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On U.S. Market

@ BY THOM DUFFY

LONDON—With its third album,
“Parklife,” which debuted at No. 1 in
the U.K. earlier this month, Blur of-

BLUF.'
fers a clear pop vision that
SBK/ERG will bring to American

fans with a U.S. release set for June
(Continued on page 81)

Estefan Is Tops At
B’hoard Latin Awards

@ BY JOHN LANNERT

MIAMI—Riding the strength of her
smash Spanish-language album “Mi

= . Tierra,” Miami’s
Latin pop empress
Gloria Estefan
garnered three
trophies to top all
other winners at
Billboard’s inau-
gural Latin Music
Awards, held here
(Continued on page 75)

Education Publisher To
Buy Baker & Taylor
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@ BY DEBORAH RUSSELL

LOS ANGELES—Four years into op-
eration, Giant Records is shedding its
identity as a “start-
up label” and
emerging as an in-
dustry mainstay
capable of break-
ing new acts, at-
tracting estab- ¥
lished talent, and
collecting gold and
platinum awards.

Led by chairman ™%
Irving Azoff since
its debut in Janu-
ary 1990 (Billboard, .
Nov. 11, 1989) this
joint venture be-
tween Azoff and
Warner Bros. has diversified from its
early successes with R&B/pop act
Color Me Badd and the urban-orient-

HAMMER

MEWSPAPER

ed “New Jack City” film soundtrack
to incorporate a fully staffed Nash-
ville division that has scored gold
with Clay Walker, and two rock-ori-
ented A&R sources
in the N.Y.-based
imprints Collision
Arts and Medicine,
Azoff says Giant
will release 30 al-
bums in 1994.

In addition, the
label is aggressive-
ly exploiting the
soundtrack mar-
ket, with film and
L@ TV compilations

“ that cater to urban,
pop, rock, and al-
ternative audi-
ences, while it cash-
es in on he country crossover Eagles
tribute “Common Thread: The Songs

(Continued on page 80)

WALKER

@ BY BOB GEORGE

LAFAYETTE, La.—When cele-
bratirg its annual Festival de
Louisiane, this southwestern Loui-
siana city can seem
closer to Zaire and N
Martinique than ¢

to Texas or New Or- @
leans.

Every April for
the past eight years,
this Cajun city on
the Louisiana prai-
rie has reshuffled
the atlas to host a festival that
features a globe-spanning list of
artists. Among the acts appearing
at this year’s event were Boukan

Festival De Louisiane Salutes
Cajun, Francophone Cuitures

III
'\}1003'& 'x
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Ginen from Haiti; Edith Butler
and La Vesse du Loup from Que-
bec; Tabu Ley from Zaire; Djo De-
zormo from Martinique; Salif
Keita from Mali; Cinqui So from
Corsica; and Louisi-
ana’s own Steve Ril-
ey, Geno Delafose,
Beausoleil, Octa
Clark, Terrance Si-
mien, and Balfa
Toujours. It’s a line-
up that defines a
shared Franco-
phone heritage, the
underlying link to the festival's
unique resonance.
For five days the city overflows
(Continued on page 14)
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PolyGram Set
Bound For ‘Glory’

@ BY THOM DUFFY

LONDON—Score! for PolyGram.
An all-star album titled “Glory-

. land: Soccer
Rocks The
Globe,” featur-
ing Daryl Hall
and Sounds Of
Blackness, has
been compiled
by PolyGram
International

HALL

in London.
(Continued on page 36)

Label Puts New Spin
On Art Of The Deal

@ BY PAUL VERNA

NEW YORK—Through a combina-
tion of what Jeff Price calls “luck, tim-

.
BARNABYS

LOTION

ing, and circumstance,” he and part-
ner Joel Morowitz have established
themselves as powerful A&R forces
in the alternative rock subculture, and
their label, spinART, as a proven
breeding ground for new talent.

In the two years since the label
bowed with the 19-band compilation
“Ore Last Kiss,” at least four onetime

(Continued on page 80)

HEATSEEKERS

‘Marvin’ Gives Frente!
Its 3rd Week At No. 1

PAGE 15
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“Her album is the most classic

Sold out tour dates from

San Francisco to St. Lucia —USA TODAY

since Anita Baker's Rapture.”

Videos on three BET programs

premiering June 30

At a time when most singers would have run out of breath,
Rachelle Ferrell and her 672 octave voice are just warming up.

68 weeks on the Billboard R&B Album Chart
plus a ane hour concert special

THE SELF TITLED DE3UT ALBUM

60 weeks on the SoundScan New Artist Album Chart

Rachelle Ferrell with Will Downing
“Nothing Has Ever Felt Like This"
The Single

RACHELLE FERRELL™:
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The Phal New Filava From The Overweight Lover

Heavy D & The Boyz
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UPTC/D-10998

In a time when hip-hop is getting a bad rap, Heavy D offers Nuttin" But Love.

Following the Gold album Blue Funk, his fifth release covers issues close to the heart.
And with such producers as Teddy Riley, Pete Rock, Eddie F, Kid Capri. Marley Marl and
Erick Sermon, it's easily Heavy D’s finest creation yet.

Fealures The Hil “Gol Me Waiting”

UPTCS-54815

Single Produced By Pete Rock For Mecca & The Soul Brother Productions
Executive Producers: Andre Harrell
Heavy D And James Earl Jones

W/ Management: Music For Life
'g RECORDS MCA

—. wawan~ameriecanradiehicton-eom L e



www.americanradiohistory.com

No. 1 IN BILLBOARD

Logan Mends Broken Spirits In ‘Bulk’

Jack Logan writes songs the way he fixes electric motors: with
offhand proficiency, in the company of chums, and at a frightening
clip.

“The next few months are gonna be very busy,” he assures, be-
fore pausing to assist a patron who's just ambled into the Doraville
Electric Motor Service. One assumes that Logan, a Mississippi-
born/Georgia-based rock bard of considerable underground repu-
tation, is referring to the impending release of “Bulk” (Medium
Cool-Twin/Tone Records, due June 14), his two-CD, 42-track debut
album culled from a stash of more than 600 unissued demos.

But no. “Repairing motors is a business with intense seasonal
cycles,” he continues, “and I'm gonna be working almost nonstop
on swimming pool pumps until the end of the summer. With luck,
the boss’ll give me time off for this stuff.” Meaning his music,
which the 35-year-old Logan regards as a fond but “dodgy” hobby.
To illustrate, he ponders the fine points of his album’s opening
tune, a remarkably kindly ballad titled “Fuck Everything.”

“I just get in these writing moods where I'm not

ful meatloaf”’—such themes are prosaic grist for their music.
Camped out with a Fostex 8-track in the kitchen of Logan’s Winder,
Ga., home, the guys kill weekends constructing songs much as Jack
and Kelly rebuild burnt-out rotors: by harnessing the energy of raw
magnetism until it raises enough current to run a dynamo.

Logan emphasizes his sundry sound is collaborative, with him
handling “mostly lyrics and vocal melodies” on tracks that trace
every rustic idiom from country folk and gospel blues to the crusti-
est rock. But it’s his singing, with its fierce weariness and flute-like
nasal waver, that imparts the harsh beauty of the haunted soul.

“The songs’re done in a distinct style I'd call unfocused,” Logan
quips. “We're just willing to try anything. We'll write five or six
songs at a time, never starting them before we sit down to record. In
a college town like Athens, your audience tends to graduate and
move away, so you only have a few years to make your point. Mean-
while, the Saviors told Peter Jesperson about our tapes and he asked
for samples. Hell, [ was willing to send two 90-minute cassettes to

the man who discovered the Replacements.”

nice,” Logan explains in his cordial drawl. “It’s
usually due to a funk induced by my brain chemis-
try. But that song is not really about being pissed
off so much as seeing the cycles of life in the long
run. [ stand by it,” he chuckles, “although [ hope I
can explain it to my Methodist mother better than
[ am to you.”

Born Feb. 8, 1959, in Greenville, Miss., to Mid-
western Gas Transmission supervisor Jack Rich-
ard Logan and the former Polly Taylor, the sing-
er/songwriter is descended from Scottish and En-
glish immigrants whose offspring included
sharecroppers near Isola, Miss. The Logans
moved to Illinois, near the Kentucky border, when
Jack was a child. He and younger brother Mark
grew up to the stirring rumble of the first LPs
Jack purhased: Jimi Hendrix’s “Rainbow Bridge”
and Creedence Clearwater Revival's “Cosmo’s
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Factory.”
Logan has worked at Ron Hazelrig’s Doraville

MUsic

TO MYEARS

by Timo

As Jesperson now knows, there’s nary a tepid
track in the entire 2 hours and 17 minutes of music
on “Bulk.” The grossly observant grip of “Shrunk-
en Head” and “Female Jesus” (“About young
women who live the hipster student life”), or the
gothic backroads grandeur of “15 Years In Indi-
ana,” “Farsighted,” and “Drunken Arms,” recall
the grimly ironic Southern fiction of Flannery
O’Connor (“Wise Blood,” “A Good Man Is Hard To
Find”), wherein wrong turns and misplaced faith
can transform a scenic drive into mass murder of
the most homespun, existential sort.

“I get giddy when I think of the writing of Flan-
nery O’Connor,” says Logan, confessing his awe
with the prim-looking Bible Belt writer (1925-64)
whose terrifying but never gratuitous tales of hu-
man misadventure depict the force of universal
charity and its unique Southern detours. As with
O’Connor, Logan’s songs are populated with the
drifters and misfits just beyond civility’s reach,

y White

Electric outside Atlanta for the last seven years,

along with Kelly Keneipp, who's been Logan’s closest cohort since
they attended Lawrenceville Township High School in Southern II-
linois. After college, both men stole below the Mason-Dixon line,
settling in the Atlanta area in 1984 and forming a band with old
pals Jeb and Greg Baldwin called Lava Treatment. The group’s
1986 indie album, “Lake Eerie,” is a coveted alternative collectible.

Jack’s employer was the Athens, Ga., Kmart when local musi-
cian Todd McBride caught a Lava Treatment gig. McBride coaxed
Logan and Kelly to take their unhurried sound to a more aggres-
sive plateau in a new combo they formed together called Liquor
Cabinet, which played at the migratory 40 Watt Club made famous
by house regulars R.E.M. By this time, Liquor Cabinet’s extended
musical tribe included Indiana farmboys Terry and Jamie Rouch,
who introduced their footloose associates to the lo-fi immortality of
home taping. Guitarists David Phillips and Mike Gibson, drummer
John Crist, and multi-instrumental whiz Rob Veal completed the
ragged clan of garage-rock compeers—some of whom started a
collateral band called the Dashboard Saviors, which got signed to
Peter Jesperson’s Medium Cool label in Minneapolis. .

As the Saviors’ fortunes expanded, so did the folklore surrounding
the all-hours taping sessions of the moonlighting electricians. Droll
devils and absurd saints; comic mayhem and religion gone awry;
sudden death and hasty resurrection; drinking blood and eating “aw-

each having a savage desire for epiphanies and a
paucity of spiritual pride.

How else to account for the woman in the “little black slip” with
a dozen-plus cadavers stashed in her boudoir in “Underneath Your
Bed,” or the stud with his anesthetic-soaked hanky crooning “don’t
resist the sandman” in “Chloroform”? And then there’s Logan’s
carol in praise of a woman who dreads the evil insights her TV
seemingly delivers in “Weatherman”: “His seeded clouds piss on
the grass/She drowns like ants inside a water glass.”

Like Flannery O’Connor, Jack Logan reveals the dangers and
distortions of a myopic spirituality, yet he moves us to the marrow
with the honest illusions his characters inhabit. There is gentleness
in Logan’s unassuming instinet, literature in its agility, and thun-
der in his grasp of grace among the grotesque. Marking the full-
blown arrival of an exceptional commiserator, “Bulk” will stand
with the most substantial rock’n’roll of this decade.

“It’s an American dream to make a living at your hobby,” Logan
notes as he returns to his duties tending engines. “I think music is
an enriching but also an inexplicable thing, and like anything that’s
capable of good, it can also be a source of the worst in us. I try my
very best to get at an indescribable something in each memorable
moment, and to look down on no one. It's wisest for writers or mu-
sicians to just share what they’ve seen or learned, and not make
too many judgments. What we all want to deal in is revelation.”

S | H 1S WEEK IN BILLB O ARD

HMV LOOKS TO THE EAST

Buoyed by the success of its seven Japanese outlets and faced
with competition from Tower and Virgin, the U.K.-based HMV
music chain is moving forward with plans to expand into Hong
Kong and, eventually, mainland China. Steve McClure reports
from Tokyo. Page 37

RETAILERS FIND STRENGTH IN UNITY

Across the nation, independent R&B retailers are building coali-
. tions with an eye toward improving their relationships with each
other and getting better service from record labels and one-
stops. In the process, they have found that banding together
increases their bargaining and marketing power. Trudi Milier
Rosenblum has the story. Page 45
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Commeniar

The Mystery And Religion Of Music

B BY STING

My earliest memory is also my earliest
musical memory. I remember sitting at
my mother’s feet as she played the piano.
She always played tangos for some rea-
son—perhaps it was the fashion at the
time, I don’t know. The piano was an up-
right with worn brass pedals, and when
my mother played one of her tangos she
seemed to become transported to another
world, her feet rocking arhythmically be-
tween the loud and soft pedals, her arms
pumping to the odd rhythms of the tango,
her eyes intent upon the sheet music in
front of her. For my mother, playing the
piano was the only time that I wasn’t the
center of her world, the only time she ig-
nored me, so I knew that something signif-
icant, some important ritual, was being en-
acted here. I suppose | was being initiated
into something, initiated into some sort of
mystery, the mystery of music.

And so I began to aspire to the piano
and would spend hours hammering away
at atonal clusters in the delusion that, if I
persisted long enough, my noise would be-
come music. 1 still labor under this delu-
sion. My mother cursed me with the fine
ear of a musician but the hands of a
plumber.

The piano had to be sold to help us out
of a financial hole, and my career as an
atonal serialist was mercifully stunted. It
wasn't until an uncle of mine emigrated to
Canada, leaving behind an old Spanish gui-
tar with five rusty strings, that my enor-
mous and clumsy fingers found a musical
home and 1 found what was to become my
best friend. Where the piano had seemed
incomprehensible, I was able to make mu-
sic on the guitar almost instantaneously—
melodies, chords, song structures fell at
my fingertips. Somehow I could listen to a
song on the radio and then make a passa-
ble attempt at playing it. It was a miracle.
I spent hour after hour, day after day,
month after month just playing, rejoicing
in the miracle and probably driving my
parents round the bend. But it was their
fault in the first place.

Music is an addiction, a religion, and dis-
ease. There is no cure, no antidote. I was
hooked. There was only one radio station
in England at that time, the BBC, and you
could hear the Beatles and the Rolling
Stones side by side with bits of Mozart,
Beethoven, Glenn Miller, and even the
blues. This was my musical education, its
eclecticism, supplemented by my parents’
record collection of Rodgers and Hammer-
stein, Lerner and Loewe, Elvis Presley,
Little Richard, and Jerry Lee Lewis. But
it wasn’t until the Beatles that I realized
that perhaps I could make a living out of
music. The Beatles came from the same
working class background as I did. They
were English, and Liverpool wasn’t any
fancier or more romantic than my own
hometown. My guitar went from being the
companion of my solitude to the means of
my escape.

There's a lot that’s been written about
my life after that time, so that I can’t re-
member what’s true and what isn’t. I had
no formal musical education, but I suppose
I became successful by a combination of
dumb luck, low cunning, and risk-taking
born of curiosity. I still operate in the

same way, but curiosity in music is never
entirely satisfied. There’s always some-
thing more to learn.

Musicians aren’t particularly good role
models in society. We really don’t have a
very good reputation: philanderers, alco-
holics, addicts, alimony jumpers, tax evad-
ers. And I'm not just talking about rock
musicians: Classical musicians have just as
bad a reputation. And jazz musicians—for-
get it. But when you watch a musician
play, when he enters that private musical
world, you often see a child at play—inno-
cent and curious, full of wonder at what
can only be adequately described as a mys-

‘Musicians...
are doing
something that
can heal souls’

Sting, an A&M
recording artist, was
awarded an honorary
doctorate of music by
Berklee College Of
Music.

tery, a sacred mystery even, something
deep, something strange, both joyous and
sad, something impossible to explain in
words. I mean, what could possibly keep
us playing scales and arpeggios hour after
hour, day after day, year after year? Is it
some vague promise of glory, money,
fame? Or is it something deeper? Our in-
struments connect us to this mystery, and
a musician will maintain this sense of won-
der 'til the day he or she dies.

I had the privilege of spending some
time with the great arranger Gil Evans in
the last year of his life. He was still listen-
ing, still open to new ideas, still open to the
wonder of music, still a curious child.

We students of music have mastered the
laws of harmony and the rules of counter-
point, the skills of arranging and orches-
trating, of developing themes and rhyth-
mic motifs. But do any of us really know
what musie is? Is it merely physics? Math-
ematics? The stuff of romance, or of com-
merce? Why is it so important to us? What
is its essence? I can’t even pretend to
know.

I've written hundreds of songs, had
them published, had them in the charts,
won Grammys, and have enough written
proof that I'm a bona fide, successful song-
writer. Still, if somebody asks me how 1
write songs, I have to say I don’t really
know, I don’t know where they come from.
A melody is always a gift from somewhere
else. You just have to learn to be grateful,
and pray that you will be blessed again
some other time. It's the same with the
lyrics; you can’t write a song without a
metaphor. You can mechanically construct
verses, choruses, bridges, middle eights,
but without a central metaphor you ain’t
got nothing. I often wonder, where do mel-
odies and metaphors come from? If you
could buy them in a store, I'd be first in the
queue. Believe me, I spend most of my
time searching for these mysterious com-
modities, searching for inspiration.

Paradoxically, I'm coming to believe in
the importance of silence in music, the
power of silence after a phrase of music.

For example, the dramatic silence after
the first four notes of Beethoven's Fifth
Symphony, or the space between the notes
of a Miles Davis solo. There is something
very specific about a rest in music. You
take your foot off the pedal and pay atten-
tion. I'm wondering whether, as musicians,
the most important thing we do is merely
to provide a frame for silence. I'm wonder-
ing if silence itself is perhaps the mystery
at the heart of music. And is silence the
most perfect music of all?

Songwriting is the only form of medita-
tion that I know, and it is only in silence
that the gifts of melody and metaphor are
offered. To people in the modern world,
true silence is something we rarely experi-
ence. It is almost as if we conspire to avoid
it. Three minutes of silence seems like a
very long time. It forces us to pay atten-
tion to ideas and emotions that we rarely
make any time for. There are some people
who find this awkward, or even frighten-
ing. Silence is disturbing. It is disturbing
because it is the wavelength of the soul. If
we leave no space in our music, and I'm as
guilty as anyone else in this regard, then
we rob the sounds we make of a defining
context. It is often music born from anxi-
ety to create more anxiety. It's as if we're
afraid of leaving space. Great music is as
much about the space between the notes
as it is about the notes themselves. A bar’s
rest is as important and significant as a
bar of demisemiquavers that precedes it.

What I'm trying to say here is that if
ever I'm asked if I'm religious, 1 always re-
ply that, yes, I'm a devout musician. Music
puts me in touch with something beyond
the intellect, something otherworldly,
something sacred. How is it that some mu-
sic can move us to tears? Why is some mu-
sic indeseribably beautiful? I never tire of
hearing Samuel Barber's “Adagio For
Strings,” or Faure’s “Pavane,” or Otis
Redding's “Dock Of The Bay.” These
pieces speak to me in the only religious
language I understand. They induce in me
a state of deep meditation, of wonder; they
make me silent.

It's very hard to talk about music in
words. Words are superfluous to the ab-
stract power of musie. We can fashion
words into poetry so that they are under-
stood the way music is understood, but
they only aspire to the condition where
music already exists.

Music is probably the oldest religious
rite. Our ancestors used melody and
rhythm to co-opt the spirit world to their
purposes, to try to make sense of the uni-
verse. The first priests were probably mu-
sicians, the first prayers probably songs.

What I'm getting round to saying is that
as musicians, whether we're successful,
playing to thousands of people every night,
or not so successful, playing in bars or
small eclubs, or not successful at all, just
playing alone in your apartment to the cat,
we are doing something that can heal
souls, that can mend us when our spirits
are broken. Whether you make a million
dollars or not one cent, music and silence
are priceless gifts. May you always pos-
sess them. May they always possess you.

Excerpted from a commencement
speech given by Sting May 15 at the Berk-
lee College of Music in Boston.
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IFPI Gonsiders Organizational Shift
Policies To Be Set By 4 Regional Boards

@ BY ADAM WHITE

LONDON—Change is coming to
IFPI, the worldwide recording indus-
try’s trade association. The message
is: decentralize.

Spurred by senior executives at the
multinational record companies that
anchor its annual $10 million budget,
the London-based International Fed-
eration of the Phonographic Industry
is expected to reform its funding and
decision-making processes and
streamline its membership and com-
mittee organization.

The changes involve the creation of
four regional boards whose directors
will set IFPI priorities—and fund-
ing—on a regional basis. The regions
are Europe, Asia/Pacific, Latin
America, and North America. Deci-
sions on a wide range of IFPI activi-
ties would be handled regionally, call-
ing on the expertise and resources of
IFPI’s head office as necessary.

“The changes reflect the current

and future realities of the record
business,” says a senior official at
BMG, one of the multinationals
known to be a strong advocate of the
plan. “The industry has become more
regionalized and decentralized. IFPI
must do the same.”

The reformers also say that the
proposed reduction in size of the
IFPT’s main board would allow the di-
rectors “to more effectively focus on
the big picture, the global policy is-
sues.”

Some critics, however, contend
that the changes may increase the
multinationals’ grip on the IFPI at
the expense of local and even region-
al independent labels that contribute
to its funding.

In a related development, MCA
will become a top-level member of
IFPI, graduating to the “category
one” board status that is enjoyed by
BMG, EMI, PolyGram, Warner, and
Sony. Its financial contribution to the
federation will increase significantly,

B’huster Plans For Expansion
Include 600 New Stores In "94

@ BY ED CHRISTMAN

LAS VEGAS—BIlockbuster Enter-
tainment, through its various retail
concepts, will add 5 million square
feet of space in 600 new stores by the
end of 1994, bringing total leased
space to 30 million square feet in
more than 4,000 stores.

That is one of the messages that
Blockbuster chairman H. Wayne Hui-
zenga delivered in an address here
May 17 at the annual International
Council of Shopping Centers conven-
tion, held May 15-20.

Huizenga touted the company’s
many retail formats, defending them
against naysayers of the company’s
core video rental business, and boast-
ed that the Fort Lauderdale, Fla.-
based company intends to be the larg-
est music retailer in the U.S.

Huizenga did not mention Block-

Musicland Names
CFO Keith Benson
As On Gue Prexy

NEW YORK—In the strongest
sign so far of its commitment to
rapid expansion of its new special-
ty chain of small-town media out-
lets, Musicland Stores has named
longtime CFO Keith Benson as
president of the On Cue retail divi-
sion.

There are 41 On Cue stores lo-
cated in markets with fewer than
30,000 residents. They average
6,200 square feet and sell music,
video, books, and licensed enter-
tainment merchandise. The first
opened in February 1992.

The concept had been super-
vised by Larry Gaines, president
of Musicland’s other new expan-
sion vehicle, Media Play, a chain
of superstores.

(Continued on page 73)

buster’s proposed merger with Via-
com in his speech, but in a question-
and-answer session with the audience
he said he is “not sure if [the deal] is
going to close or not.”

When the deal was signed, it was
worth about $8.4 billion, and along
the way, as the stock market reacted
negatively to the proposed merger,
the deal lost about $3 billion in value,
he said.

“We think the combination of the
assets makes a lot of sense, but at
these prices, I am not sure whether
that merger will actually take place,”
he said. “We have to wait and see
what happens between now and Sep-
tember.”

In his speech, Huizenga focused on
the company’s growth plans, telling
the audience of shopping center own-
ers and developers about Blockbust-

(Continued on page 75)

and the company will gain two board
seats. At present, MCA has one.

The IFPI board will formally con-
sider the decentralization plan June 7
in Stockholm, on the eve of the orga-
nization’s 1994 council meeting at the
Grand Hotel there. If approved, the
plan will be submitted for a vote by
the full council, after consultation.
The council comprises the heads of
the national IFPI groups from more
than 40 countries.

Until the Stockholm conclave, no
major-label executives or IFPI offi-
cials will publicly discuss the
changes. A number of them told Bill-
board that the plan is a “work in pro-
gress,” still subject to modification.
Indeed, one insider points out that it
has already been “tweaked” at meet-
ings earlier this year, most recently
in London April 21.

The reform movement apparently
began last fall, following an IFPI
board meeting in Hong Kong.

(Continued on page 72)

@ BY SETH GOLDSTEIN

NEW YORK—Baker & Taylor Vid-
eo should have a new home in the
next several weeks. The distributor
is part and parcel of a deal that in-
volves the sale of the entire Baker
& Taylor wholesaling organization,
including books and computer soft-
ware, by majority owner Carlyle
Group to Follett Corp., a $650 mil-
lion educational services company.

Both sides have signed a letter of
intent, according to Baker & Taylor
president James Warburton, who
says the word has gone out to em-
ployees, major vendors, and cus-
tomers. Barring problems uncov-
ered when Follett conducts due dili-
gence, trade sources indicate that
the transaction should be consum-
mated July 1. The purchase price
isn’t known.

Follett Corp. Set To
Buy Baker & Taylor

For weeks the rumor mill has
been grinding out reports that Car-
lyle wanted to be free of the distri-
bution business acquired from W.R.
Grace two and a half years ago
(Billboard, Nov. 23, 1991). Follett,
however, is a surprise buyer to the
video trade, which considered In-
gram Entertainment the favorite
and Major Video Concepts a dark
horse. Both could have used B&T
Video’s estimated 8% market share
to bolster their own standings as
the No. 1 and No. 3 wholesalers, re-
spectively. B&T had sales of ap-
proximately $220 million, based on a
survey conducted by the National
Assn. of Video Distributors which
placed members’ revenues last year
at $2.68 billion.

Follett, headquartered in River
Grove, Ill,, will be spanking new to

(Continued on page 73)

Bienvenue, MCA! MCA executives celebrate at the opening ceremony for its
new division in France. MCA also has launched new companies in Belgiumn,
Italy, Holland, Spain, and Sweden. Shown, from left, are Al Teller, chairman,
MCA Music Entertainment Group; Jorgen Larsen, president, MCA Music
Entertainment International; Gerard Woog, GM, MCA France; and Zach
Horowitz, executive VP, MCA Music Entertainment Group.

Sony Gorp. Enters Video Game Market

Interactive 3D Unit Will Have U.S. Debut In ‘95

@ BY MARILYN A. GILLEN

NEW YORK—The already competi-
tive video game hardware business
just got a little more so.

Sony Corp. brings its considerable
muscle to the lucrative playing field
this year with the launch of its first
video game unit, the PlayStation. The
32bit interactive game system is set
to debut in Japan by the end of this
year, and in the U.S. in 1995. Pricing
in Japan will be “under 50,000 yen”
(about $475 at an exchange rate of
105 yen to the dollar), according to a
Sony executive. No U.S. price has yet
been set.

Employing multiple processors for
graphics and sound, the PlayStation
is said by Sony to allow for the pre-
sentation of lifelike 3D images and
full-frame video at 30 frames per sec-
ond—the equivalent of conventional
TV. More than 160 software develop-
ers in Japan have already announced
support for the system; U.S. licens-

ees are expected to be announced
soon.

Software development also will
come through Sony Imagesoft and
Sony’s Psygnosis subsidiary.

“With recent advances in technolo-
£y, Sony now has a unique opportuni-
ty to capitalize on both its electronics
heritage as well as its entertainment
assets in entering the interactive vid-
eo game platform business,” says Mi-
chael P. Schulhof, president/CEO of
Sony Corp. of America.

Sony has established a new unit—
Sony Computer Entertainment of
America—to market both the system
and its software in the States under
the direction of newly named execu-
tive VP/GM Stephen Race. Race,
whose resume includes posts at Atari
and Reebok as well as a recent con-
sulting post with Philips Interactive
Media, reports to Olaf Olafsson, pres-
ident of Sony Electronic Publishing.

When the PlayStation bows in the
States in 1995, it will face consider-

able competition for the game-player
dollar. Among those multimedia
hardware units already on the mar-
ket are Panasonic’s 32-bit 3DO play-
er, Philips and Magnavox’s CD-i play-
ers, the JVC Co.’s X’Eye, Pioneer’s
LaserActive system, Sega’s CD Gen-
esis, the Atari Jaguar 64-bit cartridge
system, NEC/Turbo’s TurboDuo,
and Nintendo’s SNES.

Launching this fall is the Sega
Genesis Super 32X, a $149 add-on
that will upgrade existing 16-bit Gen-
esis machines or Sega CDs into the
32-bit realm. In 1995, both Sega and
Nintendo will roll out their next-gen-
eration systems—Sega’s 32-bit, CD-
based “Saturn” and Nintendo’s 64-
bit, cartridge-based system, “Project
Reality.” At the Summer Consumer
electronics Show in June, Philips is
expected to unveil a new-model CD-i
player priced at under $299 and tar-
geting the games marketplace.

Race isn’t fazed. “Clearly, there is

(Continued on page 75)

Gourt Limits
Reach Of U.S.
Gopyright Law

A federal court in San Francisco
has overturned a 1990 copyright deci-
sion, placing limits on the reach of
U.S. copyright laws as they affect
foreign territories.

In 1990, Subafilms Ltd. and the
Hearst Corp., producers of the ani-
mated Beatles movie “Yellow Subma-
rine,” were awarded an injunction to
prevent foreign and domestic distri-
bution of the video release of the
film.

The animated film was distributed
in the U.S. by MGM/UA Home Video
and by Warner Home Video in for-
eign territories from 1989 to 1990. Su-
bafilms and Hearst also were award-
ed compensatory damages of $2.2
million.

In the new ruling, filed May 13, Cir-
cuit Judge D.W. Nelson ruled that
U.S. copyright laws cannot be applied
when a party seeks an injunction in
foreign territories.

The reversal is a partial victory for
MGM/UA and Warner, but further
issues of ownership rights to the film
will prevent both companies from dis-
tributing the video, according to Lou-
is P. Petrich, an attorney who repre-
sented MGM/UA in the suit.

Subafilm and Hearst filed the law-
suit in 1988,

“Basically, what the court has said
is that copyright laws are local,” says
Petrich. “And an injunction covering
foreign territories based on U.S.
copyright laws is improper.”

The lawsuit now goes to a panel of
three judges, which will determine
Subafilms’ ownership of the non-the-
atrical rights, including home video.

In 1967, when the original agree-
ment was made, Subafilms said it
didn’t have certain non-theatrical
rights, Petrich says. “Now they say
they have it.”

Although Subafilms received an in-
junction in 1990, MGM/UA and
Warner were not required to pull
copies of the video from store
shelves, and copies of the animated
Beatles film are in still in circulation.

EILEEN FITZPATRICK
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N.Y.’s 22 Brides Find A Music Biz Mate
In Fledgling Independent I.abel Zero Hour

E BY JIM BESSMAN

NEW YORK—Despite the image
their name conjures, 22 Brides are ac-
tually two sisters who are single and
finding a growing audience in New
York’s alternative scene since signing
to the fledgling indie label Zero Hour
Records.

Zero Hour is run by former Chica-
go Mercantile Exchange phone clerk
Ray McKenzie, himself an aspiring
recording artist who launched the la-
bel in 1990—after transferring to
New York—with his own 12-inch sin-
gle “The Ozone Hole.” He called it
Zero Hour since, for his artistic ambi-
tions, “it was do or die.” His record
didn’t do, but he didn’t die.

Instead, he rethought his strategy
and signed Hoboken, N.J.’s estimable
college crowd-pleasers the Cucum-
bers. Then, last July, he chanced
upon folk-psychedelic poppers Carrie
and Libby Johnson, aka 22 Brides, a
tunefully intense sister duo with an
unusual background and a mounting
reputation and following.

“We were playing CBGB’s Gal-
lery,” says 29-year-old Libby, who’s a
year older than Carrie. “Ray came up
to us, and suddenly I had this strong
feeling we would be with him—and
he had a contract for us three days
later.”

McKenzie, who had come to see an-
other band, was equally moved. “Once
they set up I had this weird feeling

22 BRIDES

that they would be really good,” says
McKenzie. “They just had this aura,
and when they came out and did ‘Vi-
sions Of You,’ I freaked out and had to
sign them immediately because I
knew someone else would.”

At the gig, 22 Brides gave McKen-
zie a copy of “Selling Fruit In Cairo,”
an eight-song CD they’d put out
themselves on their Soak Jimmy la-
bel—named after Carrie’s boyfriend
Jimmy Palmiotti, a comic book artist
who designed the CD cover and
loaned the Johnsons the money to re-
lease the disc.

The sisters, who had been singing
together since they were children,
formed 22 Brides 2Y% years ago and
decided to cut an album after a video
they made for their song ‘“Silence”

Sugar Hill Nabs 3 Trophies
At NAIRD's Indie Awartls

@ BY CHRIS MORRIS

CHICAGO—Durham, N.C.-based
Sugar Hill Records was the big win-
ner at the National Assn. of Inde-
pendent Record Distributors &
Manufacturers’ annual Indie
Awards May 14
here, collecting
three trophies.

The awards for
the year’s best in-
die releases, vot-
ed on by the
NAIRD member-
ship, were pre-
sented during the
trade group’s an-
nual banquet and show in the Palm-
er House Hilton ballroom.

Sugar Hill president Barry Poss
accepted the label’s awards for
bluegrass album (for “Waitin’ For
The Hard Times To Go’’ by the
Nashville Bluegrass Band), country
album (for “Rodeo Waltz’’ by
Sweethearts Of The Rodeo), and
string music album (for “‘Skip, Hop
& Wobble” by Douglas, Barenberg
& Meyer).

Though a clean winner in just two
slots, Rounder Records technically
collected four awards, as it took the
comedy category, scored a tie in the

TAYLOR

Cajun/Zydeco category, and pulled
in a reggae award on its Heartbeat
logo.

Rykodisc, Green Linnet, Tommy
Boy, Mango, and Antone’s/dos
were other multiple award winners.

During the evening, NAIRD
board member Duncan Browne an-
nounced that stickers will be made
available to labels to highlight their
award-winning releases.

The night’s emotional high point
came when Albert Collins’ widow

(Continued on page 30)

received some play. The song is on
the “Selling Fruit In Cairo” album.

That record was heading toward a
distribution pact with Caroline Rec-
ords when Zero Hour arrived. The la-
bel will release a remixed version,
with four new songs, June 22.

OVERSEAS UPBRINGING

The contents of the album—now ti-
tled “22 Brides”—owe much to the
sisters’ overseas upbringing.

“We grew up in Africa and also lis-
tened to a lot of Asian and Indian mu-
sic, so a lot of the songs have modal
chord changes and sitar-like guitar
playing,” says Carrie, noting that
some of the themes were likewise in-
spired by the formative exposure to
different cultures. “City Of Brides,”
for instance, depicts an impoverished
town in India where daughters are
sold off to wealthy foreigners.

Other songs on the broadly con-
ceived “22 Brides” range from the

(Continued on page 69)

Pleasurable Pose. Blues-powered
Jimmie Vaughan, brother of late guitar
king Stevie Ray Vaughan and former
mainstay of the Fabulous
Thunderbirds, will look fabulous when
he wears his new Billboard Popular
Uprisings T-shirt, earned when his
Epic solo album *“Strange Pleasure”
debuted at No. 1 on the Heatseekers
chart. The title has ranked as high as
No. 127 on The Biliboard 200 and
bullets this week at No. 9 on
Heatseekers. (Photo: Chuck Pulin)

B BY BRETT ATWOOD

LOS ANGELES—Programmers at
commercial and college rock radio
stations are not waiting for the new
Pearl Jam album, reportedly due
from Epic as early as July. Instead,
they are turning to B sides and
tapes of live performances to fill a
demand for new material by the
popular Seattle band.

A hard-to-find import B side,
“Yellow Ledbetter,” had 203 Broad-
cast Data Systems detections at 11
modern rock stations for the week
ending May 15, and is bubbling un-
der the Modern Rock Tracks chart.
The track has not been serviced or
promoted by Epic.

By comparison, “Dissident,” the
album track currently being
worked by Epic from the group’s
latest album, “Vs.,” had 216 detec-
tions at 19 modern rockers.

Rock Programmers Jump On
Obscure Pearl Jam Tracks

Album rock radio is sticking by
“Vs.,” with 97 stations playing the
cut “Dissident,” compared to only
nine on ‘“Yellow Ledbetter.”

If “Yellow
Ledbetter’’
charts next
week, it will be
the first time a
song that is not
commercially
available in the
U.S. cracks the
BDS-based Mod-
ern Rock Tracks
chart.

The track first appeared on the
1992 U.K. single of “Jeremy.” A
live version appears on the U.K.
CD-5 of “Daughter,” released late
last year.

KROQ Los Angeles, which began
playing “Yellow Ledbetter” Feb. 8,

(Continued on page 73)
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U.S., Latin Lahels Agree To
Battle Piracy With Holograms

W BY BILL HOLLAND

Representatives of U.S. record
companies, in conjunction with Latin
American and Mexican record compa-
ny groups, have reached a historic
agreement on the introduction of ho-
lograms on cassettes to battle piracy
in Latin American nations.

Jay Berman, chairman/CEO of the
Recording Industry Assn. of Ameri-
ca, announced the decision—in con-
junction with global label group
IFPI, the Federation of Latin Ameri-
can Producers of Phonograms, and
the Assn. of Mexican Phonogram
Producers—at Billboard’s fifth annu-
al International Latin Music Confer-
ence May 18.

The multinational trade groups’ de-
cision to employ holograms as a vital
tool stems from rampant piracy
throughout the Southern hemi-
sphere.

The hologram project will be
launched this fall in Argentina, Bra-

TV Gomposer Post Takes BMI Award

@ BY CARRIE BORZILLO

LOS ANGELES—Acclaimed televi-
sion composer Mike Post was pre-
sented with the Richard Kirk Award
For Lifetime Achievement by BMI at
its Film & Television Awards dinner
May 17 at the Regent Beverly Wil-
shire here.

Post’s longtime friend and col-
league, producer Stephen J. Cannell,
presented the award with a roast that
included stories of their first meeting
and the composer’s work habits.

Post also received an award for his

theme for “NYPD Blue,” one of 16
TV music awards presented.

Post began his career as musical di-
rector for “The Andy Williams
Show” at the age of 24. He also has
worked on “Hill Street Blues,” “Mag-
num P.I,” “L.A. Law,” and “Law
And Order,” among other shows.

Other composers were honored for
their work on the top-grossing films
of 1993. They included John Williams,
who took home awards for
“Schindler’s List” and “Jurassic
Park.”

Other multiple winners included

Alan Silvestri, who won two awards,
one for “The Bodyguard” and one for
“Grumpy Old Men.”

Three composers took home two
awards each in the TV music catego-
ry. Steve Dorff was honored for
“Murder, She Wrote” and ‘“‘Murphy
Brown”; Bruce Miller for “Frasier”
and “Wings”; and W.G. “Snuffy”
Walden for “Roseanne” and “These
Friends Of Mine.”

The awards for most-performed
songs from a film went to David Fos-
ter and Linda Thompson for “I Have

(Continued on page 72)

zil, Chile, Mexico, and Paraguay, and
is expected to be extended soon after-
ward throughout Latin America.

Berman told attendees that piracy
also robs local industries in other ar-
eas, and pointed to Southeast Asia,
where local record companies that
once had no local market share now
command as much as 75% of a $56
million market. He made particular
mention of Indonesia, where recent
anti-piracy efforts have shifted the
tide.

“The situation in Latin America is,
luckily, not as bleak,” Berman said,
adding that “Latin America today is
where Southeast Asia was five years
ago.”

Berman also praised stepped-up
government initiatives in some Latin
countries, although pirate produc-
tions are still “hovering in many
cases between 70% and 90% of an en-
tire market.”

Sound recording piracy in 1993 in
Mexico alone cost U.S. companies an
estimated $75 million; in Brazil, $36
million; and in Paraguay, the greatest
exporter of pirate tapes, $10 million,
according to statistics released by the
International Intellectual Property
Assn.

A 1992 IFPI survey of 16 Latin
American countries showed $320 mil-
lion in sound recording piracy losses,
with Mexico not included in that total.

With the announcement of the holo-
gram project, which will help law en-
forcement officials distinguish be-
tween legitimate and counterfeit
tapes and prevent consumer fraud, all
the groups hope that the launch “will
coincide with local promotion and con-
sumer advisory briefings [that] will
have a dramatic impact on existing
cassette piracy levels,” Berman said.
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BILLBOARD’S 100TH ANNIVERSARY

ISSUE

n some fourteen specially commissioned pieces, Billboard will chart its own history
Ias well as that of the industry it covered and helped {lourish, from carnivals and
circuses,the rise of vaudeville, and the invention of the player piano, nickelodeon and
jukebox, to the creation of the phonograph, radio, television and CD player. All areas
of music will be examined and celebrated from early jazz to the rise of rock and roll,

to rap and world music, and every sub-genre in between.

SPECIAL EDITORIAL FEATURES INCLUDE:
* A piece on the evolution of the Billboard charts from the days of sheet music to the
advent of BDS and SoundScan
¢ A capsule summary of every chart in Billboard history
* The biggest hits of all time — The top ten songs in every category will be charted”

* A series of choice ads, graphics and articles, reprinted from various eras in Billboard

IT WILL BE THE MOST COLORFUL

AND ABSORBING SOCIAL HISTORY
OF ENTERTAINMENT EVER PUT
BETWEEN TWO COVERS, ALL
ASSEMBLED VIA THE EDITORS
AND THE ARCHIVES OF THE
PUBLICATION THAT
PIONEERED MUSIC

AND SHOW BUSINESS
JOURNALISM:

BILLBOARD

NY: 212 536-5004

LA: 213 525-2300

NASHVILLE: 615 321-4294

UK & EUROPE: 44-71-323-6686
JAPAN: 81-33-498-4641

ITALY: 39-36-254-4424

SOUTH AMERICA: 305-441-7976

MEXICO: 525-595-5173
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Your ad in this centennia
issue will benefit {roms:

4 WEEKS ON THE NEWSSTAND

AN UNPRECEDENTED PRINT-RUN

OF 100,000 ISSUES

DISTRIBUTION TO BH.LBOARD’S
WORLDWIDE READERSHIP

IN 107 COUNTRIES

PRESS COVERAGE OF
BILLBOARD’S 100TH ISSUE ON
MORNING NEWS SHOWS AND
THROUGH ! Bi=MONTHLY PRESS

RELEASES TO WORLDWIDE MEDIA

WINDOW PROMOTION DISPLAYS
FOR ANNIVERSARY ISSUE

IN AIRPORTS NATIONWIDE

ISSUE DATE:
NOVEMBER 1, 1994
AD CLOSE:
SEPTEMBER 16, 1994

THIS ISSUE IS NOT ONLY A
COLLECTOR’S ITEM, BUT TRULY A
ONCE IN A LIFETIME EVENT. DON’T
MISS YOUR CHANCE TO BE A PART
OF THIS HISTORICAL OCCASION. ON
NOVEMBER 1ST ALL EYES WILL BE
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Warm Welcome, Polar Prize
Greet Quincy In Sweden

W BY DOMINIC PRIDE

STOCKHOLM—Quincy Jones has
become the latest popular music art-
ist to receive praise and endorsement
from President Clinton, who congrat-
ulated Jones on winning this year’s
Polar Music Prize. Jones and the Aus-
trian conductor and cellist Niklaus
Harnoncourt were joint recipients of
the prize at a recent ceremony here.
Prior to the May 17 ceremony,
Jones received a message from the
White House in which President Clin-
ton called him “a visionary responsi-
ble for some of the most innovative
and powerful works of our time.”
With the presidential endorsement

Is Nelson Riddle’s
Arrangement Still
‘Unforgettable’?

W BY DON JEFFREY

NEW YORK—Can an arrange-
ment of a song be legally protect-
ed? That’s the question that a fed-
eral court may decide in a lawsuit
involving the Grammy-winning
recording of “Unforgettable.”

In a suit filed this month in U.S.
District Court in New York, Nel-
son Riddle’s widow Naomi is
charging that Elektra Records
failed to credit her husband as the
arranger of the version of the
song Natalie Cole recorded in
1991 as an electronic duet with her
late father, Nat King Cole. On the
Natalie/Nat duet, Johnny Mandel
was listed as sole arranger. The
father’s original version, recorded
in 1953 for Capitol Records, had
Riddle as its arranger. Riddle
went on to arrange a series of
classic albums for Frank Sinatra

(Continued on page 73)

RECORD COMPANIES. Tom Genetti is
promoted to VP of operations for the
Epic Records Group in New York. He
was VP of promotion operations for
Epic Records.

Capitol Records names Tom Cor-
son VP of marketing in Los Angeles
and Audrey Strahl VP of publicity
and media relations in New York.
They were, respectively, VP of inter-
national for Capitol and VP of press
and artist development for Charisma.

Fabiola Arredondo is named VP
of international A&R/marketing for
the Latin American regional office of
BMG International in Madrid. She
was director of strategic planning.

Atlantic Records appoints Andrew
Leary VP of A&R and multimedia in
Los Angeles and Pete Anderson VP
of sales in New York. They were, re-
spectively, an agent at International
Creative Management and Los Ange-
les branch manager for Sony Music.

Joanie Kamuca is promoted to VP

of Jones and growing international
media support, the Polar Music Prize,
now in its third year, is beginning to
live up to its intended purpose as an
accolade equal to the Nobel Prizes,
awarded in such fields as peace and
literature. Nobel Prize organizers
have been giving practical advice and
support to the Polar presenters.
Though the prize of 1 million Swed-
ish kronor ($129,000) was split be-
tween Jones and Harnoncourt, it was
Jones who captured the limelight at
the festivities here, after keeping a
low profile for two years. The com-
poser/producer/musician announced
he is embarking on a new version of
(Continued on page 73)

Box Of Gold. Maverick band Candlebox celebrates the gold certification of its
self-titled album, and presents staffers of WHTZ (Z100) New York with a gold
plaque as thanks for the station’s support. The *Candlebox™ album has sold
more than 700,000 units and has reached the top 40 on The Billboard 200.
Shown, from left, are Maverick executive Abbey Konowitch; band members
Kevin Martin and Peter Klett; Z100 VP of operations and programming Steve
Kingston; Warner Bros. New York promotion manager Al Carolonza; Z100
assistant PD/MD Frankie Blue; and Z100 assistant MD Andy Shane.

Performance Right Draft Includes Goncessions
Changes Fail To Curb NAB’s Opposition To Hughes’ Bill

M BY BILL HOLLAND

WASHINGTON, D.C.—A draft of
the performance right bill present-
ed May 11 to Rep. William J.
Hughes, D-N.J., by the Recording
Industry Assn. Of America makes
a number of expected concessions
to the broadcast industry. Howev-
er, the National Assn. Of Broad-
casters has said that it will contin-
ue its opposition to the bill.

Sources say that the opposition
is one of the main reasons an im-
portant markup vote session on
the bill, scheduled for May 17, was
suddenly cancelled the previous
day. Instead of the markup,
Hughes held discussions with oth-
er members of the House Intellec-
tual Property Subcommittee,
which he chairs, to discuss wheth-
er he would accept the RIAA draft
or proceed with a bill that incorpo-
rates greater restrictions.

Several sources say Hughes
does not take kindly to the NAB’s
opposition.

The RIAA’s draft exempts both

GENETT) CORSON

and GM of administration, East
Coast, for MCA Music Entertainment
Group in New York. She was VP of
administration.

Melih Ayracman is named manag-
ing director of Sony Music Turkey in
Istanbul. He was a consultant with
Sony Music Turkey.

Robert Gold is appointed national
director of marketing for WEA Corp.
in Burbank, Calif. He was VP of mar-
keting for Rincon Children’s Enter-
tainment.

Virgin Records promotes Dawn
Hood to senior director of national al-

analog and future digital AM and
FM radio stations from paying per-
formance license fees to record la-
bels, and does not include any re-
strictions on airplay or require
back announcing (Billboard, May
7). Instead, the bill seeks license
fees only from commercial-free,
subscription-driven, pay-delivery
audio services by which entire al-
bums can be transmitted digitally.

INCORPORATING GROUPS’ CONCERNS

The RIAA draft was drawn up
following discussions the group
held with music publishers, song-
writers, and the performing rights
societies May 9-13. It incorporates
agreements worked out among
those groups.

The bill specifies that authority
for digital distribution will not re-
place current rights, and ensures
that publishers, songwriters, and
performing rights groups will be
included in the negotiations and
methodology that deal with these
distributions.

A performance right in the U.S.

ARREDONDO LEARY

ternative promotions in Los Angeles,
Mike Stone to national promotion di-
rector in New York, Scott Douglas to
national album promotion director in
New York, and Sue Steiner to direc-
tor of national promotion/artist rela-
tions in New York. They were, re-
spectively, director of national alter-
native promotions, Chicago local
promotion representative, Dallas lo-
cal promotion representative, and na-
tional promotion coordinator.
Christine Roberts is named direc-
tor of marketing for Jim Henson Rec-
ords in New York. She was market-

copyright law would place the U.S.
on a better footing with foreign
countries, and could allow U.S. la-
bels to collect millions of dollars in
overseas fees resulting from the
performance right arrangements
in other countries.

A PRIORITY FOR HUGHES

Other members of the subcom-
mittee, while realizing that
Hughes has called the bill a legis-
lative prioirty, are not eager torile
broadcaster constituents, sources
say.

Hughes, however, has no such
worries, since he announced at the
beginning of the year that he will
retire at the end of this session.

“These are the sorts of problems
a lame-duck legislator faces,” says
one veteran on the Hill.

An RIAA spokesperson says
that Hughes’ staff will let the or-
ganization know of the lawmak-
ers’ decisions on the changes
“very soon.” A new markup date
has not yet been scheduled.

EXECUTIVE TURNTABLE

W
ANDERSON KAMUCA

ing manager at Walt Disney Records.

Dave Einstein is named director of
adult rock promotion for Mercury
Records in New York. He was local
promotion manager for the Mid-At-
lantic region for RCA.

PUBUSHING. Fred Silber is named VP
of business affairs for MCA Music
Publishing in New York. He was VP
of business affairs for EMI Music
Publishing.

William Booth is appointed VP of
Sony Music Publishing Europe in
London. He was managing director

New Acts Are
Hawail’s Stars
Of Distinction

The story was prepared by Trudi
Miller Rosenblum in New York and
Alan Yamamoto in Honolulu.

Two new Hawaiian recording acts
dominated the 17th annual Na Hoku
Hanohano (“Stars Of Distinction”)
Awards, presented May 3 by the Ha-
waii Academy Of Recording Arts at
the Sheraton Waikiki Hotel in Ha-
waii. The ceremony was broadcast on
local TV station KHNL.

Hapa, the Maui-based duo of Barry
Flanagan and Kelii Kanealii, won in
all six of their nominated categories.
The duo won awards for group of the
year, most promising artist, album of
the year, contemporary Hawaiian al-
bum of the year, song of the year,
and single of the year.

Kuuipo Kumukahi, who last year
earned most promising artist honors
as part of the group Kealohi, was
named female vocalist of the year;
her debut solo album earned honors
as Hawaiian album of the year, tradi-
tional Hawaii performance of the
year, and also won liner notes and en-
gineering awards. Kumukahi also re-
ceived the “Haku Mele” award (liter-
ally, “woven song,” an award for Ha-
waiian song of the year) for the song
“0 Waikulumea.”

Honors also were given to veteran
artist Kawai Cockett, who was
named male vocalist of the year (his
first Na Hoku Hanohano award), and
longtime nightclub/musical theater
stars Ed Kenney and Emma Veary,
who were presented with Lifetime
Achievement Awards. Kenny has ap-
peared in productions in Honolulu
and on Broadway, including “Flower
Drum Song”; he also has recorded for
the ABC-Paramount, Waikiki, Capitol,
and Decca labels, and has produced,
directed, and headlined nightclub
shows around Hawaii. Veary has ap-
peared on numerous musical theater
stages and sung with symphony or-
chestras around the world, including
the London Philharmonic.

(Continued on page 72)

BOOTH

SILBER

of Sony Music Publishing U.K.

Blair McDonald is appointed man-
aging director of Sony Music Publish-
ing U.K. He was head of A&R.

RELATED FIELDS. Celebrity Licensing
Inc. in Los Angeles appoints Nola
Leone VP of creative services and
Scott Ravine VP of marketing ser-
vices. Leone was VP of marketing
and media relations for Curb Records
and VP of acquisitions and sales for
Curb Entertainment International.
Ravine was licensing manager for
Celebrity Licensing.
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Sir Mix-A-Lot Back With 4th Album

Act Stays Abreast Of Trends On American Set

W BY HAVELOCK NELSON

NEW YORK—“When it comes to me,
there’s no in-between,” says Sir Mix-A-
Lot. “Either you’ll love me or you'll
hate me.”

The public will start voting again
July 12. That’s when American Record-
ings is scheduled to release “Chief
Boot Knocka,” the fourth album by the
platinum Seattle rap star. The new rec-
ord will be preceded by a video for “Put
’Em On The Glass”—it ships immi-
nently—and a single, “Ride,” that
drops in June.

Erik Bradley, MD at WBBM (B%)
Chicago, says, “Having heard the al-
bum three times, I feel pretty strongly
that it’s gonna be a smash out-of-the-
box. I think ‘Ride’ will be a summer-
time anthem, because it brings to mind
cruising. ‘Put "Em On The Glass’
brings to mind things that might not be
all that suitable for radio.”

“We're putting out the video first to
basically let evervhody know I'm back,
$0 man your stations,” Mix says, laugh-
ing. “It’s gonna be wild, [with images
of breasts] pressed against car win-
dows and bank teller partitions.”

According to American Recordings,
the clip will show “as much skin as pos-

sible” to allow it to be broadcast. An
uncensored version will be produced
for the Playboy Channel.

Although he hasn’t seen the new
video, John Robson, director of pro-
gramming and music at the Box, says,
“From the begin-
ning, [Sir Mix-A-
Lot] has been a fa-
vorite here at the
Box, and we look
forward to what-
ever he’ll come
with next.”

Referring to his
crossover smash
from 1992, Sir Mix-
A-Lot adds, “In terms of subject mat-
ter, ‘Put 'Em On The Glass’ is probably
the closest thing to ‘Baby Got Back’
Basically, the idea for it came about
when women came up to me saying,
‘Damn, you talked a lot about this, but
what about these. I just had to give
them props. You know what I'm
sayin’?”

On “Baby Got Back,” Mix-A-Lot
spoke about his affinity for big-bootied
black women over a track that shook
like aural Jello. His rough, atomic-dog
voice barked out messages to the thick
soul sisters as it declared his distaste

SIR MIX-A-LOT

550 Music Is Conductor For
Velvet Crush’s ‘Symphonies’

B BY MELINDA NEWMAN

NEW YORK—With “Teenage Sym-
phonies To God,” Velvet Crush’s July
5 debut on 550 Music/Epic, the trio has
created heavenly rock vignettes that
recall pop’s halcyon days of the ’60s.
The album takes its title from Brian
Wilson’s description of the never-re-
leased, misbegotten Beach Boys album
“Smile.” “I loved it when I read that
Brian called his songs that,” says
drummer/songwriter Ric Menck. “To

me, that’s what pop songs are. The God
part means soulful little symphonies.
The title implies that [the album] has
something to say, or it's a little heavier
than pop.”

Indeed, Velvet Crush’s songs, pen-
ned by Menck, bassist/vocalist Paul
Chastain, and guitarist Jeffrey Bor-
chardt, are heavy on melodic hooks that
alternately float on lean, simple ar-
rangements or pile through dense gui-
tar riffs—all with a beguiling innocence.

“We tried to write melodies that are
based on the tradition of Tin Pan Alley
and the Brill Building,” says Menck.
“Classic melodies that you can recall
easily. That’s a skill that requires con-
stant work.”

The new effort was produced by
Mitch Easter, no stranger to pop music
himself, at his studio in Winston-Sa-
lem, N.C.

“He’s our floating fourth member,”
says Menck. “This was the first session
he did that was reaily rock. He plays

(Continued on page 13)

Buddy Guy
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The microphones
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stand behind.

THE SOUND
OF THE PROFESSIONALS
...WORLDWIDE

for Eurocentric ideals (“When it comes
to females, Cosmo ain’t got nuthin’ to
do with my selection”). “The song was
a knee-jerk reaction to beer commer-
cials and magazine ads that say skinny
white girls with blonde hair are beauti-
ful,” Mix says. “It’s a statement saying,
‘This is [a black male’s] idea of beauty.
I think it offended white people be-
cause, for once, their icons of beauty
were questioned.”

But the song—whose title became a
coast-to-coast catch-phrase—made
black women upset, too. “A lot of them
have said, ‘Well, you didn’t spend any
time talkin’ about a black woman’s
mind, just her behind.’ That’s true, but
I only had four minutes to do the song,
so I couldn’t get into the whole aspect,
the complete woman.”

(Continued on page 20)
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Surf's Up. Warner Brothers/Reprise Records’ artist Gary Hoey, seated center,
inks a deal to write the soundtrack for the New Line Cinema Film, “The Endless
Summer II.”” The soundtrack, on Surfdog Records/Reprise, comes out May 31.
Seated, from left, are Hoey's manager and owner of Surfdog Records, Dave
Kaplan; Hoey; and “The Endless Summer II” director Bruce Brown. Standing,
from left, are the movie's co-writer/editor Dana Brown; Warner Bros. senior VP
of artist relations Car! Scott;, Niels Schroeter, Dave Kaplan Mgmt./Surfdog
Records; Lonnie Sill, executive film music producer; Roberta Petersen, Warner
Bros. VP/GM of A&R; Warner Bros. Records president Lenny Waronker; and
executive film music producer Joel Sill.

SEAL OF APPROVAL: One of the most striking rec-
ords to cross our desk is Seal’s sophomore effort on Sire/
Warner Bros., due in stores May 31. Seal captured crit-
ics’ hearts a few years back with the insinuating hit
“Crazy,” and the new record builds upon the haunting
rhythms that made that song so captivating.

The self-titled project, which again pairs Seal with
producer Trevor Horn, finds the singer sounding more
self-assured, and with that confidence his delivery con-
veys a quiet strength not apparent on the first album.
His voice is like a half-cleaned gem:

Seal Delivers On Fab Sdﬁhomore Set;
Recording Added To School Curriculum

copies, at $12, are rapidly disappearing.

As with any compilation, the results are a bit of a
mixed bag, but generally strong. The quirky but catchy
“Rub The Buddha Belly” by Frank O’Rourke and Bill
Carmody is our favorite. Surprisingly, most of the
songwriting and playing surpasses the vocal quality.

When we called to find out if the record was getting
any local radio support and how much the college radio
station was playing it, we were told that because the se-
mester is over, the station’s shut down. The record came
out in late April. We humbly sug-

smooth, but not so polished that all
the rough textures are not appar-
ent below the surface. Seal’s sing-
ing anchors every tune, with the in-
struments and various background
vocals swirling around him, weav-
ing in and out and overlapping, but
never overcoming his voice. Horn’s

gest that any future efforts come
out a little earlier in the semester.

The second undertaking is from
the students in the University of
Miami’s music industry depart-
ment. They have launched an inde-
pendent label called 'Cane Rec-
ords. Funded by donations, 'Cane

production is exquisite: The tracks
sound full and atmospheric without
ever seeming busy or labored.

First single “Prayver For The
Dying” is not as compelling as some of the other songs
on the album, but has one of the catchier choruses.
“Don’t Cry” is a stripped-down (at least at the start), el-
egant love song. The swelling music of the sexy mid-
tempo ballad “Kiss From A Rose” hypnotizes as it en-
chants. With its strong rhythmie pulse, the escapist beat
of “Newborn Friend” belies the inner conflicts the lyrics
portray.

As a whole, the album holds together much better
than the last release, with each song gently gliding into
the next. It’s a keeper.

MAKE IT THE FOUR R’s: Perhaps recording should
be added to the list of reading, writing, and 'rithmatic.
More and more colleges are putting out their own ree-
ords to highlight talent already existing on campus. One
of the most impressive releases we've received was com-
piled by Loyola College in Baltimore (I wonder just how
many Loyolas there are, by the way. At least three come
tomind . ..). “AMDG—For The Greater Glory Of God”
features 12 cuts from a dozen students who frequently
play around town and who auditioned before a special
committee. The project was recorded for $4,000 provided
by the Student Government Assn. Although the title
might lead one to think it’s a collection of contemporary
Christian songs, the album’s moniker is a translation of
the school’s Latin motto, “Ad Majorem Dei Gloriam.”
The disc had an initial pressing of 500 and is being sold
through the university bookstore. Reports are that the

by Melinda Newman

Records has been on the receiving
end of checks from the local Hard
Rock Cafe, Pat Metheny, and Cri-
teria Studios. 'Cane will operate as
an ongoing enterprise, with its first release, a CD by lo-
cal band Treehouse, slated for an August release.

THIS & THAT: Look for INXS’ next U.S. record to ap-
pear on Mercury Records. The band is already signed
to PolvGram worldwide . . . Christine Lavin has signed
to Shanachie’s Cachet imprint . . . Animal rights organi-
zation In Defense Of Animals is planning a new benefit
compilation album. According to the group, its last ef-
fort, on Restless Records, has raised around $25,000 . . .
Motley Crue is selling Hearos ear filters, a fancy name
for ear plugs, on its current tour. We're sure people are
buying them only to protect their hearing, not to drown
out any of the music. Seriously, it’s a good idea that more
acts should probably try ... Double Trouble and Are
Angels alumni Chris Layton and Tommy Shannon
have joined Storyville, an Austin-based band fronted by
Malford Milligan. For the uninitiated, Milligan’s voice
is one of the most soulful we've heard in ages. The act,
which captured the best new band award at March’s
Austin Music Awards, has a release out on November
Records . . . Speaking of Texas, Texas Monthly magazine
has compiled a 12-track CD that highlights 40 years of
Lone Star tunes. “The Music Of Texas: Honed On The
Range” has previously released cuts from famous Tex-
ans ranging from Lightnin’ Hopkins to George Strait,
Kelly Willis, and Steve Earle. The disc is available only
through the magazine.
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Figgs Off To The Races With Debut Set

Imago Plots Slow Build For Set Straddling Pop & Rock

H BY DAVID SPRAGUE

NEW YORK—Every August the
moneyed set descends on Saratoga
Springs, N.Y., for racing season, hut
the sleepy upstate town offers little in
the way of diversion during the other
11 months. That helps account for the
kinetic blend of frustration and ex-
cess energy that permeates “Low-Fi
At Society High,” the full-length de-
but from native sons the Figgs.

The Don Gehman-produced Imago
set, which is scheduled for a July 5 re-
lease, gives the quartet ample room
to air its power-pop melodies as well
as its full-throttle guitar attack. Matt-

hew IEherle, the lahel’s director of

A&R. says that the Figgs’ hvbrid
sound was responsible for his initial
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The Figgs: Guy Lyons, Mike Gent,
Pete Donnelly, and Pete Hayes.

attraction to the tape sent to him by
manager Brad Morrison (who has
worked with such bands as Phish and
Tiny Lights).

“I'd heard them described as it pop
band,” says Eberle. “But pop hands

are virtually impossible to break in
today’s market. When I saw the kind
of aggressiveness they put out,
though, I was convineed. They're a lot
closer to Paul Weller if he had grown
up in Minneapolis in 1977 than they
are to the Raspberries.”

Drummer Pete Huyes, who has
been with the band since shortly after
its 1987 inception, cites early punk us
one of the Figgs’ more important in-
fluences. He's just as quick, however,
to tick off an eclectic listening list that
includes evervthing from Motown to
jazz pianist Erroll Garner to under-
ground titans Guided By Voices.

“We've always listened to & wide
range of stuft,” Haves says. “That re-
ally helped us early on, because in or-

(Continued on next page)
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Telltale Tonys Reveal
Broadway’s Hit Formula

TONYS & THE TRENDS: One
point clearly in focus among this
year’s musical nominees for the Tony
Awards, Broadway’s Oscars, is that
most of the musicals, both “new”
shows and revivals, have original cast
albums. What they have to say about
the state of the musicul theater is un-
other matter.

A trend of sorts continues in that
the “new” musical contenders—“A
Grand Night For Singing,” “Beauty
& The Beast,” “Cyrano: The Musi-
cal,” and “Passion”—did not by any
means completely win over the erit-
ies. One could

dismissing the action April 28, Judge
William B. Bassler of the U.S. dis-
trict court of New Jersey partially re-
lied on an undisputed survey by
ASCAP of Muzak performances of
the song that indicated that it was
programmed 129 times in the Los
Angeles area, where Addison resides,
from July 1982 to July 1984. The song
was written by Joseph DiBuono and
John Sharra in 1951, long before
“Murder” began broadecasting in the
early '80s. Judge Bassler ruled that
the song’s limited exposure meant
that Addison had “only a bare possi-
bility of ac-

argue whether
“A Grand
Night IYor
Singing” is
truly a musieal ;
in the libretto

sense, since it

d

cess” to it.

WRITERS.
AUTHORS:
Bugs Music
songwriters
Dwight Twil-

Was a pastiche
of Rodgers &
Hammerstein
songs. It. along with “Cyrano,” is now
gone from Broadway. “Beauty & The
Beast” is, of course, an extravagant
spin-off of the already classic Walt
Disney animated feature, with a half-
dozen new songs by Alan Menken
and Tim Rice, along with songs from
the film, including one that Menken
and Howard Ashman wrote that
didn't make the tilm’s final print.

Stephen Sondheim’s “Passion”
got respectable reviews from the crit-
ies (and scored nine Tony nomina-
tions), but appears likely to be more
suceessful as an album—Broadway
Angel plans a release in June—than
as a musical.

Perhaps the reual trend in this
year's Tonys is the revival category:
“She Loves Me” garnered nine nomi-
nations, best musical revival among
them. Two other contenders also are
real winners on stage, “Carousel”
and “Damn Yankees,” while
“Grease” was not well received.

Well, Words & Music has two ob-
servations to offer: It you want to
mount & “new” musical, it’s best that
it have a glorious recent past in an-
other art form (“Beauty & The
Beast”); enormous sums are what it
takes to do the job with spectacular
staging or special effects. Or, peruse
the shelf of classic musicals, and after
making your selections, give them a
slightly darker tone (e.g. “Carousel”)
and alwavs mount them with all the
energy, style, and talent that made
them great in the first place (e.g.
“She Loves Me” and “Carousel”).

Hey, that sounds like a formula
that could put more life into “origi-
nal” Broadway musicals!

CASE DISMISSED, HE SAID: A
song that garnered 129 plays on Mu-
zak in the Los Angeles area in the
early ‘80s and had no hit recording or
commerecial broadeast play convinced
a federal court judge that composer
John Addison did not infringe on the
melody of “Basket Full Of Wishes,”
when he wrote the theme of the hit
TV series “Murder She Wrote.” In

by Irv Lichtman

ley and Mar-
shall Cren-
shaw  have
had books published recently. Twilley |
penned a parenting book called
“Questions From Dad.” He recently
gave a short address before the Chil-
dren’s Rights Council in Washington,
D.C., where he was presented with
the group's 1994 Best Media Award.
Crenshaw is the author of
“Hollywood Rock,” which is des-
cribed as a guide to rock’n’roll movies
and highlights move than 300 films—
for better or worse.

MEET THE BIG 3: The Connecti-
cut Songwriters Assn. will host a
panel discussion centering on three
performing rights groups, ASCAP,
BMI. and SESAC, at 7:15 June 13 at
the East Hartford Town Hall in East
Harttord. Representing the organi-
zations will be Marey Drexler
(ASCAP), Bobby Weinstein (BMI),
and Linda Lorence (SESAC). A
song criticjue will follow the panel dis-
cussion; CSA member songs may be
presented on cassette or sung live
with multiple copies of typed lyric
sheets.

TALENTED YOUTH: ASCAP has
macde grants totaling $20,000 to 25
composer winners of the 15th annual
ASCAP Foundation Grants to Young
Composers program, which was es-
tablished in 1979 for composers un-
der 30 vears of age whose works are
submitted for judging in a national
competition. There were more than
400 submissions.

PRINT ON PRINT: The following
are the best-selling folios from Music
Sales Corp.

1. Tori Amos, Under The Pink

2. The Lemonheads, It’s A Shame
About Ray

3. Stone Temple Pilots, Core

4. Red Hot Chili Peppers, Blood
Sugar Sex Magik

5. 10,000 Maniacs, MTV Unplugged.

Assistance tn preparing this column
was provided by Dowminic Pride in
London.
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550 MUSIC 1S CONDUCTOR OF VELVET CRUSH’S ‘TEENAGE SYMPHONIES’

(Continued from page 11)

lead guitar on most of the tracks.”

The band is used to working with
performing producers: Matthew Sweet
produced its first album—recorded for
$200—at his house. The record was re-
leased on Creation outside North
America and on a Caroline-distributed
Ringer Lactate after Creation founder
Alan McGee was given the band’s tape
by Norman Blake of Teenage Fanclub.

McGee got the band its current deal
with 55(0/Epic. “I'm really pleased to be
on Epic,” says Menck. “It’s my favorite
major label. They seem to let bands do
their thing, and they don’t give up on
them in two seconds.” The group re-
mains on Creation outside of the U.S.
and Canada.

In addition to learning musically
from Sweet, Menck and Chastain also
picked up a few husiness pointers from
the singer when they toured in his
band while Sweet’s album “Girlfriend”
exploded.

“I just realized how much work it is,”

Menck says. “Matthew had to talk to
everyone. There are so many people,
obviously you don’t want to alienate an-
yone, I think if you can become an artist
at playing the game, it can help yvou.”

That connection with Sweet figures
prominently in 550/Epic’s marketing
plans. “We’re intent on emphasizing
Velvet Crush as an ‘artist’s choice’ kind
of band,” says product manager Ari
Martin. “Matthew produced the first
album; Mitch Easter produced this al-
bum. They've played with Roger
McGuinn and Peter Buck. We want to
show people that this band has fans
within the [music| community.”

Although Epic plans to utilize differ-
ent strategies at retail, including posi-
tioning the album in Tower Records’
listening stations during the summer,
much of the focus will be on catering
to the indie audience the band has al-
ready collected.

“Alternative retailers will receive
various marketing items, starting with

AMUSEMENT BUSINESS®
I‘ % | BOXSCORE mpggﬂggvggsm
Gross Attendance
ARTIST(S} Venue Datels) Ticket Price(s) Capacity Promoter
GEORGE DALARAS Meadowlands Arena, April 9 $525,000 20,500 Encore
GLYKERIA East Rutherford, N.J. $75/ 855/ sellout Entertainment
KATSIMIHA BROTHERS $35/ 815
DIASTASIS CHORUS
NANA MOUSKOURI
GEORGE STRAIT Arrowhead Pond, May 15 $424,575 19,418 Varnell
Anaheim, Calif. $22.50 sellout Enterprises
BIG HEAD TOOD & THE Red Rocks May 13-14 $400,891 18,061 Fey Concert Co.
MONSTERS Amphitheatre, $23.65/$19.31 two
DAVE MATTHEWS BANO Denver sellouts
L0S LOBOS
FRANK SINATRA Hersheypark Arena,  May 10 $374,485 1513 Electric Factory
Hershey, Pa. $75/$50/ $30 sellout Concerts
RUSH Montreal Forrum, May 6 $291,306 12,913 Donald K. Donald
DOUGHBOYS Montreal ($402.701 satlout Prods.
Canadian)
$35.50/ $24.50
SALT-N-PEPA Greek Theatre, May 4-5 $287.206 10,840 Nederlander
R.KELLY Los Angeles $42.50/ $28.50/ 12,394, Organization
KID CAPRI $25.50/ $15.50 twa shaws, Stage Right Prods,
one sellout
REBA MCENTIRE Fargodome, May 7 $264,563 11,258 Starstruck
JOHN MICHAEL Fargo, N.D. $23.50 11,500 Promotions
MONTGOMERY
BRYAN ADAMS Spectrum, May 13 $262,653 10.471 Electric Factory
Philadelphia $35/$2250 12,500 Concerts
GEORGE STRAIT Thomas & Mack May 16 $237,697 11,595 Varnell
CLAY WALKER Center $20.50 12,4710 Enterprises
U. of Nevada,
Las Vegas
WHISPERS/0"JAY'S Greek Theatre, April 29 $228 403 6197 Nederlander
LEVERT Los Angeles $37.50/ $33.50/ seliout Organization
$20.50
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.

the band’s press pack,” says Martin. “It
has really strong reviews from the
band’s [first album]. They’ll receive that
with an advance cassette and artwork.”

That package will be accompanied
by a seven-inch of first single, “Hold
Me Up,” backed with an unreleased B
side that will be put out on the band’s
own indie label. “The purpose of the
seven-inch is to maintain the connec-
tion with the band’s [original] follow-
ing,” says Martin. “They’ve put out nu-
merous seven-inches.” The single goes
to commercial alternative, college, and
album alternative radio June 21.

After the album’s release, mom-and-
pop retailers will receive a display
poster with quotes about the band from
some of its more famous fans, like
McGuinn and Buck. Additionally, the
stores will get a fanzine designed by
Menck, which also will be distributed
at concerts.

The band will open a week of East
Coast dates for Sweet in late May. It
will then tour regularly through the
summer, alternating between opening
and headlining gigs. “The band has al-
ready started playing pretty consis~
tently in the New England area, since
they’re based in Providence [R.1.1,”
says Martin, “Now we want to spread
the base through the Mid-Atlantic re-
gion and down the East Coast.”

Accompanying the trio on the road
will be Easter, if his production sched-
ule permits.

“I like that we always bring in other
people,” says Menck. “It’s a constantly
changing lineup, and it always will be.”

MUSIC

THEYRE
FLAYING
MYS0NG

Driven by the
powerful lead
singing and
songuwriting of Raul
Malo, and packing
a refreshingly
diverse list of
influences, the
Mavericks are
helping to change
the face of country
music. And the
group’s cover
of Bruce
Springsteen’s “All
That Heaven Will
Allow,” from its
“What A Crying
Shame” album, just
might bring the
song to a whole neww
audience.

Edited By Peter Cronin

PUBL

I SHI NG

ALL THAT HEAVEN WILL ALLOW
Published by Bruce Springsteen

(ASCAP)

“First off, I'm a huge Springsteen fan,”
says Malo. “He’s one of the few song-
writers who can cross genres and mu-
sical styles. He’s so R&B- and country-
influenced. And rocka-
billy. I mean, ‘My
Hometown,’ that’s a
country
know? There's not
much difference be-
tween Springsteen and
a lot of what’s happen-
ing now in country mu-
sic. Every time I turn
on CMT there’s some band trying to
sound like the E Street Band! When 1
first heard ‘All That Heaven Will Al-
low,’ I just loved it, the melody and the
story. Cover songs show our audience
a little bit of what we're about. I think
a lot of our fans are people who listen
to Bruce and Bob Dylan as well as Ray
Price and Patsy Cline. Our original
stuff shows the songwriting side, but
covers represent a little bit of that mis-
chievous sense of humor. We might do
stuff that is not normally expected
from a country band, just to throw peo-
ple for a loop. But whatever cover we
do, we do it because we love it.”

song, you

MALO

FIGGS OFF TO THE RACES

(Continued from preceding page)

der to get any gigs where we're from,
we had to learn three-hour sets of,
like, soul tunes. If that was going to
be any fun at all, it would have to be
stuff we liked.”

But all along, guitarist Mike Gent
and bassist Pete Donnelly were accu-
mulating a catalog of short, sharp
songs, some of which saw the light of
day on a pair of self-released cassette
albums. “It got to the point where
people would come up and ask us
when we were going to have albums
out,” says Hayes. “We ended up do-
ing some recording in Pete’s attic and
selling a few hundred of each.”

While the Figgs have neither built
a base via indie releases nor toured
extensively (aside from a 1993 trek
with the Cranberries, on which the
band gave away several hundred co-
pies of a self-released single), the
group has built an extensive mailing
list that all but guarantees sellouts at
shows as far afield as Northampton,
Mass.

Eberle says that touring—perhaps
on a package with Alias act Small
23—is the linchpin of Imago’s plans
for breaking the Figgs. “We've guar-
anteed extensive tour support for the
band,” he says. “We've customized a

Reach For The STARS!
Moving? Relocating?
ARE YOU INTERESTED IN RESIDENTIAL

COMMERCIAL OR STUDIO PROPERTIES?
BE SURE TO READ THE ADS IN THE REAL
ESTATE TO THE STARS CLASSIFIED
SECTION EVERY WEEK IN BILLBOARD

truck for them so they can stay out
forever.”

The label plans to concentrate its
radio efforts at college radio at the
outset, and while the emphasis track
has not yvet been chosen, Eberle
says the odds-on favorite is the Elvis
Costello-like “Wasted Pretty.”

“Nobody expects this to explode
right out of the box,” he says.
“Maybe it can’t go to commercial al-
ternative right away, but they've
made a record that really gets under
your skin once you've heard it. We
just have to make sure it gets
heard.”

PUBLICITY

PRINTS

Uthographed On Heavy Closs Stock
BLACK & WHITE 8 X10's
500 - $70.00 1000 - $85.00
COLOR
1000 - $396.00
Above Prices inctude Typesetting & Freignt

send 8x10 Photo - Check Or M.O.
* R
Full Color & B/W Posters
composites - Cards - Other Sizes

88
sSend For Catalog & Sampies

i PICTURES

1857 E. Florioa. Dept. 88
Springfleid, MO 65803
(417) B69-9433 Or B69-3456

O\

|

~~ Furnished corporate suites

| for half the cost of a hotel.

s of 30 days or longer.

Okl

Corporate Apartments

SAN FERNANDO VALLEY / LOS ANGELES (800) 942-2787 OR (213) 878-2100
National reservations (800) 888-0808
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FESTIVAL DE LOUISIANE SURVEYS CAJUN, OTHER FRANCOPHONE CULTURES

Contivwued from page 1)

with hundreds of performers and
hundreds of thousands of visitors,
with only one purpose: laisser le
liun temps rouler (to let the good
times roll).

Accompanying the music are
hundreds of activities focusing on
pride and place, relating Cajun cul-
ture to the larger world. For exam-
ple, at this year’s event, held April
19-24, events included a conference
discussing indigenous architecture,
a workshop on step dancing from
Cape Breton, and a showing of a
new film by Antillian director Eu-
zhan Palcy that uses members of
the band Kassav as actors. Each
year numerous visual arts exhibits,
films, dance presentations, theater
pieces, cooking demonstrations,
lectures, seminars, and workshops
are presented around a theme, to
inform as well as entertain. And al-
though artists are paid for their ap-
pearances, admission to the festival
is free.

The festival is supported by mon-
ey from the city, private grants,
corporate sponsorships, fundrais-
ing events, and the sale of mer-
chandise. Although there is limited
radio exposure for local talent, and
virtually none for French-speaking
acts, loecal station KSMB-FM
breaks with its top 40 mold to
broadcast the entire event live.
Artists are paid for their appear-
ances.

THE ACADIAN LEGACY

A little history lesson is needed
to understand this year’s theme,
“Revelations Of Diaspora: The
Acadian Legacy.” The Cajun pres-
ence in Louisiana was the culmina-
tion of an odyssey known as Le
Grande Dérangement, which began

_in the 17th century with the first
group of settlers that came from
western France by way of Canada’s
Maritime provinces. They named
their Louisiana home Acadie, liken-
ing its rich farmland to classical
Greece’s breadbasket, Arcadia.

In 1710, the area fell to British
forces. Impending war in 1755 oc-
casioned mass deportations of
French-speaking Catholies from
the region, launching an exodus
that deposited refugees along the
Atlantic seaboard, back to Eng-
land, France, Haiti, French
Guyana, and as far south as the
Falklands.

In 1765, a large group of resis-
tance fighters from Halifax made it
to New Orleans and moved inland
along the Bayou Teche. By the end
of the century, they were joined by
many fellow ‘Cadiens’ that had
been scattered around the world.

Today’s Cajuns view their dis-
placement, wandering, and isola-
tion as seriously as the ordeals of
the Jewish people or black 19th-
century New World slaves; hence
the use of a strong word like dias-
pora.

VIVE LA DIFFERENCE!

With Lafayette about 100 miles
outside of New Orleans, the Festi-
val de Louisiane draws comparison
with its older and more popular sis-
ter, the New Orleans Jazz and Her-
itage Festival. This year, the last
four days of the Lafayette fest co-
incided with the opening of the Jazz
and Heritage Festival, held April
21-May 1 (Billboard, April 21).

But there are notable differences
between the two events, not least of
which are their focus and size.

The Festival de Louisiane in Lafayette, La., offers a family-oriented setting and a range of iocal and international artists.
Clockwise from left, a young member of Geno Delafose’s band plays the rub board; festival attendees engage in afternoon
dancing; Mali's Salif Keita, one of many international artists appearing; and locals Octa Clarke, left, and Steve Riley perform..

The 25th Jazz and Heritage Fes-
tival took place in a vast racetrack
setting, offering 10 stages in a
round-robin of continuous enter-
tainment. The festival offers a mix
of modern and traditional jazz,
blues, R&B, Cajun, zydeco, gospel,
country, and bluegrass performed
primarily by local and regional
artists. Among this year’s top
draws at the New Orleans event
were the Allman Brothers and the
Band.

Louisiane, conversely, offers
only a main stage and a smaller,
tented one, and features mostly Ca-
jun and world music acts.

“We're primarily a family event
and a roots festival,” says Beth
Verret, Festival de Louisiane’s di-
rector. “The music and cultural ac-
tivities all have a strong relation-
ship with the people of
southwestern Louisiana, our fami-
lies, friends, and neighbors. Dis-
covery is also very important. We
choose a relevant theme that helps
us discover who we are. It’s impor-
tant that young people take pride
in these traditions and preserve
them.”

A PLACE OF THEIR OWN

Children were important enough
to have a minj-fairgrounds all their
own, Place des Enfants, which of-
fered musical acts on a separate
stage plus a full range of children’s
activities, including exhibits, tradi-
tional crafts, games, and art.
Everything was cut to child’s scale
and decibel level, without the
crowding that might discourage
parents from bringing children to
outdoor events.

The family appeal of Festival de
Louisiane also captures its per-
formers. On April 24, as Zydeco ac-
cordionist Delafose played on the
small stage, Riley—Cajun music’s
most likely to succeed—danced
with his wife and friends for nearly
the whole set, even though he was
on stage next. Once Riley took the
stage, members of Balfa Toujours
joined the counterclockwise shuffle
of young and old doing the Cajun
valse. Soon, members of the all-fe-
male folk quartet the Heartbeats,
having just finished their set on the
main stage, joined in the two-step-
ping.

“Salif Keita actually lobbied to
play the festival,” says Verret.
“This is an artist we’ve been trying
to bring for years. He even reduced

his fee because he believes in our
mission of offering concerts to
everyone free of charge and bring-
ing people together.”

‘LET’S GO TO LAFAYETTE’

In the early days of American
sound recording, Cajun-French
music was part of the explosion of
78s featuring regional and “race”
musie, beginning with “Allons &
Lafayette!” (Let’s Go To

- Lafayette) in 1928 by Joseph Fal-

con on Columbia. Since then, only
one song, ‘“‘Jole Blon,” has ever
come close to entering the main-
stream. (We won’t count “Sea Of
Love” by Phil Phillips—swamp-pop
with few indicators as to its origin.)
Truth is, it’s unrealistic to expect a
song in French to make it in Amer-
ica except as a novelty.

Zydeco, with its blues base and
rock leanings, has a greater chance
at mainstream acceptance than
does Cajun musie, particularly as
an increasing number of Zydeco
songs are recorded in English. Zy-
deco is at least peppy, whereas
most Cajun numbers reflect all
those years of wandering and loss;
even the fast numbers are tinged
with sadness. For example, the B
side to “Allons 4 Lafayette!” was
“The Waltz That Carried Me To
My Grave.”

While Cajun music is respected,
much loved, and world-famous, it
has yet to produce an artist with
mainstream sales or fame. Most
who have made a name for them-
selves have done so via Nashville,
such as Doug Kershaw with his hits
“Louisiana Man” and “Diggy Liggy
Lo” on Warner Bros. in the early
’60s.

CROSSOVER POTENTIAL?

One Cajun act that could cross
over is Terrance Simien and the
Mallet Playboys, the festival’s main
April 19 performer. Simien is a
manic showman who spices his ac-
cordion playing with bits of
noodling jazz, funkadelic guitar,
and hard-rock drumming. He ap-
peared in the film “The Big Easy,”
and records for Restless/Enigma.

On a more sedate level is Michael
Doucet and Beausoleil, which head-
lined the April 23 lineup. Beausoleil
was nominated for a Grammy in
1992, Doucet played fiddle on Keith
Richard’s “Talk Is Cheap” album,
and the band has opened for the
Grateful Dead on tour. Recently,

Beausoleil’s touring has been so ex-
tensive that its festival date was
billed as “making a rare local ap-
pearance . ..” After a slew of al-
bums for Swallow, Arhoolie, and
Rounder, Beausoleil has made the
move to a major via a subsidiary la-
bel, Forward/Rhino/Atlantiec.

Like its artists, southwestern
Louisiana’s record labels also
struggle for mainstream attention.
Like most indies, they release
artists they feel have potential, of-
ten to see that potential realized
elsewhere. What’s interesting
about Cajun and Zydeco is that rel-
atively small independent labels on
the East and West coasts, like
Rounder and Arhoolie, are the ones
that have managed to get this mu-
sic into the stores nationally.

Chris Strachwitz at Arhoolie,
which distributes primarily
through DNA and goes through
Bayside into Tower stores, admits
that it is a small market. But he
notes that a good record that sells
only 1,000 units in its first year con-
tinues to sell 1,000 units every
year.

One local company that continues
to provide an outlet for artists is
Master-Trak Enterprises. Its own-
er, J.D. (Jay) Miller, began his
business when 78s were in vogue.
“Now I'm making CDs,” he says.
Miller, 71, set up MTE, a combina-
tion record label/recording stu-
dio/retail outlet, in 1946. He is re-
sponsible for introducing artists
like Jimmy C. Riley to Nashville,
and he recorded one of the first
records by Edgar Winter and John-
ny Winter as well as some early
Buckwheat Zydeco work.

Based in Crowley, about 20 miles
outside Lafayette, MTE is the old-
est operating recording studio in
Louisiana.

Over the years, Miller has owned
a laundry list of labels, including
Fais Do Do, Feature, Rebel, Kajun,
and Zynn, and their product can
still be found in his retail store. His
company maintains a healthy back
catalog and, until recently, re-
leased about 60 albums’ worth of
older material on a small U.K. la-
bel, Flyright, available in the U.S.
on import. Future MTE material
will be selectively released through
Jewel-Paula-Ronn Records in

Shreveport, which had its biggest

hit with “Judy In Disguise’ by

of independents.

Miller also is a songwriter, and
penned the country classic “It
Wasn’t God Who Made Honky
Tonk Angels.” An early champion
of regional blues, his most famous
productions are the Slim Harpo
classies “Baby Seratch My Back”
and “I'm A King Bee.” When Paul
Simon wanted to lay down Zydeco
tracks for his “Graceland” album,
he came to Miller’s studio.

But Miller’s greatest legacy is
the nearly 400 R&B, Cajun, blues,
and early rock masters that he
produced in the ’40s and ’50s for
Excello Records in Nashville,
Since then, Excello has changed
hands a number of times, and a
dispute arose over whether Miller
leased the recordings to Excello
or soid them to it outright. The 19-
year-old legal battle is still going
on.

STUDIOS DRAW ARTISTS

Two better-known Cajun record
companies—Swallow Records in
Ville Platte, about 30 miles out-
side of Lafayette, and Lafayette’s
La Louisianne —and many small-
er ones, like Lanor in Church
Point, also release material that
sells strong locally (approximate-
ly 8,000-5,000 units per recording
each year) and work hard to get
marketing outside the region.
Like MTE, their survival has
been linked to running retail out-
lets and recording facilities in ad-
dition to their label operations.

The latest studio to draw atten-
tion is Dockside in Maurice, near
Lafayette. Recently, Mark
Knopfler and Buckwheat Zydeco
recorded here, and now local slide
guitarist Sonny Landreth is work-
ing on the follow-up to “Outward
Bound,” his first album for Zoo
Records. In Dockside’s main stu-
dio, soukous legend Tabu Ley is
recording his 153rd LP, which will
be released on his own Genida la-
bel.

Local industry observers hope
that the easy ambiance and high
quality of the local studios will se-
duce other artists who come to play
the festival.

ALLIGATOR-ON-A-STICK

Cold Abita beer, snacks like alli-
gator-on-a-stick, a cool breeze, nice
folks, great music—what more
could you want? The changeable
gulf weather that rescheduled a
few acts the night before was near-
ly perfect April 24, as the biggest
full moon of the year hung over the
stage. Keita closed the festival.
Probably the best-known interna-
tional artist appearing at the event,
Keita’s most recent albums are
available worldwide on Mango/Is-
land and sell in the tens of thou-
sands, according to the record com-
pany. On his tours, he plays to
capacity audiences in venues of
2,000 seats or more.

It seems fitting that Keita was
chosen to round out an event whose
theme is displacement. A near-exile
himself, Keita once was shunned in
his own land because he is an albi-
no. For two blissful hours, Keita
united his Mali-via-Paris sound
with its long-lost country cousins,
forming a bond of language and
music.

The theme of 1995’s festival,
scheduled for April 25-30, will be

John Fred. Jewel-Paula-Ronn is » the African Diaspora.

distributed nationwide by a string
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siLLBoARD'S HE ATSEEKERS ALsum cHART

COMPILED FOR WEEK ENDING MAY 28, 1994 FROM A NATIONAL SoundScan The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
z - SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, I II l I II top 100 of The Billboard 200 chart, nor in the top 25 of the Top R&B Albums or Top Country Albums chart, nor in the top five
A - COMPILED, AND PROVIDED BY of any other Billboard album chart. When an album reaches any of these levels, the album and the artist’s subsequent albums are
2wl Qw|£E| ARTIST TITLE immediately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP
2z |52 |25 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) is available. (C) Albums with the greatest sales gains. © 1994, Billboard/BPi Communications.
* %% NO.1 % * % 21 16 2 PAUL WELLER GO!DISCS/LONDON 828513/PLG (10.98/15.98) WILD WOOD
@ 1 3 FRENTE! MAMMOTH/ATLANTIC 92390/AG (9.98/15.98) MARVIN THE ALBUM @ 26 5 CELLY CEL sick wip' IT 1724 (8.98/13.98) HEAT 4 YO AZZ
(2 4 30 | ADAM SANDLER wARNER BROS. 45393 (9.98/15.98) THEY'RE ALL GONNA LAUGH AT YOU @ 28 6 SAUSAGE PRAWN SONG/INTERSCOPE 92361/AG (10.98/15.98) RIDDLES ARE AROUND TONIGHT
3 3 15 | THE MAVERICKS wmca 10961 (9.98/15.98) WHAT A CRYING SHAME 24) 31 41 BROTHER CANE virGIN 87797 (9.98/13.98) BROTHER CANE
4 2 3 LINDA DAVIS ARISTA 18749 (9.98/15.98) SHOOT FOR THE MOON 25 20 30 | EIGHTBALL & MJG suave 0001 (9.98/15.98) COMIN' OUT HARD
5 5 64 BIG HEAD TODD & THE MONSTERS GIANT/REPRISE 24486/WB (9.98/15.98) @  SISTER SWEETLY — 1 JOHN GORKA HIGH STREET 10325/WINDHAM HILL (9.98/13.98) OUT OF THE VALLEY
6 6 9 12 GAUGE STREET LIFE 75439/SCOTTI BROS. {9.98/15.98) 12 GAUGE 21 | 23 | 25 | HADDAWAY arisTA 18730 (9.98/15 98) HADDAWAY
(I 17 | 4 | OFFSPRING ermaen sotsz* @sensse SMASH | (281 36 | 3 | PRIMAL SCREAM siRe 45538 WARNER BROS. (9.98/15.98) GIVE OUT BUT DON'T GIVE UP
8 7 17 | ME’SHELL NDEGEOCELLO MAVERICK/SIRE 45333/W8 (9.98/15.98) PLANTATION LULLABIES 2 19 6 SUBDUDES HIGH STREET 10323 WINDHAM HILL (3.98/15.98) ANNUNCIATION
( : 1 5 JIMMIE VAUGHAN EPIC 57202 (10.98 EQ/15.98) STRANGE PLEASURE 30 2 1 SASS JORDAN MCA 10980 (6.98/15.981 RATS
10 9 BLACK MOO " t .
. il CK MOON wReck 2002NERVOUS (9.98/15.98) ENTA DA STAGE 31 | 29 | 6 | FRENTE! mammor 006 (6.989.98) LABOUR OF LOVE
( :: ) 35 | MARTINA MCBRIDE rca 66288 (9.98/15.98) THE WAY THAT | AM
32 22 5 KOKANE RUTHLESS 5512*/RELATIVITY (9,98/16.98) FUNK UPON A RHYME
12 8 51 DOUG SUPERNAW BnA 66133* (9.98/13.98) RED AND RIO GRANDE
3 12 " SRERIENIE Ll ( : ) - 3 INFECTIOUS GROOVES 550 MUSIC 57279/EPIC (9.98 EQ/15.98) GROOVE FAMILY CYCO
GO'DISCS/LONDON 28443/PLG (9.98/13.98)
34 | 25 10 | ETERNAL & (10.98/15.98) ALWAYS & FOREVER
14 10 13 | PAVEMENT MATADOR 92343*/AG (10.98/14.98) CROOKED RAIN, CROOKED RAIN M 28z121ERe !
15 1 16 | PRONG £ric 53019 (9 98 £0/15.98) CLEANSING 35 | 34 | 39 | CRY OF LOVE coLuMBIA 53404 (9.98 EQ/15.98) BROTHER
18 15 15 | MASTA ACE INC. DELICIOUS VINYL 92249*/AG (9.98/15.98) SLAUGHTAHOUSE e i R B G O e e L ) RS
@ o 1 BLACKGIRL KAPER 66358/RCA (6.98/15.98) TREAT U RIGHT @ — | 30 | MARY-KATE & ASHLEY OLSEN z0OM EXPRESS 35038/BMG KIDZ (9.98/15.98) | AM THE CUTE ONE
21 2 | ANOTHA LEVEL PRIORITY 53867* (9.98/15.98) ON ANOTHA LEVEL — | 1 | MILLA sBk 27984/ERG (1098/15.98) THE DIVINE COMEDY
19 | 18 | 22 | JEFF FOXWORTHY WARNER BROS. 45314 (9.98/15.98) YOU MIGHT BE A REDNECK IF... 38 | 27 | 88 | URGE OVERKILL GeFren 24529* (9.98/13 98) SATURATION
35 | 11 | RACHELLE FERRELL MANHATTAN 53769+CAPITOL (9.98/13.98) RACHELLE FERRELL 40 | 38 | 11 | MAZZY STAR caprioL 98253 (1098/15.98) SO TONIGHT THAT | MIGHT SEE

O

P UL AR UFP R

9

N G oS

BILLEQARD" S

SWEET SINGLE: Street
Life/Scotti Bros. has high hopes
for Sweet Sable’s debut, “Old
Times’ Sake,” due June 28. The
single of the same name, from
the Death Row/Interscope
“Above The Rim” soundtrack,
is No. 100 this week on Hot 100
Singles.

“A single positioned this way
is the best setup for any al-
bum,” says Chuck Gulle, VFP/
GM of Scotti Bros.

Go, Bo. Polydor/PLG is
targeting modern rock,
college, and top 40 radio
with the R&B/funk/jazz/pop
stylings of rapper Stakka
Bo of Stockholm, Sweden.
"“Here We Go,” from his
debut “Supermarket,” is
No. 26 this week on the
Modern Rock Tracks chart.

The label began servicing the
single to R&B radio in January,
before it appeared on “Above
The Rim,” which was released
March 22.

Scotti Bros. VP/urban A&R
Kevin Evans says that Death
Row owner Dr. Dre heard the
single on the radio and asked
for it to be included on the
soundtrack.

The New York-based singer

WEEKLY

COVERAGE OF

had been visiting radio stations
and retailers in February be-
fore taking time off to record
her album. In June, she’ll again
visit stations in major crossover
markets.

The label took “Old Times’
Sake” from R&B radio to top
40/rhythm in early May.

Her forthcoming album will
feature an appearance by Gang
Starr’s Guru, among other spe-
cial guests.

WEEZERVILLE: DGC is
taking an organic
approach to spread-
ing the word on
quirky, Los
Angeles-based alter-
native rock act
Weezer’s self-titled
debut.

The Ric Ocasek-
produced album, re-
leased May 10, is full
of humorous and fun
lyries about simple -
things in life, like (
beer on “Say It Ain’t b
So” and jealousy on
“No One Else.”
‘““Undone—The
Sweater  Song,”
which is included on
Sassy and Spin mag-
azine samplers in July, goes to
modern rock radio June 7.

“It's a very unknown band
and a very strong record,” says
Geffen A&R executive Todd
Sullivan. “It’s not a matter of
foreing it right at radio. Once
they hear it, they will latch onto
it and it will develop by word of
mouth.

“We're doing some advertis-
ing using the album cover art-
work, and focusing on mom-
and-pop stores—not necessar-
ily the big chains yet,” he says.

The quartet wraps up a set of

| Big Head Todd & The Monsters, Sisfer Sweefly

FRENTE!, Marvin The Album [l\

HOT PROSFECTSE . FOR THE

Revealing. Milwaukee-
based Carnival Strippers’
debut album, Fox Records/
Zoo's “Reveal,” is taking off
as “Shifting Sands” begins
to garner airplay at such
album alternative and
modern rock stations as
WDST Woodstock, N.Y.,
and KFAN-FM Johnson

City, Texas.
REGIONAL HEATSEEKERS #1°'3

MOUNTAIN

-|' ~ EAST NORTH CENTRAL
FRENTE, M The Abum |

I/

WEST NORTH CENTRAL

{ MIDDLE ATLANTIC
| FRENTEL Monvin The Album

NORTHEAST
Adam Sandler, They're All Gonna Lough At You

Big Head Todd & The Monsters, Sisfer Sweefly [

e i/

- S
SOUTH ATLANTIC
12 Gauge, 12 Gauge

=== j

PACIFIC

‘ I:I ~ SOUTH CENTRAL
The Mavericks, What 4_9ymg$hame

THE REGIONAL ROUNDUFP

Rotating top-10 lists of best-selling titles by new & developing artists.

EAST NORTH CENTRAL
FRENTE!, Marvin The Album
Adam Sandler, They're All Gonna Laugh.
Linda Davis, Shoot For The Moon
The Mavericks, What A Crying Shame
12 Gauge, 12 Gauge
Big Head Todd/Monsters, Sister Sweetly
Martina McBride, The Way That | Am
Gabrielle, Gabrielle
Anotha Level, On Anotha Levet
Pavement, Crooked Rain, Crooked Rain

SOUTH ATLANTIC
12 Gauge, 12 Gauge
FRENTE!, Marvin The Album
Linda Davis, Shoot For The Moon
Me'Shell Ndegeocello, Plantation Lullabies
Black Moon, Enta Da Stage
The Mavericks, What A Crying Shame
Rachelle Ferrell, Rachelle Ferrell
Blackgirl, Treat U Right
Adam Sandles, They're All Gonna Laugh...
Jeff Foxworthy, You Might Be A Redneck
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“Straight Up Drivin’ Em” on
Rap-A-Lot/Priority, is selling
strongly in the South Central
region, where the album is No.
11 among Heatseekers titles.

10 tour dates with Overwhelm-
ing Colorfast this week.

STRAIGHT UP: Tim
Smooth’s sophomore effort,

HEATSEEKERS CHART B Y

Leroy Robinson, director
of marketing at Rap-A-Lot,
says, “We did a street cam-
paign, hitting eclubs, mix
shows, and mobile DJs ini-
tially in the Southwest and
Southeast, where his last al-
bum did well.”

The New Orleans-bred
singer heads out on a radio,
retail, and club promotional
tour in early June. The video
for “Comin Real Witit"” goes to
BET, the Box, regional video,
and clubs this week.

“The one
thing we're try-
ing to show is
that he’s not a
gangsta  rap-
per—he’s an un-
derground rap-
per,” says
Robinson. “This
will be more of a
video-driven

[ project to show
people what he’s
about.”

BASS BEATS:

Hard Core Mar-

keting is hoping

to prove to mom-

and-pop re-

tailers in the
Northeast, Mid-Atlantic, and
East North Central regions
that the bottom-heavy music
dubbed bass music can sell be-
yond its Miami origins.

The “Wanna Be Bass” pro-
motion runs from the first
week of June through the last
week of August with 30 titles
from 10 independent labels.

Pandisc Records president
Bo Crane says, “We hope that
it’s going to explode bass mu-
sic nationally.”

Among the Pandisc artists
involved in the campaign are

CARRIE BORZILLO

DJ Laz, Beat Dominator, DJ
Madness, and Dr. Boom.

Tom Gimbel, project coor-
dinator for the program, says,
“This is the first time we've
done a promotion of this mag-
nitude promoting a genre of
music.”

The promotion kit, sent to
100 accounts, consists of a
door decal, posters, 100 cas-
sette samplers to give away,
and a dump-bin stocked with

Selling Your Sister. Wax
Trax!/TVT industrialists
Sister Machine Gun net
feature ink in the July
issues of Ray Gun,
Alternative Press, and
Detour. The act is in the
middie of a 28-date
“Angstfest” club tour. Its
second album, “The
Torture Technique,” was
released March 15.

an initial order of bass music.

As incentives, retailers have
the opportunity to win a truck
and consumers can win a JVC
sound system.

Additional reporting was pro-
vided by Brett Atwood with
assistance by Silvio Pietro-
luongo.
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Take 6 Takes 5 From A Cappella

WB Set Adds Instruments To The Mix

B BY DAVID NATHAN

LOS ANGELES—Departing from its
a cappella style, Take 6 is including in-
strumentals on its next album, a move
the group considers as a necessary
step in its evolution.

According to group member David
Thomas, the decision to incorporate in-
strumentation came after early record-
ing sessions for a fourth album didn’t
jell. “Toward the end of 1992, we
started working on a new record but
we found ourselves trying to savor too
much of what we'd been doing before,”
he says. “We wanted to move forward.”

The group conferred with Warner
Bros. Nashville president Jim Ed Nor-
man, who had signed them to the label.
“He suggested we take a hiatus to
write new material,” says Thomas.
“We ended up with about 100 songs
and found that a lot of the material had
more of an R&B direction. We felt that

K¢

TAKE SIX

we could create a unique marriage be-
tween a cappella tunes and material
done with a rhythm section with the
songs we’d written.”

ARTIST DEVELOPMENTS

GEE STREET MYSTERY

Gee Street Records, a label best-
known for PM Dawn’s arty pop poses,
lately has gotten the attention of hip-
hop minds with Doug E. Fresh’s “I-Ight
(Alright)” and “Freaks.” The label
hopes to extend its ghettocentric profile
when “Let Me Explain,” the new set
from the two-man crew Mysterme & DJ
20/20, drops in late July or early
August.

“Unsolved Mysterme,” the first
single, posed some unique marketing
problems since it had been released
previously on another label, says John
Baker, president of London- and New
York-based Gee Street. “We decided to
rerecord the track with a new lyric and
new production.”

In January, white-label tests of the
recut song were serviced to clubs,
college radio, and mix-show jocks.
Then, using independent promoters in
New York, Philadelphia, Baltimore,
Washington, D.C., the Carolinas,
Alabama, Houston, San Francisco, and
Los Angeles, the dise was distributed to
tape masters, urban-oriented record
pools, and independent retailers.

The following month, it was serviced
to “nearly 200” more mix shows. To
encourage play, Mysterme & DJ 20/20
recorded drops for “nearly every mix
show in existence,” says Baker.

Meanwhile, the videoclip for
“Unsolved” (directed by Hype
Williams) was serviced by New York-
based R&R Freelance. It was added to

DJ 20/20, MYSTERME

the Box and “Rap City” on BET as well
as several local outlets.

“Unsolved Mysterme” became
commercially available March 15
through Gee Street, and Mysterme &
DJ 20/20 participated in retail
promotion activity around the New
York area. They performed at a radio
seminar, and plans are being made for
the act to link with New York’s Puerto
Rican Day Parade next month
(Mysterme is of Puerto Rican descent).

To further stir awareness among
fans of hard-edged rap, Mysterme
logo stickers were inserted into 25,000
copies of the rap publications
Beatdown and Straight From The Lip.

Mysterme and DJ 20/20’s opening
salvo speaks of the New York borough
that gave birth to rap. “The track is
basically about the Bronx, where me
and 20/20 come from. It talks about
how we do things—Iyries and tracks—
differently,” explains Mysterme. The
rapper spits smooth-as-broken-glass
poetics over brisk, buff beats.

Other songs on “Let Me Explain”
(including “Happy Like That” and
“Whatever Whatever”) focus on rap’s
origins. “People suck on West Coast
rap way too much,” says the rapper.
“They give California more props than
New York, and it shouldn’t be like
that. There are a lot of talented people
here who can’t get signed, and it
seems getting signed is easier in
California.”

Using that reasoning, Mysterme
trooped to the West Coast in 1992 to
record demos with producer Joe
Quixx. The result of Mysterme’s
California collaboration was
“Unsolved Mysterme.” The track was
released by San Francisco-based All
City Records, but when the single
failed to penetrate the market,
Mysterme asked to be released from
the indie.

He re-formed his partnership with
20/20 shortly before signing with Gee
Street. HAVELOCK NELSON

“Join The Band” is the group’s first
album since the 1991 holiday set, “He
Is Christmas,” and will be released on
Reprise and through Warner Alliance,
Warner Bros.” Nashville-based Chris-
tian music division. It ships June 28.

Take 6’s groundbreaking, self-titled
1989 debut went top 10 on the Top Con-
temporary Jazz Albums chart; the 1990
follow-up, “So Much 2 Say,” peaked at
No. 2.

With its gospel-based sound, Take 6
is considered the forerunner for the
whole new generation of a cappella-fla-
vored male groups that has dominated
the R&B charts in the last few years.
And while the distinctive harmonies of
Thomas, Alvin Chea, Cedric Dent,
Mark Kibble, Claude McKnight, and
Joey Kibble (who replaced original
member Mervyn Warren in 1991) re-

N August.
(Continued on page 20) 9

Mercurial Trio. Mercury recording artist Joe, center, and the label’s new hip-
hop act Jaz B. Lat'n were hanging out at Giant artist Hammer’s album release
party recently in New York’s Webster Hall. Jaz B. Lat'n’s debut set drops in

BET TRIBUTE: In celebration of Black Music Month,
BET is taping “A Tribute To Black Music Legends” June
2 at the Pasadena Civic Center in California. The show will
feature performances by Chante Moore, Roy Hargrove,
Brian McKnight, and After 7; the artists will perform mu-
sic by Billie Holiday, Liouis Armstrong, Josephine
Baker, and Marvin Gaye. The program will air in syndica-
tion (through Baruch/BET Entertainment) between June
11 and July 31, then will be
scheduled for BET in Au-
gust. A portion of the pro-
ceeds will benefit the
Boarder Baby Project, es-
tablished in 1990 to provide
housing for abandoned ba-
bies—many of whom are
born addicted to crack co-
caine—until they are

The
Rhythm
and the

Blues .

adopted.

BET Pays Tribute To Black Music Legends;
Acts, Labels Pitch In To Assist Charities

1946 in response to “a serious lack of clinical services avail-
able in Harlem.”

AND CHURCHES: Speaking of Wynton Marsalis, the
jazzman is kicking off his “In This House, On This Morn-
ing” tour of black churches June 1. The tour supports his
latest Columbia album of the same name. The tour opens
with a Children’s Defense Fund benefit at Quinn Chapel
in Chicago, with scheduled
dates at churches in 10
more markets.

MUSIC CORNER: Bri-
tish group the Solsonics is
in the U.S. on tour with
Queen Latifah. The
Chrysalis band’s set, “Jazz
In The Present Tense,” is
cool, and its message is

Not incidentally, Baby-
face recently was named
national spokesperson for
the Boarder Baby Project. The artist/producer announced
Nov. 12 as the date of the project’s annual gala, which will
be held at the Sheraton Washington Hotel in Washington,
DC.

MUSIC BIZ IS BIG ON EDUCATION: Virgil Roberts,
president of Solar Records, was keynote speaker at the
“Rites Of Academic Passage” ceremony in Los Angeles for
College Bound, an organization that provides deserving
students with funds to attend colleges and universities
across the country. Ernie Singleton, MCA’s black music
president, served as event chair and assisted in raising
nearly $60,000 for students. MCA, the Gordy Co., and La-
Face Records issued scholarships for students entering
the field of entertainment. Sparrow Records artist Daryl
Coley provided entertainment for the ceremony.

AND KIDS: Inner City Broadcasting chairman Percy
Sutton, Motown chairman Clarence Avant, and EastWest
CEO Sylvia Rhone served as co-chairs for the annual
awards dinner held by New York’s Northside Center for
Child Development May 10 at the Plaza Hotel. Producer
Quincy Jones, trumpeter Wynton Marsalis, and jazz fes-
tival producer George Wein were among those honored
for “distinguished community service.” The center services
more than 300 children and families, and was founded in

by J. R. Reynolds

clear: soulful jazz sounds

. Ernie Johnson’s “It’s
Party Time” is definitely a
party record for modern blues appreciators. The Paula
Records set offers up- and downtempo tracks for your
dancing pleasure ... Jazz funk is probably the best de-
scription for Incognite’s jammin’ fourth album, “Positi-
vity.” These U.K. cats really kick it ... Want some pow-
wow hip-hop? Then try Robby Bee & the Boyz From The
Rez, whose “Reservation Of Education” collection gives
listeners a slice of life from down Native American way.
This Albuquerque, N.M., crew serves up a danceable as-
sortment of “red house swing,” courtesy of Warrior Rec-
ords. .. “Inner City Blues” by Gary issues some truly spe-
cial contemporary R&B treats for your listening pleasure.
C4/Par Records has a real winner here—if it can find its
audience . . . How about some hip-hop bop? Urbanator of-
fers a self-titled set on Hip Bop Records, teaming Michal
Urbaniak, Lenny White, Al McDowell, and Jon Dryden.
The album features guest performances by jazz players
Herbie Hancock, Michael and Randy Brecker, Tom
Browne, and Kenny Garrett, and by rapper Muckhead.
It’s not to be missed . . . “Zig Zag” is a hip-hop delight from
Long Beach, Calif., act Tha Mexakinz, courtesy of Mad
Sounds/Motown. The rough-edged barrio grooves are sure
to get your head rocking ... On the late tip: try Paul
Hardcastle’s “Hardcastle” on your player. Any of its 13
top-notch R&B/fusion melodies is guaranteed to set the
mood you need.
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21 | 23 | 28 | 16 | TOP AUTHORITY TRaK 72576/50LAR (10.98/15.98) [T SOMETHIN' TO BLAZETO | 21 81 | 72 | 68 | 23 | SHAQUILLE O'NEAL A JIVE 41529 (10.98/15.98) SHAQDIESEL | 10
28 | 28 | 25 | 39 | BABYFACE A epic 53558 (10.98 EQ/16.98) FOR THE COOL IN YOU 2 86 91 18 | MASTA ACE INC. DELICIOUS VINYL 92249+/AG (9.98/15.98) E SLAUGHTAHOUSE 32
29 [ 19 [ 14 | 4 | SHYHEIM vIRGIN 39385" (9.98/15.98) AKA THE RUGGED CHILD 7 * x« * PACESETTER * k%
30 24 24 12 | VARIOUS ARTISTS WARNER BROS. 45500(10.98/16.98) A TRIBUTE TO CURTUS MAYFIELD 17 99 | — 2 DAWN PENN B8IG BEAT 92365/AG (9,98/15.98) NO, NO, NO | »83
31 | 27 [ 22 | 3 | DAMION “CRAZY LEGS" HALL SILAS 10996/MCA (9.98/15.98) STRAIGHT TO THE POINT | 22 84 | 74 | 73 | 58 | INTRO @ ATLANTIC 82463/AG (9,98/15.9&5 INTRO | 11
32 | 26 | 29 | 11 | VARIOUS ARTISTS A MCA 10965 (10.98/16.98) RHYTHM COUNTRY & BLUES 15 95 | — 4 DIANA ROSS MOTOWN 6377 (9.98/11.98) DIANA EXTENDED/THE REMIXES 68
W L@ LD |8 | e SO BACKTO BASICS | 3 86 | 79 | 79 | 40+ | SCARFACE ® RaPALOT 53861 PRIORITY (10.98/15.98) THE WORLD IS YOURS | 1
34 | 32 | 37 | 32 | TEDDY PENDERGRASS ELEKTRA 61497 (10.98/15.98) A LITTLE MORE MAGIC 13 87 | 77 | 83 | 34 | SPICE 1 @ sive 41513(9.98/15.98) ’ 187 HE WROTE 1
3% | M 26 10 | GANG STARR CHRYSALIS 28435%/ERG (10.98/15.98) HARD TO EARN 2 88 | 87 | — 2 GHETTO MAFIA POWER/FUNK TOWN 4184/ICHIBAN (9.98/15.98) DRAW THE LINE 87
36 | 42 [ 46 7 | PAUL HARDCASTLE JvC 2033 (9.98/14.98) HARDCASTLE | 35 92 | 97 | 8 | COMMISSIONED BENSON 1078/CGI (9.98/13.98) MATTERS OF THE HEART | 65
ki 30 30 31 XSCAPE A S0 SO DEF 57107*/COLUMBIA (9.98 EQ/15.98) HUMMIN' COMIN’ AT 'CHA 3 90 89 90 39 FOURPLAY WARNER BROS. 45340 (10.98/16.98) BETWEEN THE SHEETS 15
38 | 38 | 33 | 27 | ATRIBE CALLED QUEST @ JivE 42197 (10.98/15.98) MIDNIGHT MARAUDERS 1 91 | 75 | 70 13 | SOUNDTRACK BEACON 11016/FOX (9.98/15.98) SUGAR HILL | 34
48 | 41 7 GLENN JONES ATLANTIC 82513 (9.98/15.98) HERE | AM 39 RE-ENTRY 1 Kggoﬁggbmpﬁcm . IT'S A NATURAL THANG 80
e »34 | LU SR sowo T e aSARALL 2 93 | 91 | 80 ] MARION MEADOWS RCA 63167 (9.98/15.98) FORBIDDEN FRUIT | 52
4; 25 ca | TS0 U e e ) NI TF"E e 2 94 | 85 | 92 [ 97 | BRIAN MCKNIGHT @ MERCURY 848605 (10.98 EQ/15.98) E BRIAN MCKNIGHT 17
0 :3 51 ;? (;;?KP;:::;::;12:::«15232/::):;&15,9 m THOL;E:: ;: ::AEGVZ gg 95 | 88 | 83 [ 65 | 2PAC @ INTERSCOPE 92209/AG (9.98/15.98) STRICTLY 4 MY N.I.G.G.A.Z..... 4
96 66 67 3 TIM SMOOTH RAP-A-LOT 53891/PRIORITY (9.98/15.98) STAIGHT UP DRIVIN' EM 66
4 [ 36 [ 31 12 | GERALD ALBRIGHT ATLANTIC 82552/AG (10.98/16.98) SMOOTH 25 KRS.ONE
45 | 46 | 3 | 19 | MESHELL NDEGEOCELLO - TR ANV || &6 RE-ENTRY | 31 | jive 41517+ 9.0m15.98) RETURN OF THE BOOM BAP | 5
NEW p 1 BLACKGIRL KAPER 66359/RCA (9.98/15.98) E TREAT U RIGHT 46 98 78 81 47 | SOUNDTRACK @ JivE 41509 (10.98/15.98) MENACE 1l SOCIETY 1
47 45 Iy 8 Egi%mv{g\(ﬂ%@%v;gﬁwm . BROTHER SISTER 26 99 90 96 34 KEITH WASHINGTON QWEST 45336/WARNER BROS. (10.98/15.98) YOU MAKE IT EASY 15
8 | 31 | 43 | 78 | SOUNDTRACK A ! ArISTA 18699+ (10.98/15.98) THE BODYGUARD 1 100 [ 97 | 86 | 26 | DAS EFX EASTWEST 92265%AG (10.98/15.98) STRAIGHT UP SEWASIDE 6

O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). A RIAA certification for shipment of 1 miilion units (500,000 for EPs), with multipiatinum tities indicated by a numeral
following the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows artists removed from Heatseekers this week. [N indicates past or present Heatseeker title. © 1994, Blllboard/BPI Communications, and SoundScan, Inc.
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(O Tracks moving up the chart with airplay gains. © 1994 Billboard/BPI Communications.
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ASCAP)
5 I'M READY (Ecaf, BMi/Sony, BMI) HL
82 I'M SO PROUD (Warner-Tamerlane, BMI) WBM

] TITLE (Publisher - Licensing Org.) Sheet Music Dist. =
73 100% PURE LOVE {Basement Boys, ASCAP/C-Water,
ASCAP/Polygram Int'l, ASCAP)
48  90'S GIRL (Louis St., BMI/Scrap Pyle, BMI/Truteazin®
Type Nite, ASCAP/Donril, ASCAP/Zomba, ™
Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 75 R&B stations ASCAP/Mr Peanut Butter, ASCAP/Smokin’ Sound, ASCAP) Compiled from a national sub-sampie of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross 44 ALL OR NOTHING (Zomba, ASCAP/Black Hand. of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. ASCAP/D.T. Gerreli. ASCAP) CPP SoundScan
37 AND OUR FEELINGS (Sony Songs. BMI/Ecaf, (1] [[1L
x| % |2 v | x BMI/Boobie-Loo, BMi/Warner-Tamerlane, BMI) HL/WBM < | x 2
g g S g 'g § 4 ANYTHING (FROM ABOVE THE RIM) (Warner-Tameriane, o E 3 gle|8
2|c|E|TITLE 2|5 || TITLE \ BMM;:er;co:e:?[I,glzll/Ba; J:;ms, BMI) WBM ; s % TTE z é 2 e
Z | 3| 2 | ARTIST (LABEUDISTRIBUTING LABEL) Z | S| 2 | ARTIST (LABEL/DISTRIBUTING LABEL) 1 gmmxe -Ty':e ASEAP/)A" ON AND ON (Black Ice, = | 9| = | ARTIST (LABEL/DISTRIBUTING LABEL) Z | S | £ | ARTIST (LABEL/DISTRIBUTING LABEL)
38 | 37 | 16 | GONNA LOVE YOU RIGHT 65 ANYTIME YOU NEED A FRIEND (Sony Songs, BMI/Rye PLAY MY FUNK
* % NO.1 ** ARTERPIBEACONEDX) Songs, BMI/WB, ASCAP/Wallyworld, ASCAP) * % NO.1 * * 38135101 sieLe € (eeAconFOR
2 | 24| YOUR BODY'S CALLIN' I'M IN THE MOOD 1 BACK & FORTH (Zomba, BMI/R Kelly, BMI) CPP i | 5 | BACK & FORTH NEVER FORGET YOU
ReKELLYICIVES Lo ato 1| | 39| 31| 22| G cr pENISTON (ASMIPERSPECTIVE) 93 BACK IN THE DAY (Rowdy Boy, ASCAP/Beane Tribe, D AALIVAH (BLACKGROUNDUVE) 2wis. atto. 1| | 39 | 29| 16 | \ieiall Carey coLumiein)
YOU MEAN THE WORLD TO ME HOW MANY WAYS ASCAP/Nuthouse, ASCAP)
(D)} 4 | 16| 51 SRAXTON (LAFACEIARISTA) 40 | 28 | 15| TOR| BRAXTON (LAFACE/ARISTA) 53 %&mv ;Hisli;vp;u!te;sclogg,c/;SP()ZAP/Ahmad, A N B e ey B O et SRR E G
I'M READY BOOTI CALL . cuEly ' |
3| 1|15 TEViN CAMPBELL (QWEST/WARNER BROS.) 57| 2 | BLACKSTREET (INTERSCOPE/ATLANTIC) 67 :;g:g)s‘:l;; LOVE (Biack (ce, BMI/Fiyte Tyme, 3! 50.&55"33! pIcATCIN 522 ?AEGRTEE/{.I\I;I I(ﬁ'F?/é’E“LLMARK)
@ 616 BACK & FORTH %5 OQTSIDE YOUR DOORMAV 23 BELIEVE IN LOVE (Ted-On, BMI/Beck, BMI/K-Rob, @ 51 4 REGULATE 1815 i'M NOT OVER YOU
AALIYAH (BLACKGROUND/IVE) :;SHELLSDESEC;ZELEJ (MAVERICK/SIRE) BMI/Calloco, BMI/EMI, BM1/Sony, BMI/Screen Gems- WARREN G. & NATE DOGG (DEATH ROW) CE CE PENISTON (A&M/PERSPECTIVE)
ANYTHING 43| 441 14 MIN' ON N EMI. BMI) WBM GOT ME WAITING TREAT U RITE
513 |10} Swywew 3 14| SUDDEN CHANGE (EASTWEST) 66 BLACK HAND SIDE (Queen Latifah, ASCAP/S.1.0. ASCAP) 514 | 10| Jeavy b, & THE BOYZ (UPTOWNMCA) 43|39 11| ;NGELA WINBUSH (ELEKTRA)
ANY TIME, ANY PLACE YOU DON'T WANNA MISS 47 BORN TO ROLL (DAMASTA, ASCAP/Varry White, ASCAP) BUMP N' GRIND 100% PURE LOVE
® 202 JANET JACKSON (VIRGIN} 4414313 FOR REAL (A&M/PERSPECTIVE) 100 BREAK UP TO MAKE UP (Warner-Tamerlane, BMI) 61215 R. KELLY (JIVE} 2] 3 CRYSTcAL WATERS (MERCURY}
BUMP N’ GRIND ALL OR NOTHING WBM WILLIN FOR
115 | 28] g ey uwve) 45140 | 9 | o (MERCURY) 69 BUCKTOWN (Stolen Souls, ASCAP/Bucktown, (D 8|6 ARETHA SRISKLS\I (EAEA) 51321 QKIBQF(?\(L:JER({P%LINGS
ASCAP/Bootcamp, ASCAP/Misam. ASCAP) -1
PART TIME LOVER GROOQVE THANG h
(8D 11| 101 {,50wN (DEATH ROW/INTERSCOPE) 46| 41| 21| Ziane (ILLTOWN/MOTOWN) 6 BUMP N’ GRIND (Zomba, BMI/R Kelly, BMI) CPP 919 ¥gle Em;E\QTT)J TL}E\FY\ngz\IF{%JS ME 46|45 2 ?E.RSRTIP?EIQ;QI\I/]AJA {(FFRR/LONOON)
BRI K SOMEONE TO LOVE 31 CAN'T GET ENOUGH (Ecaf, BMI/Sony Songs, R RN OO
918117 414 BMI/Browntown Sound, BMI/Yab Yum, BMI/Sony, BMI) 96|17 y 47146| 6
JODECI (UPTOWN/MCA! MINT CONDITION (PERSPECTIVE) . :
ODE;T( E/ ) e 84 CEASE & SECKLE (Chivted Out, BMI/Madslide, BMI) OUTKAST (LAFACE/ARISTA) GLENN JONES (ATLANTIC)
TR U RIT 79 THE CLOSER | GET TO YOU (Ensign. BMI/Scarab. 8Mi)Y PUMPS AND A BUMP YOU DON'T LOVE ME
101 7] 15| ARGELA WINBUSH (ELEKTRA) 611 3 | ALA-ONE (BUITZZATLANTIC) 30 COMIN' ON STRONG (Rhythm Jai. BMI/Sudden 121 11} {iAMMER (GIANT/REPRISE) 48 | 48| 13 | {awn PENN (BIG BEATATLANTIC)
GOT ME WAITING PUMPS AND A BUMP Change. BMI/Ninteen Eighty, BMI/Mizmo, BMI/Music SWEET POTATOE PIE CANTALOOP (FLIP FANTASIA
11 9 | 11| Eavy 0. & THE BOYZ (UPTOWNMCA) 43150 | 9 | LAMMER (GIANT/REPRISE) Corp. Of America, 8MI) 11110 | 10| 3ouMiNG (OUTBURSTRACHADS) 50| 24 | S5 (BLUE ROTECAPITOL) )
OLD TIMES® SAKE STAY 83 COMPUTER LOVE (Troutman, BMV/Saja, BMI) ANYTHING FANTASTIC VOYAGE
138 SWEET SABLE (STREET LIFE/SCOTTI BROS.) 50135]18 ETERNAL (EMIERG) 52 C.R.E.A.M. (CASH RULES EVERYTHING AROUND 12/ 716 SWV (RCA) @ 3|2 COOLIO (TOMMY BOY)
. ME) (BMG, BMI/Wu-Tang, BMI) HL y
EASE MY MIND LEAVIN
(3D} 18| 4 | ZRArsTe0 ORVE LOPMENT (CHRYSALIS) (BD) 53 | 5 | T5Nv: Toni! TONE! (MERCURY) 56 CROOKLYN (FROM /(T:ROOKLVN) (Special Ed, 1313 LLSL‘_'X_EO/,‘\‘RE (BUTZZATLANTIC) 51 (40116 LLM},}@&SBREPR,SD
BMI/Misam, ASCAP/Target Practice, ASCAPVarry
SENDING MY LOVE - BLACK HAND SIDE A HOW DO YOU LIKE IT? BACK N THE DAY
27| 3 | ZHANE (ILLTOWNIMOTOWN) 1 | QUEEN LATIFAH (MOTOWN) White. Asc:gg’;?"ég;"' ASCAP/Zomba. ASCAP/Jazz 14115110 | KE'TH SWEAT (ELEKTRA) 52|47 | 6 | loal tRoWBYARISTA)
15|14 | 16 | BELIEVE IN LOVE @ 56 | 11 LOOK INTO YOUR HEART 80 DO ME (étrange Motel, ASCAP/Demarie, ASCAP) 17| 8 | PART TIME LOVER/I'M STILL... 53 37|20 | SOMUCHIN LOVE
TEDDY PENDERGRASS (ELEKTRA) WHITNEY HOUSTON (WARNER BROS ) 74 D. ORIGINAL (EMI April, ASCAP/Gifted Pearl, ASCAP) (5 H-TOWN/AL B, SURE! (DEATH ROW) ALL-4-ONE (BLITZZ/ATLANTIC)
THE MOST BEAUTIFUL GIRL... YOU DON'T LOVE ME 33 DREAM ON DREAMER (My Oog Luna, | MISS YOU WHATTA MAN
18 | 12 [ 13} 2 NpG/BELLMARK) (B2 59 | 15 | DAWN PENN (BIG BEATATLANTIO ASCAP/D.AR.P.. ASCAP/EMI April. ASCAP) WBM/HL 2015 | ARRON HALL (SHASMCA) 54 | 41| 13 | SACTN-PEPAEN VOGUE (NEXT PLATEAW)
17115 8 LOVE ON MY MIND 55151112 ELECTRIC RELAXATION 43 DUNKIE BUTT (PLEASE PLEASE PLEASE) (AMI, BMI) 1711428 DUNKIE BUTT =11 U GO GIRL
XSCAPE (SO SO DEF/COLUMBIA) A TRIBE CALLED QUEST UIVE) 20 EASE MY MIND (EMI Blackwood, BMI/Arrested 12 GAUGE {STREET LIFE/SCOTTI BROS.) TAG TEAM (LIFE/BELLMARK)
| BELIEVE (LAY YOUR HEAD ON MY) PILLOW Development, BMI) L I'M READY COMPUTER LOVE
191 9 | SOUNDS OF BLACKNESS (PERSPECTIVE) 56 | 48 | 32| ToNy: TON! TONE! (WINGMERCURY) 61 ELECTRIC RELAXATION (RELAX YOURSELF GIRL) 18] 13|12 | 1NN camveeLL cawestwarner 8ros) | | 38 | 91 | 7 | ZaPp & ROGER (REPRISEWARNER BROS.)
| MISS YOU MY HEART BELONGS TO U {Zomba, ASCAP/Jazz Merchant, ASCAP) CPP FEENIN' YOU DON'T WANNA
34| 4 | AARON HALL (SILAS/MCA) 651 5 | Jopeci (UPTOWNMCA) 62 :‘S‘E‘X:/SPT'C VOVSA?E (L'ssc"xb;‘cscﬁp/f‘x’sgi‘;‘;yv 19116 |10 | Ioheei uprownmcs (BDY 64| 5 | FOkent tampeasrecTve,
ortrait-Solar, ircle L,
20| 16|17 | MYLOVE 58| 52| 8 | PLAYER'S BALL A 11 FEENIN' (EMI April, BMI/DeSwing Mob, ASCAP) WBMHL | | 20 | 18 | 13 | BORN TO ROLL 63| 7 | WARRIORS DRUM
MARY J. BUGE (UPTOWN/MCA) OUTKAST (L/;::E;S STA) 98 FREAKS/)-IGHT (ALRIGHT) (Entertaining. MASTA ACE INC_ (DELICIOUS VINYL) KING JUST (BLACK FIST/SELECT)
i'M NOT OVER YOU WHAT AB ASCAP/Enterprising Scroggins Girls, BMI) COMIN' ON STRDNG JUST ANOTHER DAY
(@D} 22 | 5 | £¢'ce PENISTON (ASMIPERSPECTIVE) 69| 5 | Sopeci (uPTowNMER) 85 FUNKDAFIED (So go Def%gASCAP/EMI April, ASCAP/Ar 21|19 13 | SypDEN CHANGE (EASTWEST) 5955 | 12| QUEEN LATIFAH (MOTOWN)
HOW DO YOU LIKE IT? SEVEN WHOLE DAYS Controi, ASCAP) CROOKLYN THE RIGHT KINDA LOVER
2|17 | 11| KEim SWEAT (ELEKTRA) 80 | 49 | 32 | 0N BRAXTON (LAFACE/ARISTA) 58 GIN AND JUICE (WB, ASCAP/Suge, ASCAP/Sony @) 38 2 THE CROOKLYN DODGERS (MCA) — [ ! | paTH (ABELLE iMCA)
U SEND ME SWINGIN' BECAUSE OF LOVE Tunes, ASCAP/Mari-Knight, ASCAP) WBM WORKER MAN FREAKS/I-IGHT (ALRIGHT,
L1026 | wnr CONDITION (PERSPECTIVE) 61155]25 JANET JACKSON (VIRGIN) 35 GONNA LOVE YOU RIGHT (FROM SUGAR HiLL) @ 27 8 PATRA (EPIC) 61|57 |12 DOUG E. éREgS(G(EELs%EEm)SLAND)
(Keiande, ASCAP/Chapters Of You, BMI/Sir Ricky,
WILLING TO FORGIVE TAKE IT EASY A C.R.EAM. CEASE & SECKLE
241 6 | ARETHA FRANKLIN (ARISTA) 62|62 | 7 | pEBECAH (ATLANTIC) :gg:ZEMIG, ASC{‘E"{M:;é;r;S IASLCAP/UE"'Y Oouble, 2412315 WU-TEANG CLAN (LOUD/RCA) —|? BORNS JA%AEREICANS (DELICIOUS VINYL)
olygram Int'l,
33| 4 | DOGGY DOGG WORLD 63|54 | 16 | NEVER FORGET YOU 8 GOT ME WAITING (E-Z-Duz-It, ASCAP/Pete Rock, 25|21 | 15 | YOU KNOW HOW WE DO IT (§3) 65 | 6 | SATISFY YOU
(COLUMBIA . 4 .
Iswoop DO;SGL::()GVG(;SE;LH:EASV A CrETCL ) ASCAP/EMI ASCAP/EM! April, ASCAP/Uncl Ronnie's, ICE CUBE (PRIORITY) DAMION “CRAZY LEGS” HALL (SILAS/MCA)
T SEEM E ' ASCAP) WB! BELIEVE IN LOVE ELECTRIC RELAXATION
26| 25| 14| ¢ geiivone 84| 47| 50 | INTRO (ATLANTI) . GROO\;E THNA/,:% (Ninth Town. ASCAP/Naughty, 26| 22 | 12| TEnby PENDERGRASS (ELEKTRA) 84149 | 11| Z7qigE calLED QUEST UVE)
REGULATE SHHH ASCAP/Baby Fingers, ASCAP/Mims, ASCAP/Shown EASE MY MIND MASS APPEAL
30| 7 | WARREN G. & NATE DOGG (DEATH ROW) 85| 58 | 27 | TEVIN CAMPBELL (QWESTAWARNER BROS.) Breree, ASCAP/Freddie Dee, BMI) (@D} — | 1 | ZRRESTED DEVECOPMENT (CHRYSALIS) 85 | 56 | 15| GANG STARR (CHRYSAUS/ERG)
28 | 26 | 16 | AND OUR FEELINGS 66|63 | 17| YOU KNOW HOW WE DO IT 75 HERE ITIS. BAM! (Alvert, BMI) 28 | 75 | 12 | GONNA LOVE YOU RIGHT | 1 | CAN'T GET ENOUGH
BABYFACE (EPIC) ICE CUBE (PRIORITY) ] 76  HEY D). (FROM Mi VIDA LOCA) (Charisma, ASCAP/Wamer- AFTER 7 (BEACON/FOX) EL DEBARGE (REPRISE)
AN'T GET ENOUGH BACK IN THE DAY Tamerlane, BMVEMI Blackwood. BMI/Hip Hop To Pop, ) Wi )
2|36 | FANLGE Rt — | 1 | AHMAG @IANTREPRISE) BMtipHopLoco BMI/Chrysalis, ASCAP) CF;%/WB/bé/ 29]30| 9 | QLDTIMES SAKE  rerscornianosy | | 57|54 [ 22| e Conbimion (btashEcTvE)
17 HOW DO YOU LIKE IT? (Keith Sweat. ASCAP/E/A,
THE RIGHT KINDA LOVER | WISH GIN AND JUICE GROOVE THANG
(B0 45| 2 | i CABELLE (MCAT 6866 | 4 | GABRIELLE (GOIDISCSILONDON/PLG) g?Aclf\’:v/gN?/'HALSCAP/ Scottsville. BMI/EMI Blackwood, 30 | 24 | 16 | SNOOP DOGGY HOGG (DEATH ROW) B8 | 62| 18| ZELF (LLTOWNMOTOWN)
31| 21| 15 | DREAM ON DREAMER (63} — | | | ANYTIME YOU NEED A FRIEND 19 1 BELIEVE (Fiyte Tyme, ASCAP/Bridgeport, BM) WBM | ()| 33 | 8 | | GOT CHA OPIN 69 | 67 [ 54 | WHOOMP! (THERE IT 1S)
BRAND NEW HEAVIES (DELICIOUS VINYL) MARIAH CAREY (COLUMBIA) 78 IF THAT'S YOUR BOYFRIEND (HE WASN'T LAST BLACK MOON (WRECK/NERVOUS) TAG TEAM (LIFE/BELLMARK)
SWEET POTATOE PIE I'M GONNA MAKE YOU MINE NIGHT) (Warner-Tamerlane, BMI/Revolutionary Jazz LOVE ON MY MIND HEY D.J.
@232 ¢ DOMINO (OUTBURST/RAL/CHAOS) 70| 7 | vANYA BLOUNT (POLYDORPLG) Giant, BMI/Nomad-Noman, BMI) WBM " 32| 28| 6 | ¥SCAPE (50 SO DEF/COLUMBIA) 70 | 69 | 13 | [\GATER SHADE OF BROWN (MERCURY)
ALWAYS IN MY HEART Ll SATISFY YOU 55 1 GOT CHA OPIN (Stolen Souls, ASCAP/Shades Of BUCKTOWN I'LL REMEMBER YOU
(3D 38 | 19 | AR EbbeLl eesimarner sros) | (D] — | 1 | BAMION “CRAZY LEGS® HALL (SILASMCA) Brooklyn, ASCAP/Target Practice, ASCAPMisam, ASCAP) | | 55 | 31| 3 | SWIFN-WESSUN (WRECKINERVOUS) — | 2 | ATIANTIC STARR (ARISTA)
ROUND AND ROUND | GOT CHA OPIN 77 I'LL REMEMBER YOU (E!liot Woiff, ASCAP/EM! Virgin, 5
34| 29 | 11 GLERN JONES (ATLANTIC) 1 | BLACK MOON (WRECK/NERVOUS) ASCAP/Stacy Piersa, 8MI/Chrysalis, BMI) 36| 3 | BACK A Teemse) 7260 | 14| VAN SR
70 I'M GONNA MAKE YOU MINE (Last Song, i
WORKER MAN AND ON AND ON L ] NG M
(35 39| 9 | Pavea P (@D —| 1 | IANeroAckSoN (viRain . ﬁﬁ:/rr h'Efd Cga;t,(éSICAP) T @432 ?EPNDEI(IL(ETO\XH\'I./?A\(I)EOWN) 131593 foLEL(SSRg&T#'NG
45 I HE MOOD (EMI Virgin, teven And
3369 MWA';EAIEg%ERSINlé’;RANKIE BEVERLY (WB) 17116 'MFEE'Jé‘IﬁS’z%Lz’gcﬁ?m;'ﬁ?n?cm Brendon, ASCAP! Casadid;vg‘l\gc’m HL e 3 | 26 | 12 | SQMETHIN' TO RIDE TO —| 1| Lwis '
Al L e 14 1MISS YOU (MCA ASCAP/Jamron, ASCAP/Sweet CONSCIOUS DAUGHTERS (SCARFACE) GABRIELLE (GO!DISCS/LONDON/PLG)
42| 3| 90SGIR 15073 19 BMI) HL 37|34 | 14 | IT AIN'T HARD TO TELL 15170 | 6 | MY.LOVE
| BLACKGIRL (KAPER/RCA) 4 SNOOP DOGGY DOGG (DEATH ROW) 25 1I'M NOT OVER YOU (Last Song, ASCAP/Third Coast, NAS (COLUMBIA) MARY J. BLIGE (UPTOWN/MCA)

O Singles with increasing sales. © 1994 Billboard/BPI Communications and SoundScan, Inc.

26 | SWEAR (Morgan Active, ASCAP/Rick Hall, ASCAP) BMI) WBM 22 SWEET POTATOE PIE (Ghetto Jam, ASCAP/Chrysalis,
T— - WBM/CLM 9 PART TIME LOVER/I'M STILL IN LOVE WITH YOU ASCAP/AIl Init, ASCAP/Cats On The Prowl, ASCAPVent
1{1]4 1l 63 IT AIN'T HARD TO TELL (Large Professor, ASCAP/EMI {Irving, BMI/AI Green, BMI/Swing Mob, BMI/EMI. Noir, ASCAP/Famous, ASCAP) CPP/HL
TEVIN CAMPBELL QuESTMARNER 8805 ) SR peea exT PLATEAULONOOW Aprit, ASCAP/IIl Will, ASCAP/Skematics, ASCAP) HL ASCAP/EMI April, ASCAP/DeSwing Mob, ASCAP) 57 TAKE IT EASY (All Pro, BMI/Fiex, ASCAP)
2| 3| 3| CRYFORYOU 15| | | | WHATTA MaN 89 IT'S ALL GOOD (Rap & More. BMY) HL/WBM/CPP 18 TREAT U RITE (Big Giant, BMI/Count Chuckula.
JODEC! (UPTOWN/MCA) SALT-N-PEPA/EN VOGUE (NEXT PLATEAU) 88 IT'S YOU THAT I NEED (Desert Rain, ASCAP/Wiliow 29 PLAYER'S BALL (Organized Noize, BMI/Chrysalis, BMI/Warner-Tamerlane, BMI)
3| 2 | 4 | NEVER KEEPING SECRETS 161 13| 2 | somucH IN Love Girl, BM)) ASCAP/Outkast, ASCAP) _ 81 TRIPPIN' (Trycep. BMi/Zomba, BMI/Ramal,
BABYFACE (EPIC} ALL-4-ONE (BLITZZ/ATLANTIC) 90 | WANT YOU (Warner-Tamerlane, BMI/BMG, 68 PLAY MY FUNK (FROM SUGAR HILL) (Tony Toni Tone, BMi/Warner-Tamerlane, BMI) WBM
2|6 | o | BETCHALL NEVER FIND 17121 |20 [ M 50 NTO YOU ASCAP/Chrysalis, ASCAP) HL ASCAP/Polygram Int', ASCAP/TCF, ASCAP) WBM/HL 36 U SEND ME SWINGIN' (New Perspective, ASCAP)
CHANTAY SAVAGE (1.D./RCA) SWV (RCA) 60 | WISH (Perfect, BMI/SPZ, BMI/Rondor, PRS/irving, 24 PUMPS AND A BUMP (Bust-It. BMI/Rap And More, 91 WARRIOR'S DRUM (Two Six Horror, BMD
5 BM1} CPP BMI/Bridgeport, BMI/Southfield, ASCAP/Micon, ASCAP} 38 WHAT GOES UP (Amazement, BMI}
5 405 | O L e Y 18] 1818 | AN TR D O o 92 JUST ANOTHER DAY (Queen Latifah, ASCAP) 99 QUIET TIME TO PLAY (Flyte Tyme, 96 WHEN | FELL IN LOVE (MCA, ASCAP/House Of Ellis,
72 (LAY YOUR HEAD ON MY) PILLOW (Polygram Int'l. ASCAP/Perspective, ASCAP) WBM ASCAP/More To Life, ASCAP)
618 3 HEY MR D e 19/ 19 [/1G | DREAMLOVER & s ASCAP/Tony Toni Tone, ASCAP/Dango, ASCAP) HL 13 REGULATE (FROM ABOVE THE RIM) (Suge. 86 WHEN | NEED SOMEBODY (Fiyte Tyme, ASCAP) WEM
41 LEAVIN' (Polygram Int't, ASCAP/Tony Toni Tone, ASCAP/Warren G., ASCAP) 94 WHERE MY HOMIEZ? (Brian-Paul. ASCAP/Gabz,
7 | 9 | 11| RIGHT HERE (HUMAN NATURE) 20| 15| 9 | BREATHE AGAIN ASCAP/Dango, ASCAP) HL 71 RIBBON IN THE SKY (Biack Bull, ASCAP/Jobete, ASCAP/11C, ASCAP)
SWVIBEH) LONI[BRATONI ARAGE/ARISTA) 16 LOVE ON MY MIND (So So Def, ASCAP/EMI April, ASCAP) CPP 10 WILLING TO FORGIVE (Ecaf, BMI/Sony, BMi/Warner-
8 | 5| 3 | UNDERSTANDING 21117 | 10| NEVER sHouLDvE LET YOU GO ASCAP/Full Keel, ASCAP/Air Control, ASCAP) HUWBM 34 THE RIGHT KINDA LOVER (Fiyte Tyme, ASCAP/New Tameriane, BM1/Boobie-Loo, BMI) HL/WBM
XSCAPE (SO SO DEF/COLUMBIA) HI-FIVE UIVE) 97 MASS APPEAL (Gifted Pear), ASCAP/IIl Kid, Perspective, ASCAP) 21 WORKER MAN (Tony Kelly, ASCAP/Zomba,
. ASCAP/EMI April, ASCAP) WBM/HL 28 ROUND AND ROUND (Lu Elia, ASCAP/EMI April ASCAP/Aunt Hilda, ASCAP) CPP
8 [ 1030 | THATS THEWAYLOVE GOES 22| 22|30 | S ) Gt P TowNMeA) 7 THE MOST BEAUTIFUL GIRL IN THE WORLD ASCAP HeatRay s, ASCAPWB. o 54 YOU DON'T LOVE ME (NO, NO, NO) lamrec, BMI)
(Controversy, ASCAP/WB, ASCAP) WBM 50 SATISFY YOU (Sorcerors Labyrinth. BMI/ATV, BM1) 39 YOU DON'T WANNA MISS (Irving, BMI/John-Cole-
1047 ls T SR QRN MHD 2| 23] 31 | SHOW ME L OV ANt 32 MY LOVE (Stone Jam, ASCAP/Ness, Nity & Capor. 87 (SEEK AND YOU'LL FIND) THE KINDA RIGHT BABY Man, BMI/Ford-Payne, BMI) CPP
ASCAP/WB, ASCAP/MCA, ASCAP) (Kharatroy. ASCAP/Chrysalis, ASCAP) 95 YOU GO GIRL (Pac jam, BMI)
11 [fvd[lns] [ S TR KN e 2a[ 20| 41| [CANTALOOE. (FLIR EANTASIA) 51 NEVER FORGET YOU/WITHOUT YOU (Sory, BM/Rye 21 SENDING MY LOVE (3th Town, ASCAP/Naughty, 45 YOU KNOW HOW WE DO 1T (Gangsta Boogie, ASCAP/WB,
Songs, BMI/Ecaf, BMi) WBM ASCAP) WBM ASCAP/Deep Technology, ASCAP/Full Keel, ASCAP) WBM
12| 11 | 11 | ANNIVERSARY 25 | — | 45 | DON'T WALK AWAY 15 OLD TIMES' SAKE (FROM ABOVE THE RIM) (Nikke 40  SOMEONE TO LOVE (New Perspective, ASCAP) 3 YOU MEAN THE WORLD TO ME (Stiff Shirt,
TONYTTONITONELWING/MERCURY) HADENGIANT/REBRISE) Duz It, ASCAP/MCA, ASCAP/Tabracadabra, ASCAP) HL 64  SOMETHIN' TO RIDE TO (FONKY EXPEDITION) BMI/Warner-Tamerlane. BMI/Ecaf, BMI/Sony Songs,
131 14| 10| COME INSIDE Recurrents are tities which have appeared on the Hot R&B 42 OUTSIDE YOUR DOOR (Warner-Tamerlane, (Scarface, ASCAP) BMI/Boobie-Loo. BMI) HL/WBM
INTRO (ATLANTIC) Singles chart for 20 weeks and have dropped below the op 50. BMI/Revolutionary Jazz Giant, BMI/Nomad-Noman, 59 STAY (Kaptain K. ASCAP/TuTu, ASCAP/MCA, ASCAP) HL 2 YOUR BODY'S CALLIN' (Zomba, BMI/R Kelly. BMI) CPP
18
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Billboards

FOR WEEK ENDING MAY 28, 1994

= COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
. . (Q 5 COLLECTED, COMPILED, AND PROVIDED BY Soundsialri
24| bY |z 2| TmLE ARTIST
bJ—: ‘; g ‘; i 2 § % LABEL & NUMBER/DISTRIBUTING LABEL I Ill
* %k NO. 1 * x %
(D] 2 5 | 4 | REGULATE WARREN G. & NATE DOGG
{C) DEATH ROW/INTERSCOPE 98280/AG 1 weeks at No. 1
2 1 1 | 10 | GOT ME WAITING @ HEAVY D. & THE BOYZ
(C) (T) UPTOWN 54815/MCA
3| 3 2 | 18 | PLAYER'S BALL @ ® OUTKAST
(C) (M) (T) (X) LAFACE 2-4060/ARISTA
145 3 | 12 | PUMPS AND A BUMP & HAMMER
(C) (D) (T) (X) GIANT/REPRISE 18218/WARNER BROS.
5 | 4 | 4 | 10 | SWEET POTATOE PIE & DOMINO
(C) (M) (T) OUTBURST/RAL 77350/CHAQS
6 | 6 6 | 26 | DUNKIE BUTT (PLEASE PLEASE PLEASE) ® o 12 GAUGE
(C) (T) {X} STREET LIFE 75373/SCOTT! BROS.
7 7 7 | 17 | BORN TOROLL @ MASTA ACE INCORPORATED
(C) {M) (T) DELICIOUS VINYL/EASTWEST 98315/AG
8 | 8 9 | 13 | COMIN' ON STRONG © SUDDEN CHANGE
(C) {T) EASTWEST 98334/AG
* % * GREATEST GAINER % %
()| 19 | — | 2 | CROOKLYN THE CROOKLYN DODGERS
{C) MCA 54837
WORKER MAN @ PATRA
13 12 11 (C) (M) (T) EPIC 77289
.R.E.AM. & WU-TANG CLAN
1 10 8 15 (C) IM) {T) (X) LOUD 62829/RCA I
12| 9 | 10| 15 | YOU KNOW HOW WE DO IT @ ICE CUBE
i (C) (T) PRIORITY 53847 }
EASE MY MIND @ ARRESTED DEVELOPMENT
@ NEw ’ 1 (C) (D} {T) CHRYSALIS 58158/ERG
1% 1 11| 11| 16 | GINANDIUICE® # SNOOP DOGGY DOGG
(C) (M) (T) (X) DEATH ROW/INTERSCOPE 98318/AG
| | 6| s 1 GOT CHA OPIN @ BLACK MOON
(C) (T) WRECK 20083/NERVOUS
BUCKTOWN @ SMIF-N-WESSUN
16 14 a3 4 (M) (T) WRECK 20069*/NERVOUS
@D| 18 | 17 | 4 | BACKIN THE DAY & AHMAD!
(C) (M) (T) (X) GIANT/REPRISE 1821 7/WARNER BROS.
18 | 12 | 13 ] 12 | SOMETHING TO RIDE TO # CONSCIOUS DAUGHTERS
(C) (T} SCARFACE 53851/PRIORITY
IT AIN'T HARD TO TELL @ NAS
19 16 19 14 {C) (M) (T) COLUMBIA 77385
PLAY MY FUNK @ SIMPLE E
20 17 14 12 (C) (T} (X) BEACON 10004/FOX
@D| 2% | — | 2 | HEREITIS, BAM! TAG TEAM
o (C) (D) {T) LIFE 79520/BELLMARK
2 | 2| — | 2 | D.ORIGINAL & JERU THE DAMAJA
(C) (T) FFRR 7022/LONDON
23 | 25 | 18 | 25 | CANTALOOP (FLIP FANTASIA) @ & US3
(C) {T) (X) BLUE NOTE 44945/CAPITOL
37 | a1 | 4 | FANTASTIC VOYAGE @ COOLIO
(M) (T) (X) TOMMY BOY 617*
IT'S ALL GOOD & HAMMER
5 20 15 16 (C) (D) (T) GIANT/REPRISE 1827 1/WARNER BROS.
BACK IN THE DAY ® ILLEGAL
26 23 26 9 (C) (D) (M} (T) ROWDY 3-5031/ARISTA
7| 21| 20 | 19 | WHATTAMAN & @ SALT-N-PEPA FEATURING EN VOGUE
(C) (T} (X) NEXT PLATEAU/LONDON 857 390/PLG
g7 | — | 2 | UGOGIRL TAG TEAM
(C) {D) LIFE 79522/BELLMARK
33 | 35 | 3 | WARRIOR'S DRUM KING JUST
(C) (T) BLACK FIST 27491/SELECT STREET
30 | 28 | 27 | 12 | JUST ANOTHER DAY @ QUEEN LATIFAH
(C) (M) (T} (X) MOTOWN 2233
31 | 30 | 28 | 24 | FREAKS/I-IGHT (ALRIGHT) # DOUG E. FRESH
(M) (T) (X) GEE STREET 440 583*/ISLAND
@D 1|53 CEASE & SECKLE © BORN JAMERICANS
(C) (M) (T) DELICIOUS VINYL/EASTWEST 98282/AG
33 | 24 | 22 | 11 | ELECTRIC RELAXATION @ A TRIBE CALLED QUEST
(C) (T) (X3 JIVE 42179
MASS APPEAL @ GANG STARR
34 29 e 15 (C) (T) CHRYSAULIS 5811 1/ERG
WHOOMP! (THERE IT IS) A & TAG TEAM
35 34 31 38 (C) (M) (M X LI£E 79001/BELLMA)RK
HEY D.J. @ LIGHTER SHADE OF BROWN
36 35 5 13 (C} (T) MERCURY 858 402 .
ON AND ON & SHYHEIM
37 32 30 ‘6 {C) (T) VIRGIN 38415
38 | 35 | 42| 3 | FLOWON LORDS OF THE UNDERGROUND
(M) (T) PENDULUM 58146*/ERG
I’'M OUTSTANDING @ SHAQUILLE O’NEAL
39 31 29 15 {C) (T) (X) JIVE 42201 g
CAPTAI .
NEw ’ 1 (C) (T)JIVENtZSZQ(yE A HOE E-40
HIT IS REAL IS
45 40 6 (1(-3’)-'(1E') gEUJIVI?Y 1214 AATIE
PUMP © VOLUME 10
4 4 38 7 (C) {M) (T) IMMORTAL 62844/RCA
43 39 32 15 CAPS GET PEELED @ DFC (DUET WITH MC EIHT)
(C) (M) (T) 00 ASSAULT/BIG BEAT 98331/AG
4 | 27| 21 | 7 | GANG STORIES @ SOUTH CENTRAL CARTEL
(M) (T) RAL/CHAQOS 77368*/COLUMBIA
NOBODY RIDES FO E SMALL
NEw ’ 1 (C) (T} (X) LIFE_ 7952 1/BELL$AA’;5E BIGGY z
COME CLEAN & JERU THE DAMAJA
RE-ENTRY % (C) {T) PAYDAY 127 OOO/FFRR
4 | 4% | _ | 2 | YouGOGIRL @ THE NEW 2 LIVE CREW
{C) (M) (T) LUKE 175
PROPS OVER HERE & THE BEATNUTS
RE-ENTRY 2 (C) (T) VIOLATOR 12 19/RELATIVITY.
WHERE MY H ?
NEw ’ 1 © (ME)ﬁr)EMERYCUReggLEZﬁ @ ILL AL SKRATCH
REENTRY | 3 | BACK IN THE DAY @ DRED SCOTT

(C) (T) TUFF BREAK 7009/A&M

O Records with the greatest sales gains this week. @ Videoclip availability. ® Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavaifable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
availability. (X) CD maxi-single availability. © 1994, Billboard/BPi Communications, and SoundScan, Inc.

R&B

ARTISTS & MUSIC

EastWest Pacts With VP; More Fun In Fla.;
Parrish Smith Returns; Profiling Classic Rap

IT’S THE ITEM COLUMN, peeps.
Y’all betta recognize.

In a move to further penetrate the
grass-roots reggae/dancehall market,
EastWest Records has enlisted the
services of VP Records. VP will be the
exclusive distributor for vinyl on Born
Jamericans’ “Kids From Foreign,”
due out June 6, and Terror Fabulous’
“Yaga Yaga,” which arrives June 21
... No constituency has done more to
inject escapist fun into the hip-hop na-
tion than the posses from Florida. 69
Boyz are one of the flyest new crews
from that outer colony. They've got a
get-stoopid wild thang out called
“Tootsee Roll” (Downlow Records).
This bubbly bass jam, produced by 95
South (“Whoot, There It Is”) aims to
spark a prefab dance craze and begins,
“Cotton candy, sweetie go—let me see
that tootsie roll.” Later, it insists, “Get
up an’ roll/Just make that tootsie rollV’
No butts about it—this one could be
huge! The boyz' 21-cut, 74-minute al-
bum, “199Quad,” is set to drop by the
end of the month ... An Elliot City,
Md.-based company, Cobbcomm Com-
munications, has produced a hip-hop
directory and promotions list featur-
ing names and numbers of retailers,
record pools, video shows, publica-
tions, one-stops, pressing plants, ete.
The list retatls for $29.95, plus postage
and handling.

Since the breakup of EPMD, Par-
rish Smith (the PMD in the once-
upon-a-time crew) has been out of the
spotlight, making business moves in-
stead of funky grooves. His manage-
ment company, Shuma, still handles
Hit Squad stars Redman and Das
EFX, as well as Top Quality, whose
funkdafied debut album, “Magnum
Opus,” is set to drop May 24 on
Smith’s RCA-distributed PMD im-
print. But PMD will return to record
racks this summer with “Shadé Busi-
ness.” The album drops this summer
on RAL (now marketed by PolyGram),
and the first single will be “I Saw It
Cummin’.” Though the song samples
Snoop Doggy Dogg rap-singing “went
solo on datazz but I'm still the same,”
PMD insists it’s not about Erick Ser-
mon, his former partner. It’s directed
at anyone who started out hardcore
then jumped on the R&B gravy train.
PMD’s slogan these days: “Not back
to even the score, it’s strictly hard-
core.”

There are some cool classics on the
Profile Records compilation “Diggin’
In The Crates,” which drops June 7.
The tracks, especially “Rock Box” and
“Sucker MCs (Krush Groove 1)” by
Run-DMC, “Beat Bop” by Rammel-
zee Vs. K-Rob, and “Nightmares” by
Dana Dane are fresh and rocking. As
Brian Chin’s liner notes point out,
they remind us of the days “when
skills meant writing and performing,
not the ability to project such a hard
image that no one would dare mention
how thin your lyrics were” ... “The
Power Of The Word,” a new monthly
summer showease of poetry set to jazz,
was set to debut May 15 at Royston’s
Rhythms in Brooklyn, N.Y. The lineup
for the first show included the Last
Poets. Gil Scott-Heron is scheduled
to appear on a future bill. Proceeds
from the series—put together by Joi-

celyn Dingle, Kayind Harris, and
Monty Ross, the co-producer of four
Spike Lee films, including “Crook-
lyn"—will benefit Housing Works
Inc., a minority-controlled, not-for-
profit organization ... EMI Records
has signed Babeface AZ, the rapper
on the first half of Nas’ “Life’s A
Bitch.” The cut also features Nas’ dad,
trumpeter Olu Daru.

Strangephruit, publishers of Fruits
Of Labor, a thought-provoking, cultur-
ally specific newsletter faxed out

by Havelock Nelson

weekly, has launched a green-ribbon
campaign to symbolize support for
black people’s struggle for economic
and cultural liberation, as well as eco-
nomic empowerment within the black
community. Contact Strangephruit at
245 8th Ave. in Manhattan for a ribbon
to symbolize support for the struggle,
as well as information on subseribing
to Fruits Of Labor. On June 28,
Strangephruit will throw a “Control
The Soul” party in conjunction with
the magazine One Nut Network.
They're seeking label sponsorship for
the party, which will feature rap, reg-

o

DFC Break. Assault/Big Beat/Atlantic recording act DFC takes a pause

gae, R&B, and spoken word. At the
party, information about joining
NARAS and NARAS applications will
be available ... Tag Team’s
“Whoomp! (There It Is)” (Life/Bell-
mark) was named favorite song at the
seventh Nickelodeon Kids’ Choice
Awards, May 7 at the Pantages Thea-
tre in Los Angeles. This record, which
has sold 4 million units to date, just
refuses to go away . . . Run, half of the
seminal rap crew Run-DMC, was in
Los Angeles recently producing a new
track for Next Plateau/London rapper
Paperboy. The pair was brought to-
gether by Desmond Hutson, aka DJ
Divine, who produced the remix of Pa-
perboy’s near-platinum smash
“Ditty.” Run and Divine are partners
in a production company.

Select Records in New York is run-
ning an M.O.P. remix contest. Con-
testants should submit a recontextual-
ization—a cappella tracks are
available from the label—of any cut on
the crew’s “To The Death” album. The
grand prize is a pair of Technics 1200
turntables. The first runner-up wins a
pair of stereo headphones. The dead-
line for submissions is June 6 ... Ed
Strickland is now head of marketing
and promotion at Maverick Records.
James Lopez, formerly of Rap-A-Lot,
will be heading up street promotions.
First priorities will be Da KO Boyz’s
“Da Booty Call” and a hip-hop remix
of Me’shell NdegéOcello’s “Soul On
Iee.”

o b

during the taping of BET’s spring-break special in Daytona Beach, Fla. Chillin’
out, from left, are MC Eiht (Compton's Most Wanted), Bamm (NOTR), Dajour
(BET's “Rap City" host), Al Breed (DFC), T Double E (DFC), and Keith Paschell

(producer of “'Rap City”).
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The Walls Of Convention Gome Down On ‘Storyhook’

A WALL OF LOVE: Examining
the pieces that comprise the Wall Of
Sound Band’s recently completed
debut, “Storybook,” you will discover
anything but a 10-song retread of the
EightBall act’s 1993 worldwide club
smash “Critical.” In the mind’s eye of
its primary creative navigator, Lem
Springsteen, it was time to knock
down a few boundaries and take
some risks.

“The first thing that had to happen
was for Wall Of Sound to become a
real band,” he says. “I didn’t want for
this to be just another one of those
projects where the producers are
viewed as being more important than
the musicians and the songs. It had
to be real—and it had to be some-
thing that we could touch people
with.”

To that end, Springsteen and co-
producer Jon Ciafone surrounded
lead singer Gerald Latham with a
10-piece lineup that includes Spring-
steen on keyboards and supporting
vocals.

This provided a fleshy instrumen-
tal outlet for a collection of songs
that stretches beyond the house
realm of “Critical” and explores gos-
pel, classic funk, and soul-splashed
jazz waters. And while detractors
may accuse Springsteen of at least

momentarily abandoning the sound
that made him famous as half of the
Mood II Swing production team, the
opposite is true. The recipe that has
always set his compositions apart
from others remains intact: Emo-
tionally charged lyrics are woven
into complex melodies with immedi-
ately memorable choruses.

Besides its exhilarating display of
growth and maturity, “Storybook”
offers ample proof that grooves need
not clock in at 120 beats per minute
to stir the spine. And for the record,
disco denizens are well served by a
couple of tasty twirlers—most nota-
bly “You Are My Everything,” with
its bright rhythms and romantic
prose.

Among the more powerful mo-
ments of “Storybook” is the single-
worthy “When,” a heartfelt battle
cry bolstered by a subversively insin-
uating, new-jack-injected hook and a
stirring backing choir. Here is a song
just waiting to be transformed into a
church/house roof-raiser a la “The
Pressure” by Sounds Of Blackness.
Equally moving is “Disappear,” a
wrenching view of death and loss
that now carries considerable new
weight for both Springsteen and Lat-
ham.

“We were just talking the other

i Dance
Breakouss
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GLUB PLAY
1. gM,EET) THE FLINTSTONES THE B.C.
2'S mca

. WHEN YOU MADE THE MOUNTAIN
OPUS 1ii easTwesT

. THAT SOUND RALPH FALCON FEA-
TURING DORCTHY MANN Miamt souL

. TREE FROG HOPE zvx
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MAXI-SINGLES SALES
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. | KNOW YOU'LL BE THERE MAKI c&s

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.
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day about that song, since my grand-
mother and Latham’s aunt both died
recently,” Springsteen says. “It tou-
ches us both in very different ways

now, and I think that will come
across when we perform it. It’s hard
for me to deal with that song now,
but I'm starting to find comfort in
knowing that these are human expe-
riences that everyone has. And that
is really at the heart of this entire al-
bum—sharing the similarities in
life.”

“Storybook” is planned for release
on New York’s EightBall Records
this summer, though the label is cur-
rently courting offers for major-label
distribution. Positiva Records in the
U.K. already has an option on the
project overseas, though it has yet to
be officially picked up. Although we
are optimistic that EightBall has the
marketing savvy to build a commer-
cial foundation from the street up, it
is hard not to imagine a major with
a thirst for something fresh (and
highly crossable) snagging this gor-
geous album as quickly as possible.

NOW HEAR THIS: All we have to
say is that we would have paid any
price to have witnessed the record-
ing session for the Kym Mazelle/Jo-
celyn Brown duet “No More Tears.”
No doubt it was the diva fest to end
them all—not to mention true his-
tory in the making. Only a pair with
the vocal seasoning of these dance

music legends could take on the Bar-
bra Streisand/Donna Summer clas-
sic and make it work so well.

The original version of the track_
was produced with a giddy hi-NRG
attitude by Stock & Aitken, though
a double-pack of remixes by Evolu-
tion, West End, and Mobius Loop
provides a wide enough range of sty-
listic moods to entice just about any-
one to the party. Natch, every mix is
driven by Mazelle and Brown’s vo-
cals, which have proper degrees of
sass, drama, and grit. “No More
Tears” is out on Arista UK., and ya
better hit that import shop in a hurry
‘cause we hear that this one will
probably not be issued in the States.

While you are in a diva state of
mind, don’t miss “Rumors” by Renee
Silvers, an aggressive anthem that
aligns some cute retro elements with
current tribal/house rhythms. Of the
five versions, the collaboration by
Johnny Vicious and Patrick
Adams kicks the hardest with its
rugged beats and blaring use of Sil-
vers’ voice. For a delightful trip back
in time, climb aboard the “U.K. Mix”
by Adams and Ian Levine, with its
gauzy keyboards, haughty horns,
and finger-poppin’ percussion.
Heavy-duty props to the New York-

(Continued on page 35)

) The Conguest of Amirica has begun

ORGIVE

DONT

i 2
ANOTHER CLASS o -‘m

AM-108 CDMX / AM -108 MX

AM-103 CDMX L AM -103. MX

SMALLTOWN BOY @:“2' B
VAREMIX g QI

YOU

AM-110 CDMX 1AM =110 MK

AM-109 CDMX / AM -109 MX
WHYI- FM
WXXL- FM
WDCG- FM
WBFM- FM
WZPL - FM e
WTWR- FM ; s ‘ ’ : Sebd s ddrisad
KQKQ- FM . AM-116 CDMX / AM -116 MX
KHTT- FM AM-115 CDMX / AM -115 MX
KUTQ - FM
KKLQ- FM

WKCI - FM
WFHN- FM
WVSR- FM
WBZZ- FM
WSTR- FM
WNOK- FM
WKSI- FM
wBBO- FM
WAPE - FM
WWZZ- FM
WPOW- FM KRQQ- FM
WDDJ- FM wCMQ- FM

SOURCE BDS CDMX = MAXI CD SINGLE  MX=127 Vitive

MAX MUSIC & ENTERTAINMENT INC.
8250 N.W. 27 STREET, SUITE 301 MIAMI, FL 33122/ TEL. (305) 593-2525 = FAX (305) 593-1914

22 BILLBOARD MAY 28, 1934

wWwWw.americanradiohistorv.com


www.americanradiohistory.com

I (08
FOR WEEK ENDING MAY 28, 1994 ™

CLUB PLAY MAXI-SINGLES SALES
v |Be COMPILED FROM A NATIONAL SAMPLE B, STORES WHICH REPORT NUMBER OF UNITS S0L0 10 SOUNDSCAN. INC. S vrSeen
wxloxzle | SE OF DANCE CLUB PLAYLISTS. WElex|e | ok SoundScan
td 28|53 gz | TLE ARTIST TY|28 |58 |3 | NE Ill“" ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL LABEL & NUMBER/DISTRIBUTING LABEL
* *x * NO. 1T * * % ***x NO. 1 % x %

1 1 2 8 100% PURE LOVE MERCURY 858 485 2 weeks at No. 1 ® CRYSTAL WATERS 1 1 1 4 BUCKTOWN (M) (T) WRECK 20069/NERVOUS 3 weeks at No. 1 ® SMIF-N-WESSUN
@ 2 6 7 I'LL TAKE YOU THERE (FROM "THREESOME") EPIC SOUNDTRAX 77460/EPIC © GENERAL PUBLIC @ 100% PURE LOVE (M) (T) (X) MERCURY 858 485 © CRYSTAL WATERS
@ 5 7 7 HOW LONG WARNER BROS. 41415 ® ULTRA NATE @ 3 10 5 BACK & FORTH (T) (x) BLACKGROUND 421 73/JIVE ® AALIYAH

4 4 5 8 DREAM ON DREAMER DELICIOUS VINYL 95952/EASTWEST @ THE BRAND NEW HEAVIES T * kK HOT SHOT DEBUT*x* %

& s 9 6 | GOOD TIME LOGIC 62839/RCA SOUND FACTORY ()| NEWP | | | vOURBODY'S CALLIN' () x) sive 42221 ® RUKELLY
@ 9 13 7 | WANT IT, | NEED IT (REAL LOVE) 80LD! SOUL 25065/MAGO SAUNDRA WILLIAMS @ NEW b 1 EASE MY MIND (M) (T} () CHRYSALIS 58157/ERG A e

7 3 1 9 | BELIEVE PERSPECTIVE 7447/A8M © SOUNDS OF BLACKNESS ) 6 — 2 D. ORIGINAL (1) PAYDAY 120 022/FFRR @ JERU THE DAMAJA
11 | 15 ] 7 | SOMEDAY WE'LL BE TOGETHER MOTOWN 6381 DIENEIROSS 7 | 4 ] 4 | 6 | ANYTHING (FROM "ABOVE THE RIM") (1 ) rea 62823 ® swy

9 8 3 10 | LOVE & HAPPINESS STRICTLY RHYTHM EPa RIVERIOCEANIRESTORINGIINDIS 8 7 3 26 | FREAKS/IIGHT (ALRIGHT) (M) (T) (X) GEE STREET 440 583/1SLAND ® DOUG E. FRESH

10 / 4 10 | MOVING ON UP epic 77417 @ M PEOPLE 9 9 15 16 | 1T AIN'T HARD TO TELL (M) (T) COLUMBIA 77320 & NAS
@ 14 | 18 WORKER MAN EPIC 77290 ® PATRA 17 | 12 | 10 | SWEET POTATOE PIE (M) (T) OUTBURST/RAL 77349/CHAOS © DOMINO
D] 18 | 35 | 4 | rMNOT OVER YOU aam o575 @ CE CE PENISTON nm| 8|39 3 | FLOW ON () (T) PENDULUM 58146/ERG LORDS OF THE UNDERGROUND

13 [ 15 | 11 | 1l | DOYAcowumsia7zaol @ INNER CITY 20 | 11 | 10 | PLAYER'S BALL (M) () (x) LAFACE 2-4067/ARISTA @ OUTKAST
20 | 24 | 5 | CHEBBA BARCLAY IMPORT KHALED 13 | 15 | 18 | 10 | THE MOST BEAUTIFUL GIRL IN THE WORLD () NPG 7251 4/BELLMARK * &
@ 24 ] 35 4 IF 60'S WAS 90’S CONTINUUM 13315 © BEAUTIFUL PEOPLE * % * GREATEST GAINER® * %

16 | 12 | 14 | 9 | STOMP maco 25035 @ BIG FUN 41 | 28 | 4 | WHAT'SUP (T ) 2¥x6691 © DJ MIKO
26 4 3 IN DE GHETTO MERCURY 858 657 DAVID MORALES & THE BAD YARD CLUB 16 3 9 | GOT CHA OPIN (1) WRECK 20083/NERYOUS R

LS S (IOl (W WCCMEICRIANDID Ol NE(TS 55208 ) o5 16 | 11 | 8 | 15 | C.REAM. (CASH RULES EVERYTHING AROUND ME) (M) (T) (x) LOUD 62766/rCA ® WU-TANG CLAN

o) 0 . : BLIR AL A A L AR e ROBIN S. @ NEW ) 1 PUMPS AND A BUMP (1) (x) GIANT/REPRISE 14196/WARNER BROS. ® HAMMER

CON MO U O o D & 0J MIKO 18 | 12 | 17 ] 9 | ELTRAGO (THE DRINK) () (1) (x) cUTTING 297 ® 2 IN A ROOM

* % * POWER PICKX x % 19 | 14| 6 4 | GOT ME WAITING (1) UPTOWN 54825/MCA ® HEAVY D. & THE BOYZ
@] 3 | 4 3 | ALWAYS MUTE 66225/ELEKTRA @ ERASURE 27 | — 2 | SENDING MY LOVE (1) iLLTowN 4852/MOTOWN ® ZHANE
@ 3 3 6 UNFULFILLED DESIRE Kk PROMO/RESTLESS SWAINS _2T 19 23 3 WARRIOR'S DRUM (1) BLACK FIST 27491/SELECT STREET ® KING JUST

23 16 8 10 | WHEN A MAN LOVES A WOMAN MCA 54802 ® JODY WATLEY 22 5 16 9 MOVING ON UP (T (X) EPIC 77417 © M PEOPLE

24 | 13 | 10 | 13 | PLLWAIT aRisTa 1-2659 @ TAYLOR DAYNE 23 [ 13 | 5 | 15 | BUMP'N' GRIND () (x) JIvE 42206 ® R KELLY
@D] 31 | 36 | 3 | rveEGOT THE MUSIC MoonsHiNE music ssac0 MOUNT RUSHMORE 32 | — | 2 | PART TIME LOVER/I'M STILL... (M) (D) () DEATH ROW/INTERSCOPE 98283/AG  H-TOWN/AL B. SURE!
27 30 4 DON'T LET IT GO TO YOUR HEAD RCA 62787 CHANTAY SAVAGE @ NEW ) 1 FANTASTIC VOYAGE (M) (T) (X) TOMMY BOY 617 ® COOLIO

21 17 17 8 BEAUTIFUL MORNING 550 MUSIC 77399/EPIC ® SENSATION 26 21 21 7 PLAY MY FUNK (FROM "SUGAR HILL") (T} (X) BEACON 10004/FOX © SIMPLE E

28 | 21 16 | 11 | WHEN YOU LOVE SOMEONE Maxi 2015 DAPHNE 277|124 |2 12 | GIN AND JUICE (M) (T) (X) DEATH ROW/INTERSCOPE 95951/AG © SNOOP DOGGY DOGG

29 |25 | 2 5 | ALL!DO WARNER BROS 41372 JANE CHILD 28129 | 20 6 LOVE ON MY MIND (M) (T) (x) SO SO DEF 77408/COLUMBIA ® XSCAPE
37 49 3 PARTY HAPPENIN' PEOPLE ELEKTRA PROMO DEEE-LITE 29 23 32 6 I'M NOT OVER YOU (T} A&M 0575 @ CE CE PENISTON

* % *HOT SHOT DEBUT * * % 30 | 22 | — | 2 | WHERE MY HOMIEZ? (M) (T) MERCURY 858 463 @ |LL AL SKRATCH
(3D | NEWD | 1 | MISLED 550 music 774s1/ePic @ CELINE DION 31 | 31 | 22 | 13 | THE SIGN (D amisTa 12673 @ ACE OF BASE
(32| 42 | 46 | 3 | GOIN'UP IN SMOKE coLumsia 77266 TEN CITY 32 |10} 7 7| WORKER MAN t) (T) EPIC 77290 ® PATRA
(3__3) % | — 2 IF YOU REALLY LOVE SOMEONE TRIBAL AMERICA 58086/IRS LIBERTY CITY @ 5 | — 2 HERE IT IS, BAM!/U GO GIRL (T) LIFE 79520/BELLMARK TAG TEAM

34 36 38 3 TAKING IT LIKE A MAN 550 MUSIC 77463/EPIC NO-MAN 34 18 25 12 I LIKE TO MOVE IT (M) (T) () STRICTLY RHYTHM 12192 @ REEL 2 REAL FEATURING MAD STUNTMAN
@ 20 18 5 RESTE SUR MO! COLUMBIA PROMO PATRICIA KAAS 35 37 19 10 HOW DO YOU LIKE IT? (M) (T) (X) ELEKTRA 66235 ® KEITH SWEAT

36 | 35 | 39 | 4 | GIVIN'IT UP TALKIN LOUD IMPORT/MERCURY INCOGNITO % |39 | — DON'T TURN AROUND (M) (T) ARISTA 1-2692 @ ACE OF BASE

37 | 32 | 33 | 6| YOU DON'T WANNA MISS rar 0537 A @BD] a0 | — | 4 | coob TIME 1) wosic s28397RCA SOUND FACTORY

38 | 45 | 42 | 4 | EL TRAGO (THE DRINK) cUTTING 297 # 2 IN A ROOM RE-ENTRY | 23 | COME CLEAN (T) PAYDAY 120 002/FFRR # JERU THE DAMAJA

39 43 50 3 GOIN’ KRAZY MIM 7272 JF (JOSE FELICIANO) 49 14 3 PROPS OVER HERE (T) VIOLATOR 1219/RELATIVITY & THE BEATNUTS

4 | 39 | 43 | 4 | MAS SUAVE anGELEYES 5419 DOGMA FEATURING THE AFRO-CUBAN RHYTHMS 40 | 28 | 34 | 11 | ELECTRIC RELAXATION (1) (x JIVE 42196 @ A TRIBE CALLED QUEST

41 | 28 [ 19 | 10 | wow!MR. YOGI (CONTROL THE MIND) 700 14139 THE OVERLORDS RE-ENTRY | 8 | BELIEVE IN LOVE (T)ELEKTRA66227 TEDOY PENDERGRASS
50 | 2 NEVER LEAVE YOU LONELY RADIKAL Q 15002 DIVA CONVENTION FEAT. MICHELLE WEEKS 2 | 3 | 24 | 16 [ MASS APPEAL (T) CHRYSALIS 58111/ERG ® GANG STARR
NEWD | 1 | RENEGADE SOUNDWAVE wmuTe PROMOELEKTRA @ RENEGADE SOUNDWAVE REENTRY | 6 | TREAT U RITE ) (T ELEKTRA 66238 @ ANGELA WINBUSH

4 | 33 | 31 6 LIGHT wax TRax 8712 KMFOM RE-ENTRY 14 | YOU DON'T LOVE ME (NO, NO, NO) (1) (X) BIG BEAT 10151/AG © DAWN PENN

45 47 | — 2 PUMPS AND A BUMP GIANT/REPRISE 41260/WARNER BROS. ® HAMMER 45 26 26 7 I BELIEVE (T) (X) PERSPECTIVE 744 7/A&M © SOUNDS OF BLACKNESS
NEWD | 1 | WHEN!FELL IN LOVE PENDULUM 58151/ERG @ LISA LISA 46 | 44 | 40 | 3 | GOTTA LET YOU GO (M) (T) MICMAC 304 DOMENICA

41 | 29 ] 22 | 12 | vou USED TO HOLD ME 94 stricTLY HvpE 112 RALPHI ROSARIO PRESENTS XAVIERA GOLD 47 [ 35 | 36 6 | DUNKIE BUTT (PLEASE PLEASE PLEASE) (1) (x) STREET LIFE 6373/5COTTI BROS. ¢ 12 GAUGE

48 34 27 11 | CRIED THE TEARS BIG BEAT 10150/ATLANTIC JOMANDA NEW ) 1 CODE OF THE STREETS () (x) CHRYSALIS 58147/ERG @ GANG STARR
NEWD | | | LOVE COME HOME CHAMPION 95907/EASTWEST OUR TRIBE FEATURING FRANKE PHAROAH NEW D> | 1 | NAPPY HEADS (1) RUFFHOUSE 77431/COLUMBIA @ FUGEES (TRANZLATOR CREW)

50 | 49 | — | 2 | GET YOUR HANDS OFF MY MAN TRIBAL AMERICA 58145/IRS JUNIOR VASQUEZ NEW ) 1 ME-O-MI-0 (T) JIVE 42217 ® CASUAL

() Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette is unavailable. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availabilty. (X) CO
maxi-single availability. ©@ 1994, Billboard/BPI Communications.

- LICERNSIR¢ PRODU ol PUBLISHING - DISTRIE
«nG TEANY <CAPTAIN HOLLYWOOD PROJECT

8 Oance Club Nr 1 Clubs Play 1993

KID CREOLE & THE COCONUTS

Forth coming Album available worldwide

*ROD «Shake it up»

New Remixes 94 available worldwide

LE STUDIO Vol.3 : SHARON S - BEAT PRESSURE - ICE MC - MAXX - .aUEEN SAMANTHA

M.PEOPLE - CAPPELLA - TEXTURE - TOTEM - BRASS BEAT - SARAH WASHINGTON - New Remixes 94 available worldwide
WEST 42ND - PLP ENTERPRISE - MARY L. - EINSTEIN DOCTOR DEEJAY...

18-20, rRUE DU BORREGO 75020 PaRis, FRANCE
Tew: (33) 143 66 6922 Fax: (33) 143 66 52 21
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ARTISTS & MUSIC

New Indie Harvests Gountry Acts |

Don Williams, Vern Gosdin Sets Planned

B BY EDWARD MORRIS

NASHVILLE—A new independent la-
bel, the American Harvest Recording
Society, will make its official debut
with the May 24 release of “An Eve-
ning With Don Williams.” The album
was recorded live at the Royal Albert
Hall in London and at two other Bri-
tish venues during Williams’ 1993 tour
of Europe.

American Harvest is a division of
Terrace Entertainment Corp., which
has offices in New York and Las Ve-
gas, N.M.

Other projects in the works include
a Williams studio album, to be rec-
orded this summer, and a Vern Gosdin
greatest hits package, which covers
Gosdin’s artistically triumphant period
from 1983-86 on the now-defunct Com-
pleat label.

American Harvest is distributed by
INDI through the Unity Label Group
of Santa Monica, Calif. Supporting the
new line of albums is an in-house sales
staff headed by national sales manager
Michael Karas.

Robert John Jones, American Har-
vest president, says the label will not

be strictly a country music operation
but will also branch into folk.

As a selling point, each album has an
“Insight Series” interview with the art-
ist as the last cut on the CD. The Wil-
liams interview—which follows 15
songs—runs a full 20 minutes. In addi-
tion, Jones says he insisted that the in-
sert booklet be a thorough document of
the recording, with such information as
the lyries and the history of each cut.

There is yet another consumer lure
on each album, Jones notes: a “zip
strip” to ensure easy removal of the
shrink wrap. This feature, he says,
adds only a penny an album to the
packaging costs.

Jones hopes that such attention to
detail will predispose consumers to
other American Harvest titles. “It isn’t
true that if you liked the Don Williams
album, then you’ll buy the Vern Gosdin
album,” he says. “But it is true that if
you liked the Don Williams album and
you associate the quality of the pack-
age with American Harvest, and you
like Vern, then |of all Gosdin albums
available] you might choose ours.”

Jones acknowledges that his label
will have to look beyond youth-oriented

Music Row Summit Focuses
On Technology, Image Issues

B BY EDWARD MORRIS
and PETER CRONIN

NASHVILLE—Tapping into the cur-
rent passion for information and net-
working opportunities, the third an-
nual Music Row Industry Summit, held
here May 11-13, attracted its most paid
registrants ever: 434, compared to last
year’s total of 412. Panelists and spon-
sors brought attendance over 500.

Among the most fervently discussed
topics—both on the panels and in the
hallways—were the growing impor-
tance of technology to the music busi-
ness, country music’s changing image
and increasingly vouthful audience,
and the prospects and problems of tak-
ing country music abroad.

Speaking on a panel dubbed “Expan-
sion & Development Of The Nashville
Sound,” radio consultant Moon Mullins
asserted that country music’s hillbilly
image was finally “gone forever—and
it’s not going to come back.” He said he
was optimistic about the continued
health of country radio.

Tim DuBois, president of Arista/
Nashville, countered Mullins with the
observation, “What’s best for radio
isn’t necessarily best for the labels.”
DuBois observed that the refusal of
one influential consultant to program a
particular record can now mark the
end of the line for that release.

However, Liberty Records president
Jimmy Bowen praised the format’s di-
versity and overall good health, point-
ing out that traditionalist Randy Travis
now contends for chart position with
blue-eyed soulster John Berry.

RCA VP/GM Thom Schuyler ex-
pressed the hope that country music’s
current boom wouldn’t cost it its

“Southern civility.” And DuBois closed
with the assurance that, despite the in-
flux of out-ot-towners, “it is impossible
to Cali-fornicate Nashville.”

The impact of Broadcast Data Sys-
tems (BDS) and SoundScan was exam-
ined and generally applauded in the
panel on “Living In The Information
Age.” Bob Heatherly, Atlantic Rec-
ords’ VP of marketing, said the accu-
racy of these two systems enables him
to market records with greater preci-
sion and economy, thus leaving more
time and money for artist development.

Vincent Candilora, president of
SESAC, explained how his company
uses BDS to determine its writer
royalties in the Spanish-speaking mar-
ket. Bob Mulloy, dean of Belmont Uni-
versity’s music business department,
said that his students are being taught
how to use the new technology as part
of being prepared to replace country’s
“good ol’ boy network.”

Billboard’s director of country oper-
ations, Lynn Shults, and SoundScan
president Mike Shalett touted the end
of the “BS era” (before SoundScan)
and the rise of “reality marketing.”

Speaking on the “Strategy & Mar-
keting Plans” lineup, Atlantic presi-
dent Rick Blackburn called SoundSean
“the best system we have” to monitor
the effect of an artist’s media exposure.

Because of this technology, said Joe
Galante, president of RCA Records,
“There really are no secrets in our
business.” He also praised another ad-
vance in marketing technology, music
videos. “Your P-O-P,” he proclaimed,
“has become CMT,” explaining that the
channel now does the job that labels at-
tempted to do with posters and other

(Continued on puge 28)

country radio to generate interest and
sales. To draw attention to the Gosdin
package, for example, he intends to
create a line-dance remix of Gosdin’s
1984 hit “I Can Tell By The Way You
Dance (You're Gonna Love Me To-

night).” It will be serviced to clubs and \
included as an album bonus track.

To promote the Don Williams al-
bums, American Harvest is producing
an hourlong syndicated radio show to
be offered to stations on a barter basis.
Narrated by former KILT Houston DJ
Bill Young, the show will carry spots
for other American Harvest albums.

“There’s no 800 number,” Jones

(Continued on page 28)

Let's Duet. New Giant Records country duo Orrall & Wright has started its
promotional visits to radio stations. Here, at WSIX in Nashville, Robert Ellis Orrall,
left, and Curtis Wright banter with DJ Devon O’'Day.

Influx Of Qutside Talent Enriches Nashville
There’s No Moral High Ground In Mocking Newcomers

D
DORDER CROSSING: We were alternately amused
and alarmed as we listened to Alan Jackson sing
“Gone Country” during the recent Academy Of Coun-
try Music awards show. With its vivid sendup of urban
types who “discover” their country roots just as the
music soars in popularity, this Bob MeDill composi-
tion is wickedly funny. But it is mean-spirited, too, be-
cause it implies that there is a moral difference be-
tween those who are born to country, so to speak, and
those who simply adopt its trappings as a career move.
Since both camps are evidently willing to profit from
their art, it is difficult to see how either can claim the
moral high ground. Indeed, there may be no moral
question invelved at all in such a baldly commercial
context.

Lovers and sellers of country music had every rea-
son to ridicule those burnt-out cases who came to

Nashville in the early '80s
to capitalize on “Urban
Nashville

Cowboy.” Every aspect

of their being—from the
bios they issued to the
songs they sang—pro-
claimed that these inter-
lopers knew nothing and
cared nothing about the
musie. It was not impu-
rity of motives that con- ™
demned them to merciful
oblivion, but lack of tal-
ent.

That’s not the case now. Many of the singers, song-
writers, and producers who are streaming into Music
Row to vie for dollars are just as formidably gifted as
the home-grown (or home-cured) residents. And to the
degree they can find new audiences for their work,
they will enrich and stabilize the entire genre.

The worst thing that could happen to country music
would be for those of us who have grown fat on its
bounty to embark on a campaign of “ethnic cleansing.”
We are not in the cultural preservation business; if we
were, we would be investing in museums instead of cul-
ture-shattering radio stations and recording studios.
Let’s be honest about it: As country music has boomed,
the remote rural cultures that first gave rise to it have
all but vanished in a welter of telephone wires, satellite
dishes, and superhighways. In today’s country music,
insiders and outsiders alike feed mostly on myth.

MAKING THE ROUNDS: King Features is set to
begin syndication of “Country Music Memo,” a weekly
feature on country music, in June. The column is by
Nashville writers Otto Kitsinger and Paulette Flow-
ers ... Pennsylvania country singer Pat Garrett says
he’s found a way to get his records played on radio. He

by Edward Morris

bought a station. Formerly operating as WAHT, the
5,000-watt AM facility is located in Strausstown. After
buying it at a sheriff’s sale, Garrett changed the call
letters to WWSM-—as a nod to the Grand Ole Opry’s
home station. Garrett last made the national charts in
1987 with a novelty number called “Suck It In.”
Arista/Texas Records’ Flaco Jiminez was inducted
into the Conjunto Hall Of Fame during the Tejano
Conjunto Festival in San Antonio, May 11-15.

MARK YOUR CALENDAR: Linda Davis and
Faith Hill will work the TNN/CMT exhibit booth at
the National Cable Television Assn. convention in
New Orleans May 22-25. Davis will be there Monday,
from 11 a.m.-12:15 p.m., and Hill on Tuesday from 2-
3:15 p.m. ... Polydor Records will mark its signing of
English native Graham McHugh May 27 at Nashville
International Airport.
The celebration, which is
set for 2:15 p.m. in the
concourse connector
area, coincides with the
start of American Air-
lines’ direct flights be-
tween London and Nash-
ville ... Summer Lights
In Music City, the down-
town Nashville street
fair, will shine June 2-5
... The fourth annual
City Of Hope Celebrity
Softball Challenge & Concert will take place June 5 at
Nashville’s Greer Stadium. Trisha Yearwood will sing
the national anthem ... Also on June 5, the anniver-
sary of Conway Twitty’s death, Twitty City near
Nashville will unveil a special tribute to the late singer
called “Final Touches.” There will be no admission
charge for the attraction on opening day.

Entertainment Radio Networks will hold its first an-
nual Country Radio Music Awards June 7 from 8-10
p.m. at the Tennessee Performing Arts Center in
Nashville. Johnny Cash will be presented with the
new show’s Legend Award, and Billy Dean will host
the ceremonies. Among the performers scheduled are
Dean, Patty Loveless, Tim McGraw, and Doug Su-
pernaw ... New Orleans’ Music Business Institute
will hold its Cutting Edge Music Business Conference
Oct. 13-16 at the New Orleans Sheraton Hotel.

SIGNINGS: Keith Follese to a songwriting deal
with BMG Music Publishing . .. Lisa Brokop to Pa-
triot Records . . . Steve G. Jones and Peggy Newman
to exclusive publishing agreements with Monk Family
Music Group.
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SAMMY KERSH.

Sammy 1s “The Real Deal,” ﬁelin ,yOOQ

a true country artist with
one foot in traditional country
roots and the other in today’s

contemporary stylings.

With gold and platinum records,
eight top ten singles and now
“Feelin’ Good Train”

featuring his latest smash,
“National Working Woman's
Holiday” as well as his hot
rendition of “Third Rate Romance”
1994. will be the biggest year

yet for Sammy Kershaw.

In-Store: June 21st

CMT Showcase Artist
Of The Month- July

Also In-Store June 21st
“The Hit Video Collection”

Approx. running time 45 minutes.

- Available on k-l
lr'-gi_"'l'”_

Yot by Bihily 3 M M
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ongratulations,
John, on your
ACM Career
Achievement
Award,

—BNA Entertainment

LENTAWARD

John Anderson

Thank you for continuing the tradition v

with the current single
“I Wish I Could Have Been There” y
from the gold-selling album Solid Ground. Solid Ground

B RN

BNA ENTERTAINMENT

(615) 780-4400 I
e The
h A obby Roberts
=T - g 5
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COMPILED FROM A NATIONAL SAMPLE
[ ] OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
I r PROVIDED BY SoundScan
© LIHT
FOR WEEK ENDING MAY 28, 1994 ™
2 5 & 3
I = x =
& i & o > 5 & & 2] )
% 5 z 2 ARTIST TITLE < % 5 z 4 ARTIST TITLE g
3 ~ 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a = g «~ | T | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT! a
** % NO. 1T o % 39 | 38 | 35 15 | THE MAVERICKS Mca 10961 (9.98/15.98) E WHAT A CRYING SHAME 30
1 1 1 8 TIM MCGRAW CuRs 77659 (9.98/13.98)  8weeksatNo. 1 NOT A MOMENT TOO SOON 4 | 33 | 28 3 LINDA DAVIS ArisTa 18749 (9.98/15.98) [IR) SHOOT FOR THE MOON 28
2 12 12] 3 | REBAMCENTIRE McA 10994 (10.58/15.96) READ MY MIND | 2 2 | 4 | 140 | GARTH BROOKS A ® sERry 96330 (10 98/15.98) ROPIN' THEWIND | 1
3 3 4 16 | JOHN MICHAEL MONTGOMERY A ATLANTIC 82559/AG (10.98/15.98) KICKIN' IT UP 1 2 | a1 | 3 10 | BILLY DEAN ustrry 28357 (109815981 GREATEST HITS 2
* % *HOT SHOT DEBUT * x x 43 | 39 | 38 | 5 | JOE DIFFIE @ £ric 53002/SONY (10.98 EQ/15.98) HONKY TONK ATTITUDE 10
(4)| NEWD | 1 | TRAVIS TRITT warneRr 6r0s. 45603 (10.9815.98)  TEN FEET TALL & BULLETPROOF | 4 o T T ek ciEswoTr o st aoooere |6
MCA 10851 (10.98/15.98)
5 4 3 11 | VARIOUS ARTISTS A McA 10965 (10.98/16.98) RHYTHM COUNTRY & BLUES 1 7 50 20 | AARON TIPPIN ® roa 66251 4.9715.98) G e 6
RCA ) i
6 5 7 37 | GARTH BROOKS A “ LiBERTY 80857 (10.98/16.98) IN PIECES 1
ALAN JACKSON & ° 46 | 53 | 47 | JOHN ANDERSON BNA 66232 (9.98/15.98) SOLID GROUND | 12
7| 6 | 16 | a4 | ALANIACKSONA A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) | 1
S 47 | 40 | 43 12 | RICK TREVINO coLuMBIA 53560/SONY (9.98 EQ/15.98) E RICK TREVINO 23
8 7 5 33 | REBA MCENTIRE A 2 MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 1 s |l % e ey E e e e 19
CURB 77656 (6.98/9.98)
9 9 8 64 | BROOKS & DUNN A 2 ARiSTA 18716 (10.98/15.98) HARD WORKIN' MAN 2
11
10 8 6 3 PAM TILLIS Amista 18758 (9.98/15.98 SWEETHEART'S DANCE 6 49 45 42 62 | SAMMY KERSHAW @ MERCURY 14332 (9.98 EQ/15.98) HAUNTED HEART
NEWD | | | VARIOUS ARTISTS kel 6120 (8.98/14.98) TODAY'S GREATEST COUNTRY | 50
11 13 11 56 | PATTY LOVELESS @ Eric 53236/SONY (9 98 EQ/15.98) ONLY WHAT | FEEL 11
(12)| NEWD | 1 | LORRIE MORGAN &xa 66375 (9.98/15.98) WAR PAINT | 12 51 | 51 | 67 | 118 | JOHN ANDERSON A BNA61029(9.98/13.98) SEMINOLE WIND | 10
13 17 14 8 CONFEDERATE RAILROAD @ ATLANTIC 82505/AG (10.98/15.98) NOTORIOUS 6 * % * PACESETTER X * %
14 | 12 | 10 | 27 | FAITH HILL @ warner BROS. 45389 (9.98/15.98) TAKE ME AS | AM | 7 (82)| 64 | — | 84 | GARTH BROOKS A® LipeRry 98743 10.98/16.98) THE CHASE | 1
15 [ 11 | 17 | 83 | VINCE GILL A 2 MCA 10630 (10.98/15.98) | STILL BELIEVE IN YOU 3 53 | 55 | 47 | 62 | TRACY LAWRENCE A ATLANTIC 82483/AG (9.98/15.98) ALIBIS 5
16 10 12 3 RANDY TRAVIS WARNER BROS. 45501 (10.98/15.98) THIS IS ME 10 54 52 | 49 | 38 | SHENANDOAH Rrca 66267 (9.98/15.98) UNDER THE KUDZU 38
17 | 15 9 53 | LITTLE TEXAS A WARNER BROS. 45276 (9.98/15.98) BIG TIME 6 55 | 53 | 56 | 111 | WYNONNA A 5 CURB 10529/MCA (10.98/15.98) WYNONNA 1
VARIOUS ARTISTS A2 . F
18 | 16 ) 18 | 81 | Gnvoasalwarne aros nosmsaae MON THREAD: THE SONGS OF THE EAGLES | | NEWD | | | VARIOUS ARTISTS «reL 6121 .9814.98) TODAY'S NUMBER ONE COUNTRY | 56
MARY-CHAPIN CARPENTER A
19 14 15 98 COLUMBIA 48881/SONY (10.98 EQ/15.98) COME ON COME ON 6 5 57 61 74 REBA MCENTIRE A 2 mCA 10673 (10.98/15.98) IT'S YOUR CALL 1
20 | 24 | 10 | JOHN BERRY LBERTY 80472 (9.98/13.98) JOHN BERRY | 20 5 | 60 | 62 | 35 | MARTINA MCBRIDE RcA 66288 (9.98/15.98) THE WAY THAT 1 AM | 40
* % * GREATEST GAINER * * % 59 | 50 | 51 | 104 | BILLY RAY CYRUS A 7 MERCURY 510635 (10.98 EQ/16.98) SOME GAVE ALL 1
@D 21 | 25 | 14 | NEAL MCCOY amantcszsss 10wasse Ol e L ST [T 60 | 48 | 55 | 50 | DOUG SUPERNAW &NA 66133 (9.98/13.98) RED AND RIO GRANDE | 27
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29 | 30 | 40 | 79 i?:glxsﬁgﬁ%‘?;\gol’ggoyi ERY A LIFE'S A DANCE | 4 67 | 62 | 52 | 10 | CHRIS LEDOUX LiBERTY 28458 (10.98/15.98) BESTOF | 51
30 | 28 | 31 | 15 | BLACKHAWK ARISTA 18708 (9.98/15.98) BLACKHAWK | 17 68 | 61 | 63 | 84 | LORRIE MORGAN A BNA 66047 (9.98/13.98) WATCH ME | 15
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ot o "5 T1ar | sr00kS & ouRn HOERTY 0897 18.9813%9) BRAAND NEBROS;\S‘ . 70| 69 | 64 | 38 | SUZY BOGGUSS Liserry 89261 10.98/15.98 SOMETHING UP MY SLEEVE | 27
A 2 ARISTA 18658 (9.98/13.98) w
72 | 63 | 60 | 29 | TRISHA YEARWOOD @ mca 10911 (10.98/15.98) THE SONG REMEMBERS WHEN 6
35 [ 31 | 19 | 17 | SOUNDTRACK mca 10927 (10.98/16.98) 8 SECONDS 3 VARIGDE RIS
36 | 36 | 36 | 31 | ALABAMA Rrca 66296 (9.98/15.98) CHEAP SEATS 16 @ RE-ENTRY 8 |\ TEL 5099 (8.98/14.98) TODAY'S TOP COUNTRY 37
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38 1 32 | 32 53 | WYNONNA A CURB 10822/MCA (10.98/15.98) TELL ME WHY 1 % | 67 65 | 40 | SAWYER BROWN cuRrs 77626 (10.98/15.98) OUTSKIRTS OF TOWN 13
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8 9 CONWAY TWITTY A MCA 31238 (4.98/11.98) THE VERY BEST OF CONWAY TWITTY 47 21 16 | THE JUDDS CcURB 52070/RCA (9.98/13.98) LOVE CAN BUILD A BRIDGE 18
9 8 VINCE GILL Mca 42321 (8.98/13.98) WHEN | CALL YOUR NAME 31 22 |. — | TRAVIS TRITT A WARNER BROS. 26094 (9.98/13.98) COUNTRY CLUB 12
10 6 GEORGE STRAIT A 2 MCA 5567* (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 15 23 | — | RAY STEVENS @ McA 5918 (4.98/11.98) GREATEST HITS 89
11 10 | THE JUDDS A 2 curs 8318/RCA (9.98/15.98) GREATEST HITS 41 24 | — | ALABAMA RCa 61040 (9.98/13.98) GREATEST HITS VOL. 2 19
12 | — | REBA MCENTIRE A Mca 42134 (4.98/11.98) REBA | 100 25 20 | DWIGHT YOAKAM A REPRISE 25372/WARNER 8ROS. (9.98/13.98) GUITARS, CADILLACS, ETC., ETC. 19
13 13 | DAVID ALLAN COE A COLUMBIA 35627/SONY (5.98 EQ/9.98) GREATEST HITS | 64 Catalog albums are older titles which are registering significant sales. © 1994, Billboard/BPI Communications and SoundScan, Inc.
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MUSIC ROW SUMMIT FOCUSES ON TECHNOLOGY, IMAGE ISSUES
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by Lynn Shults

REGISTERING HIS FIRST NO. 1 single with “Don’t Take The Girl”
(6-1) is Tim McGraw. The song was co-written by Craig Martin and Larry
Johnson and co-produced by Byron Gallimore and James Stroud.
McGraw’s rise to the top of the charts has been a dream come true—not
only for him, but for Gallimore as well. They both came to Nashville to make
it as artists, but Gallimore’s career began to shift to the songwriter/producer
side when Mike Hollandsworth signed him to Dick James Music as a staff
writer in the early '80s. From there he went to Pride Music as a writer, and
now he’s VP/GM of Pride Music Group. Like many before him, his road to
success has been a slow and sometimes painful journey, filled with long hours
and high expectations. The efforts of Gallimore and McGraw are being ac-
knowledged outside the country market, as the album, “Not A Moment Too
Soon,” continues to be No. 1 on Billboard’s Top Country Albums chart and
The Billboard 200. “Don’t Take The Girl” moves from No. 61 to No. 26 on
the Hot 100 Singles chart, on sales alone, and from No. 27 to No. 7 on the
Hot 100 Singles Sales chart. The retail video “Indian Outlaw” moves from
No. 7 to No. 4 on the current (unpublished) Top Music Video chart.

NETWORKING CREATES OPPORTUNITIES, and for Gallimore there
are several individuals he is quick to include and share his success with.
“Bobby Boyd at BMG Music was the one that suggested to Tim's people
that they contact me. He was already signed to Curb Records, and they were
seeking a producer. They came to me because James [Stroud] and I were

I called James and asked him if he would co-produce Tim with me. He was
nice enough to go listen to Tim, and then he agreed to co-produce Tim with
me. I owe Stroud. I will never get through re-paying him, because he gave
me my big break as far as being a producer is concerned. I am very thankful.
1 had been taking projects to James for a long, long time. The relationship
didn’t just happen overnight.” Gallimore also gives credit to retired Curb
executive Dick Whitehouse; Phil Gernhard, GM of Curb Records; and
MecGraw’s Image Management team of Tony Harley, Danny Morrison, and
Johnny Slate for helping make his dream come true.

THE MOST ACTIVE TRACK on the Hot Country Singles & Tracks chart
is “One Night A Day” (40-28) by Garth Brooks, followed by “Stop On A
Dime” (66-44) by Little Texas; “Take These Chains From My Heart” (67-
47) by Lee Roy Parnell/Brooks & Dunn; “It Won't Be Over You” (32-28)
by Steve Wariner; “Don’t Take The Girl” (5-1) by Tim McGraw; “That Ain’t
No Way To Go” (12-7) by Brooks & Dunn; “I Take My Chances” (28-23)
by Mary-Chapin Carpenter; “Whenever You Come Around” (14-9) by
Vince Gill; “National Working Woman’s Holiday” (62-48) by Sammy Ker-
shaw; and “How Can I Help You Say Goodbye” (7-5) by Patty Loveless.

NEW ALBUMS CONTINUE TO DEBUT on the Top Country Albums
chart. Leading the way is “Ten Feet Tall & Bulletproof” (debut-3) by Travis
Tritt and “War Paint” (debut-12) by Lorrie Morgan. Also debuting are two
K-tel compilation albums: “Nothing But The Hits” (debut-50) and “Today’s
No. 1 Country” (debut-56).

working on two other projects together, Hank Flamingo and J.J. White.
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printed matter for in-store display.

The panelists also observed that
CMT was providing artists with im-
ages—and record buyers with recog-
nizable faces—that radio was denying
through its “five- or 10-in-a-row” ap-
proach to programming.

Blackburn said the video is now “ab-
solutely the centerpiece of the market-
ing plan,” though he questioned the
prevailing wisdom of releasing a video
weeks in advance of the single. Maybe,
he conjectured, it would sell more rec-
ords if the video came out when the sin-
gle was starting its journey down the
chart. Bob Saporiti, senior VP of mar-
keting for Warner/Reprise, pointed out
that it’s important to “marry album
graphics with the video.”

On the matter of targeting a specific
audience for country musie, Blackburn
said, “We’ve made a conscious decision
to chase the 18-24 demo. They are very
active buyers—up to 20 CDs a year, al-
though not all of them country.” Walt
Wilson, senior VP of marketing and
sales for MCA Records, noted that
“the demographics of country music
are all over the map,” but added that
MCA is investing its money to reach
the 25-40 age group.

All the panelists agreed that re-
search was an important factor in sell-
ing country music.

The speakers on “International Is-
sues” concluded that if country is to
succeed abroad, there must be a com-
mitment at every level, from artists to
managers to labels. They derided the
concept of simply “running the flag of
country music up the pole.”

Addressing the issue of taking coun-
try into the Spanish-speaking market,
Saporiti noted that the now-defunct
Warner Discos operation had been
thwarted by lack of conventional distri-
bution systems and “ghettoized popu-

lations.” Wilson said he saw some hope
in this area, however, because Handle-
man and Wal-Mart have opened opera-
tions in Mexico City.

The convention held its awards din-
ner May 12 and conferred honors on
the following: Nancy Shapiro, South-
east regional director of NARAS, the
founder’s award; Mary-Chapin Car-
penter and Don Schlitz, song of the
year (“He Thinks He’ll Keep Her”);
Pam Tillis and Michael Salomon, video
of the year (“Cleopatra, Queen Of De-
nial”); Lee Roy Parnell, breakthrough
songwriter award; Wynonna, album
cut of the year (“Girls With Guitars™);
Martina McBride and Steven Gold-
mann, breakthrough artist video (“My
Baby Loves Me”); Alison Krauss, inde-
pendent artist of the year; Jack Cole

and Travis Tritt, longform video of the
year (“A Musical Tribute To The Spirit
Of The Disabled American Veteran”);
and Bill Johnson, best album graphies/
packaging award (Willie Nelson's
“Across The Borderline”).

Studio music awards went to Brent
Mason, guitar; Matt Rollings, piano/
keyboards; Paul Franklin, steel guitar;
Rob Hajacos and Stuart Duncan, fid-
dle; Glenn Worf, bass; Eddie Bayers,
drums; Curtis Young, vocals; and Jim
Horn, miscellaneous instruments.

The event’s 17 sponsors included
Sony, Mercury, Gibson, Delta Airlines,
The Road/Tribune Entertainment,
MCI, and Belmont University. It was
produced by M.RA.C., and organizers
were David Ross of Music Row maga-
zine and Jeff Walker of AristoMedia.

NEW INDIE LABEL HARVESTS COUNTRY ACTS

(Continued from page 24)

says. “We're not selling direct. We're
sending the consumer to retail, and
we're actually mentioning retail stores
that participate in this.” The show will
run in July and August.

As an added incentive to buy, both
the first Williams album and the Gos-
din album will be sold at what Jones de-
scribes as a “low top-line suggested re-
tail price of, like, $12.98.” The Williams
studio album, however, will sell at a
regular frontline price. The label also
will market its albums in Europe,
where Williams continues to hold su-
perstar status.

P-O-P material will be limited to
posters, Jones says. And American
Harvest will advertise in cities where
the artists appear, particularly to spot-
light such nontraditional record outlets
as drug stores, gift shops, and motels.

There will be at least one music

video to promote Williams’ upcoming
studio album. And the label is working
on a longform Williams package that
will include what may be the first coun-
try music video in history—one made
to accompany Williams’ 1973 single on
JMI Records, “Come Early Morning.”
The video also will have film clips of
Williams’ career highlights and of the
“Insight Series” interview. Jones says
it hasn't been determined yet if the
longform video will be done under the
American Harvest logo.

Jones is working on another record
line, for which a label has yet to be es-
tablished. It will release music by Bri-
tish acts in America. “We’re very close
to signing a deal with Rod Argent of
the Zombies,” he says, “to put out a de-
finitive Zombies package, with inter-
views from the band and a high-quality
book.”

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

26 ADDICTED TO A DOLLAR (Bekool, ASCAP/Brian's
Dream, ASCAP/That's A Smash, BMI)
93 ALL OVER TOWN (Edge O' Woods, ASCAP/Taguchi,
ASCAP/Richard Rankin, ASCAP) CPP
56 BABY NEEDS NEW SHOES (Gibron, BMI/Atlantic, BMI/
Howe Sound, BMI/Frankly Scarlett, BMI/Stork, BMI/EM!
Blackwood, BMI) HL
6 BEFORE YOU KILL US ALL (Careers-BMG, BMI/Breaker
Maker, BMI/Famous Island Bound, ASCAP) HL/CPP
75 BE MY BABY TONIGHT (New Haven, BMI/Music Hill,
BMI/Of, ASCAP)
63 BETTER YOUR HEART THAN MINE (Sister Elisabeth,
BMI/Sluggo Songs, BMI) CPP
21 THE CHEAP SEATS (Careers-BMG, BMI/With Any Luck,
BMi) WBM/HL
33 COWBOYS OON'T CRY (Jim's Allisongs, BMI/16 Stars,
BM{) HL
59 CRY WOLF (BMG, ASCAP/Manor House, ASCAP/
Starstruck Writers Group, ASCAP) HL
17 DADDY NEVER WAS THE CADILLAC KIND (Maypop.
BMI/Colgems-EMI, ASCAP) WBM/HL
1 DON'T TAKE THE GIRL (Eric Zanetis, BMI} CPP
5 EVERY ONCE IN A WHILE (EMI Blackwood. BMY/
Stroudacaster, BMI/WB, ASCAP) CPP/WBM/HL
50 FALLING OUT OF LOVE (Fat'N'Brite, BMI/Santeela
BMI) CPP
24 FOOLISH PRIDE (Post Oak, BMi)
14 A GOOD RUN OF BAD LUCK (Biackened. BMI) CPP
71 HANGIN' IN (WB, ASCAP/Rancho Bogardo, ASCAP/Great
Cumberland, BMi/Diamond Struck, BM!}
67 HONKY TONK CROWD (Songs Of PolyGram, BMI/Tubb's
Bus, BMI) HL
5 HOW CAN | HELP YOU SAY GOODBYE (Reynsong, BMI/
Burton B. Collins,. BMI/W.B.M., SESAC/KT. Goad,
SESAC) HL
37 | CAN'T REACH HER ANYMORE (Ray Stevens, BMI/
Grand Avenue, ASCAP)
20 IF BUBBA CAN DANCE (I CAN TOO) (Sugar Bend, BMI/
Polygram, ASCAP/Ranger Bob, ASCAP) HE
35 IF THE GOOD DIE YOUNG (Sony Tree, BM!/Almo,
ASCAP) CPP/HL
57 IF YOU CAME BACK FROM HEAVEN (Englishtown, BMY/
BMG. BMI)
46 INDEPENDENCE DAY (Sony Cross Keys, ASCAP) HL
43 INDIAN OUTLAW (Edge O' Woods. ASCAP/Tommy
Barnes. ASCAP/Great Cumberland, BMI/Acuff-Rose,
BMI) CPP
19 IN MY OWN BACKYARD (Texas Wedge, ASCAP/
Sangwriters Ink, BMI/Regutar Joe, BMI/Sony Tree, BMI)
HL

N

3 | TAKE MY CHANCES (EMI April, ASCAP/Getarealjob,

ASCAP/Don Schlitz, ASCAP/Aimo, ASCAP) HL

IT IS NO SECRET {(Music Corp. Ot America, BMI/Mark

Coilie, BMI/AIlmo, ASCAP/Brio Blues, ASCAP) CPP

IT WON'T BE OVER YOU (MCA, ASCAP/Kicking Bird,

BMI) HL

31 ) WISH | COULD HAVE BEEN THERE (Almo. ASCAP/
Holmes Creek, ASCAP/Irving. BMI/Colter Bay, BMI) CPP

40 JUST ONCE (N2D, ASCAP/Brian's Dream, ASCAP)

74 KISS ME, I'M GONE (Sangs Of PolyGram, BMI/Tubb's
Bus. BM/Little Big Town, BMI/American Made, BMI)
HL/WBM .

30 LIFESTYLES OF THE NOT SO RICH & FAMOUS (MCA
Canada, SOCAN/Sold For A Song, SOCAN/Brother Bart,
ASCAP/MCA, ASCAP) HL

15 LITTLE ROCK (Sony Tree, BMI) HL

60 LOOKIN' IN THE SAME OIRECTION (Cupit Memaries,
ASCAP/Ben Hall. ASCAP)

65 LOVE A LITTLE STRONGER (Great Cumberiand, BMI/

Diamand Struck, BMi/Circle Of Life, BMI/Heart Doctor,

ASCAP/Angeta Delugo, ASCAP)

LOVEBUG (Glad, BMI/Blackjack, BMI)

64 MAMMAS DON'T LET YOUR BABIES GROW UP TO BE
COWBOYS (Sony Tree, BMY

36 MY LOVE (Square West, ASCAP/Howlin’ Hits, ASCAP/
Edge 0' Woods, ASCAP/Taguchi, ASCAP) CPP

68 MY NIGHT TO HOWL (Great Cumberland, BMI/Diamond
Struck, BMI/Hits Alright, SESAC/Ciantro, SESAC/Francis
George, SESAC/Scramblers Knob, ASCAP/Five Bar-B,
ASCAP) CPP

48 NATIONAL WORKING WOMAN'S HOLIDAY (Murrah,
BMi/Castle Street, BMI/Ears Last. ASCAP/On The
Mantel, ASCAP}

29 ONE NIGHT A DAY (MCA, ASCAP/Gary Burr. ASCAP/
Foreshadow, BMI/Uncle Pete, BMI) HL

61 O WHAT A THRILL (Musique Chanteclair, ASCAP)

27 PIECE OF MY HEART (Unichappell, BMI/Web IV, BMI}
HL/WBM

73 RADIO ACTIVE (Sony Tree. BMI/Bucknote. BMI/Sony
Cross Keys, ASCAP)

69 REOQ ANO RiG GRANDE ()-Keys, ASCAP/Supernaw,
ASCAP)

58 RENEGADES, REBELS AND ROGUES (Sony Tree, BMI/
Sony Cross Keys, ASCAP/Tracy Lawrence, ASCAP}

32 ROCK BOTTOM (BCL, BMI) HL/CPP

4 ROPE THE MOON (Almo, ASCAP/Bamatuck, ASCAP/Just
A Oream, ASCAP/Peart Dancer, ASCAP) CPP

62 RUNAWAY TRAIN (Mighty Nice, BMI/Blue Water,
ASCAP/EMI April, ASCAP/EMI Blackwood, BMI) HL

52 SOMETHING ALREADY GONE (High Steppe, ASCAP/

Humble Artist, ASCAP/Al Andersongs, BMI/Mighty Nice.

Noen
@

BMI)

13 SPILLED PERFUME (Ben's Future, BMI/Sony Tree,
BMI/Acutf-Rose, BMI) HL/CPP

44 STOP ON A DIME (Square Lake, ASCAP/Howlin" Hits,
ASCAP)

47 TAKE THESE CHAINS FROM MY HEART (Milene,
ASCAP)

7 THAT AIN'T NO WAY TO GO (Sony Tree, BMI/Buffalo
Prairie Songs, BMi/Don Cook, BMI) HL

34 THAT'S MY BABY (Atmo, ASCAP/LaSongs. Ascap/Taste
Auction, BMI/Wacissa River. BMt) CPP

18 THEY DON'T MAKE 'EM LIKE THAT ANYMORE (Farren
Curtis, BMI/Mike Curb, BMi/Full Keel, ASCAP/Farrenuft
ASCAP/Curbsangs, ASCAP) WBM

39 THINKIN' PROBLEM (New Court, BMI/Low Country,
BMi/AImo, ASCAP/Hayes Street. ASCAP/EMY Aprit,
ASCAP) HL/CPP

70 THE TIN MAN (Acuff-Rose, BM/Songwiiters Ink, BMI/
Texas Wedge, ASCAP)

38 (TONIGHT WE JUST MIGHT) FALL IN LOVE AGAIN (Al
Andersongs, BMI/Mighty Nice, BMI/Hecktone, BMI/
Foreshadow, BMI) CLM

49 TRY NOT TO LOOGK SO PRETTY (Coal Dust west. BMI/
Songs Of PolyGram, BMI/Seven Angels, BMI/Warner-
Tamerlane, ASCAP) HL/WBM

10 WALKING AWAY A WINNER (Great Cumbertand, BMI/
Diamond Struck, BMI/Little Big Town, BMI/American
Made, BMI) WBM/CPP

54 WE DON'T HAVE TO DO THIS (BMG Songs. ASCAP/Gary
Burr, ASCAP/MCA, ASCAP) HL

9 WHENEVER YOU COME ARGUND (Benefit, BMI/
Foreshadow, BMI/Uncie Pete, BMI) CLM/WBM

11 WHERE DO | FIT IN THE PICTURE (Linda Cobb, BMI/
Lor Jayne, BMI

66 WHERE WAS | (Sony Tree, BMI/MCA_ ASCAP/Gary Burr,
ASCAP} HL

41 WHOLE LOTTA LOVE ON THE LINE (Acuff-Rose, BMI)
M43

42 (WHO SAYS) YOU CAN'T HAVE IT ALL {Mattie Ruth,
ASCAP/Seventh Son, ASCAP/Seny Cross Keys, ASCAP)
HL/WBM

16 WHY HAVEN'T | HEARD FROM YOU (Bash, ASCAP/Life
Of The Record, ASCAP)

12 WINK (Little Big Town, BMI/American Made, BMI/Great
Cumberland, BMt/Diamond Struck, BMI) WBM/CPP

2 WISH | DIDN'T KNOW NOW (Songs Of PolyGram. BMI/
Tokeco, BMI) HL

22 WOMAN, SENSUOUS WOMAN (Acoustic, BM!) CPP

51 WORDS BY HEART (Engiishtown, BMI/Warner-
Tamerlane, BMI) WBM

72 YOU COULD STEAL ME (Famous, ASCAP/Sultan Of
Song, ASCAP/Nocturnal Eclipse, BMI/Minnetonka, BMD)

3 YOUR LOVE AMAZES ME (Gila Monster, SESAC/Great
Cumbertand, BMY/Diamond Struck, BMI) CPP

45 YOU WOULON'T SAY THAT TO A STRANGER (August
Wind, BMI/Hendershot, BMi/Longitude. BMI/Lazy Kato,
BMI) wBM
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HOT COUNTRY

SINGLES
&TRACKS

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 133 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

zZ
O O+
x x| £ o x x| 2 . o
ow| | X %) ww|Ew| X 7]
TU|ou 2G| XE| TITLE ARTIST Th|lod| 23| ¥$| TTLE ARTIST
E2| 3332|235 rroDUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL E2| 32| 32| 25| rrooucer soncwRITER) LABEL & NUMBER/DISTRIBUTING LABEL
THINKIN' PROBLEM & DAVID BALL
D Ty * %% NO. 1 x x % o TIM MCGRAW 4 | 48 ! B.CHANGEY (D.BALL,A SHAMBLIN,S.ZIFF) (C) (V) WARNER BROS 18250
' 1 week at No. 1
5 8 9 1 J'STROUD,B.GALLIMORE (C.MARTIN,L.W. JOHNSON) “ (C) (V) CURB 76925 41 | 45 | 13 #tBJFZSO“\;VS(r‘llJE..EMURPHV.K.TRIBBLE) ® DAVID (IEEE/NA&R;Z%I
SHN AN ISR RV HID DEAEEEG PR AR WHOLE LOTTA LOVE ON THE LINE AARON TIPPIN
@ NURKNASEDDETY PR V] 88| 6 | o Aok i nch cznaz
3 1 5 16 | CROWARD (AHUNT.C JONES! LIBERTY ALBUM CUT 2 | 35 18 | (WHO SAYS) YOU CAN'T HAVE IT ALL & ALAN JACKSON
ROPE THE MOON © JOHN MICHAEL MONTGOMERY K.STEGALL (A JACKSON,J.MCBRIDE) (V) ARISTA 1-2649
@ 4 6 | M| CHENDRICKS ().8ROWN.J DENTON.A BROWN) (C) (V) ATLANTIC 87248 53| 46 | 41 | 19 | INDIAN OUTLAW @ & TIM MCGRAW
e o UE R i OODENE Sl J.STROUD, B GALLIMORE (T.BARNES, G SIMMONS,J D.LOUDERMILK) (©) (V) CURB 76920
OREEIR E GORDY.JR. (B B.COLLINS K TAYLOR-GOQD) W) EPIC 77416 66 | — | 2 | STOP ON A DIME . LITTLE TEXAS
S IR ST J.5TROUD, C.DINAPOLI,D.GRAU {P.HOWELL,D O'BRIEN,B.SFALS) WARNER BROS ALBUM CUT
§ 2 3 12| LEHNING (K.FOLLESE.M.T BARNES) (C) (v) WARNER BROS 18208 19 | s6 4 YOU WOULDN'T SAY THAT TO A STRANGER & SUZY BOGGUSS
THAT AIN'T NO WAY TO GO © BROOKS & DUNN J.BOWEN,S BOGGUSS (P BUNGH,D CRIDER) V) LIBERTY 17907
@12 |B]|s D.COOK.5 HENDRICKS (R.DUNN,K.BROOKS D.COOK} (V) ARISTA 1-2669 51 | 64 | 4 | 'NDEPENDENCE DAY MARTINA MCBRIDE
ToUEUE GEORGE STRAIT P WORLEY,E SEAY.M MCBRIDE (G PETERS) (C) (V) RCA 62828
AEAREN - A 67 | — | 2 | TAKE THESE CHAINS FROM MY HEART LEE ROY PARNELL
WHENEVER YOU COME AROUND VINCE GILL SHENDRICKSUROSE HCHEATH) O) (V) ARISTA 1-2695
()] 14 | 16 | 7 | WHENEVER YOU SN N 22 | — | 2 | NATIONAL WORKING WOMAN'S HOLIDAY  SAMMY KERSHAW
WALKING AWAY A WINNER © KATHY MATTEA B.CANNON.N.WILSON (R.MURRAH,P.TERRY,J.D_HICKS) (C) (V) MERCURY 858 722
B 15 | 10| 0 siapiro bipiEro) (C} (V) MERCURY 858 464 49 | 39 | 20 | 15 | TRY NOT TO LOOK SO PRETTY ® DWIGHT YOAKAM
= P ANDERSON (D.YOAKAM,KOSTAS) (C) (V) REPRISE 18239/WARNER BROS.
11| 11 | 11 | 14 | WHERE DO IFITIN THE PICTURE @ CLAY WALKER FALLING OUT OF LOVE ® JOHN AND AUDREY WIGGINS
J.STROUD (C.WALKER) (V) GIANT 18210 50 54 5 1.SCAIFE. J.COTTON {J.W.WIGGINS) (©) (V) MERCURY 858476
WINK & NEAL MCCOY
@ 16 % 6 B.BECKETT (B DIPIERQ,T.SHAPIRO) (C) (v) ATLANTIC 87247 51 48 47 18 ﬂ&ﬁ?f‘cgmfﬁ?ﬁ.am POWELL O(CE)S(I\I/_)LMYE'BC/E\JEV%;R }Jag
SPILLED PERFUME & PAM TILLIS - = - —
@ 5|0 10| SFisheLLp Titls (P riLLs.D DiLLoNy (C) (V) ARISTA 1-2676 @ 59 | 713 3 Sg%ﬁl?ggéﬁ?g&?g‘ EAON%ERSON) . CAS\%E’;‘LEN(%QR;ZEQR;
J : ! A
A GOOD RUN OF BAD LUCK @ CLINT BLACK -
14 8 2 13 | §srounic.Biack (C.BLACK,H NICHOLAS) (C) (V) RCA 62762 @ 56 60 8 ALL OVER TOWN DON COX
LITTLE ROCK © COLLIN RAYE R.PENNINGTON (T BARNES.R RANKIN) (V) STEP ONE 474
@ 18 18 8 J HOBBS,E SEAY,P.WORLEY (T.DOUGLAS) (V) EPIC 77436 54 52 50 20 Y\égﬁggg&(ﬁ{g;\%&%}ms T/-}\l/\)l Llé\EEJVC]i;goig
19 | 19 | B | e hEARD FROM YOU s (35) IT 1S NO SECRET _ @ MARK COLLIE
X — e 53 | 61 4 D.COOK (M.COLLIE,M.REID} () (V) MCA 54832
DADDY NEVER WAS THE CADILLAC KIND & CONFEDERATE RAILROAD s : =
@ 20| 21 | 12 | EkckerT (8 NELSON,D.GIBSON) (C) {V) ATLANTIC 87273 ) 5 | BABY NEEDS NEW SHOES ® RESTLESS HEART
J.LEO,G.JENNINGS,RESTLESS HEART (R.GUILBEAU.B.CRAIN,T.MCHUGH) {C) (V) RCA 62827
* % * AIRPOWER * * % &D)| 10 | — | 2 [ IF YOU CAME BACK FROM HEAVEN ¢ LORRIE MORGAN
23 | 28 9 THEY DON'T MAKE 'EM LIKE THAT ANYMORE BOY HOWDY R.LANDIS (L.MORGAN R.LANDIS) (V) BNA 62864
C.FARREN (1 STEELE,C.FARREN) CURB ALBUM CUT % * *HOT SHOT DEBUT * * %
IN MY OWN BACKYARD & JOE DIFFIE
Wz | 2| AL SO ot i i e e A
20 6 1 16 D.COOK {M.RAYBON,M .MCGUIRE,B.MCDILL) (C) (V) RCA 62761 57 63 4 CRY WOLF & VICTORIA SHAW
A.BYRD,J E.NORMAN (V.SHAW,J.LEARY) (C) (V) REPRISE 18235/WARNER BROS.
* % * AIRPOWER * * % 6 | 55 | 55 | g | LOOKIN'IN THE SAME DIRECTION @ KEN MELLONS
@ 24 % 7 THE CHEAP SEATS & ALABAMA J.CUPIT (K.MELLONS.D.DODSON.J.MELTON) (C) (V) EPIC 77390
J.LEO,L.M.LEEALABAMA (M.HUMMON,R.SHARP) (V) RCA 62623 o . ; SR o THE MAVERICKS
@) 2 | & | o | Woman, SENSuoUS womaN g EUevi +DAWN Sars
@3] 28 | 3 | 5 | !TAKE MY CHANCES MARY-CHAPIN CARPENTER 63 | B6 | 4 |\ WRIGHT (K RICHEY.T BURNS) e
JF.JOE?)T:\JSG’S-I,MP(;(;/;?EPENTER (M.C.CARPENTER D.SCHLITZ) (v) COLUMBIA 77476 s 17 | BETTER YOUR HEART THAN MINE TRISHA YEARWOOD
.m %5 | 3 6 & TRAVIS TRITT G.FUNDIS (L ANGELLE.A.GOLD) (C) (V) MCA 54786
CERONT TR (QIVAWARNERISROSHSTE0 NEWD | | | MAMMAS DON'T LET YOUR BABIES GROW UP TOBE... @ GIBSON/MILLER BAND
@ 27 32 7 EVERY ONCE IN A WHILE @ BLACKHAWK D.JOHNSON (E.BRUCE,P.BRUCE} (C) (V) EPIC 77488
M.BRIGHT,T.DUBOIS (H.PAUL.Y STEPHENSON,D.ROBBINS) (C) (V) ARISTA 1-2668 NEW D . LOVE A LITTLE STRONGER « DIAMOND RIO
2 10 4 14 JAS?RDOISDTESDTJ,& (I;\) SDTgL.EL:\BOOD FAAODOX K TRIBBLE) * (lg?(\l/J)(épﬁjTgaNg M_POWELL,T.DUBOIS (C.JONES,B CRITTENDEN,G.SWINT) (C) (V) ARISTA 1-2693
STROUDD. RHO0D:R MADDOX k. 66 | 68 | 65 | 20 | WHERE WAS |  RICKY VAN SHELTON
77 17 10 16 PIECE OF MY HEART @ FAITH HILL S.BUCKINGHAM (H.STINSON.G.BURR) (C) {V) COLUMBIA 77334
= comdi il || Homer o crow
32 | 34 8 S.BUCKINGHAM (M STUART) (C) (v) COLUMBIA 77373
2‘;2”’5:2;‘;-;"‘;;; Ll el GA‘F;”T ﬁ':;géi; 68 | 54 | 44 | 11 | MYNIGHT TO HOWL ® LORRIE MORGAN
.m 40 | 57 4 R LAND!S (R GILES,A.ROBERTS,C.BLACK) (V) BNA 62767
A.REYNOLDS (G BURR,P.WASNER) LIBERTY ALBUM CUT A 17 | RED AND RIO GRANDE DOUG SUPERNAW
33 | 38 5 HF;ETSCT!%E)S(BOHITJwETEQT?g SO RICH & FAMOUS O(T)F(E/-}CYC BY!;\’D R.LANDIS (D.SUPERNAW,L ATKINSON) (V) BNA 62757
UTCHFI C) (V) MCA 54778
THE TIN MAN & KENNY CHESNEY
@ 35 36 6 |S\¢/|§}g ] COU|§D f('lAVE BEEN THERE) & JOHN ANDERSON 2 4 3 B.BECKETT (K.CHESNEY,D.LOWE S.SLATE) {C) (v) CAPRICORN 49223
J.STROUD,J.ANDERSON (J.ANDERSON.K ROBBINS (v) BNA 62795 N
NEWD | 1 | HANGIN'IN ® TANYA TUCKER
32 | 2 14 15 | ROCK BOTTOM YNONNA @ J.CRUTCHFIELD (S BOGARD.R GILES) (V) LIBERTY 79033
T.BROWN (J.R.COBB.B.BUIE) (C} (V) CURB 54809/MCA
YOU COULD STEAL ME BOBBIE CRYNER
@) % | 9 | 1| COWBOYSDONTCRY o swonsommons *ogommoon | (D] B | 5 |3 | SEea A M e
. 5 5 o B. D 1A
, NEWD | 1 | RADIOACTIVE ® BRYAN AUSTIN
38 | 43 8 THAT’S MY BABY & LARI WHITE @ K.STEGALL (B.JONES.D.LEWIS.K WILLIAMS) (©) (v} PATRIOT 79024/LIBERTY
G.FUNDIS (L WHITE.C CANNON) (C) (V) RCA 62764
KISS ME, I'M GONE & MARTY STUART
35 | 30 | 27 17 }ZT'IF;EUED g%(E)IQOEICEWYIS(gHm()S * TR/{-\T(L:AYNIT_(/CW\{BRUEN&I% M | 53 19 | T'BROWN,WISTUART (M STUART.B DIPIERO) (C) (V) MCA 54777
I el ALBUM
. % BE MY BABY TONIGHT JOHN MICHAEL MONTGOMERY
% 31 30 20 5\./'5¥R%8I¥(§D1NAPOLI,D.GRAU (P.HOWELL,B.SEALS.T.BARNES) © 1w W:RI&LELTBI_R%JEQ(ZAEJE 1 REETRY ’ ELEIRCCE L R EACAT) =
37 29 2% 2 | CAN'T REACH HER ANYMORE SAMMY KERSHAW () Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records
B.CANNON,N WILSON (M.PETERSEN B.THEIEN) (C) (v) MERCURY 858 102 which attain 2500 detections for the first time. ® Videoclip availability. Catalog number is for cassette single. or vinyl if cassette ts unavailable.
37 { 40 6 (TONIGHT WE JUST MIGHT) FALL IN LOVE AGAIN HAL KETCHUM (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availabulity. (V) Vinyl single
A.REYNOLDS.J.ROONEY (A ANDERSON,H KETCHUM} (C) CURB 76922 availability. (X) CD maxi-single availability. © 1994, Billboard/BPI Communications.
1 o o 1 I’'M HOLDING MY OWN @ LEE ROY PARNELL 14 35 CHATTAHOOCHEE @ ALAN JACKSON
5. HENDRICKS (T.ARATA) ARISTA K.STEGALL (A JACKSON,J MCBRIDE) ARISTA
2 1 1 4 NO DOUBT ABOUT IT & NEAL MCCOY 15 13 12 8 STATE OF MIND @ CLINT BLACK
B.BECKETT (J.S.SHERRILL,S SESKIN) ATLANTIC ) STROUD.C BLACK (C.BLACK) RCA
3 2 2 4 STANDING OUTSIDE THE FIRE @ GARTH BROOKS 16 12 15 17 FAST AS YOU @® DWIGHT YOAKAM
A REYNOLDS (J YATES.G.BROOKS) LIBERTY P.ANDERSON (D.YOAKAM) REPRISE
4 1 4 | 4] 5 | 5Tron. anpenson o sarnes) JOHN ANDERS LU I O 0 e & A AT
5 3 3 4 HE THINKS HE'LL KEEP HER © MARY-CHAPIN CARPENTER 18 17 16 9 JOHN DEERE GREEN JOE DIFFIE
JJENNINGS.M.C.CARPENTER (M.C CARPENTER,D.SCHLITZ) COLUMBIA J.SLATE,B.MONTGOMERY (D.LINDE) EPIC
6 5 5 5 hjxséﬂﬁglf%éggg%mgw LTS CHESN[,‘JAH 19 15 13 5 Zﬁv%gfﬁm?nggggg.smv (L.R PARNELL.T.HASELDEN) & COLLIN RcAleg
GOD BLESSED TEXAS @ LITTLE TEXAS
7 6 6 4 ls.iﬁ:%%?ms (F ) MYERS.G.BAKER) e MONTCOMERY 20 | 14 | 17 | 21 | FSTRoUD.CDINAPOLID GRAU (PHOWELL B SEALS) WARNER BROS
LIFE #9 @ MARTINA MCBRIDE MY BABY LOVES ME @ MARTINA MCBRIDE
8 — | — 1 P.WORLEY,E.SEAY,M MCBRIDE (KOSTAS T PEREZ) RCA &L 18 1 3 \PA-IW‘;R_’I_LESY-I?SEOAYJ‘SSCBR'DE (G.PETERS) oC m RECA
ROCK MY WORLD (LITTLE COUNTRY GIRL) @ BROOKS & DUNN HAT'S IT T LAY WALKER
8 ! 5 D COOK,S.HENDRICKS (B LABOUNTY,S O'BRIEN) ARISTA e e BT ) ﬁg*‘]%“:_l_‘%""’;:z:}’;E-ORRALU PETIE S'E‘X"J
A LITTLE LESS TALK AND A LOT MORE ACTION @ TOBY KEITH
o] 10 9 9 | N.LARKIN.H.SHEDD (K HINTON,) STEWART) MERCURY CERCE] 2 ’Sz%‘f";"g?vf:':qw‘:;ﬁgm 5o l:g\vaDT;
11 — | — 1 I@E&ngﬂ OVER YoU @ VINCE GM'Ek 24 20 20 10 C.FARREN (J.STEELE.C.FARREN V.MELAMED) CURB
THE BOYS & ME @ SAWYER BROWN
12 ] 11 0B m%&%& (P.BUNCH J.KYLE,W RAMBEAUX) :VAZ/?\IIE:ET?%SL B 2] = [ 12 ] vwucemvoaay sumuermmcanaiy CURB
13 8 7 8 GOODBYE SAYS IT ALL @ BLACKHAWK @ Videoclip availability. Recurrents are titles which have alreacy appeared on the top 75 Singles & Tracks chart for 20 weeks and have
M.BRIGHT,T DUBOIS {J.MACRAE.C BLACK,B FISCHER) ARISTA dropped below the top 20. Commercial availability is not indicated on the recurrent chart.
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the music. And that’s really gratifying.”

“Beyond A Dream” is much more musically aggres
sive than any of Paris’ previous releases—some of the
songs border on flat-out rock’n’roll.

“What I've loved about its success is that it means that
people will be able to accept what I'm doing, and that
enables me to do different styles,” she says. “Over the
past few releases, they’ve let me explore different
things—and I'm ineredibly grateful for that. They’ve
done it again with this new one. And the response has
meant that not only have we kept our older fans, we've
found a few new ones as well.

“I don’t give a lot of thought to how a project will do—
I don’t expect this or that. With each new release, I'm
always equally excited. Particularly in the beginning of
my career, people were always saying, ‘This is the one.'
And the first few times they said that, I got excited.
Then it didn’t happen. So after a while, and after I got
a little older, I took the position, ‘Well, let’s see.’ I don’t
mean that in a cynical way, because I'm always excited
about each new project, but you have to let it be what
it will be. Because when it is all said and done, it’s the
people who buy and play the albums. They're the only
ones who vote. They decide what happens—I don’t get
to decide. As a result, it keeps us all pretty humble.”

And her thoughts on having what looks like that long-
delayed “career year”?

“As for having a great year, sometimes in the midst
of it all, it gives you a completely different perspective—
especially as you get really busy,” she says. “It makes
you more focused on little things—Ilike, if I leave now,
I can get my stuff at the cleaners in time to make my

BEYOND THE GRAVE: Amy Grant received a per-

sonal note from former President Richard M. Nixon
nine days after his death. The letter, congratulating
Grant for winning the Pax Christi Award given by St.
John’s University in Collegeville, Minn., was post-
marked May 1. Nixon died April 22.

Grant is one of the few women ever to receive the

® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units; & RIAA certification for sales of 1
million units with each additional million indicated by a numeral fotiowing the symbol. All albums available on cassette and CD.
*Asterisk indicates vinyl available. ¢ 1994, Billboard/BPI Communications.

SOMETHING TERRIBLE HAPPENS
WHEN YOU DON’T ADVERTISE ...

NOTHING ...

CALL BILLBOARD CLASSIFIED
1-800-223-7524 (OUT OF STATE)
212-536-5174

The awards show—which, at a
length of nearly 2% hours, suffered
from heavy audience attrition—was
hosted by Chicago-bred “word jazz”
innovator and Grateful Dead Rec-
ords artist Ken Nordine. Water-
melon Records’ Iain Matthews and
Blood Records’ Pat Godwin per-
formed.

A complete list of Indie Award
winners follows.

12-Inch single: “Whoot, There It
Is,” 95 South (Wrap).

Adult contemporary: “Danko/
Fjeld/Andersen,” Rick Danko/Jonas
Fjeld/Eric Andersen (Rykodisc).

Alternative rock: “Cure For
Pain,” Morphine (Rykodisc).

Bluegrass: “Waitin” For The
Hard Times To Go,” the Nashville
Bluegrass Band (Sugar Hill).

Blues: “Force Of Nature,” Koko

Fennell (Reference).

Comedy: “Shut Up & Sing,” the
Bobs (Rounder).

Country: “Rodeo Waltz,” Sweet-
hearts Of The Rodeo (Sugar Hill).

Dance: “Back To My Roots,” Ru-
Paul (Tommy Boy).

Folk: “Happier Blue,” Chris
Smither (Flying Fish).

Gospel/religious: “It Remains To
Be Seen,” Mississippi Mass Choir
(Malaco).

Heavy metal: “Terrified,” Quiet
Riot (Moonstone).

Historical: “Tougher Than
Tough: The Story Of Jamaican Mu-
sie” (Mango).

Contemporary jazz: “0Old
Flames,” Sonny Rollins (Milestone).

Traditional jazz: ‘“Let’s,”
Tommy Flanagan (Enja).

Latin: “Una Sola Casa,” Con-
Jjunto Cespedes (Green Linnet).

Liner notes: “Wasn’t That A
Time,” the Weavers, notes by Mary
Katherine Aldin (Vanguard).

New age: “Change Of Face,”
Wind Machine (Blue Meteor).

Packaging: “Tougher Than
Tough: The Story Of Jamaican Mu-
sie,” design by Intro (Mango).

Pop: “Swim Away,” Toni Price
(Antone’s).

R&B: “People Get Ready—A
Tribute To Curtis Mayfield” (Shana-
chie).

Rap: “19 Naughty II1,” Naughty
By Nature (Tommy Boy).

Reggae: “The World Should
Know,” Burning Spear (Heartbeat).

Rock: “Burning Daylight,”Loose
Diamonds (dos).

Seasonal: “A John Prine Christ-
mas,” John Prine (Oh Boy).

Soundtrack/cast recording:
“Tim Burton’s The Nightmare Be-
fore Christmas,” Danny Elfman &
original cast voices (Walt Disney).

Spoken word: “Spare Ass Annie
& Other Tales,” William Burroughs
(Island Red Label).

String music: “Skip, Hop & Wob-
ble,” Douglas, Barenberg & Meyer
(Sugar Hill).

Contemporary world: “A Meet-
ing By The River,” Ry Cooder &
V.M. Bhatt (Water Lily Acoustics).

Traditional world: “Mara-
maros,” Muzsikas (Hannibal).

Video: “We're The Boyz,” Robby
Bee & the Boyz From The Rez
(Warrior).

o Compiled from a national sample of retail store i
i |2 > and one-stop sales reports.
N L — T e B S —
z | €] |arTisT TITLE e
= ~ | 2 | LABEL & NUMBER/DISTRIBUTING LABEL
- OO & NO.1 * x °
TWILA PARIS R e
1 19 | srarsonc 8805 1lweeksatNo. 1 .- -, -BEYOND & DREAM
2 | 3 | 31| CARMAN sparrOW 1387 THE STANDARD ™ | il
'3 | 177 D.C. TALK ®  FoREFRONT 3002/STARSONG FREE AT LAST by Bob Darden
4 | 5|31 | MICHAEL W. SMITH  Rreunion 0086WORD  FIRST DECADE 1983-1993 A
5 | 6|9 | MICHAEL SWEET senson 2231 MICHAEL SWEET MID ALL THE FLAP over Michael English’s six
ove Awards—and the subs nt, s ing revela-
D Award d th b eque t, shocking 1
6 | 7 | 11| RON KENOLY INTEGRITY O55/SPARROW GOD IS ABLE tions of marital infidelity—Twila Paris quietly, once
7 | 4 |11 | MICHAEL CARD sparrow 1435 JOY IN THE JOURNEY Lo I‘Ifit Nas}“’l“et;]m;‘ t}}e f‘;‘;‘alel";’cath;tt Oféhe b
award. It comes on the heels of her latest Star Song re-
8 | 15| 15| POINT OF GRACE  wORD 26014 POINT OF GRACE lease, “Beyond A Dream,” Spending a month at No. 1.
9 |10 11| RAYBOLTZ woro s78eaEPIC ALLEGIANCE ’ IZD?VQ no”?’:ia},i%ns.a“d a“;ardshareg;fksomet};ling I
ake for granted,” Paris says from her Arkansas home.
10 | 8 | 11| STEVE GREEN  sPaRROW 1334 WHERE MERCY BEGINS “It's always very nice, from a ministry and artistry per-
11 | 11 | 33 [ VARIOUS ARTISTS  REUNION 0083WORD SONGS FROM THE LOFT spective, to have your peers express their feelings for
you that way. Whether it is a Dove or Grammy or No.
12 | 9 | 7 | OUT OF THE GREY  sPARROW 1405 DIAMOND DAYS 1 record, you can’t look for them—you have to write
13 | 23| 55 | MICHAEL ENGLISH  WARNER ALLIANCE 4148/SPARROW HOPE what's real, what's going through your heart. )
“Still, when someone notices what you're doing,
14 | 12|27 | SUSAN ASHTON  sParrow 1388 SUSAN ASHTON whether it is an award or a nomination—especially when
15 [ 13| 9 | COMMISSIONED  BENSON 2868/CGI MATTERS OF THE HEART it is people who do the same thing you're doing—you ap-
preciate it. We can all use that from time to time. And
16 | 14| 7 | PHILLIPS, CRAIG & DEAN  STARSONG 8806 LIFELINE when and if they happen, I accept them with a lot of grat-
17 |24 5 | DINO  BENSON 2262 MIRACLES itude because they come from the people I work around
and work with, and know as friends.”
18 | 19| 27 | PETRA  DAYSPRING 4238/WORD WAKE-UP CALL And while this wasn’t Paris’ first Dove Award, it was,
19 | 37| 3 | VARIOUS ARTISTS  ARRIVAL 6127/k-TEL SILVER ANNIVERSARY CELEBRATION surprisingly, her first No. 1 record on the Billboard
charts. lane."
20 | 40 | 5 | AUDIO ADRENALIN  FOREFRONT 3012/SPARROW DON'T CENSOR ME “Well, it just takes some people 14 years!” she says p
21 |25 | 31 | RICH MULLINS merrily. “The marketing department at Star Song called
iEILFJz':(IO:R(:)z:(Nz:):DAND T:EUI::NTI(?\{(’ A LEGACY & A RAGGAMUFFIN BAND when I wasn’t home, so they left a message on the an-
22 | 27 | 15 | Gospo-CENTRIC 2119/SPARROW KIRK FRANKLIN & FAMILY swering machine, all yelling and cheering and scream-
ing.
23 | 34| 9 | CLAY CROSSE  REUNION 9728WORD MY PLACE IS WITH YOU I e neBudtisns; o Bleay WEmABTAl: § Bl % Hepve:
24 20 | 3 | LARNELLE HARRIS  BENSON 2226 BEYOND ALL LIMITS sents the fact that they're getting it—literally—as far as
25 | 21| 5 | VARIOUS ARTISTS what you're doing. I think it means people are hearing an
VINEYARD 9172 THE BEST LOVED SONGS FROM THE VINYARD the message you're trying to bring, they’re appreciatin restigious award
gey ying g, they g prestigi
26 |28 | 31 | GEOFF MOORE & THE DISTANCE  FOREFRONT 3011/STARSONG EVOLUTION —
27 |29 95 [ RON KENOLY  INTEGRITY 044/SPARROW  LIFT HIM UP WITH RON KENOLY
28 | 16| 5 | ANDRAE CROUCH  QWEST 4159/ WARNER ALLIANCE MERCY —
29 | 26| 5 | CHARLIE DANIELS  SPARROW 1428 THE DOOR SUGAR HILL RECORDS GETS 3 INDIE AWARDS
30 [RE-ENTRY| R eaes” | SAMERICA'S 25 FAVORITE PRAISEAYORSHIP CHORUSES et s e
— 2 Gwen broke into tears during the Taylor (Alligator).
31 |NEWD | 77'S  MYRRH 0538WORD DROWNING WITH LAND IN SIGHT presentation of the late blues singer/ Cajun/Zydeco: (tie) “Beau Joc-
32 [32]79| 4HIM  Benson 2960 THE BASICS OF LIFE guitarist’s Independent Musie Hall que Boogie,” Beau Jocque, and
Of Fame plaque. Nine days earlier, ‘“Boozoo, That Is Who,” Boozoo
33 | 31| 5 | SCOTT BLACKWELL N souL 9903 NITRO PRAISE Collins had taken three posthumous  Chavis (both Rounder).
34 | 22 | 107| RAY BOLTZ  DiaDEM 2094 MOMENTS FOR THE HEART W.C. Handy Blues Awards during Celtic/British Islgs: “Island An-
VARIOUS ARTISTS the Blues Foundation’s Memphis gel,” Altan (Green Linnet).
33 | 30| 15 | grenTwooD 5401 AMERICA'S 25 FAVORITE PRAISEWORSHIP CHORUSES 2 ceremony (Billboard, May 21). Children’s music: “At Quiet
36 | 36 | 31 | WHITE HEART  sTaRSONG 8277 HIGHLANDS | Lllga? NII(CM‘“'?I'I foug?er Olf %h? g.CIO)Cky Sally Rogers (Round
amed Jackson, Miss., blues labe iver).
37 |RE-ENTRY| TWILA PARIS  STARSONG 8252 HEART THAT KNOWS YOU Trumpet Records, was the other Children’s storytelling: “River
38 |NEWD | KIDS CLASSICS  sENsoN 2217 ACTION BIBLE SONGs |  Hall Of Fame inductee. McMurry  Of Stars,” Marcia Lane (A Gentle
was absent due to her husband’s il Wind).
39 | 17] 3 | ACAPPELLA  WORD 6998 HEARIT IN OUR VOICE health; her trophy was accepted by Children’s video: “Wake Up!,”
40 |NEWD | GOSPEL GANGSTAS  Myx 9460/FRONTLINE GANG AFFILIATED |  Alligator Records president Bruce  Peter Alsop (Moose School).
Iglauer. Classical: “Trittico,” Frederick
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by Lisa Collins

ON THE MOVE: Bellmark Records is prepping its first
Gospel & Inspirational Music Celebration video, to roll out
during the celebration of Black Music Month. The 90-min-
ute video, featuring Beau Williams, Candi Staton, Willie
Neal Johnson & the Gospel Keynotes, Rance Allen, Ni-
colas, Idol King, and the CL.C Youth Cheir, is the taped
reproduction of the label’s Feb. 15 program that kicked off
the Urban Network’s Power Jam V. Bellmark is targeting
the vast home entertainment market with the video, which
will be available through retail outlets in June. According
to Dehorah Walker, director of marketing and communi-
cations at Bellmark, “The goal is to further their strategy
in positioning Al Bell and Bellmark as a leadership force
in gospel.” To that end, Bellmark is taking a leadership
role with the Southern California region of the Gospel Mu-
sic Workshop of America Announcer’s Guild. Says Walker,
“Being that Southern California is such a fragmented re-
gion when it comes to gospel radio, the idea is to help bring
people together to fill the gaps.” A major kickoff meeting
is scheduled for May 21 at the Airport Hyatt. Likely to top
the discussion agenda are reports that KMAX—the only
station servicing gospel to the Los Angeles marketplace—
is going out of business. On the business end, Bellmark fi-
nalized a distribution deal with Command Records, which
is co-owned by Phil & Brenda Nicolas, just last week. An
aggressive summer release schedule includes six new al-
bums, with Allan leading the charge in July. In the mean-

time, the label added the Howard University Choir to its
growing gospel roster and is in negotiations with Staton.

ANOTHER SWIFT MOVE: GospoCentric is expanding
into uncharted territories with the signing of A-1 Swift,
an alternative rap group whose beat is all street with a
message that’s all Christian. Do the two conflict? For

many, that answer will determine the act’s success in the |

music industry at large. To most, it is the music—skillfully
competitive in its strong lyrical content—that will deliver
the overriding decision. And if early response to both the
group and its debut release serves as any indieation, round
one goes to A-1 Swift.

HAPPEN INGS: The Zomba/Jive Music Group is hosting
a blowout party Monday (23) at Remi Restaurant in mid-
town Manhattan to officially launch its new gospel division,
Verity Records. All three of the label’s acts—John P. Kee,
Vanessa Bell Armstrong, and the New Life Community
Choir—are slated to perform . . . Olanda Draper recorded
his fourth album for Word Records live in Memphis May
7. According to Chuck Myricks, who heads Word’s gospel
division, “The idea was to capture O’Landa’s energy, which
is one of the most exciting elements to this multitalented
artist.” The album is slated for a late summer/early fall re-
lease . .. Shirley Caesar’s 22nd annual Outreach Minis-
tries National Convention happens July 17-23 in Memphis.
Capping the confab is “Explosion '%4,” July 23 at the Mem-
phis Cook Convention Center, featuring the Rance Allen
Group, the Christianaires, Shirley Caesar & the Caesar
Singers, and O’Landa Draper & the Associates.

IN CLOSING: My condolences to the family of Geraldine
Barnes, sister-in-law of Rev. F.C. Barnes and member of

F.C. Barnes & Company. She passed away on Sunday, |

May 8.
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FOR WEEK ENDING MAY 28, 1994

o Compiled from a national sample of retail store
512, and one-stop sales reports.
z s | ©
£ | & | 3 | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 » »

1 1149 MISSISSIPPI MASS CHOIR

MALACO 6013 35 weeks at No. 1 IT REMAINS TO BE SEEN
2 2145 KIRK FRANKLIN AND THE FAMILY

GOSPO-CENTRIC 2119/SPARROW KIRK FRANKLIN & FAMILY
3 | 3|29 | SHIRLEY CAESAR  WORD 57464/EPIC STAND STILL
4 4 | 27 | REV. JAMES MOORE  MALACO 6015 | WiLL TRUST IN THE LORD
5 | 5|23 | LASHUN PACE  SavOY 14814/MALACO SHEKINAH GLORY
6 6 | 27 | YOLANDA ADAMS  TRIBUTE 3937 SAVE THE WORLD
1 8 [ 11 | COMMISSIONED BENSON 1078/CGI MATTERS OF THE HEART
8 10 [ 7 | DARYL COLEY SPARROW 51390 IN MY DREAMS
9 | 9 |27 | DOTTIE JONES BELLMARK 77005 ON MY OWN
107 |» REV. MILTON BRUNSON & THE THOMPSON COMMUNITY SINGERS

WORD 57465/EPIC THROUGH GOD'S EYES
11 | 12| 25 | CHICAGO MASS CHOIR  cGi 1074 PLEASE DON'T LEAVE ME
12 | 11| 7 | THE CLARK SISTERS  SPARROW 51368 MIRACLES
13 1171 5 BISHOP NORMAN L. WAGNER/MT. CALVARY CONCERT CHOIR

WORD 57869/EPIC EXCELLENT
14 | 13| 53 | THE CANTON SPIRITUALS  BLACKBERRY 1600/MALACO  LIVE IN MEMPHIS
15 | 16| 25 RUDOLPH STANFIELD & NEW REVELATION

SOUND OF GOSPEL 211 LIVE AND IN PRAISE Il
16 | 27| 3 | JOHN P. KEE  VERITY 43009 COLORBLIND
17 | 18| 11 | CHICAGO COMM. CHOIR  AMBASSADOR 47005/REDEMPTION WE GIVE YOU PRAISE

[t | b

18 {14 |27 LUTHER BARNES & THE RED BUDD GOSPEL CHOIR

ATLANTA INT'L 10195 NOTHING CAN BE BETTER
19 | 3] 9 LAWRENCE MATTHEWS & FRIENDS

GOSPO-CENTRIC 2118/SPARROW LAWRENCE MATTHEWS & FRIENDS
20 | 15| 35| HELEN BAYLOR  WORD 57463/EPIC START ALL OVER
71 1913 CARNELLE MURELL & THE NEWORK COMMUNITY CHOIR

SAVOY 14815/MALACO WAIT | SAY ON THE LORD
22 |22 |4 DOTTIE PEOPLES & THE PEOPLES CHOICE CHORALE

ATLANTA INT'L 10187 LIVE
23 1339 NORTH CAROLINA MASS CHOIR

CG! 1081 LET'S MAGNIFY THE LORD
24 130 | 3 | CALVIN BERNARD RHONE  cat 1092 LIVE... I'M A WINNER
25 | 20 | 11 | ALLEN & ALLEN cGi 1077 ALLEN & ALLEN
26 | 26| 9 | KIM MCFARLAND cal 1082 NEW LIFE
27 [ 25| 7 | ANDRAE CROUCH  QWEST 4159/ WARNER ALLIANCE MERCY
28 (21|47 HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR

BENSON 0121/CGI LIVE IN TORONTO
79 NEWD SOUNDS OF BLACKNESS

PERSPECTIVE 9006 AFRICA TO AMERICA: THE JOURNEY OF THE DRUM
30 | 24151 RICKY DILLARD & THE NEW GENERATION CHORALE

MALACO 6014 A HOLY GHOST TAKE-OVER
31 28113 THE GMWA NATIONAL MASS CHOIR

BENSON 1079/CGI LIVE IN INDIANAPOLIS
32 | 32| 9 | THE PILGRIM JUBILEES  MALACO 6016 IN REVIVAL
33 312 BISHOP PAUL S. MORTON, SR. & GREATER ST. STEPHEN MASS CHOIR

BLACKBERRY 1603/MALACO WE OFFER CHRIST
34 |NEWP | GMWA WOMEN OF WORSHIP  ALEHO INT'L MUSIC 3006 IT'S OUR TIME
35 | 34|11 | BOBBY JONES TysCOT 4041 BRING IT TO JESUS
36 | 37| 43 | FRANK WILLIAMS  MALACO 4461 FRANK WILLIAMS SINGS
37 |NEWW | VARIOUS ARTISTS  BLACKBERRY 1605MALACO SONGS MAMA USED TO SING
38 | 35|37 | RICHARD SMALLWOOD  sPARROW 1352 LIVE
39 |38 31| TIMOTHY WRIGHT  TRIBUTE 282 WE NEED A MIRACLE
40 |NEWP REV. GERALD THOMPSON & HI-PRAYZ CRUSADE

ATLANTA INT'L 10197 DELIVERANCE IN THE PRAISE

® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units; A RIAA certification for sales of 1
million units with each additional million indicated by a nurneral following the symbol. All albums available on cassette and
CD. *Asterisk indicates vinyl available. © 1994, Billboard/BPI Communications.

HEZEKIAH
WALKER
& THE LOVE
FELLOWSHIP
CRUSADE CHOIR

Available on

Compact Disc / Cassette June 7th
& Video June 21st §
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1 latin

Notas

™

by John Lannert

MIAMI’S RADIO MAKEOVER: A couple of years
ago, anyone listening to Miami's Latino FM radio
stations could tune in to any outlet and be assured
of receiving copious doses of mainstream pop ballad-
eers such as Julio Iglesias, Roberto Carlos, Raph-
ael, Dyango, or José Luis Rodriguez.

While many of those famed torch singers still can
be heard in Miami, what now dominates the airwaves
is salsa and merengue music. And now that WCMQ
has switched to a power-laced tropical format as
“Mega 92,” it is not uncommon to hear surf and salsa
simultaneously on each of the four main Latino FMs
in Miami.

WXDJ, of course, is to be held accountable for the
gradual emergence of tropical music, since the sta-
tion, known as “Radio Zol,” adopted the format two
years ago. For the past four books, WXDJ has been
running almost neck-and-neck in the Arbitron rat-
ings with WRTO (“Radio Ritmo”), a formerly ballad-
heavy station that actively rotates tropical sounds.
WRTO PD/DJ Betty Pino, a noted champion of the
romantic love song, was one of the first to break
Johnny Ventura’s recent merengue hit “Pitaste.”
Times, indeed, have changed.

If the switch to tropical becomes permanent with
the Miami F Ms, then the death knell can be sounded
for non-Mexican pop acts. Miami historically has

been a sturdy bastion for a variety of pop artists, par-
ticularly those from Spain. But with Miami stations
angling for higher ratings via tropical acts, the dem-
ographie swings to younger listeners who likely will
turn a deaf ear to the pop favorites of their parents.

The veteran pop artists will survive as concert at-
tractions in Miami, much as they always have. But
those shows rarely spark record sales; they merely
allow an artist to keep working. Conversely, the mul-
titude of tropical acts that routinely play radio-spon-
sored, free music festivals are converting Miami
from a moribund record market into a thriving sales
center for salsa and merengue acts.

The downside to this emerging radio environment
is the fact that Miami can no better support four
tropical-friendly FMs than four pop-oriented FMs.
Mega 92’s semi-bilingual programming approach
might blip the station’s ratings up a notch, probably
at the expense of WPOW-FM (“Power 96”). Mega's
format has been a huge success for sister station
WSKQ-FM in New York, though it must be noted
that WSKQ is the lone full-time Latino FM in New
York.

Oddly enough, bilingual radio has not proved a rat-
ings hit in Miami, one of America’s most bilingual ci-
ties. In the early '80s, WQBA sported an entertain-
ing bilingual blend, including pioneering mix sets,
but the station could not pass ratings muster.

So what is in store for Miami's FMs? The guess
here is that WRTO and WXDJ will continue to rule
the ratings roost, all things being equal. Both sta-
tions seem too well-entrenched in their musical iden-
tities to be dethroned by either WCMQ or WQBA.
WRTO’s added plus is its high-profile personalities,

(Continued on next page)

MELYON NED

EL ROMANTICO DE AMERICA
18 Boleros Inolvidables

NI SON j\/'ED

EL RUMAN 1100 BE AMFERICA

UNA AVENTURA MAS
34BRA DIOS

CUANDO Y13 ME QUIERAS
PERFIDIA

y otras

Exclusively at Reyes Records

@EYES @ECORDS INC.

Chamaco Rivera

I1TAQUI ESTOY..

© ¢ ®

Exclusively in Florida at Reyes Records

JGI PRODUCTNIONS, INC.

1 LA MAFIA SONY
VIDA

ROMANCE

GIPSY KINGS

2 GIPSY KINGS ELEKTRA MUSICIAN/
ELEKTRA LOVE & LIBERTE
3 MANA WEA LATINA
DONDE JUGARAN LOS NINOS
4 LUIS MIGUEL WEA LATINA

5 M, A. SOLIS Y LOS BUKIS
FONOVISA INALCANZABLE
6 GIPSY KINGS ELEKTRA

ol |3 | g
I8 | 4¥ | £3 | ARTIST LABEL & NUMBER/DISTRIBUTING LABEL
*xx NO.1 % % »
1 1 47 GLORIA ESTEFAN @ EPIC 53807/SONY 47 weeks at No. 1 M! TIERRA
2 2 8 SELENA EMI LATIN 28803 AMOR PROHIBIDO
3 3 6 LA MAFIA sony 81215 VIDA
4 4 27 GIPSY KINGS ELEKTRA MUSICIAN 61599/ELEKTRA LOVE & LIBERTE
5 5 47 MANA WEA LATINA 90818 DONDE JUGARAN LOS NINOS
6§ | 6 | 24 | BRONCO Fonovisa s015 B PURA SANGRE
1 7 47 LUIS MIGUEL @ WEA LATINA 75805 ROMANCE
* % * GREATEST GAINER * * %
12 | 47 | SOUNDTRACK eLextra 961210 THE MAMBO KINGS
-—9 9 38 M. A. SOLIS Y LOS BUKIS @ ronovisa 6002 INALCANZABLE
10 8 47 GIPSY KINGS ELEKTRA 60845 GIPSY KINGS
11 11 26 MAZZ EMI LATIN 27738 QUE ESPERABAS
12 10 47 LINDA RONSTADT ELEKTRA 60765 CANCIONES DE MI PADRE
13 17 38 EMILIO NAVAIRA EMm! LATIN 42838 SOUTHERN EXPQSURE
23 47 JULIO IGLESIAS SoNY 38640 JULIO
15 14 | 47 LUIS MIGUEL WEA LATINA 92993 ARIES
| 1_6_ L 12 THE BARRIO BOYZZ emI LATIN 27344 DONDEQUIERA QUE ESTES
17 19 29 JERRY RWERA 50Ny 81150 CARA DE NINO
18 13 14 LOS TEMERARIOS arG SIGMA 3006 TU ULTIMA CANCION
19 16 3 RICARDO MONTANER RODVEN 3063 EXITOS Y ALGO MAS
20 22 32 FAMA SONY 81134 EN GRANDE
21 21 12 BANDA MACHOS FONOVISA 6012 LOS MACHOS TAMBIEN LLORAN
22 15 20 EROS RAMAZZOTTI ARISTA 14742/BMG TODO HISTORIAS
23 20 47 SELENA Em! LATIN 42770 LIVE!
29 2 CULTURAS MANNY 13043/WEA LATINA BABA DICE
25 | 26 | 47 | GIPSY KINGS ELexTra 60892 MOSAIQUE |
2% | 24 | 28 | GARY HOBBS emiLaTin 27412 TE VAS A ACORDAR
21 25 47 GIPSY KINGS ELEKTRA 61390 - LIVE!
36 8 LA TROPA F mANNY 13034/WEA LATINA OTRO DIA
29 | 33 | 19 | LOS PALOMINOS sonv 81174 CORAZON DE CRISTAL
30 32 16 LIBERACION rONOViSA 6014 LIBERACION
| 7 16 | REY RUIZ sony 81185 MI MEDIA MITAD
32 28 CHARO UNIVERSAL WAVE 1214 GUITAR PASSION
33 | 3l 4 LA SOMBRA FONOVISA 9157 CALIENTE DULCE AMOR
34 30 32 VICENTE FERNANDEZ SONY 81070 LASTIMA QUE SEAS AJENA
(5)| 40 | 47 | SELENA EwiLaTi 42635 ENTRE A MI MUNDO
36 38 6 VARIOUS ARTISTS rODVEN 3093 MERENGUE EN LA CALLE 8 '94
RE-ENTRY | RICK TREVINO sony 81105 DOS MUNDOS
44 4] JULIO IGLESIAS sony 39568 MOMENTS
18 11 OLGA TANON WEA LATINA 93307 MUJER DE FUEGO
40 | 34 | 26 | ANA GABRIEL sony 81152 LUNA
41 41 46 CULTURAS MANNY 13022/WEA LATINA CULTURE SHOCK
42 39 47 GIPSY KINGS ELEKTRA 61179 ESTE MUNDO
43 46 46 JON SECADA SBK 80646/EMI LATIN OTRO DIA MAS SIN VERTE
44 37 5 VARIOUS ARTISTS RMM 81126/SONY RMM-LA COMBINACION PERFECTA
RE-ENTRY JUAN LUIS GUERRA Y 4.40 KAREN 109/BMG BACHATA ROSA
RE-ENTRY | LUCERO MELODY 9162/FONOVISA CARINO DE MIS CARINOS
47 42 5 CARLOS VIVES POLYGRAM LATINO 518 884 CLASICOS DE LA PROVINCIA—
48 50 12 EYDIE GORME/LOS PANCHOS sony 81176 24 GRANDES CANCIONES
RE-ENTRY | ANA GABRIEL GLOBO 80871/SONY THE BEST
50 | 43 | 39 | V.FERNANDEZR. AYALA sonv 80678 ARRIBA EL NORTE... |

TROPICAL/SALSA

1 GLORIA ESTEFAN EPIC/SONY
MITIER

2 SOUNDTRACK ELEKTRA
THE MAMBO KINGS

3 JERRY RIVERA SONY
CARA DE NINO

4 REY RUIZ soNnY
MI MEDIA MITAD

S VARIOUS ARTISTS RODVEN
MERENGUE EN LA CALLE 8'94

6 OLGA TANON WEA LATINA
MUJER DE FUEGO

REGIONAL MEXICAN

1 SELENA EMI LATIN
AMOR PROHIBIDO

2 BRONCO FONOVISA
PURA SANGRE

3 MAZZ EMI LATIN
QUE ESPERABAS

4 LINDA RONSTADT ELEKTRA
CANCIONES DE MI PADRE

5 EMILIO NAVAIRA EMI LATIN
SOUTHERN EXPOSURE

6 LOS TEMERARIOS AFG SIGMA
TU ULTIMA CANCION

Member of

NAIRD

CD’S - TAPES & MUSICAL VIDEOS

140 N.W. 22 Avenue, Miami, Florida 33125 - Tel.: (305) 541-6686 / Fax: (305) 642-2785
TODO EN MUSICA - EVERYTHING YOU NEED IN MUSIC - FULLY COMPUTERIZED

MAJOR CREDIT CARDS ACCEPTED

7 JULIO IGLESIAS SONY

JULIO
8 LUIS MIGUEL WEA LATINA
ARIES
9 THE BARRIO BOYZZ EMI LATIN
DONDEQUIERA QUE ESTES
10 RICARDO MONTANER RODVEN
EXITOS Y ALGO MAS
11 EROS RAMAZZOTT] ARISTABMG
TODO HISTORIAS
12 GIPSY KINGS ELEKTRA
MOSAIQUE
13- GIPSY KINGS ELEKTRA
LIVE
14 CHARO UNIVERSAL WAVE
GUITAR PASSION
15 JULIO IGLESIAS SONY

MOMENTS

7 VARIOUS ARTISTS RMM/SONY
RMM-LA COMBINACION . .
8 JUAN LUIS GUERRA Y 4.40
KAREN/BMG BACHATA ROSA
9 MARC ANTHONY SOHO SOUNDS/
SONY OTRA NOTA
10 JERRY RIVERA sony
CUENTA CONMIGO
11 LINDA RONSTADT ELEKTRA
FRENESI
12 OSCAR D'LEON sony
TOITICO TUYO
13 JUAN LUIS GUERRA Y 4.40
KAREN/BMG AREITO
14 TITO ROJAS m.p.
A MI ESTILO
15 GRUPQ NICHE SOV/SONY
UN ALTO EN EL CAMINO

7 FAMA SONY
EN GRANDE
8 BANDA MACHOS FoNOVISA
LOS MACHOS TAMBIEN
9 SELENA EMI LATIN
LIVE!
10 CULTURAS MANNY/WEA LATINA
BABA DICE
11 GARY HOBBS EmI LATIN
TE VAS A ACORDAR
12 LA TROPA F MANNY/WEA
tATina OTRO DIA
13 LOS PALOMINOS sony
CORAZON DE CRISTAL
14 LIBERACION FONOVISA
LIBERACION
15 LA SOMBRA FONOVISA
CALIENTE DULCE AMOR

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-
cation for sales of 500,000 units. A RIAA certification for sales of 1 million units. Greatest Gainer shows
chart’s largest unit increase. © 1994, Billboard/BPI Communications and SoundScan, Inc.
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such as Pino and Javier Romer.
One thing is certain, however; trop-
ical music is a permanent fixture on
the Miami radio scene. More signif-
icantly, tropical music’s youthful
following will enable Miami’s radio
stations to thrive in the future. No
pop musical movement could have
accomplished a similar feat.

ARGENTINA, BRAZIL Boom-
ing: In case you missed the May 14
issue of Billboard, the 1993 album
sales statistics in Argentina and
Brazil show that record activity in
those two countries is sizzling. Ac-
cording to IFPI, album sales in
Argentina leapt 26.9% to $233.7
million, with unit sales for Brazil
soaring 48.8% to $390.8 million.

To be sure, Brazil’s previously
comatose market had nowhere to
go but up. The Argentinian mar-
ket, however, has been waxing for
the past two years and now has be-
come at least at large in dollar vol-
ume as its U.S. Latino counterpart.
U.S. Latino labels do not release of-
ficial sales tallies, but the general
industry estimate of retail sales in
the U.S. Latin market oscillates be-
tween $225 million and $250 mil-
lion.

Other Latino countries showing
explosive sales gains in 1993 were
Colombia (up 28.2% to $45.9 mil-
lion), Uruguay (up 33.1% to $8 mil-
lion), Paraguay (up 30.5% to $5.4
million), El Salvador (up 34.4% to
$1.6 million), and Honduras (up
54.3% to $1.1 million). On the debit
side, only Nicaragua, down a whop-
ping 80.5% to a paltry $80,000, and

Bolivia, down 24.8% to $2.3 million,
suffered large sales reversals.

Mexico, Latin America’s largest
market, saw domestic album sales
rise a minuscule 0.03% in 1993, to
$572.8 million. And most record ex-
ecutives in Mexico are expecting
little sales improvement this year,
or at least until the national presi-
dential election takes place Aug.
21.

ROBERTO CARLOS—Brahma
Man: Like Elvis Presley, Sony
Music Brasil pop singer/song-
writer Roberto Carlos is known as
“the King” in Brazil. The Brazilian
research firm Gerp Institute
claims that Carlos’ 35 albums have
sold 70 million units worldwide.
Carlos also is known as an abstemi-
ous nonsmoker who never has al-
lowed his name to be tied to any
product endorsement ... until
March.

That’s when Carlos kicked off his
90-date, Brazilian/Latin American
tour named after his latest album,
“Luz,” with a pair of concerts spon-
sored by Brazil’s huge brewing
company, Brahma. Terms of Car-
los’ sponsorship package were not
disclosed, but Brazilian newspa-
pers were estimating that he was
being paid anywhere from $3.5 mil-
lion to $7 million for his two con-
certs, plus a TV commercial.

Moreover, Brahma is sponsoring
Carlos’ mega-tour, which finds
Carlos in the familiar pattern of
blending songs from “Luz” (“Coisa
Bonita,” “Mulher Pequena”) with
beloved evergreens such as “Fera

H L DISTRIBUTORS

6940 S.W. 12 Street
Miami, Florida 33145

* Inventario Completo de
Musica Latina: r
CD o Cassettes ® 12

Video Musicales

e Personal Bilingue para

Atender Sus Ordenes

e Completamente
Computarizado

Local:

e Complete Inventory
of Latin Music:
CD o Cassettes ® 12~
Music Videos

e Knowledgeable
Sales Reps

e Fully Computerized

305-262-7711. Ask for Gloria
or Call Toll Free:

1-800-780-7712

Fax: 305-261-6143
WE ARE A SERVICE ORIENTED COMPANY

MANHATTAN LATIN MUSIC DIST.
DISCOS COMPACTOS e VIDEQS CASSETTES + ACCESSORIOS

(iLLAMENOS |
HoY!

Toll Free
800-745-4509
Fau: 212-563-4847 [0
Yel. 212-563-4508
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EL BOMBON

Fox 306-477-0789
71 W. 42 ST NY. NY. 10036

Member of

: NAIRD |

Ferida,” “Detalhes,” and “Falando
Sério.” The production features
540,000 watts of light, or “luz,” as
well as the steady instrumental
touch of Carlos’ long-time musical
director Eduardo Lage.

MONTANER RETURNS: “Una
Mahana Y Un Camino,” Ricardo
Montaner’s debut release for EMI
Latin, is due out June 20. Co-pro-
ducing the album were Pablo
Manavello and Steve Roitstein.
Montaner’s label mate Ednita Na-
zario has wrapped her latest al-
bum, “Pasiones,” also due out June
20. The record was produced by
K.C. Porter, who will helm produc-
tion for the Barrio Boyzz’s up-
coming Christmas album.

STEFANI, Stefani, Stephanie:
Stefani Spruill, known profession-
ally as Maxima recording artist
Stefani, is currently cutting a duet
with Juan Gabriel. No word if the
track will be included on Gabriel's
forthcoming album, but expect Ste-
fani’s career to receive a rocket
boost in September when she goes
on tour as an opening act for Ga-
briel. By the way, Stefani is trying
to distinguish herself from Tejana
divas Stefani and Stephanie Lynn
by billing herself as Stefani, “La
Pantera.”

D-ISC SPINNING, Em Portugues:
“Chega De Saudade—The Best Of
Bossa Nova” (EMI Odeon) brings
not necessarily the best, as the title
suggests, but rare and important
moments of the movement, such as
the very first recording of “The Girl
From Ipanema,” by Sylvinha
Telles . . . Onits self-titled Sony Mu-
sic Brasil debut, Chico Science &
Nacao creates a riveting new for-
mula consisting of equal parts Afri-
can rhythms, snarling guitar disso-
nance, and Chico Science’s rapente,
a mix of rap and repente—a folk
form from the band’s hometown,
Recife. This is the type of record the
Red Hot Chili Peppers might have
released if they had grown up in
northeastern Brazil.

Assistance in preparing this col-
umn provided by Enor Paiano in
Sao Paulo, Brazil.

No Peer Pressure. peermusic has
signed a worldwide publishing deal
with the hit group Caifanes for its
forthcoming album, “El Nervio del
Volcan, ™ scheduled for release June
11 in the U.S. Pictured, from left, are
Kathy Spanberger, peermusic senior
VP; Marusa Reyes, Caifanes’ manager;
Caifanes group members Alfonso
Andre, Saul Hernandez, and Alejandro
Marcovich; and Catherine Schindler,
peermusic West Coast manager/Latin
music.

Billooard s
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Hot Latin Tracks.

COMPILED FROM NATIONAL LATIN
- RADIO AIRPLAY REPORTS.
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Sweden’s Z-TV Finds Its Voice

Station Taps Local Ties To Challenge MTV

B BY KEN NEPTUNE

STOCKHOLM—In the two years since
Sweden’s music video channel Z-TV
first appeared onscreen, the network
has been finding its voice and shedding
its image as a Swedish copy of MTV.

With a program schedule taking in
music videos, interactive virtual reality
video games, a fortune teller, classic
movies, and episodes of “Saturday
Night Live,” the youth-oriented cable
TV station has established itself as a vi-
able promotion outlet for both music
and popular culture in the Swedish
market.

And as the station attempts to break
new artists and play more alternative

z

Z-TV personalities Rob’n’Raz, shown
above, and Peter Siepen.

videos, management hopes to give MTV
a run for its money in the battle for the
attention of Swedish youth.

“We're always compared with MTV,
but we aren’t MTV, even though we do
have a lot of music,” says the station’s
managing director Thomas Hedberg.
He will step down as managing director
at the end of May, and will continue to
work on the virtual reality programs
for the network. Hedberg will be suc-
ceeded as managing director of Z-TV
by television producer Per Bystedt.

Like MTV, Z-TV’s music program-
ming offers chart data and viewer call-
ins, but Z-TV’s strength lies in its abil-
ity to move quickly and respond to local
and regional trends, says Hans Skog-

lund, marketing manager at Sony Mu-
sic Entertainment Sweden.

“They are very professional and pro-
vide a pretty wide choice of music,”
Skoglund says. “Being local allows us to
come up with things at short notice if
necessary, and it works well in most
cases.”

The idea, stresses Hedberg, is for Z-
TV to have people who “have a nose for
what’s going on and what’s right, and
who can change faster than the larger
stations. We're trying to introduce a lit-
tle of a new way of thinking in the TV
world, at least for Sweden.”

In early 1994, questions about Z-TV’s
stability arose when the network cut
four people from its 35-person staff,
and shaved 30 minutes off its 10'% hours
of daily cable transmission. However,
the cuts were part of a restructuring
that will pave the way for Z-TV to com-
pete nationally and internationally on
satellite, says Hedberg.

Broadcasting in its present form
since August 1992, Z-TV claims it has
some 125,000 viewers based on a recent
independent research study. Approxi-
mately 70% of the viewers live in Swe-
den’s three largest cities: Stockholm,
Gothenburg, and Malmo. MTV claims a
4.4% share of viewing among Swedish
16-34-year-olds, while Z-TV accounts
for 0.9% in the same demographie, ac-
cording to figures from the Swedish
market research company MMS.
Broadcasting in Swedish, Z-TV fea-
tures more than 50% local repertoire in

(Continued on page 40)

PRODUCTION NOTES

LOS ANGELES

* Sonic Youth’s Kim Gordon and
director Tamra Davis collaborated on
Sonic Youth’s new DGC video “Bull In
The Heather.” Kris Krengle produced.

 Joanne Gardner is the eye behind
Tanya Tucker’s latest Liberty outing
“Hangin’ In.” Pat Darrin directed
photography; Rhonda Hopkins pro-
duced the DNA clip.

» Director F. Gary Gray shot the
new Outkast video ‘“Southern
Playeristic” for LaFace Records. Kym
Moye produced. In addition, director

Jeffrey W. Byrd lensed the new
Blackgirl video *“’90s Girl” for RCA/
Kaper. Dave Waterston directed pho-
tography; Craig Fanning executive-
produced both videos.

¢ Riviera/Panic Films director
Marty Thomas recently reeled Above
The Law’s new Ruthless/Relativity clip
“Black Superman.” Kim Haun directed
photography; Bruce Spears produced.

NEW YORK
* Salt-N-Pepa’s latest London/PLG
video “Heaven Or Hell” is a Marcus

Cash Business. American Recordings artist Johnny Cash meets with MTV brass
after his private performance at New York’s Fez Cafe. Pictured, from left, are Joni
Abbott, director of talent relations, MTV; Tom Freston, chairman, MTV Networks;
Cash; June Carter Cash; John Cannelli, senior VP, music and talent relations,
MTV; and Norman Schoenfeld, VP, music and artist relations, VH-1.

Raboy production directed for the
End. Victoria Strange produced.

e Elizabeth Bailey directed the
new Catherine Wheel video “The
Nude” for Mercury. Tami Reiker di-
rected photography; DNA’s Nina
Goldberg produced.

* MC Serch directed the Wild Pitch
Records clip “Time’s Up” for O.C. Ste-
ven Carr co-directed the shoot; Heidi
Santelli produced for Drawing Board
Pictures.

OTHER CITIES

* Director Anton Corbijn is the eye
behind Johnny Cash’s debut American
video “Delia.” Richard Bell produced
the shoot, reeled on the artist’s prop-
erty in Tennessee.

« Phil Collins’ new Atlantic videos
“We Wait & We Wonder” and “Can’t
Turn Back The Years” are FYI pro-
ductions directed by Jim Yukich in
London. Paul Flattery and Elizabeth
Flowers produced; Tony Mitchell di-
rected photography.

* Michael Martin directed and shot
the Conscious Daughters’ ntw Scar-
face Records clip “We Roll Deep.”
Shooting Star Pictures’ Jonathan
Heuer produced the shoot on location
in San Francisco and Oakland, Calif.

* London-based M-Ocean Pictures
director Zanna recently reeled two
Pretenders videos: “I’ll Stand By You”
and “Night In My Veins.” Deirdre
Allen produced the Sire/Reprise clips.

In-Store Play Outranks MTV,
According To NARM Study

VIDEO MONITORS: Closed-cir-
cuit programmers take note: Results
of a study released in April by the
joint Merchandising Committee of
the National Assn. of Recording Mer-
chandisers and the Recording Indus-
try Assn. Of America reveals that in-
store video/audio play influences
more consumers to buy an album
than does video play on MTV and
VH-1.

N.Y.-based research firm Enviro-
sell surveyed shoppers at Hastings
Books, Music & Video in Russellville,
Ark., Sam Goody in Beverly Hills,
Calif.,, and Tower Records in Boston,
and found that 10% of respondents
credited in-store video/au-
dio play with influencing
their decision to purchase
something. Only 6% cred-
ited MTV or VH-1 video
shows as influencing their
purchasing decisions.

But, the study notes,
“in-store video play is an
under-utilized medium.”
While many retail chains
have invested in the hard-
ware, they have yet to
take advantage of the op-
portunities in-store play
presents when the proper
programming and posi-

‘ 0

tioning is in place. video network’s official
The Eye suggests that by Deborah  “Beach House Band” for
closed-circuit program- Russell the summer. Cash and

mers and local, regional,

| and national video shows

work this angle to cement
relationships with retailers who could
use more compelling in-store enter-
tainment. Programmers can parlay
their unique expertise into the store
environment while reaping the bene-
fits of cross promotion for their own
video shows.

Radio airplay (no hissing, please)
was the most significant factor in
promoting a consumer’s purchase,
the study found, with 40% of respond-
ents crediting that medium with in-
fluencing their buying decisions.

BET ON BLACK MUSIC Month:
BET unspools a slate of programs in
June to highlight the African-Ameri-
can influence on jazz, R&B, hip-hop,
reggae, funk, and gospel music. June
is Black Music Month, and the net-
work is poised to celebrate with seg-
ments that showcase such industry
leaders as Sean “Puffy” Coombs,
CEO of Bad Boy Entertainment Rec-
ords, and fashion designer Karl
Kani, and such chart-toppers as
Salt-N-Pepa and Chaka Khan.

The network debuts two series,
“Docugroove” and “Music Inside &
Out,” as part of the June schedule.

In addition, BET will shoot the
special “A Tribute To Black Music
Legends” June 1 and 2 in Pasadena,
Calif. The one-hour gala will show-
case the artistic achievements of
Louis Armstrong, Josephine
Baker, Marvin Gaye, and Billie
Holiday. The show will be syndicated
nationally by Baruch/BET in June
and July and will air on BET in Au-
gust.

THE

SHORT CUTS: Bob Dylan, Joni
Mitchell, INXS, the Chieftains, and
Ry Cooder are among the artists
scheduled to perform at “The Great
Music Experience,” set for Sunday
(22) at the 8th century Buddhist To-
daiji Temple in Nara City, Japan.
The event, organized in association
with UNESCOQO’s “World Decade For
Cultural Development,” has been
presold for TV broadecast to 16 coun-
tries, and is expected to reach 60
countries by the time of transmission.
BBC2 will be broadcasting the event
in the UK. ... President Clinton is
scheduled to appear on TNN’s “A
Phyllis George Special” in June ...
Tony Bennett’s “MTV
Unplugged” concert de-
buts June 1 ... “ABC In
Concert Country” debuts
June 4 ... Zoo recording
act Green Jelly plans to
shoot an infomercial . ..
MOR Music TV has inked
a deal with Time Warner
Cable, which gives the St.
Petersburg, Fla.-based
network access to the
cabler’s potential 7 million
households ... MTV and
the National Assn. Of Mu-
" sic Merchants are running
a contest to find the music

prizes are involved. Entry
forms can be obtained at
music stores, or by writing
to MTV. Entries will be accepted be-
tween July 1-25.

MUSINGS: Blazing through a
stack of clips the other day, the Eye
was captivated by Maggie Estep’s
Nuyo/Imago video “Hey Baby,” a hi-
larious Mark Pellington production
that graphically turns the tables on
sexism. (So rare in this biz.) But the
aggressive, wacky clip surely will be
eclipsed by more standard fare, such
as Marty Callner’s new Aerosmith
video “Crazy,” featuring a scantily
clad Liv Tyler, daughter of the
band’s Steven Tyler, who gets to
strip and skinny dip in dad’s new Gef-
fen video.

More kudos to one of our favorite
directors, Ondrej Rudavsky, who
came through for the Eye on Dead
Can Dance’s luscious 4AD clip
“The Carnival Is Over,” and to Nor-
wood Cheek, who can do wonders
with a tiny budget and a funny
rock’n’roll band like Five-Eight.
Cheek’s Sky Records clip for the
band’s “Karaoke” is positively bril-
liant.

REEL NEWS: Director Sean
Alquist is now at the End . .. Sam
Dodge is now represented by Seat-
tle’s MagicHour Films ... Director
Jodi Willie has signed to DNA ...
One Heart Productions Tammara
Wells is executive-producing the
live action sequences featured in a
new CD-ROM game “Loadstar: The
Legend Of Telly Bodine.” Ned
Beatty stars.
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FOR WEEK ENDING MAY 15, 1994

Bilboard. Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
* % NEW ADDS # * LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD

x|

14 hours daily
1899 9th Stree NE,
Washington, D.C. 20018

1 Snoop Doggy Dogg, Doggy Dogg...
2 Aretha Franklin, Willing To Forgive
3 Doming, Sweet Potatoe Pie
4 Toni Braxten, You Mean The World...
5 Tevin Campbell, I'm Ready
6 R. Kelly, Your Body's Callin’'
7 Aaliyah, Back & Forth
8 Janet Jackson, Any Time, Any Place
9 SWV, Anything
10 Hammer, Pumps And A Bump
11 Keith Sweat, How Do You Like It
12 Sounds Of Blackness, | Believe
13 Maze/Frankie Beverly, What Goes...
14 Brand New Heavies, Dream On...
15 Angela Winbush, Treat U Rite
16 Crystal Waters, 100% Pure Love
17 Arrested Development, Ease My Mind
18 Jodeci, Feenin'
19 For Real, You Don't Wanna Miss
20 Ce Ce Peniston, I'm Not Over You
21 Marc Dorsey, People Make The
22 Babyface, And Our Feelings
23 Xscape, Love On My Mind
24 Ralph Tresvant, When | Need ...
25 Zhane, Sending My Love
26 Lalah Hathaway, Let Me Love You
27 Queen Latifah, Black Hand Side
28 NAS, It Ain't Hard To Tell
29 Mariah Carey, Anytime You Need...
30 H-Town, Part Time Lover

* & NEW ADDS * %

H-Town, Part-Time Lover

Jamie Fox, Infatuation

Melvin Riley, Whose Is It
Shanice, Somewhere

Keith Washington, Trippin'
Atlantic Starr, I'll Remember You
War, Peace Sign

COUNTRY MUSIC TOLOVIOLON.

Continuous pregramming
2806 Opryland Dr.,
Nashville, TN 37214

1 Randy Travis, Before You Kill Us All
2 Kathy Mattea, walking Away A ...
3 Clay Walker, Where Do | Fit In The...
4 John Michael Montgomery, Rope...
5 Patty Loveless, How Can | Help You...
6 Toby Keith, wish | Didn't Know Now
7 John Berry, Your Love Amazes Me
8 Diamond Rio, Love A Little Stronger
9 Collin Raye, Little Rock
10 Tanya Tucker, Hangin' In

11 Faith Hill, But | Willt

12 Billy Ray Cyrus, Talk Somet

13 Aaron Neville/Trisha Yearwood, | Fall...t
14 Tim McGraw, Don't Take The Girl
15 Neal McCoy, Winkt

16 Sammy Kershaw, National Working...
17 Maverick Choir, Amazing Gracet

18 John Gorka, Good Noise

19 Travis Tritt, Foolish Pridet

20 Doug Stone, Addicted To A Dollar
21 Marty Stuart, Kiss Me, I'm Gone

22 Clint Black, A Good Run Of Bad Luck
23 Shenandoah, If Bubba Can Dance
24 Hal Ketchum, (Tonght We Just Might)...t
25 The Mavericks, O What A Thrillt

26 Rick Trevino, She Can't Say | Didn't...t
27 Suzy Bogguss, You Wouldn't Say ...
28 Brocks & Dunn, That Ain't No Way ...
29 Garth Brooks, Standing Outside...
30 Bob Woodruff, Bayou Gir!

31 Ken Mellons, Lookin' In The Same...
32 Joe Diffie, In My Own Backyard

33 Confederate Railroad, Daddy Never...
34 Lari White, That's My Baby

35 Pam Tillis, Spilled Perfume

36 David Ball, Thinkin' Problem

37 Reba McEntire, Why Haven't | Heard...
38 John Anderson, | Wish | Could Have...
39 Alabama, The Cheap Seats

40 Tracy Byrd, Lifestyles Of The Not...
41 Mark Collie, 1t is No Secret

42 Gibsor/Miller Band, Mammas Don't...
43 David Lee Murphy, Just Once

44 Dwight Yoakam, Try Not To Look So ...
45 Daron Norwood, Cowboys Don't Cry
46 Kimber Clayton, | Know That Car
47 John & Audrey Wiggins, Falling Out...
48 S. Alan Taylor, Forever Dance

49 Dawn Sears, Runaway Train

50 Shaver, Georgia On A Fast Train

* & NEW ADDS * *

Chely Wright, He's A Good Ole Boy
Clay Walker, Dreaming With My Eyes ...
Gene Watson, Your Uncharted Mind
Jamie O'Hara, It Ain't Over...

Jesse Hunter, By The Way She's Lookin'
Orral! & Wright, She Loves Me Like She...

Continuous programming
1515 Broadway, NY, NY 10036

1 Janet Jackson, Any Time, Any Place
2 Snoop Doggy Dogg, Doggy Dogg...
3 Aerosmith, Crazy**

4 Warren G. & Nate Dogg, Regulate

5 Collective Soul, Shine

6 Green Day, Longview*

7 Mariah Carey, Anyttme You Need...
8 Smashing Pumpkins, Disarm

9 Primal Scream, Rocks
10 Adam Sandler, Buddy
11 Beck, Loser
12 Counting Crows, Round Here
13 Big Mountain, Baby | Love Your Way

14 Madonna, I'li Remember

15 Seundgarden, Spoonman

16 Rollins Band, Liar

17 Candlebox, Far Behind

18 Ice Cube, You Know How We Do It
19 Frente!, Bizarre Love Triangle*

20 Coalio, Fantastic Voyage

21 Toni Braxton, You Mean The World...
22 Mariah Carey, Without You

23 Lisa Loeb & Nine Stories, Stay

24 Gin Blossoms, Until | Fall Away

25 Ace Of Base, Don’t Turn Around

26 Meat Puppets, Backwater

27 Counting Crows, Mr. Jones

28 Sheryl Crow, Leaving Las Vegas

29 Doming, Sweet Potatoe Pie

30 Arrested Development, Ease My Mind
31 Meat Loaf, Objects In The Rear...
32 R. Kelly, Bump N' Grind

33 Hole, Miss World

34 Stone Temple Pilots, Big Empty

35 Sarah Mclachlan, Possession

36 Bonnie Raitt, Love Sneakin' Up On You
37 Janet Jackson, If

38 Nirvana, All Apologies

39 Morrissey, The More You Ignore...
40 SWV, Anything

41 Backbeat Soundtrack, Money

42 Aerosmith, Amazing

43 Nirvana, Heart-Shaped Box

44 Babyface, And Our Feelings

45 Alice in Chains, No Excuses

46 General Public, I'll Take You There
47 Pearl Jam, Jeremy

48 Salt-N-Pepa, Shoop

49 Salt-N-Pepa/En Vogue, Whatta Man
50 Hammer, Pumps And A Bump

* & NEW ADDS * *

Beastie Boys, Sabotage

Spin Doctors, Cleopatra's Cat

Bon Jovi, Good Guys Don't Always...
All-4-One, | Swear

M People, Moving On Up

The B.C. 52's, (Meet) The Flintstones

€ JTNN

THE NASHVILLE NETWORK«
The Heart of Country

30 hours weekly
2806 Opryland Dr.,
Nashville, TN 37214

1 Pearl River, Hello Goodbye
2 Shenandoah, If Bubba Can Dance
3 Garth Brooks, Standing Outside...
4 Marty Stuart, Kiss Me, I'm Gone
5 Dwight Yoakam, Try Not To Look So...
6 Clint Black, A Good Run Of Bad Luck
7 John Michael Montgomery, Rope...
8 Randy Travis, Before You Kill Us All
9 Kathy Mattea, Walking Away A Winner
10 Brooks & Dunn, That Ain't No Way ...
11 Toby Keith, Wish I Didn't Know Now
12 Doug Stone, Addicted To A Dollar
13 Clay Walker, Where Do | Fit In...
14 Joe Diffie, In My Own Backyard
15 Confederate Railroad, Daddy Never...

16 Patty Loveless, How Can | Help You...
17 Aaron Neville & Trisha Yearwood, | ...
18 Pam Tillis, Spilled Perfume

19 Tim McGraw, Don't Take The Girl
20 Sammy Kershaw, National Working. ..
21 Gibsor/Miller Band, Mammas Don't...
22 Billy Ray Cyrus, Talk Some

23 Lari White, That's My Baby

24 David Ball, Thinkin' Problem

25 Reba McEntire, Why Haven't | Heard...
26 John Anderson, | Wish | Could Have...
27 Hal Ketchum, (Tonight We Just Might)...
28 Alabama, The Cheap Seats

29 Tracy Byrd, Lifestyles Of The Not...
30 Neal McCoy, Wink

* * NEW ADDS * *

Tanya Tucker, Hangin' In

Charlie Daniels, Two OQut Of Three
John Gorka, Good Noise

Michael James, Love Will

VIDED HITS ONE'
Continuous programming
1515 Broadway, NY, NY 10036

1 Bonnie Raitt, Love Sneakin’ Up On You
2 Counting Crows, Mr. Jones
3 Toni Braxton, You Mean The World ...
4 &, The Most Beautiful Girl In...
5 Madonna, I'll Remember
6 Enigma, Return To Innocence
7 General Public, I'll Take You There
8 Mariah Carey, Anytime You Need...
9 Ace Of Base, Don't Turn Around
10 Pretenders, Night In My Veins
11 Bruce Springsteen, Streets Of...
12 Ace Of Base, The Sign
13 Big Mountain, Baby | Love Your Way
14 Jjanet Jackson, Any Time, Any Place
15 Mariah Carey, Without You
16 Lisa Loeb & Nine Stories, Stay
17 John Mellencamp, Wild Night
18 Jon Secada, If You Go
19 Melissa Etheridge, Come To My ...
20 Joshua Kadison, Beautiful In My Eyes
21 Billy Joel, The River Of Dreams
22 Celine Dion, Misled
23 Sarah Mclachlan, Possession
24 Sting, If | Ever Lose My Faith In You
25 George Michael, Somebody To Love
26 Bryan Adams, Please Forgive Me
27 Tom Petty, Mary Jane's Last Dance
28 Cars, You Might Think
29 Genesis, No Son Of Mine
30 Phil Collins, Both Sides Of The Story

* & NEW ADDS * *

Seal, Prayer For The Dying
All-4-One, | Swear

The B.C.-52's, (Meet) The Flintstones
Gin Blossoms, Until | Fall Away
Rickie Lee Jones, Stewart’s Coat
Spin Doctors, Cleopatra’s Cat

THE CLIP LIST.

A SAMPLING
NATIONAL & L

OF PLAYLISTS SUBMITTED BY
OCAL MUSIC VIDEO OUTLETS FOR

THE WEEK ENDING MAY 28, 1994.

T H E

MUK T3l 1840M OB CONTEOL.

Continuous programming
12000 Biscayne Blvd
Miami, FL 33181

AMERICA’S NO. 1 VIDEO

Aaron Hall, | Miss You

BOX TOPS

Hammer, Pumps & A Bump (Vers 2)
2 Live Crew, You Go Girl

Janet Jackson, Any Time, Any Place
Warren G. & Nate Dogg, Regulate
MC Shy-D, True To The Game

2 Live Crew, Yeah, Yeah

H-Town, Part Time Lover

Snoop Doggy Dogg, Doggy Dogg...
12 Gauge, Dunkie Butt

Da Brat, Funkdafied

Crooklyn Dodgers, Crookiyn

R. Kelly, Your Body's Callin’
Aaliyah, Back And Forth

Coolio, Fantastic Voyage

Puppies, Funky Y-2-C

Aretha Franklin, Willing To Forgive
Frente, Bizarre Love Triangle
Sweet Sable, Old Times' Sake
Patra, worker Man

lllegal, Back In The Day

Rollins Band, Liar

R. Kelly, Bump 'N Grind

Simple E, Play My Funk

E-40, Captain...

Jodeci, Feenin'

K7, Hi De Ho

Ovis, Regular Thang

Tevin Campbell, I'm Ready
D.F.C., Caps Get Peeled

ADDS

Bichazard, Tales From The...
Johnny Cash, Delia's Gone
Krash Man, Nothin’ But A Party
Max & Sam, Young Man Rumble
Pink Floyd, Take It Back

Shai, Place Where You Belong
Toad The Wet Sprocket, Fall Down
War, Peace Sign

MNORR
INYUSIS:

Continuous programming
11500 9th St N
St Petersburg, FL 33716

John Berry, Your Love Amazes Me
Carole King, Will You Love Me...

The Beatles, | Want To Hold Your Hand
Joshua Kadison, Beautiful In My Eyes
Reba McEntire, why Haven't |...
Aaron Neville/T. Yearwood, | Fall...
October Project, Bury My Lovely

Tim McGraw, Don’t Take The Girl
Yanni, Santorini

Basia, Yearning

Toni Braxton, You Mean The World...
Benedictine Monks, Alleluta

Brooks & Dunn, That Ain't No Way...
Julio lglesias, Crazy

John M. Montgemery, Rope The Moon
Bonnie Raitt, Love Sneakin’ Up...
Brian Setzer Orch., Lady Luck

Jimmie Vaughn, Boom Bapa Boom
Phil Collins, We Wait & We Wonder
Dan Hill, In Your Eyes

TELEVINIEE HEFWORE. ENE

Continuous programming
P O BOX 398
Branson, MO 65616

Ottmar Liebert, Albatross

Kathy Mattea, Walking Away A Winner
Aretha Franklin, Willing To Forgive
Sweethearts Of The Rodeo, Things Will ...
Benoit/Freeman, After The Love...
Emmylou Harris, Crescent City

Patty Loveless, How Can | Help...
Sammy Kershaw, National Working...
Patty Larken, Who Holds Your Hand
The Encouragers, Almost Home

John Berry, Your Love Amazes Me
Mannheim Steamroller, Wolfgang...
Clint Black, Good Run Of Bad Luck

Craig N' Company, Haircut
inspirations, Wonder Of Wonders
Parachute Express, Polka Dots...
incognito, Change

Alabama, Cheap Seats

Kingsmen & Gold City, Your First Day...
Vince Gill, Tryin' To Get Over You

MUSIC TELEVISION®

Continuous progra;nrﬁing
1111 Lincoln Rd
Miami Beach, FL 33139

Counting Crows, Mr. Jones
Roxette, Sleeping In My Car

Alice In Chains, No Excuses

Big Mountain, Baby | Love...
Victimas Del Dr. Cerebro, El Esqueleto
Soundgarden, Spoonman

Ace Of Base, The Sign

Bon Jovi, Dry Country

Alejandra Guzman, Mirala, Miralo
Tool, Prison Sex

INXS, Please (You've Got That)
Crash Test Dummies, MMM...
Tears For Fears, Elemental
Antonio Birabent, Salgo A Carainer
&, The Most Beautiful Girl...
Peligrosas Gorriones, Escafandra
Aleks Syntek, EI Camino

Beck, Loser

Blind Melon, Change

Aerasmith, Crazy

st

Five 1/2-hour shows weekly
Signal Hill Dr
Wall, PA 15148

Carman, America Again

Prayer Chain, Crawl

Dakoda Motor Co., Sondancer
Twila Paris, God Is In Control
DeGarmo And Key, God Good
Pam Thum, Fire Of Your Love
White Heart, Heaven Of My Heart
Audio Adrenaline, Big House
Rich Mullins, Here In America

Geoff Moore, Evolution
ETW, Stay Together
Deleon, When

Tim Miner, Heart

Say Se, Wonderful World
D.C. Talk, The Hard Way

/f‘@k Music

V% ) Viko

Five hours weekly
223-225 Washington St
Newark, NJ 07102

Breeders, Saints

Biohazard, Tales From The Hardside
Patra, Worker Man

Mazzy Star, Fade Into You

Culture Beat, Anything

Sugartooth, Sold My Fortune

Lisa Loeb & Nine Stories, Stay

Sam Phillips, | Need Love

Zane Massey, Autumn Leaves
Collective Soul, Shine

The Pretenders, Night In My Veins
Alice Caaper, Lost In America
London Suede, Stay

Gin Blassoms, Until | Fall Away
Atlantic Starr, I'll Remember You
Puppies, Funky Y-2-C

Aine Minogue, Laughter Of The Women
Shaver, Georgia On A Fast Train
Blur, Girts And Boys

Jehnny Cash, Delia’s Gone

One hour weekly
152 W 57th St
New York, NY 10019

Toni Braxton, You Mean The World...
Soundgarden, Spoonman

Tevin Campbell, 'm Ready

Culture Beat, Got To Get It

Billy Idol, Dancing with Myself

Ace Of Base, The Sign

Salt-N-Pepa, whatta Man

Phil Collins, Everyday

Artists & Music

DANCE TRAX

(Continued from page 22)

based Vicious Muzik label for forging
a record that emphasizes cool voeals
as well as smart grooves.

For a splash of trance/rave that is
gratefully low on the sugar slush cur-
rently permeating the scene, go di-
rectly to “Hooked On You” by
Zooran (Logic). It’s a fierce 1i'l
spine-crawler that tempers the req-
uisite pop froth with a propulsive
beat and spiraling electro synth lines
that soothe and hypnotize. Cheryl
Lucas contributes a throaty vocal,
staying way clear of shrill scale
climbing. As a result, she gives the
track an urgency that matches the
groove extremely well. This well-con-
ceived Messy Boys production is an
easy club bet that could make the
transition to top 40/rhythm radio.

MCA dance department VP
Bobby Shaw has good reason to
smile now that he is working the glo-
rious “Unjust World” by Morgan
Heritage. Produced by the act with
Denroy Morgan, the track ties an in-
telligent, thought-provoking lyric to
a plush, R&B-inflected house groove
topped off with a warm, sing-along
chorus. The post-production touch of
David Morales is subtle, but unmis-
takable, adding to the marketability
of this unassuming treasure.

It's hardly a surprise that the Chi-
cago house scene is as active and
competitive as ever. There is such a
wealth of good music coming from
this town that a few raw gems are al-
ways in danger of falling through the
cracks. Justice prevailing, “Set Me
Free” by Erick Washington, on the
independent Rama Records, will not
go unnoticed. Washington has a soul-
ful style that endears with each spin,
and up-and-coming producer Jose
Gomez exhibits promise worth culti-
vating. There is a lot of good stuff
here—like a sweet melody, a catchy
chorus, and an imaginative dub.
Open your mind and give it a shot.

KNOWLEDGE IS POWER: Look
for Deee-Lite’s third Elektra album,
“Dew Drops In The Garden,” to hit
the street July 19. Produced by the
trio, the set has a juicy array of jams
that veer in and around hip-hop and
deep-house vibes. Lady Kier has de-
veloped into quite the little vixen, de-
livering a particularly steamy per-
formance on the potential hit “Say
Ahhh.” The project will be launched
momentarily with “Bring Me Your
Love,” which has been post-
produced by band member Super DJ
Dimitri, Johnny Vicious, DJ EFX,
and DJ Digit. In all, a collection with
the muscle to propel the once media-
saturated act back into mainstream
consciousness ... We are pleased to
note that Deee-Lite label mate Moby
is currently entrenched in sessions
for his first full-length album in eons.
Can anyone ever get their fill of this
musical genius? We doubt it. The set
is slated for October, but fans can
nosh on the new U.K. single “Hymn,”
a brain-tugging effort that combines
an insistent house beat with dreamy
choral vocals and darkly compelling,
faux-orchestral synths. For an in-
triguing twist, go for the “Upriver”
mix, with its butt-shagging tribal
percussion and ominous vocal loops.
Laurent Garnier contributes a nota-
ble trance interpretation that should
spark some much-deserved interest

Goodbye My Friend. Singer Nona
Hendryx was among the performers at
“Dan Hartman: A Celebration Of His
Life & Music,” a memorial concert
recently held at New York’s Sound
Factory Bar. The event paid tribute to
Hartman, who died March 22 from a
brain tumor. Other participants
included disco legend Loleatta
Holloway and producer Frankie
Knuckles, who was the DJ for the
evening. (Photo: Tina Paul)

in his long, unappreciated career.
Pick this one up on import, since
Elektra does not plan to work the
track here. Chances are that it will
be the flipside to the first stateside
single ... Underground promoter/
DJ Tedd Patterson has packed up
his erayons and moved from his gig
at New York’s Emotive Records to
the director of promotion spot at One
Records. Among his first projects is
a compilation called “The Sounds Of
One,” a double-record set of past re-
leases that includes J.D. Braith-
wait’s “Love Me Tonight,” recon-
structed by Junior Vasquez. The
label also is about to reissue “All I'm
Asking” by Kenny Dope Presents
Axxis, with a new mix by Nelson Ro-
sado ... Club DJ extraordinaire
Mark Lewis appears primed for a
major breakthrough as a producer/
composer with the release of his first
Planet Earth EP, “LAX.” Hanging
on a decidedly trippy dub tip, each of
the set’s four cuts kicks beats that
are truly irresistible, iced with
looped vocal passages and conta-
gious keyboard lines. Any of these
jams will heat up turntables that reg-
ularly play trance, deep-house, and
tribal, though we're still in a heaving
sweat over “SRS” and “Black City”
... Once again, our friends at Salsoul
Records have dipped into their ar-
chives for a retrospective. This time,
they are serving a yummy plate of
vintage morsels on “Salsoul’s 12-
Inch Gold Master Series,” which has
previously unreleased mixes of cuts
like “Helplessly” by Moment Of
Truth and “Dance A Little Bit
Closer” by Charo (which we are liv-
ing to the hilt!). Compilation pro-
ducer Tom Moulton also has crea-
ted new mixes of “Love Is You” by
Carol Williams and “Falling In
Love” by Surface from several old
takes of those classics. Essential.
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by Jeff Levenson

BUT WILL THEY PLAY “COTTONTAIL”?: The folks
at Playboy have always taken great pride in their love of
jazz. The magazine's inaugural issue 40 vears ago featured
a profile of the Dorsey Brothers; the very first Playboy
Interview, which ran in 1962, showeased a decidedly out-
spoken Miles Davis; and the annual jazz polls soon fol-
lowed, as did a series of recordings highlighting star-stud-
ded groups known as the Playboy Jazz All-Stars.

Additionally, the Playboy Jazz Festival, an annual event
presented at the Hollywood Bowl in Los Angeles since
1979, has become a staple of the festival circuit, recognized
by many as the West Coast’s premier jazz bash. The “West
Coast” part of that equation, however, is about to change.

The Playboy Jazz Festival is taking its show on the road
this summer with a nationwide tour—its first ever—cover-
ing Detroit, Chicago, Denver, Boston, Atlanta, and Wash-
ington, D.C. The shows will feature Al Jarreau, Joe Sam-
ple, and David Sanborn (though Sanborn is not scheduled
to appear on all six dates).

Conveniently coinciding with the tour is the release of
Jarreau's latest from Qwest/Warner Bros., “Tenderness,”
and a longform video of the same name. Both include ap-
pearances by—you guessed it—Sample and Sanborn.

CITIZEN KANE’S VAULTS EXHUMED: Xanadu, one
of the important labels that jazz collectors know well—if
for no other reason than it has been slow to enter the age
of high technology—has announced plans to issue its entire
catalog on compact dise. Expect to see five releases every
three or four months, some of which are peppered with

unissued or rare tracks. First up? Solid titles by Bud
Powell, Dexter Gordon, Shorty Rogers & Art Pepper,
Wynton Kelly, and Barry Harris.

TWICE THE MUSIC, HALF THE SPACE: Blue Note
18 introducing something it is calling the “Doubletime” se-
ries—specially priced twofers of historic live albums, orig-
inally issued separately as two-volume sets. The titles: Joe
Henderson’s “The State Of The Tenor”; Stanley Turren-
tine’s “Up At Mintons”; Art Blakey's “At The Jazz Cor-
ner Of The World”; and Freddie Hubbard's “The Night
Of The Cookers.”

STUFF: The group Stuff (not to be contused with the
opening headline of the same name) has reunited in re-
membrance of group co-founder Richard Tee, who died
last year. A new album, “Made In America,” has been
issued by the Japanese company Toy’s Factory ... Dr.
Billy Taylor has added three more honorary degrees to
his collection (that makes an even dozen, plus one—an
earned doctorate). They come from the University of Illi-
nois, Rutgers University, and Temple University. The pi-
anist also received a Peabody Medal from Johns Hopkins
University, making him (I assume) the most-honored jazz-
man in acacdemic history or the most honored academic in
jazz history. Pick ’em ... The Monterey Jazz Festival,
which celebrates anniversary number 37 () this year, has
a lineup scheduled for Sept. 16-18 that includes Sonny
Rollins, Ornette Coleman, Shirley Horn, Max Roach,
Joe Henderson, and Grover Washington.

ONE MORE (For The Minutize Mavens Among Us): In
a recent issue of a Grateful Dead newsletter, the group
was asked to recall last year's most memorable moments.
Jerry Garcia and P’hil Lesh cited gigs they did with
Ornette; Vince Welnick remembered 4 show with Bran-
ford Marsalis; and Bob Weir voted for the show they did
with David Murray. Drummer Mickey Hart decided to
give jazz a rest—his favorite moment, he said, was the
birth of his daughter. Spoilsport.

KEEPING
SCORE

by Is Horowitz

GOING ON RECORD: London Records will continue its
large-scale Berlioz project with Charles Dutoit and the
Montreal Symphony Orchestra. Next to be recorded, in
October, is “La Damnation de Faust,” a follow-up to its
“Les Trovens” recording in Montreal last year.

Top roles will be sung by soprano Francoise Pollet,
tenor Richard Leech, and baritone Gilles Cachemaille.

GOING ON RECORD II: End-of-May Arabesque ses-
sions will find cellist Joel Crosley and pianist Gilbert Ka-
lish recording the complete Beethoven cello sonatas. And
in June, Garrick Ohlsson, who has been named winner of
this year’s Avery Fisher Award, tackles Vol. 6 of his tra-
versal of Chopin’s pizno works for Arabesque. A group of
the Nocturnes is on the agenda this time around, with
more {o be recorded in August. The two-disc set is due for
release next February.

Announcement of Ohlsson’s award, which carries a
$25,000 prize, came at a concert in New York last week
in tribute to Fisher, who died last February at age 87. Per-
formers at the event included Emanuel Ax, Yo-Yo Ma,
and the Juilliard Quartet.

GOING ON RECORD III: Two recordings for Telarc are
on the Cincinnati Symphony Orchestra’s docket for next
season. First off, music director Jesus Lopez-Cobos will
lead the orchestra in a Strauss program offering selections
from “Salome,” a suite from “Der Rosenkavalier,” and
“Burleske,” with a pianist yet to be announced. Later ses-
sions will document Lopez-Cobos’ view of Villa-Lobos's
“Bachianas Brasileiras” Nos. 2, 4, and 8.

| Clarsical - > |

EASING THE PAIN: Can upbeat, vigorous classical mu-
sic inspire aerobics buffs to greater effort? Laserlight ap-
parently thinks so, and is claiming positive reaction to
“Power Classics,” a five-disc, slip-cased package of CDs or
cassettes sold at superbudget price levels.

The set is being cross-merchandised in sporting goods
chains and fitness centers, in addition to regular music out-
lets, says label marketing director Mike Kelly.

LEND—LEASE: Under a new agreement with BBC Ra-
dio, the Pickwick Group will be releasing a series of live
recordings of standard and light repertoire taken from the
U.K. broadcaster’s vaults.

In some cases, the project had to buck reported objec-
tions from labels claiming that featured artists were under
exclusive contracts to them at the time of the broadcasts.

Tagged “BBC Radio Classics,” the new line features
such conductors as Adrian Boult, Malcolm Sargent,
John Barbirolli, and John Pritchard, as well as such Bri-
tish and visiting soloists as pianist John Lill, clarinetist
Jack Brymer, violinists Henryk Szeryng and 1da Haen-
del, and cellist Lynn Harrell.

The midprice series bows here in September with 15 re-
leases, via Allegro distribution. Pickwick chief Walter
Woyde says 100 titles are planned.

PASSING NOTES: Among recipients of honorary doc-
toral degrees at the Juilliard School this May are mezzo
Marilyn Horne and pianist Andre Watts ... Marvin
Hamlisch becomes principal pops conductor for the Pitts-
burgh Symphony next season.

More than 60 festivals, workshops, and seminars on
early music will be held in the U.S. {rom June-August.

Considered for top honors among this year’s awards for
historical research, to be given out by the Assn. for Rec-
orded Sound Collections, are authors of discographic mate-
rials devoted, respectively, to Adelina Patti, Elliott
Carter, Georges Barrere, Edvard Grieg, and the Buxte-
hude cantatas.

POLYGRAM SOCCER SET BOUND FOR ‘GLORY’

(Continued from page 1)

The album—part of the company’s
partnership with World Cup USA for
entertainment tie-ins with this sum-
mer’s championship soccer matches in
the U.S.—is set for release May 17 in
the States by Mercury Records, and
by PolyGram affiliates worldwide.

“Gloryland,” the album’s title track,
is an adaptation of “The Battle Hymn
Of The Republic” performed by Hall
and Sounds Of Blackness, and will be
featured as the official theme of the
World Cup matches broadcast around
the globe June 17-July 17. The track
will be available as a commercial sin-
gle in the U.S. May 31.

“We have a huge potential for TV
exposure,” says Peter Schultz, Ewro-
pean marketing manager for Poly-
Gram, “and potentially we could have
a huge hit single.”

The “Gloryland” collection is part of
an entertainment and sports market-
ing partnership between PolyGram
and World Cup USA, and also is slated
to include live events and home videos
(Billboard, Aug. 21, 1993). A 1990 con-
cert by Jose Carreras, Placido Dom-
ingo, and Luciano Pavarotti on the eve
of the championship games was rec-
orded and filmed. The resulting al-
bum, known as “The Three Tenors,”
has sold 10 million copies worldwide to
date, and a sequel is planned (Bill-
board, I'eh. 26, 1994).

The “Gloryland” album features fa-
miliar rock anthems like “We Are The
Champions” by Queen and “Blaze Of
Glory” by Jon Bon Jovi, and new re-
cordings by major artists such as
“Blow By Blow” by Fleetwood Mac
and “This Is The Moment” by the
Moody Blues.

In addition, a version of the album
for the Latin American market will in-
clude tracks from five stars from that
region—"Altos Del Rosario” by Carlos
Vives; “Perla” by Paula Ricardo; “Ser
Como Til” by Sergio Dalma; “Mexico”
by I'rancisco Xavier; and “Y Dale Ale-
gria A Mi Corazon” by Mercedes
Sosa—along with a Spanish version of
“Gloryland” sung by Hall. A version
released in France will include tracks
by the Cameroon soccer squad and the
French artist Dropers, and a Norwe-
gian version will include two tracks for
that market by Vazelina Bil-
opphoeggers and Jahn Teigen.

In creating the “Gloryland” single,
David Munns, senior VP of PolyGram
International, commissioned Rick

Blaskey and Charlie Skarbek of the
Music & Media Partnership (no rela-
tion to Billboard’s sister magazine in
Europe) to write and produce the
tune. The two previously created the
theme song “World In Union” for the
1991 Rugby World Club, as well as
theme musie for sports coverage on
Britain’s ITV and Sky television chan-
nels.

“The number one thing we wanted
to do was capture the spirit of the host
country,” says Blaskey of the adapta-
tion of “The Battle Hymn Of The Re-
public.” He adds that Hall and Sounds
Of Blackness were chosen because,
“We also had an obligation to bring
out the sound of America.

Because the single “Gloryland” will
be featured by hroadcasters in all pro-
motions and presentations of the
World Cup games, Blaskey says there
are 16 different edits and versions of
the track, including an instrumental
and an uptempo “action mix.”

According to Bas Hartong, senior
VP of international A&R at Mercury
in New York and co-executive pro-
ducer of the project, the promotion of
the “Gloryland” album and single will
temper tried-and-true methods with a
variety of new ideas.

First, Hall will embark on a two-
week promotional tour of AC radio
stations across the U.S. The start-up
date is still to be confirmed. A video-
clip of “Gloryland,” a performance
piece directed by Morgan Lawley, will
be serviced to MTV, VH-1, and local
television outlets to coincide with the
commercial release of the single.

PolyGram also will try to reach
sports consumers and event patrons
by selling the album in stadium con-
cession stands, sporting goods stores,
airport gift shops, and hotel lobbies.

“As the games proceed, interest
from the general public will build,”
Hartong says. “The idea is to get this
album to people who might not be avid
music buyers.”

Other tracks and artists featured on
the album include “The Best” by Tina
Turner; a dance remix of Kool & the
Gang’s “Celebration” by Darryl
James and David Anthony; and “Rock
& Roll (Parts I & I1)” by Gary Glitter,
which was rerecorded for this album.

Assistance in preparing this story
was provided by Larry Flick in New
York.

Y51 ANNIVERSARY EDIT

audio books!

Get the only worldwide guide to the
entire music and video industry...

Billhoard's 1994 International Buyer's Guide

Now in its 35th year, this brand new edition gives you a/l the latest music and video
industry contacts you need to compete and succeed in this global marketplace.

B You get comprehensive listings for over 23,000 music and

TRENTERMIONL DOFES GOk

video companies worldwide...record labels, music publish-
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Only Billboard's 1994 International Buyer’s Guide
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International

M BY STEVE McCLURE

TOYKO—HMV is planning to open
its first store in Hong Kong as early
as October, and its eighth Japanese
outlet in June as part of its Far East
expansion strategy.

The U.K.-based record retailer
also hopes to open outlets in Singa-
pore, Taiwan, Malaysia, and eventu-
ally China, says HMV Japan presi-
dent Chris Walker.

“Hong Kong is a hot market,” says
Walker, adding that HMV is “very
close” to announcing the location of
its Hong Kong store. “We're looking
at various sites at the moment,” he
says, as well as recruiting staff.

HMV set up an office in Hong
Kong last year to coordinate the
chain’s expansion into East Asia out-
side of Japan. The three-person office
is headed by HMV Chinese Asia
managing director Philip Kung, for-
merly with American Express Inter-
national and Levi’s. Kung reports di-
rectly to Walker, who will continue to
oversee HMV’s East Asian activities.

HMV’s announcement follows Vir-
gin Retail’s recent unveiling of its

HMV Proceeds With Plans
For Far East Expansion

plan to open the first foreign-owned
music store in mainland China. Vir-
gin says its first Hong Kong store
will be open for business by the end
of 1994, and it plans to open an outlet
in Seoul in the next 12 months and
outlets in Taipei and Shanghai some
time in the future.

The other major foreign retailer
involved in the area, Tower Records,
already has a store in Hong Kong,
one in Singapore, and two in Taiwan.

“We're not in a rush to be the first
into mainland China,” Walker says.
“It’ll be at least a year before we open
in China proper.”

Walker says HMV’s Far East ex-
pansion plans are the result of its
success in Japan. “We'’re happy with
our experience here,” says the
Tokyo-based executive.

One industry source puts HMV Ja-
pan’s annual sales at roughly 15 bil-
lion yen ($147 million).

On June 15 HMV will open its
eighth Japanese store in an 8875-
square-foot site in the My City shop-
ping complex in Tokyo’s Shinjuku
district. Virgin and Tower already
have stores in Shinjuku.

EMI Germany
Consolidates
Sales Forces

l BY DOMINIC PRIDE

HAMBURG—EMI Music is re-
thinking the way it does business
in Germany to reflect and antici-
pate a rapidly changing market.
One result: The separate sales
forces of the company’s EMI and
Electrola units merged April 1.

Helmut
Fest, EMI's
GSA regional
president,
says the reor-
ganization
takes account
of geographi-
cal and struc-
tural changes
resulting
from the country’s reunification.
He also notes that with Pho-
nonet, the industry’s computer-
ized ordering system, sales
forces are relying more on tele-
marketing to keep in touch with
more remote retail stores.

The changes mark the end of
EMI and Electrola’s status as
two separate companies. Last
year, both were put under the
control of divisional managing di-
rector Erwin Bach, with Stefan
Trapp as A&R chief of both la-
bels. Trapp has left the company

(Continued on page 44)
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Export Music Australia To Shut Down

Promised Gov’t Funding Never Materialized

WM BY GLENN A. BAKER

SYDNEY—After a year of specula-
tion over its future, Export Music
Australia, the music industry-
funded overseas marketing organi-
zation, will shut down at the end of
June.

In its six-year history, EMA
raised the profile of Australian mu-
sic worldwide with programs such
as its Wizards Of Oz tours staged in
the U.S. and Japan.

The organization was set up by
the Australian Record Industry
Assn. (ARIA), the Australasian Per-
forming Rights Assn. (APRA), and
the Australasian Mechanical Copy-
right Owners Society (AMCOS),
each of which initially contributed
$35,000 Australian ($25,400 U.S.)
and eventually supplied $50,000
Australian ($36,300) in annual fund-
ing for EMA.

While EMA did not outlive its
usefulness, it did exhaust its wait for
government funding, which was to
have begun flowing two years ago
from the blank tape levy, relieving
ARIA, APRA, and AMCOS of sole
financial support for the organiza-
tion.

The blank tape levy was scuttled
at the last moment when the High
Court found it unconstitutional (Bill-
board, March 27, 1993). AMCOS
and ARIA then seriously questioned
the financial burden of supporting
EMA. APRA has been the most vo-
cal about carrying on EMA’s global
trade momentum, and has an-
nounced a new foreign relations di-
vision to boost its members’ over-
seas income, which now exceeds $7
million Australian ($5.08 million) an-
nually.

Under the leadership of general
manager Brian Peacock, EMA ag-
gressively took Australian music to
the world, with showcases in
Cannes, Los Angeles, Austin, Texas,
and across Japan; a trade mission to
Moscow; support of the New Music
Seminar and the internationally
syndicated radio show “The Big
Backyard”; and international distri-
bution of the Australasian Music In-
dustry Directory.

Acts whose careers have been as-
sisted directly by EMA include
Yothu Yindi, Kate Ceberano, the
Poor, Rick Price, and the Black Sor-
rows,

“The demise of EMA is incredibly

Dino Music Gets Cut Of Amblent Pie

B BY GLENN A. BAKER

SYDNEY—A relationship that be-
gan with the offer of a pizza during
MIDEM in Cannes some four
vears ago has since resulted in
Dino Music selling $1.44 million ($2
million Australian) worth of re-
cordings by Ken Davis, one of the
world’s most consistent creators of
ambient music.

In the two years since Dino
struck a distribution deal with Da-
vis, the Australian arm of the TV
marketer has claimed more than

100,000 units of the quarter-mil-
lion-album tally Davis says he has
sold since starting to make music
in the early '80s.

Other Australian artists have
sold more records than Ken Davis,
but it is doubtful any of them have
made more money. The relatively
simple synthesizer productions of
his sweeping and soothing original
works, some intertwined with nat-
ural sounds from the Australian
bush or coastline, are recorded in
his 16-track digital home studio
with no outside assistance. His fin-

IMM To Explore Asian Issues
100 Companies Expected At Event

M BY PHILIP CHEAH

SINGAPORE—Business and creative
issues in the burgeoning Pacific Rim
markets will be aired at the second an-
nual International Music Market here
next month. The event also will fea-
ture a program of talent showecases
with local and European artists, as
well as a trade exhibition.

The event takes place June 12-15 at
Singapore’s Westin Plaza and Raffles
hotels. It is organized by London-
based International Music Markets
Ltd., whose managing director, Brian
Batchelor, says he expects more than
300 delegates from Asia and beyond,
representing at least 100 companies.

“What we have in Asia is a conflu-
ence of nearly 2 billion people,” said

Batchelor at a Singapore reception
last month to launch the 1994 event,
“and we want to provide a center for
music companies to expand their bus-
inesses. It is also important for small,
independent companies to come and
trade their products.”

The “In Concert” showcases, pre-
sented in conjunction with local con-
cert promotion firm Sunvie Produc-
tions, will feature Singapore acts Dick
Lee, Alex Loh, Jimmy Ye, Asia Beat,
and Nuradee, among others.

From elsewhere, the talent lineup is
set to include EYC from the U.S., Ur-
ban Cookie Collective and Jaki Gra-
ham from the U.K., and Daryl Braith-
waite from Australia, as well as
performers from Japan, Thailand,

(Continued on page 44)
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KEN DAVIS

ished masters net him such a roy-
alty on the retail price that it is es-
timated he has made $1 million
from his Dino sales alone.

Comments Gary Jones, general
manager of Dino, “Evervwhere
you put his CDs, they sell. It
doesn’t matter if it’s a tourist shop,
new age ot book shops, or in major
retail chains like Brashs.

“Over almost 15 years, he’s es-
tablished his name so that it is syn-
onymous with the sort of musie
that people want to unwind and re-
lax to,” says Jones. “His 18-album
catalog [contains] the most active
releases we have. We record and
release pop, rock, country, and
easy listening music, but it just
can’t hold a candie to Ken.”

Four years ago Davis’ works
were being released on the tiny
Evasound label, and he was selling
private-label cassettes at open-air
performances and leasing albums
on a one-off basis to ambient labels
around the world. At that time, he

(Continued on page 41)

”

disappointing,” says Chris Moss,
marketing director of Sony Music,
the major label that most actively
supported and used the association’s
services for artists including Price,
the Poor, and the Black Sorrows. “It
was an important statement for the
industry to make about its future. It
recognized our newfound profes-
sionalism, post-PSA [the govern-
ment’s Price Surveillance Authority
hearings into CD pricing, which be-
gan in 1990]. The Australian music
industry places a lot of emphasis on
the future international success of
its artists, and it needs a body active
in taking advantage of all the oppor-
tunities which prevail.”

Outgoing EMA chairman Chris
Gilbey has mixed feelings about the
decision of the three supporting or-
ganizations to shut down the associ-
ation, but understands their rea-
sons. “We saw the government
putting enormous amounts of
money into MIAC (the Music Indus-
try Advisory Council) and Ausmusic
(the Australian Contemporary Mu-
sic Development Company), and [
think an attitude began to emerge
among the EMA funders of ‘Yes, I
want my acts to have hit records
overseas, but why should I put up all
this money if the government
doesn’t seem to recognize or support
what we're doing here?”

Despite the debate over its fund-
ing costs, EMA always was a shoe-
string operation. Although the body
was getting $150,000 Australian
($108,800) a vear from its founding
organizations, and other donations
for specific projects from the more
supportive record companies such
as Sony and Mushroom, Gilbey be-
lieves that “there was not enough
money to really make it work. It
needed a budget of $350,000 a year,
not $150,000. It was either make a
real commitment or quit. And after
the blank tape levy was lost, there
wasn't much chance of getting the
money we had to have.”

However, some industry observ-
ers see the $150,000 annual funding
costs as minuscule compared to
what was spent by the industry to
present a friendly face to the Prices
Surveillance Authority during its
hearings. They believe that the mul-
tinational record companies have a
far greater obligation than they are
acknowledging to sustain local rep-
ertoire in a market that generates so
much profit from the sale of interna-
tional product.

“We were always under-resour-
ced, but we're very pleased with
what we achieved,” says Peacock.
“Everything that we did was per-
ceived overseas as professional and
effective, and I really think that, by
industry standards, it actually cost a
pittance. I'm disappointed that it
won’t continue in this form, but I
have been approached by other in-
dustry bodies who are interested in
continuing certain EMA services. So
I think we can see this as a begin-
ning, rather than an end.”
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H BY ADRIAN HIGGS

ISTANBUL—BMG International is
expected to establish an affiliate in
Turkey this year. The most likely sce-
nario will involve the formation of the
company’s own sales and distribution
unit, based here.

BMG director for Eastern Europe
Walter Findeis says he is looking for
cooperation with local manufacturers
and distributors. Cassettes will be
manufactured in Turkey, but the ma-
jor will take a “selective approach”
with CDs, choosing local sourcing
only for front-line releases.

BMG has discussed local manufac-
turing with Raks Musik, though no
deal has been announced. Raks oper-
ates one of the largest cassette plants
in Europe and already produces blank
tapes for local brands, while duplicat-
ing for others. Its Turkey-hased du-
plicating capacity is about 250,000
cassettes a day, while the output of its
local CD plant is 3 million units a
year.

“BMG wants to get established in
local repertoire,” says Findeis, who
calculates that it takes 90% of Tur-
key’s prerecorded music sales. This,
he adds, is the reason the new venture
will not include BMG’s present Tu-
rkish marketing/distribution partner,
MMY, which has no local repertoire.

MMY is also the Turkish licensee

BMG Int’l Talks Turkey

Firm Plans Local Repertoire Move

for Warner Music International and
Island Records; until recently, it rep-
resented MCA Records. About the
latter, MMY managing director Yesil
Girensunlu says the two sides could
not come to renewal terms. MCA
eventually signed with Raks.

Other multinationals inereasing
their involvement in the Turkish mar-
ket include Sony, which started its
own operation in Istanbul from Jan-
uary this year, and EMI, which has
been strengthening ties with its exist-
ing partner, Kent Elektronik, over
the last 18 months. “Kent is not just
a licensee,” says Tony Salter, EMI's
Eastern Europe director, adding that
it operates as an EMI company. Kent
has a strong local repertoire roster.

Turkey, with a population of 60 mil-
lion, represents a huge potential mar-
ket. According to IFPI figures, the
market was worth just $121 million in
1993 on cassette sales of only 42 mil-
lion and CD sales of 1.5 million. The
Turkish-speaking republics of the
former Soviet Union—Azerbaijan,
Kazakhstan, Kirgizstan, Tajikistan,
Turkmenistan, and Uzbekistan—also
represent a potential market of about
60 million for Turkish music.

However, piracy remains an impor-
tant problem, taking between 15%
and 30% of sales and depressing mar-

gins.

CDV Raid Stuns Portuguese Retailers

B BY FERNANDO TENENTE

OPORTO, Portugal—Owners of sev-
eral record shops here are shocked
after an unexpected raid made by tax
authorities, who confiscated thou-
sands of CD video software units in
high-profile raids.

The authorities say the CDV units
were unlicensed and did not bear an
official stamp. However, dealers
maintain that they were given no in-
formation on correct procedures for
licensing the units. They also ex-
pressed fears that the heavy-handed
action has uprooted a flourishing
CDV market there.

Portuguese law states that all
commercial videograms should be li-
censed, *with each unit requiring a
special stamp. The law specifically
mentions the VHS cassette format,
but CDV has only recently been
marketed in Portugal.

The Brigada Fiscal, the depart-
ment that deals with public revenue
evasion, is also a division of the para-
military force GNR. Maria Hipolito,
from DGEDA, the general perform-
ance and arts department of the
force that carried out the raids, says,
“The action by the Brigada Fiscal
was based on the international code
of authors’ rights and connected
rights, which applies to CDV video-
grams.”

CDV importers, including major
record companies, had interpreted
the videogram law as a means of
fighting videocasstte piracy; until

PolyGram Pacts With Russian Acts

H BY VADIM YURCHENKOV

MOSCOW-—1In its first move toward
signing local talent, PolyGram’s Rus-
sian subsidiary has announced two
contracts with Russian performers.

The first act signed is Na-Na, and
a long-term contract forsees albums
released later this year on vinyl LP,
CD, and cassette. They will be re-
leased on the Polydor or Phonogram
labels.

The second act signed is Nikolai, a
rock group led by Nikolai Noskov,

who was with the Gorki Park rock
group for some years. The band
worked within the Stas Namin Cen-
ter, which in the late '80s and early
’90s was the first national music or-
ganization to operate a record label,
radio station (now defunct), concert
agency, talent agency, and even a
symphony orchestra.

Na-Na, which is led by veteran
rock musician/band leader Bary Ali-
basov, a prize winner at the now leg-
endary rock festival in Thilisi, Geor-
gia, in 1980, debuted at this year’s

MIDEM in showcases organized by
international festival organizers FI-
DOF. The band currently enjoys
strong popularity in its live shows and
record sales.

A spokesman for PolyGram Russia
says that the Na-Na product will be
massively marketed and promoted in
Eastern Europe, Israel, and the U.S.

Asststance in preparing this story
was provided by Inter-Media agency
m Moscow.

now it was not extended to CDV be-
cause no piracy cases had been en-
countered in that format.

Managing directors of major rec-
ord companies waited for a meeting
with DGEDA management; in the
meantime, DGEDA'’s state division
sent faxes to all majors stating that
the law in question, Law 39/88, inti-
mated that CDV units should be
stamped and licensed at the fee of
$8.72 per item.

Dr. Eduardo Simoes, general sec-
retary of national IFPI group the
Associacao Fonografica Portuguesa,
regards the DGEDA decision as
‘“very restrictive in cultural terms,
because CDV prices are already
creating an elite among buyers,
mainly in the [quality] music field.”

Majors such as Warner Music and
Sony Music have simply stopped
marketing the CDV, pointing out
that bureaucracy causes big delays
in new releases.

Managers of the victimized Oporto
record shops were advised to legalize
the confiscated CDV units by apply-
ing to the authorities, but some of
them refused, saying they preferred
to be reimbursed by the majors.

Mateus Batista, owner of record
shop Sunky at Santo Antonio Street,
says, “The action was handled
treacherously because when a stamp
was requested for audio prerecorded
music cassettes to fight piracy, they
gave us advice and gave a 60-day pe-
riod to legalize the format with the
stamp. But with CDVs, no informa-
tion was given up front and Brigada
Fiscal officers stepped in with the
shop full of customers.”

Batista added that he never saw a
stamped CDV unit; he also said he’d
understood that Portugal was a
flourishing CDV market, better than
some bigger nations. “But, unfortu-
nately, in Portugal they’ve pulled it
up by the roots.”

MUSIC & MEDIA
Europe's Only Radio-Active Newsweekly

INDISPENSABLE READING FOR ANYONE
INVOLVED WITH RADIO AND MUSIC

IN EUROPE!

For info call USA
T (404) 512.7107- Beth Dell'lsola

newsline...

GUIDO RIGNANO, president of the AFI, the Italian trade group that repre-
sents a minority of the country’s record companies, has announced his res-
ignation, effective at the end of May. Rignano says the move may help re-
solve AFT’s ongoing differences with FIMI, which was recognized by IFPI
last spring as the official association of the Italian record industry.

BRAD ASPESS, who built his U.K. distribution/wholesaler Soto Sound up
to $60 million annual turnover before selling the company in 1989, returns
from a five-year break from the music business to launch the Now retail
chain, taking over 12 in-store locations at Debenham department stores
that were run previously by the independent retailer 4-Play. From 1,000-
2,500 square feet, each site will stock musie, videos, and books.

RYKODISC has signed an exclusive label licensing deal in Japan with Vi-
deoArts Music, the first time the company has signed a labelwide licensing
agreement in the market. Peter Barakan will act as special marketing con-
sultant for Rykodisc in Japan.

VIRGIN RECORDS celebrates its 21st birthday May 30 with a 90-minute TV
extravaganza on U.K.'s ITV network. Artist contributions come from Peter
Gabriel, the Rolling Stones, Janet Jackson, Lenny Kravitz, Traffic, and Boy
George, among others. The event will be broadcast from Virgin’s “The
Manor” studios, where the label’s first release, Mike Oldfield’s “Tubular
Bells,” was recorded.

JIVE/SILVERTONE RECORDS in the U.S. has set up an international depart-
ment in New York under Nina Bueti to assist overseas efforts to break acts
including R. Kelly (currently top 40 in the U.K.), Jazzy Jeff & Fresh Prince,
Shaquille O’Neal, Aaliyah, A Tribe Called Quest, Buddy Guy, and others.

SONY MUSIC ENTERTAINMENT Japan president Shugo Matsuo has assumed
the chairmanship of the Recording Industry Association of Japan from To-
shiba-EMI president Takeshi Okkotsu, effective April 1.

MCA PANASONIC MUSIC is a new publishing joint venture in Japan formed
by Teichiku Records, part of the Matsushita group of companies, and MCA.

KOCH INTERNATIONAL has added Bar/None Records to the roster of inde-
pendent U.S. labels that it distributes abroad.

HERBERT GRONEMEYER, the German superstar who records for EMI Elec-
trola, will perform an MTV Unplugged segment set to air June 13 on MTV
Europe. It will mark the first time a performer who does not sing in English
has been featured on the program.

ETHIOPIAN ARTIST Mulatu Astatke and Sudan’s Mohammed Wardi are
among the artists expected to perform at a May 29 concert in Addis Ababa,
Ethiopia, concluding Expo *94, a series of cultural, musical, and trade shows
designed to raise money for and awareness of the needy in the African na-
tion.
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SWEDEN’S Z-TV FINDS ITS VOICE

(Continued from page 34)
its music-based programming.

But the Swedish music video network
is now poised to expand its reach, with
the help of its parent company, Kinne-
vik, which also owns Swedish commer-
cial satellite station TV3.

“We have received permission to
work with TV3, and they help us with
financing,” says Hedberg, who projects
Z-TV will begin broadcasting by satel-
lite in early 1995.

“We plan to go up on an Intersat and
reach Norway, Sweden, Denmark,

Western Finland, and perhaps the Bal-
ties and Northern Germany,” he says.
“Our main target is Sweden, of course,
but when we start broadcasting on sat-
ellite we can begin to compete not only
with MTV, but with the other Swedish
TV stations that have Z-TV types of
programs, such as ‘Beverly Hills 90210’
and ‘Melrose Place.””

From a promotional standpoint, Z-
TV'’s relationship with the Swedish rec-
ord companies already has proven mu-
tually fruitful. When Z-TV decided to

give Swedish artists their own acoustic
forum, like “MTV Unplugged,” more
than 20 acts participated, including Eric
Gadd, Dr. Alban, and multiplatinum
seller Magnus Uggla. The series was so
suceessful that it was broadcast later on
commercial satellite station TV3.

The Swedish record companies have
only accolades for Z-TV. Asa Torneryd,
promotion manager at Virgin Sweden,
rates Z-TV’s performance as good, not-
ing, “We work a lot with them, and we
also advertise there a lot.”

BMG-Ariola Sweden promotion man-
ager Pia Evingar says that unlike some
other TV stations, Z-TV's ability to do
things quickly allows it to be playful and
open-minded, and she sees the station
as the local competitor to MTV.

“We do, of course, work with MTV,”
she says, “but I think that Z-TV is a
good complement to them. It presents
many opportunities for local product,
and we have a close, very good relation-
ship with the people there on the pro-
duction side. Things move quickly.”
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Despite such positive reviews, Hed-
berg says he hopes the network will
strengthen its musical output and tran-
scend its mainstream boundaries in the
future. To that end, management
brought in new music producer Jakob
Ekendahl, former producer of pop and
youth program “Signal” on Swedish
public radio.

“We need to go in and try to create
a different format that will highlight
Swedish artists and hopefully break
new artists,” Hedberg says.

But economies still prohibit Z-TV
from broadcasting as many music vid-
eos as Hedberg would prefer.

“Like MTV Europe and the record
companies, we do have IFPI fees,” he
explains. “I plan to try to discuss the
situation with I[FPI to see if Z-TV can
increase broadcast time. It’s not impos-
sible; it affects the whole business.”

On-air hosts introduce videos in the
context, of specific shows, and clips also
are incorporated in the live talk show
programs, “Evening Pass” and the out-
rageous “Estrad” (or pulpit), which is
touted to viewers as being being “more
fun than sex.”

“Estrad” host and photo model Peter
Siepen is described by Hedberg as com-
pletely open-minded and spontaneous.

“He asked the Swedish finance min-
ister, Ann Wibble, for example, not how
she was doing, but whether she was
wearing black or white underwear,”
Hedberg explains.

Other programs, such as the news
shows “Z-TV News” and “Metallmaga-
sinet” enhance the network’s musie pro-
file. In addition, popular artists such as
rappers Rob’n’Raz appear on Z-TV as
program hosts. They helm the net-
work’s Swedish dance chart show, one
of three music chart programs based on
top album and singles sales throughout
the region. Sponsors include such lead-
ing advertisers as Philips and Levi
Strauss.

‘Black Empire’ Lifts
BMG’s Japan Sales

TOKYO—Promoting Hammer and
Whitney Houston as the “emperor and
empress of black music” in Japan was
one of the innovative tactics used by
BMG Victor in its recently wrapped
“Black Empire Campaign '94.”

~ The marketing campaign, which
BMG’s Japanese affiliate mounted in
first-quarter 1994, resulted in signifi-
cant sales increases of product by art-
ists such as R. Kelly, Toni Braxton, and
the aforementioned regal duo, as well
as catalog material, according to Hir-
okazu Tanaka, international product
manager at BMG Victor.

Highlights of the promotional push
included a showcase concert by Brax-
ton at Tokyo’s Blue Note club, special
displays at 300 record stores around
Japan, TV spots by Hammer and Brax-
ton, and full-color pamphlets featuring
priority artists such as Jade, Color Me
Badd, and Shaquille O’Neal, the
Orlando Magic NBA basketball-star-
turned-rapper.

“Black artists in general have be-
come more popular recently,” says
Tanaka. “And we've started to handle
more black artists now that we have
the Jive and Giant labels.”

STEVE McCLURE
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IT ALL BEGAN With A Post
Card—or lots of them, actually.
Packed inside overseas releases of
John Hiatt’s 1993 album “Perfectly
Good Guitar” on A&M Records, the
response cards offered a singer/
songwriter CD sampler from A&M
titled “Beyond Words.”

“Quite a few people wrote back
and said it’s a great compilation,”
says Bert de Ruiter, senior market-
ing director for international prod-
uct at A&M Records in London.
“And Sheryl Crow was, by far, the
artist most mentioned.”

While Crow’s 1993 debut album
“Tuesday Night Musie Club”
marked her as one of America’s
most promising new rock songwrit-
ers, the artist, her man-
agement, and A&M also
recognized her potential
abroad. At a London
showcase in March at
the Borderline, fronting
a newly recruited tour
band, Crow’s perform-
ance was confident and
compelling. The show
was taped by MCM Net-
working, which syndi-
cated it across Europe,
and an additional date at
London’s Underworld
was added by demand
before Crow returned
home.

In Germany, meanwhile, the mu-
sic video channel Viva got behind
Crow’s single “Leaving Las Vegas,”
and A&M arranged with retailer
World Of Musie for Crow’s debut to
be the chain’s April album of the
month, featured in all its advertis-
ing, on carrier bags, and on the
cover of the in-store magazine.
Thanks to the WOM campaign in
Germany, Crow’s smart and sexy
image seemed everywhere.

With A&M re-promoting “Run
Baby Run” as Crow’s new Euro-
pean single, the singer opened her
second tour of Europe May 16 in
Rome and will play dates in Italy,
Switzerland, Germany, Holland,
Brussels, Austria, and France be-
fore closing her visit back in Lon-
don, this time at the 2,000-capacity
Empire theater.

And then? Crow is expected to
make a third European swing in the
fall, either supporting an arena act
or headlining another club and thea-
ter tour. “Three European tours in
one year,” says de Ruiter. “That
shows the commitment to her here.”

HAVE TRAILER, WILL Travel:
Joshua Kadison, whose hit ballad
“Jessie” has propelled his SBK/
ERG debut album “Painted Desert
Serenade” to Heatseekers Impact
status on The Billboard 200 (Bill-
board, May 21), has now brought his
“trailer by the sea” to Europe. The
album has gone top five in Germany
and hit the top 15 on the Music &
Media Eurochart album chart on
the strength of sales in Germany,
Holland, Switzerland, and Norway.
“This is quite an exciting project,”

HOME &
ABROAD

by Thom Duffy

Leaving Las Vegas For London
As Sheryl Crow Flies Abroad

says Felix Crowley, pop product
manager for EMI Music Continen-
tal Europe, noting that the enthusi-
asm of local product managers in
Europe led to the priority push for
Kadison abroad. In the wake of ra-
dio play for “Jessie”—a piano ballad
as instantly memorable as Elton
John’s early hits—MTV Europe
has added the song’s video into its
breakout rotation. “Beautiful in My
Eyes,” now climbing the top 30 in
the U.S,, is the new single in Europe
as well. Kadison is due to make a
promotional trip to Germany for
media showeases in June—accom-
panied, perhaps, by Moses the cat.

GLOBAL HALLYDAY? The first
album by French super-
star Johnny Hallyday
to be recorded specifi-
cally with an interna-
tional marketing cam-
paign in mind is being
readied for a fall release
by PolyGram Records
France. Producing is
Chris Kimsey, known
for his work on, among
other projects, the
Rolling Stones’ “Steel
Wheels” album.

THE KING LIVES:
On May 31, L.R.S. Rec-
ords plans to release
King Sunny Ade’s “Live at the
Hollywood Palace,” which the king
of Nigerian juju music will support
with one of his most extensive
American tours in years. Opening
June 10 in Ithaca, N.Y., the concert
swing is due to continue through
mid-August and will include several
major summer festival appear-
ances. What’s more, the new live al-
bum will serve as the U.S. introdue-
tion and first I.R.S.-generated titled
in the Hemisphere world music se-
ries, launched earlier this year by
EMI Music International in London
(Billboard, Feb. 3). While “King
Sunny Ade Live At the Hollywood
Palace” will be distributed world-
wide by EMI as part of the Hemi-
sphere series, L.R.S. in turn will be-
gin the American release of the
Hemisphere titles. On July 12,
LR.S. plans to release “Super Gui-
tar Soukous,” “Reggae Africa,”
“Mali: Acoustic & Electric,” and a
Hemisphere sampler, to be followed
July 26 by “Brazil Blue,” “Music Of
The Andes,” and “Central African
Republic: Patience Dabany.” The
king keeps good company.

Assistance in preparing this col-
umn was provided by Emmanuel
Legrand in Paris.

Home & Abroad is a biweekly col-
umn spotlighting the activity of the
international music business and
artists outside their native mar-
kets. Information may be sent to
Thom Duffy, Billboard, 23 Ridg-
mount Street, London, WC1E-7AH,
or faxed to 071-323-231}.

DINO MUSIC GETS CUT OF AMBIENT PIE

(Continued from page 37)

went to MIDEM and ran into
Jones very much by accident.

“I bought him a pizza in
Cannes,” Jones recalls. “He was
looking a bit lonely and lost, and I
spent some time with him. He ap-
parently never forgot it, because
when we started up a distribution
company 18 months ago he came
on board right away. I had reason-
able expectations, but they have
been exceeded tenfold. We knew
we were onto a winner when one
album, ‘Atmospheres,’ sold around
30,000 copies.”

An Englishman who has been
performing since the age of 9, Da-
vis migrated to Australia in 1973
and enjoyed considerable success
as a live performer as he developed

his record sales. An admirer of
Kraftwerk and Tangerine Dream,
he was part of an early-80s elec-
tronic duo called 1Q, which sup-
ported Mike Oldfield on an Austra-
lian tour. He was invited to a
Tokyo music fair, where he per-
formed before Klaus Schulze from
Tangerine Dream.

“I move from very simple ambi-
ent music to emotional orchestral
music, and I think it all comes from
a spiritual background,” says Da-
vis. “I try to compose music that
will make people feel good about
themselves.”

He believes his commercial turn-
ing point eame when “I first drew
upon the feelings I have for nature
and combined it with the love I

have for new age relaxation mu-
sie.”

Across his musical panorama pa-
rades a stream of dolphins, birds,
and insects, washed by waves, wa-
terfalls, and rainforest drops.

Davis is now actively targeting
international markets and has
struck a recent deal with Euro-
pean distributor Dureco, based in
Holland. He also is well into nego-
tiations for releases in Asian and
North American markets. “If I can
sell a quarter of a million albums,
I really can’t see why I can’t do a
million in time,” he says. “The de-
mand for what I do is certainly not
diminishing. As long as there’s
stress, I'll be selling records.”

%
B
%
=]
4
i
i3
&
&

international Music Markets Ltd,
245 Old Marylebone Road,
London, NW| 5QT
United Kingdom:.

ARE YOU AT THE
2ND INTERNATIONAL
MUSIC MARKET

[2-15 JUNE, SINGAPORE?

JOIN THESE WORLDWIDE COMPANIES. ARTISTS,
PANELISTS AND MEDIA WHO WILL EXPERIENCE IMM "94.

HORIPRO (Japan) *HMV (Japan) *TUSK (S.Africa) *EDEL (Germany) *HERMANEX (Netherlands) *MCA
Int (UK) *PONY CANYON (Singapore) *MUSHROOM (Australia) *MUSIC DELUXE (UK)
*MICROSOFT (USA) *AVEX (Japan) *SONY (Singapore & Australia) *IL SHIM TRADING (Korea)
*KING (Japan) *IN-AKUSTIK (Germany) *BMG (Hong Kong, Australia, Singapore) *STAR TV (Hong Kong)
*BEEHIVE TRADING (UK} *FORM-PRIVATE (Singapore) *TIMBUKTU RECORDS (UK} *VALENTINE
(Singapore) *GENERAL OVERSEAS (UK) *GALLO MUSIC (S.Africa) *MODERN ELECTRONICS (Saudi
Arabia}) *CHARLY RECORDS (UK} *MMA ROOART (Australia) *MICHAEL RECORDS (Thailand)
*WINDSONG INT (UK) *ROCKADILLO (Finland) *HIMALAYA (Taiwan) *BMG ARIOLA (Australia)
*CAROLINE INT (UK) *TOWER RECORDS (Singapore) *SALEM (Malaysia) *PULSE 8 RECORDS (UK}
*DISC CENTRER (Japan) *DOMAIN RECORDS (USA) +POLYGRAM KK (Japan) *HIMALAYA RECORDS
(Taiwan) *VIRGIN RETAIL (Japan) *DIG IT INT (ltaly) *BELLA MUSICA (Germany) *WZ (Germany)
*HUGHES LEISURE GROUP (Australia) *CHACRA ALTERNATIVE MUSIC (Canada) +DISC CENTRE
(Japan) *DISCOMANIA (Germany) *GENERAL CD (Singapore) *HARMONY MUSIC (ltaly) *KANAAR
SOLICITORS (UK) *MUSITECHNIC (Canada) *MUSIC & MOVEMENT (Singapore) *ROAD RUNNER
RECORDS (Netherlands) *TOUCH MUSIC (Singapore) *WETON WESGRAM (Netherlands) *NEW
WORLD PRODUCTIONS (Australia) +BAY PRODUCTIONS (Korea) *SHAMROCK (Austria) *SOUND
DEPARTMENT (Hong Kong) *3 MAN ISLAND (UK) *PILZ MEDIA GROUP (Germany) *SWISSTEO
HOLDINGS (Singapore) *MNW RECORDS GROUP (Sweden) °IFPI (UK) *DAVID WINEMAN
SOLICITORS (UK) *IFPI {Hong Kong) *WEINSTEIN LAWYERS (USA) *ATTUNED MANAGEMENT (UK)
*WALTON & CO (UK) *BIG O MAGAZINE (Singapore) *PERFECT [0 RADIO (Singapore) *HONG
KONG COMM BROADCASTING (Hong Kong) *SBC (Singapore) *G2 PRODUCTIONS (UK) *WARNER
CHAPPELL (UK) *CRITIQUE RECORDS (USA) *ELECTRONIC ARTS (UK) *REAL CAST (Japan)
*ENTERTAINMENT CO (Hong Kong) *THE VIRTUAL REALTY ORGANISATION (Australia)

THIS PERFECT DAY (Sweden), LIZ ‘N' LOVE (Germany), THE WATCHMAN (Netherlands), RITCHIE
GOUYATTE (UK), ROBERTSON BROTHERS (Australia), FM (UK), VALLEY OF THE DOLLS (UK),
JAILBREAKERS (UK), NURADEE (Singapore), ASIABEAT (Singapore), TRIO TOYKEAT (Finland), TAB
TWO (Germany), PALLE MIKKELBORG (Denmark), JAKI GRAHAM (UK), JOHN ROBINSON (UK), TRF
(Japan), m.c.A.T (Japan), DICK LEE (Simgapore), JACINTHA (Singapore) NAJLPALL (Singapore), MARK
CHAN (Singapore), MANEE (Thailand), ALEX LOH (Singapore), JIMMY YE (Singapore), E.Y.C (USA),
URBAN COOKIE COLLECTIVE (UK), VICKY SAMSON (S.Africa)

BE A PART OF IT. REGISTRATIONS TAKEN RIGHT UP TO 12 JUNE.

at IMM Singapore

Call: Heather Nedwell

Tel: +65 272 05 82
Fax: +65 272 00 26

Call: Nicole Fabisch
at IMM London
Tel: +44 (0) 71 723 2277
Fax: +44 (0) 71 723 2288
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HITS OF THE¢

© 1993, Bilboord / 87 Communications

JAPAN (©empa Publications, Inc.) 5/23/94 CANADA (The Record) 5/9/94 GERMANY compiled by Media Control 5/17/94 ITALY Musica e Dischi) 5/16/94
THIS | LAST THIS | LAST THIS | LAST THIS | LAST
week |week | SINGLES week |week | SINGLES weEK |week | SINGLES week |week| SINGLES
1 |NEW] NATSU O DAKISHIMETE TUBE sonv 1 | 1 | THE POWER OF LOVE CELINE DION EPIC/SONY 1 | 1 | WITHOUT YOU MARIAH CAREY cotumsia 1 | 2 | STREETS OF PHILADELPHIA BRUCE
2 |NEW| LOVE T-BOLAN oivoom 2 | 2 | STREETS OF PHILADELPHIA BRUCE 2 | 4 | MADCHEN LUCILECTRIC ariowa SPRINGSTEEN coLumsia
3 2 NATSU GA KURU MAKI OHGURO 8-GRam SPRINGSTEEN coLumsia 3 2 STREETS OF PHILADELPHIA BRUCE 2 1 I'LL REMEMBER MADONNA WARNER BROS
4 1 WHEREVER YOU ARE DREAMS COME TRUE Eric 3 5 WITHOUT YOU MARIAH CAREY coLUMBIA/SONY SPRINGSTEEN coLumsia 3 3 THE RHYTHM OF THE NIGHT CORONA Dwa
5 | NEW/| SORA TO KIMI NO AIDANT MIYUKI NAKAJIMA 4 3 GROOVE THANG ZHANE MoTOWN/PGD 4 5] | LIKE TO MOVE IT REEL 2 REAL Emi 4 6 EINS, ZWEL, POLIZEI MO-DO EXPANDED/plaStika
PONY CANYON 5 | 4 | STAY ETERNAL Em/CEmA 5 | 3 | SOMEWHERE OVER THE RAINBOW MARUSHA 5 | 4 | THINK ABOUT THE WAY ICE MC owa
6 |[NEW/| Al GA UMARETA HI MIWAKO FUJITANI nipPON 6 6 GETTO JAM DOMINO COtUMBIA/SONY URBAN/POLYDOR 6 7 SERENATA RAP JOVANOTTI SOLELUNA/MERCURY
COLUMBIA 7 8 UNDERSTANDING XSCAPE COLUMBIASONY 6 8 UNITED PRINCE ITAL JOE featuring MARKY MARK 7 5 PUPUNANNY AFRIKA BAMBAATAA EXPANDED/DFC
7 6 | IT'SONLY LOVE MASAHARU FUKUYAMA BMG 8 | 13 | HEYDJ LIGHTER SHADE OF BROWN MERCURYV/PGD EAST WEST 8 |NEW| CHANGE MOLELLA TiMe
VICTOR g | 7 | MISLED CELINE DION epicsony 7 | 14 | GIVEMEALLYOURLOVE MAGICAFFAIR EiECTROLA | g | 8 | AUTOMATIK SEX EINSTEIN DR. DJ EXPANDED/plaStika
8 |NEW/| JUN AI RHAPSODY MARIYA TAKEUCHI EAST wesT 10 | 11 | SLEEPING IN MY CAR ROXETTE EMICEMA 8 | 6 | LOOK WHO'S TALKING! DR. ALBAN ARIOLA 10 | NEw| I'LL STAND BY YOU PRETENDERS wea
9 | NEwW| DRAMATIC NI KOISHITE KOUMI HIROSE victor 11 19 SAID | LOVED YOU... M. BOLTON COLUMBIA/SONY 9 7 DOOP DOOP zvx ALBUMS
10 |NEW| NATSU NO HI CHISATO MORITAKA ONE P MUSIC 12 | 10 | WHATTA MAN SALT-N-PEPA NEXT PLATEAUPGD 10 | 10 | THE MOST BEAUTIFUL GIRL IN... PRINCE eper I e T R T T
ALBUMS 13 |NEW| | WANT YOU JULIET ROBERTS REPRISEWEA 11 | 9 | DON'TTURN AROUND ACE OF BASE METRONOME 2 | 2 | SOUNDTRACK PHILADELPHIA ErC
1 | 1 | TRF HYPER MIX I avexTRAX 14 | 12 | DREAMS THE CRANBERRIES ISLAND/PGD 12 | 12 | JESSIE JOSHUA KADISON emi 3 | 3 | UMBERTO TOZZ! EQUIVOCANDO cco
2 | 10 | SING LIKE TALKING TOGETHERNESS fUN HOUSE 15 | 15 | BLAME YOUR PARENTS 54,50 COLUMBIASONY 13 | 11 | ROCK MY HEART HADDAWAY ARiOLA 4 | & | 883 REMIX 94 rru
3 | 6 | LISETTE MELENDEZ TRUE TO LIFE SONY 16 | 16 | I'LL REMEMBER MADONNA SReAVEA 14 | NEW| MMM MMM MMM MMM CRASH TEST DUMMIES 5 | 8 | MARIAH CAREY MUSIC BOX coLumsia
4 | 3 | MARIAH CAREY MUSIC BOX coLumia 17 | NEW| FAMILY AFFAIR SHABBA RANKS POLYDORPGD RO 6 | 5 | LAURA PAUSINI LAURA cap
5 | 5 | BASIA SWEETEST ILLUSION epic 18 | 17 | AIN'T-GOING OUT... CYPRESS HILL cotmawsony | 25 | 15 | ALWAYS ERASURE iNrcanal 7 | 2 | JovANOTTI LORENZO 1
16 | 13 | OMEN Ill MAGIC AFFAIR ELECTROLA N 994 SOLELUNAMERCURY
6 8 ACE OF BASE THE SIGN BMG VICTOR 18 20 YOLANDA REALITY quauty/PGD 8 7 NON MI TRADIRE PAOLO VALLESI
17 | 17 | EVERYTHING CHANGES TAKE THAT rca BITHMUSIGSUCAR
7 |NEW/| MIYA & YAMI LOVE IS DANGEROUS sonv. 20 |NEW| FEELS LIKE HEAVEN URBAN COOKIE CO. quauTy o |NEw! NOMADI LA SETTIMA ONDA coo
18 16 | GOT TO GIVE IT UP MASTERBOY POLYGRAM
8 1 9 | FUMIYAFUII ANGEL ponv Canvon ALBUMS 19 | NEW! NO MORE MAXX 10 | 9 | FABIO CONCATO SCOMPORRE E RICOMPORRE
9 | 4 | YASUHIRO YAMANE DESTINY NHON CROUWN 1 | 1 | PINKFLOYD THE DIVISION BELL coLumeissony 20 L e S MERCURY
10 | 2 | UNICORN THE VERY RUST OF UNICORN SONY 2 | 2 | ACE OF BASE THE SIGN ARISTAEMG 19 PING IN MY CAR ELECTROLA
3 | 3 | COUNTING CROWS AUGUST AND EVERYTHING ALBUMS
(Australian Record Industry Assn.) 5/22/94 AFTER DGCUNI L ! MARIAICAREYEMUOSICISOXYCOLMBIA SPAlN (TVE/AFYVE) 5/7/94
n ry n 1 f
YT 4 | 6 | CANTO GREGORIAN GREGORIAN CHANTS mi § g 'F:IOXKETT% CR/;SHEv DBOOSM(; Bg’\E‘G- ELECTROLA s | st
5 7 | LOREENA MCKENNITT THE MASK AND MIRROR NK FLOYD THE DIVISION BELL emi
week| week | SINGLES , e 4 | 4 | SOUNDTRACK PHILADELPHIA erc WEEK| WEEK| - SINGLES
1 1 THE SIGN ACE OF BASE rossumBMG 6 5 ENIGMA THE CROSS OF CHANGES VIRGINCEMA 5 5 JOSHUA KADISON PAINTED DESERT SERENADE 1 7 HOODED ON FEELING TONY WILSON BLANCO Y
2 | 3 | THE MOST BEAUTIFUL GIRL IN THE WORLD EMI NEGRO
PRINCE fESTIvAL gl e COLOUR OF MY LOVE €Cs0 | ¢ | \ew | CRASH TEST DUMMIES GODSHUFFLEDHISFEET | 2 | | | SISTER GOLDEN AIR SPANIC Lucssancer
3 | 2 | BREATHE AGAIN TONI BRAXTON aRistA 8 i KINS)SIAMESEIDREAMEVHGIN oL 3 | 3 | RIGHT IN THE NIGHT JAM & SPOON DANCE POOL
4 6 RIGHT IN THE NIGHT JAM & SPOON DaNCE POOL/ 9 4 SOUNDGARDEN SUPERUNKNOWN aamPGd 7 6 | TAKE THAT EVERYTHING CHANGES Rca o
SONY 8 | 10 | ACE OF BASE HAPPY NATION werRO 4 | 2 | THE MOST BEAUTIFUL GIRL IN THE WORLD
10 | 9 | SOUNDTRACK PHILADELPHIA EPIC/SONY METRONOME
S | NEW| ONE METALLICA PHONOGRAM/POLYGRAM g 7 HOWARD CARPENDALE ICH BIN DA PRINCE rONOMUSIC
11 | 19 | REBA MCENTIRE READ MY MIND wmcauni H POLYGRAM £ o
6 9 DOOP DOOP LIBERATION/FESTIVAL 10 9 BRYAN ADAMS SO FAR SO GOOD 5 |NEwW| DOOP DOOP BLANCO Y NEGRO
\ 12 | 12 | YANNI LIVE AT THE ACROPOLIS PRIVATE MUSIC A
7 | 7 | VLLREMEMBER MADONNA WARNER 11 | 8 | DR.ALBAN LOOK WHO'S TALKING! 6 | 6 | THINK ABOUT THE WAY ICE MC BLANCO Y NEGRO
8 | 5 | POWER OF LOVE CELINE DION 13 | 13 | BECK MELLOW GOLD ooouni . ! ARIOLA 7 | 2 | LOOK WHO'S TALKING DR. ALBAN
EPIC 12 | 11 | BIOHAZARD A STATE OF THE WORLD... wea : ARIOLA
14 | 11 | NIRVANA IN UTERO poc
9 | 4 | WITHOUT YOU MARIAH CAREY cOLUMBIA 13 | 13 | MEAT LOAF BAT OUT OF HELL I 8 | 8 | THE RHYTHM OF THE NIGHT CORONA BLANCOY
15 | 15 | MARIAH CAREY MUSIC BOX COLUMBINSONY VIRGIN R
10 |NEW| MMM MMM MMM MMM CRASH TEST DUMMIES 12 | 12 | PHIL COLLINS BOTH SIDES
o 16 | 14 | BONNIE RAITT LONGING IN THEIR HEARTS 2 | el eR e ANzERTRA INT:V::ORD 9 | 5 | DIMENSION DIVERTIDA PACO PIL mAXMUSIC
1 | 10 | THINGS CAN ONLY GET BETTER (REMIX) D:REAM CARORCERS 10 | NEW| HOOKED ON FEELING SILENZI maxmusic
! T " ) 17 | 16 | TONIBRAXTON TONI BRAXTON ARISTABMG 16 | 18 | TOTEN HOSEN REICH & SEXY (BEST OF) viraiN ALBUMS
12 | 12 | MOUNTAIN CHOCOLATE STARFISH em 18 | 18 | ROXETTE CRASH! BOOM! BANG! EMICEMA 17 |NEW| ERIC CLAPTON THE CREAM OF... poLYDOR i 5 | PRESUNTOS IMPLICADOS EL PAN Y LA SAL
13 | 8 | STREETS OF PHILADELPHIA BRUCE 18 1520 | VARIOUSIARTISTS (RHITHI COUNTRY & BLUES | 18 | 16 | ARZTE DIE BESTIE IN MENSCHENGESTALT WARNER
SPRINGSTEEN coLumsia 2 5 ROXETTE CRASH! BOOM! BANG! Hispavox
14 | 11 | DUMDADUM MELODIE MC virainvem 20 |NEW | CRASH TEST DUMMIES GOD SHUFFLED HIS FEET 19 12 :é:;ng:AzEBTEXOG",'R?PDRNEN EASTWEST 3 | 1 | COROMONJES MONASTERIO DE SILOS CANTOS
15 | 15 | FEEL LIKE MAKING LOVE PAULINE HENRY Epic ARISTABMG — GREGORIANOS EMIGDEON
16 [NEW| STAY ETERNAL tm 4 | 3 | MICHAEL NYMAN THE PIANO VIRGIN
17 | 14 | SING HALLELUJAH DR. ALBAN 8mc k 5 | 4 | GLORIA ESTEFAN MITIERRA ric
18 13 IT'S ALRIGHT EAST 17 LONDON/POLYGRAM 6 6 MARIAH CAREY MUSIC BOX cotumsia
19 |NEW/| ¥'LLSTAND BY YOU PRETENDERS WARNER @ . 7 |NEW| EL CONSORCIO LO QUE NUNCA MUERE Hiseavox
20 | 20 | RETURN TO INNOCENCE ENIGMA virRGIN 8 | 7 | PINKFLOYD THE DIVISION BELL EM/ODEON
ALBUMS © 1994, Biliboard/BPI Communications (Music Week/ © CIN) 5 21/94 9 |NEW| ACE OF BASE HAPPY NATION FOLYGRAM
1 1 MAR CAREY MUSIC BOX ¢ THIS | LAST THIS | LAST 10 8 COUNTING CROWS AUGUST AND EVERYTHING
2| 3 melﬁovo THE DIVISION BE(l)_LLUN(‘:(B)l:JMBlA weEK (week | SINGLES . WEEK | wEEK | ALBUMS GEFFEN
3 | 2 | ENIGMA THE CROSS OF CHANGES viRaiN 1 | 2 | COME ON YOU REDS THE MANCHESTER UNITED 1 | 1 | DEACON BLUE OUR TOWN—GREATEST HITS
3 | & | CHOCOLATE STARFISH CHOCOLATE STARFISH FOOTBALL SQUAD POLYGRAM TV COLUMBIA NETHERLANDS (stichting Mega Top 50) 5/16/94
o 2 | 1 | INSIDE STILTSKIN WHITE waTER 2 | 2 | CRASHTEST DUMMIES GOD SHUFFLED HIS FEET [~ ="
3 | 7 | AROUND THE WORLD EAST 17 Lonpon RCA
N \
5 | 11 | THEBADLOVES GET ONBOARD MUSHROOM/FESTIVAL o el ToTES AR ARG WerTWeT e eredods 3 5 | ETERNAL ALWAYS & FOREVER emi week |Week | SINGLES
6 | 7 | K.D.LANG INGENUE warner o ke L PINKEIOYD T EBIVISTONIBE Lines 1 | 1 | ILIKETO MOVEIT REEL 2 REAL FEAT. MAD
7 9 PEARL JAM VS. tpic : STUNTMAN  POSITIVAEMI
8 | 16 | NICKCAVE LET LOVE IN uacRsrowresTvaL AR R k-2 U e Ceil b 5 | 6 | DUSTYSPRINGFIELD GOIN'BACK—THEVERY | 5 | 2 | THE MOST BEAUTIFUL GIRL IN THE WORLD
9 | 13 | TONIBRAXTON TONIBRAXTON aristA 7 F 5 | MMM MMM MMM Mn:‘M R TS ES 6 | 7 | THE CRANBERRIES EVERYBODY ELSE IS DOING RRINCEYNeC/Renu R
10 | 15 | ACE OF BASE HAPPY NATION (US VERSION) el % IT SO WHY CAN'T WE? siano 3 g ONE META%ICA Meacuagpnonocmw
POSSUM/BMG i 4 WITHOUT YOU MARIAH CAREY cOLumBIA
8 9 | JUST A STEP FROM HEAVEN ETERNAL emi 7 3 | BLUR PARKLIFE roon
i; 142 Ell;_\li:z:F:)fg:%HTEHCEORL(())ﬂQI\g;CMsclfOVE o 9 |NEW| THE REAL THING 2 UNLIMITED pwiL 8 |NEW! PRETENDERS LAST OF THE INDEPENDENTS wea 5 |NEW ngmfm MMM MMM CRASH TEST DUMMIES
( i 9 | 8 | JUDITH DURHAM/THE SEEKERS CARNIVAL OF
13 | 17 | K.D.LANG EVEN COWGIRLS GET THE BLUES }? NEW ?:5;33;:533?5?5@5 ﬁ‘o::éNxbsfS HITS b 6 | 6 | STRANIAMORI LAURAPAUSINI CGOMARNER
- (ESSSL;NBTSC\EET)HVK;‘;‘Q%W N— PRINCE NPG 10 | NEw| SONIC YOUTH EXPERIMENTAL JET SET, TRASH @ 1 EIERDENIBEINECHT NICO LANDERS Re/ReD
LONDON/POLYGRAM : AND NO STAR GEFFEN X
15 [NEw| CRASHTEST DUMMIES GOD SHUFFLED His FeeT | 12 | B | LIGHT MY FIRE GLUBHOUSE featuring CARL 74| 11 | 13 | MUSIC BOX MARIAH CAREY couwsia 8 | 4 | WATERFALL ATLANTIC OCEAN cLussrure
RCA 12 | 21 | ENIGMA THE CROSS OF CHANGES ViRGiN 9 | 9 | STREETS OF PHILADELPHIA BRUCE
16 | NEw| WEIGHT ROLLINS BAND aumc 14 15 LEAN ON ME MICHAEL BOLTON coLumsia . ’ d SPRINGSTEEN coLumBia
15 | 16 | CARRY ME HOME GLOWORM GOl 0iscs 13 |NEw} DES'REE | AIN'T MOVIN' sonv 10 | 10 | JESSIE JOSHUA KADISON
17 14 MICHAEL 8OLTON THE ONE THING coLUMBIA 14 16 ACE OF BASE HAPPY NATION SBK/EMI MUSIC
18 | 19 | SOUNDTRACK PHILADELPHIA erc 16 |NEW) PRAYER FOR THE DYING SEAL 717 zanG s et ALBUMS
19 |NEW| PANTERA FAR BEYOND DRIVEN warner 1724 NION [[FAXVATS! BRESURE e Rl o Pl i & 1 | 1 | MARIAH CAREY MUSIC BOX coLumen
20 | NEW| THE CRUEL SEA THE HONEYMOON IS OVER reo | 18 | 12 | PLLSTAND BY YOU PRETENDERS wea O Bl oL i Ay g 2 | 4 | JEFF TRACHTA & BOBBY EAKES BOLD AND
19 | 11 | 1| LIKE TO MOVE IT REEL 2 REAL FEATURING THE | 17 | 15 | TAKE THAT EVERYTHING CHANGES #ca
EYE/POLYGRAM BEAUTIFUL DUETS ARCADE
MAD STUNTMAN Positiva LB |27 |[|RNARKANALNEYERMING (corren 3 | 3 | LAURA PAUSINI LAURA CGOMARNER
NEW ZEALAND RiAND) 511/94 20 |NEW| DEEP FOREST DEEP FOREST coiumsia 19 | 11 | MARVIN GAYE THE VERY BEST OF MARVIN GAYE 2 | 2 | PINKFLOYD THE DIVISION BELL
THIS | LAST 21 | 25 | THE EYES OF TRUTH ENIGMA vircin Sl 5 | 5 | NIRVANA NEVERMIND cerren
week |week|  SINGLES 22 | 14 | UNDER THE BRIDGE RED HOT CHILI PEPPERS 20 foce || Vs RGNV ST PRAAA 6 | 8 | LAURAPAUSINI LAURA PAUSINI
1 | 1 | THESIGN ACE OF BASE svc wARNERIEROZ & nEvy TUSBEREBER] FAINGE TTART gRek 7 | 7 | ROBERTLONG UIT LIEFDE EN RESCFG’E/(\;’TA il
EMI
2 | 2 | CANTGET ENOUGH SUPERGROOVE 8Mmc 230y E‘SU%NE CANISTGF US'NOW CHEUSER FOOTHAEE gg ;g ;",‘,’QOSEELDELEGS ::IESLL;'L?NZOMOR 8 | 9 | PAUL DELEEUW PLUGGED VARAGRAM/SONY
3 | 5 | SOMUCH INLOVE ALL 4 ONE WARNER A i 9 | NEW| URBAN DANCE SQUAD PERSONA NON GRATA
| : 24 | 35 | AIN'T NOTHING LIKE THE REAL THING 24 | 17 | QUEEN GREATEST HITS PARLOPHONE
4 |NEW| THE MOST BEAUTIFUL GIRL IN THE WORLD MARCELLA DETROIT & ELTON JOHN  ROCKET 25 | 24 | SIMON AND GARFUNKEL THE DEFINITIVE SIMON Sl
PRINCE FESTIVAL g 10 | & | ROXETTE CRASH! BOOM' BANG!
g 3 || oNEloN|ORE TOBECONTIUED 25 | 17 | JULIEEP LEVELLERS CHina AND GARFUNKEL coLumsia H! " BANG! PAR.OPHONE
AN E o BRU(V:VE“‘“ER 26 | 18 | 100% PURE LOVE CRYSTAL WATERS AsM 26 | 14 | R.E.M. AUTOMATIC FOR THE PEOPLE wARNERBRCS
SPRINGSTEEN CoLumBi 27 | 31 | NUMBER ONE EYC mca 27 |NEW| THE AUTEURS NOW I'M A COWBOY VIRGIN HONG KONG (P Hong Kong Group) 5/7/94
7 | 6 | WITHOUT YOU MARIAH CAREY coumeia 28 | NEW| THE RHYTHM CLOCK MEDIAMCA 28 |NEW!| COUNTING CROWS AUGUST AND EVERYTHING  |—
8 7 GROOVE THANG ZHANE POLYGRAM 29 | 13 | DEDICATED TO THE ONE | LOVE BITTY MCLEAN AFTER GEFFEN THIS | LAST
o B BRILUIANT RECORDINGS 29 |NEW| TRAFFIC FAR FROM HOME virGiN week | week| ALBUMS
90 i :/vnoomv{ (THE;‘E s e eEp 30 | 19 | YOUR BODY'S CALLIN' R. KELLY sve 30 | 25 | D:REAM D:REAM ON VOL 1 FXUMAGNET 1 | 1 | PINKFLOYD THE DIVISION BELL em
1 1 FESTIVAL 31 27 DREAMS THE CRANBERRIES istaND 31 28 LIONEL RICHIE BACK TO FRONT pOLYDOR 2 2 DUM DUM BOYS LUDIUM OH YEAHVEMI
ALBUMS 32 | 21 | STREETS OF PHILADELPHIA BRUCE 32 | 34 | ROXETTE CRASH! BOOM! BANG! emi 3 |NEW| VARIOUS ARTISTS MEGA DANCE MIX arcave
1 2 ACE OF BASE HAPPY NATION smc SPRINGSTEEN coLumsia 33 1 31 WET WET WET END OF PART ONE (THEIR 4 | NEW| VARIOUS ARTISTS ABSOLUT MUSIC 10 arCaDE
2 | 1 | PINKFLOYD THE DIVISION BELL coLumsia 33 | NEW| WHEN A MAN LOVES A WOMAN JODY WHATLEY GREATEST HITS) pRECIOUS 5 | 3 | DANCE WITH A STRANGER LOOK WHAT YOU'VE
3 3 | THE MUTTON BIRDS SALTY virGiN MCA 34 | 19 | SENSER STACKED UP uLtmMate DONE NORSK/BMG
4 4 ENIGMA THE CROSS OF CHANGES VIRGIN 34 {NFW| MOVE CLOSER PHYLLIS NELSON emi 35 | 26 MADONNA THE IMMACULATE COLLECTION sire 6 7 JOSHUA KADISON PAINTED DESERT SERENADE
5 5 K.D. LANG INGENUE wWARNER 35 | 36 SO CLOSE TO LOVE WENDY MOTEN Em: 36 | 23 SIMPLY RED STARS EAST WEST EMI
6 |NEW/| JOHN MCDERMOTT OLD FRIENDS &mi 36 | 20 | ROCKIN' FOR MYSELF MOTIV 8 wea 37 | 9 | SKIN SKIN PARLOPHONE 7 6 SISSiL KYRKJEBO INNERST | SIELEN staeway
7 | NEW| JOHN MCSWEENEY 22 ALL TIME GOSPEL 37 [NEW| U DON'T HAVE TO SAY U LOVE ME MASH! reacT | 38 | NEW/| MEAT LOAF BAT OUT OF HELL I} viraiv - ::ORLI'S é[”APTON AniE s
FAVOURITES BvG 38 | 37 | LISTEN TO THE MUSIC DOOBIE BROTHERS 39 | 22 | ROD STEWART THE BEST OF ROD STEWART p S e G RAM
8 |NEW| MARIAH CAREY MUSIC BOX coLumsia WARNER WARNER BROS 9 | 5 | MARIAH CAREY MUSIC BOX coLumsia
g |NEw| JIM REEVES THE VERY BEST OF JIM REEVES Bwc | 39 | 40 | IF YOU GO JON SECADA sok 40 | 36 | THE BRAND NEW HEAVIES BROTHER SISTER acip 101 9 ANNE GRETE PREUS MILLIMETER waRNER
10 | 9 | BONNIE RAITT LONGING IN THEIR HEARTS 40 | 39 | BACK IN MY LIFE JOE ROBERTS fin IAEZAr
CAPITOL

Hits Of The World is compiled at Billboard/London by Julie Boodhoo and Elena Bernardinis. Contact 71-323-6686, fax 71-323-2314/2316.

‘New' indicates first entry or re-entry into chart shown.
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THIS | LAST
WEEK | WEEK
1 ]
2 3
3 2
4 6
5 4
6 | NEW
7 9
8 8
9 5
10 | 11
11 10
12 14
13 16
14 7
15 | 12
16 15
17 13
18 17
19 | NEW
20 | NEwW
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SINGLES

STREETS OF PHILADELPHIA BRUCE
SPRINGSTEEN cotumsia

WITHOUT YOU MARIAH CAREY coiumsia

THE MOST BEAUTIFUL GIRL... PRINCE npG

| LIKE TO MOVE IT REEL 2 REAL FEATURING THE
MAD STUNTMAN POSITIVA

LOOK WHO'S TALKING! DR ALBAN CHEIRON
INSIDE STILTSKIN WHITE WATER

ALWAYS ERASURE muTE

THE REAL THING TONY DIBART CLEVELAND CITY
MMM MMM MMM MMM CRASH TEST DUMMIES
ARISTA

DOOP DOOP cLussTiTUIE

ROCK MY HEART HADDAWAY COCONUT/ARISTA
ONE METALLICA POLYGRAM

SWEETS FOR MY SWEET C.J. LEWIS mca
OMEN 11l MAGIC AFFAIR ELECTROLA

IT'S ALRIGHT EAST 17 LONOON

DON'T TURN AROUND ACE OF BASE MEGA/
METRONOME

EVERYTHING CHANGES TAKE THAT rca

THE SIGN ACE OF BASE MEGA/METRONOME

COME ON YOU REDS MANCHESTER UNITED
FOOTBALL SQUAD pOLYGRAM TV

SOMEWHERE OVER THE RAINBOW MARUSHA
LOW SPIRIT/MOTOR

ALBUMS

PINK FLOYD THE DIVISION BELL emi

MARIAH CAREY MUSIC BOX coLumsia

ROXETTE CRASH! BOOM! BANG! emi
SOUNDRACK PHILADELPHIA epic

TAKE THAT EVERYTHING CHANGES rca
BRYAN ADAMS SO FAR SO GOOD asm

CORO DE MONJES DEL MONASTER!0 DE SILOS
LAS MEJORES OBRAS DEL CANTO GREGOR!AN O
EMI

DEACON BLUE OUR TOWN-GREATEST HITS
COLUMBIA

BLUR PARKLIFE foop

CRASH TEST DUMMIES GOD SHUFFLED HIS FEET
ARISTA

ENIGMA THE CROSS OF CHANGES virGIN
MARVIN GAYE THE VERY BEST OF ... MoTOWN
DR ALBAN LOOK WHO'S TALKING! CHERION

ACE OF BASE HAPPY NATION MEGA/METRONOME
JOSHUA KADISON PAINTED DESERT SERENADE
SBK

ACE OF BASE HAPPY NATION (U.S VERSION)
MEGA/METRONOME

LAURA PAUSINI LAURA CGOMWARNER

MEAT LOAF BAT OUT OF HELL Il VIRGIN

PHIL COLLINS BOTH SIDES virGIN

PANTERA FAR BEYOND DRIVEN arco
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RIVERDANCE BILL WHELAN MOTHER

COME ON YOU REDS MANCHESTER UNITED
FOOTBALL CLUB POLYGRAM TV

ROCK'N'ROLL KIDS PAUL HARRINGTON/CHARLIE
McGETT ACORN

AROUND THE WORLD EAST 17 tONDON

MMM MMM MMM MMM CRASH TEST DUMMIES
RCA

SWEETS FOR MY SWEET C.J.LEWIS BLACK MARKET
STREETS OF PHILADELPHIA BRUCE
SPRINGSTEEN coLumsia

INSIDE STILTSKIN wHTEWATER

DREAMS THE CRANBERRIES siann

WATCH YOUR HOUSE FOR IRELAND COCA-COLA
OFFICIAL IRISH TEAM rca

ALBUMS

FRANCES BLACK TALK TO ME para

VARIOUS PURE MOODS virGiN

THE CRANBERRIES EVERYBODY ELSE IS DOING
IT, SO WHY CAN'T WE? 1stanD

GARTH BROOKS NO FENCES capioL
SOUNDTRACK PHILADELPHIA epc

GARTH BROOKS IN PIECES uBERTY

MARIAH CAREY MUSIC BOX cotumsia

CRASH TEST DUMMIES GOD SHUFFLED HIS FEET
RCA

VARIOUS NOW THAT'S WHAT [ CALL MUSIC 27
EMIVIRGIN/POLYGRAM

VARIOUS DANCE ZONE LEVEL 1 POiYGRAM TV

DENMARK (IFPI/Nieisen Marketing Research) 5/3/94

NORWAY {(Verdens Gang Norway) 5/7/94
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STREEYS OF PHILADELPHIA BRUCE
SPRINGSTEEN coLumBia

LOSER BECK GEFFEN

DUETT ANDREASSON/DANIELSEN POLYGRAM
SWEET LULLABY DEEP FOREST sony

THE MOST BEAUTIFUL GIRL IN THE WORLD
PRINCE mEGA

ONE METALLICA POLYGRAM

WITHOUT YOU MARIAH CAREY columsia
LOOK WHO'S TALKING DR. ALBAN arisTA
RETURN TO INNOCENCE ENGIMA virGIN
GET A WAY MAXX SONET

ALBUMS

PINK FLOYD THE DIVISION BELL emi

DUM DUM BOYS LUDIUM OH YEAHVEMI

VARIOUS ARTISTS MEGA DANCE MIX ARCADE
VARIOUS ARTISTS ABSOLUT MUSIC 10 arcape
DANCE WITH A STRANGER LOOK WHAT YOU'VE
DONE  NORSK/BMG

JOSHUA KADISON PAINTED DESERT SERENADE
EM

SISSEL KYRKJEBO INNERST ) SIELEN STAGEWAY/
POL YGRAM

ERIC CLAPTON THE CREAM OF .. . POLYGRAM
MARIAH CAREY MUSIC BOX coiumBia
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THE MOST BEAUTIFUL GIRL IN THE WORLD
PRINCE NPG/MEGA

LOOK WHO'S TALKING! DR. ALBAN B8MG/ARIOLA
WITHOUT YOU MARIAH CAREY coLumsia
EVERYTHING CHANGES TAKE THAT BMG/ARIOLA
ONE METALLICA POLYGRAM

ALL FOR LOVE BRYAN ADAMS/ROD STEWART/
STING ram

STREETS OF PHILADELPHIA BRUCE
SPRINGSTEEN cotumBiA

ALWAYS ERASURE SsoneT

NO MORE (1 CAN'T STAND IT) MAXX SCANOINAVIAN
RECORDS

DON'T TURN AROUND ACE OF BASE MmEGA
SCANDINAVIA

ALBUMS

MARIAH CAREY MUSIC BOX coLumsia

KIM LARSEN HVEM KAN SIGE NEJ TIL EN ENGEL
j381)

ERIC CLAPTON CREAM OF ERIC CLAPTON
POLYGRAM

DIZZY MIZZ L1ZZY DIZZY MIZZ LIZZY Emi
ROXETTE CRASH! BOOM! BANG! EMi MEDLEY

THE SANDMEN [N THE HOUSE OF SECRETS emi
BRYAN ADAMS SO FAR SO GOOD aem

PINK FLOYD THE DIVISION BELL emi MEDLEY
SALOMONSEN SANNE LANGUAGE OF THE HEART
VIRGIN

SORT SOL GLAMOURPUSS sony

SWITZERLAND (Media Control Switzerland) 5/15/94

BELGIUM «rpi Beigium/saBAM) 5/6/94
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WITHOUT YOU MARIAH CAREY COLUMBIA
STREETS OF PHILADELPHIA BRUCE
SPRINGSTEEN cotumBiA

TAKE MY LOVE GOOD SHAPE Dino
STRANt AMORI LAURA PAUSINI cGb
DON'T TURN AROUND ACE OF BASE MEIRONOME
| LIKE TO MOVE IT REEL 2 REAL tmi
POWER OF LOVE CELINE DION coLumsia
LA SOLITUDINE LAURA PAUSINI cep
LOOK WHO!S TALKING! DR. ALBAN aRiOLA
UNITY MIX 3 UNITY MIXERS inDISC
ALBUMS

PINK FLOYD THE DiVISION BELL emi
MARIAH CAREY MUSIC BOX columaia
FRANCIS CABREL SAMED: SOIR SUR LA TERRE
COLUMBIA

PATRICK BRUEL BRUEL rca

SILOS CANTO GREGORIANO emi
ROXETTE CRASH! BOOM! BANG! Emi

THE RADIOS BABY YES Emi

LAURA PAUSINI LAURA ccp
SOUNDTRACK PHILADELPHIA EpiC
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WITHOUT YOU MARIAH CAREY coLumeia
STREETS OF PHILADELPHIA BRUCE
SPRINGSTEEN coLumBIA

DOOP DOOP PHONOGRAM

THE MOST BEAUTIFUL GIRL IN THE WORLD
PRINCE npG

OVER THE RAINBOW MARUSHA POLYGRAM
OMEN Il MAGIC AFFAIR Emi

MOVE ON BABY CAPPELLA PHONOGRAM
PRINZ/t SCHANKE DIR ZURI WEST sou
1T'S ALRIGHT EAST 17 LONDON

THINK ABOUT THE WAY ICE MC POLYGRAM
ALBUMS

MARIAH CAREY MUSIC BOX coLumBiA
PINK FLOYD THE DIVISION BELL emi
ROXETTE CRASH! BOOM! BANG! Emi
SOUNDTRACK PHILADELPHIA tpPiC
LAURA PAUSINI LAURA CGO/WARNER
BRYAN ADAMS SO FAR SO GOOD a&m
CAPPELLA U GOT 2 KNOW PHONOGRAM
JOSHUA KADISON PAINTED DESERT SERENADE
EMI

TAKE THAT EVERYTHING CHANGES RrCa
PHIL COLLINS BOTH SIDES WARNER
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THE ROLLING STONES JUMP BACK—THE BEST
OF VIRGIN

LUIS MIGUEL ARIES waARNER

PIMPINELA HAY AMORES QUE MATAN POLYGRAM
0S PARALAMAS DO SUCESSO DOS MARGARITAS
EMI

SANTAMARINA TENTACION sony

ACE OF BASE THE SIGN arisTA

LUIS MIGUEL BUSCA UNA MUJER wARNER

LUIS MIGUEL 20 AZOS WARNER

LOS PLAYEROS DAMELO wea

VASOS VACIOS LOS FABULOSOS CADILLACS sony
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MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

GREECE: Historians haven't told us what kind of music Alexander the Great listened to. But this
year, more than two millennia after the Macedonian conqueror united Eastern and Western cul-
tures, songwriter Stamatis Spanoudakis has come up with what
could best be described as a musical portrait of the leader whose
popularity as a historical figure has surged during the past two
vears thanks to the current wave of nationalism here. “Alexandros”
is a 17-track instrumental album released on the country’s leading
independent label, FM Records. Spanoudakis, who has penned pop |
hits in addition to several albums of Greek Orthodox religious mu-
sic, says he was influenced in childhood by his grandfather’s stories
of Alexander the Great. In a recent interview, he explained how,
when writing “Alexandros,” he tried to combine Eastern and West-
ern sounds, while fusing such diverse influences as German classicism, Greek church music, the
Beatles, Mike Oldfield, and Vangelis. Spanoudakis is planning a nationwide tour this summer
to perform music from “Alexandros.” JOHN CARR
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AUSTRALIA: Pop idols of the 1960s and 1970s, John Farnham and Daryl Braithwaite both engi-
neered extraordinary comebacks in the 1980s and now rank among the top 10 best-selling acts
Down Under. The next revived star to join their ranks could well be Jim Keays, who, from 1967
to 1973, fronted one of the most revered bands of the time, the Masters’ Apprentices. The act
scored a dozen hits with a mixture of pop, psychedelia, and progressive music, as well as launching
industry kingpin Glenn Wheatley. Keays has cut a new solo album, “Pressure Makes Diamonds,”
his first since the futuristic “Boy From The Stars” 20 years ago, and it is generating considerable
excitement among old and new admirers alike, winning radio adds and rave reviews. Keays leased
his tapes to the plucky indie Possum Records distributed by BMG. BMG has so far declined to
give the album full promotional support, but the natural momentum being generated by this im-
pressive piece of work may force the company’s hand. GLENN A, BAKER

SPAIN: “Oceano De Sol,” the first album in two years by the highly respected pop-rock singer
Antonio Vega, went gold (50,000 copies) in its first week of release. As front man of the group
Nacha Pop, Vega was one of the country’s most significant artists in the 19%0s, but a drug problem
forced him into brief retirement. He returned in 1992 with an unimpressive solo album, “No Me
Ire Manana,” but his latest work shows him to have matured into a 36-year-old lyricist of the first
order. His songs deal with the pain and pleasure of living, prompting descriptions of him that often
include the words charming, shy, melancholic, and lonesome. “Oceano De Sol” was recorded and
mixed by ex-Roxy Music guitarist Phil Manzanera, who has worked with Spanish musicians in
the past. HOWELL LLEWELLYN

JAPAN: Konosuke Sakazaki, guitarist with rock group the Alfee, is reported to be under investi-
gation by prosecutors for trading in an endangered species after he retwrned two Indian yellow
monitor lizards given to him by the president of a pet trading company in 1991. In unrelated news,
the Alfee’s latest single, “Mada Minu Kimi E No Ai No Uta” (Love Poem To Someone I Haven’t
Seen), is the “image single” for Mitsuya Cider’s summer TV ad campaign. STEVE McCLURE

RUSSIA: A new record label, Objective Musie, has been set up with plans to specialize in noncom-
merecial, avant-garde, and experimental music. The label’s first release is “To Go Out,” an album
by the group Do-Major, recorded in 1992, and launched at the Indyuki-3 festival in Moscow last
month. The next release is a compilation CD titled “New Age—dJourney—Selected Works”
VADIM YURCHENKOV

PORTUGAL: There were various cultural events to celebrate the 20th anniversary of the April 25th
Carnation Revolution, wher: the Portuguese army overthrew the decadent dictatorship that had
ruled the country for 48 years. A special initiative was the release of a double album dedicated
to the work of the late José Afonso, one of the country’s best-ever singer/songwriters. Titled
“Filhos Da Madrugada Cantam José Afonso” (Sons Of The
Dawn Sing José Afonso), on BMG Ariola, the album features
new versions of 20 of Afonso’s finest songs performed by 20
acts. Highlights include “Os Indios Da Meia Praia” by Vozes
Da Radio, a six-piece a cappella group from Oporto, recently
signed to BMG Ariola; “Maio Maduro Maio,” by Madredeus,
which boasts a joytul performance by singer Teresa Sal-
gueiro; “Vejam Bem” by Delfins, a group that has experi-
mented successfully with British ambient-house dance music;
and “Que Amor Nio Me Engana” by Frei Fado D’El Rei, a
new signing to Sony. Among the other groups contributing to
the album are Sitiados, Resistencia, Setima Legiao, Diva,
and Opus Ensemble. The tribute ends with everybody singing Afonso’s song “Grandola Vila Mor-
ena,” the title of which was the password used by the army captains to confirm the success of
the April Revolution in 1974. FERNANDO TENENTE
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NETHERLANDS: Trickener Kecks, one of the most energetic Dutch-language rock bands, released
its seventh album, “Het Grote Geheim” (The Big Secret) on Polydor last month. Having started
out as a punk band in 1981, Tréckener Kecks has matured into an act with a lot of hit potential,
but has found itself neglected by radio stations here that are still strongly dominated by Anglo-
American repertoire. The new album marks a change of label (from BMG Ariola) and a greater
emphasis on the group, always a big live attraction here, as a primarily album-oriented act. Perhaps
the act’s beautiful, Dutch-language rock songs will get the hearing they deserve in the futwre.
WILLEM HOOS
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International

EMI, ELECTROLA MERGE SALES UNITS

(Continued from page 37)

to pursue his interests in CD-ROM,
and has not been replaced (Bill-
board, March 26).

In the future, one sales organiza-
tion will handle both EMI and Elec-
trola releases. Fest says, “In practi-
cal terms, the launch of a new
Gronemeyer album isn't all that dif-
ferent from the launch of an interna-
tional act these days. German music
doesn’t need to be treated differ-

ently now. The customer will ulti--

mately make the distinction.”

Working under sales director
Friedhelm Kaulen, new teams will
be organized according to the size
and nature of their assigned retail
accounts. A specialized sales force,
with a key-accounts division at the
top, will head the new structure.
“When we're dealing with the big-
ger chains, we're dealing with smart
people,” Fest says. “We need to re-
spond to the way in which they do
business and put our key staff
there.”

A new division, called sales mar-
keting, will deal with medium-sized
chains and will incorporate elements
of both sales and marketing. “The
salesman of today is as much a sales
as a marketing person,” Fest says.
“We are dealing with people who
are already doing marketing as part
of their job. We want to be partners
in that process, rather than just the
supplier of the records.”

The EMI chief says he is keen to
ensure that such chains can attract
customers through good marketing
rather than competing with each
other on the basis of price. “We
don’t want these chains to be maxi-
mizing sales through price. Rather
than sitting down and discussing
what discounts we're going to offer,

we want to do the marketing cam-
paigns together.”

Fest also stresses that the na-
tional origin of repertoire has be-
come irrelevant to the way music is
marketed in Germany today. “Main-
stream music needs a mainstream
approach,” he says, “whether it’s do-
mestic or international. An alterna-
tive act needs a different treatment.
Our sales marketing team will also
form an alternative division soon to
deal specifically with this kind of
act.”

The moves will enable the smaller
retail chains to help play a greater
role in breaking and exposing new
talent, says Fest. It also does away
with the accepted wisdom that the
sales force has a better chance of
selling-in new product if it also car-
ries releases by established names.
“I can’t convince one of our key ac-
counts to take 500 copies of a devel-
oping act if they don't want it,” Fest
adds. “The larger chains don't ex-
pose new acts. The one exception to
that in Germany is {World Of Mu-
sic], who buy in quantity and also
work with new acts.”

Sales requirements of smaller
outlets will be serviced by the tele-
phone marketing departments
rather than through frequent visits
by field reps, as many outlets are
taking to ordering by Phononet, the
on-line ordering system offering the
repertoire of most major and key in-
die labels.

“Technology will never be able to
replace personal contact,” says
Fest, “but our reps are spending so
much time traveling on the motor-
ways, which have gotten worse, that
it's not an efficient use of their
time.”

IMM TO EXPLORE ASIAN ISSUES

(Continued from page 87)

Germany, Sweden, the Netherlands,
Finland, Denmark, and South Africa.

The conference theme is “East
Meets West Meets East,” and the
slate of seminars will cover independ-
ent labels, music publishing, retailing
and wholesaling, business affairs, and
multimedia, in addition to A&R topics.
Among those chairing panels are
BMG Music Publishing’s David Loi-

L

terton, MCA Records International’s
Stuart Watsen, and IFPI’s Bianka
Kortlan.

“Many independent companies will
come here looking for licensees, so it
will be useful for us to meet them,”
says Holly Tan, international manager
of Singapore’s Form Records. Indies
are expected to have significant repre-
sentation at the conference.

London’s Nashville Link. Supporters of country music in the U.K. gathered at
a party hosted by American Airlines to promote its new direct service between
Nashville and London. Pictured, from left, are John Lomax, manager of the Cactus
Brothers, who performed at the event; promoter Paul Fenn of Asgard; Tony
Rounce of CMA Europe; Terry L. Clements, director of visitor development,
Nashville; and publicists Tony Byworth and Jennie Halsall, and Bob Saporiti of

Warner Bros. Nashville.

Canada

Sutherland Key To Maritime Music Scene
Lawyer-Turned-Manager Handles Sloan, Rankin Family

B BY LARRY LeBLANC

TORONTO—A primary figure in
the reawakened interest in Can-
ada’s East Coast musical scene
(Billboard, Aug. 28, 1993) is Hali-
fax, Nova Scotia-based lawyer/
manager Chip Sutherland.

Occupying a corner of a floor at
the legal firm Patterson Kitz, Sut-
herland’s company, Pier 21 Artist
Management, handles two of the
Maritimes’ best-known acts: Gef-
fen Records pop group Sloan and,
through an affiliate company
called Tripper's Jig (with share-
holders Brookes Diamond and
Mickey Quase), roots-based EMI
Music Canada group the Rankin
Family. In addition, Pier 21 man-
ages New York-based singer/song-
writer Michael Kroll (SBK Rec-
ords) and Toronto-based jazz
guitarist Don Ross.

Due to his approachability, and
the lack of entertainment attor-
neys in the region—it’s tough to
find artists in the Maritimes he
hasn’t represented or given advice
to—a local joke asserts that Suth-
erland also operates a legal aid
clinic for newcomer musicians.

“There’s no other entertainment
lawyers east of Montreal, and I
have to handle every Tom, Dick,
and Harry phone call that comes
in,” Sutherland says. “But no one
flops in my office or hangs out.
There’s a built-in intimidation fac-
tor working from a law firm. When
people telephone me, they know
they're talking to a lawyer, so
they're generally organized.”

Growing up in Belleville,
Ontario, Sutherland came east to
study law at Dalhousie University
in Halifax in 1985. For three years,
he paid his tuition by busking on
the city’s streets in the duo the
Guys At The Library. Following
graduation in 1988, he performed
with the folk-based group Black-
pool and wrote the book “Teachers
And The Law—A National Guide
For Educators.”

Sutherland started at Patterson
Kitz in 1989, specializing in educa-
tion issues and constitutional law;
he maintains he had no interest in
pursuing entertainment law or art-
ist management as careers. “All
my friends were musicians, but I
wanted to be a litigation lawyer,”
he says. “I moved into entertain-
ment law in late '89, when Black-
pool did a publishing deal with
Sony and a record deal with Justin
Entertainment and MCA Records
Canada.”

Sutherland, who also handles le-
gal work for both Sloan and the

Rankins, and administers the Ran-
kins’ publishing, has discovered his
litigation experience to be an asset
in artist management. “Just to be
able to deal with people at a level
in terms of paper trails, and to
know how to set things up for liti-
gation, are important because half
the [recording] contracts are unen-
forceable,” he says. “I just think
like a litigation lawyer on discov-
ery. I know what I'd want to see if
I was going to sue somebody.”

Sutherland stepped into man-
agement partnership with alterna-
tive promoter Peter Rowan after
negotiating a six-album deal with
Geffen Records for Sloan. The
group had released its “Pepper-
mint” EP in
Canada (and had
already comple-
ted much of its
16-track, home-
recorded
“Smeared” al-
bum) when Gef-
fen U.S. rep
Todd Sullivan
called express-
ing interest in the band. After talk-
ing to Sutherland, Sullivan flew to
Vancouver, British Columbia, to
see the group perform at the Com-
modore Club and at the Town
Pump. A deal was quickly ham-
mered out between the two on the
nearby Whistler Mountain ski
slopes.

“The Geffen signing was totally
a fluky thing, and it happened at
lightning speed,” says Sutherland.
“At the time, Sloan was self-man-
aged and was [as green as] you
could possibly imagine, so I asked
Geffen [executives] if I needed to
find them a manager. I assumed
they’d need someone in L.A,, but
the label encouraged me to take on
the group’s management myself.”

The Geffen deal provided Suth-
erland with an opportunity, but
also presented him with a dilemma
regarding his law practice. Patter-
son Kitz encouraged him to stay on
and do both jobs. “The first year of
working with Sloan was hectie,”
Sutherland says. “One week I had
two trials, and on the last day of
one trial I got the ruling called to
me at the airport on my way to
Europe with Sloan.”

Last May, as Rowan decided to
break away to manage the alterna-
tive acts Hardship Post and Eric’s
Trip, Sutherland’s friendships with
Diamond and Jimmy Rankin led to
his taking a management role with
the Rankin Family. The Mabou,
Cape Breton, roots-based quintet
had signed with EMI Music Can-

SUTHERLAND

ada in 1992 and the group’s rere-
leased 1990 album “Fare Thee
Well Love” was then high on the
charts.

To date, the album has sold
600,000 units in Canada, according
to Rob Brooks, director of interna-
tional marketing at EMI Music
Canada. “The Rankins hired me
because they wanted to get control
of their career,” says Sutherland.
“It was also because I manage like
a lawyer, which is taking instruc-
tions as opposed to the old pater-
nalistic ‘kid, I'll make you a star’
approach. Brookes was managing
Sharon, Lois & Bram, and he
found he wasn’t able to devote the
amount the time the Rankins
needed. This past year the group
has probably taken up about 75%
of my time.”

While Sloan and such other acts
as Barenaked Ladies, Pure, Meryn
Caddell, Acid Test, Rheostatics,
Shania Twain, and Lisa Brokop
have signed directly to U.S.-based
labels in the past two years, Suth-
erland maintains that there is a
growing trend of Canadian artists
signing domestically.

“Two or three years ago, all I
ever heard was that you've got to
be signed directly to the U.S.,” he
says. “Now, there’s some sort of
equilibrium.”

Sutherland contends that while
securing foreign releases remains
a primary obstacle for most Cana-
dian acts, Canadian-based record
companies are becoming more ag-
gressive and more successful in at-
taining liscensing deals outside
Canada.

He points out that despite the
lack of an American release for the
Rankins’ current album “North
Country,” which has sold 300,000
copies here, according to EMI’s
Brooks, the album has been re-
leased in the U.K., Germany,
Switzerland, Spain, Norway, Aus-
tralia, New Zealand, Finland, Swe-
den, Greece, and Malaysia.

“However, if you're signed to
Canada, and even if you have a
powerhouse company here, there's
nothing you can do other than to go
to these other territories with a
different angle, because they've all
got their own market peculiari-
ties,” he says.

MAPLE BRIEFS

REPRINTS

For reprints of advertisements or articles
appearing in Billboard, (minimum of 100)
call Lydia Mikulko 212-536-5292

KROUM PINDOFF, president of
Pindoff Record Sales, which racks
Eatons and owns the Music World
retail chain, has pledged $500,000
(Canadian) to the Red Cross to help
victims of the conflict in former Yu-
goslavia. Pindoff, who spent three
weeks visiting Croatian refugee
camps last September, hopes to visit
areas of Bosnia in June to see where
further aid could be used.

AT MUSIC MANUFACTURING
Services in Toronto, Irene Humini-
lowez is new VP/GM, and Aaron Zon
is named VP of sales and marketing.
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Coalitions Boost Power Of R&B Indies
Webs Help Retailers Get Info, Better Service

H BY TRUDI MILLER ROSENBLUM

NEW YORK—Independent R&B mu-
sic retailers around the country are
banding together into coalitions, seek-
ing to create the buying power of a
chain and get increased attention and
service from labels and one-stops.

Some of the local coalitions fall un-
der the umbrella of National United
Independent Retailers, which formed
two and a half years ago and now in-
cludes 100 stores around the country.

George Daniels, owner of George’s
Music Room in Chicago, notes, “The is-
sue that got us together was the
SoundScan issue. I called some re-
tailers together, and we first met at
Jack The Rapper and started compar-
ing notes. From that point on, we
started discussing other issues, and we
thought of continuing that level of com-
munication through a network. It’s be-
come contagious—in areas around the
country, retailers are finding out from
one another how effective it can be.
Some are forming chapters of our coa-
lition, others are forming coalitions of
their own.”

One important element of the net-
work is to inform retailers of various
deals and programs offered by labels
and one-stops. “Many of these retailers
can’t afford to get Billboard, but most
of the deals and programs that are in
existence are published in Billboard,”
Daniels notes. “How does the retailer
know if his one-stop got this deal?”

Another purpose is to “rectify injus-
tices. For example, if somebody is hav-
ing a problem with a distributor in
Atlanta, they let us know, and that
company will get letters and faxes from
all of us,” Daniels says.

The organization is now seeking to
appoint a full-time director who does
not have a retail store and can devote
more time and energy to working for
the organization, putting together a
newsletter and organizing conventions
and fundraising events.

A small but effective coalition is Suc-
cessful Independent Music Merchan-
dising Stores in Ohio, comprising four
stores: Doll’s Rapid Creations on the
northeast side of Cleveland, Joy Of
Music on the south side of Cleveland,
Nicky’s Musie & Video in the mid-east
section, and 2 Live Music in Akron, 35
miles south of Cleveland.

“None of us are in direct competi-
tion, because we’re in different parts of
town,” says Kermit Henderson of
Doll’'s Rapid Creations. The stores do
joint promotions, with advertising that
flags all the stores. Recently Tanya
Blount was performing in Cleveland as
an opening act, and at the concert, Po-
lyGram distributed free cassette sin-
gles with a sticker saying that Blount’s
album was available at the three Cleve-
land stores at a special price of $10.88
for CD, $6.88 for cassette. “It was ben-
eficial for us, and it was beneficial for
the company, since they only had to do
one set of labels to flag all the stores,”
says Henderson. “We can approach the
companies from a standpoint of unity;
labels would rather do something for
four stores together than one.”

Henderson credits Cema urban mar-

keting manager Fred Williams with en-
couraging the stores to form a coali-
tion. Williams adds, “When you're
doing marketing, there’s so much em-
phasis on developing new artists—and
that all originates basically from the in-
dependent level. And even if you have
a new release from Janet Jackson or
Tina Turner, you still want to work
with independent stores because you
want to maintain the star’s urban base.
A lot of record companies don’t under-
stand the buying power of these inde-
pendent accounts. With this coalition,
the stores operate independently, but
they buy advertising and do promo-
tions as a chain, so you can really cover
a market.”

The ecoalition also is useful for
exchanging ideas, Henderson says. “If
I don’t have something or I'm not fa-
miliar with something, I call the other
stores. I'm the rap expert, Beverly
Taylor of Joy Of Music knows oldies
and blues, and Nicky has video.”

The United Independent Music Re-

tailers Assn. was launched nearly two
years ago and numbers 11 stores
across California. “It started as a
meeting once a month, just to discuss
how to sell music, how to get more ad-
vertising from artists and companies,”
says Royce Fortune of Los Angeles’
Fortune Records. “Then we went to
the companies, they saw what we’d
done, and they started cooperating
with us. We really do a lot to break up-
coming artists, with in-store play and
displays.”

The group conducts two promotions
every month, each lasting two weeks.
“Everything we do, all the stores have
to do it together,” Fortune says. Re-
cently, the coalition conducted a two-
week promotion for Jive artist R.
Kelly, selling 1,800 units. The coalition
also puts out a biweekly 16-page in-
store publication, with articles, charts
of the stores’ best-selling titles, and ad-
vertising.

The Detroit Music Retailers Cartel,

(Continued on page 49)
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Totally Successful. Sony Music Distribution concludes a monthlong
promotion with Universal One-Stop, called the Sony Total Music Program. It
incorporated advertising, sales incentives, and individual employee initiatives
to boost saies. Pictured in the highioader, from left, are Universal executives
Chuck Burns, buyer; Frank Lipsius, VP; Bob Perloff, general manager; and
Frank Falkow, buyer. Standing below, from left, are Steve Kennedy, sales
representative, Sony Music Distribution; Harold Lipsius, owner, Universal One-

Stop; Craig Applequist, senior VP sales,

manager, mid-Attantic Branch, Sony.

Sony; and Craig Bruhn, branch

PolyGram Unveils New Hub Of Distribution & Data

B BY DON JEFFREY

FISHERS, Indiana—PolyGram
Group Distribution has unveiled
its state-of-the-art warehouse and
data center here, a 536,000-square-
foot depot that executives say will
save days in filling retail orders
and millions of dollars in distribu-
tion costs.

Jim Caparro, president of PGD,
said in an interview at the official
dedication of the center that the
depot will make the company
“more efficient and effective.
We're now operating with a mod-
ern facility; before, operations
were dated and scattered. Every-
thing’s under one roof.”

The new center is located on 36
acres of former cornfield, in a busi-
ness park in Fishers, a suburb of
Indianapolis. It replaces five distri-
bution facilities that were spread
throughout the area.

Caparro explained what is prob-
ably the most important advan-
tage of the new depot. “We have
the technology that allows us to
process orders faster. Customers
will receive catalog shipments fas-
ter than before. PolyGram’s
strength has always been its cata-
log, particularly classical and jazz.
It’s extremely important to handle
catalog as efficiently as possible.”

The time required to fulfill cata-
log orders from retailers, rackjob-
bers, and one stops had been about
four days. Since the depot opened,
Caparro said, that time has been
cut by one day. He added that the
goal is to save two days.

The center was operating at the
beginning of this year, but execu-
tives chose to stage the official rib-
bon-cutting in May for two rea-
sons, said Caparro. “We wanted to
have the building fully operational

and debugged, and we didn’t want
to run the risk of having people
travel to Indiana in bad weather.”

COINCIDENTAL CEREMONY

This ceremony coincided with
another in Europe, celebrating the
opening of Poly-
Gram’s new
warehouse and
CD manufactur-
ing plant in Han-
nover, Ger-
many. Amanda
Whitwell, Poly-
Gram’s spokes-
woman in Lon-
don, referred to
the fully automated, computerized
facility as the “hub of European
distribution.” She said it could
crank out up to 500,000 CDs a day.
The company also operates a CD
plant in Louviers, France, a cas-
sette manufacturing center in
Amersfoort, the Netherlands, and
supply depots in major European
countries.

CAPARRO

Whitwell pointed out that Poly-
Gram’s gross profit margin last
year improved to 47.3% from
47.1% the year before and that “a
lot of that was due to continued
efficiencies in manufacturing and
distribution operations.”

Profit en-
hancement is
the raison d’etre
for the Indiana-
polis depot as
well. Caparro
declined to esti-
mate how much
would be saved
through the cen-
tralization of op-
erations. But consolidating five
other facilities into one and creat-
ing more efficient order fulfillment
could yield considerable savings
and revenue growth. At a time
when consumers are resisting
higher prices and many nations
(and regions of the U.S.) are still
burdened by recession, improve-
ments on the cost side of the equa-

JOHNSON

tion are what make profits rise.

A source estimated that the new
Fishers facility cost about $15 mil-
lion. PolyGram holds a 15-year
lease on the site.

SIX CENTERS

The depot contains six discrete
distribution centers: hits, returns,
new releases, deep catalog, DJ
promo (publicity materials for ra-
dio, mostly), and merchandise such
as T-shirts and posters.

The depot’s 536,000 square feet
are broken down into 490,000
square feet of warehouse space
and 46,000 square feet of offices
and computer rooms. The center
has 15 receiving docks, 15 shipping
docks, and another dock for emer-
geney vehicles. The deep catalog
section holds as many as 14,000
stock-keeping units of product—a
high number for a record distribu-
tor, and one that PolyGram
reaches due to its strength in clas-
sical and jazz. About 500 people

(Continued on page 49)
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Retail

Talk On The Street Date;

Alliance’s Encore Actions

SOME MUSIC INDUSTRY issues
are eternal. Take street date, for in-
stance. Last week, Retail Track re-
ported that at the Impact convention
in Atlantic City, N.J., one independ-
ent merchant, Sy Lerner of Serenade
Records in Hollis, N.Y., suggested
that the industry’s street date for new
releases be moved from Tuesday to
Thursday. His logic behind making
that suggestion is it would allow re-
tailers to have new albums for the
weekend, “which is when most cus-
tomers come into the store looking
for something new,” he says.

The one-stops already have the
new releases and are sitting on them,
waiting until Monday to ship to
stores, Lerner says.

Well, most of them wait until Mon-
day, but some

shipments into the racks. Tuesday, he
says, are slower days, allowing time
to put new releases into the racks.
But if street date is moved to Thurs-
day, a busy day, followed by the even
busier weekend, some stores may not
tackle product shipments until the
following Monday, he points out. And
the dialog continues.

WHOLESALE ROUND-UP:
Track hears that Alliance Entertain-
ment will soon close the Denver ware-
house of Encore Distributors, but will
leave a fully staffed sales office there.
Encore product will be shipped from
one of the other Alliance distribution
fucilities, probably the Bassin Distri-
bution warehouse in Miami. Toby
Knobel will continue to oversee the

Encore business.

don’t and start
selling on Fri-
day. When that
happens, it can
put some re-
tailers at a com-
petitive disad-

RETAIL
TRACK

by Ed Christman [ d.

Followers of
Alliance
shouldn’t read
too much into
this move. While
Alliance senior
managers have

vantage.

“If the other
guy gets it and I don’t, I lose more
than sales; it hurts my store in the
eves of my customers,” Lerner com-
plains.

The major labels, of course, have a
different viewpoint on this topiec.
They despise street date violations
and actively police them. But Lerner
says the labels aren’t successful in
their policing efforts, which is why he
advocates moving street date to
Thursday.

(Track won't get into the semantics
of whether making Thursday the uni-
versal street date is moving the date
back five days or ahead two.)

“The one-stops are sitting on big
new releases for five days,” Lerner
says. “Why hold it for five days?”

As previously reported, some dis-
tribution executives are taking that
suggestion seriously. One major dis-
tribution executive says, “We are
looking at it, but it would have to be
an industrywide dialog.”

That dialog, however, may not
change anything, because others
phoned Track to say they are against
a Thursday street date. For example,
Tom Silverman, Tommy Boy CEO,
says that moving the street date to

| Thursday is nonsense. “Retail is al-

ready getting the big album for the
weekend,” he says. “They are getting
it on Tuesday. So not only do they
have a big album for the next week-
end, they are getting it on a day that
is traditionally a slow sales day. By
having releases on Tuesday, it brings
people into the store on a day that
they might not normally come.”

Mike Worthington, Atlantic’s na-
tional director of sales for progressive
music and singles, is another one in
the anti-Thursday league. After read-
ing last week’s column, he called
Track to complain about the Thurs-
day suggestion.

Worthington, a former store man-
ager for a large chain, says that when
retailers are busy, sometimes they
don’t get a chance to put new product

maintained that
at some point in
the future it will consolidate its four
U.S. warehouses—Abbey Road, CD
One Stop, Bassin, and Encore—into
one state-of-the-art distribution cen-
ter, the Encore shuttering does not
indicate that is going to happen any
time soon ... Arrow Distributing in
Solon, Ohio, has landed the Caldor ac-
count, which has 153 discount depart-
ment stores. Caldor, known to re-
quire more intensive servicing than
other discount department stores,
previously was racked by Rank Retail
Services, which recently closed its
doors.

OFF THE BLOCK: Rose Records,
the Chicago-based merchant, is no
longer up for sale, confirms Jack
Rose, executive VP with the chain.
The chain was placed on the block in
the first quarter after experiencing a
tough holiday selling season. At that
time, it announced that it would close
11 of its outlets. Now, sources say,
further consolidation is expected at
the chain, as management moves to
weed out the less steady performing
outlets, leaving a strong core portfolio
of stores. Rose declines comment on

how many more stores, if any, will

close.

WANT A DATE? In a test, WEA
becomes the third major, after PGD
and Sony Music Distribution, to join
the extended dating camp for catalog
product. For its Supersaver and Su-
pervalue lines, excluding the top 400
titles, accounts have the opportunity
once a month to place an order, which
will carry six months dating and a
10% discount for CDs. WEA is test-
ing that program until October.

BILLBOARD EXTENDS condo-
lences to the friends and family of
Bunky Wilson, who was found dead
May 12 in his home. The cause of
death is unknown at this time. Wilson
recently left Bassin Distributors,
where he was head of sales.

ADVERTISEMENT

"KIDS

Make a
Difference

WHEN CHILDREN LEARN
to read. new worlds of adventure
and learning open up to them.
And Disney Read-Alongs
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RIF® donation program!
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Nat’l Distrib Talk Wakes Up NAIRD

WAKE ME UP: How quiet was it at
the National Assn. of Independent
Record Distributors & Manufacturers
convention in Chicago this year?

One perturbed distributor put it suc-
cinctly as he sat with his eyes glazing
over in the Palmer House Hilton on the
third day of the meet: “This is the dul-
lest fuckin’ convention I've ever been
to.”

No arguments here. The May 11-15
meet, which usually thrives on Robert
Ludlum-style intrigue, was a somno-
lent affair. Even practiced rumor-mon-
gers found themselves with plenty of
time on their hands.

Many in the house seemed intrigued
by the new joint venture between Cam-
bridge, Mass.-based Distribution
North America and Woodland, Calif.-
based one-stop Valley Record Distrib-
utors (Billboard, May 14 and May 21),
but interest waned as the mundane na-
ture of the shipping-fulfillment deal got
out.

DI was snooping around to see if
M.S. Distributing in Chicago had final-
ized its purchase of Twinbrook Music
in New York. But Twinbrook president
Jay Baney said the deal would be con-
summated no earlier than the week of
May 16.

One distribution source hinted that
the non-presence of a prominent east-
ern regional (often a harbinger of dire
consequences) was of some dark im-
port. However, at this year’s NAIRD,
any number of notables weren’t in the
house.

Several national distributors opted
out of an excursion to Chieago, or
buzzed in and out quickly. New York ti-
tan Alliance Entertainment made a
quick, low-profile trip (and for once
didn’t depart trailing rumors of some

DRLARATIN |
e (o
NEFEADNT.

by Chris Morris

imminent purchase); despite their
proximity to the Windy City, neither
Navarre Corp. nor REP, both based in
Minneapolis, made the trip. Likewise,
representatives of RED were not to be
found.

ALL OF THIS QUIET may say more
about the state of NAIRD than it says
about the state of the distribution side,
which is going through a (probably
brief) period of relative mellowness fol-
lowing the fold-up of Landmark in New
York. One attendee departed wonder-
ing how relevant this convention is, an-
yway.

In recent years, NAIRD has grown
increasingly narrow in its membership
scope. At this year’s meet, the 800-odd
attendees were, almost as far as the
eye could see, white and middle-aged.
Isn’t it a somewhat chilling affair when
a black-run company like Bellmark,
which had what was probably the big-
gest independently distributed hip-hop
hit of the past year, doesn’t make the
trip?

It’s to the credit of NAIRD's leader-
ship that steps will be taken to increase
its reach. Newly appointed chairman
Nina Easton, executive VP of Ichiban
Records in Atlanta, acknowledged the
stagnancy of the trade group’s mem-
bership and said she has plans to step

up its recruitment of attendees from
unrepresented or under-represented
segments of the indie community.

Echoing executive director Pat
Martin, Easton added that NAIRD '95
(set for May 10-14 in San Francisco)
hopes to draw in more of the retail sec-
tor. A good thing, too: The only re-
tailers on hand in Chicago—Ilike Aus-
tin’s Waterloo Records and Ann Arbor,
Mich.’s Schoolkids Records—also op-
erate indie labels.

ON THE PLUS SIDE, the '94 con-
vention did feature the best, and sassi-
est, panel DI has ever witnessed on the
pros and cons of national distribution.

Keying on a remark made by one
unnamed national to moderator Gary
Himmelfarb of Washington’s RAS
Records—“Staying in your own region
just doesn’t make sense any-
more”—the May 14 panel quickly be-
came a pro-national affair in some
quarters.

Billy Emerson, whose Dallas-based
firm Big State Distribution Corp. is
one of three regionals bonded into the
national INDI web, noted, “We grew
up being regional distributors, but the
time has come for an entity with more
horsepower.”

Michael Koch, president of West-
bury, N.Y.-based Koch International,
relentlessly thumped the tub for the
nationals. He even maintained, “There
are labels that are better off with re-
gional distributors, but these are labels
that are regionally oriented. I don’t see
the regionals surviving on a grand
scale, other than serving those regional
labels.”

The ubiquitous Nina Easton, whose
host of owned and distributed labels go

(Continued on page 49)
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Baptist Book Store Raises The Rafters

Renovation Is Store’s Response To N’ville Revival

Catalog albums are older titles which have previously appeared on The Biltboard 200 Top Albums chart
and are registering significant sales. @ Recording Industry Assn. Of America (RIAA) certification for sales
of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by
a numera! following the symbol. Most albums available on cassette and CD. *Asterisk indicates vinyl LP
is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices
marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices.

Mdicates past Heatseeker title. © 1994, Billboard/BPI Communications, and SoundScan Inc.
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ERIC CLAPTON A * TIME PIECES - THE BEST OF ERIC CLAPTON Baptist Book Store here.
13 | 11 | POLYDOR 825382" (7.98 EQ/11.98] 158 Warren adds. “Music is our second
JAMES TAYLOR A ¢ GREATEST HITS . P .
14 | 12 | WARNER BROS. 3113* (7.98/11.98) = 158 leading department now behind books,
15 | 2 BEASTIE BOYS A * LICENSED TO ILL = but we have the top volume along with
:;FE;_’:'\“LALO'?:’TLJUMB'W'% EQIRESs) i e Birmingham, Ala., in the chain of
16 | 21 | ELEKTRA60812(9.98/15.98) 149 ?.round 65 Baptist Book Stores. Birm-
NNIA REFLECTIONS OF PASSION ingham just expanded and went to an-
17 13 PRIVATE MUSIC 2067 (9.98/15.98) 14 other location, and their sales went way
BONNIE RAITT A LUCK OF THE DRAW ”» 4
18 17 | cAPITOL 96111 (10.98/15.98) 13 up- A_Baptlst BOO%{ Store has been a
BILLY JOELA GREATEST HITS VOL. | & Il Nashville landmark near Broadway
19 | 19 | coLumsia 40121 (11 98 EQ/28.98) 158 since the '20s, and this is the third
THE EAGLES A ° HOTEL CALIFORNIA renovation here since the ’60s.
20125 Cun oI, 6 The architecture of Music City is
CREEDENCE CLEARWATER REVIVAL A2 CHRONICLES VOL. 1 . . Y
21 | 23 | FANTASY 2+ (10.98/17.98) 67 changing along with that of gospel and
ELTON JOHN A '© GREATEST HITS country music itself. The Mother
= B :ﬁ:ioifgsanzf — WISH YOU WERE HERE N ChurehreifGeuntay Misic jthe By
4 . -
23 | 24 | COLUMBIA33453" (10.98 EQ/15.98) 9 man—will host bluegrass nights when
AEROSMITH A GREATEST HITS it opens again in June after an $8.5 mil-
24 | 27 | CcOLUMBIA 36865 (7.98 EQ/11.98) 155 lion restoration of the former Grand
METALLICA A - RIDE THE LIGHTNING : -t is ti is-
25 30 | MEGAFORCE 60396/ELEKTRA (9.98/13.98) 141 ?‘le glpry 'c‘lthedtl,:l‘ ’III‘}ES ‘tm:)e, (il}:ns
PATSY CLINE A GREATEST HITS LauCETass actsiwilibeamongghose
26 | 25 | McAl12-(7.98/12.98) 153 performing onstage.
il 5 REBA MCENTIRE A GREATEST HITS 1 Nearby, the Hard Rock Cafe’s
:;A;i:gc;;:&ii%) SEST OF THE DOORS groundbreaking this year was with
28 | 28 | ELEKTRA 60345 (12.98/19.98) 144 Southern rock’s Charlie Daniels, who is
NINE INCH NAILS ® PRETTY HATE MACHINE now into Christian rock. The nightelub
29 | 3l T\’|7261°L‘9~98“5~98’ et e 3 will be ready this June, too, also on
PINK FLOYD A A MOMENTARY LA A . g g
30 | 32 | cOLUMBIA 40599* (10.98/15.98) 8 Second Avenue, a19ng with the Wildh-
FLEETWOOD MAC 4 - GREATEST HITS orse Saloon, coming from the same
3 34 WARNER BROS. 25801 (9.98/15.98) 131 owners as Opryland USA.
YANN| @ DARE TO DREAM “We're seeing Christian jazz, such as
32 | 26 | PRIVATE MUSIC 82096 (10.98/15.98) 8 Brentwood Music's. take off in the in
ORIGINAL LONDON CAST A PHANTOM OF THE OPERA ! | ]
33 | 15 | POLYDOR 83173/PLG (17.98 EQ/33.98) 35 dustry,” says Warren. “We haven’t
METALLICA A MASTER OF PUPPETS seen the rise of positive country [Chris-
b 35 ;LLE;‘(T:F;A f:“éi{‘:f:’:fs’ TN 10 tian country or country gospel] yet, but
35 | 40 | columeia 46075 (9.98 EQ/15.98) 3 we haye it in our spring qatalog.”
CRASH TEST DUMMIES GHOSTS THAT HAUNT ME Christian heavy metal, classical, and
36 | 20 | ARISTA16531(9.98/13.98 {8 3 kids' music also have an audience here,
U2 as THE JOSHUA TREE . i L §.d d
37 41 ISLAND 842298*/PLG (10.98/16.98) 122 dlo,nﬁ \lmth %hl istian aer‘ob'lc and
LYNYRD SKYNYRD A BEST - SKYNYRD'S INNYRDS weight loss videos, and Easter drama
38 | 38 | MCA42293 (7.98/12.98) 4 and Christmas cantatas in season.
» | ¥ gAI\géL\USNl-EO IlrgOGs'P(gJ ;VI& ’Tﬂgsgg. GISH - There are three music stores not far
AEROSMITH & - PERMANENT VACATION from the historic district, including the
40 39 | GEFFEN 40329(7.98/12.98) 12
MICHAEL BOLTON A ° SOUL PROVIDER
41 49 | COLUMBIA 45612* (9.98 EQ/16.98) 14
CHICAGO A GREATEST HITS 1982-1989
42 46 | REPRISE 26080/WARNER BROS. {9.98/15.98) 144
DANZIG @ DANZIG
43 | 42 | AMERICAN 24208/WARNER BROS. (9.98/15.98) 19
SOUNDTRACK A ° TOP GUN
44 | — | COLUMBIA 40323 (7.98 EQ/11.98) 54
CAROLE KING A? TAPESTRY
45 | 47 | COLUMBIA 34946 (7.98 EQ/11.98) 2
PINK FLOYD a DELICATE SOUND OF THUNDER
46 | — | COLUMBIA 44484 (15.98/28.98) $
GRATEFUL DEAD A  THE BEST OF SKELETONS FROM THE CLOSET
47 | 36 | WARNER BROS. 2764 (7.98/11.98) 66
ELTON JOHN A GREATEST HITS 1976-1986
48 | 43 | wmca 10693 (7.98/11.98) 50
BONNIE RAITT A NICK OF TIME
49 | 44 | cAPITOL 91268 (9.98/15.98) 8 ‘
s | 5 | ENYAA Enva | o) —
ATLANTIC B1842/40 (9 9812080 Cardboard Rocker. On the left of the

cardboard standup of ex-Stryper
singer Michael Sweet is Bruce Krapf,
store manager of the Baptist Book
Store; at right is Tony Warren, music
buyer.

-

Baptist Store. At the Babtist Book Store in Nashville are Tony Warren, left, music

buyer, and Bruce Krapf, store manager.

Baptist Book Store, Ernest Tubb Rec-
ord Shop, and the Disc Jockey in the
Church Street Centre mall. All are
aware of what Nashville’s urban re-
newal can do for business; the Country
Music Hall of Fame also is scheduled
to move from Music Row to Broadway
near the arena sometime in 1996.
“This will allow us to give music a
more prominent place here,” says
Bruce Krapf, store manager, who
transferred from the Baptist Book
store in Charlotte, N.C. “We would like
to have a wider staging area for live
unplugged concerts and for autograph
parties. We also want more TV moni-
tors.” For now, video is approximately
7% to 8% of music revenue, but both

BILLBOARD
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IS COMING SOON TO (

Krapf and Warren say more current
films are needed everywhere from sup-
pliers.

The Baptist Book Store posts its
own top 20 contemporary Christian
music charts using radio, and its own
retail reports, instead of the leading
trade publications, one of which has
just gone weekly. “We also work with
distributors to give the best maximum
price to consumers and minimize re-
turn,” says Krapf. SoundSecan may add
to the accuracy, though he does not
know when it will go on line.

The top five acts the week of April
11, says Warren, were Steven Curtis
Chapman, Michael English, Susan
Ashton, DC Talk, and Kirk Franklin.
About 60% of the store’s music is con-
temporary Christian, 25% is black gos-
pel, and 15% is Southern gospel and
other alternative Christian music.

“We have a huge black gospel mar-
ket here, and we got a lot of requests
for Kirk Franklin,” says Warren. “Of
the back catalogs, besides Amy Grant
and Michael W. Smith, everyone wants
Steven Curtis Chapman and Susan
Ashton now. We do about 75 to 100
pieces of sheet music a month, not
including artists’ folios.”

Nashville is also becoming known for
its children’s music. Warren says, “The
Christian characters like the Donut

Man and Psalty the Singing Songbook
do great, along with Michael Card’s
lullaby album. We've found they do
best if they have a personality attached
to the songs.

“Because we're in Nashville, the la-
bels call us directly, and so do the man-
agers, and sometimes the booking
agency instead of promoters,” says
Warren. “We sell a lot of tickets, too,
and we can track them through our
point-of-sale cash register system. The
first day of box office for Margaret
Becker in Nashville, we had fans lining
up at 6 a.m. in October, which you don’t
usually see in Christian music. Petra
did an in-store promotion with us last
Nov. 1, and we had 600 kids. We're ex-
pecting more than that in June for Mi-
chael Sweet [former lead vocalist for
Stryper], who will do an acoustic set
here.” Baptist Book Store will also
sponsor a Christian concert at Nash-
ville Sounds minor league baseball
game this year.

As for other product, “We get a lot
of word of mouth from visitors . .. and
they keep telling us they don’t have
such and such titles back home,” says
Warren. “We have kept devoting more
space to them over the years, and we
are always reordering. We sold 1,200
tracks of one company over a three-
month period once.”

Baptist Book Store is adjacent to the
U.S. headquarters of both the Baptist
Sunday School Board and the National
Baptist Convention, so he knows there
are many professional purchases.
“We'd like to sell keyboards and all, in-
stead of referring them down the
street to buy equipment,” says War-
ren. “But we don’t have the room yet.”

Throughout the year, there are an-
nual Nashville meetings with thou-
sands of musically inclined customers,
such as Gospel Music Week in April,
Tennessee Baptist Convention (held
this past April though it is normally
convened in February), National Bap-
tist Convention in June, the national
Quartet Convention in October, and a
Christian Booksellers Assn. Expo each
January.

“Of course, GMA is big for us, but we
also have 30,000 teen-agers here each
March for the Youth Evangelism Con-
ference, and we’ll go through an aver-
age 200 to 300 T-shirts in a weekend,”

(Continued on next puge)
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TOP REGGAE ALBUMS,

é E o Compiled from a national sample of retail store and rack sales  SoundScan
2 |2 (5. reports collected, compiled, and provided by 1T
2 |5 |45 TITLE
£ | 3 |=5| LABEL & NUMBER/DISTRIBUTING LABEL
* x NO.1 * %
1117 QUEEN OF THE PACK PATRA
EPIC 53763* 5 weeks at No. 1
2117 COOL RUNNINGS SOUNDTRACK
CHAOS 57553*/COLUMBIA
3017 PROMISES & LIES UB40
VIRGIN 88229
4|17 BAD BOYS INNER CIRCLE
BIG BEAT 25282/AG
NO, NO, NO DAWN PENN

2 BIG BEAT/ATLANTIC 92365/AG

6 | 16| BIG BLUNTS VARIOUS ARTISTS

TOMMY BOY 1077/

DJ RED ALERT'S PROPMASTER DANCEHALL SHOW VARIOUS ARTISTS

9 7 EPIC 57135

VOICE OF JAMAICA BUJU BANTON

R MERCURY 518013*

SNOW

W (R |~ (|| N
o

8 |17 12 INCHES OF SNOW
EASTWEST 92207/AG

CHAKA DEMUS & PLIERS

ALL SHE WROTE

10 10| 17 MANGO 9930*/ISLAND

11 |12 8 FIRST POSITION MEGA BANTON
VP 1343

12 |11 |17 SONGS OF FREEDOM BOB MARLEY

TUFF GONG/ISLAND 12280*/PLG

VARIOUS ARTISTS

BEST OF REGGAE

13 13]15 K-TEL 6067

14 |15]7 BUYAKA THE ULTIMATE DANCEHALL COLLECTION VARIOUS ARTISTS
BIG BEAT/ATLANTIC 92372/AG

15 |RE-ENTRY DANCEHALL MASSIVE VARIOUS ARTISTS

NOVEMBER 1106

TOP WORLD MUSIC ALBUMS.

§ § - Compiled from a national sample of retail store sales reports.

z g [P

@ | 5 |g%|TITLE ARTIST
L | & |=35| LABEL & NUMBER/DISTRIBUTING LABEL

% * NO.1 » %

ALl FARKA TOURE WITH RY COODER

5 TALKING TIMBUKTU
5 weeks at No. 1

HANNIBAL 1381

2| 7 | AYE ANGELIQUE KIDJO
MANGO 539 934/ISLAND

41 HOPE HUGH MASEKELA

TRILOKA 7203

3 | 25 | LOVE & LIBERTE GIPSY KINGS
ELEKTRA MUSICIAN 61599/ELEKTRA
29 | ISLAND ANGEL ALTAN
GREEN LINNET 1137
7 | 5 | THE MANSA OF MALI - A RETROSPECTIVE SALIF KEITA
MANGO 539 937/ISLAND
6 | 9 | N'SSIN'SSI KHALED

MANGO 124 012/ISLAND

919 ANGELUS MILTON NASCIMENTO

WARNER BROS. 45499

Wl |~ || bW N
o

THE WORLD SINGS GOODNIGHT
SILVER WAVE 0803

8 |21 VARIOUS ARTISTS

LADYSMITH BLACK MAMBAZO

10 | 13| 3 | GIFTOF THE TORTOISE
MFLP 42553/EARTH BEAT
11 |14]61|A MEETING BY THE RIVER RY COODER/V.M. BHATT

WATERLILY ACOUSTICS 29

47 BANBA
ATLANTIC 82503

CLANNAD

[
~
—_
=1

VARIOUS ARTISTS

13 |12 7 AFRICA: NEVER STAND STILL
ELLIPSIS ARTS 63300
14 | 11|11 ANDADAS INTI-fLLIMANI
XENOPHILE 4009/GREEN LINNET
15 |NEWP BEST OF BOTH WORLDS VARIOUS ARTISTS

HANNIBAL 30298/RYKODISC

TOP NEW AGE ALBUMS.

% % NO.1 » %

119 LIVE AT THE ACROPOLIS YANNI

PRIVATE MUSIC 82116 7 weeks at No. 1

219 WINDHAM HILL SAMPLER '94 VARIOUS ARTISTS

WINDHAM HILL 11138

37 ANOTHER STAR IN THE SKY DAVID ARKENSTONE

NARADA 62014

NOTHING ABOVE MY SHOULDERS BUT THE EVENING
WINDHAM HILL 11133

5131 RAY LYNCH

HOURS BETWEEN NIGHT + DAY

37 OTTMAR LIEBERT + LUNA NEGRA
EPIC 53804

9 |13|A DAY IN THE LIFE DANNY WRIGHT

MOULIN D'OR 942

6 | 129 SHEPHERD MOONS A® ENYA

REPRISE 26775/WARNER BROS.

TURN OF THE TIDE

1413 TANGERINE DREAM
MIRAMAR 2806

DAVID LANZ AND PAUL SPEER

W R |~ (|| W N
F

3 |3 BRIDGE OF DREAMS
NARADA 63024

ENYA

WATERMARK A’
10 10 | 260 REPRISE 26774/WARNER BROS.
11 | 11 | 45 | ACOUSTIC HIGHWAY CRAIG CHAQUICO
HIGHER OQCTAVE 7050
12 | 17| 5 | GUITAR PASSION CHARO
UNIVERSAL WAVE 1214
SHADOW OF TIME NIGHTNOISE
13 12133 WINDHAM HILL 11130
IN MY TIME @ YANNI
14 13|57 PRIVATE MUSIC 82106
15 | 24 | 3 | CELTIC TWILIGHT VARIOUS ARTISTS

HEARTS OF SPACE 11104

@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units; A RIAA
certification for sales of 1 million units with each additional million indicated by a numeral following the
symbol. All albums available on cassette and CD. *Asterisk indicates vinyl avaitable. © 1994, Billboard/BP1

Communications. Reggae albums; © 1994, Billboard/BPI Communications and SoundScan, Inc,

Retail

POLYGRAM UNVEILS NEW HUB OF DISTRIBUTION AND DATA

(Continued from puage 45)

are employed there, and some de-
partments operate on three shifts.

“We're getting prepared to do
more business with the same num-
ber of people,” said Nick Johnson,
director of systems, procedures,
and the returns center.

The order-taking center oper-
ates from 8:30 a.m. to midnight
five days a week. About 90% of the
product leaves through truck
freight, 10% through UPS deliver-
ies (typically new releases). On av-
erage, 45% of the orders come
through computerized transmis-
sion from accounts’ point-of-sale
systems. Caparro said the distrib-
utor is “in the process of working
toward the goal of direct replenish-
ment” of product. PolyGram’s min-
imum order is 60 pieces. Video, la-
serdisc, and CD-1 are also shipped
from this plant.

INFORMATION ACCESS
PolyGram plans to offer “two-way
communications” between the
company and its accounts through
the new databases. “They will have
access to all the information—
within security constraints—that
relates to their customer base and
their activity with us,” said Ca-
parro.

In addition to warehousing, the

At the officia-l ceremony marking the opening of the ne

¥

R e
w PolyGram Group

Distribution warehouse and data center in Fishers, Ind., are, from left, an honor
guard; John Mangini, senior VP operations PGD; Jim Caparro, president, PGD;
ribbon-cutter Walter Kelly, president of the Fishers town council; and Steven
Margeotes, PGD VP of distribution. (Billboard Photo)

Fishers depot also serves as Poly-
Gram's data center for all its
North American operations. Its
IBM mainframe computers can
store 250 billion bytes of data.

To celebrate the official opening
of the plant, the PolyGram label
Mercury Records attended in
force, led by its president, Ed
Eckstine. Mercury unveiled two

COALITIONS BOOST POWER OF R&B INDIES

(Continued from puge 45)

with eight stores, also has a biweekly
publication with a chart of best-selling
titles. For the first issue, the coalition
did a promotion with independent label
Boomin Records. The label bought ad-
vertising on the front cover, and the
stores displayed the product promi-
nently in the stores and gave it in-store
play. In the same issue, BMG and
WEA also bought ads, says Cartel
president Barry Beal, owner of Shan-
tinique.

“In the last couple of years, when
SoundScan came into effect, we found
that stores that weren't on SoundScan
weren’t getting the support,” Beal
says. “I decided to form the organiza-
tion to get the attention that we de-
serve. It's been real effective, and
we've gotten some of the companies to
send field merchandising reps or in-
terns to service our accounts.”

The newest coalition, formed by Lor-
raine Murphy of LBM in the Bronx,
doesn’t have a name yet. The group has
35 stores in New York and New Jer-
sey, and is looking for members in Con-
necticut and Pennsylvania as well. The

TOP NEW AGE
ALBUMS continuen)

TITLE/ARTIST
LABEL

16. NOUVEAU FLAMENCO
OTTMAR LIEBERT higHtr ocTave
17. CELTIC ODYSSEY VARIOUS narapa
18. FOREST RAIN DEAN EVENSON
SOUNDINGS OF THE PLANET
19. SUNDAY MORNING COFFEE Il
VARIOUS AMERICAN GRAMAPHONE
20. FLIGHT OF THE PHOENIX
ERLEND KRAUSER HIGHER OCTAVE
. PURSUIT OF HAPPINESS PETER KATER
SILVER WAVE
22. SACRED SITE MICHAEL STEARNS
HEARTS OF SPACE
23. LOTUS ACOUSTIC SAMPLER 5
VARIQUS naraDa
. CHRONOLOGIE JEAN MICHEL JARRE
DISQUES DREYFUS
25, NO WORDS JIM BRICKMAN

WINDHAM HILL

2

—

2

&

group had its first meeting four weeks
ago.

“We want to reach out to people in
the industry on a monthly basis, see
what the problems are, and what we
can do to make things run more
smoothly,” Murphy says. Among the
issues Murphy wants to discuss with
labels are release dates that get
pushed back and advance cassettes
that turn into bootlegs on the street.
“If we have a better understanding of
what goes on, we can run our business
better and help our customers,” she
says. The group also wants to put out
a publication and do promotions for up-
coming artists, and hopes to be in full
swing by September.

recently signed bands, Rusted
Root and Rob Rule, who per-
formed on a makeshift stage near
one of the loading docks of the de-
pot.

This is not PGD’s only ware-
house in the U.S. There are satel-
lite hits centers in Reno, Nev.,
Somerset, N.J., and Greenville,
S.C.

BAPTIST BOOK STORE

(Continued from preceding puge)

says Warren. “After the remodeling,
we'll probably carry more Christian
music gifts. We did that before but
they didn’t do that well because of our
merchandising.”

Baptist Book Store will be installing
4 new facade outdoors as well as win-
dow displays that should bring in sight-
seeing tourists. There will also be
taller, narrower fixtures indoors. “It's
been proven that shelves below three
feet and higher than seven feet of in-
ventory get lost to the consumer,” says
Warren. “What we currently have is
very labor-intensive, because they are
deep and the public can’t find anything,
so0 they ask a salesperson.”

DECLARATIONS OF INDEPENDENTS

(Continied from puge 47)

through both national and regional
companies, took a dimmer view of the
national nets.

She complained that their distribu-
tion fees, traditionally between 17%-
25%, would have to be lower if labels
continue to take on responsibilities that
the distributor has assumed in the
past. She also noted that return per-
centages haven't decreased under the
nationals’ one-warehouse system.

“I'm obviously expecting a bigger
performance [from the nationals] ...
and so far it hasn't proven to be the
case,” she concluded.

M.S. president John Salstone, who
recently announced a pact with Select-
0O-Hits in Memphis and opened offices
in the Pacific Northwest and California
to extend the company’s reach, none-
theless stood hard behind the regionals
in a heated statement.

Saying that M.S.’s concept “will al-
ways be regional in thinking,” Salstone
added, “The cards are still out on na-

tional distribution ... Let's face it—
records break regionally. The national
svstems are gonna miss that.” He con-
tinued, “Their main priority is the la-
bels they oune.”

Tom Silverman, founder of New
York's Tommy Boy Records, pointed
out that he sells close to 80% of his vol-
ume direct to retail, and moves the re-
mainder through six distributors.

That said, Silverman moved into a
critique of major distribution, noting
that after the success of “The Most
Beautiful Girl In The World” through
Bellmark, “Prince doesn’t want to go
through Warner Bros. anymore.

“Focus is the big problem at the ma-
jors,” he continued. “There’s no active
selling.”

But—taking a back-handed swipe at
Salstone—Silverman (whose product
was once distributed by WEA) added,
“Going from an independent to a major
isn't a defection ... That’s a problem
with your perspective.”
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Album Reviews

EDITED BY PAUL VERNA, MARILYN A. GILLEN, AND PETER CRONIN

P> INDIGO GIRLS

Swamp Ophelia

PRODUCERS: Peter Cotlins with Indigo Girls

Epic 57621

Grammy-winning Atlanta duo hews to its
proven strengths—robust acoustic guitar,
meandering melodies, unclouded voices—
while flexing newfound twists on its most
ambitious and engaging album yet. Purists
will delight in the naked, one-voice-and-
guitar beauty of “Fare Thee Well” or
haunting, violin-etched “Word Song”
(strings via Lisa Germano), but heads will
positively swivel at stunning “Touch Me
Fall,” a six-minute suite mixing electric
guitars and orchestral flourishes, and “This
Train Revised,” a ripping, fiddle-fueled take
on the Holocaust.

P> HUEY LEWIS & THE NEWS

Four Chords & Several Years Ago

PRODUCER: Stewart Levine

Elektra 61500

Lewis and crew tip their hats to a glorious
age of American music with covers of "50s
and *60s R&B classics both well-known
(“Shake, Rattle And Roll”) and less so
(“Surely I Love You”). Though it’s probably
a losing proposition attempting to remake
revered classics, the News swings through
them gamely with energy and flash (Lewis’
harmonica occasionally catches fire, as on
blues closer “Going Down Stow”), and Mac
Rebennack adds sublime piano assist on
“Mother In Law.” Sweetest of the lot is
“Little Bitty Pretty One,” which showcases
Lewis & the News’ barbershop chops.

P> VARIOUS ARTISTS

Music From The Motion Picture Crooklyn, Volume 1
PRODUCERS: Various

40 Acres And A Mule Musicworks/MCA 11036
Soundtrack to Spike Lee’s new joint comes
packed with R&B/soul/funk masterpieces
like Sly & the Family Stone’s “Everyday
People,” the Chi-Lites’ “Oh Girl,” the
Jackson 5's “ABC,” and the Persuaders’
“Thin Line Between Love And Hate.”
Among the more off-kilter material is Joe
Cuba’s “El Pito” and Curtis Mayfield's
“Pusher Man.” Title-track rap—by Special
Ed, Buckshot, and Masta Ace (aka Crooklyn
Dodgers)—is one of two new recordings, the
other being a sterling cover of Stylistics
standard “People Make The World Go
Round” by newcomer Marc Dorsey.

P> VARIOUS ARTISTS

The Flintstones: Music From Bedrock

PRODUCERS: Various

MCA 11045

Cleverly renamed BC-52's get the ball
rolling with their remake of the famous
theme from the animated series, now a
feature film. Also contains top-shelf new
tracks by Stereo MC's, My Life With The
Thrill Kill Kuit, Shakespear’s Sister, Big
Audio Dynamite, and US3 (featuring Def
Jef). Previously released material includes
appropriate selections like Sereaming Blue
Messiahs' “I Wanna Be A Flintstone,” Was
Not Was’ “Walk The Dinosaur,” and Crash
Test Dummies’ “In The Days Of The
Caveman.” Rock on!

* THE BRAIN SURGEONS

Eponymous

PRODUCERS: Albert Bouchard, Deborah Frost

Celtsum BS00001

Astute rock historians know that the
original Soft White Underbelly included
rhythmatist Albert Bouchard and seminal
rock eritic R. Meltzer on vocals, and that the
fabled group soon transmogrified into Blue
Oyster Cult. The Brain Surgeons lineup
includes Cult figure Bouchard (also a gifted
guitarist/keyboardist/saxophonist) and
bassist Mike Leslie, with noted critic
Deborah Frost excelling in the slot once
occupied by Meltzer. Meltzer himself
collaborates on three of this winning
album’s most outré tunes, and Patti Smith
co-wrote the swinging “Soul Jive” with
Frost and Bouchard. Deft, literate, and

SPOTLIGHT
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JON SECADA
Heart, Soul & A Voice

PRODUCERS: Jon Secada & Emilio Estefan Jr.
SBK/ERG 29272

After an English-language smash and
subsequent Latino crossover, Cuban-
born crooner follows with a new
collection of inevitable radio hits, mostly
in English. Pop anthem (and first single)
“If You Go” is a perfect fit for top 40,
AC, and rhythm-crossover outlets, as
are ballads “Take Me” and “Where Do
I Go From You” (latter by Diane
Warren), house-spiced “La, La, La,”
and finger-popper “Stay.” Anticipating
forthcoming Spanish-language album,
this one contains Spanish versions of “If
You Go” (“Si Te Vas”) and “Take Me”
(“Tuyo”). Another chapter in
superstar’s success story.

keenly produced, this downtown salvo from
New York'’s cerebral sawbones provides
grim, semi-satiric gems of the sort that
early BOC pioneered, while retaining its
own cutting attack. College and modern
rock programmers will revel in “The Most
Romantic Place In The World,” “Soul Jive,”
“Mad Dude,” “Kiss Tomorrow Goodbye,”
and alternative Gregorians’ plainsong reply
to the Benedictine Monks of Santo Domingo
de Stilos: “(666) Devil Got Your Mother.”
Contact: 212-781-7516.

* CINDY LEE BERRYHILL

Garage Orchestra

PRODUCERS: Cindy Lee Berryhill & Michael Harns

Cargo 008

Savvy San Diego folkie Berryhill releases
another fun, tuneful, genre-stretching set,
at times using the orchestra she’s got
stowed in her garage. Her songeraft is more
finely honed than ever, especially on the
girl-group echoes of “I Wonder Why,”
angular hooks of “Radio Astronomy,”
dreamy waltz of “Scariest Thing In The
World,” jazzy gait of “Every Someone
Tonight,” and the lovely, orchestrally
enhanced “Song For Brian.”

DENZIL

Pub

PRODUCER: Steve Ennever

Play/Giant 24530

Debut release from the new Play imprint
also marks a notable album bow by UK.-
based band fronted by the titular Denzil.
Characterized by some lusty guitar
strumming, Denzil’s charmingly rough-
edged delivery, and clever lyrics at once
socially sober and playfully punch-drunk, the
inventive “Pub” is at its finest on standout
slacker lament “Useless” (“I'm useless,
fawning . . . and I'm so damn boring”), the
driving melody and harmonies of “Fat Loose
Fancies Me,” and lilting “Funnymoon.”

BUSTER POINDEXTER

Buster's Happy Hour

PRODUCER: 8rian Koonin

Forward/Rhino 71680

David Johansen’s Buster Poindexter is the
perfect party guest—wildly entertaining,
but not the kind to break too much—and he’s
made an ideal party record, ebullient as
cheap beer but with a smooth whiskey sheen.
The cool brew comes from an inspired choice

SPOTLIGHT

VARIOUS ARTISTS
Maverick . . . The Soundtrack

PRODUCERS: various
Atlantic 82595

That Hollywood has decided to jump on
the country bandwagon is no surprise.
What is surprising is that this
soundtrack is as fine a sampler of new
music as you're likely to find anywhere.
With the exception of Clint Black’s “A
Good Run Of Bad Luck” (one of the
weakest selectians), these are all
previously unreleased tracks, and the
fact that Randy Newman can sound so
at home next to Waylon Jennings and
Confederate Railroad is testimony to
country’s widening scope. And no
matter what becomes of the movie, “The
Rainbow Down The Road”—a terrific
duet between Patty Loveless and
Radney Foster—is worth the price of
admission.

of top-shelf “bons temps” material (“Doin’
What I Please,” “Let Me In,” “I Got
Loaded,” “I'll Die Happy,” and killer
“Alcohol”) and a crack band that includes
incomparable Uptown Horns. Poindexter’s
deep-throated delivery straddles the line
between warm embrace and wild theatrical
sendup, making this a fine album to raise a
glass to.

MICK RONSON

Heaven And Hull

PRODUCERS: Various

Epic 53796

Guitarist who added gleam to records from
rock’s glitterati reassembles their likes on a
propulsive album fueled with flash and
substance. Ronson, who died as the album
was wrapping last year, gets a lot of help
from his friends, with David Bowie doing a
power-popified “Like A Rolling Stone” and
contributing to a riveting rendition of “All
The Young Dudes,” recorded at the Freddie
Mercury tribute with surviving members of
Queen, among others. Ronson originals are
nicely rendered by Def Leppard’s Joe Elliot
(“Don't Look Down") and Chrissie Hynde

SPOTLIGHT

RONNIE CUBER
The Scene Is Clean

PRODUCER: Roberta Arnold
Milestone 9218

Veteran reedman/composer/arranger
Cuber blows brilliantly on this Latin-
flavored set, with the worthy assistance
of MVP pianist Geoff Keezer. The Tadd
Dameron-composed title cut starts
things off smartly, and traditional jazz
listeners will be drawn to such Cuber
originals as the broadly swinging “Song
For Pharaoh,” the snappily compact
“Mezambo,” and the blues-drenched
“Tee’s Bag,” which features Joey De
Francesco on organ.

(“Trouble With Me"), as well as by a game
Ronson (“When The World Falls Down”).

MARY CLEERE HARAN

This Heart Of Mine: Classic Movie Songs Of The Forties
PRODUCER: Fred Hersch

Varese Sarabande 5482

Appealing with a slight, upbeat wistfulness,
cabaret performer Mary Cleere Haran was
last heard from last year with a Columbia
recording. This 14-song bill inctudes the
familiar (*Out Of This World,” “This Heart
Of Mine”) and the lesser-known tunes of the
period, among them the neglected Johnny
Burke-Jimmy Van Heusen title from “Going
My Way,” which had the vastly more
popular Oscar winner “Swingin’ On A Star.”
Producer Fred Hersh is also the pianist in
the warm, jazzy quartet.

NANCY WILSON

Love Nancy

PRODUCER: Andre Fischer

Columbia 57425

With a collection of romance tunes—some of
which filter mellow, show-tune sensibilities,
while the rest render demure, soothing
melodic intercourse—this set demonstrates
why the artist’s chops have stood the test of
time. Infusing vocals with subtle whispers as
she winds her way through each selection,
Wilson weaves from moody blue to fireplace

VITAL R

VARIQUS ARTISTS

Salsoul 12-Inch Gold Master Series, Vol. 1
COMPILATION PRODUCER: Tom Moulton

Salsoul 10501

With the red-hot disco revival nowhere
near cooling down, leading "70s dance
label dips into its vaults for a double-disc
collection aimed primarily at die-hard
club historians. Set is composed mostly
of previously unavailable mixes of jewels
like “Dr. Love” by First Choice and
“Helplessly” by Moment Of Truth,
though compiler Tom Moulton also has
assembled new versions of “Love Is
You” by Carol Williams and “Falling In
Love” by Surface that could be
formidable contenders in the "90s house
arena. Collection succeeds in displaying
the unheralded arty aspects of the disco
era without losing sight of its giddy,
frivolous side.

EI1ISSUES.

THE BEAT

PRODUCER: Bruce Botnick

Wagon Wheel/Sony Music Special Products A24662/
WW002

Early-"80s rock/new wave band had a
moderate hit with “Rock N’ Roll Girl,”
but failed to make much of an impact on
the music world and subsequently
disbanded. Its long-out-of-print first
album—featuring that hit—reappears
now via band leader Paul Collins’
Wagon Wheel label (which also serves
as home for his new, self-titled band).
Cutting a groove between such
contemporary instigators as the Jam
and the Replacements and mentors like
the Byrds and the Beatles (from whom
the group co-opted its name), the Beat
produced flawless rock’n’roll that
stands the test of time. Contact: 212-
477-2930.

amber, and her less-is-more, emotional
renderings tame even the most urgent of
lovers’ torrid persuasions.

¢ DAVID SANCHEZ

The Departure

PRODUCER: Bobby Watson

Columbia 57848

An excellent debut from this Puerto Rico-
born saxophonist, whose expressive voicings
have made him an indispensable sideman for
pianist Danilo Perez. (Perez plays on most
tracks here, including his oddball Cuban-
beat number “You Got It Diz.") Also
noteworthy in an energetic set is the
pulsating Latin jazz of “Cara De Payaso”
and the Sanchez-penned title cut, as well as
a rhythmically elongated version of standard
“Woodyn' You.”

Y TITO PUENTE

Tito Puente’s Golden Latin Jazz All Stars “In Session”
PRODUCER: Jack Hooke

RMM/Sony Discos 81208

Newest from the Latin jazz legend comes by
its “all-star” designation honestly, with a
crew that includes Mongo Santamaria, Dave
Valentin, Hilton Ruiz, Charlie Sepulveda,
Giovanni Hidalgo, and others. Pianist Ruiz
arranged the Tito-ized version of Sammy
Cahn & Gene DePaul’s “Teach Me Tonight,”
Duke Jordan’s “Flight To Jordan,” and his
own smooth, midtempo composition, “Miami
Girl.” Other highlights include Sepulveda’s
stellar “Un Poco Mas” and “Moody’s Mood
For Love,” sung by guest James Moody
(with Puente on vibes).

LATIN

P> CULTURAS

Baba Dice

PRODUCERS: Culturas

Manny/WEA Latina 13043

Attractive follow-up to Tejano band's hit
album “Culture Shock” once again spotlights
peppy vocal delivery of Delia Gonzilez, along
with the soulful baritone of Dee, one of the
few African-Americans performing Tejano
music. Upbeat polkas such as “Eres Ti” and
“Siento” are solid hit prospects, as are a pair
of fine romantic ballads sung by Gonzilez
(“Querida Amiga”) and Dee (“Amorcito
Corazén™).

COUNTRY

P> NITTY GRITTY DIRT BAND

Acoustic

PRODUCERS: Nitty Gritty Dirt Band

Liberty 28169

On its umpteenth album, band that has been
making country music since before many of
todav’s new country stars were born gets
down to basics. From the unanswerable
questions posed in “How Long?” to the
lovelorn logic found in “Cupid’s Got A Gun,”
most of these easy-rolling songs benefit
from the stripping-down process. Once
again, NGDB shows how far a guitar and a
good song can take you, and when the group
sings “Love Will Find A Way" it comes
across as a fitting anthem for a band that has
been reinventing itself periodically for more
than a quarter century.

CLASSICAL

* BRAHMS: VIOLA SONATAS NOS. 1 & 2;

SONGS FOR ALTO, VIOLA & PIANO

Pinchas Zukerman, Marilyn Home, Neikrug, Katz

RCA Victor Red Seal 61276

If anyone draws a more beautiful sound from
the viola than Zukerman, we have yet to hear
it. But there’s more than gloss here. He's
deep into the music and performs it with
passion. As usual, he’s partnered expertly by
Mare Neikrug. There’s no lack of
commitment on Horne's part, either. At her
interpretive peak. she projects the songs with
great effect. Her longtime kevhoard partner,
Martin Katz, joins Zukerman in support.

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections
of works by one or more artist. PICKS (p) : New releases predicted to hit the top half of the chart in the corresponding format. CRITIC'S CHOICES (%) : New releases, regardless of chart potential, highly recommended because of their musical merit.
MUSIC TO MY EARS (J3) : New releases deemed Picks which were featured in the "Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to
Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036, and Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036. Send country albums to Peter Cronin, Billboard, 49 Music Square W., Nashville, Tenn. 37203.
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EDITED BY LARRY FLICK

P> SHANICE Somewhere (3:51)

PRODUCERS: Klyamma Griffin, tke Lee lll, Christopher
Williams

WRITERS: S. Wilson, C. Williams, K. Griffin, 1. Lee ll
PUBLISHER: not listed

Motown 631194 (c/o PGD) (cassette single)

Shanice ushers in her cool new “21 . ..
Ways” set with a slammin’ funk/hip-hop
jumper that reveals a more flexible and
oh-so-womanly voice. Track glides along
at a sassy clip that may remind some of
Mary J. Blige, though its overall bright
tone and musical complexity will put
naysayers in check pretty fast. By the
end of the first spin, you'll be humming
the hook. Should be among the primary
singles on the top 40 soundtrack of this
summer.

D> BOSTON | Need Your Love (4:15)

PRODUCER: Tom Scholz

WRITERS: T. Scholz, F. Sampson

PUBLISHER: not listed

MCA 2888 (c/o Uni) (cassette single)

First peek into the classic rock band's
upcoming album “Walk On” has that
unmistakable, razor-sharp guitar sound.
Dramatic, grand production comes
dangerously close to overshadowing a
highly potent pop tune that is put forth
with an appropriately acrobatic vocal. In
the end, though, this satisfying single will
bring back many memories of the band’s
timeless hits, while initiating a whole new
generation.

* STEVIE NICKS Maybe Love Will Change Your
Mind (4:12)

PRODUCERS: Thom Panunzio, Roy Bittan

WRITERS: S. Stewart, R. Nowels

PUBLISHERS: MMA/Sweet Talk/EMI-Virgin/Future
Furniture, ASCAP

REMIXER: Chris Lord-Alge

Modern 5638 (c/o Atlantic) (cassette single)
Enduring rock poetess is back with a
breezy, finger-poppin’ pop gem. That
raspy voice is like a visit from an old
friend, and she twirls her way through
this sing-along preview from the
forthcoming “Street Angel” with a
playful energy that will leave die-hard
fans smiling from ear to ear. Already
picking up play at album rock radio,
single is light enough to make the grade
at top 40 and AC formats as well.

* CROWDED HOUSE Distant Sun (3:45)
PRODUCER: Youth

WRITER: N. Finn

PUBLISHER: not listed

Capitol 79333 (c/o Cema) (cassette single)

Ace songwriter Neil Finn works his usual
melodic miracles here, combining swoony
guitar work with a solid hook. The
sparkling result, from band’s current
“Together Alone” set, offers PDs an
opportunity to fill radio’s gaping guitar
pop void—and judging from this single’s
stellar sound, there’s no better band than
Crowded House for the job.

PRETENDERS Night In My Veins (3.15)
PRODUCER: lan Stanley

WRITERS: C. Hynde, B. Steinberg, T. Kelly
PUBLISHERS: Hynde House Of Music¢/Clive Banks Songs/
Billy Steinberg Musi¢/Denise Barry Music

Sire/Warner Bros. 6880 (CD promo)

Radio ought to welcome back Hynde
and her ever-distinct brand of jangly
rock. May not quite measure up to
band’s earlier hits, but track is
everything it needs to be to garner top 40
airplay: gutsy, catchy, and sweet to the
ears.

JEREMY JORDAN My Love Is Good Enough (5:33)
PRODUCERS: Robbie Nevil, Steve Dubin

WRITERS: R. Nevil, S. Dubin

PUBLISHERS: Dresden China/Warner-Chappell/Dubin/
Almo, ASCAP

REMIXERS: InDaSoul, Jamie Principle, Raven Soul
Giant/Reprise 41572 (c/o Warner Bros.} (12-inch single}
Jordan shines on what is easily his
strongest single to date, He smolders
with considerable sex appeal without
ever endangering his potential as a teen
idol. Surrounded by a credible jack/funk
beat, he makes the most of the song’s
cute pop/soul personality. A viable top 40
and rhythm/crossover entry.

LEGACY Stay With Me Tonight (no timing listed)
PRODUCER: J.J. Flores

WRITER: not listed

PUBLISHER: not listed

DJ International 839 (CD single)

Chicago-based trio covers the proper
ground rules of groove with this foot-
stompin’ debut. Has a heavy beat, a catchy
hook, and a positive vibe, and the feet will
surely follow. This Miami dance derivative
will satisfy programmers seeking uptempo
rhythms. Also check out the techno-rap
Microwave Mix of “Culito.” Contact: 312-
559-0286.

Y STEVE IVORY My Love Song (4:18)
PRODUCER: Steve Ivory

WRITER: not listed

PUBLISHER: not listed

REMIXER: Steve ivory

Pallas 02 (CD single)

Ivory comes on hot and heavy with a slow
and seductive R&B ballad that leaves you
wanting to hear more from this highly
charismatic singer. The song’s context,
which calls for the radio DJ to keep a
romantic jam rolling, likely will sit well at
a lot of R&B stations. Boasting a well-
structured song and production that is
crisp and nicely measured, single is also an
effective calling card for Ivory as a
tunesmith capable of completely building a
single from seratch. Just lovely.

WAR Peace Sign (4:27)

PRODUCERS: Jerry Goldstein, Lonnie Jordan, Howard Scott
WRITER: not listed

PUBLISHER: not listed

Avenue 7070 (c/o Rhino) (cd promo}

Picking up exactly where it left off 11
years ago, War returns with a catchy,
good-time groove that will have you
hummin’ all summer long. Pounding conga
drums form a progressive, Afro-Latin-
flavored beat, while a saxophone slides in
and out of the melody. A playful vocal
patiently stops and starts as it rides atop
a rocky rhythmic path. A welcome return.

NORMAN BROWN That’s The Way Love Goes (4:05)
PRODUCER: Norman Brown

WRITERS: J. Jackson, J. Harris Ill, T. Lewis
PUBLISHERS: Black Ice, BMI;Flyte TymeTunes, ASCAP
MoJazz 1170 (c/o Motown) (CD single)

The 1993 Janet Jackson smash gets an
acoustic funk facelift, as Brown spins an
inspired instrumental counterpart to the
original chart topper. Adult
contemporary and R&B programmers
looking for a light change of pace need
look no further than this jazzy
distraction. From the forthcoming
album, “After The Storm.”

FORCE MD’s Stop Frontin’ (no timing listed)
PRODUCERS: Force MD's

WRITERS: Force MD's

PUBLISHER: not listed

NUWR/Luke 001 (cassette single)

Venerable male vocal group is back on
active duty thanks to this midtempo funk
grinder. A crunchy, beat-smart
arrangement leaves plenty of room

for act’s trademark harmonies and lots
of soulful lead flexing. R&B radio
stations that cater to older audiences
likely will find track particularly
interesting.

P> FAITH HILL But ) Will 3:47)

PRODUCER: Scott Hendricks

WRITERS: T. Seals, E. Setser, L. Stewart

PUBLISHERS: WB/East 64th, ASCAP; Warner-Tamerlane/
Larry Stewart/Yasa, BMI

Warner Bros. 6867 (CD promo)

Hill made a big initial splash singing
feisty uptempo numbers, but the power
of her pliable, pure country voice has
never been better showcased than on this
heartfelt ballad about a woman who's had
just about enough.

LINDA DAVIS Love Didn’t Do It (2:44)
PRODUCER: John Guess

WRITERS: S.D. Jones, B. Tomberlin

PUBLISHER: BMG Songs, ASCAP

Arista 2701 (c/o BMG) (7-inch single)

Davis continues to emerge from Reba’s
shadow with another lively slice of
musically and lyrically assertive country
music. A rootsy, radio-ready acoustic mix
keeps this one chugging along nicely.

GIBSON MILLER BAND Mamas Don’t Let Your
Babies Grow Up To Be Cowboys (3.20)
PRODUCERS: Doug Johnson, Blue Miller

WRITERS: E. Bruce, P. Bruce

PUBLISHER: Sony Tree, BMI

Epic 77488 (c/o Sony) (7-inch single)

Country’s rockingest duo gets a little
more democratic. With Miller's voice
featured as prominently as Gibson’s,

the band revises its sound as it gives this
classic country song a decidedly '90s spin.

RICK TREVINO She Can’t Say | Didn’t Cry (3:17)
PRODUCER: Steve Buckingham

WRITERS: T. Martin, T. Martin, R. Wilson
PUBLISHERS: Starstruck Angel/Stroudacaster, BMI
Columbia 77535 (c/o Sony) (7-inch single)

Trevino has been making his mark with
a unique brand of Tex-Mex border
country, and proves himself here to be a
competent ballad singer. That he makes
an impression at all is quite an
accomplishment, because this not-so-hot
song doesn’t give him a whole lot to work
with.

KRISTINEW. Feel What You Want (no timing
listed)
PRODUCERS: Rotio, Rob D.
WRITERS: Resdn, Tils O, Kristine W.
PLBLSHERS: H'q!f'_-.."‘ram et
REMUERS: Our Tribe, Junior Vasquez, Dignity, Diss-
Cuss, Kerri Chandier, Neil Claxton, Johnny Jay
Champion/EastWest 12304 (c/o Atiantic) (13-inch
single)
After being the center of a fierce major-
label bidding war, this European dance/
pop smash is finally available
domestically—and the odds are mighty
good that it will meet with similar
suecess here both on dancefloors and
over radio airwaves. Kristine has a
striking voice, and she turns in an
urgent performance that transforms the
house-rooted song into an anthem to be
reckoned with. Will sound great on
boom-boxes on the beach.

SAUNDRA WILLIAMS | Want [t, | Need it (Real
Love) (6:27)

PRODUCERS: The Garvin Brothers

WRITERS: M. Garvin, J. Walton, C. Neil
PUBLISHERS: Garvin/Bold!, ASCAP

REMIXERS: Matc “MK" Kinchen, Tony Garcia, The
Garvin Brothe:

333/Bou'J|ma¢o 25066 (c/c BMG) (12-inch single)

Now that club DJs have taken this

NEW & NOTEWORTHY

assertive dash of diva-driven pop/
house, the time has come for radio
programmers to climb aboard.
Williams has a delicious, uttitudinal
delivery that rises above the rush of
the track’s vigorous beats and blippy
synths. Topped off with a chorus that
sticks pleasantly to the brain, here’s a
single that should appeal to folks who
took “Show Me Love” by Robin S. to
heart.

SMIF-N-WESSUN Bucktown (4:13)
PRODUCERS: Da Beatminerz

WRITERS: E. Dewgarde, D. Yates, T. Williams
PUBLISHERS: Misam/Stolen Souls/Bucktowry

Wreck 28069 {cfo Nervous) {cassette single}

A wafting, languid sax line and a dense
hip-hop beat set the musical tone for a
dark and affecting jam that has the
muscle to score with rap purists, as
well as with street-conscious rhythm/
crossover and R&B radio
programmers. Male duo drops lyrical
intensity with relative ease; they
swagger with requisite jock-grabbing
bravado, but temper their rhymes with
intelligence. Contact: 212-730-7160.

AARON NEVILLE & TRISHA YEARWOOD IFall To
Pieces (3:47)

PRODUCER: Don Was

WRITERS: H. Cochran, H. Howard

PUBLISHER: not listed

MCA 54836 {(c/o Uni) (7-inch single)

Replacing the sprightly shuffle beat of the
Patsy Cline classic with a painfully slow,
syllable-stretching groove, Neville and
Yearwood manage to deflate this song of
much of its original charm.

DANCE

P> JULIET ROBERTS Caught In The Middle (9:20)
PRODUCERS: Dancin’ Danny D., Juliet Roberts

WRITER: not listed

PUBLISHER: not listed

REMIXERS: David Morales, Dancin' Danny D.

Slarn Jam/Reprise 6952 (c/o Warner Bros.) (12-inch
single}

Hot on the heels of the red-hot “I Want
You” come fresh new David Morales
remixes of a sparkling gem that has
already stormed dancefloors throughout
the U.K. and Europe. The power of the
chorus is undeniably strong, and Roberts
cuts loose a high-velocity performance
that proves her star power. Once this one
reaches the top of club charts (and you
can bet top dollar that it will), watch this
delightful single work every last
programmer’s nerve at top 40 radio. From
the fab debut album “Natural Thing.”

P> CULTURE BEAT Anything (6:24)

PRODUCER: Torsten Fenslau

WRITERS: T. Fenslau, P. Zweier, N. Katzmann, J. Supreme
PUBLISHERS: Get Into Magic/Neue Welt Musikverlag
GmbH/Warner-Tamerlane, BMI

REMIXERS: Pete Arden, Ralphi Rosario, Culture Beat

550 Music/Epic 6121 (c/o Sony) (12-inch single)
German rave/pop duo likely will continue
to enjoy widespread action with this
hooky, NRGetic anthem. Rapper Jay
Supreme raps with fire and speed, while
Tania Evans does her best with a chorus
that is maddeningly silly. And yet single
has ample charm, fueled by a double-pack
of remixes that are sure to woo DJs at
several formats. Best of the bunch are
Ralphi Rosario’s shimmering disco mix
and Pete Arden’s smart, trance-induced
interpretations.

P> 808 STATE Bombadin (5:39)

PRODUCERS: 808 State

WRITERS: 808 State, K7, J. Gardner, G. Drummond
PUBLISHERS: Perfect Songs/Third & Lex/Zomba Songs/
Blue Ink/Tee Girl/Vangerrod, BM!

Tommy Boy 631 (12-inch single)

One of the acts that launched the original
ambient/house movement returns with an
invigorating and forceful instrumental,
merging a peppy house beat with layers
of ear-catching keyboard passages. Track
builds to a hypnotic musical climax, and
then breaks down to a percussive epilogue
that will leave punters squealing with joy.
Thoroughly satisfying, and several
notches above current club fare.

JAMIROQUA! Emergency On Planet Earth (10:33)
PRODUCERS: J.K., Mike Nielsen

WRITERS: J. Kay, T. Smith

PUBLISHER: EMI-Blackwood, BMI

REMIXER: Danny Tenaglia

Columbia 6102 (c/o Sony) (12-inch single)

U.K. acid jazz/funk act is given a second
shot at stateside acceptance with this
house-fried throwdown. Remixer Danny
Tenaglia lays a crafty groove beneath the
song that will work for discerning DJs,
but maintains the integrity of the song
and voeal. At a time when post-production
seems to mean tossing out the entire track
and starting all over, this is a nice change
of pace. Deserves a shot.

ROCK TRACKS

P> ALICE IN CHAINS | Stay Away (4:13)
PRODUCER: Alice In Chains

WRITERS: L. Stanley, M. Inez, J. Cantrell

PUBLISHERS: Jack Lord/Michael Inez/Buttnugget, ASCAP
Columbia 6056 (c/o Sony) (CD promo)

The Seattle foursome follows its smash
“No Excuses” with an eclectic grunge-
funk hybrid of hypnotic rock and soul. An
acoustic opening merges into sereechy
harmonies and an uncertain bass, while an
accompanying violin weaves through a

fine pop framework that will draw the
attention of top 40, modern, and album
rock radio.

 ALISON MOYET Falling (3:37)

PRODUCER: lan Broudie

WRITERS: Moyet, Glenister

PUBLISHERS: Mega, BMI; EMI-Virgin, ASCAP
REMIXERS: The Infinite Wheel

Columbia 77223 (c/o Sony) (CD single)

Second pearl from Moyet’s “Essex”
collection is a rumbling, acoustic guitar-
framed rock ditty. Her distinctive, smoky
voice has rarely sounded this endearing,
and the tune is among her best
compositions to date. CD format also
includes acoustic versions of familiar
songs “Ode To Boy” and “It Won't Be
Long,” as well as moody ambient dance
remix of “Falling.” Modern rock
programmers should take heed.

THE HATTERS Dig The Ribbit (3:50)
PRODUCERS: Steve Thompson, Mike Barbiero
WRITERS: A. Hirsh, A. Evans

PUBLISHERS: New Dog OId Tri¥Grandma HatterEMI
Blackwood, BMI

Ablantic §553 (CD promo)

Easy-going in every sense, from loose
organ and guitar jams to casual vocal
style—reminiscent of Anthony Kiedis at
his most relaxed—this Hatters track
boasts a sweet summer sound that album
rock PDs will be interested in working
into the mix.

E-40 Captain Save Them Thoe (4:50)

PRODUCERS: Studio Ton, E-40

WRITER: E. Stevens

PUBLISHERS: Zomba/E-Forty, BMI

Sick Wid’ It 42229 (c/0 Jive) (12-inch single}

After building a significant street
following with several self-distributed
gangsta singles, E-40 links with Jive for a
surprisingly radio-friendly, laid-back
groove. Sassy female backing vocals cry
out the chorus while a sly rap creeps along
a '70s-sounding smooth groove that would
make Snoop Doggy Dogg proud. With a
guest rap by Sick Wid’ It label mates the
Click, this track should steam up rap-
oriented radio.

JERU THE DAMAJA D. Original (3:33)

PRODUCER: DJ Premier

WRITERS: K.J. Davis, C. Martin

PUBLISHER: not listed

London/tfrr 022 (c/o Isiand) (CD promo)

This maddening rap will have listeners
reaching for the lithium. A clever and
catchy—but highly psychotic—sonic
atmosphere forms from a seemingly
random pounding of a piano. Strangely
enough, it works brilliantly. An added hip-
hop beat accentuates the off-center hook,
creating an adventurous, unpredictable
rap that will inspire even the worst of
piano players. Reckless, but remarkable.

SHELLO West Coast Boogie (5:32)

PRODUCER: Keith Lewis

WRITERS: M. Mitchell, K. Lewis, C. Collins, B. Worrell
PUBLISHERS: Shello Productions/Bridgeport/
Rubberband/Songs of PolyGram, BM!; Jack the Mack/
interscope, ASCAP

Giant 41450 (c/o Warner Bros.) (12-inch single)
Parliament’s funk classic “Aqua Boogie”
gets a raunchy reworking by newcomer
Shello. In an odd assortment of female
gangsta rap, raw funk, and gritty soul,
this West Coast shout-out comes on
strong and completely confident. Stations
on the East Coast might be reluctant to
embrace this solid, street-savvy jam, but
West Coast rhythm-crossover radio will
appreciate its anthem-like attributes.

L.0.D. (LEGIONS OF DOOM) 40’s Up (not listed)
PRODUCERS: Almighty G., Desean McDowell

WRITER: not listed

PUBLISHER: not listed

Bon Ami 0444 (CD single)

As a simple piano plays in the
background, an adrenaline-induced street
rap pounds home the bonding benefits of
drinking 40 ounces of beer. It's a House
Of Pain-like musical bar-hop that’ll keep
you jumpin’. Lift your glasses and slam
down this catchy brew.

PICKS (p} :

New releases with the greatest chart potential. CRITIC'S CHOICE (%) :

New releases, regardiess of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send
copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Billboard, 49 Music Square W., Nashville, Tenn. 37203.
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The EnterxActive File

ENTERTAINMENT

INDUSTRY NEWS OF

INFO SYSTEMS,

VIDEO GAMES & RETAIL-TECH MEDIA

Software & Singer Are A (Word)Perfect Fit

B BY MARILYN A. GILLEN

NEW YORK—Tony Bennett is hit-
ting the road and the information su-
perhighway in one fell swoop.

The entertainer’s 40-city North
American tour, which runs from July
through December, will be Bennett’s
first to carry corporate sponsorship,
he says, and also his first foray into
the computer age.

Orem, Utah-based WordPerfect
Corp. is underwriting the road show
in an effort to spread the word about
its new consumer products line, dub-
bed WordPerfect Main Street.

And that marks yet another first,
WordPerfect says: The first such art-
ist-driven promotion by a computer
software company.

The new WordPerfect line, which
began shipping in April, includes edu-
cational, entertainment, and home-of-
fice computer software that will be
priced at retail from $29-$129. Nine-
teen titles are due to launch in the
first half of this year, with 10 more
due in August, according to Jeff Mal-
lett, senior director of WordPerfect’s
consumer products division.

Among the “edutainment” titles in
the line are several with musical
themes. “Kap’n Karaoke” is an inter-
active children’s sing-along program
offering a choice of 20 songs (includ-
ing five, such as “Suspicious Minds”
and “We Will Rock You,” designed to
keep those kids” parents entertained)
and packed with its own microphone.
Additional song packs will be re-
leased throughout the year, the com-
pany says. The title is available in
both Mac and Windows formats, and
carries a suggested $49.95 list price.

Other titles include an adventure
series called “Wallobee Jack.” The se-
ries’ interactive cartoon adventures,
which feature a kangaroo as the hero,
are designed for children ages 4-10
and are priced at $29.95 each for both
Mac and Windows versions. The first
two titles in the series, “The Bingi
Burra Stone” and “The Thai Sun Ad-
venture,” began shipping in April

The titles due in August will focus
on “reading, writing, and math—but
done in a fun, highly animated way,”

Mallett says. “So-called ‘edutainment’
is a key market for software right
now. A big reason why people are
buying personal computers, or at
least justifying buying them, is to
help with their children’s education.”

Distribution for the new line is
aimed at mass merchants, computer
superstores, and warehouse clubs,
Mallett says, though he adds that the
company hopes to expand into record
and video stores as these channels
continue to open up to computer soft-
ware products.

And that circles back to Bennett.
WordPerfect’s tour sponsorship will
include—in addition to on-stage
signage and on-ticket plugs—re-
tailer tie-ins in each city. “We will be
driving people into the stores with
chances to win front-row tickets and
albums and things like that,” Mallett
says. “Bennett is also doing local ra-
dio and TV spots for us in tour mar-
kets.”

But don’t expect the singer to wax
technical on RAM and ROM and the
wonders of mice. “I still use a pen-

cil,” the singer said when asked
about his own computer prowess.

“We understand what Tony is—a
performer,” Mallett says. “That’s
what his job is, and we just are going
to let him do it. At the same time, his
recent resurgence in the market has
expanded his fan-base demo down
into the 25-35-year-old, new-family
demo that is our prime target for
this line. And our retail partners are
the 35-50-year-olds who were his
earlier fans. So this works out well
all around.”

Multimedia Hardware Players In Flux

NEW YORK—While every passing
month has seemed to bring a new con-
tender to the multimedia-hardware
marketplace, this last has seen one bow
out of a crowded field, and another pla-
ced in temporary limbo.

Leaving the scene is the Tandy VIS,
an early entrant in the multimedia
fray, entering pre-CD-i and 3DO in the
Christmas season of 1992. The rela-
tively low-priced unit (which bowed at
around $700 but was recently down
near $400 at some of Tandy’s Radio
Shack stores) is a disc-based, set-top
unit designed to play back a wide vari-
ety of muitimedia titles. Limitations of
the early system, however, included a
low CPU and a decidedly slow CD-
ROM drive.

“Unfortunately, the customer has
not gravitated toward this technology,”
says Tandy VP of merchandise mar-
keting Rick Borinstein. “And we really
did think this was pretty neat when we
introduced it. It offered tremendous
educational and entertainment possi-
bilities and was especially strong in
ease of use—you don’t have to know
about computers to use it. But al-
though we have had tremendous suc-
cess with our multimedia computers,
this technology never caught on as we
would have liked.”

Borinstein says Tandy considered
upgrading its VIS, but decided instead
to let the market sort itself out. “We
felt we are better off to take a step

Interactive Exploration. PolyGram, which is poised to enter the interactive arena,
staged an “Interactive Media Day’ for employees from all sectors of its operations
April 25 in New York. Speakers offering enlightenment on various aspects of the
business, from on-line operations to licensing issues, included, from left, Philip
Sharp, Omni Media; Scott Marden, president/CEQ, Philips Media; Jonathan
Buckeley, GM of media, America Online; Carrie Ciabattoni, producer, the Voyager
Co.; Leslie Mansford, director of entertainment, Electronic Arts; David Blaine, senior
VP, business development and new technology, PolyGram Group Distribution;
Andrew Rauhauser, director of planning, PGD; Tracy Scarlato, manager, market
research, PGD; Lance Rose, attorney; and Martin Elton, professor of
communications, NYU Interactive Telecommunications Program.

back and wait,” he says. “From indus-
try information we hear, the other for-
mats aren’t doing that well either, and
that tells us it’s not just us. We feel it’s
more a matter of general customer ac-
ceptance.”

Declining to reveal sales figures,
Borinstein says only that they were
“well below our expectations.”

Originally ready to enter the scene in
February was the Amiga CD32, from
the Bahamas-based company Commo-
dore International. Officially unveiled
stateside at the Winter Consumer
Electronics Show in January (Bill-
board, Jan. 15), the 32-bit Amiga CD32
was introduced first in October 1993 in
the UK.

A key selling point of the multimedia
unit, which plays Amiga CD-ROM soft-
ware as well as standard audio CDs,
CD+Graphics, and CD+MIDI titles,
is its highly competitive $399 price
point—a price point stressed by VP of
engineering Lew Eggebrecht at the
winter show. “We challenge anyone to
show us a better multimedia player at
a better price,” he said.

The unit also is designed to support
an MPEG-1 full-motion-video add-on

CREATION STORIES
Time Warner Interactive Group
MPC CD-ROM, $49.99

Every group of people on the planet
has attempted at one time or another
to answer the question, “How did the
world come to be?” This title brings to-
gether more than 90 different “crea-
tion stories” from different cultures,
from “Genesis” in the Bible to the Iro-
quois’ “Turtle Holds The World” and
“The Kalevala” from Finland. The var-
ious tales follow a universal cycle of
creation legend, which typically starts
with how the world was formed and
arranged, goes to the creation of hu-
mans and consequent disharmony, and
follows with the destruction and re-
birth of the world.

Here, the wide range of myths—
from “Coyote Places The Stars” to
“Pandora’s Box” to “Noah And The
Flood”—are rich, resonant, and spell-
binding. They also illustrate the re-

cartridge, priced at $250.

The launch is in temporary limbo,
however, as its parent company works
to sort out its business affairs.

Commodore International filed for
“voluntary liquidation at the end of last
month to restructure our debt,” says
Jeff Porter, director of advanced tech-
nology at the company’s U.S. offices.
“We are still in business,” he adds.
“Airline companies operate in bank-
ruptey 90% of the time.”

The step was not entirely unex-
pected. In a quarterly earnings report
released in April that showed a second-
quarter loss of $8.2 million, there was
included the statement that “in the ab-
sence of additional resources and a re-
structuring, the company may become
subject to reorganization or other liqui-
dation proceedings” (Billboard, April
9).

Porter says there are “some 20 com-
panies already in line” interested in
acquiring all or part of the company.

He adds he is confident the Amiga
CD32 will launch here in the fall. “The
CD32 is a very compelling platform,
and it’s ready to go.”

MARILYN A. GILLEN

RELEASES

markably similar themes and motifs
that run through religious texts and
folkloric legends around the globe,
which have been explored elsewhere by
scholars such as Joseph Campbell and
Mircea Eliade. Here alone are pres-
ented “flood” stories from the Bible,
Sumeria, Babylon, China, India, the
ancient Celts, and several different
peoples native to South America.

This CD-ROM has 81 stories to read,
and 12 more are presented with color-
ful illustrations, beautifully performed
narration, and artfully matched music
and sound effects. There is no motion
video or animation here, but it is just
as well—they would only detract from
this combination of storybook and
reading aloud, which concentrates on
words spoken or seen. What this disc
really needs is an MPC laptop to go
with it, to listen to a few of these time-
less tales in the best possible setting—
by the summer campfire or next to the
winter hearth. CHRIS McGOWAN

Aerosmith Ahead
Of Guitar Game

ArRroSMITH WILL be featured ina
guitar-driven interactive video game
due this fall from Ahead Inc., a startup
company based in Newton, Mass., says
company president Alex Donnini.
“There will be six Aerosmith songs and
two others,” Donnini says, adding that
specific songs are still being discussed.
“The key thing is to get the imprint of
the band on the game. Otherwise, it’s
Jjust a name on the box. Aerosmith will
be involved not only in supplying the
music, but in the creation of the game.”

The game is one of several designed
for Ahead’s Virtual Guitar game con-

AEROSMITH

troller (Billboard, Feb. 12), which lets
users control on-screen action via gui-
tar strumming. The controller alone
will carry a suggested list price of
$69.95. The Aerosmith game, the first
in a “star title” line for the system, is
$79.95, Donnini says; other titles will
be priced as low as $36.95. System roll-
out is set for October.

ANOTHER LEVEL: Noted producer
Bob Ezrin, who recently saw Pink
Floyd’s “The Division Bell” top The
Billboard 200, is now rising to the mul-
timedia production challenge at inter-
active media company 7th Level. The
co-chairman plans to get hands-on in
the additional role of executive VP of
production. “This is an easy transition
for me,” he says. “I've always enjoyed
pioneering new art forms.” Other
moves include the additions of anima-
tion director Dan Kuenster and direc-
tor of 3D production Steve Martino.

MULTILINGUAL Multimedia:
Spring Valley, N.Y.-based InterActive
Publishing has been listening to the de-
mand for non-English-language re-
leases for both domestic and foreign
markets, and has started added multi-
lingual capabilities to some of its ti-
tles—a growing trend among software
producers who recognize a lucrative,
virtually untapped market.

The publisher has 10 such titles in its
catalog already, including ‘‘Beetho-
ven’s 5th Symphony,” and will add four
more this spring offering a choice of
five languages: English, French, Ger-
man, Spanish, and Italian. A special
logo on the title indicates multilingual
capability; the user simply clicks on the
appropriate language.

INTER—ACTIVITY: Carri O’Loughlin
has been named to the new position of
director of sales, multimedia product,
for Uni Distribution Corp. O’Loughlin,
formerly at Broderbund Software, will
help develop and implement retail
strategies for titles from Putnam New
Media, Universal Interactive Studios,
MCA/Universal Home Video, MCA
Music Entertainment Group Interac-
tive Media, Geffen Records, and others.
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PICTURE
THIS.E

By Seth Goldstein

UP THE COUNT: Warner Home
Video is close-mouthed about sell-
through plans, but rumors circulate
nonetheless. One scenario has the
studio issuing 10 high-volume titles
this year. We can list five for mid-
summer: “The Fugitive,” “Batman:
Mask Of The Phantasm,” “The Se-
eret Garden,” “Ace Ventura, Pet
Detective,” and “Thumbelina” (Bill-
board, May 21).

PG-rated “Maverick,” starring
Mel Gibson, Jodie Faster, and
James Garner, might be a candi-
date if Warner perceives an opening
in the wake of “Jurassic Park” and
“Snow White.” Trade reviews have
been off the charts, box office is ex-
pected to be huge, and 6 million-8
million units beckon in the fourth
quarter.

Not every title need be this big.
Sources indicate that Warner will
consider acceptable sales projec-
tions of 1 million units. Once, such
numbers meant the title was rele-
gated to rental. But the rental mar-
ket for lesser releases has sagged,
so while the sales-to-rental ratio
hasn't changed, the minimum re-
quired for sell-through to match
high-priced revenues has declined.

In fact, sell-through prospects
are said to be factored into studios’
decisions to green-light projects.
Part of the decision involves shelf
space. In a mass-merchant arena
dominated by Disney and Good-
Times, it's becoming harder to find.

THE HOLE TRUTH: Columbia
TriStar is losing the Epic line to
LIVE Home Video—no surprise,
really, since the titles are just fol-
lowing the executive exodus of a
couple of months ago. However, the
loss of about 12 Epic features a year
does compound the Colurnbia head-
ache brought on by the departure of
New Line Home Video for Turner
Home Entertainment. Columbia is
thought to have a 40-title hole in its
release schedule—possibly good
news for independents looking to
place their B movies. As a step to-
ward filling the gap, the studio has
moved Clint Culpepper from PR to
acquisitions director.

PROGRESS REPORT: Visual
Expressions isn’t straying from the
retailer that brought the Pitts-
burgh-based rackjobber to the
party two vears ago. President

(Continued on page 58)

B BY TRUDI MILLER ROSENBLUM

NEW YORK—As the 50th anniver-
sary of D-Day approaches, retailers
can raise their hands in a triumphant
“V”—not for Vietory, but for Video.
Studios and independents are racing
to release World War 11-related titles
in time for June 6.

First out of the gate was Cabin Fe-
ver Entertainment with the April 20
re-release of its “Medal Of Honor” se-
ries; six documentaries using original
battlefield film footage, newsreels,
and interviews with veterans. The
first three volumes focus on World
War 11, with the titles “Europe,”
“The Pacific,” and “Pearl Harbor.”
The others jump ahead to “Korea”
and “Vietnam: Part I” and “Vietnam:
Part 11.”

The series previously was shipped
at $14.95 suggested list, but has been
reduced to $9.95 each, or $59.70 for
the set. Each tape runs 48 minutes.

“These are incredible pieces, very
compelling,” says Cabin Fever senior
VP Jeff Lawenda. “They’re true stor-
ies of America’s greatest war heroes,
Medal of Honor winners. For exam-
ple, on the tape ‘World War II: Eur-
ope,’ we have brothers Walter and
Roland Ellers, who landed on Omaha
Beach in Normandy. For two days,
Walter led his men through the
hedgerows, fighting the Germans. He
didn’t lose a single man, but his
brother was missing.

“So I think this anniversary is a
huge one, and these particular six ti-
ties capture the essence of what D-
Day was all about.”

Discovery Enterprises Group of

California talk show “‘Live in L.A.,”" with
‘Coach.” Green is making the rounds,

Bethesda, Md., is taking a multimedia
approach to the anniversary, broad-
casting its documentary “Normandy:
The Great Crusade” on the Discovery
Channel, releasing it as a home video,
issuing a CD-ROM version for Win-
dows, and working with Random
House to publish a related book. Each
product will cross-promote the oth-
ers, and Discovery is encouraging re-
tailers to stock them together.

The video, released to stores May
11 at $19.95, has been selected by the
U.S. Department of Defense as an of-
ficial commemorative cassette of the
50th anniversary, according to Dis-
covery, which premieres the docu-
mentary on its cable channel May 30.
A toll-free number will be displayed
on the air.

Discovery’s CD-ROM came out
May 11. It retails for $49.95 and is be-
ing sold in consumer electronics and
computer stores, including Walden
Software, Egghead, Montgomery
Ward, Lechmere, Best Buy, Circuit
City, and Computer City. “You're
greeted with a very cinematic open-
ing,” says Thomas Porter, VP of Dis-
covery Enterprises Group. “Then you
can follow an autopilot path, which
gives you a 35-minute documentary
that is all authentic footage, photo
montages, and stills, with an original
score and voiceover. But you can also
jump off at any point” to explore top-
ics more deeply.

The program begins in 1944 and
follows with segments on the home
front, the planning of Operation Over-
lord, a look at Germany’s “Festung
Europa,” the buildup and mobiliza-
tion of the invasion forces, Eisenh-

Money Talks. Financial consultant Meg Green, left, does a guest stint on the

hosts Steve Edwards and Pam Stone of
including a chat with Oprah, in a national

tour to promote her $29.95 “‘Financial Workout cassette, which has moved into
the retail mainstream since its direct-response introduction.
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WWIl Titles Mark D-Day’s 50th

Cabin Fever, Discovery, Others Step Ashore

ower’s invasion order, D-Day and the
attack at Omaha beach, the Nazi
counterattack, freeing Paris, and a fi-
nal chapter addressing Normandy to-
day.

There's plenty to see in each chap-
ter. Viewers can delve into five re-
lated topics, ranging from contempo-
raneous news articles, soldiers’ mail,
and propaganda to excerpts from
scholarly works, profiles of key play-
ers, military communications, and de-
tailed maps. The program covers the
war from the perspectives of Canada,
France, Germany, Great Britain, and
the U.S.

“This is a historical documentary of
very high quality, and it’s unique in
that it treats the war from all the
countries’ perspectives,” says Porter.
“Because of this, we're making deals
to present the program on networks
in other territories,” including a pos-
sible broadecast in Germany.

Random House is publishing the
related diary of a French aristocrat
whose chateau was taken over by the
Germans during the war. Producers
of the Discovery documentary discov-

(Continued on page 58)

Public-Domain
Movies Getting
CD-ROM Bows

M BY BRETT ATWOOD

LOS ANGELES—A handful of
software developers are taking ad-
vantage of the latest advancements
in computer compression technol-
ogy to release full-length—but not
full-sereen—public-domain video
CD-ROM titles at budget prices.

The George Romero cult horror
flick “Night Of The Living Dead,”
B-movie staple “Godzilla Vs. Mega-
lon,” and classic comedy episodes of
“The Three Stooges” are among the
first generation of hi-tech features
already on the shelves.

“It's an impulse buy,” says Phil
Sego, president of Cambridge,
Mass.-based CDRP Inc., which
publishes public-domain CD-ROMs
under the brand name Chestnut.
“The vast majority of purchases are
made for the novelty of having a
full-length movie on CD-ROM.”

Competing with the budget-

(Continued on page 59)
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VIDEO GAMES ON PPT: If the
pay-per-transaction concept can
work for tapes, maybe it will work for
video games.

That’s the plan at Portland, Ore.-
based Rentrak, which has begun of-
fering Sega Genesis titles to its 3,200
retail customers. An on-line guide to
assist dealers in sorting out which
game titles to stock is in production.

In addition, retailers can order
games from Rentrak for purchase,
not rental, putting the PPT specialist
into traditional distribution for the
first time.

Rentrak is
giving dealers

Rentrak To Launch PPT
Scheme For Video Games

Three stores debuted last year; 10
are now open, Kirkpatrick says.

One of the original trio hasn’t met
expectations, he adds. “We're not re-
ally sure why it performed poorly, be-
cause it’s in a mall with a Disc Jockey
that does over $1 million a year.”

Disc Jockey is the distributor’s
record chain, with 140 locations in 30
states.

GOLF FOR DAD: Monarch Home
Video is the latest indie to jump into
the sell-through market, with “High-
lights Of The 1994 Masters Tourna-
ment.” The
June 8 release

“Unlike video, which has box-office
and other information to use as a buy-
ing guide, retailers often buy games
that they know nothing about,” says
Berger. “By giving them the PPT op-
tion, they can try games out and see
how it works in their store.”

Berger sees BudgetMaker Inter-
active as another incentive. It is an
on-line forecasting and buying serv-
ice specifically for video games, simi-
lar to the one Rentrak has used for
video since mid-1992.

Information for the service will be
compiled and supplied by Game Pro
magazine, which will include title an-
nouncements, game synopses, player
ratings, and comments.

To manage the expansion into
video games, Rentrak has hired
Eddie Eagle, former accessories
product manager at Baker & Taylor
Distribution, and Michelle Kyriazis,
former promotions manager at Orion
Home Video.

BACK IN THE FAMILY: More
than two years after the “Great Fan-
tasia Caper,” Buena Vista Home
Video once again will sell direct to
wholesaler WaxWorks/VideoWorks,
based in Owensboro, Ky.

Late in 1991, WaxWorks thought it
had legitimately purchased 46,000
cassettes of “Fantasia,” worth $1.2
million, from a third-party distribu-
tor. However, the tapes turned out to
be hotter than an August trip to Dis-
ney World, and Buena Vista promptly
cut off all shipments to WaxWorks.

A year later, five men unconnected
to WaxWorks were charged and con-
victed in the “Fantasia” hijacking.
The wholesaler was never accused of
any wrongdoing, but Disney’s em-
bargo held until now.

“Since we were never indicted, we
felt like a victim, too,” says sales VP
Kirk Kirkpatrick. “But that’s all old
news. We're real happy about Buena
Vista’s decision.”

On the retail front, WaxWorks
plans to have 30 of its Reel Collec-
tions sell-through outlets open by
year’s end (Billboard, Oct. 16, 1993).
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says president light tape.
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TENNIS, SOCCER, Or Baseball,
Anyone? ABC Video’s “Let’s Play”
how-to series comes out of the gate
with three tapes featuring a lineup of
prime athlete hosts.

St. Louis Cardinals all-star short-
stop Ozzie Smith fields “Let’s Play
Baseball,” Tracy Austin aces “Let’s
Play Tennis,” and USA World Cup
Soccer team member John Harkes
shoots and scores on “Let’s Play Soc-
cer.”

Each tape is designed to give both
adults and kids the fundamentals of
the game, including tips from the
pros. The titles are the first of eight
scheduled for the “Let’s Play” series,
which is produced in conjunction with
ESPN Home video.

ABC Video will have them out June
1 at $14.98 suggested list. Each pro-
gram also is available on CD-ROM,
through Intellimedia Sports Inc.

CLASSICAL COMPANION: The
new and improved Tower Records
guide to classical music video is hot
off the presses. The 192-page catalog
lists and cross-references 18 differ-
ent genres, as well as each of the art-
ists performing on the more than
1,500 listed titles.

Melvin Jahn, manager of Tower
Classical in Berkeley, Calif., edited
the guide, which is sold in-store for
$4.95 and is used by buyers at all
Tower outlets.

Jahn, who started the catalog
about two years ago, considers this
edition the most complete.

As an example, the opera section
now lists the date and venue of each
title, as well as information on the
language of each performance, and
whether it’s subtitled. There also is a
list of Japanese laser imports, the
only one available in English.

Ubpdates for the guide arrive every
two months. “I find a new label every
month,” says Jahn. “And since we
printed the latest guide, we have 25
more pages of new material.”

Tower Classical’s Berkeley store
usually carries 300-500 classical cas-
settes, Jahn says.

Top Video Sales
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PLAYBOY: i
9 |NEWD | (oak DNAT ISR EAYMATEIOF TikiE 1 g‘i’sVLHgg:;‘gg%753 Jenny McCarthy 1904 | N | 1995
PLAYBOY CELEBRITY CENTERFOLD:  Playboy Home Video ) .
10| 10| 27 | BjaN PARKINSON Uni Dist. Corp. PBVO739 BianlRarkinson 199311 NR b
Warner Bros. inc. Kate Maberly
11 | 8 | 12 | THE SECRET GARDEN N T et el (e 1993 | G | 2496
. Playboy Home Video . .
12| 9 | 11 | PLAYBOY: COLLEGE GIRLS Uni Dist. Corp, PBYO750 Various Artists 1994 | NR [ 1995
PLAYBOY VIDEQ CENTERFOLD 40TH Playboy Home Video .
13|12]1 ANNIVERSARY Uni Dist. Corp, PBVO748 Anna Marie Goddard | 1994 | NR | 1995
o Penthouse Video Sasha Vinni
14| 2 b PERTHOUSENNVILMIERSHE5T A*Vision Entertainment 50659-3 Leslie Glass [3343]] NE T]82495
15| 16 | 4 | HEIDI FoxVideo 8571 Shirley Temple 1937 | NR | 1498
PENTHOUSE: 25TH ANNIVERSARY Penthouse Video ) .
16 ] 11| 14 | swimsuiT vibEo __ A*Vision Entertainment 50549 HEuoiSIHEt it il
MIGHTY MORPHIN GREEN RANGER:  Saban Entertainment ) .
| 1 B8 | parT1 PolyGram Video 8006311353 VarcuslATists 1334 ), AR |[812.95
18 | 14 | 5 | THE SANDLOT FoxVideo 8500 I Earl Jones 1993 | P | 19.98
ike Vitar
Warner Bros. Inc. "
19 | 18 | 25 | FREE WILLY el N - TS Jason James Richter | 1993 | PG | 24.96
. Tyrone Power
20 | NEW D> | BLOOD AND SAND FoxVideo 1073 Rita Hayworth 1941 | MR | 1998
. Penthouse Video . -
21| 35 | 3 | PENTHOUSE CLASSICS: VOL. 2 T o I Various Artists 199 | M| 1995
MIGHTY MORPHIN: VOL. 1-DAY OF Saban Entertainment . )
22119 | 17 | J4E DUMPSTER© PolyGram Video 4400881193 T bt I
" Tyrone Power
23 | NEW)D | INOLD cmcmci - FoxVideo 1351 Alice Faye 1938 | MR | 19.98
4|2 11 | THE MAGIC VOYAGE Hemdale Home Video 7215 Animated 1993 G 19.95
PLAYBOY 1994 VIDEO PLAYMATE Playboy Home Video ) :
25117 |2 CALENDAR Uni Dist. Corp. PBV0744 Various Artists 1993 | MR | 1995
26 | 24 | 81 | BEAUTY AND THE BEAST Wwalt Disney Home Video 1325 Animated 1991 G | 2499
MIGHTY MORPHIN GREEN RANGER:  Saban Entertainment ) :
2| 27| 5| pagr2 Polaris Communication 8006311373 Ya7lous Artists 194 1| N8 gui23s
. Playboy Home Video - .
28 [ 20 | Il | PLAYBOY: NIGHT DREAMS Ut Dist. Corp, PBVO749 Various Artists 1994 | MR | 1995
Capetla Intl. Inc. Maria Bonnevie
28 | 22| 4 | THE POLAR BEAR KING Hemdale Home Video 7206 Jack Fieldstad 1994 | PG 11995
30 ) 36 | 7 | PauLIS LIVE PolyGram Video 8006305273 Paul McCartney 1994 | MR | 1995
31| 29 | 205 | PINOCCHIO® Walt Disney Home Video 239 Animated 1940 | G | 2499
32 (30 2 BARNEY'S ALPHABET 200 The Lyons Group 2001 Various Artists 1994 | NR | 1495
MIGHTY MORPHIN: VOL. 5-HAPPY Saban Entertainment ‘ [
33128 | 18 | giRTHDAY, ZACK PolyGram Video 4400881113 Various Artists 1993 §i 6 |90
MIGHTY MORPHIN GREEN RANGER:  Saban Entertainment ) ]
3431 | 4 PART 3 PolyGram Video 8006311393 Various Artists 1994 | NR | 12.95
Warner Bros. Inc. Clint Eastwood
35| 2 14 ONEORGIVEN Warner Home Video 12531 Gene Hackman 1332 R 13196
MIGHTY MORPHIN GREEN RANGER:  Saban Entertainment. ) :
36 37| 2 PART 4 PolyGram Video 8006311413 various Artists 1994 | NR | 12.95
. Warner Bros. Inc. Kevin Costner
| % THEIBODYGUARD! Warner Home Video 12591 Whitney Houston IEY A (33
MIGHTY MORPHIN: VOL. 4-NO Saban Entertainment )
38 |32 | 13| ¢ OWNING AROUND PolyGram Video 4400881133 VariousIArtists 1393F)]1 NR) 15195
i : Christopher Lambert
39 | NEW D> | HIGHLANDER 2: THE QUICKENING Hemdale Home Video 7222 Virginia Madsen 191 | R | 1495
PENTHOUSE: THE GIRLS OF Penthouse Video ) ]
40| 33 | 28 | peNTHOUSE.VOL. 2 A*Vision Entertainment 50426-3 e 2 || MRS

@ RIAA goid cert. for sates of 50,000 units or $1 million in sales at suggested retail. A& RIAA platinum cent. for sales of 100,000 units or $2 million in sales at
suggested retail. ®1TA gold certification for a minimum of 125,000 units or a dollar volume of $9 mitlion at retail for theatrically released programs, or of at teast 25,000
units and $1 miltion at suggested retail for nontheatrical titles. <O ITA ptatinum cenrtification for a minimum sale of 250,000 units or a dollar volume of $18 million
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 1994, Billboard/BPI Communications.
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Brit Distributors
Fuming Over Vid
Censors’ Bans

B BY PETER DEAN

LONDON—In the wake of tighter cen-
sorship, Warner Home Video has had
to call off the video release of Tony
Scott’s thriller “True Romance” after
the British Board of Film Classification
(BBFC) refused to rate it for home
viewing. The studio learned of the deci-
sion a month before the movie's June
10 street date.

Meanwhile, PolyGram Video, which
has tried unsuccessfully for a year to
twn loose “Reservoir Dogs,” found out
seven days before the pre-order dead-
line for “Dirty Weekend” that the
BBFC had banned the Michael Winner
title. Its erime, consistent with current
official guidelines (Billboard, May 7), is
excessive sex and violence.

Other titles affected are the Hughes
Brothers’ “Menace 11 Society,” which
had to be pulled by First Independent,
and “Kickboxer—The Aggressor,” dis-
tributed by FoxVideo.

The bans mean that suppliers and
British stores have a significant dent in
their release schedules. “Menace 11 So-
ciety” was targeted to ship about
13,000 cassettes, and “True Romance”
30,000. Trade sources indicate that
“Dirty Weekend,” because of its con-
tent and British origins, could have
been the leading rental video in the
early summer.

Peter Smith, managing director of
PolyGram Video, was left fuming about
the ban so close to his release date. His
major concern is the loss of prepaid
publicity and advertising revenue. “It’s
also difficult when you put out a film
theatrically as a loss leader, money
which you’ll recoup later through a
strong video release,” he says.

Smith adds that PolyGram does have
rights to recoup advances paid for
“Reservoir Dogs” and other movies
acquired for video release. However,
“physically getting the money is a dif-
ferent matter,” he says. “I think now
you'll see people avoiding buying this
type of film for the UK., and at the
very least they will be inserting very
tough clauses that payment depends
upon eventual video delivery.”

Warner rental marketing director
Barry Humphries calls the ban a “real
pain.” To compensate, the studio will
be putting additional effort into the
company’s “Demolition Man” and “A
Perfect World,” he says. It isn’t as easy

for a smaller supplier like First Inde- |

pendent, which doesn’t have a ready
substitute for “Menace 11 Society.”
While the BBFC awaits clarification
of its ratings procedure from the gov-
ernment, the video trade has an-
nounced the inclusion of additional in-
formation on cassette sleeves about
title content and how it has been evalu-
ated. PolyGram’s release of the Alec
Baldwin-Nicole Kidman thriller “Mal-
ice” will be the first to have a 15 rating
and an accompanying explanation.
Marketing manager Reg Thompson
says, “These new labels spell out ex-
actly the nature of each film. People
will no longer be able to argue that
they do not know what they are getting
when they rent a video. The label will
also be on the spine of the video itself,
(Continued on puge 60)

Four New 'riiles!
The HOt2;: SensatiOn
In ¥id’s Video!

Available With High-Quality
Die Cast Toys!

r49)

J
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There Goes An Airplane!
Video with toy plane: $50709-3
Video without toy plane: #50711-3

There Goes A Police Car!
Video with toy car: #50717-3
Video without toy car: #50719-3

“Among
the best new
home videos
for kids.”

- TV Guide 3-12-94

There Goes A Truck!
Video with toy truck: #50723-3
Video without toy truck: #50724-3

There Goes A Train!
Video with toy train: #50710-3
Video without toy trair: #50712-3

Street Date: July 27, 1994

Pre-Order Date: July 5, 1994
Running Time: Approx. 35 minutes

Kids will want the entire collection! So make sure you have:

Price with toy: $12.95
Price without toy: $10.95

Video

L

There Goes A Bulldozer!
Video with toy bulldozer : #50701-3
Video without toy bulldozer: #50703-3
Available NOw!

There Goes A Fire Truck!
Video with toy fire truck: #50700-3
Video without toy fire truck: #50702-3
Available NOwW!

.

12, 24 and 48 piece displays available! Contact your local WEA representative.

[k Vsion

A SUBSIDIARY OF

©1994 KidVision. 75 Rockefeller Plaza, New York, NY 10019. The Atlantic Group. A Warner Music Group Company. Printed in USA.
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S Wonder Sends Kid I .
ony on er en s I s E COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS.
(4 = b x|=|3
B4 |z
I = | %21 © 5% |
215 | ¢ TITLE Copyright Owner, Principal §§ £
|3 z Manufacturer, Catalog Number Performers > o
HIGH CAMP: Sony Wonder is giv-  way, they meet characters played by * &% NO.1 * * %
ing its newest group of video releases R.E.M.’s Michael Stipe and the B- Robin Williams
the handle “Camp Nickelodeon” in  52’s Kate Pierson. In “Apocalypse 1 | 5 | 3 | MRS. DOUBTFIRE FoxVideo 8588 Sally Field 1993 | PG-13
anticipation of the summer season.  Pete,” the brothers attempt to recon- Universal City Studios ‘Al Pacing
The five new videos, including titles cile their father with a pal’s dad. The 2 | 1| 5 | CARLITO’S WAY® MCA/Universal Home Video 81630 Sean Penn 1993 | R
from “Ren & Stimpy,” “Are You bonus: a rub-on tattoo. 3 ] ] Leon
Afraid Of The Dark?,” “The Adven- “Nickelodeon GUTS: All-Star Spe- 4 4 COOL RUNNINGS Walt Disney Home Video 2325 Doug E. Doug 1993 | PG
tures”Of Pete & Iy’yet(%," “Double cial” ($9.98, 45 minutes), featuring AR New Line Homme Video Alec Baldwin 9 |
Dare,” and “GUTS,” will hit stores motivational tips from pro football’s Columbia TriStar Home Video 71773 Nicole Kidman
May 31. A week later, the premiere  Lawrence Taylor, reinvents football, 5| 2| 9| THEFUGITIVE warner Bros. Inc. Harrison Ford 1993 | po13
audio release from the series “Are  track and field events, and other Warner Home Video 21000 Tommy Lee Jones i
You Afraid Of The Dark?’—four sporting episodes in the irreverent 6 Warner Bros. | Kevin Cost
L : - . . NEW A PERFECT WORLD - Inc. evin Lostner :
original seary tales narrated by the  Nick style; bonus item is a “GUTS” > Warner Home Video 12990 Clint Eastwood 1998 | P13
series’ Midnight Society Kids—also  decal. “Double Dare: Super Sloppiest 1717156 Hollywood Pictures Kieu Chinh
- N . THE JOY LUCK CLUB . ; 1993 R
will bow. Moments” ($9.98, 30 minutes) is com- Hollywood Home Video 2291 Ming-Na Wen
As with all of piled from Touchstone Pictures Richard Dreyfuss
Sony Wonder’s Nickelodeon's 8 13 3 O Touchstone Home Video 2171 Emilio Estevez BRI
“Nickelodeon “Double Dare” 9 | 6 | 7 | WHAT'S LOVE GOT TO DO WITH IT M 1 G [t i et 1993 | R
Colleetion” ti- ‘ ) show, its lon- Touchstone Home Video 2011 Larry Fushburnfe
tles,  bonus gest-running 10 | NEW D> | THE REMAINS OF THE DAY Columbia TriStar Home Video 71093 ’E‘;‘::‘n‘;"¥r:*°pk'"s 1993 | po
items are in- | i " program. Bo- —
cluded  with ] nus: an activity 11| 10 | 5 | THE AGE OF INNOCENCE Columbia TriStar Home Video 52633~ Daniel Day-Lewis 1993 | pg
Michelle Pfeiff
each tape. In | card. Ichetle Teitier
¢ Or}l1j unction EErmIe S, . Also Snew 12 | 8 | 13 | IN THE LINE OF FIRE Columbia TriStar Home Video 52315 St Eastwooc, 1993 | R
with these re- . . Tom ony
leases, consum- by Moira McCormick Wonder are its 13| 12| 5 | ABRONXTALE SavoyjRictures o 1993 | R
) . HBO Video 90954 Chazz Palminteri
ers also can re- first two video " P— Svivestor Stall
0 o N o .. y a arner Bros. Inc. ylvester stallone
ceive a free.(}am.p Nickelodeon T- titles from Nelvana le‘l‘teds. ani 14 | 9 | 10 | DEMOLITION MAN Warner Home Video 12985 Wesley Snipes 1993 | R
shirt by mailing in three proof-of- mated adventure series “Cadillacs T
purchase tabs from the Camp Nickel-  And Dinosaurs,” which airs on CBS, 15| 11| 9 | THEGOOD SON FoxVideo 8553 EI;;UV%MU " 1993 | R
odeon Collection; details of the offer  at $9.98 each. Due out June 21 are S Donmis Quaid
are found on an in-pack coupon. , four fpisers”fr.om the classic TV se- 16 | 18 | 2 | FLESH AND BONE Paramount Home Video 32899 Meg Ryan 1993 | R
) Are You Afr%}d Of The Dar.k. ries LdSSl?, tll‘nfd to .C?}nCld(? with 171 1| 5 | rearLess Spring Creek Production Jeft Bridges .
Nightmare Tales” ($12.98, 55 min-  Paramount’s new “Lassie” movie and Warner Home Video 12986 Rosie Perez i
utes), the second release in the the preternaturally gifted collie’s Universal City Studios Jason London
“Dark” series, contains two full- 50th anniversary. Each $9.98 tape 18 | 15 | 6 | DAZED AND CONFUSED MCA/Universal Home Video 81495 Rory Cochrane RO
length episodes. “The Tale Of The Fi-  runs 55 minutes, includes video-only o ) Bruce Willis
nal Wish” stars Bobcat Goldthwait  footage created for the series, and 19 [ 16 | 10 | STRIKING DISTANCE Columbia TriStar Home Video 53683 S et 1993 | R
.. . . gt :
as the sinister Sandrlnarvl,. “The Tale  comes with an activity book. 201191 3 | MR JONES Columbia TriStar Home Video 52353 Richard Gere iR
Of The Dream Machine” concerns a Lena Olin
boy and a supernatural typewriter. DISNEWS: Walt Disney Home Lil :
; . . . . - y Tomlin
Also included on the title is “Interac- Video’s acclaimed toddler series 21| 17| 5 | THEBEVERLY HILLBILLIES EE R Cloris Leachman e
tive Video Creep Fortune Teller,” “Spot,” based on the award-winning Largo Entertainment Emilio Estevez
featuring popular Nickelodeon char-  books by Eric Hill, has a new arrival. R R MCA/Universal Home Video 51563 Cuba Gooding, Jr. 1993 R
acter Dr. Vink. The bonus item is a  “Spot Goes To A Party” features five 23 Hollywood Pictures
. . . .. 21 11 SON-IN-LAW " Pauly Sh -
sticker that changes color. short episodes with interstitials that Hollywood Home Video 1998 aly Shore 1993 | P13
“The Ren & Stimpy Show: More incorporate the book’s hide-and-seek 2| 2| 12 Warner Bros. Inc. .
) ] ] ! ¢ THE MAN WITHOUT A FACE ; Mel Gibson 1993 | PG-13
Stinky Stories” ($14.98, 40 minutes) premise. As with the other “Spot” re- Warner Home Video 12987
is the popular series’ seventh home  leases, the cassette package sports a 25 | 23 | 2 | BATMAN: MASK OF THE PHANTASM Warner ﬁms' e e 15500 Animated 1993 | PG
video release. Three episodes are in-  lift-the-flap design inspired by Hill's arner Home Viceo
cluded, along with two “special ap-  books. ) ) 26 | 25 | 10 | MUCH ADO ABOUT NOTHING Columbia TriStar Home Video 71753 Efr:‘n’;g"}r?g;"i%’r‘] 1993 | PG-13
pearances’ starring the character Meanwhile, Disney is releasing the g
Mr. Horse. A “seratch and whiff” feature “Blank Check” July 20. A 2712 | 9 | MANHATTAN MURDER MYSTERY Columbia TriStar Home Video 71393 ‘S’;gg%!‘fgﬂ 1993 | PG
card is the bonus item. comedy about an 11-year-old boy who FT—— B -
- . .y . _ : apella intl. InC. aria Bonnevie
Thp Advenytyu.res of Pebeu& Pete: finaglesa mlll.lon dollars fr0¥n a mob 28 | 34 | 3 | POLAR BEAR KING Fomrdale Home Video 7206 Jack Fieldstad 1994 | PG
Classic Petes” is the first “Pete &  ster, the movie features Brian Bon- FYT—
Pete” title, containing two complete sall, MTV’s Karen Duffy, and rap- 29 | 29 | 2 | RUBY IN PARADISE Republic Pictures Home Video 3470 T<S) ¢ de):fiellj i 1993 | R
episodes as well as “Artie Aerobics,” per Tone Loc. e
a home video exclusive. “What We “Snow White And The Seven 30 ) 31 | 15 | KALIFORNIA PolyGram Video 4400889333 Juliette Lewis 1993 | MR
Did On Our Summer Vacation” fea- Dwarfs” will be released Oct. 28, with -
tures both Petes (they’re brothers)  $15 in savings and rebates to consum- 31| 28 | 9 | SOIMARRIED AN AXE MURDERER Columbia TriStar Home Video 52423 N;‘:}i:‘%’gj‘s 1993 | PG-13
and a friend tracking the elusive ice  ers when they purchase the movie, e o
cream man, Mr. Tastee. Along the (Continued on next page) 32| 24| 8 | GETTYSBURG Turner Home Entertainment 6139 e Danielsg 1993 | PG
33| 33 | 11 | THE MAGIC VOYAGE Hemdale Home Video 7215 Animated 1993 | G
Touchstone Pictures James Caan
BASSIN DISTRIBUTORS IS YOUR [IRIEIEIRSG GG Touchstone Home Video 2312 Halle Berry il I
o D 35| 27 | 6 | FATHER HoOOD icllywoodliiciures Patrick Swayze 1993 | pe-13
Hollywood Home Video 2226
The lﬂfg&Sf “\S(- HEAD 00 MUSIE)YeI?(eig: 36 | NEW D> | ALL THE MORNINGS OF THE WORLD ~ Jctober Films e 1991 | NR
Touchstone Home Video 2234 Jean-Pierre Marielle
nser Jise 3 f e KidsSiff
o #53 Hollywood Pictures
SE‘E('IOH S i (% Movies & 37| 36 | 6 | MONEY FOR NOTHING Hollywood Home Video 2313 John Cusack 1993 | R
| ; 3 £ Universal City Studios Michael J. Fox
m @ \/‘ MU(h MOI’e! 38 | 40 | 11 | FORLOVE OR MONEYe MCA/Universal Home Video 81511 Gabrielle Anwar 1993 | F6
We can fill your Miramax Films Paul Mercurio
special order needs! : !59_59 NW.15 Ave. 39 | 35 | 11| STRICTLY BALLROOM Touchstone Home Video 1701 Tara Morice 1993 | F6
Miomi, Florida 33169 ra—
/ 40 | 32 | 8 | UNDERCOVER BLUES MGM/UA Home Video 903063 atnieen fumer 1993 | PG-13
Call for o free Dennis Quaid
cululog, (lSk fOf DWIgh' @®ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of
oo at least 25,000 units and $1 million at suggested retail for nontheatrical titles. < ITA platinum certification for a minimum sale of 250,000 units
or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail

for nontheatrical tities. © 1994, Billboard/BPI Communications.
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| VIDEO PEOPLE

Barry Leshtz advances to VP/GM of Playboy Home Video, replacing Jeff Jen-
est, who recently was promoted to new business development senior VP.

Curtis Roberts is named senior VP, business affairs and general counsel, CBS/
Fox Video.

Brian Wood is promoted to executive VP of Columbia Home Video, with
responsibility for development proj-
ects.

Marshall Orson advances to busi-
ness affairs VP, Turner Home En-
tertainment.

Promotions at Handleman Co.:
Lawrence Hicks to merchandising
executive VP, Louis Kircos to cor-
porate development and subsidiar-
ies executive VP, and Richard Morris to finance senior VP, CFO, and sec-
retary.

ROBERTS

ORSON

Appointments in Columbia TriStar Home Video’s international sector:
Rudy Vila to VP and Latin America regional director; Janet Robertson
to VP and Eastern Hemisphere regional director; and Lexine Wong to in-
ternational marketing director.

Carey Dubnicoff is named western regional sales manager for The Lyons
Group.

Marc Krigsman is promoted to programming associate director, Capital Ci-
ties/ABC Video. Cindy Bressler is appointed programming and acquisitions
VP. Peter Fifield, formerly of New Line Home Video, joins as VP of finance
and operations, replacing Robert Ackley, now VP of finance and adminis-
tration of ABC Multimedia Group.

Brian Brown is promoted to sales VP, Fox Lorber Home Video. Krysanne
Katoolis becomes acquisitions VP.

CHILD’S PLAY

(Continued from preceding page)

Disney Animated Classic videos, and
selected Pillsbury produets. And cou-
pons totaling $5 will be attached to each
“Snow White” tape, redeemable from
Oct. 29 through Jan. 31, 1995, with the
purchase of other Disney titles, includ-
ing “Tim Burton’s The Nightmare Be-
fore Christmas.” “Nightmare” is due
out Sept. 30, supported by a marketing
campaign that includes tie-ins with
Duracell Batteries and Cadbury Bever-
ages’ A&W Root Beer and A&W Cream
Soda. Carrying a $19.99 price tag, the
title prebooks Aug. 16.

Jim Henson Video, distributed by
Buena Vista Home Video, will bow its
first feature-length, direct-to-video ti-
tle, “Muppet Classic Theater,” on Aug.
12. Composed of takeoffs on six classic
fairy tales like “The Three Little Pigs”
and “The Elves And The Shoemaker,”
the title will benefit from tie-ins with
Liquid Dial Soap and cross-promotions
with Disney’s “Aladdin”-inspired video
release, “The Return of Jafar.”

KIDBITS: A&M has bowed the sev-
enth and eighth titles in its “Sharon,
Lois & Bram” video series. “Pet Fair”
and “Radio Show,” both featuring
guest star Eric Nagler, are taken from
the trio’s award-winning Nickelodeon
program “Elephant Show” ... A new
video series teaching the Spanish lan-
guage and information about Hispanic
culture is available from Peapod Pro-
ductions, Minneapolis. The “Look, Lis-
ten & Learn—Spanish Club” series

features Spanish curriculum specialist
Jennifer Reyes and a multi-ethnie
group of children, singing Latin Amer-
ican folk songs, acting out puppet stor-
ies, and exploring customs; each title is
$19.95 ... Another new series, “What
Do You Want To Be When You Grow
Up?,” is available from Big Kids Pro-
ductions, Austin, Texas. First release
is ‘“Heavy Equipment Operator”
($15.95, 30 minutes), due June 1. The
live-action series features real workers
(not actors) demonstrating their ca-

Down Memory Lane. Home video
pioneer Andre Blay, right, recalls the
early days after receiving the National
Assn. of Video Distributors’ Larry Hitford
Memorial Award at the recent Carlsbad,
Calif., annual conference. In the photo
above, he’s joined by, from left, Bernie
Herman of Star Video, Shirley and John
Bowerbank of J.L. Bowerbank &
Associates, Hope and Gene Silverman of
PolyGram Video, and Blay’s wife Nancy.

reers to children. Age recommendation
is 2 through 6 ... Cayote Creek Pro-
ductions of Fallbrook, Calif., has two
new titles in its “Art Lessons For Chil-
dren” series, bringing the total to six.
The latest titles are “Animals Of The
Rain Forest” and “Plants Of The Rain
Forest” ... Best Film & Video, Los
Angeles, has released three titles in the
animated “Robocop” series, aimed at
kids too young for the PG-13 home
video release of the movie.

The Very Best Of The Rick
Wakeman Chronicles
GVWR-109

4 4
Ithe Very asha(
" ‘l '

Rick Wakeman is caught
live on video in Melbourne,
Australia in 1975. Featuring

“Journey To The Centre Of
The Earth”, complete with
full orchestra and the

Featuring

Live 107 3908

Anderson Bruford
Wakeman & Howe

An Evening Of
Yes Music Plus
‘GVAB-108

Over two hours of

Yes music on video.
Featuring some of the most
influential and innovative
musicians of our time

Melbourne Chamber Choir. RGeS ey IR IR D L e Ml TITN

JELESEN MWIAN S OF b NIRY A 1]

AND EXC U808 HRON THE N 115y

LA USROG KING ARTINR X
NSEGH TS GF 311, RO S0 T (G
a.\ab\e O
A\So aV .de e 5
Griffin N\ Gong—Live (GVGO-106) * Trogs

Gallagher—Li

‘.‘$§.‘\X Sl S

= E
R 3:3)
LA RIS >

AETENIN

Recorded in September,

1989.

The Collection (GVTR-111) = Saxon—Live (GVSA-107) Rory
The Damned—Final Damnation (GVDA-105) Blue Oyster Cult—
3« +—1Live Legends (CVBU-101) Motorhead—The Best Of Motorhead

om (GVTP-104) Rick Wakeman—Rick Wakeman Live (GVWR-100)
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WORLD WAR Il TITLES CELEBRATE D-DAY’S 50TH ANNIVERSARY

(Continued from page 53)

ered the manuscript while research-
ing the show and brought it to the
publisher’s attention. The book’s
cover includes a blurb saying, “Look
for the world television premiere of
‘Normandy: The Great Crusade’ on
the Discovery Channel.” Inside is a

card promoting the cassette and the
CD-ROM.

Discovery released the latter two
weeks before the broadcast. “Since
this is 2 commemorative event, we
want to be out in the market to lead
up with our product,” says Porter.

released

A scene of the D-Day invasion from “Normandy: The Great Crusade,”
by Discovery Enterprises Group.

Billboard

“You ean expect that the week of the
anniversary, there will be all sorts of
events and entertainment and morn-
ing news shows telecasting from the
beach, and we want to ride along on
that, which means being on the shelf
before that point.”

FOX COMMEMORATIVES

FoxVideo picked up the pace May 17
with commemorative editions of the
studio’s “The Longest Day” for $24.98
and “D-Day: The Sixth Of June” for
$14.98. Both titles were previously
$29.95. “The Longest Day” is a double
cassette, and its price point will be in
effect only until the end of this year.

The movie has been colorized, “be-
cause we felt that war films tend to
skew older, and colorization might
make it more of an event. People might
want to see it out of curiosity, and
younger people might be more inter-
ested in seeing it,” says FoxVideo pres-
ident Bob DeLellis. Fox’s own Movie-
tone footage of the theatrical
premieres are part of each release.

FOR WEEK ENDING MAY 28, 1994

Both will receive heavy D-Day and
Father’s Day attention. Adds DelLellis,
“‘The Longest Day’ is one of the only
films that really deals with D-Day.
We’re hoping to hit six figures with
that.”

FoxVideo is offering pre-packs for
in-store display while working on co-op
advertising circulars with some video
stores. “There will also be a lot of spe-
cials on the TV networks dealing with
the anniversary, and that will give ad-
ditional hype,” DeLellis says.

LOST HITCHCOCK FILMS

An independent company, Milestone
Film & Video in New York, celebrates
the anniversary with the first-ever
video releases of two “lost” Alfred
Hitchcock films, “Bon Voyage” and
“Aventure Malgache.” According to
Milestone president Amy Heller,
Hitchcock agreed to make the two
shorts in 1944 for the British Ministry
of Information. The films were sup-
posed to extol the bravery of the Re-
sistance. “Instead, it was very Hitch-
cock—dark and twisty, with betrayal
and murder,” Heller says.

The British government decided the
pair were too ambiguous and contro-

The first runs 27 minutes, the second
31 minutes. The cassette, due out June
6, retails for $39.95 and includes a card
offering an audiocassette of a never-be-
fore-heard radio pilot Hitchcock made
in 1945.

“Our approach is that this is one of
the few directors almost everyone in
the U.S. has heard of,” Heller says.
“This is the director who made ‘Noto-
torious’ and ‘Spellbound,’ so it’s a very
important piece of film history. We're
doing a lot of outreach to the press and
to mystery magazines, and I'm sure in
the next few weeks we’ll be hearing
about Hitchcock clubs and specialty
clubs.”

Reaction so far has been ‘‘very
heartening,” Heller says. “The pre-
book date isn’t until mid-May, and the
street date isn’t until June, yet we al-
ready have stores ordering now. I'm
hopeful this tape will do as well as a
new foreign release—a few thousand,
at least.”

PICTURE THIS

(Continued from page 53)
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Home Video

PUBLIC-DOMAIN FILMS |

(Continued from page 53)

priced PD titles, many of which sell for
as little as $9, are pricier, licensed CD-
ROM properties, including the Jimmy
Stewart classic “It’s A Wonderful Life”
and the Beatles’ “A Hard Day’s
Night,” which can retail for as much as
$70. Consumers do get more for their
money, however. PD titles generally
lack the extra features like inclusion of
trailers, additional footage, production
commentary, and trivia.

United American Video in Ft. Mill,
S.C., a leading supplier of PD cas-
settes, is among the first video com-
panies to exploit the new market. UAV
invested in its own CD-ROM manufac-
turing facilities and has four original
animation titles slated for introduction
at the summer Consumer Electronics
Show in Chicago, according to presi-
dent/CEO Jerry Pettus Jr.

“We're already exploring the vast li-
brary of public-domain animation,”
says Pettus, who expects his first PD
release to reach stores in November-.
“Qur titles will be more than just car-
toons, though. I just don’t see [public-
domain CD-ROMs| being too enticing
without an added interactive or educa-
tional experience.”

Probably the first supplier to capi-
talize on the niche market was Grand
Rapids, Mich.-based Wayzata. It re-
leased “Quicktoons” on CD-ROM last
year, and followed up with “Quicktoons
2” and “Supertoons,” each retailing for
about $25.

“Right now, the consumer will buy
Jjust about anything on CD-ROM,” says
Jon Viscott, multimedia buyer for the
Los Angeles Virgin Retail store, which
carries more than 400 CD-ROM titles.
“If a lower price point is available,
they’ll eat it up. Public-domain video ti-
tles sell well for us, but not quite as
well as the adult video CD-ROMs.”

Some PD releases are used for more
than passive viewing. “What really
seems to be taking off is the shorter
segments of public-domain video used
as screen savers in the Windows envi-
ronment,” says Barney Quick, adver-
tising manager for Free Spirit, a com-
puter and multimedia software
distributor based in Trafalgar, Ind.

Quick cites “Classic Clips: Vicious
Vixens,” which features PD previews
for such B-movie fare as “Devil Girl
From Mars” and “Attack Of The 50-
Foot Woman,” as a top seller.

The genre is developing as advanced
systems, including Cinepac, Intel
Indio, and Captain Crunch, enable
longer lengths of full-motion video foot-
age to be compressed on CD-ROM.

“The video quality has had a really
awful resolution in the past,” says
Sego. “There has been a real disparity
between the necessary transfer rate
and image-compression technology un-
til earlier this year. This is such a new
process, and there are no textbooks
showing us exactly how to do this.”

By slowing the frames transmitted
per minute and limiting the color used,
Sego says the company was able to
work with the latest technology to cap-
ture greater running time. Chestnut’s
longest title, “Night Of The Living
Dead,” runs 96 minutes on one disc.
(Whether “Night” is, in fact, in the
public domain is subject to dispute.)

Technological limitations squeeze
the movies into a space one-quarter the
size of the full screen. But users are
transfixed by the interactive potential,

(Continued on next page)
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THE LITTLE RASCALS COLLECTION?

Rare, remastered, unedited...and ready to sell!

e ﬂ_‘_ . v o

LHONARD
ALTIN

Only $14°* each!

Buy the “Rascal’s Dozen” and save:
BUY 10,

GET 2 FREE!

*Prices may vary in Canada.

* Finally, The Little Rascals unedited, restored & remastered!
* Includes rare films and scenes not shown for over 40 years!
* The comedy collection for all ages - now priced for collectibility!

* Release timed to coincide with Steven Spielberg’s heavily
promoted summer feature The Little Rascals.

* Cabin Fever Entertainment is backing the home video release
of The Little Rascals Collection with a highly visible national
consumer campaign and co-op advertising funds.

* Hosted by Entertainment Tonight’s popular critic
and Little Rascals authority Leonard Maltin!

* Available in traffic stopping 48-count floor
display (6, 12 & 24-pack counter displays
also available).

Street Date: July 6, 1994
Order Close Date: June 13,1994
Running Time: 70 Minutes Each Volume/Not Rated/Black&White

: Tl 24:';-24
CABIN‘FEVER® Call your distributor or Cabin Fever at A

ENTERTAINMENT I NC 1-800-42-FEVER or in Connecticut at (203) 863-5200.

©1994 Art and Design Cabin Fever Entertainment Inc. All Rights Reserved.
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FOR WEEK ENDING MAY 28, 1994
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O N - g | 28
2| £1g |TmE o8| ES
Z | « | = |Copyright Owner, Manufacturer, Catalog Number 28| 35
*xx NO.1T x » %
THE FOX AND THE HOUND
1 L . walt Disney Home Video 2141 i i
ALADDIN
2 3 33 Walt Disney Home Video 1662 |
3 9 7 WE'RE BACK!: A DINOSAUR STORY ¢ 1993 | 248
Amblin Entertainment/MCA/Universal Home Video 81289 )
BATMAN: MASK OF THE PHANTASM
4 |NEWD Warner Bros. Inc./Warner Home Video 15500 1993 | 19.9
BEAUTY AND THE BEAST
5 ; 81 Walt Disney Home Video 1325 s
6 7 5 MIGHTY MORPHIN GREEN RANGER: PART 1 1900 | 1205
Saban Entertainment/PolyGram Video 8006311353 )
7 4 5 MIGHTY MORPHIN GREEN RANGER: PART 2 1904 | 1205
Saban Entertainment/PolyGram Video 8006311373 )
THE MAGIC VOYAGE
8 | 6 | 1| {iomdale Home Video 7215 1993 | 1985
9 9 17 MIGHTY MORPHIN: VOL. 1-DAY OF THE DUMPSTER © 1993 | 995
Saban Entertainment/PolyGram Video 4400881193 )
MIGHTY MORPHIN GREEN RANGER: PART 3
10 | 8 | 5 | gaban EntertainmentPolyGram video 8006311393 ki k=
THERE GOES A BULLDOZER!
11n S Kidvision/A*Vision Entertainment 50701 e
MIGHTY MORPHIN GREEN RANGER: PART 5
12 10 S Saban Entertainment/PolyGram Video 8006311433 el
PINOCCHIO®
13 13| 238 Walt Disney Home Video 239 U
MIGHTY MORPHIN GREEN RANGER: PART 4
14|14 | 5 | g Entertainment/PolyGram Video 8006311413 1994 11295
101 DALMATIANS
15117 1109 | {2 Disney Home Video 1263 1961 | 24.99
THERE GOES A FIRE TRUCK!
16 | 12| 7 | avision/A*vision Entertainment 50700 1894 ] 1299
THE FLINTSTONES: HOORAY FOR HOLLYROCK
17 | NEW D Hanna-Barbera Prod. Inc./Turner Home Entertainment 1206 e
WINNIE THE POOH: SHARING & CARING
18 | NEWD |\ ) Disney Home Video 2459 s
MIGHTY MORPHIN: VOL. 3-HIGH FIVE$
19 | 13 17 Saban Entertainment/PolyGram Video 4400881233 1993 1 95
CHARLOTTE'S WEB
20| 20 | 276 Hanna-Barbera Prod. Inc./Paramount Home Video 8099 IR LS
THE FLINTSTONES: FEARLESS FRED STRIKES AGAIN
21 | NEWD Hanna-Barbera Prod. Inc./Turner Home Entertainment 1205 i
BARNEY'S ALPHABET Z0O
22 | NEWD The Lyons Group 2001 e
THE FLINTSTONES: BABE IN BEDROCK
23 | NEW > Hanna-Barbera Prod. Inc./Turner Home Entertainment 1204 el
2|18 17 MIGHTY MORPHIN: VOL. 4-NO CLOWNING AROUND ¢ 1993 | 995
Saban Entertainment/PolyGram Video 4400881133 )
CHILDREN'S CIRCLE: HAROLD AND THE PURPLE
25| 23| 7 | cravoN 1994 | 1495
Wood Knapp Video 1198

@ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for
theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for

nontheatrical titles. ©ITA platinum certification for a minimum sale of 250,000 units or a dollar volume

of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million
at suggested retail for nontheatrical titles. © 1994, Billboard/BP| Communications.

PUBLIC-DOMAIN FILMS GET CD-ROM RELEASE

(Continued from preceding page)

particularly in business applications.
“We've had some great feedback from
consumers who use our ‘Three
Stooges’ title to lighten up a presenta-
tion,” says Sego.

Microsoft Windows-based programs
allow the technically adept to merge
video footage with other files for use in
slide shows and the like.

ment.

“Once MPEG kicks in, the personal
computer will make a shift from a busi-

BRIT VID BANS

(Continued from page 55)

and so [it] will be the last thing people
see as they push the cassette into the

machine.”

According to BBFC director James
Ferman, “This will be very helpful to
parents, as it will alert them to themes,
such as drugs or prostitution, that they
might want to protect their children
from. It will also help video shopkeep-
ers, who are often asked by customers
about the suitability of films.”

However, most experts agree that it
will take another wave of technological
advancement to overcome the small-
screen viewing. One answer is the
MPEG standard; MPEG 1 kits, which
do permit playback on the full screen,
are available for about $200. MPEG 2,
with advancements, is still in develop-

ness-based machine to a entertain-
ment-based machine,” says Tom Ada-
mek, sales at American Software And
Hardware, a CD-ROM wholesaler.

“You could buy an awfully good VCR
for the same price as an MPEG
adapter,” counters Sego. “Why would
you want to watch ‘Porky Pig’ on your
computer when you can get better-
quality picture and sound on TV? The
real future is in selling public-domain
titles to users who will be creative and
use the footage to integrate something
old into something new.”

Video Previews

EDITED BY CATHERINE APPLEFELD

“Grammy’s Greatest
Country Moments,”
A*Vision Entertainment
(212-275-2900), 55 minutes,
$19.98.

Travis Tritt hosts a paean to
country music's moments in
the spotlight in this niche-
marketed spinoff of
A*Vision’s previous
“Grammy’s Greatest
Moments.” A cavalcade of
Nashville’s finest are here—
from the legendary (Roy
Acuff and Emmylou Harris
performing “Blue Eyes
Cryin’ In The Rain”) to the
timeless (Willie Nelson &
Kris Kristofferson dueting
on “Me & Bobby McGee”) to
the nostalgie (Crystal Gayle
doing her “Don™ It Make
My Brown Eyes Blue”) to
the kitschy (modern-day
playboy Billy Ray Cyrus
performing what else but
“Achy Breaky Heart.”)
Twenty-one artists in all are
featured, and fans can trace
the twists and turns of
country music and its
ambassadors through the
years as well as discover a
few new favorites.
“Grammy’s Greatest
Country Moments” also is
available as a two-CD/
cassette package.

“The Shirley Temple
Collection,” FoxVideo,
approximately 90 minutes
each, $11.98 each.

FoxVideo bolsters its new
Family Features line with
the release of classic films
featuring the charismatic
curly-locks who has
charmed generations of
children and parents, now in
color for the first time. A trio
of titles—“Heidi.” the classic
story of the young orphan
who journeys to the Swiss
Alps and warms the heart of
her reclusive grandfather;
“Dimples,” Temple’s first
big-time musical, in which
she plays granddaughter to
a notorious pickpocket; and
“Bright Eyes,” the film that
stars Temple as an orphan
torn between two foster
parents and gave her her
first top billing—
inaugurates the series.
Beginning June 1 with “Poor
Little Rich Girl,” FoxVideo
will release a new Temple
video on the first
Wednesday of each month.

Titles in the Shirley Temple
Collection come packaged in
Amaray casing, which gives
them a classic look.

“Let’s Create A Better
World,” Let’s Create
Productions (800-790-
6655), 70 minutes, $24.95.

Video targeted at the
elementary-school set
spirals around
environmentally correct
play-time activities. And
although its heart is in the
right place, the hour-plus
program comes off as a
monotonous affair. Featured
activities include re-using
old tin foil to make
placemats, putting scraps of
paper to work as papier
mache animals, and the like.
There also are lots of songs
here. But unfortunately.
once again, although the
musical messages are good
(“Be kind to the world and it
will be kind to vou”), none of
the songs is particularly
unique or ear-catching. In
the swelling bin of PC
products aimed at children,
“Let’s Create” will settle
somewhere in the middle.

“For Better Or For
Worse: The Family
Album,” Just For Kids
Home Video/Celebrity
Home Entertainment (818-
595-0666), 90 minutes,
$21.95.

The animated antics of the
Patterson family have
graced nearly 1.500
newspapers as well as
numerous books, calendars,
mugs, posters, and other
novelty items during their
15-plus years in existence.
Now Lynn Johnston’s
marvelously on-target view
of the modern American
homestead debuts on home
video in a colleetion of
adventures that will find an
eager audience among
children, teens, and adults
alike. The “Roseanne’ of
comic strips is chock-full of
subtle commentary on life’s
little moments, which
unfolds as mom looks
through an old family photo
album. Produection values
are medioecre—the sound
quality is particularly
troublesome at times—but
the content is worthwhile.

HEALTH/FITNESS

‘“Sexycises,” Parade
Video/PPI Entertainment
(201-341-4214),
approximateoly 45
minutes, $14.98.

For lack of a more precise
category for this video and
its like-minded cousins,
“Health & Fitness” will have
to do. As the title might
suggest, the exercises are
custom-made for getting
participants worked up
rather than working them
out. Featured couples don
negligee- and tighty whitey-
cum-gym outfits as they
engage in a series of
repetitions in dimly lit
settings complete with
bouquets of flowers and soft
musie. Not your run-of-the-
mill fitness center setting.
Narration comes courtesy of
a British woman who gets
the effort award for trying to
be sultry. Of course, the
program is all in good fun,
and although viewers
shouldn’t count on burning
up too many calories with
the given exercises, what's
sure to follow them may very
well do the trick.

DOCUMENTARY

*“No Applause Just Throw
Money,” Direct Cinema
(800-525-0000), 30 minutes.

Filmmakers turn the
camera on one of the most
famous and well-steeped
aspects of New York street
life—that of its multitude of
performers from all walks of
life. Viewers need sit
through only a few minutes
of this colorful pictorial
documentary to pinpoint the
time period in which it was
filmed: the mid- to late
'80s—1987, to be exact.
Hints come courtesy of a
Stevie Wonder look-alike
performing renditions of “I
Just Called To Say I Love
You,” “We Are The World,”
and other timely tunes. Also
making appearances are a
host of chalk-faced mimes, a
unieyclist, several child
musicians, and a ecornucopia
of performers spreading
Christmas cheer. The
program provides some
interesting slices of life;
however, it tacks both

NW, Washington, D.C. 20008.

Video Previews is a weekly look at new titles at sell-through prices.
Send review copies to Catherine Applefeld, 2238-B Cathedral Ave.,

narration and historical
context.

TRAYEL

“Rome: The Eternal City,”
V.I.LE.W. Video (800-843-
9843), 45 minutes, $19.98.

V.ILE.W.s Museum City
Video series gets a
noteworthy addition in this
culturally charged journey
through Italy’s capital city.
Rome is depicted in all her
glory via the artists, poets,
and architects who made her
famous. The imprint of
Michelangelo is most
prominently showcased, but
viewers also will walk away
with a greater understanding
of Caravaggio, Bernini, and
many others. Among the
sites visited are Trevi
Fountain, the Spanish Steps.
the Sistine Chapel, St.
Peter’s, and the Roman
Forum. Video will appeal to a
broad audience, from travel
buffs to historians to those
with an interest in art
history. Also new in the same
series are two views of Spain:
“Barcelona: Archive Of
Courtesy” and “Seville:
Jewel Of Andalusia.”

MADE-FOR-TYVY

“Mary Hart Goes One On
One With Coach,” MCA/
Universal Home Video, 69
minutes, $12.98.

Mary Hart lends her singular
Jjournalistic style to help
celebrate the 100th episode of
popular ABC-TV series
“Coach” with an interview
with the program’s
namesake. Coach Hayden
Fox, played by actor Craig T.
Nelson, is in the spotlight
here, revealing in his own
machismo manner insights on
male-bashing, women and
shopping, sensitivity, and a
plethora of other subjects.
The video, which also spends
some time with the good
coach’s wife Christine and
daughter Kelly, is silly
bordering on stupid—but
longtime fans of the television
show will eat it up. The only
real pitfall is that “One On
One” teeters awfully close to
the Dan Quayle syndrome.
Some viewers may be startled
to realize halfway through the
video that they, like our
esteemed former VP did with
Murphy Brown, are taking a
fictional character just a little
too seriously.
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CALL OR FAX

COMPACT DISCS » 95¢ EACH

{Bulk from your C.D. ready master and label positives) minimum 1000
Complete CD and Cassette Packages Available in quantifies cf 250/500/1000

1-800-874-4174
CAlL FOR A QUOTE
Digital Mastering Systems © Digital Audio Duplication ® Computer Graphics

NATIONAL TAPE DISC

1110-48th Avenue North « Nashville, TN"37209

RECORD PROMOTION

EXPERIENCE! EXCELLENCE!
25 + YEARS!
Work/ng All Leading National Charts.
‘One Of The Foremost
Names in Music Promotion’
RCI Records Inc., 1-800-737-9752
4721 Trousdale Dr., Nashville, TN 37220
615-833-2052 » FAX 615-833-2101

ﬁetail NDisc
VEzavnufancturing:

+ CD. Cassette » Video Duplication
« Full Graphics

1-800-737-7624

Geal Direct!
Best Value!

500 - Promo CD's - $1,380
{1,000 CD's $1,875)
3 - WEEKS DELIVERY!

Complete with CD-R Reference,
2-Color Label Layout, Typesetting
& Film, Jewel Case & Shrink-Wrap

All Manufacturing
In Our Plant!

SPECIALS -
”With This Ad Only”

500 - Golor $D's - $1,995
(1,000 CB's $2,285)
Complete with FULL COLOR Front

500 - Cassettes - $715
(1,000 Cassettes - $1,025)
Complete with FULL COLOR J-Card,

Test Cassette, Graphics Layout,
Typesetting & Film, Jewel Case

& Tray Card, B/W Back, CD-R Ref,
2-Color Label, Graphics Layout
& Film, Jewel Case & Shrink-Wrap

& Shrink-Wrap (to 50 Min,)
500 - 12" Vinyl - $995 [ Best vatues in The industry1 |
Complete 12" Single Package
Direct Metal Mastering, Set of 5 Test Call For Our Complete Catalog
Pressings, Label Layout & Printing, EUROPADISK‘,’ETD.\

Plastic Sleeve, Black or White Die-Cut

Jacket & Shrink Wrap (to 14 Min. per side} 75 Varick Street, New York, NY 10013

™ (212) 226-4401 FAX (212) 966-0456J

PROFESSIONAL RECORDING AND DUPLICATING SUPPLIES

CUsTOM COMPLETE LINE OF S Hew | ROUND EDGE
AUDIO CASSETTE BLANKS AMPEX - BASF K} NORELZO BOXES
e o | MAXELL - SONY - TDK SRYSTAL Pty GOXES '
Loaded With: - COLOR CASSETTE LABELS & J-CARDS

Studio Masterin
and Multitrack Products

MAXELL X1 1t DAT'S - 489/289 (S-VHS)
HIGH BIAS TAPE HI-8MM - CDR'S

U-MATICS
pr— Q 499/456 - 9117468
e f O A PR DR D LAB 8 ARD R B ADD
CALL FOR 73 764 5th Avenue, Brooklyn, New York 11232 N S
OUR FREE € In New York Telephone: (718) 369-8273 NR
CATALOG [ 24 Hour Fax: (718) 369-8275  Natonc! Recording Supplies nc.
TOLL FREE 1-800-538-2336

BASF CHROME PLUS,

SPLCING AND LEADER TAPE
CHROME SUPER & nsian

BOXES
BASF AND MAGNETIC MEDIA AUDIO PANCACKES
€-0 CASSETTE SHELLS
CD £WE. BOXES
CUSTCM VIDEQ CASSETTE BLANKS

SONY - TELEX - NOW! RECORDING SYSTEMS
Tap= Duplicating Equipment

FROM YOUR CD-READY MASTER

INCLUDES:
* ORIGINATION
* 2-PAGE BOOKLET* WITH 4-COLOR COVER
+ 1-COLOR BACK
* 4-COLOR INLAYCARD
+ CD LABEL FILM & 2-COLOR LABEL IMPRINT
* JEWEL BOX & SHRINK WRAP

DOES NOT INCLUDE: TYPESETTING OR COMPOSITE Ftm

* 4-PAGE BOOKLET ADD $95.00

Rainbo Records and €assettes
i 1738 Berkeley Street, Santa Monica, CA 90404 * (310) 829-0355 * Fax (310) 828-8765

american pro digital inc

CD & CASSETTE
PRODUCTION

P.0. BOX 550 Tel :(315) 769-0034
ROOSEVELTOWN, N.Y. Fax:(315) 769-0342
13683-0550

1-800-APD-DISC

%"

MASTERING s
ee—————— REPLICATION
PRINTING smmemmemessnsonpionsssmmnsss

TOTAL PACKAGING
GRAPHIC DESIGN STUDIQ s
sy POSTERS

PERSONALIZED EXPERT SERVICE
e —

COMPLETE CD AND CASSETTE

“For Those Who Hear
The Difference’

212 - 333 - 5950

CD Singles

$35

1 day turnaround - w / Inserts

Ool

Big Dreams Studio  708-945-6160

pxxxxxxxxxx '

{ PRODISC

CD MANUFACTURING ¢

¢ BEST o, +

BLANK TAPE & ACCESSORIES
Widest Selection Anywhere!
Call For Free Catalog

Y
(800) 355-4400 =
r

@ srostrvirraL =
IO;W[LW ROAD HORSHAM, PA (I;Nl ) s

A

Attention Label Executives: We can
manufacture, distribute, promote
and market your finished product.
Our promo network gets results,
AOR/Alternative, R&B Urban.

Call 213-931-1105.

)0 000800000004

LOW LOW PRICES |
FAST DELIVERY |¢
DESIGN/PRINTING *

WILL NEGOTIATE!

1-800-800-4769 )

I e Y o P Y S T ¥R W W

W O & W @

4212 14th AVE. « BROOKLYN NY 11219

IO\
C. o)

BLANK AUDIO AND VIDEO CASSETTE TAPES
FROM 1 MINUTE TO 126 MINUTES

WE CARRY A FULL PRODUCT LINE OF:

M —
Jg (“AUDIO, VIDEO &
BASF

5 — DIGITAL TAPES
POLY;ITRIX 1-800-221-6578
SHAPE, TDK IN NYC 718-435-7322

24 HOUR FAX 718-853-2589
PANCAKES & C-0'S

NORELCO, JEWEL, POLY BOXES & EMPTY REELS
DISCOVER VISA MASTER CARD AMEX

CASSETTES
& CDs

B CASSETTE DUPLICATION
B QUALITY PRINTING & PACKAGING
8 CUSTOM LOADED BLANKS
@ COMPACT DISCS
/@ CD ONE OFFS
B DIGITAL EDITING & MASTERING
@ DEALER FOR 3M, MARANTZ PRO, & DENON

1-800-527-9225

-..EXPERIENCE
THE DIFFERENCE!

EASTERN STANDARD
PRODUCTIONS

37 John Glenn Dr Buffalo NY 14228
716-691-7631 FAX 716-691-7732

U CUMP OMPACT [
ASY & F

(RCQ] (800) 859-8401

QCA, INC. » 2832 SPRING GROVE AVE. » CINCINNATI, OH 45225
{513) 681-8400 « FAX (513) 681-3777

D2 ENTERTAINMENT

COMPLETE PACKAGE

500 CD: 1379.50 1000 CD: 1959.00
DAT or 1630, 2 color imprint,

4 color front card, B/W tray card,
jewel box, shrink wrap.

Tel: 818 288-2123
Fax: 818 288-7362

ROCK & SOUL ELECTRONICS, INC.
PH (212) 695-3953-4
FAX (212) 564-5358

ALBUMS — CASSETTES — CD'S
At the Best Prices
Major Label overstocks and de-
letes. Send for our free 100 page
catalog.
Dealers Only
Foreign customers and fleamarkets
welcome.
Phone:

314 531 4644 Fax: 314 531 4646
Great Atlantic & Pacific Music
3310 Samuel Shepard Dr.

St. Louis MO 63103

OPERATING SUPPLIES

Jewel Boxes * CD Blisters
Security Packaging

(Ix 32 " Plastic & Paper Sleeves

~ Price Guns * Mailers * Dividers

WRAPPING & PACKAGING

The Jewelmaster” I’uckagin§ System
Retail-level shrinkw rapping. Does CD's. Videos
cassettes, LP’s. posters & more _only $189.95!

Low -cost shrinkwrapping solutions tor
retailers & distributors - L-scalers available!
Money-hack_guarantee!

MUSIC AND MORE...
Indie Labels « Budger & Cut-Out CD's, Tapes. LP's
Noveluies » Comics/Rags © Accessories » Blank Tape

pERFDRMANCE
I DISTRIBUTORS

2 DAk S1- New Brunswick NJ 083901
Tel:108.545.3004 Fax:908.545.6054

Psychedelis < Heavy Matal * Punk + Jezz - Blues - A& -

Campus Records

bd
P
wholesale Distributor of ‘
“Deletions/ Overstocks™ 'MPORT 9!
874 Albany Shaker Road 2
Latham, NY 12110 EXPOAT
1518) 783-6698

(518) 783-6753 FAX

For a Unique Blend of Independent and
Mujor [.abel Closeouts and Overstochs
©OUISNPUI . MED . eeBBew . dMuCsIde13 - e usg -

- 04

[Thrasn - Woise - New Age .
s.09

Buv direct and wave! While other people are
raising their prices, we are slashing ours. Ma-
jor tabel CiY's, cassettes and LP’s as low as 50¢
Your choice from the most extensive hstings
available. For free catalog call (609) 890 6000
FAX: (609} 890 0247 or write
SCORPIO MUSIC, INC
P.O. Box A
Trenton, N} 08691 0020

DON'T BUY CUTOUTS!

Until You See Our Catalog
Of Great Cassettes and CD'S
TARGET MUSIC DISTRIBUTORS
7925 NW 66 th ST., DEPT J
MIAMI, FL 33166
Phone: (305)591-2188
Fax : (305) 591-7210

DEALERS
ONLY |
(a2 S,

BILLBOARD CLASSIFIED
1-800-223-7524

212-536-5174
Jeff Serrette

(Continued on page 62)
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HELP WANTED [l HELP WANTED il FIXTURES

GENERAL MANAGER

International music marketing company seeks
bilingual (English/Spanish) entreprenuer to
spearhead operations in Mexico. Viable
candidates must have managerial experience
in sales and marketing within the Mexican
music industry with a proven record of
achievement of profit goals, have excellent
organizational and presentation skills.
Consumer products marketing background also
a plus. Competitive salary plus benefits. Send
resume and salary history to:

MR. WEINER K-TEL INTERNATIONAL, INC.

13223 VENTURA BLVD, SUITE J
STUDIO CITY GA 91604

DIGITAL MUSIC EXPRESS
(DMZX) seeks experienced
Music Director. Resume: Jim
Maddox, DMX, 11400 West
Olympic Blvd., Suite 1100, Los
Angeles, CA 90064-1507. EOE

Regional Sales Manager

Account Representatives
National Independent Distribution Company expanding its
sales force. Sales managers must have 3 years mimmum
industry experience and relationships with major
customers. Account representatives must have over one
year mmimum experience. Send resume and salary
requirements to: Box 8158, Billboard Magazine, 1515
Broadway, New York, NY 10036

PROFESSIONAL
SERVICES

MUSICIANS / SONGWRITERS
Let Your Talent Be Heard! Listing
of important contacts, music festivals.
Send $8.50.

CNR SEARCH, P.O. BOX 10636,
Bedford, N.H. 03110

TALENT

“N.J. Music Co. has position for
experienced production person
who is familiar with CD &
Cassette Prod & has some
knowledge of Art, Film, & Print.
Call Adrianne 201-489-9180”

THE YARDBIRDS EXPERIENCE,
featuring Yardbirds & Jimi Hendrix
Experience founders, seek label to
release the “Yesterday” of the 90’s,
“Lavender Down” & their new album.
Call 703-522-4674, Mike.
FAX 703-522-0176

RECORD RETAIL
DISTRICT MANAGER

Cat’s Compact Discs & Cassettes is
accepting resumes for a District Manager
over the 9 current Memphis, Tennessee
stores. Prior experience at this level
required. Use of company van. Company
pays 2/3 major medical. Bonuses available.

Send resumes to:
MCRD
P.O. Box 22773
Nashville, TN. 37202
Attn: V.P. of Retail
or Fax at: 615-255-7329

SALESPERSON WANTED
Growing, fast-paced music wholesale company
based in Southern California is looking for a
bright, energetic salesperson. Benefits,
commission & travel. Experience in the music
industry required. Send resumes to:

Box 8156, Billboard Magazine
1515 Broadway, NYC, NY 10036

Band and Vocalist to play and
sing Guyanese and West
Indian Folksongs, Calypso and
Reggae for Independence
and Labor Day Celebrations.
Tel. No. (718) 284-9317
or 693-6404.

POSITIONS WANTED

Recent college grad. highly
motivated w/exp. in mktg,
promo, distribution in music
bus. seeks entry level pos.
Will relocate

Call (516) 679-9576

BUSINESS

OPPORTUNITIES

LARGE MUSIC INSTRUCTIONAL VIDEO
DISTRIBUTOR REQUIRES SALES REP:

Wanted: Self-starter, with significant
experience and established contacts
in the video business.

Send resume and detailed cover
letter including salary history to:
P.O. Box 3906
Chatsworth, CA 91313

ROCK GROUP

With large nationwide fan base
100,000 plus looking for
independent label deal or financing

Call (213) 612-2930

ALASKA EMPLOYMENT - fisheries.
Earn up to $8,000+ in two months.
No experience necessary. Male/Female.
Age 18-70. Call: (206) 545-4155 ext AS063

LABELS AND ARTISTS LOOKING TO EXPAND
into the U.S. We are a company with extensive
experience of A&R, Marketing, Promotion and
Distribution in both the U.S. and International
marketplace, and are available to help you
maximize your potenfial in the U.S. and abroad.
Contact: MIA MIND MUSIC (212) 861-8745

Fax: (212) 465-2367

SENIOR BUYER

Fast growing, specialty retailer of multi-media
entertainment products is seeking a Senior
(Music) Buyer. Qualified candidates will have five
years purchasing experience for 50+ stores,
positive results in the supervision of buying staff,
excellent negotiation and ication skills.
We offer competitive compensation and benefits,
including bonuses and profit sharing. Send
resume with salary history in confidence to:
Box 8157, Billboard Magazine

MISCELLANEOUS

FACTORY DIRECT
*CD JEWELBOX AC

Prices INC _UDE locks. Textured
steel construction

able div Fllp lhru
browsing. Use fr:»r CO-ROM
Architectural Merchandising Floor
Pians at no cost or obligation.

*JEWEL BCX OR LONG BOX
COMPACT DISC DISPLAYERS
s AUDIO CASSETTE DISPLAYERS
*LASER DIST DISPLAYERS
«VIDEQ CASSETTE DISPLAYERS
sELECTROMNIC ARTICLE
SURVEILLANCE SYSTEMS

& & NEW! % N

«COMIC BOOK DISPLAYERS
sTRADING CARD DIS f
«COLLECTIBLES DI‘EPL'H Eﬂb
For Gridwall, Slatwall, Paghoard.
*GLASS SHOWCASES
Stocked in Chicago, Baltimore,
Los Angeles, and London, England
F.reg 100 Page Colar Catalog
14800+433+3543
Ask for Jim McFarland
Fax: 213 624-0022

WANTED TO BUY

SMITH.ALSTER

— AND COMPANY ——

> Audio Books -.yjdeo Games

> Comsamer
s 200

> Videos
> Laser Dists >Cassettes

(516) 420-8300

Fax: (516)220-8455

Cash For Records! Records Wanted
Directory lists thousands with prices paid.
$5 Visa/MC 219-856-4868.

11695 Pied Piper, Cromwell, IN 46732

|REALESTATE TOTHESTARS

CHAPPAQUIDDICK ISLAND WATERFRONT

Atlantic Ocean frontage at Cape Pogue,
over 3 acres, surrounded by conservation property.
300+ ft. private beach spectacular 360 Degree views!
Fabulous fishing. All permits, well and septic.
1000 sq. ft. foundation in place. $429,000.

1-800-322-8565 or 1-413-232-4644 eves.
Fax: 1-413-232-7855

MIAMI BEACH

AMERICA’S RIVIERA

Where we specialize in
luxury waterfront.

FRAMER

realty, inc
(305) 672-7258

REAL ESTATE RATES
Rate $65
1 Inch by 1 Column
See Coupon For Details

LOCATION,
LOCATION,
LOCATION

Very Private 2-1/2 Acres

Custom Built Sands Point

Home With Spectacular
Views of Long Island Sound,
Tennis Court & Private Beach

2.3 Million

COMPUTERS

Musicware USA Musicware Europe

6300 Creedmoor Rd.  Saxony House

Suite 138 Easthampnett, Chichester
Raleigh, NC 27612 Sussex. England
(©19)833-5533 PO18 QJY

Fax ©19)833-1900  ©243) 775419 Fox 0243) 776327

Computers & More . . .

POS - Inventory - Management System for:
Music Stores - Distributors - Mail Order
Quick Point-of-Sale - Customer History
Inventory Tracking - Bar Code Printing

Muitiple Vendor - Purchase Orders

Single Station - Multi User and Multi Site -

Call Now & Save! Phone: 305-534-0999
* FREE CONSULTATION *

Call (516) 883-5740

NYC/NOHO SOUND STUDIO

1650’ Basmt designed by
John Storyk.

Now Ltd. Partnership
to be Condo.
Need 1/3 Cash plus
own financing.
$145K
212 431-8225 — 431-8537

YSL COMPUTER SYSTEMS

MEAN MORE PROFIT!

Call or fax today to see why YSt is unden
ably the leader in computer systems for
music and video retailers and wholesalers
We built 20+ years of music and video in
dustry experience info our computer systems
to help make your business more profitable

YOUNG SYSTEMS UIMITED  Phone (404) 449-0338
Fax (404) 840-9723
Ausiralia: {08) 338-2477
6185 Buford Hwy Ste C-100, Norcress, Ga 30071

Volee 203-265-2440 Fax 203-260-3030

EQUIPMENT FOR SALE m

1515 Broadway, NY NY 10036

MUSTANG HORSE
FOR SALE

Buckskin gelding - gentle, ranch irained,
ropes, works cattle. In LA last week of
May. $3,000. For appointment, call

(503) 495-2286

CASH-CASH -CASH
Top $ paid on CO's, Cassettes,
LP’s, Music Books, Rock
T-shirts. No quantity t00 big or
too small. Call 201-662-7600 or
Fax: 201-662-8060

STORE 850 CDs

o In Stackable, . -
3 Lockable Textwed
e i ... Steel Cabinets.

_ '(CAN-AM »
1-800-387-9790 Stirage Symer™

900 Hertel Ave, Buffalo, NY 14216 (905)475-6622

; PRO SING Karaoke

Free Catalog: World's large st
selection. Al Brands ol equiprment
CD4+G, LD's. Vocal Eliminalora.,

Players. Speakers. Mics
= CSP/P.O.BOX1108
Bridgeview. IL60455
1-800-800-8466
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TAPES
INCREASE PROFITS
BY REDUCING THEFT!

PROTECT YOUR RETAIL
OUTLETS WITH LOW COST
EASY TO USE CASSETTE &
CD SECURITY PRODUCTS

FAST SHIPMENT FROM
INVENTORY WITH 7 SELECTIVE
MODELS FROM WHICH TO
CHOOSE!

CALL OR WRITE TODAY FOR
SAMPLES & SPECIAL PRICES!

C & D SPECIAL PRODUCTS
309 SEQUOYA DRIVE
HOPKINSVILLE, KY 42240
1-800-922-6287
502/885-8088

Free Poster Catalog

48 Page Color Catalog. Hottest Rock,
Metal, Alternative. & Much More!

POSTERSERVICE, INC

For Immediate Delivery, Call Us At
1-800-666-7654

REFERENCE GUIDES

Billboard Directories are what you might call Basic
Tools. They are, in fact, the main sources of vital
information for the entire Entertainment Industry.

Billboard's annual directories are constantly in use,
year after year, and people who rely on them know
how important they are in doing business effectively.

Order any one or all of the directories today!!

International Talent & Touring Directory — The
source of U.S. and international talent, booking
agencies, facilities, services and products. Used by
everyone who buys and books talent — promotes
and manages tours.

International Buyer’s Guide — The Worldwide
Music and Video Business-to-Business Oirectory.
Listings include name, address, phone number and
marketing information of record companies, music
publishers, distributors, accessory manufacturers
and suppliers. Also manufacturers and wholesalers
of hardware, software and accessories for Compact
Disc, Video Disc, Video Cassettes and Video Games.
Nashville 615/Country Music Sourcebook —
Radio stations, performing artists, baoking agents,
personal gers, recording panies and more.

International Recording Equipment and Studio
Directory — Up-to-date statistics on professional
recording equipment, recording studios, recording
studio equipment usage.

Tape Disc Directory - for the Record, Audio &
Video Tape Industries. Professional services and
supplies for record and video manufacturers, audio
and video tape manufacturers, video program
suppliers and buyers. video music producers and
production facilities.

Call: Jeff Serrette
1-800-223-7524 (Out of State)
212-536-5174 (Local)

Ask for prices—

GO AHEAD
USE US...
MAKE THAT MOVE
THE CALL'S
ON ME ...

TOLL FREE!

BILLEOARD CLASSIFIED
1-B00-223-7524
212-536-5174
Jeff Serrctie

date

L

CALENDAR

_

A weekly listing of trade shows, con-
ventions, awardshows, seminars, and
other events. Send informationto Cal-
endar, Billboard, 1515 Broadway, New
York,N.Y.10036.

MAY

May 19-21, Undercurrents '94 National Mu-
sic Conference, Agora Metropolitan Theater,
Cleveland. 216-241-1902.

May 21, SPARS 1994 Los Angeles Business/
Technical Conference on Audio Work Stations,
Beverly Garland's Holiday Inn, North Hollywood,
Calif. 800-771-7727.

May 22, The Great Music Experience, Nara
City, Japan. 011-44-71-727-7333.

May 22-25, National Cable Television Assn.
Convention, New Orleans Convention Center, New
Orleans. 202-775-3550.

May 26, BMI Pop Awards Dinner, Plaza Hotel,
New York. Pat Baird, 212-830-2528.

May 27, “Marketing Yourself To The Top,”
presented by Los Angeles Women In Music, Ma
Maison Sofitel, Los Angeles. 213-243-6440.

May 28-31, American Booksellers Assn. Con-
vention, Los Angeles Convention Center, Los
Angeles. 203-325-5001.

JUNE

June 1, Songwriters Hall of Fame Annual Cel-
ebration and Awards Dinner, honoring Lionel Ri-
chie, Carly Simon, the Bee Gees, Otis Redding,
Irving Caesar, and Buddy Morris, Sheraton New
York Hotel and Towers, New York. 212-206-0621.

June 1, International Managers Forum Meet-
ing, ASCAP Building, New York. Barry Bergman,
718-332-8500.

June 2-4, American Women In Radio & Tele-
vision National Convention, Hilton Towers, Min-
neapolis. 703-506-3290.

June 7, 14th Songwriter Showcase, presented
by the Songwriters' Hall of Fame and the National
Academy Of Popular Music, Tramps, New York.
Bob Leone, 212-319-1444. -

June 8-11, PROMAX International Seminar,
New Orleans Convention Center, New Orleans.
213-465-3777.

June 8-12, BRE Conference, Sheraton Hotel,
Universal City, Calif. Barbara Cleveland, 213-469-
7262.

June 9, Third Annual Assn. Of Independent

Music Publishers Luncheon, New York Sheraton,
New York. 212-758-6157.

June 9-11, Music Industry Dedicated Assn.
Of Independent Retailers Third Annual Confer-
ence, Swissotel, Chicago. 312-493-8818.

June 9-11, Radio Montreux International
Symposium, Montreux Convention Center, Mon-
treux, Switzerland. Lynn Christian, 213-938-3228.

June 14-16, REPLItech International, pres-
ented by Knowledge Publications, Santa Clara
Convention Center, Santa Clara, Calif. Benita Rou-
manis, 914-328-9157.

June 15, 1994 Radio-Mercury Awards, Wal-
dorf-Astoria, New York. 212-387-2100.

June 22, Music & Performing Arts Unit Of
B'nai B'rith 30th Annual Awards And Dinner
Dance, honoring Clint Black and Vanessa Wil-
liams, Sheraton New York Hotel & Towers, New
York. Toby Pieniek, 212-782-1260.

June 23-25, Summer Consumer Electronics
Show, McCormick Convention Center, Chicago.
202-457-8700.

June 23-26, National Assn. Of Radio Talk
Show Hosts Convention, location to be an-
nounced, Los Angeles. 617-437-9757.

JULY
July 24-47, VSDA Convention, Hilton Conven-
tion Center, Las Vegas. 818-385-1500.

et

Good Conduct. Philips Classics exclusive conductor Valery Gergiev is hondred

with a dinner at New York’s Le Refuge to celebrate his Metropolitan Opera debut
and the release of his recordings ""White Nights—Romantic Russian Showpieces"
and "“Songs & Dances Of Death” with Dmitri Hvorostovsky. Shown in the back
row, from left, are Brian Drutman, administrative assistant, Philips Classics; John
Newcott, regional manager, PGD; Lisa Altman, VP, Philips Classics; Gergiev;
Marlisa Monroe, manager of press and artist relations, Philips Classics; Doug
Diaz, classical and jazz buyer, J&R Music World; and Paul Tai, classical buyer
and manager, Tower Records (downtown). In the front row, from left, are David
Neidhardt, sales director, PolyGram Classics & Jazz; Greg Barbaro, marketing
director, PolyGram Classics & Jazz; Damon Sgobbo, GM, HMV (72nd St.); and

Wayne Olsen, sales representative, PGD.

 LIFELINES

BIRTHS
Girl, Selina Rae, to Jeff and Helen
Magid, April 29 in Los Angeles.
He is production director for Gef-
fen and DGC Records.

Boy, Marlowe Aidan, to Nigel and
Alison Harrison, April 29 in Cot-
tage Grove, Ore. He is a music
writer currently working on a book
about songwriters.

Girl, Carly Rose, to Rick and
Elaine Krim, May 4 in New York.
He is VP of talent/artist relations
for MTV.

GOOD

WORKS

Boy, Braison Chance, to Billy Ray
and Leticia Cyrus, May 9in Nash-
ville. He is a Mercury Records re-
cording artist.

Girl, Ruby Amelia, to Steve Sin-
clair and Elisa Casas, May 9 in
New York. He is president of Me-
chanic Records.

MARRIAGES
Kenichi Shiraishi to Noriko
Akagi, May 15 in Tokyo. He is
head of store support at the ware-

JAZZ FIGHTS AIDS: Jazz pianist
Fred Hersh, who is HIV-positive, has
assembled a star-studded jazz album,
“Last Night When We Were Young:
The Ballad Album,” which is being re-
leased as an AIDS benefit by Classi-
cal Action: Performing Arts Against
AIDS, a nonprofit group providing a
unified voice in response to the AIDS
crisis. The 13 cuts feature Gary Bur-
ton, Bobby Watson, Jane Ira
Bloom, Phil Woods, George Shear-
ing, Dave Atney, Andy Bey, Leny
Andrade, Mark Murphy, Janis Sie-
gel, and Toots Thielemans. The CD
cover photo was donated by Lee
Friedlander, while Chesky Records
provided technical support and other
assistance. Also, Broadway Cares/
Equity Fights AIDS has agreed to
handle the fulfillment aspect of the
project. The album can be ordered by
calling 1-800-321-AIDS.

AMFAR Takes To The Street: The
American Foundation for AIDS Re-
search (AmFAR) is hosting “Takin’ It

To The Streets: An Evening Of
Rhythm & Blues” June 8 at the
Manhattan Center in New York to
benefit AmFAR’s community-based
clinical trial network. Performers in-
clude Koko Taylor & Her Blues Ma-
chine, the Persuasions, and the
Stingers. Actor Robert Guillaume is
the host. For more info, contact John
M. Johmann at 212-477-1717. For
further info, call Ronni Kairey at
212-492-1252 or Maria Kleinman at
310-289-6472.

FIGHTING VIOLENCE: Pendu-
lum/ERG artist Lisa Lisa recently
lent her talents to New York’s “Stop
The Violence Week,” which ran from
April 30 to May 8. She appeared at a
youth rally in Brooklyn and on “The
Montel Williams Show” to discuss so-
lutions to teen violence. Lisa Lisa is
a lifelong resident of the city’s Hell's
Kitchen neighborhood.

THE ANNUAL “Hillbilly Nation
Celebration” July 17 at the Wise

County Fairgrounds in Wise, Va., will
benefit WMMT, the listener-sup-
ported, noncommercial public radio
station of Appalshop, the Whites-
burg, Ky.-based nonprofit media arts
center dedicated to the preservation
and encouragement of the Appala-
chian culture and traditions, This
year’s artist lineup includes South-
ern Culture On The Skids, Metro
Blues All-Stars, Kiya Heartwood
and Stealin’ Horses, Bad Branch,
and Possum Hollers. For more info,
contact Jim Webb at 606-633-0108.

GOOD RISK: Florida-based rock
act Risk has recorded a 30-second
PSA on AIDS awareness that is run-
ning on various Fox-affiliated stations
as well as on Comedy Central and Te-
lemundo. The three-man group also
has formed “Rock Against AIDS” as
a nonprofit corporation promoting
safe sex. An unsigned band, Risk is
managed by David Salidor, who also
operates dis Company, a public rela-
tions firm in New York.

house of Tower Rezords there.

DEATHS

Harley Flaum, 48, of cancer, May
8 in New York. Flaum was
founder, president, and creative di-
rector of RadioBand of America, a
creator of radio spots and original
music for television. He was also
the owner and president of Penny
Lane Studios in New York. He is
survived by his wife, Margie; his
mother, Bette Rosg; and his stepfa-
ther, George Ross.

Send information-to Lifelines, c/o
Billboard, 1515 Froadway, 14th
Floor, New York, N.Y. 10036
within six weeks of the event.

FOR THE RECORD

Due to an editing error in the
May 21 issue, Elton John was
identified as one of the artists to
appear on a benefit album for the
Musicians Assistance Program. It
is Dr. John who will be featured on
the album, along with Eric Clap-
ton.

In the May 7 issue, artist Junior
Tucker was identified in a head-
line as a Pay Day artist. Although
Tucker’s single “Love Of A Life-
time” is licensed by Pay Day/Lon-
don Records, the artist is not
signed to a major label. His latest
album was released on his own
Damaged label, which is distrib-
uted by New York’s V.P. Records.
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Industrial Record Plant. Interscope/TVT/Nothing industrial outfit Nine Inch Nails

cut its recent album, *“The Downward Spiral,” at Los Angeles’ Record Plant

Recording Studios. Shown seated, from left, are engineer Sean Beaven (with an

unidentified canine companion), NIN mastermind Trent Reznor, and engineer
Alan Moulder; standing are Record Plant director of bookings Carol Davis and

Record Plant engineer Brian Pollack.

Yamaha Bows Handy Digital Mixer
Pro Mix 01 Breaks $2,000 Price Barrier

B BY PAUL VERNA

NEW YORK—If memory serves them
well, audio engineers throughout the
world will be using the new Yamaha
Pro Mix 01 for years to come.

The unit—previewed at the grand
opening of the House Of Blues club in
Los Angeles and scheduled to be un-
veiled June 13 at the APRS in Lon-
don—is a 16-channel, fully program
mable digital mixer that will retail for
an unprecedented price point of less
than $2,000, according to Yamaha mar-
keting manager for professional audio
products Michael MacDonald.

In addition to two types of automa-
tion—snapshot and dynamic—the Pro

Mix 01 features two built-in effects
processors and three assignable, full-
function stereo compressor/gates. Be-
cause the effects and dynamic settings
are stored as part of the mix, the unit
effectively functions as a programma-
ble patch bay, according to MacDonald.

THE YAMAHA PRO MIX 01

l BY BEN CROMER

NASHVILLE—When Barry Beckett
moved from Muscle Shoals to Nash-
ville in 1985, no one wanted to hire a
producer with Bob Dylan, Paul Si-
mon, Aretha Franklin, and Dire
Straits on his resumé.

“T would sit by the phone and say,
“This has gotta change,’” recalls the
51-year-old  pro-
ducer/pianist. *“I
lishers I could and
talked to the plug-
gers, and said, ‘I'm
available to do de-
mos.” So I lived on
demos for a year.”
The drought
ended when Jim Ed
Norman at Warner
Bros. asked Beckett
to join the company’s
A&R department.
wanted to do Hank Williams Jr., so I
said, ‘Okay, that’s right down my al-
ley. I can do that with my hands tied
behind me.””

Beckett, in tandem with Norman
and Williams, went on to produce such
Williams projects as “Born To Boo-
gie,” “Lone Wolf,” and “Pure Hank.”

More recently, Beckett has charted
with singles such as Neal McCoy’s
“No Doubt About It” and Confederate
Railroad’s “Daddy Never Was The
bama maverick has become a consum-
mate Nashville producer.

“Nashville has changed drasti-
cally,” Beckett notes, adding that the
music establishment here is more
open-minded now than in years past.
“It would have been impossible to cut
‘No Doubt About It’ in the style three
years ago.”

Beckett says his role is to “make
other people’s dreams come true. Pro-
ducers now are just there to make

called all the pub-
“As soon as I got there, he asked if I
Cadillac Kind.” Ironically, this Ala-
sure that everything works right, that

Beckett’s Journey From Muscle Shoals |
To Nashville Ends With Country Success

everything is comfortable for the art-
ist, and that you have the right people
involved.”

Beckett compares his job to that of
a general contractor on a construction
project. He adds,
however, that he
considers  the
producer less
crucial than the
song. “The whole
thing depends on
that. I'm a strong
believer in the
personality of the
artist and the de-
livery of the song.”

Although he suggests songs to art-
ists, Beckett says he stops short of
dictating to them. “What am I going
to do,” he says, “tell Bob Dylan that
one of his songs isn’t good enough to
record? Never.”

Beckett’s ability to relate to musi-
cians is a result of his stint with the
legendary Muscle Shoals Rhythm
Section. A native of Birmingham, Ala.,
Beckett migrated to Muscle Shoals in
the mid-'60s tc experience the re-
gion’s burgeoning studio scene.

In fact, Rick Hall’s Fame Studios in
Muscle Shoals was quickly becoming
the preferred locale for Atlantic Rec-
ords producers Jerry Wexler, Tom
Dowd, and Arif Mardin, cutting hits
for Aretha Franklin and Wilson Pick-
ett.

When Spooner Oldham left Muscle
Shoals for Memphis, Beckett became
the pianist of the Muscle Shoals
Rhythm Section, an ad-hoc bunch that
included drummer Roger Hawkins,
bassist David Hood, and guitarist
Jimmy Johnson. Beckett's first ses-
sion with the Muscle Shoals crew was
the classic Etta James track “Tell
Mama.”

Beckett and the Muscle Shoals
crew consolidated their reputation by
recording numerous R&B and rock
classics in the *60s and "70s, from the
Staple Singers’ “I'll Take You There”

BECKETT

and R.B. Greaves’ “Take A Letter
Maria” to Bob Seger’s “Main Street”
and Paul Simon’s “Kodachrome.”
Those tracks were cut at Muscle
Shoals Sound Studios, a venture
started with a loan from Atlantic.

“Atlantic Records’ producers would
come down and record the tracks, and
take them back to New York and do
all the sweetening there,” says Beck-
ett. “They got the first eight-track
machine from Scully and loaned us
money to buy the second.”

Beckett’s first foray into produc-
tion, in conjunction with Roger Ha-
wkins, was the 1972 single “Starting
All Over Again” by Mel and Tim. He
became more involved with produc-
tion after he was approached by his
mentor, Wexler, to co-produce the
Sanford Townsend Band; that project
yielded Beckett’s first major hit as a
producer: “Smoke From A Distant
Fire.”

“I don’t know why Wexler particu-
larly chose me of the four [Muscle
Shoals players], but I guess he
thought, ‘He’s the one that knows all
the stuff there is to know about piano,
so he’s the one to get.””

The Wexler-Beckett tandem pro-
duced several other projects: Dire
Straits’ “Communiqué” and Bob Dy-
lan’s “Slow Train Coming” and “Sa-
ved.”

After those successes, Beckett hit
a dry spell and seriously considered
leaving the business. Then he heard
two songs on country radio that
prompted his move to Nashville:
John Anderson’s “Swingin’” and
Rodney Crowell’s “Stars On The
Water.”

Ultimately, Beckett is inspired by
good songs; in fact, he chose to work
with country newcomer Kenny
Chesney because of Chesney’s
songs.

With his newfound status in Nash-
ville, one thing is certain: Barry
Beckett is far too busy to wait by the
telephone.

He says Yamaha was able to break
the $2,000 barrier by using a new digi-
tal-signal-processing chip that uses
parallel microcode instead of serial
microcode, reducing the program-
change time by a factor of four. In ad-
dition, because the software used in the
Pro Mix 01 will be incorporated into fu-
ture models, Yamaha is able to amor-
tize the software development costs
over a much larger number of units
than it could have done with an analog
product. That provision allowed the
company to “drop the price in half,” ac-
cording to MacDonald.

Without disclosing specific unit ship-
ment figures for the Pro Mix 01, Mac-
Donald says “thousands and thousands
of units are going out, both in the U.S.
and worldwide. We anticipate a
stronger demand for this piece than for
virtually any analog mixer that we've
had in the past.”

The product’s primary target audi-
ence, according to MacDonald, is the
live production sector, whether it be
broadcast, theater, concerts, ete. “Ulti-
mately, it’s for people who will appreci-
ate the memory function,” he says.

A secondary application that poten-
tially could overshadow the first, ac-
cording to MacDonald, is mixing vir-
tual tracks in sync with analog or
digital tracks. For these types of post-
production functions, the Pro Mix 01

has a direct-to-R-DAT output and can
be interfaced with many of the popular
sequencing programs currently availa-
ble. The Pro Mix also can be used by
home and project studio operators as a
primary console.

To hit the “volume point” necessary
to warrant the attractive price tag, Ya
maha is launching an aggressive mar-
keting approach for the Pro Mix 01,
MacDonald says. Rather than hawk it
as “a mixer for anybody anywhere, do-
ing anything,” Yamaha will “micro-pro-
mote’”’ the unit to its various target
markets, he says.

1t will apply a similar customized ap-
proach to its software partnerships for
the mixer. He adds, “We have a broad-
cast market, and we need to have
broadcast-related software from peo-
ple who know how to do that. You can’t
just ask the people who are doing se-
quencing software to do a broadcast
package.”

The swiftness with which Yamaha
has addressed the software needs of
the Pro Mix 01—MacDonald says con-
tracts with vendors are in the final
stages of negotiation—constitutes a de-
parture from the standard practice of
“putting a product out in the market
and then fishing for software people,”
according to MacDonald.

Yamaha also “beat the trend in the
audio business” by bringing its new
unit to market without first “taking it
to shows and displaying it under
glass,” says MacDonald. “We wanted
to have a well-developed, mature piece
of equipment, not something we’d have
to turn around and immediately up-
grade.”

This pro-active approach reflects the
changing reality of the audio business,
according to MacDonald. “We can’t sit
back and rely on brand equity to pull
us through on things,” he says. “We
need products that are stunning tech-
nical achievements, and then we need
to get out and launch them well, not
just in the U.S. but worldwide.”

The Pro Mix 01 has been beta-tested
by Neil Diamond live-sound engineer
Stan Miller and film composer Hans
Zimmer, according to a Yamaha state-
ment.

Every Woman’s Platinum. Chaka Khan was recently at Platinum Island
Recording Studios in New York working on her upcoming Warner Bros. album
project. She is shown here with producer/bassist Gary Haase. (Photo: Jim Carroll)
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AUDIO TRACK

NEW YORK

AT DUPLEX SOUND, Jerry and Ka-
treese Barnes are producing a track
for Virgin recording artist Tony Terry.
Dana Mars is engineering the sessions
on the classic MCI console with Otari
automation.

Living Colour vocalist Corey
Glover recently went into the Power
Station to record the title track from
“Fallen Angel,” the off-Broadway mu-
sical in which he is starring. The track
was recorded through the Neve 8068,
and produced by Glover with Greg
Drew and Jon Golberger.

Warner Bros. recording act Da
Bush Babees recently recorded its de-
but album at Desta Productions and
Recording. Sessions were produced by
Joe “Prince” Matias with Gavin Mor-
rison and Don Elliot engineering, and
by Mark Basten with Greg Mann en-
gineering.

RCA group the Gigolo Aunts re-
cently completed its debut album at the
Magic Shop. John Agnello produced
and engineered the sessions behind the
classic Neve wraparound console; Ed
Douglas assisted.

LOS ANGELES

AT CMS DIGITAL, engineer Robert
Vosgien recently worked with pro-
ducer Hilton Rosenthal, mastering
“The Best Of Johnny Clegg & Savuka”
for CD.

Ed Cherney was recently at Brook-
lyn Recording Studio mixing the up-
coming second release from A&M re-
cording artist Jann Arden. Ronnie
Rivera assisted on the sessions.

Maria McKee was recently at Sound
City Studios tracking new material
with Joe Barresi, who engineered on
the Neve 8028; Billv Bowers assisted.

NASHVILLE

ARISTA ARTIST Michelle Wright
was recently at Soundstage working on
her upcoming release. Sitting behind
the SSL 56-input 4000E with G Series
computer were producer John Guess
and engineer Marty Williams; Derek

Bason assisted.

Tom Astor has been recording his
upcoming album at the Sound Empo-
rium. Charlie McCoy is producing,
with the engineering assistance of
Gary Laney and Ken Hutton.

Liberty recording artist Suzy Bog-
guss has been working at Emerald
Studio with producer Jimmy Bowen
on her upcoming project. Engineer
Guess worked on the SSL console with
Ultimation.

OTHER LOCATIONS

AT REFLECTION Sound Studios in
Charlotte, N.C., gospel quartet Lati-
more recently worked on an upcoming
album. Engineers David Harris and
Mike Lawler recorded basic tracks on
a Sony APR-24 analog recorder. Engi-
neers Mark Williams and Tracey
Schroeder recorded the band’s vocals
with producer David Lawrence.

At the Chicago Recording Company
in Chicago, producer/engineer Eddie
Kramer was recently in with Buddy
Guy tracking for an upcoming release.

Joe and Phil Nicolo (aka the
Butcher Bros.) have been busy at Phi-
ladelphia’s Studio 4 Recording, work-
ing on a remix of Mercury artist John
Mellencamp’s cover of Van Morri-
son’s “Wild Night.”

At New River Studios in Fort Lau-
derdale, F'la., Sony Music International
recording artist Emmanuel was re-
cently in recording his new album. The
project is being produced by Manuel
Tejada and Victor Victor. Jim Tho-
mas engineered the sessions with the
assistance of Riley J. Connell.

At Reel Tyme Recording in Floral
Park, N.Y., DJ/remixers Hex Hector
and Darren Freedman, along with
Bobby Guy and Ernie Lake, were in
remixing the new Patti LaBelle sin-
gle, “Right Kinda Lover,” for MCA
Records. The foursome tracked and
mixed on a Soundtracks Quartz 64-in-
put console with Trackmix automation.

Please send muterial for Audio Track
to Peter Cronin, Billbourd, 4,9 Music
Square W., Nashville, Tenn. 37203.
Fax: 615-320-0454.

APRS in London

analog capabilities.

newsline...

OTARI CORP. of Foster City, Calif., has acquired exclusive worldwide
rights to distribute Vancouver, B.C.-based Creation Technologies’ RA-
DAR (random access digital audio recorder) workstation. At less than
$23,000 for a 24-track system, RADAR offers such features as track slip-
ping, vari-speed, nondestructive editing, cut-and-paste editing, 99 cue
points, and instant undo, according to an Otari statement.

ROLAND CORP. has formed an “education partnership” with Winter Park,
Fla.-based Full Sail Center for the Recording Arts that will result in a
massive installation of Roland equipment at the school. The centerpiece
of the venture is a new recording/editing suite equipped with Roland’s
DM-80 hard-disk system. Roland also will provide signal processors,
samplers, a sampler library, rhythm machines, and other gear.

BRIEFLY: Clive Green & Co. will unveil the Cadac Concert mixing desk,
aimed at the high-end touring and theater market, at the upcoming
... Gauss has installed its MAX high-speed cassette
duplicating system at Sonolux in Bogota, Colombia ... New River Stu-
dios of Fort Lauderdale, Fla.. has installed the Korg SoundLink Digital
Audio Production system to complement its 32-track digital and 48-track

STUDIO

PRODUCTION CREDITS FOR BILLBOARD’S NO. 1 SINGLES (WEEK ENDING MAY 21, 1994)

CTION

CATEGORY HOT 100 f R&B COUNTRY l RAP MODERN ROCK
TITLE | SWEAR 5 BACK & FORTH YOUR LOVE GOT ME WAITING | THE WMORE YOU
Artist/ All-4-Onef Aaliyah/ AMAZES ME Heavy D & The Boyz/| IGNORE ME,
Producer D. Foster R. Kelly John Berry/ P. Rock THE CLOSER | GET
(Label) (Blitzz/Atlantic) (Blackground/Jive} | C. Howard | (Uptown) Morrissey/
(Liberty) S. Lillywhite
| (Sire/Reprise)
RECORDING CHARTMAKERS/ CHICAGO RECORDING| SOUNDSTAGE GREENE STREET HOOK END MANOR
STUDIO(S) RUMBO COMPANY (Nashville) (New York) (Reading, ENGLAND)
Engineer(s) (Los Angeles) (Chicago, IL) John Kelton Jamey Staub Chris Dickie
David Reitzas Peter Mokran
Felipe Elgueta ] i
RECORDING SSL 4000E/ Neve VR 72 SSL 4056E with AP1 Legacy SSL 4048
CONSOLE(S) Trident 80 G Computer with Focusrite
MULTITRACK/ | Sony 3348 Studer A827 Mitsubishi X-850 Studer 800 Studer A800 MKIII
2-TRACK
RECORDER(S)
(Noise reduction)
. : —t +
STUDIO Norberg/Custom TAD| Lakeside/TAD Aiwa NFX 3200 | Meyers | Yamaha NS10
MONITOR(S) Quested |
MASTER TAPE | Ampex 467 3M 996 Ampex 467 Ampex 499 ; 3M 996 :
MIX DOWN RECORD PLANT CHICAGO RECORDING| SOUNDSTAGE GREENE STREET | HOCK END MANOR
STUDIO(S) (Los Angeles) COMPANY (Nashville) (New York) | (Reading, ENGLAND)
Engineers(s) Mick Gauzasky (Chicago, IL) John Kelton Jamey Staub Chris Dickie
Robert Kelly
Peter Mokran
CONSOLE(S) Neve VR SSL 4064G SSL 4056E with Amek/Massenburg | SSL 4048
With Ultimation G Computer APC 1000 wlith Focusrite
MULTITRACK/ | Sony 3348 Studer A827 Mitsubishi X-850 Studer A820 Otari MTR90
2-TRACK- I
RECORDER(S)
{Noise reduction) | ] |
STUDIO Norberg/Custom TAD| Lakeside/TAD Aiwa NFX 3200 E Quested - Yamaha NS10
MONITOR(S) : Quested
MASTER TAPE | 3M 996 IM996/DAT | Ampex 467 | Ampex 499 3M 996
L
MASTERING BERNIE GRUNDMAN | HIT FACTORY MASTERFONICS STERLING SOUND | ABEEY ROAD
(ALBUM) Chris Bellman Tom Coyne Glenn Meadows Jose Rodriguez Chnis Blair
Engineer
: |
PRIMARY CD WEA | BMG | EMI | Uni WEA
REPLICATOR Manufacturing Manufacturing Manufacturing | Manufacturing Manufacturing
(ALBUM) [
I | e
PRIMARY TAPE | WEA BMG I EMI Uni WEA
DUPLICATOR Manufacturing Manufacturing [ Manufacturing Manufacturing Maufacuring
(ALBUM)
|

© 1994, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Album Rock, Modern Rock, Rap, adult
Contemporary & Dance appear in rotation

Ampex Recording Média Corporation

MORE STUDIOS
GO GOLD ON AMPEX
THAN ON ALL OTHER TAPES

PUT TOGETHER
AMPEX

A MASTER OF ENGINEERING

401 Broadway, M.

$.2202B3 -

Reduwood City, California 94063

(415 3673809
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FCC Hits The Road To Find Pirates

New Vehicles Feature Hi-Tech Tracking System

B BY ERIC BOEHLERT

NEW YORK—The FCC is going hi-
tech and mobile in its efforts to track
down pirate stations and others who
illegally jam the airwaves.

To locate and shut down radio spec-
trum violators more quickly and effi-
ciently, FCC cops recently unveiled a
new interference tracking car, with a
fleet of 12 due by the fall.

Actually, the Commission has used
cars for years to track down unwant-
ed broadcasters. The difference with
the new vehicles is that the tracking
information is much more precise. So
rather than cireling cities for hours
piecing together the whereabouts of
the violations, FCC workers virtually
will be able to drive right to the scene
of the problem, thanks to a state-of-

FCC Chairman Reed Hundt checks
out one of the commission’s new
interference tracking vehicles, which
are equipped to locate pirate
broadcasts in minutes.

the-art tracking system.

According to Robert Moroze, the
district director of the FCC’s Balti-
more office, who oversaw the project,
the idea for the new honing car had
been in his head for years. A veteran
of more than 20 years with the FCC,
Moroze has spent many a day toiling
through the streets, trying to pin-
point where spectrum interferences
were springing from.

The old surveillance cars were
helpful, but not particularly specific.
When enforcement officers were sent
into the field to locate an interference
complaint, the on-board tracking sys-
tem would show where the problem
was emanating from, but not neces-
sarily how to get there. Officers
would follow an on-screen line display
that contained very little street infor-
mation. If the bogus signal ceased
during the pursuit, it was difficult to
continue the search. The whole
process “took a lot of experience,”
Moroze says.

For years, Moroze envisioned a car
that not only map would out where
the problem was coming from, but
also would display details of local
streets and track where the FCC car
was traveling. That way, rather than
going on hunches and directions as
vague as ‘head east,” FCC workers
would be able to zero in on specifics
(e.g., follow Route 275 one mile, take a
right on Main Street, stop 300 yards
on the left).

The problem with Moroze’s idea
was that every time he set out to cre-

ate his dream car, he would hit a wall,
particularly in terms of software ca-
pabilities. Finally, 18 months ago, us-
ing Visual Basic software, Moroze
made his breakthrough.

“The technology all came togeth-
er,” he says.

FCC chief of field operations Dick
Smith took a look and gave the car a
go-ahead. “He said, ‘This is the future
of the agency,” ” Moroze says.

This year’s FCC budget calls for a
dozen cars by October. Moroze hopes
for enough money to order 70 by
1997. That would mean two cars for
each of the Commission’s 35 regional
offices. As for whether or not Con-
gress will appropriate enough funds
(each car costs about $70,000), Mo-
roze is encouraged by the size of the
agency’s 1994 and 1995 budgets.

“I've been with the agency 27
years, and this is the first time we’ve
had a decent budget,” he says. Mo-
roze credits the FCC'’s new chairman,
Reed Hundt, with finding new gov-
ernment dollars.

The new tracking car works by us-
ing the Global Position System, which
incorporates 18 satellites to tell users
exactly where they are and where
they're heading. (GPS technology
was used extensively during the Gulf
War.) The car’s off-the-shelf mapping
system is the same one used in some
newer luxury cars with on-board di-
rectional display features. Together,
the systems get a bearing on bogus
signals and plot the quickest route for
FCC workers to take.

The agency elected to use a 1990
Chevrolet Caprice, mostly for the size
and shape of its roof. That's where a
flat-panel antenna is installed. Two
eight-inch displays are mounted in-
side the car.

In the past, Moroze says, it often
took up to three hours from the
minute his office received an interfer-
ence complaint to the time his em-
ployees found the problem. Now, ap-
proximately 30 minutes should do the
trick. Also, if the broadecast stops dur-
ing the search, the tracking system
remembers its whereabouts and offi-
cers can continue combing.

When it comes to broadcast inter-
ference and tracking down illegal sig-

nals, most people conjure up images
of renegades launching late-night
pirate radio stations. Moroze says
the truth is that those types of
broadcasters make up just a hand-
ful of the 120,000 interference com-
plaints the FCC receives each
year. (Of those, a small percentage
actually have to be tracked down
by car.) For the most part, the bo-
gus signals are due to unintention-
al transmissions (e.g., a marine
transmitter stuck on distress chan-
nel 16) or a spectrum that’s simply
too crowded with an array of

(Continued on page 70)
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Good Enough to Eat. KIIS Los Angeles fans join morning jock Rick Dees, seated
on motorcycle, during the station’s recent Cinco “Dees” Mayo party. Listeners
vied for the new Honda by dressing up as their favorite Mexican food.

Twins Have Great American Seeing Double
Brothers And GMs, The Slys Have Parallel Careers

B BY CARRIE BORZILLO

The adage “great minds think alike”
couldn’t be more true of twin brothers
Clint and Tom Sly, who are both GMs
with the Cincinnati-based Great Ameri-
can Broadcasting chain. "

Not only have the twins chosen the
same industry and even the same
company, they also have had surpris-
ingly parallel careers. For example,
both of the Sly twins recently changed
jobs. Tom was just transferred to the
GM slot at WWNK Cincinnati from a
similar position at KBPI Denver.
Clint just moved into the GM position
at KKRZ (Z100) Portland, Ore., from
WRIF Detroit. Ironically, when Tom
first joined KBPI as GM, he replaced
Clint, who was moving to Detriot.

However, both brothers say the co-
incidence of working for the same
chain and changing jobs at the same
time has more to do with the state of
the radio industry than it has to do
with the theory that identical twins’
lives tend to mirror one another. And
they credit their upbringing in Cinein-
nati for the fact that they chose the
same profession.

Clint explains, “My best friend’s fa-
ther was in the business. We both had
good friends whose families were in
broadcasting. We just grew up around it
and were intrigued by it. And it’s a fun,

k2
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Bakin’ With Coolio. Tommy Boy recording artist Coolio visits with the Baka Boyz
on KPWR (Power 106) Los Angeles. Pictured, from left, are Baka Boy Eric,
Coolio, and Baka Boy Nick. ’

exciting, entertaining profession.”

Tom adds, “Many people growing up
in Cincinnati ended up working for
Proctor & Gamble. Radio was more of
an exciting industry to be in.”

According to Tom, both he and Clint
learned the same management style
from their entrepreneurial father.

“We both grew up working for him
and learning his management philoso-

CLINT SLY

TOM SLY

phy and work ethics,” says Tom. “It
taught us to do whatever it takes to get
the job done, to never ask someone to do
something that you wouldn’t do your-
self, and to look for commitment from
your staff.”

Consequently, the twins say their
work days often run from 6 a.m. to 6
p.m.

But Dave Crowl, president of Great
American’s radio group, believes Tom
and Clint have different management
styles.

“They’re both very adept at people
skills, but I would characterize Clint as
a little more aggressive and always on a
very focused, fast track to get projects
done quickly. And he pushes people
hard to do that.

“Tom is more patient and systematic
in trying to accomplish the goals and ob-
jectives he sets,” adds Crowl. “They are
both very effective, and [have] proven to
be good managers.”

Clint, who studied marketing at the
University of Kentucky, began his ca-
reer as an AE in 1981 at WYNF Tampa,
Fla. He then joined KEX Portland,
Ore., where he quickly moved up the
ladder from director of new business
development to LSM to GM. He
jumped from the VP/GM slot at KBPI
Denver to WRIF Detroit as VP/GM
and, recently, to his current job as GM
of KKRZ.

Tom, who also studied marketing but
at the University of Cincinnati, began
his radio career a few years after Clint

because “I was on the ‘have fun as you
go’ program. I flew to Florida to spend
time with Clint and ride around on some
account calls. I wanted to work for a
great company, and this seemed right,”
he says.

Tom landed at WKRQ (Q102) Cincin-
nati as an AE. In order to convince the
GM to hire him, Tom offered to work for
free to prove himself. About a month
later, Tom got his first commission
check—a whopping $158—which he
says he used to buy a “boom box” to cre-
ate client presentations.

He then replaced his brother at
KBPI before moving into his current
GM position at WWNK.

The folks in Denver had a hard time
getting used to Clint’s twin brother tak-
ing over. Tom says, “I was in an eleva-
tor, and a guy from the gym in the build-
ing came up to me and asked if he had
done something to piss me off, because
I hadn’t been saying hello.”

Similar situations have happened to
Clint. “I was in an airport, and a client
came up to me and wouldn't believe I
wasn’t Tom. I had to show my driver’s li-
cense,” he says.

While they admit that they do look
alike and have the same mannerisms,
Tom says Clint looks older and heavier
and has a sizably larger nose. To that,
Clint responds that he may look older
because he’s been in the business
longer.

With both brothers on the same ca-
reer track, some sibling rivalry might be
expected, but the Slys say they go to
each other for advice and support and
sometimes talk three to four times a day.

“We don’t compete much,” says Clint.
“We poke fun sometimes, but when the
other guy needs help we're there. We
don't compare figures, or who's making
budget or not. We share thoughts and
brainstorm a lot.”

Both brothers say it would be fun to
work together someday. However,
don’t plan on seeing the Sly twins buy-
ing a station together anytime in the
near future. Tom says, “There is so
much going on. There will be a few big
players owning a lot of property, and
down the road it would be hard to com-
pete. Five or six [companies] will own all
the stations, and owning one or two any-
more won’t be congruent with industry
trends.”
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RADID’ SEMINAR & AWARDS
SEPTEMBER §-10/1994 ="
THE NEW YORK HILTON & TOWERS HOTEL
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FIRST, BILLBOARD BROUGHT YOU THE MOST ACCURATE MUSIC CHARTS AVAILABLE
ANYWHERE.. THEN, BILLEOARD BROUGHT YOU THE PREMIERE MAGAZINE
ADDRESSING THE RADIO INDUSTRY, AIRPLAY MONITOR!

Now, BILLBOARD & AIRPLIAY MONITOR join forces to bring you a three day seminar focused
on the powerful role of radio in the fature of entertainment. Iopics ranging from recent
changes in radio, including duopolies & LMA'syte.radio rating to BDS and Retail Charts,
will be dealt with through hands-on woxkshops-and geassroots discussion groups,
facilitated by experts in the field. .

This all format seminar will culminate withdthe Ansual Billboard ¢ Airplay Monitor
Radio Awards. Join Professionals from around the world to participate in an event
that will pave the direction of the radio industry.

HOTEL INFORMATION

New York Hilton & Towers * 1335 Ave of the Americas ® New York, NY 10019

Single & Double Rooms - $160.80 A NIGHT ¢ For reservations call: - (212) 586-7000
TO ENSURE DISCOUNT ROOM RATE, PLEASE STATE YOU ARE WITH THE BILLBOARD RADIO SEMINAR

REGISTRATION FEES

$245 Early bird Special - Must be postmarked by July 22
$275 Pre Registration - Must be postmarked by August 12
$325.00 Late & Walk up Registration - After August 12

— e—————

Please fill out form and mail to: BILLBOARD * AIRPLAY MONITOR RADIO SEMINAR
ATT: MELISSA SUBATCH, 1515 BROADWAY NEW YORK, NEW YORK 10036

CONTACT INFO

For Seminar Information Call: Melissa Subatch (212}536—5018
For Registration Information Call: Maureen Ryan (212) 536-5002 RADIO SEMINAR FAX #: (212) 536-5055

I REGISTRATION FORM

Name:_ Title:

y - Address:
__ State:_ Country:
Fax;

AMEX MC/Visa

Company:

City:

Phone:

I am paying by:

Zip:

Check _ Money order

Credit card #: V.. Expiration Date:
Signature: - ( Not valid without Signature)

* Credit cards are not valid with out signature & expiration date
® Registration fees are non-refundable
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Alum Rock Tracks.

Compiled from a national sample of airplay supplied by Broadcast Data Systerns’ Radio Track service. 108 album rock stations

are efectronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections.
< < gl g - | TRACK TITLE ARTIST
2| 3| aE (2 ALBUM TITLE (IF ANY) LABEL/DISTRIBUTING LABEL
* xx NO.1 * x %
@ 1 9, 10 SHINE 2weeksalNo. 1 @ COLLECTIVE SOUL
HINTS, ALLEGATIONS AND THINGS LEFT UNSAID LANTIC
2 2 1 9 KEEP TALKING PINK FLOYD
THE DIVISION BELL COLUMBIA
@ 5 6 13 BACKWATER & MEAT PUPPETS
TOO HIGH TO DIE LONDON/PLG
4 4 3 13 SPOONMAN & SOUNDGARDEN
SUPERUNKNOWN ASM
DISSIDENT PEARL JAM
§ 3__ 5 ] 12 VS, _ EPIC _
@ 7 8 11 DISARM & SMASHING PUMPKINS
SIAMESE DREAM
@ 13 15 6 BIG EMPTY STONE TEMPLE P|LOTS
THE CROW" SOUNDTRACK ATLANTIC
8 14 4 NO ONE TO RUN WITH ALLMAN BROTHERS BAND
WHERE IT ALL BEGINS EPIC
@ 12 19 7 TAKE IT BACK @ PINK FLOYD
. _THE DIVISION BELL COLUMBIA |
10 3 4 16 NO EXCUSES & ALICE IN CHAINS
JAR OF FLIES COLUMBIA
@ 11 12 6 FAR BEHIND & CANDLEBOX
CANDLEBOX MAVERICK/SIRE/WARNER BROS.
@ 10 10 4 HERE COMES A MAN & TRAFFIC
FAR FROM HOME VIRGIN
15 17 5 NIGHT IN MY VEINS & PRETENDERS
LAST OF THE INOEPENDENTS SIRE/WARNER BROS.
* * * AIRPOWER * * %
20 % 4 ROUND HERE & COUNTING CROWS
AUGUST AND EVERVTHINBIAFTER DGC/GEFFEN |
15 9 7 1 HIGH HOPES SAMMY HAGAR
NBOXED GEFFEN
* % *x AIRPOWER * % %
22 27 3 BLACK HOLE SUN SOUNDGARDEN
SUELRUNKNOW A
@ 19 22 6 MILES FROM NOWHERE THE SMITHEREENS
A DATE WITH THE SMITHEREENS RCA
30 L ) CRAZY & AEROSMITH
GET A GRIP GEFFEN
LOW & CRACKER
19 17 18 a KEROSENE HAT VIRGIN
2 14 11 20 DEUCES ARE WILD AEROSMITH
THE BEAVIS AND BUTT-HEAD EXPERIENCE GEFFEN
@ 31 39 3 | STAY AWAY ALICE IN CHAINS
JAR OF FLIES COLUMBIA
22 18 16 22 MR. JONES & COUNTING CROWS
AUGUST AND EVERYTHING AFTER DGC/GEFFEN
ALL APOLOGIES & NIRVANA
3 A 2 % IN UTERQ DGC/GEFFEN
27 29 4 MISUNDERSTOOD MOTLEY CRUE
MOTLEY CRUE ELEKTRA
25 25 25 7 ALL AMERICAN GIRL MELISSA ETHERIDGE
YES | AM ISLAND/PLG
28 28 5 SOLD MY FORTUNE & SUGARTOOTH
SUGARTOOTH DGC/GEFFEN
@ 34 . ) LONGVIEW & GREEN DAY
DOGKIE REPRISE
32 32 4 GET OFF THIS & CRACKER
KEROSENE HAT VIRGIN
THE CALLING YES
_29 16 9 12 ] 1alk VICTORY/PLG
30 3 13 14 HARD ACT TO FOLLOW & BROTHER CANE
BROTHER CANE VRGN
* * * HOT SHOT DEBUT * % »
@ NEW ) 1 WILD NIGHT @ JOHN MELLENCAMP/ME'SHELL NDEGEOCELLO
DANCE NAKED MERCURY
32 21 20 vi WHAT DO YOU WANT FROM ME PINK FLOYD
THE DIVISION BELL COLUMBIA
33 % 2 9 EVERY GENERATION.. & FURY IN THE SLAUGHTERHOUSE
MONO RCA
0CKS @ PRIMAL SCREAM
3 23 30 5 GIVE QUT BUT DON'T GIVE UP SIRE/WARNER BROS,
@ 35 34 3 DOWN WITH DISEASE & PHISH
HOIST ELEKTRA
38 | — | 2 | ANIMATE RUSH
COUNTERPARTS ATLANTIC |
You & CANDLEBOX
3 37 3 % CANDLEBOX MAVERICK/SIRE/WARNER BROS.
TS & ROB RULE
NEW ) : %!,ER&E TOO HIGH MERCURY
A T-SHIRT 7z
NEWD | | | SIRLIN &
H ELEVEN
NEW ) i ?_LE&E% o THIRD RAIL/HOLLYWOOD

O Tracks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to

those records which attain 750 detections for the first time, @ Videoclip avaiiability. © 1994, Billboard/BPl Communications.

AlBIlM ROCK RECURRENT TRACKS

1 1 1 4 | MARY JANE'S LAST DANCE @ TOM PETTY & HEARTBREAKERS
TOM PETTY & THE HEARTBREAKERS GREATEST HITS
2 ) 3 32 PLUSH & STONE TEMPLE P|LOTS
CORE LANTIC
DAUGHTER PEARL JAM
3 3 2 5 VS, d EPIC
4 4 4 3 CREEP & STONE TEMPLE PILOTS
CORE ATLANTIC
5 3 5 3 BAD THING & CRY OF LOVE
BROTHER COLUMBIA
6 5 6 4 FOUND OUT ABOUT YOU & GIN BLOSSOMS
NEW MISERABLE EXPERIENCE A&M
7 7 7 35 ARE YOU GONNA GO MY WAY & LENNY KRAVITZ
ARE YOU GONNA GO MY WAY VIRGIN
8 N 1 MOTHER & DANZIG
THRALL-DEMONSWEATLIVE AMERICAN/REPRISE
9 9 . 2% HEY JEALOUSY & GIN BLOSSOMS
NEW MISERABLE EXPERIENCE A&M
NO RAIN & BLIND MELON
10 8 10 23 BLIND MELON CAPITOL

Recurrents are titles which have appeared on the Aibum Rock Tracks chart for 26 weeks and have
dropped below the top 20.

WW1 Launches Leykis,

LOS ANGELES—Even with all the
restructuring changes that Westwood
One has undergone in recent months as
it merged with the former Unistar Ra-
dio Network, WW1 hasn’t forgotten its
claim that in 1994 it would venture even
further into talk programming.

WW1 launched “The Tom Leykis
Show” May 9 from 6-10 p.m. (ET),
which is aimed at the younger end of
the 25-54 demo. It also announced the
launch of “The David Brenner Show,”
set for a June 13 debut from 3-6 p.m.
(ET).

Additionally, Larry King no longer
has that day job that the industry was
talking about last year. “The Larry
King Show” has been dropped from its
3-7 p.m. time slot and replaced with a
simuleast of CNN’s “Larry King Live”
show from 9-10 p.m. (ET), beginning
June 6.

Greg Batusic, president of WW1
Entertainment, says of the King move,
“This gives his radio listeners far supe-
rior access to the personalities and pol-
iticians and major prime-time TV news
stories.”

Of the Tom Leykis and David Bren-
ner shows, Batu-
sic says they are
both fast-paced,
contemporary
shows that can be
controversial
without the host
being controver-
sial.

“They’re more
entertainment
driven. Our hope is for Tom’s show to
target 1849 and David to go for 25-44,”
he says.

Leykis says, “My goal is to be on FM
as much as possible. [The show] would
work on a classie rock station. Many
stations fall off the bar graph after 7
p.m. If shows like ‘Loveline’ and ‘Love
Phones’ can work [at night], why
couldn’t this?”

Leykis is off to a fair start toward
that goal. Two of the show’s 36 affili-
ates are FM outlets: WBDX Chattan-
ooga, Tenn., and KYBG-FM Denver,
which simuleasts its AM. The other af-
filiates include KMPC Los Angeles,
KSDO San Diego, KFYI Phoenix,
KING-AM Seattle, KSTE Sacramento,
Calif., KKTR Fresno, Calif., and WGBI
Scranton, Pa.

He says it’s not only the hip, topical
content of the show that gives it an FM
feel—it’s the production values as well.

“It sounds like it's on the FM,” Ley-
kis says, “and the audience we want lis-
tens to FM. We don’t use the big-time
booth announcer [voice] ... That’s
out.”

Another element listeners won't
hear on “The Tom Leykis Show” is
guests with “doctor as their first
name,” says Leykis.

“We don’t book the usual tired au-
thors. We’re looking for those who
have something to say and have strong
opinions and who can articulate them,”
he says.

The show flips back and forth from
serious topics, such as discussions
about assault weapons, to lighter fare
such as men who like remote controls
with lots of buttons and women who
are afraid of computers and technol-
ogy.

“From day to day, or even hour to
hour, my audience doesn’t know which
element will come next,” he says. “I

LEYKIS

NETVAORKS

SYCATN

by Carrie Borzillo
want to keep it that way. The trick is
not to get too committed to any guests
or topics, and leave enough room to do
something off the cuff.”

As for the preparation that goes into
each show, Leykis says he’s a news
junkie anyway, so it’s not as if he’s usu-
ally even preparing for a particular
show.

“I don’t sit down and do my home-
work for a show,” he says. “I'm a news
junkie generally. I routinely watch the
news as a matter of course, and my
computer has the [Associated Press]
wire and Dow Jones wire services, I'm

Billlboard«

Brenner Shows

in this business because I have that in-
terest.”

Leykis also taps into what his listen-
ers are talking about and what they
think about his show through the com-
puter E-mail systems Prodigy, Compu-
Serve, and America Online. Instead of
reading letters, which can lose their
timeliness by going through the mail,
listeners can instantly send letters
through the computer. Leykis occa-
sionally reads them on the air.

In other WW1 news, the most recent
part of the company’s restructuring is
its realignment of its RADAR-rated
networks to be targeted by formats
and demographies in hopes of making
the medium a more attractive buy for
advertisers.

WW1 Radio Networks will now in-
clude Westwood CNN+, Westwood
AC, Westwood Country, Westwood
Young Adult, and Westwood Variety.
The new networks are composed of

(Continued on next page)
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Modern Rock Tracks.

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 32 modern rock stations
are electronically monitored 24 hours a day, 7 days a week, Songs ranked by number of detections.

<| x| ¢|Z-| TRACKTITLE
2] JF| «wZ| 30| ALBUM TITLE (IF ANY)

ARTIST
LABEL/DISTRIBUTING LABEL

* x* % NO. 1T * %

SELLING THE DRAMA 2 weeks at No. 1
THROWING COPPER RADIOACTIVE/MCA

¢ LIVE

NIGHT IN MY VEINS © PRETENDERS

FUMBLING TOWARDS ECSTASY

NETTWERK/ARISTA

@ 2 3 9 LAST OF THE INDEPENDENTS SIRE/WARNER BROS.
@ 4 5 11 LONGVIEW & GREEN DAY
DOOKIE REPRISE

@ 7 9 6 BLACK HOLE SUN SOUNDGARDEN
SUPERUNKNOWN ASM

@ 11 o ) FALL DOWN & TOAD THE WET SPROCKET
DULCINEA COLUMBIA

@ 6 12 4 SHINE & COLLECTIVE SOUL
HINTS, ALLEGATIONS AND THINGS LEFT UNSAID ATLANTIC

7 3 1 1 THE MORE YOU IGNORE ME, THE CLOSER... & MORRISSEY
VAUXHALL AND | SIRE/REPRISE

8 POSSESSION @ SARAH MCLACHLAN

9 8 8 7 ROUND HERE & COUNTING CROWS
AUGUST AND EVERYTHING AFTER DGC/GEFFEN

10 9 11 5 ALWAYS & ERASURE

| SAY | gAY | SAY MUT"’ELEKTRA

& MEAT PUPPETS

20 | 4 | CLOSER

@ 15 16 15 BACKWATER
TOO HIGH TO DIE LONDON/PLG
12 13 15 8 BIZARRE LOVE TRIANGLE & FRENTE!
MARVIN THE ALBUM MAMMOTH/ATLANTIC
ap| v

THE DOWNWARD SPIRAL

NINE INCH NAILS
NOTHING/TVI/INTERSCOPE

CUT YOUR HAIR

& PAVEMENT

14 12 10 10 CROOKED RAIN, CROOKED RAIN MATADOR
551 14| 13| § | MiSSWORLD ® HOLE
LIVE THROUGH THIS OGC/GEFFEN

18 | 23 | 5 | UNTILIFALL AWAY @ GIN BLOSSOMS
NEW MISERABLE EXPERIENCE A&M
@ 19 | 29 | 3 | BREAKIN'UP @ VIOLENT FEMMES
NEW TIMES ELEKTRA
94 | — | 2 | CORNFLAKE GiRL # TORI AMOS
UNDER THE PINK ATLANTIC
19| w0 4 14 | RETURN TO INNOCENCE @ ENIGMA
JHE CROSS OF CHANGES RGN
* % *x AIRPOWER * * %
BIG EMPTY TONE TEMPLE PILOTS
NEW ) ] “THE CROW- SOUNDTRACK i ALLANTIC
DISARM & SMASHING PUMPKIN
A 20 17 24 SIAMESE DREAM = V\RGlﬁ
2| w6l 7 g | VLL TAKE YOU THERE ® GENERAL PUBLIC
'THR&SiOMi‘ 222N2T5&2K _EPlg SgUNDTRMﬁPIS
* * * AIRPOWER * * %
AND PLAY 3
@ NEW ) 1 (_:MO_MHE out OFFSIES&(E‘
24 | 21| 22 | 5 | GENTLEMAN WHO FELL ® MILLA
THE DIVINE CO&EDY §§¥’EBG
* * * AIRPOWER % % %
29 | | 2 | SAY SOMETHING & JAMES
B LAID FQNTANNMEREHR:
2 25 — 2 HERE WE GO & STAKKA BO
SUPERMARKET POLYDOR/PLG
NO EXCUSES @ ALICE IN CHAINS
27 23 18 16 JAR OF FLIES COLUMBIA
LIAR © ROLLINS BAND
28 26 30 4 WEIGHT IMAGO
BULL IN THE HEATHER © SONIC YOUTH
NEw ’ 1 EXPERIMENTAL JET SET, TRASH AND NO STAR S DGC/GEFFEN
HOBO HUMPIN SLOBO BABE ® WHALE
30 28 24 4 EASTWEST

D Tracks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to
those records which attain 300 detections for the first time. @ Videociip availability. © 1994, Billboard/BP| Communications.
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Committee OKs Chong, Ness Nominations For FCC

H BY BILL HOLLAND

WASHINGTON, D.C.—The Senate
Commerce Committee approved the
nominations of FCC commissioner
nominees Rachelle Chong and Susan
Ness May 17, following a Senate
Communication Subecommittee hear-
ing and an endorsement from sub-
committee chairman Sen. Daniel In-
ouye, D-Hawaii.

The nominations are expected to be
approved by the full Senate.

After months of Congressional
grousing about foot-dragging, the
Clinton administration nominated
Chong earlier this spring to fill the
vacant Republican seat on the com-
mission. Ness will fill the vacant De-
mocratic slot.

KENNEDY STUDIES BEER/WINE ADS

Legislation that would require re-
volving warning messages on radio
and television ads for beer and wine is
effectively dead this session, although
at least one House legislator contin-
ues to study the issue.

Although Sen. Strom Thurmond,

R-8.C., has decided not to pursue
Senate hearings, on the House side,
Rep. Joseph P. Kennedy, D-Mass.,
tried to breathe life into his version of
the bill. The bill was introduced but
never assigned to committee this ses-
sion, but Kennedy plans to meet with
authors of a University of California
at Berkeley study that concluded that
the beer and wine industries target
minors in their ad campaigns.

Beer and wine manufacturers deny
the charges, and broadeasters oppose

WASHINGTON
ROUNDUP..

the legislation, fearing the warnings
would drive company sponsors—and
an estimated $800 million a year in
ads—off the air.

GATT FEE AGENDA: WAIVER
Hints from well-placed sources
earlier this month have proven true:
The administration’s proposal to

charge broadcasters and others a
spectrum/user fee to pay for a GATT
treaty finaneial shortfall actually
was a smokesereen to gain a federal
budget restraint waiver from Con-
gress.

On May 17, administration offi-
cials suggested to Congress that it
could avoid the howls of opposition
from constituents over the fees-for-
GATT proposal by lifting budget
rules requiring generated revenues
to cover all new liabilities—such as
when the GATT treaty, producing
short-term tariff losses, goes into ef-
fect.

National Assn. of Broadcasters
president Eddie Fritts had called
the plan to levy a 4% tax on gross
revenues ‘“ruinous for broadecast-
ers,” and suggested that if such a
plan were to develop, broadcasters
in turn might have to drop their tra-
ditional public service obligations.

The pressure to eliminate such
schemes emerged on Capitol Hill
May 16, when several key legislators
in the House Ways and Means Trade
Subcommittee indicated that they

would endorse a waiver, thus saving
the administration the need to col-
lect upward of $14 billion from in-
dustries here for the tariff losses.

Another White House proposal,
this one to pay for housing of illegal
alien felons with increased FCC
broadcaster user fees, is still being
circulated on the Hill.

NAB APPROVES FOREST SERVICE BILL

In an unrelated fee proposal
scheme, the NAB applauded the leg-
islation introduced by Sen. Dennis
DeConcini, D-Ariz., to set “fair user
fees” for broadeasters who locate
their tower sites on federal land.

The bill, while it would more than
double the current fees, is viewed by
NAB as fairer than other proposals
hiking tower fees as much as 8,000%.

““Radio and TV stations cannot
support extreme proposals that
would undermine the vital news and
entertainment services [rural]
broadcasters provide to these com-
munities,” said NAB government re-
lations VP Jim May.

NETWORKS AND SYNDICATION

(Continued from preceding page)

what had been Unistar’'s CNN+, Su-
per, and Power, and WW1’s Mutual
and NBC. There also will be a consol-
idation of all overnight inventory into
a new entity called Westwood
Overnight. Westwood Source will re-
main unchanged.

The new networks will be available
for sale beginning Sept. 26, and will
be reflected in the RADAR 49 report.

WW]1 also has teamed with cable
network E! Entertainment Television
to provide affiliates with entertain-
ment news, including celebrity inter-
views, coverage of awards shows, a
daily entertainment news fax, and
programs like “Pure Soap,” “F.Y.E.,”
and “The Gossip Show.”

E! previously was aligned with MJI
Broadcasting.

AROUND THE INDUSTRY

SupeRadio, which syndicates “Open
House Party,” has issued a cease and
desist order against KKBT (the Beat)
Los Angeles over the station’s use of
the name “house party” for its morning
show. The lawyers for both parties are
hashing it out.

In other SupeRadio news, KHKS
Dallas air personality Sean Valentine
will host the company’s new “Party On-
Line,” a Sunday night top 40 dance
party show, beginning in June.

“The Al Malmberg Show” has
moved from Business Radio Network
division American Forum Network to
BRN itself.

BRN’s American Sports Radio also
has made some changes. “The Fred
Wallin Show” has been extended from
5-Tp.m. (ET) to 3-7 p.m. (ET). “Al
Bernstein Sports Party” has moved
from 3-5 p.m. to 10 p.m.-1 a.m. The net-
work also added “Inside Baseball with
Scott Graham” on Sunday evenings.

Chicago-based advertising agency
Burrell Communications is getting into
the syndication business. Its “Let’s
Talk” show on WJPC-FM Chicago
goes national July 11. The show spoofs
television talk shows. Burrell also is
looking to take “Flicks, Picks, And

Pans,” a movie review show, nation-
wide. The show now airs on WGCI-AM
Chicago.

Broadcast Programming has begun
shipping Chartbreakers Weekly Hit
CDs, with hits for top 40, AC, country,
and album rock formats. The CD con-
tains preproduced hooks for each full-
length song that appears on the dise,
for use in on-air promos and musie
tests. The service’s monthly cost is $75.

SI Communications is offering a se-
ries of four one-hour specials dubbed
“Pure Platinum: Today’s Top Produc-
ers” from June 1-30, hosted by Ray
Parker Jr. The other producers high-
lighted are Teddy Riley, Kenny
‘“Babyface’”” Edmonds, Narada
Michael Walden, and Jimmy Jam
and Terry Lewis. SI also is offering

22 BRIDES FIND MUSIC BIZ MATE IN ZERO HOUR

(Continued from page 8)

impassioned romance of lead track
“Visions Of You” to the frightful first-
person account of a male serial killer
in “King For A Day.”

The duo’s name comes from an Indi-
an tale recounted by the family’s land-
lord in Nairobi, Kenya. Relates Libby,
“It’s a story about a guy who kept a
harem under control until the 22nd
bride got jealous and decided to kill
him and then herself, but ended up
only killing him and becoming the
queen of the harem.”

The Johnsons saw a lot of the world
growing up in an army family, mainly
in Nairobi. Libby began playing piano
at age 7, and Carrie started guitar at 9,
“Mom was kind of a folkie/hippie and
taught us to play guitar,” says Libby.
“We listened to a lot of folkie,
singer/songwriter stuff—Dylan and
Bonnie Raitt, and rock bands like the
Beatles, Doors, and Traffic.”

The girls played throughout Kenya
and even performed on a Nairobi TV
news program, but were back in the
States in time for high school. Libby
eventually discovered jazz, while Car-

“Black Music Spotlight,” a series of vi-
gnettes hosted by actress Holly
Robinson and profiling African-Amer-
ican recording artists such as Whitney
Houston, Janet Jackson, and Stevie
Wonder during June.

Pat DiNizio of the Smithereens
will host MediaAmerica’s four-hour
Memorial Day special, “Live Classics
From The Cutting Edge I1.” The spe-
cial will include unreleased concert ma-
terial from such acts as Elvis Costello,
the Pretenders, Peter Gabriel,
Crowded House, and the Clash.

Public Radio International (former-
ly American Public Radio) is offering
“Stonewall: Myth, Magic & Mobiliza-
tion” Monday (23) in recognition of the
25th anniversary of the police raid at
the Stonewall Inn in New York, which

helped spark the gay rights movement.

Convicted cop killer and death row
inmate Mumia Abu-Jamal was sup-
posed to have become a commentator
for National Public Radio’s “All Things
Considered,” where he planned to de-
liver a three-minute commentary on is-
sues of crime and punishment every
month for the next six months. Howev-
er, NPR has decided not to air the com-
mentaries due to what the network is
calling “serious misgivings about the
appropriateness of using as a commen-
tator a convicted murderer seeking a
new trial.”

Maryrose joins ABC/Satellite Music
Networks’ “Hot AC” format for week-
ends. She previously was MD/midday
host at WMXN Norfolk, where she
used the name Barbara Sommers.

rie found the Sex Pistols (and sported a
blue Mohawk coif, long since grown
out).

They went to college in Boston but
ended up in New York, where they
formed the band the Mood Elevators
in 1983—a forerunner of 22 Brides that
“fizzled out,” says Libby.

Lost in what they call the “dance hell
limbo” of late-'80s New York, the John-
sons nevertheless found quality work
in sessions behind the likes of Debbie
Gibson, Natalie Cole, and Samantha
Fox. “It came to the point where we
could have gone that route, but it
wasn't what we were looking for and
we were burned out,” says Carrie.

They decided to try another sister
act and had commenced playing once a
month at the Mood Elevators’ old
haunt, CBGB’s Gallery. Since signing
with Zero Hour, they have toured the
Northeast and expanded their city
venues.

Now managed by Sandee Borgman
of SB Management, 22 Brides are in
the midst of an acoustic duo tour—
dubbed “The Coffee House Tour

'94”—which began May 22 and runs
through July 15, hitting the Northeast
and some Midwest stops. McKenzie
expects the tour to continue well into
the fall, with some band dates likely.

Plans for a “22 Brides” single
haven'’t been finalized, though McKen-
zie says that Advanced Alternative
Media, which is independently promot-
ing the band to adult alternative for-
mats, has suggested “Silence.” The
May 30 edition of college radio’s CMJ
tip sheet will include “King For A Day”
in its “Certain Damage” sampler.

According to McKenzie, print ads
will be taken out in CMJ, Option, Al-
ternative Press, Cover, and Cake. Zero
Hour has hired indie publicist Nicole
Blackman to promote the project fur-
ther.

“22 Brides,” like all forthcoming
Zero Hour product, will be indepen-
dently distributed through Distribu-
tion North America. The next release
will be the Cucumbers’ “Where We
Sleep Tonight,” the group’s first since
brief stints with Profile and Fake
Doom, due Aug. 16.
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Hot Adult Contem

Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio

porary.

ack service. 60 adult contemporary stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections.
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*x*x NO. 1T x % %
1 1 1 22 NOW AND FOREVER @ RICHARD MARX
CAPITOL 58005 10 weeks at No. 1
2 ) 2 12 LOVE SNEAKIN' UP ON YOU & BONNIE RAITT
CAPITOL 58125
THE SIGN & ACE OF BASE
3 3 4 14 | arisia 1-2653
@ 6 10 9 I'LL REMEMBER & MADONNA
MAVERICK/SIRE 18247/WARNER BROS.
5 4 3 16 | STREETS OF PHILADELPHIA & BRUCE SPRINGSTEEN
COLUMBIA 77384
EVERYDAY & PHIL COLLINS
6 | 5 5 2 ATLANTIC 87300
1) BEAUTIFUL IN MY EYES & JOSHUA KADISON
\.T J3 14 9 SBK 58099/ELE§G
' IF YOU GO & JON SECADA
ui:' 15 2 4 SBK 58166/ERG
g | 8 |6 27 THE POWER OF LOVE ¢ CELINE DION
550 MUSIC 77230
.’j_'“ 10 13 1 BABY I LOVE YOUR WAY & BIG MOUNTAIN
. RCA 627

WITHOUT YOU
COLUMBIA 77358

& MARIAH CAREY

SOME KIND OF WONDERFUL
ELEKTRA 64542

HUEY LEWIS & THE NEWS

BREATHE AGAIN
LAFACE 2-4054/ARISTA

& TONI BRAXTON

YOU MEAN THE WORLD TO ME
LAFACE 2-4064/ARISTA

¢ TONI BRAXTON

COMPLETELY
COLUMBIA 77376

¢ MICHAEL BOLTON

PLEASE FORGIVE ME
A&M 0422

¢ BRYAN ADAMS

SAID | LOVED YOU...BUT | LIED
COLUMBIA 77260

& MICHAEL BOLTON

BECAUSE THE NIGHT
ELEKTRA 64595

¢ 10,000 MANIACS

WHAT MIGHT HAVE BEEN
WARNER BROS. 18385

& LITTLE TEXAS

* % *HOT SHOT DEBUT * % %

CAN YOU FEEL THE LOVE TONIGHT

HOLLYWOOD 64543

¢ ELTON JOHN

A |2 |20 | 2

HAVING A PARTY
WARNER BROS. 18424

¢ ROD STEWART

CAPITOL 58154

I CAN SEE CLEARLY NOW © JIMMY CLIFF
2 2 2 % CHAQS 77207
MISLED « CELINE DION
23 A 6 550 MUSIC 77344
THE WOMAN IN ME HEART

IN THE TIME IT TAKES

BETH NIELSEN CHAPMAN

NPG 72514/BELLMARK

a a 9 REPRISE ALBUM CUT

24 | 23 | 14 | LULLABYE (GOODNIGHT, MY ANGEL) ® BILLY JOEL
COLUMBIA 77363
| SWEAR ® ALL-4-ONE
BLITZZ 87243/ATLANTIC
THE MOST BEAUTIFUL GIRL IN THE WORLD *

© KATHY TROCCOLI

7| 30 37 TELL ME WHERE IT HURTS

et REUNION 62813/RCA

T ANYTIME YOU NEED A FRIEND & MARIAH CAREY
'@L NEW ’ COLUMBIA 77499

IN WALKED LOVE
ARISTA 1-2679

EXPOSE

COME TO MY WINDOW
ISLAND 858 028/PLG

& MELISSA ETHERIDGE

EVEN IF MY HEART WOULD BREAK

ARISTA 1-2674

KENNY G/A. NEVILLE

FOUND OUT ABOUT YQU
ASM 0418

¢ GIN BLOSSOMS

MANY OF THE STATIONS that have jumped on the
hot "70s-based oldies trend of the last nine months have
taken on a heavily researched, almost cookie-cutter ver-
sion, patterned after the “Arrow” format CBS has success-
fully launched in several markets. Other stations, such as
WFWI Fort Wayne, Ind., have taken a different, more in-
dependent route.

WFWTI, known as “the Fort” and positioned with the slo-
gan “the '70s greatest hits,” switched to its current pro-
gramming March 4 after dipping to 10th

*70s-Based Oldies With A Local Touch

WEFWI Thrives With Hometown Jocks, Research

we signed on, we didn’t consult the playlist from [similarly
formatted WCOF Tampa, Fla.] or the Arrow stations. We
didn’t want to bias this station based on what they were
doing.”

In fact, Coles is so sensitive to localism that he says he
has pulled songs from the playlist that had been national
hits but “weren’t getting local reaction.”

Here's a recent afternoon hour: Billy Joel, “Only The
Good Die Young”; Kiss, “Beth”; Rod Stewart, “Maggie
May”; Isaac Hayes, “Theme From Shaft”;

place in the fall Arbitrons with its previous
AC format. Although the station won’t have
its first report card until the release of the
spring book, PD Tony Coles—and industry
observers who have heard the station—pre-
diet it will be a big success.

The station is patterned after the way
heritage crosstown top 40 station WMEE
actually sounded in the "70s. Helping that ef-
fort along is the fact that several jocks at the
Fort actually worked at WMEE in the "70s,
so, Coles says, “they are an instant resource
for us.” Another advantage is that, with the
exception of Coles, who hosts middays, the
entire air staff consists of Fort Wayne radio
veterans.

In listening to the station, it is immedi-
ately apparent that the air personalities are
genuinely enthusiastic about the music and
recognize and appreciate its “oh, wow” appeal, rather than
sounding like typical big-voiced, old-school jocks who just
happen to be playing *70s music again.

Coles says part of that-enthusiasm came from his expe-
rience at WCOL Columbus, Ohio, where “they were ’60s-
based but had a lot of passion and enthusiasm for the mu-
sic, because our listeners did . . . We want our jocks to have
the exact same reaction as the listeners. The jocks are in
the studio singing along, and that’s what the listeners are
doing.”

One other difference between the Fort and other, simi-
larly formatted stations across the country is playlist size.
Although he declines to be specific for competitive reasons,
Coles claims that the station has “the largest library of any
of the "70s stations . .. probably double the number of rec-
ords of most.”

One reason for this is to prevent record burnout, since
early indications are that time-spent-listening levels for
WFWI are unusually high.

In deciding on which "70s musie to include, Coles says
“the first factor is it had to be a top 10 hit from the "70s

. [1t] also has to be something that had some longevity
on the charts.”

Coles also zeros in on songs that were hits regionally and
does in-house music research monthly to gauge current re-
gional appeal.

“We are a locally tested radio station,” he says. “When

Billboard.
BROADCASTER

OF THE WEEK

TONY COLES
Program Direcior
WFWI/Fart Wayne, Ind.

Ambrosia, “How Much I Feel”; the Staple
Singers, “Respect Yourself”; the Spinners,
“Could It Be I'm Falling In Love”; Rose
Royce, “Car Wash”; Edison Lighthouse,
“Love Grows (Where My Rosemary Goes)”;
Carole King, “I Feel The Earth Move”; For-
eigner, “Feels Like The First Time”; Jack-
son Browne, “Doctor My Eyes”; K.C. & the
Sunshine Band, “That’'s The Way (I Like
It)”’; Commodores, “Still”’; and Norman
Greenbaum, “Spirit In The Sky.”

“The biggest key for us [is] ... we watch
the rotation,” Coles says. “Songs move in and
out of rotation on a consistent basis to pre-
vent burn.”

Beyond the music, the station also has
adopted a "70s presentation style, including
talking over intros and running a jingle pack-
age that sounds like it is right out of the "70s.

“We have the professionalism of the '30s and the enthu-
siasm of the "70s,” says Coles.

Even promotionally, the station is patterned after
WMEE, running contests like the high-low game that was
popular in the-"70s.

The station’s entire marketing budget is being spent on
a massive television campaign, which likely will last
through the end of the spring book.

Coles is so confident that the format is working, he pre-
dicts the station will be in the top five 35-54, top three 35-
49, and top seven 12-plus as early as the spring book.

“The initial reaction had been great,” he says. “Even on
the sales side, when we switched the format we only lost
one client. We have high hopes, high expectations, and the
jocks are just so fired up over this. It’s not something we
just are doing because we have to. We actually enjoy what
we're doing. We have fun on the air.”

Part of keeping that sense of fun alive is a “no rules”
policy. “We went in with the new staff and said ‘anything
goes,”” says Coles. “I told the jocks if they get too far out
there, I'll pull them back in, but until then go for it.”

Coles’ nine years in radio began at WHIZ Zanesville,
Ohio, and included stints at Columbus stations WXGT
(92X), WBBY, WVKO, WFNY, and WCOL, where he was
OM for two years before joining WFWI as PD in February
1993.

PHYLLIS STARK
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Black Listeners Gaining Prominence

NEW YORK—The already signifi-
cant black consumer market will be-
come even more significant by the
end of the decade, according to a new
study by the Interep Radio Store.

The black population is expected
to increase 13% by the decade’s end,
and there will be 21.9% more blacks
in the advertiser-friendly 25-54 dem-
ographie, the study says.

The Interep report, titled
“Exploding Myths About Household
Incomes Of Black Americans,” re-
veals that African-Americans com-
prise a nearly $300 billion consumer
market with close to $42 billion in an-
nual discretionary income. The aver-
age income of black households is
$25,000, and black married couples
average an income of nearly $34,000.

Blacks also are heavy radio users
and, not surprisingly, have a prefer-
ence for the R&B format, the study
says. Black radio listeners ages 12-
plus spend approximately 26.5 hours
per week listening to the radio. The
study also found that 96.5% of black
women 18-plus and 94.5% of black
men 18-plus listen to the radio every
week. In addition, black working
women spend more time listening to
radio than the average TSL for all
working women.

The release of the report coincides
with Interep’s sponsorship of the
“Power Of Urban Radio” seminar
for advertisers and agencies, held
May 17 in New York. The half-day
event, aimed at examining R&DR ra-
dio’s influence on cunsumers and ils

ability to sell product, featured a
speech by Whitney Houston.
PHYLLIS STARK

FCC HITS THE ROAD

(Continued from page 66)

transmitters and processors from mi-
crowaves and cellular phones.

For instance, 10 years ago the Bal-
timore office received about 1,800 in-
terference complaints. Last year, it
logged 4,000.

“How much more stuff can we jam
on the spectrum?” Moroze wonders.
“Qur job is more insane than ever.”

The new, souped-up Caprice might
just bring the Commission some
much-needed sanity.
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WKBQ DJ Blamed, Limbaugh Accused
As Wave Of Lawsuits Rocks Radio Biz

IT‘S OFFICIALLY SPRING, the
time when young broadcasters’ hearts
turn lightly to thoughts of litigation.

WFXB St. Louis morning man J.C.
Corcoran has filed a $2.2 million suit
against crosstown WKBQ jock D.C.
Chymes, intern Tim Melton, and
WKBQ'’s parent company, Zimeo Ine.
Corcoran and Melton got into a fracas
April 22 outside a St. Louis hotel. Ac-
cording to the St. Louis Post-Dispatch,
Corcoran claims that Melton purpose-
fully ran into him, fell down, faked an
injury, and filed a police report claim-
ing that Corcoran attacked him, all in
order to reap the benefits from sur-
rounding publicity.

WKBQ GM Bill Viands said the sta-
tion stands by its staffers. Chymes’ in-
volvement in the incident is unclear.

A peace disturbance charge against
Corcoran has been dismissed.

Former WWRC Washington, D.C.,
news and program manager Peter
Laufer reportedly has filed a discrimi-
nation complaint with the Montgomery
Country (Md.) Human Relations Com-
mission against the station’s parent
company, Greater Media, according to
the Washington Post. In the complaint,
Laufer claims that he was fired be-
cause he refused to fire black weekend
real estate show host Bill Holmes—af-
ter allegedly being told by station man-
agement that Holmes “sounds black on
the air,” the paper reports.

GM Robert Longwell told the Post
that the complaint is “totally fietitious”
and added, “I'm very disappointed in
Peter that he had to resort to this. Pe-
ter tried to create a racial situation
where there wasn’t one.” Longwell
maintains that Laufer was fired for
poor ratings.

USA Today reports that a San
Francisco attorney, Michael Blend, is
suing syndicated talker Rush Lim-
baugh for allegedly breaking his prom-
ise to pay $1 million to any listener who
heard him make an anti-Semitie re-
mark. Blend is seeking $1 million plus
interest and damages for breach of
contract, the paper reports. .

Longtime WESC Greenville, S.C.,
morning man Bob Hooper has been
charged with three counts of perform-
ing a lewd act on a minor for alleged
incidents involving girls under the age
of 14. Hooper, who denies the charges,
allegedly fondled three girls in the
back of the station van after they had
entered the van to receive promotional
items, according to local press reports.

In a prepared statement, VP/GM
Allen Powers said “all of us at WESC
want to publicly express our full sup-
port for Bob and his family in this diffi-
cult time ... The staff and manage-
ment of WESC stand behind Bob 100%
and look forward to a future of contin-
ued goodwill and service.”

Powers told Billboard there has been
“a real outpouring of support for this
guy from the community, who find it so
hard to believe this,”

Hooper was off the air for just one
day. Admirably, the station’s news de-
partment covered the charges as a
news story on the air.

ABC Radio Networks will be relo-
cating its Dallas headquarters and
moving more of its New York opera-
tions to Dallas. The target completion

date for all the changes is Jan. 1, 1995.
No jobs are expected to be eliminated.

In Dallas, ABC is looking for a new,
state-of-the-art facility to replace its
current cramped space. Personnel be-
ing shifted to Dallas will primarily be
from the finance, MIS, and research
departmients. Remaining New York
staffers, mainly those in advertising
sales, also will be moving to a new
space in midtown Manhattan. The
news operations will remain intact in
ABC’s current Upper West Side of-

by Phyllis Stark
with reporting by Eric Boehlert

and Brett Atwood

fices.

R&B WRKS New York, which lost
its longtime first-place standing in the
winter Arbitron book, continued to fall
in the first phase Arbitrends of the
spring book, where it was off 4.3-3.8 12-
plus from the winter. There were no
other significant moves in New York or
Los Angeles, but Chicago’s trends
showed some interesting results.

WLUP-FM fell 3.9-3.4 12-plus and
5.34.3 25-54 from the book, while new
"70s-based oldies station WYSY was up
1.7-2.3 12-plus and 2.6-3.5 25-54. Adult
standards WAIT rose 1.6-2.1 12-plus.

Minneapolis-based management
consulting firm the Radio Consultants
has announced that it will be repre-
senting 10 prominent consultants:
Larry Bruce, Jerry Clifton, Dennis
Constantine, Jack FitzGerald, Bob
Henabery, Don Kelly, Lorna Ozmon,
Terry Patrick, Bill Richards, and
Rusty Walker.

PROGRAMMING: ROBERTS TO KDMX

PD Rob Roberts will leave WHYT
(Y100) Miami the week of May 30 for
similar duties at KDMX Dallas, where
he replaces the exiting Pat McMahon.
Roberts is accepting T&Rs for his old
job at Y100 ... As expected, Dallas-
based consultant LaMonica Logan-
Thomas joins KAJZ Los Angeles for
the long-vacant PD position.

KOAI Dallas MD Tom Miller is
upped to PD in the wake of Paul Gold-
stein’s move to SW Networks. Miller
is now searching for an MD ... AC
KSRI San Francisco changes calls to
KYLZ.

Look for classical KKHI-AM-FM
San Francisco to make the long-ex-
pected shift to all-news, with the new
calls KPIX-AM-FM, May 30, following
the sale of the stations from Buckley
Broadcasting to Group W. As expected,
the VP/GM is former KYW Philadel-
phia GSM Blaise Howard (Billboard,
April 2). He replaces Bruce Bebe, who
exits.

Adult standards KBCW Minneapolis
changes calls to WLOL ... WXLC
suburban Chicago flips from modern

rock back to top 40.

As expected, WDSY Pittsburgh PD
Bill Macky exits for West Coast coun-
try promotion duties at MCA. No re-
placement has been named.

Album alternative KBCO Denver
PD Doug Clifton has resigned. Al-
though he has not announced his future
plans, several other KBCO staffers
have already defected for a new,
100,000-watt crosstown start-up, which
is expected to go on the air at 96.5 FM
in June or July with an undiseclosed for-
mat, rumored to be album alternative.
Former KBCO staffer Ray Skibitsky,
who has more recently been part of the
SBR Radio consultancy, is acting GM
at the new station.

WWKY/WVEZ Louisville, Ky., PD
Chuck Tyler joins KXL-FM Portland,
Ore., for the same duties May 30, re-
placing Dennis Kelly, who remains PD
at KXL-AM ... Soft AC KMUZ-AM
Portland flips back to its old ealls,
KKBK, and is now programming clas-
sical music.

Former WIOD Miami PD Gary
Bruce joins WWWE Cleveland for
those duties. Also, Jim Oktavec joins
WWWE and sister WLTF as market-
ing and promotion director. He previ-
ously held that position, as well as
morning show producer duties, at
crosstown WMJI.

WHK Cleveland flips to all-sports,
but keeps the syndicated Bruce Wil-
liams show at night . .. Louis Under-
wood joins WITB Cleveland as PD/
MD. He previously worked at cross-
town WIMO-AM-FM and, more re-
cently, at Ready Or Not Records in
New York. He replaces Michael
Keith, who exits.

KOME San Jose, Calif., segues from
mainstream album rock to a modern
rock-based album format. Former
KEDG Las Vegas PD Jay Taylor joins
as APD/MD ... Production director
Fred Buc is upped to the long-vacant
OM position at WRLT/WRLG Nash-
ville.

Paul Warren has been upped from
APD/midday jock to PD at WMMO
Orlando, Fla., replacing Cary Pall. He
will relinquish his shift .. . N/T WTKS
Orlando has become the 17th affiliate
for the syndicated Howard Stern
morning show. Bill Cross, who had
been filling in mornings there, moves
to nights.

WRZR Columbus, Ohio, flips from
ABC/Satellite Music Networks’ “Z-
Rock” format to Morningstar Radio
Network’s contemporary Christian
format, and is now part of a duopoly
with Salem Communications’ religious
WRFD. Stacy McKay, who had been
OM/PD/morning host at the now-de-
funet crosstown religious station
WTLT, joins WRZR for mornings.

Jones Satellite Networks inks
KVEG Las Vegas as an affiliate for its
“Team Sports Talk” format. The sta-
tion had been the flagship for rival
Sports Entertainment Network, now
known as One On One Sports ...
KEVT Tucson, Ariz., signs on at 1030
AM programming Spanish.

Country KSRX Wichita, Kan., has
gone silent . . . Bakersfield, Calif., gets
a new, noncommercial eontemporary
Christian station, KAXL, at 88.3.

ABC will debut a new "70s musie

newsline...

GREAT AMERICAN Communications Company is changing its name to Citicas-

ters Inc.

PAUL GREGREY is upped from director of sales planning and administration
to VP of sales planning and administration at ABC Radio Networks.

JIM GLASS is promoted from OM to GM at WKNR Cleveland.

STATION SALES: KING-AM Seattle from the Bullitt family to KIRO Inc., par-
ent company of KIRO-AM-FM-TV Seattle. KIRO also has entered a local sales
agreement to handle advertising sales for KING-FM, which is being trans-
ferred from the Bullitts to a group known as Beethoven Inc.; WCGY Boston
from Curt Gowdy to American Radio Systems, owner of erosstown WHDH/
WRKO/WBMX, for an undisclosed price.

SALE CLOSINGS: KijAM, YN Wichita, Kan., from Clear Channel Communi-
cations to Pourtales Radio Partnership; KTAM/KORA Bryan, Texas, from
Clear Channel to Springer Broadcasting.

show, “Yesterday . .. Live! With Dick
Bartley,” May 29. The show will air
Sundays from 4 p.m.-midnight and will
be produced by Bartley. He also pro-
duces and hosts ABC’s “American
Gold” and “Rock & Roll’s Greatest
Hits.” New York-based Radio Today
Entertainment is handling affiliations.

Long Island City, N.Y.-based con-
sultant Steve Warren, president of
M.O.R. Media, has launched the Coun-
try Company to consult the often over-
looked classic country stations. The
new venture will offer programming,
promotional, and musie consulting
services for the format.

“Dawson McAllister Live” is shift-
ing from the USA Radio Network to
the new Salem Radio Network. The
Sunday night Christian teen call-in
program currently has 225 affiliates.

Diane Landers has been rehired at
Beasley Broadcasting as OM for
WWCN Fort Myers, Fla., and assist-
ant traffic director at sister WXKB.
She previously worked in Beasley’s
corporate accounting department.

PEOPLE: PAYTON UPPED AT KOST

In the wake of last week’s addition
of Johnny Chiang as APD (Billboard,
May 21), KOST Los Angeles director
of marketing and promotions Duncan
Payton adds MD duties. He replaces
Kim Amidon, who steps down to focus
on her morning co-host duties.

WLUP-FM overnight jock Ed
Schwartz has returned to the station.
He had been off the air since he be-
came ill last December . . . Local come-
dian Chris Paul joins WPGC-FM
Washington, D.C., as morning side-
kick. He replaces Michel Wright, now
at WBLS New York.

Randy Marsh, former afternoon
driver at WFOX Atlanta, takes over as
morning man at WKIS Miami. Marsh
replaces Mike Bell, who had been
hosting on an interim basis since Jack
Daniels’ exit earlier this year ...
WDRE Long Island, N.Y., morning
man Dale Reeves and sidekick Kerin
McCue are out after just a few weeks.
No replacements have been named.

At XHRM San Diego, the new
morning team is Bruce Wayne and
Big Wave Dave. They replace Mike
Evans. Wayne previously was morning
show producer at KLLOS Los Angeles.
Dave was doing surf reports on
XHRM. Chuck Summers joins
XHRM for evenings from afternoons
at WXLC Chicago. He replaces Jack

Durand, now doing P/T at crosstown
KKIQ. Also, Brynn Capella is upped
from programming and promotions as-
sistant to assistant MD and operations
coordinator at XHRM.

KFMB-FM San Diego P/T jock Kim
Morrison is upped to middays, replac-
ing Gene Knight ... WHIO Dayton,
Ohio, afternoon talk host Wes Minter
joins WCCO Minneapolis for middays,
replacing John Williams, who segues
to late nights, filling the slot vacated
when Phil Hendrie moved to WIOD
Miami.

Mike Wolfe, last at WSAI Cinein-
nati, moves to WKNR Cleveland to
host mornings. Wolfe replaces Paul
Tapie, who exits. Also, Will McCool is
the new morning show producer.
MecCool was last at WSCR Chicago.

At WMXQ (formerly WAPI-FM)
Birmingham, Ala., the morning
team of Young & Elder are out and
have not been replaced. Night jock
Sam Reynolds replaces Scott Boh-
annon as MD and moves to mid-
days. Gail O’Brien goes from mid-
days to Bohannon’s old afternoon
shift. Also, John Michaels moves
from overnights to evenings.

KKDJ Fresno, Calif., midday per-
sonality Julie Logan joins cross-
town KJFX for the same shift, re-
placing Maria Knight, now doing
late nights at KSLX Phoenix. KJFX
evening host Dan Kennedy shifts to
afternoons, replacing former PD
Dave Moore, now at WGFX Nash-
ville. Overnight host Carla segues
to evenings, while weekender Leslie
Pattison assumes overnights.

Dale Knippers takes over as MD/
afternoon host at WRNS New Bern,
N.C. Knippers, formerly PD/MD at
KIXS Victoria, Texas, replaces
Wayne Carlyle, who was upped to
PD ... WEBE Bridgeport, Conn.,
ups midday host Danny Lyons to
MD. Also, night host Cathie Taylor
is promoted to morning co-host.

Robin Cavanaugh joins KHMX
Houston as marketing director. She
previously ran her own special
events marketing and public rela-
tions firm ... Diana Walter joins
KZST Santa Rosa, Calif., as morn-
ing co-anchor/reporter. She was
most recently with KSFO San
Francisco.

Rex McNeill segues from week-
ends/swing at KFRC San Francizco
to those duties at KXOA-FM S:cra
mento, Calif.
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IFPI CONSIDERS REORGANIZING WITH EMPHASIS ON REGIONAL BOARDS

(Continued from page 6)

Among its strongest advocates,
sources say, are EMI Music presi-
dent/CEOQ Jim Fifield and BMG In-
ternational president Rudi Gassner.
“It was largely instigated by the ma-
jor companies to have IFPI struc-
tured the way we are,” says one
board member. “And it was pretty
much a consensus—there certainly
was no prolonged political debate or

conflict.”

After Hong Kong, a working com-
mittee was set up to define the plan’s
viability. The committee consisted of
Guy Marriott, senior VP of business
affairs and general counsel, EMI Mu-
sic; Joel Schoenfeld, senior VP and
general counsel at BMG; and Rob-
bert Stuyt, a member of the manage-
ment board of PolyGram, working
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with [FPI board chairman David Fine
and director general Nic Garnett,
Sources indicate that the group’s re-
port was given to board members on
the eve of a March 10 meeting in Par-
is.

In broad outline, the new IFPI
structure would create four regional
boards: Europe, including the EC ter-
ritories and probably Eastern Eu-
rope; the Pacific Rim, including Ja-
pan, Australia, and Southeast Asia;
Latin America; and North America,
comprising the U.S., Canada, and
Mexico.

Each board would comprise the
heads of the national IFPI groups in
their respective regions, together
with representatives from the six ma-
jors and from key independents. The
precise groupings are still to be de-
termined: for example, it has not yet
been decided if the Middle East and
Africa fall under the European or
Asian aegis, or whether such mar-
kets should be allowed to “float”
while keeping direct links with IFPI’s
London headquarters.

MIRRORING NAFTA
In North America, where the
RIAA is affiliated with IFPI but not
technically a national group, the re-

gional alignment would mirror
NAFTA. “There is less of a need for
this kind of integration in North
America,” says one executive close to
the situation. “Close cooperation al-
ready exists between the U.S. and
Mexican recording industry associa-
tions, for example. It will be more of
a coordinating committee than a for-
mal regional board.”

The Latin American Federation of
Phonogram and Videogram Produc-
ers (FLAPF)}—which, like RIAA, is
an IFPI affiliate—will effectively be-
come the regional board there.
FLAPF officials have agreed to work
along those lines, according to one in-
sider, and also to add more major-la-
bel representation to its existing
structure.

The Asia/Pacific region also should
“convert’”’ relatively smoothly be-
cause it already has an informal
grouping of major-label representa-
tives and national group heads from
countries there, working with the
IFPT’s regional director, J.C. Giouw.
Indeed, some executives point out
that the Asian group’s success—set-
ting antipiracy priorities, for in-
stance—has influenced the larger
plan.

The European regional board

would comprise representatives from
all 20 or so IFPI national groups
there. At present, six of these (the
U.K., Germany, France, Italy, Spain,
and Scandinavia) are on the main
board.

If the reform blueprint is approved
and implemented, the main IFPI
board of directors is likely to be made
up of two representatives from each
of the six multinationals; three from
IFPI headquarters; one from each of
the regional boards; several from the
larger individual markets (for exam-
ple, Germany, the U.K., and Japan);
and three or four from independent
record companies.

The presence of independents on
the regional and main boards is a key
issue. Chris Wright, chairman of the
U.K.’s Chrysalis Group (not now re-
lated to EMI-owned Chrysalis Rec-
ords), is known to have been pushing
for adequate indie representation.

It is not clear whether the chair-
man of the RIAA—the association
which makes the single largest con-
tribution to the IFPI budget—would
be on the main board separately, or
as head of the North American re-

gional group.

BMI GIVES AWARDS FOR TELEVISION, MOVIE MUSIC

(Continued from page 8)

Nothing” from “The Bodyguard,”
and Alan Menken for “A Whole New
World” from “Aladdin.”

Sterling Circle Awards were pre-
sented to composers celebrating their
25th consecutive year with BMI. The
winners were Tom Bahler, Joey Car-
bone, Arthur B. Rubinstein, Will
Ryan, Bob Telson, and Steve Tyrell.

The following is a complete list of
winners:

Richard Kirk Award For Life-
time Achievement: Mike Post.

Film music awards: John Barry,
“Indecent Proposal”’; Randy Edel-
man, “The Last Of The Mohicans”;
George Fenton (PRS), “Groundhog
Day’’; Dave Grusin, “The Firm”’;
Thomas Newman, “Scent Of A Wom-
an”; Basil Poledouris, ‘“Free Willy”;
Alan Silvestri, “Grumpy Old Men”
and “The Bodyguard’’; John Wil-

liams, ‘“Jurassic Park’” and
“Schindler’s List”; and Hans Zimmer
(PRS), “Cool Runnings.”

Academy Award winner: John
Williams, “Schindler’s List.”

Most-performed song from a
film: David Foster and Linda Thomp-
son, “I Have Nothing” from “The
Bodyguard,” and Alan Menken, “A
Whole New World” from “Aladdin.”

Sterling Circle Awards: Tom
Bahler, Joey Carbone, Arthur B. Ru-
binstein, Will Ryan, Bob Telson, and
Steve Tyrell.

TV music awards: Bruce Babcock
and Steve Dorff, “Murder, She
Wrote”; Dennis C. Brown, John Len-
non, and Paul McCartney, “Grace Un-
der Fire’’; Steve Dorff, “Murphy
Brown’’; Jeff Franklin and Bennett
Salvay, “Full House”; Stu Goldberg
and Scott Roewe, “Rescue: 911”; Bob

Israel, “20/20”; Edd Kalehoff, ““48
Hours’’; Bruce Miller and Darryl
Phinnessee, “Frasier”’; Bruce Miller,
“Wings”; Mike Post, “NYPD Blue”;
David Schwartz, “Northern Expo-
sure”’; and W.G. “Snuffy”’ Walden,
“Roseanne” and “These Friends Of
Mine.”

Emmy Award winners: Michael
Bacon, “The Kennedys,” an “Ameri-
can Experience” episode; Fred Ebb
and John Kander, “Liza Minnelli Live
From Radio City Music Hall”; Edd
Kalehoff and Hank Williams Jr.,
“ABC Monday Night Boogie 2” from
“ABC Monday Night Football”;
Dominic Messinger and Jonathan Fir-
stenberg, “Santa Barbara”; and Pat-
rick Williams, ‘“‘Danielle Steele’s
Jewels, Part 1.”

NEW ACTS ARE HAWAII'S STARS OF DISTINGTION

(Continued from page 10)

Additionally, the 1994 Bank of Ha-
waii Ki Ho’Alu Award, which recog-
nizes excellence in slack key guitar
was presented to Raymond Kane,
who wrote his signature tune, “Puna-
hele,” in 1938 and has recorded regu-
larly since then. In 1987, Kane was
named folk artist of the year by the
National Endowment for the Arts.
His latest album is on the Dancing
Cat label and is distributed interna-
tionally by Windham Hill.

In addition to the awards presenta-
tions, the Na Hoku Hanohano event
included a tribute to the Royal Ha-
waiian Band, with performances and
historical vignettes. Awards present-
ers included Charo, Del Beazley,
Krash Kealoha, Makaha Sons, and
numerous radio personalities. Per-
formers included Na Leo Pilimehana,
the Royal Hawaiian band, Ho’okena,
Jane “Baby Doll” McCabe, and
Kuuipo Kumuhaki.

Here is a complete list of winners:

Group of the year: Hapa.

Most promising artist of the year:
Hapa.

Album of the year: “Hapa,” Hapa
(Coconut Grove Recording Co.).

Contemporary album of the year:
“Valley Style,” Ka’au Crater Boys
(Roy Sakuma Productions).

Hawaiian album of the year: “Na
Hiwa Kupuna O Ku'u One Hanau,”
Kuuipo Kumukahi (Ho’oli Produc-
tions).

Contemporary Hawaiian album
of the year: “Hapa,” Hapa (Coconut
Grove Recording Co.).

Male vocalist of the year: Kawai
Cockett.

Female vocalist of the year:
Kuuipo Kumukahi.

Traditional Hawaii performance
of the year: “Na Hiwa Kupuna O
Ku’u One Hanau,” Kuuipo Kumu-
kahi (Ho’oli Productions).

Song of the year: “Lei Pikake,” by
Barry Flanagan and Kiope Raymond.

Single of the year: ‘“Kuulei,
Kuuipo”/“Ku’u Lei Awapuhi,” Hapa
(Coconut Grove Recording Co.).

Haku Mele (Hawaiian song of the
year): “O Waikulumea” by Kuuipo
Kumukahi and Samuel Kumukahi.

Anthology album of the year:
“Aloha—Charles K.L. Davis Sings
And Plays For Hawaii,” Charles K.L.
Davis (Lehua Records), Charles Bud
Dant, producer.

Religious album of the year:
“Home Is With The Father,” Randy
Hongo (Christian Vision).

Instrumental album of the year:
“Ho’onanea,” John Keawe (Home-
stead Productions).

Engineering award: Steve Kramer
for “Na Hiwa Kupuna O Ku'u One
Hanau,” Kuuipe Kumukahi ((Ho’oli
Productions).

Liner notes award: Haunani Apo-
liona for “Na Hiwa Kupuna O Ku'u
One Hanau,” Kuuipo Kumukahi
(Ho’oli Productions).

Graphics award: Jon deMello for
“Caz Live—Take Me Home To Ha-
waii,” Brothers Cazimero (Mountain
Apple Co.)

Lifetime Achievement Awards:
Ed Kenney and Emma Veary.

Bank of Hawaii Ku Ho’alu
Award for excellence in slack key
guitar: Raymond Kane.
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RADIO JUMPS ON OBSCURE PEARL JAM TRACKS

(Continued from page 8)

claims to be the first station to put
the song into regular rotation.

“One of our interns brought it in,”
says KROQ assistant PD Gene
Sandbloom. “We put it on the air that
week, and it was the most-requested
song by the following week.”

The song is pulling top five phone
requests at KEDG Las Vegas. “This
is our best-responding Pearl Jam
song ever,” says station PD John
Griffin. “It’s accessible to all demo-
graphics. We had played the heck out
of the ‘Vs.” album, and needed some-
thing different—something that our
listeners would not be burned out on.
We get a lot of calls asking where to
buy it, and we just guide them to
some of the local import shops.” Grif-
fin says the song was put into rota-
tion April 11.

WDRE Long Island PD Tom Cal-
derone says the station is playing
“Yellow Ledbetter” in heavy rota-
tion. “We discovered ‘Yellow Ledbet-
ter’ about four months ago, but held
off until the ‘Vs.” album cooled down
a bit,” says Calderone, who adds that
the station also is playing live tracks
from Pearl Jam.

The label is silent on any plans to
pursue the grass-roots success of the
obscure song, though Ron Cerrito,
Epic national director of album pro-
motion, says, “It's a great song, and
I'm glad people are playing it.” The
track is not expected to be included
on the forthcoming Pearl Jam album.

Steve Masters, MD at KITS (Live
105) San Francisco, says the station is
getting calls from listeners who are
having trouble finding obscure
tracks like “Yellow Ledbetter” at re-
tail. “We just tell them that it’s the B
side of ‘Jeremy’ and to keep trying
the local import shops,” says Mas-
ters.

One retailer who carries both im-
ports that include “Yellow Ledbet-
ter” is finding it difficult to keep the
titles in stock. “Since the song was
added locally, we’ve seen the import
sales go from about 10 copies a week
to 50 per week—which is extraordi-
nary for an import,” says Bob Say,
VP and buyer for the Reseda, Calif.,-
based Moby Disc retail chain, which
has seven stores in the L.A. area.

“Great songs appear in ebbs and
tides,” says Sandbloom. “When we

are in a lull, we look to the superstar
acts to freshen up the station—even
if it means playing rare tracks or live
versions of already-familiar songs.”

Kelly Curtis, who manages Pearl
Jam, says the band is not opposed to
such radio station antics. “I don’t
think the band cares one way or the
other,” says Curtis, who emphasizes
that Pearl Jam has yet to release a
commercial single in the U.S.

Epic is tight-lipped about plans for
the new album, but a source at the la-
bel confirms that a new record is on
its way, though a specific release
date has not been announced. It has
been just nine months since Pearl
Jam released “Vs.”

According to a source, the label is
determining whether it will release
the album this summer or wait until
there is a national tour to support it.
Pearl Jam recently announced that it
does not intend to tour until at least
the fall (Billboard, May 7).

A track listing for the album was
not available at press time, but a stu-
dio version of “Not For You,” which
the Seattle act performed April 16 on
“Saturday Night Live,” is expected

to be included. A label source indi-
cates that the track, which already is
getting limited modern rock radio air-
play in its live form, is a strong candi-
date to be the lead track from the yet-
to-be-titled album.

Some modern rock stations are
turning to Pearl Jam material that
hasn’t been released in any country.

KROQ taped “Not For You” off
the “Saturday Night Live” broadcast
and had a cleaned-up version on the
air two days later, on April 18.

On the other side of the country,
WDRE is airing “Not For You,” re-
corded from “SNL,” in medium rota-
tion.

In addition, WNNX Atlanta is play-
ing several live tracks from a recent
satellite concert, “Pearl Jam’s Pri-
vate Radio Tour,” which was broad-
cast from the Fox Theater there. The
station is giving away a limited CD
pressing of the concert to 1,000 listen-
ers in a promotion that began April
21.

“We'll give away the discs on-air
and at remotes,” says APD Leslie
Fram. “It’s not unusual for us to play
alternate or live takes of songs that

we already play. It adds to the lon-
gevity of the songs. This promotion is
fine with the label, as long as we
don’t sell the promo discs.”

Epic is not as liberal when it comes
to retailers who plan to stock a Ger-
man CD-5 import called “Dissident.”
Regional representatives for the la-
bel are contacting retailers who nor-
mally stock imports and requesting
that they not carry the overseas sin-
gle, which is being issued in a triple
digipack. The limited-edition series,
which sells as three separate discs,
contains bonus live tracks that form
a full Pearl Jam concert when the col-
lection is completed.

“We won’t be stocking it,” says
Moby Disc’s Say. “Sony has asked us
not to carry it, but we hope they will
change their mind. There certainly is
interest in it.”

Epic has not scheduled a U.S re-
lease for either the live Pearl Jam
tracks or a full-length live album this
year.

This story was prepared with assis-
tance from Carrie Borzillo.

WARM WELCOME, POLAR PRIZE FOR QUINCY JONES

(Continued from page 10)

the musical “A Star Is Born.”

But it was his connections with
Sweden and his praise for the coun-
try and its musicians that dominated
his time in Sweden. Jones toured, re-
corded, and lived in Sweden in the
1950s and ’60s.

At a reception at the U.S. ambassa-
dor’s residence, Jones described his
arrival as a 193-year-old musician on
tour in Stockholm in 1953, where he
was greeted by a band including Art
Farmer, Bengt Halbert, and Lars
Gullin. “We weren’t expecting a re-
sponse like that; we thought they’d
be playing polkas or something there.
We almost got back on the train.”

On his relationship with Sweden,
Jones commented, “This is not a casual
affair. It is a serious love affair which
has been going on for 41 years.”

In addition to expressing his fond-
ness for the country, its people, music,
and language, Jones said he was grate-
ful to Sweden for giving him several

breaks in his musical career. His ambi-
tion of scoring films first came
through his scoring of the Swedish
film “The Boy In The Tree.” While
never released in the U.S,, it was the
first of 35 film scores created by Jones,
and it gave him an inroad into an area
where black composers were almost
unheard of. He also recorded what he
considers to be one of his greatest rec-
ords, “Stockholm, Sweden,” for the
Swedish Metronome label.

Jones and Harnoncourt used the oc-
casion to comment on the current
state of music and the music industry:
“The music has gotten worse—the
material quest is now greater than the
artistic quest,” said Jones, who pin-
pointed the early '80s as the turning
point with the emergence of hip-hop.
“We're dealing with rhythm there, but
you also have to have harmony and
melody. To me, hip-hop is more sociol-
ogy than music.”

Harnoncourt made a plea for mu-

SUIT CALLS RIDDLE ARRANGEMENT ‘UNFORGETTABLE

(Continued from page 10)

during the singer’s recording heyday
in the late '50s. Riddle died in 1985.

At the heart of the suit is the claim
that Riddle’s arrangement “consists
of unique musical elements which
combine to produce a distinctive enti-
ty which is separate from the Irving
Gordon song, ‘Unforgettable.””

Because copyright law protects
composers and songwriters but not
arrangers, lawyers for Riddle are
taking another tack, charging that
Elektra violated the Lanham Act. A.
Edward Ezor, attorney for Riddle,
says the act “protects against misla-
beling of goods.” He adds, “Elektra
credited Johnny Mandel. That is in-
correct. Our position is that the Nata-
lie Cole version—or the duet ver-
sion—is Nelson Riddle’s arrange-
ment.”

Riddle’s widow is seeking more
than $2 million in damages. Her at-
torneys have also filed for a perma-
nent injunction against Elektra re-
quiring the destruction of all unsold
recordings of “Unforgettable” or cor-
rective crediting of Riddle on the

CDs, cassettes, and LPs.

A spokeswoman for Elektra says
the company has no comment. Man-
del could not be reached for com-
ment.

The issue came to a head after the
1992 Grammys, at which “Unforget-
table” took six awards, including one
for Mandel as best arranger. The al-
bum went on to sell about 5 million
copies.

Attorney Ezor says that he in-
formed Grammy parent NARAS that
the arrangement should have been
credited to Riddle, but that NARAS
said it had acted on information given
by Elektra. He says he approached
the label, which is part of the Warner
Music Group, but it refused to
change the credit on the album.

In the suit, Riddle’s attorneys
claim that 87% of the Natalie and Nat
Cole duet version of the song uses
Riddle’s arrangement: they say only
8 1/, of a total 69 bars are not Rid-
dle’s. Ezor says those 8 !/, bars in-
clude a saxophone solo that was not
in the original.

sic appreciation, especially among the
young. “Science distances us from
our human nature. If our children do
not learn this language [of music],
they will be lost. ”

The award ceremony, in Stock-
holm’s Berwald Hall in the presence of
the King and Queen of Sweden, paid
tribute to the works of both prizewin-
ners through music. For Harnoncourt
the tribute was in the form of a Bach
motet for double choir, accompanied
by replicas of original instruments.

Jones was honored with a medley of
songs he has been involved with, in-
cluding “When The Midnight Sun Nev-

er Sets,” a song written in and about
Sweden; Michael Jackson’s “Thriller”;
the theme from “In The Heat Of The
Night”; and “Ay No Corrida.”

Entertainment at the royal ban-
quet after the show included three
songs from a slightly nervous Al Jar-
reau, who said, “I’ve never per-
formed for royalty before.”

The show was co-hosted by Swed-
ish star Lil Babs, who, in a medley of
songs, paid tribute to Stig Anderson,
whose donation to the Royal Swedish
Academy of Music formed the basis
of the Polar Music Prize fund.

Anderson created the prize in 1989,

when he sold the Polar label and Swe-
den Music publishing catalog—both
containing most of the Abba copy-
rights—to PolyGram. His donation of
42 million Swedish kronor ($5.5 mil-
lion) has since grown to 60 million
kronor ($7.8 million).

The prizewinners are chosen from a
list of nominations from members of
CISAC, the international authors and
composers’ society, and international
label federation IFPIL. The winners are
chosen by a panel of Swedish officials.

Last year’s winners were Polish
composer Witold Lutuslawki and Diz-
zy Gillespie.

SURPRISE SUITOR FOLLETT GORP. SET TO BUY BAKER & TAYLOR

(Continued from page 6)

video. The 121-year-old, privately held
company is a big player in elemen-
tary-through-college education.
Chairman emeritus Robert Follett,
who retired April 1, says a chain of
450 campus bookstores and the publi-
cation and distribution of software
and materials for classrooms and li-
braries generated sales of $450 mil-
lion for the fiscal year ended March
31. Revenues have grown tenfold
since 1977, he says.

Baker & Taylor’s book operation,
which is particularly strong in librar-
ies, would seem to be a perfect fit.
Video and computer software, with
several thousand store accounts, are
different animals. “We do not do
wholesale distribution to retailers,”
Follett acknowledges.

Follett, who, at deadline, stopped
just short of confirming the pur-
chase, did say, “If we had an interest
in Baker & Taylor, we would be inter-
ested in all their basic operations.
They seem to complement ours.”
Warburton maintains Follett wants
“all of Baker & Taylor, as far as I'm
concerned.”

The new owner, expected to take
its time evaluating the property,
might even become a home video con-
vert. “Nobody's getting rich” in dis-
tribution, says Warburton, but “Bak-
er & Taylor Video is a profitable busi-
ness.” And if Follett eventually
decides to spin off the distributor,

vendors still anticipate a few years of
stability following what has been a
lengthy period of consolidation dur-
ing which the number of wholesalers
shrank from several dozen to nine in
the U.S. and three in Canada.

“It’s a good thing,” says one home
video executive, worried about fur-
ther concentration of purchasing
power. “I would rather have another
distributor whole,” at least for the
time being.

AGGRESSIVE COMPETITORS
B&T Video has been in the top
ranks ever since Grace created it
from two regional acquisitions, VTR
in Pittsburgh and Sound Video Un-
limited in Chicago. However, with an
8% piece of the action, the wholesaler

doesn’t have the profile it once did.
Industry observers estimate that it
held 12%-13% before losing ground to
more aggressive competitors.

In the past several years, Ingram
bought Commtron, Major acquired
Video Trend, and East Texas Distrib-
utors vaulted into the No. 2 spot
when it became sole distributor to
Blockbuster. “Ever since Carlyle
Group bought them, they’ve been
very quiet,” says a wholesaler. “It’s
more a sin of omission than a sin of
commission.”

No one faults performance, howev-
er. “I don’t hear any negatives,” says
a distributor. “They’re good competi-
tors.” A studio source adds, “Baker
& Taylor is doing fine. There has
been no significant drop-off.”

MUSICLAND NAMES BENSON TO HEAD ON CUE

(Continued from page 6)

The company says that because
On Cue and Media Play have both
doubled in size in the past year,
“each division requires the atten-
tion of a fully dedicated president.”

Benson, who started at Musicland
in 1980, will continue to oversee fi-
nancial, legal, and information sys-
tems until a new CFO is named. He
also holds the title of vice chairman.

In a release, chairman Jack Eug-
ster said, “Keith has done a great

job with the financial side of our
business; this assignment will give
him a chance to participate directly
in the operational aspects of the
company.”’

Minneapolis-based Musicland also
operates the Sam Goody and Music-
land music stores and the Suncoast
Motion Picture Co. chain of sell-
through video outlets. The total
store count is 1,258.

DON JEFFREY
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] TITLE (Publisher — Licensing Org.) Sheet Music Dist. ]
89 100% PURE LOVE (Basement Boys, ASCAP/C-Water,
ASCAP/Polygram Int'l, ASCAP)
™ 42 ALWAYS (Musical Momertts/Minotaur, ASCAP/Sorty, ASCAP) HL
. . JO s 31 AND OUR FEELINGS (Sony, BMI/Ecaf, BMI/Boobie- ™
ompiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. Loo, BMI/Warner-Tamerlane, BMI) HL/WBM
198 stations in four sub-formats of top 40 are electronically monitored 24 hours a day, 7 days a week. 18  ANYTHING (FROM ABOVE THE RIM) (Wamer-Tamerlane Compiled from a national sample of POS (paint of sale) equipped retail stores and rack outlets which report
Songs ranked by gross impressions, computed by cross-referencing exact times of airplay with Arbitron BMV/Interscope Pearl, BMI/Bam Jams, BMI) WBM ' number of units sold to SoundScan, Inc. This data is used in the Hot 100 Singles chart. SoundScan
tistener data. This data is used in the Hot 100 Singles chart. 30 ANY TIME, ANY PLACE/AND ON AND ON (Black ce,
< | = v | < BMI/Flyte Tyme, ASCAP) o x
g8 8 Blg)s 45 ANYTIME YOU NEED A FRIEND (Sony. BMi/Rye §|5(3 AEIE
S22 TITLE f, 1 E | TITLE Songs, BMI/WB, ASCAP/Wallyworld, ASCAP) S E 4 E E 4
Z | 2|5 | ARTIST (LABELOISTRIBUTING LABED) Z | 8| £ | ARTIST (LABEL/DISTRIBUTING LABEL) 6 BABY | LOVE YOUR WAY (FROM REALITY BITES) g 2 § ZLLLSET (LABEL/DISTRIBUTING LABEL) z 2 § AT}I?TTILSET (LABEL/DISTRIBUTING LABEL)
(Almo, ASCAP/Nuages Artists Ltd., ASCAP) CPP -
DREAMS 10 BACK & FORTH (Zomba, BMI/R.Kelly, BMI) CPP | MISS YOU
* % No' 1 * % 2319 THE CRANBERRIES (ISLAND/PLG) 87 BACK IN THE DAY (Interscope, ASCAP/Ahmad, * * NO' 1 * * 3913 AARON HALL {SILAS/MCA)
1 1 SWEAR (MEET) THE FLINTSTONES ASCAP/WB, ASCAP/Kendal, ASCAP) { SWEAR TS IN TH R
2| 8 | AL4-ONE (BUTZZATLANTIC) 1 w2t No, 1 B2 | THEBC 52'S (MCA) 27 BEAUTIFUL IN MY EYES (Joshuasongs, BMI/Seymour 2 | 3 | ALL4-ONE (BUTZZATLANTIO) I wh_at No. 1 RPN AR MU ST L R
I'LL REMEMBER LOSER Glass, BMI/EMI Blackwood, BMI) HL It EMBER TILL..
(D39 MADONNA (MAVERICK/SIRE/WB) 40| 35| 20| geckoecicerren) 49 BECAUSE OF LOVE (Black Ice, BMI/Fiyte Tyme, 2|48 Mk'lsORNEN“g (MAVERICK/SIRE/WB) (46 m’émx'ﬁf%.%%‘éﬁ”{é%i t;léliv)'
ASCAP) WBM
3|1 23| JHESIGN 47/ 4 | SOME KIND OF WONDERFUL 54 BIZARRE LOVE TRIANGLE (WB, ASCAP) WBM 3|3 [19] THESIGN 47| 5 | BEAUTIFUL IN MY EYES
ACE OF BASE (ARISTA) HUEY LEWIS & THE NEWS (ELEKTRA) . F BASE (ARISTA JOSHUA KADISON (SBK/ER
e BABY | LOVE YOUR WAY CANTALOOP (FLIP FANTASIA) e e :S\Ec(:( s ror(w: ) 0ow A IFOR::SBK/ -
4 14|14 42 | 41| 26 34 BREATHE AGAIN (Ecaf, BMI/Sony Songs, BMI) HL Ay 9|5 423018 N ND VER
BIG MOUNTAIN (RCA) US3 (BLUE NOTE/CAPITOL) a7 BUCKTOWN (Stolen Souls. ASCAP/Bucktow, AALIYAH (BLACKGROUND/JIVE) RICHARD MARX (CAPITOL)
THE MOST BEAUTIFUL GIRL iN.., DAUGHTER ASCAP/Bootcamp, ASCAP/Misam. ASCAP) RETURN TO INNOCENCE IT'S ALL GOOD
5 | 5 | 3] #iNpcmeLiMARK) 43|33 | 28| pEarCam (i) 3 BUMPN' GR,NDD(ZO,,]M BMU/R Kelly, BMI) CPP S EIE ENIGMA {VIRGIN) 43136 | 16| aamer @anm
(5)| 10| 8 | YOU MEAN THE WORLD TO ME 44 | 44 | 3 | EASE MY MIND 41 CANTALOOP (FLIP FANTASIA) (EMI Blackwood. (8 10| 4 | REGULATE 44 [ 37|11 | AND OUR FEELINGS
TONI BRAXTON (LAFACE/ARISTA) ARRESTED DEVELOPMENT (CHRYSALIS) BMI/US-3, BMI) WBM/HL WARREN G. & NATE DOGG (DEATH ROW) BABYFACE (EPIC)
MR. JONES SWEET POTATOE PIE 50 CAN YOU FEEL THE LOVE TONIGHT (FROM THE DON'T TAKE THE GIRL CANTALOOP (FLIP FANTASIA
11619 COUNTING CROWS (DGC/GEFFEN) 4|47 DOMINO (OUTBURST/RAL/CHAOS) LION KING) (Walt Disney, ASCAP) HL |2 TIM MCGRAW (CURB} 45(38)23 US3 (BLUE NOT(E/CAPITOL SIA)
37 COME TO MY WINDOW (MLE, ASCAP/AlImo, ASCAP) CPP
DON'T TURN AROUND BECAUSE OF LOVE g ' ? BUMP N' GRIND IF Y/
@) 14| 6 ACE OF BASE (ARISTA) 46 | 39| 22| JaNET JACKSON (VIRGIN) 69 COMIN' ON STRONG (Rhythm Jazz. BMI/Sudden 811115 R.UKELPLY uﬁs) 1] 2| on SECAD?R (SBK/ERG)
I'M READY MOVING ON UP Change. BMI/Ninteen Eighty, BUI/Mizmo, BMI/Music THE MOST BEAUTIFUL GIRL COMIN’ ON STRONG
98|12 503 Corp. Of America, BMI) HL 96|13 47438 X
EVIN CAMPBELL BROS.
T E‘:’N A:ITO lN(s;VZSEZ/‘V::RNER 0S.) M PEOPLE (EPIC) — 68 COMPLETELY (Realsongs, ASCAP) WEM £ (NPG/BELLMARK) SUDDEN CHANGE (EASTWEST)
RETUR THE MORE YOU IGNORE ME... %6 2Y (Swag Song, ASCAP/EMI April. LOSER I'LL TAKE YOU THERE
1017 [ 13| Enioma viroiny 48| 37 | 11| ORRISSEY (SIRE/REPRISE) g's?(‘:‘AP/Devsl?ngobiTg,gASCAP) /:L’VI L 10| 7115 | Beck Decreerren 56| 3 | GENERAL PUBLIC (EPIC SOUNDTRAXEPIC)
11| 9 | 20 | NOW AND FOREVER 57| 3 | SHINE 81 C.R.E.A.M. (CASH RULES EVERYTHING AROUND 1] 5 [ 15| MMM MMM MMM MMM 49| 24| 5 | LOVE ON MY MIND
RICHARD MARX (CAPITOL) COLLECTIVE SOUL (ATLANTIC) ME) (BMG, BMI/Wu-Tang. BMI) HL CRASH TEST DUMMIES (ARISTA) XSCAPE (SO SO DEF/COLUMBIA)
IF YOU GO BIZARRE LOVE TRIANGLE 85 CROOKLYN (FROM CROOKLYN) (Special Ed, PUMPS AND A BUMP CREAM.
154 JON SECADA (SBK/ERG) 50 (457 FRENTE! (MAMMOTH/ATLANTIC) BMI/Misam, ASCAP/Target Practice, ASCAPVarry 121 HAMMER (GIANT) 50| 46| 10 WU-TANG CLAN (LOUD/RCA)
White, ASCAP/DAMASTA, ASCAP/Zomba, ASCAP/Jazz
THE POWER OF LOVE ALL APOLOGIES ' ' ' BABY | LOVE YOUR WAY CROOKLYN
131 25 | CELINE DION (550 MUSIC) 55 | 20 | NIRVANA (DGO/GEFFEN) ) M;rchamv AESCA:) CPP € . 13113 9| gigountam (R%'AJ) (5D} 72 | 2 THRE CROOKLYN DODGERS (MCA)
5 DON'T TAKE THE GIRL (Eric Zanetis, BMI) CPP
WITHOUT YOU LOVE ON MY MIND g GOT ME WAITING WHY HAVEN'T | HEARD F You
1411126 | arian carey (CoLumain (ED) 66 | 5 XSCAPE (SO SO DEF/COLUMBIA) 12 DON'T TURN AROUND (Albert Hammond, ASCAP/WB. 1411419 | {Eavy'D. & THE BOVZ (UPTOWNMCA) (B 50| 4 REBA MCENTIRE (MCA) RD FROM YO
EUMEINICEIND o ASCAP/Realsongs, ASCAP/Edttion Sunset, = x
) ASCAP/BMG, ASCAP) HL/WBM YOU MEAN THE WORLD TO ME SOMETHIN' TO RIDE TO
15112119 | g kedty uwve) 53 | 48 | 15 | SlRASHING PUMPKINS (VIRGIN) 90 DREM‘ oN DREAMéR m Dog Luna, 1516 | B | 7ONI gRAXTON (LAFACE/ARISTA) 83 | 40 | 11| ZONSCIOUS DAUGHTERS (SCARFACE)
ANYTHING YOU KNOW HOW WE DO IT ASCAP/D.A.R.P., ASCAP/EMI April, ASCAP) WBM/HL INDIAN QUTLAW ALWAYS
21| 9| swyrea 54 | 53| 13 | ok cuBk (PRIORITY) 47 DREAMS (Polygram Int'l, ASCAP) HL 16 | 12 13 | 73 mcoraw (CURS) 34 |51 4 | ERaSURE (MUTE/ELEKTRA)
1716 | 12 | LOVE SNEAKIN' UP ON YOU 55|51 | 3 | DOGGY DOGG WORLD 46 DUNKIE BUTT (PLEASE PLEASE PLEASE) (AMIBMI | |\, | 1c | oo | DUNKIE BUTT 55| 45| 12 | HEY D.J.
BONNIE RAITT (CAPITOL) SNOOP DOGGY DOGG (DEATH ROW) 53 EASE MY MIND (EMI Blackwood, BMI/Arrested 12 GAUGE (STREET LIFE/SCOTTI BROS.} LIGHTER SHADE OF BROWN {MERCURY)
REGULATE BORN TO ROLL Development, BMD HL , YOUR BODY'S N SHINE
2|8 WARREN G. & NATE DOGG (DEATH ROW) 56 | 5410 MASTA ACE INC. (DELICIOUS VINYL) 96 EL TRAGO (THE DRINK) (Dose Rocks, ASCAP/Rice —|! R. KELLY UIVE) CALLI —|! COLLECTIVE SOUL (ATLANTIC)
Boy, ASCAP/Cutting, ASCAP/Kiss Conn, ASCAP/Castle D
BACK & FORTH REGULAR THANG i I'M READY WORKER MAN
54 AALIYAH (BLACKGROUND/JIVE) 616 OVIS (RESTLESS) Boy, ASCAP/It s Time, BMI) A 1817111 TEVIN CAMPBELL (QWEST/WARNER BROS.) 551 4 PATRA {EPIC)
@ ANY TIME. ANY PLACE @ UNTIL | FALL AWAY 48 EVERYDAY (Philip Collins, ASCAP/Hit & Run, SWECIEOTATOEEE P
32| 2 g 67 3 ASCAP/WB, ASCAP) WBM 20226 58 | 48 | 15
JANET JACKSON (VIRGIN) GIN BLOSSOMS (A&M) 56 FEENIN' (EM! April, BMI/DeSwing Mob. ASCAP) WBM/HL DOMINO (FEVER/RAL/CHAQS) DANZIG (AMERICAN/REPRISE)
21|17 | 16 | STREETS OF PHILADELPHIA (5D 63| 5 | LWISH 44 FOUND OUT ABOUT YOU (WB, ASCAP/East Jesus, 21119 § | ANYTHING 66 | 2 | BIZARRE LOVE TRIANGLE
BRUCE SPRINGSTEEN (COLUMBIA) GABRIELLE (GO!DISCS/LONDON/PLG) ASCAP) WEM SWV (RCA) FRENTE! (MAMMOTH/ATLANTIC)
22119 g | V'LL TAKE YOU THERE 65| 3 | WORKER MAN 35 GIN AND JUICE (WB. ASCAP/Mari-Knight, 22 118 | 16 | GIN AND JUICE __| 1 | EASE MY MIND
GENERAL PUBLIC (EPIC SOUNDTRAXEPIC) PATRA {EPIC) ASCAP/Sony Tunes, ASCAP) WBM SNOOP DOGGY DOGG (DEATH ROW) ARRESTED DEVELOPMENT (CHRYSALIS)
WHATTA MAN LONGVIEW 20 GOT ME WAITING (E-Z-Duz-It, ASCAP/Pete Rock, PLAYER'S BALL GONNA LOVE YOU RIGHT
B|18| 7 SALT-N-PEPA/EN VOGUE (NEXT PLATEAU) 213 GREEN DAY (REPRISE) ASCAP/EMI, ASCAP/EMI Aprii, ASCAP/Uncie Ronnie’s, 3| 20|15 QUTKAST (LAFACE/ARISTA) 61|52 11 AFTER 7 (BEACON/FOX)
ASCAP) WBM/HL
BREATHE AGAIN SO MUCH IN LOVE ) WITHOUT YOU/NEVER FORGET YOU SENDING MY LOVE
24|20 | 38 | ToN; BRAXTON (LAFACE/ARISTA) 62 | 46 | 22 | X1 2-ONE (BUITZZATLANTIC) 74 GROOVE THANG (Ninth Town, ASCAP/Baby Fingers, 24121 | 16 | Varian carey (C/OLUMBIA ETY0 L | 2ane (ILLTO\XIN/MOTOWN)
ASCAP/Mims, ASCAP/Shown Breree, ASCAP/Freddie
25|23 28| PRI ORNT O 63|52 | 11| SN ENToReRTs eprise) Dee. BMI) 25| 28|15 | (RSO WE DO T 67| 3 | SRt SONTGOMERY |
EAUTIFOL N MY EVES s 80 HEY D.J. (FROM M1 VIDA LOCA) (Charisma, ICE CUBE ‘PRRO A1) JoHn e DONT el
(78) 29| 6 | B T N Y 64 |64 | 5 | LEAVING LAS VE ASCAP/Warner-Tamertane, BMI/EMI Blackwood, 26 | 24 | 25 | THE POWER OF LOVE (53) — | 1 | BACK IN THE DAY
(2® JOSHUA KADISON (SBK/ERG) SHERYL CROW (A&M) BMI/Hip Hop To Pop, BMI/Hip Hop Loco, CELINE DION {550 MUSIC) D AHMAD! (GIANT)
(@D 40 | 12 | YOUR BODY'S CALLIN' 65| 68 | 9 | 'VE BEEN THINKING ABOUT YOU BMI/Chrysalis, ASCAP) CPP/WBM/HL 27 25 | 10 | BORN TO ROLL 6557 | 7 | COMPLETELY
R, KELLY (IVE) JOCELYN ENRIQUEZ {CLASSIFIED) 58 HOW DO YOU LIKE IT? (Keith Sweat, ASCAP/E/A, MASTA ACE INC. (DELICIOUS VINYL) MICHAEL BOLTON (COLUMBIA)
38| 5 | STAY (I MISSED YOU) 66| 60 [ 18 | GIN AND JUICE ASCAP/WB, ASCAP/Scottsville, BMI/EMI Blackwood, 28| 26 | 18 | WHATTA MAN 66 | 54 | 18 | ROCK AND ROLL DREAMS COME. .
LISA LOEB & NINE STORIES (RCA) SNOOP DOGGY DOGG (DEATH ROW) BMI) WBM/HL SALT-N-PEPA/EN VOGUE (NEXT PLATEAU) MEAT LOAF (MCA)
16 IF YOU GO (Foreign Imported, BMI} CPP
EVERYDAY OBJECTS IN THE REAR VIEW... HOW DO YOU LIKE IT? ALL FOR LOVE
29|26 22 | 5YF COLLINS (ATLANTIC) 67169 3 | Wt LOAF (MCA) 98 1 GOT CHA OPIN /.(rStolen Souls. ASC/(\:P/S/r;:des of - 29[ 30| 10| kirn sweaT (ELEKTRA) 6753 26 | Grvan ADAMS/ROD STEWART/STING (A&M)
Brooklyn, ASCAP/Target Practice, ASCAP/Misam, ASCAP,
COME TO MY WINDOW BLACK HOLE SUN . DON’T TURN AROUND Low
30 | 28 | 10 | E)1SSA ETHERIDGE (SLAND/PLG) “| 1| SOUNDGARDEN (A&M) 2 LSL(L:A'L%E;‘BE': ("/\'?S%’:P‘/”L'Tl"g"ao"ﬁ':ls) (w8, 62| 2 | ATE OF BASE (ARISTA) B8 59| 5 | racker viRaINy
0 lomato, olygram B
GOT ME WAITING NIGHT IN MY VEINS i A WHENEVER YOU COME AROUND GROOVE THANG
31| 7| {iEavy D. & THE BOYZ (UPTOWNMCA) | 1| PRETENDERS (SIREWARNER BROS.) éﬁfﬂg};ﬁa‘:\g‘;ﬁ}ﬁﬁ LA RN AT 82 3| Vince GiLL Mow ¢ 69 | 58| 18 | ZANE ULLTOWNIMOTOWN)
(3D 36 | 13 | AND OUR FEELINGS 70 | 59 | 15 | NO_EXCUSES 22 P'LL TAKE YOU THERE (FROM THREESOME) (Irving, 32| 23| 20| SO MUCH IN LOVE (D — | 1 | WINK
BABYFACE (EPIC) ALICE IN CHAINS (COLUMBIA) BMI) CPP ALL-4-ONE (BLITZZ/ATLANTIC) NEAL MCCOY (ATLANTIC)
33 (30| 5 | MISLED 7t | 62| 11 | COMPLETELY 61 I MISS YOU (MCA, ASCAP/lamron, ASCAP/Sweetness, BMI) HL 33131 16| | SWEAR 71| 60| 16 | STAY
CELINE DION (550 MUSIC) MICHAEL BOLTON (COLUMBIA) 9 I'M READY (Ecaf, BMI/Sony, BMI) HL JOHN MICHAEL MONTGOMERY (ATLANTIC) ETERNAL (EMI/ERG)
ANYTIME YOU NEED A FRIEND WILD NIGHT 52 INDIAN OUTLAW (Edge 0" Woods, ASCAP/Tommy Barnes, FEENIN' 100% PURE LOVE
750 2 | wariaH CAREY (COLUMBIA) —| 1| jomn MELLENCAMP (MERCURY) ASCAP/Great Cumberland, BMI/Acuff-Rose, BMI) CPP 3412910 JODECI (UPTOWN/MCA} —|! CRYSTAL WATERS (MERCURY)
75 | SWEAR (Morgan Active, ASCAP/Rick Hall, ASCAP)
MMM MMM MMM MMM SELLING THE DRAMA WILLING TO FORGIVE BELIEVE IN LOVE
35| 24 | 16 | CRasw TEST DUMMIES (ARISTA) — | 1| OVE RabloaCTivEMMCA) WBM/CLM ) ) (38 35| 4 | Y5 FRANKLIN (ARISTA) 73|63 | 7 | Teody PENDERGRASS (ELEKTRA)
(G CAN YOU FEEL THE LOVE TONIGHT | 77y ALL | WANT IS YOU 1 Morgan fctve, ASCAP/fick Hall LM WHOOMP! (THERE IT IS) OLD TIMES' SAKE
7|2 (79) — | 2 95 [T AIN'T HARD TO TELL (Large Professor, ASCAP/EMI Apri, 36 33|54 i —|1
ELTON JOHN (HOLLYWOOD) UZ (ISLAND/PLG) ASCAP/II Wi, ASCAP/Skematics ASCAP/Zomba, ASCAR) HL TAG TEAM (LIFE/BELLMARK) SWEET SABLE (STREET LIFE/SCOTTI BROS.)
(GD) 49| 5 | ALWAYS 75| 70 | 10 | SOMETHIN' TO RIDE TO 92 IT'S ALL GOOD (Rap & More, BMD 47 | 32 | 13 | STREETS OF PHILADELPHIA 751{ 71| 15 | BECAUSE OF LOVE
ERASURE (MUTE/ELEKTRA) CONSCIOUS DAUGHTERS (SCARFACE) 93 I'VE BEEN THINKING ABOUT YOU (School Days. BRUCE SPRINGSTEER (COLUMBIA) JANET JACKSON (VIRGIN)
O Tracks moving up the chart with airplay gains. © 1994 Billboard/BP| Communications. ASCAP/Rhythm Vision, BMI) (O singles with the greatest sale. © 1994, Billboard/BPI Communications and SoundScan, Inc.
70 | WANT YOU (Warner-Tameriane, BMI/BMG,
AI“P[ AY ASCAP/Chrysalis, ASCAP) WBM/HL
59 ) WISH (Perfect Songs, BMI/SPZ, BMI/Rondor, 17 NOW AND FOREVER (Chi-Boy, ASCAP) CPP 67 SOMETHIN’ TO RIDE TO (FONKY EXPEDITION)
BECAUSE THE NIGHT RUNAWAY TRAIN BMI/Irving, BMI) CPP 38 OBJECTS IN THE REAR VIEW MIRROR MAY APPEAR (Scarface, ASCAP)
t{—1 N 25 60 LEAVING LAS VEGAS (Warner-Tamerlane, BMI/0ld CLOSER THAN... (Edward B. Marks, BMI) HL 39 SO MUCH IN LOVE (Abkco, BMI)
LO0C0IMANIACSHEVEKTRA) e Crow, BMI/lgnorant, ASCAP/Zen Of Iniquity, 100 OLD TIMES' SAKE (FROM ABOVE THE RIM) (Nikke 33 STAY () MISSED YOU) (FROM REALITY BITES)
2 | | 1 | ALL THAT SHE WANTS 15|14 | 8 | WHAT MIGHT HAVE BEEN ASCAP/AImo, ASCAP/WB, ASCAP/Canvas Mattress, Ouz It. ASCAP/MCA, ASCAP/Tabracadabra, ASCAP) HL (Furious Rose, BMI)
ACE OF BASE (ARISTA) LITTLE TEXAS (WARNER BROS.) ASCAP) CPP/WBM 66 PART TIME LOVER/I'M STILL IN LOVE WITH YOU 83 STAY (Kaptain K, ASCAP/TuTu, ASCAP/MCA, ASCAP) HL
3| 3| 4 | PLEASE FORGIVE ME 16]11] 5 | AMAZING 82 LEAVIN' (Polygram Int'l, ASCAP/Tony Toni Tone, (Irving, BMI/AI Green, BMI/Swing Mob, BMI/EMI, 24 STREETS OF PHILADELPHIA (FROM PHILADEL-
BRYAN ADAMS (A&M) AEROSMITH (GEFFEN) ASCAP/Dango, ASCAP) HL ASCAP/EMI April, ASCAP/DeSwing Mob, ASCAP) HL/CPP PHIA) (Bruce Springsteen, ASCAP) CPP
| CAN SEE CLEARLY NOW HAVING A PARTY 19 LOSER (Nothin' Fluxin, ASCAP/BMG, ASCAP) HL 64 PLAYER'S BALL (Organized Noize, BMI/Chrysalis. 28 SWEET POTATOE PIE (Ghetto Jam, ASCAP/Chrysalis,
4|15 [ CaNSIEQEARLY NO 17 15| 2 | RoD STEWART (WARNER BROS.) 51 LOVE ON MY MIND (So So Def, ASCAP/EMI April ASCAP/Outkast, ASCAP) ASCAP/AI Init, ASCAP/Cats On The Prowl, ASCAP) CPP/HL
THE RIVER OF DREAMS WHAT 1S LOVE ASCAP/Full Keel, ASCAP/Air Control. ASCAP) HL/WBM 84 POSSESSION (Sony, BMI/Tyde, BMI) HL 23 WHATTA MAN (Sons Of K-oss, ASCAP/Sandia,
515 [ 17| gLy JoEL (CoLUMBIA 18116 | 14| FaDDawaY (ARISTA) 25 LOVE SNEAKIN' UP ON YOU (Snow. BMI/Sony, 15 THE POWER OF LOVE (EMI Songs Musikverlag, ASCAP/Next Plateau, ASCAP/Irving, BMI) CPP
- BMI/Lapsed Catholic, ASCAP) CPP/HL GEMA/EMI April, ASCAP) HL 72 WHENEVER YOU COME AROUND (Benefit,
R e — 1] /18] | R [fi S BE I OM NGO LY 79 LOW (Biscuits And Gravy, BMUWamer-Tamerdane. BMDWBM 29 PUMPS AND A BUMP (Bust-It. BMI/Rap And More, BMI/Foreshadow, BMI/Uncle Pete, BMi) CLM/WBM
c 65 (MEET) THE FLINTSTONES (FROM THE FLINT- BMI/Bridgeport, BMI/Southfield, ASCAP/Micon, ASCAP) 88  WILD NIGHT (WB. ASCAP/Caledonia Soul, ASCAP)
7| 7 [41| WO PRINCES 20 | 24 | 26 | CAN'T HELP FALLING IN LOVE STONES) (Barbera-Hanna, BMI) HL 78 REGULAR THANG (Schadenfreude. ASCAP/Famous, 71 WILLING TO FORGIVE (Sony, BMI/Ecaf, BMI/Warner-
SPIN DOCTORS (EPIC) UBICIVIRCIN) 32 MISLED (Pez, BMI/W & R Group, BMi/Fancy Footwork, ASCAP) HL Tamerlane, BMI/Boobie-Loo, BMI) HL/WBM
8| 2 | ¢ | SAIDILOVED YOU...BUT I LIED 21| — | 14 | "D DO ANYTHING FOR LOVE ASCAP) CPP 11 REGULATE (FROM ABOVE THE RIM) (Suge, 14 WITHOUT YOU/NEVER FORGET YOU (100% Apple,
MICHAEL BOLTON (COLUMBIA) MEAT LOAF {MCA) 13 MMM MMM MMM MMM (Polygram Int'l. ASCAP/Door ASCAP/Warren G., ASCAP) PRS/WB, ASCAP) WBM
HEY JEALOUSY 22 1 PLUSH Number Two, ASCAP/Dummies Productions, SOCAN) HL 5 RETURN TO INNOCENCE (Enigma, ASCAP/EMI Virgin, 62 WORKER MAN (Tony Kelly, ASCAP/Zomba,
9| 10| 23| Gin 6L0SSOMS (AaM) - STONE TEMPLE PILOTS (ATLANTIC) 55 THE MORE YOU IGNORE ME, THE CLOSER | GET ASCAP) HL ASCAP/Aunt Hilda, ASCAP) CPP
SHOOP JESSIE (Warner-Tamerlane, BMI/Boorer, PRS) WBM 99 THE RIGHT TIME (FROM FOUR WEDDINGS AND A 36 YOU KNOW HOW WE DO IT (Gangsta Boogie,
10 6 | 9 | 7 N-PEPA INEXT PLATEAULONDON) 23| 17 12 | 15530 kaDISON (SBIVERG) 4 THE MOST BEAUTIFUL GIRL IN THE WORLD FUNERAL) (MCA. ASCAP) HL ASCAP/WB, ASCAP/Deep Technology, ASCAP/Full Keel,
(Controversy, ASCAP/WB, ASCAP) WBM 77 ROCK AND ROLL DREAMS COME THROUGH (MCA, BMI) HL ASCAP) WBM
11| 9 |14 | DREAMLOVER @ @@ 24| 21|30 | SHOWME LOVE  \1io) 57 MOVING ON UP (BMG, BMI/EMI, BM) HL 73 SENDING MY LOVE (9th Town, ASCAP/Naughty. ASCAP) 7 YOU MEAN THE WORLD TO ME (Stiff Shirt
MARIAHICAREHICOTUMELR) ' 91 NEON MOONLIGHT (Petwolf, ASCAP/Unique Animal, 63 (SHE'S) SOME KIND OF WONDERFUL (Dandelion, BMI/Warner-Tamerlane, BMI/Ecaf, BMI/Sony Songs,
12| 8 | 6 | DREAMS 25(20] 18] 'F BMI/Uno Mundo, BMI/Kikiko, BMI) BMI) CPP BMI/Boobie-Loo, BMI) HL/WBM
GABRIELLE (GO!DISCS/LONDON/PLG) HANETPIACKSONIVIRCI 86 NIGHT IN MY VEINS (Hynde House of Hits, ASCAP/Clive 43 SHINE (Roland, ASCAP/Lentz, ASCAP) 21 YOUR BODY'S CALLIN (Zomba, BMI/R Kelly, BMI) CPP
13| 12| 18 | NO RAIN Recurrents are titles which have appeared on the Hot 100 Banks. ASCAP/Billy Steinberg, ASCAP/Denise Barry, ASCAP) 3 THE SIGN (Megasongs, BMI/BMG, ASCAP) HL 94 YOU (WB. ASCAP/Maverick, ASCAP/Skinny White Butt,
BLIND MELON (CAPITOL) chart for 20 weeks and have dropped below the top 50. ASCAP) WBM
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THE TOP-SELLING ALBUMS COMPILED FROM A NATIONAL
SAMPLE OF RETAIL STORE AND RACK SALES REPORTS

COLLECTED, COMPILED, AND PROVIDED BY
FOR WEEK ENDING

SoundScan

™ MAY 28, 1994
| T
z = z Z
O = Q O - o
4 x Q L « = x x {2 s =
28|28 |58 25 armst TITLE | 53 28 |28 |28 | €3 arTisT Tme |53
= - LUES © LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) S5 FE 2FINZ |30 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) (S5
* k& NO. 1T * * % 55 49 28 4 NAS COLUMBIA 57684 (9,98 EQ/15.98) ILLMATIC 12
CZD ; j 285 :lcwé noniiz\:/‘cins 77655 (9.9813.98) 2 weeisatho. 1 NOT A MOMENT T:::SO,Z: i 5 | 53| 4 | 10 | NINEINCHNAILS® o o
(9.98/15.98)
s M(::';TSA S;AQAQNQ;?;SDZMINGO ilos 57 | 51 | 56 | 3 | PAM TILLIS arisra 18758 (9.98/15.98 SWEETHEART'S DANCE | 51
3 5 4 S ANGEL 55138 {10.98/15.98) CHANT 3 58 50 33 11 BECK @ DGC 24634*/GEFFEN (10.98/15.98) MELLOW GOLD 13
4 4 1 6 PINK FLOYD COLUMBIA 64200* (10.98 EQ/16.98) THE DIVISION BELL 1 SARAH MCLACHLAN
5 | 2 3 | REBA MCENTIRE vica 1099 (10.98/15.98) READ MY MIND | 2 PP F B | serwosasansmosmsse (B FOVBLING TOWARDS ECSTASY | %3
o §0 | s | 47 | 46 | THECRANBERRIESA  EVERYBODY ELSE IS DOING IT, SO WHY CAN'T WE? | g
* * * GREATEST GAINER * * * ISLAND 514156/PLG (10.98 EQ/16.98) (3R
@ 15 | 4 7 | SOUNDTRACK ATLANTICANTERSCOPE 8251 9/AG (10.98/16.98) THE CROW 6 61 | 62 | 48 | 27 | BRYAN ADAMS A2 atM 0157 (10.98/16.98) SO FAR SO GOOD 6
7 6 6 22 g(gg?;ﬁg&ﬁg‘g’gm‘;%) IE AUGUST & EVERYTHING AFTER 4 62 | 42 | 36 | 19 | SOUNDTRACK A EPIC SOUNDTRAX 57624/EPIC (10.98EQ/16.98) PHILADELPHIA | 12
8 7 7 8 | SOUNDTRACK DEATH ROW/NTERSCOPE 92359/AG (10.98/16.98) ABOVE THE RIM 2 63 | 65 | 69 | 35 | PATTYLOVELESS @ epic 53236 (9 98 EQ/15.98) ONLY WHAT | FEEL | 63
* * * HOT SHOT DEBUT * % * 64 52 59 78 KENNY G A © ARISTA 18646 (10.98/15.98) BREATHLESS | 2
(9| NEWD | 1 | INDIGO GIRLS epic 57621° (10.98 E@16.98) SWAMP OPHELIA | 9 NEWD | | | HUEYLEWIS & THE NEWS FOUR CHORDS & SEVERAL YEARS AGO | 65
10 3 3 27 R. KELLY A 2 JivE 41527 (10.98/15.98} 12 PLAY 2 66 45 | — 2 ALLMAN BROTHERS BAND tpic 64232 (10.98 EQ/15 98) WHERE IT ALL BEGINS | 45
11 | 10 | 11 | 44 | TONIBRAXTON A  LAFACE 26007/ARISTA (9.98/1 5 98) TONI BRAXTON | 1 NEWD | 1 | LORRIE MORGAN sia 66379 (5.98/15.98) WAR PAINT | 67
| 12 | 12| 9 | 14 | ENIGMA @ Crarisua 39236VIRGIN (10.98/16.98) THE CROSS OF CHANGES | 9 B8 | 55 | 45 | 3 | JIMIHENDRIX wca 11060 (10.98/16.98) BLUES | 4
(13 | 13 | 13 | 37 | MARIAH CAREY & coLummia 55200 (1098 £016.98) e R 74 | 74 | 8 | CONFEDERATE RAILROAD @ ATLANTIC 82505/AG (10 98/15 98) NOTORIOUS | 52
20 | 22 1 5 | ALL-4-ONE sutzzmmantic s2seeac (10.98/15.98) ALL-4-ONE | 11 0| 70 | 55 | 27 | WUTANGCLAN® ENTER THE WU-TANG (36 CHAMBERS) | 41
15 11 12 21 CELINE DION 4 ? 550 MUSIC 57555/EPIC (10 98 EQ/16 98 THE COLOUR OF MY LOVE | 4
: 71 66 49 23 | ICE CUBE A PRIORITY 53876* (10.98/15.98) LETHAL INJECTION 5
16 9 10 8 BONNIE RAITT caPiToL 81427 (10.98/16.98) LONGING IN THEIR HEARTS 1
72 | 64 | 68 | 18 | FAITH HILL @ warner BroS. 45389 (9.98/15.98) (I8 TAKE ME AS | AM 59
17 19 26 16 | JOHN MICHAEL MONTGOMERY A ATLANTIC 82559/AG (10.98/15.98) KICKIN" IT UP 1
13 63 85 89 | VINCE GILL A7 mca 10630 (10 98/15.98) | STILL BELIEVE IN YOU 10
18 17 14 18 CRASH TEST DUMMIES A ARISTA 16531 (3.98/15 98) E GOD SHUFFLED HIS FEET 9
14 59 72 3 RANDY TRAVIS warNER BROS. 45501 (10.98/15 98) THIS IS ME 59
19 14 18 11 YANNI PRIVATE MUSIC 82116 (10 98/15 98) LIVE AT THE ACROPOLIS 5
- 75 71 61 | 126 | PEARL JAM A epic 47857 (10 98 £Q/16.98) I8 TEN 2
20 18 16 10 | SOUNDGARDEN a&m 0198 (10.98/16.98) SUPERUNKNOWN 1
76 68 67 52 | LITTLE TEXAS A WARNER BROS. 45276 (9.98/15.98) BIG TIME 55
21 16 15 42 | SMASHING PUMPKINS A 2 VIRGIN 88267 (9 98/15.98) SIAMESE DREAM 10
n 60 58 40 | BILLY JOEL A * COLUMBIA 53003 (10 98 EQ/16 98) RIVER OF DREAMS 1
22 21 19 25 | SNOOP DOGGY DOGG A 3 DEATH RGW/ANTERSCOPE 92279*/AG (10.98/15.98) DOGGY STYLE N
78 | 69 | 73 | 31 | VARIOUS ARTISTS A~ COMMON THREAD: THE SONGS OF THE EAGLES | 3
(23)] NEWD | 1 | TRAVIS TRITT warNER BROS. 45603 (10.9815.98)  TEN FEET TALL & BULLETPROOF | 23 GIANT 24531 WARNER BROS. (10.98/16.98)
% 2% 2% 12 | SOUNDTRACK @ R 66366 (10.98/16.98) REALITY BITES 13 19 75 63 23 DOMINO @ 0UTBURST/CHAOS 57701*/COLUMBIA (9.98/15 98) DOMINO 39
[ 25 | 22 [ 20 | 3 | OUTKAST Larace 260107arisTa (9.98/15.98) SOUTHERNPLAYALISTICADILLACMUZIK | 20 80 | 77 | 65 | 57 | GINBLOSSOMS & aw s5:039 981358 [E B A A e
li
26 | 24 | 21 | 31 | SALT-N-PEPA A2 NEXT PLATEAU/LONDON 828392*/PLG (10 98/16.98)  VERY NECESSARY 4 82 | 79 | 73 | STONE TEMPLE PILOTS & * ATLANTIC 82418/AC (3 58/15 98) (JES CORE | 3
21 | 23 | 17 | 34 | NIRVANA A 2 pGC 24607*/GEFFEN (10.98/16 98) IN UTERO 1 82 | 80 | 8 9 MEAT PUPPETS LoNDON 828484/6L6 (9.98/13.98) (JI TOO HIGH TO DIE 79
28 | 26 | 23 11 | VARIOUS ARTISTS & Mca 10965 (10.98/16.98) RHYTHM COUNTRY & BLUES 18 83 72 | 38 3 LIVE RADIOACTIVE 10997*/MCA {10.98/15.98) THROWING COPPER 38
30 | 32 14 | GREEN DAY reprist 45529+ WaRNER BROS (9.98/15.98) (I DOOKIE 29 84 | 79 | 66 | 170 | ENIGMA A2 CHARISMA 86224/VIRGIN (9.98/13 98) MCMXC A.D. 6
38 | 54 | 5 ACT?ALNLnEccszls\geE/Ai?llégsns98) GE HINTS, ALLEGATIONS & THINGS LEFT UNSAID 20 85 | 76 | 60 | 21 | US3 @ LUk NOTE 80ssICAPITOL (9.98/15.98) (IR HAND ON THE TORCH | 31
86 67 76 98 MARY-CHAPIN CARPENTER A ? coLumaia 48881 (10.98 E/15.98) COME ON COME ON 31
@ 36 | 40 | 27 | CANDLEBOX @ MAVERICKSIRE 4531 /WARNER EROS. (9.98/15.98) (B3 CANDLEBOX | 31
95 | 102 | 7 JOHN BERRY 1i8eRTY 80472 (9.98/13.98) [§1 JOHN BERRY 87
(32)| NEWP | 1 | SOUTH CENTRAL CARTEL cotumsia 57204« (10.98 Eis.os) ‘N GATZ WE TRUSS | 32
100 | 103 | 14 | NEAL MCCOY ariantic szssaac (109815 o) [I NO DOUBT ABOUT IT | 84
(33)] 3 | 62 | 37 | GARTH BROOKS 4 * Lissery 80857 (10 9516.98) IN PIECES | 1
NEW D . g&gﬁgs&;& o S S D OB I 34 83 84 78 | 144 | METALLICA A7 ELEKTRA 61113* (10.98/15.98) METALLICA 1
- 90 83 70 15 | TORI AMOS @ ATLANTIC 82567/AG (10.98/15.98) UNDER THE PINK 12
35 29 25 26 TOM PETTY & THE HEARTBREAKERS A 2 mca 10813 (10.98/17.98) GREATEST HITS 5 @
% 128 1 27 | 25 | TEVIN CAMPBELL & owesr sosaawamnen svos (1osmre oo T (91) 97 | 91 | 13 | JOSHUA KADISON ssx soszorere (10.95n5.98 B PAINTED DESERT SERENADE | 9
37 | 31 | 29 | 11 | HAMMER @ GiaNTREPRISE 24545 WARNER BROS. (10.98/16.98) THE FUNKY HEADHUNTER | 12 I O UlslgiE=otel S e
38 | 27 | — | 2 | BASIAEpces255 01098 6 98) THE SWEETEST ILLUSION | 27 NEWD | | | SWVrcasoioi 7.081108 1= A0 =9 e
39 | 32 | 30 | 16 | ALICEIN CHAINS & 2 coLumsia s7628* (7.95 E11.98) JAR OF FLIES (EP) | 1 94 | 8 | 71 | 24 | CRACKER ® vircin 39012996139 (IR WEROSIES T e
47 | 41 | 52 | JANET JACKSON & © virci 87825 (10.95/16.98) JANET. 1 85 | 92 | 86 | 34 | MELISSA ETHERIDGE @ isLaND 848660/PLG (10 98/15 98) YES | AM 16
96 87 101 3 CLAY WALKER @ (9. ! CLAY WALKER 52
NEWD | | | PRETENDERS sie 45572WaRNER BROS (109815 98)  LAST OF THE INDEPENDENTS | 41 ’ T 2451 LAgNER 6r0s, (5981598 I
@D 61 52 56 | AEROSMITH &+ cerren 24455 (10 981695 GET A GRIP ] 97 85 80 5 HOLE DGC 2463 1/GEFFEN (10 98/15.98) LIVE THROUGH THIS 55
3 0 3 26 | MICHAEL BOLTON & ° CoLUVEIA 53567 (10.98/16.98) THE ONE THING 3 98 81 96 60 DWIGHT YOAKAM A REPRISE 4524 1/WARNER BROS. (10.98/15.98) THIS TIME 25
m 37 3] 132 | NIRVANA & ° Doc 244257/GErFEN (9.95/13.98) NEVERMIND 1 99 73 89 47 SOUNDTRACK 4 2 EPIC SOUNDTRAX 53764/EPIC (10 98 EQ/16.98) SLEEPLESS IN SEATTLE 1
57 | 51 | 5 | ROLLINS BAND oo 2103 (9.98:5.98) WEIGHT | 33 100 | 90 | 81 | 4 | TOOL @700 1105209 5w15.8 (i CDIE O e
46 | 41 | 35 | 30 | PEARL JAM A° eric 53136 (10.98 EQ/16.98) VS, 1 101 | 101 | 98 7 SOUNDTRACK MEDICINE/GIANT 24533/ WARNER BROS. (3.98/15.98) DAZED AND CONFUSED 98
47 | 35 | 42 | 78 | SOUNDTRACK A '' ARISTA 18699* (10.98/15.98) THE BODYGUARD | I 108 | 135 | 133 | GARTH BROOKS A '° ueRTY 93866 (9.98/13.98) NOFENCES | 3
48 | 43 | 39 | 35 | MEAT LOAF A “ mca 10699 (10 98/15.98) BAT OUT OF HELL Il: BACK INTO HELL 1 107 | 118 | 25 | AARON HALL siLas 10810/MCA (9.98/15 98) THE TRUTH 4
ACKSON A 5 5 KENNY LOGGINS
49 | 44| 8| 8 AA;:TT 1J8711 (10.98/15.98) A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) | 13 NEWD | 1 | & onoen srsracoLuneis .98 Ev13 98 RETURN TO POOH CORNER | 104
50 | 48 | 50 | 33 | REBAMCENTIRE A kca 10906 10581598) GREATEST HITS VOLUME TWO | 5 106 | 9 | 14 | ZHANE @ wirown sasomoromn 9981596 PRONOUNCED JAH-NAY | 37
51 | 5 | 64 | 64 | BROOKS & DUNN A Arista 18716 (109815 98) HARD WORKIN' MAN | 9 106 | S1 | 92 | 6 | BOZSCAGGS virain 39489 (2.98/15.98) SOME CHANGE | 91
52 | 33 | — | 2 | TRAFFIC vimein 58450 (10,9815 98) FAR FROM HOME | 33 107) NEWD | 1 | SOUNDTRACK 40 ACRES AND A MULE 11036/MCA (10.98/16.98) CROOKLYN | 107
53 | 46 | 37 | 21 | JODECIA uprown 10915mca 109871598 DIARY OF A MAD BAND 3 109 | 111 | 3 FRENTE! MAMMOTHATLANTIC 92390/G (9.98/15.98) (I8 MARVIN THE ALBUM | 108
54 | 39 | 34 | 8 | PANTERA @ eastwEsT 92302446 (10.98/15.98) FAR BEYOND DRIVEN | 1 109 | 104 | 100 | 16 | COLLIN RAYE epic 53952 (9.98 £015.98) AR

() Albums with the greatest sa
by a numeral following the symbo ¢
Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows artists removed from Heatseekers this week.

les gains this week. @ Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated

I. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest
indicates past or present Heatseeker title. © 1994, Billboard/BP1 Communications, and SoundScan, inc.
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z 73 z )
i x| g . & = x x | & S = x =
28| BH | 29| €€ ARTIST TITLE | £ 2 2H |59 €| ARTIST TITLE | 53
l]—: ; S ; o~ g = g LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD} & 8 D]—: g S g o~ g ; (J): LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD} IE;-J g
110 | 89 77 17 | ZZ TOP @ Rca 66317 (10.98/16.98) ANTENNA 14 156 | 134 | 156 | 55 | YANNI @ PRIVATE MUSIC 82106 (10.98/15.98) IN MY TIME 24
111 [ 102 | 90 | 87 | GEORGE STRAIT &3 Mca 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 6 157 | 161 | 157 | 85 | ALICE IN CHAINS A ® COLUMBIA 52475 (10.98 EQ/15.98) DIRT | 6
* % * PACESETTER * * % 158 | 131 | 124 | 3 LINDA DAVIS ARISTA 18749 (9.98/15.98) E SHOOT FOR THE MOON | 124
112] 132 | 129 | 6 PATRAepic 53763+ (9.98 £0/15.98) [JB QUEEN OF THE PACK | 112 159 | 158 | 145 | 74 | DR. DRE A 3 DEATH ROW/NTERSCOPE 57128*/PRIORITY (10.98/15.98) THE CHRONIC 3
113 | 88 | 95 | 51 | ROD STEWART A ? WARNER BROS. 45289 (10.98/16.98) UNPLUGGED. . .AND SEATED | 2 160 | 145 | 160 | 56 | AARON NEVILLE A aem 0086 (10.98/16.98) GRAND TOUR | 37
114 | 111 | 114 | 55 | TOBY KEITH @ wercury 514421 (9.98 £0/15.98) (IR TOBY KEITH | 99 161 | 148 | 134 | 8 | THE BRAND NEW HEAVIES DELICIOUS VINYL 92319/AG (10.98/15.98) BROTHER SISTER | 95
115 | 98 | 83 | 29 | 10,000 MANIACS A ELEKTRA 61569 (10.98/15.98) MTV UNPLUGGED | 13 162} 174 | 198 | 129 | GARTH BROOKS A ° LIBERTY 96330 (10.98/15.98) ROPIN' THE WIND | 1
Y OUNDS OF BLACKNESS .
116} 116 | 109 [ 4 EERSPECT,VE sooeian Goarses | HICA TO AMERICA: THE JOURNEY OF THE DRUM | 109 163 | 154 | 144 | 43 | CYPRESS HILL A RUFFHOUSE 53931°/COLUMBIA (10,98 EQ/15.98) BLACK SUNDAY | 1
117 | 105 | 122 | 44 | CLINT BLACK A Rca 66239 (10.98/15.98) NO TIME TO KILL 14 164 | 157 | 141 | 26 | QUEEN LATIFAH @ MOTOWN 6370 (9.98/15.98) BLACK REIGN 60
JOHN MiCHAEL MONTGOMERY A s
118 | 115 | 174 71 ATLANTIC 82420/AG (9.98/15.98) (315 LIFE'S A DANCE 27 165 | 126 | 171 4 THE NEVILLE BROTHERS a&M 0225 (10.98/15.98) LIVE ON PLANET EARTH 126
119 | 99 | 75 8 MORRISSEY SIRE/REPRISE 45451/WARNER BROS. (10.98/15.98) VAUXHALL & | 18 166 | 144 | 138 | 29 { SHAQUILLE O’'NEAL A Jive 41529 (10.98/15.98) SHAQ DIESEL | 25
120 | 112 | 136 | 15 | BLACKHAWK ARISTA 18708 (9.98/15.98) BLACKHAWK 98 167) 170 | 162 9 BILLY DEAN LIBERTY 28357 (10.98/15.98) GREATEST HITS | 148
121 | 110 [ 128 | 3 | JOHNNY CASH AVERIGAN 45520~ WARNER BROS (998/15.98)  AMERICAN RECORDINGS | 110 NEWD | | | GREAT WHITE 700 11080 10,9816 98) SAIL AWAY | 168
122 | 120 | 163 | 3 | SOUNDTRACK MAVERICK 45549/WARNER BROS. (10.98/16.98) WITH HONORS | 120 NEWP | 1 | SOUNDTRACK wcA 11045 (10.98/16.98) THE FLINTSTONES | 169
123 | 94 87 14 RICHARD MARX @ cAPITOL 81232 (10.98/15.98) PAID VACATION 37 170 | 162 | 153 | 29 | TOO SHORT @ Jive 41526* (10.98/15.98) GET IN WHERE YOU FIT IN 4
RAGE AGAINST THE MACHINE @
124 | 123 | 107 49 TINA TURNER @ s
EPIC 52959 (10,98 £Q/15.98) [ RAGE AGAINST THE MACHINE | 45 171 | 151 | 151 [ 29 | TINA TURNER @ @ o WHAT'S LOVE GOT TO DO WITH IT (SOUNDTRACK) | 17
125 | 125 | 110 | 39 | BABYFACEA eric 53558 (10.98 EQ/16.99 FOR THE COOL INYOU | 16 172 | 146 | 125 | 23 | DEEP FOREST s50 music 57840/epic (1098 £0/15.98) [JS DEEP FOREST | 59
126 | 114 | 99 33 | GEORGE STRAIT A McA 10907 (10.98/15.98) EASY COME, EASY GO 5 13 | 183 | 112 9 MOTLEY CRUE @ ELEKTRA 61534 (10.98/16.98) MOTLEY CRUE 7
ORIGINAL LONDON CAST A ?
127 | 93 | 116 | 221 | o cemePLc (10,98 15 08) PHANTOM OF THE OPERA HIGHLIGHTS | 46 174 | 164 | 140 | 10 | GANG STARR CHRYSALIS 28435*/ERG (10.98/15.98) HARD TO EARN | 25
128 | 133 | 108 | 9 | ANGELA WINBUSH ELEKTRA 61591 (10.98/15.98) ANGELA WINBUSH | 96 175 | 142 | 106 | 4 | SHYMEIM vircin 39385* (9.9815.98) AKA THE RUGGED CHILD | 52
129 | 113 | 120 | 130 | ENYA A REPRISE 26775WARNER BROS. (10.98/15.98) SHEPHERD MOONS 17 176 | 155 | 127 | 20 | NIRVANA @ 0GC 24504*/GEFFEN (10.98/15.98) INCESTICIDE | 39
130 | 103 | 97 19 | SOUNDTRACK VIRGIN 88274 (10.98/15.98) THE PIANO 41 VARIOUS ARTISTS
— " — - - 177 | 156 | 139 12 T e R CEE AR A TRIBUTE TO CURTIS MAYFIELD 56
FRANK SINATRA A 7 capiToL 89611 (11.98/17.98) DUETS
v 15 | 5 | o1 | BHEAD Tobo & THE MORSTERS @
132) 149 | 166 | 212 | GARTH BROOKS & 5 LisRTY 90897 (9.98/13.98) GARTH BROOKS | 13 8
I ! UDE
133 | 121 [ 119 | 12 | ARETHA FRANKLIN arista 18722 (10.98116.90 GREATEST HITS 1980 - 1994 | 85 R HONKY TONK ATTIT o
134 | 124 | 113 18 KL O T e E SWING BATTA SWING 9% 180 | 172 | 154 27 A TRIBE CALLED QUEST @ Jive 42197 (10 98/15.98) MIDNIGHT MARAUDERS 8
VAN MORRISON A
135 | 127 | 105 | 11 | SHERYL CROW asm 0126 (9.9815.98 [IB TUESDAY NIGHT MUSIC CLUB | 94 181 | 167 | 172 | 209 | VAN MORRISON & s ccicon THE BEST OF VAN MORRISON | 41
136 | 117 | 104 | 62 | STING A > A&M 0070 (10.98/16.98) TEN SUMMONER'S TALES 2 1821 189 | 192 | 5 PAUL HARDCASTLE Jvc 2033 (8.98/14.98) HARDCASTLE | 182
137 | 138 | 146 | 129 | BROOKS & DUNN A ? ARiSTA 18658 (9.98/13 98) BRAND NEW MAN 10 183 | 165 | — | 129 2?){5335}6787?}(1;228:;1598) TIME, LOVE AND TENDERNESS 1
138 | 135 | 132 | 7 PHISH ELEKTRA 61628 (10.98/15.98) HOIST 34 - -
184 | 182 | 182 47 MARK CHESNUTT @ wmca 10851 (10.98/15.98) ALMOST GOODBYE 43
139 | 139 | 131 | 80 | SADE A Epic53178(10.98 EQ/16.98) LOVE DELUXE 3
185 | 175 | 161 55 JIMI HENDRIX @ wmca 10829 (10.98/16.98) THE ULTIMATE EXPERIENCE 72
140 | 118 | 93 17 | SOUNDTRACK @ wca 10927 (10.98/16.98) 8 SECONDS 33
186 | 179 | 159 | 58 | THE JERKY BOYS @ seiecT 61495474 (10.98/15.98) (38 THE JERKY BOYS | 80
141 | 129 | 115 | 31 | XSCAPE A 50 50 DEF 57107*/COLUMBIA (9.98 EQ/15.98) HUMMIN' COMIN’ AT 'CHA 17 AARON TIPPIN ®
187 RE-ENTRY 31 p 98 CALL OF THE WILD 53
142) 147 | 158 | 28 | ALABAMA rca 66296 (9.98/15.98) CHEAP SEATS | 76 RCAIE625 113 195/15-98)
93 | 137 | 126 | &7 QUEEN A HOLLYWOOD 61265/ELEKTRA (10.98/16.98) GREATEST HITS 1 188 | 163 | 148 | 30 SOUNDTRACK cHAOS 57553*/COLUMBIA (10.98 EQ/16.98) COOL RUNNINGS 111
144 | 161 | 150 | 78 Ac&;\gggfg?/:é;gghngg)A&A CONFEDERATE RAILROAD 53 _189 173 | 130 8 YES VICTORY 480033/PLG (10.98/16.98) TALK 33
- 190 | 187 | 178 | 16 CE CE PENISTON agm 0138 (10.98/15.98) THOUGHT 'YA KNEW 9%
145 | 128 | 121 8 DFC ASSAULT/BIG BEAT 92320/AG (9.98/15.98) THINGS IN THA HOOD !
146 | 136 | 137 | 90 | ERIC CLAPTON A 7 DUCK/REPRISE 45024*/WARNER BROS. (10.98/15.98) UNPLUGGED 1 191 | 191 | 169 | 17 | VARIOUS ARTISTS THUMP 4010(9.98/16.98) OLD SCHoOL | 123
147) 153 | 167 | 8 | LOREENA MCKENNITT warNeR 8R0S, 45420 (10.9871598)  THE MASK AND MIRROR | 147 192 | 177 | 168 | 71 | SWV A2 reaseo74(9.98n398) B IT'S ABOUTTIME | 8
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TOP ALBUMS A-Z (LISTED BY ARTISTS)

10,000 Maniacs

Ace Of Base 2
Bryan Adams 61
Aerosmith 42
Alabama 142

Alice In Chains 39, 157

All-4-One 14

Allman Brothers Band 66

Tori Amos 90

115

John Anderson 196

Babyface 125
Barney 155
Basia 38
Beck 58

Benedictine Monks Of Santo Domingo

De Silos 3
John Berry 87

Big Head Todd & The Monsters 178

Clint Black 117
Blackhawk 120

Michael Bolton 43, 183

Boy Howdy 198

The Brand New Heavies 161

Toni Braxton 11

Garth Brooks 33, 102, 132, 162

Brooks & Dunn 51, 137 Dr. Dre 159 Janet Jackson 40
i James 151
Tevin Campbell 36 Eazy-E 154
Candiebox 31 Enigma 12, 84 e Rl
Mariah Carey 13 Enya 129 Billy Joel 77

Mary-Chapin Carpenter 86
Johnny Cash

Melissa Etheridge 95
K7 134

Mark Chesnutt 184

Eric Clapton 146
Collective Soul 30

Phil Collins 200
Confederate Railroad 69, 144
Elvis Costello 195
Counting Crows 7
Cracker 94

The Cranberries 60
Crash Test Dummies 18
Sheryl Crow 135
Cypress Hill 163

Linda Davis 158
Billy Dean 167
Deep Forest 172
DFC 145

Joe Diffie 179
Celine Dion 15
Domino 79

Aretha Franklin 133
FRENTE! 108

Kenny G 64
Gang Starr 174
Vince Gill 73

Gin Blossoms 80
Great white 168
Green Day 29

Sammy Hagar 150
Aaron Hall 103
Hammer 37

Paul Hardcastte 182
Jimi Hendrix 68, 185
Faith Hill 72

Hole 97

Ice Cube 71
Indigo Girls 9

Alan Jackson 49

Joshua Kadison 91
Toby Keith 114
R. Kelly 10

Huey Lewis & The News 65
Little Texas 76

Live 83

Kenny Loggins 104

Patty Loveless 63

Richard Marx 123

The Mavericks 153
Neal McCoy 88

Reba McEntire 5, 50
Tim McGraw 1

Loreena McKennitt 147
Sarah Mclachian 59
Meat Loat 48

Meat Puppets 82
Metallica 89

John Michael Montgomery 17, 118 Queen Latifah 164

Lorrie Morgan 67
Morrissey 119
Van Morrison 181
Motley Crue 173

NAS 55

Aaron Neville 160

The Neville Brothers 165
Nine Inch Nails 56
Nirvana 27, 44,176

Shaquille O'Neal 166
ORIGINAL LONDON CAST
Phantom Of The Opera

Highlights 127
Outkast 25

Pantera 54

Patra 112

Peart Jam 46, 75
Ce Ce Peniston 190

Tom Petty & The Heartbreakers 35

Phish 138
Pink Floyd 4
Pretenders 41

Queen 143

Phitadelphia 62

The Piano 130

Reality Bites 24
Sleepless In Seattle 99
Threesome 92

with Honors 122

VARIOUS ARTISTS
Common Thread: The Songs Of The
Eagles 78
0Old School 191
Rhythm Country & Blues 28
A Trnibute To Curtis Mayheld 177

Rage Against The Machine 124
Bonnie Raitt 16
Collin Raye 109
Rollins Band 45

Sade 139
Salt-N-Pepa 26
Adam Sandler 152
Boz Scaggs 106
Shyheim 175
Frank Sinatra 131
Smashing Pumpkins 21
Snoop Doggy Dogg 22
Sonic Youth 34
Soundgarden 20
Sounds Of Blackness 116
SOUNDTRACK
8 Seconds 140
Above The Rim 8
The Bodyguard 47
Cool Runnings 188
Crooklyn 107
The Crow 6
Dazed And Confused 101
The Flintstones 169

South Central Cartel 32
Spin Doctors 199

Rod Stewart 113

Sting 136

Stone Temple Pilots 81
George Strait 111, 126
Barbra Streisand 148
Swv 93,192

Pam Tillis 57

Aaron Tippin 187

Too Short 170

Toot 100

Traffic 52

Randy Travis 74

Rick Trevino 197

A Tribe Called Quest 180
Travis Tritt 23

Tina Turner 171

us3 85

Clay walker 96
Angela Winbush 128
Wu-Tang Clan 70
Wynonna 149

Xscape 141

Yanni 19, 156
Yes 189

Dwight Yoakam 98
Zapp & Roger 193
Zhane 105
ZZTop 110,194
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GIANT STEPS TOWARD INDUSTRY PROMINENGE

(Continued from page 1)

Of The Eagles.” The title peaked at
No. 3 on The Billboard 200, has spent
31 weeks on the chart, and has sold
more than 2.2 million units, according
to data supplied by SoundScan.

In fact, Giant nearly scored a coup
earlier this year when Azoff ap-
peared to have closed a deal to re-
lease the first new Eagles album in
14 years. “Giant had concluded a deal
to release the Eagles album, but that
decision became embroiled in a dis-
pute with Warner Music Group corpo-
rate executives, which has resulted in
a bit of drama about where [the al-
bum] will be released now,” Azoff
says.

Industry speculation about the al-
bum release, which features four
new studio tracks and a number of
hits recorded during a recent concert
taping for MTV, has long centered on
Giant. Azoff’s connection to the band
dates back to the early "70s.

Big Head Todd & The Monsters’
Giant/Reprise/Warner Bros. album,
“Sister Sweetly,” has sold more than
505,000 units, according to Sound-
Scan, and, says head of marketing
Steve Backer, it is a testament to the
label’s burgeoning strengths in the
rock arena. Marketing plans are six,
nine, and 12 months in duration, he
notes.

“We took a very long-term ap-
proach, and [‘Sister Sweetly’] went
gold a year after its release,” Backer
says. “The live shows and album rock
radio really drove the campaign.
Then TV came into the picture. We
learned we can have success without
the ‘usual’ strategy that includes vid-
eos, ete. You don’t necessarily need
what ‘the manual’ says you need.”

One of Backer’s goals for Giant is
to further develop the rock roster and
build the label’s share in the alterna-
tive and mainstream markets.

Giant’s team now is working Green
Apple Quickstep’s alternative rock
debut, “Wonderful Virus,” and
“Boingo,” a self-titled May 17 release
by Danny Elfman and company (Bill-
board, April 9). June will see an al-
bum release by alternative rockers
Seed, and July marks the Giant al-
bum debut of reggae-inspired Big
Mountain, which scored a top 10 hit
with the remake of “Baby, I Love
Your Way” on RCA’s “Reality Bites”
movie soundtrack. In September,
Steely Dan’s Walter Becker will re-
lease his solo debut, much of which is
produced by longtime partner Donald
Fagen.

Along with Collision and Medicine,
other A&R sources for the label are
the R&B and country divisions.

The Collision Arts label, a partner-
ship between Giant and Warner Bros.
that just signed the Cramps, is now
compiling a CBGB’s retrospective
(Billboard, Feb. 19). Giant subsidiary
Medicine, distributed by Warner
Bros., released ‘“Dazed And Con-
fused,” a '70s-based movie sound-
track that has moved more than
168,000 units, according to Sound-
Scan data.

In the soundtrack arena, Giant will
try to mirror its success with the 1992
TV soundtrack from “Beverly Hills
90210,” which has sold some 494,000
units, according to SoundScan data.
The title spawned hits by Jeremy Jor-
dan, Vanessa Williams, and Shanice.
An August followup features tracks
by Lisa Stansfield, Jade, and Hi-Five,
among others.

September will see the release of
Giant’s first “Melrose Place” sound-
track, which will include a number of
acts Azoff describes as “left-of-cen-
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ter” (Billboard, April 9).

The next film soundtrack to hit the
streets in June is “The Inkwell,” a
package of "70s tracks that includes a
Jade remake of the Jackson 5’s
“Dancing Machine”’ and Marvin
Gaye'’s “Let’s Get It On.”

In the country market, Giant Nash-
ville president James Stroud is build-
ing a strong A&R presence within
the label family. Stroud’s team is
charting two tracks on the Hot Coun-
try Singles & Tracks chart: Walker’s
“Where Do I Fit In The Picture” is at
No. 11, and Daron Norwood’s “Cow-
boys Don’t Cry” is at No. 33. Walk-
er’s self-titled debut has sold more
than 633,000 units, according to
SoundScan. The album has spent 41
weeks on the Top Country Albums
chart, peaking at No. §, and has spent
39 weeks on The Billboard 200, peak-
ing at No. 52.

The country division opened its

doors in March 1992 (Billboard, Oct.
5, 1991) with the signing of Dennis
Robbins, whose second Giant album,
“Born Ready,” will hit streets in Au-
gust.

Stroud says his ideal roster would
have 12-14 acts, and he recently
signed duo Orrall & Wright as well as
Laura Vida. Many of Stroud’s acts
are into their second Giant releases,
including Deborah Allen, whose “All
That I Am” hits stores Tuesday (24),
and Walker and Carlene Carter,
whose sophomore Giant albums are
set for September. In addition, Giant
releases its “Giant Country Christ-
mas, Vol. 1” in August.

But the R&B division is the “crown
jewel” among Giant’s five key A&R
sources, according to Azoff. The la-
bel had its first successes in R&B and
continues to reap rewards in the
genre with such established talents
as Hammer, whose ‘“The Funky
Headhunter” peaked at No. 12 on
The Billboard 200, and with newcom-
er Ahmad, whose debut single, “Back
In The Day,” hits No. 53 with a bullet
on the Hot R&B Singles chart this
week. The label is shipping 80,000
units of the 18-year-old rapper’s self-
titled album, which hits stores Tues-
day (24).

Marketing campaigns for each act
started at the street level, says Cas-
sandra Mills, president of black mu-
sic at Giant. Even though Hammer is
a huge pop sensation, Giant was com-
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pelled to solidify the artist with a
street audience, she says (Billboard,
Feb. 19). Hammer is scheduled to
tour with rappers Dr. Dre and Snoop
Doggy Dogg this summer.

Giant has been working Ahmad’s
“Back In The Day” single at clubs
and retail since early February. The
track first appeared on the R&B sin-
gles chart April 30, before the label
had even begun to solicit adds at
R&B or top 40/rhythm outlets. Those
efforts start Monday (23).

Meanwhile, Mills is creating her
own imprints in the division, signing
label deals with producers Dave Hall
and Chad Elliot, each of whom will
sign acts to their own imprints. Titles
will be marketed and promoted
through Giant.

In addition, Mills recently signed
Christopher Williams, who scored his
first No. 1 hit, “I'm Dreamin’,” on Gi-
ant’s “New Jack City” soundtrack.
His first Giant album is set for fall.
Jade follows up its debut, “Jade To
The Max,” which has sold 609,000
units, according to SoundScan, with
the July album “Body, Mind, And
Song.” Pop sensation Jeremy Jordan
is recording his second Giant album
now, and Color Me Badd is in the stu-
dio working on its third title for the
label.

In addition, the roster includes Hi-
Five, whose Giant debut is set for
early next year, and Hi-Five's lead
singer, Tony Thompson, who will re-
lease a solo album this fall. Develop-
ing acts that have signed to Giant re-
cently include female vocalist Roqué,
female Latino urban/pop group Fifth
Power, and rap duo Shug & Dap.

About a year ago, the label stepped
up its international efforts when it
inked a pact with BMG International
for distribution outside North Ameri-
ca (Billboard, April 24, 1993). A num-
ber of Giant acts regularly tour over-
seas. Big Mountain begins a stint
May 31 that will cover England, Ger-
many, France, Holland, Spain, and It-
aly.

In addition, Susan Markheim, head
of international at Giant, says the la-
bel is working with independent pro-
moters in the U.K. to help break its
country acts there.

LABEL PUTS NEW SPIN ON THE ART OF THE DEAL

(Continued from page 1)

spinART bands have signed with ma-
jor labels: Suddenly, Tammy' (Warner
Bros.), the Dambuilders (EastWest),
Monsterland (Seed/Atlantic), and
Small Factory (Vernon Yard/Virgin).
Furthermore, Velocity Girl, which ap-
pears on “One Last Kiss,” signed to
Sub Pop soon after the release of the
compilation.

Among the other bands that have
recorded albums, EPs, or 7-inch sin-
gles for spinART are Lilys, Throw
That Beat In The Garbagecan, Bar-
nabys, the Halo Bit, Flower Gang, All
About Chad, Poole, the Boo Radleys
(who are signed to the Sony-owned
Creation Records), Me, and Purple Ivy
Shadows. Upcoming product includes
singles by Zeke Fiddler, Trampoline,
the Sneetches, Bunny Summer, the
Goldenrods, Faith Over Reason,
Spent, the Laurels, Freak Baby, and
the Technical Jed.

Bolstering their wunderkind status
in the A&R circuit, Price and
Morowitz have formed an innovative
alliance with Columbia Records
whereby Columbia provides funding
for the label in exchange for an option
to distribute its product after a guar-
anteed independent distribution win-
dow of 60 days. spinART’s primary in-
die distributor is Caroline, but it also
uses K Records, Parasol, Buried Trea-
sure, Smash, Feedback, Dutch East
India, TCI, and Scooby Doo in the
U.S., Cargo in Canada, and Sema-
phore and Running Circle in Europe.

The spinART-Columbia pact is dis-
tinct from many other major-indie
unions in that it does not contain a
provision for Columbia to pick up the
spinART product outright—at least
not immediately. Columbia merely dis-
tributes the albums and promotes sin-
gles and videoclips, but the albums
carry the spinART logo alone. So far,
the only full-length release to use this
arrangement is Lotion’s “Full Isaac”
album, which was distributed by Caro-

line upon its release in January and is
now being worked again by Columbia,
through its Chaos imprint.

The initial results suggest that the
experiment has been successful. Lo-
tion’s new video, “Head,” appeared on
MTV’s “120 Minutes” alternative pro-
gram May 15, the first spinART clip
to be programmed by the network.

Columbia does have options to sign
Lotion or other spinART acts in the
future, but the company does not in-
tend to cannibalize the indie’s roster,
according to Columbia senior VP of
A&R David Kahne, who engineered
the deal with director of A&R Mary
Gormley.

“I'm interested in spinART itself
being healthy,” says Kahne. “I want
to help them keep their independence
and get the support they need.”

Consequently, Columbia provides
an annual budget for releases, which
it recoups from spinART’s sales, and
also pays the rent for the label’s loft
office in New York’s SoHo district.
(Prior to the move, spinART operated
out of Price’s bedroom.)

After Columbia’s investment is re-
couped, the company still takes an un-
disclosed percentage of spinART’s
sales revenues, according to Price and
Kahne.

Unlike many of their indie counter-
parts, Price and Morowitz believe in
indie-major alliances, both parties ben-
efit. Morowitz says of these unions,
“It's a way for major labels to get a
better grounding of what’s going on
on the street, and it’s great for indie
labels to be able to develop the bands
they want to work with and have
some money to do it, and really help
the bands as opposed to just putting a
record out and just letting it sit
there.”

A LITTLE SPIN, A LITTLE ART
The label—named after the carou-
sel-like devices that shoot paint in a

circle—got started in late 1991, when
Morowitz, then an A&R intern at
SBK Records, became frustrated with
the lack of interest on the part of the
label in the bands he presented. He
asked Price, a buddy from their Wash-
ington, D.C., high school, to help him
start a label. Price—who had been un-
happily making a living waitering and
selling personalized children’s books
and hand-knit sweaters—jumped at
the opportunity.

He moved to New York from Lan-
caster, Pa.—where he had gone to col-
lege at Franklin & Marshall—and be-
came the business-oriented half of the
duo.

spinART’s maiden release, issued in
the spring of 1992, featured Lilys, Ve-
locity Girl, Magnetic Fields, Crayon,
Swirlies, Jane Pow, Whorl, Small Fac-
tory, Courtney Love (no relation to
the Hole leader), Swirl, Lorelei, Veron-
ica Lake, White Town, Honeybunch,
Our American Cousins, Tree Fort
Angst, Black Tambourine, Wimp Fac-
tor 14, and Suddenly, Tammy!

Because the collection received fa-
vorable write-ups in Spin, Alternative
Press, and other publications, word
spread that spinART was a new pow-
erhouse label. The irony is that it was
neither a powerhouse nor, for that
matter, a proper label.

Price explains, “We were supposed
to put out a fanzine with the [‘One
Last Kiss’] CD in it, and for whatever
reasons we didn’t. We had the CDs
done, and there was absolutely no
band information on the inside of the
booklet. So when major-label A&R
people read the press on it, they as-
sumed all 19 bands were on spinART
Records, and all of a sudden we be-
came these hot A&R scouts.”

Of the 19 acts, Suddenly, Tammy!
was a D.C. band whose members
were friends of Price’s, and the rest
were acts that Morowitz was ac-
quainted with, largely through his

friendship with the owner of indie
Slumberland Records. In fact, many
of the bands, like Lilys, Velocity Girl,
Swirlies, Jane Pow, Whorl, Lorelei,
Honeybunch, and Black Tamborine,
were signed to Slumberland but
agreed to contribute tracks to the
spinART compilation under a loose,
handshake agreement between the
two labels.

The only bands on “One Last Kiss”
that proceeded to record for spinART
were Suddenly, Tammy!, Small Fac-
tory, Swirl, Veronica Lake, and Lilys,
who issued an album on a joint Slum-
berland/spinART label that has since
been dissolved.

Velocity Girl was the first in a
string of groups associated with spin-
ART to sign with another label. But if
the loss of that and other acts de-
prived spinART of some of its finest
talent, it also sealed the label’s reputa-
tion as a successful farm team for up-
and-coming rock bands.

The next milestone for spinART oc-
curred in the spring of 1993, when
Price was visiting his brother in Lon-
don. He stopped by Suede’s booking
agency and plopped down a copy of
“One Last Kiss.” “The next day the
agent called me up and asked if Sud-
denly, Tammy! would like to open for
Suede,” Price recalls.

He and Morowitz were delighted at
the chance, but there was one catch:
They needed to raise $5,000 to finance
the tour. That situation forced them to
seek a distribution agreement that
could provide the upfront capital. Up
until that point, none of the indie dis-
tributors that were working spinART
product had the wherewithal to help.

Of the larger indies, Caroline
seemed the most attractive, in Price’s
assessment, even though he says the
company had not responded to earlier
overtures from spinART for distribu-
tion. Nevertheless, Caroline and spin-

(Continued on next page)
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BETWEEN THE
@ULLETSW

ANOTHER MOMENT: Album sales for Tim McGraw increase by less
than 1%, but in a soft week the country rookie easily retains the No. 1
spot on The Billboard 200. His ‘“Not A Moment Too Soon,” in fact, is the
only album in the top five that does not see a sales decline. With sales
for the week at 133,780 units, McGraw’s lead over the No. 2 position has
increased from last week’s 8% margin to this week’s 19% gap . . . Mean-
while, on this week’s unpublished Top Music Videos list, McGraw’s “In-
dian Outlaw” rises 7-4, while label mate Ray Stevens, who debuted at
No. 1 last week with “Live,” holds the top slot again. Get used to it—
Stevens’ last longform, “Comedy Video Classics,” spent 29 weeks at No.
1 and has never ranked lower than No. 4.

HIGH FLYING: McGraw has a chance to extend his chart-topping
streak to three weeks, but do not underestimate the all-star soundtrack
to “The Crow,” which, with a 60% sales boom, posts The Billboard 200’s
largest unit increase. At roughly 89,000 units this week, the title soars
nine places to No. 6. The album’s rise was expected, as the film, which
stars the late Brandon Lee, debuts at No. 1 on the U.S. box office chart.

MOVIES ALSO ARE delivering wins for MCA—since the powerful
Universal Studios is that label’s sister company, this week’s celluloid-
induced gains should surprise no one. MCA has the alternative-tilted
soundtrack to ‘“The Flintstones,” which opens at No. 169 with 6,500
units, and is the distributing label for “Crooklyn,” from Spike Lee’s 40
Acres And A Mule logo. The latter, chock full of soulful oldies, debuts at
No. 107 on The Billboard 200 (11,187 units) and at No. 19 on Top R&B
Albums. Lee’s latest film, accompanied by a strong TV and print ad
push, hit theaters May 13 and debuts at No. 3 on the box office list. “The
Flintstones” won't hit screens until Memorial Day weekend, but its ad-
vertising and publicity campaigns are already approaching high gear.

MOOD INDIGO: Although known largely for acoustic music, Indigo
Girls make a loud debut, entering at No. 9 with 73,000 units. The duo’s
last album debuted at No. 21, the act’s previous career peak. Prior al-
bums peaked at Nos. 22, 159, and 43. Appearances on “Today” and ““Late
Night With Conan O’Brien” aided this debut, as did reviews in People,
US, Entertainment Weekly, and Mademoiselle. Future sales might be
boosted by a feature article in the May 23 Time and a June 27 stop on
“The Late Show With David Letterman.”

SWEEPS (OR SLEEPS?) MONTH: Except for Indigo Girls and ‘“The
Tonight Show” guests Huey Lewis & the News (who debut at No. 65),
each of the charting acts that appeared on the four late-night talk shows
during the May 9-13 broadcast week fall to lower chart ranks—unusual,
since Letterman’s ratings for his Los Angeles-based week were the
fourth-highest since his August debut on CBS ... As best illustrated by
Reba McEntire, who drops 2-5 on The Billboard 200, most of the artists
who rose to higher chart positions from exposure on the May 3 Academy
of Country Music awards telecast fall to lower rungs this week. By con-
trast, Garth Brooks, who was absent from the ACMs but had his own
NBC special May 6, continues to bullet on the big chart at Nos. 33, 102,
132, and 162. Brooks’ show rolled a 9.5 rating, an 18 share, and NBC’s
highest Friday 8-9 p.m. numbers for ages 18-49 since August 1992, when
the network carried the Summer Olympics.

WHOLE LOT OF CHANTING: There are four chant albums on this
week’s unpublished Billboard Classical 50, while league-leading “Chant”
climbs to No. 3 on The Billboard 200 despite its first sales decline in nine
chart weeks. Delos’ “Beyond Chant” should join the parade soon, follow-
ing its Wednesday (25) street date. VP of marketing Rudi Simpson says
Delos’ orders have risen since news of legal complications (Billboard,
May 14) hit public radio’s “Performance Today.”

NMARIKET WATCH

A WEEKLY NATIONAL MUSIC SALES REPORT

OVERALL UNIT SALES

THIS WEEK ‘ LAST WEEK ‘ CHANGE ‘ THIS WEEK (1993) CHANGE
11,392,000 11,964,000 DOWN 4.8% 9,888,000 UP 15.2%
YEAR-TO-DATE UNIT SALES
YTD (1994) ‘ YTD {1993) ' CHANGE
225,754,000 214,347,000 UP 5.3%

FOCUS ON SINGLES SALES:

THIS WEEK ‘ LAST WEEK ‘ CHANGE I THIS WEEK (1993) CHANGE
1,779,000 1,830,000 DOWN 2.8% 1,826,000 DOWN 2.6%
YEAR-TO-DATE SINGLES SALES
YTD (1994) ‘ YTD (1993) CHANGE
34,261,000 34,857,000 DOWN 1.8%

ROUNDED FIGURES

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND s
RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED By I I

SBK, BLUR FOCUS ON U.S. MARKET WITH BAND’S THIRD ALBUM

(Continued from page 1)

14.

“Girls & Boys,” the playful, perco-
lating first single from “Parklife,”
has been serviced to college and mod-
ern rock outlets in the U.S., where
the group, its management, and its
record company are eager to main-
tain Blur’s fan base regardless of the
mainstream pop potential for “Park-
life.”

“We can have crossover success
with this record, but the most impor-
tant thing for us is to form a solid
base for the band,” says Chris Morri-
son at CMP Management in London,
which represents Blur. “I'm less con-
cerned with having one spectacular
hit than I am with building a career
for the band. I think this record has a
lot of depth. It is very British and
very European, and it probably
comes at a good time in the American
music scene. People are looking for
something a bit different from
grunge now.”

And Blur is a far cry from Ameri-
can grunge, despite the bite of Gra-
ham Coxon’s guitar and the power of
the band’s live performances. “Park-
life”” is British pop for the "90s, draw-
ing without apology on influences
like the Kinks and the Jam, while also
tapping the electronic pulse of Euro-
pean pop. Not surprisingly, remixes
of “Girls & Boys” have been done by
the Pet Shop Boys for the song’s re-
lease as a European single, and for
cassette and CD single release in the
USs.

“This album is more grown-up,
more eclectic soundwise,” says
Coxon, who plays guitar, clarinet,

SPINART

(Continued from preceding page)

ART signed an exclusive distribution
agreement that provided the cash to
fund the Suddenly, Tammy! tour with
Suede and allowed the label to get its
product into more stores. That deal is
still in place, notwithstanding spin-
ART’s arrangement with Columbia.

Suddenly, Tammy"s self-titled al-
bum ended up selling approximately
14,000 copies, according to Price—an
impressive sum given the meager
budgets with which that and every
other spinART record were made.

If the success of Suddenly, Tammy!
was an example of “timing, luck, and
circumstance,” the stories behind Lo-
tion and Throw That Beat In The Gar-
bagecan attest to the two spinART
principals’ unflagging persistence.

Throw That Beat In The Garbage-
can literally went from the garbage
can to the spinART roster, with a few
stops in between. Morowitz found an
unlabeled tape in a giant dump bin of
demos at SBK and spent five months
tracking down the group. Fortunate-
ly, the Dambuilders had toured Ger-
many with Throw That Beat and were
able to identify the band for
Morowitz.

Lotion was the subject of another
hot pursuit, this one by Price, who
waited until 4 a.m. for the band’s set
at the Coney Island Side Show in 1992,
Price offered the band a deal on the
spot, but Lotion wanted to explore
other options. After about a year of
discussions with spinART, the band
agreed to put out a single, and later
an album, on the label.

Lotion drummer Rob Youngberg
says the band went with spinART be-
cause ‘‘these guys know exactly
where we’re coming from. They’re
running their label the way we like to
run our band. So we’re really excited.”

sax, and percussion on “Parklife.”
His band mates are Damon Albarn
(Blur’s photogenic front man), drum-
mer Dave Rowntree, and bassist
Alex James. “Americans are always
saying England is part of Europe,”
says Coxon, flatly observing a geo-
graphic fact that many in Britain still
prefer to deny. “We thought we
should become mentally part of Eu-
rope on this album, especially with
some of the rhythms on it,” he says.

With its U.S. debut album, “Lei-
sure,” released by SBK Records in
September 1991, Blur made a signifi-
cant entry into the American modern
rock market and sold 87,000 units, ac-
cording to SoundScan. “Modern Life
Is Rubbish,” released in May 1993,
fared less well in the States, selling
19,000 units, according to SoundScan,
as the preferences of modern rock
fans in the U.S. turned away from
the U.K.

But Blur also was experiencing a
backlash in the music press at home,
recalls Andy Ross, co-founder of
Food Records, the independent label
(now owned by EMI) to which the
band is signed in the U.K. He says
“Modern Life Is Rubbish” was an in-
spired look at British pop nostalgia,
but at the time of its release “it was
generally overlooked by the music
press in this country, who like to be
very final in their pronouncements. It
was R.LLP. Blur.”

Ross adds that the band’s fans
stuck with it, and its performance at
the 1993 Reading Festival was a turn-
ing point in Blur's career. “By the au-
tumn of last year, it was very much a
word-of-mouth thing,” he says. As
sales of “Modern Life Is Rubbish”
picked up through the end of 1993,
Ross says he and the band “felt total-
ly vindicated.” Blur's releases on
Food Records are marketed in the
U.K. by Parlophone Records, and by
EMI affiliates elsewhere.

A GLASS OF ALCOHOL

The chart-topping debut of “Park-
life” in the U.K. came in the wake of
a top five showing on the British sin-
gles chart for “Girls & Boys” in
March. “The thing is, they've got
quite a big fan base now, and the sin-
gle was really big,” says Mike Stone,
chart buyer for Virgin Records at St.
Giles Circus in London, explaining
the album’s strong arrival. “It’s still
selling pretty well and will probably
have a long shelf-life.”

Coxon views “Parklife” as a cre-
ative progression for the band.
“‘Modern Life Is Rubbish’ was so

British that a lot of people outside
Britain did’t get it,” he says. “That al-
bum was a cup of tea. This one is a
glass of aleohol—it’s far more
seedy.”

Michael Mena, VP of A&R at
SBK/ERG, who signed Blur in the
U.S., says that the band “has man-
aged to re-invent themselves without
it being contrived. They've set them-
selves apart.”

Mena says that a number of mod-
ern rock stations, including KDGE
(the Edge) in Dallas and KITS (Live
105) in San Francisco, had begun
playing the single “Girls & Boys”
when it was serviced by SBK/ERG
as an import track. The record also is
getting strong airplay on WKQX
(Q101) Chicago, KROQ Los Angeles,
WHFS Washington, D.C., and KEGE
Minneapolis.

At WKQX (Q101) Chicago, the up-
tempo “Girls & Boys” was the third
most-played record last week, with 41
spins. PD Bill Gamble says that even
though Blur has not been a hugely
successful act for the station in the
past, “this is just a great record,
[and] we're getting great response
from the listeners.

Daniel Glass, president/CEO of
EMI Records Group, observes that
Blur is the first act to have released
three albums on SBK since the label
was launched in 1989. For “Parklife,”
he says, “We’ll take them to college
and alternative radio, and when main-
stream radio comes aboard, they’ll
come aboard in a natural fashion.”

Mena also emphasizes that Blur's
base at modern rock radio will be sol-
id, with at least three singles present-
ed to that format, before SBK/ERG
looks toward promotion at pop radio.
But the record company also is look-
ing at retail marketing efforts and
touring by Blur to bolster airplay. “If
you're going to count on radio and
MTYV to break your bands these days,
you're going to be in trouble,” says
Mena. “All that grass-roots stuff has
to be rock solid.”

Now on a U.K. tour that runs
through June 1, Blur also is in de-
mand for concerts and festivals in
Europe through the coming months.
“Sweden is the best market for them
outside Britain, and Israel is going
crazy for them at the moment,” says
Ross at Food Records. A U.S. tour is
planned for late in the year.

Assistance in preparing this story
was provided by Phyllis Stark in
New York.
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A glance ahead at Billboard Specials

R&B
ISSUE DATE: JUNE 4
CLOSED

ARIF MARDIN 30TH ANNIVERSARY
ISSUE DATE: JUNE 4
CLOSED

FRANCE
ISSUE DATE: JUNE 11
CLOSED

PRODUCTION PEOPLE
ISSUE DATE: JUNE 18
AD CLOSE: MAY 24

CES/KARAOKE
ISSUE DATE: JUNE 25
AD CLOSE: MAY 31

“ENTER* ACTIVE FILE”
ISSUE DATE: JUNE 25
CLOSED

BROADWAY
ISSUE DATE: JUNE 25
AD CLOSE: MAY 31

JAZZ
ISSUE DATE: JULY 2
AD CLOSE: JUNE 7

ITALY
ISSUE DATE: JULY 2
AD CLOSE: JUNE 7

VIVA ESPANA
ISSUE DATE: JULY 9
AD CLOSE: JUNE 14

FOLK/BLUE GRASS
ISSUE DATE: JULY 16
AD CLOSE: JUNE 21

NEW YORK: (212) 536-5004
LOS ANGELES: (213) 525-2300
NASHVILLE: (615) 321-4294
FLORIDA: (305) 441-7976
LONDON: (071) 323-6686

The Billboard Bulletin....

EDITED BY IRV LICHTMAN

GETTING THE LION'S SHARE

The Elton John-scored “The Lion
King,” the Walt Disney animated
feature opening nationally June 22,
will have some 2 million soundtrack
units from Walt Disney Records
waiting for it at retail starting May
31. It’s the big-
gest initial ship-
ment ever by the
label. In addition
to the film’s five
songs and an
end-credit reprise
of “Can You Feel
The Love To-
night,” the set
features John
singing “Circle Of Life” and “I Just
Can’t Wait To Be King.” “Can You
Feel The Love Tonight” is being re-
leased as a single by Disney sister
label Hollywood Records, on loan
from MCA Records. Disney also is
marketing two kid-related releases,
“The Lion King Read-Along” and
“The Lion King Play-Along.”

THE LION KING

POWERFUL INTERACTIVE BOOSTERS

BMG, which owns half of Los Ange-
les interactive software publisher
Ion, has acquired a stake in startup
interactive company Rocket Science
Games. The Palo Alto, Calif., pub-
lisher—whose first three titles are
due this fall—received a combined
total investment of $12 million from
BMG and Sega Enterprises; the per-
company breakdown was not dis-
closed. The move is only the latest
step in BMG’s multimedia foray.
Ion’s debut title, a David Bowie disc,

launched this month under BMG
auspices.

ELEKTRA DIST. FOR VELOCITY GIRL
Elektra will be distributing Sub
Pop’s upcoming Velocity Girl al-
bum, “Simpatico!,” due June 14. Sub
Pop’s Jonathan Poneman says,
“We feel that because of the nature
and timing of the record, we wanted
to take the opportunity to put it
through major distribution chan-
nels. We think this one will have an
immediate impact on chain-level
buyers.” Poneman says the label is
open to distributing other titles
through Elektra or other major la-
bels in the future.

JOHN BRILEY EXITS EMI UK.

John Briley is leaving his post as in-
ternational director of EMI Records
U.K. after five years. His duties will
be taken by Phil Patterson, who
moves over from the international
department at Chrysalis Records’
London base.

FRENCH LABEL GROUP NAMES GM
French label trade group SNEP has
named Herve Rony as its new GM.
He succeeds Bertrand Delcros, who
left earlier this year. Rony was with
Luxembourg-based broadcast
group CLT ... Meanwhile, global la-
bel association IFPI is about to ap-
point a Brussels-based European di-
rector, a new post to bolster IFPI’s
lobbying clout in the EC capital.

ROBERT SIGMAN GETS OFFICIAL NOD
As expected, Spelling Entertain-

ment Group Inec. officially named
Robert M. Sigman, president/CEO
of its newly named video division,
Republic Pictures Entertainment
(Billboard, Feb. 19). Spelling final-
ized the merger of its video divi-
sions, Worldvision Home Video and
Republic Pictures Home Entertain-
ment, last month. Formerly located
in New York, Sigman will be based
in Los Angeles. In another develop-
ment, Steven B. Beeks has resigned
as executive VP of Republic Pic-
tures and president of its home en-
tertainment group.

CANADA FIRM BUYS HANDMADE FILMS
HandMade Films, founded by
George Harrison and Denis O’Bri-
en in 1978, has been sold to Toronto-
based production company Paragon
Entertainment Corp. for $8.5 million
(U.S.). Paragon picks up Hand-
Made’s 23 titles and its distribution
rights. HandMade will continue to
produce films, operating with a
staff of five in London. Paragon has
produced mostly TV shows and
movies, its sole investments in fea-
ture films being “Wyatt Earp,” star-
ring Kevin Costner, due in June
from Warner Bros.

CAWLEY CO-MANAGING HUEY LEWIS

Jim Cawley, who recently left as
chief of Columbia’s Chaos label,
has become co-manager (with
Bob Brown) of Huey Lewis & the
News. He is working the group’s
new Elektra album, ‘“‘Four
Chords & Several Years Ago,” a
collection of oldies.

Janet’s ‘Any Time’ Takes 3rd Place

JANET JACKSON HAS THE third-highest debut in
the history of the Hot R&B Singles chart as “Any Time,
Any Place”/“And On And On,” her first two-sided hit,
enters at No. 12. Jackson was unable to beat her own
record; “That’s The Way Love Goes,” the initial single
from “janet.,” was the highest-debuting single ever at
No. 8. In second place is “Your Body’s Callin’” by R.
Kelly, which debuted at No. 9 two weeks ago.

Over on the Hot 100, Jackson’s single is the Hot Shot
Debut, entering at No. 30. Pretty remarkable for the

hits in 1989, with Bobby Brown’s “Every Little Step”
and Karyn White’s “Love Saw It.” Later that year, Da-
vid “Pic” Conley of Surface wrote and produced “You
Are My Everything” for his own group, as well as the
next No. 1 single, “Don’t Take It Personal” by Jermaine
Jackson.

In January 1992, Narada Michael Walden wrote
and produced a pair of No. 1 singles, “I Love Your
Smile”’ by Shanice and “Tell Me What You Want Me
To Do”’ by Tevin Campbell. But the all-time record
for consecutive No. 1 singles be-
longs to Reid, Babyface, and

NoTHING SUCCEEDS Like Suc-
cession: Speaking of R. Kelly, he
continues to hold down the top two
positions on the R&B singles chart
as a writer and producer. Although

fifth single from an album, even an

album as successful as “janet.”
BEAT.

“Bump N’ Grind” falls from No. 2
to No. 6, his follow-up moves from
No. 8 to No. 2 to take place behind
the single he wrote and produced
for Aaliyah, “Back & Forth.” With “Back” following
“Bump” at No. 1, it’s the eighth time since the R&B
chart was revived in 1965 that a writer/producer has
had consecutive No. 1 titles. Brian Holland and La-
mont Dozier accomplished this feat 29 years ago this
month when “Back In My Arms Again” by the Su-
premes and “I Can't Help Myself” by the Four Tops
had consecutive reigns. It didn’t happen again until
1981, when Lonnie Simmons wrote and produced two
No. 1 hits in a row, “Burn Rubber (Why You Wanna
Hurt Me)” by the Gap Band and “Don’t Stop The Mu-
sic’”’ by Yarbrough & Peoples. Seven years later,
“Roses Are Red” by the Mac Band featuring the
McCampbell Brothers and “Don’t Be Cruel” by Bobby
Brown gave L.A. Reid and Babyface consecutive chart
toppers. That same team repeated with successive No. 1

by Fred Bronson

Daryl Simmons, who amassed
three in a row in the summer of
'92: ‘““Baby-Baby-Baby” by TLC,
“End Of The Road” by Boyz II
Men, and “Humpin’ Around’’ by
Brown. That eight-week reign
was broken, ironically, by Kel-
ly’s “Slow Dance (Hey Mr. DJ).”

Kelly is poised to match the
record set by Reid, Babyface,
and Simmons. If “Your Body’s Callin’ "’ replaces
“Back & Forth’ at the top, Kelly will have written
and produced three No. 1s in a row.

BEDROCK ON: A week in advance of “The Flint-
stones” opening in movie theaters, the title song
bullets up to No. 65. The (renamed) B.C.-52’s track,
co-written by series creators William Hanna and |
Joseph Barbera, does not mark the first time the
founders of one of Hollywood’s most respected ani-
mation studios have been represented on the Hot
100. In the '60s, Hanna and Barbera had their own
record label. HBR’s biggest hit was ‘I See The
Light,” No. 26 for the Five Americans in 1966. The
label also charted with “Roses And Rainbows,” by a
pre-Dog Night Danny Hutton.
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ON HIS UPGOMING TOUR, WYNTON TAKES THE MUSIC OUT OF THE CLUBS
AND THE CONCERT HALLS AND INTO AFRICAN-AMERICAN CHURCHES.

T H E C HURTGCH T 0 U R :

6/1 CHICAGO, iL 6/9 RALEIGH, NG
6/3 CLEVELAND, OH 6/10 ATLANTA, GA
6/4 NEW  YORK, NY 6/11 NEW ORLEANS, LA
6/% PHILADELPHIA, PA 6/12 HOUSTON, TX
6/6 BALTIMORE, MD 6/15 OAKLAND ca
These performances will benefit the GChildren's Defense Fund,

In his remarkable career, Wynton Marsalis has sold over 3 million albums in the U.S. alone.
IN THIS HOUSE, ON THIS MORNING” is the new album that showcases Wynton’s
unparalleled talents as America’s premier composer, trumpeter, and band leader.

“This record has got as much fire and down-home fervor as any jazz
album since... well, since who knows when.”

“...they arrived at a place where the wick of the soul caught fire
...This is a masterpiece.” b
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Heart, Mind & Soul w2ass5, the new album from El DeBarge, featuring the hit single ““Can’t Get Enough” wz1a5), produced by Bahyface.
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