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Epic, Sony Stress Global Game Plan

B BY JANINE McADAMS

NEW YORK—Michael Jackson is in
a race with himself. Still the most
successful recording artist ever, he
is releasing his latest album, “Dan-
gerous,” in the giant shadows of the
38-million-selling “Thriller” and its
follow-up, the 25-million-selling
“Bad” album.

For Jackson’s label, Epic, the
Nov. 26 release of “Dangerous”
also presents a consummate chal-
lenge: how to maximize the sales of
its biggest star, who has not had a
new album out in four years—a pe-
riod in which major changes have
occurred in pop music.

The indications are positive for
the first single from the album,
“Black Or White.” A week after its
release to radio, “Black Or White”
is the most-added single in the coun-
try, gaining about 91% of Bill-
board’s Hot 100 reporting panel. It
debuts at No. 35 on the Hot 100 and
at No. 44 on the Hot R&B Singles
chart.

Featuring 14 tracks and 77 min-
utes of music in all three configura-
tions, “Dangerous” is the first dou-

ble-vinyl solo album by Jackson.
List prices are $10.98 for cassette
and vinyl and $15.98 for the CD.

A collector’s edition of “Danger-
ous,” housed in a 3-dimensional CD
package, will be available with the
regular version on Nov. 26 for a
$29.98 list price. Epic will not say
how many of these special editions

are being shipped to retailers or
how long they will be offered.

Epic will not divulge the number
of copies of ‘“Dangerous’ being
shipped, but sources estimate that
U.S. shipments were close to 4 mil-
lion, making it the largest initial
shipment for any album in history

(Continued on page 77)

Biz Prepares For Trade Winds
From Vast New European Bloc

B BY JEFF CLARK-MEADS

LONDON—The world’s biggest rec-
ord market will see its first sunrise
less than 14 months from now. But
the European Economic Area—
which at current values would have
sales worth nearly $2 billion more
than the U.S. market—is so vast and
its concept so new that the music in-
dustry has not yet come to terms
with its unprecedented, massive po-
tential.

The EEA will come into being on

NEW YORK—From this issue on-
ward, Billboard will never be the
same. As the music and home enter-
tainment industries expand and
evolve, so must Billboard, which
has been committed for almost a
century to chronicling and investi-
gating the business of entertaining
the planet. In order to better serve
our international readership, this
week’s issue introduces a number
of new sections, new graphic ele-

Extra! A New Billboard
Takes Shape This Week

ments, and an overall change in the
configuration of Billboard.

The major transformation in this
week’s issue Is the introduction of
the Artists & Music section. This
section begins in the front of the
magazine and embraces the former
music news, Talent, R&B, Country,
Dance, and Music Video sections, as
well as the Latin, classical, jazz,
gospel, and contemporary Christian

(Continued on page 81)

Jan. 1, 1993, when the 12 nations of
the European Community are joined
in a single trading area by the seven
countries of the European Free
Trade Assn.: Sweden, Norway, Fin-
land, Austria, Switzerland, Iceland,
and Liechtenstein. The 19-nation bloc
will have the free movement of
goods, services, and personnel en-
shrined in its constitution.

The EC is already the world’s big-
gest market; its $8.4 billion in record-
ed music sales in 1990 accounted for

(Continued on page 82)

Baker & Taylor Being
Sold To Management,
Investment Company

B BY PAUL SWEETING

NEW YORK—W.R. Grace & Co. has
signed a letter of intent to sell video
distribution giant Baker & Taylor
Video and other subsidiaries to man-
agement and the Carlyle Group in-
vestment firm.
Also included in the deal are Baker
& Taylor Books, the country’s sec-
ond-largest book distributor, and
Soft-Kat, a distributor of computer
(Continued on page 84)
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Staff Cuts Hit
Atlantic And
Mercury Labels

W BY MELINDA NEWMAN
and PAUL VERNA

NEW YORK—Reflecting the soft
state of business, both Atlantic
Records and Mercury Records un-
derwent significant staff cuts last
week.

Although no layoffs at other la-
bels have been confirmed, rumors
are that some employees at other
record companies may also be let

0.

The layoffs at Atlantic, which |
sources say are not yet completed, |
could result in the elimination of
as many as 70 jobs. Other sources
say the actual number of cuts will
be closer to 40.

Among those let go at Atlantic

(Continued on page 85)
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B BY THOM DUFFY

NEW YORK—At a time when music spon-
sorship spending is at an all-time high, one
major source of that funding, tobacco spon-
sorship, worth millions to the concert and
festival business, is increasingly under at-
tack.

On the legislative front, a bill proposed
by U.S. Rep Henry Waxman, D-Calif., a
leading tobacco industry opponent, includ-
ed a provision to ban tobacco sponsorship
of music and sports events but failed to
make it out of committee last session. An-
other current measure, which would affect
sponsored events through new restrictions
on cigarette advertising, is now before a
Senate subcommittee.

“We'’re fighting that tooth and nail,”
says Tom Lauria of the Tobacco Institute,
an industry trade group. People in the mu-
sic business involved in tobacco-sponsored
events ‘“need to know that these [new
laws] are being proposed all the time.”

While such measures seem unlikely to
become law anytime soon, they do reflect
changing public attitudes toward smoking
that, in turn, have sparked hot debate over
the ethics of tobacco sponsorship of music
events.

Supporters of such sponsorships say
they make music festivals and other events
possible while promoting cigarettes only to
adults who already smoke. Opponents, on
the other hand, say such deals use the
glamour of pop-culture events to help sell
young people on a deadly habit.

No one, however, disputes that cigarette
manufacturers have been a significant
source of sponsorship money to the music
industry, from the Kool Jazz festivals in
the '70s and '80s through the current
events like Benson & Hedges Blues and
Marlboro Music festivals. Recently, tobac-
co sponsorship has been used to help fi-

THIS WEEK

nance the production and promotion of al-
bums, as well as concerts, by some artists.

Tobacco companies spent $88.1 million on
sponsorship of sports, music, and other en-
tertainment events in 1988, the most recent
year for which figures are available. The
industry does not break out the amount of
its spending for music sponsorship. But, ac-
cording to the International Events Group,
music programs accounted for 11% of all
corporate sponsorship spending in 1988. By
that estimate, tobacco sponsorship that
year was worth at least $9.7 million to the
music business. Further, between 1988 and

Tobacco Biz Battles Sponsorship Critics
Musicians Split On Virtue Of Cigarette Tie-Ins

1990, overall spending on music sponsor-
ship in North America increased 90%, from
$200 million to an all-time high of $380 mil-
lion, according to the International Events
Group.

MUSIGIANS TAKE SIDES

Many leading performers say they have
confronted the tobacco sponsorship issue
and reached individual conclusions.

In 1989, the Rolling Stones turned down
“very, very big money” from a tobacco
company that sought to sponsor the band’s

(Continued on page 83)

RIAA, NARM Help Fill Coffers
In Drive To Defeat David Duke

B BY BILL HOLLAND

WASHINGTON, D.C.—The National
Assn. of Recording Merchandisers, the
Recording Industry Assn. of America,
and some of RIAA’s member labels con-
tributed to the campaign chest of former
Louisiana Gov. Edwin Edwards in his bid
to beat controversial Republican contend-
er David Duke in the Nov. 16 gubernato-
rial race.

According to an RIAA representative,
the trade group ponied up $3,000 from its
general campaign fund, and an unspeci-
fied number of member labels contribut-
ed a total of $11,500 to the campaign as of
Nov. 12. More funds were expected from
other member labels at press time, just
three days before the election.

NARM solicited donations to the Ed-
wards campaign from its members in a
letter that was mailed Nov. 1. NARM
communications director Jim Donio said

the trade group was still collecting the
contributions and could not supply a dol-
lar amount; but he indicated that it was
not as large as the contribution by RIAA
and its member labels.

However, a source close to NARM said
it had received contributions from several
prominent retailers and that the total was
“about $3,000 and growing.”

NARM had earlier announced it would
pull its March 13-16 convention out of
New Orleans if Duke were elected (Bill-
board, Nov. 16).

The RIAA action on behalf of Edwards
represented its second donation of signifi-
cant funds to a state election in recent
months. According to an insider, RIAA
contributed more than $30,000 to the un-
successful primary campaign of outgoing
Louisiana Gov. Buddy Roemer.

In the past, the record label trade as-
sociation had made only small political

(Continued on page 63)
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SUPPORT COPYRIGHT-RENEWAL BILL

It Would Keep Song Income Flowing

B BY JOHN C. BARKER

cOMPANION bills pending in the
U.S. Senate (S. 756) and the House
of Representatives (H.R. 2372)
provide for an automatic renewal
of all copyrights created before
1978 and still in their original, 28-
year term. The intention of these
measures is to prevent copyrights
from prematurely falling into the
public domain, robbing authors
and companies of thousands of dol-
lars of expected royal-
ties.

Over the years,
thousands of authors,
publishers, motion piec-
ture companies, and
others have lost copy-
rights after 28 years
through their inadver-
tent failure to register

applications to renew
the copyright’s renew-
al terms. In fact, if laws do not
change, hundreds, if not thou-
sands more copyrights may be lost
after midnight Dec. 31. Many au-
thors, songwriters, and other
copyright holders may realize af-
ter the end of the year that the in-
come they had been receiving for
the use of their copyrighted works
will no longer be collectible.

While the Copyright Revision
Act of 1976 establishes a single
copyright term of the author’s life,
plus 50 years, for works created on
or after Jan. 1, 1978, the act still
requires any copyrights originally
secured between Jan. 1, 1949, and
Dec. 31, 19717, to have an “applica-
tion for renewal’’ filed by the prop-
er claimant during the 28th year in
order to extend the copyright term
for another 47 years. It is this fail-
ure to properly file the application
for renewal that has caused many
valuable copyrights to expire and
fall into the public domain, such as
the motion pictures “It’s A Won-
derful Life,”” “A Star Is Born”’
(1937 version), “Meet John Doe,”
and “The Man With The Golden
Arm.”

In recent testimony before a
House subcommittee, Jacqueline
Byrd, the widow of songwriter
Robert Byrd (better known as art-
ist Bobby Day), explained how her
husband’s No. 1 hit “Little Bitty
Pretty One,” written in 1957, had
fallen into the public domain. The
publisher who had renewal rights
died before the end of the renewal
term, and the publisher’s widow
knew nothing about renewing
copyrights. As Byrd lay dying,
thinking his royalties would take
care of his family, his wife re-
ceived a letter stating that the
song had not been renewed and
was in the public domain.

George David Weiss, a songwrit-
er and president of the Songwrit-
ers Guild of America, recently tes-
tified in Washington, D.C., in sup-
port of the renewal bill, along with
representatives from ASCAP,

BMI, and SESAC. In referring to
the renewal procedure mandated
in the current copyright law, Weiss
asked, “What rational basis could
have existed in the minds of those
who drafted the 1909 bill to impose
such a draconian hardship on me?
If my act of creation was worthy
enough to secure copyright, why
should it be lost by my failure to
file a piece of paper, which literally
has no other function?”

The House Judiciary Committee
has pointed out the unfairness of

‘Thousands
have fost
copyrights
through failure
to register
applications’
John C. Barker

the renewal clause. In its report on
the 1976 Copyright Revision Act,
the committee report said, “‘One of
the worst features of the present
[1909] copyright law is the provi-
sion for renewal of copyright. A
substantial burden and expense,
this unclear and highly technical
requirement results in incalculable
amounts of unproductive work. In
a number of cases, it is the cause
of inadvertent and unjust loss of
copyright.”

According to the proposed bill, if
no renewal application is made
within the 28th year of the first
term of the copyright, whoever
owns the ‘“‘expectancy’” rights to
the renewal term on the last day of
that year will automatically own
the copyright for the renewal
term, even if the copyright has not
been renewed. No copyright will
fall into the public domain if a re-
newal claim is not filed.

I believe that most of us in the
entertainment industry would fa-
vor the passage of this renewal
bill, especially those of us who own
or manage copyrighted creations.
Although indications are that the
bill will probably become law at
some point in time, the judicial pro-
cess proves to be a very slow-mov-
ing wheel when it comes to these
types of changes.

In fact, this particular move for
automatic renewals began as early
as 1989 with a report from the
Committee For Literary Property
Studies. As of mid-November, the
bill was waiting to be voted on by
the House Judiciary Committee; if
it passes muster there, the bill will
go on to the full House for a vote.
Washington sources have told me
that it is possible for the bill to be-
come law before the end of the
year, although it could take a back
seat to other pressing debates.

The entertainment industry
should do all it can to assure that
this bill becomes law before Dec.
31 as protection for the thousands
of copyrights due for renewal by

the end of the year. Unfortunate-
ly, due to the lack of publicity and
attention to this particular matter,
many people are unaware of the
possible changes in the copyright
law and how these changes might
benefit them.

The industry should take an ac-
tive role in this matter, encourag-
ing Congress to bring the bill up
for a vote and to vote yes to an
automatic renewal of copyrights
before year’s end. I encourage you
to contact your local senators and
congressional representatives re-
garding the two versions of the
bill, and also to call the chairman
of the House Subcommittee on In-
tellectual Property and Judicial
Administration, Rep. William J.
Hughes, at 202-225-3926, and the
sponsor of the Senate version, Sen.
Dennis DeConcini, at 202-224-4521.

Even if this bill becomes law, it
cannot restore copyrights that
have previously lapsed into the
public domain. But it will recog-
nize the inadequacy of the current
renewal process and prevent any
further loss of copyright income to
those companies, authors, and
families to whom it is due.

John C. Barker is president of the
Integrated Copyright Group Inc.,
an independent musical copy-
right administration company
based in Nashville.

Articles and letters appearing on this page serve as a forum for the expression
of views of general interest. The opinions offered here are not necessarily those
of Billboard or its management. Contributions should be submitted to Ken
Terry, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

APPER Ice Cube may be within
his First Amendment rights to sug-
gest burning down Korean-owned
stores and the murder of his Jewish
former manager in two songs on his
new album, “Death Certificate.” A
judge could well rule that calling for
such violent acts is only poetic license
in the context of a rap song. But it
seems to us that Ice Cube’s lyrics ex-
press the rankest sort of racism and
hatemongering.

Overall, Ice Cube’s ghetto tales,
full of misogyny and homophobia as

Ice Cube’s unabashed
espousal of violence
crosses the line

well as racism, are no more revolting
than those of his former group
N.W.A, the Geto Boys, or any of the
other purveyors of “gangsta” ideolo-
gy. Moreover, Ice Cube’s graphic de-
scriptions and clever rhymes show
him to be one of the more talented
rappers in this genre. But his un-
abashed espousal of violence against
Koreans, Jews, and other whites
crosses the line that divides art from
the advocacy of crime.

Like other performers and artist
handlers who have opted for damage
control when their painful messages
of racial or religious hatred have
aroused a public outery, Ice Cube
tries to soften the blow by contend-
ing that he is not attacking the mo-
tives of all Koreans or Jews. “I never
say all Koreans, all whites, [or] all
Jews .. .” he told Billboard recently.

Is that so? In “Black Korea,” he
generalizes with his description of
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“Oriental one-penny-countin’ mother-
fuckers . ..” (He also told the Los An-
geles Times, “If things don’t get bet-
ter, we're going to burn [the Kore-
ans’] stores down.”) In “No
Vaseline,” in an apparent reference
to his former manager Jerry Heller,
he calls on N.W.A to “get rid of that
devil, real simple/put a bullet in his
temple/’cause you can’t be a nigger
for life crew/with a white Jew tellin’
you what to do.” This lingo suggests
a broader agenda aimed not just at
particular individuals, but at Koreans
and Jews as a whole.

Ice Cube’s songs represent the an-
ger of a community that has been ne-
glected and abused in many ways.
But he lowers himself and his ideas
by advocating violence against indi-
viduals or groups of people.

The music industry has made a
forceful case for the protection of
First Amendment rights in recent
years. But that does not mean the in-
dustry should shy away from the con-
demnation of hateful speech, wheth-
er it is articulated musically or other-
wise. Although we do not support the
request of the Simon Wiesenthal
Center, a Jewish human-rights
group, that retailers remove the Ice
Cube album from their shelves, we
do feel that retailers, record compa-
nies, and others in the industry
should strongly protest the senti-
ments expressed on that album.

It is a terrible thing to ban the
thoughts of anyone, and it is just as
bad to ignore the fact that certain
ideas are terrible. Each of us must
decide whether or not Ice Cube’s rec-
ord is fit to sell or purchase. Based on
such decisions, we will help create the
society we deserve.

G0 WITH THE FLOW

In response to David Stump’s
letter regarding Melinda New-
man’s article about beach music
(Billboard, Aug. 31), I feel there
are a few points that need clari-
fication.

Stump says that, according to
everyone, John Hook is a self-
proclaimed expert on beach mu-
siec {who proclaims the ex-
perts?). Hook’s expertise is in
all facets of the genre, includ-
ing endless hours of research
on artists of Virginia, North
Carolina, and South Carolina.

Stump also speaks of being in
the mainstream of beach music,
but I think his stream is stag-
nant. Beach music encompasses
portions of R&B of the late "40s
and ’50s, some sweet soul of the
’60s, and danceable disco of the
’70s and ’80s. All during this
time, local artists have paid
their dues up and down the
highways of the South, but with
the change in the drinking age
to 21 and the disappearance of a
college beach scene, some of
the local groups are still stuck
in a schmaltzy sound or formu-
la songs extolling ‘“‘sand, sun,
surf, and suds.”

FETTERS

Beach music has grown so
big that, for every 10 shaggers,
one is now a DJ; the armchair
crybabies and “wannabees’ are
abundant. There is no one that
is more a purist than myself,
but you either roll with the
flow, step aside, or get run
over.

Chris Beachley
The Wax Museum
Charlotte, N.C.

RUNNING FOR PRESIDENT?
Subtlety, be damned. After read-
ing Joseph Castellano’s claims of
the generous benefits of beer
sponsorship for the multitudes of
responsible music fans (Billboard,
Oct. 12), I was sure he was going
to announce that he was An-
heuser-Busch’s nominee for the
1992 Presidential race.

It does not appear that Castel-
lano has been to a concert in re-
cent history. The responsible
drinkers he refers to may indeed
be at those family picnics, back-
yard barbecues, and other jovial
celebrations. But if his sample
consisted exclusively of concert-
goers, the statistic might get just
a little bit tipsy.

Also, the fact that Castellano

was speaking for A-B’s “depart-
ment of consumer awareness and
education” means that sponsor-
ship must be extremely profitable
for the company.

I am not against producers of
alcoholic beverages, the sponsor-
ship of concerts, or the responsi-
bility of artists raised by Thom
Duffy (Billboard, Sept. 7). But I do
believe that the intelligence of the
consumers of beer and concert
tickets should not be so blatantly
insulted.

Jeffrey Burakowski
Chicago

MARIE ANTOINETTE

Is Russ Solomon the Marie Antoi-
nette of the music business? By
denying his customers access to
jewel-box-only releases in favor of
the more expensive, less desirable
DigiTrak (Billboard, Nov. 9), he
might as well have said, “Let
them eat cake.”

Retail music buyers unite! Only
you have the power to bring down
the Tower. If Solomon insists on
making the buying public pay for
his arrogance, then let it be (figu-
ratively) “off with his head.”

Richard Freund
Hackensack, N.J.
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Sources Say Philips’ DGG Dehut On Hold

H BY PAUL VERNA

NEW YORK—Philips is postponing
the U.S. launch of its Digital Com-
pact Cassette format to the fourth
quarter of next year, according to
informed sources.

These sources say the main obsta-
cle keeping the format from making
its scheduled second-quarter entry
into the U.S. marketplace is an ex-
pected delay in the passage of the
Audio Home Recording Act, which
would OK digital consumer record-
ers and give a compensatory royal-
ty to music copyright owners on
sales of digital recording equipment
and blank tapes.

In the U.S. Senate, the bill has
been heard by a copyright subcom-
mittee and has yet to be referred to
full committee; in the House, it has
been introduced in a subcommittee
but is not scheduled to be heard un-
til early in 1992.

While it was originally thought
that the legislation would be en-
acted before the end of this year—
giving legal clearance for the en-
trance of DCC into the marketplace
by early 1992—sources on Capitol
Hill say it is unlikely that the bill

will be approved until sometime
next year.

At least seven lobbyists repre-
senting six organizations—ASCAP,
BMI, the National Music Publishers
Assn., the Recording Industry
Assn. of America, Tandy Corp., and
the Electronics Industries Assn./
Consumer Electronics Group—have
reportedly met with about 100 mem-
bers of Congress, including Rep.

William Hughes, D-N.J., the spon-
sor of the legislation and chairman
of the House copyright subcommit-
tee.

Aside from the postponement of
action on the bill, another reason
given by some observers for the al-
leged delay in the DCC introduction
is that Philips simply is not ready to
bring out the new technology in the
U.S.

If the latter scenario were true,
however, why would Philips forge
ahead with plans to debut the for-
mat next spring in Japan and Eu-
rope? One informed source offers a
possible reason: ‘“‘Because the other
territories are not as large a mar-
ketplace as the U.S.”

Philips denies reports of a delay.
“There’s no delay in our launch

(Continued on page 76)

Rock The Vote Hits The Primary Trail

B BY SUSAN NUNZIATA

NEW YORK—As Rock The Vote
awaits a Senate decision on the “Mo-
tor Voter” bill it supports, it is step-
ping up its efforts to reach young
voters in New Hampshire prior to
that state’s Presidential primary in
February.

Meanwhile, Rock The Vote is pre-
paring a first-anniversary fundraiser.
On Deec. 17, the music-industry group
is holding a fund-raising benefit mov-
ie premiere for the Oliver Stone film
“JFK” in Los Angeles. It hopes to
raise $150,000-$200,000.

Disney Distrib Suspends
Dealings With WaxWorks

HBY JIM McCULLAUGH

LOS ANGELES—Buena Vista
Home Video, the home video distribu-
tion wing of Walt Disney Studios,
confirms that until an FBI investiga-
tion is complete, the company, “upon
advice of legal counsel,” has “sus-
pended all business activity’' with
Kentucky-based independent whole-
saler WaxWorks/VideoWorks.

The development comes in the
wake of the theft of more than 48,000
copies of Walt Disney’s “Fantasia” vi-
deocassette several weeks ago (Bill-

board, Nov. 9).

The tapes were apparently stolen
Oct. 23 from the Wayne, Mich., ship-
ping yard of Vidco International, a
transportation company employed by
Buena Vista Home Video.

Several days later, the tapes were
discovered by the FBI in a Memphis
warehouse belonging to WaxWorks/
VideoWorks.

The wholesaler claims to have pur-
chased the tapes through an unidenti-
fied broker and that it did not know
the tapes were stolen. Both the FBI

(Continued on page 84)

Video Rental Shops In India
Hurt By Gable Shenanigans

B BY JERRY D'SOUZA

BOMBAY, India—The growth of ca-
ble TV has cut into the video rental
business in India. Both thrive on pi-
racy, but the former, which serves
anywhere from 125 to 500 house-
holds per operator, is growing so
fast that rental outlets have seen a
drop of 256% in pickups over the last
six months.

A cable operator has a control VCR
in his house. A master amplifier is
used to boost signals and a modula-
tor to cut outside interference. He
then connects subscribers in the
apartments of his building and in the
neighborhood, offering diverse fare
that includes local and Western films
and cartoons for children, all for an
installation charge of $12 and a
monthly fee of $4.

“I no longer keep Hindi films,”
says the owner of a rental store in
one of the affluent areas of Bom-
bay. “How can I compete with an
operator who broadcasts a film
even as it is being shown for the
first time in a theater? Now with

STAR TV, I have to sell the tapes
of the TV series [ carry. I can only
keep Western films, but even these
are difficult to come by. The price
of a master print has gone up to
$4,000 [compared with $2,800 a year

(Continued on page 51)

In New Hampshire, Rock The
Vote'’s goal is to increase the turnout
of young people in the Presidential
primary, the nation’s first in 1992. Be-
cause of stringent voter regulation
requirements in New Hampshire,
Rock The Vote will offer shuttle ser-
vices at 15 college campuses that will
transport students from the schools
to voter registration sites. To further
encourage registration, concerts and
rallies will take place on the campus-
es. Students will have to prove they

V\\
s L E e

are registered to be admitted to the
concerts.

One of Rock The Vote's primary
targets remains the Motor Voter
Bill, which proposes permitting citi-
zens 18 years and older to register
to vote when they apply for or re-
new their driver licenses, and would
also mandate mail-in registration
nationwide. Now in the Senate, the
bill is up for a cloture vote which,
if approved, would allow the

(Continued on page 62)

Marathon Man. Capitol Records president Hale Milgrim, right, presents
recording artist Richard Marx with a plaque denoting the five cities Marx
performed in Nov. 9 during his one-day marathon, “Rush in, Rush Out, Rush
Street Tour.” The presentation took place foliowing the tour’s final concert at
Burbank Airport in Burbank, Calif. The other four concerts took place at or near
airports in Baltimore/Washington, New York, Cleveland, and Chicago. Marx and

his band performed songs from his current album,

first single, “*Keep Coming Back.”

“Rush Street,” including the

Sony Japan Fim
Going Public On
Tokyo Exchange

B BY STEVE McCLURE

TOKYO—As expected, Sony Music
Entertainment Japan is going pub-
lic. Formerly known as CBS/Sony
Records, the firm plans to list 18
million shares on the Tokyo Stock
Exchange’s second section by the
end of this month.

Sony will become the first Japa-
nese recording company to offer
stock to the public. An auction held
earlier this month set the issue’s
price at 6,800 yen ($52.30) a share,
which would bring Sony 122 billion
yen ($932 million).

The issue represents 29% of the
outstanding stock of SME Japan.

Analysts here say the issue had
been expected for some time, espe-
cially in light of Sony Corp.’s poor
recent results, and so it was given
relatively little media coverage
when officially announced. Hitomi
Hashimoto of Kleinwort Benson In-
ternational’s Tokyo office says, “It
certainly should help with the con-
solidated accounts of the overall
group.”

SME Japan is this country’s big-
gest record company, with an 18.3%

(Continued on page 84)

Stock Price Surge
Spurs Speculation
On Chrysalis Sale

B BY JEFF CLARK-MEADS

LONDON—A leap in the Chrysalis
Group share price is fueling new
speculation that Thorn-EMI is on
the point of purchasing the 50% of
the company’s record operation it
does not already own.

Chrysalis shares dipped to 39
pence (69 cents) in February but
closed Nov. 12 at 104 pence ($1.81),
up 13 pence for the day. Informed
industry sources now say a deal is
likely before the end of the month.

The surge in the share price
caused the London Stock Exchange
to request that Chrysalis issue a
statement. The company did so Nov.
13, saying it is in negotiations with
Thorn-EMI and that these talks
“may” lead to Thorn-EMI’s takeover
of Chrysalis Records. Chrysalis stat-
ed that its discussions with Thorn-
EMI were “in the light of uncertain

(Continued on page 82)

Entertainment Biz Putting Stock In Public Offerings

EBY DON JEFFREY

NEW YORK—In recent months, at
least three companies involved in
the music industry have made initial
public offerings of stock, reflecting
a surging stock market this year
and a strong appetite by investors
for new issues.

Analysts say the main catalyst
fueling this drive is lower interest
rates, which make stocks more at-
tractive than many other invest-
ments. In addition, the public’s
hunger for small stocks is strong
because investors believe these is-
sues offer better bargains and

more room for growth than do the
stocks of big corporations.

The companies that have gone
public recently include R-Tek Corp.,
owner of the Quality and Dino rec-
ord labels; Gaylord Entertainment
Co., operator of the Grand Ole
Opry, The Nashville Network, and
Country Music Television; and BET
Holdings Inc., owner of the Black
Entertainment Television Network,
which broadcasts music video pro-
grams featuring R&B, gospel, rap,
and black adult contemporary pop
acts.

According to a survey by Securi-
ties Data Co., there were eight [IPOs

in the entertainment industry this
year through the end of October.
For all of last year, there were sev-
en entertainment-business IPOs. A
more striking statistic is that the
combined proceeds raked in by the
companies that went public in the
current quarter alone—which be-
gan Oct. 1—is more than $300 mil-
lion, compared with just $187 million
in proceeds from all of the enter-
tainment [POs in the seven previous
quarters.

In the overall stock market, 1991
has been a far hotter year for [POs
than was 1990. Through Oct. 28, 264
companies went public, raising

$11.5 billion, compared with 172
firms that raised $4.5 billion in all of
last year.

“The market’s at an all-time high,”
says Keith Benjamin, senior enter-
tainment analyst with Ladenburg,
Thalmann & Co. “It feeds on itself.
Once you have a couple of successful
offerings at a premium, that paves
the way for other offerings.”

Two of the three music-related of-
ferings are so-called small-cap
stocks. Only Gaylord, whose market
capitalization (number of shares
times stock price) is close to $1 bil-
lion, is not considered small.

(Continued on page 62)
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BMG Distribh Estahlishes
New GD-Returns Policy

@ BY ED CHRISTMAN

NEW YORK—As expected, BMG
Distribution has implemented a poli-
cy that allows dealers to return
opened CDs, but with a penalty at-
tached. Initial account reaction to the
program appears to be somewhat
more favorable than that which
greeted Sony Music Distribution’s
current defectives policy.

The BMG policy, which is effective
Jan. 1 but applies to opened CDs ac-
cumulated during the fourth quarter,
allows accounts to return up to 1.5%
of purchases on a unit basis. If the re-
turn of opened CDs climbs above the
1.5% mark, a two-tier penalty kicks
in: a $1.50 surcharge for each
breached package above 1.5% but
less than 3%; and a $3 charge for
such returns above 3%. BMG will do
bookkeeping on the policy on a quar-
terly basis.

In an attempt to ensure that BMG
labels can continue to participate in
retail chains’ no-risk programs, the
return policy excludes titles that are
normally exempt from the company’s
incentive/disincentive formula.

Pete Jones, president of BMG Dis-

tribution, says the policy was shaped
after consulting with accounts. “We
tried to satisfy most of the accounts’
concerns,” he says. “Also, we wanted
to make sure that we continue to get
in-store play and that our policy
doesn’t spread or enlarge the used-
CD market.”

Among the other retailers that say
they are willing to give the BMG poli-
cy the benefit of the doubt are Belts-
ville, Md.-based Kemp Mill Music,
Sausalito, Calif.-based Record Shop,
and Miami-based Spec’s Music & Vid-
€o.

Says Ron Phillips, director of mar-
keting at 57-unit Spec’s, “I applaud
BMG for trying to come up with a
creative solution to the issue. Let’s

(Continued on page 76)
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Smeli The Glove...

Again. The legendary, albeit fictional rock band Spinal Tap

announces its exclusive worldwide recording contract with MCA Records during a
press conference at the Los Angeles Memorial Coliseum. Immediately following the
announcement, the band auditioned 51 prospective new drummers. (All of Tap's
previous drummers have died, two by spontaneous combustion.) The judges
announced a 51-way tie among the applicants. A winner will be announced in the
next few weeks, and will perform one song with Spinal Tap during its first Los
Angeles concert performance next year. Tap’s next album will be released on MCA
early in 1992. Shown, from left, are band member Nigel Tufnel; Al Teller, chairman
of MCA Music Entertainment Group; band member David St. Hubbins; Richard
Palmese, president of MCA Records; and band member Derek Smalls.

Rundgren’s Vision Keys Video Confab

@ BY CHRIS MORRIS

LOS ANGELES—Keynote speak-
er Todd Rundgren offered a vision
of video’s future, and a panel of
artists grappled with problems in

LONDON—IFPI, the international
label trade organization, will have a
new man at the helm of its global
anti-piracy and copyright-protection
activities, starting in March.

Ian Thomas, director general
since 1982 and an IFPI employee
for 24 years, is retiring and will be
replaced by Nic Garnett, currently
IFPI’s director of international op-
erations and legal affairs. Thomas
will retain a consultancy role with

lan Thomas Retires From Key IFPI Post

the organization for the next two
years.

Asked the reasons for his depar-
ture, Thomas says he feels 10 years
is the correct length of tenure for a
director general and he is happy to
make way for somebody of Gar-
nett’s abilities.

Garnett, who for six years was
IFPI regional director for Asia and
the Pacific, says a personal priority

(Continued on page 82)

RECORD COMPANIES. Ken Wilson is
promoted to senior national director
of black music promotion, East
Coast, at Columbia Records in New
York. He was co-national director of
black music promotion, West Coast.

Keith McCarthy is appointed di-
rector of press and public affairs
for Sony Music Entertainment in
New York. He was a free-lance cor-
porate writer.

MCA Records promotes Maria
Kleinman to national publicity di-
rector in Los Angeles and Tom
Cording to national publicity direc-
tor in New York. They were, respec-
tively, director of tour publicity,
West Coast, and director of tour
publicity, East Coast.

Virgin Records promotes Unice
Rice to national director of R&B
field staff in Texas and Dave Rosas
to national director of R&B promo-
tion in Los Angeles. They were, re-
spectively, regional representative
for Texas, Oklahoma, and New

EXECUTIVE TURNTABLE

P

WILSON McCARTHY

Mexico (a position he will continue
to hold), and co-national West Coast
manager.

K-tel International (USA) in Plym-
outh, Minn., appoints Tom Lenaghan
senior VP of sales and Bill Hallquist
manager of entertainment market-
ing. They previously worked at Lie-
berman Enterprises as, respectively,
VP of national accounts and market-
ing manager.

Faye Evans is promoted to direc-
tor of production, manufacturing,
and distribution at A&M Records in
Los Angeles. She was production co-
ordinator.

video’s present at the opening ses-
sion Nov. 7 of the 13th Annual Bill-
board Music Video Conference at
the Hotel Sofitel-Ma Maison here.
Musician/video artist Rund-
gren, who was among the pioneers
of music video production in the
mid-'"70s and then withdrew from
the form in the mid-'80s after he
became disenchanted with its di-
rection, excoriated the commercial
thrust of video production today,
discussed the role of new technolo-
gies in music video, and issued a
call to arms to video makers to ex-
plore the artistic potential of those
technologies for their own sake.
The artists’ panel, titled “Video
Saved The Radio Star”’ and moder-
ated by Billboard music video edi-
tor Melinda Newman, ran counter
to its title, as half a dozen musi-
cians recounted their confronta-
tions with the intractable forces of

i)Y
CORDING

KLEINMAN

I.R.S. Records in Los Angeles pro-
motes Laura Selwyn to senior direc-
tor of manufacturing and production
and Sig Sigworth to senior director
of international marketing. They
were, respectively, director of manu-
facturing and director of internation-
al marketing.

Peter Lau is promoted to manag-
ing director of Warner Music Singa-
pore. He was sales manager at the
company.

Nelson Rodriguez is named GM of
RMM Records and Video Corp. in
New York. He was director of promo-
tions for the Northeast at TH/Rod-

music television and their ongoing
conflicts with record labels over
the style and content of their vid-
€os.

Rundgren began his presenta-
tion by screening his recent video
for “Change Myself,” which was
created on desktop computers in
his home, utilizing NewTek’s “Vid-
eo Toaster’’ system. The Video
Toaster is a keyboard and accom-
panying software system that
when used with a computer allows
the second computer to perform
complicated tasks such as generat-
ing effects in 3-D.

“Traditienally this process is very
expensive, very time-consuming,
very prone to mishaps,” Rundgren
said. “Because of [the Video Toaster],
you may see more people get in-
volved in this type of production ...
Now it's possible to consider this as

(Continued on page 36)

Black Gountry
Act Francis Inked
On Basis Of Clip

@ BY DEBBIE HOLLEY

NASHVILLE—Capitol Nashville
is preparing to embark on what la-
bel officials say is one of the larg-
est marketing and promotion cam-
paigns the label has ever pulled to-
gether for a new artist. Cleve
Francis, the only black country
singer currently signed with a ma-
jor record label, will receive this
push partly because of the tremen-
dous response
garnered by a vi-
deoclip that he fi-
nanced himself
prior to signing
with Capitol.

Francis’ his-
tory reads al-
most like a chap-
ter in a story-
book. One of six
children who were raised, as he
puts it, ““dirt poor in Cajun coun-
try,” he dreamed about perform-
ing country music since early
childhood. At the insistence of his
mother, however, he completed
college. Later, he went on to medi-
cal school and became a well-estab-
lished cardiologist in a suburb of
Washington, D.C.

Since 1973, when he started his
medical practice, Francis has re-
corded three independent albums.
Now he is preparing to leave the
field of medicine to pursue his
country music career full-time.

What started the ball rolling?
Several years ago, Francis treated
and stabilized a heart-attack pa-
tient, Olaf Hall, in the emergency
room one evening. ‘“The man
warned me his ‘Big Brother,” who
they called ‘Big John,” would be
coming to visit—all of the almost

(Continued on page 31)

FRANCIS

RICE

ven Records.

Sony Music Greece in Athens pro-
motes Dimitris Yarmenitis to man-
aging director and George Polych-
roniou to senior director of creative
operations. They were, respectively,
international A&R/marketing man-
ager and marketing director.

Jon Cohen is promoted to regional
promotion and marketing manager
for New England and upstate New
York for SBK Records in Boston. He
was national manager of video pro-
motion.

Nancy Levin is promoted to na-
tional promotion manager for Re-

prise Records in Los Angeles. She
was national singles promotion man-
ager,

Steve Schenfeld is promoted to
manager of A&R administration at
Blue Note Records in New York. He
was coordinator of marketing and
A&R.

Michelle Taverna is appointed
publicity coordinator for Mercury
Records in New York. She is a recent
graduate of St. John’s Univ.

PUBLISHING. John Marsillo is promot-
ed to assistant VP of telecommunica-
tions at BMI in New York. He was di-
rector of operations/telecommunica-
tions.

RELATED FIELDS. Symetrix Inc. in Seat-
tle names Cal Vandegrift director of
export sales. He has spent 35 years in
the broadcasting business and most
recently was a salesman with Broad-
cast Supply West.
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Rush Rolls With More Organic Sound
Latest Set A ‘Reaction Against Technology’

B BY JIM BESSMAN

NEW YORK—“Roll The Bones,” the
second Atlantic Records release for
Rush, debuted at No. 3 on The Bill-
board 200 Top Albums chart in Sep-
tember and has already hit gold certi-
fication, sending the veteran band on
the road with a renewed sense of cre-
ativity and purpose.

The venerable Canadian techno-
power trio, whose self-titled debut
bowed in 1974, came to Atlantic from
Mercury Records with the 1989 al-
bum ‘“‘Presto.” That album, according
to front man Geddy Lee, paved the
way for the “organic,” less synthe-
sized production method used again
on this latest release.

“It’s a continuation of what we
started with ‘Presto,”” says Lee,
singer, bassist, and synthesizer play-
er for the band who with guitarist/
backing vocalist Alex Lifeson puts
music to the lyrics of drummer Neil
Peart.

“It was kind of a reaction against
technology, which we felt we were
drowning in. We were seeing moun-
tains of synthesizers, computers, and
TV screens, and didn’t really want to
touch any of it. So Alex and I got an
eight-track and mike, guitar and
bass, and decided to see how far we
could get before getting desperate
for the other stuff, and it really
sparked a change for us.”

The change has already sparked
success on radio, with the song
“Dreamline” hitting No. 1 on the Al-
bum Rock Tracks chart. MTV has

had the song in active rotation.

Of course, Rush has not complete-
ly cut out technology but uses it now
as an arranging tool rather than pri-

‘Change is
a good thing’

mary writing device. Lee says that
the fresh approach to composition
was further reflected in the band’s
optimistic outlook, having “sorted
out the nagging debate” over how
Rush could continue—and for how
long.

“You have to allow yourself time to
be a human being and cut ties once in
a while,” he says. “You can’t be
afraid to say what’s on your mind, or
remind yourself what a competi-
tive—and very unhealthy—environ-
ment the music business is.”

After so many years of writing, re-
cording, and performing together,
Rush reached a point where the mem-
bers lost confidence in both them-
selves and the group. Lee says that
at, the time of the 1987 album “Hold
Your Fire,” each had “different mind-
sets,” much to the detriment of band
solidarity.

“We went through a period of re-
structuring our personal lives and
priorities and now, a few years later,
we're three adults in a rock band as
opposed to three postpubescents.
That's certainly affected the spirit of
the new record, and the lyrics to a
certain degree.”

Fagen Joins ‘Soul’ Brothers,
Sisters For New Gompilation

@ BY GENE SANTORO

NEW YORK—“The idea was not to
copy the originals but to reinterpret
them,” says Donald Fagen of “The
New York Rock And Soul Review:
Live At The Beacon,” a new Giant
Records album of classic soul-era
tunes recorded by Fagen, Michael
McDonald, Boz Scaggs, Phoebe
Snow, Charles Brown, Eddie and Da-
vid Brigati of the Rascals, and others.

“We weren’t looking for authentic-
ity,” continues Fagen. “The point of it
is that these are living compositions
that can be interpreted in different

ways, like a rock equivalent of jazz
standards, not nostalgia.”

Fagen has been experimenting
around that idea for a couple of
years. “Last year, Libby Titus and I
produced three or four dates at the
Lone Star” Roadhouse in New York,
he explains, “and two or three things
at Elaine’s restaurant. Then we did a
Beacon show with Patti Austin. It
was like an old-time revue, where
some of the lesser-known singers
who were doing backups could come
out and sing. Everybody got a shot.”

The revue’s expansive personnel

(Continued on page 24)
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Neville Brothers

Also helping is the new label affili-
ation, as Lee feels Rush’s momentum
suffered over the years at Mercury/
PolyGram because of numerous
changes in regime. Otherwise, he
notes, “Change is a good thing,” and
he offers as proof the band’s new
road manager, new lighting designer,
and relatively new co-producer (with
Rush) Rupert Hine.

“We've committed ourselves to not
changing members, so we change
something else every now and then,”
says Lee, who credits Hine—who
also worked on “Presto”—for help-
ing realize a slightly looser sound on
“Roll The Bones.”

Recognizing Rush’s “curious his-
tory” and “definitely crooked road to
success,” Lee is grateful for the
band’s dedicated fan base and the

Shore Friends. A video shoot at the Stone Pony in Asbury Park, N.J., reunited
Jersey Shore rockers Bruce Springsteen, left, Southside Johnny Lyon, center, and
Miami Steve Van Zandt for the taping of a videoclip for “It's Been A Long Time,”
the first single from “Better Days,” the new album from Southside Johnny & the
Asbury Jukes on Impact Records. The album debuted last week on The Billboard
200 and footage of the performance aired Nov. 1 on “ABC In Concert '91.”

(Continued on page 17)

THE FIRST GRAMMY bash (and certainly not the last)
to celebrate the return of the awards show to New York
next Feb. 25 packed the Hard Rock Cafe recently, where
artists and industry execs joined NARAS officials for
word of the latest Grammy Week plans.

Judy Collins, Lenny Kravitz, Donna Summer, Cy
Coleman, and the members of Firehouse wound
through the crowd, past the chiefs of the New York-
based labels—Clive Davis of Arista, SBK’s Charles
Koppelman, Elektra’s Bob Krasnow, EMI's Sal Licata,
and Sony Music’s Tommy Mot-

Grammv Game Plan; ‘Pandora’s Box’ Tops;
Marty Brown’s Loft-y N.Y. Performance

tracks are studio jams, live radio and concert recordings,
and alternate takes. Along with an essay by Rolling
Stone’s David Wild and liner-note recollections from the
band members are tributes from the late Bill Graham,
Jimmy Page, Vernon Reid, Slash of Guns N’ Roses,
Ted Nugent, Joni Mitchell, Jon Bon Jovi, Vince Neil,
Little Richard, and others.

DOWN HOME, UP HIGH: “I’'m kinda scared ’cause 1
know there’s a lot of important people out there,” con-

tola. And “we’ve got about a hun-
dred [publicists] here tonight,” re-
marked NARAS president Mi-
chael Greene.

The best news of the night, an-
nounced by New York City Gram-
my Host Committee chairman
Jonathan M. Tisch, is the plan for

fessed MCA’s Marty Brown in his
t#he

Kentucky twang, before playing

an intimate, unamplified, acoustic
showcase at Michael’s Loft in New
York. He ought not have worried
himself. Brown's set had the big-
city big shots cheering him on. The
setting, overlooking the Manhat-
tan skyline, was a bit of a change

a Grammy Week concert by Nata-
lie Cole at the Apollo Theater Feb.
21, to benefit the financially trou-
bled musical landmark. NARAS had been criticized for
not including the legendary venue in Grammy Week cel-
ebrations in previous years,

Greene revealed that Bonnie Raitt will be the honor-
ee at this year’s MusiCares dinner, which last year
raised $500,000 for the music industry’s charitable aid
foundation. He also announced that NARAS is expand-
ing its Grammy In The Schools program throughout
New York, featuring classroom visits by the likes of
Queen Latifah, Jellybean Benitez, Garland Jeffreys,
and Michael Kamen, and into other cities nationwide,
through the sponsorship of Columbia House and Mc-
Donald’s.

As members of the New York music biz establish-
ment prepared for their first back-to-back annual Gram-
my presentations in the Big Apple, L.A. resident Greene
conceded one sour point: “I'm not a real popular guy in
Los Angeles the last couple of years.”

BACK IN THE SADDLE: “We weren’t too ambitious
when we started out. We just wanted to be the biggest
thing that ever walked the planet, the greatest rock
band that ever was. We just wanted it all,” says Steven
Tyler of Aerosmith in the liner notes of “Pandora’s
Box,” the new Columbia Records boxed set, boasting 52
tracks on three CDs from the Boston band’s platinum-
plated, six-album career with Columbia, prior to its reju-
venation on Geffen Records. Among 24 unreleased

by Thom Duffy

from Brown’s recent Wal-Mart
tour in support of his debut, “High
And Dry.” Singing along on the
performance of “Don’t Worry Baby,” as they do on
Brown’s album, were MCA Nashville press ace Susan
Levy and Musician magazine’s Peter Cronin.

SIGNINGS: Soul Asylum to Columbia Records . . . Die
Warzau to Fiction/Atlantic Records and Candyland to
Fiction/Atco/EastWest in a joint-label deal between Fic-
tion and the Atlantic Group ... David Byrne, A.R.
Kane, and Julian Lennon each to Shore Fire Media for |
publicity. Kane is the first rock act signed to Byrne’s
world-music Luaka Bop label . . . Lori Carney Angelo to
the position of booking agent at QBQ Entertainment, a
promotion for Angelo, who has been at the agency since
'86.

0N THE BEAT: As tribute concerts were staged at the
Ritz celebrating the 50th birthday of Frank Zappa, off-
spring Dweezil and Moon Zappa broke the news that
their father is battling prostate cancer . . . The honor has
previously gone to the likes of New Kids On The Block
and Clint Black. This year, RCA act PC Quest has been
invited to ride in the nationally televised Macy’s Thanks-
giving Day Parade. The act will perform its new single,
“Can’t You See” ... Norman “Butch” Stone, onetime
manager of Black Oak Arkansas, saw his career de-
railed after a drug arrest and conviction in 1989. Earlier
this year, an Arkansas judge overturned the conviction

(Continued on page 16)
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TRY ME: Stanley Mills, the sea-
soned independent music publish-
er who has operated New York-
based September Music (ASCAP)
and Galahad Music (BMI) since
1968, has an offer he hopes writ-
ers who have recaptured their
copyrights can’t refuse.

“The multinational publishers
do the best they can with their
vast number of standards, but
there’s only just so much they
can do in view of the necessity to
concentrate on their major con-
temporary relationships. They
are also now

Stanley Mills Offers Writers
More Life For Old Hits

man for the Fur Vault, was paid
$10,000 for use of the song, with
an option to continue. The group
had some hits afterward, but
never another No. 1 showing. It
disbanded in 1963.

BY GEORGE: Walter Rimler is
the author of an unusual ap-
proach to the songs of George
Gershwin in “A Gershwin Com-
panion—A Critical Inventory &
Discovery, 1916-1984" ($55, Pop-
ular Culture Inc. Ann Arbor,
Mich., 498 pages). What sets this
Gershwin

staffed with
younger peo-
ple who are
not familiar

WIII‘IIS&MIISII:

tome apart
from others
is that his
songs—some
300 published
and 300 un-

with older __r
copyrights.” I!FIEETF
And, adds

Mills, who is
the son of
Jack Mills, the founder of the
legendary Mills Music, the situa-
tion is even more difficult for
writers whose standards are not
quite household words (or tunes).

His answer to writers of songs
that have had a track record, es-
pecially those who have chosen
to publish their own songs dur-
ing a 19-year extension of their
copyrights, is to exploit their ma-
terial without the requirement
that the writers surrender a por-
tion of their publishing rights.

Mills works it this way: He
takes 50% of publishing revenues
on all new recordings or music
print deals he makes; this ex-
cludes performance income un-
less a singles release develops
from a cover he has gotten. In
similar arrangements, Mills will
also arrange subpublishing deals
on the writer’s behalf.

Mills, who has made more than
20 deals of this sort, most recent-
ly for the country evergreen
“Four Walls,”” remembers the
first one. “Charlie Grean let me
exploit his ‘The Thing,” a big hit
for Phil Harris in 1950. I got
three compilation tracks and two
choral print versions from Hal
Leonard and Shawnee. He had
never gotten a choral version be-
fore.”

¢

SH-BOOM’ MINI BOOM: “Sh-
Boom,” considered to be rock’n’
roll’s first national hit back in
1954, when the Crew-Cuts’ re-
cording on Mercury held down
the first spot for nine weeks, has
been licensed for the first time as
a commercial. A remake leads off
a new ad campaign developed for
the Fur Vault, said to be the
largest retailer of fur and leather
garments and accessories in the
New York tri-state metropolitan
area. Also, the song is performed
in the opening and closing credits
of a new film, “The Super,” star-
ring Joe Pesci. The song is pub-
lished by Warner/Chappell Mu-
sic, which, according to a spokes-

by Irv Lichtman

published
works (with-
out musical
notation)—take the spotlight.
Rimler, beyond giving the basic
identities and origins of the
songs, also presents some back-
ground, under the heading of
““Lore,”” then analyzes his sub-
jects in technical terms and pro-
vides lists of recorded versions
where applicable. Though the
concept works well, it would
have been nice—but admittedly
unwieldy—to have included the
full lyrics instead of Rimler’s sto-
ry-line summaries, which cannot,
of course, give a sense of the wit
of Ira Gershwin or others. Sum-
marizing a lyric’s story is like
making an outline of an outline.
Rimler, an author who has done
both fiction and nonfiction, is
said to have completed the book
with the cooperation of the
Gershwin family and music pub-
lisher. Although George Gersh-
win died in 1937, the book’s title
reference to the year 1984 refers
to the first publication that year,
in a Warner Bros. Publications
folio, of several songs.

DEALS: NEM Entertainment
president Ira Jaffe has signed
Hard Corps to a publishing deal.
The Nashville-based group with
a ‘“rock’n’rap” sound recently de-
buted on the Interscope label
with an album called “Def Be-
fore Dishonor.”

IT’S the American Movie Chan-
nel Words & Music referred to in
anitem in the Nov. 9 issue on spe-
cial Veteran’s Day programming
Nov. 11.

PRINT ON PRINT: The follow-
ing are the best-selling folios
from Warner Bros. Publica-
tions:

1. Harry Connick Jr. Songbook
2. Whitney Houston, I’'m Your
Baby Tonight

3. Robin Hood: Prince Of Thieves
Soundtrack Selections

4. Paula Abdul, Spellbound

5. Led Zeppelin, Remasters

ew York Music Awards

EWSMAKERS

PRO-SET NEW YORK MUSIC AXARDS. The Sinth Annual New
York Vhrsic Awards (Nn v ) was, onee againg a real honre town
celebration of the musie and nusicians of the city. BML. co-sponsor
of the Awards sine weption, presented a New Songwriter
Award to Peter Zizz riter of the hit single "W hispers” Tor Carita.
Pictured following the on-stage pres ion are (L - r.) Paul Valenti
and Joe Marre ll‘l of Peavey | lectfonics Corp. (who presented Zizzo
with a Digital Phase Madalation zer-DIPM2): BMI's Charlie
Feldman: Award presenter Donna Summer: Peter Zizzo: BMI's
Mark Fried: producerfsongwriter Keith Diamond. who
co-presented the awart - and BMI's Rick Sanjek

CONGRATS. Frances *a Beghe (SBK Records)) stoppead by to
cpngratulate Marshall Crenshaw (Paradox/MGA) alier he wan
the Best Rock Album - Sole Avtist award fov his Life < Too Short
tlhim  Crenshaw ix a regular at the New York Music Awards
having won & similar gward at the very first NY Awards show,
Marshull and Francesca are jamed here by BMI's Mark Fried
(left) and Ri-k Sanjek (right)

A PILE OF TEENAGERS. Young Black Teenagers (Sonl/MCA Records)

decided to take the Awards show's China Clab press room.
Pictured here a wager Pep: BMI songwriter Essra Mohawk
("Change of Heart'/"Sy Intense”);

BMI's Cat Jackson, and Teenagers DJ Skribble and Tommy Never.

HANGIN' OU'L. The China Club
pr"sﬁ room (ll'("w a "“nllN'l' "f ’\("N
York music people who just
wanted to be with their pals.
Tierc's BMI's Erie Coles greeting
songwriter Denise Lopez.

Teenagers Kamron and First Born;

RAP ROUND-UP. Public Enemy (Del Jaum/Cohirmbia)
wilked away with the New York Masic Award for Best
Rap Group at the Beacon Theater ceremony. Shown
here following the prcsoululiml are (L - r): BME's Car
Jackson: Publie Loemy's Flavor Flav and Chuek D.:
Russ brwin (SBR Ree oul~) BMI's Mark Fried: lrwin's
manager Greg Zinn of KRT Management. and BMI's
Erie (:0'1'5.

STILL WINNING.
Gold (right). songy
of "From \ Distanece".
picked up the 1991
Grammy Award Song of
the Year. She's obvionsly
made some in-roads as an
artist as wel
recognized as The New
York Musie Awards
Rising Star Award
winner. She's shown here
with BME's Mark Fried
and Alison Smith.

ince she was

THE RAW AND THE HAPPY. The membeas of Raw
Yonth (Giant Records) were all smiles after picking ug
a New York Musie Award for Best Video ("Tame
Yourself"). BMU's Eric Coles (raar) e Jlebrates with
Flair, Angela Gallainbardo. Brad Malthy., Myoshin
Setley and Erie Michaels

A LOVELY BUNCH OF ...
won the Best Yocal Group Award. That's Kid Creole
(right) showing off the award with Coconut Adriana Kaegi

Kid Creole and the Coconuts

and BMI's Rick Sanjek joining the celebration.

3™l

(Al photes: BMUGary Gerdhofl} p
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ARTIST DEVELOPMENTS

FOLLOW FOR NOW'S LEAD

Described as everything from Sly
Stone meets Black Sabbath to Jimi
Hendrix meets Metallica, Atlanta’s
Follow For Now has arrived on the
music scene with an explosive
funk’n’roll blend of energy and so-
cial consciousness.

“Signing them was really an easy
call for me,” says Chrysalis A&R di-
rector Duff Marlowe. “It hit me in

the face within half a second!”
Follow For Now—which takes its
name from a Public Enemy lyric—is
vocalist/guitarist David Ryan-Har-
ris, drummer Enrique, guitarist/vo-
calist Chris Tinsley, keyboardist/vo-
calist Billy Fields, and bassist Jamie
Turner. The band has been building
a following and a critical buzz for
more than two years, both from its
own headlining club dates, including

regional talent showcases such as
South By Southwest in Austin, Tex-
as (Billboard, March 31, 1990), as
well as opening concerts for every-
one from Billy Idol and Faith No
More to Red Hot Chili Peppers,
Fishbone, and Living Colour.

Marlowe says he signed the band
“based on two factors. First, quality
of songs—great material, topical,
well-developed lyrics. Second, amaz-
ing arrangements, structures, and
emotional impact that come together
incredibly well for a band that
young.”

Working with producers Matt and
Paul Sherrod, the band’s bottom line
was “to make a record that would
create a feeling like the one I get
when [ hear the music my parents
listened to in the "70s,” says Ryan-
Harris. “Guitars that sound like gui-
tars, with real people playing them.”

Marlowe is not surprised by the
strong critical reception that has
greeted the group. “Follow For Now
is bringing back realism, emotion,
and musicians playing their instru-
ments. The press they’re getting is
really well deserved because they

Billlboard

YEARINeMUSIC

Get ready for Billboard's 1991 Year In Music - the most eagerty awaited issue of the

year! Special features include the Year End Charts and expanded editorial reviewing
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are a breath of fresh air. The way
they write and perform songs—
there is a certain beauty there that
defines what rock’n’roll is, and has
been lacking for a long time.”
Ryan-Harris believes Follow For
Now has the necessary ingredients
to be all things to all people. “I don’t
think anybody who comes to see us
and gives us a chance can’t find
something they like,” he says of the
band’s music. “It’s not targeted. It's
for any- and everybody. Whether
someone likes Metallica or rap, I
want them to grab an element of
what they’re into, find it in us, and
dig the whole record. I don’t think
that’s too far-fetched a request.”
ELIANNE HALBERSBERG

THE BEAT

(Continued from page 14)

after a key witness admitted he lied
in testifying against Stone, who’s
looking to spread word of his
cleared name in the music biz . ..
Jellyfish, planning to record a new
album for release on Charisma
next year, is auditioning for a new
guitarist. Interested players should
contact Industrial Management in
San Francisco ... Delaney Bram-
lett, who retreated from the music
business after his partnership end-
ed with ex-wife Bonnie Bramlett,
has been writing, recording, and
showcasing new material. He is
represented by Blue Heart Man-
agement in North Hollywood ...
KRS-One teams up with the Na-
tional Football League and Starter
Sportswear as spokesman for an
anti-violence campaign dubbed
“Chill” ... Larry Crane, former
guitarist with John Mellencamp,
has recorded an indie solo album
“Eye For An Eye,” and is planning
showcase dates.

ON THE ROAD: “Happy’’ are
Keith Richards’ fans with word of
the upcoming Virgin Records re-
lease ‘“Keith Richards & The X-
Pensive Winos Live At The Holly-
wood Palladium: December 15,
1988,” now set for release Dec. 10.
The live disc of that night’s show
on Richards’ solo tour and accom-
panying longform video are being
packaged as a limited-edition, indi-
vidually numbered, boxed set.
Keef, meanwhile, is expected to re-
cord a new solo album for Virgin
next year ... Elektra/American
Explorer artist Jimmie Dale Gil-
more is opening dates for Bob Dy-
lan through Nov. 13, and support-
ing John Prine for the latter half
of the month ... Tour openings:
Ozzy Osbourne, Nov. 12, Palmer
Auditorium, Austin, Texas . . . Dra-
marama, Nov. 12, the Paradise,
Boston, with new recruit, former
Blondie drummer Clem Burke,
aboard ... Pearls At Swine from
Germany, Nov. 12, Venus de Milo,
Boston ... Tin Machine, Nov. 14,
the Tower Theater, Philadelphia
... EMF, Nov. 15, the Aragon The-
ater, Chicago ... Grateful Dead
drummer Mickey Hart, backing his
Rykodisc album ‘“Planet Drum,”
Nov. 16, Zellerbach Auditorium,
San Francisco ... Siouxsie & the
Banshees, Wednesday (20), the Op-
era House, Austin.
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ARTISTS

IN CONGERT

ROD STEWART
Miami Arena, Miami

F LYING SOCCER BALLS and fa-
miliar classics were the order of the
evening as soulful soccer aficionado
Rod Stewart kicked and crooned his
way through a rapidly paced, two-
hour concert here that left his 14,000

singing, enamored fans gasping for
more.

Sandwiched between Stewart’s ani-
mated, kicking exhibitions was a
highly polished, technically flawless
outing propelled mightily by the
sheer gravity of Stewart’s still-evoca-
tive wails and beguiling showman-
ship. Though the raucous, tightly
scripted affair was performed at
times a bit too mechanically, the
hard-working Scotsman still was able
to extract earnest excitement from
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530 5th Avenue New York, NY 10036

[l WILLIAMS

the concert’s inherent predictability.

Stewart’s current Vagabond Tour
is named after his latest effort, “Vag-
abond Heart,” yet, curiously, he sang
only two tracks from that album,
“Rhythm Of My Heart” and ‘“The
Motown Song,” during this Oct. 13
show, the first of a two-night stand
here.

The balance of the foot-stomping
performance, which also featured a
strong effort by Stewart’s 10-piece
band, contaimed emotive renditions of
most of his biggest hits, including
“Tonight’s The Night,” “Hot Legs,”
and “Maggie May.”

The hearty Stewart sang strongly
throughout the concert, except for a
feeble-voiced treatment of “You
Wear It Well,” one of many tunes
that Stewart had difficulty handling
during his second show the following
night.

Indeed, Stewart’s lackluster Oct.
14 concert raised questions about his
ability to perform shows on consecu-
tive nights. A disheartened Stewart
admitted as much at that concert’s
conclusion when he apologized to a
slightly smaller, but appreciative, au-
dience for a show-weary voice that
was not quite up to snuff.

JOHN LANNERT

JOHN LEE HOOKER
BUDDY GUY
TINSLEY ELLIS
JOHN CAMPBELL
Beacon Theatre, New York

THE CLOSING NIGHT of the Ben-
son & Hedges Blues festival’s New
York run Oct. 20 was fired to a rare
peak by an incandescent Buddy Guy.
Onstage at the Beacon Theatre, Guy
played the packed, increasingly en-
thusiastic house like he owned it—
which, after a bit of his fiery set, he

(Continued on next page)

RUSH’S ORGANIC SOUND

(Continued from page 14)

good will generated by its quality
concert showmanship. “I'm not really
sure who's out there, but there’s
great variety, and we've managed to
remain headliners for over 10 years,”
he says.

Rush embarked on a North Ameri-
can tour Oct. 25 that is due to contin-
ue through mid-March. Meanwhile,
the title track from “Roll The Bones”
has followed lead track “Dreamline”
as the second cut serviced to album
radio.
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and their ability to communicate.

The following are just some of the courses we offer
this winter:

¢ The Anatomy of a Record Company,
Wayne Edwards, Executive Vice President,
Norman Winter/Associates, Public Relations

¢ Inside A&R: The Heartbeat of the Record
Company, Ritch Esra, artist consultant, author

e A&#tR Administration: The Nerve Center of the
Recording Process, Michael Lanahan, A&R
Administrator, Morgan Creek Records

* The Business of Operating a Recording Studio:
Realities and Opportunities in the '90s,
Guy Costa, CEQO, Quadim Corporation; past
president, SPARS

®* Rhythm and Blues: The Impact of Black Music
Today, Len Chandler, co-founder and Director, LASS

® Negotiating Techniques for the Music Business,
Jill Berliner, music lawyer, Mitchell, Silberberg,
and Knupp

¢ Legal and Practical Aspects of the Recording and
Publishing Industries, Richard Schulenberg, JD,
music industry attorney

® Publishing Hit Songs: An Introduction to
Creative Music Publishing, A/an Melina, music
publisher, personal manager

® Critical Listening: Perception and the Audio
Environment, Ron Streicher, owner, Pacific Audio
Visual Enterprises

® On the Cutting Edge of the Contemporary
Music Scene: The Musician in Los Angeles,
Kenny Kerner, Senior Editor, Music Connection

For more information about these and other courses in
recording engineering, electronic music, film scoring,
and music history and theory call (310) 825-9064 and
ask for your free copy of the Professions in the
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In the December issue of MUSICIAN

Neil Young plans another Harvest Megadeth
finds a new guitanist Robbie Robertson explains
how he got that way Charles Koppelman
surveys his empire Massive Attack take us to a
rave The Modern Jazz Quartet talk about each
other Blue Aeroplanes try to be unconventional
Southside, Steven and Springsteen play a bar
gig Ronald Shannon Jackson and Ginger Baker
explain African rhythms Soundalike lawsuits
heat up Miles talks to Musician and Dizzy

Gillespie, Chick Corea, Carlos Santana, Max

L \(hlunL Neil Young - Robbie Rohertson

Roach, Herbie Hancock,

Fhe Greatest of

Them Al
MILES
DAVIS

1926-1991

Wayne Shorter and Tony
Williams talk about Miles

Nothing but the music, Nothing but the truth

On Sale Now

Artists & Music

ARTISTS IN CONCERT

(Continued from preceding page)

did. Wearing overalls and a look that
veered from demonic concentration
to grinning transcendence, he casual-
ly stalked the stage with the kind of
seemingly careless control only long
years of virtuosity can confer.

“I want to play other people’s mu-
sic, some of the reasons I'm doing
what I do,” Guy drawled several
times when the audience shouted for
tunes from his fine Silvertone Rec-
ords album, “Damn Right I've Got
The Blues.” And so he kicked into
Robert Johnson’s “Sweet Home Chi-
cago,” with the riff that made a ca-
reer for Elmore James—whose fren-
zied attack was a major influence on
Guy. He demonstrated his mastery
on Willie Dixon’s “Hoochie Coochie
Man,” a Muddy signature cut;
“Sweet Little Angel,” a hit for Lowell
Fuilson and B.B. King; and Jimi Hen-
drix’s “Voodoo Child.” By the time he
encored with Wilson Pickett’s “Mus-
tang Sally,” the crowd had risen to
his level of possessed intensity.

Unfortunately, his bill mates
didn’t, or couldn’t. Tinsley Ellis, who
was first up, got to the still-sparse
audience with his vapid guitar pyro-

technics; he left no cliché unturned as
he sutured licks into a model of how
not to play blues with feeling. By con-
trast, John Campbell overcame some
shaky interplay between his singing
and playing to offer a more focused
and rewarding Chicago-style ensem-
ble blues with lyrical twists—witness
“Tiny Coffin” on his “One Believer”
album from Elektra. By the end of
his set, after mixing up what he de-
scribed as “Leadbelly’s piano style,
Texas banjo style, and Mississippi
Delta bottleneck” into a slash-and-
burn round-robin, Campbell had
earned his applause.

Sad to say, headliner John Lee
Hooker sent the audience back to its
seats or dribbling out the door when
he followed Guy with the Coast-To-
Coast Blues Band, a lackluster group
that managed to transmute the terri-
fying energy of classics like “Crawl-
ing Kingsnake” into formulaic boo-
gie. Though Hooker’s wrenching,
resonant voice remains intact, it, like
his spiky guitar and pungently errat-
ic metrical sense, was diminished by
the band’s Vegas-ized blues.

GENE SANTORO

AMUSEMENT BUSINESS®
GROSSES
ross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GRATEFUL DEAD Oakland- Oct. 27-28, $1,349,460 59,976 Bill Graham
Alameda County 30-31 $22.50 sellout Presents
Coliseum
Oakland, Calif.
FRANK SiNATRA Spectrum Nov. 9 $579,302 11,516 Frank J. Russo
STEVE LAWRENCE & Philadelphia $100/$50/$25 15,000
EYDIE GORME
CORBETT MONICA
HARRY CONNICK JR. & HIS Wang Center for Nov. 8-11 $405,355 14,884 Great Northeast
ORCHESTRA the Performing $32.50/$22.50 sellout Prods.
Arts
Boston
VAN HALEN Capital Centre Oct. 17 $360,518 16,023 Cellar Door Prods.
ALICE IN CHAINS Landover, Md. $22.50 sellout
ROD STEWART ‘ Thompson- Nov. 1 $349,930 16,443 c&cC
Bowling $30/$22.50/$20 sellout Entertainment
Assembly
Center & Arena
Univ. of
Tennessee,
Knoxville
Knoxville, Tenn.
AC/DC Sydney Nov. 8 $319,703 10,779 Garry Van Egmond
Entertainment ($407,525 sellout Enterprises
Centre Australian)
Sydney $41.50
METALLICA Target Center Nov. § $313,404 15,288 Jam Prods.
Minneapolis $20.50 sellout Company 7
ROD STEWART Providence Civic Nov. 10 $302,456 13,123 Frank J. Russo
Center $40/$23.50 sehout
Providence, R.I.
JERRY GARCIA BARD Hampton Nov. 9 $275,080 13,754 Cellar Door Prods.
Coliseum $20 sefiout Bill Graham
Hampton, Va. Presents
PAULA ABDUL Civic Arena Nov. 7 $264,923 11,774 DiCesare-Engler
AFTERSHOCK Pittsburgh $22.50 seifout Prods.
Copyrighted and compiled by Amusement Business, a publication of BPi Communications, Inc.
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.
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R&B

Leaked Track Spreads ‘Word’
On Jermaine’s New Album

B BY JANINE MCADAMS

NEW YORK—With a new album
out of hot production house La-
Face Records, Jermaine Jackson is
optimistic about garnering signifi-
cant chart share. Executive-pro-
duced by Antonio “L.A.” Reid and
Kenneth “Babyface’’ Edmonds,
the album “You Said” features 11
tracks produced by members of
the LaFace family, with five
tunes—including the first single—
co-written by Jackson.

“This album I feel is one of the
most innovative records I've had in
a long time,” says Jackson. “It’s
also one of the most dance-orient-
ed records and one of the most ad-
vanced productionwise. I'm very

If this had been
a stunt, [ would
have done it right’

pleased with it.”

The leadoff single, “You Said,
You Said,” was off to a good start
with airplay at both pop and R&B
radio outlets. But then the unex-
pected occurred.

During the weekend of Nov. 2,
an unauthorized version of the al-
bum cut ‘“Word To The Badd!!”’
leaked to radio at the same time
that “Black Or White,” the first
single from brother Michael Jack-
son’s new album, “Dangerous,”
arrived on the airwaves two days
ahead of Epic’s schedule.

Lyrics to Jermaine’s ‘“Word To
The Badd!!”’ criticize Michael for
losing his identity—altering his
appearance and failing to keep up
family ties. With stations airing
the singles back to back, the media
reveled in reporting that the rival-
ry between members of the world-
famous Jackson family was at an
all-time high and that the leak of
“Word To The Badd!!” was engi-
neered by Jermaine for publicity.

“Word To The Badd!!” was in-
cluded on the album as a tune
about a selfish lover. But the
leaked version includes the lyrics:
“Reconstructed, been abducted,
don’t know who you are/Think
they love you, they don’t know
you, lonely superstar . . . Once you
were made you changed your
shade, was your color wrong?/
Could not turn back, it’'s a known
fact, you were too far gone ...
Pick up the phone, don’t be alone,
step off the throne, come back
home.”

Exactly how the Jermaine Jack-
son single made its way to radio re-
mains unclear. Arista GM Roy
Lott says, ‘“The leak and the play-
ing of this record is inconsistent
with our game plan for Jermaine’s
record. It’s obviously a totally un-
related aspect, and we have to
evaluate this carefully.”

“I didn’t write it for public opin-
ion, I wrote it as a message to my
brother for our relationship to get
back together,” says Jackson, who

was said to have been out of touch
with Michael for more than a year
before the leak. I think the song
is really going to help [our rela-
tionship]. During the time I wrote
it I was really frustrated, and be-
ing an artist and a creative person
I put it into a song.

“If this had been a stunt I would
have done it right,” he continues.
“I would have named the album
‘Word To The Badd!!,’ I would have
been promoting this song long
ago.”

Gerry Griffith, VP of black mu-
sic for Arista, says label execu-
tives had heard the tune in its orig-
inal form before the album was de-
livered, but that it was Jermaine’s
decision—in light of the recent me-
dia attention garnered by sister
LaToya Jackson’s book—to re-
write the lyrics and rerecord the
tune. “Jermaine changed the lyrics
because he felt that the song
would be misinterpreted, that it
would seem like sour grapes. But
he was writing out of his love and
concern for his brother.”

As to how his family, especially
Michael, has reacted, Jackson
says: “My family is pretty much
leaving it up to me. But Michael
was hurt by it. He reacted natural-
ly.” Jermaine adds that the two
brothers have spoken and that
“we’re fine.”

Once the record was being
played, Arista executives held a

"series of strategy meetings. Ac-

cording to Rick Bisceglia, Arista
VP of promotion, demand for the
bootleg tune was overwhelming;
both LaFace and Jermaine ap-
proved of making taped copies of
the record available to top 40 and
urban radio once demand swelled.
But Arista worried that this atten-
tion could be at the expense of Jer-
maine’s first single, ‘“You Said,
You Said,” which was bulleted at
No. 27 on last week’s Hot R&B Sin-
gles chart. MTV added the video
Nov. 6

Doug Daniel, VP of black music
promotion, says, “I hand-delivered
the record to [urban] WBLS and
WRKS [New York]; the initial re-
action was just: Give it to us. No-
body seemed to be upset [that the
record had broken on top 40 first].
But I'm currently working a ‘You
Said, You Said’ record that seems
to be coming on well, and I want to
concentrate on what we have and
not totally watch it dissipate [be-
cause of this leak] ... I hope the
controversy doesn’t overshadow
the record.”

According to Kirk Bonin, nation-
al director of urban marketing,
and Rick Bleiweiss, senior VP of
sales and distribution, Arista is
weighing several options involving
the commercial release of the tune,
including stripping the tune onto
the album or packaging it as a bo-
nus for consumers buying the al-
bum. No decision had been made
by press time.

Assistance in preparing this sto-
ry was provided by Phyllis Stark.

® 1991, Billboard/BP! Commmunicstions, Inc.

FOR WEEK ENDING NOVEMBER 23, 1991

Ilul R&B Singles Sales & Airplay.

A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot R&B Singles chart.

SALES

2 Tmee

HOT R&B
POSITION
THIS
WEEK
LAST
WEEK

AIRPLAY

i
ARTIST @

ARTIST TITLE
2 | TENDER KISSES TRACIE SPENCER | 1 1 | TENDER KISSES TRACIE SPENCER | 1
4 | RIGHT DOWN TO IT DAMIAN DAME | 2 3 | RIGHT DOWN TO IT DAMIAN DAME | 2
3 | HOUSECALL SHABBA RANKS (FEATURING MAXI PRIEST) | 7 4 | FEELS LIKE ANOTHER ONE PATTI LABELLE | §
§ | I'LL TAKE YOU THERE BEBE & CECE WINANS | 4 S | ARE YOU LONELY FOR ME RUDE BOYS | 3
7 | ARE YOU LONELY FOR ME RUDE BOYS | 3 7 | VLL TAKE YOU THERE BEBE & CECE WINANS | 4
8 | PUT ME IN YOUR MIX BARRY WHITE | 8 8 | PRIVATE LINE GERALD LEVERT | 6
1 | FOREVER MY LADY JODEC! | 10 9 | GIVING YOU ALL MY LOVE CHRIS WALKER | 9
11 | PRIVATE LINE GERALD LEVERT | 6 2 | FOREVER MY LADY JODEC! | 10
10 | FEELS LIKE ANOTHER ONE PATTI LABELLE | § 10 | PUT ME IN YOUR MIX BARRY WHITE | 8
9 | WHEN IN LOVE MC LYTE |15 11 | CLOSER THAN CLOSE PEABO BRYSON | 11

12 | GIVING YOU ALL MY LOVE

CHRIS WALKER | 9

12 | AFTER THE DANCE

FOURPLAY FEATURING EL DEBARGE | 13

13 | CAN'T TRUSS IT

PUBLIC ENEMY | 12

13 | LOVE CRAZY

ATLANTIC STARR | 18

6 | MIND PLAYING TRICKS ON ME GETO BOYS | 14 6 | HOUSECALL SHABBA RANKS (FEATURING MAXI PRIEST) | 7
16 | CLOSER THAN CLOSE PEABO BRYSON | 11 16 | CAN'T WAIT TO GET YOU HOME ERIC GABLE | 19
17 | AIN'T GONNA HURT NOBODY KID 'N PLAY |28 19 | | LOVE YOUR SMILE SHANICE | 24

18 | IS IT GOOD TO YOU

HEAVY D. & THE BOYZ | 17

19 | THE PRESSURE PT. 1

SOUNDS OF BLACKNESS | 16

15 | THE PRESSURE PT. 1

SOUNDS OF BLACKNESS | 16

17 | HOUSE PARTY I

TONY! TONI! TONE! | 20

20 | RING MY BELL

D.J. JAZZY JEFF & THE FRESH PRINCE | 22

20 | IS IT GOOD TO YOU

HEAVY D. & THE BOYZ | 17

21 | HOUSE PARTY il

TONY! TONI TONE! | 20

22 | LIVING IN CONFUSION

PHYLLIS HYMAN | 21

22 | AFTER THE DANCE

FOURPLAY FEATURING EL DEBARGE | 13

23 | 2 LEGIT 2 QUIT

HAMMER | 27

23 | CAN'T WAIT TO GET YOU HOME

ERIC GABLE | 19

24 | THE COMFORT ZONE

VANESSA WILLIAMS | 31

25 | DOUBLE GOOD EVERYTHING

SMOKEY ROBINSON | 23

26 | CAN HE DO IT

READY FOR THE WORLD | 30

YOU SAID, YOU SAID

JERMAINE JACKSON | 2§

29 | THE RUSH

LUTHER VANDROSS | 36

31 | LOVE CRAZY

ATLANTIC STARR | 18

TELL ME WHAT YOU WANT ME TO DO TEVIN CAMPBELL | 29

30 | LIVING IN CONFUSION

PHYLLIS HYMAN | 21

14 | MIND PLAYING TRICKS ON ME

GETO BOYS | 14

14 | EMOTIONS

MARIAH CAREY | 37

27 | CAN'T TRUSS IT

PUBLIC ENEMY | 12

32 | SET AORIFT ON MEMORY BLISS

P.M. DAWN | 26

30 | DOUBLE GOOD EVERYTHING

SMOKEY ROBINSON | 23

34 | STAY WITH ME TONIGHT

SHIRLEY MURDOCK | 34

31 | SET ADRIFT ON MEMORY BLISS

P.M. DAWN | 26

24 | IT"S SO HARD TO SAY GOODBYE TO. . .

BOYZ Il MEN | 39

33 | YOU SAID, YOU SAID

JERMAINE JACKSON | 25

35 | EVERYTIME MY HEART BEATS

RIFF | 32

38 | INSATIABLE

PRINCE AND THE N.P.G. | 40

27| O.PP.

NAUGHTY BY NATURE | 42

25 | RING MY BELL

D.J. JAZZY JEFF & THE FRESH PRINCE | 22

slefsfessle(a]s]e e[z px[sR]]e]z]]]0]z =]z ]s]=]s]e e [< [ fr ]~ o] ]| ws
~
o

SlBg¢ g nesRegBB (PR RR(BR(2B]|S|(S|S[|F|E|G R[S |S [0 |~ |on]|m]|w ]
2

— i | LOVE YOUR SMILE SHANICE | 24 37 | CHANGE LISA STANSFIELD | 3§
— | TELL ME WHAT YOU WANT ME TO DO TEVIN CAMPBELL | 29 35 | (EVERYBODY) GET UP ROGER | 33
39 | (EVERYBODY) GET UP ROGER | 33 32 | WHEN IN LOVE MCLYTE |15
40 | KISS YOU BACK DIGITAL UNDERGROUND | 38 40 | EVERYTIME MY HEART BEATS RIFF_| 32
15 | FUN DAY (FROM “JUNGLE FEVER™) STEVIE WONDER | 50 — | | WANT YOU JODY WATLEY | 46
36 | POP THAT COOCHIE THE 2 LIVE CREW | 57 39 | JUST ANOTHER GIRLFRIEND HI-FIVE | 41
— | 2 LEGIT 2 QUIT HAMMER | 27 — | BLACK OR WHITE MICHAEL JACKSON | 4
— | CHANGE LISA STANSFIELD | 3§ — | DOYA VESTA | &3
26 | HIP HOP JUNKIES NICE & SMOOTH ] 70 — | KISS YOU BACK DIGITAL UNDERGROUND | 38

R&B SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist

2 LEGIT 2 QUIT (Bust-It, BMI)

AFTER THE DAMCE (Jobete, ASCAP)

AINT GONNA HURT NOBODY (Hittage,
ASCAP/Caliber, ASCAP/Good High, ASCAP/Kid "N
Play, ASCAP)

85 AINT NO FUTURE IN YO' FRONTING (Jerry Williams,
BMI/Power Artists, BMI)_

58 AINT NO WAY (14th Hour, BMI/Cotillion,

48

859

BMI/Warner-Tameriane, BMI)
ALL THROUGH THE NIGHT (Loc'd Out, ASCAP/Black
Doors, ASCAP)

3 ARE YOU LONELY FOR ME (Trycep, BMI/Ramal,
BMI/Rude News, BMI/Mike Ferguson, BMI)

44 BLACK OR WHITE (Mijack, BMI/Warner-Tameriane,
BMI/Ignorant, ASCAP)

87 BREAKIN' MY HEART (PRETTY BROWN EYES) (Fiyte
Tyme, ASCAP)

30 CAN HE DO IT (LIKE THIS, CAN HE DO IT LIKE
THAT) (MCA, ASCAP/Ready Ready, ASCAP)

51 CAN'T LET GO (M Carey, BMI/WB,
ASCAP/Wallyworid, ASCAP/Sony Songs, BMI)

12 CAN'T TRUSS IT (Def American, BMI)

19 CANT WAIT TO GET YOU HOME (MCA, ASCAP/Bush
Bumin’, ASCAP)

35 CHANGE (Careers-BMG, BMI)

60 CHECK THE RHIME (Zomba, ASCAP/Jazz Merchant,
ASCAP)

11  CLOSER THAN CLOSE (Dyad, BMI)

31 THE COMFORT ZONE (Pecot, ASCAP/Kipteez,
ASCAP/Virgin, ASCAP/Somethin' Stoopid,
ASCAP/Aimo, ASCAP)

98  D-0-G ME OUT (Donril, ASCAP/Zomba,
ASCAP/Jamron, ASCAP/Ten Ways To Sundown,
ASCAP)

76 DONT WANT TO BE A FOOL (EMI April, ASCAP/Uncle
Ronnie's, ASCAP/Thriller Miller, ASCAP/MCA, ASCAP)
HL

23 DOUBLE GOOD EVERYTHING (Jechol, ASCAP/EMI
April, ASCAP)

43 DO YA (Vesta Seven, ASCAP/Aimo, ASCAP/Captain Z,
ASCAP/Black Lion, ASCAP)

37 EMOTIONS (Mariah Songs, BMI/Sony Songs,
BMI/Cole-Clivilles, ASCAP/Virgin, ASCAP)

33 (EVERYBODY) GET UP (Troutman's, BMI/Saja,
BMI/Warner-Tamerlane, BMI/Gamson, ASCAP)

32 EVERYTIME MY HEART BEATS (Pam & Steve,
ASCAP/Lease-A-Tune, ASCAP/Primate, ASCAP)

5 FEELS LIKE ANOTHER ONE (Willow Girl, BMI/Zuri,
BMI/Budsky, BMI)

6] FINALLY (Wax Museum, BMI/Mainiot, BMI)

64  FLY GIRL (T-Boy, ASCAP/Queen Latifah,
ASCAP/Casadida, ASCAP/Virgin, ASCAP)

10 FOREVER MY LADY (EMI April, ASCAP/Across 110th
Strest, ASCAP/DeSwing Mob, ASCAP/A! B. Sure!,
ASCAP)

96 FOREVER (Geffen, ASCAP/Rutiand Road, ASCAP/WB,
ASCAP)

93 FOR YOUR MIND (Dresden China, ASCAP/Full Keel,
ASCAP/Dubin, ASCAP)

S0 FUN DAY (FROM JUNGLE FEVER) (Steveland Morris,
ASCAP)

90 GET A LIFE (Black Hat, ASCAP)
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GIVING YOU ALL MY LOVE (CCW, ASCAP/Rogli,
ASCA

P)
GIVIN' IN TO LOVE (Rodsongs, ASCAP/Aimo, ASCAP)
600D TIME (Colgems-EMI, ASCAP/0/B/0 Itseif &
Ziggy, ASCAP/ZNS, ASCAP/Virgin, ASCAP) HL/WBM
GROOVE WITH IT (AZ, ASCAP/Cold Chillin’,
ASCAP/WB, ASCAP)
GROOVE YA (Money in The Bank, BMI/Jon Gass,
ASCAP)
HEART TO HEART (Sula, ASCAP/WB,
ASCAP/Heritage, ASCAP)
HIP HOP JUNKIES (Mice & Smooth, ASCAP/Screen
Gems-EMI, BMI)
HOME IS WHERE THE HURT IS (ESharp, ASCAP)
HOUSECALL (Aunt Hilda, BMi/Shadows, BMI/Maxi,
BMI/Gunsmoke, ASCAP/Pow Wow, ASCAP/Anchor,
ASCAP/Level Vibes, ASCAP)
HOUSE PARTY 11 (| DON'T KNOW WHAT YOU COME
TO DO) (Pri, ASCAP/Tony Toni Tone, ASCAP)
| ADORE MI AMOR (Me Good, ASCAP/Azmah Eel,
ASCAP)
| BELONG TO YOU (Virgin Songs, BMI/Rightsong,
BMi/Franne Gee, BM{)
PLL TAKE YOU THERE (Irving, BMI)
| LOVE YOUR SMILE (Shanice 4 U, ASCAP/Gratitude
Sky, ASCAP)
I'M HOOKED (Purple Heart, ASCAP/Satin, BM{)
I'M ON YOUR SIDE (Gratitude Sky, ASCAP/Purple
Bull, BMI/When Words Collide, BMI/Willesden, BMI)
INSATIABLE (Controversy, ASCAP/WB, ASCAP)
IS IT 600D TO YOU (Colgems-EMI, ASCAP)
TS SO HARD 70 SAY GOODBYE TO YESTERDAY
(Jobete, ASCAP) CPP
| WANNA B URE LOVER (Jahmew, ASCAP/Pucky
Scrubb, BMI/Rich Love's, ASCAP/Julian Caine,
BMI/Undercover Louver, ASCAP)

4 | WANT YOU (Rightsong, BMI/EMI April,

1

s

ASCAP/Ultrawave, ASCAP)

THE JONES' (Whole Nine Yards, ASCAP/Wokie,
ASCAP)

JUST ANOTHER GIRLFRIEND (Zomba, ASCAP/4MW,
ASCAP)

JUST A TOUCH OF LOVE (Virgin, ASCAP/Cole-Clivilies,

ASCAP)

KEEP COMING BACK (Chi-Boy, ASCAP)

KEEP IT COMIN' (Harrindur, BMI/Joe Public,
BMI/Keith Sweat, ASCAP/E/A, ASCAP/WB, ASCAP)
KEEP ON LOVING ME (WE, BMI/Dwain Duane, BMI)
KISS YOU BACK (GLG Two, BMI/Pubhowyalike,
BMI/Willesden, BMI/Bridgeport, BMI)

LEAVE THE GUNS AT HOME (Shakin’ Baker,
BMI/King Arthur, ASCAP)

LIVING IN CONFUSION (Gamble-Huff, ASCAP/Virgin,
ASCAP/Terry Burrus, BMI)

LOOK WHO’S LOVING ME (Copyright Control)

LOVE CRAZY (WB, ASCAP/Jodaway, ASCAP)

45 MAXE TIME FOR LOVE (Chicago Bros., BMI/Warner-

47

Tamerlane, BMI)

MEET ME IN THE MIDDLE (Shakeji, ASCAP/Aquarian
Fire, BMI)

MIND PLAYING TRICKS ON ME (N-The Water,

ASCAP)
NEVER IN MY LIFE (Gratitude Sky, ASCAP/Copyright
Control)

298
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ONE GOOD REASON (Number Nine, ASCAP/Tunes-R-
Us, ASCAP)

0.P.P. (Jobete, ASCAP/Naughty, ASCAP) CPP

POP THAT COOCHIE (Pac Jam, BMI/2 Live, BMI)
PORTRAIT OF THE ARTIST AS A HO0D (Gold Horizon,
BMI/Goldhill, BMI/Def Jam, ASCAP/Rtyming Is
Fundamental, ASCAP/Sam | Am, ASCAP)

THE PRESSURE PT. 1 (Fiyte Tyme, ASCAP)

PRIVATE LINE (Trycep, BMI/Witlesden, BM1)

PUT ME IN YOUR MIX (Seven Songs, BM{/Two Sioux,
BMI)

RIGHT DOWN TO [T (Kear, BMi/Sony Epic/Solar,
BMI/Greenskirt, BMI)

RING MY BELL (Two Knight, BMI)

ROMANTIC (Warner-Tameriane, BMI/Kings Kid,
BMI/Flyte Tyme, ASCAP) WBM

THE RUSH (EMI April, ASCAP/Uncle Ronnie's,
ASCAP/MCA, ASCAP/Thritler Miller, ASCAP)

SET ADRIFT ON MEMORY BLISS (MCA,
ASCAP/Reformation, ASCAP)

SET THE NIGHT TO MUSIC (Realsongs, ASCAP) WBM
SHAKIYLA (JRH) (Protoons, ASCAP/Divineland,
ASCAP/Chumpy, ASCAP)

SHE'S 60T THAT VIBE (Willesden, BMI/R.Keily,
BMI/Zomba, ASCAP/Barjosha, BMI)

SHE USED 2 B MY GIRL (Q-Dog, ASCAP/Mark
Oftarsh, ASCAP/Vintertainment, ASCAP)

SOMEONE ELSE'S EYES (New Hidden Valley,
ASCAP/Carol Bayer Sager, ASCAP/Sony Tunes,
ASCAP/Bee Hee Boy, ASCAP)

SOMETIMES | WONDER (Spider Fingers, BMI/Interior,
BMI/Karranova, ASCAP/Avant Garde, ASCAP)

STAY THIS WAY (Varry White, ASCAP/London,
ASCAP/Mudslide, BMI}

STAY WITH ME TONIGHT (Saja, BMI/Troutman's,
BMI)

STREET OF DREAMS (Wamer-Tameriane, BMI/Could
Be Music, ASCAP/Bayjun Beat, BMI)

SWEET THANG (MCA, ASCAP)

TELL ME WHAT YOU WANT ME TO DO (Gratitude
Sky, ASCAP/Tevin Campbell, ASCAP)

TENDER KISSES (Zodroq, ASCAP/Zodboy, ASCAP/Sir
Spence, ASCAP/Love Tone, ASCAP/M&T Spencer,
ASCAP) WBM

THIS TIME (Georgio's, BMI/Stone Dismond, BMI/Blair
Vizzion, BM1)

65 UUH AHH (Mike Ten, BMI/MCA, BMI/Biv Ten,

ASCAP)

THE WAY | FEEL ABOUT YOU (Wamer-Tameriane,
BMI/Kings Kid, BMI,Writing Staff, ASCAP/Gimme
1/2, ASCAP/Welbeck, ASCAP/Laftover Soupped,
ASCAP/ATV, BMI)

WHEN IN LOVE (Top Billin, ASCAP/MCA,
ASCAP/Zohar, BMI/Totally Mental, ASCAP)

YOU CALLED & TOLD ME (FROM STRICTLY
BUSINESS) (EM) Apeil, ASCAP/Across 110th Street,
ASCAP/Stone Jam, ASCAP/Mitteer, ASCAP)
YOU'RE A VICTIM

YOU SAID, YOU SAID (Kear, BMI/Sony Epic/Solar,
BMi/Greenskirt, BMI/Black Stailion, ASCAP/EM| April
ASCAP/Black Statlion, ASCAP) .
YOU (YOU'RE THE ONE FOR ME) (Forceful,
BMI/Willesden, BMI)
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TERRI ROSSI'S

RYTHM
SLGTION

AT THE TOP: Tracie Spencer scores her first No. 1 with “Tender Kiss-
es” (Capitol) in its 17th week on the chart. It has reports from 99 sta-
tions, gaining WRKS New York. “Right Down To It” by Damian Dame
(LaFace) moves 3-2; it does not have sufficient point gains to maintain its
bullet even though it gains three stations: WNJR Newark, N.J.; WOWI
Norfolk, Va., at No. 29; and gets readded at WZHT Montgomery, Ala.
Among the remaining records in the top five, there doesn’t appear to be
a sure winner for next week’s No. 1 spot. “Feels Like Another One” by
Patti LaBelle (MCA) ranks No. 3 in radio peints, but trails at No. 9 in
retail rank. “Are You Lonely For Me” by the Rude Boys (Atlantic) and
“T’ll Take You There” by BeBe & CeCe Winans (Capitol) rank either No.
4 or No. 5in radio and retail rank. Both records have 96 reports each and
gained about the same amount of points this week. All three records
have equal chances of making it to the top of the chart next week.

THE STRONGEST RECORD in the top 10 is “Private Line” by Gerald
Levert (EastWest). Nationally, its reports and resultant point increases
are significant, with the exception of one market: Dallas, where KJMZ
holds the single as an extra for the third week and KKDA-FM drops
“Private Line” in a purge that included five other records that had been
in their top 20.

AS A RESULT of the avalanche of new releases, radio stations have
become very selective in their new music choices. Big-name artists and
smash hits are given a chance; new artists and records that require de-
velopment must wait. Furthermore, programmers have begun to slow
down their playlists so that new music can be properly presented to their
listeners. This week some playlists appear to have been reported only to
list a few new must-add records. Take a look at the Radio Action Box:
The third-most-added record drops down to 35 adds compared to the
number of adds held by the top two most-added records.

MOST ADDED: “Black Or White” by Michael Jackson (Epic) enters
the chart at No. 44 with 90 stations, and ‘“Keep It Comin’” by Keith
Sweat (Elektra) gains 84, debuting at No. 49. Both records are likely to
garner 100% of radio quickly.

T3

FINALLY” by CeCe Penniston (A&M) regains momentum with six
adds: WRKS New York; WFXE Columbus, Ga.; WHQT Miami; WCDX
Richmond, Va.; KIPR Little Rock, Ark.; and is readded at WKYS Wash-
ington, D.C.

NEW ON THE CHARTS: “Death Certificate” by Ice Cube (Priority)
debuts on the Hot R&B Albums chart at No. 10. This album, which re-
portedly has platinum sales, has only been available on vinyl and cas-
sette until this week. A recent RIAA survey shows that, in the first half
of 1991, CD album sales accounted for approximately 48% of total sales.
Therefore, “Death Certificate” should fare very well in the coming
weeks.

HOT R&B SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS DDS ON
25 REPORTERS 23 REPORTERS 53 REPORTERS 101 REPORTERS

BLACK OR WHITE
MICHAEL JACKSON epic 22 20 48 90 90
KEEP IT COMIN'
KEITH SWEAT ELEKTRA 21 18 45 84 84
UUH AHH
BOYZ Il MEN moTowN 9 11 15 35 38
THE WAY | FEEL ABOUT YOU
KARYN WHITE wARNER BROS. ] 8 14 25 63
LOVE IS CALLING
GENE RICE rca 1 5 18 24 25
CAN'T LET GO
MARIAH CAREY coLumeia 5 ) 13 23 62
| BELONG TO YOU
WHITNEY HOUSTON arista 4 5 12 21 57
| WANT YOU
JODY WATLEY mca 4 5 10 19 82
BE TRUE TO YOURSELF
2ND || NONE proFiLE 4 1 11 16 16
WHAT GOES AROUND. .
LENNY KRAVITZ virGIN 1 3 11 15 16

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

AND

HITTIN'HIGH.

i DOG was ruff enough to mangle a small California
city with his No. 1 single, F-ck Compton. Now he’s ready
to cure the ill with a shot of "Penicillin On Wax," his
long-awaited debut album, -- shipping 100,000 right
out of the cage.

CYPRESS HILL are smoking the rap scene with

The Phuncky Feel One -- as their own brand of bold
blunted funk climbs the college and rap charts. From
the self-titled debut album.

And that was just the beginning...

MOVEMENT EX will soon return to enlighten you with
a whole 'nother story. And the newest ruffians,
CHEBA, LATIN SCIENCE, and KRIS KROSS are in the
house for '92.

IT'S BEEN A RUFF
YEAR AND IT’'S
G ONNA G ET

PENICILLIN ON WAX
48707

CYPRESS HILL
47889

COLUMBIA

“Columbia”Reg U.S. Pat. & Tm. Otf. Marca Registrada./® 1991 Sony Music Entertainment Inc.
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FAGEN JOINS ‘SOUL’ BROTHERS, SISTERS FOR NEW GIANT COMPILATION

(Continued from page 14)

roster coalesced over that period.
“Libby knew Phoebe, and called her,”
he says. “Michael and I used to tour
together in one of the Steely Dan
bands. Boz came to one of the early
club dates and wanted to get involved,
so we called him when we went to the
Beacon Theatre. It was just a matter
of who we knew. All these people
grew up with black music.”

The song selection evolved in a simi-
larly open-ended fashion. “Some of
the tunes were picked by the artists.
made suggestions if they asked me.
Phoebe does the Etta James tune ‘At

Last’ in her live show. I'd been doing
‘Drownin’ In A Sea Of Love’ in some
of the club concerts that preceded the
Beacon show; I suggested it to Boz,
sent him my arrangements, and he
liked it, so he did it. Michael wanted to
do ‘Lonely Teardrops,’ the old Jackie
Wilson tune; there aren’t many people
who can sing that song, but Michael's
one of them.”

Ironically, despite all that bankable
talent, recording the March event at
the Beacon was almost an after-
thought. As Fagen recalls, “After the
first show we decided it would make

an interesting film, not for commercial
purposes. But no one would put up the
money. Then Giant Records wanted to
record it.”

For the former Steely Dan member,
live recording was an event in itself,
“We did very little overdubbing. There
were a couple of spots where the back-
grounds were a little out of tune, so
we did those over, and a few technical
things we had to replace.

“What we did do was a lot of edit-
ing. We had to edit down from more
than 20 songs to 15. The record com-

(Continued on page 26)

BILLBOARD READERS ARE LOOKING

Billboard
l r ® COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
FOR WEEK ENDING NOV. 23, 1991 v AND ONE-STOP SALES REPORTS.

50 | 51 52 7 CYPRESS HILL COLUMBIA 47889 (9.98 EQ) CYPRESS HILL 50
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FOR YOUR HOMES

Sell your properties in “REAL ESTATE TQ THE STARS" and
reach a world of recession-proof talent and entertainment ex-
ecutives.

40% of our readers own 2 homes or more. 25% of these read-
ers' homes are valued at $500,000 to 51 million and more,

Reach high-income home buyers on the east and west coasts,
in the south, in the mid-west and across the ocean

Call LINDA HERSCH at 800-950-1018 NO
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MARKETED
AND
DISTRIBUTED BY:
GHETTO GROOVZ
RECORDS
e 118A LIBERTY STREET
b NEWBURGH, N.Y. 12550
914 561-1440

s :
THE DEBUT ALBUM
FEATURING THE HIT SINGLE AND VIDEO
"SAVE THE CHILDREN"
PLUS
THE NEIGHBORHOOD DRUG DEALER

AND "THE MESSIAH"
PRODUCED BY: D.J. PREMIER & EASY MO BEE
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Chris Walker’s ‘First’ Solo Step

B BY GERRIE E. SUMMERS

NEW YORK—Singer/musician
Chris Walker fulfills his early prom-
ise with the release of his first solo al-
bum, appropriately titled “First
Time,” on Pendulum Records. The
leadoff single, “Giving You All My
Love,” is in its 10th week on the Hot
R&B Singles chart.

A native of Houston, Walker had
performed in his minister father’s
gospel group, the Walker Brothers,
which recorded a few locally released
albums. Upon graduating from high
school, he came to New York at age
18. After wandering into an auditori-
um at the New School and jamming
on his bass with some musicians,
Walker was able to get a full scholar-
ship. But with no job, he was broke.

He lived with a fellow student, pay-
ing $25 a month rent, until he started
to get gigs at Greenwich Village
clubs and got an apartment with a
friend. But the friend soon went on
tour and neglected to send his half of
the rent. Walker says that whenever

FLAVOR OF THE MONTH
(M) (T) MERCURY 868 317-4*

© BLACKSHEEP

0.P.P. A & NAUGHTY BY NATURE
(CD) (M) (T) TOMMY BOY 988*

STRAIGHT CHECKN' EM

& COMPTON'S MOST WANTED

2 2 4 (C) (T) ORPHEUS 38-73998/EPIC
2 | 28| 4 | LLTRIG @ HEN-GEE & EVIL-E
{C) (M) (T) PENDULUM 4-64844/ELEKTRA

LET'S TALK ABOUT SEX
(C) (M) (T) NEXT PLATEAU 333

© SALT-N-PEPA

& NICE & SMOOTH

HIP HOP JUNKIES
21 19 7 13 {C) (M) (T) RAL 38-73784/COLUMBIA
1-800-SKY-TALK PIN #110279 © CANDYMAN
@ NEw ’ 1 (C) EPIC 34-74023
25 TA LIFE ® D-NICE
2 2 s 4 (M) (T) JIVE 42030-4*
% | — | 7 | SHAKIYLA  POOR RIGHTEOUS TEACHERS
(C) (T) PROFILE 5344

11 | HERE WE GO AGAIN ® DEF JEF

(M) (T) DELICIQUS VINYL 868 677-4%/PLG

2 I'LL BE THERE FOR YOU
(C) (T) EAR CANDY 38007

15 | F-CK COMPTON
(M) (T) RUFFHOUSE 38-73892*/COLUMBIA
BE A FATHER TO YOUR CHILD
(C) (M) (T) PWL AMERICA 867888/MERCURY

ACROSS THE 110
() (T) RELATIVITY 1089

25 | 24 | 2

¢ JIBRI WISE ONE

8
|

¢ ED 0.G & DA BULLDOGS

8

¢ 2 BLACK 2 STRONG MMG

226|304
[30 3 |20 9 | FLYGIRL

1 © QUEEN LATIFAH
(CD) (M) (T) TOMMY BOY 991+

() Records with the greatest sales gains this week. @ Videoclip availability. ® Recording Industry Association of
America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog

no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. {CD) Compact disk single availability. (M) Cassette maxi-single availability. (T)
12-inch vinyl availability. © 1991, Billboard/BPI Communications, Inc.

division and started his own Elektra-
distributed label, Pendulum, Walker
was signed.

His debut album is also the label’s
first album release. Walker wrote
nine of the 11 cuts and produced five.
His songs are all based on true sto-
ries, he says, with the exception of
“Giving You All My Love.”

“I wrote that as a fantasy of mine.
I haven't lived it out,” he admits. “I
wanted to say what I wanted to say
without being vulgar or nasty, be-
cause men always degrade women in
certain songs.”

The album features some special
guests, including Elektra artist Lisa
Fischer on the duet “Someday” and
Elektra rapper Shazzy on “Take
Time.” Walker also performs a re-
make of Roberta Flack’s “The First
Time Ever I Saw Your Face,” pro-
duced by Nick Martinelli, who pro-
duced a total of six cuts on the album.

To familiarize retail, radio, and
press with Walker, Pendulum/Elek-
tra hosted listening parties in 12 cit-
ies. Four or five cuts from the album
were played for the audience, before
Walker was introduced to perform
live with piano.

“We felt that the music would
speak for itself,” says Rodriguez,
president and CEO of Pendulum, add-
ing that the presentations were espe-
cially effective at retail, which dou-
bled its orders in most cities. “It’s
great when you have an artist that
can do it on record and can also kick it
live. That’s going to really speed up
the process when it comes to develop-
ing him as an artist.”

Meanwhile, Walker has written
songs for Gerald Alston and Howard
Hewett, and hopes to record again
with both Fischer and Belle. Recent-

'Singer/Musician Swings On Pendulum

ly, he performed two tunes from his
album during Belle’s Apollo Theater
engagement, and hopes to continue
to share stages with her. “She’s
great like that,” he says. “She’s been
behind me 100%. She always told me,
‘When you get your chance, it’s going
to be major. You just hang in there
and wait and see.” And she was
right.”

Nikky Kixx It For The Sisters. Up-
and-coming rap artist Nikky Kixx gets
support from Ruffhouse/Columbia
rapper Tim Dog during the shooting of
“Sisters In The Name Of Rap” at the
Ritz in New York. Kixx performed as
part of a tribute to her sister, the late
M.C. Trouble.

o le S’E AND ONE-STOP SALES REPORTS. he needed money, a check would
28|58 £Q1¢5| TIMLE ARTIST | mysteriously arrive from the New
== 2| o | 35| LABEL & NUMBER/DISTRIBUTING LABEL School. “Somebody was looking out

* % NO. 1 * % for me,” he says.
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9 ! 8 8 | (@ RUTHLESS a-98740/ATLANTIC left to head up Elektra’s black music
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SOUND OF WARREN HILL
Historic Orpheum Theater
Minneapolis

NEITHER Liza Minnelli nor Ju-
lian Lennon has done it. Nor has
Nelson or Wilson Phillips. Natalie
Cole is the first artist with enough
courage—and career savvy—to
mount a touring show of songs as-
sociated with her famous parent,
in the wake of her surprise No. 1
album “Unforgettable.”

During her first number Oct. 23,
Cole promised ‘‘a night of ro-
mance, memories, and a little bit of
magic.”” Indeed, there was ro-
mance and memories—but too lit-
tle magic. The 80-minute perfor-
mance lacked momentum and mag-
ic and the singer failed to
consistently connect emotionally
with the songs of Nat King Cole.
She belongs in a league with such
pop-singers-moonlighting-in-stan-
dards as Linda Ronstadt and Toni
Tennille, not with Ella Fitzgerald,
Sarah Vaughan, or even Nancy
Wilson.

Cole will always suffer unfairly
by comparison to her father. His
voice was velvety, hers is high-
pitched and girlish. His phrasing
was natural and impeccable, hers
is occasionally mannered. His ma-
terial was fabulous, and, of
course, so is hers in this program
featuring a 35-piece orchestra
playing dad’s arrangements. The
Elektra artist seemed comfortable
enough doing her father’s material
but she was clearly more confident
on certain tunes, especially the
swing numbers on which she was
able to assert her natural R&B
sensibilities. She also was convine-
ing on the romantic medley of
“Sentimental Reasons,” “Tender-

ly,” and “Autumn Leaves,” and on
her father’s signature tunes, “Na-
ture Boy’’ and ‘“Mona Lisa.”

Easily the most memorable mo-
ment was “Unforgettable,” for
which she was accompanied by her
father on tape and on a video
screen, featuring images of dad
and daughter throughout the
years. It was programmed senti-
mentality but brought much-need-
ed emotion to a rather perfunctory
performance.

MCA saxophonist Warren Hill’s
septet opened with a crowd-pleas-
ing set of “Fuzak’ featuring melo-
dious sax and uninteresting
rhythms.

JON BREAM

FAGEN JOINS ‘SOUL’ BROTHERS, SISTERS

(Continued from page 24)

pany really insisted that songs the
featured singers were known for
get on the record, 'cause otherwise
they figured they couldn’t sell it.
Jeff Young had a version of ‘Dark
End Of The Street,” the James Carr
tune, that I wish we could have kept
on, for instance.”

Overall, though, the less-than-
ebullient Fagen seems content. “It

was fun being onstage again. I al-
ways enjoyed performing, what I
hated in the old days was the travel-
ing, the one-nighters. The first time
I did it after so many years | was
pretty nervous, but by the Beacon I
was back into it. Besides, you only
have to sing a few songs, then Phoe-
be comes out and rescues you, so it’s
not that bad.”
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Rollin’ On: Georgio Aims To Build Solid R&B Base Wlth New Alhum

NEW YORK—With his current al-
bum, “Rollin’,”” on RCA, singer/
songwriter Georgio makes a solid
bid for R&B acceptance on a new
label after » handful of dance-ori-
ented hits at. Motown.

The album, released in Septem-
ber, first yieldea the title-track sin-
gle, which dia well in elubs ana
reached No. 35 on the Hot R&RB
Singles chart without. benefit of a
videoclip. With the second single,
the ballad ““This Time'" (which
went out to radio the second week
in November), RCA hopes to con-
solidate R&B radio support. as
well as eradicate any remaining
comparisons with early mentor
Prince.

“] think I will get rid of that
Prince thing on this album,” says
the soft-spoken artist. “When you
come out with something new they
have to compare you to somebody.
At first [ was honored. To me this
guy is slammin’, [ looked up to him
when I was in junior high. Now [
think I've proven that [ have my
own style . . . We might be similar,
but there might be other light-skin
black guys with long hair. But we
are different.”

tribute to the life and ideals of the
late civil nghts leader Martin Lu-
ther King Jr.

Born in New Orleans ot French,
Indian. Ttahan. and African-Ameri-
can heritage, Georgio grew up i
San Francisco with a wide range ot
musica: influences. The boom ot
the Minneapolis sound attractec
him to Prince: the young artist. met.
Prince ana then-Revolution bassist.
Brownmark after a show and trav-

eled to Minneapolis to collaborate
with them on an album. But things
didn’t. work out: **! felt that 1 was
contributing a lot of ideas, but they

didn’t. want to accept. me for pro-

ducing and writing,” he says. “So |
came back to San Francisco, wrote
a song called ‘Sexappeal.’ put it out
independently [on Macola in 19871
and sold 9,000 records. Motown
was offering the best deal at the
time: They saia 1 could write and

produce my own album, so
signed.”

Three charted singles from 1987
to '88, inciuding ‘‘Lover’s Lane”
and the No. 5 “Tina Cherry.”” from
his selt-titlea debut were the re-
sult. *“At the time we started off
well,” says Georgio. “but when I
was coming back out they were
selling the company and I didn’t
want to get caught. up in that. It
took me about as long to get off the

label as it would have to wait for
my next album to come out.”

With his second album project
on the market. RCA plans to get
Georgio maximum exposure. ‘“We
want. to get him out on the road
promotionally ana on some sort. of
tour. probably a combination of
club and live dates,” says RCA’s
Miller. “He was always successful
when he got out 1n front of peo-
ple.” JANINE McADAMS

|
Part of the strategy for getting

“This Time'" established is a sharp
video produced by the L.A -based
Rainmaker firm. Skip Miller, VP of
black music for RCA, says, *‘Promo-
tionwise, we get different types of
radio stations on Georgio. He has a
history of airplay in the past, but
there wasn't a lot of imaging done
on him between then and now. We
cut a video on him that’s a little
more on the edge. He's always been
kind of a child of the world, but this
has given him a more street edge.”

The album features nine tunes
penned by the artist. While he pro-
duced and arranged the majority,
producers Stan Sheppard and Ter-
ry Carter produced the ballad **Al-
ways Girl”’; Cirocco co-produced
“This Time’’; and Gordon Jones co-
produced three tracks. Other
tracks of interest are '‘Stand,” a
danceable “welcome to the '90s’" in
which the artist calls for racial
equality (“It’s not about making
people feel bad. but they should see
that the world is deeper than super-
ficial things”’), and the funk-laden,
mostly rap “M.L.K.,”” which pays

First Glimpse Of The

Future. Superproducer Teddy Riley
celebrates the signing of his first act,
Girlstown, to his new label, the Future,
to be distributed by MCA. At his
Virginia Beach, Va., studio, Riley is
surrounded, from left, by Amanda
Miller, Kim Baranof, Tara Rust, Jen
Bizik, and Claire Wiener of Girlstown.

| THE ALL STARS TALENT SHOW NETWORK

&ITS EXECUTIVE PRODUCERS

SHO
N

iL SURS
TALENI

REV. AL SHARPTON & DR. FRED NEWMAN, THANK

IREIGINA B

for giving our talented youth a hand this coming
Saturday, November 23rd at Town Hall at the
All Stars Talent Show National Finals.

Photo: May 1991 winners

All Stars Talent Show Network 1s a project of the Community Literacy Research Project, inc.

All Stars Talent Show Network
500 Greenwich St #201

NY NY 10613
212-941-5800

Producers: Pam Lewis and
Candice Sherman
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A RAP OVERVIEW

ctlike you know:

The question of

whether rap has

arrived is moct.

It has. The new debate in rap is
over the quality of accomodations.
Right now there are more rap
singlesonthe R&B singles
chart—meaning that they are get-
ting a great deal of R&B radio air-
play—than ever before. The Geto
Boys, Heavy D. & the Boyz, Shab-
ba Ranks, Queen Latifah, MC
Lyte, Naughty By Nature, Public
Enemy, M.C. Breed & the DFC,
Jazzy Jeff & the Fresh
Prince, Kid 'N Play, 2
Live Crew, Hammer,
P.M. Dawn, Nice &
Smooth, Digital Un-
derground, Tribe
Called Quest, Tone-
Loc, TamTam,
Marky Mark & the
Funky Bunch, 3rd
Bass, the UMC’s and
SNP represent a wide
number of musical
styles, images, and
lyrical messages and
all have current sin-
gles. They also repre-
sent product from in-
dependent as well as
major iabels. But
while these artists are
getting wider expo-
sure than ever before
on radio, there is a

the fashion and language of rap
culture by American youth.

But the street credibility of
mainstream rap records and art-
ists is being questioned by those
who have been in the business
since it began. Much in the way
that R&B artists suffer from accu-
sations of sellout once their re-
cords have been accepted by top
40 radio, rappers with notable
mainstream acceptance are being
classified in a category unto
themselves.

Like an infant who must be fed

'CREDBILITY &
COMMERCIALITY

As rap tastes ultimate success,
can it still keep its rebellious soul?

By JANINE McADAMS

From top:
KRS-One, N.W.A,,
Ice Cube

faction of hip-hop diehards who
feel that rap—-like disco ten years
earlier—is being weakened and
diluted by blatant commercialism.
STARTING SMALL

The mainstream audience—lhe
so-called "“pop’ audience—has
always had a ravenous appelite
for new trends. And it has tradi-
tionally turned to new trends in
black music, where creativity is
high and innovation is a means of
survival, not just in the industry
but in life. Thus has rap music
broken through on a national
scale, with radio airplay, widely
popular videoclip exposure on
MTV and Video Jukebox, mer-
chandising, and the adoption of

pablum before it can graduate to
solid food, the mainstream audi-
ence had to be be slowly intro-
duced to a strained and diluted
version of rap music first before it
could graduate to the harder, full-
strength stuff. Rap, which began
in the streets of the late '70s and
talked about street supremacy or
sexual conquests or social injus-
tice or poverty or crime or simply
partying ghetto style, and featured
simple beatbox beats and scratch-
ing, was way toc avant garde, too
“ghetto’ so to speak for the aver-
age middie American to accept or
understand. And therefore it re-
mained a street phenomenon,
sold through the mom & pop
stores and out of the trunks of cars
in the black and Latin neighbor-
hoods that birthed the form and
heard only on community-based
radio or on dance mix shows. Un-
til rap came along in the form of
white acts, like the multi-platinum
Beastie Boys in the early '80s, or

(Continued on page R-10)

THE ARTISTS RAP

KOOL MOE DEE: There are
fourtypesofrap:pop/
commercial, which is Ham-
mer, Vanilla Ice, DJ Jazzy Jeff
and the Fresh
Prince; street,
which s
N.W.A., Geto
Boys, 2 Live
Crew;some-
whereinthe
middle, which is
Heavy D, Queen
Latifah, MC
Lyte, myself;
and political,
which is Public
Enemy, KRS-1, myself too.
Trends are set by the hits, and
hits are made by promotion,
exposure, and politics at the ra-
dio level. Usually, rap takes a
U-turn after (what’s currently
popular): after Hammer and
Ice, this year there’'s more
hardcore. Next year, it'll be
more R&B. | also see it heading
moreintothecinematic
area—a lot of rappers are in
movies. Hollywood is starting
to tune into rap’s commercial-
ity, hooking up rappers and rap
product with box office starts.

PHIFE (A TRIBE CALLED
QUEST): Rap is heading in a
positive direction, but the pop-
ularity part is getting scary.
There's alotta whiterap-
pers—rap is not a white thing

From top:
Kool Moe Dee, Phife Dawg,
MC Serch, Public Enemy

or a black thing, but there are
a lot of rappers that are gar-
bage, that are going platinum,
double platinum, triple plati-
num. | don't include Hammer
in that group, but Vanilla Ice,
Icy Blue, Jesse James. A lotta
black rap artists are garbage
too. I'm not the best MC out
there, but there are so many
(good people) out there who
want to rap. You go around the

WHERE IS

RAP

HEADING?

neighborhoods, you hear a lot-
ta brothers that are great, but
they're not being seen, (be-
cause) the companies are sign-
ing fluke artists. Va-
nillalce making
movies? Come on!
MC SERCH (3RD
BASS): There's a lot
of hypocrisy, but
right now what is in
the forefront is defi-
nitely confrontation,
which I think we
were definitely a key
to starting. It's al-
ways real important
to step in front and say what
you gotta say about who you
gotta say it to. But on a real
note, hopefully with the emer-
gence of (Naughty By Nature’s)
“0.P.P.", and A Tribe Called
Quest, we're developing a
more...pop side, | guess that
would beit.
Real hip hop,
but on a larger
scale. Taking
groupslike
that, and other
bands, hope-
fully like KMD,
tobigger
heights. With
moreradio
people realiz-
ing the
strength of real hip hop, as op-
posed to mindless
stuff.

Daddy-O from Ste-
tasonic once said to
me—and | think he's
the Nostradamus of
hip hop, because he
saw things coming
years beforeany-
body—he said three
years ago that for rap
to survive in the ‘90s,
rap has to go pop. All
rap, whetherit's
hardcore, heavy metal, what-
ever. But black radio is a scary
place for hip hop. Black radio is
the place where it's the most
misunderstood. And that's the
unfortunate thing. | think at ur-
ban radio, you forget how im-
portant the street side is. You
forget that there’s a market-
place, commercially and other-
wise, forrap. They have to sup-
ply a sponsor, but whatever
happened to supplying the
demo? You have a younger

(Continued on page R-20)

BILLBOARD NOVEMBER 23, 1991

A Billboard Spotlight

www americanradiohistorv com

R-3



www.americanradiohistory.com

THE MAJOR LABELS

nthelate’40s/

early '50s, soul

music was re-

corded in small
studios, heard only in the black
community (over jukeboxes), sold
in neighborhood mom-and-pop
shops and rarely heard on the ra-
dio. In the late '70s/early '80s, a
similar scenario was occuring in
the new-found world of hip hop.
Although young people in Any
Ghetto, USA were rocking to the
beat of this new funk movement,
it would be almost a decade be-
fore major labels would start tak-
ing it seriously, realizing what
small independents knew all
along—that there were bucks to
be made here.

Benny Medina, the west-coast
VP of A&R, Warner Bros., says, "I
felt like rap was just fun when |
first heard it. Somehow, it didn’t
seem like a skillful and legitimate
artform. But like any music I've
been interested in, including jazz
and rock 'n roll, it took a while to
truly understand its essence, its
cuftural genesis.”

Rap was created by sonic out-
laws, but today it’s a prime cut on
the soundtrack of (mainstream)
American pop culture, the “noise”
blaring coast-to-coast over air-
waves (TV and radio), inside ad-
vertising and fashion, under movie
dialogue. Major-label execs who
dismissed rap early on, calling it a

MERGERS,
MONEY &
MARKETING

With the help of former indie
powerhouses the majors get in
on the rap boom.

By HAVELOCK NELSON

From top:

Black Sheep, LL Cool J,
Del Tha Funkeé
Homosapien

fad, can now bow their heads in
shame.

A whole spate of rap independ-
ents have been bought up or ab-
sorbed into major-label marketing
and distribution systems in recent
years. Still, such indies as Rap-A-
Lott, Profile and Cheetah continue
to supply stiff compettition in the
rap marketplace. “The true rap
consumer realizes that a great rap
record can still come from a small
indie, and that it can still be made
on an eight-track right around the
corner,” says Medina.

Barry Weiss, senior VP/general
manager Jive/Silvertone Records,
agrees but adds, “The problem is
that 90% of the people in the

genre these days don't really have
an understanding of it. There are
too many rap albums, too many
mediocre rap artists to choose
from. And the public’'s confused.”
Or as Def Jam Recordings CEO
Russell Simmons puts it, “You
could have a group that you think
Is big, but a lot of times sales
figures show that the public isn't
buyingeverygroupthat's

successful on the radio.”

What makes the difference be-
tween a turntable hit and a retail
smash is artist development
which, to Simmons, has changed
only slightly over the years. “The
same way you sell a rap artist is
the same way you sold the Jack-
son Five, except now you have
more image things,” he says

The deal between Def Jam and
Columbia (now Sony Music) is
among the first indie/major merg-
ers. That arrangement is responsi-
ble for the distinct careers of L.L.
Cool J., Slick Rick, Pubtic Enemy
and others. Now quasars, those
artists were all developed "from
thestreets,” ’andDef
Jam/Columbia’s way of marketing
artists and building careers
formedthe blueprint others
followed. This year, Columbia
inked its second distribution deal
with a rap indie, hooking up with
Philadelphia-based Ruffhouse,
whose roster includes Larry Larr,

(Continued on page R-18)

Can rap remain mainstream
andstill keepitsstreet
credibility?

CHUCK D. (PUBLIC ENEMY):
Yes, if radio is
open-minded

THE ARTISTS RAP

MAINSTREAM
Vs.
MEAN STREETS

you're talking about. You can't
expect the guy from Kansas,
whose music appealstoa
wider range of people, to talk
about things kids in
theinner city are

enough. | think
a lot of people
areparanoid
thatifrapis
played on a top
40 station, or an
R&B station, it'll
make the rest of
the station pale
In comparison.
Becauserap has
more soul than that other non-
sense. I'm not naive to think
that all record labels are on my
shit,y'know?Evenat
CBS—this is the place that had
Bessie Smith, Aretha Franklin,
Johnny Mathis, Sly and the
Family Stone, Earth Wind &
Fire... And I'm looking at all
them artists now, saying, Sly's
in jail, Earth Wind & Fire, they
really on the down and out.
These are the artists that were
at the beginnings of this label.
Majors have made a killing.
But | understand it's a busi-
ness. | understand that I'm not
here ‘cause they love me; I'm
here because | can bring a
scenario to the table. So it's
best to be up to us to control it,
and at least be able to explain

gonna understand.
But if a kid from the
inner city, or a kid
from Kansas, is it
possibleto make
music that touches
both? Absolutely. |
don't make music for
any target audience,
any one particular
audience. | make my
music for everybody. And |
don’t aim to make music that is
too abrasive. | don't have to be
overly aggressive to show that
I'm cool.

Right now you're gonna find a
lot of people just jumping on
the bandwagon for the sake of
jumping on it.
But for the mu-

sic to last and
be around, is
up to the
groups and in-
dividual artists
to stay crea-
tive and keep
comingup
with new and
exciting ideas.
As farasrapin
commercials, all it means is
mainstream America

From top:
Geto Boys, Chuck D, The
2 Live Crew, 3rd Bass

it, and take care of business.
'Cause | can’t sing. You think
I'm gonna let anybody from the
outside tell me about rap?
Screw that.

LL COOL J: See, what is street
credibility? When you're from
Kansas, your streets have hay
on 'em. When you're from Chi-
cago, your streets may be a lit-
tle different. Street credibility is
according to whose street

sees this music as a
vehicle to get a dol-
lar. Let's be honest.
They understand how
influential music can
be.
LUTHERCAMP-
BELL(2LIVE
CREW): Yes. If you
can be street, and
still sell records to
black and white peo-
ple,that's main-
stream. | like Public Enemy,
Ice Cube. | like hardcore rap-
pers, not soft rappers. There's a
place for DJ Jazzy Jeff, Vanilla
Ice, Hammer ) they're more
like suburban rappers. It's
mainstream, popular rap mu-
sic. Once you sell some re-
cords, you're doing a hell of a
job. But commercialization is
the thing rappers have a prob-
lem with. When peopie turn on
their TV and see the Pillsbury
Doughboy rappin’, it's like any-
(Continued on page R-20)
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THEINDEPENDENTS

henrap was
thenewest
thing happen-
ing, only an
indie could possibly keep up. Cut-
ting edge, niche marketing and
immediate street response were
among the catchphrases used to
explain why major labels couldn’t
begin to compete in the genre. As
rap has matured, though, major
labels have gotten into it in a big
way. While there's still plenty of
true independents around, an in-
creasing number of the more suc-
cessful indies have since signed
distribution deals, or been bought
outright, by majors. Select and
Wild Pitch are simply
the latest in a long list
of rap labels who no
fonger qualify for the
indies roundup.

MINI-MAJORS

Two indies are large
and powerful enough
to really compete with
the majors head-on.
Profile Records in New
York and Priority Re-
cords in Los Angeles
have led the field in re-
cent years, clocking
gold and platinum on a
regular basis, growing
tothe point where
each now distributes a
variety of smaller in-
dies. Priority bolted

into the big time when their core
act (N.W.A.) exploded onto the
marketplace a few years back;
when that core split into a multi-
tude of powerhouse projects
(Eazy-E's solo work, Ice Cube,
etc.) the hits just kept on coming.
Strong A&R, and a short but high
quality roster, has led to relatively
few projects but with a high per-
centage of hits. And while every-
one else complained that new
sales-based chart methodology
made their hype machines obso-
lete, Priority and NWA scored
indie triumph of the year, enjoying
a #1 pop album the second week
out. Priority is primed for another

LAUGHING LAST

LAUGHING BEST

Lean and mean, indie rap labels still
strike gold by keeping their ears
to the ground.

By WENDY BLATT

From top:

A Tribe Called Quest, De La
Soul, W.C. and the
M.A.A.D. Circle

strong season, with Ice Cube’s
new LP Death Certificate and the
Lench Mob-produced WC & the
MAAD Circle both out in time for
Christmas (and WC touring with
Cube through January). First quar-
ter releases include Eazy-E’'s Tem-
porary Insanity album, the Mod
Squad out of Digital Under-
ground’s Oakland camp, a sopho-
more effort from KMC, and a de-
but from former Geto Boy Johnny
C. With five times the billing of
their closest indie competitor (ac-
cording to Soundscan), label pres-
ident Bryan Turner attributes Pri-
ority's success ratio to a variety of
factors. “We have a tremendous
compilation catalog (including
country-western, a disco series,
and a 10-volume 70’s rock series)
that we continue to add to at the
rate of 50-60 albums a year,” he
notes. ““The machinery on the
compilation end is so established
that we're able to get a lot of the
best material, and the labels li-

(Continued on page R-12)

THE ARTISTS RAP

TOO

CONTROVERSIAL
FOR WORDS

LUTHER CAMPBELL (2 LIVE
CREW): | did a (distribution)
deal {(with Atlantic). Tradition-
ally major companies move too
slow, and don’t
want hardcore.
But Attantic
said, '"We're
with you, we're
down with you.”
Butthenthey
tried to tell me
to tone it down.
They did tone
down my album
cover (of the 2
LiveCrew's
““Sports Weekend™). | never co-
vered those girls' behinds; | let
them cover it, and | regret that
| let them do it. | don't mind
them putting the bars on the
clean version, but the aduit ver-
sion, on My (upcoming) solo al-
bum, “l Got Shit On My Mind,"”
they ain't going to do nothing to
that. I'm sitting on the toilet
and there's two naked girls in
the shower, though they don't
show anything. If they can run
those Calvin Klein ads, and
have Demi Moore naked on the
cover of a magazine... They
tried to get me to tone down
the content, but | refused.
‘“Sports Weekend' is doing
great. Jack Thompson is still
sending faxes out—I just got
onein my hands now. He

Go to the opposite extreme, to
an excess of profanity and vio-
lence. If you'll notice, before
1988, there wasn't excessive
profanityinrap.
Now, since it's not
being played, there's
a lot of tension and
frustration, because
of the kids’ major av-
enues is blocked. So
it's ““F... radio, f...
the police.” A lot of
people are rebelling
against radio. And
it's selling records;
now, to be commer-
cial, you be uncommercial.
Rap has been another outlet for
(ghetto youth) as opposed to
selling drugs, but now it's,
"“They don't want us to have
this.” With kids in underprivi-
leged situations, there's a lot of
disrespect for adults, which is
deepening and
getting
younger as we
speak. You
don't see your
parents as au-
thority figures,
andifyou
don’t hear the
musicyou
want at your
radio station,
youseethe
peoplerunning it as weak.
Combine that with a

way to make money:
““You mean, | can
curse, I don't need ra-
dio, and | can still
make money?”’

CHUCK D. (PUBLIC
ENEMY): If(pro-
grammers) are gonna
be afraid, then they
need to just shrivel
up and die, goin a

From top:

Luther Campbell, Cypress
Hill, Naughty By Nature,
Ed 0.G. & Da Bulidogs

sends'emtotheretail
stores—says that if they want
to continue selling the album,
they're in violation of the Flori-
da obscenity law.

KOOL MOE DEE: Madison
Avenue tells black radio not to
play rap, so they stop playing
rap. Kids see this. The kids that
want to rap are having their
music suppressed, so their po-
sition is, “forget about radio.”

cave. How can you
be afraid? You know
what it is? Rap music is separ-
ating old people from young. If
you're old and programming a
radio station that mostly young
people listen to, then you don't
need that job. Older people
usually watch television, they
don’t listen to the goddamn ra-
dio. So what's goin' on here?
We got dinosaurs who want to
keep their jobs and money.
LL COOL J: What's good for
the goose isn’t always good for
the gander. Alot of these
(Continued on page R-20)

A Billboard Spotlight

wwWw americanradiohistorv com

BILLBOARD NOVEMBER 23, 1991



www.americanradiohistory.com

Cl
5
4

T

e AT
MAIN 'Cq()'URSES
FOR
EFF!
' ! 1.0D) AT VZAR ot
-2 ﬂ “£FR£SHPR_ . .
g\lEKS RK T“HDMEBASE Served one Phd.sh
&m[ . QuUEST
cken ' ATRIBE CALLEDD ‘
VR e N T e o e Y
‘F“" g roe FVEES ‘: 2. D-NICE “Tp THARESCUE
Lo rw?t : Hot Plate Special
T\dmas*ﬂl S"‘CL Served after Nov 26
27" Thnkng of You
b##ﬁﬁ%ﬁwﬂ
Sy Prpduclio
PPSur Do,
u?ﬂs g Are oo
<f
g§‘\, 0 ..
N, £ ?
. ".:‘ v '?:3:;5: s,..\
,"_\:\‘
R e . =
- _”[.‘ h gl



www.americanradiohistory.com

State oF IRAP

RAP TRENDS

verthe past

few years, fe-

male rappers

havemade
great strides in an industry that
was initially reluctant to embrace
their artistry. Five or six years ago,
when rap first made a strong na-
tional impact, there were only a
handful of female rappers, like
Roxanne Shante, Salt N' Pepa,
and MC Lyte, on thenational tour
circuit. Recently the

they've only had one hit and I've
had three albums! I've had many
male rappers open for me, but not
by choice. It's hard for them to re-
late to it—they get a hit and think
they're the stuff. So female rap-
pers do get respect from male rap-
pers, but a different kind."”

For rising star Queen Latifah,
“Women rappers give more wom-
en something to identify with.
Women have been very supportive

number of female rap-
pers with record deals
has increased dramati-
cally, causing publica-
tions from music mag-
azinesto The Wall
Street Journal to de-
clare a ““women rap-
pers” phenomenon in
sometimes insightful,
sometimes patronizing
ways.

“I'think we're getting
what we need to be-
come equal to mates,”
reflects MC Lyte on all
the attention. “We're
getting more articles
about us, we're on the
covers of more maga-
zines. But there are
still some male rappers
who can’'t handle fe-
males. Some of them
can't handle opening
for MC Lyte—even if

WOMEN RAPPERS

BREAK NEW
GROUND

Different voices, different issues
expand rap’s range and help
tear down the walls.

By BEN MAPP

From top:
B.W.P., Queen Latifah,
M C Lyte

and | think men have been just as
supportive.”

Stifl, it's hard to stuff all the
women rappers into one bag. As
MC Lyte puts it, “There are no fe-
male rappers that are alike.” The
styles and focus of the current
bumper crop of lady rappers are as
diverse as their male counter-
parts, from the Afrocentricity of
Queen Latifah, Yo-Yo, Harmony,
Nerfertiti to the more pop-oriented
styles of Salt N' Pepa, J.J. Fad,
Cookie Crew, M.C. Lyte, and the
girl-next-door image of Nikki D
and Monie Love, all the way out to
the hardcore of Bytches With
Problems and Hoes With Attitude
(H.W.A).

But though they don't fit in one
convenient bag, women rappers
are addressing different issues
than men, issues that men cannot
or will not raise themselves.
Whether it is Queen Latifah’s self-
explanatory “The Evils That Men

(Continued on page R-21)

THE ARTISTS RAP

How HAS

THE MUSIC
CHANGED?

LUTHER CAMPBELL (2 LIVE
CREW): When we wake up
dead records (using samples),
the original art-
ist wants to take
over your whole
record. Even
when you pay
"emandgive
'em credit, they
want more mon-
ey. A lot of peo-
ple are getting
away from sam-
ples now; it's
too expensive.
Rap is built around sampling )
that old record you ain't heard
in 30 years. So now, with peo-
ple doing less sampling, the
people who did the 30)year old
records won't get any money.
As for touring, rap groups went
out with bands this summer,
and it didn't go over. We use
turntables and drum ma-
chines.

LLCOOLJ: After'*Un-
plugged,” on MTV, | definitely
felt like | wanted to use a band,
and I've been travelling around
the country with a band. | do
my concerts with a whole
band; | have like a 20)piece
band. With a horn section. No
deejay. Samples are cool, if
you can give somebody their
publishing money. Samples

From top: DJ Jazzy Jeff &
the Fresh Prince, D-Nice,
Slick Rick, Nikki-D

are only wrong when you just
take and don't contribute. For
the most part, the records that
are being sampled now...when
those guys made those records
(originally), they weren't really
getting paid. So now they're
hungry and broke. God bless
'em, I'm not disrespecting 'em,
but it's true, for the most part.
They just coming out of the

woodwork, for anything they
can find. Plus, you probably
have lawyers in the business
that create prob-
lems. ‘Cause they
know they can get
another dollar or
two. Like Luther
said, samplingis
definitely becoming
more expensive than
it used to be.

THE FRESH
PRINCE: In the next
couple of years,
you'll see rappers
with band again, like in the ear-
ly days.

DJ JAZZY JEFF: Right now it's
the beginning of a trend—in
the next few years it'll be the
standard.

THE FRESH PRINCE: We're
going out with a band again in
December. We
have acom-

puter and Jeff
and drum ma-
chines—the

band will be
shortonly a
live drummer.
DJJAZZY
JEFF: Sam-
ples?luse

some, just for
flavor. Once
you get the flavor, you can do
what you want. There have
been times when | just take a
sample, put the original music
around it, and then realized
that if | took the sample out,
the song would still have the
same impact. Right now a lot
of people are just using drum
samples, with all original mu-
sic otherwise. You can't really
tell they're drum samples. Our
own records are now 60% live.
D-NICE: | think rap is getting a
lot more musical—even hard-
core is using live guitar and
bass, along with samples to
keep the street sound. | play
live with a deejay and drum
machines and keyboards, but |
want to work up to live stuff. As
far as samples go, on my first
album | used them. On the new
one, there are still samples,
but I'm incorporating my own
stuff. Onthenextone, |'ll
have my base audience, and
there will be even more original
stuff. —Moira McCormick

A Billboard Spotlight
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OVERVIEW

(Continued from page R-3)

performed to music they were fa-
miliar with, as Run-D.M.C. did
with their string of rock-based re-
cords, rap was dismissed as a
black-only phenomenon that
would soon go the way of most
fads.

BIGGER AND DEFFER

But the '90s are evidence of the
continued strength of rap. Unlike
disco, an essentially hedonistic
form, rap is tied inextricably to Af-
rican-American culture and poli-
tics that can not be as easily dis-
missed. Artists such as KRS-1 and
Boogie Down Productions and
H.E.A.L. projects, Public Enemy,
Sister Souljah may not sell the
multiple millions of copies that
Hammer does, but they present a
consistent message while keeping
in tune with the sociopolitical real-
ities that are at rap’s core. So-
Called gangsta rap posses such as
the multiplatinum N.W.A, the
gold-certified DJ Quik, Compton’s
Most Wanted, the Geto Boys, fce-
T, and ICe Cube may paint lyrical
pictures of a harsh and violent
world, but their popularity is
based in the basic realism of street
life they present. As Bushwick Bill
of the Geto Boys says, "'Life is un-
censored.” And more and more,
the uncensored realities presented
in rap are breaking through to the
mainstream.

Some argue that core artists still
have not received their due. Some
point to hip-hop favorites Big Dad-
dy Kane, Eric B. & Rakim,
Schoolly D, Busy Bee, and pio-
neers like Melle Mel and Grand-
master Flash as among those who
deserve more exposure and re-
spect. So can it truly be said that
corerap music is being repre-
sented in the mainstream? Well,
here's a start: L.L. Cool J is a mul-
tiplatinum artists who just scored
seven nods at therecent New York
Music Awards, Naughty By Na-
ture’s “0.P.P."” was certified gold,
and the Geto Boys' “Mind Playing
Tricks On Me" is a top-requested
top 40 hit. And none of these acts
can be said to be commercial
pablum.

As much as rap has survived for
many years as an underground
phenomenon not dependent on
radio airplay or popular accept-
ance, it's growing exposure is pos-
itive. The competition in rap mu-
sic is fierce, and for every artist
who makes it, 100 others with re-
cording contracts and no hits are
waiting in the wings. What we
may see in the '90s is rap splitting
further into multiple categories
that have more to do with the look
and music of the artists than
whether they sing or rap their
lyrics. And many industry insiders
see a shakeout coming from too
much product in the stores. But
one thing we won't see any time
soon is any waning of rap’s influ-
ence and commercial success.
The hip hop nation really does
have the last laugh.

e ———— e
A Billboard Spotlight
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INDEPENDENTS

(Continued from page R-6)

cense to us pretty regularly. That
we have a lot of front-line artist
hits impresses upon the other la-
bels that they can be confident in
licensing to us; we won't go bank-
rupt like K-Tel. In turn, that allows
us to be very selective in the artists
that we sign. Unlike other small
labels that rely entirely on the bill-
ing and success of front-line, new,
original artists, a lot of our volume
still is done through our catalog
and these compilations, so I'm not
under fiscal constraints to sign art-
ists just to release product and
keep the machine going. We're
only signing the groups we really
think are great and unique and
there's a tremendous opportuni-
ty." As far as competing with
majors, that’s no longer a problem
at Priority. They could probably
outbid most of the majors for an
act if they wanted to, and there’s
no shortage of retail interest in
whatever they happen to put out.
"“The only thing a major can still
do that we don't is a pop promo-
tion regional staff,” says Turner,
““So | just don’t sign acts that
would need that. One of our crite-
ria from the beginning was, since
we couldn’t compete with majors
as far as pop airplay was con-
cerned, we would concentrate on
signing acts that wouldn’t want
that anyhow. And they can fly
their artists around in their own
private jets, and we can't do that.”
And as for marketing tips, all he'll
say is, “I try not to be safe, not to
do things that have been done be-
fore just because they worked.

Question everything, and always
keep an open mind. Just because
we didn't do something before
doesn't mean it wouldn't work
now."”

Profile has looked for years to
be the next indie to hit major sta-
tus, and they continue to inch
closer to that distinction. With al-
most a decade of steady growth,
president Cory Robbins attributes
their success to “putting out re-
cords people want to buy. We're
an A&R-driven company,’ he
adds, ‘‘not a promotion driven
company. Rap is still the biggest
portion of our billing, but we also
concentrate on reggae, especially
dancehall, which is rap-related
but still different. We have a sepa-
rate A&R person who just does
reggae, and we're probably put
out close to a dozen reggae al-
bums or more in the last two
years, with more coming up; a
reggae Christmas album, Nardo
Ranks, Barrington Levy, the Doo
Experience, and others. Our com-
mitment to reggae has been strong
for the past two years, although
the sales are nowhere near as
strong as rap. And we have some
hardcore groups and artists like
Judy Torres, Channel. But most of
our releases are reggae or rap.
Those two fields are closing, but |
wish they would get closer faster.
| think a lot of the people who en-
joy rap are starting to accept reg-
gae, but | don't see the sales yet.
It's not uncommon for us to sell in
the hundreds of thousands for a
rap album, even the ones that
aren’t that big, but the reggae al-
bums haven't sold that well yet."
Robbins adds that all of Profile's

eight gold or better LPs were rap).

With consistent success, Pro-
file’s been able to afford the big-
gest difference in the rap market;
with major labels involved, new
artists are significantly more ex-
pensive than they used to be. “We
have to pay six-figure advances on
occasion,” notes Robbins, “where
we never had to before. Now it's
sometimes necessary; we've been
in bidding situations with other la-
bels and the price gets up there.
Until 1990 | never paid anywhere
near $100,000 for a record, and
now |'ve done it a few times. Be-
fore that it wasn't uncommon to
sign artists with finished albums
for $40,000. Now those are the
exception.”

Higher prices aren’t the only
reason they've become more se-
lective about signings; another is
"because there are so many rap
records that only the really good
ones break through. In the past we
put out records that weren’t that
good, that weren’t our A records,
but we still knew we could sell
100,000 copies. Those days are
gone. You don’t sell 60,000 of an-
ything if it's just good; only the
best records sell. We do very few
12" deals anymore; everything’s
an album signing, everything has
a video. We used to throw a lot of
records out just to see how they'd
do; signing an artist wasn’t such a
big deal. Now it’'s much more in-
volved. Between signing an artist,
making a video, doing promotion-
al items, advertising, posters, it's
hundreds of thousands of dollars.
We have to be more careful.”
THE INDIE HYBRID
Tommy Boy is owned by Warner

Bros., but label president Monica
Lynch feels ""We're a bastard
child, a hybrid. It's the best of
both worlds. First and foremost
we consider ourselves an inde-
pendent label—and | define that
as being independently distribut-
ed, which we are. We use both in-
dependent distributors and nu-
merous direct accounts with
major chains and one-stops.” As
for the day-to-day impact of being
owned by Warners, Lynch insists,
““We're totally autonomous.
Warners, in its infinite wisdom,
has realized that if it ain't broke,
don't fix it."”

From Lynch’s perspective, the
rap business ‘‘certainly has
changed dramatically. | remem-
ber very clearly in the early '80s
major labels and to some degree
black radio—and pop radio—
looking down their noses at rap,
and it's ironic to see those same
people today are definitely trying
to play catch-up and learn as
much as they can about the rap
marketplace. It has a lot to do with
how explosive this area of the
business has been, with all these
gold and platinum artists. But the
downside has been that there is a
tremendous glut of product in the
marketplace, and a lot of mean-
ingless artists who are out there.

“l think to some degree there's
been a dilution of hip hop, and |
think you can draw some parallels
between what happened in the
late '70s when the majors went
on a disco binge, and then it all fell
apart in the early '80s. | don't
think it’s going to fall apart the
way disco did, because we're
dealing with a music that has

much more of a grass-roots foun-
dation, and it's much more per-
sonality-driven than disco ever
was. However, | do think there’s
goingtobeatremendous
shakeout, and | think that if you
spend any time talking to retailers
they'll tell you that there’s just too
many releases and there's a lot of
stuff just sitting there collecting
dust.”

Tommy Boy's stuff hasn't been
gathering much dust. One of its
top acts, De La Soul, has been
making heavy international in-
roads, while another, Naughty By
Nature, has been the surprise hit
rap act of '91. And Queen Latifah
and Digital Underground have
both reached rap's upper echelon.
Newer artists include Paris, Prince
Rakim, Groove Garden and Al-
mond Joy. Lynch feels Tommy
Boy is particularly good at devel-
oping artists that maintain a solid
fan base, which she says general-
ly tend to be “artists whose lyrics
are politically and socially con-
nected and who tend to have not
only a very strong black base, but
an enormous white male college
base as well. Or artists who are on
the other extreme, the ones who
are entirely socially negligent.
When you look at an N.W.A. and
then you look at a PE (Public
Enemy)—those are both acts that
have enormous bases and can
pretty much be guaranteed to go
platinum on every release and yet
philosophically they're at opposite
ends of the spectrum.

Just how important is that white
audience in creating a hit? “l think
that generally speaking most of

(Continued on page R-14)
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INDEPENDENTS

(Continued from page R-12)

the rap artists who've had a con-
sistent pattern of platinum sales
have had both a very strong black
base AND a strong white base. In
that sales range, you've got to
have both audiences.

HEALTHY INDIES

These are the independents who
still get by doing what indies do
best; avoiding taking on the ma-
jors directly, preferring instead to
releaserecordsthe majors
couldn’t do much with, market at
the street level, and take only
some of their records to radio, and
even those not right away. Flori-
da-based Cheetah Records gets
next to no publicity, radio play or
club reports, yet they've struck
gold with records no one seems to
know exist (DJ Magic Mike). And
only four years into their exist-
ence, they've got 14 artists on the
roster, spread across three labels.
“We're building a cult rather than
building album sales off a hit sin-
gle,” says President Tom Reich.
“Qur ASCAP reports for four years
came in zero. We had no publici-
ty, we didn’t tour. By the time ra-
dio got started on DJ Magic Mike
we had total sales on the 3 al-
bums of 1.2 million copies; now
we're closerto 1.6. ‘Back To
Haunt You' is about to go gold;
‘Bass |Is The Name Of The Game’
went gold about a month and a
half ago.” And these are hardly
typical rap records. “‘Bass Is The
Name Of The Game' was an ex-
periment,” Reich smiles, "“prima-
rily an instrumental bass album. It
has four raps on it and eight in-

strumental songs on it, and it's
still selling today, an independent
double-record that went gold!”

“In-store play was the key fac-
tor,"” says Fred Held, VP of Opera-
tions. “We concentrated on mom
and pop stores, the retail base and
in-store promotion. It's been very
systematic. Our mailings are al-
most a thousand units at retail lev-
el alone. We take small steps, and
we make sure the street has the
promotion. | don’t want 30 in ev-
ery account—that just gathers
dust. But if | put three in on Mon-
day and they re-order two on Fri-
day, I know I've got a hit. We don't
overpress, we don't overhype, we
don’t oversell, we don’t over-re-
turn. In three years, our returns
are less than 10%. And when we
got on the charts, it brought the
chains in.” Cheetah also feels that
guality counts. “All our tapes are
all HX-Pro, they're all top-quality
BASF chrome,” notes Tom Reich.
“The shortest album we ever put
out is 62 minutes, and most are
closerto 70 minutes.”

And Cheetah is one label that
plans to support vinyl. “It's the
least of our sales,” notes VP Mike
Hampton (aka DJ Magic Mike),
““but there are still people out
there who like vinyl, and if they
still want it, we're going to give it
to them. People want any vinyl
they can find, DJs don’t want to go
to the CD format, so we try to look
at it from a DJs standpoint and
we'll always have vinyl."”

Seattle-based NastyMix has
settled their much-publicized law-
suit with Sir Mix-a-Lot and contin-
ued on with a range of rap acts
both homegrown and otherwise.

Rodney O & Joe Cooley have sold
over 200,000 albums off their
first single, “Get Ready to Roll";
when their second single "“Oldie
But Goodie"” comes out late No-
vember, the label expects it to
take the album gold. Kid Sensa-
tion's new album Voice of the
Youth should be out first quarter,
including a single with Mariner
center-fielder Ken Griffey Jr. Crim-
inal Nation's 3rd single, “The
Right Crowd,” is still pushing the
first album, with a follow-up LP
planned for Spring, and dance/
pop rap act Mario has a new sin-
gleoffhisdebutalbum
Scandalous.

“As an indie, we can do street
promotion like nobody’s busi-
ness,” notes Ramon Welis, VP of
National Promotion. “What usual-
ly happens is we start some inno-
vative kind of promotion, then the
majors follow. On the street level,
one thing an independent like us
can focus on is street club DJs and
mobile DJs. We also try to do cre-
ative merchandising and creative
parties. Where we can’'t compete
with the majors is to offer the large
sums of money for artists to sign
with us. And when doing promo-
tion, they can use their superstars
as leverage to help their new acts,
and we can't do that." As far as
vinyl is concerned, Wells says,
“We'll still be pressing it for at
least another year. So they say it's
not selling as much? Then just
don't press up so much. But peo-
ple still want it, and we have to do
keep making vinyl because as an
independent we'll probably soon
be the only source for vinyl. And
because of the importance of the

DJs role in promoting a record, we
have to keep making it for them.
Vinylis still their preferred
format."”

Next Plateau has clocked up
pop hit after pop hit, most notably
with Salt 'n Pepa. "'Rap has
changed a lot in the past few
years,” explains label boss Eddie
O’Laughlin, “and we're not doing
any of the gangster rap that’s so
popular right now. What we're
working onis pop crossover
rap—Salt 'n Pepa, Tony Scott.
And obviously we're having big
success with that. We have a new
artist called Don Q and the Don
Squad, and there will be a new
solo Spinerella album in the new
year. We're goingreally for
straight, hit, R&B, crossover rap.”
As for why they shun the harder
street rap, O'Laughlin states, “I
just don’t like the gangster rap; it
doesn’t support people. We could
put it out, but we just choose not
to. We're having big hits by going
the pop R&B route.”

Competing in the mainstream
pop market, indies still have a few
disadvantages compared to the
majors. "l can't get 150 stations
in a week like majors do” is the
one difference O'Laughlin can
point to as an indie. “We have to
go 15-20 a week. At the end of
the day we both sell the same
amount of records, it just takes us
a few more weeks to get there.
What we do that they can't is lis-
ten to a record on a Monday and
have it on the street the following
Friday. That kind of speed still
mattersin rap, it's important to get
the vibe while the vibe is there, to
be able to move when you have

ideas. Speed is good. And being
flexible, and getting answers, hav-
ing the artists and producers be
able to get answers quickly, with-
in hours, instead of waiting a
month and a half for one depart-
ment ot talk to another depart-
ment, is of value.”

Tuft City has managed to stay
on the cutting edge of hardcore
hip-hop, putting out a consistent
stream of quality material while
never crossing over to the com-
mercial mainstream. Imminent
new product, a probable instant
classic, is a long-awaited album
from Grandmaster Caz (of the
Cold Crush Brothers). ''The
Grandest Of them All,”" with single
and video (*“‘Star Search”) will be
out late November; producers are
Ced G (from Ultramagnetics) and
the Mighty Maestro (did some
tracks on the Flavor Unit album).
Also due soon is Funkmania,
Maceo Parker and Fred Wesley
blowing over 45 King break beats.
‘““Breakbeat atbums are just a part
of what rap’s all about,"” says label
president Aaron Fuchs. "“We just
released the fourth variation of
“The 900 Number,’ this time
with remixes with Ced G and a ca-
pella vocals by YZ and Lakim. The
commitment to that hardcore DJ
audience is always there."

That commitment has led to
longevity, which Tuff City will be
celebrating in February with the
release of their Decade Anniversa-
ry Box. The five-CD set will be di-
vided by producer, and what a list
they've had: 45 King, Marley
Marl, Pumpkin, Davey D/Master
OC and Teddy Riley/Ced G. The

(Continued on page R-16)
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(Continued from page R—14)

cover will be a photo of a subway
car with Tuff City's logo graffitied
on by Phase Il. As forrecent
changes in the rap marketplace,
Fuchs notes, “It's pretty apparent
there's going to be a dancehall
and live funk influence. What's re-
ally important for the label devot-
ed to rap is to try and stay away
from the kind of crossover Disney-
land standards that shows like
“Yo!” are imposing on rap. Some
of the national video shows are
still true to what rap is about. If
there's a problem with rap now,
it's that bigger has not meant
better.

ASSOCIATED WITH MAJORS,
BUT STILL BASICALLY
INDEPENDENT

Cardiac, under Virgin's auspices,
is fully independently distributed.
Definition of Sound's “Love And
Life: A Journey With the Chamele-
ons' was their first foray into the
rap album market, finding more
success at alternative rock radio
than in traditional rap markets.

Cardiac’s first American rap al-
bum was just released (Queen
Mother Rage's ‘‘Vainglorious
Law'"), and True Culture just re-
leased their first single, with an al-
bum “Rude Boys Come to Play” to
follow after Christmas. Very little
light entertainment can be found
with QMR—they're part of the
Black Watch movement and their
funk/R&B tracks support lyrics
that are primarily political. True
Culture blend reggae and ragga
with hip-hop in almost British
fashion; Brother Makes Three is
more traditional hip-hop (their lat-
est single is ‘I Wanna?"' and their
as-yet-untitled album will be out
in January). “Rap is becoming in-
volved with so many other kinds of
music,' ' says label president
Cathy Jacobson. “Radio is playing
less and less rap; we're trying to
focus a lot on retail and the street
buzz, trying to deal with the net-
work of people who play rap and
deal with rap. The most we can
get on radio is mix play, so we're
dealing with video and the rap
trades. We're trying to get infor-
mation out there, but we can’t

count on radio. There's so much
out that you really have to select
so carefully. A lot of stuff crosses,
but a lot of stuff doesn’t.” Deli-
cious Vinyl first hit the airwaves
two years ago with pop smashes
from Young MC (now with Capi-
tol) and Tone Loc, whose tong-
awaited follow-up album Cool
Hand Loc is the label's Christmas
hope (first single: ""All Through
The Night,” a duet with Ei De-
Barge). Other current rap product
includes Def Jef’s R&B palitical
poetry “Soul Food"” and Jesse
Jaymes’ white-bread "“Thirty Foot-
erIn Your Face” (it somehow
seems appropriate Jesse should
be touring fraternities at colleges
nationwide). “Our three main rap-
pers all appeal to different audi-
ences,” points out General Man-
ager Rick Ross. “With this new
Tone album we want to appeal to
real rap fans. There's a follow up
to “Cheba Cheba' called “Mean
Green."” Jinx did some of the pro-
duction, there's a hardcore rap re-
cord, as much as there'll be big
R&B jams and pop jams. it's clas-
sic hip-hop."”

¥ gilORDg

With a diverse roster that in-
cludes rockers the Bogeymen and
Masters of Reality, R&B act Ken-
yatta and jazz/funk band the
Brand New Heavies with N'Dea
Davenport (who's also working on
a solo album), Delicious has had
notable success taking other for-
mats to hip-hop audiences. “One
of the great things about the
Brand New Heavies has been the
response we've received from the
rap community,” notes Ross, “be-
cause this band just has the killer
groove, and this is music that
crosses so many formats. Along-
side the fact that we're bringing
back the real music that the rap
community really appreciates. It's
been great seeing them appeal not
only to R&B audiences, but to the
rap kids and adult contemporary
listeners."” The Heavies are cur-
rently working on another label
priority—a rap compilation proj-
ect for early '92 release; they'll re-
cord real music by real musicians
(themselves), with vocals from a
variety of the rappers (Gang Starr,
Kool G Rap, Poobah, 3d Bass).

As for the challenges of being an
indie, Ross admits "it's tough. The
bottom line is that when you put
out your own records you don't
have to have a corporate slant on
anything. There's an inherent
street vibe that runs through this
company, from the way we do
A&R to the way we develop our
projects. For instance, Def Jef —
we haven't taken it to R&B radio,
we've developed it on the streets
through a bunch of young kids
who understand the music and
are working it to retail and the mix
shows. We're trying to build our
promotion staff from that level.
There's a lot of subtlety to working
these projects. And you have to
make sure the records you bring to
the table are records you can de-
liver with.”

Taking it to the streets is also
the philosophy of the two-year-old
Mercury-distributed indie
PWL/America, whose Ed 0.G &
Da Bulldogs got a big hit out of
“Got To Have It.” As director of
A&R Brian Chin puts it, “What we
weretrying to do here with our first
record was to let people know that
we were going come out with
hardcore street stuff. We're trying
to find artists that are strong
enough lyrically to support an en-
tire album, and successive al-
bums.” In trying to woo listeners
to new PWL/America artists like
Silk Smoov, B.0.X. and Diamond,
Chin sees a big difference be-
tween the hardcore and main-
stream rap buyer" “The last mil-
lion buyers of a 3-million selling
album are somewhat less pas-
sionate than the first 50,000
about it. We're trying to make sure
that we satisfy the first 50,000,
that really know what they want
out of a rap record. If you build
enough consistency into the al-
bum, and again, that goes back to
how many thoughts and rhymes
and ideas are inside the artist’s
head, then the album as a whole
has enough staying power to
reach that larger audience.”

Like most indies, Chin observes
the majors’ rap binge with much
suspicion. "“The awful thing about
the way rap has been treated by
the industry in general is that so
few of the people in higher posi-
tions really love it. The people in
the industry or the media who
have written or commented about
it don't like rap enough to differen-

tiate between acts and styles.
From the very beginning the kids
would no more confuse Sugarhill
Gang with Kurtis Blow than you
would confuse Buddy Holly with
Tony Bennett, but the majors con-
sidered all the rappers to be inter-
changeable. | can understand why
some people can’t differentiate
Big Daddy Kane from LL Cool J.
It's just that nobody has sent in
people with that level of under-
standing to spend money on rap
and play in the marketplace.
That's the scary thing. Lots of peo-
ple volunteered torun in there and
fool around with rap and see if
they could pull a rabbit out of a
hat, which is not the healthy way
to go about it.”

Still, Chin sees some positive
signs: “An interesting new trend Is
big hits from artists who hadn't
gone gold on their first or second
album. It used to be that a lot of
rap artists’ first album were their
biggest, and hard to follow up. But
if you look at some one like A Tribe
Called Quest. There was no gigan-
tic national smash when they put
out their first album—it was a full
process. They got a whole year's
worth of media visibility and then
their second album came out, and
I'm pretty sure it'll be a ot bigger
than the first one. Or Geto Boys,
that's their fourth album. And
that's a good signpost for rap, that
the way to go is to establish that
visibility, that individual personal-
ity for a rapper. It's not wasted,
because even though your first
one doesn't blow out a million in
eight weeks, as the mythical great
rap album can, you still work on
your artists, put them out there,
get them in the press, put out
good videos, and then when you
come around to the next album, it
comes back to you.

“Of course, it works on both lev-
els,” Chin adds with a smile. “You
need a hit. An interesting artist
still needs a great beat, a great
loop. 'Cause there's lots of loops
out there, but not all of them are
hit loops."”

The indie label 4th & Broadway
is owned by PolyGram, but con-
tinues to operate entirely inde-
pendently. “We have our own ac-
counting systems separate from
everybody else,” says Pat Mona-
co, “and decisions are made out-
side of the PolyGram system.’" Af-
ter massive restructuring of the
roster, 4th & Broadway has a fall
rap season of debut artists. The
Disposable Heroes of Hip-
Hoprisy, says Monaco, are “a rap
group that appeal more towards
the alternative rock market.
They're more like prophets, what
they rap about has to do is social
issues. | think hard-core hip-hop-
pers aren't going to be drawn to
their first album Television: The
Drug of The Nation, it'll be a differ-
ent level of consumer. The whole
album is intense. On the other tip
we have Funkytown Pros from
California, more of a straight-
ahead hip-hop oriented record,
and Double Jis from the New York
area, part of the Flavor Unit. 4th
& Bway is still about 50-60% rap
these days, with Brothers in
Rhythm and Stereo MCs as the
non-rap stuff.”

Monaco feels an indie still has
the advantage over a major when
it comes to new trends. “When a
record comes along like an X-
Clan, we were able to sign it and
put it out fast and take advantage

(Continued on page R-18)
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MAJOR LABELS

(Continued from page R—4)

Tim Dog and Cypress Hill.

From being marketed and dis-
tributed by Arista then RCA, Jive
Records last July resorted to carry-
ing out all of its label funtions, ex-
cept for pop promotion, itself.
Tney, however, have maintained
a relationship with the BMG distri-
bution machinery.""We've always
been indeperndently-owned, and
we felt we had gotten to the point
of diminishing returns (with licen-
sors),” Weiss says.""We're in the
cositionnowtotake more
chances, to sign artists who take
longer to develop. A (major label
like RCA) isn't going to work three
or four singles before an artist
breaks. We will because we're an
independent, aggressive label,
ableto handle acts with kid
gloves, giving them the tender,
loving care they need to grow. Our
focus is different.”

With such high-caliber rap acts
as DJ Jazzy Jeff & the Fresh
Prince, Boogie Down Productions,

Too Short, A Tribe Called Quest
and D-Nice, Jive's A&R philoso-
phy of spotting develooing region-
al performers, signing them, then
building onto their respective
bases continues Next year, MC
Pooh, Grandmaster Slice, Spike
One, A.R. Kelly & Public An-
nouncement and FU-Schnickens
will benefit from this approach.

“When we sign with an indie,
we look for expertise beyond our
own vision,"” says Benny Medina.
Through agreements with Tommy
Boy, Sire, Colcd Chillin', Rhythm
King and Paisiey Park, Warner
Bros. has built up an impressive
rap roster that incluces Big Daddy
Kane, Marley Marl, Biz Markie,
T.C. Ellis and Betty Boo. In addi-
tion, they've gct Jungle Brothers
and Monie Lcve. “It can’t be de-
nied that rap is something today's
consumer is interested in,”" Medi-
na offers, “and, for the most part,
our job is to supply the consumer
with what he ¢or she is most in-
spired to buy.”

Stylistically, rap covers a broad
range of styles—from minimalist
beatboxology to lush balladry, po-

litical messages to pure fun. As
was always the case, marketing
the music in 1991 is somewhat
tricky, especially since the field is
so much more cluttered now.
“There used to be a time when
kids would buy whatever rap re-
coird was out,’” says Richard
Nash, senior VP, R&B music, At-
tantic Records. ‘““Now, | think,
they're scrutinizing their invest-
ment in the music a lot more.”

Although the economics of rap
has changed—no longer is it the
street-level investment it used to
be—campaigns to support the
music continue to be played-out
on a grass roots level. “It is still
crucial in the evolution of a rap
artist that they break from that
kind of organic scene,” says Medi-
na. “You've got to build a base
slowly, then maintain it,”" adds
Reuben Rodriguez, senior VP, ur-
ban music, Elektra Entertainment
and president/CEO, Pendulum
Records.

Major label executives recog-
nize that strategies such as utiliz-
ing smaller retail stores, local vid-
eo channels, black publications
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and heavy snipe campaigns are
crucial in placing a rap artist in a
compettitive marketplace. “Setup
is very, very important,”” Rodri-
guez insists. "“You've definitely got
to strategize,” Nash adds.

“We're trying to create the situ-
ation that whenever a Jive rap re-
cord hits the streets, kids are
fiending for the album, so it ex-
plodes on impact,” Weiss says.

That doesn’t always happen,
and, usually, patience and stick-
to-itiveness plays a key position in
the game too. As Lisa Cortes, VP
of black music A&R, Mercury,
points out, “It took weeks before
Black Sheep's single, “Flavor of
the Month,'" started selling.” It
ended up a number two record on
Billboard’s Hot Rap Singles chart,
selling 900 units In a day. “Black
Sheep is making themselves quite
a priority here,” says Dave Gos-
sett, A&R manager, Mercury.

Besides Black Sheep, Mercu-
ry's rap roster includes Ultra-
magnetic MCs, Class A Felony
and, through PWL America, Ed
0G & the Bulldogs, Diamond Dee
and Silk, Smooth & Box. “Rap is
a true reaction to the streets, so
you can't play chart games,” Cor-
tes says. At Mercury, we're sign-
ing what people want to hear.”

Before joining the ranks at Mer-
cury, Cortes worked at hip hop
powerhouse Rush Artist Manage-
ment. Thus, she fends Mercury
street credibility. Simmilarly,
former Tommy Boy staffer Dante
Ross brings added clout to Elektra
Entertainment, now distributing
Select and Pendulum. With such
acts as Hen-Gee & Evil-E (through
Pendulum), Shazzy, Leaders of
the New School, Brand Nubian,
Del Tha Funke Homosapien,
Chubb Rock and KMD, Elektra
carries much weight in the hip
hop nation. Each of these artists
sports a big buzz.

“Buzz is critical,” says Rodri-
guez. “Without that buzz you've
got nothing. The maost important
toolinrap musicis word of
mouth. It's as if the rap music au-
dience is limited to their local ra-
dio outlets and video channels.”

“Video is very, very important to
us,”” says Nash. But with a special
marketing division called Atlantic
Rap, Atlantic also uses school
visits and PSAs to provide recogni-
tion for their rap artists, among
them D.0.C., K-Solo, 2 Live Crew,
Yomo & Maulkie and MC Lyte.
Postcards and posters are also a
tool in their bag of tricks. “You've
got to be creative and aggressive,"”
Nash suggets. “You've got to fine-
tune images and perform A&R the
same way you do with R&B acts
like Levert and En Vogue.”

EMI recently engineered a dis-
tribution arrangement with Wild
Pitch Records, including Main
Source and UMCs. Meanwhile,
like corporate seducers, its sister
label, Capitol Records, has devel-
oped a reputation for snatching up
artists developed by other labels,
signing such acts as Mantronix
(from Sleeping Bag), Young MC
(from Delicious Vinyl), Schoolly D
(from Jive) and Beastie Boys
(from Def Jam). Yet, its biggest
hip hop hits have come through
MC Hammer (now simply Ham-
mer), an original signing through
the artist's Bust It production
company. His success has been
viewed in some circles as a tri-
umph of hype over substance. He
islooked at as someone who
didn’t go through the “proper”

channels of acceptance to star-
dom. Days before its release, his
latest album, “Too Legit To Quit,”
was being advertised on prime-
time television.

“Heralding the arrival of an art-
ist often times could be the worst
thing,” says Medina. “We should
always be cautios about over-
hyping, especially since major la-
bels still don't have, in effect, the
consumer’s respect in terms of
credibility.”

Richard Nash cites MC Lyte as
an example of a perfect A&R story
at Atlantic Rap, an artist who is
successfully traversing the valley
between mainstream and street.
“We're getting more radio this go
‘round than all of her other pro-
jects put together,” he says. “Hav-
ing bullt her up through video,
merchandising, word-of-mouth,
etc., we felt comfortable going to
the masses with this one (‘When
In Love'). Her single is more ac-
cessible to radio. Still, she hasn't
lostorabandoned hercore
crowd.” She's a rap who's grad-
uated to the R&B ranks and bal-
ancing both styles.

“I think one always has to be
cautious about the blending of
styles,” says Medina. ‘““While
there are tremendous benefits to
be gotten, one can end up landing
in the middle as opposed to being
on one side of the fence or the
other.”

R&B-rap is the latest hybrid
form in the ever-turbulent world of
hip hop. “Every year it gets more
diverse,” says Simmons. “"And as
people from more backgrounds
become better at making the mu-
sic for their vocals, rap will get
even more diverse.”

So, even though its sound has
constantly evoived, the marketing
of rap hasn’'t changed much over
the years. Major label execs agree
that will be the case in years to
come. No one, however, will prog-
nosticate about what form the
music will take in the future. “It
will be whateverthe street
dictates,” says Cortes. Medina
adds, “It will go where ever those
artists who are at the forefront of
it now want to take it. Is that
somethinglcan predict? |
wouldn't say so. | was incapable
of predicting it'll even be here.”

Whatever, a house-cleaning is
in order. “Things are definitely
over-competitive now,"” Weiss
says. “The bottom line is either an
act’s in the music or it's not in the
music. With the economy as bad
as it is now, only labels with top-
notch A&R judgement will perse-
vere in the coming year.”

INDEPENDENTS

(Continued from page R-16)

of a style or trend a lot quicker.
The disadvantage, as always, is
that indies don't have the compre-
hensive staff that a major does.
When K-9 Posse comes out on
Arista, they have full-fledged re-
gional and local people to repre-
sent them. Indies don't have that,
and we are at a disadvantage that
way. But then again, the new
sounds that come up always come
through an indie system first,
they're the ones who take the
chances, they're the ones who
recognize the viability. Yes, it's for
profit, but profits come later. The
major takes advantage after the
fact, through acquisition or what-
ever other means.”
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WHERE IS RAP
HEADING?

(Continued from page R-3)

generation listening, don't try to
sell ‘em tampons, try to sell ‘em
crayons. And why wouldn’t a
sponsor be interested in feeding
that demo?
CHUCK D. (PUBLIC ENEMY): |
think rap is heading all the way
up. But | think it's a record com-
pany type of game that’s being
played. If they can get 100 artists
combined to sell 10 million re-
cords, it does the company more
good than if they had two artists
selling 10 million records. The
reason for that is, | think the re-
cord companies want to keep this
a disposable music without the
artist having any power. | look at
a case like Profile. Before Run-
D.M.C. was a major part of that
situation, selling two to three mil-
lion records for the company and
yet the record company had to ad-
here to certain demands the artist
wanted. The artist had more pow-
er. it's bad news when the record
company becomes more power-
ful, because they can treat the
music as disposable.

| think the companies are run-
ning a glut. They have a lack of
concern. They're nothing but ac-
countants and bankers. All their
heads need to be cut off. Colum-
bia is the exception to the rule;
they have Def Jam. The rest of the
majors don't know their asses
from their elbows. And | don't
think a lot of labels are concerned
with artist development. | think a
whole education needs to come
through. Heavy metal has a total
concentration of effort (by the re-
cord companies) in marketing that
music. I think with rap, we have a
fot of young immature people that
haven’t been a lot of places in the
record business. They haven't
been trained on the business of
the music business, or educated
in the rap field as well as they
should.
MC LYTE: | definitely think it's
heading in all different types of di-
rections. Hip-house, hardcore,
soft, mainstream, R&B, reggae
mixed with rap, rock ‘n’ rap. Like
what started with Run-D.M.C.
and Aerosmith, now there's An-
thrax with Public Enemy, and Ice
T. That's beautiful. A lot of people
are complaining that (the rap
field) is too crowded, that there
are too many labels putting out
too many rap acts. But there’s
roomforeverybody who's
good—the bad ones will be
weeded out. When | first came
out, there were {very few) female
rappers. So now, when people say
I'm good, it just makes me feel
better, 'cause there's so much
more competition now. But the
animosity towards people like Va-
nilla lce doesn’'t make sense.
What for? (Certain rappers) are
just giving themselves a headache
worrying about him, when he may
have opened people’s ears to rap,
who otherwise might not have
heard it.
TIM DOG: It's getting more re-
spect. The stuff that's real is up
there with heavy metal. [t's the
rappers that take their craft seri-
ously and aim for certain sounds
(that get respect.) More or less I'm
just feeling what everybody else
has felt. I've realized the filth
that's out there.

LUTHER CAMPBELL (2 Live
Crew): Rap is in transition right
now. There's a lot of more com-
mercialized rappers. It's very seri-
ous. Radio is trying to make street
rappers go commercial—the in-
dustry is trying to clean us up.
Public Enemy, Ice Cube, all the
other gayest doing street re-
cords—we know commercial
guys come and go every year. A
Fat Boys will come and go every
year. {The industry) doesn't want
anything that makes a statement.
Most rappers are talking about
what's happening every day. Me,
personally, I'm happy they don't
play hardcore—they’d just com-
mercialize it and burn it up.
DJ JAZZY JEFF: | see it going in
different directions. But it does
seem to be getting back to the par-
ty music side of things, the way it
was when it first started.

—Moira McCormick

MAINSTREAM

(Continued from page R—4)

body can doit. Why don't they get
a real rapper? Everybody wants to
(use) rap, but they won't give real
rappers a chance.
PHIFE(ATRIBECALLED
QUEST): A lot of people in Ameri-
ca are so tender)headed. They
don’t give (hardcore) songs a
chance. Everything’'s a gimmick.
“Ice Ice Baby” is a gimmick, it's
like a fraternity chant. It's a big in-
justice. Garbage is what'’s selling.
(Look at) “Yo! MTV Raps''—it’s
their biggest show. There's a little
white boy named Bobby in, say,
Indiana or Montana, and he sees
the number one act is Vanilla Ice,
and he says, ''Oh, that's hip)hop.”
We've been on (the program) too,
but Ice and Hammer are pounded
into everyone's heads as the best
rappers. But I'm not selling out to
gain fame. Music’s supposed to
come straight from the heart. Pub-
lic Enemy deserves their suc-
cess—they’re real hip hop. LL
Cool J deserves it. Ice Cube de-
serves it, 'cause he's a roughneck.
But there's too many artists doing
love, love, love. | don’t mind doing
it myself, but a lot of rappers are
doing it just to blow up (sell large
amounts of records.) Like MC
Lyte—on her first two albums, she
was a raw Brooklyn MC. On this
new one, there's just a few cuts
that remind me of her earlier stuff.
| wonder to myself, does she really
like (her R&B-styled hit) “When In
Love”? Looks like a record compa-
ny move to me. Reminds me of
our own “El Segundo”—that was
a record company move.

MC LYTE: Yes—it's proven by the
Geto Boys' “Mind Playing Tricks
On Me.”” That’s a raw hip)hop
song, dope, street, and pop.
(Lyte is asked about Phife's
charge of selling out): | did things
on my new record that | liked. On
my previous albums | was so into
hip-hop. This time, | wanted to
fuse in different types of music. |
like R&B, I like jazz, | like acoustic
guitars, | like house music. | tried
to do things that | like. People
have to be ready for change, or
you'll get lost in the sauce, like so
many rappers are today. | definite-
ly do my music for hiphoppers,
but for the rest of the world also.
| don’t want demographic boun-
daries put on me, or colors.

MC SERCH (3RD BASS) Oh, def-
initely. Like, our whole standpoint
and our whole belief was, that

was the whole reason we did ""Pop
Goes The Weasel.” Let's not let
the weasels, whether they're re-
cord higher-ups or just artists who
think they get paid 'cause their
skin is lighter than everybody
else’s, let’'s not let them dictate
what real rap is. I'm glad that
N.W.A.'s at two million albums,
I'm glad that Cube is at two mil-
lion, even 2 Live Crew—although
| don’t think they make the great-
est music in the world. | don't
think it's a battle that can be won
in the courtrooms or on television.
It's a battle that can only be won
at home.
I just think that rap is incredible
for what it's done in such a quick
amount of time. When the Pills-
bury Doughboy is kickin’ a rhyme,
you know you got rappers in the
house. What really makes me feel
good about the music is that
Chuck D. brought Malcolm X to
the white community. He brought
the feeling of liberalism, of
strength, to a community that
didn’t understand it, to a young ur-
ban community that had no clue
about it. Our generation, the kids
in my demo, 19-25, are growing
up with a stronger sense of what
the black effort is. Of what the
black effort needs to be, which is
unity. And that’s what rap really
has done. It hasn't made us
scared; it's made us more aware.
TIM DOG: Definitely. But it's the
good rap that can do it, the posi-
tive stuff. Rappers need to edu-
cate themselves so they can pres-
ent their message ctearly they
needtobeabletoexpress
themselves.

—Moira McCormick

CONTROVERSIAL

(Continued from page R-6)

songs, if they were heavy metal
songs by kids from Long Island, it
would be a little different. They
wouldn't make such a fuss. But
rapis the new kid on the block, it's
a brand new art form, and peo-
ple'll are gonna want to investi-
gate it. So we can’t complain. |
don’t think bitterness does any-
thing for the taste in your mouth.
At the same time rap has been sin-
gled out, it's also been concen-
trated on and focused on. At the
same time it's been screamed on,
and looked at under a microscope,
and ran through with a fine-tooth
comb. At the same time, it's been
embraced by mainstream Ameri-
ca. Rap musicians are becoming
so much bigger than their r&b and
rock ‘n’ roll counterparts, it's un-
believable. A kid will buy a (Geto
Boys) record for the same reason
that he goes to see one of the
Freddy Krueger movies. When
you're ready to get rid of all that,
get rid of the Krueger movies. |
think that, eventually, people are
gonna have to realize sex and vio-
lence and drugs and all that, that's
a totally separate topic from rap,
because it's within everything. It's
on TV, it's in rock music, lot's in
rap music, it's in r&b, it's in vide-
0s, it's in magazines, it's on the
news, it's in the bedroom. It's ev-
erywhere. | didn't get a sticker on
my last album, so | didn't have
that problem.

MC LYTE: [ feel that everything
starts in the home. Once you've
taught your kid morals, your kid
might not want to listen to (the
more extreme music). They may
not have any interest.
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WOMEN RAPPERS
NEW GROUND

(Continued from page R-8)

Do,” Monie Love’s “Jus Don't Give
a Damn’ about domestic vio-
lence, or MC Lyte addressing
AIDS in "“Eyes are the Soul,” wom-
en have over time expanded rap’s
discourse, making it a more com-
prehensive reflection of the Hip
Hop Nation and continually chal-
lenging mento come correct onis-
sues retating to male-female
relationships.

Says Nikki D, "It's great that
women have the chance to speak
out. Now people have the oppor-
tunity to seerap fromthe women's
side. But,” she continues, “we
still don't have the same respect
that women have intherap
world.” To make the point, Nikki
D goes on to relate a conflict she
had with a male headliner who,
she says, sabotaged her show by
instructing the soundman to bring
down the volume on her micro-
phone while she performed. But,
she recalls, “When | performed
with Queen Latifah, everything
went all right.”

She took the dis to be an exam-
ple of the depths men will sink to
maintain what they see as their
turf. Roxanne Shante, however,
doesn't feel that territorial con-
flicts are always a matter of male-
female difference. "Problems
don't necessarily mean gender
problems," she claims, "because
men sabotage each other all the
time." The one development
Shante’s seen in her six years in

the business is that “‘before we
used to be treated like little sisters.
Now we're seen as peers.”

She is quick to add, however,
that women in the business have
to confront a unique set of issues.
“One of the main ones is that a lot
of women rappers are having ba-
bies,” she notes. “In the last year,
seven women rappers have had
children.” While Shante feels for-
tunate to have had a son early in
her career, she understands that
children can make a career more
difficult to pursue. She also feels
that record companies may be
more wary of signing and develop-
ing women artists if they think
pregnancy is a possibility. In the
face of that, she feels it is impor-
tant to women rappers who have
children to make them a visible
part of their lives, as she has done
by taking her son on tour.

“When your kids are visible,"”
she asserts, “you can give a lot of
young mothers inspiration.”

Becomingrole models for
youth, of course, requires that the
rappers themselves have a high
level of visibility. But until recently
women have not enjoyed the
same access to the promotional
and marketing forces that male
rappers have, which reinforces
the mistaken image of rap as a
purely male form, both to the in-
dustry and to the public. One ma-
jor example of women’s absence
in large-scale rap promotions is,
ironically, last year's pay-cable
““Rapmania: A Salute to the 15th
Anniversary of Hip Hop.” Of the
15 or so rappers who shared the
bill, only one MC Trouble was fe-
male. This type of imbalanced

representation leads many wom-
en to conclude that parity is still a
ways off. Says Nikki D: “Women
will come up within the next five
years and we’ll have a more sturdy
status in this rap field because
now we don’t.”

This year's Rapmania event
should more than make up for that
slight. Entitled ''Sisters in the
Name of Rap,” and featuring per-
formances by some 18 female
rappers, the pay-cable show that
aired Nov. 16 (and will air three
more times through Dec. 16) will
undoubtedly continue to increase
the visibility of the “women in
rap”’ phenomenom. Like the in-
dustry trend of signing white rap-
pers, women run the risk of being
viewed the latest fashion to be
exploited, rather than having their
careers aggressively cultivated.
And until more labels increase the
presence of women rappers and
other women artists—on their
rosters, the question of wide-
spread industry support will
remain.

Establishing new careers and
maintaining existing ones will in-
evitable lead some female rappers
to get into other aspects of the rap
industry besides recording and
performing. So far, though, female
producers in rap are still scarce.
Salt N' Pepa, who co-produced
their album ““Black Magic,” and
Queen Latifah, who co-produced
several songs on her album “Na-
ture of a Sista,”” are notable excep-
tions. Queen Latifah has also
shown a keen interest in spread-
ing out her talents, and not just
feature acting appearances such
as those in the films "Jungle Fe-

ver" and "House Party II." Latifah
discovered and executive-pro-
duced Naughty By Nature's im-
pressivedebutalbumthat
spawned the hit single "O.P.P."”
She also has her own production
company called Queen's Army
productions, and she has two fe-
male acts already signed. “| feel
it's important to get involved in
the business aspect of things,"
she says, "If only to be a stepping
stone for other artists.”

Plenty of male music-business
stereotypesremaintobe
confronted.

“Everybody thinks that a wom-
an is weak,” says Nikki D, “but
that's not true.”” Solidarity in an
unsensitive industry can be impor-
tant. Says Tanisha Michele of
Bytches With Problems, “Women

inrap need to stop tearing our-
selves down and start building
ourselves up. We need to accept
each other's difference.”” And
Queen Latifah puts it this way: I
haven’'t found a Iot of bickering
among women rappers. We're
prepared to succeed as individu-
als, but we also want to make it all
right for everyone else.”

MC Lyte says "“Everyone shouldn't
be stuck in their ways. They gotta
be ready for change if not, they'll
be left in the dust, and some new
rapper's gonna take their place."”

And Roxanne Shants has three
words of advice for her fellow
women rappers:

“We have to be more strong, we
have to have better business
sense, and we have to keep our
mouth open and our legs closed.”

Have You
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HOT DANGE MUSIC

CLUB PLAY 12-INCH SINGLES SALES
. B COMPILED FROM A NATIONAL SAMPLE zZ,_ COMPILED FROM A NATIONAL SAMPLE

wxlox|e | Sk OF DANCE CLUB PLAYLISTS. wxloxle |SE OF RETAIL STORES AND ONE-STOP SALES REPORTS.

2L |20 |28 | €| TITLE ARTIST TW|2w |23 |¥5| TITLE ARTIST

F2 (32| ~& | 23| LABEL & NUMBERDISTRIBUTING LABEL F2 (33| X | 25| |ABEL & NUMBERDISTRIBUTING LABEL

* % NO.1 x % *x NO.1 x %
1 1 3 6 MOVE ANY MOUNTAIN (PROGEN 91) £piC 74043 2 weeks at No. 1 ©THE SHAMEN 1 1 2 9 FINALLY AsM 75021 -2385-1 2 weeks at No. 1 &CE CE PENISTON
2 4 5 6 EMOTIONS COLUMBIA 44-74037 ® MARIAH CAREY @ 6 14 4 SET ADRIFT ON MEMORY BLISS GEE STREET/ISLAND 422866 095-1/PLG & P.M. DAWN
3 8 18 4 CHANGE ARISTA 12363-1 @ LISA STANSFIELD 3 3 6 10 LIES EM v-56223 ® EMF
4 5 10 9 I'M ATTRACTED TO YOU SMASH 865 027-1/PLG COOKIE WATKINS @ 8 10 7 THE PRESSURE PT. 1 PERSPECTIVE 28968 1202-1/A&M ® SOUNDS OF BLACKNESS
5 7 8 8 TOO BLIND TO SEE IT 1.D/ATCO 0-96255/ATLANTIC KYM SIMS @ 9 9 6 EMOTIONS COLUMBIA 44-74037 ® MARIAH CAREY

@ 11 15 6 LET'S TALK ABOUT SEX NEXT PLATEAU 50157 ® SALT-N-PEPA 6 li 7 9 A DAY IN MY LIFE (WITHOUT YOU) FEVER 44-73823/COLUMBIA ® LISETTE MELENDEZ
1 3 1 9 THE PRESSURE PT. 1 PERSPECTIVE 28968 1202-1/A8M @ SOUNDS OF BLACKNESS @ 12 13 9 LET'S TALK ABOUT SEX NEXT PLATEAU 50157 @ SALT-N-PEPA
8 10 14 7 FUNKOPOLIS FICTION 0-85978/ATLANTIC @ DIE WARZAU 8 5 5 11 HOUSECALL EpiC 73929 © SHABBA RANKS (FEATURING MAXI PRIEST)

@ 17129 4 | SAYIT mca 54085 ® ABC 9 1| 11 6 | CAN'T TRUSS IT DEF JaM 44-73869/COLUMBIA ¢ PUBLIC ENEMY
10 2 2 11 | RUNNING BACK TO YOU WING 867 519-1/MERCURY ® VANESSA WILLIAMS 16 19 4 MOVE ANY MOUNTAIN (PROGEN 91) EriC 72043 ® THE SHAMEN

@ 18 | 27 4 CAN'T TRUSS IT DEF JAM 44-73869/COLUMBIA ® PUBLIC ENEMY D] 20 | 32 3 CHANGE ARISTA 12363-1 @ LISA STANSFIELD
12 12 13 7 GIVE ME YOUR LOVE IRMA 17023 BE NOIR 2 15 16 7 LIVE FOR LOVING YOU EpiC 73971 ® GLORIA ESTEFAN

@ 16 | 25 5 BREAK INVASION 36006 TURNTABLE TERROR 13 14 15 8 COME INSIDE WARNER BROS. 0-40071 © THOMPSON TWINS
14 15 17 7 FROM THE GHETTO 5COTTI BROS. 72392-75289-1 @ DREAD FLIMSTONE 14 4 4 12 RIDE ON THE RHYTHM ATLANTIC 0-85976 LITTLE LOUIE AND MARC ANTHONY
15 9 6 11 FINALLY A&M 75021-2385-1 @ CE CE PENISTON 15 17 18 6 FEELS LIKE ANOTHER ONE mca 54238 @ PATTI LABELLE
16 | 6 9 8 | INTOXICATION GUERILLA V138321 R.S. REACT 2 RHYTHM 16 | 13 | 8 | 16 | O.P.P.ToMMYBOY 988 © NAUGHTY BY NATURE

D 20 | 28 | 5 | KILLER INSIDE ME NETTWERK x25G-13835/1.R.S. ® MC 900 FT. JESUS AD] 21 | 24 | 5 | ISITGOOD TO YOU UPTOWN 54201/MCA @ HEAVY D. & THE BOYZ
8)| 28 | 41 | 3 | IT SHOULD HAVE BEEN ME cAPITOL v-15730 @ ADEVA 18 | 18 | 17 | 8 | WHISPERS CUTTING 252 ATLANTIC @ CORINA
19 13 4 10 | 1I'M NOT IN LOVE CHARISMA 0-96301 BASSCUT 19 19 [ 21 7 AIN'T GONNA HURT NOBODY SELECT 0-66507/ELEKTRA & KID 'N PLAY

29 32 4 GIMME REAL LOVE CARDIAC 3-4018 @ HELEN BRUNER 20 22 20 6 RING MY BELL JivE 42023-1 @ D.J. JAZZY JEFF & THE FRESH PRINCE
21 3?2 39 4 TRIPPING ON YOUR LOVE LONDON 869 547-1/PLG ® BANANARAMA @ 24 25 6 ALWAYS THERE TALKIN' LOUD 868 881-1/MERCURY INCOGNITO FEATURING JOCELYN BROWN

@ 30 40 3 FEELS LIKE ANOTHER ONE MCA 54238 @ PATTI LABELLE 22 2 1 14 RUNNING BACK TO YOU WING 867 519-1/MERCURY ¢ VANESSA WILLIAMS

* % * POWER PICK* % % 23 10 3 12 ROMANTIC WARNER BROS. 0-40069 © KARYN WHITE

(@D 39 | — | 2 | SET ADRIFT ON MEMORY BLISS GEE STREETASLAND 422866 095-1/PLG ® P.M. DAWN 25 | 28 | 4 | SAYITmcaseoss # ABC

@ 3% | 42 3 KISS YOU BACK TOMMY BOY 993 ¢ DIGITAL UNDERGROUND
24 26 3 5 I'M HAPPY CARDIAC 3-4021 WORLD POWER FEAT. ALTHEA MCQUEEN
25| 33 | 37 | 4 | RING MY BELL uve 220231 @ D.J. JAZZY JEFF & THE FRESH PRINCE * % * POWER PICK* % %

0] — 7 TAKE CONTROL CAROLINE 25120 LORDS OF ACID 0 | — 2 TOO BLIND TO SEE T 1.0/ATCO 0-96255/ATLANTIC KYM SIMS
27 L 14 | 7 | 9 | COME INSIDE warNnER 8ROS. 040071 © THOMPSON TWINS 21 | 29 | 33 | 7 | REALREAL REAL sBkv-19742 # JESUS JONES
28 22 16 11 | GROOVY TRAIN SIRE 0-40067AWARNER BROS. ® THE FARM 28 30 | 31 5 CHECK THE RHIME JivE 42010-1 ® A TRIBE CALLED QUEST

38 | 44 | 3 | THERE'SNO OTHER WAY 58K v-19747 @ BLUR 28 | 27 | 30 | 5 | LIFT rommy B0y 989 @ 808 STATE
30 19 12 11 O.P.P. TOMMY BOY 988 © NAUGHTY BY NATURE 30 3l 38 4 GIMME REAL LOVE CARDIAC 3-4018 @ HELEN BRUNER

BD| a1 | — | 2 | THE WAVE OF THE FUTURE Rca 621231 ® QUADROPHONIA * *x * HOT SHOT DEBUT * % %

32 | B3 | 22 | 7 | WEARE FAMILY nca 620601 * UNIT 3 UK GBD| NEWP | 1 | LOVE TO HATE YOU SIRE 0-40218/REPRISE ® ERASURE
3|2 19 9 WE GOTTA DO IT ATLANTIC 0-85993 DJ PROFESSOR FEATURING ZAPPALA @ 4| = 2 DJ CULTURE/MUSIC FOR BOYS EMi v-56234 ® PET SHOP BOYS
4 27 20 10 | ROMANTIC wARNER BROS. 0-40069 ® KARYN WHITE 33| 28 | 2 6 GROOVY TRAIN SIRE 0-40067/WARNER BROS. ® THE FARM
35 43 — 2 THIS IS FASCISM NETTWERK X25G-13842/1.R S. CONSOLIDATED 34 36 37 4 POP THAT COOCHIE LUKE 0-96291/ATLANTIC @ THE 2 LIVE CREW
36 | 24 23 7 LIFT TOMMY BOY 989 © 808 STATE 35 23 12 12 | GETT OFF PAISLEY PARK 0-19225/WARNER BROS. ® PRINCE & THE N.P.G.
@ 47 | — 2 IT'S HARD SOMETIME VIRGIN 0-98754 ® FRANKIE KNUCKLES FEAT. SHELTON BECTON 39 | 4 3 WE ARE FAMILY RCA 620691-1 ® UNIT 3 UK
46 | — 2 HEART ON THE LINE MUTE 0-66491/ELEKTRA ® FORTRAN 5 31 32 | 34 6 MIND PLAYING TRICKS ON ME RaP-A-LOT 7241/PRIORITY & GETO BOYS
**xHOT SHOT DEBUT * % x 43 | — 2 PEACE (IN THE VALLEY) ATCO 0-96259/ATLANTIC @ SABRINA JOHNSTON

NEW ) 1 MOVE YOUR WAISTLINE MAXI 2003 DEJA VU 41 | 48 3 JAMES BROWN IS DEAD WATTS 714/ARISTA L.A. STYLE
40 27 ] 15 3 YOU GOT ME BURNIN' UP STRICTLY RHYTHM 1256 KCB 40 38 40 4 LOST IN MUSIC 4TH & B'WAY 162440 534-1/1SLAND & STEREO MC'S

(41| NEW S 1 I'LL BE YOUR FRIEND HCA 62156.1 ROBERT OWENS 6 | — 2 SOMETHING GOT ME STARTED EASTWEST 0-96290/ATLANTIC @ SIMPLY RED
42 | 35 | 31 | 5 | ALWAYS THERE vatkin LOUD 868 881-1/MERCURY INCOGNITO FEATURING JOCELYN BROWN NEWD | 1 | MyFAMILY DEPENDS ON ME STRICTLY RHYTHM 1260 SIMONE
43 37 38 4 ESCAPE RCA 62095-1 © GARY CLAIL 43 34 | 27 8 WITHIN MY HEART ATCO 0-96319%ATLANTIC VOYCE
44 | 34 | 30 6 | A DAY IN MY LIFE (WITHOUT YOU) FEVER 44-73823/COLUMBIA ® LISETTE MELENDEZ NEW p- 1 EVERYBODY MOVE POLYDOR 867 989-1/PLG © CATHY DENNIS
45 5 | — 2 IS IT GOOD TO YOU UPTOWN 54201/MCA ® HEAVY D. & THE BOYZ 45 2% | 29 5 DO ANYTHING EASTWEST 0-96282/ATLANTIC © NATURAL SELECTION

NEW ) 1 MY FAMILY DEPENDS ON ME STRICTLY RHYTHM 1260 SIMONE 46 | 33 | 22 [ 11 | NEVER STOP DELICIOUS VINYL 868553-1/PLG ¢ THE BRAND NEW HEAVIES

NEWD | | | LOVE TO HATE YOU sike 0 40218/epRisE ® ERASURE 4 | 44 | — | 2 | THEFLY ISLAND 622868 885-1/PLG U2

NEWD | | | 2LEGIT 2 QUIT cariroLv-15701 * HAMMER NEWP | 1 | INPARADISE METROPOLITAN 4475 LAISSEZ FAIRE
49 | 25 | 21 | 11 | SEXPLOSION wax TRaX 9180 MY LIFE WITH THE THRILL KILL KULT NEW p> 1 | JUST THE TWO OF US SELECT 0-66502/ELEKTRA ® CHUBB ROCK
50 36 34 11 OPEN YOUR HEART ATLANTIC 0-85973 CEYBIL JEFFERIES 50 42 l 41 8 I'M ATTRACTED TO YOU SMASH 865 027-1/PLG COOKIE WATKINS
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Lisa Stansfield :
Puts Real Emotion
Into New Album . B

TO SAY THAT Lisa Stansfield
feels the songs she sings would be an
understatement. A
While recording her new Arista al-
bum, “Real Love,” the English-born
singer says she would occasionally ¢ !
become so absorbed by the content of |
a song that she would step out of the
booth shaking. i r
“I know it sounds a bit daft, but I ; ‘
think that in order to convey the emo- ] _
tion of a song, you need to climb in- | |
side of it and relate to it,” Stansfield 4
says. “That’s not to say that I'm sing- |
ing specifically about my life, but I
am relating the lyrics of a song to an
emotional moment in time.”

e
- AN
by Larry Flick

It is this performing technique that
has helped her mature as a vocalist
over the past two years. While her
successful 1989 debut, “Affection,”
was a producer-dominated outing
that hinted at her potential, “Real
Love” marks Stansfield’s evolution
from cute club chanteuse into a styl-
ist with the chops to establish a ca-
reer that transcends trends. Songs I
like the Philly-flavored dance nug-
gets “Soul Deep” and “Symptoms Of
Loneliness & Heartache” and the poi- \
gnant ballad “All Woman” reveal a
distinctive and confident style.

“I didn’t sit and labor mentally
over this album,” she says. With pro-
ducers/songwriters Ian Devaney and
Andy Morris, Stansfield wrote a few
songs while touring behind “Affec-
tion,” and then banged out the rest of
the material during the recording |
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And when an idea for a song hits, . . ) g : . =
Stansfield acts fast. Nov. 1991). Doing things well gives us great satisfaction. The same that Botticelli must have felt.

“I have been known to run out of |

restaurants in the middle of a meal in lalian |
search of a piece of paper or a tape g = -
recorder,” she says. “When an idea Foreign /
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ry White and “James Bond” compos- EACOED) ] g ’ . ;
er John Barry.
“Having both of these men ap- REN ‘
proach me to write songs is like a 1991
dream come true,” she says. “Of
course, Barry White has had a strong
influence on my musie, and John Bar-
ry ... I nearly jumped out of my skin
when he called and asked to meet
me!”
Not bad for a singer who first
(Continued on next page)
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struggled for attention as the front
person for Blue Zone U.K. The
group, which also featured Devaney
and Morris, had a cult club hit in 1987
with “Jackie” and disbanded shortly
thereafter. Stansfield’s first real
taste of success, however, came after
she sang on Coldcut’s international
smash “People Hold On” a year later.

The avalanche of success came
quickly after “Affection” and the sin-
gle “All Around The World” hit. She
says that maintaining her perspective
was the tough, but essential.

“The most important lesson I've
learned over the past two years is
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that you can’t allow yourself to be-
lieve that everyone loves you,” she
says. “The main reason why people
like you is because you become suc-
cessful. If one wasn’t, then one
wouldn’t know half the people that
say they’re your friends. I know that
sounds a little jaded, but it’s actually
a means to not becoming grand and
jaded.”

At the moment, Stansfield is riding
high on Billboard’s Club Play and 12-
Inch Singles Sales charts with
“Change,” the first single from “Real
Love,” which is currently bulleted at
Nos. 3 and 11, respectively. A world-
wide tour is in the planning stages,
and should kick off in early 1992.

SWINGIN’ SINGLES: Freestyle-
oriented Metropolitan Records
(East Newark, N.J.) bows its house
label with “The Dip” by Rude Awak-
ening. A deliciously deep instrumen-
tal track is embellished with lush
strings, understated funk guitars,
and sound bites from the Crown
Heights Affair’s forgotten disco gem
“Dreaming A Dream.” Kudos to pro-
ducer/writer Mark Mendoza for this
inspired treat. Don’t miss the 10-min-
ute-long “5 a.m. Disco” mix—what a
trip!

Add Shirley Murdock’s name to
the lengthening list of urban radio di-
vas taking a crack at club credibility.
Thanks to an unusually busy and fes-
tive remix by Frankie Knuckles,
“Let There Be Love” (Elektra) is a
formidable chart contender. Mur-
dock’s hearty performance is
matched by chunky house beats and
occasional techno keyboard splashes.

Ernest Kohl, the hi-NRG commu-
nity’s favorite son, is in fine form on
“Push It In The Groove” (Megatone,
San Francisco). Easily his most com-
mercially viable release to date,
Kohl’s natural charisma and dramat-

OUR TOP 20 INDEPENDENT HOUSE HITS ON 12 INCH

OVAL EMOTION - DO IT - HI BIAS
RHYTHM 11 RHYTHM - A TOUCH OF JAZZ - DANCE MANIA
RUDE AWAKENING - THE DIP - KALEIDIASCOPE
SPRINGBOARD - MAKE SOME NOISE - R]M
CAJMERE - KEEP MOVIN - CLUBHOUSE
EFRR (FEAT. CHRISTY) - GIVE ME MUSIC - DIGITAL DUNGEON
SOUNDSTRIKE - PARTY MACHINE - DOPE WAX
EDDIE GANZ - SEX ON THE BEACH - SPY
ENGLISH FRIDAY - RIOT IN BRIXTON - E-LEGAL
SIMONE - MY FAMILY DEPENDS ON ME - STRICTLY RHYTHM
RAW ELEMENTS - RAW BASICS - FINAL CUT
MASTERS AT WORK - JUST A "LIL" DOPE - CUTTING

NUGROOVE

ic delivery are well suited to the
track’s festive, Black Box-vibed
pop/house context. Pay attention to
the “Hard Mix"” and “EK’s Sweat
Mix.”

Pal Joey returns under the guise
of Beautiful People with “I Got The
Rhythm’’ (Cabaret/MTI, New
York), a moody house instrumental.
Joey soaks an elastic bass line with
jazzy keys and percussion, making
this a groovy choice for twirling into
the daylight hours. Heavy sigh.

Getting a healthy dose of import
action right now is “Six 0’Clock” by
Tyrell Corporation (Volante, U.K.).
This gorgeous, R&B-angled jam has
been floating about the London club
scene for a few weeks now. The track
is punctuated by samples from
McFadden & Whitehead’s “Ain’t
No Stopping Us Now,” and is en-
hanced by swooning vocals 3 la Ro-
land Gift.

IMAGE-CONSCIOUS: A group of
college students at Polytechnic of
Central London is reaching out to
members of the U.K.’s club music
scene for support of a new movement
called Pop Against Homophobia.

This month, the group will launch
an advertising campaign to introduce
positive images of same-sex relation-
ships into youth culture. It is asking
artists to appear in multimedia ads,
including print, radio, television, and
T-shirts; the group already has a line
of ads and T-shirts featuring local
gay and lesbian young adults.

One of Pop Against Homophobia’s
primary goals is to convince artists
and publishers to incorporate gay
and lesbian relationships into music
videos, photographs, books, ete. Says
one representative: “The media have
a tendency to present same-sex rela-
tionships, romance, and lifestyles in
an unattractive and trivialized way.
Even gay and lesbian-run businesses
and services often avoid producing
explicit [lifestyle] advertising direct-
ed to the general public.”

A list of participating artists will be
announced shortly.

TID-BEATS: Mojoe Nicosia, cre-

ative director of dance A&R at At-
lantic Records, was one of the casu-
alties of the label’s slew of layoffs
this week. Although he does not rule
out joining another label, Nicosia will
focus on his burgeoning careers as a
remixer and producer. Meanwhile,
the rumor mill is hot and heavy with
speculation that Big Beat president
Craig Kallman will be joining the la-
bel in an A&R capacity ... Northern
Lights Alternatives-NY will reach
back to the "70s disco era for “Blades
For AIDS,” a benefit for its Chil-
dren’s Care Program and AIDS Mas-
tery Workshop. The event will be
held Tuesday (19) at New York’s
Roxy nightclub, and will be kicked
off with a retro roller disco segment.
Headline performers include Chaka
Khan, Vicki Sue Robinson, France
Joli, and Lime . .. Speaking of disco,
historians should be aware of “My
Body Keeps Changing My Mind,” a
previously unreleased goodie fea-
tured on the Carpenters’ just-re-
leased boxed retrospective, ‘“From
The Top” (A&M). The late Karen C.’s
honey-soaked voice sounds perfect
within the song’s dated-but-delight-
ful arrangement. How ’'bout a 12-inch
remix, guys?

FOOD FOR THOUGHT: It seems
ironic that we first heard that Magic
Johnson had been diagnosed HIV-
positive shortly after leaving a me-
morial service for remixer/club DJ
Tom Richardson, who had died sev-
eral days earlier as a result of AIDS.

Later that night, we thought about
Johnson and Richardson. Both were
devoted to careers that brought hap-
piness to other people’s lives. We pon-
dered the void they leave behind
them in their respective fields.

As the world-at-large suddenly
gained consciousness of a disease
that has killed hundreds of thousands
over the past 10 years, we also noted
how Johnson has been called a hero
for facing his fate in public. We, too,
admired his bravery.

But then our thoughts shifted to
Richardson, and the others who have
passed or are about to pass. In gener-
al, these people have faced AIDS

N
A Natural Team. Virgin recording
artist Ryuichi Sakamoto is currently at
Platinum Island Studio in New York
recording the follow-up to his 1990
critically acclaimed album, “‘Beauty.”
He is collaborating with a variety of
songwriters and artists, including
Deee-Lite’'s DJ Towa Towa. The
album is tentatively titled “‘Heartbeat.”
Sakamoto is also composing music
for the 1992 Summer Olympics.
Shown, from left, are Towa Towa and
Sakamoto.

=

R

without hefty bank accounts to as-
sure the best health care, weepy me-
dia coverage, and the moral support
of millions of people. In fact, they’ve
had to fight tooth and nail for better
medical care, additional money for re-
search, and aid from employers and
housing authorities—often with only
limited success.

‘While we continue to admire John-
son for his willingness to set himself
up as an example to the public, we're
distressed by the fact that it took a
basketball star to heighten main-
stream public awareness of AIDS.
Certainly, any attention brought to
this crisis is most welcome. But why
wasn'’t the sight of our neighbors suf-
fering and dying enough to make
people stop and think?

Hot Dance Breakouts
CLUB PLAY

1. JUST A TOUCH OF LOVE C&C MUSIC
FACTORY coLumeia

BASIL HARD HAUS - MAKE ME DANCE -

T.LP. - HYPER-ACTIVE - ATMOSPHERE
< MU&C LATIN KINGS -1 WANNA KNOW - NERVOUS
CLUBLAND - HOLD ON - GREAT JONES
OUT ALL NITE EP - JOVONN - EMOTIVE
69 - 4 JAZZ FUNK CLASSICS - PLANETE
SWING KIDS - YEAH! - NERVOUS
BREAK OUT VOL. Il - VARIOUS - POWER TRAX

2. HOLD ON (TIGHTER TO LOVE)
CLUBLAND GREAT JONES

I'M TOO SEXY RIGHT SAID FRED
CHARISMA

3.
4. DSGPCAELLS LIKE TEEN SPIRIT NIRVANA
5

. WHAT CAN YOU DO FOR ME UTAH
SAINTS FrrRR

12" SINGLES SALES

Spillin’ The Beans. Atlantic recording artist and producer John “Jellybean’ 1. CI)'LLEBg YOUR FRIEND ROBERT
Benitez celebrates his marriage to Carolyn Effer Nov. 2 with a party at New WENS rea
York’s Tribeca Bar & Grill. The bash was hosted by Rush Communications 5 FJAUCSTB%J gxg:ag FLLLEEAGL LS
110 Dendon Ave. chairman Russell Simmons and Hit Factory VP Troy Germano. Among the 3. STREET OF DREAMS NiA PEEPLES
" ol P ] g i CHARISMA
Mew :—:;LJL_ : .|r|- N\ R guests w;:e basketballl fsttar DarryItWa\I/lfetr, S;Kﬁs;1 Dan.|e:=J| (;Iais, and actor Judd 4. 2 LEGIT 2 QUIT HAMMER capiro
L {514 29954 Nelson. Shown, from left, are painter Victor Matthews; John Leguizamo, 5. WHAT TIME IS LOVE THE KLF Arista

performer in ‘‘Mambo Mouth”; Lyor Cohen, CEO, RAL/Rush Management;

DANCETHSCO CLASSICS . .
Benitez; Simmons; and Germano.

Breakouts: Titles with future chart potential,
based on club play or saies reported this week.
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Radio City Meets Music City. RCA Records executives visit with two acts from
the label's Nashville roster, Clint Black and Aaron Tippin, following their sold-out
performance at New York’s Radio City Music Hall. Shown at the postshow
reception at the Rainbow Room in Rockefeller Center, from left, are Joe Galante,
president, RCA Records; Black; Tippin; and Jack Weston, VP/GM, RCA Nashville.

@ BY JIM BESSMAN

NEW YORK—The latest attempt to
convince college radio to go country
met with mixed results at the 1991
CMJ Music Marathon at New
York’s Vista Hotel. The Nov. 1 coun-
try panel “Getting There, It Ain’t
Easy: Country Artists on the Cut-
ting Edge” drew the usual 40 or so
registrants.

However, the Country Music
Assn. booth in the exhibition area
was more popular than ever. “In
past years, the kids would come by
and walk on,” said CMA’s director

This week’s column was written by Debbie Holley,
with Ed Morris reporting from Murfreesboro, Tenn.

SHAMELESS SONGWRITER: Pop star Billy Joel is
enjoying his first No. 1 record on Billboard’s Hot Coun-
try Singles & Tracks chart with Garth Brooks’ rendi-
tion of the Joel-penned “Shameless.” The record raced
up the chart, hitting the top spot last week, and main-
tains its hold on the chart penthouse this week.

“This is definitely a career highlight,” says Joel, who

Joel ‘Shamelessly’ Endorses Brooks Hit
Piano Man Calls Country Vocalists Best In Biz

Joel says he believes the best singers are in country
music right now. “I think because of the advent of rap,
singing styles have all but disappeared. There aren’t a
great deal of great R&B singers because they’ve all
gone into urban or dance. Pop seems to be falling into
heavy metal, which isn’t singing at all—just basically
screaming, or ballads, which you only have a few people
doing. The only people who are really doing any great
vocalizing any more are people in country music.”

He says country also seems to be the only music that
is growing. “I see people

started out at songwrit-
ing, Joel recalls, “the ad-
vice I got was to make my
own album.” He hoped
people would hear his al-
bum and start recording
his songs. But, he notes,
“It worked out the other

claims he originally set
out to be a writer, not a

Nashvill
Stoe

rock’n’roll star. When he

leaving pop in droves,
hard rock in droves, and a
lot of people not even
bothering to get involved
in rap and dance.”

As part of his plan to so-
licit other country cuts,
Joel has composed a letter
to a number of producers
in Nashville pointing out

way. I became a star,

which was not my inten-

tion. I'm not kicking about that. It’s a great job. But
now, 26 years later, [ finally have a No. 1 record by an-
other artist doing my song in a completely different
genre. This is really what I was hoping for a long, long
time ago.”

“Shameless’ was written in the winter of 1989 and ap-
pears on Joel’'s own “Storm Front” album. Joel says it
holds a lot of his soul in its lyrics. “It’s a man’s ultimate
expression of complete love. ‘I'll do anything you please.
That’s how much I love you. That’s how crazy I am
about you.” I told [wife Christie Brinkley] the other
night, “There’s a No. 1 country song about you.” She got
a kick out of that. She loves country music.”

Joel says he doesn’t take this No. 1 record lightly.
“People may think that this is just another feather in the
cap. They’re gravely mistaken. This to me is a real
thrill.”

Joel is pleased with Brooks’ cover of “Shameless,” but
says he had a very different artist in mind when he
wrote the song. “I was thinking about Jimi Hendrix. I
wrote it actually as a tribute to Hendrix because he was
one of my idols. I even tried to sing it like Hendrix."”

Joel has never met Brooks, but says he has mailed
him messages from time to time congratulating him on
winning certain awards and thanking him for the kind
words when Brooks, as he often does, refers to Joel on
stage. “I've asked a couple of times if there was a way |
could meet with him. Hopefully we’ll get to talk very
soon.”

Joel says Garth is “a great performer and he really
punched ‘Shameless’ across. It really knocked me out
the way he did the song. The guy really kicked butt.”

some of his songs he

hopes they will consider
for other country artists. “What Garth has done with
‘Shameless’ has expanded my perception of what mate-
rial country artists can do. Why should there be a limita-
tion? Now I'm rethinking my whole catalog. At this
point, anything is possible.” ]

THE SAGA CONTINUES: As for Brooks, he brought
his “I Am Country, Hear Me Roar” tour to the Nashville
area a few days ago, and it was a revelation to every-
body who saw it—even to the old hands in the business.
Actually, the tour isn't called that, but the name cer-
tainly fits. All it took was the mention of Brooks’ name
to make the crowd roar. From the time he came on stage
until the time he trotted off, the audience enthusiasm
stayed at two levels: high and higher. Brooks played
Murphy Center in Murfreesboro, the same arena that
Bruce Springsteen performed in during the mid-'80s at
the summit of his popularity. And, as sacrilegious as it
may sound to the rock faithful, Brooks easily matched
the Boss in stamina, showmanship, crowd response, and
ticket sales. I
Brooks is indisputably redefining country music—not |
so much in how it sounds but in what it can expect for
itself as a commercial art form. If Brooks can sell 5 mil- [
lion copies of a single album, if he can pack concert halls |
like a rock star, if he can captivate the high school and |
college sets, if he can be the darling of tabloids and TV
without forsaking his country origins in the process,
then he has shredded every excuse purveyors of country
music have for accepting minority status. From this
point on, it will be difficult for anyone in the business to
say, “That can’t be done.” Chances are, Brooks has al-

of special projects, Helen Farmer.
“But this time, almost to a person,
they wanted to learn more about
country music because they were
getting more requests and interest
on campus. As soon as we opened,
they went wild.”

Indeed, only two hours after the
CMA booth opened on the first day
of the three-day seminar, so much
of the 1,000 or so pieces of Nashville
giveaway product was gone that a
“For College Radio Programmers
Only” sign had to be placed on the
counter.

But this year, along with the free
product and print handouts, the
CMA booth offered programmers a
trip to next year’s Country Radio
Seminar in Nashville, via a random
drawing of returned contest
forms—with playlists verifying that
country music is played either daily
or in specialty programming.

“We've never been as inundated
with requests for product and hand-
outs,” said Farmer. “But this time
it’s different. They're really scruti-
nizing it all, and seem more knowl-
edgeable and educated about the
musie.”

At the country panel, Jimmie
Dale Gilmore, Jim Lauderdale, Suzy
Bogguss, and Kelly Willis detailed
from personal experience the mar-
keting challenges facing young
country artists, while Garth Brooks’

Country Tries For Gollege Acceptance
Genre Displays Greater Presence At CMJ

co-manager, Pam Lewis, and Ken-
tucky Headhunters manager Mitch-
ell Fox offered the same from the
managerial standpoint.

Fox, after noting the difficulties
the Headhunters have had at coun-
try radio with their “Electric Barn-
yard” album singles, said that only
now was the group making a con-
certed effort toward the college/al-
ternative audience.

Panelist Doug Sahm of the Texas
Tornados said his band also fared
badly at country radio, though “we
sell three times as many records as
some guys with No. 1 country hits.”

Sahm encouraged college radio to
embrace what he called “funky
country.” Qualifying here, as luck
would have it, were the Headhunt-
ers, who, as Sahm noted, have cov-
ered a Bill Monroe tune, and the
Tornados, who draw both “old hip-
pies” through Sahm and organist
Augie Meyers, and Latinos via
Freddy Fender and Tex-Mex accor-
dionist Flaco Jimenez.

Country music was also visible at
CMJ besides at the CMA booth and
country panel. MCA/Nashville pub-
licist Susan Levy was on the “pub-
licity and press” panel, while Lau-
derdale, Gilmore, the Tornados, the
Headhunters, Marty Brown, and
the Normaltown Flyers all show-
cased.

Capitol Campaign Gatapults
Black Gountry Artist Francis

(Continued from page 12)

300 pounds of him,” recalls Fran-
cis. It turned out that “Big John,”
a white man, was the lead singer in
an all-black group called the
HeartBeats. After discussing mu-
sical interests with Francis, Big
John called Jack Gale of Playback
Records in Miami, and arranged to
play some of Francis' material for
him.

The label signed Francis but of-
fered no publicity and promotion
dollars, leaving the artist to bank-
roll his own project. Then he was
nudged to finance a video. After
much consideration, he decided to
go for it.

His first Playback single, “Love
Light,” received no significant air-
play. However, Francis says, the
videoclip was programmed on
Country Music Television and The
Nashville Network, thanks to Da-
vid Schweitzer of Milestone Films,
who had shot the video.

Capitol Nashville president Jim-
my Bowen happened to catch the
indie video on his television at
home and asked for a meeting with
Francis. After meetings and dis-
cussions with Bowen, Francis
signed with Capitol.

Franecis co-produced the al-
bum—slated for release in Janu-

ary and titled “Tourist In Para-
dise”—with Bowen at Nashville’s
Sound Stage.

“l was pleased to see that out-
side the operating room, he also
had a good sense of himself and a
good ear for the kind of music he
should be singing,” comments
Bowen.

Copies of the album were circu-
lated throughout Capitol, and the
energy and enthusiasm grew from
there. Meanwhile, veteran manag-
er Stan Moress was secured as
Francis’ manager.

ADVANCE SETUP

Capitol is planning to pull out all
stops for this project. The label’s
VP of promotion, Bill Catino, re-
fused to reveal his radio game
plan, fearing it would ruin the im-
pact of his efforts. He did say,
though, that “‘there is an entire
marketing and promotion blitz
about to hit radio beginning Dec. 1
through Christmas. By Dec. 20, ra-
dio will know who Cleve Francis is
before they’ve even heard the mu-
sic.”

Joe Mansfield, Capitol’s VP of
marketing and sales, says a video
bio with the ‘““Love Light” video at
the end will be shipped to major ac-
counts in December. The label is

(Continued on page 33)
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COMPILED FROM A NATIONAL SAMPLE OF MONITORED
COUNTRY RADIO BY BROADCAST DATA SYSTEMS.
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@ 8 8 g THEN AGAIN ALABAMA A.REYNOLDS {L.BASTIAN] (V) CAPITOL 44771
J.LEQ.L.M.LEE.ALABAMA (R.BOWLES.J.SILBAR) {V) RCA 62059-7 55 - 2 A JUKEBOX WITH A COUNTRY SONG ® DOUG STONE
(D] 10 | 13 | 11 | YOU DON'T COUNT THE CoST BILLY DEAN D.JOHNSON (G.NELSON.R. SAMOSET | (CD) EPIC 72089
C HOWARD, T.SHAPIRO (B.JONES.T SHAPIRO.C WATERS) () CAPITOL NASHVILLE/SBK 44773/SBK 18 18 4 HOLD ON PARTNER © ROY ROGERS & CLINT BLACK
9 14 8 THE CHILL OF AN EARLY FALL GEORGE STRAIT R.LANDIS {B.PAINE.L.PAINE) (V) RCA 62061
J BOWEN,G STRAIT (G.DANIEL.G PETERS) (V) MCA 54180 8 | SINCE | DON'T HAVE YOU © RONNIE MILSAP
9 2 3 12 BROTHERLY LOVE ¢ KEITH WHITLEY & EARL THOMAS CONLEY 4 20 R GALBRAITH.R LANDIS,R MILSAP (J ROCK.J.BEAUMONT, THE SKYLINERS) (V) RCA 2848-7
B.MEVIS.G FUNDIS (J.STEWART,T NICHOLS) (V) RCA 620377
: YOU COULDN'T GET THE PICTURE *
10 4 2 11 ANYMORE & TRAVIS TRITT 4 38 32 13 K.LEHNING (C.CARTER) GEOI?V?AEC‘L%T]%%
G.BROWN (T TRITT,J.COLUCCI) (V) WARNER BROS. 7-19190 _r : SHE'S NEVER COMIN’ BACK « MARK COLLIE
SOMEDAY ® ALAN JACKSON D.JOHNSON.T.BROWN (M COLLIE.G.HOUSE) (v) MCA 54231
1 3 ! B3 | 3 ENDRICKS K STEGALL (A JACKSON L MCERIDE) (V) ARISTA 2335 T T T T
()| 18 | 26 | 7 | MYNEXT BROKEN HEART # BROOKS & DUNN SL | A2 | 24 | 14 | 2ruirhy D HENRY (C.WRIGHT B.SPENCER) 49 MCA 54186
S.HENDRICKS,D.COOK (D COOK,R.DUNN.K.BROOKS) (V) ARISTA 18658
(3)| 13 | 17 | 11 | SOME GUYS HAVE ALL THE LOVE @ LITTLE TEXAS * % * HOT SHOT DEBUT A % %
J STROUD.C.DINAPOLID.GRAU (P.HOWELL,D O'BRIEN) WARNER BROS PRO-4967 @ NEW ) ! THE DIRT ROAD & SAWYER BROWN
17 | 21 | 11 | SOMEDAY SOON SUZY BOGGUSS R.SCRUGGS,M.MILLER (M.MILLER G.HUBBARD) CURBICAPITOL NASHVILLE 79050/CAPITOL
J BOWEN,S BOGGUSS (1.TYSON) (V) CAPITOL NASHVILLE 44772/CAPITOL RS T T
YOU CAN DEPEND ON ME RESTLESS HEART CXI I (VA A
@ 012 b | FO.LMLEE (R ROGERS, ) GRIFFIN) V) RCA 62129-7 ?iit’:gﬁ“ﬁg\;:z“j;ﬁwum (V) COLUMBIA 38-73888
’ MIKE REID
6] 14 | 19 | 13 | FORCRYING OUT LOUD « DAVIS DANIEL G I I T i O i w0 cornMIKE REID
R.HAFFKINE (J.COMPTON,P.W WOOD) (C) (V) MERCURY 868 544-4 G
HTING FOR YOU ® PIRATES OF THE MISSISSIPPI
19 23 10 Tng)}v(wﬁt_GLEM_D_BARNES) * \(/\/')NM%AE S‘al;lg— @ 60 b1 4 J.BOWEN.R.ALVES (R.MURRAH,B MCCORVEY) (V) CAPITOL 44775
LEAVE HIM OUT OF THIS ¢ STEVE WARINER 56 54 54 9 DON'T THROW ME IN THE BRIARPATCH KEITH PALMER
2029 9 | S FENDRICKS, T.DUBOIS (w ALDRIDGE S LONGACRE} (V) ARISTA 1-2349 EEMONTCOMERMICBROOKS'C WATERS) (V) EPIC 34-73988
LIGHT AT THE END OF THE TUNNEL * B.B. WATSON
28 40 6 }%YFE'RTEOBBS BEE s, A ((\:,)OEl;,ll'Cl ’;‘454/-\0\(5% 3 % 53 16 C.BROOKS.S.ROBERTS (R FAGAN.K.WILLIAMS,M.WILLIAMS) (C) (CD) (V) BNA 62039-4
KEEP |T BETWEEN THE LINES # RICKY VAN SHELTON LITTLE FOLKS # CHARLIE DANIELS
00| 15 | 12 | 1| ShioknaHam (RSMITHK LOUVIN) (V) COLUMBIA 38-73956 an 4| IsTRouD.D.cORLEW (€ DANIELS) (V) EPIC 34-74061
WITHOUT YOU) WHAT DO | DO WITH ME TANYA TUCKER 59 | 52 | 46 | 8 | BETWEEN A ROCK AND A HEARTACHE LEE GREENWOOD
@ 31 38 7 S_CRUTCHHELD (R.PO)RTER,LD.LEWIS,D CAEERTAN) le BioMi J.CRUTCHFIELD (R IRVING.L.W.CLARK,D.SIMMONDS) CAPITOL PRO-79807
_ MAMA DON'T FORGET TO PRAY FOR ME * DIAMOND RIO
@ 34|39 7 J/'\L'E'gLNA?LgEIMEMﬁ,&gRA) * THE REMJ%%&?‘E 73 2 M.POWELL,T.DUBOIS (L SHELL,L.CORDELL) (V) ARISTA 2258
STILL BURNIN' FOR YOU ROB CROSBY WHAT KIND OF FOOL
@ 23| 34 9 S HENDRICKS, T DUBOIS (R.CROSBY) (V) ARISTA 1-2336 n| — 2 H.STINSON,E.SEAY (L.CARTWRIGHT) LIONEL CA@TMWCAR ';SZTy
u | 12| 7 | 15 | TEMPTED * MARTY STUART 62 | 57 | 55 | 17 | SAME OLD STAR * MCBRIDE & THE RIDE
R BENNETT,T BROWN (P.KENNERLEY,M STUART) (V) MCA 54145 T.BROWN.S.FISHELL (T.MCBRIDE,B CARTER.R ELLSWORTH.G NICHOLSON) (v) MCA 54125
NEW WAY (TO LIGHT UP AN OLD FLAME) JOE DIFFIE g
25 16 10 17 B MONTGOMERY.J.SLATE (L.WILSON.J.DIFFIE) (V) EPIC 34-73935 NEW ) ! QH'\E“;EN?&EYDI—IYE:I;T{GITIE-RLS Wsﬁlv-/t(rugHE HINE THE KENTUCKY Hﬁé}?cn»yvl\égggﬁ
WHERE ARE YOU NOW CLINT BLACK
% | 20 18 1 STROUD (C.BLACK HAICHOLAS) (v) RCA 62016-7 64 | 63 I 66 4 gégh!r\%ﬁnglE(BADrgEs FLL SATISFY YOU CUNTO’\(‘@G(\I?)ESSQEI
A PICTURE OF ME (WITHOUT YOU) & |ORRIE MORGAN
a | 9 17| RILANDIS N WILSON.G.RICHEY) (V) RCA 62014-7 NEW ) 1 Eﬁﬁh!gg&%g%}s, e T?MC g\igf&g
MIRROR MIRROR + DIAMOND RIO
8|9 |2 19| i eOWELL T DUBOIS (B DIPIERG, JARRARD M SANDERS) (V) ARISTA 2262 66 | 59 | 58 8 !gR%v%\(? HGIL?Mt\‘NO,MEMPCHIN) @ THE D(%)SEURRE/SS«%EEQ{}‘C?\
29 | 32 | 35 | 11 | JOHN DEERE TRACTOR THE JUDDS LIFE'S TOO LONG (TO LIVE LIKE THIS ® RICKY
B MAHER ;I;EASM;-AOSE) (V)SCU'\:BK:CA 6203;)—7/RCA 67 58 43 15 R SKAGGS M MCANALLY (E) WILSON.D COOK,J.JARV\S)) ) EPIC83'§1A7§€(534§
CADILL Y ® SAMMY KERSHAW S B
40 45 ! B.CANNON.N.WILSON (M.PETERSEN) (C) (V) MERCURY 868 812-4 68 62 63 10 Egg‘\‘“JDYSBOEYIDEQLE&‘&?R@GBGE{UT LEAVIN') A DE;/\-\r’t‘Ar?rhlc_lZ?sNg
THE BLAME & HIGHWAY 101
@ 36 | 36 1| WORLEY.£.SEAY (C.MOSER.P.NELSON G.NELSON) (V) WARNER BROS 7-19203 NEW ) 1 IIB_FBlI\N(E\I(I)SlTJEIE?’ OBV%EkEEJ(';'_LSVEg;REHD o) * PAUL OVER%ZEEZEIE
GOING OUT TONIGHT MARY-CHAPIN CARPENTER y
@ ¥ | 5 | UENNINGSM.C.CARPENTER (M.C CARPENTER.J JENNINGS) (V) COLUMBIA 38-74038 74 175 3 ?82‘()JD953§5DY£95E:‘56RT S"(‘\E%Eg 3|:1Y7N4(’)\‘65
| THOUGHT IT WAS YOU # DOUG STONE
33 35 30 19 D.JOHNSON (T.MENSY,G HARRISON) (V) EPIC 34-73895 71 67 69 4 SWEET LITTLE SHOE DAN SEALS
EAGLE WHEN SHE FLIES @ DOLLY PARTON e CIRNERIBRO D g
4l 4 b D PARTON.S.BUCKINGHAM.G.SMITH (D PARTON) (V) COLUMBIA 38-74011 72 66 59 g EVERYDAY ANNE MURRAY
35 37 33 20 YOUR LOVE IS A MIRACLE ® MARK CHESNUTT J.CRUTCHFIELD (D.MALLOY.R.BRANNAN) CAPITOL PRO-79877
M.WRIGHT (B KENNER.M.WRIGHT) (CD) (vi MCA 54136 @ 75 o 2 IT'S EASY TO TELL * MATRACA BERG
S 19 | BALL AND CHAIN PAUL OVERSTREET JLEO.L M.LEE (S.SMITH,P.B.HAYES) (v) RCA 62060 7
B BANNISTER.P OVERSTREET (P OVERSTREET,D SCHLITZ) (V) RCA 62012-7 74 | 68 64 18 | SPEAK OF THE DEVIL PIRATES OF THE MISSISSIPPI
P 2 19 | THE WALK * SAWYER BROWN J.STROUD.R ALVES (B.MCCORVEY.R ALVES.D.MAYO) CAPITOL PRO-79783
R SCRUGGS,M MILLER (M MILLER) CURB/CAPITOL PRO-79750/CAPITOL @ NEW ) 1 THE WHISKEY AIN'T WORKIN' * TRAVIS TRITT
G BROWN (T TRITT,J COLUCCD WARNER BROS 7-19158
* * * POWER PICK/AIRPLAY * % %
51 70 3 Js;'&'sg(éugrsggﬂgg * TR‘,{'}&L;‘IQX\;?_E%?E Q Records moving up the chart with airplay gains this week. ® Videoclip avatlability. Catalog number 1s for_cassette sin_gle, or vinyl if
cassette 1s unavailable. (C) Cassette single availability. (CD) Compact disk single availability. (M) Cassette maxi-single avatlability. (T) 12-inch
39 25 18 16 NOTHING'S CHANGED HERE DWIGHT YOAKAM vinyl single availability. (V) 7-inch vinyl single availabiity. © 1991, Billboard/BPI Communications, Inc.
P.ANDERSON (O YOAKAM KOSTAS) (V) REPRISE 7-19256/WARNER BROS.
1 o o 1 LEAP OF FAITH @ LIONEL CARTWRIGHT 15 17 IN A DIFFERENT LIGHT DOUG STONE
B.BECKETT,T.BROWN (L CARTWRIGHT) MCA D.JOHNSON (B.MCDILL,B.JONES.D LEE) EPIC
] 1 1 3 BRAND NEW MAN ® BROOKS & DUNN 15 12 14 10 SOMEWHERE IN MY BROKEN HEART @ BILLY DEAN
S HENDRICKS,D COOK {D.COOK.R.DUNN K BROOKS) ARISTA C HOWARD,T SHAPIRO (B.DEAN.R LEIGH) SBK/CAPITOL
3 2 2 5 DOWN AT THE TWIST AND SHOUT ® MARY-CHAPIN CARPENTER 16 13 12 8 LORD HAVE MERCY ON A COUNTRY BOY DON WILLIAMS
M C.CARPENTER J.JENNINGS (M.C.CARPENTER) COLUMBIA D.WILLIAMS.G.FUNDIS (B.MCDILL) RCA
4 3 4 g | SMALL TOWN SATURDAY NIGHT ® HAL KETCHUM 17 | 15 | 17 | 33 | WALKON FAITH ® MIKE REID
A.REYNOLDS,J.ROONEY (P ALGER,H DEVITO) CURB S BUCKINGHAM (M REID.A SHAMBLIN) COLUMBIA
IF THE DEVIL DANCED (IN EMPTY POCKETS) @ JOE DIFFIE
5 4 3 4 ]gé’w'g,‘g"s‘%ﬁ?fﬂ&‘fﬂf‘;{TG;‘,‘}HTAM, e STR,\?CI,{ 18|20 18 12 | B MONTGOMERY. SLATE (K.SPOONER.K WILLIANS) EPIC
DON'T ROCK THE JUKEBOX ® ALAN JACKSON FALLIN' OUT OF LOVE REBA MCENTIRE
6 8 8 8 5. HENDRICKS.K STEGALL (A JACKSON.R MURRAH,K STEGALL) ARISTA 13 17 16 / T.BROWN,R.MCENTIRE (J IMS) MCA
N KILLIN' TIME @ CLINT BLACK
7 6 7 6 | HERE'SAQUARTER (CALL SOMEONE WHO CARES) IS 20 |2 | — |33 :)ZTI:JOTUSFMLVIVEL?;,T e PO S— TRAT/CIQ
MEET IN THE MIDDLE ® DIAMOND RIO N
8 10 9 6 | v POWELL,T_DUB’\{I)\S (CHARTFORD.J FOSTER.D.PF RIMMER) ARISTA a6 ] B |10 ;-;_:"é‘:GN‘IESCHL'TZ-T SCLDNEER) o \(/:VCIT\’I\‘TEEQ?:S
; K
9 5 6 8 E?ENSD,I?UH%F WP OIS YEARWOM%E)\ 2 | — | — | M WRIGHT.J STROUD (C BLACK.H NICHOLAS) RCA
101 7 | 5 | 3 | DOWNTO MY LAST TEARDROP # TANYA TUCKER 23 | — | 25 | 5 | SHADOW OF ADOUBT e e e
J CRUTCHFIELD (P DAVIS) APIT! . T
FOREVER AND EVER, AMEN ¥ RANDY TRAVIS
nl9 |1l w ISQUMCQSG'MI“}FW’VLfB‘R‘DGE) @ RICKY VAN %’g&&gl’:‘\ 24 | — | 20 | Bl | KUEHNING (POVERSTREET.D SCHLTZ) WARNER BROS.
- - DADDY'S COME AROUND PAUL OVERSTREET
12| n 10 5 HERE WE ARE ALABAMA 25 | 21 | — | 23 | goinnISTER (P.OVERSTREET D SCHUTD) RCA
LLEO.L MLEEALABAMA (B.N CHAPMAN ¥ GILL) ik * Videocl lability. R ts are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have d d
ideoclip avaniadilily. Recurrents are Ve red ontne gies Cl wi ani ave aroppe
13 18 13 47 EEIEENC?LSDQP‘(‘DLE?L%EJ;?&.EBS_LEE) e B?;S:\O#;SL below the top 20. Commercial availability 1s not indicated on the recurrent chart,
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by Lynn Shults

SHAMELESSLY CLAIMING NO. 1 for the second consecutive week is
“Shameless” by Garth Brooks. Should Brooks hold the No. 1 position
for one more week, he would join Alabama, Alan Jackson, and George
Strait as the only artists to claim the top chart slot for three weeks in
1991. Brooks’ “Ropin’ The Wind” album continues to dominate both the
Top Country Albums chart and The Billboard 200 Top Albums chart.
Sales of “Ropin’ The Wind” are reported to have passed the 2.5-million
mark and total sales for Brooks’ three albums are over 10 million units.

THE HOTTEST TRACK this week is Reba McEntire’s “For My Bro-
ken Heart,” streaking from No. 11 to No. 5. Debut artists continue to
bolt up the chart as “Sticks And Stones” by Tracy Lawrence surges
from No. 51 to No. 38; “A Long Time Ago” by the Remingtons moves
from No. 34 to No. 22; Collin Raye’s “Love, Me” storms from No. 28 to
No. 19; and “My Next Broken Heart” by Brooks & Dunn explodes from
No. 18 to No. 12.

HEVERSE CROSSOVER has become the name of the game, say veter-
ans of the “Urban Cowboy” days. Among the most respected program
directors of that era was Bill Young, then-PD of KILT Houston, which
at the time was one of the most influential top 40 stations in America.
Young believes the country format is today’s mass-appeal format and
points to the variety of programming in the early days of top 40 to prove
his case. “When top 40 made its first big inroads, a top 40 playlist would
contain music by Perry Como, Conway Twitty, Little Richard, Patti
Page, and Elvis Presley,” says Young. His programming philosophy:
“I've always felt there was a core audience that kinda floated from one
format to another. As programmers, we tended to put the audience in a
box, saying there was so much AOR, country, etc., within a market. I
always felt the ideal radio station was one that could float with this audi-
ence. And from an audience standpoint, today’s country format is proba-
bly more mainstream than any other format ... Country is the mass-
appeal format because it is offering a playlist that is varied and wide-
ranging. Its music contains a little of rock, blues, and easy listening
influences. The fact is, it’s meeting more audience needs than any other
format. So the audience is crossing over as opposed to the music cross-
ing over. Other formats cannot react to what country music can do."

MORE CROSSOVER COMMENTS: The consumer is shifting to coun-
try, says C.K. Spurlock of North American Tours Inc. Spurlock, nation-
al tour promoter for Kenny Rogers, says, “Back when Kenny, and other
artists, crossed over, they literally did cross into other formats. What is
happening today is you have a group of people that do not like top 40
radio. There’s not much there for the ‘yuppie’ white American audience.
These people are looking for new musical heroes and country artists are
real, something these people can relate to” ... Leonard Rambeau, who
has guided Anne Murray’s career through crossover phases, adds,
“How can Garth Brooks sell albums in Boston? How do you answer that
you are selling in areas where country isn’t present? He must have
crossed over without formally crossing over. It’s reverse crossover.”

CAPITOL CAMPAIGN CATAPULTS BLACK COUNTRY ARTIST CLEVE FRANCIS

(Continued from page 31)

offering dealer incentives on the
project with extra discounts and
dating, and Francis will also do a
promotional tour. Francis is sched-
uled to “meet and greet” custom-
ers and radio on the East Coast the
week of Dec. 6, in the Southwest
and Mid-Central part of the coun-
try the week of Jan. 6, and on the
West Coast the week of Jan. 13.

Aside from the promotional
tour, another sign of Capitol’'s
commitment is the fact that it will
include, Francis in its “Buy It And
Try It” campaigns with all the re-
tail chains in February, March,
and April. In addition, Mansfield
says, the label will try to get Fran-
cis on ““Oprah” and all the national
talk shows to tell his story.

A recut version of “Love Light”
will be the first single. A new vid-
eo has been filmed, also, incorpo-
rating some portions of the Play-
back clip. The single ships Dec. 20,
four days after the video goes to
broadcast outlets.

Despite the saturation play on
the Playback video, which was re-
leased 18 months ago, Jeff Walker
of Aristo Video Promotions says
he doesn’t expect any resistance to
the new video release. Since the re-
lease of the Playback video, “a
number of new regional video out-
lets have opened, CMT was ac-
quired by TNN, the number of ca-
ble homes has consistently in-
creased, and the mix has changed
too,”” Walker points out.

ON THE VIDEO TRACK

Ric Trask, program manager for
Country Music Television, says
she added the original clip April
23, 1990, in light rotation. It subse-
quently made CMT’s top 10. The
clip remained in heavy rotation on
CMT until January of this year
and, through September, had re-
ceived more than 1,000 plays.

She says national viewer response
remains tremendous, and people are
still waiting for his album. “People
still request the video,” says Trask.
When Capitol releases the new clip,
she says she will probably pull the old
video out of recurrent and program
the new one, “but I can’t determine
the rotation until I get it and weigh it
against the other releases that week

and what we already have on.”

The fact that Francis is the only
black country singer signed to a
major label does not raise many
eyebrows here.

Trask of CMT says the fact that

‘There are numerous
blacks who listen
to country radio
and who I feel
country radio needs’

Francis is black hasn’t been an is-
sue. “It doesn’t matter what color
someone is anymore. If the music
is good, listeners will respond,”
she says, citing her mail on the
“Love Light” clip.

‘“We are filling a void out
there,” says Catino. ‘“There are
numerous blacks who listen to
country radio and who I feel coun-
try radio needs. The fact that he is
black will probably help him draw
additional listenership.”

Francis’ manager, Stan Moress,

is anxious to see how media such
as Black Entertainment Televi-
sion, Jet magazine, and Ebony re-
spond to Francis. “I have to admit
being a black doctor is a wonderful
hook from the ‘Today’ show to the
‘Tonight Show.” But, I don’t think
race is a gimmick.”

Mansfield says Francis tells his
story better than anybody, and the
fact that he is black has nothing to
do with his Capitol signing. ‘“He is
a talented singer and that is why
he was signed. His surrounding el-
ements are fascinating and great
to talk about, but after you hear
the record you're sold.”

Country legend Charley Pride,
another black country singer who
had 29 No. 1 records during his ca-
reer with RCA and who is current-
ly minus a record deal, says the
news of Francis’ signing is encour-
aging. Pride, who claims his youn-
ger brother is a ‘“‘mighty fine”’
singer, says “maybe they [the mu-
sic industry] have realized that
they need to look into that seg-
ment of the market. I wish Cleve
all the luck in the world.” Pride
says he hopes Francis’ signing will
help him and his brother in their
pursuit of recording contracts.

Capitol Nashville artist Cleve Francis, center, is pictured with publishing
executives during a listening party at ASCAP earlier this year. Publishers
listened to Francis to determine what sort of material might be pitched for his
album. Also pictured are songwriter Bill C. Graham, left, and Marty Gamblin, who
heads Glen Campbell Music.

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
10 ANYMORE (Sony Tree, BMI/Post Oak, BMI/EMI

Of PolyGram, BMI/Music City, ASCAP/EMI April,
ASCAP)

April, ASCAP/Heartland Express, ASCAP) HL 56 DON'T THROW ME IN THE BRIARPATCH (Sony Cross

43 ASKING US TO DANCE (Careers-BMG, BMI/Hugh Keys, ASCAP/Edge O' Woods, ASCAP/Kinetic
Prestwood, BMI) HL Diamond, ASCAP) HL

53 AS SIMPLE AS THAT (Aimo, ASCAP/Brio Blues, 68 DON'T YOU EVEN (THINK ABOUT LEAVIN') (Music
ASCAP/Hayes Street, ASCAP) CPP Corp. Of America, BMI/Jessie Jo, BMI/Labor Of Love,

44 BABY ON BOARD (Warner-Elektra-Asylum, BMI) HL
BMI/Crowman, ASCAP/Silbar Songs, ASCAP) 34 EAGLE WHEN SHE FLIES (Velvet Apple, BMI)

65 BACK TO THE WELL (Screen Gems-EMI, 72 EVERYDAY (Irving, ASCAP/David Malloy, BMI/BMG,
BMI/Maypop, BMI) ASCAP/Jim And David, ASCAP) HL

36 BALL AND CHAIN (Scarlet Moon, BMI/Don Schiitz, 55 FIGHTING FOR YOU (Murrah, BMI/Tom Collins, BMI)
ASCAP/Almo, ASCAP) CLM/CPP 16 FOR CRYING OUT LOUD (lvan James, ASCAP)

§9 BETWEEN A ROCK AND A HEARTACHE (Glitterfish, 2 FOREVER TOGETHER (Sometimes You Win,
BMI) ASCAP/AIl Nations, ASCAP/Seventh Son,

31 THE BLAME (Call Cac, ASCAP/Sony Tree, ASCAP/Mattie Ruth, ASCAP) WBM
BMI/Warner-Tamerlane, BMI/Mister Charlie, BMI) 5 FOR MY BROKEN HEART (Starstruck Writers Group,
HL ASCAP)

40 BROKEN PROMISE LAND (EMI April, 32 GOING OUT TONIGHT (EMI April, ASCAP/Getarealjob,

ASCAP/Swallowfork, ASCAP) HL
9 BROTHERLY LOVE (Peer-Talbot, BMI/Milsap,
BM1/Careers-BMG, BMI) HL
30 CADILLAC STYLE (Ray Stevens, BMI)
8 THE CHILL OF AN EARLY FALL (No Chapeau,
ASCAP/Gold Line, ASCAP/WB, ASCAP) HL
52 THE DIRT ROAD (Zoo Il, ASCAP/Myrt & Chuck’s
Boy, ASCAP)
70 DON'T CROSS YOUR HEART (Millhouse, BMI/Songs

47

2

ASCAP/Obie Diner, BMI/Bug, BMI) HL

HOLD ON PARTNER (U.S. One, ASCAP/WB,
ASCAP/Route Sixty-Six, ASCAP/Warner-Tamerlane,
BMI)

HURT ME BAD (IN A REAL GOOD WAY) (Posey,
BMI/Rockin'R, ASCAP)

{F | COULD BOTTLE THIS UP (Scarlet Moon,
BMI/Nocturnal Eclipse, BMI)

) KNOW WHERE LOVE LIVES (Foreshadow, BMI)

54 I'LL STOP LOVING YOU (Almo, ASCAP/Brio Blues,
ASCAP/Fame, BMI/Bobworld, BMI)

33 1 THOUGHT IT WAS YOU (Sony Cross Keys,
ASCAP/Miss Dot, ASCAP/Warner-Tamerlane,
BMI/Patrick Joseph, BMI) HL/WBM

73 IT'S EASY TO TELL (Songs Of PolyGram, BMI/Yellow
Jacket, BMI/Polygram Int'l, ASCAP)

29 JOHN DEERE TRACTOR (Rada Dara, BMI/EMI
Blackwood, BMI)

46 A JUKEBOX WITH A COUNTRY SONG (Warner-
Tamerlane, BMI/Mister Charlie, BMI/W8,
ASCAP/Samosonian, ASCAP)

20 KEEP IT BETWEEN THE LINES (MCA, ASCAP/Tillis,
BMI) HL

18 LEAVE HIM OUT OF THIS (Rick Hall, ASCAP/W.B.M.,
SESAC/Longacre, SESAC) WBM

67 LIFE'S TDO LONG (TO LIVE LIKE THIS) (Sony Cross
Keys, ASCAP/Inspector Barlow, ASCAP/Bug,
ASCAP/Sony Tree, BMI) HL

57 LIGHT AT THE END OF THE TUNNEL (Of Music,
ASCAP/Sony Cross Keys, ASCAP) HL

4 LIKE WE NEVER HAD A BROKEN HEART (Major Bob,

ASCAP/Mid-Summer, ASCAP/Bait And Beer,

ASCAP/Forerunner, ASCAP) CLM

LITTLE FOLKS (Cabin Fever, BMI/Miss Hazel, BMI)

A LONG TIME AGO (Maypop, BMI/Wildcountry, BMI)

LOOK AT US (Benefit, BMi/Irving, BMI/Hardscratch,

BMI)

19 LOVE, ME (Acuff-Rose, BMI/WB, ASCAP/Two Sons,
ASCAP)

60 MAMA DON'T FORGET TO PRAY FOR ME (Pier Five,
BMI/Kentucky Thunder, ASCAP)

SRE

28 MIRROR MIRROR (Little Big Town, BMI/American
Made, BMI/Alabama Band, ASCAP/MCA, ASCAP)
HL/WBM

12 MY NEXT BROKEN HEART (Sony Tree, BMI/Sony
Cross Keys, ASCAP) HL

25 NEW WAY (TO LIGHT UP AN OLD FLAME) (Zomba,
ASCAP/Forest Hills, BMI) CPP

33 NOTHING'S CHANGED HERE (Coal Dust West,
BMI/Songs Of PolyGram, BMI) HL/WBM

63 ONLY DADDY THAT'LL WALK THE LINE (Beechwood,
BMI)

21 A PICTURE OF ME (WITHOUT YOU) (Al Gatlico,
BMI/Algee, BMI) CPP

41 PUT YOURSELF IN MY PLACE (Polygram,
ASCAP/Amanda-Lin, ASCAP/Sony Tree, BMI) HL

45 RODEO (Rio Bravo, BMI)

62 SAME OLD STAR (Violet Crown, BMI/Blame,
BMI/Sony Cross Keys, ASCAP/CMI, ASCAP) HL/CPP

64 SATISFY ME AND I'LL SATISFY YOU (Sony Tree,
BMI) HL

1 SHAMELESS (Joel, BMI) HL

51 SHE'S GOT A MAN ON HER MIND (David "N’ Will,
ASCAP/WB, ASCAP/Two Sons, ASCAP) WBM

50 SHE'S NEVER COMIN’' BACK (Judy Judy Judy,
ASCAP/Housenotes, BMI)

48  SINCE | DON'T HAVE YOU (Bonnyview,
ASCAP/Southern, ASCAP) CPP

14 SOMEDAY SOON (WB, ASCAP)

11 SOMEDAY (Mattie Ruth, ASCAP/Seventh Son,
ASCAP/EMI April, ASCAP) HL/WBM

13 SOME GUYS HAVE ALL THE LOVE (Howlin' Hits,
ASCAP/Square West, ASCAP)

74 SPEAK OF THE DEVIL (Great Cumberland,
BMi/Flawfactor, BMI/Bear & Bill, BMI) CPP

38 STICKS AND STONES (JMY, ASCAP)

23 STILL BURNIN' FOR YOU (Grand Coalition, BMI)

71 SWEET LITTLE SHOE (Chante Clair, ASCAP)

24 TEMPTED (Irving, ASCAP/Littlemarch, BMI/Songs Of
PolyGram, BMI) CPP/HL

6 THEN AGAIN (Maypop, BMI/Lorimar, BMI/Silbar

Songs, ASCAP) WBM

37 THE WALK (Zoo I, ASCAP)

61 WHAT KIND OF FOOL (Warner-Tamerlane, BMI/Long
Run, BMI)

26 WHERE ARE YOU NOW (Howlin' Hits, ASCAP) CPP
75 THE WHISKEY AIN'T WORKIN' (Sony Tree, BMI/Post
Oak, BMI/EMI April, ASCAP/Heartland Express,

ASCAP)

21 (WITHOUT YOU) WHAT DO | DO WITH ME (Sony
Cross Keys, ASCAP/Milene, ASCAP) HL

15 YOU CAN DEPEND ON ME (Maypop,
BMI/Wildcountry, BMI/Careers-BMG, BMI) HL

66 YOU CAN GO HOME (Bar None, BMI/Bug,
BMI/Night River, ASCAP)

49 YOU COULDN'T GET THE PICTURE (Rainhill, BMI)

7 YOU DON'T COUNT THE COST {Polygram,
ASCAP/Mc Bec, ASCAP/Edge 0" Woods,
ASCAP/Kinetic Diamond, ASCAP/Moline Valiey,
ASCAP) HL

35 YOUR LOVE IS A MIRACLE (Tom Collins, BMI/EMI
Blackwood, BMI/Wrightchild, BMI) CPP/WBM
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Album Reviews

EDITED BY MELINDA NEWMAN, CHRIS MORRIS, AND EDWARD MORRIS

* TEXAS

Mothers Heaven

PRODUCER: Tim Palmer

Mercury 848578

Second album from Scottish outfit
shows notable maturation in both
writing style and delivery by Sharleen
Spiteri, who has the strongest, most
passionate vocals this side of Maria
McKee (who sings backup on several
tracks here). The music, a blend of
solid pop/rock and twang, is as tasty
as a Lone Star barbeque and should
catapult the band to greater
recognition.

A BRUCE COCKBURN

Nothing But A Burning Light

PRODUCER: T-Bone Burnett

Columbia 47983

Stellar Canadian singer/songwriter’s
latest finds him less angry, though no
less passionate than on previous
works. Whereas misery and
disillusionment used to be his calling
card, Cockburn seems a little happier
these days, but he can’t quite figure
out why, such as on “Great Big
Love.” Cockburn has never hidden his
Christian beliefs and he writes about
them eloquently on “Cry Of A Tiny
Babe.” Burnett keeps the production
stark and dark on some tracks (“Kit
Carson” and “Mighty Trucks Of
Midnight” would have fit right in on
Springsteen’s “Nebraska.”) Cockburn
has always been much more
accessible than radio gave him credit

NEW &
NOTEWORTHY
AEROSMITH
Pandora’s Box

COMPILATION PRODUCER: Don DeVito
Columbia 46209

From “Toys In The Attic” to “Rats In
The Cellar,” this 52-cut, three-CD/
cassette collection covers the seminal
years of one of America’s finest rock
bands. The real joy is not the hits that
you know by heart, but the amazing
amount of unreleased tunes or
alternate takes, including a song by
Steven Tyler’s first band, Chain
Reaction, called “When I Needed
You.” All of it is lovingly annotated in
a classy 70-page booklet that lists the
players on each track and includes
marvelous recollections (or lack
thereof, depending on the year and
their sobriety level) by the band
members. An extra plus—for the first
time the band prints lyries for such
classics as “Dream On” and “Mama
Kin.”

LES PAUL

The Legend & The Legacy
PRODUCER: Ron Furmanek
Capitol 91654

Finally! The Wizard of Waukesha gets
long-deserved recognition with this
solid four-CD box, which hits the high
points of his 1948-58 Capitol career.
Guitarist Paul’s dazzling fretwork and
technical necromancy are heard on a
full complement of collaborations with
wife Mary Ford (particularly
delightful are excerpts from their
homey radio show). Set includes a full
CD’s worth of unreleased material,
and many of the 34 new tracks bear
qualitative comparison with the hits.
Paul himself supplies track-by-track
annotation and much historical info in
an informative, handsomely designed
booklet.

for; maybe they’ll give him more of a
chance this time.

VENUS BEADS

Black Aspirin

PRODUCERS: various

Emergo 9264

Best set yet from this British modern
rock quartet, featuring such rough-
hewn but catchy pop melodies as
“Reckless Hope” and “Blood
Orange.” Also outstanding from a
solid effort are the folk impressions
of “Does God Shoot Dice?,” the
malevolent psychedelia of “Heaven
And Back,” and the sharp double time
hooks of “One Way Mirror,” “Wolf
On A Chain,” and “Cold Inferno.”

THE CHIEFTAINS

The Bells Of Dublin

PRODUCER: Paddy Maloney

RCA Victor 60824

Though largely dedicated to
Christmas material, this Chieftains’
release transcends any season with its
magical blend of the Chieftains’
trademark traditional Celtic sound
and contributions by the likes of
Jackson Browne, Marianne Faithfull,
Elvis Costello, and others. Especially
beautiful is “Il Est Ne/Ca Berger,”
featuring Kate and Anna McGarrigle
and “The Wexford Carol” with Nanci
Griffith. Should be big among Irish
music and Christmas tune aficianados.

ORIGINAL MOTION PICTURE SOUNDTRACK
The Prince Of Tides

PRODUCERS: Barbra Streisand & James Newton
Howard

Columbia 48627

Soundtrack to upcoming Barbra
Streisand/Nick Nolte picture sets an
evocative mood via Howard's often
majestical score. Streisand contributes
vocals to two tracks here, the
shimmering AC single “Places That
Belong To You” and a sumptuous
version of Billie Holiday’s “For All
We Know.”

VOIvVoD

Angel Rat

PRODUCER: Terry Brown

Mechanic 10293

Canadian headbangers reaffirm their
knack for combining razor-sharp riffs
with memorable power-pop melodies.
Cuts like “Panorama” and “The
Prow” reveal marked lyrical growth
as well. Although there isn’t anything
here that will knock down mainstream
radio barriers, devotees at both metal
and alternative formats will heartily
feast on this tasty and unique
collection.

A THE 0DDS

Neopolitan

PRODUCERS: The Odds

Zoo Entertainment 11013

Canadian quartet shows firstrate
sense of melody and superior lyrical
intelligence on major label move.
“King Of The Heap” and ““Evolution
Time” are tops among hard-edged
pop-rockers here; “Wendy Under The
Stars” is already a semi-classic tale of
Elvis-related eroticism, but use of the
F-word will restrict play. Smarts and
instrumental sass move this group
ahead of the modern rock pack.

Y MY BLOODY VALENTINE

Loveless

PRODUCER: Kevin Shields

Sire/Warner Bros. 26759
Raw-yet-dreamy U.K. quartet is the
latest attraction to bust out of the
Creation posse stateside, after an
indie release and a Sire EP.
Buzzsawing viscera of the group’s
playing is eloquently counterpointed
by singer Bilinda Butcher’s elusive

SPOTLIGHT

ARy

TONE-LOC
Cool Hand Loc

PRODUCERS Various

Delicious Vinyl 510609

L.A. rapper makes a nifty bid to hit
platinum heights with the follow-up to
his massive “Loc-ed After Dark.”
First single move is almost Barry
White-styled “All Through The
Night”; other promising tracks
include “I Adore You,” “Wild Thing”
comedy-thriller clone “Fatal
Attraction,” and kinky “Freaky
Behavior.” Loc’s rough’n’tough
delivery never lets up on consumer-

friendly collection.

style, which owes much to the purple
haze of Cocteau Twins’ Elizabeth
Fraser. Modern rock can lift “Only
Shallow”” and “When You Sleep” with
ease.

MARVIN GAYE

The Last Concert Tour

PRODUCERS: Marc Fieldstone, Trevor G. Shelton &
Gerry Young

Giant 24436

Souvenir of Gaye’s final concert tour
in 1983 isn't state-of-the-art
technically, but gives a fine picture of
the late soul artist’s performing
expertise. Two-track sound is often
irritatingly dim, yet the star himself
shines on full length live set that
features many of his best-known hits.
Hard to recommend to anyone besides
a die-hard fan, set still contains a full
measure of musical pleasures

nonetheless.
DANCE
P ADEVA!

Love Or Lust

PRODUCERS: Mike Cameron. Smack Productions,
g:;ik/Cooltempo/Capitol 95762

Highly potent sophomore effort by
New Jersey native is preceded by the
international club hit, ‘It Should Have
Been Me,” which sets its overall tone:
assertive vocal belting, tempered by
cutting-edge house beats and urban
radio-friendly R&B/funk. Although
ballads like “I Would Die For You”
prove that she has developed an
appealing softer side, Adeva shines
brightest when cast as the sassy,
liberated woman. Likely choices for
future singles include “Independent
Woman” and “I’'m The One For You.”

W ARTHUR BLYTHE
Hipmotism

PRODUCER: Arthur Blythe

Enja 79672

In a revitalizing return to his “free”
roots, ace altoist Blythe creates a
free-wheeling, gleefully avant-garde,
genre-jumping outing that recalls the
progressive playfulness of the Art
Ensemble Of Chicago (whose
drummer Don Moye is featured on the
date). Gust William Tsilis’ vibes and
marimba, coupled with Bob Stewart’s
tuba, creates the soft-edged, pastel
sound that colors such highlights as
the gently swaying party number
“Dance Benita Dance,” the bluesy
swing of “Cousin Sidney,” and the
driving ‘“‘Bush Baby.”

* PAUL BLEY/JIMMY GUIFFRE/STEVE
SWALLOW

The Life Of A Trio: Saturday/Sunday
PRODUCERS: Jean-Jacques Pussiau & Francois
Lemaire

Owi 79230

Trailblazing clarinetist/saxophonist
Guiffre joins forces with equally
accomplished comrades Bley and
Swallow for a very serious, very
challenging avant-garde outing
distributed over two CDs (‘‘Saturday”
and “Sunday”). In a set marked by
gentle, fleeting melodies and the
inscrutable beauty of Guiffre's horn,
the trio hits home hardest with such
tracks as “Where Were We?” and
“Play Ball,” while differently-
combined duets yield highlights
“Endless Melody,” “Sweet Song,” and
“Two Singers.”

BRUCE PURSE
PRODUCER: Bruce Purse
Next Plateau 1031

VITAL
REISSUES

THE YARDBIRDS

Vol. 1/Smokestack Lightning
PRODUCER: None listed
Sony Music Special Products 48655

Vol. 2/Blues, Backtracks And Shapes Of Things
PRODUCER: None Listed

Sony Music Special Products 48658

Release of this pair of two-CD
retrospectives couldn’t be more
timely, with great English blues-rock/
psychedelic band that spawned
Clapton, Beck, and Page slated for
induction into the Rock and Roll Hall
of Fame next year. While commercial
prospects are excellent for just that
reason, these are maddening
compilations. Sound is often poor,
tracks are organized haphazardly with
some duplication from set to set, and
several major songs in the Yardbirds
oeuvre (“Little Games,” “Happenings
Ten Years Time Ago”) are nowhere to
be found. A band as seminal as this
one deserves better; still, stocking
seems essential.

GARY STEWART

Gary's Greatest

PRODUCERS: Roy Dea, Glen Middleworth, Eddie
Kitroy

Hightone 8030

Primal honky-tonker who lit up
country charts in the early "70s is
saluted in superior compilation that
contains both his RCA hits and a few
nice tracks from latter-day Hightone
releases. Dazzling songs like “Out Of
Hand,” “Drinkin’ Thing,” and “Your
Place Or Mine” show Stewart cannily
straddling the line between country
and Southern rock, inventing his own
sound in the process. If anyone has
never been exposed to his soaring
voice and in-the-tradition writing, this
is a great place to start.

Young trumpet talent is joined by a
solid backing crew for this lively
contemporary jazz outing which
includes some tracks that could be
programmed for quiet storm or more
urban formats as well. Best of the set
include the engaging, midtempo
“Nightlife,” the lovely “Come Back
To Me,” the funk/jazz groove of
“Straight Ahead, Wherever,” and the
race-conscious rap of “New York,
New York.” Also includes a cover of
Michel’le’s “Something In My Heart.”

WORLD MUSIC

> MARGARETH MENEZES

Kindala

PRODUCERS: various

Mango 539917

Sophomore release from this chart-
topping Brazilian chanteuse offers
another heady dose of South
American reggae stylings, Afro-
Bahian grooves, and solid Brazilian
pop. Aside from the jazz-funk
resonance of the title cut or the
rhythm-intensity of “Menina
Dandara,” her strongest influence
remains Jamaican, with the synth-
reggae treatment of Milton
Nascimento’s ‘“Fe Cega, Faca
Amolada,” the cool, understated
atmosphere of “Jet Ski,” and the
bright uptempo bounce of ‘“Me
Abraca E Me Beija,” which features
guest vocalist Jimmy CIiff.

REGGAE

BOB MARLEY AND THE WAILERS

One Love

PRODUCER: Clement S. Dodd

Heartbeat 111/112

While most of these ska-era tracks
will be familiar to hardcore Wailers
collectors, compilation producer
Christopher Wilson deserves special
commendation for unearthing several
rare or previously unreleased gems
(“This Train,” “True Confession,”
“Diamond Baby”) and engaging
alternate takes (“Wages Of Love
Rehearsal,” “Playboy” “Rocking
Steady”). Ignore the inconsistent
sound quality and focus on the fresh
insights into Marley and company’s
seminal creative process.

CLASSICAL

STRAUSS: DON QUIXOTE; TILL EULENSPIEGEL
Janos Starker, Bavarian Radio Orchestra, Slatkin
RCA Victor Red Seal 60561

The key attribute here among modern
recordings of “Don Quixote” is the
use of Starker. Still very much in
command of his instrument, he brings
a personal rhetoric to the solo cello
part that is a welcome change from
the gloss that coats most competing
versions. Slatkin is an effective
interpreter of these colorful scores,
and is treated to a somewhat warmer
sound than he enjoys on disc with his
own St. Louis Symphony.

HAYDN: SYMPHONIES, NOS. 100 & 103
Orchestra of St. Luke's, Mackerras

Telarc CD-80282

Brisk, spirited readings that take full
advantage of the virtuoso qualities of
the superb orchestra. Mackerras has a
way with these works that raises the
hope that he will pursue the Haydn
canon with the same persistence that
made his Mozart symphony cycle on
Telarc so welcome. Excellent sound.

SPOTLIGHT: Predicted to hit top 10 on its appropriate
bums and compilation records of special artistic, archiv:
reviewer highly recommends because of their musica

| merit. All albums commercially available in the U.S. are eligible. Send review copies to Melinda Newman,
shire Blvd., Beverly Hills, Calif. 90210. Send country and gospel albums to Edward Morris, Billboard, 49 Music Square W., Nashville, Tenn. 37203.

genre's chart or to earn platinum certification. NEW AND NOTEWORTHY: Highlights new and developing acts worthy of attention and other releases of special interest. VITAL REISSUES: Rereleased al-
al, and commercial interest. PICKS () : New releases predicted to hit the top half of the chart in the format listed. CRITIC'S CHOICE (%) : New releases,
Biltboard, 1515 Broadway, New York, N.Y. 10036, and Chris Morris, Billboard, 9107 Wil-

regardless of potential chart action, which the
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Music Video

ART[STS & MUSLC

L.L., C&C, Brooks, Gipsy Kings Top Billhoard Awards

HBY CRAIG ROSEN

LOS ANGELES—L.L. Cool J scored
a knockout Nov. 8 at the 1991 Bill-
board Music Video Awards, with clips
by the rap artist capturing three tro-
phies.

L.L. Cool J won the best-male-art-
ist award in the black/rap division for
“Mama Said Knock You Out.” The
stark, black-and-white video also won
in that genre's best-director category
for director Paris Barclay. L.L. Cool J
also took the best-male honors in the
dance genre with the Barclay-direct-
ed “Around The Way Girl”

The awards capped the 13th annual
Billboard Music Video Conference,
held Nov. 68 at the Hotel Sofitel-Ma
Maison here. Hosting the ceremony
were the Turtles’ Mark Volman and
Howard Kaylan, better known as Flo

& Eddie. The duo offered humorous
asides and clips from their '60s hey-
day, demonstrating how far music
video has advanced since its infancy.

Awards were given in five musical
genres: pop/rock, black/rap, country,
dance, and Latin. In addition a special
achievement award, chosen by the
editors of Billboard magazine, was
given in the longform-music-video
category to “The Three Tenors,” fea-
turing Placido Domingo, Jose Car-
reras, and Luciano Pavarotti. The vid-
0, released by PolyGram Video, has
sold more than 200,000 copies.

Other multiple-award-winning clips
included “Gonna Make You Sweat”

winning for both best duo/group and
best director (Philip Gauthier) catego-
ries. Garth Brooks' controversial clip
“The Thunder Rolls” garnered the
singer the best-male-artist award in
the country division and also won
Bud Schaetzle the best-director tro-
phy. Natalie Cole’s “Unforgettable”
took two awards—best female artist
for Cole and best director for Steve
Barron in the pop/rock genre.

“L.L. gave me an incredible song,”
said Barclay, during his first of three
trips to the podium. When accepting
the award for best director in black/
rap, Barclay said the honor was espe-
cially meaningful because he was the

only black director nominated in the
category.

On a return visit to pick up the
best-male award in the dance division
for “Around The Way Girl,” Barclay
said initially he “had to fight MTV”
to play the clip, because it featured
footage shot on a home video camera.
Barclay also noted that the clip made
its debut at the 1990 Billboard Music
Video Conference.

Brooks and winning country direc-
tor Schaetzle—in Nashville working
on the star’s network TV special—
sent messages thanking the public
“for recognizing the importance of
this video’s message” and “socially re-

sponsible programmers who believe in
the public’s need to see controversial
works.” The clip for “The Thunder
Rolls,” which deals with such issues
as adultery and spouse abuse, was
banned by The Nashville Network and
Country Music Television.

The awards ceremony ended with
the world premiere of “Mercy Mercy
Me (The Ecology),” a video commem-
orating the 20th anniversary of the
classic Marvin Gaye song produced
by Motown Records, Nitrate Films,
and the National Audubon Society.

A complete list of the winners fol-
lows:

(Continued on next page)

by club sensation C&C Music Fac-
tory, which took the best-duo/group
and new-artist honors in the dance
genre. “Baila Me”’ by the Gipsy
Kings dominated the Latin genre,

The Three Amigos. Todd Rundgren, center, visits with Mark Volman, left, and
Jimmy Griffin of the Remingtons, following his keynote address at the 13th
annual Billboard Music Video Conference and Awards. Volman and partner
Howard Kaylan, better known as Flo & Eddie, hosted the Billboard Music Video
Awards. Griffin appeared on the conference’s artists panel.

RUNDGREN KEYNOTE: ‘SAVE’ VIDEO’S FUTURE

(Continued from page 12)

part of the vocabulary, and it falls
well within today’s video budget.”

Rundgren contrasted the creative
use of the Toaster to conventional
methods of video production, which
“rely on strobe lights and smog ma-
chines and semi-nude women.”

He continued, “What video eventu-
ally became, in my mind, was an exer-
cise in noise”—a creative universe
emphasizing visuals that were “fast-
er, louder, nastier.”

Rundgren, who is without a record-
ing deal following his recent depar-
ture from Warner Bros., has entered
into a partnership with NewTek to
form NuTopia, a company that will
focus on the commercial application
of interactive desktop video.

“In years to come, and not very far
off, you're going to see more and
more devices bringing computers to
television,” Rundgren said. He pro-
phesized that while artists “are used
to having . .. total contro} of the [vid-
eo] agenda,” future technological de-
velopments will mandate some inter-
active “wriggling room” for consum-
ers.

“In the long run, you can create a
work that is conceptually unbound-
ed,” he said. “In its ideal form, it’s a
drug—the audience gets into it and
doesn’t want to get out of it . ..

You’re playing God.”

Saying that he no longer felt com-
fortable in the music business, Rund-
gren added, “I'm going to be the ban-
ner carrier for this [new interactive
technology), or the guy who gets the
arrow in the back.”

ARTISTS BLAST LABELS

Label agendas for music videos
came under heavy fire on the artists’
panel from Sara Hickman, an Elektra
Entertainment artist who financed
and shot the clip for her song “Take
It Like A Man” herself.

“I find that a record company
doesn’t always align where they
want to go with where you want to
go,” Hickman said. “If I was going to
make the kind of videos I wanted to
make, I had to go outside the record
company.”

Hickman added, “As an artist, you
have to go to the woods, sit in the
cabin, and say to yourself, ‘What is
my objective?’ ... You have to not be
afraid of your record company.”

While tempering his remarks, Cap-
itol Records rapper Young M.C.
agreed with Hickman: “We’re not on
the same plane in other fields of en-
tertainment to a certain extent ...
With video, you have to look a certain

(Continued on next page)

1
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by Melinda Newman

JETLAGGED: I'm still reeling from the 13th annual
Billboard Music Video Music Conference and Awards.
From Todd Rundgren’s keynote address to Flo & Ed-
die’s hilarious performance as hosts of this year’s
awards luncheon, my feet barely touched the ground. A
personal highlight was being in such close proximity to
Barry White on the artists panel, which I moderated.
His penetrating baritone captivated the attendees and
whipped them into such a frenzy every time he opened
his mouth, I went for the smelling salts. I'm very eager
to hear people’s comments as it’s never too early to start
planning next year’s event. Your input is not only re-
quested, it’s vital. But from early feedback and my own
feelings on the conference’s success, if 13 is an unlucky
number, may we always be so cursed.

ONE OF THE MOST memorable events at the confer-
ence was the first-ever Minority Directors Showcase.
The program exposed clips from 65 minority directors
{(African-American, Hispanic, American Indian, and
Women).

Hosted by Billboard, the Beverly Hills/Hollywood
Music Task Force of the NAACP, and Black & White
Television, the two-hour presentation featured works
by such celebrities as Lisa Bonet, Malcolm-Jamal
Warner, Forest Whitaker, and Blair Underwood, as
well as lesser-known figures who, if justice is served,
should become famous quickly.

The event's program director, Benito Vila, says re-
sponse from the label video commissioners in atten-
dance was good and that the next step is for the
NAACP’s Michael Fletcher to take the directors’ reel
and book listing all the participants around to each rec-
ord label. “Once this is out there as a source tape, more
will happen,” Vila predicts. “A lot of these directors
demonstrated they can do quality work, so we did what
we proved we could.”

Among label figures taking copious notes about direc-
tors at the showcase were Capitol Records’ Foster
Corder and MCA Records’ Jonas Livingston.

Additional sponsers were VCA Teletronics, MCA
Records, Warner Bros. Records, Island Records, Mo-
town Records, Virgin Records America Inc., Capitol
Records, The 339 Company, MTV, and the Music Vid-
eo Producers Assn.

cONTINUING ON THE minority directors theme, the
East Coast branch of the Music Video Producers Assn.
will sponsor a job fair Dec. 7 for minority directors and
crew members. The event will be similar to the job fair
held on the West Coast in September. Member produc-

tion companies will set up tables to discuss projects with
minority individuals interested in video production. The
companies will accept reels, resumés, and portfolios. Ac-
cording to East Coast MVPA chairman Len Epand,
president of Flashframe Films, nine New York produc-
tion companies and four Los Angeles companies have
committed to the event, which will be held from noon to
4 p.m. at Cecos Stages in Manhattan.

THE MUSIC VIDEO ASSN. held its semiannual meet-
ing at the conference and announced the newly elected
slate of officers. Jeff Walker, Aristo Video Promo-
tions, was re-elected president; Capitol Records’ Sean
Fernald is the new VP; and Rowe Video Jukebox’s Ka-
dima Levadi was re-elected to the post of secretary/
treasurer. Four new board members were elected: Lin-
da Ingrisano, Elektra Entertainment; Rusty Garner,
Endless Music; Gary Fisher, Columbia Records; and
Wolf Zimmermann, Wolfram Video.

Only a year ago the organization seemed to be floun-
dering and on the brink of collapse. It now has more
than 200 members and with the question of survival out
of the way is attending to pressing music video matters.
The association intends to continue the new regional
meetings for the East Coast, West Coast, and Nashville,
as well as plan more social gatherings for members. Be-
cause of growth, Walker said the organization plans to
hire a part-time executive director who will assume that
role by 1993.

Additionally, the long-awaited research project that
will hopefully quantify music video airplay’s effect on
sales will be undertaken by students at Middle Tennes-
see State Univ. in January.

AMONG THE BITS of news circulating around the
conference: Susan Solomon, formerly with Chrysalis
Records, has moved to Los Angeles and is working as a
rep for Satellite Pictures ... Visualize has decided to
separate its TV and music video projects and has started
a new music video division, called Mojo Video, which is
headed by John Bryan ... “Pump It Up” executive pro-
ducer Jay Scharer has been promoted to director of
marketing for Fox Television Stations Promotions.
Though he will still handle booking and promotions for
the weekly rap show, the day-to-day operations will go
to Mark Ashton Hunt, who has been with the show
since August.

EYE WOULD BE REMISS if I didn’t thank several
people who helped make the conference possible.
Though there are too many to mention, essential are the
video promotion people at the labels who helped me line
up the artist panel; Todd Rundgren and his manager,
Eric Gardner; all the panelists and the terrific modera-
tors; the staff of Hotel Sofitel who toiled ceaselessly; the
sponsors of the opening-night party at Q’s billiard hall;
Brian Winthrop International for the Wild Video
Dance Party; Benito Vila and everyone involved with
the Minority Directors Showcase; Billboard managing
editor Ken Schlager; and most of all, the conference’s
executive director, Melissa Subatch.
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Billboard. THE CL IP

LIST.

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

|

Continuous programming
1515 Broadway, New York,NY 10036

VIOED HITS ONE™

Continuous programming
1515 Broadway, New York,NY 10036

EXCLUSIVE

Guns N’ Roses, Don't Cry
Richard Marx, Keep Coming Back
*Metallica, The Unforgiven
*Motiey Crue, Home Sweet Home

Black Entertainment Television

14 hours daily
1899 9th St NE, Washington,DC
20018

€ )JTNN

THE NASHVILLE NETWORK

The Heart of Country
The Nashvilie Network

30 Hours Weekly
2806 Opryland Dr, Nashville,TN

ADDS 37214
Pauta Abdul, Blowing Kisses In. .. ADDS
Michael Jackson, Black Or White ADDS Amy Grant, That's What Love Is For
The Temptations, My Girl Ger’ry King, Heartwreck

Richard Marx, Keep Coming Back

VH-1 TO WATCH

Robbie Robertson, What About Now

Ed 0.G. & Bulldogs, Be A Father To.. .
Phyllis Hyman, Living In Confusion
Oaktown's 3.5.7, It's Not Your Money
The Escoffreys, Look Who's Loving Me

ARTIST OF THE MONTH

HEAVY

John McEuen, Return To Dismal. . .
Travis Tritt/Marty Stuart, Whisky. . .
Gary Morris, One Fall Is All It Takes
Prairie Oyster, One Precious Love
George Jones, She Loved A Lot In. . .
Marty Brown, Wildest Dreams

BUZZ BIN

Julian Lennon, Saltwater

Nirvana, Smells Like Teen Spirit

PM Dawn, Set Adrift On Memory Bliss
*Primal Scream, Movin’ On Up

Kenny Loggins, Conviction Of. . .

HEAVY

HEAVY

Paula Abdul, Blowing Kisses In. . .
Boyz Il Men, It's So Hard To Say . ..
Genesis, No Son Of Mine

Hammer , 2 Legit 2 Quit

Hammer, Addams Groove
*Michael Jackson, Black Or White
John Mellencamp, Get A Leg Up
Marky Mark Wildside

Ozzy Osbourne, No More Tears
Tom Petty Into The Great Wide Open
Skid Row, Wasted Time

Van Halen, Top Of The World

Celine Dion/Peabo Bryson, Beauty. . .
Harry Connick, Jr., Blue Light Red Light
Roberta Flack, Set The Night To Music
Prince & The N.P.G., Cream

Bonnie Raitt, | Can't Make You Love Me
Smokey Robinson, Double Good. . .
Bob Seger, The Fire inside

Simply Red, Something Got Me Started
James Taylor, Copperline

Gloria Estefan, Live For Loving You
Amy Grant, That's What Love Is For
John Mellencamp, Get A Leg Up

Rod Stewart, Broken Arrow

Curtis Stigers, | Wonder Why

Beach Boys, Crocodile Rock

Cher, Save Up All Your Tears

Bette Midler, Every Road Leads. ..
Roxette, Spending My Time

Southside Johnny, it's Been A. . .

Lisa Stansfield, Change

STRESS

Baby Animals, Painless

Cher, Save Up All Your Tears

EMF, Lies

INXS, Shining Star

Ned’s Atomic Dustbin, Grey Cell Green
Prince & The N.P.G., Cream
Queensryche, Another Rainy Night
R.E.M., Radio Song

Red Hot Chili Peppers, Give It Away
Salt-N-Pepa, Let's Talk About Sex
Scorpions, Send Me An Angel

Rod Stewart, Broken Arrow

U2, The Fly

=]
=4
XDOE~MT

Continuous programming
12000 Biscayne Blvd, Miami,FL
33181

Jodeci, Forever My Lady

Tracie Spencer, Tender Kisses
Shabba Ranks/Maxi Priest, House Call
Boyz )l Men, It's So Hard To Say . ..
Damian Dame, Right Down To It
Stevie Wonder, Fun Day

BeBe & CeCe Winans, I'll Take You. ..
$.0.S. Band, Sometimes | Wonder
Patti Labelle, Feels Like Another One
Geto Boys, Mind Playing Tricks On Me
Barry White, Put Me In Your Mix

Gene Rice, You're A Victim

Queen Latifah, Fly Girl

Gerald LeVert, Private Line

Sounds Of Blackness, The Pressure
MC Lyte, When In Love

Public Enemy, Can't Truss It

Ziggy Marley, Good Time

Heavy D & The Boyz, Is It Good To You
Naughty By Nature, O.P.P.

Arthur Baker, Leave The Guns At Home
Bell Biv DeVoe, Word To The Mutha
F.S. Effect, | Wanna B U're Lover
Shanice, | Love Your Smile
Ex-Girlfriend, You (You're The One. . .)
Hammer , 2 Legit 2 Quit

HEAVY

Travis Tritt, Anymore

Alan Jackson, Someday

Marty Stuart, Tempted

Keith Whitley/E.T. Conley, Brotherly. . .
Trisha Yearwood, Like We Never. ..
Davis Daniel, For Crying Out Loud
Patty Loveless, Hurt Me Bad

Mark Collie, She's Never Coming Back
Little Texas, Some Guys Have All. . .
Roy Rogers/Clint Black, Hold On. . .
Vince Gill, Look At Us

Steve Wariner, Leave Him Out Of This
Reba McEntire, For My Broken Heart
Brooks & Dunn, My Next Broken Heart
Dolly Parton, Eagle When She Flies

MEDIUM

MEDIUM

Vanessa Williams, The Comfort Zone
D.J. Jazzy Jeff, Ring My Bell
Fourplay, After The Dance

ADDS

ACTIVE

B.A.D. Il, Rush

Color Me Badd, All 4 Love

Dire Straits, Heavy Fuel

Extreme, Get The Funk Out

The Farm, Groovy Train

Firehouse , All She Wrote

Lita Ford, Shot Of Poison

Jermaine Jackson, You Said, You Said
Naughty By Nature, O.P.P.

Nia Peeples, Street Of Dreams

Public Enemy, Can't Truss It

Roxette, Spending My Time

Rush, Roll The Bones

Shabba Ranks/Maxi Priest, House Call
Tone Loc, All Through The Night
Chris Whitley, Big Sky Country

4-Fun, You Can't Play Me

Aaron Neville, Somewhere Somebody
Arthur Baker, Leave The Guns At Home
Beach Boys, Crocodile Rock

Brand New Heavies, Stay This Way
Carter The Unstoppable. . ., Anytime,
Cypress Hill, How | Could Just. . .
Deacon Blue, Your Swaying Arms

Die Warzau, Funkapolis

Downtown Science, This Is A Visit
Element Of Style, That's The Kind. . .
Hammer, Addams Groove

INXS, Shining Star

Jibri Wise One, I'll Be There For You
Lita Ford, Shot Of Poison

Lloyd Cole, She’s A Girl & I'm A Man
Lucy Brown, Colorblind

MC 900 Foot Jesus, Killer Inside Me
Marky Mark, Wildside

Marva Hicks, One Good Reason
R.E.M., Shiny Happy People

Material {ssue, Very first Lies

Oak 's 3.5.7, It's Not Your Money

ON

*Blur, There's No Other Way

*Pearl Jam, Alive

Robbie Robertson, What About Now
Southside Johnny, It's Been A. . .
Voices Of The Beehive, Monsters. . .
* DENOTES ADDS

Patti Austin, Givin' In To Love
Pear! Jam, Alive

Pet Shop Boys , D.J. Culture

R. Kelly, She's Got That Vibe
Roger, (Everybody) Get Up
Texas, In My Heart

Tone Loc, All Through The Night

COUNTRY MUBIC TOLEVIBION.

Continuous programming
704 18th Ave South, Nashville, TN
37203

Highway 101, The Blame

Ricky Skaggs, Life's Too Long

Sammy Kershaw, Cadillac Style

Dean Dilion, Don't You Even

Desert Rose Band, You Can Go. . .
Holly Dunn, No One Takes The. . .
Kathy Mattea, Asking Us To Dance
Hal Ketchum, | Know Where Love Lives
Charlie Daniels, Little Folks

Dawn Sears, Good Goodbye

Karen Tobin, Carolina Smokey Moon
Pirates Of The Mississippi, Fighting. . .
Mark O'Connor, Bowtie

Matraca Berg, Easy To Tell

Diamond Rio, Mama Don't Forget. . .
John Anderson, Straight Tequila Night
The Remingtons, A Long Time Ago
Sweethearts Of The Rodeo, Devil. ..
David Schnaufer, Fisher's Hornpipe
JJ White, Heartbreak Train

Tom Wopat, Back To The Well

Eddie London, Uninvited Memory

Joe Diffie, Is It Cold in Here

Sawyer Brown, The Dirt Road

Jim Lauderdale, Maybe

ADDS

Collin Raye, Love, Me

Doug Stone, A Jukebox With A. . .
Pam Tillis, Maybe It Was Memphis
Patsy Cline, Crazy

videosyncrasy

VideoSyncrasy

1 hour weekly
, Virginia Beach,VA 23463

CURRENT

HEAVY

peet
= Ctnt

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees,NJ
08043

RECORD

AMERICA'S NO. 1 VIDEO

2 Live Crew, Pop That Coochie

PEQPLE-POWERED HEAVIES

CURRENT

Danger Danger, Monkey Business
Chrissy Steele, Love Don't Last Forever
Paul McCartney, Get Back

Ric Ocasek, The Way You Look Tonight
24-7 Spyz, Stuntman

Latin Alliance, Know What I'm Saying
Boyz il Men, It's So Hard To Say . ..
Marva Hicks, One Good Reason
INXS, Shining Star

Bob Seger, The Fire Inside

Little Feat, Things Happen

0.C.U., I'm All That

Southside Johnny it's Been A. . .
Tina Turner, Love Thing

Roxette, Spending My Time

Red Hot Chili Peppers, Give It Away
Erasure, Love To Hate You

Lucas, Show Me Your Moves

Skid Row, Slave To The Grind

Stevie Wonder, Fun Day

MC Skat Kat/Stray Mob, Skat Strut

Another Bad Creation, Jealous Gir!
Boyz Il Men, It's So Hard To Say . ..
Chubb Rock, Just The 2 Of Us

Digital Underground, Kiss You Back
Dogs, Work It Out Baby

Hammer , 2 Legit 2 Quit

Geto Boys, Mind Playing Tricks On Me
Jodeci, Forever My Lady

MC Breed & DFC, Ain't No Future. ..
N.W.A,, Alwayz into Somethin’

X
RS-

&

1 hour weekly
888 7th Ave, NY,NY 10106

CURRENT

Alan Jackson, Someday

Bob Seger, The Real Love

Brooks & Dunn, My Next Broken Heart
Charlie Daniels, Little Folks

Chris Ledoux, Workin' Man's Dollar
Davis Daniel, For Crying Out Loud
Dawn Sears, Good Goodbye

Dean Dillon, Don't You Even. . .
Diamond Rie, Mama Don't Forget. . .
Dolly Parton, Eagle When She Flies
Eddie London, Uninvited Memory
George Jones, She Loved A Lot In. . .
Hal Ketchum, | Know Where Love Lives
Highway 101, The Blame

Holly Dunn, No One Takes The. . .

JJ White, Heartbreak Train

James Blundell, Time On His Hands
Jim Lauderdale, Maybe

John Anderson, Straight Tequila Night
John Denver, Potter's Wheel

John McEuen, Return To. . .

Karen Tobin, Carolina Smokey Moon
Kathy Mattea, Asking Us To Dance
Keith Whitiey/E.T. Conley, Brotherly. . .
Little Texas, Some Guys Have All. ..
Mark Collie, She's Never Coming Back
Mark O'Connor, Bowtie

Martin Deiray, Lillie's White Lies
Marty Brown, Wildest Dreams

Marty Stuart, Tempted

Matraca Berg, It's Easy To Tell

Neal McCoy, This Time | Hurt Her More
Patty Loveless, Hurt Me Bad

Paul Overstreet, Billy Can't Read
Paulette Carlson, I'll Start With You
Pirates Of The Mississippi, Fighting. . .
Prairie Oyster, One Precious Love
Reba McEntire, For My Broken Heart
Ricky Van Shelton, Keep It. . .

Roy Rogers/Clint Biack, Hold On. ..
Sammy Kershaw, Cadiltac Style
Sawyer Brown, The Dirt Road

Steve Wariner, Leave Him Out Of This
Sweethearts Of The Rodeo, Devil. . .

INXS, Shining Star

Color Me Badd, All 4 Love

Cher, Save Up All Your Tears

U2, The Fly

PM Dawn, Set Adrift On Memory Bliss
Shabba Ranks/Maxi Priest, House Call

The ingtons, A Long Time Ago
Texas Tornados, Is Anybody Goin'. . .
Tom Wopat, Back To The Well

Travis Tritt, Anymore

Travis Tritt/Marty Stuart, Whisky. . .
Trisha Yearwood, Like We Never. ..
Vince Gill, Look At Us

Jesus Jones, Who Where Why
Bryan Adams, Can't Stop This. . .
Crash Test Dummies, Superman’s. . .
U2, The fly

Curtis Stigers, | Wonder Why
Shanice, | Love Your Smile

The Smithereens , Top Of The Pops
The Farm, Groovy Train
Psychedelic Furs, Don't Be A Girl
Julian Lennon, Saltwater

Chagall Guevera, Violent Blue

l

7 hours weekly
1722 Gower Street, Los Angeles,CA
90028

ADDS

U2, The Fly

The Family Stand, New World Order
R.E.M., Radio Song

Cypress Hill, How | Could Just Kill. . .
Quadrophonia, Wave Of The Future
Levitation, Firegirl

Siouxsie & The Banshees, fear
Powerule, That's The Way It Is

DJ Quik, Quik Is The Name

Goo Goo Dolls, I'm Awake Now

HEAVY

Lloyd Cole, She's A Girl & I'm A Man
Erasure , Love To Hate You
Shamen, Move Any Mountain

Red Hot Chili Peppers, Give It Away

MEDIUM

Ocean Blue, Ballerina Out. . .
Five Thirty, 13th Disciple
Public Enemy, Can't Truss It
Blur, There's No Other Way
Nirvana, Smells Like Teen Spirit
Primal Scream, Movin' On Up
Anthrax, Bring The Noise

Live, Operation Spirit

usic Vide

MVPA Recognizes Technical,
Artistic Merit At 1st Awards

LOS ANGELES—The Music Video
Producers Assn. honored its own
Nov. 5 with the inaugural MVPA
awards at the Troubadour here.

Awards for technical and artistic
achievement were given in 12 catego-
ries ranging from best video to the
more specific best-styling category.

The MVPA is a 5-year-old organi-
zation composed of 60 member pro-
duction companies worldwide. These
companies are responsible for ap-
proximately 90% of the music videos
produced in the U.S.

Here’s a complete list of winners:

® Best video: “‘Losing My Religion,” R.E.M., di-
rected by Tarsem, produced by A&R Group.

® Best director: Jean Baptiste Mondino for
“I've Got You Under My Skin,” Neneh Cherry,
produced by Palace Films.

® Best editor: Jim Haygood for “Freedom 90,”
George Michael, produced by Propaganda Films.

® Best cinematography: Mike Southon for
“Freedom 90,” George Michael, produced by Pro-
paganda Films.

® Best performance video: “She Talks To An-
gels,” Black Crowes, directed by Matt Mahurin,
produced by O Pictures.

® Best concept video: “Into The Great Wide
Open,” Tom Petty & the Heartbreakers, directed
by Julien Temple, produced by Nitrate Films.

o Best art direction: John Beard for “Freedom
90,” George Michael, produced by Propaganda
Films.

® Best styling: Susan Stella for “Losing My
Religion,” R.E.M., produced by A&R Group.

® Best choreography: Jerry Evans for “Prom-
ise Of A New Day,” Paula Abdul, produced by
Limelight.

@ Best special effects: The Frame Store/Lon-
don, “Unforgettable,” Natalie Cole, produced by
Limelight.

o Best directorial debut: Helen Langridge for
“Can’t Forget You,” Gloria Estefan, produced by
HLA/London.

® Best video produced for $35,000 or less: “Man
In The Box,” Alice In Chains, directed by Paul
Rachman, produced by The Foundry.

Also, five videos, produced before 1987, were
enshrined in the MVPA Hall of Fame. They are
“Money For Nothing,” Dire Straits (Steve Bar-
ron, director; Limelight, producer); “Shock The
Monkey,” Peter Gabriel (Brian Grant, director;
MGMM producer); “Sledgehammer,” Peter Ga-
briel (Stephen Johnson, director; Limelight, pro-
ducer); “Take On Me,” A-Ha (Steve Barron, direc-
tor; Limelight, producer); and “Thriller,” Michael
Jackson (John Landis, producer and director).

Additionally, Jeff Ayeroff, co-president of Vir-
gin America Records, received the Eastman-Ko-
dak Award for special achievement in the field of
music videos. The award will be given annually
to an individual or organization for exemplary
contributions to the music video genre.

MELINDA NEWMAN

L.L., C&C, BROOKS, GIPSY KINGS TOP IN AWARDS

(Continued from preceding page)

POP/ROCK

® Best duo or group: R.E.M,, “Losing My Reli-
gion” (Warner Bros.).

® Best Female: Natalie Cole, “Unforgettable”
(Elektra).

® Best male: Lenny Kravitz, “It Ain’t Over 'Til
It's Over” (Virgin).

® Best new artist: (Tie) Jesus Jones, “Right
Here, Right Now” (SBK); Seal, “Crazy” (Warner
Bros.).

® Best director: Steve Barron, Natalie Cole,
“Unforgettable” (Elektra).

BLACK/RAP

® Best duo or group: D.J. Jazzy Jeff & the
Fresh Prince, “Summertime” (Jive).

® Best female: Neneh Cherry, “I've Got You
Under My Skin" (Chrysalis/Arista).

® Best male: L.L. Cool J, “Mama Said Knock
You Out” (Columbia).

® Best new artist: Naughty By Nature,
“O.P.P” (Tommy Boy).

® Best director: Paris Barclay, L.L. Cool J,
“Mama Said Knock You Out” (Columbia).

COUNTRY
® Best duo or group: The Kentucky Headhunt-
ers, “The Ballad Of Davy Crockett” (PolyGram).
® Best female: Rosanne Cash, “What We Real-
ly Want” (Sony).

® Best male: Garth Brooks, “The Thunder
Rolls” (Capitol).

* Best new artist: Trisha Yearwood, “She’s In
Love With The Boy” (MCA).

® Best director: Bud Schaetzle, Garth Brooks,
“The Thunder Rolls” (Capitol).

DANCE

® Best duo or group: C&C Music Factory,
“Gonna Make You Sweat” (Columbia).

® Best female: Crystal Waters, “Gypsy Woman
(She’s Homeless)” (Mercury).

® Best male: L.L. Cool J, “Around The Way
Girl” (Columbia).

® Best new artist: C&C Music Factory, “Gonna
Make You Sweat” (Columbia).

® Best director: Michael Guimbard, Enigma,
“Sadeness Part I'" (Charisma).

LATIN

® Best duo or group: Gipsy Kings, “Baila Me”
(Elektra).

® Best female: Gloria Estefan, “Desde La Os-
curidad” (Sony Discos).

e Best male: Franco De Vita, “No Basta”
(Sony Discos).

® Best new artist: Orquesta De La Luz, “Salsa
Caliente Del Japon” (RMM).

® Best director: Philip Gauthier, Gipsy Kings,
“Baila Me” Elektra.

RUNDGREN KEYNOTE: ‘SAVE' VIDEOS' FUTURE

(Continued from preceding page)

way, act a certain way. It’s just so re-
moved from music.”

Some artists on the panel be-
moaned what they perceived as
MTV’s lock on the music video mar-
ket.

“I think it’s unfortunate that MTV
has such a large monopoly,” said
Brad Roberts, lead vocalist for Aris-
ta’s Canada-based Crash Test Dum-
mies. ‘“In America, unless you’'re
breaking in a big way, you have a
very tough time. They play [your vid-
eo] at five in the morning on Thurs-
day.”

Commenting on MTV exclusives,
Young M.C. said, “If they don’t break
you ... you're shit out of luck.”

Veteran R&B performer Barry
White, who slammed the music in-
dustry repeatedly for its disregard
for artists, said of the preeminence of

video: “The problem with it is it’s giv-
en us a new mentality. You can’t
have a single without a video. That’s
dangerous.”

He continued, “The artist is at a
disadvantage, especially if they don’t
have no power.”

While admitting that MTV has
been “berry, berry good to me,” Mer-
cury artist Michelle Shocked said that
video “removes one step further the
ability of new music from getting
heard.”

Jimmy Griffin, a member of BNA
Entertainment country act the Rem-
ingtons, was the only artist on the
panel to endorse the possibility of a
productive link between musicians
and labels.

“You have a partnership with your
marketing company,” Griffin said.
“There’s a way to do it.”
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VIRTUOSOS

GONZALO RUBALCABA
THE BLESSING

Fasten your seat belts. The astounding Cubgs piano genius Gonzalo
Rubalcaba returns with a new trio date featlué-jng Charlie Haden and

Jack Dejohnette. The man who Chick Corearcé”ed “an amazing

ill Evans’ “Blue

egn”, @rngﬁe__.@@e'ﬁﬁh "5

f
titie tljr;é‘i_'the h'od'l_.::igchér'-wr'_ é
“Besame I\I[(uchg’?r.cr‘-,c' sm%ﬂ;e)‘ 4
songs. If you; T'liié'fk;ioﬂscnda of
others, thought that Gonztia’'s

Blue Note debut “Discovery:

THE BLESSING  GONZALO RUBA CABA

CHARUE HADEN
JACK DelOHNETTE

Live In Montreux” was the piane
disc of the year, take a listen to

this one!

STANLEY JORDAN
STOLEN MOMENTS

\e man who rewrote the book on contemporary guitar is back!

\ \

qﬁ GLE.N MOMENTS, recorded live indapan with bassist Charnett
Wotfelt and drummer Kenwood Dennard, captures the excitement and

brilliance bt Stanley Jordan better
than any okhis previous discs. Jordan
favorites sichas “Lady In My Life”,
“Impressions®, fRetwrn Expediti