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Some Suppliers Pull Support
From VSDA Gonfah Events

This story was prepared by Earl
Paige and Jim McCullaugh in
Los Angeles and Paul Sweeting
in New York.

LOS ANGELES—The Video
Software Dealers Assn. conven-
tion committee met here under
apparently anxious conditions
Feb. 28 as all but a handful of
major suppliers were reportedly
considering withdrawing tradi-
tional support from such func-
tions as breakfasts, cocktail par-
ties, and dinners.

The lavishly produced func-
tions have traditionally been the
glamour mainstays of the con-
vention—held each August in
Las Vegas—but have also engen-
dered controversy since sponsor-
ing companies have been given
preferential treatment as to the
location of their booths on the
show floor. Several proposals
have surfaced recently to make

the process of floor space alloca-
tion more equitable by eliminat-
ing the bias in favor of sponsor-
ing companies.

At least one studio—Orion
Home Video—has confirmed that
it will not sponsor its breakfast
this year, regardless of how the
show’s structure problems are
resolved. Another major studio
has also withdrawn support from
its VSDA event, according to
sources.

Other studios were guarded in
any official comment. As an ex-
ample, Mike Finnegan at Warner
Home Video, which traditionally
sponsors a meal, says the studio
has “made no final decision re-
garding a sponsored event this
year.” An RCA/Columbia Pic-
tures Home Video spokesperson
says ‘“no decision has been made
yet,” as does a spokesperson for
HBO Video.

(Continued on page 86)
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NAJEE TOKYO BLUE (s2248) The soaring ne'a single and album
from cerified gold artist Najee. For all progressve and contemporary
music fais, TOKYO BLUE confirms NAJEE'S versatility and mutti-

audience appeal.
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" Ala. Retailer Cleared In Obhscenity Gase

Jury Overrules Fine On 2 Live Crew Sale

S BY SHAWN RYAN

ALEXANDER CITY, Ala.—Tom-
my Hammond, the first U.S. retail-
er convicted for selling obscene re-
cords, has been cleared of the
charge by an Alabama jury.

An appeals trial jury, after hear-
ing four days of testimony, took
little more than an hour Feb. 22 to

find Hammond not guilty of sell-
ing obscene materials, specifically
a cassette of 2 Live Crew’s “Move
Somethin’.”

The Alabama retailer, co-owner
of Taking Home The Hits, a small
store in Alexander City, was ar-
rested in June 1988 after selling a
cassette of “Move Somethin’ " toa
city police officer (Billboard, July

Hammond Wins Gase, But
He’s Still Troubled By Lyrics

i BY BRUCE HARING

NEW YORK—For Tommy Ham-
mond, the courtroom battle is over.
But the scars remain.

The Alabama record retailer is not
certain how he is going to pay off his
legal fees. He's not even certain if
he’s going to reorder the type of sex-
ually explicit product that plunged

single, “‘Help Me Hold On' (4/7-19918).
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him into a national controversy in the
first place.

Luke Skyywalker Records, label
for 2 Live Crew, has agreed to pick
up half the attorney’s fee plus ex-
penses for Hammond’s appeal of his
conviction for selling obscene sound
recordings (see story, this page).

But Hammond is concerned about
the remaining half of the fee. He’s
not even sure vet about the final tally
of his legal costs. And he isn’t even
counting the mental cost of having to
go through a two-year legal ordeal.

“It was a big stigma, especially in a
small town,”” Hammond admits,

(Continued on page 98)

Grammys Give
Big Boost To
Raitt At Retail

M BY ED CHRISTMAN
and EDWA_HEMORRIS

NEW YORK—Bonnie Raitt, winner
of four Grammy Awards, is collecting
rewards at retail as well, with cus-
tomers flocking into stores to buy her
Capitol album, “Nick Of Time.”
Retailers say overall business in-
(Continued on page 85)
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9, 1988). The tape contains sexual-
ly explicit lyrics about oral sex,
anal sex, sado-masochism, and hu-
man genitalia.

A municipal court judge found
Hammond guilty of selling ob-
scene materials later that year and
fined him $500. Under Alabama
law, the appeal of such a convic-
tion is retried before a jury.

Hammond, who turned 48 Feb.
19, the first day of his appeal trial,
called the verdict ‘“‘the best birth-
day present I could get.”

After the verdict was an-
nounced, Circuit Court Judge
James Avery called the case "his-
toric” and told the jury of 10 men
and two women that its decision
would be used as a blueprint for
future cases.

“This has been a historic case,”
Avery said. ““I don’t know if it will
be the last, but it will guide people
in the future on how to approach
this thing.”

“Communities and prosecutors
will look at [this case] to see if they
want to bring similar cases,” said
Elizabeth Johnson, a lawyer for
the Southern Poverty Law Center

(Continued on page 80)
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LILICIE made musical history during the last year.
~ Anunprecedented string of awards, accolades and accomplishments
: docuhent-ed the amazing popularity and appeal of this multi- kA =

talented singer, dancer and choreographer.

Forever Your Girl .
is the longest-charting debut album in history and has sold
6 million copies. And according to Billboard, it is the
only debut album to produce four No. 1 S'ingles.
Artistic? Absolutely. Achievement? Astonishing.
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Oa Virgin Compact Discs,
Cassettes and Records

Platinum Management

Four MTV Award</3est Female A!t|=t Dance, Choreography and dmng
Emmy Award/Choreograpt;yK)r_Twe racy Uliman S Show
Amencan Dance l\ward/ChoreocrapherOfTheYear
Natlonal Academy Of V|deo Arts & acuences/Choreography

Twa Amencan Mnﬂc Awards/chonte Female Vocalist, Dance Artist

Fou Blllboard Musuc Vldeo Awa«tds/Best Female Vldeo, New AmstVudeo

Cworeography znd Edmng _ 7 B

~ Chosen to Choreograph the Academ» Awards

Billooard’s 1989 Nlo. 1 Female Pop Album, No.1 Female Pop Singles Artist, ’

No.3 Top Pop Singlas Artist Overall, No.3 Top LP Artist, ,1/219'-

Top 10 R&B New Astist, Top 30 Black Artist Overall

©1990 Virgin Rezords Ametica, Inc.
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WINTER MUSIC CONFAB IS HOT PROSPECT
The Winter Music Conference, which gets under way next week in Fort
Lauderdale, Fla., is one of the premier events in the dance-music indus-
try, attracting artists, DJs, producers, publishers, and radio and label rep-
resentatives. This week’s expanded dance section, pages 33-39, is filled
with details and stories on the dance-music scene.

THE WORD ON MUSIC PUBLISHING

Want to know what's going on in the music publishing world? Check out
Billboard's new weekly column, ‘Words & Music,’ for all the latest devel-
opments. Page 45

SOUNDS LIKE A WINNER . ..

They didn't walk away with any trophies, but the veteran sound crew that
handled this year's Grammy Awards show certainly put on a winning per-
formance. Susan Nunziata has the behind-the-scenes story. Page 71

Scott Young Quits VSDA Board

Exit Raises Issue Of Large-Chain Presence

B BY JIM McCULLAUGH
and EARL PAIGE

LOS ANGELES—In a development
that surprised many, Scott Young,
president and CEO of the 257-store
Wherehouse Entertainment chain,
has resigned from the board of the
Video Software Dealers Assn., citing
Increasing demands on his time as
sole representative of a large chain
on the association’s board. He re-
mains as a newly elected director of
the affiliated National Assn. of Re-
cording Merchandisers.

Young’s decision to leave focuses
attention on a recognized weakness
in the VSDA board’s makeup—the
lack of representation for large re-
tailers. Young was one of three ap-
pointees at VSDA’s last convention.
The two other appointees, Paul Pas-
quarelli of Video Channels and Gary
Rockhold of Commtron, are both
wholesalers (Billboard, Aug. 19). Bal-
ancing the needs of large and small
video retail firms has been a source
of concern since the 1982 founding of
VSDA.

“There’s lots of me’s at NARM. At
VSDA, there’s only one of me,”
Young told Billboard. “The decision
was not made hastily. I had long dis-
cussions not only with [VSDA execu-
tive VP] Pam Horovitz, but with
Mickey Granberg [Horovitz’'s prede-
cessor] as well.”

Young’s resignation plans, known
only to a few board members until
they were made public Feb. 27, trig-
gered widespread discussion among

VSDA insiders.

Sources close to the board confirm
that Young has said VSDA involve-
ment was too much of a drain on his
time. Others point to an early Febru-
ary VSDA board meeting in Orlando,
Fla., where Young and other retail
board members aired policy disagree-
ments.

Yet others speculate that Young
wished to distance himself from the
political entanglement now occurring

between VSDA and the major exhibi-
tors (see story, page 1). Still further
rumors suggest that Young wished
to form a new large-chain subgroup
inside VSDA.

A spokesperson at VSDA’s head-
quarters in Marlton, N.J., said that
Young’s replacement should be an-
nounced in the next couple of weeks.

Young's successor has also become
a much-discussed topic now that

(Continued on page 86)

NEW YORK—The proposed merg-
er between Des Plaines, Ill.-based
distributor Video Trend Inc. and
Major Video Concepts, based in In-
dianapolis, has been called off, less
than four months after originally
being announced.

In a terse statement sent to both
companies’ suppliers, the parties
said the decision to call off the pro-
posed merger was a mutual and
amicable one. The statement re-
ferred to a failure to work out “cer-
tain details” of the merger but did
not disclose the nature of the stick-
ing points.

Major Video and Video Trend ex-
ecutives could not be reached for
comment at press time.

Video Trend,
Call Off Proposed Merger

Major Video

“I think they did the right thing
in calling off the merger,” one sup-
plier executive says. “Rather than
force the marriage where you don’t
have everything worked out, it's
better to just call the whole thing
off.”

At the time the proposed merger
was announced, industry sources
estimated that the combined mar-
ket shares of Major and Video
Trend would rank second overall, |
behind Commtron (Billboard, Nov.
11).

The proposed move was seen at
the time as part of a general shake-
out within the distributor ranks.
One week after the announcement

(Continued on page 86)

Entertainment Firms Take 4th-Quarter Dip
Billboard Survey: Profits Down From ‘88 By 8.8 %

M BY DON JEFFREY

NEW YORK—A Billboard survey
of 18 companies—radio broadcast-
ers and home entertainment suppli-
ers and retailers—shows that net
profits for the final quarter of 1989
fell an average 8.8% from what they
were the year before.

Despite the decline, entertain-
ment companies fared better than
the broad spectrum of U.S. busi-
nesses. According to The Wall

Street Journal’s survey of 630 U.S.
corporations, fourth-quarter net in-
come dropped 14% from the same
period in 1988.

Corporations surveyed by Bill-
board included companies with ma-
jor recorded music, film, and home
video units, including Time Warner
Inc., Sony Corp., and MCA Inc.; mu-
sic and video retailers, including
Spec’s Music and Blockbuster En-
tertainment; home entertainment
distributors like Handleman and

BMG Inks Distriburtion Pact
With 2nd Label In 2 Weeks

B BY ED CHRISTMAN ated by the defection of A&M,
which was sold by its principals to
PolyGram. A&M accounted for
about one-third of BMG’s revenues.

NEW YORK—In its second label
signing in less than two weeks,
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BMG Distribution says it has
reached an agreement to distribute
Oceana Records, an R&B and pop
record company based in Holly-
wood, Fla.

That move comes on the heels of
a mid-February distribution agree-
ment with I Am Records, a Chica-
go-based gospel and inspirational
label. Both deals are for three
years.

Pete Jones, BMG president, earli-
er in the year told Billboard he was
working on a string of small label
signings to help to fill the void cre-

“BMG recently built a state-of-
the-art distribution company for the
’90s,” Jones said in a statement.
“Within this new company, a place
has been built for third-party distri-
bution,” which is a strategic part of
BMG’s plans for the upcoming dec-
ade. “We feel Oceana and I Am are
important steps in building the
third-party distribution system,” he
added.

Oceana artists include Donna Al-
len, who reached No. 3 on Bill-
board’s Hot Black Singles chart

(Continued on page 97)

Commtron; and radio network syn-
dicators and station owners like
Capital Cities/ABC and Westwood
One. Net profits are for the fiscal
quarter that ended Dec. 31, in most
cases. In others, the profits are
those released by companies before
March 1 for recently completed
quarters.

The total net profit for the 18
sampled companies fell to $591 mil-
lion, from $648 million in the same
period the year before.

The biggest loss by far was re-
ported by Time Warner, the giant
media and entertainment company
formed by the merger of Time and
Warner Communications. The
fourth-quarter loss of $222 million
was principally due to vastly higher
interest payments, banking fees,
and amortization charges in connec-
tion with the merger. However, op-
erating profits for the music and
film divisions showed strong year-
to-year increases in the quarter.

Sony Corp., which also owns ma-
Jor record, film, and home video
companies, posted significant gains,
as net profit climbed 44.8% to $292
million.

MCA, the other major record and
movie company included in the sur-
vey, reported a decline in its fourth-
quarter net income to $71.5 million,
from $75.7 million. Operating prof-
its in both the music and film units
were down in the quarter from the
year before. The company also took
nearly $40 million in after-tax wri-
teoffs on the planned sale of its LIN

(Continued on page 100)
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N.Y.’s Hit Factory Hits London
Studio In Joint Venture With CBS U.K.

M BY NIGEL HUNTER

LONDON—In an unusual deal,
the New York-based Hit Factory is
to start a London operation at the
CBS Studios on Whitfield Street in
the West End.

It will function as The Hit Fac-
tory London under a licensing ar-
rangement and joint venture be-
tween the famous New York re-
cording outfit and CBS Records
U.K.

““We haven’t sold anything to
anybody,” explains Paul Russell,
chairman of CBS Records U.K.
“The Hit Factory is licensing its
name and taking over the manage-
ment and operation of the studios.
Founder Ed Germano and his fam-
ily will be contributing their name,
their time, and their expertise.
CBS will still handle administra-
tion matters and human resources.
The staff remain the same.”

CBS is also spending “several
million dollars” on renovating and
upgrading the three studios at
Whitfield Street. Russell claims
The Hit Factory London will be the
best in Europe.

The arrangement took 14
months of negotiations in which
CBS Records International presi-
dent Bob Summer was also in-
volved. The CBS attitude is that,
although the Whitfield Street fa-
cility has operated consistently at
a profit since 1972, recording stu-
dios are best run by recording stu-
dio people with an exemplary track
record.

Ed Germano, in London for the
announcement of the deal, says,
“There are three main recording

centers in the world—New York,
Los Angeles, and London. We've
been very successful in New York
and we're hoping it will rub off in
London. We feel London is a domi-
nant force in the music business
and the source of really great mu-
sic.”

Germano points out that Whit-
field Street is the only studio in the
West End built purposely for re-
cording, and also the only major
one surviving in the area now that
rising rents and local taxes have
driven its competitors out to the
suburbs.

Russell confirms that the studio
rates will rise to take account of
the enhanced facilities and the ma-
Jor investment made in implement-
ing the changes. Current rates are
$2,028 per 14-hour day for the
Rooftop Studio, $237 per hour for
Studio 1, and $1,014 per 14-hour
day for Studio 2 (at an exchange
rate of $1.69 to the pound sterling).
CBS acts will not warrant any pri-
ority consideration where studio
time is concerned.

There will be no catering facili-
ties in the refurbished location,

(Continued on page 99)

W BY MIKE HENNESSEY

LONDON—Ian Thomas, director
general of the International Federa-
tion of the Phonographic Industry
(IFPI) has responded vigorously to
charges by Swiss authors’ society
SUISA that the IFPI has been
“criminally inactive” in dealing with
record piracy (Billboard, Feb. 24).

In a statement to Billboard,
Thomas described the nature of IF-
PI's anti-piracy role, citing IFPI's
anti-piracy successes in South-East
Asia, the Mediterranean and Middle
East, and other regions as hard evi-
dence of IFPI’s commitment and
ability to win the piracy battle.

He stated: “To describe all this as

IFPI “Insulted’ By Charges
On Anti-Piracy Efforts

criminally inactive is an astounding
mistake and an insult to the scores
of dedicated and trustworthy indi-
viduals who are involved in the vital
work of combating piracy.”
SUISA’s attack was specifically
directed at IFPI Switzerland; it fol-
lowed similar criticism by SUISA
deputy director Alfred Meyer, who
claimed that SUISA had been wait-
ing two years to get evidence from
the IFPI's headquarters, support-
ing the allegations that it was li-
censing unauthorized recordings.
On the SUISA call for producers
of phonograms to fight piracy, IFPI
Switzerland’s Jurg Rordorf says:
“We were astonished to read that it
(Continued on page 86)

Skyywalker Records A RICO Violator?

2 Live Crew Album Target Of Fla. Obscenity Probe

ll BY BRUCE HARING

NEW YORK—Florida governor Bob
Martinez has asked the statewide
prosecutor to investigate whether
distribution of 2 Live Crew record-
ings violates Florida racketeering
and obscenity laws.

In a letter dated Feb. 22, Martinez

told statewide prosecutor Peter An-
tonacci that 2 Live Crew label
Skyywalker Records “could be con-
sidered an enterprise within the
scope of RICO.”

Martinez’s letter cites a decision by
a Lee County, Fla., judge that 2 Live
Crew’s “As Nasty As They Wanna
Be” is obscene (Billboard, Feb. 24)

@ BY THOM DUFFY

NEW YORK-In its first action
against lyric stickering bills since
recruiting artists to the cause at
the Grammy Awards, the Record-
ing Industry Assn. of America led
an array of witnesses to a Missouri
statehouse hearing Feb. 28 to op-
pose a labeling bill that has served
as the model for similar actions na-
tionwide.

Performers Rosanne Cash and
Rodney Crowell joined civil liber-
ties experts, radio, retail, and con-
cert industry representatives, and
RIAA president Jason S. Berman
in testifying before a legislative
committee about the bill proposed

RIAA Rallies Artists Around
Opposition To Mo. Labeling Bill

by Republican State Rep. Jean Dix-
on.

Yet, according to Dixon, the five-
hour hearing, which concluded at
1:30 a.m., showed “tremendous
support” for the record-labeling
measure. From a stack of 20 al-
bums, Dixon played songs by 2
Live Crew, the Dead Kennedys,
and other groups to make her case.
“The bottom line is that the record
industry has failed miserably to
comply” with voluntary labeling
agreements, she says.

Among other bill supporters tes-
tifying was John Tanner, a Missou-
ri man who blamed his suicide at-
tempt on the influence of heavy

(Continued on page 100)

and the ongoing investigations of the
album’s sale to minors in Dade Coun-
ty, Fla., (Billboard, Feb. 3) as the pos-
sible basis for his allegations.

The letter also notes that violation
of a Florida statute banning sales to
minors of obscene sound recordings
“is specifically listed as a crime
chargeable by RICO. Further, the
record publisher [sic], Skyywalker
Records, could be considered an en-
terprise within the scope of RICO.”
RICO is an acronym for Racketeer
Influenced and Corrupt Organiza-
tions Act.

Martinez’s letter continues: “It is
appalling to think that recordings
that a judge has already determined
may be obscene are readily available
to minors throughout Florida,” Mar-
tinez’s letter states, adding, “I do not
believe the state of Florida should go
about seeking to censor the kind of
legitimate public expression protect-
ed by the First Amendment. Howev-
er, it would appear the recording in
question does not meet that stan-
dard.”

Skyywalker attorney Bruce Ro-
gow says, ‘““There’s no question
there’s a political undercurrent that
motivates this action,” noting that
Martinez faces a stiff re-election chal-
lenge in November.

“I think [Antonacci] will proceed
very cautiously,” Rogow says. “I
don’t think he’ll fly off the handle and

(Continued on page 99)
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Michael's Milestone. Epic Records president Dave Glew, left, and CBS
Records Division president Tommy Mottola, right, present Michael Jackson with
a special award commemorating worldwide sales of more than 110 million units
of Jackson recordings in the '80s. The presentation was made at a breakfast
and awards ceremony held in the Grand Ballroom of the Regent Beverly
Wilshire Hotel in Los Angeles.

EXECUTIVE TURNTABLE

RECORD COMPANIES. Motown Records in Los Angeles appoints Harry Anger
chief operating officer. He was executive VP/West Coast GM at Poly-
Gram Records.

CBS Records International in New York names Tomas Munoz senijor
VP of A&R development. He was VP of A&R development for the label.

CBS Records in New York appoints Tom Lanzillotti marketing manag-
er, New York, and Leah Reid manager of college marketing. They were,
respectively, marketing coordinator, New York, and progressive music
marketing manager, Mid-Atlantic region, for the label.

Robin Sloane is appointed head of creative marketing and special proj-

ANGER LANZILLOTTI SLOANE
ects at Geffen Records in Los Angeles. She was VP of video at Elektra
Records.

Charisma Records in New York makes the following appointments:
Audrey Strahl, VP of press and artist development; Milhan Gorky, na-
tional director of press and artist development; and Betsy Mahoney, man-
ager of press and artist development. They were, respectively, VP of
publicity, Virgin Records; director of media and artist relations, Capitol
Records; and publicity manager, Virgin Records.

STRAHL

FAHLMAN HUTCHINSON SARBIN

Arista Records in New York makes the following appointments: Arnie
Kaplan, VP of royalties; Kirk Bonin, national director, R&B marketing;
and Anita Leifer, director of office services and personnel. They were,
respectively, senior director of royalties, Arista; associate director of na-
tional R&B marketing, Arista; and office manager, Ogilvy & Mather Ad-
vertising.

Christopher Fahlman is named VP of MCA Concerts and GM of the
Universal Amphitheatre in Los Angeles. He was manager of the Blos-
som Music Center.

MCA Records in Los Angeles appoints Donald D. Walton associate di-
rector of business. He was an attorney with Simpson, Thatcher & Bart-
lett.

Elektra Entertainment in New York makes the following appoint-
ments: Earl Hutchinsen, national director of urban sales and marketing;
Loretta Farmer, manager of urban music promotion and marketing; Mi-
chael Howard, manager of artist development; Joe Morrow, national di-
rector of urban promotion; and Elaine Valentine, director of operations
for urban music marketing and promotion. They were, respectively, di-
rector of promotion and marketing; an administrative assistant; coordi-
nator of national sales and marketing for new music; national director of
(Continued on page 101)
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E & 2990 Reprise Records.

Legendary singer/songwriter/
bassist/producer Nick Lowe’s
long-awaited Reprise Records
debut is everything you ex-
pected. Twelve new Lowe
originals. Special guest
appearances by Ry Cooder,
Dave Edmunds and Jim Keltner.
And the power to turn a party
of one into one incredible party.
Available Now On Reprise
Cassettes, Compact Discs
and Records. Featuring
“You've Got The Laok | Like’
Produced by Dave Edmunds.
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The
Walt Disney Studios
Proudly
Congratulates

Bette Midler

and producer
- Arif Martin
on their
Grammy Award Winning

RECORD OF THE YEAR
“Wind Beneath My Wings”

-

-

as well as

Larry Henley and Jeff Silbar
on their
Grammy Award Winning

SONG OF THE YEAR
“Wind Beneath My Wings”
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Pink Floyd Sees Light Side Of 11 Mil
Feb. Platinum To Joel, Janet, Luther, Too

W BY PAUL GREIN

LOS ANGELES—Pink Floyd’s “The
Dark Side Of The Moon,” a fixture on
the Top Pop Albums chart from 1973
to 1988, was certified in February for
U.S. sales of 11 million copies. That
puts it in a tie for third place on the
list of all-time multiplatinum albums.
It trails Michael Jackson’s “Thriller”
(20 million) and Fleetwood Mac’s
“Rumours’’ (13 million) and ties
Bruce Springsteen’s “Born In The
U.S.A.” and the “Saturday Night Fe-
ver” soundtrack.

Though the Pink Floyd release has

long been regarded as one of the
bestselling albums ever, until last
month it had not advanced beyond
gold certification. The album was re-
leased three years before the Record-
ing Industry Assn. of America intro-
duced platinum awards. It finally be-
came eligible for platinum status in
1984 when the RIAA began a pro-
gram of retroactive certification for
pre-1976 albums, but it was not sub-
mitted to RIAA auditors until last
month.

Also in February, two multirecord
boxed sets by legendary rock veter-
ans were certified gold. Both al-

New York Considers Gap
On Ticket Service Charges

B BY MELINDA NEWMAN
and BRUCE HARING

NEW YORK—Legislation that could
place a 10% cap, not to exceed $4, on
ticket service charges may be intro-
duced in New York late this spring.

Currently, the state’s Arts and Cul-
tural Affairs Law prohibits arena
owners from charging more than a $2
premium above the ticket price; how-
ever, ticket vendors such as Ticke-
tron, TicketMaster, and Telecharge
are not regulated by the law.

A survey conducted by the N.Y.
State Consumer Protection Board the
week of Feb. 19 revealed a wide

range of ticket service charges being
assessed by ticket vendors through-
out New York state.

They discovered that ticket sur-
charges, which took the form of “con-
venience fees,” “service charges,”
“credit card fees,” and ‘‘handling
charges,” increased the overall base
ticket price by a range of $1.50-310.50
statewide and $3.50-$10.50 in Manhat-
tan for telephone orders; and be-
tween $1-$3.50 statewide and $1.50-
$3.50 in Manhattan for tickets pur-
chased in person at vendors other
than the box office.

TicketMaster CEO Fred Rosen de-

(Continued on page 97)

ACM Names Awards Nominees
Williams, Black Lead Country Pack

LOS ANGELES—Hank Williams Jr.
and Clint Black lead the list of final
nominees for the 1990 Academy of
Country Music Awards. Other con-
tenders for multiple ACM “Hat”
Awards include Rodney Crowell,
Randy Travis, Alabama, Garth
Brooks, Dolly Parton, George Strait,
Reba McEntire, Shenandoah, and
Kathy Mattea.

The academy’s 25th annual awards
presentation will be televised live
over NBC-TV, April 25, from the Pan-
tages Theater in Hollywood. The
nominees were revealed at a news
conference held at Universal Studios.
Those participating included Bill

Boyd, ACM executive director; Gene
Weed, ACM board chairman and pro-
ducer/director of the telecast for dick
clark productions inc.; Fred Reiser,
ACM president; and country acts
Highway 101, Lorrie Morgan, Jim
Stafford, Buck Owens, and T. Gra-
ham Brown.

Here is a complete list of the nomi-
nees:

Entertainer of the year: Alabama,
Dolly Parton, George Strait, Randy
Travis, and Hank Williams Jr.

Top male voealist: Black, Crowell,
Strait, Travis, and Ricky Van Shel-
ton.

(Continued on page 101)

Johnnie ‘Mr. Emotion” Ray
Dies At 63 In Los Angeles

B BY IRV LICHTMAN

NEW YORK—Johnnie Ray, whose
relatively brief fling with recording
stardom seemed, in retrospect, to
help ease the way for rock’n’roll’s
move into the mainstream, died of liv-
er failure Feb. 24 in Los Angeles. He
was 63.

In 1951, Ray was propelled to star-
dom via a two-sided smash, “Cry”
and “The Little White Cloud That
Cried,” in which his highly charged,
staccato delivery departed from the
more sugary style of other pop ballad
singers of the time.

Ray’s first hit appeared on Colum-

bia’s Okeh label, generally a home
for blues and jazz recordings. In fact,
Ray’s first important exposure was
at an interracial club in Detroit, The
Flame, where he met R&B singer La-
Vern Baker and picked up further
bluesy stylings. He was, ironically,
recorded by Columbia A&R chief
Mitch Miller, who was a staunch de-
tractor of rock’n’roll.

Although the intensity of his vocal
style immediately cast him as “Mr.
Emotion,” Ray generally fell back to
a more sanguine vocal pose on suc-
ceeding hits. And they came in rapid
succession, including “Please, Mr.

(Continued on page 101)

bums—Rod Stewart's “Storyteller/
Complete Anthology: 1964-1990” and
the Rolling Stones’ “Singles Collec-
tion—The London Years”’—were re-
leased last fall. Three other boxed
sets have been certified gold in recent
years: Bob Dylan’s “Biograph,” Eric
Clapton’s “Crossroads,” and “Bruce
Springsteen & The E Street Band
Live/1975-1985.”

Billy Joel’s “The Stranger,” his
first collaboration with producer Phil
Ramone, topped the 7 million mark.
Three other albums by the Grammy-
winning team have been certified for
sales of 5 million copies: ‘“52nd
Street,” “Glass Houses,” and “An In-
nocent Man.”

“Janet Jackson’'s Rhythm Nation
1814” was certified for sales of 3 mil-
lion copies. Jackson's previous al-
bum, “Control,” sold 5 million copies

(Continued on page 101)

Helping Hands. Alan Meltzer, third from left, president of CD One Stop, gets a
warm “thank you" from Tony Martell, second from right, senior VP/GM,
Associated Labels, Epic/Associated Records. CD One Stop’s December catalog
featured the T.J. Martell Foundation for Leukemia, Cancer and AIDS Research
on its cover. Inside was a story on the foundation with a request for donations
and a postage-paid envelope. The effort raised more than $15,000 for the
foundation. Shown, from left, are Peter Stocke, regional VP and New York
branch manager, WEA Distribution; Ron Nicks, director of purchasing, CD One
Stop; Meltzer; Martell; and Ken Butler, sales representative, WEA Boston.

WOMEN STEP UP their assault on the pop charts
this week—and we’re not just talking about Paula
Abdul and Janet Jackson. )

Bonnie Raitt, fresh from her sweep of the Grammy
Awards, vaults from No. 40 to No. 22 on the Top Pop
Albums chart with “Nick Of Time.” That matches the
album’s initial peak in June, and represents a recovery
of nearly 100 notches since Christmas, when the al-
bum dipped as low as No. 119. “Nick Of Time” is cer-
tain to bust into the top 20 (something Raitt has never

done before) and could

easily reach the top five.
e
s tm————

In addition, a single from
the album, ‘“Have A
Heart,” enters the Hot
100 at No. 92. It’s Raitt’s
first chart hit in more
than a decade, and only
the third of her career.
Her biggest hit to date

was a bluesy cover of the
late Del Shannon’s
“Runaway,” which
reached No. 57 in 1977.

Basia’s “London Warsaw New York” vaults from No.
149 to No. 34 in its second week on the pop albums chart.
This already tops the No. 36 peak of Basia’s 1988 debut
album, “Time And Tide.” And that sleeper hit took 41
weeks to reach its peak.

Linda Ronstadt’s “Cry Like A Rainstorm, Howl Like
The Wind” finally eracks the top 10 in its 21st week on
the pop albums chart. It's the 10th top 10 album of Ron-
stadt’s long and distinguished career. All 10 have been
produced by Peter Asher, who has won the Grammy for
producer of the year twice in the past dozen years, in
large part for his work with Ronstadt.

Taylor Dayne lands her sixth straight top 10 single as
“Love Will Lead You Back” jumps to No. 10 on the Hot
100. The song was written by the indefatigable Diane
Warren, who has amassed 10 top 10 hits in the past
three years. And Warren has already locked up her next
top 10 hit: Michael Bolton’s “How Can We Be Lovers,”
which leaps to No. 45 in its second week on the Hot 100.
Warren co-wrote the song with Bolton and Desmond
Child.

And Madonna, the power woman of the '80s, lands
her 20th consecutive top 20 single as “Keep It Together”
jumps to No. 20 on the Hot 100.

And since it just wouldn’t feel right going a week
without discussing Jackson and Abdul, here are two
more items.

Janet Jackson’s “Escapade” jumps to No. 1 on the
Hot Black Singles chart, and holds at No. 1 on the Hot
100 and the Hot Dance Music Club Play chart. “Esca-
pade’ is the second single from Jackson’s “Rhythm Na-
tion 1814” album—following “Miss You Much”—to top

by Paul Grein

The ‘Time’ Is Right For Raitt To Rise;
Basia Bounds: Ronstadt ‘Storms” Top 10

all three charts. Only two other albums have yielded two
triple-crown chart champs: Michael Jackson’s “Thrill
er” and Prince & the Revolution’s “Purple Rain.”
And Paula Abdul’s “Forever Your Girl” logs its sev-
enth week at No. 1 on the pop albums chart. That's the
longest run at No. 1 by a female artist since Whitney
Houston’s “Whitney” had 11 weeks on top in 1987.

FAST FACTS: M.C. Hammer’s new album, “Please
Hammer Don’t Hurt 'Em,” is the top new entry on the

—— pop albums chart at No.
69. Look for the album to
quickly top the No. 32
peak of Hammer’s plati-
num 1988 debut, “Let’s
Get It Started.”

Salt-N-Pepa’s “Expres-
sion” holds at No. 1 on the
Hot Rap Singles chart for
a record eighth week and
finally breaks into the Hot
100 at No. 95. Remark-
ably, the single went gold
before it ever appeared on the pop chart.

An album of highlights from “Phantom Of The Op-
era” enters the pop albums chart at No. 120, while the
double-record original-cast album—which climbed as
high as No. 33 in 1987—rebounds to No. 148. Both are on
Polydor. In addition, the original-cast album for Gef-
fen’s “Miss Saigon” debuts at No. 161. All three albums
were recorded with the London casts.

WE GET LETTERS: Adam Hammond of Bay City,
Mich., notes that Rob Base & D.J. E-Z Rock’s “It Takes
Two” has surpassed Run-D.M.C.’s 1986 smash “Raising
Hell” to become the longest-charting rap album to date.
Base’s album has logged 75 weeks on the chart, com-
pared with 71 weeks for “Hell.”

David Neukuckatz of Bartlett, Ill., notes that Madon-
na is the first female artist to land five or more top 40
hits from back-to-back album releases. Only two other
acts have accomplished this feat: Michael Jackson and
Huey Lewis & the News.

Christopher Arndt of Kinderhook, N.Y., notes that
five singles from Dino’s debut album, “24/7,” made the
Hot 100, logging a combined total of 75 weeks on the
chart. That's a new record for an independently released
album. The Cover Girls’ 1987 debut album, “Show Me,”
also yielded five chart hits, but those singles amassed
just 71 weeks on the chart. Dino is signed to 4th &
B'way; the Cover Girls are on Fever.

Rich Appel of CBS-TV in New York muses, “Remem-
ber when unmentionables were, well, unmentionable?
Biz Markie’s ‘Just A Friend’ is about to become the sec-
ond top 10 hit in less than a year—following Neneh
Cherry’s ‘Buffalo Stance’—to mention the word ‘bra.’”
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Editorial

HATS OFF TO TOMMY HAMMOND

THE ENTIRE CREATIVE community should
give a standing ovation to record store owner
Tommy Hammond and the Alabama jury that
cleared him of obscenity charges. Hammond,
owner of Taking Home The Hits in Alexander
City, Ala., was convicted (and fined $500) in July
1988 under a state law that prohibits the sale of
obscene materials. Hammond had been arrested
one month earlier for selling a copy of “Move So-
methin’ ”’ by 2 Live Crew to an undercover police
officer.

The Alabama jury’s decision makes it clear that
given all the facts, a group of local citizens will
stand behind the First Amendment and support
the freedom of expression that is central to all ar-

Hammond told The New York Times, “A couple
of the jurors told us they did not think it was the
government's business to tell them what they
could listen to.” Bravo!

But in applauding the latest events in Ala-
bama—and the courage of Tommy Hammond—
we must remember that this is just the first act of
what promises to be a long and drawn out drama.
For even as Hammond goes free, Bob Martinez,
the governor of neighboring Florida, has asked
the state prosecutor to probe possible RICO and
obscenity violations related to the distribution of
releases by the same group—2 Live Crew, whose
label, Luke Skyywalker Records, and key mem-
ber, Luther Campbell, are based in that state.

record-labeling proposals proliferate across the
U.S., the members of the creative community
face the danger of relying too much on the prom-
ise of future court decisions to uphold artists’
rights. It is essential that the Alabama decision
not blunt the music industry’s resolve to battle
record-labeling measures at their source. Fur-
ther, it is unreasonable to expect the retailer, who
is at the front line in this struggle, to bear the
brunt of protecting artistic freedom.

History may see the Tommy Hammond case as
a turning point in stemming the tide of censor-
ship in America. But for now it is up to the lead-
ers of the creative community to continue in ef-
forts to unite and focus on this issue to keep the
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tistic endeavors. As the lawyer who represented

As anti-obscenity police actions and statewide

momentum swinging toward free speech.

But Retailers Still Have Much To Fear

LABELING LAWS VIOLATE U.S. GONSTITUTION

EBY BRADLEY C. ROSEN

To the record retailers of America:
Be afraid, be very afraid. A group of
reactionaries is attempting to impose
its will upon the country in the form
of laws requiring the labeling of re-
cords, and intends to hold you respon-
sible.

As reported in Billboard on an al-
most weekly basis, record labeling
bills have been introduced in several
states, and yet there has been little
organized response by the industry in
opposition to these measures. This
leads me to believe that very few peo-
ple have actually looked at the pro-
posed statutes, the range of activities
they proscribe, and the many varied
aspects of the U.S. Constitution that
they violate in their present forms.

I have recently reviewed the pro-
posed statutes in Arizona, Florida,
Iowa, Maryland, Missouri, Oklaho-
ma, and Pennsylvania. [Ed: A simi-
lar bill has also been introduced in
Tennessee.] 1 was shocked at what 1
found. All seven states have a list of
activities that cannot be “advocated
or encouraged” on a record without a
warning label. Five of the states go
even further and say that the activi-
ties listed may not even be ‘‘de-
scribed” unless there is a label on the
jacket. And under the Florida bill, the
activities could not be “glamorized”
in song lyrics.

A complete list of the activities and
the number of proposed statutes that
include that activity on their “hit

list”: adultery (4), bestiality (6), ethnic
intimidation (3), incest (6), morbid vio-
lence (6), murder (7), nudity (3), rape
(1), sadomasochism (6), satanism (4),
sexual conduct in a violent context
(6), sodomy (5), suicide (2), use of alco-
hol (7), and use of illegal drugs (7).
Three states propose banning any-
one who is under the age of 18 from
attending a concert where music de-

go to jail.

All seven states call for the labels
to be affixed in a way in which they
cannot be readily removed. Two
states specify that the label must be
placed under the shrink-wrap on the
prerecorded product. In the other
five state bills, this requirement is im-
plied (Sen. Brewer of Arizona, for in-
stance, informed me that this lan-

‘It is incumbent
upon retailers
to voice their

opposition now’

Bradley C. Rosen is an associate in the
Queens, N.Y, law firm of Sartkas &

Hanna.

scribing any activity on the list is per-
formed (what do these states propose
to do when the performer is also un-
der the age of 18?). Four states allow
people to sue if they thirk they have
been injured by another person who
is “acting under the influence of”’ any
listed music.

But what should cause the retail-
ers of America the greatest fear is
the manner in which all of these stat-
utes require the labeling to be done;
for if it is not done right, they could

guage is intended to mean that the la-
bel must be beneath the plastic
wrapper).

What this means is that the labels
must be placed on the cover at the
factory (and in Florida, the lyrics of
all labeled products must be “avail-
able for examination”). But the per-
son who is going to be held liable is
not the record company—it is the re-
tailer who sells an album that is not
properly labeled.

In addition to being a potential vio-

lation of the First Amendment (the le-
gal argument is that the proposed
laws would have a “chilling effect”
on the exercise of free speech), these
statutes all violate the interstate com-
merce clause of the U.S. Constitution.
(That these statutes may also violate
the due process clause of the Fifth
and Fourteenth amendments, in that
the person held liable has little or no
control over compliance and no op-
portunity to rectify a failure to com-
ply, is a thought for another day.)
What the interstate commerce
clause says is that “Congress shall
have power to . . . regulate commerce
with foreign nations, and among the
several states ...” This means that
only Congress can create laws that
regulate or place a burden on inter-
state commerce, or, conversely, that
no state shall create a law that undu-
ly burdens interstate commerce. Stat-
ed more broadly, this means that
states cannot regulate commerce be-
yond their own borders.
Undoubtedly, these proposed laws
would unduly burden interstate com-
merce. In order to protect the retail-
ers if these laws are passed, record
manufacturers would have to first
determine which albums, tapes, and
CDs run afoul of the various stat-
utes. This means that prior to distri-
bution, someone (probably a lawyer)
would have to review each and every
song to be distributed and decide
which albums require a warning la-
bel on a state-by-state basis. For ex-
(Continued on page 84)
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OUTRAGED AT LABELING BILL

1 would like to address the issue of
the Gamble Amendment, the labeling
bill that has been passed by one
house of the Pennsylvania legisla-
ture. I work for Trans World Music,
which has agreed to begin labeling al-
bums with warning stickers [buyer
must be over 18 years old to pur-
chase]. If they want albums labeled,
why don’t they label every album
that may contain even a single ob-
scenity? Every album which men-

tions drugs or alcohol, incest, rape, or
child abuse? In fact, why don’t they
tell us that we can’t walk into a re-
cord store unless we are 18 years old?
I am 20 years old and am able to do
almost anything I please (with the ex-
ception of what is illegal). But, with
this Gamble Amendment, I feel in-
vaded upon. I feel threatened, being a
lyricist myself. This bill must not be
passed. The government cannot con-
trol music and freedom of expres-
sion.
Steve Wickiund
Bergenfield, N.J.

A DIFFERENT VIEW

stickers on albums is censorship, you
are either stupid or rich. Some
groups get one decent song on the
radio and the rest of their stuff is
about rape, murder, devil worship, or
deviate sex. How are we as consum-
ers supposed to know this unless
there are stickers?

I do not want to pay $15 for an al-
bum with only one decent song on it.
Do you think that record stores take
back opened product? No, they don’t!

If the songwriters want to write
about ugly things and glorify vio-
lence, then tell me ahead of time so
that I don’t waste my (low-income)
money on them. Write what you
want, but until I can return garbage,

tell me what the album is about.

1 would love to see stickers. It’s not
censorship. It is a sign of knowing
what you're buying.

And in case you don’t know, some
people are not in the position to throw
money away on garbage!

Doreen L. Kiein
Queens, N.Y.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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T N TR R 5 S I ST W R T T
No Absolutes For Lyle & Lang

Country PDs Resist Grammy Winners

W BY SEAN ROSS

NEW YORK—Whatever the effect
of their twin Grammy awards on rec-
ord sales, Lyle Lovett and k.d. lang
still face a lot of resistance from
country radio. Although one network
PD says his listeners have demanded
more Lovett and lang since the duo
took the male and female best coun-
try vocal honors Feb. 21, other PDs
say listeners were either indifferent
to the Grammys, or were upset that
more mainstream artists had not
won.

And because both Lovett and lang
are between albums, both artists’ la-
bels have only tentative plans to capi-
talize on the Grammys at country ra-
dio. Ironically, Lovett’s victory came
a few days after rumors began circu-
lating that he was now being handled
out of MCA’s Los Angeles offices, in-
stead of through the Nashville divi-
sion—reports that MCA claims are
only partially correct.

Lang has never put a single in the
country top 20; her biggest songs,
“I'm Down To My Last Cigarette”
and ‘“Full Moon Full Of Love”’
peaked at No. 21 and 22 respectively.
Lovett has-had a top 10 record, 1986’s
“Cowboy Man,” but as his albums
have become increasingly eclectic,
country PD resistance has grown
and no single from the “Lyle Lovett
And His Large Band” album man-
aged to crack the top 40.

Yet both artists are favorites of the
consumer press and country video
outlets (Billboard, Feb. 17). And both
remain strong album sellers. “Abso-
lute Torch And Twang,” lang’s al-
bum, is bulleted 26-22 on Billboard’s
Top Country Albums chart this week,
38 weeks after it debuted.

Mark Edwards, OM of Satellite
Music Network’s Coast To Coast
Country service, says the pair’s sales
attracted his attention six months
ago when “we called Tower Records
and their top two albums were k.d.
and Lyle. At the time, we just
thought it was a fluke. But with their
Grammys, we feel we've got to ex-
pose them a little more so the entire
country gets an opportunity to hear
what they sound like.

“The morning after the Grammys,
we had some very good and intelli-
gent comments from people who
think we ought to be playing them
because they make good music.
Somebody asked if Frank Sinatra had
a good country song, would we play
it? I think so0.”

Edwards will put several titles by
each artist back into his library, de-
spite the fact that they were not ma-
jor chart records. But he is the excep-
tion. Other country PDs say they
have had problems breaking the pair
before, and that they do not expect
the Grammys to make much differ-
ence.

“The awards don’t change too
much for us,” says KKCS Colorado

Springs, Colo., PD Charlie Cassidy.
“We're very research intensive and
neither artist has ever researched
worth a darn in this area despite the
fact that we’ve played some Lyle Lo-
vett.”

“T've tried every single that lang’s
released and I just haven’t gotten
anywhere,” says KRST Albuquer-
que, N.M., PD Don Christi. “They’ve
both gotten so much press over the
last two years, it’s not as if people
don’t know they exist. For whatever
reason, country listeners have not
embraced them as the labels might
have hoped.”

‘Country listeners
haven’t embraced
themn as the labels
might have hoped’

WPOC Baltimore PD Bob Moody
says lang recently sold out a 2,200
seat concert hall in Baltimore at
$19.50 a head. “She and Lyle both sell
product in this market. We played
‘Cigarette’ as a current and we
thought at the time it was a hit be-
cause it sold product, we got calls,
and it had all the characteristics of a
hit. But when we did our auditorium
tests, out of 700 songs, it was No.
697.

“There’s kind of a parallel between
what’s happening here and what hap-
pened to top 40 when AOR was being
born,” says Moody. “I don’t want to
suggest that we’re going to get a pro-
gressive country format out of this.
But I can remember when those of us
in top 40 radio at the time noticed that
the Grateful Dead were selling a lot
of albums, so we tried to accommo-
date them in between the Monkees
and the Peppermint Trolley Co., and
it just didn’t work.

“Before and after the Grammys
we had calls from people who wanted
to hear more of both artists. But
we've also had calls from people say-
ing they can’t believe those two
won,” says Moody.

“The calls we got were pretty neg-
ative,” adds Cassidy. “Listeners were
asking why these people had won if
they’d never heard of them.”

Some PDs tended to discount the
overall Grammy process. “When you
consider the people who vote for the
nominees, some are guys who pro-
duce rap records, some are from the
world of classical music, and they’re
all asked to vote on.genres in which
they’re unfamiliar,” says WFMS In-
dianapolis OM Russ Schell. “If Kool
Moe Dee’s producer is looking at a
list of country nominees, he checks
off the names he recognizes. And in
1989, the two country artists who got
the most press were k.d. lang and
Lyle Lovett.”

‘“Here in Music City, we’ve had

three awards shows of our own every
year,” says WSM-FM Nashville PD
Bruce Sherman. “As far as listeners
are concerned, those are the real
awards for country artists. People
may find the Grammys fun to watch,
but I don’t know how seriously they
take them.”

Sherman’s station has been at-
tacked by some label staffers for not
playing lang, a decision that one rec-
ord person attributes to GM Bob
Meyer. “There’s no truth to that sto-
ry as far as I'm concerned,” says
Sherman. “Meyer hasn’t told me
that. I think lang and Lovett are both
tremendous artists. I appreciate what
they do; I'm just not sure that a ma-
jority of the public does.”

With the singles from “Absolute”
having run their course, Warner
Bros. senior VP of national country
sales/promotion Nick Hunter says he
may go to lang’s last album, “Sha-
dowland,” for a single, but says no
plans are definite. Hunter says lang
“has shied away from putting out sin-
gles because of her lack of success.
It's going to be [largely] her call if
she wants to put one out. We’ve sold
almost a million copies of her three al-
bums combined without country ra-
dio. So maybe we can sell another
500,000 without it.”

WYNE Appleton, Wis., PD Mark
Lewis—an early lang supporter—
says there is a mixed response to
lang in his market. Lewis also got
complaint calls about the Grammys,
but says that requests for lang mate-
rial picked up, and that many of the
artist’s songs had performed for him
as currents.

Lewis also says that lang’s androg-
ynous appearance—something that
eventually surfaces in most PD dis-
cussions about her radio problem—is
an issue with some listeners and not
others. “I was watching the Gram-
mys in a little hick bar, and you could
see the cross-section of people. There
was a couple that were clearly our lis-
teners and they cheered when lang
won. But there were also two guys at

(Continued on page 85)

| Buried Paul (Anka). WRLT Nashville staffers prepare to launch the station’s
new adult rock format (see Vox Jox, page 19) by “burying” the oid Format 41
approach. Pictured stuffing old Barry Manilow, Elvis Presley, and John Denver
albums into a hearse, from left, are “Doc” Stone, PD Lee Stevens, Swingin’
Craig Lowry, Jim Eskew, GM Ned Horton (with shovel), Beverlee Jolly, and
James Wade.

FGC Inquiry Fails To Find
Much Support For 24-Hour Ban

@ BY BILL HOLLAND

WASHINGTON, D.C.—Last year,
the U.S. Appeals Court, in its still-
pending review of the constitutional-
ity of the 24-hour broadcast indecen-
cy ban, allowed the FCC to try and
compile a record of support for such
a ban. Last week, 17 broadcast
groups, journalists, public-interest
groups, and listeners responded to
the commission inquiry with a unified
opposition to such a ban. So who is in
favor of the ban? Only one group has
submitted comments in support of
the ban—Mormon Church-owned
Bonneville Broadcasting.

The FCC must now submit to the
court the results of the public inqui-
ry. In the meantime, the 24-hour ban
is in limbo, although the FCC is act-
ing on complaints about indecency
during daylight hours, when there is
a high risk of children listening.

FCC 1l: MUCH MORE MONEY

From the responses of lawmakers
to the “get tough and get along” phi-
losophy of FCC chairman Al Sikes, it
looks as if the commission may get
the $10 million extra funding it wants
for fiscal year '91, and maybe an in-
crease, according to the comments of
Sen. Ernest Hollings, D-S.C., who
holds FCC purse strings.

Hollings was not a big fan of previ-
ous FCC chairman Dennis Patrick’s

independent ways-—under his helm
the FCC axed the fairness doctrine—
but is much more sympathetic to
Sikes and his views on working with

WASHINGTON
ROUNDUP

Capitol Hill on banning indecency
and reining in broadcast station traf-
ficking. Sikes is asking for $117.9 mil-
lion for 1991,

NAB NIXES NTIA AUCTION IDEA

The National Assn. of Broadcast-
ers has come out in opposition to pro-
posals by the National Telecommuni-
cations and Information Administra-
tion to auction off broadcast
spectrum slots and to allow more
than one communications service to
share the same broadcast spectrum.

NAB’s Feb. 26 filing said that auc-
tions would “‘undermine public inter-
ests that place a high value on broad-
cast localism,” and added that slots
“going to the highest bidder would
preclude innovations by small, less fi-
nancially solvent entrepreneurs.”
The trade group also feels it will be
“impossible to guard effectively
against interference” if spectrum-
sharing is adopted.

They Might Be Giants. Among the radio luminaries who attended the Pollack Media Group conference held in L.A., Feb.
21-24, were, from left, WMMR Philadelphia OM John DeBella, KQLZ (Pirate Radio) Los Angeles VP/programming Scott

Shannon, Jeff Pollack, and WLUP Chicago p.m. drivers Steve Dahl and Gary Meier.
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is proud to represent these 1990 GRAMMY® winners and congratulates them!

e

Anita Baker
R&B Vocal Performance, Female

Michael Bolton

Pop Vocal Performance, Male
e

Bobby Brown
R&B Vocal Performance, Male

[ ]
Peter Gabriel

New Age Performance
.

Don Henley
Rock Vocal Performance, Male

L]
Bruce Hornsby

Bluegrass Recording
.

Janet Jackson

Music Video— Lon;g Form
" 1

Living Colour

Hard Rock Performance

°
Ziggy Marley and the Melody Makers
Reggae Recording
.

Milli Vanilli
New Artist
°

Aaron Neville

Pop Performance by a Duo or Group with Vocal
°

Neville Brothers

Pop Instrumental Performance
°

Bonnie Raitt
Album of the Year
Pop Vocal Performance, Female
Rock Vocal Performance, Female
Traditional Blues Recording
°

Linda Ronstadt
Pop Vocal Performance by a Duo or Group with Vocal

.

[ ]
Soul 11 Soul

R&B Performance by a Duo or Group with Vocal
R&B Instrumental Performance
[ ] »

> Young MC
Rap Performance
®

To the best in the business. From your friends at Winterland.

WlNTERLAN‘\DJ’R(‘)DUCTIONS 100 HARRISON STREET SAN FRANCISCO CA 94105 153979700
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Tighter Top 40 Market Means A Tou

LOS ANGELES—With fewer top 40
qutlets in most markets and contin-
ued fragmentation within the format,
most syndicators agree that pro-
gramming aimed at that format is be-
coming harder to sell.

“It’s tougher,” says On The Radio
Eroadcasting president Jeff Leve.
“There is more product and less sta-
tions to pick up that product. Rock 40
stations can’t carry ‘American Top
40, because it doesn’t play enough
rock tracks, and churban stations
can’t run it, because there’s not
enough dance.”

This phenomenon undoubtedly
played a part in Westwood One’s re-
cent decision to drop “Countdown
USA” (Billboard, March 38) and is also
a factor in the slow starts of such
new shows as Unistar’s “Hangin’
With Hollywood” and WW1’s “Pi.
rate Radio USA.”

“Those days for any show to jump
on and have 300-400 affiliates are
gone,” says Unistar VP Carl Gold-
man. “It’s getting more difficult with
each passing week. If Casey Kasem
started today, he would have a real
tough time getting off the ground. I
don’t think you can convince major-
market top 40 PDs to stop format,
play songs that are No. 30-40 on the
chart that they usually don’t play,
and have three female ballads in a
row.”

Goldman also notes that because
of the intense competition in certain
markets, PDs are unwilling to give
up the time and inventory for syndi-

cation even during normally light
weekend listening periods. “Five
years ago, PDs would run any type
of show instead of a part-time jock,”
he says. “Now Sunday night at 10
p.m. is part of the battle. Before, that
was a complete dead-end time zone,
but when stations have $56 million
[in] debt service to pay, the audience
fight for Sunday night becomes im-
portant.”

While syndicators generally agree
that it has become more difficult to
serve top 40, their methods in ap-
proaching the obstacles differ. With
such music-intensive shows as “Han-
gin’ With Hollywood,” which Gold-
man calls “anti-syndication,” affili-
ates can pick up programming that
does not “stop the flow.” Goldman
says the trend “has to be to enhance
the format, rather than stopping it.”

Thus far, however, Unistar’s
“Hangin’” has only two top 10 mar-
kets: KIIS Los Angeles, Hollywood
Hamilton’s home base, which runs
the show taped on Sunday nights,
and WZOU Boston, whose PD Steve
Rivers is the show’s executive pro-
ducer, and Hamilton’s former boss at
KIIS. “Pirate Radio USA” also only
has two affiliates in the top 10 mar-
kets—flagship KQLZ Los Angeles
and WAAF Boston.

Cutler Productions has responded
to the fragmentation of top 40 by of-
fering its “Party America” in two
different formats—mainstream top
40-and dance. “In order to have a hit,
you have to offer different varia-

tions,” says Ron Cutler. In mid-'89,
Cutler began to offer an unhosted
version of the show with more dance-
oriented music, while the hosted ver-
sion of the show evolved more to the
center. Between his two versions,
Cutler currently sports 37 stations in
the top 50 markets.

NEIWORKS |

SYADICATION

by Craig Rosen

Others have plans to alter their ap-
proaches. Last summer, KQLZ’s
Scott Shannon said his “Scott Shan-
non’s Rockin’ America: The Top 30
Countdown” would evolve to sound
more like Pirate, but won’t have “to-
tally a rock 40 approach.”

Meanwhile, ABC Radio Networks
has hedged its bets by landing “Hot
Mix” to complement and, in some
cases, fill the void, for its old standby
“AT40.” “You look at the Hot 100 and
there is so much dance and urban on
it,” says VP/programming Tom
Cuddy. “There is no better time than
now to move on that kind of music.”
So far, under the ABC wing “Hot
Mix” has been a success. The show
has 120 affiliates and is heard in eight
of the top 10 markets.

Still, Leve says programs in that
mold may run into problems down
the line. “If you come out with a pro-
gram that slants too hard one way or
the other, you won’t be able to neces-
sarily pick up a large number of sta-
tions.”

BACK IN THE U.S.S.R.

Although Radio Express was
claiming that “American Top 40”
would be the exclusive American
countdown show to air on Gostele-
radio, the Soviet Union’s state-owned
radio broadcasting system (Billboard,
Jan. 27), WW1’s “USA Top 20” did
make its debut, after a day’s delay,
on Feb. 10. The historic event was
captured on “CBS Evening News.”
“USA Top 20,” which was originally
scheduled for Fridays, has been
moved to Saturdays.

Radio Express is still shooting for
an April 1 Soviet debut of “AT40,” al-
though the youth network of Goste-
leradio has been receiving the show
since mid-February. According to Ra-
dio Express president Tom Rounds,
pieces of “AT40” have been airing
during the morning show on the
youth network.

WANNA BISCUIT?

Amid rumors that the troubled
DIR Broadcasting was shopping its
remaining programs, following the
departure of countdown host Rick
Dees, sources at WW1 and ABC con-
firm they have been offered DIR’s
“King Biscuit” archives. The show

gher Sell For Syndies

dates back to 1973, when it debuted
with Blood, Sweat & Tears, the Ma-
havishnu Orchestra, and an up-and-
comer named Bruce Springsteen.
Both WW1 and ABC say they have
passed on the offer, for now, because
the price was too high and many of
the shows have been played twice, re-
quiring the owner of the tapes to re-
negotiate broadcast rights with the
performers before airing them again.

THE NEW DANGCE

It bills itself as “radio’s best dance
program,” but it’s going up against
some stiff competition, namely
ABC’s “Hot Mix.” The show in ques-
tion is “Supermixx,” a four-hour top
40 dance show featuring records
mixed back-to-back in a clublike for-
mat. Like “Hot Mix,” “Supermixx”
grew out of a local show. Club DJs
Christopher J. Walsh & Michael W.
Murray took the idea for a mix show
to WKSS Hartford, Conn., in early
1987. Last year, the duo decided to
try to syndicate the show. “We heard
‘Hot Mix,” and we thought we could
do a better job,” says Murray. Thus
far, “Supermixx” is only on WKSS,
but it did land a deal with FM-Japan
in Tokyo and Osaka. The show is run-
ning Saturday nights on J-WAVE.

At home, “Supermixx” is going to
have a tough battle, since “Hot Mix”’
is available on a barter basis and has
the muscle of ABC behind it. “Super-
mixx” is available on cassette or reel-
to-reel on a cash basis only. For more
information, call 203-763-2838.

Congratulations
ARISTA RECORDS

on their

15" ANNIVERSARY

Jfrom
FORTE RECORDS AND
PRODUCTIONS

Management for The Jeff Healey Band and Eddie Z.

Proud to be a part of the Arista family.
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WUEZ Aims To Capture "CFL Calls—And Sound;
Stradford Beats It To KKBT; WABC Taps An OM

FOR 31/, YEARS IN THE LATE
'80s, two Chicago-area radio stu-
dents, Jim Geraci and Tony Long,
did a weekend oldies show on Loyola
Univ.’s WLUW that tried to recreate
the sound of legendary top 40 WCFL
in its '60s-"70s heyday. Long graduat-
ed and went into advertising; Geraci,
now PD of suburban top 40 WXLC
Waukegan, Ili., describes the Voice
of Labor’s change to easy listening in
1976 as “‘basically the end of the
world,” as do a lot of radio junkies.

So they should be cheered by this
news: Media Management's easy
WUEZ Joliet, 111, is in the process of
acquiring the WCFL calls and will
switch to oldies in late March, using
the “Super CFL” TM Penetrator jin-
gles and working to recreate the
sound of the station. Presently,
WUEZ'’s signal covers only south
suburban Chicago, but it plans to in-
crease power later this spring, at
which point it will target the city’s
suburbs as a whole, similar to WYSY
Aurora, Ill. KMGL Oklahoma City
GM Pat Etzkin will be GM. No PD
has been named yet.

STRADFORD FEELS THE BEAT

After a monthlong search that in-
volved most of the major names in ur-
ban radio, KMJQ (Majic 102) Hous-
ton PD Mike Stradford has been
named to the same post at urban
KKBT Los Angeles, as Liz Kiley be-
comes OM. Stradford has also pro-
grammed KMJM St. Louis.

Stradford has not been replaced at
KMJQ. Ironically, his departure
comes at the same time as Majic p.m.
driver Jim “Snowman” Snowden re-
turns to Buffalo, N.Y,, where he was
once on the air at WKBW, to pro-
gram urban WBLK. Snowden is the
first full-time PD WBLK has had in
several years; those duties were pre-
viously handled by owner Frank Lo-
renz. Snowden’s last PD job was at
WDRQ Detroit (now WLTI). WBLK
GSM Howard Ebo has been upped to
GM. Lawrence Gregory Jones, last
at WBLS New York, returns to
KMJQ for afternoons.

PROGRAMMING: WABC'S NEW OM

After a 10-year stint at WABC
New York that began when it was
still a top 40 station, Denise McIntee
is promoted from APD to OM. Mcln-
tee, who will report to new PD Valer-
ie Geller, was acting OM during the
three months that WABC was with-
out a programmer ... At urban
KATZ-FM St. Louis, Roshon Vance
is the new PD; Vance was last PD at
WQIM Montgomery, Ala.

As previewed last week, morning
man Jeff Scott is the new PD at top
40/dance KNRJ Houston following
Steve Smith’s official appointment as
VP/programming for The Broadcast
Group and PD of similarly formatted
KKFR (Power 92) Phoenix. Smith
will consult KNRJ until its sale to
Nationwide Broadcasting is complet-
ed. Meanwhile, KHQT (Hot 97.7) San
Jose, Calif., APD Christopher Lance
will join KKFR for afternoons. (Pan-
ama Jack from KWOD Sacramento,
Calif., will replace Lance in after-
noons.) The changes come as KKFR
scores its best Arbitrend ever, beat-
ing rival KZZP 6.5 to 5.1.

At KXRX Seattle, Brew Michaels
gets the official nod, going from MD
to PD this week, replacing Rick
Lambert ... After stints in top 40/
rock (WMMS Cleveland) and top 40/
dance (KTFM San Antonio, Texas),
Jeff McCartney makes good on his
promise to return to mainstream top
40, becoming the new PD at KROY
Sacramento, Calif.

At top 40 WPXY-FM Rochester,
N.Y., which is reportedly pending
sale from Pyramid to Rich Broadcast-
ing, Kevin Kenny from KBEQ
(Q104) Kansas City is the new PD.
His arrival is concurrent with a num-
ber of other changes in the market:

VOX

by Sean Ross with
Craig Rosen & Phyllis Stark

easy WZSH (Wish 95) has gone soft
AC; country WBBF has gone adult
standards; WEZO, which had been
running Unistar's AM Only, is now
simulcasting AC sister WRMM.
WEZO morning man Tim Salata
joins the FM morning team.

~ At adult standards WPEN Phila-
delphia, veteran air talent Stan Mar-
tin has been named PD, replacing
Dean Tyler, who became GM last
November ... Jan Jeffries, most re-
cently with Joe Kelly Creative Ser-
vices, is the new PD at AC KEZR
San Jose, Calif.; those duties were
held by Jason Williams since last
fall.

N/T KRSO San Bernardino, Calif.,
will switch to Unistar’s adult stan-
dards AM Only format and new calls
around March 16. PD John Broeske
will transfer back to coowned KMJ
Fresno, Calif.; Larry Collins, PD of
sister easy outlet KDUO, is expected
to oversee the AM. Eight staffers are
leaving and can be reached through
Broeske . . . Don Jeffrey is out as PD
of country KIKF Anaheim, Calif.;
MD Jon Prell is interim PD.

WRLT-FM Nashville will drop soft
AC on Monday (5) for a current-inten-
sive, adult-based album format, simi-
lar to a KBCO Denver, and will be
known as Radio Lightning. Artists
heard on WRLT, which was modern
rock WWRB in a previous incarna-
tion, will range from Tom Petty to
Tears For Fears to Lyle Lovett to the
Doors. In addition to the staff
changes announced here already,
weekender Jarvis Kahler is upped to
overnights. WRLT will launch the
new format with “the first 100 years
of recorded popular music,” drawn
from PD Lee Stevens’ record library
and dating back to 1890. Whoever
identifies the most artists and titles
will win a pair of airline tickets to
anywhere in the U.S.

WUSY Chattanooga, Tenn., OM
John Hart is named group PD for
Colonial Broadcasting and will also
be PD for WLWI Montgomery, Ala.

KKCS Colorado Springs, Colo., MD/
midday man Greg Mozingo becomes
WUSY PD, which means that KKCS
PD Charlie Cassidy wants your T&R
... Chicago radio veteran Ford Col-
ley joins Bonneville as PD for its AC
format . .. The Research Group wel-
comes WEUZ/WBIZ Eau Claire,
Wis., station manager/morning man
Mike Dorn as a research associate
working mostly with AC stations.

Osborn’s Raleigh, N.C., station,
which had the working calls WAZU,
is now AC WCAS under consultant
George Johns ... Knoxville, Tenn.,
gets its first classic rock station as
WCKS (93 Kiss) drops AC, but keeps
its call letters and PD Dave Jeffries.
Alan Sneed, who once programmed
crosstown WKGN as a rock station,
will consult WCKS.

PM. driver Dick Chase becomes
PD/morning man at country KSSS
Colorado Springs. He replaces Tony
Lynn, who is now doing mornings at
similarly formatted KRST Albuquer-
que, N.M. ... Burlington, Vt., will get
a new country FM around April 1
when album WQCR becomes
WOKO. GM Dan Dubonnet is still
looking for a PD; send T&R. WQCR’s
AM, WJOY, recently went from
adult standards to N/T.

At top 40 WNFI (1100) Daytona
Beach, Fla., Ron Brooks is the new
PD, replacing Bob Mitchell, who will
remain on as APD/promotions direc-
tor. Brooks was last MD at top 40
WOVV West Palm Beach, Fla. ...
Easy WROE Appleton, Wis., switch-
es to soft AC under new PD Mark
Lewis, who also oversees country sis-
ter station WYNE. WYNE over-
nighter Austin Roberts is now
WROE’s morning man.

PEOPLE: EINSTEIN WINS ROUND 1

The Maryland Human Relations
Commission has found “that proba-
ble cause exists to believe that unlaw-
ful discrimination occurred” in the
case of Damien Einstein, the WHFS
Washington, D.C., announcer who
claims he was kicked upstairs to APD
because of his unusual speech pat-
tern. WHFS has 20 days to file excep-
tions before conciliation efforts can
begin; if their efforts are unsuccess-
ful, the case goes to a hearing before
an administrative law judge.

According to a story in the Milwau-
kee Journal, WLUM (Hot 102) Mil-
waukee morning team member Ar-
nie “Arn-Barn” Wheeler is gone.
Wheeler claims he was fired over
negative comments he made about lo-
cal concert venue Alpine Valley's $2-
per-ticket parking surcharge. WLUM
GM Steve Sinicropi admits that Al-
pine Valley’s owners had complained
about the comments, but insists
Wheeler would have been fired any-
way because WLUM wants to be
“upbeat, positive, and fun to listen to.
We can’t have loose cannons around
the radio station who don’t subscribe
to the game plan.”

Does this mean you should be call-
er 15 when you hear “The Gambler”?
Defrocked Cincinnati Reds manager
Pete Rose will do a daily radio com-
mentary as well as a weekly hour-
long show on N/T WCKY Cincinnati
... Coinciding with its first year as an
oldies outlet, oldies KODJ Los Ange-

has been named.

tion manager.

viously GM of WLTI Detroit.

department.

Pete Thomson.

ta Falls, Texas.

DANA HORNER is out as GM of top 40 WPLJ New York. No replacement

DALE MATTESON, most recently the regional VP for Clear Channel Com-
munications and GM of KHYS Houston, is going into an as-yet-un-
named station partnership with consultant Jerry Clifton. Matteson's
replacement at KHYS is Rex Tackett, previously chief operating offi-
cer of the Financial Satellite Network.

MARK RENIER has been named executive VP/operations for Atlantic
Ventures and GM of flagship stations WRKO/WROR Boston. Leaving
WREKO will be station manager Mel Miller, who will continue to con-
sult the station but who will be replaced as PD. Renier was GM of
crosstown WJIB, where LSM Margaret Murphy will be upped to sta-

JEFF SLEETE is the new GM of KYOK/KMJQ Houston, assuming duties
previously held by Noble Broadcasting’s Monte Lang. Sleete was pre-

MARSHALL MAGEE has announced his resignation as COO/Southeast for
the SunGroup. Magee was stationed at WERC/WKXX Birmingham,
Ala., where, in an unrelated move, GM C. Rice Baxter is also exiting.

HOYETT OWENS is gone as GM/GSM of black N/T WVON Chicago and
will start an advertising/marketing consultancy. Wesley South, who
returned to the station in October, will assume the GM duties. John
Tyler, once at crosstown WGCI, is now consulting the station’s sales

CHRIS FORBY, GSM of Christian AC KLTY Dallas, is the new GM at
WLRO Columbus, Ohio (soon to be WTLT). He is replaced by LSM

REGGIE JORDAN has rejoined Bahakel Communications as VP/Radio, a
job he previously held in 1984-87. Jordan was last GM of KKQV Wichi-

les brings in former KRLA morning
man Charlie Tuna to join Dean Goss
& Lynda Lambert in mornings.

Mel Devonne, recent Quiet Storm
host at urban KMJM St. Louis, se-
gues to the similar “Nightmoods”
program at WVAZ (V103) Chicago
... De De McGuire joins urban
KKDA-FM (K104) Dallas for after-
noons, replacing Stanley T. Evans.
McGuire becomes K104’s fourth fe-
male on-air staffer.

Country KRAK-FM Sacramento,
Calif., has reached a last-minute
agreement with morning team Dave
Hewitt & Lisa Kay, who have signed
a new three-year contract for morn-
ings ... With oldies KNUZ Houston
dropping network talk at nights,
weekender and station veteran Jim
Richards is back on nights ... Dr.
Laura Schlessinger, formerly with
the Sun Network, is now doing Satur-
day nights on KFI Los Angeles, re-
placing Bill Moran,; also, John Meli-
char—Pat Sajak’s TV warmup
man—is now deing weekends, replac-
ing Phil Hendrie.

Former WNRJ Pittsburgh produc-
tion director/morning man Bill Mc-
Donald is named APD at oldies
WWSW-AM-FM Pittsburgh . ..
WKBQ (Q106.5) St. Louis promotions
staffer Rich McMann is upped to
morning show producer, replacing
Rod Lawless.

Boise, Idaho, radio veteran James
Edwards, whose campaign to bring
urban radio to the market has taken
him through several stations during
the last 5-6 years, is now doing a
weekend Quiet Storm show on top 40
KIYS. Edwards wants to hear from
R&B record people and can be
reached at 208-323-3678.

EVENTS: FIRST TAMPA TRENDS
Here’s one to play with on your

ratings extrapolation software: In
the first winter Arbitrend in the hot-
ly contested Tampa, Fla., market,
new market leader WFLZ (Power
Pig 93) is still rising 11.6-12.2,
powered by a huge November show-
ing. Country WQYK-FM is down
8.9-8.3, but continues to edge
WRBQ-FM (Q105), which is off
again, 8.8-8.2. Both ACs are down:
WWRM (8.2-7.6) and WUSA (7.9-
7.1). In the rock battle, WYNF—
which advertised heavily during
January—is up sharply 5.6-7.1. But
new rival WXTB (98 Rock) appar-
ently got some mileage out of its
flamboyant switch, going 2.2-2.9.

Meanwhile, in this week’s obliga-
tory Power Pig story, beginning on
March 1—National Pig Day—and
lasting for an entire month, WFLZ
staffers will “salute the sow by
dropping trou,” according to PD
Mark Chase. Jocks will either make
public appearances in their under-
wear or listeners will get what’s in
their pockets.

Randy Miller celebrated his first
anniversary as KBEQ Kansas
City’s morning man in a unique
manner. He did all the elements of
his show as a live broadcast—a local
band came in to recreate Q104’s jin-
gles and all its records. Other actors
came in to do its commercials, some
of which were rewritten for the oc-
casion but others of which were re-
created to sound the way they came
from the agency.

Atlantic Records and the Source
will premiere the new Robert Plant
single, “The Hurting Kind,” on
Wednesday (7) at 9:55 a.m., 12:55
p.m., and 3:55 p.m. Eastern time on
Satcom IR transponders three and
15. For more information, call 213-
204-2000.
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O Tracks with the greatest airptay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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Billboard Revises,
Expands Hot 100,
Top 40 Panels

NEW YORK—Effective with this
week’s chart, Billboard has revised
and expanded its Hot 100 radio re-
porter panel, and the panels for its
top 40/dance and top 40/rock
charts, based on the recently re-
leased fall 1989 Arbitrons. The Hot
100 panel now contains 252 stations,
including eight new reporters, indi-
cated below by an asterisk.

The panel is revised quarterly af-
ter Arbitron ratings periods to re-
flect changes in audience size and to
add or delete stations. Stations re-
porting to the Hot 100 chart are di-
vided into five weighted categories
according to their weekly cumula-
tive audience as measured by Arbi-
tron for the total survey area.

Weighting is as follows: plati-
num—weekly cume of more than 1
million listeners; gold—500,000-
999,999; silver—250,000-499,999;
bronze—100,000-249,999; and sec-
ondary—>50,000-99,999.

The top 40/dance and top 40/rock
charts are compiled from a subset
of Hot 100 reporters with a major
lean in one of those directions. Sta-
tions that also report to Billboard’s
top 40/dance panel are indicated by
(d). Hot 100 reporters who are also
used on the top 40/rock panel are in-
dicated by an (r).

Adds to the top 40/dance panel
this quarter were KEZB EI Paso,
Texas, KOY-FM Phoenix, KZBS
Oklahoma City, WBBM-FM Chica-
go, WHTE Coastal N.C., and
XHRM San Diego. The only station
add on the top 40/rock side is KMYZ
Tulsa, Okla.

PLATINUM (7)
KIIS Los Angeles
KPWR (Power 106) Los Angeles (d)
KQLZ (Pirate Radio) Los Angeles (r)
WBBM-FM (BY6) Chicago (d)
WHTZ (2100) New York
WPLJ (Power 95) New York
WQHT (Hot 97) New York (d)

GOLD (21)
KDWRB-FM Minneapolis
KEGL Dallas (r)
KKBQ (93Q) Houston
KMEL San Francisco (d)
KPLZ Seattle
KRBE (Power 104) Houston
KXXX-FM (X100) San Francisco
WAPW (Power 99) Atlanta
WAVA Washington, D.C.
WBZZ (B94) Pittsburgh
WDFX Detroit
WEGX (Eagle 106) Philadelphia
WHYT Detroit
WI10Q (Q102) Philadelphia (d)
WKQI (Q95) Detroit
WKQX (Q101) Chicago
WRBQ (Q105) Tampa, Fla.
WRQX (Q107) Washington, D.C.
WXKS-FM (Kiss 108) Boston
WYTZ (295) Chicago
WZOU Boston

SILYER (55)
KBEQ (Q104) Kansas City
KGGI (99.1) Riverside, Calif. (d)
KHYI (Y95) Dallas
KISN-FM Salt Lake City
KJYO (KJ103) Oklahoma City
KKFR (Power 92) Phoenix (d)
KKLQ (Q106) San Diego (d)
KKRZ (Z100) Portland, Ore.
KNRJ (Energy 96.5) Houston (d)
KOY-FM (Y95) Phoenix (d)
KQKS (KS104) Denver
KRXY (Y108) Denver
KSFM (FM102) Sacramento, Calif. (d)
KTFM San Antonio, Texas (d)
KUBE Seattle
KWSS (Music 94.5) San Jose, Calif.
KXYQ (Q105) Portland, Ore.
KZZP Phoenix
WAAF Boston/ Worcester, Mass. (r)
WAPE (Power 95) Jacksonville, Fla.
WAPI-FM (195) Birmingham, Ala.

(Continued on page 22)

The Mammoth Enquirer
NOT OF THIS WORLD!

New Dash Rip Rock Album Recorded Aboanl lIFO

Members of rock band Dash Rip Rock and producer Jim
Dickinson were mysteriously abducted while en route to a
recording session for the band’s follow-up to Ace of Clubs.
“All of a sudden. a platform whizzed down. We stepped onto
it and were taken up into the thing. Then, through mental

NOT OF THIS WOPLD R

telepathy, a creature
on board asked us to play our material.
He told us not to be afraid. that he
meant us no harm. The next thing we
knew. we were asleep in our van on the
side of a road in Louisiana and in the
back seat was a reel of recorded tape
Available throughout the galaxy on
Mammoth.

mammGDtI-!
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0l ;5 §o o TITLE College Radio Airplay Reports. ARTIST
T2 | 22 | 39| £5 | LABEL & NUMBER/DISTRIBUTING LABEL
** NO.1 * »
1 1 1 8 CUTS YOU UP PETER MURPHY
BEGGAR'S BANQUET 9140/RCA 5 weeks at No. 1
@ 3 4 5 NOTHING COMPARES 2 U SINEAD O’'CONNOR
CHRYSALIS 23488
@ 4 5 4 BLUE SKY MINE MIDNIGHT OIL
COLUMBIA 38-73250
Il 2 2 8 HEAD ON THE JESUS AND MARY CHAIN
WARNER BROS. LP CUT
5 5 3 7 BIRDHOUSE IN YOUR SOUL THEY MIGHT BE GIANTS
ELEKTRA 764998
@ 18 s 2 METROPOLIS THE CHURCH
ARISTA 9944
7 1 9| g | 5 | JEALOUSOF YOUTH THE THE
EPIC 34-73151
8 7 3 5 DELIVERANCE THE MISSION U.K.
MERCURY LP CUT
@ 12 15 5 ATE}T‘IJ-T?: 7-87989 dSBEIORER
10 6 6 8 GETTING AWAY WITH IT ELECTRONIC
WARNER BROS. 4-19880
11|10 | 10| 6 | JHEDOWNTOWN LIGHTS THE BLUE NILE
EN T IL E E E
@ NEW» 1 SIREJQIYQBB’;/ERESPngENC DEEECHENACR
13 14 17 4 BITING MY NAILS RENEGADE SOUNDWAVE
MUTE 7-75525/ENIGMA
14 3 7 7 HERE | AM (COME AND TAKE ME) uB4o
VIRGIN 7-99141
| 2 | — | 2 | FurvENEs THE CREATURES
GEFFEN 7-21479
16 19 G RESPECTFULLY KING OF RAIN THE RAVE-UPS
EPIC LPCU
17 13 12 6 FAITH AND HEALING IAN MCCULLOCH
SIRE LP CUT/REPRISE
19 22 5 THE DEVIL IN ME JOHN WESLEY HARDING
SIRE LP CUT/REPRISE
25 o 2 | DON'T KNOW WHY | LOVE YOU HOUSE OF LOVE
MERCURY LP CUT
2 o 2 WHEN THE LIGHTS GO OUT OINGO BOINGO
MCA LP CUT
@D| 21 | 16 | 6 | YESTERDAYGIRL THE SMITHEREENS
CAPITOL LP CUT
2| u|n|n | NOMTH MICHAEL PENN
23 15 14 7 5&29(1)5 BLADES OF LOVE THE SILENCERS
1
NEW)D 1 EJ%M',‘ILE(I:FSTLS WITH MACHINE GUNS THE CRAMPS
@)| I 27 | 3 | "MNOTSCARED RAINDOGS
ATCOLP CUT
THIS THIN YE R
NEWD | | | KISSTHIS THING GOODB DEL AMITRI
L I NY
7 | 2% I 25 | 3 | !BULTTHIS GARDEN LENNY KRAVITZ
NEW)D 1 J&l?sll\zND THAT MICHAEL PENN
@ NEWDp | 1 | ROOM AT THE TOP ADAM ANT
30 17 l 13 8 THE SENSUAL WORLD KATE BUSH

COLUMBIA 38-73098
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Club Nights Are Old-Hat, Say Album Rock Stations

¥ BY PHYLLIS STARK

NEW YORK—Program and promo-
tion directors at album rock stations
say club promotions are no longer as
effective as they used to be. But top
40 managers say club nights are as
vital as ever for their stations.

“Club nights are dead,” says Doug
Podell, PD of album WLLZ Detroit.
“They were our lifeline to the public,
but they’ve really dropped off quick-
ly. We used to get 1,000 people out to
a club concert. Now, we put on a free
show and we’re lucky to get 400. Peo-
ple are losing the bar attitude.”

Once a staple of radio promotions
for a variety of formats, album sta-
tions now say club promotions no
longer appeal to their audience. New,
more conservative, attitudes about
drinking and sex have meant that
bars are no longer the ‘“‘pick-up
scene” they once were, alboum PDs
say. The typical album rock listeners
no longer go to bars to meet other
people. Instead, they go to be enter-
tained and, as a result, comedy clubs
and sports bars are becoming the
new choice for the album rock audi-
ence. Comedy, in particular, rates
high with rock listeners.

“Your basic Miller Lite club night
with a jock is not very valuable any-
more with our audience,” says Annie
Miners, promotion director of album
KQRS Minneapolis. “And our being
at dance clubs is ridiculous.” Miners
says sports bars are the new choice
for the station because KQRS is
“yery sports minded in the morning.”
Miners also says movie premieres
have taken on a new importance with
the demise of club nights. The station
now does two premieres each month.

But at top 40 stations where listen-
ers are still into drinking, dancing,
and meeting people and where listen-
ers, notably, are younger, it's an en-
tirely different story. Promotion di-
rectors at two top 40 stations, KHYI
(Y95) Dallas and KPWR (Power 106)
Los Angeles, say listeners still line up
around the corner for station club
nights.

“We do tons of club promotions,
and from the point of view of our cli-

ents, we get great results,” says Y95
promotion director Dot Stockdell.
Y95 presently has long-term con-
tracts for one weekly club promotion
on Wednesdays, two on Thursdays,
and a live club broadcast on Saturday
nights. “We’re committed to all of
them for an indefinite period of
time,” says Stockdell.

“Club promotions are not dead in
Los Angeles,” says Duncan Payton,
promotion director of dance-oriented
KPWR. “The big club promotions at-
tract as many people as usual, and
clubs are knocking on our door for
this.” Although Payton concedes that
“the drinking that was popular in the
late ’80s has been dying a little bit,”
he also says that ‘“[our listeners] still
like to get out and go dancing.”

In addition to having an audience
that is more receptive to club gigs,
top 40 stations have an advantage
over album rockers in that it’s easier
to find clubs in town that play their
music. As a result, album KTXQ
(Q102) Dallas, for example, has it
written into its contract that during a
station club night, Q102 can “take
over the club,” according to OD
Andy Lockridge.

GOOD-CAUSE PROMOS

Literacy and drug abuse are
among the issues targeted by major
radio cause campaigns so far this
year. Two radio stations, AC KBIG
Los Angeles and N/T WBAL Balti-
more, recently promoted major litera-
cy campaigns, while two N/Ts,
KABC Los Angeles and WCBS New
York, are promoting drug and alcohol
awareness campaigns.

KBIG teamed up with AMC The-
aters and a local television station for
the justcompleted “L.LF.T. Los An-
geles” (Literacy Inspires Forward
Thinking) adult literacy campaign.
KBIG plugged a hot line number that
directs potential students and tutors
to literacy programs. Radio public-
service announcements recorded by
Barbara Bush and other celebrities
ran in conjunction with similar pro-
motions on TV and in the theaters.

WBAL, meanwhile, ran a Books
For Kids campaign in conjunction

with the area’s public and Catholic
schools, the fire department, and sev-
eral other sponsors. The project aims
to collect 250,000 books, which will be
donated to Baltimore children in the
spring. Books are being collected at
local malls and libraries. WBAL also
recently purchased a bookmobile to
donate to the city.

KABC’s 2!/,-month Turn The Tide
campaign against gang violence and
drugs kicked off with a four-hour
broadcast focusing on the growing
problems associated with drug traf-
ficking. The station also organized a
concert, march, and graffiti clean-up

| PROMOTIONS

program. Funds raised through the
program benefit six community orga-
nizations that work to solve the drug
and gang problems in Los Angeles.

And WCBS is airing a public-ser-
vice campaign focusing on drug and
alcohol awareness and distributing
“prevention at home” booklets to in-
terested listeners. Drug and Alcohol
Awareness Week began March 4. The
campaign will run through Saturday
(10).

IDEA MILL: IVANA BE SEDATED

Three Jacor stations in Florida,
country WQIK Jacksonville, and top
40s WYHY (Y107) and WFLZ (Power
93) Tampa, are giving their listeners
the chance to be “Donald Trump for a
Day.” Grand-prize winners receive a
trip to New York complete with a
limo ride to Trump Tower, a flight on
the Trump airline to Atlantic City,
N.J., and a gambling jaunt at the
Trump Plaza casino. Winners also re-
ceive some cash for the gambling
jaunt, but they must sign a prenup-
tial agreement before the trip stating

that they will give a percentage of

their winnings back to the station.
Winners also have the option of a
quickie divorce after the trip. Qualify-
ing listeners win the Trump home

game ... AC WSTR (Star 94) Atlanta
has offered Ivana Trump a spot on

the morning show; at press time,
Trump had not yet responded to the

BROADCAST® SERVICES

GET YOUR
MESSAGE TO
KEY RADIO
STATION
PERSONNEL.
PLACE YOUR
AD TODAY.

CALL
1 (800) 223-7524
ASK FOR
JEFF SERRETTE
IN NY STATE
1(212) 536-5174

OUTSTANDING
RADIO
HUMOR

Country and main-
stream formats. Send
for sample(s). Monthly
service with option for
additional material.
Write to:

Comedy Services

716 Commonwealth Avenue
Newton, MA 02159

offer.
AC WHAS Louisville, Ky., will go

for the green when 50 listeners and a
number of station staffers march in
the St. Patrick’s Day parade in Dub-
lin, Ireland, next week. WHAS mid-
day personality Jack Fox will broad-
cast live from Dublin ... Country
WMZQ Washington, D.C., raised
more than $10,000 to help save the
American bald eagle by selling $50
seats for the March 12 concert fea-
turing Willie Nelson, Waylon Jen-
nings, Johnny Cash, and Kris Kris-
tofferson. Listeners who purchased
the tickets will be attending a special
preconcert reception with the High-
waymen.

Album CILQ (Q107) Toronto morn-
ing jock Brother Jake Edwards is
challenging rock DJs across Canada
to help raise money for the annual
motorcycle Ride For Sight on June 9-
10. Any DJ who raises more money
than Edwards will be flown to Toron-
to to co-host the CILQ morning show
for a day. Last year’s ride raised al-
most $1 million for the RP Eye Re-
search Foundation . .. Album WZBH
(the Beach) Ocean City, Md., will be
distributing fez hats featuring the
station’s logo for listeners to wear at
an upcoming Shriners parade.

PRO-MOTIONS: B’MORE BOUND

Sheila Silverstein has been upped
to promotions manager of coun-
try/urban combo WCAO/WXYV
Baltimore. She was formerly promo-
tions director of WCAQ and will re-
tain those duties. Darold Newton has
been hired as promotions director of
WXYV (V103). He replaces Rob Fer-
guson, who left to become creative
services director of AC WKYS Wash-
ington, D.C.

Album WIYY (98 Rock) Baltimore
has appointed a new promotions
staff. Dani Grubbs was named pro-
motion director, replacing Tom My-
ers, who left for a local talent book-
ing agency. Grubbs was formerly
promotion director at top 40 WZYQ
Frederick, Md. Weekender Paul
Schmidt was appointed assistant
promotion director at WIYY.

Buzz Barclay becomes assistant
promotion director at alboum WMMR
Philadelphia. He has been at WMMR
for five years as a writer and part-
time air talent ... Donna Stewart

(Continued on next page)

| Three Together. Three Boston stations, WZLX, WCGY, and WFNX,
participated in Aim For The Heart, a trimulcast radiothon to benefit the AIDS
Action Committee of Massachusetts. The stations raised more than $96,000
during the 18-hour radiothon and another $29,000 through post radiothon
activities. Pictured are the morning hosts of the three stations, from left, Alan
Colmes (WZLX), Mike Morin (WCGY), and Tai (WFNX).
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BILLBOARD REVISES HOT 100, TOP 40 PANELS

(Continued from page 20)

WBLI Long Island, N.Y.

O Products with the greatest airplay gains this week. ® Videoclip availability.

. 1z Compiled from a national WK (Kise 109 Charitie, N.C. (0
‘QE‘ ':ZE §8 ‘QE TITLE sample of radio playlists. ARTIST ngf{glps)-]}}a]i(igh' N.C.
I < uisville, Ky.
= a2 o< 20 LABEL & NUMBER/DISTRIBUTING L ABEL WEZB (397) New Orleans, La.
WFLZ (Power Pig 93) Tampa, Fla.*
* * No 1 %% WGTZ (Z93) Dayton, Ohio
ALL MY LIFE LINDA RONSTADT/AARON [NEVILLE =
1 1 3 8 ELEKTRA 7.64987 2 weeks at No. 1 WHYI (Y100) Miami
e WIOG (102FM) Saginaw, Mich.
@ s | 1 7 | LOVEWILL LEAD YOU BACK © TAYLOR DAYNE WKBQ (Q106.5) St. Louis
AMSTA.S WKCI (KC101) New Haven, Conn.
3 2 1 | 13 | HERE WE ARE © GLORIA ESTEFAN WKDD Akron, Ohio
EPIC 34-73084 WKRQ (Q102) Cincinnati
HERE AND NOW ® LUTHER VANDROSS WKSE (Kiss 98.5) Buffalo, N.Y.
4 4 13 EPIC 3473029 WKSS Hartford, Conn.
Y WKTI Milwaukee
5 | 3 | 2 | 14 | WHATXIND OF MAN WOULD | BE? SUICASD WLOL Minneapolis
WLUM (Hot 102) Milwaukee (d)
(6| 7 | 9 | 8 | LGOTOEXTREMES ¢ BILLY JOEL WMC-FM (FM100) Memphis
WMJQ (Majic 102) Buffalo, N.Y.
M| s |n|s STARTING OVER AGAIN © NATALIE COLE WNCI Columbus, Ohio
e WOKI (1100) Knoxville, Tenn.
3 6 5 12 GOING HOME @ KENNY G WOMX (Mix 105.1) Orlando, Fla.
ARISTA 9913 WPHR (Power 108) Cleveland
WAS IT NOTHING ATALL © MICHAEL DAMIAN WPOW (Power 96) Miami (d)
12 14 19 CYPRESS 1451/A&M WPRO-FM Providence, R.I.
10| 8 | 6 | 16 | ANYOTHER FOOL © SADAO WATANABE/PATT! AUSTIN WSTW Wilmington, Del.
ELEKTRA 7-69254 WTIC-FM Hartford, Conn.
3 WVKS Toledo, Ohio
AD| 13| 13 | 10 | YLLBEGOODTOYOU DONNYOSMOND |y GT (92X) Columbus, Ohio (r)
D[ 15 | 2 | 4 | |WISHIT WOULD RAIN DOWN SPHILCOLLINS | waHy cion) anpke, Va
ATANTC raa7s WZPL Indianapolis
13| 1| 10 | 17 | SACRIFICE © ELTON JOHN
BRONZE (113)
18] 10| 8 | 15 | DOWNTOWNTRAIN © ROD STEWART KAYI (KAY107) Tulsa, Okla.
WARNER BROS. 7-22685 KBFM (B104) McAllen, Texas
JUST BETWEEN YOU AND ME © LOU GRAMM KBOS Fresno, Calif. (d)
15 14 12 15 ATLANTIC 7-88781 KBTS (B93) Austin, Texas
A PS KCAQ (Q105) Oxnard, Calif.
20 | 22 BEEE SODYGUARD oor e KCPX Salt Lake City
KDON Monterey, Calif. (d)
AD| 23 | o | § | HAVEAHEART ¢ BONNIERAITT | «EZB EI Paso, Texas (d)
: KEZY Anaheim, Calif.
8| 17| 20 |10 DONTCRYILENE ¢ VONDASHEPARD | KHFI (K98) Austin, Texas
KHOP Modesto, Calif.
25 | 26 | s | BLACKVELVET © ALANNAH MYLES KHQT (Hot 97.7) San Jose, Calif. (d)
ATCANTIC 68712 KHTK (Hot 97) St. Louis®
@ 27 | 5 LOOK ME IN THE HEART & TINA TURNER KIKI-FM (194) Honolulu (d)
CAPITOL 44510 KITY (Power 93) San Antonio, Texas (d)
@ DANGEROUS & ROXETTE KKHT Springfield, Mo.
28 3 5 £M1 50233 KKRD Wichita, Kan.
KKSS Albuquerque, N.M. (d)
2 |16 |15 2 ?3&;},!“;;?}{,’,’5’0 SED TO LIVE WITHOUT YOU & M. BOLTON KKXX (Power 105) Bakersfield, Calif. (d)
KKYK Little Rock, Ark.
EVERYTHING ot:o‘l;(':’rio G ON :M%:EY ROBINSON KLUG Las S
Y * KMPZ (Z98) Memphis
[OIERERERE 5 KMYZ Tulsa, Okla. (1)
30 | 36 4 (':‘o‘L‘L'l(M%{I;%%Ks%zg WAS @ REGINA BELLE KPRR (Power 102) El Paso, Texas (d)
a KQKQ Omaha, Neb.
%5 | 21| 19| 22 | EVERYTHING © JODY WATLEY KQMQ Honolulu
MCA 53714 KRNQ Des Moines, lowa
' KROY S to, Calif.
% | 2% | 2 6 Mw{rgczuzsgg !t_gg BEEN & KATHY MATTEA KRQQ T‘l*fc:‘;':’e:riz' £l
KRZR Fresno, Calif. (r)
77| 18| 17 | 12 | THELAST THING CUTTING CREW | K54Q (Q96) San Antonio, Texas
SMB Lafayette, La.
% | 31 | 5 | ESCAPADE ® JANETJACKSON | nU Stresomet 2.
A&M 1450 P
KWOD Sacramento, Calif.
@D| 31 | 37 | 4 | SUMMERRAIN ®BELINDACARLISLE |  KWTX Waco, Toxue
MCA 53783 KXXR Kansas City (r)
30 | 33 | 34| 7 | STEADYON # SHAWN COLVIN KYNO-FM (Hot 96) Fresno, Calif. (d)
COLUMBIA 38-73061 KYRK (Power 97) Las Vegas
31| 24 | 21 | 19 | ANOTHER DAY IN PARADISE # PHIL COLLINS KZBS (Z99) Oklahoma City (d)
ATLANTIC 7-8 KZFM Corpus Christi, Texas
: ; KZOU Little Rock, Ark.
3 | 46 | 3 | HOW'BOUTUS GRAYSON HUGH & BETTY WRIGHT i s;:okz A
WAAL Binghamton, N.Y.
33 | 22 | 18 | 13 | WHENTHE NIGHT COMES ¢ JOE COCKER WABB.FM Mobile, Ala.
" WAEB-FM (Laser 104.1) Allentown, Pa.
34 |19 | 16 | 14 | NOTHIN'TOHIDE # POCO WANS Greenville, $.C.
LR WAYS Macon, Ga
% ¥ HOT SHOT DEBUT* o & WBBQ Augusta, Ga.
(35)| NEWp | 1 | HOWCAN WE BE LOVERS # MICHAEL BOLTON 3&643 gg]uml])l;j, é}a.
astal N.C.
Go KEEP IT TOGETHER MADONNA WFLY Albany, N.Y.
40 4“4 4 SIRE 7-19986/WARNER BROS.
GD| s | — | 2 | me HEART OF THE MATTER @ DON HENLEY
GEFFEN 4-19898
8|35 |30 | 13| NOMITH & MICHAEL PENN PHOMOT'ONS
DON'T KNOW MUCH @ LINDA RONSTADT/ AARON NEVILLE (Continued from preceding page)
39 36 21 24 ELEKTRA 769261
80 | 32| 32| 9 | REACHOUTFORME @ OLIVIA NEWTON-JOHN has been named promotion director
SEIN Tz of oldies KOOL-AM-FM Phoenix, re-
NEWD | 1 | CRUISING FOR BRUISING ®BASA | placing Cindy Steinberg. Lisa Posa-
: b4
42 | 37 | 20 | 18 | THELAST WORTHLESS EVENING @ DON HENLEY da has been appointed to KOOL'’s
GEFFEN 7-22771 newly created position of director of
8| 39 |38 | 19 | WALKONBY ® MELISSA MANCHESTER public relations. N
Tom Robin is the new promotion
PRICE OF LOVE # BAD ENGLISH .
M 18| — | 21| Encasraoes director at album KRSP (Rock 103)
45 | 48 | 48 3 2:6?’?759';&58 ATTRACT ® PAULA ABDUL SaltLa}(fi Cltyt He v:as f()rnger]y p‘;(():.
motion director at crosstown
NEW) | | | NOTEVENCLOSE o KLCY ... Rich Crombie has been
NEW) | 1 | TOOLATE TO SAY GOODBYE ¢ RICHARD MARX | named promotion director of top 40
EWiisazss WKSS (Kiss 95.7) Hartford. He was
a | 4| 35 | 14 | FREEFALLIN' @ TOM PETTY formerly promotion director of talk/
© | % | 49 | 3 | YOUBREAKIT e JonNTESH | top 40 combo WSUB/WQGN Groton,
CYPRESS LP CUT/ASM Conn. ... Amy Hammond joins old-
4 LISTEN TO YOUR HEART ® ROXETTE ies/top 40 combo KIKI-AM-FM Hon-
50 " 5 24 EMI 50223

olulu as promotion director. She was

with a local public relations firm.

WFMF Baton Rouge, La. (d)
WGGZ (Z98) Baton Rouge, La.
WGH-FM Norfolk, Va.

WGRD Grand Rapids, Mich.
WGY-FM Albany, N.Y.
WHHY-FM Montgomery, Ala.
WHOT-FM Youngstown, Ohio
WHXT (Hot 99.9) Allentown, Pa. (d)
WIBW Wichita, Kan

WINK Fort Myers, Fla.
WIXX Green Bay, Wis.
WKEE Huntington, W.Va.
WKFR Kalamazoo, Mich.
WKLQ Grand Rapids, Mich. (r)
WKQB (Q107) Charleston, S.C.
WKRZ Wilkes-Barre, Pa.
WKSF Asheville, N.C.

WKSI Greensboro, N.C.
WKXX (X106) Birmingham, Ala.
WKZL Winston-Salem, N.C.
WKZW (KZ93) Peoria, 1.
WLAN-FM Lancaster, Pa.
WLAP-FM Lexington, Ky.
WLRS (Rock 102) Louisville, Ky. (r)
WLRW Champaign, Ili.
WMEE Fort Wayne, Ind.
WNDU (U93) South Bend, Ind.
WNNK Harrisburg, Pa.
WNOK Columbia, S.C.

WNTQ Syracuse, N.Y.

WNVZ (Z104) Norfolk, Va.
WOHT (Hot 95) Jackson, Miss. (d)
WOMP-FM Wheeling, W.Va.
WOVYV West Palm Beach, Fla.
WPST Trenton, N.J.

WPXR Quad Cities Iowa/Ill.
WPXY-FM Rochester, N.Y.
WQEN Gadsden, Ala.

WQUT Johnson City, Tenn.
WQXA (Hot 105.7) Harrisburg, Pa.
WRFY (Y102) Reading, Pa.
WRQN Toledo, Ohio

WRVQ (Q94) Richmond, Va.
WSKZ Chattanooga, Tenn.
WSNX Muskegon, Mich.
WSPK Poughkeepsee, N.Y.
WTHT Portland, Maine
WTYX Jackson, Miss.

WVIC Lansing, Mich.

WVSR Charleston, W.Va.
WWCK (CK105.5) Flint, Mich.
WXIL Parkersburg, W.Va.
WXXL (XL106.7) Orlando, Fla.
WYCR York, Pa.

WZAT (2102) Savannah, Ga.
WZEE (Z104) Madison, Wis.
WZOK Rockford, Il

WZYP Huntsville, Ala. ’
WZZG (Z95.1) Charlotte, N.C.
WZZU Raleigh, N.C. (r)
XHRM San Diego (d)*

XHTZ San Diego (r)

SECONDARY (58)
KATM Colorado Springs, Colo. (r)
KBIU Lake Charles, La.
KDWZ Des Moines, lowa (r)
KFMW Waterloo, lowa (r)
KFRX Lincoln, Neb.
KFXD-FM (KF95) Boise, idaho
KGLI Sioux City, lowa
KHTY (Y97) Santa Barbara, Calif.
KIKX Colorado Springs, Colo.
KIOC Beaumont, Texas
KIOK (OK95) Tri Cities, Wash. (r)
KISR Fort Smith, Ark.
KJKC Corpus Christi, Texas
KKMG Colorado Springs, Colo. (d)
KNOE-FM Monroe, La.
KOKZ Waterloo, [owa
KQCR Cedar Rapids, lowa
KTRS Casper, Wyo.
KWNZ Reno, Nev.
KZHT (Hot 94.9) Salt Lake City
KZII Lubbock, Texas®
KZZB Beaumont, Texas
WAZY-FM Lafayette, Ind.
WCCK (K104) Erie, Pa. (r)
WCIL-FM Carbondale, 111,
WCIR Beckley, W.Va.
WDAY-FM (Y94) Fargo, N.D.
WDJQ Canton, Ohio
WFHN New Bedford, Mass.
WGLU (Power 92) Johnstown, Pa.
WGOR Lansing, Mich.
WHMP-FM Springfield, Mass.
WHTE (Hot 104) Coastal N.C.(d)*
WIDQ Meridian, Miss.
WIJET Erie, Pa.
WKHI Ocean City, Md.
WNFI (1100) Daytona Beach, Fla.
WPFM Panama City, Fla.
WPFR Terre Haute, Ind.
WQID Biloxi, Miss.
WRCK Utica, N.Y.
WRQK Canton, Ohio (r}
WSRZ Sarasota, Fla.
WSSX (955X) Charleston, S.C.
WTBX Duluth, Minn.
WTFX Madison, Wis.*
WTHZ (Z2103) Tallahassee, Fla.
WVAQ Morgantown, W.Va.*
WVBS (B100) Wilmington, N.C.
WVKZ-FM Albany, N.Y. ()
WWGT (G98) Portland, Maine
WWRB Wilkes-Barre, Pa. (r)
WXXX (95XXX) Burlington, Vt.
WYYS (Yes 95) Columbia, S.C.
WZKX (Power 108) Biloxi, Miss.
WZZR Vero Beach, Fla.*
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 YesterHits_

Hits From Billboard 10 and

20 Years Ago This Week
POP SINGLES—10 Years Ago

. Crazy Little Thing Called Love,

Queen, ELEKTRA

. Yes, I'm Ready, Teri De Sario with

K.C., cAsABLANCA

S %’;)gger, Dan Fogelberg, FuLL moon/
(|

. Desire, Andy Gibb, rso
. On The Radio, Donna Summer,

CASABLANCA

. Another Brick In The Wall, Pink

Floyd, coLumsia

. Do That To Me One More Time,

Captain & Tennille, casaBLanca

. Working My Way Back To You/

Forgive Me, Girl, Spinners, ATLANTIC

. Him, Rupert Holmes, mca
. The Second Time Around,

Shalamar, soLar

POP SINGLES—20 Ysars Ago

. Bridge Over Troubled Water,

Simon & Garfunkel, coLumsia

. Travelin’ Band/Who'll Stop The

Rain, Creedence Clearwater
Revival, ranTasy

. Thank You (Falettinme Be Mice Eif

Agin)/Everybody Is A Star, Sly &
the Family Stone, epic

. Rainy Night In Georgia, Brook

Benton, cotiLLioN

. Hey There Lonely Girl, Eddie

Holman, asc

. Ma Belle Amie, Tee Set, coLossus
. The Rapper, Jaggerz, kama suTra
. Give Me Just A Littie More Time,

Chairmen Of The Board, invicTus

- Raindrops Keep Falling On My

Head, B.J. Thomas, scepTer
He Ain’t Heavy, He's My Brother,
Hollies, epic

TOP ALBUMS—10 Ygars Ago

. The Wall, Pink Floyd, coLumsia
. Damn The Torpedoes, Tom Petty

& the Heartbreakers, BACKSTREET

J shcoemx, Dan Fogelberg, FuLL mOoN/
(]

. Permanent Waves, Rush, MERCURY
. Off The Wall, Michael Jackson, epic
. On The Radio—Greatest Hits

Volumes One & Two, Donna
Summer, CASABLANCA

. The Long Run, Eagles, asyLum

. The Whispers, The Whispers; soLar
. Kenny, Kenny Rogers, UNITED ARTISTS
H fghrnn And Games, Chuck Mangione,

TOP ALBUMS—20 Years Ago

. Bridge Over Troubled Water,

Simon & Garfunkel, coLumsia

. Led Zeé)pelin I, Led Zeppelin,
ATLANTI
. Abbey Road, Beatles, aprLE

Willie And The Poor Boys,
Creedence Clearwater Revival,
FANTASY

Chicago, coLumaia
I Want You Back, Jackson 5

Hello l m Johnny Cash, Johnny
Cash, coLumsia

. Was Captured Live At The Forum,
Three Dog Night, punniLL
Engeibert Humperdinck, parroT
Santana, coLumsia

COUNTRY SINGLES—10 Years Ago
1.

My Heroes Have Always Been
Cowboys, Willie Nelson, coLumsia

. Why Don’t You Spend The Night,

Ronnie Milsap, rca

. D%Ydream Believer, Anne Murray,
CAFITOL
. Nothing Sure Looked Good On

You, Gene Watson, capitoL

2
3
4
5. | Ain't Living Long Like This,
6.
7
8
9

Waylon Jennings, rca
I'd Love To Lay You Down, Conway
Twitty mca

. Lying Time Again, Mel Tillis, Eiektra
. Men, Charly McClain epic
. The Old Side Of Town/Jesus On

The Radio (Daddy On The Phone),
Tom T. Hall, rca
(I'tt Even Love You) Better Than |

Did Then, The Statler Brothers,
MERCURY

SOUL SINGLES—10 Years Ago

3 é\orlgRThe Beat Goes On, Whispers,
. Special Lady, Ray, Goodman &

Brown, poLYDOR

. Too Hot, Kool & the Gang, pe-uiTE
. The Second Time Around,

Shalamar, soLar

. Stomp, Brothers Johnson, aam
B Rock With You, Michael Jackson,

Bounce, Rock, Skate, Roll, Vaughn
Mason & Crew BROUNSWICK

. Working My Way Back To You/

Forgive Me Girl, Spinners, atLanTic

. On The Radio, Donna Summer,

CASABLANCA

. Theme From The Black Hole,

Partiament, casaBLANCA
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CHARITY

j .K) 0& (T -Shirts, Records, CD's, Posters, Photos, Platinum Albums,
N Some Instruments, and Other Neat Goodies)
ltems Have Been Generously Donated By:

Neill Young Tow Jones Kenny Logginé !III immy Byffett
noohie Brothers X1y Mashine Stevie R3Y vayghan The Moody Blye’
{ IJOnnB 0$mond B reit White Edle Brigkell and The ryital 6ayle
: P ] New Bohewmieni
, [Rlngo 8t arr hi] [ollin$ arid Byrne
All atarr Ba
[:“ b:a rrTin arole King B]loria Eitefan I:]On Mgledn
h hecker
ét ol s “: [:harlle Daniel’ Band Mlaml Sognd Maohine I;"letnhln Bonel
idge Lo
D g IJmn Stevle Wonder u]] ohn [ougar Mellenoamp
avid [roiby M
larenoe [lemons inderella ary [hapin (arpenter
The Rolling 5tones Too ] 1
(Platingm) he gl pdd$ inger he Radiators
gNY (Platingm) Steve val ne La Soyl ].mve & Rocket?
ul[ohnng [ash “1340 Flne Yoyng [annibalé Ihe gmithereen’
u], udy [ollins Tom Petty D i tee roth Pnus Many More

Live Performances by Celebrity Artists - plus A Specml Live
Performance by Up and Coming B

4 Fax Bid Phone: 703-352-4081 Location:  Steve Smith Pontiac / GMC Truck
Direct Bid Line: 703-352-4000 10925 Lee Highway
o Time: 1 - 6 PM Sunday, March 25,1990 Fairfax, Virginia, USA 22030
=. Special Advance Preview Showing By Appt. 100% Charity, Proceeds Split: 80% Cerebral Palsy,
- Only Call Hatsy Bayse 703-352-4012 20% San Diego Youth & Community Services

-Corporate Donors-

= RIAA adisson
“mmﬂﬂx il e KTIOMWETDN W\ Q w ﬂr@ gottiel International

X U mmm-mmm— s FT5 THE TICKET
wl%&l‘:i}le’s ng%w %"WW Theatre Guide  LULLwE é,‘ L ounerine. ( )kagzp,odm

STEVE SMITH AND UNITED CEREBRAL PALSY [
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FOR WEEK ENDING
MARCH 10, 1990

CURRENT PLA

POWER PLAYLISTS

_ YLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume ’
audience of more than 1 million.

GOLD—Stations with a weekly cume '
audience between 500,000 and 1 million.

SILVER—Stations with a weekly cume I
audience between 250,000 and 500,000. i

PL NU 19 20 Michael Penn, No Myth j 27 EX Lisa Stansfield, All Around The World A28 Motle: ifli il
b b i — y Crue, Without You 14 8 Milli vanilli, Al Or Nothi
%ll) g xlolmg Sl_‘:rrr‘;)sa'd’:lmm Hear You Sigh 28 EX  Technotronic, Get Up! (Before The Nig A30  —  Wilson Phillips, Hold On 15 15 Kevin Paige, Anything | a ant
i 22 2 Whitesnake, The Deeper The Love ﬁ — glchzel Bolton, How Can We Be Lovers A3l —  Babyface, Whip Appeal 16 18  Calloway, | Wanna Be Rich
| 237 B Marie jot Acer | il S5 vays_unRH};Fh How ‘Bout Us A32  —  Adam Ant, Room At The Top 1713 Jane Child, Don’t Wanna Fall In Love
58 3 Tommy Page. il Be Your Everythin o B Bonnie Cal , Have A Heart EX EX Cher, Heart Of Stone 18 12 Erasure, Blue Savannah
35 23 Leita K With Rob ‘N’ Raz Gt To Gl e o Beh'!nda ariisle, Summer Rain EX EX  Enuff ZNuff, Fiy High Michetle 18 21 Lisa Stansfield, All Around The World
26 28 The Brat Pack, You're The Only Woman B Ex :lisg'e;.;'?:v%rm PRl TR E; E; b hlt to L'.aB ing Cothy ‘Denai oM %? %g Loin'k va"gmss' A
9 . . , -Mob Introducing Cathy Dennis, on I eila K With Rob ‘N’ Raz, Got To Get
Hece Gonk % gg 'C(ihsesv.,rrzerg‘rkr()l Stone Washington P.D.: Lorrin Palagi EX EX Regina Belle, Make It Like It Was - 22 22 Skyy, Real Love
. 29 EX Dusty Springfield, In Private 1 1 Paula Abdul (Duet with The wild Pair), 23 25 Kaoma, Lambada
| New York X 0.M.: Steve Kingston 30 33 Xymox, fmaginahon 2 2 Roxette, Dangerous ) 28 24 The U-Krew, If U Were Mine
1 3 Gloria Estefan, Here We Are 31 EX Seduction, Heartbeat 33 Janet Jackson, Escapade F 25 26 Seduction, Heartbeat
21 Janet Jackson, Escapade 3235 Midnight O, Blue Sky Mine 4 3 The B-52's, Roam 26 27 Midnight Oil, Blue S"{ Mine
‘ 32 Paula Abdul (Duet With The Witd Pair), 33 EX Natalie Cole, Wild Women Do (From "Pr 5 5 Billy Joel, | Go To Extremes 21 28  Michael Penn, No Myth
4 6 Tommy Page, Il Be Your Everything 34 EX  Don Henley, The Heart Of The Matter 6 6 Seduction, Two To Make It Right e 28 2 Xg’“‘“n“"aﬁ‘"a“"" ]
5 5 The Cover Girls, We Can't Go Wron 35 EX  Joyce “Fenderella” Irby, Il Be Ther 7 8 Bad English, Price Of Love Royal Oak P.D.: Chuck Beck 29 30 The Smithereens, A Girl Like You
& 7 D-Mob Introducing Cathy Dennis, C'Man A —  Sinead 0'Cannor, Nothing Compares & 11 Richard-Mam, Too Late To Say Goodbye FC 3 EX Natalie Cole, Wild Women Do (From “Pr
7 8 Madonna, Keep It Together A — Calloway, | Wanna Be Rich 9 12 Taylor Dayne, Love Will Lead You Bac| 13 Bad English, Price Of Love Chicago P.D. Bill Gamble pf — Cabacedifplaposal
! 8 10 Kyze, Stomp (Jump fack Your Body) A Bonnie Faitt, Have A Heart 10 13 Phil Collins, I'Wish It would Rain Do 24 Warmant, Sometimes She Cries. e m A Young M.C. | Come Off
9 16 Biz Markie, Just A Friend A —  Shana, You Can't Get Away | 1118 Alannah Myles, Black Velvet 31 Paula Abdul (Duet With The Wiid 1 1 Elton John, Sacrifice A —  Adam Ant, Room At The Top
10 4 Jaya, If You Leave Me Now A —  Quincy Jones Secret Garden 1215  Milli Vanilli All Dr Nothing 4 5 Roxette, Dangerous 23 Janet Jackson, Escapade A —  MC Hammer, U Can't Touch This
11 13 The B-52's, Roam A —  Adam Ant, Room At The Top 13 16 Madonna, Keep It Together 5 6 Alice Cooper, House Of Fire 34 Gloria Estefan, Here We Are EX EX A'me Lorain, Whole wide World (From *
12 14 Billy Joel, | Go To Extremes A — Linear, Sending All My Love 14 17 The Cover Girls, We Can't Go Wrong 6 2 Seduction, Two To Make It Right 4 5 Paula Abdul (Duet With The Wild Pair), EX EX Fine Young Cannibals, I'm Not Satisf
13 15 Stevie B, Love Me For Life EX EX Joan Jett, Dirty Deeds 15 18 Efton John, Sacrifice 78 TheB-S2s Roam 5 2 Chicago, What Kind Of Man Would | Be? EX EX  The Brat Pack, You're The Only Woman
| 123 Chicago. what Kind Of Man Would | Be? EX EX Regina Bele, Make It Like it Was 16 7 Tom Petty. Free Fallin’ § 9 Biz Markie, Just A Friend 6 7 Billy Joel, | Go To Extremes EX EX  Peter Murphy, Cuts You Up
15 11 Mili Vanilti, All'Or Nothin EX EX Tom Petty, A Face In The Crowd 17 20 Ciff Richard, Some People 9 10 Richard Marx, Too Late To Say 7 9 Roxette, bangerous EX EX The Beloved, Helio
16 22 Technotronic, Get u&r (Before The Ni EX EX Tears For Fears, Advice For The Young 18 19 Joan Jett, Dirly Deeds 10° 12 Janet Jackson, Escapade 8 6 Rod Stewart, Downtown Train EX EX Inner City, Whatcha Gonna Do With My
1719 Taylor Dayne, Love Will Lead You Bacl EX EX  Peter Murphy, Tuts You Up 19 21 The U-Krew, If U Were Mine 11 7 Agrqsmuthi_lame s Got A Gun 9 12 Taylor Dayne, Love Wiil Lead You Back EX EX Depeche Mode, Personal Jesus
18 20 Michel'le, No More Lies 20 22 D-Mob Introducing Cathy Dennis, C'Mon 1213 Milii Vanilli, Money 10 8 Lou Gramm, Just Between You And Me EX EX Linear, Sending All My Love
| 19 21 Luther Vandross, Here And Now 21 23 Warrant, Sometimes She Cries 13 16  Motley Crue, Without You 11 10 Michael Bolton, How Am i Supposed To
20 24 Phil Collins, | Wish It Would Rain Do 2224 Michael Penn, No Myth 1417 Tommy Page, I'll Be Your Every 1217 Linda Ronstadt (Featuring Aaron Nev
21 23 Roxette, Dangerous 2325 MichePle, No More Lies 15 18 Kiss, Forever ) 13 14 Michael Penn, No Myth
22 29 Seduction, Heartbeat 2826 Lisa Stansfield. All Around The World 16 11 Rod Stewart, Downtown Train 1416  Phil Colfins, I'Wish It Would Rain Do
A23 —  Babyface, Whip Appeal 25 27 Jane Child, Don’t Wanna Fall In Love 1714 Technotionic Featuring Felly, Pump 1311 Tom Petty, Free Fallin
2426 Richard Mam, Too Late To Say Goodbye 2% 28 Kiss, Forever 18 19 Billy Joel, | Go To Extremes 16 18 The B-52's, Roam .
| 25 27 Regina Belle, Make It Like It Was 27 29  Luther Vandross, Here And Now 1920 Alannah Myles, Biack Velvet 17 24 The Brat Pack, You're The Only Woman
26 28 Jane Chiid, Don't Wanna Fail In Love 28 30 Tommy Page, 'l Be Your Everything 20 15 Milli Vanilli, Blame It On The Rain 18 13 Jodg Watley, Everythin
I 21 12 Michael Botton, How Am | Supposed To Boston P.D.- Steve Rivers A29  Stevie B Love Me For Life 21 24 The Cover Girls, We Can't Go Wrong 19 21 Madonna, Keep It Together
| %g — k:lsa St:n';hfld, Al Akround The World E ' gg % Leas‘;:" kgvekseonﬁt Tae %? }g ricdhael amian, Was It Nothing At All
— annah Myies, Black Velvet 1 1 - " . ad ), ¥ ogether inda Ronstadt (Featuring Aaron Nev p
30 17 Aerosmith, Jane's Got A Gun D2 b et Rk i The Wid Pai), | 23 B il vanil, Al Or Nathing 22 26 Don Henley, The Heart OF The Matter nffepEie |
A —  Motley Crue, Without You 33 Gloria Estefan, Here We Are A25 —  Phil Cothns, | Wish It Would Rain Do 23 20 Phil Cailins, Another Day In Paradise 12 Janet Jackson, Escapade
| 4 6 Janet Jackson, Escapade A — Taylor Dayne, Love Will Lead You 24 22 Joe Cocker, When The Night Comes t Z 6 Roxette, Dangerous
5 10 Lou Gramm, Just Between You And Me A — Technotronic, Get Up! (Before The 25 30 Alannah Myles, Black Velvet 3 B The B-52's, Koam
6 8 Billy Joel | Go To Exiremes A — Enuff ZNuff, Fly High Michelle 26 23 Seduction, Two To Make It Right 4 1 The Cover Girls, We Can't Go Wrong
711 Mill: Vanili, All Or Nothing A — Faster Pussycaf, House Of Pain 27 28 Cher, Heart Of Stone 5 7 Billy Joel, | Go To Extremes
8 4 Jaya, I You Leave Me Now gg %? %dd;e MDoney, F\;ﬁﬁeEl" Oué Tim(e)v ? 2 :Ilcl ‘\?II.'elllno}\’\lﬂ%’e #iet;'
9 14 s, i B aylor Dayne, With Every Beat Of My H il Vanilli, All Or Nothin
| ! 10 5 g:am’::atihar:‘,yleé !%Ioagw:az:lrle%]ght Washington P.D.. Matt Farber -y - A30  —  Jane Child, Don't Wanna Fall In aney 8 9 Kevin Paige, Anything | Want
W P L - 11 13 The B52's, Roam | 1 1 The B-52's, Roam , , 9 10 Bad English, Price Of Love
N 1218 Michel'le, No More Lies 23 Janet Jackson, Escapade — T 1= 177 1011 Biz Markie, Just A Friend .
New York PD. Gary B 13 16 Bad English Price Of Love 34 Roxette, Dangerous ,/ / L 1115 Phil Collins, | Wish it Would Rain Do
-U.-bary Bryan 1215 Linda Ronstadt (Featuring Aaron Nev t 4 5 Bad English, Price Of Love Ve e 1/ 1212 Linda Ronstadt (F"‘“"“% Aaron Nev
]2 Janet sackson, Escapae 15 17 Taylor Dayne, Love Will Lead You Back 3 2 Paula Abdul (Duet With The Wild Pair), RADIO WHYT 13 3 Rod Stewart, Downtown Train
21 Paula Abdul (Duet With The Wild Pair), 16 19 Whitesnake, The Deeper The Love 6 7 Billy Joel, | Go To Extremes o 1420 Madonna, Keep It Together
| 3 ] Gonatsielan jere We re 17 20 Madonna, Keep It Topether 7 & Tom Petty, Free Falin Detroit P.D.. Rick Gillette : lo| 118 |clard(ManTooliatea)sayl Coadbye
4 4 Chicago, What Kind Of Man Would | Be? 18 21 A'me Lorain, Whole Wide World (From 8 10 warrant, Sometimes She Cries Ve CHICAGO'S HIT MUSIC STATION 16 17 Gloria Estefan, Here We Are
5 15 Roxetfe, Dangerous 19 22 Lisa Stansfield, All Around The World 9 13 Alannah Myles, Black Velvet 11 Janet Jackson, Escapade Chicago P.D.: Brian Kelly 1718 TaY_Ior Dayne, Love Will Lead You Back
6 8 Madonna, Keep It Together 20 23 Roxefte, Dangerous 10 12 The Cover Girls, We Can’t Go Wron 2 2 Biz Markie, Just A Friend o LA W 18 19 Belinda Carlisle, Summer Rain
7 7 D-Mob Introducing Cathy Dennis, C'Mon 21 1 Aerosmith, Janie’s Got A Gun 1114 Taylor Dayne, Love Will Lead You Hack 33 The Cover Girls, We Can't Go Wrong 1 1 Paula Abdui (Duet With The Wild Pair), 19 23 Tommy Page, Il Be Your Everything
8 10 Billy Joel i Go To Extremes 22 26 Phil Collins, | Wish [1 Would Rain Do 12 9 Aerosmith, Janie's Got A Gun 4 10 Tommy Page, I'll Be Your Everything 22 Janet Jackson, Escapade 20 21 Michael Penn, No Myth
9 16 Tommy Page, Uil Be Your Everything 23 24 Michael Penn, No Myth 13 11 Richard Marx, Too Late To Say Goodbye 5 6 Milli Vanilli Money iy 34 Roxette, Dangerous 21 22 Technotronic, Get Up! \SBEYOTE The Nig
10 14  Michefie, No More Lies 24 27 Warrant, Sometimes She Cries 18 17 Tommy Page, I'll Be Your Everything 6 4 Pauia Abdul (Duet With The Wild Pair), 4 5 TheB-52's, Roam 22 24 Alannah Myles, Black Velvet
11 12 Richard Marx, Too Late To Say Goodbye 25 28 Tommy Page, 'l Be Your Everythin 15 15 Madonna, &ee It Together 7 5 Young & Restless, Poison ]vsy 5 3 Aerosmith, Janie’s Got A Gun 23 13 Aerosmith, Janie's Got A Gun
12 13 Stevie B, Love Me For Life 2% 29 Technotronc. Get Up! (Before {he e 16 18  Phil Collins, | Wish It Would Rain Do 8 7 Michael Balton, How Am | Supposed To 6 11 Phil Collins, | Wish it Wouid Rain Do 24 25 Luther Vandross, Here And Now
13 18 The B-52's, Roam 279 The Caver Girls, We Can't Go Wiong 17 19 Biz Markie, Just A Friend 912 Milli Vanili, Alt Or Nothing 78 Warramhsomhmes She Cries 25 14 Michael Bolton, How Am | Supposed To
14 17 Taylor Dayne, Love Will Lead You Back 28 EX  Jane Chiid, Don't Wanna Fall In Lose 18 8 Chicago, What Kind Of Man would | Be? 10 15 The B.52's, Roam 8 15 Elten John, Sacrifice 26 27 Cher, Heart Of Stone
15 5 Jlaya, If You Leave Me Now 29 EX Stevie B, (ove Me For Life 19 16 Seduction, Two To Make It Right 11 11 Warrant, Somelimes She Cries 9 10 Richard Marx, Too Late To Say Goodbye 27 EX  Lisa Stansfield, All Around The World
16 20 A'me Lorain, Whole Wide Worid (From 30 EX  Seduction, Heartbeat 20 23 Luther Vandross, Here And Now 122 D'q“" Ur!devgrou,nd‘, Humpty Dance 10 7 Tom Petty, Free Fallin' 28 EX Jane Child, Don't Wanna Fall In Love
17 19 The Cover Girls, We Can't Go Wrong A - Michael Bolton, How Can We Be Lovers 21 24 Depeche Mode, Personal Jesus 13 24 Leila K With Rob 'N Razf Got To Get 1116 Stevie Bl Love Me For Life 29 30 A'me Lorain, Whole Wide World (From
18 21 Luther Vandross, Here And Now A~ Babyface, Whip Appeal 22 26 Lisa Stansfield, All Around The World 1414 Richard M;anoo Late To sa( Goodbye 1212 Billy Joel, | Go To Extremes 30 EX Leila K With Rob 'N' Raz, Got To Get
18 6 Michael Bolton, How Am | Supposed To A — Adam Ant, Room Al The Top 23 25 Kiss, Forever 15 19 A'me Lorain, Whole Wide World (From " 13 9 Milli vanilli, All Or Notmnﬁ A —  Michael Bolton, How Can We Be Lovers
20 9 Seduction, Two To Make It Riggl EX EX Elton John, Sacrifice 24 28 D-Mob Introducing(ta(hy Dennis, C'Mon 16 16 Madonna, Keep It Togethes 1420 Technotronic, Get Up! (Before The Nig A — The Brat Pack, You're The Only Woman
21 23 Buiz Markie, Just A Friend EX EX Linear, Sending All My Love 25 29 Jane Chiid, Don't Wanna Fall In Love 1717 Technotronic, Get Up! (Before The Nig 1521 Alannah Myles, Black Velvet A —  KMC Krew, Crazy About You
2225 Phil Coliins, | Wish It Would Rain Do ' 2 30 Michael Botton, How Can We Be Lovers 1818 Joan Jett, Dirty Deeds 1613 Technotronic Featuring Fetly, Pump U EX EX  Calloway, | Wanna Be Rich
23 27 Lisa Stanstield, All Around The World A27  —  EHon John, Sacrifice 1920 Phil Callins, | Wish It Would Rain Do 17 & Michael Boiton, How Am | Supposed To EX EX  Mantronix Featuring Wondress, Got To
24 29 Alannah Myles, Black Velvet A28 —  Technotronic, Get Up! (Before The Nig 20 25 Bad En_ghshf Price Of Love 18 19 D-Mob Introducing Cathy Dennis, C'Mon EX EX  Oaktown 3-5-7, juicy Gotcha Krazy
25 26 Warrant, Sometimes She Cries A29 — Calloway, | Wanna Be <Rnch 21 8  Seduction, Two To Make It Right 18 14 Gloria Estefan, Here We Are
2% 28 EMton John, Sacrifice A30 —  Rod Stewart. This Old Heart Of Mine 22 3 D-Mob Introducing Cathy Dennis, C'Mon 2018 Skid Row, | Remember You
27 30 Seduction, Heartbeat 23 EX  Motley Crue, Without You 21 17 Michael Damian, Was It Nothing At All
28 31 Kiss, Forever ; &S 24 EX  Lisa Stansfield, All Around The World 22 24 Motiey Crue, Without You
29 32 Technotronic, Get Up! gBelove The Nig . M 25 EX  Michef’le, No More Lies 23 22 The Cover Giris, We Can't Go Wrong
30 11 Milli Vanilli, Afl Or Nothing Pittsburgh e ’ EX EX  The Brat Pack, You're The Only Woman 24 30 Michael Penn, No Myth
31 EX  The Brat Pack, You're The Only Woman ittsburg P.D.: Clarke Ingram EX EX  Cher, Heart Of Stone 25 28 Luther Vandross, Here And Now
32 EX  Jane Child, Don't Wanna Fall In Love 13 Janet Jackson, Escapade E; g 'Elton chhn.x;c?';lcec = %9 %2 g:: G;_af"m Jus; B:A‘wk"rl‘l VRu_uh»}nd Me
33 EX  Michael Bolton, How Can Wi 2 2 i e 07 e AT nner Lity, Whatcha Gonna Do With M eduction, 'wo To Make It Rig . i
3OEK Chor Tiean OF stome 0" e Be Lovers 36 3:‘3:&2?’%3?8,!35”3" 1t Reent EX EX  Whitesnake, The Deeper The Love * 28 27 Billy Joel, We Didn't Start The Fire Seattle P.D.: Casey Keating
A —  Pajama Party, Hide And Seek 4 5 Willi Vanilli, All Or Nothin A — Calloway, | Wanna Be Rich 29 23 Chicago, What Kind Of Man Would | Be? 11 Janet Jackson, Escapade
A — Enutf Z'Nuff, Fly High Michetle 5 1 Paula Abdul (Duet With The Wild Pair), Atlanta P.D. Rick S A —  Kiss, Forever 30 29 Eddie Money, Peace In Our Time 2 5 The B-52's, Roam
A Babytace, wr‘{g Appeal 6 8 Bad English, Price Of Love n -D.-Rick Stacy A~ — Bad English, Price Of Love ) 3 8 5":] Joel, 1 Go To Extremes
EX EX  Midnight Oil, Blue giy Mine 7 7 Technotronic Featuring Felly, Pump U 1 1 Janet Jackson, Escapade / A —  Rolling Stanes, Almost Hear You Sigh 4 4 Bad English, Price OI Love
EX EX Joan Jett, Dirty Deeds 8 13 Michael Damian. Wat it Nothing At Al 2 4 Atannah Myles, Black Velvet 51‘/5”/ 52 Milli Vanilli, All Or Nolling.
9 12 Linda Ronstadt (Featuring Aaron Nev 3 3 Michel'le, No More Lies ']W 6 11 D-Mob IntroducmF Cathy Dennis, C'Mon
10 10  Aerosmith, Janie’s Got A Gun 4 2 Roxette, Dangerous 7 14 Alannah Myles, Black Velvet
11 17 Michel'le, No More Lies 5 7 laya, If You Leave Me Now 8 9 Richard Marx, Too Late To Say Goodbye
12 16 Taylor Dayne, Love Will Lead You Back 6 6 Bad English, Price Of Love ¢ 10 Warrant, Sometimes She Cries
's' M S %? Kevlir(l: mmge, Anything | Want 17; lg lTaneBCglzld, Ron't Wanna Fali In Love }? }g wﬁy;a Estkelar%,hue[;e we ;}re ¥
P Phil Collins, 1 Wish It Would Rain Do he B-52's, Roam H B 3 ey hitesnake, The Deeper The Love
T— 1027 15 22 The Cover Girls. We Can't Go Wrong 9 13 T‘nw Dayne, Love Will Lead You Back DEfoll ) P.D.: Gary Berkowitz ""M 1215 Michael Penn, No Myth
16 19 Biz Markie, fust A Friend 10 12 D-Mob Infroducing Cathy Dennis, C'Mon 11 Gloria Estefan, Here We Are 1316 Taylor Dayne, Love Will Lead You Back
17 20 Warrant, Sometimes She Cries 1111 Billy Joel, | Go To Extremes 22 Ehon John, Sacrifice Houston P.D: Bill Richards 1418 Madonna, Keep It Together
Los Angeles P.D- Gerry DeFrancesc 18 27 The B-52's, Roam 12 5 Motley Crue, without You 3 3 Kenny G, Going Home - 15 17 Linda Ronstadt (Featuring Aarom Nev
f 4 ! V.2 Gerry Dekr. 0 |19 30 Alannah Myles, Black Velvet 13 15 Michael Penn, No Myth 4 4 Roxefte, Dangerous 1 2 Erasure, Btue Savannah 16 13 Phil Collins, | Wish It Would Rain Do
14 Michele, No More Lies 20 23 Biliy Josl, | Go'To Extremes 1417 Madonna, Keep It Together 2§ Bily Joel | Go To Extremes 23 Roxette, Dangerous 1720 Joan Jett, Dirty Deeds
2 2 Jaya, !f You Leave Me Now 21 26 D-Mob Introducing Cathy Dennis, C'Mon 15 16 Whitesnake. The Deeper The Love 6 5 Chicago, What Kind Of Man Would | Be? 34 )(Y"““! imagination 18 21 Michel'le, No More Lies
3 3 Janet Jackson, Escapade 22 25 Kiss, Forever 16 19 Lisa Stansheld, All Around The World 7 8 Taylor Dayne, Love Will Lead You Back 4 5 Janet Jackson, Escapade 19 26 Jane Child, Don't Wanna Fall In Love
| & 1 Paula Abdul (Buet With The Wild Pair), 23 "4 Chicago, What Kind Of Man Would | Be? 1720 A'me Lorain, Whole wide World (From 8 9 Bad English, Price Of Love 3§ TheBS2s Roam 20 22 Kevin Paige, Anything | Want
5 6 Gloria Estefan, Here We Are 24 29 Madonna, Keep It Together 18 18 Technotronic, Get Up! SBetore The Nig 9 10 Richard Marx, Too Late To Say Goodbye 6 1 The Cover Gurls, We Can't Go Wrong: 2125 Tommy Page, I'! Be Your Everything
6§ 8 The B-52's, Roam 25 9 Expose, Tell Me why 19 21 Kevin Paige, Anything | Want 1011 Phil Collins, | Wish It Would Rain Do 7 8 Gioria Es_te_fanI Here We Are 22 23 Elton John, Sacritice
75 The Cover Girls, We Can't Go Wrong 2 EX Tommy Page, il Be Your Everything 20 22 Phil Coflins, 1 Wish If Would Rain Do 1112 Linda Ronstadt (Featuring Aaron Nev 8 9 Milli Vanilli, All Or Nofh'"% e 23 24 Kiss, Forever
8 9 D-Mob Introducing Cathy Dennis, C'Mon 27 EX Jane Child, Don't Wanna Fall In Love 21 23 Tommy Page, I'll Be Your Everything iz 1 yutteqVandross{nerelandiNow 2 10 D-Mab Introducing Cathy Dennis, C'Mon 243 Roxette Dangerous
S 11 Biz Markie, Just A Friend 28 28 Tom Petty, Free Fallin’ 22 25 Luther Vandross, Here And Now 13 16 John Farnham, You're The Voice o 7 A[\Y‘hln% Box, Living In Oblivion 25 6 Paula Abdul fDuet With The Wild Pair),
10 7 Michael Bolfon, How Am | Supposed To A29 — Calloway | wanna Be Rich 23 26 Xymox, Imagination 14 7 Rod Stewart, bowntpv{- Train 1112 Biz Markie, Just A Friend 26 27 Lisa Stansfield, All Around The World
11 12 Stevie B, Love Me For Life A0 —  Michael "enn, No Myth 24 27 Depeche Mode, Personal Jesus 15 15 Tom Petty, Free Fallin 1213 T42 Don't Let My Love Push 27 28 Techaotronic, Get Up! (Belore The Nig
12 13 Taylor Dayne, Love Will Lead You Back A —  A'me Lorain, Whole Wide World (From " 25 28 Linda Ronstadt (Featuring Aaron Nev 16 17 Belinda Carlisle, Summer Rain 1314 Warrant, Sometimes She Cries 28 30 Luther Vandross, Here And Now
13 14 Tomm Page I'li Be Your Everythin A — Michael Bolton, How Can We Be Lovers 26 29 Belinda Carlisie, Symmer Rain 1722 Alannah Myles, Black Velvet 14 15 Madonna, Keep It Together 23 32 Biz Markie, fust A Friend
14 17 Lisa S{ans .eid, Al Around The Worﬁi 27 30 The Brat Pack, You're The Only Woman 18 20 Michael Penn, No Myth 15 16  Phil Collins, | Wish It Would Rain Do 30 7 The Cover Girls, We Can't Go Wrong
15 22 Roxette, Dangerous 28 9 Tears For Fears, Woman In Chains 13 19 Madonna, Keep It Together 16 17 Technotronic, Get Up! (Before The Nig 31 34 Motley Crue, Without You
16 10 Seduction, Two To Make It Right 29 EX Electronic, Getting Away With It 20 23 Don Henley, The Heart Of The Matter 1718  Kevin Paige, Anything | Want A - Degeche Mode, Personal jesus
1718 Madonna, Keep It Together 30 EX tnner City, Whatcha Gonna Do With My 21 13 Lou Gramm, Just Between You And Me 1820 Kiss, Forever A —  Babyface, Whip Appeal
18 20 Luther Vandross, Here And Now A3l —  Sinead 0'Connor, Nothing Compares 22 EX  Cher, Heart Of Stone 1821 Richard Mamx, Tog Late To Say Goodbye A —  Michael Bolton, How Can We Be Lovers
19 21 Seduction, Heartbeat A — Kiss, Forever 23 18  Phil Collins, Another Day In Paradise 20 22 Leila X With Rob 'N’ Raz, Got To Get A — Adam Ant, Room At The Top
20 23 Phil Collins, | Wish [t Would Rain Do A —  Babytace, Whip Appeal 24 EX  Fine Young Cannibals, I'm Not Satisfi 21 23 Taylor Dayne, Love Will Lead You Back EX 33 Natalie Cole, wild Women Do (From "Py
|21 16 Jody Watley, Everything A Linear Sending AllMy Love 25 X Eric Clapton, Bad Love 22 EX Tommy Page, I'i Be Your Everything Ex 31 Ca"?\'agv | Wanna Be Rich
1 2219 Chicago, W¥wal Kind Of Man Would | Be? A — Calloway, | Wanna Be Rich A —  Sadao Watanabe, Any Other Fool 23 24 Peter Murphy, Cuts You Up EX 35 Rolling Stones, Almost Hear You Sigh
2325 Jane Child, Don't Wanna Fall In Love Philadelohi PD: Fi EX EX Cher, Heart O1 Stone A — Michael Bolton How Can We Be Lovers 24 26 Alannah ’Ies. Black Velvet
28 EX  Anything Box, Living In Oblivion liadelphia .D.: Todd Fisher EX EX  Warrant, Sometimes She Cries A — Regina Belle, Make It Like It Was 25 27 Lisa Stansfield, Ali Around The World
A25 — Alannah Myles, Black Velvet 11 Rod Stewart, Downtown Tram EX EX Richard Marx, Too Late To Say Goodbye A — LouGramm, True Bive Love % 28 Michelle, No More Lies
| A —  Eiton John, Sacrifice 2 2 Skid Row, | Remember You l—— L — 21 29 Midnight Oil, Blue Sky Mine I
| A — The U-Krew, If U Were Mine 33 Paula Abdul (Duet With The Wild Pair), 2 30 The NIy WerelMie |
| A - A'me Lorain, Whole Wide World (From 4 5 Aerosmith, fanie’s Got A Gun 29 EX Jane Child, Don't Wanna Fall In Love
| EX EX Billy Joel, | Go To Extremes 5 6 Gloria Estefan, Here We Are A0 Michael Penn, No Myth
EX EX  Technotronic, Get Up! (Before The Nig 6 9 Tommy Page, I'll Be Your Everything EX EX  Cher, Heart Of Stone 96 ' " -FM
| EX EX Belinda Carlisie, Summer Rain 77 Jaya, [l You Leave Me Now EXEX Motiey Crue, Without You y:
8 8 Janet Jackson, Escapade 01;3 EX EX A'me Lorain, Whaie Wide World (From
9 4 Seduction, Two To Make it Right | 1 . . N EX EX Calloway, | Wanna Be Rich
1010 Billy Joel, | Go To Extremes Minneapolis P.D.: Brian Philips | X Bx Jetucion Heartbent o The Yo ne | Hartford
[ b 5 . q
1] [| iciarkie fiusHalefend Tampa 0.M.: Mason Dixon )L lanetisckson Escapade A — Young MC.| Come Off artior P.D.: Tom Mitchell
/ 5o Tem Petty'Free Eat’ | 3 Janet Jackson, Escapade ? | ;aulaﬂnbgul (Buet With The wild Pair), A — Giant, I'll See You In My Dreams 1 4 Janet Jackson, Escapade
14 15  D-Mob Introducing Cathy Dennis, C'Mon 2 2 Gloria Estefan, Here We Are R Aloxe i’ Ma?gerglrs K A — Michael Bofton, How Can We Be Lovers 27 Alannah Myles, Black Veivet )
15 16 Chicago, What Kind Of Man Would | Be? 31 Roette Dangerous 510 The B oo Vel R — DonHenley. The Hearl Of The Matter 3§ Dalthlatoducing Catty Dennis. C'Mon
] | ichelleINoNerellies g §y 5 Faua %’dul Duetiwith ThELwiia[eain, & 8 Milli Vanill, All Or Nothing S5 bily Joel 160 To Exrames " 00
e Cover Girls, We Can't Go Wran, aylor Dayne, Love Will Lead You Bac ometi i e ’ o5 : .
108FM 18 20 Warrant, Sometimes She Cries ¢ 6 5 Chl-rcaxo, hat Kind Df Man Would | Be? g 13 ;‘ilalmlg(e'l Sl0 Eetfm? ts O ﬁ/‘/% 9 § fame Lorain, Whole e o (erom
. 19 22 Depeche Mode, Personal Jesus 713 Alannah Myles, Black Velvet 9 4 Skig Row, | R%mgmgerre\rtn:: / 8 g ;:a?;u;t&mc,gsé'u icﬁaﬁﬁ'svmep"-'ﬁ
Boston P.D.: Sunny Joe White 2023 Alannah Myles, Black Velvet g 11 Warrant, Sometimes She Cries 10 5 Aerosmith, Jame’s Got A Gun 9 10 Bad English, Price Of Love o
13 Richard Marx, Too Late To Say Goodbye S %} gmg ﬁ, I;oYewM%Fl?erure‘d Rain 0 " 1(7) g::iosl':“lrs'hjag;i: g?tLAvg:un 1115 Taylor Dayne, Love Will Lead You Back KBE 10 14 Madonna, Keep It Together
22 The B-52's, Roam EH xet& "l‘)a'n i |asus ouid Rain Do 15 e B-?I's e o 1214 Elton John, Sacrifice /</,—- 1113 Luther Vandross, Here And Now
35 D-Mob Introducing Cathy Dennis, C'Mon %8 24 Richard Mant Too Late To Say Goodb 1212 Richard Marx, Too Late To Say Goodbye 13 16 Madonna, Keep it Together 1215 Lisa Stansfield, All Around The World
4 4 Michel'le, No More Lies 55 5 Dk AU Ta emg ay Goodbye 13 15 frard M Sécrihcea © Say i 14 7 The Cover Girls, We Can't Go Wrong t . 13 2 Milli Vanilii, All Dr Nothing
5 & Alannah Myles, Black Velvet g N Ko e e The 18 T3 Sy, Sacilice ake it Right 15 26 Calioway, | Wanna Be Rich Houston P.D.: Adam Cook 1411 Jaya, If You Leave Me Now
& 10 Taylor Dayne, Love Wil Lead You Back oy = Jechnetioniccell iﬁ i o(;evo eB i 15 17 Do oo aduino Make Den%is C'Mon 16 11 Technotronic Fgatunv Felifv, Pump Up 1 1 Janet Jackson, Escapade 15 18 Taylor Dayne, Love Will Lead You Back
8 BineanoMhole Wide World (From” % EX Jane Chilg, Dort Wanna Fai In Love. 16 20 Phil Colins, | Wich It Would Raum Do 1831 K page. 11 Be Your Cueryting g 3 [heBsastream 1} B e donstad (Featurng Aaron Nev
ilty Joel, | Go To Extremes b . i t i i 4 Anythin i ichael Penn, fto My!
$ 1) gliioa ] Gt bxteme: EX EX The Smithereens, A Gil Like You 1719 Linda Ronsiadt (Featurng Raron New 19 22 Jane Child, Don't Wanna Fall In Love 37 Moo o Ling it Oblvion 18 23 Jane Child, Don't Wanna Fall In Love
10 11 Luther Vandross, Here And Now 19 5 &l away‘l o, Ereme 20 23 Bobby Z, lieB Lie 5 5 Biz Markie, Just A Friend 19 24 Tommy Page, I'll Be Your Everything
13 Techotronic Get Up! (Before The Nig 025 Tommpageanng Be Rich ervthin 2128 The Erat Pack You're The Only Woman § 17 Tommy Page I'l Be Your Everythin 20 120 Seduction, Heartheat
1216 Lisa Stansfield, All Around The World N 5% et ﬁo' o ything 22 24 Lisa Stansfield, All Around The World 7 9 D-Mob introducing Cathy Dennis, C%ﬂun 21 16 Roxette, Dangerous
13 14 The Smithereens, A Gil Like You 22 6 Luther Vandross. Here And Now 23 25 Michael Penn, No Myth ! 8 10 Belinda Carliste, Summer Rain 2 3| TSzt
18 15 Linda Ronstadt (Featuring Aaron Nev BB Luer vandross, Here 2430 Phil Colfins, | Wish it Wouid Rain Do 9 11 Taylor Dayne, Love Will Lead You Back 23 20 Expose, Tell Me why )
15 18 Phil Collins, 1 Wish It Would Rain Do Ay e e N e er 2 £X Michacl Balton, How Can We Be Lovers 10 2 Roxette Oangerous 24 26 Belinda Carlisle, Summer Rain
16 17 Eiten John, Sacrifice %5 21 A'me Lorain, Whole Wide World (From 26 EX ReFma Belle, Make It Like It Was 11 & Paula Abdul (Duet With The wild Pair), 25 27 Richard Marx, Too Late To Sa{ Goodbye
1724 Jane Child, Don't Wanna Fall In Love 2% EX  Jane Chitd, Don't Wanna Fall In Love 27 29 Belinda Carlisie, Summer Rain 1214 Technotronic, Get Up! (Before The Nig 26 28 The Brat Pack, You're The Only Woman
18 19 Depeche Mode, Personal Jesus 3 28 EX Whitesnake, The Deeper The Love 1313 Michel'le, No More Lies 27 29 The U-Krew, If U Were Mine
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28 40 Stevie B, Love Me For Life 13 13 Richard Marx, Too Late To SaavGuodbye 20 28 Lisa Stansfield, All Around The World
29 33 Kevin Paige, Anything | Want 14 15 The Cover Girls, We Can't Go Wrong 21 27 The Smithereens, A Girl Like You
30 32 Fine Young Cannibals, I'm Not Satisti 15 17 Madonna, Keep It Together 22 24 Fine Young Cannibals, I'm Not Satisti
3] 34 Cher, Heart Of Stone 16 21 Lisa Stansfield, All Around The World A23  —  Midnight Oil, Blue Sky Mine
32 35 Don Henley, The Heart Of The Matter 17 19 Linda Ronstadt (Featuring Raron Nev 24 26 Madonna, Keep It Together
33 36 Calloway, [ Wanna Be Rich 18 22 Alannah Myles, Black Velvet 25 37 Tears For Fears, Advice For The Young
3 37 Elton John, Sacrifice 19 20 Michael Penn, No Myth 26 10 Gloria Estefan, Here We Are
35 38 Lou Gramm, True Blue Love 20 23 Michael Bolton, How Can We Be Lovers 27 28 Ro"in%SaneS, Afmost Hear You Sigh
36 39 Regina Belle, Make It Like It Was 21 24 Technotronic, Get Ug! &Belore The N&F 28 30 Linda Ronstadt (Featuring Aaron Nev
37 EX Michael Bolton, How Can We Be Lovers 22 25 D-Mob Introducing Cathy Dennis, C'Mon 23 39 McAuIe( Schenker Group, Anytime
38 EX Linear, Sending Al My Love A23 — Cher, Heart Of Stone 30 32 Michelle No More Lies
A3 —  Babyface, Whip Appeal A28 —  Wilson Phillips, Hold On 31 17 Aerosmith, Janie’s Got A Gun
40 EX Natalie Cole, Witd Women Do (From "Pr EX EX Depeche Mode, Personal Jesus 32 34 Michael Bolton, How Can We Be Lovers
A — Adam Ant, Room At The To% 33 15 Chicago, What Kind Of Man Would | Be?
A — Inner City, Whatcha Gonna Do With My 3 36 Calloway, | Wanna Be Rich
35 23 Bad Engfish, Price Of Love
< A3% — Adam Ant, Room At The Top
m 37 35 Saraya, Timeless Love (From “Shocker”
mF” A38 — Biz Markie, Just A Friend
A39 — Eiton John, Sacrifice
e W ‘E‘g ég [P)a'lilabt\bdull)d(nuet Vélltr;‘ T?)e wild Eaniﬁr),
-Mob Introducing Caf ennis, C'Mon
mm . % EX EX Taylor Dayne, Love Will Lead You Back
Cleveland P.D.: Cat Thomas
R . 1 1 Janet Jackson, Escapade
Baltimore P.D.: Steve Perun 22 Bad English, Price Of Love
1 1 Paula Abdul (Duet With The wild Pair), 33 wilti Vanilli, All Or Nothing
2 3 Janet Jackson, Esca{.\ade 4 4 Biz Markie, Just A Friend
3 2 RobBase & D.J. E-Z Rock, Joy And Pai 5 5 Alannah Myles, Black Velvet
& 5 Seduction, Two To Make It Right 6 6 Gloria Estefan, Here We Are {
5§ 7 New Kids On The Block, My Favorite Gi 7 7 Billy Joel, | Go To Extremes
[ 4 Biz Markie, Just A Friend 8 11 Warrant, Sometimes She Cries
7 6 Linda Ronstadt ﬁFeaturing Aaron Nev § § The B-52's, Roam Dall
8 10 Tommy Page, I'll Be Your Everything 10 10 The Cover Girls, We Can't Go Wrong as
g 16 Roxette, Dangerous 411 12 The Smithereens, A Girl Like You 1 2 Janet Jackson, Escapade
10 8 Rod Stewart, Downtown Train 12 13 Richard Marx, Too Late To Say Goodbye 2 1 Pauia Abdul (buet ith The Wild Pair),
11 11 Michael Bolton, How Am | Suwosed To 13 15 Phil Collins, | Wish It Would Rain Do 3 4 Rod Stewart, Downtown Train
12 12 The Cover Girls, We Can't Go Wrong 14 14 Madonna, Keep it Together 4 6§ The B-52's, Roam
13 13 Gloria Estefan, Here We Are 15 16  Kiss, Forever | 5 8 Roxette, Dangerous
14 20 Alannah Myles, Black Velvet 16 18 Taylor Dayne, Love Will Lead You Back § 3 Chicago, What Kind Of Map Would | Be?
15 17 Warrant, Sometimes She Cries 17 17 Michael Penn, No Myth 7 16 Tommy Page, I'll Be Your Everything
16 18 Depeche Mode, Persona) Jesus 18 20 Technotronic, Get UEV &Be(ore The Nr% 8 5 Aerosmith, Janie's Got A Gun
17 14 Technotronic Featuring Felly, Pump Up 19 19 D-Mob Introducing Cathy Dennis, C'Mon 9 9 Gloria Estefan, Here We Are
18 18 Madonna, Keep I Together 20 21 Whitesnake, The Ueeper The Love 10 7 Seduction, Two To Make It Right
19 22 Bad Enghish, Price Of Love 21 22 Michel'le, No More Lies 1112 Billy Joel | Go To Extremes
20 9 Chicago. What Kind Of Man Wouid | Be? 22 25 Kevin Paige, Anything | Want 12 13 Ba Ethsh, Price Of Love
21 26 The B-52's, Roam 23 23 Linda Ronstadt (Featuring Aaron Nev 13 10 Michael Bolton, How Am 1 Supposed To
22 28 Salt-N-Pepa, Expression 24 24 Elton John, Sacrilice 14 15 Warrant, Sometimes She Cries
23 21 Skid Row, | Remember You 25 29 Don Henley, The Heart Of The Matter 15 11 Tesla, Love Song
24 EX  Luther Vandross, Here And Now 26 26 Rolling Stones. Almost Hear You Sigh 16 18 Phi éolhns, | Wish 1t Would Rain Do
25 27 Lisa Stansfield, Al Around The World 21 27 Joan Jett, Dirty Deeds 17 17 D-Mob Introducing Calh¥ Dennis, C'Mon
A26 — Belinda Carlisle, Summer Rain 28 28 Lisa Stanstield, All Around The world 18 19 Richard Marx, Too Late To Say Goodbye
27 €X  Michel'le, No More Lies 29 31 Motley Crue, Without You 19 22 Alannah Myles, Biack Velvet
28  €X Phil Colfins, | Wish It Would Rain Do 30 30 Lou Gramm, True Blue Love 20 14 Technotronic Featuring Felly, Pump Up
29 EX Ta{\ur Dayne, Love Will Lead You Back 3] 33 Jane Child, Don't Wanna Fail in Love 21 20 The Cover Girls, We Can’t Go Wrong
30 €x Calloway, | Wanna Be Rich 32 32 Belinda Carliste, Summer Rain 22 Depeche Mode, Personal Jesus
A — Jane Chifd, Don't Wanna Fall In Love 33 34 Tom Petty, A Face In The Crowd 23 21  Phil Collins, Another Day In Paradise
€X  EX Eiton John, Sacrifice 34 35 Luther Vandross, Here And Now 26 25 Taylor Dayne, Love Will Lead You Back
€X €EX  Kiss, Forever A — Michael Bolton, How Can We Be Lovers 25 26 Michaei Penn, No Myth
€X EX Regina Belie, Make It Like It Was A — Tesla, The Way It Is 26 27 Madonna, Keep It Together
A — Cher, Heart Of Stone 27 BothJimm & The Critters, Somebody
A — The Brat Pack, You're The Only Woman 28 24 Tom Petty, free Fallin’
A —  Fric Clapton, Bad Love 29 28 Skid Row, | Remember You
= A — Calloway, | Wanna Be Rich 30 €X Jane Child, Don't Wanna Fall In Love
;’a\h EX E; ucdnulehy' %cpeglker g;ou , Anytime : — 5is|s, Forever -~
\ = X idni il, Blue Sky Mine —  Calloway, | Wanna Be Rich
’\‘—|/m‘°°-7 =y — € EX Michele, No More Lies
1 HIT MUSIC
Miami P.D.: Frank Amadeo
1 2 Janet Jackson, Escapade
2 3 Pauia Abdul (Duet With The Wild Pair), @ (@
3 4 Luther Vandross, Here And Now |
4 1 Gloria Estefan, Here We Are M .
| Z ; Billy Joei, |TG° TTo nxlr:mlesk | S 0 - PD-G
Seduction, Two To Make It Right a YH 1 D.: Garr
{7 10 Willi Vanili, All Or Nothing £ Milwaukee P.D.: Mike Berlak anl negzo o e a‘l Y,,Wa“
8 14 Taylor Dayne, Love Will Lead You Back 1 2 Roxette, Dangerous 3 5 Da“ ) i ';l u;t Wil |TJhe Wild Pair),
| 9 13 Eiton Jokn, Sacrifice 2 4 Paula Abdul (Duet With The Wiid Pair), SR nesey A
{ 10 16 Madonna, Keep It Together 3 1 Janet Jackson, Escapade HE B‘.""M ‘:. sen, 5:3 @ded
1117 Phil Collins, | Wish It Would Rain Do 4 7 Richard Marx, Too Late To Say Goodbye s g iz Markie, just A Frien
| 12 5 Rod Stewart, Downtown Train 5 6 Billy Joei, | Go To Exiremes (R T, L —
13 & Expose, Teil Me wnl 6§ 9 The B-52's, Roam 6 euste }‘"e e For Lite
| 14 25 Usa Stanstield, All Around The World 7 5 Lou Gramm, Just Between You And Me A LD e
15 20 Bad English, Price Of Love 8 1 Michael Bolton, How Am | Supposed To Y tv Al ere An TN"WW 4
| 1§ 11 Michael Bolton, How Am | Supposed To 9 11 Tom Petty, Free Falin’ BT
17 9 Chicago, What Kind Ol Man Would | Be? 10 8 Linda Ronstadt gealurm Aaron Nev 10 1% %"‘e St “I',I;"g Wide V{‘"'d rom
| 18 23 Michael Pean, No Myth 11 18 Alannah Myles, Black Velvet }1 i AT L VIW{)MVE_W' ing
19 24 Sadao Watanabe, Any Other Fool 12 13 Michael Penn, No Myth i g k. wnwing In Bblwion
20 12 Jody Watley, Everything 13 14 Gioria Estefan, Here We Are } A 14 8525, Roam &
‘ 21 15 Kenny G, Going Home 14 16 Elton John, Sacnfice Lag° TechnotiomciGelin: (Before The Nig
22 30 Roxette, Dangerous 15 17 Taylor Dayne, Love Will Lead You Back 15 }? ga\(ﬂ:“' V:dlp_ ppceal o
23 27 The B-52's, Roam 16 15 The Cover Girls, We Can't Go Wrong TR T ntroduCeg ’"'{ D;"“'Sr Mon
24 18 Lou Gramm, Just Between You And Me 17 10 Jody Watley, Everything }7 M’.Y'°', ayne, Love Will Lead You Back
25 19 The B-52's, Love Shack 18 19 Cher, Heart Of Stone g AiEmMichdle FORTIILS e
AZ6 Jane Child, Don't Wanna Fall In Love 19 EX Don Henley, The Heart Of The Matter L) HEL, Ettinglamasiil it
| A27 — Linda Ronstadt (Featuring Aaron Nev | 20 EX  Michael Bolton, How Can We Be Lovers | 20 °"“%€‘. destle§s, oisan Iv
A28 — Babytace, Whip Appeal 21 21 Madonna, Keep It Together 7; 4] g:“g iid, Don't Wanna Fafl In Love
29 21 The Cover Girls, We Can't Go Wrong 22 EX  Phil Collins,  Wish It Would Rain Do | 23 23 Madonna, Keep I! Together
30 EX Regina Belle, Make It Like It Was | 23 Ex Tommy Page, !l Be Your Everything %4 u S’.‘:“‘&'%‘:‘H?"b?;}k 6ot To G
| A Alannan Myles, Black Velvet 26 EX  Jane Child, Don't Wanna Fall In Love 26 Leila K With Rob "N’ Raz, Got To Get
A S Heartbeat | s 2 Calloway, | Wanna Be Riéh
A — Cher, Heart Of Stone } 26 10 Linear, Sending All My Love
EX EX Belinda Carlisle, Summer Rain A;g 2 :g:’nzﬁ Rneya&Ys oélaNc‘;l s
EX EX Warrant, Sometimes She Cres. A29 — Expose, Your Baby Never Looked Good !
= | 30 EX Jody Wately, Precious Love
A — Sinead 0'Connor, Nothing Compares
| A —  MC Hammer, U Can't Touch This
M 24 EX EX 5egmaRBel|e, M?}(e It Like ‘I\t WasN
. . X EX Linda Ronstadt (Featuring Aaron Nev
| Minneapolis P.D.: Gregg Swedberg EX EX The Brat Pack, You're Thge Only Woman
! T Tre=TR ; g laa"e‘[hflwﬁi Esca 'afe EX EX Natalie Cole, Wild Women Do (From “Pr
ad English, Price ove
1 Tampa P.D- Marc Ch 3 1 Roxeneg, Dangerous
P .0 hear ase 4 8 John Farnham, You're The Voice R
1 2 Janet Jackson, Escapade 5 3 Payla Abdui (Duet With The Wiid Pair),
2 3 Ta{lov Dayne, Love Wili Lead You Back 6§ 11 Gloria Estefan, Here We Are
3 4 Calloway, | Wanna Be Rich 7 7 The Coves Girls, We Can't Go Wrong
4 5 Roxette, Dangerous 8 5 Technotronic Featuring Felly, Pump Up
5 7 Jaya, \f You Leave Me Now 9 17 Alannah Myles, Black Velvet
? ; gloﬂrizE Eslte:‘an Hev%'wlfa Are 10 }g ghe B-52's, Roams R N 0
ad English, Price ove 11 elinda Carlisle, Summer Rain N
8 10 Lisa Stansfield, All Around The World 12 19 Tommy Page, I'll Be Your [verythmg ea(ltle E i Tom Hutyler
9 11 Linda Ronstadt (Featuring Aaron Nev 13 13 Richard Marx, Too Late To Say Goodbye 2 J‘“egjsac,"s"“- scapade
10 13 D-Mob Introducing cm% Dennis, C'Mon 14 18 Billy Joel, | Go To Extremes 2 4 TheB- Z.SAR;;’"‘ i
11 14 Richard Marx, Too Late To Sa( Goodbye 15 16 Whitesnake, The Deeper The Love 3 7 %3?‘ English, YTICE 0f Love g
12 15 A'me Lorain. Whoie Wide World (From * 16 20 Madonna, Keep It Together 4 9 Richard Many, Too Late To Say Goodbye
13 16 Biz Markie, Jusl A Friend 17 28 Jane Chitd, Don't Wanna Fall In Love 3 b [Dlisetd olloTEstTemes
14 19 Tommy Page, I'il Be Your Everything 18 25 Taylor Dayne, Love Will Lead You Back [ B O Love Will Lead You Back
15 20 Billy Joel, [ Go To Extremes 19 21 Michael Penn, No Myth )| 1l PlicheileiholMore DSy
16 17 Madonna, Keep It Together 20 23 Enuff Z'Nuff Fly High Micheile 8 1 Milli Vanili, All Or Nothing
17 18 Alannah Myles, Black Velvet 21 22 D-Mob Introducing Cathy Oennis, C'Mon 9 13 Linda Ronstadt .(F“e“""g Aaron Nev
18 28 Phi Collins, | Wish It Would Rain Do 22 26 Bobby Z, Lie By Lie 10 15 D-Mob Introducing Cathy Dennis, C'Mon
19 21 The U-Krew, if U Were Mine 23 24 Eiton John, Sacnfice o2 W_anan\,PSometxmes She Cries
20 22 The B-52's, Roam 24 27 Kevin Paige, Anything | Want 1214 Michael ,e""AN" Myth
21 23 Technotronic, Get Up' (Before The Nig 25 6 Seduction, Two yTo Mgake 1t Right li 7 Ee"‘,“ l;ange, nything | Want
22 24 Belinda Carlisie, Summer Rain % 9 Chicago, What Kind Of Man Would | Be? 1 B [oeraetcinhee e
23 25 Seduction, Heartbeat 27 31 Linda Ronstadt &Eea(uring Raron Nev | 13 16 “:th‘?“ ohn. Tacnthe
226 Kevin Parge, Arything | Want 28 32 Michael Bolton, How Can We Be Lovers 16 18 Whitesnake, The Deeper The Love
25 27 Mantronix Featuring Wondress, Got To, 2010 Milli Vanili, All O Nothing | }7 19 Kiss, Forever
26 30 Jane Chid, Don't Wanna Fali In Love 30 12 Jody Watley, Everything lg 21 Alannah Myles, Black Velvet
27 31 Luther Vandross, Here And Now 31 EX Kiss, Forever 1 2 The U‘Kl."’"- It U Were Mine
28 32 Stevie B, Love Me For Life A —  Phi Collins, | Wish it Would Rain Do 2023 Phil Collins, | Wish It Would Rain Do
29 34 Joyce “Fenderella” Irby, Il Be Ther A — Calloway, ! Wanna Be Rich g' 24 M‘d"“a.‘r Keep it Together
30 33 The Brat Pack, You're The Only Woman A — Lisa Stansheld, All Around The World 2 % )gnesc‘ iid, D‘(”" }“Wanna F‘{' In Love
31 39 Cher, Heart Of Stone A — Natalie Cole, Wild Women Do (From "Pr B HisalStansteld | Around The World
32 35 Leila K With Rob N’ Raz, Got To Get EX EX Joan Jett, Dirty Deeds 26 29 Tommy age. LI| B Your Everything
33 36 Bobby Jimmy & The Critters, Somebody EX EX Depeche Mode, Personal Jesus 25 28 T idnight Oil. Blue k(y Mine
37 Mr. Lee, Get Bus EX  EX Regina Belle, Make It Like It Was 2§ X cchnotioned Geg Upf (Before The Nig
35 38 Regina Belle, Make It Like It Was EX EX Technotronic, Get Up' (Before The Nig 27 30 Depeche Mode, Personal Jesus
A% — Patzma Party, Hide And Seek - { g g Ewhﬁel Fomﬂ' H:w Ctagtqﬁ B; Lovers
A37 —  Babyface, Whip Appea! on Henley, The Hear 3 aneva
38 40 Inner c.%, Whatche Gonna Do With My | SQ 3 }‘:;:"Jee 305.":‘;"39:";5'“9" Do (From "Pr
— Wi 1 v
:33 B Lir::g?, Se',',“ms' T\?:UMS"LOW | EX EX Luther Vandross, Here And Now
A — Natalie Coie. Wild women Do (From “Pr 5 EX EX McAuley Schenker Group, Anytime
A Grayson Hugh, How 'Bout Us 'IO o ‘ EX £X Biz Markie, Sust A Frien:
' X €X The Brat Pack, You're The Only Woman
| £X EX ‘l:lo"ey Crﬁewwnnmé( fon
. — alloway, anna Be Rich
| St. Louis P.D.: Lyndon Abell | = A'me Lorain‘i Whole andeTWOrld (From
g/ 4 rdsa i 1 3 Motley Crue, Without You Adam Ant, Room At The Top
| W”‘ o g,g [z 1 Janet Jacksdn, Escapade | A — Young M. T Come OH
| = | 3 5 P Colins, | Wish It Would Rain Do
4 6 The B-52's. Roam
| | 2 ; 29' Leppard, ATeav 1t Down
i . evin Paige, Anything | Want
| Columbus P.D. Dave Robbins | 7 g gnutt Z'Nutl. Fiy High Michesie
1 2 Janet Jackson, Escapade 8 12 Tommy Page, Il Be Your Everything
| 2 1 Paula Abdul (bue( Ith The Wild Pair), 9 11 Michael Penn, No Myth
3 4 Gloria Estefan, Here We Are 10 14 Jane Child, Dont Wanna Fal' In Love
| 2 & TheB52s Roam {11 13 Alannah Myles, Black velvet
5 8 Bad English, Price Of Love 12 16 The Cover Girls, We Can't Go Wrong
| 6 7 Billy Joel, 1 Go To Extremes I 13 1 Richard Marx, Too Late To Say Goodbye
7 9 Taylor Dayne, Love Will Lead You Back | 14 18 Robin Beck, First Time
| 8 12 Phil Collins, | Wish it Would Rain Do |15 19 Loy Gramm, True Blue Love
9 11 Roxette, Dangerous 16 2 Milli Vanilli, At Or Nothiny
10 3 Milli Vanilli, All Or Nothing 17 21 Whitesnake, The Deeper The Love
11 5 Chica%o, What Kind 0f Man Would | Be? 18 22 A'me Lorain, Whoie Wide World (From
12 14 Ehon John, Sacnfice 19 25 Don Henley, The Heart Of The Matter

OTHER COUNTRY stations do research,
and it usually tells them to talk less, run a
tighter list, and reduce the spot load. Great
Empire Broadeasting has its own research
company, and what they do on their flag-
ship, KFDI-AM-FM Wichita, Kan,, is talk
more, play a long list, do a lot of news, and
run a lot of spots, many of them live.

In other words, business as usual. After
more than 25 years, KFDI carries the torch
for the sort of old-line country radio that
has all but disappeared in the top 100 mar-
kets. In the building, and on the air, KFDI
is still “the Radio Ranch.” There is news on
both the more-traditional AM and the
25-49-targeted FM 24 hours a day, seven
days a week, enough to hold the N/T sta-
tion in town to a 3.5 share. And the AM still
ends each hour with a gospel song.

Most of the 65-person staff is the same,
too. “O Mike,” Great Empire CEO, Mike
Oatman, still does mornings from 6-8 a.m.
on both stations. OM John Speer has been
with the station for 15 years. MD Gary
Hightower has been with the company for
most of the last 18 years. On the AM, after-
noon driver Terry Burford has been there
for 24 years; night jock Buddy Nichols has
been there for 23. Johnny Western, who
does middays on the AM,
wrote the TV themes to

John Speer

KFDI Wichita, Kan.

KZSN and the AM.

KZSN PD Rick Edwards attributes
KFDI’s fall success to a “huge spike 45-54.
They hit that demo right in diary return, al-
though we beat them everywhere else.”
Edwards says that “after four years of be-
ing browbeaten by us, they’re finally start-
ing to make some programming changes.”

But Speer only admits to one change, be-
coming more focused demographically on
the FM. “Our target is closer to theirs than
it might have been before. We want to be
able to do what we do, but we want to do it
better than we may have been doing it be-
fore . .. Our music selection is a little more
research-oriented than in previous years,
but we still feel like part of our job is to
bring new artists along.”

This was a recent hour of KFDI-FM:
Vern Gosdin, “I Can Tell By The Way You
Dance’; Patty Loveless, “Chains’’; the
Judds, “Sleepless Nights’’; Dan Seals,
“Love On Arrival”; Ricky Skaggs, “Cajun
Moon'"; Garth Brooks, “Not Counting
You”; George Strait, “‘Overnight Success’”;
Larry Boone, “Everybody Wants To Be
Hank Williams”’; Lionel Cartwright, “Give
Me His Last Chance”’; Marshall Tucker
Band, “24 Hours At A Time”; Dirt Band,

Cash, & Hiatt, “One Step
Over The Line”’; and

“Have Gun Will Travel”
and ‘“Bonanza’’ and
spent 25 years in Johnny
Cash’s touring band. By
comparison, AM PD
Scott Piper and FM PD

‘Seven stations
have been country
against us’

Kentucky Headhunters,
“Dumas Walker.”
KFDI-FM uses the slo-
gan “Country Music’s
Cutting Edge.” It also
uses a liner about having
“back-to-back country

Andy Oatman are rela-
tive short-timers at 6'/,
and seven years, respectively.

But there have been changes at KFDI,
many stemming from the addition of tech-
nology. The same company that does
“Pony Express News’ and the “KFDI
Weather Vane” also has 28,000 names in a
computerized database that get its KFDI
Ranch Hand Roundup newsletter. ““If
we're going to do something with a Chevy
dealership, we have enough in-house info
to send out a direct-mail piece to every lis-
tener who drives a Chevy,” says Speer.

He also notes that Great Empire has CD
cart machines in all eight of its studios,
{soon to grow to 10 with the addition of
KVOO-AM-FM Tulsa, Okla.) and that
KFDI has “more computers than every
other station in town combined.” So while
there may still be an occasional record
from the '30s or '40s on KFDI, Piper says
his jocks can find that song—or any other
in the library—in 30-45 seconds.

The other change is that KFDI-FM is the
format leader again. After two books trail-
ing KZSN-FM (Kissin’ 102), a Rusty Walk-
er-consulted station with a much tighter
list and smaller spotload, KFDI-FM was up
8.6-9.9 in the fall Arbitron, leapfrogging
KZSN’'s 9.3-9.7 jump. KFDI-AM, which is
usually found in the seven-share range, re-
bounded from an unusually soft spring, go-
ing 5.8-7.9. KFDI-FM wus second only to
top 40 KKRD (15.0-14.9), followed by

hits and 24-hour infor-
mation.” s it really possible for a station to
own both those positions? “People tell re-
searchers they want more music and less
talk, but more music may mean just 1-2
more records in a row a couple of times ev-
ery hour,” says Piper. “If you package it
and keep it flowing, you can have a lot of
information but not seem like you're over-
loaded with it.”

The fall ratings fell in an odd way for
KZSN and KFDI. KZSN has the better
Birch but buys Arbitron. KFDI won the
Arbitron and buys Birech. KZSN PD Ed-
wards acknowledges that, as the challeng-
er, “Instead of cutting strings, we have
ropes to saw through. From 6-8 a.m., it’s K-
F-D-Mike Oatman, and he's their 25 years
of history.” That won't likely change scon.
Despite his CEO duties and the KVOO ac-
quisition, Oatman is off the air only 3-4
times a month.

And Speer notes, “KZSN is the seventh
radio station that has been country against
us. One of the unique things about KFDI is
that country is not our format, it’s our life-
style. There’s not a doubt in anybody’s
mind at the Radio Ranch about what we’ll
be doing five years from now—or that no-
body is going to lose their job over ratings.
Ninety percent of our part-timers have
been here longer than the lion’s share of
the other full-timers in the market.”

SEAN ROSS
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Famous Gets Vicious. Rap label Vicious Beat Recordings has signed an
exclusive worldwide publishing deal with the Famous Music Publishing Co. in New
York. The label represents artists in the Vicious Beat Posse, whose debut album,
"Legalized Dope,” is distributed by MCA. Celebrating the Famous signing, top row
from left, are Jim Vellutato, creative director, Famous Music; James Gillory,
producer; Super Slim, D.J. Candyman, D-Mac, D.J. Lett Loose, I,C.8., and Marvee-
V from Vicious Beat Posse; and Bob Knight, creative director, Famous Music.
Shown front row from ieft are Deb-B, Vicious Beat Posse; Dee Dormer, VP, Vicious
Beat Recordings; Alan Melina, VP, Famous Music; Michael LeShay, creative
manager, Famous Music; and Darryl Sutton, president, Vicious Beat Recordings.

W BY JANINE McADAMS

NEW YORK—Veteran vocalist
Lenny Williams takes another solo
outing with a new album, “Layin’ In
Wait,” on indie label Crush Records,
distributed by K-tel. The album—
with six cuts produced by Larry
White (Bobby Brown, the Whispers),
two by Alan Glass, and one by Wil-
liams and Bill Phordresher—is a tour
de force for Williams’ distinctive soul
style, with lights-out ballads and hip-
hop grooves that place the artist
firmly in the '90s.

It is also Williams’ debut on Crush,
after years of recording for label
powerhouses Warner Bros. and Co-
lumbia with rock’n’soul crew Tower
Of Power (1973-76), and then solo on
ABC (where he scored the gold
“Spark Of Love” album) and MCA
(“Love Current”). Williams came to
Crush through K-tel senior VP Al

THE BEAT, THE RHYME, THE PARTY: The magic,
madness, and poetry of rap gets its due this month in
the bicoastal event “Rapmania, A Salute To The 15th
Anniversary Of Hip-Hop,” a television showcase set for
pay-per-view. The event will be taped simultaneously at
the Apollo Theatre in New York and the Hollywood Pal-
ace in Hollywood on Friday (9). Thirty-eight rappers are
expected to perform, including Tone Loe, Ice-T, Def
Jef, Grandmaster Flash & the Furious Five, Young
M.C., Kurtis Blow, Melle Mel, Africa Bambaataa,

Heavy D & the Boyz,
The

Three Times Dope, Kool
Moe Dee, Red Alert, Mar-

Rhythm
and the

ley Marl, and the Sugar-
Blves

hill Gang, among others,
FNN/Score will be the
PPV carrier, and Van
Silk of DJ Productions in
New York is the creator/
executive producer. Part
of the proceeds will be do-

‘Rapmania’ Salutes Genre’s 15th Birthday

Star-Studded PPV Special To Be Taped Friday

IT’S HIS DAY-O: Performer, humanitarian, and social
activist Harry Belafonte will be presented with a Nel-
son Mandela Courage Award at Transafrica’s Bridge
To Freedom fund-raising dinner, to be held April 1 at 7
p-m. at the Beverly Wilshire Hotel. The dinner had origi-
nally been scheduled for October; Mandela’s release af-
ter 27 years in prison does not change Transafrica’s pur-
pose, which is the abolition of apartheid, says director
Randall Robinson. A bevy of celebrities from politics,
publishing, entertainment, and sports will be on hand at
—_ the presentation. Bill
Cosby will host. For infor-
mation, call 213-386-8014

TIDBITS. Marcus
Miller, Lenny White, and
Mark Stevens have fin-
ished their second Jamai-
ca Boys album, simply
called ‘“J Boys,” for

nated to ChildHelp. For
more info, call Priscilla
Chatman at 212-873-1379.

SING, MAHALIA, SING: “Truly Blessed,” a musical
about the life of gospel great Mahalia Jackson, is set to
come to Broadway’s Longacre Theater in mid-April. The
story and three songs were written by Queen Esther
Marrow, who also appears in the show and is herself a
gospel/blues/pop/jazz performer who was first discov-
ered by Harry Belafonte. The show will be directed by
Robert Kalfin, who directed Broadway’s *'Yentl,"

l.AN D OF THE RISING RAY: The Japanese continue
to clamor for Western acts. Midlevel black music acts
are raking in the yen from large venues and club ap-
pearances across the islands. One R&B legend who has
been getting quite a bit of attention in the Land of the
Rising Sun is Ray Charles, who last summer recorded =
Japanese pop song, “Ellie My Love” (JVC), written by
Keisuke Kuwata in 1979 and first recorded in Japanese
as “Itoshi No Ellie” by Kuwata’s Southern All Stars
group. Charles’ version, produced by Jerry Hey, was re-
leased as a result of a pact between the Southern All
Stars” management company and Suntory White whis-
key, for which “Ellie My Love” also serves as a commer-
cial jingle. Charles’ version of the song—a gentle, con-
temporary love ballad—reached the Japanese top 10,
and the producers are looking for U.S. distribution. Con-
tact Masaharu Yoshioka, 03-499-0322,

by Janine McAdams

Warner Bros. The first
single, released Feb. 27, is
“Shake It Up" ... Oops: Vanessa Williams will not be
working with BeBe Winans or the Boys on her upcom-
ing album. Production commitments have been made
with Keith Thomas (BeBe & CeCe Winans) for six
tracks, Donald Robinson (who produced her “Drea-
min’ ”’), Trevor Gale & Kenny Hairston, Derek Bram-
ble, and Hank Shocklee. Expect the record in June |
Full Force’s Bowlegged Lou reminds us that the group
co-manages itself as well as other acts in the Full Force
family with Steve Salem . .. Motown ventures further
into rap territory with the debut by Rich Nice, “Infor-
mation To Raise A Nation,” While Nice does deliver cul-
tural and political commentary on the title track as well
as “Two Seconds From Disaster” and “Dead To The
Knowledge,” the album works best when he lightens up.
Best: the hip-house “The Rhythm, The Feeling," "So
What You Gotta Man,” and a smooth hip-hop version of
the Gap Band’s “Outstanding” with wonderful vocals
by Jeff Redd.

GRAMMY WHAMMY: So it’s back-of-the-bus time for
R&B on the Grammy Awards telecast, is it? Not only
were the main awards categories in R&B music bumped
from the live broadcast, the one award that was present-
ed on-air, best R&B female, was done close to the end of
the show, Why? Arsenio Hall called the Grammys “the
apartheid awards.” What do you call it?

Bergamo, whom Williams befriended
at MCA.

“I was willing to take the risk [on a
new independent label] because of Al
Bergamo being there, He lent a lot of

T was willing to take
the risk because of
Al Bergamo and
Joel Newman’

validity to the venture, having been
at CBS for so long and then at MCA,
and Joel [Newman, president of
Crush] had been VP of Arista and
CBS promotion,” says Williams. He
adds that the chance to be a big fish
in a small pond was also enticing,

Says Crush’s Newman, “I fell in
love with Lenny’s voice when he was
doing [1988 pop smash] ‘Don’t Make
Me Wait For Love’ with Kenny G. We
have other artists [among them 10dB
and MC Smooth], but Lenny is key
for us.”

Williams’ style developed from his
roots in gospel and San Francisco/
Oakland’s fertile music scene of the
late-’60s-early-"70s, which spawned
the likes of Sly Stone, Larry Graham,
Carlos Santana, and Neal Schon of
Journey. Also part of that crowd was
the Motown Soul Band, which later
became Tower Of Power, the band
that Williams eventually fronted.

As to the breakup with TOP, Wil-
liams says, “It’s been so long I think I
forgot why I left.” Essentially, Wil-
liams says his desire to grow and
work with other writers and produc-
ers led to the split. A more recent re-

Lenny Williams ‘Layin’ In Wait’

Singer Debuts On Independent Label

union effort just didn't jell, he says.

Williams’ first single from “Layin’
In Wait” is “Here’s A Ticket,” a lush
R&B love song; manager Sandy
Newman (no relation to Joel) says a
video has just been completed and
will be serviced to BET and local out-
lets. Other album highlights are “It’s
Time,” a sweet, slow ballad; “Gotta
Lotta Lovin’,” a danceable bit of funk
featuring local rapper Jarvis; and
“Get Loose,” a radio-ready party
mover that Williams says was his
biggest challenge.

“I'm partial to ballads, so it was in-
teresting to do the real up-tempo con-
temporary stuff. But when I first
heard ‘Get Loose’ I was apprehen-
sive. Larry wanted me to have a cer-
tain vocal sound, but I wanted to
change the key and he wouldn’t do
it,” says Williams, who had known
White for years before convincing
him to contribute to “Layin’ In Wait.”
“Once [ got into it, it wasn’t hard, but
there was some anxiety.”

While Williams is no newcomer to
the business, Crush isn’t treating him
like yesterday’s news. “This record is
geared for the younger demographic
and the middle ages,” says Newman.
“The kids don’t really know him yet.
But Lenny’s a lot younger than ev-
erybody thinks.” He adds that radio
is Crush’s main strength, with senior
VP of promotion Cecil Holmes Jr.
and VP of marketing Louis Newman
putting considerable muscle behind
it. A tour is in the works.

“I do love being on stage,” says
Williams, who often performs bene-
fits events in Oakland. “In the inter-
im between finding a booking agency
I'll be doing television, radio, and the
occasional benefit.”

Bilboord POWER PLAYLISTS (s

Sample Playlists of the Nation’s Largest Black Radio Stations
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Washington P.D.: Bobby Bennett

1 2 Miki Howard, Love Under New Management

2 3 Quincy Jones Secret Garden

3 5 Uianne Reeves, Never Too Far

4 8 Lisa Stansfield, All Around The World

5 17 Janet Jackson, Escapade .

6 1 Stacy Lattisaw With Johnny Gill, Where Do We Go
7 13 George Howard Introducing John Pagano, Shower Y
8 9 Earth Wind & Fire (Fealunn* The Boys), Herita
9 19 David Peaston, We're All In This Together

10 10 Luther Vandross, Treat You Right

11 11 Robbie Mychals, Can't Get Enough Of U

1212 Kim Waters (Eeaturin% Juanita Dailey), Stay

13 14 Babyface, Whip Appeal

1415  Maze Featuring Frankie Beverty, Love’s On The R
15 16 The Main Ingredient, Nothm%'s Too Good For My
16 18 Stephanie Milis, Comfort Of A Man

17 20  tnner City, Whatcha Gonna Do With My Lovin’

18 21 M.C. Hammer, Heiev_The Children

19 Tm, Spread My Wings

20 23 Smokey Robinson, Everything You Touch

A21 —  Alyson Williams, | Need Your Lovin’

22 25 Shabaxz, Glad Your In My Life

23 26 Mavis Staples, Time Waifs For No One

24 27 Mikki Bleu, Knocks Me Off My Feet

28  Art Madison, Let It Flow

29 Jermaine Jackson, Two Ships

30 Angela Winbush, No More Tears

31 Randy Crawford WrarU-Up

32 After 7, Ready Or No

The Temptations, Soul To Soul

The Goochiﬂs, Love Is An Itching In My Heart
Sharon Bryant, Body Talk

Mary Davis, Don't

37 The Manhattans, | Won't St

38 Grover Washington, Jr. Feat. lis Hyman, Sac
39 The Isley Brothers Featuring Ronald Isley, One
40  Lenny Williams, Here's The Ticket

49 Jody Watley, Precious Love

51  Patti LaBefle, | Can't Complain

54  Body, Footsteps In The Dark

41  Tyler Collins, Girls Nite Out

42 Brat Pack, Your The Only Woman

43 Kitra, Will You Be My Baby

44 Joe Sample, Spellbound

45 :egina Belle, What Goes Around

ELSSREREEEEUERLBRCERENRY

46 Randy & The G?s /s, Love You Honey
47  The Gap Band, Addicted To Your Love
48 Carmin, Play Toy
49 50 Howard Hewett, Show Me
0 52 Baw White, | Wanna Do It Good To Ya
51 53 Kendricks And Edwards, Get It While It's Hot
A52 —  Curtis Mayfield, Homeless
AS3  —  Stapoint, | Want You You Want Me
A58 —  Dionne Warwick, | Dont Need Another Love
A5 —  Freddie Jackson, All Over You (From “Def By Tem
A5 — By All Means, Oo You Remember

AS? —
A58 —
A9 —
A60 —
A6l —
EX

Jeff Redd, | Found Lovin'
Billy Davis, | Want You
Demetrius Perry, Use Me
Whistle, Always And Forever
Eric Gable, Hard Up

X Def-Con 4, Say You Love Me

m

New York

1 Janet Jackson, Escapade
4 Miki Howard, Love Under New Management
Usa Stansfield, All Around The Worl
Stacy Lattisaw With Johnny Gill, Where Do We Go
David Peaston, We're All In This Together
Earth, Wind & Fire (Fealunnﬁ The Boys), Henta
11 Luther Vandross, Treat You Right
10 Alyson Williams, | Need Your Lovin’
%; ulmyslmdsrﬁcraﬁarden
roop, Spread My Wings
6 Soul If Soul, Jazzie's Groove
12 Surface, Can We Spend Some Time
13 Ruby Turner, It's Gonna Be Alright
Stephanie Mills, Comfort Of A Man
Regina Belle, Make It Like It Was
Smokey Robinson, Everything You Touch
Seduction, Heartbeat
Christopher Williams, Promuses, Promises
toner Cety, Whatcha Gonna Do With My Lovin’
20 25 Babyface, Whip Appeal
22 Mantronix Fea urirag Wondress, Got To Have Your
27 The Gap Band, Addi
29 Dianne Reeves, Never Too Far
24 30 After 7, Ready Or Not
Jeff Redd, | Found Lovin’
14 Michef'le, No More Lies
Chuckii Booker, Touch
Jermaine Jackson, Two Ships
Randy Crawford, an&-U-Ue)
Pieces Of A Dream, What Can | Do
Howard Hewett, Show Me
The Main Ingredient, Nothing's Too Good For My
Angela Winbush, No More Tears
Maze Featuring Frankie Beverly, Love's On The R
Mary Davis, Don'l Wear It Oul
Regina Belle, What Goes Around
0-Mob Introducing Cathy Dennis, C'mon And Get M
Bevins, Bell, and Devoe, Poison
Bilty Davis, | Want You
sirls, Love Is An itching In My Heart
Technotronic, Get Up! (Before The Night Is Over
Kashif, Ain't No Woman Like The One | Got
The Isley Brothers Featuring Ronald Isley, One
De La Soul, Buddy

Salt-N-Pepa, Expression

Hea\éy D. & The Bogz, Gyrlz, They Love Me
3rd Bass, The Gas Face

Digital Underground, The Humpty Dance

P.D.: Vinny Brown

WM AW —

cted To Your Love

¢
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RHYTHM
 SECTION

JANET JACKSON continues her string of No. 1s as “Escapade” (A&M)
glides to the top of the singles chart. Forty-one out of the 90 stations show
No. 1 placements, including WRKS New York; WQOK Raleigh, N.C,
WQQK Nashville; and WEDR Miami. Also, two stations report new adds
this week: WGOK Mobile, Ala., and KMJJ Shreveport, La.

TWO RECORDS are reported by the entire panel of 99 stations. “The Se-
cret Garden” by Quincy Jones (Warner Bros.) forges 4-2, making huge in-
creases in retail and radio points. With strong number moves around the
country, “Garden” receives the second highest radio point increase on the
entire chart. Some of its power jumps: 22-10 at WNJR Newark, N.J ; 23-5 at
WCDX Richmond, Va,; 21-14 at WKYS Washington, D.C,; 15-3 at WXVI
Montgomery, Ala.; 14-5 at KPRW Oklahoma City; and 11-1 at KDKO Den-
ver. Retail gains, also the second largest on the chart, set up the single for
an easy win next week.

“All Around The World” by Lisa Stansfield (Arista) earns the largest
increases in both radio and retail points on the chart. In its seventh week it
floats easily to No. 5. It has been No. 1 at WYLD New Orleans for two
weeks; it moves 3-1 at KPRW Oklahoma City. Of its 99 reporters, 87 show
upward movement; 48 list it top five, and 25 other stations list it top 10.

ALSO IN THE TOP FIVE: “Love Under New Management” by Miki
Howard (Atlantic) forges its way to No. 4, making the third largest gain in
radio points. It is on 97 stations, and is newly listed by KDAY Los Angeles.
It gets top five ratings at 68 stations, and five others list it top 10. The
single is No. 1 in 10 markets, including WHUR Washington, D.C.; WBSK
Norfolk, Va.; WAAA Winston-Salem, N.C.; WLWZ Greenville, S.C; WTMP
Tampa, Fla.; KRNB Memphis; and WIZF Cincinnati.

7]

cOMFORT OF A MAN” by Stephanie Mills (MCA) surges 21-9. It is on
93 stations; 74 of them show strong upward growth on their playlists.
While “Comfort” is performing well, earning sizable increases from retail
and radio, its incredible 11-point advance results from other records that
lost points and fell down the chart. It has top 10 reports from 26 stations.

THE MAGIC NUMBER IS 22: Three records each receive 22 new adds.
“Show Me” by Howard Hewett (Elektra); “All Over You” by Freddie
Jackson (Orpheus), from Orpheus Production’s upcoming black horror
film, “Def By Temptation”; and “Sacred Kind Of Love” by Grover Wash-
ington Jr. featuring Phyllis Hyman (Columbia).

THEY GOT IT GOIN’ ON: On the Hot Rap Singles chart, “Expression” by
Salt-N-Pepa (Next Plateau) holds at No. 1 for the eighth straight week. It's
no wonder—the single was certified gold (after the chart went to press) by
the RIAA this week (see “Chartbeat,” page 11) ... M.C. Hammer strikes
hard with two singles on the rap chart. “Help The Children” (Capitol) is
bulleted at No. 24 and “Dancin’ Machine” debuts at No. 29. “Children” is
also faring well on the black singles chart, lunging 20-13 with 81 station
reports. Proceeds from sales of this record will be donated to charity.

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY  TOTAL TOTAL
ADDS ADDS ADDS ADDS 0

20 REPORTERS 27 REPORTERS 52 REPORTERS 93 REPORTERS
POISON
BELL BIV DEVOE mca 12 10 29 51 54
DO YOU REMEMBER
BY ALL MEANS isLanD 7 11 19 37 37
ALL OVER YOU
FREDDIE JACKSON orpHEUS 5 4 13 22 80
SHOW ME
HOWARD HEWETT ELEKTRA 6 6 10 22 76
SACRED KIND OF LOVE
GROVER WASHINGTON coLumsia 3 5 14 22 58
WHY IT GOTTA BE LIKE THAT
SHADES OF LACE wing 3 3 12 18 20
| WANT YOU - YOU WANT ME
STARPOINT ELEKTRA 4 6 7 17 31
AIN'T NO WOMAN (LIKE THE. ..
KASHIF arisTa 3 3 11 17 31
GET UP AND HAVE A GOOD. ..
ROB BASE PROFILE 4 3 10 17 17
| WANNA DO IT GOOD TO YA
BARRY WHITE a&am s 7 8 16 44

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The fuli panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

FOR WEEK ENDING MARCH 10, 1990

Billboard. Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart

.| 5
L SALES B | L. AIRPLAY 8
2828  TITLE ARTIST 33| |2E|2¢| TimLE ARTIST 53
1 | 9 | THE SECRET GARDEN QUINCY JONES | 2 1({2 ESCAPADE JANET JACKSON 1
2 | 4 | ESCAPADE JANET JACKSON 1 2 | 3 | LOVE UNDER NEW MANAGEMENT MIKI HOWARD | 4
311 WHERE DO WE GO FROM HERE STACY LATTISAW | 3 3 | 5 | THE SECRET GARDEN QUINCY JONES | 2
4 | 3 | OPPOSITES ATTRACT PAULA ABDUL | 6 411 WHERE DO WE GO FROM HERE STACY LATTISAW | 3
5 |15 | ALL AROUND THE WORLD LISA STANSFIELD | 5 5 | 6 | ALL AROUND THE WORLD LISA STANSFIELD | §
6 |12 | LOVE UNDER NEW MANAGEMENT MIKI HOWARD | 4 6 | 10 | TREAT YOU RIGHT LUTHER VANDROSS | 16
7 |5 | EXPRESSION SALT-N-PEPA | 17 719 HERITAGE EARTH, WIND & FIRE (FEATURING THE BOYS) | 7
8 [ 14 | GYRLZ, THEY LOVE ME HEAVY D. & THE BOYZ | 12 8 | 11| | NEED YOUR LOVIN' ALYSON WILLIAMS | 8
9|2 NO MORE LIES MICHEL'LE | 15 9 |13 | COMFORT OF A MAN STEPHANIE MILLS | 9
10 | 8 | WELCOME TO THE TERRORDOME PUBLIC ENEMY | 2C 10 | 12 | WE'RE ALL IN THIS TOGETHER DAVID PEASTON | 11
11 [ 19 | HELP THE CHILDREN M.C. HAMMER | 13 11 | 14 | EVERYTHING YOU TOUCH SMOKEY ROBINSON | 18
12 | 13 | PROMISES, PROMISES CHRISTOPHER WILLIAMS | 10 12 | 17 | SPREAD MY WINGS TROOP | 14
13 | 10 | BUDDY DE LA SOUL | 24 13 | 19 [ WHIP APPEAL BABYFACE | 21
1 14 125 HERITAGE EARTH, WIND & FIRE (FEATURING THE BOYS) | 7 14 | 20 | NEVER TOO FAR DIANNE REEVES | 19
15 | 21 | HEARTBEAT SEDUCTION | 23 15 4 | OPPOSITES ATTRACT PAULA ABDUL | 6 |
16 | 24 | | NEED YOUR LOVIN' ALYSON WILLIAMS | 8 16 )7 PROMISES, PROMISES CHRISTOPHER WILLIAMS | 10
17 | 16 | THE GAS FACE 3RD BASS | 33 17 | 27 | READY OR NOT AFTER 7 | 25
18 | 30 | COMFORT OF A MAN STEPHANIE MILLS | 9 18 | 24 | ADDICTED TO YOUR LOVE THE GAP BAND | 22
19 [ 26 | WE'RE ALL IN THIS TOGETHER DAVID PEASTON | 11 19 | 26 | HELP THE CHILDREN M.C. HAMMER | 13
20 | 6 | 1T'S GONNA BE ALRIGHT RUBY TURNER | 27 | 20 | 28 | WRAP-U-UP RANDY CRAWFORD | 29
21 | 32 | SPREAD MY WINGS TROOP | 14| 21 | 31 | TWO SHIPS JERMAINE JACKSON | 32
22 | 33 | NEVER TOO FAR DIANNE REEVES 1_9 22 | 34 | LOVE’S ON THE RUN MAZE FEATURING FRANKIE BEVERLY | 34
a3l 7 JAZZIE'S GROOVE SQUL Il SOUL | 26 23 {23 | GYRLZ, THEY LOVE ME HEAVY D. & THE BOYZ | 12
24 | 31 | THE HUMPTY DANCE DIGITAL UNDERGROUND | 36 24 [ 33 | | FOUND LOVIN' JEFF REDD | 28
25 | 38 | EVERYTHING YOU TOUCH SMOKEY ROBINSON | 18 25 | — | WHAT GOES AROUND REGINA BELLE | 39
26 [ 11 | CAN WE SPEND SOME TIME SURFACE | 30 26 | 32 | WHATCHA GONNA DO WITH MY LOVIN' INNER CITY | 31
27 | 22 | REAL LOVE SKYY | 43 27 | 15| NO MORE LIES MICHEL'LE | 15
28 | 36 | 1 FOUND LOVIN’ JEFF REDD | 28 28 | 38 | NOTHING’S TOO GOOD FOR MY BABY MAIN INGREDIENT 37
29 ADDICTED TO YOUR LOVE THE GAP BAND | 22 29 | 30 | KNOCKS ME OFF MY FEET MIKKI BLEU | 38
30 | 20 | YOUR PRECIOUS LOVE TAMIKA PATTON | 45 30 | 40 | DON'T WEAR IT OUT MARY DAVIS | 40
31 | — | TREAT YOU RIGHT LUTHER VANDROSS | 16 31! 8 | CAN WE SPEND SOME TIME SURFACE {30
32 | 17 | HEAVEN MILES JAYE | 48 32 |39 | GOT TO HAVE YOUR LOVE MANTRONIX | 41
33139 | WHATCHA GONNA DO WITH MY LOVIN' INNER CITY | 31 33 | — | EXPRESSION SALT-N-PEPA | 17
34 |18 | TOUCH CHUCKII BOOKER 44 34| | SOUL TO SOUL THE TEMPTATIONS | 35
35 GET UP! (BEFORE THE NIGHT IS OVER) TECHNOTRONIC | 42 35| — | SHOW ME HOWARD HEWETT | 46
36 | — | READY OR NOT AFTER 7 | 25| 36 |16 | JAZZIE'S GROOVE SOUL Il SOUL | 26
37 | — | WRAP-U-UP RANDY CRAWFORD | 29 37 | — | GIRLS NITE ouTt TYLER COLLINS | 47
38 | 23 | WALK ON BY SYBIL | 66 38 | — | ALL OVER YOU FREDDIE JACKSON | 50
39 (| — | SOUL TO SOUL THE TEMPTATIONS ! 35 _32_ 18 | 1T'S GONNA BE ALRIGHT RUBY TURNER ; 27
40 {40 | 1-2-3 THE CHIMES | 58 40 | — | NO MORE TEARS ANGELA WINBUSH ] 52

©Copyright 1990, Billboard Publications. Inc. No part of this publication may be reproduced. stored 1n any retrieval system. or transmitted. in any form or by any means. electronic, mechanical, photocopying.
recording. or otherwise. without the prior written pernnission of the publisher.

BLACK SINGLES A-Z

N

98

51

24

30

72

55

3

42

47

%

41

79
12

61
23
48
13

TITLE (Pubisher - Licensing Org.) Sheet Music Dist

1-2-3 (CRG!, BMI)

ADDICTED TO YOUR LOVE (Romeo 7, ASCAP/Good
Choice, BMI/Day To Day, ASCAP/C Dub, ASCAP)
AIN'T NO WOMAN (LIKE THE ONE | GOT) (Music
Corp. Of America, BM1)

ALL AROUND THE WORLD (BMG, ASCAP/Block &
Gilbert, ASCAP)

ALL OR NOTHING (MCA, ASCAP/EMI Blackwood,
BMI/Bay, BMI)

ALL OVER YOU (FROM "DEF BY TEMPTATION")
(Auter, BMI/Bocar, BMI)

ALWAYS & FOREVER (Almo, ASCAP/Rodsongs,
ASCAP)

BODY TALK (On My Own, ASCAP/Pri, ASCAP/Two
Tuff-Enutt, BMI)

BUDDY (Tee Girl, BMI/We Blows Up, BMI/EMI,
BMI/Kama Sutra, BMI/Ducktur, BMI/Kenix, ASCAP)
CAN WE SPEND SOME TIME (Colgems-EMt, ASCAP)
WBM

CAN'T GET ENOUGH OF U (Peljo, BMI/Scott,
BMI/Heljo, BMI)

C'MON AND GET MY LOVE (EM| Blackwood, BMI)
COME TOGETHER AS ONE (Wil! Down, ASCAP/Music
Corp. Of America, BMI/Bad Molo, BM1)

COMFORT OF A MAN (Virgin Songs, BMI/Buffalo
Music Factory, BMI/Compulsive, BM1/Freehand, BM!)
DO YOU REMEMBER (Island, B¥I/April Joy,
BMI/Sylent Partnor, BMI/Gabriglle, BM1)

DON'T WEAR IT OUT (Hip Trip, BMI/Hip Chic,
BMI/Kear, BMI)

ESCAPADE (Black Ice, BMI/Flyte Tyme, ASCAP)
EVERYTHING YOU TOUCH (Lease-A-Tune,
ASCAP/Reswick-Werfel, ASCAP/Rent-A-Song,
BMI/Beseme West, ASCAP/BMG, ASCAP/Careers,
BMI)

EXPRESSION (Next Piateau, ASCAP/Sons Of K-oss,
ASCAP)

FOOTSTEPS IN THE DARK (Bovina, ASCAP/EMI April,
ASCAP)

THE GAS FACE (Rhyming Is Fundamental, ASCAP/Def
Jam, ASCAP/Prinse Pawl, BM1:

GET UP! (BEFORE THE NIGHT IS OVER) (BMC,
ASCAP/Bogam, ASCAP)

GIRLS NITE OUT (Byersong, BMi/Rossway,
BMI/Isiand, BMi/Tuff Cookie, BMI/Virgin Songs, BMI)
GOING HOME (Brenee, BMI/High Tech, BMI/Kuzu,
BMI/EM! Blackwood, BMI/Wallyworld, ASCAP)

GOT TO HAVE YOUR LOVE (Cclgems-EMI,
ASCAP/Mantronik International, ASCAP/Bryce Luv,
ASCAP/Jescilia, ASCAP)

THE GROOVE (Zomba, ASCAP)

GYRLZ, THEY LOVE ME (EM! Aprd, ASCAP/Across
110th Street, ASCAP/E-Z-Duz-it, ASCAP/E.M. Mari
International, ASCAP)}

HARD UP (Uitra Tec, ASCAP/Bush Burnin’, ASCAP)
HEARTBEAT {(Sugarbiscuit, ASCAP)

HEAVEN (Abana, BMI/Virgin Songs, BM!) CPP
HELP THE CHILDREN (Jobete, ASCAP/Bust-It, BM1)
HERE AND NOW (EMI Aprii, ASCAP/Ollie Brown

89

36
28

62

7

86

85
78

27
26

9

91

49

aRd

19
15
92
37

87
67
93

n

2

99

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

Sugar, ASCAP/DLE, ASCAP)

HERE'S A TICKET (Kamalar, ASCAP/Let's Shine,
ASCAP/Sweet-Thom, ASCAP)

HERITAGE (CBS, ASCAP/Maurice White, ASCAP/CRGI,
BMI/Lorna Lee, BMI/Pony Boy, BMI)

THE HUMPTY DANCE (GLG Two, BMI/Pubhowyalike,
BMI)

1 FOUND LOVIN' (Clita, BMI/Sign Of The Twins,
ASCAP)

| GET THE JOB DONE (Cal-Gene, BMi/Virgin Songs,
BMI/AZ, ASCAP/Cold Chitlin’, ASCAP/WB, ASCAP)
cpPp

1 NEED YOUR LOVIN' (Oef Jam, ASCAP/First impulse,
BMI/Def American, BMI)

| WANNA DO T GOOD TO YA (Seven Songs, BMi/Ba-
Dake, BMi/Rustomatic, ASCAP)

| WANT YOU (Carol Gene, BMI)

| WANT YOU - YOU WANT ME (Cal-Gene, BMI/Virgin
Songs, BMI)

1 WON'T STOP (Vvirgin Songs, BMI)

(LL BE YOUR) DREAM LOVER (Misam,
ASCAP/Monsterous, ASCAP)

IT'S GONNA BE ALRIGHT (Zomba, ASCAP) WBM
JAZZIE'S GROOVE (Virgin, ASCAP) CPP

JINGLING BABY (D&0, ASCAP/L.L. Cool J, ASCAP/DJ,
ASCAP)

JUICY GOTCHA CRAZY (Bust-It, BMI)

JUST KICKIN' IT (Julorae, BMI/Thorsong,
BMI/Harrindur, BMI}

KNOCKS ME OFF MY FEET (Jobete, ASCAP/Black
Bull, ASCAP)

LADIES FIRST (Tee Girl, BMI)

LET IT FLOW (Thou Art, BMI/Jacques & Justin,
BMI/Beat Seekers, ASCAP/Michi, ASCAP)

LOVE IS LIKE AN ITCHING IN MY HEART (Stone
Agate, BMI)

LOVE UNDER NEW MANAGEMENT (Gabeson, BMI/On
The Move, BMI}

LOVE YOU HONEY (Ranjack, BMI)

LOVE'S ON THE RUN (Amazement, BMI)

MAKE IT LIKE IT WAS (For Our Children/Zomba,
ASCAP)

NEVER TOO FAR (Duncanne Hille, BMI)

NO MORE LIES (Ruthiess Attack, ASCAP)

NO MORE TEARS (WB, ASCAP/Angel Notes, ASCAP)
NOTHING'S TOO GOOD FOR MY BABY (Snow,
BMI/Garlic Guich, BMI/Bug, BMI/Chubu, BMI)

ONE OF A KIND (Angel Notes, ASCAP/WB, ASCAP)
OPPOSITES ATTRACT (Virgin, ASCAP/Ollie Leiber,
ASCAP) CPP

PLAY TOY (Chicago Town, ASCAP/WD, ASCAP)
POISON (Hi-Frost, BMI)

POISON IVY (Jerry Leiber, ASCAP/M Stotier,
ASCAP/Candy Gnff, BMI)

PRECIOUS LOVE (EMI April, ASCAP/Ultrawave,
ASCAP/Rightsang, BMI)

PROMISES, PROMISES (Julian Caine, ASCAP/Vertim,
ASCAP/Wokie, ASCAP/Whole Nine Yards, ASCAP)
READY OR NOT (Hip Trip, BMI/Kear, BMI)

REAL LOVE (Skyyzoo, ASCAP) CPP

SACRED KIND OF LOVE (Colgems-EMI,

97

9%

2

92
46

82

3%
14

81
75

73
78

7%
16

2

56

39

3

21

45

ASCAP/Rahmat Olinga, ASCAP/Avid One, ASCAP)
SAY U LOVE ME (Guy Vaughn, ASCAP/Ackze,
ASCAP/Whote Nine Yards, ASCAP/Dastard Deed, BMI)
SCANDALOUS! (Controversy, ASCAP/WB, ASCAP)
WBM

THE SECRET GARDEN (Hee Bee Dooinit, ASCAP/WB,
ASCAP/Rodsongs, ASCAP/Almo, ASCAP/Black Chick,
ASCAP/Rambush, ASCAP)

SECRET WISH (Urban Groove, BMI)

SHOW ME (WB, ASCAP/E/A, ASCAP/Make It Big,
ASCAP/Chicago Bros., BMI/Warner-Tamertane, BMI)
SHOWER YOU WITH LOVE (Black Lion,
ASCAP/Captain Z, ASCAP/D. Smooth, ASCAP)
SORRY (Black Lion, ASCAP/Captain 2,
ASCAP/Hallywood, BMI)

SORRY (BABY CAN | HOLD YOU) (EMI April,
ASCAP/Purple Rabbit, ASCAP)

SOUL TO SOUL (Dyad, BMI)

SPREAD MY WINGS (Selessongs, ASCAP/Sarapis,
ASCAP)

STAY (Hit And Hold, ASCAP)

STILL CRAZY FOR YOU (Malaco, BMI)

THUMBS UP (French Lick, BMI/Bug, BMI)

TICK TOCK (RING MY PHONE) (Brittlesse,
ASCAP/Mack Jam, ASCAP/Def Jam, ASCAP)

TIME WAITS FOR NO ONE (Chomone,
BMI/Controversy, ASCAP)

TOUCH (Selessongs, ASCAP)

TOUCH ME (Arrival, BMI)

TREAT YOU RIGHT (Uncle Ronnie's, ASCAP/EM} April,
ASCAP/Thrilles Miller, ASCAP/MCA, ASCAP)

TWO SHIPS (Pic & Choose, ASCAP/Black Stallion,
ASCAP/Deep Faith, ASCAP)

WALK ON BY (Biue Seas, ASCAP/Jac, ASCAP)
CPP/WBM

WELCOME TO THE TERRORDOME (Nia, BMI/Def
American, BMi

WE'RE ALL IN THIS TOGETHER (Pardiny,
ASCAP/Music Corp. Of America, BMI/EMI Blackwood,
BMI/Reed Vertelney, BMI)

WHAT CAN 1 DO (EMi April, ASCAP/Per-Mission,
ASCAP)

WHAT GOES AROUND (Tunes R UZ, ASCAP/Peach
Pie, ASCAP/KMA, ASCAP)

WHATCHA GONNA DO WITH MY LOVIN' (Ensign,
BMI/Scarab BM1)

WHERE DO WE GO FROM HERE (Virgin Songs,
BMI/Buffalo Music Factory, BMI) CPP

WHIP APPEAL (Hip Trip, BMi/Kear, BMI/Jenn-A-Bug,
ASCAP)

WRAP-U-UP (Goldsongs, PRS/Emi, prs)

YOUR PRECIOUS LOVE (Jobete, ASCAP) CPP

YOUR SWEETNESS (John Barnes 111, BMt/Careers,
BMI/Kymberti Armstrong, BMI)
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NICE & SMOOTH SLEEPING BAG 82013 (8.98) (CD) NICE & SMOOTH

< < 8 Compiled from a national sample of retail store 50 48 51 8 JOHNNIE TAYLOR MALACO 7452 (8.98) (CD) CRAZY BOUT YOU
Y| % : %.E and one-stop sales reports. 51 | 49 | 44 | 15 | BY ALLMEANS ISLAND 91319 (5.98) (COD) BEYOND A DREAM
g ;u: c% gg CA’;;.IEIJUMBER/DBTRIBUTING LABEL (SUG. LIST PRICE)® TITLE 52 | S0 | 43 | 34 | PATTILABELLE uca 6292(9.98) (C0) BE YOURSELF :
* 4% NO.1 % & 53 53 48 10 ACE JUICE CAPITOL 90925 (8.98) (CD) ACE JUICE
1 1 1 13 QUINCY JONES A QWEST 26020/WARNER BROS. (9.98) (CD) 7 weeks atNo.1  BACK ON THE BLOCK @ I - 2 Sl St R (2 NEVER TOOFAR
2 2 2 | 32 | BABYFACE A SOLARFZ 45288/E.PA. (CD) TENDER LOVER 55 | 54 | 62 | 32 | SKYYATLANTIC 81853(9.98) (CD) START OF A ROMANCE
3 | 3| 3 | 23| JANETIACKSON &°asm3920(9.98) o) JANET JACKSON'S RHYTHM NATION 1814 GE)| 58 | 59 | 13 | PIECES OF ADREAM e 52050 @5 0 ‘BOUT DAT TiME .
4 | 4 | 4 [ 19 | LUTHERVANDROSS @ THE BEST OF LUTHER VANDROSS: THE BEST OF LOVE S7 | 95 | 54 | 13 | CHUNKYAMCA6354(398) (CO) RGN DR
@ 9 11 10 MICHEL'LE RUTHLESS 91282/ATCO (9.98) (CO) MICHEL'LE 66 58 32 SHARON BRYANT WING 837 313/POLYGRAM (CD) HERE | AM
@ 8 10 | 17 | MIKIHOWARD ATLANTIC 82024 (9.98) (CD) MIKI HOWARD non 4 INNER CITY VIRGIN 91242 (9.98) (CD) BIG FUN
71 6 | 7 | 16 | QUEENLATIFAM rommysov 1022 98) (c0) ALLHAIL THE QUEEN | - J2 171 | 14 | THEMAIN INGREDIENT FOLYDOR 841 243/POLYGRAM (CD) IO BN O -
8 7 6 | 26 | REGINABELLE @ COLUMBIAFC44367 (CD) STAY WITH ME 69 | 66 | 12 gé%knﬁ%lﬁaﬂggs)&(zgf ROYAL POSSE D.J. MAGIC MIKE & THE ROYAL POSSE
9 [ 5 | 5 | 14 | 3RDBASSDEF JAMFC 45415/COLUMBIA (CO) THE CACTUS ALBUM 62 | 56 | 49 | 16 | DaF ETLIEETS THE FRESH PRINCE @ AND INTHIS CORNER
10 | 11 9 36 | HEAVYD. & THE BOYZ A UPTOWN 42302/MCA (8.98) (CD) BIG TYME 63 | 6l 8l 4 KIM WATERS WARLOCK 2713 (8.98) (CD) SWEET AND SAXY
1 10 8 14 BOBBY BROWN A MCA 6342 (9.98) (CD) DANCE!. .. YA KNOW IT! 64 60 65 5 D-MOB FFRR 828 159/POLYGRAM (CD) ALITTLE BIT OF THIS, A LITTLE BIT OF THAT
12 12 13 36 SOUL Il SOUL & VIRGIN 91267 (9.98) (CD) KEEP ON MOVIN' 75 67 6 VARIOUS ARTISTS PANDISC 8806 (8.98) (CD) MIAMI BASS EXPRESS
13 13 12 34 STEPHANIE MILLS @ MCA 6312 (5.98) (CD) HOME 66 64 63 33 ENTOUCH VINTERTAINMENT 60858/ELEKTRA (9.98) (CD) ALL NITE
20 27 17 TROOP ATLANTIC 82035 (9.98) (CO) ATTITUDE &) 16 83 5 DIVINE STYLER FEAT. THE SCHEME TEAM RHYME $YNDICATE E 45299/E.PA. (CD) WORD POWER
@ 15 20 12 KENNY G @ ARISTA 8613 (13.98) (CD) LIVE 68 65 69 13 GRANDMASTER SLICE & 1ZZY CHILL CREATIVE FUNK 7001/SELECT-O-HITS (8.98) SHALL WE DANCE
22 | 20 | 17 | STACY LATTISAW motown 6280 .98 (COr e SUITIEED) 69 | 62 | 70 | 13 | WILL DOWNING ISLAND 91286 (9.98) (CO) COME TOGETHER AS ONE
17 | 18 | 16 | 23 | SYBILNexTeLaTEAU 1018 (8.98) (cO) SYBIL 70 [ 70 | 68 | 8 | CHILLROBGwuDPITCH2002(898) RIDE THE RHYTHM
18 16 18 | 2 WRECKS-N-EFFECT MOTOWN 6281 (8.98) (CD) WRECKS-N-EFFECT ) 59 57 30 THE D.0.C. ® RUTHLESS 91275/ATLANTIC (8.98) (CD) NO ONE CAN DO IT BETTER
23 | 25 | 84 | PAULA ABDUL &S viraiN 50543 (9.98) (cD) FOREVER YOUR GIRL 72 | 67 | 5 | 19 | ICETSRE 26028/WARNER BROS. (9.98) (CD) THE ICEBERG/FREEDOM OF SPEECH ...
20 | 17 | 17 | 25 | MAZEFEATURING FRANKIE BEVERLY ® WARNER BROS. 25802 (9.98) (CD) SILKY SOUL 73 | 68 | 60 | 29 | REDHEAD KINGPIN & THE F.B.L VIRGIN 91269 (9.98) (CD) A SHADE OF RED
21 | 24 | 21 | 15 | THE GAP BAND cariToL 90799 (8.98) (CD) ROUND TRIP 97 | 98 | 33 | MILES JAVE ISLAND 91235 (8.98) (CD) IRRESISTIBLE
2 | 19 | 19 | 17 | RANDY CRAWFORD waRNER BROS. 26002 (9.98) (CO) RICH AND POOR 75 ] 63 | 64 | 10 | DEFJEF DELICIOUS VINYL 30001 (8.98) (CD) JUST A POET WITH SOUL
23 | 21 | 16 | 23 | BIGDADDY KANE ® COLD CHILLIN' 25941 /REPRISE (9.98) (CO) IT’S A BIG DADDY THING 76 | 57 | 61 | 10 | CALLOWAYSOLARFZ75310/EPA. (CD) ALL THE WAY
24 | 18 | 15 | 23 | M CLYTEFRSTPRIORITY 91304/ATLANTIC (D) EYES ON THIS 77 | 74 | 74 | 10 | TYLER COLLINS RCA 9642 (8.98) (CD) GIRLS NITE OUT
25 | 26 | 23 | 12 | TECHNOTRONIC ® seK 93422 (9.98) (CD) PUMP UP THE JAM - THE ALBUM 85 | 80 | 14 | DONALD-D RHYME SYNDICATE FE 45298/E.PA. (CD) NOTORIOUS
41 | 38 | 26 | AFTER7 viRamso1061 (9.98) co) AFTER 7 79 | 79 | 8 | 33 | SUCCESS-N-EFFECT ONTOP 9002 (8.98) (CD) IN THA HOOD
@ 45 53 3 EARTH, WIND & FIRE COLUMBIA C 45268 (CD) HERITAGE 80 77 72 17 M.C. A.D.E. 4-SIGHT 5526 (8.98) (CD) HOW MUCH CAN YOU TAKE [ 4
35 | 40 | 8 | SEDUCTION VENDETTA 5280/A&M (8.98) (CD) NOTHING MATTERS WITHOUT LOVE 87 | 8 | 70 | SURFACE ® COLUMBIAFC 44284 (CD) 2ND WAVE
@ 38 | 36 | 35 | DAVID PEASTON cerren za228/reprise (0.98) oy INTRODUCING . . . DAVID PEASTON 86 | 93 | 4 | THEEGYPTIAN LOVER EGYPTIAN EMPIRE 993/WEST COAST (8.98) (CD) GETINTOIT
@ 37 45 50 ALYSON WILLIAMS DEF JAM FC 40515/COLUMBIA (CD) RAW 96 96 3 GANG STARR WiLD PITCH 2001 (8.98) (CD) NO MORE MR. NICE GUY X
3 25 2 22 YOUNG M.C. A DELICIOUS VINYL 91309/ISLAND (9.98) (CD) STONE COLD RHYMIN' 84 78 76 7 JOYCE SIMS SLEEPING BAG 52017 (9.98) (CD) ALL ABOUT LOVE i
32 28 41 12 THE GHETTO BOYS RAP-A-LOT 103 (8.98) (CD) GRIPIT ON THAT OTHER LEVEL 85 | 8 86 5 CHRIS MCDANIEL MEGA JAM 1000 (8.98) (CD) A WOMAN'S TOUCH !
33 | 33 | 35 | 14 | THEGOOD GIRLS MOTOWN 6278 (8.98) (CD) ALL FOR YOUR LOVE 92 | 92 | 71 | M.C.HAMMER A CAPITOL 90924 (8.98) (CD) LET'S GET IT STARTED
u |z 26 19 ANGELA WINBUSH MERCURY 838 866/POLYGRAM (CD) THE REAL THING 95 | — 2 GROVER WASHINGTON, JR. COLUMBIA OC 45253 (CD) TIME OUT OF MIND
35 | 32 | 29 | 18 | BARRY WHITE A&M 5256 (8.98) (CD) THE MAN IS BACK 88 | 8 | 75 | 15 | ARABIAN PRINCE ORPHEUS 75614/EMI (8.98) (CD) BROTHER ARAB
36 | 29 | 32 | 18 | SIRMIX-A-LOT NASTY MIX 70150 (9.98) (CD) SEMINAR 89 | %0 | & 18 | MARVIN SEASE LONDON 838 593/POLYGRAM (CD) THE REAL DEAL
37 31 30 42 THE O'JAYS EM1 90921 (9.98) (CD) SERIOUS 90 88 85 19 KASHIF ARISTA 8595 (8.98) (CD) KASHIF
38 40 42 26 THE TEMPTATIONS MOTOWN 6275 (8.98) (CD) SPECIAL 91 84 89 31 ERIC GABLE ORPHEUS 75603/EMI (8.98) (CD) CAUGHT IN THE ACT
44 5 | 30 CHRISTOPHER WILLIAMS GEFFEN 24220/REPRISE (9.98) (CD) ADVENTURES IN PARADISE NEW) 1 DEF DAMES SEDONA 7521 (8.98) (CD) 2-4 THE BASS
40 | 36 | 31 | 33 | THE2LIVE CREW & SKYYWALKER 107 (9.98) (CD) AS NASTY AS THEY WANNA BE 93 | 8 l 88 | 18 | SHIRLEY BROWN MALACO 7451 (8.98) (CD) FIRE & ICE
41 | 38 | 33 19 | BIZ MARKIE COLD CHILLIN' 26003/ WARNER BROS. (9.98) (CD) THE BIZ NEVER SLEEPS NEW) 1 RON “C" PROFILE 1284 (9.98) (CD) “C" YA
42 | 30 | 28 | 14 | ROBBASE ® pROFILE 1285 (8.98) (CD) THE INCREDIBLE BASE SRR REER S T ERCCHIIEIEY SPEND THE NIGHT
43 39 37 51 MILLI VANILLI A® ARISTA 8592 (9.98) (CD) GIRL YOU KNOW IT'S TRUE 96 98 91 30 EPMD @ FRESH 92012/SLEEPING BAG (9.98) (CD) UNFINISHED BUSINESS
44 43 39 15 CLUB NOUVEAU WARNER BROS. 25991 (9.98) (CD) UNDER A NOUVEAU GROOVE 97 81 78 6 BOSE ROCKWELL 3316/HOT PRODUCTIONS (8.98) (CD) SPREAD THE WORD
45 42 34 18 JERMAINE JACKSON ARISTA 8493 (5.98) (CD) DON'T TAKE IT PERSONAL 98 80 79 5 MENACE JUMP STREET 3001 (8.98) (CD) DOG HOUSE
51 55 5 RUBY TURNER JIVE 1298/RCA (8.98) (CD) PARADISE 99 91 73 6 MICHAEL JEFFRIES WARNER BROS. 25925 (9.98) (CD) MICHAEL JEFFRIES
47 46 46 13 JUNGLE BROTHERS WARNER BROS. 26072 (9.98) (CD) DONE BY THE FORCES OF NATURE 100 | 94 100 12 TONY M.F. ROCK EFFECT 3000/SKYYWALKER (8.98) (CD) LET ME TAKE YOU TO THE ROCK HOUSE
48 47 47 31 BOBBY “BLUE" BLAND MALACO 7450 (8 98) (CD) MIDNIGHT RUN Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)

certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with each additional million indicated by a
numeral following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.

BILLBOARD'S BLACK CHART RESEARCH PACKAGES

THE DEFINITIVE LISTS OF THE BEST-SELLING BLACK SINGLES AND ALBUMS, YEAR BY YEAR

» Number One Black Singles, 1948-1988

- Top Ten Black Singles, 1948-1988

- Top Black Singles Of The Year, 1946-1988
» Number One Black Albums, 1964-1988

Top Ten Black Albums, 1964-1988
Top Black Album Of The Year, 1965-1988

FOR INFORMATION, WRITE: Mark Marone, Billboard Chart Research, 1515 Broadway, New York, NY 10036
Also available: thematic and customized artist research. Call (212) 536-5051
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and CD ($10) from Hear Their Cry Project, 8350 Good-
wood Blvd., Baton Rouge, La. 70806.

NEWS NOTES: Wish I could have been there at the re-

FOR WEEK ENDING MARCH 10, 1990

Billboard.

@©Copyright 1990, Billboard Publications, Inc.-No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical.
photocopying, recording, or otherwise, without the prior written
permission of the publisher.

TOP INSPIRATIONAL ALBUMS..

One can hear that on “Love Light,” Benjamin’s
most recent album, newly reissued on Enja. It was
originally released on the family-owned Ekapa label
in February 1989, a mere 12 months ago by most
counts yet the equivalent of political light-years con-
sidering the momentous changes in South Africa.
The tunes bear an inspirational edge; one pays hom-
age to the beloved heroine Winnie Mandela, anoth-
er to Benjamin’s mentor, Duke Ellington.

She describes a meeting with the jazz giant in
1963 that fostered solidarity between them: “He
said to me, ‘I have been asked to go to South Africa
many times, and I’ve been offered millions of dollars
to do so, but I refuse to play to separate audiences.’
He was a freedom fighter, ahead of his time, a very
spiritual man to be aligned with. Even now, I feel
that Duke is with me.

“With his help we all learned that music flows
within us. I think jazz is a liberating music. In a
sense, we see ourselves as cultural workers. We do
our work through the music we make. The music is

South Africa. Culture is our most vital resource, and
we are obtaining the necessary skills to be able to
market our own product.”

Adds Benjamin, “It will be wonderful when the
music can go home again. As members of the ANC
[African National Congress], we have supported the
cultural boycott. It’s been 14 years since we’ve
played there, and at the moment I can’t think of a
better place to play.”

GRAMMY NOTE: Congrats to archivist, historian,
and minutiae maven Phil Schapp for winning the al-
bum-notes award for “Bird: The Complete Charlie
Parker” on Verve. Kudos to Donald Elfman and his
ghostly pencil for that same award.

GRAMMY CLASSIFIED: Desperately seeking jazz
singers who sing jazz for next year’s jazz Grammy
nominations. Must be familiar with Rickie Lee
Jones, Ruth Brown, Harry Connick, and Dr. John.
Experience preferred.

cent reunion concert at the Calvary Chapel of Costa l l g Compiled from a national sample of retaif store

Mesa, Calif., where the pioneers of Christian rock music « 12|38 and one-stop sales reports.

performed a nearly four-hour set. Among those per- E <lz

by Bob Darden forming: LoveSong, Paul Clark, Darrell Mansfield o g ¢ | ARTIST TITLE

(Gentle Faith), Country Faith, Billy Batstone & = | < | 2 | LABEL & NUMBER DISTRIBUTING LABEL
GOSPEL ARTISTS CONTINUE to mirror their main-  Alex McDougal, the Way, and Mustard Seed Faith. % NO.1 * & ‘
stream counterparts when it comes to political and social “No Compromise: The Life Story Of Keith Green” = - {
activism. One new project is Diadem’s “It’s Gotta Stop”  (Sparrow Press) is already into its second printing. The 1 | 1|17 CARMAN _sensonzsss o) 13 weeks at No. 1 REVIVAL I THELATD
compilation. Released in conjunction with the Christian biography of the legendary contemporary Christian mu- 2 | 3 |13 | SANDI PATTI  WORD 8456/A&M (CO) THE FINEST MOMENTS
Action Council, the cassette-only release features 13 i ] S
contemporary Christian artists’ donated anti-abortion Art_ t I d' th . tale t 3 | 2 |17 | PETRA oavseRING 1578/a8m (co) PETRA PRAISE: THE ROCK CRIES OUT
songs. The titles pretty much tell where these artists ISTS are ien |ng eir nts 4 | 6|17 | STEVE GREEN  SPaRROW 1196 (CO) THE MISSION
stand: “Who’ll Be The Next To Go” (by Bob Ayala), “A = .
Billion Starving People” (by the late Keith Green), to ant' abortlon, AIDS causes _5 5 | 77 | MICHAEL W. SMITH  REUNION 8412/WORD (CD) | 2 (EYE)
“Slaughter Of The Innocents” (Undercover), and “Let 6 | 4 | 21 | RUSS TAFF  MYRRH 17900/WORD (CD) THE WAY HOME
Me Live” (Pat Boone). Diadem’s address is Suite 500, 50 sic artist, written by Melody Green and David Hazard, ‘
Music Square West, Nashville, Tenn. 37203; 615-320- has sold more than 140,000 copies. 7 |18 J e (RAYIBOETZ. aCiineM 3057 i/sReTRANCD) THE ALTAR
0384. Petra’s recently completed On Fire! Tour was the 8 | 9 |85 AMY GRANT  MYRRH 5199/WORD (CO) LEAD ME ON

A capacity crowd filled a recent World AIDS Day con- ~ group’s most successful in 17 years of music and minis- :
cert at Irving (Texas) Calvary Temple. The concert, 2  try. The band performed to more than 120,000 people, 9 |8 ]185] AMY GRANT 4 MYRRH 3900/WORD (D) THEJCOCEECTION
prelude to formal group planning sessions held the fol-  averaging nearly 4,000 each night. 10 {12] 48| SANDLEALT o0 SANDI PATTI AND THE FRIENDSHIP COMPANY |
lowing day in Dallas, featured Christian recording art- Recording artist Sheila Walsh, already co-host of the
: J 2 Ay 2 . . IRST CALL GOD IS GOOD
ists Steve Camp, Kim Boyce, Jessy Dixon, Sharon  “700 Club,” is also hosting Heart To Heart With Sheila 11 1} FRs AT i ©
Batts. Powerhouse, Paul Smith, and the legendary Walsh.” The 30-minute program airs five days a week 12 | 7 | 21 | VARIOUS ARTISTS  WORD 7508/A&M (CD) OUR HYMNS
author/sociologist Dr. Tony Campolo. Camp' apd Cam- following the “700 Club” in most markets. 13 | 32| 5 | MICHAEL CARD _ sparrow 1215 <o THE BEGINNING
polo are co-founders of AIDS Crisis and Christians To- s
day, an organization dedicated to educating and engag- IGNINGS AND PROMOTIONS: Ed Goble has 14 |10 | 17 | PETRA  STARSONG 8138/SPARROW (CD) PETRA MEANS ROCK
ing Christians to respond compassionately to those af-  joined Myrrh Records as director of marketing. He re- RAY BOLTZ THANK YOU
flicted with AIDS. places Dean Arvidson, now director of marketing at 15|07 Rl S )

Tyscot Records act the Rev. Bill Sawyer & the Word/Nashville. Gary McSpadden and Dino Kart- 16 | 22| 5 | DAVID MEECE  SPARROW 8137 (CD) LEARNING TO TRUST
Christian Tabernacle Choir sponsors an annual Drug  sonakis have both joined the Nashville-based First

: GLA THE ACAPELLA PROJECT
Crusade in Cleveland. The weeklong event has attracted  Choice Booking Agency. Image 7 Records of Canada 17 |16 | &9 DR
as many as 1,300 people per night. Tyscot also has anew  has signed a distribution agreement with Word Inc. Im- 18 | 18 | 13 | STEVEN CURTIS CHAPMAN  sparrow 1369 (co)  MORE TO THIS LIFE
benefit album that earmarks all proceeds for AIDS re- age 7 artists include Connie Scott, Henry Louw, Cros- CARMAN RADICALLY SAVED
search. John P. Kee headed up the project. section, and the Haven Of Rest Quartet. Brentwood 19 |40 BENSON 2463 €O)

Also, “Hear Their Cry,” a pro-ife recording by a re-  Music announces that Robert A. Paine has been 20 | 26 | 13 | TWILA PARIS  sTarsONG 8128/SPARROW (CD) IT'S THE THOUGHT
gional group of Christian pro-life advocates and Opera- named to the newly created position of chief financial of- 91 |34 | 5 | TWILA PARIS Benson 01048 D) WARRIOR IS A CHILD
tion Rescue members, is now available on cassette (§5) ficer. -

22 | 17 | 33 | DENIECE WILLIAMS  GATEWAY 1173/SPARROW (CD) SPECIAL LOVE
23 [RE-ENTRY| CARMAN  WORD 8321/A&M (CD) THE CHAMPION
24 |39 |61 | BEBE & CECE WINANS  SPARROW 1169 (CD) HEAVEN
B 25 25| 5 | RICH MULLINS  REUNION 0053/WORD (CD) NEVER PICTURE PERFECT
what we feel.” 26 | 35 |225| SANDI PATTI A IMPACT 3910/BENSON HYMNS JUST FOR YOU
Ibrahim’s latest album, "“African River,” is sched- 27 |27 | 33 | LARNELLE HARRIS  8ENsoN 2506 (D) { CAN BEGIN AGAIN
uled for March release on Enja. [t uses theriver as a

metaphor evoking the power and perseverance of 28 | 19|37 | WHITE HEART  sPaRrOw 1194 (CD) FREEDOM
South Africa’s people. Ibrahim, who views his cre- 29 | 24 | 21 | MARGARET BECKER  sparrow 1202 (CD) IMMIGRANT'S DAUGHTER

ative mandate as that of social healer and chroni- _
cler, sees dramatic possibilities back home for fel- 30 | 15|17 | MICHAEL W. SMITH  REUNION 2522/WORD (CD) CHRISTMAS
low artists. With guarded optimism he says, “From AMY GRANT r— A CHRISTMAS ALBUM

by Jeff Levenson a cultural perspective we foresee tremendous K T MULUNSMVRRH O s

T strides being achieved by the mass democratic 32 RE-ENTRY QEUNION 6527/WORD (CD) WIND'S OF HEAVEN, STUFF OF EARTH

HE RELEASE OF NELSON MANDELA FRQM movement—by the people, by individual artists. For 33 120 |93 | TAKE 6 ®  Reuion 25670/A8M D) TAKE 6
prison reawakened the hopes of millions worldwide. the first time, musicians, artists, etc., will be able to
Two individuals with more than a remote interest in  participate fully in the broadest spectrum of the 34 |33 [101| SANDI PATTI @  WORD 8412/A4M (CD) MAKE HIS PRAISE GLORIOUS
the leader’s freedom dance are pianist/composer South African dynamic and be able to make our tal- WHITE CROSS TRIUMPHANT RETURN
Abdullah Tbrahim and vocalist Sathima Bea Ben- 32 <Ll Bl il el
jamin, both natives of Capetown, South Africa, liv- SNy : w1y 28 | 25 | MICHAEL CARD  sparrow 1179 (CD) SLEEP SOUND IN JESUS
ing in political exile in New York since 1976. Ibrahim lbrahlm S & Benlamln S WOrkS , )
and Benjamin are husband and wife. Together and 37 12117 | P.LD. FRONTLINE 5078/BENSON (CD) BACK TQ BACK

in ar nd and wife. Together an . A
separately they have created music awash with the pUIse WIth S- Afrlcan currents 38 | 38 | 17 | INTEGRITY’S HOSANNA  INTEGRITY 002/SPARROW (CO) JUBILEE
various emotional undercurrents of expatriation—
. R X i . . WP | THE MARANATHA SINGERS ] / PRAISE 12
loss, defiance, faith, fury, desire. Their homeland is  ents a functional resource and conduit that can cul- 03 TNEWD: A R oy
never far from their hearts. turally and economically benefit all the people of 40 |40 | 9 | THE BROOKLYN TABERNACLE CHOIR  woro 8509/asm () LIVE AGAIN

(CD) Compact disk available. ® Recording Industry Assn. Ot America (RIAA) certification for sales of
500,000 units. & RIAA certification for sales of 1 million units.

SUBSCRIBETO
MUSICIAN MAGAZINE

The perfect complement to Billboard's

weekly music coverage. 12 issues for $16.
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TR CLUB PLAY :[:/¢[,[  12-INCH SINGLES SALES

% Z’ § Q% TITLE Compiled from a national sample of dance club playlists. ARTIST %, ‘Z’ ; 251 TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST

= o] o~ | 2O | LABEL & NUMBER/DISTRIBUTING LABEL [ = ~ | 2O | LABEL & NUMBER/DISTRIBUTING LABEL

* & NO.1 *% NO.1 * %

1 1 1 7 ESCAPADE (REMIX) a&MSP-12352 3 weeks at No. 1 @ JANET JACKSON 1 2 4 6 GET UP! (BEFORE THE NIGHT IS OVER) sBK v-19704 1 week at No. 1 @ TECHNOTRONIC
@ 2 2 7 GET UP! (BEFORE THE NIGHT IS OVER) sBK v-19704 @ TECHNOTRONIC 2 3 9 ALL AROUND THE WORLD ARISTA ADI-9937 @ LISA STANSFIELD
@ 4 [ [ ALL AROUND THE WORLD ARISTA ADP-9937 @ LISA STANSFIELD 3 1 1 13 NO MORE LIES RUTHLESS 0-96521/ATCO ® MICHEL'LE
@ 5 8 5 HEARTBEAT/FREE YOUR BODY VENDETTA VE-17976/A&M SEDUCTION @ 6 — 2 ESCAPADE (REMIX) ag&Mm SP-12352 @ JANET JACKSON

5 3 3 9 TELL ME WHY ARISTA ADI-9918 @ EXPOSE @ 5 15 4 HEARTBEAT/FREE YOUR BODY vENDETTA VE-17976/A&M SEDUCTION

6 7 9 8 GOT TO HAVE YOUR LOVE CAPITOL v-15521 © MANTRONIX FEATURING WONDRESS 6 4 3 14 C’MON AND GET MY LOVE FrRR 886 799-1/POLYGRAM & D-MOB
(@] 12 | 26 | 3 | KEEPITTOGETHER SRe 0-21427/ WARNER BROS. MADONNA (@] 9 110 ] 7 | LamBADAEPcas73130/EPa ® KAOMA

8 6 7 7 TAINTED LOVE EPIC 49 73145/EPA. IMPEDANCE 8 8 11 7 TAINTED LOVE EPIC 49 73145/E.PA. IMPEDANCE

9 8 11 7 GOT TO GET ARISTA ADI-9932 @ LEILA K WITH ROB 'N’' RAZ 9 20 — 2 KEEP IT TOGETHER SIRE 0-21427/WARNER BROS. MADONNA

10 10 14 5 GETTING AWAY WITH IT FACTORY, UK IMPORT ELECTRONIC 14 13 9 EXPRESSION NEXT PLATEAU NP50101W @ SALT-N-PEPA
@ 13 17 4 ROAM REPRISE 0-2144 1 /WARNER BROS. @ THE B-52'S 11 12 12 8 BUDDY TOMMY BOY TB 943 @ DE LA SOUL
12 9 10 8 WHOLE WIDE WORLD (REMIX) Rca 9099-1-RD @ A'ME LORAIN 12 10 8 8 WELCOME TO THE TERRORDOME DEF JAM 44 73135/COLUMBIA * PUBLIC_E;JEAT
@ 32 — 2 TOUCH ME 4TH & B'WAY 501 /ISLAND @ 49ERS 13 13 7 12 OPPOSITES ATTRACT VIRGIN 0-96507 L 4 PAULA ABDUL (DUET WITH THE WILD PAIR).
14 15 19 6 MY LOVE IS RIGHT MCA 23994 SHANA DOUGLAS 14 7 2 12 JAZZIE'S GROOVE VIRGIN 0-96517 @ SOUL 11 SOUL
@ 19 36 3 ROOM AT THE TOP Mca 23964 & ADAM ANT @ 19 23 5 THE HUMPTY DANCE TOMMY BOY T8 944 @ DIGITAL UNDER_GROUND
16 16 23 5 DRESS TO IMPRESS ATLANTIC 0-86246 LIEUTENANT STITCHIE 16 11 [ 12 WHATCHA GONNA DO WITH MY LOVIN' VIRGIN 0-96507 @ INNER CITY
@ 20 33 3 BEACH BUMP SiRE 0-21440/WARNER BROS. BABY FORD @ 24 25 4 ROAM REPRISE 0-21441/WARNER BROS. @ THE B-52'S
30 | 42 3 THE BREEZE MICMAC MIC-534 TWO WITHOUT HATS 18 | 15 5 14 | WALK ON BY NEXT PLATEAUNP50111W & SYBIL
35 | — 2 MOST WANTED D.). INTERNATIONAL 999 FAST EDDIE 19 17 20 7 IT'S GONNA BE ALRIGHT JIVE 1290-1-J0/RCA © RUBY TURNER
20 33 45 3 VULNERABLE ATLANTIC 0-86253 DE DE O’'NEAL 20 16 19 9 YOUR SWEETNESS MOTOWN MOT:4651 @ GOOD GIRLS
* % # POWERPICK & % % 21 | 22 | 21 | 10 | )WANNABE RICH SOLAR 429 74503/EPA. @ CALLOWAY
34 37 4 MOTHERLAND Pow wow pw.454 TRIBAL HOUSE @ 27 33 5 WHERE DO WE GO FROM HERE MOTOWN MOT-4701 STACY LATTISAW WITH JOHNNY GILL
2 21 24 7 LAMBADA EPIC 49 73139/E.PA. @ KAOMA 23 18 18 10 1-2-3/UNDERESTIMATE COLUMBIA 44 73136 ® THE CHIMES
yx} 11 4 10 JAZZIE'S GROOVE VIRGIN 0-96517 @ SOUL Il SOUL 32 41 3 SECRET GARDEN QWEST 0-21459/WARNER BROS. @ QUINCY JONES
38 48 3 00 WHAT YOU WANT/TAKE ME AWAY CUTTING CR-232 2 iN A ROOM 25 25 30 4 GOT TO HAVE YOUR LOVE CAPITOL V-15521 © MANTRONIX FEATURING WONDRESS
25 17 21 7 HEARTBEAT OF LOVE CBS ASSOCIATED 429 73143/E.PA. @ PIA ZADORA 36 42 3 GYRLZ, THEY LOVE ME UPTOWN 24007/MCA @ HEAVY D. & THE BOYZ
26 31 34 4 YOU CAN'T HIDE VENDETTA VE-7033/A&M SHIRLEY LEWIS @ 30 39 3 ROOM AT THE TOPMCA 23964 ® ADAM ANT
27 26 28 6 BITING MY NAILS/THE PHANTOM'S IN THERE ENIGMA V-75225/MUTE RENEGADE SOUNDWAF 40 - 2 BEACH BUMP SIRE 0-21440/WARNER BROS. BABY FORD
28| 27| 3 5 | N YOUR FACE! PANDISC PD-050 FREESTYLE * % * POWERPICK * %
2 | 23 25 5 BURNING THE GROUND/DECADANCE CAPITOL V-15546 © DURAN DURAN 29)| 46 | — 2 GOT TO GET ARISTA AD1-9932 @ LEILA K WITH ROB ‘N’ RAZ.
30 | 18 | 22 6 CHAIN OF FOOLS ATLANTIC 0-86267 RISSE 30)/ 33 | 36 5 MOTHERLAND POw wow pw-454 TRIBAL HOUSE
@ 39 41 3 THE GAS FACE/WORDZ OF WISDOM DEF JAM 44 73121/COLUMBIA @ 3RD BASS 31 26 24 18 GET BUSY Jive 1274-1-JD/RCA ® MR. LEE
@ L 43 | 2 SWEAT BIG BEAT BB-00011 JAY WILLIAMS 32 28 31 6 IN YOUR FACE PANDISC PD-050 FREESTYLE
* & & HOT SHOT DEBUT % w % 33 | 21 | 17 | 15 | LET THE RHYTHM PUMP ATLANTIC 0-86273 DOUG LAZY
33 NEW ) 1 HELLO ATLANTKC 0-86235 @ BELOVED k? 35 32 13 STOMP (MOVE JUMP JACK YOUR BODY) WARNER BROS. 0-21339 & KYZE
3 45 = 2 INSECT ARISTA AD1-9925 BOXCAR @ 45 48 3 SWEAT BIG BEAT BB-00011 JAY WILLIAMS
35 14 5 13 I'LL BE GOOD TO YOU.QWEST 0-21408/WARNER BROS. © QUINCY JONES 36 38 38 4 THE GAS FACE/WORDZ OF WIZDOM DEF JaM 44 73121/COLUMBIA @ 3RD BASS
36) 4 | — 2 I CALLED U/BLACKOUT EPIC 49 73153 LiL LOUIS 3| 4 | 47 3 REMEMBER ... LUMAR MUSIC LM-400 FASCINATION
37 42 46 3 EXPRESSION NEXT PLATEAU NP50101 @ SALT-N-PEPA 38 23 14 10 I'LL BE GOOO TO YOU QWEST 0-21408/WARNER BROS. @ QUINCY JONES
38 22 20 7 YA BA YE SIRE 0-21382/WARNER BROS. OFRAHAZA | 39 37 35 5 OON'T YOU WANT MY LOVE BIG BEAT B8-0010 & JOMANDA
39 29 27 7 BUDOY TOMMY BOY T8 943 @ DE LA SOUL 40 29 22 10 RIGHT FROM THE START REPRISE 0-21280/WARNER BROS. INDIA
40 28 15 8 SET ME FREE D.J. INTERNATIONAL 994 STERLING VOID 41 34 T—_s TELL ME WHY ARISTA ADI-9918 & EXPOSE
aD NEW)D d IT'S ME, CATHY (FOLLOW MY HEART) CURB 011 HUBERT KAH 47 | — 2 WHOLE WIDE WORLD RCA 9099-1-RD @ A'ME LORAIN
NEW ) 1 I'M GOING STRAIGHT TO HEAVEN NETTWERK 74004/IRS. MC 900 FT. JESUS WITH DJ ZERO @ 48 49 3 DANCE WITH ME CUTTING CR-234 CONCEPT OF ONE FEATURING TONY MORAN
43 36 [ 18 12 DON’T YOU WANT MY LOVE BIG BEAT BB-0010 & JOMANDA 44 4] 28 10 TOUCH ME WITH YOUR HEART MICMAC 524 EILEEN FLORES
NEW)D 1 YOU'RE THE ONLY WOMAN VENDETTA VE-7027/A&M THE BRAT PACK ¢5 43 34 6 BURNING THE GROUND/DECADANCE CAPITOL V.15546 @ DURAN DURAN
48 s 2 THE HUMPTY DANCE TOMMY BOY T8 944 @ DIGITAL UNDERGROUND * N K HOT SHOT DEBUT * kK
46 | 40 | 35 | 4 BYE BYE MON COWBOY RCA 9164-1 RD MITSOU 46) | NEW)D 1 LIVING IN OBLIVION EPiC 49 73156 ANYTHING BOX
47 | 41 38 5 LADIES FIRST TOMMY BOY T8 942 @ QUEEN LATIFAH a7 | 42 { 40 5 LADIES FIRST TOMMY BOY T8 942 ® QUEEN LATIFAH
48 24 13 10 WHATCHA GONNA DO WiTH MY LOVIN' VIRGIN 0-96507 @ INNER CITY NEW)D 1 DRESS TO IMPRESS ATLANTIC 0-86246 LIEUTENANT STITCHIE
49 49 o=t 2 WELCOME TO THE TERRORDOME DEF JAM 44 73135/COLUMBIA @ PUBLIC ENEMY 49 50 — 2 ALL OR NOTHING ARiSTA AD1-9924 MILLI VANILLY
50 25 12 12 SUENO LATINO CAPITOL V-15538 SUENO LATINO FEATURING CAROLINA DAMAS 50 31 16 15 TWO TO MAKE IT RIGHT VENDETTA VE-7031/A8M & SEDUCTION

( ) Titles with the greatest sales or club play increase this week. @ Videoclip availability. e Recordin
unless indicated otherwise. ©@Copyright 1990, BPI Communications Inc. Al rights reserved.

g Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch

N ! o

DJ INTERNATIONAL RECORDS
727 W. Randolph St. - Chicago, IL. 60606 USA
Phone: (312) 559-1845 - Fax: (312) 559-0286
Telex: 4932228 HOUSEUI
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Winter Music Meet Should Be Hothed Of Discussion

HELLO: Next week the Fifth Annu-
al Winter Music Conference com-
mences in Fort Lauderdale, Fla. The
five-day event, March 13-17, has
emerged as one of the more impor-
tant conferences in regard to the
dance community, attracting folks
from many sectors, including radio,
retail, DJs, record pools, artists, pro-
ducers, publishers, publications, and
label representatives.

Conferences occasionally tend to
take on an air of uncertainty, with
folks unwilling (not always) to dis-
cuss relevant issues that will help
provide guidance and information for
the future.

Undoubtedly the dance music com-
munity has power, especially now
that dance music is thriving and con-
tinues to prove itself both inside and
outside of the clubs. We would hope
that those in the community utilize
this important gathering to explore
and discuss just where we’re heading
in the next year. Such issues as artist
development and A&R can’t be
stressed enough. The effects of the
CD surge and vinyl deletion on club
music; the ethics surrounding dance
promotion; the influence or lack
thereof of dance-oriented radio, rec-
ord pools; the potential of video; and

the state of remixes and remixing are
all vitally important topics of univer-
sal concern and should not only be ad-
dressed but thoroughly explored.

The only shortfall is that this
year’s agenda does not include a Eu-
ropean focus. Europe has had such a
tremendous effect (and promises to
have much more) that an internation-
al perspective (i.e., licensing, A&R)
would have been of considerable in-
terest in showing potential alterna-
tives to those who are up-and-coming.
There are quite a few newcomers
from all arenas that really need to
know the full 411.

Says conference co-chairman Bill
Kelly, “There’s a whole set of differ-
ent circumstances which surround
the dance community that are chang-
ing very rapidly, such as the CD vs.
vinyl controversy. The role a DJ
plays vs. radio, whether DJs and rec-
ord pools are as viable as they were
in past years are issues we hope will
be explored and dealt with. Aside
from the issues, the enthusiasm for
the conference has been great. Regis-
tration and label involvement is by
far the best in all of our five years.
The artists involved are also of a
much greater caliber.”

The artist showcases scheduled

feature the likes of the Chimes, Pa-
jama Party, Paula Brion, Doug
Lazy, India, K-YZE, Lil Louis,
Cheryl Lynn, and a few promised
surprises—including possible appear-
ances by Liza Minnelli and Donna
Summer. All in all, it is our hope that

TRAX

by Bill Coleman

some meaningful dialog is exchanged
in addition to the sunscreens.

BEATS & PIECES: Jellybean has
reportedly signed his upcoming solo
project featuring guest vocalists with
Atlantic ... UK. outfit Blacksmith
has just pumped up “Expression” by
Salt-N-Pepa. The mixes have appar-
ently renewed the U.K.’s interest in
the track. Incidentally, the talented
trio has produced two tracks on
Caron Wheeler’s forthcoming solo
album and mixed one. Wheeler’s al-
bum is said to include a duet with
Ray Simpson (remember Hind-

Int’l DJs To Wow Growd At Wembley

U.K.-Based DMC Moves 90 Confab Contest To New Site

B BY JIM BESSMAN

NEW YORK—That the DMC 1990
International DJ Convention’s cli-
mactic World DJ Championship Fi-
nals/World DJ Awards spectacular
has graduated from London’s Royal
Albert Hall to the 10,000-capacity
Wembley Arena this year indicates
the growth of the 7-year-old DJ or-
ganization.

Since its inception in February
1983, the U.K.-based web of dance
music DJs—title initials of which
stand for Disco Mix Club—has
amassed 6,000 subscribing DJs in 26
countries. Each member pays the
equivalent of $40 a month to receive
two albums of dance remixes of rec-
ord label releases remixed by DMC
DJs under license through BPI in
the U.K., with DMC assuming all

HOT DANCE
BREAKOUTS

CLUB PLAY
- LIVING IN OBLIVION ANYTHING BOX

. HEAVEN THE CHIMES coLumBia

. GETINTO IT TONY SCOTT NEXT PLATEAU

. YOU'LL NEVER STOP ME FROM
LOVING YOU SONIA cHrysaLis

. DON'T WANNA FALL IN LOVE JANE
CHILD WARNER BROS.

HWN

o

12" SINGLES SALES

. TOUCH ME 49ERS 4TH & B'WAY
. DANGEROUS ROXETTE Emi

1
2
3. YOU CAN'T HIDE SHIRLEY LEWIS
VENDETTA

4

5

L ‘I?AE'LTELTHE CHILDREN M.C. HAMMER
k agAMMER RAIN BELINDA CARLISLE

Breakouts: Titles with future chart potential,

based on club play or sales reported this week.

production and distribution costs.

Additionally, subscribers get a
third monthly album previewing
forthcoming releases, some of
which have not been pressed yet.
There is also the monthly Mix Mag
and DJ World magazines as well as
the weekly Mix Mag Up Date. And,
of course, there is the annual con-
vention March 18-21, which draws
members from around the world,
with many competing for the BBC-
televised March 20 championship
finals.

But it is the two remix disks that

Tony Prince points to as the heart of
the organization, which he founded
and co-directs with wife Christine.

“We guarantee exposure of our
remixes in nightclubs all over the
world,” says Prince. “Our DJ sub-
scribers pay for the remixes, and
you know what DJs are like—they
don’t waste their money!”

That DMC DJs indeed wield influ-
ence is evidenced by the growing

turnout at its award show, especial- |

ly by artists. Prince notes that the
event, which is sponscred by Stan-
(Continued on page 38)

Doing It Properly. Vendetta/A&M duo the Brat Pack adds some finishing
touches to its forthcoming album. The group is currently enjoying club and radio
success with its current single, “You're The Only Woman,” a cover of the
Ambrosia classic. Shown here at Quad Recording Studios in New York are
Patrick Donovan, left, and Ray-Ray Frazier. (Photo: Chris Ross)

sight?) . .. Little Louie Vega is busy
completing a Freestyle Orchestra al-
bum for TVT Records . . . Rumor has
it that Big Audio Dynamite has
called it quits. Founder Mick Jones is
reportedly pursuing a solo endeavor.
The members of remix team T-Coy
have also gone their separate ways
... Frankie Knuckles & Satoshi To-
meii’s follow-up to “Tears” will be
“And I Love You” . .. Cookie Crew is
busy readying its forthcoming album
with a single scheduled for April re-
lease ... Atlantic’s Family Stand
(formerly known as Evon Jeffries &
the Stand) has had its new single,
“Ghetto Heaven,” remixed by Jazzie
B.

TKA have returned to the studio in
preparation of an as-yet-untitled
forthcoming album for Tommy Boy.
The album is reported to feature a
cover of Deodato’s classic “Are You
For Real,” with original vocalist Ca-
mille providing vocal assist. The first
single will be “I Won’t Give Up On
You,” produced by Joey Gardner
and remixed by Shep Pettibone ...
Mike Pickering has been collaborat-
ing with ABC’s Martin Fry . .. Rebel
MC, who has been the featured rap-
per with Double The Trouble (“Just
Keep Rockin’ ”’), is working on a solo
album with the likes of Longsy D and
Smith & Mighty ... “Motherland”

by Tribal House has been retailored
for Cooltempo U.K. by Blackjack.
The new ‘“‘cry freedom’ version
sports excerpts from Nelson Man-
dela speeches ... Deborah Pelton
has been officially named national
promotion manager, retail and mar-
keting, for Warner Bros. She can be
reached at 818-953-3566.

Virgin is readying Soul II Soul’s
“Get A Life” to be backed with *Fair-
play.” Also from the label, expect a
Justin Strauss treatment of Ryuichi

(Continued on next page)

1513 NORTH DETROIT « LOS ANGELES, CA 90046
TEL (213) 876-9807 « FAX (213) 874-MIXX

In The

One Thing

Wherever You Are

You Can Bet There's

In America.

PELLEGRINO PROMOTIONS,INC.

National Marketing & Promotion
1674 Broadway. Suite 5A ¢ N.Y.. NY. 10019 ¢ 212-956-2188 ¢ FAX 212-956-2632
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Happening

STARSOUND LTD.

IMPORT * EXPORT * RETAIL

STARSOUND LTD
YOUR CANADIAN
DANCE MUSIC
CONNECTION

190 Don Park Rd., Unit 16, Markham, Ontario, L3R 2V8
Tel {416) 4707730 Fax (416) 470-7739

WHOLESALE » MAILORDER

(STREETRILL

Rap, Alternative,

House, Reggae,

Soul, Funk, R&B,
Hi-NRG, Worldbeat,
Rock... Distributed

coast-to-coast in

Canada and the
U.S.A.!

Streetsound Magazine is Canada's
International Bance Music Authority!
174 Spadina Ave., Suite 536,
Toronto,ON MST 202
Tel (416) 369-0070 « Fax (416) 369-1702
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YOUR

PACHANGAS OFF!

WITH

La PWS@ BailafAs

LOS ANOS 60

JOE QUIVANO

Y SU CONJUNTO CACHANA

% CD OR CASSETTE % 2 RECORD SET
% 21 LATIN SWING NUMBERS
AVAILABLE AT COLONY RECORDS * B'WAY & 49th ST. N.Y.C.

| would like:
CESTA RECORDS
853 7th AVE. ] O 0O

NEW YORK, NY 10019 o CASSETTE  LP

Enclosed please find my check or money order for $ 1 9.95
$19.95 EACH. POSTAGE INCLUDED FOR THE CONTINENTAL U.S. PLEASE ALLOW 3-4 WEEKS FOR DELIVERY

RECORDS INC. RECORDS INC

Please mail your order to:

Name

Address

City State

CESTA RECORDS

853 7th Ave. New York, NY 1001
A DIVISION OF JOE QUIJANO ORCHESTRAS IN

Zip Code

O

(2}

TRADE SECTORS

® Furnishing, professional amplification,
lighting and light effects
Free b"'s service be“‘-”eeg e Video projector.
Rimﬁ'\? ?%r:ﬂ! ‘,’:ng,",ﬂe o Fire prevention, soundproofing.
entire duration of the  ® Special effects equipment.
exhibifion e Stage props and choreographic material.

Pleose send me information on SIB

Surname First Name
Firm Adress
Town. Country

Please send to: ENTE AUTONOMO FIERA. DI RIMINI
PF. 300 - RIMINI {lioly}
Tel. 0541/782000 - Telex 550844 FIERIM | - Fox 0541/774313

ENTE AUTONOMO %

FIERA Di RIMINI

B DANCE/WINTER MUSIC '90

Hope Springs Eternal For New Label

Warner-WEA Joint Venture Has Transatlantic Reach

BBY DAVID NATHAN

LOS ANGELES—With the ever-in-
creasing number of projects that
are truly transatlantic in nature, the
formation of Eternal Records, a
joint venture between Warner Bros.
Records’ black music division and
the British division of WEA, repre-
sents a development that will un-
doubtedly have a major impact on
dance and black music artists in
both the U.K. and U.S.

The label was originally con-
ceived by Pete Edge, who founded
the successful Cooltempo division
of Chrysalis Records in London in
1984, and Benny Medina, VP of
A&R at Warner Bros. in the U.S,, in
conjunction with Rob Dickins, head
of WEA in the UK. Its purpose is
“to create an entity that will have
independent vision with corporate
growth,” says Medina. “I see the la-
bel like a Sire or Virgin kind of com-
pany. We want to sign talent at an
early state and allow them to grow,
develop. This will definitely be an
artist-oriented label, not a high-
pressured situation for artists. For
instance, we may put out a series of
singles before we ever get to do a
full album on an artist.”

Exemplifying its multinational
nature, the label released a single
late last year on Baltimore-based
vocalist Ultra-Nate, produced by
the Basement Boys and titled “It’s
Over Now.” The single is being re-
leased domestically this month. Oth-
er artists slated for upcoming re-
leases include New York-based sin-
ger/songwriter Danny Madden,
female rapper Monie Love, British
group Stress (whose music is, ac-
cording to Medina, “a mixture of
folk, rock, and R&B”), and house
music artist and producer Darryl
Pandy.

The label will also be working
closely with producer/remixer/ar-
tist Dancin’ Danny D and his Slam

DANGE TRAX

(Continued from preceding page)

Sakameoto’s “You Do Me” featuring
Jill Jones; domestic release of the
hot import “Love On Love” by E-Z
Posse featuring Dr. Mouthquake; a
Paula Abdul dance compilation fea-
turing Pettibone’s mix of “Knocked
Out,” Frankie Foncett’s “Forever
Your Girl,” and Keith Cohen’s “One
Or The Other.” Other possibilities
from Virgin include Inner City’s
“Big Fun” and Julia Fordham’s “Ge-
nius” ... The Chicago alternative
dance club Medusa’s has begun its
own label, called M-Beat! Records. Its
first release will be Rota’s cover of
Kiss’ “Do You Love Me?,” produced
by Marston Daley (Thrill Kill Kult).
Expect other releases by Fade To
Black, Embalm Der Bass, and
Boom! Tribe. Give them a buzz at
312-935-3635.

EAR CANDY: Enjoy the brilliant
jazz and soul-inflected pop of Every-
thing But The Girl. “The Language
Of Life” (Atlantic) soothes with each
listen, especially on the tracks “Take
Me” (penned by Womack & Wo-
mack), “Letting Love Go,” “Meet Me
In The Morning,” and “Driving.”

Jam Productions company. D, who
is the driving force behind his own
successful act D-Mob, remixed
Chaka Khan’s “I'm Every Woman”
for the Warner Bros. “Life Is A
Dance” remix collection that gave
the singer a series of British hits
last year.

As a pioneer in bringing U.S.-

‘We aim to encompass
diverse elernents
of black music’

based acts—mostly East Coast-
based dance and rap artists such as
Adeva, Doug E. Fresh, and Eric B.
& Rakim—to the British market-
place, Edge says that the U.K. has
become ‘““a launching pad, almost
like a test market, for some acts.
Our aim with Eternal is to be able to
sign acts on both sides of the Atlan-
tic and to encompass diverse ele-
ments of black music from rap,
house, and hip-hop to more eclectic
kinds of artists.”

The first joint venture of its kind,
Eternal operates as an independent
label, distributed through WEA in
Britain, with the power to sign acts
directly without consultation or
agreement from Warner in the U.S.
Recording budgets are provided by

WEA, while the label’s general fi-
nancing is handled by Warner. With
the U.S. marketplace becoming
even more receptive to British black
music (Soul IT Soul, Lisa Stansfield,
the Chimes), releases from Eternal
will be released through Warner
Bros. domestically.

Acknowledging that British mar-
ket conditions can result in hit rec-
ords “without significant radio play,
provided you're working the clubs
with a strong specialist promotion
staff,” Edge and U.S.-born, UK. -
based Cynthia Cherry (a former ex-
ecutive with indies Jump Street and
Select Records), who is a key mem-
ber of the Eternal A&R staff, are
looking forward to developing “a
roster that expresses the hybrid na-
ture of much of the new music that
is coming out on both sides of the
Atlantic. We want to be on the
threshold,” says Edge.

The label will also be the U.K.
outlet for selected Warner acts,
such as the Jungle Brothers. “Even-
tually, we want Eternal to have an
extended arm in New York,” says
Medina, who notes that current
Warner East Coast A&R staffers
Dave Shaw and Lisa Morris are al-
ready working closely with him,
Edge, and Cherry. “The whole point
is to have a label that is home for a
creative fusion: new ideas, new mu-
sic, and new artists.”

Tuesday, March 13:

Wednesday, March 14:

4 p.m. REMIXERS/EDITING; Salon D
6 p.m. PUBLISHING; Salon D
10 pm. ARTIST SHOWCASE at Facade

Thursday. March 15

1 p.m. CROSSOVER RADIO; Salon D

4 p.m. ARTISTS; Salon D
5:30 p.m. RAP MUSIC; Salon E

Friday, March 16

1 p.m. PRODUCERS; Salon E

4p.m. OPEN FORUM; Salon E

7:30 p.m. COCKTAILS

8 p.m. AWARDS BANQUET
Saturday, March 17

(Ft. Laud.)
10 p.m. ARTIST SHOWCASE at Deco’s

WINTER MUSIC CONFERENCE 5 AGENDA

Marriott Hotel Marina, Fort Lauderdale, Fla., March 13-17

10 a.m. REGISTRATION open; Atlantic |

1 p.m. REGIONAL DJ PANEL; Atlantic III-1V

3 p.m. MOBILE DISC JOCKEY; Atlantic III-IV

5 p.m. SPINNERS DEMONSTRATION; Atlantic II[-IV
10 p.m. OPENING PARTY and ARTIST SHOWCASE at Joseph’s

10 a.m. REGISTRATION open; Atlantic [
10 a.m. TRADE SHOW EXHIBITS open; Atlantic II-IV
11 a.m. ALTERNATIVE DANCE; salon D

1 p.m. NATIONAL “D.J.” PANEL; Salon E

2:30 p.m. VIDEO VJ/PRODUCTION; Salon D

3 p.m. RETAIL & MARKETING; Salon E

5:30 p.m. CLUBS, BOOKING & ARTIST MANAGEMENT: Salon E
10 pm. NEW ARTIST SHOWCASE at Uncle Charlies [

10 a.m. REGISTRATION open; Atlantic I
10 a.m. TRADE SHOW EXHIBITS open; Atlantic II-1V
11a.m. RECORD POOL DIRECTORS; Salon C
i1 am. ARTIST DEVELOPMENT; Salon E
2:30 p.m. RECORD POOLS & LABELS; Salon E

6 p.m. CHARTS, PUBLICATIONS & TIPSHEETS; Salon D
10.p.m. Exclusive EPIC Showcase at Club Nu

10 am. REGISTRATION open; Atlantic I
10 a.m. TRADE SHOW EXHIBITS open; Atlantic 1I-IV
11 a.m. INDEPENDENT LABELS; Sajon D

2:30 p.m. 12-INCH DANCE PROMOTION; Salon D
10 p.m. ARTIST SHOWCASE at Warsaw
1 p.m. BILLBOARD MAGAZINE BARBECUE/PICNIC at SNYDER PARK

10 p.m. ARTIST SHOWCASE at Strawberry’s
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Like This, Like That. Capitol hosted a party at New York’s Red Zone in honor
of its hot dance compilation, “Black Havana.” Shown here enjoying the
festivities, from left, are DJ Donna Cornell, “Black Havana” artist Ruby Desire
(of Madagascar), a guest, “Black Havana'’ artist K&ith Thompson, and Frank
Murray, national director of club promotion for Capitol. (Photo: Garry
Morgenstein)

Brinton And Macri Manage To Succeed
This Beat’s Working Inks Major Deal With MCA

M BY DAVID NATHAN

LOS ANGELES—As record produc-
ers and remix engineers hire person-
al managers with increasing frequen-
cy, one of the dance music scene’s
true veterans is reaping the henefits
of her vast experience in the field.
Forming This Beat’s Working in
the mid-"80s, originally with Dennis
Wheeler (former in-house promotion
exec at Warner Bros.), the British-
born Jane Brinton worked with a
host of different companies on specif-
ic projects, including the Pointer Sis-
ters’ “Jump’”” and Eurythmics’
“Sweet Dreams.” Brinton estimates
that by the time she finally switched
her focus from promotion to personal
management in 1987, “I'd worked on
about 50 No. 1 records in all, includ-
ing Gloria Gaynor's ‘I Will Survive,’
the Weather Girls’ ‘It’s Raining Men,’

Forthe T

S

ELARC Re

i

presentative or Wholesaler

nearest you, call: 1-800-321-7152

and ‘Borderline’ by Madonna.”

Brinton came to the U.S. in 1970
and began a mobile disco business,
known as Aristocrat Discotheques.
Through years of working in the area
of dance music promotion with a vari-
ety of compunies (including Salsoul
Records, Tom Hayden Promotions,
and CBS Records), as well as acting
as a consultant for such labels as
Epic, Brinton built a solid reputation
for herself.

Her decision to move from working
in independent promotion was
spurred, she says, “after [CBS-TV’s]
‘60 Minutes’ aired a segment on pay-
ola allegations involving independent
promotion companies in 1986 and I
lost all my accounts with the major
labels in one afternoon! Everybody,
across the board, stopped using inde-
pendents, so rather than wait until
the whole furor died down, I decided
to make some changes in direction.”

Brinton launched an ill-fated dance
magazine (“Beat”) designed as a “tip-
sheet for the clubs and radio stations,
like an ‘R&R’ for the duance world.”
But it wasn’t until she joined forces
with Duffy Macri that things took off
with management.

With Macri (who joined This Beat’s
Working in 1987 after working with
producer Mark Berry), Brinton be-
gan her management duties with pro-
ducer/engineer Shep Pettibone, who
approached her to manage him.
“Shep had just come off hit records
with Phyllis Nelson and the Flirts,”
says Brinton, “and he actually came
to me to help him find management. I
started out introducing Shep to labels
as a remixer, and he became very
successful,”

Pettibone has subsequently be-
come one of the company’s major cli-
ents, working with a veritable who's
who of artists on remix projects, in-

cluding Prince, Paula Abdul, Elton
John, Diana Ross, and Paul McCart-
ney.

Brinton says that working as a
manager for producers and engi-
neers is “very different but similar to
managing recording artists. It’s as
time-consuming as dealing with art-
ists, and you’re still dealing with dif-
ferent personalities. We do offer a
personal management service, and
that includes handling negotiations
with labels, creating budgets, and
booking studio time. Managing our
clients makes everything a lot easier
for the companies, too. We're in a sit-
uation where record labels will fre-
quently send us tapes and ask us
which of our clients would be best
suited to remix a project, and they
know we’ll carry it all the way
through from working out the bud-
get to completing the mix.”

Although she and partner Macri
are frequently approached about tak-
ing on artist management, she says
the company has been reluctant to
get involved, noting that, “We are a
small company, with a staff of four,
and we want to be able to maintain
the personal kind of service we give
our clients. We don’t necessarily solic-
it work for the people we work with,
although we do maintain relation-
ships with all the major companies
and we keep the tapes flowing in
here.”

In what she terms a major develop-
ment, MCA Records recently con-
cluded a production deal with This
Beat’s Working that will involve the
company in releasing 12-inch records
under its own logo. The first release
will be by vocalist Lydia Rhodes. Con-
cludes a buoyant Brinton, “The world
of dance music, producing, and re-
mixing is alive and working.”

“Every time I hear the word poli-
ties I see a dollar sign after it.
I’'m more a philosophical person
than a political person. I'm inter-
ested in unity, not divisiveness.”
So says Queens, N.Y., native Jay
Williams, whose presence on
both Billboard’s 12-inch Singles
Sales and Club Play charts is a
result of his inspirational

JAY WILLIAMS

NEW ON THE CHARTS

R&B/club offering, “Sweat.”

One of the hottest house-ori-
ented releases of the season, the
word-of-mouth buzz surround-
ing the anthemic, anti-apartheid
“Sweat” began last fall when a
test pressing fell into the hands
of underground New York DJ
Junior Vasquez of the popular
club Sound Factory. The stores
were besieged with requests,
and WBLS’ Frankie Crocker
eventually placed the eut into his
shift’s heavy rotation.

Produced by Williams and Nel-
son Roman for Big Beat Records
(212-691-8805), “Sweat’s” gospel
inflections provide the perfect
backing to Williams’ four-octave
range, which has received ecriti-
cal acclaim in Newsday and Spin.
Inspirations, such as the legend-
ary nightspot Paradise Garage
and label mate Kraze, have
helped to shape Williams’ street-
suave approach to his music.
Currently performing a select
number of club dates, Williams
is also engaged in preparations
for a forthcoming album debut.

BILL COLEMAN
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ARTIST

DEVELOPMENTS

ROCOCO

The Hottest Medley of 1989
Dance Floor Burners is now
charting on the dance
floars of the USA. Already
an Intemational Hitl
Italo House Mix" b/w
"New House" (76985)
HAVE SOME MANAGEMENT

PERFORMANCE @
High Performance Hits the

Dance Floors with "Party
Jam" (Club Mix /Hip House)
(76983)

LISA’S 'WORLD’ VIEW

Take a gander at Billboard’s Hot
100, Hot Black Singles, Club Play,
and 12-Inch Singles Sales charts and
one distinct common thread you’ll
notice is the presence of 23-year-old
Lisa Stansfield and her across-the-
board international smash “All
Around The World.” Lifted from the
Ansta debut “Affection,” “All” has
succeeded in providing Stansfield
with the ammunition to become an
overnight success.

According to Robert Wieger, di-
rector of artist development at Aris-
ta, “We had hoped to bring Lisa to
top 40 and urban radio simulta-
neously, but urban radio and the
clubs were on the import strong so
we were forced to alter the release
dates in order to capitalize on the
buzz in those marketplaces.”

Besides lending her vocal talents
to Coldcut’s club hit of ’89, “People
Hold On,” the U .K.-based singer
tasted the fruits of America a couple
of years back to no avail as a mem-
ber of the act Blue Zone U.K. with
current producers and co-songwrit-
ers Jan Devaney and Andy Morris.

The group scored a modest hit with

the track “Jackie.”

Of that early endeavor, Stansfield
explains, “I don’t think there will be
another Blue Zone record. We basi-
cally were quite naive and wanted
success at the time. We did things
and compromised musically in order

to have success—which was wrong.
The reason I’'m at the forefront now
is because Ian and Andy want to
produce and write for different peo-
ple. We’ve grown up personally and
musically and approached ‘Affec-
tion’ in a real simplistic way by just
doing it how we felt. We're really
happy with what’s happened.”

As part of the influential British
soul scene that has spawned such
talents as Mica Paris, Soul II Soul,
and the Chimes, Stansfield (who was
raised on Otis Redding, Marvin
Gaye, Diana Ross, and early-"70s
R&B) has experienced no difficulties
being a white performer singing
black music. Says Stansfield, “It’s
really strange and weird for me be-
cause I'm white and I get all these
black guys coming up and saying,
‘Yeah, right on! I always wonder if
people will be upset because I sound
black, but they’ve just been really
positive.”

Says Wieger, “Fortunately the
barriers of color haven’t even en-
tered into the picture. Although it’s
a bit cliché to say, the music really
speaks for itself. It’s our goal to se-
cure Lisa’s presence in both the ur-
ban and pop outlets.” Stansfield has
already been confirmed as a present-
er on this month’s Soul Train Musie
Awards.

The next single has yet to be cho-
sen and Stansfield is tentatively
scheduled to perform a host of se-
lected showcases sometime in May.
Seemingly not shaken by her in-
creased celebrity status worldwide,
Stansfield says, “I'm just really en-

joying it because music is short-lived
and a career is sometimes short-
lived so you've just got to get out of
it what you can and not take it too
seriously.” BILL COLEMAN

JOMANDA: RADIO-READY

Cheri Williams is not concerned that
her group Jomanda has yet to
receive substantial radio airplay.

“Right now, club music is where
rap music used to be in terms of
radio acceptance,” she says. “It’s
very hard to break through on the
air with a real club song. But we’re
patient. Eventually, the music we
make will gain the respect it
deserves.”

Jomanda is already gaining a fair
amount of credibility since its Big
Beat Records debut single, “Make
My Body Rock,” reached the top 10
of Billboard’s Club Play chart last
year, and earned the New Jersey-
based trio three 1990 Dance Music
Award nominations, including best
house record of the year.

Big Beat Records’ director of
promotion Robert Hanning reports
that “Make My Body Rock” sold
approximately 60,000 units without
the support of radio. “I think the
new single, ‘Don’t You Want My
Love, is actually a little more radio-
ready,” he says. “With everyone’s
efforts combined, we can make it an
urban/pop suecess.”

The track has already matched
the success of “Make My Body
Rock” in the clubs, and
Hanning says that growing support

(Continued on next page)

DJ CONVENTION DRAWS CROWDS TO WEMBLEY ARENA

(Continued from page 33)

ton Cartridges, has drawn such
American notables as Whitney
Houston, James Brown, Chaka
Khan, Janet Jackson, Public Ene-
my, and Alexander O’Neal, who has
accepted the organization’s World's
Best Male Vocalist honor.

More exciting than the awards,
perhaps, is the coinciding DJ Cham-
pionship Finals, sponsored by Tech-
nics. As part of a daylong seminar
on March 19, the 26 DJs who have
won their countries’ finals will get
three minutes to show off before
conventioneers. The next night,
eight finalists fight it out for the
coveted championship.

“Each DJ gets six minutes to
make a prick of himself, basically,”
says Prince. “They mix records in
sequence and do a lot of tricks—like
spinning around and standing on

turntables and creating new rhythm
patterns—the more difficult they
make it the more points they get.”

The showmanship aspect of DJ-
ing is further noted by Prince, who
says that club jocks have evolved
into musicians themselves in the
way they key into various percus-
sion patterns, choruses, and verses
while spinning records.

“We’re trying to create an aura of
stardom,” says Prince. “When [
was a kid I wanted to be Elvis and
play guitar, but today kids want to
be scratch DJs and producers. And
with sampling, we're seeing ‘bed-
room mixers’ taking over in Europe,
producing their own versions of rec-
ords.”

Besides sending out its own cus-
tom DJ remixes to its worldwide
subscriber DJ network, DMC also

manages hot remixer/DJs like Brit-
ain’s Dakeyne, whose remix of Ex-
pose’s “Tell Me Why” is a current
hit; Chicago’s DJ Mike ‘“Hitman”
Wilson; and Bruce Forest, formerly
of New York club Better Days and
remixer for the likes of Paul
McCartney and Neneh Cherry. But
DMC’s postconvention priority is to
strengthen its 500-DJ U.S. branch.

“We can offer American record
companies something they don’t
have—instant exposure in every
city and town at no cost whatso-
ever,” says Prince, contrasting his
group with the traditional record
pool.

Prince hopes that a more visible
DMC America will stimulate the de-
velopment of DJs here, that bud-
ding remixers will “get noticed and
become the next Shep Pettibone.”

e Pop Singles/Albumse

*R & B Singles/Albumse
e 12" Singlese
* Rap Singlese
e National Club Promotione

e New York Retail/Radios

BESTPERFORMANCESINC
NATIONAL MARKETING AND PROMOTION

DON'T TAKE A CHANCE WHEN YOUR MARKETING IS THIS IMPORTANT! 19 West 34th Street Suite 1204 New York , NY 10001 212/465-1380 FAX: 212/465-1386
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Radio Stations Find Dance Music Key To Keeping Listeners Tuned

HBY WENDY BLATT

NEW YORK—“Because we know
that staying No. 1 means staying in
touch with the streets, the communi-
ty, and you.” KMEL San Francisco,
whose slogan this is, is hardly unique
in its widespread use of dance pro-
gramming. Now more than ever, all
across the country, keeping in touch
translates into keeping people danc-
ing, whether it’s with countdowns,
mix shows, live club broadcasts, or
proprietary mixes of current records.

Camerol Paul is but one example of
a club DJ who has found a home at
radio. Paul has been at KMEL for
three years, where he does special re-
mixes, two 45-minute taped mix
shows a day, and spins a few hours
on Saturday nights at City Nights for
remote broadcasts.

The club broadecasts, Paul believes,
are good for everyone concerned.
“It's my exposure to the street; the
station gets the live show from a
club; and the club benefits from the
live exposure on the station.”

“It’s that direct contact with the
street that radio really needs now.
Research and sales isn’t always
enough. Sometimes it's that buzz on
the street, the contact through the
clubs and the street DJs, that can
give one station an advantage over

Gettin’ Crazy. Atlantic hip-houser
Doug Lazy, left, and the label’s
national director of dance music, Joey
Carvello, share a big smile recently at
Atlantic’s Valentine’s Day Massacre
Party held at The Tunnel in New York.
Other featured performers for the
evening included De De O’Neal,
Home Boys Only, Pajama Party, and
Julia Santana. (Photo: Chris Ross)

ARTIST DEVELOPMENTS

(Continued from preceding page)

from other sectors, such as BET’s
airing of the video, has begun to
ignite a broader range of acceptance
for the group, and will ultimately
pave the way for the trio’s
upcoming album, “Somebody To
Love Me.”

“Jomanda’s club base is of great
value on a number of levels,” he
says, ‘but we expect this album to
prove that this group has range and
versatility. [t’s going to make them
the Supremes of club music.”

Williams accepts Hanning’s
prediction with a smile. “To have
that kind of success would be
wonderful. But when we started
singing back in 1986, all any of us
wanted was to create music. I think
we're doing that right now;
anything that comes after this is
icing on the cake.” LARRY FLICK

another. Dance music is a constant on
the urban scene. Dance music is so
much a part of the public’s life that
radio has to be in touch to maintain
contact with their audience.”

And the mixes help a station estab-
lish or maintain an identity. “The
changes I make in a record aren’t
subtle,” Paul notes. “The audience is
sophisticated, and they can tell the
difference [between this mix and
what’s available on vinyl]. Special re-
mixes are one of the reasons people
like the sound of the station.”

Such a programming philosophy is

far from unique as the '90s get under
way. In the New York metropolitan
area alone, such stations as Hot 97,
KISS-FM, and WBLS rely heavily on
their dance-mix show programming
by such top spinners as Tony Humph-
ries, Bobby Konders, and Glenn Fris-
cia to maintain their invaluable rela-
tionship with the streets. Club DJs
are finding radio jobs in record num-
bers, as radio has found that clubs
are the place to look for new talent.
At Philadelphia Metro Record Pool
alone, pool director Martin Keown re-
ports that his DJs are responsible for

55 hours a week of dance music pro-
gramming on an aggregate of 11 sta-
tions (eight commercial radio stations
with a variety of formats and three
college stations), two nationally syn-
dicated dance mixes, and a combined
total of approximately 15 special
mixes each week. This includes nine
live remote broadcasts from clubs.
“On top of that,” notes Keown, “we
have two PDs, two music coordina-
tors, and two dance music coordina:
tors. And we expect this to increase
over the next couple of months.”
Philadelphia’s dance programs cov-

er all the bases, from rock on WMMR
and the Thunderstorm (hip-hop) on
Power 99 to the Weekend Dance Par-
ty’s R&R and a live house show.

“The shows are very popular,”
Keown says, “and they’re great test-
ing grounds for the stations to see
how certain records would do on the
air. For that alone, I expect them to
stay around. Dance music is pop you
can dance to; it's easily digestible and
uncomplicated. With pop in a dance-
able form, you're hitting more than
one bird with your stone.”

GET YOUR FEET
OFF THE GROUND
IN EUROPE
- WITH BCM RECORDS!

BCM Records (Germany)
Daimlerstr. 11 - D-4044 Kaarst 2 - Tel. 02101-60040 - Fax 021 01-600422

BCM Records (U.K.) '
Unit 2/Seveft Oaks Way - Orpington/Kent BRS 3SR - Tel. 0689-890749 - Fax 0689-890757
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‘Words & Music’ Column Debuts

Orbison Tribute Benefits Homeless

Suncoast Dome Opens Doors In St. Pete

EBY CHRIS MORRIS

Performance Summit Looks At Tour Costs

Grammy Goers Get Sticker Shock:
Clive Talkin’; Hammer Hits; Milli Mlxup

THE END OF THE INNOCENCE:
“Warning: Explicit Information In-
side,” declared the bold, yellow stick-
er on the folder distributed to artists
backstage at the 32nd annual Gram-
my Awards, Feb. 21 at the Shrine Au-
ditorium in Los Angeles.

Those who took the time to peruse

tthe
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by Thom Duffy

the packet assembled by the Record-
ing Industry Assn. of America
found copies of bills pending in seven
states that would mandate warning
stickers on recordings judged offen-
sive, not by the consumer but by the
government. The packets were part
of an effort by the RIAA, record
companies, and the National Acade-
my of Recording Arts and Sciences
to rally those who essentially can win
or lose this battle for creative free-
dom in popular music—the artists
themselves (Billboard, March 3).

But as the Beat discovered in talks
with performers backstage, it was
difficult on this night for NARAS
and others to mix partying and poli-
ticking. “Somebody threw [a packet]
at me and [ didn’t know what was
happening,” said one Grammy win-
ner, an otherwise politically savvy
performer whose attention was un-
derstandably distracted.

Grammy Lifetime Achievement
honoree Paul McCartney sat com-
fortably on the fence in his backstage
remarks, deploring censorship while
voicing his sincere concerns, as a par-
ent, about offensive material. It was
a position that politely ignored the
fact that pending bills would allow
politicians to usurp value judgments
from parents.

With client Bonnie Raitt pulling
off the startling but deserved sweep
of the night, manager Danny Gold-
berg of Gold Mountain Entertain-
ment was still able to focus on the
lyric-labeling battle ahead. “This was
a helpful step,” he said of the aware-
ness efforts at the Shrine. “I think
it’s beginning to build.” But he ac-
knowledged that “it would probably
take a loss in the state legislatures to
galvanize artists. But when the art-
ists are galvanized, the fans will be
galvanized. And let me tell vou, musi-
cians are a lot more popular in this
country than politicians.”

Kudos to those artists who did
speak out on the threat to pop’s free-
dom of expression—among them,
Raitt, Bruce Hornsby, Bob Carpen-
ter of the Nitty Gritty Dirt Band,
Charles Neville, Young M.C., and

Not A Worthless Evening. Don Henley hoists his Grammy Award for best rock
vocal performance for "The End Of The Innocence.” More Grammy pix on page

46. (Photo: Attila Csupo)

Don Henley.

Henley’s comment, first reported
in these pages last week, goes to the
heart of the issue and bears repeat-
ing here. “This finger-pointing is be-
ing done by people who might, con-
sidering all the troubles and ills that
we have in the world today, better
spend their time taking a good long
look at the state of parenting, and the
state of the education system, and
not wasting their time picking on the
rock’n’roll industry.”

LIMO LOCK: The grandest pre-
Grammy bash was thrown Feb. 20 by
Arista Records prez, Clive Davis, at
the posh Beverly Hills Hotel, where
scores of stars and label execs jostled
for elbow room. Davis used the occa-
sion to showcase Arista’s new inter-
national vocal star Lisa Stansfield

Eight Miles High. Byrds founder
Roger McGuinn joins the Grammy
celebration one night after his signing
to Arista Records was announced by
label president Clive Davis. (Photo:
Attila Csupo)

and to announce the signing by the
label of Ashford & Simpson and
Byrds co-founder Roger McGuinn.
McGuinn also performed, then
worked the packed room—never re-
moving his famed 12-string Ricken-
backer guitar from around his neck.

LIF‘TING THE HAMMER: As klieg
lights swept the sky around the Capi-
tol Records tower in Hollywood, the
label threw a pre-Grammy bash Feb.
20 at the Palace Theater on the other
side of Vine Street for rising rapper
M.C. Hammer, who drew tribute
from, among others in the crowd,
Little Richard. “I like him because
his lyrics are clean; I think he’s uplift-
ing,” declared Mr. Penniman.

PEER SUPPORT: The night’s big-
gest winner drew raves not only
from NARAS members but from her
musical peers as well. “Bonnie Raitt,
alright!” shouted Linda Ronstadt, in-
terrupting her own press interviews
backstage as she caught word of one
of Raitt's four Grammy wins.

WHICH ONE’S MILLI? Who says
today’s bright new acts have an iden-
tity problem? After selling 6 million
copies of their Arista debut and pick-
ing up the Grammy as best new art-
ist, the duo of Milli Vanilli—Rob Pi-
latus and Fabrice Morvan—needed
to introduce themselves by their
proper names to the press backstage.

EAGLES “REUNION" on hold?
Questioned about the endlessly ru-
mored regrouping of his old band,
Don Henley replied backstage, “I'm
not supposed to talk about that.
(:lenn [Frey] is recovering from sur-
gery, so we’ll see. The more I talk
about it, the less likely it is to hap-

LOS ANGELES—This year’s sam-
pling of backstage color from the
Grammys would be incomplete
without Billboard’s Second Annual
“Beaty” Awards—our own contri-
bution to the ever-growing list of
meaningless industry honors. The
envelope, please . ..

CLUMSIEST—WINNER AWARD:
To Lyle Lovett, who, apparently
stunned by his upset win over Rod-
ney Crowell, Randy Travis, and
Clint Black for best male country
vocal performance, dropped his tro-
phy on the stage and broke it.

TOO COOL FOR THE ROOM
Award: To Miles Davis, who snared
a Lifetime Achievement Award and
two '90 Grammys for “Aura,” gave
the best live performance of the
night, and still passed on facing the
press backstage. Look up ‘“‘con-
trary” in your Webster’s—you’ll
find Miles’ picture there.

MOST IMAGINATIVE NEW Cat-
egory Proposal Award: To the
Guardian Angels, who picketed the
ceremony, protesting the nomina-
tions of alleged bigots Guns N’
Roses and Public Enemy. In a flier
handed out at the Shrine, the An-
gels urged the creation of a “Most
Hateful and Offensive Artist” cate-
gory for proponents of “hate rock
and hate rap.” Don’t look for Mike
Greene to bring this one up at the
next NARAS board meeting,
though.

CRESCENT CITY BOOSTER
Award: To Linda Ronstadt, who

Billboard ‘Beaty’ Back

Miles Is Cool, Angels Hot

said that in April she will begin pro-
duction of an A&M solo album by
angel-voiced Aaron Neville, who
shared the best pop duo or group
vocal performance Grammy with
Ronstadt. “I think New Orleans is
about to have a big resurgence—
it's a gold mine,” Ronstadt said. We
conceur.

GOOD GRAMMAR AWARD: To
Paul McCartney, who reminisced
about hearing Ray Charles’
“What'd I Say” and called it “What
Did I Say.” Hey, Paul, remember
that Fats Domino hit, “Isn’t That
A Shame?”

SHAMELESS SELF-Promotion
Award: To Sam Kinison, who
blithely deflected reporters’ ques-
tions about album labeling bills—
which would make the comic’s
XXX-rated records a prime target
for retail suppression—in favor of
hyping his upcoming album. Smell
the coffee, Sam.

WORST-PROPHET AWARD: To
John Lee Hooker, the 72-year-old
bluesman who, when wished good
luck outside the Shrine before he
scored the best traditional blues
Grammy (shared with Bonnie
Raitt), replied, “I'll need it.” Wrong,
big fella.

WE MISSED THIS AWARD: Dan
Zanes, lead singer for the fine but
underappreciated Boston group the
Del Fuegos, joked at BMG’s post-
awards get-together, “Did you see
them give us the award for most
overlooked band of the year? Fifth

1131

year in a row!

"

pen.

REUNION REDUX: McCartney
fielded his own expected regrouping
questions, revealing that he does
hope to work in the near future with
George Harrison and Ringo Starr
on music for an upcoming Beatles
documentary. “I'll see how things
progress from there,” he said.

DO AS T SAY, NOT AS I DO:
“Somebody really caved in” on the
DAT issue, said George Massenburg,
winner of the Grammy for best-engi-
neered recording. Massenburg ex-
pressed the opinion that, by allowing
DAT recorders to be sold in the U.S.,
even with anti-copying chips, the in-
dustry was “writing off the right to
protect our recordings.” Then Mas-
senburg acknowledged modifying his
own DAT deck to record CDs.

FAMILY AFFAIR: First BeBe Win-
ans took home the Grammy for best
female gospel performance and
brother CeCe Winans picked up the
trophy for best male gospel perfor-
mance. Then Daniel Winans took the
Grammy for best gospel perfor-
mance by a choir, and quipped: “The
good news is we're having kids; so
the tradition will continue.”

IDOL CHATTER: At WEA's post-
Grammy bash at Chasen’s, director
Oliver Stone told the Beat that, one
way or the other, Billy Idol will take
arole of some kind in his forthcoming

feature about the Doors; the size of
the part will depend on the speed of
the singer’s recovery from his recent
motorcycle accident. Idol was origi-
nally cast in one of the leading roles,
as Jim Morrison’s pal Tom Baker.
Stone was joined at the WEA party
by Danny Sugerman, author of the
Morrison bio “No One Here Gets Out
Alive” and his own Doors-days mem-
oir, *“Wonderland Avenue,” newly
published in paperback.

INTO THE NIGHT: As the post-
Grammy celebrations passed the mid-
night hour, participants attending
bashes for at least two labels—WEA
and MCA—might have noticed the
cassette boxes and album flats of ti-
tles by artists like Madonna, Bobby
Brown, and Jody Watley lying
about. Each was plastered with yel-
low “WARNING: PARENTAL AD-
VISORY" labels, similar to those pro-
posed by pending state bills. The
mock stickers branded those albums
as describing, advocating, or encour-
aging “sodomy, suicide, incest, besti-
ality, sadomasochism, adultery,” and
S0 on, with no distinctions made, as
the real stickers would. Label execs
distributed the product as part of the
night’s awareness effort. For unless
the artists, managers, and execs in
attendance get their act together,
pop music’s creative community will
truly find that the party is over.

Assistance in preparing this col-
umn was provided by Chris Morris.
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Raitt Stars At Orhison Show

$500,000 Raised For Homeless

W BY CHRIS MORRIS

LOS ANGELES—A surprise appear-
ance by Bob Dylan and the first per-
formance by Bonnie Raitt since her
Grammy Awards triumph highlight-
ed a sold-out all-star benefit tribute to
Roy Orbison Feb. 24 at the Universal
Amphitheatre in Universal City, Calif.

The 3Y,-hour concert, sponsored by
Royal Crown Cola Co. and taped for a
cable special to be aired by Showtime,
raised an estimated $500,000 for the
Shelter Partnership and the National
Coalition for the Homeless. (The fig-
ure excludes proceeds from show
merchandising and money contribut-
ed through a toll-free hot line.) Bar-
bara Orbison, the singer’'s widow,
was one of the show’s co-executive
producers.

Dylan, who sang with Orbison on
the 1988 album “The Traveling Wil-
burys,” sauntered casually on stage
to deafening applause near the pro-
gram’s end, joining the regrouped
Byrds—Roger McGuinn, David Cros-
by, and Chris Hillman—on “Mr. Tam-
bourine Man” and “He Was A Friend
Of Mine.”

Raitt was greeted with a standing
ovation when she joined blues great
John Lee Hooker to perform their
Grammy-winning duet “I'm In The
Mood.” She returned to the stage
twice, performing a cover of Orbi-
son’s rocker “Candy Man” and join-
ing an ad hoe distaff band—including
k.d. lang, Emmylou Harris, Wendy &
Lisa, Tina Weymouth, Cindy Bullens,
and Debbi Peterson of the Bangles—
for “Pretty Woman.”

The evening began with actor
Dean Stockwell recreating his un-
nerving pantomime of Orbison’s “In
Dreams” from the film “Blue Vel-
vet.”

A broad cross-section of rock, pop,
country, and blues performers paid
homage to the late rock 'n’ roll titan,
backed by two house bands—the
TCB Band, which included Elvis
Presley band vets James Burton,
Glen D. Hardin, Jerry Scheff, and
Ronnie Tutt, and Was (Not Was), di-
rected by Was brother Don Fagenson
and augmented for the night by such
players as Al Kooper, Kenny Aron-
off, Pete Anderson, Dave Alvin, and
Max Weinberg.

Versions of Orbison’s tremulous
ballads provided the night with its
big show-stopping moments. Benny
Mardones turned in a striking cover
of “Running Scared,” while k.d. lang
brought the house to its feet with
“Cryin’ ” (which won a posthumous
Grammy for Orbison in 1989 for his
'88 duet recording of it with lang).

A number of the evening’s guests
recaptured Orbison’s rockabilly roots
with spirited performances of his Sun
Records classics: John Fogerty
(*‘Ooby Dooby”), the Stray Cats
(“Rock House””), NRBQ (“Chicken-
hearted”), Dwight Yoakam (‘‘Clau-
dette”), and, via videotape, Sun col-
league Johnny Cash (“Go, Go, Go”).

Perhaps the biggest ovation of the
night was reserved for bluesman
B.B. King, who stirred the crowd
with his own “The Thrill Is Gone.”

Other notables who performed

(Continued on page 44)

H BY ERIC SNIDER

ST. PETERSBURG, Fla.—The
newly opened Florida Suncoast
Dome in downtown St. Petersburg
could provide the missing spoke in
Tampa Bay’s concert venue wheel.

The Tampa Bay metro area—a
top 20 market of more than 2 mil-
lion people, composed of Tampa, St.
Petersburg, Clearwater, and sur-
rounding areas—boasts three
classy performing arts centers. But
its next biggest arena, the Tampa
Sun Dome, holds just more than
11,000. As a result, arena tours by
Prince, Bon Jovi, and others have
bypassed the market in recent
years.

Tha is likely to change with the
advent of the Suncoast Dome, a
domed stadium earmarked for ma-
jor-league baseball that features
several concert configurations. Ac-
cording to management, the princi-
pal arena setup holds 18,400, which
can be scaled down to 11,506 or en-
larged to 32,400, using movable
seating platforms and curtain parti-
tions.

Maximum stadium capacity for
concerts is approximately 50,000.

The Suncoast Dome’s grand
opening featured Kenny Rogers
March 3; Billy Joel performs Tues-

New Suncoast Dome To Vie I
For Piece Of Fla. Touring Pie

day (6). Joel will play a scaled-down
stadium setup holding about 37,000.
The only other concert announced
for the new hall is a New Kids On
The Block date Aug. 11. The Sun-
coast Dome recently came up short
in a bid to lure the Paul McCartney
tour that will play the larger Tampa
Stadium April 12.

The Suncoast Dome could com-
plete a Florida tour routing of
15,000-plus-capacity buildings that
now includes splashy new arenas in
Orlando and Miami. ‘“We should in-
crease Florida’s tour potential by al-
lowing an additional tour stop,”
says assistant manager and book-
ing contact Robert Rose. “It defi-
nitely increases the potential for
larger shows in this market.”

The state price tag of the city-
owned facility is $110 million. It is
managed by Kansas City-based
Russ Cline & Associates, which was
subcontracted by St. Petersburg’s
master developer, Bay Plaza Com-
panies.

On-site GM is Jerry Oliver, for-
mer assistant coach of the Indiana
Pacers and, more recently, GM of
the Hoosier Dome. “We can only
hope the same thing happens here
as in Indianapolis,” Oliver says,
“where the Hoosier Dome was so0
effective in revitalizing the city.”

—
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ARTIST
DEVELOPMENTS

BABYLON GOES BANG

Unlike the road followed by many
California bands, Babylon A.D. was
signed without once playing a Hol-
lywood club. Instead, the Bay area
quintet perfected its craft before a
local following, and that’s where
Arista Records West Coast A&R di-
rector Randy Gerston found it.

“It was in March 1987,” he re-
calls, “at Niles Station in Fremont.
What caught my attention was
their energy, seriousness, and
working attitude.”

Vocalist Derek Davis formed
Babylon A.D. in December 1985
with drummer Jamey Pacheco.
They later added guitarists Ron
Freschi, Danny Delarosa, and bass-
ist Robb Reid.

“When Gerston entered the pic-
ture,” says Davis, “he came back
once a month for over six months.
We worked on material, lyrics, gigs.
In April 1988, Clive Davis came to
see us and luckily said, “‘Welcome to
the family.””

By the time “Babylon A.D.” was
released in October 1989, the band
had already toured the U.S. and is
now on its fourth swing across the
country as Arista works the single
“Bang Go The Bells” at radio. “The
plan was to wait until after the
Christmas rush to release it and to
let the big guns like Aerosmith and
Motley Crue get their records out
first so we could get some spot-
light,” says Davis. The plan is
working well; the band’s disk is
climbing the Top Pop Albums chart
with a bullet.

“Babylon A.D. is Arista’s first
hard rock signing in six or seven
years,” Gerston says. “The great
upside is that when these bands hit,
they hit big. I never thought of do-
ing a developmental deal. We just
signed. All the developing was done
outside of signing, and it’s remark-
able that such a relationship devel-
oped between the band, manage-
ment, and myself.

“It’s not a planned marketing
thing. They are a reality-based band
who can create a long career be-
cause trend-based bands come and
g0 like the wind. This is straight-
ahead rock’n’roll, much more "70s-
influenced, which is when the genre
began. The sound is timeless.”

ELIANNE HALBERSBERG

CAMERON JOINS NARADA
With its release of the album “Mil
Amores” by progressive jazz
violinist Doug Cameron, the new
age Narada Records label isn’t so
much adding jazz to its repertoire,
as expanding. “We’d rather position
it as the new age umbrella
expanding,” says Bob Reitman, GM
of the Milwaukee-based label.

Reitman, who works from
Narada’s Los Angeles office, notes
the new age genre “has established
itself quickly, significantly, and
permanently at radio and retail.”
Including “Mil Amores” in the new
age niche, he says, shows that
“new age is more than noodling at
the high end of the piano. We want
to attract more people to the
genre.”

“Mil Amores” exhibits the lyrical,
often Latin-flavored style of
Cameron, who released two
previous albums on the Spindletop

Rising Tour Gosts Are The
Focus At Performance Meet

B BY THOM DUFFY

PALM SPRINGS, Calif —Rising con-
cert tour costs captured the attention
of a cross section of the touring in-
dustry attending the Performance
Magazine Summit Feb. 15-18, with
agents, managers, promoters, pro-
duction companies, and building oper-
ators all returning to the bottom-line
topie in three days of panel discus-
sions here.

At the club level, rising artist guar-
antees have made it increasingly dif-
ficult for showcase rooms to thrive,
says Al Porkolab of Casablanca Pro-
ductions, which runs Bogarts in Cin-
cinnati. “Baby acts today have 10
people on the road,” he said. “But
they’re out there to showcase. The
bottom line is they need to get out
and develop a base.”

Like other showcase venues na-
tionwide, Bogarts has expanded its
capacity and opened its doors for un-
derage shows. These steps, along
with luring corporate sponsorship to
the club level, were cited as key to
the success of small venues.

At the theater and arena level, tour
production suppliers—sound and
lighting companies—acknowledged
the cost spiral driven by artists al-
ways seeking the latest and fanciest
equipment, available. “Toys or tools,
depending on your point of view,”

quipped Mark Gander of JBL.

The sound and light suppliers, as
well as tour managers, noted the im-
portance of geographically logical
tour routings to restrain costs. “The
first place to control tour costs is in
the booking process,” said J. Patrick
Stansfield, who served as a road man-
ager in the '70s with the Rolling
Stones, Bob Dylan, and Santana,
among others.

Agents countered that building
availability problems often dictated
costly “dartboard” tour routes.

As each aspect of the tour cost pic-
ture was examined, Michael Rowe,
executive director of the Meadow-
lands Arena and Giants Stadium in
New Jersey, noted how some touring
artists were increasing their talent
prices at the expense of buildings and
promoters.

“They’re keeping their image high
by keeping ticket prices somewhat
reasonable,” said Rowe. “All they do
is force the expense down some-
where else.”

Renowned promoter Bill Graham
concurred. “The act decides what
they charge,” he said. “And if you, as
a promoter, won’t give them their
price, the next guy will. We may
think 28 or 30 bucks [per ticket] is too
much to pay an artist, but the next
promoter will do it if they want the
business.”

label. He is hardly a newcomer,
however. Cameron’s credits include
work wtih the Gregg Allman band,
Latin funksters Mandrill, Doc
Severinsen’s Xebron, and numerous
sessions.

He signed with Narada, he says,
because the label “exhibited a
strong interest in jazz. I thought I'd
get more support from them than
from a label already filled with jazz
artists.”

Cameron performed at this year’s
Gavin Convention and a tour is
planned with Narada guitarist Ralf
Ilenberger for May and June.
Currently, says Reitman, Cameron
is part of a three-artist “spring
restocking program,” in which
purchasers of the “Mil Amores”
compact disk (and CDs by
Illenberger and David Arkenstone)
receive a free nine-cut sampler
cassette of Narada's first 1990
releases. MOIRA MCCORMICK

THE YAMP'S VISION

Despite the demise of Uni Records,
Transvision Vamp is ready for an-
other 2o at pop stardom in the U.S,,
this time under the MCA imprint,
with “Velveteen.”

“It’s a shame that Uni went down
the drain so fast,” says front wom-
an Wendy James, “because there
were brave new ideas in that com-
pany.” But life at the parent compa-
ny is not that much different. “In
actual fact, the main guy we
worked with at Uni, Bill Bennett, is
now our A&R man at MCA.”

“Velveteen” entered the British
charts at No. 1 .and sold 1 million
copies in the U.K. alone, but so far
the Vamp has had limited success
i the U.S. “It’s good for us, within
the record company, to have that
base in the rest of the world,” says
James. “Being an American compa-
ny, they’re kind of forced to work
us, because the rest of the world is

buying us.” The band’s U.S. strate-
gy is simple. “We’ll just keep re-
leasing material, and no matter how
slowly, we will grow to the point
where we're on CHR. Rock stations
say we’re too pop and pop stations
say we're too rock. One of these
days we’ll write a tune that they all
agree on.”

The band starts an 18-month tour
this month, arriving in the U.S. in
early "91. “It really is a world
tour,” says James, “including the
Eastern Bloc and Russia. In Eu-
rope, Australia, New Zealand, and
the U.K. we play to 10,000 a night.
Here I'd hope to get up to 2,000-
3,000. Given a year’s worth of pro-
motion, no mater how small the ra-
dio support, you'd think we'd be
able to move up to 2,000. And we’ll
headline it ourselves. We’ve never
supported anybody and we're not
going to now.” WENDY BLATT
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TALENT
IN ACTION

TAKE 6
NEW YORK VOICES
Carnegie Hall, New York

AFTER IMPATIENTLY clapping
down a silly opening tape of endorse-
ments for musical colleagues, the au-
dience at this recent Carnegie Hall
performance warmly welcomed Take
6, the Grammy-winning gospel group
that never stops improving on its pol-
ished, stage-savvy act.

With the exception of renditions of
“Take Me Out To The Ball Game,”
“The Star-Spangled Banner,” and the
theme from “Murphy Brown,” the
sextet’s material was entirely gospel-
rooted. Yet, throughout, the group
members took pains to combine piety,
in frequent remarks about their
faith, with antics and irreverence.

Twice the group members made
fine use of Carnegie’s grand piano.
Otherwise, their voices were the
band, creating the sounds of bass,
horns, etc. And the technique was
consistently displayed to perfection.

The snazzy New York Voices, with
their usual drums, bass, and key-
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board backing, opened the bill after a
hometown welcome. They strutted
through six familiar pieces from their
current GRP album and live reper-
toire, encoring with an intricate and
superb arrangement of Aretha
Franklin’s “Chain Of Fools,” which
earned them a standing ovation.

The audio was quirky. When the
group’s accompaniment was acous-
tic, the quintet sounded mellow and
angelic; when it was electronic, their
voices were overpowered. But, over-
all, their performance was charismat-
ic and earthy and the interaction
among the singers, band members,
and their audience made the show
truly enjoyable.

DIANE PATRICK

FRANK MORGAN
Regattabar, Cambridge, Mass.

A FEW SWINGS through ‘“Mood
Indigo,” alto saxophonist Frank Mor-
gan’s masterwork on Antilles, tells
you how a lifetime of playing can
lead to some deeply personal discov-
eries and how the commonplace can
become rarefied in the right hands.
The same notions were put forward
at Morgan’s March 16 gig here. With
a quartet of bassist Cecil McBee,
drummer Kenny Washington, and pi-
anist Benny Green, the saxist
screwed around with bebop’s knotty
tenets—extending them, twisting
them, whatever the need might be to
cast them anew.

And new they sound. The off-the-
cuff feel to Morgan’s fleet fingerings
belies a predetermined order, but the
way he links together his locomotive
trills is daunting. It sounds like the
work of a cunning modernist.

At 56, with a score of life experi-
ences behind him, from addiction to
imprisonment, Morgan has recovered
and returned as one of our most re-
sourceful improvisers. Though they
carry the surprise of ideas pulled out
of the air, there is nothing indiscrimi-
nate about his dodgy fancies; the gor-
geous capriciousness that gives his

cou
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work excitement is in the service of
impeccable logic. So bebop staples
like “Night In Tunisia” were full-tilt
personalizations, rife with phrase-to-
phrase dynamics. More modern
works like Wayne Shorter’s “Foot-
prints” came off like abstract gems.
Credit the arrangements; without a
doubt, the group turned all corners
together, communicating superbly.
That makes Morgan, who is surely at
the peak of his game, a damn clever
band leader. We could stand a few
more like him. JIM MACNIE

KYLIE MINDGUE
Sydney Entertainment Center
Sydney, Australia

IT COULD NOT be said that Kylie
Minogue has rushed to the concert
stage unprepared. Indeed, her debut
tour opened in Brisbane days after
she scored her ninth consecutive UK.
top 10 hit. With a daunting level of
Australian cynicism to overcome, the
22-year-old presented herself to
12,500 loudly devoted followers in the
company of no less than 15 other per-
formers: a vocal trio known as Ten
Wedge, four extremely athletic danc-
ers, and an eight-piece band.

Although, for this audience, she
probably could have done no wrong,
she tried awfully hard to do every-
thing right; and she mostly succeed-
ed.

From the striking opening jazz-
style dance sequence, Minogue per-
formed with purpose and enthusi-
asm, offering far more substance
than might reasonably be expected
from a “pop sensation.” Bringing her
acting experience to bear, she came
over as coquettishly appealing and
confident, moving from one slick
piece of choreography to another.

Dressed initially in a black Casey
Jones the Engineer outfit, the young
star surged into “The Locomotion”
and went on, with two costume
changes, to deliver every one of her
international hits.

She maintained the pace with a few
well-chosen covers, such as “Tears
On My Pillow,” from her new U.S.
Geffen album, “Enjoy Yourself.” The
tempo really only dropped with the
slow ballad “Tell Tale Signs.” This
song came closest to giving away her
relative inexperience as both a singer
and concert performer. Otherwise,
her voice was up to the task.

As a pop concert, Kylie Minogue’s
performance was, like her records,
crisp, fast, glossy fun. She certainly
has nothing to fear in taking this
show to Europe and the U.S.

GLENN A. BAKER

ORBISON TRIBUTE A HIT

(Continued from page 41)

during the highly consistent and en-
tertaining tribute included Booker T.
Jones, Levon Helm, Harry Dean
Stanton, Joe Ely, Ricky Skaggs, Gary
Busey, Larry Gatlin, Patrick Swayze,
John Hiatt, Foster & Lloyd, Iggy
Pop, Syd Straw, Michael McDonald,
and members of Talking Heads (per-
forming as “The Shrunken Heads”).
Pete Townshend contributed a video-
taped tribute.

The night concluded with an all-
hands-on-deck version of “Only The
Lonely,” led by Gatlin.

%@ BOXSCOR

TOP CONCERT
AMUSEMENT BUSINESS®
Attendance
ARTIST(S) Venue Date(s) Tuckel Price(s) Capacity Promoter
BILLYJOEL Palace of Feb. 8.9 & $1,879,628 83,539 Cellar Door Prods.
Auburn Hills 22-23 $22.50 sellout
Auburn Hills,
Mich,
ANDREW DiCE CLAY Madison Square feb. 21.22 $882 700 35,308 Ron Delsener
Garden Center $25 sellout Enterprises
New York
PAUL McCARTNEY Market Square Feb. 14-15 $873,525 30,650 Sunshine
Arena $28.50 setlout Promotions
Indianapolis
BILLY JOEL Market Square Feb. 18-19 $762,165 33874 Sunshine
Arena $22.50 setlout Promotions
Indianapolis
MOTLEY CRUE Great Western Feb. 12-13 $570,900 30,498 Avalon Attractions
FASTER PUSSYCAT Forum $20 sellout
Inglewood, Calif.
BILLY JOEL Rupp Arena, Feb. 16 $364,185 16,186 Sunshine
Lexington $22.50 seflout Promotions
Center
Lexington, Ky.
NEW KIDS ON THE BLOCK Miami Arena Feb. 20 $311,003 15,747 Cellar Door Prods.
SWEET SENATION Miami $19.75 seflout
BOBBY ROSS AVILA
MOTLEY CRUE ARCO Arena Feb. 19 $300,153 16,079 Bill Graham
FASTER PUSSYCAT Sacramento, $22/%$20/$18.50 sellout Presents
Calif.
NEW KIDS ON THE BLOCX QOrlando Feb. 24 $282,770 14,855 Fantasma Prods.
SWEET SENSATION Centroplex $19.50 sellout
808BY ROSS AVILA Orlando, Fla.
PERFECT GENTLEMEN
MOTLEY CRUE Long Beach Feb. 15 $252,020 13,546 Avalon Attractions
FASTER PUSSYCAT Convention & $20 sellout
Entertainment
Center
Long Beach,
Calif.
RUSH Miami Arena Feb. 22 $245,662 13,541 Fantasma Prods.
MR. BIG Miami, Fla. $18.50 seflout
TOM PETTY & THE Met Center Feb. 20 $244,013 12,609 Jam Prods.
HEARTBREAKERS Bloomington, $19.50/$18.50 seflout Company 7
LENNY KRAVITZ Minn.
RUSH Orlando Feb. 23 $220,650 12,156 Fantasma Prods.
MR. BIG | Centroplex $18.50 setiout
Orlando, Fla.
TEARS FOR FEARS Meadowlands Feb. 18 $220,066 12329 Metropolitan
DEBBIE HARRY Arena $20/$18.50 14,593 Entertainment
East Rutherford,
NJ.
MOTLEY CRUE Qakland- Feb. 16-17 $207,520 25,191 Bill Graham
FASTER PUSSYCAT Alameda County $22/$21/$19.50 29,000 Presents
Coliseum seflout
Qakland, Calif.
MOTLEY CRUE San Diego Feb. 11 $204,536 11,698 Avalon Attractions
FASTER PUSSYCAT Sports Arena $18.50 seftout
San Diego, Calif.
NEW KIDS ON THE BLOCK Sun Dome Feb. 23 $202,098 10,681 Fantasma Prods.
SWEET SENSATION Univ. of South $19.50 sellout
BOBBY ROSS AVILA Florida
PERFECT GENTLEMEN Tampa, Fla.
LAURIE ANDERSON Wiltern Theatre Feb. 11-14 $196,801 3,800 Bill Graham
Los Angeles $22.50 sellout Presents
Avalon Attractions
TOM PETTY & THE Patriot Center feb. 4 $196,513 10,129 Cellar Door Prods.
HEARTBREAKERS George Mason $19.50 seliout
LENNY KRAVITZ Univ.
Fairtax, va.
CONWAY TWITTY/MERLE Patriot Center Feb. 24 $192.477 9878 Jayson Promotions
HAGGARD/GEORGE JONES George Mason $20.50 sellout
Univ.
Fairfax, va.
THE MAGIC OF DAVID Qvens fFeb. 17-18 $179,103 9,406 Diamond Butlett
COPPERFIELD Auditorium, $19.50 12,4%
Charlotte
Coliseum
Charlotte, N.C.
MOTLEY CRUE Selland Arena, Feb. 20 $177.399 10,000 Avalon Attractions
FASTER PUSSYCAT Fresno $18.50/$17.50 seflout
Convention
Center
Fresno, Calif.
TOM PETTY & THE The Kiel Feb. 25 $175,472 9,926 Contemporary
HEARTBREAKERS St. Louis $18.50 sellout Prods.
LENNY KRAVITZ
WHITESNAKE Richfield Feb. 20 $173,052 9,296 Belkin Prods.
KIX Coliseum $19.50/$18.50 16,000
Richfield, Ohio
WHITESNAKE Cincinnati Feb. 23 $170,552 9219 Sunshine
KiX Riverfront $18.50 9,500 Promotions
Coliseum
Cincinnati

Copyrighted and compiled by Amusement Business, a publication of BPI Communications, Inc. No
part of this publication may be reproduced, stored in any retrieval system or transmitted in any
form without prior written permission from the publisher. Boxscores should be submitted each
Tuesday to: Desi Smith, Nashville. Phone: (615)-321-4276, Fax: (615)-327-1575. For research
information and pricing, call Laura Stroh, (615)-321-4254,
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M BY IRV LICHTMAN

WORDS & MUSIC represents Bill-
board’s formal return to music
publishing coverage. Of course,
Billboard has always maintained a
strong editorial presence in this vi-
tal sector of the music business.
We have, for instance, fully docu-
mented the incredible buyout
binge that started in the mid-'80s.
The return, however, of a music
publishing “home” in Billboard
has been long overdue.

This column will be broad in
scope, covering acquisitions, per-
sonnel changes, legislative devel-
opments, and other news of impor-
tance to the music publishing
world. We also hope to document
the important role publishers play
in the development of new artist/
writers and how they interact with
record companies as part of that
process.

After all, a music publisher long
ago said it best:
“It all starts
with a song!” So
let’s start!

THE BIG
Plunge? The bil-
lionaire Pritzker
family of Chicago now has a mod-
est stake in the music publishing
business via the Billy Meshel-
managed All-Nations Music-Mu-
sic Of The World in Los Angeles.
By dint of its financial resources,
it could, of course, became a
mighty potent factor. One big cat-
alog buy could do it. The family, in
fact, has more than a passing in-
terest in acquiring Berry Gordy’s
Jobete Music, with its collection
of Motown gems. The best offer
so far is said to be that of Chuck
Kaye’s Windswept Pacific, whose
parent company is the Japanese
giant entertainment conglomerate
Fujisankei. Apparently, Gordy
said no to $165 million. The
Pritzkers are taking a very close
look at Jobete for what is presum-
ably a lot more. And, despite its
continuing efforts, the EMI and
Michael Jackson partnership to
buy Jobete has not hit paydirt.

BIG LITTLE DEAL: It’s not
among the ranks of super oldline
publishers, but World Music/Re-
public Music, the music publish-
ing companies owned by the late
band leader Sammy Kaye, have a
nice selection of evergreens. The
catalogs have just been sold to
Music Sales, the New York-based
music publisher/print company.
Copyrights include “It’s The Talk
Of The Town,”” ““There Is No
Greater Love,” “Under A Blanket
Of Blue,” “Hold Me,” and the
song that helped keep up British
morale during World War II,
“We'll Meet Again.” The price was
not revealed.

A TALENT TO ENCOURAGE:
Bernice Cohen was a special mem-
ber of the ASCAP team in New
York. Many knew her as the direc-
tor of the society’s pop awards pan-

Words &-Musm

Pritzkers Ponder Johete Buy:;
World/Republic Catalogs Sold

el. But she had a special enthusiasm
for the musical theater, passing on
her joy of the craft to young stu-
dents of the ASCAP Musical The-
atre Workshop, which she directed
following its establishment in 1979.
Composer Charles Strouse usually
leads the Workshop along with a
knowledgeable panel. He knows
how to dissect a student’s song as-
signment with authority and a sen-
sitive ability to encourage the nov-
ice to try again. And, although Ber-
nice didn’t instruct, members of the
Workshop also knew that their ef-
forts found in Bernice, a lyricist
herself, the support of someone
who loved what they aspired to.
Bernice, who joined ASCAP in 1949,
died of cancer on Feb. 5.

SIGNINGS: The BMI publishing
affiliate of All Nations Music—
Music Of The World—has made
two co-publishing deals. One is with
writer/producer Dean Grant and
his Sir Grant
Music. Grant
has produced or
written for Ma-
donna, Anita
Baker, Peabo
Bryson, the
Whispers, Ves-
ter Williams, and Melba Moore.
The other is writer Joe Ericksen,
through his Garlic Gulch Music.
He previously penned for Mighty
Three Music, including songs cut
by Kenny G, Donna Summer, and
Main Ingredient . .. Island Music,
through its film/TV unit, has
signed Barry Goldberg, a founding
member of Electric Flag. Gold-
berg’s material has been recorded
by Gladys Knight, Rod Stewart,
Percy Sledge, and Joe Cocker,
among others. He has also done a
lot of film scores and is now finish-
ing the new Dennis Hopper film,
“Flashback” (Paramount).

THE WRONG WAY: Folks who
know their movie song credits have
pointed out to Words & Music that
the Academy Award-winning song
“Swinging On A Star” was from
“Going My Way,” not from its se-
quel, “The Bells Of St. Mary’s,”
which also starred Bing Crosby. In
the Feb. 17 issue of Billboard, a sto-
ry on the death of composer Jimmy
Van Heusen incorrectly stated the
song was from the latter film.

PRINT ON PRINT: Each week,
Words & Music plans to run the top
five folio sellers from leading music
print firms.

This week’s best-selling rundown
over the past month is from Miami-
based CPP/Belwin:

1. Warrant, “Dirty Rotten Filthy
Stinking Rich” (guitar).

2. Rolling Stones, “Steel Wheels”
(piano/vocal).

3. Tom Petty, “Full Moon Fever”
(guitar).

4. Martika, “Martika” (piano vocal).
5. (tie) Melissa Etheridge, “Melissa
Etheridge” (piano/vocal) and Paula
Abdul, “Forever Your Girl” (piano/
vocal).

Billboard.
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TALENT

Raitt Reigns
At Grammys

The music industry’s brightest
stars were on hand for the
32nd anamal Grammy Awards,
held Fdb. 21 at the Shrine Au-
ditorium: in Los Angeles. (Pho-
tos: Att [a Csupo)

The award for best R&B vocal,
female, goes to Anita Baker for
“Giving You Thie Best That | Got.”

Peter Asher digplays his Grammy for
producer of the year.

Bonnie Raitt sweeps the awards with
four Grammys, including album of the
year.

-Paul McCartney puts on a brave face
after receiving a Lifetime Achievement
Award.

Linda Ronstadt and Aaron Neville win for pop vocal, duo or group.

-
‘

= 3

- - ; .‘.

Bette Midler is flying high with her
record-of-the-ysar Grammy for *“Wind
Beneath My Wings.”

This year's best-new-artist award goes
to Milli Vanilli.

The award for pop vocal, male, goes
to Michael Bolten for “How Am |
Supposed To Live Without You.”

Young M.C. busts a move with his
Grammy for best rap performance.

k.d. lang cheerfully accepts the award
for country vocal, female, for
“Absolute Torch And Twang.”

Larry Henley, left, and Jeff Silbar
receive the song-of-the-year award for
“Wind Beneath My Wings."”

Chick Corea smites after his *“Chick
Corea Akoustic Band" wins the award
for jazz instrumental, group.
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PROOF POSITIVE THAT
NOTHING I$ STRONGER THAN DIRT!

/ BEST COUNTRY PERFORMANCE BY A DUO OR GROUP WITH VOCAL
Nitty Gritty Dirt Band “Will The Circle Be Unbroken, Vol. II”

BEST COUNTRY INSTRUMENTAL PERFORMANCE
Randy Scruggs, “Amagzing Grace” from “Will The Circle Be [}n%roken, Vol. I1”

BEST BLUEGRASS RECORDING

Nitty Gritty Dirt Band & Bruce Hornsby, “The Valley Road”
from “Will The €ircle Be Uttbroken, Vol. I1”

THE NITTY GRLTY DIRT BAND’S
AND ST—ILL SMOKIN’ AT RETAIL
2
ON MCA RECORDS!

MCA RECORDS

Produced by Randy Scruggs &

The Nirty Gricty Dirt Band
Executive Producer: Chuck Morns NASHVILL:
-

Management:
Chuck Morris Enterainment

UVL2-12500 © 1990 MCA Records, Inc.

AND THE CIRcLE WILL CONTINUE...
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H COUNTRY

Super Chief. RCA’s Nashville chief Joe Galante peers around the corner of the
Broadway Dinner Train’s Pleasure Dome lounge car as Restless Heart performs
an acoustic set for Nashville music industry and media guests. As the train
rolled down the tracks, the group performed “‘Fast Movin’ Train”; the song is
fast moving up the Billboard Hot Country Singles chart at a bulleted No. 4.

One year ago an unknown act en-
tered Billboard’s Hot Country
Singles chart with his first rec-
ord. “‘Better Man” by Clint Black
made its debut and the country
music industry has not been the
same since. After three No. 1 sin-
gles and a platinum debut al-
bum, Black has set a new stan-
dard for the successful breaking
of a new artist. Billboard’s Nash-
ville GM, Gerry Wood, investi-
gates exactly how Black became
an “overnight’” success.

May 1987: Houston construction
worker Clint Black, moonlighting
as a singer in tiny clubs, is in a

GRAMMY GRABBERS, 1990: Winning Grammy
Awards in a wide variety of categories—from song of
the year to best recording for children—the Nashville
creative community once again underscored the town’s
emergence as a total music center.

Larry Henley and Jeff Silbar took the big prize for
song of the year with their masterpiece, “Wind Beneath
My Wings,” which scored as record of the year for Bette
Midler. Now that the song has reached its deserved po-
sition we’ll be able to find the answer to that searing

Nashville The Biggest Winner 0f All

Grammy Ceremony Highlights Town’s Talent

Orleans’ finest—Harry Connick Jr. and the irrepress-
ible Neville Brothers. And a special mention to the act
and song that most deserved a Grammy but didn’t get
it—Mike + The Mechanics and “The Living Years.”

TALENT WATCH: The depth and dimension of Nash-
ville’s writing and singing talent is obvious to anyone
who drops in just about any time to the Bluebird Cafe.
One recent night featured four writer-singers in the
round—Mike Reid, Gary Burr, Beth Nielsen Chap-

Henley and Silbar that the
song was written just for
them?

Then there’s gospel-
gone-goo-goo-guru Aaron
Brown who, with co-pro-
ducer David Lehman
(and vocals by Tanya
Goodman), garnered a
Grammy for best record-
ing for children—‘The
Rock-A-Bye Collection.” It's a project of a company
headed by Brown to develop and market quality chil-
dren’s products internationally. Roy Orbison won a
posthumous rock award for his part in the “Traveling
Wilburys Vol. I” album. Jimmy Sturr & His Orchestra,
a group that records in Nashville, won for best polka re-
cording. Take 6, CeCe, BeBe, and Daniel Winans gar-
nered gospel Grammys while Bruce Hornsby scored in
the unlikely category of bluegrass for “The Valley
Road,” recorded with the Nitty Gritty Dirt Band. From
the same “Will The Circle Be Unbroken, Vol. II” album
came two more Grammys for the dirt boys—best coun-
try group and best country instrumental (Randy
Scruggs’ virtuoso performance of “Amazing Grace”).

Country vocal collaboration went to Hank Wil-
liams—the Elder and the Junior for the technologically
brilliant pairing of a son with his departed dad on
“There’s a Tear In My Beer.” Rodney Crowell earned
the best country song trophy for “After All This Time.”
And then came country music’s couple of the year—k.d.
lang and Lyle Lovett as best country female vocal and
best country male vocal. Yes, our typical country couple.
Ol k.d. and O’ Lyle, just a couple of country folks out
on the farm with k.d. cookin’ up some grits, greens, and
fatback in the kitchen and Lyle out there on the o’ John
Deere plowin’ up the back 40. Ma and Pa Lovett Visit
The Grammys.

There you have it: pop, rock, children’s, gospel, polka,
bluegrass, and country winners. Seven genres and 15
awards from a city too often stereotyped as a one-genre
(country) music town,

Congratulations to all of the deserving winners. A
special bouquet to Bonnie Raitt, the night’s big winner.
These were joyful awards to someone who deserved
them immensely. Also to Bette Midler who gave wind to
the wings provided by Henley and Silbar. And to New

question: How many
women have been told by —
Nashville

by Gerry Wood

man, and Lisa Silver. A
night of memorable song
and melody. A few nights
later a newcomer named
Chuck Cannon wowed
the audience with his
songs, including the pow-
erful ballad “Even The
Shadows Join The Dance,”
co-written with Gary
Lloyd. And on Feb. 20,
Fred Knobloch hosted a
Bluebird benefit for Jessi-
ca Barnett, the daughter of a Bluebird employee. The
money went to medical expenses, present and future, in-
curred from an auto accident. Knobloch teamed up with
his former SBK cohorts—Thom Schuyler and Craig
Bickhardt for “Ain’t No Easy Horses.” Schuyler then
sang one of the best songs to come out of Nashville in
recent years, “This Old House,” while Knobloch coun-
tered with “Life’s A Bitch And Then You Die.” Don
Schlitz sang a wonderful song titled “Through My
Eyes.” Mark Irwin performed a number he co-wrote
with Alan Jackson, “Here In The Real World” (Jack-
son’s first chart single). Ashley Cleveland and Dave Ol-
ney added their talents with Olney giving a wry touch to
his “Love’s Been Linked To The Blues.” Michael John-
son excelled on “That’s That,” and Vince Gill followed
with a dedication to Jessica—*Sight For Sore Eyes."”
One of the greatest talents ever to grace any stage,
Janis Ian, performed her classic “At 17” and introduced
a great new song about a cosmopolitan girl. “Little Boy
Blue” was done to perfection by Marshall Chapman,
another Nashville megatalent. Russell Smith wailed a
song about a man whose support group is headed by
Jack Daniels, George Dickel, and Jim Beam. With sup-
port like that, who needs a group? Smith also contribut-
ed a number that would launch Tipper Gore into orbit—
“I'm Left With My Right Hand Again.” (Knobloch later
offered another deviant variation with “I Hate Every
Bone In Her Body But Mine.”) Jonell Mosser backed
John Prine for a rousing version of Prine’s “Angel
From Montgomery.” Gary Nicholson and Mike Hen-
derson contributed their talents to this exceptional
night of great music for a great cause. No wonder the
Bluebird Cafe maintains its reputation as the premier
Nashville venue for developing, encouraging, and spot-
lighting the best talents in the business.

bind for money. A publisher offers
him $250 for a song he just wrote.
He wants the cash but does not
want to lose the song because he
feels it could someday mean a lot
to him as an artist. He meets his
friend Sammy Alfano, a promoter,
at a burger joint and confesses,
“I'm doing this completely out of
desperation—I have to find a man-
ager. | can’t run around and keep
killing my throat four hours a
night just barely making a living.
And T can’t turn it over to this guy
for $250. I'll have some success as
a songwriter, but I want to be an
artist.”

Two days later: Alfano calls
Black. “Bill Ham wants to meet
you. Bring your guitar over.”
Owner of Lone Wolf Productions,
Ham had achieved major pop suc-
cess with ZZ Top but had been
vearning for the right country act.
Ham calls Richard Perna, VP of
the company’s publishing branch,
to say, “Sammy Alfano’s bringing
over an artist he thinks I might be
interested in.”” Perna later re-
called, “Clint came in—a real nice-
looking guy, great manners, tre-
mendous sincerity in his delivery
to musie. Bill and I sat back and
listened, and we knew there was
something there.” Black was ad-
vised to go home, write some new
songs, and bring them back.

One week later: Black brings a
tape of new songs, some written
with musician Hayden Nicholas.
The first song he plays for Ham
and Perna is “Nobody’s Home.”
Then, ‘“Nothing’s News’’ and
“Straight From the Factory.” Fi-
nally, “Winding Down.” Bowled
over, Ham and Perna start negoti-
ating their deal with Black.
“You’ve got to take off running at
country music as fast as you can,”
advises Ham. Answers Black: “If
you’ll run with me.”

October 1987: The deal completed,
Ham and Perna discuss how to
shop it. Because of their Warner
Bros. connection through ZZ Top,
they give WB the first shot, send-
ing a tape to Jim Ed Norman, head
of the Nashville WB office. “Basi-
cally,” Perna told Billboard, “Jim
Ed said he just didn’t hear it; it just
wasn’t right for the label. Perna
suggests finding a great producer
for Black, someone who could be
enthusiastic about the music. He
calls Kyle Lehning (producer of

Construction Worker To Musical Star:
The ‘Overnight Success’ Of Clint Black

Randy Travis, Dan Seals, and oth-
ers). Lehning says he would love to
meet with Perna. Perna also calls
producer James Stroud and ad-
vises that he will be coming to
Nashville with a tape. As he is
leaving Houston for Nashville,
Perna tells Ham that he plans to

T have to find a
manager. [ can’t run
around, killing my
throat four hours a
night, just barely
making a living’

meet with the WB personnel to
give them one more shot and also
meet with Lehning and Stroud.
“Well, hell,”” says Ham, “why
don’t you take Clint with you on
this trip?”’ With a little more than
an hour before the plane is sched-
uled to leave, Perna calls Black
and invites him. “Oh, man, this is
great!” says Black, scurrying for
his suitcase.
The next morning: They play a 10-
song tape for Lehning. He listens
to a cut, fast-forwards it to the
next one, listens and fast-for-
wards, and finds one song and
says, “Now that’s a hit. It needs
some work on the verses [which it
did].” Seven of the songs ended up
on the first album, but this one
was not one of Black’s favorites.
Lehning ‘““did like a few songs, but
the majority of it he wasn’t getting
into,” recalls Perna. Lehning men-
tions he is getting ready to work
on two new projects and does not
have time for another one. Black is
bewildered, but the meeting with
Stroud goes better. He loves the
tape and says, “You tell Bill Ham
I'd love to get this thing going.”
The next day: Black and Perna go
to WB. Paige Levy, A&R director,
likes Black’s singing, but, again,
no breakthrough. WB has just
signed four new acts and has a
bevy of male singers. Black begins
to get gunshy about Nashville.
Perna gets an idea and calls Ham:
“Out of all the record companies in
the industry and the personnel
they have, RCA would probably be
(Continued on next page)

NASHVILLE—*“Country Music
Backstage” is the theme of the
newest exhibit at the Country Mu-
sic Hall Of Fame here. The display
focuses on items that were inti-
mately involved in the careers of
several old and new artists.
Housed in the Thomas Hart
Benton Gallery, the exhibit in-
cludes such items as the head-
board immortalized in the High-
way 101 hit “The Bed You Made

Hall Of Fame Exhihit Opens

Showcases Items Used By Stars

For Me”; Keith Whitley’s Harley
Davidson motorcycle used in his
music video “When You Say Noth-
ing At All”; guitars belonging to
Steve Earle, Joe Maphis, Gram
Parsons, Les Paul, Merle Travis,
Doc Watson, and Hank Williams;
costumes worn by Elvis Presley,
Rosanne Cash, the Judds, and Wil-
lie Nelson; and song manuscripts
from Foster & Lloyd, K.T. Oslin,
and Thom Schuyler.
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TRACING THE ‘OVERNIGHT' SUCCESS OF GLINT BLACK

{Continued from preceding page)

aur best pitch. They don’t have
anyone like Clint, and I know that
Joe (Galante is just incredible at
working product.” Perna had met
Galante when the RCA chief took a
music publishing course from him,
Answers Ham: "“That’s a good
idea.” Perna hangs up and immedi-
ately dials Galante. “Joe, this is
Richard Perna, and I think we
have a really strong country artist
I'd like you to see.”” Galante says,
“Why don’t you bring him over
right now?”” Remembers Perna, *‘1

FOR WEEK ENDING MARCH 10, 1990

was blown away with that re-
sponse.” Enroute to RCA, Perna
tries to ease Black’s disappoint-
ment at the previous turndowns,

4:50 p.m.: Black and Perna sit
down with Galante and play the
four-song tape. Galante listens,
nods his head to the music, and
lifts his head every few seconds to
glance at Black. “Are you playing
guitar on that? Are you doing all
the vocals? Did you write all these
songs?”’ Finally, according to
Perna, after the fourth song ends,

Galante looks at Black and says,
“Clint, if you don’t fart on stage,
you've got a deal." RCA had a
good act, Black had a good label,
and everyone had a good laugh
Galante recalls saying, ‘I like it—
let me live with it for a day or two
and I'll call you back.” Galante
calls in two days, reaffirming he
wants to make a deal, though be-
fore signing he’d like to bring
some RCA staffers to a Houston
showcase for Black.

Dec. 8, 1987: The RCA contingent

attends the showcase at the Back-
stage Bar. They are duly im-
pressed. Later they go to dinner
with Ham, Perna, and John Wil-
liams of Lone Wolf. Contract nego-
tiations begin—along with the
game plan for getting Black in the
studio and on record.

The next week: RCA mails the con-
tracts to Houston for signatures.
March 1988: Work starts on the al-
bum at Digital Services studio in
Houston. Tracks are cut in Hous-
ton, and then, says Stroud, “we

brought Clint to Nashville and
sang him up here.” Just as the al-
bum project is ending, Black and
Nicholas write “Killin’ Time.” It is
added as the final song.
August 1988: The album is played
at RCA’s national meeting in Rye,
N.Y.
September 1988: The first of a se-
ries of RCA promotional bus tours
with Galante and troops. Galante
later notes, ‘“We covered about
three-quarters of what was the
(Continued on next page)
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cHAINS’ PUTS A LOCK ON NO. 1: In just 10 weeks, Patty Loveless
strides to the top with “Chains” (MCA). Loveless notched her first No. 1
song only last August, when “Timber I'm Falling In Love” went the dis-
tance. >

T

THIS SONG describes why I got into the radio business,” says PD Glen
Garrett, WCOS Columbia, S.C., referring to Lionel Cartwright’s “I
. Watched It All (On My Radio)” (MCA). “I can relate to it so well—especial-
ly the part about hiding the radio under my pillow and listening to the long-
distance stations late at night. I added it a little early because it’s such a
nice sing-along kind of tune that makes you feel good.”

Cartwright’s song jumps onto the Hot Country Radio Breakouts chart at
No. 7 on the strength of big jumps at WIVK Knoxville, Tenn, and KEBC
Oklahoma City, plus adds at KFKF Kansas City, Mo, WYRK Buffalo,
N.Y,, KYGO Denver, KCKC San Bernardino, Calif., KASE Austin, Texas,
and WHOK Columbus, Ohio.

PROVING HE CAN CHARM A COUNTRY AUDIENCE as a singer as
well as a hit songwriter, Mac McAnally makes a 50-42 chart move with
“Back Where I Come From” (Warner Bros.) and registers good growth at
WXTU Philadelphia, WLVK Charlotte, N.C., WCMS Norfolk, Va.,, WESC
Greenville, S.C., KVOO Tulsa, Okla., KMPS Seattle, KEEN San Jose,
Calif., WFLS Fredericksburg, Va.,, and KRAK Sacramento, Calif. It’s new
this week at WNOE New Orleans.

“Name recognition on Mac’s record came very quickly with our audi-
ence,” says PD K.C. Adams, KUZZ Bakersfield, Calif. “We're getting real
good response to it.” PD Griz England, WDZQ Decatur, Ill., agrees. “Re-
quest action showed up early on this one. I think it will do quite well.”

England is taking a chance with another new act as well, and predicts
good response on “What Part of ‘No’ Don’t You Understand” by Andi &
the Browns (Door Knob). “We played their previous records and people
called and asked for more. We've just added this one so it’s too soon to tell
what they think of it.” Other stations airing it include KEEN San Jose and
KVOO Tulsa.

7"

IN THE WORLD OF WEST TEXAS RADIO, ‘Here In The Real World’
is the best,” says MD Jay Richards, KLLL Lubbock, Texas, of Alan Jack-
son’s single. “I didn’t expect it to be this strong, but he’s really proven him-
self. We're getting tons of calls on it.”

Jackson’s second Arista single (his first, “Blue Blooded Woman,” peaked
at No. 45) sails well inside the top 20 to No. 16, with top-notch airplay cre-
dentials at WYNK Baton Rouge, La., WAMZ Louisville, Ky., WTQR Win-
ston-Salem, N.C., KCKC San Bernardino, Calif., WKJN Baton Rouge,
KNIX Phoenix, WSOC Charlotte, WBEE Rochester, N.Y,, WLVK Char-
lotte, KPLX Dallas, KRAK Sacramento, and WIVK Knoxville. Adding it
this week: WSSL Greenville, KWJJ Portland, and KSON San Diego.

HICKY VAN SHELTON'S “I've Cried My Last Tear For You” (Columbia)
bursts onto the chart at No. 73 in the same week it is released on a wave of
early adds at KXXY Oklahoma City, WDAF Kansas City, KIKK Houston,
WCMS Norfolk, KASE Austin, WTQR Winston-Salem, and WMIL Milwau-
kee.

Shelton’s third album, aptly titted “RVS IIL,” is in its second week at No.
1 on the Top Country Albums chart. Shelton’s first two albums are plati-
num sellers and still on the chart, too. His debut package, “Wild Eyed
Dream,” is at No. 51 after 157 weeks, while “Loving Proof” has racked up
73 chart weeks and is currently at No. 21.

Bilboard HOT COUNTRY
RADIO BREAKOUTS

. CROCODILE TEARS LEE ROY PARNELL aRisTA
. THE DOMINO THEORY STEVE WARINER mca
. PARDON ME MOE BANDY & BECKY HOBBS curB
. WALKIN’ IN THE SUN GLEN CAMPBELL cariToL
. HOLLYWOOD SQUARES GEORGE STRAIT mca
6. BETTER BE HOME SOON JENNIFER McCARTER WARNER BROS.
7. | WATCHED IT ALL (ON MY RADIO) LIONEL CARTWRIGHT mca
8. THE SCENE OF THE CRIME JO-EL SONNIER rca
9. BLACK COFFEE LACY J. DALTON capiToL
10. WALKING HEARTACHE IN. .. THE STATLER BROTHERS MERCURY

b wN =

Hot Country Radio Breakouts is a weekly national compilation of the top ten records which have
not yet appeared on the Hot Country Singles chart but are showing growth in radio airplay. The
full panel of radio reporters is published periodically as changes are made, or is available by
sending a self-addressed stamped envelope to: Billboard Chart Dept., 1515 Broadway, New
York, N.Y. 10036.
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A Moving Experience. ASCAP's Nashville leaders bid farewell to their old digs as they move down the street to 66 Music
Square West, where they will be located for the next 18 months. The old ASCAP building was opened Oct. 14, 1969.
ASCAP plans to rebuild where the old ASCAP building is situated. Pictured, from left, are Jerri Carter, John Briggs, Merlin
Littlefield, Dona Spangler, Judy Gregory (seated left), Pat Rolfe (seated right), Charline Wilhite, Tom Long, Southern
director Connie Bradley, Shirley Washington, Karen Shelton, Mary Self, Lois Fleming, Eve Vaupel, and Shelby Kennedy.

TRACING THE ‘OVERNIGHT’ SUCCESS OF CLINT BLACK

(Continued from preceding page)

Billboard panel at that time.” Pro-
grammers and retailers are
brought in for showcases. Black
plays sets at Handleman and Lie-
berman distribution centers.

Dec. 31, 1988: During a New
Year’s Eve show, a video is shot of
‘“Better Man.”

January 1989: The video airs on
Country Music Television. Later,
his first record, “Better Man,” is
released.

Feb. 10, 1989: RCA hosts a lun-
cheon for the Nashville trade and
entertainment media. Black is in-
troduced, grins like Roy Rogers
for photos, the tape is played, and
the media are impressed.

Feb. 13, 1989: Black debuts on
TNN's “Nashville Now” show.
Feb. 18, 1989: “Better Man” hits
the Billboard country singles
chart,

May 26, 1989: The first album
ships.

June 10, 1989: “Better Man” hits
No. 1, the first debut single by a
country male artist to become No.
1in 15 years.

June 21, 1989: “Killin’ Time,” the
second single, is released. Black’s
venues and crowds are larger. He
begins to make network TV shows
and national media.

September 1989: The album is cer-
tified gold and goes to No. 1 for a
long run. The single of the same ti-
tle becomes his second No. 1 sin-
gle.

October 1989: Black performs at a
sellout Carnegie Hall in New York
with K.T. Oslin, wins the presti-
gious CMA Horizon Award for
most promising newcomer, and de-
buts his third single, “Nobody’s
Home,” on “The Tonight Show.”

January 1990: “Nobody’s Home”
hits No. 1. Black is named best
new country artist at the Ameri-
can Music Awards. He receives
two Grammy nominations and
sells more than 55,000 tickets for a
performance at the Houston Live-
stock Show and Rodeo. He begins
work on a second album.
February 1990: The debut album
is certified platinum, plans are laid
for a busy touring schedule with
top acts, and Galante tells Bill-
board, “Clint has the best shot of
all the acts out of this town to be-
come an international act.” Black
tells Billboard, “With the master
plan between Joe Galante and Bill
Ham, I've got a foundation that
should last me the rest of my life.
I've got the wildest dreams—and
with everything that happens,
they just get wilder and bigger.”

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher - Licensing Org.) Sheet Music Dist.

23 AIN'T NOBODY'S BUSINESS (Powerforce, BMI/Hear
No Evil, BM) HL
42 BACK WHERE | COME FROM (Beginner, ASCAP)
71 BLACK VELVET (Bluebear Waltzes, CAPAC/EMI
Blackwood (Canada) , BMI/David Tyson, P.R.0. )
60 A BOTTLE OF WINE AND PATSY CLINE (Willesden,
BMI/PolyGram International, ASCAP)
51 BRING BACK YOUR LOVE TO ME (Whistling Moon
Traveler, BMI/Careers, BMI)
1 CHAINS (Silvertine, BMI/Andite Invasion, BMI/Cross
Keys, ASCAP) HL
57 DID IT FOR LOVE (Zoo Crew, ASCAP)
46 DUMAS WALKER (Three Headed, ASCAP/Pri,
ASCAP/Head Cheese, ASCAP)
4 FAST MOVIN' TRAIN (MCA, ASCAP/Emerald River,
ASCAP) HL
12 FIVE MINUTES (BMG, ASCAP) HL/CPP
38 GO DOWN SWINGIN' (Wrensong, ASCAP/Miller's
Daughter, ASCAP/Love This Town, ASCAP)
69 THE GREAT DIVIDE (Tennessee Hills, BMI/Three
Story, ASCAP) WBM
2 HARD ROCK BOTTOM OF YOUR HEART (Careers,
BMI) CPP
13 HEARTBREAK HURRICANE (PolyGram International,
ASCAP/Amanda-Lin, ASCAP) HL
47 HELP ME HOLD ON (Tree, BMI/Post Oak, BMI/End Of
August, ASCAP)
16 HERE IN THE REAL WORLD (Mattie Ruth,
ASCAP/Seventh Son, ASCAP/Ten Ten, ASCAP)
72, THE HIGHWAY (1.D. Sandefer 111, BMI)
24 1 CAN'T TURN THE TIDE (Colgems-EM!, ASCAP) WBM
64 I'D BE BETTER OFF (IN A PINE BOX) (BMG,
ASCAP/Little Beagle, ASCAP/Intersong, ASCAP/Hide-
A-Bone, ASCAP)
70 If A MAN COULD LIVE ON LOVE ALONE (Acuff-Rose,
BMI/Tree, BMI}
58 IF LOOKS COULD KILL (Coolwell, ASCAP)
55 IF YOU WANT TO BE MY WOMAN (Owen Publications,
BMmIy
53 I'M OVER YOU (Hannah's Eyes, BMI/Coburn, BMI)
48 [T AINT NOTHIN' (Millhouse, BMI) HL
50 IT'S JUST A MATTER OF TIME (Trio, BMI/Alley,
BMI/Iza, BMi) HL
43 IT'S YOU AGAIN (Acuff-Rose, BMI/Milene, ASCAP)

CPP

36 I'VE BEEN LOVED BY THE BEST (PolyGram
International, ASCAP/Ranger Bob, ASCAP/Careers,
BMI) CPP/HL

73 I'VE CRIED MY LAST TEAR FOR YOU (Cross Keys,
ASCAP)

30 JUST AS LONG AS | HAVE YOU (MCA, ASCAP) HL

17 KEEP IT IN THE MIDDLE OF THE ROAD (Tree,
BMI/Pacific Island, BMI) HL

10 LEAVE IT ALONE (Careers, BMI/BMG Songs, ASCAP)
HL/CPP

7 LITTLE GIRL (W.B.M., SESAC)

26 LOVE ON ARRIVAL (Pink Pig, BMI) CPP

54 MANY A LONG & LONESOME HIGHWAY (Coolwell,
ASCAP/Willin' David, BMI/Blue Sky Rider, BMI)

27 MAYBE (Swallowfork, ASCAP/EMI April, ASCAP) HL

61 MISTER D) (Cabin Fever, BMI)

31 MY ARMS STAY OPEN ALL NIGHT (Screen Gems-EMI,
BMI/Scarlet Moon, BMI/MCA, ASCAP/Don Schlitz,
ASCAP) HL/WBM/CLM

3 NO MATTER HOW HiGH (ESP, BMI)
15 NOBODY'S HOME (Howlin'Hits, ASCAP) CPP
8 NOT COUNTING YOU (Major Bob, ASCAP)

23 OKLAHOMA SWING (Benefit, BMI/WB, ASCAP/Tim

DuBois, ASCAP)

ON SECOND THOUGHT (Eddie Rabbitt, BMI) HL

ONE MAN WOMAN (irving, BMI) CPP

ONE STEP OVER THE LINE (Lillybilly, BMI/Bug, BMI)

OVERNIGHT SUCCESS (Acuff-Rose, BMI) CPP

QUITTIN' TIME (Grog, ASCAP)

RIGHT IN THE WRONG DIRECTION (Hookem,

ASCAP/Tree, BMI) HL/CPP

45 SEE IF | CARE (Colgems-EMI, ASCAP)

6 SEEIN' MY FATHER IN ME (Scarlet Moon, BMI) CLM

68 SHE'S A LITTLE PAST FORTY (Tree, BMI/Pacific
Island, BMI) HL

62 SHE'S GONE, GONE, GONE (Tree, BMI) HL

59  SILVER STALLION (Resaca, BMI)

75 SIMPLE MAN (Cabin Fever, BMI/Miss Hazel, BMI)
WBM

63 SOMETHING WITH A RING TO IT (Ha-Deb,
ASCAP/Acutf-Rose, BMIj CPP

9 SOONER OR LATER (W.B.M., SESAC/Screen Gems-
EMI, BMI)

11 SOUTHERN STAR (Tom Collins, BMI/Collins Court,

ASCAP) CPP

BEBRE o

22 START ALL OVER AGAIN (Bar None, BMI/Bug, BMI)
HL

18  STATUE OF A FOOL (Sure Fire, BMI)

19 STRANGER THINGS HAVE HAPPENED (Tom Coltins,
BMI/Murrah, BMI) CPP

21 TELL ME WHY (Sweet Bird, BMI/Sitverline, BMI)
WBM

44 THAT JUST ABOUT DOES IT (Hidden Lake,
BMI/Hookem, ASCAP) CPP

56 THERE GOES MY HEART AGAIN (Zomba,
ASCAP/Willesden, BMi/Forest Hills, BMI) CPP

65 THERE YOU ARE (Almo, ASCAP/Brio Blues,
ASCAP/Irving, BM|/Eaglewood, BMI) CPP

39 THIS HEART (Cross Keys, ASCAP/Miss Dot,
ASCAP/Millhouse, BMI/Songs Of PolyGram, BMI) HL

49 TILL | CAN'T TAKE IT ANYMORE (Alley, BMI/Trio,
BMI/Eden, BMI) HL

41 TIME FOR ME TO FLY (Fate, ASCAP) CPP

37 TIME'S UP (Screen Gems-EMI, BMI/Moon & Stars,
BMI/Sitverline, BMI/Cross Keys, ASCAP) HL/WBM

35 TWO DOZEN ROSES (Colgems-EMI, ASCAP/Beginner,
ASCAP) WBM

74 WALKIN' AWAY (Howlin'Hits, ASCAP)

32 WALKIN', TALKIN', CRYIN', BARELY BEATIN' BROKEN
HEART (Tree, BMI) HL

28 WHEN | COULD COME HOME TO YOU (Steve Wariner,
BMI/Irving, BMI/Tom Collins, BMI/Murrah, BMI) CPP

67 WHEN IT'S GONE (Jim Boy, ASCAP/Bughouse,
ASCAP/Don Schlitz, ASCAP/Almo, ASCAP) CPP/HL

25 WHERE'VE YOU BEEN (Wrensong, ASCAP/Cross Keys,
ASCAP/CBS, ASCAP) HL/WBM

52 WHO'S LONELY NOW (Cross Keys, ASCAP) HL

34 A WOMAN IN LOVE (David ‘N’ Will, ASCAP/Front
Burner, ASCAP)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.

MSC Music Sales Corp.
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@ BY PAULA PARISI

LOS ANGELES—The emergence
of an international video sell-
through market was the big news
at the 10th American Film Market
here, where waning interest in the
B-titles that had been the mainstay
of the annual meet was replaced by
enthusiasm for specialty titles and
low-priced movies overseas.

More than 600 program buyers
representing 253 international com-

up $448 million in sales of theatri-
cal, videocassette, and television
rights at this year’s annual AFM
meet, which ran February 22 to
March 2 at the Beverly Hilton Ho-
tel.

The confab was marked by ex-
panded sell-through activity in Eu-
ropean countries, including Spain,
France, Germany, and Scandinavia.
In addition, Pacific Rim territories,
notably Korea and Japan, exhibited
a meaningful interest in low-priced
product.

“Sell-through has been around
for a while in Japan, but distribu-
tors there are just starting to ac-
cept it,” said Media Home Enter-
tainment VP of foreign sales Ted
Rosenblatt.

Asin the U.S. market, Rosenblatt
points out, the Japanese were ini-
tially reluctant to abandon the large
margins of rental-priced product,
but to a large extent, foreign dis-
tributors are being forced to ex-
plore their options because the ma-
jor U.S. studios are driving harder
deals on their A-title fare, upping
their royalties to as much as 50%,
Rosenblatt said.

While Korea and Taiwan

Int’l Sell-Through Market
Spurs Smiles At AFM Meet |

panies are estimated to have racked -

emerged as the big spenders at this
year’s AFM, buying up both A and
B fare to fuel their burgeoning
markets, it was the sell-through ac-
tivity in those Far East regions that
made news.

“The learning curve has been
shorter there. It’s not taking five or
six years to create a sell-through
market like it did in Europe, it’s tak-
ing two to three,” Rosenblatt said.
The U.K. continues to be the leader
in foreign sell-through, which ac-
counts for half of all industrywide
revenue there, according to some
estimates.

“In territories like the UK.,
where sell-through is established, li-
cense fees are going through the
roof,” said International Video En-
tertainment’s VP of ancillary sales,
Vince Petrillo.

“In other territories, like France
and Germany, we're starting to see
some activity, and things that
couldn’t be sold there a few years
ago are beginning to sell,” ex-
plained Petrillo, who was brokering
the “Teenage Mutant Ninja Tur-
tles” and the World War II docu-
mentary series “War Chronicles,”
to the foreign sell-through markets.

In addition to boosting their pres-
ence in the foreign markets by ex-
porting special interest, children’s,
and informational programs, inde-
pendent U.S. video manufacturers
are trying to carve a bigger slice of
the foreign pie by tapping into the
booming overseas television indus-
try through acquiring broadcast
and cable or satellite TV rights
when purchasing titles for video
distribution.

Media’s Rosenblatt admits that

(Continued on page 57)

Vid Magazines Aim To Carve Niche
Target Small But Dedicated Audiences

W BY PAUL TAUBLIEB

NEW YORK—“Video publishing”
is a term that has been used in the
home video industry for several
years, but for much of that time it
has lacked a precise definition.
Now, a host of entrepreneurs are
trying to give the idea a more defi-
nite shape by closely modeling their
video efforts on print magazines.

A handful of companies, such as
Majestic Video Publishing and
GoodTimes Home Video, are at-
tempting to develop mass-appeal
video magazines designed for sin-
gle-copy sales at retail locations
(Billboard, March 3).

But most video magazines on the
market or in development are pat-
terned on niche-market, subscription-
driven print publications, with new is-
sues appearing regularly and sub-
scriptions sold on an annual basis.
Like their print counterparts, most
hope eventually to attract advertisers
by reaching a core group of dedicated
hobbyists with high levels of dispos-
able income.

One effort in this realm that is be-
ing watched particularly closely by
the fledgling video magazine indus-
try is the recently launched “The
Wide World Of Golf,” a bimonthly
video publication that debuted in Jan-
uary. Published by Video Magazines
International as part of a joint ven-
ture with ABC Sports and Jack Nick-
laus Productions, it represents one of

. the slickest and best-funded efforts

in this area to date (Billboard, March
3).

VMUI’s goal is 40,000 subscribers at
$99.95 each by the end of the year.
Toward that end, VMI recently sent
out 3 million direct-mail solicitation
pieces. No results were available at
press time.

Moyers Is A Hot Prospect For Mystic Fire

W BY CHRIS McGOWAN

L.OS ANGELES—Until Mystic Fire
Video launched the six-part series
“Joseph Campbell And The Power
Of Myth, With Bill Moyers” on tape
in October 1988, a special-interest
video had to feature aerobics,
sports, cooking, or Playboy bunnies
to rack up large sales.

But the “Power Of Myth” tapes,
which delved into the seemingly ob-
scure subject of mythology, have
sold more than 160,000 total units to
date, according to Mystic Fire presi-
dent Sheldon Rochlin, and continue
to sell several thousand pieces a

month.

The small, New York-based label
hopes to achieve a similar success
with four new titles that were also
conceived and hosted by Moyers:
the three-part “Bill Moyers: World
Of Ideas” and one-tape “A Gather-
ing Of Men.”

In regard to the marketing of the
above titles, Rochlin says, “There
are similarities with the Campbell
videos. We're reaching a lot of the
same people, and going through a
lot of the same distribution routes,
such as many bookstores.”

In the “Power Of Myth” series,
veteran TV journalist Moyers and

renowned mythologist Joseph
Campbell discussed common
themes in myths and stories from
around the world, relating them to
our needs, dreams, and potential,
and the evolution of human con-
sciousness (Billboard, Nov. 19,
1988).

First aired on PBS in June 1988,
the often-rebroadcast series has
been seen by more than 35 million
TV viewers to date, and its compan-
ion book was on best-seller lists for
more than a year.

Then came the video success,
which included an American Video

(Continued on page 58)

With funding secure, thanks to the
association with ABC and Nicklaus,
the biggest problem VMI faces is one
that's shared by all video magazines:
an identity crisis. As VMI president
John Morris explains, “The concept
of a video magazine is something we
have to educate people about. They
don’t understand what we are. First
they need to understand we’re a mag-
azine come to life on video. But then
they have to realize they can’t com-

‘The concept of a
video magazine is
new to most people’

pare us, pricewise, to a magazine.
We're not something you pay a cou-
ple of bucks for; rather, people have
to compare us to a special-interest
tape, which in golf might cost as
much as $80.”

While VMI shares this identity
problem with other video magazine
publishers, “The Wide World Of
Golf,” along with the other golf video
magazine, “Golf Shots,” faces an ad-
ditional challenge. Both offer pro-
gramming already widely available
on both traditional broadcast and ca-
ble media, as well as special-interest
home video. Perhaps the fanaticism
of many golfers will make this ven-
ture previil, but many in the video
publishing business believe this type
of effort is in the wrong direction.

“Ideally, I believe you want a vid-
eo-starved demographic. You want to
deliver something that’s not available
to those people on broadcast or cable

television, or anywhere else,” says
Phil Boyer, publisher of “ABC’s
Wide World Of Flying.”

Boyer, and many video publishers
like him, are willing to forgo a large
subscription base (both golf maga-
zines are hoping to break into the six-
figure range within the next few
years) in exchange for a relatively
small but dedicated and affluent au-
dience willing to pay, in Boyer’s case,
$99.95 for four issues.

“Passion, and the profile of the fly-
ing enthusiast, make flying a home
run for a video magazine,” says
Boyer, whose publication, which de-
buted in 1987, is backed by Cap Cit-
ies/ABC.

Flying, however, was not actually
Boyer’s first choice for a video maga-
zine. Intrigued by the idea of spend-
ing marketing dollars to generate a
multitape subscription sale, versus
selling a single-issue special-interest
tape, Boyer hooked up with another
magazine published at the time by
Cap Cities, “Modern Photography,”
and tested the viability of a video
magazine for that audience.

“The test was a success, but when
we analyzed things, we realized that
our core audience, professional pho-
tographers, was around 40,000 and
was too small a universe; and the
large number of amateurs was a dif-
ferent and less attractive demograph-
ic. Pilots, on the other hand, were
large enough in number—and repre-
sented the top of the demographic
pyramid. We tested it, and it was a
home run, compared to, say, a double
for photography.”

While most video magazine pub-

(Continued on page 55)

Judds The Facts. Following their appearance on the American Music Awards,
the Judds are presented with RIAA gold video plaques for the longform music
video “Across The Heartland.” Pictured, from left, are Sam Citro, executive VP
of MPI Home Video; Wynonna Judd; MP! president Peter Blachley; Judds
manager Ken Stilts; and Naomi Judd.
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Tales Of Dorf: A New Tape, TOP VIDEOCASSETTES.SALES

u = . . .
< Compiled from a national sample of retail store sales reports. ‘
A New Label, And A Lawsuit : 5|
w i z
d Jo b6 1 g P 6 = © 58 ."g
Tim Conway’s “Dorf” character returns for a fourth time in “Tim Con- z S| | TITLE Copyright Owner, Principal ;E £ %‘;
way’s Comedy Review . . . Scue Me”—but not on the J2 label where the <] E Manufacturer, Catalog Number Performers S| & | 38
first three titles are believed to have racked up more than half a million % NO.1 * &
units in sales. Lang Elliott, Conway’s partner in Longshot Enterprises, oma: Br;s ol el Gibart
?ﬁkréowledges Eh;zt there have })ee?hsotr?g ll)egal (;]nmn%l](emt(e?tlsl between 1| 2 | 2 | LETHAL WEAPON 2 Wagner Home Video 11878 Danny Glover 1989 | R |2498
pneiLonwdy anC o camps; sayingitha rought suit last 1all concern- 9 | 1| 4 | INDIANA JONES AND THE LAST Paramount Pictures Harrison Ford A
g]g anot{lt(?r ta%ei.Ct]J(nwa?f gld fo}:' a c}(l)mpany cal}ed Prpducgrs Liaison CRUSADE Paramount Home Video 31859 Sean Connery i 9
roup. ‘It’s public knowledge that there was a lawsuit trying to stop THE WIZARD OF OZ: THE FIFTIETH __ Tumner Entertal
b s " . ! . X : r t Co. Judy Garland
d}strlbutl?n of]' that tape, %ystlllott. The suit claimed J2 had adrlght 316 |16 ANNIV.ED.A® T T e e o Ray Botger 1939 | G | 2495
of first refusal on the next Dorf outing. “Ultimately, it was tossed out. "
) 0 . ) Warner Bros. Inc. Jack Nicholsol
I doubt there will be any further involvement with J2,” he says. 4| 3 | 15| BATMAN Warner Home Video 12000 Michael Keaton 1369 [|[PG;134ie04'08
But J2 VP David Bowers says his company “still has a great rela- i i .
tionship with Tim Conway and we’re having conversations about fu- 5| 5 | 21| BAMBI Walt Disney Home Video 942 Animated 1942 | & 1269
ture tapes. We're just not going to be releasing this particular video.” 5 .
) ! suiall NEW KIDS ON THE BLOCK: HANGIN . e New Kids On
And Elliott adds: “J2 came up with some great marketing ideas, such 6| 4 | 15| TougHLIVE EBSImasiedeclinienpiiseSONETRNE0 Teran 19897]]) INR! | HH10.98
as advertising on MTV. That created a kind of Pee-wee Herman cult Amblin Entertainment ‘
following for Tim. The kids have taken to Conway because they think 7| 7 | 23| THELAND BEFORE TIME MCA Home Video 80864 Animated 1988 | G | 2495
the character is funny. That generated a lot of sales.” Warner Bro i
. . i 5 Gl s. Inc. Mel Gibson
This new tape, says Elliott, will be distributed by newly formed Per- 8 | 10| 85 | LETHAL WEAPON Warner Home Video 11709 Danny Glover 1987 | R )19
formance Pictures, a company created by Elliott and Larry J. Lebow. NEW KIDS ON THE BLOCK: HANGIN' _ New Kids On
“We’re in the midst of finalizing negotiations for two more tapes and 918 |3 vougH CBS Music Video Enterprises 14V-49022 1y, 'gocy 13631 NRIR1ES
are planning three more of different types, including children’s video. Amblin Entertainment Bob Hoskins
The plan is to do five to eight a year.” Elliott anticipates an end-of- 10| 9 | 19 | WHOFRAMED ROGER RABBIT e e} v AL Chrstooher Lioyd | 1988 | Po | 2299
April release. The 30-minute, $19.95-listed program “involves Dorf in 25X5: CONTINUING ADVENTURES OF o ) .
sketches and Tim Conway as he normally does his act live.” 1136 | 2 ROLLING STONES CBS Music Video Enterprises 19V-49027 Rolling Stones 1990 | NR | 19.98
On the distribution side, Elliott says, “We may be joint-venturing Paramount Pictures ]
with another company to collaborate or we may do it ourselves. Our 121) 11 | K | (NDY NRIIOGV.RACK Paramount Home Video 31860 s T oy il 1
main focus is direct mail. PPI has a deal with Leonard Associates to be 131 12| 6 | DIEHARD CBS-Fox Video 1666 Bruce Willis s | R | 198

featured in Avon’s Father’s Day catalog. Bonnie Bedelia

14| 6 JANE FONDA'S LIGHT AEROBIC AND Jane Fonda

”A”M watch: w,,em’s me yidea? 14 STRESS REDUCTION WORKOUT Warner Home Vidko 652 danelfonda 1990 | MR | 29.98
. - 18 | 166 | RAIDERS OF THE LOST ARK haramounhictures, Harrison Ford 1981 | PG | 1495
Despite the enormous presence of home video in record/tape combo 15 Paramount Home Video 1 376 e
stores, the area is given no formal status at the upcoming National Virgin Records America, inc.
’ ) : : : 13 | 16 | PAULA ABDUL: STRAIGHT UP el g Paula Abdul 1989 | NR 1998
Assn. of Recording Merchandisers convention March 10-13 in Los An- 16 Virgin Music Video 50141 arta Ahdu
geles..A NARM spokespgrson says the big issues in the record indus- 17 | 19 | 10 | THELITTLE MERMAID Starmaker Ent. Inc. 2001 Animated 1978 | G | 995
try this year are censorship and DAT, thus major panels are devoted to
those topics. Laserdisk, however, will be addressed in a “Merchandis- 18 | 17 | 18 | JANET JACKSON'S RHYTHM NATION A&M Records Inc.
. : ol d 1 L ) Janet Jackson 1989 | NR | 24.98
ing Behind The Hits"” session March 12, which is moderated by Show 1814 & A&M Video 61900
Industries” Mitch Perliss and has Phil Alexander of Warner Home Vid- 19| 15 | 18 | LAWRENCE OF ARABIA RCA/Columbia Pictures Home Video Peter O'Toole 1962 | P | 2995
S s ; 50133 :
eo as a participant. MCA Home Video’s Mike Schayer is also slated for
a display workshop session. Numerous home video executives are ex- 20 | 16 | 19 | TEENAGE MUTANT NINJA TURTLES: . i i
A : £ y Home Entertainment 27314 Animated 1989 | NR | 1495
pected to be on hand at NARM to have meetings with the major record CASEOFTHENRILLER BIZZAS
chains, some of which are direct accounts. JANE FONDA’S COMPLETE Jane Fonda
a = n 2|27 | 8 WORKOUT Warner Home Video 650 dane]konda 1989 | NR | 29.98
- ] | e
INDIANA JONES AND THE TEMPLE Paramount Pictures Harrison Ford
Havbov VId seeks New DISth channels 22 | REENTRY OF DOOM Paramount Home Video 8318 Kate Capshaw 13837} RG|" 1335
Perhaps in response to its distribution problems in the past, Playboy 23 | 20 | 10 | BOBBY BROWN: HIS PREROGATIVE  MCA Music Video 88001 Bobby Brown 1989 [ NR | 19.95
Home Video will embark on a campaign to develop ‘“nontraditional” = !
iqtpl g ; i 9 NE WITH THE WIND: THE FIFTIETH Turner Entertainment Co. Clark Gable
foyms of dlstrlbuthn, Robert Friedman, pre51dent of Playboy Enter: 24|21 10| ANNiv. ED.4 O MGM/UA Home Video 901678 Vivien Leigh 1939 | G |8995
tainment Group, said at a press luncheon in New York. Among the ar- _
eas to be explored are liquor stores and direct mail. The company is 25| 25| 4 ;"{}mf‘,‘"g DIRTY ROTTENFILTHY ¢ Music Video Enterprises 19v-49031 Warrant 199 | NR | 1998
also considering developing or acquiring a video magazine. - :
Playboy also hopes to exploit programming across various media, 26| 22| 6 | KATHY SMITH'S ULTIMATE Fox Hills Video M032466 Kathy Smith 1990 | NR | 1995
. S . . ; STOMACH AND THIGHS WORKOUT
Friedman said, including developing programs for its new pay-per- : - —— — -
view service that could later be marketed on cassette. Alternately, spe- 27 | 24 | 26 | THE BEST OF EDDIE MURPHY: Eddie Murphy Television Enterprises. Inc ¢4 e Murphy 1989 | NR | 1995
L | SATURDAY NIGHT LIVE Paramount Home Video 12741
cialized product, such as a Playboy guide to the art of massage, could
be released initially on home video before being exploited in other me- 28 | 26 | 13 | 1990 PLAYMATE VIDEO CALENDAR  HBO Video 0312 Various Artists 1989 | NR [ 2999
dia. :
29 | 23 | 19 | MILLI VANILLI IN MOTION Arista Records Inc. Milli Vanill 1989 | NR | 1498

6 West Home Video SW-5703

Lowe Named VSDA Convention Chairman

30 | NEW)D MEEVF[;JES(;'S-THE SENSUAL WORLD, g Music Video Enterprises 2VS-49034 Kate Bush 1990 | NR | 1298
Mitch Lowe, owner of Video Droid and president of the Northern Cali- . : .
fornia chapter of the Video Software Dealers Assn., was named con- 31 | 37 | 111 | DIRTY DANCING e Elie, Rt Croy 1987 | PG-13 | 24.98
vention chairman for the group’s annual national trade show in Las
Vegas. One of his first tasks will be to chair the convention committee 32 | 31 | 73 | CINDERELLA Wait Disney Home Video 410 Animated 1950 | G | 2699
meetings to develop a theme for this year’s show. Playboy Video
P nt F . ‘H .y F 'I 33|32 3 PLAYBOY PLAYMATES AT PLAY HBO Vides 0362 Various Artists 199 | NR | 29.99
daramou OI’eGaStIIIg ain’ ror Apn 3 | NEWD | O N B ONAMISOUND g mMusic Video Enterprises 19V-49032 Sroria Estefan/Miami | 1990 | nR | 1998

Paramount Home Video has slated “Black Rain” for release April 19.
. . . 3 . A SUPERBOWL XXIV-NFC CHAMPS f } . .

The title has no suggested list price, an increasingly common practice 35 | NEWD | 1505 VIDEO YEARBOOK Fox Hills Video M102553 Various Artists 1990 | NR | 1995
for movies intended for the rental market. “Black Rain,” which stars .-
Michael Douglas, grossed $45 million at the box office. The marketing 36|34 |5 PAUL MCCARTNEY: PUT IT THERE PolyGram Music Video 081 649-3 Paul McCartney 1990 | NR | 2495
campaign includes network TV spots and a promotional cassette con- JANE FONDA'S LOW IMPACT o

s=h i ol : : 37 | 30 | 157 ) Jane Fonda 1986 | NR | 29.98
taining movie clips and star interviews. AEROBIC WORKOUT A ¢ Warner Home Video 070

a’ime wave ””e ,,'mm wamer ”ame yid 38 | NEWDr | HARD N' HEAVY VOLUME 5 MP! Home Entertainment MPI1 680 Various Artists 1990 | NR | 19.95

Callan Productions Corp.

“Blue Velvet,” “A Cry In The Dark,” and “Dead Calm” lead Warner 33 | 33 | 13 | BEGINNING CALLANETICS MCA Home Video 80892 EallamBinckney 1383 N Rag 12195
Home Video’s Spine-Tingling Thrillers promotion due April 25. All 10 KATHY SMITH'S FAT BURNING g

. . o 5 . b i i Kathy Smith 1988 NR | 1995
titles in the promotion have been repriced to $19.98. Other titles includ- 40 | 38 | 4 | workoUT foxhiilsIVideo Rii059 athylom

.. . . : I3 . bR N1
ed are “(‘:I,'u‘l‘smg" and.Slx }ilt‘(thOCk Classms’ “Dial M F:?I:‘Murder’ ! ®iTA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,
Confess,” “Stage Fright,” “Strangers On A Train,” “The Wrong or of at least 25,000 units or $1 million at suggested retait for nontheatrical titles. O ITA platinum certification for a minimum sale of
Man,” and “Foreign Correspondent." 250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million
at suggested retail for nontheatrical titles.
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VIDEO MAGS MULTIPLY

(Continued from page 53)

lishers lack Cap Cities’ resources to
conduct extensive market tests, most
seek a similar high-income audience
of serious devotees. These include:

e “EQ Equestrian Video Maga-
zine,” for riding fans, published quar-
terly at $425 per year. So far in its
first year it has garnered fewer than
1,000 subscribers;

e “Art Today” quarterly at $495
per year, in its first year with about
800 subscribers;

e “Sailing Quarterly” at $99.95 per
year, finishing its first year with,
says a company official, “under 5,000
subseribers.”

Not all video magazines fit so neat-
ly into this package. There is, for ex-
ample, “RC Video Magazine,” which
is for radio control hobbyists. Estab-
lished in 1984, it survives with around
2,000 subscribers receiving quarterly
issues at $69.95 per year; and there is
the truly arcane “Bodyboarder’s Vid-
eo Magazine,” which sells over 1,000
copies once a year at $29.95 to fans of
“boogie-boarding” surfing and hopes
to double its frequency next year.

There’s also “VideoFashion Month-
ly,” which is actually the first video
magazine ever created. The brain-
child of Nick Charney, who started
“Psychology Today,” it was launched
in 1977 as a twice-yearly fashion
trade publication on %,-inch tape at
$495 per issue. It is now available to
consumers at $9.95 per monthly is-
sue, or $119 per year. The tape is also
available to the trade at $395 per
year. Charney also publishes the
quarterly “VideoFashion Men” and a
host of specials.

“VideoFashion Monthly” is mar-
keted to the public through direct-re-
sponse mailings, as well as advertise-
ments in targeted publications, the
two methods video publishers say
have been the most effective. Char-
ney also sells his programming to
places like shopping malls, beauty
parlors, and cruise ships, where it’s
used as entertainment. In addition,
he markets his tapes overseas where
they’re seen on television in 40 coun-
tries worldwide.

Judy Tarantino of “EQ” says her

most effective way of selling sub- |

scriptions has been at equestrian
events, where she rents a booth.

Passage Home Communications,
however, has followed traditional
patterns of marketing, not altogether
successfully. A pioneer in the video
magazine industry, it publishes two
titles, “Sea Fans,” for scuba divers,
and “Set Sail,” for recreational sail-
ors. In addition, they’re in the process
of acquiring “Fly Fishing,” which
they plan on renaming “Angling.”

That acquisition, however, as well
as the fate of the company itself, is
up in the air.

“We got too big too fast, and we
got away from our core business. We
started distributing all sorts of prod-
uct, in addition to our own, to book-
stores, libraries, and colleges,” says
marketing director Bob Barcik. “We
also went public and got involved
with stock warrants and a deal to dis-
tribute cable programming. Well, we
weren’t in tune with the real world.”

Last July, despite 7,500 subscribers
for “Sea Fans” at $99.95 each (with
another 2,500-plus copies of each edi-
tion being sold at retail), plus 4,000
subscribers at $59.95 for “Set Sail,”
Passage Home found itself in Chap-

(Continued on next page)
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e The most successful original comedy video of all
TIM CONWAY time—going stronger than ever
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°

ISBN 1-55875-009-6

Starring the hilarious Tim Conway

UPC 16193-20009
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EACH VIDEO
PERMANENTLY
REDUCED TO

$1995

SUGGESTED RETAIL

ISBN 1-55875-042-8
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UPC 16193-20042
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A Short Cour:
For The S:RlOus Golfer
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F

J2-0009

The side-splitting, record-breaking follow-up to Dorf
on Golf

Starring Tim Conway and the legendary Sam Snead

g alkey Vida
$ g With'speeial guést's-l:r /
i c N SA%. SNEAD &
b c J2-0042 : ‘

CORF TURNS THREE THIS YEARE
And in keeping with our policy of constantly repromoting and energizing our product, we're having a price reduc-
tion celebration for these smash hit comedy videos! @

178 A WHOLE NEW WAVE OF PROFITABILITYS
Over a half million Dorf videos have been sold at $29.95. Now, for the first time, Dorf on Golf and Dorf’s Golf Bible

are being permanently reduced to $19.95 each suggested retail. Stock your shelves today... because now that Dorf is
lower than ever, your sales will be higher than ever!

©1990 J2 COMMUNICATIONS
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Winner
Best Sports Program

EDITORS
CHOTCE

Now At A
New Low Price

$1998

"...a genuine superstar of a tape

- : Best Sparts Program Award—
Best Sports tarisinment that will be watched fmd emoysd as long e
Progrum Award— as baseball is played. ’m;g“;f"] g wart,
American Vides Conference, _Billboari A
Nomines

season, make it ‘GRAND SLAM!’ It's feel good
hasebhall hoosterism, pure and simple. . .
a real collector’s item.”
—Knight-Ridder syndication (200 papers nationwide)

“If a visitor from Mars asks for an explanation of what baseball is all about,

let ‘GRAND SLAM!’ do the talking. If you're a hasehall fan

or a Martian this cassette is a good education.”
—New York Times Sports Columnist Dave Anderson, for Video Review

Buy 5 get | FREE plus $5 REBATE coupon. GRAND SLAM! is an exciting new and original tribute
FREE 6-Unit Counter display. Cat #7171 to baseball and 37 of its greatest living legends. Join
g g leg
them, guest star Billy Crystal and host Dick Schaa
g Y P
$5REBATE O they share opinions and surprising revelations
bl counon coupled with some of the most amazing action footage
EHE in efrery you'll ever see! It's that rare kind of program that
g g 2-pack. leaves viewers wanting to see it over and over again.
; E Cat #7222.
': ': Prebook: MARCH 13
PP Street Date: MARCH 29
Cat #7170. Approx. 98 Mins.
Color/B&W. pomsse==1- Hi-Fi. . =. VidAmerica.
Rebate ofter expires May 18, 1390. ® A 1990 VidAmerica, Inc

Call 1-800-843-1994 for details. All prices U.S. suggested retail. Available in Caneda. Beta not available. VidAmerica is a trademark of VidAmerica, Inc

VIDEO MAGS MULTIPLY

(Continued from preceding page)

ter 11.

With its publishing efforts virtual-
ly at a halt, Barcik says, “Our future
depends on whether one of the nu-
merous people we’ve been talking to
decides to make a big investment in
us.” Barcik won't disclose details of
the negotiations but says the price of
the company is based on Passage
Home having grossed just under $2
million in sales last year.

While not being shy about admit-
ting Passage Home’s management
mistakes, Barcik also insists the com-
pany did a lot of things right—things
that validate their initial effort and
video magazine publishing as a
whole.

“We were well on our way to hav-
ing ‘Sea Fans’ start paying off, and
‘Set Sail’ was growing,” Barcik says.
“We wouldn’t have gotten into trou-
ble if we had just stayed focused on
video publishing.” Barcik points out
that the renewal rate for “Sea Fans,”
the flagship publication, was running
at over 70%—much higher than the
renewal rates enjoyed by most print
publications. “Until all this Chapter
11 garbage came along, we were also
close to a number of international
deals, and along with booming sales
of back issues and other ancillary
product culled from our library, we
were approaching break-even,” Bar-
cik says.

Barcik attributes much of Passage
Home’s early success to keeping pro-
duction costs to a minimum. “That’s
critical,” says Barcik. Passage Home
was able to get many of its location
trips gratis from tour operators and
would select locations where it could
film both diving and sailing. In addi-
tion, post-production was done at
night. By doing this, Passage was
able to keep total cost per edition well
under $100,000.

For those thinking of starting a
video magazine—which Barecik is con-
vinced remains a viable industry—
Barcik has some specific advice:

“First, figure out what you think
you're going to need, right down to
the penny. Anticipate everything—
and then double the number you
come up with,” he says.

“If possible,” he continues, “devel-
op retail sales. Offer generous sales
bonuses to retailers and distributors.
Remember, every single copy you
sell is your best possible ad to get a
subsecriber.”

One thing that producers may
overlook, Barcik points out, is the
complexity of managing money from
subscribers. “You get the money up-
front, but it’s not really yours.
“They’ve bought issues you haven't
produced yet. It takes careful finan-
cial management.”

Fred Johnson, a direct-marketing
management consultant, adds, “To
get those subscribers, you'll need to
identify your target audience, pur-
chase lists to reach them, and send
out direct-mail pieces. Keep in mind,
if you get a 1.5% response, you're do-
ing great.”

The costs associated with direct-re-
sponse marketing are not insignifi-
cant, Johnson stresses. The price for
the one-time use of a list of names
compiled by a special interest maga-
zine, or other source, can run $60-$90
per thousand names, according to
Johnson. Letter shops typically get
about $15 per thousand names to

(Continued on page 60)
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ALL’S WELL AT 10th AFM

(Continued from page 53)

the acquisition and subsequent resale
of TV rights is one way his company
and other indies can continue to grow
in wake of the shrinking B market.
As foreign territories mature, they
follow the same A-oriented sales pat-
terns seen in the U.S., with only the
emerging territories, like Taiwan and
Korea, showing an interest in B and
C fare.

“Sell-through is at the top of every-
one’s minds here,” confirmed Rich-
ard Lorber, president of the interna-
tional video sales firm Fox/Lorber
Associates. “It’s no secret there’s
been a dearth of top quality product
at the film markets for the past cou-
ple of years, so we're finding a cadre
of video buyers looking for sell-
through and television rights.”

Lorber attributes the shifting dy-
namics to “the law of conservation of
shelf space—as we reach the satura-
tion point in the rental market, sell-
through becomes the only way to get
product onto crowded shelves.” His
own company, he said, is concentrat-
ing on higher-quality fare.

In addition to brokering feature
films from the Kings Road library,
Fox/Lorber recently signed on to
represent 150 Best Film & Video ti-
tles abroad. The company is also rep-
resenting worldwide rights to “Lam-
bada,” an hour-long music video fea-
turing Latin singer Tania Alves that
Lober said will be positioned . ..
“Horizontally! No, only kidding, for
sell-through!”

Menahem Golan’s 21st Century
Film Corp. (which has a domestic
home video distribution deal with
RCA/Columbia) is also smitten by
the lusty Latin dance craze, with a
feature, “Lambada! The Forbidden
Dance,” featuring Kid Creole and the
Coconuts, and a follow up, “Naked
Lambada! The Forbidden Dance Con-
tinues.”

As for the major studios, RCA/Co-
lumbia has picked up domestic home
video rights to 44 Arkoff Internation-
al Pictures films from the ‘50s that
will be exploited in the U.S. sell-
through market, in which RCA/Co-
lumbia plans to expand its presence
this year.

MGM/UA has acquired U.K.
rights to 10 Brave World films, in-
cluding “Family Business” with Dus-
tin Hoffman and Sean Connery and
Clive Barker’s “Night Breed.”

As far as rental product goes, stu-
dio reps are placing an increased em-
phasis on a significant theatrical re-
lease for feature acquisitions. “Let’s
just say the absence of [a theatrical
release] has become increasingly
painful,” said RCA/Columbia inter-

... Electrifying ...”
Kathieen Carroll, NEW YORK DALY NEWS

*... A scathing commentary on the barbarity of apartheld.”

A DRY

* ... Brando is sensational.”
Peter Travers, ROLLING STONE

l‘-v

"TWO THUMBS UP."

SISKEL & EBERT

ek ok Y2
..-ELEGTRIFYING..."

KATHLEEN CARROLL
NEW YORK DAILY NEWS

SENSATIONAL.”

PETER TRAVERS
ROLLING STONE

...A POWERFUL AND

IMPORTANT FILM.”

ROGER EBERT,
SISKEL & EBERT

AMAZING
STAR POWER!

This is the film that brought

Marlon Brando back -0 the screen

for the first time in 9 years!

Donald Sutherland is a veteran of
over 60 major motion pictures.

Susan Sarandon is the popular star

of such recent blockbusters as

Bull Durham and Witkches of Eastwick.

AUDIENGE
RESPONSE A+

Apartheid in South Africa is a
topic of current interest to every
American. This powerful thriller is,
by far, the most “audience-
pleasing” film ever produced on
that subject. A whopping 97% of
the theatrical audience surveyed
rated it a great fim! * Men and
women, young and old, are equally
enthusiastic! “CinemaScore

A Dry White Season took five
years to bring to the screen. Itis a
film that will be viewed and talked
about for decades.

Catalog #4768
Dealer Order Date:

nful,” said RCA/Columbia inter- | Bty WL VAT TV NTURY (T e,
fve VP Chris Deering. O M, S0 SRR T e SSR cada-- ik
HOH t}ée tspid'alty ftrqntl,. Turner r S ™2 ANDRE BRNK “SC0LI WELLAN LulY j@[:‘-_ A D e 4}"2969/'903 €.

: T e - — B 9 Suggested Retail
= ) G NS Price: $89.98

demark of Twentieth Century Fox Film Corporation used under licensa.

worldwide rights to a 13-program se-
ries called “Rock ‘n’ Roll Home Mov-
ies,” featuring performers like Elton

John, Neil Young, Queen, and Marvin : % 199CThe CB3EEREH ervad. e i
Gaye in video footage from their own ]
personal archives.

E' b

The programs—each of which will
contain at least three full-length &
songs, some of them never-before-
seen renditions—will be priced be-
tween $14.95 and $19.95 when they
come to market later this year, ac-
cording to THE VP and general man-
ager Steve Chamberlain.
As for the B titles, companies that
(Continued on page 62)
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CELEB

It may not be the Fourth of
July, but Orion Home Video feelsiit’s
never too early —or too late —to let
our retailers and distributors know

AN ALL-AMERICAN

how proud we are to be American.
It’s our way to say “Thanks
America” for being the true land
of opportunity.

THE ORION REACH-OUT

During February as our way of
saying “Thanks America”, Orion
Home Video will support The National

Captioning Institute. nca
Since 1980 The National Captioning

hearing impaired people. Closed INC.
captions are similar to subtitles on

a foreign movie and allow the viewer to

read the dialogue with the use of a

Institute (NCI) has closed NATIONAL
captioned television programs and CAPTIONING  experience.
home video titles for the benefit of INSTITUTE,

decoding device.

They are aimed at serving the needs
of America’s millions of hearing
impaired citizens, making their
television and videocassette viewing a
more enjoyable and meaningful

Our February videocassette release
of “The Package” will feature a public
service announcement on behalf of
the National Captioning Institute.

e e e e e e e e e e e sie ke i ek ke e ek ok
ALL-AMERICAN PRIZES ***** %X fxm v xs

Enter now so you can have a Orion Home Video's
chance to win one of our special e

patriotic prizes. A"-Aﬁ'::‘:g::.rsvoome“

And there will be separate
prize structures for retailer and ”My Ten Favor“e
*AII American Things”

distributor sales reps.
GRAND PRIZE Tell us the top ten things that
Vi * you love about America.
% Anything from Baseball, Old Movies, %
# The Girl Next Door, Mud Wrestling, %
%  Broadway Shows, or Hot Dogs!  #
i i i e e e v v e e sl e s die e vl e ke ek e

* % % % %
***********

A one year lease toa 1990 Llncoln Town
Car (made in the US.A. of course)

FIRST PRIZE

A weekend trip for two to an
All-American Locale of your choice
Choose from New York, The Grand
Canyon, Philadelphia, Washington,
D.C., Mount Rushmore. Includes
airfare, hotel, and spending money.

o ®
- Heh |
HOME VIDEO
American Entertainment
At Its Best

© 1990 Orion Home Video. All Rights Reserved

THOUSANDS OF ADDITIONAL

PRIZES coin Watches, Polaroid
Cameras, Indian Head Penny Clocks,
and Norman Rockwell Prints.

FEEL GOOD

ABOUT AMERICA!

Orion Home Video is proud
and pleased that we are an
All-American Entertainment
Company. Join usin saluting
America. It will make you
feel good about yourself and
our country.

YOUR SPECIAL
ENTRY FORM
IS IN THE MAIL.

If you do not receive an entry form
please send a self-addressed stamped
envelope to: Orion “All-American”
Entry Form Request #2, Orion
Promotlon Center, 101 Union Street,
Plymouth, MI 48170. One request
per envelope. Requests must be
received by February 1, 1990. Entries
must be received by February 22, 1990.
No purchase necessary. Void where
prohibited. Open to residents of the
US. who are owners/employees of
retailers and distributor sales
representatives of Orion Home Video

as of December 24, 1989.

MYSTIC FIRE VIDS

(Continued from page 53)

Conference award in the religion and
philosophy category. “The success
of the Campbell tapes got us into a
lot of new markets, such as addition-
al bookstores and mail-order cata-
logs,” says Rochlin.

Mystic Fire also carries a wide va-
riety of experimental films, fine-arts
videos, and documentaries among its
titles. Its film titles are still its most
successful line in video stores.

The Campbell tapes helped dra-
matically expand the label’s whole-
sale business. Rochlin estimates that
some two-thirds of Mystic Fire’s
overall sales now come from whole-
sale, with that figure split into 25%
from video stores and 75% divided
equally between bookstores and cat-
alogs. Some one third of total sales
come from direct mail.

“Bill Moyers: World Of Ideas”
launched in January and is a co-pro-
duction of Mystic Fire and Public Af-
fairs Television Inc. (Moyers’ pro-
duction outfit). It condenses a 50-
part PBS series produced by Moyers
into three titles: ‘““The National
Soul,” “Crisis Of Democracy,” and
“Dissolving Boundaries” ($29.95
each; $79.95 for the set).

In the videos, Moyers converses
with a number of illustrious figures
as he explores America’s pluralistic
identity, complex problems, and
place in the world. It is an attempt,
says Moyers, to use the video medi-
um to “bring our tribe together
around a national campfire.”

“The National Soul” looks at
American morality, ethics, attitudes,
and myths, and features author E.L.
Doctorow, historian Barbara Tuch-
man, playwright August Wilson,
and pediatrician T. Berry Brazelton,
among other notable thinkers.

“Crisis Of Democracy” examines
our political past and future, with
such guests as authors Joseph Hell-
er and Tom Wolfe, linguist Noam
Chomsky, and philosophers Sheldon
Wolin and Sissela Bok.

“Dissolving Boundaries” takes a
look at our emerging global village,
with Nigerian author Chinua
Achebe, sci-fi writer Isaac Asimov,
Mexican novelist Carlos Fuentes,
and several other luminaries.

“As with the Campbell tapes, we
are sending promotions to stores and
doing a lot of direct mail with ‘World
Of Ideas,” ” adds Rochlin. “Our mail-
ings are close to 100,000 and we will
send them to all the people who
bought the Campbell tapes and to
about 12,000 targeted public librar-
ies that have video collections. Other
schools and libraries are being
reached by Ingram, Baker & Taylor,
and our other distributors.”

Just as the ‘“Power Of Myth”
tapes were cross-promoted with the
Doubleday companion volume, so
too are the “World Of Ideas” videos
being cross-promoted with a Double-
day “World Of Ideas” companion
book, also a best-seller.

“In the latest printing, we've got a
full-page ad for the videos with a di-
rect ordering number,” says Roch-
lin, “as well as a promotion for the
book on the video packaging.”

“We expect ‘World Of Ideas’ to do
quite well, but not as well as the
Campbell tapes,” says Rochlin. How-
ever, he predicts that “A Gathering
Of Men,” Bill Moyers’ other new
Mystic Fire title, “could be on the

(Continued on page 62)
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Billboard.

®©Copyright 1990, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any
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TOP VIDEOCASSETTES RENTALS

HOME VIDEO -

@ ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. © ITA platinum certification for a minimum sale of

250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million
at suggested retail for nontheatrical titles.

=
e Compiled from a national sample of retail store rental reports.
x x 6
8wz
=z =z [} 58| w
o | 5|4 TITLE Copyright Owner, Principal 58| £
T l=|z Manufacturer, Catalog Number Performers R 1S
* % NO.1 x* »
1 3 3 INDIANA JONES AND THE LAST Paramount Pictures Harrison Ford 1989 | PG-13
CRUSADE Paramount Home Video 31859 Sean Connery 3
Warner Bros. Inc. Mel Gibson
2 5 z LETHAL WEAPON 2 Warner Home Video 11876 Danny Glover 1989 R
Touchstone Pictures
3 1 4 TURNER & HOOCH Touchstone Home Video 911 Tom Hanks 1989 | PG
Universal City Studios
4 4 4 UNCLE BUCK MCA Home Video 80891 John Candy 1989 | PG
Universal City Studios Steve Martin
5 | 12| 2 | PARENTHOOD MCA Home Video 80921 Dianne Wiest ) | ek
6 | 2 | 9 | WHENHARRY MET SALLY ... Nelson Home Entertainment 7732 mé g;{fn‘a' 1989 | R
7 6 I/ LICENCE TOKILL CBS-Fox Video 4755 Timothy Dalton 1989 | PG-13 - 2
8 | 7 | 4 | THEKARATEKID PART il gg‘l‘é%O'sumbia Pictures Home Video sam Mf’:CChiO 1089 | g The Gang Was All There. “Little Rascals” leader Spanky McFarland, left,
- atMorita dropped in recently at a Baker & Taylor Video's Dealer Appreciation Day in Los
9 | 9 | 6 | DOTHERIGHT THING mﬁf:' ‘;iyj‘uggssg . ga"PYD‘;'EF'S° 1989 | R Angeles to visit the Republic Pictures Home Video booth. Shown, left to right,
AL ssie Dav are McFarland; Clay Baxter, regional sales manager for Baker & Taylor; Mary
10| 8 | 8 | WEEKEND AT BERNIE'S IVE 68904 i r':"gl‘ffe'::‘nyan 1989 | pe13|  Flynn, sales manager for Baker & Taylor; and Robert Scott, Western regional
sales manager for Republic Pictures Home Video.
Kings Road Entertainment Jean-Claude
1ifig 48 | 4 ||’ KICKBOXER HBO Video 0233 Van Damme 384 '® :
121 11| 9 LOCK UP IVE 68901 Sylvester Stallone 1989 | R
Warner Bros. Inc. Clint Eastwood Q Q
13| 14 3 PINK CADILLAC Warner Home Video 11877 Bernadette Peters 1989 | PG-13
" Patrick Swayze
14 | 13 | 10 | ROAD HOUSE MGM/UA Home Video 901703 Ben Gazear 1989 | R
A *
150116 3 NEW YORK STORIES 23223222 :Ig::gevsideo = \ggos;dnynglkerrauene 1989 | rg A WEEKLY PREVIEW OF UPCOMING VIDEO RELEASES
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