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NEMESIS serves up MUNCHIES FOR
YOUR BASS (PRO-1411). Fourteen
tracks of irreverent, woofer-addicting,
down-home hip-hop. Watch for the
Video, “I Want Your Sex.” On Profile.

“HOLLYWOOD VAMPIRES '—the
much anticipated new album from LA
GUNS, featuring the lead track and
video “KISS MY LOVE GOODBYE.'
And watch as LA GUNS take over the
night on their national tour with
AC/DC—this summert On Polydor
Compact Discs and Cassettes.

Rythm Syndicate’s fiery debut single
“P.A.S.S.1.O.N.” was last week’s
Billboard Hot 100 Power Pick/Airpiey
single, has now zoomed to #39 aftar
just three weeks and is now poised tc
become a multi-format smash as
proven by its present success cn the
R&B Singles chart. On Impact Records.

Hardware Makers Seek Royalty Deal

EIA Changes Tune On Home-Taping Levy

B BY BILL HOLLAND

WASHINGTON, D.C.—In a historic
repositioning of policy, the Electron-
ics Industries Assn.’s Consumer
Electronics Group, representing the
nation’s major hardware makers, has
reversed its longtime opposition to a
home-taping royalty—at least for
digital media such as DAT, DCC, and
the Mini Disc.

As evidenced by a terse EIA an-
nouncement delivered June 5 at the
Summer Consumer Electronics Show
in Chicago, the electronics industry’s
decade-old wall of opposition to a
home-copying royalty payment has
begun to crumble as a result of a
changing hardware perspective and a
series of behind-the-scenes discus-
sions with copyright owners.

The announcement, reflecting an
EIA/CEG board decision taken at the
show, began in now-familiar anti-roy-

alty language, but ended with a call
for compromise and change.

“We have always believed and still
do believe that consumers have the
right to record for their own personal
use,” the statement began. “But a
legislative compromise, which could
include reasonable royalties, may fa-
cilitate the access of consumers to
emerging digital technologies. It is
time for the digital recording stale-
mate to be broken.”

Observers note that since many of
the hardware giants now own record

and video companies, they are con-
fronted with a game plan different
from that of a decade ago when they
made good on threats to spend mil-
lions of dollars to lobby and defeat
any federal legislative home-taping
proposal.

“They don’t want to get bogged
down like they did with DAT with a
new format and very little music to
play on it because of home-taping
concerns of the record companies,”
says one observer close to the contro-

(Continued on page 67)

The WHITE Paper . ..

Anatomy Of An Entertainer:
How Ahdul Learned To Sing

HBY TIMOTHY WHITE

Arhitron Users
Divided Over
3-Book Plan

EBY PHYLLIS STARK

NEW YORK—Arbitron subscrib-
ers will get to vote later this
month on the possibility of reduc-
ing the number of ratings periods
from four to three. While many
applaud Arbitron’s willingness to
accept change, some vehement op-
position to the proposal is already
emerging in the broadecast com-
munity.

Arbitron’s poll of its subscrib-
ers is a bid to stem some perennial
broadcaster complaints about the
ratings service’'s survey meth-

(Continued on page 71)

The first installment of an occa-
sional feature column of analysis
and opinion regarding music in-
dustry issues by Billboard’s Edi-
tor In Chuef.

NEW YORK—After having notched
one of the top-selling debut albums in
pop history—and more than a year
before she recorded her new No. 1 al-
bum, “Spellbound”—Paula
Abdul suddenly realized
that she had lost the ability
to sing. And that she might
never be able to sing again.

“I guess I had brought
my voice to the breaking
point,” says Abdul, recall-
ing the dire condition that
compelled her, in January
1990, to seek the help of
noted vocal coach and “voice builder”
Gary Catona. “I've never professed
to be anything but a beginning singer
who wanted to grow, but when the
decision to sing became a massively
prominent career move, the nervous-

PAULA ABDUL

ness and anxiety set in.”

At the time she had this humbling
realization, Abdul’'s “Forever Your
Girl” album had sold 4 million copies
(it eventually did 10 million world-
wide) and was still in the top five af-
ter many weeks at the top of the Bill-
board Top Pop Albums chart. But, de-
spite this stellar success, she was
suddenly forced to confront some
unique truths about her recording ca-
reer: She lacked the vocal skills and
professional stamina to
continue recording or per-
forming, and had little
knowledge of her own vo-
cal range and the correct
keys in which to sing.

Nevertheless, she and
her representatives contin-
ue to deny the charges
brought against her by
Yvette Marine, one of the
backup singers on “Forever Your
Girl.” In April of this year, Marine
filed suit in California Superior
Court, alleging that Abdul had
shared leads with her on at least

(Continued on page 74)

3 Lahels Gited
In New U.K.
Chart Scandal

B BY JEFF CLARK-MEADS

LONDON—The U.K.s biggest
chart-hyping scandal in two de-
cades has surfaced.

The British Phonographic In-
dustry, the U.K. trade organiza-
tion, has fined London Records
(partly owned by PolyGram) and
indie dance specialist Rhythm
King after market-research orga-
nization Gallup discovered “irreg-
ular sales patterns” in respect to
three singles: “Find 'Em, Fool
"Em, Forget 'Em” by S’Express
(Rhythm King), “More ... " by
the High (London), and “Always
On The Run” by Lenny Kravitz
(Virgin). The BPI is continuing its
investigation into the Virgin sin-
gle.

The U.K. charts are based on
sales data reported by retailers
via computer to Gallup. In one |

(Continued on page 66)
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He writes and plays on an acoustic slide,

creating music that shows up dressed as-is.

Living with the Law , the first single and video from

38T 73868

the debut album from CHRIS WHITLEY. In store July 2.
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CLASSIC ROCK OR A HARDER PLACE?

If classic rock is holding its own as a format (and it is), why are some
stations moving to mainstream album rock? Sean Ross asked several
converts; the answers might surprise you. Page 10

LABEL STRATEGIES ON BREAKING BANDS

How do you make a killing with a young rock band? Just ask Chrysalis
Records, which employed a five-phase campaign to break Staughter big.
Or A&M, which sent Extreme to the top, and Columbia, which unloosed
Alice in Chains’ potential. Which is exactly what Jim Bessman, Elianne
Halbersberg, and Jeff Pike did. Page 26

GOOD NEWS IN (RE)STORE FOR FILM FANS

The newest rage in movies is old. Old films, that is, such as “Spartacus”
and “Citizen Kane,” which have been painstakingly restored and are
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Vid Games: A Tale Of Two Formats
Philips, Sony In Deals With Nintendo

M BY SUSAN NUNZIATA

CHICAGO—Incompatibility was
the name of the electronic game at
this year’s Summer Consumer Elec-
tronics Show here, June 1-4.

In announcements timed for CES,
Philips and Sony Corp. revealed
that they had en-
tered the video-
game arena with
separate, and ap-

parently conflict-
H[P“nl ing, agreements

with Nintendo

Ltd. for two in-
compatible formats.

On May 31, Sony announced a
deal with Nintendo under which it
would manufacture, market, and
distribute a CD-ROM-based game
system that would also play back
the game maker’s new 16-bit car-
tridge games.

A day later, Nintendo announced
that it had been granted a license by
Philips to develop and market video
games on the CD format, which
would play on Nintendo’s new 16-bit
cartridge systems as well as on Phil-
ip’s CD-1 system. The companies are
developing an add-on unit for the
Nintendo Super Famicom and Super
NES 16-bit hardware that would al-
low playback of the new games as
well as audio CDs.

The upshot of it all is that Nin-
tendo will be creating software for
two competing, noncompatible for-
mats.

Sony is also a licensor of CD-], al-
though it is taking a “wait-and-see

CES

attitude” on that format, according
to a Sony spokesperson.

The video-game market is one of
several key software areas that
Philips is hoping will get consumers
interested in CD-I, although the for-
mat is being positioned as a multi-
faceted home entertainment and
education system. Alignment with
Nintendo will give the format more
impact in the marketplace, accord-
ing to Gerald Calabrese, VP of mar-
keting and sales of interactive me-
dia systems and products for Phil-

ips.

The Nintendo arrangement could
give Philips an edge over Commo-
dore’s CDTYV, its main competitor in
the interactive marketplace.

Sony plans to market its new
game product, the Play Station, lat-
er this year, while the Philips/Nin-
tendo product is slated for introduc-
tion by the end of 1992.

The Play Station would use CD-
ROM discs, which Sony is calling
Super Discs, that are incompatible

(Continued on page 67)

M BY DON JEFFREY
and PAUL SWEETING

NEW YORK—BIlockbuster’s bat-
tered stock may have received a
boost June 4 from reports of a
share-repurchase program by the
company.

The board of directors of Block-
buster Entertainment Corp. has
given the authorization for the pur-
chase of up to $100 million worth of
the company’s stock in the public
market.

In an unrelated move, Blockbust-
er completed the acquisition of 25
Major Video stores in Canada for
an undisclosed sum of cash. That

B’huster Eyes Stock Buyback,
GCompletes Major Video Deal

39-store chain has been in receiver-
ship since May 2 (Billboard, May
18).

As for the proposed stock buy-
back program, Wally Knief, spokes-
man for the Fort Lauderdale, Fla.-
based company, says, “No plans
have been made, no decision has
been made.”

The approval by the board of di-
rectors, however, gives the execu-
tive committee the ability to imple-
ment a buyback should it decide to
do so, acknowledges Joseph Burke,
Blockbuster’s treasurer.

On the day the Reuters news
agency printed a story quoting

(Continued on page 77)

Ritz, U.K. Vid Giant, Expanding To Gontinent

Chain’s Parent Buying Austrian Web As First Step

M BY PETER DEAN

LONDON—Cityvision, the parent
company of Europe’s largest video
chain, is to invade Austria as part of a
wider expansion into German-speak-
ing territories.

Cityvision owns the 860 stores of
the U.K.-based Ritz Video Film Hire
and is set to buy the 15 outlets of
Austria’s Video Paradise chain for
the equivalent of $1.22 million. The
company will spend a further $85,000

refurbishing the stores before open-
ing them as Ritz Family Video. The
deal is to be completed July 1.

The acquisition, which makes Ci-
tyvision Austria’s second-largest vid-
eo chain, is the beginning of an ex-
pansion into continental Europe that
will focus initially on the German-
speaking territories in this order:
Austria, former East Germany, West
Germany, and Switzerland. This is
also the first time that a U.K.-based
video chain has moved into a conti-

M BY PAUL VERNA

NEW YORK—Booking agents,
managers, and others involved in
securing visas for overseas acts
performing in the U.S. are up in
arms over a new federal law that
they say will severely restrict
their ability to import foreign tal-
ent (Billboard, June 8).

One tenet of the law that trou-
bles touring industry executives
is a cap of 25,000 on the number
of petitions issued annually by
the Immigration and Naturaliza-
tion Service for nonsuperstar mu-
sicians, athletes, and dancers.
Furthermore, the insistence by

Fed Quota Law On Visas
May Limit Overseas Acts

the INS that each individual in a
group or orchestra file a separate
petition will significantly shrink
that quota, say insiders. Up until
now, a large orchestra or ballet
troupe could file a single petition.
The law, which was passed by
the federal government last fall
but is not expected to be enforced
until October, also stipulates
that petitions cannot be filed
more than 90 days before a
scheduled performance. Accord-
ing to one observer, the rule
could cripple facilities like the
Brooklyn Academy of Music,
which typically books many
(Continued on page 77)

nental market.

The initiative is being financed by
Cityvision’s cash flow, although man-
aging director Terry Norris says that
once a 50-store benchmark has been
passed, the company will be seeking
funding from one or more European
financial institutions through a sub-
sidiary based on the Continent.

Market immaturity and video’s
sleazy image locally are two of the
main reasons for choosing Austria as
the first port of call, says Norris, who
plans to set up a German-speaking
management structure in Austria be-
fore moving into eastern Germany.

According to Cityvision research,
VCR penetration in Austria rose
from 29% in 1988 to 42% in 1990. Aus-
trians also have a high disposable in-
come and are keen cinemagoers.

“Austria is interesting because it’s
a reasonably fast-growing market
but it’s not mature, so iv’s easier to
establish a market presence when it's
growing. In a mature market like the
U.K. and Germany you have to fight
for every piece of turnover,” says
Norris. “The competition is also very
poor in Austria. Stores have a high
porn content [20%-30% of inventory]
and there’s a low depth of copy. It's
interesting to note that the highest-
ever shipout of a title in Austria is
1,200 units. In the U.K. on some ti-
tles, for example, we’ll buy 8,000
copies alone.”

Although Austria does not suffer
from the restrictive anti-pornography
regulations that have slowed the

(Continued on page 67)
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P’Gram Purchases Great Southern
Joins Other Majors In Merchandise Biz

B BY KEN TERRY

NEW YORK—PolyGram Holding
Inc. has acquired a majority interest
in the Great Southern Co., one of the
three largest entertainment mer-
chandisers in the world. The company
will become part of PolyGram Diver-
sified Entertainment, a new division
headed by former concert promoter
John Scher.

The purchase—whose price was
not revealed—adds PolyGram to the
list of record companies that have ex-
panded into the concert and retail
merchandise business. Warner Bros.
has its own merchandise division;
Nice Man Merchandising was recent-
ly purchased by BMG (Billboard,
March 23); and Winterland, one of the
Big Three firms, is owned by MCA
Inc., parent of MCA Records. The
other leading merchandise company,
Brockum, is owned by Labatt, the Ca-
nadian beer manufacturer.

Sources estimate that Great South-
ern’s annual sales are about $250 mil-
lion, or one-quarter of those done by
the Big Three. Altogether, PolyGram
says, sales of musicrelated merchan-
dise in North America totaled about
$1.3 billion last year.

For the past two years, PolyGram
has retained Great Southern to han-
dle the merchandise of a few artists
from whom it has obtained licensing
rights. But according to Scher, that
arrangement was a form of test mar-
keting, “as opposed to our decision to
jump into the deep end.”

Scher explains that PolyGram
struck its deal with Great Southern
after five months of negotiations and
after looking at other merchandise
companies. “We came to the conclu-
sion that Great Southern were the
people who fit best with PolyGram,
and were the soundest company from
a financial and creative viewpoint.”

Great Southern was started in 1973
as the merchandiser for the Allman
Brothers Band. Previously, Ira Soko-
loff, Great Southern’s president, had
worked with Scher when Sokoloff
had headed the advertising and pro-
motion firm that worked exclusively
with Scher’s concert promotion com-
pany, Monarch Entertainment.

Under the new setup, Sokoloff will
remain president of Great Southern.
He will work closely with Scher and
Tom Cyrana, a VP of PDE who was
previously with Brockum. While
Great Southern will continue to be
based in Los Angeles, it will also

have offices at PolyGram’s New York
headquarters.

Among Great Southern’s clients
are Bon Jovi, Faster Pussycat, Iron
Maiden, Robert Plant, Judas Priest,
Scorpions, Skid Row, Slaughter, and
ZZ Top. The films for which Great
Southern has had retail merchandise
rights include ‘“Batman,” ‘“Who
Framed Roger Rabbit?,” “A Night-
mare On Elm Street,” U2's “Rattle &
Hum,” and “Star Trek.”

BUCKS VS. DEVELOPMENT
Scher notes that, on its own, Great
Southern was undercapitalized and
that, in competition with MCA's and
Labatt’s merchandising firms,
“sometimes there were deals they
couldn’t make.”

But he stresses that Great South-
ern’s acquisition by PolyGram does
not necessarily mean big bucks will
be poured into merchandising deals.
“We want to be part of the building
and breaking process” for developing
acts, he says.

PolyGram does not require new
acts to sign over their merchandising
rights, according to a company
spokesman. But Scher says that hav-
ing a merchandising firm ‘“‘opens
some interesting possibilities [for Po-
lyGram] in signing new artists with
regard to our ability to cross-market
and cross-promote them.”

He adds that Great Southern will
continue competing for artists signed
to labels other than Poly-

(Continued on page 71)

v

I's Not Just A Good Idea—It's The Law. Atlantic recording duo the Law visits
Atlantic offices in New York in between media interviews in support of its
second single, “Miss You in A Heartbeat.” The duo’s first single was ‘‘Laying
Down The Law.” Shown, from left, are Atlantic co-chairman/co-CEOQ Ahmet
Ertegun; Paul Rodgers and Kenney Jones, the Law; and Atlantic co-chairman/
co-CEQ Doug Morris.

B BY JIM BESSMAN

NEW YORK—Retailers are bank-
ing on “Extremely Live,” the new
album from Vanilla Ice, to give
them one of the hot summer block-
busters they need to boost other-
wise sagging sales spirits (Bill-
board, June 8).

The controversial near octuple-
platinum SBK artist, whose second
disc shipped June 4, is already
fawned over by dealers; Ice’s debut,
“To The Extreme,” was one of last
year’s biggest sellers. He may up-
set the press—and with an arrest
on gun charges June 3, even the po-
lice—but this Iceman is more than
welcome to cometh again at retail.

“We've done tremendously well
with Ice thus far,” says Mario DeFi-
lippo, senior VP of purchasing at
Handleman Co. He says the giant
Troy, Mich.-based racker moved
more than 2 million copies of “To
The Extreme.”

DeFilippo, whose 4,000-account
racker hasn’t suffered as badly as
the retail community, is encouraged
that the Ice album follows Paula
Abdul’s strong new entry in joining
big-sellers by Michael Bolton, Mar-
iah Carey, and Garth Brooks.

Bob McMahon, VP of music,
movies, and books for the 425-store

Vanilla Ice’s New Live Set
Expected To Heat Up Sales

Target chain, is similarly upbeat,
noting that “To The Extreme” was
the star of Target’s fourth quarter,
“clearly the No. 1 item” last Decem-
ber.

“I try not to predict, but when
‘Satisfaction’ got released to radio,
there was such good response that
I think ‘Extremely Live’ will be ter-
rific,” says McMahon.

Ice’s live album contains both
studio and concert versions of the
Rolling Stones-derived hit; these
and four other cuts on the 15track
release represent new material for
Ice. The remaining songs are live
versions of material from the de-
but.

“I've learned in this business that
it’s so hard to make an evaluation,”
says Lew Garrett, VP of purchas-
ing at the N. Canton, Chio-based
Camelot Music chain, in noting the
material shared by the two Ice al-
bums.

“But based on the last record,
we're grateful to have another
product to work.”

Coincidentally, “Extremely Live”
has the same street date as New
Kids On The Block's ‘“Step By
Step’’ did last year. But Dick
Odette, The Musicland Group’s VP
of purchasing, says he doubts the

(Continued on page 74)

R&B Great David Ruffin Dead At 50

B BY ADAM WHITE

LONDON—David Ruffin, who gave
the Temptations their defining voice
and sang lead on a dozen of their big-
gest Motown hits, died June 1 in Phil-
adelphia of an apparent drug over-
dose. He was 50.

The singer reportedly was brought
to the Univ. of Pennsylvania Hospital
in the early hours of June 1 by a lim-
ousine driver who said the singer had
overdosed. He was pronounced dead
at 3:55 a.m.

Ruffin had been living since 1989 in
Philadelphia, where he underwent
treatment at a drug rehabilitation
center. He recently completed a four-
week tour of the U.K. for promoter
Mervyn Conn, performing with fel-

low former Temptations Eddie Ken-
dricks and Dennis Edwards.

The Motown quintet was inducted
into the Rock and Roll Hall of Fame
in 1988 for a 25-year legacy of R&B.
Ruffin contributed to the group’s
look as well as its sound: his smooth,
angular execution of Cholly Atkins’
choreography was a key part of the
Temptations’ magnetism and influ-
ence.

Born Davis Eli Ruffin in Whyknot,
Miss., on Jan. 18, 1941, he grew up in
a musical family and sang locally
with siblings Jimmy, Quincy, and
Rita Mae. Later, he joined gospel
group the Dixie Nightingales,then
turned solo and headed to Detroit to
scout for recording prospects at the
turn of the '60s.

“David was like a shy kid, willing
to do whatever you asked him to,” re-
calls Billy Davis, who produced the
performer’s first singles on the Anna
and Checkmate labels in 1960-62. “He
could really sing, he always had that
ability, and he also could dance very
well.”

Ruffin joined Motown Records
when the Anna/Checkmate roster
was absorbed into Berry Gordy's
growing company. In January 1964,
he was drafted into the Temptations
to replace original member Elbridge
Bryant.

The release of “My Girl” in 1965
marked Ruffin’s first significant lead
vocal with the group, and the Smokey
Robinson/Ron White song also

(Continued on page 77)

EXEGUTIVE TURNTABLE

RECORD COMPANIES. Elektra Entertainment in New York announces the forma-
tion of a new product development department within the company, and ap-
points Danny Kahn senior director of product development, Maureen Guinan
associate director of the department, and John Berman coordinator of the de-
partment. They were, respectively, national director of artist development, na-
tional CHR promotion manager, and video researcher for the company.

Tony Montgomery is promoted to senior director of dance/singles sales at
RCA Records in New York. He was director of national singles sales for the
label.

Sean Fernald is promoted to director of national video promotion at Capitol

o _
KAHN GUINAN MONTGOMERY FERNALD
Records in Los Angeles. He was manager of national video promotion for the
company.

Clemon Williams is appointed director of labor relations and support ser-
vices at BMG in New York. He was deputy general counsel for the RIAA.

Amy Grosser is named associate director of national album promotion for
Zoo Entertainment in Los Angeles. She was West Coast promotion manager,
developing artists, for I.R.S. Records.

Fred Held is named VP of operations for Cheetah Records in Orlando, Fla.

OAKLEY

GROSSER PALMER LAMBERG
He was Southeastern sales and promotion manager for Schwartz Brothers in
Atlanta.

Warner Bros. Records in Nashville announces the formation of a progres-
sive department to work with the marketing, sales, and promotion of the divi-
sion’s noncountry acts. The department will be headed by Chris Palmer, who
is named GM of progressive music. He was alternative marketing product
manager for the label. Assisting him are Karen Kane, who is named national
marketing manager, and Scott Heuerman, who is named national promotion
manager. They were, respectively, Southeast field manager/special products
for WEA, and publicity assistant for Warner Bros.

PUBLISHING. Evan Lamberg is appointed creative director for EMI Music Pub-
lishing in New York. He was manager of creative service at MCA Music.
Sherry Oakley is promoted to director of TV operations at BMI in Nash-
ville. She was manager of TV operations for the company.
Michael Rogers is named manager of motion pictures/TV licensing for
MCA Music Publishing in Los Angeles. He was an assistant in that depart-
ment.

RELATED FIELDS. The Recording Industry Assn. of America (RIAA) in Wash-
ington, D.C., names Barry K. Robinson deputy general counsel. He was
a partner at the law firm of Provorny, Jacoby & Robinson.
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"...a '
landmark musical event.”

Edward Morris, Billboard
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Geffen To Mercury: Silence Guns Leak
Also Asks A *Vision To Pull Videos

B BY CRAIG ROSEN
and MELINDA NEWMAN

LOS ANGELES—In its continuing
quest to holster the broadcast of new
Guns N’ Roses material, Geffen Rec-
ords is taking aim at a Mercury Rec-
ords employee for allegedly leaking a
Guns track to radio. Additionally,
Geffen has asked A*Vision Enter-
tainment to pull footage of two new
Guns tracks from a just-released vid-
€0 magazine it distributes.

According to Geffen Records gen-
eral counsel Norman Beil, the label
believes that a Mercury Records
West Coast promotional staffer was
at least one of the sources that dis-
tributed unauthorized copies of the
track “Bad Apples,” from the band’s
forthcoming albums “Use Your Illu-
sion I” and “Use Your Illusion II,” to
radio stations.

The Mercury employee allegedly

offered the tape to radio stations in
exchange for airplay of Mercury
acts. At press time, Mercury declined
to comment.

Geffen filed a suit against WMMS
Cleveland over the unauthorized
broadcast of the cut (Billboard, May
4), but later settled out of court when
station representatives agreed to co-
operate in the investigation to trace
the source of the leak (Billboard,
June 1).

Although Beil declines to identify
his sources, he says the label has “ex-
tremely reliable information, which
has been collaborated. We sent the
letter to Mercury to ask them for
more information to help us contain
the problem.”

Beil says, however, that Geffen
has no plans to take legal action
against Mercury or the employee
who allegedly leaked the unautho-
rized recording. “Our intention right

‘New Jack’ Track, R.EM.
Pack 1-2 Punch In May Gerts

@ BY PAUL GREIN

LOS ANGELES—“New Jack City”
hit the ground running last month.
The soundtrack to the Mario Van Pee-
bles film and its breakout single, Col-
or Me Badd’s “I Wanna Sex You Up,”
both went gold and platinum simulta-
neously May 24.

R.E.M.’s chart-topping album,
“Out Of Time,” also went gold and
platinum simultaneously in May, ac-
cording to figures released by the Re-
cording Industry Assn. of America.

Whitney Houston’s third album,
“I'm Your Baby Tonight,” topped the
3-million mark. Houston is only the
second female artist—following Ma-
donna—to land three consecutive tri-
ple-platinum albums. Houston is also
the second Arista artist to achieve
this feat; Barry Manilow scored in
1977-78 with “Live,” “Even Now,”
and “Greatest Hits.”

Garth Brooks’ 1989 debut album
reached the 2-million mark, one
month after his sophomore album,
“No Fences,” hit the 3-million level.
Brooks is the first country artist to

land back-to-back double-platinum al-
bums since Randy Travis scored in
1986-87 with “Storms Of Life” and
“Always & Forever.”

Hi-Five and Extreme struck gold
last month with their recent No. 1 sin-
gles and the accompanying albums.
Hi-Five scored with “I Like The Way
(The Kissing Game)” and its album,
“Hi-Five”’; Extreme scored with
“More Than Words” and its album,
“Extreme II Pornograffitti.”

Numerous catalog albums were
certified last month. Pink Floyd’s
1979 album “The Wall” advanced to
the 8-million plateau. The band’s 1973
blockbuster, “The Dark Side Of The
Moon,” is certified for U.S. sales of 11
million. Only one other act—the Ea-
gles—has had two albums certified
for sales of 8 million or more.

Anne Murray’s 1980 “Greatest
Hits” set climbed to the 4-million
mark, putting it in a five-way tie as
the highest-certified country album
to date. The other country albums
certified at this level are Alabama’s
“Feels So Right” and “Mountain Mu-

(Continued on page 74)

Latin Music Meet Diagnoses
Some Growing Pains Of Biz

B BY CARLOS AGUDELO

MIAMI—The second annual Bill-
board International Latin Musiec
Conference, held here May 28-29,
offered attendees a broad look at
the growing pains of this increas-
ingly important segment of the
music industry.

The conference, held prior to the
‘Lo Nuestro” Latin Music Awards
sponsored by Billboard and Univi-
sion, attracted some 200 attendees.
In addition to the awards show and
six panel discussions, the confer-
ence was highlighted by the cre-
ation of a nine-member steering
committee for the formation of
ALMA, the American Latin Music
Assn. (Billboard, June 8).

Here are capsule reports from

some of the key panel discussions:

RADIO

The key topic was fragmenta-
tion and the resulting absence of a
body of unified hit radio stations.
Apparently, many stations at-
tempt to please the widest possible
audience rather than specializing
in one format. This fragmentation
is in part due to ethnic differences
in each market.

WRTO-FM (Sol Stereo) Miami was
discussed as an exception. PD and
panelist Francisco Restrepo chose
the route of specializing in tropical
salsa, skewing other elements such
as news and sports. The station now
has strong numbers in all categories
18 and under, according to Restrepo.

(Continued on page 62)

now is not to file a suit, but to put
Mercury on notice that we have this
information and to ask Mercury
about where the employee got the
material and who was sent copies.”

Geffen has also requested that
Mercury reimburse it for the cost of
its investigation into the matter, Beil
says.

On June 3, the same day Geffen
sent the letter to Mercury, the label
also issued a letter to A*Vision En-
tertainment, the home video wing of
Atlantic Records, requesting that it
pull Guns N’ Roses footage from
“Hard 'N’ Heavy Video Magazine
(Volume 13).”

The home video includes footage of
the band performing ‘“Pretty Tied
Up” and “Double Talkin’ Jive” live
from the Rock In Rio II festival. The
two currently unavailable tracks are
also featured on the forthcoming
“Use Your Illusion” albums.

“It shouldn’t have been released,”
says Beil, “but I believe the problem
is being corrected. I think a few mis-

(Continued on page 75)

Time Of The Seasons. Frankie Valli announces that Warner Special Prcducts
has acquired exclusive worldwide representation rights for the complete catalog
of master recordings by Frankie Valli & the Four Seasons. The catalog is owned
by Valli and his partner Bob Gaudio, who acted as co-producer and co-writer for
many of the group’s hits, and contains such songs as ““Rag Doll,” “‘Can’t Take
My Eyes Off You,” “December, 1963 (Oh, What A Night),” and “‘Grease.”
Shown, from left, are Valli; Mickey Kapp, founder/president, Warner Special
Products; Gaudio; and Tom Bonetti of Celebrity Licensing inc.

N,W.A’s “Efildzaggin” enters the Top Pop Albums
chart at No. 2, the highest entry by any album since Mi-
chael Jackson’s “Bad” powered on at No. 1 in 1987. The
Priority Records release is already the highest-charting
album on an independently distributed label since the
late "70s.

N.W.A’s solid but unspectacular track record didn’t
prepare us for this roof-raising debut. The hardcore rap
group’s last studio album, “Straight Outta Compten,”
peaked at No. 37 in 1989. Its follow-up EP, “100 Miles

N.W.A Album Charges Onto Chart At No. 2;
Ahdul Is Tops In Pop; AIDS Benefit Set Bows

While the N.-W.A album
is likely to hit No. 1, that'’s
not a foregone conclusion.
Ice-T’s ““O.G. Original
Gangster,” which blasted
onto the chart at No. 17
two weeks ago, inched up
to No. 15 last week, and
this week dips to No. 18.

And Runnin’,” reached

No. 27 in September.
i T P
T ————

Six albums have en-
tered the chart at No. 1
since the mid-"70s, but the N.-W.A album is the first to
bow at No. 2 since the Eagles’ “The Long Run” in Octo-
ber 1979. But the Eagles were riding a top 10 pop hit
(“Heartache Tonight”) at the time, while N.-W.A has
scored without any single at all.

A cultural aside: “Efil4zaggin” (try reading it back-
ward) is the first variation of the ugliest racial epithet to
appear in a top 30 album title since Richard Pryor
scored in the mid-70s with “That Nigger’s Crazy” and
“Bicentennial Nigger.”

Finally, we think it’s terrific that the top 10 includes
everything from N.W.A to Garth Brooks; from R.E.M.
to “New Jack City”; from Another Bad Creation to Ex-
treme. The current diversity beats the hell out of the sit-
uation 18 months ago, when the top 10 was dominated
by crossover dance/pop. It’s true that the potpourri is a
sign that there’s no real direction or leadership in pop
music, but that’s been true for years. And if we're going
to be directionless, let’s at least have some variety.

PAULA ABDUL has the No. 1 pop album and the No. 1
pop single simultaneously for the second time in her ca-
reer. Abdul achieves the feat with her “Spellbound” al-
bum and “Rush Rush” single. Abdul previously did so in
March 1990 with her debut album, “Forever Your Girl,”
and its smash single, “Opposites Attract.”

“Rush Rush” lived up to its title, racing to No. 1 in
just six weeks. It’s the fastest-climbing No. 1 single

by Paul Grein

since New Kids On The Bleck’s “Step By Step” a year
ago. Abdul has now amassed five No. 1 singles since
early 1989, which is more than any other artist i the
past three years.

FAST FACTS: “For Our Children,” the all-star album to
benefit the Pediatric AIDS Foundation, enters the pop
ehart at a potent No. 39. The Disney album may be the
most star-studded charity project to date, with sorgs by
Bob Dylan, Paul McCartney, Barbra Streisand, Bruce

= Springsteen, Elton John,
and others.

Stevie Wonder’s “Mu-
sic From The Movie ‘Jun-
gle Fever’” bows at No
91. It’s the soundtrack to
the new Spike Lee film,
which has been the sub-
ject of intense media inter-
est. Wonder’s last sound-
track, “The Woman In
Red,” went top five and
spawned an Oscar-win-
ning song, but ultimately tarnished his street credibility.
The new album has much more of an edge.

The Doors have four albums in the top 125, “Best Of
The Doors,” “The Doors” soundtrack, and “Greatest
Hits” are starting to wane, but the new “In Concert”
vaults from No. 104 to No. 50 in its second week.

R.E.M. lands its first top five single as “Losing My
Religion” jumps to No. 5 on the Hot 100 . .. Black Box
Iands its second top 10 single in less than a year as
“Strike It Up” jumps to No. 9 ... L.L. Cool J lands his
fourth top 20 pop hit as “Mama Said Knock You Out”
jumps to No. 17.

Amy Grant and Roxette enter the Hot 100 with their
follow-ups to recent No. I singles. Grant’s “Every
Heartbeat” is the top new entry at No. 53; Roxette’s
“Fading Like A Flower (Every Time You Leave)” is next
in line at No. 59.

Cher’s “Love And Understanding” enters the Hot 100
at No. 60. Diane Warren wrote the song and co-pro-
duced it with Guy Roche. The two served in the same
roles on Cher’s 1989 smash, “If I Could Turn Back
Time.” Warren also co-wrate (with Desmond Child)
Cher’s top 10 follow-up, “Just Like Jesse James.”

D.J. Jazzy Jeff & the Fresh Prince bow at No. 85
with “Summertime.” The Fresh Prince’s hit NBC-TV sit-
com begins its second season this fall.

Luther Vandross lands his sixth No. 1 R&B hit with
“Power Of Love/Love Power.” It’s No. 8 on the Hat 100.
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Here are the hi-five points:

" | “I Like The Way (The Kissing Game)” number ONE single at CHR and R&B

Gold album! [] Gold single!
] Number ONE on Billboard’s Black Album Chart.
National Budfest Summer Tour

“I CAN’T WAIT ANOTHER MINUTE,” the new single, is minutes
away from becoming their next multiformat hit.

Watch for their new home video, coming soon.

Produced and written by Eric Foster White for the Zomba Recording Corporation
Management/Direction: Robert Ford & Vincent Bell

The JIVE/RCA Records Label—It All Adds Up To One
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COMMENTARY I

Editorial

MUSIC BIZ SHOULD HELP SAVE APOLLO

THE “World Famous” Apollo Theatre in Harlem,
N.Y., will close on Sept. 30 if the music industry—
particularly recording artists, record producers,
and video companies—does not come to its aid.
Loans made to the Apollo Theatre Investment
Group for the theater’s 1983 purchase and subse-
quent renovations have been called in, and the in-
vestor group (led by Inner City Broadcasting) is
struggling to pay them.

The theater is losing money for a number of rea-
sons, including high insurance rates, big electric
and heating bills, poor attendance for most perfor-
mances (other than the renowned Amateur Night
At The Apollo talent contest), consistent lack of
top-drawer bookings, and the underutilization of
its state-of-the-art recording and video studios.

A national historic landmark, the Apollo has
earned its place in American musical history as the
showplace for the best performers in blues, big
band, swing, rock’n’roll, and R&B. The artists first
heard on its stage range from jazz greats Ella
Fitzgerald and Sarah Vaughan to such contempo-

rary stars as Luther Vandross and Gladys Knight.

What is needed to keep the Apollo alive is a real
commitment from artists of all colors—especially
those with a strong African-American core audi-
ence—to play at least one benefit each at the Har-
lem showplace within the next three months. A
number of pop music acts and comedians could
draw sellout crowds if they committed to one-
night stands to benefit the show-biz landmark.

In addition, the industry’s top producers
should use the Apollo Theatre’s recording fa-
cilities for at least part of their projects. The
studio features a Neve V Series 32 channel au-
dio production console with flying faders. Ted-
dy Riley has already committed to using the
studio for one upcoming album; let's see some
more producers join him.

Also, video companies and advertising
houses take note: The Apollo has a complete
soundstage available for shooting commercials
and videoclips.

A major obstacle to restoring the Apollo’s finan-

cial health is the fact that it is operated on a for-
profit basis by the Apollo Theatre Investment
Group. Although the venue is actually owned by
New York State, this means that it is ineligible for
grants from governmental and private founda-
tions. Inner City president Percy Sutton, Rep.
Charles Rangel, and Donald Cogville, head of the
Harlem Urban Development Corp., have proposed
that the investment group surrender its equity in
the theater to a nonprofit organization. We hearti-
ly applaud that plan.

In the long term, ways must be found to make
the theater easier for concertgoers to reach and to
convince them that the area is safe. A new parking
lot, better lighting, and perhaps special transporta-
tion from midtown Manhattan may all be part of
the solution,

The Apollo can still be a vital launching pad for
new talent, and its history should never be forgot-
ten. The industry should do its part to save this
grand old theater.
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LIGHT-YEARS AHEAD

Just a quick note to let you know
how much I like the new album-
chart methodology. Accuracy is
light-years ahead of where it was
just a few weeks ago.

I know there have been com-
plaints. My theory: any time you
change a system, whether it’s a
chart, a music rotation, or a fuel
system on a race car, you have to
“work the kinks out.” The effect
on smaller stores and developing
acts seems to be the “kink’’ in this
situation, but I would think the
long-overdue benefit of accuracy
outweighs the short-term draw-
backs.

I would rather have a system
that, at worst, accurately tracks
retail outlets representing 40% of
the nation’s record sales through
point-of-sale scanning than one
that is slave to the disinterest and
inaccuracy most smaller retail out-
lets display when responding to
calls for chart reports.

Steve Wryostok
Program Director
KRBE-FM
Houston

NO SECURITY THREAT
I am writing to you on behalf of
Lynn Goldsmith in connection with
the imitation backstage passes
made by her firm Icons.

In my opinion, this product does
not pose a security threat. If any-
thing, it enhances security. Since
the product has been on the mar-
ket, closer attention has been paid
to authentic security passes, en-
suring a safer environment for our
artists. Icons were first used dur-
ing a New Kids On The Block tour
and we did not experience any
problems. Because of closer secu-
rity, many other counterfeit lami-
nates and passes were confiscated.

Dick Scott
Dick Scott Entertainment
New York

NO MORE GRAY AREAS
Congratulations on your chart en-

hancements! The ‘‘piece count”
system should eliminate any gray
areas or product favoritism in re-
tailer surveys, and the “peak posi-
tion” column has been on my wish
list for years.

I must take exception to the Top
Pop Catalog Albums chart philoso-
phy, however. In an effort to clear
the Top Pop Albums chart of older
product, the whole concept of the
buying trend has been abandoned.
The music charts should reflect
current consumer taste, whether
the product be new and developing
or old and classic (witness the re-
cent Righteous Brothers phenome-
non). If an oldie can garner suffi-
cient piece counts to compete with
the currents, it should not be de-

nied the opportunity to rank
among them.

Billboard publisher Howard
Lander defines the catalog album
as one that has ““fallen off the cur-
rent chart for a significant period
of time.” How long is ‘“‘signifi-
cant”’? The Digital Underground
album that dropped off the curr-
rent chart only seven months ago
is now listed on the catalog chart
alongside Pink Floyd’s 1973 “Dark
Side Of The Moon.” Obviously, the
interpretation of ‘““a significant pe-
riod of time” and the definition of
“a.developing artist”’ are decidedly
arbitrary and ambiguous.

If there must be a separation be-
tween currents and recurrents,
however, then the inverse would

be more sensible. A “New And De-
veloping Artists We Are Foster-
ing” chart—a listing of such art-
ists whose albums have not yet ac-
cumulated sufficient sales points
to place on the Top Pop Albums
chart—would prove much more eq-
uitable and somewhat prophetic
(much like the “Bubbling Under”
charts of old).

The decision to retire a record to
the rest home should be made by
the consumer, not by a chart com-
piler bent on spring cleaning. If
Billboard wishes to retain its repu-
tation as ‘“‘the official gauge of a
record’s success,”’ then it must re-
main just that.

William Simpson
Los Angeles

H BY PAUL VERNA
and KEN SCHLAGER

In the old days, an industry execu-
tive could come across as reason-
ably knowledgeable if he or she
could distinguish among the vari-
ous Jacksons—Michael, Joe, Janet,
Mabhalia, Jermaine, Freddy, etc.

But times have changed. In our
increasingly complex world, there
are new personalities, new formats,
new trends, and new machines pop-
ping up everywhere. Simply put,
there are more fish in the musical
sea than ever before. Like Jellyfish
and An Emotional Fish and Fish-
bone. In fact, every time you turn
around, there’s a whole School Of
Fish swimming in the Ocean Blue.

These days, when much of our
music is distributed by WEA, PGD,
BMG, and CEMA—and broadcast
on MTV, VH-1, BET, CMT, TNN—
it's no surprise that our charts are
populated by the likes of EPMD,
EMF, the KLF, KRS-One, NWA,
R.EM,, XTC, NRBQ, KMC, KMD,
BWP, and B.A.D.

Or is it B.A.D. II? Because it
seems Mick Jones has got himself a
new band. And who is Mick Jones,
anyway? Was he a member of For-

A Group By Any Other Name . ..

eigner or of the Clash? Is he related
to Brian, Davy, Howard, Quincy,
Tom, Rickie Lee, or Grace? .

If you think keeping up with
these Joneses is trouble, you're
probably overlooking Jesus Jones.
And speaking of Jesus, what about
the Jesus & Mary Chain and Liquid
Jesus? How about Shotgun Messi-
ah and the Saints? Can we get them
all together on a bill with the
Church? Judas Priest?

Sometimes we get the impression
that these bands are jostling for
chart supremacy on the basis of
name alone. And what better way
to rule the charts than to crown
yourself Queen, Queensryche, or
Queen Latifah? Or how about the
Gipsy Kings, King’s X, King Mis-
sile, King Of Kings, King Sun,
King Of The Sun, or Kingofthehill?
Are these Kings the descendents of
Freddie, Albert, or B.B. King? Or is
it “The King” himself, meaning El-
vis? But is it Presley or Costello?

Tough questions. Like deciding
on your favorite Travis: Randy or
Tritt? Or whether you'd rather see
that Travis perform at the Tattoo
Rodeo, the Beat Rodeo, or the Blue
Rodeo.

Some acts have tried to overcome

this obvious source of confusion by
creating a new confusion all their
own. So, we have fIREHOSE,
which is not to be confused with
Firehouse. And Rythm Syndicate,
which is not Rhythm Tribe—which,
of course, should not be confused
with A Tribe Called Quest, Tribe
After Tribe, and Trouble Tribe.

Where does it end? Not here. Not
until we mention Innocence and In-
nocence Mission; Saraya, Safire,
and Saffire; Vince Gill and Johnny
Gill; Sonic Youth and Raw Youth;
Michael Damian and Damian
Dame; Blue Nile and Willie Nile;
Screaming Trees, Screaming Jets,
and Screaming Blue Messiahs; Ste-
vie B. and The Adventures Of Ste-
vie V.; Dinosaurs and Dinosaur Jr.;
Trip Shakespeare and Shakespear’s
Sister; They Eat Their Own and Pop
Will Eat Itself; the Lost and Lost
Boys; the Raindogs, the Cavedogs,
and Temple Of The Dog; the Throbs
and the Heartthrobs; Another Bad
Creation, Color Me Badd, Bad Com-
pany, Bad English, Modern En-
glish, and Londonbeat . . .

Enuff Z’Nuff! Time to push the
Alarm button.

Special thanks to Thom Duffy.
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Classic Rock’s Hangin’ Tough. So Why The Defectors?

B BY SEAN ROSS

NEW YORK—Six years after classic
rock came into its own as an FM for-
mat, most classic rock stations make
a decent living. Even if their numbers
are off from the honeymoon period
when classic rock was first heard in
their market, most have the adult de-
mos and market niche that justify
holding on to the format. And there
are markets like New York, Chicago,
Detroit, or Philadelphia where the
classic rock station beat the main-
stream rocker this winter.

But WMYG Philadelphia, KRFX
Denver, and WUFX Buffalo, N.Y,,
have all switched to mainstream al-
bum rock in the last six months, leav-
ing their markets without a full-
fledged classic rock outlet, and join-
ing stations in Portland, Ore., Tampa,
Fla., and New Orleans that have
switched formats since 1990. And
KRFX was on its way up, going 3.4-
5.2 12-plus over the last four books.

Managers for the recent converts
say that mainstream album rock out-
lets have become so library-driven
that there was no advantage to hav-
ing the classic rock franchise. Some
felt limited by not being able to play
at least some current music. But clas-
sic rock proponents say the format is
still perceived as something separate
from mainstream rock. Done proper-
ly, they say, classic rock should not
be pre-emptable. And musical burn-
out, something that format detrac-
tors have been predicting for years,
is not high on the list of complaints.

WHEN CLASSICS AREN'T TIMELESS
That WUFX went mainstream is a
tad ironic since GM Peter Coughlin
managed album rock WCMF Roches-

ter, N.Y,, in the mid-'80s when it suc-
cessfully fended off classic rock
WKLX. Now, Coughlin says, “WGR-
FM took a great many of their cur-
rents out and basically cloned us ...
We were looking for a way to differ-
entiate ourselves. We knew if we
went AOR, they’'d go AOR. If we add-
ed some currents, they were going to
do that.

“I determined that 21% of our core
audience had, like Elvis, left the
building. Perhaps we were boring
these people to death because . .. the
cume was there but the quarter-
hours were gone.

“We decided to battle WGR in a
full format rather than a niche for-
mat . . . The two of us can both do bet-
ter as album rockers as opposed to
one doing classic rock and the other
cloning them.”

Similarly, WMYG GM Stu Cohen
claims that when WMYG beat heri-
tage rocker WDVE in 1988, WDVE
“just gave up the entire AOR position
and . .. became the classic rock radio
station with a current advantage.
They were playing a ton of classic
rock staples, but [could] also play
some decent new releases as well.”

KRFX PD Mark McClure says his
classic rock outlet gradually moved
to mainstream rock over the last six
months because “we found that be-
ing limited by the classic rock label
would shorten the shelf life of the
station.” He also says that main-
stream rival KAZY, one of Denver’s
six rock outlets, “was having some
internal problems and the timing was
perfect to make the switch.”

But despite his concerns about a
“short shelf life,” McClure admits
there was not any sign of KFRX'’s
music burning yet, except for the '60s

Static Over NAB’s DAB Stand,
FCC Plans On Ownership Rules

@ BY BILL HOLLAND

WASHINGTON, D.C.—It looks like
the always tenuous National Assn. of
Broadcasters position on an out-of-

WASHINGTON
ROUNDUP

band, Eureka system Digital Audio
Broadcasting future is dividing the
ranks. The most recent splintering
comes from group owner American
Media Inc. whose chairman, Arthur
Kern, blasted off a letter of opposi-
tion to NAB’s plan to utilize the band
and the Eureka 147 system for a
DAB network and sent it to FCC
chairman Al Sikes.

Kern’s epistle assails the NAB’s
“false promise” Eureka plan, saying
the advantages are few and do not
compare with using an in-band sys-
tem that takes advantage of in-place
stations and transmitters. KKGO
Los Angeles owner Saul Levine also

wrote opposing the NAB'’s position
on DAB, saying it “is not supported
by the rank and file” NAB members.
Kern’s broadside and Levine’s let-
ter follow another heated exchange
of letters on the subject from pro-Eu-
reka radio board chairman David
Hicks and NAB/DAB task force
chairman Alan Box and anti-Eureka
Randy Odeneal of Sconnix Broad-
casting, who believes Eureka and the
L-band decisions are wrongheaded.

FCC IS IN TURMOIL, T0O

FCC insiders and former staffers
say they have never seen such dis-
cord as there is within the commis-
sion with Al Sikes as chairman, and
that the recent proposal to relax ra-
dio ownership rules is a perfect ex-
ample of what’s being called the
“separate agenda” commission.

The document laying out the relax-
ation proposals, passed May 9, finally
was released May 30—with separate
statements by each of the commis-
sioners, with the exception of Sherrie
Marshall, who has ventured out on

(Continued on page 13)

material that both classic and album
rock outlets have downplayed recent-
ly. Neither Cohen or Coughlin cite
burnout as his reason for changing.
All three stations still make some on-
air mentions of classic rock, just as
most mainstream album outlets do.
And classic rockers have been
launched in the last nine months in
other markets, among them Sacra-
mento, Calif., San Jose, Calif., and
Raleigh, N.C.

THE CLASSIC DIFFERENCE

Consultant Fred Jacobs admits
that “differentiation [between classic
and mainstream rockers] is becoming
harder to notice.” But he also be-
lieves that classic rock is still “a dis-
tinct position that is a very positive
thing for an upper-demo audience. In
study after study, we see that with
the overall classic rock lifegroup, the
generic strength of the format is as
strong today as it was five years ago.

“It might be harder for a new clas-

sic rock station to explode, but I'd
still rather be the classic rock station
than the third or fourth AC,” says Ja-
cobs. He also says that if mainstream
and classic rock stations are playing
essentially the same music, that is all
the more reason for classic rock out-
lets to hold on to the classic rock
name and differentiate themselves.
Similarly, consultant Alex DeMers
admits that classic rock “is not so
much a format as a marketing tool”
now. But he also says that while lis-
teners ‘“have heard ‘Layla,” they
haven’t heard it in a package” of the
sort that classic rock stations offer.
Both Jacobs and consultant Gary
Guthrie say they’re starting to use
some ’80s rock to keep the format
fresh. Guthrie allows that classic
rock “is a limiting format, but it
doesn’t have to be. I have at least one
client [WZGC (Z93) Atlanta] that is
... successfully moving away from
the Byrds toward the Talking
Heads.” Guthrie, incidentally, does

admit to seeing some title burnout.
“People are tiring in places of ‘Free
Bird,” but not of ‘Layla.’ I can’t tell
you why they’re tired of one and not
the other since they’re similar in
length and structure,” he says.

THE REAL PROBLEM?

Even if WDVE and WGR-FM did
set out to pre-empt their classic rivals
(and WGR-FM PD John Hagar de-
nies doing so0), pre-emptive strikes do
not always work for mainstream
rockers. WNOR Norfolk, Va., used a
similar strategy to WGR-FM—spend
heavily and try to control the classic
position in advance—and still went
through several difficult years when
classic WAFX debuted.

And while WDVE PD Gene Roma-
no pretty much agrees with Cohen
that WDVE's ability to play currents
and classics gave it more room to
maneuver than WMYG, the “best of
yesterday and today” posture that

(Continued on page 12)

‘Radio Waves’ An Immersion In FM Gulture
Jim Ladd’s Book Logs Industry’s Changing Tides

W BY CRAIG ROSEN

LOS ANGELES—Jim Ladd’s recent-
ly published “Radio Waves: Life And
Revolution On The FM Dial” (St.
Martin’s Press) is more than just a re-
counting of Ladd’s experiences grow-
ing up in public over the air at a host
of radio stations,
including legend-
ary L.A. rocker
KMET. Instead,
its author calls it
“a national story
about what hap-
pened to FM radio,
not what hap-
pened to me.”

Los Angeles
residents and radio insiders will likely
recognize several of the characters
thinly disguised by pseudonyms, in-
cluding Westwood One personality
Mary Turner, who in the book is
called “Mega Turnon.” The two main
stations in the book, KASH and Ra-
dio KAOS, are pseudonyms for
KLOS and KMET, respectively,
something that Ladd says gave the
book a more universal appeal. “If
somebody lives in Iowa, New York,
or Georgia, they had a Radio KAOS
in that place too,” he says.

In the book, Ladd leaves No. 1-rat-
ed but tightly formatted KASH for
the looser confines of Radio KAOS.
He helps turn the station around and
it eventually tops the market, but
then the same sort of formatics that
prompted him to abandon KASH are
adopted by Radio KAOS. The story
ends with album rock KAOS being re-
placed by a new format called “the
Wave,” which the book calls “a com-
puter-programmed Valium tablet,
dentist office music for yuppies.”

Ladd says he was inspired to write
his book after KMET became adult
alternative pioneer KTWV “because
FM radio as we know it basically does

LADD

not exist anymore,” he says. “It
frightens me that it is gone.”

- As Ladd says, it took him “20 years
to live and three years to write ‘Radio
Waves.”” The book includes passages
on such radio legends as Tom Dona-
hue, who, with wife Raechel, is credit-
ed with starting “the beat of the tri-
bal drum” of free-form radio; and the
late B. Mitchell Reed who made the
switch from top 40 to free-form radio.

To research the book, Ladd inter-
viewed several of his former cohorts
and even went back and listened to
his own 1978 “Innerview” syndicated
special on the history of FM radio.

In the book and in conversation,
Ladd takes swipes at greedy GMs
and consultants, whom he credits
with putting “a grid over the psyche-
delic counterculture” and almost
singlehandedly killing free-form ra-
dio. But he also accepts some of the
blame for the genre’s demise.

“Jocks like me got so enamored by
the art of it, we probably blew past
the audience and went too far too
fast,” he says. “You love it so much
and you are living it and breathing it
so much, you forget that people have
real jobs and real families to raise
and all of that. They are not living it
and breathing like you.”

Ladd also slams classic rock—the
format he now works in. After a two-
year absence from the Los Angeles
airwaves, following the demise of
progressive KEDG, Ladd returned to
KLSX in March. “That reference to
classic rock was made four years ago
at a time when it was what it says [in
the book],” Ladd says. “When I came
there this time, thank God, I struck a
deal with them to allow me to do
enough of what that book is about
that I can go to bed at night and feel
good about it.”

That does not mean that Ladd and
KLSX PD Andy Bloom necessarily
see eye-to-eye. “The interesting thing

about Andy Bloom, which is a total
godsend, he is a guy that is 180-de-
grees opposite from me in program-
ming philosophy . . . [But] he is one of
the few people I have ever found in
radio who has never lied to me.”

Ladd says he and Bloom have a
verbal agreement that lets Ladd pro-
gram his own show within the con-
fines of the KLSX library, and Bloom
“promises to go further if the ratings
go up,” Ladd says.

After Ladd finishes his shift each
night at 10 p.m., he spends three
hours on his home computer putting
together the following night’s show
“s0 it comes out that there are sets of
songs with a beginning, middle, and
an end with songs that relate to each
other lyrically as well as musically.”

Although he is limited by catalog
material, Ladd says it is not as diffi-
cult as he expected to put together a
topical show. “We do play stuff that
is of this century,” he says. ‘“That
subject matter of the music is time-
less. There is always a war. There is
always poverty. There is always
some politician who is screwing up.
There is always someone making an
ass out of themselves, so you can al-
ways find the music to relate to that
particular event-of-the-day.”

Ladd misses the opportunity not to
play new artists, but, he says, “That
is the compromise I have to make.
Obviously within the genre of classic
rock, I can’t ask them to play the
Black Crowes and the Divinyls.
That’s just not in the cards. I knew
that going in.

“I like that [breaking new artists]
very much, but what’s more impor-
tant to me is to treat the music in the
proper way. As long as I am allowed
to put sets together and play as much
new music as they will allow from
classic artists, those are the rules I
have to live by.”

(Continued on page 12)
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Phil Daniel
WPLZ Richmond, Va.

PHIL DANIEL, the outspoken PD of WPLZ (Magic 99)
Richmond, Va., might still be in overnights at rival
WCDX (Power 93) if it hadn’t been for the commute.
WHJX Jacksonville, Fla., PD Gary Young—then PD of
WCDX—remembers that when Daniel left to go back to
mornings at WPLZ, his biggest concern was trying to
stay awake long enough after an overnight shift to drive
the 40 miles back home to Petersburg.

So maybe WCDX should have traded out for a motel
for Daniel. Power 93 is still Richmond’s No. 1 urban sta-
tion. But shortly after Daniel went back to WPLZ, he
was upped to PD last August, replacing Maxx Myrick.
And what had been a lopsided battle nine months ago is
a lot closer. WPLZ is up 6.0-6.8-8.2 in the last three books,
while WCDX 1s off 11.79.9-9.1 in the same time frame.

Daniel started in radio nine years ago at WPAK
Farmville, Va., and had made it up to the GM slot by the
time he joined WPLZ as MD/mornings in 1985. He spent
3"/, vears at Magic, was unemployed for several
months, then landed at WMYK Norfolk, Va., for part-
time before opting for WCDX because it was, again, less
of a drive.

WPLZ, which became Richmond’s first urban FM 10
vears ago, pulled a 16-share in the mid-'80s under Steve
Crumbley, now PD of WOWI Norfolk. At that time, he
says, “Crumbley made the atmosphere fun. There
wasn't a lot of pressure. It was just a matter of follow-
ingr the format and being a personality. You didn’t have
to [wait for the hot line to ring] because vou didn’t read
a liner exactly the way it was written by somebody else.

“People discount some of that success because we
weren't fighting against an urban, but we were fighting
a churban station, WZZR (Laser 93). They came into the
market and did a two share in their first book, then a
five share in the second, and people started to say, ‘Uh
oh, WPLZ has some competition.” But Laser fell back
and we went back to a 16.”

Laser dropped churban shortly thereafter and went
classic hits. But two vears ago, it came back as WCDX.
While both stations were 3,000 watts, WCDX was li-
censed to Richmond. WPLZ was licensed to Petersburg
and had signal problems in downtown Richmond.

Daniel says WPLZ had other problems. It had gone
through a sale and “a lot of people who came in with the
new owners were from out of town. The sales manager
was from St. Louis, {former PD] Debbie Parker was
from Pittsburgh. A lot of these people thought Rich-
mond was a backwater town and they were going to do
these big-city things like sending people to Japan for six
days when people here would have been happy with a
weekend at Virginia Beach.” Eventually, Daniel suys, he
and Parker locked horns and he left.

Even when Myrick, now PD of WALR Atlanta, hired

Daniel back, things weren’t smooth. Other staffers
thought he was gunning for Myrick’s job, although Dan-
iel says he was the last one to know when GM Connie
Balthrop offered him the post. WPLZ was floating
around in the gray zone between mainstream and adult-
leaning urban, too many people had input into program-
ming, and the station was “making a lot of internal mis-
takes,” Daniel says.

Then, when Myrick left, so did p.m. driver Jay Lang
(now morning man at WCDX) and, shortly thereafter,
MD/midday host Angel Morris. For a few days, Daniel
found himself doing a.m. and p.m. drive. Now, most of
WPLZ’s major shifts have turned over. Part-timer Clo-
via Groves is doing middays. John Holiday from top 40
WNVZ (Z104) Norfolk is in afternoons. WINA Char-
lottesville, Va.’s Tony Love does nights.

Daniel also says WPLZ’s music 1s more focused now.
The target is still 25-19, but the mix is ‘“more energetic”
and the station has backed off its previous “no rap” poli-
cy. Daniel wanted listeners on the street to start argu-
ing about whether Magic 99 could really be playing rap
again. He also says the station now has more library
depth than its rival: “Patti LaBelle isn’t being played on
WCDX because she doesn’t have a current song,” he
contends. (For his part, WCDX GM Ben Miles says the
stations’ music mixes have been fairly similar ever since
WPLZ became focused.)

This is WPLZ in afternoons: Whispers, “Innocent”;
Jon Lucien, “Sweet Control’”’; Stevie Wonder, “Gotta
Have You”; Luther Vandross, “Power Of Love/Love
Power”; Will Downing, “I1 Try”’; Miles Jayve, “Sensuous”;
Maxi Priest, “Just A Little Bit Longer”; Boyz I Men,
“Motownphilly”; and Timex Social Club, “Rumors.”

In December and January, WPLZ had the advantage
of being on TV when WCDX was not. This spring, how-
ever, Daniel says the station is being outgunned. WPLZ
is doing a “song-of-the-day” promotion where the grand-
prize winner will collect $1,000 but the daily winners will
win CDs and other smaller prizes. WCDX, he says, is do-
ing a “Beat the Bomb” contest and has buscards and
billboards.

And Daniel still has WPLZ’s signal problem to con-
tend with. WPLZ is also heard on WPLC Fredericks-
burg, Va; that station is located on the same frequency,
but 40 miles north of Richmond. While that helps a little
in the Northern metro, it doesn’t help WPLZ’s down-
town or West EEnd problem. But, Daniel says, “our last
ratings breakdown showed that we were dominating the
South Side where we can be heard.” And the station re-
cently drew 23,000 people to its fifth annual “Magic In
The Park” outdoor event in Richmond at which artist
Marva Hicks headlined a program of mostly local talent.

SEAN ROSS

| - COMPILED FROM A NATIONAL
- «| 2 O E SAMPLE OF RAD!O PLAYLISTS
LW 0| 2Q| €| TITLE ARTIST
iS ; | o ‘ﬁ Q2| 25| LABEL & NUMBERDISTRIBUTING LABEL
* % NO. 1 » x
@) 2 1 9 | LOVEIS A WONDERFUL THING & MICHAEL BOLTON
COLUMBIA 38-73719 3 werks at No. 1
2 | o | 11 | 1DON'T WANNA CRY © MARIAH CAREY
L - 1 | COLUMBIA 38-73743 — =
O 6 ¢ | RUSHRUSH ® PAULA ABDUL
CAPTIVE 4-98828/VIRGIN ]
4 | a2 5 | 10 | MIRACLE © WHITNEY HOUSTON
ARISTA 2222
BABY BABY ® AMY GRANT
5 3 3 15 | Aemisag N
®)| 7 9 7 | MORE THAN WORDS & EXTREME
A&M 1552
7 5 4 | 14 | RHYTHM OF MY HEART ® ROD STEWART
L | WARNER BROS. 4-19366
w0l w0l s EPOCWEB OF LOVE/LOVE POWER ¢ LUTHER VANDROSS
IC 34 73778
9 8 g | 17 | (F THERE WAS) ANY OTHER WAY # CELINE DION
EPIC 34 73665
11 | 13 | 7 | PARTOF ME, PART OF YOU # GLENN FREY
MCA 54060
CRY FOR HELP # RICK ASTLEY
1 d ! 19 RCA 2774 — |
17 | 18 | 12 | PLACE IN THIS WORLD ® MICHAEL W. SMITH |
REUNION 19019 /GEFFEN
(13)| 21 | 29 | 4 | CAN'TFORGET YOU GLORIA ESTEFAN
| EPIC 34-73864 _
18 | 19 | 10 | LOVEAT FIRST SIGHT STYX |
(A5)| 20 | 21 | & | STARTING ALL OVER AGAIN DARYL HALL JOHN OATES |
ARISTA ALBUM CUT
16 | 12| 15 | 12 | JUST THE waY IT IS, BABY & THE REMBRANDTS
- ATCO 4-98874
gl o] e !g}g;};&m LOVE & WILSON PHILLIPS
8| 19| 17| g | CIRCLEOF ONE & OLETA ADAMS
| B FONTANA 868 162-4/MERCURY
MERCY MERCY ME/| WANT YOU ROBERT PALMER
19 | 15 | 12 | 17 | MERCY
20 | 13 ] 11 | 14 | PVEBEEN THINKING ABOUT YOU & LONDONBEAT
RADICACTIVE 54005/MCA
VOICES THAT CARE & VOICES THAT CARE
2 16 16 14 GIANT 4-19350
(22)| 22 | 25 | 10 | NOTHING BUT THE RADIO ON & DAVE KOZ
| CAPITOL 41674
@ u | » | 7 | NEVER GONNA LET YOU DOWN SURFACE
COLUMEIA 58 73643
29 | 31 | g | HOW CAN I EASE THE PAIN # LISA FISCHER
Ll ELEKTRA 4-64897
(25)| 28 | 30 | 8 | WALKING IN MEMPHIS # MARC COHN
ATLANTIC 4-8B7747
26 | 25 | 25 | 7 | YOUDON'T HAVE TO GO HOME TONIGHT & THE TRIPLETS
MERCURY 878 864-4
* %k * POWER PICKX* % %
35 | | » | THEDREAM IS STILL ALIVE & WILSON PHILLIPS
S$8K 07356
COMING OUT OF THE DARK & GLORIA ESTEFAN
B | 2] 22 | 21 | Fpicasrees B
29 31 28 1 éh(A)\YSFg:LADZE & ROXETTE
| * x x*HOT SHOT DEBUT * * x
UNFORGETTABLE # NATALIE COLE
NEw ’ \ 1 ELEKTRA 4-64875
8 |5 | SET ME IN MOTION BRUCE HORNSBY & THE RANGE
RCA 2846
(32)| 3 | 38 | 8 | TOUCH ME (ALL NIGHT LONG) ® CATHY DENNIS
POLYDOR 879 466-4/PLG
(33)| a0 | 41 | 3 | LOSING MY RELIGION ®REM.
WARNER BROS. 4-19392
WALK MY WAY BETH NIELSEN CHAPMAN
34 26 20 15 REPRISE 4-19447
ONE MORE TRY * TIMMY T.
35 30 27 18 QUALITY 15114
6 | 32 | 3 | 28 f&m\é\gsme THE WAY * STYX
KISSING YOU @ KEITH WASHINGTON
37 38 3 4 QWEST 4 19414/WARNER BROS
COMPARED TO NOTHING JUDE COLE
38 a 2 10 | eprisea 19340
47 | | 2 | CANYOUSTOP THE RAIN * PEABO BRYSON
COLULBlA 38-73745
EVERYBODY GETS A SECOND. . .  MIKE + THE MECHANICS
NEw’ 1 ATLANTIC 4-87679
0 5 | LILY WAS HERE @ DAVID A. STEWART/CANDY DULFER
N2 ARISTA 2187
ALL THE MAN THAT | NEED ¢ WHITNEY HOUSTON
42 3 32 26 ARISTA 2156
a6 | | 2 | 'LLBETHERE * THE ESCAPE CLUB
ATLANTIC 4-87683
SOMEDAY  MARIAH CAREY
44 37 3 2 COLUMBIA 38-73561
MOVE RIGHT OUT # RICK ASTLEY
NEw’ ! RCA 2839
LOVE WILL SURVIVE DONNY OSMOND
46 39 I 33 9 CAPITOL 44707
EVERY HEARTBEAT ® AMY GRANT
NEw’ 1 A&M 1557
WALK AWAY KENNY ROGERS
48 43 43 3 REPRISE 7-19324
| LIKE THE WAY (THE KISSING GAME) @ HI-FIVE
49 49 a2 3 JIVE 1424/RCA -
s0 | 36 | 37 | 2 %%§;2129LD BACK YOUR LOVE @ DARYL HALL JOHN OATES
I

;’ Records with the greatest airplay gains this week. # Videoclip availability.

Communications, Inc

1991, Bilboard/BPI

CD Storage Cabinet

Are you looking for a
way to store and lock
your valuable CD’s? Our
storage cabinet holds
840 CD’s in their jewel
boxes for immediate ac-
cess to your programmer
or disc jockey. Steel
construction with 3 lock-
able drawers and stack-
able. 4ft x 2ft x 2ft.

LIFT Discplay Inc., 115 River Road, Edgewater, NJ 07020
Tel.: 201/945 8700, 945 8863, 945 8412, Fax: 201/945 9548

LIFT.

Systems withafuture.
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ATLANTIC ALBUM CUT

27 19 14 CAPITOL 44735
38 47 3 SET ME iN MOTION BRUCE HORNSBY & THE RANGE
RCA 2846
22 14 14 LAYING DOWN THE LAW THE LAW
ATLANTIC ALBUM CUT
RAW THE ALARM
32 29 30 6 I.R.S. ALBUM CUT
1 _ 2 | CAN'T LIVE WITH YOU QUEEN
HOLLYWOOD ALBUM CUT/ELEKTRA
WHY SHOULD { CRY FOR YOU? STING
35| 32 | 5 | WHYSH
* * * POWER TRACK* % %
46 o 2 ALL THE TIME IN THE WORLD JUNKYARD
GEFFEN ALBUM CUT
EVERYBODY LOVES E{LEEN STEELHEART
36 36 36 4 MCA 54036
LOVE DON'T COME EASY WHITE LION
37 25 24 9 ATLANTIC 4-87734
OH WELL JOE JACKSON
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49 _ 2 BUILD A FIRE DRIVIN' N" CRYIN’
ISLAND ALBUM CUT
45 | — | 2 | 3 STRANGE DAYS SCHOOL OF FISH
CAPITOL ALBUM CUT
SEDUCER SARAYA
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SHE GOES DOWN BILLY SQUIER
4 33 2 12 CAPITOL 44688
BERTHA LOS LOBOS
43 39 37 5 ARISTA 2226
TRUTH DAVID LEE ROTH
NEw » 1 .VI\-IERLI\'J.E;I-;‘REOS ALléUM Cut
47 _ 2 THE MORE THINGS CHANGE CINDERELLA
MERCURY ALBUM CUT
SEE THE LIGHTS SIMPLE MINDS
4 | 28 | 26 | 13 | SEETH
SILENT LUCIDITY QUEENSRYCHE
a1 | 32 | 25 | 21 | SNENT
NONE OF IT MATTERS BLACKEYED SUSAN
48 44 46 3 MERCURY ALBUM CUT
49 48 o 2 MISS YOU IN A HEARTBEAT THE LAW

THE OTHER SIDE OF SUMMER

50 43 40 4 WARNER 8ROS. 4-19333

ELVIS COSTELLO

D Tracks with the greatest airplay gains this week. The Flashmaker s the highest-debuting track of the
week. The Power Track is the track on the chart that shows the largest increase in arrplay over the

week before, © 1991, Billboard/BPI Communications, Inc.
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CLASSIC ROCK

(Continued from page 10)

most mainstream rockers have relied
on in recent years, has rarely been so
successful that a classic rock station
would want to vacate its position.

No classic rock proponent thinks
there is anything inherent in the de-
mographics of markets like Denver,
Buffalo, or Pittsburgh that would
make doing classic rock difficult,
even though Denver and Buffalo
have now lost two classic rock outlets
apiece. Even WDVE'’s Romano says
that classic rock should have worked
in Pittsburgh, given his market’s me-
dian age. Only Guthrie suggests that
some markets, like Louisville, where
there was no major album outlet until
the late '70s, might be less receptive
to the format than others.

Instead, two refrains emerge re-
peatedly. One is that the defectors
moved too soon, especially KRFX.
Consultant Dwight Douglas, who has
both mainstream and classic clients,
says, “‘I think those stations that
have evacuated higher ground may
find themselves when the spring rat-
ings come back once again thinking
about how [well off they were. Done]
correctly, they wouldn’t have left
such a lucrative formatic position.”

The other is that the failure of clas-
sic rock in some markets represents
those stations’ own problems, not
those of the format. Says Jacobs, “In
some of the markets [where classic
rock no longer exists], the odds are
that the classic rock station was not
programmed well.”” Douglas adds,
“A lot of people say, ‘We've got the
men, now let’s go after the women,’
or, ‘We were doing so much better a
year ago. let’s put some currents in.’
It’s not so much what the main-
stream stations have done, but that a
lot of classic rock stations have shot
themselves in the foot.”

Notably, most of the classic rock
defectors were also much different
from classic rock as it exists in most
major markets. The late WKRL Tam-
pa, which was frequently cited in
these interviews as a classic station
that got off-base, was more current-
based than most classic rockers.
WUFX and WMYG were both harder
than most of their counterparts.
WMYG was also at various times
softer than most classic rockers, de-
pending on whom you ask.

LADD’S ‘RADIO WAVES’

(Continued from page 10)

Despite his acerbic take on today’s
radio, Ladd claims he is not angry
anymore. “I have exorcised those de-
mons in the book and put them down
on the page and now it is time to get
on with it.”

Although Ladd acknowledges that
times have changed, he feels creative
radio can come back. “FM radio came
out of a cultural movement. We were
the tribal drum for our generation,”
he says. “Those situations don’t exist
any more, but I think the techniques
we developed can be used. I don’t
want to go on the air and say, ‘Let’s
go to the park and have a love-in.’
That’s not happening. But to use the
techniques of creating magic over the
air as opposed to a jukebox is what |
think the audience wants.

“[Listeners] are more sophisticated
now, for one thing. So why ... do you
treat them more like sheep than you
did before?”

& 1881 Caroline Records, Inc.
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WARNER BROS. 4-19333 4 weeks at No. 1
@ 4 6 8 GET THE MESSAGE ELECTRONIC
WARNER BROS. 2-21832
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N2 GEFFEN 7-24387
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5 2 2 7 OBVIOUS SONG JOE JACKSON
VIRGIN ALBUM CUT
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ISLAND ALBUM CUT
@ q 8 5 TEXARKANA R.E.M.
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) 6 5 10 AMERICAN MUSIC VIOLENT FEMMES
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1 15 8 DIANE MATERIAL ISSUE
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SING YOUR LIFE MORRISSEY
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ALPHA INTERNATIONAL 73021
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EPIC ALBUM CUT
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CARAVAN INSPIRAL CARPETS
a 2 3 4 ELEKTRA ALBUM CUT
CRAZY SEAL
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SUNLESS SATURDAY FISHBONE
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‘Rockline’ Maintains Spontaneity 10 Years After

LOS ANGELES—As album rock ra-
dio mainstay Global Satellite Net-
work’s “Rockline” celebrates its
10th birthday, host Bob Coburn says
that although the show’s format re-
mains virtually unchanged, the way
that “Rockline” is perceived by the
industry and the public has changed
dramatically over the decade.

“I don’t think the show had the
credibility at the beginning,” says Co-
burn, a KLOS Los Angeles personal-
ity who took over the reins in the
show’s first year, after the death of
B. Mitchell Reed. “It was just anoth-
er syndicated show. Now artists and
managers include the show in their
plan to promote a rec-
ord. Often you hear that they do ‘The
Tonight Show,’” Letterman, and
‘Rockline.” That’s nice company to be
in.”

As Global Satellite Network presi-
dent/“Rockline” executive producer
Howard Gillman points out, “just
about anybody who is anybody in
rock” has done the show, and in

many cases they come back for re-
turn visits.

Coburn’s most memorable “Rock-
line” shows include visits from Pete
Townshend, Paul McCartney, and his
all-time favorite, George Harrison.
But there are a few big-name artists,
however, who haven’t been on “Rock-
line.” Coburn’s wish list includes Eric
Clapton, Bruce Springsteen, David
Bowie, and Bob Seger.

Over the years, “Rockline” has
gone from being a show that had to
look for acts, to one that gets more
acts requesting to be on the show
than it could possibly handle, accord-
ing to producer Mark Felsot.

Felsot, who began his stint with
the show as a phone screener, in its
first year, says the program strives
to have “some of the bigger names in
the business”’ as guests, but occasion-
ally it will make room for new talent.
“When it comes to new acts, the tim-
ing is everything,” he says. “When
the time is right we'll go ahead and
do so.” The time was right for the

How Can I Sell More CDs?

With the CDSS System your customer can Search for music by
ARTIST, TITLE, CATEGORY or even the SONG TITLE LYRICS.
Customers can listen to their choice of Music found from their Search
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Black Crowes on three occasions in
the last year, with the Crowes receiv-
ing more air time on each subsequent
visit, as their album inched up the
charts. On the Crowes’ last visit, they
made news by announcing live on

NETWORKS |

SYNDICATION

by Craig Rosen

“Rockline” that the band had been
thrown off the ZZ Top tour.

One of the reasons the show is so
popular with artists is its live inter-
view format. “Artists appreciate the
fact they can’t be edited and what
they say can’t be changed and turned
around,” says Coburn. “It’s live and
what they say goes out the way they
say it.”

Felsot attributes Coburn’s rapport
with the artists as key to the show’s
continued success. “Bob takes the
artists into a very tough situation—
live radio without a net—and makes
them feel comfortabie. They know he
is always there to pick up the ball.”

The live format has led to some
memorable and not so memorable
moments of spontaneity. Several art-
ists, including R.E.M., Pete Town-
shend, and George Harrison, have
performed live on the show, with the
“Rockline” take occasionally released
by labels as promotional singles.

Then there are the moments that
aren't likely to come out on a record
soon—Tlike the time Guns N’ Roses’
guitarist Slash lost his dinner live on
the air. “Slash said that he was sick
that night and he had a little problem
keeping things down,” recalls Co-
burn. The host has also found himself
in some embarrassing situations,
such as the time he sang the Canadi-
an national anthem to guest Ro-
seanne Barr. “I could have crawled
into a hole after that,” Coburn says.
“And Roseanne responded by saying,
‘Don't sing the national anthem. It’ll
ruin your career.”’

Over the years, the show’s affiliate
list has exploded. When “Rockline”
made its debut May 4, 1981, it had 14
affiliates. Now the show has more
than 200, and is heard as far away as
Japan.

After a decade of hosting the
show, Coburn says “Rockline” is still

the highlight of his week. “I haven’t
gotten jaded yet,” he says. “When
that mike goes on, the adrenaline
hits, and every show is a new adven-
ture, even if it's with artists [ have
worked with before.”

AROUND THE INDUSTRY

Boston-based SupeRadio is
launching a full-service hot AC for-
mat called City FM. The service is
the brainchild of SupeRadio’s John
Garabedian. Network radio veteran
Dan Forth, most recently of Joint
Communications, is VP/GM. Pyra-
mid Broadcasting’s Richie Bals-
baugh and Robert White are also in-
volved and MediaAmerica is han-
dling ad sales. On-air talent, who will
be heard voice-tracked, include Mark
Parenteau from WBCN Boston in
mornings; Maureen Matthews, for-
merly of Unistar’s Niche 29, in mid-
days; Alan Kabel; Domino from
WAPW (Power 99) Atlanta; and Di-
ana Steele from WXKS-FM (Kiss
108) Boston rounding out the lineup.

In honor of Black Music Month,
Bailey Broadcasting Services pre-
sents “Black Music Moments” and
“The Black Music Experience” dur-
ing June. The two series, which will
include 22 90-second features, ex-
plore the history of black music, from
“race music” to rap.

ABC Radio’s Direction Network
recently scored a coup by landing N/
T KFWB Los Angeles as an affiliate.
Other recent affiliate adds include
WWRC Washington, D.C., KING Se-
attle, and WEEI Boston.

TNNR will run two programs re-
corded in Nashville during Fan Fair
week. “SuperStar Spectacular,” the
four-hour special featuring live per-
formances by Garth Brooks, Vince
Gill, Mark Chesnutt, and others, will
run June 29 at 9 p.m. EST. “Country
Music Legends,” also four hours
long, will feature Charley Pride, Bar-
bara Fairchild, Roy Acuff, and oth-
ers. The show will run July 4 at 9 p.m.
EST. Emerald Entertainment had
also planned a live remote from Fan
Fair week at its studios in Nashville,
with morning shows from WYNY
New York, WIL St. Louis, WFMS In-
dianapolis, and WGAR Cleveland.
Emerald will hold a similar remote
during CMA week in October.

Chicago-based Interstate Radio
Network has signed on with country
WSM Nashville. The deal brings the
Charlie Douglas show to the Inter-
state Radio Network at 9 p.m. (CST)
with WSM overnighter Keith Bil-
brey contributing reports.

WASHINGTON ROUNDUP

(Continued from page 10)

her own in other matters. Although
all the commissioners voted in favor
of the general precepts of the
changes, none wishes to go as far as
Sikes in promoting “reforms.”
Commissioner Andrew Barrett, for
example, feels the relaxed ownership
and one-to-a-market rules would have
the effect of “rewarding station own-
ers with the deepest pockets at the
expense of those who could best
serve their communities.” Commis-
sioner James Quello says the changes
could “hurt localism.” Commissioner
Ervin Duggan reminded all that in-
dustry sources indicate only 30%-40%
of radio stations turn a profit, and

that station values are down.

WASHINGTON BRIEFS

e The FCC's new FM translator
rules, which limit their use to aids to
already existing broadcast stations,
took effect June 1. Also, the freeze
imposed this spring on new FM trans-
lator applications has been lifted.

e President Bush has announced
his intention to renominate James
Quello to the FCC for a fourth term.
No serious opposition is expected for
the renomination of the 77-year-old
Democrat, who was appointed to the
FCC in 1974 by President Reagan,
who reappointed him twice.
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Gontest Regulations GCan Be ‘Secret Weapons’ For Stations

NEW YORK—AIlthough they are
usually given little thought, and rare-
ly discussed, contest rules and re-
lease forms can be a radio station’s
secret weapons to protect it from
complications or, worse, litigation.
While most contest rules are stan-
dard fare, many stations have their
own individual “golden rules” that
have saved them from trouble.

When WEGX (Eagle 106) Philadel-
phia recently gave away a car, for ex-
ample, the contest rules clearly stat-
ed that the car would be logoed and
would have some mileage on it from
promotional appearances.

WFMS Indianapolis’ rules now
state that trips are not transferable.
This rule resulted from an experience
where a listener won a trip to Florida
and took out an ad in a local paper
trying to sell it. “I didn’t have it in the
rules,” says promotion director Car-
ole Fargo, “so by rights 1 couldn’t
tell him he couldn’t sell the trip. [But]
it just reeked of potential problems
for us.”

KJR/KLTX Seattle has a rule
stating that there can be only one en-
try per household for a particular
contest. Marketing director Janet
Magelby says this rule was added af-
ter another station in town had a lis-
tener send in thousands of entries for
a contest. KJR/KLTX rules also
state that winners must be 18 or old-
er. “What if a 16-year-old wins a trip
and wants to take her 17-vear-old
boyfriend,” asks Magelby. “The par-
ents would hate us.”

Both KBCO Denver and WNEW-
FM New York’s rules include a dis-
claimer stating that the station is not
responsible if a listener can’t get
through on the telephone for i con-
test. That way, says WNEW promo-
tion director Neil Barry, “if someone
calls on the contest line and for some
reason Ma Bell disconnects them, it is
not our responsibility.”

After an experience where a listen-
er won a faulty stereo and tried to pre-
sent the station with a repair bill, Bar-
ry says WNEW'’s policy now is that
“almost regardless of what people
win, we make them sign a release.”

More thuan ever, promotion direc-
tors say, having the right contest
rules is the best way to protect the
station. “With a trip, vou want to
make it real clear what they get and
what theyv are responsible for,” says
KBCO promotion director David
Rahn. “You don’t want it coming
back to you that [the winner] didn’t
know they were responsible for
transportation to the airport.

“You must be very complete. You
need to look at the contest and think
of everything that could happen.
There are so many things that can
come back and bite you. They are
usually little things, but they can
really tarnish a promotion,” he says.

“The rule of thumb for rules is just
have as many as you need to cover
your butt,” says KSFO/KYA San
Francisco marketing director Dan
Acree. He had the station’s standing
rules printed up on cards that are in-

cluded with each of the approximate-
ly 1,500 prizes sent out each month.
One problem Acree has recently
solved is one involving trip values,
which are determined for tax pur-
poses by the station’s travel agent.
“Invariably,” says Acree, ‘‘a contes-
tant would call and say ‘you're going
to send me a [IRS Form] 1099 for an
$1,300 trip, and Joe’s Travel has the
same trip for $399." Now we make a

Promotions .. -
& Marketing

i
¥

by Phyllis Stark

statement in the release about how
the prize was valued.”

One thing that stations are doing
more is adding a “blanket rule” to the
list of standing contest rules to fur-
ther cover them from potential liabil-
ity. That rule generally states that
contest rules are subject to change at
any time, with just 24 hours notice.

Acree says this rule came from
“too many stations being put in a po-
sition of not covering all the bases . ..
There is no way that a promotion di-
rector can anticipate everything.
There are listeners out there that
know more about how to playv a con-
test than most promotion directors.”

In addition to KSFO/KYA, sta-
tions that now have the blanket rule

include WEGX, WNEW, and
KJR/KLTX. And KNEW/KSAN
San Francisco promotion director
Marlene Augustine is considering
adding it. “Anything that can go
wrong will go wrong,” she says, “so
why not have a rule like that.”

IDEA MILL: TRUTH OR DEAD

WKQI (Q95) Detroit has filmed
“Elvis: Truth Or Dead,” a ‘“‘concert
documentary” modeled after Madon-
na’'s ‘“Truth Or Dare.” The “docu-
mentary”’ was filmed at a benefit for
a children’s charity where an Elvis
impersonator performed. The event
also included an auction of Elvis
memorabilia, a giveaway of a trip for
two to Memphis, and free hors
d’oeuvres, including Elvis favorites
like jelly doughnuts and peanut but-
ter and banana sandwiches.

New York's AC WNSR (Mix 105)
and N/T WCBS are the official radio
sponsors of the Monday (10) wel-
come-home parade for the troops re-
turning from the Persian Gulf.
WNSR will orchestrate a simulcast
fireworks display that night at the
South Street Seaport and will break
format to feature big band music . . .
WQHT (Hot 97) New York’s May 21
Hot Night concert at Universal Stu-
dios in Florida was featured on
MTV’s “Street Party.”

Many stations across the country
are helping to promote the Monday
(10) James Brown pay-per-view spe-
cial in Los Angeles with James
Brown dance-alike contests. Each

winner will be flown to Los Angeles
for a dance-off. The winner of that
contest will dance on stage with
Brown during the finale of the pay-
per-view event. Participants include
KKBQ Houston, KMEL San Francis-
co, WGCI-AM and FM Chicago,
WIGO Atlanta, WKYS Washington,
D.C., and WMVP Milwaukee. Sever-
al other stations are running screen-
ing parties, concert-ticket giveaways,
and Brown boxed-set giveaways.

WNCI Columbus, Ohio’s variant
on the “menu of madness,” the “deli
of doom” promotion, gave listeners a
chance to draw numbers (like those
used in a deli) for prizes. In order to
claim the prizes, however, listeners
had to perform outrageous stunts
like being handcuffed to their signifi-
cant other for four days, or having
the letter “Z” carved into their tooth
and filled with gold. Prizes included
trips to Europe and California.

KQIL.Z (Pirate Radio) Los Angeles
gave away 15 used cars during May.
The winners were entered in a draw-
ing for $25,000.

PRO-MOTIONS
Former KBLX San Franeisco pro-
motion director Gabby Medecki
moves across town to KITS (Live
105) in the same capacity, replacing
Julie Bruzzone-Galliani . . . Michele
Linn has been upped from trafhc di-
rector to promotion director for
KBXX (the Box) Houston, replacing
Brian “The Butler,” who can be

reached at 713-278-4484.

_TALENT STRATEGIES ‘91

I

Billboard’'s New Music Seminar issue will
take a compelling look at New Talent and
the strategies that skyrocket them to star-
dom. Along with our coverage of this year's
NMS, we'll also profile hot new artists,

T
i

emerging acts, international talent and
more...including a behind the scenes look
at the New Music Nights - the NYC talent
showcase series where stars are born! If
you're an emerging artist, manager, agency

or record label or if you want to reach
these important players, place your
adin Billboard !

Plus, Bonus Distribution at the New
Music Seminar, July 13-17.

Call for details:USA West/Christina Matuchek 213-859-5344 USA South/Carole Edwards 615-321-4294 USA Midwest’Ken Karp 212-536-5017 USA East/Jon Guynn 212-536-5309 U.K./Niki MacCarthy 71-323-6686 Europe/Christine Chinefti 71-323-6686
Australia/Mike Lewis 61-2-319-6995 Japan/Aki Kaneko 03-498-4641 Italy/Lidia Bonguardo 0362-58-44-24 Ganada/Jim Fotheringham 416-830-0331 Central/South America/Marv Fisher 213-859-5314

S V‘WN»«@
ISSUE DATE:7/13/91
AD CLOSE:6/18/91
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Why Court-Ordered Receivership Is Good;
NCI Drops EMF; B.K. Kirkland To WHUR

cOURT-ORDERED Receivership:
It’s not the kind of thing that most
stations brag about. But country
KRTY San Jose, Calif.’s parent com-
pany, Royal Broadcasting, has been
placed in receivership and is now be-
ing operated by the Santa Clara
County Superior Court, which has
listed the station with Media Venture
Partners. The catch is that Royal is
co-owned by controversial broker/
owner Tom Gammon—whose vari-
ous duels with other owners, his for-
mer brokerage partners, and the like
have already made for a few interest-
ing press releases recently.

Now there’s a new release where
KRTY GM Greg Herpin states, “Al-
though receivership is often viewed
as a negative event, in this case we
feel that it is a positive step for the
station. There has been considerable
uncertainty surrounding Tom Gam-
mon’s various operations. Now the
uncertainty is behind us.”

A REAL MUTHA FOR EMF

Nationwide Communications,
which attracted national attention
last year with its chainwide drops of
Kyper’s “Tic-Tac-Toe” and Digital
Underground’s ‘“The Humpty
Dance,” has ordered its stations off
EMF’s “Unbelievable.” NCI sources
say the problem stemmed from the
discovery of the word “fuck” in the
“Sin City” remix of the song, but
NCI’s remaining mainstream top
40s—WKZL Winston-Salem, N.C.,
KLUC Las Vegas, and KRQQ Tuc-
son, Ariz.—were not given the option
of switching to the standard mix.

PROGRAMMING: XIRKLAND TO WHUR

After an extended absence from
the programming ranks, B.K. Kirk-
land nabs the PD post at Howard
Univ.’s urban/AC WHUR Washing-
ton, D.C., this week. Kirkland, who
replaces Bobby Bennett, was last PD
of KBLX San Francisco.

WLUM (Hot 102) Milwaukee PD
Gregg Cassidy is the new PD at top
40 WYTZ (Hot 94.7) Chicago, replac-
ing Ric Lippincott. Potential replace-
ments should send T&R and refer-
ences to WLUM GM Steve Sinicropi.
Cassidy’s departure comes as adult
alternative rival WBZN switches to
what can most easily be described, at
least from its advance publicity, as a
churban/AC mix. WBZN, which will
change calls, will be known as “Mil-
waukee’s All-Hit Music Power.”
Bobby O’Jay, PD of co-owned
WDIA/WHRK Memphis will con-
sult. Owner Ragan Henry recently
told the Milwaukee Journal that
WBZN may be the flagship for a new
limited partnership, the UNC Media
Group.

Seven-year top 40 KRXY Denver
has dropped its longtime Y108 nick-
name and is now officially Mix 107.5.
KRXY has been softening its music
and working in the Mix slogan for
months.

AC KUDL Kansas City, Mo., ups
MD/p.m. driver Don Bender to PD,
replacing Steve LeBeau, now with
KMXX Phoenix. At co-owned oldies
WHB, p.m. driver Phil Jay is named
PD. Across town, PD Steve Douglas
(913-491-3187) and morning partner
Jamie White are out at KXXR

(X106) as that station segues from
dance-leaning to mainstream top 40.
Station manager Jack Alix is PD for
now ... KYKY (Y98) PD Steve Weed
is the new PD at adult top 40 WKQI
(Q95) Detroit.

WOMX (Mix 105) Orlando, Fla.,
finishes its transition from top 40 to

. by Sean Ross with
Craig Rosen & Phyllis Stark

hot AC this week. By the time you
read this, GM Rick Weinkauf says
the up-tempo dance product will be
gone, along with the “not too hard,
not too soft” slogan. He says there
will be no name or staff changes.

Z-Rock affiliate WTZR Norfolk,
Va., will be simulcasting urban/AC
WKSYV by the time you read this. PD
Betzy Driver (804-626-0817) is out. In
other simulcast news, Christian/AC
WXLN-AM-FM in suburban Louis-
ville will put its programming on
crosstown top 40 WDJX-AM.

Tom Krimsear is named program
manager of N/T WTAR Norfolk, Va.
Most recently a consultant, he was
previously PD at WWL New Orleans
... Managing editor Joe Izbrand is
upped to ND at N/T KTRH Houston,
replacing Melanie Miller ... N/T
WFTL Fort Lauderdale, Fla., has fi-
nalized its long-pending simulcast
deal with similarly formatted WPBR
West Palm Beach, Fla., making two
N/T AMs in the latter market that
have such arrangements.

At press time, WIOQ (Q102) Phila-
delphia was still denying that WFLY
Albany, N.Y., PD Todd Pettingill
would join for mornings. But Pettin-
gill’s replacements are already on tap
at WFLY: MD Michael Morgan will
be PD. WHXT (Hot 99.9) Allentown,
Pa., morning man Woody Wood will
do mornings. Pettingill is set to hand
over the baton to Wood at WFLY'’s
“Summerjam” concert June 21.

Also, Albany gets a new AC outlet
this week. WCDA (CD96) hits the air
under new GM/morning man Bryan
Jackson, last the head of his own ad
agency, and PD/p.m. driver Ron
Lyon, formerly GM of WHVW Hyde
Park, N.Y. ... Soft AC CKNG Ed-
monton, Alberta, has moved as far to-
ward top 40 as legally possible for
Canada, where top 40 is still prohibit-
ed on FM.

Craig Powers, last PD of top 40
KEZY Anaheim, Calif., segues to
crosstown country KIKF as PD/af-
ternoons. P.M. driver Jon Prell
moves to mornings. They replace
Greg Edwards ... Classic rock
WGFX Nashville PD Lauren
McLeash is now official as PD of
similarly formatted WAFX Norfolk,
Va. ... Ira Watson, last PD of AC
WEZI Memphis, is the new PD of
crosstown WPLX, which drops its
country format for Unistar adult
standards. He replaces Roy Mack.
Bill Pollack, former owner of oldies
KPYR is the new owner/GM.

Long dark adult standards outlet
KJLA Kansas City is now due back
on Labor Day with a locally produced
adult standards format, instead of
the now-defunct Unistar Music Of
Your Life format it had planned. Af-
ter an aborted sale from Osborn to
Great Age Radio, the station has
been sold to Beal Broadcasting, the
former owners of crosstown KBEA
for $75,000.

Former WEBB Baltimore PD

son for $3.5 million.

DEBORAH GALLANT, previously with research and affiliate affairs at Dow
Jones, is the new manager of ABC Radio’s FM Network.

GEORGE DUFFY, who left the chief operating officer job at Shamrock Commu-
nications recently, has rejoined Shamrock as GM of WGRX Baltimore.

JOHN MARTIN is leaving the VP/GM post of Evergreen’s KHYI Dallas but
will help Evergreen syndicate the personalities of its WLUP-AM Chicago.
Evergreen’s Scott Ginsburg will manage KHY]I for now.

AL VINCENTE is named GM of WGN A Albany, N.Y,, replacing Ed O’Connor.
He was GM of WSYB/WZRT Rutland, Vt.

ERIC HAUENSTEIN is named GM of ABS Communications’ WKHK Richmond,
Va. He was VP of Sandusky’s Radio Division.

HOKER BROADCASTING will sell WCRJ Jacksonville, Fla., to Lowell “Bud” Pax-

THE RADIO ADVERTISING BUREAU reports that advertising revenue for April
was up 3.7% over the same period last year.

Ceacer Gooding returns to the Caro-
linas as PD of urban/AC WFXC
(Foxy 107) Raleigh, N.C. Gooding
previously programmed WQOK in
that market. Across town, WZZU
(Rock 93.9) has moved from main-
stream to classic rock; sister AM
WCHL segues from full-service AC
to N/T. WCHL PD Al Bunch is now
doing middays on WZZU as Kirsten
becomes morning sidekick. WZZU is
still consulted by Alex DeMers, who
also adds KZPS Dallas as a client.
Former KDON Monterey, Calif.,
PD Steve Wall is named PD at top 40
KKXX Bakersfield, Calif. Chris
Squires is upped to OM ... Don
Tandler, most recently a part-timer
at WPST Trenton, N.J., returns to
top 40 WWRB Wilkes-Barre, Pa., as
PD, replacing Jon Juan, who stays
on as APD. WWRB will readopt the
WTLQ (Q102) calls it used when
Tandler worked there in the mid-'80s.
KYRK (Power 97) Las Vegas PD/
MD Gregg Lenny exits; he can be
reached at 702-221-0579. APD Bobby
Mitchell is acting PD. Weekender

Todd O’Hara is named MD. Across
town, KUDA (Oldies 107.5) PD Amy
Daniels is leaving; no replacement
has been named. And CJ. Cook, who
arrived at rock/ AC KMMK as MD/
middays, adds PD stripes, assuming
duties that were to be held by new
GM/morning man Tom Jeffries. Ex-
KMMK GM DeAnn Sheehan be-
comes GM of crosstown KJUL.

PD/morning man Don Early Al-
len is out at urban WUJM (94 Jams)
Charleston, S.C. ... P.M. driver
Stephanie Stevens adds PD stripes
at country KCJB Minot, N.D. ... Top
40 KOKZ Waterloo, Iowa, OM/PD/
morning man Katt Simon is out.

AC CJMX Sudbury, Ontario, PD
Rob Mise is now OM/PD for that
station and top 40 sister CHNO. He
retains his group PD duties for Pel-
morex ... Former CKEY Toronto
morning man Mike Cooper is the
new VP/programming for top 40
CHEX Peterborough, Ontario . ..
MD Tim Westin adds PD stripes at
album CFJB (Rock 95) Barrie, Ontar-
io, replacing Rick Hallson.

PEOPLE: TORONTO FOREIGN-LANGUAGE BROADCASTER GUNNED DOWN |

A 10-member Toronto police squad is probing the
May 28 murder of CHIN personality Prithy Raj
Vij, 49. He was shot to death in front of his wife,
Usha. Police are probing Vij’s business and politi-
cal affiliations in the hunt for the killers, who
jumped into a white van and drove off. Vij, origi-
nally from Amritsar, in the Indian state of Punjab,
had arrived in Canada in 1965; he produced mainly
entertainment and cultural programs in Hindi,
Urdu, and Punjabi for CHIN and the Global Tele-
vision Network.

AC WEZK Knoxville, Tenn., overnighter Bill
Perkins died May 29 of a heart attack; he was 56.
Perkins programmed WVOL Nashville and was
also a pioneering black news anchor and TV host
there during the early '70s, then a TV executive in
Nashville and Knoxville. A scholarship fund has
been established by the Princeton Technical Insti-
tute in Knoxville, where Perkins taught.

P.M. driver Brian Kelly is upped to mornings at
album WWBZ Chicago, replacing Steven Craig,
who exits to launch a concert hotline service ...
Longtime KSTP-FM (KS95) Minneapolis morning
man Chuck Knapp has re-upped with the station;
his partner, Michael J. “Donuts” Douglas, was al-
ready under contract. KS95 is, however, still look-
ing for a p.m. driver to replace Don Donovan.

At album KATT Oklahoma City, midday host
Brad Copeland is officially upped to MD, replac-

ing Cindy Scull. Overnighter Kelley Davis gets
the p.m. drive slot ... KKFR Phoenix’s Paco Lo-
pez replaces Robert Scorpio in p.m. drive at
WPGC Washington, D.C. Jim Kovachick goes
from the research department to nights at co-
owned KBXX Houston.

Night host Bubba The Love Sponge is out at
top 40 WXXL (XL106.7) Orlando, Fla.; no replace-
ment has been named. Meanwhile, Bill Cross—

-who had been co-hosting mornings at WXXL—will

reunite with former partner Alan Spector, but not
at XL. The pair go to co-owned WIVY (Y103) Jack-
sonville, Fla., replacing Dave Scott, who moves to
afternoons.

Night jock Heidi Hess is officially upped to MD
at alboum WNOR Norfolk, Va., replacing Mike
Monahan. Also, p.m. driver Les Wooten is out ...
Weekender Joe Crawford is now doing nights at
top 40 WZKS Louisville, Ky., replacing David Mi-
chaels. PD Joel Widdows assumes Michaels’ MD
duties . .. At top 40 WBSB (B104) Baltimore, over-
nighter Chuck Cruise is named production direc-
tor; part-timer Scott Davies replaces him.

Randi Martin joins AC WMGF (Magic 107.7)
Orlando, Fla., for middays, replacing Justin Tay-
lor, now with crosstown WMMO. Martin was a
talk host with WIOD Miami and WINO West
Palm Beach, Fla. ... Aquaman goes from week-
ends at album WIYY (98 Rock) Baltimore to over-

nights at modern WHFS Washington, D.C. Also,
98 Rock researcher Rob McKendry goes to nights
at album WWTR Ocean City, Md.

J.C. White goes from the news department to
nights at urban WGZB (B96.5) Louisville, Ky., re-
placing Jennifer Spangler. Also David Glenn is
upped from part-time to late-nights; he replaces
overnighter Lee Green, who has been transferred
to Charleston, S.C., by the Army and is looking for
a job there ... Former WQQK Nashville PD Jay
DuBard has returned to urban WJMI Jackson,
Miss., for production/swing.

Veteran KRTH Los Angeles news anchor Clau-
dia Marshall has been named ND/morning news
anchor at AC KXL-FM Portland, Ore. ... KNX
Los Angeles weekend anchor Chris Fitzrandolph
joins N/T KOA Denver for morning news, replac-
ing Laurie Parsons, who stays on for weekends
... Album KMBY Monterey, Calif., night jock Mi-
lan is upped to MD, replacing Sherri Michaels.

Greg Holt is the new production director at al-
bum WDIZ Orlando, Fla., from crosstown WMMO
... WXRK New York’s Jo “The Madame”
Meader has been accepted to the executive MBA
program at Columbia Univ. ... Album WHJY
Providence, R.I., overnighter Jeff Charles goes to
crosstown N/T WALE for mornings. Also, PD
Bill Weston is looking for T&R for a possible MD/
nights opening.
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POWER PLAYLISTS

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 milllon,

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.
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0O'Jays Go Gold. Veteran performers the O'Jays are all smiles at the
presentation of their gold-album plaques for their current EMI album,
“Emotionally Yours.” Celebrating their achievement, from left, are Ron Fair,
senior VP of A&R/staff producer; Sat Licata, president/CEO, EMI; Eddie Levert,
the O'Jays; Ron Urban, executive VP/GM, EMI; Walter Williams, the O’Jays;
Russ Bach, president, CEMA Distribution; and Jim Cawley, senior VP, marketing,
EML.

i BY DAVID NATHAN

LOS ANGELES—AIlthough it has
been three years since Shirley
Murdock’s 1988 album “A Wom-
an’s Point Of View” was released,
the singer/songwriter has hardly
been inactive. Aside from working
on “Let There Be Love,” her third
album for Elektra that launches
Friday (14), Murdock reports that
she has been performing on a reg-
ular basis.

“I’ve been playing in small
clubs, every nook and cranny
U.S.A., as well as going to Japan

JUNE FINDS US talking a lot about Black Music
Month and the celebration of the artists and the in-
dustry, past and present. But as of this writing in
early June, the celebratory spirit has been damp-
ened somewhat.

I’'m thinking specifically of the recent death of
singing great David Ruffin. The former Temptation
with the raw silk voice that made “My Girl” a part of
the fabric of America’s '60s consciousness died June
1 in Philadelphia of a crack overdose (see story,

page 4). It is a tragic yet

old and familiar story of

a - t artist fall-

by tre wayeite due | JINE__|
Fhythm

and the

Blves

to the pressures of a re-
lentless industry.

Also troubling are the
legal and financial
struggles involving Af-
rican American cultural
enclaves the Apollo The-
atre and Motown Re-
cords. Motown, under
CEO Jheryl Busby, has sued its part-owner and dis-
tributor, MCA Records/Uni Distribution, which has
countersued. Busby recently met with the African
American press in a handful of cities to explain his
position.

The Apollo Theatre continues its survival cam-
paign. The Save The Apollo Committee, made up of
a small group of managers, attorneys, label per-
sonnel, radio execs, press people, and booking
agents, met at the theater June 3 to discuss strate-
gies. But according to the managing partner, Per-
cy Sutton, unless there is a groundswell of activity
at the theater over the summer, the house will go
dark Sept. 30, which is the extended deadline given
to it by its creditors. And in the meantime, a resolu-
tion is being considered to transfer the Apollo to
not-for-profit status, so as to take advantage of
state and local arts funding, which would move it
out of the hands of Inner City Broadcasting. (Edi-
torial, page 9.)

STILL IN THE MIX: Consider the fate of Def Jam
artist Slick Rick. The inventive, outrageous, amus-
ing rapper with the black eyepatch, heavy gold
rings and chains, and unlikely British accent has an
album follow-up to his 1988 debut, called ‘““The Rul-
er Is Back,” on the way. However, when the first
single, “I Shouldn’t Have Done It,” hits the streets
(it is also featured on the Def Jam soundtrack to
the upcoming “‘Livin’ Large”), Rick will be behind
bars.

What has happened to Rick, whose debut album,

Black & Blue: Special Month Starts Sadly

David Ruffin Dies; Troubled Days At Apollo, Motown

by Janine McAdams

“The Adventures Of Slick Rick,” went platinum, is
certainly no children’s story, to crib from his big rap
single. Last July, the rapper was driving with his
girlfriend in the Bronx when he spotted two ac-
quaintances, one of them a relative, with whom Rick
had a longstanding dispute. Weapon at the ready, he
aimed at the two and fired. Both were hit, both sur-
vived. The rapper then led police on a high-speed car
chase through the Bronx that ended when his car hit
a tree. It was a case of urban street justice, of the
kind of basic action and
retaliation that so many
young people under-
stand from the mindless
television and movie
plots they are exposed
to.

On June 6, Rick re-
ported back to the New
York State prison sys-
tem to begin serving a
three-and-a-half-year
sentence for attempted
murder. But though he may be out of commission
for a while, he will remain a visible presence in the
recording industry. Def Jam chairman Russell
Simmons bailed his star out of jail and put him to
work in the studio. Within three weeks, Slick Rick
had recorded two albums’ worth of material and
shot five videos: the first single, “It’s A Boy,”
“Mistakes,” “Gamblin’,” and ‘“A Letter.” Flash-
Frame produced the videos; Rick and DJ Vance
Wright produced the albums.

“I had a couple of ideas from my own time while I
was in jail and I put the material into the new al-
bum,” said Rick from his lawyer’s office in New
York, three weeks before he was due to begin serv-
ing his sentence. “We recorded at Acme Studios in
York. It took three weeks; we recorded two albums
at the same time.” Though many will interpret the
title “I Shouldn’t Have Done It” as having a direct
relationship to his current predicament, it’s really
“a story about being with a girl and cheating on her,
and I shouldn’t have been cheating on her,” he said.
The rap tells of a man out to prove his manhood who
ends up losing his woman, and is delivered in classic
Slick Rick style, with a repeating hook—“I'm feel-
ing sad and blue”’ (remember A Taste Of Honey’s
“Sukiyaki’?).

Rick does not deny any of the details provided in
the press about his arrest. But he does have advice
for other young people coping with urban survival:
“Sometimes it’s best to swallow your pride and
think before you do something, and stay on the right
side of the law.”

’

and Germany,’’ she says. “Al-
though I know artists usually wait
until they have a record out to go
out and play concerts and bigger

‘Ruben Rodriguez
really gave us the
ultimate challenge’

venues, | wanted to continue to
touch the people through my
work.” )

Murdock, who recently shed 40
pounds, says she used working live
“to get a real feel for what people
want to hear. I was able to use that
when I went in to cut the new al-
bum.”” With husband Dale De-
Groat, whom she met when the
two were working with the group
Zapp, Murdock co-wrote, co-pro-
duced, and arranged six of the 10
cuts on ‘““Let There Be Love,”
which was produced by Roger
Troutman, including first single
“In Your Eyes.”

The first single was chosen “be-
cause it’s really the ultimate love
song and it’s been released in time
for June and July, which are big
wedding months,” says Ruben Ro-
driguez, senior VP, black music di-
vision, of Elektra and president/
CEO of Pendulum Records, who
executive-produced the album.

“The response to the first single
at retail and radio, particularly
with phones, has been incredible,”
Rodriguez continues. ‘“We already

Shirley Murdock: Back In The Groove
Singer’s New Album Due This Month

have big pre-orders for the album,
and it’s very rare for me to have
had a pop department call me in to
tell me that they have 10 or 12 sta-
tions waiting to be serviced [so
soon after a single release].
There’s a major buzz on Shirley’s
product and our intention is to
take her to the next level, which in
this case means multiplatinum.”
The album was virtually com-
plete last fall when Murdock pre-
sented it to Rodriguez, who had re-
cently joined Elektra. “Ruben said
he felt the album was very good
but he wanted a great album. He
really gave us the ultimate chal-
lenge,”” says Murdock. ‘“We played
him some more songs we’d written
and having someone on his level
take such an interest in the project
really made a difference.”
Murdock is considered one of the
few contemporary female artists
who continue the glorious '70s
R&B tradition of singers like Bet-
ty Wright, Millie Jackson, Laura
Lee, and Shirley Brown. She en-
joyed initial chart success with
straight-talking tunes like 1986’s
“As We Lay’’ and 1988’s ‘“Hus-
band.” Her new album concen-
trates on relationship-oriented ma-
terial but contains little in the vein
of her earlier hits. “I have gone to
a new place musically,” she says.
Elektra is arranging major
showcases in New York and Los
Angeles for press, radio, retail,
promoters, and other artists. A na-
tional tour with another major art-
ist is currently being negotiated.

An Open Invitation. Motown recording artist Gerald Alston invited the
singer/songwriter Brenda Russell into the studio to record the duet “Tell Me
This Night Won’t End,” which is the third single from Alston’s album, “Open
Invitation.” Shown seated, from left, are Cal Harris, engineer, and Russell.
Standing, from left, are Debbie Sandridge, director of A&R, Motown; James
Carmichael, producer; and Aiston.
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Shahba Rising Through The Reggae Ranks

Epic Seeks To Expand Jamaican Toaster’s Fan Base

W BY HAVELOCK NELSON

NEW YORK—Newly signed to
Epic Records, Jamaican dancehall
toaster Shabba Ranks took his
name from the outlaw culture that
influences many reggae artists.
““There were two famous gang-
sters in Jamaica named Shabba,”
says Ranks. “They had gotten
killed by police. I thought, people
know that name for being notori-
ous. If [ take it they're going to be
thinking, ‘What is he going to do?
Is he an outlaw or what?’ Yes, I'm
an outlaw—an outlaw with a mi-
crophone!”

Ranks recently settled into an
exclusive pairing with Epic Rec-
ords for an undisclosed amount af-
ter flitting among several Jamai-
can independent labels during the
’80s and recording a long list of
hits—among them ‘“Wicked In
Bed,” “X-Rated,” “Roots & Cul-
ture,” and “Twice My Age,” a duet
with singer Krystal. According to

Vivian Scott, Epic national direc-
tor of A&R, his Epic contract
“isn’t the million-dollar sum every-
body’s talking about.”

The first project under the deal
i1s the 12-selection ‘““As Raw As
Ever” album. The first single, sup-

‘Yes, 'm an outlaw—
an outlaw with
a microphone!’

ported by a grass-roots promotion
campaign and a Fab 5 Freddy-di-
rected video, is “Trailer Load Of
Girls.”

Featuring collaborations with
KRS-One from Jive’'s Boogie Down
Productions (*The Jam’’) and Vir-
gin’s Maxi Priest (‘“House Call”),
the new album reaches toward a
larger audience, but not at the ex-
pense of alienating the artist’s
core crowd, which already includes

Sample Sets Example. Keyboardist, composer, and Houston native Joe
Sample is honored by the city of Houston for his career achievements and
community activism with a special proclamation of Joe Sample Day. Here
Sample accepts the honor backstage at Houston’s Tower Theatre, just one stop
on his tour to support the Warner Bros. album ““Ashes To Ashes.” From left are
Henry Jefferson, Southwest regional promotion manager, Atlantic Records;
Michael Tolbert, Southwest regional promotion manager, Warner Bros.; Sample;
Pat McFartand, director of the Mayor's Board and Commission; and Chris Jonz,
national promotion director, jazz and progressive music, Warner Bros.
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a number of American hip-hop
fans who know his records but not
necessarily his name or his face.
Except for the one KRS-One cut,
the tracks on ‘“As Raw As Ever”
use the same dub-style producers
who helped establish Ranks’
flashy presence: Bobby Digital,
Steely & Clevie, Clifton Dillon,
Mickey Bennett, and Delroy Phil-
lips.

““The basic idea when Epic
signed Shabba was to maintain his
already established base, but also
open him up to other markets we
feel would accept him, too,” says
Scott, who coached the major la-
bel’s staff in the fundamentals of
dancehall culture after Ranks was
signed. ‘“The art department un-
derstood what his record cover
should look like; the sales depart-
ment understand that his market
goes to [Harlem, N.Y., specialty
retailer] Sikulu, not Tower, and
that shops like that need to feel a
part of what we are doing, too.”

Hank Caldwell, Epic senior VP,
black music division, was an im-
portant part of the process, says
Scott. “He stood behind me every
step of the way and insisted that
things be done this way,” she says.

Besides leaking “Trailer Load
Of Girls” to Caribbean radio out-
lets and releasing an accompany-
ing videoclip that features new tal-
ent from New York reggae hang-
outs, Epic—which just hired
reggae consultant Frank Feli-
cian—has planned an album re-
lease party at New York’s Club
Negril that is set to be ““more like a
Jamaican community party,” says
Scott. “We want to send a message
to that segment, that it still has ac-
cess to Shabba.” To further edu-
cate the uninitiated, a nine-minute
video biography has been serviced
to Epic’s international and branch
offices as well as to press and re-
tail.

Ranks is currently doing promo-
tion in the U.K. In July, he will
headline the New Music Seminar’s
rap/alternative showcase at New
York’s Palladium before jetting
back to Jamaica to headline a
dancehall night there. “It’s nice
that he can play to a whole other
audience in America, then go back
home and still get respect,” says
Scott. “That’s our goal.”

Born Rexton Gordon 25 years
ago, Ranks embarked on his career
as a toaster at the age of 14.
Though his moniker repeats the
name of an ancient African king,
his reason for claiming it lies clos-
er to home, in the tradition of Hol-
lywood westerns that influences
dancehall artists. In fact, Ranks’
protégé, Josey Wales, took his
name from the Clint Eastwood
flick “The Outlaw Josey Wales.”
Rebel culture is as big a part of
dancehall as booming bass notes
and minimal drum sounds, and it is
key to Ranks’ current success.

“I used to love chanting culture
[socially conscious] lyrics,”” he
says. ‘But when I started doing
slack [racy] material, that’s when
my career started to take off. Now
1 do both kinds of songs. To me, all
of them are strictly hardcore, not
watered down.”
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B DANCE

Gallagher, Maureen Shop For U.S. Groove; ‘Step’ Back For Gihson?

HANDS ACROSS THE WATER:
There’s no denying that U.S. major-
label dance departments are cur-
rently paying extra-close attention
to the music being signed by their
overseas counterparts.

In fact, the balance between sign-
ing U.S.-based dance acts vs. those
that are licensed from the U.K. and
Europe leans heavily in favor of our
friends overseas.

The desirability of this situation
has been the source of conflict in
the club community for a while
now—and we see no truce in sight.
No matter how many strong U.S.-
based acts are signed, DJs will al-
most always opt for that pricey im-
port.

As a result, labels are engaged in
a mad race to license acts before
they run their course in the U.S. as
imports. There’s little time left to
develop U.S. artists, since label ex-
ecs spend most of their time trying
to keep up with overseas action.
While they are getting better at
staying current, every once in a
while an important act slips through
the cracks.

Since we can’t beat 'em, and stop
Jocks and labels from playing this
game, we'll (temporarily) join ’em,
and point out two artists who have
astonishingly not yet been snapped
up for domestic deals.

One of the most coveted (and
hard-to-find) imports over the past
six months is “Love Come Down”
by London-born Eve Gallagher.
Available on the Boy George-owned
More Protein Records in the U.K.,
this down-tempo R&B/house jam
brilliantly showcases what may be
one of the most distinctive femme
soul singers to emerge since Chaka
Khan.

Gallagher, a strikingly beautiful
woman who is also a trained Shake-
spearean actress, is now promoting
her second single, “Love Is A Mas-
ter Of Disguise,” an easy-paced
R&B tune that interweaves ele-
ments of funk and Soul II Soul-ish
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swing. Aiming to straddle the musi-
cal line between dance and blues,
the singer plans to have her debut
album out this fall.

Virgin Records, which distrib-
utes More Protein, has passed on
the project for U.S. release, while
sister label Charisma acknowl-
edges it is taking its time making a
decision. The delay in getting this
music out here is baffling given the
U.S. club support Gallagher has re-
ceived so far—not to mention the
fact that both singles have enor-
mous urban radio potential.

Also trying to rise above the com-
petition is Maureen. Signed in the
U.K. to Urban/Polydor, she has
just completed her first album,
“Take It From Me,” which includes
four U.K. club hits. Produced by
Rockhouse, the set leans a bit more
on the pop side than Gallagher’s,
draping club- and radio-friendly
tunes with lush disco strings, hip-
hop grooves, and contagious hooks.

Maureen’s vocals exude warmth
and impressive range, particularly
on the insinuating pop-housers

TRAX

by Larry Flick

“Where Has All The Loving Gone”
and “It’'s My Life.” The potential
for a multiformat smash is found in
the tune “Mesmerise Me,” which is
textured with lush strings and a Mo-
town-inspired melody. Fans of
Bomb The Bass may remember the
U.K. native from her vocals on the
act’s hit, “Say A Little Prayer.”
Although we will always rally for
more U.S. artist attention by major
labels here, when you hear singers
as gifted as these, it doesn’t matter
where they come from. Now, if only
someone here would wise up . ..

I.ET THE MUSIC PLAY: Has any-
one else noticed Debbie Gibson’s
absence on the DJ version of new
single, “One Step Ahead” (Atlan-

tic)? Although there is a mix featur-
ing her vocals on the commercial 12-
inch, the DJ promo pressing has two
mixes—both of which are instru-
mentals. Granted, remixer Louie
Vega (who, by the way, is not credit-
ed on the record) kas created some
slammin’ deep house tracks. We
just have a problem with the idea of
getting Gibson back on the club
charts in such a backhanded man-
ner—especially since the vocal ver-
sion of the record works fairly well.

Speaking of Atlantic releases,
we're pleased to see the label issue
a series of deep house remixes of
“Summer Breeze” by Nicki Rich-
ards. She offers a lovely vocal over
laid-back arrangements that should
warm up early-a.m. sets. Check it
out.

On the hip-house tip, don’t miss
the return of Heavy D. & the Boyz
with their reworking of Third
World’s fab “Now That We Found
Love” (Uptown/MCA). Trans-
formed into an invigorating peak-
hour anthem, the track was pro-
duced by Teddy Riley and previews

Musto Makes No ‘Bones’ Ahout Success
Producer/Songster Finds Security In ‘Dangerous’

This is an installment in an ongo-
ing series focusing on the leading
producers and remirers in dance
music.

W BY LARRY FLICK

NEW YORK—Although he recent-
ly scored a club and pop radio hit as
one half of Musto & Bones with
“Dangerous On The Dancefloor,”
Tommy Musto is not comfortable
with being tagged as an “artist”—
at least not by his definition of the
word.

“When I think of an artist, I think
of a great vocalist or a great stage
performer. That’s not what I'm
about,” he says. “I am an artist in
the sense that I write, remix, and
produce musiec,
but don’t ask me
to do videos,
dance around on
stage, or any-
thing like that.”

In that case,
how did he wind
up recording an
album with pro-
ducer/DJ Frankie
Bones? The entire project, he says,
was a fluke.

Last year, he, Bones, and busi-
ness partner Sylvio Tancrebi were
trying to drum up interest in sever-
al acts they were developing.
Among them was a rap duo called
PCP, who provide the racy rhymes
on ‘“Dangerous On The Dance-
floor.”” At the suggestion of an
A&R executive at U.K.-based Citi-
beat Records, Musto and Bones put
together an album, & la Jellybean,
showcasing PCP and several other
newcomers.

“It seemed like a smart way to pro-
mote these performers whom we be-
lieve in, as well as exposing our abili-
ties as producers and songwriters to
a larger audience,” Musto says.

MUSTO

The album became a hit through-
out Europe, while “Dangerous On
The Dancefloor’” sparked wide-
spread club play in the U.S. as an
import. In fact, the track reached
the top 10 of Billboard’s Club Play
chart a month before it was picked
up by RCA Records for domestic re-
lease.

Although Musto is pleased with
such success, he points out that this
project is only one component of his
career. And while Musto & Bones
are committed to recording a second
album for RCA, their future beyond
that is uncertain. In fact, their next
album will not even bear the name
Musto & Bones, but rather a con-
cept/group name that has yet to be
confirmed.

“Having the freedom to collabo-
rate with a variety of people is very
important to me,” he says. “It helps
me to grow creatively. Frankie and
I both have our own individual
things going on, and that’s a
healthy thing.”

At the moment, the New York-
bred Musto is enjoying a hectic re-
mixing and production schedule. He
prides himself on combining techno-
logical tricks with traditional instru-
mentation on his productions, and
regularly works with keyboardist
Peter Dauo and guitar/bass player
Mike Carrocia.

Musto has added his touch to re-
cently issued singles by Thelma
Houston, S-Express, and the Farm,
and is currently completing work on
upcoming tracks by Betty Boo, Taja
Seville, and Merlin.

“All I've ever wanted was to have
a steady flow of work; the kind of
work that allows me to develop vari-
ous musical directions that interest
me,” he says. “I am truly thrilled to
be where I am right now. It’s been a
long haul.”

Musto’s history can be traced
back to the early '80s, when he

worked as a DJ at several New York
nightclubs. It eventually led to a
two-year stint at then hot disco ra-
dio station WKTU, doing a weekly
mix show.

He branched out into producing
and remixing, working on a number
of indie underground tracks. It was
during this period that he hooked up
with Tancrebi and became a partner
in Northcott Productions, a multi-
faceted company that houses sever-
al small record labels, publishing
companies, an overseas record li-
censing branch, and a recording stu-
dio.

Over the past few years, Musto
has co-written and produced a num-
ber of acclaimed underground club
hits for the company, including Ar-
nold Jarvis’ “Take Some Time Out,”
his breakthrough hit with Yvonne
Turner, and the more recent “Open
Your Heart” by Barbara Tucker.

“My connection with Northcott
has added a lot of depth to my ca-
reer,” he says. “Not only has it al-
lowed me the space to continually
develop new artists on our own cre-
ative terms, but it has also given me
a strong sense of how the business
end of the music industry functions.
I'll never be in the dark, or at any-
one’s mercy.”

The future looks bright for
Musto. He plans to develop new ma-
terial for a vocalist named Stacy
Paris, who appears on the Musto &
Bones album. He is also negotiating
to reteam with Yvonne Turner to
write some songs. His pet project,
however, is putting together a rere-
cording of Thelma Houston’s disco
classic “Don’t Leave Me This Way.”

“It’s like a dream to be at a point
where I can realistically pursue a
project like that,” he says. “But
then again, I've always believed
that with faith and hard work, you
can have just about anything you
want.”

the new ‘““Peaceful Journey’ disc.
Raise your hands to the sky!

Another noteworthy hip-houser is
delivered by Isis, “Hail The World”
(4th & B’way). Part of the ac-
claimed Blackwatch Movement rap
posse, Isis struts with lyrical confi-
dence on a track that has been deft-
ly refashioned for club consumption
by Danny Tenaglia. We’re most
fond of the techno-hip “Building”
mix.

Island has picked up hot diva-dis-
co import “Such A Good Feeling”
by U.K.-based Brothers In
Rhythm. Produced by Steve Ander-
son and Dave Seaman, the track
blends spacy synth swirls with a
busy beat-base and dramatic vocal
snatches. Quite festive.

Alternatively speaking, Siouxsie
& the Banshees end a delayed re-
cording silence with the fun’'n’-
quirky “Kiss Them For Me” (Gef-
fen). Siouxsie sounds unusually
sweet over a midtempo, electro-
funk groove that has been remixed
by Youth. Could be a sleeper
smash.

cOMING BACK: Legendary pro-
ducer/remixer Arthur Baker has
just finished recording his second
album. The as-yet-untitled set will
be released on RCA Records in
September, and will feature vocals
by former Imagination member
Leee John, Alison Limmerick,
Adele Bertei, Al Green, Tata
Vega, Tony Lee, Aussie pop star
Kate Seberano, and 16-year-old
newcomer Nikeeta. The first sin-
gle, “Let There Be Love,” sung by
John, Vega, and Lee, is out later
this month. We’ve been given a
preview of the album, and are
quite impressed. Get ready for it.
By the by, Baker’s sideline
group, the Criminal Element Or-
chestra, has a new single shipping
this week on Minimal Records
(New York). The track, a rousing,
sample-happy houser, is fueled
with a spicy rap by Princessa, who
was a member of the group prior
to her stint with the Bingo Boys.

RUMOR MILL: Although it could
not be confirmed at press time,
several sources have noted that
New York-based indie label Big
Beat is about to ink a production
and distribution deal with a major
label.

Hot Dance Breakouts
CLUB PLAY

1. HUMAN NATURE GARY CLAIL rca

2. NIGHT BY NIGHT ALANDA DRAKE
COLUMBIA

3. ANOTHER MAN'S RHUBARB POP
WILL EAT ITSELF rca

4. OPTIMISTIC SOUNDS OF BLACKNESS
PERSPECTIVE/AGM

5. JUMP STREET HERB ALPERT asm

12" SINGLES SALES

1. SUMMERTIME D.J. JAZZY JEFF &
THE FRESH PRINCE sve

2. DO WHAT | GOTTA DO RALPH
TRESVANT mca

3. BABY BABY/EVERY HEARTBEAT
AMY GRANT asm

4. SING YOUR LIFE MORRISSEY sire

5. MOVE (DANCE ALL NIGHT) SLAM
SLAM mca

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

24

www.americanradiohistorv.com

BILLBOARD JUNE 15, 1991


www.americanradiohistory.com

Billboard.

FOR WEEK ENDING JUNE 15, 1991

HOT DANGE MUSIC

CLUB PLAY 12-INCH SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE

wx|ox|¢ 2 = OF DANCE CLUB PLAYLISTS. wE|l=x|¢ 2 & OF RETAIL STORES AND ONE-STOP SALES REPORTS.

Tu|lQu| 2G| < TITLE ARTIST Zh|leuw |38 | €| TiTLE ARTIST

=2 |52 | «g| 25| (ABEL & NUMBERDISTRIBUTING LABEL E2| 32|~ | TO| LaBEL & NUMBERDISTRIBUTING LABEL

* * NO.1 x % * * NO.1 * %

@ 2 3 7 GOOD BEAT ELEKTRA 0-66550 1 week at No. 1 & DEEE-LITE 1 1 1 7 GYPSY WOMAN (SHE’S HOMELESS) MERCURY 868 209-1  dweeksatNo.1 @ CRYSTAL WATERS
2 1 1 9 GYPSY WOMAN (SHE'S HOMELESS) MERCURY 868 209-1 @ CRYSTAL WATERS @ 2 2 6 | WANNA SEX YOU UP (FROM “NEW JACK CITY") GIANT 0 19382 © COLOR ME BADD
3 3 2 9 TONITE MCA 54069 THOSE GUYS 3 4 5 7 WHERE THE STREETS HAVE NO NAME EmI 56217 ® PET SHOP BOYS

@ 5 9 7 FASCINATING RHYTHM VIRGIN 091616 BASS-O-MATIC 4 3 4 10 | PEOPLE ARE STILL HAVING SEX SMASH 879 667-1/PLG ® LATOUR

@ 13 19 6 (I WANNA GIVE YOU) DEVOTION CAPITOL v-15733 © NOMAD 5 6 7 9 TONITE MCA 54069 THOSE GUYS
6 4 4 9 WHERE THE STREETS HAVE NO NAME £MI 56217 @ PET SHOP BOYS 6 8 8 7 ESP/GOOD BEAT ELEKTRA 0-66550 @ DEEE-LITE
1 9 12 6 MEA CULPA PART Il CHARISMA 0-96352 ® ENIGMA 1 9 10 8 PLAYGROUND MOTOWN 4765 @ ANOTHER BAD CREATION
8 12 | 14 7 HEY DJ SIRE 0-40025/REPRISE BETTY BOO AND THE BEATMASTERS 10 | 12 6 RING RING RING (HA HA HEY) TOMMY BOY T8 965 ¢ DE LA SOUL

(O] 15 ] 2 5 | TASTE THE BASS MERCURY 868 305-1 SAFIRE 9 i b 13 | UNBELIEVABLE EMi v-56209 ® EMF

14 22 5 WHAT IS THIS THING CALLED LOVE TABU 38 73810/EPIC @ ALEXANDER O'NEAL 12 20 4 WHAT IS THIS THING CALLED LOVE TABU 38-73810/EPIC @ ALEXANDER O'NEAL

D] 17 | 18 | 5 | RHYTHM OF TIME epic 4973767 ® FRONT 242 11 | 5 3 13 | STRIKE IT UP RCA2792-1-RD ® BLACK BOX

A | u | 0 3 | GOT A LOVE FOR YOU BIG BEAT B8-0031 JOMANDA 16 | 24 5 | TEMPTATION CUTTING CR-248 CORINA

(A3)| 22 | 28 | 3 | MOVE YOUR BODY (ELEVATION) 0PTIMISM IMPORTIARISTA XPANSIONS 13 | 14 | 16 | 6 | HEY DJSIRE0-40025 /REPRISE BETTY BOO AND THE BEATMASTERS
14 11 7 11 WEEKEND TSR 866 @ DJ DICK 14 13 14 8 NOW IS TOMORROW CARDIAC 3-4010-0 @ DEFINITION OF SOUND
15 6 5 10 | SPILLIN' THE BEANS ATLANTIC 0-86031 @ JELLYBEAN 15 15 21 6 | SAY YEAH £PIC 49-73773 SECCHI FEATURING ORLANDO JOHNSON
16)| 32 | — | 2 | LET THE BEAT HIT 'EM COLUMBIA 44-73834 LISA LISA & CULT JAM 16)| 17 | 25 | 4 | TASTE THE BASS MERCURY 868 305-1 SAFIRE
7|7 8 | 10 | MAMA SAID KNOCK YOU OUT DEF JaM 38-73706/COLUMBIA ®L.L CooL) 17 | 18 | 23 | 7 | FOLLOW 4 NOW WARNER BROS. 0-40004 SWAY & KING TECH
18 16 16 7 PHOENIX OF MY HEART WING 422 868 133.1/MERCURY @ XYMOX 18 11 11 8 DADDY'’S LITTLE GIRL DEF JAM 38-73696/COLUMBIA @ NIKKI D
19 [ 20 | 25 | 6 | THIS TIME MAKE IT FUNKY CAPITOL v-15704 @ TRACIE SPENCER 19 | 22 | 28 | 5 | GETTHE MESSAGE wARNERBROS 0-19465 @ ELECTRONIC
20 [ 10| 10| 9 | Now s TOMORROW carpiac 4010 @ DEFINITION OF SOUND 20)| 26 | 35 | 4 | MEACULPA PART Il CHARISMA 0-96352 @ ENIGMA

QD)| 27 | 34 | 4 | GET THE MESSAGE WARNER BROS 0-19465 @ ELECTRONIC (D] 25 | 3¢ | 4 | ICAN'T TAKE THE POWER EPIC 4573751 OFFSHORE

@D 28 | 44 | 3 | RING RING RING (HA HA HEY) ToMMY 30V 13-965 @ DE LA SOUL 22 | 18 | 18 | 7 | FEEL THE GROOVE SCOTTI BROS. 52811 CARTOUCHE
23 | 18| 2t 6 | SAY YEAH EPIC 49.73773 SECCHI FEATURING ORLANDO JOHNSON * * * POWER PICK* *

3B | — 2 CAN'T HELP MYSELF 7vx 6455-US 2 BROTHERS ON THE 4TH FLOOR @ 3 | — 2 CAN'T HELP MYSELF 7vx 6455-US 2 BROTHERS ON THE 4TH FLOOR
2% | 21 24 8 LET'S PUSH IT CHRYSALIS v-23597 INNOCENCE * * *HOT SHOT DEBUT * * %

26 19 11 10 CRAZY LMR 2790-1-RD/RCA DAISY DEE NEW ) 1 LET THE BEAT HIT 'EM COLUMBIA 44-73834 LISA LISA & CULT JAM
* % x POWER PICK* * % (5[ 30 | 43 | 3 | RHYTHM OF TIME Epic 49-73767 © FRONT 242

39 | — | 2 | 3A.M.ETERNAL ARISTAAD-2231 THE KLF 28 | 36 | 5 | WEEKEND rsn 866 N
28 26 29 6 DO YOU WANT ME NEXT PLATEAU NP-50137 @ SALT-N-PEPA 39 44 3 MOTOWNPHILLY MOTOWN 2090 @ BOYZ Il MEN
29 8 6 11 PEOPLE ARE STILL HAVING SEX SMASH 879 667-1/PLG @ LATOUR 33 42 3 FASCINATING RHYTHM VIRGIN 0-91616 BASS-0-MATIC
30 | 30 | 32 5 SET ME FREE 2vx 6639-US BEVERLEE NEW ) 1 POWER OF LOVE/LOVE POWER EPIC 34-73778 @ LUTHER VANDROSS
3 33 | 43 4 BOB'S YER UNCLE ELEKTRA PROMO HAPPY MONDAYS 30 | 23 18 14 | HERE WE GO coLUMBIA 38-73690 ® C&C MUSIC FACTORY FEAT. FREEDOM WILLIAMS
32| 2% (23 8 JOY WAX TRAX 9164 GREATER THAN ONE @ % | 39 4 LET'S PUSH IT CHRYSALIS v-23597 ® INNOCENCE

@ 45 | — 2 MALFUNCTION RCA PROMO N-JOI @ 1 | — 2 DO ME RIGHT McCA 54097 ® GUY
34 | 29 31 7 RIGHT HERE, RIGHT NOW 5Bk 07345 @ JESUS JONES 33 27 29 7 PHOENIX OF MY HEART WING 422 868 133-1/MERCURY @ XYMOX
35 36 36 4 FREAKY ATCO 0-96358 SOHO 34 20 15 11 MAMA SAID KNOCK YOU OUT DEF JAM 38-73706/COLUMBIA ®L.L COOLJ

@ 43 | — 2 OH YEAH (THINK ABOUT...) RCA 2816-1-RD D.J.H. FEATURING STEFY 7 | — 2 GOT A LOVE FOR YOU BIG BEAT BB-0031 JOMANDA
31 | 41 | &2 3 PLAYGROUND MOTOWN 2088 © ANOTHER BAD CREATION 48 | — 2 (I WANNA GIVE YOU) DEVOTION CAPITOL V-15733 NOMAD

@ 4 | — 2 DEEP IN MY HEART ATLANTIC PROMO CLUBHOUSE 3 [ 24 9 15 | TOUCH ME (ALL NIGHT LONG) POLYDOR 879 467-1 © CATHY DENNIS
39 | 42 | 46 3 THIS 1S YOUR LIFE LONDON 869 373-1 ® BANDERAS 30 | — 2 THIS TIME MAKE IT FUNKY CAPITOL V-15704 ® TRACIE SPENCER
40 40 40 3 VOICES RCA 2825-1-RD KC FLIGHTT 39 44 45 3 HIP HOP ATLANTIC 0-86029 CHRIS CUEVAS

* % *xHOT SHOT DEBUT * * % 40 13 — i WE WANT THE FUNK INTERSCGOPE 0-98815/EAST WEST @ GERARDO

NEW D | | | CARAVAN MUTE 0-66543/ELEKTRA INSPIRAL CARPETS 41 | 42 | 47 | 3 | YOUCAN'T PLAY WITH MY YO-YO EAST WEST 0-98831  Y0-Y0
42 | 35 | 26 | 8 | DADDY'S LITTLE GIRL DEF JaM 38.73696/COLUMBIA @ NIKKI D 42 | 21 | 13 | 8 | WHAT COMES NATURALLY MCA 53957 @ SHEENA EASTON
43)| 47 | — 2 1| CAN'T TAKE THE POWER EPIC 45-73751 OFFSHORE NEW ) 1 CIRCLE OF ONE FONTANA 868 162-1/MERCURY ® OLETA ADAMS
44 | 49 | — | 2 | ICAN'T STAND IT ARISTA AD-2198 TWENTY FOURTH STREET 44 | 40 | 27 | 17 | DO YOU WANT ME NEXT PLATEAU NP-50137 ® SALT-N-PEPA

NEW ) 1 IT'S UNBELIEVABLE 1.R.S. PROMO YEN 45 | 34 | 32 6 WHERE LOVE LIVES ARISTA AD-2227 ALISON LIMMERICK
46 23 l 17 12 FEEL THE GROOVE SCOTTI BROS. 5281-1 CARTOUCHE 46 29 22 9 NEW JACK HUSTLER GIANT 0-19942WARNER BROS ® ICE-T

NEWD | | | BRUTAL EQUATION NETTWERK Z-v-13822 CONSOLIDATED NEWD | | | SPILLIN' THE BEANS ATLANTIC 0-86031 @ JELLYBEAN

NEW ) 1 | TEMPTATION CUTTING CR-248 CORINA 48 | 37 | 33 | 14 | ANTHEM RCA2725-1RD ¢ N-JOI
49 | 37 | 30 7 SEE-SAW EMI 56206 ATOOZI NEW ) 1 LOVE DESIRE FEVER 38-73755/COLUMBIA SANDEE
50 16 35 9 CONTRIBUTION ISLAND 422-868185 @ MICA PARIS 50 49 | — 2 FOREVER AMO'R ATLANTIC 0-87685 D'ZYRE

D Titles with the greatest

<

s s,

[ ey

L 3

m-m,'i__it_gn;ur the beag tha 1aqﬁ:h';d___;hé'hit si_.;igie_i Like i
fmund)” slams down their aey single,."No Deeper Meaning.” fram
i “Horizon." &0 & e o

Prafueed by o

sales or club play increase this week. ® Videoclip avaiiability. Records listed under Club Play are 12-inch unless indicated otherwise. © 1991, Billboard/BPI Communications, Inc.

To by 08 P % G Ay biproats! S o ekl e P s ettt 7 P e B v

BILLBOARD JUNE 15, 1991

www americanradiohistorv com

25



www.americanradiohistory.com

Talent

Slaughter Makes Killing Via Lahel Plan
Chrysalis’ 5-Phase Promo Breaks Band Big

B BY JIM BESSMAN

NEW YORK—Since its release 18
months ago, Slaughter’s double-
platinum debut album, “Stick It To
Ya,” has spawned four hit singles,
the live EP “Stick It Live,” and a
platinum home video, “From The
Beginning.”

Yet Chrysalis Records executives
note that Slaughter’s success has
been anything but a quick kill.

“They may seem like an overnight
sensation to the industry, but this
band’s been working at it for years,”
says John Sykes, president of Chrys-
alis North America.

He refers specifically to vocalist
Mark Slaughter’s and bassist Dana
Strum’s stint with the Vinnie Vincent
Invasion prior to forming Slaughter,
and observes that the new band bene-
fited greatly from the previous one’s
fan-club base.

Joe Kiener, vice chairman/CEO of
Chrysalis North America, also credits
holdover fan support for “jump-start-
ing” the Slaughter project, one that
he breaks down into a five-phase
campaign.

At a time when labels preach the
gospel of artist development, Chrysa-
lis’ efforts with Slaughter offer a
case history of taking a new rock
band to the top.

Phase one, says Kiener, com-
menced three months prior to the re-
lease of “Stick It To Ya” in January
1990, with a coordinated effort to
raise awareness of Slaughter’s debut
within the CEMA distribution net-
work as well as metal-oriented press,
radio, and retail. An album sampler
was sent to metal-oriented retailers.
A “visual imaging campaign” tied in
album graphics and the video with
the release of the first single, “Up All
Night,” and metal-leaning album-
rock stations began programming al-
bum tracks before Christmas.

The second phase came with the al-
bum release and the video’s rotation
on MTV’s “Headbangers’ Ball.”
Again, Kiener cites Slaughter’s exist-
ing fan-club base from Vinnie Vin-
cent Invasion for generating phone

requests to MTV and radio, in turn
generating initial sales.

Regular MTV rotation—and ac-
companying top-five “Dial MTV” sta-
tus—was central to phase three of
the campaign, which helped further
kick-in album-rock radio action.
Phase four, involving an opening slot

Slaughter’s success
shows once again the
importance of setup
in this day and age’

on the Kiss tour and top 40 play for
“Up All Night,” pushed the album to
the gold sales level by May 1990.
The fifth phase of the label’s effort
is now under way. After touring non-
stop since last May, Slaughter is now
opening for Poison through July.
During this time, three additional sin-
gles—*“Fly To The Angels,” “Spend
My Life,” and “Mad About You’—
duplicated the breakout pattern of

“Up All Night” on radio.

“We placed a strong emphasis on
retail marketing, coordinating be-
tween tour activity, single release
date, and positioning at retail,” con-
tinues Kiener. To further exploit
Slaughter’s touring success, Chrysa-
lis issued a five-song live EP, “Stick
It Live,” which has sold more than
300,000 units since its release last
September. In November came the
platinum home video “From The Be-
ginning,” and “The Slaughter Tour
Package,” consisting of the video, EP
cassette, and tour patch, came out
just last month (Billboard, May 18).

“The music was sensational, and
strategic-thinking manager Budd
Carr was instrumental,” says Kiener.
“But the guys were the best promot-
ers and marketers for themselves
that I've ever seen.”

“They made us look good,” adds
Sykes, lauding “Stick It To Ya"—his
first album involvement after assum-
ing the Chrysalis presidency—for its
salutary effect on the label’s current
health.

(Continued on page 29)

New Album Means More Than
Mild Success For Extreme

B BY ELIANNE HALBERSBERG

NEW YORK—*It went ‘formica,’ ” is
how Extreme guitarist Nuno Betten-
court describes the modest sales of
the band’s self-titled debut album, re-
leased two years ago on A&M Rec-
ords.

However, with its follow-up disc,
“Extreme II: Pornograffitti,” the
hard-rock act has a top 10 smash on
the Top Pop Albums chart. The disc is
certified gold and selling 30,000 units
a day, while the acoustic ballad
“More Than Words” has given Ex-
treme its first No. 1 hit on the Hot
100.

“I always felt they had the poten-
tial to be huge,” says Bryan Hutten-

B BY JEFF PIKE

SEATTLE—Unloosing Alice In
Chains, a Seattle act with a big,
roaring throb of a style, has been
no overnight thing. Managed here
by Susan Silver, the metal band put
in the requisite few years honing its
sound in obscurity before signing
with Columbia Records last year.
But then the fun began—with an
artist-development strategy that
has since sent the band’s major-la-
bel debut, “Facelift,” up the Top
Pop Albums chart, while earning
the act a spot on this summer’s

Breaking Alice In Chains
Columbia Employed EP, Stunt

Clash Of The Titans tour, opening
for co-headliners Anthrax, Mega-
deth, and Slayer. However, it took
nearly a year to put it all into place.
In the weeks before the release
of the group’s debut late last Au-
gust, Columbia artist development
VP Kid Leo sent copies of a three-
song EP culled from the album to
hundreds of hand-picked mom-and-
pop indie retailers around the coun-
try—‘“‘the créme de la creme of
trend setters,” says Leo.
Available in both vinyl and cas-
sette, the EP featured numbers
(Continued on page 28)

hower, A&R director at A&M, who
signed Bettencourt, vocalist Gary
Cherone, drummer Paul Geary, and
bassist Pat Badger in 1987. “They
have since developed into what they
are doing now. It has been a growth
process from an ambitious, maturing
band.”

Says Bettencourt, “Three-quarters
of ‘Pornograffitti’ was written before
the first album came out, because it
was delayed for a year. We started
writing the next album and per-
formed it on the road for people who
didn’t know the material.”

During those road trips, ‘“More
Than Words” became an audience fa-
vorite and so releasing it as a single
was a natural move, rather than a
case of calculated marketing.

“Look at any band’s history since
the '80s,” says the guitarist. “They
release either a rocker and a ballad or
two rockers and a ballad, no matter
how well any song does. Between the
first album and now, we released five
rockers and held back on ‘More Than
Words’ until it was time. The song
got a lot of press and was No. 1 at
some radio stations the first week
they played it. We credit the fans for
its success because it was one of the
most-requested songs in the country
very early on.”

“We’ve always felt that song
would eventually be a single,” Hut-
tenhower observes, “but no one knew
it would be this big. It has consistent-
ly been one of the most popular
songs in their set, so we could see
there was something in it. Radio re-
acted instantly: There was no secret
behind crossing it over [from album

(Continued on page 28)

Aaron Neville’s Solo Shot:
Daddy Freddy’s Fast Break

T

BACK IN THOSE DAYS, the
voices were the instruments and it
was fascinating what groups were
doing,” says Aaron Neville of the
vocal-group heyday of the '50s. “It
was like medicine to me then.”

While the Neville Brothers have
long been loved by music fans for
dishing out the gumbo of New Or-
leans R&B, the soaring, vocal soul
of brother Aaron once more gets its
own much-deserved spotlight with
the release Tuesday (11) of “Warm
Your Heart” on A&M Records, his
first solo effort in more than a dec-
ade.

“It’s like my favorite song since I
was a young kid in Catholic school,”
he says. ‘“Being able to sing that
song brought me through some
hard times.”

DISCS DUE: Chrysalis Records’
Daddy Freddy already claims a
place in the “Guinness Book Of
World Records” as the world’s fast-
est rapper, and with the single
“Daddy Freddy’s In Town,” from
his debut disc “Stress,” he may
speed his way onto the pop charts
as well. Mixing rap, hard rock, and

Twenty-five
years after
Neville’s quiv-
ering falsetto
sent “Tell It
Like It Is” F
into the top A o
five on the

reggae “toast-
the

ing,” Freddy

makes a
steady case
for a bold,
new crossover
... Skid Row,
rocking in
the opening

Billboard pop
chart, the tim-
ing for Aar-
on’s solo turn has never been bet-
ter. When the Neville Brothers
signed with A&M Records for the
1989 album “Yellow Moon,” a solo
disc for Aaron was part of the pack-
age. But no one knew then that
Linda Ronstadt and Aaron Neville
would share back-to-back hits and
Grammys with duets on “Don’t
Know Much” and “All My Life.”
The move to have Ronstadt co-pro-
duce this disc with George Massen-
burg was natural.

“She always talked about show-
casing my voice,” says Neville.
“She had good ideas and I liked the
way she worked.”

In a way, “Warm Your Heart” is
both very current—arriving as vo-
cal-rap groups like Color Me Badd
spur talk of a “hip-hop, doo-wop”
revival—and very traditional; a re-
turn to Neville’s soul and inspira-
tion.

“Oh, man, when I was in school,
we would sing stuff by Pookie
Hudson and the Spaniels [“Good-
night Sweetheart Goodnight”] in
the boys room,” he says, recalling
his love for the likes of the Clovers
and the Five Keys, whose hit
“Close Your Eyes” offers Neville
and Ronstadt another chance to
duet on this disc.

Ronstadt’s longtime drummer,
Russ Kunkel, came up with the in-
fectious beat for Neville’s cover of
“Everybody Plays The Fool,” the
Main Ingredient hit picked as the
album’s first single.

From Randy Newman’s soft and
sad “Louisiana 1927 to John
Hiatt’s “Feels Like Rain” to the
chain-gang-rhythm and admonition
of “Angola Bound,” the material on
“Warm Your Heart” is as moving
as Neville’s performances. But it is
the closing track that particularly
warms Neville’s heart—an extraor-
dinary version of the hymn “Ave
Maria” by Franz Shubert.

by Thom Duffy

tour slot of
the summer
with Guns N’
Roses, releases its sophomore At-
lantic release, ““Slave To The
Grind,” Tuesday (11), preceded by
the single “Monkey Business” ...
Faith No More, Kiss, Megadeth,
Slaughter, Steve Vai, Winger, and
King’s X join previously announced
Interscope Records acts Primus,
Neverland, Love On Ice, and Ri-
chie Kotzen on the totally awesome
soundtrack of “Bill & Ted’s Bogus
Journey.” The disc is expected in
early July.

ON THE BEAT: Flailing about
like some crazed cross between
Jonathan Winters and Tom
Waits, front man David Thomas
led Pere Ubu through a showcase
of “Worlds In Collision,”” the
band’s most accessible disc to
date, at the Village Gate in Green-
wich Village. The place was
packed with college radio pro-
grammers, drawn, no doubt, by
both Pere Ubu’s whimsy-rock rep-
utation and the promise of free
barbecue (see related story, page
29). The ribs, chicken, and beans,
by the way, were given the seal of
approval by Mercury Records’
own Southern Gentleman, co-
president Mike Bone ... Simple
Minds’ fans simply loved the
A&M band’s live show at the Bea-
con Theatre in New York, filling
the place to the upper decks and
singing along with every bold,
anthemic song from the Scottish
quintet and singer Jim Kerr,
whose charisma largely carried
the show.

ON THE ROAD: The Tour That
Would Not Die, co-headlined by
Bad Company and Damn Yan-
kees, opens its fourth leg June 28
in Omaha, Neb. Atlantic’s Tattoo
Rodeo, climbing the Album Rock
Tracks chart with ““Been Your
Fool,” has been added as opener.
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'He’s The Bossa: MGA Issuing
~ Johim Exploitation Sampler

' REMINDER OF GREATNESS:
MCA Music, in recognition of the
official induction of composer An-
tonio Carlos Jobim into the Song-
writers Hall of Fame at the
group’s 22nd annual dinner May 29
in New York, is preparing a special
CD exploitation sampler of his bos-
sa nova classics. Included in the six-
song package are “Girl From Ipan-
ema,” “Quiet Nights Of Quiet Stars
(Corcovado),” “How Insensitive,”
“One Note Samba,” “Sabia,” and
“Meditation.” The selections come
from the Grammy-winning album
“Francis Al-
bert Sinatra
And Antonio
Carlos Jobim”

' and the re-
cording of
“Ipanema” by
Stan Getz and
Astrud Gil-
berto that
launched the bossa nova craze in

| the U.S. in 1962. Quincy Jones,
longtime friend of Jobim, authored

| the liner notes. And to bring in a

| touch of family involvement, the
CD'’s photo of Jobim was taken by
his wife, photographer Ana Lon-
tra, and hand-painted by Jaymes
Levy, wife of MCA Music presi-

| dent Leeds Levy.

DEALS: British indie music pub-
lisher Complete Music has bought
the worldwide rights to the Rough
Trade publishing catalog. The deal
covers about 2,000 titles from the
past 12 years from acts including
the Fall, Robert Wyatt, Cabaret
Voltaire, and Galaxie 500. Com-
plete managing director Martin
Costello says, “We are very
pleased with the Rough Trade Mu-
sic purchase as Complete Music’s
roots are firmly in the independent
music sector and the Rough Trade
catalog complements our existing
catalog very well.” Complete is an
offshoot of the Cherry Red label
... Spencer The Gardener has
signed a publishing agreement with
Playhard Music, in association
with Warner/ Chappell Music. The
group, described as delivering a
surf-pop-rock sound, has done two
indie tape albums and is currently
working on material for a third with
producer Michael Lloyd.

FILM/TV SCORER REP: Fred
Ryan recently left his post at talent
agency ICM to form The Ryan Co.
in Hollywood, Calif., to represent
| film/TV composers. His lineup al-
ready includes Charles Bernstein,
Georges Delerue, Randy Edelman,
George Fenton, Jay Ferguson,
Craig Safan, and Trevor Jones.

A SECOND great annotator of
the musical theater has died within
six months of another. Al Simon,
writer of many reference books and
biographies and gentle story teller
to acquaintances of his own experi-
ences as a working member of the
Broadway theater scene, including
as a rehearsal pianist for the origi-
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by Irv Lichtman

nal 1931 production of the Gersh-
wins’ “Of Thee I Sing,” died May 28
in Englewood Hospital in New Jer-
sey. He was 83. Last December,
Stanley Green, another giant in the
field, died in New York.

As in the case of Green, the edi-
tor of Words & Music was privi-
leged to know Al Simon. In his pos-
session is a cassette tape on which
Simon sings and plays a personal
concert, recorded on this writer’s
portable tape recorder many years
ago in Simon's Manhattan apart-
ment, of rare songs by Rodgers &
Hart. His obit-
uary in The
New  York
Times noted
that in recent
years, 4s a
resident at the
Actors Fund
Home in En-
glewood, he
gave “informal” concerts for the

entertainment of other members of |

the home. They undoubtedly de-
lighted in his passion for song, too.

A memorial service is scheduled
for 5 p.m. Tuesday (11) at the Play-
ers Club in Manhattan.

SPE('IAL SONGBOOKS: Warner
Bros. Publications has marketed
two songhbooks that cover their sub-
jects, Cole Porter and George
Gershwin, with something special
in mind. As part of the 100th-anni-
versary celebration of Porter’s
birth this vear, Warner offers a col-
lection of 47 Porter songs under the
appropriate tag of “Cole Porter
100th Anniversary” (322.95). Also
part of the Porter celebration is a
first-time Porter medley designed
for community orchestras and pop

philharmonics, available for lease |

or rent. The nine-minute score in-
volving seven Porter favorites was
created by Bob Lowden.

Perhaps more provocative for
musical-theater lovers is “Rediscov-
ered Gershwin” ($22.95), one of the
formidable results of the now clas-
sic treasure trove of “lost” material
by the great writers discovered in
the Warner warehouse in Secaucus,
N.J., almost a decade ago.

The more-than-60-song collection
is mostly true to its promise, but
one questions the inclusion of sev-
eral songs that are well known to
Broadway buffs and, above all, the
appearance of “Swanee,” which has
remained in the public conscious-
ness since its debut in 1919. The fo-
lio is a theater-buff must for sure.

PRINT ON PRINT: The following
are the best-selling folios from
Cherry Lane Music:

1. The Black Crowes, Shake Your
Money Maker (guitar/vocal w/tab-
lature)

2. Roxette, Joyride (piano/vocal)

3. Slayer, Seasons In The Abyss
(guitar/vocal w/tablature)

4. Bonnie Raitt, Nick Of Time (pi-
ano/vocal)

5. Faith No More, The Real Thing
(guitar/vocal w/tablature)
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ALICE IN CHAINS

(Continued from page 26)

most likely to go over the top, in-
cluding “We Die Young” and “Man
In The Box.” Each store received
about 50 of the samplers and was
advised to set its own price; accord-
ing to Leo, the little unit sold suc-
cessfully for as much as $2.99. More
importantly, it gave both the album
and first single momentum as they
went into release.

The next big step, on the eve of
the second single, “Man In The
Box,” was a stunt. Bridget Roy,
who heads up metal marketing at
Columbia, climbed into a box, let
herself be photographed for trade
ads, and said she wasn’t coming out
until the song climbed the charts.
She meant it, too.

‘““Those few days before the
charts were out she was a little wor-
ried she’d overestimated the
group,” Leo says with a chuckle.
“But I told her, ‘Hang in there, kid.
You've got to have faith.””

The single subsequently jumped
up the Album Rock Tracks chart,
fueling sales of the album. Bigger
and better things lie ahead.

‘““We have a belief in Alice In
Chains,” says Leo. “We saw tre-
mendous growth in them and in the
fact that they’ve continued to devel-
op a fanatic following. So we’ve cho-
sen to develop their ‘career’ rather
than just one record.”

EXTREME

(Continued from page 26)

rock to top 40]. It has been widely ac-
cepted on all formats.”

While Huttenhower and Betten-
court acknowledge that “More Than
Words” represents one facet of Ex-
treme, there is, of course, a harder
side to the band. Fans buying “Porno-
graffitti” on the basis of the ballad
will be in for a surprise, Bettencourt
says, “‘and hopefully they won’t be
turned off by the grooves. We go
through different atmospheres and
that’s what a record should be. It
shouldn’t be one-dimensional. I would
love to cross over to urban and dance
stations.”

Whether or not radio continues its
relationship with Extreme, says Hut-
tenhower, “fans love them. Certainly
we want to follow up the success of
this song, however. ‘Hole Hearted’ is
the next single and it fits the pro-

| gramming of stations playing
‘Words.” We have three more singles,
no doubt, and will come back with
harder songs. We think radio will be
much more open because the album
will be platinum and that will cause a
reaction. The success of ‘Words’ has
definitely opened doors for the rest
of their music.”
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ARTIST DEVELOPMENTS

PERE UBU SMOKIN

Playing off “Smoke The Barbe-
que,” the first single from Pere
Ubu's new album “Worlds In Col-
lision,”” Mercury Records has set
up promotions that it hopes will
fan sales flames.

“Pere Ubu has been around for
a long time,” says Randy Rob-
erts, VP of video promotion and
singles sales for Mercury. “This
is the most commercial record
they’ve done and we’re going to
attempt to take them to main-
stream radio if possible.”

The July issue of Details maga-
zine, which is geared around the
12th annual New Music Seminar,
will contain entry forms for a na-
tional contest. The winner re-
ceives a barbecue party, to which
he can invite 50 of his friends,
where David Thomas and Jim
Jones of Pere Ubu will perform
acoustically. Details will provide
the food for the fete and Mercury
will supply the grill for the win-
ner to keep, courtesy of Sunbeam.

The label is also finalizing plans
for retail promotions that will
award winners a Sunbeam grill. A
standup with Thomas and a grill
has been prepared for participat-
ing stores.

“We're doing a contest with the
five Tower stores in the metro
New York area where we'll give
away the grill,”’ says the band’s
product manager, Dana Brand-
wein. “The other promotions are
more localized and are being set
up by artist development repre-
sentatives with small chains, but
they aren’t yet set in stone.”

The label has also tied in with
K.C. Masterpiece Original Barbe-
que Sauce. More than 500 packets
of the sauce with a Pere Ubu
sticker attached will go out in
promotional paper picnic boxes to
radio, retail, and press, complete
with the band’s latest release and
a bio. MELINDA NEWMAN

GERMING BACK ON TRACK
After he was dropped by RCA a
few years ago, rocker Mark
Germino found himself an
outsider in his own country. He
was still signed to BMG
International, but had no U.S.
deal.

““Any career momentum from

SLAUGHTER CAMPAIGN

(Continued from page 26)

“MTV deserves credit for sticking
to their charter and believing in new
music, and traditional media support-
ed us at crucial times, like Arsenio
[Hall]. He put Slaughter on [his
show] twice last year, and gave a
shot to an up-and-coming rock band
that was selling a lot of records, in-
stead of first checking to see where
radio stood,” says Sykes.

“But the fan club played such an
important role,”” he continues.
“Slaughter’s success really shows
once again the importance of setup in
this day and age. With all the traffic
out there, it’s vital to identify your
market and set it up properly with
that core audience base.”

the first album was completely
gone,” says Germino. He lost his
manager in the fray and found
himself with a lot of time to
contemplate his chosen
profession.

“I decided I wanted to play
with people that I like,” he says.
“I'd taken this singer/songwriter
thing as far as it could go.”

Enter fellow Nashvilleans Tim
Krekel & the Sluggers, who were
also without a record deal after
being dropped by Arista. They
had known each other for years—
Krekel had played with Germino
when he opened for the Everly
Brothers on a European tour, and
the entire band worked on some
demos for a new Germino album.

“My A&R guy at BMG heard
the tapes and said, ‘This is your
new band,””’ Germino says. “It
was simple as that.” Hence, Mark
Germino & the Sluggers were
born.

It is obvious from the group’s
new disc, “Radartown,” that the
musical marriage works. The
Sluggers play Germino’s brand of
rock with a raw intensity that
suggests they understand every
nuance of his intricate writing.
Zoo president Lou Maglia agreed,
and signed the band for U.S.
distribution.

However, Germino is the first
to admit that the record is not the
most accessible. “You have to
listen to it at least three times
and become friends with it,”” he
says. “I think it's commerecial . . .
but only with time.” M.N.

NEW YORK—New Music Nights
'91, the six-night music festival
July 12-17 that coincides with the
12th annual New Music Seminar,
will feature its most stylistically
and geographically diverse roster
yet, organizers say.

With more than 100 of the ex-
pected 300-plus artists for the fes-
tival confirmed, international
markets represented on the New
Music Nights roster include Aus-
tralia, Argentina, Britain, Cana-
da, France, Holland, Ireland, Ita-
ly, Jamaica, Malaysia, Mexico,
New Zealand, and Spain.

Venues due to host New Music
Nights events include the Acade-
my, the Amazon Club, the Bank,
Beowulf, the Bitter End, the
Building, Cat Club, CBGB's, Cen-
tral Park Summerstage, the Chi-

Diverse Acts Light Up New Music Nights

na Club, Danceteria, the Knitting
Factory, Limelight, the Marquee,
Palladium, the Spiral, S.0.B.’s,
Tramps, and Wetlands.

Artists confirmed as of May 29

are:

13 Engines, 22 Pistepirkko, 360's, Action
Swingers, Afghan Whigs, Ambitious Lov-
ers, American Music Club, Azure Days,
Babylon Fighters, Band Of Weeds, Bastro,
Big Chief, Birdland, the Blue Note Records
All-Star Jazz Group, Blues Traveler, Bomb
Circle, Bongwater, Boss Hog, Brand New
Heavies, Breadwinner, Burning Spear,
Buzzcocks, Caifanes, Cake Kitchen, Cheb
Khaled, Chubb Rock, Codeine, Coral, Coup
De Grace, Crazy Frenchman Band, Crun-
ch’0’Matic, Davy Spillane, Didjits, Divine
Weeks, DJ Smash, DJ Gilles Peterson,
Drahdiwaberl, Drink Me, Drunken Boat, Ed
OG & Da Bulldogs, EiI Tri, EMF, Erectus
Monotone, Finger, Fito Paez, Flat Duo Jets,
Flight Of Mavis, Flor De Mal, Freedy John-
ston, Galliano, Gang Starr, Geri Allen, Gip-
sy Kings, God's Little Monkeys, Greg Osby,
Gumball, Halo Of Flies, Head Of David, Hel-

met, Hinterland, Hole, Hypnolovewheel,
Jayne Cortez, Jazzy Nice, and JC Lodge.

Also: Jolly Boys, Katell Keineg, King
Kong, King Missile, Kinghorse, L.F.0O., Leg-
endary Pink Dots, Lemonheads, Limboman-
iacs, LIR, Lonesome Val, Love Child, Lubri-
cated Goat, Maldita Vencindad, Material Is-
sue, Meat Puppets, Metal Flake Mother,
Milltown Brothers, Monster Magnet, Mory
Kante, Naughty By Nature, Ned’'s Atomic
Dustbin, Occidental Blue Harmony Lovers,
Otis Ball, Pata Negra, Pegboy, Pi Man &
Memre Buku, Polvo, Pop’s Cool Love, Post-
er Children, Prayer Boat, Primus, Pure,
Pure Laine, Railroad Jerk, Raw Youth, Rein
Sanction, Rights Of The Accused, Search,
Sebadoh, Shabba Ranks, Shredlock, Shrimp
Boat, Sick Man Of Europe, Skin Yard,
Sleepyhead, Smashing Orange, Smashing
Pumpkins, Son Of Bazerk, Springhouse,
Stretchheads, Superchunk, Surgery,
Swains, Swales, Sweet Lizard Illtet, Terry
Garland, the Jesus Lizard, Therapy, Toasted
Heretic, Tonto Tonto, Toys Went Berserk,
Unsane, Urge Overkill, Vanilla Trainwreck,
Velvet Crush, Venus Beads, Vertigo, Wil-
lard, Yo La Tengo, and Young Black Teen-
agers.

TALENT

IN ACTION

MARK 0°CONNOR
SAM BUSH, RUSS BARENBERG
EDGAR MEYER & JERRY DOUGLAS
ALISON KRAUSS & UNION STATION
Town Hall, New York

WHAT PROMISED to be an eve-
ning of the finest in bluegrass and
newgrass music got off to a shaky
start when opener Alison Krauss
broke a violin string during her

When an independent label discov-
ers a potential talent, it is often in
the company’s interest to strike a
deal with a major to gain maximum
exposure—and maximum profit.
The recent marriage between indie
Big Beat/Turnstyle Records and
Giant Records, for example, result-
ed in crossover success for Tara
Kemp’s “Hold You Tight.” In yet
another minor/major symbiosis,
Atco and Cutting Records have col-
laborated on Corina’s first Hot 100
single, “Temptation,” a freestyle
dance song that takes the artist to a
mainstream pop audience.

Four years ago, the New York-
born Corina hooked up with produc-
er Carlos Berrios and the two came
up with “Out Of Control,” a song
the singer independently promoted
in New York clubs. Attending one

Aldo Marin, who immediately add-
ed her to the street label’s roster
and worked with her on two subse-
quent club hits, “Give Me Back My
Heart” and “Loving You Like Cra-
Zy'"
With “Temptation,” Cutting de-
cided it was time to widen Corina’s
underground following and sent a
12-inch promo to a handful of
dance-oriented top 40 stations. As
the buzz on the song spread, Atco
realized the tune could be a big
crossover hit and soon signed a deal
with Marin’s indie label.

“This is a unique situation for

NEW ON THE CHARTS

of her performances was Cutting’s .

us,” says Harry Palmer, executive
VP/GM at Atco. “It’s a two-tier
marketing arrangement in that
Cutting has the rights to the 12-inch
and maxisingle while Atco will re-
tain the cassette single and forth-
coming album, which will include a
Cutting logo.”

According to Palmer, there are a
number of advantages in working
with the independents. “Listening
to the street is their forte,” he says.
“They have their own credibility,
expertise, and history in the mar-
ketplace and they network in their
own arena sometimes better than
the majors.”

A video for “Temptation” has
just been completed and Corina’s
debut album is scheduled for a late-
summer release.

Management: Purple Pepper-
mint, Bronx, N.Y. Booking: Fam-
ous Artists, New York.

JIM RICHLIANO

CORINA

first song and found herself with-
out a spare. After leaving the
stage midsong, she returned with
a borrowed fiddle, but never fully
regained her momentum. Luckily,
Krauss’ impossibly angelic voice
and inspired virtuosity ensure
that, even on a mediocre night,
she’ll still outshine most other per-
formers, and this set certainly had
its moments. At one point, the
band took advantage of the hall's
natural acoustics and delivered a
stunning gospel number, ‘“Heav-
en’s Bright Shore,” sans micro-
phones. Other highlights from her
set included ‘‘Steel Rails,” with
some gorgeous harmony singing,
and “Two Highways,” featuring
the rapid-fire banjo picking of Ali-
son Brown.

The music of the five headliners
has worn many labels: newgrass,
hillbilly jazz, and even the dreaded
“new age.” It's a shame no one can
figure out what to call it (or how to
market it), especially when the
twisted traditionalism of these
Nashville studio vets makes for
the kind of enchanting music that
filled Town Hall on this Saturday
night. Starting with an incredible
flurry of harmonics from high on
the neck of Edgar Meyer’s acous-
tic bass, and kicked into high gear
by Sam Bush’s relentless mandolin
rhythm, the band played every-
thing from traditional reels (fueled
by the dazzling fiddle of Mark
0’Connor) to its own quirky, jazz-
inflected originals. Dobroist Jerry
Douglas’ “A Peaceful Return’ and
guitarist Russ Barenberg’s ‘“Our
Time”’ perfectly fused their re-
spective authors’ considerable
playing and songwriting chops. Al-
though their set drew freely from
bluegrass, country, and jazz, when
it came time to solo, these guys at-
tacked their instruments with real
rock'n’roll energy and abandon.

PETER CRONIN

ALAN JACKSON
VINCE GILL
PAM TILLIS
Beacon Theatre, New York

THERE IS NOTHING like a good
country song, and this May 15
“New Traditionalists” installment

of the Marlboro Music country se-
ries here proved a veritable coun-
try songfest. All three bill-sharers
were singer/songwriters first,
genuinely personable performers
second, leaders of fine bands third.
And fourth, all boasted pedal steel
guitars in their lineups.

Pam Tillis opened, and it was
great to see her here with a band
for a change, instead of soloing"
with other songwriters at the Bot-
tom Line’s excellent ‘“‘Bluebird
Cafe—Writers In The Round”’
nights. Drawing on her debut Aris-
ta Records disc, ‘“Put Yourself In
My Place,” Tillis brought intense
yearning to songs like ‘“Ancient
History’’ and her No. 1 country hit,
“Don’t Tell Me What To Do.” She
played to her songs’ strengths,
never oversinging or oversenti-
mentalizing. Her Mystic Bisquits
backup, by the way, included song-
writer/hubby Bob DiPiero on
rhythm guitar.

Like Tillis, Vince Gill has recent-
ly scored big after years of trying.
He even drew female screams with
the first few notes of “Pocket Full
Of Gold,” the title-track hit from
his current MCA album.

A sensitive, straightforward
singer and fabulous guitar picker,
Gill sparked instrumental repartee
with fiddler Andrea Zonn, who
also held her own vocally on “If It
Weren’t For Him,” a duet role
originated by Rosanne Cash.

Alan Jackson had his work cut
out for him after the standing ova-
tion that greeted Gill’s set-closing
breakthrough hit, “When I Call
Your Name.” But Jackson, whose
second Arista album, “Don’t Rock
The Jukebox,” has just been re-
leased, showed his mettle—as well
as the metal handed to him mid-
way by label president Clive Davis
commemorating the platinum sta-
tus of first album ‘““Here In The
Real World.”

A gosh-darn friendly performer
with an admittedly awkward pat-
ter, Jackson didn’t exactly set the
woods on fire, but he really didn’t
have to, with great songs like his
two album title-track hits and the
closing “Chasin’ That Neon Rain-
bow.”

JIM BESSMAN
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B x TOP CONCERT
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GUNS ¥ ROSES Alpine Valley May 24-25 $2,050,560 75,583 Joseph
SKID ROW Music Theatre $40/337.50/ 80,000 £ntertainment
East Troy, Wis. $32.50/322.50 sellout Group
MORRISSEY Pacific June 1 $446,295 18,595 Nederiander
PHRANC Amphitheatre $26.95/322.55 sellout Organization
Costa Mesa,
Calif.
BLVIS COSTELLD Hearst Greek May 31- $334,013 14,112 Bill Graham
SAM PHILLIPS Theatre June 1 $27.50/$22.50 15,000 Presents
Univ. of Cal Performances
Caiifornia,
Berkeley
Berkeley, Calif.
Yes Qakland- May 17 $323,563 14,307 Bill Graham
Alameda County $25/822.50 sellout Presents
Coliseum
Oakland, Calif.
AC/DC Coca-Cola Star May 25 $304,368 15,504 PACE Concerts
LA GUNS Lake $22.50/320.50 20,089 Dicesare-Engler
Amphitheatre Prods.
Burgettstown,
Pa.
SHIRLEY MACLAINE Westhury Music May 29- $294,478 11,110 Music Fair Prods.
Fair June 1 $30.50/$25.50 11,480
Westbury, N.Y. sellout -
REGGAE SUNSPLASH: Greek Theatre May 24-26 $284,009 13,537 Nederlander
DENNIS BROWN ! Los Angeles $24/322/317 18,525 Organization
MAXI PRIEST
SHINEHEAD
ANDREW TOSH
CARLENE DAVIS
LITTLE LENMIE
ATEAM
TOMMY COWAN )
STEVE WINWOOD The New Pine June 1 $258,633 11,330 Cellar Door Prods.
ROBERT CRAY BAND Knob Music $25.50/$19.50 14,646 Belkin Prods.
Theatre Glass Palace
Clarkston, Mich.
AC/DC Buffalo May 24 $254,655 12,367 Magic City Prods.
LA GUNS Memoriat $20.50 sellout
Auditorium
Buffalo, N.Y.
YES Seattle Center May 21 $241,130 10,020 Avalon Attractions
Coliseum $40/$25 14,000 Bauer/Kennear
Seattle Ents.
CLASH OF THE TITANS: Cow Palace May 26 $225,345 11,300 8ill Graham
ANTHRAX/MEGADETH/ San Francisco $22.50/$19.50 12,500 Presents
SLAYER
ALICE IN CHAINS
133 £rvin ). Nutter May 4 $221,703 9821 Electric Factory
Center $40/321 seliout Concerts
Wright State
Univ.
Dayton, Ohio
WHITNEY HOUSTON Memorial May 8 21842 9,387 Double Tee
AFTER 7 Coliseum $26/322.50/ 10,000 Promotions
Portland, Ore. $18.50 White Rose Ltd.
JONATHAN BRANOMEIER & World Music June 1 $211,587 10,446 Tiniey Park Jam
THE LEISURE SUITS Theatre $25/321.50/315 20,000 Corp.
o Tinley Park, ill
MORRISSEY San Diego May 30 $205,967 9,063 Bill Silva Presents
PHRANC Sports Arena $24/$21.50 10.364
San Diego
WHITNEY HOUSTON Seattle Center May 19 $203,520 8,807 Bauer/Kinnear
AFTER 7 Cofiseun $35/322.50 11,983 Enterprises
Seattle White Rose Ltd.
AC/DC Freedom Hall May 29 $201,026 10,309 Sunshine
LA GUNS Coliseum, $19.50 14,951 Promotions
Kentucky Fair &
Exhibition
Center
Louisville, Ky
WHITNEY HOUSTON Starplex May 31 $188 511 8837 PACE Concerts
ATER7 Amphitheatre, $27.50/320/316 20,111 MCA Concerts
State in-house
Fairgrounds of
Texas
Datlas i
AC/DC Charleston Civic May 27 $186,480 9,324 Future
LA GUNS Center Coliseum $20 10,195 Entertainment
Charleston, Betkin Prods.
W.Va.
AC/DC Starplex June 1 $184,979 11,376 PACE Concerts
LA GUNS Amphitheatre, $22.50/%20.50/ 20,111 MCA Concerts
State $16.50 in-house
Fairgrounds of
Texas
Datias
REGGAE SUNSPLASH, Hearst Greek May 27 $184,850 8,500 Bill Graham
DENNIS BROWN Theatre $24/321.50 sellout Presents
MAXI PRIEST Univ. of Cal Performances
SHINEHEAD California,
ANDREW TOSH Berkeley
CARLENE DAVIS Berkeley, Calif.
LITTLE LENNIE
ATEAN
TOMMY COWAN
AC/DC Ervin ). Nutter May 28 $183,066 9388 Jam Prods.
LA GUNS Center $20 10316 Sunshine
Wright State Promotions
Univ.
Dayton, Ohio

Copyrighted and compiled by Amusement Business, a publication of BP| Communications, Inc. No
part of this publication may be reproduced, stored in any retrieval system or transmitted in any
form without prior written permission from the publisher. Boxscores should be submitted to:
Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-327-1575. For research information
and pricing, calt Laura Stroh. (615)-321-4254,
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Gountry

Arista Garving N'ville Niche With Eclectic Roster

B BY EDWARD MORRIS

NASHVILLE—In a matter of two
years, Arista Records’ country divi-
sion has become a major player on
Music Row. Neo-traditionalist Alan
Jackson, the label’s first act, went
platinum on his first album, and Dia-
mond Rio, the latest success story,
just hit No. 1 on the Hot Country Sin-
gles & Tracks chart with its first re-
lease, “Meet In The Middle.”
Arista’s 11-act roster is nothing if
not eclectic, running the gamut from
the Western swing of Asleep At The
Wheel to the creamy pop/country
stylings of Exile. Recently, the label
signed smooth balladeer Steve War-
iner, whose chart history through
MCA and RCA stretches back to the
late "70s. The other acts are Pam Til-
lis, Michelle Wright, Rob Crosby, Lee
Roy Parnell, Brooks & Dunn, and the

Tractors. Only the Tractors have yet
to release product.

Jackson’s sales—including those of
his new album, “Don’t Rock The
Jukebox,” are more than 1.5 million.
Tillis and Diamond Rio follow Jack-
son—but at a considerable distance.

Tim DuBois heads the Nashville di-
vision and brings to the job an unusu-
al amalgam of qualities. The Oklaho-
ma native was an accounting teacher
at Vanderbilt Univ. before he went
into music full time. He then became
a successful songwriter and subse-
quently the packager and co-produc-
er of RCA’s gold-selling group, Rest-
less Heart.

His A&R theory, he says, is built
on finding songs for his acts that are
“undeniable,” that transcend those
that are merely good.

“We work very, very hard,” Du-
Bois continues, “to find a total pack-

age ... Almost every act I have has
some sort of built-in song source—ei-
ther writer/artist or writer/pro-
ducer. That’s my side of the business.
I came into this business as a song-
writer, and I still firmly believe that

Tim DuBotis brings
the label an unusual
amalgam of traits

people in this format buy songs first.
You can make a great record, but
you've got to start with a great
song.”

Jackson made his chart break-
through in 1989 with “Blue Blooded
Woman” and followed it with the top-
five hit “Here In The Real World.”
The latter was aided considerably in

Fan Fair Goncept Would Be Hard to Copy

Solidity, Civility Make Show Definitively ‘Country’

A PECULIAR INSTITUTION: Fan Fair is a simple
idea that probably can never be replicated to benefit
other musical formats. It is a concept that is organi-
cally country. This year’s edition of the event—the
20th—brings nearly 25,000 enthusiasts to the usual-
ly hot and dusty Tennessee State Fairgrounds Mon-
day (10) through Saturday (15) for a week of con-
certs and star-gazing.

Ideally, fans get the chance to greet and pose for
pictures with their favorite acts, while the acts get

to promote their re-
cords, shows, and mer-

chandise. Rising and
would-be stars profit
from the crowds that
the superstar acts draw
around them. The whole
affair is elegant in its di-
rectness. And it is a
moneymaker for both
the sponsors and the
host city. Tickets to this
year’s festival were $70
each, and the local chamber of commerce estimates
that the free-spending fairgoers will enrich Nash-
ville to the tune of $7.8 million.

Many who observe this financial and promotional
bonanza wonder why the concept isn’t implemented
by those who have a vested interest in rock, rap, gos-
pel, jazz, folk, or other musical genres. There are sev-
eral reasons the idea hasn’t translated. First, none of
the other formats has a trade group as cohesive and
hard-working as the Country Music Assn.—which co-
sponsors Fan Fair with the Grand Ole Opry. Without
such a clearinghouse to secure the stars’ cooperation
(through the major record labels that dominate the
CMA board), it would be near impossible to amass so
much talent at one place and time.

In addition, such an undertaking requires that
fans have a significant amount of leisure time and
disposable income. Thus, this type of event would
not work in genres that have a younger, less affiu-
ent following.

However, the element that most sets Fan Fair
apart and makes it peculiarly country is the civility
that exists—and that must exist—between star and
star-gazer. Country fans will endure the sight of
limousines and security guards, but they don’t much
like it. They want to believe that the acts are friend-
ly and approachable people, much like themselves.

by Edward Morris

Consequently, they extend and expect courtesy.
Stars who survive from one Fan Fair to the next are
careful to nourish this sense of approachability. The
self-absorption and aloofness that are the stock in
trade of so many rock and pop acts would instantly
send country fans packing—along with their wide
grins, sincere compliments, and negotiable good
will.

MAKING THE ROUNDS: The Gatlin Brothers are
i ! bowing out of the spot-
light for good when they
end their current tour.
Larry Gatlin told Ten-
nessean reporter Robert
K. Oermann that cysts
on his vocal cords are se
verely affecting his
singing. After they're
removed, he says, it will
be months before he can
sing again. Making mat-
ters worse, he adds, are
the costs of touring and the fact that the Gatlins are
having such little success getting their current re-
cords played on radio. He says he will continue as a
songwriter. Brothers Steve and Rudy intend to go
into management and producing, respectively.

The Augusta Heritage Center of Davis & Elkins
College, Elkins, W.Va., has released two multivol
ume recordings by native musicians: “Old-Time
Banjo Anthology” and “Folksongs And Ballads” . . .
Arista Records’ Michelle Wright will be featured on
a one-hour television special for the Canadian
Broadcasting Corp. It will air in late fall,

We’re sure the headline writer meant well, but we
did a double take when we read in one of the local
newspapers, “[Garth] Brooks Helps Out Hurting
Farmers.” As it turns out, Brooks was not helping
to hurt farmers but helping farmers who were
“hurting” financially by participating in a benefit
for them,

MARK YOUR CALENDAR: Sam Ramage, EMI
Music’s creative director, will critique unpublished
songs for members of the Songwriters Guild of
America at the SGA Nashville offices at 7 p.m. July
8. And entertainment lawyer Dennis Lord will speak
to guild members and fee-paying nonmembers at
the office at 7 p.m. July 10,

its march up the charts by an imagi-
native music video.

“I think that videos are an impor-
tant part of an artist’s imaging,” Du-
Bois says. “I don’t know that I can
say that any video sold a bunch of
records for me. But I do feel like the
exposure that a new artist gets is
very important to his career. We have
experienced situations where some
videos have helped us at radio—
where people get into the video and
then start asking the radio station,
‘Why aren’t you playing this?”

Whether for video or recording,
DuBois says he keeps a close eye on
expenses: “We're probably one of the
most cost-conscious labels in town . . .
I like to keep my artists in a position
of where, with a moderate amount of
success, they have a chance to re-
coup. But I try never to let money

stand in the way of creativity . . . If
we get into a problem, I'm always
willing to go beyond the budgets we
originally agreed on.”

The lack of country catalog—ex-
cept for Jackson’s first album—has
kept Arista/Nashville from reaching
a profit level. But DuBois says he's
close. “We’re doing well. We're ahead
of the business plan. But we’re not at
the point yet where we’re turning an
actual profit. If you look just at the
incremental cost of doing business
here compared to what we're taking
in, we’d probably be showing a profit.
But by the time you add in our fair
share of the corporate overhead,
we're not at what you’d consider an
accounting profit.”

A factor in Arista’s achievements,
DuBois notes, is its willingness to be

(Continued on page 33)

Piatinum Surprise. In the middle of his concert at New York’s Beacon Theatre,
Arista country artist Alan Jackson is surprised by a visit from Arista president Clive
Davis, who presents him with a platinum album for his debut, “Here In The Real
World.” Jackson was in New York as part of the Marlboro Music country series. His
new album, “Don’t Rock The Jukebox,” is in the top 40 on Billboard’'s Top Pop
Albums chart.

Upgraded Jamhoree To
Feature Judds, Shelton

NASHVILLE—Advance concert
and camping registrations for the
15th annual Jamboree In The Hills
are running ahead of last year’s,
according to Kathy Oliver, publi-
cist for the mammoth outdoor
country music festival. The Jambo-
ree was relocated to a permanent
site last year and was plagued by
torrential rains. Since then, a new
drainage system and paved pedes-
trian paths have been installed at
the amphitheater near St. Clairs-
ville, Ohio.

Although attendance at the fes-
tival has been in the 50,000-60,000
range for the past several years,
Osborn Communications, the
event’s owner, no longer makes at-
tendance figures public.

The 1991 Jamboree will run from
July 18-21 and will feature shows
by the Judds, Ricky Van Shelton,
Barbara Mandrell, the Charlie
Daniels Band, Kathy Mattea,
Charley Pride, Vince Gill, Waylon
Jennings, Patty Loveless, Travis
Tritt, Lorrie Morgan, Mark Ches-
nutt, Exile, Baillie & the Boys,

Doug Stone, Joe Diffie, Billy Joe
Royal, Don Williams, and Pirates
Of The Mississippi.

Also on the bill are Ammuni<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>