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Roots Rockers Set To Thrive

ADVERTISEMENTS

PLACIDO DOMINGO
DIANA ROSS
JOSE CARRERAS

» ?
The Gala Soent
> »
r)/ the Jeasorn!
[ &

Available on CD, Cassette,
Laser Disc, VHS and MiniDisc.
ON SONY CLASSICAL.

Watch for the PBS Broadcast in December! ’;';

U2 ZOOROPA

The only U.S. date on the ZOORDPA tour is at
your house, November 27th. Orly on Pay Per
View. Call your cable operator for details.

SBK Signs Latin
Star Selena To
Worldwide Deal

EBY JOHN LANNERT

MIAMI—SBK Records has taken
another step
into the grow-
ing bilingual
market by
signing Tejano
star Selena to a
worldwide re-
cording deal.
Selena be-
comes the third
crossover Lat-
in artist signed to SBK, following
Jon Secada and the Barrio Boyzz.
Unlike Secada and the Barrio
Boyzz, however, Selena already
(Continued on page 89)

RIAA Rejects
Standard For
EAS Technology

E BY PAUL VERNA
and ED CHRISTMAN

SELENA

NEW YORK—The Recording Indus-
try Assn. Of America has rejected
the National Assn. Of Recording
Merchandisers’ recommendation for
a standard anti-theft technology, but
has left the merchant organization a
window of opportunity to keep the
initiative alive.

In a statement released Nov. 10—
following a daylong meeting of exec-
utives from the six major record com-
panies—RIAA announced that the
acousto-magnetic standard proposed
by NARM is “‘unacceptable’’ for
source tagging prerecorded music
because it was found to degrade the
sound quality of the cassette “to an

(Continued on page 85)

HBY ERIC BOEHLERT

NEW YORK—Raw, vibrant guitar
rock has fueled success for scores of
bands lately, including Soul Asylum,
the Breeders, and Pearl Jam. Yet, at
the same time that feedback has re-
turned as king,
other young gui-
tar bands are
moving in anoth-
er direction, turn-
ing down their
amps, tuning up
their acoustic gui- \
tars, and drawing &
inspiration from
old Hank Wil-
liams Sr. records.
Bands such as Uncle Tupelo,
Swinging Steaks, the Jayhawks, Five
Chinese Brothers, the Health & Hap-
piness Show, and the Palace Brothers
are mixing rock’s foundation of
drums, electric guitar, and bass with
layers of acoustic guitars, fiddles, ac-
cordians, and organ to create a sound

UNCLE TUPELO

NEWSPAPER

alternately described as roots rock,
country pop, country rock, Southern
rock, or just plain American rock. The
sound is not only winning the bands
critical praise but also finding them
an increasingly receptive audience.
“It definitely feels like there’s

something in the air,” says Jamie
Walker, singer/guitarist for Swing-
ing Steaks, commenting on the rash
of recent down-home releases. He
suggests that rock fans are search-
ing for music that’s more simple and
straightforward. “People are tired of
the hype, of trying to keep up with
what’s ‘alternative.’”

SWINGING STEAKS

IN THE NEWS

‘Runaway Train’ Hits
Music Video Awards

PAGE 8

VSDA, Cable Industry
Spar Over PPV Study

PAGE 8
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Marrying rock’s driving energy
with the rural sound of the West is
nothing new. Artists ranging from
Williams Sr. to Steve Earle, from El-
vis Presley to the Silos have wedded
the two styles. What’s different
about the current crop of players is
they’re suburban-
born musicians
who became city
dwellers, started
out in bar bands,
were welcomed
into the indie rock
world, and, musi-
cally, are in less
of a rush than
past roots rock
bands, like the Blasters and the Geor-
gia Satellites.

“We definitely felt like outsiders,”
says Gary Louris, guitarist for the
Jayhawks, recalling the band’s early
days in Minneapolis and playing with
other local bands, like Hiisker Dii and
the Replacements. “We were the odd-

(Continued on page 80)

@ BY THOM DUFFY
and DOMIN!C PRIDE

LONDON—A changing of the
guard is taking place on the Brit-
ish music scene. As
older industry exec-
utives grapple with ¢
the troubling idea
that Britain’s long
domination of the
world’s pop music
business has fallen
off—along with
their companies’
profits—a younger generation,
musically rooted in the dance club
culture that blossomed in Man-

chester a decade ago, has come of

U.K. Biz Looks To Dance Glub
Gulture To Reverse Fortunes

age. This crop of newcomers has
a vision for British pop in the '90s
and a determination to spread its
sound around the globe.

The major labels are catching on.
Island U.K. has
struck a new world-
wide deal with the
Orb, which, notably,
has now begun to
tour as a band. WEA
U.K. has picked up
three bands from the
roster of dance-savvy
manager Stevo, of
Some Bizarre. [.LR.S. Records in the
US. has gotten the Point, a techno-
dance act. London Records

(Continued on page 81)

Hut Records Lays
Strong Foundation

@ BY PAUL SEXTON

LONDON—The label that oper-
ates out of the attic at Virgin Rec-

THIEVES

ords is rapidly forging an interna-
tional reputation as one of Brit-
(Continued on page 89)

Big Head Todd Ranks
No. 1 On Heatseekers
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"HAND ON THE TORCH

featuring

“CANTALOOP

(FLIP FANTASIA)”

On Blue Note compact discs,
cassettes, and LPs.

Come float with the sounds
of jazz, hip-hop and rap. .
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MICHAEL BOLTON

The One T}ng

Ten stirring and soulful new songs. Featuring tbffirst single Said I Loved You...But I Lied.

Produced by Michael Bolton, Walter Afanasieff, David Foster and Robert John “Mutt” Lange.

Direction: Louis Levin for Louis Levin Management

COLUMBIA
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IFecaturing score by famed composer

MICHAEILIL. KA MIEN

Includes the hit song

“All For 1L.ove”

Performed by Bryan Adams, Rod Stewart & Sting

/

&

The Origimnal M()li()l‘ Picture Soundtrack
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Lfuyrepels
Available on Hollywood Records Compact Dises and Cassettes.
Original Score Composed and Conducted by Michae! Ramen. Produced by Michael kamen, Stephen MceLaughling and Christopher Brooks.
“All For Love” written by Bryan Adams, Robert John “Mut” Lange, and Michael Kamen. Produced by Chris Thomas and Bryan Adams.
Biyan Adams and Sting appear courtesy of A&M Records, Rod Stewart appears courtesy of Warner Bros. Records e,

© 1993 The Walt Disney Company. + ® 1993 Che Warlt Disney Company. + “All For Love” ® 1993 A&M Records, Ine. 4 This compilation © & ® 1993 The Walt Disney Company. + Flollywood Records, S00 S, Buena Viste 1, Burbank, CA 91521,
Ystributed by Elehtra LEntertapument, A Division Warnee Comnunications ine. © .\ Tine Warner Company.
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Rock ‘Buddha: The Singular Bowie

Composing is both a musical and painterly verb, connoting the
arrangement of artistic parts to form a unified whole. But it also
can refer to a state of mind and body in which opposing forces are
reconciled, anxieties are quelled, and a poised level of alertness is
achieved. A master portraitist of himself and his times, longtime
musician/painter David Bowie has attained an enviable degree of
calm in his own creative makeup—quite a feat, considering his fa-
vorite raw materials are random selection and pure chaos.

“One thematic quality, right from the beginning, that is a strain
that’s run through the majority of my work is the juxtapositions of
ill-suited information,” says Bowie with a serene chuckle. “And it's
not really surreal, some of it’s more abstract. A realist would paint
what he sees, whereas an abstract impressionist would paint what
an object feels like. And when you work the way myself and a lot of
my contemporaries have worked, a lot of the imagery comes from
what is just in the air at the time. None of it necessarily makes linear
sense! But the overall collection of imagery has a texture to it which
feels right for the period one is writing in.”

“I was cleaning myself up, and the ingredients that went into
that song was that I started to feel that I needed to learn how to
conduct relationships,” Bowie reasons. “ ’Cause when you get off
drugs, the first thing that you notice is that you're not very good at
making and keeping friends. I guess that, symbolically, ‘Be My
Wife’ was just a general cry.

“All that stuff from that period was terribly personal,” he adds.
“By that time, I'd learned how to write from an inner perspective,
rather than trying to kid myself that I was the stoic, objective,
slightly distanced observer.”

Not that earlier tracks amassed on “Bowie: The Singles” are
without their chilling—and often prescient—merits. Bowie recalls
that “the ‘Diamond Dogs’ song and the album as a whole were an
attempt to stage ‘1984, but the dear old second Mrs. [George] Or-
well owned the copyright and she turned my musical down. So I
blended it with [William] Burroughs-isms and fragmented it into
these creatures called Diamond Dogs, this bunch of punked-out
hooligans”’—led by a charismatic scamp named
Halloween Jack—“who lived on the tops of build-

Bowie is waxing poetic and making wisecracks
at his own willing expense on an early Saturday
evening in London as he describes his latest
works: “The Buddha Of Suburbia” (Arista/BMG
International, out Nov. 8 in England) and “Bowie:
The Singles 1969 To 1993” (Rykodisc, due Nov. 16).

“The Buddha Of Suburbia” is a 10-track songs-
and-setpieces score to the four-part TV series cur-
rently unfolding on BBC2, based on Hanif Kurei-
shi's 1991 Whitbread Prize-winning novel about an
Anglo-Indian teen-ager enjoying the punk frisson
of late-'70s London. The latter release is a deluxe
two-CD anthology yielding the brainiest selection
ever of Bowie’s U.K./U.S. chart bullets, with “Oh!
You Pretty Things” (also a 1971 British hit for Pe-
ter Noone) cached alongside such overlooked
handicraft as the 1986 “Absolute Beginners” mov-
ie theme and rarities like David’s Yuletide "77
“Peace On Earth/Little Drummer Boy” duet with
Bing Crosby.

MUsIC

TO MYEARS

by Timothy White

ings.” Bowie notes that he got the concept of the
rooftop ruffians from his father, Haywood Jones,
who worked for an orphanage originally founded
in the 1800s by a doctor who'd discovered hun-
dreds of homeless urchins living astride London’s
skyline.

“I put that image into the 21st century, after
some raging, desperate ghetto war,” Bowie says.
“It’s a bit scary now, in terms of how it feels in Los
Angeles sometimes. Ironically enough, [director]
Tim Burton has used a character called Halloween
Jack in his new movie [“The Nightmare Before
Christmas”), and I thought, ‘Hel-lo!" ”

A more savory surprise was House Of Pain’s
(“one of my favorite bands”) request to sample
“Fame” for its recent smash “Shamrocks & She-
nanigans.” Yet Bowie has been best at anticipat-
ing the equally fantastic transformations of his
own psyche, as illustrated by the offhandedly har-

Those expecting a retro-punk exercise on “Bud-
dha” will be pleasantly startled to find a lustrous, nonliteral evoca-
tion of reckless experience; the record contains some of his finest
power ballads and funky, stream-of-mood club stompers (the heady
title track, featuring Lenny Kravitz on lead guitar; “Sex And The
Church”; “Strangers When We Meet”) since the mid-"70s heights
of “Young Americans.” There are even some flexive strokes of
acid jazz on “South Horizon” and “Untitled No. 1.”

And while both albums sift the past in search of peak moments
and prognostic meaning, each does a superior job of showing the
acute originality at the core of Bowie’s curious artistic composure.

“I just give thanks every day that I'm not a casualty,” says the
46-year-old Bowie with a laugh, still smitten with the “new start”
of his 1992 marriage to Somalian model Iman and the resultant
“Black Tie White Noise” album formed from the music he wrote
for their wedding ceremony. “It’s wonderful that I've been so
lucky to end up relatively sane, and with someone I love deeply.
Life has just become much richer, fuller. I'm looking forward to
this aging process, and I'm a 2,000% happier man.”

In which case it must be troubling to revisit, on “Buddha” and
“Bowie: The Singles,” such unsettled private intervals as the "70s.
Consider, for instance, the “Singles” album’s “Be My Wife,” which
was done with Brian Eno in Berlin in 1977 for the personally and
professionally recuperative “Low” record.

THIS WEEK

BEG, BORROW, OR STEAL

Those are the lengths to which some artists at the Billboard Mu-
sic Video Conference said they have gone in order to make a
good video on a low budget. Participants in the confab’s artist
panel held forth on the subject of video making, and Chris Mor-
ris has the story. Page 40

THE TWO WORLDS OF LEE TREVINO

He looks the part, but Lee Trevino is breaking the mold of the
traditional country artist. During the making of his self-titled debut
album, Trevino tapped his family’s Spanish roots, and another al-
bum—a Spanish-language effort titled “Dos Mundos”—grew out
of his explorations. Peter Cronin reports. Page 43
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rowing *77 British hit, “Heroes.”

“That was something I was finding within myself,” he affirms.
“The story of this man and this woman in this song, the fact that
they had developed a relationship, was for me at that time like an
act of heroism. And I needed that deed in my life as well.”

What he’s accomplished in the decade since is summed up in
the fresh credo of autonomy expressed on “Jump They Say,” a
song from “Black Tie” and the confident closing cut of “Bow-
ie: The Singles”; more importantly, the song is a preface to his
new life. “I’m very careful about doing solo work now,” he ad-
mits, “because I had to find myself again. I think that ‘Bud-
dha’ moves on from ‘Black Tie’ in a way I find very exciting.”
As aresult, in addition to beginning his next solo studio record
in January, Bowie is planning another venture with Hanif
Kureishi, who also wrote the Oscar-nominated screenplay for
“My Beautiful Laundrette.”

“It’s got something to do with theater and music,”” Bowie
says of the project, “and don’t dare call it a musical! We're not
sure what the animal is yet.” Still, the composition simply
feels right? “Exactly. When you put two pieces together that
shouldn't be together, this third piece of information appears
which is quite extraordinary. I’ve always found that fascinat-
ing. So I don’t know where I’'m going, but I'm really loving the
ride.”
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NAFTA’s Passage Grucial For Industry

EBY JASON BERMAN

As the debate on NAFTA’s ratification ap-
proaches its final round, it is essential that
the widest audience possible understand
the extent of existing piracy problems in
Mexico, the political and policy implications
of NAFTA, and, most importantly, the val-
ue of protecting intellecual property. From
such a vantage, the importance of NAFTA
to the recording industry is apparent.

Latin music is growing rapidly, and Lat-
in America is increasingly vital as a source
and as a market. We estimate that 120 mil-
lion counterfeit tapes are sold in Mexico an-
nually—representing losses to U.S. record
companies of approximately $200 million
per year. While rampant piracy is devastat-
ing U.S. and Mexican record companies,
performers, musicians, studio engineers,
songwriters, and publishers, Mexican per-
formers and companies are bearing the
brunt of massive piracy and struggling for
their very survival.

U.S. record companies claim about 50%
of the world’s $28 billion-a-year trade in re-
cordings, and about 40% of the industry’s
total sales occur outside the United States.
The percentage of overseas sales will con-
tinue to increase as the newly industrial-
ized and less-developed countries move fur-
ther into the mainstream of world com-
merce. The development of new
technologies permitting rapid dissemina-
tion of information and entertainment will
further ensure that sound recordings reach
an even wider audience.

Developments in technology, coupled
with the world’s thirst for U.S. culture—
primarily conveyed via our music and
films—has raised the already high stakes
in terms of adequate and effective copy-
right protection worldwide. Technology is a
double-edged sword. It may offer creative
new solutions to the age-old problem of dis-
tribution, as well as an incentive for the
creation of new classes of works. However,
if unchecked, it can completely undercut
copyright owners’ ability to control the un-
authorized reproduction and distribution of
their works, which undermines the eco-
nomic incentive upon which the entire copy-
right system is based. Inadequate copy-
right protection has the potential, there-
fore, to create major trade distortions,
particularly in an environment in which
copyright owners may lose control of their
works as a result of the advent of new
technologies.

The intellectual property provisions of
NAFTA represent the highest standards
ever negotiated in a multilateral agree-
ment. They include both high standards of
protection and an obligation to provide ef-
fective enforcement, based on the principle
of national treatment.

The time has come for freer trade as a
force for peace and prosperity. However,
free trade does not simply mean free ac-

‘Industrywide
support is
crucial’

Jason Berman is
president of the
Recording Industry
Assn. Of America,
Washington, D.C.

cess to the U.S. market. Freer trade must
be a two-way street, and must result in real
market access for U.S. companies, and in
the establishment of adequate intellecual
property standards and their effective en-
forcement. These standards must reflect a
changing world and not remain static, tied
to outdated technologies and business
practices. The most effective mechanism
for ensuring such living and breathing
standards is through the dialog of freer
trade.

Freer trade, without meaningful intellec-
tual property protection, is an oxymoron.
Trade agreements that permit entire sec-
tors to be excluded from national treat-
ment are unacceptable and must be resist-
ed—both in NAFTA and in the broader
GATT.

Even more important than the specific
provisions of NAFTA are the political and
economic liberalization and democratiza-
tion that the agreement will spawn in Mexi-
co and Latin America. [ cannot overempha-
size the importance of adequate and effec-
tive copyright protection to both U.S. and
Mexican companies. While we necessarily
reflect the interest of U.S. record compa-
nies, the same incentives embodied in the
copyright law apply with equal, if not
greater, force to Mexican record compa-
nies.

The United States and Mexico have a
great deal at stake in ensuring freer trade
and the adequate and effective protection
of intellectual property. Trade can, and
should, be a force for peace and prosperity.

NEGATIVE TERMINOLOGY

I have read Billboard magazine every week
now for the past 18 years. It continues to
be the best source of information about
pop music available.

That’s why | was disappointed when
reading Eric Boehlert’s review of the film
“Half Japanese: The Band That Would Be
King” (Oct. 23). In the third paragraph, as
an abbreviation, he referred to the punk
group on which the film was based as
“Half Jap.”

“Jap” is a term long considered a racial
slur to people of Japanese descent. Its use
during the '40s dehumanized Japanese
Americans to the point where they could be

put in concentration camps for three years
by their own country. It is still a word that
connotes hatred for Asian Americans.

Although I’'m sure your writer had no ill
intention in using the term, we recommend
it not be used again.

Also, earlier this year, in Marilyn Gillen’s
review of “Honeymoon In Vegas,” she re-
ferred to the Asian-American Elvis imper-
sonator (played by Keone Young) as “ori-
ental.” Please be advised that “oriental” is
an outdated term. It is like calling an Afri-
can American “negro.”

The preferred term is Asian or Asian
American.

We feel that a magazine like Billboard,

Sound recordings offer an interesting
glimpse at how this may work. American
cultural life, and the individual freedom of
expression central to our democratic ideals,
finds its best expression in American mu-
sic. Through our music we express our
hopes, our fears, and our individual visions.
American music frequently has been cred-
ited with helping to foster democratic
movements in Eastern and Central Europe,
the former Soviet Union, and in China.
Shared universal ideals flowing from an
appreciation of individual liberties and free-
dom of expression are powerful tools for
the creation of a more peaceful world.

In a like manner, Mexican music, popular
throughout the Spanish-speaking world,
gives expression to Mexican cultural val-
ues and traditions and should serve as a
source of repertoire throughout the Span-
ish-speaking world. Mexico, as both a po-
tentially large market and a source of re-
corded music, presents a challenge for U.S.
record companies. But what company can
risk the investment in either, if it cannot
protect its music?

The passage of NAFTA would send a
strong signal to Latin America that cur-
rent market liberalization and attempts to
more effectively protect intellectual prop-
erty will lead to greater access to, and
trade with, the United States. This pros-
pect of freer trade has been the impetus
for growth throughout the hemisphere.
NAFTA’s passage would continue the
trend of legal reform and improved en-
forcement, with dramatic results for U.S.
recording companies and other copyright
industries.

The prospect of a hemispheric free trade
zone has challenged our neighbors to im-
prove market conditions, and they have re-
sponded. A new copyright law was passed,
and enforcement of anti-piracy measures is
improving steadily. These achievements
are related directly to the language of
freer trade, a language that will flourish
with NAFTA’s passage.

The critical NAFTA vote is scheduled
for Wednesday (17) in the House of Rep-
resentatives. I encourage every record
company employee, or other affected
person, to call his or her Congressional
representative. You can also call 1-800-
75-NAFTA to have a personalized, pro-
NAFTA telegram sent on your behalf to
your representative (at no charge to
you).

Industrywide support is crucial.

which leads the music industry in its music

information-gathering technology, should

also be up to date on semantics regarding
Asian Americans.

Guy Aoki

President

MANAA (Media Action Network For Asian

Americans)

Santa Monica, Calif.

Boehlert responds: For years, the term
“Half Jap” has been used among fans as
common shorthand for the band. The
phrase also appears in record company
literature. No offense was intended.

Articles and fetters appearing on this page serve as a forum for the expression of views of generai interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Soul Asylum Vid A ‘Runaway’ Success
RuPaul, Tool, STPAlso Get lelboard Awards

LOS ANGELES—“Runaway Train,”
the Soul Asylum video that already
has been acknowledged for helping
locate several missing youths, was
cited Nov. 5 for its role in advancing
the Columbia act’s career.

The clip won the inaugural Maxi-
mum Impact award at the 15th annu-
al Billboard Music Video Awards. It
also was honored as the pop/AC clip
of the year.

Other big winners this year were
RuPaul, Tool, and Stone Temple Pi-
lots, each collecting two trophies.

“Weird Al” Yankovic hosted the
ceremony at the Hotel Sofitel here,
during which he world-premiered his
new Scotti Bros. clip “Bedrock An-
them.” Yankovic directed the video
himself, spoofing the Red Hot Chili
Peppers’ tune “Give It Away” and
sending up pop culture icons ranging
from the Flintstones to the “bee girl”
immortalized in Blind Melon’s “No
Rain” video.

“This is a dream come true,” Yan-
kovic said with a mock tear in his eye,
as audience members stood to ap-
plaud.

The “Runaway Train” video, con-
ceptualized and directed by Tony
Kaye of Tony Kaye Films, intercut
photos of missing youths with vig-
nettes of the band performing. At
least five individuals have contacted
their families since the clip’s release,
generating intense media exposure
for the band. The clip was produced
to allow inclusion of new photos of
missing persons on a regular basis.

“It’s been a real privilege to be in-
volved in a project like this,” said

Tony Kaye, left, director of Soul Asylum’'s “Runaway Train" video, collects the
inaugural Maximum Impact trophy Nov. 5 at the Billboard Music Video Awards.
Kaye is joined by, from left, Michelle Fuentes, Gary Fisher, and Paul Morgan of
Columbia Records’ video team. They are holding trophies awarded to Columbia
artists Mary-Chapin Carpenter and Terence Trent D’Arby and Sony Discos’
Ricky Martin. (Photo: Glenn Waggner/BPI)

Kaye upon accepting the Billboard
award. “I hope it keeps finding more
and more kids.”

Satellite Films director Mark Ro-
manek, whose recent output includes
Madonna’s “Rain,” Lenny Kravitz’s
“Are You Gonna Go My Way,” k.d.
lang’s “Constant Craving,” Keith
Richards’ “Wicked As It Seems,” and
Iggy Pop’s “Beside You,” took Bill-
board’s first director of the year
award. Romanek’s executive produc-
er, Larry Perel, along with Satellite’s
head of music video, Danielle Ca-
gaanan, accepted the award on his
behalf.

Billboard Brings New Gharts
To Hits Of The World Page

LONDON—As part of its continuing
commitment to coverage of the inter-
national music business, Billboard
this week expands its Hits Of The
World feature to include chart infor-
mation from more world markets
(see page 52).

Five European territories are be-
ing added on a biweekly rotation: Fin-
land, Portugal, Norway, Denmark,
and Switzerland. A sixth territory,
Belgium, will appear weekly. Top 10
singles and albums charts from three
of the countries debut this week.

Top 10 albums charts from two
Latin American markets—Chile and

Argentina—are being added, with
the latter debuting this week. From
New Zealand, the top 10 singles and
albums rankings are introduced.

Also new to Hits Of The World is
Hong Kong’s top 10 albums list. The
chart was introduced in the market
this summer (Billboard, June 5), and
features only Cantonese releases. In-
ternational repertoire may get its
own chart in the future.

Billboard publishes international
charts that are based only on sales,
and are recognized by the local IFPI
group in each market. In many cases,

(Continued on page 85)

Tommy Boy’s cross-dressing dance
diva RuPaul picked up the awards for
best dance clip and best new artist
dance clip for his breakthrough “Su-
permodel (You Better Work)” video,
directed by Randy Barbato.

Tool’s darkly animated Zoo video
“Sober,” directed by Fred Stuhr, gar-
nered the best hard rock clip and best
new hard rock artist clip awards.
Stone Temple Pilots won best new al-
ternative/modern rock artist clip for
its Atlantic video “Plush,” directed
by Josh Taft, and best new rock art-
ist clip for its “Wicked Garden” vid-

(Continued on page 23)

B BY DEBORAH RUSSELL

LOS ANGELES—Few attendees at
Billboard’s 15th annual Music Video
Conference would dispute that in-
teractive technology and other ad-
vances will force a fundamental re-
alignment in the way music is pro-
moted and marketed. The questions
remain: How quickly will the con-
sumer embrace interactivity? And
who will that consumer be?

Viacom International Inc. presi-
dent/CEOQO Frank J. Biondi Jr. ad-
dressed the consumer issue in his
keynote for the conference, held
Nov. 3-5 here at Hotel Sofitel-Ma
Maison. His remarks opened a se-
ries of discussions on interactive
television services, direct-market-
ing music networks, interactive
software, and digital video delivery
services, among other new multi-
media opportunities.

“Interactivity will be embraced,
because choice and convenience are
desirable,” Biondi said. “New tech-
nologies will help you to super-
serve your audience as music for-
mats continue to splinter. Multi-
plexing will give you greater ability
to reach niche markets.”

Biondi described Viacom’s two-
year field test of interactive televi-
sion services, launched earlier this
month with AT&T in Castro Valley,
Calif., near San Francisco. In the

Interactive Developers
Seek Their Audiences
As New Pathways 0pen

Frank J. Biondi Jr., Viacom
International Inc. president/CEO,
addresses the 15th Annual Billboard
Music Video Conference. (Photo:
Glenn Waggner/BP1)

test, some 13,000 cable subscribers
are being outfitted with equipment
that provides about 77 program-
ming channels.

“QOur goal is to create a produc-
tion model where the creative
drives the production process—not
hardware or technology,” Biondi
said. “We believe the key to unlock-
ing the full potential of the new me-
dia lies in developing the right appli-
cations.”

Viacom, the parent corporation of
MTV and VH-1, recently created its
own New Media division, support-
ing a staff of writers, producers, di-
rectors, and artists working in mul-
timedia and interactive applications

(Continued on page 23)

All For One. Rod Stewart, left, Sting, center, and Bryan Adams meet at the Ritz
Theater in Elizabeth, N.J., to shoot the video for their upcoming single, “All For
Love,” the lead song from the soundtrack of the film “The Three Musketeers.”

NEW YORK—J.R. Reynolds has
been named R&B Editor of Bill-
board. Reynolds will edit the R&B
section and author the weekly col-
umn, The Rhythm and the Blues. He
will be based in Billboard’s West
Coast bureau in Los Angeles.
“We're thrilled to welcome some-
one with the experience and savvy
of J.R. to Billboard,” says Billboard
editor in chief Timothy White.
“Moreover, the move is intended to
further strengthen the senior staff
of our West Coast bureau, while giv-
ing Billboard a strong presence in
the R&B world on both coasts. J.R.
will work closely with Terri Rossi,
director of operations/R&B Music

Reynolds Named Billhoard

Group, and rap correspondent Have-
lock Nelson in New York, as well as
veteran contributor David Nathan
in Los Angeles. J.R. will also coordi-
nate reports from additional corre-
spondents we'll
be designating
for the East
Coast and other
territories in be-
tween. We'll be
concentrating

more than ever
on supporting
new and develop-
ing talent in
R&B, wherever the first sparks and
groundswells occur. And J.R. will di-

REYNOLDS

R&B Editor

rect these efforts with the same cu-
riosity and enthusiasm which have
characterized his career to date.”

Reynolds is a veteran trade re-
porter who served as managing edi-
tor of Black Radio Exclusive (BRE)
from 1989-93. Prior to joining BRE,
he was a writer and publicist for the
Ware Association, a marketing com-
pany. He also has worked as a writ-
er and co-producer for ‘‘Health
Scene,” a Los Angeles TV talk
show.

As a freelancer, Reynolds’ work
has appeared in The Los Angeles
Times, The New York Times Maga-
zine, Essence, and Hispanic Busi-
ness.

VSDA, Cable Biz
Dehate Results
Of PPV Survey

MBY SETH GOLDSTEIN
and EILEEN FITZPATRICK

LOS ANGELES—The Video Soft-
ware Dealers Assn. and the cable in-
dustry entered a war of words and
press releases over the Nov. 9 VSDA
report that attempts to judge the im-
pact of pay-per-view exhibitions on
prerecorded cassette rentals.

In its study, VSDA maintains that
signal theft via illegal decoders is
stealing rental turns from retailers,

(Continued on page 90)

Summertime Was A Hot Time For
Show Biz, With Profits Rising

M BY DON JEFFREY

NEW YORK—The net profits of
entertainment companies rose
23.6% in the summer quarter over
the same period last year, accord-
ing to a Billboard survey, reflect-
ing higher spending by consumers
and advertisers and stepped-up
cost-cutting by the firms.

The increase in entertaiment
earnings matched the rise in prof-
its for all businesses. The Wall
Street Journal’s survey of 597 ma-
jor corporations showed that third-
quarter profits leaped 24% from
last year.

The Billboard sample includes 21
companies that manufacture, dis-
tribute, and retail recorded music,
home video, and accessories, or
that transmit music programming
over broadcast and cable TV and
radio. The report covers the three-
month period that ended on or
about Sept. 30. Results were calcu-
lated after taxes and other
charges.

In Billboard’s sample, nine com-
panies had higher profits than last
year and five reported lower earn-
ings. Five companies reported net
losses, two of which were wider

(Continued on page 71)
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Happy Holidays In Store For Retailers
All Indicators Predict Blockbuster Xmas

B BY J.R. REYNOLDS
and CRAIG ROSEN

LOS ANGELES—With a slew of po-
tential hit titles either in the racks or
on the way and consumer confidence
on the rebound, music retailers are
optimistic that it will be a blockbuster
holiday season.

With Pearl Jam’s record-breaking
first-week sales of “Vs.” (Billboard,
Nov. 6) followed by this week’s im-
pressive No. 2 debut of Frank Sina-
tra’s “Duets” (See Between The Bul-
lets, page 89), and albums by Snoop
Doggy Dogg, Guns N’ Roses, Elton
John, Color Me Badd, Michael Bolton,
and Phil Collins on the way (Bill-
board, Nov. 6), retailers are applaud-
ing the diverse selection available to
holiday shoppers.

Stan Goman, senior VP of retail op-
erations for the 82-store, West Sacra-
mento, Calif.-based Tower Records
chain, says, “If it's anything like Oc-
tober, it’s going to be killer. It’s going

to be the Christmas to end all Christ-
mases.”

Joe Bressi, VP of marketing and
merchandising for North Canton,
Ohio-based Camelot Music Inc.,
which maintains 372 stores, com-
ments with guarded optimism that
the consumer economic environment
is much friendlier than last year’s
holiday season. ‘“This year, there is
less unemployment, and the interest
rates are lower,” he says.

With a plethora of quality product
to choose from, retail is licking its
chops and stocking up for a busy two
months. “Obviously, Pearl Jam is go-
ing to sell right through Christmas,”
says Kevin Adams, head buyer for
Flip Side, Inc., a six-store chain based
in Palatine, Ill.

Adams also expects boxed sets to
turn in a strong performance. “Even
though the Metallica boxed set is
kind of pricey, it's the type of music
that sells well for us.”

Bob Bell, new release buyer for the

Priority Establishes New
Autonomous Distribution Arm

M BY CHRIS MORRIS

LOS ANGELES—Priority Records is
expanding its horizons with the es-
tablishment of Priority Records Dis-
tribution, described by label presi-
dent Bryan Turner as ‘“an autono-
mous distribution entity within
Priority Records.”

The label’s president of sales Mark
Cerami will serve as president of

TicketMaster Offers
To Trade Goncert
Seats For Firearms

B BY CARRIE BORZILLO

LOS ANGELES—In an effort to
help rid the streets of guns and
become more involved in the com-
munity, TicketMaster in Albu-
querque, N.M., is asking people to
hand in their guns in exchange for
a pair of concert tickets.

In Albuquerque, 85 guns—in-
cluding shotguns, AK4Ts, and zip
guns—have been collected since
Oct. 8 from people between the
ages of 14 and 70, according to
TicketMaster/New Mexico owner
Barry Finkenberg. Independent-
ly, Concord, Calif.-based BASS
Tickets plans to start a similar
program in December in San Jose,
Oakland, and San Francisco.

TicketMaster chairman/CEO
Fred Rosen says the company has
meetings scheduled to take the

(Continued on page 83)

PRD, while label VP of sales Bob
Grossi will be senior VP of the distri-
bution arm.

The L.A.-based label also has
signed Oakland-based rapper Paris to
what Turner says is a long-term deal,
and it will distribute records released
by Paris’ own label, Scarface Re-
cords.

The first Scarface release through
Priority, by Oakland’s Conscious
Daughters, is scheduled for this
month; Paris’ as-yet-untitled Priority
debut, a sequel to the controversial
1992 Scarface release “Sleeping With
The Enemy,” is set for February
199%4.

Turner says that Priority also
plans to open a New York office in
March.

An enlarged commitment to inde-
pendent distribution is natural for

(Continued on page 83)

340-store Torrance, Calif.-based
Wherehouse Entertainment also is
excited about the prospects. “Nov. 23
could be our biggest release date
ever,” he says. “There’s Metallica,
Guns N’ Roses, Snoop Doggy Dogg,
Elton John, and Linda Ronstadt all in
one day, which is pretty amazing.”

Steve Walker, VP of store opera-
tions, buying, and distribution for the
170-store, Philadelphia-based the
Wall Music, Inc., says it is hard to
predict the season’s big hit. “We were
discussing the other day what will be
this year’s ‘Bodyguard.” But there’s
so many good titles that it’s difficult
to say at this stage.”

Sandy Bean, VP of advertising for
Harmony House Records & Tapes,
Inc., says the Troy, Michigan-based,
35-store operation has received a boost
from the wealth of product coming for
the holiday season. “We've got major
advertising campaigns in place now,
with radio, television, and print lined

(Continued on page 80)

VIDEO

B BY TRUDI MILLER ROSENBLUM

NEW YORK—New age music com-
pany Relaxation has entered a new
age of its own with its year-old
world music label, Ellipsis Arts. The
Roslyn, N.Y.-based imprint’s first
release, “Global Meditation,” came
out in November 1992 and spent six
weeks at No. 1 on Billboard’s World
Music chart. The second release,
“Global Celebrations,” was re-
leased in July and is currently in the
top five of the chart.

Ellipsis Arts’ latest offering,
“Voices Of Forgotten Worlds,” is
benefiting from its association with
the United Nations’ International
Year Of The World’s Indigenous
People. The U.N. is promoting pro-
jects to raise awareness of the
plight and culture of indigenous
people in countries around the
world. “Voices,” a collection of tra-

‘Voices’ Speaks Volumes 0On
Music Of Indigenous Gultures

Azerbaijani folk musician Zevulon
Avshalmov is among the artists on
the “Global Celebrations” collection.

ditional music from various world
cultures, released Oct. 28, is a natu-
ral tie-in.

(Continued on page 85)

A Gold “Christmas.” TV personality/musician John Tesh, left, hosts a party to
celebrate gold certification of his album “A Romantic Christmas,” which he
released on his own GTS Records label. The album reached No. 50 on The
Billboard 200. Tesh’s new album is “Winter Song.” Congratulating Tesh are his
wife, actress Connie Sellecca, executive producer of the album, and GTS

president Ken Antonelli.

Manager Details Sony/Michael Disputes

B BY CHRIS WHITE

LONDON—Images of an exploding
guitar and of George Michael’s fa-
mous leather jacket going up in
flames proved the last straw for Co-
lumbia Records president Don Ien-
ner, Michael’s manager disclosed in
the fourth week of the singer’s re-
straint of trade trial in the High
Courts here.

Michael’s 1990 video for ‘“Free-
dom” used those poignant scenes as a
symbol of his desire to lose his teen-
idol image. But this caused Ienner to
be “beside himself with rage,” said
Michael’s manager, Rob Kahane.

Kahane also testified that Tommy

Mottola, now president and COO of
Sony Music Entertainment—who will
testify during the hearing—had re-
neged on a promise to move Michael
from Columbia to Epic Records in the
U.S. Kahane also said his relations
with Mottola soured after he turned
down a consultancy Mottola offered.

Ienner’s reaction to the Michael
video was unexpected, Kahane said.
“I thought it was an incredible way to
act,” he added. “The kind of lan-
guage he used from this point for-
ward was outrageous.”

Sony’s attorney, Gordon Pollock,
said, “Don Ienner wears his emotions
prominently on his sleeve ... he re-
sented what he considered to be your

unjustified whingeing.”

Kahane replied, “When he de-
means and degrades the artist on a
daily basis, there is a problem.”

Mottola, in his role as president
of Sony Music, agreed to transfer
Michael to Epic, but later ‘“back-
pedaled” on his promise, Kahane
testified.

Kahane told the court he sought a
label transfer after Ienner’s decision
to release Michael’s “Mother’s Pride”
as a single two weeks after releasing
“Waiting For That Day”—a decision
that, he said, killed the “Listen With-
out Prejudice” album.

Mottola would deny that he had

(Continued on page 80)

Golin James Offers
Good Rockin’ On
R&B Tribute Set

B BY LARRY LeBLANC

TORONTO—Four decades after
their R&B chart runs, unsung rock’n-
'roll pioneers Roy Brown, Rosco Gor-
don, Tiny Bradshaw, and T-Bone
Walker inspired
Colin James to re-
cord “Colin James
And The Little Big
Band.” The Virgin
Records album,
released in Cana-
da Oct. 29, is ex-
pected to be re-
leased in the U.S.
in early 1994.

The 13-song album features covers
of songs written by Brown, Gordon,
Bradshaw, and Walker, as well as
other old R&B and rock’n’roll hits.
James also recorded one original
song for the release.

“Rosco Gordon is probably one of
the most slighted singers ever,” says
James, a Vancouver, British Colum-
bia-based guitarist/singer. “You don’t
run into a lot of people who know
about him. They’ll know about Roy
Brown because of the Honeydrippers
[the 1984 EP “The Honeydrippers Vol.
1” included an updated version of
Brown’s “Good Rockin’ Tonight”], but
Roscoe did a lot of stuff. He had such
an amazing [vocal] delivery.”

One of the album’s showcase
tracks is a riveting version of Gor-
don’s 1952 hit “No More Doggin’.”
The song originally was recorded
during the same Memphis session
B.B. King recorded his first hit,
“Three O’Clock Blues.”

“I had heard two other renditions

(Continued on page 83)
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THE YOUNG STAR OF ADDAMS FAMILY VALUES

RASED ON THE SCREENPLAY WRITTEN BY FAUL RUDNIZK aparratiox sy CHRIS SCHOON

Sony Wonder proudly introduces The Storyteller Parents love the anytime, anywhere
Series—exciting audio adaptations of today’s most popu-  flexibility of these tapes as well as the $ 98
lar family movies, narrated by young stars of the films.  accompanying books that encourage EACH

Kids love this series because it captures the action and  children to read along,
relives the adventure of recent movies like Free Willy g opgy Sony Wonder, bringing you the
and the long-awaited Addams Family Values, best in children’s entertainment.

*Suggested Retatl Price

wWONDER

ORYTELL]
ST e rigs R

1993 Sony Wonder, a Division of Sony Music Entertainment Inc, 550 Madison Avenue, New York, NY 10022-321L Sony Wonder and S8 are trademarks of Sony Corporation. All Rights Under Copyright Reserved.
FREE WILLY, characters, names and all related indicia are trademarks of Warner Bros. © 1993 Warner Bros, Regency Enterprises, Studio Canale.
THE ADDAMS FAMILY is a Registered Trademark of Paramount Pictures. Based on the characters created by Charles Addams. TM & Copyright © 1993 by Faramount Pictures. All Rights Reserved
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SHOWCASING THE ENTERTAINMENT INDUS'I'RY
Blockbuster MARQUEE " Get it at all Blockbuster” stores.

Blocktwster, Biockbuster Entertainment design ard Marquse are rademarks of Blookbuster Entertainment Carporation. Fi. Lauderdale FL 23301, ©1993 Blockbuster Entertainment Corparaticn
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Gourt Gets Hip To 2 Live Grew Parody Gase

Justices Show Awareness Of Music Business Lingo

M BY BiLL HOLLAND

WASHINGTON, D.C.—With the
men and women justices of the U.S.
Supreme Court unfazed and sur-
prisingly familiar with today’s mu-
sic business, talk and questions
about rap and rock markets, hits,
riffs, licks, and gigs filled the air
Nov. 9 at a hearing over 2 Live
Crew’s parody of the Roy Orbison/
William Dees song ‘“Oh Pretty
Woman.”

The justices heard debate about
rap and rock, tunes and tempos, as
well as alleged copyright infringe-
ment and the unauthorized appro-

priation of “Oh, Pretty Woman,” a
1964 hit and catalog classic.

For an hour, attorneys for peti-
tioner and plaintiff stood before the
bench and presented their argu-
ments in the 3-year-old case, in
which Luther R. Campbell aka Luke
Skyywalker and his group 2 Live
Crew were sued by the song’s pub-
lisher, Acuff-Rose Music Inc.

Campbell is appealing last year's
ruling by the U.S. Court of Appeals
for the 6th Circuit, which found that
2 Live Crew’s parody of “Oh Pretty
Woman'’ is not protected by the
“fair use” provisions of copyright
law.

Vocalist Adelaide Hall, 92,
Dies After Versatile Career

B BY IRV LICHTMAN

NEW YORK—Adelaide Hall, a caba-
ret and stage star who projected ele-
gance even as she would swing out a
song, died Nov. 7 in London after a
fall. She was 92 years old.

Although she had appeared on

Synthesizer Pioneer
Leon Theremin, 97,
Dies In Moscow

NEW YORK—Leon Theremin, in-
ventor of the theremin, an instru-
ment that pioneered the use of elec-
tronics to make music, died in Mos-
cow Nov. 3 at the age of 97.

Far from a relic of early 20th cen-
tury electronic fiddling, the haunting,
other-worldly presence of the there-
min—basically played by a musician
waving a hand close to an antenna—
has had versatile usage, from concert
works to Hollywood soundtracks to
rock’n’roll.

(Continued on page 90)

BPI COMMUNICATIONS. Jeff Clark-
Meads is appointed U.K. bureau
chief for Music & Media in London.
He was director of communications
for the British Phonographic Indus-
try, and was previously European
news editor for Billboard.

RECORD COMPANIES. Mary Ellen Ca-
taneo is promoted to senior VP of
Sony Music Entertainment Commu-
nications in New York. She was VP
of national press and public informa-
tion for Columbia Records.

Richard Ogden is appointed senior
VP of marketing for Sony Music Eu-
rope in London. He was managing di-
rector of MPL Communications.
Anne Van de Poel is promoted to
new release manager for Sony Music
Entertainment Europe in London.
She was new release coordinator.

Fletcher Foster is named VP of
public relations for MCA Records in
Los Angeles. He was senior director

Broadway in a number of all-black re-
vues, including Noble Sissle and Eu-
bie Blake’s “Shuffle Along” in 1921,
Hall gained prominence through a re-
cording she made with Duke Elling-
ton in 1927 for RCA Victor, a word-
less scat vocal on “Creole Love Call,”
co-authored by Ellington. Subse-
quently, she combined her skills as a
jazz vocalist with sophisticated caba-
ret renditions of works by other mas-
ters of pop song.

As if to underscore her dual tal-
ents, one of her early accompanists
was legendary pianist Art Tatum.

Although Hall made recordings un-
til the '60s—and, in fact, made stage
appearances as late as this year—her
heyday was in the "20s and '30s, when
she was extensively recorded by EMI
and British Decca in the U.K.,
through the early '40s. In addition,
she made two recordings from her
starring vehicle, ‘“Lew Leslie’s Black-
birds Of 1928,” for U.S. Brunswick.
Several of the EMI recordings are
available in the U.S. from DRG Re-
cords as part of anthology called
“Harlem Comes To Broadway.”

Last year, England’s Living Era la-

(Continued on page 90)

Should the High Court side with
Acuff-Rose in the ruling, expected
by spring, it could dampen some
lampoons, parodies, and satires, 2
Live Crew leader Campbell told re-
porters on the steps of the court af-
ter the hearing.

“It might not affect 2 Live Crew,
but it could hurt some things, like
on the TV, like ‘Saturday Night
Live.””

The copyright law states that per-
mission is required, and fees must
be paid, when an artist substantially
rewrites a copyrighted song, unless
the new version meets ‘“fair use” re-
quirements involving comment or
criticism. Parody can be considered
fair use under specific guidelines
that include commercial use.

In January 1991, the U.S. District
Court in Nashville ruled that 2 Live
Crew’s right to parody the song,
even without permission, was pro-
tected by the fair-use section of the
copyright act. The song was used on
the group’s 1989 hit album, “Clean

(Continued on page 83)

*

This story was written by Phyllis
Stark with reporting by Eric
Boehlert, Trudi Miller Rosen-
blum, Havelock Nelson, and Ed
Christman.

NEW YORK—New York’s Wal-
dorf-Astoria Hotel was an unlikely
setting for this year’'s CMJ Music
Marathon, Nov. 3-6. Patrons and
employees of the upscale hotel ap-
peared less than pleased at the ap-
pearance of the typically rowdy
CMJ crowd.

The marathon’s regular venue,
the Vista Hotel, was damaged in
the World Trade Center bombing
and was unable to accommodate
the meet this year. The Waldorf,
with its white-gloved elevator atten-
dants and glass-walled meeting
rooms, was chosen as the alterna-
tive site.

Nevertheless, the marathon went
on as planned and attracted approx-

CMJ Examines The Effects Of
Success On Altemative Music

imately 6,000 attendees, up from
last year’s 5,500.

For many at the commerical mod-
ern rock panel, the working title of
the session could have been “The
Headaches That Success Brings.”
Panels of radio programmers and
label promoters complained that,
with the impressive string of sales
successes under their belts, modern
rock stations and record promoters
now have to deal with the heavy-
handed label tactics that top 40 and
album rock programmers, among
others, have been confronting for
years.

“Painfully traditional rules are
now being pressed on us,” said Lisa
Cristiano of Zoo Entertainment.

Those rules include label execu-
tives’ insistence that new modern
rock releases hit a chart’s top 10. If
they don’t, the project is too often
considered a failure. “We have to

(Continued on page 90)

Aerosmith Tunesmith. Aerosmith’s Steven Tyler is visited backstage at
Brendan Byrne Arena in New Jersey by songwriter Mark Hudson, who co-wrote
two songs on Aerosmith's double-platinum album “Get A Grip,” including the
single “Livin’ On The Edge.” Shown, from left, are John Alexander, senior VP of
MCA Music, Hudson's publishing company; Tyler; Cathleen Murphy, director of
creative services, MCA Music; and Hudson.

B EXECUTIVE TURNTABLE

i

'S
CATANEO
of national publicity at Arista.

Ritch Bloom is appointed VP of
pop promotion for Qwest Records in
Los Angeles. He was VP of national
promotion for Capitol.

Marty Maidenberg is promoted to
senior director of marketing for Mer-
cury Records in New York. He was
director of product development.

Geffen Records in New York
names Wendy Goldstein director of
A&R and Jim Merlis director of me-
dia and artist relations. They were,
respectively, senior director of A&R
at EastWest and manager of alterna-

FOSTER

BLOOM

MAIDENBERG

tive publicity for Columbia.

Kelly Mills is promoted to director
of product development for A&M Re-
cords in Los Angeles. She was direc-
tor of marketing.

Mike Nardone is appointed nation-
al director of rap promotion for the
A&M-distributed Tuff Break label in
Los Angeles. He was an independent
radio promoter.

Arista Nashville names Kevin
Erickson director of promotion/
West region in Denver, Colo., Denise
Nichols director of promotion/East
region in Nashville, Lori Dawe West

GOLDSTEIN

MERLIS

Coast regional promotion manager in
Los Angeles, Teddi Bonadies North-
east regional promotion manager in
Washington, D.C., and Dave Dame
Midwest regional promotion manag-
er in Chicago. They were, respective-
ly, Northeast regional promotion
manager in Chicago for Arista, mid-
Atlantic regional promotion manager
for Arista, manager of national sec-
ondary promotion for Arista, South-
east regional promotion manager for
Columbia, and operations manager/
PD for KOW-FM in San Diego.

Acts’ Royalties From
Japan Record Rentals
Being Held In Tokyo

B BY STEVE McCLURE

TOKYO—Some $1.85 million in royal-
ties owed to U.S. and U.K. musicians
is waiting to be collected, says Gei-
dankyo, the Japan Council of Per-
formers’ Organizations.

That amount has been collected
from record-rental stores on behalf
of foreign musicians who have
played on Japanese recordings since
Japan joined the Rome Convention in
October 1989.

The Rome Convention, to which
the U.S. is not a signatory, protects
the rights of artists in overseas per-
formances.

Since 1989, Geidankyo has collect-

(Continued on page 34)

Y

PUBLISHING. Art Ford is named senior
director of film and television music
for BMG Songs in Los Angeles. He
was A&R manager for Impact.

MILLS FORD

RELATED RELDS. John Frankenheimer
is promoted to co-chairman of the en-
tertainment department of Loeb and
Loeb in Los Angeles. He was part of
the firm’s management team.

Denise Brown-Noel is named a
partner in the entertainment law firm
of Mayer, Katz, Baker, Leibowitz &
Roberts P.C. in New York. She was
with Levine, Thall & Plotkin.
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B BY CHRIS MORRIS

LOS ANGELES—‘“Maybe this is
gonna be a good music year for us,”
says the Band’s drummer/vocalist, Le-
von Helm, in his slow Arkansas drawl.
He is probably understating the case.

Following a year of high-profile live
appearances that included stints at the
30th Anniversary Salute to Bob Dylan
at Madison Square Garden last fall
and at President Clinton’s “Absolutely
Unofficial Blue Jean Bash” during In-
augural week, the storied rock’n’roll
group has just released its first studio
album in 16 years, “Jericho,” on
Rhino-distributed Pyramid Records.
Capping the year, the group has been
selected as one of the 1993 inductees
in the Rock And Roll Hall Of Fame.

Helm has taken a bit of the spotlight
on his own, as the author of the candid
Band history “This Wheel’s On Fire,”
while bassist Rick Danko’s album with
folk titan Eric Andersen and Norwe-
gian singer Jonas Fjeld has just been
issued by Rykodisc,

While the Band is more in the public
eye now than it has been since its cel-
ebrated farewell, “The Last Waltz,” in
1976, Helm notes that the group has
not been idle in recent times.

“We've played some with Little
Feat, back in the summer,” Helm
says. “Played with Leon Russell and
Johnny Winter, a lot of people back
over the summer. We've done that a
lot off and on over the years. There

THE BAND: Rick Danko, Richard Bell,

Garth Hudson, Randy Ciarlante, Jim
Weider, and Levon Heim.

seems to have always been some pub-
lic demand for the Band, so we've
played several shows and festivals and
things over the years, and then some-
thing comes up where we get away
from each other for a little bit, and
then we come back together.”

By necessity, the Band has been re-
configured on the personnel side in re-
cent years: Guitarist Robbie Robert-
son, of whom Helm writes with
undisguised bitterness in his book, left
the group in '76 after “The Last
Waltz,” and pianist/vocalist Richard
Manuel committed suicide during a
1986 tour.

But Helm expresses satisfaction
with the group’s three recent addi-
tions, who augment the core of Helm,
Danko, and keyboardist Garth Hud-
son.

Helm notes that pianist Richard

Here Come Those Tears Again:
Jackson Browne Gets Personal

W BY MELINDA NEWMAN

NEW YORK—Although Jackson
Browne says he tends not to go back
and listen to his earlier efforts, he re-
cently played his self-titled debut
again. “I found my first record in my
car after I lent it
to a friend of
mine—a dusty
cassette just sit-
ting there, and it
was better than I
remembered it
being,” he says.
“Right when you
first finish with a
record, it's a
struggle to let it go, but listening to
it 20 years later, you forgive your-
self.”

The confessional tone displayed on
that first album also informs his most
recent, “I'm Alive,” released Oct. 26
by Elektra. Browne’s last few albums
dealt largely with global and political
matters, rather than matters of the
heart, but “I'm Alive” eloquently
deals with a troubled relationship and
its often bitter aftermath, and returns
Brown to the territory that has
earned him the most commercial suc-
cess.

“I feel this is the record that Jack-
son Browne fans have been waiting
for the last 10 years, in terms of sub-

BROWNE

ject matter. Now it’s our job to get it
to them,” says Jim Henke, Elektra’s
VP of product development.

For Browne, the return to personal
matters was no more a deliberate
move than was turning to external is-
sues was several years ago. “I don’t
think the fact that this album is full
of love songs [rather than] songs on
a social theme, has as much to with
[the change in the presidency] as with
me. I'm not an essayist. I write about
what moves me. At a certain point, I
began paying attention to what the
U.S. was doing in Central America,
and I wrote about it.

“When I began writing songs about
the militarism of the U.S. and the
arms industry, I thought, ‘I can’t be
writing about this,” but it’s what
moves you. I think the act of writing
a song is a way of addressing things
that concern you and healing, and
coming to terms with them in your
life. Some songs are of more value to
people than others.”

Browne, who often has experi-
mented with different rhythms,
throws an island beat onto “I'm
Alive,” while “Everywhere I Go” even
features the artist toasting, although
he’s not entirely comfortable in that
arena. “It’s inspired by toasting,” is
as far as Browne will go. “I'm not a
reggae artist. If you want to hear

(Continued on next page)

Bell is “an alumnus of the Ronnie Ha-
wkins school of music in Toronto,” re-
ferring to the rockabilly performer
who gave the Band its start as his
backup group, the Hawks.

“Randy Ciarlante, the drummer and
the third voice, is from Woodstock,”
Helm adds. “He and Jimmy Weider,
the guitar player, are from the newer
generation of good Woodstock musi-
cians. There’s a crowd of 'em around
here, and we played with most of 'em
over the years. Jimmy and Randy and
Richard, we've been together the last
couple of years. It’s startin’ to jell
more as a unit.”

“Jericho” marks a reunion with pro-
ducer John Simon, who helmed the
Band’s watershed recordings, the 1968
debut “Music From Big Pink” and its

(Continued on page 22)

River Of Sellouts. Billy Joel, right, celebrates his six sold-out concerts at Madison
Square Garden with Columbia Records staffers. Pictured, from left, are East Coast
VP of marketing Jay Krugman; VP/GM Fred Ehrlich; Burt Baumgartner, senior VP
of promotion; Jerry Lembo, VP of adult contemporary promotion; Jim DelBalzo,
VP of album promotion; Kid Leo, VP of AOR promotion; Joel's manager, Jeff
Schock; Charlie Walk, associate director, national Top 40 promotion; Kevin
Kertes, New York local promotion manager; and Joel.

THIS AIN'T NO DISCO: When CBGB opened its doors
in December 1973, little did owner Hilly Kristal guess
that the New York club would become legendary for the
pivotal role it played in the birth of punk and the further-
ing of rock’n’roll. He was concentrating more on keeping
the club open than on thinking ahead to its 20th anniver-
sary. “It just happens—five years pass, 10 years,” he
says. “You think, ‘Is this going to go another two years?’
This city isn't that wonderful to work with.” As prove of
that, Kristal mentions that he just

Stars Growd In To Mark CBGB’s 20th;
Townshend Named Silver Clef Honoree

here.” CBGB’s influence has only increased over the
years, says Kristal. “We've probably had more new bands
signed out of there over the past three years than we had
in all the years before,” he says.

What's the appeal for the bands—other than the vibra-
tions of bands past that still linger in the walls—that play
the club? It certainly can't be the decor, as Kristal has
resisted any efforts to clean the place up. “I think bands
play here because it’s so relaxed,” he says. “No one stands

on ceremony here, and the sound

got his Happy Anniversary present
from the city last week: his first-
ever summons for ‘“disorderly
premise” because people were loi-
tering outside the club during the
recent CMJ convention.

But survive the 350-capacity club
has. And now CBGB’s is celebrat-

system is good.” Kristal adds that
he does paint the ceiling every now
and then and changes the chairs,
but he wouldn’t dream of painting
over the graffiti-covered walls or
try to keep people from putting up
posters.

When asked if he thinks about

ing with a monthlong 20th Anniver-
sary bash, starting Dec. 1. Among
the artists who will be playing the
club that month are Buffalo Tom,
Bad Brains, David Byrne, Come, Dinosaur Jr., Helmet,
the Lemonheads, Live, the Melvins, the Meat Puppets,
the Smithereens, Sonic Youth, Soundgarden, They
Might Be Giants, and White Zombie.

The club-s waiting for confirmation, but also expected
to participate in some way are members of the B-52’s, as
well as the Ramones, Deborah Harry, and Chris Frantz
and Tina Weymouth.

Originally, Kristal had wanted to hold two multi-artist
concerts at the 3,500-seat Palladium and feature acts at
CBGB for two weeks, but the artists wanted to salute
CBs at home, not somewhere else.

“I thought doing a couple of days at the Palladium
would be the way to get the bands more money [than they
could get playing at the club],” Kristal says, “but as I got
into it, everyone wanted to play here.” He adds that he
is talking to a label about releasing a compilation album
and a video documentary culled from the December fes-
tivities.

Kristal says there was no pivotal point when he realized
that his club was really making a difference in the music
world, but he thinks his sheer staying power had a lot to
do with it. “To have a place that’s there, that does the
same thing every night, [and to have] new bands come out
of it—that whole idea creates an impact,” says Kristal. “It
kind of makes it natural for new bands to come out of here
and for record labels to be aware of what’s happening

by Melinda Newman

shutting down CBGB’s and moving
on to an easier life, Kristal replies,
“Every day I want to close it down.
When I'm here for long periods of
time without going away, I get a little unhappy.” But in
the same breath, he adds that he’s just signed a new 12-
year lease, so he’s not going anywhere anytime soon.
Thank goodness for that.

An added note for trivia buffs: The first acts to perform
at CBGB were the Con Fullum Band and Ellie Green-
burg in January 1974. The club didn’t feature live music
during its first month of operation.

SILVER-PLATED: Pete Townshend has been named
recipient of Nordoff Robbins’ Silver Clef award. The mu-
sic therapy organization, which helps autistic children
through music, will honor Townshend Nov. 30 at its an-
nual Silver Clef Dinner & Auction, catered by the Hard
Rock Cafe, at the Roseland Ballroom in New York. Tradi-
tionally, the New York dinner has concentrated on honor-
ing American artists, while the annual London dinner,
which benefits the London Nordoff Robbins clinie, has
feted British artists. However, Townshend has contribu-
ted much to the New York clinic. In March, the guitarist
purchased a block of preview tickets to the Broadway
play “Tommy,” and the tickets were resold for the benefit
of Nordoff Robbins. His relationship with the organiza-
tion dates to 1988 and 1989, when the Who donated a sig-
nificant amount of money from its New York and Los
Angeles performances of “Tommy” to help launch the
New York Nordoff Robbins clinic.

BILLBOARD NOVEMBER 20, 1993
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Arista Tests Dummies’ U.S. Potential

B BY LARRY LeBLANC

TORONTO—The Crash Test Dum-
mies are hoping to raise their pro-
file outside of Canada with their
sophomore Arista release, “God
Shuffled His Feet,” which shipped
Oct. 12.

The Canadian band’s 1991 debut
album, “The Ghosts That Haunt
Me,” earned respectable U.S. sales
of 200,000 units. Meanwhile, the al-
bum has been certified triple plati-
num (300,000 units) in Canada,
spurred by enormous radio airplay
for the track “Superman’s Song,”
which reached No. 1 on The Rec-
ord’s AC, top 40, and album rock
charts.

For the second album, co-pro-
duced by ex-Talking Head Jerry
Harrison and the band, the group
jettisoned its sparse rock, country,
and Celtic folk stance in favor of a
densely textured alternative-rock
approach. Still dominant, however,
is singer Brad Roberts’ rich, reso-
nant baritone, as well as his satiri-
cal, often sardonic lyrics, which are
best displayed on such titles as
“Mmm Mmm Mmm Mmm” (featur-
ing Adrian Belew on synthesizers
and guitars), “How Does A Duck
Know?,” and “When I Go Out With
Artists.”

“The shift in the direction has to
do with me sitting down and want-
ing to write a body of work that was
challenging, interesting, and new,”
says Roberts. “The band welcomed
that agenda. To me, it wouldn’t be
interesting to duplicate the sounds

CRASH TEST DUMMIES: Back row,
Benjamin Darvill and Dan Roberts.
Front row, Mitch Dorge, Brad Roberts,
and Ellen Reid.

and genres we played around with
on the first record.

“With this record, there’s a great
deal of overdubbing going on,” he
adds. “It was crafted in the studio
over a long period of time [3%
months], and we had enough money
to complete it, whereas the first rec-
ord was made in a week and a half
on a slim budget.”

JACKSON BROWNE GETS PERSONAL

(Continued from preceding page)

toasting or dubbing, Shabba Ranks is
where you go. The song is just in-
formed by that.”

The album, produced by Browne,
Scott Thurston, and Don Was, is
Browne’s first since 1989. And while
Browne is considered one of rock’s
more influential singer/songwriters
and a pivotal link in the Southern Ca-
lifornia sound, he’s never been terri-
bly prolifie—for reasons even he
doesn’t understand. “It’s a little bit of
a mystery to me,” he says. “I don't
know why it takes the time it takes [to
make an album]. It’s kind of a har-
vesting period of taking in what to
sing about ... But I'm always inter-
ested in how I can work more effi-
ciently or quicker. Every time I finish

an album, I think I'm going to do the
next one right away, but it doesn’t
happen.”

To set up “I'm Alive,” Elektra ser-
viced a promotional sampler of
Browne’s greatest hits to radio a
month before the new release. “It was
to remind people who Jackson
Browne is,” Henke says. “He’s writ-
ten some terrifically great songs that
were not only hits, but moved people
in a way and marked a point in peo-
ple’s lives. We wanted to remind them
who we’re dealing with, and whatever
his last couple of records might have
sold, he’s a major artist of the last 20
years.”

Browne also has been playing se-
lect dates in major cities, including

~for half the cost o?z; hotel. &

ﬁStays of 30 days or longer.

Corporate Apartments

SAN FERNANDO VALLEY / LOS ANGELES (800) 942-2787 OR (213) 878-2100
National reservations (800) 888-0808

Asked about the choice of Harri-
son, Roberts says, “We thought
anybody who was in the Talking
Heads must be at least halfway cool.
He’s also a keyboard player, and we
wanted to stretch out into synthe-
sized and sampling technology.”

Roberts says that because the
band was not pressured by either
time or budgetary constraints, he
was able to take “a more systematic
approach” to planning the album
this time, including demoing all the
material on a 24-track studio at his
house.

“It’s good to go through that
process before you settle on the fi-
nal version of a tune,” he says. “I
write the songs by myself, but the
band really plays a significant part
in fleshing out the tunes, arranging
them, and stamping their personal-
ity on them.”

Roberts recorded outlines of each
song before the band rehearsed it,
including vocals, the melody, a basic
rhythmic pattern on a drum ma-
chine, and perhaps some guitar or
keyboards. Then he wrote out chord
charts and lyric sheets and gave
them to the band.

“When we rehearse, people have
had a chance to live with the song,
and to come up with what their part

(Continued on page 22)

three nights in New York. A larger
tour will follow next year.

Television also plays a major part
in the campaign, Henke says. Browne
appeared Nov. 10 on David Letter-
man, and will be on The Tonight
Show Nov. 30. Also, he is VH-1’s No-
vember artist of the month, which
means increased exposure for the
video of the first single, “I'm Alive.”

As far as Browne is concerned, he
just wants to keep doing what he’s do-
ing. “I want to sell records, and most
of all, I want people to hear the
songs,” he says. “I never dreamed of
being really successful, and when I
did become successful it was great: I
became way more successful than I
thought I would be. But it puts a cer-
tain emphasis on things that are mis-
placed. Above all, I have one of the
good jobs, and I want to go on doing
that. I always want to go on doing it
better.”
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NEW YORK: Pop/urban vocalist James Faith proudly admits he changed
his musical direction based on what he heard on the radio. He was work-
ing on a club track with producer Willy Washington, and things were
not coming together. “We turned on the radio, and a Barry White song
came on,” he recalls. “I started singing along in this deep voice, and

Willy just flipped. I had been sing-
ing in a much higher pitch [for the
demo], and it wasn’t working. So
we decided to give a lower, more
R&B sound a chance—it was like
the clouds clearing from the sky.”
The result is a 10-song tape of hip-
hop-inflected tunes with rich, soul-
ful melodies, and emotionally
charged lyrics. “Lay Me Down”
and “You Make Me Feel So Dirty”
manage to be radio-savvy, while
incorporating an edge of jolting
honesty. “Actually, these songs turned out to be a little more intimate
than I planned,” he says. “For the first time in all of the years that I've
been making music, I put myself inside the songs. Besides the pitch that
I was singing, I think that was the flaw in my club stuff.” Faith, who
moved to New York from Indiana when he was 17, is currently being
courted by several major labels. LARRY FLICK

JAMES FAITH

RICHMOND, Va.: During his 10-plus years playing the club circuit along
the Eastern seaboard, Kyle Davis has been seen in some pretty lofty
company. The singer/songwriter, whose twangy, guitar-driven sound
has taken on a richer, more rounded form in recent years, has opened
for the likes of Bob Dylan, Little Feat, Suzanne Vega, and Lucinda
Williams. He’s jammed with Bruce Hornsby & the Range, and his
1990 self-titled album on local Cellar Door Records generated a consid-
erable buzz in Virginia, Washington, D.C., and Maryland. Although he
enjoys the constant showeasing, Davis is ready to take the next step.
“I look at it as a means to an end,” he says. “My main goal is to get
a record deal. I take my writing very seriously, and I want my songs
to be shown off on a more artistic level.” That deal may not be too far
off. Davis recently recorded a demo with Don Dixon at the producer’s
home studio in Ohio, and Dixon personally has been shopping the tape
to label pals. CATHERINE APPLEFELD

MILWAUKEE: The key members of Citizen King had filled mosh pits
around the Upper Midwest with fans of their previous, high-velocity
funk-rock band, Wild Kingdom. Citizen King, which debuted in June,
takes a less ballistic approach to music, drawing from both the roots
of '60s soul and from contemporary hip-hop. Jazzy rhythms from an up-
right bass converge with gritty country-blues guitar picking and squeal-
ing turntables. The approach is attracting fans of acid jazz as well as
those who appreciate well-
wrought songs and steady dance
grooves. The band also has at-
tracted fans in high places—Citi-
zen King is close to signing with a
former Milwaukean, Arrested De-
velopment’s Speech. “We hope to
become part of Speech’s Vaga-
bond Productions,” says Citizen
King’s manager Jeff Castelaz. A
four-song cassette is on sale in
Milwaukee and is receiving local
college radio play on WMSE. Remixed at the behest of Virgin Records
A&R person Aaron Jacoves, and the recipient of interested nods from
other labels, the demo reveals a comfortable blend of African-American
influences. “We're less interested in that "70s Parliament-type funk,
which is what most people have based funk on for the past 10 years,”
explains guitarist Kristian Riley. “We're interested in roots, the pio-
neers of whatever form of music we listen to,” adds DJ Malcolm
Michiles. The music may be solidly grounded in history, but there is
nothing retro about Citizen King. The energy and attitude is all '90s.
Citizen King plays at least twice a month at Shank Hall and other major
Milwaukee clubs and has performed elsewhere in Wisconsin and Illin-
ois. Dates in Atlanta and other Southern cities are planned for De-
cember. DAVE LUHRSSEN

N

CITIZEN KING

ROCK CLIMBING: D-Generation, featured in the July 31 Continental
Drift column, has signed with Chrysalis Records/ERG. The group’s
first record will be out in mid-1994.
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ARTISTS

MARIAH CAREY
Miami Arena

ON THE OPENING NIGHT of
Mariah Carey’s Music Box tour, Nov.
3, she had lots of company. Between
the band, gospel singers, and B-boy
dancers, there often were as many as
30 people on stage with her at once,
and everyone was dressed in black.

The set looked oddly like an indus-
trial church: a mix of ironwork stair-
cases and platforms. Gossamer
curtains floated over arched stained-
glass windows. Color spots illumi-
nated the background, but other than
that, little use was made of the stag-
ing.

Clocking in at one hour and 15 min-
utes, the show featured Carey singing
her hits, a smattering of album cuts,
and a handful of covers. The covers,
most notably “I’'ll Be There” and
“Just Be Good To Me,” came across
strongly. Carey stomped across the
stage in flatheeled boots, wagging her

tional Organization For The Reform
Of Marijuana Laws. After advising
the mostly white crowd not to smoke
and drive, the spokesman instructed
them on what to do “if a cop comes
over to search your car—don’t let
him.”

Later, during Cypress Hill's 50-
minute set, lead voice B-Real
preached more defiance of the law; he
introduced the track “Pigs” with
“they try to lock you up for some bull-
shit.” Elsewhere, he lobbed unex-
plained disses at D.J Quik (“I want to
just kill DJ Quik”) and The Source
magazine.

B-Real’s distinctive nasal tones, as
well as Sen Dog’s gritty growls,
sounded mumbled at Roseland.
Meanwhile, the soundscapes (which
were layered by DJ Muggs and forti-
fied with live congas and timbales)
crackled and boomed.

Muggs contributes production

work not only for Cypress Hill but for
the other acts on this “Soul Assasins”
touring bill. All of the performing
bands mixed hip-hop aesthetics (turn-
table-cutting, paying respect to the
old school, ete.) with such alternative-
rock traditions as stage diving and
slam dancing.

During its short opening set, the
trio Fatal managed to work up some
enthusiasm, as did the Whooliganz, a
pair of bouncy teens. Funkdoobiest’s
mixture of hardcore and porn also
kicked; its chunky singles, “The
Funkiest” and “Bow Wow Wow,”
pumped along joyously.

House Of Pain eagerly wanted its
Irish stew of bluster and brawl to
move the crowd, too. But even its ki-
netic command to “Jump Around”
was lacking in authority. They were
saying little of note, and doing so
sloppily. HAVELOCK NELSON

“ig b i finger, managing to sing and grin at
— - L - B 1 -
PHILHARMONIC . & T, f the same time, Her costume changes = ®
£ , e L J amounted to various versions of i AMUSEMENT BUSINESS
ORCHESTRA : 3 black: leather jackets, catsuits, long I
DN s tunics, and a dazzling cutaway gown i BOXSCORE mpalgogg:gim
J‘ﬂ with a huge diamond necklace for the -
@ p dy two-song encore. Gross Attendance
° J The dancers and additional singers ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
lm J were brought out sporadically during | g cowceareveNoFA | The paramount  0ct12,5 | 58,417,045 13253 RZO Tours
bi d bailad the set, adding some color and visual LIFETIME: New York 6,89,13, GROSS RECORD 21 Delsener/Slater
USSREBAT b/ ams, motion to the stark staging. PAUL SIMON/SION & 1517,19- | $100/§75/$80  seflouts— | Enterprises
fd Vocally, Carey was in fine form, but CARFUMEL 522272 §;
she was hampered technically by a 31, Nov. 2
shrill wall of sound in the cavernous
L] concrete hall. Several songs caught
fire, particularly “Make Tt Happen” ROD STEWART Madison Square  Oct. 31 - $2,649,345 55,005 Delsener/Slater
and “Vision Of Love.” As strong as 2::":%‘( L2 $75/ 940/ 330 imts Enterprises
the vocals were, Carey seemed to )
shrink during between-song banter.
Open‘{ng_nlght ']l,t:ters }Ffl her to re- BILLY JOEL USAir Arena Oct. 18-19, $1,496,185 52,497 Cellar Door
peat “Thank you” and “I'm so happy Landover, Md. Nov. 4 $28.50 three Concerts Of D.C.
to be here” more often than seemed seliouts
natural.
While the good-natured crowd—
mostly young couples with children— JUAN GABRIEL National Oct.22-25 | $1,257,246 35,201 Showtime Agency
was eager to see Carey succeed, the ;“e'i'l‘c“n"(“;l';‘y $57.60/ 316 '3:;?“58';%
turnout was less than 10,000 in the
16,000-seat hall.
5 Carey has a proven track record [ g Centrum In Nov.67 | $8209%0 BT Don Law Co.
t e pop C a S S IC S for recording huge pop and crossover Worcester 2850 two
hits. As a performer, she has great Worcester, sellouts
» potential and a voice that had the au- LS
0 a genera Ion dience cheering when she hit the ceil-
ing several times with her soaring fal- :
setto. But this concert seemed to be mm&s f:)‘:l‘:l;;‘;“" hov. 36| B ol Varnell Enterprises
a bit too much too soon. A smaller Center seflouts
venue with a more intimate setting Lexington, Ky.
would have shown off Carey’s pres-
ence and ability to better advantage.
SANDRA SCHULMAN QINGO BOINGD Lrvin:‘::eav‘jows Oct. 29-30 s‘gs,s‘gg oy :a Avalon Attractions
mphitheatre i X
Irvine, Calif. $25/ 821 two shows
CYPRESS HILL e el
HOUSE OF PAIN
FUNKDOOBIEST ,
THE JERRY GARCIA BAND Meadowlands Oct. 31 $489,675 19,587 Metropolitan
THE ROYAL PHILKARMONIC ORCHESTRA WHOOLIGANZ i st | Eoanan
- FATAL East Rutherford,
plays GENESIS hits and ballads Roseland, New York
available on CD EDT 5204-2 and on Cassette EDT 5204-4 The Cheech & Chongs of rap, Cy- r—— — — pwo—
press Hill are the inventors of pot- mumuw o ov- hru z'm voice
laced hip-hop style. As the group ELEVEN Indio, Calif.
rhymes about the hardcore realities WEAPON OF CHOKCE
Edelton is distributed exclusively by Higher Octave Music = 23715 West Malibu Rd., Suite 358 of life in the ’hood, it also celebrates
i « Tel: 310-580- - 310-589-252 the joys of spliffing.
Malibu CA 90265 » Tel: 310-589-1515 Fax: 310-589-2525 Cypress Hill's second album, Fr— Natona ot a1 P 0 Cuntio Etaciones
edel “Black Sunday,” debuted at the top of e Bysen e
AMERICA RECORDS, INC. The Billboard 200 last June. The
i i . P P C ighted and iled by A t Business, blicati f BPI Communications,
e 4640 Lankershim Blvd. Sute 511 group came onstage at Roseland Oct. | Copyrighted and compie by Amusement usiness, »publicatonof 67 Commuricatons
RD North Hollywood, CA 91602 » 818-762-3335 Fax 762-3365 7 for their second show at the venue, 327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.
following a spokesman from the Na-
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CANADIAN BAND CRASHES U.S. PARTY

(Continued from page 18)

should be in it,” he says. “The tune
can evolve from there. The melody,
the chord progressions, and the lyr-
ics all remain the same . . . the flesh-
ing out of the arrangement some-
times changes radically, and
sometimes [remains] quite true to
the spirit of my original demo.”
Roberts readily admits that he is
not a prolific songwriter. “I often
take three to four weeks to write a
song, but when a song is finished,
99% of the time it’s a keeper,” he

says. “We only had 13 songs to
choose from for this album, and we
chose 12.”

While the band is considered a
mainstream pop act in Canada,
Arista has some distance to cover
before the band becomes well-
known in the U.S. “Crash Test
Dummies is one of the quintessen-
tial current bands for the [album al-
ternative] format,” says Steve
Schnur, the label's VP of rock pro-
motion. “By delivering the entire al-

bum to these radio stations, rather
than going with a single and limit-
ing our possibilities of airplay, we've
really moved toward what [album
alternative] radio is doing. A track
will evolve, [album alternative] will
dictate to us by nature of their for-
mat, and then we’ll go after other
formats to further airplay. The
week the album arrived, before we
were going for official adds, we had
20 radio stations add the record.
This last week brought us up to 50

stations.’

“In the States, I think we’re per-
ceived as more of an alternative
act,” says Roberts. “We did pretty
well there in a modest kind of a way.
Hopefully, the foundation that was
laid on the first record will provide
us with a network we can plug into
on the second record. We haven’t
set up our touring plans yet, but we
hope to be working more in the U.S.
fairly shortly.”

ERIC CLAPTON
30 TH ANNIVERSARY
A BILLBOARD SALUTE

recent unplugged record, he has
shown his brilliantly diverse
talents. His music is a part of
pop culture; we've rocked out,
playing air guitar to “Layla”,
and danced at weddings to

“Wonderful Tonight.”

Billboard presents a special
30th Anniversary tribute to the
spectacular career of Eric
Clapton, remembering the past,
relishing the present and

4 anticipating the future.

ISSUE DATE: DECEMBER 18
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extraordinairs Eric Clapton has
brought us thirty years of the
greatest rock and roll. From

CREAM to his stunning,

Join Billboard in this celebration!

inger/songwriter/guitarist

THE BAND

(Continued from page 17)

1969 successor “The Band,” a top 10
album that was the group’s commer-
cial breakthrough.

“We've always been a good team,”
Helm says of the Band’s continuing
chemistry with Simon. “He put a rec-
ord out in Japan. Garth and Rick and
myself ended up helping him with a
couple of tunes. We had talked about it
a little earlier, and we finally had an op-
portunity, so we went in and started
running the tape machines and trying
to put some song pieces together. And
John, of course, is a hell of a lot of help
with that. He can work with Garth in
the horn-section things, and he’s good
at helping work out the arrangements.
We've done it a lot, of course, and it’s
a pretty good match. Works real easy.”

Some of the songs on ‘“Jeri-
cho”—including “Country Boy,” the
last song to be recorded by Manuel—
were begun with producer Rick Cher-
toff when the Band had an ultimately
unproductive deal with Columbia dur-
ing the '80s.

“IIt was} another one of those start-
stop situations,” Helm says of the
group’s experience with Columbia.
“But we've got Richard Manuel’s
‘Country Boy’ cut to show for one of
those start-and-stop periods, and a
couple of other tunes.”

Helm says the writing of the new
songs on “Jericho” was a collaborative
effort.

“We kind of workshopped it out,” he
says. “We had probably half a dozen
good song pieces worked out with [the
late keyboardist] Stan Szelest. ‘Move
To Japan’ was one of those that we
used to work on, Stan and Jimmy and
myself. Richard Bell had ‘Caves Of
Jericho.” Simon and Garth fell in and
helped him with some chords ...
Jimmy came up with ‘Remedy.” Really,
what it’s shown is that we're a good
combination.”

RELUCTANT TO PERFORM

Looking into the future, Helm says
hesitantly that he is honored by the
group’s induction into the Hall Of
Fame. But he also expresses relue-
tance about performing at the Hall Of
Fame banquet with Robertson—or, in
fact, performing at all.

“I would rather just send my best,
and they can mail mine to me,” he says.
“Maybe I’ll get Harry Dean Stanton to
go down. Everybody likes Harry
Dean—he can get up for me ... It’s
pretty hard, just for a ceremony, to put
groups back together that have not
been together for years.’

The initial response to the first sin-
gle off “Jericho,” a cover of Bruce
Springsteen’s “Atlantic City,” has been
positive, according to Pyramid prinei-
pal Allen Jacobi, who says the track
was the No. 1 most added cut at adult
alternative in its first week.

The label has made a video for
“Atlantic City,” but Jacobi says, “It’s a
wonderful track, but if you listen to it,
it’s a bit strange. It’s very dark ...
We're not sure this is really the cut.”

Plans now call for a mini-tour of
Canada, where, Jacobi says, “‘Rem-
edy’ (the first single released in that
country) is doing wonderful.” He adds
that he hopes the band will do an
American tour in March or April of
next year, but, he adds, “It’s kind of
wait-and-see.”
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lS SONGWRITING AN ART
best left to genetics, nurtured by
experience, or can it blossom with
the knowledge and application of
classroom techniques?

Here is one answer, admittedly ad-
vanced by a songwriter, Jack Perri-
cone, who is chair of the songwriting
department of Boston’s Berklee
College of Music. “Built into the
question, ‘Can songwriting be
taught?’ is the knowledge that many
folks believe songwriting can’t be
taught, and

The ABCs 0f Songwriting:
Gold Picks Gherry Lane

member of the Philo label/touring
group the Four Bitchin’ Babes,
along with Christine Lavin, Me-
gon McDonough, and Sally Fin-
gerett. Cherry Lane is now the
worldwide administrator of “From
A Distance.” One of her more re-
cent songs, “The Journey,” is on
Lea Salonga’s first solo album.

GETTING A ‘Hold’ On Things:
BMI has made what is believed to
be the industry’s first licensing deal

for “on hold”

the ability to
write a song is

‘got it’ or you
don’t!

Woris s:Music

music from its
source, sign-

a gift from ing up Miami-
heaven—ei- based Tel-
ther you’'ve ephonetics,

said to be the
largest pro-

“Songwrit-
ers are all as-
sumed to be
self-taught. But note, in that as-
sumption is the fact that some
teaching did take place! The ‘self-
taught’ songwriter has somehow fig-
ured out how songs are constructed,
and through analysis and trial and
error has learned how to do it.

“If we study ‘natural’ songwrit-
ers, from Irving Berlin to Richard
Marx, [we] discover that they were
immersed in song from an early
age, and had developed what I term
a ‘song sense.’ They continued to
passionately pursue the craft of
songwriting and allowed their tal-
ents to blossom. Many other song-
writers, from Gershwin to Bacha-
rach, while not specifically studying
songwriting, did study music in a
formal way.

“In the heyday of Tin Pan Alley,
writers gathered in publishing
houses which acted as ‘schools,’
sharing songs and picking up each
other’s approaches and techniques.
Most songwriting greats, such as
Berlin, Gershwin, and Jerome
Kern, served as songpluggers or
house pianists, listening in on the
shoptalk, and getting a bead on the
industry and their craft.

“That environment no longer ex-
ists, and that void partially ac-
counts for the existence of a song-
writing department at Berklee Col-
lege Of Music. Anyone who has
taught music most of his life knows
that if someone has a belief in self
and some talent, that person can be
taught to be, at the least, a compe-
tent musician, and possibly develop
into a great musician through train-
ing and practice.

‘“Yes, I believe songwriting,
which is a subset of music composi-
tion, can be taught just as well as
any of the arts can be taught.”

cHERRY LANE MINES GOLD:
Julie Gold, winner of a 1990 song-
of-the-year Grammy for “From A
Distance,” as performed by Bette
Midler, has signed a co-publishing
deal with Cherry Lane Music, re-
ports Peter Primont, president/
CEO. The BMI-cleared writer, with
some 32 covers of the song, is a

by Irv Lichtman

ducer of hold
messages and
music, with
such clients as AT&T, Ford, Xerox,
General Electric, and Pepsico. Tele-
phonetics was formed a decade ago
as a result of an idea by its presi-
dent, CEO Alan J. Kvares. While
both BMI and ASCAP have deals
with end-users, the BMI/Telelphon-
etics deal is the first with a produc-
er, which until six months ago pro-
grammed public domain music. Ac-
cording to BMI VP of licensing
Tom Annastas, a “few” discus-
sions are under way with other
firms, while a spokesman for
ASCAP says the society has had
discussions with Telephonetics on a
licensing deal. Words & Music was
put on hold while seeking more in-
formation on the deal from BMI.
Sure enough, music was broadcast
over the phone line. The staffer was
quick to note that BMI has an on-
hold deal with its writers and pub-
lishers—the music, by the way, is
all BMI-cleared. A performance
right is a performance right.

HARDLY EXTINCT: Morton
Gould has written music for ailmost
every medium and, to a large ex-
tent, in every form, from classical
scores to ballet to musical theater
to film and movie soundtracks to,
believe it or not, rap. Well, it's a
1992 piece called “Jogger And The
Dinosaur For Rapper And Orches-
tra” that is set for its New York
premiere Nov. 20, as performed by
the Little Orchestra Society at
Lincoin Center. For the past seven
years, he’s been president of
ASCAP. He’s a charmer who can
deftly puncture pretension and
lighten the load of heavy evenings
of “in recognition of your great con-
tributions ...” And Dec. 10, he'll be
80 years old. Delightfully, he
doesn’t act it.

PRINT ON PRINT: The following
are the best-selling folios from Hal
Leonard Publications:

1. Aladdin, Soundtrack

2. Pearl Jam, Ten

3. Yanni, In My Time

4. Indigo Girls, Rites Of Passage
5. Nirvana, Nevermind

INTERACTIVE BUSINESSES SEEK THEIR AUDIENCES

(Continued from page 8)

for music-based product.

“Interactive products hold unlimit-
ed opportunity for increasing the ex-
posure of artists, their music, and ev-
erything about them,” Biondi said.

Biondi sees MTV’s viewers as the
“early adapters’ to interactivity.
“How quickly we are able to harness
these new technologies will depend
on how soon we can identify the win-
ning applications.”

However, David Serlin, executive
VP at ICTV, a Santa Clara, Calif.,
software developer, later noted that
while the MTV generation might be
the most comfortable with new tech-
nology, it is the pre-MTV generation
that controls the discretionary dollars
that will have to pay for enhanced TV
services.

“The mass-market consumer is not
a computer user,” he said, “and if
they can’t use the technology, it
won’t make money for a while.

“The word ‘interactive’ is abused
more than it’s used,” he added. “How
people actually will interact, and how
they will act when they are not in fo-
cus groups, but really spending their
own discretionary dollars, is still un-
known.”

Indeed, Biondi said, “interactivity
is not going to kill all other business-
es. The traditional business of sup-
plying prerecorded music to consum-
ers through retail outlets will not
likely disappear for a long time, if
ever.”

PROGRAMMING ON DEMAND
What interactive TV might actual-
ly look like was revealed Nov. 4 in a

panel on “Interactivity & Direct Mar-
keting,” moderated by media consul-
tant Garry Wall. Panelist Greg Riker,
director of future home technology at
Microsoft Corp., demonstrated the
software his firm has been develop-
ing to provide programming on de-
mand.

“The possibilities for music on de-
mand are incredibly powerful,” he
said. “People will have the ability to
construct the stream of music com-
ing to them . . . You can own a copy of
a video in your own system and
watch it in the best format possible.”

A typical screen of the future could
showcase the music video image, as
well as computer icons that open win-
dows to an artist’s discography,
lyrics, biography, and tour informa-
tion, plus information regarding tick-
et and product sales.

“The perception of music video will
change,” Riker predicted. “The activi-
ty of learning about artists through
video is the new use of [this medi-
um].”

Interactive technology will trans-
form the relationship between the
consumer and the TV, Riker added.

“Interactive TV will shift the cen-
ter of commerce for the viewer; one
will be able to bypass the phone and
make a purchase using the remote
control,” he said.

For now, several music networks
are easing into the direct-marketing
realm, albeit with traditional technol-
ogy, as described by panelists from
MOR Music TV and Black Entertain-
ment Television. MOR, a St. Peters-
burg, Fla.-based music network, sells

SOUL ASYLUM VID A ‘RUNAWAY’ SUCCESS

(Continued from page 8)

eo, directed by Graeme Joyce.

Repeat winners included Tom Phil-
lips, whose ‘“Chattanooga Tom
Show” won best local/regional coun-
try video show for the second
straight year; Ralph McDaniels,
whose “Video Music Box” picked up
its second straight award for best lo-
cal/regional rap video show this year;
and Armando Zapata of “JBTV,”
which picked up best local/regional
alternative/modern rock show this
year. Last year, Zapata was with
“Music Video 50,” which won best lo-
cal/regional dance show in 1992,
MTV Internacional also took its sec-
ond straight award for best local/re-
gional Latin music video show in
1993.

A complete list of winners follows:

QENERAL AWARDS

Maximum Impact Clip: Soul Asylum, “Run-
away Train” (Columbia).

Director Of The Year: Mark Romanek, Satel-
lite Films.

ALTERMATIVE/MODERN ROCK

Clip Of The Year: Blind Melon, “No Rain”
{Capitol).

New Artist Clip Of The Year: Stone Temple
Pilots, “Plush” (Atlantic).

Best Local/Regional Show: JBTV, Chicago.

CONTEMPORARY CHRISTIAN

Clip Of The Year: Geoff Moore & the Dis-
tance, “Evolution . . . Redefined” (Forefront).

New Artist Clip Of The Year: Two Hearts,
“Miracles” (Star Song).

Best Local/Regional Show: Lightmusic,
Wall, Pa.

DANCE
Clip Of The Year: RuPaul, “Supermodel (You
Better Work)” (Tommy Boy).
New Artist Clip Of The Year: RuPaul, “Super-
model (You Better Work)” (Tommy Boy).
Best Local/Regional Show: Power Play,
Newark, N.J.

HARD ROCK/METAL

Clip Of The Year: Tool, “Sober” (Zoo).

New Artist Clip Of The Year: Tool, “Sober”
(Zoo).

Best Local/Regional Show: 30 Minutes Of
Rock, Athens, Ga.

LATIN

Clip Of The Year: Jon Secada, “Sentir” (SBK/
EMI Latin).

New Artist Clip Of The Year: Ricky Martin,
“Me Amaras” (Sony Discos).

Best Local/Regional Show: MTV Interna-
cional, New York.

ROGK

Clip Of The Year: Lenny Kravitz, “Are You
Gonna Go My Way” (Virgin).

New Artist Clip Of The Year: Stone Temple
Pilots, “Wicked Garden"” (Atlantic).

Best Local/Regional Show: Music Link, Den-
ver.

MP

Clip Of The Year: Digable Planets, “Rebirth
of Slick” (Pendulum/EMI).

New Artist Clip Of The Year: Onyx, “Slam”
(RAL/Chaos/Columbia).

Best Local/Regional Show: Video Music Box,
New York.

COUNTRY

Clip Of The Year: Mary-Chapin Carpenter,
“Passionate Kisses” (Columbia).

New Artist Clip Of The Year: Little Texas,
“What Might Have Been” (Warner Bros.).

Best Local/Regional Show: Chattanooga
Tom Show, Chattanooga, Tenn.

RAS/URBAN

Clip Of The Year: Terence Trent D’Arby,
“Delicate” (Columbia).

New Artist Clip Of The Year: Mary J. Blige,
“Real Love” (Uptown/MCA).

Best Local/Regional Show: Hot Traxxs, San
Diego.

POP/AC

Clip Of The Year: Soul Asylum, “Runaway
Train” (Columbia).

New Artist Clip Of The Year: Gin Blossoms,
“Hey Jealousy” (A&M).

Best Local/Regional Show: TV23 Videos,
Cleveland.

DEBORAH RUSSELL

product via the phone using music
video as the commercial enticement,
and BET, which launched its own
BET Direct line earlier this year, re-
cently signed an agreement to ex-
plore direct-marketing possibilities
with the Home Shopping Network.

NEW AVENUES OF EXPOSURE

Technological marvels on the elec-
tronic horizon transcend the televi-
sion/direct-marketing business, how-
ever. A panel titled “Distribution &
Promotion,” moderated by PLG’s
Steve Leeds, explored other technolo-
gy applications and new opportuni-
ties for exposing artists via visual im-
ages.

The primary benefit record labels
will reap from the multimedia revolu-
tion is the increase in venues in which
to showcase artists’ videos, said Alan
Mintz, senior VP, West Coast, of Epic
Records. However, he noted, it is in-
cumbent upon record labels to expose
an act in the proper way. “We run the
risk of burning our act out through
excessive play.”

Chris Castle, A&M’s VP of busi-
ness and legal affairs, said his label is
carefully choosing new and develop-
ing artists to link with video games
for an upcoming cross-promotion
with the 3DO multimedia format.

In the cross-promotion, music from
A&M acts will be incorporated into
the bed of the game, and video clips
will be accessible during breaks in
the action, he said. The act’s audio
product—or an actual game sound-
track—will be packaged or cross-pro-
moted with the game title. “You’re
dealing with a captive, if not addict-
ed, audience,” he said.

Ed Newquist, VP of films at Bur-
bank-based Iwerks Entertainment,
said his firm offers yet another new
realm of exposure. He described
Iwerks’ foray into the movie/theme
park business, with its “Cinetropo-
lis,” set to open in Connecticut this
December. The park will feature out-
lets for large-format films, simulator
rides, and nightclubs featuring music
video in the round. Iwerks is the firm
that developed the ‘“Reactor” unit
that showcased the Peter Gabriel
ride-motion video “Kiss That Frog.”

Implications for interactive tech-
nology supersede entertainment, not-
ed Maurice Welsh, director of new
media marketing at Pacific Bell. In
the future, data will be available to
create systems to track sales, sup-
port invoicing, and legally prove that
a transaction from Party A to Party
B did in fact take place, he said.

He also described how video pro-
ducers and promoters will be able to
transmit digitized product via phone
lines, cutting the time and cost of
editing, dubbing, packaging, and
shipping actual videocassettes.

All of these developments prompt-
ed a warning from Ron Gertz, CEO
of the Clearing House, a Los Ange-
les-based licensing firm. Gertz said
producers of multimedia product
need to be aware of licensing and roy-
alty issues covering the sources of in-
formation—from sheet music to pho-
tos—included in a multimedia title.

“We lawyers salivate at this kind
of talk,” said Gertz, whose firm
clears licenses for music to appear in
various productions, ‘‘because we
know how it will impact our fees.”
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A Woman With Heart. A
“Morning Edition” spotlight on
Eleanor McEvoy generated
phone calls at National Public
Radio stations across the U.S.
The Irish songwriter just
finished a tour that took her
band to Boston, New York,
Philadelphia, Washington,
D.C., Los Angeles, and San
Francisco. She’ll be on “ABC
In Concert” in January.

AN OTHER IRISH INVADER: Geffen is using adult contempo-

rary radio, retail programs, and publicity to build a foundation

for Dublin native Eleanor McEvoy. According to Broadcast Data

Systems, 18 adult-leaning stations are on her “Only A Woman’s

Heart” track, a song that drew cheers and sing-along action Nov.

9 when McEvoy’s band played Fair City in Santa Monica, Calif.
The label found that a recent feature on Na-

Acidic Jazz. Guitarist Ronny
Jordan, whose first 4th &
B'way album was a jazz finalist
for an Indie Best Seller Award
at the National Assn. Of
Recording Merchandisers’
recent conference, returns
with “The Quiet Revolution.”
The new set debuted last
week on Top R&B Albums and
isthe No. 15 Heatseeker title in
the Middle Atlantic region.

project at midnight on Menday (15), and will repeat the show later
that week.

CUTS LIKE A KNIFE: Japanese group Shonen Knife has
landed the prime opening slot for the Southern portion of Nir-

REGIONAL HEATSEEKERS #1's

stirred a startling amount of recognition for

tional Public Radio’s “Morning Edition”
McEvoy, and her self-titled album gets glowing ﬂ

Big Head Todd & The Monsters, Sister Sweetly

NORTHEAST
Black Moon, Enta Da Stage

The Right Direction. Jeff
Arundel’s “Compass” album is
in programs at Tower Records
and Title Wave. Proceeds from
his new ""No Escape” single will
benefit the National Coalition
Against Domestic Violence. In
October Arundel played
Boston’s Fall Fair, sharing the
bill with Oleta Adams, Aaron
Neville, Dave Koz, and Laura
Branigan.

vana’s U.S. tour, with early-December dates in New Orleans, Dal-
las, Houston, Oklahoma City, Omaha, and Minneapolis. The rock-
ing Virgin trio’s four-track EP, “Brown Mushrooms & Other
Delights,” will be released Nov. 23, with a full-length album,
“Rock Animals,” set for Jan. 17.

UP IN SMOKE: Hollywood Records’ Sa-
cred Reich is playing a National Organiza-
tion For The Reform Of Marijuana Laws

. (NORML) tour, sponsored by herb mag

reviews in the December issue of Playboy and
the current US. She also scored a feature in
Harper’s Bazaar, will be spotlighted soon on
HBO’s “World Entertainment Report,” and will
be seen on “ABC In Concert” in early January.

Inclusion in the Listening Station systems at
the roughly 100 Circuit City stores that carry
prerecorded software boosted McEvoy’s album
into the company’s top 100. The title also is in
Tower Records’ CD Listening Post and The

[ Big Head Todd & The Monsters, Sister Sweetly |
)

MOUNTAIN '

EAST NORTH CENTRAL
| Mary-Kate & Ashley Olsen, / Am The Cute One

A N

WEST NORTH CENTRAL

A

m MIDDLE ATLANTIC

High Times. The road trip, which began
Oct. 25 in the band’s native Arizona, contin-
ues through the first week of December.
Stops include Minneapolis, Washington,
D.C., and cities in Texas, Ohio, New York,

Virginia, and North Carolina . .. For what

l | Black Moon, Enta Da Stage ‘

— it’s worth, High Times has named Ameri-

N\

Musicland Group’s New Auditions programs. rl

PACIFIC
| Dead Can Dance, Info The Labyrinth

SOUTH ATLANTIC
___ Black Moon, £nfa Da Stage

can’s Raging Slab “Stoner Band Of The
Month.”

CHARTING COURSE: Minnesota indie

RED HOT + NEW: To launch the latest Red
Hot benefit project, “No Alternative,” Arista
spread 10,000 red ribbon pins to stores for re-
tail clerks to wear on the title’s Nov. 9 street
date. Proceeds from the sale of the record will
go toward both AIDS primary care and preventative education.

The alternative compilation features several past and present
Heatseeker acts, including Columbia’s Soul Asylum, Virgin’s
Smashing Pumpkins, Zoo’s Matthew Sweet, Geffen’s Urge
Overkill, Beggars Banquet’s Buffalo Tom, and Sire’s Uncle Tu-
pelo. Geffen’s Nirvana mysteriously appears on an uncredited se-
cret track, “Verse Chorus Verse,” which reportedly was the orig-
inal title of the band’s “In Utero” album.

Several major-market radio and retail accounts are sponsoring
“No Alternative” days, including KITS (Live 105) and Tower Rec-
ords in San Francisco, WFNX and Newbury Comics in Boston,
and KROQ and Virgin Megastore in Los Angeles. MTV will run
a special installment of “Alternative Nation” dedicated to the

sstiteoarnp's H E A T S E E K E R S Atsuwm
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SOUTH CENTRAL
| Doug Supernaw, Red And Rio Grande

THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

MIDDLE ATLANTIC
Black Moon, Enta Da Stage
Mary Kate/Ashley Olsen, ! Am The Cute..
Robin S., Show Me Love
Urge Overkill, Saturation
Buju Banton, Voice Of Jamaica
Joshua Kadison, Painted Desert Serenade
Juliana Hatfield Three, Become What,
Dead Can Dance, Into The Laybrinth
Kathie Lee Gitford. It's Christmas Time
Big Head Todd/Monsters, Sister Sweetly

MOUNTAIN
Big Head Todd/Monsters, Sister Sweetly
Doug Supernaw, Red & Rio Grande
Mary Kate/Ashley Otsen, | Am The Cute.
Cracker, Kerosene Hat
Juliana Hatfield Three, Become What
Crash Test Dummies, God Shuffled His Feet
Urge Overkill, Saturation
Shawn Camp, Shawn Camp
Adam Sandler, They're All Gonna Laugh.
Martina McBride, The Way That | Am
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Gifthorse is using programs at two chains

to guide “Compass,” the debut by singer/

songwriter Jeff Arundel. In Minneapolis,

where the artist will warm up a Nov. 30 Pe-

ter Himmelman concert, Arundel’s album

and Himmelman’s “Flown This Acid World”
will be featured Nov. 29-Dec. 11 in an endecap promotion at 13-
store Title Wave. The concert will benefit Point Northwest, a
Minneapolis organization for runaway youth.

Arundel’s album also is featured in the CD Listening Post at
26 Tower Records locations. “When people get a chance to hear
it, it tends to sell,” says label GM Drew Emmer. “We’re a small
label, and up against a lot of big guns.”

The Navarre-distributed label says 93 stations, including
KTCJ/KTCZ “The Cities 97" Minneapolis, are playing various
cuts.

Popular Uprisings is prepared by Geoff Mayfield and Brett
Atwood with assistance from Silvio Pietroluongo.
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Me In Dallas. RCA group Me 2 U visits KKDA Dallas to help promote the single,
“All Night,” from the band’s eponymous debut album. Shown in front row, from
left, are KKDA morning team personality Valerie Moore, PD Guy Black, and
morning team personality Skip Murphy. In back row, from left, are road manager
Mike Elder; band members Tony Dumas, Jerry Lattisaw, Damon Dunnock,
DeVaugh Howard, and Eric Sanders; and RCA national field director Tommy
Thompson.

Queen Latifah Reigns Supreme

New Album Is Ist Un

B BY ODESSA DRAYTON-ITON

NEW YORK—Queen Latifah is un-
apologetic about her need for variety in
her work.

“The only thing people should expect
from Queen Latifah is the unexpected,”
says the recording artist/actress/entre-
preneur. “I am a rapper and an artist.
I can’t do strictly hard-core, strictly
reggae, rap, or R&B ... I go with the
vibe ... whatever the vibe commands,
that’s what I follow, that’s how I funec-
tion.”

Latifah spreads this vibe Tuesday
(16) when Motown Records drops
“Black Reign,” her third album and the
first under her multimedia deal with
Motown. The album, a fusion of jazz,
R&B, reggae, and hip-hop, has been
preceded by the jazz-influenced first
single “U.N.LT.Y.” The single debuted
last week on the Hot R&B Singles
chart at No. 85.

The 23-year-old Latifah joined Mo-

[

ARTIST DEVELOPMENTS

_

POETS IN MOTION

At a time when an abundance of
young male vocal groups threatens
to overwhelm the urban
marketplace, the New York-based
members of the Funky Poets are
starting their recording careers
with a clear-cut advantage: Their
music, mixing the soulful feel of
"70s R&B with a
'90s sensibility,
is distinctive and
lyrically strong.
Funky Poets
is one of the first
acts signed to
Epic Records’
550 Music
imprint; the
label soon will
release the group’s debut album,
“True To Life.” Brothers Paul and
Ray-Ray Frazier and their cousins,
Christian Jordan and Gene
Johnson Ashe, co-produced and co-
wrote all but one of the tracks on
the album. A cover of the
Flamingos’ “I Only Have Eyes For
You” is the set’s only non-original.
The foursome used the
opportunity provided by the
recording of its first album to craft
songs that are not confined to
romance, love, and sex as subject
matter. The first single, “Born In
The Ghetto,” exemplifies the
group’s commitment to covering a
wider lyrical range than many of
the male quartets saturating the
marketplace. Other album cuts
typifying the group’s lyrical
approach include “We As A
People” (an anthem that espouses
the need for collective community
pride), “When Will We Learn” (a
nod to the civil rights movement),
“Lessons Learned,” “It Doesn’t
Have To Be This Way” (offering
alternatives to selling drugs), and

FUNKY POETS

“1975.”

“We look at our album as a
celebration of truth and life,” says
Ray-Ray Frazier. “It expresses
where we're coming from, the
music speaks from the heart.”

The group began working on
material for the album some three
years ago. “When we thought we
had something special, we started
looking for management,” says
Paul Frazier, whose bass-playing
skills led to stints with Chaka Khan
and others. “We hooked up with
Bob Gordon at 23 West
Entertainment, and that gave us
the opportunity to do a lot more
writing and some woodshedding.”

A number of labels expressed
interest, but 550 Musiec won out
when Epic A&R VP David Massey
heard Funky Poets’ demos
through producer Andre Betts.
“After I heard ‘Born In The
Ghetto,’ I asked them to bring in
some more songs,” says Massey.
“They came in for a meeting and
sang a cappella for me. I asked
[Epic executive] Richard Griffiths
to come in and listen, and then
Tommy Mottola came down. We
signed the group within three days,
and they immediately began
writing more songs for the album.”

According to 550 Music GM
Polly Anthony, the label has begun
mounting a major global effort to
break the group. “Funky Poets are
not just about hit singles. The
messages in their music are very
direct, so our marketing campaign
is very much from the street up,”
says Anthony, who notes that the
group’s live showcases in New
York and Los Angeles “have been
incredible. Once people see and
hear Funky Poets, they walk away
with a real spirit of excitement and
enthusiasm for the group, so a lot

of our emphasis is on visual
exposure.”

Using the video for “Born In The
Ghetto” as a set-up tool for the
group has paid off for the label: It
is being aired on The Box and
several local outlets, while BET, in
addition to showing the clip, will
include Funky Poets in an
upcoming “Video LP” slot and in a
special “Spotlight” with the release
of the “True To Life” album.

Drawing from musical influences
that include Earth, Wind & Fire,
Curtis Mayfield, Donny Hathaway,
and the Isley Brothers, the group
members (all of whom sing leads)
“feel like we're carrying the torch,”
says Paul Frazier. “We like to
think of our music as reflecting the
essence of R&B.” Adds Ashe,
“We're definitely offering
something different ... our songs
reflect situations and experiences
we've been around, as well as
things we read and hear about.
Fortunately, the label gave us total
creative freedom.”

According to 550 Music’s
Anthony, Funky Poets soon will
undertake a promotional tour of
the Southeast that will include
track dates. “We're not pigeon-
holing the group; we're building
the act, and looking at taking them
across the board to urban, rhythm
40, and mainstream markets.”

DAVID NATHAN

AT THE PLATE

Hip-hop and dance music may
seem worlds apart, but they
actually are closer than one might
think. These influences, together
with reggae and classic soul, merge
to create “Swing Batta Swing,” the
energetic debut album by Tommy
Boy recording artist K7.

(Continued on page 32)
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QUEEN LATIFAH

town after five years on Tommy Boy.
She says ‘“‘a difference in vision”
prompted the move.

Says Steve McKeever, GM/senior
VP of A&R at Motown, “Everyone at
Motown is extremely excited about
Queen Latifah becoming a member of
our family. Our goal is to take her to
the platinum level, and ‘Black Reign’ is
worthy of that award—it’s her best
yet.”

Motown, known for its “artist pack-
aging,” has no plans for changing
Queen Latifah’s image. “There are no
corporate image changes necessary,”
McKeever says. “She is who she is, and
we want to help Queen Latifah show
who she is.

“This album reflects growth and
makes some pretty dramatic personal
statements,” he adds.

Latifah agrees. “This album is a lit-
tle different,” she says. “I am sure that
people have noticed changes in my per-
sonality, and I wanted people to under-
stand where I am coming from in my
personal life.” She’s referring in part to
the death of her brother in a motorcy-
cle accident last spring. That tragedy
is reflected in the album’s final cut,
“Winki's Theme,” a dedication to her
brother.

McKeever says the album took about

der Motown Deal

a year to make, and was pretty much
completed by the time Latifah signed
with the label. According to McKeever,
the deal wasn’t laborious. When he
found out that Latifah was available, he
made his move. “I was already a super
fan of Queen Latifah,” he says. “But
the thing that took me over the top was
hearing ‘Black Reign.”” McKeever
would not quote the dollar amount of
the deal, but says it is designed to take
advantage of Latifah’s multimedia ca-
pabilities.

Talks already are under way with
the Fox network to tie Latifah’s music
videos with her TV sitcom, “Living Sin-
gle.” The artist says establishing a re-
lationship with Fox was one of the
things she was most adamant about in
striking the record deal. As CEO of
Flavor Unit Records and Management,
she comes to Motown as both artist and
businesswoman. Doing film and other
multimedia projects was “part of the
concept of the deal,” says Latifah.

Why didn’t this multi-talented busi-
nesswoman sign herself to Flavor
Unit? It’s simple. Her label couldn’t af-
ford her. Flavor Unit was established
in conjunction with Epic Records, and
Latifah says the relationship is still be-
ing worked out. “We are still develop-
ing this label with Epic, we haven't re-
leased the artists that we signed yet,
and won't until it’s time. It would be
foolish for me to put myself in a devel-
opmental situation.”

With all that Queen Latifah is serv-
ing up these days—new music, artist
management, TV, and film projects,
McKeever is certain of her commit-
ment to her music career. “Of all the
things she does, I think music comes
first,” says McKeever.

Other highlights on “Black Reign”
include an “old school” reunion featur-
ing Kurtis Blow and Heavy D. on “If
It Ain't Rough.” Another cut, “Week-

(Continued on page 28)

Hall Grooves On Guy-Era
Sounds On New Silas Set

B BY HAVELOCK NELSON

NEW YORK—With “Get A Little
Freaky,” the initial single from his Si-
las/MCA solo set
“The Truth,”
Aaron Hall at-
tempted to resur-
rect the “Nasty
Man”  persona
from his tenure in
‘ recording act Guy.
“We thought it
would be a good
idea for him to do
s0,” says Silas president/CEO Louil Si-
las. “Unfortunately, radio did not fully
embrace that song; we got about 80%
of all [urban] stations on it.”
Admitting it was a misstep to release
that fast track first, Silas is planning to
move forward with a second, slower
spinoff from “The Truth.” The ballad

HALL

“Let’s Make Love” is due to hit radio
Dec. 7.

In Guy, Hall made his mark spread-
ing rough, throaty verses over raw
Teddy Riley swing beats. Among the
hits by that now-defunct R&B crew—
Hall's brother Damion was its third
member—were “Groove Me,” “Piece
Of My Love,” and “Let’s Chill.” After
the group broke up, Silas, then an exec-
utive with MCA, signed Hall to a re-
cording deal. When Silas formed his
own label, he was able to bring Hall
and others along.

In coordinating the Hall project, Si-
las says he “wanted some connection
with Guy’s sound,” but “also wanted to
create Aaron’s own niche.” He adds, “A
lot of the major producers, such as L.A.
& Babyface and Jimmy Jam & Terry
Lewis, have a sound that’s so distinc-
tive, we thought it would be more of an

(Continued on page 28)
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
- STORE SALES REPORTS COLLECTED, COMPILED,
I r ® AND PROVIDED BY SoundScari
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49 50 4] 32 | ONYX A RALCHAOS 53302*/COLUMBIA (9,98 EQ/15.98) BACDAFUCUP 8
" z,_ & 50 | 39 | 30 7 DE LA SOUL TOMMY BOY 1063 (10.98/16.98) BUHLOONE MIND STATE 9
28|58 39|22 arnist TME | £3 (BD| 61 | 52 | 35 | BLOODS & CRIPS DANGEROUS/PUMP 19138+/QUALITY (9.98/13.98) BANGIN ON wAX | 18
=z 5 ERRENR-E ¥ LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) Q a 52 48 38 8 PRINCE PAISLEY PARK 4543 LWARNER BROS. (12.08/17 G8) THE HITS 1 18
. * *x % NO. 1 % * % 53 | 49 | 40 8 THE ISLEY BROTHERS ELEKTRA 61538 (12.98/16.98) LIVE! 34
1 1 — 2 TOOQ SHORT JIVE 41526* (10.98/15.98) 2 weeks at No. 1 GET IN WHERE YOU FIT IN 1
94 | 52 | 39 4 JAZZY JEFF & FRESH PRINCE JIve 41489+ (10.98/15.98) CODE RED 39
2 2 1 4 EAZY-E RUTHLESS 5503*/RELATIVITY (7.98/11.98) IT'S ON (DR. DRE 187UM) KILLA 1 55 59 15 24 | SOUNDTRACK ® vE 41509 (10.98015.98) T 1

D] 3 [ 3 | 17 | Tow BRAXTON A urace 2z scommmsraosmisss) OB TON T 5 | 43 | 29 | 5 | DIGITAL UNDERGROUND TOMMY BOY 1080 (10.98/16.98) THE BODY-HAT SYNDROME | 16

4 4 — 2 TEVIN CAMPBELL QWEST 45388/WARNER BROS. (10.98/16.98) I'M READY ) 57 51 19 15 | THE O'JAYS £m 897407ERG (10.98/15.98) e 7
* * * GREATEST GAINER % % % 5 | 63 | 55 | 14 | BUJUBANTON MERCURY 518013+ (9.98 EQ/13.98) VOICE OF JAMAICA | 29

(8] 6 | 4 | 4 | XSCAPE 505006 57107 00LuMaA (998 £015.99) o COMICAE 5 | 56 | 56 | 5 | MINT CONDITION PERSPECTIVE 9005/A8M (9.98/13.98) FROM THE MINT FACTORY | 53
*xxHOT SHOT DEBUT % « » 60 58 50 8 PRINCE PAISLEY PARK 45435/ WARNER BROS. (12.98/17.98) THE HITS 2 23

)| NEWD | | | oRscwosiessoomasn ShGSTALE ° 61 | 60 | 63 [ 51 | SILK A Keia61394/ELEKTRA (10.98/15.98) LOSE CONTROL 1
T | 7 | 6 | 12| BABYFACE® epc 5355 1098 EQ/1598) GORMILEC SORINN DU 62 | 65 | 57 | 28 | MC BREED wrap s120cHIBAN (9.98/16.98) THE NEW BREED | 16
8 | 5 ] 2 | 3 | ERICKSERMON RALCHAOS 574607/COLUMBIA (9.9 EQ/15.56) UDIGRE - SURE B2 63 | 45 | 44 | 14 | WILL DOWNING weRcURY 518086 (.98 EQ/13.98) LOVE'S THE PLACE TOBE | 24

()] 10 | 7 | 10 | WARIAH CAREY A cowman sazosr 108 cns.3e Music Box | 1 64 | 62 | 54 | 1l | ILLEGAL rowv 37002vaRiSTA (9.98/15.98) THE UNTOLD TRUTH | 19

10 | U | — | 2 | SHAGUILLE O'NEAL Jive ¢1529- (1098/1598) LRI ) 65 | 64 | 53 | 20 | BELL BIV DEVOE ® wca 10682 (10.98/15.98) HOOTIE MACK | 6
1 9 | — | 2 | zAPP & ROGER REPRISE 45143/WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS 9 66 | 53 | 58 | 14 | OLETA ADAMS FONTANA 514965/MERCURY (10.98 EQ/15.98) EVOLUTION | 20
12 | 8 |5 7 | SPICE 1 ve 41513(9.98/15.98) 187 HE WROTE | | 67 | 66 | 51 | JADE @ GIANT/REPRISE 24466/WARNER BROS. (9.98/15.98) JADE TOTHE MAX_ | 19
13 | 12 | 8 | 20 | TONY! TONI! TONE! A WING 514933/MERCURY (10.98 EQ/15.98) SONS OF souL 3 70 | 81 | 100 | MICHAEL JACKSON A 5 EpiC 45400° (10.98 EQ/15.98) DANGEROUS 1
14 | 13 | 10 | 38 | 2PAC @ INTERSCOPE 92209/AG (9.98/15.98) STRICTLY 4 MY N.LG.G.A.Z..... 4 69 | 68 | 60 | 24 | BOSS RALCHAOS 52903+/COLUMEIA (9.98 EQ/15.98) BORN GANGSTAZ 3
15 | 18] 9 ] 2 | JANETJACKSON A viRGIN 87825 109816.98) JANET. | 1 70 | 73 | 77 | 11 | STANLEY CLARKE PIC 47489 (10.98 EQ/15.98) EAST RIVER DRIVE | 54
16 15 13 ] SALT-N-PEPA NEXT PLATEAU/LONDON 828392*/PLG (10.98/15.98) VERY NECESSARY 13 1 66 64 2 INNER CIRCLE @ BIG BEAT/ATLANTIC 92261/AG (5.98/15.98) BAD BOYS a1
il o s 3l INIEOISFATAGEleoss ACIooe/isos) NTEO i 12 71 62 20 | MC LYTE FIRST PRIORITY 92230/AG (10.98/15.98) AIN'T NO OTHER 16
18 | 18 11 13 | SCARFACE @ RAP-A-LOT 53861*/PRIORITY (10.98/15.98) THE WORLD IS YOURS 1 @ 81 71 13 | DMG RAPALOT S3862/PRIORITY (9.915.98) T 20
19 19 15 11 MAZE FEATURING FRANKIE BEVERLY WARNER BROS. 45297 (10.98/15.98) BACK TO BASICS 3 14 75 70 35 | GETO BOYS @ RAP-ALOT 57191 PRIORITY (10.98/15.98) TILL DEATH DO US PART )
20 17 16 7 MARTIN LAWRENCE EASTWEST 92289 (10.98/15.98) TALKIN' SHIT 10 * % %*PACESETTER * % %
21 | 20 [ 14 | 6 | AARON HALL MCA 10810 (9.98/1598) THE TRUTH 7 @5)] 96 | 8 | 31 | H-TOWNA wuke 126+ ©.9816.98) FEVER FOR DA FLAVOR 1
2 2 17 ) KRS-ONE JVE 21517" (9.98115.98) RETURN OF THE BOOM BAP > 16 74 | 68 | 52 | ICE CUBE A PRIORITY 57185 (10.98/15.98) THE PREDATOR 1
23 | 22 | 18 | 16 | CYPRESS HILL A RUFFHOUSE 53931%/COLUMBIA (10.98 EQ/15.98) BLACK SUNDAY 1 AD| 92 | 8 | 10 | JADE mnr 2es20mernise .01 198 BET'S LISTENING PARTY STARRING JADE | 67
24 | 25 | 25 | 47 | DR. DRE A 3 DEATH ROW/INTERSCOPE 57128%PRIORITY (10.98/15.98) THE CHRONIC 1 18 76 73 | 45 | SHAI A GASOLING ALLEY 10762-/MCA (90815981 IF 1 EVER FALL IN LOVE 3
| A 19 5 TEDDY PENDERGRASS ELEKTRA 61497 (10.98/15.98) A LITTLE MORE MAGIC 13 9 | 80 | 7 R T e ————— o R 28
26 | 26 [ 24 | 54 | SWVA2RCA66074(9.98/13.98) IT'S ABOUT TIME 2 80 | 79 | 76 | 21 I'%,I\Ngg?g%gms - WHAT'S LOVE GOT TO DO WITH IT (SOUNDTRACK) 8
21 | 23| — 2 HI-FIVE JIVE 41528 (10.98/15.98) FAITHFUL 23 —

32 22 5 E-40 SIC WID IT 340 (8.98/11.98) THE MAIL MAN 13 81 72 61 33 | LEVERT @ ATLANTIC 82462/AG (10.98/15.98) FOR REAL THO' 5
29 127 | 20 12 | JOE MERCURY 518016 (9.98 EV15.98) EVERYTHING 16 99 | 86 6 MAC MALL YOUNG BLACK BROTHA 2022/ILC (9.98/13.98) ILLEGAL BUSINESS? 82
30 | 29 | 28 | 7 | KEITH WASHINGTON GWEST 45336 WARNER BROS. (10.98/15.98) YOU MAKE ITEASY | 15 83 | 69 | 59 | 11 | THAALKAHOLIKS LOUD 66280/RCA (9.98/15.98) 21 &OVER | 23
31 | 31 26 14 | KRIS KROSS @ RUFFHOUSE 57278*COLUMBIA (10.98 £Q/15.98) DA BOMB 2 CLIH . S L S (D) ROUGH & READY-VOLUME I )
32 | 36 | 34 | 23 | LUTHER VANDROSS A wvs3231/ePic 1098 EQ/16.98) NEVER LETMEGO | 3 85 | 8 | 78 | 18 | ROBIN S. biG BEATATLANTIC 82509/AG (9.98/15.99) SLOWIMETTOE
B B|7 7 | EN VOGUE EASTWEST 92296 (8.98/12.98) RUNAWAY LOVE | 16 NEWD : EQO%E;I&N"SL“ND 518203p1G G.0m1398  YOU CAN BE A DADDY, BUT NEVER DADDY-0 | 86 'I
|35 | 31 53 | SADE A 2 epic 53178 (10.98 EQ/16.98) LOVE DELUXE 2 87 85 79 19 | UNV MAVERICK/SIRE 45287/ WARNER BROS. (9.98/15.98) SOMETHING'S GOIN’ ON 7
35 34 18 4 BLACK MOON WRECK 2002*/NERVOUS (9.98/15.98) ENTA DA STAGE 34 88 78 82 25 | GURU CHRYSALIS 21998*/ERG (10.98/15.98) JAZZMATAZZ VOLUME 1 15

2 | a 51 KENNY G A 5 ARISTA 18646 {10.98/15.98) BREATHLESS 2 89 90 69 19 | SOUNDTRACK @ £PIC SOUNDTRAX 57131/EPIC (10.98 EQ/16.98) POETIC JUSTICE 3
37 | 38 | 35 | 12 | FOURPLAY wARNER BROS. 45340 (10.98/16.98) BETWEEN THE SHEETS | 15 30 | 86 | 67 | 11 | POISON CLAN LUKE 202 (9.981498) RUFFTOWN BEHAVIOR | 12

% 30 | 21 | 4 | LEADERS OF THE NEW SCHOOL ELEKTRA 61382° (10.98/15.98) TIME | 15 RE-ENTRY | 5| BROTHALYNCHHUNG 24DEEP | 91

(39| 46 | 37 | 51 | SOUNDTRACK 4 1© aRisTA 18699* (10.98/15.98) THE BODYGUARD 1 HI-C .

40 [ 37 [ 33 6 SOULS OF MISCHIEF JIVE 41514~ (9.98/15.98) 93 'TIL INFINITY 17 :: ENT:; 557 Z'::;ETS: :;Z::::::;Zirj:jw15'98) PSR‘:(I:OGU: 2;

C:_l) i? i? n EARTH, W'N: SIEIREREGrEeto/tl iy ) MICEEN U 481 94 | 84 | 80 | 20 | YO-YO easTwesT 92252/G (10.98/15.98) YOU BETTER ASK SOMEBODY | 21

Y EIGHTBALL & MJG SUAVE 0001 (9.98/15.98) COMIN' OUT HARD REGINA BELLE ®

@:) 54 65 COMING OF AGE 700 11064 (9.98/15.98) COMING OF AGE 43 RE-ENTRY 37 | cowwein ass2s 1098 cans om PASSION b

@) 55 | 51 BOYZ 11 MEN MOTOWN 6365 (10.98/15.98) CHRISTMAS INTERPRETATIONS | 44 % | 87 | 8 | 16 | GEORGEHOWARD GrP 724 (998/15.99 RN HESICOM: il
45 | a1 36 F(,;AEORGI-: CLINTON HEY MAN...SMELL MY FINGER 31 97 77 84 | 20 | GEORGE BENSON WARNER BROS. 26685 (10.98/15.98) LOVE REMEMBERS 50
46 | 40 | 43 | 22 | JOHNNY GILL ® wOTOWN 6355 105815981 e 1 98 | 9 99 | 34 | 95 SOUTH wRAP 8117/CHIBAN (9.98/15.98) QUAD CITY KNOCK 20
47 | 47 | 46 | 70 | BRIAN MCKNIGHT ® MeRCURY 848605 (10.98 EQ/15.98) BRIAN MCKNIGHT | 17 BWlonl—=12 :g: NY J?:D:: Lt L e QUIEE CROTION
48 44 32 8 PRINCE PAISLEY PARK 45440/WARNER BROS. (39.98/49.98) THE HITS/THE B-SIDES 6 A00) | Re-ENTRY 3 'N-A-m-NLUYTE 8§00 (E9»98/14»98) GOIN'INSANE 8
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If you service record retailers or sell them your products - this is the directory
for you! The 1993 Record Retailing Directory is the only, complete, fully up-to-
date listing of full line record stores - featuring major chains and independents.
A This all-important 3rd edition is a must - containing hundreds of new listings
plus updates on over 60% of prior listings. With so many changes in the market-
place this past year, the 1993 RRD is an essential sales tool. Order now at last
year's price - just $99! (plus shipping & handling, $8 for international orders).
To order your copy call 1-800-344-7119 or 1-908-363-4156.

Or send check or money order with this ad to: BILLBOARD DIRECTORIES,
P.O. Box 2016, Lakewood, NJ 08701. (NY, NJ, CA, TN, MA, IL, PA, & D.C. resi-
dents please add applicable sales tax.)

Order bulk copies for your entire staff and marketing team- call for special rates!
BDRD0106
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Eagerly awaited by the industry —
The 1994 International Talent & Touring
Directory is here!

“The Billboard International Talent & Touring Director- is an invaluable resource —
we use it all the time, and our job would be much harder without it.”’
Michael Shore Managing Editor, MTV News.

“The Biliboard International Talent & Touring Director: is a lifesaver! Year-to-date, I have
booked over 150 room nights thanks to your directory. This is a must in sales offices.”
Carol A. Lobaito, Diretor of Sales, Days Inn Santa Rosu.

The 1994 International Talent & Touring Directory puts 1 global network of talent and
touring professionals in the palm of your hand. Getting =ou the information you need
to do business—fast!

The brand new 1994 edition features: *4,000 agents and managers *7,500 artists *sound &
lighting services *venues *clubs *hotels *instrument renals *staging and special eftects
*security services *charter transportation *PLUS merchandisers are now included for the
very first time!

If you're a player in the talent and touring industry yau’re not doing business without it!
Order your copy today!
Order multiple copies for your entire staff!

—l—l—l—l—l—l—l_l—l—l_l—l—

YES! Please send me Billboard’s 1994 International Taleat & Touring Directory. [ am

enclosing $75 per copy plus $4 shipping & handling ($10 for international orders. NY, N,
CA, TN, MA, IL, PA & DC residents pleass add applicable sales tax).

# of copies Check enclosed “or $

Charge $ to my Amex Visa Master Card

Card # Zxp. Date

Signature (required)

Cargholder (please print)

Name

Company

Address

City, State, Zip

Please note: Orders are payable in U.S. funds drawn on 2 U.S. bank only. Al sales are final.
Mail coupon to: Billboard Directories, P.O. Box 2016, Lakewood, N} 08701.
For faster service call toll-free: 1-800-223-7524 or 1-800-344-7119.

In NY call (212) 536-5174. In NJ call (908) 363-4156.  BDTD3103
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AARON HALL

(Continued from puge 26)

album of their style. They wouldn’t
have created one for Aaron as much.
That’s why we got the group of produc-
ers that we did.”

The sonic architects on board for
“The Truth” were Gregory Chauthen,
Vasal Bentord, Hank Shocklee & Gary
G-Wiz, Lani Stewart, and Hall himself.
“We wanted more of an influence from
Hank, but because of his workload, we
weren’t able to [get it].” Shocklee pro-
duced “Don’t Be Afraid,” Hall’s hit
from the “House Party I1” motion pic-
ture soundtrack; it appears on “The
Truth” in a “Jazz U Up” remix.

Silas says the resulting album show-
cases Hall’s gospel slickness better
than Guy did. “Since nobody produces
like Teddy, we sacrificed some of the
rawness for more of a smooth sound.
But we were hopeful that people were
in love not only with Teddy’s musie, but
with Aaron’s vocal delivery.”

To market “The Truth,” Silas says,
“we looked at the markets where Guy
made the most noise—New York, Los
Angeles, the Dallas area, and parts of
the Southwest. We decided it would be
smart to concentrate a lot of our efforts
in those places.”

Silas says the label set Hall up like
a rap artist. “We put snipes in the ma-
jor markets, and did a heavy street
campaign that was built around the re-
lease date of the album, which was
Sept. 28.”

Some of the label’s promotional
plans fell through, Silas says. “There
was supposed to be a heavy initial video
campaign. However, because we were
unable to shoot the clip when we
wanted to, we had to drop arrange-
ments for parties in a few cities—we
did one in New York—and an attack at
record pools.”

Currently, Hall is on a promotional
tour of mom-and-pop retail outlets and
local video programs, and he also is do-
ing press and television appearances.
“We're getting him out there and basi-
cally treating him like a new artist.”
says Silas. “But because of his prior
connection with Guy, Hall is able to get
into places a new artist won’t necessar-
ily get.” Those places include “Soul
Train” and “The Arsenio Hall Show.”

According to Silas, “The Truth” has
shipped more than 250,000 units.
“We're doing about 20,000 a week,”
says Silas. He’s confident Hall will hit
many higher levels from here on in. “I
think we're getting into what Aaron

TERRI ROSSI'S
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JUST THE FACTS, MA’AM: The top 10 on the Hot R&B Singles chart holds
few surprises this week. “Gangsta Lean” by DRS (Capitol) remains at No.
1. Airplay points increase 14%, and the tune ranks top five in airplay at 25
stations. It is No. 1 at 14 others, including WZAK Cleveland; WCKX Rich-
mond, Va.; and WQMG Greensboro, N.C. “Can We Talk” by Tevin Campbell
(Qwest) is up 11% in total points. Sales points increase 15%. and radio points
jump 8%. The single ranks top five in airplay at 28 stations and is No. 1 at
10 others, including WLWZ Greenville, S.C.; WJBT Jacksonville, Fla.; and
WJLB Detroit. “Shoop” by Salt-N-Pepa advances 6-4, gaining 11% overall;
radio points increase 15%. (It moves up 15-10 on the airplay-only chart.)
“Shoop” has top five rotation at 13 stations, including KMJQ Houston, WBLS
New York, and KKDA-FM Dallas. PLG has managed to stave off the “Whatta
Man” airplay so that it may be released as a single in the future. “Never Keep-
ing Secrets” by Babyface (Epic) ranks top five at 16 stations, and it is No.
1 in airplay at 7 others, including WXYV Baltimore; WJHM Orlando, Fla.;
and KJLH Los Angeles. Sales points increase nearly 16%. “Sex Me” by R.
Kelly (Jive) breaks into the top 10 on the chart. Combined points place the
single at No. 8; it ranks No. 3 in sales, but only No. 24 in airplay. (On the
airplay-only chart, it is pushed back despite point gains.) It ranks top five at
WJIBT, WKKV Milwaukee, KJMZ Dallas, and WPEG Charlotte, N.C.

BULLET AGAIN: “Come Inside” by Intro (Atlantic) makes significant air-
play point increases, gaining 16%, and regains its bullet. It is No. 1 in airplay
at WILD Boston and is in the top five at 13 other stations, including WXYV
Baltimore, WJLB Detroit, WGCI Chicago, and WKYS Washington, D.C.
“Breathe Again” by Toni Braxton (LaFace) falls back a notch, 54, due in
part to a slight decrease in BDS points. Look for a strong rebound next week.
The new mix will register, and Braxton is likely to shake up the top five.

POWER PICKS: “Freakit” by Das EFX (EastWest) earns Power Pick/Sales
honors with a 59% increase in sales points. It is propelled up the chart 36-
24. Its most significant airplay is registered at WLWZ Greenville, S.C., and
WOWTI Norfolk, Va. Power Pick/Airplay kudos go to “The Morning After” by
Maze featuring IFrankie Beverly (Warner Bros.). Airplay points increase
68%, and it moves up the Hot R&B Airplay chart 72-40. It ranks top five in
airplay points at KQXL Baton Rouge, La; WWIN Baltimore; and WMMJ
Washington, D.C.

BIG WINNERS: “Keep Ya Head Up” by 2Pac (Interscope) either benefits
from or survives his controversy; at any rate, the single increases 53% in total
points. Tt is No. 1 in airplay at WBLS New Yerk. It ranks top five at four
other stations. Freddie Jackson’s move to RCA seems to have invigorated
his music career. “Make Love Easy” zooms 68-38, with the second-largest per-
centage increase in total points (65%) on the chart this week.

JIVE TALKIN’: Current releases by six artists on the Jive label are bulleted
on the Hot R&B Singles chart this week. R. Kelly, Hi-Five, Shaquille O'Neal,
A Tribe Called Quest, and Souls Of Mischief all make impressive gains in
both sales and airplay. Too Short is not one to be left out. His album, “Get
In Where You Fit In,” holds at No. 1 on the Top R&B Albums chart for the
second week. And check the Hot 100, where Jive has five bulleted records.
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will have to decide just how phat it is.”
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ARTISTS & MUSIC

Rahzel Brings The Noise To Bond St.;
Styllsh Tommy Boy Steps On To Runway

’M FEELING a trifle ebullient today.
I went to Boom, a special showcase
night at New York’s 6 Bond Street
Nov. 3, to see Rahzel, who calls himself
“The Godfather Of Noise.” Everyone
should experience his fascinating
rhythms. My man is skilled in the art
of building something out of nothing.
Using just his lips, cheeks, gums, and
Adam’s apple, he recreated with amaz-
ing accuracy and detail tracks from the
magic mixing desks of Pete Rock,
Arthur Baker, Specialist, and others.

Among his blends: rattling percus-
sion atop parabolic dub effects and
Toytown sounds, and extended electro
noodlings with an undercurrent of
turntable backspinning, falsetto sing-
ing, and boom-bap basslines. He per-
formed interpretations of Afrika Bam-
baataa & Soul Sonic Force’s “Planet
Rock,” Pete Rock & C.L. Smooth’s
“The Creator,” and Stetsasonic’s
“Sally,” among other songs.

Besides mesmerizing the crowd with
his own set, Rahzel backed up the
young poets Sha-Key, Dasez, and Su-
pernatural. Another performer, Ja-
siri, kicked his verbals without accom-
paniment. He mostly didn’t even use a
microphone. He began, “I curse a lot to
show that I mean what the fuck 1 say.”
And his locomotive verses about dys-
functional families, empowerment, and
more made members of the crowd roar
and scream.

WHILE THE MAJOR New York
designers previewed their spring '94
fashions at Bryant Park, Tommy Boy
Records presented its new line of
clothing Nov. 1 at the stylish Supper
Club restaurant in New York. Set to
hard-hitting beats of new- and old-
school rap, the presentation had the
energy of a major design-house show
and featured women’s gear by Laura
Whitcomb, owner of the design firm

Label, and menswear designed by
Tomm_y Boy director of rap marketing
Albee and Ben Ruhe of Headhunters
Massive.

Whitcomb’s designs, including funky
T-shirts, lycra-tricot dresses, and
hooded shirts for women, will be re-
tailed under the brand name “Label
For Tommy Boy.” The menswear fea-
tured baggy denim pants and thick,
down-filled vests.

The clothing line is just the begin-
ning of Tommy Boy’s development as
a total lifestyle company. Look for the
label to branch out into movies and tel-
evision in the future.

by Havelock Nelson

IT’S A DEMO: Tanganyika, who ap-
peared in the excellent HBO feature
film “Strapped,” is trying her hand at
rapping. She has a fast flow and a demo
tape that contains two house-flavored
jams (“Step To The Rhythm” and the
safe-sex song “Can’t Hurry Love”) and
one hip-hop track (“This Jam Is
Funky”) ... 3X Dope is close to being
sprung from Arista Records, where
the group recorded two underrated al-
bums. They have a demo of bounce and
sway that’s making the rounds. Over
swift and rugged tracks (incorporating
jazz, blues, funk, and rock samples)
from the mind of Chuck Nice, rapper
EST drops provocative and evocative
hardcore lyries without glorifying half-
butted notions of gangsterism ... Re-
sponding to some of the knucklehead
incidents taking place in urban centers

across the land is Gasoline Alley/MCA
rap duo J.G. The Chicago-based group
of Leon “Jam” Collier and Shaun
“Godfather” Lance just dropped the
track “Put Down The Guns.” They will
donate all their U.S. royalties from
sales of the single to the United Negro
College Fund. In a letter to UNCF,
J.G. said, “Everyday language has
taken on the sound of gunfire. Kids are
beginning to think that a person with
a gun has power, when we clearly know
that education is power” . .. To launch
its third album, “Midnight Maraud-
ers,” A Tribe Called Quest made a
midnight in-store appearance Nov. 8 at
Tower Records’ downtown Manhattan
store. The self-produced set’s first sin-
gle, “Award Tour,” features Trugoy
The Dove from De La Soul . . . Coolio,
formerly of WC & the Mad Circle, has
a single out on Tommy Boy titled
“County Line.” The track is about
hangin’ in the welfare office, ready to
pull a scam on the man. It's cool,
spongy reality rap of another kind ...
The Original Spinderella is perform-
ing 15-minute mixed segments for the
syndicated radio program “Rap It Up.”
Starting next month, the former Salt-
N-Pepa DJ will headline her own
weekly show, “The O’s Mad Flava Hip-
Hop Jam” ... With pounding, nasty,
and slimy beats by producer DJ Pre-
mier, “Come Clean” (Payday/PLG) by
Jeru The Damaja is a track that will
explode in listeners’ ears like fireworks
on the Fourth of July. With his steady,
drunken flow, this hardeore stylist says
at one point, “My style’s more fatal
than second-hand smoke/Don’t pro-
voke the wrath of this rhyme inven-
tor/’Cause I blow up spots like the
World Trade Center.”

Asststance in preparing this coluinn
was provided by Lauren Coleman.

ARTIST DEVELOPMENTS

(Continued from page 26)

The beat-driven first single,
“Come Baby Come,” is full of the
barrio’s macho swagger (“I slam
the door/When I come into the
bedroom/Cause I'm the king of the
castle”). Released Sept. 13, the
track has seen strong support from
crossover radio, and is making
headway into urban and top 40
formats. Hip-hop and dance mix
shows also have been a driving
force. “Hot 97 in New York has
been absolutely critical in helping
to break this record,” says Tommy
Boy president Monica Lynch. “At
one point, [the single] was up to 67
plays a week.”

The video for “Come Baby
Come” is shaping to be a potent
marketing tool as well. The Hype-
directed clip has been featured on
The Box for the past four months,
has just been added to MTV, and is
also starting to get airplay on BET.
Although a package tour is being
discussed, national club
appearances will continue. K7’s
energetic stage show has been well
received, appealing equally to male

and female clubgoers.

A product of New York’s
Spanish Harlem, K7 (whose real
name is Kayel)
grew up on a
steady diet of
radio soul and
his parents’
Carole King and
Melba Moore
records. As a
teenager, he
became an avid
hip-hop fan; he
cites Afrika Bambaataa and Cold
Crush as early favorites. He
started hanging out at the Tommy
Boy offices at age 13, always
keeping up with musical trends.
This led to membership in the
popular group TKA—also on
Tommy Boy—which specialized in
youth-oriented Latin dance musie.
The K7 moniker comes from the
almost seven years that it took to
become a solo artist.

The energy of the barrio can be
felt throughout the 10 tracks on
“Swing Batta Swing”—nine of

which were penned by the artist.
His initial inspiration for lyrics was
heartbreak from an unspecified
number of relationships. He then
started writing about everyday
occurrences while hanging out with
his friends. The frank sexuality of
“Hotel Motel” does not get lost in
its uptempo beats (“Hotel Motel/If
you don’t tell/T won't tell”). “Let’s
Bang” is his studied observation of
how guys act toward girls when
they go to a club, while “Body
Rock” has a driving, percussive
vibe that is sure to make it a
dancefloor staple.

The more rap-oriented tracks on
“Swing Batta Swing” reveal K7's
brand of hip-hop to have more of a
dance flavor. “As an art form, [hip-
hop] was always meant to be more
danceable,” he says. Lynch agrees,
referring to the project as “catchy
dance-pop music, but with hip-hop
production techniques.” The musie,
the artist feels, should make you
have fun, but also be able to make
you think and move you

emotionally. DJ MARIUS

Paper, Gold, and Platinum. Next Plateau/FFRR rap artist Paperboy, right, and
Next Plateau president Eddie O’Loughlin celebrate the gold certification of
Paperboy's debut album, “The Nine Yards,” which features the platinum single
“Ditty.”
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High School Tour Is “Reward’-ing For Melendez

YOU HAVE NOT SEEN grass-
roots promotion in action until
you’ve seen Lisette Melendez
work an auditorium filled with
high-school kids.

That scenario may not seem as
glamorous as playing the coolest
venue in town, but there was an ar-
dor and energy rattling the walls
of one New York City school on a
recent weekday morning that
we've rarely seen outside a sta-
dium-sized rock gig. Melendez is
about to wrap up a nationwide tour
of schools called “Project Reward,”
a teen-geared program with an
anti-drug, anti-violence, and pro-
education message. Given the
singer’s tough background in New
York’s Spanish Harlem, there
could not have been a more fitting

'LISETTE MELENDEZ

way for the singer to mount her re-
turn to the public eye after a two-
year absence.

“I want people to see that I'm
still down to earth,” she says.
“There’s nothing fake about me.
This tour has given me the chance
to go out there and remind kids
that they can have success if they
work hard. It makes me feel like
I'm giving something back.”

Judging from the fervor that
came from the audience that morn-
ing, the vibe of warmth and re-
spect is mutual. Melendez also is
stomping in support of her wick-
edly catchy new single, “Goody
Goody,” on Chaos/RAL/Fever
Records. And while this Kendu
production has been out for only a
few weeks, those kids already
knew the song well enough to
chant and sing along.

“It was very exciting to watch,”
says Johnny Coppola, director of
promotion at Chaos. “[The tour]
has been a good thing for her to do.
Not only does it tell people that Li-
sette Melendez is back with a great
new record, but it also shows her
as the role model that I think she
is for kids. It's almost as if they see
themselves in her.”

Listening to a sneak preview of
her satisfying second album, “True
To Life,” which is due in stores in
early January, we wonder if they
will also be able to measure the im-
pressive amount of creative
growth and maturity she exhibits
on sassy hip-hop-derived tunes like
“Love Type Situation” and “How

by Larry Flick

"Bout You.” She is in strong voice,
and is on the road to developing a
distinctive phrasing style. One
thing will be erystal clear: The
freestyle sound of her 1991 hits
“Together Forever” and “A Day In
My Life Without You” is less dom-
inant.

Don’t misunderstand—Melen-
dez and producer/mentor Carlos
Berrios are still a solid team, and
are kicking that now-familiar new-
school sound on rockin’ ditties like
“On Again, Off Again” and “My
Warning” (you will gag on her de-
mand for an apology from a
mouthy lover). But promoting a
versatile and durable image is the
name of the game here—a wise
move, given the tough commercial
road that many of her contempo-
raries are traveling.

“Two years ago there were a lot
of Latin singers, and no one had a
real identity,” she says. “It’s
tougher now, because I want to
prove that there’s more to me than
the ‘Together Forever’ sound. I
don’t want the freestyle commu-
nity to feel like I'm abandoning
them—I'm not. But I like the idea
of showing different parts of my
personality, and my different
tastes in music.”

To do that, Melendez also en-
listed the talent of Tony Moran,
who himself goes a long way to-
ward establishing a broader musi-
cal image. Moran’s ear for nifty
pop hooks and textured production
is put to good use here.

“It was a little scary to work
with people other than Carlos at
first,” Melendez says. “He’s guided
me for years. But now I see how
much you can get out of putting
yourself in different situations.”

With the music in place, and the
“Project Reward” tour winding
down, Melendez will be dividing
her time between radio promotion
and club gigs. She also is looking
beyond this album, toward writing
and producing much of her third
set on her own. She also is eyeing
an expansion into film and televi-
sion acting.

“I took a year off between al-
bums to get into a better mental
space and physical state,” she says.
“I was tired, and didn’t really feel
it anymore. Now I feel focused.
I've got myself and my priorities
together. I feel like I can tackle the
world.”

THINGS TO KNOW: Just so club
jocks don’t feel left out of Mo-
town’s mega Diana Ross blitz, re-
sulting from her lip-smackin’ “For-
ever Diana” boxed retrospective,
the label is putting together an as-
yet-untitled EP of classics recon-

structed for the house music gen-
eration. Frankie Knuckles has
added golden touch to “Someday
We'll Be Together” and “Love
Hangover.” Meanwhile, David
Morales works his magic on “The
Boss,” and teams up with Satoshi
Tomei for “Upside Down.” The
set, which will be out in about six
weeks, will be rounded out by the
groovy Eric “E-Smoove’” Miller's
version of “Chain Reaction,” and
Steve Hurley’s well-known take
on “You're Gonna Love It.” In the
meantime, Motown will ship a 12-
inch promo pressing of the new
commercial single, “Best Years Of
My Life,” backed with album
mixes of “The Boss,” “Ain’t No
Mountain High Enough,” and
“Someday We’'ll Be Together.”
Ross-mania in full effect ... Ma-
donna diehards will need to hang
at their local import shops for the
upcoming Ricky Crespo mixes of
“Bye Bye Baby,” which, at this
point, will be released only in Ger-
many. We hear that might change,
so keep your eyes peeled . .. Club-
land may be on the verge of a new
kind of dance compilation. Re-
cently, Volume Records in the
U.K. and Japan’s Meldac label
have enjoyed great success with
elaborate packages that combine
multi-act CDs with full-color, 60-
plus-page magazines that are the
same dimensions as typical CD
booklets. Volume’s “Trance Eur-
ope Success” is actually two discs
of slammin’, previously unavailable
trance and rave cuts by Cosmic
Baby, Orbital, and Sabres Of
Paradise. The single-disc “Remix”
set from Meldac shifts styles with
each monthly edition; the most re-
cent focuses on disco/house. A
feast for the ears, eyes, and brain,
these sets make standard State-
side compilations look too primi-
tive to deal with . . . It is a pleasure
to report that ex-Columbia act the
Daou is back in action with “Give
Myself To You,” the husband/wife
team’s first 12-inch single for

Who's In The House? C-Four/Mogui
recording artist Laurie Roth, left, was at
New York’s Water Club recently,
celebrating the enthusiastic early
response to her cover of the Mary Jane
Girls nugget “in My House.” The track
is featured on the singer’s debut
album, “Always Best Friends.” Expect
a ciub tour to commence shortly. Aiso
pictured is television personatity
Downtown Julie Brown. (Photo: Kaye/
Marino)

)
Knockin’ Boots. Legendary
funkateer Bootsy Coliins is currently
plying his wares at assorted
nightciubs around the U.S. He is
pictured here working the crowd at
New York's poputar Groove
Academy. Word has it that Collins
also is cutting tracks for a new
project. (Photo: Tina Paut)

Tribal America Records. The
track has a kicky beat, Peter
Daou’s complex keyboard pat-
terns, and Vanessa Daou’s lus-
cious vocals. Although this will eas-
ily please dancefloor denizens, we
hope someone will give the duo’s
more alternative musings a
chance; it’s perfect for a label like
4AD or Chameleon. Hint, hint ...
Urbanites should dig Mary J.
Blige’s upcoming “What’s The
4117 Remix Album” (Uptown),
due early next month. Teddy Ri-
ley, Buttnaked Tim Dawg, and
Sean “Puffy” Combs take hits
like “You Remind Me” and “Remi-
nisce” through way-hard hip-hop
moods. Fine stuff, but given the
singer’s sizable club following, it
would have been nice to hear at
least one house-rooted mix. Oh,
well . .. If you are going to indulge
in a bit of hip-hop, you should give
close consideration to “Spirit Of
Love” by Brass/Interscope new-
comer the Angel. She’s a charis-
matic rapper and remixer (listen to
her mix of “Otha Fish” by the
Pharcyde), brewing a yummy
stew of funk, soul, and reggae.
Best of all, this ain’t no gansta
bitch or bikini-clad concubine. The
Angel drops smart, pro-woman
rhymes that will remind many of
Neneh Cherry. Kinda fierce ...
After years of trying to harness
her quirky personality and brainy
pop/dance sensibilities, sorely un-
derrated singer/songwriter Adele
Bertei apparently has stopped sti-
fling her creativity and has cut
loose a phenomenal piece of music.
She’s now shopping a sterling five-
song demo that is stronger than a
lot of major-label material we have
heard in recent times. Co-pro-
duced by Jimmy Harry, the tape
leads off with the genius “Zami

Girl,” which can only be described
as possibly the first bona fide les-
bian disco anthem. You need to
hear this one to believe it. Other
tasty morsels on the tape include
the poppy “Four Corners” and the
touchingly poetic ballad “Little
Brother.” Bertei is represented by
the World Of Wonders posse in
New York—the same folks who
look after RuPaul. A very special
project.

PARTING GLANCES: We're
sad to report that Torsten Fens-
lau, the leader of Epic/550 Music
act Culture Beat, died in a car ac-
cident on Saturday, Nov. 6., in
Frankfurt, Germany. He was 29
years old.

Fenslau was driving home in the
rain from a nightelub when his car
skidded and overturned. Fenslau
was thrown from the car, and died
from internal injuries several
hours later at Darmstadt Hospital.
His girlfriend, who was also in the
car, suffered minor injuries.

Fenslau’s death comes at a point
when Culture Beat’s current sin-
gle, “Mr. Vain,” is enjoying mas-
sive international success. The
track is working its way toward
the top half of Billboard’s Hot 100,
and is at No. 6 on the Club Play
Chart this week.

“He was a wonderful guy, and a
great talent,” says Liz Montal-
bano, manager of club promotion
at Epic. “We're all going to miss
him terribly.”

The label will be issuing the act’s
second U.S. album, “Serenity,”
later this month.

Assistance in preparing this
week’s column was provided by
Wolfgang Spahr in Germany.
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271 | 13 | 10 | 10 | DREAMS GO!DISCS/LONDON 857 141/PLG @ GABRIELLE RE-ENTRY | 16 | PLASTIC DREAMS (1) () EPIC 74992 @ JAYDEE
41 | 45 3 | SHOW ME WARNER BROS. PROMO ULTRA NATE 21 | 36 | 24 | 11 | PUSH THE FEELING ON (M) (T) GREAT JONES 530 620/ISLAND NIGHTCRAWLERS
29 | 21 [ 14 | 11 | HAVE WE LOST OUR LOVE BiG BEAT 10134/ATLANTIC LANCE ELLINGTON 42 | 45 | 4 | METHOD MAN M LOUD 62530/RCA # WU-TANG CLAN
30| 3| 36 4 | SONG OF LIFE MEDICINE/GIANT PROMO/WARNER BROS. LEFTFIELD NEW ) 1 HEAT IT UP (T) MCA 54742 RAKIM
D[ 37 | 38 | 4 | CAUGHT IN THE MIDDLE cooLTeMPO IMPORT JULIET ROBERTS 30 | 17 | 27 | 20 | 1GET AROUND (M) (T) INTERSCOPE 96036/AG @ 2PAC
2} 43 | 46 3 BLUE BUDDHA INTERSCOPE 95988/ATLANTIC @ THRILL KILL KULT 31 33 22 7 HOW MANY EMCEE’S (MUST GET DISSED) (M) (T) WRECK 20064/NERVOUS ® BLACK MOON
33 | 24 | 25 | 7 | SPACE TIME DISCO Rca 62488 DEFINITION FX 32 | 20 | 32 | 9 | OUTTA HERE M) (1) (% JIVE 42146 ® KRS-ONE
4| 25 21 10 | INTHE RAIN ACTIVE 96044/ATLANTIC @ NERISSA 33 25 | 36 4 (1 KNOW | GOT) SKILLZ (1) 00 JIvE 42176 @ SHAQUILLE O'NEAL
35 29 22 9 FANTASY COLUMBIA 77131 TEN CITY 34 24 8 4 I'M REAL (M) (T) (X) RUFFHOUSE 77237/COLUMBIA @ KRIS KROSS
36 35 35 DANCE E.5A 22027 CLUB CULTURE 35 43 43 5 SEX DRIVE (M) (T) (X) ISLAND 535 S00/PLG GRACE JONES
37 39 | 38 4 RAPTURE INSTINCT 4104 X-STATIK 50 | — 2 WATCH THE SOUND (T) RELATIVITY 1205 & FAT JOE
38 | 31 | 28 AIN'T NO MAN A&M 8199 DINA CARROLL 3|19 14 6 | I'’M A PLAYER (M) (1) JIVE 42152  TOO SHORT
39 | 18 | 17 | 12 | HEY MR. D.J. FLavoR UNIT 77121/ERIC © ZHANE 38 | 30 | 33 3 | SHOOT TO'KILL (M) (T) WEEDED 20072/NERVOUS MAD LION
* % *HOT SHOT DEBUT * * % NEW ) 1 WHAT IS LOVE (T) EASTWEST 95981/AG EN VOGUE
NEW ) 1 | LOVE CHANGES virGIN 38413 @ MK FEATURING ALANA 40 | 29 | 23 | 20 | RUFFNECK (M) (D) FIRST PRIORITY 36038/AG & MC LYTE
T 14 | 13 3 IN MY HOUSE C-FOUR 36020 LAURIE ROTH 41 28 26 15 | LOVE FOR LOVE (M) (T) (X) BIG BEAT 10133/AG © ROBIN S.
NEW ) 1 | YOUR LOVE KEEPS WORKING ON ME McA 54785 ol COYATIED 42 | 45 | 48 | 3 | CATCH A BAD ONE (M) (T) ELEKTRA 61529 @ DEL THA FUNKEE HOMOSAPIEN
47 1 - 2 BETCHA'LL NEVER FIND RCa 62651 CHANTAY SAVAGE NEW p> 1 REAL MUTHAPHUCKKIN’ G'S (T) RUTHLESS 5508/RELATIVITY ® EAZY-E
NEW p> 1 CONGA TE SIRE 41038/ WARNER BROS. @ DOUBLEPLUSGOOD 4 | 39 | 46 I MANY CLOUDS OF SMOKE (M) (T) () PGA 1-2625/ARISTA & TOTAL DEVASTATION
49 | | 2 | UKNOCK ME anceLEves se12 T WARNING 45 | 27 | 39 | 4 | SEXME (D) JVE 42185 @ R.KELLY
46 | 45 | 47 | 3 | LET ME RIDE DEATH ROW/INTERSOOPE S3840/ATLANTIC © DR DRE 46 | 49 | 18 | 1l | WHAT'S NEXT? (M) (T) ELEKTRA 66309 # LEADERS OF THE NEW SCHOOL
47 17 IE 10 | DREAMLOVER COLUMBIA 77079 © MARIAH CAREY 47 34 34 9 93 'TIL INFINITY (T) JIVE 42158 @ SOULS OF MISCHIEF
NEWD | | | THE KEY THE SECRET PULSE 8 12445/RADIKAL # URBAN COOKIE COLLECTIVE NEWD | | | GOODY GOPDY i (T FEVERCHAOS 77157/COLUMBIA @ LISETTE MELENDEZ
49 | 48 [ — | 2 | wweRE DO WE GO? Freeze so0ss THE DARRYL JAMES/DAVID ANTHONY PROJECT 49 | 35 | 28 [ 10 | BREAKADAWN ) m 0o Tommy eov sas =  DE LA SOUL
NEWD | | | THINGS CAN ONLY GET BETTER SIRE/GIANT 24508/WARNER BROS. @ D:REAM RE-ENTRY | 3 | EVERYBODY DANCE (1) DECONSTRUCTION 62693/RCA @ EVOLUTION

C) Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette is unavailable. On sales chart: (M) Cassette maxi-single availability. (T} Vinyl maxi-single availability. (X) CD maxi-

single availability. © 1993, Billboard/BP| Communications.

ARTISTS’ RECORD-RENTAL ROYALTIES BEING HELD IN TOKYO

(Continued from page 13)

ed about 200 million yen ($1.85 mil-
lion) on behalf of foreign musicians
who play on Japanese recordings for
rent at Japan’s 5,000 rental stores.
About 80% of that sum is owed to
U.S. musicians, with most of the rest
owed to British musicians.

Shinji Matsumoto, Geidankyo’s ex-
ecutive director for foreign affairs
and chairman of the Musicians’
Union Of Japan, one of the 59 groups
comprising Geidankyo, says that due
to the relatively large amount of
money owed to American and British
musicians, Geidankyo wants to pay

rental royalties to individual perform-
ers from those two countries. Howev-
er, it has not yet done so, due to the
lack of appropriate mechanisms that
would ensure that artists receive the
rental royalties they are due, says
Geidankyo.

The net amount due to foreign mu-
sicians is actually 160 million yen
($1.48 million), Matsumoto says, since
Geidankyo charges a 20% handling
fee.

Since rental of foreign product has
been effectively banned since Janu-
ary 1992, rental royalties are not be-

ing paid to artists performing on non-
Japanese recordings.

For the past two years the Musi-
cians’ Union Of Japan has been work-
ing with the British Musicians’ Union
to set up a payment mechanism, but
the organization only recently has be-
gun to do so with its American coun-
terparts.

Matsumoto recently went to the
United States to hold talks with rep-
resentatives of the American Federa-
tion Of Musicians and the American
Federation Of Television And Radio
Artists.

“This is the first step,” says Matsu-
moto. “Geidankyo has reciprocal
agreements with many foreign
neighboring rights societies, so [
think the best way is to make such
an agreement with the AFM and
AFTRA.”

This could have a positive effect on
the current debate in the United
States over a performance right bill,
Matsumoto says.

One of the problems in putting to-
gether a royalties payment system is
finding out which musicians took
part in which recording sessions,

Matsumoto says.

A relatively small amount goes to
European performers who play on
Japanese recordings. Under recipro-
cal agreements with Geidankyo’s Eu-
ropean sister societies, European mu-
sicians’ rental royalties are kept in Ja-
pan to be used for promoting live
musical events and cultural ex-
changes.

In recent years, an increasing num-
ber of foreign musicians have been
featured on Japanese artists’ record-
ings as the industry here continues to
internationalize.
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BILLBOARD’S YEAR IN MUSIC CELEBRATION 1993

‘---------

Billboard's 1993 Year End lssue is a renowned event, & where artists and the

entire industry take the spotlight. The most eagerly awaited issue of the

year, it contains the 132 Year End charts, chronicling the year's best releases.

&Plus, expanded editorial coverage recaptures the impactful trends and

happenings of the past year.

A Collector's lIssue, on the newsstand for two weeks, it reaches

g
A

your successes and promote your upcoming releases.

Billboard’'s over 200,000 readers worldwide. This is the issue to salute

SO RAISE YOUR GLASS
AND JOIN IN BiLLBOARD’s YEAR IN Music!

ISSUE DATE: DECEMBER 25 AD CLOSE: NOVEMBER 30

NY: 212-536-5004—KEN KARP, KEN PIOTROWSK!, NORM BERKOWITZ, NANCY BOWMAN
LA: 213-525-2300—JON GUYNN, JODIE LEVITUS, GARY NUELL, MICHAEL NIXON
NASHVILLE: 615-321-4294—LEE ANN PACK / FLORIDA: 305-441-7976—ANGELA RODRIGUEZ
ATLANTA: 404-512-7107—BETH DELL’ISOLA

UK & EUROPE: 44-71-323-6686—PAT ROD-JENNINGS, CHRISTINE CHINETTI
ITALY: 3936-254-4424—L1DIA BONGUARDO

JAPAN: 81-33-498-4641—BILL HERSEY

MEXICO: 525-658-7461—GISELLE TRAINOR
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Boyz Il Men Lead Motown’s Latin Charge

BOYZ IT HOMBRES: With the
release of “Al Fin Del Camino,” the
Spanish-language version of Boyz
IT Men’s mega-smash “End Of The
Road,” Motown Records president
Jheryl Busby is looking not only to
break the vocal quartet in a new
market, but also to plant the Mo-
town flag in a region where the la-
bel has seldom trod.

“There are really two things hap-
pening here,” says Busby. “The
marketing of the group’s career,
and an opportunity for the Motown
trademark to be positioned in other
places in the world.

“Outside of recording a record,
the real dollars for an artist [are
earned on] tour. [Boyz II Men]
have to look at the world as their
playing field. They’ve got the South
Pacific rim now, they're starting to
develop the European market, and
if you can connect the Latin mar-
ket, then these kids have the oppor-
tunity to have a real world tour.

“Also, the most important asset
of Motown is its trademark, and
what I'm hoping is if [“Al Fin"]is a
big record, we're going to try to lay
our trademark on top of this every-
where we go.”

While Boyz II Men is the first
crossover project overseen by
Busby at Motown, he is hardly a
stranger to Anglo acts recording in
Spanish.

“When I was at Casablanca [Rec-

Notas

by John Lannert

ords),” Busby says, “I was the one
that fought and got green-lighted
Spanish-language versions of Cap-
tain & Tennille’s ‘Do It To Me
One More Time’ and Teri de
Sario’s ‘Yes I'm Ready,” both of
which were huge hits. I have never
tried it with a black artist, but I had
tremendous success with both of
those records.

“I think now, with Shanice Wil-
son, I'm going to record her album
with [erossover] in mind, and I
think I'm going to do the same
thing on the next Johnny Gill al-
bum, just to see if there’s an oppor-
tunity. If I have a beautiful song
and it translates well, I may cut it
and just sit on it.”

Spanish lyries for “Al Fin” were
penned by Luis Angel, with K.C.
Porter handling studio production.
Busby remarks that several non-
Latin stations in L.A. have been ro-
tating the single, a project he says
the Boyz took seriously.

“It was interesting that the
[guys] tried to ad-lib, which means
they did put their heart into this,”

says Busby.

To be sure, Boyz I1 Men put in a
strong effort to nail down the ac-
cents, and turned in a convincing ef-
fort for the most part. In late
October, the quartet went to Miami
to do Latin TV promotion.

Busby notes that if the response
is favorable to those shows beamed
into Latin America, he will dispatch
the group on a promotional tour to
that region.

It may also behoove Busby to
schedule more Spanish-language
recordings for Boyz II Men, be-
cause (with rare exceptions) it
takes more than one tune to crack
the Latino market, both here and in
Latin America. Such commitment
would convince the market that
there could be still more hits from
Boyz II Men at the end of the road.

EMI LATIN’'S BEACH BALL:
Miami Beach nightelub Vandome
was the site when EMI Music con-
cluded its biannual marketing con-
fab Nov. 2 with a largely entertain-
ing showcase featuring four EMI
Latin artists: Las Triplets, Pau-
lina Rubio, Selena, and the Bar-
rio Boyzz.

Las Triplets opened the fast-
moving show—co-presented by
WRTO Miami—with a perky mini-
set highlighted by a nice, bilingual
version of their top 10 smash “Algo

(Continued on page 38)
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DE LA DISTRIBUIDORA MAS
GRANDE EN EL MUNDO

TOLL FREE:BO0DO-329-7664

OR 3056-621-0070 / FAX:621-0465

DISCOS COMPACTOS, VIDEOLASER, CASSETTES,
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Hﬂl Latin Tracks.

COMPILED FROM NATIONAL LATIN
RADIO AIRPLAY REPORTS.

z
9 Q
v s > i ¢ Ik
e G128 €| ARTIST TITLE
D:E l; 5 ;J o g ; 5 LABEL/DISTRIBUTING LABEL
* x* NO. 1 % x
1 1 | 2 | 1o | GLORIAESTEFAN # CON LOS ANOS QUE ME QUEDAN
EPIC/SONY 2 weeks at No. 1
2 | 1 | 11 | LUIS MIGUEL HASTA QUE ME OLVIDES
WEA LATINA
2 | 3] 3 | 15| CRISTIAN @ NUNCA VOY A OLVIDARTE
MELODY/FONOVISA
(@] 4 | 8 | 5 | LOS FANTASMAS DEL CARIBE POR UNA LAGRIMA
5 | 5 | 13| g | THEBARRIO BOYZZ CERCA DE TI
EMi LATIN
6 | 71 11| 7 | LASTRIPLETS © ALGO MAS QUE AMOR
EMI LATIN
SELENA LA LLAMADA
7 6 5 8 EMI LATIN
8 | 8 | 6 | 11 | LOSBUKIS ACEPTO MI DERROTA
FONOVISA
g | 10| 7 | g | ALVAROTORRES © QUE LASTIMA
EMI LATIN
0] 9 | g | 7 | ROXEEYLOSFRUOLITOS # NUNCA DEJES DE SONAR
RODVEN
D] 15 | 27 | 3 | BRONCO DOS MUJERES UN CAMINO
FONOVISA
JOSE Y DURVAL & GUADALUPE
12 11 4 13 POLYGRAM LATINO/PLG
13| 14| 21| 4 | PIMPINELA EL AMOR NO SE PUEDE OLVIDAR
POLYGRAM LATINO/PLG
14| 16 | 22| 5 | LOURDES ROBLES DONDE SE HA IDO TU AMOR
SONY LATIN/SONY
LA MAFIA GRACIAS
15 13 19 6 SONY DISCOS/SONY <
8|20 s ALEJANDRA GUZMAN ® MALA HIERBA
MAGNETO & MI AMADA
17 18 ! 18 9 SONY LATIN/SONY
l * %x x POWER TRACK* % %
1 l _ | 5 | JERRYRIVERA QUE HAY DE MALO
SONY TROPICAL/SONY
[ LOS AGUIRRE CON LAS MANOS VACIAS
18 7 | 20 e LUNA/FONOVISA ¢
0l 19| 15| 12 LOS BUKIS MORENITA
(@1)| 2 | 34 | 3 | BANDASUPER BANDIDO COSAS
ANDREA/FONOVISA
@2)| » | — | 2 | BANDAMACHOS LOS MACHOS TAMBIEN LLORAN
FONOVISA
23 | 25 | 36 | 4 | LOSTIRANOS DEL NORTE HASTA LA MIEL AMARGA
20 » | ROCIO JURADO/JOSE LUIS RODRIGUEZ AMIGO AMOR
SONY LATIN/SONY
25 | 20 | 12 | 17 | VICENTE FERNANDEZ LASTIMA QUE SEAS AJENA
SONY DISCOS/SONY
EDDIE SANTIAGO
% 3 | — 2 EMI LATIN JAMAS
a7 | 27 LB 5 | EDGAR JOEL SI TUVIERA TUS 0JOS
|
RICKY MARTIN DIA ES HOY
28 28 I 26 6 SONCY LATIN/SONY QUE 0
* % * HOT SHOT DEBUT * * %
RICARDO MONTANER LOS HIJOS DEL SOL
NEw ’ 1 RODVEN )
LOS HERMANOS ROSARIO ® MORENA VEN
30 [ 2 14 10 KAREN/BMG
1
LOS REHENES VERDADES QUE DUELEN
i 24 32 4 FONOVISA Q
MAZZ TRAICIONERA
32 2 17 9 EMI LATIN
LUCERO EL NUMERO UNO
_@ NEw’ 1 MELODY/FONGVISA
JOSE LUIS PERALES GENTE MARAVILLOSA
NEw » 1 SONY LATIN/SONY
MIJARES UE PUEDO HACER Y
(G5)| NEWD | | MIJARE Q CER YO c% TANT_O AMOR
% | 31 [ 31 | 7 | JUANLUIS GUERRA Y 4.40 ROMPIENDO FUENTE
KAREN/BMG B o
FAMA LLORANDO
@ NEw » 1 SONY DISCOS/SONY
38 21 ‘ 15 g GILBERTO SANTA ROSA & SIN VOLUNTAD
| SONY TROPICAL/SONY
[ SIMONE SE FUE
NEw » 1 SONY LATIN{SONY
40 32 1 24 11 FRANKIE RUIZ TU ME VUELVES LOCO

RODVEN

O Records with the greatest airplay gains this week. @ Videoclip availability. ©® 1993, Billboard/BPI

Communications.
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LATIN MUSIC DISTRIBUTOR

8963 CARROL WAY e SUITE "C" » SAN DIEGO e CALIFORNIA 92121

* 100% Retums* ( on recommendied products)  TOLL FREE

iy,
606

v

* Knowledgeabie Latin Service Reps. PHONE (619) 695-8863
¢ Best Prices Guaranteed
* Catalogs and Flyers FAX (619) 695-3768

1-800-74-LATIN
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Sony
LA T[]

IR iwen at your Fingertips.

First there’s Ana Gabriel’s voice...
Bright, strong and passionate,
like her songs - a voice which
has sold millions of albums in
the Spanish speaking world.
Then there’s the moon, the
eternal symbol of love and
seduction, shining bright for
those who believe in its powers.
Ana Gabriel’s newest release,
“Luna,” (Moon) follows the light
shed not only by last year’s Multi-
Platinum album “Silueta”
(Silhouette), but by her third

consecutive year as a Billboard
Lo Nuestro Award multi-winner.
The first single, “Luna,” written
by Juan Gabriel, is already
shining on radio stations
everywhere.
Ana Gabriel “Luna”

Fly toit!

Produced by Ana Gabriel

Management: Rosa Salmeron

Sony Discos Inc. Sony Discos Inc. Sony Discos Inc. Sony Discos Inc. Sony DiscaS{[ [} Sony Discos Inc. Sony Discos Inc.
Headquarters Southeast Braneh 4538 Centerview Drive 250 West 57 Street 11365 Ventura™:{[7.} 1001 Ponce de Leon 7449 Washington Street
2190 N.W. 89th Place 8880 N.W. 20th Street Suite 170 Suite #1111-A Suite 155 Santurce, PR 00907 Suite 504
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