VHS is 
still trying to get off the ground. What's the status of hardware and blank tape 
sales to the consumer, of sales of slave units and blank tape to the duplicator? 
Where is the pre- recorded software? 

HI -BAND 8MM: The answer by the 8mm video camp to Super -VHS is about to 
hit the market. What will it do to 8mm video sales? 

A LIMITED NUMBER OF REGISTRATIONS 
AND HOTEL ACCOMMODATIONS ARE STILL AVAILABLE 

For Information and Registration Materials, Please Write or Call: 

In the U.S.: Charles Van Horn, ITA, 505 Eighth Avenue, New York, NY 10018 
Phone: 212/643 -0620 Fax: 212/643 -0624 

In Europe: Andrew Bourne, Rank Video Services, Ltd., Phoenix Park, 
Great West Road, Brentford, Middlesex, TW8 9PL, England 
Phone: 1/568-4311 Fax: 1/847-4032 Telex: 22345 
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j M/VTERNAT/ONAL 

Sky TV launches 4 U.K. Channels 
Brits Rush To Order Satellite Receivers 

BY NIGEL HUNTER 

LONDON The Sky Television satel- 
lite network made its debut without 
technical problems Feb. 5, and was 
hailed by its owner, Rupert Murdoch, 
as the start of Britain's broadcasting 
revolution and the end of the 
BBC /ITV duopoly. 

But the launch of the four channels 
was muted by the scarcity of receiv- 
ing dishes and decoders. Sky claims, 
however, that 7,000 people in the 
U.K. have bought satellite -dish li- 
censes for $17.50, a charge that will 
be abolished Feb. 27, and that an ad- 
ditional 60,000 can receive all four 
channels via modern cable TV. 

War Between Radio Pirates, 
British Government Rages Fierce 
LONDON Pirate radio operators are going to extreme lengths to 
combat detection by the government's radio investigators. A station 
raided recently had installed a surveillance camera to warn of any such 
raids. But the inspectors jammed the camera and confiscated Power- 
house Radio equipment. Up to 25 pirate stations are on the air again in 
London alone, despite sweeping measures announced by the govern- 
ment, including a five -year ban on holding a legal license and hefty 
fines against advertisers. EDWIN RIDDELL 

Madonna: Choice Of Malaysia Generation 
SINGAPORE Plans for a possible Madonna concert in Malaysia are 
being touted in the print media here as a boost to the 1990 "Visit Ma- 
laysia Year" campaign. There are indications that the ministry of cul- 
ture and tourism, together with Pepsi -Cola and a major newspaper, 
will sponsor the event. Marketing of Madonna's, "Like A Prayer" has 
been put in motion by Pepsi. The company's Southeast Asia strategy 
includes the TV commercial on which the first single will debut. CHRIS - 

TIE LEO 

WB/WEA Finland Becoming Independent 
HELSINKI, Finland The Warner Bros. /WEA music operation in Fin- 
land becomes an independent company beginning July 1. Marita Kas- 
salainen, formerly with K -tel International (Finland), will be managing 
director. Fazer /Finnlevy will handle WB /WEA catalog and distribu- 
tion until June 30. KARI HELOPALTIO 

Australian Industry Directory Published 
SYDNEY, Australia The second edition of the Australia Music Indus- 

try Directory has been published, with more than 1,000 listings of com- 
panies and individuals in the music business "down under." It is pro- 
duced by the Immedia organization and covers all categories within the 
Australian music business, plus media contacts worldwide. At MI- 
DEM, 2,000 copies were distributed free, and an additional 1,000 will be 
available at the International Music and Media Conference in Amster- 
dam in April. GLENN A.BAKER 

PRS Funds John Lennon Award In U.K. 
LONDON The Performing Right Society is providing funds of up to 

$10,500 for the winner of its John Lennon Award, set up to honor the 
memory of the star gunned down in New York nine years ago. The 
prize goes to a songwriter of outstanding promise to undertake a 
course of specialized study for at least one year, be it in composition, 
production, or advanced audio /visual technology. PETER JONES 

Finnish Companies Start Record Label 
HELSINKI Audiovox, Finland's biggest importer of audio /video 

software, and sister hardware company Studiovox are the main forces 
behind the new record company Audiovox Records here. Initial sign- 
ings include former M &T- Tuotanto acts, including the chart duo Matti 
& Teppo, plus acts from the Megamania and Veikko Samuli artist ros- 
ters. The label, tagged AXR, is banking on local talent, according to 
managing director Markku Weyner. Handling most of its own distribu- 
tion, it will also link with rackjobber Levypiste and Fazer Music Club. 

KARI HELOPALTIO 

French Music Publishing Firm Started 
PARIS Three partners -Paul Banes, an Englishman who has lived in 

France 18 years and used to be the head of Panache publishing; Peter 
Murray, a Scotsman who runs Off The Track Records in Paris; and Ev- 
ros Stakis, managing director of the Strada publishing /management 
firm in London -have formed a new music publishing firm, Strada- 
Varia. It will offer a broad -based repertoire and will not be just a pub- 

Murdoch acknowledges the short- 
age of receiving hardware, but says 
that deposits have been paid for 
100,000 dishes in main -street stores 
throughout the U.K. He points out 
that far fewer people saw the BBC's 
first transmissions in 1939 when 
there were only 200 sets available. 

Sky executive chairman Andrew 
Neil says that customers placing or- 
ders for satellite dishes this week 
would have to wait for at least four 
weeks before they could be delivered 
and installed. The average dish price 
is $300, with an additional monthly 
rental cost of $20 for the decoder. 

The four channels launched are 
Sky News, Europe's first 24 -hour 
news station; Sky Channel, the enter- 
tainment station; Eurosport, a joint 
venture between Murdoch's News 
International newspaper giant and 
members of the European Broadcast- 
ing Union, including the BBC; and 
Sky Movies, Britain's first direct -to- 
home film channel. 

Sky operates through the Astra 
satellite; the four -channel venture 
was put together within the space of 
eight months. Two other channels, 
Sky Arts and the Disney Channel, 
will be added later this year. 

Initially all channels will be free to 
home dish owners, but beginning this 
summer the movie and Disney ser- 
vices will cost $21 per month. Mur- 
doch says Sky News and Eurosport 
may also be put on a subscription ba- 
sis after two years if they fail to at- 
tract sufficient advertising revenue. 

Neil reveals that plans to repeat 
classic U.K. programs like "Upstairs, 
Downstairs" on Sky have been large- 
ly defeated because of restrictive 
trade union practices that would 
make them prohibitively expensive to 
rescreen. 

Murdoch's original intention to 
make the Sky Movies channel free 
for two years had to be discarded 
when Hollywood, Calif., studios re- 
fused to sell him movies under that 
arrangement because they would be 
targeted at a wide and unquantifiable 
audience. 

Protests surrounding the Sky Tele- 
vision launch have come from the 
Council for the Protection of Rural 
England and the Labour Party, the 
main opposition to Margaret Thatch - 
er's Conservative government. 

The CPRE says that a wonderful 
opportunity for technology to demon- 
strate its respect for the environment 
was squandered with the start of sat- 
ellite TV. A forest of metal dishes, 
wholly inappropriate to their sur- 
roundings, are now springing up 
around Britain, looking even uglier 
than their TV aerial predecessors. 

Bryan Gould, Labour spokesman 
on industry, has written to Lord 
Young, the trade and industry secre- 
tary, asking him to refer Murdoch's 
media interests to the Monopolies & 
Mergers Commission. 

Gould points out that Murdoch 
News International owns five U.K. 
national newspapers and will now 
control six satellite TV channels. He 
adds that Murdoch's newspapers are 
giving Sky Television an uncompeti- 
tive advantage by extensive free pub- 
licity, while its rival, British Satellite 
Broadcasting, has to operate under 
stringent public service obligations. 

Taking His Cut. Jack Barrie, managing director of London's Marquee Club, 

slices into a cake celebrating the venue's 30th anniversary and the release of 

Polydor's commemorative album, "The Marquee -30 Legendary Years." 
Pictured, from left, are John Walters, Radio 1, BBC; Barrie; and James Smith 
and Simon White, Riva /Marquee. 

Meet Will Address Effects On Industry 

Focus Is On Single Market 
LONDON The implications for the 
international record industry of the 
one -market concept for the European 
Community will be the subject of a 
special one-day conference organized 
by the International Federation of 
Phonogram & Videogram Producers 
(IFPI), to be held at the Sheraton Ho- 
tel in Brussels, Belgium, March 8. 

The conference, titled "The Road 
To 1992," will be officially inaugurat- 
ed by the Belgian prime minister, 
Wilfried Maertens. 

Announcing the event, Ian Thom- 
as, director general and CEO of the 
IFPI, said that the program for com- 
pletion of the single European mar- 
ket presents important opportunities 
and challenges for record companies. 

"The conference will offer an op- 
portunity for record industry manag- 
ers, executives, and personnel to de- 
velop a strategy to meet the demands 
of the changing marketplace and to 
get on the right track for 1992," he 

said. 
Topics to be discussed include com- 

petition and merger policies, territori- 
al licensing in the European Econom- 
ic Community, company law and in- 
tellectual property, value -added tax, 
transportation and customs proce- 
dure, pan- European retailing, the 
EEC Green Paper on copyright and 
the new technology, and the single 
market and its effect on musical cul- 
ture. 

The conference, which will run 
from 9.30 a.m.-7.30 p.m. with a 90- 
minute break for lunch, will be 
chaired by IFPI president Nesuhi Er -' 
tegun. 

Speakers include Manfred Kuehn, 
senior vice president of BMG Munich; 
Ian Thomas; and a number of experts 
from the European Commission. 

Admission fee for the conference, 
which will be followed by a press con- 
ference, is 3,000 Belgian francs 
(about $80). 

masers Sopot Fest 
BY PETER JONES 

LONDON The winner of this year's 
Sopot International Music Festival in 
Poland stands a "realistic chance" of 
selling At least 1 million records in the 
Soviet Union, along with a tour of all 
the major cities there. 

The Sopot event is widely seen as 
Eastern Europe's premier musical 
gala and celebrates its 26th anniver- 
sary this summer. 

This year it operates under a new 
president, Wojciech Korzeniewski, 
who runs UP International Ltd., a 
privately owned company that has of- 
fices in London, Warsaw, and Sopot 
itself. 

Korzeniewski says Sopot, a holiday 
resort on Poland's Baltic coast, has 
been caught up in the "warm, wel- 
coming winds of glasnost and peres- 
troika. This year, we're offering 
Western artists an unprecedented op- 
portunity to break into the massive 
and burgeoning market of the East- 
ern bloc." 

He adds: "This year's festival 
promises to be the biggest spectacle 
of its kind ever staged in Eastern Eu- 
rope, and will be watched by an audi- 
ence of about 300 million television 

viewers in Poland, the Soviet Union, 
and the Intervision network on each 
of its four nights. 

"The deal with Melodia, the Soviet 
state record company, is for a guar- 
anteed distribution of 1 million re- 
cords in Russia for the winner of the 
international part of the competition, 
along with a tour of all the major cit- 
ies. 

"The fact that my privately owned 
company has now taken over the So- 
pot Festival underlines the changes 
taking place in Eastern Europe and 
the prospects opening up fast for 
Western artists to benefit from this 
enormous marketplace." 

He notes that Xavier Roy, joint 
managing director of the Paris -based 
MIDEM Organization that stages the 
annual international music mart in 
Cannes, France, is the honorary pa- 
tron of Sopot this year. 

Sopot has played host to more than 
1,500 artists during its history, in- 
cluding Charles Aznavour, Shirley 
Bassey, Johnny Cash, and Boney M. 

This year the event runs Aug. 16- 

19. Artists selected to take part in the 
international competition section of 
the event will have all their expenses 
paid by the organizers. 
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/radian Music Indust,y, IFPI 
Plan Afiti-Piracy Bureau 
BY JERRY D'SOUZA 

NEW DELHI, India The Interna- 
tional Federation of Phonogram and 
Videogram Producers (IFPI) is think- 
ing of setting up a special secretariat 
in this city and also making a sizable 
grant to the Indian Phonographic In- 
dustry to help the trade group here in 
its anti -piracy fight. 

The news came from Nic Garnett, 
IFPI regional director Asia /Pacific, 
who attended a special general meet- 
ing of IPI where the main controver- 
sy was how best to counter the men- 
ace of pirate operations in India. 

The grant, likely to be about 
$210,000, follows one of $70,000 made 
earlier. 

Garnett indicated that, following 
successes in Singapore and Indone- 
sia, the IFPI now plans to concen- 
trate on India as. one of "the biggest 
dens of piracy where concentrated 
action is required." 

Member companies of the Indian 
IFPI branch are well aware of the 
need for such action. Says Anil Cho- 
pra of CBS: "What the IFPI is willing 
to do for us, we're only too willing to 
do for ourselves." 

A first step would be to have an 
IFPI secretariat in New Delhi to 
work closely with IFPI's London - 
based headquarters and also link 
with the Indian government, whose 
anti -piracy legislation has thus far 
been confined to paperwork rather 
than firm action. The secretariat 
would be augmented by four regional 

offices to coordinate activities. 
The IPI is planning to raise an ad- 

ditional $200,000 to boost the cam- 
paign to stamp out piracy here. Each 
of the 25 member companies will be 
allocated a cash quota. Suggestions 
have been made that artists should 
be asked to donate 1% of their royal- 
ties to the anti -piracy fund and that 
the ministry of human resources and 
development should also be asked to 
contribute to that fund. 

The IPI is looking at 1989 as the 
"year of action." In a bid to increase 
its membership, the national trade 
group has dispensed with the long- 
standing admission level of 20 LP re- 
leases as a minimum requirement. 

This has opened the IPI's doors to 
several companies that have manu- 
factured only prerecorded cassettes. 

Says IPI secretary S. Shidore: 
"Our members have been instructed 
to ensure fair trade practice. They 
must conform to the laws of the land, 
including copyright and trademark 
legislation. We've now made them 
sign affidavits to confirm that point. 
This should cut out companies [that] 
have been indulging in both legiti- 
mate and pirate practices." 

In another anti -piracy develop- 
ment, there are bilateral agreements 
in the offing between the IPI and var- 
ious Middle Eastern countries that 
have long been prime areas for the 
unauthorized duplication of Indian 
music. Saudia Arabia is expected to 
be the first country in this region to 
recognize Indian copyright law. 

Sales At 72 Former Virgin Outlets Tripled 

Our Price Leads Smith's Gains 
LONDON The jewel in the crown of 
the interim results announced by 
W.H. Smith, the U.K. retail chain, for 
the half -year to Dec. 3, is its Our 
Price music division of 272 stores. 

Our Price sales climbed by 15 %, 
largely due to the popularity of the 
compact disk, and the stores sold two 
LPs or cassettes per second during 
the last six months of last year. 

Included in the effort were the 72 
outlets Our Price acquired from Vir- 
gin last year, whose sales trebled 
within two months of purchase. 

Overall, Smith gained 39%, to $73 
million. Sir Simon Hornby, Smith 
chairman, cites computerized tills as 

a major factor in the chain's ability to 
deal rapidly with customer demand. 

The chain's retail profits rose by 
two-thirds, offsetting lower profits in 
the newspaper distribution sector 
and losses in television, caused by the 
purchase of programs for its cable 
channels. 

The chain is buying 19 record 
stores in Philadelphia as an initial 
move in exporting the Our Price sales 
concept to the U.S. It has also in- 
creased its presence at Chicago's 
O'Hare Airport to 22 book, magazine, 
and newsstand points in the world's 
busiest air terminal. 

Clark Triumphs On Trip Back To U.S.S.R. 
BY VADIM YURCHENKOV 

LENINGRAD, U.S.S.R Roy Clark 
recently repeated his concert triumph 
of 1976 in the U.S.S.R. with a series 
of dates in this city and in Moscow, 
sponsored and subsidized by fellow 
Americans. 

Jim Halsey, Clark's longtime per- 
sonal manager and agent, told Bill- 
board that the latest tour had been 
supported by thousands of Ameri- 
cans. Through their generosity, 
$200,000 had been raised to fund the 
tour, which was a nonprofit venture. 
The Soviet Goskoncert state agency 
paid for accommodation in Leningrad 
and Moscow and the return air fares. 

Goskoncert's organization of the 

tour was less than perfect. There was 
no discernible promotion effort and 
only modest advertising, which led to 
many vacant seats. These facts were 
mentioned in the review carried by 
the national daily newspaper Pravda, 
in which reporter N. Vishnevsky criti- 
cized the role of Goskoncert and the 
Ministry of Culture. 

Clark played Leningrad's Ok- 
tysbrski concert hall, the best facility 
of its kind in the city. During his first 
show, fans invaded the stage in rock 
concert fashion, but subsequent per- 
formances took place in a normal at- 
mosphere before friendly and highly 
appreciative audiences who applaud- 
ed Clark's talent and professionalism. 

j A NA DA 

Blue Rodeo Lassos Top Juno Noms 
Canadian Awards To Air Via TV, Radio 

BY KIRK LaPOINTE 
OTTAWA Blue Rodeo, the countri- 
fied rock outfit many compare to 
compatriots The Band, dominates the 
nominations for the 18th annual Juno 
music awards, with six chances at a 
trophy it hadn't qualified for until 
now. 

The acclaimed Toronto-based quin- 
tet, whose debut album gradually 
caught fire in Canada and got the 
group big praise but little success in 
the U.S., is up for entertainer of the 
year, best group, best album ( "Out- 
skirts," its debut), best single ( "Try "), 
best composer (principals Greg Kee- 
ler and Jim Cuddy), and best video 

"Outskirts" was actually released 
in 1987 (the group has a follow -up in 
the stores in March), but because the 
Canadian Academy of Recording 
Arts and Sciences opted to switch the 
ceremonies from a late -year to an 
early -year date, no Junos were hand- 
ed out in 1988. 

As a result, this year's ceremonies, 
to be held March 12 at the O'Keefe 
Centre in Toronto, will see a fair 
amount of ground covered. 

Here's a list of the prominent mul- 
tiple nominees this time: 

Glass Tiger, up for entertainer, 
group, album ( "Diamond Sun "), and 
single ( "Diamond Sun," whose pro- 
ducer and cocomposer, Jim Vallance, 
is up for Junos in those categories 
and whose engineer, Paul Northfield, 
is also nominated). 

Robbie Robertson, up for enter- 
tainer, album ( "Robbie Robertson "), 
and male vocalist, and is co-nominat- 
ed with Daniel Lanois for production 
on the album. Robertson's former 
group, The Band, was nominated for 
the Hall of Fame. 

Rita MacNeil, Canada's adult 
contemporary smash, nominated for 
album ( "Reasons To Believe "), fe- 
male vocalist, female country vocal- 
ist, and composer. 

k.d. lang, up for entertainer, fe- 
male vocalist, and country female vo- 
calist honors. 

As always with the Junos, there 
seem to be some gaps in the nominat- 
ing process that have led to inconsis- 
tencies. 

Robertson, for example, is contend- 
ing for best album and male vocalist 
honors but isn't nominated as a com- 
poser, though most agree his release 
was the best from a Canadian in 
some time. (On the other hand, some 
argue that Robertson's longtime Los 
Angeles residency should disqualify 
him from the running for a Canadian 
award.) 

Luba's "When A Man Loves A 
Woman" is nominated for best sin- 
gle, but because she hasn't had an al- 
bum out in the last year or so, she 
can't defend her three consecutive 
Junos as female vocalist of the year. 

And perennial Juno sweeper Bryan 
Adams isn't up for any Junos except 
entertainer of the year because he 
hasn't released any new material in 
the last year. 

Quebec comedian Andre -Philippe 
Gagnon, who dazzled "Tonight 
Show" viewers a couple of years ago 
by impersonating practically the en- 
tire cast of "We Are The World," will 
be this year's host. Performances are 

scheduled by Crowded House, Glass 
Tiger, lang, MacNeil, new guitar 
whiz -kids Colin James and Jeff Hea- 
ley, and Tom Cochrane & Red Rider. 
The two-hour program will be tele- 
vised nationally on the Canadian 
Broadcasting Corp. with a simulta- 
neous radio link for the first time in 
the show's history. 

Retailer Sam "The Record Man" 
Sniderman will be given the Walt 
Grealis Achievement Award. Snider - 
man celebrated 50 years in the busi- 
ness last year. 

The nominees: 
Canadian Entertainer: Bryan 

Adams, Barney Bentall & the Leg- 
endary Hearts, Blue Rodeo, Tom 
Cochrane & Red Rider, Bruce Cock- 
burn, Leonard Cohen, Glass Tiger, 
Colin James, k.d. lang, Robbie Rob- 
ertson (public voting decides this 
award). 

International Entertainer: 
Crowded House, INXS, Michael Jack- 
son, George Michael, U2. 

International Album: "Bad," Mi- 
chael Jackson; the "Cocktail" sound- 
track; the "Dirty Dancing" sound- 
track; "Faith," George Michael; 
"Hysteria," Def Leppard. 

International Single: "Faith," 
George Michael; "A Groovy Kind Of 
Love," Phil Collins; "I Think We're 
Alone Now," Tiffany; "The Loco-Mo- 
tion," Kylie Minogue; "Pump Up The 
Volume," M /A /R /R /S. 

(Canadian) Album: "Diamond 
Sun," Glass Tiger; "Outskirts," Blue 
Rodeo; "Racing After Midnight," 
Honeymoon Suite; "Reason To Be- 
lieve," Rita MacNeil; "Robbie Robert- 
son." 

Single: "Diamond Sun," Glass Ti- 
ger; "Hands Up," Sway; "Pop Goes 
The World," Men Without Hats; 
"Try," Blue Rodeo; "When A Man 
Loves A Woman," Luba. 

Female Vocalist: Johanne Blouin, 
Celine Dion, k.d. lang, Rita MacNeil, 
Anne Murray. 

Male Vocalist: Bruce Cockburn, 
Leonard Cohen, Robbie Robertson, 
David Wilcox, Neil Young. 

Group: Blue Rodeo, Glass Tiger, 
Honeymoon Suite, Rush, Tom Coch- 
rane & Red Rider. 

Country Female Vocalist: Car- 
roll Baker, Sherry Kean, k.d. lang, 
Anne Murray, Michelle Wright. 

Country Male Vocalist: George 
Fox, Murray McLauchlan, Matt 
Minglewood, Patrick Norman, Ian 
Tyson. 

Instrumental Artist: Canadian 
Brass, David Foster, Manteca, Frank 
Mills, Zamfir. 

Most Promising Female Vocal- 
ist: Candi, Jannetta, Sass Jordan, 
Lisa Logheed, Michelle Wright. 

Most Promising Male Vocalist: 
Art Bergmann, Michael Breen, An- 
drew Cash, Jeff Healey, Colin James. 

Most Promising Group: 54.40, 
Barney Bentall & the Legendary 
Hearts, The Jitters, the Northern 
Pikes, The Pursuit Of Happiness. 

Composer: Tom Cochrane, Jim 
Cuddy /Greg Keelor, David Foster, 
Rita MacNeil, Jim Vallance. 

Producer: Bruce Fairbairn (for 
"The Movie" by Aerosmith and 
"Stick To Your Guns" by Bon Jovi); 
David Foster (for "Winter Games "); 
Jonathan Goldsmith & Kerry Craw- 
ford (for "Showdown At Big Sky" 

and "Somewhere Down The Crazy 
River" by Robertson); Jim Vallance 
(for "Diamond Sun" by Glass Tiger). 

Recording Engineer: Mike Fraser 
(for "Calling America" and "Differ- 
ent Drummer" by Tom Cochrane & 
Red Rider); Pat Glover (for "Paradi- 
so" by Skywalk); Noel Golden & Ed 
Stone (for "Never Say Never" by Tri- 
umph and "Dance Desire" by Hay- 
wire); Paul Northfield (for "Diamond 
Sun" and "I'm Still Searching" by 
Glass Tiger); Bob Rock (for "Bad 
Medicine" by Bon Jovi). 

Video: Ron Berti /the Northern 
Pikes (for "Wait For Me "): Michael 
Buckley /Blue Rodeo (for "Try "); 
James O'Mara & Kate Ryan /Art 
Bergmann (for "Our Little Secret "); 
Donald Robertson /Jane Siberry (for 
"Ingrid & The Footman "); Jean Marc 
Pasapia /The Box (for "Ordinary Peo- 
ple"). 

Children's Album: "Mr. Bach 
Comes To Call," Susan Hammond; 
"Diamonds And Dragons," Charlotte 
Diamond; "Fred Penner's Place," 
Fred Penner; "Le Loup du Nord," 
Matt Maxwell; "Lullaby Berceuse," 
Connie Kaldor & Carmen Campagne; 
"The Orchestra," Toronto Philhar- 
monie Orchestra; "Qu'il Y Ait Tou- 
jours Le Soleil," Charlotte Diamond. 

Classical Album (Solo or Cham- 
ber Ensemble): "Beethoven: Music 
For Cello & Piano," Desmond Hoc - 
big /Andrew Tunis; "Chopin: Piano 
Works," Jon Kimura Parker; "Mas- 
ters Of The German Baroque," Tafel- 
musik Baroque Soloists; "Mozart: Pi- 
ano Pieces," Jane Coop; "Schubert: 
Arpeggione Sonata," Ofra Harnoy; 
"Wagner /Francaix/Dvorak," Cana- 
dian Chamber Ensemble /Raffi Ar- 
menian. 

Classical Album (Large ensem- 
ble or soloist with large ensemble 
accompaniment): "Bartok: Concer- 
to For Orchestra; Music For Strings, 
Percussion And Celesta," Montreal 
Symphony Orchestra /Charles Du- 
toit; "Mussorgsky: Pictures At An 
Exhibition; Night On Bare Moun- 
tain," Montreal Symphony Orches- 
tra /Charles Dutoit; "Berlioz: Harold 
In Italy: Rob Roy & Corsaire Over- 
tures," Montreal Symphony Orches- 
tra /Charles Dutoit; "Faure: Requi- 
em," Montreal Symphony Orchestra/ 
Charles Dutoit; "Handel: Messiah," 
Toronto Symphony Orchestra, Toron- 
to Mendelssohn Choir, Andrew Da- 
vis. 

Classical Composition: "Concer- 
to for Harpsichord and Eight Wind 
Instruments (Masquerade)," R. Mur- 
ray Schafer; "River Of Fire," Brian 
Cerney; "Siddartha (Orchestre Me- 
tropolitain)," Claude Vivier; "Songs 
Of Paradise," Alexina Louie; "Sym- 
phony No. 3," Jacques Hetu. 

Jazz Album: "Jean Beaudet Quar- 
tet," Jean Beaudet Quartet; "Beyond 
Benghazi," Paul Cram Quartet; 
"Contredanse," Karen Young & Mi- 
chel Donato; "In Dew Time," Jane 
Bunnett; "Looking Up" The Hugh 
Fraser Quintet. 

Best R&B /Soul Recording: "An- 
gel," Errol Starr; "Crying For Love," 
Lorraine Scott; "Dancing Under A 
Latin Moon," Candi; "Private Proper- 
ty," Liberty Silver; "Secret Love," 
Debbie Johnson & Demo Cates. 

Best Reggae /Calypso Record- 
(Continued on page 79) 
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RUSH 

SINGLES 
SOMETHING'S GOTTEN HOLD OF MY HEART MARC ALMOND 

FEATURING GENE PITNEY PARLOPHONE 

THE LIVING YEARS MIKE & THE MECHANICS WEA 

YOU GOT IT ROY ORBISON VIRGIN 

LOVE TRAIN HOLLY JOHNSON MCA 

CUDDLY TOY ROACHFORD CBS 

LAST OF THE FAMOUS INTERNATIONAL PLAYBOYS MORRISSEY 
HMV /EMI 

WAIT ROBERT HOWARD & KYM MAZELLE RCA 

THAT'S THE WAY LOVE IS TEN CITY ATLANTIC 

MY PREROGATIVE BOBBY BROWN MCA 

SHE DRIVES ME CRAZY FINE YOUNG CANNIBALS LONDON 

FINE TIME YAZZ BIG LIFE 

LOVE CHANGES EVERYTHING MICHAEL BALL REALLY 
USEFUL, POLYDOR 

IT'S ONLY LOVE SIMPLY RED ELEKTRA 

BIG AREA THEN JERICO LONDON 

THE LOVER IN ME SHEENA EASTON MCA 

ESPECIALLY FOR YOU KYLIE MINOGUE & JASON DONOVAN PWL 

CRACKERS INTERNATIONAL EP ERASURE MUTE 

RESPECT ADEVA COOLTEMPO /CHRYSALIS 

BABY I LOVE YOUR WAY /FREEBIRD WILL TO POWER EPIC 

I ONLY WANNA BE WITH YOU SAMANTHA FOX JIVE 

BE MY TWIN BROTHER BEYOND PARLOPHONE 

BABY DON'T FORGET MY NUMBER MILLI VANILLI 
COOLTEMPO /CHRYSALIS 

LOOKING FOR LINDA HUE & CRY CIRCA /VIRGIN 

BUFFALO STANCE NENEH CHERRY CIRCA /VIRGIN 

WHERE IS THE LOVE MICA PARIS & WILL DOWNING 4TH & 
B'WAY /ISLAND 

HOLD ME IN YOUR ARMS RICK ASTLEY RCA 

WAITING FOR A STAR TO FALL BOY MEETS GIRL RCA 

BREAK 4 LOVE RAZE CHAMPION 

GET ON THE DANCE FLOOR ROB BASE & DJ E -Z ROCK SUPREME 

GOOD LIFE INNER CITY 10 /VIRGIN 

ROCKET DEF LEPPARD BLUDGEON RIFFOLA /PHONOGRAM 

I DON'T WANT A LOVER TEXAS MERCURY /PHONOGRAM 

EVERY ROSE HAS ITS THORN POISON ENIGMA /CAPITOL 

SHE WON'T TALK TO ME LUTHER VANDROSS EPIC 

I LIVE FOR YOUR LOVE NATALIE COLE EMI MANHATTAN 

LOST IN YOUR EYES DEBBIE GIBSON ATLANTIC 

STOP SAM BROWN A &M 

TRACTE LEVEL 42 POLYDOR 

PEACE IN OUR TIME BIG COUNTRY MERCURY /PHONOGRAM 

I CAN DO THIS MONIE LOVE COOLTEMPO /CHRYSALIS 

ALBUMS 
NEW ORDER TECHNIQUE FACTORY 

ROY ORBISON MYSTERY GIRL VIRGIN 

ROY ORBISON THE LEGENDARY ROY ORBISON TELSTAR 

MIKE & THE MECHANICS THE LIVING YEARS WEA 

TANITA TIKARAM ANCIENT HEART WEA 

ERASURE THE INNOCENTS MUTE 

ENYA WATERMARK WEA 

DEBBIE GIBSON ELECTRIC YOUTH ATLANTIC 

GLORIA ESTEFAN & MIAMI SOUND MACHINE ANYTHING FOR YOU 
EPIC 

FLEETWOOD MAC GREATEST HITS WARNER BROS. 

DIANA ROSS & THE SUPREMES LOVE SUPREME MOTOWN 

KIM WILDE CLOSE MCA 

INXS KICK MERCURY /PHONOGRAM 

YAZZ WANTED BIG LIFE 

KYLIE MINOGUE KYLIE PWL 

MICHAEL JACKSON BAD EPIC 

HUE & CRY REMOTE CIRCA /VIRGIN 

ROACHFORD ROACHFORD ces 
BRYAN FERRY /ROXY MUSIC THE ULTIMATE COLLECTION EG /VIRGIN 

DIRE STRAITS MONEY FOR NOTHING VERTIGO /PHONOGRAM 

BROTHER BEYOND GET EVEN PARLOPHONE 

LOU REED NEW YORK SIRE /WARNER BROS. 

GARY MOORE AFTER THE WAR VIRGIN 

CHRIS DE BURGH FLYING COLOURS A &M 

CHRIS REA NEW LIGHT THROUGH OLD WINDOWS WEA 

BANANARAMA THE GREATEST HITS COLLECTION LONDON 

THE WATERBOYS FISHERMAN'S BLUES ENSIGN /CHRYSALIS 

RICK ASTLEY HOLD ME IN YOUR ARMS RCA 

THE TRAVELING WILBURYS THE TRAVELING WILBURYS 
WILBURY /WARNER BROS. 

CLIFF RICHARD PRIVATE COLLECTION EMI 

MICA PARIS SO GOOD 4TH & B'WAY 

ALEXANDER O'NEAL HEARSAY TABU 

U2 RATTLE AND HUM ISLAND 

TESLA THE GREAT RADIO CONTROVERSY GEFFEN 

TRACY CHAPMAN TRACY CHAPMAN ELEKTRA 

BROS PUSH CBS 

HUMAN LEAGUE GREATEST HITS VIRGIN 

PET SHOP BOYS INTROSPECTIVE PARLOPHONE 

DEACON BLUE RAINTOWN CBS 40 
A SHOW OF HANDS VERTIGO /PHONOGRAM 
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(Courtesy The Record) As of 2/13/89 

SINGLES 
TWO HEARTS PHIL COLLINS ATLANTIC /WEA 

WAITING FOR A STAR TO FALL BOY MEETS GIRL RCA /BMG 

MY PREROGATIVE BOBBY BROWN MCA /MCA 

EVERY ROSE HAS ITS THORN POISON ENIGMA /CAPITOL 

BABY I LOVE YOUR WAY /FREEBIRD WILL TO POWER EPIC /CBS 

WILD WORLD MAXI PRIEST VIRGIN /A &M 

HANDLE WITH CARE TRAVELING WILBURYS WILBURY /WEA 

UNDER YOUR SPELL CANDI I.R.S. /MCA 

PUT A LITTLE LOVE IN YOUR HEART ANNIE LENNOX & AL GREEN 
A &M /A &M 

ARMAGEDDON IT DEF LEPPARD VERTIGO /POLYGRAM 

AMERICAN DREAM CROSBY, STILLS, NASH & YOUNG ATLANTIC /WEA 

SHE WANTS TO DANCE WITH ME RICK ASTLEY RCA /BMG 

BORN TO BE MY BABY BON JOVI MERCURY /POLYGRAM 

THE LOCO -MOTION KYLIE MINOGUE GEFFEN /WEA 

I WANNA HAVE SOME FUN SAMANTHA FOX RCA /BMG 

ALL THIS TIME TIFFANY MCA /MCA 

ANGEL OF HARLEM U2 ISLAND /MCA 

WILD WILD WEST ESCAPE CLUB ATLANTIC /WEA 

COPPERHEAD ROAD STEVE EARLE UNI /MCA 

KOKOMO BEACH BOYS ELEKTRA /WEA 

ALBUMS 
THE TRAVELING WILBURYS VOLUME ONE WILBURY /WEA 

DEF LEPPARD HYSTERIA VERTIGO /POLYGRAM 

VARIOUS ARTISTS COCKTAIL SOUNDTRACK ELEKTRA /WEA 

U2 RATTLE AND HUM ISLAND /MCA 

GUNS N' ROSES APPETITE FOR DESTRUCTION GEFFEN /WEA 

STEVE EARLE COPPERHEAD ROAD UNI /MCA 

BON JOVI NEW JERSEY MERCURY /POLYGRAM 

RICK ASTLEY HOLD ME IN YOUR ARMS RCA /BMG 

EDIE BRICKELL & NEW BOHEMIANS SHOOTING RUBBER BANDS AT 
THE STARS GEFFEN /WEA 

BOBBY BROWN DON'T BE CRUEL MCA /MCA 

TOM COCHRANE & RED RIDER VICTORY DAY CAPITOL /CAPITOL 

CROSBY, STILLS, NASH & YOUNG AMERICAN DREAM ATLANTIC /WEA 

GEORGE MICHAEL FAITH COLUMBIA /CBS 

PET SHOP BOYS INTROSPECTIVE EMI /CAPITOL 

INXS KICK ATLANTIC /WEA 

POISON OPEN UP AND SAY AHH ENIGMA /CAPITOL 

ENYA WATERMARK WEA /WEA 

PINK FLOYD DELICATE SOUND OF THUNDER COLUMBIA /CBS 

MELISSA ETHERIDGE MELISSA ETHERIDGE ISLAND /MCA 

GUNS N' ROSES GN'R LIVE GEFFEN /WEA 
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MEEA PAN -EUROPEAN CHARTS 2/07/89 

HOT 100 SINGLES 
THE FIRST TIME ROBIN BECK MERCURY 

SOMETHING'S GOTTEN HOLD OF MY HEART MARC ALMOND EMI 

YOU GOT IT ROY ORBISON VIRGIN 

BUFFALO STANCE NENEH CHERRY CIRCA 

SMOOTH CRIMINAL MICHAEL JACKSON EPIC 

ESPECIALLY FOR YOU KYLIE MINOGUE & JASON DONOVAN PWL 

HIGH DAVID HALLYDAY SCOTTI BROS /PHONOGRAM 

GOOD LIFE INNER CITY 10 RECORDS 

THE LIVING YEARS MIKE & THE MECHANICS WEA 

BRING ME EDELWEISS EDELWEISS GIG /WEA 

TWIST IN MY SOBRIETY TANITA TIKARAM WEA 

LA VIE LA NUIT DEBUT DE SOIREE ces 
JOUR DE NEIGE ELSA ARIOLA /BMG 

CUDDLY TOY ROACHFORD CBs 

SHE DRIVES ME CRAZY FINE YOUNG CANNIBALS LONDON 

TEARDROPS WOMACK & WOMACK FOURTH & B'WAY 

ROOM WITH A VIEW TONY CAREY METRONOME 

ORINOCO FLOW ENYA WEA 

JACK TO THE SOUND OF THE UNDERGROUND HITHOUSE ARS 

LOVE TRAIN HOLLY JOHNSON MCA 

HOT 100 ALBUMS 
DIRE STRAITS MONEY FOR NOTHING VERTIGO 

TANITA TIKARAM ANCIENT HEART WEA 

TRACY CHAPMAN TRACY CHAPMAN ELEKTRA 

ENYA WATERMARK WEA 

U2 RATTLE AND HUM ISLAND 

RICK ASTLEY HOLD ME IN YOUR ARMS RCA /BMG 

SOUNDTRACK BUSTER VIRGIN /WEA 

PINK FLOYD DELICATE SOUND OF THUNDER EMI 

FLEETWOOD MAC GREATEST HITS WARNER BROS. 

MICHAEL JACKSON BAD EPIC 

ROY ORBISON THE LEGENDARY ROY ORBISON TELSTAR 

THE TRAVELING WILBURYS TRAVELING WILBURYS VOL.1 WILBURY 
RECORD CO. 

CHRIS DE BURGH FLYING COLOURS A &M 

MYLENE FARMER AINSI SOIT -JE POLYDOR 

GLORIA ESTEFAN & MIAMI SOUND MACHINE ANYTHING FOR YOU 
EPIC 

KIM WILDE CLOSE MCA 

MIKE & THE MECHANICS LIVING YEARS WEA 

MICHEL SARDOU LA MEME EAU QUI COULE TREMA 

ERASURE THE INNOCENTS MUTE 

PET SHOP BOYS INTROSPECTIVE PARLOPHONE 

WEST GERMANY (Courtesy Der Musikmarkt) As of 2/07/89 AUSTRALIA (Courtesy Australian Record Industry Assn.) As of 2/05/89 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 
16 
17 
18 
19 

20 

2 

3 

4 

5 

6 

7 

8 

9 

10 
11 

12 

13 
14 
15 

16 
17 

18 
19 
20 

1 

2 

3 

5 

NEW 

4 

12 

8 

NEW 

13 
6 

NEW 

19 
7 

11 

10 

9 

14 

15 
20 

1 

2 

3 

5 

7 

4 

8 

6 

10 
9 

11 

13 
12 

NEW 

20 
16 
15 

NEW 

19 
18 

SINGLES 
THE FIRST TIME ROBIN BECK METRONOME 

TWIST IN MY SOBRIETY TANITA TIKARAM WEA 

ROOM WITH A VIEW TONY CAREY METRONOME 

GOOD LIFE INNER CITY VIRGIN 

BUFFALO STANCE NENEH CHERRY VIRGIN 

BRING ME EDELWEISS EDELWEISS GIG 

JACK TO THE SOUND OF THE UNDERGROUND HITHOUSE CBS 

KOKOMO BEACH BOYS ELEKTRA 

WE'LL BE TOGETHER SANDRA VIRGIN 

ESPECIALLY FOR YOU KYLIE MINOGUE & JASON DONOVAN PWL 

ORINOCO FLOW ENYA WEA 

CINDERELLA GEOFFREY WILLIAMS POLYDOR 

DER EIERMANN KLAUS & KLAUS TELDEC 

DON'T WORRY, BE HAPPY BOBBY MCFERRIN MANHATTAN 

BABY DON'T FORGET MY NUMBER MILLI VANILLI HANSA 

TWO HEARTS PHIL COLLINS WEA 

BIG FUN INNER CITY /KEVIN SAUNDERSON VIRGIN 

STOP SAM BROWN A &M /DGG 

TAKE ME TO YOUR HEART RICK ASTLEY RCA 

PUT A LITTLE LOVE IN YOUR HEART ANNIE LENNOX & AL GREEN 
A &M /POLYDOR 

ALBUMS 
TANITA TIKARAM ANCIENT HEART WEA 

TRACY CHAPMAN TRACY CHAPMAN ELEKTRA 

RICK ASTLEY HOLD ME IN YOUR ARMS RCA 

SOUNDTRACK BUSTER WEA 

CHRIS DE BURGH FLYING COLOURS A &M /DGG 

DIRE STRAITS MONEY FOR NOTHING POLYSTAR 

ENYA WATERMARK WEA 

DIE ARTZE NACH UNS DIE SINTFLUT -LIVE CBs 

DIE TOTEN HOSEN EIN KLEINES BISCHEN HORRORSCHAU VIRGIN 

FLEETWOOD MAC GREATEST HITS WARNER BROS. 

U2 RATTLE AND HUM ISLAND 

MICHAEL JACKSON BAD EPIC 

PINK FLOYD DELICATE SOUND OF THUNDER EMI 

ZAZAZABADAK A LA CARTE COCONUT 

ORIGINAL NAABTAL DUO PATRONA BAVARIAE ARIOLA 

SAM BROWN SAM BROWN A &M /POLYDOR 

HERBERT GROENEMEYER OE EMI 

TRAVELING WILBURYS TRAVELING WILBURYS WILBURY /WEA 

THE PASADENAS TO WHOM IT MAY CONCERN CBS 

PET SHOP BOYS INTROSPECTIVE PARLOPHONE 
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SINGLES 
KOKOMO THE BEACH BOYS WEA 

TEARDROPS WOMACK & WOMACK FES 

ESPECIALLY FOR YOU KYLIE MINOGUE & JASON DONOVAN 
FESTIVAL 

I'M GONNA BE (500 MILES) THE PROCLAIMERS FESTIVAL 

ROCK & ROLL MUSIC MENTAL AS ANYTHING CBS 

IF I COULD 1927 WEA 

HANDLE WITH CARE TRAVELLING WILBURYS WEA 

YOU GOT IT ROY ORBISON VIRGIN /EMI 

TUCKER'S DAUGHTER IAN MOSS FESTIVAL 

SHE MAKES MY DAY ROBERT PALMER EMI 

I WANT YOUR LOVE TRANSVISION VAMP WEA 

ORINOCO FLOW ENYA WEA 

THE ONLY WAY IS UP YAZZ & THE PLASTIC POPULATION ces 

KISS THE ART OF NOISE FEATURING TOM JONES POL 

PUT A LITTLE LOVE IN YOUR HEART ANNIE LENNOX & AL GREEN 
FES 

TWO HEARTS PHIL COLLINS WEA 

A GROOVY KIND OF LOVE PHIL COLLINS WEA 

EVERY ROSE HAS ITS THORN POISON CBS 

DON'T WORRY, BE HAPPY BOBBY MCFERRIN MANHATTAN 

BRING ME SOME WATER MELISSA ETHERIDGE FESTIVAL 

ALBUMS 
SOUNDTRACK COCKTAIL WEA 

TRAVELING WILBURYS VOLUME ONE WEA 

1927 ...ISH WEA 

JIMMY BARNES BARNESTORMING FESTIVAL 

FLEETWOOD MAC GREATEST HITS WEA 

MELISSA ETHERIDGE MELISSA ETHERIDGE FESTIVAL 

ROBERT PALMER HEAVY NOVA EMI 

SOUNDTRACK YOUNG EINSTEIN FES 

U2 RATTLE AND HUM FES 

DIRE STRAITS MONEY FOR NOTHING POLYGRAM 

POISON OPEN UP AND SAY AHH! CBS 

VARIOUS SUMMER '89 BMG /RCA 

ENYA WATERMARK WEA 

PINK FLOYD DELICATE SOUND OF THUNDER CBS 

VARIOUS 1989 BE HAPPY FES 

WOMACK & WOMACK CONSCIENCE FESTIVAL 

GUNS N' ROSES APPETITE FOR DESTRUCTION WEA 

THE PROCLAIMERS SUNSHINE ON LEITH FESTIVAL 

TONI CHILDS UNION FESTIVAL 

TRACY CHAPMAN TRACY CHAPMAN WEA 

ITALY (Courtesy Musica & Dischi) As of 2/07/89 FRANCE (Courtesy of Europe 1) As of 2/07/89 
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SINGLES 
051/22.25.25 FABIOCONCATO POLYGRAM 

C'E DA SPOSTARE UNA MACCHINA FRANCESCO SALVI FIVE 
RECORDS 

SEX; NO DRUGS; ROCK & ROLL JOVANOTTI Yo PRODUCTIONS IB rA 

IT'S ONLY LOVE SIMPLY RED WEA 

A GROOVY KIND OF LOVE PHIL COLLINS VIRGIN /WEA 

ONE MOMENT IN TIME WHITNEY HOUSTON ARISTA /BMG 

FACCIA DA PIRLA CHARLIE ODEON 

ANGEL OF HARLEM U2 ISLAND 

ALL SHE WANTS IS DURAN DURAN EMI 

TAKE ME TO YOUR HEART RICK ASTLEY RCA /BMG 

WELCOME GINO LATINO IBIZA /CBS 

YEKE YEKE MORY KANTE BARCLAY 

E QUI LA FESTA JOVANOTTI YO PRODUCTIONS /IBIZA 

SHE DRIVES ME CRAZY FINE YOUNG CANNIBALS LONDON 

SUSI SCUSA CHARLIE ODEON 

I WANNA BE YOUR WIFE SPAGNA CBS 

EMILIO LA REDAZIONE DI EMILO FIVE RECORDS /CGD 

ALLELUJA MAN LOVE & MONEY POLYGRAM 

IT'S MY PARTY CHAKA KHAN WARNER BROS. 

YOU CAME KIM WILDE MCA 
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SINGLES 
HIGH DAVID HALLYDAY PHONOGRAM 

LA VIE LA NUIT DEBUT DE SOIREE CBS 

JOUR DE NEIGE ELSA ARIOLA /BMG 

SMOOTH CRIMINAL MICHAEL JACKSON CBS 

TEARDROPS WOMACK & WOMACK BMG 

POURVU QU'ELLES SOIENT DOUCES MYLENE FARMER POLYDOR 

MON MEC A MOI PATRICIA KAAS POL 

LA MEME EAU QUI COULE MICHEL SARDOU TREMA 

DU RHUM, DES FEMMES SOLDAT LOUIS ces 

YOU CALL I OWE KAHULINE KRUGER CAR 

LAISSEZ NOUS RESPIRER FLORENT PAGNY PHILIPS /PHONOGRAM 

THE ONLY WAY IS UP YAZZ & THE PLASTIC POPULATION BIG LIFE 

GIRL YOU KNOW IT'S TRUE MILLI VANILLI HANSA /BMG /CHRYSALIS 

THE LOCO- MOTION KYLIE MINOGUE CBS 

THE SOUND OF CONFETTI CONFETTI CBS 

MAXOU VANESSA PARADIS POLYGRAM 

SWEET LITTLE MYSTERY WET WET WET POLYGRAM 

JACK TO THE SOUND OF THE UNDERGROUND HITHOUSE CBS 

IL CHANGEAIT LA VIE JEAN JACQUES GOLDMAN CBS 

L'AMOUR S'EN VA, L'AMOUR RECIENTS FREDERICK FRANCOIS EMI 
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Wild About Harry. Columbia artist Harry Connick Jr. meets with label 
executives and label mate Tony Bennett at the pre -opening night gala for his 
engagement at the Oak Room of New York's Algonquin Hotel. Shown, from left, 
are Bob Sherwood, senior VP, marketing, Columbia; Connick; Bennett; and 
Mickey Eichner, senior VP, A &R, Columbia. 

Into The Woods. Alto saxophone legend Phil Woods meets with musicians and publishing executives after his 
appearance at New York's Blue Note. Shown, from left, are Woods; Manny Albam, composer /arranger; Paquito D'Rivera, 
saxophonist /composer; Jean Banks, BMI; and Burt Korall, BMI. 

Meet Them In St. Louis. Violinist Robert McDuffie, left, and conductor Leonard 
Slatkin prepare for the upcoming Argel recording of Schuman's Violin Concerto 
and Leonard Bernstein's Serenade with the St. Louis Symphony. 

Sharpest Harpist. GRP artist Deborah Henson -Conant meets with label 
associates at Boston's Charles Hotel to celebrate the release of her jazz harp 
album "On The Rise" on GRP Records. Shown, from left, are Michael Bloom, 
director of publicity; Gary Burton, GRP artist; Henson- Conant; and Mark Wexler, 
VP, marketing and operations. 

Ivan Watching You. Polydor artist Ivan Neville meets with label executives 
after a New York area appearance. Pictured, from left, are Jim Caparro, senior 
VP, sales & branch distribution; Jim Urie, senior VP, marketing; Dane Venable, 
product manager; Neville; Dick Wingate, senior VP, A &R; Lone Harbough, 
director, A &R; and Margaret -Ann, northeast regional promotion manager, 
Polydor. 

Sherry Cooking. Jazz flutist Sherry Winston meets with New York radio 
executives at the yacht party for her "Love Madness" album on Headfirst 
Records. Pictured, from left, are Hal Jackson, chairman, WBLS; Winston; and 
Ken Webb, WBLS New York. 

Extravagant. ASCAP hosted a lunch for the out -of -town guests of the Nashville Entertainment Association's 
Extravaganza. Shown, from left, are Jonathan Love, ASCAP; Michael Todesco, Zomba Music; John Briggs, ASCAP; Rob 
Gordon, EMI; Josh Deutch, Capitol Records; and Michael Galleli, Atlantic Records. 
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LETTERS TO THE EDITOR 
(Continued from page 9) 

part of that natural process. Still, an 
average of 20 disks, purchased in a 
relatively short period of time, is 
not necessarily a small quantity. 

If the price of CDs were to inhibit 
further penetration of the system, 
then prices would of course have to 
be reduced; but there is no evidence 
whatsoever that this is the case. 

I cannot understand why some 
people apparently want an even 
faster development of CD; should it 
really grow out of joint? It is clear 
that consumers have warmly em- 
braced the CD, that they appreciate 
its better and lasting quality, and 
that they are prepared to pay the 
higher price. 

Excess capacity in the world's CD 
manufacturing plants is a complete- 
ly different issue, and the music 
business should never allow excess 
technical facilities to be the major 
determinant for the price of music. 

In my view, the recent summary 
of the CD manufacturing situation 
in Billboard (Dec. 5) was clear and 
correct, and it did not exclude the 
cause of the problem. It carefully 
explained "how the industry over- 
built its capacity so much," at the 
same time confirming that "there is 
no doubt that the CD market is 
growing very fast." 

The record industry is indeed es- 
tablishing a genuine mass market 
for CD, and in the course of time the 
price is determined by a complex set 
of market mechanisms, in which 
proper timing remains vital. Indeed, 
the record industry has recovered 
from a very difficult period (1979- 
1985), but what is wrong with that? 
If the record industry had not had 
the courage to set realistic prices 
for CD, thereby remedying the 

price erosion for music that had 
gone far too deep to allow for rea- 
sonable profit margins, it is doubt- 
ful whether the recovery of the 
whole music business could have 
been achieved. 

I hope that the music industry 
will continue to understand this. 
The CD simply is a better product 
and so justifies a higher price. And, 
although we continue to believe that 
the long -term growth of CD sales is 
basically predictable, it has grown 
beyond anyone's expectations. 
What is there to be ashamed of? 

Ton Van Engelen 
Market Research And Planning 

PolyGram International 
Baarn, Holland 

SOVIETS AWARE OF BEATLES 

While it is true that much of West- 
ern pop music is distributed around 
the Soviet Union only via under- 
ground tape exchange, Michael 
Brettler is incorrect when he as- 
serts in his Nov. 19 Commentary 
that "the Beatles records were nev- 
er released by Melodia and could 
have percolated through the 
U.S.S.R. only via unofficial record- 
ings." 

Starting as far back as 1974 -a 
decade before perestroika-Melo - 
dia issued a series of six 45 rpm EP 
albums of Beatles recordings and 
also at least twice included a Bea- 
tles recording on a compilation al- 
bum. Early in 1986, Melodia also is- 
sued two full LPs of the Beatles. 

The post -Beatles solo efforts 
have not been ignored, either. Melo- 
dia has issued two singles, two EPs, 
and an LP by John Lennon; Ringo 
Starr has had one Melodia single; 

and Paul McCartney, with and with- 
out Wings, has had four singles, an 
EP, and an LP on Melodia. 

I also question whether the con- 
cert series Brettler attended last 
fall was really "the first officially 
sponsored Soviet pop /rock festi- 
val." The Soviet Union has had a 
long tradition of jazz festivals - 
nearly 20 are held annually in differ- 
ent cities -and Melodia has been is- 
suing multidisk sets from many of 
them for over 20 years. 

It appears that Soviet rock festi- 
vals have been emerging for the 
past two years. In 1986, Melodia is- 
sued two LPs from a rock festival 
called Panarama 86 which was held 
at the Central Tourist House Con- 
cert Hall. Albums were also re- 
leased of two competitive rock song 
festivals that were televised from 
the Soviet city of Jurmala in 1986 
and 1987, and Melodia recordings of 
performances sponsored by the 
Leningrad Rock Club were issued 
last year. 

Quite possibly, what Brettler at- 
tended in Moscow was the first rock 
festival sponsored by a particular 
official organization, but not the 
first officially sponsored rock festi- 
val to be held in the U.S.S.R. 

Michael Biel, Ph.D. 
Immediate Past President 

Assn. For Recorded Sound Collections 
Morehead, Ky. 

JOHNNY'S DRAW VARIES 

Having recently read the article 
"European Opportunities Knockin' 
On Country's Door" (Billboard, 
Dec. 17), I wish to congratulate Bill- 
board and Debbie Holley for a story 
that was informative, insightful, 

and well -written. 
However, on behalf of my client, 

Johnny Russell, I would like to ex- 
press my objection to the reference 
to Johnny as a "small draw" in the 
U.S. This is simply not true. As all 
of us in the entertainment business 
know, the drawing power of an act 
is subject to a multiplicity of market 
factors. Like all acts, Johnny's 
drawing power varies from region 
to region. 

I realize that this article is a very 
positive one and that no harm was 
intended. Nonetheless, I would be 
remiss in my duties if I did not ad- 
dress a situation that portrays my 
client unfairly and inaccurately. 

Andy Barton 
Nashville, Tenn. 

NEW TRADE SHOW 

I was more than surprised to find 
that Geoff Mayfield's creditable 
summary of 1988 video retailing 
events (Billboard, Dec. 24) excluded 
mention of the East Coast Video 
Show in Atlantic City in October. 

This first -time trade show attract- 
ed more than 4,000 delegates and 
130 exhibitors from all over the 
country. In October 1989, an esti- 
mated 7,000 -mostly video retail- 
ers -are expected to attend the At- 
lantic City Convention Center, N.J., 
for the second ECVS. 

Colin Medlock 
East Coast Video Show 

Brooklyn, N.Y. 

PAY -PER -VIEW SNAFU 

I would greatly appreciate it if you 
would clarify in the next issue of 
Billboard your story headlined "No 

Window," in your Jan. 21 edition. 
Warner Bros. is experimenting 

with the day- and -date pay -per -view 
release with The New York Times' 
state -of- the -art two -way impulse 
system, NYT Cable. This small re- 
gional system serves approximately 
65,000 pay -per -view subscribers. 
Warner Bros.' film "Arthur 2: On 
The Rocks" was available to NYT 
Cable the same date as the home 
video release; however, it was avail- 
able to another 6 million pay -per- 
view homes on Jan. 11 -more than 
four weeks after its home video re- 
lease. 

In discussing the home video/ 
pay -per -view window, it is always 
important to distinguish a local 
availability to 65,000 homes vs. a na- 
tional availability to 6 million -plus 
homes. 

Eric Frankel 
VP, marketing 

Warner Bros. Domestic Pay -TV, Anima- 
tion & Network Features 

New York, N.Y. 

Retail editor Geoff Mayfield re- 
plies: Billboard did not report the 
extent of the movie's initial PPV 
audience. The newsline item mere- 
ly reported that the Video Soft- 
ware Dealers Assn. had cited a 
market situation in which the 
"Arthur 2" video was given no 
protection from PPV. 

Articles and letters appearing on 
this page serve as a forum for the 
expression of views of general in- 
terest. Contributions should be 
submitted to Ken Terry, Commen- 
tary Editor, Billboard, 1515 
Broadway, New York, N.Y 10036. 

THE WAVE 
(Continued from page 10) 

example, WQCD), a vocal- dominat- 
ed playlist (WNUA), and a heavier 
slant toward new age (KTWV). His 
station, he says, falls in the middle. 

"One of the beauties of this for- 
mat, if done correctly, is the ex- 
traordinary range of music you can 
fit under this umbrella," says Fein- 
stein. "We spend a lot of time bal- 
ancing the genres we draw upon. 
We are always striving to avoid ho- 
mogenization, which is the soft 
white underbelly of this format." 

KTWV's Sebastian admits the 
texture of his station makes many 
people view it as an adult contempo- 
rary outlet, but he feels his version 
of the Wave embraces the adventur- 
ous spirit of album -rock radio. 

"Progressive, or new age, music 
is a key factor in our success," Se- 
bastian says. "Since I've arrived 
I've lessened our jazz product and 
added 1,400 cuts that the station 
had never played before, and most 
of them are progressive cuts. I 
think it's very listenable for the 
masses, and evokes more of a re- 
sponse from the audience. 

"Our only positioner is that 
KTWV is Southern California's 
unique radio station. That's what 
my audience and I are looking for in 
music -something unique." 

WNUA PD Bob O'Connor has re- 
versed his station's instrumental/ 
vocal mix. WNUA, which gained a 
full 12 -plus share last year, now 
plays seven to eight vocals per hour 
and four to five instrumentals. 
WNUA still runs Frank Forest's 
spacey "Musical Starstreams," but 

also plays an hour of reggae on Sat- 
urday nights. 

"Even though we had a good 
cume," O'Connor says, "we had a 
worrisome TSL, and it's obvious 
this is a TSL format. We also con- 
ceded Chicago is a huge morning 
market, so we would do some seri- 
ous dayparting and go after listen- 
ing in the office. Since we've made 
the switch, we've nearly doubled 
our TSL to 10 hours. A station like 
this may not crack a five share for 
another five years, but strong TSL 
is a healthy attraction for agen- 
cies." 

Most AA stations, though, still 
rely on contemporary jazz as the 
dominant element of their music 
mix. KQPT PD Alan Mason says his 
station plays 75% contemporary 
jazz product. Mark Hill, PD of San- 
ta Cruz, Calif.'s once -spacey KLRS 
has backed off new age in favor of 
jazz. "We've become far more dy- 
namic, and we've already seen our 
cume increase by 10,000," he says. 

WQCD MD Russ Davis says what 
little new age product his station 
plays rarely strays outside evening 
dayparts. "We're used to a faster 
pace of life here, and jazz captures 
the feel of the city. But I like what I 

see of new age artists making al- 
bums with more of an ensemble ap- 
proach and more diversity in their 
music. We're looking for music with 
sophistication, something people 
can resonate to." 

Three early Wave satellite affili- 
ates -KNUA Seattle, KOAI Dallas, 
and WXDJ Miami -now use the 

Wave logo and some research, but 
handle programming locally. 

"It's difficult for a satellite ser- 
vice to fully address the needs of a 
market with such an unusual ethnic 
mix as we have here in south Flori- 
da," says WXDJ PD Terry Hick- 
man. "Everybody has a different 
mix. We play artists like Tito Puen- 
te or a local artist like Roberto Per - 
rera who have strong Hispanic ap- 
peal, plus Luther Vandross and Di- 
ana Ross who have black as well as 
nonethnic appeal. The Gipsy Kings 

are popular here, but we never play 
anything so hardcore that it'll blow 
out our nonethnic base. 

WXDJ had some harsh words for 
SMN's version of the Wave when it 
went local last fall, but network OM 
Lee Roy Hansen says, "Sometimes, 
because of our size, we take longer 
than affiliates may like to respond 
to their local needs, but we do re- 
spond. Adding DJs and cutting back 
our breaks from four per hour to 
three has helped improve our TSL 
by 25%." 

Nos. Up, Notably KQPT Sacramento 

Fall Arbs For Alternatives 
NEW YORK Arbitron doesn't al- 
low the demographic breakouts 
that adult alternative stations say 
show their true strength to be 
published. But it's significant for 
a demographics format that sta- 
tions like KQPT Sacramento, 
Calif., finally have boxcar 12 -plus- 
overall numbers to show off, and 
that most were up at least slightly 
this time around. This is the Fall 
'88 adult alternative scorecard for 
the top 50 markets: 
KBLX San Francisco, 2.5 -2.9 
KCWV Kansas City, Mo., 1.8 -1.9 
KDAB Salt Lake City, 1.8 -2.1 
KGRX Phoenix, 1.4 -1.0 
KHIH Denver, 1.8 -3.2 
KIFM San Diego, 4.7 -2.9 

KINK Portland, Ore. 7.2 -7.1 
KKSF San Francisco, 2.2 -2.7 
KLRS San Jose, Calif., 1.2 -1.1 
KLTH St. Louis, 1.0-.8 
KNUA Seattle, 2.7 -2.7 
KOAI Dallas, 2.3 -2.6 
KQPT Sacramento, Calif., 4.3 -7.0 
KSWV San Diego, 1.5 -1.6 
KTCZ Minneapolis, 4.0 -4.2 
KTWV Los Angeles, 3.0 -3.3 
WBZN Milwaukee, 1.3 -2.2 
WHVE Tampa, Fla., 1.6 -1.4 
WLOQ Orlando, Fla., 3.3 -2.2 
WNUA Chicago, 2.1 -2.5 
WNWV Cleveland, 2.6 -3.1 
WQCD New York, 1.0 -1.8 
WTWV Chicago .4 -.3 
WVAE Detroit, 1.1 -1.3 
WXDJ Miami, 1.7 -2.4 

And how are agencies and adver- 
tisers responding to adult alterna- 
tive two years later? "Agencies still 
tend to evaluate you in terms of 
three- and four -book trends," says 
Hansen." There's still going to be a 
tendency to reject this format until 
we start taking money out of other 
formats' pockets. There's no ques- 
tion that stations such as WNUA 
and KTWV will start eroding billing 
at stations long -established with the 
25-54 audience. 

"KTWV has already got two 
strong books in the bank; a few 
more will fully establish them. This 
entire format is poised for the '90s 
to produce enormous revenues." 

Despite their variables, WNUA's 
O'Connor says all adult alternative 
stations are "still maturing, but at- 
tracting a large audience that until 
now has been fed up with radio," he 
says. "Record companies are begin- 
ning to notice the impact we make. 
Elektra just chose our station to na- 
tionally premiere Simply Red's new 
single; that's an honor, and reflects 
the respect the format is acquiring. 

"I think it's exciting that people 
are putting different leans on this 
format. There are a lot of dissatis- 
fied radio listeners who recognize 
these stations give them more new 
music than AC or album -rock or top 
40, which all sound like top 40 these 
days. We've done something unique 
for Chicago, but regardless of how 
it is programmed, we're filling the 
void of creative radio in all of these 
markets, and people are responding 
to that." 
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I N EWSMAKERS 

American Music Awards 
The 16th annual American Music Awards show, honoring artists in 
rock /pop, soul/R&B, country, hard rock /metal, and rap, was held at 
Los Angeles' Shrine Auditorium Jan. 30. (Photos: Atila Csupo) 

MA'' t 
Public Enemy's Flavor Flay, center, 
shares a light moment with the award 
winners for favorite rap album and 
group, D.J. Jazzy Jeff, left, & the 
Fresh Prince. 

Michael Jackson, left, is presented 
with his special award of achievement 
from Eddie Murphy. 

Dick Clark, producer of the American 
Music Awards show, is pictured with 
his wife, Kari. 

Randy Travis tries to get a grip on his 
three awards for favorite country 
album, single, and male artist. 

Willie Nelson receives the annual 
award of merit. 

Perennial winner Whitney Houston 
takes home awards as the favorite 
pop /rock female artist and favorite 
soul /R &B female artist. 

Al B. Sure! displays his award-for 
favorite new soul /R &B artist. 

Gloria Estefan receives the award for 
favorite pop /rock group, on behalf of 
Miami Sound Machine. 

Members of Alabama accept their 
award for favorite country group. 

George Michael receives awards for 
both favorite pop /rock and favorite 
soul /R &B male artist, as well as 
favorite soul /R &B album. 

Gladys Knight accepts the award for 
favorite soul /R &B group, on behalf of 
the Pips. 

Awards show co -host Rod Stewart Awards ceremony co -host Debbie Gibson, right, is joined by her sister 
relaxes after the broadcast. Karen. 
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PDATE 

Scholarship Salute. Publishing and music industry professionals honor the 
winners of the Abe Olman Scholarship, sponsored by the Songwriters Hall Of 
Fame. Shown, from left, are Todd Borom, ASCAP; Lee Borom, ASCAP; 
Sammy Cahn, president, Songwriters Hall Of Fame; Bonnie Bourne, Bourne 
Music Interests; Juliana Nash, BMI; Jeffrey Bernstein, ASCAP; and Jimmy 
Furino, Songwriters Guild Of America. 

CALENDAR 

I LIFELINES 

BIRTHS 

Girl, Hermine Fay, to Bob and 
Lisa Bloom, Dec. 24 in New York. 
He is a sales account executive for 
Philips and DuPont Optical, a CD 
manufacturer. She is a choreogra- 
pher there. 

Girl, Kayla Nicole, to Alan and 
Marsha Berry, Jan. 5 in San Die- 
go. He is a retail manager for 
Wherehouse Records in Encinitas, 
Calif., and a Billboard reporter. 

Girl, Austin Charlotte, to Charlie 
and Danica Minor, Jan. 28 in Los 
Angeles. He is VP of promotion at 
A &M Records. She is an actress. 

DEATHS 

Russ Gary (Joseph Bosco), 69, of 

A weekly listing of trade shows, 
conventions, award shows, semi- 
nars, and other notable events. 
Send information to Calendar, 
Billboard, 1515 Broadway, New 
York, N.Y. 10036. 

FEBRUARY 

Feb. 13 -17, Video Expo San Francisco, San 

Francisco Civic Auditorium. Ellen Greenfield, 

914 -328 -9157 or 800-248-KIPI. 

Feb. 15 -17, 1989 International New Age Mu- 

sic Conference, Roosevelt Hotel, Hollywood, 

Calif. 213- 935 -7774. 

Feb. 16, Songwriters Guild Of America Song 

Critique, SGA office, Hollywood, Calif. B. Aaron 

Meza, 213 -462 -1108. 

Feb. 16 -18, Gavin Seminar, Westin St. Fran 

MARKET ACTION 
BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS 

COURTESY OF 
PAINE WEBBER RESEARCH, 1285 Ave. of the Americas 

New York, N.Y. 10019, (212) 713-2000 

Sale/ Open 

Company 1000's 1/31 
NEW YORK STOCK EXCHANGE 

CBS Inc. 187.2 
Cannon Group 69.7 
Capital Cities Communications 131.8 
Carolco Pictures 84.1 
Coca -Cola 3351.1 
Columbia Pictures 3342.2 
Walt Disney 1503.8 
Eastman Kodak 4471.2 
Gulf & Western 1756 
Handleman 632.2 
MCA Inc. 1236 
MGM /UA 81.8 
Orion Pictures Corp. 59.7 
Sony Corp. 430.7 
TDK 27 
Vestron Inc. 241.1 
Warner Communications Inc. 4064.3 
Westinghouse 1989 

AMERICAN STOCK EXCHANGE 
Commtron 16.5 +'/, 
Electrosound Group Inc. 5.1 
Nelson Holdings Intl 36.5 
New World Pictures 120.2 
Price Communications 122.5 
Prism Entertainment .4 
Unite) Video 4.5 +'/. 

174'/, 
4'/, 

365 
7'/, 

46'/. 
13% 
75 
48'/, 
42'/. 
23% 
47'/, 
14'/, 
15 
56% 
70'/, 
3'/, 

40'/, 
551/2 

Close 

2/6 Change 

1731/4 -1'/, 
ai, *i 

376'/, +111/2 
7'/. -'/, 

47v, +1'/, 
141/4 +11/4 

731/4 -11/4 
a7'/, -1 
41'/, 
24 +1/4 

471/4 +Y. 
14'/. +'/. 
14'/, -Y, 
55% 
69'/, -1 
4'/. +'/o 

42 +1Y, 
56 +'/: 

4'/, 4% 
2 2 

3 
71/4 
3'/. 

12'/. 

21/4 
8 
3'/. 

12'/. 

+y 

Company 
OVER THE COUNTER 

Acclaim Entertainment 
Blockbuster Entertainment 
Certron Corp. 
Dick Clark Productions 
LIN Broadcasting 
LIVE Entertainment 
Mainte Communications Group 
Recoton Corp. 
Reeves Communications 
Satellite Music Network, Inc. 
Scripps Howard Broadcasting 
Shorewood Packaging 
Sound Warehouse 
Specs Music 
Starstream Communications Group, Inc. 
Trans World Music 
Video Jukebox Network 
Wall To Wall Sound And Video 
Westwood One 

February 6 

Open Close Change 

31/4 
24'/, 

1'/, 
4 

83'/, 
20 
10'/, 
5'/, 
5% 
5'/. 

66 
18 
241/4 
7'/. 
11/2 

27 
4'/, 
31/4 
8% 

Open 

Company 1/30 
LONDON STOCK EXCHANGE (In Pence) 

Chrysalis 127 
Pickwick 232 
Really Useful Group 575 
Thorn EMI 719 

31/4 
24'/. 

1'/. 

841/4 
20 
10'/. 

5'/, 
51/4 
5 Y. 

66 
17'/, 
24'/. 

7'/. 
1'/, 

27Y, 
4'/, 

8'/. 
Close 

2/6 

128 
234 
602 
723 

- ' . 

-y 
+ Y. 

-Y 

+i 

-Y, 

Change 

+1 
+2 

+27 
+4 

cis Hotel, San Francisco. 415 -495 -1990. 

Feb. 17-19, Nashville Songwriter Assn. Inter- 

national 11th Annual Songwriting Symposium, 

Vanderbilt Plaza Hotel, Nashville. Mary Frances 

Wright, 615 -321 -5004. 

Feb. 17 -19, New York /New England Beatles 

Convention, Marriott Hotel, Trumbull, Conn. 

Charles F. Rosenay, 203 -865 -8131. 

Feb. 18 -23, National Assn. For Campus Activ- 

ities National Convention, Opryland Hotel, 

Nashville. Heidi Mohn, 803 -782 -7121. 

Feb. 21 -25, Winter Music Conference IV, 

Marriott Hotel & Marina, Fort Lauderdale, Fla. 

305 -563 -3888. 

Feb. 22, 31st Annual Grammy Awards, Shrine 

Auditorium, Los Angeles. Mac Newberry, 213- 

936 -7900. 

MARCH 

March 1 -4, Country Radio Seminar, Opryland 

Hotel, Nashville. Frank Mull or Tricia Dubuque, 

615 -327 -4487. 

March 3 -7, 1989 NARM Convention, Marriott 

Hotel, New Orleans. 609 -596 -2221. 

March 8 -11, International Tape /Disc Assn. 

19th Annual Seminar, PGA Sheraton Resort, 

Palm Beach Gardens, Fla. Charles Van Horn, 

212-643-0620. 

March 11 -12, The Record's Music Industry 

Conference, Royal York Hotel, Toronto, Ontario. 

416 -533 -9417. 

March 12, The 1989 Juno Awards, O'Keefe 

Centre, Toronto, Ontario. 416 -485 -3135. 

March 12, New Jersey Record Collectors 

Show /Convention, Coachman Inn, Cranford, 

N.J. 609-443-5405. 

March 23, National Assn. Of Black Owned 

Broadcasters Fifth Annual Communications 

Awards Dinner, Sheraton Washington Hotel, 

Washington, D.C. Edward McCarthy, 215 -546- 

3838 or James L. Winston, 202 -463 -8970. 

March 28 -30, Fourth Annual New York Home 

Video Show, Jacob K. Javits Convention Center, 

New York. 800 -248 -KIPI or 914 -328 -9157. 

APRIL 

April 1, Fourth Annual Baltimore /Washing- 

ton /Virginia Music Business Forum, Vista In- 

ternational Hotel, Washington, D.C. 301 -937- 

6161 or 301 -937 -6590. 

April 1, Tamika Reggae Awards, Beacon The- 

atre, New York. Clinton Lindsay, 212- 645 -7330. 

April 8, Fourth Annual New York Music 

Awards, Beacon Theatre, New York. Marilyn 

Lash, 212- 265 -2238. 

April 29, The Garden State Music Seminar, 

Hyatt Regency, New Brunswick, N.J. 201 -785- 

0015. 

a heart attack, Jan. 1 in San Diego, 
Calif. He was a personal manager, 
orchestra leader, and promoter. 
Gary began his career in music as 
a singer for a New York radio 
show in 1932, later becoming a 
singer and lead guitar player with 
the Nat Broosalof Society Band. In 
1941, after playing with several 
bands, he recorded "RS. I Love 
You" and "The Things We Did 
Last Summer." Following his stay 
in the Army, Gary worked in a va- 
riety of nightclubs and on a num- 
ber of radio programs. He formed 
his own Big Band in 1948 and in 
1959 moved to Japan as conductor 
for the original Inkspots. While in 
Japan, he formed an all- Japanese 
jazz band, which worked with such 
greats as the Mills Brothers, Nat 
King Cole, Tony Martin, and Louis 
Armstrong. In 1970, he settled in 
Las Vegas to form Fuji Produc- 
tions, a management and booking 
agency. With this company he 
worked with Glenn Yarbrough & 
the Limeliters, the Kingston Trio, 
and the Four Freshmen. In 1983, 
he formed another big band to 
serve as house band for the Sands 
Hotel Copa Room. He is survived 
by his wife, Nikki, who will contin- 
ue management operations. 

"Big Nick" Charles, 35, of unde- 
termined causes, Jan. 3 in Rexdale, 
Ontario. Charles was a DJ who 
spent 10 years as a fill -in at CFNY. 
In the '70s, he was a limo driver for 
Toronto Limousine whenever rock 
stars came through Toronto. He 
worked with such acts as Rod 
Stewart, the Stones, Elton John, 
Bette Midler, Rick Springfield, the 
Bee Gees, and Billy Joel. Charles 
was found dead in his apartment; 
an autopsy failed to reveal the 
cause of his death. He is survived 
by his mother and two sisters. 

Lee Stevens, 58, of lymphoma Feb. 
2 in Los Angeles. He had been 
president and CEO of the William 
Morris Agency since 1984. His 36- 
year career with Morris began in 
the mailroom; he soon became sec- 
retary to Nat Leftkowitz, a future 
Morris president, while attending 
N.Y.U. Law School at night. After 
graduation, he worked for five 
years in the agency's business af- 
fairs department and was named 
executive assistant to Leftkowitz 
in 1962. In 1980, he became chief 
operating officer of the agency's 
New York office, attaining the po- 
sition of executive VP and joining 
Morris' board of directors. Stevens 
was instrumental in forming the 
agency's Nashville office in 1973. 
In addition to his administrative 
duties, he represented Barbara 
Walters, Walter Matthau, Jack 
Lemmon, Peter Jennings, Angela 
Lansbury and others. He is sur- 
vived by his wife and three daugh- 
ters. 

Lionel Newman, 73, of a heart at- 
tack, Feb. 3 in Los Angeles. A com- 
poser /conductor who earned an 
Academy Award with Lenny Hay - 
ton for his musical adaptation of 
the Jerry Herman score for 1969's 
"Hello, Dolly!," Newman earned 
10 other Oscar nominations for 
scoring and conducting. Newman, 
a native of New Haven, Conn., be- 
came a rehearsal pianist for 20th 

Century Fox in 1943. He spent 40 
years with the studio. In 1987, he 
joined MGM to oversee film and 
television music. 

Newman, an uncle of pop artist 
Randy Newman, is survived by his 
wife, Beverly, and three daugh- 
ters. 

Jethro Burns, 69, of cancer, Feb. 4 

in Evanston, Ill. He was partner in 
the mandolin -playing country mu- 
sic team, Homer & Jethro. Their 
humor and talent won them a 
Grammy Award in 1959 for best 
performance on "The Battle Of 
Kookamonga." Burns is survived 
by his wife, a son, a daughter, and 
two grandchildren (see Nashville 
Scene, page 39). 

Joseph G. Raposo, 51, of complica- 
tions from lymphoma, Feb. 5 in 
Bronxville, N.Y. Raposo was the 
long -time music director of "Sesa- 
me Street" and is credited by Chil- 
dren's Television Workshop for 
creating "the `Sesame Street' 
sound." His accomplishments in 
music are extensive and widely re- 
spected. Raposo is survived by his 
wife, Pat Collins, arts- and -enter- 
tainment editor of television sta- 
tion WWOR, and four children (see 
story, page 6). 

Send information to Lifelines, 
Billboard, P.O. Box 24970, Nash- 
ville, Tenn. 37202. 

JUNO NOMINATIONS 
(Continued from page 74) 

ing: "Condition Critical," Lillian Al- 
len; "Give Peace A Chance," Errol 
Blackwood; "I Like Calypso," Els- 
worth James; "Shedrock," Chester 
Miller; "War On Drugs," Devon 
Haughton. 

Best Roots /Traditional Album: 
"Bop 'Til I Drop," Downchild; "King 
Biscuit Voy aka Richard Newell," 
King Biscuit Boy; "Labour Day," 
Spirit Of The West; "The Return Of 
The Formily Brothers," The Amos 
Garrett, Doug Sahm, Gene Taylor 
Band; "Swinging On A Star," Mur- 
ray McLauchlan. 

Album Design: Thomas Balint 
( "Vertigo Tango," Spoons); J. Don 
Blair ( "Celebration," various artists); 
Taras Chronowol ( "Beyond Bengha- 
zi," Paul Cram Orchestra); James 
O'Mara ( "Walking Through Walls," 
Body Electric); Hugh Syme ( "Levity" 
Ian Thomas). 

FOR THE RECORD 
An incorrect date for the 

worldwide airing of Madonna's 
Pepsi commercial was given in 
Billboard's Feb. 11 issue. The 
Pepsi commercial featuring the 
single "Like A Prayer" will air 
March 2; it will be serviced to ra- 
dio in the days after that and will 
arrive at retail March 7. 

In the contents listed in the 
Feb. 11 issue of Billboard, Cros- 
by, Stills, Nash & Young's latest 
album was misidentified. Their 
current album is "American 
Dream." 
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LBUM REVIEWS 

POP 

ELVIS COSTELLO 

Spike 
PRODUCERS: Elvis Costello, Kevin Killen & T Bone 
Burnett 
Warner Bros. 25848 

Costello makes a label jump with his 
first album in two years. Result was 
worth the wait Typically tuneful, 
stingingly intelligent set, cut without 
the Attractions but with a host of 
guests (Paul McCartney, Chrissie 
Hynde, the Dirty Dozen Brass Band, 
etc.), combines the best sonic and 
lyrical elements of "Imperial Bedroom" 
and "King Of America." "Veronica," a 
Costello-McCartney collaboration, is a 
splendid and chart -worthy lead -in to 
this rewarding package. 

THE ROYAL COURT OF CHINA 

Geared And Primed 
PRODUCER: Vic Maile 
A &M 5234 

Bashin' Nashville cats get superior 
production service from Maile (the 
Godfathers, Screaming Blue Messiahs) 
in emphatic second stanza. Quartet's 
bold guitar -oriented sound and well - 
honed lyrics are framed to best effect 
in rugged rocker "Half The Truth," 
which wouldn't be out of place on 
either album rock or modern rock radio. 

BRUCE COCKBURN 

Big Circumstance 
PRODUCER: Jon Goldsmith 
Gold Castle 71320 

Canadian folk -rocker writes political/ 
topical material like nobody else; 
metaphorical richness of his songs 
handsomely clothes his often -pointed 
messages. This time around, he 
appears to have a radio-ready number 
in "If A Tree Falls," an 
environmentally themed piece with a 
stick -in- your -head chorus. Cockburn is 
set to win a larger audience. 

DUGAN MCNEILL 

In The Velvet Night 
PRODUCERS: Owen Davies; Dugan McNeill, Tom 
Tucker 
Wing / PolyGram 834921 

Intricate imagery and compelling, often 
brooding sounds complement McNeill's 
impassioned Bono -esque vocals. 
Minneapolis artist's accessible major - 
label debut includes tunes from his 
1988 indie ER. Best bets: "Walls Come 
Down," "I Will Be There" and 
"Isrealtown." 

SHOW OF HANDS 
PRODUCER: David Kershenbaum 
I.R.S. 42254 

LA.-based, folk -oriented trio may 
appeal to the same audience for low - 
key, high -IQ pop that Tracy Chapman 
tapped; it's certainly no coincidence that 
Chapman 's producer, Kershenbaum, 
did the honors here. "Real Love" is 
lyrically the standout track among a 
musically alluring batch of songs. 

PIERCE TURNER 

The Sky And The Ground 
PRODUCERS: Simon Boswell & Pierce Turner 
Baggers Banquet /RCA 9636 

Although a New York resident for the 
past decade, Turner retains a 
marvelous Gaelic sensibility on his 
second album. Haunting and melodic 
without brooding, the tunes and 
lyrics- often shrouded in religious 
imagery- create a swirling cycle of 
songs that should garner him a big 
following in college and alternative 
circles. 

SIREN 

All Is Forgiven 
PRODUCERS: Mike Howlett, Robert Haas. Kristin 
Massey 
Mercury 836776 

Female -fronted, Chicago quartet has a 
hard -rock Motels feel without any of 

the mystery Martha Davis inspired. 
Though lead singer Masseÿ s vocals are 
often to the point of straining, she 
sounds fine on "All Is Forgiven" and 
"Master Of The Land." 

CHOIRBOYS 

Big Bad Noise 
PRODUCERS: Peter Blyton, Brian McGee & 
Choirboys 
WTG 45112 

Australian quartet arrives minus the 
off-center quirks that make Down 
Under rock so engaging; in fact, 
machine -tooled, hook -laden songs here 
sound tailormade for U.S. 
marketplace, where they could enjoy 
success given proper radio support. 
"Struggle Town" and "Boys Will Be 
Boys" are typical of the group's 
straight -shooting approach. 

LOVE AND MONEY 

Strange Kind Of Love 
PRODUCER: Gary Katz 
Mercury 836 498 

Simply Red meets Steely Dan or a 
funkier Danny Wilson- that's likely to 
be the immediate impression of this 
soulful U.K. pop band, which arrives 
complete with the unmistakable 
production sound of former Dan 
boardmeister Katz. Dark -themed tunes 
play better as a suite than as individual 
tracks, although title cut or "Jocelyn 
Square" could lead this one out. 

TOMMY KEENE 

Based On Happy Times 
PRODUCERS: Joe Hardy, John Hampton & Tommy 
Keene 
Geffen 24221 

A perennial believer in the potency of 
power pop, Keene delivers another 
well-crafted set of melodious numbers. 
"Nothing Can Change You" leaps out 
from a pack of equally tasteful songs; 
maybe it could be the one to take this 
persistent chart also-ran up the ladder. 

LITTLE AMERICA 

Fairgrounds 
PRODUCER: Paul Sabu 
Geffen GHS 24200 

Still searching for statehood on the 
charts, rocking quartet forges into new 
frontiers on second album by enlisting 
the services of savvy metal -oriented 
producer Sabu. While songs like 
"Where Were You" and "Never Be 
Alone" prove band can write appealing 
material, one -dimensional lyrics may 
hold them back from their manifest 
destiny. 

WAYNE TOUPS & ZYDECAJUN 

Blast From The Bayou 
PRODUCER: Bob Johnston 
Mercury 836518 

Toups' hybrid of Cajun /zydeco/ 
country/pop probably doesn't appeal 
to Cajun purists, but his easygoing 
style is refreshing as a cool breeze 
blowing off Lake Pontchartrain. 
Toups' voice is in fine form on Van 
Morrison's "Tupelo Honey," as is his 
accordion on "Zydecajun Train" and 
the good- timing "Two Step Mamou." 

HUGO LARGO 

Mettle 
PRODUCERS: Hahn Rowe & Hugo Largo 
Opal 9 25847 

Impossible- tocategorize New York 
band spins a hypnotic sound on first 
real full -length album (augmented EP 
was issued last year). Two basses, 
violinist Rowe, and vocalist Mimi 
Goese turn in another set of highly 
stylized and ethereal music, aimed 
directly at the alternative /modern 
rock marketplace. An acquired taste, 
perhaps, but special nonetheless. 

CICCONE YOUTH 

The Whitey Album 
PRODUCERS Ciccone Youth 
Enigma /Blast First 75402 

First full -length album from ad hoc 
band featuring Sonic Youth's 
Thurston Moore and Kim Gordon and 
fIREHOSE's Mike Watt is a frankly 
goofy sortie through rap, noise -rock, 
and dance -funk parody. Alternatives 
hip to the gag will have ears for 

NEW AND 

NOTEWORTHY 
TON E-LOC 

Loc -After Dark 
PRODUCERS: Matt Dike & Michael Ross 
Delicious Vinyl /Island 3000 

Making a major dent in the East - 
Coast- dominated rap market, L.A. 
label and artist debut is chock -full of 
radio-ready rap tunes. As if the 
stupendous success of "Wild Thing" 
weren't enough, there's plenty more 
here to draw on, including "I Got It 
Goin' On" and "Funky Cold Medina." 

TYRONE BERKELEY 

To Touch You 
PRODUCER: Robin Millar 
Scarlett/Columbia 44296 

British singer /songwriter makes 
foray into market with consistently 
strong debut. Berkeley provides 
catchy pop rock songs with 
thoughtful, vital lyrics. Such friends 
as Colin Hay of Men At Work and 
Pretenders guitarist Robbie McIntosh 
also chip in when necessary. With 
proper label push, Berkeley could be 
very, very big. 

Madonna spoof "Into The Groovey" 
and demolition of "Addicted To Love." 

HE SAID 

Take Care 
PRODUCERS: John Fryer & Graham Lewis 
Enigma /Mute 75400 

Wire's Lewis embarks on one of the 
band's typical offshoot projects, a 
mixture of grinding, nerves -on -edge 
synthesism and cryptic lyrical content. 
Alternative buyers should be alerted 
that the album, like the Fall's recent 
"I Am Kurious Oranj," contains 
tracks commissioned by Michael 
Clarke's progressive dance company. 

THE BAMBI SLAM 
PRODUCER: Roy Recorco 
Warner Bros. 25852 

Writer /producer /arranger /performer 
Recorco plays most of the music on 
this gripping Warner debut, which 
follows last year's promising indie 
release. Thick sound, wailing guitars, 
and dire tempos will certainly appeal 
to staunch fans of such Brit - 
gloomsters as The Jesus & Mary 
Chain and Joy Division. 

MASS 

Voices In The Night 
PRODUCER: Michael Sweet 
Enigma 73345 

The Stryper connection, in the person 
of producer Sweet, won't hurt this 
package of inspirational hard rock 
among the faithful flock. But 
quartet's music is singularly lacking 
in the melodic hooks and instrumental 
vigor that have put Stryper over the 
top, so similar commercial returns 
look to be, at best, up the pike a piece. 

DOUG SAHM 

Juke Box Music 
PRODUCER: George Rains 
Antone's ANT0008 

Superbly entertaining return by Sir 
Doug finds the veteran Tex -Mex 
rock'n'roller pumping his "honkey 
blues " -swinging big -band R &B/ 
rock -once more. Stellar group of 
Austin, Texas, musicians makes this a 
natural party -time favorite. Specialty 
retailers, take note. Contact: 512 
0617. 

MIRACLE LEGION 

Me & Mr. Ray 
PRODUCERS: Mark Mulcahy, Raymond Neal 
Rough Trade US 57 

Legionnaires Mulcahy and Neal write, 
perform, and produce an acoustic set 
that's highly enjoyable if not 
miraculous, etched with harmonicas 
and soaring, strumming guitars. 
Standout tracks include the rousing 

"Ladies From Town," the hypnotic 
"And Then," the bright "Even Better," 
and the rhapsodic waltz -time "Old 
New." 

CORONER 

Punishment For Decadence 
PRODUCER: Guy Bigmead 
Noise International FW44269 

Not particularly well -produced speed 
metal doesn't explore any new 
ground, but fans of genre will 
probably favor "Arc -Lite" and the 
fuzzy "Skeleton On Your Shoulder." 
Contact: 212 -334 -9268. 

BAD LEE WHITE 

What Goes Around 
PRODUCER: Bill Grabowski 
A Street Records ACD 8810 

Guitar -based, New York quintet shows 
off interesting musical ability, catchy 
lyrics, and sprightly tunes on seven - 
song outing. Actually, release includes 
two mixes of three of the four songs. 
College outlets should give EP a taste, 
especially "Boomerang." Contact: Suite 
9W, 701 Seventh Ave., New York, N.Y. 
10036. 

VARIOUS ARTISTS 

Antipop: New York Underground Mix 
PRODUCER: Chris Rael 
Fang 003 

This compilation features three tracks 
from each of four "underground" New 
York club bands, featuring the musical 
jokery of Life In A Blender, the mutant 
metal /free pop of Plugbunnies Inc., the 
inexplicable catchiness of Church Of 
Betty, and the odd, innovative rock of 
The Mommyheads. One hopes 
alternative radio is up to their 
challenge. Contact: 718-338-9546. 

BLACK 

STEVIE B 

In My Eyes 
PRODUCER: Stevie B 
LMR 5531 

Following the success of last year's 
urban hit, "Spring Love," singer 
returns with infectious dance tunes and 
pleasant ballads. Unfortunately, music 
has a distinctly sterile, electronic feel, 
but Stevie B's vocals rise above it on 
such tracks as "I Wanna Be The One" 
and "In My Eyes." 

JAll 

GARRY DIAL & DICK OATTS 

Dial & Oatts 
PRODUCERS: Garry Dial, Dick Oatts & Tom Jung 
DMP 465 

Jazz aficionados have been buzzing 
about this since prerelease copies 
emerged in December. Flim & the BB's 
reed man Oatts and pianist Dial build 
daring and provocative music over a 30- 
piece string section that plays elegantly 
but never syrupy; a modern-day 
counterpart to Stan Getz's "Focus" and 
Bill Evans' "Symbiosis." 

DEBORAH HENSON -CONANT 

On The Rise 
PRODUCER: Mark Egan 
GRP 9578 

Since both play harp, some will 
compare Henson -Conant to Andreas 
Vollenwieder, but her music owes more 
to fusion and pop sensibilities than to 
new age. Still, Vollenweider proved the 
instrument can command a larger 
following than anyone ever suspected, 
which bodes well for this cheerful 
debut. 

ROSS TRAUT /STEVE RODBY 

The Great Lawn 
PRODUCERS: Ross Traut & Steve Rodby 
Columbia 44472 

Guitarist Traut (Paul Bley, Jaco 
Pastorius) and string bassist Steve 
Rodby (Pat Metheny Group) team up 
on record for the first time for a walk 
on the new age side with a collection of 
cover songs as well as their own 
compositions. 

PASSPORT 

Talk Back 
PRODUCER: Klaus Doldinger 
Atlantic Jazz 81937 

German saxophonist /keyboardist 
Doldinger's veteran unit may vary in 
personnel, but band's fusion-derived 
sound is consistently satisfying. Latest 
set, featuring such notable sidemen as 
Brian Auger, Alphonse Mouzon, and 
longtime partner Jochem Schmidt, will 
be welcomed by band's cult following. 

COUNTRY 

WAYLON JENNINGS 

The Early Years 
PRODUCER: Chet Atkins 
RCA 9561 -1 -R 

A compelling collection of previously 
released tunes from Jennings' pre- 
outlaw days, including "Time To Bum 
Again," "Brown Eyed Handsome 
Man," "Mental Revenge," "Yours 
Love." 

BILLY JOE ROYAL 

Greatest Hits 
PRODUCER: Not listed 
Columbia FC 45063 

Long -ago rockers from the currently 
cool country boy, including "Down In 
The Boondocks," "I Knew You 
When," "Cherry Hill Park," "Save 
The Last Dance For Me." 

CLASSICAL 

CLASSIC MARCHES 

Saint Louis Symphony Orchestra, Slatkin 
RCA 7716 

Probably too hyper for sustained 
audition by all but the most avid quick- 
step aficionado, this is nevertheless a 
program that will provide the sometime 
listener with a welcome charge. There 
are 17 marches in all, by composers 
ranging from Berlioz to Sousa, all 
briskly led and impressively recorded. 
Plugged, with arguable justification, as 
a sound spectacular. 

SCHUBERT: PIANO SONATA IN A, D.959; 16 

GERMAN DANCES 

Alfred Brendel, Piano 
Philips 422 229 

This and a companion CD with Sonatas 
Nos. 14 & 17 launch a new Schubert 
cycle by Brendel, who has helped 
prepare a large audience for the 
enterprise with a number of warmly 
received all-Schubert recitals. Lucid 
playing that appeals to heart and mind. 
A set that will win and hold favor with 
many. 

SPOTLIGHT: Predicted to hit top 10 on Bill- 
board's Top Pop Albums chart or to earn plati- 
num certification. 

NEW & NOTEWORTHY: Highlights new and 
developing acts worthy of attention and other 
releases of special interest. 

PICKS: Releases predicted to hit the top half 
of the chart in the format listed. 

RECOMMENDED: Other releases predicted 
to chart in the respective format; also, other al- 
bums of superior quality. 

All albums commercially available in the 
U.S. are eligible. Send review copies to Melinda 
Newman, Billboard, 1515 Broadway, New 
York, N.Y. 10036, and Chris Morris, Billboard, 
9107 Wilshire Blvd., Beverly Hills, Calif. 
90210. Send country and gospel albums to 
Ed Morris, Billboard, 49 Music Square W., 
Nashville, Tenn. 37203. 
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SINGLE REVIEWS 

POP 

ROXETTE The Look (3:56) 
PRODUCER: Clarence Ofwerman 
WRITER: Gessie 
PUBLISHER: Jimmy Fun 
EMI B -50190 (c /o Capitol) 

Swedish duo exploded onto the chart 
last week with this easy -paced pop 
track that incorporates an eager rock 
edge and funky rhythm 
underpinnings. Already a smash in 
some markets, this one is too catchy 
for words. 

ANIMOTION Room To Move (6:50) 
PRODUCERS: Steve Berri, Tony Peluso 
WRITERS: S. Glimie, R. Fisher, D. Morgan 
PUBLISHERS: Rare Blue /Almo /little Shop Of 
Morgansongs /Copyright Management, ASCAP /BMI 
MIXERS: Keith Cohen, Jeff Lorber, Steve Beltran 
Polydor 871 418-1 (c /o PolyGram) (12 -inch version 
also avaiable, Polydor 871 519 -1) 

Radio-ready, appealingly catchy 
dance /pop lifted from the "My 
Stepmother Is An Alien" soundtrack 
is rather inviting. 

MAXI PRIEST Goodbye To Love (3:55) 
PRODUCERS: Willie Lindo, Sly Dunbar, Robbie 
Shakespeare 
WRITER: G. Jones 
PUBLISHER: Copyright Control 
Virgin 7 -99235 (c /o Atlantic) 

Follow -up to "Wild World" is an 
equally engaging ballad of 
considerable merit. 

LITTLE FEAT One Clear Moment (4:00) 
PRODUCERS: George Massenburg, Bill Payne 
WRITERS: Fuller, Barrere, Payne 
PUBLISHERS: Little Feat /Feat, ASCAP 
Warner Bros. 7 -27684 

Developing album rock hit has the 
potential to lift some ears and spirits 
at pop as well. Midtempo rock track 
shines from "Let It Roll." 

PAUL CARRACK & TERRI NUNN Romance (Love 

Theme From "Sing ") (4:28) 
PRODUCER: Patrick Leonard, Hawk Wolinski 
WRITERS: P. Leonard, D. Pitchford 
PUBLISHER: TSP, ASCAP /Triple Star, BMI 
Columbia 38-68580 

Spacious production and performance 
on this pop number has a similar feel 
to another soundtrack duet, "I've Had 
The Time Of My Life." 

MELISSA ETHERIDGE Similar Features (3:55) 
PRODUCERS: Craig Krampf, Kevin McCormick, 
Melissa Etheridge, Niko Bolas 
WRITER: Melissa Etheridge 
PUBLISHER: MLE /Almo, ASCAP 
Island 7 -99251 (c /o Atlantic) 

Grammy nominee rereleases her first 
single after the album rock success of 
"Bring Me Some Water." This 
overlooked gem may now receive 
deserved attention. 

RANDY NEWMAN Falling In Love (3:00) 
PRODUCER: Jeff Lynne 
WRITER: Randy Newman 
PUBLISHER: Twice As Nice, ASCAP 
Reprise 7 -27586 (c /o Warner Bros.) 

Splendid unaffected pop from the 
inimitable Newman. 

XTC The Mayor Of Simpleton (3:56) 
PRODUCER: Paul Fox 
WRITER: Andy Partridge 
PUBLISHER: Virgin, BMI 
Geffen 0 -21160 (c /o Warner Bros.) (12 -inch single) 

Simply one of the best bands around. 
From "Oranges & Lemons," this 
brilliant pop tune is familiar yet still 
refreshing. Beaming melodies and 
arrangements shouldn't go 
undiscovered. Includes three non - 
album cuts. 

2 LIVE CREW Yakety Yak (3:10) 
PRODUCER: Luke Skyywalker 
WRITERS: J. Leiber, M. Stoller 
PUBLISHERS: Jerry Leiber /Mike Stoller /Chappell & 
Co., ASCAP 
WTG 31-68492 (c /o CBS) 

Whimsical and humorous rap 
reinterpretation lifted from the 
"Twins" soundtrack. 

ROBERT CRAY Acting This Way (3:56) 
PRODUCERS: Bruce Bromberg, Dennis Walker 
WRITERS: P. Boe, R. Cousins 

PUBLISHER: Robert Cray, BMI 
Mercury 872 208-7 (c /o PolyGram) 

Blues- tinged rocker from "Don't Be 
Afraid Of The Dark." 

BLACK 

BOY GEORGE Don't Take My Mind On A Trip 
(3:55) 
PRODUCER: Gene Griffin 
WRITER: Griffin 
PUBLISHERS: Cal- Gene /Virgin, BMI 
Virgin 7-99272 (c /o Atlantic) (12 -inch version also 
available, Virgin 0- 96577) 

Hot track of the week has massive 
potential. George jumps on the "new 
jack swing" bandwagon and kicks out 
a sinister groove that pumps. Vocal 
radiates. 

BLUE MAGIC Romeo & Juliet (4:53) 
PRODUCERS: Vincent Bell, Alvin Moody 
WRITERS: V.F. Bell, G. Dukes, H.A. Adderly 
PUBLISHERS: Add More /Del Jam, ASCAP 
MIXERS: Hank Shocklee, Eric Sadler 
Def Jam 38 -68566 (c /o CBS) (12 -inch version also 
available, Def Jam 44- 68197) 

Venerable vocal outfit is back on 
track with a contemporary 
R &B /dance number that doesn't miss 
a beat. Now we know where Full 
Force got its vocal inspiration from. 

GERALD ALSTON You Laid Your Love On Me 
(4:20) 
PRODUCERS: Stan Sheppard, Jimmy Varner 
WRITERS: Gerald Alston, Stan Sheppard, James 
Varner 
PUBLISHERS: SMB /Island /Stanton's Gold /April Joy, 
BMI 
MIXER: Timmy Regisford 
Motown MOT -1957 (12 -inch version also available, 
Motown MOT -4628) 

Second single from Alston's excellent 
solo project. Midtempo R &B track is 
tastefully produced and executed. 

WENDY & LISA Are You My Baby (4:00) 
PRODUCERS: Wendy & Lisa, Steve Beltran, Susan 
Rogers 
WRITERS: W. Melvoin, L. Coleman 
PUBLISHER: Girl Brothers, ASCAP 
MIXERS: Wendy & Lisa, Steve Beltran, Susan Rogers 
Columbia 3848557 (12 -inch version also available, 
Columbia 44-68205) 

Distinctively Minneapolis but 
inarguably funky to the core. 
Underappreciated duo should get 
their just desserts with this taster 
from the forthcoming "Fruit At The 
Bottom." 

PAUL LAURENCE Make My Baby Happy (4:10) 
PRODUCER: Paul Laurence 
WRITER: Paul Laurence 
PUBLISHER: Bush Burnin', ASCAP 
Capitol B-44299 (12 -inch version also available, 
Capitol V- 15442) 

Producer /songwriter whose working 
papers include stints for Meli'sa 
Morgan, Freddie Jackson, and Melba 
Moore returns solo with a lazy R &B 
funk edge. 

ANGELA BOFILL Love Is In Your Eyes (4:14) 
PRODUCER: Vincent Brantley 
WRITERS: T. Takayanagi, D. Davis 
PUBLISHERS: Glen Davis 
International /Yujin /Spectrum VII, BMI /ASCAP 
Capitol B -44298 (12 -inch version also available, 
Capitol V- 15441) 

Elegant and somewhat airy ballad 
from the songstress. Jazz and adult 
contemporary outlets should discover 
this easily programmable delight. 

JACKIE JACKSON Stay (3:57) 
PRODUCERS: Robert Brookins, Jackie Jackson 
WRITERS: R. Brookins, J. Jackson, D. Quander 
PUBLISHERS: Sac -Boy /MCA /DQ /WB, ASCAP /Siggy, 
BMI 
MIXERS: Robert Brookins, Jeff Lorenzen 
Polydor 871 548-7 (c /o PolyGram) (12 -inch version 
also available, Polydor 871 549 -1) 

Polished production, hook, and vocal 
performance on this commercial 
R &B /dance number could add up to a 
winner for the eldest of the Jackson 
brethren. 

LOOSE ENDS Life (6:30) 
PRODUCERS: Steve Nichol, Carl McIntosh 
WRITERS: McIntosh, Eugene, Nichol 
PUBLISHERS: Virgin /MCA /Brampton, ASCAP 
MIXER: Timmy Regisford 
MCA 53503 (12 -inch version also available, MCA 
23930) 

NEW AND 
NOTEWORTHY 

PASADENAS Tribute (Right On) (4:20) 
PRODUCER: Pete Wingfield 
WRITER: Pasadenas, Pete Wingfield 
PUBLISHER: CRGI, BMI 
MIXER: Jellybean 
Columbia 38 -68575 (12 -inch version also available, 
Columbia 44- 68203) 

U.K. rage of late has been this five - 
piece vocal outfit who, on its Stateside 
debut, dip into that good 'ol bag -o-soul 
for inspiration and dedication. With a 
classic '50s look and a late '60s -early 
'70s musical vision and contemporary 
approach, the outfit has already 
shown early signs of becoming a 
multiformat fave. Video outlets have 
already clamored for the 
accompanying clip, which completes 
the promising picture showcasing the 
quintet's knack for full -throttle 
entertainment. 

A contagiously salient bass line, lazy 
rhythm, and the act's penchant for 
memorable vocal hooks serves as the 
follow -up to "Mr. Bachelor." 

LIA True Obsession (3:42) 
PRODUCERS: Denzil Foster, Thomas McElroy 
WRITERS: Denzil Foster, Thomas McElroy, Lia 
PUBLISHERS: Two Tuf -E -Null, BMI /Kash, ASCAP 
MIXERS: Greg Royal, Curtis Harmon, Timmy 
Regisford 
Virgin 7 -99243 (c /o Atlantic) (12 -inch version also 
available, Virgin 0- 96579) 

Aggressive R &B techno number with 
an evil rhythm track. Sultry vocal at 
times seems out of place. 

ALEXANDER O'NEAL (What Can I Say) To Make 

You Love Me (3:30) 
PRODUCER: Jimmy Jam, Terry Lewis 
WRITERS: J. Harris III, T. Lewis 
PUBLISHERS: Flyte Tyme /Avant Garde, ASCAP 
MIXERS: Steve Cohen, Steve Beltran 
Tabu ZS4 -68562 (c /o CBS) 

Fave cut from the "Hearsay" project 
receives new life via a remix that 
stays rather true to the original and is 
featured on the O'Neal remix album, 
"All Mixed Up." 

PHILIP MICHAEL THOMAS Somebody (3:57) 
PRODUCERS: Earl E. Toon, Jr., Amir Bayyan 
WRITERS: Amir Bayyan, Earl E. Toon Jr. 
PUBLISHERS: Amirful, ASCAP /Grandma Rosalee, 
BMI 
MIXER: Larry Patterson 
Atlantic 7 -99237 

New remix of this track from 
Thomas' latest project has the 
potential to put him in the running, 
masking an Al B. Sure! -ish musical 
approach a la "Rescue Me." 

SHERYL LEE RALPH WITH CEDELLA MARLEY & 

SHARON MARLEY PRENDERGRAST 

I'm Hurting Inside (4:43) 
PRODUCER: Tyrone Downie 
WRITER: B. Marley 
PUBLISHER: Cayman, ASCAP 
A &M SP -17693 (12 -inch single) 

Ralph teams up with two of The 
Melody Makers for a warm, engaging 
reggae number with bite. From the 
soundtrack to "The Mighty Quinn." 

GEORGE DUKE Guilty (3:45) 
PRODUCER: George Duke 
WRITER: George Duke 
PUBLISHERS: Mycense, ASCAP 
Elektra 7 -69315 

The Duke returns with a lively but 
unchallenging R &B number from the 
"Night After Night" collection. 

SHINEHEAD Gimme No Crack (3:34) 
PRODUCER: Claude Evans 
WRITERS: Edmund Carl Aiken Jr. 
PUBLISHER: African Love, ASCAP 
MIXERS: Jam Master Jay. Davy D 
Elektra 7-69315 (12 -inch version also available, 
Elektra 0- 66712) 

Galloping dance hall riddim sits well 
with Shinehead's "just say no" 
message and a hip new mix. 

COUNTRY 

JUDDS Young Love (4:20) 
PRODUCER: Brent Maher 
WRITERS: Paul Kennerley, Kent Robbins 
PUBLISHERS: Irving /Colter Bay, BMI 
RCA /Curb 8820 -7 -R 

Not to be confused with the Sonny 
James classic of the same title, this is 
the story of new love, strong love, and 
true love. Wynonna's voice caresses 
each and every loving lyric. 

RESTLESS HEART Big Dreams In A Small Town 
(3:33) 
PRODUCERS: Tim DuBois, Scott Hendricks, Restless 
Heart 
WRITERS: Dave Robbins, Van Stephenson, Tim 
DuBois 
PUBLISHERS: WB /Uncle Beave, ASCAP /Warner- 
Tamerlane /Bunch of Guys, BMI 
RCA 8816.7 -R 

Production is on the predictable -pop 
end of the spectrum. A medium -tempo 
number boasting full- bodied vocals. 

LYLE LOVETT Stand By Your Man (2:44) 
PRODUCERS: Tony Brown, Billy Williams, Lyle Lovett 
WRITERS: Billy Sherrill, Tammy Wynette 
PUBLISHER: Al Gallico, BMI 
MCA /Curb 53611 

Lovett will discover whether country 
radio and country fans have a sense 
of humor, or at least a sense of 
detachment. "Sometimes it's hard to 
be a woman /giving all your love to 
just one man," he croons. Lovett's 
bizarre world view will be perceived 
as hilarious by some, horrendous by 
others, and interesting by all. 

SKIP EWING The Gospel According To Luke 
(3:41) 
PRODUCERS: Jimmy Bowen, Skip Ewing 
WRITERS: Skip Ewing, Don Sampson 
PUBLISHERS: Acuff- Rose /Golden Reed, BMI /ASCAP 
MCA 53481 

Ewing's full- bodied vocals add the 
proper sense of dignity to this tale of 
a street preacher who practices the 
gospel he espouses. Sinewy guitar 
riffs and slow, stately pacing. 

STEVE WARINER Where Did I Go Wrong (3:31) 
PRODUCERS: Jimmy Bowen, Steve Wariner 
WRITER: Steve Wariner 
PUBLISHER: Steve Wariner, BMI 
MCA 53504 

Outfitted in Wariner's delicately 
projected but perfectly presented 
vocals, this self -penned tune is hooky 
and melodic. 

MOE BANDY Many Mansions (2:51) 
PRODUCER: Jerry Kennedy 
WRITERS: A. Randall, M.D. Sanders, A. Etheridge 
PUBLISHERS: Mid -Summers /AMR /EEG /Whiteheath, 
ASCAP 
Curb 001 -DJ 

Possibly the first country tune to use 
an Emily Dickinson quotation for its 
first line, this gentle, midtempo essay 
conjures up a time when the homeless 
will inhabit divine mansions. 

RECOMIEIAiED 

WHITES Doing It By The Book (2:53) 
PRODUCERS: Ricky Skaggs, the Whites 
WRITERS: Bruce Carroll, Phil Barnhart 
PUBLISHER: Word, ASCAP 
New Canaan 689357 

Another noble -daddy song, but one 
that is elevated from pure sentiment 
by Skaggs' tight, spare production, a 
great hook line, and the Whites' own 
exquisite harmonies. 

SUZY BOGGUSS Somewhere Between (3:29) 
PRODUCER: Wendy Waldman 
WRITER: Merle Haggard 
PUBLISHER: Tree, BMI 
Capitol B-44270 

This is one of the prettiest and most 
emotionally profound songs in 
country music, made all the more so 
here by Bogguss' pained, imploring 
delivery. It should be her 
breakthrough effort. 

JEFF GOLDEN That New Song (They're Playin') 
(2:50) 
PRODUCER: Mike Borchetta 
WRITER: J. L. Golden 
PUBLISHERS: Country Trax /Go Betta, ASCAP 

Soundwaves SW -4816 

A jukebox natural -given its easy-to- 
identify-with lyrics and its sing -along, 
dance -along appeal. Contact: 1 -800 -. 
251 -1576 

BLANE FALL Crazy In Love (2:46) 
PRODUCER: Rick Lagneaux 
WRITER: Rick Lagneaux 
PUBLISHER: Whitewing, BMI 
Pelican State 100 

Fall has just the right vocal elements 
to sing country music. Production 
offers unique, well- blended 
instrumentation. Contact: 318 -981- 
7973. 

SUSAN LEDFORD Permanently Lonely (2:52) 
PRODUCERS: Jeff Cook, Costo Davis, Brent Rowan 
WRITER: Willie Nelson 
PUBLISHER: Tree, BMI 
Project One P0-102488 

Ledford sounds vaguely like Tammy 
Wynette as she renders this mild 
malediction. Label based in Fort 
Payne, Ala. 

PAM CRAMER (I've Got) Too Much To 

Remember To Forget (2:33) 
PRODUCERS: David Chamberlain, Tommy Martin 
WRITERS: David Chamberlain, Peggy Lamb, Mark 
Sherrill 
PUBLISHERS: Milene /Acuff -Rose, ASCAP /BMI 
Crown CR -0003 

Cramer has an appealing cry- in -the- 
voice delivery that is echoed nicely by 
the steel- guitar riffs. Contact: 901 -272- 
0055 

DANCE 
IMIMEIMED 

CHANELLE One Man (7:48) 
PRODUCERS: D. Shaw, K. Hedge, C. Herbert, J. Milan 
WRITERS: C. Clark, C. Munford, D. Shaw 
PUBLISHERS: Protoons /Greyhouse /Munford /Madlip, 
ASCAP 
MIXERS: Frankie Knuckles. David Morales 
Profile PRO -7241 (12 -inch single) 

Singer's finest effort to date should 
evolve as an anthem for clubgoing 
females and then some. R &B /dance 
number in the Blaze and Phase II 
mold could also prove to be a sleeper 
at radio. Contact: 212- 529 -2600. 

MAURICE This Is Acid (A New Dance Craze) 
(6:24) 
PRODUCER: M. Joshua 
WRITER: M. Joshua 
PUBLISHER: Sanlar, BMI 
MIXER: Les Adams 
Breakout /Vendetta VE -7016 (c /o A &M) (12 -inch 
single) 

Very hot on import, the title says it 
all. 

OLGA It Happens Every Time (6:18) 
PRODUCER: Lewis A. Martinee 
WRITER: Tony Martin 
PUBLISHER: And More, BMI 
MIXERS: L.A. Martinee, Rick "Billy Bob" Alonzo 
AME 1206 (12 -inch single) 

Miami -based songstress offers a 
familiar -sounding Latin- tinged pop 
number that pumps a tasty hook. 
Contact: 305 -255 -8684. 

CASANOVA'S REVENGE Let's Work (5:46) 
PRODUCER: Charley Casanova 
WRITER: C. Casanova 
PUBLISHERS: Castle Hill /Carron, ASCAP 
MIXER: Charley Casanova 
Invasion PAL -7248 (12 -inch single) 

The now -classic Todd Terry stamp 
meets LMR's "Work It To The Bone" 
with a hint of acid for what's bound to 
satisfy underground clubgoers. 
Contact: 212 -532 -1414. 

PICKS: New releases with the greatest chart 
potential. 

RECOMMENDED: Records with potential for 
significant chart action. 

NEW & NOTEWORTHY: Highlights new and 
developing acts worthy of attention. 

Records equally appropriate for more than 
one format are reviewed in the category with 
the broadest audience. All singles commercial- 
ly available in the U.S. are eligible for review. 
Send copies to Bill Coleman, Billboard, 1515 
Broadway, New York, N.Y. 10036. Country 
singles should be sent to Billboard, 49 Music 
Square W., Nashville, Tenn. 37203. 
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COLD WEATHER HEATS UP VIDEO RENTALS 
(Continued from page 1) 

demic of dreaded cabin fever. "The 
colder it gets, the better our rentals 
get," remarks Gary Voecks, manag- 
er of a Video Kingdom outlet in 
Grand Island, Neb. "We're like a gro- 
cery store -when the cold weather 
hits, everyone runs in and stocks up." 
Grand Island has escaped major 
snowfalls, but not the plummeting 
mercury. On Feb. 7, Voecks bragged, 
"We're having a warm spell today - 
it's up to 20 degrees." 

Voecks says there has been a small 
drop in sales activity that is more 
than offset by the rental upswing 
with customers choosing at least two 
and sometimes as many as eight ti- 
tles to rent. Feared by most retailers, 
inclement weather works to the video 
stores' advantage, claims Voecks: 
"The minute the weather gets to 
where the kids and parents have to 
stay indoors, they have to rely on the 
rental movies as opposed to what sit- 
com might be on." 

Lisa Parker, VP of Video Ware- 
house Inc., Oklahoma City, reports a 
"tremendous upsurge in business" 
for the firm's nine video stores and 
their affiliates in the Southwest. The 
average boost is 25 %, with some 
stores reporting 30%. "Around this 
part of the country," says Parker, 
"they're not used to the cold for ex- 
tended periods of time. People don't 
want to go out for entertainment- 
they want to stay in." 

In the chilled climate of Joplin, Mo., 
Richard Hyman of Crown Video cites 
rental surges of up to 30% when bad 
weather hits. "Not only does this in- 
crease rentals," comments Hyman, 
"it increases the units rented by one 
to two per person." Crown's four-to- 
six-unit-per-customer rental average 
snowballs up to eight to 10 for some 
cold -weather videophiles. 

The recent cold blast has triggered 
even more dramatic rental boosts be- 
cause it follows on the heels of previ- 
ous springlike temperatures that 
have been blown to Mexico by the po- 
lar jet. Unusual freezing tempera- 
tures in the San Francisco /Oakland, 
Calif., area are warming the hearts 
of the video retailers. Explaining why 
rentals increased, Shane Yagi, assis- 
tant manager of a Video City location 
in Oakland, says, "Over the weekend, 
most of the people go out and have 
fun. But it's too cold, so they pick up 
a movie and stay at home." 

Sheila Woodson of a Sounds Easy 
Int'l store in Provo, Utah, has gained 
an idea of priorities from one of her 
customers: "Once you leave the 
house to go to the grocery store, why 
not stop by a video store?" Woodson 
asked the woman, "Hey, it's cold - 
why are you out here ?" Answered 
the customer, "I'm out to get milk, so 
I'm going to get my videos for the 
family." Sounds Easy reports an av- 
erage of three to five rentals per vis- 
it, but reveals that recent per -night 
rentals have jumped to as many as 
10. Woodson asked a customer rent- 
ing 10 movies, "Do you know that 
these are due back tomorrow ?" The 
answer: "Yeah, I do." 

At Video 54 in Lancaster, Pa., the 
weather nudged rentals up an aver- 
age of 20% over normal, says manag- 
er Mike Troupe. Noting that condi- 
tions brought in more customers -as 
well as customers who rented more 
videos than usual -Troupe estimates 
that the average transaction during 
the cold snap has been four to six 
units each. Sell- through, he added, 
has not been affected by the chill. 

"The cold's had a major effect on 
our business," says Roy James, own- 

er of Beyond Video, Staunton, Va. 
"In fact, the past weekend has been 
the biggest we've had in six months." 
The average number of rentals per 
customer during the cold spell, he 
notes, has been 3.7. 

Beyond Video's A titles have been 
"doing what they should," James ex- 
plains, but adds that the store's "dis- 
covery" program has also made B ti- 
tles rental- active. The store has also 
enjoyed a surge of activity in Nin- 
tendo video game rentals. By James' 
account, the game rentals are his 
fourth- largest source of revenue, fol- 
lowing adventure, comedy, and dra- 
ma videos, in that order. 

Mary DeBenedetti, who manages 
two of the three Video Today outlets 
in Holland, Mich., confirms that the 
effect of the weather has been "ex- 
cellent" on her rentals. She pegs the 
increase at about 12% since the cold 
moved into her area on Feb. 5. The 
rental average during this period has 
been 1.8 per transaction, she says. 

"We live for bad weather," claims 
Allan Caplan, founder and chairman 
of Applause Video, which has 20 
stores in Omaha, Neb., 23 in Kansas 

City, and 11 other outlets in Nebras- 
ka, Connecticut, and Pennsylvania. 
"I'm not proud. Give me pestilence, 
rain, snow, or sub -zero temperatures 
and I'm just ecstatic." In the Omaha 
stores, Caplan has noted that custom- 
ers are renting up to three times as 
many titles as normal. "The last two 
weeks have been spectacular due to 
the weather," he says, buoyed by in- 
creases in the 25 % -28% range. On 
Feb. 4, the Omaha stores enjoyed a 
day that came within 10% of match- 
ing New Year's Eve's rental rate, the 
busiest day of the year. Caplan be- 
lieves those renting eight and nine ti- 
tles at one time are getting some to 
keep the children happy, "a couple R- 
rated for mom and dad when the kids 
go to sleep," and some family action 
movies. It has also been a box -office 
bonanza for Nintendo games. "We 
have 150 -160 in each store, and every 
one we had was out on rent." 

Even temperate Southern Califor- 
nia was stung by the cold weather 
wave, which resulted in "one hell of a 
weekend," according to Mitch Per - 
liss, director of purchasing for the 50- 
unit Music Plus Video chain. January 

has been a little flat, he says, but vol- 
ume was up significantly not only on 
Feb. 4, but also on the following day, 
a fluke he attributes to the cold. 

And in the state that gave the U.S. 
this weather mess, Alaska, rentals 
went up. Wind chill factors of up to 
(down to?) 100 degrees below zero 
kept most customers at home during 
the week, but they emerged in droves 
on the weekend. Tom Elias, owner of 
the appropriately named Arctic Video 
chain, with two stores in Anchorage 
and 41 outlets "out in the bush," re- 
ports a "tremendous increase" over 
the weekend. The surge began at 4 
p.m., and "we rented like crazy until 6 
p.m. and then it died." Rentals were 
up 20 %-25 %, and instead of renting 
one or two titles, customers anchored 
down in Anchorage with six (the 
maximum allowed per day). The sell - 
through market was "terrible," ac- 
cording to Elias, who says "every- 
body was too worried about freezing 
cars and freezing pipes." 

Creekside Video's Richard Cooley 
estimates that the Anchorage store's 
rental business climbed 25 %, with 
per-customer rentals up to four. 

And what are the hottest titles for 
these coldest of nights? "The Presi- 
dio," "Bull Durham," "The Dead 
Pool," "Young Guns," and "Die 
Hard" are the favorites in reducing 
the complications of cabin fever. 
Creekside Video has had 40 copies of 
"Young Guns" for a month and still 
can't keep one in the store. Arctic 
Video offers 15 units each of "The 
Presidio," "Bull Durham," "Die 
Hard," and "The Dead Pool" in each 
store and still has five to six reserve - 
list pages of customers waiting for 
them. Other titles cited include "The 
Princess Bride," "Bloodsport," "The 
Unbearable Lightness Of Being," 
"Phantasm II," "The Blob," "Mon- 
key Shines," "Three Men And A 
Baby," "Above The Law," "Moon- 
struck," and "Planes, Trains And 
Automobiles." Video Today in Hol- 
land, Mich., notes that the two last - 
mentioned titles are "completely rent- 
ed out by 2 p.m. on any given day." 

Assistance in preparing this story 
was provided by Ed Morris in Nash- 
ville and Jim McCullaugh in Los 
Angeles. 

DAVIS SALES ARE MILES AHEAD OF OTHER BOXED JAll SETS 
(Continued from page 4) 

Buyers also say that the nature of 
this box, which includes cuts from al- 
bums no longer in print, sets it apart 
from other recent anthologies. Davis' 
sound evolved dramatically during 
the 30 years he spent on Columbia. 
While many boxed sets focus on a 
specific portion of a musician's ca- 
reer, the new Davis set offers a sam- 
pler of the different styles that the 
trumpeter embraced and developed 
during his three -decade tenure on 
that label. "It's a history of modern 
jazz for the last 30 years," says Steve 
Berkowitz, a Columbia marketing di- 
rector. 

The fact that the set groups tracks 
according to style is seen as "a good 
selling point" by Randy Morris, a 
buyer for 147 -store The Record Bar, 
who adds that the box is selling on 
par with the chain's better- selling sin- 
gle -unit jazz albums. 

By contrast, several recent boxed 
sets- including PolyGram's fourth - 
quarter release, "Bird: The Complete 
Charlie Parker On Verve," and Fan- 
tasy's label anthologies on Davis 
(Prestige), Bill Evans (Riverside), and 
Thelonius Monk (Riverside)-com - 
prise the artist's entire recording ac- 
tivity for that particular label, includ- 
ing previously unreleased material. 
In some cases, that means that sever- 
al alternate takes of a given song are 
included. Retailers say the compre- 
hensive boxes appeal to jazz die- 
hards, but Columbia's best -of ap- 
proach -which on the Davis set sub- 
stitutes some alternate takes for 
ones released on earlier albums but 
does not present more than one ver- 
sion of any song -is more accessible 
to more casual fans. 

Also key to the new Davis box, ac- 
cording to Morris, is the album's visu- 
al presentation. The consumer in the 
store can see the set's contents and 
its all -star supporting cast at a glance 
without having to open a set. "They 
did an excellent job of letting the 
package sell itself," says Morris. 
(Some of the other anthologies men- 
tioned above have utilized the same 
packaging approach.) 

The approach taken by Columbia 
and album producer Jeff Rosen 
makes the new Davis set a different 

sort of animal -one that chains can 
widely distribute to their stores. The 
Record Bar, 72 -store Roslyn, N.Y. - 
based Record World, and 29 -store De- 
troit -based Harmony House are 
among those that stocked the box 
chainwide. By comparison, those 
chains shipped the Parker Verve box 
only to stores that do strong jazz 
business. 

The comprehensive jazz boxes - 
which usually sell for more than 
$100 -are not intended to be mass - 
market items. Producer Orrin Keep - 
news, who received two 1988 Gram - 
mys for "Thelonius Monk: The Com- 
plete Riverside Recordings," thinks 
Columbia's Davis box serves a differ- 
ent purpose than the Fantasy sets, 
which he defines as "serious pro- 
jects" that have a "well- defined and 
limited audience." In fact, when he 
collected one of his Grammys last 
year, Keepnews, with tongue in 
cheek, thanked the academy for hon- 
oring a project that was "virtually im- 
possible to sell:" 

Columbia's Berkowitz acknowl- 
edges that the new Davis set was 
produced with less serious collectors 
in mind but thinks the inclusion of 
tracks from out -of -print titles and of 
alternate takes appeals to jazz buffs. 
Cost was also a key consideration: 
Berkowitz says the label intended 
stores to price the LP and cassette 
versions for less than $30 and the CD 
set for less than $40, although most 
chains surveyed by Billboard were 
charging higher prices. 

Berkowitz and Kent Richmond, 
jazz buyer for Rose Records' flagship 
store in Chicago, say that serious 
fans are using the box to get remas- 
tered versions of desired Davis 
tracks without rebuying each of the 
albums that they already own on LP. 
But Gary Lazof, owner of 3rd Street 
Jazz & Rock in Philadelphia, does not 
think the new box will appeal to afi- 
cionados. "People who come here al- 
ready have that stuff. It just doesn't 
make an attractive set for a person 
who owns a lot of Miles." 

Better sellers for Lazof inculde the 
Parker set on Verve, which he calls 
"the box hit of December," and the 
pricey sets from mail -order house 

Mosaic. The Philadelphia dealer, who 
says he did far more business with 
Davis' Prestige set, would have pre- 
ferred to see Columbia follow Fanta- 
sy's footsteps, releasing all of Davis' 
work for the label - perhaps on sepa- 
rate volumes that would divide his 
acoustic and electric work. 

Although Columbia's cream- of -the- 
crop approach has made its Davis box 
more appealing to large chains, Kirk 
Roberts, sales manager for Fantasy, 
will continue following the compre- 
hensive route. "The jazz buyer wants 

that original form," says Roberts. 
Roberts adds that future Fantasy 

boxes- including ones by Art Pep- 
per, Charles Mingus, and another by 
Evans -will be issued on CD only, 
rather than on LP. Similarly, most re- 
tailers say the CD has been the stron- 
gest- selling configuration for Colum- 
bia's Davis box, followed by the LP, 
with cassette earning the smallest 
sales. 

Assistance in preparing this story 
was provided by Jeff Levenson. 

MCA JOINS RECORD STORES IN BATTLE FOR SONG IDS 
(Continued from page 3) 

Music Vision stores, all 15 Street - 
side units (including some in Kansas 
City), 12 Musicland outlets, three 
Sound Warehouse stores, and 12 in- 
dependent retailers and one -stops. 
The six area Camelot Music stores, 
while supporting the petition drive, 
could not participate because of prior 
commitments to registration -type 
promotions with various record la- 
bels. 

The petitions are being displayed in 
high -traffic areas, with easel- backed 
cards drawing attention to them. 

After they are collected, Randy 
Davis, VP of Streetside, will present 
the petitions to radio stations in the 
St. Louis area and will try to per- 
suade them to start or increase back - 
announcing. 

A similar effort by Rosenbaum al- 
ready has paid off: WYTZ "Z95" Chi- 
cago has agreed to front or back -an- 
nounce all new songs added for at 
least the first six weeks they are 
played (Billboard, Feb. 11). Im- 
pressed with the results of the Chica- 
go campaign, the National Assn. of 
Recording Merchandisers has an- 
nounced it will start a national back - 
announcing campaign following its 
upcoming convention in New Or- 
leans. 

Davis says the majority of St. Lou- 
is -area stations do not back -an- 
nounce. Even urban stations tend to 
leave out the names of songs, al- 
though they program many more new 
records than most rock stations do. 

The afternoon drive personality at 
WKBQ, a leading St. Louis top 40 
outlet, back -announces new records 
for the first three weeks, says Davis, 
but "the general feeling among us at 
retail is that four to six weeks is clos- 
er to home." 

Smith says the St. Louis back -an- 
nouncing campaign was initiated by 
the top echelon of his company. Rich- 
ard Palmese, MCA Records execu- 
tive VP /GM, and John Burns, execu- 
tive VP of MCA Distribution and 
Manufacturing, approached him with 
the idea after they attended last fall's 
meeting of the NARM retailer advi- 
sory committee, at which back -an- 
nouncing was extensively discussed. 

Also present at that meeting were 
Rosenbaum and J.D. Mandelker, 
president of Streetside. While Smith 
does not know why MCA chose St. 
Louis as the site for kicking off its 
back -announcing campaign, he says 
that "Mandelker was involved and re- 
ceptive." Davis notes that Streetside 
introduced petitions in its stores two 
weeks before the other chains did. 

Assuming that the St. Louis drive 
succeeds, Palmese says, "it's my in- 
tention to expand it to other markets, 
letting the retailers be the catalyst 
with the radio stations." If NARM 
and the other record labels follow 
through with a nationwide campaign, 
he adds, "We'll just get in line." But 
if they don't, he declares, "We'll take 
a leadership role, because we feel 
that strongly about it." 
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HOTJOO 
SRI;tFs SP0IIH;Ill 

by Michael Ellis 

PAULA ABDUL CONTINUES "STRAIGHT UP" (Virgin) at No. 1, as 
her single is still gaining points. "Wild Thing" by Tone Loc (Delicious 
Vinyl), bulleted at No. 2, is No. 1 in sales points but is still far behind in 
radio points. "Wild" has a chance to hit No. 1 next week if it can hold off 
the surging "Lost In Your Eyes" by Debbie Gibson (Atlantic), which is 
the biggest gainer on the chart in both sales and airplay points, zooming 
from No. 12 to No. 4. The amazing sales strength of "Wild Thing" is 
demonstrated by the fact that the single is now double platinum (sales of 
2 million units, with 12 -inch vinyl and maxicassettes counted double) - 
while no other title in the top 30 is even certified gold (500,000 units). 

THE LOOK" BY ROXETTE (EMI) adds the Power Pick /Airplay and 
most -added -at -radio honors to last week's Hot Shot Debut award. The 
new Swedish duo now has an 89% chance of reaching the top five and a 
58% chance of hitting No. 1 with its first U.S. single. The record is al- 
ready No. 1 at KDWB -FM Minneapolis, No. 3 at WKTI Milwaukee, and 
top 10 at WSSX Charleston, S.C. (20 -8), and KEGL Dallas (13 -10). "Eter- 
nal Flame" by the Bangles (Columbia) is the runner -up for the Power 
Pick /Airplay, after winning it last week. The early jumps for the single 
are outstanding, including 29 -15 at KUBE Seattle, 6-4 at WZOU Boston, 
28 -19 at 93Q Houston, and 18 -10 at KLUC Las Vegas. 

THERE ARE SEVEN NEW entries, led by Poison's "Your Mama 
Don't Dance" (Capitol), a cover of the Loggins /Messina classic, which 
comes on at No. 56. The most interesting story concerns the second -high- 
est debut, "One" by Metallica (Elektra), at No. 76. The California metal 
band scores the first Hot 100 single of its career, although it has had five 
big -selling albums on Elektra. The first four albums had no commercial- 
ly released singles, and this single does not enter in the normal pattern. 
While all charted singles in the last several years have entered by accu- 
mulating significant radio points with sales points following later, 
"One" qualifies to enter the Hot 100 more than 90% of its points from 
sales. It is only on six radio playlists from the pop panel of 237 stations 
(it jumps 31 -19 at OK95 Tri- Cities, Wash.). Without significant radio ac- 
tivity, "One" has sold more than 100,000 units, the label says. This "un- 
derground" sales activity from a combination of live performances and 
MTV play has snowballed to cause an impressive chart debut. "Over - 
ground" top 40 radio stations should take note. 

QUICK CUTS: Also making its chart bow is Scottish band Love And 
Money, entering at No. 93 with "Halleluiah Man" (Mercury) ... A jam in 
the 40s and 50s holds back three records. "Cryin' " by Vixen (EMI) has 
20 radio adds but moves only three places to No. 46; "She Won't Talk To 
Me" by Luther Vandross (Epic) has 17 adds and early top 10 reports 
from Z93 El Paso, Texas, and Power 96 Detroit but only moves four posi- 
tions to No. 50; and Van Halen's "Feels So Good" (Warner Bros.) takes 
a misleadingly small move of one place to No. 51. "Feels" has 19 adds 
and six top 10 reports, including 2 -1 at KXXR Kansas City. 

HOT 100 SINGLES ACTION 
RADIO MOST ADDED 

THE LOOK 

PLATINUM/ 
GOLD 
ADDS 

19 REPORTERS 

SILVER 
ADDS 

55 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
163 REPORTERS 

TOTAL TOTAL 
ADDS ON 

237 REPORTERS 

ROXETTE EMI 4 13 60 77 180 
YOUR MAMA DON'T DANCE 
POISON CAPITOL 4 21 49 74 85 
ETERNAL FLAME 
BANGLES COLUMBIA 4 10 26 40 195 
SUPERWOMAN 
KARYN WHITE WARNER BROS. 7 12 17 36 75 
MORE THAN YOU KNOW 
MARTIKA COLUMBIA O 5 29 34 153 
ROOM TO MOVE 
ANIMOTION POLYDOR 2 10 22 34 34 
WALK THE DINOSAUR 
WAS (NOT WAS) CHRYSALIS 3 9 17 29 171 
SHE DRIVES ME CRAZY 
FINE YOUNG CANNIBALS I.R.S. 2 6 21 29 100 
STAND 
R.E.M. WARNER BROS. 2 6 20 28 120 
SECOND CHANCE 
THIRTY EIGHT SPECIAL ARM 0 6 18 24 67 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self- addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

" "S E V 
MAKE 

E NT E E N "" 
YOUR LUCKY NUMBER! 

Their first single ( "Madalaine ") and non -stop touring sent Winger soaring 
past Gold. So is it any wonder that their brand -new single, 

"Seventeen," has just become radio's new lucky number? The smash 
video's already receiving Top 5 Requests at MTV, album radio 

has fallen in love with the song and at retail, "Seventeen" is helping 
the album go like sixty -five. Grab this perfect slice of 

rock 'n' roll romance and watch Winger's luck rub off on you! 

"SEVENTEEN" 
(7- 88958) (PR 2631) 

the new single from the Gold album 

Produced by Beau Hill 

DON'T MISS WINGER ON TOUR WITH CINDERELLA 
FROM MARCH 3 -JUNE 1! 

On Atlantic Records Cassettes and Compact Discs 

© 1989 Mantic Recording Corp.** A Warner Communications Co. 
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CBS /FOX SETS SPORTS SPONSORSHIP 
(Continued from page 4) 

has been periodically releasing. 
The company also has a push going 

for "Dazzling Dunks And Basketball 
Bloopers," which debuts at $14.98 in 
April at retail but is currently the ob- 
ject of a premium promotion by 
Sports Illustrated in a subscription 
drive. Ross thinks the total combined 
sales effort could be as high as half a 
million units. 

Why has sports video taken off as 
a major nontheatrical category? 

"Ability to have continuity and con- 
sistent product flow," says Ross. 
"Other types of nontheatrical tapes 
have been one-off based and too dis- 
jointed. We're also dealing with the 
presold -commodity factor. The videos 
are not presold, but Kareem and Jor- 
dan are. That's half the battle. People 
are also used to watching sports on 
the television screen. That's been 

both a blessing and a curse, in that 
consumers were used to getting 
sports programming on television 
free. But that's offset by coming up 
with unique footage and quality pro- 
gramming such as the athlete biogra- 
phy. We think we solved the pro- 
gramming puzzle.' 

The company has also solved the 
distribution puzzle, believes Ross, 
since CBS /Fox was at the vanguard 
of sports video marketing. 

"We've developed sporting goods 
as an important outlet now," he says. 
"We've tested premiums, regional 
marketing, and tie -ins and other al- 
ternative avenues. We are in a posi- 
tion now where we have a catalog, 
new titles, and ongoing promotions. 
It's become an extremely viable 
genre in the business." 

JOE RAPOSO 
(Continued from page 6) 

"MAD" show, and conducted for 
Richard Rodgers at the Music The- 
atre at Lincoln Center. 

He wrote for a number of perform- 
ers, including Harold Arlen, Jerome 
Robbins, Fred Astaire, Barbra Strei- 
sand, Ray Charles, Frank Sinatra, 
Woody Allen, Linda Lavin, Ethel 
Merman, and David Merrick. In addi- 
tion, he wrote the score for "Rag- 
gedy Ann," a musical selected by the 
U.S. Department of State and the So- 
viet Union to open in Moscow. He re- 
cently completed a musical stage ver- 
sion of "It's A Wonderful Life." 

In 1987, he became chairman of 
Music Publishing International Inc. 

in New York, a company formed to 
represent music publishers and to de- 
velop new music properties for the 
family entertainment market. 

Raposo was a board member of the 
Third Street Music School, on the 
Overseer's Visiting Committee to the 
Music Department at Harvard, and 
has received honorary doctorates 
from Southern Methodist Univ., 
Hope College, and Mount St. Mary's 
College. He is survived by his wife, 
Pat Collins, who is arts- and -entertain - 
ment editor of television station 
WWOR; three sons; and a daughter. 
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II SALES 
TITLE ARTIST 

Só 

're' 

1 2 WILD THING TONE LOC 2 

2 1 STRAIGHT UP PAULA ABDUL 1 

3 4 BORN TO BE MY BABY BON JOVI 3 

4 5 I WANNA HAVE SOME FUN SAMANTHA FOX 12 

5 8 THE LOVER IN ME SHEENA EASTON 5 

6 10 WHAT I AM EDIE BRICKELL & NEW BOHEMIANS 8 

7 9 SHE WANTS TO DANCE WITH ME RICK ASTLEY 7 

8 13 LOST IN YOUR EYES DEBBIE GIBSON 4 

9 12 SURRENDER TO ME ANN WILSON & ROBIN ZANDER 11 

10 3 WHEN I'M WITH YOU SHERIFF 6 

11 15 WALKING AWAY INFORMATION SOCIETY 9 

12 16 YOU GOT IT (THE RIGHT STUFF) NEW KIDS ON THE BLOCK 10 

13 14 DIAL MY HEART THE BOYS 15 

14 11 ANGEL OF HARLEM U2 14 

15 6 WHEN THE CHILDREN CRY WHITE LION 13 

16 20 A LITTLE RESPECT ERASURE 18 

17 22 RONI BOBBY BROWN 17 

18 21 ALL SHE WANTS IS DURAN DURAN 22 

19 7 ALL THIS TIME TIFFANY 20 

20 27 PARADISE CITY GUNS N' ROSES 19 

21 28 THE LIVING YEARS MIKE + THE MECHANICS 16 

22 25 GIRL YOU KNOW IT'S TRUE MILLI VANILLI 23 

23 30 MY HEART CAN'T TELL YOU NO ROD STEWART 21 

24 32 DON'T TELL ME LIES BREATHE 24 

25 17 THE WAY YOU LOVE ME KARYN WHITE 25 

26 19 DON'T RUSH ME TAYLOR DAYNE 29 

27 36 DREAMIN' VANESSA WILLIAMS 31 

28 34 I BEG YOUR PARDON KON KAN 26 

29 24 SHAKE FOR THE SHEIK THE ESCAPE CLUB 37 

30 18 ARMAGEDDON IT DEF LEPPARD 27 

31 29 MY PREROGATIVE BOBBY BROWN 38 

32 - JUST BECAUSE ANITA BAKER 30 

33 31 EVERY ROSE HAS ITS THORN POISON 42 

34 - YOU GOT IT ROY ORBISON 40 

35 35 IT'S NO SECRET KYLIE MINOGUE 45 

36 23 TWO HEARTS PHIL COLLINS 33 

37 - YOU'RE NOT ALONE CHICAGO 28 

38 26 HOLDING ON STEVE WINWOOD 35 

39 - WALK THE DINOSAUR WAS (NOT WAS) 36 

40 - GIVE ME THE KEYS HUEY LEWIS & THE NEWS 47 

?3 g3 
AIRPLAY 

TITLE ARTIST gg 

1 1 STRAIGHT UP PAULA ABDUL 1 

2 4 BORN TO BE MY BABY BON JOVI 3 

3 3 WILD THING TONE LOC 2 

4 2 WHEN I'M WITH YOU SHERIFF 6 

5 10 LOST IN YOUR EYES DEBBIE GIBSON 4 

6 8 THE LOVER IN ME SHEENA EASTON 5 

7 6 SHE WANTS TO DANCE WITH ME RICK ASTLEY 7 

8 7 WALKING AWAY INFORMATION SOCIETY 9 

9 12 YOU GOT IT (THE RIGHT STUFF) NEW KIDS ON THE BLOCK 10 

10 16 THE LIVING YEARS MIKE + THE MECHANICS 16 

11 5 WHEN THE CHILDREN CRY WHITE LION 13 

12 15 WHAT I AM EDIE BRICKELL & NEW BOHEMIANS 8 

13 20 SURRENDER TO ME ANN WILSON & ROBIN ZANDER 11 

14 24 PARADISE CITY GUNS N' ROSES 19 

15 14 ANGEL OF HARLEM U2 14 

16 25 RONI BOBBY BROWN 17 

17 19 DIAL MY HEART THE BOYS 15 

18 22 A LITTLE RESPECT ERASURE 18 

19 26 MY HEART CAN'T TELL YOU NO ROD STEWART 21 

20 9 THE WAY YOU LOVE ME KARYN WHITE 25 

21 11 ALL THIS TIME TIFFANY 20 

22 27 DON'T TELL ME LIES BREATHE 24 

23 28 YOU'RE NOT ALONE CHICAGO 28 

24 17 I WANNA HAVE SOME FUN SAMANTHA FOX 12 

25 33 JUST BECAUSE ANITA BAKER 30 

26 32 I BEG YOUR PARDON KON KAN 26 

27 35 GIRL YOU KNOW IT'S TRUE MILLI VANILLI 23 

28 13 ARMAGEDDON IT DEF LEPPARD 27 

29 30 ALL SHE WANTS IS DURAN DURAN 22 

30 39 ETERNAL FLAME BANGLES 34 

31 18 DON'T RUSH ME TAYLOR DAYNE 29 

32 34 THE LOVE IN YOUR EYES EDDIE MONEY 32 

33 36 DREAMIN' VANESSA WILLIAMS 31 

34 21 TWO HEARTS PHIL COLLINS 33 

35 23 HOLDING ON STEVE WINWOOD 35 

36 - THE LOOK ROXETTE 41 

37 40 WALK THE DINOSAUR WAS (NOT WAS) 36 

38 - MORE THAN YOU KNOW MARTIKA 39 

39 - STAND R.E.M. 43 

40 - YOU GOT IT ROY ORBISON 40 
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HOT 100 A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE (Publisher Licensing Org.) Sheet Music Dist. 

59 24/7 (Onid, BMI) 
81 ACROSS THE MILES (Easy Action, BMI /Baruck- 

Consolo, BMI /Rude, ASCAP/Warner- Tamerlane, BMI) 

WBM 

22 ALL SHE WANTS IS (Skintrade, ASCAP /Colgems -EMI, 

ASCAP) WBM 

20 ALL THIS TIME (George Tobin, BMI) HL 

14 ANGEL OF HARLEM (112, ASCAP /Chappell, ASCAP) HL 

27 ARMAGEDDON IT (Bludgeon Riffola, ASCAP /Zomba, 

ASCAP) HL 

82 AS LONG AS YOU FOLLOW (Fleetwood Mac, BMI) 

WBM 

91 BABY, I LOVE YOUR WAY /FREEBIRD MEDLEY (Almo, 

ASCAP /Nuages Artists Ltd., ASCAP /Duchess, 
ASCAP /Hustler's, ASCAP) HL/CPP 

3 BORN TO BE MY BABY (Bon Jovi, ASCAP /New Jersey 

Underground, ASCAP /PolyGram, ASCAP /Desmobile, 

ASCAP /SBK April, ASCAP) HL/WBM 

57 BRING DOWN THE MOON (Irving, BMI /Boy Meets 

Girl, BMI) CPP 

68 CAN YOU STAND THE RAIN (Flyte Tyme, ASCAP) 

WBM 

78 CROSS MY HEART (Ensign, BMI) CPP 

46 CRYIN' (Trippland, BMI /Leibraphone Musikverlag, 
ASCAP /PolyGram Songs, BMI) WBM 

15 DIAL MY HEART (Kear, BMI /Hip Trip, BMI) CPP 

75 DOCTORIN' THE TARDIS (Chappell Music /MCA 
Music/WB Music /EG Music) HL/WBM 

29 DON'T RUSH ME (Almo, ASCAP) CPP 

24 DON'T TELL ME LIES (Virgin, ASCAP) CPP 

31 DREAMIN' (Jobete, ASCAP /Depom, ASCAP) CPP 

69 END OF THE LINE (Zero Productions, BMI /SBK April, 

ASCAP /Special Rider, ASCAP /Gone Gator, 

ASCAP /Ganga, BMI) HL/CPP 

34 ETERNAL FLAME (SBK Blackwood, BMI /Bangophile, 

BMI /Billy Steinberg, ASCAP /Denise Barry, ASCAP) 

HL/WBM 

42 EVERY ROSE HAS ITS THORN (Sweet Cyanide, 

BMI/Willesden, BMI) 

71 FADING AWAY (SBK Blackwood, BMI /Bob Rosenberg, 

BMI) 
51 FEELS SO GOOD (Yessup, ASCAP) CLM 

23 GIRL YOU KNOW ITS TRUE (MCA, ASCAP/Two 

Pieters, BMI) HL 

47 GIVE ME THE KEYS (AND I'LL DRIVE YOU CRAZY) 

(Hulex, ASCAP) CLM 

86 GIVING YOU THE BEST THAT I GOT (All Baker's, 

BMI /Alexscar, BMI /Eyedot, ASCAP) CPP 

73 GOT IT MADE (Goldhill, BMI) WBM 

60 THE GREAT COMMANDMENT (Blue Box) 

98 GROOVY KIND OF LOVE (Screen Gems -EMI, BMI) 

WBM 

93 HALLELUIAH MAN (SBK Songs /SBK Blackwood, BMI) 

95 HEAVEN KNOWS (Virgin Songs, BMI) 

35 HOLDING ON (F.S.Limited, PRS/Warner- Tamerlane, 

BMI/Willin' David, BMI /Blue Sky Rider, BMI) WBM 

26 I BEG YOUR PARDON (Bean Music /Lowery, BMI) CPP 

52 I REMEMBER HOLDING YOU (Joe Pasquale, ASCAP) 

HL 

84 I WANNA BE LOVED (Greg Giuffria, ASCAP /Airffuig, 
BMI) 

96 I WANNA BE THE ONE (Saja, BMI /Mya -T, BMI) 
12 I WANNA HAVE SOME FUN (Forceful, BMI/Willesden, 

BMI) 

65 IF WE NEVER MEET AGAIN (Jutters, BMI /Music 
Corp. Of America, BMI) HL 

85 IMAGINE (SBK Blackwood /Lenono, BMI) HL 

79 IN YOUR ROOM (SBK Blackwood, BMI /Bangophile, 
BMI /Billy Steinberg, ASCAP /Denise Barry, ASCAP) 

HL/WBM 

61 INTO YOU (Almo, ASCAP/Warner- Tamerlane, 

BMI /Sizzling Blue, BMI) CPP/WBM 
45 IT'S NO SECRET (All Boys USA, BMI) CPP 

30 JUST BECAUSE (O'Hara, BMI/Texascity, BMI /Avid 
One, ASCAP /L'il Mama, BMI /Music Corp. Of America, 

BMI) HL 

70 KOKOMO (FROM THE "COCKTAIL" SOUNDTRACK) 

(Walt Disney, ASCAP /Honest John.ASCAP /Clair 
Audient, ASCAP /Daywin, BMI) HL 

44 THE LAST MILE (Eve Songs, ASCAP /Chappell, ASCAP) 

HL 

53 LITTLE LIAR (Lagunatic, BMI /Desmobile, ASCAP /SBK 
April, ASCAP/Virgin Songs, BMI) HL/CPP 

18 A LITTLE RESPECT (Sunet, PRS /Emile, ASCAP) MSC 

16 THE LIVING YEARS (Michael Rutherford, BMI /R &BA, 

BMI /Hidden Pun, BMI /Hit & Run Music) WBM 

89 THE LOCO -MOTION (Screen Gems -EMI, BMI) WBM 

41 THE LOOK (Jimmy Fun, BMI) 

63 LOOK AWAY ( Realsongs, ASCAP) WBM 

4 LOST IN YOUR EYES (Creative Bloc, ASCAP /Deborah 

Ann's, ASCAP) HL 

32 THE LOVE IN YOUR EYES (Ardavan, ASCAP /AG, 

ASCAP /Chappell, ASCAP /Dubin, ASCAP /Full Keel) HL 

5 THE LOVER IN ME (Hip Trip, BMI /Kear, BMI /Green 

Skirt, BMI) CPP 

39 MORE THAN YOU KNOW (Famous, ASCAP/Tika 
Tunes, ASCAP /Marvin Morrow /Ensign, BMI) CPP 

21 MY HEART CANT TELL YOU NO (Rare Blue, 

ASCAP /little Shop Of Morgansongs, BMI) CLM /CPP 

38 MY PREROGATIVE (Cal -Gene, BMI /Bobby Brown, 

ASCAP / Unicity, ASCAP/Virgin Songs, BMI) HL/CPP 

92 NEVER HAD A LOT TO LOSE (Consenting Adult, BMI) 

99 NEW DAY FOR YOU (Cornevon, BMI /Almo, 
ASCAP/Virgin Songs, BMI) CPP 

76 ONE (Creeping Death, ASCAP) 

54 ORINOCO FLOW (SAIL AWAY) (SBK Songs /SBK 
Blackwood, BMI) HL 

19 PARADISE CITY (Guns N' Roses, ASCAP) CLM 

87 THE PROMISE (Virgin Songs, BMI) CPP 

72 PUT A LITTLE LOVE IN YOUR HEART (SBK Unart, 

BMI) CPP 

17 RONI (Kear, BMI /Hip Trip, BMI) CPP 

88 ROOM TO MOVE (Rare Blue, ASCAP /Almo, 
ASCAP /Little Shop Of Morgansongs, BMI) 

62 SECOND CHANCE (Rocknocker, ASCAP /SBK 

Blackwood, BMI /Cal Curtis, BMI/Too Tall, BMI) HL 

37 SHAKE FOR THE SHEIK (EMI, ASCAP) WBM 

49 SHE DRIVES ME CRAZY (Virgin, ASCAP) CPP 

7 SHE WANTS TO DANCE WITH ME (All Boys USA, 

BMI) CPP 

50 SHE WON'T TALK TO ME (SBK April, ASCAP /Uncle 
Ronnie's, ASCAP /SBK Blackwood, BMI /Huemar, BMI) 
HL 

83 A SHOULDER TO CRY ON (Page Three, 

ASCAP/Warner- Tamerlane, BMI /Doraflo, BMI) WBM 

100 SILHOUETTE (Brenee, BMI /SBK Blackwood, 

BMI /Kuzu, BMI) HL 

66 SINCERELY YOURS (Shaman Drum, BMI) 
80 SMOOTH CRIMINAL (Mijac, BMI/Warner- Tamerlane, 

BMI) WBM 

43 STAND (Night Garden, BMI /Unichappell, BMI) HL 

1 STRAIGHT UP (Virgin, ASCAP/Wolff, ASCAP) CPP 

48 SUPERWOMAN (Near, BMI /Hip Trip, BMI /Green Skirt, 
BMI) CPP 

11 SURRENDER TO ME (FROM "TEQUILA SUNRISE') 

(Rockwood, BMI /Security Hogg, ASCAP /United 
Artists, ASCAP /SBK April, ASCAP /United Lion, 

BMI /SBK Blackwood, BMI) HL/CLM 
67 TEARS RUN RINGS (Arto, ASCAP) 

77 TELL HER (Screen Gems -EMI, BMI) WBM 

58 THINKING OF YOU (Cutting, ASCAP) 

33 TWO HEARTS (Phil Collins, BMI /Hidden Pun, 

BMI /Beau Di 0 Do, BMI/Warner- Tamerlane, BMI) 

WBM 
64 WAITING FOR A STAR TO FALL (Irving, BMI /Boy 

Meets Girl, BMI) CPP 

97 WALK ON WATER (Geffen, ASCAP/Thornwall, ASCAP) 

WBM 

36 WALK THE DINOSAUR (MCA, ASCAP /Semper Fi 

Music & Monkeys , ASCAP) HL 

9 WALKING AWAY (T -Boy, ASCAP /INSOC, ASCAP) 

94 WAY COOL JR. (Ratt Music, BMI/Time Coast, 

BMI /Rightsong, BMI /Small Hope, BMI) HL 

25 THE WAY YOU LOVE ME (Kear, BMI /Hip Trip, 

BMI /Green Skirt, BMI) CPP 

55 WE'VE SAVED THE BEST FOR LAST (Pardini, 

ASCAP /Geffen, ASCAP /Matkosky /Chappell & Co., 

ASCAP/French Stuff) HL 

8 WHAT I AM (Geffen, ASCAP /Strangemind Productions, 

ASCAP /Enlightened Kitty, ASCAP/Winthrow, 

ASCAP /Edie Brickell, ASCAP) WBM 

6 WHEN I'M WITH YOU (Bananaree, BMI) HL 

13 WHEN THE CHILDREN CRY (Vavoom, ASCAP) WBM 

2 WILD THING (Varry White, ASCAP) 

90 WILD, WILD WEST (EMI, BMI) WBM 

74 WILD WORLD (Salata, ASCAP/Westbury, ASCAP) MSC 

40 YOU GOT IT (SBK April, ASCAP /Orbisongs, 

ASCAP /Gone Gator, ASCAP) HL 

10 YOU GOT IT (THE RIGHT STUFF) (Maurice Starr, 

ASCAP /SBK April, ASCAP) HL 

56 YOUR MAMA DON'T DANCE (Jasperilla, ASCAP /MCA, 
ASCAP) 

28 YOU'RE NOT ALONE (Virgin, ASCAP/Trinifold, ASCAP) 

CPP 
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RETAILERS REACH FOR LATIN MARKET 
(Continued from page 1) 

guage product in an increasing num- 
ber of their stores. 

Chuck Lee, the main Latin music 
buyer for the 225 -unit Wherehouse, 
says the Los Angeles -based company 
is committed to Spanish -language 
product. "We started experimenting 
with 20 stores, then increased it to 38, 
and we have 82 now in such areas as 
Los Angeles, San Diego, Tucson 
[Ariz.], and northern California." 

Similarly, 40 Southwestern stores 
of the 121 -unit, Dallas -based Sound 
Warehouse chain will soon begin to 
carry Latin music, primarily from 
BMG and distributed labels, accord- 
ing to Maximo Aguirre, director of 
BMG's Latin music division. 

Johnny Zaragosa, a Dallas -based 
sales executive for Handleman Co., 
says approximately 150 Handleman 
accounts carry Latin product, sales 
of which amount to about 15% of his 
company's business in Texas. In the 
last two and a half years, such ac- 
counts as K mart (which has 105 
stores in Texas alone) have become 
more aware of the potential of the 
Latin customer. 

"They have geared their depart- 
ments to merchandising by using col- 
ored signs to identify different cate- 
gories of Latin music, by doing such 
promotions as sales and rebates, and 
by increasing the space allocated to 
Latin product," Zaragoza says. 

Nor is the phenomenon confined to 
the Southwest and Far West. The 
670 -unit Musicland Group now sells 
Latin product in nearly all of its 
stores across the country, according 
to Kathy Dosdall, a national buyer 
for the Minneapolis -based chain. 

WASHINGTON ROUNDUP 
(Continued from page 10) 

Chicago; both sales are pending com- 
mission approval. Gray is quoted by 
the Times as having said the compa- 
ny is worth about $250 million, a fig 
ure 10 times greater than that cited 
for the company when Gray went to 
work for then -Vice President Bush 
eight years ago. 

MASS. SENATE PRESIDENT COULD PROFIT 

Meanwhile, Massachussetts Senate 
President William Bulger has found 
himself in troubled waters of late. 
The Boston Globe recently reported 
that Bulger owns a percentage of an 
FM station in the West Palm Beach, 
Fla., area that is owned by two broth- 
ers who also operate gay nightclubs 
in Boston, and that he would make a 
tidy profit if the station were sold. 

Although his 3.75% of 100 -kilowatt 
album rocker WKGR Fort Pierce/ 
West Palm Beach, Fla., was just a 
$375 investment seven years ago, 
Sen. Bulger, a conservative Demo- 
crat, could realize quite a profit if the 
station sold at a price similar to that 
of other stations in its growth mar- 
ket. One analyst told the Globe that 
Bulger could haul in $37,500. 

The station is owned by Henry and 
Carmine Vara, who have been tar- 
gets of an investigation by the Orga- 
nized Crime Strike Force. 

Given Bulger's political conserva- 
tism, the revelation of his interest in 
the station has angered local gay 
rights groups and upset or amused 
government officials. A lawyer for 
the station maintains it is not up for 
sale and that the legislator's invest- 
ment at this point is not worth what 
he paid for it. Analysts say that if the 
station were sold, however, it would 
be quite another matter. 

While some stores carry only cross- 
over items by the likes of Julio Igle- 
sias, Linda Ronstadt, and the Gipsy 
Kings, she says, many others have 
full -fledged Latin departments. 

Although Dosdall cannot say what 
percentage of Musicland's sales come 
from Latin product, she says, "It's a 
fast -growing percentage." She cites 
two reasons for the phenomenon: the 
impact of Spanish -language records 
by Iglesias and Ronstadt, as well as 
by rock stars Sting and David Lee 
Roth, and the increasing availability 
of Latin product, especially from 
CBS and BMG. 

"The major labels dealing with this 
product have picked up more of the 
smaller [Latin] labels," she explains, 
"which has made it easier to pick up 
on the regional hits." 

Another reason for U.S. retailers' 
new interest in Latin product is the 
steep decline in Mexican parallel im- 
ports stemming from the rise in 
prices of records produced in Mexico. 
"For the Latin industry, it's like get- 
ting on its feet again after the 
gloomy years of the Mexican parallel 
imports," notes Aguirre. "However, 
right now Latin music is reaching 
only 20% of its potential market. We 

just have to put the records where 
the people are." 

Reinforcing Aguirre's point about 
the distance the market has to go, the 
Recording Industry Assn. of Ameri- 
ca recently reported that Latin con- 
sumers accounted for only 3% of the 
U.S. record market in 1987. But there 
are 25 million Hispanic-Americans- 
10% of the population -and their buy- 
ing power is increasing. 

Aguirre thinks the trend toward 
greater visibility of Latin product in 
major retail webs will continue. "I be- 
lieve distribution of Latin music is go- 
ing to grow faster [than it has]," he 
says. He calculates that this year 
30 %-40% more product will be enter- 
ing the market via chain stores. 

BMG's experiment started seven 
months ago, when Wherehouse be- 
gan to carry Latin music, mainly 
from BMG and the labels it distrib- 
utes, EMI and Globo. The initial push 
was supported by an advertising 
campaign in television, radio, and 
print media, posters, and numerous 
in -store presentations by recording 
artists. Now the chain is selling, be- 
sides product from BMG, Latin music 
from Discos CBS and TH- Rodven 
Music, among others. 

Despite BMG's support, Lee says 
Wherehouse still needs to do more 
promotion, especially in other areas 
of California, and to create a better 
identity for its Latin records. "We 
have a good selection, but we have to 
make sure the communities know we 
are carrying the product," he says. 
Part of this task, he adds, is having 
in -store presentations, such as a re- 
cent one in Fresno, Calif., with singer 
Rocio Durcal. 

Besides selling Latin music, Lee 
says, Wherehouse also hopes to at- 
tract the new Latin consumer to such 
other lines as computer software, ac- 
cessories, blank tapes, and rentals of 
movie videos (many of which are 
available in Spanish). 

"American accounts are certainly 
much more receptive [to Latin rec- 
ords] now than they were a year 
ago," says Adriana Iglesias, East 
Coast sales and promotions manager 
for WEA Latina. "They have learned 
a lot in the last year. Now they know 
how to buy and they do it regularly." 

In her company's case, notes Igle- 
sias, the receptivity is partly related 
to the fact that much of WEA's prod- 
uct is of the crossover type. WEA La- 
tina has rock groups that sing in 

Spanish, as well as pop crooner Mi- 
guel Bose; Bermudez Triangle, which 
is beginning to break into the dance 
charts; and Brazilian jazz acts. Re- 
cent crossover successes by such acts 
as Gloria Estefan & Miami Sound 
Machine, Los Lobos, Ronstadt, the 
Gipsy Kings, and Iglesias have called 
attention to the potential of the mar- 
ket. "Any new crossover hit creates 
an immediate reaction in sales," 
Aguirre says. 

A similar opinion is voiced by Gus- 
tavo Bello, VP of Miami, Fla.-based 
wholesaler Jerry Bassin Inc. "The de- 
mand for Latin music has grown 
enormously," he says. "We are open- 
ing new accounts all the time and 
selling Latin music in areas where 
traditionally that product was not 
available." The growing markets in- 
clude such European countries as the 
U.K. and West Germany. 

Another Latin company getting on 
the bandwagon is Miami's TH -Rod- 
ven, the dominant force in the thriv- 
ing salsa market, which has begun to 
sell its salsa line throughout the 
Wherehouse chain in California. 

Assistance in preparing this story 
was provided by Ken Terry. 

FOR WEEK ENDING FEBRUARY 18, 1989 

xorCROSSOVER 
30TM 

u 
i 3 áu, 

lc 

-3 3 o 
rv¢ 

ó 
c' 
3 V 

Based on Airplay Reports from Stations Combining 
TITLE Top 40, Dance and Urban Music. ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 1 11 

* * No. 1 * * 
WILD 

VINYL INYL 102 5 weeks No. One 

2 2 2 11 
STTRAIGHTSUP PAULA ABDUL 
VIRGIN 

3 O 
5 8 6 

GIRL YOU KNOW IT'S TRUE MILLI VANILLI 
ARISTA 1 -9781 

4 3 5 10 
RONI BOBBY BROWN 
MCA 53463 

5 
LOST 

9 12 4 
IN YOUR EYES DEBBIE GIBSON 

ATLANTIC 7-88970 

6 6 4 12 
THE LOVER IN ME SHEENA EASTON 
MCA 53416 

SUPERWOMAN 
% 10 9 9 

KARYN WHITE 
WARNER BROS. 7 -27773 

8 4 3 14 
DIAL MY HEART THE BOYS 
MOTOWN 53301 

9 8 7 12 
YOU GOT IT (THE RIGHT STUFF) NEW KIDS ON THE BLOCK 
COLUMBIA 38-08092 

10 11 10 9 WMLKING7AWAY 
AWAY INFORMATION INFORMATION SOCIETY 

II 12 13 6 
CAN YOU STAND THE RAIN NEW EDITION 

12 13 16 5 
JUSTRBECAUSE ANITA BAKER 

13 14 14 5 DREAMóNe- 
7 /POLYGRAM 

VANESSA WILLIAMS 

14 7 6 13 IVE 
A HAVE SOME FUN SAMANTHA FOX 

I I5 15 18 6 
BEG YOUR PARDON KON KAN 

ATLANTIC 7-88969 

CI 17 26 3 
SINoCERE46Y YOURS SWEET SENSATION (WITH ROMEO J.D.) 

17 18 22 6 
SHE WANTS TO DANCE WITH ME RICK ASTLEY 

18 19 23 6 
SHE WON'T TALK TO ME LUTHER VANDROSS 
EPIC 34- 08513 /E.P.A. 

I9 29 - 2 24/7 DINO 
4TH & B'WAY 7471 'ISLAND 

® 24 29 3 
FADINGAWAYn WILL TO POWER 
EPIC 

21 20 20 6 
MORE THAN YOU KNOW MARTIKA 
COLUMBIA 38 -08103 

® 23 27 3 
A LITTLE RESPECT ERASURE 
SIRE 

23 O NEW 1 
TEENAGE LOVE SLICK RICK 
DEE JAM 38- 08105 /COLUMBIA 

24 21 21 11 
CROSS MY HEART EIGHTH WONDER 
WTG 31-08036 

25 0 NEW , 1 
THINKING OF YOU SA -FIRE 
CUTTING 872 5027 / POLYGRAM 

26 22 19 21 
MY PREROGATIVE BOBBY BROWN 
MCA 53383 

O7 2/ NEW , 1 
THIS TIME KIARA (DUET WITH SHANICE WILSON) 
ARISTA 19772 

28 30 25 4 
GET ON 2THE DANCE FLOOR ROB BASE & D.J. E -Z ROCK 

29 16 11 13 
DONT RUSH ME TAYLOR DAYNE 

® NEW # 1 
WALK THE DINOSAUR WAS (NOT WAS) 
CHRYSALIS 43331 

Products with the greatest airplay gains this week. Billboard, copyright 1989. 

Billboard POWER PLAYLISTS 
Sample Playlists of the Nation's Largest Crossover 

FEBRUARY 
ENDING 

189 

Radio Stations 

9 
New York P.D.: Joel Salkowitz 

1 1 Paula Abdul, Straight Up 
2 4 Information Society, Walking Away 
3 3 Sheen Easton, The Lover In Me 
4 5 Debbie Gibson Lost In Your Eyes 

5 6 Sa -ire, Love Is On Her Mind 
6 8 New Kids On The Block You Got It Rh 
7 2 Samantha Fax, Wanna Have Some Fun 
B 11 Tone lac, W Thing 
9 12 Broom Boni 

10 10 Rick , She Wants To Dance With 
Il 13 Kw Kan, Beg Your Pardon 
12 19 Sweet Sensation (With Romeo J.D.), Si 

13 15 Rob Base 6 DJ. E -Z Rock, Get On The 
14 14 The Trmelords, Doctorin' The Tardis 
15 16 Will To Power, Fading Away 
16 16 Phil wo Hearts 
17 7 The Boys 

Collins, 
D My Heart 

18 20 Milli Varihi Girl You Know It's Tru 
19 12 Erasure, A Little Respect 
20 24 The Jungle Brothers, I'll House You 
21 9 Taylor Dayne, Don't Rush Me 
22 26 Luther Vardross, She Won't Talk To Me 
23 30 Was (Not Was), Walk The Dinosaur 
24 17 Karn White, The Way You Love Mn Me 
25 32 Steve B, I anna Be The One 
26 29 Anita Baker, Just Because 
27 21 tabby Brown, My Prerogative 
2g 31 Adeva, Respect 
29 23 Denise It You Feel It 
30 33 Cebu, Give 

Lopez, 
e Back My Heart 

31 25 Eighth Wonder, Cross My Heart 
32 34 Sande. Notice Me 
33 38 Katyn White, Superwoman 
34 40 Inner City, Good Life 
35 EX Dino, 24/7 
36 27 Michael Jackson, Smooth Criminal 
37 37 Sale -N -Papa, Twist And Shout 
38 EX Fine Young Cannibals, She Drives Me C 

39 EX Samantha Fox, I Only Wanna Be With Yo 
A40 - Kristin Bam, Don't Turn Your Back On 

A - Raian Paige, pen Your Heart 
EX - Ten City T it's The Way Love Is 
EX EX Pe Gibson, Electric Youth 

EX Pet N Shop Boys, Left To My Own Devices 

A35 - evi Can Lips 
. 

Ca 

n 

U 

U Wanna Be 
Read My 

The One A - Stevie 
EX EX Marcus L 

I 

Lewis, The Club 
EX EX Was (Not Was), Walk The Dinosaur 

MURej 
San Francisco P.D.: Keith Naftaly 

1 2 New Edition, Can You Stand The Rain 
2 3 Mai VanilB, Girl You Know It's Tru 
3 6 Debbie Gibson, Lost In Your Eyes 
4 4 Sandee, Notice Me 
5 5 Cynthia Change On Me 
6 1 Bobby Brim, Roni 
7 8 Katyn White Superwoman 
8 9 Vanessa Williams, Dreamin' 
9 12 Dino, 24/7 

10 17 Sweet Seatice (With Romeo 1.D.), Si 

11 14 Rob Base I DJ. E-2 Rock, Get On The 
mial 

12 15 Irma City, Good Life 
13 13 MarBka, More Than You Know 
14 16 Luther Vandross, She Won't Talk To Me 
15 20 Wit To Power, Fading Away 
16 19 Back To Back, Perfect Girl 
17 21 Sa -Fire, Thinking Of You 
18 7 New Kids On e Block. You Got It (Th 
19 23 Anita Baker, Just Because 
20 24 Tommy Page, A Shoulder To Cry On 
21 29 Stevie B, I Wanna Be The One 
Z2 25 Gina Go-Go, I Can't Face The Fact 
23 26 Fine Yong Cannibals, She Drives Me C 

24 28 Kristin Bea, Don't Turn Your Back On 
25 18 Camouflage, The Great Commandment 
26 30 Tone Lon Funky Cold Medina 
27 EX Shirley Murdock, I Still Love You 
28 11 The Boys, Dial My Heart 
29 EX Stick Rack, Teenage Love 
30 EX Elmo (Duet With Shanice WHSm , Thi 
EX EX lames "1.T." Taylor 6 Regina , A 

EX EX Giant Steps, Into You 
EX EX Kenny G, We've Saved The Best For Las 
EX EX M.C. Hammer, Pump It Up 

A - Bangles, Eternal Flame 

WPGCEX 

Washington P.D.: Bob Mitchell 
I I Karp White, Superwoman 
2 2 Tone Lac, Wild Thing 
3 4 New Edition, Can You Stand The Rain 
4 7 Kian Duet With Shanice Wilson), Thi 
5 8 Paula Abdul, Straight Up 
6 6 Samantha Fos, I Wanna Have Some Fun 
7 11 Vanessa Williams, Dreamin' 
B 14 Slick Rick, Teenage Love 
9 10 Keith Sweat Don't Stop Your Love 

10 3 Key G, Silhouette Kenny 
Il 13 Anita Baker Just Because 
12 12 Luther V110100ss, She Won't Talk To Me 
13 5 Bobby Brown, Rani 
14 16 Taylor Bayne, Don't Rush Me 
15 15 Today, Him Or Me 
16 18 Milk eann4, Girl You Know It's Tru 
17 20 Guy Teddy s lam 
18 21 Michael Jackson Leave Me Alone 
19 24 Trxle Spencer, Imagine 
10 27 The Boys, Lucky Charm 
21 Z8 New Kids On The Block, You Got It ITh 
22 25 Will To Power Fading Away 
23 23 ¡'Cooke, Can (I Read My Lips 
24 26 lames "1.T." Taylor 6 Regina Bete, A 
25 EX Al larreau, So Good 

26 EX LeVert, lust Coolin' 
27 30 Sweet Sensation (With Romeo 1.D.), Si 
28 19 Inner City, Good Life 
29 EX Dina, 24/7 
30 EX Information Society, Walking Away 
A - 2 Live Crew, Yakety Yak 
A - Johnny Kemp, Birthday Suit 
A - Giant Steps, Into You 
A - Simply Red It's Only Love 

Was EX EX W Was), Walk The Dinosaur 
EX EX Sa-Fire, Thinking Of You 
EX EX Salt-N-Pepa, Twist And Shout 
EX EX Kenny G We've Saved The Best For Las 

EX EX Cameo, Skin I'm In 

-4- 

e FM FM 
- 

Los Angeles P.D.: Jeff Wyatt 
1 1 Tone Lac, Wild Thing 
2 2 Paula Abdul, Straight Up 
3 6 The Boys, Dial My Heart 
4 4 Sheen Easton, The Lover In Me 
5 3 Bobby Brow, My Prerogative 
6 5 Johnny 0 Fantasyy Girl 
7 B Cynthia, C On Me 
8 16 Debbie Game, Lost In Your Eyes 
9 12 Milli Vandk Girl You Know It's Tru 

10 7 Samantha fox, I Wanna Have Some Fun 
ll 13 Information Society, Walking Away 
12 14 Bobby 

Brow,,, 
Rout 

13 15 Kon e, I Beg Your Pardon 
14 17 Martika, More Than You Know 
15 11 Boys Club, I Remember Holding You 
16 10 Eighth Wader, Cross My Heart 
17 24 Sweet Sensation (With Romeo J.D.), Si 
18 9 Phil colins, Two Hearts 
19 18 Ate I Wanna Know 
20 20 Tiflaiv,All This Time 
21 23 Rick Astiey, She Wants To Dance With 
22 28 Anita Baker, lust Because 
23 25 Erasure, A Little Respect 
24 26 KyylIiiee Mmogue, It's No Secret 
25 21 Marc Almond, Tears Run Rings 
26 19 New Kids On The Block, You Got It (Th 
27 29 Dunn Duran, All She Wants Is 
28 31 Gina Go-Go, I Can't Face The Fact 
29 32 Katyn White, Superwoman 
30 35 Dim, 24/7 

34 Fine Young Cannibals, She Drives Me C 

32 36 Kristin Baia, Don't Turn Your Back On 
33 30 Michael Jacson, Smooth Criminal 
34 37 WiH To Power, Fading Away 
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FOR WEEK ENDING FEBRUARY 18, 1989 

Billboard® TOP POP ALBUMS 
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Compiled from a national sample of retail store, 
one -stop, and rack sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE). 

10 2 1 31 

** NO.1 ** 
BOBBY BROWN A2 MCA 42185 (198) (CD) 4 weeks at No. One DON'T BE CRUEL 

2 1 2 78 GUNS N' ROSES 7 GEFFEN GHS 24148 (818) (CD) APPETITE FOR DESTRUCTION 

3 3 3 15 TRAVELING WILBURYS WILBURY 25796 /WARNER BROS. (9.98) (CD) TRAVELING WILBURYS 

® 6 9 22 EDIE BRICKELL & NEW BOHEMIANS SHOOTING RUBBERBANDS AT THE STARS 
GEFFEN GHS 24192 (8.98) (CD) 

5 4 5 10 GUNS N' ROSES GEFFEN GHS 24198 (8.98) (CD) G N' R LIES 

6 7 7 79 DEF LEPPARD 9 MERCURY 830 675 1 /POLYGRAM (CD) HYSTERIA 

7 8 6 20 BON JOVI 4 MERCURY 836 345 1 /POLYGRAM (CD) NEW JERSEY 

8 9 8 16 ANITA BAKER 2 ELEKTRA 60827 (918) (CD) GIVING YOU THE BEST THAT I GOT 

9 5 4 40 POISON A4 ENIGMA C1á8493 /CAPITOL (9.98) (CD) OPEN UP AND SAY ... AHH! 

10 10 12 12 JOURNEY A COLUMBIA OC 44493 (CD) JOURNEY'S GREATEST HITS 

11 42 - 2 DEBBIE GIBSON ATLANTIC 81932 (9.98) (CD) ELECTRIC YOUTH 

IZ 13 14 13 R.E.M. WARNER BROS. 25795 (9.98) (CD) GREEN 

13 16 28 31 PAULA ABDUL VIRGIN 90943 (198) (CD) FOREVER YOUR GIRL 

14 12 11 18 KENNY G ARISTA AL 8457 (9.98) (CD) SILHOUETTE 

15 11 10 17 U2 A3 /LAND 91003 /ATLANTIC (14.98) (CD) RATTLE AND HUM 

16 14 15 11 FLEETWOOD MAC WARNER BROS. 25801 (9.98) (co) GREATEST HITS 

17 15 13 28 SOUNDTRACK 4 ELEKTRA 60806 (9.98) (CD) COCKTAIL 

18 17 17 11 TIFFANY MCA 6267 (9.98) (CD) HOLD AN OLD FRIEND'S HAND 

i9 30 37 4 RICK ASTLEY RCA 8589.1 -R (9.98) (CD) HOLD ME IN YOUR ARMS 

20 20 24 74 WHITE LION ATLANTIC 81768 (8.98) (CD) PRIDE 

21 22 23 4 RUSH MERCURY 836 346 -1 /POLYGRAM (CD) A SHOW OF HANDS 

22 21 25 23 WINGER ATLANTIC 81867 (8.98) (CD) WINGER 

O 26 33 19 KARYN WHITE WARNER BROS. 25637 (198) (CD) KARYN WHITE 

24 18 16 11 PINK FLOYD A COLUMBIA PC2 44484 (CD) DELICATE SOUND OF THUNDER 

25 29 34 25 LIVING COLOUR EPIC BFE 44099 /E.P.A. (CD) VIVID 

26 19 18 43 TRACY CHAPMAN 2 ELEKTRA 60774 (9.98) (CD) TRACY CHAPMAN 

27 24 26 56 TAYLOR DAYNE A ARISTA AL 8529 (998) (CD) TELL IT TO MY HEART 

28 27 20 66 GEORGE MICHAEL A6 COLUMBIA OC 40867 (CD) FAITH 

® 36 45 26 ' NEW KIDS ON THE BLOCK COLUMBIA FC 40985 (CD) HANGIN' TOUGH 

30 23 19 12 CROSBY, STILLS, NASH & YOUNG ATLANTIC 81888 (9.98) (CD) AMERICAN DREAM 

31 31 29 31 CINDERELLA 2 MERCURY 834 612 1 /POLYGRAM (CD) LONG COLD WINTER 

32 28 27 14 RATT ATLANTIC 81929 (9.98) (CD) REACH FOR THE SKY 

33 33 36 13 THE BOYS MOTOWN 6260 (8.98) (CD) MESSAGES FROM THE BOYS 

34 34 38 17 BULLETBOYS WARNER BROS. 25782 (8.98) (CD) BULLETBOYS 

35 32 31 33 NEW EDITION MCA 42207 (BOB) . (CD) HEART BREAK 

36 25 21 12 KISS MERCURY 836 427 I /POLYGRAM (CD) SMASHES, THRASHES & HITS 

37 38 47 13 SAMANTHA FOX JIVE 1150 -1 -J /RCA (9.98) (CD) I WANNA HAVE SOME FUN 

38 35 22 15 BARBRA STREISAND COLUMBIA 40880 (CD) TILL I LOVED YOU 

39 51 56 38 ROD STEWART A WARNER BROS. 25684 (9.98) (CD) OUT OF ORDER 

40 45 43 22 METALLICA A ELEKTRA 60812 (198) (CD) ... AND JUSTICE FOR ALL 

41 107 - 2 NEW ORDER QWEST 25845 /WARNER BROS. (998) (CD) TECHNIQUE 

42 57 68 14 MIKE + THE MECHANICS ATLANTIC 81923 (918) (CD) LIVING YEARS 

43 40 40 16 DURAN DURAN CAPITOL CI -90958 (9.98) (CD) BIG THING 

® 49 52 12 SHEENA EASTON MCA 42249 (198) (CD) THE LOVER IN ME 

45 68 95 5 SOUNDTRACK ATLANTIC 81933 (9.98) (CD) BEACHES 

46 46 44 16 BANGLES COLUMBIA OC 44056 (CD) EVERYTHING 

47 37 30 67 INXS 3 ATLANTIC 81796 (9.98) (CD) KICK 

48 43 32 18 LUTHER VANDROSS EPIC of 44308/E.P.A. (CD) ANY LOVE 

49 39 35 36 VAN HALEN A3 WARNER BROS. 25732 (9.98) (co) OU81 2 

50 44 42 13 JOE SATRIANI RELATIVITY 8265 /IMPORTANT (698) (CD) DREAMING # 11 

51 41 41 39 JOAN JEU AND THE BLACKHEARTS UP YOUR ALLEY 
CBS ASSOCIATED FZ 44146 /E.P.A. (CD) 

52 48 54 53 BASIA EPIC BFE 40767 /E.P.A. (CD) TIME AND TIDE 

O 67 100 3 ENYA GEFFEN 24233 (9.98) (CD) WATERMARK 

® 58 59 30 GUY UPTOWN 42176 /MCA (8.98) (CD) GUY 

©Copyright 1989, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE). 

Cji NEW Po, ROY ORBISON VIRGIN 90158 (9.98) (CD) MYSTERY GIRL 

56 53 49 20 . ROB BASE & D.J. E -Z ROCK PROFILE 1267 (8.98) (CD) IT TAKES TWO 

57 55 50 14 MICHAEL JACKSON 6 EPIC OE4o600 /E.P.A. (CD) BAD 

® 70 84 4 COWBOY JUNKIES RCA 8568.1 -R (8.98) (CD) THE TRINITY SESSION 

59 52 58 36 ERASURE SIRE 25730 /REPRISE (8.98) (CD) THE INNOCENTS 

60 60 61 1 SHERIFF CAPITOL C1. 91216(6.98) (CD) SHERIFF 

61 50 53 38 BREATHE A &M SP 5163 (8.98) (CD) ALL THAT JAZZ 

62 62 63 11 EAZY-E RUTHLESS SL 57100 /PRIORITY (B.98) (CD) EAZY- DUZ -IT 

63 47 39 33 STEVE WINWOOD A2 VIRGIN 90946 (9.98) (CD) ROLL WITH IT 

64 61 62 15 STEVE EARLE UNI 7 /MCA (8.98) (CD) COPPERHEAD ROAD 

65 65 66 21 VIXEN EMI 46991 (9.98) (CD) VIXEN 

66 54 51 33 CHICAGO REPRISE 25714 (9.98) (CD) 19 

67 56 46 7 NEIL DIAMOND COLUMBIA OC 45025 (CD) THE BEST YEARS OF OUR LIVES 

® 73 79 4 LOU REED SIRE 25829 /WARNER BROS. (9.98) (CD) NEW YORK 

Ó9 NEWS 1 TONE LOC DELICIOUS VINYL DV 3000 /ISLAND (8.98) (CD) LOC -ED AFTER DARK 

70 69 64 36 MELISSA ETHERIDGE ISLAND 90875 /ATLANTIC (198) (CD) MELISSA ETHERIDGE 

: 72 81 10 GIPSY KINGS MUSICIAN 60845 /ELEKTRA (9.98) (CD) GIPSY KINGS 

72 66 60 27 INFORMATION SOCIETY INFORMATION SOCIETY 
TOMMY BOY TBLP 25691 /REPRISE (8.98) (CD) 

73 64 55 18 BOY MEETS GIRL RCA 8414 -1 -R (8.98) (CD) REEL LIFE 

74 74 74 19 KIX ATLANTIC 81877 (9.98) (CD) BLOW MY FUSE 

75 59 48 26 THE ESCAPE CLUB ATLANTIC 81871 (8.98) (CD) . WILD, WILD WEST 

76 76 83 11 THE WATERBOYS CHRYSALIS 41589 (CD) FISHERMAN'S BLUES 

]) 17 86 12 M.C. HAMMER CAPITOL 01-90924 (198) (CD) LET'S GET IT STARTED 

78 63 57 18 OZZY OSBOURNE CBS ASSOCIATED OZ 44245/E.P.A. (CD) NO REST FOR THE WICKED 

79 79 99 14 HOUSE OF LORDS RCA /SIMMONS 8530.1.R/RCA (8.98) (CD) HOUSE OF LORDS 

® NEW 1 BOB DYLAN & THE GRATEFUL DEAD COLUMBIA OC 45056 (CD) DYLAN & THE DEAD 

81 71 65 24 KYLIE MINOGUE GEFFEN GHS 24195(8.98) (CD) KYLIE 

$2 83 89 19 WAS (NOT WAS) CHRYSALIS 41664 (CD) WHAT UP, DOG? 

® NEW 1 TESLA GEFFEN GHS 24224 (9.98) (CD) THE GREAT RADIO CONTROVERSY 

® 90 113 5 SLICK RICK DEF JAM FC 40513 /COLUMBIA (CD) THE GREAT ADVENTURES OF SLICK RICK 

85 81 75 12 AL JARREAU REPRISE 25778 (9.9B) (co) HEART'S HORIZON 

86 86 97 6 TODAY MOTOWN 6261 (8.98) (CD) TODAY 

$% 91 123 33 VANESSA WILLIAMS WING 835 6941 /POLYGRAM (CD) THE RIGHT STUFF 

88 75 67 75 SOUNDTRACK 10 RCA 6408 -1 -R (998) (CD) DIRTY DANCING 

89 78 80 16 PET SHOP BOYS EMI 90868 (918) (CD) INTROSPECTIVE 

90 80 77 31 BRITNY FOX COLUMBIA BFC 44140 (CD) BRITNY FOX 

91 153 - 2 SKID ROW ATLANTIC 81936 (9.98) (CD) SKID ROW 

92 94 104 9 THEY MIGHT BE GIANTS BAR /NONE 72600 /RESTLESS(898) (co) LINCOLN 

® 105 129 3 VIOLENT FEMMES SLASH 25819 /WARNER mos. (9.98) (CD) 3 

94 89 82 66 JOE SATRIANI RELATIVITY 8193 /IMPORTANT(8.98) (CD) SURFING WITH THE ALIEN 

95 102 102 7 , ROY ORBISON VIRGIN 90604 (12.98) (CD) IN DREAMS 

96 82 78 12 DOKKEN ELEKTRA 60823 (13.98) (CD) BEAST FROM THE EAST 

97 88 73 23 MICHELLE SHOCKED MERCURY 834 924 1 / POLYGRAM (CD) SHORT SHARP SHOCKED 

98 85 71 41 AL B. SURE! WARNER BROS. 25662 (8.98) (CD) IN EFFECT MODE 

99 95 87 18 EDDIE MONEY COLUMBIA OC 44302 (CD) NOTHING TO LOSE 

100 100 116 6 CAMOUFLAGE ATLANTIC 81886 (898) (CD) VOICES & IMAGES 

(ED 112 112 5 SOUNDTRACK CAPITOL CI.91185 (9.98) (CD) TEQUILA SUNRISE 

102 92 88 59 KEITH SWEAT 2 VINTERTAINMENT 60763 /ELEKTRA (8.98) (CD) MAKE IT LAST FOREVER 

103 84 69 32 ROBERT PALMER EMI 48057 (998) (co) HEAVY NOVA 

104 93 98 10 THE PURSUIT OF HAPPINESS CHRYSALIS BFV 41675 (CD) LOVE JUNK 

® 109 111 23 JANE'S ADDICTION WARNER BROS. 25727 (8.98) (CD) NOTHING'S SHOCKING 

106 96 92 20 THE JEFF HEALEY BAND ARISTA AL 8553 (8.98) (CD) SEE THE LIGHT 

107 98 90 18 SIR MIX -A -LOT NASTYMIX 70123 (198) (CD) SWASS 

® 127 - 2 THE FIXX RCA 8566.1.R (8.98) (CD) CALM ANIMALS 

109 87 72 19 SOUNDTRACK ATLANTIC 81905 (9.98) (CD) BUSTER 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a numeral 

following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product. 
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THE NEW ALBUM 

Produced by Stevie B. 

Executive Producer: Herb Moelis. 

Available on LMR Records, 

Cassettes and Compact Discs 

THE NEW SINGLE 

"I WANNA BE THE ONE" 

LEFRAK -MOELIS RECORDS 

Available on LMR Records, 

Maxi- Single and Cassingle 
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THE ORIGINAL MOTION PICTURE 
SOUNDTRACK 

The critically acclaimed movie is now a hit -filled soundtrack featuring 

by The Belle Stars by Johnny Clegg & Savukct 
From the United Artists Picture Rain Man 

Soundtrack produced by Allan Mason 

www.americanradiohistory.com

www.americanradiohistory.com
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ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)' 

110 114 121 7 ROY ORBISON RHINO 71493 (14.98) (CD) FOR THE LONELY: AN ANTHOLOGY, 1956 -1965 

®1 NEW Pl. 1 LYLE LOVETT MCA /CURB 42263/MCA (8.98) (CD) LYLE LOVETT AND HIS LARGE BAND 

Ca 124 114 13 LEVERT ATLANTIC 81926 (9.98) (CD) JUST COOLIN' 

113 104 105 10 KID 'N PLAY SELECT 21628 (8.98) (CD) 2 HYPE 

la 130 133 39 TONY! TONI! TONE! WING 835 549 1/POLYGRAM (CD) WHO? 

115 97 94 77 DEBBIE GIBSON A3 ATLANTIC 81780 (8.98) (CD) OUT OF THE BLUE 

116 101 91 10 THE ART OF NOISE CHINA 837 3671 / POLYGRAM (CD) THE BEST OF THE ART OF NOISE 

117 117 93 13 BOYS CLUB MCA 42242 (8.98) (CD) BOYS CLUB a 120 120 35 TONI CHILDS A &M SP 5175 (8.98) (CD) UNION 

119 121 107 44 D.J. JAZZY JEFF & THE FRESH PRINCE A2 HE'S THE D.J., I'M THE RAPPER 
JIVE 1091 -1 -J /RCA (8.98) (CD) 

120 110 117 26 THE JUDOS RCA /CURB 8318-1 -R/FICA (898) (CD) GREATEST HITS 

121 113 106 30 RANDY TRAVIS A WARNER BROS. 25738 (8.98) (CD) OLD 8 X 10 

122 122 96 18 KEITH RICHARDS VIRGIN 90973 (9.98) (CD) TALK IS CHEAP 

123 106 110 38 SADE EPIC OE 44210/E.P.A. (CD) STRONGER THAN PRIDE 

124 126 85 13 D.J. JAZZY JEFF & THE FRESH PRINCE JIVE 1026 -1 -1 /RCA (8.98) (CD) ROCK THE HOUSE 

125 115 115 24 WILL TO POWER EPIC FE 40940 /E.P.A. (CD) WILL TO POWER 

126 99 70 13 SAM KINISON WARNER BROS. 25748 (9.98) (CD) HAVE YOU SEEN ME LATELY? 

127 111 101 19 WHEN IN ROME VIRGIN 90994 (8.98) (CD) WHEN IN ROME 

128 103 76 42 CHEAP TRICK EPIC OE 40922/E.P.A. (CD) LAP OF LUXURY 

129 129 132 5 KING TEE CAPITOL C1-90544 (8.98) (CD) ACT A FOOL 

130 118 118 12 JULIA FORDHAM VIRGIN 90955 (8.98) (CD) JULIA FORDHAM 

131 131 147 5 OFRA HAZA SIRE 25816 /WARNER BROS. (8.98) (CD) SHADAY 

132 116 103 44 BOBBY MCFERRIN A EMI El 48059 (898) (CD) SIMPLE PLEASURES 

133 119 119 12 THE JIMI HENDRIX EXPERIENCE RYKODISC RALP 0078 (13.98) (CD) RADIO ONE 

134 125 122 21 ICE -T SIRE 25765/WARNER BROS. (8.98) (CD) POWER 

® NEW I CHARLIE SEXTON McA 6280 (9.98) (CD) CHARLIE SEXTON 

136 136 146 22 JOHN HIATT A &M SP 5206 (8.98) (CD) SLOW TURNING 

137 137 161 5 FAIRGROUND ATTRACTION RCA 8596 -1 -R (8.98) (CD) THE FIRST OF A MILLION KISSES 

138 123 108 23 BAD COMPANY ATLANTIC 81884 (9.98) (CD) DANGEROUS AGE 

® 147 138 88 GLORIA ESTEFAN & MIAMI SOUND MACHINE A2 EPIC OE 40769/E.P.A (CD) LET IT LOOSE 

140 135 137 63 ORIGINAL LONDON CAST POLYOOR 831 273 -1 /POLYGRAM (co) PHANTOM OF THE OPERA 

141 141 153 4 FEMME FATALE MCA 42155 (8.98) (CD) FEMME FATALE 

® NEW 1 ALABAMA RCA 8587-1.R (9.98) (CD) SOUTHERN STAR 

® 165 - 2 MIDGE URE CHRYSALIS FV 41649 (CD) ANSWERS TO NOTHING 

® 145 167 4 MARC ALMOND CAPITOL 01.91042 (898) (CD) THE STARS WE ARE 

145 134 144 26 THE ROBERT CRAY BAND DON'T BE AFRAID OF THE DARK 
HIGHTONE /MERCURY 834 923 1 /POLYGRAM (CD) 

® 148 124 17 RICKY VAN SHELTON COLUMBIA FC 44221 (CD) LOVING PROOF 

147 128 128 25 TOMMY CONWELL AND THE YOUNG RUMBLERS COLUMBIA FC 44186 (co) RUMBLE 

148 108 109 12 MAXI PRIEST VIRGIN 90957 (8.98) (CD) MAXI PRIEST 

149 133 125 15 IVAN NEVILLE POLYDOR 834 896 1 /POLYGRAM (CD) IF MY ANCESTORS COULD SEE ME NOW 

® NEW 1 THE REPLACEMENTS SIRE 25831 /REPRISE (9.98) (CD) DON'T TELL A SOUL a NEW 1 JON BUTCHER CAPITOL C 1.90238 (9.98) (CD) PICTURES FROM THE FRONT 

154 149 '149 ANITA BAKER A4ELEKTRA60444 (8.98)(CD) RAPTURE 

153 144 131 31 PUBLIC ENEMY IT TAKES A NATION OF MILLIONS TO HOLD US BACK 
DEF JAM BSW 44303 /COLUMBIA (CD) 

160 1 OINGO BOINGO THE BEST OF OINGO BOINGO: SKELETONS IN THE CLOSET 
A &M SP 5217 (8.98) (CD) 

155 156 158 11 JULIAN COPE ISLAND 91025 /ATLANTIC (9.98) (CD) MY NATION UNDERGROUND 

TOP POP ALBUMS A -Z (LISTED BY ARTISTS) 

10, 000 Maniacs 199 
2 Live Crew 164 

Paula Abdul 13 
Aerosmith 189 
Alabama 142 
Marc Almond 144 
Anthrax 157 
The Art Of Noise 116 
Rick Astley 19, 184 

Bad Company 138 
Anita Baker 8, 152 
Bangles 46 
Rob Base & D.J. E -Z Rock 56 
Basia 52 
Bon Jovi 7 
Boy Meets Girl 73 
Boys Club 117 
The Boys 33 
Breathe 61 
Edie Brickell & New Bohemians 4 
Britny Fox 90 
Bobby Brown 1 

Bulgarian State Female Choir 181 
Bulletboys 34 
Jon Butcher 151 
Jonathan Butler 179 

Cameo 173 
Camouflage 100 
Candlemass 182 
Tracy Chapman 26 
Cheap Trick 128 
Cherrelle 192 
Chicago 66 
Toni Childs 118 
Cinderella 31 
T.Conwell /Young Rumblers 147 
Julian Cope 155 
Cowboy Junkies 58 
The Robert Cray Band 145 
Crosby, Stills. Nash & Young 30 
David Crosby 180 

D.J. Jazzy Jeff/ Fresh Prince 119, 
124 
Taylor Dayne 27 
The Dead Milkmen 183 
Def Leppard 6. 195 
Neil Diamond 67 
Dire Straits 194 
Dokken 96 
Dreams So Real 159 
Duran Duran 43 

Bob Dylan & The Grateful Dead 

Steve Earle 64 
Sheena Easton 44 
Eazy -E 62 
Enya 53 
Erasure 59 
The Escape Club 75 
Gloria Estefan /Miami Sound 139 
Melissa Etheridge 70 

Fairground Attraction 137 
Femme Fatale 141 
The Fixx 108 
Roberta Flack 185 
Fleetwood Mac 16 
Julia Fordham 130 
Samantha Fox 37 

Kenny G 14 
Debbie Gibson I I, 115 
Gipsy Kings 71 
Guns N' Roses 2, 5 
Guy 54 

M.C. Hammer 77 
Ofra Haze 131 
The Jeff Healey Band 106 

80 The Jimi Hendrix Experience 133 
John Hatt 136 
Hothouse Flowers 168 
House Of Lords 79 

Ice -T 134 
Information Society 72 
INXS 47 

Freddie Jackson 193 
Michael Jackson 57 
Jane's Addiction 105 
AI Jarreau 85 
Joan Jett And The Blackhearts 
Journey 10 
The Judds 120 

Chaka Khan 176 
Kid 'N Play 113 
King Tee 129 
Sam Kinison 126 
Kiss 36 
Kix 74 

L'Trimm 188 
LeVert 112 
Huey Lewis & The News 
Little Feat 178 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE) 

156 139 126 22 K.T. OSLIN RCA 8369.1 -R (8.98) (CD) THIS WOMAN 

157 132 135 20 ANTHRAX MEGAFORCE /ISLAND 91004 /ATLANTIC (9.98) (CD) STATE OF EUPHORIA 

158 158 181 5 LEE RITENOUR GRP GR 9570 (9.98) (CD) FESTIVAL 

159 150 156 12 DREAMS SO REAL ARISTA AL 8555 (8.98) (CD) ROUGH NIGHT IN JERICHO 

160 140 164 20 SA-ARE CUTTING/MERCURY 834 922 1/POLYGRAM (CD) SA -FIRE 

© 196 - 2 TANITA TIKARAM REPRISE 25839 (8.98) (co) ANCIENT HEART 

162 162 162 5 SOUNDTRACK WIG SP 45036 /E.P.A. (CD) TWINS 

44 166 184 3 MARTIKA COLUMBIA FC 44290 (co) MARTIKA 

164 164 182 38 2 LIVE CREW LUKE SKYYWALKER XR 101 (8.98) (CD) MOVE SOMETHIN' 

165 142 142 27 HUEY LEWIS & THE NEWS CHRYSALIS Ov 41622 (CD) SMALL WORLD 

166 138 134 13 ROBBIE NEVIL EMI 48359 (9.98) (CD) A PLACE LIKE THIS 

167 143 130 28 SALT -N-PEPA NEXT PLATEAU PL 101 1 (8.98) (CD) A SALT WITH A DEADLY PEPA 

168 155 157 26 HOTHOUSE FLOWERS LONDON 828 101 1/POLYGRAM (CD) PEOPLE 

© 187 194 91 RANDY TRAVIS A3 WARNER BROS. 25568 (8.98) (CD) ALWAYS & FOREVER 

170 152 139 49 SOUNDTRACK A3 RCA 6965-1-R (9.98) (CD) MORE DIRTY DANCING 

171 163 165 99 U2 A5 ISLAND 90581 /ATLANTIC (9.98) (CD) THE JOSHUA TREE 

172 171 163 18 THIRTY EIGHT SPECIAL A &M SP 5218 (8.98) (CD) ROCK & ROLL STRATEGY 

173 161 136 15 CAMEO ATLANTA ARTISTS 836 002 1 /POLYGRAM (CD) MACHISMO 

]® 185 169 14 'TIL TUESDAY EPIC of 44041/E.P.A. (CO) EVERYTHING'S DIFFERENT NOW 

175 151 141 19 RANDY NEWMAN REPRISE 25773 (8.98) (CD) LAND OF DREAMS 

176 146 150 10 CHAKA KHAN WARNER BROS. 25707 (9.98) (CD) C.K. 

177 167 145 63 UB4O A A &M SP 4980 (8.98) (CD) LABOUR OF LOVE 

178 157 140 27 LITTLE FEAT WARNER BROS. 25750 (9.98) (CD) LET IT ROLL 

179 182 178 16 JONATHAN BUTLER JIVE 1136 -1 -J /RCA (8.98) (co) MORE THAN FRIENDS 

® NEW O 1 DAVID CROSBY A &M SP 5232 (8.98) (CD) OH YES I CAN 

181 189 171 10 BULGARIAN STATE RADIO & T.V. FEMALE CHOIR MYSTERY OF BULGARIAN VOICES 
NONESUCH /EXPLORER 79165 /ELEKTRA (998)(CD) 

182 174 174 5 CANDLEMASS METAL BLADE 73340 /ENIGMA (898) (CD) ANCIENT DREAMS 

® 190 190 8 THE DEAD MILKMEN FEVER 73351 /ENIGMA (8.98) (CD) , BEELZEBUBBA 

184 149 127 57 RICK ASTLEY RCA 6822.1 -R (8.98) (CD) WHENEVER YOU NEED SOMEBODY 

185 159 168 6 ROBERTA FLACK ATLANTIC 81916 (988) (CD) OASIS 

186 184 155 27 UB4O A &M SP 5213 (8.98) (CD) UB4O 

187 178 143 18 SOUNDTRACK CAPITOL C1- 90803 (14.98) (CD) IMAGINE: JOHN LENNON 

188 188 196 16 L'TRIMM ATLANTIC 81925 (8.98) (CD) GRAB IT! 

189 170 152 11 AEROSMITH COLUMBIA FC 44487 (CD) GEMS 

190 169 159 15 VARIOUS ARTISTS A &M SP 3918 (9.98) (co) STAY AWAKE 

191 173 170 7 SOUNDTRACK WALT DISNEY 64101 (8.98) (co) OLIVER & COMPANY 

192 175 166 14 CHERRELLE TABU oz 44148/E.P.A. (CD) AFFAIR 

193 193 188 28 FREDDIE JACKSON CAPITOL C1 -48987 (898) (CD) DON'T LET LOVE SLIP AWAY 

194 179 148 15 DIRE STRAITS WARNER BROS. 25794 (9.98) (CD) MONEY FOR NOTHING 

195 177 179 115 DEF LEPPARD A7 MERCURY 810 308 1/POLYGRAM (CD) PYROMANIA 

196 186 175 18 R.E.M. I.R.S. 6262/MCA (9.98) (CD) EPONYMOUS 

197 168 151 54 MIDNIGHT OIL COLUMBIA BFC 40967 (CD) DIESEL AND DUST 

198 180 176 42 SCORPIONS MERCURY 832 963 1 /POLYGRAM (CD) SAVAGE AMUSEMENT 

199 176 160 75 10,000 MANIACS ELEKTRA 60738 (8.98) (CD) IN MY TRIBE 

200 197 189 11 JUDSON SPENCE ATLANTIC 81902 (9.98) (CD) JUDSON SPENCE 

Living Colour 25 
Lyle Lovett 111 

Martika 163 
Bobby McFerrin 132 
Metallica 40 R.E.M. 196, 12 
George Michael 28 Ratt 32 
Midnight Oil 197 Lou Reed 68 
Mike u The Mechanics 42 The Replacements 150 
Kylie Minogue 81 Keith Richards 122 
Eddie Money 99 Lee Ritenour 158 

Rush 21 

Sa -Fire 160 
Sade 123 

29 Salt -N -Pepa 167 
Joe Satriani 50, 94 
Scorpions 198 
Charlie Sexton 135 
Ricky Van Shelton 146 
Sheriff 60 
Michelle Shocked 97 
Sir Mix -A -Lot 107 
Skid Row 91 
Slick Rick 84 
SOUNDTRACKS 

Beaches 45 
Buster 109 

Poison 9 
Maxi Priest 148 
Public Enemy 153 
The Pursuit Of Happiness 

Ivan Neville 149 
51 Robbie Nevil 166 

New Edition 35 
New Kids On The Block 
New Order 41 
Randy Newman 175 

Oingo Boingo 154 
Roy Orbison 110, 95, 55 
Original London Cast 140 
Ozzy Oslourne 78 
K.T. Oslin 156 

Robert Palmer 103 
165 Pet Shop Boys 89 

Pink Floyd 24 

Cocktail 17 
Dirty Dancing 88 
Imagine John Lennon 187 

104 More Dirty Dancing 170 
Oliver & Company 191 
Tequila Sunrise 101 
Twins 162 

Judson Spence 200 
Rod Stewart 39 
Barbra Streisand 38 
AI B. Sure! 98 
Keith Sweat 102 

Tesla 83 
They Might Be Giants 92 
Thirty Eight Special 172 
Tiffany 18 
Tanita Tikaram 161 
'Til Tuesday 174 
Today 86 
Tone Loc 69 
Tony! Toni! Tone! 114 
Traveling Wilburys 3 
Randy Travis 169. 121 

U2 171, 15 
UB40 177.186 

Midge Ure 143 

Van Halen 49 
Luther Vandross 48 
VARIOUS ARTISTS 

Stay Awake 190 
Violent Femmes 93 
Vixen 65 

Was (Not Was) 82 
The Waterboys 76 
When In Rome 127 
Karyn White 23 
White Lion 20 
Will To Power 125 
Vanessa Williams 87 
Winger 22 
Steve Winwood 63 
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PROBLEM SOLVING GRADUAL 
(Continued from page 3) 

eliminating any necessity to amend 
the U.S. Copyright Act in that re- 
gard. 

The NMPA notes that for the third 
consecutive year, The Coalition 
Against Source Licensing, of which it 
is an active member, had defeated 
source- licensing bills supported by 
the broadcasting industry introduced 
in Congress. The report adds that the 
NMPA places "great importance" on 
preventing mandatory source licens- 
ing legislation, which would result in 
"an enormous loss of earnings to 
songwriters and copyright owners 
and administrators" by enabling per- 
forming rights to be acquired on a 
buyout basis, cutting the songwriter 
and copyright owner out of participa- 
tion regardless of the future income 
the program produces. 

On the home taping issue, the 
NMPA is encouraged by its recent 
meetings in Japan with foreign elec- 
tronics manufacturers regarding the 
possibility of reaching a solution to 
the problem. It notes that "technolog- 
ical approach" home taping bills in- 
troduced during the last congressio- 
nal session died in committee, and be- 
lieves that a royalty solution is 
preferable to a technical one. 

On the international scene, the 
NMPA met with officials from the 
European Economic Community, the 
Scandinavian nations, Japan, Austra- 
lia, New Zealand, and Canada in 
Washington, D.C., to explore the pos- 
sibility of including intellectual -prop- 
erty standards under the framework 
of the upcoming international Gener- 
al Agreement on Tariffs and Trade 
negotiations. 

The NMPA "strongly supports" 
the U.S. position that advocates adop- 
tion in the next GATT round of trade 
talks in 1989 of consistent interna- 
tional standards for intellectual prop- 
erty, including Berne -compatible 
copyright protections, border and in- 
ternal enforcement mechanisms, and 
a dispute settlement procedure. 

The association submitted exten- 
sive comments on the European Com- 
munity Commission green paper on 
intellectual -property laws to the 
Brussels Commission. It welcomes 
the paper's recommendations on anti - 
piracy, record rental, and GATT par- 
ticipation, but regrets its attitude on 
home taping and the implication that 
only a technological solution to digi- 
tal home taping is necessary. 

As part of its increasing interna- 
tional role, the NMPA has consulted 
with the U.K. Mechanical Copyright 
Protection Society on matters relat- 

ing to the new U.K. Copyright Act 
and mechanical licensing in view of 
the abolition of the statutory compul- 
sory license under that law. 

The same act has proved a disap- 
pointment to the Music Publishers 
Assn. of the U.K. The MPA report as- 
serts that agreement must be 
reached on how recordings will be li- 
censed following the abolition of the 
statutory rule so that the financial 
and commercial interests of music 
copyright owners are given maxi- 
mum protection. 

The MPA also deplores the ab- 
sence of a levy on blank tapes for pri- 
vate recording and of rental rights 
for music copyright owners "who are 
now expected to negotiate with the 
record producers to obtain a portion 
of any income they receive." The as- 
sociation is making presentations to 
the ECC on its green paper through 
its membership in the Music Copy- 
right Reform Group, and these will 
include a plea to extend the period of 
copyright protection after the death 
of the author to 70 from the present 
50 years. 

The MPA is concerned about the 
appearance of controlled -composition 
clauses in contracts. It says this prac- 
tice- already well known in the 
U.S. -whereby a record company 
that has already signed an artist who 
writes his own material insists in 
their contract that the rate of me- 
chanical royalties paid to his publish- 
er on his works will be less than nor- 
mal will have to be resisted. "It 
seems sensible that some kind of cen- 
tral control will be necessary in the 
future, and this danger has already 
been recognized by the MPA council 
and the MCPS board." 

Canada has also abolished its com- 
pulsory license, but after eight 
months of negotiations with the Ca- 
nadian Record Industry Assn., the 
Canadian Music Publishers Assn. is 
not optimistic that an agreement can 
be reached collectively between copy- 
right owners and users. The CMPA 
sees the controlled- composition provi- 
sion as the main stumbling block to 
such an agreement. 

It comments that the multinational 
record companies want to control the 
rates and all the terms for composi- 
tions written or co-written by the art- 
ists they sign and at the same time 
have a guaranteed uniform rate 
granted by all noncontrolled copy- 
rights. It sees the issue as "very cru- 
cial" for music publishing's future in 
any country where rates are negoti- 
ated. 

ITELARd 

REGIONAL SALES MANAGER 
-Northeastern United States - 

A unique and exciting career opportunity exists with our GRAMMY AWARD 
winning firm. Telarc International Corporation, a world renown independent la- 

bel, is seeking a Regional Sales Manager based in the New York City area. 

We seek a dynamic professional with a minimum of 5 years experience in the 
record business and a strong knowledge of classical music. This individual will 

report to the National Sales Manager in Cleveland. Due to the travel required 

(15%), a sales person with an independent management style is desired. Re- 

sponsibilities will include sales management (work with independent sales 
representatives), and label promotion. 

Qualified applicants may submit resume and salary requirements in confi- 
dence to 

Regional Sales Manager Position 
TELARC INTERNATIONAL CORPORATION 
23307 Commerce Park Road 
Cleveland, OH 44122 

The lack of agreement has resulted 
in "thousands of sound carriers being 
manufactured and sold without a li- 
cense since the record companies re- 
fuse to sign the licenses at the rates 
and terms requested by the individ- 
ual copyright owner," declares the 
CMPA. 

The Canadian group remarks that 
it will be a year at least before the 
copyright provisions of the recent 
free -trade agreement between Cana- 
da and the U.S. come into force. The 
definition of "broadcasting" will be 
revised to include all transmissions 
by cable, paving the way to copyright 
liability on the cable industry. The 
rates will be subject to review by the 
new Copyright Board. 

The Deutscher Musikverleger-Ver - 
band of West Germany notes impor- 
tant changes during the second half 
of 1988 regarding negotiations be- 
tween copyright societies and the rec- 
ord industry, with the majority of the 
European copyright societies now 
"under the BIEM roof." The DMV 
and the German record companies re- 
cently held the first of what will be 
regular meetings to foster better un- 
derstanding and cooperation. 

The UNIM music publishers orga- 
nization in the Netherlands made two 
attempts to establish a public rental 
right for sound recordings, one using 

as its base the doctrine of unfair com- 
petition and the other the exhaustion 
of right, but the Dutch courts reject- 
ed both proposals. Photocopying of 
printed music is a continuing problem 
requiring constant attention. 

UNIM regards as "a point of great 
importance" the need to establish a 
central European office where the in- 
terests of music publishers can be de- 
fended on an international basis. 

The Union Royale Belge des Edi- 
teurs de Musique notes a long -over - 
due revision of the Belgian Copyright 
Law of 1886. It will give protection 
for 70 years after death and intro- 
duce a blank -tape levy, half of which 
will be devoted to cultural purposes, 
but Belgium has still not ratified the 
Berne Convention, the Geneva Con- 
vention, and the Brussels Convention. 

The URBEM regrets the lack of in- 
fluence and presence at Brussels of 
European publishers. It welcomes 
the debut later this year of an inde- 
pendent TV station in the Flemish 
part of Belgium, which will be benefi- 
cial in both advertising and promo- 
tion for local product. 

The Musükkikustantajat Ry of Fin- 
land reports continuing progress by 
its copyright committee, which is for- 
mulating new legislation to improve 
neighboring rights and copyright 
protection for computer programs 

and extend the period of protection 
for record producers and performing 
artists to 50 years. It is also address- 
ing the question of rental, and the 
Finnish government is expected to in- 
troduce a bill this year based on the 
committee's recommendations. 

The Music Publishers Assn. of Ja- 
pan also notes copyright reform and 
revision in that country. The associa- 
tion, in conjunction with JASRAC, 
the copyright organization, and audio 
and video software associations, 
gained a provision that mere posses- 
sion, not necessarily display, of pirat- 
ed software with intention to sell will 
constitute a copyright infringement. 
This will make control of software pi- 
racy easier. 

The MPAJ notes that DAT equip- 
ment sales have been impeded by the 
lack of software available because of 
the hardware manufacturers' failure 
to reach agreement with right own- 
ers on measures to alleviate the home 
taping situation. It regards the 
Tandy Corp. of America's announce 
ment last April of the development of 
a recordable /erasable compatible 
disk system as "a shocking piece of 
news" that would have a significant 
impact on the prosperity of those en- 
gaged in the music industry when it 
reaches the market in 1990. 

PICKWICK ENT. TO BOW AUDIO, VID LOGOS 
(Continued from page 4) 

Of the hundreds of masters reac- 
quired by Leslie from Primerica (pre- 
viously American Can, which bought 
Pickwick in 1977) none have ever 
been released on either compact disk 
or cassette. Midpriced to sell for less 
than $10 in CD or cassette form are a 
number of MOR acts -on either the 
Jazz Concepts or American Musical 
Treasures logo. These include al- 
bums featuring performances by Ed- 
die Condon, Erroll Garner, Les 
Brown, Jerry Gray, the Pied Pipers, 
the Jimmy Dorsey Orchestra, the Ink 
Spots, Kate Smith, Lena Horne, Mel 
Torme, Connie Boswell, Billy Dan- 
iels, Woody Herman, and the Melach- 
rino Strings, among others. 

As for the Moss Music Group, Hy- 
man says that in addition to new re- 
cording projects, the label will offer 

new packaging on its Vox and Turn- 
about lines, to be designed by John 
Berg. Introducing a new Vox Imperi- 
al line is "From London To Broad- 
way," a collection of show tunes con- 
ducted by David Amram with Fred 
Hirsch on piano. 

Hyman thinks classical product 
has "[greatly] undervalued sales op- 
portunities. As the population gets 
older, the opportunities get bigger 
and bigger." He also holds that new 
age music is a "stepping stone to 
classical music. It is, in fact, a classi- 
cal primer." 

For Diamond Entertainment's 
home video releases, Hyman prom- 
ises a number of action -adventure 
features and a sell- through line of 
$19.95 and $29.95 titles. One of the 
first A titles is "Tiger Shark," star- 

ADE BUYS GTI FROM FOUNDER 
(Continued from page 6) 

agency since his legal problems be- 
gan and paves the way for future 
growth. "There are a number of at- 
tractions that might have been afraid 
to come here because of the contro- 
versy," Ade says. "We'll overcome 
that." 

Long regarded as one of the pre- 
mier black -talent booking agencies, 
GTI has striven to sign white artists 
in recent years and has added such 
acts as Tiffany, Taylor Dayne, and 
Information Society. 

Ade aims to build the company 
from its current yearly revenues of 
$35 million to a $100 million company 
within five years. He plans to meet 
the challenge not only by diversifying 
his roster and signing established art- 
ists, but by "growing with our attrac- 
tions. We had a long road with them 
over the years and some of them will 
be superstars." 

One current superstar, Luther 
Vandross, left GTI when four of its 
agents departed in December to form 

Pyramid Entertainment Group (Bill- 
board, Jan. 21). Also gone are Kool & 
the Gang and an undetermined num- 
ber of other acts. "We lost a couple of 
attractions as well as the expense of 
a couple of high -salary people," Ade 
says. According to various estimates, 
the agency still has 100 -150 acts. 

At the time Walters was indicted, 
the agency claimed more than 200 at- 
tractions. 

Among the acts on the Famous 
roster are D.J. Jazzy Jeff & the 
Fresh Prince, Cameo, Patti LaBelle, 
Tone -Loc, Kool Moe Dee, and Brenda 
K. Starr. 

Ade has appointed Richard Walter 
to head up the international division 
and John Ade as the head of the pop/ 
dance department. Bruce Nichols re- 
mains head of the jazz /Third World 
division and Mark Hyman continues 
to helm the pop /rock area. Among 
the agents are Stacey Sussman, Joe 
Gandhi, and Lee Stulman. All have 
been with the agency for years. 

ring Mike Stone, John Quade, and 
Pamela Bryant. The order date for 
the $79.95 list title is Wednesday (15) 
and the street date is March 8. Anoth- 
er entry, with a $29.95 list, is 'Pola 
Time- U.S.A.," a 60- minute musical 
variety production by two -time 
Grammy Award winner Jimmy 
Stun. 

To Hyman, the need to develop 
new recording attractions stems 
from a lesson he learned at MGM/ 
UA Home Video. "We had a tremen- 
dous catalog, but it's amazing how 
quickly we ran through it." 

Hyman, on hand at the recent MI- 
DEM meet in Cannes, France, has set 
up European distribution of Pickwick 
audio product through Holland's 
Dureco. Believing that independents 
will be beneficiaries of the 1992 single 
market European economy, Hyman 
says Pickwick may be an independent 
that becomes a major distributor of 
independents. 

... bought, rented, 
hired, whatever you need, 
well tell the world in 

Call Jeff Serrette today 
-(800) 223 -7524 (NY 
residents dial 212 
536 -5174). 
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1989 TO TEST METTLE OF PPV MUSIC EVENTS 
(Continued from page 1) 

of acquisitions for MTV and VH -1, 

says the station "has offers out to 
two unique events that we're trying 
to put together and are in discussions 
with two other situations that may 
come to fruition." 

The first MTV -sponsored tour, 
dubbed the Headbanger's Ball and 
featuring Island Records' Anthrax, 
RCA's Helloween, and Combat Rec- 
ords' Exodus, is not part of the chan- 
nel's plans at the moment, "but that's 
not to say it wouldn't happen," 
McLean says. 

McLean says MTV will make a suc- 
cess of PPV events because it has the 
ability to get the word out on the 
streets about the shows. 

"Because the PPV network is a 
loose organization of cable operators, 
there hasn't been a promotional vehi- 
cle to get the word out. MTV is per- 
fectly positioned to reach people who 
are predisposed to music video." 

McLean says the Viacom empire 
that embraces Showtime, Showtime 
Events Television, MTV, and View- 
er's Choice used its planning for the 
projected airing of the Amnesty In- 
ternational tour last year -a deal 
that ultimately failed -as the basis 
for handling new PPV ventures this 
year. 

May will mark the first MTV PPV 
venture, a milepost that the industry 
will be watching closely. 

"Two concerts will make a major 
impact," predicts Scott Kurnit, presi- 
dent of Showtime Events Television. 
"We'll see a couple little ones and a 
couple of big ones. The little ones will 
be experimental, from a talent that 

[won't] demand big guarantees." 
Kurnit adds, "My general view of 

pay -per -view is that it will come on 
the end of a tour. MTV will build the 
heat on something, with the final pay- 
off on pay -per -view." 

Bruce Karpus, senior VP of Reiss 
Media Productions, the corporation 
behind Request Television, points to 
MTV's May date as a litmus test of 
PPV's concert potential, but declines 
to reveal what the event is. "For that 
genre of music, [the May event] will 
be a good test case, because it has a 
lot of the right elements," he says. 
Karpus predicts that four or five 
PPV music events are likely to air 
within the next seven months. 

An executive with record company 
ties who asks not to be named says 
the summer's potential PPV acts are 
easy to determine. 

"Open up the Billboard charts and 
look at the artists who are multiplat- 
inum; that's what we're talking 
about," he says. 

PPV television's potentially big- 
gest music event to date, a taped con- 
cert performance by Frank Sinatra, 
Liza Minnelli, and Sammy Davis Jr., 
took place Feb. 10. Billed as "The Ul- 
timate Event" by Showtime Events 
Television, the show was carried by 
virtually every PPV company in the 
U.S., according to Showtime, offering 
a potential market of 10 million 
homes. 

However, industry observers say 
that the "Ultimate Event" does not 
provide the ultimate test of PPV's 
concert capabilities, mainly because 
the stars of the show tend to attract 

an older demographic, a profile that 
will not be the target audience for 
this year's other PPV concerts. 

Regarding the Sinatra /Minnelli/ 
Davis event, a source says, "That 
may convince you that Frank isn't a 
great PPV event, but it won't influ- 
ence you about the major pop super- 
stars." 

Other potential candidates for PPV 
treatment this year, suggested by 
PPV observers and record industry 
personnel, include Madonna, a trib- 
ute to the original Woodstock festi- 
val, and the rumored reunions of the 
Rolling Stones or the Who. 

PPV concert events have lagged 
for several reasons, according to in- 
dustry observers. The chief obstacle 
has been the limited number of 
homes with PPV capability, but prob- 
lems with sound, huge artist guaran- 
tees, and the sure-fire box office ap- 
peal of such PPV standardbearers as 
wrestling, boxing, and hit movies 
have all slowed music's PPV partici- 
pation. 

Previous PPV concert events in- 
clude performances by the Who and 
the Rolling Stones in the early '80s, 
the Dirty Dancing tour, and a Grate- 
ful Dead concert performance on 
New Year's Eve two years ago. Al- 
though some of the events made 
money, PPV observers are divided on 
how well they did. 

Eric Frankel, VP of marketing at 
Warner Bros. Inc., says PPV's cau- 
tious concert penetration can only get 
a kick in the pants if cable operators 
"get behind the events and market 
them to the point where we can re- 

NARAS CONSIDERS GOING GLOBAL 
(Continued from page 6) 

ord companies have major input in 
those awards, he notes, NARAS 
members eligible to nominate and 
vote for Grammy winners are all 
from the creative community. "It's a 
peer award," he states. 

He also stresses that "having an 
awards show is only 10% of what an 
academy can do." In this country, he 
says, NARAS has sponsored student 
training and grant programs, among 
other things, and has taken stands on 
important industry issues. It also is 
the only organization representing all 
kinds of musicians, ranging from 
rock and pop to R &B and country. 

"There are a lot of things an acade- 
my does for the music community 
and the music culture," he says, add- 
ing "we've gotten encouraging signs 
from industry leaders in other parts 
of the world" that they see a need for 
similar organizations in their terri- 
tories. 

The NARAS president notes that 
the proposed Japanese academy 
might represent the music industries 
of other Pacific Rim countries as 
well, such as Korea, Taiwan, Singa- 
pore, and Hong Kong. In Europe, he 
says, "we have to study how much 
cross -pollination there is musically 
between Germany, Italy, France, and 
the U.K." 

Greene stresses that NARAS may 
decide not to proceed with its interna- 
tional plans after the feasibility stud- 
ies are completed. He notes that 
NARAS needs to find the right peo- 
ple to work with abroad, that the vot- 
ing procedures of the proposed spin- 
off academies must be acceptable to 
NARAS, and that it must be possible 
to recruit enough members in each of 
the foreign areas to make separate 
awards shows feasible. Pointing out 

that NARAS has about 7,000 mem- 
bers, Greene says, "You can't have 
20 people in a room deciding on the 
awards." 

NARAS has one other criterion: 
The spinoff academies would have to 
be free of influence from corporate 
sponsors, which currently dominate 
several other awards shows, such as 
the Yamaha World Song Festival. 
Many advertisers sponsor the Gram- 
my Awards telecast, of course, but 
Greene states, "There's no interac- 
tion between the sponsors of the 
Grammy show and our awards pro- 
cess." 

While he freely concedes that an in- 

ternational Grammy Awards would 
financially benefit NARAS, he de- 
clares, "We're a nonprofit organiza- 
tion, and any money we make is 
plowed back into educational cam- 
paigns." 

NARAS has longstanding relation- 
ships with other countries, including 
the international broadcasts of the 
Grammy Awards show, which began 
a decade ago and now reach 1 billion 
people worldwide, according to 
Greene. Recently, NARAS an- 
nounced a cross -cultural project with 
Gostelradio, the Soviet Union's radio- 
TV agency. 

DIR PLANS NEW MUSIC TV SHOWS 
(Continued from page 6) 

draw numbers. That hasn't worked. 
They also haven't paid enough atten- 
tion to the quality of the production - 
especially the audio quality -and to 
production elements that mean a lot 
to the artist and the knowledgable 
music fan." 

For example, he says, "It's impor- 
tant to me that during a guitar solo, I 
want to have a closeup shot of the 
guitar player's hands, not the key- 
board player or the drummer. It's 
amazing how many people don't pay 
attention to things like that." 

What's more, adds Meyrowitz, mu- 
sic concerts do not receive enough 
regular broadcast time on television. 
"They mostly get cable specials, 
which are shown 20 or 30 times, until 
you're sick of them. What would 
work better would be a really well 
done, regular weekly concert-based 
series. And it should feature up -and- 
coming bands, not just big stars." 

DIR Television is discussing proj- 
ects with both cable and broadcast 
companies. "Our game plan is that a 
channel is a channel," says 
Meyrowitz. "Cable and broadcast are 
just terms within the industry, they 
don't really mean much to the viewer. 
To him, a channel is just a channel, 
and if it's showing something he 
wants to see, he'll watch it." 

Meyrowitz says that TV is "only 
just now beginning to discover what 
radio found out years ago: To be suc- 
cessful, you have to narrowcast - 
very specifically target your audi- 
ence, and program to that audience." 

To let that audience know about its 
shows in advance, Meyrowitz notes 
that a significant portion of each 
show's budget will be set aside for ra- 
dio promotion. "We reach 5 million 
people a week with `The King Biscuit 
Flower [Hour],' and that's a very big, 
concert-oriented audience," he says. 

coup our investment." 
But Frankel adds: "Before too 

long, concerts will make a lot of 
sense. We will have 50 million homes 
wired, and a half -percent buy rate 
means 250,000 buys at $20 a ticket. 
That would mean [roughly] $2.5 mil- 
lion for a not -very- popular event - 
and $25 million for a popular event." 

Superstars aren't the only enter- 
tainers who stand to benefit if music 
becomes a regular PPV attraction. 
John Scher, the concert promoter and 
head of New Jersey's Monarch En- 
tertainment, sees the future of PPV 
concerts as "quality narrowcasting." 
Scher, who negotiated the Grateful 
Dead PPV show, consults regularly 
with Showtime's Viewer's Choice. 

"You can have a big heavy metal 
show that you couldn't put on Show - 
time or HBO because you don't have 
the problem of a constituency," Scher 
says. "If HBO puts the metal show 
on at midnight, some little old lady in 
Peoria would say, `What is this 
crap ?' " 

Scher says Monarch is working on 
some large and small PPV concert 
deals at the moment and believes the 
events won't impact on his live con- 
cert business. 

"There seems to be a raging de- 
bate within the music industry as to 
whether PPV helps or hurts potential 
live shows," Scher says. "I disagree. 
PPV, as it gets into more homes, will 
bring talent to the homes of people 
who wouldn't be able to see it live be- 
cause that attraction won't come to 
their town, or because that person - 
especially the yuppie generation - 
wants to stay home." 

Michael Omansky, VP of market- 
ing management at RCA Records, 
pegs the slow growth of PPV con- 
certs on a lack of understanding, but 
sees their emergence as "an eventu- 
ality." 

"We do a lot of deals with package 
goods companies," Omansky says. 
"You have to think about what will 
work for them and us. You need that 
type of mentality at PPV. I hear of 
contacts and attempts, but you need 
to combine that with the vision of 
how to use it." 

Omansky says any PPV concert 
explosion will probably change the 
live event scene, but nothing will re- 
place the live tour. 

"Just because we have Wrestle - 
mania doesn't mean they don't do live 
shows at Madison Square Garden," 
he says. "PPV will give groups an op- 
portunity to make more money and 
have an instant impact." However, 
lingering doubts about the potential 
audience and concerns about sound 
quality have led Omansky to hold 
back on committing to any PPV proj- 
ects. 

"There's a rumor 
going around about an 
ad agency that not 
only does great ads but 
designs record covers, 
labels plus 8 other fasci- 
nating services." 

"To find out more 
about this rumor call.. . 
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Place That Face! Winner 
No Mystery Anymore 

NEW YORK Ceci Cano, artist rela- 
tions assistant for Warner Bros. Rec- 
ords, is the winner of Billboard's first 
Place That Face! contest. Cano was 
one of six contest players who cor- 
rectly identified all 20 of the mystery 
executives whose pictures were pub- 
lished in the Jan. 7 issue of Billboard. 
A total of 156 entries were received. 

Cano was presented with the 
grand prize -a new Denon DCD -610 
remote control CD player -after her 
name was drawn from among the fi- 
nalists by Frances Preston, president 
and CEO of BMI. Preston, of course, 
was one of our 20 mystery execs. For 
those of you who are still scratching 
your heads over this contest, here are 
the others: 

1. Tom Noonan, Billboard; 2. Marc 
Nathan, Atlantic Records; 3. Dick 
Asher, PolyGram; 4. Ernie Singleton, 
Warner Bros.; 5. Bruce Lundvall, 
Blue Note /Capitol; 6. Mo Ostin, 
Warner Bros.; 7. Rick Blackburn, 
Venture Entertainment; 8. Joe Smith, 
Capitol -EMI Music; 9. Bob Buziak, 
RCA Records; 10. Sal Licata, EMI; 
11. Tommy Mottola, Columbia Rec- 
ords; 12. Preston; 13. Al Teller, MCA; 
14. Bob Merlis, Warner Bros.; 15. 
Margo Knesz, Atlantic Records; 16. 
Dr. George Butler, Columbia; 17. 
Russ Solomon, Tower Records; 18. 
Rick Dobbis, RCA; 19. Walter Yetni- 
koff, CBS Records; and 20. Irwin 
Robinson, EMI Music Publishing 
Worldwide. 

To all who entered the contest, we 
say: Thanks! We are already rustling 
up more pictures for round two of 
Place That Face! In fact, we would 

At top, Place That Face! winner Ceci 
Cano receives her Denon DCD player 
from Billboard L.A. bureau chief Dave 
DiMartino, left, and Tom Noonan, 
Billboard's associate publisher, 
research & development And above, 
Frances Preston of BMI picks the 
winning entry as Billboard deputy editor 
Iry Lichtman looks on. (Photos: Attila 
Csupo, Chuck Pulin) 

welcome contributions from anyone 
with old photos of currently active 
executives. (Send photos to Ken 
Schlager, Billboard, 1515 Broadway, 
New York, N.Y. 10036. We'll do our 
best to return them.) 

As a final note, we'd like to ac- 
knowledge the contest player whose 
guesses included Frankie Avalon for 
Tommy Mottola; Buddy Holly for Ir- 
win Robinson; Connie Francis for 
Frances Preston; Mr. Whipple for 
Russ Solomon; and Keith Moon for 
Rick Dobbis. Better luck next time! 

Melodia Denies Malik Ties 
Says Tale Of Deal Is `Only Words' 
MOSCOW Melodia, the Soviet 
state record company, has issued 
an official statement to the effect 
that Ed Malik, of Marina del Ray, 
Calif., is not authorized to repre- 
sent the Melodia company in any 
way. 

Valeri Sukhorado, director gen- 
eral of Melodia, says that state- 
ments made by Malik in editorial 
and advertising copy in Billboard's 
Dec. 10 issue, in which he purport- 
ed to have concluded a multimillion 
dollar joint- venture agreement 

with Melodia, are "just a matter of 
words, because they have not been 
confirmed by any trading or eco- 
nomic calculations." 

He adds: "We are examining the 
many proposals we had at MIDEM 
in the South of France a few weeks 
ago for representation in various 
territories and will make our deci- 
sions at a later date. 

"Ed Malik visited Melodia last 
year and had talks with us, but no 
agreements were made." 

INSIDE 
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BLOCKBUSTER 

by Iry Lichtman 

BLOCKBUSTER MOVE: At press time, Billboard 
learned that Erol's VP of marketing Ron Castell 
would leave the chain Feb. 10 to assume a senior VP 
slot with Blockbuster Video. 

IT WAS A VERY, VERY GOOD YEAR: Records and 
music publishing at Warner Communications Inc. hit 
$2.04 billion in revenues in 1988, an increase over the 
$1.5 billion of the year before. Profits zoomed to $319 
million from $213.9 million. The unit's fourth quarter 
didn't hurt, with profits of $98.2 million, vs. $65.5 million, 
and $625.6 million in revenues, vs. $487.8 million in 1987. 

NOT FOR SALE: At press time, the parish council of 
Iberia, La., was expected to pass an ordinance limiting 
the sale and display of recordings deemed obscene un- 
der state statutes, including works by Guns N' Roses, 
Ice-T, and 2 Live Crew. The new law follows a similar 
ordinance passed by the New Iberia city council in Janu- 
ary (Billboard, Feb. 4). Paul Voorhies, a citizen who 
pushed both governing bodies for the new laws, is ex- 
pected to carry his fight to the state legislature. 

LOOK FOR NEIL PORTNOW to open a West Coast 
unit for Zomba Enterprises, serving as VP of West 
Coast operations in all matters concerning the multifac- 
eted company, including management, music publish- 
ing, and administration of its Jive label. 

LEGACY BROADCASTING has promoted WMMR 
Philadelphia PD Ted Utz to regional director of pro- 
gramming. He'll now have additional jurisdiction over 
the chain's WLLZ Detroit. 

ETD, formerly East Texas Distributing, has started a 
prerecorded -music -distribution unit under industry vet 
Arnie Orleans, who serves as VP of the division. ETD, 
headquartered in Houston, distributes home video, 
books, and magazines in 12 markets. Orleans will be 
based in Los Angeles. 

MY ROCK HEROES: In a twist on baseball's fantasy 
camps, a San Francisco entrepreneur plans to open the 
first Rock'N'Roll Fantasy Camp. For one week this Au- 
gust, celebrity rockers will coach wanna -be's in the fine 
art of studio performance, all culminating in a recording 
session and concert performance. The fee is $3,400, ex- 
clusive of meals. Details will be announced at a San 
Francisco press conference Monday (13). 

HOPING FOR A WELL -DONE ROAST: Sunny Joe 
White, PD at WXKS -FM Boston, will be the victim at 
the second annual T.J. Martell Roast April 14 at a yet - 
to-be- announced New York location. The MC will be last 
year's roastee, Kid Leo of CBS Records. The roast is 
set to take place before the annual T.J. Martell Founda- 
tion For Leukemia and AIDS Research Dinner, which 
this year honors WEA Distributing's Henry Droz. For 
more info on the roast, call Gene Smith at Billboard: 
212- 536 -5002. 

GILBERT'S ALICE: Every year or so, friends of Te- 
Iarc Records national sales manager Gilbert Hether- 
wick receive a cassette containing some new musical en- 
deavor. His latest is a song cycle, "Alice," based on "Al- 
ice In Wonderland," in which he sings and plays all the 
instruments. OK, so it's not on Telarc's release schedule, 
but it's a charmer nonetheless. 

CONTINUING ITS ORIGINAL- CAST -recordings 
binge, RCA Victor is taping the cast album of the cur- 
rently previewing "Jerome Robbins' Broadway," a sa- 
lute to the choreographer featuring music from 20 hit 
shows he has been associated with, including "The King 
And I," "West Side Story," and "Peter Pan." Sessions 
were set to start Feb. 11 under Jay David Saks' direc- 
tion. The release date is in April. The show itself is sched- 
uled to premiere Feb. 26. Over the last few years, the la- 
bel has put out casters for "Anything Goes," "Into The 
Woods," "Chess," "Sarafina!," and "Legs Diamond." 

BMG DECLINES COMMENT on rumors it is interest- 

ed in buying Chrysalis, and Chrysalis president Chris 
Wright was unavailable for comment at press time. If 
David Geffen really is angling to take over the compa- 
ny, despite his protestations (Billboard, Feb. 11), BMG 
could be viewed as a white knight of sorts. 

ARISTA NASHVILLE? Arista Records is looking into 
opening a Nashville office and has already been inter- 
viewing locals to head the operation. Among those being 
screened is Tim DuBois, producer and former manager 
of Restless Heart. 

SUPER SALES: NFL Films Video is pleased with the 
initial response to the "instant" video yearbooks on Fox 
Hills Video that were produced for this year's Super 
Bowl teams. Both tapes were brought to market within 
a dozen days of the game. Initial orders for the San 
Francisco 49ers' tape topped 40,000 units, which is good 
for a market of its size but still behind the pace set by 
the vid program for the 1985 Chicago Bears, who still 
hold the league's video sales record. Meanwhile, the Cin- 
cinnati Bengals' tape has already shipped more than 
10,000 units, far ahead of the pace set by videos for the 
losing teams in the last three years -the Denver Bron- 
cos for the last two and the New England Patriots in the 
prior year. Each of those teams lost by lopsided scores. 
NFL Films says this year's tighter score and the Ben - 
gals' comeback from a losing campaign in 1987 account 
for the better numbers. 

HITTING THE 100,000 -PEOPLE MARK: On Feb. 4, 
New Edition became the 33rd act to receive Madison 
Square Garden's prestigious Gold Ticket award, pre- 
sented for attracting more than 100,000 people to con- 
certs at the New York venue. The MCA quintet has 
played the Garden six times since June 1986, including 
four stops on its current Heart Break tour. 

CALL TO ARMS: Willis Edwards, president of the 
Beverly Hills /Hollywood, Calif., chapter of the Nation- 
al Assn. for the Advancement of Colored People, re- 
cently called upon the entertainment industry to come to 
the aid of James Brown. In a prepared statement, Ed- 
wards rebuked those who would criticize or make fun of 
Brown, who is currently in a South Carolina prison, 
serving a six -year term stemming from a high- speed, 
two-state car chase with law enforcement officers. The 
NAACP officer applauded the efforts of Stevie Wonder 
and KJLH Los Angeles on behalf of the Godfather Of 
Soul, and suggested that Brown should be placed on 
probation and sent to a drug rehabilitation center. 

EXPECT ED MICONE, currently VP at International 
Creative Management, to soon be officially named VP/ 
senior producer at the entertainment division for Radio 
City Music Hall Productions. Starting March 6, Mi- 
cone, who replaces Mark Felton, who died suddenly on 
Christmas Eve, will oversee booking for all shows pre- 
sented or produced by RCMHP and help exec VP /exec 
producer Scott Sanders sign more acts to the manage- 
ment division. 

CHANGING OF THE GUARD: Norman Brokaw has 
been named president and CEO of the William Morris 
Agency, following the death Feb. 2 of Lee Stevens, who 
had formerly held that position (see Lifelines, page 79). 
Brokaw previously was co- chairman of the board. Oth- 
ers to receive new titles in the wake of Steven's demise 
are Lou Weiss, who was upped from co- chairman to 
chairman of the 90- year-old agency; Roger Davis, execu- 
tive VP, who has been named chairman of the board's 
executive committee; and Walter Zifkin, executive VP, 
who now adds the moniker of chief operating officer. 

DECISION AWAITED: Trio Music principals Jerry 
Leiber & Mike Stoller are awaiting a decision on their 
dismissal motion, heard Feb. 3, of a suit brought by Phil 
Spector's Mother Bertha Music (Billboard, Dec. 24). Ac- 
cording to Stoller's affidavit, California -based Mother 
Bertha was created two days prior to Spector's filing the 
suit in order to create federal rather than state jurisdic- 
tion. Therefore, the Mother Bertha named as plaintiff in 
Spector's suit is not the same signatory-a New York - 
based Mother Bertha -to the 1972 agreement on which 
Spector's action is based. Spector's lawyers say he es- 
tablished a California trust in 1970 and that the name in 
the 1972 agreement is simply a misnomer. 
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THE LATEST FROM AMERICA LEADER! 

THE CHAMPION OF THE AUDIO 

FITNESS MARKET IS BACK WITH 

HER FIRST AEROBIC WORKOUT 

PROGRAM IN TWO YEARS. 

ACAPTED FROM THE VIDEO 

PROGRAM OF THE SAME TITLE, 

JANE FONDA'S COMPLETE 

WORKOUT OFFERS 50 MINUTES 

OF TOTAL BODY EXERCISE, 

FEATURING CALORIE -BURNING 

AEROBICS, SHAPING, TONING 

ANT FLEXIBILITY. 

SHAPE UP YOUR SALES WITH THE 

WORKOUT THAT GIVES YOU AND 

YO<LR CUSTOMERS EVERYTHING! 

FOB BEGINNING, INTERMEDIATE 

AND ADVANCED FITNESS LEVELS. 

PROtDCED BY JANE FONDA AND JULIE LAFOND. 

M .1212: COMPOSED, ARRANGED AND PRODUCED 

BY ELDIE ARKIN. 

Co or Postei" 

JIANJE F 
1 

®1!81 Jane Fonda 
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4 

EVENT 
OF THE 

DECADE 

FEATURING THE 'SINGLE 

1)..r./Jr. -r -2r> JN 1! l\l 
( 774-27584 ) 

IT S HANK Jb. AND HANK SR.-TOGETHER AT 

LAST ON "TEERE'S A TEAR IN MY BEER," 

A NEVER- BEFORE- REJEASED HANK WILLIAMS 

TUNE THAT ALREADY HAS FANS OF E_'TH COUN- 

TRY LEGENDS STEPPIN' OUT. 

YOU'LL FIND THIS HISTORY- MAKIN's DUET CN 

THE NEWEST HANK WILLIAMS, JR. CCLLECTION, 

ALONGSIDE SU23 RECENT FAVORITES AS "BORN 

TO BOOGIE," "i'H =S AIN'T DALLAS.' A:,;" 7 "YOUNG 

COUNTRY." 

WATCH THE TWO HANKS GO HONK4YE'ONKIN' IN t 

THE FAMILY TRADITION IN THE ' THERE'S A 

TEAR IN MY BEER" VIDEO, A TECHNICdLLY STUN- 

NINGCELEBRATION OF WHAT'S SURELY 'THE COUN- 

TRY MUSIC EVENT OF THE DECADE. 

Available No. On Worres 8ras Cossettes, -or pay Discs and Roads. Alban Produced and Retordu byyimrry been and Hare Williams, D. 

fo, Eynwoed'roduyiors old by Hank Wines, Jr" Barry Be_ ett for Becker Producnons anc by 1-n Al l No "acs: for If ProJuions, bc. 

*flagman Merle KilprdHank Whom. J, Ent prises 989 Warne Bros. Records In 
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