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New Acts Catch Up With Punk’s Past

Grunge-Rockers Reignite Interest In Genre

B BY CHRIS MORRIS

LOS ANGELES—In 1977, punk
rock’s first star, Johnny Rotten of
the Sex Pistols, proclaimed, “No fu-
ture.”

But last month, almost 15 years af-
ter its release, the Pistols’ only offi-
cial studio album, “Never Mind The
Bollocks, Here’s The Sex Pistols,”
was certified platinum. And punk—a

Quick-Release Theory Put
To Test With ‘JFK’ Video

W BY PAUL SWEETING
and PAUL VERNA

NEW YORK—The apparent success
of Warner Home Video’s guerrilla
scheduling tactics for its April and
May rental titles, “The Last Boy
Scout” and “JFK,” is causing some in
the video trade to question the need
for an eight-week solicitation period
to market a title successfully.
Warner’s last-minute decision to re-
lease “The Last Boy Scout’” on
Wednesday (15), after a four-week so-
licitation period, made distributors
and retailers scramble to adjust their

Wamer, T'master
Form Euro Venture
With Mktg. Angle

This story was prepared by Susan

Nunziata in New York and Jeff

Clark-Meads in London.

NEW YORK-—-A joint venture be-
tween Warner Music Group and Tick-
etmaster Corporation for computer-
ized ticketing in Europe could eventu-

(Continued on page 79)

purchasing budgets on short notice,
but the studio managed to dominate
the month’s rental business.
Now, Warner is trying to duplicate
(Continued on page 71)

music that enjoyed much notoriety
but extremely limited commercial
success in its heyday—has turned
out to have a future, after all.

Punk’s current resurgence has
grown partly out of the success of
grunge-rock bands like Nirvana,
Pearl Jam, and Soundgarden, which
have appropriated the sound and atti-
tude of punk as their own. The popu-
larity of these bands has helped to fo-
cus new attention on a type of music
that never really went away, but has
only recently begun to resurface into
public view.

Apparently betting that a new gen-
eration will rediscover punk’s roots,
major labels are beginning to sign
some veteran acts in the genre. For
example, two founding punk groups
of the late "70s—Los Angeles’ X and
New York's Television—have reunit-
ed and have been signed by Mercury

(Continued on page 69)

B BY GLENN A. BAKER

SYDNEY—When the Australasian
Performing Rights Assn. handed
out its statue for film score of the
year last November,
the guests in Syd-
ney’s Regent Hotel
Ballroom could have
been forgiven for
thinking they’d acci-
dentally turned up at
a rock awards cere-
mony, considering
the nominees.

The composer honored that night
was Phil Judd, former leader of
New Zealand band Split Enz, which
had hits in the "70s and early '80s.

0z Soundtrack Gomposers
Coming From Pop Ranks

|

Judd’s original score for “Death In
Brunswick,” starring Sam Neil,
won out over another of his scores,
“The Big Steal.” Others in the run-
ning were “The Crossing” sound-
track by Martin Ar-
miger, former lead
guitarist of hit group
the Sports, and the
“Proof” soundtrack
by avant-garde rock
group Not Drowning
Waving.

The new guard of
Australian film
music is young and, almost
without exception, has emerged
from the popular music

(Continued on page 31)

Wynonna Judd’s
Solo Shot Scores
Across The Board

B BY DEBBIE HOLLEY

NASHVILLE—Is America on the
brink of “Wynonnamania”?
Initial sales of Wynonna Judd’s
first solo album were so strong
only two rock heavyweights pre-
vent the MCA Nashville artist
from debuting at No. 1 on The
Billboard 200. Instead, Wynonna
settles for the No. 4 slot, marking
(Continued on page 71)
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Jive’s Fu-Schnickens
Proves It’s Fu Real
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the cure’s first all new

studio album in three
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1992 cufe tour dates

May 14 Providence, Rl Civ

May 15 Uniondale, NY Nassa

May 16 Philadelphia, PA Spectrum

May 20 Worcester, MA Centrum !

May 25 Washington, D.C.  Capitol Center

Moy 28 Chapel Hill, NC Dean E. Smith Arena

May 30 Atlanta, GA The Omni

June 2 Orlando, FL Centroplex

June 4 Miami, FL The Arena

June 5 Tampa, FL ; lorida _ coast

June 6 Jacksonville, R seum

June 13 Dallas, TX um

June 16 Monterey, Mexici

June 19 Phoenix, AZ ‘Am an West Arena

June 21 Long Beach, CA .!f ng Beach Arena =
June 23 San Diego, CA ~ San Diego Sports Arena '

June 27 Los Angeles, ‘ TBA

all dates subject to char rther t!ates to be announced.
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CD One Stop establishes
new division-
Titus Oaks Distribution,

overwhelming choice among
independent manufacturers.

The strength and resources of a $100 millio

Here’s why:
ticket is instantly Targeted Product Placement

and vision that has for the merchandise. A pick
at which time the Computer assisted product placement that tar-

uringthat prod-

The technology, service

made CD One Stop this year’s NARM One generated in the warehouse,

Stop of the Year has led o the establishment of product ispulled, packed and shipped the same  gets retailersby music genre, ens

abrand new division- Titus Qaks Distribution. day, for next day delivery to retail. uct 18 placed in retail stores who have a pror
history of strong sales in any selected genre.

also transmit requests for

Titus Oaks' field representatives are already out Representatives can
on the street from Atlanta through New En- items suchasP.O.P.material,promos and other Music Marketing
matenials via modem. A full-service in-house marketing and promo-
tion company staffed with 8 full-time marketing

gland each equipped with laptop computers
providing direct linkage via modem 10 the
State of the art reporting ¢a

company's Bethel, CT headquarters.
before available!
° Up-to-the-minute sales history with local

and/or regional activity - labels can pinpoint

pabilities never professionals providing:
-Customized retail promotions

-Consumer directed promotions
-Product placement campaigns

While visiting an account, representatives dial-
-Merchandising/ln-store play contests

instantly linked on lineto

invia modem and are
the company's perpetual inventory system, 2 exactly where product is selling, by region Of
revolutionin distribution technology pioneered music genre! ~Impact to key reporting retailers
by CD One Stop. Using these sophisticated e Instant verification of product in stock, item -Full radio promotion staff
then review each label’s by item.
createdaccordingto each

computers, reps can
° Customizedreports

product status, check warehouse inventory lev-
els, and with the stroke of akey, create an order label’s individuaineeds.
Currently distributing the following lines:’ .
QU ALITY ° VANGUARD « RANWOOD * STEP «DISNEY ° CHESKY ° MACOLA 400-388-8889
INVASION * ENEMY * CHEETAH JAZL ONE WAY * SHEFFIELD LAB « ROIR Fax 2T)3-7:)8 8852
GOLD * QUTCKSTL R REASE * TELARC PROGRESSWE . PACIFIC ARTS *LRC i
MUSIC OF THE WORLD °SOL1TUDES «NEW DlRECTlONS «CHACRA* TANDEM (4
COLLECTABLES « GREEN LINNET * MOBILE FIDELITY * GREAT NORTHERN ARTS DI STR\BUT\ON ®
ORIGINAL SOUND ENTERTAINMENT J HINDSIGHT
Plus additional major lines t0 be announced shortly! 13 F.J.Clarke Circle
Bethel, Connecticut 06801

«Not all lines available in all markets.

W\ 1
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The EP Configuration Is Gathering Steam

Ugly Kid Joe’s Success Helps Ignite Interest

B BY CRAIG ROSEN

LOS ANGELES—The EP, a configuration
used primarily for independent rock re-
leases on vinyl over the last decade, has
come back with a vengeance, buoyed by
the success of Ugly Kid Joe’s “As Ugly As
They Wanna Be.”

A number of labels are using the config-
uration as a tool to establish new artists, to
keep established acts visible between al-
bum releases, and to generate additional
revenue.

While EPs are shorter—and priced low-
er—than full-length albums, they usually
feature more tracks than do CD-5 maxi-sin-
gles. CD-5s generally support album sales
by featuring a single from an album along
with bonus tracks, whereas EPs are often
released between albums and include non-
album material.

Ugly Kid Joe’s “As Ugly As They Wanna
Be” on Stardog/Mercury, which peaked at
No. 4 last week on The Billboard 200, has
sold nearly 1 million copies to date.

“As Ugly As They Wanna Be” is the
highest-charting EP in recent memory, but
it follows in the wake of other successful
EPs in the CD era, including Ice Cube’s
“Kill At Will,” N.W.A’s “100 Miles And
Runnin’,” Digital Underground’s “This Is
An EP Release,” and Metallica’s “The
$5.98 Garage Days Re-Revisited EP.” The
former three have gone gold, while the lat-
ter is certified platinum. (The Recording In-
dustry Assn. of America has special crite-
ria for EP releases, yet all of the above re-
leases were certified as albums.)

Recent EP releases include “White Men
Can’t Rap,” a hardcore rap companion to
the “White Men Can’t Jump” soundtrack
released on EMI Records Group on April T;
“Safari” by the Breeders (including mem-
bers of the Pixies and the Throwing
Muses), issued by Elektra April 9; and fIR-

THIS WEEK

EHOSE’s “Live Totem Pole EP” and Alice
In Chains’ “Sap,” both released by Colum-
bia in February.

Although Columbia senior VP of sales
Rich Kudolla says he considers both of the
latter releases to be CD-5s, both come be-
tween album releases and do not include
songs featured on a recent album. And, al-
though “Sap” is being tracked as a single,
and therefore has not appeared on The Bill-
board 200, Columbia reissued the Alice In
Chains title April 8 in a longbox so it can be

racked with album releases.

Kudolla says Columbia is planning an
EP release in May, but would not give any
details.

Other upcoming EP releases include the
Penthouse Players’ debut on Priority, due
Monday (13); the Veldt’s debut on Stardog,
set for April 21 release; and an EMF EP on
EMI titled “Unexplained” and due May 12.

The EMF release, priced at $7.98 CD/
$5.98 cassette, features four brand-new

(Continued on page 80)

LOS ANGELES—Several labels are test-
ing a new configuration called the CD sin-
gle, which includes only two tracks and is
priced at $4.98, almost $2 less than the
multitrack CD-5 maxi-single.

Atlantic, Arista, Elektra, and Columbia
have issued CD singles by star attractions
such as Genesis, Whitney Houston, the
Cure, and Bruce Springsteen, respective-
ly, and Epic will bow its first release in the
configuration April 30.

According to singles sales executives at
the labels, the CD single is aimed not only
at young singles buyers but also at older
consumers who want a single but do not
want to purchase a cassette.

Arista paved the way for the CD single
with Houston’s “The Star-Spangled Ban-
ner’/“America The Beautiful,” released
in February 1991, which sold an impres-
sive 130,000 units at $3.98 list.

The success of that disc inspired Atlan-
tic to try a commercial CD single release

Several Labels Test 2-Track
CD Singles Priced At $4.98

with Genesis’ “No Son Of Mine”/“Living
Forever” in October. The single was pack-
aged in a cardboard “baby jacket.”

Atlantic followed that release with the
CD single release of “I Can’t Dance”/*1
Can’t Dance (Sex Mix)” Feb. 12, succeeded
three weeks later by a CD-5 featuring
those two tracks and the unreleased “On
The Shoreline,” plus live versions of “In
Too Deep” and “That’s All.”

“The CD single is catering to the single-
buyer age group and to the collector,”
says Mike Smith, Atlantic national singles
sales manager.

DIFFERENT PACKAGES

Elektra Entertainment followed a simi-
lar path with a Cure single released March
16. The CD single, packaged in a card-
board “‘baby jacket,” featured “High”/
“QOpen,” both of which will be included on
the band’s forthcoming album, “Wish,”
(Continued on page 80)
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Nelson checks it out. Page 12
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LARRY’S WYNN-ING SONG gomntnentarv
Fifty-two years ago, Larry Wynn wrote a song that was recorded D::::‘er¥'r _—

by Louis Jordan, and didn’t think much about it in the next sev-
eral decades. But there’s “moe” to the story than that, as it has
now resurfaced, to his surprise, as the titie of a new hit musical,
“Five Guys Named Moe.” Irv Lichtman tells the tale. Page 14

SPRING’S COUNTRY RATINGS WARS

Spring brings a new round of ratings wars among country radio
stations. Sean Ross, who offers a rundown of battles in markets
with new stations, finds ammunition this year includes money-
song promotions and “today’s hot country” claims. Page 61
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PLANS TO MARK END OF S. AFRICA BAN %33\,
The African National Congress is aiming to celebrate the lifting  Newsmakers

of the cultural ban on South Africa with a concert in London in
June. And another major event in South Africa is said to be in

Popular Uprisings
Power Playlists

the planning stages. Jeff Clark-Meads reports. Page 82 :‘:BA“"W
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‘Beast’ Sets Tone For Vid’s 2nd Half

Sell-Thru Pricing For October Release

8 BY JIM McCULLAUGH

LOS ANGELES—Walt Disney fired
the first shot in this year’s second-
half sell-through onslaught with the
announcement of an Oct. 30 home
video release date for “Beauty And
The Beast” at $24.99.

The announcement could pave the
way for other suppliers to announce
release plans for such second-half
sell-through candidates as “Hook,”

“Wayne’s World,”” “Batman Re-
turns,” and the repriced “Terminator
2: Judgment Day.”

Disney, as well as industry observ-
ers, predicts sales on “Beauty And
The Beast” will be well in excess of
the record 14.2 million units achieved
by Disney’s limited release of “Fanta-
sia” last fall.

The tape, some believe, could hit
the 15 million-18 million mark, while
others say Disney has a legitimate

LOS ANGELES—It’s Christmas in
April for sell-through video dealers
as Walt Disney’s “101 Dalmatians”
raced into stores April 8 and leapt
out again into consumer hands.

The title arrived several weeks
after MCA/Universal Home Vid-
eo’s “American Tail 2: Fievel Goes
West,” and many video dealers say
the two animated titles gave them a
welcome one-two sell-through
punch, although “Dalmatians” is
the larger drawing card.

Disney claims it initially shipped
11 million cories of the $24.99-priced
“101 Dalmatians”; MCA/Universal
says it moved about 3.1 million
copies of the $24.95 “Fievel Goes
West.”

“It’'s flying out the door,” says

Vid Dealers Sing Happy 'Toon
‘Dalmatians,’ ‘Fievel 2’ Hot Sellers

Terrel Frey, video buyer for the 82-
store Music Plus chain in Los Ange-
les, referring to ‘“Dalmatians.”

“We could tell by the number of
pre-orders that ‘Dalmatians’ would
be big,” adds Frey, “and for us
we're predicting that it will be as
big, if not bigger than ‘Fantasia.’
According to the first day’s sales,
we're pretty close.

“We’re also pleasantly surprised
at how well ‘Fievel’ is selling,” she
adds.

Since Disney’s nationally adver-
tised street date for “Dalmatians”
was April 10, she says, “the only
way our customers knew it was
available [before that] is to have
been in our stores. I predict that the

(Continued on page 81)

‘Sex-Grime’ Bill Go-Sponsor
Pulls Support Of Passage

W BY BILL HOLLAND

WASHINGTON, D.C.—The contro-
versial Senate “sex-crime” bill, which
threatens audio and video retailers
with third-party liability, stalled in
committee April 8. Subsequently, a
key Republican lawmaker withdrew
his support of the measure, casting
further doubt on its future.

Members of the Senate Judiciary
Committee, which now lacks a clear
majority to vote the bill out, were
also unable to vote on section-by-sec-
tion amendments that would modify
the bill's more dangerous provisions
after debating them for more than an
hour.

In an important shift of support, a
key Republican supporter, Sen. Arien
Specter, R-Pa., said after the session
that he has “serious problems voting
for passage of the bill.”

A Specter representative said the
lawmaker, once a co-sponsor of the
bill, has commented that “it may be
impossible to legislate this constitu-
tionally.” He added, “He’s off the
bill.”

Last month, another Republican
supporter, Sen. Hank Brown, R-
Colo., withdrew his support after de-
ciding that the bill has too many con-
stitutional problems.

The bill, S. 1521, introduced last
session by Sen. Mitch McConnell, R-
Ky., would make artists, authors, and
businesses subject to civil liabilities if
prosecutors in sex-crime cases could
make a case showing that a perpetra-
tor of a sex crime had been “substan-

tially” spurred to action because of
sexually explicit material such as vid-
e0s, magazines, records, or other
matter.

The explicit matter would have to
be proved obscene, but prosecutors in
theory could choose a jury in a con-
servative area, opponents warn.

Committee chairman Joseph Biden,
D-Del., who has opposed the bill since
its introduction, called the already-
amended bill “specious” and “a bad
bill no matter what” at the markup
meeting.

Only two months ago, opponents
feared the bill would sail through
committee and a full Senate floor
vote in an election year because of its
sympathetic title: the Pornography
Victims Compensation and Child Por-

(Continued on page 71)

shot at 20 million, due to expanding
avenues of sell-through distribution,
such as supermarkets.

“It should hit 15 million for sure,”
says Terrel Frey, video buyer for the
82-store Music Plus chain in Los An-
geles. “There’s no question that will
be a huge title.”

“We don’t know what the upside on
this title is,” says Bill Mechanic, pres-
ident of worldwide video and interna-
tional theatrical for the studio. “But
we think it will be the biggest-selling
title of all time.”

The highly acclaimed movie is still
playing strongly in theaters, accord-
ing to Mechanic, who expects domes-
tic box office alone to top out in the
$130 million-$140 million range.

“Beast,” which bowed theatrically
last fall, is already the biggest-gross-
ing animated film of all time, with
box-office totals currently at $128
million, according to The Hollywood
Reporter.

An Oscar nominee for best picture
this year, “Beast” was the only nomi-
nated film in the wake of the March
30 Oscar telecast to increase its theat-
rical business, according to The Hol-
lywood Reporter. It jumped 10%, de-
spite dropping from 1,157 to 1,119 in
total North American theater screens.

Moreover, the film, which won Os-
cars for original score and original
song (“Beauty And The Beast”), al-
ready has spawned a platinum-selling
soundtrack and a top 10 single.

Marketing details for “Beast” are
still being ironed out, says Mechanic,

(Continued on page 81)
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W BY JEFF CLARK-MEADS

LONDON—Philips Electronics
N.V. has decided to exercise its op-
tion to buy 6 million shares in Block-
buster Entertainment Corp. rather
than invest in the Cityvision chain
here recently acquired by Block-
buster.

Under a deal announced last No-
vember, Philips had an option either
to buy the shares at $11 apiece or in-
vest $66 million into a joint venture
with the Fort Lauderdale, Fla.-
based Blockbuster in Cityvision
(Billboard, Nov. 30).

Together with the 2 million
shares of Blockbuster Philips ac-
quired at the end of February from
chairman H. Wayne Huizenga, the
new stock purchase means that
Philips will own 4.5% of the world’s
largest video rental chain.

In announcing Philips’ decision to
purchase the 6 million shares,
Blockbuster also revealed amend-
ments to its original deal with the
Dutch electronics company, under
which Philips will have the further
right to buy an additional 5 million
shares in Blockbuster by Dec. 15.

Under the deal’s original struc-
ture, Philips could acquire the addi-
tional 5 million shares only if it
chose to invest in the Cityvision
venture.

The additional 5 million shares
| can be purchased at $11 apiece if
the option is exercised before June

Philips Elects To Purchase
6 Million Blockbuster Shares

30, and at $12 each if it is exercised
thereafter.

A Philips spokesman says, “Fur-
ther talks have convinced both par-
ties that a direct participation by
Philips in Blockbuster forms the
best basis for worldwide coopera-
tion, for example in the field of CD-
I-!!

In announcing the Philips move,
Blockbuster said in a statement
that the two companies “will dis-
cuss the possible distribution of
Philips software and certain hard-
ware through the Blockbuster store
system.”

That is a somewhat softer en-
dorsement of CD-I than the one
contained in the original announce-
ment of the agreement between the
companies, in which Huizenga is
quoted as saying, “We anticipate
that, as an additional benefit of this
relationship, Blockbuster will pro-
mote Philips’ recently introduced
compact disc interactive systems
and software [CD-I] in its company-
owned stores” (Billboard, Nov. 30).

As of March 31, Blockbuster op-
erated 2,829 stores in the U.S., Lat-
in America, the Far East, and Eu-
rope. Of that total, 1,805 were com-
pany-owned; the remainder were
franchised. Revenues in 1991 were
$1.5 billion.

Assistance in preparing this story
was provided by Paul Sweeting in
New York.

They’re Wild About Harry. Sony Music president Tommy Mottola, left, and
Sony Corp. president/CEO Norio Ohga, center, congratulate Columbia recording
artist Harry Connick Jr. on his recent series of sold-out concerts at New York's
Paramount Theater.

Philips Plows On With Super Glub Strategy

# BY MARC MAES

BRUSSELS—Philips’ plan to make
Super Club a wholly owned subsid-
iary is gathering steam, but the com-
pany’s minority stockholders are still
throwing up roadblocks to the take-
over.

Philips, which owns 51% of Super
Club, has set in motion a plan to li-
quidate the parent Super Club Hold-
ing & Finance and to restructure the
Belgium-based company’s debt. Once
those actions are completed, Philips
is proposing to buy the remaining

49% of Super Club.

Under Super Club’s new chairman,
C.A M. Busch, the SCHF board of di-
rectors has called an extraordinary
meeting of shareholders for April 22
in Geneva.

Busch took over as SCHF chair-
man April 1, following the departure
of Philips chairman and Super Club
president Urbain Devlodere ‘““for
health reasons,” according to a Phil-
ips statement.

About 18 months ago, SCHF was
formed by Belgium-based Super Club
and based in Switzerland, in an ef-

fort, some argue, to avoid the scruti-
ny of Belgium’s tougher security
laws. Now that Philips is proposing
to buy out the minority shareholders,
there is no need for the parent com-
pany.

SCHEF says it is in the final stages
of negotiating a restructuring of its
debt with banks and bondholders. Ac-
cording to documents issued by Su-
per Club, the company’s long-term li-
abilities total about $345.4 million, in
addition to short-term liabilities of
$336.3 million, based on an exchange

(Continued on page 81)

Meltzer Steps Up
Launch Of Indie
Distrib Operation

@ BY DEBORAH RUSSELL

LOS ANGELES—Alan Meltzer,
president of Bethel, Conn.-based CD
One Stop, enters the independent rec-
ord distribution business this month
with the launch of his new firm, Titus
Oaks Distribution.

The distributor is poised to cover
territories in the East and Northeast
from Maine to Atlanta, Meltzer says.
Original plans had called for a mid-
May launch. But Meltzer fast-tracked
the Titus Oaks rollout to fill the void
created by the Chapter 11 bankrupt-
cy filing of Lanham, Md.-based
Schwartz Brothers Inc. (Billboard,
April 4).

“We had to move in on a number of
lines that were left without distribu-
tion,” Meltzer says. “We would have
gotten in the business eventually, but
we were forced to move faster.”

Meltzer is aggressively targeting
Schwartz labels that might be per-
suaded to go with Titus Oaks. A num-
ber of label executives say they are
impressed by Meltzer’s presentation
and are considering their options as
they wait for the bankruptcy court of
Rockville, Md., to rule Thursday (16)
regarding Schwartz’s continuing op-
eration under Chapter 11.

To date, Meltzer lists such labels as
Invasion, Vanguard, Enemy, Quality,
Telarc, Quicksilver, Sheffield Labs,
and Collectibles on the Titus Oaks
distribution roster.

(Continued on page 81)
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/b(flu, Cgf cumo.g-é ’ With just two albums, they’'ve sold over 2 million units in the
U.S. alone, won a Grammy Award, and have developed the most loyal fans you’ll find. Now
comes “Rites 0f Passage,” their most energetic, textured, and universally accessible
release. With even more f 16U Co heat fhe f’ruﬂ LU!‘C?L
diversity, passion, and depth,

“Rites Of Passage” is not just a new album it’s a coming of age. Includes the |[Fpms
first single and video, “Galileo.” »« Features renowned guest artists  The
nationwide tour starts May 22nd » For more information, call 1-800-554-EPIC §
§indig0 girls. the new album. a coming of age.

= a

WwWWWwW.americanradiohistorv.com


www.americanradiohistory.com

Articles and letters appearing on this page serve as a forum for the expression
of views of general interest. The opinions offered here are not necessarily those
of Billboard or its management. Contributions should be submitted to Com-
mentary Editor Ken Terry, Billboard, 1515 Broadway, New York, N.Y. 10036.

Buchwald Gase Has Stern Message For Lahels

EBY LEONARD M. MARKS

The much-publicized recent deci-
sion of the Los Angeles Superior
Court, which awarded Art Buch-
wald $150,000 for his contribution
to Paramount’s film “Coming To
America,” is a Pyrrhic victory for
both sides. Buchwald incurred le-
gal fees of $2.5 million to obtain
his judgment. On the other side,
Paramount—and indeed the entire
film industry—had its net-profit
accounting system laid bare in an
earlier ruling that found certain
entrenched accounting methods
unconscionable. Paramount in-
tends to appeal that earlier ruling.
Because the film industry’s ac-
counting methods bear certain af-
finities to those in the recording in-
dustry, the rationale of Buchwald
and the fate of Paramount’s appeal
should be closely followed beyond
Hollywood.

In the first phase of the Buch-
wald case, the court determined
that the film was based upon
Buchwald’s short screen treat-
ment, “King For A Day,” which
Paramount had initially optioned
as a vehicle for Eddie Murphy to
be directed by John Landis, who ul-
timately directed ‘“Coming To
America.” Buchwald’s deal with
Paramount required that he re-
ceive a fee of $65,000 plus 1.5% of
the net profits. After losing the ini-
tial round, Paramount contended
that “Coming To America” had yet
to realize any net profits, although
it took in nearly $150 million at the
box office and was the second-
highest-grossing film of 1988.

In the second phase of the trial,
the court analyzed the contract be-
tween Buchwald and Paramount

and the methods by which the film
industry calculates net profits.
The court determined that the con-
tract, drafted by Paramount, was a
contract of adhesion in which the
film company wielded all of the
bargaining power.

Except in rare instances involv-
ing megastars with substantially
more clout than Buchwald, the
film industry rarely negotiates
any contractual provisions, partic-
ularly those involving accounting.
Even when the industry is willing
to negotiate, the court ruled, the
resulting changes are cosmetic.

The court next determined that
some of the net-profit provisions
were unconscionable, were not
economically justified, and were
designed to guarantee a profit to
the film company before any net-
profit distributions were required.
For example, the court found that
a 15% overhead charge calculated
on Eddie Murphy Productions’ op-
erational allowance resulted in the
studio charging overhead on over-
head; that a 10% advertising over-
head charge bore no relation to ac-
tual costs; that a 15% flat-fee over-
head yielded “huge profits’” and
did not remotely correspond to ac-
tual costs; that the studio’s ac-
counting methods slowed recoup-
ment of negative costs and inflat-
ed interest charges; that interest
was charged on overhead and prof-
it-participation payments, al-
though payments are not made un-
til a film derives receipts; and that
a disproportionate interest rate as
high as 20%-30% was charged even
when no funds had been advanced
by the company.

The court rejected defense argu-
ments that the above contractual

PAY T0 PLAY SUCKS

Regarding your recent pay-to-play
report (Billboard, March 21), [
would like to say that pay to play
sucks and does no good to bands or
their potential audiences. I was tal-
ent coordinator and promoter of lo-
cal acts for L’Amour (a 1,500-capac-
ity hard-rock and heavy-metal ven-
ue/bar in Brooklyn, N.Y.) for four
years during its heyday in the mid-
to-late-'80s. As one of the area’s top
local promoters, [ never once even
considered adopting a pay-to-play
policy.

As for promoters not being able
to cover their nut, instead of extort-
ing the bands perhaps they should
harness their energy in the direc-
tions of new ideas. How about try-
ing to give the people a reason to go
out again to clubs and creating an
enjoyable atmosphere for the pa-
trons and the bands, so they might
want to come back again, and not
just when their friends are playing?
You can do this by having a good
staff and a modest door price and,
most of all, by judging the bands ac-
cording to their quality and not by
the people they draw.

I know dozens of people whose
biggest complaint about local clubs
is that they have to sit through all
these God-awful bands just to see
their friends, who, of course,
begged them to buy an advance
ticket so the club promoter would
keep them in his or her good graces
and maybe get the ultimate award:
to be the first band on a five-band
bill headlined by a band recently
dropped by a major label. Oh boy!

Of course, the headliner gets to
play in front of 500 people, of which
the opening acts drew 400 at $10-
$12 a head, and then the headliner
walks out with $1,000 or more. God
only knows what the bar brings in,
and the local bands live to do this
for another day, another gig, anoth-
er promoter, whatever!

Pay to play is among the reasons
why I quit the nightelub promotion
industry in 1989. While at times I
wonder whether I acted too hastily
in my decision, reading articles like
this one in Billboard makes me
know I made the right choice. So
¢’mon and give the bands a break.

Chuck Kaye
New York

clauses were justified because the
company assumed all of the risk of
production, regardless of success,
and that they were required to en-
sure economic viability for the
company (a claim Paramount aban-
doned when the court indicated it
was prepared to appoint an inde-
pendent expert to examine Para-
mount’s books and records).

Contractually mandated royalty
accounting methods and recoup-
ment practices used in the record-
ing industry raise questions simi-
lar to those in Buchwald. While
superstars like Madonna or Mi-
chael Jackson have the bargaining
power to negotiate favorable eco-
nomic terms, aspiring acts and
even ascending stars lack the clout
to negotiate many standardized
royalty and accounting terms.

The royalty rate for newcomers
(including the producer’s royalty)
is typically 10%-12% of retail sales,
as opposed to a range approaching
twice these rates for established
talent. Royalty escalations based
on domestic-unit sales are also of-
ten significantly less for new art-
ists. Advances made by record
companies to performers for re-
cording costs usually must be fully
recouped before the performers
see any distribution of royalties. If
an artist’s first recording does not
recoup its production costs, the
losses are usually carried over and
deducted from royalties earned on
the next recording. No other busi-
ness, including the film industry,
requires the cost of creating to be
fully recouped by the creator.

The royalty calculations in stan-
dard record industry contracts, as
in the film industry, contain nu-
merous clauses guaranteed to as-

sure profits or minimize financial
exposure to the company before
payment to the artists. For exam-
ple, through so-called “packaging
deduction” clauses, record compa-
nies generally reduce the base
price on which the artist’s royalty
is calculated by 25% for the cost of
producing CDs and up to 20% for
producing cassettes. Recording
contracts also frequently require a
lower royalty to performers on
CDs (75%-85% of normal rates) to
reflect increased manufacturing
costs incurred when CDs were

first introduced as new technolo-
gy. In light of Buchwald, serious
consideration must be given to
whether these clauses can be eco-
nomically justified as being based
on actual costs.

So-called “free goods,” promo-
tional recordings, and reserves also
raise contractual questions. Record
companies pay royalties on less
than 100% of their sales to reflect
discounts given to distributors;
therefore, performers’ royalties
are often paid on only 85%-90% of
records sold. Additional promotion-
al copies of recordings may be de-
ducted before royalties are calcu-
lated. Royalty reserves as high as
25%-35% of sales are withheld from
artists for as long as two years, in-

‘Aspiring acts,
even ascending
stars, lack the clout
to obtain favorable
economic terms’

Leonard M. Marks is a senior
partner at Gold, Farrell &
Marks in New York.

terest free, against possible record
returns from distributors. Stan-
dard contracts require artist/writ-
ers to be paid writers’ royalties on
no more than 10 songs per-unit re-
leased, although CDs often contain
more than 10 songs, or provide for
a mechanical royalty at less than
the statutory rate established by
Congress. Finally, contracts gener-
ally do not obligate the company to
promote recordings and provide
that the performers themselves are
financially responsible for touring
costs, which are essential to record
promotion.

Record companies
have often defended
their royalty-ac-
counting practices
and clauses with the
arguments that the
companies assume
the risk of produe-
tion and that many
products are not
profitable. This ap-
proach was not successful in Buch-
wald and the contract clauses were
individually scrutinized on the ba-
sis of economic justification. If Par-
amount is unsuccessful in over-
turning the decision declaring its
net-profit formula provisions un-
conscionable, record companies
may well face future claims that
will require them to defend their
accounting methods and justify
standard-contract royalty provi-
sions as being economically related
to actual costs. The Buchwald deci-
sion may be an early warning indi-
cator of the need to reconsider and
re-evaluate accounting practices in
the entertainment industry.

LETTERS

A MODEST PROPOSAL

With reference to your editorial
that appeared in the Feb. 22 issue of
Billboard, I suggest that you rec-
ommend an amendment to the Por-
nography Vietims Compensation
Act (S.1521).

The amendment should provide
that no female performer shall ap-
pear in any ad on television, stage,
or movie unless her garment covers
her entire body down to her ankles
and with full sleeves covering her
wrists. No cleavage is to be shown
and she is to wear a veil. I think if
women are dressed in that fashion,
then the Republican senators would
be satisfied that there would be no
pornography victims.

And one other thing: Any scene
involving the birth of a child shall
show a stork delivering the baby,
fully clothed.

Sidney Fox
New York

RADIO SHOULD BE FUN

Every trade magazine in the free
world has published a depressing
story about radio in the last six

months. Hey, guys and gals, this is
radio, not Southern California’s
forecast. Why is everyone so de-
pressed?

Radio of yesterday is being con-
stantly compared to radio of today,
with the latter coming up short ev-
ery time. So what’s the problem? Or
is there really one? Is not fun and
excitement what radio is all about?
People listen to us to feel good! So
how do we make them feel good?
Give them reasons to listen! There
is some great music out there,
whether it be top 40, urban, album
rock, country, or whatever, but peo-
ple won't play it because it’s not an
established artist, and researchers
or consultants want to play it safe.
Hey, if you want safe radio, put a
condom on your speaker and stick
some spermicide in your ear! Art-
ists wouldn’t have become estab-
lished if nobody played them.

You want fun, go see “Wayne's
World.” That's what people want.
Six bucks a ticket, and it grosses
$18 million the first weekend.
What’s that say to you and your ad-
vertisers? Hey, people have money,
and humor or feeling good is what

makes them spend it! A truly shock-
ing revelation, huh?

So our problem doesn’t lie in our
product. Radio is strong and record
companies are signing some great
acts. It’s the delivery that’s all
screwed up. If Joe Blow’s consul-
tant agency says only play this Mi-
chael Bolton and don’t touch that
Ugly Kid Joe record, then our deliv-
ery is definitely screwed up! If we
are told, hey, only talk for 10 sec-
onds every sixth song, then the fun
factor is out and the sleep factor is
in. Granted, all of the long-winded
chatter about nothing is useless, so
whether it be 10 seconds or 10 min-
utes, make it fun for yourself and
the audience.

Every jock should be forced to
watch an hour of “Tom And Jerry’s
Fun House” before they hit the air-
waves. This is great. 'm having the
time of my life! Radio of today, in
my opinion, kicks that old radio out
of the water. So let’s have fun and
leave the worries to the people in
the White House.

Steve Meade
Managing Director, WAQQ
Charlotte, N.C.
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SONGS PERFORMED:
@ Born To Be Blue ® Give A Little Love ® Mama, He's Crazy ® Don’t Be Crue (with the Jordanaires) @ River of Time
® Had A Dream (For the Heart) ® Rompin’ Stompin’ Bad News Blues ® Guardian Angel ® The Sweetest Gift (A Mother's Smile)
© Rockin’ With The Rhythm ® Maybe Your Baby’s Got Th= Blues ® Have Mercy @ Let Me Tell You About Love (with Carl Perkins)
@ Love Is Alive ® Turn It Loose ® Change Of Heart ® Why Not Me @ Grandpa @ Love Can Build A Bridge(with the Christ Church Choir)

ORDER NOW! « Streetl Date: April 29, 1992

VIDEOCASSETIE:
® MP 6351 Color ® Approx. 104 minutes NR @ Hi-fi Doy Stereo  ® UPC 30306-6351-3 @ $19.98 Suggested List
® Also available in self-shipping 6-0ack and 12-pack counter display

LASERDISC:
® CLV 6351 Colot @ Approx. 104 minutes NR  ® Dolby Stereo  ® UPC 3C306-6351-6 ® $29.98 Suggested List

® 19 COMPLETE SONGS @ 10 NUMBER ONE SONGS
Special video editign of their live perforrmances only. To order, call your dis ributor or VP directly: (800) 323-0442.
In lllinois: (708) 687-7881. or tax: (7G8) 687-3797. Courlesy of CURB/MCA
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Harrison Elects A Brief Gomehack
Takes British Stage For 1st Time Since 69

W BY JEFF CLARK-MEADS
and PAUL DU NOYER

LONDON—It took a general election
to bring George Harrison back to a
British stage.

His April 6 show at London’s Royal
Albert Hall—a fund-raiser for the
Natural Law political party—was his
first appearance for English fans
since the Beatles played on the roof
of Apple Corps. in 1969.

Harrison was the only top-rank
musician to stage a benefit concert as
part of the U.K. election campaign,
although Simply Red performed at a
major Labour Party rally the week
before British voters went to the
polls April 9.

Although Harrison ostensibly sup-
ports the meditative party’s quest for
a “unified field of consciousness,” at
press time it was highly unlikely that
any Natural Law candidate would be
elected to Parliament.

Meanwhile, WEA UK. is readying
a live album by Harrison for June 30
release. It was recorded during his
December tour of Japan with Eric
Clapton.

Electoral hosannas were kept to a
minimum during the former Beatle’s
Albert Hall concert. Soberly dressed
in a black suit and a white shirt, he
seemed bashfully gratified at the
warmth of his reception: “Thank you
for coming; it would have been terri-
ble for us up here on our own ... I'm
always paranoid about whether peo-
ple like me. You never know.”

Expertly supported by a large
band, including guitarist Andy Fair-
weather-Low, Heartbreaker Mike
Campbell, and Clapton’s resident per-
cussionist, Ray Cooper, Harrison
served up a buoyant 17-song set that
drew half-and-half on Beatles and
post-Beatles repertoire.

Beatles songs were “I Want To Tell
You,” “Old Brown Shoe,” “Taxman”
(its lyrics amended to include a coo-
ing chorus of Taxman Mister Major
and Taxman Mister Bush), “Piggies,”
“Something,” and “Here Comes The
Sun.” From Harrison’s solo albums
came “All Those Years Ago” (dedicat-
ed to John Lennon), “Give Me Love,”
“What Is Life,” “Got My Mind Set

On You,” “Cloud Nine,” “My Sweet
Lord,” “Cheer Down,” “Pity,” and
“Devil’s Radio.”

At encore time, he was joined by
support acts Joe Walsh and Gary
Moore and, on drums, “a blast from
all our pasts,” Ringo Starr; they
brought the crowd to its feet with
“While My Guitar Gently Weeps”
and “Roll Over Beethoven.”

Earlier in the day, Starr had de-
clared he did not share Harrison’s en-
thusiasm for the Natural Law party.
He added, “I don’t really know what
they stand for.”

Paul Du Noyer is editor of Q@ Maga-
zine.

Get Ready For Slaughter. Chrysalis/EMI Records Group band Slaughter visits
EMI headquarters in New York to play its upcoming album, “The Wild Life,”
which is set for April 21 release. The album is the follow-up to its double-
platinum debut, “Stick It To Ya.” The first single will be “The Wild Life.” Shown,
from left, are band members Mark Slaughter and Tim Kelly; Charles Koppelman,
chairman/CEQO, EMI Records Group; and band members Blas Elias and Dana
Strum.

3 Lahel Groups Spurn Japanese Rental Trade Offer

This story was prepared by Steve
McClure in Tokyo and Bill Hol-
land in Washington, D.C.

TOKYO—Although Japan’s record-
rental industry says multinational re-
cord companies have not yet respond-
ed to its offer of payment in ex-
change for the right to rent new
foreign product immediately upon re-
lease (Billboard, April 4), three major
firms—BMG, Sony Music, and
MCA—have said no thanks to a lend-
for-yen offer.

“We have received an offer from
the Japan Record Rental Commerce
Trade Assn. regarding a royalty for

rental of our international reper-
toire,” said Joel Schoenfeld, BMG se-
nior VP and general counsel, in a
statement released April 7. “We have
already informed the JRRCTA that
BMG is not interested in permitting
the rental of its international reper-
toire during the first year after re-
lease.”

Sony Music International’s Tom
Tyrrell, senior VP of administration,
states that “our position remains un-
changed. We choose to protect our
rights to the full extent provided by
the copyright law in Japan.”

Similarly, an MCA Music Enter-
tainment Group spokesman says,

“We recently received a proposal
[from the JRRCTA] and are still
studying it, but we are not inclined to
agree to any proposal that requires
record companies to give up the pro-
tection granted to them by the new
copyright law in Japan.”

By press time, EMI, PolyGram,
and Warner Music Group executives
were unavailable for comment.

Last month, the JRRCTA proposed
a compromise whereby rental shops
would pay foreign record makers a
one-time fee of 1,000 yen ($7.46) for
each foreign CD they buy. In ex-
change, the shops would get the right
to rent CDs during the entire one-

Mechanic Splits With MCA; Noise On Outs With RCA

W BY CHRIS MORRIS
and DEBORAH RUSSELL

NEW YORK—Mechanic Records has
parted ways with MCA, and the rela-
tionship of another heavy-metal indie,
Noise International, with RCA/BMG
is currently in flux.

Noise, based in Germany, is dis-
mantling its U.S. operation, and one
employee claims it is because RCA
Records has not licensed enough of
its output. Meanwhile, Mechanic Rec-
ords’ 4-year-old distribution deal with

MCA Records has ended with the
parties disputing the terms of the
separation.

Mechanic claims that it ended the
relationship with MCA, and that, ac-
cording to a termination agreement,
Mechanic will retain the rights to
Trixter, Voivod, and Bang Tango. Me-
chanic says that the bands’ future re-
leases, while bearing the Mechanic
logo, will be marketed via MCA,
which will also assume A&R func-
tions for the groups.

Trixter’s 1990 debut sold 700,000

units for Mechanic through MCA,
while Bang Tango’s two albums sold
a total of 450,000 and Voivod’s “Noth-
ingface” tallied a total of 100,000.
“With those three acts, Mechanic
isn't losing [them] to MCA,” says Me-
chanic president Steve Sinclair.
“MCA will continue to distribute
those acts ... while Mechanic contin-
ues to sign acts for its soon-to-be-an-
nounced major-label association.”
But, in a statement tinged with
rancor, MCA Records president Rich-
ard Palmese said MCA had dissolved

MIAMI—Hispanic/American in-
ter-market promotions and artist
showcases will highlight Bill-
board’s third annual Latin Music
Conference, to be held May 12-14
at Caesars Palace in Las Vegas.
The fourth annual “Premio Lo
Nuestro A La Musica Latina,” or
Latin Music Awards, will cap the
conference at 8 p.m. May 14.
Another highlight will be the
keynote address by Teddy Bau-
tista, president of SGAE, the
Spanish licensing society. A sec-

Billhoard’s Latin Gonfah Goes To Vegas

ond keynote will be delivered by
Gabriel Abaroa, IFPI representa-
tive in Mexico City. Abaroa will
discuss the piracy/copyright situ-
ation in Mexico.

Among the acts scheduled to
showcase are Luis Enrique, Lisa
Lopez, Jon Secada, Selena, and
Locomia on May 12, and Yolanda
Duke, Miguel Tomas, and Ro-
berto Perera on May 13.

Panelists already confirmed for
the conference include Fred Or-
dower, president, Ogden Enter-

tainment Services; José Behar,
president, Capitol/EMI Latin;
George Zamora, national promo-
tion director, Sony Discos; Steve
Levine, I.C.M.; David Zedeck, VP,
international, Famous Artists;
Mercury recording group the
Triplets; Michael Ellis, director
of charts, Billboard; Phil Rodri-
guez, president, Water Broth-
er/WTR Intl.; Carol Cooper, se-
nior VP of A&R, Soho/Sony
Discos; Dave Love, president/

(Continued on page 34)

the pact and that Mechanic had no
claims to the acts in question.

“MCA chose to end its active in-
volvement with Mechanic Records
and Steve Sinclair,” Palmese said.
“We had no interest in further sign-
ings from Steve, as we found Me-
chanic failed to give us the coopera-
tion we felt necessary to successfully
market these acts. Therefore, we
chose to end that part of the agree-
ment. Mechanic’s role will now be
that of a passive contractual party,
with a logo credit on MCA releases of
these acts. MCA Records will be re-
sponsible for all aspects of their re-
cording careers, including A&R, pro-
motion, and marketing.”

Sinclair disputes Palmese’s conten-
tions, noting that last June, in a pro-
posal to renegotiate its deal with Me-
chanic, MCA offered to extend the
agreement through June 1993.

Sinclair adds that Mechanic, which
employs a staff of five, is in discus-
sions with “an East Coast-based ma-
jor” for a new distribution pact, and
that he expects to announce a new
deal within two weeks. RU Ready
will be the first band to be distributed
under the new contract; Sinclair says
he is making a deal to purchase the
band’s masters from MCA, which fi-
nanced the recording of its album.

(Continued on page 81)

year exclusive rental-right period—in
other words, from the day of release.
This would supersede royalty pay-
ments to manufacturers, which
would be paid during the remaining
49 years of the copyright protection
period. Foreign companies were
granted exclusive rental rights for
the first time under Japan’s revised
Copyright Law, which came into ef-
fect Jan. 1.

For the time being, the JRRCTA is
continuing its “self-restraint” policy
of not renting foreign product re-
leased after Jan. 1.

Meanwhile, a Blockbuster Japan
spokesman has confirmed a local
press report that the company’s three
stores in eastern Japan are renting
CDs. Foreign product accounts for
only a small percentage of CD rent-
als, the spokesman says. He adds
that, in keeping with the copyright
law, only foreign product released be-
fore Jan. 1 is available for rental.

Blockbuster Japan Co. was set up
in March 1991 as a 50-50 joint venture
between Blockbuster of the U.S. and
trading company Fujita Shoten.

Mitton Rackmil,
Decca Records Chief,
Is Dead At Age 86

B BY IRV LICHTMAN

NEW YORK—Milton R. Rackmil,
among the key figures in the forma-
tion of Decca Records in 1934, died in
New York of a stroke April 2. He was
86.

Decca, the predecessor company to
today's MCA Records, was organized
by A&R man Jack Kapp with fund-
ing from the legendary Sir Edward
“Ted” Lewis of British Decca. The
new label was given rights to use the
Decca name in the U.S. and Canada.

Rackmil, a native of New York,
was brought in as treasurer after
handling the financial affairs of the
Brunswick Radio Corp.’s plant in

(Continued on page 80)
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Hollywood Plans To Keep

Queen Titles

@ BY CRAIG ROSEN

LOS ANGELES—Thanks to the suc-
cess of “Wayne’s World” (Billboard,
April 4), Hollywood Records is reap-
ing big rewards from its acquisition
of the Queen catalog.

Last week, “Classic Queen,” a new
compilation released March 10,
jumped to No. 9 on The Billboard 200.
Although it falls to No. 15 this week,
Hollywood director of sales Bill Ken-
nedy says the set has shipped 700,000
units to date.

Meanwhile, “Bohemian Rhapso-
dy,” the 17-year-old Queen song fea-
tured on the “Wayne’s World” sound-
track, leaps to No. 4 on the Hot 100
Singles chart. So hot has the demand
for the single been that the label ran
out of stock on it last week, although
Kennedy expected to have more in
hand by April 10.

On the heels of this success, Holly-
wood plans to release a new live
Queen album next month, has a
boxed set on tap for fall, and will
eventually release an album’s worth
of new studio material, recorded pri-

GComing

or to singer Freddie Mercury’s death.

When Hollywood signed Queen
and acquired U.S. rights to the band’s
15-album catalog for a reported $10
million in 1990, many observers felt
the label had invested too much mon-
ey. In retrospect, however, it seems
Hollywood scored a coup.

Over the course of 1991, Hollywood
released the Queen catalog—available
for the first time on CD in the U.S.—in
a four-flight release program.

Interest in the band also has been
renewed by Mercury’s death Nov. 24.

Three original Queen albums, 1975's
“A Night At The Opera” (which in-

(Continued on page 80)

Building A New ‘Cabin.’ Executives from Cabin Fever Music, the new record
label formed by Cabin Fever Entertainment, announce the label’s first signing:
Toy Caldwell, former singer/songwriter/guitarist for the Marshall Tucker Band.
Caldwell’s self-titled debut album is due out this month. Shown, from left, are
Chris Walker, marketing manager, Cabin Fever Music; Caldwell; Bill Doble,
director of music, Cabin Fever Music; and Gary Montgomery, Caldwell's

manager.

Rebulla Will Take Reins At DG In October

P’Gram Exec To Replace Holschneider As Label Prez

NEW YORK—Gianfranco Re-
bulla, president of PolyGram Italy
since 1985, takes over as president
of Deutsche Grammophon in Octo-
ber, replacing Dr. Andreas Hol-

schneider, who will retire at the
end of 1992.
No replacement for Rebulla in
Italy has been announced yet.
Prior to his Italian assignment,

NEW YORK—The Benson &
Hedges Blues program, which has
sponsored multinight, all-star blues
festivals in major cities for the past
four years, has been discontinued by
the cigarette maker in a “realloca-
tion of marketing money,” says a
spokesman for parent company
Philip Morris.

Shelia Banks-McKenzie, director
of media affairs for Philip Morris,
says Benson & Hedges is looking at
staging individual blues concerts
later this year and co-sponsoring
smaller, existing blues festivals. But
she confirms Benson & Hedges
Blues events will not be funded this
year.

Benson & Hedges Filters Out Blues Fests

Sources say the decision means a
loss of $1 million in direct sponsor-
ship money to the blues community,
as well as additional income gener-
ated for producers, booking agen-
cies, equipment companies, and oth-
ers.

“There has been a reorganization
and reallotment of marketing mon-
ey,” says Banks-McKenzie. “No-
body is happy with a cutback [but]
all companies are tightening their
belts.”

George Wein, CEO of Festival
Productions, which produced the
Benson & Hedges Blues events,
notes that “they generated so much
additional blues activity around the

country, it's unbelievable. That can
be traced directly to the promotion
and publicity that Benson & Hedges
Blues got.”

Wein predicts that “Benson &
Hedges is not through with the
blues” and says he is discussing oth-
er sponsorship plans with the com-
pany for the near future.

Benson & Hedges Blues festivals
were staged last year in Los Ange-
les, New York, Chicago, Atlanta,
Houston, and Dallas. The multiday
events offered a who’s who of blues
luminaries such as B.B. King, John
Lee Hooker, and Ruth Brown. They
also brought new audiences to many

(Continued on page 79)

RECORD COMPANIES. Gianfranco Re-
bulla is named president of Deutsche
Grammophon Gesellschaft in Ham-
burg, effective Oct. 1. He was presi-
dent of PolyGram Italy. He replaces
Dr. Andreas Holschneider, who is re-
tiring. (See story, this page.)

Nick Gatfield is named president of
a newly created, as-yet-unnamed Po-
lyGram label in Los Angeles. He was
director of A&R for EMI Records in
London. (See story, this page.)

Pickwick Group PLC in London
names Dick Speller managing direc-
tor of U.K. operations and Verner Pe-
derson managing director of Europe-
an operations. They were, respectively,
commercial director for the company
and managing director of Elap Music.

Larry Kenswil is promoted to se-
nior VP of business and legal affairs
for MCA Music Entertainment Group
in Los Angeles. He was VP of busi-
ness and legal affairs.

Michael Resnick is promoted to VP

-~

KENSWIL

RESNICK

of business administration for Atlan-
tic Records in New York. He was se-
nior director, business administration.
Elektra Entertainment promotes
Sherry Ring Ginsberg to senior VP
of press and artist development in
New York and Victor Lentini to na-
tional director of AOR promotion in
L.A. They were, respectively, VP of
press and artist development, and di-
rector, Southeast AOR promotion.
Laura Kuntz is appointed VP of
AC promotion for the EMI Records
Group North America in New York.
She was senior director of East Coast

EXECUTIVE TURNTABLE

KUNTZ

GINSBERG

operations, national promotion, for
Impact Records.

PolyGram Classics & Jazz in New
York names Nancy Zannini VP of
public relations for PolyGram Classics
& Jazz and Lisa Altman VP of Philips
Classics. They were, respectively, VP
of Philips Classics, and director of pro-
motion and product for London Rec-
ords.

Jack Satter is appointed senior VP
of pop promotion for Jive Records in
New York. He was senior VP of pro-
motion for EMI Records.

Susan Levy is promoted to senior

Rebulla had served as president of
PolyGram Classics in New York
since 1981. He is said to have main-
tained extensive contacts with art-
ists he developed
during that peri-
od. Before that
he held a number
of product-man-
agement posts
for DG in Eu-
rope.

DG is one of
PolyGram Clas-
sics & Jazz’s
three main classical labels, the oth-
ers being Philips and London. Col-

REBULLA

‘lectively, the three labels claim to

supply more than half of the classi-
cal market worldwide.
Holschneider leaves after 22
years with DG. He became presi-
dent of the label in 1986. Among
many honors he received is the
cross of the order of merit, award-
ed by the Federal Republic of Ger-
many for his cultural contribu-
tions.
IS HOROWITZ

PolyGram Snags
Gatfield As Head
0f New L.A. Logo

@ BY CHRIS MORRIS

LOS ANGELES—PolyGram will add
clout to its U.S. A&R strategy with
the establishment of a Los Angeles-
based label in July.

The still-unnamed company will be
headed by former EMI U K. director
of A&R Nick Gatfield, who had a
hand in signing such British bands as
EMF, Jesus Jones,
Blur, and Thun-
der, and has
worked with Pet
Shop Boys, Kate
Bush, and Morris-
sey (Billboard,
April 11). Prior to
joining EMI in
1985, Gatfield was
a member of
Dexys Midnight Runners, whose
“Come On Eileen” was a No. 1 single
in the U.S. in 1983. )

As president of the label, Gatfield
will report directly to PolyGram pres-
ident/CEQ Alain Levy. The imprint’s
product will be marketed and promot-
ed via the PolyGram Label Group,
the label consortium that includes Is-
land, London, and Polydor.

Regarding the motive for the start
up of a new label, Gatfield says,
“Alain Levy is very committed to
turning PolyGram U.S. into the jewel
of the crown ... They wanted a fur-
ther base on the West Coast.”

Gatfield says the new company will
initially be a lean operation, employ-
ing four L.A. staffers (Gatfield, an
A&R manager, and two secretarial
staffers), a GM, one staffer in New
York, and a London-based talent
scout.

“I’d rather build the infrastructure
around the roster,” Gatfield says.
“[The staff] will build organically.”

On the subject of talent, Gatfield
says, “We're seeking acts that have a
fair degree of longevity ... I'm here
to develop a catalog—that’s my mani-
festo.”

GATFIELD

(Continued on page 63)

ZANNINI

ALTMAN

director of publicity and artist devel-
opment for MCA Records/Nashville.
She was director of publicity and art-
ist development.

John Vlautin is promoted to na-
tional director of media relations for
Island Records in L.A. He was West
Coast director of media relations.

Patti Olsen is appointed director of
national country promotion for Mer-
cury Nashville. She was an indepen-
dent promoter.

PUBLISHING. Linda Komorsky is ap-
pointed VP of international acquisi-

SATTER LEVY

tions and marketing for BMG Music
Publishing in Los Angeles. She was
head of her own company, Interna-
tional Music Services.

RELATED FIELDS. Jane Palmese is ap-
pointed director of marketing for
BMG Video in New York. She was na-
tional sales director at A*Vision En-
tertainment.

Dave Lory is named panels and
symposium manager for the New Mu-
sic Seminar in New York. He was
president of his own artist manage-
ment firm, DE-EL Entertainment.
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STARR WIT: Leave it to Ringo
Starr to cut through the hype of his
own press conference. At Radio
City Music Hall to announce this
summer’s All-Starr Band—featur-
ing Burton Cummings of the
Guess Who, Todd Rundgren, Joe
Walsh, Timothy B. Schmidt, Nils
Lofgren, saxophonist Tim Capello
from Tina Turner’s band, and son
Zak Starkey

Starr Quality: Ringo’s Back;
Songs For Walden Woods

DOUBLE DOSE: Chris Whitley
and Toad The Wet Sprocket, two
of Columbia Records’ most promis-
ing young acts, are sharing the bill
on a tour that packed New York's
Marquee the other night. And both
showed striking growth as per-
formers in the year or more since
the Beat last caught either act.
TTWS, with fans (Sprocket Heads?)
singing along,

—a spokes-
man for the
tour’s spon
sor, shampoo-
maker Alber-
to Culver,
gushed over
marketing to

displayed new
confidence,
chops, and
songecraft,
from its cur-
rent single
“All I Want”
through a

Starr’s fans.
Ringo quip-
ped, “Most of
them are bald.”
The opening of the tour June 2 at
the Sunrise Musieal Theater in Fort
Lauderdale, Fla., follows the May
22 release of “Time Takes Time” on
Private Music, Starr’s first new stu-
dio disc in nearly a decade. Pro-
duced by Don Was, Phil Ramone,
Jeff Lynne, and Peter Asher, the
album will be preceded April 28 by
the single “Weight Of The World.”

FOR THE WOODS: Don Henley
brought his campaign to save the
historie lands around Walden
Woods to L.A.’s Universal Am-
phitheatre for benefit concerts, fea-
turing country faves Clint Black,
Trisha Yearwood, Billy Dean, and
the Nitty Gritty Dirt Band on
March 31 and Roger Waters, John
Fogerty, and Neil Young April 4.
Henley said of the country lineup:
“It’s only appropriate, as we're
working to save the country.” Hen-
ley jumped on stage during Black’s
performance and shared vocals on a
number of Eagles’ tunes the coun-
try star used to cover in his early
years. Black tells us he and Henley
have been writing together for his
new album, set for June.
Currently, the Walden Woods
project—which aims to preserve the
woodlands around Walden Pond im-
mortalized by Henry David Tho-
reau—has raised more than $4 mil-
lion, half its goal. Bryan Adams re-
cently donated a dollar from each
ticket at his Worcester (Mass.) Cen-
trum show, $13,000, to the cause.

by Thom Duffy

great sendup
of Nirvana’s
“Smells Like
Teen Spirit.” Whitley, now backed
by a full band, played his nouveau
blues with a sensual and scorching
new intensity. The new CD-5 of
Whitley’s “Poison Girl” offers five
tracks recorded live, three in Chris’
living room.

DISCS DUE: A lush, honest, and
lovely new ballad, “Why,” from the
Eurythmics’ Annie Lennox pre-
views Lennox’s debut solo disc,
“Diva,” due April 28 from Arista , . .
Britain’s Nicky Holland, whose
songwriting includes collaborations
for Tears For Fears and Oleta Ad-
ams (“Rhythm Of Life”), releases a
classy and jazzy debut disc next
month on Epic, co-produced by Hol-
land, Derek Nakameoto, and Rob-
ert Bell of Blue Nile and mixed by
Hugh Padgham. The melodic, mys-
terious, piano- and horn-spiced
“Lady Killer” is the first single but
check out Holland’s AC cover of the
Grateful Dead’s “Box Of Rain”. .,
Hailing from Las Cruces, N.M., via
the San Francisco club scene, the
Sextants bow on Imago Records
with “Lucky You,” boasting the
brother-sister chemistry and har-
monies of guitarist Brennan Hes-
ter and bassist Lori Hester, exuber-
ant songwriting, and a solid pop-
rock groove. The Sextants should
have little trouble charting a course
to pop acclaim.

Assistance in preparing this col-
umn was provided by Deborah
Russell in L.A.

b el A 1
Joey Ramone of
&amones

SHURE"

The microphones
the professionals
stand behind.

THE SOUND
OF THE PROFESSIONALS®
WORLDWIDE

Beastie Boys Check In With Hybrid Set
New Capitol Album Has Punk,

B BY HAVELOCK NELSON

NEW YORK—Seven years after
dropping punk rock for hip-hop, the
Beastie Boys are heading into “the
next stage” of their career with a
punk-rap hybrid on ‘““Check Your
Head,” their new Capitol Records al-
bum, in stores April 21.

The album, co-produced by record-
ing engineer Mario Caldatto, was re-
corded at G Spot Studios, the Beas-
ties’ new 24-track facility in Attwater
Village, Calif., where Mike Diamond
(Mike D.), Adam Horovitz (King
Adrock), and Adam Yauch (MCA) re-
embraced their hardcore roots, play-
ing instruments on 70% of the tracks,
according to Yauch.

“Some of the songs are all live,”
says Diamond. “Others are a combi-
nation of live and [borrowed
sounds].” One short cut, “The Biz Vs.

The Nuge,” features vocals from
Cold Chillin’ artist Biz Markie.

The first white crew to break rap’s
color barrier, the Beastie Boys re-
corded “License To III” in 1986 with
producer Rick Rubin. Bolstered by

‘You have to allow
music like this
time to sink in’

the single “Fight For Your Right To
Party,” that Def Jam release became
the fastest-selling album in Columbia
Records’ history. Moving more than 4
million units, the Beastie Boys be-
came pop stars. When a dispute with
Def Jam erupted over unpaid royal-
ties, they switched labels.

“Paul’s Boutique,” from 1989, was

Rap Elements

the trio’s Capitol debut album. It was
a critical success, but without a novel-
ty anthem like “Fight,” it sold just
more than gold. Now, the Beastie
Boys are back.

“After the multiplatinum success
of ‘License To 11, there was perhaps
an overanticipation of what ‘Paul’s
Boutique’ would do in the market,”
says Capitol A&R VP Tim Devine,
who oversaw the “Check Your Head”
project. “As a result, on this album,
we've decided to saturate the street
and the underground and let the
awareness build organically, rather
than from top 40 down.” Describing
Capitol’s strategy for the album as
being “aggressively patient,” Devine
adds, “You have to allow music like
this time to sink in.”

The album’s first single, “Pass The
Mic,” was released March 16 with an

(Continued on page 22)

Credibility Is Key In Promoting Pantera

B BY ELIANNE HALBERSBERG

NEW YORK—On “Vulgar Display
Of Power!,”” the second Atco/
EastWest Records album from
Pantera, the band is out to surpass
its well-received debut album,
“Cowboys From Hell,” while its la-
bel aims both to give the band pri-
ority treatment and preserve its
raw street presence.

““We see Pantera as the kind of
band we don’t want to hurt by
making them look like a corporate
thing because there is such credi-
bility to them,”’ says At-
co/EastWest president Harry
Palmer. “We’ve been low-profile
by giving them tremendous artis-
tic freedom and promoting them
from a street level up. We support-
ed them endlessly from the launch
of their debut, through Europe,
three videos that captured the ex-
citement of their live shows.”

After completing a swing of are-
na dates opening for Skid Row,
Pantera—singer Philip Anselmo,
guitarist Diamond Darrell, bassist
Rex, and drummer/co-producer
Vinnie Paul—are headlining club
and theater shows to support
“Vulgar Display Of Power!”

“There was no pressure on us
while making the record,” says
Paul. ““We hear from Walter
[O’Brien of Concrete Manage-
ment] that they were excited be-
cause when ‘Cowboys’ came out,
their goal was 60,000 and, as of to-
day, it's 250,000 worldwide. This
one had reorders in two weeks. We
had established ourselves with
touring and felt the label was be-
hind us.”

In marketing and promoting
Pantera, says Palmer, ‘“‘we want to
take the music to metal radio, but
not hype it. We placed our money
in keeping them on the road—
that’s what they thrive on. It costs,
but I'd rather invest in what
they’re all about and in visuals
that make sense: capturing their
essence on the video front. They
have unbelievable energy and

power, musically and visually. You
can’t keep your eyes off them.”
While Palmer admits economic
times are ‘“‘brutal,”” Pantera has
been selling tickets, both on the
Skid Row bill and on its own. “It’s
difficult, but we see touring as the
way to go, and it’s working—so far,

B

PANTERA. Pictured, from left, are
Diamond Darrell, Philip Anselmo, Rex,
and Vinnie Paul.

so good. The next level becomes
dangerous; headlining arenas is
scary stuff, but no one is worried.”
Several of Pantera’s own dates are
sold out, says Palmer.

He notes an unmistakable
growth from album to album, add-
ing, “I can hear it, but I can’t de-
fine it. It’s such an intangible
thing and that’s the beauty of it.
There is such passion, a dialog be-
tween band and audience. From a
musical and lyrical communication
viewpoint, they are the real deal.
There is credibility; they are total-
ly believable.

“As a record company, we are
careful never to mess with that.
We give them freedom to do what
they do. With Pantera, it comes to-
tally from the heart.”

B BY JEFF CLARK-MEADS

LONDON—The Eurythmics are
making a new assault on the charts
but, for the first time, from oppo-
site ends of the
business.

While Annie
Lennox’s debut
solo album,
“Diva,” has just
been released in
the U.K. and ar-
rives in the U.S.
next month from
Arista Records,
Dave Stewart is concentrating his
attention on the business side of the
music industry.

His label, Anxious Records, now
marketed and distributed by
EastWest/Warner Music worldwide
(Billboard, March 28), is not only
giving a global platform to the acts
with Stewart’s seal of approval, it

DAVE STEWART

Stewart Enthusiastic Ahout
Producing Talent Via Anxious

also means the erstwhile front man
can get his hands dirty in the back
room.

He argues that the substantive
difference between Anxious and
other labels set up by musicians is
that at Anxious he is an executive;
other artists have simply been the
focus and the public persona of
their enterprises, he says.

“A lot of people don’t realize how
hands-on I am,” Stewart says. “I
must spend three hours every day
on Anxious business.” His involve-
ment covers all aspects of the cre-
ative process, he says, from
artwork to video-making. “‘I'm
hands-on and totally instinctive
about how to bring out people’s tal-
ent.”

However, he is at pains to explain
that Anxious is not merely a vehicle
for the Dave Stewart Sound. He
points out that after three years of

(Continued on page 14)
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ARTIST DEVELOPMENTS

N TIIE IEENAEE FA””[”B first, not as each album goes,” he

The Scottish quartet Teenage says. “The band exists outside of
Fanclub is delighted with the any particular project.” '
rousing reception for “Bandwa- The band—McGinley, smger/ gur-
gonesque,” its debut DGC album,  tarist Norman Blake, bassist Gerry
which has cracked The Billboard  Love, and drummer Brendan_

200 and has yielded its recent O’Hare—formed in Glasgow in 1989.
Modern Rock Tracks chart hit After spending an ill-fated term on
“The Concept.” But singer/gui- New York-based indie label Mata-

tarist Raymond McGinley puts all ~ dor, which yielded two albums, “A
the praise in perspective. Catholic Education” and a fairly ob-

“We think of ourselves as a band scure instrumental set, Teenage

NEWSLINE |
On The Road: Genesis In Texas

Genesis will open its North American stadium tour May 8 at Texas Stadium in
Irvine, Texas. The band’s current Atlantic Records album, “We Can Can’t
Dance,” has sold more than 2 million copies in the U.S. ... Bobby Caldwell is
on the bill of the Earth Voice 92 concert, May 16 in Japan’s Budokan Theater.
Caldwell, whose current Sin-Drome Records album, “Stuck On You,” is top
five on the Top Contemporary Jazz Albums chart, was inadvertently left off
the lineup reported in Billboard’s April 4 issue . . . Ozzy Osbourne fans caused
an estimated $100,000 in equipment damage when 600 of them stormed the
stage at Ozzy's recent show at the Irvine Meadows Amphitheater in California
... The Black Crowes headlined the third annual Great Atlanta Pot Festival
April 11, presented by the National Organization for the Reform of Marijuana
Laws. The multiplatinum Def American band releases its sophomore disc,
“The Southern Harmony And Musical Companion,” later this spring ... Alli-
gator Records guitarist Tinsley Ellis was greeted after his March 26 show at
the Backstage Club in Seattle by Al Hendrix, father of the late Jimi Hendrix
... Other tour openings: France’s Patricia Kaas, Sunday (12), the Ballroom,
New York ... Buffalo Tom, Friday (17), the McCullough Student Center,
Middlebury, Vt. ... The Jazz Butcher, April 24, Georgia Theatre, Athens, Ga.

Deals: Famous Additions, Myles’ Manager

The Famous Artist Agency has boosted its roster by signing new booking
deals with Hi-C, MC Luscious, Shawn Christopher, Joe Public, Alyson Wil-
liams, Mint Condition, Damian Dame, Cypress Hill, and the Highland Place
Mobsters . . . Alannah Myles has signed with Borman Entertainment for man-
agement. Gary Borman also has named Joni Foraker director of tour mar-
keting and Mindy Glasberg director of record marketing at his firm . .. Beg,
Borrow & Steal has been signed by Ric Aliberti to an RCA deal and is record-
ing its debut for summer ... Other new signings: the Oxford, England, rock
quartet 2 Die 4 and Australia’s Cry Charity to Morgan Creek Records. A de-
but album from 2 Die 4, “You Got What It Takes,” bows May 19. Cry Charity’s
“Peace Love Humiliation” arrives in June . . . The Irish brothers the Devlins to
Capitol. Malcolm Burn will produce the group’s debut . . . Windham Hill Jazz
artist Bob Sheppard and former Yellowjackets saxophonist Mare Russo to
Michael Kelly Management ... Lea Salonga, star of “Miss Saigon,” to Big
Beat/Atlantic Records . .. Sandi Patti to Atkins, Muse for full-time public re-
lations. The firm previously handled tour press for Patti. Starship front man
Mickey Thomas to Greg Mundy Entertainment for management. Mundy, a
concert promoter in Hawaii for the past decade and a former VP with the Gef-
fen-Roberts Co. and Lookout Management, recently opened his new firm in
Santa Monica, Calif.

Idol Chatter: Rocker To Pay $3,000 Fine

Billy Idol has been ordered by a Los Angeles municipal court judge to pay
$3,000 in fines and other penalties and film anti-drug PSAs after pleading no
contest to an assault charge. The charge was levied by a woman, Amber Ne-
vel, who says Idol punched her in the face during an encounter in Los Angeles
last fall.

Pearcy Exits Ratt To Form New Band

Ratt lead singer Stephen Pearcy has left the multiplatinum Atlantic Records
band due to “musical differences.” Says Pearcy: “I wish everyone in the band
continued success. It just won’t be with me.” Pearcy is collaborating with for-
mer Cinderella drummer Fred Coury and former Michael Monroe Band gui-
tarist Johnny Angel in a new band tentatively tagged Taboo.

Glittering Month For Palace Of Aubum Hills

The Palace of Auburn Hills in Michigan set an in-house record in March with
35 events, including 14 sellouts, drawing a total of 484,000 patrons. The busy
month included shows by U2, Bryan Adams, the Grateful Dead, and the bill of
George Jones and Conway Twitty.

Fanclub was successfully wooed by
DGC last year.

“They draw on all kinds of ele-
ments in the last 10 years in alterna-
tive and mainstream music,” com-
ments Robert Smith, marketing VP
at Geffen/DGC, who credits the
band’s “good, relaxed, no-bullshit at-
titude” as a primary attraction to its
legions of fans.

Sales on “Bandwagonesque” re-
cently hit the 150,000 mark, which,
“on a brand-new, unknown, alterna-
tive band is very good,” says Smith.
“This band really defies categoriza-
tion, and they succeed in it.”

Artistic freedom is something the
members of Teenage Fanclub hold
dear. “We want to be able to do any-
thing we want,” explains McGinley.
“Just because ‘Bandwagonesque’ is
a sweet-sounding record doesn’t nec-
essarily mean the next record will
be like that.”

Coincidentally, Teenage Fanclub
is breaking hot on the heels of an-
other DGC rock act, Nirvana, whose
multiplatinum success should open
the gates at pop radio for other al-
ternative acts.

“There would be more pressure
on us if Nirvana had failed,” says
McGinley. “The mainstream has
moved and that's good. Precon-
ceived notions don’t exist anymore.
When people say, ‘That doesn’t
sound commercial'—what does that
mean now?”

Smith concurs. “Nirvana exploded
the notion of how quickly an alterna-
tive or punk band can break . ..
They caused everyone to rethink all
their usual biases.”

Teenage Fanclub is set to begin a
tour later this month. The band also
recently taped a live-performance
segment for MTV and has filmed a
video for “What You Do To Me,”
the upcoming third single from
“Bandwagonesque.”

CATHERINE APPLEFELD

THROWING A CURVE

Dean Garcia likes to make weird
noises with guitars. Toni Halliday
insists on strong pop melodies. As
the chief songwriters in the
English band Curve, the pair
make sure their songs have
plenty of both.

On “Doppelgiinger,” Curve’s
U.S. debut album for Charisma
Records, the two elements
hauntingly come together.
Halliday’s breathy, melodic vocals
pacify listeners while Garcia’s
guitars slam through with
jarring, multilayered noise.

“The first thing we try and do
is construct a really great pop
song,” says Halliday, who met
Garcia when he was playing with
the Eurythmics. “We strip
everything down to drums, bass,
guitar, and vocals to make sure it
works at that level. If it does,
then we manipulate the song,
building it back up. We have fun
with it.”

The fun means adding plenty of
drum loops, wild guitars, screaming
keyboards, and eerie background
vocals. “Split Into Fractions,” for
instance, is built on a simple but
evocative guitar riff with Halliday's
tauntingly sexy vocals knifing
through the many added tiers of

(Continued on page 15)
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Kris Kross, the Atlanta duo of
Kris “Mack Daddy” Kelly, 13, and
Kris “Daddy Mack’ Smith, 12,
makes its debut on the Hot 100
Singles chart with “Jump,” jump-
ing into the top 15 on the chart in
only two weeks. The single is from
the duo’s debut Ruffhouse/Co-
lumbia album, “Totally Krossed
Out.”

Rick Cummings, PD of Los An-
geles radio station KPWR (Power
106), says, ““ ‘Jump’ has the lon-
gest winning streak of any record
on our [nightly song showdown]
‘Rap Attack.” We're seeing kids at
schools wearing their shirts back-
ward [like Kris Kross does].”

The duo was discovered at an
Atlanta mall by producer Jer-
maine Dupri (TLC, Damian
Dame). “They just had that look,”
says Dupri. “I knew they could be
large, so I asked them if they
could rap. They said, ‘Yeah.””

Smith says, “Performing is the
most fun ... It’s funny to hear
‘Jump’ on the radio.”

Kelly adds their influences are
street-oriented rappers like Ice
Cube, Black Sheep, Cypress Hill,
Naughty By Nature, and Run-

NEW ON THE CHARTS

D.M.C.

Kris Kross recently made its
national TV debut on Fox Broad-
casting’s comedy “In Living Col-
or.” The show’s choreographer,
actress Rosie Perez, says she
booked the two on the show be-
cause ‘“‘they got ‘flava.’ Their de-
livery and performance hold
more power and authority than
rappers twice their age,” Perez
adds. “The fact that they're cute
little fly kids becomes second-
ary.”

Kris Kross is managed by En-
tertainment Resources Interna-
tional in Miami.

GLENN DARBY

KRIS KROSS. Chris “Mack
Daddy” Kelly, left, and Chris
“Daddy Mack’ Smith.

STEWART PRODUCING TALENT VIA ANXIOUS LABEL

(Continued from page 12)

the label’s operation, he has only
now produced an album for an
Anxious act, Soft Parade. He is ad-
amant that Anxious signings—
which include Miss World and the
Starlings—will develop their own
direction though supported by his
experience and advice.

Stewart retains the final say on
which acts are signed to the label,
but maintains that no style of mu-
sic is specifically excluded from
Anxious’ roster.

The criterion for being signed is
simply ‘““songwriting ability.
There’s nothing worse than going
out and having to find songs for
artists who have no direction and
no chance.

“We’re not just making the odd
dance record or the odd single,” he
says. ‘“‘There must be a depth to

what all the acts do. They're all
bands who can play live.”

Stewart says Anxious intends to
release seven albums each year of
its potentially seven-year agreement
with EastWest. The major is commit-
ed to picking up each album deliv-
ered, he adds.

Asked why he chose to link up
with EastWest instead of another
multinational, Stewart says,
“EastWest seemed to be full of mu-
sic lovers.”

And while he develops his new ca-
reer as a record executive, Stewart
also is enjoying success of late as a
songwriter (under the pen name
“Guiot”), co-writing with wife Siob-
han Fahey and Marcella Detroit the
Shakespear’s Sister hit “Stay,”
which has topped the British singles
chart for the past eight weeks.

ARTISTS

IN CONCERT
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BIG AUDIO DYNAMITE ii
PUBLIC {MAGE LTD.
LIVE
BLIND MELON
Paramount Theater
Seattle

TWO WHITE-HOT SHARDS of
punk shrapnel collided here March 31
as the MTV 120 Minutes Tour played
to a wildly enthusiatic crowd at Seat-
tle’s Paramount Theater. The winner
of this '90s-style battle of the bands?
No one—and everyone.

Truth be told, it was John Lydon
(aka Rotten) and his merry band of
PiL, up third on the four-way bill,
who drew the most vocal response.
But only because Lydon demanded it.
Lydon, 36, was in fine form, looking
dapper, demented, and real good. At
one point he was spat upon by some-
one in the crowd. An angry Lydon ac-
cused-him of committing a cliché.

For the most part, his ace band
riffed off material from his new Vir-
gin Records album, “That What Is
Not.” The sound was heavy, very
heavy, crossing frequently beyond
the frontier of metal, though it never
lost its spry funk drive.

Former Clash guitarist Mick Jones’
second incarnation of Big Audio Dy-
namite, on the other hand, stuck close
to a house/rave format, complete
with live DJ—as on its current Co-
lumbia disc, “The Globe.”

Jones & Co. have adapted well to
the face of the '90s. The big guitar at-
tack thunders as heroically as ever,
but putting utterly infectious dance
tracks under it, injecting blasts and
burps of sampled sound through the
heart of it, give it unique textures
and impact.

The crowd might have yelled more
for Public Image, but they mounted
precarious perches on their seats and
danced through most of the B.A.D. II
set. Both bands played 75-minutes-
plus each and finally it was impossi-
ble to say which, if either, was better.
It was simply good to be there for
both.

Pennsylvania native newcomer
Live, with a Radioactive/MCA Rec-
ords debut album, “Mental Jewelry,”
produced by Talking Head Jerry Har-
rison, showed promise in a brief set
that boasted impressive vocals and
efficient bass drive in the service of
mostly lackluster songs.

(Continued on next page)

Los Angeles, Hollywood, San Fernando Valley

PUBLICITY

PRINTS

Lithographed On Meavy Closs Stock
BLACK & WHITE 8X10’s
500 - $70.00 1000 - $95.00
COLOR
1000 - $396.00
Above Prices include Typesetting & Freignt
Send 8xi0 Photo - Check Or M.O.
Full Color 878*/\7V pPosters
composites - Cards - Other Sizes

%%
send For Catalog & Samples

i PICTURES

1867 E Florida, Dept BB
springfield, MO 65803
1417) B69-9433 or 869-3456

Stage Set For Larry Wynn
To Reap Benefits Of ‘Moe’

ONE GUY NAMED LARRY: In
the truth-is-stranger-than-fiction
department, there’s the tale of Lar-
ry Wynn, a writer who wrote a
song 52 years ago that was record-
ed in 1941 by Louis Jordan. Thirty
years ago, Wynn left the music in-
dustry to start a career as a sales-
man for WABC radio and never
gave much thought to days gone
by. That is, until a year ago, when
he saw an ad in the Sunday arts-
and-leisure section of The New
York Times that trumpeted a new
hit musical in London called “Five
Guys Named

new Thiele-owned Red Baron re-
lease, “Louis Satchmo,” by The
Bob Thiele Collective. Besides
Satchmo, salutes go to Duke El-
lington, Count Basie, Charlie
Byrd, Miles Davis, Benny Good-
man, Tommy & Jimmy Dorsey,
and vocalists Mel Torme, Nat King
Cole, B.B. King, Sarah Vaughan,
and Ella Fitzgerald, among others.
Look for a cassette-single release of
the song, published through Weiss’
Alpine Music (ASCAP).

BOARD OF REVIEW: ASCAP

Moe,” the title
of the song
that Jordan
recorded. The
revue, in fact,
is a tribute to
Jordan and his

four writers
and four pub-
lishers to
serve two-
year terms on
its board of re-

has named

greatest hits.

A call to the
office of famed producer Cameron
Macintosh confirmed the show’s ti-
tle was indeed based on his song,
which is used three times in the
show.

After he worked out a financial
arrangement for the use of the
song, Wynn was asked by his new
lawyer, Amy Levitan of New York
law firm of Eisenberg, Tanchum &
Levy, to inform her of the perfor-
mance rights group he belonged to.
Wynn said he had never joined one.
Levitan called Michael A. Kerker,
ASCAP’s director of musical the-
ater. And by mid-March of this
year, Larry Wynn, age 82, was a
new member of the society. “Five
Guys Named Moe’’ opened on
Broadway April 8. A UK. cast al-
bum was recently released by Rela-
tivity Records. Wynn, as a result of
the song’s revival, has spoken to his
co-writer, Jerry Bressler, now liv-
ing in Florida, for the first time in
40 years. Bressler, long an ASCAP
member, thought Wynn had died.
Still to be resolved is the issue of
back performance royalties. The
song’s current publisher is MCA
Music.

FIRST EVER: Warner/Chappell
Music Inc. hosted its first interna-
tional creative conference April 9-11
at the Esmerelda Hotel in Indian
Wells, Calif. At the confab were
creative teams and managing direc-
tors from 36 Warner/Chappell in-
ternational offices. Items on the
agenda included product presenta-
tions from affiliates. The confab
concluded with a live showcase of
Warner/Chappell-associated acts.

NAME VALUE: George David
Weiss and Bob Thiele, writers of
“What A Wonderful World,” which
got a big boost via the use of a Lou-
is Armstrong rendition on the
soundtrack of “Good Morning Viet-
nam,” have collaborated on a trib-
ute song, in which 35 greats of jazz
and the swing era are listed. It's
called “Louis Satchmo,” done by
drummer/vocalist Grady Tate in a

by Irv Lichtman

view, a body
that decides
questions
raised by the society’s writers and
publishers on issues concerning
royalty distribution and distribution
rules. The writer members are
John Bettis, Betty Comden, Wil-
liam Kraft, and Mike Stoller. Com-
den, Kraft, and Stoller were re-
elected, while Bettis served as an al-
ternate during the last term. Not
re-elected was Ray Evans.

The publisher members are
Freddy Bienstock, Ernest Farmer,
Maxyne Lang, and Stanley Mills.
Bienstock, Farmer, and Mills were
re-elected, while Lang served as an
alternate during the last term.
Lance Freed was not re-elected.

Alternates are Leonard Feather,
John Cacavas, John Duffy, Sylvia
Goldstein, and Kevin Lamb.

SONGS FOR SELL: The Los An-
geles-based Assn. of Independent
Music Publishers is hosting a pro-
gram of “How Music Is Used In
Advertising,” from noon-2 p.m.
Wednesday (15) at the Hyatt on
Sunset. The panel will consist of Ar-
nette Cookerly of McCann Erick-
son; Eddie Lambert of CEMA Spe-
cial Markets; Jay Morgenstern of
Warner/Chappell; and Betty West
of Warner/Chappell. For more info,
call the Assn. of Independent Music
Publishers.

AMONG THE NEW PRINT re-
leases from Hal Leonard Publica-
tions is the Paul McCartney &
Carl Davis Liverpool Oratorio, the
widely publicized work that debut-
ed last year with a hit counterpart
on Angel Records. The eight-move-
ment piano/vocal score carries a list
price of $19.95.

PRINT ON PRINT: The following
are the best-selling folios from
Warner Bros. Publications Inc:

1. Motley Crue, Decade Of Deca-
dence

2. Kenny Loggins, Leap Of Faith
3. Led Zeppelin, Remasters

4. John Mellencamp, Whenever
We Wanted

5. Genesis, We Can’t Dance
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(Continued from preceding page)

New Capitol Records signing Blind
Melon, fronted by Axl Rose cohort
Shannon Hoon, opened the show.
This band’s not from Seattle, but has
been recording here recently and,
with its members’ big hair and even
bigger guitars, looks and sounds like
it wishes it was. JEFF PIKE

HARRY CONNICK JR.
The Paramount, New York

WHICH FRANK SINATRA is Har-

ry Connick Jr. supposed to be the
new (if not improved) version of, any-
way? The yearning young bel canto
balladeer of the '40s? The smooth-as-
Chivas swinger of the Capitol era?
The angry, aging belter of later
years?

On the opening night of his sold-
out, record-setting, 15show stint at
The Paramount, Connick looked like
the young Frank, acted like he
thought he was as hep as Rat Pack
Frank, and displayed the limited vo-

ARTIST DEVELOPMENTS

(Continued from page 13)

drum and guitar sounds.

“Fait Accompli,” the first single
from “Doppelginger,” shows the
group’s more subtle side with airy,
effects-drenched guitars and
Halliday’s huskier voice.

Eagerly awaited by fans of
Curve’s three English EPs for Dave
Stewart’s Anxious label,
“Doppelginger” should play well on
the U.S. alternative and dance
scenes. But Halliday, who will tour

the U.S. with the rest of the band
this summer, says she would like to
reach a wider audience. Charisma is
pushing for crossover as well.

“We understand not many groups
cross over from college alternative
to top 40, but people do it and we
hope to as well,” Halliday says. “If
we didn’t think our album could do
that, we wouldn’t have put it out.”

SCOTT BRODEUR

AMUSEMENT BUSINESS®
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
ROD STEWART Sydney March 6-8, $1,787,434 60,594 Frontier Touring
Entertainment 14-15, (82,375,268 63,282 Co.
Centre April 2 Australian)
Sydney $42
GUNS N’ ROSES Palacio De Los April 1-2 $1,362,178 39.291 Ogden Presents
Deportes (4,193,134,926 sellout Ocesa
(Sports Palace) Mexican pesos)
Mexico City, $51.36/ $32.10/
Mexico $19.29
NEIL DIAMOND Civic Arena March 1-2 $812,357 33,061 Ogden Presents
Pittsburgh $25/$19.50 seilout DiCesare-Engler
Prods.
FRANK SINATRA Broward Center March 18- $688,017 12,837 Fantasma Prods.
CHARLIE CALLAS for the 22 $56/ $46 seflout
Performing Arts
Fort Lauderdale,
Fla.
u2 Palace of March 27 $526,600 21,064 Cellar Door Prods.
THE PIXIES Auburn Hills $40/ $25 sellout
Auburn Hills,
Mich.
u2 Richfield March 26 $452,075 18,083 Beikin Prods.
THE PIKIES Coliseum $25 sefiout
Richtield, Ohio
u2 Target Center March 30 $447,272 18,256 Jam Prods.
THE PIXIES Minneapolis $25 seflout Company 7
u2 Rosemont March 31 $433,225 17,329 Jam Prods.
THE PIXIES Horizon $25 sellout
Rosemont, I1l.
u2 Boston Garden March 17 $380,300 15212 Don Law Co.
THE PIXIES Boston $25 setlout
NAMMER Charlotte April 3 $366,929 14728 AH. Enterprises
JODECH Coliseum $26/ 825/ 23,751
BOYZ N MEN Charlotte, N.C. $23.50
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscares should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-42965, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.

cal range of aging Frank.

Connick vocals suffer from a lack
of presence and personality. When he
was still playing intimate cabarets,
his occasional vocals were charming.
Now that he has hit it big, Connick is
a full-time singer, but his voice and
his readings of songs are simply not
adequate.

The shallow original songs Connick
insists on singing do not help. Nor is
he ripe enough for some of the stan-
dards he still sings. It was hard not to
laugh when the 24-year-old Connick,
singing “Time After Time,” crooned
about new love making him feel
young again.

Nonetheless, Connick is a born en-
tertainer who aims to please and suc-
ceeds. With his ingratiating way and
Louisiana accent, Connick, the son of

the New Orleans district attorney, is
reminiscent of an old Southern pol.
But Connick the Younger is of the
New South. He wants to be a musical
racial coalition-builder and re-estab-
lish jazz as a popular entertainment.

And after a rousing finale featur-
ing a jam between Connick’s (mostly
black) big band and the (all black)
gospel group that opened the eve-
ning, Connick’s (mostly white, young
female) audience left with a bounce in
their step. Had they known before
Connick came along that jazz could
be so much fun?  STEVE LICHTMAN

KOKO TAYLOR & HER BLUES MACHINE
ELVIN BISHOP
THE LONNIE BROOKS BLUES BAND
KATIE WEBSTER
LIl ED & THE BLUES IMPERIALS

The Marquee, New York

THE ALLIGATOR RECORDS’ 20th
Tour showed that Bruce Iglauer’s
Chicago blues label is really 20 years
young. The genre itself may be ven-
erable, but as five of ’Gator’s premier
acts proved at this March 13 show,
it's not at all outdated.

Opener Lil' Ed & the Blues Imperi-
als exemplified the blues’ youth
movement as Lil’ Ed Williams tossed
in splendid Elmore James-style slide
licks while hopping about, later fac-
ing off with guitarist Mike Garrett
for back-to-back knee-drops and oth-
er showman schtick before climbing
aboard Garrett’s shoulders and head-
ing into the crowd for piggyback gui-
tarplay.

(Continued on page 26)
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THEY REMINISCE OVER YOU (T.R.0.Y.)

the first single and videc “rom
Pete Rock & C.L. Smooth’s debut
full-length album Mecca and The Soul Brather.

Produced by DJ Pete Rock and C.L. Smooth for Untouchables Entertainment
Executive Producers: Edward “DJ Eddie F” Ferrell & Mr. Dante Ross

12" Single: es44s5-0
Cassette Single: 64773-a
Album Release Date: May & ecoas-2/4

4
ﬁ
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Elektra On Elektra Compact Discs, Cassettes ard Albums

1992 Elektra Entertainment. A Division of Warner Communications Inc. @ #Time Warner Coinpany.
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| Purse, Nevilles, Staples
Make Waves Off Radio

MUSIC MAKERS: African-
American music spans a far wider
range than what is heard on urban
radio. I've listened to a couple of re-
leases lately that happily remind me
of this diversity and the artistic ex-
cellence that exists outside of that
world.

Bruce Purse is a New York
musician who was signed to Next
Plateau last year when that label
began its jazz release program.
Though his debut, “Bruce Purse,”
has been available for almost a year,
few may have heard it. Purse plays

overly sweet anthems. But Aaron
Neville’s voice and the brothers’
backing harmonies are so heavenly
they transcend pop/R&B conven-
tions . .. Pops Staples may be best
known these days as a member of
the Staple Singers. But on “Peace
To The Neighborhood,” his debut
on Charisma’s Pointblank label, he
brings to light his folk, blues, and
gospel roots and his guitar-picking
prowess. His light yet gruff voice,
which demonstrates a mastery of
cool understatement and nuance,
strikes the perfect tone for the tales
he tells on this

a variety of

horns, mainly =S e album, which
pocket trum- L range from his
pet, with in- Rhythm cover of Jack-
spired phras- “serned thhhe son Browne’s
ing and a sassy M “World In Mo-
tone. He puts Plves tion,” which
his own stamp gets a hand
on covers of by Janine McAdams from longtime

Michel’le’s

“Something In My Heart,” Janet
Jackson’s “Come Back To Me,” and
Tony! Toni! Toné!s “It Never
Rains In Southern California,” lead-
ing the tunes into a fully articulated
jazz expression that bespeaks his
talent for arranging as well as im-
provisation. On his originals, like
“Straight Ahead, Whatever,” Purse
combines fusion and bop, and “Put
Your Hands On Your Pocketbook”
has a humorous, hectic bent with an
almost hip-hop drum pattern. The
album also features multi-instru-
mentalist Vincent Henry, guitarist
Jean Paul Bourrelly, and vocalist
Genobia Jeter. Purse, who defines
his style as urban jazz, has a truly
contemporary interpretation of
modern jazz . .. The Neville Broth-
ers are a New Orleans institution,
more praised in pop and rock circles
than in R&B. This is a mistake, be-
cause this veteran African-Ameri-
can family group is a testament to
roots rock, blues, and soul, combin-
ing true musicianship with a social
conscience. That is evident on their
new A&M album, “Family Groove,”
which starts off with a rock’n’soul
version of Steve Miller’s “Fly Like
An Eagle.” The Nevilles infuse the
song with an immediacy that speaks
to today’s generation of drugs,
erime, immorality, homelessness,
and confusion. That theme is taken
up in “Line Of Fire,” which begs
young people to put down guns, and
the R&B-style “One More Day,”
which comments on the hand-to-
mouth existence of the homeless
and hopeless, and features a rap
break. This would sound good on
the radio, y’all. “It Takes More,” an
all-out rocker, is a comment on apa-
thy, while gut-bucket funk takes
over on “Family Groove,” a kind of
self-declarative song about music
and family, and on “Let My People
Go.” “Saxafunk” is an instrumental,
jazz-oriented groove that will be
right at home on Quiet Storm or
Cool Jazz stations. On slow tunes
like “True Love” and “Take Me To
Heart,” the group shows its pop-
rock influences and weakness for

fans Browne,
Bonnie Raitt, and guitarist Ry
Cooder, to “Way Down In Missis-
sippi,” on which Staples is a blues
singer, to “Pray,” where he sounds
like a country preacher breaking
into song in the midst of his service.
This is a fine album that brings Sta- |
ples’ basie style and roots music to
the forefront. Longtime fans may
feel that there is too much rock in-
fluence here, but rock is as much a
part of the African-American musi-
cal experience as is soul. Both are
here . .. Saxophonist George How-
ard, by honing his talent for creat-
ing instrumental R&B—partic-
ularly covers—has gotten a fair
amount of airplay in his career.
With- his new album on GRP, “Do |
Ever Cross Your Mind,” he can ex-
pect more of the same. The first side
is primarily midtempo grooves fea-
turing Howard’s lilting soprano sax
riffs and some vocals, including
standouts “Cross Your Mind” and
“Shadow.” Side 2 is where he gets
down to showing his more fusion-
jazz chops, with “Partly Cloudy,”
the Latin-influenced “Spirit,” and
“Modern Love.”

JUMP, JUMP: Miller Landon is
definitely making his move from VP
of black music marketing at RCA to
A&M, as senior VP of black musie
marketing and promotion . . . Linda
Haynes is promoted to VP of pub-
licity for Motown Records. She had
been national director of publicity
... Ursula Smith is now a VP at Set
To Run, the New York-based pub-
licity firm run by Leyla Turkkan.

STUFF: Singer/songwriter/pro-
ducers Auto & Cherokee have been
signed by Morgan Creek Records/
PolyGram. This young married duo
show influences from rock to funk to
hip-hop and should stir up critics
when their album debuts in June . . .
Last Words: We will truly miss
Melvin Lindsey, who died of AIDS
last month. Not only was he an inno-
vator in Quiet Storm radio, he was
a community-minded brother who
gave and gave.
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What's
Important

To Me

The NEW album from Ben E. King
"Whats Important To Me" ICH 1133-MC/CD
featuring his NEW single

"You've Got all Of Me" 92-254

Distributed by Ichiban Records, Inc., P.0. Eox 724677, Atlanta, Georgia 30339. Tel: (404) 926-3377 Fax: (404) 926-2774
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FOR WEEK ENDING APRIL 18, 1992

A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot R&B Singles chart.
SALES 35 AIRPLAY 35
0| = I P it
222  TITLE ARTIST [28| |Zg/2%| TITLE ARTIST |28
1 [ 2 | DON'T BE AFRAID (FROM "JUICE") AARON HALL | 2 1 | 2 | HERE | GO AGAIN GLENN JONES | 1
2 | 3 | HERE | GO AGAIN GLENN JONES | 1 2 | 4 | DON'T BE AFRAID (FROM "JUICE") AARON HALL | 2
3 |1 | AIN'T 2 PROUD 2 BEG TLC | 3 | 3|9 | GOODBYE TEVIN CAMPBELL | 4
4 (16 | JUMP KRIS KROSS | 13 4 | 3 | MASTERPIECE ATLANTIC STARR | 8
5 [ 6 | LIVE AND LEARN JOE PUBLIC | 5 56| 1S 0K BEBE & CECE WINANS | 10
6 | 7 | ALL WOMAN LISA STANSFIELD | 7 6 | 8 | LIVE AND LEARN JOE PUBLIC | 5
| 7 [10] GoODBYE TEVIN CAMPBELL | 4 7 |10 | WHY ME BABY? KEITH SWEAT | 6
8 | 9 | WHY ME BABY? KEITH SWEAT | 6 8 | 1 | SAVE THE BEST FOR LAST VANESSA WILLIAMS | 9 |
9 | 4 | SAVE THE BEST FOR LAST VANESSA WILLIAMS | 9 9 |11 | MAKE IT HAPPEN MARIAH CAREY | 11
10 [ 11 | HELLUVA BROTHERHOOD CREED | 14 10| 7 | AIN'T 2 PROUD 2 BEG TLC | 3
11[14] 1S OK. BEBE & CECE WINANS | 10 11 [13 | ALL WOMAN LISA STANSFIELD | 7
12 {21 | MY LOVIN' (YOU'RE NEVER GONNA GET IT)  EN VOGUE | 12 12 | 15 | LOVE ME TRACIE SPENCER | 17
13 [ 5 | MASTERPIECE ATLANTIC STARR | 8 13 [ 14 | UP AND OVER (STRONGER AND BETTER) SKYY |18
14 | 17 | MAKE IT HAPPEN MARIAH CAREY | 11 14 {20 | MY LOVIN' (YOU'RE NEVER GONNA GET IT)  EN VOGUE | 12
15| 8 | TAKE TIME CHRIS WALKER | 16 15 | 17 | SOMETIMES IT'S ONLY LOVE LUTHER VANDROSS | 20
16 [23 | I'M CRYIN' SHANICE | 15 16 {18 | I'M CRYIN' SHANICE | 15
17|30 | COME & TALK TO ME JODECI | 19 17 {19 | PLEASE DON'T GO BOYZ Il MEN | 21
18 [ 12 | SOMEBODY LOVES YOU BABY PATT! LABELLE | 22 18 [ 23 | COME & TALK TO ME JODECI | 19
19 | 27 | LOVE ME TRACIE SPENCER { 17 19| 5 | TAKE TIME CHRIS WALKER | 16
20 [ 26 | UP AND OVER (STRONGER AND BETTER)  SKYY [ 18 20 | 22 | CAN'T HAVE MY MAN ALYSON WILLIAMS. | 24 = ; . - !
21 |13 | REMEMBER THE TIME MICHAEL JACKSON | 27 21 |24 | I'M THE ONE YOU NEED JoDY WATLEY | 25| On The ‘Smooth’ Tip. Solar/Epic act Calloway visits Epic's Los Angeles offices
22 [19 | DO NOT PASS ME BY HAMMER | 26 22|28 | LOVE YOU ALL MY LIFETIME CHAKA KHAN | 32| on a local promotion tour to support its album, “Let's Get Smooth.” From left are
23 | 28 | TEARS OF JOY CHERRELLE | 23 23 [ 29 | STILL IN LOVE WITH YOU MELI'SA MORGAN | 30 Clifford Russell, regional promotion/marketing manager, Epic; Reggie Calloway;
24 | 18 | BREAKIN' MY HEART MINT CONDITION | 34 24 [ 26 | TEARS OF Joy CHERRELLE | 23 Nancy Pitts, product manager, Epic; Cino Calloway; Maurice Warfield, associate
25 [ 20 | THE CHOICE 1S YOURS BLACK SHEEP | 29 25 [25 | HELLUVA BROTHERHOOD CREED | 14 director, West Coast promotion, Epic; and Avarie Shevie, associate director,
26 | 33 | BRENDA'S GOT A BABY 2PAC | 33 26 |31 | HONEY LOVE R. KELLY & PUBLIC ANNOUNCEMENT | 28 media relations, Epic
27 [39 | CAN'T HAVE MY MAN ALYSON WILLIAMS | 24 27 |12 | SOMEBODY LOVES YOU BABY PATTI LABELLE | 22 ' :
28 [ 25 | BABY HOLD ON TO ME GERALD LEVERT | 37 28 |39 | Jump KRIS KROSS | 13
29 [ 29 | 1 WANNA ROCK LUKE | 43 29 | 33 | DON'T MAKE ME BEG TONIGHT GARY BROWN | 35
30 [ 34 | ONE TO GROW ON uMm.Cc’'s | 39 30 | — | SCHOOL ME GERALD LEVERT | 41
31 (36 | I'M THE ONE YOU NEED JODY WATLEY | 25 31|37 | | DREAM, | DREAM JERMAINE JACKSON | 40 A
32 [— | PLEASE DON'T GO BOYZ i MEN | 21 32| 32 | THE LOVER IN YOU BIG DADDY KANE | 31
33 | — | SOMETIMES IT'S ONLY LOVE LUTHER VANDROSS | 20 33 { 34 | WALKIN' THE DOG KARYN WHITE | 38 Sample Playlists of the Nation’s Largest Urban Radio Stations
34 | 15 | WHEN YOU GET RIGHT DOWN TO IT PHYLLIS HYMAN | 46 34 | 16 | DO NOT PASS ME BY HAMMER | 26 (These playlists are not based on monitored airplay, but are supplied by the stations.)
35 [— | HONEY LOVE R. KELLY & PUBLIC ANNOUNCEMENT | 28 35 | 36 | SECRETS OF THE HEART LISA TAYLOR | 44
A — The Boys, The Saga Conti
36 [ 32 | OOCHIE COOCHIE M.C. BRAINS | 56 36 | 27 | THE CHOICE IS YOURS BLACK SHEEP | 29 [ B i e ons. The Saga Continues
37 | — | THE LOVER IN YOU BIG DADDY KANE [ 31 37 | 40 | TAKE ME BACK TO LOVE AGAIN KATHY SLEDGE | 42 BB TC AntZProud2Beg
&
38 [ 22 | DIAMONDS AND PEARLS PRINCE AND THE N.P.G. | 51 38 [ 35 | (MEANWHILE) BACK AT THE RANCH SMOOVE | 36 ’c\%:‘ EX EX Black Sheep, Tha Choice | Yours
39 [ — | (MEANWHILE) BACK AT THE RANCH SMOOVE | 36 39 |21 | REMEMBER THE TIME MICHAEL JACKSON | 27 BB Do D e The party
40 | 24 | NO NOSE JOB DIGITAL UNDERGROUND | 59 40 | — | SUPERFICIAL LOVE BAS NOIR | 47 New York P.D. Vinny Brown
1 1 Vanessa Williams, Save The Best For L
D3 Ui woma
ansfield,
R&B SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC D} e gg»ﬂ;
ariah Carey, Make appen
TITLE (Publisher — Licensing Org.) Sheet Music Dist. ASCAP) CPP 57 SHE JUST CAN'T HELP IT (F.C.A./Hurt ASCAP) Sf JoaTetbisasal M [Me1B by
25 I'M THE ONE YOU NEED (Rightsong, BMI/Def Mix, 97 SHE'S GOT THAT VIBE (Willesden, BMI/R Kelly, 8 12 En'Vogue, My Lov' (You're Never Gon ..
3 AINT 2 PROUD 2 BEG (D.A.RP., ASCAP/Diva One, ASCAP/Alex Shantzis, ASCAP/EMI April, ASCAP) BMI/Zomba, ASCAP/Barjosha, BMI) 318 Jue b the A Lo A‘l’a“‘i‘ Vanese Wil . rnPbD" FM"*LE Roberts
BMI/Pebbitone, ASCAP/Tizbiz, ASCAP) 91 IT'S NOT A LOVE THING (Copyright Control) 93 SHOWER YOU WITH LOVE (Peabo,/WB ASCAP) 1 evin Campbell, Goodbye . 1] T [anes i me S e Be st
7 ALL WOMAN (Big Life, BMI/Careers-BMG, BMI) 10 IT'S 0. (Sony Tunes, ASCAP/Yellow Elephant, 22 SOMEBODY LOVES YOU BABY (YOU KNOW WHO IT 1 B e Samesady oo You b 33 Bort it v, Piace pont o 1
80 BABY GOT BACK (Songs Of PolyGram, BMI/Mix-A-Lot, ASCAP/Benny’s Music, BMi/EMI Blackwood, BM1) 1S) (Gambie-Huff, ASCAP/Henry Sue Mae, BMI/Tajai, {2 l; L'_a%ie Is'}e“:ﬂ' L%ve e g g ﬂﬁ'&.i“s«"ih%s"fgi?g'"
: ichael Jackson, Remember The lime s 4
Bmi) 43 1 WANNA ROCK (Pac Jam, BMI) BMI/Mighty Three, BMI) WBM 15 13 CeCe Peniston, We Got A Love Than § & Gerakd Levert (Duet With Eaie Levet
37 BABY HOLD ON TO ME (Trycep, BMI/Ramal, 52 THE JAM {Aunt Hilda, ASCAP/BDP, ASCAP/Pal joey, 72 SOMETIMES i RHYME SLOW (EMI April, 16 15  Mint Condition, Breakin' My Heart Er- 7 7 Path LaBelle, Somel Loves You Bab
BMI/Willesden, BMI) ASCAP/Jahmanie, ASCAP/Zomba, ASCAP) ASCAP/Purple Rabbit, ASCAP) 170 18l i WetleyimiThe Onelipi Hee S L g pammy Licas),
BREAKIN' MY HEART (PRETTY BROWN EYES) (Fiyte 67 JOY (Virgin, ASCAP/Jazzie B, ASCAP/Sout I Soul 20 SOMETIMES IT'S ONLY LOVE (EMI April, 19 73 Luther Vandross, Sometimes It's Only 10 13 Tevin Campbell, Gaodbye
Tyme, ASCAP) WBM Mad, ASCAP) ASCAP/Uncle Ronnie's, ASCAP/JVA, ASCAP) 20 36 Chaka 'manj Love You All My Lifetime g }3 g:Be &A%ﬁfwé. S,s 0.k W
33 BRENDA'S GOT A BABY (GLG Two, BMI) 13 JUMP (So So Def, ASCAP) 81 STAY (EMI April, ASCAP/DeSwing Mob, ASCAP) WBM A K e 15 '8 lody watkey, | Wani Yoo
66 BUSTIN' OUT (ON FUNK) (Jobete, ASCAP) 58 LET ME GROOVE YOU (Virgin, ASCAP/Four Power, 30 STILL IN LOVE WITH YOU (Irving, BMI/Al Green, %2 %g gherlrdellf {earsDOI Joy WIS }g }2 'l(hi;mhahs(:ar?wrf‘akﬁ llBHapgen
24 CAN'T HAVE MY MAN (Al B. Sure!, ASCAP/Lanoma, ASCAP) BMI) CPP era mf}g uet With Eddie Levert 1B 18 Eeooe iy Lovin: Yo
ASCAP/EMI April, ASCAP/Kevin Dean, ASCAP) 45 LET'S GET SMOOTH (Epic, BM1/Solar, BMI/Calloco, 47 SUPERFICIAL LOVE (Today’s Crucial, BMI/Warner- B o s e 1320 Chaksrkhan Love You Al My Lietime.
98 CHIC MYSTIQUE (Tommy Jymi, BMI/Warner Chappell, BMI/S.Beck, BMI/K-Rob, BMI/Screen Gems-EMI, Tamerlane, BMI/Me And My Boy, BMI) WBM 27 2 Tony Te")ﬁ_ Everiasting et }g g Qoy, Lel's Stay {°§g"‘,ev Ve o
ASCAP/Bernard Edwards, ASCAP/WB, ASCAP) BMI) 42 TAKE ME BACK TO.LOVE AGAIN (Tocep, BMI/Jumpin’ T g e e o 1 3% dacon Hall,Duot e Alcaid (From ™u
29 THE CHOICE 1S YOURS (Peep Bo, ASCAP/Pri, ASCAP) 5 LIVE AND LEARN (Marrindur, BMi/Joe Public, Off, BMI/Dream Dealers, ASCAP/BMG, ASCAP/Virgin 31 ShaniceA I'm“(‘:;yin' o i 5 g %A ?&h}el g‘a;k;on.‘;i;m;mber The Time
19 COME & TALK TO ME (EMI April, ASCAP/DeSwing BMI/Noisneta, BMI/Ensign, BMI) CPP Music) 31 24 Prince And The N.P.G, Diamonds And S g3 P e
Mob, ASCAP/Across 110th Street, ASCAP) 16 LOVE ME (Modern Science, ASCAP) 8 TAKE ME BACK (Troutman’s, BMI/Saja, BMI/WB, B e et eeve 3B Rl e ake e ok To Love Ag
51 DIAMONDS AND PEARLS (Controversy, ASCAP/WB, 49 LOVE OR THE SINGLE LIFE (Blockson, ASCAP/Third ASCAP/Gamson, ASCAP) WBM A3g —  Jetmaine Jackson, | Dream, | Dream gg gg Je’""'wh!t“ Soﬂ&) P{eamo.l Dream
ASCAP) WBM Stone, ASCAP/Warner Chappell, ASCAP/Diva |, 18 TAKE TIME (CCW, ASCAP/Rogl, ASCAP) K3 S Corid Lover, Sehoot Me ¥R ks damp 0%
26 DO NOT PASS ME BY (Bust-It, BMI/SRF, ASCAP) ASCAP/Killings, ASCAP) 23 TEARS OF JOY (MCA, ASCAP/Music Corp. Of America, ¥ % Maman Carey, Can't Let Go o :‘;‘:;“ Morgan, il n Love Wih Yo
2 DON'T BE AFRAID (FROM JUICE) (Shocklee, 31 THE LOVER IN YOU (AZ, ASCAP/Cold Chillin', BMt/Bayjun Beat, BMI) 37 Whitney Houston, | Belong To You O, 3 Rison iR canll Have My Nan
BMI/Nasty Man, ASCAP) ASCAP/WB, ASCAP) WEM 84 TELL ME WHAT YOU WANT ME TO DO (Gratitude e ey B B e ot Ceurn My owthin
35 DON'T MAKE ME BEG TONIGHT (EMI April, 32 LOVE YOU ALL MY LIFETIME (Arabella, BMI/BMG, Sky, ASCAP/Tevin Campbell, ASCAP) CPP A o ManyJ. slige, You Remind Me (From °S A3z — Pnce and The NP.5. Moncy Dont Ma
ASCAP/0/B/0 ltself, ASCAP/Cuddie B, ASCAP/JKD, ASCAP) 50 TENNESSEE (Arrested Development, BMI/EMI XIS e e rt IMinutel olbfay Ard AlSeco B K e e Aot fou
ASCAP) 11 MAKE T HAPPEN (M Carey, BMI/Virgin, ASCAP/Cole- Blackwood, BMI) X EX Bi&DaddyOKanTe. TGhe'Lo(\):e: In You ;2 g’ll Joqe:i.SS(ay' it
100 EMOTIONAL VIOLENCE (Better In Black, ASCAP) Clivilles, ASCAP/Sony Songs, BMI) 63 TESTIFY (Fiyte Tyme, ASCAP) WBM EX EX UMC.S, One To Grow On 2L | Rty weal, pepiitikomin
70 EVERCHANGING TIMES (New Hidden Valley, 8  MASTERPIECE (Kenny Nolan, ASCAP) CPP 90 THEY WANT EFX (Straight Out Da Sewer, ASCAP) BB bonkre e Hes o, oS otern = L L S
ASCAP/Carole Bayer Sager, BMI/EMI April, 36 (MEANWHILE) BACK AT THE RANCH (Another Fine 17 UP AND OVER (STRONGER AND BETTER) (One EX X D-Nice, Get In Touch Witn Me
ASCAP/U.A., ASCAP/EMI Blackwood, BMI/United Mix, BMI/So So Smoove, ASCAP/ Middietown Sound, Toone, ASCAP) B B o T st o
Lion, BMI) wBM ASCAP) 96 UUH AHH (Mike Ten, BMI/MCA, BMI/Biv Ten, EX EX Shawn Christopher, D_on% Lose The Mag
64 EVERLASTING LOVE (Sun Face, ASCAP/Shaman 76 A MINUTE TO PRAY AND A SECOND TO DIE (N-The ASCAP) EX EX  Shabba Ranks Featuring KRS-1, The Jam
Drum, BMI/EMY Blackwood, BM1) Water, ASCAP) 69 VICTIM OF THE GHETTO (Virgin, ASCAP/Rom, WGCI%%Lm
89 EVERYTHING'S GONNA BE ALRIGHT (Naughty, 61 MONEY DON'T MATTER 2 NIGHT (Controversy, ASCAP/Black Doors, ASCAP/T), ASCAP) Chicago P.D: Elroy Smith
ASCAP/Island, BMI) ASCAP/WB, ASCAP) 38 WALKIN' THE DOG (Warner-Tamerlane, ASCAP/Kings . l’ gz PR Pmy Ll
62 THE FEELING | GET (April Joy, BMI/Island, 73 MY HEART BELONGS TO YOU (Human Rhythm, Kid, BM1/Ensign, BMI/Lane Brane, BMI/Flyte Tyme, om ﬁm 12 Mot Condtion, Breakin Mg feart (Pr
BMI/Gabrielle’s Song, BMI) BMI/ATV, BMI) ASCAP/Ackee, ASCAP/Toe Knee, ASCAP) WBM/CPP 35 T AN 2 Proud 2 Beg
65 FIRE & EARTH (Not Listed) 12 MY LOVIN' (YOU'RE NEVER GONNA GET IT) (Two WE GOT A LOVE THANG (Last Song, ASCAP/Third ) ) S L@f’ggﬁ‘;@gy oV Vel
99 FOREVER & EVER (One Toone, ASCAP) Tufi-Enuff, BMI/Irving, ASCAP) CPP Coast, ASCAP) Philadeiphia P.D.: Dave Allan § 1 Vanessa Williams, Save The Best For L
71 FOREVER IN YOUR EYES (Flyte Tyme, ASCAP) 92 NEVER SATISFIED (4 Tammy,/S.A. Brown,ASCAP) WHEN ONLY A FRIEND WILL DO (Zomba, 12 Aaron Hall, Don't Be Afraid (From "Ju 7. & Michael Jackson, Remember The Time
4 GOODBYE (Al B. Sure!, ASCAP/Willaire, ASCAP/EMI 59 NO NOSE JOB (GLC Two, BMI/Pubhowyalike, ASCAP/Sonic Sheet, ASCAP) 2 Bineshiantisevellhe Best For'l § 1 Lot (Duel With codie Levert
April, ASCAP) BMI/Wiliesden, BMI) 87 WHENYADOWHATCHADO (Mikki Bleu, ASCAP/Tommy g g gloyz I; Men, Pleasle (?nz’t Go {(l) Ig ::-:lgh'y B“NaLtur‘e.'Eve thing's Gogna
53 GOTTA LEARN MY RHYTHM (Kear, BMI/Sony 74 NU NU (Sanlar, BMI/Willesden, BMI/Da Posse's, Q, ASCAP) enn Jones, Here | Go Again 21w N "a ¥ M“""‘" | ﬂ" reEverilan
Epic/Solar, BMI/Greenskirt, BMI) BMI/Copyright Control) 46 WHEN YOU GET RIGHT DOWN TO IT (Al My Children, S R iBane Smenocy Loves vou Bob IRy A
14 HELLUVA (Delicious Apple, BMI/Purpie, BMI/Fun City, 39 ONE TO GROW ON (Frozen Soap, ASCAP/Fruits Of ASCAP) 8 10 Atlantic Starr, Masterpiece }g {g Aaron HFall, Elqn'} Be Afraid (ngl\ “JuD
BMI/Van Gogh's Ear, BMI/Music Corp. Of America, Nature, ASCAP) 8 WHEN YOU LOVE SOMEBODY (EM! Apri, I I e Il (3 prefhalhcankinibeat g M
BMI/Gasoline Alley, ASCAP) 56 OOCHIE COOCHIE (Mike Ten, BMI/Biv Ten, ASCAP) ASCAP/K. Stewart, ASCAP,/Toe Knee, ASCAP/Ackee, 1 12 Lisa Stansheld, All Woman 17 17 Luther Vandross, Sometimes It's Dnly
1 HERE | GO AGAIN (Luella, ASCAP) 21 PLEASE DON'T GO (Mike Ten, BMi) ASCAP/Lane Brane, BMi/Ensign, BMI) CPP 12 wjy [MaahCarey akeltiHappen 18 181 Bieganettelloverdinlou
28 HONEY LOVE (Willesden, BMI/R Kelly, BMI) 75 POOR GEORGIE (Top Billin', ASCAP/MCA, 95 WHEN YOU'VE BEEN BLESSED (FEELS LIKE HEAVEN) 115 Luther Vandross. Sometimes It's Oriy 20 24 Shabbs Ranks Festuring KRS.L, The fam
77 HONEY (Bust-It, BMI) ASCAP/Must Rock, BMi/Worldwide, BMI/Hudmar, (Budsky,BM1/Zuri,BMI/Eat Yous Heart Out,BMI }5 }g d Vga"*?Y. I'm The Qne V7ou Need g %‘1) BeBe ‘w‘n’ Winans, H. 0.; s
79 HOOPS OF FIRE (Wild Pink, ASCAP/Squeak-A-Mouse, ASCAP) ) /Gamble-Huft, ASCAP/Henry Sue Mae, BMI/Mighty 1518 S U an O Gtianger And Bette R sl S f
ASCAP/Bird Wins, ASCAP/Sony Tunes, ASCAP) 27 REMEMBER THE TIME (Donril, ASCAP/Zomba, Three, BMI/Irving, BMI/Julie Gold, BMI) {g Zg ﬁh?:yvgel:er, TTake hlﬂmee . £ g; g :(og P&lbhc. Ijive And Learn
40 | DREAM, | DREAM (Kear, BMi/Sony Epic/Solar, ASCAP/Mijac, BMI/Warner-Tamerlane, BMI/WB, 54 WHITE MEN CAN'T JUMP (Not Listed) a ge, Take Me Back To Love Ag %% e sg‘sv “"";” W
BMI/Greenskirt, BMI) ASCAP/B Funk, ASCAP) WBM 55 WHO'S CRYING NOW (Weed High Nightmare, BMIY 2D [t W;ka,?‘},,‘é'%m"'m 27 26 Jodech Come & Talk To Me
34 (IF LOVING YOU IS WRONG) | DON'T WANT TO BE 8 ROMEO & JULIET (Virgin,/Oliver Leiber ASCAP) 6 WHY ME BABY? (Keith Z 7 Mint Condition, Breakin' My Heart (Pr z 3 Iz"iﬁy,s’i"ﬁéi.cL%V’ M o
RIGHT (Irving, BMI) 68 THE SAGA CONTINUES... (Buff Man, BMI) Sweat,/E/A,/WB,/Donril,/Zomba,/LL Cool J,/Def Jam, 5 B Cate imans. IS 0. 30 30 Chaka Khan. Love You Al My Lifetime’
82 IF YOU DON'T SAY (ADRA, BMI/You Got Me, 9 SAVE THE BEST FOR LAST (Longitude, BMI/Moon & ASCAP) 5 % lodec, Come & Tak :fo ey A8 e Psm:)m Keep On Walkin
BMI/Jazz E Jazz, BMI/Hittage, Stars, BMI/Virgin Songs, BMI/Big Mystique, 78 YOUR LOVE DRIVES ME CRAZY (T-Boy, e pantntEovEWIthIYO 332 Mares Maran SUI s Love With e
ASCAP/Kraztertainment, ASCAP) BMI/Kazoom, ASCAP/Polygram Int', ASCAP) WBM ASCAP/LEW. Jr., ASCAP) b Chpson s, Have My Man B Boyz I M?%:%rﬂmﬁn[’)%n%veias; ‘
60 IF YOU WANT IT (Protoons, ASCAP/Greedy Greg, 41 SCHOOL ME (Trycep,/Ramal,/Willesden,BMI} 29 EX  Gerald Levert School Me i —  Jermaine Jackson, | Dream, | Dream
ASCAP) 44 SECRETS OF THE HEART (Avid One, ASCAP/Zip Your W E;‘«",‘f,"s‘,‘?,,ﬁ‘g,"-”-ﬂ-' oney0cri[Ma e e, By
15 I'M CRYIN’ (Gratitude Sky, ASCAP/Shanice 4 U, Lip, ASCAP/Whole Nine Yards, ASCAP)
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TERRI ROSSI'S

I““TW“ TWO ARTISTS
SH:"“N | TWO MOODS
TOO GOOD TO MISS

THE ATLANTIC GROUP enjoyed a great week on the charts. On the Hot
R&B Singles chart, “Here 1 Go Again” by Glenn Jones (Atlantic) reaches
No. 1 with reports from 97 stations. “Private Line” by Gerald LeVert
(Atco/EastWest) achieves No. 1 status on the Hot R&B Albums chart.
“School Me” by Gerald LeVert is this week’s Power Pick/Airplay record.
Atco/EastWest also has the top spot on the R&B Monitor chart.

BACK ON THE BLOCK: Virgin Records begins to reestablish its pres-
ence on the singles chart with a strong debut at No. 67 with “Joy” by Soul
II Soul. It enters with reports from 51 stations. Moving up 83-69, “Victim
Of The Ghetto” by College Boyz gains 14 stations for a total of 26 reports.

o @ ond

THE R&B MONITOR CHART will generally move more slowly than the
playlist-based chart. However, this week there is a startling exception. “My
Lovin’ (You're Never Gonna Get It)” by EnVogue (Atco/EastWest) surges
into the No. 1 spot on the R&B Radio Monitor. While it makes a strong 20-
14 move in playlist-reported airplay, it lags far behind in the monitored air-
play results. “Why Me Baby?” by Keith Sweat (Elektra) shoots up the
monitored chart, 32-19. Did the computer encoding of the new mix by Mar-
ley Marl featuring L.L. Cool J help? Industry veterans swear that “re-
cords always sell better when they are in recurrent and coming down the
chart.” Although a former No. 1 record is frequently classified as recur-
rent, more often than not it increases in actual airplay while declining on
the playlist-based chart. For example, “Save The Best For Last” by
Vanessa Williams (Wing) held the No. 1 position on the playlist-based
chart for three weeks. Now that it begins its decline on the Hot R&B Sin-
gles chart, actual monitored airplay increases and it surges 9-3.

Lo - e

“{"ve Been Searchin’
(Nobody Like Youl”
(87505)

From the album

HERE | GO AGAIN
(82352)

)

BOUNCE ROCK SKATE ROLL: Jazz great “Jelly Roll” Morton is im-
mortalized in the play “Jelly’s Last Jam” with Gregory Hines as Morton at
New York’s Virginia Theater. The play’s cast, costumes, staging, choreog-
raphy, script, and performances are superb. Savion Glover makes a great
young Morton. Morton’s original music is available through BMG in two
releases: “The Pearls” (Bluebird 6588-2-RB) and “The Jelly Roll Morton
Centennial, His Complete Victor Recordings” (Bluebird 2361-2-RB).
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CONGRATULATIONS to Leon Huff, who celebrates his 50th birthday
this weekend with a big bash in Philadelphia. Alcng with Kenny Gamble,
Huff created the Sound of Philadelphia and Philadelphia International Rec-
ords, which is currently distributed by Lou Maglia’s Zoo Records.

Biboard. R&B Radio Monitor.

Compiled from a national sample of monitored R&B radio stations by Broadczst Data Systems. 63 R&B stations are
monitored 24 hours a day, seven days a week. The titles are printed in order of gross impressions, which are computed
by cross-referencing exact times of airplay with Arbitron listener data. The chart is being printed for comparison to the
Hot R&B Singles chart, which uses playlists, rather than monitored airplay. () Tracks moving up the chart with airplay
gains, © 1992, Billboard/BP! Communications.

= | z
=] o
£lg{g|TITLE £ | TITLE
~ | 2 | ARTIST (LABEL) = | & | ARTIST (LABEL)
4 | 3 | MYLOVIN' (YOU'RE NEVER ...} 21120 | 3 | DIAMONDS AND PEARLS
EN VOGUE (ATCO EASTWEST) | PRINCE & THE N.P.G. (PAISLEY PARK/WB)
1 | 3 | REMEMBER THE TIME 22 115| 3 | MASTERPIECE
MICHAEL JACKSON (EPIC) | ATLANTIC STARR (REPRISE)
93 SAVE THE BEST FOR LAST 23|18 ! 3 | | LOVE YOUR SMILE
VANESSA WILLIAMS (WING/MERCURY) SHANICE (MOTOWN)
BREAKIN' MY HEART 24 |21 | 3 | EVERLASTING LOVE
MINT CONDITION (PERSPECTIVE /A&M) TONY TERRY (EPIC) B
3 | 3 | SOMEBODY LOVES YOU BABY 25122 | 3 | KEEPIT COMIN'
PATTI LABELLE (MCA) KEITH SWEAT (ELEKTRA)

2 | 3 | BABY HOLD ON TO ME
GERALD LEVERT (ATCO EASTWEST)

6 | 3 | MAKE IT HAPPEN
MARIAH CAREY (COLUMBIA)

7 | 3 | DON'T BE AFRAID
AARON HALL (SOUL/MCA)

)3 |"™ THE ONE YOU NEED
JODY WATLEY (MCA)

2813 17'S O.K.
BEBE & CECE WINANS (CAPITOL)

25| 3 | SOMETIMES IT'S ONLY LOVE
LUTHER VANDROSS (EPIC)

23| 3 | TELL ME WHAT YOU WANT ME. ..
TEVIN CAMPBELL (QWEST/WARNEB BROS.)

Management: Winki Simms, Brady Richardsson Consultants

A==~ =[5 [E~]E

103 GOOQDBYE
TEVIN CAMPBELL (QWEST/WARNER BROS.)

10|83 ]sTar 27 | 3 | WE GOT A LOVE THANG
JODECI (UPTOWN/MCA) CECE PENISTON (A&M)
(D) 12 | 3 | LOVE YOU ALL MY LIFETIME 1 | STILLIN LOVE WiTH YoUu = C =
CHAKA KHAN (WARNER BROS.) I MELI'SA MORGAN (PENDULUM/ELEKTRA) L E I S E E I B l u E
(12)| 14 | 3 | HERE1GO AGAIN 35| 3 | CAN'T HAVE My MAN
GLENN JONES (ATLANTIC) il ALYSON WILLIAMS (OBR/COLUMBIA)
13|11] 3 | PLEASE DON'T GO 29| 3 ' 1| WANT YOU [ H ? 5 U 3 ]
BOYZ It MEN (MOTOWN) JODY WATLEY (MCA)

13 | 3 | LIVE AND LEARN
JOE PUBLIC (COLUMBIA)

16! 3 COME & TALK TO ME
JODECH (UPTOWN/MCA)

31| 3 | ISITGOOD TO YOU
HEAVY D. & THE BOYZ (UPTOWN/MCA)

SCHOOL ME

SCHOOLME \cowesn From the album
0P SR | | JUST WAKKA LOVE YOU
(82104)

%3 JUMP
KRIS KROSS (RUFFHOUSE/COLUMBIA)

17| 3 | ALL WOMAN
LISA STANSFIELD (ARISTA)

AIN'T 2 PROUD 2 BEG
TLC (LAFACE/ARISTA)

2|3 WHY ME BABY?

—|1 R. KELLY & PUBLIC ANNOUNCEMENT (JIV£)4

36| 3 | UP AND OVER
SKYY (ATLANTIC)

| DREAM, | DREAM

—

EIBECEEECCIDBNCE
|

SEEEEE

KEITH SWEAT (ELEKTRA) 1 | JERMAINE JACKSON (LAFACE/ARISTA)
2|3 OVE ME 33| 3 | TAKETIME
TRACIE SPENCER (CAPITOL) CHRIS WALKER (PENDULUM/ELEKTRA)
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FOR WEEK ENDING APR. 18, 1992

TOP R&B ALBUMS

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE
AND ONE-STOP SALES REPORTS.

NATALIE COLE A * ELEKTRA 61049 (13.98) UNFORGETTABLE ] 5
z
o il g = 2 51 | 54 | 56 6 SOUTH CENTRAL CARTEL G.W.K. 15189/QUALITY (9.98) SOUTH CENTRAL MADNESS | 51
wuw|Ew| X %] =
FTw|u| =23 x| ARTIST TITLE | & 2 3 B ,
E 2 5 2| 2 = 5 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED L!ST PRICE OR EQUIVALENT) E 8 5 52 5 28 NICE & SMOOTH RaL 47373-/COLUMBIA (9396EQ) AIN'T A DAMN THING CHANGED 29
%4 NO.1 * % % (:) 62 91 4 THE HARD BOYS A E.| 4120%/ICHIBAN (8.98) A-TOWN HARD HEADS 53
? 2 | 24 | GERALD LEVERT @ ATCO EASTWEST 91777 (10.98) 1 week at No. 1 PRIVATE LINE 1 M | 48 | 49 | B | KARWN W::“Tf .E‘:ARNER BROS. 26320" (10.98) RITUAL OF LOVE /
44 D.J. MAGIC MIKE & M.C. MADNESS AINT N BT |
2 1 1 19 | MICHAEL JACKSON A “ EPIC 45400 (10.98 EQ) DANGEROUS I ol d %EéTm‘éﬁST r;?) %8BLE THE BABV SO BOTS OELI AT i
BRINGING HELL ON
@ 3 7 32 | VANESSA WILLIAMS @ wING 843522/MERCURY (9.98 EQ) THE COMFORT ZONE 3 " 22 g RAP-A-LOT 57174*/PRIORITY (9.98) fEC EARTH %
4 | 4 | 4 | 28 | CYPRESS HILL RUFFHOUSE 47885/COLUMBIA (9.98 £Q) CYPRESSHILL | 4 57 | 95 | 50 | 64 | TONY TERRY Epic 45015 9.98 £Q TONYTERRY | 35
5 5 5 43 | JODECI A UPTOWN 10106/MCA 9.98) O T— | 58 | 53 | 52 | 16 | BOBBY "BLUE" BLAND MALACO 7458 (9 98) PORTRAIT OF THE BLUES | 52
6 7 9 20 TEVIN CAMPBELL @ QwEST 26291 */WARNER BROS. (9.98) TEV.AN. 5 -m 66 ks 3 ELSAY CUUTB R (EE, NEARERNTONMOU 59
7 5 3 23 | HAMMER A * capiroL 58151 ©.98) T00 LEGIT TO QuIT 3 60 | 56 | 48 | 36 | COLOR ME BADD A ? GIANT 24429 /REPRISE (9.98) cMB. | 10
8 g 3 19 | KEITH SWEAT A ELEKTRA 61216+ (10.98) KEEP IT COMIN' 1 61 | 58 | 57 | 17 | AUDREY WHEELER EAR CANDY 31002 (9.98) I'M YOURS TONIGHT ! 57
9 9 10 | 26 | PATTI LABELLE mca 10438 (0.98) BURNIN' ) 62 | 47 | 42 | 25 | BARRY WHITE A& 5377 (9.98) PUT ME IN YOUR MIX | 8
13 14 10 JerEKAEb%;.s((gl;LéaLlc ANNOUNCEMENT BORN INTO THE '90'S 10 63 61 62 | 81 | TRACIE SPENCER CAPITOL 92153 (9.98) MAKE THE DIFFERENCE 38
. p 7 64 | 69 72 ] HI-C FEATURING TONY A SKANLESS 61235*/WARNER BROS. (9.98) SKANLESS 64
10 11 BOYZ Il MEN A 3 MOTOWN 6320* (9.98) COOLEYHIGHHARMONY
: 3 65 63 65 10 ASSAULT & BATTERY ATTITUDE 14001* (8.98) ASSAULT & BATTERY 63
12 11 14 SOUNDTRACK @ 50UL 10462*/MCA (10.98) JUICE
@ ) % 66 60 61 15 | BUST DOWN EFFECT 3005*/LUKE (9.98) NASTY BITCH (CHAPTER 1) 56
17 l 5 TLC LAFACE 26003*/ARISTA (9.98) OOOOOOHHH...ON THE TLC TIP
1 2 | 12 | 27 | PRINCE AND THE N.P.G. A2 S PR 1 67 | 67 | 66 | 22 | BIG DADDY KANE COLD CHILLIN' 26715%REPRISE (9.98) PRINCE OF DARKNESS | 25
4|1 ) IAM A
PAISLEY PARK25379 JMWARNER BROS(9,98), ; 80 | 77 | 4 | KID SENSATION NASTYMIX 7101+/(CHIBAN (9.98) THE POWER OF RHYME | 68
15 16 17 12 2PAC INTERSCOPE 91767*/ATLANTIC (9.98) 2PACALYPSE NOW 1
69 51 54 24 DIGITAL UNDERGROUND TOMMY BOY 1045 (9.98) SONS OF THE P 23
16 | 14 | 13 | 13 | MINT CONDITION PERSPECTIVE 1001+/A&M (9.98) MEANT TO BE MINT 13 % 1 93 3 Eﬁﬁ?ﬁ%“ﬂ?ﬂ)ﬁé’gfo TRICKS DR THETRADE VOIS 7
¥ H : j
17 15 15 20 SHANICE MOTOWN 6319+ (9.98) INNER CHILD 13
18 19 18 2 LISA STANSFIELD @ ARISTA 18679* (10.98) REAL LOVE 17 1 59 55 21 TIM DOG RUFFHOUSE 48707/COLUMBIA (3.98 EQ) PENICILLIN ON WAX k1
51 | — | 2 | EN VOGUE atco eastwesT 82121 (10.98) FUNKY DIVAS | 19 77| 810 ?g:;;f&:t‘c;‘“ 0502 (9.98) RAZZ | 72
YLOR OW IT'S WRONG I ' T
20 | 18 | 16 | 23 | BLACK SHEEP @ meRCURY 848368 (9.98) A WOLF IN SHEEP'S CLOTHING | 15 B ORI ualco Tisp acm) L nE R ESCANGRAEIEN | B2
4 | 73170 6 HIP HOP AIN'T NOTHIN' BUT A PARTY | 70
21 | 20 | 20 | 6 | BOOGIE DOWN PRODUCTIONS JIVE 41470* (9.98) SEX AND VIOLENCE | 20 EUMP "5157 QUALITY 6 58
AR [ 92 2 | GANKSTA N-I-P RAP-A-LOT 57160*/PRIORITY (9.98) THE SOUTH PARK PSYCHO | 75
MARIAH CAREY A ° COLUMBIA 47980 (10.98 EQ) MOTI
3 76 64 60 | 30 | QUEEN LATIFAH TOMMY BOY 1035 (9.98) NATURE OF A SISTA’ 32
2} 23 | 24 | 8 | GLENN JONES ATLANTIC 82352+ (10.98) HERE | GO AGAIN | 2 P T BT !&ﬁ,&g’;‘;‘g"&é‘;&'RCLE AIN'T A DAMN THANG cHangeD | 52
24 22 22 8 LUKE LUKE 91830*/ATLANTIC (10.98) 1 GOT SHIT ON MY MIND 20 o
= 7t 1 s . - e 78 | 65 | 58 | 39 | HEAVYD. & THE BOYZ A UPTOWN 10289+/MCA (9.98) PEACEFUL JOURNEY 5
SIR MIX-A-LOT DEF AMERICAN 26765/REPRISE (9.98) MACK DA
19 72 63 46 CHUBB ROCK SELECT 21640/ELEKTRA (9.98) THE ONE 13
26 | 26 27 39 | BEBE & CECE WINANS @ CAPITOL 92078* (9.98) DIFFERENT LIFESTYLES 1 0 | s 5 0 E&k%ﬂ%fxgﬂgsf HOMOSAPIEN N R o B 8
i 25 25 22 ATLANTIC STARR REPRISE 26545~ (9.98) LOVE CRAZY 25
33 | 40 | 6 | JOEPUBLIC coLumBia 8628~ 9.98 EQ) JOE PUBLIC | 28 100 | 96 | 3 | CHICwARNER BROS 26394" (1098) CHIC-IsM | 8l
29 | 27 | 26 | 27 | ATRIBE CALLED QUEST @ Jive 1418 (9.98) LOW END THEORY | 13 82 | /19| & 8 | B.B.KING MCA 10295" (9.98) THERE IS ALWAYS ONE MORE TIME | 76
35 | 43 | 5 | FU-SCHNICKENS e 41472 (9.98) F.U- DON'T TAKE IT PERSONAL | 30 83 | 75 | 75 | 6 | WHISTLE SELECT 61252/6LEKTRA(9.98) GETTHELOVE | 75
m 2 2 19 | AMG ] TR, I " 20 84 82 81 43 PEABO BRYSON COLUMBIA 46823 (9.98 EQ) CAN YOU STOP THE RAIN 1
SELECT 2164 1
2 28 28 10 s - N 10 85 86 85 6 CLIVILLES & COLE COLUMBIA 48840 (10.98 EQ} GREATEST REMIXES VOL. 1 85
PIR 11006*/Z00 (9.9
81252 MO — S 2 86 90 | 87 | 31 POOR RIGHTEOUS TEACHERS PROFILE 1415 (9.98) PURE POVERTY 23
.M.C.’S WILD PITCH 97544/ERG (9.
n 3 3l " Se—m—— T 2% 87 84 73 40 GETO BOYS A RAP-A-LOT 57161%PRIORITY (9.98) WE CAN'T BE STOPPED 5
PROFILE 1416 (9.98)
3 3 % e e 1 88 71 67 34 OAKTOWN’S 3.5.7 BUST IT 92996/CAPITOL (9.98) FULLY LOADED 31
35 0 SOUNDS OF BLACKNESS PERSPECTIVE 1000/A&M (9.98) EVOLUTION OF - . N > 1 éﬁ&%ﬁk%&%ﬁkgf&@%w eSS A T %
.@B 46 — 2 M.C. BRAINS MOTOWN 6342+ (9.98) LOVERS LANE EE 4 2
90 89 — 2 FATHER DOM WRAP 8105*/ICHIBAN (9.98) FATHER DOM 89
37 34 37 24 CHRIS WALKER PENDULUM 61136%ELEKTRA (9.98) FIRST TIME 32
38 | 36 | 36 | 48 | LUTHER VANDROSS A EP(C 46789 (1098 EQ) POWER OF LOVE | | 91 | 81 | 79 | 39 | GLADYS KNIGHT McA 10329° (9.98) GOOD WOMAN | |
9 38 38 16 | JODY WATLEY MCA 10355 (10.98) AFFAIRS OF THE HEART 21 92 | 87 76 51 KEITH WASHINGTON @ QWEST 26528+/WARNER BROS. (9.98) MAKE TIME FOR LOVE l
40 | 39 | 39 | 26 | SCARFACE RAP-A-LOT 57167/PRIORITY (9.98) MR. SCARFACE IS BACK | 13 NEWD | | | CHOICE rap-aLoT 57172-/PRIORITY 998 STICK & MOOVE | 93
i e e Sé’;%k{fﬁ?ﬁ%&ﬁwm — APOCATYPSE ST T E ENCMTSTRINES BLAcK N NEW p 1 CALLOWAY SOLAR 75326%/EPIC (9.98 EQ) LET'S GET SMOOTH 94
- - 95 | 8 l 80 | 26 | FOURPLAY WARNER BROS. 26656* (9.98) FOURPLAY 16
42 42 45 4 SHABBA RANKS @ EPIC 47310(9.98 EQ) AS RAW AS EVER 1 NEWD 1 O — : T e 6
EFFECT 3006*/LUKE (9.98. M
NEWD | | | KRIS KROSS RUFFHOUSE 48710+/COLUMBIA (9.98 £Q) TOTALLY KROSSED OUT | 43
97 | 97 { 97 | 12 | TECHMASTER P.E.B. NEWTOWN 2208" (9.98) BASS COMPUTER | 83
4 | 3 | 47 7 CECE PENISTON a&M 53817 (9.98) FINALLY | 43 w5 ol a Eg'g'g%égv}%gm s oo esea, _OF THE HEART, OF THE SOUL & OF THE CROSS | 29
4 | 40 | 32 ] 31 NAUGHTY BY NATURE A TOMMY BOY 1044 (9.98) NAUGHTY BY NATURE 10 -
; o - 99 91 82 24 ERIC GABLE ORPHEUS 47927/EPIC (9.98) CAN'T WAIT TO GET YOU HOME 44
4 4] 41 ICE CUBE A PRIORITY 57155 (9.98) DEATH CERTIFICATE
R T 100 | 98 | 100 4 LORD FINESSE GIANT 24437/REPRISE (9.98) RETURN OF THE 