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House May Force Germans Enjoy Exotic Sound
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Fee Disclosures

B BY BILL HOLLAND

WASHINGTON, D.C.—A panel of
the House Energy and Commerce
Committee held a Sept. 29 hearing on

TICK Y, ZE E ASTCEA

the “Ticket Fee Disclosure Act of
1994” (H.R. 4995), a bill that would re-
quire Ticketmaster and other ticket
distributors to print individual sur-
charge prices on tickets.

The hearing before the House
Transportation and Finance Sub-
committee, chaired by Rep. Al Swift,

(Continued on page 105)

‘Woodstock '94’
Gets A&M Push

B BY PAUL VERNA

NEW YORK—*Woodstock '94,” the
album, is coming to a theater near
you. And to a television set. And to a
record store, a video store, a book-
store, a college campus, a military
base, a newsstand, and pretty much
any other place where people connect
with the outside world.
1t’s all part of A&M Records’ mas-
sive marketing campaign for its
“Woodstock '94”" double-live album,
recorded at the Aug. 12-14 festival in
Saugerties, N.Y.
The 146-minute program—the ex-
act lineup of which has yet to be de-
(Continued on page 112)
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Of Hybrid Turk

B BY ADRIAN HIGGS
and DOMINIC PRIDE

BERLIN—Mixing with the smell of

the vegetable stalls
and the tasty gyros

and doner snacks in
the Kreuzberg dis-
trict here are the
strains of oriental-
tinged pop music
drifting from cas-

w=eP

ish Pop Scene

largest ethnic group in the country.
Add on the naturalized German eiti-
zens of Turkish descent, and there
are upwards of 4 million Turkish-
speaking people liv-
ing in Germany.
While a late-night
kebab or Turkish
snack is almost a
standard feature of
a night out on the
town, until now Ger-
mans have shown

oard
Tl

sette recorders,
making it obvious
why the area is called “Little
Turkey.”

Official statistics say close to 2
million Turkish citizens live in Ger-
many, making them by far the

B BY CARRIE BORZILLO

LOS ANGELES—A decade has
passed since Sting left the seminal
modern rock trio the
Police. On Nov. 8 A&M
will commemorate the
occasion with the re-
lease of “Fields Of Gold,
The Best Of Sting, 1984-
1994” and an accom-
panying home video and
laserdisc collection.
“They've been saying
that now is the time to
do a greatest hits,”
Sting told Billboard
during a tour stop in
South Africa. “I actually
resisted it, because in a
way I was thinking,
‘Well, is this capitulat-
ing? Shouldn’t I really just de siother
album? Then T thought about it, and
thought about the 10-year landmark.”
Al Cafaro, president/CEQ of A&M,

Hits Set Mines Stinu’s—(i—oIE

2 New Tracks Debut on A&M Collection

STING

little appetite for

the music hey're likely to en-
counter wiile assuaging the
munchies.

Music, like many other aspects of
‘Continued on page 65)

says that now is a nice time to re-
assess, then i yve on. He’s one of
those artists wh » will be making rele-
vant musie for « ecades to come. You
ne ver know when you
fir st start with an artist
he w deep the creative
w 1l is; this only hap
pe ns for a few.”

The 14-track collec-
tioyn, which carries a
s ggested retail price of
$16.98 for the CD and
$10.98 for the cassette,
icludes two new Hugh

>adgham-produced

songs. All of the previ-
ously released tracks
have been digitally re-
mastered.

The romantic “When
We Dance” will be re-
leased as a cassette single Oct. 18 and
will be serviced to top 40, AC, modern
rock, album rock, and album alter-

(Continued on page 16)
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Log; Aims For
‘Bulk’ Sales

H BY ERICPQEHLERT

NEW YORK—Three months af-
ter the release of his widely ac-
claimed double-length album
“Bulk,” Jack Logan, the 35-year-

LOGAN

old Georgian songwriter/me-
chanie, is still trying to make
sense of all the hosannas hurtling

(Continued on page 96)

Regional Distrib
System Reeling

B BY ED CHRISTMAN

NEW YORK—Separate moves by
Blockbuster Music and Camelot Mu-
sic to realign the way they buy indie
product are seen as further eroding
regional distribution, once the back-
bone of the indie sector.

Last month, Fort Lauderdale, Fla.-
based Blockbuster sent out a letter to
its indie vendors, telling each one which
labels it would buy from them. The end
result of those assignments, according
to sources, is that San Fernando,

(Continued on page 103)

HEATSEEKERS

‘Playtime Is Qver’ As
Immature Hits No. 1

SEE PAGE 24

LEONARD COHEN
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COHEN LIVE

“The Future”

1S now.

LEONARD COHEN

‘ “The Future.” Featuring The Future and Waiting For The Miracle.

As heard in Oliver Stone’s film
/ “Natural Born Killers.”

Also available:
“COHEN LIVE -
Leonard Cohen

In Concert”

COLUMBIA

Management: Kelley Lynch
“Columbia” Reg, U.9, Pat. & Tm, Off. Marcd Registrada,/© 1994 Sony Musio Entertainment Inc.

TR

ADVERTISEMENT
wwWwW americanradiohistorv com


www.americanradiohistory.com

A

TONY TERRY HEART OF A MAN

featuring the smash single and video WHEN A MAN CRIES

His two previous albums sold 850,000 copies and charted six
Top 10 R&B singles, including the #3 smash She’s Fly, and
the Top 5 hit With You and the charttopping Lovey Dovey.

With his Virgin Records debut album HEART OF A MAN,
Tony Terry proves himself ready to hit the charts and break
hearts again, starting with the tender first single

WHEN A MAN CRIES.

When A Man Cries produced by Jerry Barnes and Katreese Barnes for Jareese Music, Inc.
Executive Producers: Cherrie Shepherd/Gemma Corfield. Management: Cherrie Shepherd/Bob Currie.

Yt
/f}- ©1994 Virgin Records America, Inc.
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J.B.’s, Byrd, And All That Acid Jazz

To viff on an old Zen proverb, when the students are ready, the
masters will appear. Such seems to be the case for the England-
Germany axis of acid jazz, the get-down aggregate of traditional

jazz, ’60s/70s funk and the cutting 90s edge of the house/hip-hop

dance pendulum. Hot acts like US3, the Young Disciples, the San-
dals, the Brand New Heavies, Galliano, and Carleen Anderson
have helped intensify fans’ appetites for the exploding scene’s par-
ent sounds, and you can’t hardly get closer ancestry-wise than the
J.B. Horns featuring Fred Wesley, Pee Wee Kllis, and Maceo
Parker, or the full-bore bluster of Bobby Byrd and band.

As a result, no self-respecting acid jazz D.J in London, Ham-
burg, or Tokyo dares face a packed dance floor these days without
a turntable-ready copy of Byrd’s “I Know You Got Soul” (King
Records, 1971) or Fred Wesley & the J.B.'s “Doing It To Death”
(People Records, 1973).

“It all goes back to when the ‘rare groove’ thing was first hap-
pening in London around ’88-'89,” says Crispin

‘acid jazz’ until a few years back, when my band and I were play-
ing a show in Kassel, Germany,” Byrd recalls with a raspy laugh.
“This young man came up after the show, asking me about my
days singing with James [Brown] in the Famous Flames. And he
said, “Your stuff has got pop, jazz, rhythm and blues, and funk in
it, just like this record’—and he showed me an EP that said ‘aeid
jazz' on the cover. I said, ‘Well, if those are the ingredients, that
must be us too!”

The weleoming aspects of the multigenerational acid jazz world
were further erystallized for Byrd during a 1989 gig with the J.B.
All-Stars at London’s Town & Country venue, during which his
wife and vocalist, Vicki Anderson, coaxed their daughter Carlene
onstage at the start of Vicki’s featured singing spot.

“Basically, I turned my solo slot over to her,” says Vicki,
“'cause 1 wanted people to hear what her daddy and I had been
hearing at home. Afterward, Fred Wesley came over to me and

said, ‘Only a mama would do what you just did!'

Taylor, Galliano’s drummer extraordinaire and a
favored fusilier on the acid jazz session scene.
“People in the elubs were crazy for every choice
or obscure American funk and Blue Note 7-inch
single from the "70s, especially B sides. That’s why
it was called ‘rare groove. The punctuation and
the soul of those records was mysterious and mes-
merizing, and the breaks in hip-hop were getting
people back into that early funk-fusion by Byrd
and the J.B.s.

“Unfortunately,” adds Crispin, “the musicians
themselves were left out of the club scene in the
'80s, because live music was never important in
dance the way it was in rock. But now, the live
hand feel that was pioneered by James Brown’s
top players is back in a big way.”

And luckily, the battle-tested lieutenants of
Brown’s original soul garrison are alive and swell
on Byrd’s “On The Move” and the J.B. Horns’ “I
Like It Like That” (Instinct Records). two in-

MUsIC

TO MY EARS

by Timothy White

but it paid off, ’cause my baby just slaughtered
them, killed them.” Indeed, such rites of passage
paved the way for Carleen’s 1991 performance on
the Young Disciples’ smash international single
“Apparently Nothing.”

While awaiting the stateside release of her ac-
claimed “True Spirit” U.K. solo album {due Oct.
18 on Virgin), Carleen Anderson contributed
guest backing vocals beside her mom and sister
Keisha for “On The Move,” a rollicking family af-
fair that also boasts a rhythm section composed
of Byrd’s four sons and a horn phalanx that in-
cludes three uncles.

As with the J.B.s’ “I Like It Like That” (one
of the finest acid jazz sides since US3’s “Canta-
loop™), which finds vocalist Jaye Ellen Ruth, for-
merly of the Brand New Heavies, lending lovely
support, Byrd’s album also shows a blend of the
schooled expertise and youthful exuberance that
are the crux of the acid jazz experience. There

-~

spired new instaliments of the Manhattan-based

label’s ongoing “This Is Acid Jazz" series. To be

blunt: There can’t be a new-bohemian club anywhere that
wouldn’t be content to alternate the two albums for an entire eve-
ning, since nothing so beautifully biting as Byrd’s “Never Get
Enough” or the title track of the J.B.’s record (which features
Taylor) could possibly put a erimp in any dancer’s cool.

Instinet Records, founded in 1988 by journalist Jared Hoffman,
licensed these latest acid jazz jewels from Germany’s kindred
Soulciety label, which sponsored the London/Hamburg/Nashville
studio dates that resulted in the exhilarating releases. For Gal-
liano’s Taylor (whose group recently wowed a crowd at New
York’s Supper Club with a set from their new Talkin’ Loud/Mer-
cury record, “The Plot Thickens”), the chance to play with Fred,
Maceo, and Pee Wee “was an unbelievable honor.”

“] grew up in North London listening to their old James Brown
tunes with those R&B and jazz horns against that loud, acoustic
snare drum,” explains Taylor. “So when the Young Disciples
helped get Byrd and the J.B.s to come over to England to play
in the late '80s, it was amazing. The chords of their new music
still do summon up a mood that's deeper emotionally than the
usual pop.”

Bobhy Byrd concurs as he speaks from his own experience on
the British-German acid jazz circuit. “I hadn’t heard the term

VIRGIN’S FIRST NYC STORE SET

Virgin Megastores’ expansion into the U.S. is proceeding
L quickly, and the company recently announced plans for
an outlet in the base of the Bertelsmann building in New
York’s Times Square. The record store will be the largest
in North America. Ed Christman reports. Page 69

- FRATERNIZING WITH THE ENEMY

The purchase of top 40/rhythm WI0Q Philadelphia by EZ
Communications, parent of arch rival WUSL, gave WUSL
PD Dave Allan a chance to do something rare indeed—
take over his chief competitor. Page 100
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will always be a place in the funk canon for pulse-

halting eruptions like Byrd's “Try It Again,” a
sweat-drenched close-order drill no dancehall should be with-
out. Similarly, no matter how often one hears the impeccably
persistent honk of Maceo and Pee Wee's saxes or the elastic
purr of Fred’s trombone on “Evening In New York" and “Bop
U” from the “I Like It Like That” album, they remain forever
fresh.

“You veally gotta have hope for the international future of this
kind of music,” says Byrd, “when you think that I got signed to
record for Soulciety by two German guys while I was on tour in
Paris. Then the next thing 1 know I'm doing a London show and
I look down and see every kid in the audience knows the words
to the tunes!

“And now,” adds Byrd, “the same week ‘On The Move’ comes
out in America, my phone starts ringing off the hook! The song
on the album that says it all for me is ‘Try It Again,” which I wrote
way back in '73 in Houston, Texas. I was very frustrated at the
time and I got advice from a preacher that when things you be-
lieve in don’t always go your way, try "em again. If what you're
shooting for really is a part of who you are, you don’t have a choice
but to keep yourself pointed towards it.”

Or, to quote another funky hunk of Zen wisdom, “Fundamen-
tally, the marksman aims at himselt.”
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Mexico Must Curhb Piracy In Order To Grow

B BY JAMES G. FIFIELD

The potential of the Mexican music market
is fuereible,

Per capita Mexican spending on music is
high. The country has a rich, diverse musical
culture, drawing on and influencing music
cultures throughout North and South Amer-
ica. Latin music is experiencing a boom in the
United States. with releases by Jon Secada,
Gloria Estefan, Selena, Luis Miguel, Barrio
Boyzz, and many others enjoying unprece-
dented sales. The Mexican economy is ex-
pected to grow at above-average rates, fueled
hy post-NAFTA investments. The Mexican
government has placed strong copyright en-
forcement provisions on the books.

What we need now is greater follow-
through on Mexico's copyright enforce-
ment—a meaningful erackdown on the ramp-
ant music piracy that accounts for more than
60% of Mexican unit sales.

That’s the message I am delivering—along
with senior representatives of the other ma-
jor record companies, the Recording Indus-
try Assn. Of America, and the TFPl—at
meetings in Mexico City Oct. 3-7. We want
the Mexican people to understand that we
are serious about investing substantially
more in Mexican culture and the Mexican
economy, provided that piracy can be
brought under control.

There is cause for optimism. Most impor-
tantly, President-elect Zedillo already dem-
onstrated his concern about piracy and its
impact on the preservation and growth of
Mexican culture during his tenure as Secre-
tary of Public Education. The piracy issue
was brought to his attention, along with the
fact that little was being done by relevant
authorities. He developed a plan that led to
the formation of an inter-agency task force
for the protection of intellectual property—
an unprecedented action in Mexico.

The Mexican government also is legally
obliged to enforce its copyright laws effec-
tively under the terms of NAFTA. This
should be viewed not so much as an “obliga-
tion,” but as an opportunity—an opportunity
for Mexican music to flourish in a growing
worldwide music market.

The experience of Southeast Asia is illus-
trative of the market growth that can folow
a successful anti-piracy effort. Between 1987
and 1992, Singapore, Malaysia, Taiwan, and
Korea slashed their high rates of piracy to
less than 15% of sales, and legitimate music
sales more than tripled, according to IFPTL.
Local talent benefited the most from this in-
crease, and the explosive growth continues.

In 1993, legitimate music sales in Mexico

‘The industry
cannot beat
back the pirates
alone.’

James G. Fifield is
president/CEO of EM!
Music in New York.

reached 62 million units with a retail value of
more than $572 million. In that same year,
though, 100 million pirated units were sold.
representing nearly $1 billion in lost reve-
nues, royalties, and taxes. In terms of sheer
nurmber of pirated units sold, Mexico's plague
of piracy has been exceeded by only one
other country, China.

It is not unreasonable to assume that with
a reduction in piracy comparable to what has
been achieved in major Southeast Asian mar-
kets, Mexico could shoot from No. 8 to No.
4 among international music markets. With
music sales in excess of $2 billion, Mexico
could become the biggest music market in
the world outside the U.S., Japan, and Ger-
many.

There is clearly export potential for Mexi-
can talent in the U.S. market. The phenome-
nal growth of Latino music in this country
has been spurred both by the growth of the
U.S. Spanish-speaking population—which al-
ready totals 25 million and is set to become
the nation's largest minority in the next dec-
ade—and by the power of today’s fresh La-
tino sound to attract non-Spanish-speaking
fans.

With freer trade between Mexico and the
United States as well as greater economic in-
tegration throughout Latin America, up-and-
coming recording artists in both nations

COMPOSERS HURT BY INTERACTIVE DEALS

Regarding Irv Lichtman’s column on copy-
right owners and the information superhigh-
way (Billboard, Oct. 1), unfortunately, every-
one’s eyes are focused on the road up yonder.
But composers are getting dumped on the
side of the i-way by the current agreements
offered in the multimedia, CD-ROM, and in-
teractive markets. Every interactive pub-
lisher, almost without exception, offers com-
posers and songwriters work-for-hire and
complete buyout agreements. In contracts
reminiseent of days gone by, creators are
giving up their copyrights. In each case, a li-
censing agreement of some kind would make
it a win/win situation for everyone.

CISAC has the right idea and the right
place, but the wrong time. The time is now.
Whether the composition is altered or not is
beside the point. Composers in the interac-
tive field today, creating title themes, under-
scores, and complete songs, are getting
forced off the road. Isn't it time we address

LETTERS

this issue as an industry?
Bob Safir
President of InterOctave
Chairman of the Assn. Of Interactive Audio/
Music Professionals
San Jose, Calif.

FAULTY ASSUMPTION ON ROYALTY RATES?

Wallace Collins’ commentary, “Controlled
Composition Should Get Court Test” (Bill-
board, Sept. 24), is fatally flawed, resting on
the faulty assumption that the statutory me-
chanical compulsory license rate represents
a “minimum mechanical royalty rate.”

The statutory rate, and the periodie ad-"

justments to that rate, have been the product
of negotiations hetween record producers on
one side and songwriters and music publish-
ers on the other. These negotiations have al-
ways been based on the understanding that
the statutory rate represents a ‘“ceiling”
rather than a “floor,” under which musical
compositions can be recorded by a eompul-

should be able to gain easy access to a larger.
hemisphere-wide audience than ever before.
In addition, they stand to gain greater recog-
nition throughout the entire world, enhane-
ing their chances of joining the global super-
stars of tomorrow.

While piracy remains rampant in Mexico,
the higgest losers are local artists, whose
music accounts for the overwhelming major-
ity of pirated sales. The Mexican government
loses too, with the pirates stealing substan-
tial tax revenue that would otherwise come
trom legitimate sales. The biggest winners
are the pirate kings—eriminals who operate
on a large scale. making ohscene profits from
stealing and exploiting the work of others.
The pirates do not reward artists, do not in-
vest in new talent, and do not pay taxes.

Elimination of piracy would not simply
mean greater royalties for established art-
ists. It also would provide greater incentive
for the recording industry to invest in devel-
oping emerging musical talent, helping to en-
sure that the widening audience for Latino
music will continue to grow. In addition, it
would encourage greater investment in re-
cording and production facilities, creating
new job opportunities in an industry that al-
ready employs tens of thousands of people in
North America.

The international music industry is fim in
its commitment to Mexico—all of the major
record companies have subsidiaries there,
and together they fund nationwide anti-pi-
racy operations in partnership with the rest
of the Mexican record industry. Still, the in-
dustry cannot beat back the pirates alone.
We need a concerted, cooperative effort from
the Mexican government to prosecute the
music pirates and educate the public about
the damage that piracy is doing to the na-
tion's economy and culture.

As a means of building appreciation for a
musical genre that has truly global growth
potential, of taking a major music market to
a new level of prosperity, and of ensuring
that talented artists and performers are
justly rewarded, the intensification and ex-
pansion of Mexican anti-piracy efforts are of
major importance to everyone concerned
with the recording industry.

sory licensee—that is, a record company that
neither seeks permission from, nor negoti-
ates with the songwriter or his or her music
publisher. For a variety of legitimate rea-
sons, “negotiated” mechanical licenses com-
monly vary from the terms of the mechanical
compulsory license.

To more fully grasp the rationale behind
this ceiling rate, one must recall that the me-
chanical compulsory license was enacted in
the early 1900s to avoid the danger of mo-
nopolistic practices by music publishers, a
danger that Congress believed still existed
when it retained the mechanical compulsory
license as part of the 1976 omnibus revision
of our copyright law.

Collins’ effort to analogize the statutory
mechanical rate to a federally mandated
“minimum wage” just doesn’t hold up.

David E. Leibowitz

Executive VP/general counsel
Recording Industry Assn. Of America
Washington, D.C.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The o
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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MCA Vigilant On Jurassic’ Street Date

@ BY SETH GOLDSTEIN

NEW YORK—This week, barring an
11th-hour calamity, MCA/Universal
Home Video may have accomplished
every studio’s dream: Holding retail-
ers to the Oct. 4 street date for
“Jurassic Park.”

Until then, stores were not permit-
ted to sell the title, in stock for as long
as two weeks. With a few days to go,
only eight outlets reportedly had bro-
ken the date for MCA’s biggest title,
which is expected to top 20 million
units through early 1995. [t’s available
in 90,000 locations, MCA estimates.

Street-date violations, although
never involving more than a few hun-
dred stores, are endemic to the sell-
through market, and studios’ inability
to solve the problem has upset major
retail chains, which claim to play by
the rules that some mass merchants
ignore. In meetings held during the
July Video Software Dealers Assn.
convention in Las Vegas, Blockbuster
took the studios to task, threatening
to join the violators unless suppliers
got the situation under control.

“We feel stricter sanctions need to
be imposed against perpetual offend-
ers,” says Blockbuster Music presi-
dent Gerry Weber, also speaking for
Blockbuster Video. “We go through
all the effort of enforcing street dates,
and they need to do the same. If they
tell us it’s not important, we'll take
appropriate action.” As things stand
now, “it’s making us look foolish to
our customers,” he adds.

Weber considers “Jurassic Park”
the first opportunity to measure Hol-
lywood’s response to three or four
chronic offenders, thought to be the

Wholesaler Sues,
Alleging Cutout
‘Conspiracy’

@ BY ED CHRISTMAN

NEW YORK—Smith & Alster, a
wholesaler that has long questioned
musie industry procedures for selling
cutout product, filed a lawsuit Sept.
29 alleging that five major record
companies and two wholesalers are
engaging in antitrust violations and a
racketeering conspiracy.

Named as defendants in the com-
plaint are EMI Records Group N.A.,
Sony Music, BMG, PolyGram, and
MCA Records, as well as cutout
wholesalers Surplus Records and
Tapes and Countrywide Record Dis-
tributors. The Warner Music Group,
which apparently has sold cutout
product to Smith & Alster, is not
named.

Rudnick and Partos, the law firm
representing Farmingdale, N.Y.-
based Smith & Alster, filed the suit in
California Superior Court, Los Ange-
les County.

Smith & Alster ran a series of trade
advertisements in an attempt to
break into the cutout business last
year (Billboard, Oct. 30, 1993).

The filing contains 10 causes of ac-
tion, including the allegation that the
defendants engaged in unfair trade
practices. Six of the actions ask for
$25 million in damages apiece, while
four of the actions each ask for treble
damages of $75 million and demand a
jury trial.

(Continued on page 105)

price clubs and other deep discoun-
ters using video as a loss leader.

At least until the weekend of Oet. 1,
when the number of violations could
soar, MCA had passed with flying col-
ors. The sheer volume of “Jurassic
Park” required periodic deliveries of
cassettes two weeks before street
date so that chains had sufficient time
to stock all locations. Sales, including
bootlegged copies in New York, be-
gan to crop up in late September.

Putting into effect a plan devised
for “Jurassic Park,” MCA sent field
reps into offending outlets as soon as
they were identified to take the title
off the shelves. The studio won't com-

ment, but MCA is said to have logged
the names of violators since the re-
lease of “We're Back” earlier this
year, and now uses its records to spot
quick-release trends.

In the case of Kay-Bee Toy Stores,
the studio “was on it like white on
rice,” according to one trade source,
who calls the appearance of “Jurassic
Park” in two outlets “an honest mis-
take.” MCA had the copies removed
in a matter of hours.

Kay-Bee, based in Pittsfield, Mass.,
made it relatively easy to pinpoint the
street-date jumpers. The chain’s
1,100 stores report transactions elec-
tronically via a point-of-sale system

that immediately flagged the pur-
chases, says senior VP Craig Kurlan-
der. “It was well under control.”
Earlier, the chain had taken the
kind of precautions that MCA prefers
to punitive measures, such as holding
back delivery of cassettes until just
before street date. Kay-Bee manage-
ment twice notified stores in writing
that violating street date could cost
the chain “our privilege to receive hot
releases in the future.” In a Sept. 22
memo, Kay-Bee reminded staff that it
was “extremely important” to adhere
to the Oct. 4 date.
“Jurassic Park” and Disney’s
(Continued on page 103)

Col/TriStar Boosts Russian Video Biz

@ BY EILEEN FITZPATRICK

LOS ANGELES—The Russian video
industry has moved one step closer to
legitimacy with the announcement
that Columbia TriStar Home Video
plans to distribute more than 100
films there over the next year.

Varus Video, a Russian-Greek com-
pany, is distributing Columbia as well
as Orion Home Video product in the
16 Russian states, as a result of a two-
year pact that began Sept. 26. Varus
also started distributing Warner
Home Video material in Russia in
February.

Columbia’s participation in the
venture will “significantly contribute
to reducing the huge losses of rev-
enues” from widespread video piracy
in the former Soviet Union, according
to Columbia executive VP Christo-

pher Deering.

At one point, video piracy was so se-
vere that the Motion Picture Assn. of
America issued a product boycott of
the region from 1991 to 1993. In 1993,
the Russian government founded an
intellectual property agency and
drafted laws to control video piracy.

Columbia’s strategy is that con-
sumers will be more likely to pur-
chase and rent tapes that are dupli-
cated on high-quality equipment,
rather than those dubbed off movie
screens or bootleg tapes.

The company also is committed to
working closely with the Russian gov-
ernment to enforce the new anti-pira-
cy laws.

Initial Columbia releases now in
Russian stores include “The Fisher
King,” “Flatliners,” “F/X,” “Platoon,”
and “Back To School.”

Knight Fever. Gladys Knight celebrates the release of her new MCA album
“Just For You” at a party at B.B. King's Blues Club in Los Angeles. The album’s
first single is 'l Don't Want To Know,"" written and produced by Kenny
“Babyface”” Edmonds. Shown, from left, are Richard Palmese, president, MCA
Records; Al Teller, chairman/CEO, MCA Music Entertainment Group; Knight;
Ernie Singleton, president, black music division, MCA Records; Jimmy Newman,
Knight’s manager; and A.D. Washington, senior VP of promotion and marketing,

black music division, MCA Records.

Eventually, Columbia plans to re-
lease new product to Russia in the
same time frame as it does to other in-
ternational territories—usually six
months after a domestic release.

Despite the Russian government’s
commitment to make its country en-
tertainment-friendly, some video dis-
tributors are skeptical.

“The burning issue is the copyright
agreement, because the government
can't enforce it,” says Sight & Sound
Distributor president Larry De-
Vuono. “You have to accept that there
will be a high level of illegal duplica-
tion, or else you're going to be playing
cops and robbers.”

In 1991, the St. Louis-based dis-
tributor opened a video store in
Moscow but was unable to turn a
profit because of widespread corrup-

(Continued on page 112)

China Drops B
Quotas On
Foreign Music

@ BY MIKE LEVIN

HONG KONG—China’s restrie-
tive quota system for foreign
repertoire has been all but elimi-
nated following the State Coun-
cil’s decision to put international
music under the scrutiny of the
Propaganda Department.

The shadowy department has
always had de facto control of all
aspects of Chinese culture, but
IFPI negotiations to control pira-
cy in the mainland have forced the
government to publicly appoint its
propaganda bosses as guardians
of the music-import flame.

Until this summer, China had an
unofficial yet rigid quota system
that restricted foreign titles to
about 120 a year. By June, that lev-
el was raised to 250. Under its new
plan, the government will let in all
music that passes the department’s
censorship regulations.

As with all such proclamations,
the quota abolishment is “unoffi-
cial,” as the government waits to
see if the country is flooded with
foreign titles. Foreign record com-
panies say they will not increase
exports to China immediately and
abuse this market-access victory.

The policy change is one more
step in China’s efforts to become a
legitimate part of the worldwide
music industry. In fact, during the

(Continued on page 112) |

OmniBox To Offer Pay-Per
Taping Of Albums, Videos

@ BY STEVE TRAIMAN

A Connecticut firm has begun field
tests of a “transactional TV” system
that will allow consumers to record
complete albums and home video pro-
grams off their television sets.

The OmniBox system will enable
subscribers to purchase titles by
credit card and record them in real
time onto audio and videotape, Mini-
Dise, or DCC.

The preliminary tests are expected
to be completed by late fall, according
to OmniBox president Thomas Bush.

The Stamford, Conn.-based compa-
ny was the first interactive group to
reach an agreement with the Harry
Fox Agency last December; the deal
will allow OmniBox to license musical

An errant transmission by one of the
major accounts that supplies sales in-
formation to SoundScan caused nu-
merous errors in the musie sales
charts that appeared in the Oct. 1 issue
of Billboard. The faulty data caused
the unusually high number of re-en-
tries that appeared on some of last
week’s charts.

SoundScan discovered the mistake
too late to process the correct data in
time for Billboard’s print deadlines. On
Sept. 22, SoundScan released revised

For The Record: Chart Data Revised

lists to its subseribers.

To ensure that the sales histories of
titles on Billboard’s charts correspond
with the amended SoundSean lists, the
corrected data was fed into Billboard’s
computer archives. Thus, the “last
week” numbers that appear on this
week’s charts reflect the positions
from the revised charts, rather than
the ones that were published in last
week’s Billboard.

Further, the sales totals that Sound-
Sean released Sept. 22, instead of the

ones originally issued Sept. 21, will be
counted in the tabulation of Billboard’s
1994 Year In Music standings.

The Billboard charts that were af-
fected by the error were The Billboard
200, Top Pop Catalog Albums, Heat-
seekers, Top Country Albums, Top
Country Catalog, Top Reggae Al-
bums, Top Jazz Albums, Top Contem-
porary Jazz, Top Music Videos, Top
Classical Albums, Top Classical
Crossover, Top Off-Price Classical,
and The Billboard Latin 50. l

compositions owned and controlled
by Fox’s music publisher clients on a
per-play basis.

The company hopes to license pro-
gramming from music, video, and
video game companies, and to develop
proprietary programming with vari-
ous partners, but it has yet to reach
any such agreements.

Bush says the first two OmniBox
services to launch in early 1995 will be
pay-per-album music-delivery and
home-shopping channels. OmniBox
subscribers will receive a home set-
top box that allows for the direct
credit-card sales.

Other OmniBox services to roll out
later in 1995 will include access to
first-run movies, current concerts,
and sporting events, as well as home
video sales from a database of past
concerts, movies, and sports. Bush
says OmniBox will broadeast pay-per-
view programming in “near video-on-
demand,” which means a subscriber
would wait 15-30 minutes before a se-
lected film begins, compared to limit-
ed play times on current services.

All progamming will be stored in a
database at OmniBox headquarters,
and transmitted via satellite to partic-
ipating cable companies, which will
then offer the services to subseribers
for a monthly fee of about $9.95. The
company has yet to finalize any deals
with cable operators.

Because it is equipped with digital
encoding/decoding technology li-
censed from VCOM, the OmniBox

(Continued on page 112)
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COIumhla Geffen oﬂeﬂ Portishead Finds Place On U.K. Map

Self-Made Short Film Helps Market Go!Beat Act

Joy For Aerosmlth Fans

B BY CRAIG ROSEN

l
l LOS ANGELES—The holiday sea-
son is shaping up to be a bloek-
buster for Aerosmith fans. The
band’s once and future label, Co-
lumbia Records, has the elaborate
13-disc “Box Of Fire” scheduled for
a Nov. 8 release. One week earlier,
l the band’s current label, Geffen,
will release “Big Ones,” a collection
| of Aerosmith’s greatest hits during
I its tenure with that label. The latter
will have an accompanying home
video release.

“Box Of Fire,” which will carry a
suggested list price of $119.98, will
inelude all of the band’s Columbia
albums: “Aerosmith” (1973), “Get
Your Wings” (1974), “Toys In The

L

Attie” (1975), “Rocks” (1976),
“Draw The Line’ (1977), “Live
Bootleg” (1978), “Night In The
Ruts” (1979), “Greatest Hits”
(1980), “Rock In A Hard Place”
(1982), “Classics Live!” (1986), “Clas-
sies Live 11”7 (1987), “Gems” (1988),
and a special bonus dise of rarities.

(Continued on page 102) |
|

Retrospectives
Mark Decca’s
60th Anniversary

B BY CHRIS MORRIS

LOS ANGELES—MCA is commem-
orating the 60th anniversary of Decea
Records with a wide-ranging reissue
campaign that continues through the
end of October.

In an unprecedented collaborative
effort involving MCA, MCA
Nashville, GRP
Records, and Uni
Distribution, the
labels have formu-
lated a massive
program that has
resulted in a two-
month outpouring
of boxed sets, mul-
tiple-CD sets, and
single-album re-
leases devoted to the vast Decea cata-
log.

By Oct. 25, the MCA labels will
have issued 18 separate titles devoted
to Decca artists,
staggered over
four release dates
in September and
October. Before the formal start of
the campaign Sept. 13. MCA had re-
leased boxed sets devoted to the Dec-
ca repertoire of the Who, Bing Cros-
by, Judy Garland, and Bill Monroe.

Deecca was founded in 1934 as an
American subsidiary of British Decca
by Jack Kapp, who bought the label
from its English owners in the 40s.
The company, which acquired the
Brunswick and Vocalion catalogs in
1938, was purchased by talent agency
Music Corp. of America (along with
its Universal Pictures holdings) in
1962; the Decca imprint ultimately
was phased out in the early "70s.

GRP senior VP of sales and distrib-
ution Bud Katzel, who worked for

(Continued on page 102)
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B BY PAUL SEXTON

LONDON—The obscure West Coun-
try town of Portishead is little more
than a dot on a very large-scale map
of the British Isles, but its namesake,
a unique, left-of-center, dance/pop-
hybrid duo, is threatening to make its
mark around the world.

The group’s album “Dummy” was
released here by Go!Beat, the dance
arm of Go!Discs, Aug. 22 to a welter of
acclaim from all quarters of the press,
including dance and rock magazines
(Q called it “perhaps the year’s most
stunning debut album”) and daily
newspapers such as The Observer
and The Times. It had an impressive
debut at No. 32 on the U.K. album
chart—despite a predictable absence
of daytime airplay—and, according to
Go!Beat, has sold some 20,000 units in
the U.K. so far.

Dawn On Broadway. Grammy-winning soprano Dawn Upshaw is congratulated
following her sold-out show at the Supper Club in New York, which supported

her new album,

‘I Wish It So.” Shown, from left, are Carol Yaple, senior director

of artist development, Elektra Nonesuch; Upshaw; Bob Hurwitz, GM, Elektra
Nonesuch; and David Bither, GM, Elektra Entertainment.

Even though the 1994 Mercury
Music Prize took place only a fort-
night ago, “Dummy” has become one
of the earliest tips
for the 1995 con-
test.

The album is al-
ready garnering
good press and
public response in
Europe, where the
duo of Geoff Bar-
row and Beth Gib-
bons has been on
an extensive promotional tour. The
set is due to be released by London
Records in the U.S. Oct. 18.

The key to Portishead’s sound and
success thus far has been an ethereal
and filmie feel, masterminded by Bar-
row and including samples from such
bands as Weather Report, Isaac
Hayes, and War, and prominent use

PORTISHEAD

of Fender Rhodes and synthesizer
sounds from the vintage hand-con-
trolled theremin. The effect is height-
ened by the intimate but unsettling
lyries and vocals of Gibbons. Backing
the duo throughout the album are
Portishead’s unofficial third member,
engineer Dave MacDonald, as well as
musie director Adrian Utley and play-
ers Clive Deamer, Gary Baldwin, and
Tim Bishop.

Barrow, from Weston-Super-
Mare (to the west of Bristol), and
Gibbons, from the city suburb
Keynsham, met in a government-
funded musical training program in
1991. Barrow first worked as a tape-
op at the local Coach House studio,
where “Dummy” was recorded, and
Gibbons has sung in local bands for
a decade.

The album has invited comparisons

(Continued on page 111)

Indie Film Soundtracks Help
Expose Modern Rock Acts

@ BY BRETT ATWOOD

LOS ANGELES—Several major la-
bels are turning to the cutting edge of
independent cinema to expose new
and established alternative acts. Al-
though indie films gain only limited
exposure, their soundtracks can help
shape the images of modern rock
artists and, more importantly, help
sell records.

A&M’s “S.F.W.,” Chaos/Colum-
bia’s “Clerks,” and Immortal/Epic
Soundtrax’s “Love & A .45” lead the
new wave of alternative rock sound-
tracks that accompany gritty, low-
budget films.

The modern rock-filled films are
characterized by young stars, bare-
bones production values, and limited

Metallica Challenges Elektra Contract
Group Says Label Reneged On Joint Venture Proposal

B BY MELINDA NEWMAN

Following in the footsteps of
Luther Vandross and Don Henley,
Metallica is attempting to get out of
its record contract via California’s so-
called seven-year statute.

The multiplatinum hard-rock band
filed suit Sept. 27 against Elektra En-
tertainment in San Francisco County
Superior Court, asking to be dis-
missed from its contract with the la-
bel. Similar to the suits filed in recent
years by Henley and Vandross, the
band asked the court to invoke Cali-
fornia Labor Code 2855, which pro-
hibits personal service contracts from
being enforced beyond seven years
after their inception.

However, the courts have not had a
chance to rule on the implications of
the California statute as it relates to

the music industry, because Geffen’s
Henley and Epic’s Vandross settled
out of court and remained with their
respective labels.

Although not stated specifically in
the suit, Metallica’s discontent with
the label stems from its thwarted at-
tempts to formalize a joint venture
negotiated with Elektra’s former
chairman, Bob Krasnow. Krasnow re-
signed in July following a shake-up at
parent company Warner Music
Group (Billboard, July 23).

According to drummer Lars Ul-
rich, the band has never renegotiat-
ed its contract in the 10 years it has
been on the label. Despite selling
millions of records and becoming one
of Elektra’s hottest acts, the band
has been receiving a royalty rate of
14% of its retail sales since the be-
ginning of its Elektra tenure. Metal-

lica’s last studio album, 1991’s
“Metalliea,” has been certified for
sales of 7 million copies in the U.S.
(The band is signed to PolyGram
outside North America.) The group’s
other multiplatinum albums inelude
1988’s “And Justice For All” and
1984’s “Ride The Lightning.”
“We’ve been good, and haven’t
gone in after every album and asked
[Elektra] for more money,” says Ul-
rich. “Metallica has never been about
going in and milking it for every last
penny; we've been about doing our
business. We were aware that we
weren't getting paid as much as the
next guy, but we were comfortable.
The one thing we were interested in
was getting our masters back and
making sure our songs didn’t end up
in a toothpaste commercial.”
(Continued on page 105)

PAW

regional release patterns. The off-
spring soundtracks merge better-
known alternative acts such as Soul
Asylum, Soundgarden, and Bad Re-
ligion with more obscure acts like
FSK, Love Among Freaks, and Su-
pernova, none of which has a major-
label deal.

“These are not meant to be
Hollywood blockbusters,” says Ben-
Jjie Gordon, a director of A&R at Co-
lumbia. Gordon helped spice up the
Miramax film “Clerks” by adding mu-
sie to the final cut. The resulting al-
bum, due Oct. 11, features Alice In
Chains, Soul Asylum, Bad Religion,
and Bash & Pop.

The grainy, black-and-white come-
dy is due Oct. 21 in New York and Los
Angeles before opening in a handful
of other large cities Oct. 28.

“*Clerks’ was made by two cool
young guys in their early 20s who re-
ally didn’t know what kind of music
they should put in their movie,” says
Gordon, who is 25. “I wanted to as-
semble a low-budget, punk-rock
soundtrack that would be a signifi-
cant musical milestone for my gener-
ation in the '90s—Ilike ‘Valley Girl’ or
‘Repo Man’ was in the '80s.”

New Jersey-based Love Among
Freaks provided most of the musie
for the first cut of “Clerks,” which re-
ceived critical acclaim at this year’s

(Continued on page 32)
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Tim McGraw

not a moment too soon

Three Million Sold

Certified Triple Platinum

Three Billboard Awards
Top Album - #1
Top New Male Artist - #1
Top Album Artist - #4

Three CMA Nominations
Single Of The Year
Song Of The Year

Horizon Award

Thank You, Thank You, Thank You!
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Charge Me Up, Say Rolling Stones

Mick & Co. Are Issuing ‘Value-Added’ Credit Cards

@ BY DON JEFFREY

NEW YORK—As if there was any
doubt remaining that rock’n’roll has
become the heartbeat of corporate
America, here’s further proof: The
Rolling Stones are now issuing their
own credit cards.

Once billed as the bad boys of rock,
the Stones are now lending their
name and their well-known tongue-
and-lips logo to MasterCard and Visa

Reunion Targets
Mainstream With
New BMG Deal

M BY DEBORAH EVANS PRICE

NASHVILLE—The desire to target
mainstream buyers with more aggres-
sive promotion and marketing on all of
its releases, and not just those hy
artists with obvious AC appeal, has led
Christian label Reunion Records to
renegotiate its deal with BMG from a
licensing to a distribution agreement.

The original agreement was forged
in December 1992, when BMG pur-
chased 50% of Nashville-based Re-
union. Under the deal, RCA scored
AC radio hits with Reunion artists
Michael W. Smith and Kathy Troccoli.

However, Reunion executives felt
the relationship with RCA was not
beneficial for its lesser-known acts,
and were anxious to regain responsi-
bility for marketing such acts to main-
stream retail channels. (Reunion con-
tinued to market Smith, Troccoli, and
the rest of its roster in the Christian
marketplace.)

“The essence of the shift is that we
are no longer licensed,” says Reunion
president Terry Hemmings. “Now we
have a distribution deal, which puts
both the burden and options for how
and when to spend marketing money

(Continued on page 62) |

RECORD COMPANIES. Island Records in
New York names Hooman Majd senior
VP of the label, Sky Daniels senior VP
of promotion, and Gerry Kopecky se-
nior VP of sales and field marketing.
They were, respectively, VP/GM of
Polydor, VP of promotion at PLG, and
VP of sales at PLG. Matt Stringer re-
mains senior VP of marketing, but will
now be responsible for marketing of
London Records and Def Jam as well as
Island releases. (See story, this page.)

Shelagh Macleod is named senior
VP of legal and business affairs for
EMI Records Group International in
London. She retains her position as di-
rector of legal and business affairs for
the Virgin Music Group.

Peter Napoliello is appointed VP of
promotion for EMI Records in New
York. He was VP of promotion for Gef-
fen in Los Angeles.

Patricia Bock is promoted to direc-
tor of singles promotion at Epic
Records in Los Angeles. She was local

for their latest “value-added” credit
cards.

Applications for credit are now be-
ing given out at Stones concerts. Fans
also can call an 800 number to apply.
After the process is completed, hold-
ers will have cards that grant them
the same credit privileges as any oth-
er MasterCard or Visa,

Participating as a music retail part-
ner is Camelot Music. Mike Stephen-
son, marketing director for the 405-
store chain, says the applications
feature a bounce-back coupon that is
good for $2 off the price of any Stones
CD or cassette at a Camelot.

“It makes good sense for a music
retailer to be tied in with the Rolling
Stones,” says Stephenson.

He says that no decisions have been
made on other promotional aspects of
the credit-card campaign, but the
plan is to have “special offers for con-
sumers who use the card” in 1995.

“We’'ll give people special offers via
the inserts in the monthly state-

ments,” says Stephenson.

Card users will earn frequent-buy-
er award points toward discounts on
Rolling Stones Rockwear, which is
marketed by Brockum Global Mer-
chandising, the exclusive licensee for
Stones merchandise.

The card will carry no annual fee, at
least for the first year. The introduc-
tory six-month interest rate on pur-
chases will be 12.9%. After that, it will
be a variable rate equal to the prime
interest rate plus 7.9%.

Chevy Chase Bank is the financial
institution issuing the cards.

Asked about expectations for the
card, Stephen Bartell, VP at Master-
Card International, says, “Value-
added cards tend to have a positive
reaction in the marketplace.”

Credit cards are not the only form
of plastic popular with recording
artists. At least two acts—Michael
Bolton and God Street Wine—are is-
suing telephone debit cards (See sto-
ry, page 69).

Tickling The Ivories. Blue Note president Bruce Lundvall and Capitol president
Gary Gersh announce the signing of pianist Jacky Terrasson to Blue Note
Records. Terrasson recently won the 7th annual Thelonious Monk Piano
Competition. His Blue Note debut album is due out in January and features his
trio, comprising himself, bassist Ugonna Okegwo, and drummer Leon Parker.
Shown, from left, are Lundvall; Terrasson's manager, Pamela Haylock;

Terrasson; and Gersh.

Dolhy’s Vision Drives Miramar Video

M BY MARILYN A, GILLEN

NEW YORK—Thomas Dolby is be-
tween trips to Washington to discuss
emerging issues such as copyright
protection in the digital age and the
assurance of an on-ramp for artists
along the information superhighway.
Afterward, he’ll return to Los Ange-
les, where his company, Headspace, is
helping map the here and now of mul-
timedia with work that ranges from
the “bread and butter” scoring of
video games to the creation of a new
breed of site-based virtual reality en-
tertainment experiences, to the co-
development of an upcoming CD-
ROM based on Francis Ford
Coppola’s “The Conversation.”

But in this New York minute, the
recording artist still best known for
his 1983 hit “She Blinded Me With
Science” is talking traditional music
as he prepares for the release of a

EXECUTIVE TURNTABILE

MAJD DANIELS

promotion manager.

Melisa Wolfson is named director
of marketing and creative services at
Priority Records in Los Angeles. She
was head of marketing and special
events at WPGC Los Angeles.

DISTRIBUTION. John Murphy is pro-
moted to senior VP of sales and distrib-
ution for Sony Music Distribution in
New York. He was senior VP of nation-
al accounts.

PUBLISHING. David Ellner is appointed
VP of finance, North America, for EMI

new Giant Records album, his first
since 1992’s ““Astronauts &

Heretics.”
Itis, of course, available in multiple
media.

“The Gate To
The Mind’s Eye”
is the soundtrack
album to a long-
form video of the
same name that
will be released at
$19.95 by Seattle-
based Miramar
Productions Oct.
25, a week after
the album streets. The third install-
ment in a cutting-edge computer ani-
mation music video series that has
sold a combined 600,000 copies to
date, according to RIAA certifica-
tions, the project has inspired an ag-
gressive cross-promotional market-
ing campaign between its video and

poLey

STRINGER

KOPECKY

Music Publishing in New York. He was
VP of finance and operations for Poly-
Gram Video.

Danny Benair is promoted to senior
director of film and television for the
PolyGram Music Publishing Group in
Los Angeles. He was creative director
of film and television.

RELATED FIELDS. MTV: Music Televi-
sion in New York promotes Rich
Eigendorff to executive VP of business
operations, Doug Herzog to executive
VP of production and programming,
John Cannelli to senior VP of the mu-

music labels,

All advertising and merchandising
materials will feature both products,
for instance, and the CD and video-
cassette will sport bounce-back cards
noting the availability of the other
version.

The companies also plan to hold
theater screenings of the video this
vear in key cities, likely tied in to ra-
dio contests, and will launch a college
screening tour early next year in 25-
30 markets.

“Anything that gets the word out
about ‘Gate To The Mind's Eye’ is a
benefit for both,” says Giant product
manager Joe Pizzella. “There may be
some people who would want only one
or the other, but combining our ef-
forts raises the profile for both to a
level they wouldn’t have on their own,
0 it's win-win,”

For Miramar, the joint video/audio

(Continned on page 112)

Island Appoints |
4 Top Executives
For New Structure

NEW YORK—Island Records,
continuing its reorganization into a l
full-fledged, stand-alone label un-
der PolyGram, has announced the
four-man layer of senior manage- l
ment that will report to new presi-
dent Johnny Barbis.

Promoted to new positions are
Hooman Majd, senior VP of the Is-
land Records label; Sky Daniels,
senior VP of promotion; and Gerry
Kopecky, senior VP of sales and
field marketing. Matt Stringer,
who retains the title of senior VP of
marketing, completes the quartet
reporting to Barbis, who in turn re-
ports to Island's founder and chair-
man Chris Blackwell on cre-

(Continued on page 102) |

MACLEOD NAPOLIELLO
sic programming department, and
Abby Terkuhle to senior VP, cre-
ative director. Eigendorff was chief
financial officer of MTV Networks;
the others were, respectively, senior
VP of programming, senior VP of
music and talent, and senior VP of
on-air promotion and animation for
MTV: Music Television. Van Toffler
remains senior VP of program enter-
prises and business development, but
will now be responsible for MTV’s
worldwide consumer products in ad-
dition to international program sales.
Eric Levine is named executive

MURPHY ELLNER
VP/GM of Mobile Fidelity Sound Lab
in Sebastopol, Calif. He was VP of
business affairs at Island.

Jon Podell is named senior VP and
head of the New York concert de-
partment of International Creative
Management in New York. He was
head of the New York concert de-
partment at the William Morris
Agency.

Ricki Seidman is named executive
director at Rock The Vote in Wash-
ington, D.C. She was assistant to
President Clinton and director of
scheduling and advance.
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The rhythms and melodies of
Native Americans provide the
musical and spiritual touchstones

For Robbie Robertson’s soundscape

For the fIGEY special

BUPERSTATION,

“The Native Americans”

premiering October 10, 11, and 13.

m Fx"*“ .- |

- L=lb g T

wusic For The Native Amdricans

= PRODUCED AND CO-WRITTEN by Robbie Robertson (a Mohawk descendent), Music for "The Native Americins
features Robertson and Native American musicians performing songs ranging from traditional instrumentals and
chants to rock tracks.

= INSPIRED BY THE BEST-SELLING 1993 BOOK, "The Native Americans” will be re-broadcast on October 18, 19 and 20 and on
October 22. The Capitol album will be featured in all TBS print and television advertising for the ispecial.

s THE ALBUM'S PREMIERE TRACK, "Mahk Jchi (Heartbeat Drum Song)” featuring Ulali, provides the theme song for the
special. "Mahk Jchi” has been serviced to AAA and NAC radio stations; the full album, td AOR stations.

= A VIDEO FOR "Mahk Jchi (Heartbeat Drum Song)” will air on TBS' "National Geographic’s Explorer” on October 9;
in other TBS programming throughout October; and in rotation on VHL ‘ '

s ROBBIE ROBERTSON AND U1LALI will perform on "The Tonight Show with Jay|Leno” on Octoder 3 and
"Good Morning America” on October 10.

Available now on Capitol Compact Discs and Cassettes. =
Managemert: Nick Wachsler, Addis Wechsler and Associates © 1994 Capitol Records, Inc: M u

. wWwww americanradiohietarvy com — 1 = at
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Mariah Carey Wraps Up Xmas Album

Columbia Presents New Tunes, Old Faves

B BY CRAIG ROSEN

LOS ANGLELES—Columbia Rec-
ords isn't treating “Merry Christ-
mas,” due Nov. 8, as just another
holiday album. 1t's the first seasonal
album by the best-selling femule
solo artist of the '90s, Mariah Carey,
and it will be handled as such.

In an unprecedented move for a
Christmas release, Columbia will is-
sue three different tracks to five dif-
ferent radio formats on Nov. 14, und
has videoclips of two tracks comple-
ted.

“All' T Want For Christmas Is
You,” an original written by Carey,
will be serviced to top 40 and AC.
Another Carey-penned song. “Miss
You Most (At Christmas Time),” will
be serviced to R&B radio, and
“Born On This Day.” an original by
Carey and frequent writing partner
Walter Afanasieff, will go to gospel
and Christian radio.

In addition, videoelips for “All 1
Want For Christmas Is You” and
“Miss You Most (At Christmuas
Time)” have been completed. The
former will be serviced to MTV and
VH-1, with the latter clip initially
going to BET. “However, we do an-
ticipate that MTV, VVH-1, and BET

will play both elips,” says Jay Krug-
man, Columbia VP of marketing.

A few different remixes of “Joy
To The World” are being prepared
for a 12-inch single that will be
worked at clubs,
Krugman adds.

On the retail
front. Columbia
will provide rack
accounts with spe-
cial display bins.
Carey stand-ups,
posters, flats, and
bin cards will be
available to re-

CAREY

tailers.

“I can't reeall another Christmas
album hitting such a wide variety of
formats,” Krugman savs. For
Carey. he adds, the multiformat
plan is appropriate: “Mariah is one
ol the most gifted and rare artists
who transcends any one particular
format. The marketing plan refleets
the wide spectrum of her audience.”

Carey savs her goal was to find a
balance hetween new material and
the classics. “It was kind of hard to
choose which classic songs to record.
So many songs have been done to
death. You have to have a nice bal-
ance between classic standard

Atlantic To Market, Distribute
British Blues Lahel Code Blue

M BY CHRIS MORRIS

LOS ANGELES—Starting this
month, the British blues label Code
Blue, founcled by former Blue Hori-
zon chief Mike Vernon, will enjoy the
first fruits of its new U.S. marketing
and distribution agreement with
Atlantic Reeords.

On Tuesday (4). Atlantic will ixsue
Code Blue’s “I'm The Man,” the de-
but album hy Louisiana-bred singer/
guitarist Sherman
Robertson. This
will be followed
Oct. 1% by *“The
Blues Soul Of Jay
Owens.” the bow
bv the Florida-
born vocalist/gui-
tarist. Vernon pro-
duced both rec-
ords.

London-bhased label head Vernon—
who is partnered in Code Blue with
Tony Iingle, head of top U.K. indie
distributor Topic Records, and agent/
managelr Alan Robinson—is well-
known for his Blue Horizon produc-
tions of the '60s and '70s, which in-
cluded albums by American hlues-
men like Otis Spann, Johnny Shines,
and Eddie Bovd. and Dritish artists
such as I'leetwood Mac. Christine
McVie (then known as Christine Per-
fect), Chicken Shack, and Duster
Bennett.

Blue Horizon ceased operations in
the early '70s; the logo was reacti-
vated two vears ago by Sire Records
as an outlet for new and catalog roots-
oriented music (Billboard, Mareh 21,
1992).

ROBERTSON

Vernon. who has spent the inter-
vening yvears as an independent pro-
ducer, says he decided (o re-enter the
label fray after witnessing the com-
mercial success of artists like Robert
Cray, John Lee Hooker, and Buddy
Guy, and the deepening involvement
in blues by such labels as Virgin (with
its PointBlank imprint) and Verve.

“1 telt, hell, everyone else is having
a go at thix. maybe I should get back
and think ahout forming my own la-

CO D bel,” Vernon suys.

As aresult, Ver-
non founded his in-
e it

die imprint, then
known as Indigo
Records, three
years ago. The
company, which
initially was dis-
tributed in the
U.K. by Topic,
signed Robertson on the recommen-
dation of’ American producer Dick
Shurman, and signed Owens on the
strength of a demo tape brought to
the label’s uttention by Louisiana blu-
esman Lazy Lester.

Robertson’s album received signifi-
cant Englixh airplay, according to
Vernon.

“Max Hole, who is the [European
managing director] of EastWest Rec-
ords, heard Sherman’s stuff on the
radio. and asked one of the guys in his
office to find out who the hell Sher-
man Robertson was,” Vernon adds.
“Then, when he found out I was in-
volved—Max and I had known each
other for 10 or 12 years—he said,
‘Come in, let's talk. EastWest doesn’t

(Continued on puge 20)

BLVUE

Christmas hymns and fun songs.

“It was definitelv a priority for me
to write at least a few new songs, but
for the most part, people really want
to hear the stundards at Christmas,
no matter how good a new song is.”

The seven seasonal tavorites on
the album, produced by Carey and
Afanasieff, are “Silent Night,” “0O
Holy Night.” *“Christmas (Baby
Please Come Home),” *Jov To The
World,” “Santa Claus Is Coming To
Town,” “Hark The Herald Angels
Sing,” and “Jesus, Oh What A Won-
derful Child.”

Retailers expect the mix of clas-
sies and Carey’s originals to be a

Happy Season. Elektra Entertainment artist Katell Keinig relaxes with label
executives after her snowcase at New York club Nell's. Shown, from left, are
Nancy Jeffries, Elektra senior VP of A&R: David Bither, Elektra senior VP/GM:
Keinig; and manager Kieran Owens.

(Continned on page 18)

FI‘IELII\" GROOVY: Loosegroove, a new imprint
that will be marketing through Sony’s 550 Musie, hus
been created by producer Dennis Herring, Pearl
Jam’s Stone Gossard, and Salchel’s Regan Hagar.

The three friends formed the Seattle-based label be-
cause “we |felt] we could offer something special to the
hands.” Herring says. “We could give them full crea-
tive control with real limited obligations on their parts,
and yet give them major distribution—the ultimate
major/indie hybrid.” Given that both Pearl Jam and
Satchel are signed to Epic Ree-

Seattle-ites Form New, 550-Affiliated
Imprint That Turns Its Artists Loose

pler will be spread through advertising in appropri-
ately targeted lifestyle maguzines and via flyers sent
to progressive music managers at retail outlets. The
cassette sampler also will be available on CD for ser-
vieing to radio and retail.

The official kickolt of the label will he at a Nov. 5
Seattle Center concert, which will double as a henefit
for the center’s Peace Academy, a program that
teaches alternatives to violence. Devilhead. Prose &
Concepts, Weapons Of Choice, and Critters Buggin'

ords, the 550 Music connection
seemed a natural, Herring says.
The point person for Loosegroove
at 550 Musie will be director of
product marketing Dave Gott-
lieb. At Loosegroove, the main
contact will be Gossard'’s sister,
Shelley Gossard.

HICLP FOR The Homeless: The
1st Singer/Songwriter Festival
will be held at New York's Carne-
gie Hall Oct. 14. Underwritten by
Putumayo as a benefit for the Na-
tional Coualition For The Home-

will all perform.
Bmlu

The first releases from l.oose-
groove will come from Devilhead,
a hard-edged, relentless funk
rock band from Bainhridge.
Wash., led by Brian and Kevin Wood, as well as
Weapon Of Choice, an 1..A.-based hip-hop/funk act.
Release date for hoth is Oct. 25.

Other acts on the lubel are Critters Buggin', a
funky jazz/hip-hop/rock hybrid, and Prose & Con-
cepts, a genial, shuftling, straight-ahead hip-hop out-
fit.

Additionally, the label will release u compilation by
the defunct Malfunkshun. a band that included Dev-
ilhead’s Kevin Wood and his late brother Andrew
Wood; it ulso will re-release Brad's 1992 ulbum, which
originally came out on Epic. Brad’s members include
Gossard, Hagar, and Satchel lead singer Shawn
Smith.

The guiding philosophy hehind the label is that “any
kind of relationship with both sides respecting each
other can work,” says Herring. “But I've never under-
stood this idea that artists know the least about their
career. The artists have the empowerment here, even
to do themselves in, and I'm sure some of them will.”

The label’s signing policy is simply “based on our
taste,” says Hevring. “That’s the only requirement:
that we can all get enthusiastic about it.” Herring adds
that the acts are all signed on a per-album basis.
“We're building relationships that are going to last for
a long time, but they'll only last if’ we both feel like do-
ing them.” Though the initial spate of artists are all
based on the West Coast. Herring says future signings
could come from anywhere on the glohe.

To market the new acts, Loosegroove has set up a
toll-free number, 1-800-LOOSGRYV, that fans can call
to receive a free six-song sampler. Word of the sam-

by Melinda Newman

less, the evening will feature
more than 20 artists, including
Freedy Johnston, David Wilcox,
Darden Smith, Julie Gold, Rory
Block, and Chris Smither. Also performing will he
Leo Porter, who appeared on the “Voice Of The
Homeless™ album (Billboard, April 16). The show is be-
ing recorded for broadeast on Thanksgiving by the
syndicated radio show World Cafe.

STICKY FINGERS: Subseribing to the helief that
you can never offer too much merchandise, musie
memorabilia company Musicom has inked a deal with
the Rolling Stones to sell numbered, limited-edition,
plate-signed lithographs of the group’s albums and
tour posters at all remaining stops on the band’s “Voo-
doo Lounge” tour. The framed album art retails for
$198 (“Sticky Fingers” is $250), while the tour posters
sell for $99. The Northh American tour ends Dec. 17 in
Vancouver.

THIS AND THAT: Jon Secada starts his first world
tour Thursday (6) in Mexico. The tour will arrive in the
U.S. next spring after stops in South America, Europe,
and the Caribbean ... Corrosion Of Conformity
kicks off its fall towr Oct. 12 in Washington, D.C. The
Columbia Records uct is supporting its Sept. 27 re-
lease, “Deliverance” ... R.E.M.’s Michael Stipe has
formed Single Cell Pictures, a movie production com-
pany that hus a two-vear deal with New Line Cinema
... Lisa Gray is moving from publicist to product man-
ager at Atlantic, and will be working with artists such
as Mary Karlzen and Jewel.
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Al BiLicarD 200 ALBUM CHART ENTRY AT #29. HIGHEST EVER FOR A SPANISH-LANGUAGE ALEUM
' Hits Top 50 ALBUMS CHART ENTRY AT #26
BILLBDARD LATIN 50 ALBUM CHART ENTRY AT #1

< 4 ' Bi.reeArD HOT LATIN TRACKS CHART #1 “EL DIA QUE ME QUIERAS” AND,
BREAKING YOUR OWN RECORD AS THE AKTIST WITH THE MOST (9) HOT LATIN TRACKS SINGLES AT #1
THE #1 SINGLE AND VIDEGQ ON RADICG AND TV IN LATIN AMERICA
SALES OF MORE THAN 2 MILLION ALBUbMS WITHIN THE FIRST 14 bAYS

Go1p IN THE U.S.A. AND BoLvia

PLATINUM IN CENTRAL AMERICA, COLOMBIA, MEX1CO, PARAGUAY, PERU

PraTium X3 IN CHILE

PrLATINUM X6 IN ARGENTINA
AMEBSEMENT BUSINESS’ NUMBER ONE BOX OFFICE EARNER FOR
AN UNPEECEDENTED 16-NIGHT STAND AT THE AUDITORIO NACIONAL IN MEXIco CITy.

v

On WEA and WEA Latina cnmpa_c_l discs (450997234-2).
Lapes (450997234-4) and albums (450997234-1)
WATCH FOR THE NEW SINGLE AND
VIDEO, “LA MEDIA VUELTA.”
COMING SOON

Wi
N A

A FAMILY OF ARTISTS IN A WORLD OF MUSIC

® 1993 Warner Muskc Intermational A dhasion of Warer Commurncanons ln A Truie W armer Compaty
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NAIOP’s Second Annual
NATIONAL COMMERCIAL

REAL ESTATE AUCTION

AT REALMART ‘94
Values Range From $1 Million to $20 Million

Artists & Music
“

Performance Right Legislation Called Off

Late Talks Collapse; RIAA Withdraws For Now

N BY BILL HOLLAND

FEATURED INVESTMENT

TREASURE ISLE RECORDING STUDIO
A 5,500 SQ. FT., TWO STUDIO COMPLEX WITH 32 TRACK
DIGITAL/24 TRACK ANALOG RECORDING EQUIPMENT. THE
ASSET INCLUDES A WIDE ASSORTMENT OF OUTBOARD GEAR,
MICROPHONES, A LIVE ECHO CHAMBER & MAIN RECORDING
STUDIO WITH A 24 FT. CEILING.
2808 AzALEA PLACE, NASHVILLE, TN

CALL BRENT BASHAM - (615) 254-1717

THURSDAY, OCTOBER 13TH, 1994

Live at the Hynes Convention Center, Boston, MA

Ross-DovE
COMPANY e

AR e
£ 3Inaio

SUY Sttt

GrubbeEllis

MA Lic. » 444

TO RECEIVE A FREE COLOR PROPERTY LISTING
BROCHURE PLEASE CALL: (800) 774-2443

For information on other RealMart '94 activities,
please call (800) 666-6780

Billecar

A6 PN\

ESSENTIAL REFERENCE GUIDES

1. International Buyer’s Guide: The worldwide music & video
business-to-business directory jampacked with record & video co’s,
music publishers, distributors & more. $95

2. International Talent & Touring Guide: The source for U.S. &
international talent, booking agencies, facilities, services & products. $75

3. Record Retailing Directory: Detzj{ed information on thousands of
independent music stores & chain opérations across the USA. $125

4. International Tape/Disc Directory: All the info on professional services &
supplies for the audio/video tapefdisc industry. $45

5. Nashville 615/Country Music Sourcebook: The most comprehensive
resource of business-to-business listings for the Nashville region & country music
genre. $50

6. International Recording Equipment & Studio Directory: All the facts on
professional recording equipment, studios, & equipment usage. $50

7. International Latin Music Buyer’'s Guide: The essential tool for finding
business contacts in the Latin music market. $60

Mail in this ad with check or money order or call today!
For fast service call: 1-800-223-7524 Or 1-800-344-7119
In NY call (212) 536-5174. In NJ call (908) 363-4156.
Please add $4 per directory for shipping & handling ($10 for international orders).

Add appropriate sales tax in NY, NJ, CA, TN, MA, IL, PA & DC. Orders payable in U.S. funds only.
All sales are final.

WASHINGTON, D.C.—The Record-
ing Industry Assn, of America has
thrown in the towel in its fight to pass
legislation this year providing a per-
formance right in sound recordings.

“We’re withdrawing our efforts for
now,” said Tim Sites, the RIAA’s VP
of' communications, on the eve of the
103rd Congress’ adjournment.

But record industry officials had
admitted quietly last month that they
were defeated for now.

Prompted by the prospects for di-
rect digital transmission of sound
recordings, the RIAA had renewed
its efforts to fill the performance
right loophole in the copyright law.
Two decades ago, broadcaster opposi-
tion had thwarted the record indus-
try’s attempts to gain such a right.

The fate of the RIAA-backed bills
in the House and Senate was sealed

not just by inaction on the Hill, but
also by the collapse of a last-minute
meeting here among the RIAA, AS-
CAP, BMI, and the National Musie
Publishers Assn. The groups, assem-
bled here Sept. 19-22 for the 39th
Congress of CISAC, could not agree
on including language in a draft bill
that would have defined a digital
transmission as a public perfortnance.

The bill’s House sponsor, New Je-
sey Democrat William Hughes, al-
ready had indicated that it was dead,
prompting a participant in the last-
minute discussions to quip, “It was
sort of like arguing about whether the
twitching corpse should wear a red tie
or not.”

Having suffered a legislative set-
back, the RIAA member compa-
nies— which account for 90% of
sound recording sales in the U.S.—
now must face the sobering reality
that two of the Capitol’s top copyright

Next Plateau, London Records
End Sales, Distribution Deal

B BY DON JEFFREY

NEW YORK—Next Plateau Records,
the independent label that developed
rap group Salt-N-Pepa into a top
recording act, has ended its two-year
sales and distribution agreement with
PolyGram’s London Records and ex-
pects to announce a deal with another
label soon.

The contract with London expired in
mid-September, and both sides decided
not to pick up the three-year option, ac-
cording to executives at the two labels.
They describe the parting as amicable,
saying that it was simply an arrange-
ment that did not work out as intended.

Eddie O’Loughlin, founder and pres-
ident of New York-based Next Plateau,
says he expects to form a joint venture
or distribution deal with another major
label in a few weeks, Some sources say
O’Loughlin has talked with the heads of
other PolyGram labels, such as Mer-
cury and Island, but it is more likely
that Next Plateau will sign with one of
the other five major distributors.

“We’re going to be expanding the
company,” says O’Loughlin.

Sources say the London/Next
Plateau deal faltered almost from the
start. Although London, with its deep-
pocketed parent PolyGram, was able to
provide considerable finanecing to the
indie, Next Plateau sources say they
felt their label was merely an A&R
source for London, and that the indie
didn’t have enough say in such label ac-
tivities as marketing and promotion.
London officials say that Next Plateau
lacked the extensive catalog that could
yield a high return on their investment.

O’Loughlin says,“It didn’t work for
us and it didn’t work for them. We had
been functioning suecessfully and effec-
tively as an independent company. To
£0 into 4 situation where you hand the
tape over and hope for the best was just
not productive for us.”

Peter Koepke, president of London,
says, “We had an amicable breakup. It
was more circumstantial. Eddie is a hell
of a record man. I learned a lot from

him. There’s no ill feeling. I wish him
the best.”

In terminating the two-year agree-
ment, Next Plateau agreed to turn
over the rights to two of its acts, Syhil
and 4 P.M,, to London.

The contract for Salt-N-Pepa, the
act that Next Plateau groomed for sue-
cess, was acquired by London when
the distribution deal was made. But
O’Loughlin says he has remained an
A&R consultant to the duo and will
continue that function on their next re-
lease. Their current album, “Very Nec-
essary,” has sold more than 2 million
units in the U.S. since its release near-
ly one year ago.

Two acts that Next Plateau has high
hopes for are Paperboy and Radio
Venus. O’Loughlin says the first album
by Radio Venus, an alternative rock
band, will be released after the new
distribution deal or joint venture is
signed.

champions will not be returning to the
Hill.

Sen. Dennis DeConcini, D-Ariz.,
chairman of the Senate Copyrights
and Trademarks Subcommittee, and
Hughes, chairman of the House Intel-
lectual Property Subeommittee, each
announced his retirement earlier this
year.

Throughout the legislative session,
performance right bills in both the
Senate and House could not muster
the votes to pass out of subcommittee,
despite intensive discussions with the
broadeasters and music groups and
efforts by the RIAA to trim or rewrite
provisions to make the bills more
palatable to opponents.

One draft of the House bill exempt-
ed radio broadeasters (including their
digital broadeasts) from the new pro-
visions, except for a section that
would have called for a review on
whether an exemption was working.

But the broadcasters turned down
the draft, an action that apparently ir-
ritated Hughes, thus thwarting fu-
ture draft suggestions from the
RIAA.

The bills failed despite support by
U.S. entertainment industry unions,
the Copyright Office, and the Admin-
istration’s Commerce Department.

This summer, the Commerce De-
partment’s Patent and Trademark
Office issued a preliminary draft call-
ing for intellectual property revisions
in the copyright law that reflect the
changes wrought by digital technolo-
gy.

The paper called for a performance
right, but also further complicated
and blurred the issue of whether or
not a digital transmission is a public
performance.

Industry sources say that until that
issue, which affects the existing
rights of performing rights groups, is
settled, the possibility of successful
performance right legislation is slim.

On top of that, the RIAA must wait
until after the elections before decid-
ing on its 1995 legislative agenda and
on its selection of sponsors for rein-
troduced legislation in the 104th Con-
gress.

Triple Play. GRP Records executives celebrate the signing of young jazz
musicians Teodross Avery, Charles Craig, and Diana Krall. Saxophonist Avery’s
debut album, “In Other Words,” will be released this month. The first discs by
pianist Craig and vocalist/pianist Krall are scheduled for 1995 release. Pictured.
from left, are Craig; Larry Rosen, co-founder, GRP; Krall; Avery; and Dave Grusin,
co-founder, GRP.
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A&M GREATEST HITS SET MINES STING’S GOLD

(Continued from page 1)

native radio Oct. 5. The country-
slanted “This Cowboy Song” will be
released as the second single in ear-
ly 1995.

On Nov. 1, a “When We Dance”
CD-5 will be released commerecially,
featuring the edit and album cut of
the track; a “soulpower” radio mix
and a soulpower hip-hop mix of “If
You Love Somebody Set Them
Free”; and a soulpower mix of “De-
molition Man.”

In addition, seven different inter-
national versions of “Fields Of
Gold” will be released Nov. 7. With
the exception of the Canadian ver-
sion, each edition varies from the
U.S. album to reflect Sting’s biggest
hits in each market,

HOME VIDEO FIRSTS

The home video collection will en-
compass clips from all of the songs on
“Fields Of Gold,” in addition to videos
of Sting’s sulo versions of the Police’s
“Demolition Man” and “Bring On The
Night,” and his solo release “It’s
Probably Me,” which does not appear
on the album.

Eight of the clips have never been
released commercially. The video
collection and laserdisc retail for
$19.95 and $29.95, respectively.

Three of the 12 previously re-
leased songs on the album are fea-
tured in alternate versions.
“Fortress Around Your Heart” ap-
pears as a new remix by Padgham,
and “Why Should I Cry For You?”
appears as the internationally suec-
cesstul single remix.

The version of “We’ll Be Togeth-
er” is the first-ever release of the
track’s original take, with Eric

Clapton on guitar. The version of
the song that appeared on *“. . .
Nothing Like The Sun” tock a more
dance-oriented slant, with Brian
Loren on guitar.

“The version [of ‘We’ll Be Togeth-
er’] with Brian Loren seemed right
at the time, so we shelved the Eric
Clapton version,” says Sting. “And
listening back to it now, I think I
like [the Clapton] version much bet-
ter.

THE BEST OF

“For ‘Fortress Around Your
Heart,” people with better ears than
I have said that, sonically, it can be
better,” he adds. “I mean, I don’t
have those kinds of ears—I only
hear what I want to hear.”

The only obvious omissions are the
Bryan Adams/Rod Stewart/Sting col-
laboration “All For Love,” which is
Sting’s only song to top the Hot 100
Singles chart, and “Love Is The Sev-
enth Wave,” which peaked at No. 17 in
1985.

Sting says he chose the songs on
the set based on more than their
chart performance. IYor instance, he
says he chose the non-charting song
“Fragile” because it is a mainstay of
his live show, and the track “They
Dance Alone” for its political impor-
tance.

“These were songs that weren’t
huge hits, but were very successful
in the longer term, and became al-
most standards in my repertoire,”
says Sting. “I didn’t want to do an
album just of the hits. I wanted it to
retlect more than that, to reflect my
whole 10 years.”

Mark Mazzetti, VP of A&R at
A&M, who served as the A& R direc-
tor on the project, concurs. “There
was so much to choose from—we
certainly could’ve drawn live tracks,
but that may be more appropriate
for a future boxed set of Sting down
the road . .. *All For Love’ can also
be dealt with in the future.”

Although “Love Is The Seventh
Wave” isn’t on the U.S. and Canadi-
an version of the album, it ended up
on all seven international editions.

INPUT FROM THE STREETS

As part of the selection process,
Mazzetti asked for input from peo-
ple on the streets and brought the
feedback back to Sting.

A&M is taking an “understated
and low-key” marketing approach
with this project, according to prod-
uct manager Brad Pollak.

“We're covering the bases,” Pol-
lak says. “The songs are enticement
enough to want to buy this. And ar-
dent Sting fans will want to compare
the sonic differences [between the

originals and] the remastered stuff
and the alternate versions.”

The project will be supported by a
30-second television spot, which will
run the first 10 days.

On the radio front, album rock
will be serviced with a five-track
sampler dubbed “Nuggets From
Fields Of Gold, The Best Of Sting”
in October, in addition to “When We
Dance.”

“Nuggets” features “Fortress
Around Your Heart,” the edit and
album cut of “When We Dance,”
“We’ll Be Together,” and “If I Ever
Lose My Faith In You.”

Dance clubs and top 40/rhythm
radio stations will be serviced with a
promotional 12-inch featuring
soulpower, soulpower house, hip-
hop, and soulpower deep-dub mixes
of “If You Love Somebody Set
Them I'ree,” the edit of “When We
Dance,” and a soulpower mix of
“Demolition Man.”

The Howard Greenhalgh-directed
video for “When We Dance” will be
serviced to video outlets Oct. 17.

Sting says he worked on “When
We Dance” over an extensive period
of time. “I had the melody around
for a whole year before I thought of
what to do with it . .. Then it just
fell in place. It wasn’t one of those
songs written in five minutes.”

“This Cowboy Song,” on the other
hand, was written a week before the
recording sessions began. “The gui-
tar riff is kind of Country & West-
ern-ish, sort of hillbilly-ish, and on
the last record, I wrote a song called
‘Love Is Stronger Than Justice,’
which had a cowboy theme to it, so
this carries on that idea of writing

songs about outlaws,” says Sting.
“It’s a strange song, because it has
kind of an urban beat to it mixed
with a Midwestern guitar. I like
those kinds of hybrids.”

Radio programmers and retail-
ers are anticipating the album’s
arrival. “I can’t wait to hear the
new tracks,” says Lew Garrett,
VP of purchasing at the 406-store
North Canton, Ohio-based
Camelot chain. “I would guess it
would be a fairly strong album.
1t’s being released at a time when
a gangload of other new releases
are coming out, but I'm sure we’ll
do well with it.”

Al Wilson, senior VP of purchas-
ing at the 150-store Strawberries
chain in Milford, Mass., agrees. “It
offers new tracks, plus people are
always interested in different ver-
sions. I'm sure it will do good,” he
says.

Mary Franco, MD at top 40/adult
WMXV New York, is one of the few
programmers to have heard “When
We Dance.”

“It’s great. We'll certainly be
playing it,” she says. “It’s typical
Sting, but what I like about him is
that his stuff is not the typical,
everyday songs you get. I think our
listeners are going to love this; it's
very romantic.”

As for a new album by Sting, he
says he hasn’t even begun writing,
but would like to put one out by the
end of 1995. “The only problem now
is that I'm faced with a blank page
as far as the next album goes,” he
says. “You know, I've just given two
songs away.”

The new home of the blues.

Sherman Robertson
“I'm The Man”
82695
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Congratulates Our
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Nominees

CHARLIE
DANIELS

SAM MOORE and
CONWAY TWITTY

BROTHER
PHELPS

LEE ROY PARNELL
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MARK O’CONNOR

LORETTA LYNN,
DOLLY PARTON,
TAMMY WYNETTE

JAMES

MERLE HAGGARD

HALL OF FAME
INDUCTEE

ASLEEP AT THE WHEEL

 Additional Nominees contributing to the Album Of The Year Category

CHET ATKINS, RAY BENSON, CLINT BLACK, NATALIE COLE, DON COOK, JERRY CRUTCHFIELD, BILLY DEAN, JOHNNY GIMBLE, DOUG GRAU,
AL GREEN, GEORGE JONES, B.B. KING, PATT1 LaBELLE, RICHARD LANDIS, LITTLE RICHARD, LORRIE MORGAN, WILLIE NELSON, LUCKY OCEANS (APRAX
. THE POIN'_,I'ER SISTERS, MONTY POWELL, HERB REMINGTON, RIDERS IN THE SKY, JOHNNY RODRIGUEZ, THE STAPLE SINGERS, ALLEN TOUSSAINT, TANYA TUCKER
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Billboard/Phonolog
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everything in between. All neatly packaged on a
single CD-ROM disc.
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CAREY XMAS DISC

(Continued from page 12)

winning combination. “It wouldn’t
surprise me if it’s the No. 1 Christ-
mas album,” says Rick Levy, a mu-
sic buyer for the 170-store, Philadel-
phia-based chain The Wall. “We're
counting on it to be a very big
seller.”

Getting in the spirit of Christmas
wasn’t a problem for Carey. “I actu-
ally started recording right after
last Christmas. The first song I did
was ‘Silent Night.” The decorations
didn’t seem too out of place in the
room at that point, and it didn’t
seem too strange to be singing
Christmas music.”

The videoclip for “All I Want For
Christmas Is You” was also comple-
ted during that time. “Everything
that is in the video is really authen-
tic Christmas stuff,” Carey says.

As work continued on the album
into the spring and summer, Carey
says, “It was kind of like the Christ-
mas that never ended,” as the deco-
rations remained on display in the
studio.

Artistically, Carey enjoyed work-
ing on a Christmas album. “It comes
from a totally different state of mind
than when you are recording your
own studio album. The writing and
the actual recording of the new
Christmas songs was really an inter-
esting experience, because you are
coming from a totally different per-
spective.”

The decision for Carey to cut a
holiday album made perfect sense.
“I'm a very festive person and I love
the holidays,” she says. “I've sung
Christmas songs since I was a little
girl. I used to go Christmas carol-
ing.”

To capture an authentic gospel
feel on some of the material, Carey
called on Loris Holland. “He co-
arranged and co-produced some of
the songs, and that added a really
great authentic gospel flavor to a lot
of the stuff.”

For example, on “Jesus, Oh What A
Wonderful Child,” Carey says, “We cut
the track live and had the guys that
play it in church and the girls singing
it. It wasn’t like a traditional recording
session. I had all my backup singers
and their husbands and their babies
playing tambourines, so we got to expe-
rience some real authentic church fla-
vor.”

The campaign for “Merry Christ-
mas” will kick off while Carey is riding
high on the success of her duet hit re-
make of “Endless Love” with Luther

(Continued on page 22)
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BERMUDA: Buoyed by his first single, “Wedding Bells,” which topped the
playlist at R&B ZFB “Power 95” Bermuda this spring for six weeks, vocal-
ist Angelo Mitchell has released a 10-track CD titled “You're My Every-
thing.” Not only was Mitchell able to gain airplay without a label deal, when
the single first aired it was still on a demo tape. Mitchell wrote eight of
the songs on the album, which was recorded in Atlanta and produced by
Kelvin Broughton. The set features live musicians, and Mitchell desecribes
“You're My Everything” as an album that “isn’t offensive to anyone,” lyri-
cally. He says the set is about love, not sex. The album has a straight-ahead
sound that links Mitchell's gospel roots with traditional R&B. The artist
draws on the old-school soul sound, citing artists such as Sam Cooke, Al
Green, and David Ruffin as influences on his own singing style. Using that
as a starting point, one of the album’s tracks is a remake of the Tempta-
tions classic “Ain’t Too Proud To Beg.” Another, “Special Lady,” was writ-
ten for Mitchell by former Cameo member Anthony Lockett. Since the
album’s release in May, Mitchell's management says it has sold more than
3,000 units in Bermuda, which has a population of 60,000. So far, Mitchell
has received extensive press coverage from local newspapers and has
played at numerous venues around the island. Contact Lauren Smith at
809-238-8957. J.R. REYNOLDS

MILWAUKEE: Since its release in February, Willy Porter’s CD “Dog
Eared Dream” has sold a remarkable 4,000-5,000 copies in Milwaukee
and Madison, the two Wisconsin towns he has called home for most of
his life. The sales figures testify to s o
his popularity as a club-filling per-
former in his home base. The
acoustic rocker’s reach also ex-
tends beyond his native Wiscon-
sin. Porter makes a living travel-
ing a national circuit of colleges
and coffeehouses, sometimes as a
soloist, sometimes with the soft-
rocking yet bluesy Willy Porter
Band in tow. “Dog Eared Dream”
is being distributed throughout
the Upper Midwest by Milwa-
ukee’s ambitious Don’t Records
label, and is being promoted to al
bum alternative radio stations
around the country by Lee Arnold
Marketing, an independent radio
promotions company based in Mil
waukee. Porter’s most Elvis Costello-esque song, “Angry Words,” has
been added to 32 stations, including WBOS in Boston, WXPN in Phila-
delphia, and WFUV in New York. Most of his material features
thoughtful lyrics set to midtempo, acoustically textured rock.

DAVE LUHRSSEN

o a L

PORTER

ST. LOUIS: In its second year, the Mississippi River Music Festival
achieved its goal of supporting grass-roots regionalism when more than
200 bands from 16 states played here Sept. 8-10 in more than a dozen
clubs. Bands were invited to the event, promoted by South By South-
west and St. Louis weekly the Riverfront Times, based on the recom-
mendations of 600 music professionals and journalists from the Mid-
west. Attendance by major and indie label reps and participation from
industry professionals jumped from last year, which helped add credi
bility to an event that had seen the signing of Tenderloin to Qwest Rec-
ords in its first year. The greatest buzz came from the feeding frenzy
surrounding Chicago’s Veruca Salt (Billboard, April 16). The band had
a steady line of fans waiting to enter the capacity crowd at Mississippi
Nights for the ASCAP showcase, which also featured riveting sets from
Iowa’s House Of Large Sizes and a recent Columbia Records signing,
St. Louis’ own Sinister Dane. Elsewhere, it was the rare band that
could hold an audience with original sounds and a strong image. Never-
theless, strong impressions were registered by Suede Chain (from
Champaign, Ill.), the Choir (Nashville), Jehova Waitresses (Cleve-
land), Black Sand Hand (St. Louis), the New Duncan Imperials
{Bucksnort, Tenn.), Bottle Rockets (a Crystal City, Mo., band signed
to East Side Digital), and a talented bunch of St. Louis-area bands
touted previously in this column: the Urge, Vitamin A, Sun Sawed In
1/2, the Finns, and Waterworks (featuring Kristine Young, former of
Nov. 9th).

BRIAN Q. NEWCOMB

FOR THE RECORD: An incorrect number was listed for Verve Pipe in the last
Continental Drift. The band can be reached at 818-752-8020.
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Maximi$er 3.0 —
now with an on-screen
tutorial and improved
reports for the busy PD

When we gave MaximiSer® all the power of our diary
database, we knew all that potential had to be just a
point and click away — for any user, expert or novice.
Now, MaximiSer 3.0 takes a giant step forward for
ease of use with a new on-screen tutorial. Our built-in
help feature makes running a MaximiSer ranker report
simpler than ever. So even a first-time user can create
a clear, convincing and street-ready presentation.

Tell Us How To Make It Better

Arbitron is designing the tutorial to make MaximiSer
the easiest and most powerful sales and programming
tool available. But we’ll need your help to make sure
our tutorial meets your needs. Once you've had a

chance to use it, we’d like you to tell us what you
think by calling our PC help line at 1-800-543-7300.

More And Better Tools For Programming

MaximiSer has always given you insights into your
audience that you could never get from the book. And
MaximiSer 3.0 is even better, with three new report
formats designed especially for the busy program
director. Now you can get hour-by-hour listening,
survey-to-survey trends and a new report that puts
total audience, First Preference (P1) and exclusive
audience on a single page. And only on MaximiSer
can reports like these tap directly into the listening
entries in your market, so you can understand the
dynamics of your audience like never before.

So get the sales and programming help you need. Get
MaximiSer 3.0. Call your Arbitron representative for
the release date and more information.

ARBITRGI

MaximiSer is a registered trademark of The Arbitron C ompany. © 1994 The Arbitron Company

ATLANTIC’S CODE BLUE

(Continued from page 12)

have a label like this, we don’t have
any music like this, and we ought to
be involved in this. This is real mu-
sie.””

The American arrangement with
Atlantic followed Code Blue’s British
distribution relationship with
EastWest, which continues.

Regarding repertoire for the label,
Vernon says Code Blue plans to re-
lease four to five albums a year.

“I want to try to develop the label
so that it covers all areas of what we
know as the blues genre,” Vernon
says.

Next up for the label is a young
British band called the Hoax, whose
members range in age from 17 to 23
years old. “They're kind of a rock-
blues act, in the vein of Stevie Ray
Vaughan and the Arc Angels,” says
Vernon. “[They play] all original ma-
terial, which is something that I'm
very, very particular about.”

The Hoax’s debut will be released
this fall in the U.K., and in the first
quarter of 1995 here.

Vernon is currently in the studio
producing Owens’ second record. No
release date is set.

Vernon adds, “I'm looking to sign
one or two traditional artists, for the
want of a better description. We're
looking at a couple of previously to-
tally unrecorded old-timers from the
South, a gnitar-harmonica duo...I'm
also looking to sign at least one, and
two if possible, really big names—
household names, one of whom has
been ignored over the past 10 or 15
years.”

Concerning Code Blue's larger ob-
jectives, Vernon says, “We're looking
at the reality of trying to break this
[music] across into all the other mar-
ketplaces. It needs to have a cross-
over appeal, in whichever direction
that is—whether that is into the
white rock market, whether that is
the black soul market.”

Pat Creed, Atlantic product man-
ager for Code Blue, says that while
the new label is being considered in
crossover terms, “what we've got to
do first is satisfy the blues market,
and we have to feel that we've really
reached the potential there so that we
have that base to build upon and get
a consensus for where to go beyond
that.”

To that end, Atlantic has engaged
New York-based “Serious” Bob
Laul to promote Code Blue product
independently at album rock and
college stations, and at such outlets
as House Of Blues’ syndicated “Ra-
dio Hour.”

Creed says touring will help sup-
port the first releases; he anticipates
that Robertson will hit the Ameri-
can road by the end of the year.

Beyond the support offered by
Atlantic’s in-house marketing and
promotion staffs, Code Blue has se-
cured Barbara Shore of Raw Man-
agement in New York as its U.S.
representative.

Reach For The STARS!
Moving? Relocating?
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Artists & Music
“

| Composer Raps TV Shows
Without Musical Themes

BLAME THAT TUNE? We don't
think of them in the conventional
sense when we think of songs that

were created from other sources, but
I the theme songs and main titles se-
quences of our weekly TV fare can be
cherished nevertheless. They have
been part of the broadcast legacy
since the birth of commercial radio
almost three-quarters of a century
ago. Have these catchy themes fallen
prey to intense competition among
the networks? A few new shows, un-
der mandate from network execu-

seem a trivial matter to some, think
of future generations that will not
share these common musical refer-
ences. Now think of the reason why.”

DISSECTING THE DEAL: To
map out the mine field composers
face each time they negotiate with
publishers, the Nashville Songwrit-
ers Assn. International has just re-
leased “The Essential Songwriter’s
Contract Handbook.”

The 120-page paperback was the
brainchild of NSAI’s equity commit-

show leads to
the next with-

I tives, don’t tee, formed in
have music 1992 “to set
calling cards. wnrns&“" I the framework
Instead, one for a more eq-

uitable busi-
ness environ-

Former Cure Member Loses Royalty

Fight

English Judge Rules That Deal With Band Was Fair

B BY ROGER PEARSON

LONDON—Former Cure key-
boardist Lol Tolhurst lost his High
Court battle to get back payments on
royalties he claimed he was due from
his stint with the band.

Tolhurst sued Cure front man Ro-
bert Smith and his company, Smith
Musie, as well as Fiction Records
and its managing director, Chris
Parry, alleging that a 1986 deal was
unfair to him. The case was heard in
February and March.

On Sept. 16, Justice Chadwick ru-
led that the deal was not unfair, leav-
ing Tolhurst with a legal bill esti-
mated at more than 1 million pounds
($1.5 million). Until the '86 deal, Cure
founders Tolhurst and Smith had
been on equal terms.

The judge rejected claims that the
deal—giving Tolhurst some 2% of

some other members of the band re-
sented his membership in the Cure
and wanted him sacked.

The “principal composer and out-
standing musician” was Smith, the
Jjudge said, and other members of the
group had relied on him to protect
their interests.

The hearing brought out many
scenes which showed Tolhurst in a
rather pathetic light. “He had a very
serious problem with alcohol addie-
tion ... which at the time [was] se-
verely limiting his ability to perform
as a musician,” the judge said.

Smith, in his testimony, said that
alcohol transformed Tolhurst into “a
tired, shambling shadow of his
former self,” and recalled the fact
that Smith had tried to use colored
dots on a keyboard to remind Tol-
hurst which keys to press. Smith also
said that he wrote “Shiver And

Shake” with Tolhurst in mind, and
asked Tolhurst to stand in front of
him during the recording session.

By contrast, Tolhurst pointed out
that everyone in the band was prone
to heavy drinking, and recalled a trip
to Venice on the Orient Express
when the band’s bar bill was more
than 2,000 pounds ($3,000) for one
night. Tolhurst also claimed he was
the vietim of a campaign of practical
jokes, including the time the band
put a dead scorpion skin in his flan-
nel (washcloth).

After the ruling, Tolhurst said he
was “very sad” at the verdict and in-
tends to take legal advice as to
whether he should appeal.

Tolhurst left the Cure in 1989, and
now has his own band, the Presence.

Roger Pearson writes for the U.K.
Law News agency.
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out any transi- ment for gross sales—was signed under un-
tional ele- songwriters."” due influence, and said Tolhurst was
ments. . Members of lucky to get that much because he
Composer by Irv Lichtman the committee was only being kept on because he AMUSEMENT BUSINESS®
I Richard R. are  Lewis was a founding member of the group.
Bellis, president of the Hollywood-  Anderson (“Whatever Happened To Justice Chadwick said Tolhurst BOXSCOR TOP 10 GONCERT
based Society of Composers & Lyri- Old Fashioned Love”), Dennis Lord had been “wise” to accept the deal, as GROSSES
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That should pretty much negate any Prixt on prin: The following COLLECTIVE SOUL e e CellarDoor
remnants of the competitive edge and  are the best-selling folios from Hal '
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MGCM Grand Claass for the same price as First Clas.
OK’ now open them' New York - Los Angeles - Las Vegas

Believe your eyes. MGM Grand Air’s exclusive one class
service — Grand Class —offers First Class travelers everything
they've dreamed about in an airline.

Exclusivity. Privacy. And amenities you won't find anywhere

else, like a stand-up bar and lounge. Sleeper seats and queen-

size beds. Award-winning gourmet food, prepared on board.

And private State Room conference areas. With

fewer seats and more flight attendants, you Ciry Deeart/ARaive Day

also experience personal service the way it was ~— LAX/JFK  9:15am/5:30pm  Daily (exc. Sat)

) LAX/JFK  3pm/l1l:15pm  Daily (exc. Sat)
meant to be —from curbside to touch down. a "

JFK/LAX 10:30 am/1:30 pm  Daily (exc. Sat.)

. g . JFK/LAX  6:30 pm/9:30 Daily (exc. Sat.
All, amazingly, for the same price as First Class. B

JFK/LAS 7:45 pm/10:16 pm Thurs. & Sun.

So the next time you travel our Golden Triangle ~©8/7F€  temf&®em e

route — between New York and Los Angeles, or  LAX /o 0o o s Thare & Sun
between those cities and Las Vegas —tell your
travel agent youTe ready for something more than regular

First Class. Ask them to treat you to Grand Class.

Call 1-800 ASK 4 MGM (1-800 275-4646) or your
travel agent today. ¢

L ——

MGM : :
GHAND AIR  Grand Class. Its what first class was meant to be.
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2 o g titles by new and developing artists, defined as those who have never appeared in the
| « g - SAMPLE OF RETAIL STORE AND RACK (:S(QQE?LERSPESBSP%\LHLS?[T)E& I IIIII I top 100 of The Biliboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immediately
0 | g % ' ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is available.
TY | 2% | £x | ARTIST TITLE (O Alburms with the greatest sales gains. © 1994, Billboard/BPI Communications
=2 42 20 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) ) ' '
l *x % NO. 1 x % (2D) 25 | 7 | DEADEVE DICK icHisan 6501 (11 08716 99) A DIFFERENT STORY
!( 1) 2 8 IMMATURE Mca 11068 (9.98/15.98) PLAYTYME IS OVER 2 | 18 5 BBM viRGIN 39728 (9 98/15 98) AROUND THE NEXT DREAM
LZ 4 54 MARTINA MCBRIDE @ rca 66288 (9 98/15.98) THE WAY THAT | AM 23 23 6 C-BO AwOL 7196 (8 98/11.98) AUTOPSY
. J 1 L Al
3 | 5 | 8 | ILLALSKRATCH wercury 522661 (10 98 EQ/15 98) CREEP WIT’ ME 31 | 3 | WET WET WET LONDON 522285/ISLAND (10,98/15 58) PART ONE
@ 10 | 3 | RAPPIN' 4-TAY CHRYSALIS 30889*/EMI (10.98/15.98) DON'T FIGHT THE FEELIN' 25 | 17 | 11 | L7 SLASHREPRISE 45624*WARNER BROS (10 98/15 98) HUNGRY FOR STINK
) ! | DADA irs 27986 (9.98/15 98) AMERICAN HIGHWAY FLOWER 26 | 30 | 7 | BOOGIEMONSTERS S£NDULUM 29607+/EMI (10 98/15 98) RIDERS OF THE STORM. ..
6 6 5 LUSCIOUS JACKSON GRAND ROYAL 28356/CAPITOL (10.98/15.98) NATURAL INGREDIENTS 27 27 10 LAR! WHITE rca 66395 (9.95/15 08) ) WISHES
(T 8 | 4 | ADAM SANDLER wamer oros 45399 5 99159) THEY'RE ALL GONNA LAUGH AT YOU | 34 | 13 | KIRK FRANKLIN AND THE FAMILY GOsro-CENTRIC 21 19/SPARROW (9 98713981 KIRK FRANKLIN
[ 8 | 7 | 4 | USHER Laract 26009ARISTA (9.98/15 98) USHER 29 | 26 | 4 | FREEDY JOHNSTON ciexinn 61655 (10 98/15.98) THIS PERFECT WORLD
(8D 13 | 8 | LOVE SPIT LOVE wiso 2103 sswisse 0 1= HTEOME 30 | 20 | 2 | JOSHUA REDMAN QUARTET waRNER BROS. 45643 (10 98/15.98) MOOD SWING
10 9 19 CRYSTAL WATERS 2105 (10 98 EQ/15.98) STORYTELLER
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ROYAL RAPPER: With a
little help from her friends,
J.V.’s Thump Records debut,
“Nayba’hood Queen,” got off
to a healthy start in the Pa-
cific region, where it bowed
at No. 23 among Heatseeker
titles Sept. 17.

Pebo Rodriguez, GM of
Thump, says the inclusion of
the title track on the Baka
Boyz’ morning show on top
40/rhythm KPWR (Power

Crushed. 550 Music/
Epic trio Velvet Crush
landed the opening slot
for the much-anticipated
Mazzy Star and the Jesus
& Mary Chain tour, which
begins Oct. 13. The band
was featured performing
cuts from its debut,
“Teenage Symphonies
To God,” on the national
album alternative show
“The World Cafe” on
Sept. 22.

106) Los Angeles—and the
exposure she is receiving via
the Lowrider World Tour
Latinpalooza Concert '94—is
“moving sales of her debut
along nicely.”

Longtime fans the Baka
Boyz produced the title
track, while Jon St. James
(Candyman, Stacey Q) and
Latino rapper Kid Frost pro-
duced various other tracks.

“The Baka Boyz got the
ball rolling here in Southern
California,” says Rodriguez.
“But the Lowrider tour
really created a stir.”

Also featuring Ice Cube
and War, the Lowrider tour
began in March and wraps up
with a show at the L.A. Coli-
seum and Sports Arena Oct.
9. The 19-year-old Hispanic
rapper also opened for
Coolio in August.

Prior to the album’s re-
lease, J.V. embarked on the
Project Reward
Tour of Southern
California  high
schools from Jan-
uary to June,
where she per-
formed and en-
couraged students
to stay in school.

The artist’s con-
stant touring and
street awareness
have garnered her
cover stories in
The Noise and |

El

Losing It. Radioactive will
release ““Lost In The Former
West,” the sophomore effort
from U.K.’s wrath-ridden
faves Fatima Mansions, on
Oct. 11. "“The Loyaliser” is
the first offering for college
and modern rock radio,
specialty mix shows, and
dance clubs. On Oct. 8, the
band begins touring with
Live and Weezer.

MOUNTAIN
The Samples, Autopilot

I\

PACIFIC

' Rappin’ 4-Tay, Don't Fight The Feelin’
L ACE U

Streetbeat maga-
zines.

CONFESS: RCA

is hoping to capi-

talize on the strong support
album alternative KSCA Los
Angeles is lending Dillon
O’Brian’s debut, “Scenes
From My Last Confession.”

“We want to put a micro-
scope in that market, and
turn it into a magnifying
glass,” says Hugh Surratt,
senior director of artist de-
velopment at RCA.

The Irish singer/song-
writer performed for buyers
at L.A.’s Virgin Megastore in
early September before rop-
ing in a few hundred people

T HE

M EAST NORTH CENTRAL
I Martina McBEige, The Way That 1 Am i

WEST NORTH CENTRAL
Martina McBr_ide, rle_ .v./ay_[flwﬂ 5m_

i,

REGIONAL HEATSEEKERS #1'5

NORTHEAST
[ The Samples, Autopilof

/]

A |
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MIDDLE ATLANTIC
Rusiod Roo. When Hoke

SOUTH ATLANTIC
Immature, Playtyme Is Over

tions, and Paul Young, has
been performing for other re-
tailers as well. In September,
he played at the Handleman
convention in Boulder, Colo.,
and a Kemp Mill sales con-
vention in Washington, D.C.

“My Father's Son,” “Angel
Of Mercy,” and “Something
Almost Sacred” are the
tracks garnering the most al-
bum alternative airplay.

HANDOUTS: Nettwerk/
I.R.S. is making
the most out of
Australian am-
bient pop trio

Single Gun
Theory’s open-
ing slot on
Sarah Me-

Lachlan’s tour,
which wraps up
Saturday (1).
The label has
handed out

N 7

SOUTH CENTRAL

Immature, Playrym_e Is st_zr .

REGIONAL

ROUNDUFP

Rotating top-10 lists of best-selling titles by new & developing artists.

MIDDLE ATLANTIC
Rusted Root, When | Woke
Des'ree, | Ain't Movin'
[Il Al Skratch, Creep Wit' Me
Luscious Jackson, Natural Ingredients
dada, American Highway Flower
Crystal Waters, Storytelier
Love Spit Love, Love Spit Love
Immature, Playtyme Is Over
BBM, Around The Next Dream
Type O Negative, Bioody Kisses

comNpmALN~
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WEST NORTH CENTRAL
Martina Mc8ride, The Way That | Am
Deadeye Dick, Different Story
dada, American Highway Flower
Adam Sandler, They're All Gonna Laugh..
Big Head Todd/Monsters, Sister Sweetly
Doug Supernaw, Deep Thoughts From A..
Luscious Jackson, Natural Ingredients
Immature, Playtyme Is Over
Ken Mellons, Ken Mellons
Love Spit Love, Love Spit Love

SComNomawN-

at an in-store appearance
Sept. 24. He'll perform at
Cafe Largo at the end of
October.

O’Brian, who has worked

as a sideman for the late
Ricky Nelson, Chuck
Berry, and Taj Mahal, and
has written for Ringo Starr,
Joe Cocker, the Tempta-

12,000 cassette
singles of
“Fall,” the first
single from
“Flow, River Of
My Soul,” the
band’s third al-
bum and second
U.S. release.

“We wanted to put the mu-
sic right into people’s hands,”
says Paul Orescan, VP of
marketing and promotion at
I.R.S. “This has been a great
opportunity because they get
to play to their target audi-
ence, which is a mix of alter-
native and adult, and that’s
who makes up Sarah’s audi-
ence.”

After the McLachlan tour,
Single Gun Theory will spend
three weeks doing club dates
and performing at birthday/

anniversary bashes for such
radio stations as album alter-
native WDST Woodstock,
N.Y., modern rock WHTG-
FM Monmouth, N.J., and
modern rock WEQX Man-
chester, Vt.

Before the Sydney-based
band heads back to its home-
land, it will participate in an
interview with fans on Amer-
ica On-Line, according to
Orescan.

Building Blocks. “There's
Something Wrong With
Love,” the second album
from Up Records’ Boise,
ldaho-based rockers Built To
Spill, bowed at No. 3 among
Heatseeker titles in the
Mountain region on Oct. 1.
The trio embarks on a cross-
country trek on Tuesday (4).

ROAD WORK: Epitaph’s
Rancid is opening for label
mates the Offspring from
Oct. 15-Nov. 5, while Epi-
taph’s Gas Huffer is in the
midst of a tour through Oct.
25 ... Mute's Miranda Sex
Garden and World Domina-
tion’s Sky Cries Mary team
up for dates from Oct. 8-28
... Virgin’s Gilby Clarke
heads out from Tuesday (4)-
Nov. 5. The November dates
are opening slots for Aero-
smith in South America.
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R&B

ARTISTS & MUSIC

Vintage R&B Acts Coming Back

But Selling Their New Titles Isn’t Easy

B BY DAVID NATHAN

LOS ANGELES—Spurred by the
popularity of “old school” hit compila-
tions and hot rap acts sampling vintage
R&B music, recording artists of the
late 1960s through the early 1980s are
heading back to
the studio to re-
cord new albums.
But consumer in-
terest does not al-
ways translate
into sales for these
veteran acts.

Among the vin-
tage R&B artists
with new, original
product in the marketplace are James
Brown alumni the J.B.s (“I Like It
Like That”) and Bobby Byrd (“On The
Move”) on Instinct
Records; Johnny
“Guitar” Watson
(“Bow  Wow"),
Leon Haywood
(“Freaky Man”),
Tyrone Davis
(“For The Good
Times”), and Dra-
matics members
Ron Banks & L.J.
Reynolds (“Two Of A Kind”), all on
Bellmark; War (“Peace Sign”) from
Avenue Records; and Bootsy Collins
(“Blasters Of The Universe,” “Zilla-
tron Lord Of The Harvest,” and “Third
Eye Open” featuring Hardware, his act
with Buddy Miles and Stevie Salas) on
Rykodisc.

Part of the inspiration for these re-
cordings is the recent success of best-
of releases and multi-artist compila-
tions. No less than eight albums featur-
ing older R&B material have appeared
on the Top R&B Albums chart during
the last four weeks.

Among the strongest titles is Zapp &
Roger’s “All The Greatest Hits,” re-

WATSON

COLLINS

leased by Reprise in September 1993.
According to SoundScan, it has sold
449,000 copies. Other active sellers, ac-
cording to SoundScan, are Barry
White’s “All Time Greatest Hits,”
which has sold 36,000 units since its
June release by Casablanca; Bootsy
Collins’ “Back In The Day” (Warner
Archives), which was released in Au-
gust and has sold 16,000 units; and the
Isley Brothers’ “Beautiful Ballads”
(Sony Legacy), also released in August,
which has sold 12,000 records.

Compilation packages, traditionally
considered as only catalog items, have
also made the Top R&B Albums chart.

Volumes 1 and 2 of “The Timeless
Collection,” the latest in a “Slow Jams”
series released on Capitol’s the Right
Stuff imprint, rose to No. 52 and No.
74, respectively. Independent label
Thump Records has enjoyed chart suc-
cess with its “Old School” and “Old
School Volume II” packages, both
peaking at No. 35.

Yet to chart, but generating consid-
erable consumer interest, is “Phat
Trax,” a five-volume series from Rhino
Records. The label has had previous
forays into the “old school” arena with
the “Street Jams” series and its 1993
five-volume set “In Yo’ Face: The His-
tory Of Funk.”

“Funk Essentials”—an ongoing
PolyGram series that has included
packages by the Bar-Kays, Cameo, and
ConFunkShun that charted following
its release last year—has also stimula-
ted interest among record buyers.

Despite these successes, it is an up-
hill battle to move new titles by the
older artists. Label executives agree
that that promotion at retail rather
than radio has been the key to boosting
sales.

“We don’t have any illusions about
the retro nature of the musie,” says In-
stinct president Jared Hoffman.

Instinet acquired the Byrd and the

A Sharp Self-Made Single
Gets Geronimo A Blunt Deal

@ BY HAVELOCK NELSON

NEW YORK—After fishing for a label
deal based on his self-manufactured
debut single,
“Shit’s Real,” and
getting no bites,
Mic  Geronimo
gained respect the
old-fashioned way:
He put out the
record independ-
ey ently. His efforts
GERONIMO resulted in a con-
tract with Blunt
Recordings and a running start for the
marketing of “Take It Like It Is,” his
first album.

“We got tired of waiting, so I got
some people to invest in me,” says Ger-
onimo. “We pressed up ‘Shit’s Real’
and distributed it to all the ill [New
York] DJs, like Ron G., Kid Capri, Red
Alert, and Funkmaster Flex. We told

them, ‘If you like it, look out and repre-
sent. If you don't, crack it over your
knees.” By the grace of God, they liked
what they heard.”

Copies of the single were issued in
November 1993 to several stores in
Queens, N.Y., on consignment.

Says Geronimo, “I couldn't tell you
exactly how many sold, but we pressed
anywhere from 300 to 700 copies, then
500 more—and they all went.”

D-Two, manager of independent re-
tailer Hot Wax Records in the Jamaica
section of Queens, says, “Before the
records even came in, I played Mic’s
demo tape in the store. People kept
asking me, ‘When’s that coming out,
when’s that coming out?’ Things just
blew out from there.”

With all the interest at the street
level, several record companies took
notice, including those which initially
passed on Geronimo. In December

(Continued on page 32)

J.B.s releases through a licensing deal
with Germany’s Soulciety label.

“It’s not an easy swing for stations
that are oriented toward a younger
demo to include this music on their
playlists,” Hoffman says. “That’s why
we've been focusing heavily on retail
listening-booth activity. Everytime
we've played cuts from ‘On The Move’
and the J.B.s’ ‘I Like It Like That’ in
clubs or in stores, the response has
been instant.”

Retailers have also given a thumbs
up to veteran group War, says Avenue

(Continued on page 28)
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Kronic Attack. The members of Kaper Records act KRONIC (Kids Rappin’ On

New Ideas & Concepts) take a break from shooting their video for “Summertime,”
a track from the recently released debut EP “Da 4 FOOT ATTACK." Pictured with
the group is video director Lionel Martin.

ART VERSUS SCIENCE: In the late '50s and into the
’60s, doo-wop was the thing. Every third urban street cor-
ner boasted wannabe crooners belting colorful four- and
five-part harmonies.

By the "70s, R&B groups had evolved into a more in-uni-
son style of song, fronted by strong lead vocals. The decade
also signaled the beginning of computer applications that
allowed producers to “synthesize” instruments and vocals.

Jazzman Herbie Hancock, with his platinum-certified
“Head Hunters” in 1974, was among those who led the
movement toward that emerging technology.

Toward the end of "70s, the dominant forms of R&B mu-
sie—funk and disco—were also heavily involved in the sci-
ence of music.

By the '80s, rising costs for just about everything left
labels encouraging producers to program music. The re-
sult was the elimination of excess production expense
(read: studio musicians).

What followed was the

As Trends In R&B Vocal Styles Keep
Shifting, Everything New Is Old Again

rise of soulless R&B. “Me-
morex” became favored
over “live.”

As the '80s came to a
close, so did Reaganomics
and the age of “me.” The
art of music was redisco-
vered in the form of '50s-
and ’'60s-style doo-wop.

The
Rhythm
and the

Blves .

Groups like Take 6 led
R&B back toward a more
human level. Parted har-
mony came back with a
vengeance, and ushered in
a new breed of R&B groups.
Moving toward 1995, traditional R&B continues to re-
invent itself. The next wave of R&B product minimizes
parted harmonies in favor of lead vocals supported by cho-
rus singing styles and "70s-structured arrangements.
Career-minded labe! execs, producers, and acts take
note: To each new generation, the music purveyed is an
original sound. But in many ways, it is merely a reprise.

EXECUTIVE MOVEMENTS: Victoria Clarke departs
Pendulum publicity in New York . .. Herb Jones exits his
VP of promotion slot at Scotti Bros. in Santa Monica, Ca-
lif.; the label is searching for a replacement.

MORE SCOTTI RUMBLINGS: Veteran crooner Fred-
die Jackson has signed with Scotti Bros. after only two
albums with RCA. Jackson’s second and final project with
RCA is a Christmas album.

Look for Jackson to return to the style that made him
so successful during his early days with Capitol Records,
says Scotti Bros. black music president Kevin Evans.

Jackson’s 1993 set, “Here It Is,” featured longtime col-

by J. R. Reynolds

laborator Paul Laurence as well as several young, new pro-
ducers designed to tap into the younger generation. The
result was disappointing. The album only reached No. 11
on the Top R&B Albums chart.

Says Evans, “We're concentrating heavily on finding the
right songs. We want to work with some of the original pro-
ducers he worked with, along with other heavy hitters.”

Look for a Scotti Bros. release from the Grammy-nomi-
nated artist in the first quarter of *95.

INNOVATIVE METHODS OF EXPRESSION: Nike is
airing television commerecials in Japan that feature the mu-
sic of unsigned Los Angeles-based rapper Poetry. Work-
ing with producer-partner Michael Starr, Poetry scored
the background music for a series that depicts Japanese
winners of the athletic foot gear company’s “Hoop Hop
Tour” promotion.

Directed in the quick-cut motif of musie clips, the 12
spots feature the winners
visiting various basketball
courts in U.S. cities and in-
teracting with music art-
ists like Ice-T and NBA
basketball stars like Scot-
tie Pippen and Chris Mul-
len.

The fact that Nike chose
an American hip-hop artist
to score ad spots airing in
Japan re-emphasizes the
popularity of American
hip-hop around the world.

0 IS RECOGNIZED: Grammy-winning producer and
multimedia entrepreneur Quincy Jones was one of 32 per-
sons selected to serve on President Clinton’s Committee
on the Arts and Humanities.

The committee was formed to advance public under-
standing of the arts and humanities and to establish new
partnerships between the private sector and federal agen-
cies to address critical issues in cultural life.

Jones also is founder of the Listen Up Foundation, a
nonprofit organization dedicated to inspiring youth to
achieve their full potential and embrace the values of dig-
nity of work, creativity, and the importance of education
and the pursuit of excellence.

MUSICAL INTERLUDE: Big Beat/Atlantic R&B act
Groove U. turns in a solid performance with its current
single, “Old Becomes New.” Simple in construction, the
song evokes heartfelt warmth and offers a catchy hook . ..
If you overlook the dubious lyries that litter “Don’t Fight
The Feelin’,” the debut Chrysalis/EMI set from Rappin’
4-Tay, what's left are sho’ nuf cool g-funk beats backed by
skillfully issued rhymes.
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ul I n aVTM
Compiled from a national sample of airplay supplied by Broadcast Data Systems'’ Radio Track service. 79 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
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Z | £ | = | ARTIST (LABEWDISTRIBUTING LABEL) E | S| 2 | ARTIST (LABEL/DISTRIBUTING LABEL)
g § a3 ACTION
*x NO. T #% 38 45| 10| TERroR FABULOUS (EASTWEST)
FLL MAKE LDVE TO YOU
LOVL | 9 | e o rach MOTOWR) 7 whsat o 1| [ 39 38| 14 L’ZL%EN’G' (VIOLATOR/RAL/ISLAND)
BODY & SOUL VIBE
2| 2| 7 | aNiTA BAKER (ELEKTRA) 40| 41| 8 | 7ane (votown)
34|11 STROKE YOU UP 41103121 ANY TIME, ANY PLACE
CHANGING FACES (SPOILED ROTTEN/BIG BEAT) JANET JACKSON (VIRGIN}
413115 AT YOUR BEST (YOU ARE LOVE) 42132017 SLOW WINE
AALIYAH (BLACKGROUND/JIVE) TONY! TONI! TONE! (WING/MERCURY}
L}
51915 | WANNA BE DOWN 43|36/ 15 SPEND THE NIGHT
8/ BRANDY (ATLANTIC) |1 N-PHASE (MAVERICK/SIRE/REPRISE)
1I'D GIVE ANYTHING TOOTSEE ROLL
651 GERALD LEVERT (EASTWEST) 41486 | 11| g5'5ovy (RIP-IT)
WHEN CAN | SEE YOU 45 ROMANTIC CALL
V| 7| 18] sagyract EPiC) 4‘?_54 9 PATRA FEATURING YO-YO (EPIC)
sl6 |11 NEVER LIE 46! 47 | 13 AGE AIN'T NOTHING BUT A NUMBER
IMMATURE (MCA) 2 AALYAH (BLACKGROUND/JIVE)
(9 23| 4 HERE COMES THE HOTSTEPPER a7l 66| 2 FA ALL Y'ALL
> INUKAMOZE (COLUMBIA) — DA BRAT (S0 SO DEF/CHAOS/COLUMBIA)
LETITGO N Joy
10| 10| 8 | priNcE (waRNER BROS.) 48/ 48] 10 BLACKSTREET (INTERSCOPE)
11 251 3 U WILL KNOW 49) 59| 33 IT SEEMS LIKE YOU'RE READY
— B.M.U. (BLACK MEN UNITED) {(MERCURY) has R. KELLY (JIVE)
HOW MANY WAYS w0 WHEN A MAN CRIES
12 | 11 | 34 | 751 BRAXTON (LAFACE/ARISTA) 500 50| 3 | 1o TERRY (VIRGIND
131815 ENDLESS LOVE 51| 511 11 TAKE IT EASY
L. VANDROSS & M. CAREY (COLUMBIA) 4 MAD LION (WEEDED/NERVOUS)
14)12]12 DO YOU WANNA GET FUNKY 57 1 TASTE YOUR LOVE
1 C+C MUSIC FACTORY (COLUMBIA) HORACE BROWN (UPTOWN/MCA)
HUNGAH SUMMER BUNNIES
15|13 | 6 | KaRYN WHITE (WARNER BROS.} 53 |44]16 R. KELLY (JIVE)
& YOUR LOVE IS A... LET'S TALK ABOUT IT
16)| 19 | 10 | wimereas BROS. (MoTOWN) 8173 | 2 | wewar LARGE (EASTWEST)
5-4-3-2 (YO! TIME IS UP) 3 WHEN YOU NEED ME
1T 141 5 | 5i0E @ 89/ 62| 5 | AARON HALL (SILASIMCA)
18 FLAVA IN YA EAR WEEKEND LOVE
(18) 24| 9 CRAIG MACK (BAD BOY/ARISTA) 56| 8 | 13 QUEEN LATIFAH (MOTOWN}
THE RIGHT KINDA LOVER Julcy
19116 | 21| pu7y) LABELLE (MCA) 87|52 | & | THE NOTORIOUS B.1.G. (BAD BOY/ARISTA)
20 21| 22 SENDING MY LOVE 580571 4 THUGGISH RUGGISH BONE
4 ZHANE (ILLTOWN/MOTOWN) BONE THUGS N HARMONY (RUTHLESS)
O BACK & FORTH | DON'T WANT TO KNOW
20117 | 25 | qalivar (BLACKGROUND/IVE) 59165) 5 GLADYS KNIGHT (MCA)
TURN DOWN THE LIGHTS AFRO PUFFS
2218 | 10| gpfice (MOTOWN) 60 ) 53 | 10 | Th LADY OF RAGE (DEATH ROWINTERSCOPE)
97 BLACK COFFEE I'M ON MY KNEES
2 27| 9 | fgavy D & THE BOYZ (UPTOWN/MCA) 6160 | 3 | jonaThan BUTLER {MERCURY)
- (24 PRACTICE WHAT YOU PREACH ] HONEY
)83 BARRY WHITE (A&M/PERSPECTIVE) 62)| 67| 4 | RETHA FRANKLIN (ARISTA)
3 CANUGETWITIT I'VE HAD ENOUGH
25 30| 7 | USHER (LAFACE/ARISTA) | 63|56 6 | cinpy MIZELLE (EASTWEST)
WHERE IS MY LOVE? B ON BENDED KNEE
26|28 | 15| §| DearGe (REPRISE) 64) 691 3 | 5ovzu MeN (MOTOWN)
(271 34| 12 EVERYTHING IS GONNA BE ALRIGHT 656111 BOP GUN (ONE NATION)
- SOUNDS OF BLACKNESS (PERSPECTIVE) ICE CUBE (PRIORITY}
NUTTIN' BUT LOVE BOOTI CALL
28| 22| 18 | PEavy D & THE BOYZ [UPTOWN/MCA) _66 49| 21| Bl aCKSTREET UNTERSCOPE!
29 | 15 | 38 | ALWAYS IN MY HEART 67 55| g9 | TONIGHT
TEVIN CAMPBELL (QWEST/WARNER BROS } SWEET SABLE (STREET LIFE/SCOTTI BROS.)
V300 40| 4 BEFORE | LET YOU GO 68168/ 6| ANYTHING EVER HAPPENED TO YOU
¢ BLACKSTREET (INTERSCOPE) BEBE & CECE WINANS (CAPITOL)
(310 39| 9 THROUGH THE RAIN 690711 2 9 TH WONDER
— TANYA BLOUNT (ISLAND) DIGABLE PLANETS (PENDULUM/EMI)
32020018 FUNKDAFIED 70) 1 MAKE IT RIGHT
DA BRAT (SO SO DEF/CHAOS/COLUMBIA) ! LISA STANSFIELD (GIANT)
YOUR BODY'S CALLIN' BIGGEST PART OF ME
33133143 R ke vey 11|72 18| Taxes mePRiSE
I'M NOT OVER YOU 90'S GIRL
34| 29| 24 | CE'CE PENISTON (AM/PERSPECTIVE) 12| 63| 22 | GiackdinL kapeRRCA)
£ GETUP ONIT 3 CHOCOLATE
39 43 | 4 | KEITH SWEAT (ELEKTRA) 3 —| 1 | V2N-VEE PMPIRALISLAND)
36135] 5 PLL TAKE HER (74 1 GOING IN CIRCLES
ILL AL SKRATCH (MERCURY) L3 LUTHER VANDROSS (LV/EPIC)
| MISS YOU HIP HOP RIDE
37| 26| 23 | LRGN HALL (SILAS/MCA) _75 75| 4 | DA YOUNGSTA'S (EASTWEST)
Tracks moving up the chart with airplay gains. © 1994 Billboard/BPI Communications.
1 1 WILLING TO FORGIVE 14115/ 32 HEY MR. D.J.
ARETHA FRANKLIN (ARISTA) ZHANE (FLAVOR UNIT/EPIC)
21113 ANYTHING 15| 7 | 11| TREAT U RITE
SWV (RCA) ANGELA WINBUSH (ELEKTRA)
31514 YOU MEAN THE WORLD TO ME 16]12]9 THE MOST BEAUTIFUL GIRL . . .
TON{ BRAXTON (LAFACE/ARISTA) £ (NPG/BELLMARK)
427 |1IM READY 17121129 JUST KICKIN' IT
TEVIN CAMPBELL (QWEST/WARNER BROS.) XSCAPE (SO SO DEF/COLUMBIA)
5134 SOMEONE TO LOVE 181147 GOT ME WAITING
MINT CONDITION (PERSPECTIVE) HEAVY D & THE BOYZ (UPTOWN/MCA)
61412 FANTASTIC VOYAGE 19 (13| 49 THAT'S THE WAY LOVE GOES
COOLIO (TOMMY BOY) JANET JACKSON (VIRGIN)
11619 BELIEVE IN LOVE 20017]10 OLD TIMES’ SAKE
TEDDY PENDERGRASS (ELEKTRA) SWEET SABLE (STREET LIFE/SCOTTI BROS.)
8|82 CAN WE TALK 21 9 FEENIN'
TEVIN CAMPBELL (QWEST/WARNER BROS ) JODEC) (UPTOWN/MCA)
9 (11| 8 | BELIEVE 22 10 ROUND AND ROUND
SOUNDS OF BLACKNESS (PERSPECTIVE) | GLENN JONES (ATLANTIC)
10|10 5 | REGULATE 23| 19| 10 | GROOVE THANG
WARREN G & NATE DOGG (DEATH ROW) ZHANE (ILLTOWN/MOTOWN)
BUMP N’ GRIND NEVER KEEPING SECRETS
W19 10 Rkaly uwb 24| 23| 23 | gaYFACE EPIC)
RIGHT HERE (HUMAN NATURE) SHOOP
12116130 | Sy () 25|22 | 30 | SALT.n-pePA (NEXT
13/18| 4 | BACKIN IHE DAY Recurrents are titles which have appeared on the Hot R&8
AHMAD (GIANT) Singles chart for 20 weeks and have dropped below the top 50.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

5-4-3-2 (YO! TIME IS UP) (Second Generation
Rooney Tunes, BMI/MCA, BMI/Creole Chee Chee,
ASCAP/Sista Girl, ASCAP/Nikkian, ASCAP)

90’S GIRL {Lows St.. BMI/Scrap Pyle, BMI/Truteazin’
Type Nite, ASCAP/Donril, ASCAP/Zomba,
ASCAP/Mr.Peanut Butter, ASCAP/Smokin’ Sound.
ASCAP/WB, ASCAP) WBM

9 TH WONDER (BLACKITOLISM) (Wide Grooves,
BMI/Gitro, BMI/EMI Blackwood, BMI)

ACTION (EMI Blackwood. BMI) HL

AFRO PUFFS (Suge, ASCAP)

ALL THIS LOVE (Jobete, ASCAP)

ALWAYS IN MY HEART (Sony, BMI/Ecaf, BMI/Boobie-
Loo, BMI/Warner-Tamerlane, BMI} HL/WBM

ANY TIME, ANY PLACE/AND ON AND ON (Black Ice.
BMI/Flyte Tyme. ASCAP) WBM

AT YOUR BEST (YOU ARE LOVE) (Bovina, ASCAP/EMI
April, ASCAP)

BACK & FORTH (Zomba, BMI/R Kelly. BMI} WBM
BEFORE | LET YOU GO (Donril, ASCAP/Zomba,
ASCAP/MCA, ASCAP/Tade|. ASCAP/Davey Pooh,
ASCAP/Chauncey Black. ASCAP)

BIGGEST PART OF ME (Windswept Pacific.
ASCAP/Longitude. BMI) WBM

BLACK SUPERMAN (Dollarz-N-Sense. BMI/Phront
Street, BMI/Pimp Clinic. BMI/D.J. K-oss. BMI)

BODY & SOUL (EMI Virgin, BMI/Shipwreck. BMI/EMI
Virgin, ASCAP/Future Furmiture, ASCAP)

BOOTI CALL (Donril, ASCAP/Zomba, ASCAP/Erick
Sermon, ASCAP/MCA, ASCAP/Tadej, ASCAP/Color It
Funky, ASCAP/Saja, BMI/Troutman, BMI) HL/WBM
BOP GUN (ONE NATION) (Gangsta Boogie. ASCAP/WB,
ASCAP/Deep Technology, ASCAP/Full Keel, ASCAP) WBM
BOW WOW (Booty Ooty, BMI)

BRAND NEW (Mass Confusion, ASCAP/EMI April,
ASCAP/DeSwing Mob, ASCAP)

BREATHLESS (Songcase. BMI)

BUCK EM DOWN (Stolen Souls, ASCAP/Target
Practice, ASCAP/Misam, ASCAP)

CAN U GET WIT IT (DeSwing, ASCAP/EMI April, ASCAP)
CHOCOLATE (Jobete, ASCAP)

DON'T FRONT {Potential, BMI/Missjones, BMI/T'Ziah's,
BMI/Wikid & Evil. BMI/Tumblin' Dice, ASCAP}

DO YOU WANNA GET FUNKY (Cole-Clivilles.
ASCAP/Duranman, ASCAP/EMI Virgin, ASCAP) HL
ENDLESS LOVE (Pgp, ASCAP/Brockman,
ASCAP/Intersong, ASCAP)

EVERYTHING IS GONNA BE ALRIGHT (Flyte Tyme.
ASCAP/New Hidden Valley, ASCAP/Casa Dawvid.
ASCAP) WBM

EXPERIMENT (Sly As A Foxx, BMI)

FA ALL Y'ALL (So So Def, ASCAP/EMI April, ASCAP/Air
Control, ASCAP)

FLAVA IN YA EAR (For Ya Ear, ASCAP/Jamce Combs,
ASCAP/EMI April, ASCAP/Bee Mo Easy, ASCAP) HL
FREE (Black Eye, ASCAP/Kee-Drick, BMI/Warner
Bros., BMI)

FUNKDAFIED (So So Def, ASCAP/EMI April, ASCAP/Air
Control, ASCAP)

FUNKY Y-2-C (No Hassle, ASCAP)

GET UP ON IT (Keith Sweat, ASCAP/E/A, ASCAP/WB,
ASCAP/Scottsville. BMI/EMI Blackwood, BMI)

GIVE IT UP (Suburban Funk, BMI/Bring The Noize,
BMI/Def Amencan, BMV/Irving, BMI) WBM

HERE COMES THE HOTSTEPPER (Salaam Remi,
ASCAP/Pine. PRS/Longitude, BMI)

HIP HOP RIDE (Marley Marl, ASCAP/EMI April,
ASCAP/Top Jam, BMI/Supreme G, ASCAP)

HIT BY LOVE (EMI Virgin, ASCAP/Steven And Brendon,
ASCAP/Casadida, ASCAP)

HONEY (Sony, BMI/Ecaf, BMI)

HOW MANY WAYS (Three Boyz From Newark,
ASCAP/Polygram, ASCAP/Lady Ashlee, BMI/Jay Bird
Alley. BMI/Black Hand, ASCAP/Zomba, BMI/Raphic, BMI}
HUNGAH (Warner-Tamerlane, ASCAP/Kings Kid.
BMI/Flyte Tyme. ASCAP)

I’D GIVE ANYTHING {Full Keel. ASCAP/Farrenuff.
ASCAP/Farren Curtis, BMI/Longitude, BMI/August
Wind. BMI/Albert Paw, BMI/Curbsongs, ASCAP/Mike
Curb. BMI} WBM

| DON'T WANT TO KNOW (Sony, BMI/Ecaf. BMi)

IF ANYTHING EVER HAPPENED TO YOU (PSO Ltd..
ASCAP/Music By Candelight, ASCAP/Music Corp. Of
America, BMI/MCA, BMI/Nelana, BMI} WBM

| GOT A LOVE (Smooth Flowin’, ASCAP/Pete Rock,
ASCAP)

I'LL BE AROUND (Warner-Tamerlane, BMI)

I’LL MAKE LOVE TO YOU (Sony Songs, BMI/Ecaf.
BMI) HL

I’LL TAKE HER (Gabz, ASCAP/Brian-Paul, ASCAP/11
C, ASCAP/Deep Soul, ASCAP/III. ASCAP)

{ MISS YOU (MCA, ASCAP/jamron, ASCAP/Sweetness,
BMI) HL

{'M NOT OVER YOU {Last Song, ASCAP/Third Coast,
ASCAP)

1I'M ON MY KNEES (Zomba, ASCAP) WBM
INFATUATION (Foxxhole, BMI)

| SAW IT CUMMIN' (PMD, ASCAP/Bridgeport, BMI)
I'VE HAD ENOUGH (Yel RAHC, BMI/AImo Irving, BMI)
WBM

| WANNA BE DOWN (Human Rhythm, BMI/Young
Legend, ASCAP)

101 (Young Bob, ASCAP/Tunes On The Verge Of
Insanity, ASCAP/Gimme Some Hot Sauce,
ASCAP/Famous, ASCAP/Mo Better Groove, ASCAP)
JUICY/UNBELIEVABLE (Tee Tee, ASCAP/Janice
Combs, ASCAP)

LETITGO (Controversy, ASCAP/WB, ASCAP)

LET ME LOVE YOU (Bam fams. BM|/Interscope Pearl,
BMI/Warner-Tamerlane, BMI) WBM

LET’S TALK ABOUT IT (Divided, BMI/Zomba.
BMI/Ramal. BMI/Warner-Tamerlane. BMI)

MAKE IT RIGHT (Rhett Rhyme, ASCAP/Quiet Of Mind,
ASCAP/BMG, BMI/Girl Next Door, BMI)

NAPPY HEADS (Tete San Ko, ASCAP/Obverse Creation,
ASCAP/Sony, ASCAP/EMI Blackwood, BMI) HL

NEVER LIE (Hook. ASCAP/Zomba, ASCAP/Teaspoon,
ASCAP) WBM

NO GUNS, NO MURDER (Dope On Plastic.
ASCAP/BAMB, BMI)

NONE OF YOUR BUSINESS (Sons Of K-oss.
ASCAP/Out Of The Basement, ASCAP/Unart, BMI/Next
Plateau, ASCAP) WBM

NUTTIN’ BUT LOVE (Kid Capri, ASCAP/EMI April,
ASCAP/Eazy-Duzit, ASCAP) HL

OLD BECOMES NEW (Kharatroy, ASCAP/Chrysalis,
ASCAP)

PARTY (Pottsburg, BMI/Harnck, BMI/Longitude, BMI)
PASS THE LOVIN' (Night Rainbow, ASCAP/Brown Girl,

Bil

Iboard

FOR WEEK ENDING OCTOBER 8, 1994

Hot R&B Singles Sales.

Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart

SoundScan
g Tme s |% |8 | nme
£ | ARTIST (LABEL/DISTRIBUTING LABEL) | % | = | ARTIST (LABEL/DISTRIBUTING LABEL)
FANTASTIC VOYAGE
*w NO.1 * * 38| 341 21| Coowio (Tommy Bov)
PLL MAKE LOVE TO YU T |
1| 1| 8 oo men Morewsi— aawwmne 1| (39 |26 | 10 [ BOMANTIC EALL | o €rio
I
¥ NEVER LIE FUNKY Y-2-C
245 | 1| [MMATURE tacay 40|36 | 17 | T4iE PUPPIES (CHAOS/COLUMBIA)
AT YOUR BEST (YOU ARE LOVE) I3l THROUGH THE RAIN
3 |3 5 | RALIVAR (BLAGKGROUND/IVE) A1) 62 | 6 | TaNYA BLOUNT (SLAND) A
TOOTSEE ROLL HONEY
416 | 19_ 69 BOYZ (RIP 1) i 4 48__ 2| ARETHA FRANKLIN (ARISTA)
5|2 | 9 FLAVA IN YA EAR 43137111 SPEND THE NIGHT
7| CRAIG MACK (BAD BOY/ARISTA) N-PHASE (MAVERICK/SIRE/REPRISE)
| WANNA BE DOWN BUCK EM DOWN
B[ 10| 4 | XDy (ATLANTID) 44151 | 3 | BLacK MOON (WRECK/NERVOUS)
114111 STROKE YOU UP 450416 | SAW IT CUMMIN'
CHANGING FACES (SPOILED ROTTENBIG BEAT) PMD (PMD/RCA}
g81717 JUICY/UNBELIEVABLE 46 | 43 RECOGNIZED THRESHOLDS OF . .
THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) BOOGIEMONSTERS (PENDULUM/EMI)
THUGGISH RUGGISH BONE | GOT A LOVE
D 11| 7 | BONE THUGS N HARMONY (RUTHLESS) 41 42 3 | PEYE ROCK & C.L. SMOOTH (ELEKTRA)
ENDLESS LOVE SUMMER BUNNIES
10{ 8 | 4 | VANDROSS & M. CAREY (COLUMBIA) | 48 (46| 7 | R «ecy uve)
I'D GIVE ANYTHING | BACK IN THE DAY
u | 1|9 | GERALD LEVERT (EASTWEST) 3 4913 lﬁ AHMAD (GIANT} |
BODY & SOUL WILLING TO FORGIVE
1209 | 6 | aNiTa BAKER (ELEKTRA) | 50 | 44| 25 | {RETHA FRANKLIN (ARISTA)
13 25]3 PRACTICE WHAT YOU PREACH | 51166 3 PARTY
1 BARRY WHITE (ARM/PERSPECTIVE) | DIS-N-DAT (EPIC STREET/EPIC)
k { HERE COMES THE HOTSTEPPER | SWEAR
_Jﬁ): 21| & | NrKAMOZE (COLUMEIA) 52|45 | 22 | (1 4-ONE (BUTZZATLANTIC)
CAN U GETWITIT HIP HOP RIDE
15 | 13 1 10 | sher (cAFACE/ARISTA) 83150 [ 5 | DavoUNGSTA'S ‘EASTWEST)
DO YOU WANNA GET FUNKY 5.4-3-2 (YO! TIME IS UP)
16 | 14 | 11 | CUc WUSIC FACTORY (COLUMBIA) 5|71 | 2 | JADE (GIANT)
} TAKE IT EASY 3 BLACK SUPERMAN
1718 | 14 | /A0 LION (WEEDED/NERVOUS) i 95)| 63 [ 6 | ABOVE THE LAW (RUTHLESS/RELATIVITY)
18116 |11 THISD.J 56|47 |18 NAPPY HEADS |
WARREN G (VIOLATOR/RAL/ISLAND) FUGEES (TRANZLATOR CREW) (RUFFHOUSE) |
| —|
19|17 [ 11 BOP GUN (ONE NATION) 51149 |24 I'M NOT OVER YOU
ICE CUBE (PRIORITY) CE CE PENISTON (ASM/PERSPECTIVE)
—
20) 1 U WILL KNOW 58" 1 BEFORE | LET YOU GO
/ B.M.U. (BLACK MEN UNITED) (MERCURY) BLACKSTREET (INTERSCOPE)
YOUR LOVE IS A. . BRAND NEW
2Df 20 | 7 | WHITEHEAD BROS. {MOTOWN) 99 — | 2 | sisTA (ELEKTRA)
21519 AFRO PUFFS 601599 SLOW WINE
THE LADY OF RAGE (DEATH ROW/NTERSCOPE) TONY! TONI! TONE! (WING/MERCURY)
7 I'LL TAKE HER YOUR BODY'S CALLIN’
231 21| 4 | | [AL SKRATCH (MERCURY) 61161120 | g keriy uwve)
\ LETITGO 90’S GIRL
24) 22 [ 7 | PRINCE (WARNER BROS.) | 62 167 | 19 | GLAZKEIRL (kaFERRCA) |
25287 WHERE IS MY LOVE? 63 (53|14 SOUTHERNPLAYALISTICADILLACMUZIK
EL DEBARGE FEAT BABYFACE (REPRISE) OUTKAST (LAFACE/ARISTA}
WHEN CAN | SEE YOU |t | NO GUNS, NO MURDER
26 | 23 [ 16 | ghbviack (epic) 1647 | 8 | ravvon v
271308 NONE OF YOUR BUSINESS 65 | 55 | 19 ANY TIME, ANY PLACE
SALT-N-PEPA (NEXT PLATEAU/LONDON) | JANET JACKSON (VIRGINS
20 | DON'T WANT TO KNOW GIVE IT UP
28) 38 [ 5 | GLADYS KNIGHT (MCA) 66 (57| 13 | BUBLIC ENEMY {DEF JAM/RALASLAND)
29 19| 19 | FUNKDAFIED (67 | | 1USED TO LOVE HER
DA BRAT (SO SO DEF/CHAOS) COMMON SENSE (RELATIVITY)
: l !
BOOTI CALL WEEKEND LOVE/BLACK HAND SIDE
30| 28| 16| GACKSTREET (INTERSCOPE) 88152 13| quen LaTiFar (MoTOWR)
NUTTIN' BUT LOVE BOW WOW
31|29 | 15 | {eavy b & THE BOYZ (UPTOWN/MCA) 63|72 | 2 | JoHNNY “GUITAR" WATSON (WILMA}
["5 | 9 TH wonDER 1 MISS YOU
32|64 | 2 | 5iGaBLE PLANETS (PENDULUMEMI) 10|54 | 24 | 4aRON HALL (SILAS/MCA)
L33 PLAYAZ CLUB CHOCOLATE
33)135 | 4 | RAPPIN'a-TAY (CHRYSALISEMD 11156 | 4 | VoNVEE (PMPRALISLAND)
THE RIGHT KINDA LOVER HUNGAH
34133 20 [ P LABELLE (mCA) 12170 [ 2 | GaRYN WHITE (WARNER BROS.)
35 (32 22 100% PURE LOVE 13 —11 TURN DOWN THE LIGHTS
CRYSTAL WATERS (MERCURY) SHANICE (MOTOWN)
ACTION PLACE WHERE YOU BELONG
36 |31 | 11| Teqeor FaBULOUS (EASTWEST) 14160 | 18 | S ey
r ¥
{IB{ a0 | 31| HOW MANY WAYS 75| _ | 3 | IT'S YOUR BIRTHDAY
| TONI BRAXTON (LAFACE/ARISTA LUKE (LUKE) i

() Singles with increasing sales. © 1994 Billboard/BPI Communications and SoundScan, Inc.
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20
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25

33
51

98

48
56
39
63

28
21

ASCAP/Kwakwani, ASCAP/Ness, Nitty & Capone,
ASCAP/WB, ASCAP/Darin Whittington, ASCAP)
PLAYAZ CLUB (Rag Top, BMD)

PRACTICE WHAT YOU PREACH (Seven. BMI/Super.
BMI/Divided, BMI/Zomba, BM}/Warner-Tamerlane,
BMI/Ramal, BMI)

RECOGNIZED THRESHOLDS OF NEGATIVE STRESS
(Jugganaut Plastic, ASCAP/Rogli. ASCAP/EMI.
ASCAP/Dysfunktiona! Family, ASCAP)

THE RIGHT KINDA LOVER (Flyte Tyme, ASCAP/New
Perspective, ASCAP) WBM

ROMANTIC CALL {Howie Tee, BMIrving, BMI/Zomba,
ASCAP/Aunt Hilda, ASCAP/Street Knowledge, ASCAP) WBM
SENDING MY LOVE (9 th Town, ASCAP/Naughty,
ASCAP/WB, ASCAP) WBM

SLOW WINE (Tony Toni Tone, ASCAP/Pri, ASCAP/Rap
And More, BMI/Polygram Int’l, ASCAP)
SOUTHERNPLAYALISTICADILLACMUZIK (Gnat
Booty, ASCAP/Chrysalis, ASCAP/Stiff Shirt,
BMI/Organized Noize, BMI) WBM

SPEND THE NIGHT (Zomba, BMI/R.Kelly, BMI) WBM
STROKE YOU UP (Zomba, BMI) WBM

SUMMER BUNRKIES (Zomba, BMI/R.Kelly, BMI/Taking
Care Of Business, BMI) WBM

TAKE IT EASY (Misam, ASCAP)

TASTE YOUR LOVE (Zomba, ASCAP/Horace Brown,
ASCAP/My Two Sons. ASCAP/Vanessa, ASCAP/Clyde
Otis, ASCAP/WB, ASCAP/Stone Jam, ASCAP)

THIS D.). (Warren G, ASCAP)

THROUGH THE RAIN (Neroses, ASCAP/K-Jack Top

24
66
1
2%

13

36
60
83
57
18
58
86
22
81

82
47

15

10, ASCAP)

THUGGISH RUGGISH BONE (Ruthless Attack,
ASCAP/Dollarz-N-Sense, BMI/Keenu, BMI}

TONIGHT (Nikke Duz It, ASCAP/MCA, ASCAP)
TOOTSEE ROLL (Downlow Quad. BMI)

TURN DOWN THE LIGHTS (Bobizzz, BMi/Meltree.
BMI/Sony. BMI)

U WILL KNOW (FROM JASON'S LYRIC) (Polygram,
ASCAP/Polygram Int'l, ASCAP/Ah-choo. ASCAP/12 AM.
ASCAP/Melodies Nside, ASCAP)

VIBE (9 th Town, ASCAP/Naughty, ASCAP/Rodsongs.
ASCAP/Almo, ASCAP) WBM

WEEKEND LOVE/BLACK HAND SIDE (Queen Latifah,
ASCAP/S.1.D, ASCAP)

WHAT ABOUT US (EMI April. ASCAP/DeSwing Mob.
ASCAP/Saja, BMI/Troutman, BMU/Devell-Up-Mo. BMI) WBM
WHEN A MAN CRIES (Jareese, BMI)

WHEN CAN I SEE YOU (Sony, BMI/Ecaf, BMI)

WHEN YOU NEED ME (MCA. ASCAP/Geffen,
ASCAP/Ronnie Onyx, ASCAP)

WHERE DID WE GO WRONG (ATv, BMI/Penny Funk,
BMI)

WHERE IS MY LOVE? (Ecaf, BMI/Sony,
BMI/Rambush, ASCAP/MCA, ASCAP)

WITH OPEN ARMS (Feel The Beat, BMI/Stone
Diamond. BMI)

YOU DON'T KNOW NOTHIN' (2/29, BMI)

YOUR BODY'S CALLIN' {Zomba. BMI/R Kelly, BMI)
WBM

YOUR LOVE IS A... (K&!, BMi/Sony, ASCAP) HL
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B COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
’ AND PROVIDED BY SoundScan
FOR WEEK ENDING OCT. 8, 1994 i THILLL
49 | M a4 7 C+C MUSIC FACTORY COLUMBIA 66160* (10.98 £Q/16.98) ANYTHING GOES! 39
z, = 50 | 4 | 37 17 | BEASTIE BQYS CAPITOL 28599* {10.98/15.98) ILL COMMUNICATION 2
x x | @ o =
28|58 | $g| €5 ARTIST TITLE | £3 * % * GREATEST GAINER % & *
2|52 o <L 20 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) aa —_— SOUNDS OF BLACKNESS
A A T x & (81)| 47 | 41 | 23 PERSPECTIVE 9006 (9.98/15.98) 3 AFRICA TO AMERICA: THE JOURNEY OF THE DRUM | 15
1 1 . 2 | ANITA BAKER ELEKTRA 61555 (10.98/16.98) 2 weeks al No. 1 RHYTHM OF LOVE i (92,] 66 | 55 | 9 | RAPPIN’ 4-TAY CHRYSALIS 30889*/EMI (10.98/15.98) BN DON'T FIGHT THE FEELIN' | 52 |
H S D 53 | 46 | 49 31 | ARETHA FRANKLIN ARISTA 18722 (10.98/16.98) GREATEST HITS (1980-1994) | 23
- * % * HOT SHOT DEBUT* # (54| 60 | 46 a DRU DOWN C-NOTE 1222/RELATIVITY (9.98/16.98) EXPLICIT GAMES | 46
(2| NEWD 1 | LUTHER VANDROSS Lv 57775*/EPIC (10.98 £Q/16.98) SONGS | 2 2
55 54 54 50 | SALT-N-PEPA A’ NEXT PLATEAU/LONDON 828392*SLAND (10:98/16.98) VERY NECESSARY 6
3 |2 I | 4 | BOYZII MEN MOTOWN 0323 (1098/16.98) ol 5 | 49 | 47 | 8 | GEORGE HOWARD GRre 9780 (9.9%/15 98) I A HOME FAR AWAY | 28
| 413 - | 2 | THE NOTORIOUS B.I.G. BAD BOY 73000/ARISTA (9.98/15.98) READYTODE | 3 57 | 48 | 48 | 19 | NORMAN BROWN M0JAZZ 0301/MOTOWN (9.98/13.98) AFTER THE STORM | 21
5 [ 5 | 3 | 14| BONETHUGS N HARMONYA CREEPIN ON AH COME UP (EP) | 2 64 | 50 | 13 | TAKE 6 REPRISE 45437/WARNER BROS. (10.98/15.98) JOIN THE BAND | 17
98/12. ALY _ "
(6| NEWP | 1 | CRAIG MACK 80 BOY 73001ARISTA (9.98/15.98) PROJECT: FUNK DAWORLD | 6 59) 62 | 61 | 7 | BOOG MO RS isosmg  RIDERS OF THE STORM: THE UNDERWATER ALBUM | 42
1 4 2 3 | GERALD LEVERT EASTWEST 92416/G (10.98/15.98) GROOVEON | 2 60 | 52 | 53 | 43 | ICE CUBE A PRIORITY 53876* (10.98/15.98) LETHAL iNJECTION | 1
8 7 4 5 | CHANGING FACES sPOILED ROTTEN/BIG BEAT 52369/AG (9.98/15.98) CHANGING FACES 1 61 | 57 | 62 | 97 | KENNY G A® ARisTA 18646 (10.98/15.98) BREATHLESS 2
9 6 | — | 2 | GLADYS KNIGHT mCA 10946 (10.98/15.98) JUSTFORYOU | 6 62 | 53 | 43 | 27 | SOUNDTRACK A? DEATH ROW/INTERSCOPE 92359/AG (10.98/16.98) ABOVE THE RIM 1
10 8 5 18 | AALIYAH A BLACKGROUND 41533+/JIVE (9 98/13.98) AGE AIN'T NOTHING BUT A NUMBER 3 63 55 40 14 | MELVIN RILEY MCA 11016 (9.98/15 98) GHETTO LOVE 23
11 10 8 13 | BIG MIKE RAP-A-LOT 53907/PRIORITY (9.98/15.98) SOMETHIN' SERIOUS 4 64 58 58 17 | EL DEBARGE REPRISE 45375/WARNER BROS. {10.98/15.98) HEART MIND & SOUL 24
L 12 13 13 14 | BLACKSTREET INTERSCOPE 92351/AG (10.98/15.98) BLACKSTREET 7 65 | 45 | 36 | 33 | ZHANE @ ILLTOWN 6369/MOTOWN (9.98/15.98) PRONOUNCED JAH-NAY 8
1319 6 | 10 22’% SETIRPEETT E%EUFEICN(% (;{:\/IE\&I 5098) WE COME STRAPPED | 1 (66 | 71 | 72 | 6 | TANYA BLOUNT sLAND 521514 (9.98/13.98) NATURAL THING | 66
*/EPIC (10. 15.
14 | NEWD 7 SR A e T e o | Wi 67 51 39 | 48 | TEVIN CAMPBELL A? QWEST 45388/ WARNER BROS. (10.98/16.98) I'M READY 3
= - . 68 | 56 | 56 | 56 | MARIAH CAREY A’ COLUMBIA 53205 (10.98 EQ/16.98) MUSIC BOX 1
15 | 11 7 16 | WARREN G A’ VIOLATOR/RAL 52335*/ISLAND (10.98/15.98) REGULATE...G FUNK ERA 1
69)| NEWD 1 | RON C PROFILE 1454 (10.98/16.98) THE “C" THEORY | 69
16 12 10 13 | DA BRAT S0 SO DEF/CHAOS 66164*/COLUMBIA (3.98 EQ/15.98) FUNKDAFIED 1
| 70 | 67 | 52 | 23 | NAS COLUMBIA 57684 (9.98 EQ/15.98) ILLMATIC 2
17 | 15 § 4 U.G.K. JIVE 41524 (8.98/15.98) SUPERTIGHT 9 | -
- 71 | 61 51 24 | ALL-4-ONE A’ BLITZZ/ATLANTIC 82588/AG (10.98/15.98) ALL-4-ONE 12
18 | 14 11 13 | KEITH SWEAT @ ELEKTRA 61550 (10.98/16.98) GET UPON IT 1
12 72 73 2] | INCOGNITO TALKIN LOUD 522036/VERVE (9.98/13.98) POSITIVITY | 54
(19)| NEWD 1 BEBE & CECE WINANS CAPITOL 28216 (10.98/15.98) RELATIONSHIPS | 198
BLOODS & CRIPS = 13 | 69 66 14 | TERROR FABULOUS EASTWEST 92327/AG (9.98/15.98) YAGAYAGA | 51
(200] 20 | — |SBEEM [ .icerous 671 5QuaLify (5.98/15.98) BANGIN ON WAX 2...THE SAGA CONTINUES | ZU (74)| 75 | 67 | 99 | SADEA’EPIC53178(10.98 EQ16.98) LOVE DELUXE | 2
21 | 16 | 16 | 17 | 69 BOYZ RIPIT 6901 (8.98/15.98) NINETEEN NINETY QUAD | I3 75 | 65 | 59 | 71 | JANET JACKSON A° VIRGIN B7825 (10.98/16.98) JANET. | 1
22 | 17 | 15 | 18 | HEAVY D & THE BOYZ @ UPTOWN 10988*/MCA (10.98/15.98) NUTTIN BUTLOVE | 1 | |(76)] 76 | 65 | 35 | TOP AUTHORITY Trax 7257615mG (1098/15.98) SOMETHIN' TO BLAZE TO | 21
- = - = WU-TANG CLAN @
23 | 21 7 16 | PATTI LABELLE mca 10870(10.98/15.98) GEMS 7 n 68 57 46 DR R TRE T ENTER THE WU-TANG (36 CHAMBERS) 8
24 | 22 | 18 | 46 | R. KELLY A’ JIVE 41527 (10.98/15.98) 12 PLAY 1 BORN JAMERICANS N
25 18 12 [ PRINCE wARNER BROS. 45700 (10.98/16.98) COME 2 ;: ;E i;j lj DECICIOUS V'NWEAST‘:‘:EST 923:19/AGI3 58I15236) A e ¥
- * (10.98/15.98
26 23 18 7 GRAVEDIGGAZ GEE STREET 524016*/ISLAND (3.98 EQ/15.98) 6 FEET DEEP 6 - O L TR T A T ) — THEBODYSUARD d
27 | 28 | 22 | 11| ABOVE THE LAW RuTHLESS 5504 RELATIVITY 5.9016.98) el sntaunE I 5 80 | 79 | 80 | 48 | ZAPP & ROGER REPRISE 45143/WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS | 9
775 27 | 22 BB IMMATURE voa 1100 o oonas == SLAYIYME S OVER | 26 81 | 63 | 45 | 9 | VARIOUS ARTISTS NPG 71006*/BELLMARK (9.98/15.98) 1-800-NEW FUNK | 45
— e = 82 | 70 | 60 | 16 | MC BREED WRAP 8133/ICHIBAN (9.98/17.98) FUNKAFIED | 9
A WEST COAST BAD BOYS
(2] 3% | 3 | 5 | voumrriamsme 981598 ANOTHA LEVEL OF THE GAME | 29 83 | 77 | 69 | 40 | JODECIA uprown 10915mch (109815.98) DIARY OF A MAD BAND | 1 )
30 jfll ;(; :: THE JERKY BOYS SELECT 92411+/AG (10.98/15.98) JERKY BOYS 2 ;E; 84 | a4 74 | 20 g?vﬂ}cﬂu&)ﬁ%?ﬁ}ﬁ&ﬁ%fhosm5.98) 'N GATZ WE TRUSS 4
a USHER LAFACE ZBXEARISLA (9.98/15,38) SSHER 85 | 81 | 76 | 40 | VARIOUS ARTISTS THUMP 4010 (5.98/16 98) oo scHooL | 35 |
32 25 23 8 ILL AL SKRATCH MERCURY 522661* (10 98 EQ/15.98) __ CREEP WIT' ME 22 | % . 63 7 VARIOUS ARTISTS SLOW JAMS THE TIVELESS COLLECTION VOLUME 1 5
319 | 14 5 | PUBLIC ENEMY DEF JAM/RAL 523362*/ISLAND (10.98/16.98)  MUSE SICK-N-HOUR MESS AGE 4 — THE RIGHT STUFF 29139/CAPITOL (7.98/11.98) —
38 | 29 | 21 | 2 | OUTKAST @ Larace 26010vaRisTA (3.98/15 98) SOUTHERNPLAYALISTICADILLACMUZIK | 3 (87)] 91 | 84 | 17 | VARIOUS ARTISTS THUMP 4020 (1098/15.98) OLD SCHOOL VOLUME Il | 35
35 | 33 | 28 | 63 | TONI BRAXTON A‘ LAFACE 2.6007/ARISTA (9.98/15.98) TON! BRAXTON 1 88 | 8 | 70 13 | HOUSE OF PAIN @ TOMMY BOY 1089* (11.98/15.98) SAME AS IT EVER WAS 12
—_— VARIOUS ARTISTS
36 | 37 | 32 | 58 | BABYFACE A EPIC 53558* (10.98 EQ/16.98) FOR THE COOL INYOU | 2 89 | 74 | 42 1 & | oD e6areRea (10.98/15.98) FRESH/MUSIC INSPIRED BY THE FILM | 34
37 | v | 2 7 C-BO AWOL 7196/SMG (8.98/11.98) AUTOPSY | 22 90 | 90 77 54 | EIGHTBALL & MJG SUAVE 0001 (9.98/15.98) COMIN’ OUT HARD | 40
liS\ 32| — 2 | JONATHAN BUTLER MERCURY 522682 (10.98 EG/15.98) HEAD TOHEAD | 32 ﬂ) RE-ENTRY | 21 ggélguzemeugsmgggll;z os8s BROTHER SISTER | 26
(39)| 42 | 38 | 8 | RACHELLE FERRELL MANHATTAN 93769/CAPITOL (9.98/13.98) RACHELLE FERRELL | 25 =
== 92 [ 98 | 95 | 10 | SIRMIX-A-LOT CHIEF BOOT KNOCKA | 28
40 30 27 52 | AARON HALL @ SILAS 10810/MCA (9.98/15.98) THE TRUTH 7 RHYME CARTEL/AMERICAN 45540*/WARNER BROS. (10.98/15.98)
a | % | — 2 BIG DADDY KANE yCa 11102 (9.98/15.98) DADDY'S HOME | 26 93 89 | 8l 3 VARIOUS ARTISTS THUMP 4510 (10.98/16.9) OLD SCHOOL RAP VOLUME 1 81
42 | 34 | 31 | 44 | SNOOP DOGGY DOGG A’ DEATH ROW/INTERSCOPE 92279+/AG (10.98/15.981  DOGGYSTYLE | 1 | 94 | 82 | 79 | 6 | THEISLEY BROTHERS LEGACY 57860/EPIC (7.98 EQ/11.98) __ BEAUTIFUL BALLADS | 6/
43 | 39 | 33 | 17 | EIGHTBALL & MJG suave 40002 (5.98/15.98) ON THE OUTSIDE LOOKING IN | 11 | 95 | 8 | — | 11 | BARRY WHITE MERCURY 522459 (10.98/15 98) ALL TIME GREATEST HITS | 82
44 | 43 | 35 | 41 | PATRA £PIC 53763 (9.98 €Q/15.98) QUEEN OF THE PACK | 15 86 | 8 | 8 | 92 | DR. DRE A’ DEATH ROW/INTERSCOPE 57128*/PRIORITY (10.98/16.98) THE CHRONIC 1
—_—— L ORGANIZED KONFUSION
(45)| NEWP | 1 | DA YOUNGSTA'S EASTWEST 92370/AG (9.98/15.98) NO MERCY | 45 97 | 73| 64 | 6 HOLLYWOéD BASI’éGMOG*/ELEKTRA (10.98/15.98) STRESS: THE EXTINCTION AGENDA | 28
46 | 38 | 29 10 | COOLIO @ TomMY BOY 1083+ (11.98/15.98) IT TAKES A THIEF 5 98 | % | 82 11 | LUKE LUKE 6996* (9.98/14.98) FREAK FOR LIFE 6996 | 24
47 | 40 | 30 10 | JAMIE FOXX rOX 66436 (9.98/1598) PEEP THIS 12 99 | 97 2 BOBBY WOMACK CONTINUUM 19401 (10.98/15.98) RESURRECTION 97
48)| 50 | 63 | 5 | WHITEHEAD BROS. MOTOWN 0346 (9.98/13 98) SERIOUS | 48 100)| RE-ENTRY | 34 | CE CE PENISTON aam 0138 (10.98/15.98) THOUGHT 'YA KNEW | 20

Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for shipment of 500,00 album units (250,000 for EPs). A RIAA certification fo