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ADVERTISEMENTS

B BY PAUL VERNA

NEW YORK—A shorter-than-usual
calendar period between Thanksgiv-
ing and Christmas, combined with a
steady stream of stellar releases,
gave music and video retailers a
much-needed sales surge in the first
week of Decem-
ber.

Most music
merchants say
that, in years
when there is a
longer period be-
tween the holi-
days, the week after Thanksgiving
tends to be flat with respect to the
week of Thanksgiving. However, this

Lahels Seeking
New Ways To
Break R&B Hits

M BY SEAN ROSS

Z2ATROL.

NEW YORK—As major-market ra-
dio playlists shrink, R&B promotion
people are leaning increasingly on
the alternative promotion methods
that labels routinely use for rap, met-
al, and modern rock records. Some la-
bels are even slowing the frantic pace
at which records have been worked to
urban radio.

While some major-market outlets
have been running tight lists for
some time, the playlist-size issue
came to the fore recently when
WGCI-FM Chicago began reporting
25-30 records. Although this new con-
servatism is still confined to a minor-
ity of R&B chart reporters, most of
them major-market outlets, it has still
shaken up label people used to 5565
record lists and five-10 new adds a
week at many stations, especially
(Continued on page 29)
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For Retail, The Feasting Gontinues
Short Season, Hot Hits Keep Biz Cookin’

year, dealers are reporting signifi- industry that has struggled all year
cant gains within the two-week peri- with disappointing sales due to a lin-
od. gering recession and an attendant
These results jibe with point-of- lethargy in consumer spending. Some
sale figures indicating that the top 10  dealers now say they expect holiday
entries on this week’s Billboard 200 sales to have a greater-than-expected
Top Albums chart sold roughly 15% impact on yearly results.
more units than they did last week. Howard Appelbaum, executive VP
(For a breakdown of percentage in- at 35-store Kemp Mill Musie, head-
creases, see story, page 89.) quartered in Beltsville, Md., com-
The statistics also bode well for an (Continued on page 89)

Is Cassette-Single Format
Winding Down Already?

B BY ED CHRISTMAN
and TRUDI MILLER

year, the Recording Industry Assn.
of America reported that unit ship-
ments of cassette singles declined
by 26.3%, compared with the same
time frame in 1990. WEA president
Henry Droz, without citing specif-
ics, says WEA has experienced a
continuation of that decline in the
second half of the year. But he
adds, “It is not an accelerated de-
cline.”
CEMA president Russ Bach says
(Continued on page 89)

Single EC Gurrency To Affect
European Import, Distnb Biz

M BY JEFF CLARK-MEADS

NEW YORK—The cassette single,
which was hit much harder than
other formats when the industry
suffered an 11% decline in unit sales
in the first half of 1991, has contin-
ued to experience weak sales in the
second half, prompting most distri-
bution executives to say the format
has passed its peak.

In the first six months of this

virtually eliminate parallel imports
within the EC’s borders.

IN THIS ISSUE

ACLU Claims Justice
Dept. Obscenity Unit
Is ‘Renegade Group’

PAGE 9

Marley Estate Goes To
Island, Singer's Family

PAGE 14

DECEMBER 21, 1991

Streetside
Defends Sale
Of Crewinlll.

B BY SUSAN NUNZIATA

NEW YORK—Streetside Rec-
ords, a 24-store retail chain based
in St. Louis, is defying a police ad-
visory to remove 2 Live Crew’s
“Sports Weekend (As Nasty As
They Wanna Be II)”’ from its
shelves in neighboring Fairview
Heights, Ill. In a letter sent to the
National Assn. of Recording Mer-
chandisers, Streetside’s president,
John Mandelker, also calls to task
his fellow retailers for what he
terms their “swift capitulation.”
The Musicland Group, Trans
World Music Corp., and CML Inc.
(Music Vision) units in Fairview
Heights dropped the album at the
request of the Fairview Heights
(Continued on page §8)

No. 1 IN BILLBOARD

HOT 100 SINGLES
% BLACK OR WHITE
MICHAEL JACKSON
THE BILLBOARD 200 TOP ALBUMS
% DANGEROUS
MICHAEL JACKSON

(EPIC)

(EPIC)

HOT R&B SINGLES
% | LOVE YOUR SMILE
SHANICE
TOP R&B ALBUMS
% DEATH CERTIFICATE
ICE CUBE
HOT COUNTRY SINGLES
% MY NEXT BROKEN HEART
BROOKS & DUNN

(MOTOWN)

(PRICRITY)

(ARISTA)

TOP COUNTRY ALBUMS
% ROPIN’ THE WIND

GARTH BROOKS (CAPITOL)

LONDON—The world’s biggest re-
corded-music market, the European
Community, is on course to have a
single currency by the end of the
decade. The proposed shift from 12
sets of notes and coins to one will
iron out problems with exchange-
rate fluctuations for pan-European
distributors and retailers and will

The leaders of the 12 EC nations
last week signed a treaty that com-
mits 11 of them to the principle of
adopting a single currency, the
ECU, by 1999. The U.K. has re-
served its position and will decide
later whether to follow suit. The
seven nations that will join the EC

(Continued on page 95)

HOT DANCE CLUB PLAY
% IT SHOULD HAVE BEEN ME
ADEVA (CAPITOL)

HOT DANCE SALES
% SET ADRIFT ON MEMORY BLISS
P.M. DAWN (GEE STREET/ISLAND)

TOP VIDEO SALES
% FANTASIA
(WALT DISNEY HOME VIDEOY"
TOP VIDEO RENTALS
% BACKDRAFT
(MCA/UNIVERSAL HOME VIDEO)
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NEW WORLD’S

World Environment Day launches a decade-long campaign to save the earth. The first of these global
broadcasts comes to your planet June 5, 1992. The night you save the world.
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ERIC CAR

1950-1991

We Loved Him as a Brother
and will Never Forget
His Dedication and Commitment
tothe Band,
Our Music,
and to His Fans.

We Mourn His Loss and Celebrate His Memory
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Japan Rent Shops May Ban Int’l Product
Meanwhile, They Seek Change In C’right Law

®BY STEVE McCLURE

TOKYO-—Japan’s record-rental industry is
on the verge of banning rental of new in-
ternational product starting Jan. 1, pend-
ing a hoped-for compromise with foreign
record makers over the rental issue (Bill-
board, Dec. 14).

“There is a strong possibility we will go
into self-restraint in renting new foreign
CDs then,” explains Osamu Wakamatsu,
managing director of the Japan Record
Rental Commerce Trade Assn. He says the
association will make its final decision
“around Christmas.”

One of Japan’s biggest daily newspa-
pers, Asahi Shimbun, reported Dec. 10 that
the decision will be made at an association
board meeting Christmas Eve.

Wakamatsu adds that it is possible the
self-imposed ban may be extended retroac-
tively to cover foreign product released af-
ter Jan. 2, 1991, due to the association’s in-
terpretation of Japan’s revised Copyright
Law.

The move comes as international record
companies and the U.S. government are in-
creasing their pressure on Japan’s 5,500
record-rental shops to comply with the one-
year rental prohibition period stipulated in
Japan’s Copyright Law, which will be ex-
tended to foreign product Jan. 1, or to sim-
ply stop renting overseas product perma-
nently.

Domestic record firms earlier reached a
gentlemen’s agreement with the associa-
tion whereby domestic albums have been
subject since Aug. 1 to a one-week window
that will later be extended to two and then
three weeks.

The rental group’s Wakamatsu says it
was led to believe by the Japanese govern-
ment and the Japan Phonograph Record
Assn. that foreign record firms had ap-
proved the agreement. But he says that in

THIS WEEK
BILLBOARD LOOKS BACK AT 1991

October, word came from the govern-
ment’s Cultural Affairs Agency, which
deals with copyright issues, that interna-
tional record companies had not accepted
the one-two-three-week window plan,

“It was a real surprise for us when we
found this out—we’re still surprised,” says
Wakamatsu. The association sent a delega-
tion to meet Recording Industry Assn. of
America president Jay Berman Nov. 12 in
Washington to discuss the situation. Ac-
cording to Wakamatsu, Berman advised
the Japanese delegation to hold direct talks
with major international record firms.

On Nov. 27, Wakamatsu met representa-
tives of Sony Music Entertainment, EMI
Music, and the Bertelsmann Music Group
in New York, while on the same day associ-
ation chairman Takaaki Iwamoto met with
Warner Music Group and PolyGram offi-
cials in London. A meeting with MCA is
scheduled for Monday (16).

“We explained two things to them,” says
Wakamatsu. “The history of the rental in-
dustry in Japan, and the value of the rental
industry in the whole music business.” The
association contends the royalties it pays—

(Continued on page 95)

This story was prepared by Bill Hol-
land in Washington, D.C., and Earl
Paige in Los Angeles.

WASHINGTON, D.C.—The Justice De-
partment’s Child Exploitation and Ob-
scenity Section is under attack by the
American Civil Liberties Union and two
Los Angeles-based adult-video trade
groups.

The ACLU released a blistering report
during a Dec. 9 press conference here. In
the 19-page report, “Above The Law: The
Justice Department’'s War Against The
First Amendment,” the ACLU says the
Justice section unit is run by “a renegade
group” that operates “outside the law,”
and urges President Bush to pull the plug
on the unit.

Meanwhile, in Los Angeles, the Free

ACLU, Adult-Vid
Justice Dept.’s Ohscenity Unit

Groups Attack

Adult Video Assn. were expecting more
than 500 protesters to attend a rally Dec.
13 at the Federal Building in West Los
Angeles to protest the Justice Depart-
ment’s activity in this area.

Formerly known as the National Ob-
scenity Enforcement Unit, the Child Ex-
ploitation and Obscenity Section is
manned by a 12-lawyer staff and funded
by a $1.7 million annual budget. In the
past year, the section has been embroiled
in a swirl of controversy (Billboard, Dec.
15, 1990).

The unit has been highly successful in
pursuing adult video producers, largely
because many companies have been in-
timidated, stripped of assets, and driven
out of business before trial, the ACLU
charges.

From 1987-90, the number of federally

Welcome to the end of another year—and the beginning of an-
other exciting Billboard year-end issue. The 1991 edition fea-
tures all the usual suspects our readers have come to look for-
ward to, as well as the news up to the minute. The centerpiece
is our chart retrospective, “1991: The Year In Music,” which be-
gins after page 52. This special section includes more than 100
charts documenting the year’s top artists, titles, labels, publish-
ers, and producers. It also boasts an analysis of the year in
charts by Paul Grein and a music-business analysis by senior
news editor Ken Terry.

But that's not to say the regular magazine sections are any
less special. Wander through our pages and relive the key
events of the year via roundups and analyses. Then check out
the Critics’ Choices best-of lists, beginning on page 18.

And tune in next issue for The Year In Video.

EYE ON BILLBOARD MUSIC AWARDS

The Garth, the Badd, and the lovely: The Billboard Music
Awards had everything—and our photographers were there to
capture the excitement on film. C&C it all.

COMING ATTRACTION: VIDCLIPS?

Popcorn & Petty? “Why not?” say MCA, Capitol, and Sony,
which have launched campaigns to have music videos
screened in movie theaters. Craig Rosen reports.
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Consultants Network With Arhitron
Examine LMA Diary Rules, Response Rates

B BY PHYLLIS STARK

BALTIMORE—Arbitron’s third an-
nual consultant fly-in, held Dec. 11
here, answered some questions about
diary crediting procedures for local
marketing agreements (LMAs) and
raised some about how to improve re-
sponse rates among 18-24-year-old

males.

Initiatives for improving diary rep-
resentation of the always hard-to-sur-
vey male 18-24 cell were discussed at
length. Broadcasters have often com-
plained about Arbitron’s policy of ex-
cluding group quarters, such as col-
lege dormitories and military bar-
racks. Arbitron’s Brad Feldhaus

CEG, NMPA, and RIAA

This Wrap-Up’s Not Terse
— In Fact, It’s In Verse

The following 1s a look back on the year in Washington, D.C., by Bill
Holland, Billboard’s Washington bureau chief and poet laureate.

Pull up your rocker and sit by the fire
As I spin out a tale of bold deeds and desires;
Of valorous industry actions and brave deals done
In the federal city of Washington in ‘91,
In the Senate, House, courts, at the FCC,
And other fun places in old D.C.
Like troops they assembled, flags flapping in the sky!
ASCAP—alphabetically—and BMI;

(Whose headquarters building’s near 20th and K).
Acronyms tilted, they all geared for attack;
All the mighty fiefdoms—even SESAC.

On, paid staff and lobbyists and law firms so staid!
On, committee witnesses (whose travel was paid)!
On, Berman; on, Murphy; on, George David Weiss!
On, Gary Shapiro (now wasn’t he nice)!
On, Preston and Gould, who worked the hallowed halls
Together—kind of—for the greater good of all,
For their number one issue, the biggest, bar none:
The Audio Home Recording Act of 1991.

Long did they network, roundtable, and draft!
Then they hit the Hill’s beaches (and worked senior staff).
Walk down the halls? They wore holes in their shoes!
Undaunted, resourceful, they refused to be blue.

They sought out bill sponsors, they chose them with care,
In hopes that in committees, the votes would be there.
And then back in August, the word that caused swoons—

The bills’ introductions, and not a moment too soon!
Oh, joy, a royalty! And SCMS! All true.

(Hey, for the Gift of Music, you’d do it too!)
Onward and valiant, into the Digital Age;

When the history’s written, they’ll all get a page.

But let’s not forget all the groups that got apoplectic
About new performer visa rules; the ensuing dialectic
Made senators jump and House members pose,
But by end of session, they smelled like a rose.
Plus, BMI, BET, and the cable channel called Disney
Settled their lawsuits (Mickey’s cute, isn’t he?).
But down with the naughty nations that made USTR roar—
Pirates in India, Thailand, and old Singapore;
Then there’s the People’s Republic of China,
Which doesn’t care about copyright, not even kinda.
At least in Japan there are new copyright laws
That might offer rental protection (believe in Santa Claus?).

Back home, the industry monitored state houses each and all,
Remembering the '89 record-labeling snowball.

There’s still a bill on Capitol Hill that unfortunately tenders
music and vids as scapegoats for sex offenders.

It’s still pending, that one (S. 1521),
And defeating it probably won't be barrels of fun.

NARM and VSDA worked on federal issues galore
(As well as the state stuff coupleted before).

And what will the future in Washington bring
To make show biz biggies clap hands and sing?
More legislative buddies and pats on the backs?
Sure! Next year, more elections and, ahem, PACs.
Fees to the labels for use of their records?
Not likely, says radio, until there are no spots on leopards.
Of course, broadcasters won’t walk away from this fight,
Backed up by their lawyers, who grin with delight.
So strap up your seat belts and try not to cower,
As you witness the battle . . . of billable hours.

So there’s the D.C. future in a nutshell, but have no fear.
And do have a joyous holiday season, and a Happy New Year!

noted that, for the first time, known
private phones in dorm rooms were
not excluded in the fall survey.

But during an afternoon panel dis-
cussion, Pierre Bouvard of Coleman
Research spoke for the majority
when he said that would not be
enough to increase male 18-24 repre-
sentation. “I think the message we're
getting for the 90s is put group quar-
ters in the sample,” he said.

Feldhaus said Arbitron is exploring
several other options for increasing
response rate in this demo, including
the use of coupons rather than cash
incentives.

With LMAs on the rise, many of
the broadcasters present had ques-
tions about Arbitron’s diary-crediting
policies for these joint ventures. Feld-
haus told them LMA rules are essen-
tially the same as the standard diary
editing and simulcast reporting pro-
cedures. Arbitron’s policy is to credit
listening by call letters and broad-
casting facility, not the program sup-
plier, Feldhaus said. He noted, how-
ever, that “we will examine individual
situations to determine if policy ex-
emptions are warranted.”

Feldhaus added that “station infor-
mation must continue to be submit-
ted by all parties of the LMA. We will
not accept one radio station submit-
ting information for another, non-
owned station.”

TAKE THE MONEY AND RUN
Arbitron’s Bob Patchen revealed
(Continued on page 88)

B BY PAUL SWEETING

NEW YORK—Orion Pictures Corp.
filed for protection from creditors
under Chapter 11 of the federal
bankruptcy code Dec. 11. The peti-
tion was filed in federal bankruptcy
court for the Southern District of
New York.

In a statement, Orion president
William Bernstein said the filing
was triggered by the breakdown of
discussions with the company’s
bondholders about restructuring its
$284 million in subordinated debt
and recapitalizing the company.

Trading in Orion shares on the
New York Stock Exchange was sus-
pended temporarily Dec. 11, but re-
sumed before the market closed.
The stock closed at 87.5 cents, down
$1, a 53% decline in value.

By press time, there was no word
of any disruptions in current opera-
tions. Home video distributors said
they had not been contacted by Ori-
on about the filing and were pro-
ceeding with order-closing on Orion
Home Video’s latest release, “Bill
And Ted’s Bogus Journey.” The or-
der cutoff date for the title was
Dec. 13.

However, the Chapter 11 filing
raises questions about the planned
relocation of the home video opera-
tion from New York to Los Angeles
in the first quarter of next year.

Orion Pictures Files For
Ghapter 11 Protection

Len White, chairman and CEO of
Orion Home Entertainment, which
includes the home video division, de-
clines comment on the filing or its
possible implications.

In its filing with the court, Orion
lists total assets of just over $1 bil-
lion and total liabilities of $978 mil-
lion. The majority of its liabilities,
roughly $512 million, are in notes
payable and subordinated debt.

In addition to its bondholder debt,
Orion has used all of its $300 million
bank line of credit and is now in de-
fault on interest and principal pay-
ments due under that agreement. It
also is carrying $70 million-$80 mil-
lion in unsecured trade debt, mostly
to vendors, profit participants in its
films, and creative guilds in the
form of residuals.

Its largest trade creditors include
Foote, Cone and Belding, its adver-
tising agency, Deluxe Laboratories
and Premiere Video, its video dupli-
cator.

According to analysts, the subor-
dinated debt remains Orion’s princi-
pal stumbling block to reorganiza-
tion. The Chapter 11 filing will at
least temporarily prevent the bond-
holders from forcing the company
into involuntary liquidation in the
wake of the collapse of negotia-
tions.

Ironically, the Chapter 11 filing

(Continued on page 88)

Strengthening Ties. Expanding their current relationship, executives of BMG
and Zomba announce their new deal, which gives BMG 25% of Zomba’s music
publishing business and renews BMG’s commitment to the Jive and Silvertone
labels worldwide. Shown, from left, are Tom Mclntyre, senior VP and chief
financial officer, BMG; Clive Calder, chairman/CEQO, Zomba Group; Michael
Dornemann, chairman/CEO, BMG; Nick Firth, president, BMG Music Publishing;
and Tom McPartland, VP of legal and business affairs, BMG.

Wamer Uses Direct Approach
With List-Price Gatalog Push

W BY DON JEFFREY

NEW YORK—Warner Music Group
has been quietly expanding a mail-
order catalog service for record al-
bums that appears to compete with
its 50%-owned Columbia House di-
rect-marketing unit and with music
retailers.

What makes this new business, op-
erated by Time Warner Direct Enter-
tainment and called TWDE Music &
Gifts by Mail, different from the rec-
ord clubs is that the records are sold
at list prices rather than at discounts
and also that no membership is re-

quired.

Says Ruth Shields, president of
Time Warner Direct Entertainment,
“Our real objective was to set up a
new distribution channel for Warner
Music that was complementary and
supplementary to the record retailers
and record clubs. Our target market
is older buyers who tend not to go to
retail frequently or tend not to join
clubs.”

A spokesman for Columbia House,
which is 50% owned by Sony Corp.,
says the record clubs do not view Mu-
sic & Gifts by Mail as competition.

(Continued on page 52B)

Tumer Lets Go
Most Of H-B’s
Home Vid Staff

LOS ANGELES—Consolidation
again has hit the ranks of the home
video business, this time at Hanna-
Barbera.

In the wake of Turner Broadcast-
ing System’s acquisition of Hanna-
Barbera from Great American Com-
munications (Billboard, Nov. 9), the
majority of Hanna-Barbera’s home
video division staff in Los Angeles
have been let go, including Wendy
Moss, senior VP/GM.

About 50 home video employees
were affected in all departments, in-
cluding marketing, sales, and busi-
ness affairs. Hanna-Barbera's overall
workforce of 430 has been trimmed
to 338.

According to a Turner representa-
tive, the move was based on the “or-
ganizational redundancies, not per-
formance.” Turner already maintains
a home video operation, which is
based in New York.

It’s expected that Dana Plautz,
Hanna-Barbera Home Video’s do-
mestic marketing director, will re-
main with the company in Los Ange-
les as worldwide marketing director.
She will report to Martin Weinstein,
Turner Home Entertainment’s senior
sales and marketing director.

The acquisition makes Turner an
instant major player in the lucrative
kid vid market. The company now
has access to 3,000 programs.

Hanna-Barbera’s video releases
feature the Flintstones, the Jetsons,
Scooby-Doo, Yogi Bear, and others.

JIM McCULLAUGH
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" “MICHAEL JACKSON HAS DONE IT AGAIN. THE

COLOSSL
- MASTERP!

S OF POP MUSIC HAS CREATED ANOTHER
ECE." DAILY EXPRESS, U.K.“THE BEST VOCAL

- PERFORMANCE OF HIS CAREER...RE-ESTABLISHES
JACKSON AS THE TRUE SUPERSTAR OF HIS

GENERAT

ON." HERALD-SUN, AUSTRALIA “IT'S JUST

SPECTACULAR...AN EVENT IN ITSELF" FM FAN, JAPAN

- "MICHAE

_ STRIKES WITH ALL THE ACES UP HIS

SLEEVE." EL MUNDO, SPAIN “MICHAEL JACKSON'S NEW

ALBUM IS

SIMPLY FANTASTIC--AND COULD BECOME A

LANDMARK." O GLOBO, BRAZIL “JACKSON IS ABLE TO
- MOVE MOUNTAINS." LE NOUVEL OBSERVATEUR, FRANCE

- “DANGER

OUS' IS PERFECT." VOLKSKRANT, HOLLAND

‘THE MOST IMPORTANT AND MOST CREATIVE POP
MUSICIAN OF THE LAST DECADE." STERN, GERMANY
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Articles and letters appearing on this page serve as a forum for the expression
of views of general interest. The opinions offered here are not necessarily those
of Billboard or its management. Contributions should be submitted to Ken Ter-
ry, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

INT'L COPYRIGHT BATTLE PERSISTS

Several Key Issues Remain Unresolved

M BY JASON BERMAN

The future of the worldwide record-
ing industry depends both on our
ability to balance copyright protec-
tion with advances in technology and
on improved intellectual property pro-
tection in the world trading system.

As 1991 comes to a close, two criti-
cal issues in this equation remain un-
resolved: the home-tap-
ing royalty bill here at
home and the GATT ne-
gotiations in Geneva.
The resolution of each
will have a profound ef-
fect on the health of our
industry worldwide in
the years ahead.

Along with our coali-
tion partners, the Elec-
tronic Industries Assn.
and the National Music Publishers’
Assn., the Recording Industry Assn.
of America has been hard at work on
Capitol Hill advancing the cause of
the home-taping royalty bill.

Who would have predicted that,
less than four months ago, a 10-year
stalemate between the audio hard-
ware and music industries would be
broken, a compromise reached, and
legislation introduced? A remarkable
feat and a true testament that re-
flects the fruits of negotiation and
compromise.

Equally important is the bill’s
growing acceptance on Capitol Hill,
with some 30 co-sponsors in the Sen-
ate and 60 in the House. This legisla-
tion represents a delicate balance be-
tween the need for copyright protec-
tion and the need to market a host of
new digital formats that are at our
doorstep. As I stated in my testimony
before the Senate Judiciary Subcom-
mittee on Patents, Copyrights and
Trademarks in mid-November: “Con-
gress has a unique opportunity to
protect our musical heritage—and
our musical future—by preserving
creative incentives within the frame-

work of a new technology.”

Although the Senate bill was fa-
vorably reported out of the full Judi-
ciary Committee, and is pending ac-
tion on the Senate floor early next
session, the House bill is moving at a
slower pace.

Against this backdrop, we must
continue our united efforts to con-
vince Congress of the bill’s benefit

‘Our future growth
will depend more
on accessing
foreign markets’

Jason Berman is
president of the
Recording Industry
Assn. of America.

for consumers and its impact on the
future health of our industry. All of
us in this coalition are hopeful that
the bill will be enacted into law by the
spring of 1992,

Beyond our own shores, the royal-
ty bill—if passed—will create waves
that, we hope, will alter copyright
protection throughout the European
Community, Japan, Latin America,
and Canada.

Also hanging in the balance is the
question of whether we can enhance
the level of protection for U.S. sound
recordings abroad.

With the final days of negotiations
in the Uruguay Round of the General
Agreement on Tariffs and Trade
(GATT) coming to a close, much is at
stake. Specifically, we're negotiating
the kind of worldwide environment in
which our industry will have to do
business and the extent of protection
other countries will provide.

As the demand for music increases
throughout the world, our future
growth will depend more and more
on accessing foreign markets and our
ability to protect our products in
these markets from pirates.

When the compact disc first appeared, its manufactur-
ers proudly cited the durability and relative indestructi-

With that in mind, the RIAA has
been working these past five years as
an advisory group to the U.S. GATT
delegation. Qur goal: Secure ade-
quate and effective copyright protec-
tion of U.S. sound recordings. Within
that framework, we have pressed for
the exclusive right of record compa-
nies to authorize or prohibit the re-
production and rental of their works
for a period of at least 50 years, as
well as the obligation of countries to
provide nondiscriminatory protection
to our works, or ‘“national treat-
ment,” as it is known in trade jargon.

In addition to multilateral trade ne-
gotiations, our bilateral lobbying ef-
forts have proven particularly suc-
cessful recently in Mexico and Japan.
On Jan. 1, 1992, the amendments to
Japan’s copyright law will go into ef-
fect. These will extend the term of
protection from 30 to 50 years, ex-
tend protection retroactively from
1978 to 1968, and grant foreign re-
cord companies the right to authorize
or prohibit rental for one year follow-
ing the release and to collect remu-
neration thereafter. In Mexico, a
copyright law protecting sound re-
cordings was enacted for the first
time. Two remarkable feats.

We have made major advances in
intellectual property protection, and
yet so much remains to be resolved.
In a sense, we are in the same boat
with rice and bananas. There’s a
whole mix of things that will be trad-
ed off against each other before the
year’s end. Hopefully, because music
may well be America’s greatest ex-
port and most valuable trade com-
modity, copyright protection won’t be
traded off.

So which way will the scales tip?
Will Congress recognize the need to
balance copyright protection with
emerging technology? Will interna-
tional trade negotiations result in a
friendlier environment overseas? The
viability of our industry globally
hangs in the balance.

EDITORIAL

pricing has raged for years. Some retailers believe a re-
duction in such pricing would significantly reduce the

bility of the CD as two of its key selling points. Those
claims have, by and large, proved to be true. But, unex-
pectedly, they have come back to haunt the record com-
panies in the form of used CDs.

Traditional retailers have lately been sounding the
alarm about the spread of used-CD stores—and some
have even accused Sony Music of encouraging the prac-
tice by not accepting returns of opened CDs. Sony has
denied this, claiming that its policy is aimed at reducing
the used-CD problem. Meanwhile, used-CD retailers are
delighted over the growth of their business, and some
new-product retailers are also threatening to get into
used CDs rather than be undersold by the competition.

Like cassette tapes, which spawned the plague of
home taping, the CD technology itself contains the
seeds of this dilemma. Because of its durability, a used
CD generally sounds as good as it did when it was first
played; in fact, even the jewel-box packaging conspires
to preserve the artwork. Thus the very elements that
make a new CD a “keeper” for the consumer also make
a used CD an attractive product, especially at a much

problem of used CDs. The record companies, on the oth-
er hand, do not think CD prices are too high. They tend
to believe setting limits on returns of opened CDs—an
approach rejected by most retailers—is one way to com-
bat the used-CD threat.

While this rhetoric flows without any meeting of
minds, the used-CD problem continues to worsen. Not
having anticipated it to begin with, the industry is in a
catch-up position. The best thing all parties can now do
is to admit the seriousness of the situation and figure
out how to address it.

If the used-CD phenomenon is not dealt with, it will
certainly do further harm to consumers’ perception of
the value of new CDs. And, by draining sales dollars
from new product, it could reduce the manufacturers’
cash flow to the point where they would not be able to
record, promote, and market as many new acts as they
do now. Eventually, that would affect everyone’s busi-
ness—including that of the used-CD merchants.

As wonderful and as profitable as it has been, the CD
technology must be regarded as a double-edged sword.

LOSS TO MUSIC WORLD

The world will never know or see
the likes of another Freddie Mer-
cury. What a loss to the music
world!

It’s a shame that Queen’s popu-
larity fell by the wayside in the
’80s. Some say it was due to a de-
cline in quality of the band’s mu-
sic, but I say it was because the
record-buying public went for
more of a safe, corporate sound
and look in music. Anything dif-
ferent was considered trash.

When writing about Freddie,
the local newspapers focused only
on the Queen of the ’70s. The
press failed to acknowledge the
ground that Queen broke every
year of its career. The Rock In Rio
concerts, Live Aid, and the Kind
Of Magic Tour (1986), where they
played to 72,000 at Wembley Sta-
dium in the U.K. and 150,000 at
Knebworth Park, were also
events worthy of media attention.

The "90s would have been an in-
credible decade for Queen, had
Mercury lived. “Innuendo” is one
of the most clever and creative al-
bums the band has produced. I
can only hope that Brian, Roger,
and John will carry on, whether as
solo acts or as a group, and keep
the tradition of Queen and Fred-
die alive.

Michael Roberto
Brooklyn, N.Y.

MTV PLAYS CATCH-UP

Does a recording artist have to die
before his videos are finally
played on MTV?

I would have never known
Queen made so many videos had it
not been for the death of lead
singer Freddie Mercury. Unfortu-
nately, it is too late for us to thank
Mercury for the artistic and witty
videos he and his fellow band
members have done in recent
years.

Shame on you, MTV!

Kathy Zawackis
Philadelphia

LOVES USED-CD BIZ

Unless I missed the joke, I as-
sume the comments attributed to
Sony’s Paul Smith and Capitol’s
Lou Mann in a recent article about
used CDs (Billboard, Dec. 7) were
not meant tongue in cheek.

Smith said, “... Sony’s no-re-
turn policy can reduce the used-
disc problem by 50% or more.”
What used-CD problem? Am I to
conclude that, because I've found
a way to make some real profit by
selling their overpriced discs a
second time, that’s a problem? I
would suggest to Smith and other
Sony executives that they get out
of the house once in a while to
hear the cry of the public over the
ridiculous prices we are forced to
charge for their precious discs.

Second (my favorite) is Mann’s
hilarious comment on perceived

LETTERS

of the CD for years in the consum-
ers’ minds . .. I would hate to see
that good work eroded because of
the used-CD store.” Don’t worry,
Mann, your good work has not
gone unnoticed. Anyone who can
read a record-club ad knows the
value of CDs: “Eight for a pen-
ny,” right? He goes on to say that
he “doesn’t think the average con-
sumer is aware of used-CD
stores.” Sorry, Mann, but the av-
erage consumer has had it with
high prices, and they have little
trouble finding us. If Mann gets
up early, maybe he can hitch a
ride with Smith and confront
these consumers that they know
s0 much about.

As for the rest of you labels out
there, don’t waste your time
dreaming up new ways to penal-
ize the retailers who deal in used
product; it’s not worth your time.
You put us in the used business,
and we love it. [ guess this makes
us partners. Imagine that. There
will be no turning back. After
what we put up with from you
guys (artificial wholesale prices,
programs geared toward racks,
absurd return penalties, ete.), we
deserve to make some real money.

Corky J. Carrel
Corky's Records
Mission, Kan.

REWARD ANTI-CLUB LABELS
Kenneth Broad’s explanation of
record clubs’ appeal (Billboard,
Commentary, Oct. 19) was right
on target. I believe he accurately
reflects the sentiment of most
consumers, and he very succinctly
describes the problems record
clubs create within our industry.
I have been squarely planted on
the anti-club soapbox for many
years now. I'm glad to see that
there is currently.a groundswell
of resentment, and some resulting
action being taken to force record
clubs to become nonparasitic. The
wholesaler and retailer are fed up
with paying inflated prices from
the labels in order to subsidize ex-
travagant lifestyles, corporate
waste and abuse, and artificially
low prices to the record clubs.
Music City Record Distributing,

Cat’s Compact Discs and Cas-
settes, and all our one-stop cus-
tomers respect and applaud CE-
MA’s and Geffen’s recent deci-
sions to let their club contracts
expire. We will do everything
within our power to reinforce that
decision by giving preferential
treatment to their product.

I hope all other wholesalers and
retailers realize that, if we make a
collective effort to reward CEMA
and Geffen, we’ll have a better
chance of stimulating the other la-
bels into leveling the playing field
as well.

Bruce H. Carlock

President

Music City Record Dist. Inc.
Cat's CDs and Cassettes

lower price. If its uses are not better controlled, its abuses could Tead value: “We have built up the value Nashville
The industry debate over the level of frontline CD to grave consequences for the industry.
12 BILLBOARD DECEMBER 21, 1991 i

www americanradiohistorv com



www.americanradiohistory.com

THE #1 SINGLE OF THE YEAR MEANS EVERYTHING

BRYANLADAIVS

“(EVERYTHING 1 DO)

0000000000

#1 Hot 100 Single-#1 for
seven consecutive weeks

#1 World Single—#1 in 16 countries

#1 Hot Adult Contemporary Single

% Top 20 Countdown

#1 WH4A Top 21 Countdown
The first ever triple-platinum cassette single

American tour starts in the Spring!

From the new double-platinum album
Waking Up The Neighbours .. ..

Produced by Robert John “Mutt” Lange and Bryan Adams
Management: Bruce Allen

WHEN YOU DO IT ALL,
YOU GET EVERYTHING.

RECORDS
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Talkin’ Over: Marley Estate Case Ends
Island Logic, Family Can Purchase Assets

B BY MAUREEN SHERIDAN

KINGSTON, Jamaica—As the voice
of Bob Marley, singing “Get up,
stand up, stand up for your rights”
plaintively echoed from a car parked
outside a downtown Kingston court-
room, the prolonged and bitter battle
over the rights to his estate finally
came to an end. Chris Blackwell’s Is-
land Logic, widow Rita Marley, and
the six adult (of the 11 total) sons and
daughters of Bob Marley have been
collectively awarded the right to buy
the music-related assets of the late
reggae singer’s estate.

In a decision handed down by
Justice Walker Dec. 9 in the Su-
preme Court of Jamaica, the Island
Logic/Marley family offer of $11.5
million was deemed more “certain”
than the MCA conditional bid of a
“maximum’ of $15.2 million, which
had, said the judge, “too much un-
certainty surrounding it.”

Chris Blackwell, who was in Lon-
don when the hearing on the sale
was concluded, declared himself
“thrilled with the decision,” but ad-
mitted to being ““a little afraid to
believe that it’s finally over and
that we've won. For two years
we’ve been on semi-hold and we
couldn’t really go forward with
anything. We can really get behind

it now, and I'm looking forward to
getting on with the job of running
the future.”

Said Rita Marley’s attorney, Mi-
chael Hylton, “the future is excit-
ing. When you look at how Bob’s
music has kept alive and sold for
the last two years of its own ac-
cord, the potential of his work if it’s
promoted internationally is im-
mense. We are very pleased with
the decision.”

During the weeklong hearing,
competition between the two con-
tenders was intense, each attempt-
ing to outdo the other with terms
more attractive to the beneficia-
ries. Both offered ownership
shares to the Marley heirs: MCA
proffered a 4% share to each of the
beneficiaries, and Island Logic pro-
vided a similar option to the infant
beneficiaries, to be exercised when
they came of age.

Island Logic bought the Marley
music assets (together with real es-
tate in Kingston that includes Mar-
ley’s Tuff Gong Studio and manu-
facturing facilities) for $8.2 million
in 1989, but the purchase was halt-
ed midstream when the U.K. Privy
Council upheld an appeal by some
of the beneficiaries that alleged
that the assets had been insuffi-
ciently advertised. When, after the

B BY JEFF CLARK-MEADS

LONDON—Europe’s Christmas-
time charts are taking on an unex-
pected new look as the death of
singer Freddie Mercury provides
Queen with a massive sales boost.

The band’s “Greatest Hits II” al-
bum is No. 1 in the U.K. and the
Netherlands and is also Virgin Re-
tail’s biggest seller in Italy and
third-biggest seller in France. The
album reached No. 3 in Germany—
with the expectation that it will take
top slot before Christmas.

EMI Music says Queen catalog
sales have doubled on the continent
since Mercury died Nov. 24. In the
U.K,, the band’s No. 1 video is out-
selling its nearest rival four-to-one.
In each territory where “Greatest
Hits II” is No. 1, the album is in
head-to-head competition with Mi-
chael Jackson’s “Dangerous” and
U2's “Achtung Baby.”

EMI Music’'s European market-
ing director Kenny van Kuyeren
says the company’s CD plants in
Swindon, England, and Uden, the
Netherlands, have been working
flat out on the two volumes of
greatest hits, as well as the entire
Queen catalog.

Gordon MacKenzie, marketing
director at video arm Picture Music

Queen Sales Soar In Wake
Of Freddie Mercury Death

International, points to Queen vid-
eos at Nos. 1, 2, 5, 18, and 30 on last
week’s official U.K. industry sell-
through chart. He says the No. 1,
“Greatest Flix II,” is outselling its
nearest rival, “Luciano Pavarotti:
In Hyde Park,” four-to-one. “It’s
the biggest-selling video this Christ-
mas by far,” he says.

All divisions of EMI Music em-
phasize, though, that the hits pack-
ages were conceived and released
long before Mercury’s death and
that all current activity is a reaction
to market demand.

Steve Knott, operations director
at HMV in the UK, says, “We've
been careful, in conjunction with
EMI, not to be overt in our promo-
tion of Queen product.” Nonethe-
less, he says it is being bought “by
the bucketful.”

Demand has even extended to
Mercury’s album with Spanish op-
era singer Monserrat Caballe, “Bar-
celona.” On the day Mercury’s
death was announced, Polydor in
the U.K. sold its entire stock of 900
and has subsequently shipped 3,000
further copies.

Queen’s anthemic “Bohemian
Rhapsody” single is currently on
worldwide release, with all pro-
ceeds going to AIDS charities.

assets were advertised internation-
ally, MCA almost doubled the Is-
land Logic figure, Blackwell, who
had earlier said that such a high bid
was suspect, joined forces with the
Marley family, upped his price by
$3.2 million, and changed some of
the terms of the Island offer.

The terms of the revised Island
Logic tender provide that the adult
beneficiaries will waive their right
to immediate financial benefit so
that the sale proceeds can be divid-
ed equally among the five infant
beneficiaries—each child to receive
U.S. $1,174,000. MCA’s monies
would have been split among all 11
legatees, giving each one
$1,234,242. However, the court

(Continued on page 24)
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Honored by NARAS. Recording artist Natalie Cole and Capitol-EMI Music
president/CEO Joe Smith are congratulated after being honored for
distinguished service to the recording community at the fourth Membership
Awards Luncheon of the Los Angeles Chapter of NARAS. Also honored at the
ceremony was attorney Jay Cooper of Cooper, Epstein & Hurewitz, who
received the chapter’s Governor’'s Award. The gala was held at the Bel Age
Hotel in Los Angeles. Shown, from left, are Howard Portugais, luncheon
committee co-chairman; Cole; Cooper; Smith; actress Sally Kellerman, master of
ceremonies for the event; Brooks Arthur, committee chairman; and Pauia
Jeffries, president of the Los Angeles chapter of NARAS.

Disney Soundtrack A ‘Beauty’ At Retail

Surpasses ‘Mermaid’ To Clinch Label’s Best-Ever Chart No.

@ BY DEBORAH RUSSELL

LOS ANGELES—“Beauty And The
Beast” is a beauty of a release for
Walt Disney Records, as the animat-
ed film soundtrack hits No. 30 on The
Billboard 200 Top Albums chart this
week.

Since entering the chart Dec. 7 at
No. 146, the independently distribut-
ed title has jumped 116 positions—
soaring an unprecedented 112 spots
in just one week—and logged the
company’s highest chart position to
date.

“Beauty And The Beast” already
has surpassed Disney’s double-plati-
num ‘“The Little Mermaid” sound-
track, which peaked at No. 32 on The
Billboard 200 Feb. 24, 1990, and has
passed Disney’s gold-certified “For
Our Children” charity album, which
peaked at No. 31 on The Billboard 200
June 22, 1991.

“‘Beauty And The Beast’ has cap-
tured the public’s imagination,” says
Mark Jaffe, VP at Disney Records.
“The film could sell more in box-of-
fice admissions than ‘The Little Mer-

maid’ and it may well be an Oscar
contender. It’s off to a great start.”
Disney also is seeing renewed suc-
cess with its digitally remastered re-
lease of Leopold Stokowski’s original
motion picture soundtrack to “Fanta-
sia.” Disney has shipped some
600,000 units on the title, which
peaked Nov. 30 at No. 33 on the Top
Pop Catalog Albums chart. Walt Dis-
ney Home Video released “Fantasia”

Nov. 1, and some industry observers
project the film title could sell as
many as 13 million units.

Retailers attribute Disney’s cur-
rent hot streak to the broad-based ap-
peal of the music. While the label is
most closely associated with chil-
dren’s product, these releases reach a
more diverse demographic than tradi-
tional children’s records, according to

(Continued on page 97)

Album Series To Benefit Music-Biz Causes

LOS ANGELES—Starting in Febru-
ary, Dunhill Compact Classics will
promote voter registration and the
record industry’s defense of artists’
First Amendment rights with “Rock
The First,” a projected 10-album se-
ries of anthologies featuring hit
tracks by well-known artists.

The Northridge, Calif.-based label
will donate two-thirds of the profits
from the series to the National Assn.
of Recording Merchandisers, which
will administer the funds for both
NARM’s anti-censorship war chest

F.B.l., InterTalent Link For

NEW YORK—A new full-service tal-
ent agency, embracing the cutting-
edge music roster of Frontier Book-
ing International (F.B.1.) and the film
and TV expertise of InterTalent
Agency Inc., has been formed by the
merger of the two companies.

The InterTalent Agency name will
be used for the merged operation,
says InterTalent partner David
Schiff. The agency will represent
F.B.L’s roster of some 80 acts, includ-
ing such headliners as R.E.M., Sting,
Oingo Boingo, Morrissey, and the Je-
sus & Mary Chain, as well as InterTa-
lent’s existing rgster of some 170 ac-
tors, writers, and directors.

Ian Copeland, CEO of F.B.L,, says
he had previously considered expand-

ing his own agency into the film and
TV field with a West Coast office, but
drew back when he found it distract-
ed the agency from its primary work
in the music field.

“I’'ve been approached many
times” by other full-service agencies,
he says. “At those places, the film
and television divisions are totally
separate from the music divisions.
And it was never appealing to me to
go with a buyout.”

Under the merger, Copeland says
he and F.B.I. partner Buck Williams
will be as involved in film and TV de-
cisions as Schiff and his InterTalent
partners will be in music strategy.
Some of F.B.I’s staff will move to
the West Coast, but specific reassign-

and the Rock The Vote campaign.

Six “Rock The First” volumes,
each containing 10 songs, will be re-
leased in February on DCC’s CEMA-
distributed Sandstone label. The
packages will be list-priced at $11.98
per CD and $7.98 per cassette.

DCC chairman Marshall Blonstein
says the label licensed the individual
tracks on the albums. Artists fea-
tured on the compilations will include
Bobby Brown, David Lee Roth, Bon
Jovi, Great White, R.E.M., Steve

(Continued on page 97)

New Firm

ments have not been announced.

Copeland and Schiff have had a
previous business relationship
through InterTalent’s representation
of Sting as an acting client.

Schiff sees the merger as a reflec-
tion of the growing importance of
multi-media strategy by talent agen-
cies. “The relationship between and
among all aspects of the media busi-
ness has grown closer and closer,” he
says. “We also found that the timing
was great in that most of our so-
called competitors offer full service.
We feel we're uniquely positioned
with a more focused and concentrat-
ed group. We're less volume-orient-
ed.”

THOM DUFFY
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MTV Laserdisc Service To Bow At Retail

B BY PAUL VERNA

NEW YORK—Some shoppers will
get their MTV right in their local rec-
ord store starting in January, thanks
to a new laserdisc service provided by
the music video network geared ex-
clusively to retail.

MTV is billing this service, called
the New Music Report, as a “video
capsule” of its usual programming.
MTV has teamed with Pioneer Elec-
tronics to supply a two-hour laserdisc
each month to several hundred Cam-
elot Music, Tower Records, and Disc
Jockey outlets in major markets. The
discs will contain one-to-two-minute
segments of clips by new and estab-
lished artists.

MTV aims to sign up 1,000 stores
within the first year and 2,000 within
the first 18 months, according to Har-
riet Seitler, senjor VP of marketing
and promotion for MTV. She says she
expects to sign up some “significant
regional chains” in the near future.

She notes that the network plans to
maintain a thorough, ongoing dialog
with retailers to make sure the ser-

Billhoard’s Beloff
Relocates To L.A.

NEW YORK—Jim Beloff, nation-
al advertising director of Bill-
board, has permanently relocated
to the publication’s Los Angeles
office. He has been on temporary
assignment there for several
months.

Says Billboard publisher How-
ard Lander, “This move is de-
signed to strengthen our commit-
ment to a bicoastal business by as-
signing a senior publishing
executive to help create a better
dialog with our New York head-
quarters. Jim’s feedback will help
us shape future strategies.”

vice is being played at the agreed-
upon time slots. “The retailers have
said, ‘Yes, we will run these things X
number of times at X times during
the day,” but we have some level of
follow-up,” says Seitler. “Sooner or
later, as sponsors become involved,
they will want to know whether
we’re delivering on what we told
them.”

She adds that she is not concerned
about the commitment of the retajl-
ers involved in the launch. “We start-
ed with retailers that are motivated
and sophisticated enough to live up to
their promise,” she says.

The first edition of the New Music
Report will contain selections by art-
ists on Columbia, DGC, Elektra, Ima-
go, Tommy Boy, Virgin, and Poly-
Gram Label Group companies.

According to Seitler, Pioneer will
supply laserdisc hardware and soft-
ware for the service in exchange for
air time not only on the New Music
Report, but also on MTV’s daily mu-
sic news program, ‘“The Day In
Rock.”

Pioneer will also distribute the dise

to some of its hardware accounts,
which have agreed to use the disc to
promote their product lines in-store,
says Seitler.

Other advertisers have not been
disclosed, though Seitler says the cor-

porate profile of companies advertis-
ing on the service will be the same as
that of regular MTV advertisers, i.e.,
apparel, beverage, footwear, home
video, and automotive companies—

(Continued on page 97)

s S

A Crashing Success. Members of Arista recording group the Crash Test
Dummies chat with Arista executives backstage after the group’s recent SRO
concert at the Ritz in New York. Shown in front, from left, are band member Dan
Roberts; Graham Hatch, director of national alternative promotion; band members
Ben Darvill, Ellen Reid, and Brad Roberts; Jay Ziskrout, senior director of national
rock promotion; and band member Mitch Dorge. In back, from left, are Tom Ennis,
senior director of artist development; and Jonathan Grevatt, director of national

publicity/East-Coast.

Sony U.K. Executive To Push Mini Disc

LONDON—Now the mini disc has
a software rep in Europe. London-
based Alan Phillips has been ap-
pointed VP of sound technology
marketing for Sony Software
U.K./Europe, a new post.

“There is considerable excite-
ment as well as genuine apprehen-
sion about the mini disc within the
European industry,” says Phillips.
“My job is to inform, consult, liaise
with, and persuade record compa-
nies here and their artists—as well
as retailers and other sectors of
the business—about the merits of
this technology.”

He adds that he does not expect
the post to be involved with rival
format DCC, but acknowledges
that his job title implies a broad re-

RECORD COMPANIES. EMI Records
Group North America in New York
appoints Daniel Glass executive VP
and GM, Theresa Santisi executive
VP and GM, Ken Baumstein senior
VP of marketing, Michael Leon se-
nior VP of international, Adam Rith-
olz senior VP of business affairs and
A&R administration, and Fred Davis
senior VP of A&R. They were, re-
spectively, executive VP/GM of
SBK, senior VP/chief financial offi-
cer for SBK and EMI Music Publish-
ing, VP of marketing for SBK, VP of
international for SBK, executive VP
of Chrysalis, and of counsel at the
law firm of Levine, Thall & Plotkin.

Martha Thomas-Frye is promoted
to VP of black music promotion at
MCA Records in Los Angeles. She
was co-national field promotion direc-
tor.

Virgin Records in Los Angeles pro-
motes Mark Williams to VP of A&R,
Lydia Sarno to VP of video produc-
tion, and Debra Kara to VP of pro-

= ~nsse@;é

SANTIS]

duction and manufacturing. They
were, respectively, director of A&R,
director of video production, and di-
rector of production/manufacturing.

Sony Music Entertainment in New
York promotes Roger Metting to VP
of special markets, Vijay Rao to VP
of strategic planning, and Michael
Nolan to assistant controller, finan-
cial planning/analysis. They were, re-
spectively, branch manager of the
Southeast branch, assistant control-
ler of financial planning/analysis,
and director of reports/consolidation.

Caroline Taub is promoted to in-
ternational promotion manager for

sponsibility not confined to one
configuration, should Sony decide
to support the digital compact cas-
sette in the future.

Phillips has been director of in-
ternational mar-
keting and artist
development for
Columbia Rec-
ords U.K. since
June. He was
transferred at
that time from a
senior marketing
slot at Sony Mu-
sic Internation-
al’s European HQ, following that
unit’s reorganization during the
summer.

Phillips reports to Bob Sher-

PHILLIPS

EXECUTIVE TURNTABLE

T

WILLIAMS

THOMAS-FRYE

the Atlantic Group in New York. She
was special project coordinator in the
international department.

Capitol Records in Los Angeles
promotes Lionel Ridenour to West
Coast promotions manager and
names Malik Levy manager of street
marketing and promotion, West
Coast, and Money Moses manager of
street marketing and promotion,
East Coast. They,were, respectively,
co-director of national street promo-
tions for Capitol, director of urban
promotions at Quality Records, and
director of national radio promotions
for Kick-It Marketing.

wood, himself recently appointed
as VP of sound technology market-
ing at Sony Software Corp., New
York. The two executives worked
together when Sherwood was a se-
nior VP at Sony Music Internation-
al.

Leading European retail chains
will be among those Phillips expects
to contact in his new role; he plans to
solicit feedback on software packag-
ing from them. That is likely to be a
lively discussion since retailers’ views
on the topic vary widely from country
to country.

Phillips joins the so-far-modestly
staffed Sony Software Corp., but he
will be based at Sony Music Interna-
tional’s London headquarters in Red
Place. ADAM WHITE

Super Garth To
Be Star Act Of
‘Super Faces’

NASHVILLE—Garth Brooks will
star at the Country Radio Semi-
nar’s annual Super Faces Show
March 5 under the sponsorship of
the Academy of Country Music.
The 23rd edition of the seminar is
scheduled for March 4-7 at the
Opryland Hotel here.

CRS has also announced the
lineup for its New Faces Show on
March 7. Designated to perform
are Brooks & Dunn and Pam Til-
lis, Arista Records; Clinton Greg-
ory, Step One; Sammy Kershaw,
Mercury; Hal Ketchum, Curb;
Tracy Lawrence, Atlantic; Little
Texas, Warner Bros.; Eddie Lon-
don, RCA; McBride & the Ride,
MCA; and Collin Raye, Epic.

Syndicated humorist and Co-
lumbia Records artist Lewis Griz-
zard will be the seminar’s opening
speaker. Other speakers are Oren
Harari and Dan O’Day, who will
address the registrants March 5,
and Dr. Perry Buffington, who
will present his remarks March 7.

Harari is a senior consultant
with the Tom Peters Group;
O’Day is author of “Personality
Radio” and a columnist for Radio
& Records; and Buffington is a
psychologist and radio consultant.

Among the subjects to be dis-
cussed in lectures, panels, and
workshops are strategies for
gaining listeners, event market-
ing, production techniques, com-
piling playlists, trade charts, air-
checks, programming formatics,
promotions, ratings analyses, art-
ists’ visits, air personalities, re-
search, women in radio, paths to
financial security, computers, pro-
gramming AM radio, hiring and
firing, and the role of video.

Individual registration fee prior
to Jan. 17 is $289.

EDWARD MORRIS

g
‘,ﬁ.m

GRAHAM

ROSENBLUM

Shelby Meade is named manager
of press and artist development for
Elektra Entertainment in New York.
She was coordinator of the publicity
department at MCA.

Debe Fennell is appointed country
promotion/Southeast region for
Curb Records in Nashville. She was
talent coordinator for Emerald Enter-
tainment Network.

PUBLISHING. PolyGram/Island Music
Publishing Group USA in Los Ange-
les appoints Lionel Conway chair-
man and Colin Cornish president.
They were, respectively, president of

PolyGram/Island Music Publishing
Group USA, and managing director
of PolyGram Music Publishing in
Australia.

Phil Graham is promoted to VP of
European writer/publisher relations
for BMI in London. He was director
of European relations.

RELATED FIELDS. Ken Rosenblum is
promoted to senior VP of sales, home
entertainment, for Shorewood Pack-
aging Corp. in New York. He was
VP.

Alan Phillips is named VP of
sound technology marketing for
Sony Software U.K./Europe in Lon-
don. He was director of international
marketing and artist development for
Columbia Records U.K. (See story,
this page.)

Michael Kuhn is appointed presi-
dent of PolyGram Filmed Entertain-
ment, PolyGram’s new movie divi-
sion, in Los Angeles.
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HARD MUSIC FOR HARD TIMES

@ BY CHRIS MORRIS

LOS ANGELES—Straight-ahead
pop music and fluffy pop-rap ruled
the roost in music at the beginning
of 1991, but rock’n’rollers, hardcore
rappers, a surprising alternative up-
start, and a country music titan
were poised at the top of the charts
at year's end.

A change in name for Billboard’s
albums chart—from Top Pop Al-
- bums to The Billboard 200 Top Al-
bums—reflected the growing diver-
sification of sounds that were
craved by consumers in the topsy-
turvy 12 months past.

At the beginning of 1991, rapper
Vanilla Ice still stood tall atop the
charts; he was companioned in the
top 10 by Whitney Houston, Mariah
Carey, Bette Midler, and Wilson

Phillips.

By year’s end, Guns N’ Roses,
Ice Cube, Nirvana, and the durable
Garth Brooks led the talent charge,
with U2 and Michael Jackson mak-

1991 IN REVIEW

ing late-year incursions. Mariah
Carey, now on her sophomore re-
lease, was the only pop holdover
from the Class of ’90. If anything,
1991 was an object lesson in the cy-
clical nature of pop tastes.

Perhaps the motto for the year
was “hard music for hard times.”
While pop artists were by no means
absent from the charts, recession-
bound record buyers gravitated to
sounds that were tough and furi-
ous as the year progressed.

Rocking To The Bank. Aerosmith, which signed a contract with Sony Music for
a reported $25 million, was among the megadeal makers of 1991. Other top-
money deals were struck between Michael Jackson and Sony, Janet Jackson

and Virgin Records, Motley Crue and Elektra Entertainment, and the Rolling
Stones and Virgin.

HARD ROCK RESURGENGE
Metal and hard rock held sway
for most of '91. Guns N’ Roses re-
asserted its popularity-on a wave of
hype, and the band’s simultaneous
releases “Use Your Illusion I”” and

““Use Your Illusion II”” shot to the

top on liftoff. Not far behind in
terms of instantaneous popularity
was Metallica, whose self-titled new
album rocketed to the pinnacle of
The Billboard 200 and spawned a hit
single, “Enter Sandman,” to boot.

A slew of hard rock and metal
acts enjoyed similar success. Skid
Row, Motley Crue, Van Halen,
Great White, Rush, Ozzy Os-
bourne, and Tesla, among the vet-
eran acts, all scored immediate
hits. Among the newer commod-
ities, Extreme and Firehouse final-
ly hit paydirt with slow-rolling plat-
inum releases.

Many will recall 1991 as “The
Year Ice Melted.” Vanilla Ice, seem-
ingly undislodgable a year ago,
took a commercial turn south with
a dismal live album and a flop mov-
ie vehicle. Consumers instead
cocked an ear to the rawest rap
available.

RAP ON THE RISE

Rival Compton rappers Ice Cube
and N.W.A made the biggest im-
pressions with albums whose sales
were rivaled only by the controver-
sy their contents engendered. Pub-
lic Enemy, Ice-T, and new entry
Naughty By Nature also cut their
own chart grooves, and Latino rap-
per Gerardo scored an anomalous
hit of his own.

Angst For The Memories: Music Held
A Mirror To A Trouhled World In "91

I.OOKING BACK NOW, one night
in early 1991 foreshadowed the year
as it would unroll before us, often in
images of trouble and violence, in
both society and the music.

That night in mid-January, the
movers and shakers of the music biz
had gathered for the Rock and Roll
" Hall of Fame induction dinner in a
New York hotel when word came
that war with Iraq had begun. A vid-
eo projection of George Bush hung
over the erowd that night, just as the
nation’s angst in 1991 would hang
over the music made this year.

A month later, Bob Dylan was
singing a near-indecipherable “Mas-
ters Of War” to a prime-time Gram-
my TV audience while the recording
academy gave its highest songwrit-
ing honor to Julie Gold’s anthem of
peace, “From A Distance,” as the
bombs fell in the Mideast desert. The
Gulf war was soon over. The battles
back home—economie, social, ra-
cial—never let up. The music reflect-
ed that turmoil.

Certainly, pop music in 1991 often
served the cause of escapism well, in
the diva swoops of Mariah Carey
and Whitney Houston, in the doo-
wop, hip-hop of nuevo-New Kids
such as Another Bad Creation, Col-
or Me Badd, and Boyz II Men, in

the dance-beat-driven hits of C&C
Music Factory, Paula Abdul, and
EMF, or the easy adult tunes of Mi-
chael Bolton, Amy Grant, and Glo-
ria Estefan.

But how to account for the furious
popularity of Guns N’ Roses, Skid
Row, Metallica, and Nirvana or the
chart assaults of Public Enemy,
N.W.A, and Ice Cube, among many

1991 IN REVIEW

by Thom Duffy

others? How else but by hearing the

music these acts made in 1991 as re-
flecting—however imperfectly—the
anger and fear of fans growing up in
a society adrift, trying to survive—
as Marky Mark puts it in his sharp
remake—on the “Wildside.”

That January night at the Rock
and Roll Hall of Fame banquet, Rog-
er McGuinn and his fellow members

of the Byrds performed a song of an
earlier era, “Turn, Turn, Turn,” to
offer hope. They sang of “a time of
peace.” It was not a song for 1991.

cONFLICTS felt by any generation
have a way of working their way
into the music. Perhaps that’s one
way to explain the head-on, metal-
bending collisions of rock and dance
styles that gave shape to some of
this year’s best pop. Billboard
dubbed this genre-bending blend
funk’n’roll. By any other name, Je-
sus Jones, EMF, Fishbone, and a
rash of Red Hot Chili Pepper-wan-
nabes proved its viability right here,
right now. Anthrax and Public Ene-
my affirmed the alliance between
rap and rock while acts from Urban
Dance Squad to Hard Corps took
up the banner. And somewhere on a
stool in a bar sat one of the new gen-
eration of singer/songwriters—Will
T. Massey, Michael McDermott,
Laurie Freelove—trying to spin me-
lodic sense out of it all.

nUR BEST TO YOU: Billboard edi-
tors and staff offer their individual
top 10 crities’ choices for 1991, begin-
ning on the next page. Leading the
pack in cumulative picks are “Ach-
tung Baby” from U2, on Island; “Ru-

(Continued on page 25)

STRAIGHT TO THE TOP

The conversion of The Billboard 200 Top Albums chart to piece-count
data allowed album sales to be tracked with more accuracy than ever,
out of the box. As a result, albums by several artists in 1991, including
U2, pictured above, enjoyed the distinction of debuting at No. 1 on the
chart. Here’s a chronological recap:

8/31—"Metallica,” Elektra.

6/29—Skid Row, “Slave To The Grind,” Atlantic.
7/6—Van Halen, “For Unlawful Carnal Knowledge,” Warner Bros.

9/28—Garth Brooks, “Ropin’ The Wind,” Capitol.
10/5—Guns N’ Roses, “Use Your Illusion I1,” Geffen.
12/7—U2, “Achtung Baby,” Island.

12/14—Michael Jackson, “Dangerous,” Epic.

Among mainstream- rappers, only
Hammer, now minus the “M.C.,”
continued to demonstrate big cross-
over potential, all the while attempt-
ing to distance himself from the
genre. )

Country music had a bust-out
year, with Brooks a force unto him-
self on the pop charts; such fellow
travelers as Travis Tritt, Alan Jack-
son, and ’90 holdover Clint Black
also left their brand.

As ever, the divas of pop distin-
guished themselves. Carey contin-
ued her winning ways with her sec-
ond album, “Emotions’’; Bonnie
Raitt followed up her Grammy tri-
umph with the sequel “Luck Of The
Draw’’; Paula Abdul reasserted her
pop-dance drawing power with
“Spellbound”; Gloria Estefan made
a memorable comeback from her ac-
cident-related injuries with ‘“Into
The Light”; and pop-gospel singer
Amy Grant notched a bona-fide pop
success with “Heart In Motion.”

UNFORBGETTABLE COLE

But the year’s most stunning vic-
tory by a female vocalist belonged to
Natalie Cole. “Unforgettable,” her
haunting electronic duet with her
late father Nat King Cole, struck a
resounding chord with older listen-
ers, and the album of her father’s
great standards had sold 3 million
copies by year’s end. An unforgetta-
ble achievement by any standards.

Dance and R&B proved fertile ter-
rain for the development of hot new

stars in '91, as dancefloor rulers
C&C Music Factory and a pair of
dazzling young Motown acts, Anoth-
er Bad Creation and Boyz II Men,
made their first platinum marks.
Alternative rock champ R.E.M.
proved it wasn’t “Out Of Time,” as
the Athens, Ga., group’s latest al-
bum soared to No. 1 without a tour
to support it. But the biggest news
on the alternative scene was the
startling top 10 success of Nirvana’s
DGC debut, “Nevermind,” which
left even record label mavens
scratching their heads in delighted
astonishment.
There was no shortage of action
from veteran pop and rock talents
(Continued on page 25)

Daddy’s No. 1 Girl. Natalie Cole
helped expose the power of the market
for adult pop with performances of
songs by her father, Nat King Cole, on
her chart-topping **Unforgettable™
album for Elektra Entertainment.
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GATHERINE
APPLEFELD

Copy Editor

1. Roger McGuinn, “Back From Rio” (Arista).
This album makes me smile, smile, smile.

2. Richard Thompson, “Rumor And Sigh”
(Capl'ool) Smooth melodies make the biting lyr-
ics easier to swallow.

3. Dinosaur Jr., “Green Mind” (Sire/Warner
Bros.). Ah, the unmasked cynicism of this disil-
lusion of grandeur . .

4. “School Of Flsh" (Capl'ool) A rose-colored
debut.

5. Candy Skins, “Space I'm In” (DGC). Pop
with real snap and crackle.

6. Nirvana, “Nevermind” (DGC). Smells like a
winner.

7. Trip Shakespeare, “Lulu” (A&M). Another
trip through the winding streets of small-town
surrealism.

8. RE.M., “Out Of Time” (Warner Bros.). An
albumful of magnificent mood swings.

9. Neil Young, “Weld” (Reprise/Warner
Bros.). Double the calories, none of the fat.
Crank it up!

10. Fishbone, “The Reality Of My Surround-
ings” (Columbia). Consistently frenetic.

JIM
BESSMAN

New York Correspondent

1. Lisa Germano, “On The Way Down From
The Moon Palace” (Major Bill Records). Self-
produced solo debut proves she’s not just Mel-
lencamp’s fiddler anymore.

2. Willie Nile, “Places I Have Never Been” (Co-
lumbia). If it took 10 years for someone to let
Nile make an album this committed and force-
ful, well ... OK.

3. Richard Thompson, “Rumor And Sigh”
(Capitol). Not necessarily a big step for this gi-
ant, but maybe it won him wider recognition.
4. Beausoleil, “Cajun Conja” (Rhino). Debut la-
bel entry from the premier Cajun band lets the
group stretch out and jam.

5. Pam Tillis, “Put Yourself In My Place”
(Arista). Country music’s other Tanya Tucker
success story, thanks to an album of perfect
songs.

6. “Divinyls” (Virgin). Never thought I'd live to
see this great band break. Glad I still have hair.
7. Rod Piazza & the Mighty Flyers, “Blues In
The Dark” (Black Top). Longtime bluesharp
master Piazza continues to live up to his great
Chicago blues predecessors.

8. “Baby Animals” (Imago). Almost seems
quaint in its simple guitar rock and Suze De-
Marchi’s unaffected and unforgiving vocals—
but not quite. )

9. Joe Jackson in concert, Radio City Music
Hall. He'’s still far and away the best band lead-
er/showman. Also gets the nod for letting Jill
Sobule open.

10. Pee-wee Herman opening the MTV Video
Music Awards. A truly transcendent TV mo-
ment.

ED
CHRISTMAN

Retail Editor

S5
2

1. Nirvana, “Nevermind” (DGC).

2. Hoodoo Gurus, “Kinky” (RCA).

3. The Cult, “Ceremony” (Sire/Reprise).

4. “Metallica” (Elektra).-

5. Siouxsie & the Banshees, “Superstition”
(Geffen).

6. Tad, “8Way Santa” (Sub Pop).

7. The Wonder Stuff, “Never Loved Elvis” (Po-
lydor).

8. Soundgarden, “Badmotorfinger” (A&M). ,

RITICS

BILLBOARD'S EDITORS AND WRITERS PICK THEIR
TOP 10 REGORDS, VIDEOS, AND CONCERTS OF 1991

9. Tie: Matthew Sweet, “Girlfriend” (Zoo);
Head Candy, “Starcaster” (Link).

10. Live Show: General Johnson & Chairmen
of the Board at Shaggers in Dunne, N.C.

JEFF
GLARK-MEADS

European News Editor

1. Tesla, “Psychotic Supper” (Geffen). Charm -

and character in a shiny metal overcoat.

2. Slade, “Wall Of Hits” (Polydor). The great-
est voice in rock and some timeless tunes.

3. Tyketto, “Don’t Come Easy” (DGC). Pas-
sion, poetry, and power by the bucketful.

4. Tesla, “Five Man Acoustical Jam” (Geffen).
Simplicity is genius.

5. Deep Purple, “Slaves And Masters” (RCA).
You're never too old . . .

6. Ozzy Osbourne, “No More Tears” (Epic) . ..
To rock’n’roll.

7. “Metallica” (Vertigo). Mature metal.

8. Scorpions, “Crazy World” (Vertigo). Perti-
nent, piquant, and polished.

9. Guns N’ Roses, “Use Your Illusion” I and II
(Geffen). Actually worth all the hype.

10. Kix, “Hot Wire” (Atlantic). Honest endeav-
or; effective end-product.

BOB
DARDEN

Gospel Columnist

1. Russ Taff, “Under Their Influence” (Myrrh
Records).

2. The Seventy Sevens, “88” (Brainstorm Art-
ists International).

3. Rick Elias & the Confessions, “Ten Stories”
(Alarma!/Frontline Records).

4. The Newsboys, “Boyz Will Be Boys” (Star
Song Records).

5. Julie Miller, “He Walks Through Walls”
(Myrrh).

6. Tie: Michael Kelly Blanchard, “Mercy In
The Maze” (Diadem Records): Twila Paris,
“Sanctuary” (Star Song Records).

7. Tie: Margaret Becker, “Simple House”
(Sparrow Records); Susan Ashton, “Wakened
By The Wind” (Sparrow).

8. Geoff Moore -& the Distance, “Pure And
Simple” (Forefront Records). ]

9. Tie: da, “Kalhoun” (Brainstorm Artists In-
ternational); Code Of Ethics, “Visual Paradox”
(R.E.X. Records).

10. Amy Grant, “Heart In Motion” (Myrrh Rec-
ords).

THOM
DUFFY

Talent Editor

1. R.EM,, “Out Of Time” (Warner Bros.).

2. Jesus Jones, “Doubt” (SBK).

3. U2, “Achtung Baby” (Island).

4. “Marc Cohn” (Atlantic).

5. “Latin Alliance” (Virgin).

6. “Will T. Massey” (MCA).

7. Marty Brown, “High And Dry” (MCA).

8. Queen Latifah, “Nature Of A Sista” (Tom-
my Boy).

9. John Campbell, “One Believer” (Elektra).
10. Teenage Fanclub, “Bandwagonesque”

(DGC).

LARRY
FLICK

Dance Music Editor

1. Alison Limerick, “Where Love Lives” (Aris-
ta 12-inch single).

2. Frankie Knuckles, “Beyond The Mix”’ (Vir-
gin).

3. Boy George/Jesus Loves You, “The Martyr
Mantras” (Virgin).

4. Sabrina Johnston, “Peace” (JBR/Atco 12-
inch single).

5. Ultra Nate, “Blue Notes In The Basement”
(Eternal/Warner Bros.).

6. Crystal Waters, “Gypsy Woman” (Mercury
12-inch single).

7. “Corina” (Cutting/ Atco).

8. Eve Gallagher, “Love Come Down” (More
Protein U.K., 12-inch single).

9. Kylie Minogue, “Rhythm Of Love” (PWL
UK).

10. D’Bora, “E.S.P.” (Smash).

MARILYN
GILLEN

Senior Copy Editor

1. Bob Dylan, “The Bootleg Series Volumes 1-3
(Rare And Unreleased): 1961-1991” (Columbia).
A keeper. And keep 'em coming.

2. Jimmie Dale Gilmore, ‘“After Awhile”
(Elektra Nonesuch American Explorer Series).
Sturm und twang from towering Texas figure.
3. Richard Thompson, “Rumor And Sigh”
(Capitol). Smart lyrics that sting, swell music,
and irony sharp enough to open a vein with.
Hurts so good.

4. Chris Whitley, “Living With The Law” (Co-
lumbia). Trad Delta blues shot up with modern
‘tude? Guilty.

5. Marshall Crenshaw, “Life’s Too Short”
(Paradox/MCA) ... to miss out on this silly,
sunny, smart pure-pop primer.

6. Crash Test Dummies, “The Ghosts That
Haunt Me” (Arista/BMG Canada). A spirited
debut.

7. R.EM., “Out Of Time” (Warner Bros.).
Soaring, in spite of it all.

8. Roger McGuinn, “Back From Rio” (Arista).
A wholly welcome return.

9. John Mellencamp, “Whenever We Wanted”
(Mercury). Often.

10. Chris LeDoux, “Western Underground”

(Capitol Nashville). Keeps cowgirls from the
blues.

DEBBIE
HOLLEY

Asst. Country Music Editor

1. Country Singles: Garth Brooks, “Shame-
less.” Sawyer Brown, “The Walk” (Capitol).

2. Country Albums: Reba McEntire, “For My
Broken Heart” (MCA). Perhaps Reba’s finest
work. Travis Tritt, “It's All About To Change”
(Warner Bros.).

3. Music Videos: Kathy Mattea, “Asking Us To
Dance.” Powerfully emotional. Mark Collie,
“She’s Never Comin’ Back.”

4. Swingin’ Singles: Tevin Campbell, “Round
And Round” (Paisley Park/Warner Bros.); Rod
Stewart, “Motown Song”’ (Warner Bros.);
Rythm Syndicate, “P.A.S.S.I.O.N.” (Impact);
Denean, “Fire Prayer” (Etherean); EMF, “Un-
behevable” (EMI).

5. Hot: “Francesca Beghe” (SBK). Unrivaled
style. Prince & the New Power Generation,
“Diamonds & Pearls” (Paisley Park/Warner
Bros.).

6. New: The Remingtons (BNA).

7. On Stage: Shelby Lynne at CRS “New
Faces” show and Vince Gill’s Basketball
Game/Concert. Mary-Chapin Carpenter’s
“Down At The Twist And Shout” at the CMA
Awards.

8. Looking Ahead: Kristy Shoemake—not
signed, but positively a country chart topper.
Todd Mark Rubenstein—amazing writer/rock
guitar talent. Promising producer.

9. Home Videos: “The War Of The Roses,”
“Mortal Thoughts.” .
10. Nintendo: “Jeopardy.” But still love those
“Mario Bros.”

JOHN
LANNERT

Latin Notas Columnist

1. Various Artists, “Dancehall Reggaespaiiol”
(Sony).

2. Naomi, “Tocamela” (Sony).

3. Victor Victor, “Inspiraciones” (Sonotone).
4. Ricardo Montaner, “En El Ultimo Lugar
Del Mundo” (TH-Rodven).

5. Bronco, “Salvaje Y Tierno” (Fonovisa).

6. Tito Nieves, “Dejame Vivir” (RMM-Sony).
7. The Triplets, “Fuerza Del Parentesco” (Mer-
cury).

8. Pochi Y Su Coco Band, “Los Cocotuces

- Pero Con Coco” (Kubaney).

9. Caifanes, “El Diablito” (RCA/BMG). -
10. Selena Y Los Dinos, “Ven Conmigo” (Capi-
tol/EMI Latin).

JANINE
McADAMS

R&B Music Editor

1. The Brand New Heavies (Delicious Vinyl).

The "70s revisited with '90s attitude.
2. Sounds Of Blackness, “The Evolution Of
Gospel” (Perspective’ A&M). A grab bag of an
album, satisfying, innovative, and uplifting.
8. Will Downing, “A Dream Fulfilled” (Island).
Like fine wine, Downing just gets better with
time. An instant classic.
4. A Tribe Called Quest, “Low End Theory.”
Hip-hop that feeds the soul.
5. “Dancehall Reggaespaiiol” (Columbia).
Wicked, tropical fun—in two languages!
6. Boyz II Men, “Cooleyhighharmony” (Mo-
town). Homeboys who are boys next door at
heart! Doo-wop hip-hop prospers.

(Continued on page 23)
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Thank You

to all the artists who made The 1991 Billboard Music Awards a success!
Congratulations on a brilliant year!

BRYAN ADAMS, AMNESTY INTERNATIONAL,
BIG AUDIO DYNAMITE II, BOYZ 1T MEN,
GARTH BROOKS, MARIAH CAREY, CHER,
| COLOR ME BADD, C & C MUSIC FACTORY,
DAVID CROSBY, FIREHOUSE, GENESIS, JACK HEALEY,
WHITNEY HOUSTON, ALAN JACKSON, KID 'N PLAY,
L.L COOL ], RICHARD MARX, JOHN MELLENCAMP,
QUEENSRYCHE, R.E.M., RUDE BOYS,
RICHIE SAMBORA, TRACIE SPENCER,

RALPH TRESVANT, VAN HALEN, WARRANT,
DIONNE WARWICK, VANESSA WILLIAMS,
DWIGHT YOAKAM...and our host, PAUL SHAFFER,
who completely redefines the meaning ot “hip”!

We would also like to thank:
Paul Flattery, Jim Yukich, Jamie Kellner, Bob Bain, Brad Turell,
Greg Sills, Wylleen May, Carla Patterson

Billboard & Billboard Entertainment extend a big thank you to the artists’
management and their record labels.

Billooard

www americanradiohistorv com
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4

Kenneth Leventhal & Company

Back Up Your Numbers
With Our Two Letters

enneth Leventhal & Company hits the high notes when

it comes to accounting and consulting for the music

industry. The 10th-largest national certified public
accounting firm, KL & Company continues to provide top-name
musicians (and their support) with the finest collection of
accounting sidemen and women in the Business. Whether it be
Participation/ Royalty/ Residual Investigation, Litigation Support,
Business Manager Audits or Basic Estate and Business Planning,
K and L are the only letters you need to assure that your numbers
are accurate, equitable and, above all, secure.

For more information or to arrange a meeting, call
Jack Barthell, Partner in the Los Angeles office,
at 310.277.0880.

www americanradiohistorvy com
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{Continued from page 18)

7. Naughty By Nature, “O.PP” (Tommy Boy).
Single of the year.

8, "New Jack City” soundtrack (Giant). Even if
vou didn’t see the film, the singles-crammed al-
hum was an event all its own.

9. Stevie Wonder, “Soundtrack To ‘Jungle Fe-
ver' ” (Motown). Something about film gooses
Wonder’s creativity. Remember “The Woman
In Red”?

10. Triple Threat Tour: A homegirl’s fantasy
come true. Johnny Gill had the pipes, Be]l Biv
DeVoe was dope, but laidback Keith Sweat
gave it finesse.

MOIRA
McGORMICK

Chicago Correspondent

1. Peter Holsapple and Chris Stamey, “Maver-
icks” (RNA). Utterly sublime.

2. R.E.M., “Out Of Time” (Warner Bros.). They
did it again. ‘

3. Peter Himmelman, ‘“From Strength To
Strength” (Epic). Fiercely beautiful.

4, Metallica, opening night of tour in Peoria,
111, Oct. 29. They ruled. :

5. Soundgarden, ‘“Badmotorfinger” (A&M).
Potent, erotic, and so keavy.

6.The JudyBats, “Native Son” (Warner Bros.).
Sheer pleasure.

7. Trip Shakespeare, live at the Cubby Bear,
Chicago, three nights in November. I don't
know how they pull it off, but they reinvent
themselves onstage every night.

8. Chris Whitley, “Living With The Law” (Co-
lumbia). Intoxicatingly atmospheric.

9. Cool trax: Seal, “Crazy” (Sire); Blue Aero-
planes, “Yr Own World” (Chrysalis); Julian
Cope, “Beautiful Love” (Island); Robyn Hitch-
cock, “Lysander” (A&M); The La’s, “Son Of A
Gun” (London).

10.'Special thanks to Material Issue, Smashing
Pumpkins, My Life With The Thrill Kill Kult,
Die Warzau, Michael McDermott, and Adam
Schmitt for forging the new, thankfully unpi--
geonholeable Chicago sound—and not a mo-
ment to0 soon.

GHRIS
McGOWAN

L.A. Correspondent

1. Milton Nascimento, “Txai” (Columbia).

2. Wagner Tiso, “Baobob” (Antilles).

3. Rossy, “Island Of Ghosts” (Real World).

4. Nusrat Fateh Ali Khan, “Shahbaaz” (Real
World).

5. Marisa Monte, “Mais” (World Pacific).

6. Paul Simon, “Paul Simon’s Concert In The
Park” (Warner Bros.). "

7. The Chieftains, “The Bells Of Dublin” (RCA
Vietor).

8. John Lee Hooker, “Mr. Lucky” (Charisma).
9. Various Artists, ‘“Mardi Gras Party”’
(Rounder).

10. Eric Clapton, “24 Nights” (Reprise).

TRUDI
MILLER

Editorial Assistant

1. Richard Thompson, “Rumor And Sigh”
(Capitol).

2. U2, “Achtung Baby” (Island).

3. Robyn Hitchcock, “Perspex Island” (A&M).
4. The Grapes Of Wrath, “These Days” (Capi-
tol).

5. Warren Zevon, “Mr. Bad Example” (Giant).
6. Candy Skins, “Space I'm In” (DGC).

7. Various Artists, “I'm Your Fan—The Songz
Of Leonard Cohen™ (Atlantic),

8. Del Shannon, ‘‘Rock On!” (Gone Gator
Records/MCA); Tom Petty & the Heartbreak-
ers, “Into The Great Wide Open” (MCA).

9. Nirvana, “Nevermind” (DGC).

10. Jim Henson, ‘“Jim Henson: A Sesame
Street Celebration” (Golden Music).

GHRIS
MORRIS

Associate Talent Editor

1. Nirvana, “Nevermind” (DGC). Ragin’ angst-
rock, and the most heartening success story of
1991.

2. The Skeletons, in the flesh in Austin and Chi-
cago. America’s best unsigned band? You bet-
cha.

3. Dave Alvin, “Blue Blvd” (Hightone). Ameri-
ca’s best songwriter? Most assuredly.

4. Robbie Robertson, “Storyville” (Geffen).
The mystery and enduring romance of New Or-
leans, heard as a distant musical echo.

5. Eddie Hinton, “Cry And Moan” (Rounder
Bullseye Blues). A tortured blue-eyed soul man
returns, on fire.

6. Boyz II Men, “Cooleyhighharmony” (Mo-
town). Hiphopdoowop—what a concept.

7. Robert Ward, “Fear No Evil” (Black Top).
An exciting rediscovery: Midwestern blues 'n’
R&B by a near-unknown master.

8. Chris Whitley, “Living With The Law” (Co-
lumbia). A young singer/songwriter finds
some atmospheric new uses for the blues.

9. “Spinout” (Delicious Vinyl). Dumbness is its
own reward.

10. James Brown, “Star Time”’ (Polydor). Reis-
sue of the year, parolee of the year, man of the

_year.

EDWARD
MORRIS

Country Music Editor

1. Best Album: Travis Tritt, “It’s All About To
Change” (Warner Bros.). Tritt didn’t just learn
these lyrics, he bonded with them.

2. Best Song: “Fallin’ Out Of Love,” written by
John Ims, recorded by Reba McEntire. Says
more about behavioral psychology than B.F.
Skinner did. :

3. Best Music Video: “Eagle When She Flies,”
by Dolly Parton; directed by Mary Lambert.
Sure it’s didactic—but what a glorious lesson.
4. Best Concert: Garth Brooks at Murphy Cen-
ter. Strong evidence that Brooks is an alien
sent to enchant the world.

5. Best New Act: The Remingtons (BNA En-
tertainment). These three guys could teach har-
mony to the Gatlins.

6. Best Blowout: Jamboree In The Hills. Pag-
eantry, music & beer.

7. Best Friend Of Country Music: Retiring
CMA First Lady Jo Walker-Meador. Gracious.
Irreplaceable.

8. Best Awards Show: The International Blue-
grass Music Awards. More music, less talk.

9. Best Bets For 1992: Donna Ulisse, Sammy
Kershaw, Alison Krauss, and Emmylou Har-
ris’ “Live At The Ryman.”

10. Best News: That bluegrass diva Rhonda
Vincent has signed to a major label.

MELINDA
NEWMAN

Music Video Editor

1. Richard Thompson, “Rumor And Sigh”
(Capitol).

2. Crowded House, “Woodface” (Capitol).

3. Sam Phillips, “Cruel Inventions” (Virgin).
4. REM., “0Out Of Time” (Warner Bros.).

5. U2, “Achtung Baby"” (Island).

6. Billie Holiday, ‘The Complete Decca Re-
cordings” (GRP).

7. Various Artists, “The Stax/Volt Collection”
(Atlantic).

8. Robbie Robertson, “Storyville” (Geffen).

9. Extreme, “Holehearted” (A&M single).

10. Matthew Sweet, “I've Been Waiting” (Zoo
single).

SUSAN
NUNZIATA

Technology Editor

1. “Metallica” (Elektra). Yes, I'm one of those
people they “sold out” for.

2. Sting, “The Soul Cages” (A&M).

3. “Ingrid Chavez” (Warner Bros.).

4. Various Artists, “I'm Your Fan—The Songs
Of Leonard Cohen” (Atlantic).

5. Jeff Beck, “Beckology” (Epic/Legacy).

6. Red Hot Chili Peppers, “Blood Sugar Sex
Magik” (Warner).

7. Bonnie Raitt, “Luck Of The Draw” (Capi-
tol).

8. Psychefunkapus, “Skin” (Atlantic).

9. Paul Simon, “Paul Simon’s Concert In The
Park” (Warner Bros.).

10. Honorable mention: Enigma, “MCMXC
A.D.” (Charisma). The charm wore off quickly,
but it was fun while it lasted; Color Me Badd,
“I Wanna Sex You Up” (Giant single). Even af-
ter hearing it 7.2 million times, I still like this
song; and Eric Clapton, “24 Nights” (Reprise).

GRAIG
ROSEN

West Coast Bureau Chief

1. R.E.M,, “Out Of Time” (Warner Bros.).

2. Matthew Sweet, “Girlfriend” (Zoo).

3. Primal Scream, “Screamadelica” (Sire).

4. Julian Cope, “Peggy Suicide” (Island).

5. Nirvana, “Nevermind” (DGC).

6. G.W. McLennan, “Watershed” (Beggars
Banquet).

7. This Picture, “A Violent Impression” (Dedi-
cated).

8. The Odds, “Neopolitan” (Zoo).

9. Essential tracks: Naughty By Nature,
“0.P.P.”" (Tommy Boy); John Mellencamp,
“Love And Happiness” (Mercury); Crowded
House, “Fall At Your Feet” (Capitol); Joan Jett
& the Blackhearts, “Backlash” (Epic).

10. Boxed sets: Phil Spector, “Back To Mono”
(ABKCO); James Brown, “Star Time” (Poly-
dor); Aerosmith, “Pandora’s Box” (Columbia);
The Clash, “Clash On Broadway” (Epic).

1. Divinyls, “I Touch Myself” (Virgin). A rock
record so cool that dance stations had to play it.
2. Roxette, “Joyride” (EMI). They consistently
do great up-tempo pop. So why won’t anyone
thank them?

8. Nirvana, “Smells Like Teen Spirit” (DGC).
Alternative and metal people usually meet
where thrash and hardcore intersect. Nice to
see they like hooks and melodies, too.

4. Zoe, “Sunshine On A Rainy Day” (M&QG).
Kate Bush meets Soul II Soul on this top 10
U.K. hit.

5. Carter The Unstoppable Sex Machine,
“Sheriff Fatman” (Chrysalis). Monty Python
meets PIL.

6. Bellamy Brothers, “All In The Name Of
Love” (Atlantic). At least as good a Marshall
Crenshaw record as his own,

SEAN
ROSS

Radio Editor

7. Londonbeat, “I’ve Been Thinking About
You” (MCA). With “Real Real Real” and “Un-
believable,” this year’s best radio records.

8. U2, “Mysterious Ways” (Island). So where’s
the harsh, inaccessible U2 they were threaten-
ing us with?

9. Tracie Spencer, “This Time Make It Funky”
(Capitol). Best use of rap by a mainstream
R&B artist.

10. Naughty By Nature, “O.P.P.” (Tommy
Boy). Brought cheating back to R&B for the
first time since Luther Ingram.

DEBORAH
RUSSELL

Reporter

1. The Spanic Boys, “Strange World” (Round-
er). Infectiously pure pop-rock. Let’s boogie!

2. Brian Wilson, “Sweet Insanity” (demo tape).
I love this man. I love his music. I want this al-
bum.

3. The Cowsills, “The Cowsills” (demo tape).
Exquisite, multidimensional, modern rock’n’
roll.

4. Various Artists, “Bonograph: Sonny Gets
His Share” (Bogus). Ben Vaughn, the Wish-
niaks, Flat Duo Jets, and Young Fresh Fellows
cover Sonny Bono classics. Pure genius!

5. Megon McDonough, Christine Lavin, Patty
Larkin, Sally Fingerett, “Buy Me, Bring Me,
Take Me: Don’t Mess My Hair (Life According
To Four Bitchin’ Babes)” (Philo). Totally bit-
chin’, live acoustic set.

6. John Prine, “The Missing Years” (Oh Boy).
Funny, smart, and smooth.

7. Various Artists, “For Our Children” (Dis-
ney). Bob Dylan sings “This Old Man.” Too per-
fect.

8. Jim Chappell, “Nightsongs And Lullabies”
(Music West). Chappell’s piano melodies are
timeless, moving.

9. The Skeletons, “In The Flesh” (ESD). Rattle
me bones!

10. Various Artists, ‘““Antone’s Anniversary
Anthology: Vol. 2” (Antone’s). Austin in an in-
stant.

KEN
SGHLAGER

Managing Editor

1. Richard Thompson, “Rumor And Sigh”
(Capitol). This year’s masterpiece finds the
king of pain feeling almost feisty.

2. Roger McGuinn, “Back From Rio” (Arista).
They’ve tried for decades, but nobody can out-
McGuinn Mr. McGuinn.

3. “Marc Cohn” (Atlantic). Exceptional debut;
hope he wasn'’t saving the best for first.

4. Roy Hargrove, “Public Eye” (RCA/Novus).
Especially for the interplay with the similarly
masterful Antonio Hart.

5. Vince Gill, “Pocket Full Of Gold” (MCA).
Proof that nice guys can finish first (or, in this
case, fifth).

6. Sam Phillips, “Cruel Inventions” (Virgin).
Not necessarily cruel, but definitely inventive.

7. Don Henry, “Wild In The Backyard” (Epic).
Big fun from the year’s best-kept secret.

8. Three songs for the '90s: The Horse Flies,
“Roadkill” (MCA track); The Forester Sisters,
“Men”’ (Warner Bros. single); Divinyls, “I
Touch Myself” (Virgin single).

9. Best idea: Guy Clark, Joe Ely, John Hiatt,
and Lyle Lovett and all the other perfect multi-
artist bills in the Marlboro Music Festival.

10. Honorable mentions: John Campbell,
Bruce Cockburn, Crash Test Dummies, Jerry
Garcia/David Grisman, John Gorka, John
Prine, Soul Family Sensation, Lisa Stans-
field, U2, Trisha Yearwood.

(Continued on next page)
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PHYLLIS
STARK

Associate Radio Editor

1. Crowded House, “Woodface” (Capitol). Tim
Finn’s stint with the band was short-lived, but
worthwhile for this impressive collection and
some great live shows.

2. REM.,, “Out Of Time” (Warner Bros.).

3. Steve Earle & the Dukes, “Shut Up And Die
Like An Aviator” (MCA). Best live album of the
year. Also wins best-title honors.

4. U2, “Achtung Baby” (Island).

5. Jesus Jones, “Doubt” (SBK).

6. Kelly Willis, “Bang Bang” (MCA).

7. Paul Simon, “Paul Simon’s Concert In The
Park” (Warner Bros.).

8. “Marc Cohn” (Atlantic). Debut of the year.

9. Sting, “The Soul Cages”(A&M).

10. Material Issue, “International Pop Over-
throw” (Mercury). Except for Jim Ellison’s
mysterious fleeting accent on the title song, a
great pop effort.

PAUL
VERNA

Reporter

1. Richard Thompson, “Rumor And Sigh”
(Capitol). Brilliant, lucid songwriting.

2. Big Audio Dynamite II, “The Globe” (Co-
lumbia). A much-needed change of atmosphere.
3. Billy Bragg, “Don’t Try This At Home”

(Elektra). Thanks for waking up my neighbour-
hood.

4. Fishbone, “The Reality Of My Surround-
ings” (Columbia). Thanks for getting lodged in
my throat.

5. Kirsty MacColl, “Electric Landlady” (Cha-
risma). Enjoyed meddling in your affair.

6. Kid Creole & the Coconuts, “You Shoulda
Told Me You Were ...” (Columbia) ... Effer-
vescent, nutty, intoxicating.

7. U2, “Achtung Baby” (Island). Keep moving
in mysterious ways, and you’ll have my atten-
tion, baby.

8. Trip Shakespeare, “Lulu” (A&M). Today
you move, tomorrow you arrive.

9. Red Hot Chili Peppers, “Blood Sugar Sex
Magik” (Warner Bros.). Wanna do the next one
in my house?

10. Nirvana, “Nevermind” (DGC). Smells like
success.

11. News of a Spinil Tip toiir.

DREW
WHEELER

/ ‘ Asst. Production Manager

1. Billy Bragg, “Don’t Try This At Home”
(Elektra). Can Billy Bragg survive in a capital-
ist world? Sure!

2. Julian Cope, “Peggy Suicide’’ (Island).
Cope’s total concept album—starring planet
earth as the Peg o’ his heart.

3. Ray Lema, “Gaia” (Mango). If his world mu-
sic genius was ever questioned, this is the de-
finitive answer.

4. Loketo, “Extra Ball” (Shanachie). Technical-
ly, it split up. this year, but the two little Loke-

tos play on. E

5. Ralph Peterson, “Presents The Fo'tet”
(Blue Note). A fo'ceful fo'cast from a fo'mida-
ble jazz talent. )

6. Pushtwangers, “Push That Twang Into Mo-
tion” (MNW). Cool psychedelicists with a hard-
to-explain name.

7. Adam Schmitt, “World So Bright” (Reprise).
Do-it-yourselfer releases the perfect-pop debut
of the year.

8. Sonny Sharrock, “Ask The Ages” (Axiom).
This wild blowing session puts you between
Sharrock and a hard place.

9. World Saxophone Quartet, “Metamorpho-
sis” (Elektra Nonesuch). This time joined by
African drums for the saxually insecure.

10. Frank Zappa, “Make A Jazz Noise Here”
(Barking Pumpkin). The brilliant béte noir of
pop music makes a joyful noise indeed.

TIMOTHY
WHITE

Editor In Chief

1. James Brown, “Star Time” (Polydor).

2. John Mellencamp, “Whenever We Wanted”
(Mercury).

3. Patsy Cline, “Collection” (MCA).

4. Tie: Sam Phillips, “Cruel Inventions” (Vir-
gin); Rickie Lee Jones, “Pop Pop” (Geffen).

5. U2, “Achtung Baby” (Island).

6. Bob Marley & the Wailers, “Talkin’ Blues”
(Island).

7. Tie: Sting, “The Soul Cages” (A&M); James
Taylor, “New Moon Shine” (Columbia); John
Prine, “The Missing Years” (Oh Boy).

8. Tie: Various Artists, “Brazil Classics 3:

Forro, Ete.” (Luaka Bop/Sire/Warner Bros.);
Linton Kwesi Johnson, “Tings an’ Tings”
(Shanachie).

9. Prince & the New Power Generation, “Dia-
monds & Pearls” (Warner Bros./Paisley Park).
Plus the “Horny Pony” dance track on the UK.
“Cream” CD single.

10. Tie: Julia Fordham, “Swept” (Virgin); Lisa
Stansfield, “Real Love” (Arista).

LARRY
LeBLANG

Canadian Correspondent

*

1. James Brown, “Star Time” (Polydor). Noth-
ing beats the original versions.

2. Various Artists, “Two Booms” (Mercury).
Passionate performances by Kate Bush, Joe
Cocker, Rod Stewart, Jon Bon Jovi, and the
Who.

3. Bonnie Raitt, “Luck Of The Draw” (Capitol).
The lady continues to keep growing.

4. Mary-Chapin Carpenter, ‘“‘Shooting
Straight In The Dark” (Columbia). Country or
folk questions aside, Carpenter is simply aston-
ishing. How about a Canadian tour in 19927

5. “Metallica” (Elektra). Can the band now be
considered officially mainstream?

6. Billy Falcon, “Pretty Blue World” (JAMB-
CO/Mercury). Enjoyable stripped-down rock.
7. “Marc Cohn” (Atlantic). Simplicity works.
8. “Infidels” (I.R.S.). Soul-based Canadian
group, fronted by dynamic singer Molly John-
son, should make strides in the U.S. in ’92,

9. “Zucchero” (London). Reason alone to learn
Italian.

10. Robbie Nevil, “Day 1” (EMI Records USA).
The most Motown-inspired record of the year.

TALKIN OVER: BOB MARLEY ESTATE CASE ENDS

(Continued from page 14)

WANTED:
SINGERS!!

What do Michael Bolton,
Celine Dion, Donny Osmond,
Eddy Money, The Beach Boys,
Huey Lewis and Smokey Robinson
have in common?

They have all performed with the
Rupert's Orchestra!

Rupert's Nightclub in Atlanta,
St. Louis and Minneapolis are
looking for just a few great singers.
The Rupert's orchestra performs
Current Top 40, Rock n' Roll,
R&B, and Pop Classics.

For information call Jennifer at
(612) 544-3550

stated that although the potential
proceeds of MCA’s offer were high-
er, Island Logic’s figure was firm
and unconditional and of more tan-
gible benefit to the Marley heirs.

Bob Marley was a rasta rebel
who did not believe in wills, a belief
that cost his heirs 10 years of court-
room drama and, in the last five
years alone, more than $8 million
in administrative and legal fees.
With a widow, 11 children (by eight
mothers), and a backing band (the
Wailers) all entitled to a portion of
the proceeds, acrimony and dissen-
sion have plagued the estate over
the decade since Marley died of
cancer in a Miami hospital, leaving
what was then estimated to be $30
million.

LAWSUITS CHARGE FRAUD

Litigation filed by or against es-
tate administrator Kingston-based
Mutual Security Merchant Bank in-
cludes a lawsuit against Rita Mar-
ley (who was dismissed as co-ad-
ministrator) and her U.S. attorney
and accountant, David Steinberg
and Marvin Zolt, respectively, for
alleged. fraud and withholding of
funds totaling $14 million; a coun-
tersuit by Rita Marley against the
administrator; an action against
Marley’s mother, Cedella Booker,
for the recovery of $500,000; an ac-
tion against the estate by Marley’s
backing band, the Wailers, for a
50% share of royalties; and an ae-
tion against Mutual Security Mer-
chant Bank brought by the guard-
ians of three of the infant benefi-
ciaries alleging mismanagement of
funds. There were 10 lawsuit$ in
all, and most remain unsettled.

The most recent controversy
erupted last month when Chris
Blackwell, at a London press con-
ference, implied the administrator
had misappropriated funds, an ac-
cusation that Louis Byles, the
bank’s executive director, called a
“blatant lie.” Byles added that “if
Chris Blackwell said this, he should
bring an action against the admin-
istrator instead of shooting off his
mouth.”

Asked whether he intended to
carry out his threat of legal action,

‘The potential of his
worRk if it’s promoted
internationally
Is immense’

Blackwell explained that his threat
had been made to force the admin-
istrator ““to present our bid to the
court. I believe if we had not had
that press conference, we would
not have had our day in court.”

Up until Nov. 15, the administra-
tor had not presented Island Log-
ic’s increased offer to the court.
Even though the original sales
price of $8.2 million had been paid
by Island Logic to the administra-
tor (and the administrator had
transferred some of the assets to
Island Logic before the U.K. Privy
Council’s ‘surprise ruling), Mutual
Security Merchant Bank had
deemed Island Logic’s increased
tender of $11.5 million (first pre-

sented to the court by letter) “only
a proposal.” It was the MCA bid
that won the endorsement of the
administrator, according to Hylton.

Retorted Byles, “When I stated
that the MCA offer was to be pre-
ferred, I felt that this was so. After
Island Logic revised their offer and
made certain other concessions,
their offer came very close to
MCA’S.”

Byles added, “I have no quarrel
whatsoever with the judge’s deci-
sion ... It was a very fair decision
in view of the circumstances. The
conditions of the MCA offer al-
lowed it to pay less than $15.2 mil-
lion if, after due diligence, the val-
ues on which they had based that
sum were found to be different.
The judge asked how could we
know what they were really going
to pay? This is where MCA fell
down.”

Island Logic will manage the es-
tate on behalf of the adult benefi-
ciaries through the already formed
Bob Marley Foundation. “The man-
agement contract is for 10 years,”
said Blackwell. “There is an option
to renew, but hopefully [the benefi-
ciaries] will then take it on them-
selves.” Blackwell will retain 50%
of Marley’s publishing income.

Among the guardians of the five
infant progeny, reaction to the
court’s ruling was said to be mixed.
Anthony Levy, counsel for Cindy
Breakespeare (mother of Damien),
who was earlier said to favor the
MCA offer, was “shocked at the de-
cision.” He believes that the infant
beneficiaries ‘‘are going to be a lot
worse off”’ than they would be if
MCA had won its bid for the estate.
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Prince Of The Chart. After a five-year
absence, Bryan Adams returned with
the most successful hit single of his
career, “(Everything Thing | Do) | Do It
For You,” which spent seven weeks at
No. 1 on the Hot 100 and sold more
than 2 million copies in the U.S.
Recorded for the Morgan Creek
soundtrack of “Robin Hood: Prince Of
Thieves,” the track was also on Adams’
hit A&M album “Waking Up The
Neighbours.”

Alternative Rock Heaven. Nirvana wrote the cutting-
edge success story of the year, climbing to No. 4 on The
Billboard 200 Top Albums chart with “Nevermind,” the
band’s debut album for DGC Records.

during the year: Michael Bolton, Rod
Stewart, Genesis, Sting, Adams, Bob
Seger, Dire Straits, Tom Petty & the
Heartbreakers, Luther Vandross,
and a revitalized Prince all made
bold chart moves.

Not every established act made a
deep impression, however. David
Lee Roth, Queen, Joni Mitchell, and
Young M.C. were among the per-
formers whose latest efforts met
with comparatively poor commercial
results. )

The record industry enjoyed some
benefits from a handful of surpris-
ing motion pictures. The “New Jack

City”” soundtrack spawned a number

of pop and R&B hits and launched

Color Me Badd’s platinum debut.

“The Commitments” got gold mile-
age out of a Dublin soul band that
existed only on film. And the largely
instrumental soundtrack album for
“Robin Hood: Prince Of Thieves”
vaulted into the top 10 on the skirts
of an Adams hit single.

TOURING TROUBLE
During 1991, the movie industry
shared one dismal feature with the

American concert business—re-
ceipts were down. Promoters across
the country cited terrible business
for the summer touring season, with
only top-name acts like Guns N’
Roses and the cannily assembled
Lollapalooza tour of alternative-
skewed acts delivering action at the
turnstiles.

On the other hand, the money was
flying at record labels, as executives

engaged in unprecedented bidding to

secure major acts. Michael Jackson,
Janet Jackson, the Rolling Stones,

Aerosmith, and Motley Crue had all |

secured enormous new contracts by
the end of the year, indicating the
steep prices now commanded by top-
flight talent.

On the A&R side this year, a pre-
vailing story was major-label invest-
ments in a plethora of funk’n’roll
acts. While many companies saw big
futures in the fusion of hard rock
and funk sounds, only SBK’s Jesus
Jones, which went gold with
“Doubt,” has recorded significant
commercial dividends so far.

As music retailers wondered ap-
prehensively whether the end of

2

Striking Black. Public Enemy struck platinum with its Def
Jam/Columbia album “Apocalypse '91: The Enemy Strikes
Black.” The group also made news in 1991 co-headling a
rap-metal tour with Island Records act Anthrax.

THE BEAT

(Continued from page 17)

mor And Sigh” from Richard
Thompson, on Capitol; Nirvana’s
“Nevermind,” on DGC; and R.E.M.’s
“Out Of Time,” on Warner Bros.

AND THE NOMINEES ARE: One
of the best barometers of talent in
any year is the roster of artists who
emerge as contenders for the Gram-
my Award as best new artist. The
nominees for the 34th annual Gram-
my Awards will be announced Jan. §,
culled from albums released be-
tween Oct. 1, 1990, and Sept. 30,
1991. In recent weeks, however, the
Beat has surveyed industry execs
and colleagues about their picks or
predictions for that slate. The diffi-
culty many had offering shoo-in sug-
gestions is one sign of the tough pop
climate newcomers faced this past
year.

Critical favorites that seemed cer-
tain to win consideration earlier in

the year—Chris Whitley for his de-
but on Columbia, for example—were
hampered by a lack of commercial
clout.

Other new acts released great de-
but hits that charted well and
launched their careers in '91. Among
them: Seal with “Crazy” on Sire,
Crystal Waters with “Gypsy Wom-
an (She’s Homeless)”’ on Mercury,
Naughty By Nature with “O.P.P.”
on Tommy Boy, Enigma’s ‘“Sade-
ness Part 1” on Charisma, and P.M.
Dawn with “Set Adrift On Memory
Bliss” on Gee Street/Island. But one
hot track does not create the sort of
artist identity that wins Grammys.

Other newcomers garnered
enough sales, airplay, video expo-
sure, and press to establish the in-
dustry presence needed to nab a
best-new-artist nomination. Among
them: EMF on EMI, Firehouse on
Epic, Gerardo on Interscope, and

the Triplets on Mercury. Two other
front-runners also enjoyed plati-
num-plus sales with sounds that
helped define the mainstream of
hip-hop and dance in '91: Color Me
Badd on Giant and C&C Music Fac-
tory on Columbia. But Zelma Da-
vis’ video lip-syncing of Martha
Wash’s vocals on ‘““Gonna Make
You Sweat”” could hurt C&C’s
chances with a NARAS member-
ship still wincing from the Milli
Vanilli affair.

The Grammy voters remain a
conservative bunch, more comfort-
able with traditional songcraft and
musicianship than with the cutting-
edge of pop in the '90s. And that
leaves one last pick, the most nota-
ble new singer/songwriter to make
a well-deserved breakthrough this
year. The Beat’s own pick for best
new artist of 1991: Atlantic Rec-
ords’ Marc Cohn.

1991 would be a bust because of the
tight economy, one trend seemed
somehow appropriate—the rebirth
of the blues. Although blues artists
notched no major chart hits this
year, bookers, promoters, and major
and independent labels reported that
there was a healthy new appetite for
the genre. Somehow, that’s a note of
musical hope in what many are find-
ing to be tough times.
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“SLAVES OF NEW BRUNSWICK”

11 Original Rock 'n Roll tracks performed by GLEN BURTNIK &=
(STYX), LENNY KAYE (Patti Smith Group), TONY SHANAHAN
(Eastern Bloc), JIM BABJAK (The Smithereens), IVAN KRAL  §
(Ilggy Pop), DAVID LaRUE (Steve Morse Group), FRANKE
PREVITE (*‘Dirty Dancing’ — Soundtrack), KEN DUBMAN
(Prophet) and a supporting cast of over 60 notable New

Jersey musicians.

Produced by GLEN BURTNIK & TONY SHANAHAN
Available on WESTWOOD Compact Discs & Cassettes (WECD/CA-1154)

Distributed by

PERFORMANCE RECORDS, P.O. Box 156, New Brunswick, NJ 08903
(908) 545-3004 Fax (908) 545-6054
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Fine dining at the Conservatory Restaurant
and Cafe. Banquet and meeting facilities for
up to 125. Corporate accounts, theatrical
and weekend rates, and terraced penthouse
suites available. Complimentary shuttle service for guests attending
maijor trade shows at the Javits Convention Center.

The Mayflower, 15 Central Park West at 61st Street, New York 10023. See
your travel agent or call 800-223-4164 or 212-265-0060. Telex 4372657

= e l & g
HE MAYFLOWER

Right on New York's Central Park

Spacious, beautifully
appointed guest rooms with
views of Central Park and
New York's skyline $145-165
single, $160-180 double
and $200-275 for one
of our 200 suites. Near
Lincoln Center, theaters,
business and shopping.
No wonder The Mayflower is a home
away from home for "celebs”
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Stars Lit Up Year Of Single Sensations
Soundtracks Jumped; Jacksons Took Action

OUICK! Name the best new R&B/
rap artist of 1991! OK, I know, you
need a minute. Maybe it’s Boyz II
Men, Color Me Badd, Naughty By
Nature? Or Sounds Of Blackness,
Jodeci, DJ Quik? If you didn’t
choose the artist
you manage, pub-
licize, promote,
produce, video-
tape, or choreo-
graph, it’s tough
to pick a clearcut
winner.

Last year was a year of transition.
1991 was simply the continuation. It's
been a year of albums by Big Stars:
Luther Vandross, Gladys Knight,
Prince, Keith Sweat, Karyn White,
Teddy Pendergrass, Guy, Freddie
Jackson, Natalie Cole (doing Nat
King Cole), Smokey Robinson, Bar-
ry White, Michael Jackson. It's been
a year of Big Singles. But great al-
bums—startling, innovative,
catchy, consistent—by new acts
were far and few between.

1991

INREVIEW

GONE HOLLYWOOD: Musically
speaking, you had to be strictly busi-
ness with the boyz 'n’ tha hood from
new jack city to end up livin’ large.
Which means that as Hollywood
found out there were large audiences
in store for films by African-Ameri-
can directors, labels scrambled for
the rights to offer soundtracks of the
dopest, deffest, cutting-edge music.
It almost seemed like the *70s—
when every blaxploitation flick had
its accompanying album and radio-
ready theme song. Giant Records led
the way, grabbing the soundtrack
chores for the Mario Van Peebles-di-
rected “New Jack City” and mixing
established, youth-oriented hit mak-
ers with tracks by its own fledgling
acts, like dance artist Danny Mad-
den, swing crew F.S. Effect, female
rapper MC Essence, and Color Me
Badd. The album shot to No. 1 in
April and was certified platinum. The
soundtrack for “Boyz N’ The Hood,”
directed by newcomer John Single-

Everyday People. Queen of Soul
Aretha Franklin gives a squeeze to
producer Narada Michael Walden.
Walden produced her “Everyday
People” single, as well as top hits for
Mariah Carey, Whitney Houston, Lisa
Fischer, the O'Jays, and others.

ton, did nearly as well. Qwest Rec-
ords compiled a number of hip-hop
tracks by various artists for an al-
bum that went to No. 1 in August
and was certified gold.

Def Jam showcased its own artists
on the soundtrack to “Livin’ Large,”
which featured Slick Rick, the Don,

Nice & Smooth, Nikki D, Alyson -

Williams, and others. Virgin entered
the soundtrack game early in the
year with a nostalgia-rich package,
featuring After 7 and the Dells, to ac-
company the little-seen “The Five
Heartbeats,” directed by Robert
Townsend. The current “House Par-

by Janine McAdams

ty 2”7 on MCA is faring well on the al-
bums chart, as is the gold-certified
Stevie Wonder soundtrack for Spike
Lee’s “Jungle Fever.” The recently
released Uptown Records album for
“Strictly Business” has been pre-
viewed by “You Called & Told Me”
by Jeff Redd.

NO MORE BAD NEWS: 1991 had
more than its share of “downers.”
That includes the airing of Jackson
family dirty laundry (who cares?).
We saw a Michael Jackson biogra-
phy, followed by a secandalous La-
Toya Jackson autobiography that
whetted the public’s appetite for
more dirt. It came, just in time for the
release of Michael’s much-anticipated
“Dangerous” album, in the form of a
“leaked” Jermaine Jackson single,

“Word To The Badd!,” with unautho-

rized lyries criticizing Michael.
Ooops! . .. The year was rife with un-
fortunate incidents befalling artists,
including the arrests of Rick James,
Slick Rick, Billy Preston, and 2Pac
(who gives a brilliant performance in
the upcoming film “Juice”). 1991 also
saw the untimely deaths of rapper
M.C. Trouble (who died of complica-
tions from epilepsy) and singer/writ-
er/producer Chris Bender, who was
shot to death in his car . . . And, as the
year closes, the debate over whether
rapper Ice Cube advocates outright
violence toward Koreans and Jews on
his recent album “Death Certificate”
has proven to be a downer for those
who feel the rapper has gone too far
as well as those who feel Cube is only
expressing the rage of African-Amer-
icans victimized by a society built on
the spilling of blood.

TCB: With more new labels putting
out product in the very popular
R&B/rap marketplace, '91 has seen
some tough competition to get that
chart hit. Combined with the general
economic recession, the business out-
look as 91 draws to a close appears
grim. Staff cutbacks at Atlantic and
MCA were evidence of tough times,

as was the merger between R&B-rich

label EastWest and Atco. However,
the merger did leave Sylvia Rhone
as sole CEO of Atco/EastWest—the
only African-American female CEQ
in the industry. And Ed Eckstine,
who had shared presidential status
with Mike Bone at Mercury, became
sole president of the company this
month when Bone was dismissed.

Affirmative-action and equal-
rights issues came to the fore again
this year, particularly in the video
arena (see The Eye, page 47). BET
threatened to boycott videos from
both Sony Music Entertainment and
MCA Records if they continued to
grant MTV exclusive premieres to
black artists BET helped break. And
the NAACP, concerned about the
trickle of video work being contract-
ed to minorities, teamed with the Mu-
sic Video Producers’ Assn. to con-
vince labels to hire more minority
production firms. On the radio side,
the National Assn. of Black Owned
Broadcasters has threatened to have
its member stations withdraw sup-
port of Sony Music product if the
company does not answer charges
that include poor record distribution
to black-programmed stations and
poor minority employment patterns
within the company. At press time,
no action had been taken.

IT’S SO HARD TO SAY GOODBYE
To .. .: The influence of the "70s grew
ever stronger in '91, continuing the
backlash against the techno-heavy
"80s, when plenty of acts had the
looks but not the raw vocal talent or
performance chops to make it live
and in person. Nostalgia and a new
sense of competition spawned young
acts that studied the great R&B per-
formers of the past and wove that
tradition into the '90s street attitude.
The new emphasis on folks who can
“sang”” and bands that could jam live
was evident this year in the growth
of the “doo-wop hip-hop” and the soul
revival genres: Motown’s Boyz II
Men; Atlantic’s the Rude Boys;
SBK's Riff; Giant’s Color Me Badd;
Uptown’s Jodeci; Jive’s Hi-Five; and
Forceful Records’ Ex-Girlfriend rep-
resented the new vocal harmony es-
thetic. And then there was the debut
album by the Brand New Heavies,
featuring singer N’Dea Davenport
on four tracks (Delicious Vinyl).
Funkier and more raw than the first
wave of British soul groups, BNH
brought back to America the rare
groove excitement of "70s jazz funk.

The same musical feel has ground-
ed much of the year’s rap offerings.
D.J. Jazzy Jeff & the Fresh Prince
proved they weren’t just a bubble-
gum flash in the pan with “Summer-
time,” for which they used Kool &
the Gang’s 1975 classic “Summer
Madness.” Funky ’70s grooves are
the foundation for Kid N Play’s
“Ain’t Gonna Hurt Nobody,” A Tribe
Called Quest’s “Check The Rhime,”
Black Sheep’s “Flavor Of The
Month,” Ed 0.G & Da Bulldogs’ “Be
A Father To Your Child,” and the
Geto Boys’ “Mind Playin’ Tricks On
Me,” among others; in particular, the

with “| Wanna Sex You Up.” Here, the group stops off at a benefit to save New

York’s Apolto Theater.

Parliament/Funkadelic oeuvre is
sampled by Digital Underground,
N.W.A, and Ice Cube. Even the smalt
but growing Latino rap movement
made use of the sound: Virgin’s Lat-
in Alliance based its first single,
“Lowrider,” on a 1975 War tune.

SINGLE LIFE: The best-known rec-
ord lyries of 1991: “You down wit
O0.PP.? You know me!” Naughty By
Nature’s debut single, “0.P.P.”
(Tommy Boy), about cheatin’ in the
AIDS age, was undeniably hooky,
based on the 1971 Jackson 5 hit
“ABC‘”

Some of my favorites this year in-
clude Shabba Ranks, the first reg-
gae star to gain the No. 1 position on
the R&B chart, with “Housecall”
(Epic), featuring Maxi Priest; and
Bronx-based rapper Tim Dog, who
shocked and gratified hip-hoppers
with his insolent response to the
West Coast gangsta phenomenon by
simply saying, “Fuck Compton”
(Ruffhouse/Columbia) . . . With radio

struggling to sift through the broad
array of nearly indistinguishable sin-
gles as the year bore on, two records
developed slowly and hung on with
the jaws of pit bulls. Select’s Chubb
Rock did it with “Treat 'Em Right,”
which rode the chart 21 weeks; and
Tony Terry lasted 33 weeks on the
chart with the ballad “With You”
(Epic) ... Female rappers Yo-Yo,
Queen Latifah, M.C. Lyte, and Sis-
ter Souljah made me proud and hap-
py with strong chart hits ... “Power
Of Love” saw Vandross at the top of
his game again. It was also gratify-
ing to see Phyllis Hyman land her
first No. 1 hit, “Don’t Wanna Change
The World” (Zoo), after years as a
much-loved recording star.

PRODUCERVILLE: The Cult of
The Producer is on the wane. Per-
haps it’s because in '91 there were
more than just four guys making al/
the top-charting hits. Those at the top
of their game had good—though un-

(Continued on page 32)

The Doctors Are In. Reggae toaster Shabba Ranks landed his first No. 1 hit
with “Housecall” (Epic), featuring Charisma crooner Maxi Priest. Priest, left, and
Ranks, right, share a moment backstage at the Reggae Sunsplash in Jamaica.
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labels that do not issue list prices, are projected from wholesale prices. ® 1991, Billboard/BPI Communications, Inc.

[]
I r ® COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
FOR WEEK ENDING DEC. 21, 1991 v AND ONE-STOP SALES REPORTS.
55 56 5 ATLANTIC STARR REPRISE 26545 (9.98) LOVE CRAZY 50
=z
- | w & = = 51 | 42 | 39 6 BLACKSHEEP MERCURY 848368 (9.98) A WOLF IN SHEEP'S CLOTHING | 39
[ i %) x =
T|low |22 <I| ARTIST TITLE | &
E = 5 2l g 2z E:) LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) lS-J g 52 54 53 15 JIBRI WISE ONE AR CANDY 31000 (9 %8) JIBRI WISE ONE 34
(:) 59 57 23 | READY FOR THE WORLD McCa 10224* (9.98) STRAIGHT DOWN TO BUSINESS 53
* % NO.1 x %
1 1 3 5 | ICE CUBE PRIORITY 57155 (9.98) R DEATH CERTIFICATE 1 54 | 45 | 38 | 21 | D.J.JAZZY JEFF & THE FRESH PRINCE A JIvE 1392 (9 98) HOMEBASE 5
2 2 1 10 m;&s%ﬂ{g?é%mﬁw — DIAMONDS & PEARLS 1 55 56 47 19 COLOR ME BADD A GIANT 24429 /REPRISE (9.98) C.M.B. 10
3 3 2 26 | JODECI @ wca 10198 (9.98) FOREVER MY LADY 1 56 58 54 25 | NATALIE COLE A 3 ELEKTRA 61049 {13.98) UNFORGETTABLE 5
@ T 9 MICHAEL JACKSON EPIC 45400 (10.98 FQ) DANGEROUS 4 57 57 52 | 35 | THE BRAND NEW HEAVIES DELICIOUS VINYL 846874/PLG (9.98 EQ) THE BRAND NEW HEAVIES 17
@ ) 6 7 GERALD LEVERT EASTWEST 91777*ATCO/EASTWEST (10.98) PRIVATE LINE 9 ) 62 | 50 | 27 | STEVIE WONDER @ MOTOWNe6231* (1098) MGSIC, GROME) UN GUEEEVERY 1
@ 7 9 6 HAMMER CAPITOL 98151 (9.98) 700 LEGIT TO QUIT 6 59 50 | 43 14 | POOR RIGHTEOUS TEACHERS PROFILE 1415 (9.98) PURE POVERTY 23
7 | 6 | 5 | 22 | BEBE & CECE WINANS @ capiToL 92078* (9.98) DIFFERENT LIFESTYLES | 1 80 | 45 | 41 | 20 | VESTAmwm5347 (08 SPECIAE | [I5
8 4 4 [WIOJ]| BUBLIC ENEMY A iGosas APOCALYPSE 91. . .THE ENEMY STRIKES BLACK 1 61 | 64 | 55 | 34 | KEITH WASHINGTON ® QWEST 26528*WARNER BROS. (9.98) MAKE TIME FOR LOVE 1
9 8 10 8 BARRY WHITE &M 5377 (9.98) PUT ME IN YOUR MIX 8 62 | 52 | 42 | 29 | DAMIAN DAME (AFACE 6000/ARISTA (9.98) DAMIAN DAME | 21
10 9 7 29 | BOYZ I MEN A MOTOWN 6320* (9 98) COOLEYHIGHHARMONY 1 63 | 61 | 43 | 64 | TRACIE SPENCER cAPITOL 92153 (9.98) MAKE THE DIFFERENCE | 38
11 | 10 | 8 | 11 | MARIAH CAREY A 2 coLumMBIA 47980 (10.98 EQ) EMOTIONS | 6 :m 88 | — | 2 | D-NICEved41466(9.58) ISRIRERESENE ) 6
®5| 71 73 4 SOUNDTRACK MCA 10428 (10.98) STRICTLY BUSINESS 65
@ 3l — 2 KEITH SWEAT ELEKTRA 61216* (10.98) KEEP IT COMIN' 12
65 62 | 37 .C. BREED & D.F.C. SD.EG AN (9.98 .C. BREED & D.F.C.
@D | 17 | 16 | 15 | VANESSA WILLIAMS winG 843522 MERCURY (5.98 EQ) THE COMFORT ZONE | 12 3 T MCaB 410/CHIBANIio8) L eAniee) (] 58
m EW 1 TONE-LOC DELICIOUS VINYL 510609 (9.98) COOL HAND LOC 67
14 | 12 14 9 PATTI LABELLE MCA 10439 (9.98) BURNIN' 12
15 5 3 12 | KARYN WHITE wamner 8705, 26320 (10.98) T — 7 68 66 60 17 | OAKTOWN'S 3.5.7 BUST IT 92996/CAPITOL (9.98) FULLY LOADED 31
m 18 19 23 | PHYLUS HYMAN FiR 110067200 (5.0% EEIVE oF M DIEE 10 69 63 46 19 | JENNIFER HOLLIDAY ARISTA 18578* (9.98) I'M ON YOUR SIDE 29
| 2 L
70 68 64 5 SMOKEY ROBINSON SBK 97968 (9.98) DOUBLE GOOD EVERYTHING 64
17 14 15 9 SCARFACE RAP-A-LOT 57167/PRIORITY (9.98) MR. SCARFACE IS BACK 13 R
18 21 22 9 FOURPLAY WARNER BROS. 26656* (9.98) FOURPLAY 18 n 73 71 4 U.M.C.’S WILD PITCH 97544/EMI (9.98) FRUITS OF NATURE 71
19 | 13 | 12 | 23 | GETO BOYS @ RaP-ALOT 57161+PRIORITY (9.98) WE CAN'T BE STOPPED | 5 72 | 70 | 70 | 13 | QUEEN LATIFAH ToMuY 80Y 1035" (398) AR ERE Ay TSR L5
JOHNNIE TAYLOR . ;
20 | 20 | 17 | 10 | ATRIBE CALLED QUEST Jive 1418* (9.98) LOW END THEORY | 13 73 167 | 63 | 7 | wAiacoraeowss I KNOW IT'S WRONG, BUT | JUST CANT DO RIGHT | 60
m 6 1 B0 § SHABBA RANKS Erloaraiomas - ) 74 69 61 25 | GENE RICE RcA 3159 (9.98) JUST FOR YOU 26
EPIC 47310 (9.98 EQ)
75 72 72 4 MARVIN SEASE MERCURY 510494 (9.98 EQ) SHOW ME WHAT YOU GOT 72
22 19 18 | 22 | HEAVY D. & THE BOYZ @ UPTOWN 10289*/MCA (9.98) PEACEFUL JOURNEY 5 T 7 =
— AMG SELECT 21642 (9.98) BITCH BETTA HAVE MY MONEY
2| 33 24 0 SOUNDTRACK McA 10397+ (9.98) HOUSE PARTY 2 23 @ — = E =
PATTI AUSTIN GRP 9660*/MCA (9.98) CARRY ON
24 24 21 3] LUTHER VANDROSS A EPIC 46789 (10.98 EQ) POWER OF LOVE 1
78 | 74 | 68 | 8 | WC&THEMAAD CIRCLE AINT A DAMN THANG CHANGED | 52
25 25 25 5 BIG DADDY KANE COLD CHILLIN' 26715%/REPRISE (9.98) PRINCE OF DARKNESS 25 = 7 5 q - : P
RUN-D.M.C. PROFILE 1419 (10.98) GREATEST HITS 1983 - 1991
% | 2| 20| 8 | HE gl%%%ﬁfﬁr\mc (logg) SPORTS WEEKEND (AS NASTY AS THEY WANNA BE PART 1) | 19 =T i -
- 80 BOBBY RUSH URGENT 4117/ICHIBAN (9.98) I AIN'T STUDDIN' YOU 9
2 26 23 7 DIGITAL UNDERGROUND TOMMY BOY 1045 (9.98) SONS OF THE P 23 -
33 | 37 | 11 | CYPRESS HILL coLumm 47889 (.98 @ CYPRESS HILL | 28 82 | 78 | 10 | PETEROCK AND C.L. SMOOTH ELEKTRA 61175 (6.98) ALL SOULED OUT | 64
29 |30 [ 29| 7 [ PMDAWN o epicoss OF THE HEART, OF THE SOUL & OF THE CROSS | 29 82 | 79 | 76 | 47 | TONY TERRY EPIC 45015 (9 98 EQ) TONY TERRY | 35
60 | 75 3 TEVIN CAMPBELL QuEST 26281 /WARNER BROS. 9.98) TEVIN 30 83 | 80 | 74 | 10 | ALEX BUGNON ORPHEUS 91611%EPIC (9 98 EQ) 107 DEGREES IN THE SHADE | 74
9 | 97 | 3 | LONNIE LISTON SMITH STARTRAK 1000 (9.98) MAGIC LADY | 84
31 27 28 10 | KID'N PLAY SELECT 61206/ELEKTRA (9.98) FACE THE NATION 21 0 % 1 DAVID PEASTON e P
MCA 10383 (9.98) |
BD| 32 | 35 | 7 | CHRIS WALKER peNDULUM 61136+/ELEKTRA (2.98) FIRSTTIME | 32 PO N T Lo | 5
i REPRISE 26547* 8.
(:) 35 36 7 2ND 1l NONE PROFILE 1416 (9.98) 2ND !l NONE 33
n P % W o 81 81 67 45 0’JAYS @ EMI 93390 (9.98) EMOTIONALLY YOURS 2
NAUGHTY BY NATURE @ TOMMY BOY 1044 (9.98) NAUGHTY BY NATURE
SRR - NEWD | | | 0JAYS emi 96420 (10.98) HOME FOR CHRISTMAS | 88
SHANICE MOTOWN 6319* (9.98) INNER CHILD
NEW ) 1 | AUDREY WHEELER EAR CANDY 31002 (9.98) I'M YOURS TONIGHT | 89
39 | 66 | 3 | LISA STANSFIELD aRisTA 18679~ (10.98) REALLOVE | 36 -
90 84 81 28 | N.W.A A RUTHLESS 57126/PRIORITY (9.98). EFIL4ZAGGIN 2
37 28 27 11 MC LYTE FIRST PRIORITY 91731*/ATLANTIC (10.98) ACT LIKE YOU KNOW 14
91 87 92 25 NEMESIS PROFILE 1411 (9.98) MUNCHIES FOR YOUR BASS 52
40 58 4 TIM DOG RUFFHOUSE 48707/COLUMBIA (9.98 EQ) PENICILLIN ON WAX 38 : o : 3
92 92 87 9 TYRONE DAVIS |CHIBAN 1103 (9 98) I'LL ALWAYS LOVE YOU 3
39| ¥ 33 11 | NICE & SMOOTH RAL 47373*/COLUMBIA (9.98 EQ) AIN'T A DAMN THING CHANGED 29 N > '
EW 1 FAT BOYS EMPEROR 4118%CHIBAN (9.98) MACK DADDY 93
0 | 34 30 | 29 | SOUNDS OF BLACKNESS PERSPECTIVE 1000/A&M (9.98) THE EVOLUTION OF GOSPEL 4 .
94 89 8 56 LEVERT @ ATLANTIC 82164 (9.98) ROPE A DOPE STYLE 9
41 36 | 32 | 22 | GLADYS KNIGHT MCA 10329+ (9.98) GOOD WOMAN 1
MEA 10 95 86 86 | 44 | DJQUIK @ PROFILE 1402 (9.98) QUIK IS THE NAME 9
42 | 43 | 40 | 34 | BANGIE B BUST IT 95236/CAPITOL (9.98) B ANGIE B 12 e ANITA BAKER
(96)  RE-ENTRY | 35 N THE SONGSTRESS | 96
47 | 59 | 4 | D.J MAGIC MIKE & M.C. MADNESS AIN'T NO DOUBT ABOUT IT | 43 ) l ELEKTRAIGTIB5198)
- .@ NEW 1 THE TEMPTATIONS MOTOWN 6331* (9 98) MILESTONE | 97
4 44 44 i ERIC GABLE ORPHEUS 47927/EPIC (9.98) CAN'T WAIT TO GET YOU HOME 44 e > & ¢
9% 94 7 NEW EDITION MCA 10434 (10.98) GREATEST HITS VOL. 1 78
45 46 45 5 ROGER REPRISE 26524 * (9.98) BRIDGING THE GAP 45 — + L
| %9 7 | 9 | MARLEY MARL COLD CHILLIN' 26257 WARNER BROS. (9.98) IN CONTROLVOL. 2 | 46
46 48 51 4 JERMAINE JACKSON LAFACE 26001*/ARISTA (3.98) YOU SAID 46 +
[ 100 | 97 ]_— T4 1 eaze oarn 3078/RCA (9.98) LOVE GAMES | 93
47 38 31 26 PEABO BRYSON COLUMBIA 46823 (9 98 EQ) CAN YOU STOP THE RAIN 1
48 51 18 29 CHUBB ROCK SELECT 21640/ELEXTRA (9.98) THE ONE 13 @ Album_s_with the greatest sales gains this week. ® Repqrding Industry Assn. Of America (RIAA)_certification for sales of SOO,QOO units.
A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. Al aibums availabie
49 4] 34 14 BEALII-OE% Hg\gg)E ® WBBD - BOOTCITY! THE REMIX ALBUM 18 on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for

1997 Select Street Records. 16 West 22 5t., New York, NY

oooNow AN A o G | ’ M!

CONTAINS: “BITCH BETTA HAVE MY MONEY”, “I WANNA BE YO HO”
AND THE NEW SINGLE “JIGGABLE PIE” WITH THE MUST SEE VIDEO
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LABELS SEEKING NEW WAYS TO BREAK R&B HITS

(Continued from page 9)

when labels are also reeling from a
weak economy and the glut of new
labels.

Says Jive senior VP/GM Barry
Weiss, “When you have too many
labels putting out too many medio-
cre records and shoving them down
black radio’s throat, that combined
with black radio playing less rec-
ords leads to a pressure-cooker situ-
ation that is unhealthy for every-
body.”

TIGHTEN UP?

It must be noted that for every
WVEE Atlanta or KKDA-FM Dal-
las with a short list, there are many
others that haven’t tightened up.
Forty of Billboard’s 103 urban pan-
elists are still reporting 55-65 titles,
the maximum allowable number.

Columbia VP/black music promo-
tion Eddie Pugh thinks that “rela-
tively few” stations have tightened
up. But WGCI PD James Alexander
contends that “if you look at the
Broadeast Data Systems reports [of
monitored airplay] versus reported
playlists, the discrepancies are obvi-
ous. Many stations are actively ro-
tating 25-35 songs. The difference is

that WGCI chooses to report an ac-
curate playlist.” (BDS is collecting
information on urban programming
on an experimental basis, and it is
not yet the basis for Billboard’s Hot
R&B Singles chart.)

In any event, Atlantic senior VP/

‘You can’t break a
record as fast as you
used to be able to’

promotion and marketing Richard
Nash expresses a widely held label
view when he says urban PDs “are
much more conservative [than they
used to be]. And for those PDs who
haven’t [tightened], there are initial
conversations that indicate it's some-
thing they’re looking at doing.”
Even if only a handful of stations
have really tightened, Capitol VP/
promotion Barbara Lewis notes
that “they’re in key markets where
it really hurts the record compa-
nies.” She adds, “You can’t break a
record as fast as you used to be able
to. It takes a long time and it's very

expensive.”

There is a general agreement that
new artists are the ones being
squeezed out by the tighter lists.
Beyond that, there is no consensus
on what sort of records are being
hurt. Epic VP of black music Tru-
piedo Crump thinks ballads are suf-
fering. “PDs are looking for instant-
reaction records whether it's from
an artist with a track record or
some sort of novelty like ‘O.P.P.””

Some label executives, like Jive's
Weiss and MCA’s A.D. Washington,
say rap and hip-hop are being hurt,
especially given urban’s more adult
slant these days. But Atlantic’s
Nash thinks “it’s almost easier to
break a rap record because you
have the street and video and alter-
native ways to break a record.”

TRY ANYTHING

Those alternative methods are
not just for rap anymore. “In mar-
kets that have short lists, we're go-
ing to have to look at local video
play or BET, the clubs, or starting
at retail, just in terms of building a
spark so we can create a record that
would be recognized as a hit [by

1

by Jeff Levenson

YOWWW! TIME AGAIN to reflect, ruminate, pon-
der, and cogitate. (Can’t do too much obsessive con-
templation, I always say—to myself, anyway.) Year-
end columns tend to work that way: a quick aerobics
two-step for brain cells in need of jostling. Tally
what’s been gained, what’s been lost, then hope like
hell the tooth fairy passes over your pillow. Here
goes:

TEN 1991 JAZZ ALBUMS that I like a lot (in no par-
ticular order):

Stan Getz, ‘“Serenity’”’ (EmArcy)

Gonzalo Rubalcabo, “The Blessing” (Blue Note)

Jean Luc Ponty, “Tchokola” (Epic)

Sonny Sharrock, “High Life” (Enemy)

Charlie Haden, “Dream Keeper”’ (Blue Note)

Butch Morris, “Dust To Dust” (New World)

Ricky Ford, “Hard Groovin’’ (Muse)

Wynton Marsalis, “Tune In Tomorrow” (Colum-
bia)

Pheeroan akLaff, “Sonogram” (MU)

Johnny Griffin, “The Cat” (Antilles).

cLASS MOVE OF THE YEAR: At Miles Davis’ fu-
neral, pews upon pews of heavy hitters were coolly
checking each other out, solemn in the face of the
Great One’s departure, yet working at being incon-
spicuously conspicuous as they mourned. While
many of the known cats greeted one another with
hugs and hand slaps, a solitary figure sat silently
among them; no one acknowledged or included him
in the fraternizing. It was Ornette Coleman and he
had come to pay his respects. What underscored the
hipness of his gesture is that Miles never had ears
for his work and, in fact, dissed him early on as a
jive, inconsequential, new-music type. So even if
Dizzy Gillespie and Quincy Jones and Bill Cosby
and Herbie Hancock got everybody’s attention that
day, Ornette was the one who scored the most
points.

gINEST USE OF A Film Reference: When Mosaic
issued “The Complete Dean Benedetti Recordings
of Charlie Parker” it became clear that this was no
ordinary boxed set. This was a magnificent compila-
tion of Bird at his legendary best—just his solos, ex-
acted from live performances—captured by a fan (as
in fanatic) who followed the altoist from L.A. to
New York in the late '40s and amassed more than
500 taped snippets of him in full flight. Mosaic (with
help from historian Phil Schapp) put all this re-
markable material together, but never had a prayer
saving us from the (inevitably) complicated annota-
tion and numerical system used to designate the
disc’s programming order. In reviewing the box for
JazzTimes magazine, noted writer Ira Gitler nailed
down the frustrations felt by many: *. .. there are
so many cross references that at first one feels he is
in the middle of the Groucho-Chico ‘tuttsie-fruttsie’
scene from ‘A Day At The Races.””

1991 IN REVIEW

HEAVIEST PUNCH That Never Landed: This
one’s by another distinguished scribe and I can’t fig-
ure out why it didn’t turn more heads. In writing
about Lincoln Center’s Classical Jazz festival, the
annual series masterminded by Wynton Marsalis,
Whitney Balliett, that most eloquent of jazz essay-
ists from the New Yorker, leveled some serious
charges against the young trumpeter and his pro-
gram for revitalizing interest in jazz history. Marsa-
lis, Balliett said, may be teaching a new generation
of black musicians where they came from, but, “It
appears that he is reviving not only the older music
but also the reverse racism popular among black
musicians in the fifties and sixties. Just six of the
fifty-four performers used this week at Lincoln Cen-
ter were white. Blacks invented jazz, but nobody
owns it.”’

Next week, Part II: Dead musicians and signifi-
cant birthdays.

conservative PDs],” Nash says.

Crump says Epic is relying on
“time buys, advertising in movie
theaters, exposure in roller rinks
[and] wherever you can gather
three or more people.”” Warner
Bros. VP/black music promotion
Hank Spann also cites college radio
and even the distribution of free sin-
gles at high schools. He has used
that tactic not only to break rap
acts, but for mainstream artists like
Tevin Campbell.

But Virgin senior VP/GM R&B
Sharon Heyward bemoans the fact
that “the black alternative method-
ology [for starting records] is not
yet developed. On the pop side, you
can go to college and alternative ra-
dio [and expect certain results). On
the urban tip, it’s just beginning.”

‘CHANGE’ OR ‘KEEP IT COMIN’ ’

Beyond that, the biggest question
is whether urban label people will
alter their expectations of how
many records they can count on to
break at one time. One promotion
head, who asks not to be named,
says the cost of independent promo-
tion on an average project is now
about $30,000, twice what it was
three years ago. Most reps concur
with that figure.

In this climate of.label cutbacks
and consolidations, some companies
admit they have to look at their once
hyperactive release schedules.

WB’s Spann says, “If we're bom-
barding radio with records, we have
to make some sort of adjustment in
how we approach them. It is some-

(Continued on page 34)
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“ 0 I H&B SI N G l E s COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
muAND ONE-STOP SALES REPORTS AND RADIO PLAYLISTS

=z zZ
X x| @2 <) 3 x x| £ S |~
ey|gy| 2| €| Tme ARTIS 2l | gH|2g| €| Tme ARTIST
=2 | 32| x| =3 | PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL ~2|3532|8X| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
HOME IS WHERE THE HURT IS ¢ J.C. LODGE
* NO 1 * % 5 61 6 E.O'MEALLY,J.C.LODGE (J.C.LODGE) {C) (CD) (T) TOMMY 509992
5 | 8 | g9 | ILOVEYOUR SMILE 1 weekatNo. 1 & SHANICE
N.M.WALDEN (N.M.WALDEN,S.WILSON,S.JACKSON, J.BAKER) (C) MOTOWN 2093-4 51 58 62 6 THE JONES’ ) THE TEMPTATIONS
A.STEWART (A.STEWART () (T) MOTOWN 1604
AFTER THE DANCE & FOURPLAY FEATURING EL DEBARGE
@ 7 7 12 FOURPLAY (L. WARE,M.GAYE,A.ROSS) (C) WARNER BROS. 4-19184 52 13 34 15 AIN'T GONNA HURT NOBODY @ KID 'N PLAY
2 LEGIT 2 QUIT © HAMMER QUICKSILVER (R.HARGIS,E. JOHNSON,C.REID) (C) (M) (T) SELECT 4-64847/ELEKTRA
@ s 11 ! HAMMER, F.C.PILATE Il (HAMMER,F.C.PILATE II,J EARLEY,M.KELLY,L K. BURRELL) (©) (CD) (T) CAPITOL 44785 53 | 47 | 38 | 18 | HOUSECALL @ SHABBA RANKS (FEATURING MAXI PRIEST)
PRIVATE LINE > D P M.BENNETT,C DILLON (R.GORDON,M BENNETT,M.PRIEST,B.THOMPSON) (C) (T) EPIC 34-73928
A1 U |2 | I GVERTE NGHOLAS (6 LEVERT (©) (T) EASTWEST 4 98705/ ATCO/ERS TWEST 66 | 68 | 8 | BREAKIN'MY HEART (PRETTY BROWN EYES) MINT CONDITION
THE COMFORT ZONE X il JELLYBEAN,MINT CONDITION (L. WADDELL STOKLEY,J.ALLEN) (C) PERSPECTIVE 2896/A&M
@ B |n]s KJONES, G.BROWN (KJONES R STEWART) C) (M) (T) (V) WING 865 072 4/MERCURY 5 | 55 [ 56 | 6 | GIVIN'INTOLOVE @ PATTI AUSTIN
TELL ME WHAT YOU WANT ME T 00 S T L.WILLIAMS,R. TEMPERTON (R. TEMPERTON) (C) GRP 3041/MCA
@ o 15 9 N M.WALDEN (N.M WALDEN, T.CAMPBELL,S.J. DAKOTA) () (V) QWEST 4-19131/WARNER BROS. 56 | 31 | 16| 14 EbQENE('é JSLABNM%L»PSE (C)zg&?ﬂ%/?;ﬁ%gg
LOVE CRAZY @ ATLANTIC STARR -
s 0] 1] orewswiews @ewswiews (C) (CD) (T) REPRISE 4-19150 @ 68 | 81 5 ?NEIVTGAE_rLi?I(fr\IES (ANN G.,E.IRONS) ©m ATLANTchz{\-lsl;lssz'
8 | 2 | 4 | 14 | PUTMEIN YOUR MiX SIEERE R BE TRUE TO YOURSELF & 2ND 1| NONE
BB'\LV:'(;EK%V};H\'LE:I‘?;NSON) MICHAEL(j)AAnglgT\j 58 | 65 | 78 4 DJ QUIK (D.BARNETT,K.MCDONALD, D.BLAKE) (C) (T) PROFILE 5343
4|2 s *
@ Z_J\;ﬁ:lsgw\,(zﬁﬂﬁu I\;Ini(.JACKSC;‘:N) (©(CD) (V) ESPJC 34-7;;0; 74 | 8 | 4 w{:IQ‘TTZ(;(P}Egvl‘-\T%OUND COMES AROUND LE(é\)l ugeﬁung\QsTs%
104 |5 | 14|68 A Lov CHIRISEVALT RIGHT DOWN TO IT © DAMIAN DAME
N.MARTINELL! (C.WALKER) (C) PENDULUM 4-64841/ELEKTRA 60 42 26 17 L.A.REID,BAE?YFACE (LA REID, BABYFACE.D.SIMMONS) T BT erar
LIVING IN CONFUSION @ PHYLLIS HYMAN
@ 15 19 11 K.GAMBLE, T.BURRUS (K.GAMBLE,T.BURRUS,P. HYMAN) (C) PIR 14023/200 69 84 3 SF?FLR?ERZE“("DEPR%EDZB ©w G%\?:lf?-'fgzl\gg/re%él?s%
.. INSATIABLE @ PRINCE AND THE N.P.G.
1)} v 2 6 PRINCE & THE N.P G. {PRINCE & THE N.P.G.) (C) (V) PAISLEY PARK 4-19090/WARNER BROS. 82 | — 2 3_3_mf&u(SEFMOHAWK’RVCANTORVN‘M.WALDENYC‘RmHARDSON) (C)LElLSE/QTRFB%}jBElS
18 | 22 | 12 | CAN HE DO IT (LIKE THIS, CAN HE DO IT LIKE THAT) READY FOR THE WORLD GET READY © JAMES INGRAM
@ READY FOR THE WORLD (M.RILEY,C.BROWN) (C) MCA 54227 73| 80 O NGRAM B.MANN (B, MANN,LINGRAM.C.WEIL) () WARNER BROS. 4.19091
KEEP IT COMIN’ & KEITH SWEAT )
2 3 g K.SWEAT,L.JOB (L.JOB,J.CARTER,J. SAYLES, D WYATT,K SCOTT, K. SWEAT) (C) (T) ELEKTRA 4-64812 64 | 62 49 19 ['DKESENO(E'F{'\EEEEJ QYASFﬁAYNGOODBYE TO YESTERDAY ’(C?SJTZO&JN'\Q 1E3’\é
15| 3 | 1 | 14 | rLLTAKE YoU THERE # BEBE & CECE WINANS FEATURING MAVIS STAPLES ONE GOOD REASON © MARVA HICKS
K. THOMAS (A 1SBELL) ©) (CD) (T) CAPITOL 44749 65 | 72 77 5 N.MARTINELLL (. ROSEN, K MANNO) (©) POLYDOR 865 028-4/pL0
CHANGE @ LISA STANSFIELD u "
19 | B | 8 | SN wores womvsriewo, orvsnEr AvoRms © o oot vz || 8 | 64 | 63 | 7 | YOU CALLED & TOLD ME (FROM 'STRICTLY BUSINESS) " " JEFF REDD
KISS YOU BACK @ DIGITAL UNDERGROUND '
02 9 UNDERGROUND PROD. SQUAD (G.JACOBS,R.BROOKS G CLINTON, JR .. WYNN) (CD) (M) (T) TOMMY BOY 993* 88 | 94 3 JITEASRL'E{(OJ KYE(L)Ly('EAm(E)YNKELYLY JOHNICAN) © (T)OB{*,?.?YX%E;C%E@{
SET ADRIFT ON MEMORY BLISS & P.M. DAWN | t 1
1816179 ) 380 CORDES, G.KEMP) (C) (CD) (M) (T) GEE STREET/ISLAND 866 094-4/PLG 68 | 48 | 40 | 15 %EH%EJ!:@N%% wé!ﬂﬁg F!\l WT‘GQ'JSOTY& F\!,‘{gAT VAUICOMETO'RG) 0 r(\f;\)('(MT)(?T’)\‘,\l,[CAT%’\f %
THE RUSH LUTHER VANDROSS
218 | 7 | omostis e o moross e o | o [N TUSMOSTeELOVE R
CAN'TTRUSS IT @ & PUBLIC ENEMY
21 9 1L 1 PERIAL MINISTERS OF FUNK (RIDENHOUR,ROBERTZ,G-WIZ.DEPPER) (C) (CD) (M) (T) DEF JAM 38-73870/COLUMBIA 7| 8 9 EQ,L%‘{'C"(AECCO (GEORGIO,CIROCCO) © (T’) F%EQQ%S’
* % * POWER PICK/SALES * x x 71| 59 | 52| 22 | O.P.P.A 5 © NAUGHTY BY NATURE
@ 0|3 6 | WANT YOU ® JODY WATLEY NAUGHTY BY NATURE (V.BROWN, K GIST,A CRISS, THE CORPORATION) (CD) (M) (T) TOMMY BOY 988
A.CYMONE (3. WATLEY,A CYMONE) (C) (T) MCA 54137 12 | 70 | 66 10 | POP THAT COOCHIE & THE 2 LIVE CREW
BTt T CAREY D.HOBBS (L.CAMPBELL,D. HOBBS M.ROSS,C.WONG WON) (©) (M) (T) LUKE 4-98712/ATLANTIC
@| 2 | 32| s W.AFANASIEFF,M.CAREY (M.CAREY, W AFANASIEFF) (€) (V) COLUMBIA 38-74088 (I3)| 79 | 93 | 3 | BEAFATHER TO YOUR CHILD  ED 0.G & DA BULLDOGS
FEELS LIKE ANOTHER ONE S PATTIAEELE T.TEDD,SPECIAL K,J.MANSFIELD (ED 0.G) () (M) (T) PWL AMERICA 867 888-4/MERCURY
2631 LOVE STORIES JENNIFER HOLLIDAY
?E?Z’gjgﬂdi?;i’;?g::skLABELLE'J'R‘ELUSON) o) (T)."ACRAOE’(:ZZS 87 * 2 M.J.POWELL (G.TAYLOR) (C) ARISTA 1-2378
| 25 | 2 19 | FTROUTMAN.D.GAMSON (R.TROUTMAN.D.GAVSON) (C) (CD) (T) REPRISE 4-19124 75 | 61 | 55 | 9 | SWEET THANG B ANGIE B
CAN'T WAIT TO GET YOU HOME @ ERIC GABLE o L S T
Lo 21z UNDERSTANDING STATE OF ART
PE'\LIA:;EY’:_:EI\;IZLAJ?:ZEART TS (CYORPREDS 34'731974?:2 85 | 92 3 STATE OF ART (R.JONES,N.J.WRIGHT,B_BASHIR) (C) COLUMBIA 38-74040
26 30 31 10 ALL NIGHT ALL DAY & GA
B’LAmB;:;P‘RESW'CK'S'WERFEU B(’()C\;ZSBIT (”\;;\j @ 83 | 88 3 PRETTY TONY (T.BUTLER,E.KENDRICK B MUHAMMAD) (M) (T) NAUTICA 1301%LUKE
@n| s |a|s b NICE & SLOW @ REDHEAD KINGPIN & THE F.B.I.
D_:L:S::I:.MSZ}:-I'S,-;/-VHME()RRJS,M.BIVQNS) e MOCT)OWN E(l;é 86 | 35 | 3 | Jaleevmcupeya WATTS, H.REDD,S.GREEN, D.WILLIAMS) (C) VIRGIN 4-98684
A 0 NIGHT & TONE-
32 35 8 TONE-LOC,T JOSEPH,QUICKSILVER (SMITH,JOSEPH,JOHNSON)  (C) (CD) (M) (T) {v) DELICIOUS VINYL 866 104-4/PLG 19 78 83 5 [M(FE;TKMEHP‘AJ)HE MIDDLE GLAD@M@\\I 'ﬁ;g
34 39 8 MAKE TIME FOR LOVE @ KEITH WASHINGTON
J.NETTLESBEY,T.COFFEY (J NETTLESBEY,T.COFFEY) (C) QWEST 4-19101/WARNER BROS. * * * HOT SHOT DEBUT * * %
1 BELONG TO YOU WHITNEY HOUSTON THE THINGS THAT U DO & D.J. JAZZY JEFF & THE FRESH PRINCE
36 4 6 N.M.WALDEN (DgRAMBLE,F‘GOLDE) (C) (V) ARISTA 1-2369 NEW > 1 J . TOWNES C.KING (J.TOWNES, W.SMiTH,C.KING} (C) JIVE 42036
@ 37 47 4 THESE THREE WORDS STEVIE WONDER 81 67 ‘ 65 7 HEART TO HEART J.T. TAYLOR (DUET WITH STEPHANIE MILLS)
S.WONDER (S.WONDER) (€) (CD) (V) MOTOWN 2143 B.J. EASTMAN (J.T.TAYLOR, B_J. EASTMOND) (C) (CD) (T) MCA 54249
THE WAY | FEEL ABOUT YOU & KARYN WHITE LATIFAH'S HAD IT UP 2 HERE © QUEEN LATIFAH
@ B 6 C.TROY,Z.HARMON (K.WHITE B STERLING,Z.HARMON, C.TROY) (C) (V) WARNER BROS. 4-19088 NEW D ! NAUGHTY BY NATURE (D.OWENS,V.BROWN,K.GIST,A.CRISS) * (M) (T) TOMMY BOY 506*
TENDER KISSES & TRACIE SPENCER SOMEBODY LOVES YOU BABY (YOU KNOW WHO IT IS) @ PATTI LABELLE
828 | 14|21 RRon P SrERROD (M.SHERROD,P.SHERROD, SIR SPENCE, T.SPENCER) (C) CAPITOL 44680 NEW D ! W.SIGLER (W.SIGLER,E.CURRY) _ (C) MCA 54315
4 23 18 19 FOREVER MY LADY & JODECI 8 76 75 14 AIN'T NO FUTURE IN YO' FRONTING L g M C. BREED & D.F.C.
D.SWING,AL B.SURE! (D.SWING, AL B.SURE!) (C) UPTOWN 54197/MCA E.BREED,H.LANG,S.HARRIS (E BREED,H.LANG) (©) (T) $.D.E.G. 077/ICHIBAN
FINALLY @ CE CE PENISTON DO YA VESTA
B3I 8 l F.DELGADO {C PENISTON,F.DELGADO, E.L.LINNEAR) () (M) (T) A&M 1586 85 | 60 | 46 10| Zeies (VESTA,A.Z GILES) (©) (T) A&M 1585
WHAT'S ON YOUR MIND (FROM "HOUSE PARTY II" & ERIC B. & RAKIM
* & * POWER PICK/AIRPLAY * % & NEW ) 1 ERIC B. & RAKIM (E.BARRIER,W.GRIFFIN) ) () (M) (T) MCA 54311
STAY @ JODECI ’
2l 4 g D.SWING,AL B SURE! (D.SWING) (C) (M) (T) UPTOWN 54285/MCA 93 ‘ — | 2 BS(.)E)%AEDMYEI\MCOEBCEQQ(ICE CUBE) © PR’\%EIT(Y:L#ZBAE
IS IT GOOD TO YO & HEAVY D. & THE BOYZ IN & OUT OF LOVE @ GARY TAYLOR
12| BB | s Geaw D.,T.RJLE% © m (Tﬁ (V) UPTOWN 54200/MCA NEW ) 1 G.TAYLOR (G.TAYLOR) (C) VALLEY VUE 422000
45 | 51| g | STAY THIS way © THE BRAND NEW HEAVIES 89 | 97 ‘ | » | cHANGED ® BENITA ARTERBERRY
THE BRAND NEW HEAVIES (JWELLMAN) (©) (CD) (M) (T) DELICIOUS VINYL 866 186-4/PLG M.SEWARD (M.SEWARD) (C) SBK 05425
E'S THAT VIBE & R. NT WORD TO THE BADD!! JERMAINE JACKSON
44| 50 6 Rs.tlELLv (g.(K)I;II:LY.B.HANKERSON) R KELLY AND PUBLIC AN’(\‘N(I? &JT)’\‘J%/E%%AB* NEW ) 1 THE LAFACE FAMILY (L.A.REID,BABYFACE,D.SIMMONS, J JACKSON, L LOPES) (C) LAFACE 2-4011/ARISTA
YOU (YOU'RE THE ONE FOR ME) ® EX-GIRLFRIEND DOUBLE GOOD EVERYTHING & SMOKEY ROBINSON
0| 41 48 G L FoRcE UL EoRGEL (C) REPRISE 4-19178 9 | 63 | 36 | 10 | geiamson (5.ROBINSON, A KAUFMAN, D.BATES) (C) (CD) SBK 07370
16 57 4 EVERLASTING LOVE TONY TERRY 99 53 27 10 YOU SAID, YOU SAID & ERMAINE JACKSON
T.CURRIER (B.REESE,T.TERRY) (©) (V) EPIC 34-74119 THE LAFACE FAMILY (L.A.REID,BABYFACE,D.SIMMONS, JACKSON) (C) (V) LAFACE 2-4003/ARISTA
MIND PLAYING TRICKS ON ME @ GETO BOYS GO TO THE HORSE’S MOUTH & 7.CF. CREW
4 | 3% | 30 17 J.SMITH,BIDO,SIMON, SCARFACE, WILLIE D (R.SHAW,B.JORDAN,W.DENNIS) ©m RAP—A-LOTC;ZM(/?’R!O%ITV NEW ) ! DADDY-O (G.BOLTON,C.MONET, J. PRESTON) (C) (D) (T) COLD CHILUIN' 4-19104AWARNER BROS. |
43 2% B 18 ARE YOU LONELY FOR ME RUDE BOYS 94 96 97 4 THINKING OF YOU & GRANDMASTER SLICE
J SALAMONE, E.NICHOLAS, M. FERGUSON (T.NICHOLAS, M.FERGUSON,J.LITTLE) (C) ATLANTIC 4-82121 | D.MARTIN (GRANDMASTER SLICE, D.MARTIN) (C) (CDJ JIVE 42034
CHECK THE RHIME 4 A TRIBE CALLED QUEST
50 98 7 ?(5\?31\'/_TEAYYLQR,M.TAYLOR,WATAYLOR,JR.,J.GASS) © (C.D)LEEMYE!IBCI)u % & ks Ll A TRIBE CALLED QUEST (A TRIBE CALLED QUEST) (©) (M) JIVE 42011
NEVER IN MY LIFE @ CHERRELLE SHE USED 2 B MY GIRL ENTOUCH
45 | 40 2 10 | U Waloen (N.M.WALDEN,A.WILLIS, L. BIANCANIELLO) (C) TABU 1703/A&M 2 il 76 ! ENTOUCH (Q.RUBIN,M.OLTARSH) (C) ELEKTRA 4-64832
NO REASON STEVE ARRINGTON
46 | 49 69 4 #{?ET(J QEMDQS%&'TMESSON) (M)’TFS?&C%%GR&%S;S NEW) 1 LAVABA G.HOLMES (S.ARRINGTON,G.HOLMES) (C) (T) RCA 62172
COLD SWEAT & FAZE
52 | 60 5 ﬁ'g%?g'fsxsvggoﬂ(mE,M_STOKES) ) IR :Hﬂ,cﬁ‘,a/?}gggéﬁysg RE-ENTRY 8 PERRY'0,C.ROUNDTREE (CHERRY,JOHNSON,FAISON,WRIGHT, MORRISON,RODERICK,SMITH) () (T) BAHIA 62131/RCA
, RING MY BELL @ & D.J. JAZZY JEFF & THE FRESH PRINCE
5 | 67 4 TLEIIS (?EQ&IB&ETHER © MW MCXS%%SZ 9 | 80 | 54 ] 12 | Veler rxnichn () (CD) (M) (T) JIVE 42024
STAY WIiTH ME TONIGHT SHIRLEY MURDOCK
49 54 59 4 é‘?ﬁ&ﬁﬁ@%ﬁ?ﬂs\(ﬁgp ARD.J.VARNER E.RICE) ?C)ERNCE §2|1CG§ 100 | 75 53 10 R.TROUTMAN IL. TROUTMAN,B.BECK,R. TROUTMAN, Z. TROUTMAN) (C) ELEKTRA 4-64840

o Records with the greatest airplay and sales gains this week. # Videoclip avallablllty ® Recording industry Assn. Of America (RIAA) certification for sales of 500 000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral foliowing the

symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-sin,

(V) 7-inch vinyl single availability. © 1991, Billboard/BP| Communications, Inc.

gle; regular cassette single unavailable. (C) Cassette single avallablllty {CD} Compact disk single availability. (M) Cassette maxi-single availability. (T) 12-inch vinyl single availability.
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THE POLITICS OF MUSIC in 1991 may have been more important than
any creative aspect of the business. Historically significant was the ap-
pointment of Sylvia Rhone to chairman/CEO of Atco/EastWest Records.
Ed Eckstine was co-president of Mercury; he now reigns as president
alone. This was the year that labels released and radio played established
star product. Unlike the pop charts, the R&B system has not-yet been con-
verted to airplay monitoring and point-of-purchase sales information.
Therefore, the new chart process in no way affected the industry’s ability
to break new R&B artists. Nevertheless, few. labels created new stars.
Armed with proven names and familiar product, radio relied heavily on re-
search and became passive. A format once known for its ability to retain
listeners while constantly introducing new music and establishing musical
trends was transformed into “black top 40 recurrent” radio. HATED IT!

A

r

0N THE HIP-HOP TIP, very little changed in the music. Rappers with
positive messages received minimum press exposure. Rappers who repre-
sented the baser aspects of society or ghetto lifestyles continued to draw
media attention. The same established media that in recent years indulged
their journalistic voyeurism about nasty rap by reporting on and defending
it, appears to have undergone a turnaround. There is 2 new standard afoot,
a revisionist, albeit politically correct morality standard that attacks the
messenger, who is also the victim. This policy continues to ignore the sys-
tematic perpetuation of illiteracy, criminal behavior, and hopelessness so
prevalent in the lives of many of these artists.

MY VOTE FOR record company of the year goes to Motown. Though
many labels had difficulty breaking new acts, Motown managed to develop
two that sold 2.5 million units each: Another Bad Creation and Boyz II
Men. Both were courtesy of Biv Entertainment. Motown also closes out 91
with the No. 1 single, “I Love Your Smile” by Shanice Wilson.

PERFORMING ART: Two records just wouldn’t go away. “Treat 'Em
Right” by Chubb Rock (Select) was a big hit, though not proven by charts.
The record developed unevenly, market by market, and never rose above
No. 33. It debuted in January and remained on the chart until June, lasting
21 weeks. “With You” by Tony Terry (Epic) lasted 33 weeks, from March
until October, developing in a similarly uneven pattern. It peaked at No. 6
in June, yet it can still be heard in eternal rotation.

oN THE FINAL CHART of 1991, the top five singles include a surprise.
“After The Dance” by Fourplay featuring El DeBarge (Warner Bros.)
leaps 7-2, with reports from 101 stations, gaining WBLX-FM Mobile, Ala.,
at No. 20. It has No. 1 reports from nine stations. If retail continues to
grow—and if this week’s huge increases for Wilson’s “Smile” don’t hold—
it could be the first No. 1 single of 1992. While radio’s initial response to
Hammer’s “2 Legit 2 Quit” (Capitol) wasn’t especially warm, the Capitol
staff has managed to sustain its development; this week it moves up 9-3. It
has reports from 88 stations, with-new activity at XHRM San Diego. It is
No. 1 at KMJJ Shreveport. See more on 1991 in the next issue.

HOT R&B SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS DS ON
23 REFORTERS 27 REPORTERS 53 REPORTERS 103 REPORTERS

SOMEBODY LOVES YOU BABY
PATTI LABELLE mca 7 9 13 29 33
POOR GEORGE
MC LYTE arLantic 5 3 15 23 24
THE THINGS THAT YOU DO
D.J. JAZZY JEFF ave 6 9 7 22 36
STAY
JODECI urTowN 6 2 8 16 85
YOU MAKE ME FEEL. ..
ROBERTA FLACK atLanTIC 2 5 9 16 17
SO INTENSE
LISA FISCHER ELEKTRA 2 5 8 15 57
LATIFAH'S HAD IT UP 2 HERE
QUEEN LATIFAH Tommy BOY 5 4 5 14 29
LET'S STAY TOGETHER
GUY mca 3 1 9 13 72
LUXURY OF LOVE
DAVID PEASTON mca 0 4 8 12 21
WHAT'S ON YOUR MIND -
ERIC B. & RAKIM sve 1 4 6 11 17

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

Blllmrdo © 1991, Biliboard/8P1 Communications, Inc.

FOR WEEK ENDING DECEMBER 21, 1991

ol NYies oai6s « Alrpiay.

A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot R&B Singles chart.

SALES AIRPLAY 2
235 I PR b
e TITLE ARTIST 29 I¥(<¥ TITLE ARTIST 29
1| 8 | 1| LOVE YOUR SMILE SHANICE | 1 1|3 | | LOVE YOUR SMILE SHANICE | 1
2 | 2 | PUT ME IN YOUR MIX BARRY WHITE | 8 2 | 4 | LOVE CRAZY ATLANTIC STARR | 7
316 | 2LEGIT 2 QUIT HAMMER | 3 | 3 | 6 | AFTER THE DANCE  FOURPLAY FEATURING EL DEBARGE | 2
4 | 1 | PRIVATE LINE GERALD LEVERT | 4 4 |10 | TELL ME WHAT YOU WANT ME TO DO TEVIN CAMPBELL | 6
§ | 5 | GIVING YOU ALL MY LOVE CHRIS WALKER [ 10 § | 9 | THE COMFORT ZONE VANESSA WILLIAMS | &
6 | 9 | BLACK OR WHITE MICHAEL JACKSON | 9 6 | 1 | PRIVATE LINE GERALD LEVERT | 4
7 |18 | THE COMFORT ZONE VANESSA WILLIAMS | § 7 13| 2 LEGIT 2 QUIT HAMMER | 3
8 | 10 | TELL ME WHAT YOU WANT ME TO DO TEVIN CAMPBELL | 6 8 [ 12 | LIVING IN CONFUSION PHYLLIS HYMAN | 11
9 |11 | AFTER THE DANCE  FOURPLAY FEATURING EL DEBARGE | 2 9 |15 | THE RUSH LUTHER VANDROSS | 19
10 | 4 | CAN'T TRUSS IT PUBLIC ENEMY | 20 10 | 14 | CAN HE DOIT READY FOR THE WORLD | 13
11 [ 19 | INSATIABLE ‘ PRINCE AND THE N.P.G. | 12 11 [ 16 | INSATIABLE PRINCE AND THE N.P.G. | 12
12 [ 22 | LIVING IN CONFUSION PHYLLIS HYMAN | 11 12 | 17 | BLACK OR WHITE MICHAEL JACKSON | 9
13 (26 | KEEP IT COMIN’ KEITH SWEAT | 14 13 | 2 [ GIVING YOU ALL MY LOVE CHRIS WALKER | 10
14 | 3 | I'LL TAKE YOU THERE BEBE & CECE WINANS | 15 14 | 19 [ KEEP IT COMIN’ KEITH SWEAT | 14
15 | 17 | KISS YOU BACK DIGITAL UNDERGROUND: | 17 15 [ 7 | PUT ME IN YOUR MIX BARRY WHITE | 8
16 [ 7 | FEELS LIKE ANOTHER ONE PATTI LABELLE | 23 16 { 21 | 1 WANT YOU JODY WATLEY |21
17 | 16 | LOVE CRAZY ATLANTIC STARR | 7 17 | 20 | CHANGE LISA STANSFIELD | 16
18 [ 23 | CHANGE LISA STANSFIELD | 16 18 | 18 | SET ADRIFT ON MEMORY BLISS P.M. DAWN | 18
19 {15 | CAN'T WAIT TO GET YOU HOME ERIC GABLE | 25 19 [ 23 | CAN'T LET GO MARIAH CAREY | 22
20 [ 24 | CAN HE DO IT READY FOR THE WORLD | 13 20 | 24 | (EVERYBODY) GET UP ROGER | 24
21 {13 | SET ADRIFT ON MEMORY BLISS P.M. DAWN | 18 21 | 5 | VLL TAKE YOU THERE BEBE & CECE WINANS |15
22 {32 | CAN'T LET GO MARIAH CAREY | 22 22 [ 28 | UUH AHH BOYZ Il MEN | 27
23 | 12 | FOREVER MY LADY JODECI | 34 23 129 | | BELONG TO YOU WHITNEY HOUSTON | 30
24 | 14 | 1S IT GOOD TO YOU HEAVY D. & THE BOYZ | 37 24 | 27 | KISS YOU BACK DIGITAL UNDERGROUND | 17
25 | 354 | WANT YOU JODY WATLEY | 21 25 | 32 | THE WAY 1 FEEL ABOUT YOU KARYN WHITE | 32
26 | 29 | (EVERYBODY) GET UP ROGER | 24 26 [ 31 | THESE THREE WORDS STEVIE WONDER | 31
27 | 21 | TENDER KISSES TRACIE SPENCER | 33 27 | 26 | EVERYTIME MY HEART BEATS RIFF | 26
28 | 25 | 'MIND PLAYING TRICKS ON ME GETO BOYS | 42 28 { 30 | MAKE TIME FOR LOVE KEITH WASHINGTON | 29
29 | 34 | ALL THROUGH THE NIGHT TONE-LOC | 28 29 | 33 | ALL THROUGH THE NIGHT TONE-LOC | 28
30 { 33 | EVERYTIME MY HEART BEATS RIFF | 26 130 [ 36 | EVERLASTING LOVE TONY TERRY | 41
31 | 31 | FINALLY CE CE PENISTON | 35 31{— | STAY JODECI | 36
32 | 28 | AIN'T GONNA HURT NOBODY KID 'N PLAY | 52 32 | 8 | FEELS LIKE ANOTHER ONE PATTI LABELLE | 23
33 | 38 | MAKE TIME FOR LOVE KEITH WASHINGTON | 29 33 |34 | YOU (YOU'RE THE ONE FOR ME) EX-GIRLFRIEND | 40
34 | 30 | HOUSECALL  SHABBA RANKS (FEATURING MAXI PRIEST) | 53 34 | 11 | CAN'T WAIT TO GET YOU HOME ERIC GABLE {25
35 | — | UUH AHH BOYZ Il MEN | 27 35 | 38 | SHE'S GOT THAT VIBE R. KELLY/PUBLIC ANNOUNCEMENT | 39
36 | 36 | JUST.THE TWO OF US CHUBB ROCK | 46 36 | 40 | STAY THIS WAY THE BRAND NEW HEAVIES | 38
37 | — | THE RUSH LUTHER VANDROSS | 19 37 | — | GROOVE YA LEVEL lIl | 44
38 | 27 | ARE YOU LONELY FOR ME RUDE BOYS | 43 38 |— | LET'S STAY TOGETHER GUY | 48
39 |40 | O.P.P. NAUGHTY BY NATURE |71 39 [ — | LOVE IS CALLING YOU GENE RICE | 49
40 | — | STAY THIS WAY THE BRAND NEW HEAVIES | 38 40 [ 22 | CAN'T TRUSS IT PUBLIC ENEMY | 20

R&B SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

89
16

98
61

9
85
L}
il
2%

23

57
10

55
93

47

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

2 LEGIT 2 QUIT (Bust-It, BMI)

AFTER THE DANCE (Jobete, ASCAP)

AIN'T GONNA HURT NOBODY (Hittage,
ASCAP/Caliber, ASCAP/Good High, ASCAP/Kid 'N
Play, ASCAP)

“AIN'T NO FUTURE IN YO" FRONTING (Jerry Williams,
BMI/Power Artists, BMI)

ALL NIGHT ALL DAY (Inter Coastal, BMI/Pac Jam,
BMI)

ALL THROUGH THE NIGHT (Loc'd Out, ASCAP/Black
Doors, ASCAP)

ARE YOU LONELY FOR ME (Trycep, BMI/Ramal,
BMI/Rude News, BMI/Mike Ferguson, BMI)

BE A FATHER TO YOUR CHILD (Fred & Barney, BMI)
BE TRUE TO YOURSELF (Protoons, ASCAP/Greedy
Greg, ASCAP)

BLACK OR WHITE (Mijack, BMI/Warner-Tamerlane,
BM1/Ignorant, ASCAP)

BREAKIN' MY HEART (PRETTY BROWN EYES) (Flyte
Tyme, ASCAP)

CAN HE DO IT (LIKE THIS, CAN HE DO IT LIKE
THAT) (MCA, ASCAP/Ready Ready, ASCAP)

CAN'T LET GO (M Carey, BMI/WB,
ASCAP/Wallyworld, ASCAP/Sony Songs, BMt)

CAN'T TRUSS IT (Def American, BMI)

CAN'T WAIT TO GET YOU HOME (MCA, ASCAP/Bush
Burnin’, ASCAP)

CHANGED- (EMI April, ASCAP/Monty Seward, ASCAP)
CHANGE (Careers-BMG, BMI)

-CHECK THE RHIME (Zomba, ASCAP/Jazz Merchant,
ASCAP)

CLOSER THAN CLOSE (Dyad, BMI)

COLD SWEAT (Cykus, BMI/BMG, ASCAP)

COLOR ME BADD-(Hip City, BMI/Hi-Frost, BMI/HK,
BMI)

THE COMFORT ZONE (Pecot, ASCAP/Kipteez,
ASCAP/Virgin, ASCAP/Somethin’ Stoopid,
ASCAP/Almo, ASCAP) £

DOUBLE GOOD EVERYTHING (Jechol, ASCAP/EMI
April, ASCAP)

DO YA (Vesta Seven, ASCAP/Almo, ASCAP/Captain Z,
ASCAP/Bfack Lion, ASCAP)

EVERLASTING LOVE (Sun Face, ASCAP/Shaman
Drum, BMI)

(EVERYBODY) GET UP (Troutman's, BM1/Saja,
BMI/Warner-Tamerlane, BMi/Gamson, ASCAP)
EVERYTIME MY HEART BEATS (Pam & Steve,
ASCAP/Lease-A-Tune, ASCAP/Primate, ASCAP)
FEELS LIKE ANOTHER ONE (Willow Girl, BM1/Zuri,
BMI/Budsky, BM)

FINALLY (Wax Museum, BMI/Mainlot, BMI)
FOREVER MY LADY (EMI April, ASCAP/Across 110th
Street, ASCAP/DeSwing Mob, ASCAP/AI B. Sure!,
ASCAP) '

GET A LIFE (Black Hat, ASCAP)

GET READY (Dyad, BMI/Yah Mo, BMI)

GIVING YOU ALL MY LOVE (CCW, ASCAP/Rogli,
ASCAP)

GIVIN' IN TO LOVE (Rodsongs, ASCAP/AImo, ASCAP)
GO TO THE HORSE'S MOUTH (O Dad, BMI/North
Star, BMI)

GROOVE WITH IT (AZ, ASCAP/Cold Chillin’,

4“4

81

88

12
37
67
21
51

46

17

82

79

a2

45

78

97
65

ASCAP/WB, ASCAP)

GROOVE YA (Money In The Bank, BMI/Jon Gass,
ASCAP)

HEART TO HEART (Sula, ASCAP/WB,
ASCAP/Heritage, ASCAP)

HOME IS WHERE THE HURT IS (E.Sharp, ASCAP)
HOUSECALL (Aunt Hilda, BMI/Shadows, BMI/Maxi,
BM{/Gunsmoke, ASCAP/Pow Wow, ASCAP/Anchor,
ASCAP/Level Vibes, ASCAP)

HOUSE PARTY H (I DON'T KNOW WHAT YOU COME
TO DO) (Pri, ASCAP/Tony Toni Tone, ASCAP)

| BELONG TO YOU (Virgin Songs, BMI/Rightsong,
BMI/Franne Gee, BMI)

I'LL TAKE YOU THERE (Irving, BMI)

| LOVE YOUR SMILE (Shanice 4 U, ASCAP/Gratitude
Sky, ASCAP)

IN & QUT OF LOVE (Virgin Songs, BMI/Morning Crew,
BMI)

INSATIABLE (Controversy, ASCAP/WB, ASCAP)

IS IT-GOOD TO YOU (Colgems-EMI, ASCAP)

IT'S NOT YOUR MONEY (Bust-it, BMI)

IT'S SO HARD TO SAY GOODBYE TO YESTERDAY
(Jobete, ASCAP) CPP

| WANT YOU (Rightsong, BMI/EMI April,
ASCAP/Ultrawave, ASCAP)

THE JONES’ (Whole Nine Yards, ASCAP/Wokie,
ASCAP)

JUST THE TWO OF US .(ADRA, BMI/Howie Tee,
BMI/Getaloadoffatso, BMI)

KEEP IT COMIN" (Harrindur, BMI/Joe Public,
BMI/Keith Sweat, ASCAP/E/A, ASCAP/WB, ASCAP)
KISS YOU BACK (GLG Two, BMI/Pubhowyalike,
BMI/Willesden, BMI/Bridgeport, BMI)

LATIFAH'S HAD IT UP 2 HERE (T-Boy, ASCAP/Queen
Latifah, ASCAP/Naughty, ASCAP)

LET'S STAY TOGETHER (Donril, ASCAP/Zomba,
ASCAP/Jamron, ASCAP)

LIVING IN CONFUSION (Gamble-Hutf, ASCAP/Virgin,
ASCAP/Terry Burrus, BMI)

LOVE CRAZY (WB, ASCAP/Jodaway, ASCAP)

LOVE IS CALLING YOU (Stanton's Goid, BM!/Aprit
Joy, BMI/Genric, BMI/Island, BMI)

LOVE STORIES (Virgin Songs, BMI/Morning Crew,
BMI)

MAKE TIME FOR LOVE (Chicago Bros.,.BMI/Warner-
Tamerlane, BMI)

MEET ME IN THE MIDDLE (Shakeji, ASCAP/Aquarian
Fire, BMI)

MIND PLAYING TRICKS ON ME (N-The Water,
ASCAP)

NEVER IN MY LIFE (Gratitude Sky, ASCAP/Streamline
Moderne, BMI/Virgin Songs, BMI)

NICE & SLOW (Red Man, ASCAP/Virgin, ASCAP/Black
Eye, ASCAP/Kee-Drick, BMI)

NO REASON (Frytown, BMI/Diz Is Muzik, BMI)

ONE GOOD REASON (Number Nine, ASCAP/Tunes-R-
Us, ASCAP)

0.P.P. (Jobete, ASCAP/Naughty, ASCAP) CPP

POP THAT COOCHIE (Pac Jam, BMI/2 Live, BMI)
PRIVATE LINE (Trycep, BMI/Willesden, BMI)

PUT ME IN YOUR MIX (Seven Songs, BMI/Two Sioux,
BMI)

RIGHT DOWN TO IT (Kear, BMI/Sony Epic/Solar,
BMI/Greenskirt, BM1)

9
19

18

39

62

100

36

87

3
80

69

70

76

27

32

59

86

92

RING MY BELL (Two Knight, BMI)

THE RUSH (EMI April, ASCAP/Uncle Ronnie's,
ASCAP/MCA, ASCAP/Thriller Miller, ASCAP)

SET ADRIFT ON MEMORY BLISS (MCA,
ASCAP/Reformation, ASCAP)

SHE'S GOT THAT VIBE (Willesden, BMI/R Kelly,
BMI/Zomba, ASCAP/Barjosha, BMI)

SHE USED 2 B MY GIRL (Q-Dog, ASCAP/Mark
Oltarsh, ASCAP/Vintertainment, ASCAP)

SO INTENSE (Bok, ASCAP/Stone & Muffin,
ASCAP/Geffen, ASCAP/Pure Delight, BMI/Harrinder,
BMI/Gratitude Sky, ASCAP/Ensign, BM!)
SOMEBODY LOVES YOU BABY (YOU KNOW WHO IT
1S) (Gamble-Huff, ASCAP/Henry Sue Mae, BMi/Tajai,
BMI/Mighty Three, BMI)

STAY THIS WAY (Varry White, ASCAP/London,
ASCAP/Mudslide, BMI)

STAY WITH ME TONIGHT (Saja, BMI/Troutman's,
BMI)

STAY (EMI April, ASCAP/Across 110th Street,
ASCAP/DeSwing Mob; ASCAP) WBM

STEADY MOBBIN' (Gangsta Boogie, ASCAP/Street
Knowledge, BMI)

SWEET THANG (MCA, ASCAP)

TELL ME WHAT YOU WANT ME TO DO (Gratitude
Sky, ASCAP/Tevin Campbell, ASCAP}

TENDER KISSES (Zodrog, ASCAP/Zodboy, ASCAP/Sir
Spence, ASCAP/Love Tone, ASCAP/M&T Spencer,
ASCAP) WBM

THESE THREE WORDS (Steveland Morris, ASCAP)
THE THINGS THAT YOU DO (Zomba, ASCAP)
THINKING OF YOU (SOH, ASCAP/Creative Funk,
ASCAP)

THIS MUST-BE LOVE (Gotta Getcha, BMI/Pri,
BMI/Angora, ASCAP)

THIS TIME (Georgio's, BMI/Stone Diamond, BMI/Blair.
Vizzion, BMI)

UNDERSTANDING (MCA, ASCAP/Zubaidah,
ASCAP/WB, ASCAP/Carrumba, ASCAP/Bilshir,
ASCAP/Roydor, BMI)

UUH AHH (Mike Ten, BMI/MCA, BMI/Biv Ten,
ASCAP)

THE WAY | FEEL ABOUT YOU (Warner-Tamerlane,
BMI/Kings Kid, BMI/Writing Staft, ASCAP/Gimme
1/2, ASCAP/Welbeck, ASCAP/Leftover Soupped,
ASCAP/ATY, BM1)

WHAT GOES AROUND COMES AROUND (Miss Bessie,
ASCAP)

WHAT'S ON YOUR MIND (FROM HOUSE PARTY If)
(EMI Blackwood, BMi/Eric B & Rakim, ASCAP)
WORD TO THE BADDY (Kear, BMI/Sony Epic/Solar,
BMI/Greenskirt, BMI/EMI Blackwood, BMI/Black
Stallion, ASCAP/Pebbitone, ASCAP)

YOU CALLED & TOLD ME (FROM STRICTLY
BUSINESS) (EM1 April, ASCAP/Across 110th Street,
ASCAP/Stone Jam, ASCAP/Milteer, ASCAP)

YOU SAID, YOU SAID (Kear, BMI/Sony Epic/Solar,
BMI/Greenskirt, BMI/Black Stallion, ASCAP/EMI April,
ASCAP/Biack Stallion, ASCAP)

YOU (YOU'RE THE ONE FOR ME) (Forceful,
BMI/Willesden, BMI)
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RHYTHM AND BLUES

(Continued from page 26)

spectacular—years. L.A. & Baby-
face’s LaFace Records released “Da-
mian Dame,” while Jam & Lewis’
Perspective debuted the critically
hailed “The Evolution Of Gospel” by
Sounds Of Blackness. Neither album
has yet achieved even gold status.
Jam & Lewis also produced Alexan-
der O’'Neal and Karyn White, while
L.A. & Face produced the well-re-
ceived Pebbles sophomore effort,
“Always” ... Narada Michael Wal-
den, best known for pop-oriented
fare, emerged as king of the R&B
ballad with hits by Lisa Fischer,
Whitney Houston, Mariah Carey,
and the O’Jays. In 1991 he also
worked with Aretha Franklin, Cher-
relle, Tevin: Campbell, and Shanice
Wilson.

SHUT UP AND DANCE: Moments

Billboards

of real musical excitement came from
the dance arena: Clivilles & Cole’s
C&C Music Factory on Columbia ex-
ploded in the clubs and on the charts
with “Gonna Make You Sweat” and
continued the concept with “Here We
Go” and “Things That Make You Go
Hmmm . . .” Crystal Waters’ unusual
voice worked a hypnotic hook and vi-
tal subject matter on “Gypsy Woman
(She’s Homeless),” the biggest dance
record of the year. La da di, la da
da/ And who woulda thunk it: Lisa
Lisa & Cult Jam returned from the
neverland of pop stardom with the
party smash “Let The Beat Hit ’"Em.”
And though the remix-album concept
isn’t exactly my favorite thing, the
new En Vogue “Born To Dance”
package, featuring Marley Marl, Ed-
die F, Steve Silk Hurley, and other
remixers, is a necessity/

FOR WEEK ENDING DECEMBER 21, 1991

" n s- I

COMPILED FROM A NATIONAL SAMPLE OF RETAIL

- g o AND ONE-STOP SALES REPORTS. |
x x - o
24 BH | 29| 2| nmLe ARTIST
rj-: ; 5 E o 2 ; LI) LABEL & NUMBER/DISTRIBUTING LABEL
* % NO. 1 » x
2 | 4 | 13 | BLUECHEESE ®U.MC'S
(C) (M) (T} WILD PITCH 5037 7/EMI 1 week at No. 1

5 | g | g | JUSTTHETWO OF US
(M) (T} SELECT 4-66502*/ELEKTRA

© CHUBB ROCK

1 | 1 | 13 | AIN'T GONNA HURT NOBODY
{C) (M) (T) SELECT 4-64847/ELEKTRA

© KID 'N PLAY

7 9 11 | THE PHUNCKY FEEL ONE
(C) {T) RUFFHOUSE 38-73930/COLUMBIA

© CYPRESS HILL

4 | 3 | 11 | CANTTRUSSIT

(C) (CD) (M) (T} DEF JAM 38-73870/COLUMBIA

® PUBLIC ENEMY

KISS YOU BACK

® DIGITAL UNDERGROUND

CCECSCENBREE

s 1 / (CD) (M) (T) TOMMY BOY 993*
§ | I'LLBE THERE FOR YOU ® JIBRI WISE ONE
(C) (T} EAR CANDY 38007
13| 19 | 5 | BEAFATHER TO YOUR CHILD & ED O.G & DA BULLDOGS
(C) (M) (T) PWL AMERICA 867 888-4/MERCURY .
4 | 17| § | SHAKIYLA URH) # POOR RIGHTEOUS TEACHERS
(C) (T) PROFILE 5344
10| 6 | 5 | 10 | STEPIN THE ARENA ® GANG STARR

(C) (T) CHRYSALIS 23752

(5]
(=7
~N
(=1
~

GROOVE WITH IT
(C) (CD) (T) COLD CHILLIN' 4-19115/REPRISE

© BIG DADDY KANE

f—
N
w
~no
Ve
o

(C) (T) JIVE 42011

CHECK THE RHIME

® A TRIBE CALLED QUEST

16 21 4 2 LEGIT 2 QUIT

{C) (CD) (T} CAPITOL 44785

& HAMMER

4 WILDSIDE

© MARKY MARK & THE FUNKY BUNCH

CIEE

(C) (M) (T} INTERSCOPE 4-98673/EASTWEST

IS 1T GOOD TO YOU
v 12 10 (C) (M) () UPTOWN 54200/MCA

& HEAVY D. & THE BOYZ

—
=]
=
w
g=
o
o

(C) EPIC 34-74023

1-800-SKY-TALK PIN #110279

& CANDYMAN

8§ | 7 | 12 | POPTHAT COOCHIE
(C) (M) (T) LUKE 4-98712/ATLANTIC

® THE 2 LIVE CREW

12 | 10 | g | THE SYMPHONY PT. 11
(C) (CD) (M) (T) COLD CHILLIN' 4-19227/WARNER BROS.

& MARLEY MARL

11 6 13 WHEN IN LOVE

18 | 13 | 19 | MIND PLAYING TRICKS ON ME & GETO BOYS
(C) (T) RAP-A-LOT 7241/PRIORITY

2 | 27 | 3 | BETRUETO YOURSELF © 2ND I NONE
(C) (T} PROFILE 5343
PORTRAIT OF THE ARTIST AS A HOOD # 3RD BASS
(C) (T) DEF JAM 38~73896/CO!_UMB|A

% | — | 2 | MR.SCARFACE SCARFACE
(C} (T) RAP-A-LOT 7234/PRIORITY

® MC LYTE

(C) (T) FIRST PRIORITY 4-98715/ATLANTIC

2 | 1 3 STRAIGHT CHECKN’ EM
(€) (T) ORPHEUS 38-73998/EPIC

® COMPTON'S MOST WANTED

[ ~N = |
= | W [ @ | oo | ~
N
(3%
~
=
-~

THE CHOICE IS YOURS
NEW ) : (M) (T) MERCURY 866 087-4*

@ BLACKSHEEP

(C) (T) SRC 14022/Z00

2% | 28 | — | 2 | THEKING OF ROMANCE

@ DEF DAMES

2 (25312

0.PP. A
(CD) (M) (T) TOMMY BOY 988*

© NAUGHTY BY NATURE

28 29 28 3 KLIENTELE

(M) (T) PWL AMERICA 867 771-4*MERCURY

# SYLK SMOOV

JUST KICKIN' IT © M.C. BREED & D.F C.
NEw » ! {C) (1) S.D.E.G. 91-077/ICHIBAN

STEADY MOBBIN' ICE CUBE
NEw » ! (C) PRIORITY 7247

(O Records with the greatest sales gains this week. @ Videoclip avaitability. ® Recording Industry Association of
America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 miltion units. Catalog

no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (CD) Compact disk single availability. (M) Cassette maxi-single availability. (T)
12-inch vinyl availability. © 1991, Billboard/BPI Communications, Inc.
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BLUE CHEESE |
The debut single from the UMC’S album, FRUITS OF NATURE.

The first release from Wild Pitch and EMI Records USA together is a number 1 hit! .
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I r ®
FOR WEEK ENDING DEC. 21, 1991 ™
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE
wElex|e 10k OF DANCE CLUB PLAYLISTS. | wElex|e | Sk OF RETAIL STORES AND ONE-STOP SALES REPORTS.
TU|25(38 €3] Tme ARTIST I |29 |28 3| TME ARTIST
[ 2| & | 23| (ABEL & NUMBERDISTRIBUTING LABEL - Z 1| TS| (ABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 * %« * % NO. 1 x %
2 5 7 IT SHOULD HAVE BEEN ME CAPITOL v-15730 1 week at No. 1 @ ADEVA 1 1 1 8 SET ADRIFT ON MEMORY BLISS GEE STREEV/ISLAND 422866 095-1/PLG 4 weeksatNo.1 _@P.M. DAWN
4 11 5 I'LL BE YOUR FRIEND RCA 62156-1 ROBERT OWENS 2 3 7 CHANGE ARISTA 12363-1 @ LISA STANSFIELD
3 3 3 8 SAY IT MCA 54055 @ ABC 3 4 8 MOVE ANY MOUNTAIN (PROGEN 91) Epic 74043 @ THE SHAMEN
4 1 1 8 | CHANGE aRiSTA 123631 @ LISA STANSFIELD 4 5 7 6 | TOO BLIND TO SEE IT 1.0./ATCO 0-96255/ATLANTIC ) KYM SIMS
5 12 | 27 4 HOLD ON (TIGHTER TO LOVE) GREAT JONES 162530 611-1/ISLAND CLUBLAND 5 9 13 4 JUST A TOUCH OF LOVE COLUMBIA 4474032 @ C&C MUSIC FACTORY PRESENTS ZELMA DAVIS
11 28 4 JUST A TOUCH OF LOVE coLumBIA 44-74032 @ C&C MUSIC FACTORY PRESENTS ZELMA DAVIS 10 17 4 2 LEGIT 2 QUIT CAPITOL V-15791 ® HAMMER
10 | 13 6 | TAKE CONTROL CAROLINE 25120 LORDS OF ACID 8 11 7 KISS YOU BACK TOMMY BOY 993 @ DIGITAL UNDERGROUND
8 6 9 6 SET ADRIFT ON MEMORY BLISS GEE STREET/ISLAND 422866 095-1/PLG @ P.M. DAWN 8 6 10 ) 1S IT GOOD TO YOU UPTOWN 54201/MCA @ HEAVY D. & THE BOYZ
9 8 2 10 | EMOTIONS coLuMBIA 44-74037 @ MARIAH CAREY 9 4 2 13 | FINALLY A&M 75021 -2385.1 @ CE CE PENISTON
10 | 13 | 16 6 IT'S HARD SOMETIME VIRGIN 0-98754 @ FRANKIE KNUCKLES FEAT. SHELTON BECTON 12 | 16 5 LOVE TO HATE YOU SIRE 0-40218/REPRISE @ ERASURE
AD] 17 | 24 | 4 | THE BEGINNING sirE 0-40200WARNER BROS, @ SEAL D)| 23 | 41 | 3 | THE COMFORT ZONE WING 865 073-L/MERCURY @ VANESSA WILLIAMS
12 5 7 8 CAN'T TRUSS IT DEF JAM 44-73869/COLUMBIA @ PUBLIC ENEMY 12 18 22 6 PEACE (IN THE VALLEY) ATCO 0-96259/ATLANTIC @ SABRINA JOHNSTON
13 | 16 | 21 | 6 | THE WAVE OF THE FUTURE RCA 621231 ® QUADROPHONIA 13 | 14 | 18 | 6 | DJCULTURE/MUSIC FOR BOYS EMIv-56234 & PET SHOP BOYS
18 | 31 [ 5 | MYFAMILY DEPENDS ON ME STRICTLY RHYTHM 1260 SIMONE 14 | 13 | 14 | 8 | SAYITMcas4085 & ABC
A5 19| 29 [ 6 | HEART ON THE LINE muTe 0.66491/ELEKTRA @ FORTRAN 5 15 | 7 | 6 | 13 | LET'S TALK ABOUT SEX NEXT PLATEAU 50157 @ SALT-N-PEPA
22 | 38 4 LET ME GROOVE U EASTWEST 0-96258/ATLANTIC JT. 21 25 4 CREAM PAISLEY PARK 0-40197/WARNER BROS. @ PRINCE AND THE N.P.G.
(AD] 25 | 35 | 5 | LOVETO HATE YOU siRE 0-40218/REPRISE @ ERASURE 17 | 20 | 26 | 7 | JAMES BROWN IS DEAD WATTS 714/ARISTA L.A. STYLE
23 36 5 2 LEGIT 2 QUIT CAPITOL V-15791 & HAMMER 1 ) 25 30 4 I'LL BE YOUR FRIEND RCA 62156-1 ROBERT OWENS
19 | 15 | 18 7 | THERE’S NO OTHER WAY sBk v-19747 & BLUR 1 28 | 34 4 | TAKE CONTROL CAROLINE 25120 LORDS OF ACID
20 | 20 | 26 | 6 | THISIS FASCISM NETTWERK X25G-13842/(.R.S. CONSOLIDATED 20| 24 | 27 | 5 | MYFAMILY DEPENDS ON ME STRICTLY RHYTHM 1260 SIMONE
21 9 [ 9 BREAK [NVASION 36006 TURNTABLE TERROR 21 16 12 10 | FEELS LIKE ANOTHER ONE Mca 54238 & PATTI LABELLE
@2 26 | 40 | 4 | SMELLS LIKE TEEN SPIRIT pac 21673/6ErreN © NIRVANA 22 | 11 [ 5 | 10 | EMOTIONS cOLUMBIA 44-74037  MARIAH CAREY
'(@3)] 3¢ | 41 | 4 | SPREAD LOVE eric 72058 CUT 'N’ MOVE 23 | 19 | 15 | 10 | CAN'T TRUSS IT DEF JAM 44-73869/COLUMBIA @ PUBLIC ENEMY
24 7 4 10 | MOVE ANY MOUNTAIN (PROGEN 91) EPIC 74043 ® THE SHAMEN 3B | 4 3 | STREET OF DREAMS CHARISMA 0-96269 ® NIA PEEPLES
(25)] 32 | 42 | 3 | SOMETHING GOT ME STARTED EASTWEST 0-96200/ATLANTIC @ SIMPLY RED 25 | 26 | 32 | 5 | EVERYBODY MOVE POLYDOR 867 989-1/PLG @ CATHY DENNIS
28 | 37 | 4 | LITTLE FLUFFY CLOUDS BIG LIFE 865-139-I/MERCURY @ THE ORB * % * POWER PICK* % %
* % %* POWER PICKX % % 42 | — | 2 | TAKE CONTROL OF THE PARTY EPiC 74056 B.G. THE PRINCE OF RAP
@) 8 | 3 I'M TOO SEXY CHARISMA 0-96256 & RIGHT SAID FRED | @ 32 | 3 5 IN PARADISE METROPOLITAN 4475 LAISSEZ FAIRE
37 | — | 2 | TAKECONTROL OF THE PARTY epic 74056 B.G. THE PRINCE OF RAP 43 | — | 2 | BREAK INVASION 36006 TURNTABLE TERROR
29 | 29 | 34 5 MOVE YOUR WAISTLINE MAXI 2003 DEJA VU 29 | 27 | 24 | 20 | O.P.P. TOMMYBOY 988 @& NAUGHTY BY NATURE
30 | 14 | 12 | 13 | I'MATTRACTED TO YOU SMASH 865 027-1/PLG COOKIE WATKINS 37 | — | 2 | SPREAD LOVE epic74058 CUT 'N' MOVE
-® 43 | 47 3 GET READY FOR THIS RADIKAL 12256 @ 2 UNLIMITED 31 22 19 11 | AIN'T GONNA HURT NOBODY SELECT 0-66507/ELEKTRA. @ KID 'N PLAY
[(BD| 44 | — | 2 | JAMES BROWN IS DEAD warrs 714misTA L.A. STYLE (32)[ 39 | 49 | 3 | THEWAVE OF THE FUTURE Rca 62123-1  QUADROPHONIA
33 | 35 | 43 | 3 | WHAT CAN YOU DO FOR ME? FFRR 869 581.1/LONDON @ UTAH SAINTS 33 | 34 | 37 | 4 | WHAT TIME IS LOVE? ARISTA 12366-1 @ THE KLF
34 | 21 | 8 | 10 | LET'S TALK ABOUT SEX NEXT PLATEAU 50157 @ SALT-N-PEPA 34 | 38 | 47 | 3 | HEARTON THE LINE MUTE 0-6643 1/ELEKTRA @ FORTRAN 5
35 | 40 | 49 | 3 | CONQUER YOUR HOUSE wAX TRAX 9175 EXCESSIVE FORCE 3% 49 | — | 2 | LITTLE FLUFFY CLOUDS 8IG LiFE 865.135-MERCURY @ THE ORB
' 36 29 29 7 WE ARE FAMILY RCA 620691-1 @ UNIT 3 UK
* * xHOT SHOT DEBUT* x %
NEWDP | 1 | MINDFLUX reaszi62e N-JOI 3 |15 9 11 | LIVE FOR LOVING YOU Ep(C 73971 @ GLORIA ESTEFAN
- 38 36 | 39 4 THE BEGINNING SIRE 0-40200/WARNER BROS. @ SEAL
n 42 44 4 SOMETHING SPECIAL CAPITOL V-15755 NOMAD
39 17 8 11 THE PRESSURE PT. 1 PERSPECTIVE 28968 1202-1/A&M @ SOUNDS OF BLACKNESS
38 24 19 8 GIMME REAL LOVE CARDIAC 3-4018 @ HELEN BRUNER
40 31 31 6 SOMETHING GOT ME STARTED EASTWEST 0-96290/ATLANTIC @ SIMPLY RED
39 [ 30 | 14 | 8 | TRIPPING ON YOUR LOVE LONDON 869 547-1/PLG @ BANANARAMA
40 | 27| 22 [ 8 | RINGMY BELL sve 420231 : @ D.J. JAZZY JEFF & THE FRESH PRINCE * % * HOT SHOT DEBUT * % % .
NEWD | | | HOLD ON (TIGHTER TO LOVE) GREAT JONES 162530 611-1/ISLAND CLUBLAND
41 47 48 8] EVERYBODY MOVE POLYDOR 867 989-1/PLG @ CATHY DENNIS
42 | 33 | 10 | 9 | KILLER INSIDE ME NeTIwerK <250 13835/ n 5. @ MC 900 FT. JESUS 42 | 30 | 21 | 15 | HOUSECALL EpIC 73929 @ SHABBA RANKS (FEATURING MAXI PRIEST)
2 NEWD | | | WEGONNAGET zvxesas = (43){ 46 | — | 2 | JESUS BUILT MY HOTROD SIRE 0-40211WARNER 8ROS. ® MINISTRY
Y NEW ) T | 1LIKE IT aawt 75021 — OVERWEIGHT POOCH FEAT. OE CE PENISTON 4 | 40 | 44 | 4 | HOUSE PARTY Il (| DON'T KNOW WHAT YOU COME TO DO) mCA54171 @ TONY! TONI! TONE!
NEW D) 1 FEEL EVERY BEAT wARNER BROS. 040159 @ ELECTRONIC 45 | 47 | 48 4 JUST-THE TWO OF US SELECT 0-66502/ELEKTRA - @ CHUBB ROCK
46 | 36 | 17 | 7 | FEELS LIKE ANOTHER ONE McA 54238 @ PATTI LABELLE NEWD | | | THEJAM eric7e0m SHABBA RANKS FEAT. KRS-1
41 | 48 | — | 2 | Kiss THE GROUND fca 21431 ARTHUR BAKER FEAT. ADELE BERTEI NEW ) 1 IT'S HARD SOMETIME VIRGIN 0-98754 @ FRANKIE KNUCKLES FEAT. SHELTON BECTON
NEWD | 1| | SURPRISE mercury 866 175.1 CRYSTAL WATERS 48 | 41 | 38 [ 10 | MINDPLAYING TRICKS ON ME RAP-A-LOT 7241/PRIORITY @ GETO BOYS
49 | 3l T 23 12 | TOO BLIND TO SEE IT 1.D./ATCO 0-96255/ATLANTIC KYM SIMS NEW ) 1 I'M TOO SEXY CHARISMA 0-96256 @ RIGHT SAID FRED
NEW p> 1 YOU'RE ALL I'VE WAITED 4 SMASH 865 009-1/PLG JAMIE PRINCIPLE NEW ) 1 B.D.V. COUNTDOWN "GIRLS OUT ON THE FLOOR" MICMAC 570 TWO WITHOUT HATS

(O Tittes with the greatest sales of club play increase this week. ® Videoclip availability. Records listed under Club Play are 12-inch unless indicated otherwise. @ 1991, Billboard/BPI Communications, Inc.

LABELS SEEKING NEW WAYS TO BREAK R&B HITS

(Continued from page 29)

thing every label is looking at.”

Heyward says this situation “has
absolutely changed the release
schedule, particularly on projects
that need street time. Now we give
them two to three months of devel-
opment before we go to radio.”
Jive's Weiss suggests “a more judi-
cious approach with what singles
you put out from an album and how
many you put out.”

Crump says, “We have to change
the way we deal with our artists and
managers. We’re trying to make

them aware that because there’s
more traffic ... it takes longer to
get from point A to point B.”

Tony Rice, Giant director of mar-
keting and promotion, says his la-
bel’s relatively small roster gives
him the freedom to do something
particularly radical: continuing to
work records that are on their way
down. Giant continued to work F.S.
Effect’s “I Wanna Be Your Lover”
even after it peaked nationally be-
cause it kept the act top-of-mind for
the follow-up. He also believes in

trying to break records regionally, a
strategy that has all but disap-
peared in recent years as labels
looked for quantity of adds instead
of quality.

Not everybody is slowing down
their release schedule. Says MCA’s
Washington, ‘“The only thing we
sell here are records, so we’re going
to have to keep on releasing records
and take our chances with every-
body else.” Nash says Atlantic’s
ideology is that “everything is a hit
until radio tells us otherwise.” But

even Nash admits that Atlantic will
“look closely” at its R&B roster in
1992 because of the current climate.

For their part, most program-

* mers agree that urban promotion

has become more sophisticated as
lists tighten. WGCI’s Alexander
says label VPs claim to be pleased
with his station’s honesty, and that
he sensed a change in promotional
tactics when labels began quoting
BDS figures to him. WVEE PD
Mike Roberts says label people are
doing a lot more homework now.

“By and large, most companies saw
this coming and they’re prepared to
deal with it.”

One major-market PD who asks
not to be named admits to rotating
40 titles on the air, but reporting
more than 50 records because label
people badgered him to re-add
songs he had dropped. Most of
‘those titles, he says, had some basis
in reality—i.e., airplay on his Quiet
Storm or mix shows. But those are
the sort of sporadically rotated ti-
tles that other PDs have eliminated.
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1991: A Last Dance For Many In Biz

Also: Techno Triumphs; C&C Succeed

“We were never being boring.”
Tennant & Lowe

HEFLECTIONS: It’s been quite a
year for the dance music community.
Few other genres were as vital and
" innovative as dance music, and even
fewer had as strong a creative impact
on the pop mainstream. It was a de-
light to watch acts like C&C Music
Factory, Crystal Waters, Cathy
Dennis, and most recently CeCe
Peniston evolve from club stars into
top 40 entities—without watering
down their music.

In our own backyard, house music
continued to reign supreme, while a
rebellious breed of ¢lub DJs and mu-
sicians rallied together and demand-
ed attention for a brash sub-genre
known as techno.

It is ironic, however, that the most
powerful and affecting force in club-
land this past year could not be found
in the grooves of a 12-inch single. It is
a deadly disease that has taken hun-
dreds of thousands of lives and has
altered the lifestyles of millions
more. It has hit the dance music com-
munity harder than any other in the
industry. The most powerful and af-

1991 IN REVIEW

TRAX
_|

by Larry Flick

fecting force of 1991 was AIDS.

Here are some general statistics:
According to the Center For Disease
Control, an estimated 1.5 million peo-
ple are HIV-positive; 136,204 have
AIDS. The U.S. Public Health Ser-
vice predicts that there will be
365,000 diagnosed cases of AIDS and
263,000 deaths caused by AIDS by
the end of 1992.

Pretty sobering, eh?

During 1991, the dance music
world has lost nearly 200 people to
AIDS—at least those are the writers,
producers, club DJs, club owners, re-
mixers, engineers, and artists whom
we were made aware of.

Like numerous others, we have
spent countless hours mourning,

holding hands, and wondering who
would be next. 1t is frightening to re-
alize how this disease has changed
the way we look at each other and
how it makes our minds work. If
someone is out of touch for more
than a few weeks, rumors start to cir-
culate. If someone sustains a cough
or a cold longer than usual, fear sets
in.

This year, a lot of space in this col-
umn has been devoted to AIDS-relat-
ed issues, bidding farewell to lost
friends, and promoting any event or
recording that aims to heighten pub-
lic awareness or raise money for re-
search and relief. Although we’ve oc-
casionally worried about being re-
dundant or vitriolic, the bottom line is
that any opportunity any of us has to
remind people of the seriousness of
this disease must be taken.

Gratefully, we have not been alone
in this philosophy. It has been encour-
aging to see a large number of high
profile artists like Madonna, Jody
Watley, the B-52s, Sinead O’Con-
nor, Jimmy Somerville, and Deee-
Lite do more than spew politically
correct words to the press, but actu-

(Continued on next page)

Epx-Reg U3, Pot Tm. OH, Morse Regiutroda, /8 is o trodemark of Sany Music Entarrainment Inc, /01991 Seny Musie Enterrainmant inc.

THANKS TO EVERYONE FOR GETTING US
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THIGHS,

smaller

WAIST

AND

BETTER

BEK s

EPIC
DANCE
1991.

THE NO.1 DANCE SALES LABEL.

epic
IN SUCH GREAT SHAPE.

* RECORDED IN FIVE DIFFERENT LANGUAGESI!!
(English, Spanish, Portuguese, Italian & Philippino)

* STAYED FOREVER YOUNG!!!

* BROKEN ALL WORLD RECORDS FOR
THE LARGEST AUDIENCE EVERI!!

NOwW

FOURTEEN
YEARS.

AND 20 MILLION
ALBUMS LATER

MENUDO
THE NEW
GENERATION

HAVE ARRIVED!

Exclusive Representation:
DARRIN MC GILLIS

(305) 460-3547

Fan Mal:

2895 Biscayne BIvd,
Suile #455

Miami, Florida 33137
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DANCE TRAX

(Continued from preceding page)

ally work toward helping the cause.
They have appeared at rallies and
symposiums, and regularly disperse
safer sex information at concerts and
within CD packages.

Additionally, we’ve been deeply
moved by the willingness of folks like
noted club impressario Bob Caviano
and Megatone president and record-
ing artist David Diebold to fight this
disease in the public eye. They have
done so without pathetic media pan-
dering, but with tremendous courage
and dignity.

The loss of creativity the dance mu-
sic community has faced this year
has made us fear for the future. We
not only dealt with the passing of pio-
neers like Jacques Morali and Marty
Bleeman, but also that of young ho-
pefuls like Tom Richardson, whose
talent as a producer and remixer was
just beginning to be acknowledged
before his death last month.

Although much ado will continue
to be made about club music over-
coming such problems as the demise
of 12-inch vinyl and the crumbling
economy, the biggest obstacle has
not really been dealt with at all: Can
dance music survive any more sense-

Hot Dance Breakouts
CLUB PLAY

1. NOCTURNE T-99 coLumsia
2. THE COMFORT ZONE VANESSA
WILLIAMS winG

3. A DEEPER LOVE CLIVILLES & COLE
COLUMBIA

4. FEAR (OF THE UNKNOWN) SIOUXSIE
AND THE BANSHEES gefren
5. | WANT YOU JODY WATLEY mca

12" SINGLES SALES

1. KEEP IT COMIN’ KEITH SWEAT eLekTRA
2. LOVE ME ALL UP STACY EARL rca

3. | WANT YOU JODY WATLEY mca

4, DSGIEHELLS LIKE TEEN SPIRIT NIRVANA

5. MYSTERIOUS WAYS U2 isLanp

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

R

TRANSMAT

X-RAY « « Let's Go

. RHYTHM IS RHYTHM « « Nude Photo
SUBURBAN KNIGHT « «  The Groove

. RHYTHM IS RHYTHM « « Strings Of Life
BANG THE PARTY =+« Release Your Body
. RHYTHM IS RHYTHM « « It Is What It s
M-D-EMM « « 1666

K~ALEXI SHELBY « » Al For Lee-Sah
R-TYME « « Rusion

10. OCTIVE ONE » + | Believe

1. RHYTHM IS RHYTHM « « Beyond The Dance
12, PSYCHE « » Crackdown

13. SUBURBAN KNIGHT + +  The Art Of Stalking
14. MODEL 500 « « Ocean To Ocean
15. RHYTHM IS RHYTHM » « The Beginning

16. BELTRAM « « Energy Flash

17. CISCO FERRARA += Why Don't You Answer

PNV AWNS

18. BFC.+« Static Friendly EP.

19. FADE TO BLACK « * In=Synch

20.REESE « + Inside Out
ORIGINAL TECHNO 12*

All the above titles avallable through:
VISTA SOUNDS INTERNATIONAL,INC.

215 Englewood Avenue
Englewood, N.J. 07631
“Tel: 201-568-0040 Fax: 201-568-2599

Moving Mountains. In early October,
Epic recording act the Shamen had
the most-added record in one week
with its single “Move Any Mountain.”
Pictured are Mr. C, top, with Colin.

less deaths?

AND NOW BACK TO MUSIC:
When it comes to trends in dance mu-
sic during the past year, nothing
came close to generating the radical
heat that techno did. What most peo-
ple don’t realize, however, is that
techno was not born in 1991.

Although its success blossomed
out of the European acid-house and
rave scenes, the earliest days of
techno can be traced back to the De-
troit club scene over a year ago. Still,
it took techno becoming a U.K. phe-
nomenon before the U.S. on the
whole took notice.

Likened by many to the punk
movement, techno was successful in
broadening dance music’s audience.
Ignored for the most part by house
enthusiasts, techno lured headbang-
ing young white males who could re-
late to the aggressive, often amelodic
synth riffs dropped over frenetic
computerized beats in a way they
never could to house or hip-hop. If
techno did anything, it reminded the
industry at large that dance music
was as multifaceted as rock music—
and that for all of its gloss, it still had
an edge.

Although it initially fell on deaf
major label ears a year ago, A&R
reps were eventually tripping over

each other to sign acts like T-99, L.A.
Style, and the Shamen. Jocks defi-
nitely took heed, too. The Shamen’s
recent No. 1 smash, “Move Any
Mountain” (Epic), was honored for
being the most added record in one
week when it was shipped to clubs in
early October. Other acts like Turn-
table Terror, Moby, Fierce Ruling
Diva, Quadrophonia, Altern 8, and
N-Joi were also dancefloor staples
this year.

BUT WHEN IT COMES to staples,
few acts could compete with C&C
Music Factory and Crystal Waters.

Although they were first launched
at the close of 1990, C&C Music Fac-
tory (Columbia), concocted by pro-
ducers David Cole and Robert Cli-
villes, dominated both clubs and ra-
dio throughout 1991 with the smash
hits “Here We Go” and “Things That
Make You Go Hmmm ...” Craftily
combining hip-hop, funk, house, and
pop, C&C inspired a seemingly end-
less array of imitators and made
muscle-bound rapper Freedom Wil-
liams an international sex symbol.

It also bears noting that Cole and
Clivilles wrote and produced another
of 1991’s bigger club hits: “Let The
Beat Hit 'Em” by Lisa Lisa & Cult
Jam (Columbia). The track sported a
deliciously contagious groove and Li-
sa’s most spirited vocal in eons. The
album “Straight Outta Hell's Kitch-
en” was equally satisfying, although
we're still waiting for a dance-orient-
ed follow-up single.

As for Waters, her debut hit “Gyp-
sy Woman (She’s Homeless)”’ (Mer-
cury) was inescapable. Watching
that tune ingrain itself so deeply into
mainstream pop culture that teen-
agers swapped their Bart Simpson
T-shirts for those emblazoned with
the hook “la da di, la di da”’ was
mind-boggling. We all know that Wa-
ters is far from an accomplished vo-
calist; but for the five or six minutes
that she purred and growled her way
over the Basement Boys’ slammin’
deep-house beat, it was pure musical
magic.

ELSEWHERE IN CLUBLAND, re-
mixers and club DJs moved further

They Made You Sweat. Columbia’s C&C Music Factory was one of the hottest

dance acts of 1991, scoring two multiformat hits with “Here We Go” and “Things
That Make You Go Hmmm ... ” Pictured, from left, are Robert Clivilles, Freedom
Williams, Zelma Davis, and David Cole.

along in their quest for respect as
full-fledged artists.

Frankie Knuckles rose above the
extremely crowded pack and deliv-
ered one of the year’s most compel-
ling and stylistically diverse albums,
“Beyond The Mix" (Virgin). “The
Whistle Song” reminded us that in-
strumental jams can be as enthrall-
ing as a cut with volumes of verses
and vocalists. Deeper investigation
revealed Knuckles’ penchant for re-
tro-soul with the lush “Rainfalls” and
“It’s Hard Sometimes.”

Nothing, however, matched his
stark and evocative interpretation of
Mahalia Jackson’s gospel standard,
“Soon 1 Will Be Done.” Singer Shel-
ton Becton was the centerpiece of an
arrangement that swelled with an all-
star backing choir. “Beyond The
Mix” set the standard for all other re-
mixers-as-artists to meet in the years
to come.

REMIXERS, in general, dictated di-
rection of dance music in 1991 more
than any other contingent.

There were moments when the
name of a track’s remixer was more
important than the artist or song.

in labels relying on remixers to take
mediocre tracks and transform them
into hits. We're pleased to note that
such efforts often failed.

After years of refining his studio
skills and developing a distinctive
style, Chicago-based Steve “Silk”
Hurley became one of the most in-de-
mand remixers, while former top
guns David Morales and Shep Petti-
bone took on fewer projects in order
to concentrate on writing and produc-
ing.

Also deservedly hot were young
turks the Basement Boys, Roger S.,
Tommy Musto, and Steve Anderson,
as well as the ever-reliable Paul QOa-
kenfold, Danny Tenaglia, and Tony
Humphries.

1991 WAS ALSO the year that hi-
NRG and freestyle enjoyed new-
found popularity and creative credi-
bility.

Although the term hi-NRG is still
poison to some in the mainstream,
there is no denying the genre’s influ-
ence. “Gonna Get You” by Lonnie
Gordon (SBK), “Where The Streets
Have No Name” by Pet Shop Boys
(EMI), and “Strike It Up” by Black

Also, there seemed to be an increase (Continued on page 46)
AMUSEMENT BUSINESS®
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
METALLICA Rosemont Dec. 5-7 %1,049.220 46,632 Jam Prods.
Horizon $22.50 sellout
Rosemont, IIl.
RUSH Madison Square Dec. 6-7 $776,190 30,000 Ron Delsener
YINNIE MOORE Garden $35/$25/$20 sellout Enterprises
New York
FESTIVAL DE ROCK Cinemobile Nov. 2-3, $733,333 55,000 Togtron
IBEROAMERICANA: Cafetal 810 (44,036,647 setfout Producciones
108 LOBOS Caracas, Venezuelan
MIGUEL RHOS Venezuela bolivars)
LAUNION $13.33
SODA STEREQ
FITO PAEZ
METALLICA Richfield Nov. 30- $596.520 29,826 Belkin Prods.
Coliseum Dec. 1 $20 sellout
Richfield, Ohio
THE JUDDS Lexington Nov. 23 $521,385 23,310 Pro Tours
GARTH BROOKS Center Rupp $24.50/819.50 seltout
BILLY DEAN Arena
Lexington, Ky.
VAN HALEN The Pyramid Dec. 2 $340,540 17,392 PACE Concerts
Memphis $20 18,000
METALLICA Civic Arena Nov. 21 $310,312 15,712 DiCesare-Engler
Pittsburgh $19.75 sellout Prods.
THE YOUNG MESSIAK TOUR: Richfietd Dec. 3 $251,512 18,453 Belkin Prods.
SANDI PATTI Coliseum $15.50/$13.50/ seflout Mid-South
CARMAN, STEVEN CURTIS Richfield, Ohio $11.50 Concerts
CHAPMAN
LARNELLE HARRIS, SHEILA
WALSH
WAYNE WATSON, MICHAEL
ENGLISH
THE BILL GAITHER TRIO &
VOCAL BAND
0ICK & MELODIE TUNNEY,
RALPH CARMICHAEL
THE YOUNG MESSIAK TOUR: Spectrum Dec. 4 $248,892 15573 Mid-South
SANDI PATTI Philadelphia $18.50/$17.50 seliout Concerts
CARMAN, STEVEN CURTIS Electric Factory
CHAPMAN Concerts
LARNELLE HARRIS, SHEILA
WALSH
WAYNE WATSON, MICHAEL
ENGLISH
THE BILL GAITHER TRIO &
VOCAL BAND
DICK & MELODIE TUNNEY,
RALPH CARMICHAEL
CHRISTMAS IN AMERICA: Sunrise Music Nov. 29-30 $238,677 9,269 Cellar Door
KENNY ROGERS Theatre $25.75 12,252, Concerts
MARK CHESNUTT Sunrise, Fla. three
shows
Copyrighted and compiled by Amusement Business, a publication of BP| Communications, Inc.
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (61 5)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, {(615)-321-4254.
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Global Awareness. Rodney Crowell, center, and Billy Gibbons of ZZ Top, right,
visit with Mary Martin of Nashville’s ECO (Earth Communications Office) during
a break from the organization’s second annual Earth Ball. The sellout crowd
danced to the Del Beatles and competed in an edible-corsage contest with

proceeds benefiting local environmental projects.

M BY DEBBIE HOLLEY

NASHVILLE—1991 was a grand
year for country music—perhaps
the grandest ever. It was the year
country music broadened its demo-
graphic horizon. It was a year of
controversy, as

artists and labels

pushed the limits

1991 of country to new
borders. It was the

INREVIEW year country mu-
sic filled the air-
waves with re-
freshing—yet familiar—material
and outsold other acts and other
genres. It was the year that a coun-
try artist entered The Billboard 200
Top Albums chart at No. 1. And, it
was the year country became so
mainstream that NBC-TV devoted

WHAT’S NEXT? Was prosperous 1991 just a fluke
for country music? Will it be eating some other for-
mat’s dust next year? Or are there forces at work that
are more reliable than public whim?

The best insurance country music has against turn-
ing into yesterday’s news is the youthfulness of its
top practitioners. Back when youngsters like Tanya
Tucker and Johnny Roedriguez were making big
splashes in country musie, they were touted as the ex-
ceptions for their age group—and they were. They, in-
deed, were country when
country wasn’t cool. Vir-
tually all their peers
were into rock. It too
great courage or naiveté

Youth Will Keep Gountry Thriving In "90s

Industry Proves ‘Hip & Hillbilly’ Can Harmonize

1991 IN REVIEW

people looked upon separation from home as the worst
thing that could happen to them. The essence of ado-
lescence is the desire to appear in control. And, until
recently, the people adolescents identified with coun-
try music seemed more victims than victors. No won-
der they found the music less than magnetic.

Lately, though, the industry has been doing an ex-
cellent job of demonstrating that hip and hillbilly can
co-exist harmoniously in the same performer and the
same song. Country Music Television has been an es-
pecially persuasive am-
bassador in this cause.
By its own vivid graphics
and by the videos it
chooses to air, the mes-

for a teenager to aspire
to a country career in the
"70s or even the early
'80s. That’s no longer
true.

Most of today’s hottest
country stars are young
enough to have been
sired by Elvis. Tradition-
al rock’n’roll is as old-
fashioned to them as
country music was to
their parents. They may or may not like rock, but
clearly they don’t have the same emotional investment
in it as those who were coming of age when rock was a
fresh, emerging sound. They are not de facto defend-
ers of the faith. And that allows them to make of coun-
try music what they will.

It allows a folk singer like Mary-Chapin Carpenter
to take a successful shot at country stardom with a
Cajun-flavored dance tune, for the Kentucky Head-
hunters to make bluegrass swagger like rock, and for
Ricky Van Shelton and Dwight Yoakam to convey
new attitudes via traditional tunes from long past. It
allows Billy Dean to blend country vulnerability with
city savvy and Tritt to flavor even his softest ballads
with redneck rock.

Country music has been cursed by the perception
that it is for middle-aged and old people. And there
was more than a little truth in that notion. After all,
not many young people in recent years grew up on
those farms older country acts were always singing
about. Not many young people were afflicted with
shaky marriages and hungry kids. Not many young

Nashville
Stene

by Edward Morris

sage comes through that
country has intelligence
and wit—in addition to
the passion that animates
all forms of popular mu-
sic. You can’t watch the
current videos from
Highway 101, Reba
McEntire, Dolly Parton,
John Anderson, Mike
Reid, the Texas Torna-
dos, and Paulette Carl-
son, for example, and reconcile those richly varied im-
ages with the country stereotypes so long perpetuated
by “Hee Haw” and other old-line country shows.
(“Hee Haw,” as reported months ago in these pages,
has updated its look.)

None of this is meant to suggest that country has
abandoned or should abandon its concerns with
“adult” subjects. The fact is, however, that the sub-
jects can be approached through a variety of styles
and attitudes without discarding the elements that
make a song “country.”

Because he set so many standards in 1991, Garth
Brooks has been a public relations bonanza to country
music. And for that alone, the business should canon-
ize him. But he is not Nashville’s Lone Ranger. Rath-
er, he typifies the high level of talent, brightness, vari-
ety, and energy that now suffuses country musie. It
won’t matter much if country doesn’t produce an act
next year that matches or exceeds Brooks’ achieve-
ments. Record-setting is fine to gain the public’s at-
tention, but there has to be more in place to keep it.
And country music has more. Just watch. And listen.

an hourlong, prime-time series to it.

Here's a glance at country events
of the past 12 months:

e Garth Brooks, unquestionably
the biggest country success story
this year, took home armloads of
awards, sold out one concert hall af-
ter another, and shook the video
community with his much-discussed
“The Thunder Rolls” video about
domestic violence. Additionally,
Brooks’ “Ropin’ The Wind” album
entered The Billboard 200 at No. 1
and held the top spot for 10 weeks
while his other two albums, “No
Fences’’ and ‘“Garth Brooks,”’
played hopscotch with those of Me-
tallica, Michael Bolton, and other
pop music icons.

o Top winners in the whirl of
awards shows (ACM, CMA,
TNN/Music City News, and Gram-
my) were Brooks, Vince Gill, Ricky
Van Shelton, Reba McEntire, the
Judds, Kathy Mattea, and Alan
Jackson.

e Debut singles by Trisha Year-
wood, Diamond Rio, Brooks &
Dunn, and Mike Reid soared to No.
e

o Bluegrass fiddler and vocalist
Alison Krauss became so popular
that Rounder Records broke its al-
bum-only policy and released sin-
gles and videos to promote her.

e As Operation Desert Storm in-
tensified in early ’91, the country
community supported the war ef-
fort by sending tapes and videos to
troops in the Gulf. A rash of war-in-
spired songs flowed from the pens
and guitars of country songwriters.

® Music executives outside of
Nashville turned their attention to-
ward Music City when country rec-
ord sales began to escalate and in-
volve younger audiences. New la-
bels, including Giant Records and
BNA Entertainment (sister label to
RCA), opened Nashville offices.
Relatively new label Arista wasted
no time in establishing itself as a se-
rious player on ‘““the Row,” with
chart and sales successes by Jack-
son, Diamond Rio, Pam Tillis, and,
more recently, Steve Wariner.

o Although recorded country mu-
sic reached new heights of populari-
ty this year, many acts did poorly on
the concert circuit.

e Corporate sponsorships of tours
and corporate promotional tie-ins
with country music flourished. Ex-
amples: the Red Man, Marlboro, and
Grand Ole Opry tours; Miller Beer’s
sponsorship of the Clint Black tour;
True Value/GMC Trucks again
backing the Randy Travis/Tammy
Wiynette series of shows. True Val-
ue Hardware/GMC Truck also con-
tinued its sponsorship of country
music talent contests, this year
staging competitions in some 400
cities. MCA Records’ Marty Brown
did a promotional tour of small-
town Wal-Mart stores, traveling in
an old Cadillac convertible. The
meet-and-greet tour was in support
of his “High And Dry” album. Mer-
cury’s Sammy Kershaw was named
spokesman for the 1992 Gold Key

No Tear In Gountry’s Beer This Year
Genre Dazzles Biz With Radio, Retail Success

Cadillac advertising campaign on
the appeal and visibility of his debut
single, “Cadillac Style.”

¢ Willie Nelson tried to settle his
Internal Revenue Service debts ($16
million) by direct-marketing an al-
bum made from tapes the IRS had
seized along with most of his other
property.

e Cleve Francis was signed to
Capitol Nashville after label head
Jimmy Bowen saw the singing car-
diologist’s independent video on
television. Francis is now the only
black country artist on a major la-
bel.

e Country princess Yearwood
fired her first management compa-
ny, Doyle/Lewis, and signed with
veteran talent mentor Ken Kragen.

e Fan Fair broke all previous rec-
ords this year. It sold more than
24,000 advance tickets and closed its
box office two weeks before the
event started.

o The number of country artists
making appearances on The Bill-
board 200 seemed to surge this
year. Brooks is holding three spots
in the top 50, while McEntire, Travis
Tritt, Gill, Jackson, Yearwood,
Black, Alabama, Shelton, the Judds,
Dolly Parton, Tanya Tucker, and
Randy Travis are scattered
throughout the top 100.

e The CMA’s SRO talent buyers
convention in October unveiled sta-
tistics with which the country indus-
try can promote itself to Madison
Avenue.

® The international panel at SRO
discussed ways of promoting coun-
try music abroad.

(Continued on page 39)

Luxury Ride. While on a recent radio
promotional tour, Sammy Kershaw,
left, stops in station KRTY San Jose,
Calif., to visit with Bill Macky.
Kershaw’s single, “‘Cadillac Style,”
heads to No. 11 with a bullet on the
Hot Country Singles & Tracks chart
this week.
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HOT GOUNTRY

&TRACKS

SINGLES

COMPILED FROM A NATIONAL SAMPLE OF MONITORED
COUNTRY RADIO BY BROADCAST DATA SYSTEMS.

z
x x| @ 2 I~ x & | 12 2 &
2y g H1z2g|€2| nimE ARTIST 2y | 28| 29| €35 TTLE RTIST
=3 Z | &I | 23| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL F2| 32| Q2| 25| propUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 % % 43 | 45 | § | WHATKIND OF FOOL LIONEL CARTWRIGHT
. H.STINSON,E.SEAY (L.CARTW 23
(D| 2 | 3 | 11 | MYNEXT BROKEN HEART 1 week at No, 1  BROOKS & DUNN e e — WAL
S.HENDRICKS,D.COOK (D.COOK,R.DUNN,K.BROOKS) (V) ARISTA 18658 4 47 8 FIGHTING FOR YOU & PIRATES OF THE MISSISSIPPI
) | i 1L | FOR MY BROKEN HEART © REBA MCENTIRE 1.BOWEN, R ALVES (R.MURRAH,B.MCCORVEY) (V) CAPITOL 44775
T.BROWN,R.MCENTIRE (L.HENGBER K.PALMER), (V) MCA 54223 71 p— 2 f'ylvlv\(;??sv IETSWA(a mgé\gg&l;s (C)(Q F;AQASTllélglg
LOVE, ME # COLLIN RAYE : e SEAVE CD) ARISTA 864
@ 7 10010 | R ¥R o8BS (5.EWING,M.T.BARNES) (V) EPIC 34-74051 4|39 | 35 | 19| TEMPTED & MARTY STUART
@ . - 10| YOU CAN DEPEND ON ME RESTLESS HEART R BENNETT,T.BROWN (P.KENNERLEY,M STUART) (V) MCA 54145
J.LEO,L.M.LEE (R.ROGERS,J.GRIFFIN) (V) RCA 62129-7 52 65 3 IS IT COLD IN HERE & JOE DIFFIE
5 3 7 12 | THE CHILL OF AN EARLY FALL GEORGE STRAIT B.MONTGOMERY, ] SLATE (D.MORRISON, J.DIFFIE, K PHILLIPS) (v) EPIC 34-74123
J.BOWEN,G.STRAIT (G.DANIEL,G PETERS) (V) MCA 54180 45 | a1 | a1 19 | RODEO GARTH BROOKS
@ 5 9 14 | LOOK AT US @ VINCE GILL A.REYNOLDS (L BASTIAN) (V) CAPITOL 44771
T.BROWN (V.GILL,M.D.BARNES) (V) MCA 54179 18 | 6 3 I'LL START WITH YOU © PAULETTE CARLSON
@ 12 | 1 | 13 | LEAVE HIM OUT OF THIS & STEVE WARINER J.BOWEN,P.CARLSON (P.CARLSON, T.SHAPIRO,C. WATERS) CAPITOL PRO-79974
S HENDRICKS, T.DUBOIS (W ALDRIDGE,S.LONGACRE) (V) ARISTA 1-2349 50 | 56 2 LITTLE FOLKS @ CHARLIE DANIELS
3 4 6 15 YOU DON'T COUNT THE COST BILLY DEAN J.STROUD,D.CORLEW (C.DANIELS) (V) EPIC 34-74061
C.HOWARD, T.SHAPIRO (B_IONES, T.SHAPIRO,C.WATERS) (y) SBK/CAPITOL 44773/CAPITOL IF | COULD BOTTLE THIS UP * PAUL OVERSTREET
@ 15 | 15 | 11 | (WITHOUT YOU) WHAT DO | DO WITH ME TANYA TUCKER 49 | 54 5 8 BANNISTER, P.OVERSTREET (P.OVERSTREET,D.DILLON) RCA 6216
J.CRUTCHFIELD (R.PORTER,L.D.LEWIS,D.CHAMBERLAIN) (V) CAPITOL 44774 2 | 16 | 1 | 20 | NOTHING'S CHANGED HERE DWIGHT YOAKAM
13 22 7 Js‘srTlR('éﬁg IE\CIVEDSTSJI())I{\JLE% & TRACY LAW(F){ENCE P.ANDERSON (D.YOAKAM,KOSTAS) (V) REPRISE 7-19256/WARNER BROS.
' LT A A 50 | 47 | 45 | 19 | PUT YOURSELF IN MY PLACE & PAM TILLIS
@ 6 | 1 11 | CADILLAC STS(y)LE & SAMMY KERSHAW P.WORLEY, E SEAY (C.JACKSON,P.TILLIS) (V) ARISTA 8642
8.CANNON,N.WILSON (M.PETERSEN) (©) (v) MERCURY 868 812-4
BA
12| 6 | 2 | 10 | SHAMELESs GARTH BROOKS @D 51 | 52 JNEH BACK IO THEWELL N
A.REYNOLDS (BJOEL) (V) CAPITOL 44800
13| 10| 8 | 15 | SOME GUYS HAVE ALL THE LOVE @ LITTLE TEXAS * % * HOT SHOT DEBUT * * %
J.STROUD,C.DINAPOLI,D.GRAU (P.HOWELL,D.O'BRIEN) WARNER BROS. PR0O-4967 @ NEW > 1 BETTER CLASS OF LOSERS & RANDY TRAVIS
7 el n f_\é_g)NG T"(\QE A(;g ) & THE REMINGTONS KLEHNING (R.TRAVIS AJACKSON) {V) WARNER BROS. 7-19069
LEO, L.M.LEE (R.MAINEGRA, (C) BNA 62064-4
-y | ONLY WANT YOU FOR CHRISTMAS & ALAN JACKSON
18| 26 | 6 | AJUKEBOX WITH A COUNTRY SONG ¢ DOUG STONE @ 66 I 2 | S FENDRICKS.K STEGALL (TNICHOLS,2 TURNER) (C) ARISTA 1.2372
D.JOHNSON (G.NELSON,R SAMOSET ) (CD) EPIC 74089 > THAT'S WHAT | LIKE ABOUT YOU & TRISHA YEARWOOD
THEN AGAIN AMA .m NEW 1
16 8 4 13 | | {FO,LM.LFE ALABAMA (R.BOWLES,J.SILBAR) (V) RCA 62059-7 EZNNSI[S(?;(;ZLSEYYKOVIJE;CLVEVIKV;;ON) ) MCAE\’(S‘WO
FOREVER TOGETHER RANDY TRAVIS 5 | 54| 58 | 7 SHELBY LYNNE
1 5 13| K LENNING (R TRAVIS.A IACKSON) (v) WARNER BROS. 7-19158 J'STROUl:)(T'HASELDEN'T'MENSY) (L EPIC 3474062
GOING OUT TONIGHT MARY-CHAPIN CARPENTER 56 | 45 [ 42 | g [ HOLD ON PARTNER @ ROY ROGERS & CLINT BLACK
2 A 9 | JENNINGS M C CARPENTER (M.C.CARPENTER.J.JENNINGS) (V) COLUMBIA 3874038 R.LANDIS (B PAINE,L PAINE) (V) RCA 62061
| KNOW WHERE LOVE LIVES @ HAL KETCHUM 57 | 53 | 53 { 8 | SATISFY ME AND I'LL SATISFY YOU CLINTON GREGORY
3|28 9 | AREVNOLDS.) RODNEY (H KETCHUM) (V) CURB 76892 R.PENNINGTON (B.DEES) (C) (v) STEP ONE 434
STRAIGHT TEQUILA NIGHT # JOHN ANDERSON
26 2 5 I,ECERLE;IGFéIA_?AELAEE(M_M|LLER,G_HUBBARD) M SAWYE%UBREQQIXQA NEW > ! J.STROUD,J ANDERSON (K.ROBBINS,D.HUPP} (V) BNA 61029-7
IT ONLY HURTS WHEN | CRY ® DWIGHT YOAKAM
a | u iz fg)'\yIVEENI,)sI',\BYOGS(gJ?sN(LTVSON) SL{VZ% A%ggﬁ%% NEW D ! P.ANI:)ERSON (D.YOAKAM,R.MILLER) (V) REPRISE 4-19148/WARNER BROS.
WHO DID THEY THINK HE WAS © CONWAY TWITTY
@ 24 21 g E_BV%%ET"‘(B%%?MIS_SREC&;AND MARK E\:/I)_‘I\AEg\’\{‘:EtJZT\;:E 61 67 3 C.TWITTY,D.HENRY {R.LEIGH,P. MCMANUS) (V) MCA 54281
@3)| 30 | 4 | 5 | THE WHISKEY AIN'T WORKIN' ® TRAVIS TRITT 61 | 5 | 50 | 15 | THEBLAME ® HIGHWAY 101
G.BROWN (R SCAIFE,M STUART) WARNER BROS. 7-19158 P.WORLEY,E_SEAY (C.MOSER P.NELSON,G NELSON) (V) WARNER BROS. 7-19203
20 | 20 | 21 | 13 | STILL BURNIN' FOR YOU ROB CROSBY 62 | 56 | 57 | 20 | LIGHT AT THE END OF THE TUNNEL @ B.B. WATSON
S.HENDRICKS, T.DUBOIS (R.CROSBY) (V) ARISTA 1-2336 C.BROOKS,S.ROBERTS (R.FAGAN, K. WILLIAMS,M.WILLIAMS) () (CD) (v) BNA 62039-4
ANYMORE & TRAVIS TRITT
| 22 | 16 | 15 | Ghrown (LRiTT.L.coLucen (V) WARNER BROS. 7-19190 7| — 2 E{A%%ETRFN?&SM\I?NDAY < LORR'E\/MSARG%%\;
AFTER THE LIGHTS GO QUT RICKY VAN SHELTON
b 3 4 S.BUCKINGHAM (W .MCPHERSON) (v) COLUMBIA 38-74101 64 58 51 12 RB_ﬁ\?‘g\so(ychokoFEEDy,J.SKBAR) "IlalE DK RI(?)%EA%QOYQSQ
SOMEDAY ¢ ALAN JACKSON d
21| 25 | 19 | 17 | §HENDRICKS K STEGALL (AJACKSON,) MCBRIDE)" (V) ARISTA 2335 65 | 60 | 61 | 5 %@';!NPL{*CEPLL“HQJT&R';MMJ)“E EIhE = NSl DTN VTES
DON'T THROW ME IN THE BRIARPATCH KEITH PALMER
TURN THAT RADIO*O: * POWER BICT AIHRLALEE * RONNIE MILSAP 66 | 97 | 80 | | suontcouery arookscwaTeRs (V) EPIC 34-73988
67 4 3 R.MILSAP,R.GALBRAITH (A.JORDAN,P.DAVIS) (V) RCA 62104-7 68 73 4 A MONTH OF SUNDAYS ¢ VERN GOSDIN
RSKINGLISTTOIDANCE ST B.MONTGOMERY (V.GOSDIN,J.NORTHRUP, B.CANNON) (v) COLUMBIA 38-74103
@] & | B ] 10 | RENSGs tomshioes 0 g bl e ——— K Ao 1667
LIKE WE NEVER HAD A BROKEN HEART & TRISHA YEARWOOD - -
30 | 19| 13 | 15 | Grunois BROOKS P ALGER) () MCA 54172 69 | 63 | 59 | 17 | YOUCOULDNT GET THE PICTURE # GEORGE JONES
K.LEHN A V) MCA 54187
MAMA DON’T FORGET TO PRAY FOR ME ¢ DIAMOND RIO
@ 37 39 6 M.J.POWELL, T.DUBOIS (L.SHELL,L.CORDELL)  * (V) ARISTA 2258 70 65 63 18 g?v&#v%?u!NAﬂvh(’(I:Av%gﬂ E';'SEP?NQQL';‘D CONW(/\-})Y ME(V;ILYG
32 | 27| 23 | 16 | BROTHERLY LOVE @ KEITH WHITLEY & EARL THOMAS CONLEY S ' —
B.MEVIS,G.FUNDIS (J.STEWART,T.NICHOLS} (V) RCA 62037-7 1 55 49 15 JOHN D(EERE TRACTOR THE JUD/DS
SHE'S NEVER COMIN’ BACK © MARK COLLIE B.MAHER (L.HAMMOND) (V) CURB/RCA 62038-7/RCA
@ 36 | 36 9 D.JOHNSON,T.BROWN (M.COLLIE,G.HOUSE) (V) MCA 54231 @ NEW ) 1 SAME OL' LOVE RICKY SKAGGS
34 | 28 | 20 | 16 | HURT ME BAD (IN A REAL GOOD WAY) © PATTY LOVELESS R.SKAGGS,M.MCANALLY (C.AUSTIN,G.BARNHILL) (©) (CD) EPIC 34-74147
£.GORDY,JR.,T.BROWN (D.ALLEN,R.VANHOY) (v) MCA 54178 @ NEW D) 1 PROFESSIONAL FOOL @ MICHAEL WHITE
@ 38 40 7 I'LL STOP LOVING YOU & MIKE REID R.BYRNE,A.SCHULMAN (M.WHITE) (C) (V) REPRISE 4-19128/WARNER BROS.
S.BUCKINGHAM (M.REID,R.BYRNE) (V) COLUMBIA 38-74102 NEW > 1 ONE PRECIOUS LOVE @ PRAIRIE OYSTER
36 | 35 | 31 | 18 | KEEP IT BETWEEN THE LINES # RICKY VAN SHELTON RUBENNETT,J.LEO (.BESEN) (v) RCA 621087
S.BUCKINGHAM (R.SMITH,K.LOUVIN) (V) COLUMBIA 38-73956 15 62 6 8 SWEET LITTLE SHOE DAN SEALS
@ 42 18 4 IF YOU WANT TO Fl(ND LOVE 5 KENNY ROGERS K.LEHNING (J.WINCHESTER) (C) (V) WARNER BROS. 4-19176
J.E.NORMAN, E.PRESTIDGE (S.EWING, M.D.BARNES,K.ROGERS (V) REPRISE 7-190BO/WARNER BROS. _
38 33 34 10 EAGLE WHEN SHE FLIES ¢ DOLLY PARTON (D Records moving up the chart with airplay gains this week. 9 Videoclip availability. Catatog number is for cassette singte, or viny! if
D.PARTON,$.BUCKINGHAM G SMITH (D.PARTON) (V) COLUMBIA 38-74011 cassette is unavailable. (C) Cassette single availability. (CD) Compact disk single availability. (M) Cassette maxi-single availability. (T) 12-inch
39 31 25 17 FOR CRYING OUT LOUD < DAVIS DANIEL vinyl single availability. (V) 7-inch vinyl single availability. © 1991, Billboard/BPI Communications, Inc.
R.HAFFKINE (J COMPTON,P.W.WOOD) (€) (V) MERCURY 868 544-4
e ———— et ——
1 1 o 2 WHERE ARE YOU NOW CLINT BLACK 3 | THOUGHT IT WAS YOU @ DOUG STONE
J.STROUD (C.BLACK,H.NICHOLAS) D.JOHNSON (T.MENSY,G.HARRISON) EPIC
2 2 1 5 LEAP OF FAITH @ LIONEL CARTWRIGHT 15 15 15 20 MEET IN THE MIDDLE ¢ DIAMOND RIO
B.BECKETT,T.BROWN (L.CARTWRIGHT) MCA M.J.POWELL,T.DUBOIS (C.HARTFORD.J.FOSTER,D.PFRIMMER) ARISTA
3 | _ | _ | 1 | NEW WAY(TO LIGHT UP AN OLD FLAME) JOE DIFFIE 16 | 17 | 16 | 14 | |AMASIMPLE MAN @ RICKY VAN SHELTON
B.MONTGOMERY J. SLATE (L. WILSON,J.DIFFIE) EPIC S.BUCKINGHAM (W.ALDRIDGE) COLUMBIA
4 3 3 4 YOUR LOVE IS A MIRACLE @ MARK CHESNUTT 17 ] 14| 14 7 DOWN TO MY LAST TEARDROP © TANYA TUCKER
M.WRIGHT (B KENNER,M.WRIGHT) MCA J.CRUTCHFIELD (P.DAVIS) CAPITOL
5 4 5 3 MIRROR MIRROR @ DIAMOND RIO 18 20 21 9 HERE WE ARE ALABAMA
M.J.POWELL,T.DUBOIS (B.DIPIERQ,J JARRARD,M.SANDERS) ARISTA J.LEO,L.M.LEE ALABAMA (B.N.CHAPMAN,V.GILL) RCA
6 8 6 7 BRAND NEW MAN @ BROOKS & DUNN 19 o o 1 A PICTURE OF ME (WITHOUT YOU) @ LORRIE MORGAN
S.HENDRICKS,D.COOK (D.COOK,R.DUNN,K.BROOKS} ARISTA R.LANDIS (N.WILSON.G.RICHEY) r RCA
g SOMEWHERE IN MY BROKEN HEART BILLY DEAN
1 6 U/ 12 S?ENSDQ‘UH%)E WITHITHEIBOY S IRISKA YEARW%%E: 20 | 18 | 19 | 14 | 2} iOWARD.T.SHAPIRO (B.DEAN.RLEIGH) SBK/CAPITOL
BALL AND CHAIN PAUL OVERSTREET THE WALK & SAWYER BROWN
8 5 4 3 | EBANNISTERP OVERSTREET (P.OVERSTREET.D SCHLITZ) RCA 2L 1) 13 E:féﬁgis‘ln’ig—'-m;y-’é'é—'—ER) CURB/CAPITOL
W PLACES GARTH BROOKS
AEAER R SN T | |21 B |1 R axvoecacunlain g,
DOWN AT THE TWIST AND SHOUT @ MARY-CHAPIN CARPENTER
107 2 9 | M.C.CARPENTERL.JENNINGS (M.C.CARPENTER) COLUMBIA 2122 &VX'LL;“:)M; g‘; L_Jr”:'D's {B.MCDILL) S TE RE?DA
DON'T ROCK THE JUKEBOX @ ALAN JACKSON 24 | 2 17 37
] 11| 10 | 12 | 5} ENDRICKS.K STEGALL (AJACKSON,R.MURRAH,K.STEGALL ARISTA Bl fﬁaicg'l':‘;:;“’éaﬂfRﬁ'g Q;?HAMBL'N’ DOU((:SO;#(’\;;I:
12| 12]12] 8 nggw}éﬁgvsv‘ry/l\ﬁ'?‘I’EHSEETD-I'E"I!ﬁ\NLE?/I\\HT - GEORGE STRN/‘\C'X 25 | — | 20 | 20 | DUOHNSON (B.MCDILL,BJONES,D.LEE) EPIC
= ” i 10 HERE’S'Al QUARTéR (CALL ngEONE WHO CARES) ® TRAVIS TRITT @ Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have dropped
G.BROWN (T.TRITT) WARNER BROS. below the top 20. Commercial availability is not indicated on the recurrent chart.
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ARTISTS & MUSIC

GOUNTRY

1 8. 8.0 808 0.0 8

by Lynn Shults

“O. 1 ON THE Hot Country Singles & Tracks chart belongs to Brooks &
Dunn’s “My Next Broken Heart.” The duo is a perfect two for two, as their
debut release, “Brand New Man,” hit No. 1 in September. The song was
written by Kix Brooks, Ronnie Dunn, and Don Cook, and produced by
Scott Hendricks.

INSIDE THE TOP 10: The hottest track is Restless Heart’s “You Can De-
pend On Me,” jumping from No. 9 to No. 4. Collin Raye’s “Love, Me”
storms from No. 7 to No. 8 and “Leave Him Out Of This” by Steve War-
iner climbs from No. 12 to No. 7.

THE MOST ACTIVE TRACK on the chart is Ronnie Milsap’s “Turn That
Radio On,” exploding from No. 67 to No. 28. Pam Tillis’ “Maybe It Was
Memphis” shoots from No. 71 to No. 42; Travis Tritt’s “The Whiskey Ain’t
Workin’” moves from No. 30 to No. 23; “A Better Class Of Losers” by
Randy Travis debuts at No. 52; and Ricky Van Shelton’s “After The
Lights Go Out” zips from No. 34 to No. 26.

THE COUNTRY ALBUMS CHART continues to be dominated by Garth
Brooks’ “Ropin’ The Wind” (1-1) and “No Fences” (2-2). Also showing
strong sales are “For My Broken Heart” (3-3) by Reba McEntire; Vince
Gill’s “Pocket Full Of Gold” (6-6); the Judds’ “Greatest Hits” (20-15); and
Travis Tritt’s “It’s All About To Change” (54).

WHISKEY AND COUNTRY MUSIC are almost recession-proof, say
some of the old-timers. However, some industry veterans knowingly admit
the industry is not beyond having to make adjustments during tough eco-
nomic times. From the performance-rights view, BMI's Roger Sovine says,
“We're anticipating broadcast income going down, there’s no doubt about
it. For country music, income may stay flat. Compared to other music for-
mats, country is definitely in better shape. We are already seeing stations
switch from other formats to country.”

cOUNTRY ARTISTS’ flexibility has traditionally been one of the indus-
try’s strong suits. When times get tough, artists can reduce their overhead
and continue to work on the road. Many see this as a real advantage for
1992, as most pop artists have extremely high fixed tour costs. Sonny Sim-
mons of Century II Promotions—a major promoter of fair dates—says pop
tours can cost as much as 10 times more to mount than country tours.
“Country is a mom-and-pop business and can adapt to market conditions
much more easily,” he says. Ben Farrell of Lon Varnell Enterprises says,
“Country has an advantage because some of the other show formats have
such a regimented tour structure, it's hard for them to adjust.”

FROM A LABEL POINT OF VIEW, the industry is not recession-proof.
Says Jack Weston of RCA, “I think we are feeling the recession but [the
country music industry is] in better shape and country is continuing to have
a good run.” The consensus is that the country industry may have to adjust
but is capable of doing so much more easily than other segments of the
industry.

ARTISTS IN CONGERT

THE JUDDS
Murphy Center
Murfreesboro, Tenn.

IT WAS BOTH MORE AND LESS
than a regular concert when Naomi
Judd bade an official farewell to
performing here Dec. 4. The event
was also a live pay-per-view televi-
sion show and a last chance for fam-
ily, friends, and associates in the
country music industry to see Nao-
mi and daughter Wynonna sing to-
gether. As widely announced dur-
ing the past year, the elder Judd is
leaving the act after developing
hepatitis. In the coming year, she
will serve as a spokeswoman for the
American Liver Foundation.

The multiplicity of purposes and
the emotional significance of the
event tended to push the musie into

the background at times. But it al-
ways re-emerged to remind concert-
goers why Naomi's leaving consti-
tutes such a loss to popular music.
As if to underline that point, the
promoters showed the sold-out
crowd a series of taped tributes to
the duo from such luminaries as
Oprah Winfrey, Phil Donahue, Em-
mylou Harris, Barbara Walters,
Garth Brooks, Vince Gill, Randy
Travis, Dick Clark, and many oth-
ers. Reba McEntire, Kathy Mattea,
Paul Overstreet, Restless Heart,
Highway 101, and the Gatlins were
among the stars in the audience.
The Judds, backed by a six-piece
band, opened with “Born To Be
Blue” and followed with 18 more
mostly No. 1 hits. They brought out
the Jordanaires, Elvis Presley’s
famed backup singers, to harmonize

on their own version of “Don’t Be
Cruel.”” Their producer, Brent
Maher, and their original lead gui-
tar player, Don Potter, joined them
onstage to swap memories and back
them on “The Sweetest Gift.” That
song, Naomi recalled, was one of
the first she and Wynonna sang to-
gether and was first performed as a
Christmas gift to Naomi’s mother.

Rock and Roll Hall of Famer Carl
Perkins picked and bopped with
them on “Let Me Tell You About
Love,” one of his own compositions.
But the most moving moment of the
evening came when the Judds asked
the crowd to sing on its own the en-
tire chorus of “Grandpa (Tell Me
'Bout The Good Old Days).” And
the crowd did it letter-perfect. It
was a moment that transcended all
contrivance.

The Judds encored into history
with their credo song, “Love Can
Build A Bridge,” accompanied by a
full church choir. EDWARD MORRIS

NO TEAR IN COUNTRY MUSIC’S BEER THIS YEA

(Continued from page 37)

e Opryland U.S.A. (which owns
The Nashville Network) and Group
W Satellite Communications pur-
chased Country Music Television.
CMT took a more prominent role in
artist development and positioned
itself as the youth-seeking “FM sta-
tion” of country video.

e Holly Dunn asked radio stations
to stop playing her single “Maybe I
Mean Yes” after several critics as-
serted that the song fostered a date-
rape mentality.

e “Hee Haw” dropped several
veteran cast members and much of
its hayseed image in pursuit of a
younger and fresher look.

® The country music community
mourned the deaths of seven of
McEntire’s band members and her
tour manager, all killed in a plane
crash. Webb Pierce, Dottie West,
Tennessee Ernie Ford, and Grand
Ole Opry announcer Grant Turner
also died during the year.

o Nikkodo U.S.A. opened a Nash-
ville office to make and sell soft-
ware for its karaoke equipment.

e Shenandoah, afflicted by a se-
ries of legal problems, got back on
track by signing a new deal with
RCA Records.

e Paulette Carlson left Highway

101 to pursue a solo career and was
replaced by Nikki Nelson. Carlson
now records for Capitol Nashville.

e Country heartthrob Black mar-
ried actress Lisa Hartman; Travis
married manager Lib Hatcher; and
Lorrie Morgan married Brad
Thompson, a member of Black’s
tour crew.

o Although old hands like Jimmy
Bowen, Barry Beckett, Allen Reyn-
olds, Tony Brown, and Bob Mont-
gomery continued to produce hit

WX XA
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XXX
XXXK]

records, they were joined on the
charts by such newer names as
Gregg Brown, Doug Johnson, Jim
Rooney, Gary Smith, Clyde Brooks,
Don Cook, Tom Shapiro, and Chuck
Howard.

e On Dec. 4, the Judds said a for-
mal farewell to their fans in the
act’s final concert (see above). Nao-
mi Judd plans to work on a book and
write songs. Wynonna will embark
on her career as a solo artist for
MCA Records.

Today In Nashville. “Today’ weatherman Willard Scott, left, broadcasts live
from the exhibit-hall area at Country Music Fan Fair. The segment featured
MCA/Nashville artists Vince Gill and Patty Loveless performing “When | Call

Your Name.”

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

ASCAP) HL
26 AFTER THE LIGHTS GO OUT (Songs Of PolyGram, 66 DON'T THROW ME IN THE BRIARPATCH (Sony Cross
BMI) HL Keys, ASCAP/Edge O' Woods, ASCAP/Kinetic
25 ANYMORE (Sony Tree, BMI/Post Oak, BMI/EMI Diamond, ASCAP) HL
April, ASCAP/Heartland Express, ASCAP) HL/WBM 38 EAGLE WHEN SHE FLIES (Velvet Apple, BMI)
29 ASKING US TO DANCE (Careers-BMG, BM!/Hugh 63 EXCEPT FOR MONDAY (Englishtowne, BMI)
Prestwood, BM1) HL 41 FIGHTING FOR YOU (Murrah, BMi/Tom Collins, BMI)
64 BABY ON BOARD (Warner-Elektra-Asylum, 39 FOR CRYING OUT LOUD (lvan James, ASCAP)
BMI/Crowman, ASCAP/Silbar Songs, ASCAP) WBM 17 FOREVER TOGETHER (Sometimes You Win,

51 BACK TO THE WELL (Screen Gems-EMI,
BMI/Maypop, BMI)

ASCAP/All Nations, ASCAP/Seventh Son,
ASCAP/Mattie Ruth, ASCAP) WBM

52 BETTER CLASS OF LOSERS (Sometimes You Win, 2 FOR MY BROKEN HEART (Starstruck Writers Group,
ASCAP/All Nations, ASCAP/Seventh Son, ASCAP)
ASCAP/Mattie Ruth, ASCAP) 18 GOING OUT TONIGHT (EMI Aprit, ASCAP/Getarealjob,

61 THE BLAME (Call Cac, ASCAP/Sony Tree, ASCAP/Qbie Diner, BMI/Bug, BMI) HL
BMI/Warner-Tamerlane, BMI/Mister Charlie, BMI) 56 HOLD ON PARTNER (U.S. One, ASCAP/WB,
HL/WBM ASCAP/Route Sixty-Six, ASCAP/Warner-Tamerlane,

22 BROKEN PROMISE LAND (EMI April, BMI) WBM
ASCAP/Swallowfork, ASCAP) HL 34- HURT ME BAD (IN A REAL GOOD WAY) (Posey;

32 BROTHERLY LOVE (Peer-Talbot, BMI/Milsap, BM1/Rockin'R, ASCAP)
BMI/Careers-BMG, BMI) HL 48 IF | COULD BOTTLE THIS UP (Scarlet Moon,

11 CADILLAC STYLE (Ray Stevens, BMI) BMI/Nocturnal Eclipse, BMI) CLM

5 THE CHILL OF AN EARLY FALL (No Chapeau, 37 IF YOU WANT TO FIND LOVE (Acuff-Rose,

ASCAP/Gold Line, ASCAP/WB, ASCAP) HL/WBM BMI/Irving, BMI/Heartscratch, BMI)

20 THE DIRT ROAD (Zoo iI, ASCAP/Myrt & Chuck’s 19 | KNOW WHERE LOVE LIVES (Foreshadow, BMI)
Boy, ASCAP) CLM

55 DON'T CROSS YOUR HEART (Millhouse, BMI/Songs 46 I'LL START WITH YOU (Polly Girl, BMI/Edge O

Of PolyGram, BMI/Music City, ASCAP/EMI April, Woods, ASCAP/Kinetic Oiamond, ASCAP/Moline

Valley, ASCAP)

35 [I'LL STOP LOVING YOU (Almo, ASCAP/Brio Blues,
ASCAP/Fame, BMI/Bobworld, BMI)

53 | ONLY WANT YOU FOR CHRISTMAS (Hannah's Eyes,
BMI/Coburn, BMI)

44 IS IT COLD IN HERE (Texas Wedge,
ASCAP/Songwriters Ink, BMI/Danny Boy,
BMI/Forrest Hills, BMI)

59 IT ONLY HURTS WHEN | CRY (Coal Dust West,
BMI/Adam Taylor, BMI)

71 JOHN DEERE TRACTOR (Rada Dara, BMi/EMI
Blackwood, BMI) WBM

15 A JUKEBOX WITH A COUNTRY SONG (Warner-
Tamerlane, BMI/Mister Charlie, BMI/WB,
ASCAP/Samosonian, ASCAP) WBM

36 KEEP IT BETWEEN THE LINES (MCA, ASCAP/Tillis,
B8MI) HL

7 LEAVE HIM OUT OF THIS (Rick Hall, ASCAP/W.B.M.,
SESAC/Longacre, SESAC) WBM

62 LIGHT AT THE END OF THE TUNNEL (Of Music,
ASCAP/Sony Cross Keys, ASCAP) HL

30 LIKE WE NEVER HAD A BROKEN HEART (Major Bob,
ASCAP/Mid-Summer, ASCAP/Bait And Beer,
ASCAP/Forerunner, ASCAP) CLM/CPP

47  LITTLE FOLKS (Cabin Fever, BMI/Miss Hazel, BMI)
WwBM

14 A LONG TIME AGO (Maypop, BMI/Wildcountry, BMI}
WBM

6 LOOK AT US-(Benefit, BMI/Irving, BMI/Hardscratch,
BMI) WBM

3 LOVE, ME (Acuff-Rose, BMI/WB, ASCAP/Two Sons,
ASCAP) WBM

31 MAMA DON'T FORGET TO PRAY FOR ME (Pier Five,
BMI/Kentucky Thunder, ASCAP)

42 MAYBE IT WAS MEMPHIS (Atlantic, BMI/First
Release, BMI/Cadillac Pink, BMI)

67 A MONTH OF SUNDAYS (Hookem, ASCAP/Famous,
ASCAP/Pri, ASCAP/Buddy Cannon, ASCAP) HL

1 MY NEXT BROKEN HEART (Sony Tree, BMI/Sony
Cross Keys, ASCAP) HL

49 NOTHING'S CHANGED HERE (Coal Dust West,
BMI/Songs Of PolyGram, BMI) HL/WBM

74 ONE PRECIOUS LOVE (Qyster, ASCAP/Socan,
BM1/BMG, ASCAP)

65 ONLY DADDY THAT'LL WALK THE LINE (Beechwood,
BMI) WBM

73 PROFESSIONAL FOOL (Catch The Boat, ASCAP)

50 PUT YOURSELF IN MY PLACE (Polygram,
ASCAP/Amanda-Lin, ASCAP/Sony Tree, BMI) HL

45 RODEO (Rio Bravo, BMI)

72 SAME OL' LOVE (Warner-Refuge, ASCAP/Blowing
Rock, BMI)

57 SATISFY ME AND 1'LL SATISFY YOU (Sony Tree,
BMI) HL

12 SHAMELESS (Joel, BMI) HL

70 SHE'S GOT A MAN ON HER MIND (David "N’ Will,
ASCAP/WB, ASCAP/Two Sons, ASCAP) WBM

33 SHE'S NEVER COMIN’ BACK (Judy Judy Judy,
ASCAP/Housenotes, BMI)

68 SOMEBDDY'S DOIN' ME RIGHT (Colgems-EM!,
ASCAP/BMG, ASCAP/Sharp Circle, ASCAP/Screen
Gems-EMI, BMi/Scarlet Moon, BMI/Careers-BMG,
BMI)

21 SOMEDAY SOON (WB, ASCAP) WBM

2] SOMEDAY (Mattie Ruth, ASCAP/Seventh Son,
ASCAP/EMI April, ASCAP) HL/WBM

13 SOME GUYS HAVE ALL THE LOVE (Howlin' Hits,
ASCAP/Square West, ASCAP)

10 STICKS AND STONES (JMV, ASCAP)

24 STILL BURNIN' FOR YOU (Grand Coalition, BMI)

58 STRAIGHT TEQUILA NIGHT (Irving, BMi/Colter Bay,
BMI/Dixie Stars, ASCAP)

75 SWEET LITTLE SHOE (Chante Clair, ASCAP)

43 TEMPTED (lrving, ASCAP/Littlemarch, BMI/Songs Of
PnlyGram, BMI) CPP/HL

54 THAT'S WHAT 1 LIKE ABOUT YOU (Sony Tree,
BMI/Sony Cross Keys, ASCAP)
16 THEN AGAIN (Maypop, BMI/Lorimar, BMI/Silbar
Songs, ASCAP) WBM

28 TURN THAT RADIO ON (BMG Songs, ASCAP/Paul
And Jonathan Songs, BMI) HL

40 WHAT KIND OF FOOL (Warner-Tamerlane, BMI/Long
Run, BMI) WBM

23 THE WHISKEY AIN'T WORKIN' (Songs Of PolyGram,
BMI/Partner, BMI) HL

60 WHO DID THEY THINK HE WAS (EMI April,
ASCAP/Lion Hearted, ASCAP/Crystal Bay, ASCAP)

9 (WITHOUT YOU) WHAT DO 1 DO WITH ME (Sony
Cross Keys, ASCAP/Milene, ASCAP) HL

4 YOU CAN DEPEND ON ME (Maypop,
BMI/Wildcountry, BMI/Careers-BMG, BMI) HL/WBM

69 YOU COULDN'T GET THE PICTURE (Rainhill, BMI)

8 YOU DON'T COUNT THE COST (Polygram,
ASCAP/Mc Bec, ASCAP/Edge 0' Woods,
ASCAP/Kinetic Diamond, ASCAP/Moline Valley,
ASCAP) HL
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FOR WEEK ENDING DEC. 21, 1991

TOP GOUNTRY ALBUMS

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES RE-
PORTS COLLECTED, COMPILED, AND

PROVIDED-BY  SoundScan
L

= =
g g g g
N x Q S = ~x 4 o o =
L w a 177 ) Lt (o] 1%}
AR 2l |82 )s :
21 5| 2| €| ARTIST TITLE | 2 2|1 %5 5| €| ARTIST TITLE | =
— 5 o~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) o fand 5 o~ = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) Iﬁ'_J
x % NO.1 % % 57 | 68 | 7 | PATSY CLINE woa 4-10421% (39.98) COLLECTION | 40
1 1 | 13 | GARTH BROOKS A * 0* (10, .1 ROPIN'THEWIND | 1
(€D, e i o 3 B 41 | 37 | 33 | 14 | PATTY LOVELESS wca 10336+ (9.987 UP AGAINST MY HEART | 27
(2)] 2 | 2 | 65 | GARTH BROOKS 4 * capiroL 53866+ 9.98) NO FENCES | 1
49 | 54 | 4 | SAMMY KERSHAW MERCURY 510161 (9.98 EQ) DON'T GO NEAR THE WATER | 42
(3| 3 | 3 | 10 | REBA MCENTIRE @ vica 10400+ 0.3 FOR MY BROKEN HEART | 3
43 42 42 9 PIRATES OF THE MISSISSIPPI capiroL 95798* (9.98) WALK THE PLANK 40
()| 5 | 4 | 28| TRAVIS TRITT & warner 8ros. 4-26589+ (5.9 IT'S ALL ABOUT TO CHANGE | 2
4 43 35 69 KEITH WHITLEY @ RcA 52277* (9.98) GREATEST HITS 5
5 4 5 136 | GARTH BROOKS A 2 cAPITOL 90897+ (9.98) GARTH BROOKS 2
45 1 40 | 38 44 | SAWYER BROWN CURB 94260* (9.98) BUICK 23
(6)] 6 | 6 | 38 | VINCE GILL @ wca 10140~ 0.98) POCKET FULL OF GOLD | 5
- 46 47 45 | 115 | REBA MCENTIRE @ wca 8034* (8.98) REBA LIVE 4
(D] 7| 7 | 30 | ALANJACKSON & arisTagesr- .98 DON'T ROCK THE JUKEBOX | 2 —
47 | 39 | 41 | 36 | BILLY DEAN . ;
12 | 11 | 13 | THE JUDDS curaca 61018+RcA 9.98) GREATEST HITSVOL. 1l | 8 i S D e e YOUNG MAN | 12
(O] 9 [ 12| 57 | CLINTBLACK A2 reasz372 099 PUT YOURSELF IN MY SHOES | 1 48 | 56 PR ALABAMA @ roaczios: (o.58) a1 i W
10 8 8 23 | TRISHA YEARWOOD @ veh 10297+ (0.98) ) TRISHA YEARWOOD 2 49 44 43 11 BILLY DEAN S$BK/CAPITOL 4-96728*/CAPITOL (9.98) BILLY DEAN 34
50 41 60 56 K.T. OSLIN @ rca 52365+ (9.98) LOVE IN A SMALLTOWN 5
AD| 11| 9 | 29 | RICKY VAN SHELTON & coLumeia s68s5+/soNY (9.98 £Q) BACKROADS | 3 o ‘
(Q2)| 13 | 15 | 38 | DOLLY PARTON @ coLumaia 46882+/s0nY (9.98 £Q EAGLE WHEN SHE FLIES | 1 (BD)] 55 | — | 2 | KENNY ROGERS repiist 26740"MARNER akos. (9.98) BACK HOME AGAIN | 51
@ 14 10 23 TANYA TUCKER capIToL 95562+ (9.98) WHAT DO | DO WITH ME 9 @ 73 — 2 TRACY LAWRENCE ATLANTIC 82326* (9.98) STICKS AND STONES 52
14 [ 10 | 14 | 9 | ALABAMA RCA 61040+ (9.98) GREATEST HITSVOL. 2 | 10 53 | 50 | 52 | 6 | SUZY BOGGUSS caprroL 95847+ (9.98) ACES | 50
(A5)] 20 | 23 | 174 | THE JUDDS A cureimca sa18 /rcA (9.98) GREATEST HITS | 1 54 | 53 | 49 | 17 | HAL KETCHUM curs 77450* (9.98) PAST THE POINT OF RESCUE | 43
16 | 16 | 15 | RANDY TRAVIS waRNER 8ROS. 26661% (9.98) HIGH LONESOME | 3 55 | 52 | 51 QMY FIRATES OF THE MISSISSIPPI PIRATES OF THE MISSISSIPPI | 12
| 17 | 15 | 13 | 65 | REBAMCENTIRE A wCA10016(9.98) RUMORHASIT | 2 5 | 51 | 50 | 88 | DOUG STONE @ Eric 45303*/SONY (8.98 EQ) DOUG STONE | 12
19 | 20 | 11 | COLLIN RAYE epc a7asse/sony 0.9 ALLICAN BE | 18 57 | 50 | 47 | 99 | DAN SEALS caror asa08 @08 THE BEST | 7
[ 7] 19|10 | ROYROGERS kch 024 10.98) WRIECHE 1| 1 69 | — | 3 | PAM TILLIS arista sse2+ w.98) PUT YOURSELF IN MY PLACE | 34
18 18 | 102 | VINCEGILLA wca42321 8.99) WHEN [ CALL YOUR NAME 2 59 60 55 99 RICKY VAN SHELTON A COLUMBIA 45250 /SONY (8.98 EQ) RVS Il 1
@D| 21 | 17 | 38 | LORRIE MORGAN ® rca 302104+ 9.98) SOMETHING INRED | 10 5 | 53 | 19 | CHRIS LEDOUX CAPITOL 96499+ (3.98) WESTERN UNDERGROUND | 36
2| n CLINT BLACK A 2 9. 4
% p RCARIESEE) RILUIN TME g I 61 | 62 | 63 | 64 | RANDY TRAVISA WARNER BROS. 26310* (9.98) HEROES AND FRIENDS | 1
@3)| 23| 28 | 17 | pous sTONE “/SONY (9.98 I THOUGHT ITWAS YOU | 12
a1 Lo 2 e A G ] 62 | 59 | 56 | 13 | KEITH WHITLEY rca3ise* @.98) KENTUCKY BLUEBIRD | .45
20 | 21 | 28 | DIAMOND RIO arisTass73+ (9.98) DIAMOND RIO | 13
86 | 59 | 33 | HANK WILLIAMS, JR. CURB/WARNER 26536“WARNER BROS, (9.98) PURE HANK | 8
(25| % | 22 | 37 | GEORGE STRAIT @ wich 10204+ (9.98) CHILL OF AN EARLY FALL | 4 :
o 64 58 57 20 HOLLY DUNN wARNER BROS. 4-26630* (9.98) MILESTONES, GREATEST HITS 25
26 | 25 | 24 | 91 | TRAVIS TRITT A WARNER BROS. 26094* (9.98) COUNTRY CLUB 3 :
65 64 66 13 | TEXAS TORNADOS REPRISE 26683*/WARNER BROS. (9.98) ZONE OF OUR OWN 50
@D)| 36 | 37 | 64 | THE JUDDS ® cursrea 520707ReA 9.98) LOVE CAN BUILD A BRIDGE | 5
66 65 62 45 PAUL OVERSTREET RCA 2459+ (9.98) HEROES 17
28 21 27 92 | ALAN JACKSON A ARISTA 8623 (8.98) HERE IN THE REAL WORLD 4 DTS
A '
29 28 26 8 GEORGE JONES McA 10398* (9.98) AND ALONG CAME JONES 22 RE-ENTRY 111 WARNER BROS. 25988 (9.98) NO HOLDIN' BACK 1
35 | 36 | 37 | KATHY MATTEA mercury 846 975+ (9.98) TIME PASSES BY | 9 68 | 67 | 65 [ 28 | CHARLIE DANIELS EPIC 46835%/SONY (3.98 EQ) RENEGADE | 25
[GBL)| 31 | 29 | 4 | RESTLESS HEART ronoron- 000 TEEE TP e EET |, 0 69 | 61 | 58 | 45 | AARON TIPPIN rca2374* 9.98) YOU'VE GOT TO STAND FOR SOMETHING | 23
@ 32 34 17 BROOKS & DUNN ARISTA 18658* (9.98) BRAND NEW MAN 15— 70 68 61 131 LORRIE MORGAN @ Rrca 9594 (9.98) LEAVE THE LIGHT ON 6
MARY-CHAPIN CARPENTER X SHENANDOAH @
B | 29| 32 [ 60| MARYCHAPIN CARPENT SHOOTING STRAIGHT IN THE DARK | 19 @D} REENTRY | 107 | oy (€98 £Q THE ROAD NOT TAKEN | 6
34 | 33 | 31 | 61 | MARK CHESNUTT @ wmcA 10032* (9.98) * TOO COLD AT HOME | 12 12 | 63 | 67 | 15 | MARTY BROWN mca10330* (9.98) HIGH AND DRY | 44
35 30 30 1 STEVE WARINER ARISTA 18691 (9.98) | AM READY 28 13 2 1 — | 81 THE CHARLIE DANIELS BAND @ EPiC 45316/SONY (8.98 EQ) SIMPLE MAN 2
THE KENTUCKY HEADHUNTERS A ) )
3 | 34 | 40 | 110 Y s PICKIN' ON NASHVILLE 2 14 | 70 | 72 | 80 | SHENANDOAH cOLUMBIA 45430/SONY (8.98 EQ) EXTRA MILE 11
BD)| 15 | 44 | 57 | DWIGHT YOAKAM @ REPRISE 26344+ WARNER BROS. (9.98) IF THERE WAS A WAY | 7 75 | 71 | — [ 131 | KT.OSLIN A Roa8369 (9.99) THIS WOMAN | 2
THE KENTUCKY HEADHUNTERS @ () Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
38 38 38 3 MERCURY 848054* (9.98 EQ) ELECTRIC BARNYARD 3 A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums available
N on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested price is for cassette and LP. Equivalent prices (indicated by EQ), for
4 48 67 KATHY MATTEA @ MERCL_JRY 842330 (8.98 EQ) A COLLECTION OF HITS f . labels that do not issue list prices, are projected from wholesale prices. ® 1991, Billboard/BPI Communications, Inc. and SoundScan, Inc.

Bilboord. Top Country Catalog Albums.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY \ioundScalri

FOR WEEK ENDING DECEMBER 21, 1991

] = : Bl |o5|53s §§
£z 3 = C\RBELI ET\IUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) kR =35 £% 3 E 35
1 1 PATSY CLINE A 3 mca 12 (8.98) 31 weeks at No. 1 GREATEST HITS | 31 14 | 11 [ GEORGE STRAIT A McA 42035* (8.98) GREATEST HITS, voL. 2 | 31
2 4 THE JUDDS CURB/RCA 6422/RCA (8.98) CHRISTMAS WITH THE JUDDS 4 15 | 18 | REBA MCENTIRE wmca 42031 (8.98) MERRY CHRISTMAS TO YOU | 2
3 3 KENNY ROGERS & DOLLY PARTON A RCA 5307 (3.98) ONCE UPON A CHRISTMAS 4 16 | 21 | THE JUDDS A CURB/RCA 5916-1/RCA (8.98) HEARTLAND | 31
4 5 ANNE MURRAY A 2 CAPITOL 16232 B CHRISTMAS WISHES 4 17 10 | THE CHARLIE DANIELS BAND A EPIC 38795%/SONY (6.98 EQ) A DECADE OF HITS | 31
5 2 ALABAMA Rca 7014 (8.98) ALABAMA CHRISTMAS 3 18 | 24 | ANNE MURRAY capiToL 90886* (6.98) - CHRISTMAS 2
6 7 RANDY TRAVIS WARNER BROS. 25972 (8.98) AN OLD TIME CHRISTMAS 4 19 | — | ELMO 'N PATSY EPiC 39931 (5.98 EQ) GRANDMA GOT RUN OVER BY A REINDEER 1
1 6 ANNE MURRAY A * CAPITOL 46058 (7.98) GREATEST HITS | 31 20 15 | GEORGE STRAIT A ? vcA 5567 (8.98) GEORGE STRAIT'S GREATEST HITS | 31
8 9 KENNY ROGERS REPRISE 25973/WARNER BROS. (8.98) CHRISTMAS IN AMERICA 3 21 25 | THE JUDDS Rca 2278-4* (3.98) COLLECTOR'S SERIES | 30
9 8 PATSY CLINE DELUXE 7887/IMG (7.98) 20 GOLD HITS 4 2 14 | KENNY ROGERS A UBERTY 5112/CAPITOL (9.98) TWENTY GREATEST HITS | 31
10 | 12 | RANDY TRAVIS A 4 wARNER BROS. 25568 (8.98) ALWAYS & FOREVER | 31 23 | 16 | VINCE GILL Rrca 9814-4R* (4.98) BEST OF VINCE GILL | 31
11 20 GEORGE STRAIT wmca 5800 (8.98) MERRY CHRISTMAS STRAIT TO YOU 2 24 19 REBA MCENTIRE A mca 2789 (8.98) GREATEST HITS 31
12 | 13 | RICKY VAN SHELTON coLumBIA 45269 (5.98) SINGS CHRISTMAS 3 25 | 22 | ALABAMA A3 Rca 7170 (8.98) GREATEST HITS | 31

13 17 | DOLLY PARTON COLUMBIA 46796*/SONY (8.98 EQ) HOME FOR CHRISTMAS 2 Catalog albums are older titles which are registering significant sales. © 1991, Billboard/BPI Communications, Inc. and SoundScan, Inc.
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1 lasical | | ‘%
KEEPING
SCORE

by Is Horowitz

IT WAS THE YEAR of Mozart and the “Three Tenors.”
The bicentennial of the composer’s death stimulated an
outpouring of Mozart recordings that has yet to abate.
The “Three Tenors” package, well beyond platinum by
now, stirred hopes that the potential for classical sales
had vaulted to a new plateau.

Philips led the way, but hardly a label failed to con-
tribute to the Mozart splurge. Some hard-nosed trade-
sters have been heard to suggest that the final destina-
tion of many of these titles, regardless of merit, will be
the cutout bin. There’s just too much out there for even
the most dedicated public to absorb.

And most consider the “Three Tenors” phenomenon a
unique event that will resist all attempts at cloning, re-
gardless of A&R ingenuity and marketing genius. But
that won’t keep the more adventurous from trying.

Sales were generally sluggish the early part of the
year, bedeviled by unabated product glut and persistent
recession. Volume, for many, could be sustained only by
trimming away shares from the competition. It’s no
wonder then that the marketing function again dominat-
ed industry efforts as the months unfolded.

Recording Industry Assn. of America statistics for
the first half of 1991 are illustrative. Net shipments of
classical CDs by RIAA member companies did increase,
by 9%, to 6.7 million units, as compared with the same
period a year earlier. Returns, however, jumped a whop-
ping 35% for the same period, to an unprecedented 1.8
million.

These figures do not take into account the data of lit-
erally hundreds of independent classical labels that do
not report to the RIAA. But their experience is thought
to be at least equivalent.

It’s no wonder then that executives with demonstrat-
ed marketing skills were in sharp demand, sometimes
without reference to record-industry experience. To a
greater extent than ever before, these skills were
deemed fungible.

A revealing commentary on evolving industry think-
ing came last February when both BMG Classics and
Angel Records named high executives sans any prior as-
sociation with the record business. The former raided
the food industry to hire James Glicker as VP of inter-
national marketing; the latter recruited book publishing
exec Steven Murphy to serve as its new president.

A LOOK BACK: Teldec and Erato added domestic or-
chestral muscle with first recordings by Kurt Masur

1991 IN REVIEW

and the New York Philharmonic, and Daniel Baren-
boim with the Chicago Symphony, in their new roles as
music directors of the orchestras. In another rotation of
the domestic maestro turntable, Angel/EMI stepped up
its recording program with Wolfgang Sawallisch and
the Philadelphia Orchestra as the time of his takeover of
the orchestra’s music directorship nears.

e Barnes & Noble, once a top-10 account for major
and indie classical labels, shutters its record depart-
ments after 15 years to concentrate on its main product
line, books.

e Quintana out of Hungary, and Saison Russe out of
what used to be known as the Soviet Union, made their
domestic debut as joint-venture labels spawned by the
breakup of Eastern European state-controlled record
companies. Distributed by Harmonia Mundi USA, they
followed an earlier Soviet/ American joint venture, Art
& Electronics, distributed by MCA Records; a newly re-
organized Melodiya presence handled by Koch Interna-
tional, and Hungaroton, a longtime resident at Qualiton.

e Both Carnegie Hall and the Chicago Sympheny Or-
chestra celebrated centennial anniversaries.

(Continued on page 46)

deutsche
harmonia
mundi

]
was the time before Christmas
When all through the stores,

The customers crowded
With blood-curdling roars.

ﬁhe product displayed was shiny
and neat,
The best holiday gift—CARUSO COMPLETE!
Store managers, buyers and clerks watched
the wall <
As customers grabbed KISSIN AT
CARNEGIE HALL.

hen out in shipping they saw Santa
with glee
Restocking “SLATKIN conducts Copland Three.”
More GALWAY with his shimmering flute made
of gold,
RUBINSTEIN and HEIFETZ —great legends
of old.
TOSCANINI, a hero to new generations,
SPIVAKOV, WAND, BASHMET—musical stars
to all nations.

VoL.2, No. 12

gfma’s face looked familiar,
His smile was so chipper
The hair on his face said it all—
It was Nipper!

nd they heard him exclaim
In his Nipper-like wails,
“Happy Holidays to All
And to All—
Here’s to sales!”

CLASsICS
A Owision of
Bertelsmann Music Group

TMK(S) ® Registered ® Marcals)

Registrada(s) General Electric
Compuny. USA. except BMG logo
and Red Seal and Gold Seul ® BMG
Music: Eurodise logo ® BMG Ariola

Munich GmbH: deutsche harmonis

mundi logo ® Deuische Harmonis Mundi
© 1990, BMG Music.

Billboard.

FOR WEEK ENDING DECEMBER 21, 1991

=
. = Compiled from a national sample of retail store sales reports.
o X
g2z
£ v | ©
@ § g | TITLE ARTIST
T | & | | LABEL & NUMBER/DISTRIBUTING L ABEL
* % NO. 1 & &
1 2 | 65 IN CONCERT A  LONDON 430433.2% 60 weeks at No. 1
CARRERAS, DOMINGO, PAVAROTTI (MEHTA)
=
2 117 MCCARTNEY/DAVIS: LIVERPOOL ORATORIO  ANGEL CDQB-54371*
TE KANAWA, HADLEY, ROYAL LIVERPOOL PHIL. (DAVIS)
3 3017 BERNSTEIN: CANDIDE DG 429734-2*
HADLEY, ANDERSON, GREEN, LUDWIG (BERNSTEIN)
4 41 HOROWITZ THE POET DG 435025-2*
VLADIMIR HOROWITZ
5 6 |11 PART: MISERERE  ecwm 847539.2+
HILLIARD ENSEMBLE
6 517 TOGETHER  ANGEL CDQ-54266*
PLACIDO DOMINGO, ITZHAK PERLMAN
7 2|11 TCHAIKOVSKY GALA IN LENINGRAD  Rca 60739-2.RC*
YO-YO MA, JESSYE NORMAN, ITZHAK PERLMAN
8 0] 3 VERDI: OTELLO  1ONDON 433669+
PAVAROTTI, TE KANAWA, NUCCI (SOLTI)
9 [19]3 BACH: SUITES FOR SOLO CELLO  MERCURY 432756*
JANOS STARKER
10 | 8 |21 FAVORITE ARIAS BY WORLD'S FAVORITE ...  SONY CLASSICAL MDK 47176*
CARRERAS - DOMINGO - PAVAROTTI
1195 SCHUBERT: WANDERER FANTASY  0G 435028+
YEVGENY KISSIN
12 161 5 BEETHOVEN: THE NINE SYMPHONIES  TriDEC 46452-2*
CHAMBER ORCHESTRA OF EUROPE (HARNONCOURT)
13 | 241 3 MAHLER: SYMPHONY NO. 8  TELARC CD-80267*
ATLANTA SYMPHONY & CHORUS (SHAW)
14 |15 5 MASCAGNI: CAVALLERIA RUSTICANA  pPHILIPS 432105*
NORMAN, HVOROSTOVSKY, GIACOMINI (BYCHKOV)
15 14| 85 HOROWITZ: THE LAST RECORDING  sONv CLASSICAL SK-45818*
VLADIMIR HOROWITZ |
16 |12 29 CORIGLIANO: SYMPHONY NO. 1  ERATO 45601-2-2K*
CHICAGO SYMPHONY (BARENBOIM)
17 1117 STRAUSS: SALOME 06 431810-2¢
STUDER, RYSANEK, TERFEL (SINOPOLI)
18 |21 5 MOZART: DUOS  rca 60735-2-RC*
PERLMAN, ZUKERMAN
19 |13] 7 MAHLER: SYMPHONY NO. 8 DG 435102-2*
VIENNA PHILHARMONIC (BERNSTEIN)
20 |20 11 HANSON: SYMPHONY NO. 4  DELOS DE 3105*
SEATTLE SYMPHONY (SCHWARZ)
21 23] 3 ORFF: CARMINA BURANA  (ONDON 430509+
SAN FRANCISCO SYMPHONY & CHORUS (BLOMSTEDT)
22 INEW) HANDEL: MESSIAH  HARMONIA MUNDI (FRANCE) 907050.52*
PHILHARMONIA BAROQUE ORCHESTRA (MCGEGAN)
23 | 2213 MOZART: GREATEST HITS Rrca 60829-2-Rv*
VARIOUS ARTISTS
24 | 251 3 STRAUSS: FRIEDENSTAG  kocHcCD 71117
COLLEGIATE CHORALE (BASS)
MEETING VENUS  TELDEC 46336*
25 |NEWD TE KANAWA, KOLLO, HAGEGARD (JANOWSKI)
TOP CROSSOVER ALBUMS..
* % NO.1 » *
1 111 PAVAROTTI SONGBOOK  LONDON 433513.2% 7 weeks at No. 1
LUCIANO PAVAROTTI
2 2 111 THE WIND BENEATH MY WINGS RcA 60862-2-RC*
’ JAMES GALWAY
3 4|39 SPIRITUALS IN CONCERT DG 4297%90-2*
BATTLE, NORMAN (LEVINE)
4 3|11 ANNIE GET YOUR GUN  ANGEL CDQ-54206*
CRISWELL, HAMPSON (MCGLINN)
5 |10] 3 CHRISTMAS WITH THOMAS HAMPSON  TELDEC 73135+
HAMPSON, ST. PAUL CHAMBER ORCH. (WOLFF)
6 5111 AMAZING GRACE  PHILIPS 432546-2+
JESSYE NORMAN
7 913 THE GERSHWINS IN HOLLYWOOD  PHiLIPS 434274*
HOLLYWOOD BOWL ORCHESTRA (MAUCERD
8 (113 THE SPIELBERG/WILLIAMS COLLABORATION  SONY CLASSICAL SK 45997
BOSTON POPS (WILLIAMS)
THE BROADWAY | LOVE  ATLANTIC 82350-2*
9 |NEWD PLACIDO DOMINGO
10 |6 |17 THE ANNA RUSSELL ALBUM  SONY CLASSICAL MDK 47252*
ANNA RUSSELL
1117159 WTWP CLASSICAL TALKITY-TALK RADIO  TELARC CD-80295*
P.D.Q. BACH
KISMET  SONY BROADWAY SK 46438*
12 |NEWD RAMEY, MIGENES, HADLEY, PATINKIN
13 |12] 9 CARMEN JONES  ANGEL COC-54351*
FERNANDEZ, EVANS (LEWIS)
14 (13| 7 RED, WHITE & BRASS  PHILIPS 434276-2*
CANADIAN BRASS
15 |14 12 THE SYMPHONIC LLOYD WEBBER  TELDEC 73742-2*
ROYAL PHILHARMONIC (STRATTA)

® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units with each additional million indicated by a numeral following the
symbol. All albums available on cassette and CD. *Asterisk indicates vinyl unavailable. ® 1991, Billboard/
BPI Communications, Inc.
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| SENSUOUS, SEDUCTIVE
| & SENSATIONAL

4

The music of Brazilian
superstar Eliane Elias
flies in a bold new
direction on “A Long
Story”. Moving beyond
the usual jazz forms,

Eliane has sculpted an

aural wonderland

richly layered with

piano, electronics, :
percussion and

wordless vocals.

Discover the world of

this musical genius!

ELIANE ELIAS

o
2 4

THE FINEST
IN JAZZ IS ON
BLUE NOTE

For u free catalog, write to
Trur Blue Music, 35 Meirose Place,
Stamford. CT 06902

©1991 Cupitol Records, Ine.

E‘;‘ i

Billboardee

FOR WEEK ENDING DECEMBER 21, 1991

Top Jazz Albums.

THIS WEEK
2 WKS. AGO

WEEKS
ON CHART

COMPILED FROM A NATIONAL SAMPLE OF RETAIL
AND ONE-STOP SALES REPORTS.

ARTIST TITLE
LABEL & NUMBER/DISTRIBUTING LABEL

._‘
[¥=3

* * NO. 1 x %
HARRY CONNICK, JR. ® coLumsia 48685+

9 weeks at No, 1
BLUE LIGHT, RED LIGHT

DAVE GRUSIN  GRp 2005*
THE GERSHWIN CONNECTION

BRANFORD MARSALIS  coLumBia 46930
THE BEAUTYFUL ONES ARE NOT YET BORN

MACEO PARKER  VERVE 511 068*/POLYGRAM CLASSICS & JAZZ
MO’ ROOTS

o | = | w o
—
—_

KENNY KIRKLAND  Grp 9657+
KENNY KIRKLAND

THE EARL KLUGH TRIO
WARNER BROS. 26750* THE EARL KLUGH TRIO VOLUME ONE

ABBEY LINCOLN FEATURING STAN GETZ

915 VERVE 511 110*POLYGRAM CLASSICS & JAZZ YOU GOTTA PAY THE BAND
13| 3 MILES DAVIS & MICHEL LEGRAND  WARNER BROS. 26438*
DINGO
6 | 25| NATALIE COLEA2  ELEKTRA 61049
UNFORGETTABLE
12| 5 | KEITHJARRETT TRIO  ECM 849 650%/POLYGRAM CLASSICS & JAZZ
THE CURE

GERALD ALBRIGHT  ATLANTIC 82334
LIVE AT BIRDLAND

1641

=

OSCAR PETERSON TRIO
TELARC JAZZ 83306*/TELARC INTERNATIONAL SATURDAY NIGHT AT THE BLUE NOTE

8 |1l

MARK WHITFIELD  wARNER BROS. 26659*
PATRICE

GONZALO RUBALCABA  BLUE NOTE 97197*/CAPITOL
THE BLESSING

11117

WYNTON MARSALIS  coLumsia 47977
THICK IN THE SOUTH

LIONEL HAMPTON AND THE GOLDEN MEN OF JAZZ
TELARC JAZZ'83308*/TELARC INTERNATIONAL LIVE AT THE BLUE NOTE

THE BOB BELDEN ENSEMBLE  BLUE NOTE 95137*/CAP|TOL
STRAIGHT TO MY HEART

NEW )

TEDDY EDWARDS  ANTILLES 511 411*/ISLAND
MISSISSIPPI LAD

21|7

TONY CAMPISE  HEART MUSIC 004+
ONCE IN A BLUE MOON

8= EBEEl= = BE- FRE[- - - |-

NEW )

CHARLES FAMBROUGH  cri 79476*/MESA-BLUEMOON
THE PROPER ANGLE

N
—

1711

STEPHEN SCOTT  VERVE 849 557*/POLYGRAM CLASSICS & JAZZ
SOMETHING TO CONSIDER

N
N

1923

DAVID SANBORN  ELEKTRA MUSICIAN 61088*/ELEKTRA
ANOTHER HAND

@ NEW p THE RAY BROWN TRIO WITH RALPH MOORE  cONCORD 4477*
MOORE MAKES 4
MCCOY TYNER i
24 118|273 Py NEW YORK REUNION
2% |14 7 STEVE TURRE  ANTILLES 510 040*/ISLAND
RIGHT THERE
TOP CONTEMPORARY JAZZ ALBUMS..
* %« NO. 1 % %
@ 1 | 11| FOURPLAY  waRNER BROS. 26656 9 weeks at No. 1
FOURPLAY
@ 3 | g | DAVID BENOIT  Grp 9654+
SHADOWS
@ 519 RICHARD ELLIOT  MANHATTAN 96687*CAPITOL
ON THE TOWN
4 4 | 15| THE RIPPINGTONS  grp 9651+
CURVES AHEAD
5 2115 THE MANHATTAN TRANSFER  coLumBIA 47079+
THE OFFBEAT OF AVENUES
@ g | 5 | NANCY WILSON  coiumslia 48665+
WITH MY LOVER BESIDE ME
@ 10| 7 | ELIANE ELIAS  MANHATTAN 95476+/CAPITOL
A LONG STORY
3 6 | 11 | ALEXBUGNON  orpHEUS 47979/EPIC
107 DEGREES IN THE SHADE
9 g | 7 | RICKIE LEE JONES  cerren 24226
POP POP
10 |11]9 WILTON FELDER  paR 2010*
NOCTURNAL MOODS
11 | 7 | 15| CHICK COREA ELEKTRIC BAND  GRrP 9649+

BENEATH THE MASK

ERIC MARIENTHAL  GRp 9655~
0ASIS

ACOUSTIC ALCHEMY  GRP 9648*

12
13 (1215 BACK ON THE CASE
N *
16| 5 | PATTIAUSTI GRP 9660 =
DI * -
@ NEW ) AL DI MEOLA PROJECT  TOMATO 79751*MESA-BLUEMOON RiES NiTLane
21| 3 | JOE SAMPLE  crp 9658+
COLLECTION
@ 273 BOB BERG  DENON 9042+/A&M
BACK ROADS
18 |15]9 NEW YORK VOICES  GRrp 9653+
HEARTS OF FIRE
NEW ) STANLEY JORDAN  BLUE NOTE 97159*/CAPITOL ST —
SAM RINEY TOP 138%
1200253 CRINSIROT TALK TO ME
CANDY DULFER 674%
A | 17|23 v AHBTAS] SAXUALITY
2 |13ln MIKE STERN  ATLANTIC JAZZ 82297%/ATLANTIC

ODDS OR EVENS

@ 27313 SHAKATAK  VERVE FORECAST 511 390%/POLYGRAM CLASSICS & JAZZ
OPEN YOUR EYES
KENNY RANKIN SKY 63*
NEW ) cresky BECAUSE OF YOU
BOBBY LYLE  ATLANTIC 82346*
(25 |NEWD PIANOMAGIC

O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units. & RIAA certification for sales of 1 milfion units with each additional million
indicated by a numberal following the symboli. All albums available on cassette and CD. *Asterisk indicates vinyl
unavailable. ® 1991, Billboard/BPI Communications, Inc.
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Artists & Music

Singles Ghart A Power Play For Top Acts;
Ana Gabriel Soars; Gapitol/EMI Catapults

THOUGH IT CAN BE A TIME for
both pause and reflection, the holiday
season certainly is mirthful. So rath-
er than going into a blustery, high-
minded muse about the Hispanic mu-
sic industry in 1991, it may be more
interesting (and perhaps more enter-
taining) to take a sprayshot lookback
at the year that was.

Let’s start off by asking a chart
question: Are the Hot Latin Tracks
slow-moving or what? Between Nov.
25, 1990, and Nov. 30,
1991, only eight artists
landed No. 1 hits. By con-
trast, nearly twice as
many (14) notched chart-

which, embarrassingly, broke first on
Spanish-language radio’s primary
English-language competition—pow-
er radio.

Nonetheless, Billboard’s annual
Latin music surveys suggest Hispan-
ic radio appears to be changing. In
1989, the top pop artists were veteran
balladeers Isabel Pantoja, Roberto
Carlos, Julio Iglesias, Rocio Durcal,
and Braulio. This year’s pop artist
list, featuring Ana Gabriel, Daniela

1991 IN REVIEW

topping hits during a
comparable period be-
tween 1989 and 1990.

Furthermore, a mere
four artists accounted
for an astounding 35 No.
1 weeks. Ana Gabriel,
the current high priest-
ess of the pop charts,

Notas

scored 20 No. 1 weeks

Latin Tracks list. Guerra’s bachata-
/merengue/pop melange is further
reinforcing the penetration of tropi-
cal music from Barcelona to Buenos
Aires (not to mention crossing over
into tropical radio formats). Now
with worldwide distribution from
newly aggressive BMG, there is no
limit for Guerra. The Dominican sing-
er/songwriter’s mostly successful
U.S. tour this fall underscored not
only his broad appeal, but also the
large quantity of superb
shows that were deliv-
ered by Hispanic artists
this year.

The laundry list of
great concerts and show-
cases ranged from Te-
jano (La Mafia) and
grupo (Los Mier) to tropi-
cal (Joe Arroyo) and pop
(Raul di Blasio). Special
mention must be given to
Ricardo Montaner for his
exuberant outing Dec. 7
at Miami’s James L.

with ““Es Demasiado
Tarde”—and “Cosas Del

Amor,” recorded with la-

bel mate Vikki Carr. Daniela Romo
sat atop the singles chart for 10
weeks with “Todo, Todo, Todo.” Fi-
nally, Los Bukis took a five-week res-
idence at the Hot Latin Tracks pent-
house with “Mi Deseo.”

Want more chart notes? Two years
ago, Capitol/EMI Latin did not ap-
pear on Billboard’s year-end list of
best regional Mexican labels. This
year, Capitol heads that list.

Banda Blanca’s “Sopa De Caracol”
became the first tropical-rooted sin-
gle to scale the singles survey. Virgin
Records landed its first Hot Latin
Tracks entry this year with Angel’s
club thumper “Yo No Siento Amor.”

That Angel and Sony Discos’ dance
diva Naomi (“Quedate”) even charted
offers a hopeful glimpse of Hispanic
radio’s slowly awakening acceptance
to urban sounds.

Unhappily, however, Hispanic ra-
dio was slow off the mark with Span-
ish-language reggae and dancehall,

by John Lannert

Romo, Myriam Hernandez, Azucar
Moreno, and Juan Gabriel, again fea-
tures four ballad-oriented singers,
but only one veteran—Juan Gabriel.

Ana Gabriel and Romo were the
lone repeat artists from last year’s
top-five survey. The tropical and re-
gional Mexican year-end charts re-
veal a similar trend, as well. Granted,
rock en espariol and jazz do not have
an ice cube’s chance in Hades of mak-
ing significant chart impact. Fortu-
nately, sophisticated pop/rockers,
such as Mecano, Franco de Vita, Ilan
Chester, Miguel Bose, and Yordano,
can squeeze a spot on the playlist. In
Miami, Bose receives at least as
much airplay on English-language
AC/jazz outlet WLVE-FM (Love 94)
as he does on Hispanic stations.

So where do Juan Luis Guerra Y
La 440—again, the major Hispanic
success story of the year—land in the
year-end surveys? No. 1 on the tropi-
cal charts and No. 2 on the Top Hot
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Knight Center.
Montaner is the shin-
ing star of his label, TH-
Rodven, which—like many Hispanic
record companies—struggled eco-
nomically throughout 1991. Yet by
the fourth quarter, most label execu-
tives were seeing at least a tempo-
rary upswing in revenue. Company
brass at Sony and BMG were even
beaming about record months; both
labels have been active of late. Sony
inked distribution accords with Globo
and RTP, while signing standout
tropical artists Arroyo, Grupo Niche,
and Gilberto Santa Rosa, whose lat-
est album, “Perspectiva,” was mis-
identified in the Dec. 14 Latin Notas.

Meanwhile, BMG picked up distri-
bution pacts—and a tropical/reggae
profile—with hot Puerto Rican-based
labels Prime and Paradisc. Not to be
left out, WEA Latina inked popular
balladeer Myriam Hernandez.

There was a slew of other notable
artist/label events and develop-
ments: Sonotone’s Victor Victor
made known who was one of the au-
thentic proponents of bachata with
his album “Inspiraciones.” RMM
signed Oscar D’Leon and for his
100th album, Tito Puente. The label
also put out the debut album and vid-
eo release of its annual salsa festival.
Prompted by the success of the Tex-
as Tornados, Warner Nashville
opened its Hispanic music division,
Warner Discos. Juan Luis Guerra Y
La 440’s album ‘“Bachata Rosa”
topped the national albums chart in
the Netherlands. Luis Miguel cut an
English-language equivalent to his
latest effort, “Romance”’-—for even-
tual release in England. Brazilian kid
star now has her own TV show, “Chi-
spavision,” which airs on Univision.

In addition, it also must be noted
that the American Latin Music Assn.
(ALMA) was founded upon the con-
clusion of Billboard’s Latin Music
Conference last May. May the fledg-
ling trade outfit—given sufficient
time—offer a united front that can
uphold and protest the interests of
the Hispanic music industry.

Billboard.
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CHILE (Gold)

COLOMBIA (Gold & Platinun)
ESTADOS UNIDOS (Gold & Platinun)
MEXICO (Gold & Platinun) AR
PUERTO RICO (Gold)

VENEZUELA (Gold & Platinun)
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DANCE TRAX

(Continued from page 36)

Box (RCA) may have been marketed
as pop and house records, but the
tone of these tracks (as well as nu-
merous others) were rooted in hi-
NRG.

Meanwhile, producer/songwriter
Carlos Berrios almost singlehanded-
ly revived the freestyle movement
with his “new-school’” sound. By
pumping a kinetic funk vibe into the
groove, he gave the otherwise dated
subgenre a fresh face. Benefiting
greatly from this sound were Lisette
Melendez and Corina, both of whom
broke the charts with Berrios-helmed
hits.

Melendez’s “Together Forever”
(Columbia) laid the groundwork for
her debut album of the same name,
taking the sound and stacking it with
horn-rimmed R&B/funk jams. Cor-
ina, on the other hand, used the new-
school sound to entice listeners into a
wonderfully diverse self-titled album
that proved to be a pure dance/pop
pleasure that often reminded us of
Madonna’s early days. Both are tal-
ents worth keeping an eye on.

BUT FOR EVERY HIT RECORD,
there is that buried treasure, that
slammin’ project that somehow fell
between the cracks of promotion pri-
orities or got lost in a glut of releases.
We tip our hat to the following
“should’ve-been-club-hits”:
o“Night By Night,” Alanda Drake
(1.D./Columbia).
o“Live For Loving You,” Gloria Es-
tefan (Epic).
o“Love Is An Island,” Claudja Barry
(Popular/RCA).
o“Ain’t No Way (Roger’s Remix),”
Cheryl “Pepsii” Riley (Columbia).
o“Sacrifice,” Yasmin (Geffen).
o“Always,” Carmen Carter (Arista).
If you missed any of these the first
time around, you are advised to go
back and give 'em a spin.
As we previously noted, 1991 was
quite a year for dance music.

KEEPING SCORE

(Continued from page 42)

e Two of the century’s greatest
pianists died, Rudolf Serkin in Feb-
ruary, and Claudio Arrau in June.
Each was 88.

e Paul McCartney’s ‘“Liverpool
Oratorio,” written with the help of
Carl Davis, extended its sales reach
far beyond conventional classical
and crossover markets, dimming
even further already shadowy clas-
sical boundaries.

o Soft sales increased indie-label
impatience with distributors. Some,
promised more sympathetic treat-
ment elsewhere, took a walk. In oth-
er cases it was the distribs, no long-
er willing to carry slower-moving
lines, who initiated separation
moves. Most prominent was the de-
fection of Delos from A&M to a deal
with Allegro Imports.

e At year’s end, NARAS, the re-
cording academy, was hard at work
trying to win corporate support for
a stand-alone Grammy TV event,
most likely on PBS, to showcase
creative achievements of the classi-
cal, jazz, and musical-theater wings
of the industry. Token exposure of
the genres would continue on the
main show, as in past years.
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Music Video

ARTISTS & MUSIC

Growing Pains Aplenty

MTV TURNED 10, BET turned to
boycotts, Video Jukebox Network
turned on Manhattan, the NAACP
turned its efforts toward incorpo-
rating more African Americans
into the clip-making community,
and music video production compa-
nies turned to divine intervention

- or anything else that would keep

them afloat.

In other words, 1991 saw the mu-
sic video industry turn into a
gawky, awkward adolescent with
growing pains aplenty—nothing
serious, but enough discomfort to
make everyone itchy for the transi-
tion from ugly duckling to swan.

Aging Gracefully. MTV celebrated
its 10th anniversary this year. Among
the festivities were a party at which
Prince performed and an ABC
special. The music video network
also took the birthday as the time to
announce its intent to split into three
channels in 1993.

THE BIGGEST NEWS at MTV this
year was the announcement that the
channel will split into three channels
in 1993. Two of the channels will be
devoted to specific, unannounced mu-
sical genres, while the third will be a
broad-based channel similar to the
current MTV. For MTV, the split
could help the channel increase its
domination in the marketplace and
possibly take on such competitors as
The Jukebox Network and BET
head-to-head. An added bonus is that
MTV’s rating will be the combined to-
tal of the three channels, which is one
way to bolster stagnant ratings. The
bonanza for labels, artists, and pro-
duction companies is more exposure
for more videos; the disadvantage is

potential pigeonholing of artists into
one particular genre.

DOWN THE HALL at VH-1, MTV’s
sister channel quietly continued to
gain momentum. Its ratings grew
and labels finally accepted 1990's
change to a hits-driven format. Al-
though the vast majority of the clips
are recurrents, the channel continued
to take chances on artists it believed
in—often slipping into rotation acts
with relatively no radio airplay. One
of the more noticeable signs of com-
mitment to the labels was the institu-
tion of the “Artist of the Month” pro-
gram, a cooperative effort between
VH-1 and t<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>