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HBY MELINDA NEWMAN
and PAUL VERNA

NEW YORK—Long known as the
home of superstars such as Michael
Jackson, Gloria Estefan, and Luther
Vandross, Epic’s fortunes were
boosted last year by such rising stars
as Celine Dion, Pearl Jam, Shabba
Ranks, Doug Stone, and the Spin
Doctors, as well as by reemerging
artists like Ozzy Osbourne and Sade.
Epic Soundtrax also scored the
soundtracks from “Singles” and
“Honeymoon In Vegas.”

“At the beginning of last year, I
walked into [Epic Records president)]
Dave Glew’s office and said, ‘This
year, we're going to get the hits,””
recalls Richard Griffiths, executive
VP of Epic Records/president of Epic
Associated. “I didn’t realize just how
many we'd actually have.”

In 1993, Epic is aiming for similar
success with several new artists, in-
cluding Nicky Holland, Screaming
Trees, Rage Against The Machine,

{*

PEARL JAM

STONE

and Trey Lorenz. Additionally, it
hopes to turn new releases from past

hitmakers Living Colour and Cyndi
Lauper into the biggest albums of
their careers.

The breakthroughs of the '90s
grew from seeds sown in the '80s,
when Glew became president of Epic
with a mandate from Sony president
Tommy Mottola to rebuild the label.

“Several years ago, we made the
decision to branch out and there’s no

(Continued on page 89)

UK. Prepares To Break In Ist
Nat| Commercial Pop Radio Net

HBY MIKE McGEEVER

LONDON—Britain’s first national
commercial popular-music outlet, Vir-
gin Radio, is due to debut—on the
AM frequency—in late March. Al-
though its programming will consist
largely of classic rock tracks of the

M BY MIKE LEVIN

HONG KONG—International mu-
sic executives rarely visit mainland
China anymore. It’s not that
they’ve lost sight of
the world’s biggest
potential market; the
problem is that Chi-
na’s promises of in-
creased access and
intellectual property
protection have nev-
er really been hon-
ored. And there is
very little the men from PolyGram,
Warner, and EMI can do about it

Chinese Music Industry
Restricts Int’l Releases

over a meal with the cadres in Beij-
ing.

China has bigger concerns than
the music industry as it tries to put
a calm, international face on a pain-
fully maturing eco-
nomic system. In the
past 18 months,
mainland officials
have signed six inter-
national trade agree-
ments, yet have been
threatened three
times with sanctions
because of noncom-
pliance, This represents a $30 billion

(Continued on page 80) |
J

AL PEREIRA/ STAR FILE

’60, *70s, and '80s, the music industry
here has high hopes 1t will have a pos-
itive effect on sales of both catalog
and new product.

Recent test transmissions of Vir-
gin Radio—which station chief execu-
tive David Campbell says are a good

(Continued on page 87)

Gillespie Remembered
For Style, Stage Persona

B BY CHRIS MORRIS

LOS ANGELES—Dizzy Gillespie,

DIZZ¥ GILLESPIE

the trumpet eminence and world am-
bassador of jazz, died in his sleep Jan.
(Continued on page 87)

EMI Sees Edge
In Single Boss
For U.S. Biz

EBY IRV LICHTMAN

NEW YORK—The focus at EMI
Music’s operations in North
America will be on one boss, effec-
tive April 1.

With the departure of Joe
Smith as CEO of Capitol-EMI at
the end of March, Charles Koppel-
man will take on additional re-
sponsibilities as chief of all EMI
Music labels in North America.

Since November 1991, Koppel-
man has led the SBK, Chrysalis,

(Continued on page 81)

The weekly box listing the No. 1
hits in Billboard has been expand-
ed, redesigned, and moved to a
new home. The box now lists the
No. 1 title on every chart in Bill-
board. It will appear each week
next to the regular table of con-
tents (see page 5).

The new box is divided into
three sections: Top Albums, Hot
Singles, and Top Videos. The Bill-
board 200, the Hot 100 Singles,
and the Top Video Sales charts ap-
pear at the top of their respective
categories; the rest of the charts
are arranged alphabetically with-
in each section. Each entry is ac-
companied by the page number
for the complete chart.

“The strong appetite on the
part of the industry for the full
range of weekly No. 1 positions
was the impetus for this innova-
tion,” says editor in chief Timothy
White. “So, now we're providing
the entire roster of weekly chart
leaders at a glance, and in a for-
mat that's suitable for display.”

IN THE NEWS

Warner, Sony To Join
In Mail-Order Venture
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Discovering Belly’s Personal Politics

“Sometimes I think music is important,” mulls Tanya Donelly,
leader of the new group Belly. “Other times I think it’s an enter-
taining distraction from things people should be paying attention
to, like the healthy control of the world or their own families; the
unresolved issue is the proper place of music in people’s lives.”

And it’s precisely this sort of modern quandary that Donelly, for-
merly best known as a member of Throwing Muses, strives to ex-
plore in “Star,” Belly’s debut album, due for release on Sire/Re-
prise/4 A.D. Jan. 26. Like a beacon probing a breathtaking fog,
Donelly’s clear, hesitant voice moves through the dreamlike noise
of her songs, posing questions about values and attachments (“Do
you have a sister? Would you . . . step one tiptoe in hell for her?”’) in
a song called “Someone To Die For” or asking unfeasible favors
(“Heal me by a river”) in the song “Slow Dog.” Shifting between
folk-rock anxiety and garage-band assertiveness, the music is dul-
cet and droning, and its inquiring lyrics sound innocent, but the
sum effect is of rising alarm about the groping way in which we
continue to live our lives.

we were making ‘The Real Ramona’ album [1991],” she confides,
“but we didn’t want anybody to know until I left officially in June
of '91. It was a comfortable decision as far as Kristin and me. She’s
always been my closest and dearest friend, dating back to when
we'd get stoned as kids [Kristin’s mom was once married to Tan-
ya's father] over at her house, and write our first songs.”

And what were Donelly’s earliest compositions like?

“Well,” she chuckles, “the chorus of my very first song was
‘Steal me a car/And I'll love you.” That should tell you something.”

If anything, it suggests a craving for excitement, along with
some secondary interest in escape. Growing up as Donelly did in
the attractive resort town of Newport, R.I., she found the right
measure of both desires fulfilled in nearby Providence, whose club
scene has encompassed such legendary showcase haunts as Lupo’s
and the Living Room.

“Providence is a great place if you want to start a band,” she
says. “It’s very urban but very relaxed, and there are so many dif-
ferent kinds of good players there that it’s pretty
difficult not to discover musicians with common in-

“The inspiration for ‘Slow Dog’ was this maga-
zine article about an adulteress in ancient China
who, for penance, had to have a dead dog strapped
to her back until it decomposed,” says Donelly.
“That was her punishment for sleeping with some-
one other than her husband. Can you imagine?”

The power of a song like “Slow Dog” is that it
actually tries, in its own impressionistic way, to
imagine such cruel absurdities, as if the resurrect-
ed figment of them will rehabilitate the past and
restore tenderness to the present. As with most of
the 15 consistently entrancing tracks on “Star,”
we come upon the richly agitated instrumental
drive of “Slow Dog” as if the song were already in
progress, Donelly and fellow guitarist Tom Gor-
man’s tinkling acoustic/electric chords passing by
us in a spectral procession. By the time the tough,
frolicking rhythms of Chris Gorman's drums and
Fred Abong’s bass join in, the phantom-like move-
ment of the track has been transformed into a

TO MY EAR{:

by Timothy White

terests, or at least someone unexpected.”

Which also describes how Tanya's father, a
plumber/guitarist/actor, encountered her mom, a
legal secretary. “They met at a church social in
1965, when they were 16. Dad was a Christian, my
mom had on a red leather miniskirt, calf-high
boots, and fishnet stockings. Basically, she
dragged him down with her.”

Years later, their rock’n’roll daughter is able to
write wistful quasi-folk ballads like “Untogether,”
that encapsulate as well anyone has the “impossi-
ble demands” and frustrating tears of an ill-fated
but blameless romantic pairing.

If there is a common thread in Donelly’s work,
whether with Throwing Muses, the Breeders, This
Mortal Coil, or her own group, it's the sure, obser-
vant tone of a songwriter whose work transcends
any easy gender categorizations. Although Belly
is led by a woman, it is, like Throwing Muses,

flesh-and-blood parade. The listener is left with the

sense that, in times of doubt and disbelief, emotions are the only
lasting truths. And they can be harder to take than all the facile
lies we've been told.

“People think they want to be in love,” says the 26-year-old Don-
elly with a girlish guffaw, “but they don’t want all the responsibil-
ity it entails. Another song on the new album, ‘Low Red Moon,’ is
my favorite, because it's my first accessible love song.” Yet it’s a
melancholy, almost draining, evocation of a “strange moon,” a
“strange man,” and the exhausting nature of deep sensual endear-
ment.

Meantime, the appearance of Belly and its first album marks a
fond move for Donelly away from the security of her long associa-
tion with Throwing Muses, the eccentric alternative pop outfit
headed by her stepsister Kristin Hersh. “The decision really be-
came necessary out of the blue,” she explains. “Previously I'd writ-
ten maybe two songs a year with Throwing Muses, and suddenly,
about a year ago, I found I now had 20 of my own I wanted to
record. It's just not possible to unload that much stuff on the
Muses because, really, it's Kristin’s band.” Moreover, Donelly had
become a virtual free agent within the Muses fold, forming the
Breeders as a side project in 1990 with Kim Deal of the Pixies,
while also recording with the ever-transmogrifying ensemble
known as This Mortal Coil. “I actually quit the Muses back when
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FAMILY FARE ON TAP FOR FILMS

Video retailers can look forward to a strong slate of
family-appeal titles coming soon to a supplier near
them, as a survey of upcoming feature films shows a
definite trend in that direction. Martin A. Grove unreels
all the details. Page 55

EASTERN EUROPE GETS RADIO ADVICE
International consultant Jeff Pollack is on the move:
His company is currently consulting stations in War-
saw, Prague, and Moscow, and has just inked a new
client in Slovakia. Phyllis Stark talks with Pollack
about the challenges—and rewards—of working in
the nascent Eastern European market. Page 67
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neither overtly feminist in spirit nor uncomfort-
able with its occasional erotic impulses. Whether imagining the
secret intimacies of Solomon or recognizing the puppetmaster
side of Pinoccho’s Gepetto that lurks in many of us, the moody,
brilliant material burns with the strength of its own uncondition-
al will.

“The music on our new album has a fragile, melodic, and even
honest thing to it that I can confess I really appreciate,” says
Donelly, who mentions her admiration for Janis Joplin. “But I
don’t think much about any symbolism in my role as the song-
writer or front person for Belly. And in Throwing Muses it never
really occurred to us that it was unusual because females were
the main creative forces. We were never self-conscious about
that at all. I started playing a cheesy Guild acoustic when I was
14, and I was 19 when Throwing Muses was signed, so this work
is the only kind of job I know. I do have strong personal politics,
as far as being female and feeling it’s important for a woman to
be onstage with a guitar. And if that has a positive effect on peo-
ple that’s gratifying.

“But the main thing I want to do with Belly is make powerful
guitar-oriented music that could never be considered just’—she
can’t hold back a big laugh—‘‘creepy pop songs! When music s
important, it’s because you can make useful connections for peo-
ple, instead of hiding behind the noise.”
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German Industrv United Against Hate'

B BY HELMUT FEST

I can’t remember who it was that said, dur-
ing World War I, “The only good German is
a dead one”—but I know it wasn’t a Ger-
man. I do, however, remember a sequence
from a World War II newsreel in which
General Douglas MacArthur, looking at
the corpse of a Japanese soldier, said,
“That’s how I like to see them.”

Were those comments racist—or just
good, wholesome propaganda?

I ask the question simply to illustrate the
point that when you seek to make an objec-
tive study of man’s inhumanity to man—
and especially to men of different color,
ethnic origin, creed, culture, or political
persuasion—you are entering a highly
treacherous minefield.

When commentators, responding to the
outbreaks of sickening violence against
foreign nationals in Germany, identify fa-
natical nationalism and xenophobia as dis-
eases to which Germans are especially and
irretrievably prone, are they not them-
selves guilty of a racist attitude?

American columnist Barbara Ehrenreich
has perceptively noted that, even before
the murders of the three Turkish immi-
grants in Moelln in November, ‘““The
quaintly racialist theory that there is some-
thing not quite right about the German
personality structure was gaining
ground.”

Of course, racist violence in Germany
must inevitably set international alarm
bells ringing at a specially high decibel lev-
el because of what may be described as the
Hitler factor. This is a stark legacy we Ger-
mans have had to live with for half a centu-
ry, and it unquestionably imposes upon us
the need to be extra vigilant and to react
with the utmost vigor and resolve when
outbreaks of racial violence occur. We have
a very special obligation to respond when
human rights are under threat.

But recognition of the “special-case” sta-
tus imposed on Germany by its recent his-
tory—which admittedly brought death and
suffering to millions of Jews and minority
groups such as gypsies, disabled people,
and others—should not blind us to the fact
that prejudice escalating into violence is
not a Teutonic monopoly. Take a look
around today’s strife-torn world, where
people are maiming and killing each other
in an ever-growing orgy of racial and reli-
gious intolerance.

In Los Angeles, white policemen beat up
a black motorist and black people attack
Korean shopkeepers; all across India, Hin-

‘We are trying
to learn our
lesson from
history’

Helmut Fest is
president of EMI Music
for Germany,
Switzerland,

and Austria.

dus and Moslems are locked in violent con-
flict—a conflict that has now spread into
other countries; in Northern Ireland, Cath-
olics and Protestants are killing each other
simply because they are Catholics and
Protestants. And, in the former Yugosla-
via, so-called ethnic cleansing is being car-
ried to horrific extremes.

All this is not to excuse racial violence in
Germany but to put it in an objective con-
text.

Unlike the racist and religious fanatics
themselves, the disease of mindless intoler-
ance carried to the point of murderous ter-
rorism is nondiscriminatory. It attacks and
corrupts people of all nationalities and reli-
gions.

The eruption of anti-foreigner violence in
Germany has been accompanied by the
emergence of a squalid and insignificant

musical movement seeking to profit from
pandering to the jaundiced views of a disaf-
fected and dangerous minority.

This lunatic musical fringe is contempt-
ible, and the German music community at
large has been swift in condemning it. But,
once again, it is vitally important to put this
movement into realistic perspective.

First of all, as the police have conceded,
it does not follow that all the bands whose
followers include neo-Nazis and xenopho-
bic skinheads are themselves afflicted with
racist attitudes and propagate them via the
lyrics of their songs. And it has to be said
that the publicity accorded to overtly racist
bands inevitably exaggerates their impor-
tance. It is a fact of media life that a super-
star band preaching tolerance and under-
standing tends to generate rather fewer
column inches than a back-street group of
disreputable nonentities advocating death
to all foreigners.

It is one thing to report that “there are
around 50 neo-Nazi bands in Germany,”
but quite another to determine the
strength of their following and the level of
their record sales. One fact, though, is in-
controvertible: None of these militantly
racist groups is signed to a reputable com-
pany, and most of their recordings are
home-dubbed cassettes that are far from
easy to obtain.

No reputable dealers stock this sick rep-
ertoire. It is significant that the Federal
Publications Review Board, which moni-
tors publications and recordings that are
considered harmful to minors, has had the
utmost difficulty in obtaining copies of rac-
ist recordings and sometimes has to resort
to informers to track down offending rep-
ertoire.

The fact is that the audience for racist
groups is utterly insignificant—and the
Bundesverband der Phonographischen
Wirtschaft, whose members include every

(Continued on page 66)
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ESTABLISHED GAY SHOW

We read with some amusement the article
written by Eric Boehlert in your Dec. 12,
1992, issue concerning how no radio sta-
tion has had the guts to have “gay radio”
until now.

Here at LIVE 105 (KITS, 105.3 FM) in
San Francisco, we are proud to have had a
show concerning gay and lesbian issues
for more than three years. The show,
named “Hibernia Beach’” after a popular
hotspot in San Francisco’s Castro District,
is hosted every Sunday morning by local
activist Ken McPherson.

The show has achieved both critical and
popular success. Further, ‘“Hibernia
Beach” has helped enhance LIVE 105’s po-
sition as the Bay area radio station that
dares to be different, and the one station
not afraid to take chances.

Richard Sands

Operations Manager/Program Director
KITS-FM

San Francisco

‘GANGSTA RAP’ IS NOT ART

I must take strong objection to Jonathan
King’s views in his guest article titled
“Time Warner Caved In On Cop Killer”

LETTERGSG

(Billboard, Commentary, Dec. 5).

As a musician and composer for some 25
years, I too am horrified, but not at Time
Warner’s alleged “cowardice.” I'm horri-
fied that ignorance and illiteracy are at an
all-time high in the U.S. I'm horrified that
the average American child sees 17,000 ho-
micides on TV and film by the time he/she
is 18 years old. I'm horrified at the inher-
ent violence and lack of respect for other
people and their possessions that our cur-
rent society and some of its “art” seem to
propagate.

This is not a letter in favor of censorship
or Tipper Gore (gag). Nor is it an anti-rap
letter. King indicates that the message
from certain corporations is that “art
must not be allowed to express a different
opinion.” He also refers to “gangsta rap”
as art. I must remind him that Marcel Du-
champ, one of the fathers of Dada and
quite a revolutionary in his time, defined
art as “that which elevates man beyond
the animal state.” And if I subscribe to
Duchamp’s philosophy, much of the
“gangsta rap” must hopelessly rise up-
ward to tie the shoestrings of artists like
John Lennon.

King states that his friend Lennon

would be spinning in his grave over the
abandonment of artistic expression by
Time Warner. I did not personally know
Lennon, but I do know his music. I find it
bizarre that the author/composer of
“Imagine”’ and the John Lennon that
helped to buy bullet-proof vests for the
New York Police Department would con-
sider “Cop Killer” art on any level. If one
believes that art “takes man beyond the
animal state,” did Time Warner exercise
censorship on a work of art or did it render
a judgment on lyrics that could have been
written by any one of a million different
angry, militant people whose views of life
are indeed tragic and real, but whose ac-
tions are counterproductive to the long-
term solution of our social ills?

Artistic freedom comes from a knowl-
edge of history, structure, and inter-rela-
tionships. Art is what happens when an
artist takes these elements to new levels
of awareness and truth. And there’s a lot
of rap music that accomplishes this. Call-
ing for the murder of anyone is not art,
Mr. King.

Donald Knaack
Kingston, N.Y.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its
management. Letters should be submitted to the Letters Editor and Commentaries to Commentary Editor Ken Terry, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Blockbuster Reorganizes Exec Branch
Baczko Departure Gets Mixed Reaction

B BY SETH GOLDSTEIN

NEW YORK—Wanted: Entertain-
ment executive to run rapidly ex-
panding home video chain with an
eye on other markets. Must have ex-
tensive experience and compelling in-
terest in music retailing, new technol-
ogies, and concert arenas. Apply to
Wayne Huizenga, chairman, Block-
buster Entertainment, Fort Lauder-
dale, Fia.

That could be the classified ad for
the new post created by Huizenga to
oversee six new divisions that were
formed last week in a corporate reor-
ganization that also saw the surprise
departure of president/COO Joseph

Baczko after less than two years on
the job. Vice chairman Steven Ber-
rard, who is replacing Baczko until a
new president is found, oversees do-
mestic and international home video,
domestic and international music re-
tailing, new technology ventures, and
other entertainment venues. The do-
mestic music retailing and interna-
tional home video units are headed by
Mark Siegel and Ramon Busutil, re-
spectively. Chiefs of the other four di-
visions must still be brought on
board.

Recruited from Toys ‘R’ Us,
Baczko gets high marks from Wall
Street as Blockbuster’s sharpest re-
tail executive and the man responsi-

Music, Video Merchants Are
Having Happy New Year So Far

This story was prepared by Ed
Christman in New York, Edward
Morris in Nashville, and Earl Paige
in Los Angeles.

NEW YORK—For the last week of
1992 and into the new year, music
and video sales continued the fantas-
tic sleighride begun the week before
Christmas, leaving U.S. merchants
optimistic that January should pro-
duce strong sales.

As reported here last week, video
sell-through was even stronger than

Sega Has A Hit
With Its New
GCD-ROM Add-On

H BY CHRIS McGOWAN

LOS ANGELES—The multimedia in-
dustry may have achieved an impor-
tant breakthrough with the debut of
Sega CD, a $299 CD-ROM add-on for
the popular Sega Genesis 16-bit game
system.

Since its November launch, 200,000
Sega CD machines have been shipped
to dealers, and sales may hit 1.25 mil-
lion units by the end of 1993, accord-
ing to Doug Glen, group marketing
director for Sega of America Inc.

The first shipment of 35,000 Sega
CD players sold out within 48 hours
at retail, according to Glen. “I think it
surprised a few people,” says Glen.
In just two days, he adds, “it out-
stripped all other [stand-alone] multi-
media systems combined. What made
it successful was that Sega delivered
the software that multimedia has
promised. It's the first time the indus-
try has done something other than
just talk about how good multimedia
lS,"

The Sega CD is targeted at a
broader audience than just video-
game players, and it could get anoth-
er boost next month with the release
of “Virtual VCR—Prince,” a $29.99
interactive CD-ROM that includes
music videos and live-action footage
from the “Diamonds And Pearls”
tour. Although a contract has not
been signed, Glen says, ‘“We have an
agreement in principle.”

Sega has slated a wide variety of

(Continued on page 60)

music sales at some chains, while
rental also enjoyed healthy business
over the holidays.

Moreover, music merchants report
postholiday CD sales are booming,
thanks to all the new players received
as Christmas gifts.

Camelot Music enjoyed about an
8% increase for stores open more
than a year during the holiday selling
season, according to Paul David,
chairman and CEO of the North Can-
ton, Ohio-based chain. Jim Bonk,
president and COO, describes the
performance as “the best selling sea-
son in the chain’s history.”

Bruce Ogilvie, president of Santa
Ana, Calif.-based Abbey Road, says
the one-stop enjoyed “the best month
we ever had. We were up 46% over
last year. I don’t know how we are
going to beat it.”

Not going quite as far as the Cam-
elot and Abbey Road executives, but
nevertheless upbeat, Randy Morris,
senior buyer for 64-unit Spec’s Music
& Movies in Miami, says the Christ-
mas selling season was “substantial-
ly better” than the year before.

In Milford, Mass., Ivan Lipton,
president of the 138unit LIVE Spe-
cialty Retail Group, says, “Business

(Continued on page 88)

ble for bringing the 3,000-store chain
into the sell-through era. But he ad-
mits he’s happier in retailing even as
Blockbuster expands to become, in
Huizenga’s words, ‘‘a global enter-
tainment company.” Among its in-
vestments will be a minority position
in Baczko’s next retailing venture, as
yet unannounced.

Despite his achievement at the cor-
porate level, Baczko has caught flak
from Blockbuster franchisees who
think the emphasis on sell-through
has diverted company support from
more profitable rentals. “Senior man-
agement wasn't focused on rentals,”
says the head of a franchise group
that went its own way during Block-
buster’s all-out sales campaign,
launched after Thanksgiving.

“I know franchisees who felt
[Baczko] didn’t leave room to make
any money,” says another. The fall
campaign, fueled by freestanding in-
serts in millions of newspapers, was

(Continued on page 88)

M BY PHYLLIS STARK

NEW YORK—Although last
month’s Arbitrend report showed it
moving strongly upward, Los An-
geles broadcasters were still
shocked when the fall Arbitron rat-
ings were released and Spanish out-
let KLLAX, which programs Mexi-
can “ranchera” music, was at the
top of the heap. The fall book marks
the first time a Spanish-language
station has ever topped the ratings
in Los Angeles.

The station’s 2.0-5.3 rise from the
summer book brought it racing for-
ward from its previous rank of No.
21 in the market, passing former
leading Spanish stations KLVE (3.5-
3.4) and KTNQ (3.6-2.8). In morn-
ings, KLAX was up 1.24.4, putting
it in a fifth-place morning-show tie
with KLVE. In neighboring Orange

L.A. Spanish Outlet KLAX
Tops Fall Arbitron List

County, Calif., KLLAX was up from
a 0.9 share to a 4.1 in that market’s
fall book.

KLAX launched its contempo-
rary “ranchera” format, which has
been described as the Spanish
equivalent of country musie, last
August at the same time it changed
its call letters from KSKQ.

The station’s surprising vie-
tory pushed the market’s other
leaders down a notch. AC KOST
dipped to second place (5.2-5.1).
Top 40/rhythm KPWR (Power
106) dropped in ranking, despite
a 4.4-5.1 gain. Oldies KRTH
moved up from sixth to fourth
place with a 3.9-4.4 jump. And top
40 KIIS rounded out the top five,
remaining flat at 4.2.

After some initial impressive
gains, Howard Stern and his Los

(Continued on page 71)

Nipper Welcomes Freddie. Recording artist Freddie Jackson gets a warm
welcome at RCA Records. Jackson recently signed an exclusive worldwide
recording agreement with the label. Shown, from left, are Charles Huggins,
president of Hush Productions, Jackson's management company; Joe Galante,
president, RCA Records Label; Jackson; and Skip Miller, senior VP of black
music, RCA Records.

NEW YORK—Sony Music Enter-
tainment and the Warner Music
Group have agreed to jointly own
and operate two of their marketing
businesses in the U.S. and Germany,
according to industry sources.

The two existing operations that
will be included in the joint venture
are Sony’s direct-mail music busi-
ness in Germany, Music & More, and
WMG’s U.S. direct-marketing music
unit, formerly known as Warner Di-
rect Entertainment and now called
the Music Sound Exchange Co.

Both businesses offer a wide vari-
ety of music and sell their products
at the suggested retail list price.
About 80% of Music Sound Ex-
change product consists of catalog
titles, whereas Music & More offers
a somewhat higher percentage of

Sony, Wamer Music Group
Linking 2 Mktg. Businesses

new product.

Music Sound Exchange, launched
in 1991, has approximately 1.1 mil-
lion customers. Music & More, be-
gun in 1989, has about 180,000 active
customers.

While neither Warner nor Sony
executives were available for com-
ment by press time, the sources said
the deal could not be completed until
the German government approves
the Music & More transaction.

Sony and Warner have been part-
ners in direct marketing since Sony
sold Warner half of its Columbia
House operation in 1991. Since then,
Warner has taken a very active
stance in direct marketing, aiming to
stimulate music purchases by the 35-
plus demographic.

KEN TERRY

CD One-Stop
Offers Indies
Cash For POS

B BY PAUL VERNA
and KEN TERRY

NEW YORK—CD One-Stop, the
Bethel, Conn.-based wholesaling gi-
ant, is offering independent retailers
a package valued at $5,000 if they
computerize and agree to supply
their point-of-sale information to the
national one-stop. CD One-Stop
would then turn over that sales data
to SoundScan for inclusion in its na-
tionwide database, which is used to
prepare many Billboard charts.

The proposal was announced in a
Jan. 5 press release and mailer sent
to more than 2,000 independent retail-
ers. According to CD One-Stop presi-
dent Alan Meltzer, the offer is not be-
ing limited to CD One-Stop’s existing
customers.

The $5,000 offer breaks down as

(Continued on page 80)

Wright Seeing That Indie
Label Gets Off On Right Foot

l BY DOMINIC PRIDE

LONDON-—Chrysalis founder
Chris Wright says he will fund his
new label with cash left over from
the sale of the group’s Chrysalis
Records stake to Thorn-EMI (Bill-
board, Nov. 30, 1991).

The Chrysalis Group showed a
profit for its latest fiscal year,
mainly due to the $17.71 million
proceeds from Thorn's purchase of
the 50% stake in Chrysalis Rec-
ords. The cash helped to offset
losses, largely from the group’s
gaming machines subsidiary,
MAM.

Announcing the company’s pre-
liminary results, Chrysalis Group
chairman Wright reaffirmed his
intention to start an independent
label once he is free of his Thorn-
EMI commitments this spring

(Billboard, Nov. 28).

Although it made a net profit of
$10.8 million, including a tax cred-
it, the Chrysalis Group is not pay-
ing a dividend. Wright says the
money will be invested in the new
label over the next three years.

“It will be mainly invested in long-
term career artists,” says Wright. He
adds his aim is to build something
similar to Chrysalis Records, “where
we have artists talking to each other
and feeling [they are] part of the
same family.”

The international licensing ar-
rangements are still not worked out,
says Wright. He maintains he would
still be in a strong bargaining posi-
tion, despite the increasing desire by
majors to hold stakes in indie labels:
“We can work 'round that. If we're
successful, we can negotiate

(Continued on page 64)
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Clapton Plugs Into 9 Grammy Noms
Chieftains, lang, Gabriel Also Score Big

@ BY LARRY FLICK

NEW YORK—Eric Clapton’s triple-
platinum “Unplugged” racked up a
whopping nine nominations for the
35th annual Grammy Awards, includ-
ing nods in three of the top four cate-
gories.

Clapton’s No. 1 smash “Tears In
Heaven,” which appears on ‘“Un-
plugged” as well as on the sound-
track to “Rush,” is in the running for
record of the year (a singles award)
and song of the year (a songwriter's
award). Additionally, “Unplugged”
was nominated for album of the year.
(A list of nominees begins on page
78.)

Other multiple-award nominees in-
clude the Chieftains with five nods
and k.d. lang and Peter Gabriel with
four apiece. Michael Jackson, En
Vogue, Mary-Chapin Carpenter,
Vanessa Williams, Annie Lennox, Cé-
line Dion, Arrested Development,
Peabo Bryson, and Billy Ray Cyrus
each received three nominations.

Alan Menken and the late Howard
Ashman are the top songwriter nomi-
nees with four nods for their collabo-
ration on the theme to “Beauty And
The Beast,” which was recorded by
Dion and Bryson. Menken earned a
fifth nomination as one of the produc-
ers of the “Beauty And The Beast”
soundtrack, a contender for album of
the year.

In addition to “Beauty And The
Beast” and Clapton’s “Unplugged,”
competitors for album of the year are
“Ingenue” by lang, “Diva” by Len-

nox, and U2's “Achtung Baby.”

For the first time, the tracks cited
in the record- and song-of-the-year
categories are identical. Besides
“Tears In Heaven” (co-written by
Clapton and Will Jennings) and
“Beauty And The Beast,” the nomi-
nees are “Constant Craving” by lang
(co-written by the singer with Ben
Mink), “Save The Best For Last” by

Williams (penned by Wendy Wald-
man, Jon Lind, and Phil Galdston),
and “Achy Breaky Heart” by Cyrus
(written by Don Von Tress).

Cyrus is also one of the five vying
for best new artist, along with Ar-
rested Development, Sophie B. Haw-
kins, Kris Kross, and Jon Secada.

Three-time nominee Cyrus bested

(Continued on page 78)

Smooth Sale-ing. Epic artist Sade receives multiplatinum plaques signifying
combined sales of more than 8 million copies of her three previous Epic

albums—

*Diamond Life,” *'Promise,”" and “Stronger Than Pride.” Her current

release, “‘Love Deluxe,” reached No. 3 on The Billboard 200. Shown, from left,
are John Doelp, Epic VP of marketing; Melani Rogers, Epic VP of press and
publicity; Dave Glew, Epic president; Sade; Sade’s band members Andrew Hale,
Paul Spencer Denman, and Stuart Matthewman; Polly Anthony, Epic senior VP
of promotion; Dan Beck, Epic VP of product marketing/East Coast; and Roger

Davies, artist manager.

Shanachie Says Yippie About 0’Yaha

@ BY TRUDI MILLER

NEW YORK—If Shanachie record-
ing act O’'Yaba has a theme, it’s
“come together.” Every aspect of the
South African band, from its origins
to its music to its lyrics, is a celebra-
tion of disparate elements joining to-
gether in harmony.

O’Yaba was formed in 1990 when
two bands, Sabela and Comedy, com-
bined forces. The seven-member
group plays traditional reggae a la
Bob Marley or Bunny Wailer, but
with a healthy dose of African
rhythms, and its message-oriented
lyrics were inspired by gospel musiec.

O’YABA

The songs themselves, written by
O'Yaba's teenage vocalist Tshidiso
Fako, plead for tolerance and friend-
ship between warring nations.

The group was signed to South Af-
rica’s Gallo Records on the strength
of an unsolicited demo tape, and it re-
leased two best-selling albums in
South Africa, “Tomorrow Nation”
and “Caught Up.”

In November, Shanachie Records
(Gallo’s U.S. licensee) released “The
Game Is Not Over,” a collection of
songs from O'Yaba’s first two al-
bums. “We felt O’Yaba had great po-
tential, especially in the wake of [reg-
gae star] Lucky Dube,” says Randall
Grass, Shanachie executive VP of
A&R. “Lucky was just as unknown

(Continued on page 88)

@ BY SUSAN NUNZIATA

NEW YORK—Whitney Houston's
single “I Will Always Love You”
and the accompanying ‘‘Body-
guard” soundtrack album have had
unprecedented sales since their re-
leases Oct. 30 and Nov. 17, respec-
tively. The driving factors behind
the momentum include a powerful
song and performance, exposure af-
forded the material through the
film tie-in, and Arista’s aggressive
advertising campaign.

Although the film itself has re-
ceived mixed reviews, preview trail-
ers and ads using the single and

‘Bodyguard’ Album, Single
Soar At Sales Gounters

other songs from the soundtrack
have created a widespread aware-
ness of the material, which some
observers say has, in turn, helped
propel the movie. Last week, it was
ranked No. 4 on The Hollywood Re-
porter’s Boxoffice chart, with a cu-
mulative gross of $88 million after
five weeks in release.

According to the Recording In-
dustry Assn. of America, Garth
Brooks’ “The Chase” holds the rec-
ord for fastest sales out of the box,
reaching the 5-million-unit mark in
only two months. However, Clive
Davis, president of Arista and the

(Continued on page 88)

Mick & Rick Fireworks Spark
Jagger's Return To Atlantic

@ BY CHRIS MORRIS

LOS ANGELES—Mick Jagger’s new
solo album, “Wandering Spirit,”
marks the singer’s reunion with At-
lantic Records and
his first pairing
with cutting-edge
co-producer Rick
Rubin.

The album,
which arrives in
stores Feb. 9,
brings Jagger
back to the label
that distributed
the Rolling Stones Records imprint
from 1971-84. The singer’s first two
solo albums, “She’s The Boss” and
“Primitive Cool,” were released on
Columbia.

While the arrangement seems like
old times, the music—although it
plumbs familiar Jagger roots in rock,
R&B, gospel, and country—ema-
nates new heat, in no small measure
thanks to the participation of Rubin,
whose production savvy most recent-
ly contributed to the multiplatinum

JAGGER

Diaz Meeting Goals At P’Gram Latin Arm

@ BY JOHN LANNERT

MIAMI—Manolo Di4z, president of
PolyGram'’s nascent Latin regional
division, PolyGram International
Latin America, is proving to be a
man of his word.

When hired by PolyGram last
April, Didz noted that his year-end
objective was to begin shoring up la-
bel affiliates, particularly in Mexico,
Brazil, and Argentina. Didz not only
realized his goal but also signed sev-
eral famed balladeers, such as
Dyango, Carlos Mata, and Sergio
Dalma.

Didz, who is based here, is now
pushing to set up a U.S. subsidiary
if PolyGram can terminate a distri-

bution deal with Capitol/EMI Latin
that is not slated to end until 1995.

A 15-year veteran with Sony, Didz
previously was regional VP of Sony
Music Interna-
tional Europe. He
left Sony to re-
turn to the Latin
arena where he
had begun his ca-
reer.

Di4z notes that,
apart from devel-
oping PolyGram’s
Spanish-language
roster, he hopes to expand the popu-
larity of the company’s prominent
non-Latino acts, many of whom, he
suspects, view Latin America as a

DIAZ

cultural tundra.

“Many of the great international
stars have considered Latin Ameri-
ca as an underdeveloped region
where any ambitious project would
not make sense because of a lack of
sophistication, no sponsors, and no
money,” says Didz. “That is a total
lie, perhaps more of a lie in Latin
America than in any place in the
world.

“Latin American countries actu-
ally resemble Italy, where there are
very good, creative impresarios
looking to sponsor events. I mean,
the two giants of entertainment
there are soccer and music. In other
regions, the entertainment is more

(Continued on page 44)

sales of the Red Hot Chili Peppers’
“Blood Sugar Sex Magik.”

Jagger, who met Rubin several
years ago, says the producer was
brought in on the project at the rec-
ommendation of the singer's guitar-
ist and musical director, Jimmy Rip.

“I thought he'd be somebody
good,” Jagger says of Rubin. “He’s
interested in different types of music.
Right now he’s into basic rock.”

Atlantic co-chairman/co-CEO
Doug Morris acknowledges Rubin’s
importance: “Putting [Jagger] to-
gether with Rick created the magic

(Continued on page 79)

--BMG Bw Intn
Blagtgng/Harrell,w

8By DEBBIE HOLLEY -« » |

NASHVILLE—Bertelsmann Mu-
gie Group is buying into the Chris-"
*tian music field. Via a multifacet-
ed deal, BM(G has purchased an in-

- terest in the Blanton/Harrell$
ks management firm and Reumun&
Hecords, as well as the entire Re-
union Mmslf: Group publishing cat-
Ell[lg %is, 4 e =
: Thmugh the multimillion-dollar
deal—forged in mﬂ-Dﬂeemher—-
BMG aequired one-half interest in’;
FBlanton/Harrell from its
founder/partners Dan Harrell
cand Mike Blanton. BMG also pur-
*¢hased one-half interest in Re-
union Records and the entire Re-
union publishing catalog from
“partners Harrell, Blanton, and?
' Terry Hemmings, premdenl. and,

CE'D Reunion.
(,\«y The monetary terms of the deal

J¢ (Continued on page 81)
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Platinum Numbers Reflect A Less Shiny "92

B BY CRAIG ROSEN

LOS ANGELES—Seventy-seven
albums were certified platinum by
the Recording Industry Assn. of
America in 1992, a decrease from
1991’s tally of 90.

While the total for the year was
down, country acts continued to
gain momentum, scoring 16 plati-
num albums (for sales of 1 million
copies). The previous year, 13
country albums were certified
platinum.

Pop acts scored 15 platinum cer-
tified albums, while mainstream
rockers accounted for 11; rap acts,
nine; metal or hard rock acts, nine;
and R&B acts, eight. The remain-
ing platinum albums included
soundtracks and works in a vari-
ety of other genres.

(To better reflect current sales
activity and to minimize the effect
of belated back-catalog certifica-
tions, the aforementioned figures

include only albums that were cer-
tified within two years of their re-
lease. With back catalog included,
144 albums were certified plati-
num in 1992, compared with 163 in
1991.)

Leading the charge was Garth
Brooks, whose 1992 albums—*“The
Chase’’ and ‘“‘Beyond The Sea-
son”’—were certified for sales of 5
million and 2 million, respectively.
In addition, Brooks’ 1991 album
“Ropin’ The Wind’’ and 1990 re-
lease “No Fences’’ were both certi-
fied for sales of more than 9 mil-
lion copies, while his 1989 self-ti-
tled debut album hit the 4 million
mark.

Matching Brooks’ “The Chase”
at the 5 million mark was ‘“Some
Gave All,”” by fellow country
crooner Billy Ray Cyrus. George
Strait scored gold and platinum
dises for his 1992 albums ‘“Holding
My Own” and the “Pure Country”
soundtrack, respectively.

Guns N’ Roses led the rock pack,
notching 4 million in sales for their
two 1991 releases, “Use Your Illu-
sion I”” and “Use Your Illusion I1.”
Metallica racked up 6 million in
sales for its self-titled 1991 re-
lease, while U2 hit the 4 million
mark for its late-1991 release,
‘““Achtung Baby.”’ Pearl Jam’s
“Ten,” released in the summer of
1991, hit 3 million.

On the R&B front, Boyz II
Men’s ‘“Cooleyhighharmony,” re-
leased in 1991, cracked the 5 mil-
lion mark.

Pop album sales were dominated
by the Michaels—Jackson and Bol-
ton. Jackson’s ‘“Dangerous,’”’ re-
leased in late 1991, tallied sales of
4 million, while Bolton’s “Timeless
(The Classices)”’ hit the 3 million
mark, as his 1991 release, ‘Time,
Love & Tenderness,’”’ rung up 5
million sales.

Kris Kross led the rap pack. Its
“Totally Krossed Out’ tallied 3

Bofton Locks Into 3 Mil Sales In Dec. Gerts

@ BY CHRIS MORRIS

LOS ANGELES—Pop maestro Mi-
chael Bolton notched his third multi-
platinum album, and alternative rock
giant R.E.M. scored its second multi-
million seller in December certifica-
tions by the Recording Industry
Assn. of America.

On the singles side, Whitney Hous-
ton logged her first multiplatinum
single with the triple-platinum “I Will

Always Love You” on Arista.

Bolton’s 3-million-selling “Timeless
(The Classics),” released in Septem-
ber, joins “Time, Love And Tender-
ness” (1991, 6 million) and “Soul Pro-
vider” (1989, 4 million) in Bolton’s
multiplatinum column.

R.E.M.’s Warner Bros. album
“Automatic For The People” was cer-
tified for sales of 2 million units. The
Athens, Ga., band’s 1991 release
“Out Of Time” tallied sales of 4 mil-

New Year’s At Knott’s Berry Was All The Rave

l BY CARRIE BORZILLO

LOS ANGELES—The techno-rave
music scene emerged from the under-
ground on New Year’s Eve with the
largest rave ever held in the U.S. The
event, which took place at Knott’s
Berry Farm in Buena Park, Calif.,
also marked the first time a rave had
been held at a major theme park.

“K-Rave 93,” hosted by KPWR
(Power 106) Los Angeles and XHTZ
(Jammin’ Z90) San Diego, attracted
approximately 17,000 teenage ravers
to the popular theme park Dec. 31 for
an overnight party/festival. Many
others were turned away at the door.

The event featured hip-hop and
techno-rave acts such as Mercury act

(Continued on page 44)

RECORD COMPANIES. As part of the
restructuring of its marketing and
promotions departments, Elektra
Entertainment in New York ap-
points Ellen Darst senior VP of
marketing and product develop-
ment, James Henke VP of product
development, and Jeff Jones VP of
marketing. They were, respective-
ly, director of Principle Manage-
ment, VP and editorial director of
the music projects division of Roll-
ing Stone magazine, and VP of
marketing for PolyGram.

Sara Melendez is named VP of
marketing/artist development for
Silas Records in Los Angeles. She
was senior VP of black music at
Columbia.

Karen Goodman is appointed di-
rector of press and promotion at
MCA Records International in Los
Angeles. She was director of inter-
national promotion and artist rela-
tions for Capitol.

DARST HENKE

Jim Neill is named national di-
rector of promotion for Rhino Re-
cords in Santa Monica, Calif. He
was national promotion director
for Rykodisc.

Oren Testa is named VP of ful-
fillment for BMG Direct Market-
ing in Indianapolis and Elizabeth
Koplitz is named VP of marketing
operations for BMG Direct in New
York. They were, respectively, a
principal of BOSS Consulting As-
sociates, a direct marketing fulfill-
ment and software development
consulting organization, and VP/

lion.

Garth Brooks also continued to
mine heavy ore: The country lumi-
nary’s 1991 Liberty release “Ropin’
The Wind"’ hit sales of 9 million,
equaling the level attained by his
1990 megahit “No Fences.” All told,
Brooks has released five multi-
million sellers.

Arista country act Brooks &
Dunn was the only first-time multi-
platinum entry. The duo’s 1991 al-
bum “Brand New Man” hit the 2-
million mark in December.

Classie rock perennials dominated
the multiplatinum catalog sellers.
Led Zeppelin’s 1971 issue “Led Zep-
pelin IV’ (Swan Song) and Boston’s
eponymous 1976 debut (Epic) both
attained sales of 11 million; Bos-
ton’s 1978 sophomore effort “Don’t
Look Back” climbed to the 6-million
mark. Meat Loaf’s unstoppable
1977 opus “Bat Out Of Hell” hit the
7-million mark; the hefty vocalist is

(Continued on page 44)

EXECUTIVE TURNTABLE -

MELENDEZ

JONES

director of marketing information
systems and operations at Wun-
derman Worldwide.

Benson Music Group in Nashville
appoints Cynthia Wilt publishing di-
rector, Joy Smith director of market-
ing for Maranatha! Music, and Mellie
Matula retail and youth minister pro-
motions coordinator. They were, re-
spectively, production manager for
Greg Nelson Music, publicity and
events coordinator for Maranatha!
Music, and coordinator for Carman
Promotions.

The Music Connection in New

million in sales.

It was also a good year for
soundtracks as ‘“‘Mo’ Money,”
“Singles,” “The Commitments,”
‘““Wayne’s World,’”’ and ‘“‘Pure
Country’’ all garnered platinum
certifications.

Twelve singles—excluding old-
ies and children’s records—went
platinum in 1992, up from 10 in
1991. Whitney Houston’s “I Will
Always Love You” was the top
seller, reaching the 3 million mark
in just two months. Kris Kross’
“Jump’’ reached the 2 million
mark.

In catalog certifications, RCA
and Capitol cleaned up. The former
racked up 110 certifications—the
largest number of awards for any
artist or group—for Elvis Presley
albums and singles. Capitol cele-
brated its 50th anniversary with 56
certifications for albums and sin-
gles by such artists as the Beatles
and Frank Sinatra.

Atlantic Signs
‘Unusual’ Pact
With Matador

B BY BARBARA DAVIES

NEW YORK—Atlantic Records
and New York indie Matador have
entered into a joint venture in
which Atlantic will promote, mar-
ket, and distribute several Mata-
dor releases a year. In addition,
Matador will continue to sign acts
and release records on its own.
The degree of autonomy Mata-
dor will retain is unusual for this
type of major-indie deal, says Mat-
ador co-owner Gerard Cosloy.
“We found someone who would
let us do what we wanted,” he
says, noting that other labels’ of-
fers boiled down to imprint deals
or shortcuts to get to Matador
(Continued on page 74)

Betta Have My T-Shirt. Rap artist AMG, center, is presented with a Popular
Uprisings T-shirt signifying that his Select album “Bitch Betta Have My Money”
hit No. 1 on the Heatseekers chart. The album has since reached No. 20 on the
Top R&B Albums chart and No. 63 on The Billboard 200. Congratulating AMG
are Billboard associate director of retail research Geoff Mayfield, left, and

producer/remixer Tracy Kendrick.

NEWL

GOODMAN

York names Ira Cohen VP of nation-
al sales, Catherine Hodges produc-
tion manager, Tim Lacy head of pre-
production, and Carol Ralton opera-
tions supervisor. They were,
respectively, East Coast sales man-
ager for The Music Connection, pro-
duction manager at George Records
Pressing, head of preproduction at
Modern Album, and receptionist at
The Music Connection.

RELATED FIELDS. Steven L. Janas is
named president of Time-Life Music
in Alexandria, Va. He'was VP of

%

.

KOPLITZ

TESTA

HBO International.

MTV Networks in New York pro-
motes Christine Sheehan to senior
VP of market development and Ni-
cole Browning senior VP of regional
operations. They were, respectively,
senior VP of affiliate sales and mar-
keting, Western region, and senior
VP, affiliate sales and marketing,
Eastern division.

Jay Antista is appointed chief tech-
nical engineer at Sunset Sound and
Sunset Sound Factory in Hollywood.
He was chief technical engineer at
Lion Share Recording Studios.
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At Last, Jesus Jones Returns
New Album Greeted By Great Expectations

8 BY PAUL SEXTON

LONDON—As 1992 came and went
without a new record from Jesus
Jones, band leader Mike Edwards be-
gan to suffer withdrawal symptoms
from the rock’n’roll industry—and es-
pecially from interviews.

“It was a very miserable period,”
says Edwards with only a hint of a
smile. “I subscribe to that theory of in-
terviews as therapy for rock stars.
Finding out what other people think
about your music really helps to shape
your attitudes.”

With the band’s third SBK/EMI
Records Group album, “Perverse,” in
stores Jan. 26, the front man of the al-
ternative-yet-mainstream techno-rock
band has been making up for lost time.
Even before Christmas, he’d com-
pleted extensive European promotion
with keyboard player Iain Baker and
spent two days in New York doing in-
terviews from 10 a.m. to midnight. The
demand is an indication of the level of
interest in the group’s follow-up to
“Doubt,” its breakthrough 1991 set
that sold a million copies in the US,,
twice that worldwide, and generated a
No. 2 hit on Billboard’s Hot 100 Singles

chart that summer with “Right Here,
Right Now.”

“This is a highly anticipated record.
Many of the alternative stations were
five tracks deep on ‘Doubt,” ” says SBK
VP of alternative promotion and mar-
keting Mike Mena, a supporter since
Jesus Jones' first album, “Liquidizer,”
in 1989. “A lot has happened since the
last release, which came out when we
seemed to be having a British invasion
of bands like the Charlatans UK.,
Soup Dragons, Stone Roses. A lot of
that has fizzled out, and a lot of people
are eager to see if Jesus Jones can live
up to their promise.”

Early signs point to an affirmative
answer, with more than healthy reac-
tion to the album’s lead track, “The
Devil You Know.” The song is by no
means the most obvious single on “Per-
verse” but a caleulated release, says
Edwards. “If we’d come out with an-
other bright and shiny pop single [like
“Right Decision,” the likely second sin-
gle] I think people would have felt
there was no point buying the album
because we were doing the same thing
all over again.”

The video for “Devil,” directed by
English high-fashion photographer

G
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JESUS JONES: Gen, Jerry DeBorg, Mike Edwards, Al Jaworski, and lain Baker.

Julian Cope Perseveres,
With New Album, No Lahel

H BY CRAIG ROSEN

LOS ANGELES—British eccentric
Julian Cope has made a career out of
being weird, but even Cope wasn’t pre-
pared for the series of events that tran-
spired in the days before and after the
release of “Jehovahkill,” his eighth solo
album.

Cope’s six-year relationship with Is-
land Records ended in early No-
vember—just as “Jehovahkill” was re-
leased in the U.K.—when the label
decided not to pick up the option on his
contract. “The day after they dropped
me, my British tour sold out, including
four dates in London [at the 2,000-seat
Town & Country],” Cope says. Mean-
while, the album entered the UK. al-
bums chart at No. 20.

Even though Cope was effectively no
longer on the label, Island’s U.S. divi-
sion released “Jehovahkill” in De-
cember.

Although he admits he is “a little
hurt” by Island’s decision not to re-
sign him, he acknowledges the label
had a tough time marketing his al-

bums. “From the American point of
view, it got a little out of hand,” says
Cope. “ ‘Peggy Suicide’ [Cope’s 1991
album] and even ‘My Nation Under-
ground’ [from 1988] went No. 1 alter-
native, but they couldn’t manage to sell
me. So many people cross over without
having that kind of success. People al-
ways see me as being some wild cult
artist, but I don’t think a difficult al-
bum means that you can't sell it.”
“Jehovahkill” and “Peggy Suicide”
are difficult to swallow. The former
takes on organized religion and sexual
stereotypes, among other topics, while
on “Peggy Suicide” Cope delved into
the environmental terrorism that is
forcing Mother Earth over the edge.
Both albums feature material ranging
from acoustic dirges and psychedelic
dramas to ’60s-influenced pop gems,
and include 16 tracks, clocking in at
more than 70 minutes.
“Psychologically, it can be a bit of a
brain-damage trip to get a CD with 16
songs on it when you're used to listen-
ing to an old vinyl record,” Cope ad-
(Continued on page 16)

Zanna, gave the song a head start with
immediate Buzz Bin status on MTV. “I
have to say it's easily the best video
we've ever done,” Edwards enthuses.
“We've never really met the challenge
of the medium before, but this is a very
good video to look at. We've tended to
accept the norm before that videos
have to be about people pretending to
sing and play guitars.”

Edwards, now 28, contends that ev-
erything about Jesus Jones, from the
title “Perverse” to the way the album
was recorded—entirely digitally with
no live instruments save his own
voice—is designed to challenge the
conventions of rock music. “We don’t

: Waggner
(Continued on next page) ggner)

Trading Licks. Eddie Van Halen, left center, and George Harrison, right center,
swap licks during a benefit to establish a trust fund for drummer Jeff Porcaro’s

children, Dec. 14 at Los Angeles’ Universal Amphitheatre. At left are Boz Scaggs
and Christopher Porcaro; at right is Toto guitarist Steve Lukather. (Photo: Howard

WHAT’S LOVE GOT TO DO WITH IT: Disappointed
with her recent record sales in the U.S., Tina Turner has
left Capitol Records for Virgin Records. “We felt that we
needed a fresh approach in America,” says her longtime
manager Roger Davies. “She has phenomenal sales world-
wide, but in the U.S,, they’ve been disappointing. For ex-
ample, ‘Foreign Affair’ sold 6 million copies worldwide, but
barely went gold here. It was getting frustrating for every-
one concerned.”

The move to Virgin represents a restructuring of Tur-
ner’s entire record deal. The singer,

Tina Turns To Virgin For Sales Savvy;
N.Y. Club Is Staging A Darlene Love Affair

Cherry, both of whom have appeared in other Mintz pro-
ductions, and singer Dennis Ray.

Depending on how well the show is received in February,
it may move to London or tour the U.S. Though no deal has
been signed, there are possibilities for a cast soundtrack.

A GLIMPSE INTO THE Future: We started the New
Year with the implausible resolution to listen to every tape
we get. Among the advances that immediately captured
our attention was “The Wheel,” from Rosanne Cash. Any-

one familiar with her previous works

who was signed to Capitol world-
wide, has now inked with EMI U.K.
worldwide. In turn, EMI U K. has li-
censed her American product to Vir-
gin. “Since she lives in Europe now,
it made more sense to have her with
the English company,” Davies says.

Her first Virgin release will come

3

e

knows Cash is one of the few artists
who can confess the most private of
thoughts without flinching or com-
ing across as cloyving and sentimen-
tal. The March 2 Columbia release,
the first record since her divorce
from Rodney Crowell, deals with
broken partnerships and moving on.

out this summer in conjunction with
the biopic “I, Tina.” The soundtrack
to the movie, which stars Angela
Basset as Turner, will feature three
new songs from Turner, as well as rerecordings of several
of her hits highlighted in the film. To support the film and
album, Davies says Turner might embark on her first U.S.
tour in six years.

Davies would not comment specifically on the details of
the deal, other than to say, “There were a few financial ad-
vantages to signing directly with EMI U.K.,” but that a
main impetus was to change U.S. labels.

Neither representatives from Capitol nor Virgin could
comment by press time.

ALL YOU NEED IS LOVE: The folks who produced
“The Leader Of The Pack,” the musical review saluting
Ellie Greenwich and other Brill Building writers, are at
it again with a new musical review, “Darlene Love: Por-
trait Of A Singer.” Similar to “Leader,” which started at
a New York nightclub before moving to Broadway, “Por-
trait” bows at the Bottom Line the weekend of Feb. 5 and
will then play two shows every Wednesday in February.
The musical bio features Love performing songs she
made famous, such as “He’s A Rebel,” “(Today I Met) The
Boy I'm Gonna Marry,” and “Da Doo Ron Ron,” as well
as tunes on which she performed backup. During her four-
decade career, Love has sung with such diverse artists as
Frank Sinatra, the Beach Boys, Elvis Presley, Bon Jovi,
Tom Petty, and Dionne Warwick. The second act will fea-
ture new songs penned by such writers as Barry Mann
and Cynthia Weil; Holly Knight and Albert Hammond;
Franne Gold and Allee Willis; and Jackie DeShannon.
According to the show’s writer, Melanie Mintz, the per-
formances will be interspersed with stories about Love’s
life. Performing with Love are Ula Hedwig and Vivian

by Melinda Newman

Nowhere is she more poignant than
on “Roses In The Fire,” where she
declares “I know no man that I can
trust” as a statement of fact rather
than a lament. Far from being some man-hating, feminist
manifesto, the album is more an exploration of what makes
relationships go around. First single, “Seventh Avenue,”
will be released in late January.

Dealing with conflicts in a much louder, but no less elo-
quent fashion is Living Colour’s “Stain,” also coming out
March 2, on Epic. The good news is the band recaptures
the unwavering intensity displayed on its 1988 debut. The
chainsaw buzz of opening cut “Go Away” has Corey Glover
snarling at his absolute best and “Never Satisfied” shows
this is not a band content to rest on its laurels. Lest things
get too heavy, there’s the hilarious “Bi,” a tune that praises
the virtues of not limiting your sexual exploits to one sex.
New bassist Doug Wimbish blends in perfectly.

And for something completely different, Phish’s second
album, “Rift,” is a slice of life that rambles along bringing
in the obvious Grateful Dead influences, as well as coun-
try, bluegrass, jazz, classical, and rock touches. Elektra,
which is releasing the record Feb. 2, says the album details
a man’s thoughts over the course of a night about a rela-
tionship he’s having with a woman. Frankly, the concept
was lost on us, but the tunes always kept our attention.

AND THE BAND PLAYED ON: Rhino Records has
signed one of the world's best live bands, NRBQ, with
plans to release a new album in the fall. Rhino has reissued
two NRBQ packages, including a best-of anthology span-
ning 1969-89. Although Rhino recently shuttered its RNA
imprint, VP of A&R Gary Stewart says Rhino will con-
tinue to sign acts. “Possibly the spirit of signing new and
developing artists is gone, but signing established artists
or those with a niche isn't.”
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HITS—T()RY LESSON: The story
of America's popular music for the
past half century has—in large
measure—been told by Acuff-Rose
songs. Although this first Nashville
music  publishing company is
strongly identified with country mu-
sic, the fact is that it has been a foun-
tain of pop, rock, and gospel lyrics as
well. And it early established an in-
ternational presence with offices and
subpublishers around the world.
Founded in 1942 by Grand Ole
Opry star Roy Acuff and song-
writer/musician Fred Rose, the com-
pany re-

Acuff-Rose Celehrates
Its Place In Music History

Presley (“Ametrican Trilogy™), Paul
Revere & the Raiders (“Indian Res-
ervation”), Linda Ronstadt (“Blue
Bayou”), Tesla (“Signs”), and Van
Halen (*(Oh) Pretty Woman”).

WB'S NEW EDUCATIONAL
Print Ties: CPP/Belwin In¢, has
made a deal to become the exclusive
distributor for performing educa-
tional product using Warner Bros,
Publications copyrights, CPP/Bel-
win will market WB’s copyrights in
the fields of concert band, marching
band, orchestra, and chorus. Jay
Morgenstern,

mained a
family-owned
and -operated
business until
1985, when it
was sold to

president of
Warner Bros.
Publications,
notes the “op-
portunity to
combine our
catalog with

Opryland
USA and sub-
sumed as part
of the Opryland Music Group.

Last October, Acuff-Rose cele-
brated its 50th anniversary and soon
after issued one of the most impres-
sive “A&R kits” that has ever been
compiled. Dubbed “Fifty Years Of
Hits” and sent to selected producers,
A&R reps, and artists here and
abroad, the lavish package consists
of a boxed set of 11 CDs, containing
269 recordings of 237 of Acuff-Rose’s
most popular songs; a folio with the
words and music to these songs; and
a conveniently categorized and mi-
nutely annotated “song catalog” of
more than 1,200 of Opryland Music’s
approximately 40,000 copyrights.
The catalog is arranged by song ti-
tle, chart position, recording act, and
year of recording, and ends with an
annotated index of the contents of
the CDs.

A briefer version of the package
contains a two-CD sampler.

The sizable number of post-1985
hits in the collection demonstrates
that Opryland Music is as intent on
building the Acuff-Rose catalog as
mining it. The company now has 16
in-house writers, a support staff of
25, and a first-rate computer system
to handle its catalog. A spokesman
for the company says the computer
system is s0 sophisticated that other
publishers have inquired into using
its program.

Among the Acuff-Rose treasures
are I Can't Stop Loving You,”
which has racked up 4 million-plus
airplays; “Blue Bayou,” “Crying,”
“Release Me,” and “Tennessee
Waltz,” each of which accounts for 3
million airplays; and 38 other tunes
with 1 million to 2 million airplays.

Among the noncountry artists on
the CD sampler who scored with
Acuff-Rose tunes: Solomon Burke
(“Just Out Of Reach™), the Casinos
(“Then You Can Tell Me Goodbye™),
Rosemary Clooney (“Half As
Much™), Fats Domino (“You Win
Again”), Electric Prunes (“I Had
Too Much To Dream Last Night™);
Don McLean (“Crying”), Ricky
Nelson (“Travelin’ Man™), New-
heats (“Bread And Butter™), Elvis

by Irv Lichtman

Columbia,
Big 3, and
others under CPP’s control for new,
never before published joint ar-
rangements |of our writers’ works].”
Warner Bros. Publications distribu-
tion in this area was previously held
by Hal Leonard, which had ob-
tained rights when it acquired Jen-
sen Publications, which had the
WB education rights. Hal Leonard
continues to handle print for Chap-
pell under an existing long-term deal
made before Chappell was acquired
by WB.

OVER AT the National Musi¢
Publishers® Assn., MCA Music
president John McKellen has

joined the publishing group’s board

of directors, replacing Al Brack-
man, who died last year,

JUST FOR THE FUN OF IT? The
California Copyright Conference
meets Tuesday (12) at the Sports-
man’s Lodge in Coldwater Canyon
in Los Angeles to discuss the issue
of “Eight Bars For Free? Fair Use
And Parody.” A panel will consist of
Lon Sobol, professor at Loyola
Univ. Law School; Matt Singer,
senior counsel at Columbia Pic-
tures Television and TriStar Tele-
vision; and Ben Stiller and Judd
Apatow, the writer/performer/pro-
ducers of Fox’s “The Ben Stiller
Show,” who create weekly lampoons,
including those of music personali-
ties. For reservations, call 818-84%-
6783,

PRINT ON PRINT: The follow-
ing are the best-selling folios from
CPP/Belwin:

1. Robhben Ford, Blues And Be-
yond

2. Simon Phillips, Simon Phillips
3. Extreme, III Sides To Every
Story

4. Best Of Garth Brooks For Easy
Guitar

5. Clint Black, The Hard Way.

Assistance in preparing this col-
wnen wus provided by Edward
Morris in Nasheille.

JESUS JONES

(Continued from preceding page)

want to be like everybody else; we want
to go against the normal. Rock is in
such a dire state, we wanted to revive
the patient. I'm not interested in head-
ing some new wave revival. [ leave that
to my parents.”

The modus operandi for the album’s
production, with each band member re-
cording direct to floppy dise at
Edwards’ house and producer Warne
Livesey then “rearranging” the mate-
rial at a later date, have been described
as the industry’s own version of virtual
reality—vet the band's spokesman de-
seribes himself as “almost computer-il-
literate.” Says Edwards, a confirmed
fan of hardcore dance: “The ironic
thing is that for techno records it’s ab-
solutely standard. We're not at the
Kraftwerk stage anymore. The tech-
nology forced the way they sounded,
and they turned that into a virtue. It's
such a great way to make a record. And
I did want us to make a rock record
this time.”

Edwards enthuses about Livesey's
previous work on The The's “Infected”
album, but when asked about his favor-
ite music of 1992, pulls out techno
names such as the Aphex Twin and the
Prodigy, plus alternative rock artists
like Nick Cave and Daisy Chainsaw.

It's easy to forget that Jesus Jones
signed to the EMI-distributed Food
imprint in Britain only a little more
than four yvears ago and didn’t break
into the top 20 of the domestic singles
chart until spring 1990 with “Real Real
Real.” Edwards confesses that “Per-
verse” is another “quantum leap™ for
the band, and feels it can prosper in the
ever more rarefied atmosphere.
“There's a lot more anticipation about
this record, which bothers me a little.
You end up having stuff to lose. But
we've made an album that [ feel really
proud of. [With the increased atten-
tion] you become a little bit more self-
aware, and I think that's good, because
vou have a certain responsibility to
vourself.”

Jesus Jones has planned a major
world tour that begins in the UK. in
March, with American dates penciled
in for April, visits to Australia, New
Zealand, and Japan in the itinerary,
and a possibility of South American ap-
pearances in early 1994. Touring, like
interviews, has been absent from
Edwards’ life too long: “We feel we've
heen cheated; we've had a year of not
touring at all and we want to reclaim
that. Making a record is a very cere-
bral thing. Going on the road is what,
to my mind, being a rock star is all
about.”
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COAST TO COAST — EDITED BY MELINDA NEWMAN

DENVER: In keeping with the band's tradition of musical integration. the |
Jonez brought their eclectic “cultural fusion™ of funk, reggae, rap, and |
thrash to the Roxy in Buenos Aires Nov. 26-28. A mainstay on the Colo
rado music scene, the Jonez were the first of three Black Rock Coali-
tion bands to appear at the club in the Roxy’s effort to promote alterna-
tive black music in Argentina. Positive audience response led to a Jonez
performance at an Argentina ecology festival. two appearances on na-
tional television, and an invitation to return to the country in late Jan-
uary. Since the band's inception several yvears ago, the Jonez have re-
ceived local and national exposure with two successful tours, including
appearances at South By Southwest in Austin, Texas, and the Rocky
Mountain Music Fest in Denver. The group, which has a release on CD
and is working a new tape, has also opened dates for the Red Hot Chili
Peppers and Fishhone. The Jonez consider themselves to be somewhat
of an oddball act in the Rocky Mountain region. The racially mixed quar-
tet performs an ambiguous combination of ethnic genres, layered with
the textured guitars of a heavy metal group. “We're the only band in
Denver doing what we're doing with black members,” says lead vocalist
and percussionist Byron Shaw. “I would just call it hard-edged funk.”
Although the band attracts a mostly white crowd to its club dates. Shaw
hopes the Jonez eventually will help to bridge racial and musical gaps.
“It's funny,” he says. “Little Richard, Bo Diddley, and Chuck Berry
started [rock'n’roll] and everybody listened to it. And somehow, it be-
came a mostly white thing. Hopefully, the Black Rock Coalition is an or-
ganization that won't be needed in a few years because people will be
more open-minded,’

PETER JONES

DALLAS: Loecal band Tripping Daisy is causing quite a stir as its Dragon
Street Records indie release “Bill” remains a top seller in record stores.
Carried in all Sound Warehouse outlets, Hastings and Camelot stores,
and in several independent record stores, the 13-track CD holds the local
record for record sales by a homegrown group. According to Bill Wi-
sener, owner/operator of Bill’s in North Dallas, his location alone has |
sold several hundred copies of the CDs, “It's the best-selling local thing
we've had,” he savs. “And over the
years, it's one of the best-selling of
anything. People of all different
ages buy it—everyone from kids to
people in their 30s." Named after
lead singer/songwriter Tim De-
Laughter’s grandfather, “Bill"
has also caught the attention of
some local radio stations. Two of
the CD’s euts, “Lost And Found”
and “One Through Four,” finished ] G,
in the top 94 tunes of 1992 for al B ”
ternative rocker KDGE. Dragon TRIPPING DAISY

Street president David Denhard,

who estimates 3,500 copies of the record have been sold, signed the band
to a one-album deal. “It's the first deal like that we’d done. Essentially,
we own the master but they are an unsigned band.” He adds that Trip
ping Daisy currently has offers from at least one major label “on the ta-
ble.” Additionally, it played a showcase for reps from Epic/Sony and Cap-
ricorn/Warner Bros. last month.

The quartet, named after a character Del.aughter and his girlfriend
made up, pens its tunes through jam sessions. “It's not like the standard
way of songwriting,” DeLaughter says. “I improv and we do a lot on
stage. I sing whatever comes to mind, then elaborate, It's a chemistry
thing. Most of our songs are written live.,” The band, which plays Dallas
once a month, most recently played before a capacity crowd of 1,000
Christmas night at Trees. More than 250 people had to be turned away

CHARLENE ORR

NASHVILLE: More than 20 alternative, rock, and pop acts are slated to
showcase during the eighth annual Nashville Music Extravaganza,
Jan. 21-23. The event, which was originally established to present non-
country loeal acts, has expanded to include bands from the surrounding
states. Last year’s event drew more than 2,900 people to four local ven
ues. Among them were representatives from virtually every major label,
as well as managers, attorneys, publishers, and agents. In addition to
showeasing new bands, the Extravaganza, organized by the Nashville
Entertainment Assn., stresses the wealth of noncountry music activity
occurring in Musice City and the work done by Nashville-based producers
with such aets as Dire Straits, Paul Simon, and Glenn Frey.
MELINDA NEWMAN
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Arfists & Music
ARTISTS IN CONCERT

BOBBY BROWN
SHABBA RANKS
TLC
MARY J. BLIGE
CSU Convocation Centre
Cleveland

BOBBY BROWN and his troupe
got 1993 off to a shaky start when a
heavily anticipated New Year’s Day
concert in this 13,600-seat down-
town venue nearly capsized under
the weight of severe logistical prob-
lems.

The Brown bill, whose New
Year’s Eve gig in Washington, D.C.,
didn’t wind up until 2:30 a.m. New
Year’s Day, rolled into the Cleve-
land State Univ. Convocation Cen-
tre around 4:30 p.m., throwing off
the load-in schedule and forcing
11,600 fans to wait outside in the bit-
ter cold. People weren’t allowed into
their seats until 8:20, and the show,
scheduled for 7:30 p.m., didn’t start
until 9 p.m. Brown didn’t take the
stage until 12:35 a.m., Jan, 2.

The show itself had wild ups and
downs. Blige was the most promis-
ing, applying her gospel-based,
sassy voice equally well to her cur-
rent hit, “Real Love,” the confident
“Reminiscing,” and the fervent Ru-
fus tune, “Sweet Thing.” TLC was
energetic, particularly during its hit
“Ain’t 2 Proud 2 Beg,” but its half-
hour set seemed little more than an

Arril 30, 1996
Kryptonite jumps 68-
33 on Heatseekers.
Remember what

animated video.

Shabba Ranks was fun to watch,
as the Jamaica native slinked and
skanked through “Mr. Loverman,”
“Slow And Sexy,” “Trailor Load A
Girls,” and the salacious “House-
call.” But his blatant sexism under-
cut his calls for safe sex (two of his
“dancers” specialized in crude
bump-and-grind choreography); so
did his arrogant, yet coy, references

to his penis. Ultimately, his 45-min-
ute set was far more dumb than def.

By the time Brown and his huge
entourage of dancers, singers, and
players took over a visually appeal-
ing stage set marked up by a check-
erboard motif and nifty metallie
staireases, the crowd was restless,
to put it mildly. Nevertheless,
Brown threw down cool dance steps
during “That’s The Way Love Is,”
connected deeply with his “ladies”
during “Rock Wit’cha” (the link was

strengthened whenever Brown
flashed his black-bikinied behind),
and coaxed local hero Gerald Levert
on stage for a warm “Good Enough.”

The performer’s set was ener-
getie, varied, and professional; it
was also visually appealing, if a little
excessive: During “Lovin’ You
Down,” Brown bedded down a fe-
male dancer as the two made mock
love on a plush mattress that
“floated” from stage rear to stage
front to the strains of a plump guitar

JULIAN COPE PERSEVERES WITH NEW ALBUM, NO LABEL

(Continued from page 12)

mits. “You'd put on side one and listen
to it for 20 minutes and you would play
it again. You wouldn’t move on to side
two until a few listens. Now people are
buying CDs and paying a lot of money,
so they feel like they have to listen to
the whole thing right away. They’re not
eased into it.”

To help listeners digest his material
more easily, Cope has divided his last
three releases—including the recently
released career retrospective “Floored
Genius: The Best Of Julian Cope And
The Teardrop Explodes 1979-
1991”—into segments he calls phases.
“You can play Phase 1 to start with and
get into it a bit gradually.”

Still, commereial success has eluded
Cope in the U.S. “Sometimes you just
got to be patient,” he says. “Maybe
what I'm saying is a bit weirder than
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I think it is, but at least I know it’s
weird.”

Cope began his career in the late "70s
in the Crucial Three, which also in-
cluded future Echo & the Bunnymen
front man Ian McCulloch. Later he
went on to front the Teardrop Ex-
plodes, which released two albums in
four years before falling apart.

Cope emerged as a solo artist in the
U.K. with 1984’s “World Shut Your
Mouth” and “Fried.” The albums
weren't released in the U.S. until 1990,
when Mercury also issued the aborted
third Teardrop album, “Everybody
Wants To Shag The Teardrop Ex-
plodes.”

His greatest commercial success
came with his most straight-ahead rock
effort, 1987’s “St. Julian.” The album—
his first solo record released in the

U.S.—included the hit single “World
Shut Your Mouth,” a song not included
on the 1984 U.K. album release of the
same name.

“T thought I was going to be in Joan
Jett heaven with ‘World Shut Your
Mouth,”” Cope says. However, Cope
soon drifted back to the more eccentric
ways of his earlier efforts, culminating
with the release of “Peggy Suicide”
and now “Jehovahkill.”

“When punk happened there were
all these people that were suddenly
punks, but you could see the hippies,”
Cope says. “Now we are all back to be-
ing hippies again. I think that’s my nat-
ural status.”

Cope isn’t letting the fact that he is
without a label at the moment get him
down. He says there are nine labels in-
terested in signing him and, after all,

solo.

The audience members re-
sponded well until their fatigue took
over. Brown simply went on too late;
by the time he finished “My Prerog-
ative” at about 2 a.m., many fans had
left. If Brown is to reclaim his ‘Don’t
Be Cruel” audience on the strength
of his safer, smoother album
“Bobby,” he’ll have to get to the
show on time and earn the applause
he so clearly demands.

CARLO WOLFF

he released two import-only albums—
1989’s “Skellington” and 1990’s “Drool-
ian”—by himself.

He has also already planned a follow-
up to “Jehovahkill.” “It’s an album of
driving songs called ‘Autogeddon,’” he
says. “They’re anti-driving songs for
the driver.”

Cope, however, isn’t a hypocrite en-
vironmentalist. He says he and his wife
drive thousands of miles a year in his
Range Rover in search “of all the mys-
tical sights in the world before some
developer builds on top of them.” And,
he acknowledges that his travels are
adding to the problem. “That’s why I'm
writing an album called ‘Autoged-
don,”” he says. “You can be the most
right-on person in the world, but by the
mere fact that you exist you are killing
something. There’s no easy answers.”

Octeber 1, 1996:
POCKET FULL OF GOLD.
4 track deep,

400 shows, and Top 40
gets it big time.
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Executives of Warner/Chappell Music inc. cut the ribbon on their new 45,000-square-foot headquarters in Los Angeles. The
ceremony was part of a weekliong celebration of Warner/Chappell’s biggest year ever, which included the signings of Madonna
and Prince and a new publishing deal with Eiton John and Bernie Taupin. Shown, from left, are senior VP of creative Rick
Shoemaker; chairman/CEQ Les Bider, Bemie Taupin; Taupin's manager, Michael Lippman; attorney Gary Stiffelman; Elton
John; Eltor's manager, John Reid; COO/CFO Ira Pianko; and executive VP/GM Jay Morgenstern.

Executives chat during the gala
celebration. Shown, from left, are
Maverick Music Publishing president
Lioned Conway; attorney Ronnie
Dashev; Warner/Chappell chairmari/
CEO Les Bider; and Maverick Music
president Abbey Konowitch.

Enjoying the festivities, from left, are ASCAP senior director of member relations
Loretta Munoz; Warner/Chappell director of intemational Barbie Richard-Quinn,
Rick Shcemaker; Giant Records president Charlie Minor; Wamer/Chappell VP of
creative Kenny MacPherson; and MCA Records senior VP of A&R Paul Atkinson.

Artists & Music

Songwriters socialize at the Warner/
Chappell celebration. Shown, from left,
are songwriter John Bettis; Jon
Ancerson, of the band Yes; Rick
Shcoemaker; and songwriter John
Wetton.

Talking shop, from left, are songwriters
Jerry Lueber and John Bettis; Warner/
Chappell executive VP/GM Jay
Morgenstern; and Warner/Chappell
chairman/CEO Les Bider.

Mingling at Wasner/Chappell’s new offices, from left, are producer David Foster
and his wife, Linda Thompson Foster; Warner/Chappell chairman/CEO Les Bider;
‘Warner/Chappell senior VP of creative Rick Shoemaker; Warner/Chappell
executive VP/GM Jay Morgenstern; Warner/Chappell COO/CFO Ira Pianko; and
Warner/Chappell creative department director Judy Stakee,
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Good Golly. Little Richard whoops it
up as he headlines his first New York
club date in 25 years. The singer
played four sold-out shows at Tramps
in December. (Photo: Chuck Pulin)

Carey Leads AMA Nominees
Stellar Slate Set For Awards Show

LOS ANGELES—Michael Jackson,
Michael Bolton, Bon Jovi, Boyz II
Men, Billy Ray Cyrus, Metallica, Kris
Kross, Vince Gill, and Reba McEn-
tire are set to perform at the 20th an-
nual American Music Awards, which
will be telecast Jan. 25 on ABC-TV
from the Shrine Auditorium here.

The show will be hosted by Bobby
Brown, Gloria Estefan, and Wynonna
Judd.

Leading the pack of candidates is
Mariah Carey with six nominations.
Jackson and Kris Kross are tied for
second with five nominations each,
followed by Cyrus with four. Ar-
rested Development, Garth Brooks,
Genesis, TLC, and Vanessa Williams
all garnered three nominations each.

Carey is vying for favorite female

| artist in the pop/rock and soul/R&B

fields; favorite adult contemporary
artist; favorite pop/rock single for
“I’ll Be There”; and favorite adult
contemporary and soul/R&B album
for “Unplugged.”

Jackson is up for the favorite male
artist in the pop/rock and soul/R&B
fields. His “Dangerous” is nominated
for favorite pop/rock album and will
battle Carey’s “Unplugged” and En
Vogue’s “Funky Divas” for favorite
soul/R&B album. Jackson’s “Remem-
ber The Time” is vying for favorite

soul/R&B single.

Kris Kross is up for favorite-new-
artist honors in the soul/R&B field;
favorite band, duo or group, and fa-
vorite album for “Totally Krossed
Out” in the pop/rock division; and fa-
vorite new artist and favorite artist in
the rap/hip-hop categories.

Cyrus dominates the country cate-
gories, vying for favorite male artist;
favorite new artist; favorite single for
“Achy Breaky Heart,” and favorite
album for “Some Gave All.”

Joining Jackson’s “Dangerous”
and Kris Kross’ “Totally Krossed
Out” in the favorite pop/rock al-
bum battle is U2's “Achtung
Baby.”

Boyz II Men’s “End Of The
Road” and the Red Hot Chili Pep-
pers’ “Under The Bridge” will face
off with Carey’s “I’ll Be There” for
favorite pop/rock single.

In addition, Arrested Develop-
ment, Pear] Jam, and TLC will go
head to head in the favorite-new-
artist category in the pop/rock
field.

In the heavy metal/hard rock
field, Def Leppard, Metallica, and
the Red Hot Chili Peppers are up
for favorite artist, with Mr. Big,
Pearl Jam, and Ugly Kid Joe vying
for the favorite-new-artist honors.

Genesis, U2, Diamond Lead
’92 Concert Biz To Rebhound

@ BY MELINDA NEWMAN

NEW YORK—With the help of
Genesis, U2, Neil Diamond, Elton
John, Bruce Springsteen, Garth
Brooks, and others, last year’s con-
cert industry rebounded from a dis-
mal 1991.

According to Billboard’s sister
publication Amusement Business,
Genesis scored the highest-grossing
single concert stint in 1992, raking
in $6,515,992 from three soldout
shows at the Niedersachsen Sta-
dium in Hanover, Germany, last
July. Domestically, the honors went
to Springsteen, whose 11 sellouts at
the Meadowlands Arena in East
Rutherford, N.J., kicked off his first
tour in the U.S. in four years, and
earned $6,295,707 in gross ticket
sales.

The combined tally of the 100 top-
grossing concerts reported to
Amusement Business for the time
period was $205,554,535, an increase
of almost $60 million over 1991.
However, U.S. promoters had to
share the wealth with their interna-
tional counterparts: eight of the top
25 concerts alone came from dates
outside of the U.S.

Though Genesis has the highest
individual concert gross reported,
Amusement Business named U2 the

top touring act for the time period.
The Irish band’s 67 shows drew a to-
tal of 2,168,071 people for a com-
bined dollar gross of $61,258.890.
Other artists making the list of top
10 touring acts of the year based on
total ticket sales were Diamond,
Metallica, Guns N’ Roses, Genesis,
Springsteen, John, Grateful Dead,
Erie Clapton, and Hammer.

Brooks had the top-grossing
country tour of the year. While his
tally of $18,213,430 was far below
U2’s because of his low average
ticket price of $18, the singer was
the only artist listed to register
100% attendance at his concerts. His
79 shows drew 1,077,708.

Following is a list of the top 25
Boxscore concert grosses reported
to Amusement Business for the is-
sues dated Deec. 9, 1991, through
Nov. 30, 1992. Each entry includes
gross ticket sales in U.S. dollars,
headliner and support act(s), total
attendance, total capacity, and num-
ber of shows, ticket scale, promoter,
venue, city, and dates.

1) $6,515,992

Genesis

174,984; three sellouts, $37.24, Peter

Rieger/Konzertagentur GmbH,

Niedersachsenstadion, Hanover,
(Continued on next puge)
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GENESIS, U2, DIAMOND LEAD CONCERT BUSINESS TO REBOUND IN "92

(Continued from preceding page)
Germany, July 10-11, 13.

2) $6,295,707

Bruce Springsteen

220,902; 11 sellouts, $28.50, in-
house, Meadowlands Arena, East
Rutherford, N.J., July 23, 25-26, 28,
30-31, Aug. 2, 4, 6-7, 10.

3) $4,594,205

Elton John/Eric Clapton

Curtis Stigers

122,388; two sellouts, $60, $35, Ron
Delsener Enterprises, William A.
Shea Stadium, Flushing, N.Y., Aug.
21-22

4) $4,427,100

U2

Primus

Disposable Heroes Of Hiphoprisy
148,736; three sellouts, $30, Don
Law Co., Foxboro (Mass.) Stadium,
Aug. 20, 22-23

5) $4,060,744

Neil Diamond

90,506; eight sellouts, $45.12, Barry
Clayman Concerts, Wembley
Arena, London, July 16-19, 21-22,
24-25

6) $4,006,410

Elton John

180,000; two sellouts, $80, $13,
Canto Nuevo/in-house, Azteca Sta-
dium, Mexico City, Mexico, Nov. 13-
14

7) $3,809,741

Jesus Christ Superstar—The Con-
cert

144,283; 148,005, 13 shows, seven
sellouts, $41.60, Garry Van Egmond
Enterprises/International Manage-
ment Group/Harry M. Miller & Co,,
Sydney (Australia) Entertainment
Centre, Sept. 5-6, 8-11, 20-22, 24-27

8) $3,682,208

Neil Diamond

113,588; 10 sellouts, $43, Paul
Dainty Corp., Sydney (Australia)
Entertainment Centre, April 13-16,
18, May 3-5, 7-8

9) $3,422,520

Elton John/Eric Clapton

Curtis Stigers

99,453; 120,174, two shows, $75, $35,
Avalon Attractions, Dodger Sta-
dium, Los Angeles, Aug. 29-30

10) $3,345,477

Elton John

113,406; six sellouts, $29.50, Ron
Delsener Enterprises, Madison
Square Garden, New York, Oct. 2-3,
5,7, 9-10

11) $3,287,399

Harry Connick Jr.

83,310; 15 sellouts, $42.50, $32.50,
$27.50, MSG Entertainment, The
Paramount, New York, March 19-
21, 23-24, 26-28, 30-31, April 2-4, 6-
7

12) $3,281,923

Neil Diamond

142,570; eight sellouts, $25, $19.50,
Ogden Presents/Avalon Attractions,
Great Western Forum, Inglewood,
Calif., March 11-16, 22-23

13) $3,269,790

U2

Primus

Disposable Heroes Of Hiphoprisy
109,000; two sellouts, $30, Metropol-
itan Entertainment, Giants Sta-
dium, East Rutherford, N.J., Aug.
12-13

14) $3,250,710

U2

Public Enemy

Sugarcubes

108,357; two sellouts, $30, Avalon
Attractions, Dodger Stadium, Los
Angeles, Oct. 30-31

15) $3,225,585

Frank Sinatra/Shirley MacLaine
60,537; 62,953, 11 shows, eight sell-
outs, $75, $55, $35, Radio City Music
Hall Prods., Radio City Music Hall,
New York, Oct. 8-12, 14-15, 30-31,
Nov. 1

16) $3,190,000

Neil Diamond

74,000; two sellouts, $46, $38, $30,
Aiken Promotions, Croke Park,
Dublin, June 27-28

Artists & Music

17) $3,154,480

The Music Of Andrew Lloyd Web-
ber, featuring Michael Crawford
62,685; 81,074, 14 shows, four sell-
outs, $75, $50, $40, $35, Radio City
Musie Hall Prods., Radio City Music
Hall, New York, Sept. 22-Oct. 4

18) $3,123,000

U2

Primus

Disposable Heroes Of Hiphoprisy
104,100; two sellouts, $30, Ron Del-
sener Enterprises/Nederlander Or-
ganization, Yankee Stadium, Bronx,
N.Y, Aug. 29-30

19) $3,116,462

Grateful Dead

Steve Miller Band

110,670; 118,394, two shows, $28.50,
$22.50, Metropolitan Entertain-
ment/Jam Prods., Soldier Field,
Chicago, June 25-26

20) $3,106,542

Grateful Dead

Steve Miller Band

118,840; two sellouts, $26.50, Metro-
politan Entertainment, Giants Sta-
dium, East Rutherford, N.J., June
14-15

21) $3,021,488

U2

Primus

Disposable Heroes Of Hiphoprisy
108,043, two sellouts, $33.50, Con-

cert Prods. International, Exhibi-
tion Stadium, Canadian National
Exhibition, Toronto, Sept. 5-6

22) $2,851,350

Neil Diamond

114,054, six sellouts, $25, Ron Del-
sener Enterprises, Madison Square
Garden, New York, Aug. 13-16, 20-
21

23) $2,766,513

Neil Diamond

61,925, five sellouts, $45.12, Barry
Clayman Concerts, N.E.C., Birm-
ingham, England, July 7-8, 10-12

24) $2,765,583

U2

Primus

Disposable Heroes Of Hiphoprisy
97,038, two sellouts, $28.50, Cellar
Door Concerts of D.C., RFK Memo-
rial Stadium Starplex, Washington,
D.C, Aug. 15-16

25) $2,738,158

Grateful Dead

Steve Miller Band

123,000, three sellouts, $23.50; Bill
Graham Presents/Evening Star
Prods., Sam Boyd Silver Bowl,
Univ. of Nevada, Las Vegas, May
29-31

Assistance 1n preparing this story
was provided by Burbara Davies.
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Rising Again. Although it falls
shy of the 40-position
Heatseekers chart, Sepultura’s
“Arise” sees a significant sales
jump. The Roadrunner album,
released in May 1991, was
revived by a tour with Ministry
and Helmet that ran from the
last week of November through
the end of 1992. The band also
did a recent five-week run with
Ozzy Osbourne.

HAPPY NEW YEAR: A few weeks ago, the gift-shopping sea-
son pushed albums by familiar artists out the door and made it
virtually impossible for developing artists to make advances on
The Billboard 200. At that time, Popular Uprisings predicted
that up-and-coming acts would find easier sledding once the hol-
idays passed, and if you’'ll look at The Billboard 200 that runs
this week and the one that ran in last week’s
issue, you'll see our forecast held true.

One factor in this shift is obvious. The
stronger-than-usual slate of new Christmas ti-

Positively. With a helping
hand from R&B radio and cable
channel The Box, Island's
Positive K is making positive
moves on Billboard’s charts. “I
Got A Man” goes 4-2 on Hot
Rap Singles and 31-28 on Hot
R&B Singles. It is also No. 62
on Hot 100 Singles, while
“Skilts Dat Pay Da Bills” jumps
89-72 on Top R&B Albums and
re-enters Heatseekers.

not qualify for Power Pick, which explains why Silk does not win
that award.

IN VIEW: Giant has been patiently working Jade, and it ap-
pears those efforts are starting to pay off. The group’s first two

REGIONAL HEATSEEKERS #1"'s

MOUNTAIN
Portrait, Portrait

| NORTHEAST
; Lemonheads, It's A Shame About Ray

Walking The Walk. Jade's
second single, “Don’t Walk
Away,” scored the Power
Pick/Airplay award on last
week’s Hot 100, which helps
its debut album make a 16-10
jump this week on
Heatseekers. The group has
also received video exposure
and is set to embark on a 10-
week tour with Al B. Sure!,
Wreckx-N-Effect, and Hi-Five.

singles have scored with both R&B and Top 40 stations, and it
has earned video exposure from BET, The Box, and the new
MTV show “MTV Jams.” The ladies also appeared on an edition
of “Inside Word” on cable’s E! channel; that program first aired
Jan. 5, with five repeats scheduled for subsequent dates . . . After
a Dec. 29 appearance on “The Tonight Show,” Me Phi Me’s al-
bum “One” shows a 38% gain ... Portrait
and Hollywood’s the Poorboys have been
added to MTV ... Developing artists con-
tinue to fetch requests at pay-to-see music

tles that came out in 1992 lost steam as soon
as Santa Claus made his annual trek. And, the
older titles by big-name artists that were ri-
ding the gift-giving wave are now dropping
back to their regular sales patterns.

As a result, Heatseekers Portrait, Le-
monheads, Dream Theatre, Stone Temple
Pilots, and dada have debuted on the big chart
during the past two weeks, while Silk, Mad
Cobra, and Izzy Stradlin & the Ju Ju Hounds
have re-entered The Billboard 200. -

With the debut this week of dada, the top ‘
nine Heatseeker titles all appear on The Bill-
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board 200, a better representation than you

would have found there during the last several

weeks. Although 1993’s first quarter offers

more high-profile artists than one usually finds

in a first quarter (see Between The Bullets, page 89), you can
expect this Heatseeker-fiiendly climate to continue for at least
the next couple of months.

NOTEWORTHY: In this postholiday, getting-back-to-normal
week, there is only one title on Heatseekers and The Billboard
200 that shows a gain over the previous week. That distinction
belongs to Silk's “Lose Control,” which re-enters The Billboard
200 at No. 140 . . . Also on The Billboard 200, smooth vocal group
Portrait wins the Power Pick. Normally that award goes to the
title ranked lower than No. 20 that shows the largest gain. But,
in this unusual week, Portrait wins the nod for showing the smal-
lest loss in unit sales. Titles that debut or re-enter the list do
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MIDDLE ATLANTIC
Soul Asylum, Grave Dancers Unior]

SOUTH ATLANTIC
Bass Outlaws, legal Bass

Rotating top-10 lists of best-selling titles by new & developing artists.
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Soul Asylum, Grave Dancers Union
Stone Temple Pilots, Core
John Michael Montgomery, Life’s A Dance
Dream Theater, Images & Words
Dada, Puzzle
Confederate Railroad, Confederate Railroad
Portrait, Portrait
lzzy Stradlin, 1zzy Stradhn
Screaming Trees, Sweet Oblivion

MIDDLE ATLANTIC
Soul Asylum, Grave Dancers Union
The Z Morning Zoo Crew, Best Of. .vol. VIIi
Lemonheads, It's A Shame About Ray
Stone Temple Pilots, Core
Dream Theater, Images & Words
MC Serch, Return Of The Product
lzzy Stradlin, |zzy Stradlin
Shawn Colvin, Fat City
Curtis Stigers, Curtis Stigers
2 Unlimited, Get Ready
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video channel The Box. Among the acts in
the station’s national top 10 for the week
ended Jan. 1: On Top’s Half Pint, Tommy
Boy’s Apache, Island/PLG’s Positive K,
and EastWest’s Snow.

TECHNO REVOLUTION: Pity the poor

kid who tries to learn how to count. Wyn-

ton Marsalis followed “Standard Time”

with “Standard Time, Vol. 3,” before com-

= ing with “Standard Time, Vol. 2.” Then, the
Traveling Wilburys followed their debut
with “Vol. 3.” Now entering the mathemat-
ical fray is Continuum Records.

In an effort to be even more confusing
than Marsalis or the Wilburys, Continuum
started a cycle with “This Is Techno, Vol.

2" (Popular Uprisings, July 25), then followed with “This Is
Techno, Vol. 4, released late last year. Go figure.

At any rate, executive VP/GM Howard Gabriel is pleased with
the early SoundScan numbers on the new project, which, like the
original techno collection, includes a track by Red Red Groovy.
The Minneapolis band, led by Brett Edgar, is signed to Contin-
uum and its song, “This Is Heaven,” is the first single from the
new “Techno.” Red Red Groovy will have its own album out
sometime in the spring.

Popular Uprisings is prepared by Geoff Mayfield with assist-
ance from Roger Fitton and Brett Atwood.
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F3Z| 53| 20| (AsEL& NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) Albums with the greatest sales gains. © 1992, Billboard/BPI Communications.
* %% NO. 1 % * 21 21 16 | CHARLES & EDDIE capiToL 97150 (9.98/13.98) DUOPHONIC
1 1 13 | SOUL ASYLUM coLumBia 48898 (9.98 EQ/15.98) 3 weeks at No 1 GRAVE DANCERS UNION @ 35 | 28 | 2 UNLIMITED RADIKAL 15407+/CRITIQUE (9.98/13.98) GET READY
(2| 5 | 11 | PORTRAIT caprroL 93496+ (9.98/13.98) PORTRAIT | [(28)] 33 | 14 | TREY LORENZ eric 7800+ (9.98 01398 TREY LORENZ
3 4 7 STONE TEMPLE PILOTS ATLANTIC 82418/AG (9 98/15 98) CORE 24 29 65 | CURTIS STIGERS aRISTA 18660* (9.98/13.98) CURTIS STIGERS
()| 10 | 7 | SILK ke e130405LeKTRA (10.98715.98) LOSE CONTROL 25 | 36 | 36 | MCBRIDE & THE RIDE wca 10540+ (9.98/13.98) SACRED GROUND
5 3 19 LEMONHEADS ATLANTIC 82397+/AG {9.98/13.98) IT'S A SHAME ABOUT RAY 2 31 55 | TECHMASTER P.E.B. NEWTOWN 2208 (9.98/15.98) BASS COMPUTER
6 2 21 | JACKYL GEFFEN 24489 (9.98/13.98) JACKYL 21 | 24 | 64 | PRIMUS INTERSCOPE 91659*/AG (9.98/13.98) SAILING THE SEAS OF CHEESE
7 7 10 DREAM THEATER ATCO EASTWEST 92148%/AG (9.98/15 98) IMAGES & WORDS 28 18 38 | ARC ANGELS DGC 24465/GEFFEN (9.98/13.98) ARC ANGELS
8 8 12 1ZZY STRADLIN AND THE JU JU HOUNDS GEFFEN 24490 (10.98/15.98) 1ZZY STRADLIN 29 97 10 MOODSWINGS ARiSTA 18618* (6.98/13.98) MOODFOOD
Cg L] B o S (R T s 30 | 34 | 37 | BASS BOY newrown 2209+ (9 98114.98) | GOT THE BASS
‘!’ 16 4 JADE ¢ ISE 2466*/W, . (9.98/15.98) JADE TO THE MAX
AITIREVRISE 2400 WARNER BROS, (9987155 31 | 37 | 7 | KOOL G RAP & D.J. POLO COLD CHILLN' 5001+ (10 98/16.98) LIVE AND LET DIE
1 13 7 BASS OUTLAWS NEWTOWN 2210 (9.98/13 98) ILLEGAL BASS
32 20 30 | SASS JORDAN IMPACT 10524*/MCA (9.98/15.98) RACINE
12 6 10 SHAWN COLVIN coLUMBIA 47122+ (10.98 EQ/15.98) FAT CITY
33 23 11 A LIGHTER SHADE OF BROWN puUMP 19114*/QUALITY (9.98/14.98) HIP HOP LOCOS
( : | 17 8 JOHN MICHAEL MONTGOMERY ATLANTIC 82420%/AG (9 98/15.98) LIFE'S A DANCE 5 o 0 s
BASS PATROL 3 ! ! THE KINGS OF
14 | 15 | 36 | CONFEDERATE RAILROAD ATLANTIC 82335/AG (9.98/15.98) CONFEDERATE RAILROAD JOEY 5OY 3004 (898113 58) « BASS
15 9 17 SCREAMING TREES £r(C 68996 (9,98 £Q13.98) SWEET OBLIVION 35 28 8 MUDHONEY REPRISE 45090*/WARNER BROS. (9.98/15 98) PIECE OF CAKE
16 11 6 PARIS SCARFACE 100 (5.98/8.98) SLEEPING WITH THE ENEMY 36 19 7 DAN BAIRD DEF AMERICAN 26999*WB (9.98/15.98)  LOVE SONGS FOR THE HEARING IMPAIRED
@ 22 | 4 | UTAH SAINTS LONDON 283747/PLG (9.98 EQ/13.98) UTAH SAINTS 37 | 32 | 41 | SMASHING PUMPKINS caroLne 1705 (9.98/14.98 GISH
25 | 8 | SWV ron se0r- 9913 98 IT'S ABOUT TIME — | 12 | THE MOVEMENT sunsHine 18261 /aRisTa (6.98/9.98) THE MOVEMENT
19 14 17 SUGAR RYKODISC 10239* (10.98/15.98) COPPER BLUE ( 39 N — 6 BLIND MELON cariToL 96585+ (9.98/13.