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In a time when hip-hop is getting a bad rap, Heavy D offers Nuttin" But Love.

Following the Gold album Blue Funk, his fifth release covers issues close to the heart.
And with such producers as Teddy Riley, Pete Rock, Eddie F, Kid Capri. Marley Marl and
Erick Sermon, it's easily Heavy D’s finest creation yet.

Fealures The Hil “Gol Me Waiting”
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Single Produced By Pete Rock For Mecca & The Soul Brother Productions
Executive Producers: Andre Harrell
Heavy D And James Earl Jones

W/ Management: Music For Life
'g RECORDS MCA
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Logan Mends Broken Spirits In ‘Bulk’

Jack Logan writes songs the way he fixes electric motors: with
offhand proficiency, in the company of chums, and at a frightening
clip.

“The next few months are gonna be very busy,” he assures, be-
fore pausing to assist a patron who's just ambled into the Doraville
Electric Motor Service. One assumes that Logan, a Mississippi-
born/Georgia-based rock bard of considerable underground repu-
tation, is referring to the impending release of “Bulk” (Medium
Cool-Twin/Tone Records, due June 14), his two-CD, 42-track debut
album culled from a stash of more than 600 unissued demos.

But no. “Repairing motors is a business with intense seasonal
cycles,” he continues, “and I'm gonna be working almost nonstop
on swimming pool pumps until the end of the summer. With luck,
the boss’ll give me time off for this stuff.” Meaning his music,
which the 35-year-old Logan regards as a fond but “dodgy” hobby.
To illustrate, he ponders the fine points of his album’s opening
tune, a remarkably kindly ballad titled “Fuck Everything.”

“I just get in these writing moods where I'm not

ful meatloaf”’—such themes are prosaic grist for their music.
Camped out with a Fostex 8-track in the kitchen of Logan’s Winder,
Ga., home, the guys kill weekends constructing songs much as Jack
and Kelly rebuild burnt-out rotors: by harnessing the energy of raw
magnetism until it raises enough current to run a dynamo.

Logan emphasizes his sundry sound is collaborative, with him
handling “mostly lyrics and vocal melodies” on tracks that trace
every rustic idiom from country folk and gospel blues to the crusti-
est rock. But it’s his singing, with its fierce weariness and flute-like
nasal waver, that imparts the harsh beauty of the haunted soul.

“The songs’re done in a distinct style I'd call unfocused,” Logan
quips. “We're just willing to try anything. We'll write five or six
songs at a time, never starting them before we sit down to record. In
a college town like Athens, your audience tends to graduate and
move away, so you only have a few years to make your point. Mean-
while, the Saviors told Peter Jesperson about our tapes and he asked
for samples. Hell, [ was willing to send two 90-minute cassettes to

the man who discovered the Replacements.”

nice,” Logan explains in his cordial drawl. “It’s
usually due to a funk induced by my brain chemis-
try. But that song is not really about being pissed
off so much as seeing the cycles of life in the long
run. [ stand by it,” he chuckles, “although [ hope I
can explain it to my Methodist mother better than
[ am to you.”

Born Feb. 8, 1959, in Greenville, Miss., to Mid-
western Gas Transmission supervisor Jack Rich-
ard Logan and the former Polly Taylor, the sing-
er/songwriter is descended from Scottish and En-
glish immigrants whose offspring included
sharecroppers near Isola, Miss. The Logans
moved to Illinois, near the Kentucky border, when
Jack was a child. He and younger brother Mark
grew up to the stirring rumble of the first LPs
Jack purhased: Jimi Hendrix’s “Rainbow Bridge”
and Creedence Clearwater Revival's “Cosmo’s
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Factory.”
Logan has worked at Ron Hazelrig’s Doraville

MUsic

TO MYEARS

by Timo

As Jesperson now knows, there’s nary a tepid
track in the entire 2 hours and 17 minutes of music
on “Bulk.” The grossly observant grip of “Shrunk-
en Head” and “Female Jesus” (“About young
women who live the hipster student life”), or the
gothic backroads grandeur of “15 Years In Indi-
ana,” “Farsighted,” and “Drunken Arms,” recall
the grimly ironic Southern fiction of Flannery
O’Connor (“Wise Blood,” “A Good Man Is Hard To
Find”), wherein wrong turns and misplaced faith
can transform a scenic drive into mass murder of
the most homespun, existential sort.

“I get giddy when I think of the writing of Flan-
nery O’Connor,” says Logan, confessing his awe
with the prim-looking Bible Belt writer (1925-64)
whose terrifying but never gratuitous tales of hu-
man misadventure depict the force of universal
charity and its unique Southern detours. As with
O’Connor, Logan’s songs are populated with the
drifters and misfits just beyond civility’s reach,

y White

Electric outside Atlanta for the last seven years,

along with Kelly Keneipp, who's been Logan’s closest cohort since
they attended Lawrenceville Township High School in Southern II-
linois. After college, both men stole below the Mason-Dixon line,
settling in the Atlanta area in 1984 and forming a band with old
pals Jeb and Greg Baldwin called Lava Treatment. The group’s
1986 indie album, “Lake Eerie,” is a coveted alternative collectible.

Jack’s employer was the Athens, Ga., Kmart when local musi-
cian Todd McBride caught a Lava Treatment gig. McBride coaxed
Logan and Kelly to take their unhurried sound to a more aggres-
sive plateau in a new combo they formed together called Liquor
Cabinet, which played at the migratory 40 Watt Club made famous
by house regulars R.E.M. By this time, Liquor Cabinet’s extended
musical tribe included Indiana farmboys Terry and Jamie Rouch,
who introduced their footloose associates to the lo-fi immortality of
home taping. Guitarists David Phillips and Mike Gibson, drummer
John Crist, and multi-instrumental whiz Rob Veal completed the
ragged clan of garage-rock compeers—some of whom started a
collateral band called the Dashboard Saviors, which got signed to
Peter Jesperson’s Medium Cool label in Minneapolis. .

As the Saviors’ fortunes expanded, so did the folklore surrounding
the all-hours taping sessions of the moonlighting electricians. Droll
devils and absurd saints; comic mayhem and religion gone awry;
sudden death and hasty resurrection; drinking blood and eating “aw-

each having a savage desire for epiphanies and a
paucity of spiritual pride.

How else to account for the woman in the “little black slip” with
a dozen-plus cadavers stashed in her boudoir in “Underneath Your
Bed,” or the stud with his anesthetic-soaked hanky crooning “don’t
resist the sandman” in “Chloroform”? And then there’s Logan’s
carol in praise of a woman who dreads the evil insights her TV
seemingly delivers in “Weatherman”: “His seeded clouds piss on
the grass/She drowns like ants inside a water glass.”

Like Flannery O’Connor, Jack Logan reveals the dangers and
distortions of a myopic spirituality, yet he moves us to the marrow
with the honest illusions his characters inhabit. There is gentleness
in Logan’s unassuming instinet, literature in its agility, and thun-
der in his grasp of grace among the grotesque. Marking the full-
blown arrival of an exceptional commiserator, “Bulk” will stand
with the most substantial rock’n’roll of this decade.

“It’s an American dream to make a living at your hobby,” Logan
notes as he returns to his duties tending engines. “I think music is
an enriching but also an inexplicable thing, and like anything that’s
capable of good, it can also be a source of the worst in us. I try my
very best to get at an indescribable something in each memorable
moment, and to look down on no one. It's wisest for writers or mu-
sicians to just share what they’ve seen or learned, and not make
too many judgments. What we all want to deal in is revelation.”
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HMV LOOKS TO THE EAST

Buoyed by the success of its seven Japanese outlets and faced
with competition from Tower and Virgin, the U.K.-based HMV
music chain is moving forward with plans to expand into Hong
Kong and, eventually, mainland China. Steve McClure reports
from Tokyo. Page 37

RETAILERS FIND STRENGTH IN UNITY

Across the nation, independent R&B retailers are building coali-
. tions with an eye toward improving their relationships with each
other and getting better service from record labels and one-
stops. In the process, they have found that banding together
increases their bargaining and marketing power. Trudi Milier
Rosenblum has the story. Page 45
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Commeniar

The Mystery And Religion Of Music

B BY STING

My earliest memory is also my earliest
musical memory. I remember sitting at
my mother’s feet as she played the piano.
She always played tangos for some rea-
son—perhaps it was the fashion at the
time, I don’t know. The piano was an up-
right with worn brass pedals, and when
my mother played one of her tangos she
seemed to become transported to another
world, her feet rocking arhythmically be-
tween the loud and soft pedals, her arms
pumping to the odd rhythms of the tango,
her eyes intent upon the sheet music in
front of her. For my mother, playing the
piano was the only time that I wasn’t the
center of her world, the only time she ig-
nored me, so I knew that something signif-
icant, some important ritual, was being en-
acted here. I suppose | was being initiated
into something, initiated into some sort of
mystery, the mystery of music.

And so I began to aspire to the piano
and would spend hours hammering away
at atonal clusters in the delusion that, if I
persisted long enough, my noise would be-
come music. 1 still labor under this delu-
sion. My mother cursed me with the fine
ear of a musician but the hands of a
plumber.

The piano had to be sold to help us out
of a financial hole, and my career as an
atonal serialist was mercifully stunted. It
wasn't until an uncle of mine emigrated to
Canada, leaving behind an old Spanish gui-
tar with five rusty strings, that my enor-
mous and clumsy fingers found a musical
home and 1 found what was to become my
best friend. Where the piano had seemed
incomprehensible, I was able to make mu-
sic on the guitar almost instantaneously—
melodies, chords, song structures fell at
my fingertips. Somehow I could listen to a
song on the radio and then make a passa-
ble attempt at playing it. It was a miracle.
I spent hour after hour, day after day,
month after month just playing, rejoicing
in the miracle and probably driving my
parents round the bend. But it was their
fault in the first place.

Music is an addiction, a religion, and dis-
ease. There is no cure, no antidote. I was
hooked. There was only one radio station
in England at that time, the BBC, and you
could hear the Beatles and the Rolling
Stones side by side with bits of Mozart,
Beethoven, Glenn Miller, and even the
blues. This was my musical education, its
eclecticism, supplemented by my parents’
record collection of Rodgers and Hammer-
stein, Lerner and Loewe, Elvis Presley,
Little Richard, and Jerry Lee Lewis. But
it wasn’t until the Beatles that I realized
that perhaps I could make a living out of
music. The Beatles came from the same
working class background as I did. They
were English, and Liverpool wasn’t any
fancier or more romantic than my own
hometown. My guitar went from being the
companion of my solitude to the means of
my escape.

There's a lot that’s been written about
my life after that time, so that I can’t re-
member what’s true and what isn’t. I had
no formal musical education, but I suppose
I became successful by a combination of
dumb luck, low cunning, and risk-taking
born of curiosity. I still operate in the

same way, but curiosity in music is never
entirely satisfied. There’s always some-
thing more to learn.

Musicians aren’t particularly good role
models in society. We really don’t have a
very good reputation: philanderers, alco-
holics, addicts, alimony jumpers, tax evad-
ers. And I'm not just talking about rock
musicians: Classical musicians have just as
bad a reputation. And jazz musicians—for-
get it. But when you watch a musician
play, when he enters that private musical
world, you often see a child at play—inno-
cent and curious, full of wonder at what
can only be adequately described as a mys-

‘Musicians...
are doing
something that
can heal souls’

Sting, an A&M
recording artist, was
awarded an honorary
doctorate of music by
Berklee College Of
Music.

tery, a sacred mystery even, something
deep, something strange, both joyous and
sad, something impossible to explain in
words. I mean, what could possibly keep
us playing scales and arpeggios hour after
hour, day after day, year after year? Is it
some vague promise of glory, money,
fame? Or is it something deeper? Our in-
struments connect us to this mystery, and
a musician will maintain this sense of won-
der 'til the day he or she dies.

I had the privilege of spending some
time with the great arranger Gil Evans in
the last year of his life. He was still listen-
ing, still open to new ideas, still open to the
wonder of music, still a curious child.

We students of music have mastered the
laws of harmony and the rules of counter-
point, the skills of arranging and orches-
trating, of developing themes and rhyth-
mic motifs. But do any of us really know
what musie is? Is it merely physics? Math-
ematics? The stuff of romance, or of com-
merce? Why is it so important to us? What
is its essence? I can’t even pretend to
know.

I've written hundreds of songs, had
them published, had them in the charts,
won Grammys, and have enough written
proof that I'm a bona fide, successful song-
writer. Still, if somebody asks me how 1
write songs, I have to say I don’t really
know, I don’t know where they come from.
A melody is always a gift from somewhere
else. You just have to learn to be grateful,
and pray that you will be blessed again
some other time. It's the same with the
lyrics; you can’t write a song without a
metaphor. You can mechanically construct
verses, choruses, bridges, middle eights,
but without a central metaphor you ain’t
got nothing. I often wonder, where do mel-
odies and metaphors come from? If you
could buy them in a store, I'd be first in the
queue. Believe me, I spend most of my
time searching for these mysterious com-
modities, searching for inspiration.

Paradoxically, I'm coming to believe in
the importance of silence in music, the
power of silence after a phrase of music.

For example, the dramatic silence after
the first four notes of Beethoven's Fifth
Symphony, or the space between the notes
of a Miles Davis solo. There is something
very specific about a rest in music. You
take your foot off the pedal and pay atten-
tion. I'm wondering whether, as musicians,
the most important thing we do is merely
to provide a frame for silence. I'm wonder-
ing if silence itself is perhaps the mystery
at the heart of music. And is silence the
most perfect music of all?

Songwriting is the only form of medita-
tion that I know, and it is only in silence
that the gifts of melody and metaphor are
offered. To people in the modern world,
true silence is something we rarely experi-
ence. It is almost as if we conspire to avoid
it. Three minutes of silence seems like a
very long time. It forces us to pay atten-
tion to ideas and emotions that we rarely
make any time for. There are some people
who find this awkward, or even frighten-
ing. Silence is disturbing. It is disturbing
because it is the wavelength of the soul. If
we leave no space in our music, and I'm as
guilty as anyone else in this regard, then
we rob the sounds we make of a defining
context. It is often music born from anxi-
ety to create more anxiety. It's as if we're
afraid of leaving space. Great music is as
much about the space between the notes
as it is about the notes themselves. A bar’s
rest is as important and significant as a
bar of demisemiquavers that precedes it.

What I'm trying to say here is that if
ever I'm asked if I'm religious, 1 always re-
ply that, yes, I'm a devout musician. Music
puts me in touch with something beyond
the intellect, something otherworldly,
something sacred. How is it that some mu-
sic can move us to tears? Why is some mu-
sic indeseribably beautiful? I never tire of
hearing Samuel Barber's “Adagio For
Strings,” or Faure’s “Pavane,” or Otis
Redding's “Dock Of The Bay.” These
pieces speak to me in the only religious
language I understand. They induce in me
a state of deep meditation, of wonder; they
make me silent.

It's very hard to talk about music in
words. Words are superfluous to the ab-
stract power of musie. We can fashion
words into poetry so that they are under-
stood the way music is understood, but
they only aspire to the condition where
music already exists.

Music is probably the oldest religious
rite. Our ancestors used melody and
rhythm to co-opt the spirit world to their
purposes, to try to make sense of the uni-
verse. The first priests were probably mu-
sicians, the first prayers probably songs.

What I'm getting round to saying is that
as musicians, whether we're successful,
playing to thousands of people every night,
or not so successful, playing in bars or
small eclubs, or not successful at all, just
playing alone in your apartment to the cat,
we are doing something that can heal
souls, that can mend us when our spirits
are broken. Whether you make a million
dollars or not one cent, music and silence
are priceless gifts. May you always pos-
sess them. May they always possess you.

Excerpted from a commencement
speech given by Sting May 15 at the Berk-
lee College of Music in Boston.

Articles and letters appearing on this page serve as a forum for the expression of views of generai interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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IFPI Gonsiders Organizational Shift

Policies To Be Set By 4 Regional Boards

@ BY ADAM WHITE

LONDON—Change is coming to
IFPI, the worldwide recording indus-
try’s trade association. The message
is: decentralize.

Spurred by senior executives at the
multinational record companies that
anchor its annual $10 million budget,
the London-based International Fed-
eration of the Phonographic Industry
is expected to reform its funding and
decision-making processes and
streamline its membership and com-
mittee organization.

The changes involve the creation of
four regional boards whose directors
will set IFPI priorities—and fund-
ing—on a regional basis. The regions
are Europe, Asia/Pacific, Latin
America, and North America. Deci-
sions on a wide range of IFPI activi-
ties would be handled regionally, call-
ing on the expertise and resources of
IFPI’s head office as necessary.

“The changes reflect the current

and future realities of the record
business,” says a senior official at
BMG, one of the multinationals
known to be a strong advocate of the
plan. “The industry has become more
regionalized and decentralized. IFPI
must do the same.”

The reformers also say that the
proposed reduction in size of the
IFPT’s main board would allow the di-
rectors “to more effectively focus on
the big picture, the global policy is-
sues.”

Some critics, however, contend
that the changes may increase the
multinationals’ grip on the IFPI at
the expense of local and even region-
al independent labels that contribute
to its funding.

In a related development, MCA
will become a top-level member of
IFPI, graduating to the “category
one” board status that is enjoyed by
BMG, EMI, PolyGram, Warner, and
Sony. Its financial contribution to the
federation will increase significantly,

B’huster Plans For Expansion
Include 600 New Stores In "94

@ BY ED CHRISTMAN

LAS VEGAS—BIlockbuster Enter-
tainment, through its various retail
concepts, will add 5 million square
feet of space in 600 new stores by the
end of 1994, bringing total leased
space to 30 million square feet in
more than 4,000 stores.

That is one of the messages that
Blockbuster chairman H. Wayne Hui-
zenga delivered in an address here
May 17 at the annual International
Council of Shopping Centers conven-
tion, held May 15-20.

Huizenga touted the company’s
many retail formats, defending them
against naysayers of the company’s
core video rental business, and boast-
ed that the Fort Lauderdale, Fla.-
based company intends to be the larg-
est music retailer in the U.S.

Huizenga did not mention Block-

Musicland Names
CFO Keith Benson
As On Gue Prexy

NEW YORK—In the strongest
sign so far of its commitment to
rapid expansion of its new special-
ty chain of small-town media out-
lets, Musicland Stores has named
longtime CFO Keith Benson as
president of the On Cue retail divi-
sion.

There are 41 On Cue stores lo-
cated in markets with fewer than
30,000 residents. They average
6,200 square feet and sell music,
video, books, and licensed enter-
tainment merchandise. The first
opened in February 1992.

The concept had been super-
vised by Larry Gaines, president
of Musicland’s other new expan-
sion vehicle, Media Play, a chain
of superstores.

(Continued on page 73)

buster’s proposed merger with Via-
com in his speech, but in a question-
and-answer session with the audience
he said he is “not sure if [the deal] is
going to close or not.”

When the deal was signed, it was
worth about $8.4 billion, and along
the way, as the stock market reacted
negatively to the proposed merger,
the deal lost about $3 billion in value,
he said.

“We think the combination of the
assets makes a lot of sense, but at
these prices, I am not sure whether
that merger will actually take place,”
he said. “We have to wait and see
what happens between now and Sep-
tember.”

In his speech, Huizenga focused on
the company’s growth plans, telling
the audience of shopping center own-
ers and developers about Blockbust-

(Continued on page 75)

and the company will gain two board
seats. At present, MCA has one.

The IFPI board will formally con-
sider the decentralization plan June 7
in Stockholm, on the eve of the orga-
nization’s 1994 council meeting at the
Grand Hotel there. If approved, the
plan will be submitted for a vote by
the full council, after consultation.
The council comprises the heads of
the national IFPI groups from more
than 40 countries.

Until the Stockholm conclave, no
major-label executives or IFPI offi-
cials will publicly discuss the
changes. A number of them told Bill-
board that the plan is a “work in pro-
gress,” still subject to modification.
Indeed, one insider points out that it
has already been “tweaked” at meet-
ings earlier this year, most recently
in London April 21.

The reform movement apparently
began last fall, following an IFPI
board meeting in Hong Kong.

(Continued on page 72)

@ BY SETH GOLDSTEIN

NEW YORK—Baker & Taylor Vid-
eo should have a new home in the
next several weeks. The distributor
is part and parcel of a deal that in-
volves the sale of the entire Baker
& Taylor wholesaling organization,
including books and computer soft-
ware, by majority owner Carlyle
Group to Follett Corp., a $650 mil-
lion educational services company.

Both sides have signed a letter of
intent, according to Baker & Taylor
president James Warburton, who
says the word has gone out to em-
ployees, major vendors, and cus-
tomers. Barring problems uncov-
ered when Follett conducts due dili-
gence, trade sources indicate that
the transaction should be consum-
mated July 1. The purchase price
isn’t known.

Follett Corp. Set To
Buy Baker & Taylor

For weeks the rumor mill has
been grinding out reports that Car-
lyle wanted to be free of the distri-
bution business acquired from W.R.
Grace two and a half years ago
(Billboard, Nov. 23, 1991). Follett,
however, is a surprise buyer to the
video trade, which considered In-
gram Entertainment the favorite
and Major Video Concepts a dark
horse. Both could have used B&T
Video’s estimated 8% market share
to bolster their own standings as
the No. 1 and No. 3 wholesalers, re-
spectively. B&T had sales of ap-
proximately $220 million, based on a
survey conducted by the National
Assn. of Video Distributors which
placed members’ revenues last year
at $2.68 billion.

Follett, headquartered in River
Grove, Ill,, will be spanking new to

(Continued on page 73)

Bienvenue, MCA! MCA executives celebrate at the opening ceremony for its
new division in France. MCA also has launched new companies in Belgiumn,
Italy, Holland, Spain, and Sweden. Shown, from left, are Al Teller, chairman,
MCA Music Entertainment Group; Jorgen Larsen, president, MCA Music
Entertainment International; Gerard Woog, GM, MCA France; and Zach
Horowitz, executive VP, MCA Music Entertainment Group.

Sony Gorp. Enters Video Game Market

Interactive 3D Unit Will Have U.S. Debut In ‘95

@ BY MARILYN A. GILLEN

NEW YORK—The already competi-
tive video game hardware business
just got a little more so.

Sony Corp. brings its considerable
muscle to the lucrative playing field
this year with the launch of its first
video game unit, the PlayStation. The
32bit interactive game system is set
to debut in Japan by the end of this
year, and in the U.S. in 1995. Pricing
in Japan will be “under 50,000 yen”
(about $475 at an exchange rate of
105 yen to the dollar), according to a
Sony executive. No U.S. price has yet
been set.

Employing multiple processors for
graphics and sound, the PlayStation
is said by Sony to allow for the pre-
sentation of lifelike 3D images and
full-frame video at 30 frames per sec-
ond—the equivalent of conventional
TV. More than 160 software develop-
ers in Japan have already announced
support for the system; U.S. licens-

ees are expected to be announced
soon.

Software development also will
come through Sony Imagesoft and
Sony’s Psygnosis subsidiary.

“With recent advances in technolo-
£y, Sony now has a unique opportuni-
ty to capitalize on both its electronics
heritage as well as its entertainment
assets in entering the interactive vid-
eo game platform business,” says Mi-
chael P. Schulhof, president/CEO of
Sony Corp. of America.

Sony has established a new unit—
Sony Computer Entertainment of
America—to market both the system
and its software in the States under
the direction of newly named execu-
tive VP/GM Stephen Race. Race,
whose resume includes posts at Atari
and Reebok as well as a recent con-
sulting post with Philips Interactive
Media, reports to Olaf Olafsson, pres-
ident of Sony Electronic Publishing.

When the PlayStation bows in the
States in 1995, it will face consider-

able competition for the game-player
dollar. Among those multimedia
hardware units already on the mar-
ket are Panasonic’s 32-bit 3DO play-
er, Philips and Magnavox’s CD-i play-
ers, the JVC Co.’s X’Eye, Pioneer’s
LaserActive system, Sega’s CD Gen-
esis, the Atari Jaguar 64-bit cartridge
system, NEC/Turbo’s TurboDuo,
and Nintendo’s SNES.

Launching this fall is the Sega
Genesis Super 32X, a $149 add-on
that will upgrade existing 16-bit Gen-
esis machines or Sega CDs into the
32-bit realm. In 1995, both Sega and
Nintendo will roll out their next-gen-
eration systems—Sega’s 32-bit, CD-
based “Saturn” and Nintendo’s 64-
bit, cartridge-based system, “Project
Reality.” At the Summer Consumer
electronics Show in June, Philips is
expected to unveil a new-model CD-i
player priced at under $299 and tar-
geting the games marketplace.

Race isn’t fazed. “Clearly, there is

(Continued on page 75)

Gourt Limits
Reach Of U.S.
Gopyright Law

A federal court in San Francisco
has overturned a 1990 copyright deci-
sion, placing limits on the reach of
U.S. copyright laws as they affect
foreign territories.

In 1990, Subafilms Ltd. and the
Hearst Corp., producers of the ani-
mated Beatles movie “Yellow Subma-
rine,” were awarded an injunction to
prevent foreign and domestic distri-
bution of the video release of the
film.

The animated film was distributed
in the U.S. by MGM/UA Home Video
and by Warner Home Video in for-
eign territories from 1989 to 1990. Su-
bafilms and Hearst also were award-
ed compensatory damages of $2.2
million.

In the new ruling, filed May 13, Cir-
cuit Judge D.W. Nelson ruled that
U.S. copyright laws cannot be applied
when a party seeks an injunction in
foreign territories.

The reversal is a partial victory for
MGM/UA and Warner, but further
issues of ownership rights to the film
will prevent both companies from dis-
tributing the video, according to Lou-
is P. Petrich, an attorney who repre-
sented MGM/UA in the suit.

Subafilm and Hearst filed the law-
suit in 1988,

“Basically, what the court has said
is that copyright laws are local,” says
Petrich. “And an injunction covering
foreign territories based on U.S.
copyright laws is improper.”

The lawsuit now goes to a panel of
three judges, which will determine
Subafilms’ ownership of the non-the-
atrical rights, including home video.

In 1967, when the original agree-
ment was made, Subafilms said it
didn’t have certain non-theatrical
rights, Petrich says. “Now they say
they have it.”

Although Subafilms received an in-
junction in 1990, MGM/UA and
Warner were not required to pull
copies of the video from store
shelves, and copies of the animated
Beatles film are in still in circulation.

EILEEN FITZPATRICK
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discover (dis-cov-er) v.
to obtain knowledge of
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