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Top Retail Chains Reach For Pisney Helps Promote Previously Watched Titles
Growing Latin Music Market Used Videos Take On New Glamour

BY CARLOS AGUDELO

NEW YORK As an increasing num-
ber of large U.S. retail chains experi-
ment or expand their involvement
with Latin product, this segment of
the industry is rapidly becoming inte-
grated into the mainstream.

Such major chains as The Music-
land Group, Sound Warehouse, Tow-
er Records, Hastings, and Where-
house Entertainment are cautiously
exploring the market for Spanish-lan-
guage product. Their aim is not only
to sell to those Latinos who tradition-
ally don’t venture into non-Hispanic
stores, but to get them to buy Anglo
records as well.

Mainstream retailers are already
selling a good deal of Anglo product
to Latin consumers. According to

1989 To Test
Mettle Of PPV
Music Events

BY BRUCE HARING

NEW YORK In what pay-per-view
industry observers see as the first
real test of pay television’s potential
in the music market, PPV companies
will present at least four major con-
cert events this year on cable TV sys-
tems.

Citing the growth of PPV-wired
homes in the U.S., now estimated at
slightly more than 10 million, cable
industry officials say the number of
potential subscribers to concert per-
formances has finally reached a suf-
ficient level to make music ventures
viable.

MTV will be a major player in the
coming PPV wave. Jock McLean, VP

(Continued on page 93)

surveys conducted by crossover
“power”” stations in the country’s
main cities, Hispanic youths are big
consumers of dance and pop music.
Now some big chains, such as Where-
house and Sound Warehouse, are de-
voting more attention to Hispanic
consumers by offering Spanish-lan-

(Continued on page 87)

BY JIM McCULLAUGH

LOS ANGELES Previously viewed
cassettes are emerging as a major
factor in the video marketplace,
pumping up dealer sales and even
competing with new sell-through
product in some cases.

Comparing the growth in the cate-

gory from December 1987/January
1988 to December 1988/January
1989, some chains claim used-tape
sales are up as much as 85%.

While the sale of used video prod-
uct is not new, particularly among
more traditional, aggressive video
specialists, chains are giving in-
creased emphasis to such cassettes,

Sell-Through Tops Rentals For Dec.

BY AL STEWART

NEW YORK The dramatic growth
of sell-through in December 1988,
spurred by the availability of “E.T.
The Extra-Terrestrial” and “Cinder-
ella,” marked the first time that sell-
through dollars clearly surpassed

Leaders of the house music scene, TEN CITY has achieved
success and topped the charts in England and America. Their
new single and video “That's The Way Love Is” (7-88963)
(0-86464) (PR 2580), from their debut album FOUNDATION
(81939), bridges dance music and urban radio to create a multi-
format smash. Produced by Marshall Jefferson and Ten City. On
Atlantic Records, Cassettes and Compact Discs.

rental revenue in a given period. This
is one of the key findings of a new re-
port by the Fairfield Group, a video
industry research group.

Although the video sales market
has in the past few years generated
only about 20% of the dollars brought
in by rental, 1988 saw a radical
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change in the equation: While rentals
generated more than $10 billion, sell-
through accounted for $4.5 billion,
about 45% as much as the video rent-
al market, based on the sale of some
228 million new and previously
viewed videos (see story this page).
(Continued on page 83)
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... 1000 Airpianes On The Roof is among the most dramatic
and mcving of his recent efforts.”” —N.Y. TIMES. “‘Glass’
consist2ntly inspired score provides an evocative aural
atmosphere, eating away at the listener on a subliminal level.”
—UUSA TODAY. The original soundtrack to the science fiction
drama 1000 Airplanes On The Roof, composed by Philip Glass.
On Virgin Records, Cassettes and Compact Discs. 1/2/4-91065.

devoting more in-store real estate to
the category.

In addition, chains say they are be-
ing encouraged by studios to develop
this practice—despite the fact that
those vendors plan to include many
of the same titles in fall sell-through
campaigns.

Walt Disney, for example, has
been supplying dealers with “previ-
ously viewed’' stickers and co-op
money for selling off excess stock of
“Three Men And A Baby”; a similar
approach is under way for the stu-
dio’s “Big Business.”

The primary factor cited for the
trend is the extensive industry push
on depth of copy during the last year.
According to analyst Bob Alexander
of New York-based Alexander & As-

(Continued on page 83)

Video Stores
Heat Up During
Deep Freeze

BY GERRY WOOD

NASHVILLE Cold weather causes
hot rentals. That’s the video picture
in the frigid wake of the Arctic blast
that has brought winter’s coldest
climes to most of the U.S.

A Billboard survey of the affected
states shows that the cold has put a
snap into video rentals, boosting busi-
ness by as much as 30% in some mar-
kets. Below-freezing and sub-zero
temperatures have spawned a cellu-
loid hibernation that is possibly un-
matched in the age of video rentals.

Not only did rental figures boil as
the mercury froze, but consumers al-
most doubled their per-visit rentals
as a prescription for a national epi-

(Continued on page 82)
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The Original Motion Picture Soundtrack

Il WUSIC OV A MAJUR SCALE.

FROM THE CREATORS OF “FOOTLOOSE )

MICHAEL BOLTOM
with the cast of
Sarafina

THE SINGLES:

JOHNNY KEMP

. BILL CHAMPLIN -
ALSO FEATURING

Art Garfunkel,
Kevin Cronin,

Patti LaBelle and
Laurnea Wilkerson.

Mickey Thomas “SING" ...
Johany Kemp “BIRTHDAY SUIT"......
Paul Carrack & Terri Nunn "ROMANCE"

SC 45086

“SING.’

- JHINI.

- KEY IN ON THE HITS WIiTH

' THEII'EW SOUNDTRACK ALBUM
FEATBRING TEN BRAND-NEW SONGS.

ON COLUMBIA CASSETTES,
COMPACT DISCS AND RECORDS.

Album Executive Producers: Dean Pitchford sndlragladen  Motion Picture Phatography and Artwerk Title: © B88ReStar Pretures, . Il Rights Ressrmed

Mickey Thomas couttesy of RCA Records.  Paut dawack £osrtesy of Chrysalis Records inc.  Terri Nund: courtesy of beﬂ wifecords.  Mia Seecdes courtesy ef Polagram Records, ing. ’am) Be!e court-sy ol ]HCA Records, Inc.

(Love Theme From Sing)

Whm you

PLAY IT .

o

“Columbia” ® are rademarks of CBS, tnc. & 1389 €8S Records Inc.
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Griffey Said To Drive Too Hard A Bargain
Solar, Motown Talks Gollapse

BY CHRIS MORRIS

VOLUME 101 NO. 7 " FEBRUARY 18, 1989

‘INTUITION’ BRINGS BOFILL BACK
The “Angel Of The Night,” pop/R&B songbird Angela Bofill, returns af-
ter a three-year absence from recording with a new album, “intuition,”
on a new label, Capitol. Billboard’s David Nathan tatks to Bofill about her
latest release. Page 26

Minneapolis Experiences Title Wave
Just two years after opening its first Minneapolis/St. Paul combo super-
store, Title Wave is making a splash as the area’s newest major inde-
pendent music/video dealer. Chicago contributor Moira McCormick has
the story. Page 55

WILLIAMSES MAKE VID MUSIC HISTORY
Though country legend Hank Williams Sr. died 36 years ago, you
wouldn’t know it by watching Hank Williams Jr.’s new clip for their duet,
“There’s A Tear In My Beer.” Video music editor Steven Dupler talks
with director Ethan Russell to find out how father and son were reunited
on videotape. Page 66

Contest Faces Placed, At Last
Finally—a winner in the Billboard Place That Face! Contest. Catch the

details in this week's issue. Page 62
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LOS ANGELES Merger talks be-
tween Motown Records and Solar
Records collapsed during the last
week in January, in an apparently
rancorous conclusion to negotiations
that had been in progress since No-
vember (Billboard, Dec. 10).

The proposed merger would have
united Motown, the country’s No. 1
black-owned label until its sale by
founder Berry Gordy Jr. to MCA
Records and Boston Ventures last
year, and Solar, which became the
top minority-owned U.S. record com-
pany after Motown's sale.

Observers had believed that the
deal was close to completion, since
Motown's promotion staff had been
working Solar’s current Midnight
Star album. However, the merger ul-
timately fell apart, due to what some
insiders say were unreasonable de-
mands on the part of Solar chairman
Dick Griffey.

“The deal is over, the negotiations
are dead,” says a source close to the
talks. “Griffey wanted the world, the
stars, the sun, and the moon . . . It be-
came too unwieldy. Griffey drove
just too hard a bargain, and it didn’t
make economic sense.”

Word that the two labels had bro-
ken off discussions surfaced Feb. 3,
when a letter from MCA Music En-
tertainment Group president Irving
Azoff to Motown president Jheryl
Busby—a copy of which was ob-
tained by Billboard—arrived at Mo-

town’s corporate offices.

“No one is more unhappy than I
that we were unable to conclude the
Solar deal,” Azoff wrote. “However,
Mr. Griffey’s recent letter, which I
have asked [MCA Records financial
affairs VP] Zack [Horowitz] to for-
ward to you, has redefined the mean-
ing of the words ‘bad faith,” even for
the record business.

“Y can’t imagine what business op-
portunities we may have missed with

all of [Boston Ventures VP] Martha
[Crowninshield]’s, Zack’s, my, and
your time wasted on this project,” the
letter continues. “As we all know, life
goes on and we're all much too talent-
ed a group not to find other opportu-
nities.

“It is absolutely imperative that
you send a memo to your entire staff
and the staff of MCA Distributing
that all promotion and marketing

(Continued on page 83)

BY KEN TERRY

NEW YORK MCA Records has
become the first major label to play
a role in the burgeoning industry
effort to encourage back- and front-
announcing of songs by radio DJs.

Emulating a similar campaign in
Chicago (Billboard, Jan. 28), MCA is
spearheading a petition drive in St.
Louis to enlist consumers in the bat-
tle for more on-air information
about records and artists. Since
Feb. 3, more than 40 chain-store
outlets as well as local one-stops
and their customers have been
seeking signatures on copies of a
petition identical to the one circulat-

MCA Teams With Retailers
In Battle For Song IDs

ed by Flipside Records’ Carl Rosen-
baum among 55 Chicago-area rec-
ord stores.

The latter campaign garnered
10,000 signatures in the space of a
month. MCA has provided the par-
ticipating St. Louis dealers with pe-
titions that have space on them for
15,000 signatures. MCA regional
branch manager Mike Smith hopes
that many signatures can be gath-
ered by March 4, when the petitions
are due to be mailed back, but he
notes that this is not the most high-
traffic time of year in record out-
lets.

Among the participants are 12

(Continued on page 82)

BMG Joins Labels Raising LP Penalties

MCA Expected To Be Last Major Distrib On Board

BY GEOFF MAYFIELD

NEW YORK BMG Distribution
has, as predicted, followed the in-
dustry trend by raising penalties
for LPs.

Following a similar tack to that
just taken by both WEA and CEMA
(Billboard, Feb. 11), the company
has also raised its LP purchase bo-
nus, which maintains the break-
even points that the distributor al-
ready had in place.

With BMG’s move, all of the six
major music distributors except

MCA have adopted a higher penalty
for LPs. At press time, Billboard
learned that MCA was getting
ready to follow suit with its own re-

vised program, although it is not -

known whether that company will
also hike its LP incentive.

Like WEA, BMG doubled both
sides of its incentive/disincentive
equation. In BMG’s plan, which be-
came effective Feb. 6, the LP bonus
for wholesalers has risen from
1.05% to 2.1%; those accounts’ penal-
ties have moved from 5.25% to
10.5%, which keeps the configura-

BY NIGEL HUNTER

LONDON Annual reports submit-
ted to the International Federation
of Popular Music Publishers indi-
cate a commonality of problems and
difficulties confronting music pub-
lishers in various territories and
only gradual progress in rectifying
some of the headaches.

New copyright legislation has
been enacted in Japan, Finland, Bel-
gium, and Canada with generally
beneficial consequences, but home
copying, the rental situation, and
photocopying of printed music are
still unresolved on a wide scale.

The National Music Publishers’

 Problem Solving Gradual,
_ Says Global

Pub Report

Assn. and the Harry Fox Agency of
the U.S. welcome their country’s ac-
cession to the Berne Copyright Con-
vention, although noting that Con-
gress had decided upon a “minimal-
ist” approach, narrowing the scope
of amendments to U.S. copyright
law to changes specifically mandat-
ed under the Berne terms.

Thus, while the U.S. compulsory
jukebox licensing scheme and the
prerequisite for copyright registra-
tion by foreign copyright owners
prior to suit were dropped, Con-
gress found that U.S. moral rights
laws as currently constituted al-
ready satisfy Berne standards,

(Continued on page 92)

tion’s breakeven point at 20%.

Retail accounts still face a 16%
LP breakeven, with the bonus for
that product doubling to.1.7% and
the penalty doubling to 10.625%.
Earlier this year, BMG lowered the
breakeven for all configurations by
1% for both retail and wholesale
customers (Billboard, Jan. 14).

An executive at BMG says he ex-
pects the company’s revision will be
“treated as a nonevent.” While ac-
counts were neither surprised nor
stung by BMG’s announcement,
there is increasing tension among
merchandisers over whether record
companies will pull a fast fade on vi-
nyl—at the expense of those distrib-
utors’ customers.

“I have trouble believing the la-
bels are the white knight [for LPs]
that they say they are,” says Harold
Guilfoil, head buyer for Owensboro,
Ky.-based WaxWorks and its 77-
store Disc Jockey web. He points
out that CBS has stopped stocking
LPs on older titles by such key acts
as Bruce Springsteen, Pink Floyd,
and Ozzy Osborne.

“In reality, we're trying to figure
out where the record companies are
coming from,” says Guilfoil.

He finds little comfort in the fact
that BMG, WEA, and CEMA have
increased their incentives for LP
purchases. “We're all going to look
at the down side instead of the posi-
tive side. We're always preening
[LP stock] down so it’s just the
cream—like ZZ Top and Dire
Straits—things that we know will
sell if they pull the plug on us the

(Continued on page 83)
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Anheuser-Busch To Promote Five Home Video Titles

GBS/Fox Sews Up Sports Sponsorship

BY JIM McCULLAUGH

LOS ANGELES CBS/Fox Video
has scored what it claims is the indus-
try’s first multiple-title sponsorship
deal,

Anheuser-Busch will sponsor and
promote five of the company’s up-
coming sports videos, including “Jew-
els Of The Triple Crown,” “Live And
Drive The Indy 500,” and a three-vol-
ume “Best Of ABC Wide World Of
Sports” collection.

According to Ken Ross, director of
nontheatrical programming, the deal
is a seven-figure package, with the
majority of the money “going into
consumer promotions broken into
two waves. Money will be spent in
television media and point-of-pur-
chase at locations that sell Bud-
weiser.” Custom commercials will be
created for each tape.

“It’s a big, big step for putting
sports video on the map,” says Ross,
although his division has been a lead-
er in cultivating what is now consid-
ered by many observers to be the
fastest-growing portion of the non-
theatrical video market. The division
now boasts some 30 sports-oriented
titles, including instructionals and
basketball-oriented tapes via an on-
going relationship with the National
Basketball Assn.

One reason for Anheuser-Busch’s
receptivity to the deal, says Ross,
was the opportunity to get involved
with multiple tapes and multiple
sporting events. “Continuity is criti-
cal in that it offers a program with
more than a one-month life cycle,” he

says

Ross says CBS/Fox Video will
complement the promotions with its
own marketing and sales efforts
through its retail network.

Beyond the new sponsorship ar-
rangement, says Ross, a recent tape,
“Come Fly With Me”—a profile of
Chicago Bulls basketball superstar
Michael Jordan, which arrived in
stores Jan. 26— has gone beyond the
platinum level, which is “‘extremely

encouraging” for the genre, he says.
On Feb. 23, CBS Fox Video will is-
sue “Kareem: Reflections From In-
side,” a career restrospective narrat-
ed by Los Angeles Laker center Kar-
eem Abdul-Jabbar, who is retiring
this year. The Kareem and Jordan
tapes, says Ross, represent program-
ming steps beyond the team-champi-
onship restrospectives and other
yearbook approaches the company
(Continued on page 86)

BY GEOFF MAYFIELD

NEW YORK Boxed sets that
chronicle the careers of jazz greats
have become frequent offerings
over the last three years, but none
have matched the sales success of
“Miles Davis: The Columbia Years
1955-1985.”

The set—which contains five LPs
or four CDs or cassettes—stands at
No. 11 with a bullet on Billboard’s
Top Jazz Albums chart. When it de-
buted on the biweekly survey six
weeks ago, it became the first of
the recent jazz boxes to earn a chart
position. In fact, the Miles album
may well be the first boxed set to
ever register on Billboard’s jazz
charts.

Davis Sales Miles Ahead
Of Other Boxed Jazz Sets

A spokesman at Columbia says
the box has shipped 25,000 units to
date.

Dealers point to the set’s relative-
ly economical selling price, its pack-
aging, and the nature of its pro-
gramming as reasons why the set
has outsold other recent jazz boxes,
but say Davis’ popularity and his
career’s stature are probably the al-
bum’s strongest lures.

“Let’s be honest: Miles is a spe-
cial case,” says Sally White, who
owns Sally’s Place, a Westport,
Conn., store that specializes in jazz.
‘““He’s been here since Charlie
Parker, so he’s got a lot to say, and
his style has kept changing through
the years.”

(Continued on page 82)

Pickwick Ent. To Bow Audio, Vid Logos

Plan Product Rollout At March NARM Meet

BY IRV LICHTMAN

NEW YORK A varied program of
audio and home video software under
the Pickwick and Diamond banners is
being readied for a rollout at next
month’s convention of the National
Assn. of Recording Merchandisers.
The two logos are offshoots of Jan
Weinberg’s Marketing International,
a Stamford, Conn.-based corporation

that last year expanded its operations
as a surplus home video wholesaler
to emerge as a prerecorded software
entity. Both audio and video product
fall under the aegis of Pickwick En-
tertainment,

The audio segment stems from a
rebirth of the Pickwick label—a pio-
neer in making licensing deals with
major labels for release of product on
budget albums—and the merging of

LOS ANGELES In a surprising
move, Ralph King resigned his post
as VP of marketing at Wherehouse
Entertainment here Jan. 5 to pur-
sue other interests.

King, 37, joined Wherehouse
June 1 as VP advertising and sales
promotion, coming directly from
IVE, where he worked two years
and was senior VP marketing. In
mid-August last year, King was ele-
vated to VP marketing.

In a release, Scott Young, presi-
dent/chief operating officer at
Wherehouse, says, “Ralph made a
number of significant contributions
during his short time at the Where-
house. We wish him well in his fu-
ture endeavors.”

The release states no immediate

Ralph King Resigns
Wherehouse VP Position

plans for a replacement and no re-
assignment of King’s responsibil-
ities have been announced.

According to King, he had hoped
“to balance some of the outside
things,” but after long discussions
with Young it was decided he
should leave.

For 11 years, King was at Dur-
ham, N.C.-based Record Bar, most
recently senior VP marketing. For
a brief period prior to joining IVE
and moving out here, King was in
consulting and became involved in
some ventures he now wants to
pursue.,

Among King’s ventures is an in-
vestment in Miami industrial video
production company Falcon Video.

EARL PAIGE

Ira Moss’ classics-oriented Moss Mu-
sic Group company. Home video
product flows from Diamond Enter-
tainment, a Pickwick Entertainment
company originally brought into the
fold by former Pickwick executive
Gordon Bossin.

Operating these two software seg-
ments is Mickey Hyman, former
president of MGM/Home Video. Hy-
man, who also was at one time a
member of the CBS Records legal di-
vision, joins other music/video execu-
tives in the Pickwick Entertainment
orbit. They include Cy Leslie, who
started the original Pickwick compa-
ny and is Hyman’s former boss at
MGM/UA Home Video, and Joe Co-
hen, a former executive director of
NARM who is also associated in the
business enterprises of Leslie, his fa-
ther-in-law. Hyman operates out of
501 Madison Ave. in New York, al-
though he is a weekly visitor to the
Stamford headquarters.

“We now have the three things in
place to make a successful compa-
ny,” says Hyman. “They are propri-
etary product, a distribution system,
and, of course, people.” Distribution
of product is to be handled by Martin
Basart, formerly of Intersound in
Minneapolis, who has relocated to
Stamford. He is setting up a regional
sales force, which will be melded into
Weinberg's telemarketing team to
sell video product to target audi-
ences. “We'll hit places where audio
and video product haven’t gone be-
fore,” says Hyman.

(Continued on page 92)

They Chose Droz. Henry Droz, president of Warner/Elektra/Atlantic Corp.,
receives the 1989 Humanitarian Award from the T.J. Martell Foundation for
Leukemia, Cancer and AIDS Research. Shown, from left, are Dr. Frank
Rauscher, chairman, scientific advisory committee, T.J. Martell Foundation; Dr.
James Holland, professor and chairman, department of neoplastic diseases, Mt.
Sinai Medical Center, and scientific director, T.J. Martell Foundation; Droz; and
Tony Martell, senior VP/GM, CBS Associated Labels, and president, T.J. Martell
Foundation.

EXECUTIVE TURNTABLE

RECORD COMPAMIES. Harry Palmer is named executive VP/GM for Atco Rec-
ords in New York. He was senior VP, marketing, for PolyGram Records.

Epic/Portrait/CBS Associated Labels in New York names Hank Caldwell
senior VP, black music. He was executive VP for Solar Records.

RCA Records in New York relocates Jim McKeon to the Los Angeles of-
fice; appoints Randy Ostin director of pop promotion in the Los Angeles of-
fice; and promotes Geary Tanner to senior director of pop promotion, Jeanne
Mattiussi to senior director of video development and production, and Denice
Mulkay-Wexler to AC promotion representative in the Los Angeles office.
McKeon continues as VP, album promotion; Ostin was in promotion for Re-
prise Records; Tanner was regional promotion director, Southeast and South-
west; Mattiussi was national director, video development and production; and
Mulkay-Wexler was national album promotion coordinator, all for the label.

Island Records in New York makes the following appointments: Rene Es-
quibel, national director, R&B promotion; Steve Leavitt, director, West Coast

PALMER CALDWELL

STONE

WILLENSON

promotion; Dave Darus, manager, West Coast promotion; John Souchak,
manager, East Coast promotion; and Stephanie Seymour, manager, college
promotion. Esquibel was Southwest regional promotion/marketing manager,
black music, for Elektra Records; Leavitt was West Coast regional manager
for RCA Records; Darus was national promotion director for Rhino Records;
Souchak was manager of alternative promotion; and Seymour was in the pro-
motion department, both for the label.

Dwayne Alexander is named director, A&R, black music, East Coast, and
Adam Block is named staff writer, both for EMI Records in New York. They
were, respectively, West Coast national director, club promotion, for Capitol
Records and senior coordinator, press and publicity, for the label.

MCA Records in Los Angeles promotes Donnie Cohen to director, national
AC and secondary promotion. He was promotion coordinator, secondary mar-
kets and AC, for the label.

Denis Venturino is promoted to director, accounting, for Arista Records in
New York. He was manager of financial analysis for the label.

A&M Records in Chicago promotes Jordan Zucker to associate director,
national album promotion. He was Miami local promotion manager for the la-
bel.

PolyGram Records in New York appoints Margot Core manager, A&R, and
Marty Maidenberg publicist, East Coast. They were, respectively, A&R man-
ager for Epic Records and assistant to the VP, communications, for the label.

PUBLISHING. Jonathan Stone is appointed GM for Windswept Pacific in Los
Angeles. He was VP for Qwest Music Group.

EMI Music Worldwide in New York appoints John F. Gillespie senior VP,
human resources. He was senior VP, human resources, for Cadbury
Schweppes.

RELATED FIELDS. Seth Willenson is named chief operating officer for Radio Vi-
sion International in Houston. He was senior VP, telecommunications and
strategic planning, for New Line Cinema.

MTV Networks in New York names William H. Roedy Jr. managing direc-
tor for MTV Europe. He was VP, affiliate operations, for HBO.

Michael Pillot is named VP for DIR Television in New York. He was a
partner and producer at Calhoun Productions.
oVIDEQ PEOPLE on the move, see page 49
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Congraiulations to our members who are this year’s Grammy Award nominees. In celebrating our 75th Anniversary, we also
celebrate our members’ accomplishments which so greatly contribute to the beautiful music we make together.
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DIR Stresses Music TV Programs
Radio Syndicator To Rock Small Screen

BY STEVEN DUPLER

NEW YORK Radio syndicator DIR
Broadcasting is set to make a major
push into entertainment television
programming, to the tune of a $10
million investment in new program
development.

DIR has done some television proj-
ects in the past, mcluding “Sessions”
shows for Cinemax, concerts for

HBO, and the “Ringo Starr Special”
for NBC-TV in the late "70s. Now, in
a concerted effort to become more
heavily involved in TV, the company
has started a new division, DIR Tele-
vision, hired ex-Columbia Records ex-
ecutive and music video producer Mi-
chael Pillot to run the new arm, and
has at least two TV series projects in
development.

According to Bob Meyrowitz, DIR

Ade Buys GTI From Founder,
Changes Name To Famous

BY MELINDA NEWMAN

NEW YORK With the goal of tri-
pling the company’s revenues in five
years, Jerry Ade has bought General
Talent International from founder
Norby Walters for an undisclosed
amount (Billboard, Feb. 11). It is now
known as Famous Artists Agency.

Walters has been indicted for alleg-
edly using wrongful payments to in-
duce athletes to sign professional
management contracts while they
were still in college as well as threat-
ening the players with physical harm
if they backed out of the contracts
(Billboard, Sept. 3).

Although Ade says Walters’ indict-

ments were unrelated to the buyout,
he adds, “It wasn’t planned out that
it would end like this. I don’t think
Norby planned to have controversy.
The move was more spontaneous
than thought out. I've had one job all
my life—here. Norby and I are close
friends.”

Discussion of a takeover by the 39-
year-old Ade, who has served as
GTI'’s president for several years, be-
gan in November. “Actually, Norby
hasn’t been an active, functioning
part of the agency for several years,”
Ade says.

Walters’ departure removes the
controversy that has clouded the

(Continued on page 92)

His Many Honors Included 5 Grammys

Joe Raposo Dead At 51

NASHVILLE Joe Raposo, the long-
time “Sesame Street” music director
and award-winning music talent, is
dead at age 51. He died Feb. 5 of com-
plications from lymphoma.

Raposo is credited by the Chil-
dren’s Television Workshop for creat-
ing “the ‘Sesame Street’ sound.” He
earned five Grammy Awards and a
number of gold and platinum rec-
ords for his songs “Sing,” “It’s Not
Easy Being Green,” “Here’s To The
Winners,” and “You Will Be My Mu-
sic.”

His music for “The Great Muppet
Caper” earned him an Oscar nomina-
tion. Raposo also worked on numer-
ous network, syndicated, and public
television series, including “The Elec-

tric Company,” “The Cabbage Patch
Kids,” ““Dennis The Menace,”’
“Three’s Company,” CBS Morning
News, several Muppet specials, and
three Emmy Award-winning Dr.
Seuss specials.

He hosted “America Is” in 1986,
which earned him an Emmy for out-
standing children’s programming. He
also wrote music for Polaroid, Ral-
ston Purina, Vidal Sassoon, Holiday
Inn, and ABC and NBC News.

A graduate of Harvard, Raposo
studied in Paris with Nadia Boulan-
ger before returning to New York,
where he collaborated on the play
“You’'re A Good Man, Charlie
Brown,” directed the music of the

(Continued on page 86)

NARAS Studies Going Glohal
With Parallel Academies

BY KEN TERRY

NEW YORK After surveying the
global music industry for two years,
the National Academy of Recording
Arts and Sciences has decided to
launch feasibility studies of whether
parallel academies can be successful-
ly launched in Europe, Japan, and
South America.

Eventually, NARAS would like to
establish Grammy Awards presenta-
tions in each of these major areas, as
well as an international Grammy
Awards show, according to academy
president Mike Greene.

The feasibility studies will begin
sometime after this year's Grammy
Awards event on Feb. 22. Greene

says they will be undertaken by
NARAS in conjunction with outside
consultants and the accounting firm
of Deloitte, Haskins, & Sells, which
does NARAS’ accounting and has of-
fices all over the world.

Greene, who attended the recent
MIDEM music fair in Cannes,
France, says discussions have al-
ready been initiated with interested
parties in Spain, France, Italy, West
Germany, the UK., and Japan.

Greene contends that NARAS has
no wish to impinge on the turf of ex-
isting foreign music awards shows.
For example, he says the British Rec-
ord Industry Awards “has nothing to
do with what we do.” Whereas the rec-

(Continued on page 93)

chairman, the philosophy behind the
company’s TV expansion is that rock
music has so far not been handled
well by the medium, particularly by
broadcast network television.

“We have proven our credibility
with music production on radio, and
we have also proven it on a much
smaller scale with the television
pieces we've done so far, such as the
Amnesty International show,” says
Meyrowitz. “No one in television un-
derstands music artists and their
needs the way we do.”

In Meyrowitz's view, the typical
television executive’s approach to a
rock music special has been to
“throw a big star on the air, and he’ll

(Continued on page 93)

Dirty Decade. Executives of RCA Records present Vestron Video brass with a
special plaque commemorating the success of the “Dirty Dancing” soundtrack,
whose 10-times-piatinum status makes it the decade’s top-selling soundtrack.
Pictured, from left, are Alan Grunblatt, senior marketing director, RCA; Bob
Feiden, director of A&R, RCA; Dave Wheeler, VP of sales, RCA; Jon Peisinger,
president, Vestron; Jimmy lenner, “Dirty Dancing’ executive producer; Bob
Buziak, president, RCA; Rick Dobbis, executive VP/GM, RCA; Butch Waugh, VP
of national promotion, RCA; Pete Jones, president, BMG Distribution; and
Dennis Fine, VP of communications, RCA.

DEBBIE GIBSON’s “Electric Youth” surges to No.
11 in its second week on the Top Pop Albums chart,
while her “‘Lost In Your Eyes” single vaults to No. 4
on the Hot 100. It’s Gibson's fifth top five single in
less than 18 months.

The 18-year-old from Long Island, N.Y,, is the
first female teen star to land five top five singles
since Brenda Lee tallied seven in the early '60s. Les-
ley Gore had four top five hits in the mid-’60s; Tiffa-

Gibson Electrifies Hot 100, Albums Chart:
Vanessa Lands First No. 1 Black Single

away from becoming
the first female teen
star since Lee to have
two top 10 albums. Gib-
son’s “Out Of The Blue”
hit No. 7 a year ago. Lee
had back-to-back top
five albums in 1960,
“Brenda Lee” and “This
Is... Brenda.”

ny has had two to date.

Gibson is just a week
TR TR T LAY
PSS RIS s e

Gibson is probably a
couple of weeks away
from holding down the No. 1 spot simultaneously on
the Hot 100 and the pop albums chart—something
that no female teen star has ever done. Only one
male teen star—Little Stevie Wonder—has topped
both charts simultaneously. He scored in August
1963 with “Fingertips—Pt. 2’ and ‘‘Little Stevie
Wonder/The 12 Year Old Genius.”

The most impressive thing about Gibson is that
few regard her strictly as a teen star. She is increas-
ingly perceived as a mainstream pop singer, closer
to, say, Olivia Newton-John and Belinda Carlisle
than to Tiffany. The fact that Gibson writes and pro-
duces much of her own material is a big reason that
she has a more adult image than her rivals.

VANESSA WILLIAMS lands her first No. 1 hit on
the Hot Black Singles chart with “Dreamin’”” which
also climbs to No. 31 on the Hot 100. And Williams'
“The Right Stuff’’ album hits a new high on the pop
albums chart, climbing four notches to No. 87.

The black radio support must be especially grati-
fying to Williams. Without a strong show of support
from the black community, this project—even more
than most—wouldn’t have been able to cross over to
the mass pop market.

“Dreamin’ " is the second No. 1 black hit for Poly-
Gram-distributed Wing Records in just eight
months, following Tony! Toni! Toné!’s ‘‘Little Wal-
ter.”

FAST FACTS: Tone-Loc’s “Wild Thing"’ moves up
to No. 2 on the Hot 100, becoming the highest-chart-
ing single to date by a rap act. The previous record
holder was Run-D.M.C.’s ‘“Walk This Way,” which
hit No. 4 in 1986. This doesn’t count rap-oriented sin-
gles by pop acts, such as Blondie’s chart-topping
“Rapture.” Loc’s album, “Loc-Ed After Dark,” en-

by Paul Grein

ST |

ters the pop albums chart at No. 69.

Poison has the top new entry on the Hot 100 at
No. 56 with a remake of Loggins & Messina’s ““Your
Mama Don’t Dance.” The single was produced by
Tom Werman, who previously dipped into the oldies
pool for Motley Crue’s top 20 cover of Brownsville
Station’s ““Smokin’ In The Boys’ Room.”

Metallica registers its first Hot 100 single as
“One” enters the chart at No. 76. The single is sup-
ported by Metallica’s first videoclip. The group is set
to perform “One’’ on the
upcoming Grammy
Awards, where it is the
betting favorite to win
for best hard rock/metal
performance.

Huey Lewis & the
News’ ““Give Me The
Keys (And I'll Drive You
Crazy)” holds at No. 47
on the Hot 100. Unless it
gets a tuneup fast, it
will become the group’s
first single to miss the top 40 since 1982.

Bob Dylan & the Grateful Dead’s “Dylan & The
Dead’” enters the pop albums chart at No. 80. The
single-disk live recording marks the first time that
Dylan has shared billing on an album since he and
The Band joined forces on ‘‘Before The Flood.” That
double-disk live album hit No. 3 in 1974.

Geffen Records has three albums in the top five
for the first time in its history. Debut albums by
Guns N’ Roses and Edie Brickell & the New Bohemi-
ans are Nos. 2 and 4, respectively, while the new
“GN’R Lies” is No. 5 ... Geffen’s hot streak con-
tributes to WEA’s dominance of the pop albums
chart. The distribution giant has 75 of the top 200 al-
bums—more than twice as many as runner-up CBS,
with 35.

Michael Jackson’s ‘““Moonwalker” dislodges “E.T.
The Extra-Terrestrial”’ to hit No. 1 on the Top Video-
cassettes Sales chart. “The Making Of Michael Jack- -
son’s ‘Thriller’ ” reached No. 1 on the video sales
chart in 1984.

WE GET LETTERS: David Harris of Glasgow,
Ky., notes that Roy Orbison returns to the top 40 on
the Hot 100 this week after an absence of 22 years
and nine months. That's the longest gap between
top 40 hits since the Contours were shut out for 25
years and seven months between top 40 appearances
of “Do You Love Me.”

William Simpson of Los Angeles notes that in Sa-
mantha Fox’s recent top 10 hit, “I Wanna Have Some
Fun,” the singer reprises a line from her previous top
10 hit, “Naughty Girls (Need Love To0).” In addition,
both hits feature Fox’s name in the lyries.

Louis Iacueo of West Covina, Calif., notes that Pau-
la Abdul was a cheerleader for the Los Angeles Lak-
ers, not a pro football team as we reported last week.
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A NEVW SOUND IN JAZZ

INTRODUCING
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TERUO NAKAMURA
President & Producer

Now Available: CH 22223-2
BARRY FINNERTY & Superfriends
“2B NAMED LATER”

BARRY FINNERTY

& SUPERFRIEMDS'

® NAMED LATER

Now Available: CH 22222
JORGE DALTO & Superfriends
“"RENDEZ VOUS”

THE FIRST SAMPLER

Now Available: CH 2221-D

“A TASTE OF SUPERFRIENDS"”
The First Sampler

Upcoming Releases:

JOHN STUBBLEFIELD Joemesoatros L
Available Soon: CH 22224-2 JIMMY HEATH Available Soon; CH 22225-2
MARK GRAY & Superfriends JOE LEE WILSON JORGE DALTO & Superfriends
“THE SILENCER” KUNIHIKO SUGANO “NEW YORK NIGHTLINE"”

In association with Three Cherries Records Inc. / Distributed Nationally by Little Major Records Distributors Inc.
276 Fifth Avenue New York, N.Y. 10001

Three Cherries Records ¥4 /Cheetah & Sazz Records/Mean Machine Records / Little Major Records
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EDITORIAL

RIAA GOES TOO FAR ON SINGLES GRITERIA

THE RECORDING INDUSTRY ASSN. of
America acted correctly in cutting the sales re-
quirement for a gold single from 1 million to
500,000 copies. The move reflects the sharp de-
cline in single sales in recent years. Just two
hits were certified gold in all of 1988, the low-
est total since 1963. By contrast, there were 40
or more gold singles every year from 1968 to
1980.

But the RIAA has gone too far in allowing
all singles that have reached the 500,000 sales
level to be certified gold, regardless of when
they were released. Among the 22 singles that
went gold last month are three hits from the
early '80s, when million-selling singles were
still relatively common: Joe Cocker & Jennifer

Warnes’' “Up Where We Belong’ (1982), Pat
Benatar’s “Love Is A Battlefield” (1983), and
Huey Lewis & the News’ ‘I Want A New
Drug” (1984).

Under present rules, it would be permissible
for hundreds of hits—and semihits—from the
'60s and '70s, which initially failed to qualify
for gold certification, to make it under the
new, relaxed standards. If that happens, a
gold single would quickly lose its meaning.

The RIAA should apply the reduced certifi-
cation criteria only to singles released after a
specific cutoff date, such as Jan. 1, 1987. All
singles released before that date would have
to meet the old sales requirement.

The same argument applies to platinum sin-

gles, for which the sales requirement was cut
from 2 million to 1 million copies. Because
Cocker & Warnes’ million-selling “Up Where
We Belong” was submitted to RIAA auditors
in January, it was declared a platinum single.
If it had been submitted in 1982—or 1988—it
would have rated gold.

It’s good that the RIAA is giving today’s hit
singles a fighting chance to grab the gold,
rather than insisting that they meet a require-
ment that was fair and reasonable in 1972 but
is nearly impossible today. But it’s not right
that older singles that failed to qualify under
the old rules may get a second chance under
the new, less stringent rules. The gold they’d
be grabbing would be tarnished indeed.
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Retailers, Labels Need Sales Information

MARKETING FIRMS HAVE LEGIT ROLE TO PLAY

BY NORMAN HUNTER

“There’s No Business Like Show
Business” was written by Irving Ber-
lin long before the advent of the mod-
ern record industry, but the title is
certainly still applicable. I don’t know
of any other business that includes
participants with such divergent
views and methods of achieving simi-
lar objectives.

While the common goal is to sell re-
corded music, the relationship be-
tween suppliers and retailers often
demonstrates conflicting views and
timetables for accomplishing this.
The record labels primarily empha-
size the front end of the process, cre-
ating public awareness of their re-
leases through radio play. Retailers,
on the other hand, concentrate on
converting the listeners of that music
into customers. The retail community
views sales as an end in itself, while
the labels also want to utilize sales in-
formation to gain more radio expo-
sure. And so it goes.

The difficulty with this system is
this: As release schedules continue to
grow, the labels are challenged to
prioritize those new releases effec-
tively. In addition, the retailers re-
quire maximum information and
feedback to determine whether or not
to stock the most promising titles.

This is where the music marketing
companies come into play. Ideally,
these organizations provide research
services designed to collect and ana-
lyze facts regarding retail sales activ-
ity. Once disseminated to the record
label, its staff and that of the market-
ing company can utilize this informa-
tion to react to current trends by re-
turning to the marketplace and ac-
tively promoting the record(s) in
question.

However, this process cannot be a
one-way street; you have to give as
much as you take. While seeking in-
formation, marketing companies
must provide the same. Retailers
need the proper tools to sell records,
including release and tour dates, de-
tails regarding deals and programs,
display materials and in-store play
copies, and anything else that’s avail-
able.

Having spent 18 years in music re-
tailing, I've had ample experience in
being on the receiving end of record

label and marketing company phone
calls. These calls took up a lot of time,
yet they could be essential in provid-
ing the necessary information upon
which I made many of my buying de-
cisions. The challenge of managing
inventories on so many potential best

the music industry. In the short term,
it does limit the amount of time em-
ployees are on the phone instead of
on the sales floor. At the same time,
it can limit a store’s selling effective-
ness by cutting off a vital source of
information that can sometimes only

‘We must never
forget that we
are all in this
business together’

Norman Hunter is VP of artist
development for Los Angeles-based SRO
Marketing, a division of Martin

Enterprises.

sellers is such that there is always a
need for timely, accurate, usable in-
formation. Legitimate marketing
companies understand these needs
and strive to provide all the applica-
ble tools and information available,
so the retailers will continue to take
their calls.

When I hear of a chain that no
longer allows its stores to take re-
search calls from marketing compa-
nies or radio stations, I have to won-
der what the overall effect will be on

be provided by marketing companies.

It also concerns me when I hear
that some retailers are complaining
about the number of industry calls
they get in general and the emphasis
placed on trade reports. We must
never lose sight of the fact that we're
all in this business together and that
what one person views as pressure
and hype, another will see as good in-
formation and promotion. Several
major retailers I talk with express a
sense of obligation to provide accu-

rate feedback on what's really selling
in their stores. They also have said
that research calls can provide useful
information, even if merely to indi-
cate which releases the labels are
strongly supporting.

Since leaving retail and broadening
my view of the entire industry, I've
had a number of my suspicions about
the workings of the industry con-
firmed. Radio is king, and retail often
gets the short end of the stick. It's al-
most as if everyone forgets that
we're in this business to sell recorded
music and that this occurs primarily
through retail outlets.

Retailers deserve the same level of
attention and service that is given to
radio personnel. If the industry were
to view retail stores like mini-radio
stations, all store managers as buy-
ers, and other employees as program
directors and music directors, I have
a feeling more new artists could be
broken and more records sold.

I am currently on a crusade to
change the balance of power to focus
more attention on retail. In these
days of proliferating classic rock and
oldies stations, it is more important
than ever to direct the industry’s at-
tention toward what the retail com-
munity can do to develop the sales of
new artists. Marketing companies
can play a major role in this and can
serve as a needed link between labels
and retailers, given the necessary
support from both sides.

Lette
tothe
Edito

KEEP CD PRICES UP

In the Jan. 7 issue of Billboard, Mr.
Nick Hopewell-Smith suggests that
high prices have led to a CD slow-
down, implying that CD sales would
stagnate. However, there has been
no slowdown at all. For 1988, only
the fifth full year after introduc-
tion, we anticipate a worldwide
sales figure of over 400 million CDs,
representing a growth rate of more
than 50%. This is another proof that
the CD is the fastest-growing con-

sumer product ever.

CD development and CD pricing
are not isolated British or American
or Continental European matters,
but world phenomena. And looking
at the CD development on a global
scale, we may conclude that the CD
market development—also when
measured in number of disks sold—
remains very healthy indeed.

What may not be properly under-
stood by everyone is the basic pat-
tern of product substitution; it must
be realized that, if the compact disk
is to supercede the black vinyl al-
bum—if not also part of the cas-
sette function—the substitution
process simply takes time. Owner-
ship of players—the sine qua non

for enjoying the perfect CD
sound—has to develop in the course
of time to a level similar to the pene-
tration of record players, as a “nat-
ural” process. Record players have
penetrated private households
heavily since the beginning of the
economic heyday following World
War II. And it took the videocas-
sette recorder at least 12 years to
reach a household penetration of
60% in the U.S.A.

During the penetration process, it
is obvious that later adopters, espe-
cially those who buy (cheaper)
stack-systems, cannot be expected
to buy as many CDs as the early
adopters or the pioneers; this is also

(Continued on page 77)
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Adult Alternative Formats Viable At Two

BY TERRY WOOD

LOS ANGELES One of the most
serutinized stations ever, KTWV
“the Wave”’ Los Angeles, turns 2
years old Tuesday (14). And just in
time for the party, KTWV and
many of the stations it helped
spawn are unwrapping some gifts.

The fall 88 Arbitrons may be re-
membered as the ratings period
when adult alternative formats fi-
nally forced most naysayers to vali-
date their mass-appeal status.
Twenty-one of the nation’s top 30

markets now have full-time AA out-
lets; 15 of those were up in 12-plus
and up in the cherished adult 25-54
format programmers say most ac-
curately measures the format’s
strength.

KTWYV “the Wave” Los Angeles,
which gave the format its first ma-
jor-market exposure by replacing
heritage rocker KMET on Feb. 14,
1987, was fourth in adults 25-54 this
fall and No. 1 in men 25-54. The
Wave was alsoup froma2.5toa 4.7
12-plus overall in the adjacent Or-
ange County market.

Gray Reported To Have Violated Rule

Exits Summit

KQPT “the Point”’ Sacramento,
Calif., experienced a spectacular
jump in its third book, winning
adults 25-54 and soaring to third
overall. WQCD New York, WNUA
Chicago, KKSF San Francisco,
KOAI Dallas, WXDJ Miami,
WNWYV Cleveland, KHIH Denver,
and WBZN Milwaukee also enjoyed
encouraging gains in the fall.

Despite some soft books during
the past two years, the format has
spawned two satellite feeds—Satel-
lite Music Network’s Wave has 12
affiliates; the Progressive Music
Network’s Breeze has 22 affiliates
and recently added its first large-
market outlets in St. Louis and Cin-
cinnati—plus international interest.

Original KTWV PD Frank Cody,
now a consultant to SMN’s Wave

format, programs 20 hours of
Wave-like music each week for
JOAV FM Japan, and says he is en-
tertaining offers from two Europe-
an broadcasters.

“I still possess a world vision for
this format, which I suppose you
could call a truly kinder and gentler
format,” Cody says with a laugh.

In 1989, it is also a more diversi-
fied format. Different schools of
programming have emerged as PDs
fine tune the format to fit their mar-
ket or their own philosophies.

KKSF San Francisco PD Steve

Feinstein—whose station jumped to
No. 51in adults 25-54 this fall—views
the format as a triangle, each of
whose three points represent a
more jazz-intensive approach (for

(Continued on page 77)

My Toups Toups. Despite the winter
weather, Mercury’s field staff visited
stations in jams and tank tops to
promote the debut album of Wayne
Toups & Zydecajun. Mercury’s Don
Coddington, left, is seen here with
WMMR Philadelphia MD Erin Riley.

B Bush Aide

BY BILL HOLLAND

WASHINGTON C. Boyden Gray,
President Bush’s legal counsel and
ethics adviser, resigned Feb. 6 as
board chairman of station-owner
Summit Communications Group Inc.
in response to press reports that he
had violated the longstanding White

WASHINGTON
ROUNDUP

House rule prohibiting outside in-
come and that he had appointed a
transition liaison officer to be in
charge of regulatory agencies—in-
cluding the Federal Communications
Commission.

A spokesperson in Gray’s Winston-
Salem, N.C., office issued a terse “no

comment” on the resignation, but his
brother, Summit executive VP Ber-
nard Gray, told reporters Tuesday
that “none of our stations or cable
systems will feel any impact from
what’s going on in Washington.”

In a New York Times essay by Wil-
liam Safire that ran the day Gray re-
signed, the lawyer claimed he did not
benefit from skippering the $400 mil-
lion corporation while serving in the
White House. He had also recanted
an earlier statement that he had ap-
pointed FCC liaison Tim Muris.

Gray had filed late-disclosure
statements with the Office of Gov-
ernment Ethics, according to a Times
report, but was forgiven by that of-
fice’s director—whose reappointment
is in Gray’s hands.

Summit currently owns 16 radio
stations. It recently bought two RKO
FMs, WRKS New York and WFYR

(Continued on page 87)

Fuller-Jeffrey for $5 million.

(X 1

DICK HARRIS, president of Group W Radio, has been named to the compa-
ny’s newly created chairman position. Harris remains involved with the
management of the radio group’s 14 stations, but will also concentrate on
acquisitions, helping to bring Group W Radio to its legal limit of 24 sta-
tions. A new president will be named by midyear.

EVERGREEN MEDIA will not buy RKO General's WAXY Fort Lauderdale,
Fla., as planned last fall; that brings RKO’s total number of stations still
unsold or unaccounted for back to two. In addition, Evergreen’s Scott
Ginsburg now says that KHYI “Y95” Dallas PD Buzz Bennett's current
title and contract will remain unchanged.

BOB CALL is named VP/GM at KYGO-AM-FM Denver, replacing Wayne
Phillips. He was most recently OM.

FAIRMONT COMIUNICATIONS will buy KVAN/KMJK Portland, Ore., from
Engels Communications for $7.65 million. In other sales this week,
KSRO/KREO Santa Rosa, Calif., goes from Finley Broadcasting to

ROSEMARY ARTERS has resigned from WNEW-FM New York. Formerly
VP/GM at the station, Arters had been offered the station manager post
after Peter Coughlin was named VP/GM in December.

NEW STATION MANAGERS: Donnell Price is named station manager/GSM at
KYOK Houston, replacing Don Rosette. Jeff Parke is promoted from
GSM at KCAL San Bernadino, Calif. Nancy Eastman is upped to station
manager at WABY Albany, N.Y., from sales at crosstown WNYJ.

NEW 6MS: Kipper McGee at KIOA/KDWZ Des Moines, lowa, replacing
Ralph Barnes; he was OM of WOKY/WMIL Milwaukee. And Charles
Hartshorn at WBCK/WMJC Battle Creek, Mich., replacing Joe Landon.
He was previously GSM at WLRW Champaign, Ill.

T
THERE ARE MISCONCEPTIONS of what WPLJ
‘Power 95’ New York’s strengths and weaknesses are.
There really is a good foundation here, and we intend to
be the No. 1 radio station in America before the year is
up,” says Gary Bryan, who was named WPLJ’s PD on
Feb. 6; WRKS New York VP/GM Steve Candullo was
also tapped for the newly created station manager job.
Bryan was PD/afternoons at top 40 KUBE Seattle
for the last two years; that station leans AC at times
(e.g, segueing “Holding On” into “Father Figure” in
p.m. drive), but Bryan says that

PLJ: Bryan, Candullo,
PDs Celebrate Nat’l Gareer-Switch Week

And Phone Hackers:

PD Rick Peters had handled. Stedman was most recent-
ly with software maker MusicScan.

Morning man Tony Hart is a first-time PD at urban/
AC KGFJ Los Angeles. In addition, promotions director
Shirley Jackson becomes OM, Johnny Morris is named
MD, and market veteran Marsha Robinson takes after-
noons. Across L.A., MD Al Tavera adds APD stripes at
crossover KPWR “Power 106,” as does Phil Gonzalez
at easy KJOI.

Cynthia Bolsta is the new OM at oldies KSGO Port-
land, Ore., which goes from local

WPLJ won’t sound like KUBE. De-
spite Bryan’s background, he’ll be
an off-air PD for now. Tom Hu-
tyler will act as KUBE’s PD.
WPLJ is going into the second
phase of its listener suggestion
campaign with a new phone sys-
tem that interviews listeners and
qualifies them for prizes. It was re-
cently disclosed that hackers had

P

programming to Transtar’s Oldies
Channel. Across town, KKSN-AM
has gone from oldies to adult stan-
dards as “Sunny 910” ... At urban
WOWI Norfolk, Va., group PD
Steve Crumbley is now handling
PD duties, replacing Quincy Ja-
son. Tony Richards is back at
WOWTI for mornings only.

| KZQQ Salt Lake City drops Sat-

used their Touch-Tone phones to
reprogram six of the 10 answering
machines used in the first stage of the campaign. The
message—‘This is WPLJ and we don’t care what you
think. And we're going heavy metal”’—ran for a half-
hour before it could be changed.

7

HE KNOWS OUR OPERATIONS, systems, and peo-
ple so well. He's been close to the PD job for years any-
way, and he’s been away long enough to appreciate us,”
says AC KVIL Dallas program manager Ron Chap-
man about new PD Chuck Rhodes. A 10-year veteran
of KVIL, Rhodes had left for AC promotion duties at
MCA Nashville. This is his first PD job. He'll replace
Tom Watson, who's forming his own consultancy (Bill-
board, Feb. 11).

PROGRAMMING: Bryan’s departure brings to at least
seven the number of top 40 PD jobs available in the top
50 markets this week. Two of those vacancies stem from
quasicareer changes. KKBQ Houston PD Bill Richards
quips that “everyone thought [ was going to KXXX-FM
San Francisco, and so did [.” Instead, he’ll be VP of Cole-
man Research, replacing Richard Harker. Richards,
who wanted a change of pace, is looking for his replace-
ment; call him or GM Al Brady Law.

Meanwhile, WAVA Washington, D.C., PD Mark St.
John is leaving for Bob Hamilton’s Carmel, Calif -
based Radio Star firm. Emmis VP Joel Salkowitz will
handle some programming duties during the PD search.
Offsetting somewhat the balance of power between
PDs and consultancies is ex-San Francisco PD Mike
Phillips, who goes from The Research Group to the PD
slot at AC WCLR Chicago. And Bill Stedman is now
PD at oldies WMXJ Miami, assuming duties that group

by Sean Ross

ellite Music Network’s Z-Rock to
become the area’s first classical
station in more than five years. Owner Gene Guthrie
says he “just couldn’t sell [hard rock] to the conserva-
tive Mormon businessman; there will be some very sad
young people here when we sign it off.”

Baltimore now has 2!/, n/t outlets and may have
three. Adult standards WITH is now carrying eight
hours of talk from its soon-to-be owner, the new Mary-
land State Network. While MSN president Alan Chris-
tian says it isn’t certain that WITH will go all-talk when
the network takes over, the company wil!/ expand its of-
ferings to 24-hours-a-day at that time.

Former WUSL Philadelphia/WRKS New York PD
Tony Quartarone is now VP/GM (and acting PD) of Q-
Tone Broadcasting’s newly acquired WOVU “Kiss
101.7” Ocean City, Md., which recently switched from
AC to a top 40/urban/AC mix. Manuel Mena, ex-
WLTW New York, is MD ... Jon Holiday is out as PD
of top 40 WWGT “G98” Portland, Maine; call him at 207-
892-3116.

Roshon Vance, most recently PD of urban WPEG
Charlotte, N.C,, resurfaces as PD of similarly formatted
WQIM Montgomery, Ala., replacing Michael Long,
who stays on for p.m. drive: Bob Chrusler is the new
PD replacing Russ Spooner at co-owned country
WSKX Norfolk Va. which will become classic rock
WAFX “The Fox ... Two simulcast stations get new
identities. KKPL-AM Spokane, Wash., becomes n/t
KHDL. WZMM-AM Wheeling, W. Va., becomes adult
standards WBBD.

PEOPLE: At modern KROQ Los Angeles, Poorman
moves from mornings back to late nights as Freddie
(Continued on page 16)
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BEST CLASSICAL ALBUM BEST CLASSICAL PERFORMANCE
(WITHOUT ORCHESTRA)
Horowitz Plays Mozart 3 : . -
Vladimir Horowitz ‘Horowitz Plays Mozart (Piano Sonata No. 13)
Carlo Maria Giulini/LaScala Opera Orchestra Vladimir Horowitz
DEUTSCHE GRAMMOPHON DEUTSCHE GRAMMOPHON
- Mahler: Symphony No. 2 “Resurrection” Schubert: Late 2iano Sonatas

Barbara Hendricks; Christa Ludwig Maurizio Pollin
Leonard Bernstein/New York Philharmonic DEUTSCHE GRAMMOPHON

DEUTIGHE CRNMMOBHON Albeniz: Iberia; Suite Espafiola, Navarra
Wagner: Lohengrin 7 Alicia de Larrocha
w 3 'Domingo, Norman, Sotin, Randova LONDON
; Sir Georg Solti/Vienna Philharmonic: Liszt: Années de Pélerinage 11, taly
Lo, Alfred Brendel
PHILIPS

BEST CLASSICAL ORCHESTRAL RECORDING

Bach: The Well-Tempered Clavier, Book I
Mabhier: Symphony No. 2 “Resurrection” Keith Jarrett
Barbara Hendricks; Christa Ludwig ECM

Leonard Bernstein/New York Philharmonic

DEUTSCHE GRAMMOPHON BEST CHAMBER PIUSIC PERFORMANCE.

Bruckner: Symphony No.7 (INSTRUMENTAL OR VOCAL)

Sir Georg Solti/Chicago Symphony Orchestra Beethoven: Somatas for Violin .znd Piano;
LONDON : Nos. 4 & 5 “Spring”
Gidon Kremer; Martha Argerich
BEST OPERA RECORDING DEUTSCHE GEAMMOPHON

Bernstein/Wadsworth: A Quiet Place Beethoven: Piano Quintet, Op. 16;
Ludgin, Morgan, Brandstetter, Kazaras Mozart: Piano Quintet, K. 452
Leonard Bernstein James Levine; Znsemble Wien-3erlin
Austrian Radio Symphony Orchestra DEUTSCHE GEAMMOPHON

DEUTSCHE GRAMMOPHON .
Dvorik: String Quartet Op.96 “American”;

Puccini: La Bohéme Smetana: String Quartet No. 1 “From my Life”
Réaux, Hadley, Daniels, Hampson Guarneri Quaret

Leonard Bernstein/Santa Cecilia Chorus & PHILIPS

Orchestra

DEUTSCHE GRAMMOPHON Hindemith: Viela Sonatas
Kim Kashkashin and Robert Levin

Bellini: Norma ECM
Pavarotti, Sutherland, Caballé, Ramey
Richard Bonynge BEST CLASSICAL VOCAL SOLOIST PERFORMAMCE
Orchestra and Chorus of the
Welsh National Opera Schubert: Winerreise
LONDON Christa Ludwig
James Levine, >iano
Mozart: Idomeneo DEUTSCHE GRAMMOPHON
Pavarotti, Popp, Baltsa, Gruberova, Nucci
Sir John Pritchard/Vienna Phitharmonic Handel/Schubert/Schumann: L.eder
LONDON Jessye Normar, Geoffrey Parscns, piano
PHILIPS
Wagner: Lohengrin
Domingo, Norman, Sotin, Randova BEST CONTEMPGRARY COMPOSITION
Sir Georg Solti/Vienna Phitharmonic
LONDON Bernstein/Wacsworth: A Quiet Place
Leonard Bernsein; Stephen Wadsworth
BEST CHORAL PERFORMANCE DEUTSCHE GRAMMOPHON
(OTHER THAN OPERA) : :

Stockhausen: amour (5 Pieces for Clarinet)®
Bach: Christmas Oratorio Karlheinz Stoc<hausen

Monteverdi Choir, London DEUTSCHE GRAMMOPHON

John Eliot Gardiner/English Baroque Soloists

ARCHIV PRODUKTION BEST ENGINEERED RECORDING, CLASSICAL

Mozart: Ifequien.l Mahler: Symphony No. 2 “Resarrection”
Vienna Singverein Leonard Bernstein/New York Philharmonic
Herbert von Karajan/Vienna Philharmonic Klaus Scheibe. engineer

DEUTSCHE GRAMMOPHON DEUTSCHE GRAMMOPHON
Vivaldi: Gloria; Scarlatti: Dixit Dominus ‘Bruckner: Sy phony No. 7

s English Concert Choir Sir Georg Solti/Chicago Sympt.ony Orchesma
E { M OF C SSICS Trevor Pinnock/English Concert 'LONDON
ARCHIV PRODUKTION
I | I I I i I A Beethoven: Tte Nine Symphonies
Ay Bach: §t. Matthew Passion Haitink/Concartgebouw Orchestra

Te Kanawa, von Otter, Rolfe, Johnson PHILIPS

Krause, Blochwitz, Bir

Sir Georg Solti/Chicago Symphony Orchestra BEST INSTRUMESTAL ARRANGEMENT
& Chorus ACCOMPANYING VOCAL(S)

LONDON
Henry Mancinx, arr. for Luciano Pavarotti

‘ BEST CLASSICAL PERFORMANCE “Volare”
(WITH ORCHESTRA) LONDON
Horowitz Plays Mozart (Piano Concerto No.23) BEST JAZZ VOCAL PERFORMANCE, FEMALE
, Vladimir Horowitz ’

Carlo Maria Giulini/LaScala Opera Orchestra Betty Carter: ook What 1 Got!
DEUTSCHE GRAMMOPHON VERVE

g . Bartok: The Works for Piano and Orchestra
EC M / \ Zoltdn Kocsis, Ivan Fischer/Budapest BEST JAZZ INSTRUMENTAL PERFORMANCE, GEOUP
Festival Orchestra still Live/Keitl Jarrett with Gary Peacock
PHILIPS and Jack DeJchnette
ECM

© 1989 PolyGram Records, Inc
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E NELSON "
%ltlw-::ican Music Award of Meri

GLORIA ESTEFAN & MIAMI SOUND MACHINE
Favorite Pop or Rock Duo, Group or Chorus

ALABAMA
[ Z1 {1 (A Pauntry Duo, Group or Chorus

[ V47Y LOVELESS
vorite New Gountry Artist
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SLELLEN
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The Original SN ENNNEE

Ten awesome songs, including
“The Boys and Girls Are Doing It”
by Vital Signs.

See the MGM/UA release of the A&M film, opening nationwide on February 17. . ’ See the Orion film, opening everywhere on February 17.

Music Supervisor: David Anderle
SP3924

RECORDS
© 1989 A&M Records, Inc. All rights reserved.

© 1989 Metro-Goldwyn-Mayer Pictures, Inc. All rights reserved.

Royal Production Dudes: David Anderie & Aaron Jacoves
SP3915

RECORDS

© 1989 A&M Records, Inc. All rights reserved.
© 1989 Nelson Films, Inc. All rights reserved.
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HOT PO FALL 88 ARBITRONS e
iii CONTEMPORARY.
|z Compiled from a national Following are 12-plus average quarter-hour shares, metro survey ‘
v |, x|¢ & sample of radio playlists. area, Monday-Sunday, 6 a.m.-midnight. (#) indicates Arbitron
ol | BE | Eo | g | TITLE ARTIST i L Th bol 7 AC— adult p
I | <2 | 29 | X5 | LaBEC & NUMBER/DISTRIBUTING LABEL market rank. These symbols are used: =adult contemporary,
adult alt=adult alternative, adult std=adult standards/big band,
* % NO.1 & & album=album rock, cls rock=classic rock, easy=easy listening,
| 2 | 9 | 9 | WHENIMWITHYOU s | modern=modern rock, n/t=news/talk. %opygigh; 1989, Arbitron
(@)| 8 | 16 | 5 | THELIVING YEARS e MIKE + THE MECHANICS | Ratings Co. May not be quoted or reproduce without the prior
ATLANTIC 7-88964 written permission of Arbitron. H
()| 3 | 8 | u | DONTRUSHME # TAYLOR DAYNE
ARISTA 1-9722
(@)| & | 10 | 10 | MYHEARTCANT TELL YOU NO & ROD STEWART W S Su fa Wosp Su Fa
(5)| 11 | 12 | 9 | SHEWANTSTO DANCE WITH ME @ RICK ASTLEY Call Format ‘88 '8 '88 '8 Call Format '8 88 '8 ‘88
RCA 8838
§ | 1 | 1 | 12 | HOLDINGON # STEVE WINWOOD WILMINGTON, DEL. —(77) YOUNGSTOWN, OHIO—(81) ( ;:’:: _ ®
(D] 14 | 15 | 9 | ASLONGASWE GOT EACH OTHER STEVE DORFF/FRIENDS Ul oL = T3 = R VIHOTRAMEGH Moo Lo oL R/ g <2
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g - - 28
@| 5 | 2 | ¢ | Youcorm e T WKSZ AC 46 36  WMGZ top 40 39 53 25 43 =7
VIRGIN 7-99245 wXTU country — 32 — 36 WFW AC 18 32 32 34 o ¥ _ .
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EPIC 34-08112/EPA. A 1 8
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ATUANTICIZ:88970 WFLN classical — 18 — 15  WGFT religious 11 17 411 %::
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THIS TIME # NEIL DIAMOND
AD| 18 | 2 | 7 | BISIME WESB top 40 — 8 — 12 LITTLE ROCK, ARK.—(82) ot}
18| 16| 19| 9 | ALLIASKOFYOU BARBRA STREISAND wip sports — .5 — 12 KSSN country — 203 — 203 =z
COLUMBIA 38-08026 -
WILD WORLD o MAXI PRIEST wDSD country — 1.1  KIPR urban — 75 — 99 ]
19 [ 12 | 11 | 11 | Giein7-99269 BATON ROUGE, LA. —(78) KKYK top 40 — 116 — 98 8
2 15 6 16 IREMEMBER HOLDING YOU ) & BOYS CLUB WYNK-AM-FM  country 138 183 14.6 138  KEZQ-FM easy — 112 — 90 =
el KQXL urban 109 115 140 131  KZOU-FM top 40 — 68 — 82 é
21 21 17 23 gQ%TINGFORASTARTOFALL & BOY MEETS GIRL WFMF top 40 1.1 95 9.4 112 KARN n/t — 62 — 18 ¢
@| 5 |3 | 5 | DrEAMIN © VANESSA WILLIAMS WXOK urban 101 91128101  KMJX album — 57 — 58 _ ®
WING 871 078-7/POLYGRAM WGGZ top 40 120 91 91 89  KHLT-FM AC — 64 — 52
H & KENNY _ - -
23| 20 | 13| 19 | SIWHOUETTE G WION country 93 57 74 67 KLIRFM cls rock 29 37 L
e TREITIES N WCKW-FM  album 37 51 41 43  KWTD urban — 32 — 26 ) G
24| 30 | 5 | 2mizer KDEA easy 25 35 23 39 KHLT AC — 4 — 17 o, 0,
* % % POWER PICK * % & WJBO n/t 45 37 30 38 KITA rel?g?ous - 13 — 186 0/),,00&4;9,).
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ARSTA 1.97 o, e w
= el L/ WXLT AC 26 33 23 20 KMTL religious 13 11 2 % % o %
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ATLANTIC 7.88958 KPRR crossover 86 131 117 120 WBSM a/t 21 5.9 0% %, %,
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(7 \ N
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COLUMBIA38 58533 KEZB-AM-FM  top 40 107 90 98 64  WPLM-AM-FM adult std — 21 — 38 ORI
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" A &,
@B2)| 37 | 48 | 3 | ACROSS THE MILES SURVIVOR KTSM-FM easy 64 65 49 59  WODS oldies — 48 — 33 &%, o g %,
SCOTTI BROS. 4.68526/E.PA KLTO AC 49 37 38 56 WweZ AC — 40 — 27 8%, % % %,
GIVING YOU THE BEST THAT | GOT # ANITA BAKER KAMA Spanish 67 51 66 48  WALE n/t — 31 — 32 B T, 7, %
B | 5|2 ELEKTRA 7-69371 Y % b, %y
TES © ROBERTA FLAGK KAMZ top 40 68 59 61 48 WIOU top 40 — 20 — 32 5, %, %, 5 4,
3 | 23 | 18 | 16 | avianmic 7-88996 KOFX oldies 34 51 61 44  WHIM country == 7 = 125 ’@s‘»%"‘f,,p”’p,o%/*@@,
35 |3 |2 | 2 LOOK AWAY & CHICAGO KROD oldies 2.4 26 42 44 WIB easy — 13 — 22 @o""oo*"é, (906‘/; f@/
RERRISENL27256 KTSM n/t 30 35 29 38 WNBH AC — 12 — 22 4.9 % b4t
i 3 . X 5 F D a,;* %, 3 6}04 %,
@e)| 38 | — | 2 | SHEWONTTALKTOME ¢ LUTHER VANDROSS | gy country 40 24 30 28  WPRO AC — 17 — 18 “s, KA
. \l_‘; #
7 3 2 2% HOW CAN | FALL? & BREATHE KBNA Spanish 24 31 25 27 WBO0S country — 13 — 15 ,c%% "AJ
A&M 1224 KVIV Spanish 12 21 10 16 WRKO /t — 13 — 15 ®,%, %%,
2 | 4 3 éﬂﬁg}gg}ﬁﬁkﬁ% ® U2 XHNZ Spanish 7 — — 15 WX cls rock — 23 — 15 {-?,)%;Jc’» o,oé %,
: ALBUQUERQUE, N.M.—(80) WBCN album — 12 — 14 %, % *
8 | 49 | 3 | BRING DOWN THE MOON ¢BOYMEETSGIRL | \yoprm  AC — 110 — 120 WBRU modern — 11— 14 e %,
%
u | — 2 LET THE RIVER RUN & CARLY SIMON KKOB AC — 113 — 104  WXKS-FM top 40 — 15 — 14 5~./’:Ivé,% 00@( =
ka0 KRST country — 109 — 94  WVBF AC — 23 — 12 o A
s | — | 2 | STRAIGHTUP ¢PAULAABDUL | kg easy — 55 — 15  WWRX cls rock = = 2% %004,
%y ©
2| 2 1 » | 1| soceop o ALJARREAU KZRR album — 79 — 12 WK n/t — 5 — 11 ®, %%, 4,
REPRISE 7-27664 KKSS crossover — 69 — 71 WSAR AC - — — 11 & %, % %, %
SAVED BY LOVE AMY GRANT KFMG album — 66 — 53 WHDH n/t — 9 — 10 S p® %,
8334 |2 7 ALM 1260 @ Y% Y, (%)
— - KIVA top 40 — 33 — 33 WHN n/t — 35 — 10 %, % e 'y,
] B2 curnzz* HOT SHOT DE%WE:;:TSPECML KMGA AC — 35 — 30 WWAZ adult std — 31 — 10 B %, %
NEWD | 1 AuM 273 KDEF adult std — 27 — 29 WWKX crossover — — 10
5 | 3 | 38 | 3 | THEWAY YOU LOVE ME © KARYN WHITE KNMQ crossover — 32 — 29 COASTALNC—(34)
AR BROSEL271S KHFM classical — 22 — 21 WIS urban — 231 — 196
NEWD | 1 | WINDBENEATH MY WINGS ¢ BETTEMIDLER | sk adult alt — 24 — 22 WRNS country 144 — 150
@D| NEWp | 1 | CITYLIGHTS LIVINGSTON TAYLOR KNUS/KZIA  n/t — 14 — 21  WDLX top 40 — 116 — 96
CRITIQUE 7-99255/ATLANTIC o |  KRZY country — 22 — 20 WIYC album — 70 — 82
48 | 45 | 42 | 4 | GIVEME THE KEYS @ HUEY LEWIS & THE NEWS KMYI AC — 5 — 18 WNCT-FM easy — 58 — 19
SRYSATERI 335 KKBR oldies — 13 — 16 WSFLAM-FM AC — 78 — 62
49 | 40 | 33 | 13 | IFWEHOLDONTOGETHER QIANARDSS KZRQ album — — — 16 WRCM country — 20 — 39 l M JA AN
50 47 36 14 BABY CAN | HOLD YOU & TRACY CHAPMAN KQEO oldies — 26 — 14 WHTE crossover —_ — — 29
ELEKTRA 7-69356 KKIM religi = -
gious A 11 WXQR album 31 29 I}
OProducts with the greatest airplay gains this week. @ Videoclip availability. KXKS Spanish — 42 — 11 (Contmued on page 20)
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ALBUM ROCK TAcKs-

({4

v Zo ! Compiled from national album rock
‘ﬁé c'/_)é §o ;,.5 TITLE radio airplay reports. ARTIST
£z [ 32 | o8 ;E, LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 & &
D] 2 5 5 | DRIVEN out THE FIXX
RCA 8837 lﬁkat No. One
@] 3 4 5 | YOUGOTIT ROY ORBISON
VIRGIN 7-99245
3 1 2 12 WARNER BROS 727688 REM.
@] 4 | 1| s | WORKINGONIT CHRIS REA
WARNER BROS. LP CUT/GEFFEN
®| s 8 5 | THELIVING YEARS MIKE + THE MECHANICS
ATLANTIC 7-88964
(6)| 9 | 17| 3 | ENDOFTHELINE TRAVELING WILBURYS
WILBURY 7-27637 /WARNER BROS.
(| 7 | 13| 3 | DRIVEMYCAR DAVID CROSBY
A&MLP CUT
14| 23| 3 | SLOWTRAIN BOB DYLAN & THE GRATEFUL DEAD
COLUMBIA LP CUT
9 | 10| 10 | 10 | CULT OF PERSONALITY LIVING COLOUR
EPIC LP CUT/E.P.A.
10 | 6 1 | 11 | THELOVEIN YOUR EVES EDDIE MONEY
COLUMBIA 38-68532
GOD
16 19 5 CPS?Q&LISOAEIEHQ MIDGE URE
12 8 9 5 ATE%CRU%I'L‘!’%ET/POLYGRAM RUSH
(@3)| 15 | 22 | 5 | SENDMESOMEBODY JON BUTCHER
CAPITOL LPCUT
19 | 33 | 4 | VLLBE THERE FOR YOU BON JOVI
MERCURY LP CUT/POLYGRAM
5 | 11| 3 | 18 | WHENLOVECOMES TO TOWN u2
_ISLAND LP CUT/ATLANTIC
: 1
o | o5 | o | HEMENSTRAL e
ITY P
17 | 18| 20 | 5 | PARADISEC GUNS N’ ROSES
18] 17 | 18 Fuo| MYSTEY ., N
31 | 35 | 3 | 'LLBEYOU THE REPLACEMENTS
SIRE LP CUT/REPRISE
@] = | o [ o | EATENGE, GORS v ROSES
@D| % | THE LAST MILE CINDERELLA
MERCURY 872 148-7/POLYGRAM
2 12| 6 | 13| GOTITMADE CROSBY, STILLS, NASH & YOUNG
ATLANTIC 7-88966
alz|a|s |G
28 | 31 | 9 | ACTING THIS WAY THE ROBERT CRAY BAND
MERCURY LP CUT/POLYGRAM
% | 24 | 30 | 5 | ONECLEAR MOMENT LITTLE FEAT
EN
82 | 3s Dl DENENTEEN.. WINGER
D.
27 27 32 4 SDIAERHCSTL/VVARNER BROS. Lol REED
2| 137 g | WHEN THE CHILDREN CRY WHITE LION
(29)| 34 | 41 | 4 | SWORD AND STONE PAUL DEAN
COLUMBIA LP CUT
(30)| 38 | 4 | 3 | DONTLOOKBACK CHARLIE SEXTON
MCA LP CUT
@D)| 37 | 4 | 3 | BACKTOTHEWALL STEVE EARLE
UNI LP CUT/MCA
@[ % | u | |vemowe,
B |35 |3 | 6 | SEETHELIGHT THE JEFF HEALEY BAND
@)| 2 | — | 2 | SHAKEITUP BAD COMPANY
ATLANTIC LP CUT
1
s o [0 w] PN I R E A
* % % POWER TRACK % % %
(B6)| 4% | — | 2 | COMEOUTFIGHTING EASTERHOUSE
COLUMBIA LP CUT
37 | 25 | 14 | 15 | THECRUSH OF LOVE JOE SATRIANI
a1 | 50 | 3 | LITTLEMISSS. EDIE BRICKELL & NEW BOHEMIANS
GEFFENLP CUT
L M U2
s | o[ 15| | SN oERAREM
) RATT
w | 2 |15 | | WAYCOOLIR
NE***FLASHMAKER*tt o
R iR
NEWD | 1 | ALLISFORGNEN.
U GE
NEWD | 1 | SMIARFEATORES MELSSHIEIHERD
@3)| 49 | — | 2 | FORTHELOVE OF MONEY BULLETBOYS
WARNER BROS. LP CUT
HN HIATT
@ | 33|21 | 12| PAPERTHIN -
I U2
weewnr | o | GORPARTH
OND CHANCE THIRTY EIGHT SPECIAL
NEWD | 1 | SECDN
H SBY, STILLS, NASH &
ReENTRY | o | THATSIRL, s e
ET ABOUT EDDIE MONEY
NEWD | 1 | FORCETAROUT LOVE
RE WER LITTLE AMERICA
NEWD [ 1| WHERE weRe vou
DOKKEN
AR

OTracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week betfore.

YOX JOX

(Continued from page 10)

Snakeskin goes to a.m. drive ...
Tom Kelly goes from mornings at
WNCI Columbus, Ohio, to middays
at top 40 KRBE Houston . . . Cyndee
Maxwell goes to p.m. drive at classic
rock KGMG-FM San Diego . .. Dina
Michaels is promoted to overnights
at KCFX Kansas City, Mo.

At crossover WIOQ Philadelphia,
Ron Parker joins from KOY-FM
“Y95” Phoenix for mornings and
Woody Wood comes aboard from
WAPE Jacksonville, Fla., for nights.
Rounding out the staff is former
WAEB-FM Allentown, Pa., PD Jef-
ferson Ward, who is doing swing as
he lines up another PD job.

Don O’Brien returns to mornings
at top 40 WBSB “B104” Baltimore;,
the station is still looking for a part-
ner for him ... Dana Lundon from
WYMJ Dayton, Ohio, is the new
MD/middays at crossover WLUM
Milwaukee; with APD Gary Young’s
departure for programming duties at
WCDX Richmond, Va., those inter-
ested in afternoons should overnight
material to PD Rich Thomas.

Sunny Jo Stevens is now doing
nights at Bresson-Hafler's WMGZ
“Z96” Youngstown, Ohio. Openings
exist at other B-H stations; call group
PD Barry Richards at 803-272-7338
... Frankie Darcell is now handling
music at urban WQOK Raleigh,
N.C,, replacing MD Candy Eastman
... Paul Bunyan goes to nights at
AC WKSQ Bangor, Maine . .. Jim
Browne moves from late nights to
p-m. drive/MD at AC WJBC Bloo-
mington, Il1.

THE RADIO ADVERTISING Bu-
reau’s Ninth Annual Managing Sales
Conference, held Feb. 25 in Dallas,
was its largest yet, with 1,620 attend-
ees. Outgoing RAB president Bill
Stakelin ended his 5!/,-year stint
with a farewell address urging the in-
dustry to further unify its develop-
mental efforts, better train its sales
force, and increase its presence in the
marketplace.

The RAB also released the results
of a Univ. of Kentucky profile of the
radio sales force, which it found to be
younger, to have a higher turnover
rate, and to contain more women
than its counterparts in other media.
Half of radio’s sales force is female;
one implication of those results is
that if radio managers continue to
come from the sales side, much of ra-
dio could be owned and managed by
women by the year 2000,

The convention got generally fa-
vorable reviews from attendees, but
some major-market GSMs found too
much of the conference to be a re-
hash of previous conclaves as well as
too small-market oriented. Meetings
getting the highest marks were the
open forums and one session on in-
ventory control.

URBAN/AC WITB North Ridge-
ville, Ohio, the victim of two fires in
eight days, is now broadcasting from
a van in its parking lot. Fire depart-
ment officials in the white-dominated
Cleveland suburb suspect arson in
the Jan. 24 blaze and are sure of it in
the Feb. 1 follow-up. Total damage
was $275,000.

Assistance in preparing this col-
wmn was provided by Bill Holland,
W.T. Koltek, Peter Ludwig, and
Carlo Wolff.

NEW YORK Billboard is looking
for radio and record industry pro-
fessionals who are interested in
participating in the blue-ribbon pan-
els for the 1989 Billboard Radio
Awards.

Under Billboard’s awards proce-
dures—adapted for last year’s com-
petition—five different panels will
be assembled from a mix of broad-
casters and label promotion people.
The panelists will choose nominees
in their fields of expertise for five
categories: top 40/crossover; black/
urban; country; AC/oldies; and al-
bum/classic rock. A public vote will
then be held to choose Billboard’s
winners,

Last year’s panelists included
WHTZ “Z100” New York PD Steve
Kingston; WRKS New York PD
Tony Gray; Saga Communications
VP Steve Goldstein; KGB San Die-
go PD Ted Edwards; Capitol Rec-
ords VP of prometion John Fagot;

Billhoard Seeking Panelists
Participants Pick Award Nominees

WB Sr. VP of marketing/promo-
tion for black music Ernie Single-
ton; PolyGram Sr. VP of promotion
John Brodey; and RCA VP of na-
tional country promotion Jack Wes-
ton. Last year’s panels were chosen
by Billboard’s chart managers; be-
cause of the number of late re-
quests last year, industry participa-
tion is being solicited in advance.

Panelists should have a broad
knowledge of the radio and record
promotion people in their formats
and be able to commit a consider-
able amount of time to screening
applicants and meeting with other
panelists.

Interested? Contact Sean Ross at
Billboard in New York; potential
country panelists should contact
Marie Ratliff in Nashville.

Watch this section for more infor-
mation on the radio awards—in-
cluding the procedure for submit-
ting material from your station.
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MODERN ROCK ™cks-

19 | RE-ENTRY | 2

THE MUSIC GOES ROUND MY HEAD
TVT LP CUT

. Zr Compiled from Commercial and
&5 '~
0wl 535 §o "E TITLE College Radio Airplay Reports. ARTIST
T | <2 | ZQ | £5 | L4BEL & NUMBER/DISTRIBUTING LABEL
*h NO.1 & &
1 1 2 5 DIRTY BLVD. LOU REED
SIRE LP CUT/WARNER BROS. 2 weeks at No. One
2 2 1 11 VSVATRAN'E‘RPBROS. 7-27688 ot
3 3 12 3 rLL BE YOU THE REPLACEMENTS
SIRE LP CUT/REPRISE
4 13| — 2 VERONICA ELVIS COSTELLO
WARNER BROS, LP CUT
5 5 6 10 RSCVXILEPEJU{ANE COWBOY JUNKIES
6 7 10 3 NIGHTMARES VIOLENT FEMMES
SLASH LP CUT/WARNER BROS.
GOD
7 4 3 3 CHRvgaus 443319 s
) 9 8 4 SHE DRIVES ME CRAZY FINE YOUNG CANNIBALS
IR'S. 53483/MCA
9 6 4 7 FINE TIME NEW ORDER
QWEST LP CUT/WARNER BROS.
FL AY {
10 3 7 7 gmggggﬁaaow (SAIL AWAY) ENYA
1| 11|15 | 4 | BRIVENOUT THE FIXX
12 10 3 11 FISHERMAN'S BLUES THE WATERBOYS
ENSIGN LP CUT/CHRYSALIS
w [ [ | o | 3gSiockmomn OLAN COPE
14 12 1 7 PUNK ROCK GIRL THE DEAD MILKMEN
FEVER LP CUT/ENIGMA
15 19 | — 2 COME OUT FIGHTING EASTERHOUSE
COLUMBIA LP CUT
16 5| 21 5 LITTLEMISS S EDIE BRICKELL & NEW BOHEMIANS
GEFFEN LPCUT
YE H Al
17 | NEWD 1 e ;ﬁ.’gé%ﬁnﬁfmc“ H YEAH THE POGUES
18 | 20 17 1 g’AEPiI\TI&SAI};JAPg RINGS MARC ALMOND
THE SAINTS

23 |21 )3 |13

2 | 22 | 14 | 14 | "MAN ADULT NOW THE PURSUIT OF HAPPINESS
CHRYSALIS 43316
AGE RIOT
2l 23 20 8 .BI-LEAETNFIR(S;TELIBCUT/EMGMA SONIC YOUTH
Al U
216 |19 |16 | ANCELOFHARLEM 2
WHEN LOVE COMES TO TOWN U2

ISLAND LP CUT/ATLANTIC

24 | 30 | — 2 GOLD CASTLE LP CUT

IF A TREE FALLS

BRUCE COCKBURN

25 | 2% | 24 4

CAPITOL 44287

ALL SHE WANTS IS

DURAN DURAN

; IELLE DAX
|5 2|8 gé[p"c%%fmm BROS. DAN
a7 | 8 | — | , | THAT SMILING FACE AT
ATLANTIC LP CUT
MUSES
8 | NEWD 1 sqr!g!cuvwmnm BROS THROWING
0 KAREL FIALKA
218, 2 r:eEsYshsnA?/nEXv
SAINTS
| 1 |16 | 7 | SRAINOFSAND THE
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The Bustany Biggs & Company

1. Listeners believe that Commercials [CJare wonderful Osuck.

2. Playing lots of Music without Commercials is agreeing with Listeners that
Commercials [are wonderful [suck.

3. Best Listener Mode for remembering Call Letters and Sponsor's Product is
OLow-Involvement [JHigh-Involvement listening. (are we too obvious?)

4. Commercials Onever [Jsometimes [Joften [Jalways encourage tune-outs.

5. The Relationship between your Programming and Sales Departments
Ois wonderful Osucks.

6. Commercials are something to be Jashamed of DJproud of; they should be
swept [Junder the rug Ointo our listeners' hearts. - -

7. The GM Olikes it Dhates it when the PD and the SM | G
are OK and cooking on the same WL. .

So what's all this got to do with The WORD?

First, The WORD's Teaser-Payoff is the hardest-hitting, strongest audience-holder in the business.

Second, The WORD puts your audience into a High-Involvement mode. It kicks in the left brain and
maximizes listeners' comprehension and retention of station IDs and sponsor product.

Third, whatever format you're running— Music, News, or Talk- The WORD blends in like dressing on
a salad. Nourishing content and spicy flavor give you a big advantage over the competition.

You gotta hear it to believe it.

A five-day-a-week potent package of experts The WORD Package 25+

in the tricky game of life delivering stories and -

advice from their fields of expertise in a no-fluff, Avery Friedman, PEOPLE'S RIGHTS LAWYER

engaging, enriching, entertaining way. Elyse Goldstein, PhD, PSYCHOTHERAPIST, ON MALE-FEMALE RELATIONSHIPS
The WORD is not a program, it's a Drew Pinsky, MD, LATEST ANGLES ON HEALTH

Format Enhancer.

Each WORD is 60 seconds: ®10-second Teaser
*[ocal Spot #50-second Payoff

Judy Auerbach, PhD, SOCIOLOGIST AND LIFESTYLES ANALYST
* Jeremy Rifkin, WHISTLE-BLOWING ECONOMIST, ON LIFE & TECHNOLOGY
Tony Hendra, POP CULTURE CRITIC & FORMER EDITOR OF NATIONAL LAMPOON

You get six new WORDs a day to run in
Morning Drive and run again in Afternoon Drive. |  Michael Eremia, MARRIAGE & FAMILY COUNSELOR

THE

Fom Bustany Biggs

& Company
Let's talk. Call our toll-free line: 800/ 422-7752

*Some of the people who created and brought you American Top 40 and American Country Countdown for 18 years.
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NEW YORK Just as the Grammy
Awards have added heavy metal and
rap categories this year, radio syndi-
cation is also increasing its commit-
ments to those genres. Both are
about to get a new syndicated offer-
ing, and heavy metal in particular is
generating serious interest across
the country.

The metal syndication push began
in early 1984 with MJI Broadcast-
ing’s weekly “Metalshop.” MJI is
known as being more product than
agency driven, but MJI president
Josh Feigenbaum says he started the
show’s development “with great trep-
idation. [But] early metal bands had
sold incredibly on record and in con-
cert in 1983, and it seemed clear to me
that metal’s grass-roots audience had
begun to swell.

“T thought it was time to do a spe-
cialty show to superserve album ra-
dio, to give it a way to program [met-
al] without turning off its core 25-34
audience.” Feigenbaum calls it “high-
test” programming—*“it gets listen-
ers with high testosterone levels.”

Feigenbaum says ‘“Metalshop” ex-
perienced significant growth in 1988,
has more than 100 affiliates, and is
heard in eight of the top 10 markets.
That growth led MJI to add a second
hour to the show last year; it also
struck a licensing agreement with
fanzine giant Sterling Magazines to
publish a bimonthly Metalshop Maga-
zine, which made its debut last
month. That deal put MJI on the
cross-promotion bandwagon, a con-
cept being used successfully by Me-
diaAmerica and other syndicators.

So when Westwood One launched
its batch of first-quarter program-
ming, the presence of “High Volt-
age” made perfect sense. WW1 VP
of programming Gary Landis says
the new weekly two-hour pure rock
show targets album rock radio but
“comes in response to the growth of
the sound and its acceptance at top
40.” Hosting is KNAC Los Angeles’
Tawn Mastrey, and Landis says
KNAC PD Tom Marshall is working
closely with the project.

The metal syndication scene had al-
ready picked up considerably last
September when Satellite Music Net-
work brought in noted rock consul-
tant Lee Abrams to overhaul its Z-
Rock format. That format had stalled
and SMN’s decision to target AM sta-
tions wasn't helping much. The re-
tooling has generated new excite-
ment about the format, and SMN’s
purchase last month by the relatively
conservative ABC Radio Networks
has boosted Z-Rock further.

In a recent Billboard interview,
ABC president Aaron Daniels was
far more enthusiastic about Z-Rock
than about SMN’s Wave format. And
having Z-Rock aboard the ABC ship
could also bolster the flagging ABC
Rock Network.

Instead of trying to make the for-
mat sound local, Abrams has stayed
with SMN’s original concept of Z-
Rock as a national superstation. Cur-
rent affiliation costs range from
$2,500-$10,000 a month, depending on
market size, and ABC controls two
minutes of national spot time per
hour. Z-Rock now has 14 affiliates up
and running; Abrams says another
dozen stations are set to sign on dur-
ing the next 90 days.

With SMN/ABC aiming Z-Rock at

major-market FMs again, industry
veteran Harvey Sheldon is now offer-
ing a 24-hour-a-day hard rock tape
format to stations that want to stay
local. Sheldon’s Pure Rock Network
is a weekly cash offering of four six-

NIWORKS

SESSANDESSE |
SINDICATION =
by Peter Ludwig

hour high-fi stereo VHS cassettes
and an additional four-hour “melt-
down”—read, countdown.

The tapes run continuously with
the clock set for breaks at 30, 45, and
57 minutes for a total of 11 minutes
of local access. Sheldon says the play-
list follows top 40 form with the top
10 rotated every three hours—and
the next 10 every five. The recurrents
list will go back only three years, ex-
cept for core artists like Led Zeppelin,
AC/DC, and Black Sabbath.

Sheldon says he programmed the
first top 40 FM at KLFM Los Ange-
les (now KNAC) in 1964, ran for the
California Senate, and turned on ear-
ly rocker KSHE St. Louis in 1968.
Since then, he has hosted TV and ra-
dio talk shows, developed sales and
marketing strategies for several ear-
ly San Diego rockers, and been PD
and national sales manager at WAPE
Jacksonville, Fla.

At 50 years old, Sheldon may seem
an unlikely heavy metal fan, but his
excitement over the music seems
genuine, and his knowledge of it is
extensive. ““l love this stuff”’ says
Sheldon. “I like its political overtones
and its revolutionary spirit.”

He also has high regard for
Abrams, saying: “Z-Rock is now a
great network. I'm a true believer in
this music, but I'm also a true believ-
er in the absolute necessity for local-
ization. This music draws an audience
that wants to be attached. How do
you get attached to a network?”

Sheldon says he has two stations
about to air the format and thinks
Pure Rock Network has a number of
advantages over Z-Rock beyond lo-
calization. He says VHS tapes are su-
perior to carted tracks fed over satel-
lite, but his biggest sales pitch is
price. He’s offering Pure Rock Net-
work for $1,500-$2,500 a month. He’s
also offering affiliates a fully pro-
duced 30-second TV spot, because, he
says, “affiliates have to be on MTV's
‘Headbangers Ball.””

Next week: national rap program-
ming.

CALENDAR

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast time
and dates.

Feb. 17-18, Samantha Fox, On The Radio, On
The Radio Broadcasting, one hour.

Feb. 17-19, Motley Crue, Metalshop, MJI
Broadcasting, one hour.

Feb. 17-19, The Chicago Story, Hot Rocks,

-

‘Mjetalshop’ I.eaves Heavy Metal Stamp

United Stations, 90 minutes.

Feb. 17-19, The Fleetwood Mac Story, United
Stations Programming Network Special, three
hours.

Feb. 17-19, Eddie Money, Superstars Rock Con-
cert Series, Westwood One Radio Networks, 90
minutes.

Feb. 17-19, Felix Cavaliere/Jon Bon Jovi/
Manfred Mann, Cruisin’ America With Cousin Bru-
cie, CBS RadioRadio, three hours. ‘

Feb. 17-19, Dan Aykroyd/John Belushi, Nation-
al Lampoon Original Radio Hour, Premiere Radio
Networks, 30 minutes.

Feb. 17-19, Tone Loc/Jasmine Guy/Kylie Min-
ogue, Party America, Cutler Productions, two
hours.

Feb. 17-19, Bobby Brown, Star Beat, MJI
Broadcasting, one hour.

Feb. 17-19, Be Be & Ce Ce Winans, On The
Move With Tom Joyner, CBS RadioRadio, three
hours. 2

Feb. 18-19, Midnight Star/Public Enemy/La-
Toya Jackson And The Playboy Pictures, Radio-
Scope, Lee Bailey Communications, one hour.

Feb. 19, Rush/the Fixx/Guns N’ Roses, Power-
cuts, Global Satellite Network, two hours.

Feb. 20, Little Feat/Grammy Nominees, Rock-
line, Global Satellite Network, 90 minutes.

Feb. 20-26, Fleetwood Mac, Rock Stars Month-
ly Special, Radio Today Entertainment, 90 min-
utes.

Feb. 20-26, Journey, Up Close, MediaAmerica
Radio, 90 minutes/two hours.

Feb. 20-26, Journey, King Biscuit Flower Hour,
DIR Broadcasting, one hour.

Feb. 20-26, David Byrne, The World Of Rock
With Scott Muni, DIR Broadcasting, four hours.

Feb. 20-26, Elvis Costello: The Spike Session,
Timothy White's Rock Stars, Westwood One Radio
Networks, two hours.

Feb. 20-26, Tom Scott, The Jazz Show With Da-
vid Sanborn, Westwood One Radio Networks, two
hours.

Feb. 20-26, David Crosby, Legends Of Rock,
Westwood One Radio Networks, one hour.

Feb. 20-26, the Fixx, Rock Over London,
Westwood One Radio Networks, one hour.

Feb. 20-26, Dickey Betts/Johnny Winter, In
Concert, Westwood One Radio Networks, 90 min-
utes.

Feb. 20-26, Jethro Tull/Billy Joel, Ciassic Cuts,
MJI Broadcasting, one hour.

Feb. 20-26, Crosby, Stills, Nash & Young, Rock
Today, MJI Broadcasting, one hour.

Feb. 20-26, Dan Seals, Country Today, MJI
Broadcasting, one hour.

Feb. 20-26, Intruder/Guest D.). Sam Kinison,
High Voltage, Westwood One Radio Networks,
two hours.

Feb. 20-26, R.E.M., Off The Record With Mary
Turner, Westwood One Radio Networks, one hour.

Feb. 20-26, Rosie Flores, Live From Gilley's,

_ Westwood One Radio Networks, one hour.

Feb. 20-26, D.). Jazzy Jeff & the Fresh Prince,
Night Scene, Westwood One Radio Networks, one
hour.

Feb. 20-26, Fleetwood Mac/George Thorogood/
Dire Straits, Fantasy Palace, Westwood One Radio
Networks, one hour.

Sees ‘Micromarketing’ As Hot ’90s Tool
Radio Pro Produces Promos

BY PETER LUDWIG

First of a two-part interview with
programming/promotions veter-
an Jack McCoy.

NEW YORK Catching up with Jack
McCoy is not easy. It’s a little like set-
ting up a dead-letter drop in a spy
novel, because once you do, you hear
phrases like “vital signs,” “danger-

PROMOTIONS

ous information,” “lethal edges,” and
“Fingerprint.”

McCoy’s career has taken him
through nearly every aspect of radio,
but when you ask him what he’s do-
ing these days he simply answers,
“The same thing I've done for 20
years—always some variation of get-
ting people to write down [station]
call letters in the diary, and listen to
the radio—in that order.”

McCoy formalized a longstanding
relationship with George and Reg
Johns and their Fairwest Cos. in De-
cember and became what he calls
“Fairwest’s marketing arm.” But he
works for the Jack McCoy Co., sell-
ing his ideas of how to make radio
work better. McCoy thinks the one
thing radio needs most right now is
more money, and he thinks promo-
tions and marketing are where radio
will find that resource.

McCoy is known for two famous
promotions: the Last Contest and the
Prize Catalog. The former is still re-
membered by phone companies
throughout the top 50 markets as
“that radio contest that brought the
system down.”

Pressed to apply a label to what he

does now, McCoy says: “Basically
I'm a producer. A producer of promo-
tions the way Steven Spielberg pro-
duces movies. Some of those promo-
tions have grossed over $50 million.
The Prize Catalog is peaking at over
$60 million.”

When first asked, McCoy says he
sees no difference between radio now
and 15 years ago, but he then ob-
serves that “programming-wise, it's
polarized into a lot of single-element
radio stations. You used to tune to
one station to get all the vital signs.”
He thinks concentrating on just one
element is a mistake and is convinced
the more a station has to offer, the
more it can market.

“In the "70s, the biggest, most cost-
effective edge stations could get was
music testing. By the ‘80s, the big-
gest thing was huge, devastating
promotions. If you put your money in
one end, ratings came out the other
end. Now with five stations doing it

- in every major market, it's lost its

edge.

“In the '90s, the lethal edge will be
[knowing] the campaign issues of the
voting precincts. You'll run radio sta-
tions like parties run their presiden-
tial campaigns, and that edge is clear-
ly going to be information-oriented.
Even Canada has the decency to call
diaries ballots.”

McCoy’s view of radio in the '90s is
rooted firmly in his experience at
RAM Ratings Co., the ratings service
McCoy created after he and Doug
Herman took Bartell Broadcasting’s
DPS division private in 1975 and
changed the name to Unidyne. Mc-
Coy says RAM was the first ratings
service to provide the necessary qual-
itative tools to move radio to the next

(Continued on page 20)

YesterHits

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Do You Think I'm Sexy, Rod
Stewart, WARNER BROS.

. Y.M.C.A,, Village People, casasLanCA

. A Little More Love, Olivia Newton-
John, mca

. Fire, Pointer Sisters, pLaNET

. | Will Survive, Gloria Gaynor,
POLYDOR

-

L Ever¥ 1's A Winner, Hot Chocolate,
INFINITY

. Le Freak, Chic, aTLanTiC

. Lotta Love, Nicolette Larson,
WARNER BROS.

. Somewhere In The Night, Barry
Manilow, arisTa

. | Was Made For Dancing, Leif
Garrett, sCOTTI BROTHERS

TOP SINGLES—20 Years Ago

. Everyday People, Sly & the Family
Stone, epic

. Crimson & Clover, Tommy James
& the Shondells, ROULETTE

. Touch Me, Doors, ELEKTRA

. Build Me Up Buttercup, the
Foundations, uni

. The Worst That Could Happen,
Brooklyn Bridge, subpa+

. Can | Change My Mind, Tyrone
Davis, Dakar

. You Showed Me, Turtles, wHiTE
WHALE

W ON O d WN

—
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=

. | Heard It Through The Grapevine,
Marvin Gaye, Tamia

. Hang 'Em High, Booker T. & the
M.G.’s, sTax

. I'm Gonna Make You Love Me,
Diana Ross & the Supremes With
the Temptations, MOTOWN

TOP ALBUMS—10 Years Ago

. Blondes Have More Fun, Rod
Stewart, waRNER BROS.

. Briefcase Full Of Blues, Blues
Brothers, atLantic

. Cruisin’, Village People, CASABLANCA

. Spirits Having Flown, Bee Gees, rso

. 52nd Street, Billy Joel, coLumsia

. C’est Chic, Chic, atLanTic

! :?Ricr)g Straits, Dire Straits, warner

W 0 N O O aw N

[
o

-

. Totally Hot, Ofivia Newton-John,
MCA

. Toto, coLumsia
. Backless, Eric Clapton, rso

TOP ALBUMS—20 Years Ago

. The Beatles, appit

. Wichita Lineman, Glen Campbell,
CAPITOL

. TCB, Diana Ross & the Supremes
With the Temptations, moTowN

. Greatest Hits Vol. 1, the
Association, WARNER BROS.

. Diana Ross & The Supremes Join
The Temptations, moTown

. Yellow Submarine, Beatles, appLE

! Lr;-c%-Gadda-Da-Vida, Iron Butterfly,

OCWwW ® NouhLWw N

—

. Elvis, Elvis Presley, rca

. Soulful Strut, Young-Holt Limited,
BRUNSWICK

10. Blood, Sweat & Tears, coLumsia

COUNTRY SINGLES—10 Years Ago

1. Every Which Way But Loose, Eddie
Rabbitt, eLEkTRA

2. Back On My Mind Again/Santa
Barbara, Ronnie Milsap, rca

3. Come On In, Oak Ridge Boys, asc

4. 'l Wake You When ! Get Home,

5

6

WL NO U1 b W =

Charlie Rich, ELEKTRA
. 1 Just Can't Stay Married To You,
Cristy Lane, s
. Tonight She’s Gonna Love Me
(Like There Was No Tomorrow),
Razzy Bailey, rca
7. it 1 Could Write A Song As
Beautiful As You, Billy “Crash”
Craddock, caritoL
8. wﬂmglzg&ether, T.G. Sheppard,

9. Golden Tears, Dave & Sugar, RCA
10. Fall In Love With Me Tonight,
Randy Barlow, repuBLIC

SOUL SINGLES—10 Years Ago

. Bustin’ Loose, Chuck Brown & the
Soul Searchers, SOURCE

3 A%ua Boogie, Parliament,

CASABLANCA

. I'm So Into You, Peabo Bryson,
CAPITOL

. It's Al The Way Live, Lakeside,
SOLAR

[

. September, Earth, Wind & Fire,
COLUMBIA

. Shake Your Groove Thing, Peaches
& Hert, poLYDOR

. Never Had A Love Like This
Before, Tavares, capivoi

. Every 1’s A Winner, Hot Chocolate,
INFINITY

. Now That We Found Love, Third
World, isLaND
. Too Much Heaven, Bee Gees, rso

W W N O s W N

—
[=]

18

wWww . americanradiohistorv.com

BILLBOARD FEBRUARY 18, 1989


www.americanradiohistory.com

CONGRATULATIONS TO OUR FAMILY OF GRAMMY NOMINEES!

AMERICAN GRAMMAPHONE, MASON WILLIAMS & ROUNDER, BELA FLECK, Drive SPARROW, DENIECE WILLIAMS, Do You Hear

PUUIENUE v ane s, Codo @i ROUNDER, DAVID GRISMAN, Home Is Where the Heart Is bl e
PE I SEEHDY, JAMIES GO TRONY U p.a] ROUNDER, VARIOUS SOUTH AFRICAN ARTISTS, SPAGIY. RERE & CECE VHRANS, Sieat ighs

Antone’s Nightclub Homeland—A Collection of Black South African Music Hoty Night
EIRAGTN, | SNINEL LB H RIS, GHiisTmas SUGAR HILL, PETER ROWAN & THE NASHVILLE THACURREN LT Phcls; REIMEIDTLEUIE (5 S Sy 10

POWER DISC/BENSON. DEGARMO & KEY, D&K BLUEGRASS BAND, New Moon Rising TH-RODVEN U.S.A., EDDIE SANTIAGO, Atreviao

N A = 40 THE ROCK, SUGARHILL, SELDOM SCENE & THEIR VERY
FLZ;e(r;gs:g: VO, Wers y SPECIAL GUESTS, Fifteenth Anniversary Celebration, VIRGIN, MARK ISHAM, Castali
‘ Live at the Kennedy Center ) , Castalia
NEXT PLATEAU, SALT-N-PEPA, Push-it

SPARROW, MARGARET BECKER, The Reckoning VIRSTL JNE LESTENFSREM - gt W R CTORE
RELATIVITY, JOE SATRIANI, Always with Me Always with

You & Surfing with the Alien SPARROW:STEVENICURTISIGHAEMAN; (o' Christmas VIRGIN, ZIGGY MARLEY & THE MELODY MAKERS,
ROUNDER, JOHNNY COPELAND, Ain't Nothin’ But SPARROW, STEVE GREEN, Find Us Faithtul Conscious Party :
A Party SPARROW, TRAMAINE HAWKINS, The Joy that Floods My Soul  VIRGIN, STEVE WINWOOD, Aol with it

New York: 200 West 57th Street New York, NY 10019  212-262-5400 1-800-451-8725 Telex 239306 NMBS UR Telefax 212-262-5409

Los Angeles: 4524 Tobias Avenue Sherman Oaks, CA 91403 Telephone 818-783-4250 Telefax 818-986-0862
©1989
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DIO

FALL "88 ARBITRON RATINGS

(Continued from page 15)
W Sp

Fa W Sp Su Fa W Sp Su Fa W Sp Su Fa W Sp Su Fa
Call Format '88 '88 '8 '88  Call Format '88 '88 '88 '88  Call Format '88 '88 '8¢ '88  Call Format '88 '88 ‘88 '88  Call Format '88 '88 'sg '88
WELS country — 6 — 19 KWKL AC — 29 — 27 WRCH easy — 49 — 35 WwoOIC urban — 35 — 36 KFMR country — 50 — 65
WGTM religious — 14 — 18  KSGL religious — 16 — 20  WIOF AC — 30 — 32 wyys top 40 — 31 — 34  KBEE easy — 61 — 55
WRDU album — 24 — 17  KNSS n/t — 22 — 18 WEBE AC — 32 — 29 WIGH religious — 33 — 28  KHOP top 40 — 65 — 44
WKCP country — 8 — 11 KQAM oldies — 22 — L7  WHCN album — 32 — 27 WPRH top 40 — 19 — 13 KWG oldies — 52 — 41
WRAL AC — 14 — 10 KBUZ urban — 24 — 13 WTiC AC — 15 — 28 ROANOKE, VA.—(94) KWIN top 40 — 713 — 36
WRQR AC — 15 — 10 KIS adult alt — 19 — 13 WCBS n/t — 21 — 23 WXLK top 40 — 209 — 206 KYBB country — 25 — 3%
CHARLESTON, S.C.—(86) KJRG religious — 9 — 10 WRKS urban — 5 — 17 WPV easy — 110 — 139 KRAK-FM country — 38 — 33
WEZL country — 121 — 115 KFH country 48 — 10  WFIF religious — 15 — 15  WYYD country — 127 — 100  KCBS n/t — 29 — 32
WWWZ urban — 74 — 95 MOBILE, ALA. —(89) WBLS urban 11 WSLQ AC — 82 — 85 KDJK album — 56 — 32
WKQB top 40 — 80 — 78  WKSJIAM-FM country — 177 — 180 TRI-CITIES VA. /TENN —(91) WSLC country — 51 — 51 KNBR AC — 36 — 30
WSSX top 40 — 60 — 69  WABB-FM top 40 — 139 — 127 WQUT top 40 — 226 — 196  WTOY urban — 46 — 39  KSTN-FM Spanish — 29 — 28
WXTC AC — 68 — 69  WBLX-FM urban — 129 — 119 WXBQ country — 194 — 176 WFR AC — 26 36  KJIAX easy — 35 — 21
WAVF album — 54 65  WGOK urban — 85 — 63 WTFM AC — 171 — 149 WIS urban — 26 — 36 KSNQ crossover 40 — 22
WPAL urban — 68 — 65 WAVH AC - 33 — 54 WiCW country — 72 — 12 WKL top 40 — 26 — 31  KWwOD top 40 — 21 — 25
WXLY cls rock 47 — 46  WMML urban — 49 — 49  WIXY top 40 — 35 — 44 WILM country — 46 — 26 KIAP album — 21 — 24
WDXZ easy — 38 — 45  WKRG-FM AC ~ 50 — 44  WKPT AC — 31 — 40 WGOL AC — 18 — 21 KGO n/t — 21 — 22
WMGL urban 47 — 40 WKRG n/t — 46 — 40 WUSJ-FM country — 31 — 34 WROV album — 31 — 21 KMEL crossover — 31 — 21
WJYQ AC — 38 — 37 WGCX classic rock — 24 — 30  WIVK-AM-FM  country — 22 — 25 WQOK urban — 5 — 18 KSTN crossover — 271 — 21
wQIZ religious — 19 — 30 WwDLT AC — 36 — 28 WMCH religious — 17 — 20  WKHV AC — — — 11  KXOA-FM AC — 4 — 17
WKCN n/t — 21 — 26 WMOB religious — 24 — 23 WOPI adult std — 24 — 17 wXYU crossover 1.3 11 KJoy oldies — 15 — 16
WY religious — 25 — 18  WIEW album — 36 — 21 WEMB country — 13 — 15 CHATTANOOGA, TENN—(96) KQPT adult alt — — — 14
WYBB album — — — 17  WMEZ easy — 25 — 19 WMIT religious — — — 12 WSKZ top 40 16.0 18.4 20.0 17.9  KFRC adult std 13
WHLZ country — 15 — 16 WBLX urban — 4 — 14 WDUF religious = 4 — 12 WUsY country 14.2 135 106 14.0 LANSING, MICH. —(99)
WXTC oldies — 9 — 14 WGRR adult std — 7 — 14 WMEV-FM country 10 WDEF-FM easy 110 108 10.4 134  WVIC-FM top 40 19.3 21.6 21.5 19.2
WWDM urban — 19 — 12  WHEP adult std — 4 — 14 BRIDGEPORT, CONN —(92) wWITT urban 79 84 94 88  WITLFM country 15.2 155 15.8 116
WWHT-AM-FM top 40 — 31 — 11 WLPR easy — 16 — 13 WEIN AC — 90 — 147  WLMX AC 97 76 79 86 WIIM-FM easy 85 6.4 56 9.1
WMC) religious 34 — 10  WBHY religious — 13 — 11 WwiC AC 96 — 107  WDOD-FM country 94103 92 78  WFMK AC 83 59 75 13
WICHITA, KAN. —(88) Woww country — 3 — 10 WEBE AC — 51 — 89  WNOO urban 25 42 47 39  WIBM-FM oldies 41 52 47 68
KKRD top 40 — 159 — 138 NEW HAVEN, CONN.—(90) WPLR album — 111 — 84  WDEF AC 61 42 41 31  wixQ album 46 52 45 6.1
KISN country — 76 — 116  WKC top 40 — 129 — 1.7 WKCI top 40 — 142 — 17 Wywy AC 36 51 33 21  WLNZ top 40 49 53 53 51
KFDI-FM country — 126 — 95 WEL AC — 99 — 101  WCBS n/t — 27 — 28 WDOD country 31 20 35 18 WIR n/t 41 45 56 45
KXLK AC — 55 — 80 WPLR album — 82 — 11 WD) AC — 14 — 27 WEPG country 9 — 8 10 WMMQ cls rock 42 41 47 33
KICT album — 71 — 18 WEIN AC — 67 — 66  WRKS urban — 72 — 21  WmOC religious 4 — — 10  WILSFM AC 44 25 29 21
KFDI country — 74 — 16  WDRCFM oldies — 37 — 57  WGSM adult std — — — 21 wfru religious LI 7 — 13 WIM easy 9 12 4 20
KEYN top 40 — 13 — 15 WAV adult std — 44 — 48  WYNY country — 21 — 21 SPOKANE, WASH.—(97) WILS urban 25 21 20 13
KOEZ easy — 57 — 55  WNHC urban — 42 — 47 WOR n/t — 21 — 23 K top 40 — 169 — 148  WIOG top 40 5 20 4 12
KLEO adult std — 40 — 40  wwyz country — 5 — 44  WRKI album — 21 — 20 KISC AC — 84 — 109 WwITL country 11 9 12
KRZZ cls rock — 22 — 30  WKSS top 40 — 44 — 39  WADS AC — 11 — 16  KXLY-FM easy — 138 — 99 FLINT, MICH.—(100)
WABC n/t — 36 — 15 KDRK country — 68 — 89  WIOG top 40 — 223 — 02
WDRC-FM oldies — 24 — 13 KXLY n/t — 51 — 68 WCRZ AC — 131 — 144
WFAN sports — 30 — 13 KKZX cls rock — 39 — 58 wDzz urban — 174 — 127
WKSS top 40 — — — 12 KEIE album — 64 — 56  WFDF AC — 45 — &7
WNEW-FM album — — — 12 KGA country — 45 — 55  WWCK-FM atbum — 56 — 57
WQHT crossover — 12 KVX0 top 40 — 33 — 38 WIR AC — 60 — 50
COLUMBIA, SC—(93) KAQQ AC — 21 — 31  WKMF country — 40 — 48
WCOS-FM country — 206 — 165  KKPL-AM-FM AC — 51 — 31 WTRX AC — 38 — 371
WWDM urban — 187 — 152 KTRW country — 43 — 27 WKCQ country — 29 — 27
WNOK-FM top 40 — 91 — 101  KEYF adult std — 41 — 18 WFLT religious — 13 — 25
WCEZ easy — 54 — 11  KEYF-FM adult alt — 14 — 15  WGMZ easy — 13 — 13
WMFX album — 60 — 74 KJRB oldies — 31 — 14  WTAC AC — Ll — 12
WTCB AC — 50 — 64 KVNI AC 13 10 wilz urban — 22 — 10
WwvoC n/t — 58 — 54 STOCKTON, CALIF—(98)
WSCQ AC — 60 — 51 KRAK country — 63 — 91
PROMOTIONS

Spotlight one artist and/or product in a
nomination ad (Full page, b&w, 2-c, 4-c,
etc.)

« If the artist and/or product receives a
Grammy

+ You then become entitled to a free ad of
equal value to salute the winner

Call your account representative or Ron
Willman (212) 536-5025 for details today.

(Continued from page 18)

level.

“In the "70s we discovered hot ZIP
codes and then proved their useful-
ness. People are homogeneous by
ZIP code. Imagine your ZIP as a pre-
cinct, The winners will be the stations
who know the ZIPs where they are
already strong with listeners.”

McCoy then sees stations promot-
ing and marketing themselves much
the way political campaigns progress
through a market—ZIP code by ZIP
code in what he calls “micromarket-
ing.” Stations win elections by ad-
dressing what he calls “radio’s 10 vi-
tal signs. Running RAM taught us
the human brain only stores call let-
ters in 10 areas under 10 different
subjects.”

He sees the Arbitron ratings as
simply “the perceptual score that lis-
teners have of your call letters in
those areas.” McCoy says these up-
coming ‘‘elections’’ are going to
“promise that [stations] are going to
be the most wonderful station in all
those [10] categories.”

“If a station has the best news in a
market but the perceptual ratings

say it’s fifth best, my job is moving
that mind set. My business is to be
the campaign manager for stations
and align perceptions with reality.
We can move perception 10 points. To
do that you use promos, production,
promotions, direct mail, remotes—ev-
erything at your disposal to get your
message across.”

McCoy has a high regard for the
qualitative data RAM Ratings was
able to provide and hopes to see it on
the horizon again. ““Arbitron seemed
two steps away from completing de-
velopment of its Fingerprint ratings
that could have been the most lethal
programming and promotion tool
available. I was hoping they were fi-
nally going to come out with what
RAM used to do. You need to know
how much listening comes from each
ZIP code . . . [So] your marketing can
get microscoped.”

“The [market] win of the future is
going to be the smart station that
clearly dominates a small geographi-
cal area of a market. You can then go
at it one ZIP code at a time. At KIFM
San Diego, we didn’t spend any mon-

ey on TV, games, prizes ... we sim-
ply changed the perceptional scores
about the 10 vital signs.

“Twelve years ago, Arbitron re-
fused to understand that their mas-
ter sample list was not geographical-
ly distributed by ZIP. What they
didn’t understand was that the met-
ro-mail household [computer] tapes
were automatically sorted by ZIP
first—before the nth-name internal
selection was pulled for diary place-
ment. That gave a perfect geographi-
cal distribution and, as we guessed,
the best thing about Arbitron was a
complete accident.

“I’m still hoping they’re going to
realize this. With a few extra calcula-
tions on Arbitron’s Fingerprint, the
world could have this dangerous in-
formation back in its hands. The sta-
tions that jumps on that first will
have 5.0 share point jumps in major
markets in one book. They’'ll domi-
nate until everyone catches on, then
it won't be an edge anymore.”

Next week: The future of radio mar-
keting.
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Records

Created Y.E.S.
TO JOBS in 1987, opening
the door of the entertain-
ment industry to a new
generation of exceptional
teenagers.

The program has become

a major way to beat unem-
ployment statistics and find
talented newcomers for the
music business. For the cost
of hiring one or more new
employees at minimum wage
for 10 weeks, you make an
immeasurable investment in
the future. Y.E.S. TO JOBS has
grown from 50 interns at 25
companies to a projected
200 interns at 75 companies.
Last year almost 20% of the
interns found permanent
work in the industry at the
end of the summer program.
Invest in a teenager and
invest in your future.

To find out how to enroll your company and get more information

OlllllS

Join the growing list of entertainment companies

who are saying Y.E.S. TO JOBS!

A&M Records
Atlantic Records

- The BMG Group
including Arista, RCA and BMG Distribution

Chrysalis Records
- Kemp Mill Records
KKGO
Recording Industry Association of America
- Select Records
Show Industries/Music Plus
Sleeping Bag Records
Tommy Boy Records
Tower Records
Warner/Chappell Music, Inc.
Warner/Elektra/Atlantic Corporation
Waxie Maxie’s Records
Wherehouse Entertainment

contact Karen Kennedy at (213) 469-2411 RECORDS

€ 1989 A&M Records. Ine. All rights resernved
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. PLATINUM—Stations with a weekly cume
Blllmrd audience of more than 1 million.
® GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.
| FOR WEEK ENDING SILVER—Stations with a weekly cume
| FEBRUARY 18, 1989 ™ audience between 250,000 and 500,000.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADId STATIONS

19 22 tnner City, Good Life 21 27 Guns N’ Roses, Paradise City 13 14  Luther Vandross, She Won't Talk To Me 7 4 Bon Jovi, Born To Be My Baby 4 4 C fl The Great Ci t
20 27 Womack & Womack, Teardrops 22 29 Ann Wilson & Robin Zander, Surrender 14 17  Anita Baker, Just Because 8 13 U2, Angel Df Harlem 5 8 Information Society, Walking Away
21 New Edition, Can You Stand The Rain 23 28 Vanessa Williams, Dreamin’ 15 18 Debbie Gibson, Lost (n Your Eyes 9 15 Edre Brickell & New Bohemians, What | 6 6 Erasure, A Little Respect
22 24 Bon Jovi, Born To Be My Baby 24 24 Chicago, You're Not Alone 16 19 Kon Kan, | Beg Your Pardon 10 5 White Lion, When The Children Cr( 7 13 Debbie Gibson, Lost In Your Eyes
23 26 Was (Not Was), Walk The Dinosaur 25 30 Breathe, Don't Teil Me Lies 17 20 Marcus Lewis, The Club 11 16 New Kids On The Block, You Got it (Th 8 9 Samantha Fox, | Wanna Have Some Fun
24 30 Luther Vandross, She Won't Talk To Me 26 EX New Edition, Can You Stand The Rain 18 23 Bangles, Eternal Flame 12 6 Taylor Dayne, Don't Rush Me 9 10 New Kids On The Block, You Got It (Th
25 28 Ann Wilson & Robin Zander, Surrender 2] EX REM, Stand 19 12 The Boys, Dial My Heart 13 18 The Boys, Dial My Heart 10 2 Edie Brickell & New Bohemians, What |
A26 — Karyn White, Superwoman 28 EX  Luther Vandross, She Won't Talk To Me 20 24 REM. Stand 14 8 Phil Collins, Two Hearts 11 14 Ann Wilson & Robin Zander, Surrender
27 31 Roy Orbison, You Got It 29 EX Cinderella, The Last Mile 21 25 Was (Not Wa?. Watk The Dinosaur 15 21 Debbie Gibson, Lost In Your Eyes 12 22 Guns N’ Roses, Paradise City
/ 28 32 Chicago, You're Not Alone 30 EX  Milli Vanilii, Girl You Know 1t's Tru 22 22 Roy Orbison, You Got It 16 9 Duran Duran, All She Wants is 13 15 Sheena Easton, The Lover In Me
New York 0.M. Steve Kingston el R.E.M., Stand A —  Karyn White, Superwoman 23 27 Breathe, Don't Tell Me Lies . 1717 Guns N’ Roses, Paradise City 14 18 Red Flag, Rusian Radio
X S g 30 33 Vanessa Williams, Dreamin’ A —  Sweet Sensation (With Romeo J.0.), Si 24 28  Mike + The Mechanics, The Living Year 18 20 REM, Stand 15 17 Rick Astley, She Wants To Dance With
18 Bon Jovi, Born To Be My Baby 31 35 When In Rome, Heaven Knows EX EX  Kon Kan, | Beg Your Pardon 25 21 Michael Jackson, Smooth Criminal 19 14 Samantha Fox, ! Wanna Have Some Fun 16 16 Duran Duran, All She Wants Is
2 2 Tone Loc, Wild Thing 32 EX Breathe, Don't Teil Me Lies EX EX Was (Not Wasg, Walk The Dinosaur 26 26 New Kids On The Block, You Got It {Th 200 11 Inner Cit{, Big Fun 17 20 The Boys, Dial My Heart
3 3 Debbie Gibson, Lost In Your Eyes 33 EX  Will To Power, Fading Awaz EX EX Bangles, Eternal Flame 27 23 Martika, More Than You Know 21 22 Was (Not Was), Walk The Dinosaur 18 23 Mike + The Mec anics, The Living Year
4 4 Paula Rbdul, Straight Up 34 X  Eddie Money, The Love In Your Eyes EX EX Erasure, A Little Respect 28 30 Vanessa Williams, Dreamin’ 22 23 Robert Palmer, Purple Haze 19 24 Rod Stewart, My Heart Can't Tell You
5§ Tiffany, Al '_fh|s Time 35 EX  Traveling Wilburys, End D The Line 29 31  Sa-Fire, Thinking Of You 23 24 Fine Young Cannibals, She Drives Me C 20 25 Fine Young Cannibals, She Drives Me C
6 7 The Boys, Dial My Heart A — Bangles, Eternal Flame A30  — Karyn White, Superwoman 24 28 Bellestars, ko Iko’ 21 32 Bangles, Eternal Flame
7 9 Sheena Easton, The Lover In Me A~ Fine Young Cannibals, She Drives Me C A3l — Inner City, Good Life 25 26 Baobby Brown, Roni 22 21 U2, Angel Df Harlem
8 10 Guns N’ Roses, Paradise City A —  Giant Steps, Into You A32 —  Sweet Sensation SWith Romeo 1.D.), Si 26 27 Def Leppard, Armageddon It 23 26 Breathe, Don't Teil Me Lies
9 11 Sheriff, When I'm with You A —  Cheap Trick, Never Had A Lot To Lose A33  — Johnny Kemp, Birthday Suit 27 29 Bangles, Eternal Flame 24 28  Anita Baker, Just Because
10 6 Samantha Fox, | Wanna Have Some Fun A — Animotion, Room To Move 28 19 Guns N’ Roses, Welcome To The Jungle 25 23 Bobby Brown, Roni
11 1 Phil Coilins, Two Hearts A — Figures On A Beach, You Ain't Seen No = 29 30 Xon Kan, | Beg Your Pardon 26 27 Milli Vanilli, Girf You Know It's Tru
1212 White Lion, When The Children Cry EX EX Huey Lewis & The News, Give Me The Ke A30  — Mike + The Mechanics, The Living Year 27 30 Chicago, You're Not Alone
}2 H gems;é.op;z,rlrf’ Vglll FEerIt Got 1t Th EX EX  Survivor, Across The Mées 0 : —  Poison, VTour [ﬂarlv:a Don't Dance g 37 Roxe e,LThe Loro’:( Club
ew Kids On The Block, You EX EX  Kylie Minogue, It's No Secret A . 3 ¢ —  Roxette, The Lool 31 Marcus Lewis, The Clul
15 19  Bobby Brown, Roni X EX v:ylen, Cr i%l' Washington P.D. Lorrin Palag' A — Chicago, You're Not Alone | 30 33 Eddie Money, The Love In Your Eyes
16 18 Information Society, Walking Away EX EX  Sa-Fire, Thinking Df You h 1 3 Anita Baker, Giving You The Best That 31 34 Was (Not Was), Walk The Dinosaur
17 21  Anita Baker, Just Because EX EX  Crosby, Stills, Nash & Young, Got it 2 4 Sheriff, When I'm With You 32 39 Enya, Drinoco Flow (Sail Away)
18 23 Karyn White, Superwoman EX EX  Tracie Spencer, tmagine 3 5 Annie Lennox & Al Green, Put A Little a[[}u&_ 33 35 Cinderella, The Last Mile
18 25 Kon Kan, | Beg Your Pardon EX EX Van Halen Feels So Good 4 7 Paula Abdul, Straight Up Detroit P.D.: Brian Patrick : 34 38  New Order, Fine Time
20 24 Mike + The Mechanics, The Living Year EX £X Roxette, The Look 5 6 Steve Winwood, Holding Dn | el r m «m 35 36 Marc Almond, Tears Run Rings
21 27 Edie Brickell & New BoﬁemlanS, at | EX EX Carly Simon, Let The River flow 6 10 Information Society, Walkin Awa§ 1 1 Paula Abdul, Straight Up O 36 EX REM, Stand
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Ann Wifson & Robln ander, Surrender
17 The Boys, Dial My Heart
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Van Halen, Feels So Good
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28 30 Oino, 24/7
29 EX Stevie B, | Wanna Be The One
Fine Young Cannibals, She Drives Me C
EX EX Duran Ouran, All She Wants Is
EX EX Martika, More Than You Know
EX EX Back To Back, Perfect Girl
EX EX New Edition Can You Stand The Rain
A Vanessa Williams, Dreamin’
A — REM, Stand
A — Anita ﬁaker, Just Because
A — Karyn White, Superwoman

Any PD can tell you that the key to success-
ful programming is giving the people what
they want. But how many of them would go
to the lengths that Tim Kelly, neé¢ Sabean,
PD of classic rock WCKG Chicago, goes to?

“We run a promo on the air that gives out
my home phone number and encourages lis-
teners to call and let me know what they
think of the station,” he says.

Not surprisingly, Kelly gets “hundreds of
calls. I have a machine on it and when I come
home, the tape is filled. When the promo
runs, it pops for a half-hour or so, then it will
trickle in consistently. Most people call just
to see if it's my phone.”

Kelly instituted this unusual policy in Jan-
uary 1987, when he arrived at WCKG. “Af-
ter being at [mainstream album rocker]
KLOS Los Angeles, I had to get up to speed
on what was happening. WCKG at the time
was positioned as a classic rock station, but it
was playing U2 and Billy Idol. People were
calling to say they wanted their favorite clas-
sic rock.” Nowadays, callers range from job
hunters—none have been hired off the com-
ment line yet—to lobbyists for certain songs
and groups. “They can see this station
cares,” he says.

In the fall Arbitron ratings, the Fred Ja-
cobs-consulted WCKG
was up from 3.8-4.3 12-

Tim Kelly-Sabean
WCKG Chicago

sic, which is a smart move from them. They
don’t sound like us and we don’t sound like
them. It's a very tough battle going against
a heritage rocker, but we beat them in every
daypart except mornings.”

And surprisingly, Kelly says that a lot of
his sharing is with oldies stations WJMK
“Magic 104” and WFYR. “This is a special-
ized format. Programming a classic rock sta-
tion is totally separate from programming
top 40 or mainstream album rock. It's more
like programming oldies.”

With questions about classic rock’s dura-
bility having decreased somewhat with time,
Kelly says that when classic rock stations go
back and forth in the ratings, it's because
“sometimes programmers get sloppy with'it.
You've got to get rid of the old AOR think-
ing. People have a tendency to constantly
‘mess with the music. You want to stay fresh,
but you've also got to maintain your focus.”

A recent afternoon stretch of WCKG in-
cluded Phil Collins’ “I Missed Again,” Simon
& Garfunkel’'s “The Boxer,” the Beatles’
“Sgt. Pepper/With A Little Help From My
Friends,” Supertramp’s “Dreamer,” Bos-
ton’s “Long Time,” Tommy James & the
Shondells’ “I Think We’re Alone Now,” the
Who's “Bargain,” Joe Walsh's “Crazy On
You,” the Rolling Stones’
“Jumpin’ Jack Flash,”

plus overall, tied for fifth
place with album rival
WLUP-FM. WCKG
trailed only AM n/t mono-
lith WGN (8.6), urban

‘We beat WLUP in
all but mornings’

and Emerson, Lake &
Palmer’s “From The Be-
ginning.”
Kelly rebuilt WCKG’s
airstaff upon his arrival.

WGCI-FM (6.7), n/t
WBBM (6.0), and easy WXEZ-FM (5.6).

His tenure at WCKG marks Kelly’s third
go-round in Chicago. A Minneapolis native
who majored in business administration at
the Univ. of Minnesota, he got his first radio
job at the Twin Cities’ KDWB-AM-FM in
1976. Kelly’s first Chicago radio job was at
WLS, where he was AM PD then FM PD un-
der John Gehron from 1979-81.

Joining WLUP as PD in 1981, he was re-
sponsible for hiring monster morning man
Jonathon Brandmeier. Kelly remained PD
until 1985, after which he co-owned and pro-
grammed KXSS Lincoln, Neb., followed with
another year as WLS-AM PD, then spent
two years programming KLOS.

Kelly is in his third year at WCKG. It was
when he got to WCKG that Kelly added his
real surname to his last name. “I've been try-
ing to get people to start using it for the last
year or two. It’s like John Cougar Mellen-
camp. I figure if it’s good enough for him,
it's good enough for me,” he says.

What impresses Kelly most about Chicago
is its radio variety. “There are three rockers,
two top 40s, and two urban stations all vying
for the 18-49-year-old group,” he says. “You
have to be the best you can be at what you
do. It sounds like an army commercial, but
it's true.”

There was a time several years ago when
WLUP-FM “the Loop” leaned as heavily on
its library as WCKG did. Now Kelly says the
Loop is “concentrating more on current mu-

The morning team is co-
median Stephanie Miller and musician John
Howell, followed by Chicago rock radio vet-
eran Mitch Michaels in the midday slot, p.m.
driver Allan Stagg, Debbie Alexander at
nights, Joe Thomas in late nights, and over-
night jock Randy Blake. “Some of these peo-
ple I found as [ went along,” says Kelly, who
notes that the majority of the staff has been
with WCKG for a year.

Kelly acknowledges that going head-to-
head with the mighty Brandmeier is
“tricky,” but notes that WCKG’s morning
show has risen from a 2.2 to a 2.9 in six
months, “which in this market is a substan-
tial increase. We'd like to beat Brandmeier,
but we have to look at it realistically.” The
Miller & Howell team is promoted as a more-
music morning show and is meant to be “top-
ical and very fast paced.”

Kelly also points out that WCKG’s p.m.
drive slot beats both WLUP-AM’s Steve
Dahl & Garry Meier, with a 5.0 to their 4.7,
and WLUP-FM afternoon jock Bobby Ska-
fish, who pulled a 4.0.

As he enters his third year at WCKG, Kel-
ly says he’s “tired of moving around. I did it
to learn, but from a personal standpoint, I
just can’t do that anymore.

“I know Chicago radio inside and out. I've
been here for 10 years. It’s a fun radio mar-
ket with a lot of good talent. And right now
things are neck and neck.”

MOIRA McCORMICK

) 10 12 Taylor Dayne, Don't Rush Me
11 11 Sheena Easton, The Lover In Me
12 13 Samantha Fox, | Wanna Have Some Fun
13 14 Karyn White, The Way You Love Me
- 13 18 Synch, Where Are You Now
m" 15 17 Steve WIHIM, Holding On
{9 %g gl, Ani e'liof HaF;Iemd "
- . uns oses, Paradise Cit
Baltimore P.D.: Chuck Morgan 18 20 Edie Brickell & New Bohemians, What |
1 2 Paula Abdul, Straight Up 13 21  New Kids On The Block, You Got It (Th
2 3 Tone Loc, Wild Thi g 20 25 Mike + The Mechanics, The Living Year
3 5 White Lion, When The Children Cry 21 23 Rick Astley, She Wants To Dance With
4 4 The Boys, Dial My Heart 22 24 Milli vamlh, Girl You Know It's Tru
5 7 Debbie Gibson, Lost In Your Eyes 23 EX Duran Duvan All She Wants Is
& 8 Sheriff, When I'm With You 24 EX Was iNo( Was) Walk The Dinosaur
7 10 Bon Jovi, Born To Be My Baby 25 X Ban es, Eternal Flame
8§ 12 Samantha Fox, | Wanna Have Some Fun A — tand
9 14 Edie Brickell & New Bohemians, What | EX EX Bobb Brown, Roni
10 1 Bobby Brown, My Prerogative EX EX Breathe, Don't Tell Me Lies
11 1] Joan Jett And The Blackhearts, Little
12 15 Sheena Easton, The Lover In Me
13 17 Guns N’ Roses, Paradise City
14 16 Boys Club, | Remember Hoiding You d
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17 19 Kon Kan, | Beg Your Pardon t
18 22 Bobby Brown, Roni
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21 27 Karyn White, Superwoman 4 Columbus P.D.: Dave Robbins
22 25 Information Society, Walking Away 12 Tone Loc, Wild Thing
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24 26 Breathe, Don't Tell Me Lies 3 5 Vanessa Williams, Dreamin’
25 28 Willi Vanilli, Girt You Know It's Tru & & Sheriff, When I'm With You
26 9 Tiffany, Alt This Time 5 1 White Lion, When The Children CrxN
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12 7 Steve Winwood, Holding On
13 16 Ann Wilson & Robin Zander, Surrender
14 9 Phil Collins, Two Hearts
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Atlanta P.D.: Rick Stacy | 22 26 Chicago, You're Not Alon
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18 19 Sir Mix-A-Lot, Posse On Broadway 37 21 Samantha Fox, | Wanna Have Some Fun
19 23 Sa-Fire, Thinking Of You 38 29 Bobby Brown, My Prerogative
20 20 Edie Brickell & New Bohemians, What | 39 EX Thirty Eight §peml Second Chance
21 26 Sheena Easton, The Lover In Me 40 EX WwillTo mver, Fading Away
22 10 Phil Collins, Two Hearts A —
23 EX  Milli Vanilk, Girl You Know It's Tru A — Robert Palmer She Makes My Day
24 18 Boy Meets Ginl, Waiting For A Star To A — Fine Young Cannibals, She Drives Me C
25 29 Anita Baker, Just Because A —  Anita Baker, Just Because
26 27 tnformation SocMB Walking Away EX EX  Sheritf, When I'm With You
2] EX Vanessa Williams, Dreamin’
28 30 Ann Wilson & Robin Zander, Surrender
29 25 Def Leppard Armagedd
30 EX KonKan,| ﬂeg Your Pardon
A — Bangles, Eternal Flam ®
A — Sweet Sensation (th Romeo J.D.), Si
Phoenix P.D.: Bob Case
1 1 Paula Abdul, Stm%ht Ue)
2 2 White Lion, When The Children Cry
3 3 Tone Loc, Wild Thing
IR LA
: 3 ; s, ial My Hear
Detroit P.D.: Chuck Beck § 12 Debble Glbson, Lost In Your Eyes
1 2 Bon o, Born To Be My Baby 7 11 Milli Vanilli, Girl You Know It's Tru
2 3 Guns N Roses Paradise City 8 Poison, Every Rose Has Its Thorn
3 & Debbie Gibson, Lost In Your Eyes 9 Sheena East on The Lover in Me
4 1 Paula Abdul, Straight Up 10 Karyn White, The Wa( You Love Me
5 5 Samantha Fox | Wanna Have Some Fun 11 9 Sheriff, When I'm With You
6§ 4 Tone Loc, Wild Th ing 12 14 Erasure, A Little Respect
7 9  Kon Kan, | Beg Your Pardon 13 16 New Kids On The Block You Got It (Th
] 8 vahn All This Time 14 10 Taylor Dayne, Don't Rush Me
9 11 The s, Doctorin’ The Tardis 15 15 Edie Brickell & New Bohemians, What |
10 7 Banzles In Your Room 16 21 Kon Kan, | Beg Your Pardon
11 14 Bon Jovi, Living in Sin 17 19 Samantha Fox, | Wanna Have Some Fun
12 16 New Kids On Block. You Got H (Th 18 22 Ann Wilson & Robin Zmder, Surrender
13 17 Ban ks, Eternal Flame 19 23 Vanessa Williams, Oream
1415 Ann itson & Robin Zander Surrender 20 20 Rick Astley, She Wants TO Dance With
15 10 'rvard Armageddon 21 17 Kylie Minogue, It's No Secret
16 12 Guns Roses, Knocking On Heaven's D 22 25 Bon Jovi, Born To Be My Babz
17 13 B Brown, My Prerogative 23 26 Mike + The Mechanics, The Living Year
18 19 Fine Young Cannibals, She Drives Me C 24 27 Martika, More Than You Know
Al9 — Winger, Seventeen 5 B Bln'ghs, Eternal Flame
A20 — Roxette, The Look % 30 re, Thinking Of You
A2l — REM. Stand 21 29 New Edmon Can You Stand The Rain
A22 — Synch, Where Are You Now 28 EX Dino, 24/7
A23 — Guns K’ Roses, Patience 29 EX Guns N' Roses, Paradise Cit
30 EX Fine Young Cannibals, She Drives Me C
A -— Animotion, Room To Move
A — Breathe, Don't Tell Me Lies
A — Boy Meets Girl, Bnn% Down The Moon
A — Sweet Sensation (With Romeo J.D.), Si
EX EX B.J. Thomas, Growing Pains Theme
EX EX Roxette, The Look
M EX EX Wil To Power. Fadmg Away
& E)X( gnyahovrmoco 'F\Iowy( a“ Away)
. . : nc ere Are You Now
Milwaukee P.D.: Todd Fisher EX EX  Doon Estus. Heasen Help Me
1 2 Bon Jovi, Born To Be My Baby EX EX REM, Sta
2 5 Paula Abdul, Straight Up EX EX Anita ﬁakev Just Because
3 4 Roette, The Look
4 9 Debbie Gibson, Lost In Your Eyes
% 1 Poison, Every Rose Has Its Thorn
& 3 Sherff, When I'm With You
7 6 Bobby Brown, My Prerogative
8 7 Aan Wilson & Robin Zander, Surrender
9 10 Titfany, All This Time
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In this alien
world of travel, it is

comforting indeed to

discover a way sta-

JFK o LAX

10:15am daily/7:00pm daily except Sat.
LAX to JFK

9:00am daily/3:30pm daily except Sat.

our private terminal.

As will your bags,

which will be awaiting

your arrival curbside

tion. A quiet place, where it’s possi-
ble to escape the confines of ordinary
airlines and set about the continua-
tion of your voyage in peace.
Adjacent to, and yet light
years away from the hubbub of the
main complex at LAX, our Imperial
Terminal serves not only as an ideal
point of arrival, but as a rather unin-
volved place to leave as well.
You’ll disembark from the
finest transcontinental journey of

your life and be escorted through

when you approach.

We offer nonstop service, in
every sense, between our exclusive
gate at New York’s JFK and our
Imperial Terminal at LAX.With a fare
of $939 each way, itis about the same
as ordinary first class flights. Yet a
universe apart from coach.

And isn’t that, after all, the
point of flying first class?

Should you wish further de-
tails, contact your travel agent or
phone 800-445-9383.

MGM Ztand AIR

INCOMPARABLE (/SERVICE AT A COMPARABLE FARE.
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Power Players. Columbia's Regina
Belle is congratulated by former
National Security Director Lt. Gen.
Colin Powell after her performance at
the. Afro-American Committee’s
awards dinner in honor of President
Bush in Washington, D.C., recently.

Bofill Retu:

BY DAVID NATHAN

LOS ANGELES After a three-
year absence from recording, sing-
er/songwriter Angela Bofill has
made her debut on Capitol Records
with “Intuition,” an album that
has been getting a warm reception
from record buyers and critics. *‘I
know some of my fans have been
wondering where [’ve been,” she
says. “Well, I'm alive and well and
I took my time to do this album the
right way.”

Bofill began her recording ca-
reer in 1978 with the release of a
much-acclaimed album on GRP,
distributed by Arista Records,
which registered strong sales.
Hailed as an important new artist,
Bofill switched to Arista after the
release of her second album, “An-
gel Of The Night,” a record that
consolidated her following. Subse-
quent albums for Arista, including

work with producers George Duke
and Narada Michael Walden (who
gave Bofill her biggest mid-'80s
hit, “Too Tough’’), tended to lack
the consistency of her initial work.
Of her earlier recordings, Bofill
says, “When I listen and hear my-
self back, I say, ‘Wow, [ sound like
this?’ I do hear my influence being
felt in records by others and that’s
wonderful. It inspires me to want
to write and produce even more.”
While seeking a recording situa-
tion that would accommodate her
talent and artistic integrity, Bofill
says she ‘“took a break to be a
mother and take on the responsi-
bility of being a parent. My 4-year-
old daughter knows what I do for a
living because I’ve taken her to
some of my gigs. In fact, I toured
quite a bit during those three
years, playing clubs like Blues Al-
ley in Washington, D.C., and the
Blue Note in New York. And, of

ns, Follows Ow

iT’S, EARLY IN THE year for a “Yea” and “Nay” col-
umn, but 1989 is shaping up to be fairly contentious with
politics, both the real world variety and the kind con-
ducted in the industry, already turning up the heat. In
that spirit we start the column, contrary to tradition,
with some “Nays.”

“Nay” to the implications of guitarist/Republican
Party chairman Lee Atwater’s R&B jam session during
Inaugural week. Atwater, the man who brought us the
Willie Horton campaign ads and President Bush’s 1988

Inaugural Bash Cheapened Classics; George Earned Award

Nay, We Say, To Atwater, AMA Critics

black consumers, one can see that this shrewd British
singer had as much right to his American Music Award
as either Jackson—Michael or Freddie.

“Yea” to Zack Vaz, a longtime behind-the-scenes
force at Hush Productions, who's joining Motown as
A&R director. Vaz was a key utility player at Hush who
worked as production coordinator, mixer, remixer, and
jack-of-many-trades. His Motown move is well deserved.
Another smart acquisition by label head Jheryl Busby.

“Yea” to the fans of house music, who have been
claiming for more than a

Southern strategy, put

music that was once la-
beled rambunctious, raun-

Rizwythmn
and the

chy, and unfit for main-

stream America at the
center of an invitation-
only young-Republican
bash. It was hard not to
see the party as “Animal
House Goes To Washing-
ton,” with Atwater and
company as a large, well-
heeled fraternity.

This didn’t negate the innate quality of the music and
the performers, but does suggest that in America any
cultural expression can have its original social use
changed or ignored. For example, Sam & Dave doing
“Soul Man” in the mid-'60s in some sense articulated a
pride in black identity. Sam Moore of Sam & Dave per-
forming that song at this gig made it an act of nostalgia
or, even worse, camp for this audience. Moreover,
Atwater's party proved that musical appreciation has no
bearing on social policy. It was once thought that a wide
interest in black music would open whites up to the
hardships blacks endure in this country. Well, if
Atwater’s track record is any indication, a “liberal” ap-
preciation of black culture doesn’t dovetail with a sensi-
tivity to its problems.

“Nay” to those who are angry because George Mi-
chael won a black male vocal prize at the American Mu-
sic Awards. On recent stops in Atlanta, western Penn-
sylvania, and Nashville, this writer has heard many
blacks take offense to Michael’s victory. Well, it’s a little
late, folks.

Since he scored on black radio with Wham!’s “Care-
less Whisper,” Michael has cultivated a black audience
via television appearances (singing with Smokey Robin-
son and Stevie Wonder on “Motown At The Apollo”),
duets (with Aretha Franklin), and special promotional
items (his “Hard Day” remix serviced to black radio).
With his black chart No. 1 single, “One More Try,” Mi-
chael’s efforts paid off in sales. When one looks objec-
tively at Michael’s play on black radio and his sales to

-

by Nelson George

year that this hyper dance
music would be the next
big time. They may be
right. House-influenced
records, such as the Full
Force-produced “I Wanna
Have Some Fun” by Sam-
mantha Fox, Adeva’s
“Respect,” and the Jungle
Brothers’ “Girl I'll House
You,” are part of a wave
of house records impact-
ing the pop, black, dance, and rap markets. While house
does share some similarities to disco, the best of it tends
to be funkier and more intense than its musical prede-
cessor. Throughout 1989, expect house mixes and house
hits to increase. For a taste of house’s future seek out
the house mix of Guy’s “I Like,” which balances house
energy and funk syncopation beautifully. Also check out
anything by Ten City on Atlantic or Inner City on Vir-

gin.

SHORT STUFF: Arista’s entry into rap grows with the
release of K-9 Posse’s self-titled debut (the cut “This
Beat Is Military” is on the “I'm Gonna Git You Sucka”
soundtrack) and a 12-inch, “Greatest Man Alive” by
Three Times Dope ... Oldies addicts need to pick up
“The Very Best Of The Cadillacs,” “The Best Of Little
Eva,” and “The Orioles Sing,” all available through
Murray Hill Records, 225 Park Ave. S., New York, N.Y,,
10003 ... There’s a great Cold Chillin’ rap jam on “The
Symphony,” a cut from Marley Marl’s “In Control, Vol.

1.” The rap features Master Ace, Craig G., Kool G Rap, |

and Big Daddy Kane . . . Paul Laurence had a very qui-
et 1988, but the once busy producer/writer is gearing up
again. His second solo album is due in March. The funky
first single, “Make My Baby Happy,” continues in the
progressive direction he started with his underappreci-
ated solo debut a few years back. Laurence is best
known for writing hits for Freddie Jackson and Meli'sa
Morgan ... Dwayne Alexander has joined EMI as di-
rector, East Coast A&R, black music.

course, [ did jazz festivals. I went
over to the U.K. to perform, which
was really wonderful.

“But people do wonder if you
haven’t recorded quite where you
are. But [ didn’t miss it. [ felt like [
needed a break to clean my ears

‘| felt like |
needed a break to
clean my ears out’

out and I'm happy that I did be-
cause [ feel that my artistry has
expanded, and you can hear that
on the new album.”

For “Intuition,” Bofill worked
with labelmate Norman Connors
and the team of Vincent Brantley
& Jeff Carruthers, whose credits
include work with New Edition
and Klymaxx; she produced two
cuts herself, which were also her
only songwriting contributions to
the project.

Bofill does a duet with another
Capitol artist, Peabo Bryson (re-
cently re-signed to the label), on
the Connors-produced “For You
And 1.”” She says that she and Bry-
son ‘“‘go way back. We did a televi-
sion special about four or five
vears ago, and we appeared to-
gether at a Black Music Assn. con-
cert in New York. We've toured to-
gether extensively, so it seemed so
natural for us to make a record to-
gether now.” Connors also pro-
duced the Gino Vanelli song “‘I
Just Wanna Stop,” the debut sin-
gle from the new album.

Bofill, who moved from New
York to California in the mid-'80s,
believes that the current album
represents some of her best work.
“This is the real Angie,” she says.

“I do believe that if my albums
from 10 years ago were released
now, they’d be big hits. Maybe I
was a little ahead of my time. [ un-
derstand that this is such a lucra-
tive business, and there’s so much
money invested that record compa-
nies are naturally going to be cau-
tious.

“I guess [ couldn’t have a better
compliment than to know that
many of my albums are being
made available now on CD, which
means they’ve stood the test of
time. If I look back, I can see that
there were some problems—Ilike
where did I fit in? Maybe [ was the
first Latin lady to make records
that were pop/R&B crossover!”

With what she terms “‘all the in-
dividuality that I see with singers
like Sade and Anita Baker,” Bofill
feels “my time has arrived. Some-
times, I may have wondered what
my purpose for being here has
been, and I know that it’s to put
out music.”

PRO-PER
RECORDS

Proudly
Presents

J. R. Perry Il

NEW RELEASE

What’s Come Over You (Dance)
Valentine Lover (Ballad)
Available on 12 inch single

Call (818) 892-6018

Pro-Per Records
“the small fish with a Big Heart”

Billboard POWER PLAYLISTS |

Sample Playlists of the Nation’s Largest Black Radio Stations

FOR WEEK ENDING
FEBRUARY 18, 1989

e v aa

P.D.: Pam Wells

Luther Vandross, Sh% Won't Talk To Me

Los Angeles
2 Tone Loc, Wild Thin

3
4 Vanessa Williams, Dreamin

S Kiara (Duet With Shanice Wilson), This Time
1 Guy, Teddy's Jam

6 BeBe & CeCe Winans, Heaven

8 Cameo, Skin I'm In

13 Paula Abdul, Straight Up

14 Al Jarreau, So

12 Midnight Star, Snake In The Grass

16 Anita Baker, Just Because

ge Benson, Twice The Love

18 Troop Still In Love

23 The Gap Band, I'm Gonna Git You Sucka

1 New Edition, Can You Stand The Rain

2 Surface, Closer Than Friends

24 Milli Vanilli, Girl You Know It's True

26 Levert, Just Coolin’

B RS RO RS vwurnawr—
=

25 Marcus Lewis, The Club

28 Stevie Wonder, With Each Beat Of My Heart
21 23 James “)T." Taylor & Regina Belle, All | Want
22 30 The Boys, Lucky Charm
23 32 Jonathan 8u1ler, More Than Friends
24 33 Vesta 4 U
25 34 Cheryl “Pepsi” Riley, Me, Myseif And |
26 36 Stop The Violence ovement, Seif Destruction

YT To ! Toni! Tone!, Baby Dol

35 ie Jackson, You And I Gol A Thang

Today Girl | Got My E es On You

39 Donna Allen, Joy And

Tyreen Perry | Get Bunerthes {In My Stomach)
Bar-Kays, Struck By You

Cherrelle, Atfair

EX €l DeBarge Real Love

Jeftrey Osborme, All Because Of You

42  Ashford & Slmpson I'll Be There For You

37 EX  Jamm, You And M

New Kids On The Block You Got It (The Right St

Evelyn “Champagne” ng Kisses Don't Lie

EX Radiant, Something's Go( A Hold On Me

ZLooke Can U Read My Lips

Traue Spencey Imagine

43 EX Life

4 EX Kenn G We ve Saved The Best For Last

A — Five (av Another Weekend

A — Dino,

A — Mazaram Saga Of A Man

A — Ready For The World, Gently

—  Lateasha, Move On You
—  George Duke, Guilty
—  Johnny Mathis, Day Dreaming

B

\ﬁo
Baltimore

10 Vanessa Willams, Dreamin’
1 Luther Vandross, She won't Talk To Me
14 Al Jarreau,
2 New Edition, Can You Stand The Rain
23 Tone Loc, Wild Thin &
4 Aleese Svmmons | Want To Be Your Lover
uE Teddy's Jam
BeBe & CeCe Winans, Heaven
Anita Baker, Just Because
26 Paula Abdul, Straight Up
27 Cameo, Skin I'm In
35 Milli Vanilli, Girl You Know It's True
24 Slick Rick, Teenage Love
8 Modmgh( Star Snake In The Grass
20 na Atien, Joxr d Pai
40 Surtace, Closer Than Fnen
5 Rob Base & DJ. £-Z Rock, Get On The Dance Floo
1

P.D.: Roy Samson

Mar:us Levns The Club
g nd, I'm Gonna Git You Sucka
Tmop il In Love
Sweet Obsession, Being in Love Ain't Easy
Levm Just Coofin’
JT Ta lor & Reglna Belte, All | Want

r‘ iley, Me, Myselt And |
uckg Charm
The Bar Kays, Struck By You
Ashford & Simpscn, I'll Be There For You

Jonathan Butler, More Than Friends
Today Girl | Got My Eyes On You
rge Benson, Twice The Love
e Jackson, You And | Got A Than,
S(ewe Wonder, With Each Beat Of M;ﬂ eart
Radiant, Somelhmgs Got A Hold On Me
Cherrelle, Affair
eadL For The World, Gently
Salt-N-Pepa, Twist And Shout
Vesta, 4
Five Star, Another Weekend
Christopher Max, More Than Physical
Kenny G, We've Saved The Best For Last
Ten glty That's The Way Love Is
El DeBarge, Real Love
Tracie Spencer, Imagine
Aliison Williams, Sleep Talk
Cash Money & Marvelous, Find An Ugly Women
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cHARITY BEGINS AT HOME: This week’s Hot Shot Debut is “Self De-
struction” by the Stop The Violence Movement (Jive) at No. 59. D-Nice
and KRS-1 produced the single, which is a benefit to fight illiteracy and
black-on-black crime via the National Urban League, with an all-star cast of
rappers. The unusually high debut is a result of the record achieving the
required number of radio points and station adds, along with early strong
retail points. Ann Carli, Jive VP of artist development, says, “The public
has gotten excited and has started to send in contributions. Also, students
who are fans are writing to find out what they can do in their own commu-
nities.”” Kevin Gibbs, director of special events for the NUL, says, “This is
really unusual for us because we don’t openly solicit funds in this way.
Overall, we are extremely excited about the project and we believe that we
have found a means to communicate with our youth in a way that we never
have before.”

WOMEN ON TOP: “Dreamin’” (Wing) is Vanessa Williams' first No. 1
record. “The Right Stuff,” her first release from the album of the same
name, peaked at No. 4 in May. Also at the top of the chart this week is
“Just Because” (Elektra), another strong No. 1 contender by Anita Baker.
The record is already top five at 22 stations and is No. 1 at WGCI Chicago
and WFXE Columbus, Ga. “Affair” by Cherrelle (Tabu) is developing well
at radio, gliding 54-47. Fourteen stations have added the record and of the
73 stations on the record, 33 have moved the record up on their playlists.
“The First Lady of Def Jam,” Alyson Williams, debuts with 20 stations
adding “Sleep Talk” for a total of 47 stations. Linda Walker, owner of
Sound Outlet, Missouri City, Texas (a suburb of Houston), says “Joy And
Pain” by Donna Allen, this week’s Power Pick/Sales, is “selling well to all
age groups; the same people that are buying Easy-E are buying this single.
Teenagers who are in love are buying it, just like adults who are looking for
quiet-storm-formatted music.”

ALL OF THE BOYS, regardless of age, are doing well for Motown. EI
DeBarge leaps 66-51 with “Real Love,” which has been added by 24 sta-
tions; Stevie Wonder’s “With Each Beat of My Heart” continues its climb,
moving 49-44; “Girl I Got My Eyes On You” by Today continues its pro-
gress up the chart, climbing 45-39; and the real boys, the Boys, continue to
work their magic with “Lucky Charm,” now at No. 22. Johnnie Walker,
MD at KRNB Memphis, says, “Our teen audience has gravitated to it real-
ly quickly and phones have been excellent. [The Boys’] records are [getting
a reaction] in the same way the market responded to DeBarge when they
were first starting, but you automatically think of the Jacksons, too.”

FYI: Ashford & Simpson have made a strong return to the charts with
“T’'ll Be There For You” (Capitol). Competition on the chart holds the record
at No. 42 with a bullet, even though the record gained strong radio points
... Congratulations to Juanita Stephens, who is the newly appointed VP of
media relations and artist development at MCA Records ... And to J.J. Rap
of Tokyo, thanks for checking the chart, however, the title of the L'Trimm
single is correctly spelled “Cuttie Pie” (Atlantic).

HOT 100 SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY  TOTAL TOTAL
ADDS ADDS ADDS DS 0

13 REPORTERS 29 REPORTERS 51 REPORTERS 93 REPORTERS
LIFE
LOOSE ENDS mca 2 8 19 29 a7
REAL LOVE
EL DEBARGE moTown 3 74 14 24 76
SLEEP TALK
ALYSON WILLIAMS DEF Jam 3 3 14 20 47
TRUE OBSESSION
LIA viRGIN (o] 7 12 19 29
LOVESICK
Z'LOOKE orpHEUS 0 2 17 19 19
MORE THAN PHYSICAL
CHRISTOPHER MAX em 3 ] 11 17 59
BIRTHDAY SUIT
JOHNNY KEMP coLumsia 2 5 10 17 17
AFFAIR
CHERRELLE taBu 1 6 7 14 73
ROLLIN' WITH KID 'N PLAY
KID "N PLAY setect 1 8 9 13 28
LOVE SAW IT
KARYN WHITE warNER BROS. 1 -] 7 13 13

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

frikain niswin

“UH-UH G0H-00H
LOOK OUT
HERE IT COMES)”

7-88941) (PR 2625)
The follow-up
to the #1 single “Oasis”

from the album

OASIS

81916)

“INTHE MOOD”

(7-88945) (PR 2614)
the new single

from the album

BERMUDA NIGHTS

(81919)
Grammy Nominee
Best R&B Instrumental Performance

“So Amazing''

“START OF A
ROMANCE”

(7-88932) (0.86444) (PRCD 2639)

the new single

from the forthcoming album

START OF A ROMANCE

(81853)
Two #1 Black singles
and a Gold album attest to the

popularity of Skyy

7

(ATCANTIC]

5

On Atlantic hecords, Cassettes and Compact Discs
) 1989 Atlantic Recording Corp @ A Warner Communications Co.
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Yo! Everybody Vote. Make this a true ‘Peoples Choice’ Award.

3

New Group Rap
De La Soul
EPMD
Eazy E/INWA
Jungle Brothers
Kid n Play
7A3

New Soloist Rap
Rob Base

[ Super Lover C
Mikey D
Latifah
Raheem
Sir Mix-A-Lot

Male Vocal Rap
Chuck D
Kool Moe Dee
Doug E Fresh
Big Daddy Kane
KRS 17
Rakim

Female Vocal Rap
JJ Fadd
Latifah
MC Lyte
Salt n Pepa
. Sweet Tee
2 Much

Best DJ
Jazzy Jeff
Clark Kent
Mr Mixx
Cash Money
[ DJ Scratch
Terminator X

Remixer
] DJ Mark/45 King
Marley Marl
Latin Rascals
Timmy Regisford
Hank Shocklee
Hitman Howie T

Producer
_ Hurby Azor
[C LA & Babytface
Marley Marl
[] Teddy Riley
Hank Shocklee
Kyle West

New Group Dance
The Boys
GUY
Information Society
Inner City
] Tony Toni Tone
[} Royal House

Male Vocal Dance
Bobby Brown
Will Downing
GUYy
New Edition
Al B Sure
Keith Sweat

Female Vocal Dance
Paula Abdul
Samantha Fox
Brenda K Starr
Judy Torres
Karyn White
Vanessa Williams

Live Performance
Kool Moe Dee
Doug E Fresh
Big Daddy Kane
Public Enemy
Salt n Pepa
Stetsasonic

URBAN TEEN

MUSIC AWARDS
Apollo Theatre: Sat. March 4th
—VOTING BALLOT—

Performance Video

[ BDP—Philosophy
Busy Bee—Express

[ EPMD—Strictly Business
Kid n Play—Gittin Funky
Real Roxanne—Respect

[~ Sait n Pepa—Push It

Concept Video
Eric B/Rakim—Foliow Leader
" Bizmarkie—Vapors
Kool Moe Dee—Wild Wild West
Jazzy JeffiPrince—FParents
Public Enemy—Baseheads
lce T—Pusher

Instr Arrangement
Eric B/Rakim—Microphone Fiend
[ Black Riot—Day in Life
Doug E Fresh—Guess Who
45 King—The 900 Number
Raze—Break 4 Love
[ Stetsasonic—All That Jazz

Rap Single
Rob Base—it Takes Two
BDP—Stil No. 1 (Remix)
Doug E Fresh—Keep Rising
Daddy Kane—~No Half Steppin
Salt n Pepa—Get Up
Public Enemy—Hype

Rap Album
EPMD—Strictly Business
[ Daddy Kane—Long Live Kane
Public Enemy—~Nation
Salt n Pepa—Salt w/Deadly Pepa
~ Uitramagnetic—Beatdown
[~ Various—Colors Soundtrack

Dance Single
Bobby Brown—My Perogative
GUY—Groove Me
Inner City—Big Fun
© Johnny Kemp—Just Got Paid
1 Raze—Break 4 Love
Keith Sweat—Don't Stop Love

Dance Album .
| Bobby Brown—Don't Be Cruel
GUY—Guy
_ New Edition—Heartbreak
Royal House—PFarty
[ Al B Sure—Effect Mode
Tony Toni Tone—Who

Rap Fusion
" James Brown—Static
GUY—Groove Me
Rick James—Looseys Rap
[ Jungle Bros—House You
C Al B Sure—Offon Own
Vanessa Williams—The Look

Reggae Fusion
BDP—Stop the Violence
Fascinating Force—Poonanee
JC Lodge—Telephone Love
Ziggy Marley—lumbling Down
Shinehead—Chamn Gang Rap
Shelly Thunder—Kuff

Novelty/Humorous
Bizmarkie—Vapors
E U—Da Butt
Flavor Flav—Cold Lampin
Jazzy Jetf/Prince—Parents
Slick Rick—Prostitute
Chubb Rock—Caught Up

VOTE ONE PER CATEGORY. Mail ballots

by Feb. 17th to Urban Teen Music
Awards, 238 W. 114th St. NYC 10026.
Finals announced March 4th, Apollo

Theatre NYC. Nominations derived from
records released between Nov. 15 1987

and Nov. 15 1988. For info. contact:
|L.avaba Mallison/Dave Peaslee
(212) 749-2383.

FOR WEEK ENDING FEBRUARY 18, 1989

Billboard. Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.

5 5
SALES B | L AIRPLAY %
yl2g| TITLE ARTIST [38! |2¥12¢| TITLE ARTIST |38
1|1 [ WILD THING TONE LOC | 3 1 | 3 | DREAMIN’ VANESSA WILLIAMS | 1

2[4 ] SOGoOD AL JARREAU | 2 2 | 2 | SHE WON'T TALK TO ME LUTHER VANDROSS | 4

3 | 3 | THIS TIME KIARA (DUET WITH SHANICE WILSON) | 6 3 {5 | SOGOOD AL JARREAU | 2

4 | 9 | DREAMIN VANESSA WILLIAMS | 1 4 |19 | JUST BECAUSE ANITA BAKER | 7

5 | 8 | TEDDY'S JAM GUY | 5 § [ 6 | TEDDY'S JAM GUY | §

6 | 7 | SHE WON'T TALK TO ME LUTHER VANDROSS | 4 6 |10 | SKIN I'M IN CAMEO | 9

7 |16 | JUST BECAUSE ANITA BAKER | 7 7 [ 8 | WILD THING TONELOC | 3

8 |12 [ STRAIGHT UP PAULA ABDUL | 8 8 | 4 | THIS TIME KIARA (DUET WITH SHANICE WILSON) | 6

9 |10 | GET ON THE DANCE FLOOR _ ROB BASE & D.J. E-ZROCK [ 11 9 | 13 | SNAKE IN THE GRASS MIDNIGHT STAR | 12
10 | 5 | SUPERWOMAN KARYN WHITE | 16 10 [ 12 | HEAVEN BEBE & CECE WINANS | 14
11 | 11 | | WANT TO BE YOUR LOVER ALEESE SIMMONS | 10 11 [ 14 | STRAIGHT UP PAULA ABDUL | 8
12|19 | SKINI'MIN CAMEO | 9 12| 1 | CAN YOU STAND THE RAIN NEW EDITION | 13
13 | 2 | CAN YOU STAND THE RAIN NEW EDITION | 13 13 [ 7 | | WANT TO BE YOUR LOVER ALEESE SIMMONS | 10
14 | 22 | SNAKE IN THE GRASS MIDNIGHT STAR | 12 14 [ 16 | I'M GONNA GIT YOU SUCKA THE GAP BAND | 15
15 | 24 | TEENAGE LOVE SLICK RICK | 20 15118 | JUST COOLIN' LEVERT | 17
16 | 20 [ I'M GONNA GIT YOU SUCKA THE GAP BAND | 15 16 [ 19 | CLOSER THAN FRIENDS SURFACE | 19
17 [ 25 | GIRL YOU KNOW [T'S TRUE MILLI VANILLI | 18 17 | 24 | GIRL YOU KNOW (T'S TRUE MILLI VANILLI | 18
18 | 28 | HEAVEN BEBE & CECE WINANS | 14 18 | 17 | BEING IN LOVE AIN'T EASY SWEET OBSESSION | 24
19 | 6 | CAN U READ MY LIPS Z'LOOKE | 30 19 [ 22 | YOU AND | GOT A THANG FREDDIE JACKSON | 27
20 [ 18 | KILLING ME SOFTLY AL B. SURE! | 29 20 [2] | GET ON THE DANCE FLOOR ROB BASE & D.J. E-ZROCK | 11
21 | — | JUST COOLIN' LEVERT |17 21 {29 | LUCKY CHARM THE BOYS | 22
22 |26 | STILL IN LOVE TROOP | 21 22 |20 | TWICE THE LOVE GEORGE BENSON | 23
23 [ 21 | KISSES DON'T LIE EVELYN “CHAMPAGNE" KING | 31 23|25 | STILL IN LOVE TROOP | 21
24 | 32 | CLOSER THAN FRIENDS SURFACE | 19 24 | 28 | MORE THAN FRIENDS JONATHAN BUTLER | 26
25 |17 | TURN MY BACK ON YOU SADE | 28 25 [ 31 | STRUCK BY YOU THE BAR-KAYS | 32
26 | 13 | BABY DOLL TONY! TONI! TONE! | 34 26 | 30 | JOY AND PAIN DONNA ALLEN | 25
27 [ 15 | RONI BOBBY BROWN | 35 27 | 34 | ALL) WANT IS FOREVER (FROM “TAP") J.TAYLOR/R.BELLE | 37
28 | 33 | TWICE THE LOVE GEORGE BENSON | 23 28 | 32 | THE CLUB MARCUS LEWIS | 36
29 [39 | LUCKY CHARM THE BOYS | 22 29 | 35 | TEENAGE LOVE SLICK RICK | 20
30 | — | JOY AND PAIN DONNA ALLEN | 25 30 | 36 | ME, MYSELF AND | CHERYL “PEPSII"” RILEY | 33
31 [ — | MORE THAN FRIENDS JONATHAN BUTLER | 26 31 |15 | SUPERWOMAN KARYN WHITE | 16
32 | 14 | TAKE ME WHERE YOU WANT TO GERALD ALSTON | 40 32 |39 | I'LL BE THERE FOR YOU ASHFORD & SIMPSON | 42
33 | 27 [ | WANNA HAVE SOME FUN SAMANTHA FOX | 45 33|38 | GENTLY READY FOR THE WORLD | 38
34 [— | BEING IN LOVE AIN'T EASY SWEET OBSESSION | 24 34 | 40 | GIRL | GOT MY EYES ON YOU TODAY | 39
35 [ 35 | WE WANT EAZY EAZY-E | 43 Bi—] 4V VESTA [ 41
36 | — | YOU AND | GOT A THANG FREDDIE JACKSON | 27 36 | — | WITH EACH BEAT OF MY HEART STEVIE WONDER | 44
37 | — | ME, MYSELF AND | CHERYL “PEPSII" RILEY | 33 37 | — | AFFAIR CHERRELLE | 47
38 | 23 | YOU GOT IT (THE RIGHT STUFF) NEW KIDS ON THE BLOCK | 48 38|11 | TURN MY BACK ON YOU SADE | 28
39 | 29 | IT'S MY PARTY CHAKA KHAN | 60 39 | — | REAL LOVE EL DEBARGE | 51
40 | — | STRUCK BY YOU THE BAR-KAYS | 32 40 | — | FROM PAIN TO JOY BETTY WRIGHT | 46

©®Copyright 1989, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic. mechanical. photocopying,

recording, or otherwise. without the prior written permission ot the publisher.

BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

41
47

5

7
81
49

78

18

14
69

3
65

45

92

42
76
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

4 U (Captain 2, ASCAP/Black Lion, ASCAP)

AFFAIR (Flyte Tyme, ASCAP/Tunesmith, BMI/Avant
Garde, ASCAP)

ALL BECAUSE OF YOU (March 9, ASCAP/AIme,
ASCAP/Sac-Boy, ASCAP/MCA, ASCAP/Unicity,
ASCAP)

ALL | WANT IS FOREVER (FROM "TAP") (Realsongs,
ASCAP)

ALL RAPPERS GIVE UP (T-Boy, ASCAP)

ANOTHER WEEKEND (SCS Music)

BABY DOLL (Two Tuff-Enuff, BMI/PolyGram Songs,
BMi/Delos 2000, ASCAP/PolyGram, ASCAP)

BACK ON HOLIDAY (MCA, ASCAP/Dresden China,
ASCAP/Ardavan, ASCAP/Dubin, ASCAP)

BEING IN LOVE AIN'T EASY (Bush Burnin', ASCAP/La
Love Lane, ASCAP)

CAN U READ MY LIPS (Looky Lou/Bright Light, BMI)
CAN YOU STAND THE RAIN (Fiyte Tyme, ASCAP)
CLOSER THAN FRIENDS (Colgems-EMI, ASCAP)

THE CLUB (Allen/Lewis, ASCAP/Sign Of The Twins,
ASCAP)

CUTTIE PIE (Musicworks/Henstone, BMI)

DIAL MY HEART (Kear, BMI/Hip Trip, BMI) CPP
DON'T STOP YOUR LOVE (WB, ASCAP/E/A,
ASCAP/Keith Sweat, ASCAP/Vintertainment, ASCAP)
DREAMIN' (Jobete, ASCAP/Depom, ASCAP) CPP
FIND AN UGLY WOMAN (Beach House, ASCAP/Fresh
Jazz, ASCAP)

FLASHIN’ BACK (Content, BMI)

FROM PAIN TO JOY (Miami Spice, ASCAP)

GENTLY (MCA, ASCAP/Unicity, ASCAP/Barron,
ASCAP/Ready Ready, ASCAP/Trixie Lou, BM1)

GET ON THE DANCE FLOOR (Protoons, ASCAP/Hikim,
ASCAP)

GIRL 1 GOT MY EYES ON YOU (Cal Gene, BMI/Virgin
Songs, BMI) CPP

GIRL YOU KNOW {T'S TRUE (MCA, ASCAP/Two
Pieters, BMI)

GITTIN' FUNKY (Hittage/Turnout Bros, ASCAP)
HEAVEN (Yellow Elephant, ASCAP/Edward Grant,
ASCAP/Benny's Music, BMI)

HEY TON'l (S.T.M., BMI/Mixx-it West, BMI/Pure
Delite, BMI/Main Street, BMI/Birdcage, BMI)

HIM OR ME (Cal-Gene, BM!I/Virgin Songs, BMI) CPP
1 DON'T WANT 2 BE ALONE (Georgio's, BMI/Stone
Diamond, BMi) CPP

| WANNA HAVE SOME FUN (Forceful, BMI/Willesden,
BMI)

1 WANT MORE OF YOU (Lana Bana, BMI/Sunshine,
ASCAP)

| WANT TO BE YOUR LOVER (Bush Burnin’,
ASCAP/Donesna, ASCAP/Lisandrea, ASCAP)

I'LL BE THERE FOR YOU (Nick-0-Val, ASCAP)

I'LL TAKE YOU THERE (Cold Chillin', ASCAP/Irving,
BMI)

I'M GONNA GIT YOU SUCKA (United Lion, BMI)
IMAGINE (SBK Blackwood, BM!/Lenono, BM1)

IT'S MY PARTY (Next Flight, BMi/Willesden, BMI)
JOY AND PAIN (Amazement, BMI)
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JUST BECAUSE (0'Hara, BMI/Texascity, BMI/L'il
Mama, BMI/Music Corp. Of America, BMI/Avid One,
ASCAP)

JUST COOLIN' (Trycep, BMi/Ferncliff, BMI/Willesden,
BMI)

KILLING ME SOFTLY (Fox-gimbel, BMI)

KISSES DON'T LIE (Music Corp. Of America,
BMI/Mercy Kersey, BMI/L'it Mama, BMI)

UFE (Virgin, ASCAP/MCA, ASCAP/Brampton, ASCAP)
LOVE DUES (Coopick, ASCAP/Craigland, ASCAP)
THE LOVER IN ME (Hip Trip, BMI/Kear, BMI/Green
Skirt, BMI) CPP

LUCKY CHARM (Hip Trip, BMI/Kear, BMI1/Gregorian
Chance/PSO Ltd., ASCAP) CPP

MARRIED MEN GET LONELY TOO (Forgeorge/It's
Mine/Golden Lady West, BMI/Vicious Beat, BMI}
ME, MYSELF AND | (Forceful, BMI/Willesden, BMI)
MORE THAN FRIENDS (Zomba, ASCAP)

MORE THAN PHYSICAL (Mike Chapman, ASCAP)
MOVE ON YOU (Rawsome/Cayman,
ASCAP/Beatseekers Music)

MY PREROGATIVE (Cal-Gene, BMI/Virgin Songs,
BMi/Bobby Brown, ASCAP/Unicity, ASCAP) CPP
NEVER TOO LATE (Harrindur, BMI/Tortoise Feather,
BMI/Thorsong, BMI)

NOTICE ME (Tipper, ASCAP/Robi-Rob)

ONE THING LED TO ANOTHER (Music Corp. Of
America, BMI/W8, ASCAP/Ertolejay Musique,
ASCAP/New Music Group, BMI)

POSSE ON BROADWAY (Lockedup, BMI)

PULL OVER (Trycep. BMI/Fernclitf, BMI/Willesden,
BMI)

PUMP IT UP (Bust-it, BMI)

THE R (SBK Blackwood, BMI/Eric B & Rakim, ASCAPY

REAL LOVE (Jobete, ASCAP)

RESPECT (lrving, BMI) CPP

ROLLIN’ WITH KID 'N PLAY (Hittage/Turnout Bros,
ASCAP)

RONI (Kear, BMI/Hip Trip, BMI) CPP

R-U-LONELY (Jocelyn Brown, BMI)
SELF-DESTRUCTION (Zomba, ASCAP/Willesden, BMI)
SHE WON'T TALK TO ME (SBK April, ASCAP/Uncle
Ronnie’s, ASCAP/SBK Blackwood, BMI/Huemar, BMI)
SKIN I'M IN (Al Seeing Eye, ASCAP/PolyGram,
ASCAP)

SLEEP TALK (Def Jam, ASCAP/Slam City, BMI/Rush
Groove, ASCAP)

SMOOTH CRIMINAL (Mijac, BMI/Warner-Tamerlane,
BMI)

SNAKE IN THE GRASS (Hip Trip, BMI/Jig-A-Watt
Jams, BMI) CPP

SO GOOD (Chappell, ASCAP/Abacus Music/Intersong-
USA, ASCAP/Palancar, ASCAP)

SOMETHING'S GOT A HOLD ON ME (Catch The Glow,
ASCAP/SBK April, ASCAP/Science Lab, ASCAP)

THE SPIRIT OF LOVE (CBS, ASCAP/End Of Day,
ASCAP/SilverTay, ASCAP)

STILL IN LOVE (Disguise, ASCAP/Black Lion,
ASCAP/Platinum Gold, ASCAP/Haynestorm,
ASCAP/Les Etoiles, ASCAP)

STRAIGHT UP (Virgin, ASCAP/Wolff, ASCAP) CPP
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STRUCK BY YOU (Deronde Jay, BMI/Gale Warnings,
BMI/Stam City, BMI)

SUPERWOMAN (Kear, BMI/Hip Trip, BMI/Green Skirt,
BMmI) CPP

SWEET, SWEET LOVE (Captain Z, ASCAP/Black Lion,
ASCAP/Vesta Seven, ASCAP/Almo, ASCAP/Criterion,
ASCAP) CPP

TAKE ME WHERE YOU WANT TO (Stanton’s Gold,
BMI1/Irving, BMI/April Joy, BMI) CPP

TEDDY'S JAM (Cal-Gene, BMI/Virgin Songs,
BMI/Zomba, ASCAP) CPP

TEENAGE LOVE (Def American, BMI)

THAT'S THE WAY | LOOK AT LOVE (Too Sweet Muzik,
ASCAP)

THAT'S THE WAY LOVE IS (SBK April, ASCAP/Law
Man, ASCAP/SBK Blackwood, BMI/Rude Tymz,
BMI/Been Stung, BM1)

THIS IS AS GOOD AS IT GETS (SBK Blackwood,
BMI/ATV, BMi/SBK April, ASCAP/Welbeck, ASCAP)
THIS TIME (Almo, ASCAP/Wun Tun, ASCAP) CPP
THOUGHT OF YOU JUST A LITTLE TOO MUCH
(Gilcon, BM1/Daville, BMI/Stan Flo, BM{)

TRUE OBSESSION (Two Tuff-Enuff, BMI/Kash,
ASCAP)

TURN MY BACK ON YOU (Angel Music Ltd./Silver
Angel, ASCAP/Famous, ASCAP) CPP

TWICE THE LOVE (Glasshouse, BMI/Irving,
BMI/Jobete, ASCAP) CPP

TWIST AND SHOUT (Screen Gems-EMI, BMI/Robert
Mellin, BMI)

WALKING AWAY (Tommy Boy/INSQOC, ASCAP)

WE WANT EAZY (Mash-A-Mug, BMI/Island, BMI)
WE'VE SAVED THE BEST FOR LAST (Pardini,
ASCAP/Geffen, ASCAP/Matkosky/Chappell & Co.,
ASCAP/French Stuff)

WHERE DID YOU GET THAT BODY...BABY? (Bright
Light, BMI)

WHERE 1S THE LOVE (Antisia, ASCAP)

WILD THING (Varry White, ASCAP)

WITH EACH BEAT OF MY HEART (Jobete,
ASCAP/Black Bull, ASCAP) CPP

YOU AND | GOT A THANG (Amirful, ASCAP/Torin,
ASCAP)

YOU AND ME (Eye Of Madley, ASCAP/Carolyn White,
ASCAP/Keecho, ASCAP /Virginia G, ASCAP/Darwall,
BMI/Little Buzz, BMI)

YOU GOT IT (THE RIGHT STUFF) (Maurice Starr,
ASCAP/SBK April, ASCAP)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.

MSC Music Sales Corp.
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by Carlos Agudelo

BRAZILIAN UPDATE: Dom Um Romao, a re-
nowned Brazilian master drummer and percussion-
ist, has decided to revive his legendary Black Beans
Music Studio, one of the most important gathering
points for Brazilian musicians in the U.S. during the
"70s. In the studio, which was located at West 24th
Street in New York, new sounds were created, new
careers started, and many famous recordings con-
ceived and executed. Um Romao has called upon his
many good friends to organize two benefit perfor-
mances, Tuesday and Wednesday (14 and 15) at Le
Saci on New York's Lower East Side. These friends
include Tania Maria, Antonio Carlos Jobim, Nana
Vasconcelos, Trio Tamba, Claudio Roditi, Edson
Machado, Jerry Gonzalez, Paquito De Rivera, Lore-
mil Machado, and Sarava Bahia Band . .. Som Da
Gente is a Brazilian company whose aim is to pro-
duce and promote instrumental music created by
musicians who generally play behind famous vocal-
ists. The company’s roster includes Hermeto Pas-
coal., Cama De Gato, Olmir Stocker ‘“‘Alemao,”
Amilson Godoy & Group, and Grupo D’Alma. As
part of its regular international tours schedule, Som
Da Gente's artists will perform March 10 and 11 at
Town Hall in New York ... Brazilian music is also
being released by the Latin division of BMG/RCA,
which is coming out with eight CDs by the end of
February. They include music by Chico Buarque,
Lulu Santos, Fagner, Joanna, Prenda Alegria, Ropa
Nova, Lobao, and Alcione.

THE POSSIBILITY OF SALSOUL, the highest-rat-
ed radio network in Puerto Rico, implementing its
very successful format in Miami seems closer every
day. The network is currently buying an FM outlet,
which will be the fourth Spanish-language broad-

casting FM station in the city . . . Eduardo Franco,
lead singer of the group Los Irancundos, died of a
heart attack in the city of Paysandu, Uruguay.
Franco was 48 years old . .. An interesting idea:
BMG is contemplating the possibility of releasing
the complete musical histories of Camilo Sesto and
Joan Manuel Serrat on CD . .. Menudo, the Puerto
Rico-based kiddie group, is being promoted on the is-
land via a $60,000 TV blitz campaign through the Te-
lemundo network (Channel 2). The campaign will
run through February. The campaign includes video
stands in several major department stores as well as
lots of personal visits by the group to radio stations
and media outlets. Menudo is the only group to have
had albums in English, “Sons Of Rock,” and in
Spanish, “Sombras Y Figuras,” happening simulta-
neously in the same market.

What ever happened to Luis Angel, the singer/
composer whose songs have been one of the corner-

Brazilian acts rally to reopen
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stones of the salsa sensual wave? News about him
signing with the California label Satellite Records
are not true, according to the artist. ‘I have not
signed with anybody yet. I’'m still thinking about it,”
says the Argentinian singer, who is also studying an
offer from CBS. Incidentally, Mike Missile, Satel-
lite’s VP, has left the company. He has been re-
placed by Jake Salazar. Besides making hits of his
own, Angel, who is based in Puerto Rico, has contin-
ued to lodge his works in strategic places. His songs
“Lluvia,” “Nadie Mejor Que Tu,” “Todo Empezo,”
and “Tu Me Quemas’’ are all megahits by Eddie
Santiago. Five of Angel’s tunes are also part of San-
tiago’s last album, “Invasion De La Privacidad.” He
also composed the song “Y Es Que Llegaste Tu,” by
Maria Conchita Alonso. His music has also been re-
corded by Paquito Guzman, Fernandito Villalona,
and Los Hijos De Puerto Rico. Angel also works
closely with his wife, Ednita Nazario, and has just
finished composing tunes commissioned by Jose
Luis Rodriguez for his upcoming album.

Labels Push Latin Albums Via TV Ads

briel, and Rocio Durcal; albums of bo-
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~ BY CARLOS AGUDELO

NEW YORK Aggressne advertis-
ing campaigns by Latin companies,
the inclusion of tailor-made songs in
soap operas, and increased music and
entertainment programming have
made television the most important
vehicle for the promotion of Spanish-
language hit music in the U.S.

Along with more television adver-
tising has come a wave of compilation
albums featuring varying combina-
tions of past and present hits by one
or several artists. Such compilations,
which account for an increasing
share of records sold, have raised
concerns about market saturation be-
cause their sales often surpass those
of recently released albums by the
same artists whose past hits are be-

_ing heavily promoted on television.

The reliance on television as a pro-
motion vehicle has been on the rise
since Los Angeles-hased Globo Rec-
ords began releasing comptlations of
famous Latin artists, supported by
an exclusive advertising contract
with the Spanish-language Tele-
mundo TV network that is valued at
more than $5 million over three
years. Globo has thus constituted it-
self as an advertising clearinghouse
for Latin companies, guaranteeing
bulk sales while making exposure for
artists affordable.

“We ask for material from record
companies and pay them royalties for
each record sold,” says Globo GM
Elio Costa-Manzo. The compilations
are advertised on television, usually

over a period of three months, with a
combination of as many as 16 spots of
30 seconds and/or 15 seconds per day.

CBS Discos, the only major compa-
ny thus far not to give material to
Globo for its compilations, has also
stepped up its advertising cam-
paigns. At the moment, the company
is advertising nationally “Don Fran-
cisco Presenta,” a compilation of 12
ballad hits of 1988. “We have a na-
tional campaign with Univision, with
between 150 and 200 spots in eight
weeks,” says George Zamora, the re-
cently promoted VP of marketing for
CBS Discos in Miami. A three-week
regional campaign to promote CBS
salsa star Luis Enrique in his New
York debut is under way here, via
Telemundo. ‘I think TV exposure for
Hispanic artists is definitely a plus,”
Zamora says. “However, we have to
be overcautious not to saturate the
market.”

Globo, which has gotten material
from almost every major Latin com-
pany in the country, is currently ad-
vertising four albums: Emmanuel’s
“10 Anos De Exitos,” Isabel Panto-
ja’s “Genio Y Figura,” “Sensual-
mente Tropical” by Max Torres, and
“1988 En Canciones.” The first three
albums mentioned are currently posi-
tioned on Billboard’s Top Latin Al-
bums chart. Both Pantoja’s and Tor-
res’ albums were previously released
by RCA and EMI, respectively. Both
were reissued by Globo with two
more songs added.

Other Globo projects include com-
pilations by Jose Feliciano, Juan Ga-

leros, Italian music, and rock in Span-
ish; and compilations of music from
the New York-based Fania label. Cos-
ta-Manzo predicts Globo will have 30
releases in 1989, compared with 15 in
1988.

An enthusiastic supporter of Glo-
bo’s role in the market is Maximo
Aguirre, head of BMG, which distrib-
utes Globo’s records in the U.S. “Lat-
in record companies didn’t advertise
before because they didn’t have an
accessible rate.” He also says heavy
advertising increases the circulation
of customers in stores and thus ex-
poses more customers to other prod-
uct. “If there are strong albums to at-
tract people to the stores, everything
else is going to sell.”

Another tactic that has proven suc-
cessful at selling records throughout
the years is soap-opera exposure.
With Spanish-language networks
loaded with as many as eight soap op-
eras a day, the free advertising
means renewed sales for whoever
sings the theme. One beneficiary of
such a gambit is singer/composer
Braulio, whose last album, “Con To-
dos Los Sentidos,” has regained
strength thanks to two of its songs
being broadcast daily on network
television. “Radio follows the lead of
television’s generated requests,”
Aguirre says.

A record company executive who
declined to be named says Latin la-
bels may be expending between $3
million and $4 million & year in TV ad-
vertising.
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De La Soul Plays 23 Magic Numbers On Album

THREE IS A MAGIC NUMBER:
No fat gold chains, no gold teeth,
no Kangols, no bomber jackets—
De La Soul isn’t just like any ol
rap outfit. This will become appar-
ent when you experience “3 Feet
High And Rising” (Tommy Boy,
212-722-2211), a unique concept al-
bum. The 22 songs (some less than
one minute long) contained on “3
Feet High ... ” serve as distinc-
tive and humorous social and polit-
ical commentaries on the world in
which we live today, with beats,
rhythms, samples, and rhymes
that go beyond innovative in pre-
sentation.

The threesome’s unconventional
look and '60s psychedelic approach
haven’t quite made the impact one
hoped for with their first two sin-
gles, “Plug Tunin’ "’ and “Jenifa.”
Hailing from Long Island, N.Y.,
Posdnuos, Trugoy The Dove, and
Tastemaster Mase, with deft pro-
duction courtesy Stetsasonic’s
Prince Paul, offer grooves that
will satisfy the homeboys and then
some. Hopefully, “Ghetto Thang,”
“Eye Know,” “Say No Go,” “Me
Myself & 1,” and “Buddy” (featur-
ing Jungle Brothers and Q-Tip)
will be understood in the album’s
context.

Alternative and college pro-
grammers shouldn’t hesitate in
checking out this collection; there
are plenty of possible cuts to pick
from. Utilizing a ton o’ riffs from
such sources as ‘“Multiplication
Rock,” Hall & Oates, Steely Dan,
Funkadelic, Otis Redding, and
Barry White, “3 Feet High And
Rising’’ is literally light years
ahead of almost any album you’ll
hear this year or next. Remember,
this is the daisy age. Understand
it.

HOLD UP, WAIT A MINUTE:
Other rap product of interest in-
cludes the debut album from West
Coast star-of-the-moment Tone-
Loc, ‘““Loc-ed After Dark’ (Deli-
cious Vinyl/Island). Led by the
smash single “Wild Thing,” the
collection will delight those who
have taken the rapper’s abrasive
styling and hard-edged musical ap-
proach to heart. Don’t miss the ti-
tle cut, ““Funky Cold Medina,”
““Cheeba Cheeba,”” and “I Got It
Goin’ On” ... On import (soon to

be released here on G-Fine Rec-
ords) is “Let Me Make Love To
You” (Breakout/A&M) by Prince
Lover Dalu. Hooky, midtempo
groove accented by loops of Love
Unlimited Orchestra’s strings
and Gwen Guthrie’s vocals is ripe
for clubs and radio ... Also out:
““The Symphony’’ (Cold Chil-
lin’/WB) by Marley Marl, backed
with “Wack Itt” featuring Rox-
anne Shante; ‘“High Rollers”’
(Sire) by Ice-T; “Movin’ On” (Wild
Pitch, 212-687-1817) by Gang
Starr; ‘‘Let The Words Flow”’
(Wild Pitch) by Chill Rob G; “The
Crew Is In The House” (Next Pla-
teau, 212-541-7640) by the Lover
Kool Dee & DJ Freeze; ‘‘Stop
Jockin’ James’ (Bum Rush, 718-
816-7909) by Kings Of Swing; and
“I Gotta Good Thing” (Elektra) by
Super Lover Cee & Casanova
Rud.

TURN IT UP: Apparently there’s
quite a bit of stateside label inter-
est in U.K. duo the Beloved. The
act’s new single, “Your Love
Takes Me Higher” (WEA U.K.), is
brilliant, especially in the Adam &
Eve “Angelic” mixes. The quick-
paced number captures the es-
sence of a New Order track placed
comfortably in a more simple yet
thoroughly engaging setting.
Some may remember the act from
its overlooked import gem, “For-
ever Dancing.”” The potential for
this act is huge . . . The incessantly
hip Boy George has returned with
“Don’t Take My Mind On A Trip”
(Virgin) and hasn’t missed a beat.
Produced and written by Gene
Griffin and arranged by Teddy
Riley, the cut pumps an aggres-
sive “‘new jack swing” R&B beat
with a weaving bass that hits the
mark ... Also in the import bins
are fab new mixes of “Walk On...”
(Three Stripe) by faves Smith &
Mighty ... Creating a stir on im-
port, available through Breakout/
Vendetta, is Maurice’s “This Is
Acid (A New Dance Craze).” It's
all one would expect in an aciiieed
record, but the “K&T"’ mix has be-
come especially popular with its
reworking of a Todd Terry favor-
ite. Postproduction and mixes
were handled by Les Adams . ..
Wendy & Lisa strike back with
“Are You My Baby"’ (Columbia), a

They Rule. Jive/RCA recording duo the Wee Papa Girls performed for the first
time in the U.S. for an excited crowd at New York's Palladium. Jive has just
released the act's album, “The Beat, The Rhyme, The Noise.” Pictured, from
left, are T Y Tim and Total S. (Photo: Chuck Pulin)

funky, down-tempo number that
retains the duo’s Minneapolis
stamp with a more commercial ap-
proach.

BIG BEATS & LI'L PIECES:

DANGE
'mJ

by Bill Coleman

Jody Watley’s first single from
her forthcoming project is titled
“Real Love” and was produced by
Andre Cymone. Apparently Eric
B. & Rakim have helped Watley
out with a rap on another track
from the album ... The Cult is
working on a video for “Fire Wom-
an” from the forthcoming project
“Sonic Temple' (Beggars Ban-
quet/Sire) due in April. Other Beg-
gars Banquet acts Peter Murphy
and Gene Loves Jezebel are put-
ting finishing touches on new al-
bums due out in the summer . ..
The B-52’s have been trapped in
the studio working on a new proj-
ect with producers Nile Rodgers
and Don Was for Warner Bros.
The band has reportedly returned
to an acoustic instrumental ap-
proach ... The title track from
Debbie Gibson’s latest album,
“Electric Youth,” is receiving the
Shep Pettibone remix treatment
...Tocater to the U.S. market, the
release of Mica Paris’ “So Good”
album has been delayed so a few of
the cuts can be mixed by Monte
Moir . . . Expect new product from
New York act Konk on Island.
Also recently signed to Mango/Is-
land is dance hall reggae artist
Shelley Thunder . . . Boogie
Down Productions’ KRS-1 is re-
portedly working with Sly & Rob-
bie ... Sheena Easton and Prince
have reportedly collaborated once
again to write the track ‘“Love '89”
for Patti LaBelle’s forthcoming
album ... Expect a 12-inch remix
of “Bamboleo” by Elektra act Gip-
sy Kings, as interpreted through
Arthur Baker’s mixing hands. A
special 12-inch video mix will be
available through Rockamerica
(212-475-5791) . .. “Little” Louie
Vega has completed mixes for
Eighth Wonder’s new single,
“Baby Baby” ... Nancy Martinez
has been signed to Vendetta ...
Larry Robinson, Gerry Brown, &
Ed Eckstine are preparing a remix
of Vanessa Williams' “Be A Man”’
at Conway Recording Studios in
Los Angeles ... The Eurythmics,
Trouble Funk, and Grace Jones
will appear on the Capitol sound-
track to “Rooftops.” Most of the
album was produced by Eurythmic
Dave Stewart . . . Hit-N-Run Rec-
ords and L&A Productions have
opened up new offices in New
York to coincide with the label’s
expansion in both roster and pro-
duction services. They can be
reached at 153 Waverly Place,
sixth floor, New York, N.Y. 10014,
or by phone at 212-727-9450.

HOCK TO THE BEAT: For the
underground and house music
troopers, Atlantic has just un-
leashed an EP by Funky Worm of
four mixes of “Hustle! (To The

Music)”’ and two mixes of the new
track ‘“The Spell,” which follows
along a similar musical path .. . “I
Can’t Hide” (Big Beat, 212-691-
8805) is the latest from Tarav-
honty. It’s more accessible than
“Join Hands’’; the singer’s forth-
right delivery over a plodding
R&B rhythmic base works and the
background voczals kick ... Easy
Street (212-254-7979) has issued
new Mike Cameron mixes of Ade-
va’s “In And Out Of My Life” ...
Also out: “You Don’t Love Me”
(Select, 212-691-1200) by Brian An-
drus, and the compilations “Deep
House Vol. 1,” “Classic Acid Vol.
1, and ‘“Acid II—Sound Of The
Underground,” from D.J. Interna-
tional (312-559-1845).

FINE TIME: Newcomer Raiana
Page sparkles on the Latin-tinged
pop of “Open Up Your Heart”
(Sleeping Bag, 212-724-1440), bene-
fiting from the production and
songwriting talents of Andy

“Panda” Tripoli. The five mixes
were handled by Panda with Hugo
Dwyer ... In a similar vein, get-
ting positive response is “Don’t
Turn Your Back On Love” (Ven-
detta) a lively pop number by Kris-
tin Baio. Mixes were courtesy of
producer Mark Berry, Trailblaz-
ers, and Anthony Sanfilippo. Also
out: “Mismatch” (Warner Bros.)
by Apollonia; ‘1 Wanna Fock”
(Sunshine, 914-472-9360) by Free-
style Express; ‘“Grazing In The
Grass’’ (EMI) by ce:Diva; “‘How
Far Can We Go?” (TVT, 212-929-
0570) by the Groove Robbers;
“Without Her” (Invasion, 212-532-
1414) by Romeo Romeo; and
‘“Miss Your Lovin' 7’ (Earthsong,
305-940-5044) by Kim Davis.

Billboard shoots the
American Music “
Awards ... page 78 |
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Replacements Poised For Success
‘I'll Be You’ Might Be The One For Band

BY CHRIS MORRIS

LOS ANGELES Paul Westerberg,
the leader of Minneapolis’ reigning
postpunk rock’n’roll band, the Re-
placements, concedes that his
group’s image as raucous, unpredict-
able bad boys will likely dog it forev-
er

“Yeah, we're stuck with it until the
day we die,” Westerberg says with
resignation. “The Replacements are
drugged-up, drunken has-beens. It
wouldn’t matter what we did, that’s
the image we have.”

He offers, as a parallel, the image
of Keith Richards, for whom the Re-
placements recently served as an
opening act at the Meadowlands in
New Jersey: “Like the Stones, Keith
being a junkie—he hasn’t touched the
shit in eight years—he’s drinking
Perrier, sober as a judge. It doesn’t
matter.”

The band may soon be able to put
to rest those decade-old myths about
the Replacements. “I'll Be You,” the
first single from the group’s new
Sire/Reprise album, “Don’t Tell A
Soul,” has gained quick acceptance at
both album rock and modern rock ra-
dio, and the label is supporting the al-
bum’s release with a major promo-
tional push. For the first time, a gold
record for the Replacements is not in-
conceivable.

The morning line from longtime
observers in the press is that the
band has “matured”—a notion that
brings a snort of derision from the al-
ways-outspoken Westerberg.

“It’s natural,” he says. “Of course,
the next record we're going to make
is not going to be more immature
than this one. How can it be? Mature,

‘We’re afraid of
failure more than
we are of
success.’

it's a euphemism for growing older.”

Bassist Tommy Stinson, who
helped found the band at the age of
12, adds, “We do what we want,
which is basically not looking back
and pretending you’re still that same
little kid that started in 1980.”

The Replacements’ move toward
maturity started unpromisingly last
year with abortive recording sessions
with producer Tony Berg. Wester-
berg notes, “He was trying to put a
bow on a barnyard dog.”

Ultimately, the band chose Matt
Wallace, a young engineer/producer
who has worked with Sons Of Free-
dom and Faith No More as a co-pro-
ducer.

“We’d never met him,” says Wes-
terberg. “Actually, [Warner Bros.
president] Lenny [Waronker] sug-
gested Matt, because he said he had a
good sense of melody [and] was a
good engineer, because he realized at
that point we wanted to go in and co-
produce it with somebody, and that
he was a fan of the band, unlike some

Byme Gompilation Boasts
Best Of Brazilian Sounds

BY CHRIS McGOWAN

LOS ANGELES ‘“Many of their
songs have great rhythms, are in-
credibly moving, and have quirky
and innovative arrangements,”’
says David Byrne of what first at-
tracted him to the music of such
Brazilian artists as Caetano Ve-
loso, Milton Nascimento, and Gil-
berto Gil.

The Talking Heads leader re-
cently compiled ‘‘Brazil Classics I:
Beleza Tropical,” an album high-
lighting Brazilian pop music of the
"70s and early '80s, a fertile musi-
cal period in which a generation in-
fluenced by both bossa nova and
the Beatles reworked and updated
such native idioms as samba, afoxé
and forré with sophistication.

Byrne’s Fly/Sire LP features 14
cuts by Nascimento, Veloso, Gil
Chico Buarque, Maria Bethénia,
Gal Costa, Jorge Ben, and Nazare
Pereira. Four additional tunes (in-
cluding one by Lo Borges) are on
the CD and cassette.

I think, in their own way, these
songs are as radical and beautiful
as the best English-language
pop,” says Byrne.

No stranger to crossing musical
boundaries, Byrne explored Nige-
rian Afro-beat and juju on Talking
Heads’ “Remain In Light” album
and incorporated Zairean soukous

and French Antillean zouk in last
year’s “Naked.” But “Brazil Clas-
sics I”” marks the first time that
Byrne has explored a musical in-
terest by releasing a sampler LP.

“I decided to put this album out
because I'd been making cassettes
of Brazilian music for my friends
and [ thought, well, that there isn’t
a good compilation of this stuff
out, whereas there are a lot of
good Latin music and African mu-
sic samplers available,” Byrne
says. “My feeling is that a lot of
the Brazilian compilations I'd seen
were put together in a way to
make them sound more like Ameri-
can music.”

“Brazil Classics [”” for the most
part features un-Americanized
“beleza tropical” (tropical beauty),
ranging from the upbeat afoxé of
Gil’s “Andar Com Fé” to the beau-
tiful slow samba duet of Bethania
and Costa in ‘“‘Sonho Meu’’ and the
soaring Brazilian-Iberian lyricism
of Nascimento’s ‘‘San Vicente.”
Only Ben’s samba/blues fusions
and Borges’ English-rock flavored
“Equatorial” carry strong influ-
ences from the North.

“Even Borges, who was heavily
influenced by the Beatles, re-
worked it in a typically Brazilian
way,” comments Byrne.

There are no plans for a tour to

(Continued on page 37)

other guys.”

Westerberg notes that the record-
ing of “Don’t Tell A Soul” took two
months—an unprecedented amount
of time for the Replacements to
spend in the studio.

“There was no time restraint—you
know, ‘You have to have all this done
next week, you got to do this,” ” adds
guitarist Slim Dunlap, who replaced
original fret man Bob Stinson two
vears ago. “We had no idea when it
was going to come out, if'it was go-
ing to come out. We just kind of did
it.”’

The work has paid off so far: “T’ll
Be You” was an immediate add at 100
stations and is a top five Modern
Rock Track and top 30 Album Rock
Track on Billboard’s airplay charts.

Warner has undertaken some ag-
gressive promotional efforts for this
hitherto left-field band. For starters,

(Continued on next page)
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Lord Of The Pavement. Hightone Records artist Joe Ely performs on the
sidewalk in front of the Palomino Jan. 21 in North Hollywood, Calif., after fire
marshals cleared the overcrowded club. Ely, who played for only a half hour
before the plug was pulled, serenaded his fans with an impromptu acoustic set
after the venue refused requests for refunds. (Photo: Robert Matheu)

This week’s Beat was written by Dave DiMartino,
Billboard’s Los Angeles bureau chief.

THIS WEEK THE BEAT would like to note a trend
that, all things considered, may be ominous indeed.

Ten or so years ago, | had a regular habit of visiting
record stores the world over and picking up albums
and singles by new artists I had never before heard,
but thought I might like. Back then, you'll remember,
artists like Elvis Costello, Talking Heads, or the
Cure were all-new propositions

Split Decisions: Are GD Album Reissues
Siphoning Sales From New Artists?

cations of such buying behavior will be for young, de-
serving, and unheard artists who now are ultimately
vying with Elvis Presley, the Beatles, and Steely Dan
at retail counters.

SHORT TAKES: Speaking of Iggy Pop, a strong ru-
mor indicates he may be signing with Virgin Records
in a matter of moments ... A surprise preview of the
first single from the new Madonna album—the title
track, “Like A Prayer”—was all The Beat needed to

state the obvious: The track will

be an instant hit, and the pres-
ence of the Andrae Crouch
Singers, which may look odd on
paper, only adds to the song’s
appeal ... And speaking of

those who have linked with cor-

time, which wasn’t always

much. The point: Very often, 1

who received scant airplay and
who received exposure largely
through live performances and
whatever consumer press they
were likely to garner at the

porate sponsors, people are

would lay down money for mu-
sic I had never heard but was curious about.

Through such behavior, this columnist learned to ex-
periment and enjoy albums by such acts as the Tear-
drop Explodes, Comsat Angels, Orange Juice, and oth-
ers—some of which America has come to know and love,
others which have faded away without notice. Always,
however, [ was willing to lay my money down, buy
whatever looked interesting, and hope for the best. Pre-
sumably, many other consumers did likewise.

So what’s the problem, then? Precisely this: Within
the past year, I have taken most of the money I once
used to buy records by new, unknown artists and
spent it elsewhere. Where? On CDs.

In the past few months, I have taken dollars once
allotted for the purchase of new music by unknown
artists and used them to obtain CD versions of albums
I already own. In short, within the past few months,
my hot purchases were CD versions of classic albums
by Bob Dylan, the Steve Miller Band, Quicksilver
Messenger Service, the Pretty Things, John Cale, the
Byrds, and, for that matter, the Teardrop Explodes,
Costello, and the Cure.

Very recently, in fact, [ had the option of buying a
new, imported LP by New Zealand’s Sneaky Feelings
that I suspected I would like very much—but hadn’t
heard—and instead picked up the CD of Iggy & the
Stooges’ “Raw Power,” which I already knew I liked
very much indeed.

The bottom line here is not that I suspect [ am get-
ting old and gray and want to play it safe; the bottom
line here is that I suspect [ am not a/one in this behav-

jor. And The Beat wonders what the long-term ramifi-

chuckling over a recent health-
spa advertisement featuring Glenn Frey. Before and
after shots depict the former Eagle as a skinny hippie
(“hard rock,” says the descriptive caption underneath)
and a born-again muscle man (“rock hard,” says the
new caption). This—while Frey’s former partner Don
Henley stands in as drummer for Guns N’ Roses on
the American Music Awards. Dirty laundry, indeed
... Elvis Costello’s Warner Bros. debut, “Spike,” may
be his best work since “Imperial Bedroom” and cer-
tainly merits many listenings. Prominently featured
throughout, incidentally, is the Dirty Dozen Brass
Band, whose Columbia debut is forthcoming and will
feature Dr. John, Branford Marsalis, and Dizzy Gil-
lespie, among others ... Guitarist Gary Lucas, who
made a name for himself as a member of Captain
Beefheart’s last Magic Band, has been getting some
airplay in New York with “King Strong,” a cassette
demo track he recently recorded with Tackhead
drummer Keith LeBlanc. Look for him to open for
Soundgarden at New York’s CBGB's March 10.

HIP GATHERING: The Beat hears that the Chicago
chapter of the National Academy of Recording Arts
and Sciences threw a nifty pre-Grammy party Feb. 1,
attended by Grammy winners past and present. Get
this guest list: Gene “Duke Of Earl” Chandler, Mavis
Staples, James Cotton, Albertina Walker, Adrian
Belew, Dennis DeYoung, Ken Nordine, Dave Mason,
and original members of the Buckinghams, Ameri-
can Breed, New Colony Six, and Shadows Of Night.
The Beat gleefully notes that many of these artists’
albums are now available on CD.
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BY DAVE DIMARTINO

LOS ANGELES Global Pacific Rec-
ords is living up to its name and mak-
ing serious inroads in the Pacific—
most notably in Japan.

The Sonoma, Calif.-based label has
found a growing Japanese enthusi-
asm for its music, which, with such
artists as Steve Kindler, Jordan De-
LaSierra, and David Friesen, typical-
ly falls midway between the new age
and fusion category.

An eventful November trek to Ja-
pan by several label executives and
artists was extremely fruitful, says
Global Pacific president Howard L.
Sapper.

Aside from strengthening the la-
bel’s relationship with distributor
CBS/Sony and Japanese radio sta-
tion FM Tokyo, the so-called Japa-
nese tour also included an overnight
stay with Japanese synthesizer play-
er Kitaro in his home and studio in
the Japanese mountains. During that
visit, Sapper says, Kitaro and Global

Pacific violinist Steve Kindler played
together for four hours.

“Out of this, the relationship
changed from one where Steve was a
member of Kitaro’s band to a full col-
laboration,” Sapper says. ‘“‘Now
Steve is working with Kitaro in com-
posing and helping him with his new
album. And Kitaro will be involved in
Steve’s new album.” The Kitaro al-
bum is set for imminent release by
Geffen; Kindler’s album, on Global
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TALENT IN ACTION

DR. JOHN
Club Bene
Sayreville, N.J.

DR. JOHN’S COMEBACK proceed-
ed apace here Jan. 20, as the good
doctor (aka Mac Rebennack) warmed
up for a date at the Inauguration
blues ball with an intimate evening of
piano prowess.

Although he has been away from a
major label for several years, Dr.
John has kept busy, filling the time
with frequent club work, television
commercials, and studio sessions.
The circle will be completed with the
release of his new album for Warner
Bros., ““In A Sentimental Mood,”
which should hit stores in early April.

The show Dr. John presented at
this intimate club was for purists.
Armed only with a grand piano, the
burly Night Tripper eschewed the
mystic garb of club dates past, in-
stead offering an evening filled with
audience requests and his own partic-
ular brand of New Orleans boogie-
woogie.

New Orleans favorites presented
on this evening included a bouncy
tribute to Fats Domino with “Blue-
berry Hill”’; the salacious innuendo of
“Such A Night”; and Dr. John’s own
1973 top 40 hit, “Right Place, Wrong
Time,” all delivered in the whiskey-
spattered croak that makes the club
audience instant conspirators.

Pumping the crowd up with a
home-stretch run highlighted by
“Iko-Iko” and “Let The Good Times
Roll,” Dr. John made an unexpected
but neat turn into Crescent City tra-
dition, closing the regular show with
a classically influenced, minor key in-
tro to “When The Saints Go March-
ing In.” He transformed the honking
street-parade staple from a march to
a sonata with a few glittering runs
up and down the keyboard.

BRUCE HARING

DOUG SAHM
ANGELA STREHLI
The Music Machine
Los Angeles, Calif.

A TOURING ROAD SHOW mount-
ed by the Austin, Texas, nightclub/
record label Antone’s shook a well-
filled house Jan. 27 with a hearty eve-
ning of longhorn blues 'n’ boogie.
Veteran singer/guitarist Sahm, a
national hit maker in the '60s as lead-
er of the Sir Douglas Quintet and a
longtime fixture of the Texas music
scene, had originally been set to
share the stage with accordionist
Flaco Jimenez and guitarist Mel
Brown. The musicians were laid low
by the flu and couldn’t make the trip,
but Sir Doug’s ebullient performance
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led many in the crowd to quickly for-
get the absence of his co-stars.
Sahm focused on the hard-swing-
ing material from his delightful new
Antone’s album, “Juke Box Music.”
He applied his drawling, flexible
voice to covers of happily unfamiliar
R&B obscurities and long-ago hits by
such artists as Little Willie John and
Guitar Slim and kept the dance floor
packed during the first of two sets.
Much of the credit for the show’s
entertaining punch was due to the
backup band, which included such
Austin stalwarts as horn men Kaz
Kazanoff and Rocky Morales, guitar-
ist Denny Freeman (who doubled on
keyboards), and drummer George

Rains (the producer of “Juke Box
Music”).

This lineup was augmented at a
couple of junctures by original Sir
Douglas Quintet drummer Johnny
Perez, who joined his old band mate
for versions of the still-salty Tex-Mex
hits “She’s About A Mover’” and
“Mendocino.”

Blues singer Strehli is a far more
subdued performer than Sahm, but
her smooth, throaty voice brought
conviction to a set of familiar blues
standards, which were fired by typi-
cally stinging solos from the ever-un-
derrated Freeman.

CHRIS MORRIS

BYRNE'S BRAZILIAN COMPILATION

(Continued from page 35)

support the album, although an an-
imated video was made by English
illustrator Susan Young for Ben’s
“Ponta De Lanc¢a Africano.”” “I
may also go on TV with Caetano
Veloso, who'll be in New York re-
cording an album in February,”
says Byrne. “I'll do it if we can
perform together, but not just to
hold up the record and talk about
it.”

Byrne is mum on the question of
whether the next Talking Heads
album will have a heavy Brazilian
influence: “We’re just about to dis-
cuss it. I have no idea what direc-
tion it will take.”

Byrne does say, though, that
such Brazilian musicians as Veloso
and Nascimento may have had a
subtle effect on ‘“Naked.” “I was
listening to a lot of this stuff when
we did it and our whole sound was
less aggressive. I think that’s a
nice way to go, if you're trying to
influence the world to be a better
place, to get people to feel better.
Sometimes a really beautiful-
sounding song can make your

point in a way that is more convince-
ing.”

In the near future, Byrne hopes
to put out two more Brazilian mu-
sic samplers, the first devoted to
samba. “On the samba LP, I'd like
to include some of the street stuff
from people like Zeca Pagodinho,
Neguinho da Beija-Flor, and Almir
Guineto, as well as more pop peo-
ple like Clara Nunes and Alcione.”

The other upcoming sampler will
highlight forr6, an accordion-led
dance music from northeastern
Brazil. “A lot of it sounds like zy-
deco or even like Bob Marley doing
polkas,” says Byrne with a laugh.
“People will be surprised by it be-
cause it doesn’t sound at all like
what they imagine Brazilian music
to be.”

Byrne may also contribute to an
upcoming album by the Paralamas
do Successo, a Brazilian band
signed to EMI Brazil that mixes
reggae, rock, soca, and native
forms. “They’ve asked me to pro-
duce a song and we’re still talking
about it,” says Byrne.

Marie Fredriksson and Per Gessle

Swedish duo Roxette has
nabbed the Hot Shot Debut posi-
tion on the Hot 100 Singles chart
with “The Look,” a song that is al-
ready a hit in the group’s home
country.

The EMI twosome, composed of
Marie Fredriksson and Per Gessle,
released its first album, ‘“‘Pearls
Of Passion,” in 1986. It was certi-
fied platinum in Sweden and
spawned two gold singles.

Before meeting, both partners
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were involved in other successful
music projects. Gessle was lead
singer and songwriter for Swedish
band Gyllene Tider, and Fredriks-
son was a solo artist. In Roxette,
Fredriksson serves as lead vocal-
ist while Gessle acts as backup vo-
calist and songwriter.

Roxette’s new album, ‘“‘Look
Sharp!,” which has produced two
gold singles in Sweden, will be re-
leased in the U.S. next month.

JIM RICHLIANO

It began as
a restaurant so
good, people
wanted to stay
all night. Now
it's a hotel. Ma
Maison Sofitel.
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