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ADVERTISEMENTS

“HELLACIOUS ACRES,” their new
alomm featuring the track & video,
GIMME’ NO LIP. And if you thought last
year's tour was a killer, this summer’s
w th Judas Priest and Alice Cooper will
blow you away. “HELLACIOUS
AZ3IES.” On Columbia.

[oisiTAL masTeR] $

The great crusade led by piarist Joe
Sanple, saxophonist Wilton Felder and
bassist Marcus Miller, in a rich mix of
jazz, funk and R&B. The Crusaders—
‘ Healing The Wounds” takes the

‘ erasade” into the 90’s. On GRP
Records—GRC/GRD-9638.

Bristol UK garage gurus the Seers make
t12F long overdue U.S. debut with the
Ltery brilliant Psych Out (Relativity
1043). “ . .. excellent pop songs,” says
MZ=_ODY MAKER, “ ... heartbreaking &
erraged . .. fresh and anarchic ... " Title
t-acx already added at KDGE, 81X,
WORE, KUKQ, WHFS, LIVE 165 & more.
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Superstars Scarce On Concert Trail
Packages May Offer Warm-Weather Relief

B BY THOM DUFFY

NEW YORK—Forecasts for the
spring and summer pop and rock con-
cert season range from mild to miser-
able among promoters and booking
agents, who point to a weak economy
and a lack of stadium tours in the
months ahead.

Though expectations are high for
summer tours by a few superstars,
such as Guns N’ Roses, Huey Lewis
& the News, and Rod Stewart—all of
whom have new records—the avail-
ability of surefire talent is low. Mean-
while, a rising number of amphithe-
aters are fiercely competing for
warm-weather bookings.

“Everybody’s starting to scramble
for anything that’s around,” says vet-

Music Buyers
Have Appetite
For The Blues

W BY CHRIS MORRIS

LOS ANGELES—In 1964, B.B.
King posed the musical question,
“How Blue Can You Get?” In
1991, U.S. audiences apparently
want to get as blue as they can.

Club bookers, booking agents,
managers, independent-label own-
ers, and major-label executives in
charge of catalog releases all
agree that the blues is the subject
of a lucrative new wave of inter-
est across the country.

Evidence of a voracious appe-
tite for the genre is seen in the
dramatic increase in bookings
for blues performers, sharp in-
creases in sales of recordings
by contemporary acts, and

(Continued on page 61)

¢ ALL-NEWS IS GOOD NEWS IN
WINTER ARBS, SEE PAGE 3

eran New York promoter Ron Del-
sener, who presents shows at the
Garden State Arts Center in New
Jersey and the Jones Beach Theater
on Long Island. “There’s no Paul
McCartney out there,” he says, refer-
ring to one of the stadium-tour win-
ners of last summer.

(Country tour promoters paint a
brighter picture. See story, page 69.)
While the last two years have seen
stadium tours by the likes of McCart-
ney, the Rolling Stones, David Bowie,
and New Kids On The Block, the only
possibilities for U.S. stadium dates
this summer are Guns N’ Roses and
ZZ Top. Those two acts already are
selling strongly in arenas and amphi-
theaters.
(Continued on page 69)

Paramount Court Win KO’s
Firm’s Local Video-Ad Biz

E BY PAUL SWEETING

NEW YORK—In a major victory
for Paramount Home Video, a fed-
eral district court in Kansas has im-
posed a permanent injunction
against Wichita-based Video Broad-
casting Systems, preventing the
company from inserting local adver-
tising onto prerecorded videocas-
settes.

The injunction, the result of a
copyright and trademark-infringe-
ment suit brought by Paramount
Pictures and Paramount Home Vid-
eo in August 1989, apparently puts
to rest an issue that had threatened
studios’ lucrative ties with national
consumer products companies.

Aside from the copyright and
trademark issues involved in the
suit, entrepreneurs such as VBS
and Video Air Time, a similar ser-
vice, were seen by many in the trade
as a threat to the studios’ practice
of selling commercial time on cas-
settes to national advertisers as
part of cross-promotional pro-
grams. Such ties have been consid-
ered instrumental in the success of
many big rental and sell-through ti-
tles.

The judgment against VBS was

part of a negotiated settlement be-
tween the litigants. Other terms of
the agreement were not disclosed.
The studio had originally sought $1
million in damages in addition to the
permanent injunction.

The consent order was issued
April 10 by Judge Sam A. Crow, and
prohibits VBS from placing ads on
any videocassettes, whether re-
leased by Paramount or any other

(Continued on page 79)

In Musical Ghairs,
Richard Marx Moves
From EMI To Capitol

B BY KEN TERRY

NEW YORK—The recording con-
tract of Richard Marx, one of EMI
Music’s key artists, has been
transferred from EMI Records to
Capitol Records, according to Joe
Smith, president/CEQ of Capitol
Industries. The fate of four other
former EMI Records acts handled
by Left Bank Management—Alias,

(Continued on page 77)

Video Rentals
Spring To Life;
June Looks Hot

EBY JIM McCULLAUGH
and EARL PAIGE

LOS ANGELES—After several
flat months—including the
| Christmas holiday season—home
video rental activity is up. Many
retailers believe this surge is the
beginning of a turnaround in the
rental business that will last at
least into early summer.

While much of the initial impe-
tus is attributed to the phenome-
nal appeal of the March release
“Ghost,” a poll of store operators
points to several other factors
contributing to the uptick—fac-
tors that convince many retailers
that the recent increase in activi-
ty is more than just a passing
phenomenon wrought by the Par-
amount title.

In support of this thesis, they
cite a second-quarter rollout of
exceptionally strong titles, the

(Continued on page 78)
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"..an essential statement of the breadth of Bob Dylan's
artistic achievement... The performances are just
extraordinary, up to the standard of Dylan's most profound
moments on record. % % % % 1/2"

Rolling Stone

"Adds substantially to the understanding and appreciation of
rock's greatest songwriter - a man who, more than anyone
else, showed rock 'n' roll how to think, and who con‘inues to
write about infidels and desire, isolation and faith with
unparallelled imagination and passion.”

L. A. Times

"For anyone else, 'The Bootleg Series' would be 'The Best Of'."
Newsweek

"Legal at last."

Time

"Offers indisputable proof of Bob Dylan's pop-era supremacy
as a singer. songwriter and visionary. It's positively first-
rate... Even scrupulous collectors will be surprised by the

unsuspected gems here."
USA Today

"The sheer volume of good stuff is staggering."
Musician

".aficionados will be stunned by the amount of quality
material, which spans 30 years in Dylan's prolific career.”
Billboard

"Gems tumble out one after another. B"
Entertainment Weekly

"The Bootleg Series' will prove a revelation, both for those
that know him and those that don't. 10."
NME

D%e vﬂolggesg:]s%rles » DYL AN ;
i

Listen to “The Bob Dylan Bootleg Szries Radio Special”
1961 _1991 . ” on Westwood One Radio Networks the week of May 12,
47382 . “Columbia Reg US Pat & T OH Marca Registzoda 'O 148 Scay Music Enterianment loc.

On Columbia.
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Arhs Bring Good News For All-News Radio

B BY SEAN ROSS
and PHYLLIS STARK

NEW YORK—The big surprise
contained in the first winter Arbi-
tron radio ratings is that, six
weeks after the cease-fire in the
Persian Gulf, some all-news sta-
tions appear to be holding onto
their newfound audience.

Meanwhile, the cheering news
for music radio outlets is that the
huge gains posted by all-news sta-
tions during the Gulf war do not
seem to have affected any one for-
mat in particular, with the possible
exception of album rock.(Full Ar-
bitron results for 15 markets can
be found on pages 14-15.)

It was, unquestionably, a great
book for all-news stations, espe-
cially those that managed to some-

how align themselves with Cable
News Network. In the top three
markets, Group W’s CNN affili-
ates were all up sharply: WINS
New York (4.4-5.7 and 2.4-5.7);
KFWB Los Angeles (2.9-4.3); and
WMAQ Chicago (2.7-4.5). Group
W’s WBZ Boston, which switched
from AC to all-news at the outset
of the war, was up 5.3-6.5. Its
KYW Philadelphia held the market
lead with an 8.8 share.

The trio of CBS 0&O news sta-
tions that compete with Group W
didn’t do badly, either. WCBS New
York was up 3.6-4.4. KNX Los An-
geles went 3.2-4.0. WBBM Chicago
was up 4.4-5.2. The group’s KCBS
San Francisco was up 4.7-6.7.

POSTWAR NORMALCY?
Very few broadcasters expect
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all-news outlets to hold onto those
gains. Paragon Research VP Mike
Henry speaks for many when he
says, “The chances of someone’s
lifelong listenership changing be-
cause of the war is very small. [It
is possible that] people who were
previously fairly unexposed to
news/talk radio maybe were made
aware of [the format]. But to be-
lieve that their listening habits are
going to change forever, I don’t
buy it.”

Henry believes that radio listen-
ing is already ‘“‘pretty close to nor-
mal today. My guess is, for the
most part, people are back to their
old habits.”

Similarly, consultant Ed Shane,
who did a study of listening habits
during the Gulf war, found that
only about 15% of his respondents
were music listeners who had sud-
denly made the switch to N/T.
Shane thinks the war ‘““may have

(Continued on page 10)

DAB Is Topic ‘A’ At NAB Neet;
‘In-Band’ System Gains Fans

W BY CRAIG ROSEN

LAS VEGAS—The question of how
radio stations will participate in digi-
tal audio broadcasting came into
sharp focus at the National Assn. of
Broadcasters’ convention April 14-18
here. By the conclusion of the confer-
ence, a new “in-band” DAB system
was gaining adherents among broad-
casters and it was no longer certain
that NAB would sign an exclusive li-
cense deal with Eureka-147, the ter-
restrial DAB system it champions.
The new kid on the block, devel-
oped by the Stanford Research Insti-
tute and Gannett Radio, is known as
USA Digital or Acorn DAB. It would
allow broadcasters to add DAB sig-
nals over their existing analog sig-
nals. Consumers would have the

choice of continuing to use an analog
receiver or upgrading to a digital sys-
tem. The Eureka system, which has
been tested in Europe and Canada on
UHF-TV frequencies, would require
a new spectrum in the U.S.

Apparently alluding to a turf battle
between the two systems, NAB pres-
ident/CEOQ Edward Fritts called in
his convention address for “a new
unity” to help deal with new technolo-
gy rather than “stifling debate.” But
USA Digital is garnering industry
support and threatening Fritts’ call
for unity.

Although the NAB still endorses
the Eureka system, a letter of intent
for the NAB to license the system ex-
pired April 1. Some have speculated
that the trade group has backed off

(Continued on page 73)

Play It Again:
La. Gets 2 New
Labeling Bills

W BY BILL HOLLAND

WASHINGTON, D.C.~—Lyric la-
_beling is back in Louisiana, whose
legislature passed a stickering bill
last yesr only to sée it vetoed by
the governor. The new legislation
not only targets retailers with.
fines and jail terms, but would
alsn fine record manufacturers—
specifically corporate officers—to
the tune of $3,00X) per recording.

“This year's model, introduced
April 15 by the original sponsor of
.last year’s legizlation, Rep. Ted
Haik, D-New Iheria, comes in the
form of two related bills, H.B. 261
and 262. i

The first bill targets retailers
by criminalizing the sale, distri-
bution, or exhibition of record-
ings with “lyrics harmful to mi-
nors,” and sets fines of up to
$1,000 and a prison term of up to
six months for each violation.

The second bill, H.B. 262, pro-
hibits ““‘producers, manufactur-
ers, or distributors” from selling
recordings with ‘‘harmful lyrics”
in the state. It also calls for spe-
cial, black-letter, 12-point type-
face “Explicit Lyrics—Parental
Advisory” stickers for record-
ings and forbids sale of unla-
beled.“harmful” recordings to

(Continued on page 76)

Image Ent. Does The Laserdisc Two-Step

In A First, Distrib Pacts With Ingram, U.S.L.D.

B BY CHRIS McGOWAN

LOS ANGELES—Laserdisc dis-
tributor Image Entertainment has
announced distribution agree-
ments with Ingram Entertainment
and U.S.L.D. (U.S. LaserVideo
Distributors, a subsidiary of Video
Trend). The two wholesalers will
sell Image’s product to their deal-
er networks, while Image will con-
tinue to service its direct accounts.

The pact marks the first time
that either Image or Pioneer—the
two leading laserdisc distributors
in the U.S.—has entered into a dis-
tribution agreement with video
wholesalers.

Image’s implementation of two-
step distribution to reach addition-
al video retailers is a step that
many industry experts feel is nec-
essary to push laser into the main-
stream (Billboard, March 2).

Pioneer executives could not be
reached at press time.

Between them, Ingram,
U.S.L.D., and Video Trend repre-
sent a combined total of more than
200 salespeople and 20 depots.
They will have full access to the
more than 3,000 laserdisc titles to
which Image has exclusive or non-
exclusive rights. The firm has ex-
clusive licensing deals with Buena
Vista Home Video, HBO Video,
Sony Music Video, LIVE Home
Video, and Orion Home Video,
among others, as well as an exclu-
sive distribution pact with FoxVid-
€o.
At present, Image has no plans
to enter into agreements with any

other video wholesalers. ‘“That’s
not part of the current game
plan,” says Image marketing man-
ager David DelGrosso. ‘“We feel
Ingram and U.S.L.D. are all we
need to complement our direct ac-
counts.” He adds that ‘“‘there are
no other plans on the table” to add
other distributors.

Previously, video wholesalers ei-
ther had no access to Image’s

large catalog of discs or had to buy
them from Image at dealer price,
a situation many felt was im-
peding the growth of the laser
business.

DelGrosso declines to disclose
the terms of the deals with Ingram
and U.S.L.D.

“Laserdisc has represented an
excellent niche market for several

(Continued on page 79)

TOKYO—Japan’s home video
market, including laserdiscs and
related products, was worth
$2.24 billion (309.06 billion yen) at
wholesale prices in 1990, an 18%
increase over the year before, ac-
cording to the Japan Video Assn.
That figure reflects JVA mem-
bers’ shipments to the trade.

However, JVA spokesman Ta-
keichi Komazaki, referring to the
percentage gain, points out that
since a half-dozen companies
joined the JVA last September, a
year-to-year comparison is diffi-
cult. Video firms’ deliveries for
the period of January through
August 1990 were actually down
7% compared with the same peri-
od in 1989.

By configuration, videocas-
sette shipments were worth $1.1

New Firms Fuel 18% Boom
In Japan’s Video Revenues

billion (151.3 billion yen) in 1990
at wholesale, while laserdiscs
were worth $982 million (135.6
billion yen). Ancillary products
made up the difference. In units,
JVA members shipped 27.1 mil-
lion cassettes and 26.4 million
discs.

By product category, foreign
movies accounted for 48.56% of
videocassette trade deliveries,
followed by domestic movies
(17.1%). Other categories includ-
ed animation (14%) and music vid-
€0 (9.7%); the balance was made
up of smaller genres such as
adult and sports.

On laserdisc, karaoke account-
ed for 72.4% of shipments, fol-
lowed by movies (10.5%), music
video (7.2%), and animation
(5.7%). STEVE McCLURE

BILLBOARD APRIL 27, 1991
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German Record Sales Soared In "90
Easterners Perk Up Market; CDs Are Tops

B BY WOLFGANG SPAHR
and MIKE HENNESSEY

HAMBURG, Germany—The Ger-
man record industry achieved a
sturdy 18.7% growth in revenue in
1990, with retail sales at an all-
time high of 3.675 billion Deutsch-
marks ($2.2 billion). With IFPI
companies responsible for about
83% of sound-carrier sales in Ger-
many, the total value of the mar-
ket in 1990 was about $2.65 billion.

The compact disc became, for
the first time, the predominant
long-play carrier, with unit sales
of 76.2 million (38.8% of the total)
compared with 75.5 million cas-
settes (38.4%) and 44.7 million vi-
nyl LPs (22.8%). In monetary
terms, the CD market increased
from 1989’s 48% to about 53% of to-
tal sales in 1990.

The cassette market also grew
significantly, with the 29.56% in-
crease concentrated in the low-

B BY JEFF CLARK-MEADS

LONDON—British record industry
lawyers believe they have finally
been able to throw up a legal wall
against unlicensed imports.

Exporters from continental Eu-
rope have been relying on Europe-
an Community free-trade legisla-
tion to ship products legal in their
own markets—but illegal in the
U.K.—to this country.

Now a test case has, according to
solicitors for the British Phono-
graphic Industry, established that
if a product is not licensed in the
U.K.,, it cannot come in.

The BPI had been eager to estab-
lish the strength of case law made

UK. Trade Wins Battle In
War On lllegal Imports

in January 1989 that stated that
copyright law in individual coun-
tries is sovereign over EC legisla-
tion. However, a number of actions
started by the trade body resulted
in the defendants capltu]atmg be-
fore a hearing and agreemg to pay
costs.

West of England-based distribu-
tor C.D. Specialists, however, decid-
ed to fight (Billboard, Nov. 10)—
and has now been ruled against by
a High Court judge. Says Laurence
Gilmore, of the law firm Hamlin
Slowe, which acts for the BPI,
“We're delighted that we actually
got a case to court.”

The BPI based its action on the

(Continued on page 68)

price category. While the LP con-
tinued its decline, the fall-off was
less pronounced than in previous
years—just 7.5% below the 1989
figure in units and 156% in money
terms.

The primary reason for the
boom in budget cassettes and the
deceleration in the LP downturn is
the East German factor: Last year,
the German market gained about
15 million people in the five states
of the former German Democratic

- Republic.

Says Manfred Zumkeller, chair-
man of the German IFPI group,
‘“After the advent of monetary
union in July last year, the people
of the five new German states be-
came additional customers for our
industry and the bulk of their pur-
chases were of product in the low-
er price categories.”

Zumkeller estimates that sales
by IFPI companies in the East Ger-
man states accounted for about
60% of the $347 million sales in-
crease last year. But, he points out
that it is difficult to make an exact
assessment because many East
German consumers bought their
records and tapes in West German
outlets.

Sales of singles continued to
plummet last year. Units were
down 11.5% to 28.8 million, causing
a drop in income of 12.4%. Since
1983, when unit sales were 50.8
million, the format has continuous-
ly lost ground; CD singles, up
50.8% in unit terms last year at 9.8

(Continued on page 76)

New Line May Buy Nelson Entertainment Arm
Deal Would Likely See Shift In Distrib Of Vid Product

B BY DON JEFFREY

NEW YORK—NHI Nelson Holdings
International Ltd., reporting a huge
loss for 1990, confirms that it is in dis-
cussions with New Line Cinema
Corp. about the acquisition of Nel-
son’s entertainment unit, which in-
cludes Nelson Home Video.

“Discussions are going forward,”
says Nelson executive VP Peter
Graves, “and we hope they’ll be com-
pleted in the relative near-term.”

The discussions are an outgrowth
of earlier, failed negotiations involv-
ing New Line, Nelson, Columbia Pic-
tures, and RCA/Columbia Pictures
Home Video. At the time, Nelson was
seeking to sell off several of its prop-
erties in an effort to raise badly need-
ed cash.

Keith Benjamin, analyst with
Burnham Securities, says the pend-
ing acquisition is “a price issue from
New Line’s point of view. Nelson's
product fits well with New Line’s,
which clearly has the capacity to mar-
ket more product.”

If New Line completes the acquisi-
tion, it is likely to assume Nelson’s
obligations with Orion Home Video,
which distributes product licensed
and marketed by Nelson Home Vid-
eo. But a source at Orion calls that
distribution deal a “diminishing as-
set” at present because Nelson no
longer has the cash to acquire rights
to films made by Castle Rock Enter-
tainment, the independent movie pro-
duction company that has provided
Nelson’s entertainment unit with its

biggest hits.

Under its deal with Castle Rock,
Nelson has first-refusal rights on
Castle Rock films, but is required to
put up substantial advances on a ti-
tle-by-title basis.

If New Line completes the acquisi-
tion of Nelson, Nelson’s home video
properties would likely flow through
RCA/Columbia Pictures Home Vid-
eo, with whom New Line has a video
distribution agreement.

For the fiscal year that ended Dec.
31, Toronto-based NHI Nelson re-
ports a $70 million net loss, compared
with a $1.43 million net profit the
year before. Revenues were down
13.8% to $93.5 million.

Home video revenues took the big-
gest drop, falling 35.1% to $40.8 mil-
lion. The company failed to release
any titles that rivaled the year-earlier
success of the Castle Rock film

(Continued on page 79)

B BY ED CHRISTMAN )

NEW YORK—Record World,
continuing its effort to‘restruc-
ture in a climate of financial dif-
ficulties, has named David Bloom
to the posts of president and
CEO.

As part of the move, founder
Roy Imber will continue as chair-
man of the 81-unit, Port Washing-
ton, N.Y.-based chain, but he has
given up the CEO title and is
withdrawing from day-to-day
management.

At the end of January, Record
World, which carries a large debt
load and operates mainly in the
economically troubled North-

Roy Imber Steps Aside
As Record World’s CE0

-east, announced it was cutting
staff and closing stores (Bill-
board, Feb. 9).

At that tlme, it had 92 stores
The chain is in the process of
closing unprofitable stores;
Bloom detlines to specify how
many will ultimately be shut.

Bloom’s previous retail experi-
ence includes 15 years at Her-
man’s World of Sporting Goods
in Carteret, N.J., and, more re-
cently, six months with New
York-based Barnes & Noble. In
his last three years at Herman’s,
he served as president, CEO, and
chairman. In 1990, Herman’s par-
ent company was acquired in a

(Continued on page 78)

Three = Eleven. Morgan Creek Records executives announce that Eleven—a
Los Angeles-based trio—has signed a long-term worldwide recording contract
with the label. The band's debut album, “Awake In A Dream,” is slated for late
June release. Shown, from left, are producer Eric “E.T.” Thorngren; band
manager Steffo Mitakides; band members Natasha Shneider and Jack Irons;
Morgan Creek co-president David Kershenbaum; Morgan Creek A&R
representative Matthew Aberle; band member Alain Johannes; and Morgan
Creek co-president Jim Mazza.

EXEGUTIVE TURNTABLE

RECORD COMPANIES. Manfred Zumkeller is named senior VP, Europe, for
Warner Music International in London. He was president of Warner Music
International, Central Europe.

Beau Hill is named a partner in Interscope Records in Los Angeles. He was
a producer.

Warner Bros. Records promotes Randy Skinner to VP of video in Los An-
geles, Bill Mayne to national promotion director in Nashville, and Jack Pur-
cell to national promotion coordinator in Nashville. They were, respectively,
director of video production, national promotion manager, and national promo-
tion assistant for the company.

ROSENFIELD SKINNER ADLER

Island Records in New York appoints Bill Adler VP of media relations and
Lori Somes national director of media relations. They were, respectively, di-
rector of Rhyme & Reason Communications, and director of the music depart-
ment at Rogers & Cowan.

The Columbia House Co., a partnership of Sony and Time Warner, appoints
Harjinder Atwal senior VP/GM of Columbia House Canada in Toronto. He
was VP of the company. In New York, the Columbia House Co. appoints
Ralph Colin senior VP of business and government affairs, Sharon Kuroki

NYGAARD

McNAMARA

YESKEL

senior VP of music marketing, Mark Osterer senior VP of finance, Max Pin-
kerton senior VP of operations, and Brian Wood senior VP of Columbia
House Video. They were, respectively, VP of business and government af-
fairs, VP of music marketing, VP of finance, VP of operations, and VP of Co-
lumbia House Video.

Bill Rosenfield is named director of A&R, Broadway, for RCA Vietor, BMG
Classics in New York. He was a consultant for the company.

Denis McNamara is named director of international A&R for Polydor Rec-
ords in New York. He was program director at WDRE. In other appointments,
Dave Yeskel is appointed national director of sales for the PolyGram Label
Group in New York. He was national sales director for Island.

Ben Nygaard is appointed director of marketing for SBK Records in New
York. He was product manager for Metal Blade.

Budd Tunick is named director of A&R for Ear Candy Records in New
York. He was VP of production for Nile Rodgers Productions.

Geffen Records names Cindy Gray media and artist relations director in
New York, and Susan Naramore promotion representative in Los Angeles.
They were, respectively, media and artist relations director at Island, and head
of national album rock secondaries and metal promotion at Geffen.

RELATED FIELDS. Sony USA in New York promotes Steven Kober to VP and
controller and John Pierce to VP of risk management. They were, respective-
ly, assistant controller and director of risk management.

© VIDEO PEOPLE ON THE MOVE . . . page 51.

4

www americanradiohistorvy com

BILLBOARD APRIL 27, 1991


www.americanradiohistory.com

i

S

P P

The “Voices That Care” Video was produced by
FLATTERY YUKICH INC & PROPAGANDA FILMS
Executive Producers David Foster and Linda Thompson Jenner
Co-Executive Producers David Saltz, Brian Avnet, Jeff Wald, Ralph Goldman and Michael Adler
Producers Paul Flattery and Tim Clawson

Director Jim Yukich

[N

The producers of the “Voices That Care” music video would like to thank the crew members and companies who
so generously donated their time, equipment and facilities to make the project possible.

Henry Adebonojo
Jim Adler

Sharon Alley

Art Arellanes
Kevin Arnett
Lance Aston
Terrence Atkins
Bernard Auroux
Phil Azenzer
Barbara Benson
Ketil Berg

Clint Betz

Kurt Bloom

Sharon Boggis
Joe Broderick
Hernan Camacho
Tanya Carl
Stephen Carmona
Alan Carter

Steve Carter

Judy Chabola
Guy Charbonneau
Aki Chien
Ramona Cohn
Scott Cohn
Barbara Cole

Bruce Coleman
William Coleman
Tiffany Cook
Carole Cooke
Dan Coscia

Armanda Costanza

Alicia Craft
Irene Crinita
Ted Cutler
J.Patrick Daity
Alicia Davis
Robert Deaton
Jim DeMatte
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Henry Diltz

Pete Drinco
Sharon Dwyer
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Leesa Evans
Craig Fanning
Ali Fatemi
Barbara Favazzo
Bob Favazzo
Mary Beth Felts
Dave Ferrar

Chuck Fitzpatrick
Scott Flor

Beth-jana Freidberg

David Gallo
Joanne Gardner
Michael Garfalo
Richard Geerts
Kristin Gelstrup
Kris Gentry

Bob Gersicoff
Glenda Goff
Ange Gonzales
Nick Goodman
lan Green

Tom Grubbs
Kim Guenther
Andy Hallbach
Avah Ham
Warren Ham
Patrick Hanson
Steve Hawk
Chris Hayden
Josh Haynie
Steve Hiaft

Rex Hiscocks
Aimee Hoffman
Greg Hoffman

CREW

Robert Holcomb
David Hopgood
John Hopgood
Julie Horton
Rachel Ichihb
Brian Jacobson
Randy Johnson
Gary Jones
John Jopson
Scott Kaye
Araxie Khanzadian
Thomas Kloss
Brian Knott
Zane Krein

Bob Kresbach
Vince Landay
Deanna Lawicki
Robert Leffelman
Tena Lucarelli
Brian Lukas

Cari Lutz

Karin Mani

Mary Manix
Denice Marcel
Gary Mark

Drew Marsh
Gary Marthaler

Sergio Martinez
Jon Massey
Shawn Maurer
Honere McCarthy
Michael McGuire
Teresa McKnight
Peter Mercurio
Catherine Meyers
Thorp Minister
Dean Mitchell
T.Craig Mitchell
Paul Morphos
Tomas Morrison
Juan Morse
Michael Mortino
Tom Nead

Randy Nolen
Michael O'Kelly
Marni Parsons
Michael A. Parsons
Gloria Pasgua
Bruce Pasternack
Carla Patfterson
Rick Pendleton
Monica Perez
Saraya Perl
Sydney Phillips

Toby Phillips
Joette Phillips
Dwayne Platz
Brad Pouleson
Sandra Provencio
Matt Purse

Jack Rainsford
John Redman
Dennis Rice
Doug Rice
Stephen Rice
Gene Rivera

Al Rodriguez
Adam Roodman
Phil Rose
Stephanie Rosen
Mike (Spike)Ryan
Bonnie Saltzman
Brigitte Schlemmer
Kelly Schroeder
Terry Secrest
Robert Sheer
William Shubert
Geraldine Slevy
Arturo Smith
Laurent Soriano
Glenn Steelman

Michael Stewart
Paul Swain

Judy B. Swartz
Todd Szabo
Cheryl Teetzel
Sarah Thompson
Heba Thorisdottir
Henry Tirl

Debbie Uhlack
Kim Uhlack
Dawn Vierja

Eric Vila

Christian Waelder
Steve Waldenberg
Jenny Walder
Andrew Warwick
Jerry Watson

Bill Webb

Joe Hill White
Lisa White
Debbie Williams
Aubrey Wilson
Dominic Wymark
Eric Zeehandler
John Zeigler
Rhaz Zeisler

Alpha Sound
Art FX

ORGANIZATIONS

Carolina Prod. Service

Bi Coastal Payroll Service

Budget Rentals

Capitol Recording Studio

Clairmont Camera
Company Supply
Covert Operations
Dubs Inc.

Eastran Kodak

Encore Video

Fyt

General Camera
J.L. Fisher
Laser-Pacific

Le Mobile

Liberty Car & Truck Propaganda Films
Mathews Studio Sunset Sound
Equipment Varitel Video

N.B.A. Video Tape Products

Ofto Nemenz
Patrick Hanson

Warner Bros. Studios

Ad Produced By
Howard R, Miereonu

[V Advertising & Graphics

WARNER BROS. STUDIOS

Gary Cradle
Bob Daly

Jack Egar

John Gilbert
Gary LeMel

Rich Masi

Tom McCormick
Bob Pincus
Barry Reardon
Rob Stein

Basic Crafts Unions

Local 40 Air Conditioners
Local 78 Plumbers
Local 40 Electrical

Local 724 Labor
Teamsters Local 399

IA Unions

Local 44 Property

Local 728 Lighting
Local 695 Sound
Local 706 Make Up/Hair
Local 80 Grips
Local 767 First Aid
Fire & Security Personnel Local 1
Local SEIU 399 Janitors
Hotel & Restaurant Employees Local 11
Clericat Staff Union W.B.O.E.G.

Thanks to Billboard Entertainment Marketing
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ASGAP Helps Geffen Plug Song Leak "
Warns Radio Not To Play Stolen GN'R Tape # M

B BY KEN TERRY

NEW YORK—In a move with few
precedents, ASCAP recently helped
Geffen Records crack down on radio
stations that played a stolen tape con-
taining a track-in-progress from
Guns N’ Roses’ upcoming double al-
bum, “Use Your Illusion I And I1.”
Responding to a request from the
multiplatinum group, whose writers
are ASCAP members, the rights soci-
ety sent out letters to its more than
8,000 radio licensees, informing them
that the songs in the Guns N’ Roses
project had been temporarily placed

on ASCAP’s “restricted” list. The
stations were warned that their
ASCAP licenses would not protect
them if they played a song from the
album and were sued for copyright
infringement.

Paul Adler, director of membership
for ASCAP, notes that, under a provi-
sion of ASCAP’s 1950 government
consent decree as well as its license
agreements with broadcasters, the
society can restrict performances of
a song “‘to prevent harmful effects
on the copyright of a work.” Al-
though ASCAP seldom invokes this
clause, he says, it did something simi-

Testimony Gomplete In BMI
Gase Vs. Gable Operators

B BY BILL HOLLAND

WASHINGTON, D.C.—Live testimo-
ny ended April 17 in the so-called
“dual licensing” case in U.S. District
Court here involving future fee plans
between BMI and cable operators as
well as program suppliers. A decision
in the case, involving additional mil-
lions of dollars a year in potential li-
cense fees, will not come until late
summer or early fall.

Should the case be appealed, the
opportunity to employ dual licensing
might be not resolved for more than
a year.

“We’re not thinking that way

though,” says Ed Chapin, BMI gener-
al counsel. “We’re sure the judge will
see the merits and rule in our favor.”

The main issue at stake is whether
BMTI has the right, as an option, to li-
cense program suppliers and cable
operators separately for use of its
repertoire. Currently, only program
suppliers pay a fee for music use, in a
blanket license that contains a per-
subsecriber rate.

In the suit, NCTA, the Disney
Channel, BET, and the other cable
groups complained that the dual-li-
censing plan was in essence a double
charge and amounted to “unlawful

(Continued on page 68)

Steven Gurtis Chapman
Soars At Dove Awartls

NASHVILLE—The 22nd annual
Dove Awards confirmed that gospel
music has a new superstar: Steven
Curtis Chapman. The show was tele-
cast live from the Grand Ole Opry
House April 11 on The Nashville Net-
work.

Chapman won the Gospel Music
Assn.’s top honor, artist of the year,
for the second consecutive year, as
well as male-vocalist and songwriter-
of-the-year awards.

The show was hosted by Clifton
Davis, star of TV’s “Amen,” and
Sandi Patti, who won her 10th consec-
utive Dove in the female-vocalist cat-
egory as well as honors for inspira-

tional album.

Christian rock act Petra won two
Doves: group and rock album; Petra
founder/lead guitarist Bob Hartman
won songwriting honors in the rock
category. Take 6 took one award for
contemporary black album, while
that group’s Mervyn Warren and
Mark Kibble collected contemporary-
black-song honors for “I L-O-V-E U.”

Others taking two Doves include
Steve Green, Carman, the Christian
metal band Holy Soldier, and song-
writer Gary Driskell, whose composi-
tion “Another Place, Another Time,”
recorded by Patti, won contempo-

(Continued on page 77)

Pyramid, Epic In Distrih Deal
Label Bows With Joe Walsh Release

B BY DEBORAH RUSSELL

LOS ANGELES—Pyramid Rec-
ords will bow as an Epie-distribut-
ed imprint this week with “Ordi-
nary Average Guy,” the new al-
bum from its first act, perennial
rocker Joe Walsh.

Pyramid’s principals—record
producer Scott Maclellan, enter-
tainment attorney Allen Jacobi,
and label veteran Bruce Garfield—
created the label with the goal of
attracting artists who already had
achieved a certain level of success.
Walsh ‘““seemed like a natural,”
says Jacobi.

Tony Martell, senior VP/GM of
Epic Associated Records, says
Walsh was a key draw in inking the
deal with Pyramid. The expertise
shared by the label’s principals
was a factor as well, he says.

“It’s always nice when you have
an artist who becomes a locomo-
tive for a new label,” says Martell.
“They had Joe Walsh and that was
attractive, aside from the experi-
ence they had themselves.”

Pyramid president and founder
Maclellan owns the label’s name-
sake, Pyramid Recording Studios
in Lookout Mountain, Tenn. Ja-

(Continued on page 76)
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lar a couple of years ago at the re-
quest of Whitesnake, another Geffen
act, when stations began airing
leaked tracks from its “Slip Of The
Tongue” album.

While radio leaks in advance of hot
new releases are common in the rec-
ord business, they usually occur no
more than a few days to a week prior
to the street date—and in those
cases, ASCAP is not asked to inter-
vene. “Nobody wants to go to the
trouble to restrict it for three days,”
Adler says.

In contrast, the Guns N’ Roses al-
bum is not due out until late June,
three months after 15-20 stations
across the country began playing un-

The ‘Empire’ Strikes Plat. Members of EMI recording group Queensryche
receive plaques commemorating platinum sales of their aloum “Empire.” (The
album has since racked up sales of 1.8 million units.) EMI executives flew to
Seattle to present the band with its awards. Shown, from left, are Chris
DeGarmo, Queensryche; Sal Licata, president/CEO, EM| Records USA; Eddie
Jackson and Michael Wilton, Queensryche; Philip Rauls, regional promotion
manager, EMI Records USA; Scott Rockenfeld, Queensryche; Ron Urban,
executive VP/GM, EMI Records USA; Geoff Tate, Queensryche; and Jim
Cawley, senior VP of marketing, EMI Records USA.

(Continued on page 77)
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NEW JACK CITY” is on its way to becoming the
year’s best-selling soundtrack. The Giant/Reprise re-
lease jumps to No. 1 on the Top R&B Albums chart
and climbs to No. 12 on the Top Pop Albums survey.
It’s the first soundtrack to top the R&B chart since
Stevie Wonder’s “The Woman In Red” in 1984.

The Mario Van Peebles film grossed more than $32
million at the box office in its first four weeks, a show
of strength that helped to overcome initial pop-radio
resistance to the soundtrack. And how! Color Me
Badd’s ‘I Wanna Sex

You Up” vaults from No.
51 to No. 31 in its fourth
week on the Hot 100; Ice-
T's “New Jack Hustler
(Nino’s Theme)”’ enters
the chart at No. 78. The
Ice-T single was released
two months ago, along

ART
EAT

e
with Christopher Wil- =t
liams’ “I'm Dreamin,’”

which has yet to enter
the Hot 100 (though it
jumps to No. 2 on this week’s Hot R&B Singles chart).

“New Jack City”” won’t be the first rap/R&B
soundtrack to reach the top 10 on the pop chart—
“Breakin’ "’ earned that distinction in 1984—though
it will be the first with an authentic, streetwise sen-
sibility.

CHRYSALIS RECORDS’ two flagship artists of
the '80s—Pat Benatar and Huey Lewis & the
News—this week enter the charts for the first time
in the '90s. Benatar is still signed to Chrysalis,
though Lewis & the News have shifted to EMI.

Benatar has the week’s top new album with “True
Love,” which bows at No. 83; Lewis & the News
have the top new single with “Couple Days Off,”
which enters the Hot 100 at a robust No. 56. It’s the
first release from the group’s “Hard At Play” al-
bum, which is due May 7.

Benatar hit her peak with the 1980 album “Crimes
Of Passion,” which sold more than 4 million copies
in the U.S. Lewis & the News topped out with their
1983 album “Sports,” which reached the 7-million
mark. But both artists’ popularity tapered off in the
late '80s. Benatar’s last studio album, “Wide Awake
In Dreamland,” stalled at No. 28 in 1988; Lewis’ last
release, ““Small World,” peaked at No. 11 that same
year.

Both artists, however, have taken decisive steps
to regain career momentum. Benatar is eschewing
her usual arena-rock formula for this album of blues
songs; Lewis shifted labels and brought in Bill
Schnee as co-producer to freshen the group’s sound.

FAST FACTS: Amy Grant lands her second No. 1
pop hit as “Baby Baby” jumps to the top of the Hot
100. Grant shared billing with Peter Cetera on ‘“‘The
Next Time I Fall,”” a No. 1 hit in 1986.

by Paul Grein

‘New Jack Gity’ Makes (Sound)Tracks To Top;
‘True’ Tale: Benatar Bows; Huey ‘Off’ & Runnin’

Roxette’s “Joyride” jumps to No. 2 on the Hot
100, becoming the Swedish duo’s fifth single to
reach the top two in the past two years. Roxette’s
album of the same name vaults from No. 41 to No.
19 in its second week.

The Divinyls’ “I Touch Myself” jumps to No. 9.
Billy Steinberg and Tom Kelly co-wrote the song,
which extends their streak of top 10 hits by female
artists and female-led groups. The pair has written
or co-written No. 1 hits since 1984 for Madonna,
Cyndi Lauper, Heart,
Whitney Houston, and
the Bangles.

Luther Vandross’
‘“Power Of Love/Love
Power’’ enters the Hot
100 at No. 63, becoming
his highest-debuting sin-
gle to date on the pop
chart. It’s the first sin-
gle from Vandross' up-
coming album, ‘““The
Power Of Love”; “Here
And Now,” the first single from Vandross’ last al-
bum, became the balladeer’s first top 10 pop hit and
his first Grammy winner.

Queensryche’s “Empire’” rebounds to No. 9 on
the pop albums chart. It’s the album’s first appear-
ance in the top 10 since October, when it peaked at
No. 7. The album owes its resurgence to its current
top 20 single, ““Silent Luecidity."”

Lenny Kravitz’s “Mama Said’’ jumps from No. 84
to No. 47 in its second week, already surpassing the
No. 61 peak of his previous release, “Let Love Rule”
... The Kentucky Headhunters’ ““Electric Barn-
yard” also makes a convincing second-week move,
vaulting from No. 165 to No. 68.

WE GET LETTERS: John Farkas of Cleveland
notes that Madonna’s ‘“Rescue Me” drops off the
Hot 100 after just eight weeks. That’s the shortest
chart life for any top 10 hit since the Delegates’ 1972
novelty, “Convention '72.”

John Fagan of Atlanta notes that acts from Geor-
gia have been coming on strong in pop music for the
past several years. We noted recently that R.E.M.
and the Black Crowes are both listed in the top five
on the pop albums chart. Fagan added that the B-
52’s and Bobby Brown were listed in the top 10 si-
multaneously early last year. Indigo Girls also hail
from the Peach State, which happens to be the loca-
tion site of Mick Jagger’s next movie. John, if Bill-
board runs a spotlight on Georgia in the next few
months, I hope you get a commission.

Rodney Ho of Princeton Univ. notes that C&C
Music Factory’s “Here We Go” is the fifth top 10
hit to mention the late, great Marvin Gaye since
1983. It follows Spandau Ballet’s “True,” Diana
Ross’ ‘““Missing You,’”’ 'the Commodores’ “Night-
shift,” and ABC’s “When Smokey Sings.”
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Song Of The Year

Friends In Low Places

Jukebox in My Mind

When | Call Your Name

Album Of The Year

Here In The Real World
No Fences

Pass It On Down

RVS Il

When | Call Your Name

Single Record
Of The Year

Friends In Low Places

Here in The Real World

Jukebox In My Mind

Next To You, Next To Me

When | Call Your Name

Top Male Vocalist

Top Female Vocalist

Top Vocal Group

Top Vocal Duet

Entertainer Of The Year

Top New Male Vocalist

Top New Female Vocalist

Top New Vocal Group Or Buet

Video Of The Year
Love Can Build A Bridge

Pass 1t On Down
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Band Of The Year
(Touring)

Band Of The Year
(Non-Touring)

Specialty Instrument

Harmonica

Keyboard

Drums

Steel Guitar

Guitar

Fiddle

Bass
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* World music that stretches ffom Africa to Spain,— I O PAPA MQnology
Bulgaria to Cuba. (HNCD 1363/HNBC)
* A rock selection including one of ROLLING STONE’S THE WATCHMAN
top ten albums of the Eighties, Richard and Linda Thompson's (HNCD 1363/HNBC)

SHOOT OUT THE LIGHTS. MALICORNE Legende: Deuxieme Epoch
* The definitive collection of British folk-rock.

* Not to mention blues, jazz, classical, films and shows, and more... (HNCD 1360/HNBC)

RYKODISC USA
Development/Marketing Pickering Wharf, Bldg C, Salem, MA 01970 508 744 7678 FAX 508 741 4506
Sales/Distribution 530 N. 3rd St. Minneapolis, MN 55401 612 375 9162 FAX 612 375 9162

Contact your Rykodisc distributor for special pricing information on all Hannibal titles.
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WILL MORAL RIGHTS EVER BE ENFORGED?

UK. Law Is Weak; U.S. Has No Law

B BY ANTHONY MORRIS

When the U.K. Parliament finally
recognized the moral rights of au-
thors and composers of original
copyright work, the major record
companies and music publishers
were already lying in wait with their
response: In order to forestall any
unwanted disputes, they simply in-
serted blanket waivers of these new
moral rights in all of their standard
contracts, leaving the rest of the in-
frastructure of those arrangements
in place, and got on with business as
usual.

The principles setting out the
moral rights of authors are to be
found in the Berne Convention on
Copyright to which the U.S. acceded
in 1988. The two principal moral
rights of interest to the songwriter
are the “right of paternity”’—the
right to be attributed as a compos-
er—and the “right of integrity,”
which is the right that prevents a
derogatory treatment of a copy-
right work. (The other moral rights
are a right not to have a work false-
ly attributed and a right of privacy
in relation to certain photographs
and films.)

While the instances of label copy
failing to attribute the writer of a
song are few and far between, there
is a not uncommon experience of
niggling altercations between writ-
er and arranger concerning the ex-
tent to which a credit might be
shared. Nevertheless, it is surpris-
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SYMBIOTIC REALITY

I’ve followed Billboard’s recent
coverage of what might be called
the hip-hop co-option debate with
great interest. While I can under-
stand the concern that originators
may not justly benefit from the re-
wards of their artistry, when Jan-
ine McAdams discussed “musical
history” in the March 23 letters
column, she omitted some essen-
tial features of a more symbiotic
reality.

The fact is that the music of
Howlin’ Wolf, Bo Diddley, Robert
Johnson, et al. was commercially
popular within the context of the
time and place of its making, the
hip-hop of its day. White-owned
record companies recorded it—
thanks to foresight, luck or greed,
depending on your bias—and the
black community bought it. And
then it was relegated to the junk-
yard of history by its original audi-
ence.

Remember that it was first a
small, dedicated band of white en-
thusiasts who sought to disinter
the forgotten saga of prewar rural
blues (and a lot of early jazz as
well). Later, a young white audi-
ence was turned on to the glories
of postwar urban blues by the
likes of the Rolling Stones (a
group, incidentally, that continual-
ly acknowledged the source of its

ing that the recognition of the right
of integrity has yet to spawn a mass
of suits in this litigious industry.

In the absence of any judicial
guideline as to what amounts to a
derogatory treatment, a precise def-
inition will inevitably have to await
a combination of input from a dis-
satisfied writer and an imaginative

Anthony Morris is a partner in the London
firm of Cameron Markby Hewitt,
specializing in entertainment law.

songs of the '50s, '60s, and "70s are
regularly tampered with to sell any-
thing from frozen hamburgers to
motor cars, it cannot be too long be-
fore a disgruntled songwriter will
actively voice his or her objection.
Sooner or later, that songwriter will
conclude that the value of any bene-
fit he or she may have derived from

‘What was written as
a love song is
associated with fast
food or detergent’

lawyer.

These rights do not vest in those
composers who died before the new
law came into effect (Aug. 1, 1989).
They also do not apply where a “de-
rogatory”’ treatment has been ef-
fected pursuant to certain licenses
or assignments of copyright en-
tered into before that date. Never-
theless, integrity rights attaching
to certain older songs could still be
considered by the English courts.

During an era when the lyrics and
arrangements of many classic

this form of exploitation—which
might not have been regarded as
such when the contract was negoti-
ated—is overshadowed by the real-
ization that what he or she had once
written as an anthem of youth or a
love song has become irrevocably
associated with fast food or deter-
gent.

The concept of what might consti-
tute derogatory treatment does not
stop with the trashing of lyrics into
subliminal advertising slogans. The
automatic way in which most me-

music) and then flocked to pay
homage to the real thing. Without
them, the latter-day careers of gi-
ants like Muddy Waters would
have been bleak indeed. The Afro-
American community simply did
not want to know.

It is far from improbable that,
20 years from now, long after its
present audience will have moved
on to the next ‘‘real thing,” inter-
est in the likes of a 2 Live Crew
will be largely maintained by a
non-Afro audience.

Rob Allingham

Gallo Music Publishers
Johannesburg

South Africa

VIEW FROM THE TRENCHES

With all the fuss about what type
of standard packaging the music
industry will use, I'm really not
surprised at how out of touch all of
those corporate people are about
the whole situation. How could
they be in touch since they are all
in their suites miles away from
customers. Well, I have an idea,
guys! This is going to be new to
you, so have a seat first. Relax.
Ready? OK. How about asking the
retail-store managers, who are out
there in the so-called trenches ev-
ery day, talking to customers dai-
ly, what the customers want? Hel-
lo?

I manage a large store (5,000
square feet) and my customers tell
me they hate the DigiTrak packag-
ing that the new Sting CD came in.
Why? Because it’s cardboard and

paper gets torn and it gets worn
awfully fast. There is still plastic
to be thrown away with those two
strips in there. Customers are still
trying to figure out how to refold
the darn things once you open
them. And if they are going to be
spending $15.99 and more for
something that will last a lifetime,
they want the packaging to hold
up as well. It’s common sense.
Customers love the jewel box be-
cause it's pretty and it's simple
and it's sturdy. Customers also tell
me they want a sliding-case jewel
box over the hinged ones, because
the hinged ones are fragile and
they snap easily.

1 support the Sony Music Corp.’s
plan to have an open jewel box as
the complete package. It’s what
the customer wants and it’s envi-
ronmentally safe.

Ed Delgado
Manager, Rainbow Records
Greenbrae, Calif.

PERSONICS POSTMORTEM

1 was saddened to read of Personics’
demise in your March 30 issue. Per-
sonics, a company 1 have followed
since its beginning, was a brilliant
concept that 1 assumed would grow
quickly and become successful. I ne-
glected to take into account the com-
pany’s dependence on record compa-
nies that have a history of skepticism
toward new music formats (I previ-
ously wrote a letter published in your
Oct. 21, 1989, issue regarding the mu-
sic industry’s opposition to DAT.) The
fact that Personics was able to obtain

chanical licenses are granted by
publishers will usually mean that
they are happy to see a song cov-
ered without worrying about who
has covered it and why; the sensibil-
ities of contracted writers will sel-
dom be taken into account.

For example, one wonders how
Cole Porter might have reacted to
the new arrangements of many of
his classic songs on the “Red Hot +
Blue” album—irrespective of the
worthy cause to which the royalties
are being donated. If he had object-
ed, would an English court have
found that one or more of those ar-
rangements amounted to a “deroga-
tory treatment’’?

The answer may soon be known,
following the recent filing of a suit
by George Michael claiming that a
new “megamix” cover recording of
12 of his songs constitutes “deroga-
tory treatment”; it is contended that
the integrity of each individual com-
position has been destroyed.

Although certain parallel protec-
tion is available to songwriters in the
U.S.—which protection is in many
cases more robust than its new U.K.
counterpart—legislation specifically
recognizing the moral rights of com-
posers has still to be introduced.
When Congress does finally consider
such a bill, it is to be hoped that it will
not be hedged with the exceptions
and watered down by those limita-
tions that currently make uncertain
the evaluation of the extent of pro-
tection afforded by the new U.K. law.

only 2% of songs that charted in the
'80s demonstrates the record compa-
nies’ lack of support and unwilling-
ness to nurture new markets,

The Personics system was ideal be-
cause it benefited everyone involved.
For the record companies it generat-
ed additional revenue from older cat-
alog titles at almost no expense. Re-
tailers enjoyed a new source of reve-
nue and a unique crowd draw, and
the consumer benefited by having
the option of custom selecting and
paying for only those songs desired.
The record companies also probably
overlooked the market-information
potential of Personics that was akin
to that of the Video Jukebox Net-
work. Consumers voted with their
dollars when selecting songs. For ex-
ample, the popular '80s song “Al-
ways Something There To Remind
Me” by Naked Eyes continued to top
the Personics “charts” and yet the
single and album are currently still
unavailable on CD.

Personics’ failure is a sad reflec-
tion on the record companies’ unwill-
ingness to embrace new technolo-
gies, concepts, and formats that can
only benefit them in the long run.

Kenneth Broad
New York

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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‘Baby’ Talk: Grant Her Play Or Not?
Christian PDs Give ‘Word’ On Amy Hit

B BY SEAN ROSS

NEW YORK—Amy Grant says this
is nothing compared to the contro-
versy that ensued over her first sec-
ular crossover five years ago, but
her top 40 breakthrough hit “Baby
Baby” has reopened a longstanding
point of contention for PDs at Chris-
tian AC ‘and top 40 radio stations:
Can those stations play songs that
are not specifically religious in con-
tent?

“Baby Baby,” which is No. 1 this
week on Billboard’s Hot 100 and No.
2 on the Hot Adult Contemporary
chart, sounds like a straightforward
love song, although Grant says she
actually wrote it about her daugh-
ter Millie.

Most Christian stations are play-
ing another Grant song, “That’s
What Love Is For,” which her Chris-
tian marketplace label, Word, is pro-
moting as a separate single. And
the Christian radio PDs who have
decided to play “Baby” have had to
grapple with listener questions
about whether the song fits their
format.

The irony is that “That’s What
Love Is For” is also a love song, and
although its lyrics are more philo-
sophical, it is not specifically doc-
trinal. That “Love” works for Chris-
tian radio, where “Baby” is touchi-
er, says a lot about the line that its
PDs walk.

‘BABY’ NAMES

One major issue, for many Chris-
tian broadcasters, is the title itself.
“Baby Baby,” they say, just doesn’t
sound like something you expect
from a Christian radio station. As
consultant Brad Burkhart puts it,
“Most of my clients feel that it
would be out of character for a DJ
to come out of a song on their sta-
tion and say ‘Baby Baby,’ and then
play ‘Praise The Lord’ by the Impe-

rials.”

Of Burkhart’s 12 clients, only two
are playing both ‘““Baby’ and
“Love.” The remainder are playing
“Love” only. And he acknowledges
that the latter “is a love song as
well, so it’s not like the Christian
stations are playing a blatantly reli-
gious song. It’s more the awkward-
ness of playing ‘Baby Baby.’”

“There really was a feeling on the
part of Word that a romantic song
titled ‘Baby Baby’ is just the type of
song that gospel radio has never
dealt with,”” says Dan Harrell, a
partner in the Harrell/Blanton firm
that manages Grant.

Texture is also a consideration.
“Baby” fits well within the bounds
of what most secular ACs can play,
but most Christian/AC outlets are
closer to soft AC in tempo. The
handful of Christian/top 40s that
exist are more comparable to secu-
lar hot AC. WABS Washington,
D.C., PD Dawn Dicker is one of sev-
eral AC PDs who note, “Even
though ‘That’s What Love Is For’ is
about romantic love, it’s a softer ap-
proach to it, so it’s more appropriate
to what we’re doing.”

And as in most other formats,
what product is promoted to Chris-
tian PDs has a lot to do with what
they play. Jon Lord, PD of the San-
ta Rosa, Calif.-based K-Love Radio
Network is, in principle, in favor of
playing “Baby Baby.” He says, “I
happen to think there’s a lot more to
Christian music than singing about
God. As Amy has tried to do with
this album, we need to present the
positive side of issues that are cru-
cial to people in their lives,” such as
relationships.

But Lord isn’t playing ‘“Baby
Baby” because it wasn’t worked to
him as a single, a factor that several
PDs cite. Christian ACs and top 40s
rarely venture beyond the material
promoted by Christian-market la-

Curnin Visits Coburn. Cy Curnin of the Fixx, left, was a recent guest on
“Rockline,” where he was interviewed by host Bob Coburn. Pictured with
Curnin, from left, are Brad Kaplan of Left Bank Management; John Lappen
and Frenchy Gauthier of Impact Records; and Coburn.

bels. So while Van Morrison did
have a hit on Mercury with “When-
ever God Shines His Light,” other
Christian rock artists on secular la-
bels, such as U2 or the Call, do not
have Christian radio hits.

For something from outside the
Christian marketplace to be played
at Christian radio, it would have to
conform to very strict standards.
WRJX Chattanooga, Tenn., PD Rod
Hampton, who ¢s playing “Baby
Baby,” says his Christian/top 40
outlet would be willing to play
something by a secular artist if it
fits the station’s “positive hits” im-
age and is by an artist with an ac-
knowledged Christian lifestyle. So

(Continued on page 12)
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Gorilla Warfare. WAPE (Power 95) Jacksonville, Fla., is saluting the troops
returning from the Persian Gulf with a patriotic billboard campaign featuring the
station’s ape mascot. The station welcomed home soldiers on the USS
Saratoga by giving T-shirts to the first 500 soldiers off the ship.

All-News Is Good News In Winter Arbs

(Continued from page 3)

changed their preference for ra-
dio,” but not until ‘“the next time
something serious and compelling
comes along. People will be more
willing to rely on radio for news
simply because they were able to
rely on radio during the war.”

But an examination of the
month-to-month Arbitrends sug-
gests that when things settle
down, all-news stations will have
more listeners than they did be-
fore. While all-news outlets in the
top three markets did not show the
dramatic jumps they posted in the
first two Arbitrends, which cov-
ered the war months of January
and February, all of them stayed
steady or inched forward in the
cease-fire month of March. This
means that in March, when people
believed the war to be over, all-
news stations had more audience
than in December, a time when
N/T listening was already up as
the Gulf situation worsened.

Furthermore, all-news stations
continued to show cume growth
into the final month of the book.
KFWB went from 1,211,400 listen-
ers a week before the war to
1,371,800 in the second month to
1,522,100 in the winter book. KNX
went from 1,085,000 before the
war to 1,194,700 in the second Ar-
bitrend to 1,281,300 in the final
month. Time spent listening to
KFWB was off from six hours and
15 minutes a week in the second
month to six hours a week in the fi-
nal month. But KNX held steady
at 6/, hours per week.

So if new converts don’t spend
as much radio time with all-news
stations as they did two months
ago, they are still coming by. And,
with the U.S. military being de-
ployed to protect Kurdish refu-
gees at press time, it may be too
soon to write off all-news stations’
role. Besides, baseball season—a
more traditional boon to N/T out-
lets—is here.

Ironically, the Gulf war seems to
have had what is known in radio

circles as a “‘shotgun’ effect on
other formats, with listeners com-
ing from different places in differ-
ent cities. (In some cases, listening
to all-news outlets seems to have
come from their all-talk counter-
parts, many of whom showed
losses or more modest gains.)

WHO GOT HURT
The format that seemed to get
most hurt was album-rock radio—
which has in the last two years
shown a strong inverse relation-
ship to N/T’s success in Billboard/
Arbitron’s national format rat-

‘People will be
more willing to rely
on radio for news’

ings. Although there were excep-
tions, rockers were down in New
York (WNEW-FM 3.2-2.8 vs.
WXRK 3.5-3.2), Los Angeles
(KLOS 4.6-4.0), Philadelphia
(WMMR 7.6-5.4), Chicago (WLUP-
FM 4.2-3.5), and Boston (WBCN
5.2-4.7).

Rock outlets were especially
hard hit in San Diego, a military
town where many of album rock’s
target listeners were in the Gulf
during the winter book. Album
KGB was down 6.0-4.9. Modern-
rock rival XETRA-FM was off 5.7-
4.4.

As for top 40, a format whose
longstanding troubles many ex-
pected to be worsened by the Gulf
war, the results have been a mixed
bag. In New York, all three top 40s
are down with dance-leaning
WQHT (4.1-3.7) claiming a Pyrrhic
victory over WHTZ (4.7-3.6). (The
big winner there was bright AC
WNSR, which posted its best-ever
book, 3.5-4.2.) In Los Angeles,
KIIS was off 5.1-4.7, while dance
outlet KPWR was down sharply
4.5-3.5.

Then again, there were nice
books for top 40 in Chicago
(WBBM-FM’s highest-ever 6.2-

6.9), Long Island, N.Y., (WBLI’s
4.4-5.6), Phlladelphla (where both
WEGX and WIOQ were up), Bos-
ton (WXKS-FM’s 5.7-6.7, putting it
neck and neck with WZOU’s 7.2-
6.9), and San Francisco (KMEL’s
5.2-6.2).

Country outlets, coming off a
good fall, were expected to flour-
ish during the war, and again
there are some early promising re-
sults, but no indisputable evi-
dence. WXTU Philadelphia was up
4.2-5.4. WWWW Detroit rose 4.8-
5.1. But KSON San Diego was off
7.5-6.2.

Many of the stations that had
been market leaders did manage to
remain No. 1 overall. Urban
WRKS New York held onto its
market lead (5.6-5.8). So did N/T
outlets WGN Chicago (9.3-7.8) and
KGO San Francisco (8.3-8.9). Top
40 KKLQ (Q106) San Diego (7.7-
7.4) held its market lead. So did
KFRG San Bernardino, Calif. (7.6-
6.8). One of the few upsets took
place in Long Island, where AC
kingpin WALK (7.2-5.3) was un-
seated by New York oldies outlet
WCBS-FM (5.0-5.8).

Head Shot. WPLJ New York intern
Anthony Brown sports the new ‘“Mojo
Radio” logo on the back of his head
during new morning man Scott
Shannon’s first broadcast.
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Stations Sporting New Promos
For Start Of Basehall Season

NEW YORK—The start of baseball
season, and the end of the season in
several other sports, has given sta-
tions across the country some great
promotional opportunities.

On April 8, baseball’s opening
day, WBAL Baltimore aired a fan-
tasy game between the all-time-
greatest Orioles and the all-time-
greatest Yankees. Featured players
included Phil Rizzuto, Yogi Berra,
Babe Ruth, Billy Martin, Reggie
Jackson, and Lou Gehrig.

All-sports WFAN New York,
which recently raised $1.3 million
for the Tomorrow’s Children Fund
during a radiothon, worked out an
arrangement with the Mets where-
by $1 was contributed to the charity

Promotions |
& Marketing

by Phyllis Stark

for every ticket sold to an April 9
game. About 100 children with can-
cer attended the game and a picnic,
where they met the players and got
autographs. One of the kids threw
out the first ball.

WUMX (Mix 103.1) Tallahassee,
Fla., is attempting to bring “Late
Night” host David Letterman to
Florida to pitch an inning against
the Florida State Seminoles. The
promotion began after the TV host
announced on his show that he
could pitch an inning of shutout
baseball to any major-league team
in the country. Florida has no ma-
jor-league team, but FSU is the
country’s top-ranked college team.

WUMX listeners have been flood-
ing the “Late Night” office with
faxes and letters. The station sent
Letterman a top-10 list of reasons to
come to Florida, the top reason be-
ing “to give strangers that break
into his house some time to them-
selves.” To promote the effort, PD
Kevin Gossett has vowed to go
without meat until Letterman
comes to town or for a year, which-
ever comes first.

WCKZ (Kiss 102) Charlotte, N.C,,
recently paid tribute to Charlotte
Hornet player Steve Scheffler, who
is best known as a bench warmer.
To recognize Scheffler—“because
no one else can”—Kiss gave away
tickets to a recent game, along with
cassette copies of “The Scheffler
Shuffle,” a song written and pro-
duced by Kiss 102 morning man
Rick Jensen. Fans were encour-
aged to cheer for Scheffler in an ef-
fort to get him some playing time
other than in the last two minutes of
the game.

Before a recent Bruins playoff
game, WZOU Boston morning man
J.R. individually blessed each of the
14,380 seats in the Boston Garden.
Meanwhile, CFOX Vancouver, Brit-
ish Columbia, gave away 2,000 pom-
poms at two Vancouver Canucks
playoff games.

All-sports WFNS Tampa, Fla,,
morning men Scot Brantley and
Bob Hewko have challenged each
other to a boxing match, billed as

“the frustration venter at the con-
vention center,” Friday (26). The
mateh will consist of three one-min-
ute rounds. Listeners are sending in
their predictions for a winner; those
will be used later in a prize drawing.

IDEA MILL: SUSPENDED JOCK

KEEY (K102) Minneapolis an-
nounced that morning man John
Hines was suspended until further
notice, then revealed that he was lit-
erally suspended from the ceiling of
Town Square Park in a window-
washer harness. Hines vowed not to
come down until he raised $500 for
charity, a goal he achieved in just
two hours.

WXRK (K-Rock) New York is set
to air a five-hour live broadcast
from the New Jersey Earth Day
Family Festival on Sunday (21). The
lineup for the concert includes K-
Rock jocks Flo & Eddie and Joe
Walsh ... WBOS Boston devoted
the week before Earth Day to envi-
ronmental-awareness features. The
station has also added an Earth-
watch hotline to its automated tele-
phone system.

WJHM (102 Jamz) Orlando, Fla,,
is playing the “Uh” game. To win
$100, callers have to talk about the
station for 30 seconds without say-
ing “uh” ... WYTZ Chicago is giv-
ing away pieces of Comiskey Park,
which is in the process of being torn
down. Promotion director Ed Mar-
cin says he and OM Ric Lippincott
pilfered bricks from the demolition
site.

WAPW (Power 99) Atlanta made
April “the month of the horrible
contest” and is giving away a new,
terrible prize each week. The sta-
tion is claiming the promotion de-
partment is broke, but that a bad
prize is better than no prize. Offer-
ings include a nose job for the per-
son who best completes the sen-
tence ‘“my nose is so big . . ., ” a hair
replacement, a detective service for
“spouses who are louses,” and a
trip to a football game for the win-
ner of Power’s Butt Bowl contest.

KHFX (The Fox) Honolulu, Ha-
wali, marked the April 15 tax-filing
deadline by bringing a polygraph
machine to the post office, claiming
studies have shown that 75% of
American people lie on their taxes.
People who passed the test got a
CD. Crosstown KSSK will launch a
window-sticker campaign Wednes-
day (24), when more than 400,000
pieces will be mailed.

WSTW Wilmington, Del., tied in
with a local Dairy Queen to raise
money for the family of Corp.
James McCoy, the only Delaware
resident killed in action in the Per-
sian Gulf. DQ donated 50 cents from
each “Blizzard” sold to the family.
Station jocks appeared at the store
throughout the day ... KOY-FM
(Y95) Phoenix designated the week
of April 8-12 “homeless week.”
Each day, morning show Kelly and
Company broadcast live from a dif-
ferent food store to raise funds for
homeless shelter services. Members
of the Phoenix Suns joined Y95 per-
sonalities.

Album KSHE St. Louis spon-
sored KSHE Symphony Night. Lis-

(Continued on page 17)
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Brian Wallace
WYLD-FM New Orleans

HON ATKINS, the PD who cleaned up urban WYLD-
FM (FM98) New Orleans two years ago, had a long
track record that included KMJQ Houston and WOWI
Norfolk, Va. The rapid progress he made in turning
around WYLD’s battle with churban WQUE (Q93)
seemed to vindicate owner Inter-Urban’s decision to
bring in an outsider, something FM98 rarely did.

But when Atkins left, WYLD went inside again and
promoted MD Brian Wallace to his first PD job. That
was a controversial choice, and for months there were
rumors that Wallace wasn’t up to the task, or at least
the administrative half of it. Shortly thereafter, former
WGCI-FM Chicago PD Jimmy Smith was brought in
over Wallace as OM, something that seemed to confirm
the speculation.

But Smith himself lasted only several months on the
job. Since last September, Wallace has been flying solo
again and WYLD-FM has remained No. 1. In the fall, it
was up 11.8-13.3 12-plus, while WQUE went 10.2-104.

Wallace grew up in Indianapolis and started in radio
there in 1985 as a board operator at full-service WIBC.
He went next to swing at WBLZ Cincinnati and after-
noons and nights at KMJM St. Louis before joining
WYLD for nights in late 1988 when Atkins came in.

So did Wallace struggle with the PD job at first? “To
some extent that's true. But it’s probably the case with
anybody who steps into the PD chair where you have a
heated battle. In that time, I feel that I've definitely
grown as a manager and motivator of people ... I've
probably gotten a lot better at delegating responsibility
and getting the maximum performance out of people.”

Wallace also says he is a lot better with promotions
now. “Some of my early promotions might have been a
lot of fun to play, but not a lot of fun to listen to,” he
says. “One thing I learned from Ron was the use of vo-
cabulary. If you say ‘bonus cash,’ the listener thinks, ‘I
can win even more from this.””

Bonus cash does indeed figure into WYLD’s spring
promotion—a daily cash song with a $98 base prize. Call-
ers win more if they can say “FM98 Jams More Money”
before the buzzer on the “FM98 Automatic Money Ma-
chine” goes off. WYLD’s fall promotion was the
398,000 Dash For Cash,” which was pitted against
WQUE’s $93-an-hour money song. Both stations had
TV, although WQUE had some outdoor also.

FM98's TV spot, featuring videoclips from Hi-Five,
Ralph Tresvant, and Keith Washington, will hit the air
about the time you read this. If Washington, whose first
hit, “Kissing You,” has been charted for five weeks,
seems like an odd choice for an image artist, Wallace
says that song “has had about 180 requests in the last
two weeks. We haven’t had a song blow up like that
since ‘Whip Appeal.” Even ‘My, My, My’ didn’t blow up

Musically, Wallace’s WYLD-FM became much more
conservative in the fall. The current list became 10
songs shorter and the secondary rotations were tight-
ened. Where Atkins’ WYLD was one of the few urban
stations that could really get away with running a long
list and being cutting edge, there are now 15-20-minute
stretches when everything you hear has crossed pop al-
ready, something unprecedented for a station that had
been determinedly progressive into the mid-'80s.

This is WYLD-FM in p.m. drive: Sybil, “Don’t Make
Me Over”; En Vogue, “You Don’t Have To Worry”; Ja-
net Jackson, “State Of The World”; Keith Washington, |
“Kissing You”; Whitney Houston, “All The Man That I
Need”’; Tracie Spencer, “This House”; Johnny Gill,
“Wrap My Body Tight”; Ralph Tresvant, “Do What I
Gotta Do”; Keith Sweat, “Make You Sweat.”

After FM98’s resurgence, WQUE—which had sworn
for years that it was not an urban outlet—dropped its
crossover product, went from a white to a black air
staff, and upped Jay Michaels—like Atkins, a KMJQ
alumnus—to PD. “There’s no question that Q93 has got-
ten a lot better than they were a year ago, because they
had gotten just as bad as you can get,” says Wallace.

But Wallace also claims that WQUE is “essentially a
carbon copy of what we’ve done.” FM98, he says, has
heritage on its side, having outlasted previous competi-
tors WBOK and WAIL. “The perception has always
been, particularly after this station got better, that Q93
was the alternative station for when listeners heard a
record that they didn’t like.”

WQUE is WYLD’s only urban rival. It is not the only
station Wallace watches. There’s adult alternative
KNOK, which just dropped the Breeze network to go lo-
cal, and which, Wallace says, will play Quiet Storm-type
material at night. There’s adult top 40 WMXZ, which de-
buted several years ago with a lot of R&B oldies. And
there’s top 40 WEZB (B97), “which plays as much urban
and dance music as any CHR I've heard.”

A lot of the credit for FM98’s resurgence has gone to
morning man Guy Black, who arrived from Chattanoo-
ga, Tenn., several weeks before Atkins did. Black and
WPEG Charlotte, N.C.’s Skip Murphy are the two best-
known urban morning hosts to emerge in the last five
years and it seems inevitable that Black will move up to
a larger market, perhaps soon.

So what happens to WYLD then? Wallace allows that
he’s “getting to know jocks in other markets that could
come in and fill that void. It’s a situation that has to be
dealt with. Guy is the anchor, but ... if and when he
leaves, the show is not going to stop. People said the
same thing when Ron got the offer from Houston. I've
got a couple of guys here who are ready for top-10 mar-
kets. You'd like for them to stay, but you just want to be

this hard.” prepared.” SEAN ROSS
CD Storage Cabinet
Are you looking for a
way to store and lock o=

your valuable CD’s? Our
storage cabinet holds
840 CD’s in their jewel
boxes for immediate ac-
cess to your programmer
or disc jockey. Steel
construction with 3 lock-
able drawers and stack-
able. 4ft x 2ft x 2ft.

LIFT Discplay Inc., 115 River Road, Edgewater, NJ 07020 »r
Tel.: 201/945 8700, 945 8863, 945 8412, Fax: 201/945 9548
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YesterHits

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Kiss On My List, Daryl Hall & John
Oates, rca

. Morning Train, Sheena Easton, emi-
AMERICA

. Being With You, Smokey Robinson,
TAMLA

. Just The Two Of Us, Grover
Washington Jr., ELEKTRA

. Angel Of The Morning, Juice
Newton, capiToL

. Rapture, Blondie, cHRYsALIS

. While You See A Chance, Steve
Winwood, isLanD

. Woman, John Lennon, GefFeN

. The Best Of Times, Styx, aam

. Don’t Stand So Close To Me, The
Police, Aam

POP SINGLES—20 Years Ago

. Joy To The World, Three Dog
Night, DUNHILL

. What's Going On, Marvin Gaye,
TAMLA

. Put Your Hand In The Hand,
Ocean, KAMA SUTRA

. Never Can Say Goodbye, Jackson
5, MOTOWN

. Another Day/Oh Woman Oh Why,
Paul McCartney, aprLE

I Am.. .. | Said, Neil Diamond, uni

. Just My Imagination (Running
Away With Me), Temptations, coroy
. If, Bread, eLexTra

. She's A Lady, Tom Jones, parrOT

. Stay Awhile, BELLS, poLypor

TOP ALBUMS—10 Years Ago

. Hi Infidelity, REO Speedwagon, epic

. Paradise Theater, Styx, aam

. Arc Of A Diver, Steve Winwood,
ISLAND

=
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. Face Dances, The Who, waRNER
BROS.

. Winelight, Grover Washington Jr.,
ELEKTRA

. Moving Pictures, Rush, MERCURY

. Another Ticket, Eric Clapton, rso

. Zenyatta Mondatta, Police, aam

. Double Fantasy, John Lennon/
Yoko Ono, GEFFEN

. The Jazz Singer, Neil Diamond,
CAPITOL

WOOND O & Whe

-
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TOP ALBUMS—20 Years Ago

. Pearl, Janis Joplin, coLumeia

. Various Artists, Jesus Christ
Superstar, DECCA

. Up To Date, Partridge Family, seLL

. Love Story, Andy Williams, coLumsia

. Golden Bisquits, Three Dog Night,
DUNHILL

. Soundtrack, Love Story, PARAMOUNT
. Abraxas, Santana, coLumsia
. Cry Of Love, Jimi Hendrix, REPRISE

. Tea For The Tillerrnan, Cat
Stevens, aam
. Close To You, Carpenters, a&m

WOHOND Now N

—
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COUNTRY SINGLES—10 Years Ago

1. A Headache Tomorrow (Or A
Elpt'ecartache Tonight), Mickey Gilley,

2. Rest Your Love On Me/l Am The
Dreamer (You Are The Dream),
Conway Twitty, mca

. Pickin’ Up Strangers, Johnny Lee,
FULL MOON/ASYLUM

. Hooked On Music, Mac Davis,
CASABLANCA

. Am | Losing You, Ronnie Milsap, rca

. | Loved 'Em Every One, T.G.
Sheppard, WARNER/CURS

. Falling Again, Don Williams, mca

. Seven-Year Ache, Rosanne Cash,
COLUMBIA

. Leonard, Merle Haggard, mca
. Roll On Mississippi, Charley Pride,
RCA

QW BN oM & W

-

SOUL SINGLES—10 Years Ago
. Being With You, Smokey Robinson,
TAMLA

. Sukiyaki, A Taste Of Honey, capiToL

. Just The Twd Of Us, Grover
Washington Jr., ELEKTRA

. How 'Bout Us, Champaign, coLumBiA

. A Woman Needs Love, Ray Parker
Jr. & Raydio, ARISTA

. Avmen Love Calls, Atlantic Starr,
. ggpighs High, Tom Browne, ARIsTA/

. it's A Love Thing, Whispers, soLar

. All American Girls, Sister Sledge,
COTILLION

. Al No Corrida, Quincy Jones, aam

W N O ndh WN =

—
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IS THERE ROOM FOR ‘BABY’ AT CHRISTIAN RADIO?

(Continued from page 10)

while “Pray’” by M.C. Hammer
might fit from a message stand-
point, Hampton won’t play it be-
cause the backing track for the
song is taken from Prince’s “When
Doves Cry” and Prince is too con-
troversial for his audience.

THE AUDIENCE

If that seems overly touchy, be
assured that Christian stations’ au-
diences are equally sensitive. Jim
Governale, PD of top 40 KYMS An-
aheim, Calif., says there was audi-
ence resistance to Dolly Parton’s
cover of the gospel hit “He’s Alive.”
“When we first started playing it,
we had people sending us articles
from People

cles.

Originally, Grant herself thought
the “Baby” video should be about
infants. “I wanted a lot of babies
with cloth diapers dancing,” she
says. “I bounced it off one of my
nephews who said, ‘What a stupid
idea,’ ” before approving one of the
scripts submitted by a video produc-
tion firm.

As for using an actor instead of
Chapman, “It was definitely some-
thing that Gary and I had to work
through. Life is so high pressure.
Sometimes it's easier to be in a situa-
tion where you are strictly a perform-
er ... The idea of a producer I didn’t
know very well instructing me on

how to be ro-

about Dolly
doing this or

mantic with my
husband kind

¢ h 3

that.” [dldn t want my of put me in a

KYMS has . . weird situa-
played “Baby real-life romantic tion. 1 didn't

aby” virtual- 4 4 po want my real-
ly without inci- relationship critiqued {7777 4
dent, largely ’ relationship
because the by the masses critiqued by
station has the masses.”
made a point Grant and

of explaining that it was written
about Grant’s daughter. But at
KLTY Dallas, regarded by many as
Christian AC’s flagship station,
“Baby’’ has been both a top request
and the most controversial song on
the station.

KLTY VP/program management
Jon Rivers says he wanted to play
“Baby Baby’’ because his secular
competition does, “so why let other
stations steal our thunder”—a con-
sideration that WRJX’s Hampton
also cites. And he says that in his re-
search, “People know it isn’t a song
about Jesus but a fun love song, and
they totally accept it.”

But KLTY has also received an-
gry phone calls and about 20-30
written complaints about ‘“Baby.”
Some are crank calls, like the one
from a woman who claimed that
Grant was the Antichrist. But oth-
ers are “from sincere, articulate
people who say things like, ‘I don’t
have a problem with Amy singing a
secular song, but when a station
that [calls] itself Christian radio
plays a song that is purely, entirely,
wholly, and totally secular, I think
there’s a problem.’

“My question is what is purely,
entirely, wholly, and totally secular,
and what is purely, entirely, wholly,
and totally Christian? If you're a
painter, must you put a crucifix at
the bottom for it to be OK? I don't
think so0.”

Rivers also gets calls from people
who say the song “ ‘reminds me too
much of the old life that I came out
of.” I think they’re projecting very
negative experiences they’ve had in
their life onto this, and even though
it’s wholesome, making it seem un-
godly to say ‘Baby Baby’ to some-
one, which, my goodness, most of us
have done, Christian or not.”

‘BABY’ PICTURES

Part of the “Baby Baby” issue,
PDs say, is that the song’s video
avoids Grant’s interpretation of the
song entirely, instead focusing on a
‘“young couple in love’’ scenario.
And the male lead in the video is an
actor, not her husband, songwriter
Gary Chapman, himself a promi-
nent figure in Christian music cir-

manager Harrell say the decision to
go with two separate singles was
made separately by Word and A&M
and was not one that she had a lot of
input into. The next single, “Every
Hearbeat”—also a love song—will be
worked simultaneously to both for-
mats.

Grant says she’s happy for the
Christian outlets that kave been able
to play “Baby Baby.” Those stations,
she says, “have taken what was per-
ceived as a narrow format and real-
ized that people who listen to gospel
music still want to hear songs that
celebrate life.”

In any event, Grant says, there
was a much worse backlash in 1985
when A&M began promoting her to
the secular audience. That year,
Grant had a top 30 hit with “Find A
Way,” which did have specific reli-
gious content. But her subsequent
appearance on Peter Cetera’s ‘“The
Next Time I Fall,” did not. “I couldn’t
believe the letters I was getting in
1985,” she says.

HOMETOWN HERO

Now, Grant says, “I don’t think
I've gotten one negative letter.” In-
stead, she and Harrell say that mem-
bers of the Christian music communi-
ty are happy that Grant has been
able to open the door for Christian
artists at secular radio. “It’s like
when a kid from a small town makes
it big,” Grant says.

Indeed, WLIX Long Island, N.Y.,
VP/GM Lloyd Parker says that the
grumbling about Grant’s crossover
dreams in 1985 “was a lot stronger
than it is now.” And Christian pro-
grammers on both side of the ‘“Baby
Baby” issue are careful to separate
Grant from the question of whether
they can play the song itself.

And WRJX’s Hampton says he has
been able to reason with most of his
complaint callers. “I tell them that
we’d rather play a song by Amy
Grant, whether it’s about a moral is-
sue or a family thing, rather than
something derogatory. And I explain
the familiarity factor—that it might
bring [listeners from other formats]
to the station. When we say that, it
seems to be OK.”

Billboards

FOR WEEK ENDING APRIL 27, 1991

Hot Adult Gontemporary.

- COMPILED FROM A NATIONAL
= «| @ =] & SAMPLE OF RADIO PLAYLISTS
28| o8| 39| €| TITLE ARTIST
T¥| % i 2| 23| LaBEL & NUMBER/DISTRIBUTING LABEL
*x NO.1 x %
@ 9 2 12 | CRY FOR HELP @ RICK ASTLEY
RCA 2774 1 week at No. 1
@ 3 4 8 BABY BABY & AMY GRANT
AGM 1549
3| 1 | 1 | 12| YOUREIN LOVE © WILSON PHILLIPS
SBK 07346
@ 4 5 10 MERCY MERCY ME/I WANT YOU ROBERT PALMER
EMI 50344
@ 5 7 7 RHYTHM OF MY HEART & ROD STEWART
WARNER BROS. 4-19366
@ 3 11 7 VOICES THAT CARE @ VOICES THAT CARE
GIANT 4-19350
7 6 3 14 COMING OUT OF THE DARK @ GLORIA ESTEFAN
EPIC 34-73666
8 | 7 | 6 | 11 | ONEMORE TRY * TIMMY T.
QUALITY 15114
@ 12 19 4 | DON'T WANNA CRY & MARIAH CAREY
COLUMBIA 38-73743 .
16 . ) LOVE IS A WONDERFUL THING & MICHAEL BOLTON
COLUMBIA 38-73719
@ 13 16 7 I'VE BEEN THINKING ABOUT YOU & LONDONBEAT
RADIOACTIVE 54005/MCA
12 9 3 19 ALL THE MAN THAT | NEED © WHITNEY HOUSTON
ARISTA 2156
13| 10 ] 10 | 15 | DON'T HOLD BACK YOUR LOVE @ DARYL HALL JOHN OATES
ARISTA 2157
14 | 1| 15 | 1 | FOREVER'S AS FAR AS ILL GO ALABAMA
MIRACLE WHITNEY HOUSTON
@ 2130 3 ARISTA 2222
SOMEDAY & MARIAH CAREY
16 |1 g 14 1 So.0MBiA 3873561
I'LL BE BY YOUR SIDE STEVIE B
19 12 8 LMR2758/RCA - B i
21 27 5 (IF THERE WAS) ANY OTHER WAY & CELINE DION
EPIC 34-73665
20 | 22 | 8 | WALKMY WAY BETH NIELSEN CHAPMAN
REPRISE 4-19447
20 15 12 21 AS;:AOI:{’GME THE WAY & STYX
21 | 18 | 14 | 27 | WHERE DOES MY HEART BEAT NOW  CELINE DION
EPIC 34-73536
2| 17| 13| 14| ALTHISTIME ¢ STING
* % * POWER PICK* % %
@ 27 29 5 JUST THE WAY IT IS, BABY ¢ THE REMBRANDTS
ATCO 4-98874
TEMPLE OF LOVE & HARRIET
24 | 26 | 28 6 EAST WEST 4-98863
25 23 17 11 EV'\JMAggggG FOR LOVE @ ALIAS
WICKED GAME & CHRIS ISAAK
26 | 24 | 20 | 17 | peprise 419700
2] 2 18 17 SWEAR TO YOUR HEART RUSSELL HITCHCOCK
HOLLYWOOD LP CUT/ELEKTRA
JOYRIDE ¢ ROXETTE
3 4 EMI 50342 °
THE FIRST TIME & SURFACE
29 | B | 2] B colgmeiassssoz
GET HERE & OLETA ADAMS
30 [ 30 | 25 | 24 | nrana 878 a76.ameRCURY
@ 39 = ) LOVE WILL SURVIVE DONNY OSMOND
CAPITOL 44707
@ 34 39 3 COMPARED TO NOTHING JUDE COLE
REPRISE 4-19340
LOVE TAKES TIME & MARIAH CAREY
3| 32 | 32 | B | columen sarss
% | 49 | 3 | LOVEATFIRST SIGHT STYX
THIS COULD TAKE ALL NIGHT ANNA MARIE
3 35 a8 3 MCA 53994 -
2 | — | 2 | CIRCLE OF ONE OLETA ADAMS
FONTANA LP CUT/MERCURY
MY HEART IS FAILING ME & RIFF
3 | 37| 40 5 SBK 07342
41 | 44 | 3 | NOTHING BUT THE RADIO ON DAVE KOZ
CAPITOL 44674
NIGHT AND DAY & BETTE MIDLER
¥ |83 14 | SANTic 487825
43 | 41 | 5 | PLACE IN THIS WORLD © MICHAEL W. SMITH
REUNION LP CUT/GEFFEN
* * * HOT SHOT DEBUT * *x -
WALKING IN MEMPHIS & MARC COHN
NEWD ] ATLANTIC 4-87747
HOW CAN | EASE THE PAIN @ LISA FISCHER
NEW D ! ELEKTRA 4-64897
CHASIN' THE WIND & CHICA
43 | 3B | 26 | 18 | feonSeatoase o
SWEPT AWAY YANNI
“ |38 — 2 PRIVATE MUSIC 2084
TOUCH ME (ALL NIGHT LONG) & CATHY DENNIS
NEW D) ; POLYDCOR 879 466-4/PLG
POWER OF LOVE/LOVE POWER LUTHER VANDROSS
NEW)» ; EPIC 34-73778
I'M YOUR BABY TONIGHT & WHITNEY HOUSTON
AT | M| 2| B | rmaios il
WAITING FOR THAT DAY GEORGE MICHAEL
886 | ¥ 15 | cotumein 3873663
MY SIDE OF THE BED & SUSANNA HOFFS
49 | 46 | 33 9 COLUMBIA 38-73529
I'M NOT IN LOVE WILL TO POWER
80 | 40 | 3L | 2 | gocasgess

C) Records with the greatest airplay gains this week. @ Videoclip availability. © 1991, Billboard/BPI
Communications, Inc.
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RADIO I

Mojo Vs. Z100 Pt. lll: Shannon Opens Fire;
Viacom Raids Tulsa Again; Black To WHQT

MOST PEOPLE who heard Scott
Shannon’s first few days on
“Mojo Radio’”” WPLJ New York
were surprised by how low-key
Shannon sounded. Fortunately,
any attempts at a kinder, gentler
Shannon ended last week, when he
began blasting former employer
WHTZ (Z100) for allegedly trying
to keep artists from appearing on
Mojo. Shannon claimed that Co-
lumbia had promised WPLJ an ap-
pearance by Michael Bolton, which
label promotion VP Bert Baum-
gartner then canceled.

[Z100 VP/programming Steve
Kingston has repeatedly denied
pressuring labels over letting their
artists appear on WPLJ. Baum-
gartner claims that he was willing
to bring Bolton to WPLJ, but not
until the morning after he ap-
peared on Z100.]

At press time, there still was not
a decision as to whether former
WPLJ morning man Rocky Allen
would remain with the station or
Shannon would get a new co-host.
Actor James Earl Jones is now
voicing some IDs for the station.
Also, WPLJ continues to add '80s
gold titles, some of them rock
crossovers, that were never played
by New York top 40s, i.e., Pat Ben-
atar’s ‘“All Fired Up” or Billy
Squier’s “Don’t Say You Love
Me,” the latter of which was heard
segued out of “Iesha” last week.
(WPLJ is also using the line, “All
kinds of music for all kinds of peo-
ple.””)

WHTZ, meanwhile, has begun
billing itself as “The New Sound of
Z100”’ and is now positioning
heavily around not running more
than two stopsets an hour outside
mornings and ifs use of '80s gold,
which is particularly heavy in
mornings and middays.

ARBITRON OKs MAILER, SORT OF

Arbitron has determined that
the controversial Impact Ratings
“research” mailers do not violate
its ‘‘special station activities”’
guidelines. Electronic Media Rat-
ings Council executive director
Mel Goldberg had been critical of
the mailers, but left the decision
up to Arbitron. The ratings agency
emphasizes that it does not en-
dorse the mailers, which ask listen-
ers to tune to a specific station, os-
tensibly on behalf of a third party,
but will let them slide.

PROGRAMMING: THOMAS RESIGNS

In a surprise move at Nation-
wide’s adult top 40 WOMX (Mix
105.1) Orlando, Fla., PD Brian
Thomas says he will not re-sign
with the station. Thomas can be
reached at 407-869-6595. Mean-
while, at NCI’s KZZP Phoenix
there’s a lot more urban crossover
music on the station than there has
been for the last 18 months or so.
At NCI's KMGC Dallas, night jock
Jay Kelly and overnighter Dan
Atkins are the only ones who will
make the transition to KMGC’s
new format. Chalice Daly, Gary
D., and Scott LeTourneau are
gone; the latter has shown up at
crosstown AC KRSR (Star 105) for

weekends. You might also recog-
nize the new voice of KRSR’s pro-
mos, veteran programmer Buzz
Bennett.

Dave Taylor, OM of full-ser-
vice/country combo KRMG/
KWEN Tulsa, Okla., is the new PD
of Viacom’s AC KHOW-AM-FM
Denver, replacing Doug Erickson.
Taylor is the second Viacom PD to
come out of that station, following
current WLTI Detroit PD Dave
Beasing. At co-owned rock/AC
KDBK/KDBQ San Francisco, PD
Larry Berger is resigning to be-
come a programming consultant.
He can be reached at the station
through June.

by Sean Ross with
Craig Rosen & Phyllis Stark

The appointment of Mason Dix-
on, formerly of WRBQ (Q105)
Tampa, Fla., as OM/morning man
at hot AC WMTX (Mix 96) Tampa,
Fla., becomes official on Monday
(22). A number of longtime Dixon
cronies are already in place, in-
cluding Rico Blanco, who is now
MD; Pat Brooks, ex-WRBQ, who
will be ND/morning partner; and
Mike Reeves from KHYI (Y95)
Dallas, who replaces former OM
Don Schaffer in afternoons.

After nearly a decade with only
one top 40, WKRQ (Q102), Cincin-
nati gets a new one this week as
former jazz outlet WRBZ picks up
Satellite Music Network’s The
Heat format. Morning man Scott
Allen is upped to PD. Over at
Q102, morning team member John
“J.B.” Brown is gone.

Gregg Steele, formerly with the
Global Satellite Network’s “Rock-
line’’ programs, is the new PD at
hard-rocking KNAC Los Angeles,
replacing Pam Edwards . .. Look
for New Orleans to get a new sta-
tion in the next few months when
WZRH, currently a country outlet
licensed to Picayune, Miss., moves
to town. Market veteran Ben Sud-
duth is GM. Lisa Orduna remains
OM, although the station is expect-
ed to hire a PD.

Former KAJA San Antonio, Tex-
as, morning man Eddie Edwards
is the new PD/morning man of
country KEBC Oklahoma City, re-
placing Mark Andrews ... Radio
Terrace’s two longtime easy listen-
ing outlets, WROW-AM-FM Alba-
ny, N.Y., and WHUD Poughkeep-
sie, N.Y., have finished their tran-
sition to soft AC. No people
changes are involved at either.

At urban WAAA Winston-Sa-
lem, N.C., John “Deveraux” Cro-
mer, last with National Black Net-
work, and a former p.m. driver at
WNHC New Haven, Conn., is the
new PD/morning man, replacing

Tina Carson. P.M. driver James
“Jae” Jackson adds MD stripes
... PM. driver Rod See is named
acting PD at urban XHRM San
Diego.

Paul Holt has returned to clas-
sic rock KHFX Honolulu as PD.
Holt, who programmed the station
when it was AC, was across town
at N/T outlet KHVH. Midday jock
Beau Hodge adds APD/MD
stripes. Meanwhile, former KHFX
PD Andy Preston is the new
APD/middays at album WKGR
(Gator 98.7) West Palm Beach,
Fla., replacing Michael Lee.

APD Dave Rossi has been upped
to PD at album WAVF Charleston,
S.C., replacing Steve Kosbau. Mi-
chael Blaze, formerly with cross-
town WYBB, takes his place in
nights. Former WZLI Toccoa, Ga.,
production director Judy Berger
replaces Kosbau’'s wife Jessica
Cash in overnights.

Kalamazoo, Mich., gets a new
urban/AC affiliate as WUBU
signs on with Satellite Music Net-
work’s the Touch. That network
has a number of changes of its
own this week. P.M. driver Terri
Richardson moves to middays,
flipping with PD Glenn Cosby.
And former WGCI-FM Chicago
mixer Mickey Oliver is now doing
an oldies-based, adult-targeted
‘“Saturday Night Dance Party”
show for the network.

Easy KESI Portland, Ore., goes
modern rock under Michelle
Dodd, MD of sister KUFO . .. Top
40 KCLD St. Cloud, Minn., PD Bri-
an Wright is the new OM/PD at
country WCUZ-AM-FM Grand
Rapids, Mich. Ed Buchanan will
remain on as MD. P.M. driver
Steve Lindell replaces Wright at
KCLD ... Bruce St. James is the
new PD at top 40 KJYK Tucson,
Ariz.; he is from crosstown KRQQ.

Promotions director Sceott
Wheeler is upped to PD at top 40
WKZW (KZ93) Peoria, Ill. ... At
oldies WKMQ Rockford, Ill.,, PD
Roger Piper and GSM Rory Fra-
ley are both upped to GM, follow-
ing the death of Duane Daniels.
APD Blake Patton is the new PD
... Midday host Brian Rogers be-
comes PD/mornings at Unistar
classic rock affiliate KLCI (Rock
97) Boise, Idaho, replacing Jack
Armstrong.

Soft AC WFBG-FM Altoona,
Pa., becomes WFGY (Froggy 98).
Dana Christie, formerly with the
late TNNR radio network, is PD/
middays as Holly Hopper. Former
PD Steve Kelsey is doing morn-
ings and remains PD for WFBG-
AM. Area veteran Jay Parks joins
for afternoons as Roger Ribbitt.
Jay Randall from the AM is doing
nights as Jumpin’ Jack Jumper.
Tad Pole, also from the AM, is do-
ing overnights.

After more than a decade in
some permutation of top 40,
WCCK (K104) Erie, Pa., is now AC
WMXE (Mix 103.7). Dana Bolles
remains PD/mornings. Dean Pe-
picello moves from nights to mid-
days. Chris Collins, Mary Sue
Marchini, and Jim Mirabello are
out ... MD Hunter Herring is

ager.

ny's debt.

newsline...

PETER FERRARA has been named chief operating officer at Granum Com-
munications. He was last a division VP for Ragan Henry.

FRANK TENORE, most recently owner/GM of WZZG Charlotte, N.C,, is
now a regional VP of TK Communications. Tenore will be based at
TK’s WHOO/WHTQ Orlando, Fla., and will also oversee WSRF/
WSHE Miami; Chuck Lontine remains WHOO/WHTQ’s station man-

WONE/WTUE Dayton, Ohio, have been sold from Summit Communica-
tions to Frank Wood & Eric Hauenstein’s Broadcast Alchemy.

RICH WHITE has been named GM of WCTC/WMGQ New Brunswick,
N.J.,, replacing Tony Marano. He was GM of WFAS White Plains, N.Y.

BEASLEY BROADCASTING has brought in D&D Broadcasting co-principal
Steve Dinitz and brokerage Star Media to help restructure the compa-

upped to PD at WOMG (Oldies
103) Columbia, S.C., replacing
Brent Johnson.

PEOPLE: BLACK GETS HOT

After months of speculation (see
PD of the Week, page 11), WYLD-
FM New Orleans morning driver
Guy Black is on his way to urban
WHQT (Hot 105) Miami, where
he’ll be teamed with Mindy
Frumkes. Current morning part-
ner Brad “Malo”’ Edwards is out.
In other Hot 105 news, charges
against former night jock Steven
Gray, who was arrested in March
in a sting operation involving sto-
len police radios, have been
dropped. KJMZ Dallas night jock
Rick Partee replaces Gray in
nights.

KROQ Los Angeles morning
hosts Kevin Ryder & Gene Baxter
are expected back Monday (22),
following the station’s admission
of an on-air murder hoax last year
(Billboard, April 20). The L.A.
County Sheriff’s Department says
it will bill KROQ for the 149 hours
that it spent investigating the bo-
gus murder last year. The FCC
says the KROQ matter is “under
review,” although no letter of in-
quiry has been sent to the station
at press time.

In other police blotter news,
KKFR Phoenix morning co-host
Danny Bonaduce will go to trial
on July 15 on charges of robbing
and beating a transvestite prosti-
tute. Bonaduce is free on $8,400
bail. His status at KKFR is still
undetermined.

After a brief stint in mornings at
all-sports XETRA (Mighty 690)
San Diego, Randy Miller returns
to Kansas City for mornings at co-
owned top 40 KBEQ (Q104). Morn-
ing co-host Rick Tamblyn is out.
No replacement has been named in
San Diego ... Country WIL St.
Louis morning co-host Debbie
Conner should be back on the air
from her home in about two weeks.
At press time, Conner was in satis-
factory condition following a car
crash on the same stretch of road
where former WIL morning man
Bob Wilke was killed in 1984.

Curtis & Lisa Sliwa, best
known for their work with the
Guardian Angels street patrol, are
the new morning team on N/T
WABC New York; the pair replace
Jay Diamond ... Former WAXY
Fort Lauderdale, Fla., morning

man Greg Budell segues to N/T as
midday host at crosstown WFTL.

34-year N/T WHDH Boston
morning man Jess Cain is stepping
down but will remain with the sta-
tion as a “consultant and goodwill
ambassador.”” Midday host Pat
Whitley and weekender Marjorie
Claprood move into mornings.
Ted O’Brien goes from early af-
ternoons to middays. The station
adds EFM’s Rush Limbaugh and
Dean Edell to the remaining
shifts.

Business news KBLA Los Ange-
les, the former KDAY, is on the air
with its new lineup this week. Lee
Marshall, known as “King News”
on KDAY, remains ND/morning
anchor. Chuck Ashman, last with
CNN, will be business news edi-
tor/afternoons. OM John Darin
and FNN'’s Dick Spangler will co-
anchor middays.

Former XHTZ (Z90) San Diego
MD Monroe Greer is now official
as MD at KOY-FM (Y95) Phoenix
replacing Dena Yasner ... Morn-
ing co-host Lauren Owens adds
APD stripes at AC WVBF Boston
... PM. driver Rick Michaels is
upped to the new APD slot at top
40 WPHR (Power 108) Cleveland.

Modern KITS (Live 105) San
Francisco promotion director Julie
Bruzzone-Galliani exits for a lo-
cal promotion job with Charisma
Records. Prospective replace-
ments should contact PD Richard
Sands ... Former KZZP midday
host Valerie Knight goes to the
night shift at modern KDGE Dal-
las, replacing Jerry Lentz, who
now does mornings.

WERZ Portsmouth, N.H.,, MD
Jim “J.R.” Randall is the new
morning man at top 40/dance
WIMO-FM (Jammin’ 92) Cleve-
land replacing Kevin Machado . . .
Wilson from AC WKJY Long Is-
land, N.Y., is the new night jock at
oldies KONO San Antonio, Texas
... Midday host Ken LeMann is
named to the newly created APD
slot at AC WRMF West Palm
Beach, Fla. Overnighter Simone
Collins is upped to assistant MD.

Michael Cruise from WKQD
Huntsville, Ala., is the new p.m.
driver at AC WMJJ Birmingham,
Ala., replacing Kevin Collins, who
leaves to become a TV weather-
man. Also, AC KMGR Salt Lake
City’s Lisa Rhodes departs for lo-
cal TV. Bob Jennings from AC ri-
val KSFI replaces her.
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Billboard.s

FOR WEEK ENDING APRIL 27, 1991

Album Rock Tracks.

Bl RADIO

WINTER 91

- COMPILED FROM NATIONAL ALBUM ROCK
» S RADIO AIRPLAY REPORTS. RB R
o8| 5E Eg| 95 Tme ARTIST
E2| 32| J2| =35 LABEL & NUMBER/DISTRIBUTING LABEL
' * % NO.1 * %
‘ 12-plus overall average quarter hour
1 1 1 8 &}2&&%&5&%&'0" 3\,,.33“%‘%0“41 shares. (#) indicates Arbitron market
rank. Copyright 1991, Arbitron Ratings Co.
@ 4 [ — 1 2 UZT MEBUP YES May not be quoted or reproduced without
pREe THE the prior written permission of Arbitron.
3 | 2 | 3 | 7 | LAYING DOWNTHE LaW W
DANGEROUS THE DOOBIE BROTHERS
6 12 3 CAPITOL LP CUT
5 | 5 | 6 | 5 | SHEGOES DOWN BILLY SQUIER SO
CAPITOL 44688 Call Format '90 '90 '90 91
6§ | 3 | 2 | 14 | SILENTLUCIDITY QUEENSRYCHE
EMI 50345 NEW YORl(_(l)55 s
WRKS 5 56 58
@ 9 11 8 ?vf&%ﬁligssf:ggrs RauLICA mrgs " ?«'na" :g g: ;3 g;
8 7 7 12 I&}LEI SSOUL CAGES STING wuys‘- :Igles 41 gé 51 ;,2
WCBS N/T 36 36 36 4
( : ) TRADEMARK ERIC JOHNSON WOR N/T 39 40 39 43
13 16 ! CAPITOL LP CUT WNSR ACb gg g; 3.8 ﬁ
WBLS urban 8 37 40 4
14 | 15 | 6 | SEETHELIGHTS SIMPLE MINDS e oy 0 38 41 &0
0p ance i ¢ . .
WHTZ top 40 46 48 47 36
* % * FLASHMAKER * * % WK s rock g; 338 gg
WNEW-FM alb 9 41 32 2
@ NEW ) 1 ESUPLE DAYS OFF HUEY LEWIS & THE NEWS WAEC N/Tum w2 2.2
WYNY country 24 25 27 2
HIGHWIRE ROLLING STONES WFAN N/T 33 31 27 23
[ 12 ] 10 4 8 | ColLumBin 3873742 WQCD gdult a'I‘t %g %5 fg gg
| B ) WADO panis . . . X
13| 8 | 5 | 9 | IFYOUDONTSTART DRINKIN GEORGE THOROGOOD | | WAR® - St ML s 22
WPU 4 26 25 22 20
14 | 11 | 10 | 11 | HEARTBREAK STATION CINDERELLA | | wNew a'if.#: st 4 19 13 1
MERCURY B78 796-4 WLIB N E % . 1.
WNCN classical 16 13 14 15
@ 25 [ 32 4 MWEL'g&?SQSngE‘GE OGNS ngn-m-m glassic:l 18 H {g }g
WSK a 13 17 15 1L
18 | 2 | 5 | SOMEONETO LOVE ROGER MCGUINN | | weay opanis o s
(D| n | 2 | 4 | PAYIN' THE COST TO BE THE BOSS PAT BENATAR LOS ANGELES—(Z)
CHRYSALIS 23695 KOST 62 66 55 57
KIIS-AM-FM top I 59 50 51 47
AB)| 2 | 23 | 10 | SAVEDBYLOVE RIK EMMETT o3 sum iAo
B 43 49 43 4.
SHE TALKS TO ANGELS THE BLACK CROWES
19 12 9 15 DEF AMERICAN 4-19403/REPRISE &;‘VXIB ://:rr %g g é gg ::
UNCLE TOM'S CABIN WARRANT KKBT urban 31 30 35 36
019 | 20|10 | ooumeinas7364s KBIG AC 30 35 33 35
KPWR top 40/dance 50 43 45 35
n|l 17| 2 7 INNUENDO QUEEN KXEZ oldies 34 29 30 32
HOLLYWOOD LP CUT/ELEKTRA KLVE Spanish 31 28 37 3l
KWKW Spanish 32 36 33 31
2 [ 15 | 14| 7 | RHYTHM OF MY HEART ROD STEWART o o I
- modern 5 . i
* % X POWER TRACK* * & A4 de 15 24 19 18
@ 28 | 311 4 WLAMUT((I;}:%LN MEMPHIS MARC COHN K%‘% country 27 L g gg gg
ATLANTI 47 X panis| ) ) .
@8] 27 | 25 | 3 | MORE THAN WORDS EXTREME | | xupc st st 30 25 73 34
ASM 15 KKHJ Spanish 9 17 25 23
(@5)| NEwp | | | PART or YOU, PART OF ME GLENN FREY KLSX cls rock 26 23 22 11
MCA LP CUT i A . |
KKGO classical 13 14 13 13
31 38| 3 QJF%RLEC{‘)’TE THUNDER KALI Spanish 1410 17 12
KJLH urban 17 11 9 11
21 16 17 8 ARE YOU READY AC/DC &g?g ;‘b:""!‘sh l.g }.; l.g {{
ATCO 4-98830 pani I 2L
28 22 13 11 f%gﬁyc%? STRANGER BAD COMPANY CHICAGO go) e s
WGN 07 82 93 1.
29 | 24| 2 6 DEDICATION THIN LiZZY WGCI-FM urban 77 19 72 14
MERCR o WEBM-FM top 40 44 52 62 69
PARADISE TESLA WBBM N/T 46 41 44 52
B2 7| Gerrenipeut WVAZ wbﬁan gg ;.4 ;; :g
WMA 2 24 27 A
2 21 19 12 g%gﬂg &J(T)URAGEOUS DRIVIN' N' CRYIN' wﬁgg cls N;Ck ;: 48 4_(1) gg
country 428 Al 3
. 3 27 28 36
32 23 8 10 ESHGJLSQCK N’ ROLL GREAT WHITE w)L(rTT :Igum gg 2.2 3.2 gg
. 45 48 42 3
% | 35 | 37 | 4 | RIGHT HERE, RIGHT NOW JESUS JONES | | wime™ o W o A
W& Bnn
EREAE ET'J,:LEQALE&G%S INXS || Wis i 20 73 22 23
z WTMX 2 26 29 2
@) 0| — | 2 | Wkse0nacoms B Bl - O L
DON'T TREAT ME BAD FIREHOUSE WYTZ top 40 28 26 21 16
36 32 28 15 EPIC 34-73676 WFMT clgssncal {g 14 l49 }i
WFYR A 6 18 14 1L
QD] sz 2 | 3 | Sk P il - S S
1 TOUCH MYSELF DIVINYLS WVON N/T 3 7 13 13
8 36 3 6 VIRGIN 4-98873 WGCH oldies 3 5 5 11
HEAVEN HELP THE LONELY WILLIE NILE L Spanish LOES RQEAL
O B Bt 4 iy SAN FRANCISCO—(4)
NEWD | | | BLACK MONEY VINNIEJRMES | | o o > gg o 19
K 43 48 47 6.
KMEL top 40/dance 54 53 52 62
0 38 47 3 ?Lkéfg,cm_’;élgslé\ND BLOOD RED BODEANS KgRC :%u" o gg ;? 5'% gg
KOIT-AM-FM ! 45 3.
RIGHTEOUS ERIC JOHNSON KSAN f 30 25 31 32
2131|818 ] cwiroriecur KITS Bl 15 29 30 31
KiOl AC 32 38 34 29
o | | 16 | o | Secisonop coiwision zior | |, BT g
K urban k 4 4
44 31 30 5 )\ATILOAETIIDC(A);%?UTH MIKE + THE MECHANICS KABL-AM-FM QET }g g(l; %(1; %2
: KNBR I 6 2.
45 | 43 | 45 | 3 | THREE PISTOLS THE TRAGICALLY HIP KBLX-AM-FM  adult alt 18 22 24 23
MCA LP CUT SG ahbm;m gg % g; %g
[ F adult alt . A 5
4 | — | 2 | DONT MAKE ME DREAM ABOUT YOU CHRIS ISAAK KKH, T RN
DEl- 18357 easy 20 18 21 19
NEW ) 1 MOTHER'S EYES ENUFF Z'NUFF Kurc AM-FM classical 26 21 28 19
ATCO LP CUT KB’;%; MDB oAICdies 2.1 28 %g }z
KDBQ/KDBK : 3 1
(48)| NEWD | | | ALL THE WAY FROM MEMPHIS CONTRABAND (50 shun i3 H EE
I — e panis £ ¥ g
19 2 GREEN-TINTED SIXTIES MIND MR. BIG KHQT top 40/dance 14 19 13 14
ATLANTIC LP CUT KSFO D:gies %; %g %g {:
KYA oldies . ! y
0 5 o 2 MAD ABOUT YOU SLAUGHTER KAZ . 2 3 3 13
| 0% CHRS LG Co] KOME lbum 15 16 16 13
KEZR AC 10 10 10 12
O Tracks with the greatest airplay gains this week. The Flashmaker 1s the highest-debuting track of the KLOK Spanish 8 9 — 10
week. The Power Track is the track on the chart that shows the largest increase in airplay over the KNEW country 11 11 15 10

week before. © 1991, Billboard/BPI Communications, Inc.

(Continued on next page)

SULTRY VOCALS, SIZZLING GUITARS, AND REAL SONGS.
THE STELLAR DEBUT ALBUM FROM THE 360°S

i
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FOR WEEK ENDING APRIL 27, 1991

Modern Rock Tracks.

COMPILED FROM COMMERCIAL AND
3 COLLEGE RADIO AIRPLAY REPORTS.
of| 55| €] 4k
I () = TITLE ARTIST
TE[ 3% |32 § & | LABEL & NUMBER/DISTRIBUTING LABEL
*x NO. 1 * %
1 1 1 8 LOSING MY RELIGION R.E.M.
WARNER BROS. 4.19392 7 weeks at No. 1
@ 2 3 6 SEE THE LIGHTS SIMPLE MINDS
ASM 1553
3 3 ) 7 OUR FRANK MORRISSEY
SIRE 4-26514/REPRISE
@ 4 10 i MISS FREELOVE '69 HOODOO GURUS
RCA 2
@ 11 21 3 THERE SHE GOES THE LA'S
LONDON 869 370-4/PLG
@ 13 19 4 3 STRANGE DAYS SCHOOL OF FISH
CAPITOL LP CUT
@ 21 2 3 AMERICAN MUSIC VIOLENT FEMMES
SLASH LP CUT/REPRISE
8 | 9 | 15 | 4 | ALWAYSON THE RUN LENNY KRAVITZ
VIRGIN LP CUT
9 6 1 6 INTERNATIONAL BRIGHT YOUNG THING JESUS JONES
SBK LP CUT
14 | 20 3 SUNLESS SATURDAY FISHBONE
COLUMBIA 38.73668
11 12 16 5 COUNTING BACKWARDS THROWING MUSES
SIRE 4-21833/WARNER BROS.
12 7 6 3 UNREAL WORLD THE GODFATHERS
EPIC LP CUT
@ 19| 23 4 SOONER OR LATER THE FEELIES
A&M LP CUT
NATIVE SON THE JUDYBATS
1410 S 10 | SiRE Lp CUTWARNER BROS,
15 8 12 7 THE PERSON YOU ARE JOHN WESLEY HARDING
SIRE LP CUT/REPRISE
| BELIEVE EMF
NEW D 1 EMI 56213
REACH THE ROCK HAVANA 3 AM.
1 15 8 N cut
18 20 27 3 QUICK AS RAINBOWS KITCHENS OF DISTINCTION
19 17 13 7 THE SnggL CAGES STING
23 | 30 3 PHOEN|X OF MY HEART XYMOX
WING 868 133-2/MERCURY
CLOUD 8 FRAZIER S
2 18 17 5 CHARISMA 2-96378 A CHORU
THE WAGON DINOSAUR JR.
2|2 |5 4 SIRE LP CUT/WARNER BROS.
UNBELIEVABLE EMF
B 16 3 11| Fwisez0s
DIANE MATERIAL ISSUE
NEW D 1 MERCURY 868 165-2
MAKE OUT DIVINYLS
@ NEW ) 1 VIRGIN LP CUT ALRIGHT
28 T_ 2 | WANT MORE DAVE WAKELING
I.R.S. LP CUT/MCA
ALL TOGETHER NOW THE FARM
@ NEW ) 1 REPRISE 4-40067
CRUSH STORY TOO MUCH JOY
NEW D 1 GIANT LP CUT/WARNER BROS.
GET THE MESSAGE ELECTRONIC
NEW ) 1 WARNER BROS. 2-21832
30 5 4 1 VALERIE LOVES ME MATERIAL 1SSUE

MERCURY LP CUT

O Tracks with the greatest airplay gains this week. © 1991, Billboard/BPt Communications, Inc.
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RADIO I

WINTER "91 ARBITRONS

(Continued from preceding page)

Sp Su Fa W Sp Su Fa W Sp Su Fa W Sp Su Fa W
Call Format '%0 '9%0 '90 91 Call Format '50 '90 '90 '91  Call Format '90 '90 '90 '91  Call Format '90 '90 '90 ‘91
e WINS N/T 21 26 24 47  KSKQ-FM Spanish 14 — 8 13 KKLQ-AMFM  top 40 47 65 63 42
YW PHlL,OTDELPHIA”(?? 38 g8  WBABFM album 43 52 45 39  KLAC country 8 — 5 11 KQY AC 44 59 73 38
WPEN adult std 52 52 55 69 WHTZ top 40 46 47 49 33  KLT AC 7 — 9 L1  KGMG-FM album g.a 45 g.l gg
WUSL Urbae 88 70 67 61 WOR N/T 36 37 37 38  KOCM AC 8 — 9 L1  KSDO-FM cls rock 19 21 3
WYSP ols rock 64 68 58 57  WHL adult std 26 39 22 34 KWIZ Spanish Il — L1 10  XETRA-FM medern 37 50 44 32
WEAZ-FM AC 61 55 58 655 WLTW AC 28 26 29 33 SAN JOSE, CALIF.— 30) KSON-AM-FM country 28 49 34 29
WMMR album 82 79 76 54  WPAT-FM easy 22 22 23 33 KGO N J 78 B4 91 113 KIFM adult alt 44 29 30 25
WXTU country 48 43 42 54 WNSR AC 29 35 34 32 KCBS NT 4.8 3'3 "5 63 KSDO N/T 22 23 28 24
W10Q top 40 51 55 48 52 WYNY country 37 24 35 32 KBAY e 65 58 72 63 KGB album 45 18 31 23
WEGX top 40 49 45 37 42 WNEW-FM album 32 36 40 31 KHOT h YAO /4 52 17 54 55 KOWF country 19 27 22 23
WMGK AC 39 33 50 42 WXRK cls rack 37 37 43 29 xsﬁ) o e I8 %0 35 i KPR religious 6 6 13 22
WWDB NT 31 37 48 41 WGSM adult std 19 14 26 26 |20 o 37 43 38 a7 KA N/T 11 21 20 20
WOGLFM oldies 46 53 47 39 WOHT top 40/dance 29 38 34 26 KR e 35 46 o1 34 KOS album Ll 22 11 20
WDAS.FM orban 43 38 35 37 WEAN N/T 39 35 33 25 KOM g 32 39 12 3 xeoe adult std 21 13 17 20
R AC 29 30 38 36 WK AC 33 26 30 24 (A8 e 1 3% 35 35 KeBO-FM oldies 39 22 21 18
WKSZ AC 40 32 37 30 WABC N/T 29 26 35 23 KR o 35050 8 Ksm adult std 5 19 20 18
WFLN classical 31 25 23 26 WCTO AC 0 26 18 21 posalen T@ e 51 33 31 95 XA top 40/dance 9 19 15 16
WIP N/T 23 19 3'2 24 WRKS urban 28 24 13 21 KNB"‘ - NT 3'5 3'7 1.8 2" KGMG easy 33 37 12 15
WHAT N/T % 5 5 14 WORE modern 17 20 19 20 KNBR A 3303 1% 33 KAMx AC 26 22 18 12
WDAS religious 0 14 7 11 WeU top 40 23 22 21 18 QHe T T3 15 22 25 KKTH oldies 6 6 7 12
WBLS urban 21 10 13 16 acua 80 e L ALLENTOWN, PA.—(64
DETROIT—(6 KRTY country 17 26 13 22 , PA—(
woen . adutst 1413 18 15w 19 19 17 22 weMz 149 121 174 15
WIR AC 85 89 73 83 WNCN classical 7 9 913 pouy R ol HL e T
WILB urban 67 73 72 12 WNEW adult std 12 9 10 13 KDBK/KDBQ  AC BN R LY o i B e T
WW) N/T 46 51 60 59 KBRG Spanish 18 12 24 18 1720] album 124 125 109 9.1
Wiol Gacy 33 18 46 52 SAN DIEGO—SI 52 KIO| AC 21 38 34 18  WAEB N/T 34 47 43 72
WLTl AC 57 39 43 51  KKLQ-AM-FM  top 40 4 81 77 74 KEEN country 25 12 34 16  WAEB-FM top 40 104 73 67 63
WWWW country 31 10 43 51  KSON-AM-FM  country 75 65 75 62  KDFC-AM-FM  classical 19 10 19 14  WHXT top 40 72 65 64 539
WXYT T 39 36 32 45 KSDO N/T 57 54 66 59  KFRC-FM oldies 28 16 18 14  WEST aduit std 40 51 34 4l
WHYT top 40 51 53 49 42  KFMB-FM AC 48 66 48 57  KKHI-AMFM  classical 17 9 17 14  WXKW country 44 12 36 32 ;
WESX cl8 rock 30 31 34 a1 KPB AC 67 56 40 51  KSOL urban 17 18 16 14  WYSP cls rock 30 20 32 27 e 6,
WKQ! top 40 33 41 35 39 KeB album 71 49 60 49  KBUCAMFM  adultalt 18 14 9 12 WKAP oldies 14 10 9 23 & @s, .
WNIC AC 37 37 41 38 KQY AC 44 52 60 493  KFRC adult std 13 12 17 12 WxXu country 22 25 18 15 E3 Meg oty
WLLZ album 43 36 38 37 XETRAFM modern 48 51 57 44  KNTA Spanish 9 16 L1 12  WLSH AC 411 — 14 8 > Bocg,, Marjgy,
WRIF album 34 39 39 37 KNXY AC 37 30 39 43 KLV adult std 12 16 14 L1  KYW N 9 9 13 13 B Oy, oy, arg)
WDFX top 40 31 40 28 3§  KPOP adult std 34 37 34 41 KAZA Spanish 31 14 17 10  WOGLFM oldies 14 10 13 13 E @Oy Stov
Wiz adult alt 40 41 44 34 KFSD csassical 30 36 29 37 KYA oldies 10 11 10 10 m[sgc NI/dT 1'8 }g {(5) }3 " L Woryy '8
; 5 39 36 29 KIFM It alt 0 35 36 3 WEEX jes 0 13 15 1 o ey
oM g 3238 38 23 yspom 2ls rock AR TR LT RIVERSIDE, CALIF.— 32) ey 3 © Comy . Moty echsy
CKLW adult std 23 29 33 28 pemorM oldies 3¢ 36 31 28 KRG country 80 82 16 68 MONTEREY, CALIF.—(75) o G108 ut gy
WORS classical 22 15 20 20 Lo N/T 14 14 14 26 Ke6l top 40 82 88 75 67  KDON-FM top 40/dance 119 117 104 1Ll o "2 Este,,, @ Dary
m(&cn ol?)l:s 2.2 }g %g }g Xz tep 40/dance 15 29 31 3¢ XbUo easy 58 81 70 65 KGO N/T 68 72 12 8§ g ® i
WePR uron 21 19 15 12 KGMGM  altum 2 13 3 18 o Y i85 &7 30 lobwose Ao 2000 % || L e, " o
WNTG oldies 16 13 11 10  KKos At £ 1218 s o 19 54 60 43 KWAV AC 52 39 42 45 || & @Gay, . Mmyg Bher
WQBH urban 0 11 9 10 XMW Spanish b2 17 118y N 26 17 24 45  KMBY 15 42 57 50 35 || ® g Mok 1y, e
ST T XETRA N/ 10 9 15 12 Al UL TR < SR album 2 57 50 3. A B bgp” ou g,
BOSTON—(Q) KFI NT 9 10 11 11 KRTH oldies 25 29 383 44  KTGE Spanish 16 26 15 35 = © g, Faciyreat
WRKO N/T 6d 70 79 70  KPRZ religious T 7 7o Ku top 40/rock 34 35 46 40  KBAY ey g.a 3.; ;.5 34 s kol it
IS A 1219 31 8 ORANGE COUNTY, CALIF—(19) KoLk AC 15 9 1 22 KHIP oldies 23 26 21 26 3 Yoy g Aloxgy
WEE! N/T 34 38 40 59 KNX N/T 30 — 39 60 adult alt 28 24 13 18 KUFX cls rock 40 37 38 26 = €] 7 Towiy ac, 80, uﬂ’/"/
WBCN album 71 58 52 47  KOST AC 70 — &7 58  KKBT urban 25 13 L1 17 KBOQ classical 41 40 53 22 = @Dg, g t
WMJX AC 40 52 49 ag KOS album 54 — 19 56  KODJ oldies 20 22 22 17  KXDC-AM-FM  adult att 29 29 22 21 g Snggy . Siio
WSSH-FM AC 36 41 41 a4 KIS-AMFM top 40 59 — 57 51  KROQ modern 21 25 18 17  KPIG top 40 30 15 20 20 = . d
WHDH N/T 39 37 40 42 KFWB N/T 27 — 20 48  KCAL Spanish 15 19 17 16  KOCN AC 37 36 20 19 s "hm Of gy “Gmg
woDS oldies 41 43 58 42  KABC NT 34 — 44 47 KCKC country 14 20 26 16  KRAY Spanish 22 34 22 18 - Comg 4, . * Hoar,
WZLX ols rock 39 49 31 34 KR N/T 26 — 26 41 KBIG AC 18 25 1§ 15 KSCO N/T 5 & 1 16 = Jong 1 From y, " Bou g,
WVBF AC 22 20 24 30 KROQ modern 44 — 39 45  KRSO adult std 8 14 12 15 KOMY adult std 19 10 11 13 H ”m-/,,,, ¢ Coly Wary
WBMX AC 26 32 25 25 KBIG AC 40 — 46 41 KFWB NT 6 6§ 7 14 KNBR N/ 23 20 10 12 = Wi
WPLM-FM adult std 16 14 17 22 KW adult alt 40 — 39 37  KKGO-FM classical 13 7 9 14  KOME album 19 13 9 12 b Yous, b g
WCRB classical 16 21 21 21 Ko album 53 — 49 33  KABC N/T 15 9 12 12  KPUPAM-FM  oldies — 10 5 12 I @, e, X 451t
WEOS album 20 24 17 20 KMPC adult std 46 — 34 30 KLVE Spanish 14 23 17 12 KAZA Spanish 3 7 — 1 g Ay itan p
weD) adult alt 46 38 29 20 KPWR top 40/dance 30 — 28 28  KLAC country 8 6 7 L1 KSIO album L7 3 23 11 = The ',“Par,,,, s illipg
WXKS adult std 15 20 19 2:0 KRTH oldies 22 — 22 28 KOLA oldies 8 8 10 11 =t'|_ o F ve 4, he
WFNX modern 20 15 15 17 KLSX cis rock 24 — 30 27 KBON oldies 12 11 10 10 B e Mn,, s-s.[}
WILD urban 22 21 20 17 KODJ oldies 24 — 25 23 KWRP easy — — 5 10 = oy " T
WAAF album 18 17 20 15 KXEZ oldies 37— 26 20 SAN DIEGO NORTH—(57) The One That Wants = e Story ™y 1
WCGY alby 14 18 14 13 KIA country 34 — 25 138 2umagy o2 Tots,
um 4 18 14 L g KFMB-FM AC 67 78 15 69 = 2 Oy SU20n
KTNQ Spanish 24— 15 17 To Hear From You : Bacy ny
NASSAU-SUFFOLK, N.Y.—(13) KLVE Spanish 17 — 17 16 KKkOS AC Z1 21 40 59 - @y, Yarg
WCBSFM oldies 4145 750 'sB KKGO classical 7 — 20 15 KN Al BB R BILLBOARD RADIO 2 AN, ®bb/a,
op 4 47 49 44 5 KKBT urban 13 — 19 14 g - g g ort py, "0/1
WALK-AM-FM  AC 70 66 72 53  KNAC album 12 — 13 14 KXY e 36 33 32 a4 - - z Fro 2 Mer - onty,
WCBS N 28 38 35 43 KEZY top 40 9 — 12 13 Krwe AC 4731 31 43 212-536-5028 bt @’2"/’/‘ istan,,
= Ti 8,
© Whitnq, . That r,:',’%,
- sh,,” 0s
: — BEST YET =  Prgy e By,
- Hary,, Cn' 'ﬁw'-” Y
° = tone Ck, gy O MOmp,,
What to do ab S @yl C
at are you going to do about 3 Oy,
r. Figs 08 B
he CD Longbox...? A NEW ALBUM S S o,
t e ong OX. oee ; @ T:, ’:ri R’im .
= e .
Cay, (L7
;_ 2 hy; Dy, :/laht Loy,
or 1y,
We solved that
problem two
years ago.

Now
the only
"  question
is. L X ] .
Available on CD and Cassette
when do you _ _
(Radio Stations Make Your Request)
want them
delivered? —— CYBERVOC RECORDS
The Higgie™ “The Original CD Shortbox” Riley Shepard _ Gary Romero
Available exclusively through GeCee Graphics 471 E. Main St,, Suite 3 230 E. 87th St., Suite 3B
Ventura, CA 93001 U.S.A. ®  New York, NY 10128 U.S.A.

(818) 347-1136 » FAX (818) 889—4773 Tel: (805) 641-3105 Tel: (212) 360-6746
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Billboard.-

FOR WEEK ENDING
APRIL 27, 1991

CURRENT PLAYLISTS OF THE NATION’S LARGEST

POWER PLAYLISTS.

AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Statlons with a weekly cume
audience of more than t million.

GOLD—Stations with a weekly cume
audlence between 500,000 and t mlllion.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

PLATIN 18 19 Pajama Party, Got My Eye On You 16 18 C&C Music Factory Feat. Freedom Willi 31 35 B Angie B, | Don't Want To Lose Your
19 22 Aprl, You're the One For Me 17 19 Nelson, More Than Ever . 32 36 The Party, That's Why
20 23 Salt-N-Pepa, Do You Want Me 18 24 Cathy Dennis, Touch Me ‘TA“ Night Lon 33 40 Tony! Toni! Tone!, Whatever You Want
21 21 Definition Of Sound, Now Is Tomorrow o 19 25 Voices That Care, Voices That Care 34 37 Whitney Houston, Miracle
22 20 LL Cool J, Around The Way Girl 20 9 Oleta Adams , Get Here 35 38 Definition Of Sound, Now Is Tomorrow
23 24 Cartouche, Feel The Groove 21 10 Styx, Show Me The Way 36 39 The Boys, Thanx For The Funk ) .
24 25 Mariah Carey, | Don't Wanna Cry 94.5 FM 22 21 Hi-Five, | Like The Wacv(The Kissing A37 —  Luther Vandross, Power Of Love Chicago 0.M.: Ric Lippincott
25 26 Hi-Five, | Like The Way (The Kissing . 23 26 Mariah Carey, | Don't Wanna Cry A38 — Surface, Never Gonna Let You Down 1 4 Bingo Boys Featuring Princessa
26 27 Candyman, Nightgown P.D.: Steve Perun 24 28 Michael Bolfon, Love is A Wonderful T A39 —  UB40, Here | Am (Come And Take Me) 7 2 Tewgn Campbell Ruugd And Round
27 28 Digital Underground, Same Song A25 — REM, Losing Mg Religion A4 — LaTour, People Are Still Having Sex 3 3 Another Bad Creation , lesha
. p 28 29 Monie Love Featuring True Image, It's 1 1 Another Bad Creation | lesha A26 — Extreme, More Than Words 4 10 Lisstte Melendez Together Forever
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12 17 Another Bad Creation , Fesha i, My Heart Is Farling Me 10 20 Another Bad Creation , iesha 25 29 Mariah Carey, | Don't Wanna Cry EX EX Color Me Badd, | Wanna Sex Y;u Up (Fr 26 EX  Michael Bofton, Love Is A Wondertul T
13 14 LaTour, People Are Stiil Having Sex 11 11 Enigma, Sadeness Part i 26 31 Michael Bolfon, Love Is A Wonderful T X X K Save Some Love 27 EX  Nelson, More Than Ever
14 18  Musto & Bones, Dan%erous On The 12 6 Whitney Houston, All The Man That | N 27 30 Duvinyls, I Touch Myselt EX EX Tony! Toni! Tane!, Whatever You Want 28 EX  EMF, Unbelievable
15 12 George LaMond (Duef With Brenda K. St }2 %; f;ﬂw Gcra"t Eea"byRBabg R 28 26 Stevie B, I'll Be By Your Side ' 29 EX Cartouche, Feel The Groove
] 16 Jio" BineelCorbeturing Ence g Howin 15 17 Rod Stewart, Rhythm Of My Heart B 12 Candman g, | (Continued on page 18)
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Gomputerization Makes ‘American Top 40° A Smooth Operator

LOS ANGELES—"If you listen to
some of the other syndicated
shows out there, the song ends,
they talk, and they start the next
song. It’s kind of . . . choppy,”’ says
ABC Watermark GM Rod West.
West isn’t just knocking his rivals.
He’'s making a point about how
ABC’s tapeless studio gives
“American Top 40” a production
edge over its counterparts.

For about two years, “AT40”
has been assembled on computer,
allowing to show’s engineers and
producers to assemble the show
with precision that other syndica-
tors just dream of.

Although the ABC Watermark
studios are not truly tapeless
yet—host Shadoe Stevens’ voice
track is recorded on analog tape—
the majority of the show—the
songs, commercials, and jingles—
are recorded directly to digital
tape, which is then transferred to
compact disc.

The heart of the ABC Water-
mark studio is a $250,000 New En-
gland Digital computer that can
store 19 hours of information.
That is about 40-50 songs, 200 com-
mercials, and more than 100 jin-
gles. All of this information is ac-
cessible with the touch of a few
keys on a keyboard.

ABC Watermark originally took
a lot of flak for investing in expen-
sive equipment, which was then
unproven as a tool for assembling
syndicated radio programs.
“There are a lot of people out there
who thought we were crazy for
buying this,” West says, ‘“‘because
this is mostly used for television
and movies.”

West credits engineer Brandon
D’Omre with adapting the soft-
ware to make the system work for
radio syndication. Now, he says,
even the system’s manufacturer,
New England Digital, is amazed at
the way ‘“AT40’ put it to work.
‘““We are inventing a lot of the
stuff as we go, because nobody
has ever done this before,” says
West.

Although other syndicators are
aware that “AT40’’ has the sys-
tem, West isn’t concerned that ri-
vals will copy its production tech-
niques. “Having it and knowing
how to work it are two different
things,” he says.

“The benefits are the clarity,
there is no generation loss, and it
is more precise,” West says. ‘“With
this machine everything can be
made exact,” adds D’Omre. “If
you listen to the show, it posts real
good. There are no compromises.”

Executive producer Bruce Gold-
berg says part of his objective is to
make ‘““AT40” “‘sound more and
more like the way top 40 radio is
sounding these days.” West adds,
“There are some small-market sta-
tions that are out there that have
multitrack studios and are doing
some pretty fancy stuff. In order
for us to stay ahead of them and
razzle-dazzle them, we need some-
thing like this.”

Each week the ABC Watermark
team turns out the show. They re-
ceive the latest Billboard Hot 100
chart via fax about 1 p.m. (PST)
Wednesdays. The show is mapped
out with the songs and commercial
blocks, and the script is written

and reviewed. Stevens does his vo-
cal tracks on analog tape. After
the first hour is completed it goes
to editing, where the songs and
commercials are mixed in. Once
complete, four different versions
(domestic, international, Armed

NETWORKS

SYDICATION

by Craig Rosen

Forces Radio, and unhosted ele-
ments) of the show are fed out.
The domestic version of the show
is transferred to a Sony digital 16-
30 video and messengered to Ohio,
where Discovery Systems presses
the CDs. “From the time we get
the chart, within 72 hours it is on
its way to the stations,” says se-
nior engineer Stu Jacobs.

In the not too distant future,
ABC Watermark will be a truly ta-
peless studio, or as West puts it,
“Eventually we are going to have
a yard sale with old reel-to-reel
machines.”

THE FM QUESTION

With news/talk formats begin-
ning to pop up on FM in markets
like Nashville and Jacksonville,
Fla., other AM N/T outlets may
find themselves in the same posi-
tion as WGIG Brunswick, Ga. Sev-
eral years ago, the former WGIG-
FM was sold to new owners and
became WIOI, targeting Jackson-
ville—not Brunswick. But WIOI
recently became the simulcast
partner of Jacksonville AM N/T
AM WOKYV.

WOKYV is 60 miles from Bruns-
wick. But its FM is a local. The net
result is that “Rush Limbaugh,”
“The Wall Street Journal Re-
port,” “Talknet,” and other pro-
grams that WGIG carries are sud-
denly booming into town on FM.
And WGIG PD John Gregory says
those shows’ syndicators have told
him and WOKYV to settle this prob-
lem themselves. Were he not to,
Gregory says, “l doubt that EFM
would choose us over an FM.”

Fortunately, Gregory says,
WOKYV has been ‘‘very coopera-
tive.”” The two stations have
struck, although have not yet
signed, a deal that will let them

PROMOTIONS

(Continued from page 11)

teners who purchased one ticket to
the St. Louis Symphony Orchestra
performance could get another one
for 95 cents ... The staff of AC
KRMX San Diego went door to door
handing out fliers promoting the
station in a county where it recently
improved its signal coverage.

PRO-MOTIONS
Lori Ello has been upped from
promotions assistant to promotion
director of KRMX ... Morning
news announcer/weekend jock
Courtney Clark has been named
promotion director at KHFX.

share their programs. WOKV will
agree not to pitch Brunswick ad-
vertisers—something few Jack-
sonville stations do anyway.

AROUND THE INDUSTRY

ABC’s ““American Country
Countdown” is readying *“The
Hottest Country In The Coun-
try,” a three-hour special hosted
by Bob Kingsley, for the Memorial
Day Weekend. The special fea-
tures interviews with top produc-
ers, record executives, and jour-
nalists, as well as such stars as
Reba McEntire, George Strait, and
Alabama, and new talent like Joe
Diffie, Mike Reid, and Doug Stone.
The show’s final hour features a
countdown of the top 10 country
acts.

SI Communications has “Mu-
sic Of A People” set for the June
celebration of Black Music Month.

A series of five two-hour specials
featuring such artists as M.C.
Hammer, Anita Baker, and Johnny
Gill will be offered. The shows will
be hosted by WGCI-FM Chicago
morning man Doug Banks.

MJI Broadcasting is doing a
promotion with its ‘“Metalshop”
program and the upcoming Clash
Of The Titans concert tour featur-
ing Anthrax, Slayer, and Mega-
deth. The contest winner and a
guest will receive backstage
passes for the tour’s opening date
and will interview all three bands
for a special edition of ‘“Metal-
shop.” At the other end of the
spectrum, MJI's “Trivia Quiz,”
with Joe Franklin, features a spe-
cial “Nostalgia Week’’ beginning
Monday (22).

Horace Easterling, manager of
technical operations for ABC Ra-
dio Networks’ Washington, D.C.,

bureau, has retired after 26 years
with ABC. Easterling will travel to
Quito, Ecuador, with his wife Joan
to work with the Worl<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>