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Grammy Appearances Ring Up Retail Gains

This story was prepared by Ed-
ward Morris in Nashville and Ed
Christman and Susan Nunziata
in New York.

NASHVILLE—The Grammys
have become a two-stage rocket for
the artists involved in the awards cel-

GD Unit Sales
Pass Gassettes,
Majors Say

LOS ANGELES—For the first time
since the introduction of the compact
disc, CD unit sales have crept past
those of cassettes, according to four
of the six major distributors and sev-
eral leading retailers.
WEA, PolyGram Distribution,
(Continued on page 85)

Tougher RIAA Gives
Pirates Ghase But
Still Running Uphill

B BY BILL HOLLAND

WASHINGTON, D.C.—Despite the
big gains reflected in the Recording
Industry Assn. of America’s just-re-
leased, year-end anti-piracy statistics,

(Continued on page 97)

PAGE 40

ebration. First, there is the publicity
and psychological boost of the nomi-
nation or win. Then, there is the im-
mediate translation of this exposure
into increased sales.

This year’s bene-
ficiaries, according
to SoundScan’s
point-of-sale data,
are Natalie Cole,
Bonnie Raitt, Mi-
chael Bolton, Me-
tallica, Amy Grant,
R.E.M., Mare
Cohn, Queens-
ryche, Seal, Mary-
Chapin Carpenter, and Luther Van-
dross. Dave Grusin’s “The Gershwin
Connection” has also benefited from
its Grammy exposure.

Acts with the largest percentage
of post-Grammy gains, piece-counts
show, were Seal, who went up

(Continued on page 86)

Z3

MARC COHN

NEWSPAPER

%

Smooth Sale-ing For Music Retailers
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Comp-Store Gounts Rise At Mast Chains

This story was prepared by Ed
Christman and Susan Nunziata in
New York and Edward Morris in
Nashville.

NEW YORK—Record chains are re-
porting relatively good sales so far
this year, although they raise their
perennial gripe that things could
have been a lot better if the labels
had released a big album or two in
the first three months of the year.
Of the 14 retail chains and one
rackjobber surveyed, only two indi-
cate that sales are flat, while most of
the other accounts cite comparable-
store numbers above the 5% mark.
Some retailers note they are compet-
ing with weak numbers from last
year, when the Gulf war kept buyers
away. But on the other hand, they
say they are pleased to be generating
their current performances in a poor
economy. Also, they say the Grammy

Hong Kong'’s
Losing Out To

This story was prepared by Hans
Ebert in Hong Kong and Adam
White in London.

HONG KONG—International rep-
| ertoire appears to be
| gaining ground in
this $80 million mu-
sic market, even as a
number of long-es-
tablished local “Can-
| to-pop”” artists may
be losing their com-
mercial clout.

Senior record in-
dustry executives attribute some of

Kong’s first new commercial radio

the changes to the arrival of Hong programming features 40% in-

Local Music
Glohal Flavor

broadcaster in more than 30 years.
Metro Broadcast launched three
outlets last May, and one of them,
FM Select, is the colony’s first and
only bilingual (Cantonese/English)
channel. It offers an
adult contemporary
format heavy on the
likes of Elton John,
Michael Bolton, Phil
Collins, and Mariah
Carey: ——

At Metro’s other
music outlet, Hit Ra-
dio—where DlJs
speak only Cantonese on-air—the

(Continued on page 75)

%

Awards show boosted sales (see sto-
ry, this page).

“If you’re not [showing positive
comp-store growth] this year, when
we were at war last year, you're do-
ing something wrong,” says Chuck
Papke, VP of marketing with the 33-
store Harmony House in Troy, Mich.

(Continued on page 98)
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‘Erotic Music’ Bill
Passes In Washington
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‘Fantasia’ Heist Probe
Ends; WaxWorks Clear
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+ The Artist of the 9o's!
* The First Single,

Written, Prrformed. Produced and Arranged 81 R. helly
Management: Barry Hankerson/Midwes: Group

wWwWw.americanradiohistorv.com

Enginecred And Mixed By Chris Trevett. Bauery Studios/X. v

ve

" She's Got That Vibe"-
Top 10 R&B and crossing now!

The New Single and video "Honey Love” - exploding now!
200,000 albums in 6 weeks!

R. KELLY And Public Announcement
"Born Into The go’'s”™
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BRYAN ADAMS
WAKING UP THE NEIGHBOURS
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Over 7 million albums sold!
A list of hits that keeps growing.
“(Everything I Do) I Do It For You,” “Can’t Stop This Thing We Started,”
“There Will Never Be Another Tonight,” “Thought I'd Died And Gone To Heaven”

“(Everything I Do) I Do It For Ycu,” Grammy Award Winner ® Academy Award Nominee

A tour that’s gonna Wake Up The World. March: 15 Cincinnati, 17 Cleveland, 18 Indianapolis,
20 Pittsburgh, 21/22 Detroit, 24 Worcester, MA, 27 E. Rutherford, NJ, 28 Buffalo, plus many more!

O N E S T E P
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AMY GRANT
HEART IN MOTION
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.

Triple-platinum sales and climbing!

A list of hits thet keeps growing
“Baby Baby”
“Every Heartbeat”
“That’s What Love Is For”
“Good For Me”

The Heart In Motion Video Collection, rlatinum in less than four weeks!

f I . A

© 1992 A&M Records. Inc Alirights reserved.
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Wee Three To Buy 59 Record World Stores

$29 Mil Deal Opens Doors For Chapt. 11 Filing

@ BY ED CHRISTMAN
and JEFF CLARK-MEADS

NEW YORK—Wee Three Records,
which has been on an acquisition binge
since it entered the U.S. about three
years ago, has agreed to buy 59 stores
from financially troubled Record World
for about $29 million.

As anticipated, after reaching the
agreement with Wee Three, Record
World immediately filed for protection
under chapter 11 of the U.S. bankruptcy
code so the deal is subject to the approv-
al of the court.

If completed, the deal will give Phila-
delphia-based Wee Three, a unit of Brit-
ish retailing giant W.H. Smith, a total of
167 stores. It now has 87 stores and re-
cently agreed to buy 20 stores from
Pittsburgh-based National Record Mart
for about $10 million (Billboard, Feb. 8).
That deal is expected to close March 9.

Meanwhile, Port Washington, N.Y.-
based Record World will be left with 21
stores after the Wee Three acquisition,
and sources say that Camelot Music,
based in North Canton, Ohio, Compact
Disc World of South Plainfield, N.J., and
Trans World Music Corp. of Albany,
N.Y, are among the parties interested
in some of those stores. Record World,
owned by Chemical Bank, is expected to
use the bankruptcy proceedings to liqui-
date itself, and any unwanted stores
will be closed.

The six majors are watching the pro-
ceedings closely, as they are collectively
owed about $11.5 million by Record
World. Of that, about $3.36 million is se-
cured, which means they likely will col-
lect 100% of the amount. But sources es-
timate that for the remainder, creditors
will be lucky if they collect 25 cents-50
cents on the dollar, with the lower fig-

MEDINA ON THE RISE AT WARNER

Warner Bros.” Benny Medina just got even busier. The A&R
exec has been promoted to senior VP/GM of the label's black
music division and, as Janine McAdams reports, also signed a

multimedia deal with Warner.

ure more likely.

In its filing at the Eastern District of
New York, U.S. Bankruptcy Court,
Record World listed assets of $8.7 mil-
lion and liabilities of $44.8 million. The
liabilities break down into $20.5 million
in secured debt and $24.3 million in un-
secured debt.

The largest unsecured claims include
those of Chemical Bank, owed $13 mil-
lion; WEA, owed $2.3 million; Sony,
owed $1.6 million; CEMA, owed $1.5 mil-

lion; PolyGram, owed $1.3 million; Uni
Distribution, owed about $784,000;
BMG, owed about $729,000; Maxell,
owed about $225,000; Case Logic, owed
about $193,000; Creative Point, owed
about $109,000; and TDK, owed about
$104,000.

A sister company, Record World En-
terprises, listed total assets of about
$26 million and total liabilities of about
$37 million. Of the latter figure, $22.7

(Continued on page 97)

@ BY THOM DUFFY
and KEN TERRY

NEW YORK—An “erotic music” bill that
would label and prohibit the sale of ex-
plicit recordings to minors—and would
impose penalties on retailers and distribu-
tors for violations—has been passed by
the Washington state Senate and House
of Representatives and is expected to get
action from Gov. Booth Gardner shortly.

“We are in a state of crisis in the state
of Washington,” says Ed Locke, presi-
dent of Seattle-based Nastymix Records,
in a fax sent to record executives nation-
wide March 3 after the state Senate’s
vote. Nastymix is calling for immediate
mobilization of the music industry and a
fax campaign to alert Gardner to objec-
tions to the measure. (The governor’s fax
number is 206-753-4110.)

The bill “is the first step down a very

Solons In Washington State
OK ‘Erotic Music’ Legislation

ernor. “I urge you not to sign this form of
censorship into law.”

Under House Bill 2554, 20-year-old re-
strictions in Washington state law on the
sale or display to minors of “erotic’” ma-
terial—including films, magazines, and
books—would be extended to sound re-
cordings. A record deemed by a state Su-
perior Court judge to be erotic—using
community standards similar to those in
obscenity cases elsewhere in the nation—
could not be sold to minors and would
have to carry an “adults-only” label in 48
point bold type on its face. Restrictions on
display also would be imposed.

Fines up to $5,000 and a one-year pris-
on term could be imposed for violation of
the measure. For first-time offenders the
maximum penalties are $§500 and a 6-
month jail term.

The National Assn. of Recording Mer-
chandisers is less worried about this bill

BROOKS SOARS SANS VIDCLIPS

The vast domain of Garth’s world hasn’t included music video
lately, as he sidestepped the format for the first singles from
‘Ropin’ The Wind.” Melinda Newman finds out why. Page 48

CD-ROM REGISTERING INTEREST

A growing number of home entertainment firms are envisioning
a bright future for CD-ROM, and are backing their belief with
cold, hard software. Chris McGowan has the story. Page 54

GRAMMY SOUNDCHECK
One undisputed winner at the Grammys was Burns Audio,
which provided sound for all of the live performances. Paul Ver-
na checks in with the production company, and Susan Nunziata
recaps the triumphs in the technical categories.

COUNTRY RADIO CAUGHT IN CURRENT

While the “today’s country” format may be the talk of the town,
some PDs are in a quandary over what to do with yesterday’s
hits. Sean Ross reports.

©Copyright 1992 by BPI Communications. No part of this publication may be reproduced. stored in

dangerous road,” wrote Locke to the gov- (Continued on page 96)
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PolyGram May Top New World Order

@ BY JEFF CLARK-MEADS
and ADAM WHITE

LONDON—PolyGram is cautiously
suggesting that, based on market
share, it may now be the world’s lead-
ing record company.

The claim comes as the firm re-
ports its 1991 financial results, high-
lighted by a 25% rise in operating
profit to $429.97 million, including
$7.6 million in North America. The
previous year, in contrast, the group
lost $28 million in the U.S. and Cana-
da. The company proposes to pay a
gross dividend of 35 cents per share,
a 20% increase on its 1990 payout.

Group revenues rose 20.5% to $3.7
billion, the company reports. Based
on that number and the information
available to him about worldwide
sales, PolyGram president/CEO
Alain Levy believes his company had
an 18.5% global market share, best-
ing or at least matching the Warner
Music Group’s similar slice, while
leading Sony Music’s 16.5% take.

Levy cautions that the ranking is
based on rough PolyGram estimates,
but says he is spearheading a current
IFPI/RIAA initiative to have indus-
trywide market share criteria agreed
upon and enacted.

“Being No. 1 is not really impor-
tant to me—it’s the quality of sales
which matters—but it's embarrass-
ing to everybody, including us, to use
industry numbers we’re not sure of.”

Exchange rates also impact mar-
ket-share calculations, he adds.

Levy’s initiative is supported by his

GComputer Game
Hammers Home
S’track Strength

@ BY MICHAEL DARE

LOS ANGELES—If you want to
hear keyboard wizard Jan Hammer’s
latest composition, you’ve got to beat
up a half-naked maniac who is terror-
izing people in the park, bust some
drug dealers, and find the cult mem-
bers who stabbed your wife.

“Police Quest 3,” which uses Ham-
mer’s soundtrack, is not a movie, TV
show, or video game. [t is the latest
computer software from Sierra On-
Line—an interactive movie in which
the player becomes a cop on the beat
who has to solve hundreds of logical
problems before the story reaches its
climax.

Though computer games might
seem just a vague offshoot of the vid-
eo game industry, the ‘“Police Quest”
series has sold close to 400,000 units
at about $40 list. The third install-
ment in the series has sold close to
125,000 units.

A Sierra survey placed in the game
purportedly shows that 50% of the
purchasers bought it because of
Hammer’s driving soundtrack. But it
is not clear from the survey how
many of these people wanted to buy a
computer game with or without the
music.

Though nearly everybody on
earth can hum that obnoxious little
theme from “Pacman,” the pulsat-
ing stereo themes available on the
latest games go far beyond that dit-
ty. Hammer, whose ‘“Miami Vice
Theme” was a top-five hit around

(Continued on page 75)

peers at competing companies: “I've
received a favorable response,” he
comments.

Part of the problem with current
estimates is that different multina-
tionals include or exclude different
business sectors—for example, pub-
lishing—when making their revenue-
based market-share calculations.
This could be solved by a high-level
team of auditors working with indi-
vidual companies with clearly defined
criteria, according to Levy.

The company says 60% of 1991 rev-
enues came from Europe, 18% from
North America, 17% from the Far
East, and 5% from the rest of the
world. CFO Jan Cook says sales in
Southeast Asia were 29% ahead of
the comparable 1990 figure. Overall,
the value of the group’s sales has ris-
en 115% since 1986, he added.

Of the sales turnaround in North
America, Levy says it is due to new
management structures begetting
successful releases. He points partic-
ularly to Vanessa Williams, Ugly Kid
Joe, Soundgarden, Black Sheep, Amy
Grant, and CeCe Peniston.

Regarding the future of North
American operations, he says, “We
always said it was a three- to five-
year job and we are only two years
into it. We are on schedule.”

Asked about PolyGram’s future
targets worldwide, Levy says, “We
strongly believe we have room to im-
prove in terms of market share on a
worldwide basis. Some of our com-
petitors have had the chance to be
market leaders over the last 20 years

and none has emerged as the undis-
puted worldwide leader.

“We’re now having a shot at it. On
an international basis, we have
strength in terms of local repertoire
and classical—which in some mar-
kets is very important.”

Levy says he is currently missing
only one piece of the management
jigsaw, a Latin American office. One
will be established in either New
York or Miami, depending on who is
available and chosen to run it, he
says.

As for Island’s performance last
year, Levy describes it as “very satis-
factory.” He continues, “They had a
U2 album, of course, and a P.M.
Dawn album which broke worldwide,
so I am not at all disappointed. Is-
land’s strength is its A&R.”

Though Island’s profile was not
high last year, Levy describes
chart-share figures as ‘‘mislead-
ing.”

PolyGram reports in Dutch guil-
ders. The conversion rate used
here is 58 cents to the guilder.

W

Toast Of The Town. Sony Classical and the French Consulate toasted fiutist
Jean-Pierre Rampal Feb. 3 at Avery Fisher Hall in New York in honor of his 70th
birthday. Shown, from left, are Rampal, cellist Mstislav Rostropovich, violinist

Isaac Stern, and an unidentified guest.

Rumor 0f MTV
Making Public
Offer Persists

@ BY DON JEFFREY

NEW YORK—Is MTV going
public?

That’s the question going
around Wall Street, as sources in
the entertainment industry won-
der whether Viacom Inc. is plan-
ning to spin off its fast-growing
MTV Networks subsidiary in a
public offering of stock.

The company says it does not
comment on speculation, which
became heated after a recent arti-
cle in Forbes magazine. But many
in the investment community be-
lieve such a sale would make
sense from the standpoint of in-
vestors, who have been enthusias-
tic about initial public offerings of
stock in recent months. They say
it could also help the company,
since it has a huge $2.3 billion debt
to pay down.

Mark Riely of the investment
firm MacDonald, Grippo, Riely,
notes, “Investors’ appetite for ca-
ble programming networks has
been high.”

Christopher Dixon, an analyst
with PaineWebber, says, “I would
be surprised if the company
wasn’t considering this.” He notes
that Viacom’s chairman, billion-

(Continued on page 98)

@ BY PAUL SWEETING

NEW YORK—Capitol Entertain-
ment, the largest Blockbuster fran-
chisee in the Washington, D.C,, area,
filed suit against the Fort Lauder-
dale, Fla.-based franchisor March 3,
charging Blockbuster of fraud and
breach of faith. Capitol accused the
mammoth video web with failing to
deliver on promises to sell the fran-
chisee 60 Erol’s Video Club locations
that it acquired last year.

That same day, a Texas state
judge issued a temporary restrain-
ing order against Blockbuster, pre-
venting the franchisor from convert-
ing any Erol's locations to Block-
buster stores or competing unfairly
with Capitol, pending a hearing on a

Major D.GC. Franchisee Sues Blockbhuster
Capitol Ent. Claims It Was Promised Erol’s Stores

temporary injunction slated for Fri-
day (13).

The suit, filed in the 44th judicial
district in Dallas, where Capitol is
based, seeks $40 million in actual
damages and $100 million in punitive
damages.

In its suit, Capitol charges that,
while negotiating to acquire Erol’s,
Blockbuster promised to offer the
Erol’s locations to Capitol and other
franchisees for roughly $200,000
apiece, or at whatever cost Block-
buster itself ended up paying for the
stores. After completing the deal in
April of last year, however, Block-
buster demanded $550,000 per loca-
tion, the suit alleges.

Blockbuster paid $30 million for
the 207-store Erol’s chain, or rough-

ly $145,000 per store (Billboard, May
4, 1991).

The suit also charges that Block-
buster began upgrading the Erol’s
locations after the acquisition and
started competing aggressively
against the Blockbuster locations
operated by Capitol. It further al-
leges that Blockbuster diverted ad-
vertising funds on behalf of the
Erol’s locations, diminishing the
support given to Blockbuster fran-
chisees and forcing Capitol to with-
draw from the local Blockbuster ad-
vertising fund.

Capitol operates 28 Blockbuster
locations in the Washington area.

In a statement, Blockbuster said
it believes ‘‘the lawsuits filed by

(Continued on page 98)

Bertelsmann

@ BY TRUDI MILLER

NEW YORK—Bertelsmann A.G., the
German-based parent company of
BMG Distribution, Arista Records,
and RCA Records, has signed an
agreement with Citibank and a group
of lenders to buy a 44-story office
building in New York’s Times Square.

The German-based company,
which is the world’s second-largest
media concern, is paying $119 million
for the building, located at 1540
Broadway. The deal was facilitated
by a $10.8 million tax incentive pack-
age offered by the administration of
Mayor David Dinkins. The package

Buying N.Y. Bldg. For HQ

includes city tax benefits and state
benefits in a 70:30 ratio, as well as an
exemption on sales tax and a cap on
real estate tax increases due to im-
provements on the building.

In return, Bertelsmann has agreed
to keep 500 jobs in New York that
would otherwise have been moved to
the Midwest, to sublease 25,000-
50,000 square feet to small interna-
tional businesses that are not yet in
New York, and to use $1 million of
the money it saves on sales tax to set
up a fund to improve the Times
Square area. Bertelsmann plans to
occupy two-thirds of the 1-million-
square-foot building, with 1,700 em-

ployees. The rest of the building will
be leased out.

Bertelsmann Music Group plans to
move its headquarters to the building
by mid-1993, as well as divisions in-
cluding RCA Records, BMG Interna-
tional, BMG Distribution, BMG Clas-
sics, BMG Direct Marketing Inc.,
BMG Music Publishing, and Zoo En-
tertainment. Arista Records will re-
main at its current address, 6 West
57th St., until the end of the decade,
because of its long lease.

It is not yet known whether RCA
Recording Studios will move. “We’re
reviewing our options,” says a BMG
representative.

‘Fantasia’ Heist
Probe Goncluded;
WaxWorks Glear

@ BY EARL PAIGE

LOS ANGELES—The U.S. Attor-
ney’s office in Detroit concluded its
investigation of the Oct. 23 robbery
of almost 50,000 copies of “Fantasia”
with the arrest of two new suspects
March 2.

No one has been charged at Wax-
Works/VideoWorks, the Owensboro,
Ky.-based wholesale firm where the
stolen goods, valued at $1.2 million,
ended up.

The two suspects, plus five previ-
ously charged suspects (Billboard,
Feb. 22), have all signed plea state-
ments admitting guilt and will appear
in U.S. District Court, Eastern Dis-
trict of Michigan, March 24-25, ac-
cording to Sam Hutchings, assistant
in the office of U.S. Attorney Stephen
J. Markman. Judge Patrick Duggan
will preside.

Hutchings adds, however, that the
plea statements are not binding and
may be changed prior to the court
date.

The two new suspects are trucking
services broker Martin Kelley and
truck driver Richard Lobdell. Both
were identified previously when the
five other individuals were charged in
the case.

At WaxWorks/VideoWorks, presi-
dent Terry Woodward declines to
comment “until we have looked into
the latest developments.”

A Walt Disney Co. representative
declines official comment, saying,
“It’s an FBI matter.” However, this

(Continued on page 98)
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Music Chains Could Sell A Lot More

ARTIST MERCHANDISE NEEDS TLG

B BY WILL CORNELL

It’s not unusual for an artist today
to make more money on licensed
products, especially T-shirts, than on
recording royalties. Just ask every-
one from New Kids On The Block to
Metallica. Public Enemy and Garth
Brooks may soon follow. Yet you'd
hardly know it from walking into
any of the major music store chains
in this country.

The fault lies mostly in retailers’
merchandising schemes. Look at the
way T-shirts on the hottest bands
are displayed (if stocked at all) in any
of the big chain stores. Compare it
with the way they spotlight the lat-
est hot CD and cassette releases.
The music section has the excite-
ment, color, and trappings show biz
ought to have. The T-shirt section is
usually bland, disorganized, hidden,
or just plain sloppy. I've seen more
pizazz at my local flea market—and
those merchants often carry boot-
legs!

Why is this? Here is a colorful,
eye-catching product that is a natu-
ral for music stores and that gives
them a better margin than do the
new Guns N’ Roses albums. Here is
a product that retail customers are
perfectly willing to spend 50% more
for at a concert than a store would
charge if it carried the merchandise.
Here is a product J.C. Penney start-
ed selling and having fun with be-
cause many record retailers refused
to. Why not treat this product with
the same creativity, excitement, and
respect accorded to other lines in
music stores?

Following are four suggestions
for improving how artist merchan-
dise is sold:

o Maximize visibility. Music
chains commonly stock T-shirts in
freestanding floor racks or in a

slatwall or pegboard wall display. If
a retailer uses the floor rack, he
should find some suitable area close
by or overhead to spotlight about
half a dozen styles on a regular ba-
sis. The rack by itself is boring and
often hides the artwork that makes
these shirts attractive.

In the slatwell display, quite a few
examples of artwork are hitting the

bigger the act, the more there are to
choose from.

® Keep your selection lean: Once
things are going smoothly, don’t let
inventories get out of hand. A maxi-
mum of two dozen styles of rock
shirts seems to be a manageable
amount. Independent stores seem to
carry a bigger variety better than
any chain store does, but they also

‘Why not treat this product with
the same creativity, excitement,
and respect accorded to
other lines in music stores?’

seem to do bet-
ter with some
music that
chains do not
choose to stock.
Indies maintain
their competi-
tive edge by car-
rying more

customer in the face, so this is a
good system. But make it visible!
One store near my home, for exam-
ple, has a slatwall display on the
right-hand wall at the rear of the
store. To see it, one must walk all the
way to the back of the store and turn
right. If it were moved just five feet
away to the back wall so it is facing
front, one could see the shirts from
the store entrance.

o Try cross-merchandising and
endcaps away from your main
area. A shirt with Brooks’ or Public
Enemy’s image may be lost in a mo-
rass of Metallica, Megadeth, and
Guns N’ Roses designs. Hang the oc-
casional nonrock shirt near the art-
ist’s music product to catch the at-
tention of the act’s fans. This also
works when an artist has a new vid-
o, single, tour, etc.

o Merchandise the product with
other goods. These would include
products featuring the same artist,
such as CDs and tapes, videos, post-
ers, caps, pillows, beach towels, and
buttons. T-shirts are only one of the
licensed items for most bands. The

shirts, but chain
stores always seem to court disaster
when they try selling a broad selec-
tion.

The major shirt licensees would do
well to find ways to make it easier
for chain stores to alphabetize, orga-
nize, and creatively merchandise this
product to make it more compatible
with the other entertainment items
they sell. How about a garment-in-
dustry equivalent of an artist header
or category card? How about hook-
ing up with some hanger or rack
manufacturer that suits rock’n’roll
product? How about bar coding?
Billboard charts?

T-shirts have been around for
more than two decades. Only a fool
would deny they are here to stay in
the music business. The music re-
tail community can brighten up its
stores while realizing maximum
sales potential and growth simply
by giving T-shirts a little more re-
spect.

Will Cornell is an independent
sales rep for artist merchandise
companies, based in Dallas.

COMMITTEE LACKS DIVERSITY

Thank you for Jeff Tamarkin’s Com-
mentary (Billboard, Feb. 22) on the
Rock and Roll Hall of Fame. Unfortu-
nately, the article only touched the
surface of the problem with the hall of
fame’s selection process.

Of the 28 current members of the
nominating committee, only two are
women, and only two are people of
color. Such a committee can never re-
flect the diversity of artists and pro-
fessionals who made rock’n’roll
great. Nor can this committee, as Ta-
markin suggests, honor the fans—
male and female, of every race and
creed—who supported this indige-
nous American genre long before it
attained the legitimacy to be institu-
tionalized in a hall of fame.

In fact, what the current nominat-
ing committee best typifies is self-
congratulation by the small group of
white, heterosexual males who have
made the most money off the music.

But I don’t think that is what Dave
Marsh meant when he said, accord-
ing to Tamarkin, that the nature and
function of a hall of fame is to honor
the elite. I believe Marsh meant that
the hall of fame should serve to rec-
ognize rock’s most brilliant artists.
Whether or not you directly include
popular opinion in this decision pro-
cess, you cannot deny the justice of
accurately representing—both on the
committee and in the awards—those
groups that have historically been ex-
cluded from power in the industry.
The rock audience is too progressive
to accept less.

Tamarkin asks whether and why
people will visit the Rock and Roll
Hall of Fame when the long-awaited
opening finally happens. Given the
way it is being assembled, I don’t
know.

Sue Cummings
Los Angeles

PILFERAGE 1S KEY
In a recent newspaper story about

EDITORIAL

LETTERS

Refixturing Stores Involves More Than Meets The Eye

The major record companies definitively an-
nounced last week that they would retire the
CD longbox, starting in April 1993, and encase
the software in a jewel-box-sized package
(read jewel box only). But they were vague on
their commitment to help the retailers deal
with the refixturing of their stores that this
new packaging will require.

The manufacturers chose the jewel-box size
after several 6-inch-by-12-inch alternatives to
the environmentally harmful longbox had
failed to win a consensus. Although the retail-
ers were not directly consulted, the effort to
find an alternative box was prompted by their
concerns about refixturing, security, and mer-
chandising. Only when it became clear that one
or more states might pass restrictive packag-
ing laws did the labels do what they’d really
wanted to do all along.

For reasons of fairness and self-interest, the
labels should seriously consider taking part of
their savings from the elimination of the long-
box and applying it to the cost of refixturing
retail stores. Aside from keeping the goodwill
of the account base, footing some of the bill for

this changeover would give the labels a say in
how the refixturing is accomplished—and this
input could help ensure that certain broader,
long-term objectives of the industry are met.

The record retailing community now stands
at a crossroads. Not only is it facing the end of
the longbox, but by the fourth quarter, it will
also have to begin grappling with the chal-
lenges posed by two new configurations: the
digital compact cassette and the mini dise.
Within a year, retailers may be selling four
configurations of prerecorded music.

Consequently, the upcoming decisions about
retail refixturing, security, and merchandising
will affect not only CDs, but the other three
formats as well. The small size of the analog
cassette, for example, has long posed problems
for retailers, and many have placed tapes in
ugly plastic “keepers’’ as a security measure.
The same type of questions will arise with re-
spect to DCC and the mini disc, both of which
will apparently come in packages smaller than
the jewel box.

What the industry is confronting is nothing
less than the future of the music retail environ-

ment. Manufacturers and retailers should
work together to devise new approaches to dis-
playing their physically small yet valuable
products. Security must be considered in the
context of designs for new fixtures, and vice
versa. Innovative merchandising approaches
are needed to overcome the inherent liability of
smaller packages.

While the majority of retailers resisted the
jewel-box-only solution to the last, this need
not set the pattern for future industry deliber-
ations. Instead, both sides should heed the
words of NARM executive VP Pam Horovitz,
who in a recent Billboard Commentary urged
retailers to stay on top of new technology and
called on record companies to consult their ac-
counts before launching new configurations or
forms of packaging.

It is in everybody’s interest to find a sensible,
cost-effective approach to shaping the new retail
environment, and the effort will succeed in propor-
tion to the amount of cooperation between the two
groups. By listening to their accounts and helping
them weather the financial storm of refixturing,
the manufacturers will also help themselves.

the decision of the Recording Indus-
try Assn. of America’s member la-
bels to get rid of the longbox, RIAA
president Jay Berman is quoted as
saying that “he did not see the new
[CD package] size as having any im-
pact on theft.”

Obviously, Berman has never
worked in a record store.

Pilferage is one of the biggest ex-
penses in music retailing and has con-
tributed to the demise of many
stores. Berman’s attitude reinforces
the age-old feeling that the industry
and artists don’t care about helping
to solve this problem because pilfer-
age serves to help them move more
product.

Lou J. Kustas

President

Book & Tape Warehouse
Poughkeepsie, N.Y.

RACK PROBLEM?

I am reeling! The arrogance of Sony
Music has taken a quantum leap!
They are now telling me how much I
can order of Bruce Springsteen’s up-
coming releases, and why? Because
the racks went nuts and overbought
on Michael Jackson, and now they’re
trying to return it.

At the moment, I'm sitting on only
two Jackson tapes and two of his
CDs. If the racks are the problem,
fine, then allocate their orders; but
leave everyone else alone.

Bill Lavery
Owner

Village Records
Shawnee, Kan.

WHY OLDIES FORMAT IS DOWN

So now the oldies stations are finally
getting around to wondering why
people are starting to listen less to
them (Billboard, Feb. 29). Let me ex-
plain.

When [ first discovered the oldies
station in our area, I thought it was a
breath of fresh air. I soon discovered,
however, that it had just as rigid a
playlist as the top 40 stations I was
sick of—it just played different
songs. When you listen to a station
every day at work, the same songs
get a little old.

Also, I don’t know why program-
mers in their right minds would think
that those of us who like '60s, "70s,
and "80s music would tolerate Mariah
Carey, Richard Marx, and Michael
Bolton being shoved down our
throats. Yet they mix it right there
between two good songs. What we do
is change the station. Sometimes we
don’t change it back.

In our area, we have two satellite
stations (one is '60s, *70s, and '80s and
the other is ’50s, '60s, and *70s), along
with a classic rock station I am heart-
ily sick of, a few top 40s, a few coun-
try stations, and a great college sta-
tion that plays '80s music and metal,
although, unfortunately, on some
days it plays rap and dance. I don’t
know about anyone else out there,
but I'm ready for an all-'80s station.
So far, the *90s suck.

Kristy Josell
Vincennes, Ind.
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Top Exec Shifts At Major U.K. Lahels
Marsh To RCA; Eldridge To Chrysalis

W BY JEFF CLARK-MEADS

LONDON—Three U.K. major rec-
ord companies are facing the pros-
pect of new managing directors
this week in the biggest upheaval
of senior staff in four years.

Jeremy Marsh, the highly re-
garded managing director of WEA
Records here, is switching to RCA
Records, leaving a vacancy likely
to be filled by an internal appoint-
ment. At the same time, Roy El-
dridge has been appointed manag-
ing director of Chrysalis Records
U.K. in its new incarnation under
EMI management.

Eldridge’s appointment is a vote
of confidence from EMI. He previ-
ously had the same title while
Chrysalis was still an independent
operation, although then interna-
tional president Paul Conroy was
generally regarded as head of the
U.K. company. Conroy left to be-
come managing director of Virgin
Records U.K. last month. Eldridge
will report to Rupert Perry, presi-
dent and CEO of the EMI Records
Group, U.K. and Eire.

BMG RESTRUCTURING

For BMG, Marsh’s appointment
means the end of a yearlong re-
structuring program. In April,
BMG U.K. chairman John Preston
fired the managing directors of
both Arista and RCA, along with
four other senior executives.

Preston oversaw daily running
of both labels for six months until
appointing Diana Graham as man-
aging director of Arista. Graham
is now joined at the top managerial
level by Marsh, who will supervise
the previously separate operations
of BMG Enterprises and the Ber-
telsmann Independent Group

(B.1.G.) in addition to RCA.

The absorption of the enter-
prises division and B.I.G. means
BMG is reverting to its two-compa-
ny structure. The move is likely to
mean some amalgamation of oper-
ations.

BMG had a 5.2% share of the
British albums market in 1991, and
Preston says of the company’s ros-
ter, “I am as happy with it as I
have always been. It is relatively
very clean in that there is not a lot

of those acts that record compa-
nies get where you are just shout-
ing in the wilderness.”

Asked how dificult it was to
tempt Marsh away from WEA,
Preston adds, “He saw the chal-
lenge and he wanted to make his
mark.”

Warner Music U.K. chairman
Rob Dickins was not available for
comment, but it is understood
Marsh’s replacement will be found
internally.

By George! At a recent party honoring George T. Simon’s 31 years as a
special consultant with NARAS, the recording academy, Billboard deputy editor
Irv Lichtman presents Simon with a collage of Billboard articles about him, along
with a salute from editor-in-chief Timothy White. (Photo: Chuck Pulin)

HONG KONG—-Paula Abdul has
taken her vibeology to China,
even though the singer’s ““Spell-
bound” album was banned from
release there for being ‘‘too
sexy.”

Abdul performed Feb. 24 to a
crowd of 6,000 at the Tian He Sta-
dium in Guangzhou {formerly
Canton). It is thought to be the
first concert in China by a female
pop artist from the West. In con-
junction with the Cultural Bu-
reau of Guangzhou, the show
was promoted by cigarette mak-
er R.J. Reynolds, which is spon-
soring the Asian leg of Abdul's
current international tour.

Prior to her one Chinese date,
Abdul played sellout shows in
Yokohama, Osaka, and Tokyo,
Japan. After Guangzhou, she

Album Ban Notwithstanding,
Paula Abdul Plays China

performed in Hong Kong, Malay-
sia, Singapore, Manila, and Ko-
rea.

“Shut Up And Dance,” Abdul’s
remix album, was released in
China following approval by the
country’s Censorship Depart-
ment. According to Flora Kong,
assistant GM of Virgin Records
(Hong Kong), “Spellbound” was
banned because the censorship
unit—which monitors all foreign
repertoire—felt the tracks
“Rush, Rush,” “Vibeology,” and
“To You’’ were ‘““too sexy.”

Tickets to the Guangzhou con-
cert sold for about $18, a very
high price for the average Chi-
nese music fan, so Abdul attract-
ed a largely expatriate audience.
She offered her hallmark show—

(Continued on page 97)
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@ BY ADAM WHITE

LONDON—To overcome the long-
distance difficulties of breaking its
new artists in the U.S., the Austra-
lian music industry is aggressively
moving ahead with a $250,000 plan
to showease nine acts in Los Ange-
les in May.

Dubbed “The Wizards Of Oz,”
the initiative is designed to help
Australian performers, labels, and
publishers secure U.S. licensing ar-
rangements, develop existing deals,
build up a North American profile,
and stimulate record sales. It is be-
ing organized by industry-funded
trade unit Export Music Australia.

The showcases will be staged

Australian Music Biz Plans
Series Of L.A. Showcases

May 10-15 at The Palace in Holly-
wood. They already have co-spon-
sorship from ASCAP and BMI.
Rock-It Marketing of Los Angeles
has been retained to seek additional
U.S. corporate sponsors.

EMA GM Brian Peacock says
the campaign has been in prepa-
ration for about a year and was
part of the agency’s five-year
business plan when it was estab-
lished in 1988. All key sectors of
the Australian industry were re-
cently sent a “Wizards” update,
complete with forms for the nom-
ination of artists.

To be eligible, applicants must
have a current recording deal with a

(Continued on page 43)

Wamner Has Designs On RooArt
Aussie Indie Leaves P’Gram Fold

LONDON—Warner Music Interna-
tional has wooed Australian indepen-
dent label rooArt away from the Po-
lyGram fold. Terms of the joint-ven-
ture deal were not disclosed.

Established in 1988 by C.M. (Chris)
Murphy, manager of INXS, rooArt
has become one of Australia’s more
successful new indies. Among its
acts are Ratcat and Wendy Mat-
thews, both of whom have scored
platinum (sales of 75,000) albums in
their home territory. The roster also
includes the Screaming Jets, the
Hummingbirds, and Tall Tales &
True.

The label in the future will be han-
died worldwide through the Warner
fold, which usually eschews third-
party label deals unless it can acquire

an equity stake. Murphy was travel-
ing at press time and could not be
reached for comment.

The agreement is considered a
blow to PolyGram Australia, which
has handled rooArt since 1989
through Phonogram, because Mur-
phy’s label represented its primary
thrust with local talent.

Murphy has maintained ties with
both the Warner and PolyGram com-
panies for a number of years through
his MMA Group’s stable of acts.
These include INXS, signed to
EastWest in Australia, Atlantic for
North America, WEA Music K.K. in
Japan, and Phonogram for the rest of
the world; and Jenny Morris, signed
to EastWest Australia for the world.

ADAM WHITE

Medina Gets Film/TV Deal, YP/GM Stripes

A&R Veteran To Oversee WB Black Music Division

@ BY JANINE McADAMS

NEW YORK—Warner Bros. A&R
executive Benny Medina has been
promoted to senior VP/GM of the la-
bel’s black music division. Simulta-
neously, he and producer Jeff Pollack
of Pollack Entertainment have en-
tered into a three-year, multimedia
agreement with Warner Bros. The
pact involves a first-look deal for film
and TV projects the two develop un-
der their recently formed Medina/
Pollack Entertainment company. Me-
dina’s arrangement also provides for
him to head a new Warner-owned la-
bel in the future.

Pollack and Medina currently pro-
duce the successful NBC-TV sitcom
“The Fresh Prince Of Bel Air,” which
Medina has said is loosely based on
his life. MPE also operates a manage-
ment division that handles actors, in-
cluding Will Smith, aka the Fresh
Prince.

In the newly created post of senior
VP/GM, black music division, Medina
will oversee all activities of the divi-
sion, which consists of Warner Bros.
and its affiliated labels: Reprise,
Qwest, Cold Chillin’, Sire, Giant, and
Paisley Park. He will oversee day-to-
day operations at the latter.

Medina was previously VP, black
music/A&R, for Warner Bros., which

he joined in 1985 after eight years as
director of A&R for Motown.
“Benny’s six-year tenure as head
of the black music A&R department
has been one of the most exciting and
profitable in our history. Along with
the top-notch team he has assembled,
he has consistently championed mu-
sic that sets the pace in this field,”
(Continued on page 96)

@ BY CARLO WOLFF

CLEVELAND-—The proposed
Rock and Roll Hall of Fame and
Museum here sustained a body
blow Feb. 20 when groundbreak-
ing for the $65 million project
was postponed for at least a year
and Larry R. Thompson resigned

Rock Hall Building Delayed For A Year

as executive director.

The changes were announced
by board co-chairman William N.
Hulett, who said the recession
had hurt the effort’s corporate
fund-raising. That part of the
fund-raising effort will now be
led in Cleveland, not in New

(Continued on page 96)
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Raitt, Garey, Nirvana Albums
Rise To Multiplatinum Sphere

B BY PAUL GREIN

LOS ANGELES—Bonnie Raitt’s
“Luck Of The Draw” was certified
for U.S. sales of 3 million copies Feb.
18, matching the sales performance
of the rock veteran’s 1989 comeback
album, “Nick Of Time.”

Before these back-to-back block-
busters on Capitol, Raitt’s career to-
tal of gold and platinum albums con-
sisted of one gold album for “Sweet
Forgiveness” in 1977.

Two other 1991 releases also went
triple-platinum in February: Nirva-
na’s “Nevermind” and Mariah Car-
ey’s “Emotions.” Carey’s 1990 debut
album sold more than 6 million copies
in the U.S. .

The Beatles’ landmark 1967 album,
“Sgt. Pepper’s Lonely Hearts Club
Band,” was certified for U.S. sales of
8 million. The Beatles have the top
three albums of the '60s: ‘“‘Abbey
Road” (9 million), “Sgt. Pepper,” and
“The Beatles” (7 million). No other
act—from any era—has reached the
T-million mark in U.S. sales with
three different albums.

Numerous other catalog albums on
Capitol were certified platinum and
multiplatinum as the label gears up
to celebrate its 50th anniversary in
June. Among them: Tennessee Ernie
Ford’s gospel album, “Hymns,” one
of the top sellers of the ’50s. The vet-

eran entertainer died last year.

Right Said Fred’'s chart-topping
single, “I'm Too Sexy,” was certified
gold and platinum simultaneously.
Mr. Big’s “To Be With You,” which
followed “Sexy” into the No. 1 spot
on the Hot 100, also went gold—as
did Mr. Big’s album, “Lean Into It.”

Tevin Campbell landed both a gold
album (“T.E.V.LLN.”) and a gold sin-
gle (“Tell Me What You Want Me To
Do”).

Def Leppard’s 1981 album, “High
"N’ Dry,” was certified at 2 million. It
was the band’s warmup for “Pyroma-

(Continued on page 96)

At The Turning Point. Jazz guitarist Kevin Eubanks, who recently signed to
Blue Note Records, meets Blue Note executives in New York prior to the
release of his first album, “Turning Point.”” Shown, from left, are Michael
Cuscuna, Blue Note consultant; Bruce Lundvall, president of Blue Note/East
Coast GM, Capitol Records; Eubanks; and Jeff Menin, Eubank’s manager.

New York Gity Going Gountry In "93

B BY EDWARD MORRIS

NASHVILLE—New York City will
be saturated with country music for
eight days in May 1993, according to
plans formulated by Radio City Mu-
sic Hall Productions and talent man-
ager Ken Kragen. A veteran at jug-
gling egos and details, Kragen mas-
terminded two of the most publicized
events of the '80s—‘“We Are The
World” and Hands Across America.
The first edition of what the
founders hope will be an annual
event will be called “Country

Takes Manhattan.” It aims to in-
volve dozens of country headliners
who will perform in venues of all
sizes and musical orientations
throughout the city. The kickoff
event will be a free concert in Cen-
tral Park.

Kragen and Scott Sanders, exec-
utive producer for Radio City Mu-
sic Hall, unveiled the project’s out-
line and goals March 2 at a party
here for industry officials. Addi-
tional talks were to take place dur-
ing Country Radio Seminar.

“We want your input in the early

B BY THOM DUFFY

NEW YORK—NARAS, the record-
ing academy, has formed a 30-mem-
ber rock advisory committee to in-
crease its activism on behalf of the
rock’n’roll segment of the music in-
dustry.

“In the last couple of years, the
academy has been looking for ways
to become more specifically involved
in the lives of its members,” says

NARAS Rolling Out Rock Gommittee

Michael Greene, president of
NARAS. “Whatever the issue, there
didn’t seem to be a single group that
could sit down and have discussions
about policies that affect the liveli-
hood of rock people.”

Los Angeles music attorney Su-
san Butler is serving as liaison be-
tween NARAS and the committee,
whose members in New York and
Los Angeles held separate meetings
during Grammy week. They include

artists, managers, agents, attor-
neys, journalists, producers, publi-
cists, record company executives,
and representatives of radio, music
publishing, concert promotion, and
merchandising.

The committee is expected to fo-
cus on such issues as restrictive ra-
dio formats, pay-to-play in night-
clubs, concert security, record pira-
cy, and publicity needs of

(Continued on page 96)

BILLBOARD. Gary Nuell is named to
Western advertising rep for pro au-
dio and independent record labels for
Billboard in Los Angeles. He was
publicity manager for the Neder-
lander Organization of California.

RECORD COMPANIES. MCA Records in
Los Angeles promotes Geoff
Bywater to senior VP of marketing
development and Randy Miller to se-
nior VP of marketing. They were, re-
spectively, senior VP of marketing
and VP of marketing (see story, this
page).

Sony Music in New York promotes
Roz Blanch to senior VP of division-
al marketing services and appoints
Glenn Boothe manager of college
marketing. They were, respectively,
VP of divisional marketing services
and purchasing for Sony Music, and
manager of alternative promotion for
Island.

Mercury Records promotes Andy

NUELL

Szulinski to VP of pop field promo-
tion in New York and Susan Deneau
to manager of media and artist rela-
tions, West Coast, in Los Angeles.
They were, respectively, national di-
rector of pop promotion and West
Coast publicist.

Matt Pollack is promoted to VP of
AOR promotion for Atco/EastWest
Records in New York. He was senior
director of national album promotion
for Atco.

Rincon Children’s Entertainment
in Los Angeles appoints Alan Benja-
min senior VP of sales and merchan-

EXECUTIVE TURNTABLE

B
SZULINSKI

dising and Rebert Gold VP of mar-
keting. They were, respectively, VP
of sales for LIVE Home Video and
executive director of advertising and
merchandising at A&M.

Marilyn Arthur is appointed direc-
tor of West Coast publicity for RCA
Records in Los Angeles. She was a
publicist with Sarah McMullen P.R.

Bert Cloeckaert is appointed man-
aging director of PolyGram Belgium.
He was managing director of Sony
Music Belgium.

Maxine Stowe is named manager
of A&R for Columbia Records, New

POLLACK

stages,” Kragen told the officials.
He said he wants the country mu-
sic industry to create the same
kind of citywide excitement in
New York that the recent Grammy
ceremonies did. He added that the
event would involve the city’s mer-
chants as well as its media and
venues.

“There isn’t an area in country
music this shouldn’t touch and not
a country artist it shouldn’t poten-
tially involve,” said Kragen.

This will not be the first time
major country acts have been pre-
sented in New York on a citywide
and theme-oriented basis. Last
year’s Marlboro Music Festival
had much the same pattern. A
spokeswoman for Marlboro says
there are no current plans to stage
similar events in New York.

Sanders, who noted that Radio City
was celebrating its 60th anniversary,
acknowledged that country music is
not new to New York, but added, “In
the past, we've always been nervous
and gun-shy about it,” and, he contin-
ued, “We want this to be really spe-
cial—not just five country concerts in
a row.” Sanders said he wants to in-
volve such major forces in the plan-
ning as the country music

(Continued on page 35)

ki, o
STONE
York. She was in A&R and distribu-
tion at VP Records in Queens, N.Y.

Tony Collins is appointed regional
director of promotion, West Coast,
for A&M Records in Los Angeles. He
was Mid-South regional director for
Epic Records.

ROBERTS

PUBLISHING. Brian Roberts is promot-
ed to VP of finance for EMI Music
Publishing in New York. He was di-
rector of finance.

Don Paccione is promoted to di-
rector of creative services at
Warner/Chappell Music, New York,

MCA’s Revamped
Marketing Unit
Seeks New Biz

W BY CRAIG ROSEN

LOS ANGELES—MCA Records has
restructured its marketing depart-
ment with the goal of tapping into
new and developing areas of busi-
ness.

As part of the effort, Geoff
Bywater has been
promoted to se-
nior VP of market-
ing development;
he had been senior
VP of marketing.
In the new post,
Bywater will lead
special marketing
projects and devel-
op new business
opportunities with the MCA Music
Entertainment Group companies.

Bywater will work closely with the
various MCA Music Entertainment
Group companies and other divisions
of MCA Inc. on projects including the
development of direct-mail programs,
new marketing ventures, and the ex-
pansion of MCA’s efforts in chil-
dren’s music.

Marketing VP Randy Miller has
been promoted to senior VP of mar-
keting and will re-
locate from New
York to Los Ange-
les as part of the
restructuring.

MCA Records
president Richard
Palmese says,
“There is a gener-
ation of consum-
ers that grew up
with rock’n’roll, and as they get old-
er, these people still consider music to
be an important component of their
lives. The real challenge in the '90s is
to develop ways of reaching these
consumers through direct mail and
the use of cable television. We believe
there is new business here, and it’s
real important that we get involved
now. That is what [ am asking Geoff

(Continued on page 96)

BYWATER
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MILLER

from manager of creative services.

DISTRIBUTION. Wim Stocks is appoint-
ed VP of new business and market-
ing for Navarre Corp. in Minneapolis.
He was VP of new business for Lie-
berman Enterprises.

RELATED FIELDS. Gold Mountain Enter-
tainment promotes Ron Stone to
president in Los Angeles, John Silva
to executive VP/manager in Los An-
geles, and Dana Millman to VP/di-
rector of East Coast operations in
New York. They were, respectively,
executive VP, manager, and director
of East Coast operations.

Digital Cable Radio in Hatboro,
Pa., names Karen Muldoon promo-
tions and public relations manager
and Mike Parsons applications engi-
neer. They were, respectively, senior
account manager at The Tierney
Group and operations manager for
Preview Networks.
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ASCAP MEMBERS MAKE THE

GRAMMYS UNFORGETTABLE...

AGAH\I AND AGAIN!

BEST ROCK SM SONG OF THE YEAR
Soul Cages e Unforgettable

STING (PRS) IRVING GORDON
BEST COUNTRY SONG B ALBUM OF THE Y

love Can Build a Brldge // £an.  Unforgettable

JOHN JARVIS /£ 7 ANDRE FISCHER,
BEST MUSICAL SHOW., - Album Producer ;’;r'
The Will Rogers Follies / / _— TRUSTEES__AWARDS "
CY COLEMAN, Com cf;‘é'; S OSCAR H

BETTY COMDEN & LORENZ HART |
ADOLPH GREEN, Lyricist¥

B ' S HALL OF FAME AWARDS
BEST SONG | %ﬁ ;
FOR A MOTI 1gﬂlrllryday (I Have The Blues)

FOR TELEVISION /|
(Everything | Do) 1 Da
(From Robin Hood: Prince Of Thieves)
BRYAN ADAMS & ROBERT JOHN

“MUTT” LANGE (PrS)

i =2

: / COU ,___! BASIE WESTRA

Bolero

o .5:1._,
v b

Winners in Other Categories: |||

GEORGES AUBRY (SACEM)
SAMUEL BARBER

' HIZZY GILLESPIE & THE UNITE

LEONARD BERNSTEIN NATIONS ORCHESTRA
GARTH BROOKS MICKEY HART
KEN BURNS L. L. COOL J
VIKKI CARR CARL JACKSON
MARY-CHAPIN CARPENTER MADONNA
MANUEL DE FALLA (SGAE) JOHNNY MANDEL
MAURICE DELAGE (SACEM) THE MANHATTAN TRANSFE
DJ JAZZY JEFF AND METALLICA
THE FRESH PRINCE MIGHTY CLOUDS OF JOY
LISA FISCHER BONNIE RAITT
SHABBA RANKS (PrS)
PROFESSOR
PETER SCHICKELE
RICKY SKAGGS
LEONARD SLATKIN
SOUNDS OF
BLACKNESS
IGOR STRAVINSKY
RUSS TAFF
VAN HALEN

ASCAP THE VOICE OF MUSIC.

AMERICAN
SOCIETY OF
COMPOSERS
AUTHORS &
PUBLISHERS
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BEST RHYTHM & BLUES SONG

Power of love/love Power
LUTHER VANDROSS &
MARCUS MILLER

BEST NEW ARTIST
MARC COHN

BEST CONTEMPORARY COMPOSITION

Symphony No. 1

JOHN CORIGLIANO

BEST INSTRUMENTAL COMPOSITION
Basque (From The Wind Beneath

My Wings)

ELTON JOHN (Prs)

LIFETIME ACHIEVEMENT AWARD
JIMI HENDRIX

GRAMMY LEGEND AWARD

BARBRA STREISAND



www.americanradiohistory.com

Artists & Music

¢

THIS old rocker has climbed aboard another beautiful
cloud with a silver lining; I'm just riding and enjoying
the view.”

His hair is now silver. A cough recalls his recently
won battle with throat cancer. The faint scars on one
hand are reminders of a bloody accident back in 62 that
might’ve silenced one of rock’n’roll's pioneer guitar-
ists—if not for his guts and faith. But this “old rocker,”
Carl Perkins, is still going strong.

It was 36 years ago this month that Perkins’ “Blue
Suede Shoes” entered the Billboard Hot 100, shooting to
No. 2 for a month. He was part of Sam Phillips’ golden
Class of ’55 at Sun Records in Memphis, with Elvis
Presley, Johnny Cash, Jerry Lee Lewis, and Roy Orbi-
son. He watched, a decade later, as the Beatles burst
onto the scene, recording his tunes—“Matchbook,”
“Honey Don'’t,” and “Everybody’s Trying to Be My
Baby.”

For any rock’n’roll fan, a talk with Perkins, 59, is a
living history lesson. Now there is another chapter, his

Garl Perkins Gontinues To Make Connections;
Big Easy’s Music Biz Generating Big Bucks

Memphis. Mind you, they came out of our royalty
checks. But you don’t know that then and you don’t
care.” (How things don’t change.)

Perkins watched rock’n’roll and Elvis’ career explode
in the '50s. And he knows Presley fulfilled one vision of
an American dream, beyond all measure.

But Perkins fulfilled another.

It is not the dream the music business pursues or cele-
brates. But Perkins’ life is testimony to its value.

“A lot of people have asked me, ‘Carl, what happened
to you? You were there with Elvis, Johnny Cash, Jerry
Lee, Roy. All these guys obtained superstardom.’

“Well, my dream was pretty well fulfilled when I sat
down in that Fleetwood the first time,” he says in his
quiet Tennessee twang. “I drove that baby back to Jack-
son, Tenn., to a woman who had two little children wait-
ing, one on her hip and one holding her apron. We rode
all night in that car. I was the happiest guy on the face
of this earth.

“I have known since the very beginning there were

new album, ‘“Friends, Family &
Legends” on Platinum Records. As
Perkins explains, the project came
about through chance connections.
A backstage meeting at the Pine
Knob amphitheater near Detroit
with label owner Rudy Maldon-
ado led Perkins to producer Stan

NN

be lying if I said I didn’t want a hit
record. That’s wrong. Yeah, I
would take one. But I have never
burned for the headlines. Pay me
and I'll play my part of the show. I
don’t care who goes on last. I'm
not into the star thing.

“You know where I'm the star?

two charts,” he continues. “And I'd

Vincent, who made the pieces and
the players fall in place.

“I wound up last January com-
ing to New York, walking into the
Edison Studio here, and there stood [band leader] Paul
Shaffer, Will Lee [on bass], Hugh McCracken, and Da-
vid Spinozza [on guitars]... I was totally embarrassed
to get my little guitar out of the case,” he says. “These
guys could go!’

The ace players joining Perkins didn’t stop there. The
sessions moved to Nashville, where Chet Atkins, Vince
Gill, Steve Wariner, Travis Tritt, and Charlie Daniels
got involved.

The album, in many ways, is about making connections
of a deeper sort. Perkins reprises “Birth Of Rock & Roll”
from the “Class of ’55” reunion album recorded with Lew-
is, Cash, and the late Orbison. In “Don’t Stop The Music,”
he draws a link between gospel and rap, expressing his
admiration for the latter in conversation. Perkins also
once said the first offspring of country and blues was not
so much rock’'n’roll as it was rockabilly. Here he connects
with a modern gem of the genre, Bruce Springsteen’s
“Pink Cadillac,” with Joan Jett on guitar.

“I've always liked that song,” he says. “Every time I
hear it, it takes me back to the '50s, when the dream of
any young dude with a guitar was a Cadillac car. And
Sam [Phillips] was smart enough to provide us with
them, right down the street from Southern Motors in

Carl Perkins, left, marked the release of his “Friends,
Family & Legends” album at the Hard Rock Cafe in New
York with one of those friends, RCA Nashville star Clint
Black. (Photo: Chuck Pulin)

by Thom Duffy

In my home. And I've always been.
When the tour is over, when the
spotlight’s out and the curtain’s
drawn, Carl Perkins walks on his ground, across his
grass, and his woman and four children pop out of that
house and say, ‘Welcome home, dad.’ I've felt lucky to
be part of the music business. But I saw it consume too
many; I saw the broken homes. I've worked hard at try-
ing to be a respected husband, a good daddy. In my soul,
I knew that God really did love Cari Perkins to give him
such a special lady, married 39 years this past January
the 24th. That means the most to me, today, and the rest
of my life.”

BIG EASY’S BIG POTENTIAL: There is no U.S.
city with richer heritage than that of New Orleans,
where the 34th NARM convention will be held March
13-16. On pages 40-43 of this issue, New Orleans writ-
ers Jeff Hannusch and Nick Marinello offer a look at
who’s who in the Crescent City’s music business, a
conventioneer’s guide to club-hopping, and more. But
there’s another picture here worth noting. As Louisi-
ana, like other Gulf States, struggles to recover from
the oil bust of the late '80s, some in that region have
boldly recognized the economic potential of its cultur-
al riches. It isn’t hard to recognize the continuing
role of New Orleans and Louisiana in today’s music,
thanks to Aaron Neville, Harry Connick Jr., Wynton
Marsalis, Baton Rouge bluesman Buddy Guy, bayou-
based Beausoleil, visitors like Robbie Robertson, and
many others.

Now leaders of the music and business communi-
ties have formed a task force to document, publicize,
and expand the economic impact of New Orleans as a
music business center. A few facts make their case:
The 1991 Jazz & Heritage Festival generated $71.6
million in spending, nearly as much as the Super
Bowl. A 1991 study by Univ. of New Orleans re-
searcher Timothy Ryan found music industry spend-
ing in Louisiana totaled $1.4 billion and was responsi-
ble for 38,000 jobs, with potential growth of 25% in
the next three years. Yet the task force acknowl-
edges the region’s music business infrastructure—
distributors, studios, publishers—handles only a
fraction of Louisiana-rooted artists. The New Or-
leans boosters are getting their message out from
this year’s MIDEM convention in France to the South
By Southwest fest in Austin, Texas. They need only
to better convince their own political and business
leaders—and all those from other music business
centers who come to party and dance in the Big Easy.

A Show Of Caring. Bonnie Raitt was named the MusiCares Person of the Year
at the organization’s annual fund-raising dinner at the Waldorf-Astoria Hotel in
New York, where NARAS president Michael Greene announced initiatives for
national health insurance for the music industry and a capital construction
campaign for elderly-care facilities (Billboard, March 7). Pictured, from left, are
Jackson Browne, Raitt, David Crosby, and Greene. For more Grammy Week
photos, see page 77.

Sweet Success For Sugarcubes
Iceland Band Gets Warm U.S. Reception

W BY CRAIG ROSEN

LOS ANGELES—*“When everyone
went berserk over the first album, it
was totally to our surprise,” says
Sugarcubes vocalist Bjork Gud-
mundsottir. “We were just playing
in Iceland and had been for six or
seven years. It was like an accident
that some journalist in England
heard it and made it the hype of the
month.”

“Life’s Too Good,” the 1988 debut
effort by the Reykjavik-based sex-
tet, was much more than the hype
of the month, but rather one of the
most talked-about debuts of that
year. However, the acclaim of the
debut was followed by a second al-
bum, ‘“Here Today, Tomorrow, Next
Week!,”” which did not match the
sales of the first.

Although Gudmundsottir admits
the band was disappointed, she says
that for the most part the Sugar-
cubes are isolated from the usual
music business chart-watching.

“We can’t tell [how we're doing],”
she says. “We just sit in our Icelan-
dic living rooms and just sort of gig-
gle about it.”

Now the group is back with its
third album, ‘““Stick Around For
Joy,” and the band has plenty to
laugh about. The album entered The
Billboard 200 at No. 131 and the
first single, appropriately titled
“Hit,” has topped the Modern Rock
Tracks list for two consecutive
weeks.

Credit the comeback in part to
Paul Fox, the first outside producer
to work with the band. “We aren’t
really a band and never have been,”
Gudmundsottir says. “When we
write we are just six people playing
their stuff, and if it fits, brilliant, re-
cord it. But we have too many ideas.

U2 cuts loose as
Zoo TV Tour
opens in Florida.
See page 24.

We needed someone there to tidy
things up so we would not have four
solos going at once.”

According to Gudmundsottir, the
Cubes spend much of their time at
home tending to Bad Taste Ltd.,
their record label/book publisher/
concert promotion company. She
adds, “Then once in a while we go
abroad and play the little pop game,
which is a lot of fun and totally ex-
citing, but is like a bonus to every-
thing else we do.”

Gudmundsottir and her band
mates are still surprised that the
band’s music has been well received
in the U.S. and the U.K. “It’s a very
Icelandic thing, and it’s like a happy
accident that people outside of Ice-
land can relate to the Sugarcubes,”
she says. “We definitely didn’t aim
for it. The only thing we did was
translate our lyrics and made some
plans to go outside and tour.”

This time around, however, the
band has very limited tour plans
and will play only 14 dates in major
cities in the U.S. and Europe in
April.

McLachlan
On The Move

B BY LARRY LeBLANC

TORONTO—*Solace,” the new
Arista Rec-
ords album
from Sarah
McLachlan, is
gaining fans
for the Canadi-
an singer/
songwriter at
adult contem-

MCLACHLAN porary and col-

lege radio

while garnering enthusiasm in
the press.

(Continued on page 20)
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Any alternative to the jewel box will only go down in the
business journals as another marketing blunder a la the 3"

CD single, New Coca Cola, the IBM Peanut’s keyboard, just to 1 2 b F L
name a few. The primary reason for the success of the CD is
the consumer. People are willing to pay the money for a

quality product such as the Compact Disc and part of this
quality is the jewel box. If the jewel box is replaced with
a paperboard alternative, a significant portion of this

qgality is lost and so is the appeal of purchasing a Compact
Disc.

A= an avid consumer of Compact Discs, I will personally
refuse to purchase any CDs that do not come in a jewel case
and will strongly suggest to my friends that they do the =’
same. If logic does not prove to be loud enough, dollars
should do the trick. i

w" ' - e £

R
1

James E. Diaz, Santa Clura, CA

o, eft vs. package size is also a red herring: merchants have long been selling music 1n
Where 1:63 compact cassette format. which is much smaller than a shnink wrapped jewel box.
Vorkung ?ulred‘ the same reusable plastic frame technology that has worked for cassettes and 15
Yona) clai(r:sussd CDs can be a'pplied to new releases in a shrink wrapped jewel box. The addi-
™ Yt g ;"al the lqngbox 1S necessary to offer a larger visual appeal are incorrect. CD stores
other civilized countries manage just fine without the longbox.
"'dbrw,, schaz . " b - — i
H. W Neff, Castro Valley, CA
L Support the plaskic jewel box as
the pbest way to protect Cps. T
recently purchased The Grateful Deads

w.l_l_ CHANGE One From e Vault” in a digi -pak . and

115 already frayed and dirly. I

proebably buy a plastic jewel boy fof
the CDs and throw +he Ai1gi - pak away
(Se much for Hhe envivonment ). Se Strong
IS my cistike for e digy -pak  twat

L will no lenger purchase any €D inad

Comes in one . I

. W
i . Jarret L. Burch., Augusta, GA o

Doug Albreche, Wayne, NJ

- e ~ Cne 72
| NANT T THANK you & = : J = 127
' PR FsHT ) —

REeoRD ComPAn)y ATTErpTs D 3 e - —L o /ﬁ%q{wﬁé& % B PAet L einl] 70t

‘ UM : v - & =
\)maeax : ol THE VY /Jf«r'(I 5&;/07 a C@ij L,‘J/é' 7’ZIQ twe‘\,é "

= et Boeny {”'uKCW\s:/\JK ) I )’ A -5\- o i o _4 ’ p ~W
vd .l'" / 4 /,1 -fv
Com®acT DISCs ForR Seveny YEARS WO/ / 7 S regponse 72 i
tonSe me, Poncen  p 7l
A@\\OfD HAVE Atuwinrys ConN<1DERED THE e T [ 7 B e i é'y
Ve - Al o n Lo X v s,
Pl INTEGRA L pacT oF THE Portirs pon o risSed Tag
o f
Q‘(QMWE\) CG O{ -]’H'( mgp/ uM o I gem-C.Buwa,Fmeerxlk.NY.
OUTRAGED AT wea s PAN T DEGRADE =
™HEOIR P@OQQCTV\S THE NAME OF CQOLOCJX Of the 400+ CDs I have collected over the years, all of them
A 1< - 2 are now kept in jewelboxes. 1 have taken razor in hand and cut
1 T Is A TQA\—NSPA.@CNT‘ FALSE 4o p Up the cardboard jokes to use for the artwork. I have used my
/FHE/ L " computer to make labels, both front and back. I have done
O/\@QQK MUST Go Du.(—‘ﬂ—fﬁ' JEVEL evrything I can to protect my CDs in the best way possible - in a
/ Jewelbox. Cardboard doesn‘t cut it, so I cut the cardboard.

XK MUST sty 1 N o

: - £ M' A i |
M James E. Douthitt, Columbies, OH W Pail Semel, \West Orange, NJ

It’s time to face the music. Because while you in the record industry are trying to decide
which CD case is best, we're getting thousands of responses like these from people who
have already made up their minds. The jewel box is the consumer’s favorite. Case closed.

JEWEILBOX A ATES
AND MANUFACTURERS

FOR MORE INFORMATION ABOUT JAM, PLEASE CALL 1-800-882-4JAM, OR WRITE: JAM, P.O. BOX 1278, OLD> CHELSEA STATION, NEW YORK, NY 10011
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7 Million In Seven Years. Following their new multimillion-dollar deal with Elektra Entertainment (Billboard, March 7),
Anthrax and its management celebrate their seven-year affiliation with Island/Megaforce Records, during which the band
sold 7 million albums worldwide. The band remains a management client with Jon and Marsha Zazula of Crazed
Management. The band went into Electric Ladyland Studio in New York recently to cut three new tracks for a final
Island/Megaforce album, “Noize Live ... The End Of An Error,” set for release next year. Pictured, from left, are band
members Charlie Benante, Joey Belladonna, and Dan Spitz; Megaforce/Crazed Management chairman Jon Zazula; the
band's Scott lan and Frank Bello; and Megaforce/Crazed Management president Marsha Zazula. (Photo: Michael Mazur)

-

ARTIST DEVELOPMENTS

POI DOG DELIVERING

“I love pop music,” says Frank
Orrall, front man and songwriter
for Poi Dog Pondering, the effer-
vescent band whose polyglot defi-
nition of pop happens to embrace
everything from Tahitian dances
to Appalachian violin, with a
world of influences in between.
For “Volo Volo,” the group’s
third full-length album for Colum-
bia Records, Orrall explains that
Poi Dog began with the beat,
writing its newest songs around
polyrhythmic tracks assembled by
Darren Hess, John Nelson, and
himself, before calling in bassist
Bruce Hughes and guitar parts
from Adam Sultan, Ted Cho, and
Orrall, while melody lines were

accented by Dave Crawford on
trumpet and accordion and violin-
ist Susan Voelz. Lastly, Orrall
added lyrics adapted from what
he describes as ‘“‘stream-of-con-
sciousness ramble. A lot of nuts
cracked open for me,” he says,
describing a new appreciation for
the rhythmic and musical value of
lyrics themselves.

Despite its unconventional con-
struction, says Orrall, “Volo
Volo” represents “‘a conscious at-
tempt to find sounds that would
sound good on the radio,” he
says. “We didn’t shoot ourselves
in the foot. I do write for radio
sometimes.”

Production on “Volo Volo” in-
volved band members and Jerry

Harrison of the Talking Heads,
who previously worked on the
band’s EP “Jack Ass Ginger,” pi-
anist Kit Ebersbach on the Ha-
wailan folk tune ‘““Te Manu Pu-
kura,” and, on the majority of
tracks, the team of Clive Langer
and Alan Winstanley, who previ-
ously have worked with Elvis Cos-
tello, Morrissey, and Hothouse
Flowers.

“Be The One” is the first single
and video from ‘“Volo Volo.” The
band continues touring nonstop,
including a homecoming date
Thursday (12) during the South
By Southwest Music & Media
Conference in Austin, Texas.

THOM DUFFY

SARAH McLACHLAN IS ON THE MOVE

(Continued from page 18)

“There’s a tremendous aware-
ness about Sarah, certainly from
the press,” says Jack Rovner, se-
nior VP at Arista Records. “They
have certainly embraced this rec-
ord and it’s really a fantastic base.
We started working the press an-
gle last fall so there would be visi-
bility on the outset of the release.”

A MULTIFORMAT PLAN
While McLachlan already has
made inroads on the Modern Rock
Tracks chart with “Into The Fire,”
Arista’s promotion plan includes col-

Venues & Promoters:
Send your backstage
performer photos to
Billboard, Talent Dept.,
1515 Broadway,
N.Y., N.Y. 10036

lege/alternative, album rock, adult
contemporary, and NAC outlets.

“Sarah has a huge potential au-
dience with the alternative audi-
ence, which I think will be her
base,” says Rovner, “but I see it
quickly growing from there. With
‘Into The Fire,” at least, we're
looking at MTV, VH-1, and all the
major outlets.”

The 23-year-old artist was first
heard in the U.S. in 1989 when
Arista distributed her debut al-
bum, ‘“Touch,” initially released
by the independent Nettwerk Rec-
ords out of Vancouver. The album
sold a healthy 100,000 units and
drew strong press reviews.

“The album started off as an ex-
port for the first six months before
Arista picked it up,”’ says
Nettwerk president Terry
McBride, also McLachlan’s manag-
er. “Arista picked up something
which had already had a lot of col-
lege and alternative play. On this

album, Arista is involved right
from the beginning.”

“Solace,” which has sold 81,000
units in Canada since its release
here last summer, is scheduled for
release in 30 territories in the next
two months under the BMG logo.

ON THE ROAD

Meanwhile, McLachlan kicked
off a 21-date Canadian national
tour Feb. 22 in Cranbrook, British
Columbia, which ends with a
March 26-28 run at the Winter Gar-
den Theatre in Toronto. After at-
tending the Juno Awards March 29
in Toronto, she heads to the U.S.
for five weeks of showcase dates.
She is set to attend the BMG Inter-
national Conference May 10 in Mu-
nich, followed by a week of per-
forming May 17-23 at the Canadian
Pavilion in Seville, Spain, and addi-
tional dates and promotional activ-
ities in Europe.

Passed Over—Or Past Qver?
The Grammys & Music History

POOR GRAMMY AWARDS. The
show just doesn't seem to get it
right. As some would have it, the
awards celebrate songs and sounds
in dire need of Medicare; for others,
they mock the past by paying only
passing reference to it.

Once again an MOR triumph
from left-field—Natalie Cole’s trib-
ute to her dad, Nat King Cole—
raises the issue.

Irving Gordon, whose 40-year-
old song “Unforgettable” is the
centerpiece of the Cole Grammys,
made a long-winded acceptance

was a result of ASCAP’s refusal to
encourage country or blues music.
Not quite true. BMI was formed by
broadcasters as a result of a bitter
dispute with ASCAP over perfor-
mance fees. Its publisher members
did turn to a wider canvas of music
that indeed had been largely ig-
nored by the publisher members of
ASCAP; thus, BMI publishers could
start their catalogs with a body of
songs not licensed through ASCAP.

Words & Music believes the good
folks at BMI wouldn’t mind having
an ‘“Unforgettable’ licensed

Feb. 25 Gram-
my Awards
show, grate-
ful he’d won a
song-of-the-
year award,
while grace-

speech at the
g

through it,
just as
ASCAP, now

with a vast
catalog of all
sorts of music,
would be
proud to rep-

less in warn-
ing the audi-
ence that the show, in terms of high
decibel count, was headed downbhill
after he walked off the stage.

Jon Pareles, The New York
Times’ rock critic, writing in the
newspaper’s Feb. 27 edition, bashed
all this “nostalgia” and declared
that NARAS might as well dub the
presentation the “Granny Awards.”
Pareles, you see, has often made
the point, in effect, that if the music
industry remembers the “nostal-
gic” past in pop music then it is con-
demned to repeat it.

As for “Unforgettable,” it’s a
perfectly fine—actually a very
beautiful—Tin Pan Alley ballad
that affirms its writer’s point of
view better than his chattering
about it.

But was Grammy night a triumph
of the past? Not if you cdunt the vid-
eo disaster that was meant to pay
tribute to the great lyricists Lorenz
Hart and Oscar Hammerstein IL.
While NARAS president Michael
Greene gushed on about the two tal-
ents, the best one could glean of
their way with words were two- or
three-second snippets of Hollywood
renditions of their songs. No heart,
no Oscar for this one,

At no time in the history of popu-
lar music has such diversity in song
vied for public acceptance, so one
imagines the poor folks at NARAS
have a hell of a job attempting to re-
flect this diversity among nomi-
nees, even in a show that ran a
record four hours and two minutes.

Yes, a basically MOR industry
created the Grammys in the '50s;
but the reality of what was happen-
ing out-there-in-the-real-world did
finally take hold.

Why must recognition of the past
glories of song (or performing tal-
ent, for that matter) be unsettling to
those who suggest that artless is the
song (or the era) that fails to sing of
real-world social significance?

On the other hand, there is Irving
Gordon’s artless acceptance speech.

Pareles’ piece, by the way, sug-
gested that the formation of perfor-
mance rights group BMI in 1940

by Irv Lichtman

resent great
BMI copy-
rights.

WHO ‘HE’ 1S: In giving some
signing news last week, the name
of Lionel Conway, chairman of Po-
lyGram/Island Music, was mistak-
enly left out. This correction also
serves as notice that Conway has
just concluded a co-publishing deal
with Beacon Films, the producer of
the film “The Commitments.” Rob-
ert Arkins and Andrew Strong,
two actor/singers in the film, are
signed to MCA Records . . . Despite
a mention in the March 7 column,
there is no BMI Music Publishing—
although many years ago one did
exist. The firm that has announced
two recent signings is BMG Music
Publishing.

THE NATIONAL ACADEMY OF
Songwriters and producer Andrew
Solt have made a deal to produce an
annual series of music-variety spe-
cials spotlighting songwriters’ con-
tributions to the world of entertain-
ment. Planned are live TV shows
that will include special tributes and
archival material.

(MS.) RODGERS & (MR.) Ham-
merstein: Mary Rodgers and Wil-
liam Hammerstein, the daughter
and the son of Richard Rodgers
and Oscar Hammerstein II, cele-
brate their parents’ songwriting
partnership as hosts of a benefit
concert, “Happy Talk,” April 4 at
The State Theatre in New Bruns-
wick, N.J. This year’s benefit hon-
ors the Blanche and Irving Foun-
dation, which engages in charitable
activities in the arts. For more in-
formation, call the New Brunswick
Cultural Center at 908-247-7200.

PRINT ON PRINT: The following
are the best-selling folios from
Warner Bros. Publications:

1. Led Zeppelin, Remasters

2. John Mellencamp, Whenever
We Wanted

3. Genesis, We Can’t Dance

4. Eagles Complete

5. Will Rogers Follies

20

www.americanradiohistorv.com

BILLBOARD MARCH 14, 1992


www.americanradiohistory.com

L. A. Fest

EMI Music Publishing
Kicks 0ff 1992!

EMI Music Publishing Chairman/CEO
Martin N. Bandier hosted a 1992 West Coast
Kickoff Celebration for Writers, Artists and
Industry friends to launch the New Year.

Marty Bandier welcomes
EMI writer/Wilson Phillips’
member Chynna Phillips,
who stopped by during a
studio break from mixing
the group’s new album.

EMI Executive VP Creative Operations, John Sykes, greets
L to R attorney Gary Stiffelman, manager Nick Wexler and
E_MI writer Robbie Robertson.

!

EMI VP General Manager EMI VP General Manager

East Coast Holly Greene, Film & Soundtrack Div.
chats with good friend Pat Lucas, with EMI writer
Lester Sill, Pres. Jobete and British Pop sensation
Music. Chesney Hawkes.

VP General Manager West Coast Jody Gerson, welcomes EMI writers Gunnar Nelson,

Carney Wilson and Desmond Child. Bandier takes a moment with EMI writer Andre Cymone and

MCA recording artist Jody Watley.

¢ & Wi

EMI writer Nia Peeples and Manager Lindsay = Bandier greets EMI writer/Cheap Trick
Scott chat with Bandier. member Robin Zander, in town completing
his solo album for Interscope Records.

4

Newest member of EMI Music Publishing family J.D. Souther
and Marty Bandier.

Advertisement

1992 EMI Music Puldishing: A THORN EMI Company
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NATALIE COLE

DAVID FOSTER

MICHAEL KAMEN

NAOMI JUDD

THE JUDDS
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JOHN BARRY MICHAEL BOLTON B

TAKE 6 DELBERT
MCCLINTON

B.B. KING BEBE & CECE
BUDDY GUY WINANS

TEDDY VANN

DAVE GRUSIN JUAN LUIS GUERRA

PAUL OVERSTREET Y 440

BOYZ Il MEN

VINCE GILL

[1111138 SR T

JIMMY STURR Lifetime Achievement Award

LITTLE JOE
JOHN STARLING JAMES BROWN

Also: Best Album Notes

MARK O'CONNOR

JOHN COLTRANE

MIGHTY CLOUDS OF JOY
CLIFFORD "BARNEY" N_UDDY WATERS

ROBERTSON

STEVE WARINER

OSCAR PETERSON TRIO
STAN GETZ
JOHN PRINE

ERIC JOHNSON STEVEN CURTIS CHAPMAN

Share the Dream of a world free from cancer, leukemia and AIDS! - E
Give generously to the T.J. Martell Foundation's 1992 campaign.
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AMUSEMENT BUSINESSe

BOXSCORE ™ssets™

e

ARTISTS IN CONGERT

Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
| GEORGE STRAIT Astrodome Feb. 25-26 $1,192,863 116,491 Houston Livestock
PRCA RODEO Houston $12/$10/%5 twe Show & Rodeo
sellouts
METALLICA Great Western Feb. 12-13 $660,369 32,098 | Avalon Attractions
Forum $22.50 two
Inglewood, Calif sellouts
VINCE GiLL/STEVE WARINER Astrodome Feb. 28 $577,290 56,376 Houston Livestock
PRCA RODEC Houston $12/$10/%5 sellout Show & Roedeo
RICKY VAN SHELTON Astrodome Feb. 29 $548,014 53517 | Houston Livestock
THE GATLIN BROTHERS Houston (Night) $12/310/$5 seliout | Show & Rodeo
PRCA RODEC [
w=a. A — .{ —
HANK WILLIAMS JR. | Astrodome March 1 $543,724 53,098 Houston Livestock
MARK CHESNUTT | Houston $12/$10/$5 sellout Show & Rodeo
PRCA RODEO
PATTILABELLE Astrodome Feb. 29 $515,871 50,378 Houston Livestock
COLOR ME BADD Houston $12/$10/$5 sellout Show & Redeo
PRCA RODEO
ALAN JACKSON Astrodome Feb. 27 $513,075 50,105 Houston Livestock
PRCA RODEC Houston $12/$10/%5 57311 Show & Rodeo
4
JOHN MELLENCAMP Great Western Feb. 18 & $494,275 25407 Avalon Attractions
Forum 20 $23.50 two
Inglewood, Calif setlouts
DIRE STRAITS Madison Square Feb. 26 | $421,160 16,000 Ron Delsener
Garden $35/825 sellout Enterprises
New York
l—— —— — .
MICHAEL BOLTON San Diego Feb. 21 | $322626 11,256 Bill Siiva Presents
FRANCESCA BEGHE Sports Arena $35/$26 14,301
San Diego

Copyrighted and compiled by Amusement Business, a publication of BP| Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254

u2
THE PIXIES
Miami Arena, Miami

DURING THE 1987 Joshua Tree
Tour, U2 cultivated an image as an
earnest, pensive rock band that
took time out to address the
world’s social and political short-
comings.

Five years later, the Dublin
quartet has completely reversed
its high-minded profile by acting
like a lighthearted gang of Irish
swashbucklers hell-bent on having
a carefree good time.

Unquestionably, the group
members’ hitherto unseen new at-
titude worked to swaggering,
sweltering perfection as they
romped through their sold-out
March 1 concert at the Miami Are-
na—the second stop of the band’s
31-city Zoo TV Tour.

Performing before 14,000 fren-
zied fans who were further stoked
for the show by a one-hour delay,
U2 expertly complemented its for-
midable array of climactic classic
hits with smart hi-tech video im-
ages and spiffy lighting effects.
Suspended willy-nilly above the
stage were six light-equipped Tra-
bants—obsolete East German au-
tos—which often bathed the band
in midnight blue.

The band masterfully gussied
up its minimalist, clanging rock
grooves with occasional pro-
grammed synth melodies that (un-
like on its albums) gracefully leav-
ened, not leadened, its edgy sound.
Moreover, U2's revved-up rendi-
tions of its greatest hits, as well as
engaging tracks from its current
Island Records album, “Achtung
Baby,” gave strong indication that
its evocative material shines

brightest when the rhythmic pace
is quickened.

Leading the headlong foray into
unbridled frolic was U2’s inimita-
ble front man Bono, with unchar-
acteristically unsure gait and
mumbled patter.

But Bono’s typically emotive
tenor was in fine fettle as he tore
through the band’s newer songs,
such as ‘““Until The End Of The
World”’ and “Even Better Than
The Real Thing,” during the first
half of the two-hour set.

The Edge, U2's scratch and grin
guitarist, inserted economic solos
throughout the show, while bass-
ist Adam Clayton and drummer
Larry Mullen Jr. held steady the
band’s hyperthumping bottom.

After running through a touch-
ing acoustic take of ‘““Angel Of
Harlem,” U2 kicked the singing 15-
35 audience into a collective state
of gleeful abandon with its string
of anthems, including “Pride” and
“I Still Haven’'t Found What I’'m
Looking For.”

The screeching crowd endured a
maddening 10-minute break before
the foursome returned to the
stage, exploding into “Desire.”
Perhaps in keeping with the fes-
tive mood of the evening, U2 did
not perform “Sunday Bloody Sun-
day” or “New Year’s Day.” Fur-
ther, the New World Order drew
no commentary.

Too self-absorbed and serious at
the onset, the skittish Pixies slow-
ly settled down toward the middle
of their 85-minute opening set.
Though generally met by only po-
lite applause, the Elektra quartet
eventually rallied the crowd with a
spirited treatment of “Head On,”
the rapid-beat Jesus & Mary Chain
anthem featured on the Pixies’ lat-

As more and more record labels mine new gold from old vaults, catalog is alive and kicking as never
before. Now, Billboard presents the first complete exploration of the reissues phenomenon — the
people and the stories behind the sonic boom that’s suddenly made music history more interesting,
and profitable, than ever. Find out why the past is coming on strong, and where it’s all going from

Los Angeles:
Jon Guynn / 310-859-5344

/
THE AMHAZING STORY OF

VITAL S
REISSUES! (_

ABillhoard Spotlight

here, in
Billboard’s Spotlight on Vital Reissues.

Issue Date: April 4 Ad Close: March 10

New York:
Andy Myers / 212-536-5272

Lee Ann Pack / 615-321-4294

Nashville:

est album, “Trompe Le Monde.”
JOHN LANNERT

CARMAN
Heart O’ Texas Coliseum
Waco, Texas

THEY WERE dancing in the
aisles when Carman breezed into
the Heart O’ Texas Coliseum here
Jan. 18 for one of the first dates on
his Addicted To Jesus Tour, back-
ing his Benson Records album of
that name, which had held the No.
1 spot on the Top Contemporary
Christian Albums chart for three
months before dipping to No. 2 on
the March 7 listing.

Despite some early tour glitches
and slow spots, the crowd of
10,000-plus was on its feet for
most of the show’s nearly three
hours. And with good reason: The
show was largely one of the most
entertaining performances in all of
contemporary Christian music.

Carman’s savvy, streetwise per-
sona, vibrant multigenre music,
and old-fashioned showmanship
are all too rare in inspirational mu-
sic.

While there was nothing particu-
larly innovative about the show,
Carman, almost alone among his
contemporaries, has incorporated
sharp choreography into his shows
a la Paula Abdul and Hammer. In
fact, moves on “Addicted To Je-
sus,” “Jesus Is The Light,” and
“Holy Ghost Hop” seemed right
out of a Hammer video—particu-
larly when keyboardist Willie Da-
vis spurred him to hip-hop heights.

Much of the teenage, multi-eth-
nic audience came to hear Car-
man's trademark story-songs, py-
rotechnic, symphonic retellings of
Scriptures or apocalyptic fables
laced with humor and drama. The
first two he performed, “Revival
In The Land’”’ and ‘““The Third
Heaven,” are indeed vivid to the
point of melodrama.

But they work.

Carman still does not charge ad-
mission to his shows, although he
does take a voluntary “love offer-
ing’’ to cover expenses. And he
still has an evangelical “altar call”
in the middle of the concert. On
this particular night, what ap-
peared to be a couple hundred peo-
ple streamed to the stage, greeted
by orange-badged counselors. The

(Continued on next page)
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ARTISTS IN CONCERT

(Continued from preceding page)

show lost some momentum during
this 30-minute musical break.

The concert ended with a third
story-song, Carman’s signature
piece, “The Champion,” which
tells the story of the final confron-
tation between good and evil in
boxing terms. It fits Carman’s hip
New Jersey stage character per-
fectly, even down to the snippets
of the ‘““Rocky’’ theme in the
soundtrack.

As it stands now, ‘““‘Addicted To
Jesus” is still about 20 minutes too
long and Carman is currently try-
ing to decide how to stage his
Christian radio hit “Satan, Bite
The Dust.” But for an artist who
already has sold 350,000 units of
his latest release with mo main-
stream airplay, these are minor
quibbles. Carman delivered on his
promise to “rock the house for Je-
sus.” BOB DARDEN

MICHAEL NESMITH
Lone Star Roadhouse, New York

MICHAEL NESMITH MAY have
missed out on the Monkees Re-
union Tour, but his Multi-Purpose
Tour is at least as enjoyable—and
far more enriching.

Accompanied here Feb. 21 by
Geffen artist Billy Joe Walker Jr.
on guitar, Joe Chemay on bass,
and John Hobbs on keyboards,
Nesmith lightly touched on his il-
lustrious Monkees tenure (‘“Papa
John’s Blues”), delved heavily into
the solo years represented by his
new Rhino Records compilation,
“The Older Stuff: The Best Of Mi-
chael Nesmith (1970-1973),” and
offered a few later compositions,
including the new “Moon Over The
Rio Grande,” and perfectly chosen
covers.

But everything Nesmith played
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UNFORGE'I'I‘ABLE Questions:
Since everyone seems to have an
opinion regarding Natalie Cole’s
sweep of the Grammys, a multi-
award triumph actuated by a 40-
year-old song she sang as an elec-
tronic duet with the recorded voice
of a person now dead, then let’s
add one more voice to the chorus.
Except, there’ll be no opinions ex-
pressed here. Rather, questions, a
bunch of them, because this year
the various tides of music, technol-
ogy, sociology, and record industry
necessity ran together kahuna-
style, offering Ms. Cole a toes-on-
the-nose ride that cut across time,
sentiment, and personal history. At
the same time, studio magicians
and Grammy wannabes every-
where heard the call that swells of
opportunity are a mere techno-
wrinkle away. Surf’s up.

The following questions are in-
spired by the alterations we'll inev-
itably need to make in the years
ahead—in our definitions of songs
and music; in our standards of cre-
ative achievement; in our willing-
ness to marry technology with the
music-making process:

e Why do certain songs endure?

e At what point does a pop song be-
come a standard?

e What role did nostalgia play in
the “Unforgettable” sweep?

e What role did the industry’s
memories of Nat King Cole play?
® Who are the successors to Rod-
gers, Hart, Gershwin, Hammer-
stein, Mercer, and, yes, Irving Gor-
don (the composer of “Unforgetta-
ble”)?

e Why is it that pop standards can
effectively launch careers (in the
case of Harry Connick Jr., for in-
stance) and/or revive sputtering
ones (Linda Ronstadt)?

_‘

by Jeff Levenson

e What part do social or cultural
events—wars, economic hard
times, etc.—play in stimulating the
creative resourcefulness of song-
writers?

® Do we as a nation now feel differ-
ently about songwriters (or, in
fact, songs) than we did earlier in
the century?

¢ In what ways have studio ad-
vancements affected the songwrit-
ing process?

e Have the shifting economics of
show business—Broadway, radio,
television, concerts—affected the |
need for or quality of pop songs?
e Is there more honor in being a
songwriter or a studio wizard?

e ]s America a rhythm nation or a
melody one?

e Has record-making’s emphasis
on techno-groove technology sup-
planted the need for melodic inven-
tion?

e Do we hear songs, in fact, music,
differently than prior generations
did?

o Will music always need to be vi-
sualized in order to reach consum-
ers?

o Will the continued use of music
videos result in a Darwinian dislo-
cation of our senses?

So, in case you think any of these
seem obvious, remember, complex-
ity wears the simple mask, and an
idle mind is the devil’s workshop.

(Gulp! . . .) As usual, your
thoughts, comments, or ideas
about the above are gently encour-
aged. Send them along. In the
meantime, a final question, multi-
ple-choice style:
¢ s the ghost of Nat King Cole: a)
winking; b) tsking; or ¢) thinking
duet with the ghost of Hank Wil-
liams?

was marked by the softspoken de-
livery, exquisitely tasteful ar-
rangements, and romantic ideal-
ism that have marked one of rock’s
most unusual careers. And while
the packed house was ecstatic,
they also listened to the band with
rapt attention.

His 1970 solo hit “Joanne’” was a
predictable high point, with Walk-
er’s splendid solo matching Ne-
smith’s vocal understatement. Af-
firming the pronounced country
and western flavor of his original
material, he rendered lovely ver-
sions of the country classies ‘“Tum-
bling Tumbleweeds” and ‘“‘Long
Black Veil.” Cole Porter’s ‘““Begin
The Beguine’” was a later cover
choice, and remarkably effective
as well.

Encoring solo with “Different

Drum”—the 1967 Linda Ronstadt
& the Stone Poneys’ hit that
launched solo careers for both
Ronstadt, the singer, and Nes-
mith, the songwriter—brought the
“multipurpose” evening full cir-
cle.

JIM BESSMAN

B.B. KING
B.B. King's Blues Club, Memphis

AN UNUSUALLY BRISK cold
front whipping through downtown
Memphis on Tuesday night, Feb. 4,
didn’t deter fans from turning out
to catch B.B. King at this return
engagement in his namesake ven-
ue—a club whose presence has
done much to help the revitaliza-
tion of the historic Beale Street
strip.

King, who is currently enjoying
a higher profile with his fine new
MCA effort, “There Is Always
One More Time’” and Grammy-
winning ‘“Live At The Apollo” on
GRP, is also benefiting from a
batch of great reissues, including
two titles from Virgin's Flair Se-
ries, “The Best Of—Vol. One” and
“Spotlight On Lucille,” and Mobile
Fidelity’s Ultradisc of the master-
ful “Live At The Regal.”

On this night, King turned in a
solid set overviewing his great
body of work. Included were dy-
namic versions of “Let The Good
Times Roll,” a revved-up version
of “When Love Comes To Town,”
the song King recorded with U2,
“I’'m Moving On,” and the classic
“The Thrill Is Gone.”

(Continued on page 46)

MONDRIAN HOTEL
HIGH POINT OF THE SUNSET STRIP
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HOTEL DE GRANDE CLASSE

8440 Sunset Boulevard * West Hollywood, CA 90069

For information and reservations,

please call (213) 650-8999 or (800) 525-8029.
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sponsor of the awards.
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All Aboard For Awards. The sixth annual Soul Train Music Awards
nominations were announced recently at a press brunch at the Beverly Hills
Hotel in California. On hand to make the announcements were Motown
recording artists Johnny Gill, second from left, and Keenen Ivory Wayans,
producer/director of “In Living Color,” third from left. They are joined, from left,
by Sheldon Cooper, chairman of Tribune Entertainment Co., which will syndicate
the awards program in more than 100 television markets; Soul Train Music
Awards executive producer Don Cornelius; and Chuck Morrison, VP of black and
Hispanic markets for Coca-Cola USA, whose Sprite division is the official

B BY HAVELOCK NELSON

NEW YORK—With sales of his
three previous albums averaging
more than 400,000 units—“Bass Is
The Name Of The Game,” from
1990, went gold—D.J. Magic Mike
says the title of his fourth album on
Cheetah, “Ain’t No Doubt About
It,” is “‘a statement to the music
world and the general public that
we're doing as well as we say we're
doing. This is real.”

The new album, a collaboration
with rapper M.C. Madness, is ap-
proaching gold certification. With
sales of more than 480,000 units
since November, Cheetah VP of op-
erations Fred Held says the success
of “Ain’t No Doubt About It” is a
triumph of grass-roots promotion
and marketing.

MORE RHYTHM, LESS BLUES: The music industry
converged on New York for the Grammy Awards last
week, but the true highlight for lovers of R&B music
was the presentation of the third annual Rhythm &
Blues Foundation Pioneer Awards, Feb. 26 at the Rain-
bow Room. The foundation gives recognition and, even
more importantly, money, to pioneering artists. The
third annual gathering honored Hank Ballard, Bobby
“Blue” Bland, Chuck Jackson, Ella Johnson, Nellie
Lutcher, songwriter Jesse Stone, Rufus Thomas, Paul

Acts Feted (& Funded) By R&B Foundation

Ballard, Bland, Lutcher, Staple Singers Among ‘Pioneers’

that I and you—others of us—have made in the busi-
ness,” said honoree Lutcher. “I want to thank this orga-
nization because you have inspired me and the rest of
the pioneers here to know that there is justice, there is
hope in the land."

“We got a lot of flack from the church when [we be-
gan singing contemporary gospel], because they felt we
had abandoned the principles,” said Mavis Staples, rem-
iniscing in an interview before the presentation. “It was
very flattering that BeBe & CeCe wanted to sing a song
that we recorded 20 years

“Hucklebuck” Williams,

the Dells, and the Staple
Singers. A Lifetime

Rhythm

|

and the

Achievement Award went
Blues

to Aretha Franklin, who
did not attend. The foun-
dation, begun in 1988 with
a $1.5 million grant from
Atlantic Records to “se-
cure better treatment in
respect to back royalties”
for pioneering artists, op-
erates the awards pro-
gram as well as a financial assistance program for
needy artists who apply, said Howard Begle, former ex-
ecutive director and now a member of the board of trust-
ees. “While we try to make sure that everyone we give
an award to is someone who needs it financially, the
principal criterion is having earned it, because basically
for everyone from that era, the industry wasn’t large
enough for them to really profit from it.” Begle adds
that Capitol-EMI has recently come aboard with a dona-
tion; other major labels have been expected to contribute
to supporting the foundation since its inception. And
next year’s presentation is going to be taped for televi-
sion broadcast.

While many industryites and press people were weary
from the previous evening’s Grammy festivities, the
honorees themselves behaved as if it were Old Home
Week, laughing, whooping, and reminiscing in such a
heartfelt, uproarious, and celebratory way that it was a
pleasure to witness. Presentations were made by Sam
Moore, Bonnie Raitt, Queen Latifah, MC Lyte, Nar-
ada Michael Walden, Nona Hendryx, and Michael Mc-
Donald, among others. After some glorious introduc-
tions and grateful acceptance speeches, most of the art-
ists grabbed the mike to belt out their best-known hits,
backed by a swinging band.

“This is one of the most wonderful tributes anyone
could be given, because it reflects on the contributions

by Janine McAdams

ago, when they were 6 and
8 years old. Now you
know that made me feel
real good that this genera-
tion wants to hear that—
you feel that you served a
purpose. It's kind of like
an artist giving you your
flowers while you can
smell them ... And I was
fortunate enough to still
be here and sing it again
with them. I had big fun!”

Mavis is planning a new Paisley Park album, “The
Voice,” due by summer. And Pop Staples, who looked to
be in fine health, is also planning an album release on
Scotti Bros. Also still busy are the Dells, who record for
Philadelphia International Records. And Bobby “Blue”
Bland’s current Malaco album, “Portrait Of The Blues,”
jumped 12 places and earned a bullet on last week’s Top
R&B Albums chart.

MY BASIC RESPONSE to the 34th annual Grammy
awards presentation is a pitch for new NARAS mem-
bers. Attention all artists, producers, arrangers, song-
writers, remixers: Become a member of NARAS, right
now, and then be sure that you vote on major issues and
on the Grammy choices. Do it now, don’t think about it.
If it seems like too much trouble, you have my permis-
sion to make your manager, your attorney, your person-
al assistant, your performing rights representative, or
your mother call the local NARAS chapter and get you
the forms. You must have at least six track credits on a
manufactured recording—that’s all. There are annual
dues—$50—but it will be worth it. NARAS is dying to
have you as a member. The more variety within the
membership in terms of age, gender, and musical and
ethnic background who are eligible to vote will make the

(Continued on page 30)

“We support the retailers,” he
says. ‘“Whether it be independent
stores, chains, whatever, we make
sure that every key account in each
market has in-store promos. We
know that radio is the ultimate goal
for volume, but when we couldn’t

‘We make sure that
every key account
has in-store promos’

get that, we went to the streets.”

Instead of using the services of
distributors, Held says Cheetah
goes directly to the retailer. “We do
our own individual mailings and fol-
low-up phone calls,” he says. “We're
up to about 1,400 retail accounts
now, so we have a lot of support on
the street.”

“Feel The Bass Part 3,” a track on
“Ain’t No Doubt,” has been receiv-
ing airplay across the country. “It’s
a big crossover hit,” says Held.
“KJMZ Dallas PD Duff Linsey was
the first to pick up on the cut. He
called it ‘a real radical record that
has to be a hit,” ” Held says.

From exposure at KJMZ, other
urban crossover outlets like KSOL
San Francisco, WPGC Baltimore,
and WZAK Cleveland picked up on
“Feel The Bass.” Ultimately, some-
where between 30 and 40 stations
added the cut. Meanwhile, about 10

D.J. Magic Mike No One-Trick Artist

Grass-Roots Promotion Powers Latest Set

stations, including WQHT Miami
and WJHM Orlando, Fla., jumped
on the single “Dynamic Duo.” A fol-
low-up, “Class Is In Session,” is
now being remixed for imminent re-
lease; a video is also being planned.

In addition to being an artist and
producer for Cheetah, D.J. Magic
Mike is also an executive VP at the
label. ““I have a decision-making
role,” he says. “I decide what art-
ists to put out, what ideas sound
right as far as promotion, things
like that.”

The artist/businessman began
his musical career as a DJ. As rap
became popular in the '80s, he decid-
ed to pursue a recording career. He
released a few singles on another in-
dependent label before hooking up
with Cheetah. He is the acknow-
leged inventor of the “Orlando bass
sound,” which distinguishes itself
from the Miami bass sound with
slower, funkier tempos. The sound
exploded when he teamed with the
Royal Posse for the albums “D.J.
Magic Mike & The Royal Posse” and
“Bass Is The Name Of The Game,”
and then with Vicious Base for the
album ‘“Back To Haunt You.”

Although he and Madness are
now a permanent act, Magic Mike
plans to release a solo album in late
June before recording the next D.J.
Magic Mike & M.C. Madness re-
lease. “I’ll probably do two albums
a year now,” he says.

Bernard Belle Is Ringing Up
Increased Songwriting Projects

B BY DAVID NATHAN

LOS ANGELES—Currently work-
ing with Teddy Riley on tracks for
the next Bobby Brown album,
songwriter Bernard Belle is find-
ing the demand for his services in-
creasing significantly this year.

With two songs on Michael Jack-
son’s multiplatinum ‘““Danger-
ous’’—the current ‘“‘Remember
The Time” and “Why You Wanna
Trip On Me?”—Belle is definitely
more visible, though the New Jer-
sey-born musician has long main-
tained a hectic schedule.

Belle had cuts on the smash
“New Jack City” soundtrack and
co-produced and co-wrote Hi-
Five’s 1991 No. 1 pop hit, “The
Kissing Game (I Like The Way),”
as well as tracks on Guy’s plati-
num ‘“The Future’ album. Belle
also has three song credits on
Glenn Jones’ current Atlantic al-
bum; has produced a remake of Al
Green’s classic “Still In Love With
You” for Meli’sa Morgan’s Pendu-
lum Records debut; co-produced
and co-wrote songs for new act
Shamori’s initial PolyGram album;
and has cut sides on singer Jacci
McGhee for future release.

Belle credits his sister, singer

Regina Belle, producer Riley, and
Jocelyn Cooper, director of cre-
ative services at Warner/Chappell
Musie in New York, with his devel-
opment as a successful writer/pro-
ducer.

“As long as I can remember,
I've been involved with music,”
says Belle. “I got inspired watch-
ing the Jackson 5 on television and
initially, I had a fascination with
drums and guitars. By the time I
was in my early teens, I was play-
ing with bands in local talent
shows and learning about disci-
pline and teamwork.”

A diehard hip-hop fan, Belle was
encouraged to pursue musical
goals by Regina, who introduced
him to ““‘a lot of key jazz people like
Terence Blanchard,” while she
was attending Rutgers Univ. in
Newark, N.J. At the same time,
Belle was hanging out at Sugar
Hill Records, which had a studio
just blocks from Belle’s home in
Englewood: “Guys like Melle Mel
and the Treacherous Three were
my heroes,”” comments Belle,
whose diverse musical education
included sitting in with jazz leg-
ends like Art Blakey at a local
Newark night club.

(Continued on page 32)
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4 | 4 16 | U.M.C.'S WILD PITCH 87544/ERG (9.98) FRUITS OF NATURE 3 96 | 96 | 99 | 26 | POOR RIGHTEOUS TEACHERS PROFILE 1415 (9.98) PURE POVERTY | 23
44 | 44 | 43 | 31 | COLOR ME BADD A 2 GIANT 24429 /REPRISE (9.98) cMB. | 10 9 | 97 | 90 | 17 | ROGER RepRisE 26524 (9.98) BRIDGING THE GAP_| 45
45 | 42 | 40 | 16 | TIM DOG RUFFHOUSE 48707/COLUMBIA (9,98 EQ) PENICILLIN ON WAX | 34 NEWD | | | CLIVILLES & COLE coLuman assso" (1098 £ GREATEST REMIXESVOL. 1 | 98
46 | 45 | 47 | 19 | CHRIS WALKER renouLum 61136-LekTRA .08 FIRST TIME | 32 NEWD | | | ey, AP AT GIOVHIRY EURGRUTY I
41 | a1 [ 39 | 34 | HEAVYD. & THE BOYZ @ Ustown 10289-wch 9,98 PEACEFUL JOURNEY | § 100 | 93 I 37 | 16 | DAVID PEASTON mca 10383 9.98) MIXED EMOTIONS | 80

48 51 51 19 DIGITAL UNDERGROUND TOMMY BOY 1045 (9.98)

SONS OF THE P 23

DEL THA FUNKEE HOMOSAPIEN

49 4 52 7 ELEKTRA 61133 (9.98)

| WISH MY BROTHER GEORGE WAS HERE 49

O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units.
A RIAA certification for sales of 1 million units, with multimiliion sellers indicated by a numeral following the symbol. All albums available

on cassette and CD. *Asterisk indicates vinyi LP unavailable. Suggested price is for cassette and LP. Equivaient prices {indicated by EQ), for labels
that do not issue list prices, are projected from wholesale prices. © 1992, Biltboard/BPI Communications.

THE RHYTHM AND THE BLUES

(Continued from page 26)

Grammys a much more exciting, di-
verse, and ultimately fair-minded
event for everyone.

The program itself was less than
exciting. Not only were most of the
winners predictable, but most of the
presenters and performers seemed to
be on automatic pilot and the show
dragged to four hours. There were
some highlights, particularly host
Whoopi Goldberg and Bobby
McFerrin’s thought-provoking anti-
AIDS performance. The best live per-
formances on the show were given
by Bonnie Raitt and Mary-Chapin

Carpenter—no mean feat consider-
ing that Luther Vandross, Aretha
Franklin, Mariah Carey, Seal, and
L.L. Cool J were also among the per-
formers. Without rehashing the
event, which is almost 2 weeks old by
the time you read this, let’s just say a
major surprise was the dual win in
the category of R&B vocal perfor-
mance, female, by veteran Patti La-
Belle and newcomer Lisa Fischer.
Are we to believe that the NARAS
voting body was split right down the
middle in its choices? Anyway, La-
Belle has long deserved Grammy rec-

ognition, while Fischer has proven
herself to be a viable newcomer.
Their onstage acceptance was one of
the more spontaneous moments in
the show.

But I offer hearty congratulations
to all the winners, including Billboard
alumnus Nelson George, who picked
up a Grammy for best liner notes for
“Star Time: James Brown,” along
with Brown and three other writers.
George is the first African American
to receive an award in this category.

STUFF: Prince is busy. Spike Lee

has filmed the Purple One’s next vid-
eo, “Money Don't Matter 2 Night,” in
parts of Africa and in Brooklyn. The
clip will also feature vintage footage
of the Great Depression. It’s due mid-
March . .. Chris Jasper, formerly of
Isley Jasper Isley and the Isley
Brothers, has a gospel project forth-
coming on his own Gold City Rec-
ords, based in Armonk, N.Y. The al-
bum, “New Horizons,” is previewed
by the lovely, down-tempo “Praise
The Eternal” The tune—as well as
Jasper’s performance—shows that
the singer has been heavily influ-

enced by the late Marvin Gaye ...
Ruffhouse/Columbia is introducing
yet another hip-hop kiddie act in Kris
Kross, 12-year-olds Chris Smith and
Chris Kelley from Atlanta with
much attitude. Their gimmick in-
cludes wearing their baggy clothes
backward and spinning out
streetwise rhymes, but they don’t
like to be compared to Another Bad
Creation, so we won’t. The tracks
are hype and the kids can rap. The al-
bum “Totally Krossed Out” is pre-
viewed by “Jump,”’ a hectic party
mover.
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STATUS QUO: The top three records maintain their positions. ‘“‘Remem-
ber The Time” by Michael Jackson (Epic) and “Diamonds And Pearls” by
Prince & the N.P.G. (Paisley Park) retain reports from the entire panel.
“Remember’”’ makes a strong statement with 39 No. 1 reports in its second
week at the top of the chart. Fourteen stations hold it for two weeks and
WBLS and WRKS in New York log it at No. 1 for the third week. “Dia-
monds And Pearls” gains 25 No. 1 reports. Two other stations, WJFX Fort
Wayne, Ind., and WKRE Ocean City, Md. hold it at No. 1 for the third
week. It also has 67 top five reports, making it a strong candidate for next
week’s top spot. “Breakin’ My Heart (Pretty Brown Eyes)” by Mint Condi-
tion (Perspective) gets new No. 1 reports from four stations: WPEG Char-
lotte, N.C.; WNJR Newark, N.J.; WGOK Mobile, Ala.; and KYEA Monroe,
La. Three stations—WAGH Macon, Ga., 0C104 Ocean City, Md., and
KMJQ Houston—hold it at No. 1 for a third week. The record shows up-
ward movement at 57 stations, among them the new No. 1 reports, yet
there are still markets where this single has peaked. This record has had a
remarkable chart life, considering that early in its development it had start-
ed to fall down the chart. Congratulations to Don Eason, VP R&B promo-
tion, black music marketing, A&M Records and to Kevin Fleming, presi-
dent, Perspective Records. “Somebody Loves You Baby (You Know Who It
Is)” by Patti LaBelle (MCA) moves up 54. It has reports from 99 stations,
including six new No. 1s, among them: WCKX Columbus, Ohio; WXYV
Baltimore; and WWDM Columbia, S.C. Two—KIPR Little Rock, Ark., and
WQMG Greensboro, N.C.—hold it for two weeks at No. 1, and WPLZ holds
it for three weeks in a row. Sixty-five stations show upward movement.

TLC USUALLY STANDS FOR “tender lovin’ care”, but in this case it is
the handle for three young ladies, T-Boz, Left-Eye and Chili, whose “Ain’t
2 Proud 2 Beg” (La Face) moves 15-10. It has 80 reports, gaining eight this
week, including WZFX Fayetteville, N.C; WKKV Milwaukee; and KKBT
Los Angeles.

POWER PICKS: “Why Me Baby” by Keith Sweat (Elektra) has reports
from 94 stations, gaining nine, including WJLB Detroit; WGCI Chicago;
WZFX Fayetteville; and KJMS Memphis. The Power Pick/Sales record is
“Do Not Pass Me By” by Hammer (Capitol). It gained 34 new retail reports
for a total of 46. It has radio reports from 76 stations, gaining three: WIZF
Cincinnati, Ohio; 0C104 Ocean City; and WLOU Louisville, Ky.

LOOKS CAN BE DECEIVING: Four records have reports from nearly
one-third of the panel, yet they debut in the 90s. “Don’t Make Me Beg To-
night” by Gary Brown (Capitol) has reports from 33 stations, gaining 12.
Brown is a a previous member of Kool & the Gang. “Superficial Love” by
Bas Noir (Atlantic) has new listings from seven stations, totaling 31. Bas
Noir, which means “black stockings” in French, is a duo from Trenton, N.J.
“Hoops Of Fire” by the Temptations (Motown) squeaks onto the chart
with new reports from 11 stations, for a total of 31 listings. 2Pac, a member
of Digital Underground, gains six stations for a total of 25 with “Brenda’s
Got A Baby” (Interscope), his debut solo outing.

HOT R&B SINGLES ACGTION

RADIO MOST ADDED
PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY  TOTAL TOTAL
ADDS ADDS ADDS ADDS ON

19 REPORTERS 29 REPORTERS 52 REPORTERS 100 REPORTERS 4
CAN'T HAVE MY MAN =
ALYSON WILLIAMS coLumsia 5 15 33 53 57 -
SOMETIMES IT'S ONLY LOVE =
LUTHER VANDROSS epic 4 4 13 21 55 £
WALKIN THE DOG E
KARYN WHITE 9] 7 14 21 37 E
LOVE OR THE SINGLE LIFE \
MODEST FOK ATCO EASTWEST 2 7 12 21 24 3
MY HEART BELONGS TO YOU >
EL DEBARGE waRNER BROS. 1 Z 13 21 22 =
LET ME GROOVE YOU o
K.C.M. virGiN 1 // 10 18 19 4
WHITE MEN CAN'T JUMP B
RIFF sBk 2 6 9 17 17
I'M THE ONE YOU NEED | o -
JODY WATLEY wca 2 4 10 16 60 From the forthcoming album
LOVE ME
TRACIE SPENCER capiToL 1 3 11 15 80 F | / S t h
THE LOVER IN YOU i un (y moo - . I'
BIG DADDY KANE CoLD CHILLIN 3 5 7 15 35 Yl
Radio Most Added is a weekly national compilation of the ten records most added to the playlists Management: Peachtowne Entertainment
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- Produced by Auvil Gilchrist and Cart (S0) Lowe for ADG Enterainment,
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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R&B

ARTISTS & MUS]C :

'They Rhyme Fun,

They Rhyme Funky.

THIS TIME THEY'RE
Changing The Pace.

SOMETIMES I RHYME SLOW

The Nice & Smooth new single

featuring the bumpin®
bottomed-out

“Stay Faithful” remix

Produced and remixed by
Gregg Nice & Smooth-Bee

Billooard

- b
_ St X

i)

38T 74167

=

COLUMBIA

“"COLUMBIA™” REG. U S. PAT. & I'M. OFF.
MARCA REGISTRADA. © 1992 RUSH
ASSOCIATLD LABELS.

FOR WEEK ENDING MARCH 14, 1992

Hot Rap Singles.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL

BRONX BOMBERS: Bronx, N.Y,, duo Black Sheep
rocked New York’s Apollo Theater Feb. 22 as a sup-
porting act on Ice Cube’s Steady Mobbin’ tour. The
crew’s Dres and Mista Lawnge performed cuts
from their Mercury album, “A Wolf In Sheep’s
Clothing,” including the former No. 1 rap jams ‘“Fla-
vor Of The Month’’ and “The Choice Is Yours.”
(“You can get with this, or you can get with that,”
chanted Black Sheep.) During a freestyle turn in its
set, Black Sheep was joined on the mike by Chi Al
and Treach from Naughty By Nature.

The Black Sheep album, along with Tim Dog’s and
new ones by Lord Finesse (‘“Return Of Funky Man”

Flocking To See Black Sheep Of The Bronx:
Panic Attack; Poetess’ Verse Vs. Violence

street shit.” Big Daddy Kane guests on the track
“#1 With A Bullet,” while “Two To The Heart” fea-
tures Ice Cube, Bushwick Bill, and Scarface . ..
“To Tha Rescue,” the sophomore album by D-Nice
(Jive), contains rap cameos by Naughty By Nature,
KRS-ONE, and Too Short . .. Despite their name,
Virgin’s College Boyz ain’t about letter sweaters
and cushy dorm life. On “Radio Fusion Radio,” their
debut album, they sound like matriculants in the
school of hard knocks. The track “Boyz In The
House” explains: “Clean cut is not the style we por-
tray.”

HAPPENINGS: Epic Records

on Giant) and Ultramagnetic

MCs (“Funk Your Head Up” on

Mercury), is helping put Bronx
rap back on the map.

SAMPLED NOTES: The musi-
cal tracks on Kid Panic & the
Adventures Of Dean Dean’s EP

presented Grammy winner
Shabba Ranks with a gold-rec-
ord plaque for ‘“As Raw As
Ever” at a reception Feb. 26 in
New York. The awards repre-
sent a musical and marketing
triumph for the label. Guests at

“Don’t Be Alarmed” (S.0.U.L./
MCA) are better than the raps.
Panic, a white, Long Island,
N.Y, rapper, sounds like he’s straining to come
across as ‘‘credible” ... “Love Hurts’’ (Poetic
Groove/Interscope) by newcomer the Poetess is a
mighty attack on males who beat up on women. The
single is dedicated to “Pump It Up”’ host Dee
Barnes—who was physically attacked by N.W.A

by Havelock Nelson

the reception included Red
Alert, Doug E. Fresh, and Sis-
ter Souljah. A Ranks remix al-
bum, “Rough & Ready,” is slated for an April release
with the new tracks “Bad & Wicked” and “Ragamuf-
fin”. .. Source magazine writers dream hampton
and Rob Telow have been hired for A&R gigs. Telow
has been hired by Big Beat Records, hampton by Fla-
vor Unit Records . . . AS-1 Productions will hold audi-

O Records with the greatest sales gains this week. @ Videoclip avallabiiity. @ Recording Industry Association of
America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog

no. 1s for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (CD) Compact disk single avaiiability. (M) Cassette maxi-single availability. (T)
12-inch vinyl availability. © 1992, Billboard/8P! Communications.

Michael [Jackson]. I mean, I've
been listening to him since ‘ABC,’
so it was like a dream come true.”

Since the Jackson sessions, Belle

z_ AND ONE-STOP SALES REPORTS member Dr. Dre last year—and features Def Jef, tions for its third annual MC/DJ battle April 4-5 at
e §O 2% 1T ARTIST Almighty T, and Kool G. Rap ... “Live And Let New York’s Washington Irving High School. For fur-
E3| 521 2| 25| (ABEL & NUMBERDISTRIBUTING LABEL Die—The Movie” is the title of G. Rap and his DJ  ther information, contact Mike Brown at AS-1 ...
Axx NO.1 * & % partner Polo’s next album on Cold Chillin’. The al-  Has anyone noticed that the dates of this year’s New
D) 2 3 g | OOCHIE COOCHIE @ M.C. BRAINS bum’s tracks have a funky West Coast flavor, Music Seminar and the new Rapfest ‘92 are the same?
DO 2 el thanks to Sir Jinx’s busy, multilayered production. ~Both will take place June 17-21—the seminar in New
2 | U2 PR [ROORIGEORGIEY o riantic SIMGITYE G. Rap is from N ew York, but his flow sounds a bit  York and Rapfest in Cleveland. We suggest that the
(3)| 4 | 6 | 6 | SHUT'EMDOWN @ PUBLIC ENEMY Cali, too. The album’s first single will be “Live And  organizers of Rgpfest rethink their timing . . . Oops:
‘T°z’é”" ”:)DEFE"I“;?(‘;J;CSOLUMB'A T Let Die,” scheduled for a late-March release, and G. Tupac Shakur is the son of Asseni Shakur. Assata
€] 3, U jlsq THECHOICEISYOL Rap says the rest of the set is “some real hardcore Shakur is his aunt.
5 | ¢ | s | 7 | FIRE&EARTH @ X-CLAN
L {C) (T) POLYDOR 865 082/PLG
(6) 9 | 4| 4 | THEIAM © SHABBA RANKS FEATURING KRS-1
(C}(T) EPIC 34-74069
1155 |10 e e comen e BERNARD BELLE IS RINGING UP SONGWRITING CREDITS
8 | 8 | o | 11 | MISTADOBALINA © DEL THA FUNKEE HOMOSAPIEN (Continued from page 26)
(C} (T) ELEKTRA 64826-4
(8)[ 14 | 16 | 7 | THEINTL ZONE COASTER  LEADERS OF THE NEW SCHOOL Belle’s first professional gig has been busy in the studio with is also slated for sessions with the
10 | 11 | 13 ] g | ONETIME'S GOT NO CASE @ SIR MIX-A-LOT came aftelj Regina Belle bega.n sister Regina, among othgrs. “.I’ve late Marvin Gayg’s daughter,
e 022 /R EPRISE working with the Manhattans in  wanted to produce Regina since Nona Gaye, for Third Stone Rec-
109} 2] 15 |j il RINGITHEIALARM ® FU-SCHNICKENS 1984. While still in his teens, Belle her first album. So far I've done ords, and with the group Flex,
22| 10| 11 | 8 | EVERYTHING'S GONNA BE ALRIGHT  NAUGHTY BY NATURE | joined the group as a guitarist and t}vo songs for her next albl,l,m and background vocalists for L.L. Cool
CD} (M (T) TOMMY BOY 999- stayed for almost two years before I'm hoping to do two more.” Belle J, for MCA.
13| 15| 17 | 5 | RETURN OF THE FUNKY MAN SaSORDGlESS his sister invited him to become a
17 1 18 | 5 | STEPTOME ® TIM DOG member of her touring band after : )
‘J%‘EE“::’;";;Sfd“izcsgg‘e“‘ S TR T the release of her Columbia debut .
@D| 2 | 55 | 3 | JWICE KNOW THE ' ‘ album. Belle took on duties as her 2
19 | 22 | 4 | DUCKDOWN ® BDP musical director in 1986. “Regina 2
S0 0 [T INE 220210 ~ was tougher on me than on anyone S G
17| 7 | 4 | 23 | THE PHUNCKY FEEL ONE/HOW | COULD. . . ® CYPRESS HILL Nener o on any NA
(C) (T) RUFFHOUSE 38-73930/COLUMBIA else. ‘Yes, I'm your sister, but c wr B
23 | 24 | 3 | JIGGABLE PIE ® AMG when I walk into a rehearsal, I'm QL E
(M) (T} SELECT 4-62382 boss” She always instilled ) - ‘ee\,;,
2 |2 |3 | 1 wanNa Rock ST your boss!” She always instille ‘ y \
(C) M) (1) LUKE 4-9621 4/ATLANTIC true professionalism and discipline \ —" o \
DY MOBBIN' ® ICE CUBE 3 ” : 1
2 | 13| 7 | 13| STEADY MOB in me,” he says..h —_ - ‘ w \537«5,
21 | 16 | 12 | 9 | LATIFAH'S HAD IT UP 2 HERE ® QUEEN LATIFAH _ A meeting with Riley in 1986 ini- ol
(CD) (M) (T) TOMMY BOY 506* tiated the team’s current working : \ i
ONE TO GROW ON ®UMCS 3 i ] i '
(2D 26 | — | 2 | ONETOGROWON relationship. Belle was involved in
23] 13 | 10 | 13 | JUSTKICKIN'IT ©MC BREED& D.FC. sessions with Brown, Today, and
€11 S D.EG. 91:077/ICHIBAN Boy George before he hit the road
dl 2| ® )@ | N3308000 IT'SBAD iR EANRE as musical director with Riley and
NEWD | 1| | HELLUVA @ BROTHERHOOD CREED the group Guy in 1988. The associa-
(Jcl)J‘:'l)’ ‘“:‘:0“"““:'5;350 P BT tion with Riley blossomed: Belle was
% | 28 ] 28 | 20 | {37 THE TWO OF US ea involved with sessions for James In-
(27)| NEWp | 1 | HAND ON THE PUMP ® CYPRESS HILL gram and the Winans, for whom he
(C) (M) (T) RUFFHOUSE 38 74105/COLUMBIA
: co-wrote and co-produced two cuts
AZZ (WE'VE GOT # A TRIBE CALLED QUEST
By l Sl . ¢ for the group’s “Return” album.
AGE AIN'T NOTHIN' BUT A # @ CHI-ALI i e
NEW ) ! (C) (T) RELATIVITY 1088-4 . d Bell? says Rllfy opengtﬁ 2 l((i)tb(])g
NEW) | | | NONOSEJoB @ DIGITAL UNDERGROUND e el e 7 e G NI The Nose Knows. Digital Underground's Humpty Hump leads a protest in New
(CD) (M) (T) TOMMY BOY 513~ opportunities, like working with

York against unnecessary plastic surgery. The issue is the topic of the group’s
latest single, “No Nose Job."” From left are D.J. Fuze of Digital Underground;
Monica Lynch, president of Tommy Boy Records; demonstrator Andre Blair;
Humpty Hump; and Albie Ragusa, director of rap promotion at Tommy Boy.
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FOR WEEK ENDING MAR. 14, 1992

HOT DANGE MUSIG

CLUB PLAY 12-INCH SINGLES SALES
. |3 COMPILED FROM A NATIONAL SAMPLE z, COMPILED FROM A NATIONAL SAMPLE
wxlezle |Gk OF DANCE CLUB PLAYLISTS, Wil |2 | SE OF RETAIL STORES AND ONE-STOP SALES REPORTS.
28| 2w |23 |2 | TITLE ARTIST U 24|38 | 25| TITLE ARTIST
F2| 32| Q2| Z5| |Apel & NUMBER/DISTRIBUTING LABEL F2 |32~ | 20| LAGEL & NUMBERDISTRIBUTING LABEL
* % & NO. 1T * % % * % x NO. 1T * % %
% 2 3 8 | COMIN' ON STRONG MUTE 0-66471/ELEKTRA 1 week at No. 1 DESIYA (D) 5 | — REMEMBER THE TIME ePiC 74201 1 week at No, 1 ® MICHAEL JACKSON
3 6 CHIC MYSTIQUE WARNER BROS. 0-40225 @ CHIC | 2 1 4 6 WE GOT A LOVE THANG A&M 75021 7328-1 ® CECE PENISTON
3 1 1 7 | WE GOT A LOVE THANG a&m 75021 7328-1 @ CECE PENISTON 3 2 ) 10 | PRIDE (IN THE NAME OF LOVEY A DEEPER LOVE COLUMBIA 44-74135 @ CLIVILLES & COLE
@] s 12 1| 5 | JUSTIFIED AND ANCIENT ARISTA 2403-1 @ THE KLF FEATURING TAMMY WYNETTE 4 6 5 9 | ONLY LOVE CAN BREAK YOUR HEART WARNER BROS. 0-40196 @ ST. ETIENNE
5 4 5 10 | DEEPER FFR