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Your contributions asund us.

“_
Your energy lifts our spirits.

N s

IN AN ERA OF SPECIALISTS, FEW
ARTISTS HAVE REGISTERED AS
MUCH AN IMPACT ON SO MANY
AREAS OF MUSIC AS QUINCY
JONES. FROM BE-BOP TO HIP-
HOP, HE HAS CONSISTENTLY
BROUGHT A SENSE OF STYLE
AND CLASS TOMODERN MUSIC.
AND HZ'S DONE IT BY INCORPO-
RATING THE LATEST INNOVA-
TIONS. INVOLVING THE MOST
COMPLEMENTARY MIX OF ES-
TABLISHED AND NEW TALENT,
AND BY CHALLENGING THE LIS-
TENER EVERY STEP OF THE WAY.

AS A MUSICIAN, COMPOSER,
ARRANGER, BANDLEADER,
GRAMMY-WINNING PRODUCER,
RECORD COMPANY EXECUTIVE,
FILM PRODUCER AND GENER-
OUS HUMANITARIAN, QUINCY
JONES HAS NEVER SETTLED

FOR CATEGORIZATION. HE's A

PERFECTIONIST. A PIONEER. A
MAJOR PLAYER WHO HAS SET
LOFTY STANDARDS FOR PRO-
DUCTIVITY AND DEDICATION.
CONGRATULATIONS, QUINCY.
YOU'RE A LARGE PART OF OUR
ONGOING COMMITMENT TO
FRESH AND TIMELESS MUSIC,
AND AS A COMPANY, WE'RE EX-
TREMELY PROUD TO BE THE
MESSENGER OF YOUR SINGU-
LAR MUSICAL VISION.WE KNOW
THAT WHEN IT'S TIME FOR THE
MUSIC TO MOVE, WE CAN COUNT
ON YOU TO GIVE US THE “Q”

www americanradiohistorv com
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‘Dehit Gard’i
Proposed For
DAT Royalties

BY BILL HOLLAND

WASHINGTON, D.C. Parties in-
volved in the increasingly conten-
tious dispute over the Athens,
Greece, DAT accord between the
hardware and software compa-
nies are now suggesting that a
not-yet-developed ‘“‘debit card”
system be employed to provide
royalties from copies made on dig-
ital audiotape machines.

Such a system could be one way
out of the dilemma over home-tap-
ing royalties that is now splinter-
ing the music copyright communi-
ty. But, while the Recording In-

(Continued on page 87)

For Top 40, Yet
Another Niche:
Mass Appeal

BY SEAN ROSS

NEW YORK They've tried top 40
that leans rock. They've tried top 40
that leans dance. They’ve tried top 40
that leans AC. Now some major mar-
ket top 40 stations in search of a
niche are trying something entirely
different—mainstream top 40 that
plays the biggest hits, regardless of
their genre.
Six months ago, amid the national
publicity that surrounded the rise of
(Continued on page 79)

o Urban, N/T, Classic Rock Up In
National Summer Arbs, see page 14.

RETAILERS SAVOR SELL-THRU

Video Hits Boost Music Retailers

‘Batman’ Leads Way In Sales Boom;

Rental Activity Follows Flat Trend

BY JIM McCULLAUGH
and EARL PAIGE

LOS ANGELES Home video
served up a retail feast for the
Thanksgiving weekend, with the up-
surge credited much more dramati-
cally to sell-through than to rental
activity.

Predictably, sell-through was led
by such blockbuster titles as “Bat-
man,” “Bambi,”” “Who Framed
Roger Rabbit,” “The Land Before
Time,” and “The Wizard Of 0z.”
Those titles, say retailers, combined
with catalog praduct at $19.95,
$14.95, and $9.95, should boost sell-
through to new levels for the re-

mainder of the year.

Rental, while not during the
Wednesday-Friday period of the
holiday week, hit a plateau by the
weekend, say dealers, reflecting
rental’s general softness this year.

But rental is looking up for the
balance of the year with the arrival
of a greater-than-normal December
release of A titles.

The fall's much-anticipated mega
blockbuster “Batman’ continues to
sell and rent well, say dealers, al-
though it has cooled off from its
much-ballyhooed Nov. 15 release-
date expectations {Billboard, Nov.
25). In one example. the title has un-

{(Continued on page 78)

ADVERTISEMENTS

CF MONEY—THE F RST TEN YEARS.”

it's time fcr EDDIE MONEY's GREATEST HITS, “THE SCUND OF
MONEY" (OC 453813—featuring the No. 1 most added single at
radio "Peace In Our Time," 38-73047 pius "Take Me Homre
Tonight,” ‘Walk On Water,” "Two Tickets To Paradise,” “3aby
Hold On" and two new songs ON COLUMBIA. Also available from
CMV Horr e Video—EDDIE MONEY's hot home viceo “PIZTLRES

AINOMW 3l003

To Double-Digit Holiday Increases

BY ED CHRISTMAN
and EDWARD MORRIS

NEW YORK If the Thanksgiving
weekend is any indication of how
sales will be through the holiday
season, cash registers will be ring-
ing up a very merry Christmas for
music retailers.

Nationwide, many re ailers sur-
veyed by Billboard experienced dou-
ble-digit increases in c)mparable-
store sales over last yea -. Although
no blockbuster record r:leases are
cited, many retailers say they bene-
fited from the strong performance
of sell-through video.

Specific reasons givan for the

Straight off the streets of Dallas comes Ron C., a 20 yea -old
rapper who makes his Profi e Records debut with the alb.m

“C" YA. (PRO-1284). This voung entrepreneur formed his own
record label and sold nearly 10,000 copies of his first EP. Known to
be nasty, Ron C. brings the rawness of the streets into e-ery
myme. “C” YA on the charts! On Profile Cassettes, s.ompact
Discs and Records.

sales increases vary from retailer to
retailer. Practically the only consen-
sus is that anything by New Kids
On The Block is flying out the door.
Other than those teen idols, retail-
ers were hard pressed to come up
with other recording acts that are
pulling people into the stores. In
general, they say that current prod-
uct is strong but not exceptional.
Show Industries, the Los Ange-
les-based company that operates
the 70-unit Music Plus chain, en-
joyed the best numbers of music re-
tailers reporting to Billboard. Mitch
Perliss, director of purchasing, says
the company chalked up same-store
(Continued on page 82)

MCA To Shutter
1 Field Units,
Say Insiders

BY DAVE DIMARTINO -

LOS ANGELES Despite denials
of any “cutbacks” from the label,
industry sources say a major re-
alignment of the MCA Distribu-
tion system will see the shutdown
of many of its branch offices by
May 1990—a move that will reduce
the company’s employvee count
and, ultimately, halve the number
of branches and sales offices from
the 14 that were in full operation

(Continued on page 78)

e Disney Confirms Label Plans As
Bone Quits Chrysalis, see page 8.
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“As the decade draws to a close the votes
are tabulated and the winner is...
Madonna. Slle, not Bruce Springsteen,
is the biggest. She, not Michael
Jaclason, is the baddest... Slle, not
Pepsi Cola, is the shrewdest...She, not

the Wl}o, has earned our respect.’

—Mark Rowland, Musician

Once in a decade, an artist comes along

who defines her times.

Seventy-five
million alLums,
10 Top Five singles
and dozens of
sold-out stadiums later,

Madonna is still
setting the pace.

—

deemed her its brightest

star. And Musician maga-
zine has stepped forward
to bestow upon her its
highest editorial distinc-
tion, Artist Of The
Decade.

And still, the music spealzs for itself.

Congratulations, Madonna. You've

ARTIST ofthe DECADE

Madonna has always staye(l
one step ahead of our
expectations: in
music, 1n {as}lion,
in outrigllt audacious-
ness. From Boy Toy to
Lucky Star to Material Girl,
her singular brand of free expression has
both pus}xecl our Luttons, and set us free.

As 1989 comes to a close, the accolades
for Madonna are pouring in. People maga-
zine has featured her in its “20 Who
Defined The Decade” list. MTV has

QA\//\II.AHLE NO ¥ ON £ 1R

SIRE

¥ A R N E R B R O 5

earned your acclaim on your own
terms. [t may have been a decade
of surprises, but it was you who

truly set the world on its ear.

Like A Prayer (4/2/1.25844) Featuring Madonna’s newest smash hits
“Like A Prayer,” “Express Yourself’ “Cherish” and “Oh Father”

A Compendium (){ Madonna C]assics: Maclonna (4/2/1-23867),
Like A Virgin @w21.25157) and True Blue (+/2/1.25442) featuring the No. 1
hits “Like A Virgin, “Live To Tell” and “Papa Don’t Preach; plus the classic
tracks “Luc]:ry Star, “Dress You Up;”‘Angc];'“Truc Blue” and “La Isla Bonita”

Management: Freddy DeMann/The DeMann Entertarnment Co.© 1 0809 Sire Records Company

C O M P ACT DI 35 C S AN D RECORDS
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Int’l Exec Is PolyGram Garetaker

Alain Levy Given Task Of Restructuring

BY KEN TERRY

LONDON In the wake of Dick
Asher’s resignation from the presi-
dency of PolyGram Records (Bill-
board, Dec. 2), Alain Levy, an execu-
tive VP of PolyGram International,
has been named acting CEO of the
company, pending the appointment
of a successor to Asher.

According to a statement released
in London, after that successor is
found, PolyGram Records’ U.S. divi-
sion will continue to report to Levy
“as part of his responsibilities within
PolyGram International.”

The statement also said that, “as
previously announced,” Levy “has
been seconded to New York to coordi-
nate the restructure of the PolyGram
organization in the United States fol-
lowing the acquisition of Island and
the proposed purchase of A&M.”

Levy was not available for com-
ment at press time; a London spokes-
person for the company said Levy
could not be interviewed while Poly-
Gram is in registration with the U.S.
Securities & Exchange Commission
for its upcoming public offering of
20% of its stock (Billboard, Nov. 18).

After serving as CEO of CBS
France, Levy joined PolyGram
France in a similar capacity in 1984,
He was appointed to his current posi-
tion in December 1988,

Industry sources say that, al-
though finding a new PolyGram
president is high on Levy’s priority

list, creating a structure for the new
PolyGram-A&M-Island entity and or-
ganizing a separate distribution com-
pany are more pressing needs.
According to the sources, Poly-
Gram must have a distribution com-
pany in place by next April, since
A&M'’s current distribution deal with
BMG expires in March. Such a com-
pany, like those of BMG, WEA, and
CEMA, would be able to handle sales
and distribution for all of PolyGram’s
constituent labels without giving

preference to any of them.

One uncertainty about the future
structure of PolyGram is whether
one or two top appointments will be
made: If a corporate umbrella is
erected over the three labels and the
distribution company, a chief execu-
tive to run the entire structure may
be named, and another executive.
may be appointed to the presidency
of PolyGram Records, incorporating
Polydor and Mercury.

(Continued on page 81)

BY DAVE DIMARTINO

LOS ANGELES The long-antici-
pated mainstream record label from
the Walt Disney Co. was officially
announced here Nov. 28 by Disney
chairman and CEOQ Michael D.
Eisner, who also confirmed long-
standing reports that music indus-
try attorney Peter Paterno would
head up the new outfit as president.

Despite earlier reports that the
new label would be called Touch-
stone Records, the company will in-
stead be named Hollywood Rec-
ords.

Disney To Launch Record
Label; Patermo Named Prez

Not mentioned in the announce-
ment was the planned distributor of
the label, though some in the indus-
try have pegged CEMA and WEA
as the likeliest candidates, the latter
possibly through its Elektra Enter-
tainment arm.

On the same day Disney made
public its label plan, in 2 move many
see as being directly related, Chrys-
alis president Mike Bone—thought
by many to be going to Disney—an-
nounced his resignation in a letter
circulated to all members of the
Chrysalis staff. In the statement,

(Continued on page 81)

Move Follows Court Ruling Against Paramount

Texas Firm Goes Nat’l With Ads On Videos

BY PAUL SWEETING

NEW YORK Video Air Time, a Mid-
land, Texas-based purveyor of com-
mercials on prerecorded videocas-
settes, is trying to attract national ad-
vertisers by expanding beyond the
local markets in which it currently op-
erates.

The initiative follows Paramount
Home Video’s failure to get an in-
junction preventing Video Broadcast-
ing Systems Inc. of Wichita, Kan,,
from performing a similar service
(Billboard, Oct. 28). VAT is downplay-
ing its previous efforts to sell fran-
chises and is attempting to negotiate
directly with large regional and na-

tional retailing chains in order to of-
fer advertisers coverage of as much
of the country as possible.

“We want to have as big a cover-
age as possible,” VAT president Al-
len Frasier says. “We hope to have
50% of the country covered by 1991.”

VAT has been selling advertising
locally in Texas and New Mexico
through retail contacts in those mar-
kets. Advertisers can choose the ti-
tles they want their ads on and the re-
tailers receive a commission based on
the number of ad-bearing cassettes
placed in their stores.

Unlike VBS, which dubs local ads
over the leader portion of a cassette,
VAT splices tape containing the ads

BY DAVID WYKOFF

BOSTON Xtra-vision PLC—one of
the largest video retailing chains in
the British Isles, with more than
200 stores in Ireland, Northern Ire-
land, and England—made its debut
American splash last week.

On Nov. 29, the Dublin, Ireland-
based corporation launched its new
American wing with the announce-
ment of its purchase of two of New
England’s leading video webs, Bos-
ton-based Videosmith and Hookset,
N.H.-based Video Library.

The acquisitions represent the

Foreign Vid Chain Xtra-vision
Buys 2 Webs In U.S. Launch

second major European investment
in U.S. video specialty retailing in
the past three months. In Septem-
ber, Super Club N.A. of Belgium ac-
quired Ohio-based Video Towne and
New Orleans-headquartered Movie-
time/Alfalfa.

According to Herbie Boyle, presi-
dent of Xtra-vision’s new U.S. divi-
sion, Xtra-vision Corp., and director
of finance and corporate develop-
ment for the parent Irish firm, the
acquisition of the two webs “is the
first step in a very aggressive plan
of growth in the near future in the

(Continued on page 86)

onto the front end of the prerecorded
cassettes.

VBS was recently sued by Para-
mount and charged with copyright vi-
olation (Billboard, Aug. 19). A Kan-
sas court, however, declined to grant
Paramount an injunction that would
have prohibited VBS from placing
any more ads until the suit was re-
solved. The case is on hold while Par-
amount considers its legal options.

Meanwhile, both VBS and VAT
have taken the court’s ruling as a
green light. “The court ruling says
the retailers own the tapes and the
studios can’t stop this,” Frasier says.
“The studios are worried because
they want to sell advertising them-
selves. But the court said we don’t
even have to leave their ads on the
cassettes. We can take them off if we
want.”

According to Frasier, VAT is nego-
tiating with “five of the top 10
chains” in the country. “We've got
several markets now where we have
commitments for test marketing,” he
says. “We expect to have contracts
with some of those chains by the first
of the year.”

However, he declines to identify
the chains in question, and Billboard
was unable to verify Frasier’s claims.
A survey of top retailers uncovered
no evidence of imminent deals. “They
haven't talked to anyone at the corpo-
rate level that I'm aware of,” says
Blockbuster VP Ron Castell. Castell
adds that Blockbuster is “concerned
about the overcommercialization of
videocassettes.”

“We would have no interest in it,”
adds Gary Delfiner, VP of promotion

(Continued on page 86)

oy

Legendary Group. Mike Greene, president of the National Academy of
Recording Arts and Sciences, honors Smokey Robinson, Andrew Lioyd Webber,
Liza Minnelli, and Willie Nelson with the Grammy Living Legends award in a
televised ceremony. The NARAS Board of Trustees presents the award to
individuals or groups for their ongoing contributions in the recording field.
Shown, from left, are Robinson, Lloyd Webber, Greene, Minnelli, and Nelson.

EXECUTIVE TURNTABLE

RECORD COMPANIES. Michael Plen is promoted to VP of promotion at Virgin
Records in Los Angeles. He was VP of field promotion for the label.

Elektra Entertainment in New York names Danny Kahn national direc-
tor of artist development. He was promotion director of Elektra Nonesuch
and Elektra Musician Records.

Capitol Records in Los Angeles appoints Sean Fernald manager of na-
tional video promotion. He was assistant to the director of crossover promo-
tion at Virgin Records.

Celia Hirschman is named product manager at A&M Records in Los An-
geles. She was founder and president of Vis-Ability.

HIRSCHMAN

KAHN FERNALD

Enigma Records in Los Angeles appoints Michael Krum VP of national
CHR promotion, and Ben Brooks senior director of CHR promotion. They
were, respectively, VP of promotion at Scotti Brothers Records, and direc-
tor of national singles promotion for Enigma.

Arista Records in New York names Mike Dungan Midwest regional mar-
keting director, and Nicki Brown Southwest regional marketing director.
They were, respectively, a sales representative at BMG Distribution, and
associate Southwest regional director for Arista.

Jackie Peresman is promoted to director of A&R administration at
Chrysalis Records in New York. She was manager of A&R administration
for the label.

— i

STURGES

KRUM

JAMES HEATH

SBK Records in New York names Maye James GM of R&B/urban pro-
motion. She was a promoter at Palm Tree Productions.

Philips Classics in New York appoints Mary Jo Heath product manager.
She was a classical radio announcer at WQXR in New York.

Tracey Miller is named national media director at Profile Records in New
York. She was national director of Kathryn Schenker Associates.

Narada Productions in Milwaukee makes the following appointments:
Debbie Swacker, director of artist development and publicity; Diane Al-
mond, director of artist development; and Denise Lynden, in-house publi-
cist. They were, respectively, operations manager; in-house publicist; and
press coordinator for the label.

PUBLISHING. Tom Sturges is promoted to senior VP and GM of the Chrysalis
Music Group in Los Angeles. He was VP of the company.

Zomba Music Publishing in New York appoints Will Savage director of
royalties. He was royalty manager for BMG Music Publishing.

RELATED FIELDS. Lenny Soohoo is named financial controller for Zomba Re-
cording in New York. He was an accountant with Herzog & Straus.

The Palladium in New York names Annette Madsen promotions director,
and Anne Morin publicity director. They were, respectively, promotions co-
ordinator, and assistant to the executive director for the venue.

wWww.americanradiohistorv.com
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LIVE To Acquire Waxie Maxie Ghain
Second Buyout In Weeks For L.A. Giant

BY ED CHRISTMAN

VOLUME 101 NO. 49

DECEMBER 9, 1989

A CALL FOR ALBUM STICKERING

The debate over album warning stickers rages on. In this week's Com-
mentary, Frank Hennessey, president and CEQO of rackjobber Handle-
man Co., offers his opinion on the issue.

LEAVING NO STONES UNTURNED

Billboard talent editor Thom Duffy cadght up with living legends Mick
Jagger and Keith Richards at a Rolling Stones “Steel Wheels” stop in
Atlanta. The pair proffered their wit and wisdom on such subjects as tour
sponsorship, pay-per-view, and playing outdoors.

HMV SETS SLOW, STEADY U.S. STRATEGY

The past year has seen major foreign retailers Super Club N.V. and W.H.
Smith moving swiftly into the U.S. record market. U.K.-based HMV has
plotted a slower, but steady, course. Ed Christman reports.

NEWS FROM THE EASTERN BLOC

The rapid political changes in Eastern Bloc countries have not left the
music industry untouched. Peter Belohlavek reports from Czechoslova-
kia on the role that musicians have played in that country’s protest
movement (page 67). And Roman Waschko has news on how Poland’s

biggest record company has fared (page 68).
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NEW YORK LIVE Entertainment
Inc. has signed a letter of intent to
acquire the 33-unit Waxie Maxie re-
tail chain for approximately $11.8
million.

The deal, expected to close in ear-
ly 1990, is the second acquisition to
‘be announced by the Los Angeles-
based company in the past two
weeks. On Nov. 25, Billboard report-

ed that the company confirmed re-
ports of the agreement by LIVE
subsidiary Lieberman Enterprises
to purchase Navarre Corp.

LIVE began the year by acquir-
ing Strawberries, the 87-unit, Mil-
ford, Mass.-based rz2cord retail
chain.

“What [the Waxie Maxie] deal
means is a major advance in our
plans to become a major factor in re-
tail,” says Roger R. fimith, execu-

- BY NIGEL HUNTER

LONDON Personics plans to in-
troduce in the U.K. the in-store tap-
ing facility it has pioneered.in the
us. .

Negotigtions have been taking
place between Personics represen-
tatives and U.K. record companies
and retail chains with a view to
launching the service some time
next year. Talks were preceded by a
‘visit to the U.K. by Personics
founder Charles Garvin and chair-
man Elliot Goldman, during which
time the Personics story was relat-
ed to key U.K. record companies.

Before the launch in the U.K,,

Persnmcs Plans To Unvell
Tape Umts In U. K., Canada

“ Persomcs is hkely to bow its system |

_censes also cover Ciénada,” he

in’ Canada, with Toronte or Montre- .
al targeted as the first areas, says
Goldman. “It’s a little bit easier
there because our U.3. music li-

notes. “I don't have a drecise date
for Canada, but we shoald be there

by the second or th;rd quarter of
990 1”

Enthusiasm for the idea among
British record companies is not uni-
versal. In favor are EMI and WEA,
both investors in the Pe sonics com-
pany, and MCA. But EMG will re-
peat its American policz of nonpar-
ticipation, and PolyGram U.K.

(Continued n page 87)

tive VP and chief financial officer of
LIVE.

Waxie Maxie operates stores in
Maryland, including Baltimore, and
in Washington, D.C.; Strawberries
stretches from Pennsylvania to
Maine.

LIVE plans to continue opening
more outlets in the mid-Atlantic and
Northeastern states, says Mel Wil-
more, president of LIVE’s Specialty
Retail division. Wilmore predicts
that by the end of 1990, LIVE will
have 175 stores in that region.

Smith does not rule out further
acquisitions, but he says the first
order of business will be to get
Waxie Maxie’s profit margins up.

“We think in terms of strong re-
gional clusters,” Smith says. “If a
chain is large enough to be self-sup-
porting—say, a 30-store chain in a
market like St. Louis—it would be
of interest to us.”

The 50-year-old Waxie Maxie web
will become a regional division of
Strawberries, says Smith. Overall
distribution, purchasing, and adver-
tising will eventually be coordinated
by Strawberries management, adds
Wilmore.

Waxie Maxie's management team
is expected to stay on and will con-
tribute to decisions of the specialty
retail division, Wilmore says. In ad-
dition, Mark Silverman, president of
Waxie Maxie, has signed a five-year
consultancy agreement with LIVE.

According to one source, other

(Continued on page 82)

‘Labels Not Entitled To Claim Remuneration’

West German Court 0Ks Record Rental

BY WOLFGANG SPAHR

HAMBURG, West Germany West
German record companies have sus-
tained a major setback in their ef-
forts to control CD record rental.

The German Constitutional Court
has ruled that record companies can-
not forbid their prerecorded product
to be rented commercially and are not
entitled to claim remiineration for
rental. The court stated that renting
records does not infringe producers’
distribution rights under constitu-
tional law.

The court ‘was pronouncing on a
complaint brought by PolyGram
Hamburg in which the company
claimed that record rental was uncon-
stitutional; its ruling confirmed a sim-
ilar decision reached by the German
Federal Court.

PolyGram’s releases have been ex-
plicitly labeled as follows: “All copy-
right and neighboring rights re-
served. Not for rent. Unauthorized
copying, leasing, performing and
broadeasting prohibited.”

PolyGram had sued a music store
that sold records with an offer to
take them back at a lower price with-
in three days and then offered the
disks as second-hand goods at re-
duced prices.

PolyGram regards a sale with the
right of return as equivalent to rental
and claimed that the store had no
right to rent its product. The German
Federal Court dismissed this com-
plaint on the grounds that once a
manufacturer has sold a record, its
rights in controlling that record’s fur-
ther use are exhausted.

The Constitutional Court upheld
the Federal Court ruling, which said
rental was neither arb.trary nor an
offense against the right of owner-
ship. It further supported the Federal
Court’s finding that r2cord compa-
nies are not entitled to lodge claims
for rental remuneration because the
companies already are being remu-
nerated for home taping through the
West German levy on blank tapes
and recording hardware.

A ray of light exists, however, de-
spite this ruling. Last spring, CBS
artist Andreas Vollenw/eider won a

restraining order in the Landgericht
Frankfurt (regional superior court)
against Medien Pool forbidding the
company to rent or lease CDs pro-
duced by Vollenweider or distributed
by CBS. The order also prohibited
leasing to third parties or any other
means of pursuing sales to custom-
ers (Billboard, June 3).
The background to the action was
a contractual restraint by Andreas
Vollenweider & Friends that forbade
CBS from distributing their record-
ings for the purpose of rental.
(Continued on page 87)

BY KEN TERRY

NEW YORK An expanded sched-
ule of MIDEM Radio seminars and
a concert list focusing on jazz will
be among the highlig its of the up-
coming MIDEM international mu-
sic fair, to be held Jan. 21-25 in
Cannes, France.

MIDEM Radio wil address the
rapidly evolving broaccasting scene
in Europe with a serizs of keynote
speeches and panel discussions.
Scheduled keynote spe akers include
Chris Wright, chai>man of the

Lewis, head of the Radio One De-
partment, BBC (Jan. 23); and Alec

Radic Sessions, Jazz
Pump Up MIDEM Meet

Chrysalis Group (Jau. 22); Roger

Kenny, media director, Saatchi &
Saatchi (Jan 24).

Among the topics to be addressed
by panels of mostly European
broadcast and advertising execu-
tives are cross-border broadcasting
and foreign ownership of radio sta-
tions; the relative appeal of national
and local programming; how radio
and record companies can work to-
gether; the challenge of privately
owned stations to public radio; the
future of AM stereo; how rights
and regulations will be affected by
the move toward a single European
market; Pan-European program-
ming; the importance of radio re-

(Continued on page 87)
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Do Gay Acts Fear Public Image?
Despite Societal Shift, Many Stay In Closet

BY BRUCE HARING
and LARRY FLICK

NEW YORK Despite a recent Gal-
lup Poll that shows public tolerance
of homosexual relations between con-
senting adults has increased, record
industry executives claim homosex-
uality is still perceived as the love
that dares not speak its name.
Billboard asked several key record
company and radio executives wheth-

er sexual preference is a controver-
sial issue for the public or in the in-
dustry, given that several superstars
have previously adopted androgy-
nous or openly gay personae without
apparent career detriment.

Some felt that the issue was moot;
others said that sexual preference
may matter to a slight degree with
the public, but certainly not within
the industry.

But several label executives with

Garlyle, Ogden Allied Set
New Ticketron Partnership

BY THOM DUFFY

NEW YORK Ogden Allied Services,
one of the nation’s top concert ser-
vices and facility management com-
panies, is set to become a partner in
Ticketron with its new owner the
Carlyle Group, a Washington, D.C.,
investment banking firm.

The Carlyle Group has signed a
purchase agreement to buy the Tick-
etron Sports and Entertainment divi-
sion from its parent company, Con-
trol Data Corp. Terms of the deal
were not disclosed.

Ogden Allied will be involved in the
management of Ticketron and is ex-
pected to complete its deal for a share

of the company by the end of the
year. Doug Logan, VP of Ogden Al-
lied Facility Services, confirmed the
deal is pending but said he could not
comment further.

The move by Ogden Allied, which
manages more than two dozen con-
cert venues nationwide from theaters
to arenas, signals a new competitive
stance for Ticketron. The once domi-
nant computerized ticketing company
has been challenged in recent years
by TicketMaster.

Those two companies are the major
players in the computer ticketing
business for concerts and sporting
events, which generate an estimated

(Continued on page 81)

Band Revives P’Gram-Distributed Label

Moosdys On Threshold Again

BY MELINDA NEWMAN

NEW YORK The Moody Blues
have reactivated their Threshold
Records label with the release of a
new greatest-hits package.

The label, which will be distrib-
uted by PolyGram, was first start-
ed by the group in 1969 after the
release of its third album, “On The
Threshold Of A Dream,” because
the band said it wanted more con-
trol over its recordings. The label
is being restarted for the same
reason.

“The last few albums haven’t
been on Threshold, and for the last
three or four years of not having
our own label, we've felt a little bit

in the wilderness. We just wanted
to get back to having 100% con-
trol,”” says bass player John
Lodge. The group says Threshold
dissolved after Sir Edward Lewis,
founder of Decca and a supporter
of Threshold, died in the mid-'80s.
Threshold is owned equally by
the four band members: Lodge,
Justin Hayward, Graeme Edge,
and Ray Thomas. Like its previous
incarnation, it will release records
by other artists. The original label
included Trapeze, whose members
now play for Whitesnake, Deep
Purple, and Judas Priest.
‘““We haven’t signed any acts
vet,” says Lodge. “We've been
(Continued on page 81)

Mexican Songwriting Team
Wins int’/ Song Gontest

BY RAMIRO BURR

MIAMI The Mexican team of song-
writer Jesus Monarrez and 16-year-
old singer Anali captured first place
in the 1989 Organization of Iberian-
American Television Stations (OTI)
international Songwriting Festival
held here recently.

Monarrez and Anali earned the
$20,000 first prize for their entry,
“Una Cancién No Es Suficiente”
{One Song Is Not Enough), edging
out almost two dozen finalists from
22 countries, including the U.S,
Spain, Portugal, and several Latin
American nations.

The OTI event, established in

1972, is considered the largest and
most prestigious songwriting festi-
val in the Latin music world.

The show is broadcast annually
by Univision, the leading Spanish-
language TV network, with more
than 500 affiliates in the U.S. and 21
other countries. Univision reaches
85% of U.S. Hispanic households
through satellite broadcast and ca-
ble affiliates throughout the coun-
try.

Second-place honors went to com-
poser Jose Manuel Soto for his entry,
“Como Una Luz” (Like A Light),
which he sang. Composer Juan Luis
Guerra and singer Maridalia Hernan-

(Continued on page 23)

extensive experience with gay artists
and record label employees say that
many of them are afraid to come out
of the closet, fearing repercussions
that could cost them their careers or
jobs.

Most executives were reluctant to
speak on the record about the topic,
noting that their personal feelings
were not necessarily corporate poli-
cy.

The Gallup poll reports that 47% of
1,227 people interviewed in October
said homosexual relations. between
consenting adults should be legal,
while 36% said the relations should
not be legal. The remainder had no
opinion. In a 1987 poll on the topic,
only 33% said relations should be le-
gal, while 55% said they should not.
The latest poll had a sampling error
of plus or minus three percentage
points.

(Continued on page 81)

Kids’ Stuff. New Kids On The Block have the right stuff at a party in New
York's Rockefeller Center celebrating the quintuple-platinum success of their
album “‘Hangin’ Tough' (which spawned four consecutive top 10 singles), and
the platinum certification of their new album, ““Merry Merry Christmas.” Pictured
in the back row, from left, are Tommy Mottola, president, CBS Records Division;
Dick Scott; manager, New Kids; Jordan Knight, New Kids; Don lenner, president,
Columbia Records; Danny Wood, New Kids; Donny Wahlberg, New Kids; Cecil
Holmes, VP of A&R, Columbia; and Marc Benesch, VP of pop promotion,
Columbia. Seen in the front row, from left, are Jon Knight, New Kids; Eddie
Pugh, VP of black music promotion, Columbia; and Joe Mclintyre, New Kids.

Joel Didn’t Start Fire, But Bums Up To Top;
‘Seriously,” Gollins Jumps; ‘Presto’ Rushes

BILLY JOEL lands his third No. 1 single with “We
Didn’t Start The Fire,” and holds at No. 2 on the Top
Pop Albums chart with “Storm Front.”

It’s Joel’s first No. 1 hit since “Tell Her About It” in
1983. The veteran pop star first topped the Hot 100 in
1980 with “It’s Still Rock And Roll To Me.”

Like that retro-sounding swipe at new-wave chic, “We
Didn’t Start The Fire” is one of those singles that people
either love or hate. Because of the nature of the song—a
time-capsule history of the past four decades of pop cul-
ture—“Fire” has received

far more attention than
most chart-topping sin-
gles. The single may burn
quickly, but it has already
achieved its primary pur-

' pose—to refocus atten-
tion on Joel, who had
failed to notch a top five
hit since “Uptown Girl” in
1983.

ALBI‘M ACTION: Phil _
Collins’ ““ . .. But Seriously” vaults from No. 82 to No.
17 in its second week on the Top Pop Albums chart.
That's a solid jump by any standard, but it leaves Collins
a little behind where he was at the same point with his
last two studio projects. His prior solo album, “No Jack-
et Required,” was No. 8 after two weeks; his most re-
cent album with Genesis, “Invisible Touch,” was No. 10
after two weeks.

Rush’s “Presto” leaps from No. 83 to No. 22 in its sec-
ond week, and is certain to return the band to the top 20.
The Canadian trio narrowly missed the mark in Febru-
ary, when the live “A Show Of Hands” peaked at No. 21.
Rush landed six straight top 10 albums from 1980-85,
but broke the string when its 1987 album, “Hold Your
Fire,” peaked at No. 13.

Paul McCartney’s “Flowers In The Dirt” jumps from
No. 129 to No. 98. In the past four weeks, the album—
revived by McCartney’s ongoing U.S. tour—has climbed
95 notches.

Kenny G’s “Live” debuts at No. 133. The live double
album follows back-to-back top 10 studio collections,
“Duotones” and “Silhouette.”

Liza Minnelli’s collaboration with the Pet Shop
Boys, “Results,” drops to No. 150 after climbing as high
as No. 128 two weeks ago; Olivia Newton-John’s collec-
tion of lullabies, “Warm And Tender,” holds at No. 181
for the second week. The problem in both cases may lie
with the concepts rather than the execution or market-
ing. The main problem with Minnelli’s trendy technopop
album is that it doesn’t ring true coming from someone
who has spent a lifetime singing Broadway songs and
pop standards. Newton-John's heartfelt collection is per-

by Paul Grein

haps more genuine, but it may be foo personal at a time
when she really needs to reestablish her pop credentials.

FAST FACTS: Linda Ronstadt lands her seventh top
five single as “Don’t Know Much,” featuring Aaron
Neville, jumps to No. 5 on the Hot 100. Ronstadt’s first
five top five hits were mid-"70s remakes of rock’n’roll
standards from the late '50s and early ’60s; the last two
have been new or obscure ballads written by Barry
Mann & Cynthia Weil (with Tom Snow, in the case of
the current hit).

Taylor Dayne lands her
fifth straight top 10 hit as
“With Every Beat Of My
Heart” jumps to No. 8 on
the Hot 100 ... Another
pop-minded Arista act,
Exposé, aims for its sev-
enth straight top 10 single
as “Tell Me Why" blasts
onto the Hot 100 at No. 67.

Sybil’s “Don’t Make Me
Over” reached No. 20 on
the Hot 100 last week, surpassing the No. 21 peak in
1963 of Dionne Warwick’s original version.

Joe Cocker’s “When The Night Comes’ jumps to No.
33 on the Hot 100. It's Cocker’s first top 40 solo hit since
“You Are So Beautiful” in 1975. Cocker was a fairly reg-
ular presence on pop radio in the early "70s—landing six
top 40 hits between 1970 and 1972—but has since re-
turned to the top 40 only three times, first with “Beauti-
ful,” then with the chart-topping “Up Where We Be-
long” in 1982 (a duet with Jennifer Warnes), and now
with this song, which was co-written by Diane Warren
(ah, that explains it), Bryan Adams, and Jim Vallance.

Chicago appears to be headed for another big hit as
“What Kind Of Man Would I Be?” vaults from No. 95 to
No. 55 in its second week on the Hot 100. The song is
from the veteran group’s new album, “Greatest Hits
1982-1989.”

Luther Vandross lands his fifth No. 1 hit on the Hot
Black Singles chart with “Here And Now,” from the bal-
ladeer’s “The Best Of Luther: The Best Of Love,” which
jumps to No. 29 on the pop albums chart.

WE GET LETTERS: Rich Appel of CBS-TV in New
York notes that three singles in this week’s top 30 either
mention Elvis Presley or use his music. Billy Joel’s “We
Didn't Start The Fire” and Tom Petty’s “Free Fallin’”
both mention the King, and Jive Bunny & the Master-
mixers’ “Swing The Mood” uses Presley songs ... Ap-
pel adds that two stars have hit the top 20 with songs
about legendary adversaries. In 1976, Elton John sang
“I Feel Like A Bullet (In The Gun Of Robert Ford)” and
now Cher weighs in with “Just Like Jesse James.”

10
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Cash in on /< this secret

1990 MARKS THE 35TH YEAR OF JOHNNY CASH'S CAREER.

Billboard

Celebrates this great milestone with a special
Johnny Cash 35th anniversary issue to be released February

24th 2 days before Johnny’s birthday).

In a career that spans four decades, Johnny Cash has
- either worked with, worked in, performed at, visited

with, been booked by, had albums played by, been
mentioned in, written up by, starred in, recorded songs
by, sang with, written for, contracted by, starred with,
purchased from, rented from, recorded for, or been a
friend to almost all of us in the entertainment industry.
Now is your chance to thank him andjoin us in saluting
this worldwide legend.

o Sl weor surprising Johnny

AD DEADLINE: JANUARY 30

'”T J’h,lls od ond please don‘t

etl Jo my

BI"bOCII'd Rekr
Lynda Emon, Project Manager

(615) 321-4290

Photo: Alan Messer
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CMI Proudly Announces the Open-
ing of Our New York Office Under
the Direction of Howard Balsam.

Now Copyright Management, Inc.
provides the best combination of
music licensing, administration and
royalty accounting services from
coast to coast.

We are proud to welcome Howard
Balsam as Vice President and General
Manager of East Coast Operations
in our New York office. Mr. Balsam’s
extraordinary experience in the
music business, together with CMI's
exclusive technology, now assures our
publisher clients a level of service
never before available.

Now with offices in New York, Los
Angeles and Nashville — and affiliates
internationally — CMI continues

to set the standard for worldwide

copyright services.

CMI/New York

730 5th Ave. — Suite 940

New York, NY 10019-4105

1(212) 333-8646 FAX: 1(212) 333-8720
CMI/Los Angeles

3900 W Alameda -17th Floor
Burbank, CA 91505

1(818) 972-1755 FAX: 1(818) 972-9021
CMI/Nashville

1102 17th Ave. South — Suite 400
Nashville, TN 37212

1(615) 327-1517 FAX: 1(615) 321-0652
NOBODY KEEPS BETTER TRACK

OF YOUR TRACKS.
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Purpose Is To Inform, Not To Censor

STANDARD WARNING STICKERS ARE ESSENTIAL

BY FRANK HENNESSEY

Concern over the content of lyrics is
spreading at a rapid pace both in-
side and outside of the music indus-
try. Recently, our customers have
received volumes of letters and tele-
phone calls from consumers who
are outraged over the lyric content
and album graphics of particular re-
cordings. It is imperative that we as
an industry—the artists, songwrit-
ers, labels, distributors, wholesal-
ers, and retailers—review this issue
immediately and take appropriate
action,

First we must agree that the is-
sue is not and should not be censor-
ship. Freedom of speech is a funda-
mental right that must be protect-
ed. The issue is common courtesy
and, simply, good business practice.

When consumers buy music prod-
ucts, they have the right to know
that the product falls within their
definition of acceptability. Our re-
tail customers are proud of the fam-
ily-oriented atmosphere of their
stores. The music labels and distrib-
utors have an obligation to inform
us of the nature of the products
they are selling. We need to pass
this information along to our cus-
tomers and to the ultimate consum-
er. We also need to know that the
product we are purchasing does not
violate federal and state laws.

Let’s quickly review the facts. On
Nov. 1, 1985, the Parents’ Music Re-
source Center, the National Parent
Teacher Assn., and various sound
recording companies entered into
an agreement concerning recorded
lyric identification. That pact repre-
sented an effort to deal with prob-
lems of providing notice to parents

with regard to sound recordings
that contain explicit lyrics. This
“warning label,” it was hoped,
would enable parents to exercise pa-
rental discretion in behalf of their
children.

No one can deny that public con-
cern with respect to the exposure of
young children to explicit violence,
sex, and substance abuse is increas-
ing. No one can dispute the impor-
tance of the warning sticker “‘ex-
plicit lyrics—parental advisory” as
a notification vehicle upon which re-
tailers and distributors can make

standardization of stickering.”

The challenge to us, as an indus-
try, is to develop reasonable stan-
dards that would make this sticker-
ing program effective. It is impera-
tive that clear definitions be
established, agreed upon, and abid-
ed by. It is also possible that, as an
industry, we could define a rating
system similar to the one utilized by
the Motion Picture Assn. of Ameri-
ca. We could certainly follow that
organization’s lead, since it long
ago recognized that a self-regulat-
ing program is preferable to outside

‘Self-regulation

Frank Hennessey is president and CEO of
the Handleman Co., a leading rackjobber.

is preferable
to legislation’

decisions governing the sale of
products to minors. The purpose of
this sticker is not to censor but to in-
form.

We are making progress. The In-
dependent Action Committee of the
National Assn. of Recording Mer-
chandisers, for example, has agreed
to support the voluntary stickering
of albums containing explicit lyrics.
As reported by Billboard, “the step
marks the first time independent la-
bels have jointly agreed to adhere to
any industrywide move toward

regulation.

The need for warning labels or a
rating system extends beyond the
desirability of parental review; it
also reflects the need to comply
with the legal requirements of the
federal and state governments. Al-
though the courts have generally
given extremely wide latitude to
artists in the areas of written and
spoken “language,” the U.S. Su-
preme Court has said that states
may regulate materials that a jury,
using contemporary standards,

would find ‘‘harmful to minors,”
even though they are not clearly ob-
scene for adults.

Most states now have harmful-to-
minor statutes, mainly directed at
lyrics about explicit sex. In a num-
ber of states, moreover, bills have
been introduced that would require
warning labels and make it a crimi-
nal offense to sell product without
the proper warning label attached.
None have been passed so far.

Our company and the stores that
we service take seriously our re-
sponsibility to customers and to the
community. It is our intention to
eliminate any items that may be of-
fensive to the family-oriented shop-
pers in the stores we service, as well
as any material that may be unlaw-
ful to sell under the various harm-
ful-to-minors statutes.

I strongly urge all manufacturers
of sound recordings to provide no-
tice when recordings contain explic-
it lyrics. On such recordings, I
strongly endorse the placement of a
standard, clearly visible notice stat-
ing “explicit lyrics—parental advi-
sory.” I strongly suggest that the
Recording Industry Assn. of Ameri-
ca and NARM form a committee to
address this issue of warning stick-
ers and/or implementation of a rat-
ing system.

Self-regulation is clearly prefera-
ble to legislation. This issue pro-
vides us with the opportunity to be
leaders and to take a stand that is
both morally and legally appropri-
ate. We must vigorously oppose
censorship, but we must also insist
on providing appropriate informa-
tion so that all purchasers can exer-
cise their own right to free choice.
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‘OUT OF TOUCH

Sal Licata’s recent Commentary
(Billboard, Dec. 2) in support of the
CD longbox is disturbing in its expo-
sure of how out-of-touch the head of
a major record company can be to
the realities of the world and the
marketplace.

The idea that music product
needs a large graphic image to com-
pete in the marketplace denies the
industry’s own experience. The cas-
sette, packaged in a small plastic
case that affords it the smallest
graphic of any music format yet de-
veloped, continues to be the domi-
nant choice of music consumers.
The disappearance of 12-inch-
square record album graphics from
store shelves does not seem to be
having much of a negative impact
on music sales overall. And if there
is any factor that has held back the
potential of bigger CD sales, it is
their high price, and the cost of the
longbox easily adds 5% to the retail
price of a CD.

Licata is right when he says that
“the U.S. marketplace is different
from that of any other country in
the world,” but not for the reason
he gives. What makes it different is

that the presidents and CEOs of
large corporations continue to be
completely insensitive to the global
environmental crises. The defense
of a disposable package for shaky
marketing reasons (at best) is irre-
sponsible and careless and adds to
the international perception of
Americans as greedy and wasteful.
Isn’t it time we joined the rest of
the world on this issue?
Robert Simonds
Chief Financial Officer
Rykodisc Inc.
Salem, Mass.

COMMENTARY FALLS SHORT

I write in response to Peter Craw-
ford’s Commentary, “Free Speech
Threatened,” in the Nov. 4 issue of
Billboard. It is unfortunate that the
Crawford editorial, presumably in-
cluded under the “To Censor Or Not
To Censor” headline as represent-
ing the position against censorship,
failed to address the merits of the
real issue: the potential invasion of
First Amendment rights.

First of all, Crawford’s editorial
levies an attack against the Par-
ents’ Music Resource Center, even
drawing a comparison to Adolf Hit-
ler. The accompanying A.J. Miley
editorial, “Stickers Protect Soci-
ety,” does not even mention the
PMRC as one of the proponents of

its viewpoints. Rather, it deals di-
rectly with the dangerous influence
of certain rock lyrics and the right
to choose whether we want to sub-
mit ourselves to the same. Craw-
ford evades the merits of the issue
by attacking the source—an illogi-
cal, ad hominem approach—perhaps
because he feels his position fails to
find support in logic and law.

Crawford does, however, quote
the First Amendment in support of
his position against labeling. But to
simply hide behind a blanket quote
of the First Amendment is not to
take a stand. The Supreme Court, in
interpreting free speech, has on
many occasions held that the First
Amendment is not absolute. Its
holdings on obscenity are very spe-
cific in stating that ‘‘obscenity,”
however nebulous the definition, is
not protected speech. Protesting
the arbitrariness of a labeling sys-
tem would have been a much stron-
ger line of attack.

I am disappointed that Craw-
ford’s Commentary was chosen as
being representative of the anti-la-
beling viewpoint. I hope that the
anti-labeling coalition has the in-
sight to recognize the true dangers
of “censorship” rather than making
accusations about its opponénts.

John A. Jacobson
Crescendo Artist Management
Minneapolis

NO MORE REVOLVING DOOR
Congratulations to Billboard for de-
ciding to revise the Hot Country
Singles chart using Broadcast Data
Systems Inc.

I hope this brings an end to the re-
volving door at No. 1. Giant hits like
“He Stopped Loving Her Today” by
George Jones and “Elvira” by the
Oak Ridge Boys should have stayed
at the top longer than one week.
Reba McEntire and George Strait
have 28 No. 1's combined, none of
which could hold on to the top spot
for more than a week.

Similarly, Alabama and the Judds
were cheated out of longer stints at
the top. In no way did the old chart
system accurately reflect the popu-
larity of these artists.

I commend John Babcock Jr., Ma-
rie Ratliff, and Gerry Wood on their
current efforts to improve the coun-
try chart. Billboard has always been
the foremost authority on charted
music. With these new revisions,
the best just got better!

Barney Piper
Oldtown, Md.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Urban, N/T, Glassic Ro

BY SEAN ROSS
& PHYLLIS STARK

NEW YORK Top 40 radio, the for-
mat that generally performs well in
warmer weather, didnt get much
of a boost in the summer Arbi-
trons. But urban radio, the other
school-vacation format, was up
nicely in most demographics and
dayparts.

That’s one highlight of Arbi-
tron’s newly released quarterly
data on radio format listening.
Among the others:

e Album rock stations were off
and, in the summer of Who and
Stones tour hype, classic rockers
seemed to pick up almost exactly
what mainstream rockers lost.

e News/talk stations, powered in
many instances by baseball, were
up sharply, especially in mornings
and nights.

e AC stations, the leader in Arbi-
tron’s first-ever format ratings last
spring, slipped by a few tenths of a
share, but maintained a three-share
lead over top 40, the No. 2 format.

e Top 40 stations were down
slightly overall and down sharply
in mornings. But they were notice-
ably up in middays, the format’s
traditionally weak daypart, while
AC stations were down. Some, but
not all, of that can be attributed to
teen listening.

Arbitron uses Billboard’s format
classifications for all radio stations
in its 79 continuous-measurement
markets to compile quarterly infor-
mation on various formats’
strengths vs. each other and
against the previous book. National
12-plus shares are displayed on this

page. Information on all major de-
mographics and dayparts begins o
the facing page. .

URBAN GAINS ACROSS THE BOARD

Urban radio’s half-share overall
rise (7.6-8.1 in 12-plus audience) was
not good enough to move the for-
mat out of sixth place overall—a
reflection of the relatively small
number of urban stations nation-
wide—but it was the sharpest gain
posted by any major format and
took place virtually across the
board.

In middays, also a traditional
trouble spot for urban, the format
was up 5.8-6.7. In afternoons and
nights it rose 7.4-7.8 and 11.3-11.9
respectively. Only in mornings was
the format static at a 6.7.

While urban radio usually re-
ceives a boost in the summer when
its teen audience is out of school—
and did indeed rise 15.7-17.1 in the
12-17 demo cell—there are moder-
ate-to-large rises in other demos in-
cluding 18-34 (10.6-11.0); 2549 (7.8
8.5); 25-54 (7.5-8.1); and even its
weak demo of 3564, where urban
went 5.3-5.7. The format also
gained a half share in 18-plus wom-
en.

And in middays, where one
might expect any major urban rise
to come from the seasonal avail-

- ability of teens, urban was up 8.2-

8.9 in 18-34, 6.2-7.0 in 2549, and 5.9-
6.7 in the 25-54 “money demo.”

TOP 40: UNUSUAL MIDDAY BOOST
Top 40’s midday rise, as well as
its overall breakout, was more un-
usual. It was up 13.5-15.2 in that
daypart, breaking a tie with album

rock for second place, while it
dropped in all others. Top 40 was
down 15.9-15.6 overall, 15.1-13.8
mornings, 17.0-16.4 afternoons, and
19.9-18.1 at night.

Again, some of that might be ex-
plained by the traditional summer
shift in teen listening. Out of
school, teens tend to use middays
the way they use nights the rest of
the year. At night, they go out in-
stead of listening to the radio. But
there were also slight increases in
the upper demos during middays,
when top 40 was up 20.7-21.4 in 18-
34, 12.9-13.2 in 2549, and 12.1-12.3
in 25-54.

The good news there is that top
40’s recently declared mission of
co-opting the upper demos and im-

proving its traditionally problemat-
ic at-work listening did not destroy
its lower-end strength, at least dur-

ing the daypart that has become .

the format's major battlefield since
last year’s introduction of the new
Arbitron diary.

The problem is what occurred ev-
erywhere else. In mornings, top
40’s drop clearly took place across
the adult demographics, falling
22.0-21.7 in 18-34, 13.8-13.3 in 2549,
and 12.8-12.3 in 25-54. With top 40
not being the sort of format that
many listeners use for every wak-
ing minute—many PDs have the
stated goal of instead of being the
second favorite station of numer-
ous listeners—one must wonder if
increased listening time in the

ck Up In Nat’l Summer Arbs

workplace is perhaps decreasing
the time some adults spend with
top 40 during the rest of the day.

AC HANGS TOUGH IN MOST DEMOS
With top 40 and urban up in mid-
days, the midday champion, AC,
was down during that daypart,
19.6-18.8. Despite that, however,
AC remained pleasantly static in
most other dayparts and demo-
graphics. With adult alternative
formats counted in, AC was off
slightly 19.3-18.9 but remained easi-
ly the No. 1 format. (Counted by it-
self it still has more than a share’s
lead on top 40.)
In middays, the drop in AC's up-
per demos is slight, and virtually
(Continued on next page)
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8.7%

Persons 12+
Monday-Sunday 6a -Midnight

FORMAT SHARE/SUMMER "89 ARBITRONS
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Source: Ratings, the Arbitron Co.; formats, Billboard magazine.
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URBAN, N/T, CLASSIC ROCK UP IN NATIONAL ARBS

(Continued from preceding page)

equivalent to top 40’s rise. It was
down in 18-34 (19.3-19.1), 2549 (23.1-
22.7), and 25-54 (22.9-22.6). Those
drops were less than half the 12-
plus slippage, however, suggesting
that AC’s listening may have
stayed constant, but was decreased
in share by the swelling of top 40’s
available midday audience.

CLASSIC QUARTER FOR ROCKERS

Counted together, album, classic,
and modern rock count for 12.9% of
the 12-plus audience. By itself, al-
bum rock saw slight erosion every-
where, with drops in 12-plus overall
(9.0-8.7), middays (9.6-9.2), after-
noons (9.7-9.3), nights (8.6-8.0), 1&
plus men (13.2-12.7), 18-34 (17.8-
17.1), and 25-54 (3.9-9.5).

Conversely, classic rock was up
3.2-3.5 12-plus overall, a rise that
corresponds exactly to what its
mainstream counterparts lost. It
also rose in mornings (3.2-3.7), mid-
days (3.4-3.7), afternoons (3.5-3.8),
18-plus men (4.6-5.2), 18-34 (6.2-6.5),
and 25-54 (4.2-4.6).

Although many of its gains came
several tenths of a share at a time,
classic rock notched a few notable
surges this summer, including
WCXR Washington, D.C. (3.85.2);
WGRX Baltimore (2.0-3.2); WMYG
Pittsburgh (4.4-5.3); WNCX Cleve-
land (7.3-7.6); WKLH Milwaukee
(6.1-8.2); and KZEP San Antonio,
Texas (3.1-4.2).

Some of those rises would rea-
sonably seem connected to the pub-
licity surrounding classic rock’s
core artists this summer, and tours
by the Who, Rolling Stones, Jeffer-
son Airplane, Ringo Starr &
Friends, and others. While album
rock would seem as poised as clas-
sic rock to take advantage of those
shows (and while the stations that
bought the Who shows outright
were spread among the formats),
the words “classic rock” may have
given stations that imaged them-
selves thusly a boost, just as imag-
ing around “oldies” seemed to give
the new gold FMs an advantage
over gold-based ACs during the
height of the oldies boom.

GOOD NEWS FOR NEWS/TALK

Radio’s other good-looking (and
presumably event-driven) format
this summer was news/talk. Its
11.7-12.1 rise was the second high-
est 12-plus overall. It also posted
strong gains in 18-plus men (13.0-
13.6), 18-plus women (12.0-12.6),
mornings (15.2-16.1), and nights
(12.9-14.3). That latter rise suggests
the influence of baseball, many of
whose flagship stations are either
N/T outlets or full-service ACs. It
may also reflect some of the nation-
al media attention that N/T contin-
ues to receive following this June's
nationally covered convention of
talk hosts and the late summer’s
FCC indecency crackdown, much
of which was directed at shock talk.

AN ABUNDANCE OF STATIC

Most other formats were rela-
tively static this summer. Coun-
try’s 9.4-9.2 slip seems almost whol-
ly attributable to a 9.8-9.4 drop in
middays, and that, as with AC,
seems to stem from expanded teen
listening to other formats, not re-
duced listening to country. Oldies
stations were up 5.7-6.1 in 18-plus
women (and steady 7.1-7.0 in men
18-plus), but held almost steady,
6.1-6.2 overall. Also showing rela-
tively little movement were Span-
ish (3.3-3.4); adult standards (3.4-
3.3); religious (1.9-2.0); and classical
(1.7-1.8).

One format that was off in many
places was easy listening. Easy
eased up in 12-plus overall (6.8-6.4),
mornings (5.8-5.5), middays (8.5
7.4), afternoons (6.8-6.4), 25-54 (4.7-
4.2), and in its biggest measured
demo, 35-64 (9.3-8.7). In easy’s case,
the midday drop seems to be big-
ger than just the increased-teens
syndrome, as 3564 midday listen-
ing fell 11.1-10.1. This could mean
that as other formats aspire to pub-
lic-place listening, easy listening’s
hegemony is being further re-
duced. It may also reflect the num-
ber of major-market stations that
continue to desert easy for soft AC
or other formats.

Wicked Picket. Three WLW Cincinnati jocks picketed a listener’s home after
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News/Talk
13.6%

she referred to them as “‘boorish and offensive” in a letter to the Cincinnati
Enquirer. Although the woman was not home, the stunt drew a crowd,
particularly after WLW traffic reporter John Phillips flew his chopper overhead.
Seen, from left, are WLW's Mike McConnell, Andy Furman, and Bill
Cunningham, who left a box of cookies on the listener’s doorstep.

SJormats, Billboard magazine,

Copyright 1989, the Arbitron Co.,
Billboard magazine.
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Congressional Raise I, Or Son 0f Teabag;
WABC’s Mainelli Declares Sabhatical Time

cONSUMER ADVOCATE Ralph
Nader and WRKO Boston talk host
Jerry Williams are at it again, sort
of. After generating mounds of pub-
licity (and launching the National
Assn. of Radio Talk Hosts) from last
winter’s “tea bag” campaign against
a congressional pay raise, Williams,
Nader, and KING Seattle’s Mike Sie-
gel went to it again recently to pro-
test a similar pay increase. Although
the House of Representatives did
vote itself a raise, Williams takes
credit for the Senate’s decision to
- hold itself to a cost of living increase.
Nader, meanwhile, is appearing with
dozens of talk hosts, including Wil-
liams and WABC New York’s Bob
Grant, to urge a repeal of the raise.
Because the recent raises came on
short notice, Williams and Nader told
listeners to call their congressmen,
not to send tea bags as they did last
winter. One talk host, however, fa-
vors a raise. WLW Cincinnati’s Mike
McConnell has encouraged fans to

FGG Pick Said To Be
Anganpd By Reports
Of Far-Right Ties

BY BILL HOLLAND

WASHINGTON, D.C. The just-
nominated FCC commissioner, long-
time Washington insider Ervin S.
Duggan, isn’t talking on the record,
but he is apparently upset that early
press reports tie his nomination in
with Bush administration efforts to
placate the radical religious right.

" A source very close to the nominee
says that Duggan is not an extremist
“snake handler” and “has no inten-
tion of trashing the First Amendment
by having an agenda of censorship.”
The source points to the former jour-
nalist’s moderate background as an
LBJ aide, Carter administration offi-
cial, and confidant of mainstream law-
makers and policy think-tank experts.

WASHINGTON
ROUNDUP

As to the reports that he was high-
ly recommended by the National
Assn. of Evangelicals, the source
made clear that Presbyterian reli-
gious rights activist Duggan made
the acquaintance of the group, which
is apparently “more mainstream than
you'd expect and not fringe” on is-
sues of religious liberty, not censor-
ship.

Duggan, who apparently learned
from FCC chairman Alfred Sikes’
rocky nomination road to keep on-the-
record comments to himself until he
receives Senate confirmation after
Congress convenes in January,
would only say that he “wishes to re-
spect the nomination process’” and
wasn'’t pleased by initial press “guilt
by association.”

(Continued on page 20)

send Nader a toothpick with the mes-
sage “Stick it!”

Meanwhile, Williams’ NARTH has
announced that its second annual

-

by Sean Ross with
Craig Rosen & Phyllis Stark

convention will be held at Walt Dis-

ney World on June 7-10, 1990. Nader
will be a keynoter.

PROGRAMMING: BIGBY & BEE ARE BACK

“I’ve done this before, and I
haven’t done it in a while.” That’s
how WABC New York OM/PD John
Mainelli describes his surprise deci-
sion to resign after two years, a fig-
ure that coincides, not coincidentally,
with Mainelli’s tenure on most of his
other jobs. Mainelli, who says his ini-
tial plan is to “do nothing for months
and months,” will stay at WABC
through the end of the year.

Adult alternative WVAE Detroit
has hired market veteran Paul
Christy from oldies WKSG as OM/
PD/MD/mornings, changed calls to
WMXD (Detroit’s New Mix), and
switched to a top 40/urban/AC hy-
brid that will mix By All Means,
Maze, and the SOS Band with Rox-
ette, Ronstadt & Neville, and Rick
Astley. WVAE PD Ron Garrett is
out. WVAE’s Heidi Kramer and
Tom Force stay on for middays and
afternoons, respectively. WKSG
alumni Chris Morgan and Val Mon-
roe will do nights.and all-nights. OM
Rod Prahin absorbs Christy’s PD
and morning duties at WKSG.

SBK Records regional promotion
manager Tom Bigby is back in Phila-
delphia radio as PD of all-sports
WIP. Bigby, who previously pro-
grammed Philly’s WIFI (now
WXTU), joins WIP as the station
loses station manager Nelson Co-
hen. Cohen won’t be replaced, but a
GM is still being sought.

After a sudden switch to financial
N/T, WBEE Chicago is back in the
jazz business in all but one daypart.
GM Charles Sherrell and weekender
Bill Kane are splitting the PD duties
for now. Also dropping business
news is KRMH Denver, which goes
country. Oldies WMEX Boston, on
the other hand, adds the Business Ra-
dio Network. WMEX ND Rod Fritz
will be PD. Staffers Sal Pacino and
Jim Sands are out.

The much sought after WYNF
Tampa, Fla., PD slot goes to Tom
Marshall, PD of hard-rocking KNAC
Los Angeles. Marshall's pre-KNAC
background was in mainstream rock
as the PD of KFMG Albuquerque,
N.M. Those interested in replacing
him should send T&R to KNAC GM
Gary Price.

At AC WMXP Pittsburgh, Tom
Graye is the new PD, replacing Way-
lon Richards, who will stay on for air

work for at least 2 month. Graye was
previously PD of rival AC WHTX ...
Unistar prometes Penny Tucker to
PD of its Music of Your Life format.
Tucker has been an announcer on
several Unistar formats as well as a
regional sales person for the compa-
ny. She was also PD at KIXI Seattle.

St. Louis has been without an adult
standards outlet since WRTH left the
format last year. Now suburban
KSLQ Washington, Mo., has turned
on a new FM that will also serve St.
Louis. Owner/GM Ken Kuenzie is
PD ... After a few weeks at oldies
WOLL West Palm Beach, Fla., Steve
Street is. now PD at AC WJYO Or-
lando, Fla., replacing David Sousa.

After his third tour of duty with
AC WIBC Indianapolis, PD Jed Du-
vall plans to leave at the end of the
year. He is pursuing GM posts or
something that could lead to one. Call
317-844-7200 ... Country KIIM Tuc-
son, Ariz., OM Dave Nicholson is the
new OM at NewMarket’'s WNOE-
AM-FM New Orleans. Dan Dia-
mond will stay on as PD ...
Westwood One has issued a state-
ment that its to-be-acquired KJQY
San Diego will remain easy listening,
rather than adopting WW1’s Pirate
Radio format, as rumored.

Rival Youngstown, Ohio, album
rockers WNCD and WRKU are now
simulcasting and will be called the
Wolf Network, after WNCD’s mas-
cot. WNCD PD Gary Zocolo is OM
for the combo; WRKU’s Gary Jay is
PD. WNCD’s Fred Woak remains
MD. The bulk of the staffers retained
will come from WNCD. Across town,
after 24 years of top 40, WHOT-AM
will stop simulcasting its FM and
switch to adult standards around Jan.
1. WHOT veteran George Barry will
do mornings.

Five years ago, Albuquerque,
N.M.,, was one of the first markets
with Satellite Music Network’s top 40
Rock’N’Hits format, which had a
brief run on KRKE-AM (now album
KZSS). Now it’s back on FM as
KIVA (Power 105) drops its local top
40 format, after three years of taking
on two competitors. GM/PD Howard
Johnson is out. So are most of the
station’s staffers.

What you may have read else-
where about Alan Mason adding an
adult alternative client in Charlotte,
N.C., is wrong. Mason is picking up a
station in Charleston, S.C., as For-
mat 41 WJYQ goes live. Elsewhere in
town, Buzz Bowman returns to old-
ies WWHT as PD/mornings, assum-
ing duties that were held by GM Bob
Casey and former APD/morning
man Buddy Hollis. Bowman was
previously doing mornings at cross-
town classic rocker WXLY. That sta-
tion is picking up Satellite Music Net-
work oldies this week, but hopes to
hold on to its present staffers and is
looking for a full-time news person.
T&R to PD Rich Bailey.

Morning man R.J. Harris gets the
official OM/p.m. drive nod at AC
WIMX Harrisburg, Pa. Brian
Cleary is named PD. They replace
Tom Evans, now with Harris Com-
munications. Across town, Lee Alex-
ander joins AC WHP-FM for morn-
ings; she was part of the morning
team at oldies rival WWKL (Kool 95).

WLLZ Detroit, and KQZY Dallas,

million.

newsline.. L[

NEW GROUP W VEEPS: Pending completion of the Group W/Legacy-Metro-
politan merger, two regional VPs have been named for the restructured
group. Group W senior VP of sales and marketing John Waugaman will
oversee WMAQ Chicago, WCPT/WCXR Washington, D.C., KFBK/
KAER Sacramento, Calif., KFWB/KTWV Los Angeles, KILT-AM-FM
Houston, KMEO-AM-FM Phoenix, and KQXT San Antonio, Texas. Mike
Craven, currently WMMR Philadelphia’s VP/GM, will oversee WBZ Bos-
ton, WINS/WNEW-FM New York, KYW/WMMR, KDKA Pittsburgh,

VETERAN PHILADELPHIA AIR PERSONALITY Dean Tyler has been promoted from
OM to VP/GM at WPEN/WMGK Philadelphia, replacing Larry Wexler.
Tyler will replace himself as PD of adult standards WPEN.

AT CFGM/CIL) TORONTO, VP/GM Don Shaffer has been named president/
GM. Also, GSM Christopher Grossman has added VP stripes.

ENZO DEDOMINICIS, president of WNEZ/WRCH Hartford, Conn., has as-
sumed GM duties at the easy/AC combo, replacing Pete Vincelette.

. STATION SALES: WEAZ-AM Philadelphia from Jerry Lee to Salem Commu-
nications for $6.5 million, including 47 acres of suburban real estate at its
transmitter site; WBZN Milwaukee from Adams to Ragan Henry for $3.5

INVESTMENT BANKERS Veronis, Suhler & Associates release their Communi-
cations Industry Report (1984-88) on Monday (4). Among its findings:
FM’s share of radio listening has risen from 69.4%-75.7%; Network radio
advertising has performed poorly in recent years, falling in 1987 and gain-
ing only 1.7% in 1988, a year in which total radio ad revenues totaled $7.7
billion. (For overall industry figures, see page 86.)

At top 40 KCHX (Foxy 106) Odes-
sa, Texas, Craig Roberts replaces
Jerry Miles as PD and Paige Craw-
ford on middays. Roberts was last
with crosstown KWES ... MD Larry
Steele is now PD at urban WZHT
(Hot 105) Montgomery, Ala.

NEW NAMES, NEW DECADE

Although KROQ Los Angeles’
“Rock of the ‘80s” slogan virtually
defined the modern rock format in
1980-83, its successor, ‘‘Rock of
the ’90s,” won’t live to see the '90s.
KROQ has dropped that slogan.
Also, former PD Van Johnson,
who had initially been transferred
to production director, is now gone
from the station. Across town,
“Oldies 93" KODJ has switched
nicknames to ‘“DJ93.”" In other call
sign news, KATD (Country 95.3)

has changed calls to KYAY. And

religious KCGL Salt Lake City is
becoming KBCK around Jan. 1, be-
cause, its owners say, the old calls
are still associated with its one-
time modern rock format.

In a somewhat radical stunt for
AC WMGK (Magic 103) Philadel-
phia, given its traditionally conser-
vative image, the station is now
playing only ’80s music for the last
month of 1989. Newly promoted
GM Dean Tyler says he doesn’t ex-
pect the change to last into 1990.

PEOPLE: ALL STRESSED OUT

When Howard Hoffman became
the morning show producer at
WQHT (Hot 97) New York, he
brought with him the ‘“Mr. Stress”
character that he sometimes con-
tributed to WHTZ (Z100)’s Morn-
ing Zoo. But Z100 continued to do
the character with somebody new.
Hot 97 has sent a C&D to Z100.
2100 says it has sent Hot 97 a
C&D, although the station denies
receiving it, and says that Hoff-
man has a national trademark on
the “Mr. Stress’’ name. Mean-

while, Stephanie Miller from
WCKG Chicago becomes the latest
member of Hot 97’s morning team.

At urban WGCI-FM Chicago,
Dee Handley, who once pro-
grammed crosstown WJIPC/
WLNR, has been upped from pro-
gramming assistant to APD. Also,
Steven Ross has been promoted to
MD. He was previously a Houston-
based rep for Solar Records. And
weekender Irene Mojica returns
to overnights.

“It’s the only station where I
could possibly be comfortable.”
That’s what jingle producer and
retro-radio advocate Richard
Kaufman calls oldies KOMA Okla-
homa City. Kaufman, whose recut
PAMS jingles have been a large
part of KOMA since its format
change last year, will commute
from his Dallas home for week-
ends there.

Longtime MD/p.m. driver Ken
Merson is out at AC WWMX Balti-
more. The station is currently
looking for an afternoon person;
the MD job may be included ...
WLUP Chicago morning man Jon-
athon Brandmeier, who signed a
talent development contract with
NBC-TV in April, made his nation-
al debut on Dec. 1, co-hosting
NBC’s “Friday Night Videos”’
with Phil Collins.

As a reporter for L.A.’s Metro
Traffic, Jim “Thunder” Thorton
got to work with a lot of area
morning men. Now he becomes
one himself, handling that shift at
suburban KMGX (Magic 94.3), as
Bob Taylor goes to middays.

Helen Little jumps from mid-
days at urban WPEG Charlotte,
N.C., to morning news at cross-
town top 40 WCKZ (Kiss 102) ...
Brad Ellis, currently doing after-
noons at easy WLSY Louisville,
heads to middays at AC WMJJ Bir-
mingham, Ala., as Johnny King,

(Continued on page 20)
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Collins Hit Spurs A Medley
Of Homeless Relief Efforts

BY PHYLLIS STARK

NEW YORK ‘‘Another Day In
Paradise,” the current Phil Collins
hit that addresses the issue of
homelessness, has prompted a num-
ber of radio campaigns aimed at al-
leviating that problem.

PROMOTIONS

At top 40 KBTS (B93) Austin,
Texas, morning man Mike Butts
sent copies of the song to the may-
or, the governor, and President
Bush as part of a campaign urging
stations in Austin and nationwide to
get involved with the homeless
cause. “If just one air personality at
just one station in every market
would get on the bandwagon, it
would do a world of good,” he says.

B93 is asking local retailers to do-
nate a portion of their proceeds
from the Collins record to charity. It
is also planning a free concert, ten-

tatively scheduled for February, to
benefit Austin’s homeless. At the
concert, KBTS will give away a trip
to see Phil Collins on tour. The trip
was donated by Atlantic Records,
the singer’s label.

Another top 40 station, WFLY Al-
bany, N.Y,, tied in with Atlantic for
a different sort of homeless benefit.
By dropping off food donations at a
local church, listeners became eligi-
ble to win a VCR, a CD player, and a
library of Phil Collins videos and
CDs provided by the label. The food
was used to serve 4,000 Thanksgiv-
ing dinners to homeless and elderly
citizens.

WNCI Columbus, Ohio, does not
have a benefit planned, but it is us-
ing a special version of the Collins
song to help homeless shelters in
the city. The WNCI mix of “Para-
dise” incorporates facts and figures
about the homeless provided by a
member of the city’s shelter board.
Phone numbers of various local
agencies are given out as well. Area

(Continued on next page)
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JERRY “DJ”” STROTHERS

SEEKS UPSCALE
CHR/UC STATION
HIGH PROFILE —

DIGITAL
PRODUCTION PRO
PGH, PA

(412) 244-0815

NIGHTCLUB
DISC JOCKEYS
“BE A BETTER NIGHTCLUB DJ”
An information packed book-
let designed to better your ca-
reer as a nightclub disk jock-
ey. Rush: $10.00 check or
money order.
Olson Productions
Suite 269
2745 Winnetka Ave. No
New Hope, MN 55427

200 TRIVIA MYSTERY VOIGES

FROM CHARLES MANSON
TO ALBERT EINSTEIN.
GREAT FOR CONTESTS
ON DJ OR TALK SHOWS.
SEND FOR 5 FREE VOICES
AND COMPLETE LIST.

GARLIN SOUND ENTERPRISES
7021 HATILLO AVE.
WINNETKA, GA 91306
PHONE (818) 347-3902

GET YOUR
MESSAGE TO
KEY RADIO
STATION
PERSONNEL.
PLACE YOUR AD
TODAY.

CALL
1 (800) 223-7524
ASK FOR
JEFF SERRETTE
IN NY STATE

1(212) 536-5174

ATTN. PD'S & DJ'S
“HAPPY HANUKAH, YERONICA!”
Hot hilarious street beat tune featured on Z-
100 AM ZOO 12/88. Get yours today, in time
for 1989 Hanukah Season!
Hal Keshnar Music
35-5K Park Ave.
Suffern. NY 10801
(914) 357-817M

QUALITY RADIO ID'S

20 Cuts-Only $750 Complete!
Demo Available (414) 771-6505
Fax 453-6621
Terry Sweet & Associates, Inc.
2347 N. 117th St.
Milwaukee, WI 53226

CRUMBLING IVORY TOWERS

A new comedy-drama by Closet Comedy
that asks the question ... WHY?
Write or call for demo/details:

Closet Comedy Productions
PO Box 61873
Vancouver, WA 98666
(206) 694-5525

USED SYNDICATED R&R
SHOWS WANTED BY SERI-
OUS PRIVATE COLLECTOR.
VINYL OR CD, ANY QUANTI-
TY.

Barry
(913) 242-2879

Presenting a Billboard Best-Seller

Billboard’s spotlight on music publishing will be a
page-turner for industry professionals plotting

new releases in 990.

In the January 27 issue, we'll review all aspects of
the business from major publishing firms and top
songwriters to the various rights organizations

and the European outlook.

The Story's Not Complete

Without Your Ad!

Publishers, writers, sheet music and
book distributors - this is the issue to advertise
you and your company to the nearly 200,000
avid Billboard readers!

To book ad space, call your Billboard
representative today. The January 27 Music
Publishing issue closes January 2.

Billboard. 1515 Broadway New York, N.Y. 10036

NEW YORK UNITED KINGDOM
Ken Karp

212-536-5017

NEW YORK LOS ANGELES
Norm Berkowitz

212-536-5016

Christine Matuchek ~ Tony Evans

213-859-5344 44-1-439-941|

ITALY JAPAN
LidiaBonguardo ~ Aki Kaneko
0362-58-44-24  03-498-464!
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(Continued from preceding page)

TV stations are promoting the ef-
fort in conjunction with WNCI. As a
result of the promotion, shelters in
Columbus have been reporting do-
nation calls up as much as 200%.

KBTS’ Butts, who is spearhead-
ing the national effort, is known for
his community involvement, having
once shaken 17,000 hands in seven
hours to raise money for the United
Way. The stunt raised $17,000 and
earned Butts a place in the Guin-
ness Book Of World Records.

IDEA MILL: HOME FOR THE HOLIDAYS

Top 40 KKBQ (93Q) Houston is
giving away a $93,000 house in con-
junction with Coca-Cola and a local
grocery chain. Entries, which must
be picked up at the grocery store,
are pouring into 93Q at a rate of
15,000-20,000 per day. Promotion di-
rector Joe Pogge says he expects to
receive up to 5 million entries. Nine-
ty-three qualifiers will try their
keys to the house on Dec. 23.

AC KEX Portland, Ore., morning
man Bob Miller kicked off his annu-
al fund-raising drive to help needy
children obtain eyeglasses, hearing
aids, and general eye and ear care.
Last year’s campaign raised more
than $40,000. The goal for the cur-
rent drive is $50,000, which could
help more than 750 kids.

In lieu of its usual morning birth-
day game, crosstown top 40 KKRZ
(Z100) donated $1,000 to a man who
captured an accused murderer in
Portland. The recipient of the mon-

FOR WEEK ENDING DECEMBER 9, 1989
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CONTEMPORARY.

Q107 AND CFGM APPOINTMENTS

Rep Shops.

J.E. Ted Smith, President and CEO of the Westcom Radio Group is
pleased to announce the appointrment of Mr. Don Shafer as President
and General Manager of radio stations 3107 and CFGM

Mr. Shafer is a 27 year veteran of broadcasting and a long-standing
member of Variety Club, United Way and C.ARA.S, and is a Board
Member of Factor. For the past 2 years, Mr Shafer was General
Manager of these stations and was recently appointed Senior
Programming Consultant to Westcom's FM stations

Mr. Smith is also proud to announce the appointment of Mr.
Christopher Grossman as Vice President and Director of Sales for
radio stations Q107 and CFGM

Mr. Grossman previously was General Sales Manager of Q107 and
CFGM. This appointrment reflects his continued achieverments in sales
for both Q107 and CFGM. Previous to joining the Westcom Group,
Christopher was Sales Manager of one of Canada’s leading national

Both appointments are effective immediately.
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standards WRDR Egg Harbor
Township, N.J.

O Products with the greatest airplay gains this week. @ Videoclip availability.

18

wWww.americanradiohistorv.com

BILLBOARD DECEMBER 9, 1989


www.americanradiohistory.com

R

GSN’s Hot ‘Rockline’ Leads To ‘Lwewwe Dehut

LOS ANGELES In its eight-and-a-
half years on the air, Global Satel-
lite Network’s “Rockline” has not
only built up a healthy affiliate list
of 180 U.S. and Canadian stations,
but has served as a model for sever-
al other shows, such as James Paul
Brown Productions’ “Hitline
USA” and Emerald Entertainment

NETWVORKS

SIDICATON

by Craig Rosen

Group’s “Nashville Live.” Now,
two other listeners-call-the-stars
shows—Global’s own “Livewire,”
and Olympia Broadcasting Net-
works’ “Comedyline”—are set to
debut shortly.

Global president Howard Gill-
man says “Rockline’”’ has been suc-
cessful because ‘it was a very
unique idea to begin with. It was
revolutionary in its time and it gives
local stations something they can’t
duplicate themselves.”

Global expands to top 40 on Dec.
12 when “‘Livewire,”” hosted by
KPWR Los Angeles morning man
Jay Thomas, debuts with guests
New Kids On The Block. At press
time Global had more than 40 of the
top 50 markets signed to carry
“Livewire,” including WHTZ (Z100)
New York and WXKS-FM (Kiss
108) Boston.

But Gillman says “Livewire” will
be an occasional special, not a week-
ly show. “We are not doing the top
40 version of ‘Rockline’ on a weekly
basis, because I don’t think there is
a big enough talent pool out there to

serve the radio audience and make
them happy. We only want to do it
with superstars.”

Gillman thinks the ‘““Rockline’’-
model format program is better
suited to album rock, because al-
bum rock stations are more open to
playing an artist’s back catalog and
rock listeners are usually more open
to that type of programming.

JPBP’s Dana Miller differs.
“Hitline U.S.A.,” which celebrates
its third anniversary in February,
recently renewed its sponsorship
deal with Pepsi and continues to be
a “‘gigantic ratings success.” The
Sunday night feature is on 205 sta-
tions and on all 20 of the top 20 mar-
kets, including Z100 and KPWR
(Power 106) Los Angeles.

Miller says that ‘““Hitline”’-type
programming is better suited for
weekends on top 40 stations and he
questions if Global’s “Livewire”
will be able ““to deliver superstar
acts that stations will be willing to
break format for on a Tuesday
night when the competition is play-
ing 12in a row.’

Even Miller admits that keepmg
“Hitline” appealing to all the vari-
ous mutations of top 40 radio is
tough. “My flagship stations are
very different, so I'm constantly
working to keep Jeff Wyatt and
Steve Kingston happy.”

“Hitline” attempts to please each
station by offering up to three acts
on each show. For example, a recent
program included Soul IT Soul and
Kiss as the featured artists, and had
Jody Watley as a “Hitblast” call-in.

Miller says that given Global’s
track record, “Livewire” will likely
be a hit. Gillman, he says, ‘“has been
doing it for much longer than I have
and he’s been very successful.” But
expect some friendly competition.
On Dec. 10, “Hitline” will “salute”
the New Kids On The Block, featur-

WATCH OUT!

FOR THE HOTTEST GUN IN AMERICA

J.C. MARK®
HIDDEN GUN

b/w

I’ll Live and Die in Freedom
From the Album

ON THE MARK

(Available on Cassette or Compact Disk)

Now SEE

J.C. MARK in THE MONEY RATS

A Videoclip
TV Programmers Request Your Copy Now

CYBERVOC RECORDS

P.O. BOX 2893 VENTURA, CA 93002 ® FAX # (805) 653-0106

i

Cruisin’ Disney World. Cousin Brucie Morrow, host of CBS Radio’s ““Cruisin’
America,” sent six winners to Walt Disney World as part of a dream vacation
contest. Listeners qualified by sending in the names of their three favorite
oldies. Morrow, lower right, interviews four of the six winners at the park for his
Thanksgiving special.

ing takes from the Kids’ previous
visits, in an attempt to pre-empt the
“Livewire” debut.

Olympia is hoping that the “Rock-
line” format will work with comedi-
ans. The network launches the
weekly hour “Comedyline " on Feb.
4. “That kind of feature has its
place in the industry, but there are
other elements that are going to
drive the show other than call-in,”
says Olympia VP Jay Goldman.
Those other features include a live
band to give the show “a David Let-
terman type of feel.”

“Comedyline,” which will be
available on a barter basis, will be
offered to Olympia’s “Rock Come-
dy” affiliates. WMMR Philadelphia,
WNEW New York, and WZGC At-
lanta have already signed on and
Goldman says 35 other major-mar-
ket stations have asked him to hold
the show for them.

“Comedyline”’ producer Roger
Wilko, who is manning Olympia’s
recently opened Los Angeles office,
says the program will have more
promotional extensions than ‘“Rock-
line.” The show has signed on TWA

as its official airline.

At press time, a host had yet to be
named. “We will have to find the
right person who understands com-
edy and will let the comics be fun-
ny,” Wilko says. No guests have
been signed yet, but Wilko says he
has had discussions with represen-
tatives for such top comedic talent
as Jay Leno and Judy Tenuta.

“This will be better than being in
a comedy club because the listener
and comedian can interact one-to-
one with each other and you won't
have to deal with people drinking
beer and shouting stuff.”

FINANCIAL TROUBLE?

Despite published reports of
Olympia Broadcasting Corp.’s fi-
nancial troubles, Olympia Broad-
casting Networks president Steve
Bunyard claims his networks are
thriving. “We are totally separate
[from Olympia Broadcasting Corp.].
We are having a record year and
our business is in extremely good
health.” Bunyard, however, admits
to receiving inquiries regarding the
networks’ financial standing from
potential and current affiliates who
have read reports about the Olym-
pia station group’s economic woes.

WWI CLEANS HOUSE

Westwood One will drop five
shows by year’s end—daily short-
form features “British Wax Muse-

m” and “Psychedelic Psnack,”
and weekly one-hour features “Leg-
ends Of Rock,” “Rock Chroni-
cles,” and “Rock Over London”
(Billboard, Oct. 21). The latest addi-
tion to WW1's list of new pro-
grams—which already includes
“On The Radio” (Billboard, Nov.
18), “Pirate Radio USA,” and “New
Gold On CD” (Billboard, Dec. 2)—is
the “Hot 30 Countdown,” with
WPLJ New York PD Gary Bryan
and morning partner Linda Ener-
gy, who have been testing a similar
countdown on WPLJ for several
months. WW1 also has a new music
news show co-produced by MTV on
the drawing board, as well as a new
AC program tentatively titled
“Sunday Times” in the works.

AROUND THE INDUSTRY

Global has plans to launch a live
concert series in 1990. The network
aired a Melissa Etheridge concert
live from the Roxy Theatre in West
Hollywood in October. GSN’s Gill-
man says he will do up to 12 live
broadcasts with other artists in the
coming year.

Nicholas Kiernan has been
named OM of the CBS Hispanic
Radio Network. Kiernan has been
director of longform programming
affiliate relations for CBS Radio
Networks since 1988.

Public radio stations across the
country will be airing a live stereo
simulcast of “Classical Jazz Christ-
mas With Wynton Marsalis,” which
will be broadcast Dec. 22 from New
York’s Lincoln Center. Public TV
outlets will also air the show, which
will feature trumpeter Marsalis’
sextet as well as the Classical Jazz
Orchestra. The performance will in-
clude classic holiday songs as well
as Duke Ellington’s big band ar-
rangement of Tchaikovsky’s “Nut-
cracker Suite.”

CALENDAR

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

(Continued on next page)
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(Continued from page 16)
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# |2 |2, HOW DO | GET CLOSE THE KINKS Weekly Special, Unistar Radio Networks, 90 min-

utes.
BAD LOVE ERIC CLAPTON .
@] 2 ][0 B St s ¢ Dec. 8-10, Scorpions, Metalshop, MJI Broad- *
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so:hl; Mésl;;m; HERIVER e ALART Dec. 10, Rodney Crowell, Nashville Live, Emer-

oI |1 4 514 R5T3002 W 2 ald Entertainment Network, 90 minutes.

28 | 18 | 12 | 13 | THELAST WORTHLESS EVENING DON HENLEY Dec. 9-10, Stacy Lattisaw/Randy Crawford/Ar-
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@[ | » [ | Mocuenros WHITESNARE | o, |
@] « 4 | 3 | LETLOVERULE LENNY KRAVITZ Dec. 11-17, Beatles/Fleetwood Mac/America,
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Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

in this issue.

JUST SAY ‘NOPE’

President Bush may not closely re-
semble Gary Cooper, but the Nation-
al Assn. of Broadcasters must want
to cast him as the High Noon hero af-
ter proponents of the fairness doc-
trine codification finally backed
down, fearing another presidential
veto of a budget bill with too many
pet projects and strings attached, in-
cluding a fairness provision, and
pulled the section out of the bill ...
for the time being.

GROUP W GETS FGC WAIVER IN PHILLY

As part of its approval of the $385
million Group W/Legacy merger, the
FCC has waived its one-to-a-market
rule in granting the sale of WMMR
Philadelphia from Bob Sillerman to
Group W, which also owns KYW-
AM-TV there. As a result of FCC rule
reforms, the commission now “looks
with favor” upon requests in top-25
markets where there are at least 30
separately owned licenses (Philadel-
phia has 56). In a related action, the

commission also gave an OK Nov. 21
to Clear Channel Communication’s
purchase of KOKI-TV in Tulsa,
Okla., where it owns KAKC/KMOD.

VOX JOX

(Continued from page 16)

leaves radio.

Bob Humenick leaves mornings
at country CHAM Hamilton, On-
tario, for promotions/swing at
country CJBX (BX93) London, On-
tario. At AC sister WIBK, Mi-
chael J. Monahan joins from
CKGO Ottawa, Ontario, for eve-
nings ... At top 40 WFMF Baton
Rouge, La., night jock Hollywood
Hamilton is upped to MD, sue-
ceeding Johnny Ahysen, who is
now OM. Ahysen is accepting
T&Rs for possible future open-
ings.

Bill Holland assisted in prepar-
ing this column.
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POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audlence of more than 1 million.

GOLD—Statlons with a weekly cume
audience between 500,000 and 1 miition.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

30 EX Roxette, Listen To Your Heart 8 10 Phd Collins, Another Day iIn Paradise EX EX Paris By Air, Voices In Your Head 30 30 Snlr}cy Jones Featuring Ray Charles &
A — Eddie Money, Peace In Our Time 9 6 Sybil, Don't Make Me Over EX EX  Skid Row, | Remember You EX EX Roiling Stones, Rock And A Hard Place
10 13 LUnda Ronstadt (Featuring Aaron Nev A — Tom Petty, Free Fallin EX EX Sybil, Don't Make Me Over
11~ 9 Soul Il Soul (Featuring Caron Wheeler), A —  Cher, Just Like Jesse James EX EX Babyface, Tender Lover
12 12 Stevie B, Girl | Am Searchirﬁ For You A — Michel'le, No More Lies EX EX  Lil Louis, French Kiss
Sl . 13 14 Michael Damian, was It Nothing At All A —  Abstrac, Right And Hype EX EX Madonna, Oh Father
(— y 14 15 Technotronic Featuring Felly, Pump Up
j\/ 102.7 15 18 Shana, | Want You i i
Feew fpork Wioz. 16 19 Bon Jovi, Living In Sin Washington P.D.: Matt Farber NV
17 20 Jody Waley, Everything ; I ' T
. A 18 21 Cher, Just {lke Jesse James ! 1 Billy Joel, We Didn't Start The Fire
New York 0.M.: Steve Kingston 19 2 Michael Bofton, How Am | Supposed To 22 Milli Vanilli, Blame 1t On The Rain
1 2 Young MC,BustAMove Los Angeles P.D.: Gerry DeFrancesco | 29 26 Seduction, Two To Make It Right 33 TheB.5Zs Love Shack
2 3 Milh Vanilli Blame It On The Rain 11 Milli Vanilli, Blame It On The Rain 21 23 Kevin Paige, Don't Shut Me Ont ; 1 R °°"',:5- A"R‘"e'l."ay In Paradise - W
35 Billy Joel, We Didn't Start The Fire 2 2 Paula Abdul, (It's Just) The Way That 2 35 Madonna, Oh Father RichardiMan 1 neea i P.D.: Gary Berkowit
4 6 Roxette, Listen To Your Heart 3 5 The B-52's, Love Shacl 23 30 guint Jones Featuring Ray Charles & CCQyBelinda Qaﬂlsleﬁ Lealve AIIghE0n Detroit .. aary BErKowilz Houst P.D.: Randy Brown
S 3 Technotfonic Featuring Felly, Pump Up 4 6 Soul Il Soul (Featuring Caron Wheeler), 28 16 Bad English, When | See You Smile 77 Bad English, When | See You Smile 1 4 Billy Joel, We Didn't Start The Fire ous ol iy y
& 7 Paula Abdul, (It's Jus() The Way That 5 3 Technotronic Featuring Felly, Pump Up 25 31 Michelle, No More Lies EIE RosetiedCistentiolYourgteatt 23 Tina Turner, The Best 1 4 Billy Joel, We Didn't Start The Fire
7 10 Bad English, When | See You Smile 6 3 Bad English, when | §ee You Smile 2% 29 Rolling Stones, Rock And A Hard Place 9 9 Alice Cooper, Poison R 3. 5 Richard Marx, Angelia 27 Taylor Dayne, With Every Beat Of My H
§ L sybi, Don't'Make Me Over 7 10 “Jody Watley, Everything 27 34 Pajama Party, Over And Over 10RO NewKicki0n\ThelBiockPhiECoeiiey 4§ Belinda Carlisle, Leave A Light On 3 3 Soulll Soul (Fealuring aron Wheeler),
9 13 Phil Collins, Another Day In Paradise 8 4 The 2 Live Crew, Me So Horny % 28 Belinda Carlicle, Leave A Light On 1111 Bon Jovi, e Sin 5 5 1 Bad English, When | See You Smile & 5 TheCure, Lullaby
10 12 New Kids On The Block, This One's For 9 11 Sybil, Don’t Make Me Over 29 32 Lou Gramm, Just Between You And Me 1212 Paula Abdul, (IU's Just) The Way That 6 2 Roxette, Listen To Your Heart 5 2 Richard Marx, Angelia )
11 4 Bon Jovi, Living In Sin 10 12 New Kids On The Block, This One’s For 30 33 Tina Turner, Steamy Windows I3 13 Young M.C, Bust A Move 7 9 Linda Ronstadt gfea!urin Aaron Nev & 1 Milli Vanili, Blame it On The Rain
12 14 Taylor Dayne, With Every Beat Of My H 11 13 Billy Joel, We Didn't Start The Fire 31 27 Christopher Williams, Talk To Mysetf 1A e ustlikeResselian ey 8 17 Phil Collins, Another Day In Paradise 7 8 Belinda Carlisle, Leave A Light On
13 17 Shana, | Want You 12 14 Phil Collins, Another Day In Paradise 32 35 Rod Stewart, Downtown Train B B Ui, § 15 Michael Bolton How Am I Supposed To 8 10 Greal White, The Angel Song
14 15 The B'S2's, Love Shack 13 15 Seduction, Two To Make It Right 33 39 Babyface, Tender Lover e et Ot My 10 12 Jive Bunny And The Mastermixers, Swin 3 11 Phil Collins, Another Day In Paradise
15 16 Richard Marx, Angelia 14 16 Jive Bunny And The Mastermixers, Swin 3 37 Paul Carcack, | Live By The Groove 17917 poe Cacker WhenlThellightlcomes) 1L 13 Paul Carrack [ Live By The Groove 10 6 The B-52', Love Shack
16 9 Soul Il Soul (Fealuring Caron Wheeler), 15 17 Taylor Dayne, With Every Beat Of My H 35 38 Cover Girls, We Can't Go Wrong }g }g lSjoul IIRSou: (Fteiéun'nz_carx w :‘e er), 12 14 Cher, Just Like Jesse James 11 15 . Bon Jovi, Living in Sin
17 20 Kix, Don't Close Your Eyes 16 19 Linda Ronstadt ’sFealun'n Aaron Nev 36 40 Joe Cocker, When The Night Comes 2 nda Ronstad I( eaturinglRaronjiey 13 7 Elton fohn, Healing Hands 12 18 Lou Gramm, just Between You And Me
18 11 Ll Louis, French Kiss 17 20 Janel Jackson, Rhythm Nation 37 EX Eddie Money, Peace In Our Time 20 20 Eton John, Healing Hands . AL — Tarlor Dayne, With Every Beat Of My H 13 9 Paula Abdul, (It's Just) The Way That
19 2 JM&WB"E& Everything 18 7 Richard Marx, Angelia 38 EX Sharon Bryant, Foolish Heart %% 21 gﬂandet Jaclé«;‘nkR{;‘ylhm Nation A15  —  Milli Vanifli, 8tame It On The Rain 14 20 Michael Bolton, How Am | Supposed To
20 23 Madonna, Oh Father 19 21 Belinda Carlisle, Leave A Light On A39 — Chicago, What Kind Of Man Would | Be? 22 Madonna, Oh Father 16 19 Lou Gramm, Just Between You And Me 15 19 Vitamin Z, Can't Live Without You
21 28 Janet Jackson, Rhythm Nation 20 25 Shana, | Want You AR —  Expose, Tell Me Why 23 23 Bobby Brown, Rock Wit'cha 17 18 Don Henley, The Last Worthless Evenin 16 12 Bad English, When | See You Smile
22 21 Skid Row, | Remember You 21 23 Madonna, Oh Father A — Marcia Griffith, Electric Boogie 24 24 Rod Stewart, Downtown Tf'" 18 21 Joe Cocker, When The Night Comes 17 22 Seduction, Two To Make It Right
23 25 Roliog Stones, Rock And A Hord Place 22 26 Cher, Just Like Jesse James 2o neiStones RackTAndiR A place 19 EX Rod Stewart, Downlown Train 18 25 Kix, Don't Close Your Eyes
24 26 Linda Ronstadt SFealurinﬁ Aaron Nev 23 21 Michael Bolton, How Am | Supposed To 26 26 Technotronic Featuring Felly, Pump Up 20 EX Elton John, Sacrifice 19 14 The Cover Girls, My Hear Skips A Bea
25 28 Seduction, Two To Make It Right 2824 Bon Jovi, Living In Sin 2727 Skid Row, | Remember You 21 EX Tom Petty, Free Faliin’ 20 21 Whitesnake, Fool For Your Loving
2 29 Michael Bolton, How Am | Supposed To 25 28 Skid Row, | Remember You A28 28  Marcia Griffith, Electric Boogie 22 23 Eric Clapton, Pretending 21 28 Madonna, Oh Father
21 18  Alice Cooper, Poison ) 26 8 Roxette, Listen To Your Heart A29 29 Michael Bolton, How Am | Supposed To 23 25 Roliing glones, Rock And A Hard Place 2 23 Skid Row, | Remember You
28 30 Rod Stewart; Downtown Train 27 New Kids 0n The Block, Didn't | (Blow A30 30 Eddie Money, Peace In Our Time A28 Chicago, What Kind Of Man Would { Be? 23 27 Paul Carrack, | Live By The Groove
A29  — Jive Bunny And The Mastermixers, Swin A28 — Rod Stewart, Downtown Train - A25 — Eddie Money, Peace In Our Time 24 26 Janet Jackson, Rhythm Nation
A30 — Jaya, If You Leave Me Now A — Michael Damian, Was It Nothing At All 2. FM EX EX The Hooters, 500 Miles gg % %:ndgn Bsoys, Londgn t‘; htslk
i . e BIg oupreme, Uon al
Pittsburgh ~~~~ P.D.: Clarke Ingram 27 30 Rod Stewart, Downtown Train
ULD 1 3 Milli Vanilli, Blame it On The Rain 28 16 Technotronic Featuring Felly, Pump Up
2 S  Billy Joel, We Didn't Start The Fire 29 EX Jody Watley, Everythin
3 4 Richard Marx, Angelia wam b Aty 30 EX Sy, Dun'r Make Me Over
/ 4 2 The B-52's, Love Shack A -~ Aerosmith, Janie's Got A Gun
5 8 Bon Jovi, Living In Sin_ 01} A — Expose, Teli Me Why
§ 7 Linda Ronstadt (Featuring Aaron Nev Atlanta P.D.: Rick Stacy ’ EX EX Eddie Money, Peace In Qur Time
7 9 Kix, Don't Close Your Eyes Minneapolis P.D.: Brian Philips EX EX Motley Crue, Kickstart My Heart
. 8 10 Gioria Estefan, Get On Your Feet 13 Roxette, Listen To Your Heart . e EX EX Xymox, Imagination
New York P.D.: Gary Bryan 108FM g 13 Skid Row, | Remember You 2 4 Phil Collins, Another DaK In Paradise 13 Milli Vanilli, Biame It On The Rain EX EX Tears For Fears, Woman In Chains
12 Mili Vanil, Blame It On The Ramn 10 14 Taylor Dayne, With Every Beat O My H 35 Belinda Carlisle, Leave A Light On 22 Paula Abdul, (Its Just) The Way That EX EX  Cover Girls, We Can’t Go Wrong
23 Billy Joel, We Didn't Start The Fire Boston P.D.: Sunny Joe White 11 15 Cher, Just Like fesse James 4 6 Expose, When | Looked At Him 31 Bad English When | See You Smile
3 4 Bad English, When | See You Smile e Y 12 12 Belinda Carlisle, Leave A Light On 5 7 Taylor DbaJne. With Every Beat Of My H 4 5 Billy Joel, We Didn'i Start The Fire ”
4 1 Roxette Listen To Your Heart 1 5 Technotronic Featuring Felly, Pump Up 13 16  Phil Collins, Another Day In Paradise 6 1 Paula Abdul, (I's Just) The Way That 5 4 Young M.C, Bust A Move ﬂ/%
5 7 Paula Abdul, (It's Just) The Way That 23 Soulll Soul (Featuring Caron Wheeler), 14 17 Tom Petly, Free Fallin' 79 Richard Marx, Angelia 6 10 Bon fovi, Living In Sin /@
6 6 Bon Jovi Living In Sin 3 4 Billy Joel, We Didn't Start The Fire 15 18 Lou Gramm, Just Between You And Me 8 2 B:ll‘ Joel, We Didn’t Start The Fire 7 9 Phil Collins, Another Day In Paradise /
7 8 Phil Collins, Another Day In Paradise 4 6 Jody Watley, Everythm%_ 16 19 Janet Jackson, Rhythm Nation 9 12 Technotronic Featuring F'“L', Pum's) Up 8 11 Alice Cooper, Poison
8 11 The B-52's, Love Shack 5 8 Joe Cocker, When The Night Comes 17 21 Soul Il Soul (fezlurin Caron Wheeler), 10 15 Linda Ronstadt (Featuring Aaron Nev 9 17 Soul Il Soul (Featuring Caron Wheeler), E
9 12 Technotronic Featuring Felly, Pump Up 6 7 Sybil, Don't Make Me Over 18 22 New Kids On The Block, This One's For Il 14 Soul Il Soul Featuring Caran Wheeler), 10 8 Richard Marx, Angelia /<K/
10 10 Stevie B, Girl | Am Searching For You 7 10 Linda Ronstadt (Featuring Aaron Nev 19 1 Alice Cooper, Poison 12 10 Kevin Paige, Don't Shul Me Out 11 14  Michael Boltan, How Am | Supposed To =
11 5 Soul Il Soul (Featuring Caron Wheeler), 8 9 Taylor Da{ng, Wwith Every Beat Of My H 20 6 Young MC., Bust A Move 13 17 Moving Pictures, What About Me 1215 Janet Jackson, Rhythm Nation
12 14 Richard Mars, Angelia 9 11 Cher, Jusf Like Jesse James 21 25 Kevin Paige, Don't Shut Me Out 1416 Alice Cooper, Poison 13 6§ Moving Pictures, What About Me Houston P.D.: Adam Cook
13 15 Taylor Dayne, With Every Beat Of My H 10 14  )anet Jackson, Rhythm Nation 22 24 Whitesnake, Fool For Your Loving 15 19 Lou Gramm, Just Between You And Me 14 18 Taylor Dayne, With Every Beat Of M‘AH 1 2 Billy Joel, We Didn’t Start The Fire
14 16 Alice Cooper. Poison 11 12 Liza Minnelli, Losing My Mind 23 26 Madonna, Oh Father 16 18 Bon Jovi, Lwin§ In Sin 15 20 Lou Gramm, Just Between You And Me 2 6 Phil Collins, Another Day In Paradise
15 20 Skid Row, | Remember You 1217 Phil Collins, Ancther Day In Paradise 24 28 Rod Stewart, Downtown Tran 17 22 Marc Almond, Tears Run Rings 16 22 Rod Stewart, Downtown Train 3 S Soulll Soul (Featuring Caron Wheeler)
16 18 Lil Louis, French Kiss 13 15 Rotling Stones, Rock And A Hard Place 25 11 Don Henley, The Last Worthless Evenin 18 21 Janet Jackson, Rhythm Nation 17 19 Kevin Paige, Don't Shut Me Out 4 & Bon Jovi Living In Sin '
17 19 Seduction, Two To Make It Right 18 13 Don Henley, The Last Worthiess Evenin 26 29 Jody Watley, Everythin, 13 27 New Kids On The Block, This One's For 18 23 Linda Ronstadt (Featuring Aaron Nev 5 7 Janet Jackson, Rhythm Nation
18 22 Shana, | Want You 15 16 Shana, | Want You . , 21 30 Joe Cocker, When The%{i ht Comes 20 23 Seduction, Two To Make it Right 19 21 Joe Cocker, When The Night Comes § 10 Cher, Just Like Jesse James
19 21 Janet Jackson, Rhythm Nation 16 18 New Kids On The Block, This One's For 28 20 Paula Abdul, (It's Just) The Way That 21 30 Sybil, Don't Make Me Over 20 25 Kiss, Hide Your Heart 7 11 Lou Gramm, Just Between You And Me
20 23 Rod Stewart, Downtown Train 17 20 Michagl Bolton, How Am | Supposed To 29 EX Michael Botton, How Am | Supposed To 229 Jody Watley, Everythin 21 12 Janet Jackson, Miss You Much 8 15 Taylor Dayne, With Every Beat Of My H
21 28 Linda Ronstadt (Featuring Aaron Nev 18 22 Paul Carrack, | Live By The Groove 30 EX  Aerosmith, Janie’s Got A Gun 23 - 25 Motley Crue, Without You 22 24 Prince (With Sheena Easton), The Arms 9 1 Richard Marx, Angelia
2 8 Brown, Rock Wit'cha 19 23 Angela Winbush, Real Thing A — Eddie Money, Peace In Our Time 24 2 Tesla, Love onﬁ 23 EX  Jody Watley, Everything i 10 3 Milli Vanill, Blame It On The Rain
23 2 Kix, Don't Close Your Eyes 20 EX Madonna, Oh Father A —  Safice, | Will Survive 25 28 Rolling Stones, Rock And A Hard Place 4 EX Edd{e Money, Peace In Our Time 11 8 Kix Don't Close Your Eyes
24 13 The Cover Girls, My Heart Skips A Bea 21 25 Saraya, Back To The Buliet 2% 31 Rod Stewart, Downtown Train 25 EX Rolling Stones, Rock And A Hard Place 12 13 Belinda Carlisie, Leave A Light On
2% 25 Belinda Carlisle, Leave A Lighr On 22 26 Tina Turner, Steamy Windows 27 EX ?mnc Jones Featuring Ray Charles & A — New Kids On The Block, This One's For 13 3 Great White, The Angel Song
26 21 Cher, Just Like Jesse James 23 28 Pajama Part!, Over And Over 28 EX Tom , Free Fallin A —  Seduction, Two To Make It Right 14 18 Madonna, Oh Father
27 Pajama Party, Over And Over 24 29 Tom Petty, Free Fallin . 29 32 Joe Cocker, When The Night Comes A —  Cher, Just Like Jesse James 15 20 Technotronic Featuring Felly, Pump up
A28 — Jody Watley, Everythin 25 34 Michael Damian, Was It Nothing At All 30 EX Lit Louis, French Kiss EX EX Michael Damian, Was It Nothing At All 16 16 Don Henley, The Last %Nort fess Evenin
A29 — Joe Cocker, When The mighl Comes 26 EX  Aerosmith, Janie's Got A Gun 31 EX  Michelle, No More Lies EX EX Madonna, Oh Father 17 18 Paul Carrack, | Live By The Groove
A30 — Babyface, fender Lover 21 27 Bon Jovi, lemg In Sin A —  Jive Bunny And The Mastermixers, Swin EX  EX Jive Bunn“And The Mastermixers, Swin 18 21 The Cure, Lullaby
A — Expose Tell Me Why 28 31 Tesla, Love Song A — Michael Bolton, How Am | Suppased To EX EX Poco, Nothin® To Hide 19 22 Skid Row, | Remember You
g 29 30 Prince (With Sheena Easton), The Arms A — Eddie Money, Peace In Our Time EX EX Motley Crye, Kickstart My Heart 20 25 Jody Watley, Everything
0 32 Lou Cramm, Just Between You AndMe | oo oL 21 23 Rolling Stones, Rock And A Hard Place
311 Quiney Jones Featuring Ray Charles & llagelphia 22 2 Seduction, Two To Make It Right
32 EX Rod Stewart, Downtown Train 1 1 Billy Joel, We Didn't Start The Fire 23 24 Red Hot Chili Peppers, Higher Ground
33 35 Whitesnake, Fool For Your Loving 22 Paula Abdul, (IU's Just) The Way That 2 27 New Kids On The Block, This One's For
34 EX Tears For Fears, Woman In Chains 3 3 Bon Jovi, Living In Sin A25 —  Kevin Paige, Don't Shut Me Out
35 EX  Marcia Griffith, Electric Bmw D 4 4 Soul Il Soul (Featuring Caron Wheeler), 26 28 Quincy Jones Featuring Ray Charles &
A —  Chicago, What Kind Of Man Would | Be? 5 5 The 2 Live Crew, Me So Horny TANDA BAY \ waox Fa ] 7 0B Sod Stewart, Downlown Train
A —  Safire, | Will Survive 6 6 Bobby Brown, Rock Wi'cha 28 30 Sybil, Don't Make Me Over
Chi P.D.: Buddy Scott A —  Cover Girls, We Can't Go Wrong 7 7 Sybil Don't Make Me Over % O Bobyie Tenaer ver
ICago .D.: Buddy Sco A — lﬁp Marley, One Bright Da 8 8 ﬁ_sz's, Love Shack Tampa P.D.. Randy Kabrich Chicago P.D.: Bill Gamble 30 EX  Michael Marales, | Don't Know
1 2 Technotronic Featuring Felly, Pump Up A —  Adhur Baker, The Message [s Love 9 9 Milli Vanilli, Blame It On The Rain . ! s icag s Lo A — Joe Cocker, When The Night Comes
2 1 Milli Vanilli Blame i On The Rain A — Chunky A Owwww! 10 10 Technotronic Featuring Felly, Pump Up 1 1 Milli Vanilli, Blame It On The Rain 1 2 Bad English, When | See You Smile A — Expose, Tell Me Why
3 4 Paula Abdul, (I's Just) The Way That A —  Bonham, Wait For You 11 12 New Kids On The Bloc‘k, Tis One’s For 2 4 Linda Ronstadt (Featuring Aaron Nev 2 1 Richard Marx, Angelia A — Tesla, Love Son
FE i, Don't Make Me Over EX EX Eric ClaD'Of]', Pretending 12 19 Phil Coltins, Another Day In Paradise 3 & Billy Joel We Didn't Starf The Fire 3 5 Linda Ronstadt ‘ eaturing Aaron Nev A — Cover Girls, We %an't Go Wrong
5 6 6:52's, Love Shack EX EX  Seduction, Two To Make It Right 13 20 Janet Jackson, Rhythm Nation 4 & Jody Watley, Everything 4 7 Phil Collins, Another Day In Paradise EX EX Saraya, Back To The Bullet
6 7 Ll Louis, French Kiss EX EX  Christopher Max, Serious Kinda Girl 14 21 Shana, | Want You 5 7 Richard Marx, Angelia ' 5 & Taylor Dayne, With Every Beat Of My H EX EX D.J. Jazzy Jetf & The Fresh Prince, |
7 8 Soul Il Soul (Featuring Caron Wheeier), EX EX Bonnie Raitt, Nick Of Time 15 18 Taylor Dayne, With Every Beat Of My H 6 10 Phil Collins, Another Day In Paradise § 3 Paula Abdl (Vs Just) The Way That EX EX Michael Damian, Was It Nothing At All
8 11 Billy Joel, We Didn't Start The Fire EX EX  Michelle, No More Lies 16 17 Linda Ronstadt (Featuring Aaron Nev 72 Bad English, when | See You Smile 710 Billy Joel, We Didn't Start The Fire EX EX Poco, Nothin' To Hide
9 18 The 2 Live Crew, Me So Horny Ex EX Babytace, Tender Lover 17 16 Richard Marx, Angelia 8 5 Alice Cooper, Poison 8 4 Gloria Estefan, Get On Your Feet EX EX Tom Petly, Free Faliin’
10 12 Richard Marx, Angelia EX EX  Neneh Cherry, Heart 18 11 Young M.C., Bust A Move 9 3 New Kids On The Block, Didn't | (Blow 913 Milli Vanilli, Blame It On The Rain EX EX Kiss, Hide Your Heart
11 13 Janet Jackson, Rhythm Nation EX EX Eddie Money, Peace In Our Time 19 23 Kix, Bon't Close Your Eyes 1ORR I3[ avlorDayne WithiEverBeatiofity M 10 8 Roxette, Listen To Your Heart EX EX Eddie Money, Peace In Our Time
12 14 Linda Ronstadt (Featuring Aaron Nev 20 24 Michael Botton, How Am | Supposed To 11 12 Paula Abdul, (It's Just) The Way That 11 12 Don Henley, The Last Worthless Evenin :
13 15 Prince (With Sheena Easfon), The Arms 21 22 Madonna, Oh Father 1215 Joe Cocker, When The Night Comes 12 14 Michael Bofton, How Am | Supposed To
14 16 Phil Collins, Another Day In Paradise , 22 25 Rod Stewart, Downtown Train 13 17 Lou Gramm, Just Between You And Me 13 9 Beiinda Carlisie, Leave A Light On
15 17 Jody Watley, Everything sm—BOSTON'S 23 21 Skid Row, | Remember You 1420 Soul Il Souf (Featuning Caron Wheeler), 13 11 Bobby Brown, Rock Wit'cha
16 3 Young M.C. Bust A Move A24 — Seduction, Two To Make It RiFhl 15 9 Glona Estefan, Get On Your Feet 15 22 Rod Stewart, Downtown Train
17 19 Taylor Dayne, With Every Beat Of My H 25 26 Belinda Carlisle, Leave A Lighf On 16 19 Kix, Don't Close Your Eyes 16 17 Cher, Just Like Jesse James 5
18 20 New Kids On The Block This One's ¥or 26 28 The Hooters, Miles 17 21 Michae! Bolton, How Am | Supposed To 17 18 Paul Carrack, | Live By The Groove
19 9 Gloria Estefan, Get On Your Feet A2]  —  Jody Watley, Everything 18 18 Madonna, Oh Father 18 20 Low Gramm, Just Between You And Me
20 26 Shana, | Want You . q 28 30 Cher, Just Like Jesse James 19 14 Roxette, Listen To Your Heart 19 24 Joe Cocker, When The Night Comes
21 23 Michael Bolton, How Am | Supposed To | Boston P.D.: Steve Rivers | 29 23 Roxetfe, Listen To Your Heart 20 22 Janet Jackson, Rhythm Nation 20 15 EMHon John, Healing Hands
22 24 Madonna, Oh Father " A30 — Lou Gramm, Just Between You And Me 21 24 Rod Stewart, boW"ll?wn Train 21 16 Milli Vanilli, Girt I'm Gonna Miss Yo . o (FFT R
23 25 Seduction, Two To Make It Right 14 Technotronic Featurin Felly, Pump Up 22|25 R uiacyanes Featiin Rag_Chades & 22 25 Madonna, Oh Father San Francisco P.D.: Bill Richards
24 21 Pajama Party, Over And Over 2 3 8illy Joel, We Didn't Start The Fire 23 25 New Kids On The Block, This One’s For 23 26 Prince (With Sheena Easton), The Arms 1 3 Richard Marx, Angelia
25 EX Safire, | wrl'fy§urvive 3 6 V"‘"‘%MC‘- Bust A Move . 24 EX  Cher, Just Like Jesse James 24 21 Janet Jackson, Miss You Muc 2 & Soul Nl Soul (Featuring Caron Wheeler),
26 28 Kevin Paige, Don't Shut Me Out 4 7 NewKids On The Block, This One's For A25  — Belinda Carlisle, Leave A Light On 25 29 Jody Watley, Everythin 31 MIilli Vanill, 8lame ft On The Rain
27 29 Babyface, Tender Lover 503 g{b" Don’t Make Me Over A — Tom Petty, Free Fallin' 26 23 Expose, When | Looked At Him 4 2 The2 Live Crew, Me So Horny
28 EX  Michelle, No More Lies § & Phil Collins, Another Day In Paradise A — Chicago, What Kind Of Man Would | Be? 27 30 Eddie Money, Peace In Our Time 5 9 Sybil Don't Make Me Over
A29  —  Young MC. Principal’s Office 7 L Milli Vanilli, Blame It On The Rain EX EX Prince (With Sheena Easton) The Arms 2827 Cher, If I Could Turn Back Time 5 8 8-52's, Love Shack
A0 — Paula Abdul, Opposites Altract 8 10 Soul Il Soul (Featuring Caron Wheeler), EX EX  Rolling Stones, Rack And A Hard Place 29 EX Elton John, Sacrifice 7 Bad English, When | See You Smile
R § g Chsn el s T B8 TS o gy | B O o wois 89 | 4 b Gl i 5
. N . lotronic uni elly, i
| B T owe s | 181 Lottt (B e | agingion PLD: Lorrin Palagi | XX Teotine e et raro e .
12 14 Jody Watley, Everything 1 1 Billy Joel, We Didn't Start The Fire 11 12 Paula Abdul, Opposites Attract
13 16 Cher, Just Like Jesse James 2 3 Paula Abdul, qt's Just) Tre Way That 12. 13" Taylor Dayne, With Every Beat Of My H
14 17 Joe Gocker, When The Night Comes 3 4 Milli Vanilli, Blame 1t On The Rain 13 16 Jaya, If You Leave Me Now
15 9 TheB-52', Lovg Shgck . 4 5 Phil Collins, Another Day In Paradise 14 Roxette, Listen To Your Heart
e 1608 1N anetlacksan, A""g;h:‘ Nation 3 7 Bad foglsh, When | SEe You Smile 15 15 Linda Ronstadt (Featuring Aaron Nev
- = _marx, E e B-52's, Love Shac| —————————awnT 15 1 Watley, Everythin,
CHICAGO S HITLMSK STATION }g %g ggg é?l?‘isLl:VIn e'g ISIS’;ee You Smile ; lg VRicmrdMMC"xé Ar;g:lia ™ 17 18 B‘;‘I?nda Ca!ﬁsle, LyeavegA Light On
R - R A i K . 'oung M.C., Bust A Move . i R 18 2 ic Featuring Felly, Pum]
Chicago P.D.: Brian Kelly 2 EX ;.,,,hnl.,lnny And The Mastermixers, Swin 3 11 Linda Ronstadt (Featuring Aaron Nev Detroit P.D. Rick Gillette Dallas P.D.: Charlie Quinn M B I;;ngog?cr{-'cmnci a'n"% Felly, p Up
1 1 Bad English, When | See You Smile g 24 Michel o No More Lies 10 12 Taylor Dayne, With Every Beat Of My H LT 1 1 Paula Abdul, (llt’s Just) The Way That 20 22 After 7, Heat Of The Moment
2 2 Milli Vanilli, Blame It On The Rain 25 Taylor Dayne, With Every Beat Of My H 11 13 Sybil, Don't Make Me Over 1 1 Paula Abdul, (It's Just) The Way That 2 2 Milli Vanilli, 8lame 1t On The Rain 21 Christopher Williams, Talk To Myself
3 4 Richard Marx, Angelia 23 23 Belinda Carlisle, Leave A Light On 12 14 Janef Jackson, Rhythm Nation 2 4 Technotronic Featuring Felly, Pump Up 3 3 Kewn Paige, Don't Shut Me Out 22 25 New Kids On The Block, This One's For
4 8 Billy Joel, We Didn't Start The Fire 24 21 Rod Stewart, Downtown Train 13 15 Kix, Don't Ciose Your Eyes 33 Milli Vanilli Blame It On The Rain 4 2 Soul Il Soul (Featuring Caron Wheeier), 23 26 Cher, bust Like Jesse James
5 & Technotronic Featuring Felly, Pump Up 25 26 Rolling Stones, Rock And A Hard Place 14 16 Marcia Griffith, Electric Boogie 4 & Billy Joel, We Didn't Start The Fire 5 5 BadEn Iish.\Nhen 1 See You Smile 28 21 Gloria Estefan_Get On Your Feet
6 11 Linda Ronstadt (Featuring Aaron Nev %5 % Skid How, | Remember You 15 17  Soul Il Soul (Featuring Caron Wheeler), 5 2 Live Crew Me orny 6 6 Richard Marx, Angelia 25 28 Madonna, Oh Father
T 7 Alice Cooper, Poison , 7 Seduction, Two To Make 1t Right 16 19 Belinda Carlisle, Leave A Light On & 9 Depeche Mode, Personat Jesus 7 7 Kix Don't Close Your Eyes 2 30 Seduction, Two To Make It Right
8 13 Phil Collins, Another Day In Paradise A — Marcia Gnffith, Electric Boogie 17 20 Bon Jovi, Living In Sin 7 14 Phil Collins, Another Day In Paradise 8 Phil Collins, Another Day In Paradise 27 29 Bon Jovi, Living In Sin
9 15 Taylor Dayne, With Every Beat Of My H A — Shana, | Want You 18 21 Rod Stewart, Downtown Train 8 16 Tesla, Love Son& ) 9 Billy Joel, We Didn't Start The Fire 28 EX  Quincy Jones Featuring Ray Charles &
10 10 Belinda Carlisle, Leave A Light On A — Tesla, Love Song ) 19 22 Quincy Jones Featuring Ray Charles & 9 17 Janet Jackson, Rhythm Nation 10 10 The B-52's, Love Shack 29 EX Joe Cocker, When The Night Comes
11 5 The B-52's, Love Shack A —  Eddie Money, Peace In Our Time 20 7 Gloria Estefan, Get On Your Feet 10 10 Soul Il Soul (Featuring Caron Wheeler), 11 11 The 2 Live Crew, Me So Horny 30 EX  Cover Girls, We Can't Go Wrong
123 Young M.C.{, Bust A Move EX EX By AH Means, Let's Get It On 2l 24 Kevin Paige, Don’t Shut Me Out 11 12 Sybil, Don't Make Me Over 12 12 Linda Ronstadt (Featuring Aaron Nev EX EX Rod Stewart, Downtown Train
13 14 Gloria Este an, Get On Your Feet 2 25 Technotronic Featuring Felly, Pump Up 1215 Jody Watley, Everything 13 13 New Kids On The Block, This One’s For A — Michael Bolton, How Am | Supposed To
14 20 Soutll Sout (r eaturing Caron Wheeler), 23 26 Joe Cocker, When The Night Comes 13 13 Alice Cooper, Poison i 14 14 Janet Jackson, Rhythm Nation A — Skid Row, | Remember You
15 21 Don Henley, The Last Worthless Evenin 24 27 Saraya, Back To The Buliet 14 7 Bad English, When | See You Smile 15 15 Roxette, Listen To Your Heart A — Expose, Tell Me Why
16 18 Skid Row, | Remember You 25 8 Aerosmith, Love In An Elevator 15 5 The B-52's, Love Shac 16 16 Taylor 6azne, With Every Beat Of My H A — Babyface, Tender Lover
17 17 Bon Jovi, Living In Sin ) 95 ' ’! .FM 26 EX Michael Bolton, How Am | Supposed To 16 11  Richard Marx, Angelia ) 17 17 Janet Jackson, Miss You Much A — Chicago, What Kind Of Man Would | Be?
18 19 New Kids On Block, This One’s For 21 EX  New Kids On The Block, This One's For 17 8 Jive Bunny And Mastermixers, Swin 18 18 Bon Jovi, Living In Sin A — Tom Petty, Free Faliin’
13 25 Paul Carrack, | Live By The Groove 28 EX Skid Row, | Remember You 18 18 Prince (With Sheena Easton), The Arms 13 19 Aerosmith, Love In An Elevator '
20 EX Janet Jackson, Rhythm Nation A29  —  Motley Crue, Kickstart My Heart 19 13 Lit Louis, French Kiss 20 20 Lou Gramm, Just Between You And Me
g 13 &lula AtdeuI' (I:_s Jusé Trée_way That A30 — Poco, Nothin’ To Hide g‘; g Bon JWVJ. L'Vs'" I:‘ Sin Ray Chartes & é g Tears For Fears, Sowing The Seeds Of
arrant, Sometimes She Cries . uincy Jones Featurning Ra aries Belinda Carlisle, Leave A Light On
25 12 New Kids On The Block, Cover Girl Hartford P.D. Dave Shakes X New Hide O Tho Bk s Brcs P B Do e e ot Fyeain
24 EX  Lou Gramm, Just Between You And Me 1 1 Milli Vanilli, Blame It Dn The Rain 23 23 Madonna, Oh Father 24 24 Cher, Just like Jesse James
25 EX  Kevin Paige, Don’t Shut Me Out 2 2 Paula Abdul, (It's Just) The Way That 24 24 Great White, The Angel Sona 25 25 Motley Crue, Or. Feelgood
26 16 Janet Jackson, Miss You Much 3 3 Richard Manx, Angeiia 35 EX  Seduction, Two To Make It Right 26 26 Great White, The Angel Song
21 EX The Cure, Love Son 4 4 New Kids On The Block, This One’s For EX EX Belinda Carlisle, Leave A Light On 7 Watley, Everything
28 EX Joe Cocker, When The Night Comes 5 5 Janet Jackson, Rhythm Nation EX EX Taylor Dayne, With Every Beat Of My H 28 28 Tesla, Love Son,
29 23 Bobby Brown, Rock Wit'cha 6§ 7 Billy Joel, We Didn't Start-The Fire EX  EX  Chunky A, Owwww! 2 29 Seduction, Two gfo Make It Right
7 8 Taylor Dayne, With Every Beat Of My H EX_EX Kevin Paige, Don't Shut Me Out :
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EX EX Diving For Pearls, Give Me Your Good
EX EX Motley Crue, Kickstart My Heart
EX EX Tears For Fears, Woman In Chains

g

R
‘\\.\.——/ 100.7 FM’

Bonham, Wait For You

1 2 Milli Vanilli, Biame It On The Rain

#1 HIT MUSIC STATION P.D.: Casey Keating =
o . 3 Billy Joel, We Didn't Start The Fire =
Miami P.D.: Frank Amadeo 4 Phil Collins, Another Day In Paradise
1 1 Billy Joel, We Didn't Start The Fire L] 6 Linda Ronstadt (Featuring Aaron Nev
2 5 Richard Marx, Angelia 1 Milli Vanilli, Blame It On The Rain
3 7 Phil Collins, Another Day In Paradise Milwaukee P.D.: Todd Fisher 8 Taylor Dayne, With Every Beat Of My H -
4 6 Soul Il Soul (Featuring Caron Wheeler), 1 1 Bad English IS Smil 2 Richard Marx, Angelia :
5 9 Sybil, Don't Make Me Over ad English, When | See You Smile 5 The B-52's, Love Shack
6 3 Paula Abdul, (It's Just) The Way That 23 TheBS2's, Love Shack 12 Belinda Carlisle, Leave A Light On 5 L
7 2 Bad English, s(hen 1 See You Smite 35 Billy Joel, We Didn't Start The Fire 11 Kix, Don't Close Your Eyes
8 4 Roxette, Listen To Your Heart 4 & Richard Manx, Angelia . 14 Lou Gramm, Just Between You And Me T bid 2
9 12 Linda Ronstadt (Featuring Aaron Nev 5 & Milli Vanilli, Blame 1t On The Rain 13 Kevin Paige, Don't Shut Me Out % G
10 14 Taylor Dayne, With Every Beat Of My H 6 2 Don Henley, The End Of The Innocence 12 17 Janet Jackson, Rhythm Nation
11 Technotroniclfealuring?elly Pump Up 78 Young M.C. Bust A Move 13 15 Prince (With Sheena Easton), The Arms % -
12 16 fanet Jackson Rhythm Nation 810 Paula Abdul, (11 Just) The Way That 1416 Bon Jow, Living In Sn -
13 8 Milli Vanilii, Blame it On The Rain g 11 Linda Ronstadt fea'unn Aaron Nev 15 9 paula Abdl, (I's Just) The Way That
14 17 New Kids On The Block, This One’s For 10 12 -Phil Collins, Another Day In Paradise 16 18 Madonna, Oh Father - 2
15 19 Michael Bolton, How Am | Supposed To 11 7 Roxefte, Listen To Your Heart 17 9 Rolling Stones, Rock And A Hard Place
16 18 Jive Bunny And The Mastermixers, Swin 12 14 Gloria Estefan, Get On Your Feet 18 21 Joe Cocker, When The Night Comes
17 20 The B-52's, Love Shack ' 13 9 Kevin Paige, Don't Shut Me Out 19 22 Technotronic Featuring Felly, Pump Up
18 21 Rod Stewart, Downtown Train 14 15 Cher, Just Like Jesse James 20 23 Cher, Just Like Jesse James
18 10 Gloria Estefan, Get On Your Feet 15 16 Paul Gamack, | Live By The Groove 21 24 New Kids On The Block, This One’s For
20 15 Babyface, It's No Crime 16 17 Rod Stewart, Downtown Train 2225 Soul H Soul (Featuring Caron Wheeler),
21 25 Chicago, What Kind Of Man Would | Be? 17 18 Joe Cocker, When The Night Comes 23 26 Michael Bolton, How Am | Supposed To
22 22 Bobby Brown, Rock Wit'tha ' 18 19 JM{ Watley, Everything 28 27  Paul Carrack, | Live By The Groove .
23 13 Tears For Fears, Sowing The Seeds Of 13 20 Taylor Dayne, with Every Beat Of My H 25 28 Jody Walley, Everything Michael saunders
2 27 Jjody Watley, Eve lhin% O e el 53’3; O PO x 'g Jom Pett, Free Falln
i i ichael Lamian, Wa! othin, ewart, Downtown Train
% 5 Michsel Damian, oo Nothing AUML | 22 13 Belinda Carile Leave A gt 00 | 28 31 Malley Cru, Kikstar My Hear WPEG Charlotte. N.C.
27 30 Kenny G, 'Gomg Home A23  — Jive Bunny And The Mastermixers, Swin 29 EX Aerosmith, Janie’s Got A Gun ]
28 28 Janet Jackson, Miss You Much A28 — Chicago, What Kind Of Man Would | Be? 30 EX Chicago, What Kind Of Man Would 1 Be?
29 23 Expose, When | Looked At Him 31 EX guinca Jones Featuring Ray Charles &
A3 —  Expose, Tell Me Why 32 EX Skid Row, | Remember You
A — Ba a'ce, Tender Lover A — Eddie Mone: MPeace In Our Time
A — Lou Gramm, Just Between You And Me : = %g&seigg Soﬁgw"y by
o B e e, e o A LOT OF PEOPLE told me that to be came PD. WPEG sounded good. But not
z EX EX Tears For Fears, Woman In Chains g 2 ’ o . . 0
EX EX Chritopher Mas, Serious Kinca G successful in radio, I'd have to go to differ-  enough to keep from falling behind WCKZ,
Minneapolis P.D.: Gregg Swedberg | X E The Smitherens, A Girl Like You ent stations to meet different people and  or going from No. 2 to No. 4 in the market.

learn as much as I can. But going through

A year or so later, Saunders was PD again.

Y3 Kevin Paige, Don't Shut Me Out . B o
Kashile R (e 31 :ﬁ,"‘ﬂ:e_.,“V‘Je".;}én’-?%%a‘n"”m'ﬁ’?ak"" 2 all these change§ here has been just like WPEG’s strategy, especially when Bar-
. 5 7 Phil Collins, Another Day In Paradise moving around. I've been introduced to Lee ry Mayo took over as owner/consultant,
1 1 Paula Abdul, (It's Just) The Way That 6 2 Richard Marx, Angelia N
2 1 ﬁ%rgo::{;&tﬂg ;;;zﬁ"x[hm — AL L R— Michaels, Joe Dorton, J.C. Floyd, Don Kel-  was to “pull off the Hall & Qates and Infor-
S (s arty vy Tnp el 2 o Gramm, st'«ngnxm You And Me ly, and Barry Mayo, and I haven’t worked mation Society records and be as black as
0 A ic olton, How Ul . o g
g g ;;;,;Cgm DT, ety Beat Of My H I I3 Taykr Dayne, Wih Every Beal 0f My ~ P.D.: Tom Hutyler anywhere else.” we possibly could. We knew Kiss couldn’t
BB sl sl (eatom a'fam Wheser), 1521 Sou I Sou) (Featuring Caron Wheeler), } ?Q‘i o D3, Wih Every Beay OF My In his eight years at urban WPEG (Pow-  follow us down that road and we proved to
1 10 BonJovi, Lvng InSin 131 Janet Jackstn. Ryt Natin " L e o er 98) Charlotte, N.C., which include two be right. They were sitting there with only
11 11 Belinda Carlise, Leave A Light On 16 17 Don Henley, The Uast Worthless Evenin 5 Michael Dah?alzmve“tstl)' NTJ'&.?"A[ Al g g : : : :
1212 Jody Walley, bverthng " 718 e Bunny A Toe Mastermaes, Swn H B sl rotng A A stints as PD, Michael Saunders has been their white audience and in Charlotte there
W14 Janel Jacksan, Rhythm Nation- 1§ F Frince (with Sheena Laston), The Arms 7 19 Linda Ronstat (Featuring Aaron Nev through five PDs, four GMs, and at least were other stations to serve whites.”
ISR CTtenfuy ThelLact Worthede ke 228 ot Stewart, Downlown Train 9 Dapl et e e :{owlgﬁ Evenin three consultants, depending on how you (Although not as many as one might ex-
Db e e sumosad o 2208 2T Unctitondtsd(Fsatung Aaronihes Sl paniin e count. In his first management life, pect. When Mark Shands took over as
B 1 T Dont Slse You Eyes A5 Young ML, Bust A Move Bon Jovi, Living In Sin Saunders had an industry image as a nice 'WCKZ'’s PD, Kiss began playing some pop
21 21 Great White. The Angel Son oe ocker' When The Night Comes Janet Jackson, Rhythm Nation
2l 2L Great Whie, The Angel Song % 12 Poco, Call It Love Madonna, Oh Father guy who somehow became PD, not as a  ballads. When top 40 WBCY became AC
. 1ke Jesse James 27 31 Cher, Just Like Jesse James Michael Bolton, How Am | Supposed To . . .
23 23 Technotronic Fealuring Felly, Pump Up 28 s €l ZNuf, New Thog Tesla, Love Son heavyweight programmer. So a lot of peo- WBT-FM, Kiss went further, adding rec-
g g ggu;xaMBCng{-ncT'Ralg%";ce 29 EX  Chicago, What Kind Of Man Would | Be? Jive Bunny And&lhe Mastermixers, Swin 1 ised when S d b ds by Ali C d .
) B SOl R X B Eddie Money, Peace In Our Time Cher, Just Like Jesce James ple were surprised when Saunders became  ords by Alice Cooper and cutting back,
b ! id Row, : : .
Z1 7 fod Stowart Downtown Tran A = Tom Pely el Toe Chcker When The Might Gomesce PD again. And when WPEG successfully somewhat, on their urban material. How
@ 3 Tom petty, Free Falin & g s,.’,ﬁ:'g, ,{é,‘ui,, §§,’,'1,°.,6?{’i,§1,2 Gl é‘:ﬁ,,f;’,’,“,n'“;,’gg','?;},:";",;'gg,ﬁ,"g Ne fended off Jerry Clifton-consulted cross-  far they’ve backed off is a matter of inter-
BB Joe Cocher Vggglnrwevii&%hco(j&?es B EX toung WE, Prncpals Offce T:,h:n:a;n?cnoi:m; gyr?lly, pump Up over station WCKZ (Kiss 102). In the sum-  pretation. Saunders considers Kiss out of
Lechmtrank et : . . o .
R &‘H?fa;n' Lo oy T rohe 5‘3’; wed:;.ao" {ﬁ:r‘]} ;?ﬂ N, mer (;Xﬁrbm;‘on, }YVIPEG was in second place, Fhe fformat,. but at this writing, that station
" atle! erything -
X DX Lo G, ot Beeer ou g e rom ; ge:e A ing upEl L lsl. . v:; ile Kdlss_ twetnt 3.58.7. - is ‘s‘%ﬂl playm{g Ba}byftace al(tintl}r]n cuts.) d
BB QoS Py iy O 3 5 L 00 ven Saunders admits to being a little iss was leaning toward the young end.
EXQE X OIBseTL|DUNE ok T akeEl - Babyface, Tender Lover surprised. “I thought I'd be a jock some- We were going after 25-54. Through re-
X EX  Kess Hide Your H 'n Tina Turner, Steamy Windows : )
EXQEX Qe Hide YourjHcar N ;aou(llecamk, | Lve By The Groove where in another market now,” he says. search, I found out that the battle was go-
d f a rue, Kicksta r . 9 .
St 1L°“'53 R "‘P-Dﬁ- Lz‘"fmdf*be” I s’l'mme{ee.“sf nMc'iU L?‘k%yt;]u: “After I started programming, [ had the ing to be in between. Whoever won 18-34
N vollins, Another Da! aradise i : T T T : T
2§ pnce a(.:.v,'.'."fu';’i'é'&héﬁ" The Ams Tears For Fears, Woman In Chains feeling I’d be PD again, but I didn’t know if  was going to win the war,” Saunders says.
. ou Gr. L Wi u 2 o
WLDI g?g § & Keun Page. Dot St e Qut e it would be here.” Accordingly, WPEG be-
» R e R e tard Place Saunders grew up in came fairly up-tempo at
g {z E’:;it;&%;?hv%hmmecrwve nearby Chester, S.C. | dt most times. “‘I used to
- i "Nutf, New Thin, 1 1 1 1
Colulmbuzs _— m:n.'?g'gf}r:er:s?btns io) L3} Ene ety NewThiog When his high school wante (o] Step think our middays
25 Phil Colns, Another Day In Paradise 1o Stewariiownioanitiain S teacher brought the PD should be laid back, but
TR AL e e That 1 iy erl.'vfekm)dn'? Start The Fire Cincinnati P.D.: Dave Allen and MD of local day- own perore gOt our last study [surprised
5 4 Gloria Estefan, Get 0On Your Feet 15 20 To:.r'Peus ,;y:e aﬂ?ﬂ'ames ; % [m'dacog:,':fstﬁgft?ﬁa?ﬂfur:; E’ﬁﬂsiev. timer WGCD to his ra- = ] me] People here are
6 5 Richard Marx, Angelia 16 22 Michael Morales, | Don't Know e . P m butt Whl ed : T
719 Taylor Dayne, le-fveEBV;e iBeat(Oly 1 18 Jox Cocker, Wheh The Mght Comes 35 Billy Joel, We Didn't Start The Fire dio/TV course, ‘‘they y pp used to up-tempo radio.
lg 1% ggﬂnjdoawCaLrllvllsTg ILneava:A Light O %3 g [V)O" Heale .ghe'Lis:nWorthless Evenin g g ;ai.‘:i“v’,‘,?ﬁﬁ"gﬁ';,f,;'{f' nTr{;eW;:inThat needed somebody part- This is what WPEG
" (] .C., jove . o . 5 .
oo bz.ilgr:rdmf&nscti:&tswmr:ff: il 1l gno.'fﬁngcsga;,"rsoucn M:e'TonigGht , S e e o A | aupposed To time, and my instructor sounds like in p.m. drive:
L3 14 Linds Ronsadh {Featurg Aaron Nev T1 A oot poners: Higher Groun A2 g toung HicKBstialowe told them I had the best enunciation in the  Janet Jackson, “Rhythm Nation”’; Miki
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When Saunders arrived at WPEG in

7

22 Joe Cocker, When The Night Comes 30 Michael Darian, Wab It Nofhing At Al .
19 19 Prince (With Sheena £aston), The Arms 31 Saraya, Baqck To The Bullet 8 }g %2 %‘:S'm'ﬁ"'::%':fs Lsalsllg::'o[;tavélg;s Evenin
20 20 Michaef Damian, Was It Nothing At All 34 Fine oun%‘Canmhals, I'm Not The Man 16 19 janelDackson, Rhythm N

33 Melissa Etheridge, No Souvenirs 17 18 PaulC K, | Live By The G . A N A 3 h )
36 Soul I Soul (Featuring Caron Wheeler), 18 24 Madonma, OR Father o 1982, it was still largely automated; in his  Hype”; Stephanie Mills, “Home"’; Keisha
33 25 Bon Jovi Living In Sin 19 21 Bon Jovi, Living In Sin . : “ % 2 ) e
3 EX Neneh Cherry, Heart ) 20 22 Rolling Stones. Rock And A Hard Place first job, overnights, “all I had to do was Jackson, “Hot Little Love Affair’; Chuckii
35 EX  Eddie Money, Peace In Our Time 21 23 Cher, Just Like Jesse James . “ 1y .
% 18 Pauia Aodul (I Jush The Way That 2 % Soull Soul (Featuring Caran Whecle), plug in the local elements and let the com- Booker, “Turned Away’”’; Angela Win-
8 \Bvelinda(%grﬂsle{_ LeaVE:A Lght On B B e R i puter go.” A year later he moved to p.m.  bush, “It’s The Real Thing”; and Jody Wat-
arrant, Sometimes e es : . .
Cleveland PD: Cat Thomas | 40 38 Linda Ronstadt (Featuring Aaron Nev A 2:',’3,‘,?,{‘,,{'};,%‘;-’;"&(12;,‘," drive, then to nights, then back to after- ley, “Everything.”
L4 iy Jost we Didyt Start The Fire e T Light on . noons. Then he became MD. By that time, WPEG has been fortunate to hold on to
S % Mo Blome it on She Ran g D el “We were consulted by Century 21, which morning man Skip Murphy, whom
2 Aot o Rgela §] 34 Frince cHith Sheera Exston The arms suggested I become PD. So I became PD  Saunders calls “basically another Tom
e i Eyes 38 Sﬁi'é"nﬁ??.?.f'-rr?ﬁ"iﬁié“ Ray Charles & with no real experience.” Joyner. If he were in a larger market,
I mc;'rm"*bgq"(‘p;'gg; paradee by, | San Diego P.D.: Garry Wall | 35— Seduction. Two To Make It Right WPEG didn’t have a very good image in  you'd read about him just as often.” But
10 10 Great White, The Angel ' 1 2 Soul Il Soul (Featuring Caron Wheeler), ’ 2 g ’ :
11 13 Don Henley The Last Worlhiess Evenin 2 The 2 Live Crew, Me So Horny the early '80s. Like a.lot of urban FMs with ~ Murphy ha_lsn t left town, despite at leas.t a
1212 Ghoria Estefan, Get On Your Feet i MilliV aoii, Siamell tlOnNThelRain a format monopoly, it was loosely format- few recruitment attempts. “It seems like
13- 15 Taylor Dayne, With Every Beat Of sen? H ; }Khnﬂ'rvomcLFeawaanFe"y. Pump Up R ’ N . )
14 16 Michae! Bolton, How Am | Suppased To H 1ana, It You Leave e Now ted with a long playlist. By the time he’s really happy here. You would expect
15 18 New Kids On The Block, This Gne’s For ana, | Want You N .
16 17 Skid Row, | Remember You 711 Seduction Two To Make It Right Saunders became PD, and Kelly & Floyd him to have a tremendous ego, but he still
17 21 Lou Gramm, Just Between You And Me 8 10 jody Watley, E"’g'"'“i 9 g o . .
18 13 Bon Jovi, Living In Sin 9 6§ TheB-52's, Love Shack came in as consultants, its reputation was  does the things he did before he came to
19 20 Whitesnake, Fool For Your Lovmkee 10 13 Linda Ronstadt Qeatunng Aaron Nev . . b h f f Ch l H h l b d
20 31 Soul Il Soul (Featuring Caron Wheeler), 11 Patti LaBelle, If You Asked Me To (Fr improving, but not enough for format arlotte. His parents have a gospel ban
21 22 Madonna, Oh Father 1215 Janet Jackson, Rhythm Natmno , tch to st talk ibout hat wo ld in Hicko de e S d q he’
2 24 Kevin p.,g:‘ Don't Shut Me Out }2 | 2:1:«'(7'4;3'{ O?GTh;‘,::énmst ne’s For watchers A S op g aboutl what wou in n1c I'y ?.n ( very .sunday morm.ng e's
%22 gng E%TL,E;S;;';;;},‘;?;‘;%;;F;; o 1518 P Colins another Day i Paracise happen to it if a new urban FM came along. there”smgmg in church and playing the
% 29 Cher, Just Like Jesce James, s Moherle NoMorsles | _About seven months before WCKZ  bass. .
2722y Fliucel WithiSheenaiEaston) AlhelAms 15 2 Toyor Darre, Wi Euary Beat Of My signed on, Saunders says, “I was hearing With WCKZ moving toward the center,
2 30 Saraya, Back To The Bullet 2R 22 enacel(Withi Shetna Faslon) through the grapevine that we were going  will WPEG expand and try to pick up some
30 EX Rolling Stones, Rock And A Hard Place 21 24 Tony LeMans, Forever More e o p . 4 “
31 32 Bonham, Wait For You 22 sy ichasl|Boitan HowlAmiiiSupostecin to have some competition. So I told my GM  of Kiss’ white R&B partisans? “For now
32 33 Fine Young Cannibals. 'm Not The Man 23 12 Janet Jackson, Miss You Much 0 . ot or
$ @ fod Stewart Dowtlown Tran 2 o LSRR 1 wanted to step down so I could learn as  we’re going to sit tight and make sure they
3 % :é?f,'m‘mf:-g?r“.:S‘F;’ : ""U Il Bfipiovng MCS Frmcipats ot much as I could about programming before  aren’t playing mind games. Once we deter-
. m"ﬂﬁ%ﬁ&'ﬁ?ﬁg b Pump Up B I The Cure, love Song I got my butt whipped by another station mine that it is really the direction they're
A — Depeche , Personal Jesus 29 EX D.Mob, C'Mon And Get My Love d £ d to st d ,, . . 1 k decisi 1 think
A Expose, Tell Me Why % 2 Do Sushre | and was forced to step down anyway. going in, we'll make a decision. in
B T PRl T A Dino, Never 2 Much Of You Saunders became APD. Veteran urban  white listeners will come here simply be-
EX EX Fiona (Duef With Kip Winger), Everyth programmer/air talent Roshon Vance be- cause they want to.” SEAN ROSS
292 BILLBOARD DECEMBER 9, 1989

www.americanradiohistorv.com


www.americanradiohistory.com

| Lau. - ‘
Notas | - -

by Carlos Agudelo

HBO/CINEMAX is focusing on the U.S. Latin market,
which is being targeted carefully via special productions
and movies with particular appeal for Latin audiences.
One such production is the recent Cinemax Latino Ses-
sion, filmed live in August and broadcast in November.
It featured such well-known names as Poncho San-
chez, Carlos Santana, Jerry Garcia, Tito Puente, Celia
Cruz, Linda Ronstadt, and Rubén Blades. Latin films
that have been programmed recently include “La His-
toria Oficial,” “Camila,” and “El Norte,” as well as
“Dead Man Out,” in which Blades shares the bill with
Danny Glover. Currently, HBO/Cinemax broadcasts
some 20 Spanish-language titles to 30 markets across
the country, among them first-rate films like “Platoon,”
“The Accused,” “The Milagro Beanfield War,” “Salva-
dor,” and “The Witches Of Eastwick.” Also in the HBO/
Cinemax game plan are boxing matches narrated in
Spanish, including championship bouts by Mike Tyson
and Julio César Chavez.

MEXICAN SENSATION YURI is singing with none
other than actor Don Johnson as part of his recent al-
bum “Let It Roll.” The song, titled “A Better Place,” has
a Spanish-language and a bilingual version, both being
released to the Hispanic market in the U.S. by CBS ...
The other hot duet is a Julio Iglesias/Placido Domingo
tune, “Sofiadores De Espafia,” part of Domingo’s album
of the same name (CBS). Interestingly, this is Domin-
go’s first full incursion into the ballad arena, with the
songs on the album composed by romantic balladeer
Manuel Alejandro, long considered one of the foremost
exponents of the genre ... The anti-drug song “Hay Mil
Mundos Diferentes” is being released in México and will

soon appear in the U.S. and the rest of Latin America,
according to its producers, the Mexican firm FFI, head-
ed by Frank J.P. Segura. The tune features Daniela
Romo, Yuri, Tatiana, Pandora, Jorge Muiiiz, Franco
De Vita, Mijares, and Lorenzo Antonio. A video accom-
panies the song, with an album expected soon . .. Sono-
tone, the independent company based in Miami, has en-
tered into licensing/distribution pacts with the labels
Bronco (Bobby Valentin), Viva (Proyecto Puerto Rico,
Dagmar, Rafu Warner), Fama (the Katraska Family),
WM (Walter Mercado), Mirca, and Trouble (Belkis
Concepcién, Anthony Rios), as part of the new course
being plotted by the company in the past two months.

FOR WEEK ENDING DECEMBER 9, 1989

Billboard.

©Copyright 1989, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written

permission of the publisher.
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HBO/Cinemax is focusing
on the U.S. Latin market

CUENTAME

The firm recently celebrated the opening of its Puerto
Rico office with the unveiling of its revamped lineup, in-
cluding promising Venezuelan singer Eliza Rego ...
BMG Latin is pursuing a distribution agreement with
Karen Records, the Dominican label whose premier act
is the merengue band 4.40, headed by Juan Luis Guerra
... The U.S. is preparing for the full blast of Lambada—
the name of both a song performed by the group
Kaoma and a dance rhythm from Brazil. The wave
should be hitting the mainland now, preceded by what
CBS claims is the biggest-selling European single in the
company’s history: 3.4 million units. The tune is so hot,
in fact, that East Germans were reported dancing to it
on the newly liberated streets of East Berlin during the
opening of the infamous Wall in November. Inspired by
salsa, rock, foro, and capoeira, the dance is said to be
sultrier than “Dirty Dancing.” Meanwhile, alternative
and cover versions are springing up everywhere. The
Kaoma album released by Epic in November has such
tunes as “Lambareggae,” “Lambamor,” “Lamba Cari-
be,” and “Dan¢ando Lambada.”
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by Bob Darden

0NE OF CONTEMPORARY Christian music’s first
best-sellers was Evie’s “Come On, Ring Those Bells.”
Since that time, Christmas releases have been a main-
stay in the marketplace. Amy Grant’s platinum “A
Christmas Album” is one of the top-selling yule albums
of all time. Sandi Patti’s “The Gift Goes On” isn’t too
far behind it. Last year, Larnelle Harris’ ‘“‘Christmas”
album not only outsold some of his regular releases, it
won all kinds of industry awards. And the Sparrow
Christmas album “Home For The Holidays” was one of
the year’s best, regardless of genre.

It’s a natural pairing—Christian artists performing
Christmas music. It's one of the few times of the year
when even the most secular listener will allow some-
thing even nominally religious into his or her life. And
even a hardcore anti-Christmas Scrooge would have
trouble hum-bugging Michael W. Smith’s “Christmas,”
which entered the chart at No. 18 and should join
Grant’s as one of the most popular seasonal releases.

“This is something I've been wanting to do a long
time,” Smith says from somewhere on the road during
his current tour. “It just wasn’t the right time before. At
first I thought I'd do a traditional Christmas album with
the popular hymns and songs. But eventually I knew
what I had to do: It had to be original tunes.”

“Christmas” is full of other surprises as well. The
trademark bouncy, state-of-the-art pop tunes have been
replaced by gorgeous, majestic, heavily orchestrated (by
Ron Huff) anthems, including “Christ The Messiah,”
which sounds like an instant classic.

“‘Christ The Messiah’ was my favorite when I first
wrote it,” Smith says. “But Ron and [ had a real strug-
gle with it after that. It has the toughest arrangement

YOL. PORTI
n 2 20 15 C&?s ANDITA MONGE
& HAWAI
B |16 | e | o | EABEORYZ,
24 2 28 3 \I&EAIE%IJEUEL SEPARADOS
. . @| 2 | — | 2 | FRANKIERUIZ TUERES
and mixing it gave us fits. Now it is really my least fa- TH-RODVEN
vorite. I mean, we rewrote the arrangement two or 9 |3 |9 | YR # NO PUEDO MAS
three times. To me, it doesn’t have the punch of the oth-
4 . UNA MUNEC
er cuts, even though the response from radio has been 27 | 19 | 16 | 12 | SILBERTO SANTARROSA TENGO A
very favorable. As for the ot,hers,‘some are2to3 years % &% HOT SHOT DEBUT* * %
old. I wrote ‘First Snowfall’ during ‘The Big Picture NEWD | 1 | MARISELA DEMASIADO TARDE
tour. I write the same way every time. I just don't sit o
down and think, ‘This song is going to be for Christmas’ 2 | 14 | — | 2 | DANIELAROMO QUIERO AMANECER CON ALGUIEN
or ‘This song is going to be for Amy.’ ? % | 28 | 35 | 5 | LAPATRULLA15 LA NEGRA
A&M, which distributes Reunion Records, has only RINGO
lately been giving Smith a push in the mainstream mar- 31 | 33 | 25 | 4 | BRONCO UN FIN SEMANA
ketplace. He was featured in a front-cover ad in Bill- YURI IMPOSIBLE AMARTE COMO YO
board on Oct. 21—a rarity for a contemporary Christian 3 | 29|32 | 8 | ces
- - 33 30 18 25 géSCARLOS/V. FERNANDEZ AUNQUE MAL PAGUEN ELLAS
Smlth scores a hOllday | 32 | 3| 6 | LUPITADALESSIO TIEMPO DE ROSAS
classic with Reunion album | (G| Newp | 1 | DAV PasON AHORA TENGO GANAS
36 36 L37 2 M{%&ISELA Y VOY HACER FELIZ
artist. His “I 2 (Eye)” tour is reaping handsome publicity
. YOLANDITA MONGE ACARICIAME
and box office rewards. He has done the Universal Am- @D | NEWD 1| css
pitheater, Tower Records, and various TV spots, includ- 8| 3|2 | 2 pl\guccusl. GALLARDO YO FUI EL SEGUNDO EN TU VIDA
ing “The Today Show” and “Good Morning America.” 5 ”0:::"; JENG OUEDE R
However, some insiders suggest that A&M is leery of 39 | 31 | 38 | 6 | BRONC Q Q
pushing “Christmas” so close on the heels of “I 2 @ | 35 | — | 2 | MILLIEYLOSVECINOS CALIMIN Y CHULUMEIN
(Eye)’—which is only now picking up significant main- e

stream sales after nearly 70 weeks on the charts.

“That may be so, I don’t know if the ‘Christmas’ al-
bum is going to make that much difference in the secu-
lar market coming out so late anyway,” Smith admits.
“A&M may see some conflict there now that the ‘I 2
(Eye)’ tour is really smoking and we're getting some ma-
jor invitations. Hopefully, people in the mainstream
market will like it—if they get to hear it.

“If not, that's OK. Amy’s Christmas album is plati-
num and she did the ‘Christmas In Washington’ special.
Five years ago, I'd be chomping at the bit to replicate
that. Now, I'm just thankful God gave me a chance to do
this record. It prepubbed like 100,000 units in October,
so it has a chance to be a huge record over the next cou-
ple of years. I think it has a chance to sell for a long
time. But if not, that’s OK, too.”

O Products with the greatest airplay gains this week. ® Video clip availability. Chart is compiled weekly.

but appears in the magazine bi-weekly.

MONARREZ AND ANALI CAPTURE SONGWRITING AWARD

(Continued from page 10)

dez were named third-place win-
ners.

The winners were determined by
a phalanx of Latin stars, including
Lola Beltran, Emilio Estefan, Ro-
berto Livi, Angela Carrasco, Celia
Cruz, and Silvia Pinal.

Hosted by Univision’s Lucy Per-
eda and Chilean TV personality An-
tonio Vodanovic, the festival was
televised live from the James L.

McKnight Convention Center. The
three-hour telecast was highlighted
by performances by top Mexican
singer Emmanuel, rock singer Yuri,
and Brazilian entertainer Xuxa.
The participants had advanced to
the finals by winning OTI song fes-
tivals in their respective countries.

Ramiro Burr is a San Antonio,
Texas-based free-lance writer.
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Their Prerogative. Superstar Bobby
Brown, center, takes a moment to
pose with the first recipients of his
United Negro Coliege Fund
scholarship, Jakki Sears and
Lawrence Uzocukwu of New York’s
Julia Richmond High School. (Photo:
Chuck Pulin)

Despite Glut, Rap Remains A Viable Genre

BY WILLIAM V. FRANCIS

NEW YORK The rap market con-
tinues to be viewed as a profitable
venture by both major and inde-
pendent labels, despite a glut of
product caused by major labels
rushing to sign rap acts.

With rap artists typically ac-
counting for between seven and 10
albums in the top 10 of Billboard’s
Hot Black Albums chart and re-
sponsible for seven gold and six
platinum albums in the top 100,
most often without substantial air-
play, it is no wonder the majors are
eager to gobble up as much as they
can of the lucrative rap pie, once
feasted on almost exclusively by
independent labels.

“They went way overboard in
signing rap acts,”” says Russell
Simmons, president and founder

of Def Jam Records. “But worse
than that, they signed way too
many bad rap acts. They're inter-
fering with the marketplace that
we're trying to build.”

Benny Medina, Warner Bros. VP
of A&R, black music, strongly ech-
oes Simmons. ‘‘The retail area has
been inundated with records and
artists whose names mean nothing
and whose products mean nothing
because the record company com-
mitment that was made to them
meant nothing.”

Ruben Rodriguez, senior VP,
black music, at Columbia Records,
suggests that many major labels
are now playing catch-up. “We
were the first to actually sign a
major rap label—that was Def
Jam. Of course, a lot of other com-
panies saw what we accomplished
in breaking an L.L. Cool J, and

now they want to do the same.”
The rash of signings and the rel-
atively small number of A&R
staffers who are well versed in rap
has meant that some major labels

‘I don’t want to see
rap get so diluted
thatit’s not a
threat any more’

THE BEST THINGS about attending my first
Young Black Programmers’ Coalition conference
in Houston two weeks ago were meeting many of
the black radio people from across the country, of
course, and hearing about the realities of running a
black-targeted station. The highlight of the confer-
ence for many was the Saturday workshop titled
“Urban, Churban, Or Black Music.” It was Virgin
Records’ VP of black music, Sharon Heyward, who
made the strongest statement about the current

Virgin’s Sharon Heyward Urges Black Radio To Open Up

Churban Dehate Churns At YBPC Confah

the ‘Silent Assassin’ album by Sly & Robbie with
KRS-One. That is a bad album—the beats, the
rhythm. African drums—are we going to let white
people take this? This is us/ We’ve got to open up.”
Sister Heyward preached. And it couldn’t be better
said.

7]

I KIND OF LIKE working with people, and don’t
necessarily like going it alone,” says new solo artist
Caron Wheeler, lately a featured vocalist with Soul

i II Soul and now with an

state of black radio and

garnered the most ap-
plause. For those who

Rhythm
and the

could not be in Houston
Blues

Nov. 18, I thought I'd
share her comments:
“I’'m not into churban
per se, and the only rea-
son that I'm not is not
because of what it rep-
resents, because I think

upcoming album on
EMI. “But because of
the situation, sometimes
you must go reluctantly
to express yourself.”
The singer/songwriter
who was recently the fo-
cus of a hot label bidding
war says she signed
> | with EMI “because of
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music belongs to all peo-
ple. But typically chur-
ban has represented a raping of black music. Now I
travel a lot and I was just in D.C., and it just hurts
my heart to go into a black concert at Howard Univ.
and watch the kids rock to the jock on [white pro-
grammed] WPGC everywhere I went. But the rea-
son why 'PGC is winning is because black radio has
pigeonholed themselves into this corner. We have
got to open up. I hate to be rude, but you’re fucking
yourselves. You look around and you don’t want
churban and you're grumbling. You’re grumbling
because you won't play the music that the street and
the younger demographics want to hear. You can
keep rocking and you can keep that traditional black
philosophy like that, but the music is broad. I'm try-
ing to figure out how you all are going to get to
world music, because world music is about to come
in and we’re still going to be messing around with
half of you still not playing rap, which when you
look at the sales of rap—! I'm 37 years old. There are
lots of rap records that I like. I was riding this morn-
ing and Queen Latifah came on and [ was like—
yeah! How could we not play a music that is so popu-
lar in the street? How can records go gold and plati-
num without half of you being on it? How can a rec-
ord go up the chart and stop at [No.] 35 and be a
platinum record if people don’t want to hear it?
Someone called to my attention on the plane about
Tracy Chapman. I'm telling you, black radio—you
all ought to stick your heads in the sand. To not be
playing a woman who's singing that kind of music
about the future, about us! Just in terms of music,
we've got to be bigger. Reggae music—I listened to

by Janine McAdams

the freedom I'm al.
lowed. Also, their tenaci-
ty; they were determined. They made up their minds
how they would operate on my behalf.” She says her
new album, expected in the spring, will contain
tracks reminiscent of the Soul II Soul sound, with
more emphasis on Jamaican dance hall and African
rhythms, and is working with Jamaican, African,
and British producers. *I’'m looking to expand on
what other artists have done,” she says,

NOW PLAYING: When folks flocked to New
York’s Apollo Theatre Nov. 24, they were ready to
get up on the down stroke and wade knee-deep in the
funk. But was anybody really prepared for the unre
lenting energy of George Clinton & the P-Funk All
Stars? Before the curtain was even hoisted, the
band slid into ‘““Chocolate City” for a sound check
and galvanized the audience into a sing-along, clap-
along jam. The frenzy mounted throughout the
three-hour show; the band appeared onstage as if it
was a basement rehearsal studio, with chops up to
par and “Ain’t nothin’ but a party, y’all” their rally.-
ing cry. Through “Flashlight,” “Maggot Brain,"
“(Not Just) Knee Deep,” “One Nation Under A
Groove,” and much more, band members held up cue
cards on a flip chart that offered instructions, com-
mentary, jokes, and cartoons. Among the best: “Me,
My Sign And I" during “Knee Deep,” ““A Tisket A
Tasket A Condom Or A Basket,” “We So Horny”
during a Horny Horns solo (featuring Maceo
Parker), and “THINK” as Clinton made the audi-
ence chant: “Think—it’s not illegal yet.” The inten-

(Continued on page 29)

are having a hard time breaking
acts and then getting less-than-im-
pressive results when they do. It
has also meant more mediocre rap
product reaching retail and radio.

Says Simmons: ““The conse-
quence of the major labels chasing
the bad records and getting them
on the charts is that instead of the
good records getting where they
have to go, people are exposed to a
lot of bad records. It’s going to
turn a lot of people off to rap. It
has already, the same way disco
turned people off.”

Any major label strategy for rap
music should involve having the
right people making decisions,
says Medina, who was instrumen-
tal in bringing to Warner Bros. the
Cold Chillin’ label, with its stable
of hit makers like Big Daddy Kane
and Biz Markie. ““For the most
part, a lot of the major companies
didn’t have a strategy or didn’t
have a lot of information or knowl-
edge about the busines that they
were getting into. They look
around and see Def Jam and Deli-
cious Vinyl and they say, ‘Damn,

this stuff is blowing up. We need
to get some of this.” You need to
get people who know what ‘some
of this’ is.”

Arista’s Troy Shelton, national
director, special projects, R&B
promotions, adds: ‘“Everybody is
not up on what real rap is. It is
more than a beat and a rhyme. |
see radio not being as receptive to
rap, because there is so much of it;
it doesn’t make a difference if they
don’t play it. It’s not special any-
more.”’

There is additional concern that
rap may become diluted as black
radio continues to turn a deaf ear
to the form while pop radio and
video outlets such as “Yo! MTV
Raps” play more. “My concern is
that we're going to lose this black
vehicle to other sources of the me-
dia,” says Shelton. “I’'m not saying
that it should just be a black thing,
but this music brings certain
things with it—a dress, a state of
mind. I think the state of mind
should be like it has always been.”

Sean Carasov, Jive Records’
manager of rap A&R, who grew up
in England and saw the rise and
fall of punk music, sees similar-
ities between the two forms.
““Punk was just like rap is—it
started out underground and dan-
gerous and threatening to the
mainstream, and all of a sudden
it's watered down. I don’t want to
see rap get so diluted by becoming
mainstream that it's not a threat
anymore.”

Next week, we'll learn what strat-
egies majors are employing to
beat the odds and score rap hits.

Billboard POWER PLAYLISTS

Sample Playlists of the Nation’s Largest Black Radio Stations

FOR WEEK ENDING
DECEMBER 9 1989

-

Howard crtdy Rt

Washington P.D.: Bobby Bennett

1 AnEeIa Winbush, 1t's The Real Thin,
2 Miki Howard, Ain't Nuthin’ In The World
3 Alyson Williams, Just Call My Name
12 The Main Ingredient, | Just Wanna Love You
6 Randy Crawford, Knockin' On Heaven's Door
8 The Isiey Brothers Featuring Ronald Isley, You'
9 Dionne Warwick And Jeffrey Osborne, Take Good C
10  David Peaston, Can |?
11  The Manhattans, Why You Wanna Love Me Like That
13 0'Jays, Sernous Hold On e
14 Richard Rogers, (I'll Be Your) Dream Lover
Patti LaBelle, Yo Mister
Babyface, Tender Lover
Barty White, Super Lover
Luther Vandross, Here And Now
Maze Featuriog Frankie Beverly,Silky Soul
Tyler Collins, Whatcha Gonna Do?
Foster/Mcelroy, Dr. Soul
The Temptations, S‘pecial
Janet Jackson, Rhy hm Nation
21 25 The Gap Band, All Of My Love
26  Sharon Bryant, Foolish Heart
Good Girls, Your Sweetness
24 30 Eric Gable, Love Has Got To Wait
25 23 By All Means, Let's Get It On
26 32 Entouch Featuring Keith Sweat, All Nite
2 33 Calloway, | Wanna Be Rich
28 34 Joe Barber, Curious
Sly And Robbie, Dance Hall
36 Club Nouveau, No Friend Of Mine
Shirley Brown With Bobby Womack, Ain’t Nothin L
32 38 Newkirk, | Desire
Technotronic Featuring Felly, Pump Up The Jam
40 RJ.S Latest Arrival, Rich Girls
DJ. Jazzy Jeft & The Fresh Prince, | Think | C
Regina Belle, Make it Like It Was
37 43 Leatis, Ooh Child
4 guincy Jones Featuring Ray Charles & Chaka Khan,
39 45 Abstrac, Right And Hype
After 7, Don't Cha’ Think
Timmy Gatling, Help
Milli Vanilli, Blame 1t O The Rain
Full Force, Friends B-4 Lovers
Charles Blackman, Special Part Of Me
Cheryl Lynn, Whatever It Takes
52  Stezo, Freak The Funk

S8 wmunoawmn—

Mica Paris, Don't Give Me Up

Sybil, Walk On B

52 58 Keisha Jackson, Hot Little Love Affair
Orange Juice Jones, Pipe Dreams

54 60 Christopher Williams, Promises,Promises

61  Will Clayton, | Wanna Be Where You Are
56 62 The Spinners, Heal Me

63  Chris McDaniel, Try Me
58 64 Jonathan Butler, It's So Hard To Let Go
5% 65 Rap")in Graany And D)), Len, Rock N Soul

Michael Cooper, Should Have Been You

Grandmaster Slice & lzzy Chill, Shall We Dance
Prince, Scandalous!

A6 —

Stanley Fields, You Me And He
Abd Surface, Can We Spend Some Time
AB5 Third World, Love Will Always Be There
Dallas P.D.: Michael Spears

Luther Vandross, Here And Now
Angela Winbush, It's The Real Thing
Alyson Williams, Just Call My Name
Miki Howard, Ain’t Nuthin’ In The World
Sharon Bryant, Foolish Heart
Ram? Crawford, Knockin' On Heaven's Door
D.J. Jazzy Jett & The Fresh Prince, | Think | C
The Main InEredienl, | Just Wanna Love You
Entouch Featuring Keith Sweat, All Nite
Good Girls, Your Sweetness
Tyler Collins, Whatcha Gonna Do?
Babyface, Tender Lover §
Maze Featuring Frankie Beverly, Silky Soul
After 7, Don't Cha' Think
The Gap Band, All Of My Love
Timmy Gatling, Help
Eric Gable, Love Has Got To Wait
Foster/Mcelroy, Dr. Soul
19 20 Quincy Jones Featuring Ray Charles & Chaka Khan,
20 22 full Force, Friends B-4 Lovers
Abstrac, Right And Hype
25 By All Means, Let's Get Jt On
23 26 David Peaston, Can I?
Patti LaBelle, Yo Mister
Wooten Brothers T?r My Love
% Regina Bele, Make It Like It Was
Janet Jackson, Rhythm Nation
Club Nouveau, No Friend Of Mine
32 Sait'n Pecpa, Xpression
33 Surface, Can We Spend Some Time
34 Calloway, | Wanna Be Rich
EX Rob Base, Turn It Qut
EX RubKeTumer, It's Gonna Be Alnght
EX  Micl i

KLUER

I'le, No More Lies
Michael Jjeffries And Karyn White, Not Thruough
Syhil, walk On By
Isley Brothers Featuring Ronald Isley, You'
Skyy, Real Love
Pnince, Scandalous!
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o . . X ENTOUCH VINTERTAINMENT 60858/ELEKTRA (9.98) (CD! ALL NITE
] 5 ] Compiled from a national sample of retail store - 37 [ 3 2 gy
[ S - | Z and one-stop sales reports. 51 NEW 1 JODY WATLEY mca 6343 (9.98) (CD) YOU WANNA DANCE WITH ME?
ES = 7] o =
= x :
2| 2| 5 |25 ARTIST TITLE 52 | 48 | 44 | 58 | M.C.HAMMER A caPiTOL 90924 (8.98) (CD) LET'S GET IT STARTED
= 3 o~ | 2O | LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)®
e 1 = 53 51 48 20 SUCCESS-N-EFFECT ON TOP 9002 (8.98) (CD) IN THA HOOD
JANET JACKSON 4 e e 54 | a4 | 41 | 20 | BOOGIE DOWN PRODUCTIONS & GHETTO MUSIC: THE BLUEPRINT OF HIP HOP
2 1 | 10 | asmzocoidon N 3 eeks atNo | JANET JACKSON'S RHYTHM NATION 1814 IV LIS /RCrE S8 D)
(55)| NEW ) 1 3RD BASS COLUMBIA FC 45415 (CD) THE CACTUS ALBUM
3 4 19 BABYFACE @ SOLAR FZ 45288/E.P.A. (CD) TENDER LOVER
3 . 2 I TR Ginia BELLE ColBiarcas367)10D) ARG 56 | 43 | 35 | 17 | CHRISTOPHER WILLIAMS GEFFEN 24220 (9.98) (CD) ADVENTURES IN PARADISE
MBIA FC44
JODY WATLEY @ 6276 (8.98) (CD; LARGER THAN LIFE
4 | 4 | 2 | 12 | MAZEFEATURING FRANKIE BEVERLY waRNER BROS. 25802 (9.98) (CD) SILKY SOUL 7 | 47 ] 50 ) 34 MCASZ70 (B 281 (D)
5 5 6 21 STEPHANIE MILLS ® wCA 6312 (9.98) (CD) HOME 58 62 92 4 TONY LEMANS PAISLEY PARK 25995/REPRISE (9.98) (CD) TONY LEMANS
@ 8 I 6 LUTHER VANDROSS THE BEST OF LUTHER VANDROSS: THE BEST OF LOVE 59 60 62 i VARIOUS ARTISTS iCHIBAN 1048 (8.98) (CD) NASTY BLUES
EPIC E2T 45320/E.PA (CD) :
6 | 54 | 66 | 6 | AWSOMEDRE & THE HARDCORE COMMITTEE YOU CAN'T HOLD ME BACK
@ 9 9 10 | M CLYTEFIRST PRIORITY 91304/ATLANTIC (CD) EYES ON THIS ERIORITY SZ114.(8.28) (CD)
2 1 7 |7 BB GEavy O, & THE BOYZ & ena2502598) €01 G TYME 81 | 93 | 5 | BARRY WHITE A&m5256 (8.98) (CD) THE MAN 1S BACK
TOWI I WH. NEED
9 10 8 11 YOUNG M.C. @ DELICIOUS VINYL 91309/ISLAND (9.98) (CD) STONE COLD RHYMIN' 62 66 i 4 L A TS AWMOTONN6280,(8 SIICD) LTS
10! 6 | 5 | 10 | BIGDADDYKANE COLD CHILLIN' 25941/REPRISE (9.98) (CD) 'S A BIG DADDY THING (8] 91 | — | 2 | ROXANNESHANTE COLOCHLLIV 25809/REPRISE (9.98) (CD) SRR
_ A
@ 11 14 6 BIZ MARKIE COLD CHILLIN' 26003/WARNER BROS. (9.98) (CD) THE BIZ NEVER SLEEPS 64 67 2 PYIALEMEARSUSHANDIS {31543 3 I(CO) BEYON DS DHEAM
12 12 13 10 SYBIL NEXT PLATEAU 1018 (8.98) (CD) SYBIL 65 61 72 5 MARVIN SEASE LONDON 838 593/POLYGRAM (CD) THE REAL DEAL
3| 15 | 18 | 6 | I1CE-Tsre 26028/ warner BrOS (9.98) (cD) THE ICEBERG/FREEDOM OF SPEECH . .. 66 | 46 | 42 |28y SOUNDTRACK MOTOWN 6272(9.96) (CD) DONERICEIIHING
% | 13 | 10 | 23 | SOULNSOUL A viran 1267 098 ©0) AR T NEWD | 1 | MAZEFEATURING FRANKIE BEVERLY CAPITOL 92810 (8.98) (CD) LIFELINES VOLUME |
A9 20 | 22 | 6 | ANGELAWINBUSH meRcuRY 838 866/POLYGRAM (CD) THE REAL THING 15 | = IR ARABIAN PRINCE OrPHEUS 75614/EW (8.98) (GD) BROTHER ARAB
16 17 17 21 PATTI LABELLE MCA 6292 (9.98) (CD) BE YOURSELF 69 58 51 27 CHUCKII BOOKER ATLANTIC 81947 (8.98) (CD) CHUCKII
THE ISLEY BROTHERS FEATURING RONALD ISLEY NEW 1 ROB BASE PROFILE 1285 (8.98) (CD} THE INCREDIBLE BASE
17 | 14 | 12 | 15 | waARNERBROS. 25940(9.98) (CD) SPEND THE NIGHT EWD
18 | 21 | 20 | 20 | THE 2UVE CREW @ skyvwaiker 107 9.98) (D) AS NASTY AS THEY WANNA BE 71 |56 [ 52 |[a68] PEABO BRYSON CAPTOL 90641 (9.98) (CD) e YEOVE
19 18 19 13 AFTER 7 VIRGIN 91061 (9.98) (CD) AFTER 7 72 52 39 74 BOBBY BROWN A5 MCA 42185 (9.98) (CD) DON'T BE CRUEL
20 | 16 | 16 | 22 | DAVIDPEASTON cerren 24228 (9.98) (cmy INTRODUCING . . . DAVID PEASTON 73 | 70 | 69 | 71 | PAULAABDUL A*VIRGIN 30943 (9.98) (CD) FOREVER YOUR GIRL
21 | 19 | 15 | 17 | THED.O.C. @ rumHLESS 91275/ATLANTIC (8.98) (CD)Y NO ONE CAN DO IT BETTER 74 | 91 | 3 | STEADY B vE 1284/RCA (8.98) (CD) GO STEADY
2 | 22 | 21 | 17 | EPMD @ FRESH 92012/SLEEPING BAG (9.98) (CD) UNFINISHED BUSINESS 75 | 59 | 49 | 22 | PRINCE A% WARNER BROS. 25936 (9.98) (CD) SOUNDTRACK: BATMAN
2| 23 | 27 | 29 | THEOIAYS ems0921 0,98 D) SR 85 | 99 | 3 | SLY&ROBBIE isLND 91277 (8.98) (CD) SILENT ASSASSIN
2% % 28 3 RVJE f’aﬂcﬁ?g%)ﬁ?{% FRESH PRINCE AND IN THIS CORNER 77 76 86 5 SHIRLEY BROWN MALACO 7451 (8.98) (CD) FIRE & ICE
(5| 8 | 33 | 5 | JERMAINE JACKSON aRisTA 8493 (9.98) (CD) DON'T TAKE IT PERSONAL 78 | 65 | 68 | 4 | BILLY OCEAN JVE1271/RCA(9.98) (CD) GREATEST HITS
2 | 24 | 24 | 11 | WRECKSN-EFFECT MOTOWN 6281 (8.98) (CD) WRECKS-N-EFFECT 79 | 69 | 64 | 12 | COOL CATLANTIC 82020 (8:98) (CD) | GOTTA HABIT
27 | 25 | 25 | 18 | ERIC GABLE ORPHEUS 75603/EMi (B.98) (CD) CAUGHT IN THE ACT 94 | 90 | 5 | JOEYGILMORE PanDISC 8807 (898) SO GOOD TO BE BAD
35 | 45 | 4 | RANDY CRAWFORD WARNER BROS. 26002 (9.98) (CD) RICH AND POOR 81 | 68 | 60 | 8 | FATBOYSTINPANAPPLE 838 867/POLYGRAM (CO) ONANDION
2 27 23 38 MILLI VANILL! A* ARISTA 8592 (9.98) (CD) GIRL YOU KNOW IT'S TRUE 82 71 65 20 CHUBB ROCK WITH HOWIE TEE SELECT 21631 (9.98) (CD) AND THE WINNERIS . ..
@ 30 | 38 5 SIR MIX-A-LOT NASTY MiX 70150 (9.98) (CD) SEMINAR 83 78 83 59 NEW KIDS ON THE BLOCK A5 COLUMBIA FC 40985 (CD) HANGIN' TOUGH
@GD| 39 | 4 4 MIKI HOWARD ATLANTIC 82024.(9.98) (CD) MIKI HOWARD 84 | 89 | 94 5 NEW KIDS ON THE BLOCK A COLUMBIA FC 45280 (CD) MERRY MERRY CHRISTMAS
32 | 29 | 30 | 6 | KASHIF arisa 8595 (8.98) o) KASHIF 85 | 82 | 84 | 4 | KEITHROBINSON ORPHEUS 75611 (8.98) (CD) PERFECT LOVE
33 32 37 37 ALYSON WILLIAMS DEF JAM FC 40515/COLUMBIA (CD) RAW 86 80 — 2 TERENCE TRENT D’ARBY COLUMBIA OC 45351 (CD) NEITHER FISH NOR FLESH
@ | e 3 QUEEN LATIFAH TOMMY BOY 1022 (8.98) (CD) ALL HAIL THE QUEEN 87 | 79 | 81 | 41 | N.WA. ARUTHLESS57102/PRIORITY (8.98) (CD) STRAIGHT OUTTA COMPTON
3% | 33 29 19 SHARON BRYANT WING 837 313/POLYGRAM (CD) HERE { AM 88 | 73 71 13 FULL FORCE COLUMBIA FC 45216 (CD) SMOOVE
36 34 31 18 BOBBY “BLUE"” BLAND MALACO 7450 (8.98) (CD) MIDNIGHT RUN 89 63 53 24 L.L. COOL J A DEF JAM OC 45172/COLUMBIA (CD) WALKING WITH A PANTHER
37 31 26 57 SURFACE @ COLUMBIA FC 44284 (CD) 2ND WAVE ) 72 74 6 TRACY CHAPMAN A ELEKTRA 60888 (CD) CROSSROADS
NEWD | 1 | BOBBYBROWN wca6342(9.98) (CD) DANCE! ... YA KNOW IT! 91 | 86 | 95 | 5 | DONALD-DRHYME SYNDICATE FE 45298/EPA. (CD) NOTORIOUS
39 37 36 13 THE TEMPTATIONS MOTOWN 6275 (8.98) (CD) SPECIAL 97 — 2 AFRO RICAN SKYYWALKER 109 (8.99) (CD) AG@INST ALL ODDS
4 | 36 | 40 33 SPECIAL ED PROFILE 1280 (8.98) (CD) YOUNGEST IN CHARGE 93 | 83 57 29 MILES JAYE ISLAND 91235 (8.98) (CD) IRRESISTIBLE
49 59 4 TROOP ATLANTIC 82035 (9.98) (CD) ATTITUDE | 94 77 77 11 MELLOW MAN ACE CAPITOL 91295 (9.98) (CD) ESCAPE FROM HAVANA
42 | 38 3 10 | ZAPPREPRISE 25807 (9.98) (CD) v NEW) 1 THE GOOD GIRLS MOTOWN 6278 (8.98) (CD) ALL FOR YOUR LOVE
(@3)| 64 | — | 2 | THEGAPBAND capiroL 90799 (898) (D) ROUND TRIP 9% | 93 T _ | 2 | JamES 1T TAYLORMCA 6347 (9.98) €Oy MASTER OF THE GAME
84 | 42 | 47 | 8 | CHERYLLYNNvRGIN91254 (9.98) (CD) WHATEVER IT TAKES NEWD | 1 | THEMAIN INGREDIENT POLYDOR 841 249/POLYGRAM (CD) I JUST WANNA LOVE YOU
(85)| 50 | 58 | 12 | GUCCICREW i Guce 3314/HOT PRODUCTIONS (8.98) (CO) EVERYBODY WANTS SOME NEWD | 1 | WILLDOWNING ISLAND 91286 (9.98) (CD) COME TOGETHER AS ONE
46 45 43 7 S.0.S. BAND TABU FZ 44147 /E PA. (CD) DIAMOND IN THE RAW 99 99 98 ' M C. A.D.E. 4.SIGHT 5526 (8.98) (CD) HOW MUCH CAN YOU TAKE
47 40 32 26 KOOL MOE DEE ® 1ve 1182/RCA (9.98) (CD) KNOWLEDGE 1S KING 100 98 — 2 CLUB NOUVEAU WARNER BROS. 25991 (9.98) (CD)’ UNDER A NOUVEAU GROOVE
48 55 56 16 REDHEAD KINGPIN & THE F.B.1. VIRGIN 91269 (9.98) (CD) A SHADE Of RED OAlbums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with each additional million indicated by a
49 53 61 2 STEZO FRESH B2011/SLEEPING BAG (8.98) (CD) CRAZY NOISE numeral following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.
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Available on Island compact discs
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FOR WEEK ENDING DECEMBER 9, 1989

Billboard. Hot Black Singles SALES & AIRPLAY..

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each titie's composite position on the main Hot Black Singles chart.

>4 |2
ta] (]

1. SALES || AIRPLAY i
D |ty w =& | w = &
U258  TITLE ARTIST (83| |Z2|28] TIMLE ARTIST  [28
1 |1 | HERE AND NOW LUTHER VANDROSS | 1 1 |1 | HERE AND NOW LUTHER VANDROSS | 1
2 | 5 | IT'S THE REAL THING ANGELA WINBUSH | 2 2 | 3 | IT'S THE REAL THING ANGELA WINBUSH | 2
3 | 4 | KNOCKIN’ ON HEAVEN'S DOOR RANDY CRAWFORD | 4 3 [10] ALL OF MY LOVE THE GAP BAND | 5
4 | 8 | AIN'T NUTHIN' IN THE WORLD MIKI HOWARD | 3 4 | 6 | AIN'T NUTHIN' IN THE WORLD MIKI HOWARD | 3
5 | 6 | DR. SOUL FOSTER/MCELROY | 10 5 | 8 | TENDER LOVER BABYFACE | 6
6 |13 | TENDER LOVER BABYFACE | 6 6 | 4 | JUST CALL MY NAME ALYSON WILLIAMS | 7
7 |12 | ALL OF MY LOVE THE GAP BAND | 5 7 |11 | FOOLISH HEART SHARON BRYANT | 9
8 [ 7 | JUST CALL MY NAME ALYSON WILLIAMS | 7 8 KNOCKIN' ON HEAVEN'S DOOR RANDY CRAWFORD | 4
9 /15 ] YO MISTER PATT| L ABELLE | 8 9 |12 | YO MISTER PATTI LABELLE | 8
10 14| CANI? DAVID PEASTON | 14 10 [ 15 | RHYTHM NATION JANET JACKSON | 13
11| 2 | DON'T TAKE IT PERSONAL JERMAINE JACKSON | 20 11 [ 13 | 1 JUST WANNA LOVE YOU THE MAIN INGREDIENT | 17
12 { 20 | PUMP UP THE JAM TECHNOTRONIC FEATURING FELLY |19 12 [ 16 | LET'S GET IT ON BY ALL MEANS |11
13 [17 | LET'S GET IT ON BY ALL MEANS | 11 13| 2 | HOME STEPHANIE MILLS | 12
14 | 3 | HOME STEPHANIE MILLS | 12 14 |18 | SILKY SOUL MAZE FEATURING FRANKIE BEVERLY | 18
15 |18 | WHATCHA GONNA 00? TYLER COLLINS |15 15 17| CANI? DAVID PEASTON | 14
16 |19 | LOVE HAS GOT TO WAIT ERIC GABLE | 16 16 |19 | DR. SOUL ‘FOSTER/MCELROY 10
17 |21 | FOOLISH HEART SHARON BRYANT | 9 17 [ 24 | I'LL BE GOOD TO YOU QUINCY JONES | 24
18 | 22 | | THINK | CAN BEAT MIKE TYSON D.J. JAZZY JEFF | 23 18 | 22 | SERIOUS HOLD ON ME O'JAYS | 22
19 | 27 | RHYTHM NATION JANET JACKSON |13 19 [ 21 | LOVE HAS GOT TO WAIT ERIC GABLE | 16
20 |11 | SOMEBODY FOR ME HEAVY D. & THE BOYZ |31 20 | 27 | MAKE IT LIKE IT WAS REGINA BELLE | 25
21 | 9 | PERSONALITY KASHIF | 21 21 |25 | ALL NITE ENTOUCH FEATURING KEITH SWEAT | 27
22 110 | (DON'T U KNOW) 1 LOVE U CHUCKII BOOKER | 32 22 |28 | WHATCHA GONNA DO? TYLER COLLINS |15
23 | 28 | JUST A FRIEND BIZ MARKIE | 37 23 123 | YOU'LL NEVER WALK ALONE THE ISLEY BROTHERS | 29
24 |40 | SILKY SOUL MAZE FEATURING FRANKIE BEVERLY | 18 24 | 29 | REAL LOVE SKYY | 30
25 | 37 | 1 JUST WANNA LOVE YOU THE MAIN INGREDIENT | 17 25 | 26 | SUPER LOVER BARRY WHITE | 34
26 | — | SERIQUS HOLD ON ME O'JAYS |22 26 | 7 | EVERYTHING JODY WATLEY | 26
27 | — | CHA CHA CHA MC LYTE |45 27 [ 30 | | WANNA BE RICH CALLOWAY | 33
28 | 16 | EVERYTHING JODY WATLEY | 26 28 [ 31 | BLAME IT ON THE RAIN MILLI VANILLI | 28
29 | — | BLAME IT ON THE RAIN MILLI VANILLI | 28 29 | 5 | PERSONALITY KASHIF | 21
30 |— | PLL BE GOOD TO YOU QUINCY JONES | 24 30 | 35 | RIGHT AND HYPE ABSTRAC | 36
31 [— | MAKE IT LIKE IT WAS REGINA BELLE |25 31 |38 | SPECIAL THE TEMPTATIONS | 41
32 | 30 | ME SO HORNY THE 2 LIVE CREW | 60 32 | 37 | NO FRIEND OF MINE CLUB NOUVEAU | 40
33 [ 23 | NEW JACK SWING WRECKS-N-EFFECT | 61 33 | 40 | YOUR SWEETNESS R GOOD GIRLS | 42
34 {33 | BACK TO LIFE SOUL I SOUL_| 56 34 | — | WALK ON BY SYBIL | 38
35 | — | STEPPIN’ TO THE A.M. 3RD BASS | 58 35 | — | FRIENDS B-4 LOVERS FULL FORCE | 39
36 | — | YOU'LL NEVER WALK ALONE THE ISLEY BROTHERS | 29 36 {— | PUMP UP THE JAM TECHNOTRONIC FEATURING FELLY | 19
37 |— | ALL NITE ENTOUCH FEATURING KEITH SWEAT | 27 37 |36 | TEST OF TIME R WILL DOWNING | 35
38 |29 | DIDN'T | (BLOW YOUR MIND) NEW KIDS ON THE BLOCK | 47 38 | 20 | DON'T TAKE IT PERSONAL JERMAINE JACKSON | 20
39 {— | RICH GIRLS R.J.'S LATEST ARRIVAL | 44 39 | 34 | | THINK | CAN BEAT MIKE TYSON D.J. JAZZY JEFF | 23
40 | — | REAL LOVE SKYY |30 40 [ 39 | TAKE GOOD CARE OF YOU AND ME  WARWICK/OSBORNE | 46

©Copyright 1989, Biliboard Pubiications. Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means. electronic, mechanical, photocopying.

recording. or otherwise, without the prior written permission of the publisher.
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TITLE (Publisher - Licensing Org.) Sheet Music Dist.

AIN'T NOTHIN LIKE THE LOVIN WE GOT (Criterion,
ASCAP/Field Day, ASCAP)

AINT NUTHIN' IN THE WORLD (Chicago Bros., BMI)
ALL NITE (Deep Sound, ASCAP/Bliss 69,

ASCAP /Vintertainment, ASCAP)

ALL OF MY LOVE (Rajaca, BMi/Day Ta Day,
ASCAP/Good Choice, BMIY

BABY COME TO ME (Gratitude Sky, ASCAP/Penzafire,
ASCAP/Virgin, ASCAP) CPP

BACK TO LIFE (Virgin, ASCAP/Virgin Songs, BMI/WB,
ASCAP/Law Music) CPP

BEEPERS (Locked Up, BMI)

BLAME IT ON THE RAIN (Realsongs, ASCAP)

BUST A MOVE (Varry White, ASCAP/Young Man
Moving, ASCAP)

CAN 17 (Stone Gate, BMI/Finesse, BMI)

CAN WE SPEND SOME TIME (Colgems-EMI, ASCAP)
CHA CHA CHA (First Priority, BMI/Top Billin’,
ASCAP/MCA, ASCAP/Music Corp. Of America, BMI)
DIDN'T | (BLOW YOUR MIND) (Mighty Three,
BMI/Bellboy, BMI)

DON'T CHA' THINK (Hip Trip, BMI/Kear, BMI/Green
Skirt, BMI)

DON'T GIVE ME UP (Chappell, PRS/Unichappeli,
BMI/Virgin Songs, BMI)

DON'T MAKE ME OVER (Blue Seas, ASCAP/Jac,
ASCAP) CPP

DON'T TAKE {T PERSONAL (CBS, ASCAP/Multi Culter,
ASCAP/Colgems-EMI, ASCAP) CPP

(DON'T U KNOW) | LOVE U (Selessongs, ASCAP)
DR. SOUL (Two Tuff-Enuff, BMI/Top Billin',
ASCAP/MCA, ASCAP)

ELECTRIC BOOGIE (Solomonic, ASCAP)

EVERY MOMENT (Gateway Music House, ASCAP)
EVERYTHING (Sizzling Blue, BMI/Newton House,
BMI)

EXPRESSION (Next Plateau, ASCAP/Sons Of K-oss,
ASCAP)

FOOLISH HEART (EMI April, ASCAP/Random Notes,
ASCAP/Street Talk, ASCAP)

FREAK THE FUNK (Beach House, ASCAP/Stezo,
ASCAP)

FRIENDS B4 LOVERS (Forceful, BMI/Willesden, BMI)
HEAVEN (Abana, BMI/Virgin Songs, BMI)

HELP (Tim Tim, ASCAP/Wokie, ASCAP/Whole Nine
Yards, ASCAP/T-Boy, ASCAP/MCA, ASCAP)

HERE AND NOW (EM! April, ASCAP/Ollie Brown
Sugar, ASCAP/OLE, ASCAP)

HIGHER THAN HIGH (Lemans, ASCAP/WB,
ASCAP/Gamson, ASCAP)

HOME (Warner-Tamerlane, BMI)

HOT LITTLE LOVE AFFAIR (CBS, ASCAP)

| DESIRE (When The Seaman Hits The Fan,
ASCAP/Detf Jam, ASCAP)

1 JUST WANNA LOVE YOU (Knight Crew,
BMI/American League, BMI}

1 THINK 1 CAN BEAT MIKE TYSON (Zomba, ASCAP)
1 WANNA BE RICH (Hip Trip, BMI/Calloco,
BMI/Screen Gems-EMI, BMI/Jig-A-Watt Jams, BMI)

81

24

65

3

79

{ WANNA BE WHERE YOU ARE (Harrindur,
BMI/Delite, BMI/Tortoise Feather, BMI/Thornsong,
BMI)

{'LL BE GOOD TO YOU (Kidada, BMI/Warner-
Tamerlane, BMI)

(I'LL BE YOUR) DREAM LOVER (Misam,
ASCAP/Monsterous, ASCAP)

'M NOT SOUPPED (Gimme 1/2, ASCAP/Platinum
Gold, ASCAP/Leftover Soupped, ASCAP/Disguise,
ASCAP)

{'M STILL MISSING YOUR LOVE (Karranova,
ASCAP/Spider Fingers, BMI/Avante Garde,
ASCAP/Interior, BMI)

IT'S GONNA BE ALRIGHT (Zomba, ASCAP)

IT'S THE REAL THING (Angel Notes, ASCAP/WB,
ASCAP)

JUST A FRIEND (Cold Chillin’, ASCAP/Biz Markie,
ASCAP/WB, ASCAP)

JUST CALL MY NAME (Def Jam, ASCAP/Pure Love,
ASCAP/Minding, ASCAP)

JUST LOUNGIN' (Fat Brothers, BMI/Rooney Tunes,
BMI/Tin Pan Apple, BMI/Pri, ASCAP)

KISS YOUR TEARS AWAY (Forceful, BMI/Willesden,
BMi/My! My!, BMI)

KNOCKIN' ON HEAVEN'S DOOR (Ram'’s Horn, ASCAP)
LET'S GET IT ON (Jobete, ASCAP/Stoned Diamond,
BMI)

LICENCE TO CHILL (Zomba, ASCAP)

LIVIN' LARGE (Pecot, ASCAP/Virgin, ASCAP)

LOVE HAS GOT TO WAIT (Music Corp. Of America,
BMI/Gunhouse, BMI)

MAKE IT LIKE IT WAS (For Our Children/Zomba,
ASCAP)

ME SO HORNY (Pac-Jam, BMI)

MiSS YOU MUCH (Fiyte Tyme, ASCAP)

NEW JACK SWING (Virgin Songs, BMI/Cai-Gene, BMI)
CPP

NO FRIEND OF MINE (Jay King iV, BM1/Clarity, BMI)
NO MORE LIES (Ruthless Attack, ASCAP)

NOT THRU BEING WITH YOU (Flyte Tyme, ASCAP)
OOH CHILD (SBK Unart, BMI/Kama Sutra,
BMI/Sleeping Sun, BMI)

OPPOSITES ATTRACT (Virgin, ASCAP/Ollie Leiber,
ASCAP)

OWWWW! (Black Lion, ASCAP/Captain Z,
ASCAP/Hallywood, BMI)

PERPETRATORS (Thumping, BMI)

PERSONALITY (Music Corp. Of America, BMI/GG
Loves Music, BMI)

PIPE DREAMS (Juiced Up, ASCAP/Def Jam,
ASCAP/Sam | Am, ASCAP)

PRINCIPAL'S OFFICE (Varry White, ASCAP/Young
Man Moving, ASCAP)

PROMISES, PROMISES (Julian Caine, ASCAP/Vertim,
ASCAP/Wokie, ASCAP/Whole Nine Yards, ASCAP)
PUMP UP THE JAM (BMC, ASCAP/Bogam,
ASCAP/Colgems-EMI, ASCAP)

REAL LOVE (Skyyzoo, ASCAP)

RHYTHM NATION (Black Ice, BMI/Fiyte Tyme,
ASCAP)

RICH GIRLS (Arrival, BMI)

36
55

52

k]

100

IH
51

49
15

®

B € 8 Ro

RIGHT AND HYPE (Cal-Gene, BMI/Virgin Songs, BMI)
ROCK WIT'CHA (Kear, BMI/Epic/Solar, BMI/Green
Skirt, Bm1) CPP

SCANDALOUS! (Controversy, ASCAP/WB, ASCAP)
SERIOUS HOLD ON ME (WE, BMI/Trycep,
BMI/Willesden, BMI)

SHALL WE DANCE (Creative Funk, ASCAP)

SHOULD HAVE BEEN YOU (Bee Germaine, BM1)
SILKY SOUL (Amazement, BMI)

SISTER ROSA (Sula, BM1)

SOMEBODY FOR ME (EMI April, ASCAP/Across 110th
Street, ASCAP/E-Z-Ouz-It, ASCAP/EF Cutting,
ASCAP/Velle International, ASCAP)

SPECIAL (Island, BMI/Stanton’s Gold, BMI/April Joy,
BMI)

STEPPIN' TO THE AM. (Rhyming is Fundamental,
ASCAP)

SUPER LOVER (Seven, BMI/Ba-Dake, BMI/Peradine,
BMI)

TAKE GOOD CARE OF YOU AND ME (New Hidden
Valley, ASCAP/Carole Bayer Sager, BMI/Lauren
Wesley, BMI)

TENDER LOVER (Hip Trip, BM!/Kear, BMI/Jenn-A-
Bug, ASCAP)

TEST OF TIME (Jumpin’ Off, BMI/Tocep, BMI/Virgin
Songs, BMI/Dream Dealers, ASCAP/BMG, ASCAP)
cPp

THINK ABOUT IT (Promuse, BMI/Howie Tee,
BMI/Special Ed, BMI)

TRY ME (Babyann, BMI)

TURN IT QUT (Protoons, ASCAP/Hikim, ASCAP)
WALK ON BY (Blue Seas, ASCAP/Jac, ASCAP)
WHAT YOU NEED (Nookie, BMI/Go Left, ASCAP)
WHATCHA GONNA DO? (TLC, BMI/Dinger & Ollie,
BMI/Dagwood, BMI)

WHATEVER 1T TAKES (J.Flat, ASCAP/Kim Sang,
ASCAP/Jack The Mack, ASCAP)

WHY YOU WANNA LOVE ME LIKE THAT (Hilljay,
ASCAP/Brenda Eager, ASCAP/Saghill, ASCAP)

YO MISTER (Controversy, ASCAP/WB, ASCAP)
YOU ARE MY EVERYTHING (CBS, ASCAP/Colgems-
EMI, ASCAP/Deep Faith, ASCAP/Multi Culler, ASCAP)
(YOU MAKE ME FEEL LIKE) A NATURAL MAN
(Screen Gems-EMI, BMI)

YOU MAKE ME WANT TO GIVE T UP (Gratitude Sky,
ASCAP)

YOU'LL NEVER WALK ALONE (Angel Notes,
ASCAP/WB, ASCAP)

YOUR SWEETNESS (John Barnes |11, BMI/Careers,
BMI/Kymberli Armstrong, BMI)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.

MSC Music Sales Corp.
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ARTIST
DEVELOPMENTS

BLUES AREN'T BLAND

Blues on urban radio? It’s not just
a pipe dream for Malaco Records.

A pair of cuts—*You Gotta Hurt
Before You Heal” and “If You
Walk On My Love, Please Take
Off Your Shoes”—from venerable
blues man Bobby ‘“Blue” Bland’s
latest album, “Midnight Run,” are
making waves on major urban ra-
dio stations in Memphis and Chica-
go (most notably on WVEE “V-
103”’) and AM secondaries in many
markets, according to Malaco VP
of promotion Slack Johnson.

“It seems that just about every-
one willing to take a chance has
seen great results. Maybe it will
help get black radio to take a look
at the blues again,” says Johnson.

Malaco president Tommy Couch
notes that these developments
“hopefully signal that black radio
is beginning to discover more tradi-
tional black music again because
we certainly haven’t changed the
way we make records.”

Couch also noted that the airplay
immediately ignited album sales.
“Bobby Bland will always sell at
least 100,000 copies without much
attention, but the radio in the Chi-
cago area has already helped us
sell around 20,000 just in that mar-
ket,” says Couch. The album, re-
leased more than three months
ago, has climbed into the top 30 of
the Top Black Albums chart.

DAVID WYKOFF

TOOKES TAKES OFF

Of his eponymous SBK Records
debut, singer/songwriter/
keyboardist Darryl Tookes says,
“There’s no way I could’ve done this
record if I was paying attention to
trends. [ put on blinders to the rest
of the industry.”

“Daryl Tookes” isn’t cyberfunk.
“My style uses lots of organic
instrumentation and very little
technology,” says Tookes, who
wrote or co-wrote 12 of the album’s
14 songs.

In 1987, Tookes, who graduated
from the Massachusetts Institute of
Technology and went on to sing
jingles and backup sessions in New
York, sang on a demo for one of
songwriter Allen Gordon’s songs.
He became SBK Records’ first
signing after Gordon played the
demo for the EMI-distributed
company’s chairman, Charles
Koppelman, and its president, Don
Rubin. According to Tookes, the
pair’s response was: “Nice song.
Who's the singer?” Rubin and
Koppelman later met with Tookes,
who says, “As I got to know about
them and they about me, we seemed
to be right for each other.” Tookes
then embarked on creating his
debut, which includes the song that

Michael Saunders,
of urban station
WPEG Charlotte,

N.C., is Billboard’s
PD Of The Week
... See page 22

first brought him to the attention of
SBK, “Once In A Lifetime.”

Tookes is turning out to be a
multiformat artist. According to
Rubin, “Lifeguard” is being played
on AC, top 40, contemporary jazz,
urban, and quiet storm stations. The
label is promoting the record in a
very elemental way. Says Rubin,
“Darryl’s going to stations in
different markets and doing some
very personal performances.”

Tookes is currently performing
club showeases in major cities
around the country.

HAVELOCK NELSON

MIKI MAKES HER MARK

Though the slinky funk of “Ain’t
Nuthin’ In The World” is ubiquitous
on black radio, Atlantic Records art-
ist Miki Howard has maintained a
low profile: no video, no whirlwind
promotional tour, no concert appear-
ances. The L.A -based singer, whose
third album is the eponymous “Miki
Howard,” has a good excuse—a new
baby, born in late October.

With pregnancy out of the way,
Atlantic and Howard are ready to
trumpet the album and the artist.
Says senior VP/GM black music Syl-
via Rhone, “We’'ll do a a big video
for her next single, ‘Under New
Management,” spend a lot of time

Stone Gold Rhymin'.

and have a budget to give her the
best possible quality video. There’s
no real image out on her at all now
and we're ready to rectify that.”
Rhone adds that an outside PR firm
has been hired and that rehearsals
for a nationwide tour are now under
way.

Howard, who sees her role models
as Dinah Washington, Aretha
Franklin, and Nancy Williams, says,
“This album is different from what
we have exposed to the world previ-
ously, but it’s still R&B.” The singer
worked with producers Gerald Le-
vert & Mare Gordon of Levert, Lar-
ry Blackmon (on “Who Ever Said It
Was Love” with cameos by Sharon
Bryant and Eddie Levert), Nick Mar-
tinelli, and Jon Nettlesby & Terry
Coffey, who wrote and produced
“Ain’t Nuthin’ In The World” and
will be the musical directors for
Howard’s upcoming tour, tentatively
slated to begin in February.

Though many new artists hit big
with rap and club records, Howard
feels no pressure to compete in
those genres. “I think everybody is
entitled to different musical tastes,”
she says. “Sometimes I'll hear some-
one who isn’t really singing in key,
but that gives me freedom to sing
like I want to sing. Billie Holiday
wasn't the greatest vocalist, but she
had style.” JANINE McADAMS

Rapper Young M.C. receives a gold record for his
smash single, "Bust A Move.” Helping him celebrate are Delicious Vinyl
Records co-owner Mike Dike, left, and Wendell Greene, Delicious Vinyl director
of promotion, right.

The remix "Beepers,” the LP
"SEMINAR" are breaking everywhere!
Also on NASTYMIX:

KID SENSATION'S debut,

“Back to Boom" /"l SP.LT."

HIGH PERFORMANCE'S

“Here's a Party Jam" from the
upcoming LP “ALL THINGS
CONSIDERED".

£ ) .Y
i

‘ Paging all Hommies...
Meet me at the
SEMINAR Now!
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i

]
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FOR WEEK ENDING DECEMBER 9, 1989

"eo<-HOT RAP SINGLES.

. | v %'E Compiled from a national sample of retail
%5 Zm §8 (QE TITLE and one-stop sales reports. ARTIST
2 | J2 | na | 2O LABEL & NUMBER/DISTRIBUTING LABEL
* 4% NO.1 * &
1 2 10 CHA CHA CHA & MCLYTE
FIRST PRIORITY 0-96529/ATLANTIC (C} 2 weeks at No. 1
—
ME SO HORNY & THE 2 LIVE CREW

SKYYWALKER 127 (C) (M)

NEW JACK SWING

WRECKS-N-EFFECT

COLD CHILLIN' 0-21342/WARNER BROS. (C)

3 3 12 MOTOWN 4654 (C)

4 4 8 SOMEBODY FOR ME © HEAVY D. & THE BOYZ
UPTOWN 23982/MCA (C)

6 7 7 STEPPIN' INTO THE AM. ¢ 3RD BASS
DEF JAM 44-68802/COLUMBIA (C)

7 8 6 BEEPERS © SIR MIX-A-LOT
NASTYMIX 76980 (C)
JUST A FRIEND ¢ BIZ MARKIE

I THINK | CAN BEAT MIKE T.

® JAZZY JEFF/FRESH PRINCE

THE RHYTHM AND THE BLUES

(Continued from page 24)

sity level never wavered; Clinton
was in peak form and those leav-
ing afterward all felt as if hit by
the P-Funk Bop Gun ... While
Clinton satisfied, D’Atra Hicks
was filling but ultimately left us
curiously empty. The talented Cap-
itol Records songstress made all
the right moves at her Indigo
Blues showcase Nov. 22: She
wailed, she emoted, she trilled and
thrilled, never hit a wrong note,

commanded the stage, and showed
star power. Perhaps it was simply
a case where less would have been
more: The sound level was deafen-
ing, the three backup singers were
thrust centerstage, and Hicks
seemed somehow too well-pol-
ished. She recalled Whitney Hous-
ton, another ultratalented, gospel-
trained professional whose gran-
de-dame-of-show-biz-like manner-
isms make her seem older.

8 9 6 JIVE 1278/RCA (C)
10 12 5 THE D.0.C. & THE DOCTOR ¢ THE D.O.C.
RUTHLESS 0-96523/ATLANTIC (C)
¢ DONALD-D

F.B.I
RHYME $YNDICATE 49-73102/E.PA. (C)

FRANKLY SPEAKING

& AWESOME DRE/HARD CORE

CEEREEECHNMSICICRNS

11 14 5 PRIORITY 7274 (C) (M)

9 | 5 | 24 | BUSTAMOVE © YOUNG MC.
DELICIOUS VINYL 1005/ISLAND (C)

15 | 27 | 4 | SHESGOT A BIG POSSE © ARABIAN PRINCE
ORPHEUS 72259 (C)

a7 | — | 2 | TURNIT OUT ROB BASE
PROFILE 7275 (C)
FIVE DOLLAR HIGH © GUCCI CREW I

GUCCI 12141/HOT PRODUCTIONS (C)

—
a
—
I~
—
=3
—
~

1 GO TO WORK
JWE 1264/RCA (C)

¢ KOOL MOE DEE

aD| 21 | 2 | s | RHYMEFIGHTER © MELLOW MAN ACE
CAPITOL 15497
L LIF .
B 13| u || GHANMSTRST" coore
PRINCIPAL'S OFFICE ® YOUNG M.C.
m NEW ' 1 DELICI(&JS VINYL 0-96511 (C) M
T'S WORK  ICE CREAM TEE
20 22 18 6 %TERONSG CITOY 8020/MCA (C) M
WAK ' *MS.
20 |20 | 21 | 5 | WAKEUP WAKEUP MS. MELODIE
@] 25 | 29 | 3 | DANCETO THE DRUMMER'S BEAT ¢ BODY & SOUL
DELICIOUS VINYL 1007 (T) (M)
LETHAL WEAPON ®ICET
3 17 15 8 SIEE 0-21325/$VARNER BROS. (C)
2 | 18| 23 | 6 | NOTHIN'BUT A GANGSTER #UZI$ BROS

ORIGINAL SOUND 1290 (C) (M)

%5 | 23 16 18

THEY PUT ME IN THE MIX
CAPITOL 15460 (C)

& M.C. HAMMER

TRUE FEELINGS
RCA 9044 (M)

BLACK ROCK 'N’ RON

SMOOTH OPERATOR
COLD CHILLIN' 0-21281/WARNER BROS (C)

© BIG DADDY KANE

28 | 26 | 19 [ 10

YOU MUST LEARN
JIVE 1275/RCA (C)

¢ BOOGIE DOWN PRODUCTIONS

N VY
@®D| NEWp | 1 | POISONIVY THE YOUNG AND THE RESTLESS
30 | 30 | 28 | 3 | LIVEONSTAGE © ROXANNE SHANTE
COLD CHILLIN' 0-21 300/REPRISE (T) (C)

Products with the greatest sales gains this week. ® Videoclip availability. ® Recording Industry
Association of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of
1 million units. Catalog no. is for 12-inch vinyl single. (C) Cassette single availability. (M) Cassette maxi-
single availability. (CD) Compact disk single availability.
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™
AEIE CLUB PLAY 1EE: 12-INCH SINGLES SALES
§ = @ c—‘; = . . . ;J ; 17 S = . . X
%, Z’ § Q% TITLE Compiled from a national sample of dance club playlists. ARTIST %, ‘Z’ ; ‘Q% TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
= - o~ | 2O | LABEL & NUMBER/DISTRIBUTING LABEL = ] o~ | 2O | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 & & * % NO.1 & »
1 4 6 6 LOVE ON TOP OF LOVE-KILLER KISS CAPITOL V15508 1 week at No. 1 @ GRACE JONES @ 1 1 10 PUMP UP THE JAM $8K v-19701 3 weeks at No. 1 @ TECHNOTRONIC FEATURING FELLY
2 3 3 7 GET BUSY JivE 1274-1-JD/RCA & MR. LEE 2 2 2 17 FRENCH KISS EPIC 49 68875/E.PA. LIL LOUIS
3 Vi 4 8 SUGAR DADDY WARNER BROS. 0-21320 © THOMPSON TWINS @ 5 19 3 RHYTHM NATION a&m sp-12335 @ JANET JACKSON
@ 6 8 5 RHYTHM NATION a&m SP-12335 @ JANET JACKSON 4 3 3 11 | LOVE THE BASS ENIGMA 755240 @ BARDEUX
5 1 Vi 10 GIT ON UP D.J). INTERNATIONAL DJ990 @ FAST EDDIE 5 4 4 14 ME SO HORNY SKYYWALKER GR-127 @ THE 2 LIVE CREW
6 5 1 11 PUMP UP THE JAM sBK v-19701 @ TECHNOTRONIC FEATURING FELLY 6 [ 7 8 NEW JACK SWING SOUND OF NEW YORK MOT-4654/MOTOWN ® WRECKS-N-EFFECT
7 9 10 8 SOMEBODY FOR ME UPTOWN 23982/MCA @ HEAVY D. & THE BOYZ 7 7 8 7 SOMEBODY FOR ME UPTOWN 23982/MCA @& HEAVY D. & THE BOYZ
8 11 17 6 TURN IT OUT ATLANTIC 0-86284 HOME BOYS ONLY 8 10 7 OVER AND OVER ATLANTIC 0-86282 PAJAMA PARTY
@ 21 28 3 TWO TO MAKE IT RIGHT VENDETTA VE-7031/A&M @ SEDUCTION @ 13 21 5 LOVE ON TOP OF LOVE - KILLER KISS CAPITOL v-15508 @ GRACE JONES
10 15 20 5 DRAMA!/SWEET,SWEET BABY SIRE 0-21356/REPRISE @ ERASURE 26 — 2 TWO TO MAKE IT RIGHT VENDETTA VE-7031/A&M @ SEDUCTION
11 14 16 8 PICK UP THE PIECES (TO MY HEART) ARiSTA ADI-9857 CINDY VALENTINE 11 9 11 7 GET ON YOUR FEET EPIC 49 6887 7/E.PA. @ GLORIA ESTEFAN
12 13 14 7 OUR LOVE (IT'S OVER) ACTIVE ACT-3063/SELECT DEE HOLLOWAY 12 14 20 7 LOVE SHACK REPRISE 0-21318/WARNER BROS. & THEB-52'S
13 19 23 5 WITH EVERY BEAT OF MY HEART ARISTA ADI-9896 @ TAYLOR DAYNE @ 19 28 4 SWING THE MOOD ATCO 0-96512 @ JIVE BUNNY AND THE MASTERMIXERS
14 7 7 9 LOVE SHACK REPRISE 0-21318/WARNER BROS. @ THEB-52'S 14 15 23 5 BLAME IT ON THE RAIN ARISTA ADI-9905 @ MILLI VANILLI
@ 27 31 4 C’MON AND GET MY LOVE FFRR 886 799-1/POLYGRAM D.MOB 15 11 9 8 PERSONAL JESUS/DANGEROUS SIRE 0-21328/REPRISE @ DEPECHE MODE
16 10 12 7 BE MY TWIN caPITOL v-15501 @ BROTHER BEYOND 16 16 13 7 DRAMA!/SWEET,SWEET BABY SIRE 0-21356/REPRISE @ ERASURE
@ 22 25 5 WARRIOR/HAPPY VIRGIN 0-96519 @ PUBLIC IMAGE LTD. @ 20 24 5 OUR LOVE (IT'S OVER) ACTIVE ACT-3063/SELECT DEE HOLLOWAY
18 12 13 7 PERSONAL JESUS/DANGEROUS SIRE 0-21328/REPRISE @ DEPECHE MODE 18 10 6 18 DON'T MAKE ME OVER NEXT PLATEAU NP50107 @ SYBIL
31 49 3 LET THE RHYTHM PUMP ATLANTIC 0-86273 DOUG LAZY 21 36 4 TENDER LOVER SOLAR 429-74502/E.P.A. BABYFACE
@ L_32 4 IT'S GONNA BE ALRIGHT JIVE 1290-1-JD/RCA RUBY TURNER 23 22 5 BABY DON'T SAY GOODBYE EPIC 49 73101/EPA. DEAD OR ALIVE
* A & POWER PICK * A & 21 17 12 17 BACK TO LIFE VIRGIN 0-96537 @ SOUL 11 SOUL (FEATURING CARON WHEELER)
@ 25 30 3 BABY DON'T SAY GOODBYE EPIC 49 73101/E.PA. DEAD OR ALIVE 22 25 25 5 WITH EVERY BEAT OF MY HEART ARISTA AD1-9896 @ TAYLOR DAYNE
2 23 26 5 DOWN IN IT TV 2611 @ NINE INCH NAILS @ 28 30 5 GET BUSY JIVE 1274-1.JD/RCA & MR. LEE
23 17 18 7 HIGHER THAN HIGH PAISLEY PARK 0-21279/WARNER BROS. TONY LEMANS 24 12 5 13 MISS YOU MUCH A&M SP-12315 @ JANET JACKSON
24 8 5 12 | LOVE THE BASS ENIGMA 755240 @ BARDEUX »% 22 16 21 BUST A MOVE DELICIOUS VINYL DV1005/ISLAND @ YOUNG M.C.
25 | 2 21 6 GET ON YOUR FEET EPIC 49 68877/EPA. ® GLORIA ESTEFAN 26 30 31 9 IF YOU LEAVE ME NOW LmR 7000 JAYA
26 | 28 | 29 5 OVER AND OVER ATLANTIC 0-86282 PAJAMA PARTY 27 | 18 | 14 | 10 | STATEOF ATTRACTION TABU 429 68842/E.PA. RHONDA CLARK
@ 34 39 3 JUST KEEP ROCKIN’ DESIRE 889 971-1/POLYGRAM DOUBLE THE TROUBLE & THE REBEL MC 28 31 29 [ SUGAR DADDY WARNER BROS. 0-21320 © THOMPSON TWINS
28 | 18 |19 7 1 GOT LOVE w1G 41 68867 MICHAEL RODGERS 29 | 24 | 18 | 10 | ROCK WIT'CHA MCa 23951 © BOBBY BROWN
29 24 24 5 SWEET TALK MANHATTAN V-15476/CAPITOL @ D'ATRA HICKS o A K POWER PlCK A K
30 16 9 10 ME SO HORNY SKYYWALKER GR-127 @ THE 2 LIVE CREW 37 — 2 LET THE RHYTHM PUMP ATLANTIC 0-86273 DOUG LAZY
31 32 34 5 WELCOME TO AMERICA FICTION 889 899-1/POLYGRAM @ DIE WARZAU % 32 37 4 GIT ON UP D.J. INTERNATIONAL DJ990 @ FAST EDDIE
@ 35 41 3 ANOTHER MONSTER JAM/I'VE GOT YOUR.....FFRR 886 681-1/POLYGRAM SIMON HARRIS 32 21 15 13 LOSING MY MIND EPIC 49 68858/E.PA. @ LIZA MINNELLI
@ 38 46 3 LET'S FALL IN LOVE/BLEEDING BABIES CURB CRB-10308 REAL LIFE @) 34 40 4 REALISTIC VENDETTA VE-7026/A&M @ SHIRLEY LEWIS
@D 45 | — | 2 | NASTYsieepinG Bag sLx-40150 DAVE TECH NICE @GOD| 41| 49 | 3 | powNmNITTvT2611 @ NINE INCH NAILS
35 37 42 3 SELF! GEFFEN 0-21327/WARNER BROS. @ FUZZBOX 3 35 41 4 LOVE YOU, WILL YOU LOVE ME PROFILE PRO-7271 JUDY TORRES
@ 44 — 2 NO MORE LIES RUTHLESS 0-96521/ATCO @ MICHEL'LE 36 29 17 8 GIRL | AM SEARCHING FOR YOU LMR 4005 STEVIEB
37 39 43 3 HALLUCINATION GENERATION NETTWERK (CANADA) IMPORT GRUESOME TWOSOME * A & HOT SHOT DEBUT * % &
% | — 2 ROCK TO THE BEAT/MOVE YOUR BODY WING 873 143-1/POLYGRAM 101 (3_7) N_Ew » 1 C’MON AND GET MY LOVE FFRR 886 799-1/POLYGRAM D.MOB
G| 48 | — | 2 MOVE YOUR BODY D.J. INTERNATIONAL DJ-991 TYREE FEATURING J.M.D. 8 [ 42 | 4 3 FREAK THE FUNK FRESH FRE-8013/SLEEPING BAG STEZO
* * * HOTSHOTDEBUT * ® & 39 33 27 13 WELCOME HARBOR LIGHT HL1006 JOVANOTTI
(4—0) NEW ) 1 COLD WORLD ATLANTIC 0-86267 STEVE "SILK” HURLEY FEATURING JAMIE PRINCIPLE 40 NEW } 1 TURN IT OUT (GO BASE) PROFILE PRO-7275 ROB BASE
41 40- — 2 NIKI NANA PRIVATE MUSIC 2060-1-PD YANNI 41 48 [ — 2 GO HOUSE YOURSELF! BACK DOOR 8D2-20011 SOULED OuUT
47 — Vi ELEKTRIC DANCE ELEKTRO SOUND ES-007-C JUNGLE CREW NEW } 1 ELECTRIC BOOGIE MANGO 7832/ISLAND MARCIA GRIFFITHS
43 30 22 [ GIVE ME THE RHYTHM STRICTLY RHYTHM SR-1201 DESARAE WILD @ NEW } 1 WALK ON BY NEXT PLATEAU NP50111W SYBIL
NEW } 1 I'M NOT THE MAN | USED TO BE 1 r.S. 23996/MCA @ FINE YOUNG CANNIBALS 44 39 33 7 THIEF OF HEARTS MICMAC 526 CYNTHIA
50 ] — 2 STOMP (MOVE JUMP JACK YOUR BODY) waRNER BROS. 0-21339 KYZE 45 49 43 9 | WANT YOU VISION VR-1225 SHANA
NEW } 1 PUMP IT HOTTIE VIRGIN 0-96516 REDHEAD KINGPIN & THE F.B.I. 46 46 48 4 (IT'S JUST) THE WAY THAT YOU LOVE ME VIRGIN 0-96614 @ PAULA ABDUL
47 36 37 4 HOLD ON CaPITOL v-15505 @ DONNY OSMOND 47 44 — Vi YO MISTER mca 23984 PATTI LABELLE
48 29 11 13 WITHOUT YOU COLUMBIA 44 68822 GEORGE LAMOND NEW } 1 LET'S GET IT ON ISLAND 0-96522 @ BY ALL MEANS
NEW} 1 1-2-3 COLUMBIA 44 73136 THE CHIMES NEW) 1 DR. SOUL ATLANTIC 0-86289 @ FOSTER/MCELROY
@ NEW ) 1 IS THAT WHAT YOU CALL LOVE mca 23989 LATTANZI @ NE!! 1 OWWWW! MCa 23987 @ CHUNKY A

O Titles with the greatest sales or club play increase this week. @ Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch

unless indicated otherwise. ©Copyright 1989, BPI Communications Inc. All rights reserved.
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J.C. Hairston
(212) 727-0016
(212) 645-3783 (Fax)
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A House Is Not A Home Without Jive Records
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Island Floats Ze Story With New Retrospective

NO GUILT: Do you recall when a
record label could constantly ooze
taste and integrity, believe in its tal-
ent and let the talent speak for itself
in a manner it saw fit? Well, if your

CINDY VALENTINE

NEW ON

THE CHARTS

“Pick Up The Pieces (To My
Heart)” is the Arista bow for Los
Angeles-based singer/song-
writer (and occasional actress)
Cindy Valentine, currently scal-
ing Billboard’s Club Play top 15.
Born in Milan, Italy, and
raised in Toronto, Valentine was
introduced to the center stage
during her early teens in a band
with her brothers playing wed-
dings and other affairs. It was
also during those years that Val-
entine began studying opera,
music theory, and writing. Of
the early training, she says,
“When you study, they teach
you to perfect everything you
do. It’s definitely made me a per-
fectionist in music and in life.”
Eventually, Valentine sent a
demo to producer Tony Green
(known for his classic work with
France Joli), who for five years
has been Valentine’'s musical
“teammate.” With an ill-fated re-
lease a few years ago on Mercu-
ry behind them, Valentine and
Green are currently working to
finish material for a new single
and forthcoming album project
for Arista. BILL COLEMAN

memory is on the blink, Island (212-
995-7800) has just unleashed a lus-
cious antidote that documents the
legacy of Michael Zilkha’s infamous
ZE Records. The cassette/CD only
(vinyl sure would have been nice for
us soon-to-be-forgotten DJs) “ZEtro-
spective” provides the.listener with a
unique, unadultered peek into the
wonderfully eccentric world of ZE.

The 32-song collection is divided
into two portions: “Dancing In The
Face Of Adversity’’ and ‘“Hope
Springs Eternal.” “Dancing’’ in-
cludes such classics as “Deputy Of
Love” by Don Armando’s 2nd Ave-
nue Rhumba Band; “Que Pasa/Me
No Pop I” by Ceati Mundi; “Contort
Yourself” by James White & the
Blacks; “I'm A Wonderful Thing
Baby” by Kid Creole & the Coco-
nuts; “Juke Box Baby’’ by Alan
Vega; and “Lady Scarface” by Lydia
Lunch, just to name a few. While
“Hope” sports a number of Christina
faves, including “Things Fall Apart”;
“Tell Me I'm Not Dreaming” and
“Zaz Turned Blue” by Was (Not
Was); and “I Know What Boys Like”
and “Christmas Wrapping”’ from
faves the Waitresses (where is lead
singer Patty Donahue, anyway?),
among other gems.

With liner notes provided by Davitt
Sigerson, the ‘“ZEtrospective” is a
perfect introduction to those who
didn’t know any better at the time
and a welcome composite for others
who lost, let someone borrow, or
wore the grooves out of their favorite
12-inches or albums. Thanks, Mi-
chael, for being so inspired, and
thanks, Island for keeping the faith.

GET BUSY: All right—stop your
snickering because Mantronix has

kicked it this time out with “Got To

Have Your Love” (Capitol) featuring
Wondress on vocals. Lifted from the
forthcoming “This Should Move Ya”
project, this one pumps with a slam-
min’ hook, vocal arrangement, and a
break for days. Those who wrote
Mantronik off with his forgettable
label debut will be pleasantly sur-
prised. It’s hip enough for clubs, but
R&B radio would be doing its audi-
ence a great disservice if it does not
program it immediately. You've been
warned ... Inner City has returned
on a decidely more R&B tip as well
with its faithful cover of Stephanie
Mills’ standard “Whatcha Gonna Do
With My Lovin’ 7 (Virgin), which is
offered with various mixes by Fran-

kie Knuckles & Dave Morales and
Kevin McCord, in addition to two
mixes of “Set Your Body Free,” a
fave from the “Big Fun” album ...
Also from Virgin come new mixes of
“Jazzie’s Groove” by Soul II Soul.
With all the sound-alike grooves pop-
ping up, this may not have been the
wisest of single choices (how about
“Fair Play” or “Feel Free”). It’s note-
worthy nonetheless, and the import
of the new song “Get A Life” will
surely be a savored item . .. The clas-
sic “Never Too Much” (Epic) by Lu-
ther Vandross has been retailored by
Justin Strauss and also includes the
original remix.

ABC'’s farewell album for Mercu-
ry, “Up,” finds the duo dabbling in
the house music arena, distinguished
by their own romantic vision and
pop/dance artistry. A somewhat lan-
guid yet raw production approach
charms. We just adore the inspira-
tional ‘“Greatest Love Of All,”’
“North,” “I'm In Love With You,”
and “The Real Thing” ... “Pump Up
The Jam—The album’ (SBK) from
Technotronic has also been un-
leashed. As a whole, it doesn’t fulfill
the promise of the massive title track,
but a few more singles can be
plucked. Three artists guest, but the

TRAX
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by Bill Coleman

best tracks (not surprisingly) are
those handled by Felly. “Move This”
is an obvious next single choice, while
“Take It Slow” and “Get Up!” are
also prime contenders ... Unfortu-
nately, “You Wanna Dance With
Me?” (MCA), the new dance mix com-
pilation for Jody Watley, has come
perhaps’ an album or two early and
has not been handled with the kid
gloves necessary for a potential hit
project like this one to satisfy a big
Watley fan like this columnist. Most
tracks are the old remixes segued
and filtered with an annoying bar-
rage of kamikaze edits. So while we
suggest avoiding ‘“You Wanna
Dance,” do discover the artist’'s new
“Video Classies Vol. 1” compilation,
available through MCA Music Video.
By the way, have you taken a gander
at Ms. Watley’s new short coif being
touted in a Gap Classics advertise-
ment photographed by Herb Ritts?
Quite fab.

BIG BEATS: Sinead O’Connor’s
Ensign/Chrysalis debut “The Lion &
The Cobra” has finally gone gold. Ex-
pect O’Connor’s new self-produced
single, “Nothing Compares 2 U” (a
Prince composition first recorded by
the now defunct paisley outfit The
Family), sometime in January with
an album to follow shortly.
O’Connor will also be making her
big screen debut sometime next year
in “Hush-A-Bye Baby,” which was
scripted, directed, and produced by
the Ireland-based Derry Film & Vid-
eo Works. The film is said to explore
adolescent sexual awakening in a cul-
ture torn by political and religious
conflict. The story is loosely based on
15-year-old schoolgirl Ann Lovett,
who died giving birth in a church

Sleeping Beauties. Pajama Party performed its new single, “Over & Over," at
new Bronx, N.Y, nightspot The Hideout. The trio has just unleashed its Atlantic
album debut, *'Up All Night.” Pictured, from left, are Amanda Homi, Daphne
Rubin-Vega, and Lynn Critelli. (Photo: Chris Ross)

grotto in 1984. In addition to playing
a British teen who wants to become a
nun, O’Connor has written, per-
formed, and produced the score.

TURN IT OUT: “Done By The
Forces Of Nature” (Warner Bros.)
marks the major label debut for Jun-
gle Brothers. The growth is apparent
in the production, and as poets their
message deserves to be heard. The
JBs’ guest list alone is impressive:
Caron Wheeler, Monie Love, A
Tribe Called Quest, Queen Latifah,
De La Soul, KRS-1. The tracks are
not always as pumping as their lyries
but when the JB hit they do it hard.
Proof of purchase: ‘“Acknowledge
Your History,” “Black Woman,”
“Doin’ Our Own Dang,” “Feelin’ Al-
right,” “What ‘U’ Waitin’ ‘4, “Tribe
Vibes,” “J. Beez Comin’ Through”
and the genius title track . . . Another
fave rap release this week is the al-
bum debut of 3rd Bass called “The
Cactus Album” (Def Jam). The N.Y.
duo kick it in quite an eccentric man-
ner, lifting inspiration from the
Smiths to the Little Rascals to the
Emotions to the Doors. With beats to
back their wacked humor, Prime
Minister Pete Nice & MC Serch are
worth keeping an eye out for. Tracks
that kick include “Wordz Of Wiz-
dom” “Sons Of 3rd Bass,” “Triple
Stage Darkness,” ‘‘Brooklyn-
Queens” “Flippin’ Off The Wall Like
Lucy Ball,” and a personal fave, “The
Cactus.”

BABY ME: Heartfelt congrats go -

out to George Hess, director of dance
promotion for Arista, and his wife,
Vanessa Scott, proud parents of
Vanessa Richelle (born Nov. 13), as
well as producer/artist/remixer Kev-
in Saunderson and his wife, Ann,
who are the proud parents of Da-
marii (born Nov. 26).

I.I’L PIECES: Cooltempo is report-
edly setting up a studio in Philly and
will be the home of the (get this)
Cooltempo Unlimited Orchestra,
featuring some former MFSB play-
ers and conducted by whiz kid Paul
Simpson ... CJ McIntosh & Dave
Dorrell are tackling De La Soul’s
“Maglc Number” for a scheduled re-

. The underground import hit

“Pacific State” by State 808 will be
surfacing stateside on Tommy Boy
by Christmas sporting some new
mixes ... Erasure has reportedly re-
corded a version of Cerrone’s disco
classic “Supernature,” remixed by
William Obit for B-side release on its -
next single.

Coldcut has cut a Christmas song
titled “Christmas Break” to be fea-
tured in the forthcoming film ‘“Na-
tional Lampoon’s Christmas Vaca-
tion” with Chevy Chase ... Shep
Pettibone is remixing Madonna’s
“Keep It Together,” as is co-produ-
cer/writer Stephen Bray with DJ
Mark The 45 King . .. The next Au-
dio Two album, tentatively titled “I
Don’t Care” and produced by the
Auds, King Of Chill and Terrence
Dudley, is due out early next year. ..
Behavior (formerly of Criminal) will
be handling club promotion and A&R
for TVT Records (212-929-0570) . ..
Carl Segal has been tapped to remix -
Grace Jones’ “Amado Mio” for Capi-
tol.

EAR CANDY: “Floating Into The
Night” (Warner Bros.) by Julee
Cruise. Ever wonder what a psyche-
delic dream sounded like?

HOT DANCE
BREAKOUTS

CLUB PLAY
. FLL BE GOOD TO YOU QUINCY JONES
QWEST

. RIGHT FROM THE START INDIA reprise
- TURN IT OUT (GO BASE) ROB BASE

. CONTACT BIG AUDIO DYNAMITE
COLUMBIA

. DON'T YOU WANT MY LOVE
JOMANDA BIG BEAT

N W =

12" SINGLES SALES

. PUMP IT HOTTIE REDHEAD KINGPIN
& THE F.B.I. virGin

. BURNING INSIDE MINISTRY sire

. NO MORE LIES MICHEL'LE RuTHLESS

. PRINCIPAL'S OFFICE YOUNG M.C.
DELICIOUS VINYL

. WISHING ON A STAR FRESH 4
FEATURING LIZZ.E virGIN

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

—
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Jagger And Richards Talk ‘Steel Wheels’ Deals

BY THOM DUFFY

ATLANTA As it rolls into its final
weeks, the Rolling Stones’ “Steel
Wheels” tour is skirting the edge of
winter. Even here, in the heart of the
South, fans pouring into Georgia
Tech’s Bobby Dodd Stadium are bun-
dled up against the dropping temper-
atures.

“Tonight’s going to be very chilly,”
Keith Richards says, dragging on a
cigarette backstage. “And Bill Wy-
man, with a freezing point of 60 Fahr-
enheit, is going to be in trouble!”

At this moment, two hours before
show time, Wyman is down the hall
in the band lounge, joining Ron Wood
and tour producer Michael Cohl in a
game of pool. Charlie Watts will
show up later.

So, of course, will Mick Jagger. In
his large, private dressing room, the

Stones’ front man pulls on a sweater.
Sinking into a couch and propping his
feet up on a coffee table bearing
fresh flowers and a small boom box,
Jagger settles into a discussion of the
Rolling Stones’ plans to bring their
U.S. tour to a steaming close Dec. 19
with a live pay-per-view performance
from Atlantic City, N.J. (see box, this
page).

The broadcast will conclude what
has arguably been the hottest—and
most lucrative—rock’n’roll tour of
the year. With nationwide promotion
by Concert Productions International
of Toronto, and an array of sponsor-
ship and merchandising tie-ins, the
tour has also been the talk of the mu-
sic business for months.

In separate interviews here, Jag-
ger and Richards boosted their PPV
show, took stock of the tour and
those “Steel Wheels” deals, and re-

vealed that the Stones may well roll
on in 1990 for concerts in Japan and
Europe, possibly including their first
shows in the Eastern Bloc.

‘180-PROOF’ PAY-PER-VIEW
Having staged a pay-per-view con-
cert to close their 1981 tour, the
Stones anticipated a PPV special for
this outing from the start, given the
wider potential audience of 12.5 mil-
lion homes now wired for cable.

“In the deal with CPI, we decided
to do two television pieces,” says Jag-
ger. “One is a retrospective piece
that’s coming out soon. [Producer]
Andrew Solt is doing the editing out
in L.A. T just got off the phone with
him.” The other will be the Atlantic
City broadcast. An outlet for the ret-
rospective has not yet been an-
nounced—nor have home video plans

(Continued on next page)

Seeing The '60s Thru Blinds & Shutters;
Browsing With Bruce, Debhie, & The Dead

The Rolling Stones will close their
“Steel Wheels” tour with a live
pay-per-view concert Dec. 19 from
Atlantic City, N.J., with appear-
ances by Axl W. Rose and Izzy
Stradlin of Guns 'N Roses, Eric
Clapton, and other guests to be an-
nounced.

Presented by tour sponsors
MTV and Budweiser and distribut-
ed by Showtime Event Television,
“Rolling Stones: Terrifying” will
be broadcast live Dec. 19 at 8 p.m.
EST from the Convention Center
in Atlantic City on the final night

L

Live PPV Concert Will Close Stones Tour

of a three-night stand in that city.
A second feed will be available at 9
p.m. Pacific time. The program
will be repeated Dec. 23 at 10 p.m.
EST and 7 p.m. PST. It will be si-
mulcast by the ABC Radio Net-
works.

According to tour promoter Mi-
chael Cohl, president and CEO of
the BCL Group, viewers in some
markets will be able to purchase
the PPV feed for the first time
through TicketMaster outlets. The
Stones’ PPV event will be offered
to viewers for $24.95. THOM DUFFY

UNPLUG THE STEREO and cancel that club hop.
Switch on a reading lamp and pull up the easy chair. The
Beat this week pushes aside the pile of tapes and disks
and scans the bookshelves for holiday-season offerings
... “A ’50s hipster who slipped through the '60s and
couldn’t stomach the '70s” is how Keith Richards affec-
tionately recalls photographer Michael Cooper, whose
insider images of "60s rockers and personalities, particu-
larly the Rolling Stones and the Beatles, have been
compiled in a lavishly produced, limited-edition retro-
spective titled “Blinds & Shutters.”

featuring “over 100 photos from Debbie’s personal col-
lection!”

oN THE ROAD: Melissa Etheridge played in West
Berlin Nov. 12 during an impromptu free concert orga-
nized in the wake of the opening of the Berlin Wall. Eth-
eridge and her band were the sole Americans on the bill

.. There’s heavy competition for the opening slots on
1990’s top arena tours, particularly those by metal-pop
acts. The members of Columbia’s Britny Fox, touring

Cooper died in 1973 at age 31 and his
son, Adam, and assistant, Perry
Richardson, set about assembling
his photos, assisted by Bill Wyman
and Harry Nilsson. Leafing
through the hefty volume takes a
reader from the “Sgt. Pepper” al-
bum cover sessions through the

behind their new release “Boys In
the

Heat,”” have locked up dates

through next spring on the Kiss
tour . . . Capitol’s East Of Eden is on
the road with the Psychedelic Furs.
The bill hits the Beacon Theatre in
New York on Monday (4).

73
REQUIEM FOR THE Americas”

Stones’ Hyde Park concert to the
art exhibit where John Lennon met
Yoko Ono and more. Interspersed
are reminiscences from the likes of Richards, Mick Jag-
ger, Paul McCartney, Eric Clapton, Allen Ginsburg,
Ringo Starr, Dennis Hopper, Marianne Faithful,
George Harrison, and others. Published in the U.K. by
Genesis/Hedley, the book is available exclusively in the
U.S. from limited edition publishers Christopher/Cabot
& Fuller (800-828-5861) for a mere $595, plus shipping
and handling.

BOOK BEAT II: Peter Guralnick has earned acclaim
with a series of profiles of American musicians in books
including “Feel Like Going Home,” “Lost Highway,”
and “Sweet Soul Music.” His latest effort is a modest
but moving essay, “Searching For Robert Johnson”
(E.P. Dutton, $14.95), which communicates the mystery
and history of the blues pioneer as well as the enduring
power of his music . . . Smile if you're a Deadhead. “The
Grateful Dead Family Album” (Warner Books, $29.95)
collects photos taken by longtime band associate Jerlyn
Lee Brandelius. Photographer Herb Greene will follow
with “The Book Of The Dead,” due from Dell Publish-
ing early next year ... Timothy White has updated
“Catch A Fire: The Life Of Bob Marley” (Henry Holt &
Co., $12.95) with new material on son Ziggy Marley’s
rise to fame ... “Backstreets: Springsteen—The Man
And His Music” (Harmony Books, $24.95) comes from
Charles Cross and his fellow editors at Backstreets fan-
zine. As any Backstreets reader would expect, the book
includes the best material to date on Bruce’s roots and
the Jersey shore music scene . .. Last, but certainly not
least, is “Debbie Gibson: Between The Lines” (Dia-
mond Books, $9.95), an autobiography co-written by the
19-year-old Electric Youth with coliaborator Mark Bego,

by Thom Duffy

is the title of a concept album com-
pleted by producer Jonathan Elias,
who recruited an all-star cast for
what is billed as *“a musical tribute to Native American
culture.” Set for release by Enigma Records next
month, the disk features musicians performing parts in
a ‘“‘rock fable,” including John Anderson, Duran
Duran, Stewart Copeland, Toni Childs, Grace Jones,
Michael Bolton, Susanna Hoffs, John Waite, Dan
Reed, Liam O’Maonali, Patti Scialfa, and Native
America artists Dan Hill, Ernie Longwalker, and the
Xipe Totec Drummers. It also features poetry readings
by actors Charlie and Martin Sheen and a previously
unreleased reading by the late Jim Morrison. “The spir-
ituality and mysticism of Native American cultures have
always been an important influence on me,” says Elias.
“‘Requiem’ represents my personal effort to awaken
the world to their long-overlooked contributions to the
environment.” Proceeds from the disk will go to Save
The Children, which works with 60 American Indian
tribes nationwide.

AND THE WIND CRIED BOB: In observance of the
birthday of Jimi Hendrix Nov. 27, the Beat notes that
the guitarist’s legacy lives on. One sign is “The Hendrix
Project,” a Dec. 1 concert at New York’s Town Hall with
such progressive jazz and classical musicians as Geri
Allen, Jean-Paul Bourelly, Craig Harris, and Julius
Hemphill performing original arrangements of Hendrix
classics. Another sign comes from a show the Beat wit-
nessed at the Town Crier Cafe in Pawling, N.Y., where
Hendrix’s sound was stretched to new weird extremes
by the Bobs, the San Franciso vocal quintet.

Would you believe an a cappella version of “Purple
Haze”?
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TALENT IN ACTION

THE INNOCENCE MISSION
Cafe Largo, Los Angeles

A FULL HOUSE of industry
schmoozers responded enthusias-
tically to the Innocence Mission’s
ethereal music at the West Coast
coming-out party for this Pennsyl-
vania quartet.

On their premiere road date here
Nov. 18—the first of three sold-out
shows at the L.A. restaurant/per-
formance space Cafe Largo—the
A&M act evidenced some tenta-
tiveness. The group has yet to
amass a solid hour of consistent
songs, and it paints its sound with
a limited stylistic palette. But the
Innocence Mission’s warmth and
intelligence ultimately proved win-
ning.

The band’s point woman is sin-
ger/keyboardist Karen Peris,
whose low-keyed charm and vocal
ability are the linchpin of the unit’s
impact. More than one observer
compared her swooping singing
style to that of Kate Bush, al-
though Peris lacks Bush’s artsy
affectations.

Peris, her husband (guitarist
Don), bassist Mike Bitts, and
drummer Steve Brown manage a
sound that is at once muscular and
dreamy. The band members played
their best on their most tightly fo-
cused and melodic pieces, such as
“Black Sheep Wall” and “Broken
Circle.” The set lagged, however,
on some numbers in which melo-
dies became diffuse and lyrics
strained for poetic effects.

Nonetheless, the house cheered
the band loudly. The Innocence
Mission is a still-developing band
that can look forward to a bright
future as it grows closer to fulfill-
ing its artistic vision.

CHRIS MORRIS

THE WATERBOYS
The Wiltern Theatre, Los Angeles

BELATEDLY CAPITALIZING
on the success of their esoteric yet
highly popular 1988 Chrysalis re-
lease, “Fisherman’s Blues,”’ the
Waterboys sold out two of their
three concerts at this 2,300-seat
venue Nov. 6-8.

While the house was not quite

full on the final night, leader Mike
Scott and his six-piece ensemble
still received a hearty response
from an idolatrous crowd.

The band’s Scottish front man
has turned his back on the bombas-
tic concept of “the Big Music” that
animated his group’s first three al-
bums. While the Waterboys kicked
off the Nov. 8 concert with a rear-
ranged version of “This Is The
Sea,” most of the night’s reper-
toire featured the neo-Irish folk
sound first advanced on “Fisher-
man’s Blues.”

For a band without a lead guitar-
ist, the current edition of the Wa-
terboys evinces a full, powerful
sound. The unit is at home with a
host of folk instruments; most-
valuable-player honors went to
Anthony Thistlethwaite, who
showed great skill on mandolin,
harmonica, saxophones, and key-
boards.

Scott, who doubled on rhythm
guitar and piano, led the group
through a nearly two-hour set that
featured bracing versions of
“Fisherman’s Blues,” “We Will
Not Be Lovers,” and a cover of
style avatar Van Morrison’s
“Sweet Thing.”” The evening’s
most charming moment came
when a trilogy of couples danced
awkwardly on stage to ‘“Jimmy
Hickey’s Waltz.”

While some listeners grumble
that Scott’s current allegiance to
Eire’s folk styles is an artistic cul
de sac, the Waterboys’ fervent
pursuit of Emerald Isle roots is ul-
timately robust and satisfying in a
live context. C.M.

JOE STRUMMER
Toad’s Place, New Haven, Conn.

66

HERE'S A SONG from my
hometown,”” shouted Joe Strum-
mer as he and his new band tore
into the opening bars of ‘“London
Calling,” a seminal song from his
glory years with the Clash. The
dance-along crowd at Toad’s Place
erupted and sang with him, fists
aloft. After 10 years, this saga of
apocalypse has not lost a bit of its
power.

Strummer is touring to promote
his new Epic album, “Earthquake

Simon Says David’s The One. Paul Simon plays at a recent fund-raising
concert at the Pailadium in New York for Mayor-elect David Dinkins. Simon, who
will be inducted with ex-partner Art Garfunkel into the Rock and Roll Hali of
Fame in January, plans to follow up his acclaimed *Graceland” album with a
new Warner Bros. release next year. (Photo: Chuck Pulin)

Weather,” an eclectic collection of
14 songs that lack the angry, overt
political commentary of the
Clash’s work. At this Nov. 14
show, Strummer skillfully mixed
the old with the new, drawing an
excited response throughout his
95-minute performance. But
there’s something about an old
Clash tune that lifts the roof off a
place. Such was the effect of “The
Magnificent Seven.”

Strummer still performs with
the passion his followers have
come to expect. Sweat pouring off
his face, he dropped to his knees,
rose up, hoisted the microphone
stand on his shoulder, and stag-
gered around the stage. Two of his
band mates, bassist Lonnis Mar-
shall and drummer Jack Irons,
played the entire show bare chest-
ed. Lead guitarist Zander Schloss,
in shades and black, contributed
some Pete Townshend-like scissor
splits.

As the show’s pace escalated,
Strummer broke out some more
oldies—‘“‘Brand New Cadillac”
and, during the encore, a ferocious
“l Fought The Law’’—inducing
the crowd to offer up some thrash-
ing male bodies above the throng
and heave them up on the stage
like sacks of potatoes. Strummer,
who has seen all this before, kept
on singing and strumming.

RANDALL BEACH

THE BUZZCOCKS
The Ritz, New York

ALTHOUGH THE CLASH and
the Sex Pistols are generally ac-
knowledged as the most important
bands to emerge from Great Brit-
ain’s punk explosion of the late
"70s, an equally convincing case
can be made for giving the Buzz-
cocks that honor.

At their Nov. 10 concert here,
the Buzzcocks served up a rau-
cous, high-energy performance
that reminded the sold-out audi-
ence just why the group is still

‘held in high esteem by young

bands, as well as music buffs.

The group, which broke up in
1980 and reunited for this tour,
rolled through its catalog of care-
fully honed, guitar-driven pop
songs in a manner that left no
doubt that this band is relevant to-

day—even though the concert of- -

ten took on the appearance, via au-
dience sing-alongs, of an oldies
show.

Although in the U.S. the Buzz-
cocks were relegated to the lower
reaches of the charts, the band en-
joyed a number of U.K. chart sin-
gles, many of which were played at
the Ritz, including ‘“Everybody’s
Happy Nowadays,” “Ever Fallen
In Love,” and “Love You More.”

Restless Records has compiled a
Buzzcocks boxed set, available in
CD and cassette configurations,
called ““Product,” which will in-
clude all of the band’s recorded
works. Meanwhile the band is
searching for a label to record new
material for the U.S. market. It re-
mains to be seen if the Buzzcocks
can maintain the creative stan-
dards they established during
their heyday. But they can still
play the old songs like they mean
it.

ED CHRISTMAN

TOP CONCERT
® GROSSES
AMUSEMENT BUSINESS®
Gross Attendance
ARTIST(S) Venue Date(s} Ticket Price(s) Capacity Promoter
THE ROLLING STONES Orange Bowl Nov. 15-16 $3,054,488 107,175 BCL Group
LIVING COLOUR Miami, Fla. $29.50 110,000
l sellout
THE ROLLING STONES Tampa Stagium  Nov. 18 $1,802,884 63415 | BCLGroup
LIVING COLOUR Tampa, Fla. $28.50 seflout
THE ROLLING STONES Grant Fieid Nov. 21 $1,401,082 43,311 BCL Group
LIVING COLOUR Georgia $28.50 seffout
Institute of .
Technology
Atlanta, Ga.
NEW KIDS ON THE BLOCK Meadowlands Nov. 12-13 $769,608 41,462 Metropolitan
SWEET SENSATION Arena $20/$18.50 seflout Entertainment
DINO East Rutherford,
NJ.
LUCIANO PAVAROTTE Baitimore Arena Nov. 26 $618 955 iy 11,156 Tibor Rudas
Baltimore, Md. $150/§100/ 13,350 Presents
$60/815
NEW KID$ ON THE BLOCK The Omni Nov. 16-17 $564,662 28957 Brusco Barr
SWEET SENSATION ~ — Atlanta, Ga. $19.50 sellout Presents
DiNO
NEW KiDS ON THE BLOCK Madison Square Nov. 23 $432,504 18,508 Madison Square
SWEET SENSATION Garden " $24 sellout Garden Enterprises
DING New York, N.Y. Ron Delsener
Enterprises
ANDREW DIiCE CLAY The Spectrum Nov. 14 $351,702 18,183 Electric Factory
Philadelphia, Pa. $20/$18.50 seflout Concerts
BARRY MANILOW Fox Theatre Nov. 24-26 $343,212 14,141 Fox Concerts
St. Louis, Mo. $31.90/$26.90/ 16,972 Steve Litman
$23.90/314.90
ANDREW DICE CLAY Rosemont Nov. 22 $320,840 16,042 Jam Prods.
Horizon $20 sellout
Rosemont, lIl. -
DEBBIE GIBSON Nassau Nov. 22 $219420 13971 Ron Delsener
BROS Veterans $20 14,500 Enterprises
Memorial
Coliseum
Uniondale, N.Y.
NEW KIDS ON THE BLOCK Riverfront Nov. 18 $260,073 14,390 Electric Factory
SWEET SENSATION Coliseum $18.50 sellout Concerts
DINO Cincinnati, Ohio
MOTLEY CRUE St. Louis Arena Nov. 23 $253,043 13,969 Contemporary
WARRANT St. Louis, Mo. $18.50 16,900 Prods.
ANDREW DICE CLAY A.). Palumbo Nov. 18-19 $241,586 12,339 DiCesare-Engler
Center $20 sellout Prods.
Duquesne Univ.
Pittsburgh, Pa. .
WAYNE NEWTON Westbury Music Nov. 25-26 $216,685 9479 Music Fair Prods.
Fair $25 11,480
Westbury, N.Y.
GLORA ESTEFAN & MIAMI Richfield Nov. 16 $215477 12378 Hall of Fame
SOUND MACHINE Coliseum $17.50 13,500 Concerts &
CHAS ELSTNER Richfield, Ohio Promotions
CAROLE KING Beacon Theatre Nov. 18-21 $193,300 1132 Ron Deisener
New York, N.Y. $25 sefiout Enterprises
MARLBORO COUNTRY Centrum in Oct. 27 $172,786 8,697 Tea Party Concerts
MUSIC TOUR: Worcester $20/$18.50 14,000
ALABAMA Worcester,
GEORGE STRAIT Mass.
RICKY VAN SHELTON
NEW GRASS REVIVAL
THANKSGIVING JAM: Univ. of lllinois- Nov. 24 $168,560 8428 Jam Prods.
X0OL MOE DEE Chicago $20 10,046
BIG DADDY KANE
ICET
poC.
MCLYTE
BARRY MANILOW James L. Knight Nov. 20-21 $153,204 1,257 Fantasma Prods.
Center $25.50 9,370
Miami, Fla.
EURYTHMICS Henry ). Kaiser Nov. 19 $150,276 1,667 Bill Graham
UNDERWORLD Convention $21/$19.50 sellout Presents
Center
Oakland, Calif.
GEORGE CARLIN Westbury Music Nov. 18-19 $148,399 8,610 Music Fair Prods.
DENNIS BLAIR Fair $20° sellout
Westbury, N.Y.
MOTLEY CRUE Rockford Nov. 25 $140,119 1574 Jam Prods.
WARRANT MetroCentre $18.50 sellout
Rockford, Il.
REBAMCENTIRE The Gil Palace Nov. 25 $137,200 1840 Starstruck
CLINT BLACK Tyler, Texas $17.50 8,015 Promotions
TRADER-PRICE
REBA MCENTIRE Lioyd Noble Nov. 26 $134,062 7,886 Starstruck
CLINT BLACK Center $17 . 8,054 Promotions
Univ. of
Oklahoma
Norman, Okla.

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication.
Boxscores are compiled every Tuesday and should be submitted to Desi Smith in Nashville

at 615-321-4276; Ray Waddell in Los Angeles at 213-859-5338; Louise Zepp in Chicago at
312-236-2085.Forresearchinformationand cost contactLauraStrohinNashvilleat 615-321-4250.
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Georgia Satellites Expand Their Musical Orhit
New Disk Builds On Band’s Southern-Boogie Base

BY MOIRA McCORMICK

CHICAGO “In The Land Of Salva-
tion And Sin,” the newly released
third album from the Georgia Satel-
lites, is not just “another stompin’
Southern boogie album,” says the
group’s manager, Jack Emerson of
Nashville-based Praxis Internation-
al. “We call it the ‘wow factor,” as
in, ‘Wow, is this really a Georgia
Satellites record?’”

The first single, in fact, is the
midtempo acoustic number “Anoth-
er Chance,” which Emerson says
Elektra Records chairman Bob
Krasnow, A&R chief Howard
Thompson, and senior VP of promo-
tion Brad Hunt “fell in love with.”
Not that there isn’t plenty of the
Sats’ signature country-metal meld
on the new record, says Emerson,
but this third disk “reflects a band
more musically developed, mature,
and road worthy” than before. The
video for “Another Chance,” he
notes, reached active rotation on
MTV.

Emerson and partner Andy
McLenon say they are hoping “Sal-
vation And Sin”’ enjoys success com-
parable to the Satellites’ 1986 self-ti-
tled debut, which spawned a No. 2
hit single, “Keep Your Hands To
Yourself,” and sold 1.5 million units
worldwide.

A follow-up album in 1988, “Open
All Night,” failed to yield a hit sin-
gle, and sold approximately one-
half-million copies worldwide, ac-
cording to Emerson. “If sales on the
second album could have been the
same without having had the first-
time hit, people would have been
thrilled,” he points out.

“Open All Night,” which Emer-
son characterizes as “an attempt to
continue the same train of thought
as the first,” was probably also
overshadowed by the Georgia Satel-
lites’ hit from the movie soundtrack
“Cocktail,” their remake of the
Swingin’ Blue Jeans’ “Hippy Hippy
Shake.”

“The second album should have
been more adventurous,” says Dan
Baird, the band’s lead singer, main
songwriter, and rhythm guitarist.

The group wanted to move on
with this new album, he says, a fact
underscored by a change in produc-
ers. Instead of Jeff Glixman, who
worked on the first two albums, en-

gineer/producer Joe Hardy (ZZ Top,
Steve Earle) co-produced “Salvation
And Sin” with the band members.
“We'd gotten used to being in stu-
dios and knowing what we want,”
says Baird. “I know when [lead gui-
tarist] Rick Richards is hitting and
when he’s not, and he knows when [

‘The album reflects
a more musically
developed band’

am.” As far as a co-producer, Baird
says, “We didn’t expect to run into
anybody as cool as Hardy. He’s defi-
nitely got that crunchin’ sound.”
The whole album took only 31
days to complete, says Baird. “It
was a real confidence builder to
work with Joe—when we’d be
stuck, [saying] ‘It’s 1972, what
would the Stones have done here?,
[he'd say], ‘Maracas!” " “Salvation
And Sin” is the Satellites’ first digi-

tal effort, which, Baird says with a
grin, got their natural raunch “to
where you can listen to it.”

After playing a few dates in the
South in late October—including a
Halloween night show in Atlanta
presented by album-rocker
WEKLS—the Satellites took off for a
club and small-theater tour in Cana-
da, where the first LP is “almost
double-platinum,” according to Em-
erson.

A U.S. tour will most likely begin
in January 1990; the band is looking
to get an opening slot on an arena
tour. Neil Young or ZZ Top, “if
they’re going out,” would be nice,
says Emerson. Or the band will
headline its own shows if the album
“goes through the roof,” he says.

Right now, the Georgia Satellites
have to “walk the fine line between
being a credible rock’n’roll band,
and [being] radio-palatable,” says
their manager. “I'm not slagging al-
bum rock radio, but it doesn’t sell
tons of records. It's hard to sell a lot
of records without a top 40 hit.”
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Cleveland Rocks. lan Hunter, right, was joined onstage by Def Leppard’s Joe
Elliot during a benefit performance Hunter and Mick Ronson gave at the Music
Hall in Cleveland recently to raise funds for the Rock and Roll Hall of Fame.
Elliot sang with Hunter on *'All The Young Dudes,” "“All The Way From
Memphis,” and “‘Cleveland Rocks" and soloed on **Suffragette City.” At the
show, Cleveland Mayor George Voinovich presented Hunter and Ronson with
the keys to the city. (Photo: Janet Macoska)

Bodeans Wow Wisconsin's WAMIs, Winning 5 Awards

BY THOR CHRISTENSEN

MILWAUKEE The Bodeans took
home five awards at the ninth annu-
al Wisconsin Area Music Industry
Awards—the WAMIs—held here
Nov. 13.

The Milwaukee-based rockers
won awards for best rock artist, art-
ist of year, and best album, while
“Good Work,"” from the group’s
third album, “Home,” was named
best song, and front man Sammy
Llanas snared the WAMI for best
male vocalist.

The Violent Femmes, one of Wis-

consin’s best-known rock bands,
were shut out in all six categories in
which they were nominated.
Liberace, the glitzy Wisconsin-
born pianist, was voted posthu-
mously into the WAMI Hall of
Fame. Summerfest entertainment
coordinator Bob Babisch was voted
music person of the year.
Comedian Will Durst hosted the
event, which was held at the Pabst
Theater in downtown Milwaukee.
Talking Heads member Jerry Harri-
son performed songs from his up-
coming third solo album. Other per-
formers included the Warner Bros.

country-rock group Semi-Twang
and Arms & Legs & Feet, which
was named best new artist and best
alternative rock artist.

An eclectic—and often bizarre—
group of Wisconsin celebrities pre-
sented awards. Tony Mandarich,
the Green Bay Packers’ mountain-
size first-round draft pick, teamed
up with a local stripper named Tar-
zana. Packers quarterback Don
Majkowski gave out an award, then
strapped on a guitar and played Led
Zeppelin's “Rock And Roll” with
Warp Drive, winners of the heavy-
metal WAMI. And Milwaukee may-

or John O. Norquist opened the
show in trademark fashion—by
belting a version of ‘“Blue Suede
Shoes.”

It was the fourth year since the
WAMIs changed from a small, in-
dustry-only gathering to a high-pro-
file public event. Since 1986, the
public has nominated artists, with
the WAMI academy deciding the
winners. The academy is made up of
several hundred Wisconsin musi-
cians and music-related profession-
als.
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1867 E. Florida, Dept B8
springfield, MO 65803
(417 869-9433 or B69-3456

We can make
dealings with the IRS
considerably less taxing.

Entertainers make a great deal of money.

And over the past twenty-five years, Clifton &
Stengel has helped a great many save a great deal.

You see, our legal team includes two experts
formerly employed by the IRS; one as a Senior
Revenue Officer in collections, the other as a Special
Agent in criminal investigations.

Add to that two attorneys with over 25 years
experience as tax litigation, audit, and collection
experts, and you can see why we are so effective.

And why so many others are not. But to find out
how good we really are, give us a call and we'll
provide you with a list of references.

Who knows? They might just sing our praises.

Clifton and Stengel

ATTORNEYS AT LAW

Commerce Union Building, Suite 1030, 2670 Union, Memphis, TN 38112-4418
(901) 323-2110 FAX (901) 323-2114

Limited to resolving disputes with the criminal, collection, and examination divisions of the IRS. Tennessee does not certify specialists

in the law, and we do not claim certifications in any listed area.
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JAGGER AND RICHARDS TALK ‘STEEL WHEELS‘ DEALS

(Continued from page 33)

for either production.

Of the PPV concert, Jagger says:
“To a large extent, it's going to be a
similar kind of show [to the tour
dates] but we're going to shoot itin a
way that’s going to look more inter-
esting. And then you've got some
odds and sods, some special guests,
some duets.”

The Stones have already an-
nounced that Axl Rose and Izzy
Stradlin of Guns N’ Roses will join
them. “It was quite a successful bill
in Los Angeles,” Jagger says of the
October dates with that band at the
L.A. Coliseum.

“That’s good, just from an audi-
ence-drawing point of view,” says
Richards of Rose and Stradlin’s par-
ticipation. But his real enthusiasm is
reserved for Eric Clapton’s guest
shot.

‘“When he’s in town with us,
there’s nothing Eric likes better than
to play with the Stones,” he says,
with characteristic bluntness,
“’cause we kick 'im up the ass. I love
the guy dearly. But he can’t be his
own boss, really.” When Clapton
plays with a good band, says Rich-
ards, “he turns on and burns.”

The live production of the show
will add an “intensity and tenseness”
to the night’s performance, Richards
predicts. “Even if it’s slightly diluted
by the fact that it’s on TV,” he says,
“we're going to try to keep it up to
180 proof.”

But potent music alone will not
guarantee success of the Stones
PPV, particularly in the wake of dis-
appointing ratings for recent PPV
broadcasts of the Who's “Tommy”’
benefit and Bon Jovi's Moscow Music
Peace Festival. “A lot of it has to do
with marketing,” concedes Jagger.
“Anyone who has tried to call a cable
company to book an event knows
what a performance that can be.” For
that reason, in selected markets, ca-
ble viewers will be able to book this
show for the first time through Tick-
etMaster. “It’s not yet as easy as go-
ing to buy a ticket,” says Jagger,
“and it should be easier.”

‘IT'S NOT A CHARITY

The Stones’ decision early this year
to mount the “Steel Wheels” tour via
a national promotion arrangement of-
fered by CPI of Toronto initially
alarmed top regional tour promoters,
who faced a smaller cut from this
Stones tour (Billboard, July 22). Many
of those promoters eventually
reached acceptable deals with Cohl
for shows in their markets. But the
band’s shift away from the tradition-
al, regional promoter system has
agents and promoters concerned that
other top acts will follow (Billboard,
Nov. 4).

Still, Jagger and Richards offer no
apologies. “I like seeing the most effi-
cient way of doing business, without
busting people’s guts,” says Jagger.
“Obviously, if you have a very large
tour, the artist and management
have seriously got to think about the
most efficient way of doing it—for
them. It’s not a charity. This is busi-
ness.

“On the 1981 tour I had to deal
with a few irate promoters. And [on
this tour] we’'ve done business with
all these people. We've not excluded
them. There’ve been one or two com-
plaints which we’ve read about in

your columns. But most of the peo-
ple, they have made money. And in
the concert business, if you're mak-
ing money, you're doing OK.”

But proponents of the traditional
booking system argue that if region-
al promoters earn less from big na-
tionally produced tours, such as this
one, they cannot afford to risk as
much on upcoming acts.

“Tough!” snaps Richards. “If they
don’t want to take .the risks, they
shouldn’t be in the goddamn busi-
ness. What do they want, a pension?”

‘l like seeing the
most efficient way
of doing business.

It’s not a charity;

this is business.’

... Mick Jagger

Richards and Jagger also reject
suggestions that massive tours by
such veteran acts as the Stones—
with all the attention and ticket dol-
lars they draw—pose any threat to
upcoming bands seeking an audience.
“This music is always infinitely bet-
ter in a [hall] no bigger than a 3,000
seater—and even better in a garage,”
says Richards. “If it can be magni-
fied to [stadium] size—if the audi-
ence is out there—I don't see how it
stifles anything new that’s coming
up. If it’s any good, it will make it.”

‘IN THE RAG TRADE’

Richards recalls that the Rolling
Stones pioneered large-scale rock
sponsorship by getting Jovan to un-
derwrite their 1981 tour. But he re-
flects on this tour’s sponsor and mer-
chandise deals—from the Budweiser
ads to the Rolling Stones fashion
wear—with amazement and amuse-
ment.

“Me, I'm in the rag trade now!” he
says, laughing, throwing his arms
out. “I get print-outs from Macy’s
and J.C. Penney every week, like I
used to get from BMI and ASCAP
and record companies. So many T-
shirts! So many leather jackets! I'm
in the rag trade here.”

But do tour sponsorship and mer-
chandising come at a price? Do the
Stones risk spreading their name
around too widely—from the “900”
phone lines to the souvenir coins?

“I've tried to keep it very much un-
der control—which is one of the great
advantages of dealing with one
group of people,” replies Jagger. “If
I can channel that through two- or
three-a-week conversations with
[Cohl] and his people, then I've got
the sources of income in control—the
sponsorship, the merchandising, and
the tickets, which are the three main
sources—all in one set of hands.”

Jagger says the Stones rejected
“very, very big money” for a tobacco
company’s sponsorship. “I disagree
with it in principle, so that was that.”

And surprisingly, perhaps, he has
reservations with the rise of tour
sponsorship. “I’ve been happy with
Budweiser because, once we decided
what the relationship was going to
be, they played fair. I don’t think that
happens in all cases, when you
haven’t got as much clout as maybe

we have. [ was at great pains to make
sure they don’t swamp you. And I
think you can get swamped by spon-
sorship.”

“I think the Stones and their integ-
rity are fairly intact,” adds Richards.
But in the next breath, he recalls sim-
pler times: “We started off the first
two or three tours we did of Ameri-
ca—we're talking history now, in '64
and '65—in two station wagons. That
was it. The thing has just grown up
and you grow up along with it.”

‘THE WALLS OF JERICHO’

As a showman and businessman,
Jagger says the “Steel Wheels” tour
has been “fascinating.” But for a mu-
sician, he says, “it’s a bit like asking
someone who likes driving sports
cars what an 18wheel truck is like.
It’s quite interesting, but it’s not real-
ly like a Ferrari. But you still have to
drive it.”

For Richards, the tour is “probably
the best one we’ve ever done and def-
initely the most consistent.” The
band members proved something to
themselves, first by making the
“Steel Wheels” album so quickly, and
later by staging this tour, he says.

“In six months, the Rolling Stones
are going to make a record? I could
hear everyone in Billboard’s offices
laughing their heads off in January,
and in every record company office in
the country,” muses Richards. “But
the guys felt if they were going to do
this, they were going to do it up right.
They had, after 20-0odd years, stuck
together. They had a break to re-eval-
uate what it was we were about and
whether it was worth carrying on.
Everybody in the band wanted to
really do this.”

So why stop now? Although the
Dec. 19 PPV concert will mark the
end of the U.S. leg of the “Steel
Wheels” tour, both Jagger and Rich-
ards say a spring tour of Japan is
possible, followed by a summer
swing through Europe.

“We don’t know whether the Roll-
ing Stones can actually get into Ja-
pan,” says Jagger of the required
government approval. “It’s always a
problem.” He also is cautious about
European dates. “There’s a lot of
traffic out there and problems with
the [schedules]. You've got the [soc-
cer] World Cup games” in Italy next
summer.

But Richards says a global “Steel
Wheels” swing is “Inevitable. It’s the
juggernaut,” he declares. “Once it’s
rolling, you're carried along, whether
you like it or not.”

And it may carry the band to
places where even the Stones have
not rolled before. “I've never played
South America,” says Richards. “I've
never played Japan. It's very, very
rare that | get to places [ haven’t
been to before. And to me, that’s the
most interesting part of the jugger-
naut chapter.”

And in the Eastern Bloc nations,
“the walls are crumbling,” says Rich-
ards. “I always thought the walls
crumbled through the music. With
radio and satellites, it was the one
thing they couldn’t jam.

“It’s like the walls of Jericho, man.
To me, it wasn’t ever Joshua’s trum-
pet that blew the wall down. The cats
inside said, ‘Jesus Christ, that’s a
great band. Let them in!"”

36

wWWWwW americanradiohistorv com

BILLBOARD DECEMBER 9, 1989


www.americanradiohistory.com

Covrer

A Universal Debut. Producer Jimmy Bowen fine-tunes tracks on Universal
group Trader-Price (brothers Dan, Chris, and Erick Price and Don Bell). Pictured
around the console during the sessions, from left, are Dan and Chris Price;

Bowen; Erick Price; and Bell.

NASHVILLE A major interna-
tional tour, a marathon concert
and awards weekend, and an all-
star cruise are among the several
bluegrass music activities slated
for this normally slow turn-of-the-
year period in country music.

Rounder Records’ Alison
Krauss & Union Station launched
a performing and instructional
tour of the Near East Nov. 22 that
will continue through Dec. 23. The
tour, which started with a concert
in Islamabad, Pakistan, is part of a
cultural exchange program spon-
sored by the Bureau Of Education-
al and Cultural Affairs of the U. S.
Information Agency.

BLUEWATER BIRTHDAY BASH: Houston's
Bluewater Music Corp. recently toasted its first year
in Nashville with a showcase party at the Exit/In. Da-
vid Ezell kicked off the publishing company’s parade
of talent, followed by an acoustic set from Pat Terry
of Atlanta. Next came Wood Newton, accompanied by
Rob Jackson and Jim Fey. Suzy Elkins displayed her
brand of Austin, Texas, music backed by guitarist
Danny Thorpe and the “Bash Band”—Billy Thomas
(of the Emmylou Harris Hot Band) on drums, John-

Twitty City Turns It On; Clower Is Nuts About Dothan

Bluewater Music Makes Birthday Splash

ern California earthquake. Listeners attended a celeb-
rity auction, bidding on items donated by their favor-
ite singers. Hank Williams Jr.’s tour jacket brought
$650, and a pair of Ronnie Milsap’s glasses went for
$400.

CLOWER COUNTRY: Jerry Clower, who has head-
lined the annual Peanut Festival in Dothan, Ala., for
the last six years, provided an extra measure of
thanks this year. To show his appreciation to the fans
and promoters, Clower

Los Angeles piano king
John Hobbs on key-
boards, the well-traveled
Al Perkins on guitar and
steel, and Eric Silver on
fiddle and mandolin. Re
Winkler added some Ba-
kersfield-style singing
and David Lynn Jones
sang some of his hits, in-
cluding the No. 1 single
for Willie Nelson, “Living In The Promiseland.” Jim
Lauderdale of Los Angeles, Bluewater’s newest staff
writer, concluded the entertainment with a set instru-
mentally powered by the Bash Band and guitarist
Buddy Miller.

The crowd of some 200 was hosted by Bluewater/-
Nashville staffers Mike Porter, Grant Rawlins, Me-
linda Lyles, and Bluewater president Brownlee Fer-
guson. The event drew a star-studded audience, even
by Nashville standards. Among those attending were
John Hiatt, Marshall Chapman, Foster & Lloyd,
Steve Forbert, Garry Tallent of the E Street Band,
Rob Crosby, and Lee Roy Parnell. With the success-
ful night of talent and toasting, Bluewater reached its
high water mark in Nashville.

ny Pierce (formerly with
Juice Newton) on bass,
Nashville

cHRISTMAS IS COMING, Twitty Bird’s getting fat:
The Nashville Network’s Ralph Emery and the
Twitty Bird recently helped Conway Twitty launch
Christmas at Twitty City. They flipped the switch on
some 350,000—count ’em—twinkling lights to initiate
the holiday season event that runs until Dec. 31. The
seasonal ritual at the Hendersonville, Tenn., theme
park includes decorations, caroling, Santa’s petting
200, toy trains, and camel rides. Believe it or not, Twit-
ty’s home is in the middle of the park. Nothing like be-
ing close to your fans . .. The Bellamy Brothers have
raised some $100,000 at their first annual benefit con-
cert, the Shake, Rattle & Roll Jam in San Antonio, Fla.
More than 7,500 watched the duo and their guests, the
Forester Sisters, at the outdoor show on the campus
of St. Leo College. Proceeds benefit the St. Anthony’s
School Foundation and a statewide program to help
preserve the Florida panther ... KZLA Los Angeles
raised more than $12,000 for the victims of the north-

by Gerry Wood

purchased ads in the Do-
than-area newspapers to
run the week before his
arrival. The “Open Letter
To Dothan” thanked the
fans for their past sup-
port and future courte-
sies. Clower also jour-
neyed to Dothan a day
early at his own expense
to speak to the local
chamber of commerce,
visit a nursing home, sign autographs, and conduct in-
terviews with the media. As his manager, Tandy Rice,
says, “It’s no wonder the man continues to play to
such SRO crowds in his 20th year in show business!”
... The Country Music Foundation has received a
$10,000 gift from country music artist Kenji Naga-
tomi of Kyoto, Japan. Bill Ivey, CMF director, notes
that the donation represents the first time that a per-
former has made an unsolicited contribution of this
magnitude to the foundation. “The gift,” advises Ivey,
“came about through Country Music Assn. executive
director Jo Walker-Meador, who has enjoyed a
friendship with Mr. Nagatomi, based on a mutual love
of country music, for many years.” Nagatomi has per-
formed on the CMA’s International Show during Fan
Fair for more than 10 years. Besides performing, Na-
gatomi is a guitarist, record producer, nightclub im-
presario, and . . . dentist. He's probably the only Japa-
nese dentist who is pulling for country music. Ouch.

BRAZIL '89: The first country music festival in Bra-
zil recently offered a dozen concerts in the cities of
Rio De Janeiro, Sao Paulo, Belo Horinzonte, and Goia-
nia. Featuring Hank Thompson, Stella Parton, Jana
Jae, and the Silver Bluegrass Band, the festival com-
bined Brazilian and American styles of country music.
Thompson, the new Country Music Hall of Fame in-
ductee, introduced the steel guitar sound, and com-
mented, along with all of the other U.S. performers,
about the enthusiastic audience response. The Jim
Halsey Co. was the exclusive booking agent for the
tour. The Halsey firm is now working on plans for a
1990 festival in Brazil and another in Japan where the
company coordinated and produced Japan’s first out-
door country music festival last September.

Krauss, an 18-year-old critically
acclaimed fiddler and vocalist, is
currently represented in the rec-
ord bins with the Rounder albums
“Two Highways,” which features
her Union Station band, and “Too
Late To Cry,” a solo project.

Following the concert and recep-
tion in Islamabad for the American
ambassador, the band will perform
in Damascus, Syria; Amman, Salt,
and Irbid, Jordan; Be’er Sheva, Tel
Aviv, and Galilee, Israel; and Tu-
nis and Sfax, Tunisia.

Workshops are scheduled for
Damascus, Amman, and Tel Aviv.
Shows and interviews by the band
will be taped in Damascus and Tu-
nis for television broadcast.

On Feb. 2-4, the Society For The
Preservation Of Bluegrass Music
Of America will conduct its 16th
anniversary contest and awards
show at the Sheraton Music City
Hotel in Nashville. Included in the
event is the International Blue-
grass Band Championships compe-
tition.

Acts scheduled to perform in the
Showcase Of Bands on Feb. 3 in-
clude Doc Watson, the Country
Gentlemen, the Kenny Baker &
Josh Graves Show, the Sally Moun-

Bluegrass Is Greener This Winter
World Tour, Fest, Cruise Are Planned

tain Show, the Lewis Family, the
Goins Brothers, the Bluegrass Bri-
gade, Raymond Fairchild & the
Crowe Brothers, the Tennessee
Gentlemen, the Cox Family, Bill
Mounce & His Outlaws, Roni
Stoneman, the Marksmen Quartet,
Appalachian Express, the Taylor
Family, Jim Simpson & the Ken-
tucky Mountain Grass, and Weary
Hearts. Details are available at
816-665-7172.

Admiral Cruises will conduct its
Bluegrass Supercruise Feb. 12-16
to the Bahamas. Headliners for
that event are the Osborne Broth-
ers, the Lewis Family, Doyle Law-
son & Quicksilver, and Jim & Jesse
& the Virginia Boys. Additional in-
formation is available at 104-864-
7203.

Country-rock group
Semi-Twang played
at Wisconsin’s WAMIs,
and its guitarist took
best-producer honors
... see page 35

Dillards Release Home Vid

‘Ozarks’ Features Music, Scenery

NASHVILLE The Dillards will
release “A Night In The Ozarks,”
a 90-minute video for the home
market this month. Produced by
former Nitty Gritty Dirt Band
member John McEuen, the project
features 14 songs by the Dillards,
as well as local color segments, all
shot in the band’s hometown of Sa-
lem, Mo.

A pioneering bluegrass act, the
Dillards recorded for Elektra
throughout the '60s and gained

television fame by appearing as
“The Darling Family” in ‘““The
Andy Griffith Show” series.

McEuen, who says his own mu-
sic was influenced by the Dillards,
calls this project an ‘‘audiolitho-
graph’ and his new production
company the Audiolithograph So-
ciety.

“A Night In The Ozarks” will re-
tail for $14.95 and will be sold ini-
tially via direct mail.

Top Five. Columbia's Rodney Crowell is honored with a commemorative
plaque recognizing him as the first artist in the history of country music to have
five consecutive No. 1 singles from one album: “It's Such A Small World"” (with
Rosanne Cash), I Couldn't Leave You If | Tried,” “She's Crazy For Leavin',”
“After All This Time,”” and ‘‘Above & Beyond''—all from the “Diamonds & Dirt”
album. Pictured, from left, are Roy Wunsch, senior VP, Nashville operations,
CBS Records; Jo Walker-Meador, executive director, Country Music Assn.;
Crowell; and Gerry Wood, GM, Billboard/Nashville.
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Are you having a
problem with your
subscription? For
fast service, call

914-628-7771

Move Will Require Dish Owners To Subscribe

TNN To Scramhle Satellite Signal

NASHVILLE On March 20,
1990, The Nashville Network will
begin full-time scrambling of its
satellite television signal. The
move by the country music pro-
gramming service will thwart
satellite dish owners who now
watch TNN without subscribing
to a cable television service.
According to a TNN news re-
lease, dish owners can continue
to receive the programming by

subscribing to it through any of
eight national program packag-
ers: Disney, HBO, National Ru-
ral TeleCommunications Cooper-
ative, NetLink, Showtime, and
Tempo in the U.S.; and First
Choice and CANCOM in Canada.

TNN reports that its 18-hours-
a-day programming now reaches
more than 48 million cable-TV
households.
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= - o~ = LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = ~ o~ E LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
% NO.1 & 39 [ 37 [ 36 | 11 | THE OAK RIDGE BOYS mca 42311 (8.98) (CD) AMERICAN DREAMS
1 1 1 8 RAN[?)Y TRA\;IS WARNER BROS. 25988 (8.98) (CD) 6 weeks at No. 1 NO HOLDIN' éACK ) 40 | 39 | 37 15 TANYA TUCKER CaPITOL 91814 (8.98) (CD) GREATEST HITS
2 | 2 | 2 | 30 | CLINTBLACK ® rca 36681 (8.98) (D) KILLIN' TIME 4 [ 41 | 41| 5 ;;'éggg;‘lf?g]“ms STATLER BROTHERS LIVE - SOLD OUT
3 3 3 8 | DWIGHT YOAKAM REPRISE 25989/WARNER BROS. (8.98) (CD) JUST LOOKIN' FOR A HIT 42 | 42 | 42 | 198 | ALABAMA A3RCAAHL1-7170 (8.98) (CD) GREATEST HITS
4 ) ) 11 REBA MCENTIRE mca 8034 (8.98) (CD) REBA LIVE 43 | 4 40 22 RICKY SKAGGS EPIC 45027/CBS (CD) KENTUCKY THUNDER
@ 6 | 10 | 9 | SAWYER BROWN CAPITOL/CURB 92358/CAPITOL (8.98) (CD) THE BOYS ARE BACK 48 | 43 | 43 | 181 | RANDY TRAVIS A2 wARNER BROS. 1-25435 (8.98) (CD) STORMS OF LIFE
6 8 9 | 42 | SHENANDOAH coLUMBIA 43468/CBS (CD) THE ROAD NOT TAKEN 49 | 62 | 3° | RICKY VAN SHELTON coLumsia 45269/C8S (CD) SINGS CHRISTMAS
7 7 8 25 | DOLLY PARTON coLumsia 44384/CBS (CD) WHITE LIMOZEEN 46 45 49 7 PAUL OVERSTREET Rca 97171 (8.98) (CD) SOWIN' LOVE
8 [ 10 | 6 | 16 | KEITHWHITLEY Rca9809(8.98) (CD) | WONDER DO YOU THINK OF ME 47 | 46 | 45 | 115 | GEORGE STRAIT A mca 42035 (8.98) (CD) GREATEST HITS, VOL. 2
9 5 5 60 | RICKY VAN SHELTON @ coLumsia 44221/CBS (CD) LOVING PROOF 52 | 51 [ 123 [ K.T.OSLIN A RcA 59241 (8.98) (CD) 80'S LADIES
10 9 7 41. | HANK WILLIAMS, JR. ® wARNER/CURB 25834/WARNER BROS. (8.98) (CD) GREATEST HITS 1l 49 | 48 | 48 | 144 [ RICKY VAN SHELTON A coLuMBIA 40602/CBS (CD) WILD EYED DREAM
@ 13 17 5 . THE CHARLIE DANIELS BAND EPiC 45316/CBS (CD) SIMPLE MAN @ 55 53 |. 6. MARTY STUART mca 42312 (8.98) (CD) HILLBILLY ROCK
12 11 12 130 GARTH BROOKS capiToL 90897 (8.98) (CD) GARTH BROOKS 51 47 47 |9 VERN GOSDIN coLumBIa 40982/CBS (CD) CHISELED IN STONE
@ 15 19 25 LORRIE MORGAN Rca 9594-1 (8.98) (CD) LEAVE THE LIGHT ON 52 51 50 22 MERLE HAGGARD EPiC 44283/CBS (CD) ~ 5:01 BLUES
14 12 11 41 GEORGE STRAIT ® mca 42266 (8.98) (CD) BEYOND THE BLUE NEON 53 50 44 8. | NANCI GRIFFITH mca 6319 (8.98) (CD) STORMS
@ 17 16 | 20 | VERN GOSDIN coLumsia 45104/CBS (CD) ALONE @ 0| — 2 | KENNY ROGERS REPRISE 25973/WARNER BROS. (8.98) (CD) CHRISTMAS IN AMERICA
16 16 | 14 29 KENNY ROGERS REPRISE 1-25792/WARNER BROS. (8.98) (CD) SOMETHING INSIDE SO STRONG 55 53 54 | 212 | GEORGE STRAIT A mCa 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS
17 14 13 17 WILLIE NELSON coLUMBIA 45046 (CD) A HORSE CALLED MUSIC 56 54 55 F 24 SUZY BOGGUSS capiToL 90237 (8.98) (CD) SOMEWHERE BETWEEN
2 | 4 4 RODNEY CROWELL coLumsia 45242/C8S (CD) KEYS TO THE HIGHWAY @ | — | 14 DON WILLIAMS Rca 9656-1 (8.98) (CD) ONE GOOD WELL
19 18 18 61 PATTY LOVELESS mca 42223 (8.98) (CD) HONKY TONK ANGEL 58 57 58 8 SKIP EWING mCa 42301 (8.98) (CD) THE WILL TO LOVE
20 19 23 64 K.T. OSLIN A Rca 8369 (8.98) (CD) THIS WOMAN 59 59 59 38 | BAILLIE AND THE BOYS Rrca 8454 (8.98) (D) TURN THE TIDE
20 | 2 | a | 2% | KD LANG&THE RECLINES ABSOLUTE TORCH AND TWANG 64 | 68 | 7 | DANIELE ALEXANDER MERCURY 838 352 (CD) FIRST MOVE
22 | 20 [ 15 | 29 | REBA MCENTIRE ® mca 6294 (8.98) (CD) SWEET SIXTEEN 61 | 65 [ 65 | 19 | HOLLY DUNN waRNER BROS. 25939 (8.98) (CD) THE BLUE ROSE OF TEXAS
@ 26 35 7 RANDY TRAVIS wARNER BROS. 25972 (8.98) (CD) AN OLD TIME CHRISTMAS 62 63 60 LIONEL CARTWRIGHT mca 42276 (8.98) (CD) LIONEL CARTWRIGHT
28 29 | 40 BILLY JOE ROYAL ATLANTIC AMERICA 91064/ATLANTIC (8.98) (CD) TELL ITLIKEITIS 63 | 61 64 5 SHELBY LYNNE epiC 44260/C8S (CD) SUNRISE
25 25 25 | 33 | THE JUDDS ® cuRB/RCA 9595/RCA (8.98) (CD) RIVER OF TIME 64 | 62 57 7 K.D. LANG SIRE 25724/WARNER BROS. (8.98) (CD) SHADOWLAND
26 27 22 8 HIGHWAY 101 waRNER BROS. 25992 (8.98) (CD) PAINT THE TOWN 65 58 52 62 RESTLESS HEART Rca 8317-1 (8.98) (CD) BIG DREAMS IN A SMALL TOWN
27 23 2% | 42 ALABAMA @ Rrca 8587-1 (8.98) (CD) SOUTHERN STAR 66 56 5 | 38 ROSANNE CASH COLUMBIA 45054/CBS (CD) HITS 1979 - 1989
. 28 24 | 27 | 133 [ RANDY TRAVIS A3 wARNER BROS. 25568-1 (8.98) (CD) ALWAYS & FOREVER 67 | 713 66 27 GARY MORRIS UNIVERSAL 76005/MCA (8.98) (CD) STONES
29 (3 | 28 (77 KEITH WHITLEY @ Rca 6494-1 (8.98) (CD) DON'T CLOSE YOUREYES 68 | 72 73 |30 THE CHARLIE DANIELS BAND A EPiC 38795/CBS (CD) A DECADE OF HITS
@ 35 | 31 68 | THE JUDDS A RCA/CURB 8318-1/RCA (8.98) (CD) GREATEST HITS 69 | 66 | — | 338 | WILLIE NELSON A2 CoLuMBIA KC 237542/CBS (CD) GREATEST HITS
31 | 32| 2|2 mmﬁ‘;‘zmeclﬂog‘g‘gm WILL THE CIRCLE BE UNBROKEN, VOL.t | | 70 | 68 | 70 | 4 | MARIE  OSMOND CAMTOL/CURS 51781 /CAPITOL (8.98) (CD) STEPPIN' STONE
32 | 29 | 20 | 8 | RODNEYCROWELL coLumsi aa076/ces coy DIAMONDS & DIRT 71| 60 | 61 [ 289 | MANK WILLIAMS, IR & ros.co8) () LS (e, VR E ]
33 | 33 | 32 | 7 | ANNEMURRAY capiToL92072(8.98) €D) GREATEST HITS, VOL. Il (@2)| ReeNTRY | 141 | DWIGHT YORKAM A @ 608, o) GUITARS, CADILLACS, ETC., ETC.
34 | 31 | 30 [ 71 | RANDY TRAVIS A waRNER BROS. 25738 (8.98) (CD) OLD8X 10 73 | 67 | 63 | 38 | GEORGE JONES Eric 44078/CBS (CD) ONE WOMAN MAN
@ 40 46 4 THE KENTUCKY HEADHUNTERS MERCURY 838 744.1 (CD) PICKIN' ON NASHVILLE 74 B — | 8 BILLY JOE ROYAL ® ATLANTIC AMERICA 90658-1/aTLANTIC (8.98) D) THE ROYAL TREATMENT
36 | 34 | 33 | 33 | KATHY MATTEA MERCURY 836950 1 (CD) WILLOW IN THE WIND 75 | 69 [ 72 | 25 | EDDY RAVEN UNIVERSAL 76003/MCA (8.98) (CD) TEMPORARY SANITY

37 136 | 38117

MARY CHAPIN CARPENTER coLUMBIA 44228/CBS (CD)

STATE OF THE HEART

38 | 38|39 |12

PATSY CLINE A2 mCA 12 (8.98) (CD)

GREATEST HITS

OAibums with the greatest sales gains this week. (CD) Compact disk available.  Recording industry Assn. Of America (RIAA)
certification for sales of 500,000 units. & RIAA certification for sales of 1 million units, with each additional million indicated by a
numeral following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.
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Hits From Billboard 10 and
20 Years Ago This Week
L] ]
Mom Mon“nred Pla IISts I rom BDS T o el
KM 1. Babe, Styx, aam
. . . . 2. No More Tears, Barbra Streisand
NASHVILLE Due to the overwhelming interest in Broadcast Data Systems, a member of the growing & Donna Summer, coLumgIa/
q . . . . . . . . . NG
the monitored playlists printed in the Nov. 18 issue, family of Affiliated Publications and BPI Communica- ) S
illb d 3 ] £ L . highl " e d £ ai Salt Lake Cvty ut 5 P.D. John Marks 3. Still, Commodores, MOTOWN
Billboard again presents samples of real airplay infor- ~ tions, has a highly sophisticated system of airplay 15 Baikie & The Bors Hoar Of tone 3 4 4. Please Don't Go, K.C. & the
mation available through Broadecast Data Systems. monitoring. It starts with each piece of recorded prod- e o man Lo e L Sunshine Band, Tx
] ] q i ] ] ] _ 4 G. Brooks If Tomorrow Never Comes 29 3416 5. Escape, R rt Holmes, INFINITY
The playlists printed on this page are selected to uct being played into the main computer, which auto g e v OOmeS st 9 1l e Sef\dpo;\ eUYF:" ek
represent a cross-section of stations currently being matically creates a unique electronic pattern for the ae Lo "'u'm Betiajlore B " Wonder FamiA ’
monitored. Although many stations play a high per- record and enables the system to recognize it. Com- R e B 2 109 7. Heartache Tonight, Eagles, asvLum
centage of oldies, these lists include only current titles  puters are set up in each market and tuned to the sta- 010 rown The Race Is On 5 291 8. You' re Only Lonely, J.D. Souther,
: . . - 1 = . Black Nobody's Home 1 2638 coLum
and recent recurrents and cover the period Nov. 20-26.  tions selected to be monitored. This is a 24-hour-a-day, 227 Y. Tritt Country Club 4 2661
. . . gt . N 311 L Morgan Out Of Your Shoes 1 2441 9. Shnps. Barry Manilow, arisTa
Shown in the left-hand columns on each list are this seven-day-a-week operation and current information 419 T Tucker My Ams Sty Open, ? 24 10. Do That To Me One More Time
week and last week’s rankings. The rankings are can be retrieved at any time during the process. R 15 D, Parion Yelow Roses rroken 773 The Captain & Tennille, casagLANCA
based on the estimated gross impressions derived Billboard plans to begin using BDS’ monitoring sys- | | |15 3'andeeh Two osen Roses i POP SINGLES—20 Yoars A
from Arbitron audience estimates for the dayparts in  tem for the Hot Country Singles chart next month. All 15 i 0] W Theely Now o $ oars Ago
which the songs were played. These audience esti- Billboard charts that reflect airplay eventually will be 21e N Wty e Sty 9 1. gta Na Hey Hey Kiss Him Goodbye,
mates are shown at the right of each title following  using this monitoring system, most within the next six | | 53 YotNewmtoe " o oo 0 . Lee:l';r‘l'; O
the number of actual plgys. By ad@mg two zeroes to months.. Country was chpsgn to debut Fhe real airplay % :wamﬁgg‘sﬁmgg“ o " Paul & Mary, warnER 8R0S !
the second figure you will have an idea of how many  system in part because it is based entirely on airplay | |72 & CrowellLong & Lonesome Highway 5 102 3. Come Together/Something,
people in each station’s listening audience actually information. BN Vo That st Aot Doee 8 . ?ezt'e:l”’;“ e
heard each title during the measured week. 317 4. Dumn There Gos My Hea 518 8 JEL S LA FTE SIS NSRRI,
3221 E Raven Bayou Boy: 1388
3‘3‘38 'vtacu Mv'a“ phy A NevevB Gmnd Up On Love ,}g 5. Down On The Corner/Fortunate
{ on § )
%23; %mek "NM D"nklegg Erough } gg ag?igreedence Clearwater Revival,
a n o Y
T8 D Willams Tve Beon Loved By e Best 35 2765 | 23 Hahway 101 Who's Lonely Now B0 | N2 Gt I comes Again 103 6. And When | Die, Blood, Sweat &
§3 MC Carpnnt:r 36 2,74 2610 M. Haggard A Better Love Next Time 19 912 38 — R V. Shelton Living Proof 015 Tears, COLUMBIA
9 G. Brooks If T mw va Comes 30 2,338 | 2730 H. Wikiams Jr. Finders Are Keepers . 18 84 | 39 _ H. Dunn Are You Ever (;om.a Love Me 6 1,002 Y
09 C. Black Nobo%s Home 28 2,282 | 2834 L Cartwright Give Me His Las( Chance 12 741 | 4035 E Raven n A Letter To You 7 980 7. Wedding Bell Blues, 5th
110 C. Daniels Simpie Man 29 2157 | 2953 K Croweh Above And B 6 712 Dimension. SouL CITY
232 R Travis SuMgm The Blues 2 2117 3025 mmm Never Be Sorry 15 12 '
316 Judds One foman 24 2067 | 132 in This Woman 3 m 8. Yester-Me, Yester-You, Yesterday,
414 P. Overstroet All The Fun 25 2045 | 3229 S Wariner | Got Dreams 51 Stevie Wonder. TAMLA
1513 R. V. Shelton Statue Of A Fool 28 2,033 3331 1. Browne You Ain't Down Home 18 688 i .
1639 6. Strait OvemlgM Success 25 193 | 3438 ]udds Let Me Tell You About Love 10 55 9. Someday We'll Be Together, Diana
1717 S. Wariner When | Could Come Home To You 24 1822 35 —  P. Loveless Don't Toss Us Awa 9 4% Ross & the Supremes MOTOWN
Cleveland, OH P.D. Denny Nugent | 1811 Hi 101 Who's Lonely Now 23 1,723 | 3628 Highway 101 Honky Tonk Hea 12 480 - = N " L
1 The Vows Go u“mm 3 a6 | 1918 D. Parton Yellow 21 1617 | 3737 BJ. Royal Tell It Like It Is 7 41 10. Eli's Coming, Three Dog Night,
21 6 BR""‘ rooks If T oRINGvEICome 30 4394 2015 Sawyer Brovm The Race Is Dn 22 1538 3835 M. Dum Are You Ever 8 a2 DUNHILL
34 D, wilka Iveo B“ Loved byTheB t 2% 4173 133 Oak An Amencan Family 12 1148 3936 ma Song Of The South 9 438
HE B um"'; live]BoeniLoved es BB 1au cs Fhce 1n The Hoe 074 | 4021 K Rogers The Vows % Unbroken 0 4l
18 RV, B"e|tt"ef"Love e T Z 30 1 BN MHa ayd'ABctter Love Next Time 12 1001 Phoenix, AZ P.D. RJ. Curtis TOP ALBUMS—I10 Years Ago
616 M.C. Evrm\unever 4 35w (BB R "c,ﬁ,,,.mﬂ“,(’"ﬂcg" %S fgain Ll 11 P. Overstreet All The Fun 2 8130
79 RTiavslts st A Matle BT 33385 | B9 L Horgen Dear e " ol 2 4 R Mitsap A Woman In Love 32 7932 1. The Long Run, Eagles, asvLum
%g :Innmh Two Dozan 0ses ; gi;g gg Restless “,?n Savma( s In Your Heart } 936 2 :; P. Loveless T]I_reoul))n&lzns'ltd:wosl Love g ;591 2. On The Radio—Greatest Hits
Overstreet Al & wi o
3 R Wehotws i Love Comes Again 7 275 | B2 Alabama it | Had You bl Sl andosh o Dozén Risce 30 761 Volumes One & Two, Donna
L g O[O ourShoes 0 2014 1 3031 Judds Let Me Tell You About Love 10 83 - LB unmy ItiAimAiNothio 8 661 Summer, CASABLANCA
g organ 3
24 Highway 101 Who's Lonely Now 9 7500 | A% gg&mﬂomgﬂ (To Fest This) B 6 St ot Aot oes R 3. Cornerstone, Styx, asm )
n pliesrhigloy  £LE | Ba HRemmSROeT 8 g3 Ol ., 3% || Jouner Tiouen The Secre Lt
- . u21 10 8l Dunn a , i
D12 K Wty 1R Mot 0" S 416 | B2 W Neson Nothng | can Do About it Now 10 792 | Houston, TX P.D. Sim Robertson | 1110 Highuay 10 who'  Lora How lo 716 5, o rlants,Stevie WonderTama
827 B Royal Til | Can't Take It Anymore 7 2007 | B2 RV Sheton living B0l o Me 1 5 D.Wiliams I've Been Loved By The Best 20 9338 | 1320 T Trt CQUrmz 1 2281 " Ze "ngs oy 0
9 < € Black Nobody's Home 3 2005 | 337 Rustiess beart The Bluest Eyes in Texas t46 9 Sawyer Brown The Race Is On 32 | 1415 L Cartwright Giv Me His Last Chance 272 ppeiin,
23 G. Campbell She's Gone, Gone, Gone 3 2014 | 3934 S, Wariner | Got Dreams 7 %l 1 R :2‘ Woman In Love 9,187 [ 15 = Alabama Southern Star 146 6. Greatest, Bee Gees, Rso
25 R. Crowell Many A Long & Lonesome 15 1,898 | 2935 ¢ Black Killin' Time 6 483 4 h Two Dozen Roses 9,103 | 16 — E. Raven Bayou Boys 989 7. Wet, Barbra Strei d
T L A § P 48 |be Lol e, || T et Barbes Strisand co
6 R. Skaggs Let It Be You_ 608 10 . Parton Yellow Roses s | B2 My e e e e 8. Tusk, Fleetwood Mac, wARNER BROS
gzg P. "Ar':»e%wy Side Of Love 1 ;gg z; 'I'; Ju;::n Mysmns Sta‘()pen ANl Night gggg 2023 T Tucker n', Arms st, op,,, 1 1810 3. Rise, Herb Alpert, aam
Alabama Hi ; e Of , Z
27 > Mitty Gaitty Diet Band When It's Gone 12 128 10°7 L Morgan Out Of Your Shoes 9 8360 | 352 Klobeme Wi e Stould T8 10. Damn The Torpedoes, Tom Petty
2833  P. Loveless Timber I'm Falling In Love 1267 11 8 H. Dunn There Goes My Heart 8045 | 3 9 s.u.my s,&m You'll Never Be Sorry 747 & the Heartbreakers. BACKSTREET
S5 {1 T L | e
ew me . al Till | Can' nymore 3 —
ST T Tuckar by Arms Sy Open Al Mg 1] T1d 23§ Ewing IUs You Rgain 487 | %2 K 'Woktes Gome P the heart 1 TOP ALBUMS—20 Years Ago
2- K | Wonder Do You Think Of Me 109 1513 G. B If Tomorrow Never Comes 4,873 2716 K. Rogers The Vows Go Unbroken 551
332 R Above And Be'{ond 103 16 —  G. Strait Hollywood Squares 4769 | 28 .. §. Strait Overnight Success 460 1. Abbey Road, Beatles, aprLE
ut1 Brothers You'll Never Be 092 Kansas City, MO P.D. Don Crawley 1718  Judds One Man Wom: 4,703 29 - R. Crowel Long & Lonesome Highway 430
3 - Headhunters Walk Somy onThis 10 1046 . ' -D. 1814 Highway 101 Who's Lonely Now 465¢ | 3028 G Watson The Jukebox Played Klong W27 2. Led Ze(!apelm I, Led Zeppelin,
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- o0 [ (LD %53 W ;qﬁmmmgllcamoo }33 ;3221 3 Black l(lllllns‘llrln‘e: 5 gg? mv 10. Soundtrack, Easy Rider, bunHiLL
anta, .D. Neill McGinley oman In Love , - Gosdin I'm Still Crazy . 1
19 - 6. St Overnight Success 20 3,065 3737 Oak Ridge American Family T44
4 O Wikiams [ve Beon Loved By The Best 23 7581 | 20 _ E Ravenin A Liter To You 013 | 38 R'Travs Card Caryin Fool 737 COUNTRY SINGLES—10 Years Ago
H Bl 2 1A | 2139 X Somer It Your Heart Should 013 | 3324 W. Nelson Nothing | Can Do About It Now 11 2704
LI '-'""”“‘o to“"” 3 e %0 7265 | 22 Forester Sisters Love Wil 929 | 4015 R. V. Shelton Living Proof 672 1. | Cheated Me Right Out Of You
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1514 ‘llt Gosdin Tadt JIIS!LM 8 l.g?g 3422 V. Gosdin That Just About Does It 13 1739 16 L Morgan Out Df Your Shoes 552 5. Missin’ You, Charley Pride, rca
BB C Ganios Smile Man® 430 | 3, K Obison You Got it 213 | Tulsa, 0K P.D. Steve Jackson 2 K TELDER i 6. My Worid Begins And Ends With
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. Overstreet ! ome To You ] 38~ R Crowell She' For Le 4 %0 | | ; ;
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Products with the greatest airplay this week. @ Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units.

- 3. Compiled from a national sample of radio playlists. » 5..
o5 | E5 | 20| vE oS | S 20| v
28| 28! 39| 25| TLE ARTI 2u | 23| €2 | TITLE ARTIST
=2 | 32 | ~F | 25 | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL =2 | 52| ~< | 235 | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
BLUE BLOODED WOMAN & ALAN JACKSON
@ $ 3 14 | 1F TOMORROW NEVER COMES * x N?'w;‘ek :N:l @ GARTH BROOKS 50 | 45 | 46 8 S HENDRICKS K STEGALL (JACKSON, MURRAH, K STEGALL) ARISTA 9892
AREYNOLDS (K BLAZY, G BROOKS) CAPITOL 44430 @ = I : TELL ME WHY JANN BROWNE
@ 5 3 13 | TWO DOZEN ROSES SHENANDOAH S.FISHELL (G.DAVIES. H.STINSON) CURB 10568
R HALL.R BYRNE (R.BYRNE. MMCANALLY) COLUMBIA 38 6906 1/CBS BAYOU BOYS EDDY RAVEN
@ ; 5 12 | AWOMAN IN LOVE * RONNIE MILSAP 52 | 39 | 20 | 17 | BBECKETT (F.LMEYERS. T.SEALS, ERAVEN) UNIVERSAL 66016
RIMIESAR R GATBRAITH TCORLINSDMIEEETT.C WRIGHT) 7 53 | 53 | 59 | 5 | WHERE DID THE MOON GO WRONG @ DANIELE ALEXANDER
F ] ; 13 | I'VE BEEN LOVED BY THE BEST © DON WILLIAMS 3 H.SHEDD (D.ALEXANDER, P.NELSON) MERCURY 876 228-7
D.WILLIAMS.G.FUNDIS (B.MCDILL. P.HARRISON) 9017-7 @ 59 58 3 SHOULDA COULDA WOULDA LOVED YOU @ LES TAYLOR
@ 7 | 11 | 14 | OUTOF YOUR SHOES # LORRIE MORGAN P.MCMAKIN (L TAYLOR, L. WILSON. R MOORE) EPIC 34 73063/CBS
BBECKETT (JWOOD. PRYAN. S.SPIVEY) RCA9016.7 55 | 60 | 63 | ¢ | DONTLEAVEHER LONELY TOO LONG MARTY STUART
[ 6 10 14 THE LONELY SIDE OF LOVE PATTY LOVELESS R.BENNETT.T.BROWN (M.STUART. KOSTAS) MCA 53751
TBROWN (KOSTAS) MCA 53702 63 | 70 3 THE %$EAT DGMDE . GENE WATSON
@ " 12 | 12 | THERE GOES MY HEART AGAIN © HOLLY DUNN PWORLEY,E SEAY.G.BROWN (J.LINDLEY, R TRAVIS) WARNER BROS. 7-22751
H.DUNN.CWATERS (L WILSON, W.PERRY, J DIFFIE) WARNER BROS. 7-22796 57 | 49 | 43 | 19 |R_§;rA ggsBsEB Jcmr{c WL ST P FE?I%KI SKA(;GS
10 | 16 | 10 | WHO'S LONELY NOW HIGHWAY 101 SRR DO NV D ST PIC 34 68995/CBS
PWORLEY £.SEAY (K. BROOKS, D.COOK) WARNER BROS. 7-22779 70 o 2 IF YOU WANT TO BE MY WOMAN MERLE HAGGARD
9 1 2 12 IT'S JUST A MATTER OF TIME © RANDY TRAVIS M.HAGGARD.M YEARY.K.SUESOV (M.HAGGARD) EPIC 34 73076/CBS
R.PERRY (B.BENTON, BHENDRICKS, C.0TIS) WARNER BROS. 7-28841 59 56 60 4 A HUlE?T | CAN'T HANDLE THE STATLEF%BROTHERS
JKENNEDY (JFORTUNE ERCU
1 | 17 | 11 | TILLICAN'T TAKE IT ANYMORE # BILLY JOE ROYAL o Bn HerneTs L2
N.LARKIN (C.OTIS, J.BURTON) ATLANTIC 7-88815 50 65 72 3 RADIO ROMANCE ANYON
SHE S GONE GONE GONE GLEN CAMPBELL R.CHANCEY (M.POWELL. R.NIELSON. J.WHITE) 16TH AVENUE 70437
AD| 13 | 13 | 1 | B O N e UNNERSAL 66024 2 | — | 2 | TIMESUP @ o mmaiomsn ssison x SOUy HERN PACIFIC & CARLENE CARTER
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MANY A LONG & LONESOME HIGH RODNEY CROWELL TERONN (11 10USE, REERATTE) A BT
L 4
19 24 4 R CROWELL.T.BROWN (R.CR(?WELL. W.JENNINGS)W AY COLUM’:IA 38-730}!/(:85 84 57 47 21 A BETTER LOVE NEXT TIME MERLE HAGGARD
COUNTRY CLUB ST M.HAGGARDM.YEARY (J.CHRISTOPHER. B.WOOD) EPIC 34 68979/CBS
16 | 9 | 13 | 15 | CBrowN (CJORES. DLORD) WARNER BROS. 7-22882 65 [ 52 | a2 | 17 | AN veswﬁa"c&a/&m) FAMILY THE OAK RIDGE BOYS
SIMPLE M & THE BAND
20 |5 | 8| SMELE (c.ol;\\mﬂs, JGAVIN. C HAYWARD, TDIGREGARIO) R 66 | 67 | 69 | 4 wg{yDDD%Ef*cfk’égN?NchT ME;&Jchﬁs?sAsz%S
THERE YOU ARE @ WILLIE NELSON
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WHEN IT'S GON * ,
19 24 29 10 R_scnuccs.nsn‘(r;v GRIEW DIRT BAND (J FADDEN, D.SCHLITZ) NITTY GRIT{LI?J&S&&%&% NEW } 1 yggcéé'('x(% LISTED) c&u%gli%-falng&gys
MY ARMS STAY OPEN ALL NIGHT TANYA TUCKER
25 30 l J.CRUTCHFIELD (P.OVERSTREET, D.SCHLITZ) CAPITOL 79810 70 12 80 3 §’K‘§,’.‘,5VE§,Y(K°,§{X!!E‘TACT R',,',mgw ANDI & THE BRO&E?JE&%%?
WHEN | COULD COME HOME TO YOU STEVE WARINER HE'S A LITTLE P
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N DY"
@ 2 | 3 4 J.S?RBO(L)JD‘M.VSVR';iGgMCABLACK) cul r\‘RTCl[\3 9Lé\7C85 72 | 61 | 5l 18 ﬁ'ﬂ&?ﬂ%unm S ANDERS) * A;%ce\%ém.@
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31 132 | 8 | Wshrooec Tosug 0 THIS R ezt 74 | 66 | 67 | 4 Eé}%SG'G'g.Jg&&w(gﬁlﬁgfv‘zglsﬁﬁsﬂ.CANNON) e
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@ 33 | 36 6 Ewomev.e.suv (C.Hﬁ&%‘. srﬁnu) MCA/CURB 53746/MCA @ 8l | — 2 I\LA(A)A‘(I)EGIS\J?NT«Q&T%OB»«?F&?M.MORGAN) IRENEM?E tl’?sL?Es!
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a | 1] | K coumaninenon | (@D NEWD | 1 | LN L S Saran PIE HONEY BUNCH) REPRISE 3842/ Ve DU
28 | 34 | 35 | 11 | WALKSOFTLY ON THIS HEART OF MINE ® THE KENTUCKY HEADHUNTERS 78 | 68 | 64 | 5 | IT'SBEEN ONE OF THOSE DAYS # BOBBY VINTON
THE KENTUCKY HEADHUNTERS (B.MONROE. J.LANDERS) MERCURY 874 744.7 M.LLOYD (C.LESTER, T.DUBOIS, M SEALS) CURB 10560
29 17 8 15 NEVER HAD IT SO GOOD & MARY CHAPIN CARPENTER 83 o 2 STILL THE SAME BONNIE GUITAR
). JENNINGS,M.C.CARPENTER (M.C.CARPENTER, JJENNINGS) COLUMBIA 38-69050/CBS J.GALE.J.PIERCE (B.DYLAN) PLAYBACK 75714
36 20 6 1 CAN'T TURN THE TIDE © BAILLIE AND THE BOYS 80 71 61 24 YOU'LL NEVER BE SORRY & THE BELLAMY BROTHERS
K.LEMNING (M.BONAGURA, K.BAILLIE, C.BICKHARDT) RCA 9076-7 T.BROWN (H.BELLAMY. D BELLAMY. D.SCHLITZ) MCA/CURB 53672/MCA
IF | EVER FALL IN LOVE AGAIN & ANNE MURRAY WITH KENNY ROGERS
@ 37 | % 3 Sﬂﬁé‘éﬁ:ﬁzﬂmﬁ‘ cunamclﬁa%#ﬁ?r%s;\ 81 | 62 | 39 | 1l J.E.NORVMAN,S.DORFF' (5.DORFF. G.SKLEROV) CAPITOL 44432
* % * POWER PICK/AIRPLAY # % & 82 | 69 | 62 | 5 | RADIOLOVER GOtz Joples
@ Wb i B AR e HicHEy, VAN 2o B.SHERRILL (C.PUTMAN, R HELLARD, B.JONES) EPIC 34 73070/CBS
S BUCKINGHAM (J.CRUTCHFIELD) COLUMBIA 38 73077/CBS NEW} 1 HEART FROM A STONE & SUSIBEATTY
NOT LISTED (B.N.CHAPMAN, M.GERMING) STARWAY 1206-7
13 18 4 15 TIL LOVE COMES AGAIN REBA MCENTIRE
JBOWEN.R MCENTIRE (B.REGAN, E.HILL) MCA 53694 NEW} 1 mggl?JKEO!S?lVER YOU WIN PAT MINTEF}’
R KILLER 12
& JO-
GD| 3 | o | 1 | R wwr 1S WAY AGAIN SO s NEWD | 1 | SOMETHINGS GOT AHOLD ONME JAMES ROGERS
AHENSON (J.R INDWAVES 4830
N L 4
3 3 5 15 IrszcgJégsEr\:?m&ER (D.ROLLINS) cwnou%ér\z’grgﬁ 18/53}%\{ NEW} 1 MY HEART'S ON HOLD J.D. LEWIS
YOU MUST NOT BE DRINKING ENOUGH EARL THOMAS CONLEY (EUMERUAN 01 LTI 2D SRS
36 | 26 | 28 | 10 | gcoroy.JR RLSCRUGGS (. KOE‘T'EH'»‘MR s RCA 89737 87 | 73 | 73 | 4 | THRILL OF LOVE KENNARD AND JOHN
UIT WHILE I'M BEHIND JENNIFER MCCARTER & THE MCCARTERS PREMUID DN 0N BUTIRARD CHTR I8
@ 4 | 4 1 PWORLEY.E SEAY (B.CASWELL. V.THOMPSON) ARNER BROS. 7-22763 8 | 74 | 56 5 THREE DAYS K.D. LANG
CEGILL G.PENNY,B.MINK.K.D. LANG (W.NELSON) SIRE 7-22734/WARNER BROS.
3 | 27 | 23 | 13 | NEVERALONE VIN T
TBROWN (V.GILL, RCASH) MCA 53717 NEW ) 1 glcEL:MTEorlqjg éﬁgl;?( KMAEE WN) g@ég%ﬁg%gﬁ%
WHERE'VE YOU BEEN & KATHY MATTEA e 7
43 1 55 | 3 | AREYNOLDS (LVEZNER, DHENRY) MERCURY 876 262.7 NEWD | 1| vaﬁfnz (‘(’:YVQATSN JERRY JEFF l‘g&kg&g
o OVERNIGHT SUCCESS GEORGE STRAIT B
“ 2_| aouine i es ity k- LT
ALL THE FUN & PAUL OVERSTREET
a | | 14 | 16 | STROUD (POVERSTREET. TOUNN) o RCA9015-7 NEWD | 1 | MODERN DAY COWBOY SO ELIRIe )
BLACK AND WHITE ROSANNE CASH i N
42 42 45 6 R.CROWELL.R.CASH (P.SMITH) COLUMBIA 38-73054/CBS 93 64 37 17 ?&ngsgggomgyrg&gus PNELSON) ’&égcﬂzv'\gﬁg%é
AMY'S EYES & CHARLEY PRIDE
@ M 49 6 J.BRADLEY (T.BROWN. J.PHUNT) ) 16TH AVENUE 70435 9 89 86 2 :\,.vioER'LjE‘\JI..éEEBAQéBF%QxFK%EALE.%%&LLEN) WAR%EERNSER:ng_é-»rZSZQE
[ 4
4 | 35|18 | 16 | THE O oG KEN (ALWAYS TRUE TO YOU) REFRISE F oS R Caen 95 | g4 | 84 | 10 | FAMILYTREE = @ em MICHAEL MARTIN MURPHEY
-~ g -
* % & HOT SHOT DEBUT * % & 9% | 76 | 58 | 18 | ACEIN THE HOLE GEORGE STRAIT
NEW ’ 1 SOUTHERN STAR ALABAMA J BOWEN.G.STRAIT (D.ADKINS) A 53693
B.BECKETT ALABAMA (R MURRAH. S.DEAN. R.ALVES) RCA 9083-7 P [y X SLOWLY BUT SURELY MARIE OSMOND
46 5 5 THE CENTER OF MY UNIVERSE THE BELLAMY BROTHERS JCRUTCHFIELD (GARVIN. JONES, WETHERLY) CAPITOL/CURB 79808/CAPITOL
T.BROWN (D.BELLAMY. H.BELLAMY. D.SCHLITZ) MCA/CURB 53719/MCA 98 93 75 21 LIVING PROOF RICKY VAN SHELTON
a | o lss . SHE'S GOT A MAN ON HER MIND CURTIS WRIGHT S.BUCKINGHAM (J.MACRAE, S.CLARK) COLUMBIA 38 68994/CBS
C.WRIGHT,IIlL.CHARLTON (C WRIGHT. B.SPENCER) AIRBORNE 75746/MCA % 1 9% | 74 Ui | WISH | HAD Ag HEART OF STONE @ BAILLIE AND THE BOYS
NEW) " ON SECOND THOUGHT @ EDDIE RABBITT LEHNING (WHOLYFIELD, R LEIGH) CA 8924-7
RLANDIS (E.RABBITT) UNIVERSAL 66025 100 | 80 83 3 BIGGER MAN THAN ME MICKEY JONES
LEAVE IT ALONE THE FORESTER SISTERS R METZGAR,T MIGLIORE (C.WAYNE) STOP HUNGER 1103
5 1 6 3 W.WALDMAN (B.LLOYD, RFOSTER) WARNER BROS. 7-22773
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by Marie Ratliff

GARTH BROOKS lives up to the promise of his debut single, “Much
Too Young (To Feel This Damn Old)’—a top 10 charter—as his follow-
up release, “If Tomorrow Never Comes” (Capitol), becomes his first No.
1 record. Brooks’ self-titled album is at No. 12 after 30 weeks on the Top

Country Albums chart.

STILL HANGING STRONG with a very vocal group of radio support-
ers is “Walk Softly On This Heart Of Mine,” the debut single of the
Kentucky Headhunters (Mercury). Stations just getting on the band-
wagon include WKHK Richmond, Va., WQYK Tampa, Fla., WDOD
Chattanooga, Tenn., WKSJ Mobile, Ala., and WKNN Pascagoula, Miss,

“This is the hottest thing out of left field in a long time,” says PD Mac
Edwards, WRNS Kinston, N.C., “and it’s not showing any signs of early
burn. I think this group will be around for a long time.” The Headhunt-

ers are at No. 28 on the Hot Country Singles chart.

Another hot ticket at WRNS, says Edwards, is Skip Ewing’s “It’s You
Again” (MCA), charted this week at No. 18. “It’s the perfect kind of
song for our station. The tempo is just right—it almost has a James Tay-

lor feel to it. It really shows [Ewing’s] versatility."

NEW AND NOTEWORTHY: “Canyon has a good pop-country rec-
ord,” says MD Jim Asker, WFLS Fredericksburg, Va., of “Radio Ro-
mance”’ (16th Avenue), currently charted at No. 60. “I'm already getting
some pretty good response on the phones,”

Jann Browne’s “Tell Me Why” (Curb) is drawing early phone re-
sponse at KEKA in Eureka, Calif., according to MD Ron Day. “We had
some real success with her last release [“You Ain’t Down Home”'] and
I'm really fond of this one. She has a style that our listeners really like,”

Dan Baker, MD at KLUR Wichita Falls, Texas, notes early accep-
tance of Joe Barnhill’s “Good As Gone” (Universal). “It’s good country
swing, and up-tempo is what I need to please our listeners. I don’t think
there’s enough of this kind of song out there.” Barnhill’s song moves to

No. 73 in its second week on the Hot Country Singles chart.

AREA ACTION: “Here’s one I didn’t miss,” says PD Mike Meehan,
WCMS Norfolk, Va., of Clinton Gregory’s “Nobody’s Darlin’ But Mine”
on Step One. “We've been on it quite a while and it’s in our Top Ten At
Ten every night—great audience response.”

“Another one we added right out of the box,” Meehan says, “is Billy
Hill’s new one.” “I Can’t Help Myself (Sugar Pie Honey Bunch)” was
tops on the pop chart for the Four Tops in 1965. “They put a nice new
sound to a great old song; you just can’t help clapping your hands to it."
Billy Hill's Reprise single debuts this week at No. 77,

HOMETOWN GIRL MAKES GOOD: MD Chris Michaels, WDSY Pitts-
burgh, is high on the debut release of Latrobe native Irene Kelley. ‘“‘She
started out here with a band called Switchblade, then moved to Nash-
ville about five years ago.” Kelley’s “Love Is A Hard Road” (MCA) is at
No. 75 in its second week on the chart.

HOT COUNTRY SINGLES ACTION
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|1 Billboard. POWER PLAYLISTS

Sample Playlists of the Nation's Largest
Country Radio Stations

10 8 Sawyer Brown, The Race Is On
11 17 Glen Campbell, She's Gone, Gone, Gone
12 12 Patty Loveless, The Lonely Side Of Love
13 6 Kenny Rogers, The Vows Go Unbroken (Always True
14 7 Eddy Raven, Bayou Boys
15 18 Highway 101, Who's Lonely Now
16 13 Rodney Crowell, Many A Long & Lonesome Highway
17 22 Tanya Tucker, My Arms Stay Open All Night
18 15 Travis Tritt, Country Ciub
19 23 Keith Whitley, It An't Nothin'
20 Wild Rose, Breaking New Ground
21 24  Nitty Gritty Dirt Band, When 1t's Gone
2 21 Garth Brooks, If Tomorrow Never Comes
23 26 Willie Nelson, There You Are
24 28 Clint Black, Nobody's Home
25 30 The Judds, One Man Woman
26 25 Mary Chapin Carpenter, Never Had It So Good
27 27 The Kentucky Headhunters, Walk Softly On This H
—  Ricky Van Shelton, Statue Of A Fool
A2 — Alabama, Southern Star
A3 — George Strait, Overnight Success

26 28 Charley Pride, Amy's Eyes
27 29 Baillie And The Boys, | Can't Turn The Tide
28 30 Keith Whitley, It Ain't Nothin'
23 EX Clint Black, Nobody's Home
30 X Desert Rose Band, Start All Over Again
A — Jl ;oneia Car\'wrigfhl1 In W h[yes
A — Jann Browne, Tell Me
Charlotte P.D.: Paul Johnson g g KalhyPM:‘nu.H W,hel;fjve You Been
1 2 Garth Brooks, If Tomorrow Never Comes jranonestiive
P} S B OE xSt
3 g 5::%llilouers,ITheBVowsLGoe‘lgné)vo;:n Always True y Liowel, Many g & Lonesome Highway
4 illiams, |'ve Been Loved By The Best
5 6 Lorrie Morgan, Qut Of Your Shoes -
6 7 Ronnie Milsap, A Woman In Love u |
7 9 Patty Loveless, The Lonely Side Of Love &
8 10 Traws Tritt, Country Club o
§ 11 Vern Gosdin, That fust About Does It T EM Coung,
10 12 Willie Nelson, There You Are EC AN TTRo
}% }g :p! Dunln Iﬂw;‘e GoEs Mly neart Again
ighway 101, Who's Lonely Now . P
13 16 Rodney Crowell, Man{ A Long & Lonesome Highway St. Paul o P.D. DaY'd Malmberg
{g ;‘7) sd:lh Alm A IlBAm' INg!hmT T % % zamgr::‘lls, IllfsTJusl A MaNlter OlC Time
aillie , | Can’t Turn The Tide al rooks, If Tomorrow Never Comes
16 18 Billy Joe Royal, Till I Can't Take It Anymore 3 3 Shenandoah, Two Dozen Roses
17 13 Steve Wariner, When | Could Come Home To You 4 9 Ronnie Milsap, A Woman In Love
i3 2 The Agmgigmbmnr AL Over A HH Em'w'vuums' oy Lov?:.oaey The Best
rt Rose Bal ar ver Again orrie Morgan, Ouf our S
20 23 Jennifer McCarter & The McCarters, Quit While | 7 11 Highway 101, Who's Lonely Now
3 8 Gl Ml ] o e 1
ip Ewing, It's You Again X
23 28 Gene Watson, The Great Divide 10 5 Sawyer Brown, The Race Is On
24 26 Rosanne Cash, Black And White 11 14 Paul Overstreet, All The Fun
g % P‘ekadhm hlelmhe?, The (;;'egterr 0f My Universe g 16 ?ev:‘esnﬂgzg. ?{IdLTlmeé For AR Honest Man
icky Van , Stat ool cEntire, Til Love Comes Again
27D Kalhyy Mattea, Where'eeu%u Been 14 18 K.T. Oslin, Didn't Expect It To Go Down This Wa
28 EX Tanya Tgu:ker, (l;ﬂy Arms Stay Open All Night }g % g:e l([enluckr‘ Nevadh\;‘nle_m Watk Softly On This H
29 EX George Strait, Overnight Success ip Ewing, [t's You Again
3 8 Doltyleon, Yellow Roses 17 25 Billy Joe Koyal, Till | Can't Take It Anymore
R T Werewagaard | Vou Wor To o My Woman 1332 Kt Wiy T A Rl onesome HBIaY
A — Conway wm{ Wha's Gonna Know 20 23 The Desert ose Band, Start All Over Again
A — Alabama, Southern Star 21 24 Steve Wariner, When | Could Come Home To You
g %g gl‘e'u”(::w SBhw's,([’OCan'E TumGLhe Tide
= n Campbell, She’s Gone, Gone, Gone
HVIUE 24 27 Tanya Tucker, My Arms Stay Open All Night
¥k 25 28 Lionel Cartwnight, In My E&es
2% 8  Wild Rose, Breaking New Ground
27 30 Curtis Wright, She’s Got A Man On Her Mind
28 X Clint Black, Nobody's Home
29 EX  Jann Browne, Tell Me Why
. A3 — Ricky Van Shelton, Statue Of A Fool
Nashvilie P.D.: Bruce Sherman | EX 31 The Charfie Daniels Banthlm le Man
1 1 Garth Brooks, If Tomorrow Never Comes g g wi‘l:n’e%"el“s&m?hgtm WAES fislCone
2 4 The Bellamy Brothers, You'll Never Be Sorry EX EX The hudds, One Mran v‘a“ X
35 Kenny Roqsears, The Vows Go Unbroken (Always True EX EX Trase Tokt Count Cls{;‘a"
4 7 Ronnie Milsap, A Woman In Love A Chaviey Pride A";"Y Eyos
§ 6 Don Williams, I've Been Loved By The Best A _ Alabanyu South 4 SS' ¥
6 2 Randy Travis, It's Just A Matter Of Time e ———
7 8 Shenandoah, Two Dozen Roses
8 10 Patty Loveless, The Lonely Side Of Love
9 11 Dolly Parton, Yellow Roses
10 12 Paul Overstreet, All The Fun | |
1k R o =
ary Chapin Carpenter, Never Had It So L
13 3 Ricky Skaggs, Let It Bé You 70 ///“ﬂ‘ROW CO///#’/’?
}A }; Vern 60st in, ‘fhvavt Jusli é\bo'tétcboes It =
§ Steve Wariner, When | Could Come Home To You P o
16 9 Eddy Raven Bayou Boys Chicago N P.D.: J.D.Spangler
H % am Jlge Roya'll, ilt | Ca?w't Take {IAAnymore % g Ron _Wllaa'lms. I'AvewBeen LfveLd By The Best
unn, There Goes Hear! ain onnie Milsap, oman In Love
19 22 Willie Nelson, There You Ayre £ 3 1 Paut Overstreet, All The Fun
20 23 Vince Gill, Never Alone 4 3 Randy Travis, it's Just A Matter Of Time
21 25 Tanya Tuckesr, My Arms Stay Open All Night 5 4 Dolly Parton, Yellow Roses
2 19 Skip Ewing, The Coast Of Colorado 6 9 The Charlie Daniels Band, Simple Man
23 21 Merle Haggard, A Better Love Next Time 7 11  Lomie Morgan, Out Of Your Shoes
24 27 Skip Ewing, It's You Agam 8 10 Holly Dunn, There Goes My Heart Again
5 2% EarrThomas Conley, You Must Not Be Drinking En § 13 Shenandoah, Two Dozen Roses

Little Rock P.D.: Ray Randall

3 Garth Brooks, f Tomorrow Never Comes
2 Reba McEntire, Til Love Comes Agan

1 Randy Travis, (t's Just A Matter Of Time

S Paul Overstreet, Afl The Fun

6 Don Williams, I've Been Loved By The Best

7 Ronnie Milsap, A Woman In Love

9 Shenandoah, two Dozen Roses

8 Ricky Skaggs, Let It Be You

4 Dolly Parton, Yellow Roses

10 Eddy Raven, Bayou Boys

18  Kenny Rogers, The Yows Go Unbroken (Always True
12 11 Alabama, High Cotton

14 Patty Loveless, The Lonely Side Of Love

15 Sawyer Brown, The Race Is On

17 Lorrie Morgan, Qut Of Your Shoes

16 Travis Tritt, Country Club

12 Mary Chapin Carpenter, Never Had It So Good

19  Earl Thomas Conley, You Must Not Be Drinking En
19 20 Keith Whitley, It Ain't Nothin'
20 21 The Kentucky Headhunters, Walk Softly On This H
21 23 Vern Gosdin, That Just About Does it

2 How Dunn, There Goes ME Heart Again
Wild Rose, Breaking New Ground
24 25 Glen Campbell, She's Gone, Gone, Gone
25 27 Highway 101, Who's Lonely Now
26 28 Billy Joe Royal, Till | Can't Take It Anymore
27 30 Skip Ewing, It's You Again
28 29 Vince Gill, Never Alone
3 3 Rodnez‘Crowell, Mavg A Long & Lonesome Highway

33 The Charlie Daniels Band, S|m8Ie Man
31 34 Tanya Tucker, My Arms §tay pen All Night

32 35 Willie Nelson, There You Are
33 37 Clint Black, Nobody's Home
E ] Niﬂr Grirtg Dirt Band, When It's Gone
35 38 Bailie And The Boys, | Can't Turn The Tide
36 3% Steve Wariner, When | Could Come Home To You
37 40 The Desert Rose Band, Start All Qver Again
38 EX Lione OCartvmﬁ‘ht, In Mfy Eyes
A33 — Ricky Van Shelton, Statue Of A Fool
A0 —  Jennifer McCarter & The McCarters, Quit While |
A — George Strait, Overnight Success
A — Jo-El Sonnier, If Your Heart Should Ever Roll T

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

41
65

74

§2

42

2%

93

15
24

55

95

91
69
72

59
7

81

—

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

ACE IN THE HOLE (Sweet Tater Tunes, ASCAP)
ALL THE FUN (Scarlet Moon, BMI) CLM

AN AMERICAN FAMILY (Famous, ASCAP/Bob Corbin,
ASCAP) CPP

AMY’S EYES (Loose Ends, ASCAP/Prater, ASCAP)
BACK IN THE SWING OF THINGS (Music Corp. Of
America, BMi/Jessie Jo, ASCAP/Buddy Cannon,
ASCAP/Pri, ASCAP/Hookem, ASCAP) HL

BAYOU BOYS (Morganactive, ASCAP/You & |,
ASCAP/WB, ASCAP/Two Sons, ASCAP/RavenSong,
ASCAP) CPP/WBM

A BETTER LOVE NEXT TIME (Johnny Christopher,
BM1/Chris Wood, BMI)

BIGGER MAN THAN ME (Muy Bueno, BMI/Cow Cents,

BMI/Court Of Kings, BMI)

BLACK AND WHITE (Prestoons, ASCAP/Curb, ASCAP)

BLUE BLOODED WOMAN (Kayteekay, ASCAP/Tom
Collins, BM1/Murrah, BMI)

BREAKING NEW GROUND (Kayteekay, ASCAP/Dixie
Caroline, ASCAP/Cholampy, SESAC/PolyGram
International, ASCAP/Amanda-Lin, ASCAP) HL
BURNIN' OLD MEMORIES (BMG, ASCAP/Warner-
Tamerlane, BMI/Believus Or Not, ASCAP/Screen
Gems-EMI, BMI) HL/WBM

THE CENTER OF MY UNIVERSE (Bellamy Bros.,
ASCAP/Don Schlitz, ASCAP/Almo, ASCAP)
COUNTRY CLUB (Triumvirate, BM1) HL

DIDN'T EXPECT IT TO GO DOWN THIS WAY (Wooden

Wonder, SESAC) HL
DON'T LEAVE HER LONELY TOO LONG (Songs Of
PolyGram, BMI) HL

FAMILY TREE (Screen Gems-EMI, BMI/Writer's Group,

BMI/Bethiehem, BMI) WBM

GOOD AS GONE (Suzi Bob, ASCAP/Suzi Joe, ASCAP)
THE GREAT DIVIDE (Tennessee Hills, BMI/Three
Story, ASCAP)

HARD TIMES FOR AN HONEST MAN (Texascity,
BMI/A.H. Rollins, BMI/Seratted Edge, BMI} HL
HEART FROM A STONE (BMG, ASCAP/Black
Rhapsody, ASCAP)

HEARTBREAK HURRICANE (PolyGram International,
ASCAP/Amanda-Lin, ASCAP)

HE'S ALIVE (New Pax Music Press, ASCAP)

HE'S GOTTA HAVE ME (Tree, BMI)

HIGH COTTON (Shobi, BMI)

A HURT { CAN'T HANDLE (Statler Brothers, BMI)

1 CAN'T HELP MYSELF (SUGAR PIE HONEY BUNCH)
(Stone Agate, BMI)

| CAN'T TURN THE TIDE (Colgems-EMI, ASCAP) WBM

(I WISH | HAD A) HEART OF STONE (EMI April,
ASCAP/Ides Of March, ASCAP/Lion Hearted, ASCAP)
HL

IF 1 EVER FALL IN LOVE AGAIN (Warner-Elektra-
Asylum, BMI/Gloria Sklerov, BMI/Dorff, BMI)
CPP/WBM

{F TOMORROW NEVER COMES (Evanlee,
ASCAP/Major Bob, ASCAP)

IF YOU WANT TO BE MY WOMAN (Owen Publications,

BMmI)
IF YOUR HEART SHOULD EVER ROLL THIS WAY

23
12
78

9
18

4

67

75

14

28

SEER B 8 B

€8

1
47

70

16

AGAIN (MCA, ASCAP/Ten Ten, ASCAP) HL

IN MY EYES (Silverline, BMi/Long Run, BMI) WBM
IT AINT NOTHIN' (Millhouse, BMI) HL

{T'S BEEN ONE OF THOSE DAYS (Warner House of
Music, BM1/WB Gold, ASCAP) WBM

IT'S JUST A MATTER OF TIME (Trio, BMi/Alley,
BMI/1za, BMI) HL

IT'S YOU AGAIN (Acuff-Rose, BMI/Milene, ASCAP)
CPP

I'VE BEEN LOVED BY THE BEST (PolyGram
International, ASCAP/Ranger Bob, ASCAP/Careers,
BMI) CPP/HL

JOHNNY AND THE DREAMERS (Steel Hill,
ASCAP/WB, ASCAP) WBM

THE JUKEBOX PLAYED ALONG (Next-0-Ken,
BMI/Ensign, BMI/BMG Songs, ASCAP) CPP/HL
LEAVE IT ALONE (Careers, BMI/BMG Songs, ASCAP)
LET IT BE YOU (Cross Keys, ASCAP/Silverline, BM1)
HL/WBM

LIVING PROOF (intersong-USA, ASCAP/Hide-A-Bone,
ASCAP) HL

THE LONELY SIDE OF LOVE (Songs Of PolyGram,
BMI/Blue Fire, BMI) HL

LOVE 1S A HARD ROAD (Diamond Dog, ASCAP/Love
This Town, ASCAP/Song Auction, ASCAP}

MANY A LONG & LONESOME HIGHWAY (Coolwell,
ASCAP/Willin® David, BMI/Blue Sky Rider, BMI)
MODERN DAY COWBOY (JOM, BMI)

MY ARMS STAY OPEN ALL NIGHT (Screen Gems-EMI,

BMI/Scarlet Moon, BMI/MCA, ASCAP/Don Schiitz,
ASCAP) HL/WBM

MY HEART'S ON HOLD (Jimmike, BMI)

MY SWEET LOVE AINT AROUND (Acuff-Rose,
BMI/Hiram, BMI) CPP

NEVER ALONE (Benefit, BMt/Chelcait, BMI/Atlantic,
BMI)

NEVER HAD (T SO GOOD (Getarealjob, ASCAP/Obie
Diner, BMI/Bug, BMI) HL

NOBODY'S HOME (Howlin'Hits, ASCAP)

ON SECOND THOUGHT (Eddie Rabbitt, BMI)

ONE MAN WOMAN (irving, BMI)

OUT OF YOUR SHOES (Ha-Deb, ASCAP/Patti Ryan,
ASCAP/Mickey James, ASCAP)

OVERNIGHT SUCCESS (Acuff-Rose, BMI)

QUIT WHILE I'M BEHIND (Farm Hand,
ASCAP/Debarris, BMI/EMI April, ASCAP/Ides Of
March, ASCAP) HL

THE RACE 1S ON (Tree, BMI/Glad, BMI) HL
RADIO LOVER (Tree, BMI/Cross Keys, ASCAP) HL
RADIO ROMANCE (Warner-Tamerlane,
BMI/Englishtowne, BMI/Milene, ASCAP}

SHE'S A LITTLE PAST FORTY (Tree, BMI/Pacific
Island, BMI}

SHE'S GONE, GONE, GONE (Tree, BMI) HL

SHE'S GOT A MAN ON HER MIND (David 'N' Will,
ASCAP/WB, ASCAP/Two Sons, ASCAP) WBM
SHOULDA, COULDA, WOULDA LOVED YOU (Les
Taylor, BMI/Willesden, BM!1/Zomba, ASCAP/Gehl,
Ascap)

SHOWS YOU WHAT | KNOW (K.Baz, BMI/Lew-Bob,
BMI)

SIMPLE MAN (Cabin Fever, BMI/Miss Hazel, BMI)

WBM

97 SLOWLY BUT SURELY (Tree, BMI/PolyGram
International, ASCAP/McBec, BMI/Milene, ASCAP) HL

85 SOMETHINGS GOT A HOLD ON ME (Americanada,
ASCAP)

45 SOUTHERN STAR (Tom Collins, BMI/Collins Court,
ASCAP)

25 START ALL OVER AGAIN (Bar None, BMI/Bug, BMI)

32 STATUE OF A FOOL (Sure Fire, BMI)

79 STILL THE SAME (Dwarf, ASCAP)

§1 TELL ME WHY (Sweet Bird, BMI/Silverline, BMI)

13 THAT JUST ABOUT DOES IT (Hidden Lake,
BMI/Hookem, ASCAP) CPP

7 THERE GOES MY HEART AGAIN (Zomba,
ASCAP/Willesden, BM1/Forest Hills, BMI) CPP

17 THERE YOU ARE (Almo, ASCAP/Brio Blues,
ASCAP/Irving, BMI/Eaglewood, BMI) CPP

88 THREE DAYS (Tree, BMI) HL

87 THRILL OF LOVE (Caseyem, BMI)

89 TIE ME UP (HOLD ME DOWN) (Cross Keys,
ASCAP/CBS, ASCAP)

33 TIL LOVE COMES AGAIN (AMR, ASCAP/New Haven,
BMI) CPP

10 TILL { CAN'T TAKE IT ANYMORE (Alley, BMI/Trio,
BMI/Eden, BMI) HL

61 TIME'S UP (Screen Gems-EMI, BMI/Moon & Stars,
BMI/Silverline, BMI/Cross Keys, ASCAP)

90 TRASHY WOMEN (Groper, BMI/Rhythm Wrangler,
BMI)

2 TWO DOZEN ROSES (Colgems-EMI, ASCAP/Beginner,
ASCAP) WBM
THE VOWS GO UNBROKEN (ALWAYS TRUE TO YOU)
(Gary Burr, ASCAP/Zena, ASCAP) CPP/HL
WALK SOFTLY ON THIS HEART OF MINE (Bill
Monroe, BMI)

21 WHEN | COULD COME HOME TO YOU (Steve Wariner,
BMI/Irving, BMI/Tom Coltins, BMI/Murrah, BMI)

19 WHEN IT'S GONE (Jim Boy, ASCAP/Bughouse,
ASCAP/Don Schlitz, ASCAP/AImo, ASCAP)

53 WHERE DID THE MOON GO WRONG (Lodge Hall,
ASCAP/Screen Gems-EM1, BMI) HL/WBM

39 WHERE'VE YOU BEEN (Wrensong, ASCAP/Cross Keys,
ASCAP/CBS, ASCAP)

84  WHISKEY RIVER YOU WIN (Little Bill, BMI)

76 WHO'S GONNA KNOW (Maypop, BMI/James Griffin,

BMI/Lucy's Boy, BMI)

WHO'S LONELY NOW (Cross Keys, ASCAP) HL

A WOMAN IN LOVE (David 'N' Will, ASCAP/Front

Burner, ASCAP)

WONDERFUL TONIGHT (Chappell & Co., ASCAP) HL

YELLOW ROSES (Velvet Apple, BMI) CPP

YOU MUST NOT BE DRINKING ENOUGH (Danny

Kortchmar, ASCAP) WBM

YOU'LL NEVER BE SORRY (Bellamy Bros., ASCAP/Don

Schlitz, ASCAP/Almo, ASCAP) CPP

S8 wow
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U.K.’s HMV Plans U.S. Thrust,

BY ED CHRISTMAN

NEW YORK With Belgium’s Su-
per Club N.V. marching through
the Southeast, seemingly buying
everything in its path, and Brit-
ain’s W.H. Smith apparently cher-
ry-picking the cream of available
record chains in the Northeast,
some might say that U.K.-based
HMYV is the foreign retailer left at
the starting gate. But Stuart
McAllister, CEOQ of HMV, the re-
tailing arm of Thorn EMI, says the
company feels no pressure to get
some numbers up on the score-
board, and will take its time pre-
paring its U.S. thrust.

“The important thing for us is to
go in first class and do it right,”
McAllister says. “We feel no pres-
sure from the activities of other
foreign retailers coming into the
United States.”

McAllister says he has seen too
many retailers go to different
countries with good concepts and
find they misunderstood the mar-
ket. “We want to make sure we un-
derstand the market,” he says. “If
you start a journey of 1,000 miles,
you begin by taking the first
step.”

HMV, which runs approximately
145 stores worldwide, has targeted
the Northeast for its entry into the
U.S. market. But McAllister says
that HMV, unlike Super Club and
W.H. Smith, prefers breaking into
new markets by opening its own
stores rather than through acqui-
sitions.

Still, he does not rule out the
possibility of a buyout. In fact,
some two and a half years ago,
HMYV broke into the Canadian mar-
ket by acquiring the 34-unit Mr.
Sound chain, based in Toronto.
Since then, the web, which also op-
erated under the name of Sherman

Music Centre, has been renamed
HMYV and has expanded by 11
stores, including an 18,000-square-
foot superstore that opened in
Montreal in early November. In
March, the Canadian trade publica-
tion The Record recognized
HMV'’s thrust into the country by
naming the chain “retailer of the
year” atits annual awards ceremo-
ny.
HMYV has chosen New York as
its port of entry into the U.S., and
the superstore as the format that
will herald its arrival. In the
spring of 1990, the company plans
to open its first store, reportedly
on 86th Street and Lexington Ave-
nue in the Upper East Side of Man-
hattan (Billboard, Aug. 5).

“The first store will be extreme-
ly large ... over 30,000 square
feet,”” says McAllister, who de-
clines to confirm the location. “It
will be one hell of a store . . . it will
be spectacular. QOur major focus
will be to make the store entertain-
ing and sales-compelling to the
consumer. You certainly will know
it’s an HMV store.”

HMV’s management hopes to
have two or three superstores
open within the first year, McAllis-
ter says. In general, when the com-
pany goes into a market, it brings
in the superstore first and then
clusters smaller satellite outlets
around it to get economies of scale
in advertising and distribution, he
adds.

Patiently

In fact, Billboard has learned
that HMV is in negotiations to
lease a site for a second Manhat-
tan superstore, and is looking in
the midtown area for another loca-
tion. According to leasing agents,
HMYV is close to securing 20,000-
40,000 square feet in a building
still under construction on 72nd
Street and Broadway, on the Up-
per West Side. That site is only six
blocks away from Tower Records’
uptown superstore. And with the
Sacramento, Calif.-based retailer
planning another megastore on
the Upper East Side—on 87th
Street and Third Avenue, only two
blocks from HMV’s planned store
(Billboard, Aug. 5)—Manhattan is

(Continued on next page)

Variety Puts Missouri Chain In 7th Heaven
Retailer Fares Well With Mix Of Music, Merchandise

BY MOIRA McCORMICK

CHICAGO For many music re-
tailers 1988 was a soft year, and
Kansas City’s 7th Heaven was no
exception. But the four-store, Mis-
souri web has kept afloat largely
because of its nonmusic inven-
tory—which is not just the expect-
ed T-shirts, buttons, and posters—
but futons, waterbeds, jewelry,
and pewter figurines.

“Seventy percent of our stock is
music and the other 30% is where
the profits are,” says owner Jan
Fishman. “I have no idea how any-
one who runs a music store with
just music keeps going.”

People like Tth Heaven’s split
identity, he says. On the music
end, customers like the store be-
cause it is not just hits, he adds.

The chain has two stores in Kan-

1-800-826-0079
NY212-517-3737  CT 203-798-6530
LA 213-388-9834 FAX 203-798-8852

sas City proper, one in nearby Blue
Springs, and one in Sedalia, Mo.,
70 miles southeast of Kansas City.
They range in size from 2,500 to
12,000 square feet. As for music,
the stores specialize in the black
and hard rock genres.

For the last decade, Tth Heaven
has produced an hourlong, weekly
jazz program on urban KPRS Kan-
sas City and Fishman operates an
independent jazz label, now li-
censed by Optimism. One label art-
ist, Max Groove, recently saw ac-
tion on Billboard’s jazz chart with
the “Midnight Sun” album.

Fishman says Tth Heaven start-
ed in 1974 as ‘“’kind of a variety
store, with music, T-shirts, jeans,
smoking accessories, and jewel-
ry.” Eventually, Fishman began
wholesaling some of these items to
other stores, mostly in the St. Lou-
is area. One day, “one of the ac-
counts asked if we wanted to trade
out some stuff for black music
product,” he says. “We decided to
try it, and it sold—[it] really took
off.” Within a short period of time,
7th Heaven found itself “catering
to the needs of the black communi-
ty,” which was being neglected by
other retailers, says Fishman.
“We used music as a leader item to
get people in the store and, once in,
they’d also buy gifts and jewelry.”

A second store opened in 1977
and, subsequently, a number of
stores opened and closed, accord-
ing to Fishman. The largest num-
ber of stores the chain operated
was seven in 1988. “If we found
out we were in a bad location, we’d
get out,” he says. “If we wereina
good location, we’d stay.”

Two of the three stores that
closed were situations where the
chain did not renew leases. In the
third situation, a franchisee closed
his store last Easter and moved
back to New York, Fishman says.

“This year has been tough,”
says Fishman. ““There’s been a
lack of real hit product, and the in-
dustry as a whole has a problem.
It’s confused consumers; a lot of
people have record collections but
stores don’t carry [vinyl].

“The prices of CDs are still too
high, according to our customers,
whom we surveyed in May. They

also said they're concerned about
DAT; they don’t want to spend
money on a CD player until the
DAT issue is resolved.”

Fishman says Tth Heaven’s busi-
ness is 50% cassettes, 35% CDs,
and 15% vinyl LPs. ‘“Vinyl does a
lot of business in black music,” he
says. “CDs haven’t penetrated
that heavily in that market,
though we are seeing more and
more compact disk sales.”

Fishman believes the CD’s suc-
cess on the whole has been over-
stated by the industry. ““CDs cost
$15,” he says. ‘“‘Sure, the dollar
volume looks great, but if less peo-
ple are buying, there’s definitely a
problem.” For sales, Tth Heaven’'s
CDs are priced at ‘“‘pennies over
cost,” says Fishman. LPs and cas-
settes, which are list-priced at
$9.98, go on sale for $5.97. “We've
been known to get down and dirty
on pricing,” says Fishman. Some
30% of the chain’s business, he
notes, is in catalog.

Fishman says he experimented
last year with a store that special-
ized in classical music and carried
mainly CDs in the affluent Kansas
City suburb of Overland Park,
Kan. But the concept didn’t fly. “It
was an 8,000-square-foot store
with a separate classical room,” he
says. “And even though we were
partnered with a high-end elec-
tronics retailer, we got little sup-
port—from the labels or the con-
sumers. Kansas City’s just not
that sophisticated a town ... We
had a great selection—people’d
spend hours browsing, but in the
end would say ‘thanks’ and leave.
After this past summer, we decid-
ed to go back to our R&B and
rock’n’roll roots—what we do
best.”

Fishman says he does plan to ex-
periment further with the Over-
land Park location, for which he
still holds a lease. “I'd like to open
a house/lifestyle store,” he says,
“and if it works, I’ll bring in some
of those items—Ilike sofas, pic-
tures, and more futons—into the
7th Heaven stores.”

Previously, the chain had also
doubled as a concert promoter,
bringing in quality black shows af-

(Continued on page 48)

Trans World
Quarter KO'd
By Crazy Eddie

BY DON JEFFREY

NEW YORK Crazy Eddie’s
liquidation wreaked its antici-
pated damage on Trans World
Music Corp.’s bottom line, wip-
ing out the benefits of sales
gains and decreasing third-
quarter net profit by 17.5%, to
$1.8 million.

The Albany, N.Y., retailer
wrote off $900,000 in pretax
charges in the quarter, as it re-
moved inventory from the 26 re-
corded music departments it
leased in Crazy Eddie stores.

Despite the bad
experience, Trans
World remains
committed to
leased depts.

But analyst Craig Bibb of
Prudential-Bache Securities
points out that if the Crazy Ed-
die charges are excluded, Trans
World enjoyed a “much better
than expected”’ quarter.

Revenues rose 13% to $66.8
million in the quarter that end-
ed Oct. 28, and same-store sales
increased 2% over the compara-
ble figure for last year’s third
quarter, after a 6% year-to-year
decline in the second quarter.

The company credits ‘“‘a
strong new-release schedule”
of hit records for the increases,
and says that initial sales re-
ports in the fourth quarter
show continued growth.

Another reason for the quar-
terly profit decline is interest
expense, which rose to $921,000
from $744,000. Chief financial
officer Jim Williamson attri-
butes this to a combination of
higher interest rates and addi-
tional borrowing for capital ex-
pansion. Long-term debt is $27
million,

In the third quarter, Trans
World opened 15 stores, closed
five, and pulled its leased sec-
tions out of 17 Crazy Eddie
stores, to wind up with a total
of 438 stores.

In the current quarter, the
company has retrieved its in-
ventory and fixed assets from
the nine remaining Crazy Ed-
dies and ‘“‘redeployed them in
other retail locations,” accord-
ing to Williamson.

Despite the bad experience
with the now-defunct New
York-area retailer Crazy Eddie,
Trans World says it remains
committed to leasing arrange-
ments and currently has leased
departments in six Montgom-
ery Ward stores.

“It’s a store format we be-
lieve in and will continue to pur-
sue,” says Williamson, ‘“hope-
fully with healthier operators.”
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HMV PLANS U.S. THRUST

(Continued from preceding page)

likely to become an arena for a su-
perstore showdown, according to
real estate agents.

But Tony Hirsch, president of
HMV’s U.S. arm, bristles at the
suggestion that his chain will be
going head-to-head with Tower.
“When you go into a market, it’s
very arrogant to say you are going
after [someone else’s] market
share,”” he says. “We have too
much respect for Tower.”

The two retailers will help the
market grow, says Hirsch. “It’s
the job of music retailers to take
sales away from movie theaters,
video stores,” and others compet-
ing for the consumer’s entertain-
ment dollars, he adds.

HMYV is looking very closely at
Boston (Billboard, July 1) and, ac-
cording to real estate sources,
Washington, D.C. Both cities have
a Tower presence.

HMV hopes to have a store in
the Washington market by 1992,
reveals one source. Another
source says that the chain plans to
add about 100,000 square feet of
space per year in the U.S.

McAllister says HMV has been
studying the U.S. market in gener-
al for two and a half years and the
Northeast for the last year.

HMYV chose the Northeast be-
cause “we think we understand [it]
better. It’s a cultural thing. We
think the U.K., the U.S. Northeast,
and Canada enjoy similarities.

“I think the other attraction
about the Northeast is it's a huge
collection of large markets clus-
tered close together. If we go into
those markets first, it would give
us huge exposure. That’s not to
say that later we won’t look at oth-
er markets.”

McAllister adds that HMV likes
downtown areas. “We feel a kin-
ship with U.S. chains that are not
mall-based,” he says. But he adds
that HMV will watch how record
stores do business in the suburbs.

HMYV started its superstore con-
cept in 1923 on Oxford Street in
London, according to Hirsch.
About three years ago, the web
added a second location to the Ox-
ford Street store: a 47,000-square-
foot outlet that McAllister terms
the world’s largest record store.

HMYV stores are known for their
hi-tech look. “About 60%-70% of
our store concept probably could
be exported,” says McAllister,
“but then each market helps to
shape what the rest of the store
will look like. So each store will
have subtle differences, as they do . - g -
in the U.K.” 3

Overdl, HMY generats 300 Shinnen Omedetou Gosaimasu o
million in sales. More than half of
the chain’s outlets are in the UK. oo o 04 Retle’s
In addition to Canada, the compa- J g N l F l N d d o B " t I ) Hy J I ®
ny operates stores in Ireland, Den- . os eux oe ¢ e lz aVl a uo“ a a e vaa ou “a
mark, Australia, and New Zea-

o coreny. v k| o (Godt Yul o Froehliche Weihnachten o Kala Christougenna e

firm's sales. McAllister says he
would like to see that number rise
to 50% of the chain’s total sales.

USA DISTRIBUTION CANADA DISTRIBUTION

In-store vid monitors .. (314) 842-7227 TEL.: (514) 683-9320

are predicted to play AX: (314) 849-1134 FAX: (514) 683-7848
a bigger retail role
... see page 49
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by Geoff Mayfield

EXPRESS TRACK: Yes, Dallas-based Sound Ware-
house is picking up distribution of Toronto-based
magazine Music Express, as reported last week in Re-
tail Track. The agreements with two other large U.S.
chains, however, Trans World Music Corp. and
Wherehouse Entertainment, have been terminated.

Meanwhile, the monthly has announced that in Jan-
uary it will start a six-month trial with Los Angeles-
based Music Plus, which, like Sound Warehouse, is
owned by Shamrock Holdings. After that time, Music
Plus is to make a determination as to whether it will
be able to entertain a price-and-position program in
conjunction with the mag, like the one struck with
Sound Warehouse.

Trans World’s involvement with Music Express was
short-lived, lasting only for the August issue. Jim
Williamson, the Albany, N.Y.-based chain’s VP of fi-
nance, says his company entered the deal on a “trial
basis over a period of time [with] no long-term com-
mitment.” The Trans World deal saw Music Express
add logos of the chain’s various stores to the cover,
but, by mutual choice, there were no additional ad
pages for the web to broker to vendors. The Where-
house deal, which did include the chain’s own co-op-
funded ad, ran from August through October ... An
apparent sticking point in at least one of the terminat-
ed agreements is that Music Express had changed its
strategy regarding ad sales to U.S. record companies.
When the magazine announced its deals with the two
webs in the spring (Billboard, May 27), editor Keith
Sharp told Retail Track he preferred to stay away
from the sale-price-oriented ads that ran during Music
Express’ exclusive three-year deal with The Music-
land Group. He opined that such layouts made the
magazine “look like a catalog.”

But, Music Express now intends to peg its U.S. mu-
sic ad revenue to price and positioning in distributing
U.S. chains. The Sound Warehouse pact, for example,
features a dozen featured titles each month, with half
on sale for the first two weeks of each issue, and the
other six on sale over the next two weeks.

U.S. labels apparently balked at buying into Music
Express without a price-and-position stipulation, but
retailers think that requirement limits the magazine’s
ability to enter into multichain distribution. Insiders
point to the collapse of the mag Buzz, which was pub-
lished by former Great American Music chain presi-
dent Ira Heilicher and distributed at Sound Ware-
house and at Roslyn, N.Y.-based Record World. as ev-
idence that such arrangements are difficult to
coordinate.

“Our position from the onset was to utilize Music
Express magazine as a marketing and promotional ve-
hicle for the chains, and in addition, we wanted to do
this without colliding with their own retail programs,”
says Sharp of the change in tactics. “We found we
could not do that with Trans World and Wherehouse.

We found we could do that with Sound Warehouse.”
An additional feature of the Sound Warehouse deal
is the inclusion of a special editorial section by Music
Express that is tied to Sound Check, the chain’s new-
artist program (Billboard, May 27). Each of the acts !
included in the Sound Warehouse progranm is featured
in that section.

BRIGHT FORECAST: With rocky financial results in
previous quarters and the loss of selling venues at
more than 20 Crazy Eddie stores, 1989 has not been
smooth sailing for Trans World Music Corp., the U.S.
music chain that holds the second highest store count.
But, encouraged by optimistic trends in its most re-
cent quarterly report (see story, page 44) and a recent
uptick in music sales, Trans World’s Williamson says
his company is ‘“well positioned for the [fourth] quar-
ter and I think it will be a profitable one.” The current
fiscal year for publicly traded Trans World ends in
January.

Some record traders have noticed that me-
gapowered video releases at low prices have eaten
away at fourth-quarter music sales, but just prior to
the Thanksgiving holiday, Trans World head buyer
Dave Roy reported that music numbers “for the last
three of four weeks were very good.” Fueling the fire,
says Roy, were new titles from Phil Collins and
Rush.

Obviously, the video release of “Batman” boosted
Trans World’s volume, Roy adds, as did the new video
from New Kids On The Block. In fact, he says “any-
thing by New Kids,” whether it be prerecorded media,
posters, or other licensed products, is scoring big for
the web—*“period.”

FROM SANTA’S BAG: Two more Christmas albums
making debuts this year are “Christmas At My
House” by jazz guitar smoothie Larry Carlton, on
MCA Master Series, and “A Kim Pensyl Christmas
(My Gift)” by new ager Pensyl, on Optimism.

UNIQUE-LY COVERED: CEMA New York sales-
person Wendy Block worked a variation on the coined
industry phrase “in-store”’ when she referred to the
visit by Capitol act the Cover Girls at New Hyde Park
one-stop Unique Record Distributors as an “in-ware-
house” appearance. According to Block’s branch man-
ager, Gene Rumsey, the Nov. 15 visit was “something |
unique for Unique.” The session featured a free buf- |
fet, autographed photos, and a drawing to see the |
Cover Girls play the Silver Screen club in Long Island
City, N.Y.

On the same day that the dance act made its two-
hour appearance at Unique, the wholesaler ran a spe-
cial on the group’s debut album—at $5.25, with $9.45
for the CD—for its accounts.

Rumsey was on hand to deliver the Cover Girls to
Unique owner Bob Miller. Other New York CEMA
staffers joining Rumsey and Block on the outing were
sales manager Steve Schoen, Northeast regional mar-
keting director Laura Giarratano. and field market-
ing rep Eddie O’Garro.

lN THE BLACK: The Nashville office of RCA Reec-
ords sent us an intriguing press clipping from The
Phoenix Gazette in Arizona. It seems that a recent in-

(Continued on next page)
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TOP COMPACT DISKS..

THIS WEEK

LAST WEEK

2 WKS. AGO

WKS. ON CHART

POP..

Compiled from a national sample of retail sales reports.

ARTIST
TITLE

LABEL & NUMBER/DISTRIBUTING LABEL

—

* % NO.1 * «
BILLY JOEL
STORM FRONT

COLUMBIA CK44366

10

PHIL COLLINS
.. BUT SERIOUSLY

ATLANTIC 82050-2

17

RUSH
PRESTO

ATLANTIC 82040-2

THE B-52'S
COSMIC THING

REPRISE 2-25854/WARNER BROS.

MILL!I VANILLI
GIRL YOU KNOW IT'S TRUE

ARISTA ARCD 8592

JANET JACKSON
JANET JACKSON'S RHYTHM NATION 1814

A&MCD 3920

13

ROLLING STONES
STEEL WHEELS

COLUMBIA CK45333

ERIC CLAPTON
JOURNEYMAN

DUCK 2-26074/REPRISE

@w\.mmh@@_

43

PAULA ABDUL
FOREVER YOUR GIRL

VIRGIN 2-90943

—
o

AEROSMITH
PUMP

GEFFEN GHS2-24254

—
—

TRACY CHAPMAN
CROSSROADS

ELEKTRA 60888-2

S

TOM PETTY
FULL MOON FEVER

MCA MCAD 6253

13

WHITESNAKE
SLIP OF THE TONGUE

GEFFEN GHS2-24249

S

LINDA RONSTADT (FEAT. A. NEVILLE)
CRY LIKE A RAINSTORM, HOWL LIKE THE WIND

ELEKTRA 60872-2

15

15

14

BARBRA STREISAND
A COLLECTION: GREATEST HITS ...

COLUMBIA CK45369
AND MORE

RE-

ENTRY

MANNHEIM STEAMROLLER
A FRESH AIRE CHRISTMAS

AMERICAN GRAMAPHONE AGCD-1988

S

NEW)

BOBBY BROWN
DANCE! ... YA KNOW IT!

MCA MCAD-6342

18

14

7

GRATEFUL DEAD
BUILT TO LAST

ARISTA ARCD 8575

19

21

21

MOTLEY CRUE
DR. FEELGOOD

ELEKTRA 60829-2

13

9

JOE SATRIANI
FLYING IN A BLUE DREAM

RELATIVITY 88561-1015-2

NEW KiDS ON THE BLOCK
HANGIN' TOUGH

COLUMBIA CK 40985

KENNY G
LIVE

ARISTA A2CD-8613

23

NEIL YOUNG
FREEDOM

WARNER BROS. 2-25899

2

KATE BUSH COLUMBIA CK44164

THE SENSUAL WORLD

25

20

LUTHER VANDROSS
THE BEST OF LUTHER: THE BEST OF LOVE

EPIC E2K45320/E PA.

26

22

RICKIE LEE JONES
FLYING COWBOYS

GEFFEN GHS 2-24246

27

26

28

10

MELISSA ETHERIDGE ISLAND 2-91285
BRAVE AND CRAZY |

28

24

21

30

20

RICHARD MARX

REPEAT OFFENDER

DON HENLEY

THE END OF THE INNOCENCE

EMIE2.90380 |

GEFFEN GHS 2-24217

30

23

10

TEARS FOR FEARS
THE SEEDS OF LOVE

FONTANA 838 730-2/POLYGRAM

: ) Compact disks with the greatest sales gains this week

YOU CAN'T BUY

CD'S, CDV'S, TAPES,
RECORDS, LASER DISCS &
VHS MUSIC VIDEOS

' A BETTER DIVIDER

CARD AT ANY PRICE.

BEST FILL OF COMPACT DISCS
TO BE FOUND ANYWHERE!
® [ OW PRICES @

SAME BJNMASERVICE ® PERSONALIZED REPS @
HO (IR MAILER CALL US & DIAL EXT.489

ABBEY ROAD DISTRIBUTORS
*—— 2228 S.. RITCHEY, SANTA ANA, CA. 92705
oN

Phone 714 /546 - 7177 Toli Free CA. 800 /ABBEY RD
Toll Free ( out ) 800 / 843 - 0955 Telex 378 - 1792 - ARD
FAX 714 / 546 - 0337

CASSETTES,
CD’s, 45's, LP’s.

FOR A FREE
CATALOG CALL

800/648-0958

GOPHER
PRODUCTS

DA

N

THE HOME OF THE SHAPE
CD FLIP FILE

35 DOYLE COURT
E NORTHPORT NY 11731

400 CD Books in 2 sq. ft.-
CD’s keptinjewel hoxes
behind the counter.

51 6 368-5038 Call for
FHEIE

o sample

CD Flip-File, Jewel Boxes and 1S i
Igthle(re Accvéssories 2 S d;iﬂ,,r‘ﬁ 1F|5-usuzeh

0 !

‘D

CL‘E LESLIE DAME
Beustington Hant
%

The Home Ot The

Shape

T

o

Your Service For
Original Sound Recordings
OLDIES BUT GOODIES™

(isr
RICES,

CD Fup-File

LW Browser
pls J Pak
Today!

Bro wser:

DISPLAY SYSTEMS
CHICAGO ONE STOP, INC.

401 West Superior « Chicago. IL 60610
Phone: 312-822/0822 . Tollfree:.800- 822/4410
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(Continued from preceding page)

store appearance by Clint Black,
RCA’s hot country rookie, at a
Phoenix K mart moved 1,117 pieces
of Black’s product. By comparison,
the Gazette reports that an earlier
appearance at the same store by
rock superstar Bon Jovi sold only
400 units for the New Jersey rock-
ers.

JUST SO YOU KNOW: Billboard
art director Jeff Nisbet reports that
exterior CD packaging, described in
the trade as a 6-by-12-inch standard,
actually measures 53/4-by-123/4
inches.

EXCHANGED: A South Carolina
store has transformed both its
name and its location. Music Ex-
press, which now resides in the
Greenville Mall in Greenville, is the
shop that previously did business as
Record Exchange in Simpsonville, a
nearby suburb.

Owner Tommy James (not to be
confused with the famed '60s sing-
er) says the name change was not
an attempt to reflect the diminish-
ing presence of vinyl in the music
marketplace. In fact, LPs and 45s
still play an important role in the
store’s music sales, James says. He
explains that the logo switch came
about to avoid confusion with Char-
lotte, N.C.-based chain Record Ex-
change.

The move took place at the start
of November and, thanks to the
mall’s traffic, James reports sales
had ‘““already tripled” in the first
three weeks.

66

WHY DOESN'T SOME record
company test the waters by offer-
ing new [CD] releases in longbox
and in shrink-wrap, but with a dis-
count of 50 cents per disk for the
stores ordering shrink-wrap?” This
intelligent question was posed in a
letter printed in the Oct. 28 issue of
Billboard, from Joseph Cooper of
Records International, Goleta,
Calif., which suggested a phase-in
approach by which the industry
could eliminate the CD’s 6-by-12-
inch disposable package. Cooper’s
proposal has merit, but here’s the
catch, and the answer to his seem-
ingly rational question. The reason
some record company doesn’t step
out and offer an option is that, just
as retailers are passionate about
preserving the 6-by-12 unless

they’re given a workable option |

(Billboard, Oct. 7), distributors are
equally loath to the notion of stock-
ing and shipping dual inventory un-
der any circumstances, as was
proved in 1987 when WEA, RCA,
and Arista tried to establish a 4-by-
12-inch package for audiocassettes.

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied.
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Call our Hotline at (800) 223-7524.
and tell Jeff you want to see some
Action!

¢ R
. e
VIR,
\‘ y 4
R
N

\\

NS

The WOI’Id, Rykodisc’s series of world music recordings, is fast becoming recognized

as the definitive source for this important music. Produced by Grateful Dead percussionist Mickey
Hart, this series is known for its sonic accuracy as well as its diverse and important collection of
recordings from the finest musicians in the world — from Tibet to the Sudan, Brazil to Nigeria.

“Authentic and superbly recorded ethnic music at
its finest."”

-TOWER PULSE

"An exciting melange of styles and cultural snap-
shots, all beautifully packaged with informative
liner notes.”

- CMJ NEW MUSIC REPORT

"Highly recommended for those interested in
garnering 8 well-rounded knowledge of world
music or for those simply wishing to expand their
musical horizons."

~ RELIX
DIGA RHYTHM BAND HAMZA EL DIN GOLDEN GATE
Diga Eclipse GYPSY DRCHESTRA
RCD 10101 /RALP/RACS RCD 10103/RACS The Travelling Jewish Wedding
RCD 10105/RACS
BABATUNDE DLATUNJI SARANGI: THE MUSIC OF UPPER
Drums of Passion: The Invocation THE MUSIC OF INDIA AND LOWER EGYPT
RCD 10102 /RACS RACD 10104/RACS RCD 10106/RACS
RYKODISC USA
Sales/Distribution
R y 200 N. 3rd Ave.
Minneapolis MN 55401
612 375 9162

612 375 0272 fax

HARIPRASAD/ZAKIR HUSSAIN
Venu

RCD 20128/RACS

A previously unreleased recording of Northern India flute
and tabla music; produced in 1874 while these two
masters were in the US for Ravi Shankar and George
Harrison's WONDERWALL tour.

BABATUNDE DLATUNJI RHYTHM DEVILS THE GYUTD MONKS
Drums of Passion: The Beat The Apocalypse Now Sessions Freedom Chants from the
RCD 10107 /RACS RCD 10108/RACS Roof of the World

RCD 20113 /RACS
HART /AIRTD/PURIM MLUSIC TO BE BORN BY
Dafos RCD 20112 /RACS

RCD 10108/RACS

RYKODISC USA )
Licensing/Marketing 1
Pickering Wharf, Bldg C-3G Z

Salem MA 01870 w“m.u
508 744 7678

508 741 4506 fax

OISTRIBUTORS

BASSIN DISTRIBUTORS GEMINI DISTRIBUTORS
Miam: FL Norcross GA
1-800-780-6874 1-800-476-1313
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Dog Gone Unleashes New Product; Bassist Hamm Voted Top Cheese

BY BRUCE HARING

THE next R.E.M. will not emerge
from the protective environs of Dog
Gone Records in Athens, Ga., de-

It's Our Service

That Mahe_s The Difference!

VINYL
VENDODS

Music Merchandisers

We sell it ALL!
AC/DCto Zappa . . . Bach to Zamfir
Compact Discs to Cassette Singles!

90% fill on 90% of your orders!
Box-lot prices!

Same day shipping!
Weekly new release mailer!

Professional Advice * Personal Service
Competitive Pricing!

Guaranteed initial orders for
all new customers!

b ot

7870 SPRINKLE ROAD, KALAMAZOO, MI. 49002
ALL OTHER CALL COLLECT: (616) 323-0131
IN MICH: 1-800-632-0870
MIDWEST: 1-800-446-0006
FAX: (616) 323-9517
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clares Jefferson Holt, the label
head.

But if you look closely, bits and
pieces of the next R.E.M. might.

Holt, whose day job is managing
R.E.M., has run Dog Gone Records
since 1986 with one simple philoso-
phy: To put out “anything that in-
terested me.”

“We try to keep R.E.M. and Dog
Gone totally separate,” Holt says.
“I think that it’s two very different
things and people. I've been very
fortunate with R.E.M. and it feels
good to be back into a situation to
help bands. It’s really necessary for
a lot of bands to have that in-be-
tween stage, and this feels good
from that end of it.”

Eclectic is the word on the Dog
Gone roster, which started with the
Squalls and now includes Seven Si-
mons, Snatches Of Pink, Flat Duo
Jets, Mark Bingham, the Dang-
trippers, and 1311.

Despite Holt’s disclaimers of
R.E.M. ties, the last release may
sound a bit familiar to the band’s
fans. If you stick the 1 and the 3 to-
gether in ““1311,” it forms a B,
which stands for Bill Berry, R.E.M.
drummer, who did the single “My
Bible Is The Latest TV Guide” b/w
“Things I'd Like To Say.”

Holt says the project is a one-
time-only shot, but does not totally
rule out future experiments along
those lines.

What has Holt learned from his
experiences as a label head? “I

didn’t find anything out, but once
you start doing it yourself, the pic-
ture gets a lot clearer,” he says.
“The problems involving indie dis-
tribution were made much clearer.
But I'm not going to complain. Indie

distributors have just as hard a time
as indie labels; unfortunately, the
labels are one step further down on
the totem in terms of the money
changing hands. But I'd rather
work with [distributors] than com-
plain about the job they do.”

Holt says he has an open philoso-
phy regarding possible Dog Gone
affiliation with major distribution.
He admits to discussions along that
avenue, with ‘“‘nothing definite.”

More on Dog Gone Records is
available at 404-353-6689.

SEEDS AND SPROUTS: Berlin
Independence Day attendance was

up 35% over last year (the indie con-
ference’s first) with 1,600 visitors
and 500 companies from 15 coun-
tries attending the three-day event
Oct. 29-31 ... Relativity recording
artist Stuart Hamm was voted best
jazz bassist in Guitar Player maga-
zine’s readers poll. Hamm was also
runner-up in the rock bassist cate-
gory. Hamm is set for the Joe Sa-
triani tour, which should hit the
road early next year ... Mare
Buoniconti, son of former New En-
gland Patriots/Miami Dolphins
middle linebacker Nick Buoniconti,
has launched his own record label.

The initial release on Marcus Rec-
ords is ““Ghetto Rock’ by reggae
band the Copacetic. The album is
scheduled to bow next month; distri-
bution is pending, according to
Buoniconti.

“These guys are the best reggae
group I could find,” Buoniconti
says, adding that the label will con-
centrate most of its efforts in that
genre. More information is avail-
able at 305-661-7818.

ADVANCE WORD: Kim Pensyl

offers ““A Kim Pensyl Christmas
(My Gift),” a follow-up to last year’s
“Pensyl Sketches No. 1.” The new
work combines traditional songs
with two original cuts. More from
Optimism Inc., 818-346-6286 . ..
Henry Rollins returns with “Hard
Volume,” seven gutslammers on
Texas Hotel, No. 151, 712 Wilshire
Blvd., Santa Monica, Calif. 90401 . . .
Opal, which features Kendra
Smith (former bassist for the
Dream Syndicate) and David Ro-
back (formerly of the Rain Pa-
rade), has issued a compilation of
early recordings through Rough
Trade, appropriately titled “Early
Recordings.” Seven unreleased
tracks are among the 13 songs.
More from Rough Trade, 212-777-
0100 . .. Joseph Hill, Albert Walk-
er, and Kenneth Dayes are the trio
known as Culture, offering up
“Nuff Crisis!” with assistance from
Sly Dunbar & Robbie Shake-
speare, and several other notable
session men. More from Shanachie
Records at 201-579-7763.
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The following configuration ab-
breviations are used: LP—album;
EP—extended play; CA—cassette;
NA—price not available. Multiple
records and/or tapes tn a set ap-
pear within parentheses follow-
ing the manufacturer number.
a=Simultaneous release on CD.

POP/ROCK
LIL LOVIS
From The Mind Of Lil Louis

& LP Epic E-45468/NA
CAET-45468/NA
MIDNIGHT STAR
Midnight Star

& LP Epic PZ-75307/NA
CA PZT-75307/NA
SHALAMAR
Greatest Hits

@ LP Epic PZ.75308/NA
CA PZT-75308/NA

SOUNDTRACKS

ELMER BERNSTEIN
My Left Foot Original Motion Picture
Soundtrack

& CD varese Sarabande VSD-5244/NA
CA VSC-5244/NA

WILLIAM GOLDSTEIN
Shocker: Original Motion Picture Score

& CD Varese Sarabande YSD-5247/NA
CA VSC-5247/NA

VARIOUS ARTISTS
Driving Miss Daisy Original Motion Picture
Soundtrack

& CD Varese Sarabande VSD-5246/NA
CA VSC-5246/NA '

VARIOUS ARTISTS
She-Devil Original Motion Picture
Soundtrack

& LP PolyGram 841583-1/NA
CA 841583-4/NA

JAZZ/NEW AGE
JOE LOCASCIO
Sleeping City

& CD Optimism OPCD-3222/NA
CA OPC-3222/NA

KIM PENSYL
A Kim Pensyl Christmas

1 JUST PUBLISHED! |

11990 INTERNATIONAL

TALENT & TOURING

DIRECTORY

Billboard's Intemational Talent and
{ Touring Directory is the source for
7 U.S. and international talent, booking
2 agencies, facilities, services and
* products. It is used by everyone who
buys and books talent—promotes and manages tours.
$64.00 (Includes postage & handling).
Add appropriate sales tax in NY, NJ, CA, TN, MA, IL and DC.

To order, send your check or money order with this ad to:
Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701
For the fastest service, call 800-344-7119

In New Jersey, call 201-363-4156.

BDSI9100

& CD Optimism OPCD-3224/NA
CA OPC.3224/NA

KIM PENSYL
Pensyl Sketches

& CD Optimism OPCD-3223/NA
CA OPC-3223/NA

RIC SWANSON
Renewal

& CD Optimism OPCD-3220/NA
CA OPC-3220/NA

To get your company’s new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please inClude suggested list
price whenever possible. Send to

New Releases, Billboard, Suite 700, 9107
Wilshire, Beverly Hills, Calif. 90210.

MISSOURI CHAIN

(Continued from page 4)

ter “fly-by-night promoters,” in
Fishman’s words, had virtually de-
stroyed the black concert scene in
Kansas City four years ago. “We
brought in Kashif, Freddie Jack-
son, Melba Moore, the Boogie
Boys, the Dramatics, and others,”
he says. ‘““The store benefited
through exposure for these artists
on KPRS, and sold more records—
in spite of the fact that we never
got label support, although we
showed our stores carry weight in
the black community.”

Lack of label support, Fishman
contends, is a recurring problem:
“We can’t even get them to put to-
gether a program during Black
History Month,” he says.

The chain eventually had to give
up concert promotion, but 7th
Heaven still helps publicize shows
in the Kansas City area, according
to Fishman. ‘“There was no way to
continue without taking a huge
risk,” he says. “[Other people in-
volved] had begun to look at it as a
way to make money—but all I
wanted was to sell more music.”
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Label Execs Air Music Video Views

Panel Addresses Producers, Programmers

BY CHRIS MORRIS
LOS ANGELES Record label VPs
talked dollars and sense to video
producers and programmers in a
“View From The Top” panel at the
11th annual Billboard Music Video
Conference/ American Video Con-
ference at the Bel
Age Hotel here

Nov. 16.
Some sparks
nEF“nI flew during the
panel, which was
moderated by
Billboard manag-
ing editor Ken Schlager, as the rec-
ord executives faced charges from
audience members that some label
video departments remain under-
staffed and, therefore, sometimes
unresponsive to regional video out-

lets.

While record company officials
maintained that the lines of commu-
nication at the labels are always
open for programmers and that vid-
eo is crucial to imaging artists and
developing support on a local and
national level, the label reps said it
is unlikely that video staffs will be
enlarged in the immediate future.

“Right now, the fact of life is it’s
not going to change,” said Enigma
senior VP/GM Ralph King.

Small video departments are the
way it is, according to Marty Dia-
mond, VP of artist development and
video at Arista, whose department
was shifted out of the artist devel-
opment realm into promotion three
months ago.

“My department as it stands is
five people,” Diamond said. “We're
looking at a pretty lean operation
... It’s based on the size of the ros-
ter.”

Asked why financial backing for
video departments at the labels was
lacking in the face of its obvious im-
portance, MCA senior VP of promo-
tion Steve Meyer replied, “I don’t
think the financial backing is the is-
sue, I think it’s being efficient.”
Meyer added, “I think the major la-
bels are all supplying the outlets ad-
equately.”

Responding to charges that labels
still service videos only sporadically
to secondary outlets, Capitol VP of
marketing Ron McCarrell said, “If
I'm going to spend all this money to
produce a video, if you have a signal
and an audience, I'll spend $12 to
send it to you.”

“We work every programming
outlet out there,” King said. “Cer-
tainly the secondary channels are
very important. Unfortunately, the
perception in the business is that
it's MTV and then everything else.”

All of the label VPs nodded
gravely when asked if video produc-
tion budgets had grown dispropor-

TO OUR READERS

The Eye is taking a break this
week in order to provide ex-
tended coverage of the 11th An-
nual Billboard Music Video
Conference. It will return next
week, same place, same time.

tionately.

Drawing an analogy to the size of
Hollywood film budgets, Meyer
said, “I look at half of [the clips]
that come in and [ say, ‘They’re Cec-
il B. DeMille videos and they should
be Roger Corman videos.””

While usually citing production
budgets in the $50,000-$75,000
range, some executives said that
significant successes had been
scored with comparatively inexpen-
sive clips. McCarrell pointed out
that M.C. Hammer’s “Turn This
Mutha Out’’ cost $23,000, while
King said that Dead Milkmen’s
“Punk Rock Girl” was brought in
for $10,000.

The biggest laugh of the session
followed a remark from an Ohio vid-
eo producer who said, “I'd love to
have a $50,000 budget—I'd make
you guys five clips.”

While the label executives praised
video’s role as an imaging device,
they also stressed that it is only one
part of the music marketing pro-
cess. “[Video is] an important step
in artist development, but it's not
the only step,” Meyer said.

He continued, “MTV doesn’t
break bands,” explaining that clip
play must be accompanied by some
combination of radio airplay, tour-
ing, and personal appearances. “If

(Continued on page 52)

United Front. Actor Matt Dillon, far right, makes his music video directorial
debut shooting “Shirlee” with Warner Bros. act Unity 2. Band members Sean
“Cavo’’ Dinsmore, front left, and Lionel “Ne Ne' Bernard, back left, perform
with guitarist Greg Grinell. Clapping hands in the background is executive
producer Drew Carolan. (Photo: Chuck Pulin)

More-Conservative Radio, Less Retail Display Space Seen As Increasing Vids’ Role

Panel Says Clips Becoming Main Means Of Artist Exposure

BY DEBORAH RUSSELL

LOS ANGELES Music video,
which many believe will gradually
replace vinyl as the third configu-
ration, will be the primary factor
in exposing artists to radio and re-
tail outlets in the future. That is
according to a panel of marketing
and programming experts who
spoke at the 11th annual Billboard
Music Video Conference/Ameri-
can Video Conference here Nov.
16.

The consensus of the panel, mo-
derated by Jeff Walker, Aristo
Video Promotion, was that with
the radio climate taking a turn to-
ward the ultraconservative, video
is often the new testing ground to
determine an artist’s success or
failure on the airwaves and in the
marketplace.

“It used to be ‘have you heard
that new song?’ and now it’s ‘have
you seen that new video?' " said
Barbara Firstman, VP at Macey
Lipman Marketing.

Such was the case with Cher’s
song “If [ Could Turn Back Time,”
whose risqué video stimulated
enough media controversy to push
it into heavy rotation on radio.
Paula Abdul, Guns N’ Roses,
10,000 Maniacs, and Tracy Chap-
man all struggled at radio until
video catapulted them into gold
and platinum superstar status.

The key may be as simple as the
chyroned identification tags run-
ning along the bottom of video-
clips, suggests Steve Schnur, na-
tional director of AOR/video pro-
motion at Chrysalis Records. “A
listener can hear a song 10 times
on the radio but may never catch
the name of the tune. If they see a
video, all they have to do is sit
through the clip and at the end,
they’ll see the name of the song,
the artist, and the record label the
artist is on,” Schnur says.

Generally, a snowball effect en-
sues, with the viewers phoning ra-
dio stations and requesting the
song. This translates into addition-
al airplay and better rotation on
radio and video outlets, increased
sales, and greater recognition for
the artist and label.

Video and radio working togeth-

er can forge powerful alliances,

Schnur notes. In the adult contem-
porary format, video actually
breathed new life into an ailing ele-
ment of radio.
hip for adults to Avc
play and to buy
new music,”” he
says. “There’s a
whole new audi-
found through video—that radio
and retail are now responding to.
[Video] has made new bands ac-
ceptable to adult format radio.”
“With AC, the videos on Tracy
difference—they made those rec-
ords hits,” adds Liz Kiley, PD at
KKBT Los Angeles. “Without
those clips and without that im-
pact, those records would have
dio play at all—selling a lot of re-
cords, perhaps, but not getting a
lot of airplay.”
Music video, especially in the
heavy metal genre, is making an

“VH-1 made it
REPORT
ence out there—
Chapman and Enya really made a
just gone on with basically no ra-
intense impact at retail, as well,

notes Bob Chiappardi, president of
Concrete Marketing. Concrete ser-
vices more than 900 retail and club
accounts with monthly heavy met-
al video compilations featuring the
various labels’ hottest acts. The
accounts agree to play the entire
one-and-a-half-hour videos at least
once a day, Chiappardi says. Here,
too, it is the chyron IDs running
throughout the videos that make
them such powerful in-store mar-
keting tools.

“As display space shrinks, video
monitors will become the last
stronghold of display space in re-
tail stores,” Chiappardi says. “As
a result, I see labels making long-
er, more specialized reels [of pro-
motional videoclips]. And the more
stuff that is out there, the more
monitors the retailers will add.
There’s nothing more effective
than being in a store, seeing the
promotion featured up there, hear-
ing the music, and being able to go
to the rack and pick up the album.”

Jennifer Birner, VP of Video
Marketing for Tower Records,
agrees. “A lot of what we play [on

the monitors] is what we sell,” she
says. ‘“‘Music video is a large part
of our business and it’s not just a
tool to introduce an act, but it’s an
effective way to make a profit.”
Tower places video monitors in ev-
ery department, and the newer
stores can have anywhere between
22 and 100 monitors each, Birner
says. Music video product itself is
featured prominently in stores as
a result of increased demand.

The popularity of music video to-
day points toward a future in
which this visual medium will be at
the forefront in determining what
is played on pop radio, predicts
Jack Patterson, PD at KDAY Los
Angeles. “TV has made a lot of
stars, and the video era will create
a lot of new entities that can be-
come superstars ... often in their
own minds,” Patterson says. ‘I
think this is an issue that, in cer-
tain markets, radio programmers
will have to address in the future.
We have to return to the artist and
the song.”

Interactive TV Touted By Vid Programmers
New Technology Allowing Increased Viewer Input

BY JIM BESSMAN

LOS ANGELES The transition
from passive to active TV viewing
in the dawning ‘“‘media decade’’
promises viewer input in music
video programming—if not out-
right control.

In fact, some
music video pro-
gramming ser-
vices represent-
ed on the “Inter-
active Television

nEF“nI Technology’’
panel already al-

low viewers to program their own
clips. The session, moderated by
Linda Ferrando, national manager
of video promotion for Atlantic
Records, was part the 11th annual
Billboard Music Video Conference,
held here in conjunction with the
American Video Conference, Nov.

16-17.

The best-known interactive ser-
vice is the 24-hour-a-day, tele-
phone-programmed Video Jukebox
Network. According to represen-
tative Mike Cooper, VJN offers
those watching its local cable and
low-power TV channel affiliates
the chance to call in videoclip re-
quests via a 900 number. A reel
supplied by Interactive Jukebox, a
second viewers’-choice service,
demonstrated how viewers “vote”
for one of three clip options
through cable-box remotes.

But even the more traditional,
less techno, music video outlets
like MTV and California Music
Channel pronounced heavy reli-
ance on viewer interactivity.

CMC president Rick Kurkjian
said that audience participation by
means of ‘“‘old-fashioned letters
and phone calls” was vital at his

Oakland, Calif.-headquartered
channel.

He noted that toll-free concert
and request lines have dramatical-
ly increased in usage, up from
7,500 monthly in the summer of
1987 to a 63,000 total last summer.
Interactive phone communication
also promotes the sort of “person-
al contact” at CMC that flooded
the channel after the Bay area
earthquake with solicitous calls as
well as requests for rebroadcast of
a New Kids On The Block special
by fans who lacked power during
the original showing.

On a national scale, Marshall Co-
hen, MTV Networks executive VP
of corporate affairs and communi-
cations, noted that millions of
MTV Networks viewers also inter-
act by phone in making clip re-
quests, entering contests, or ex-

(Continued on page 52)
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AVC Salutes Video’s Finest

LOS ANGELES The finest achievements in special-interest video and music video were honored
Nov. 17 at the third annual American Video Conference awards gala, the closing event of this year’s
AVC/Billboard Music Video Conference. The event, at the Directors Guild of Ameriea here, was
hosted by television personality Tom Parks and featured a long list of celebrity presenters. The
awards are presented annually by the American Film Institute, Billboard, and The Hollywocod Re-
porter. Other conference highlights included keynote speeches by Tom Freston, chairman and CEO
of MTV Networks, and Betsy Wood Knapp, president of Wood Knapp Video, and a special presenta-
tion by Barry Rebo, CEO of Rebo High Definition Studio. (Photos: Lee Salem)

George Steele, president of distributor
Pacific Arts Video, accepted two
awards: one for “Distant Harmony—
Pavarotti in China,” which won best
music performance, and one for
“Aretha Franklin: The Queen Of Soul,”
which won best biography.

Bilibcard’s managing editor, Ken
Schiager, welcomes one and all to the
awards gala. Pictured, from left, are
Linda Ingrisano, national director of
videc promotion, Elektra Records;
Diane Earl, video promotion manager of
PolyGram, who holds her label's two
awards for Tears For Fears; Schiager,;
Karen Sobel-Silver, national singles and
video promotion, Geffen Recards; and
Melinda Newman, Billboard's music
video editor.

Recording artist/choreographer Paula Abdul holds up three
of the four awards she received, including best new artist
and best female video.

Len Levy, president of Fries Home
Video, receives the award for best
longform music video for Motown
Productions’ “The Temptations And
The Four Tops,” which Fries
distributed.

Zahava, center, star of “Stay Forever Fit With Zahava,” is

A.P. Gonzales, left, director of “Clay Farmers,” took the flanked by Lesley and Doug Thompson of Thompson
honors for best fiction video, along with Nancy Walzog of Productions. The video was nominated in the exercise and
Tapestry International, the video's distributor. fitness category.

NBA Entertainment is the winning team
as its executive director, Don Sperling,
nets the best sports entertainment
award for “Michael Jordar: Come Fly
With Me.”

Michael Wiese, director of “Shirley
Mactaine’s Inner Workout,” serenely
accepts the award for best new age
videc.

Nanicy Steingard, VP of Hi-Tops Video,

Alisse Kingsley of Warner Home Video Peter Rosen, head of Peter Rosen is ail smiles as she holds the award for
is in good humor as she accepts the Gerald Saldo, production manager for Productions, proudly displays the award  Lightyear Entertainment’s “Eeauty And
: comedy award for Broadway Home “Cunningham Dance Technique: for best music instruction video for The Beast,” the best children’s
Actress Maorgan Srittany relaxes after Video's “The Best Of Gilda Radner,” Intermediate Level,” accepts the award “Sherrill Milnes at Juilliard: An Opera entertainment video, which Hi-Tops
presenting awards at the ceremony. which Warner distributed. for best dance instruction video. Master Class.” distributed.
50 BILLBOARD DECEMBEF 9, 1389
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‘Kids Have Rights Too!” took the honor for best children's instruction video.
Accepting the award, from left, are director Laurette Healey; writer Jack Olesker;
and Eileen Fitzpatrick, director of publicity for True North Entertainment.

Recording artist “Weird Al" Yankovic, left, and comedian
Fred Willard were among the presenters of video awards.

The Rhino team celebrates the best-
documentary award for “The Mamas
And The Papas: Straight Shooter” by
Hallway Group Productions, which
Rhino distributed. Shown, from left, are
Judith Silinsky, publicity manager; Arny
Schorr, VP/GM; and Holly Wallace,
marketing manager.

Don Was, of recording group Was (Not Was), jokes with presenter Gene Simmons
of Kiss.

Carole Lawrence is escorted to the
awards by her personal manager, Lee
Mimms.

Tim Clawson, left, of Propaganda Films,
and Jo Bergman, VP of video for
Warner Bros., accept the award for
best video on behalf of Madonna—one
of three awards Madonna received.

Choreographer/recording artist Toni
Basil, left, and TV personality Nina
Blackwood chat backstage. Both were
presenters at the awards ceremony.

Christine Lundberg, VP of development
and research for Public Media Inc.,
accepts the award for best science and

Bob Karcy, president of View Video,
distributor of 8 Productions’ “Paris

nature video for BBC Enterprises’ Wes Monty, president of Home Vision, Mark E'ges, VP of Premiere Video, and Alison Silvani, Premiere’s administrative Opera Ballet: Seven Eallets,” accepts
“Meerkats United/Impossible Bird,” proudly displays the fine-arts-video assistant, accept the award for best video in the games and magic category for the award for best dance performance
which Public Media distributed. award for "Andy Warhol.” Cimarron Productions’” “Beat A Cheat, " which Premiere distributed. video.
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Billooard. THE CLIP LI

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

MUSIC VIDEO |

NUSIC TELEVIRON™

Continuous programming
1775 Broadway, New York, NY 10019

VHi

VIDEQ HITS ONE”

Continuous programming
1775 Broadway, New York, NY 10019

14 hours daily

ADDS

1899 9th St. NE, Washington, DC 20018

ADDS

Jane Child, Welcome To The Rea! World
Terrence Trent D'Arby, This Side Of Love
Depeche Mode, Personal Jesus

King's X, Summerland

Paul McCartney, Figure Of Eight

Alannah Myles, Black Velvet

Rush, Show Don't Tell

Ziggy Marley, One Bright Day

Michelle Shocked, On The Greener Side

Various Artists, Rainbow Warriors Il

Terrence Trent D'Arby, This Side Ot Love

Gloria Estefan, Here We Are

Melissa Etheridge, Let Me Go

Paul McCartney, Figure Of Eight

James Brown/Aretha Franklin, Gimme Your Love

Black Entertainment Television

ADDS

Rhonda Clark, Stay Here, Stay Near

HEAVY

INTERACTIVE TV TOUTED BY VID PROGRAMMERS

(Continued from page 49)

pressing opinions. He said that
such participation ‘“‘makes the tar-
get audience feel part of the chan-
nel,”” also making it the ‘““home
base [that] it keeps coming back
to.”

Cohen further pointed to a fu-
ture where all homes will merge
TV, telephone, stereo, and comput-
er in fashioning an interactive sys-
tem permitting unlimited informa-
tion and convenience. Brian Ri-

rent “‘Dr. Feelgood” album were
sampled prior to release.

Conceding concern about young-
sters running up phone bills by call-
ing 900 numbers without parental
permission, Rivette said that Call In-
teractive has made a “call limiting”
feature available to 300-line sponsors,
which restricts the number of 900
calls made from the same phone to a
daily handful.

Kurkjian, however, said that CMC

10,000 Maniacs, You Happy Puppet
Jody Watley, Everything

FIVE STAR VIDEQ

Quincy Jones, I'll Be Good To U
Stephanie Mills, Home
Surface, U R My Everything
Troop, I'm Not Soupped

vette, VP of marketing at
AT&T/American Express Infor-
mation Services’ Call Interactive

does not even accept 900 advertising.
Other areas of nontechnical inter-
action between music channel and

Soul Il Sout, Back To Life

i ; ii Booker, | Love Y : . . I .
BUZZ BIN Eric Clapton, Pretending ChuckiilBookerllovelicy phone line vending company, said viewing audience were noted by Co-

Babyface, Tender Lover
Luther Vandross, Here And Now
Sharon Bryant, Foolish Heart

Harry Connick, Jr., Don't Get Around Much Anymore
Eurythmics, Anget
Quincy Jones, I'll Be Good To U

HEAVY

Kate Bush, Love And Anger
The Cure, Lullaby

hen, and include an “MTV To Go”
magazine, a Nickelodeon theme park

that phone technology is already
capable of handling “tens of thou-

being built in California, and MTV
mall tours like its Museum Of Unnat-

sands” of simultaneous phone re-
sponses to televised stimuli.

SNEAK PREVIEW

Michael Bolton, How Am | Supposed To Live. . MEDIUM

Paul Carrack, | Live By The Groove

Joe Cocker, When The Night Comes

Phil Collins, Another Day In Paradise

Taylor Dayne, With Every Beat Of Your Heart
Don Henley, The Last Worthless Evening
Grayson Hugh, Bring It All Back

Billy Joel, We Didn't Start The Fire

Aerosmith, Janie's Got A Gun
Madonna, Oh Father

Motley Crue, Kickstart My Heart
Tom Petty, Free Fallin’
Whitesnake, Fool For Your Loving

Jody Watley, Everything

Timmy Gatling, Help

Grace Jones, Love On Top Of Love

Janet Jackson, Rhythm Nation

Jermaine Jackson, Don't Take It Personal
Cheryl Lynn, Every Time | Try To Say Goodbye

ural History.

Both Cooper and Cohen cited inter-
active TV’s value as an audience re-
search tool for both video channels

Tour and record information, per-
sonal messages from recording art-
ists, and sweepstakes where callers
leave their addresses are some ways

The Gap Band, Ali My Love

and record companies. But Cohen
David Peaston, Can |

noted that random viewer sam-

Richard Marx, Angelia that record companies now “build re-

HEAVY Roy Orbison, Pretty Woman

lationships with consumers,” said Ri-
vette. As an example, he played a
pair of Motley Crue 900-number hot
lines in which bits of the group’s cur-

Michet'le, No More Lies

Alyson Williams, Just Call My Name
Abstract, Right Hype

Pieces Of A Dream, What Can | Say
Shirley Lewis, Realistic

Barry White, Foltow That & See
Kashif, Personality

Angela Winbush, The Real Thing
Walter Bealsey, Don’t Say Goodbye
Bobby Brown, Rock Wit'cha

Paula Abdul, (It's Just) The Way That You Love Me
B-52's, Love Shack

Bad English, When | See You Smile

Bon Jovi, Living In Sin

Eric Clapton, Pretending

Joe Cocker, When The Night Comes

Phil Collins, Another Day In Paradise
Great White, The Angel Song

Don Hentey, The Last Worthless Evening
Billy Joel, We Didn’t Start The Fire

Kix, Don't Close Your Eyes

Richard Marx, Angelia

Rolling Stones, Rock And A Hard place
Rod Stewart, Downtown Train

Tesla, Love Song

Linda Ronstadt/Aaron Neville, Don't Know Much
Soul Il Soul, Back To Life

Rod Stewart, Downtown Train

Tina Turner, Steamy Windows

MEDIUM

Animal Logic, There's A Spy (in The House Of Love)
Kate Bush, Love And Anger

Fine Young Cannibals, 'm Not The Man | Used To Be
Lou Gramm, Just Between You And Me

Rickie Lee Jones, Satellites

Michael Penn, No Myth

Michelle Pfieffer, Makin' Whoopee

Poco, Nothin' To Hide

The Roches, Big Nuthin'

pling—by phone—was a more accu-
rate gauge of audience tastes.

LABEL EXECS AIR MUSIC VIDEO VIEWS

(Continued from page 49)

you think getting a video [added] is
going to break your band without
anything else, you’re kidding your-

live, you should really get them out
there,” she said.
Calling up a major irony in the an-

ACTIVE a self.” nals of artist development, Perry-

Bonham, Walt For You « iid King said that “every artist ... man pointed out that video actually
Belinda Carlise, Leave A Light On 8 ) thinks a video is part of the pack- played no role in the pop break-
y w age,” but added that since not every  through of Virgin’s now-reigning

Janet Jackson, Rhythm Nation G u | I] [ 10 hours daily

Kiss, Hide Your Heart -4 1000 Louisiana Ave., Houston, TX 77002
Lenny Kravitz, Let Love Rule

Michael Penn, No Myth

Michelle Shocked, On The Greener Side
The Smithereens, A Girl Like You

Tears For Fears, Woman In Chains
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