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Veruca Salt Rocks The Charts

CD-ROM Mags Spark Debate
Over Music Publishing Rights

B BY BRETT ATWOOD
and DEBORAH RUSSELL

LLOS ANGELES—Music videos are
creating the latest
licensing dilemma
in the world of
multimedia, as a
growing number
of CD-ROM maga-
zines are seeking
to use clips to com-
plement their edi-
torial content.

Acquiring the rights to use the nec-
essary clips and forging a consistent
poliey for the use of the material is the
key challenge facing record compa-
nies, music publishers, and the devel-
opers of these CD-ROM titles.

At issue is the promotional role

NINE INCH NAILS

Sony Jazzes Up
Sondheim Tunes
For New Album

B BY JEFF LEVENSON

NEW YORK-—Sony Classical is issu-
ing music it hopes anyone ean whistle
when it releases “Color & Light: Jazz

P
COLE

SONDHEIM

Sketches On Sondheim.”

Sondheim knows little about jazz.
He incorporates virtually none of
jazz’s distinguishing elements in his
work, admits that he is not up on the

(Continwed on page 41)

played by the CD-ROM magazine.
Unlike its print counterpart, the mul-
timedia dise format contains recorded
music and video performance seg-
ments, which does
not please the mu-
sic publishers who
own the underly-
ing copyrights for
the compositions
used in such seg-
ments.

“If the music is
going to be manufactured on a tangi-
ble piece of hardware or software,
then [the CD-ROM producer] has to
pay to use it,” says Brady L. Benton,
peermusic assistant manager of TV
and film licensing. “They are selling
an actual product.”

Producers of the CD-ROM maga-
zines argue that they fulfill the same
promotional role served by their print

(Continued on page 104)
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Geffen Acts Seethes With Success

B BY CARRIE BORZILLO

LOS ANGELES—One of the most

sought-after alternative
rock bands of the vear,
Chicago's Veruca Salt, is
hitting paydirt with its
debut track, “Seether,”
and album “American
Thighs” on Minty Fresh/
DGC/Geffen.

The album has sold
more than 65,000 units,
according to SoundScan,
and cracked the top half
of The Billboard 200 on
Deec. 3, when it moved 125-97.

This week it falls to No. 115,
partially due to high debuts by
Prince and Ice Cube. Regard- (
less, sales of “American \

Thighs” (the title is taken from
a lyrie in AC/DC’s “You Shook

Me All Night Long”) increased by near-
lv 12% this week.

B BY CHRISTIE ELIEZER
_ AND GLENN A. BAKER

MELBOURNE—Singer Marcia
Hines, who left America as a teen in
the "70s and found star-
dom in Australia, has
returned to promi-
nence with “Right Here
And Now” on WEA
Australia, the highest-
debuting album of her
career.

At 41, Hines remains
one of Australia’s most
popular female singers.
Voted the country’s “Queen Of Pop”
three consecutive vears during the
late *70s, she has hosted her own vari-

HINES

For WEA Australia, Time |
Is ‘Right’ For Marcia Hines

ety show, drawn 250,000 people to a
concert on the steps of the Sydney
Opera House in 1977, and sold more
than a half-million albumns.

“Singing to me is like something you
give, but I don’t really
understand it,” she
says. “If T did, it
wouldn't be as special as
it is.”

In late 1993, after an
eight-year hiatus from
high-profile appear-
ances, Hines began per-
forming at small jazz
clubs around Sydney.
At the time, Warner Music Australia
was in the process of rebuilding its

(Contined on page 54)

SEEKERS
“IMPACT”/

“Seether” is also experiencing a
steady elimb. The song jumps three
spots to No. 8 with a bullet on the Mod-
ern Rock Tracks chart,
and moves from No. 65
to No. 57 with a bullet on
the Hot 100 Airplay
chart this week.

Veruea Salt is led by
the childlike voices of
singer/guitarists Nina
Gordon and Louise Post,
who teamed in 1992 be-
fore adding Gordon’s
brother, Jim Shapiro, on
drums and Steve Lack
S on bass.

N Early this year, the band
T hecame the subject of a

reported bidding war be-

tween DGC, Island, Epie,
Maverick, and London, when
“Seether’—released by
Chicago’s two-man Minty Fresh label
as a seven-inch single in March—
started gaining momentum at college
radio as well as influential commercial
mocdern rock outlets (Billboard, April
(Continued on page 41)

Pearl Jam Makes Chart
Strides With Vinyl

SEE PAGE 17
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Blue Note Braces
For Hot Debut By
Pianist Terrasson

B BY CHRIS MORRIS

LLOS ANGELES—BIlue Note VP
of marketing Tom Evered calls pi-
anist Jacky Terrasson’s startling
self-titled label
debut, set for
release Jan. 25,
“a drop-your-
fork-and-get-
up-and-run-
across-the-
room kind of
record.”

The label is
hoping that the
29-year-old keyboardist’s bravacdo
and virtuosity translate into ma-
jor sales for ene of the most avidly
pursued young jazz artists in re-
cent vears.

Already a veteran of touring
and recording as a sideman with

(Continued on page 97)

TERRASSON

Thanksgiving Weekend Has
Ups And Downs For Retailers

Music Results Mixed

W BY DON JEFFREY

‘Speed’ Bumps Rivals

B BY EILEEN FJTZPATRICK

NEW YORK—Some retailers were
toasting a terrific Thanksgiving

weekend that they
say may have ush-
ered in the best
holiday selling

season ever for the
music business.

But others tempered their enthusi-
asm, as continued competition over
pricing and the opening of new stores
(Continued on page 105)

ANGELES—FoxVideo’'s
“Speed”  has
/ﬂ\ sprinted ahead
{/V of  ““Jurassie
{ r}' Park” and “Snow
/ White And The
P Seven Dwarfs”
STORE @ the new leader
in the holiday
sales race, ac-
cording to retail reports.
(Continued on page 105)
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Krasnow Joins MCA To Start Up Label

Former Elektra Chief Ready To Sign Artists

B BY MELINDA NEWMAN
and CRAIG ROSEN

NEW YORK—In an anticipated move,
former Elektra Entertainment chief Bob
Krasnow has joined forces with MCA
Records to create a new label.

The label, as vet unnamed, is an off-
shoot of Krasnow Entertainment, a new
company created by Krasnow that will
also include film and television projects.
The label is owned by MCA.

“Bob’s one of the
great music men in our
industry. We're very
excited about being in
business with him,”
sayvs Al Teller, CEOQ/
chairman of MCA Mu-
sic Entertainment
Group. “Bob and I both
seem to share the same
vision as to how [this la-
bel] should work. I think he felt a very
strong comfort zone in how his creative
efforts would be able to plug in very easi-
lv into the overall MCA system.”

Atter resigning from Elektra Enter-
tainment this summer following a re-
structuring at Warner Music Group,
Krasnow says he held discussions with
many labels about forming an alliance. “I
really found myself compatible with Al
Teller. He's a very smart guy, and he’s
done a very fine job building various
parts of MCA Music Group.”

MCA employees will handle marketing,
promotion, and sales for Krasnow’s label.
To start, the only new staffers will be
Krasnow and an A&R exec, whom Kras-
now hopes to name by the end of the year.
The first release is expected to come out
next summer. The label will be based at
MCA Records in New York.

“Bob is going to function as an A&R
source. He’s going to find talent,” says
Teller. “He’s going to deliver great
records utilizing the MCA promotion and
sales machinery to take it to the market-
place. In other words, we're not looking
to build a huge infrastructure at his end
of it.” Teller adds that just aus MCA-affil-
iated labels Uptown and Radioactive have
staffed up as their rosters have grown, so
will Krasnow's label.

Krasnow’s New York presence will
help beef up the West Coast-based label’s
East Coast office, Teller says. “There was
no conversation about his [relocating to
Los Angeles],” he adds. “The ftact that

i FLIL S

KRASNOW

awardees.

music genre in a special section.

blum reports.

Bol’s in New York is a positive in the
sense that it does add an important di-
mension to our East Coast office.”

Throughout his many decades in the
music industry, Krasnow has signed
artists such as Chaka Khan, George Ben-
son, and George Clinton. In the 11 years
he was chairman of Elektra Entertain-
ment, he oversaw the careers of 10,000
Maniacs, The Cure, Simply Red, Metalli-
ca, Anita Baker, and others.

Joth Teller and Krasnow hope that
Krasnow can bring MCA more success in
the pop and rock arenas. “[In] compari-
son to our dominance in country music
and our exceptional strength in black
music, MCA’s [pop success] is not at that
level,” says Teller. “Bob’s contribution at
an artist level will definitely be in sup-
port of closing that gap. We're looking to

inerease our contemporary rock pres-
ence.”

Krasnow will have free reign in choos-
ing whom he signs, says Teller. For his
part, Krasnow says he feels no need to
amend his basic operating methods. “I've
had a low-volume, high-quality philoso
phy for the last 20 years, and I'm not
changing,” he says, adding that he will be
signing both new and established artists.

Krasnow says he is looking forward to
starting over and competing with other
longtime music men like Herb Alpert and
Jerry Moss, who started a new label at
Uni-distributed Getfen, as well as with all
the other upstarts. “It’s going to be a
tremendous year,” he says. “There’s a lot
of talent out there. The consumers’ tastes
are wider than ever. I'm excited about the
challenge.”

Zomba Enters Latin Pub
Field With Grever Purchase

B BY IRV LIQHTMAN

NEW YORK—Zomba Music Publishing,
with strong catalogs in the pop, R&B,
hip-hop, and Christian music markets,
has moved into the Latin field with the
acquisition of two well-established cata-
logs.

“We had identified the Latin area as
one we wanted to get into, thinking at
first we’d put ourselves in a start-up po-
sition,” says New York-based David
Renzer, seniorr VP/GM of the publishing
unit of Clive Calder’s London-based mu-
sic complex, Zomba Group Of Cos. “But
we felt we wanted to hit the ground run-
ning. We are instant strong players in
the Latin field.”

Although Renzer declined to put a
specific price tag on the purchase, esti-
mates are that Zomba paid $5 million-$6
million for the catalogs of Mexico City-
based Grever International S.A. and San
Antonio, Texas-based Golden Sands En-
terprises Inc. The catalogs contain a to-
tal of approximately 25,000 copyrights.
The catalogs were purchased from the
companies’ principals, Bob and Ken
Grever, the sons of Grever Internation-
al’s founder.

“We haven’t just acquired the compa-
nies with intentions of folding them into
our operation,” savs Renzer. “Bob will
continue to run the companies out of San
Antonio, along with a staff of 15. We're
going to be very aggressive in Latin mu-
sie. With Bob's help, we’re now looking
into new opportunities.” Ken Grever is a
silent shareholder, having not been in-
volved in the companies’ day-to-day op-
erations for many vears.

The Grever music publishing heritage
began in 1962 with the launch of Grever
International, founded by Bob and Ken’s
father, as an outgrowth of the composing
talents of Maria Grever, Bob and Ken’s
grandmother. Her well-known composi-
tions included “What A Difference A
Day Makes,” “Jurame,” and “Te Quiero
Dejiste” (Magic Is The Moonlight).

In 1977, Bob Grever established Gold-
en Sands, which is reported to be the
largest publisher of Tejano music, with
recordings by such acts as Mazz, La
Mafia, Emilio Navaira, and Bronco. Gr-
ever also established a label, Cara, which
was acquired by EMT in 1991.

The Grever catalog purchase is
Zomba Music’s second major catalog

(Continued on page 41)

BILLBOARD MUSIC AWARDS PREVIEW

The fifth annual Billboard Music Awards, to be telecast
Wednesday (7) on Fox, will honor the year’s top artists, al-
bums, and singles. The worldwide broadcast is projected to
reach its widest audience ever. Three pages of special fea-
tures spotlight some of the show’s performers and

THE ABCs OF LATIN MUSIC

Billboard notes the biggest artists and trends in the Latin

CHRISTIAN KID VID ON THE RISE

Noting many parents’ frustration with violent children’s
programming on TV, Christian video suppliers are improv-
ing the quality of their offerings and building a new market
for titles with positive messages. Having boosted their
sales in Christian bookstores, these suppliers now are
eyeing to the mainstream marketplace. Trudi Miller Rosen-
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B BY CRAIG ROSEN

LOS ANGELES—Kenny G’s “Mir-
acles: The Holiday Album” moves
from No. 6 to No. 1 this week, be-
coming his first Billboard 200 chart-
topper and the first Christmas al-
bum to go to No. 1 since Mitch
Miller’s “Holiday Sing Along With
Mitch” reached the summit in Janu-
ary 1962.

The fact that the Kenny G album
is a huge seller
| isn’t a surprise—
his last album,
“Breathless,” has
been certified for
sales of 7 million
units, What’s sur-
prising is how
quickly the holi-
day set has taken
off. The album,
released Nov. 1, has already sold
more than 437,000 copies, according
to SoundScan data—241,000 in the
last week alone.

The rise of “Miracles” marks the
earliest in the year that a Christmas
album has gone to No. 1. (Elvis Pres-
ley’s “Elvis’ Christmas Album,” the
previous record holder, went to No.
1 Dec. 16, 1956).

Bob Bell, new-release buyer for
the 350-store, Torrance, Calif.-based
Wherehouse Entertainment, says,
“I felt all along that it had the poten-
tial to be No. 1 at Christmas time.
The only thing that surprised me
was that it was No. 1 Thanksgiving
week, and not a couple weeks later in

KENNY G

Arista & Kenny G Work
‘Miracles’ On Billboard 200

December.”

The fact that “Miracles” hit No. 1
s0 quickly is also a surprise to Arista,
which is just now unwrapping a large
portion of its marketing campaign.

A videoclip for the single “Have
Yourself A Merry Little Christmas,”
featuring actor Burgess Meredith
and clips from several classic Christ-
mas films, went to VH1, and the
track was serviced to radio Nov. 21.

The single is also included on the
soundtrack to the remake of the
Yuletide perennial “Miracle On 34th
Street.”

Arista senior VP Rick Bisceglia
says, “Traditionally, Kenny G
records are a fight to get on the ra-
dio.” While the label has won that
battle in the past. he calls Arista’s
latest stab “perfect—when was the
last time we were going for radio air-
play with a No. 1 album?”

Arista is working the track at top
40, AC, adult alternative, and R&B.

According to Bisceglia, early feed-
back has been positive, with pro-
grammers showing more willingness
to air holiday musie earlier in the
season thanks to the healthy sales
picture.

Arista senior VP of marketing
Dick Wingate says the label has had
a two-pronged attack in marketing
“Miracles” during a four-week holi-
day window. Wingate says Arista’s
goal was to expose the album “not
only to the millions of consumers
who are Kenny G fans, but also to the
holiday shoppers that do not normal-

(Continued on page 97)

New Age, World Music Charts
Benefit From SoundScan Data

This week’s issue marks the pub-
lished debut of SoundSecan-compiled
data in Billboard’s Top New Age Al-
bums and Top World Music charts.

The charts, which appear in the mag-
azine every other week, are compiled
on a weekly basis. As with Billboard's
other bi-weekly point-of-sale charts,
the new age and world music lists will
be made available to Billboard Infor-
mation Network and SoundScan sub-
seribers during the weeks they are not
printed in the magazine.

The “Last Week” numbers that ap-
pear on the published charts will there-
fore show the rankings from the prior,
unpublished week.

With the introduction of specific
sales information, Top World Music
and Top New Age will, for the first
time, feature bullets beginning with the
Dec. 24 issue. Bullets are also being
added to Top Reggae Albums.

The charts will be driven by data
from all stores that report to Sound-
Scan, a panel that represents 85% of
music retail volume in the U.S.

“Considering the vast size of the re-
porting pool, we are confident that our
new age and world music charts will be
more accurate than ever,” says Geoff
Mayfield, Billboard director of charts.
“Prior to the conversion, some indepen-
dent labels voiced concern about how
indie titles would fare in a point-of-sale
world, o we're pleased to point out that
independents are represented on both
charts, particularly on Top New Age.”

On the 25-position new age chart, 10

places currently belong to indies. Two
of the 15 albums listed on Top World
Music are sold through independent
distribution.

Veteran chart manager Anthony
Columbo oversees Top New Age Al-
bums. The Top World Music Albums
chart is managed by Datu Faison, with
supervision from senior chart manager
Suzanne Baptiste, who also handles the
Top Reggae Albums list.

With this conversion, the only Bill-
board music sales charts that are not
compiled by SoundScan are Top Con-
temporary Christian and Top Gospel
Albums. Mayfield and Baptiste are
working with SoundScan, the Gospel
Music Assn., and the Christian Music
Trade Assn. to launch point-of-sale
charts for those genres in February.

U.K. Authors’ Group PRS Gets Inquiry

Favoritism, Royalty Payments Questioned

8 BY JEFF CLARK-MEADS
and DOMINIC PRIDE

LONDON—The U.K. music indus-
try is about to face its second investi-
gation in a year from government
watchdog the Monopolies & Mergers
Commission (MMC).

Accusations of anti-competitive
practices had prompted an earlier
MMC serutiny of record companies.
But the body is now turning its atten-
tion to authors’ organization the Per-
forming Right Society (PRS).
Though the MMC cleared record
companies of any wrongdoing in this
summer’s published report (Bill-
board, July 2), the record industry
cost of answering the commission’s
exhaustive questioning was estimat-
ed at up to 20 million pounds ($30 mil-
lion).

In announcing his decision to insti-
gate an MMC inquiry into the PRS,
director general of fair trading Sir
Bryan Carsberg said, “l have
grounds for concern that the society
may not be operating in a fully effi-
cient manner. Collective licensing
bodies such as the PRS play an im-
portant role on behalf of their mem-
bers, but the market power that they
exercise in that role can be misused
or misdirected.

“A number of serious questions
have been raised about the operation

FR N

of the PRS, and I believe the MMC is
the appropriate body to investigate.”

In a statement, the Office of Fair
Trading said, “Enquiries were first
prompted by complaints made by
composers of less popular forms of
music that they were receiving inad-
equate royalty payments from PRS,

“These composers also registered
concern that, under the society’s
rules, they lacked sufficient repre-
sentation to be able to pursue their
interests effectively, and that the
revenue distribution policies recently
adopted by the society unduly fa-
vored composers and publishers of
more popular forms of music.”

PRS Council chairman Wayne
Bickerton says the organization will
“cooperate fully” with the MMC in-
quiry.

The MMC investigation is one
more unfortunate event in the soci-
ety’s recent history. Most recently, it
was sued in January by U2 over the
band’s desire to collect its own per-
formance royalties; PRS also has suf-
fered press criticism from managers,
including U2’s Paul McGuinness.

PRS is still without a chief execu-
tive following the departure of Ted
McLean, who had been appointed to
replace Michael Freegard, who re-
signed in November 1992. Bickerton
is acting as CEO.

Freegard resigned over the soci-

Platinum “Rhythm.” Elektra Entertainment Group executives present Anita
Baker with a plaque commemorating platinum sales of her current album,
“Rhythm of Love.” Shown in back row, from left, are David Bither, senior VP/GM;
Aaron Levy, vice chairman/COO:; Varnell Johnson, executive VP/GM of urban
music; Sherwin Bash, manager; Chris Tobey, VP of national sales and field
marketing; Walter Bridgforth, Baker's husband; Gary Casson, executive VP of
administration; Gerard Smerek, recording engineer; and Ricki Selner, manager.
tn front row, from left, are Baker and Sylvia Rhone, chairman/CEQ.

Billhoard

The Billboard Japan business of-
fice is being relocated to the office
of legal firm Suzuki and Partners,
whose principal partner, Takeshi
Suzuki, has handled Billboard par-
ent BPI Communications’ legal
work in Japan since 1984. Effective
Jan. 1, 1995, Suzuki will oversee all
of Billboard’s corporate affairs in
Japan, including licensing.

Japan bureau chief Steve Me-
Clure will continue as Billboard’s

Relocates Tokyo Office

chief editorial representative in
the world’s second-largest musie
market, and will work closely with
Suzuki in consolidating and devel-
oping Billboard’s presence in
Japan.

Japanese ad sales will continue
to be handled by Aki Kaneko in Los
Angeles (telephone: 213-661-8884;
fax: 213-661-8885) and Tokuro
Akiyama, who will work out of the
relocated Japan office.

As of Dec. 9, Billboard Japan will
be located at 10th Floor No. 103,
Sogo-Hirakawacho Blvd., 4-12, Hi-
rakawacho I-chome, Chiyoda-ku,
Tokyo 102, Japan. Telephone: 3-
3262-7246; fax: 3-3262-7247. Edito-
rial information and inquiries
should be sent to McClure at
Coopo Kiku 302, 1-11-28 Mi-
haradai, Nerima-ku, Tokyo 177,
Japan. Telephone: 3-3867-0617;
fax: 3-3867-0216.

ety’s failure to build the 8 million-
pound PROMS computer system,
which had to be abandoned. An inde-
pendent report revealed that Free-
gard had misled the council in terms
of the system’s viability.

Since then, PRS has been working
toward sharing its vast data-process-
ing needs with the U.K.’s Mechanical
Copyright Protection Society. But
many songwriter members are said
to be critical of the proposed merger
of processing functions.

Jeff Clavk-Meads s U.K. burean
chief for Music & Media.

Modern Rock’s
Surge Continues
In Format Ratings

B BY PHYLLIS STARK

NEW YORK~—In just three years,
modern rock radio has been elevated
from the country’s least-listened-to
format to No. 11 among the 15 for-
mats tracked by Billboard. While this
may not sound dramatic, it repre-
sents a growth in listenership from
1% of the potential audience in 1991 to
2.6% today—a significant gain in an
arena where gains or losses of tenths
of shares are noteworthy.

In the latest Billboard/Arbitron
quarterly national format ratings,
which track shares of the listening au-
dience by format, modern rock once
again checked in with its best showing
ever, rising from 2.4% of listening in
the spring.

Also posting their best shares since
the format ratings were initiated in
1989 were oldies, which was up 7.2%-
7.4% from the spring (largely on the

(Continved on page 91)

Atlantic Sets Up
Department For
Low-Power Radio

NEW YORK—Spurred on by the suc-
cess of its low-power radio promotion
this summer outside New York's Hol-
land Tunnel, Atlantic Records has cre-
ated a separate department dedicated
to the burgeoning world of 100 milli-
watt—1/10 of a watt—radio outposts.

Atlantic’s division for low-powered
radio ventures will be headed by Boh
Kranes, former PD at WBCN Boston
and WLIR (now WDRE) Long Is-
land, N.Y. The label hopes not only to
move more product by exposing
artists through the alternative outlet,
but to bring in outside advertisers
and turn the mini-stations into rev-
enue streams.

This summer, in an attempt to ex-
pose passengers stuck in traffic near
the Holland Tunnel to new music, At-
lantic stuck a transmitter on the roof
of a nearby Texaco station and
beamed out, for 500 feet, the music of
B-Tribe on 1510 AM (Billboard, Aug.
6). Because the AM signal is so weak,
an FCC license is not required.

According to Kranes, the Holland
signal is up and running once again.

(Continned on page 104)
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Labels: Broaden Scope Of Music TV Programs

M BY TONY HOLLINGSWORTH

Record companies often complain about
the lack of opportunities for music based-
programming on television around the world.
Unfortunately, this is something for which
they are largely to blame.

For record companies, TV is equated with
promotional exposure for specific products:
an artist and his or her cwrent single or al-
bum. This short-term and narrow view of TV
has helped move music programming from
the large audiences associated with the world
of terrestrial broadcasters into the small au-
diences reached by the cable and satellite
narroweasters. It is time for record compan-
ies to invest in the independent TV producers
who are trying to reclaim time on the terres-
trial networks by producing high-quality pro-
gramming.

Record companies’ limited view of televi-
sion as a promotional medium for the “adver-
tising” of records has led them to direct their
budgets at producing promotional products
that have encouraged terrestrial television to
progressively turn its back on music-based
programming. The record companies’ prod-
ucts can only get the limited exposure of-
fered by the “later than late night” slots,
chart shows, and the specialist areas of cable
and satellite broadeasting. This means that
they are preaching to the converted.

Most terrestrial TV stations—those that
are broadcast over airwaves rather than use
cable or satellite—dedicate about two hours
of their regular weekly programming to mu-
sic. One of these is usually a chart show using
videoclips, the other “play back” perform-
ances of artists spread over various magazine
shows. In some territories, hroadeasters may
program the odd concert, but only very late
at night. In all three cases, the broadcasters
have been treated to a highly subsidized diet,
all in the name of promotions.

Record companies have delivered video
promos almost free to the chart shows; art-
ists have been delivered to the magazine pro-
grams with perhaps just a standard musi-
cian’s union fee being charged. Concert
material of the “one-artist-in-concert” vari-
ety is usually provided at rates that rarely
cover the cost of production, even when
spread across 50 of the world’s broadcasters,
The continued supply of almost free material
has resulted in broadeasters devaluing music
programming. For them, “music” comes free
in the form of a continued stream of compet-
itive offers from the various record compan-
ies’ promotion divisions. They only have to
open their doors, and they are inundated
with free offers of material directed at the
short-term aim of selling records tomorrow.

The diet offered by record companies
treats TV as radio with pictures. It ignores
broadcast TV’s need for programming of in-
terest to a broad demographic using a narra-
tive structure, and reduces the broader sub-
ject of “music” to a competitive game of
which artist can get the most exposure. Ev-
ery dollar spent has to promote a CD, vinyl,
or tape product. At best, this view is broad-
ened to promote individual artists and their
catalogs. This is a policy that works for the
narrowcast world of satellite and MTV but
will only further the steady march of the ter-
restrials away from music-based program-
ming. The net effect of this competitive pol-
icy of promotion has been to decrease the
time terrestrial TV dedicates to music vs.

other forms of TV entertainment and pro-
gramming. Music as a genre is being left to
its long-term friend radio, and to those satel-
lite and cable stations that are only accessed
by committed music fans.

The situation in most of the major territor-
ies of the world is now so dire that record
companies are seeing a declining return for
their promotional spend directed at TV. The
competition to get a promo or an artist on a

‘The continued supply of
almost free material has
resulted in broadcasters
devaluing music
programming.’

Tony Hollingsworth is chairman of the
London-based Tribute, which has
produced a number of music-related
television events, including “The
Great Music Experience.”

show is becoming more fierce and often ex-
pensively produced promotional material
never even gets aired.

The time has come for record companies
to direct their attention to reclaiming a por-
tion of terrestrial TV for the general subject
“music.” Their money needs to be directed at
promoting the making of TV programs on
the genre, before they lose the interest of
general TV audiences and commissioning ed-
itors completely. They need to become in-
volved in the production of programs that in-

crease the interest of the public in all aspects
of music in a nonpartisan form. This will, in
turn, increase the ratings broadeasters will
get for such programs, and increase the mar-
ket for music products. The greater the in-
vestment in programs designed to entertain
and inform, rather than simply promote, and
the higher the quality of the programming,
the more terrestrial TV time will be claimed.
The more time that can be claimed, the
greater the promotion of music vs. other en-
tertainment and the larger the market for
music products.

Independent TV producers around the
world find it exceptionally difficult to raise
the financing to make music-based program-
ming. There are many profitable opportuni-
ties if a long-term finanecial view can be taken.
Record companies are in the position to take
such a long-term view; after all, that’s what
they do when they make advances to artists.

For the purpose of supporting the genre
and getting a return on their money, record
companies should invest in the TV independ-
ents in a non-sectarian manner. However,
they should only invest in top quality prod-
ucts. The humdrum and the cheap will not in-
terest the terrestrials. Everything has to be
of the highest quality and distinetly different
from the promotional programs of the past.
Record companies should not stop producing
the fodder of the specialist broadcasters—
the promos, the single artist long-form vid-
eos—but they should not expect these to
reach large audiences. The message is sim-
ple: Invest in the genre and claim back the
big terrestrial audiences around the world.

B s -

A VITAL LINK TO INDUSTRY HISTORY

I loved the Billboard 100th anniversary
issue. As a historical buff, I spent a lot of
time perusing the old ads and covers, but
I especially enjoyed the articles from the
past. These are a vital link to the industry’s
history, showing the
attitudes and sensibi-

SPECTACULAR ANNIVERSARY ISSUE
Congratulations on a spectacular 100th
anniversary issue! It’s an issue I'll be sure
to keep around. Billboard continues to
maintain its leadership position among my
trade reading—keep up the great work!
David Renzer
Senior VP/GM

lities of the various
times.

Irv Lichtman’s his-
torical piece was sim-
ply marvelous. [ have
read it over and over
again, and seem to
learn something new
each time.

Fred Sherman

Uni Distribution Corp.

Universal City, Calif.

100th ANNIVERSARY
ISSUE FASCINATING
My congratulations
on the marvelous
100th anniversary is-
sue, which I have en-
joyed so much. It is a
fitting testament to

Zomba Music Publishing
New York. N.Y.

THE GOLDEN AGE OF
WARNER/REPRISE

I enjoyed Timothy
White's article on Mo,
Lenny, and Warner/
Reprise (“The White
Paper,” Billboard,
Nov. 18). I know oth-
ers here did as well,
because I heard many
people around the
building remarking on
it. White has a knowl-
edge of the company’s
history that few do.
How about a book on
the golden age of
Warner/Reprise? 1

that milestone and,
for someone like me with a historical bent,
an absolutely fascinating document. Kudos

in the highest.

David Weyner
VP of marketing/product management
Sony Classical
New York, N.Y.

don’t know that we’ll
ever see its equal again. Thank you.
Michael Linehan
VP of Reprise promotion
Reprise Records
Burbank, Calif.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Retail Gives Pearl Jam A New Spin

Epic’s ‘Vitalogy’ Bows At

B BY CRAIG ROSEN

LOS ANGELES—*Spin The Black
Circle,” Pearl Jam’s punk rock-style
ode to vinyl records, takes on new
meaning this week as “Vitalogy,” the
album featuring the track, enters The
Billboard 200 at No. 55 based on sales
of the vinyl LP alone.

According to SoundScan, more
than 33,500 copies of the vinyl edition
of “Vitalogy” were sold last week. Ap-
proximately 75,000 copies were
shipped of the Nov. 22 vinyl release.

The CD and cassette versions of
“Vitalogy” are not due until Tuesday
(6). Many retailers expect sales in
those configurations to log the largest
single-week unit tally of the year.

Pearl Jam’s last album, “Vs.,” holds
the record for most first-week sales
since the implementation of Sound-
Scan. The album sold more than
950,000 copies when it entered The

B LA
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e g

Inner-sleeve album art for Pearl Jam’s “Vitalogy.”

Billboard 200 at No. 1 on Nov. 6, 1993.
A vinyl edition of that album was re-
leased a week before the CD and cas-
sette version, but “Vs.” did not chart
on the basis of vinyl sales alone.

At 350-store, Torrance, Calif.-
based Wherehouse Entertainment,

“Vitalogy” also enters at No. 55. “And
we didn’t actually carry it in all
stores, only a portion of the chain,”

says new-release buyer Bob Bell.
He says the chain is expecting huge
sales of the CD and cassette. “We
(Continued on page 22)

‘Boston’ Certified As No. 2 All-Time Seller

Brooks ‘Ropes’ 10 Million; ‘Bodyguard’ Tops Soundtracks

@ BY CHRIS MORRIS

LOS ANGELES—The ascent of
Boston’s self-titled 1976 Epic debut to
the No. 2 slot among all-time best-sell-
ing albums highlighted an avalanche of
platinum and gold certifications from
the Recording Industry Assn. of
America in November.

No fewer than 52 albums won multi-
platinum awards during the month,
while 27 topped the platinum mark
and 36 went gold.

Leading the pack was “Boston,”
which was certified for sales of 15 mil-
lion. It trails only Michael Jackson’s
“Thriller,” which tops the list with
sales of 24 million. Bruce Spring-
steen’s “Born In The U.S.A.,” Fleet-
wood Mac’s “Rumours,” and the Ea-
gles’ “Greatest Hits 1971-1975" all
stand at 14 million.

Garth Brooks’ 1991 Liberty set
“Ropin’ The Wind” became the coun-
try superstar’s second album to top
sales of 10 million; “No Fences,” re-
leased in 1990, currently is certified
for sales of 11 million. Brooks joins the
Eagles, Springsteen, and Whitney
Houston in the elite club of artists with
two titles exceeding the 10-million
mark.

With its certification for sales of 13
million, Arista’s “The Bodyguard”
soundtrack vaults to No. 1 status
among soundtrack albums. Its chief
competitors, “Dirty Dancing,” “Purple
Rain,” and “Saturday Night Fever,”
all stand at the 11 million mark.

Now at 7 million, Kenny G’s
“Breathless” extends its lead as the
best-selling instrumental album of all
time.

Two recent releases were simulta-
neously certified gold, platinum, and
multiplatinum: Boyz II Men’s “II”
(Motown, 3 million) and Eric Clapton’s
“From The Cradle” (Reprise, 2 mil-
lion). No other R&B act besides Boyz

II Men has scored triple-platinum
sales out of the box. The Clapton al-
bum is the best-selling traditional
blues album of all time.

November’s first-time multiplat-

MELLENCAMP

BOYZ {l MEN

inum artists were divided between
newcomers and vets: Babyface (on
Epie), Living Colour (Epic), Firehouse
(Epic), Vanessa Williams (Mercury),
Loggins & Messina (Columbia), Van

Morrison (Polydor), and Sheryl Crow
(A&M).

Barbra Streisand’s Columbia live al-
bum “The Concert” was simultaneous-
ly certified gold and platinum.
Streisand is the No. 1 female soloist in
both categories, with 23 platinum al-
bums and 36 gold titles; Linda Ron-
stadt ranks second, with 13 platinum
and 17 gold.

Debuting on the million-selling list
were Luis Miguel (WEA Latina), Tori
Amos (Atlantic), Jade (Giant), Kathy
Mattea (Mercury), and the Tractors
(Arista). The latter group’s self-titled
debut went platinum faster than any
country group’s album.

Bob Dylan’s 22nd gold album certi-
fication, for the 1964 set “The Times
They Are A-Changin’,” maintains the

(Continued on page 99)

POP*ROCK+*R&B*RAP*DANCECOUNTRY*LATIN=CLASSICAL-JAZZ*MU

IC VIDEG

B BY ARTHUR GOLDSTUCK

JOHANNESBURG—Whitney
Houston’s three-date tour of South
Africa, which began amid unprece-
dented publicity, ended under a cloud
of media anger and public rejection
for certain actions, including her on-
stage support of Winnie Mandela, the
controversial estranged wife of leader
Nelson Mandela.

The negative reactions came de-
spite sizable record sales during her
visit and 150,000 paying customers
for her three shows, including a
crowd of 75,000 at Johannesburg’s
Ellis Park Nov. 12—the biggest au-
dience ever for a single artist in
South Africa. According to BMG
Africa manager Paul Paoliello,
Houston sold 10,000 units a week
during her tour. Houston’s other
two dates were in Durban Nov. 8
and Capetown Nov. 19.

In 1990, Houston drew criticism

Houston’s 3-Show Tour
In South Africa Draws Fire

at the 75th Birthday tribute to Nel-
son Mandela at Wembley Stadium
in London because her management
reportedly deemed it “too political”
for her to sing in
front of the large
backdrop photo
of Mandela. The
singer ended up
performing in
front of a plain

background.
Houston was
also in South
Africa to get pub-
licity for her new investment, New
Age Beverages, a black-owned com-
pany that has been given the Pepsi
Cola franchise there. Her tour was
jointly sponsored by Pepsi and coin-
cided with the drink’s relaunch
here. Investors in NAB include ac-
tor Danny Glover, basketball star
Shaquille O’Neal, and Motown Rec-
(Continued on page 53)

HOUSTON

Special Occasion. Willie Robertson and Andrew Miller, co-founders of the Nordoff
Robbins Music Therapy charity, are feted in London as recipients of the 1994
British Music industry Award. The fund-raising dinner Nov. 23 yielded more than
$350,000. Pictured, from left, are Robertson, Rick Parfitt and Francis Rossi of
Status Quo, Miller, and master of ceremonies Dave Dee. (Photo: Phil Loftus/Capital)

Atlantic Bows Theatre Imprint With Jekyll & Hyde’

B BY TRUDI MILLER ROSENBLUM

NEW YORK—Atlantic Records has
a new imprint, Atlantic Theatre, that
will be devoted to cast albums for the-
atrical productions. The imprint’s
first release will be the cast album for
“Jekyll & Hyde—The Gothic Musical
Thriller,” due out Jan. 24.

Atlantic Theatre will not have a
separate staff, but will be handled by
Atlantic president Val Azzoli, VP of
product development Vicki Germaise,
VP of marketing Karen Colamussi,
and VP of sales Pete Anderson.

“We're planning to do more and
more of these types of theater pro-
jects, and they’re not the easiest
records to market. We felt that hav-
ing a separate imprint would put a
new focus on this product and give us
an excuse to shine a bright spotlight
onit,” says Germaise. “And by having

a separate logo, we can group it to-
gether for retail campaigns.”

The sales potential of theater-relat-
ed albums is huge, says Germaise,
noting the platinum sales of Michael
Crawford’s “A Touch Of Music In The
Night.” The music for “Jekyll &
Hyde” was composed by Frank Wild-
horn, best known for Whitney Hous-
ton’s No. 1 hit “Where Do Broken
Hearts Go?” He also has written
songs for Natalie Cole, Kenny
Rogers, Peabo Bryson, and other
artists. “With all our Atlantic Theatre
releases, we will always look to have
pop potential,” Germaise says, “and
with Frank Wildhorn as the compos-
er, we knew this project had that kind
of music.” The lyrics were written by
Leslie Bricusse.

In February, Atlantic plans to re-
lease a single of the song “Someone
Like You,” performed by cast mem-

ber Linda Eder and remixed by
David Foster, Germaise says.

A version of a “Jekyll & Hyde” cast
album with selections from the show
was released by BMG in 1990, before
the show had ever been staged. The
show was performed in Houston to
sold-out previews and positive re-
views, Germaise says, but disagree-
ments among its producers led to its
cancellation before it began its regu-
lar run.

However, the album had gotten
some exposure “and began to take on
a life of its own,” says Wildhorn. “The
song ‘This Is The Moment’ was fea-
tured at the Winter Olympics, the
World Series, and the Super Bowl,
and last week Nancy Kerrigan skated
to it on TV. The Moody Blues record-
ed it for the World Cup album. It's be-
come a sports anthem. ‘Someone Like
You,” performed by Linda Eder, got

airplay around the world. Dennis
DeYoung sang ‘Unce Upon A Dream’
on his album ‘10 On Broadway,” and it
was released as a single. Liza Minnel-
li performs ‘A New Life’ in concert.
And at this year’s Miss America
pageant, three of the contestants
sang songs from ‘Jekyll & Hyde."”

Wildhorn says that the BMG album
sold approximately 80,000 copies in
Amerieca and 25,000 internationally.

The new “Jekyll & Hyde” album is
a two-CD/two-cassette set with 35
songs.

A production of “Jekyll & Hyde”
will tour the U.S., beginning in Hous-
ton in January, followed by stints in
Seattle, Minneapolis, Sacramento,
San Francisco, Los Angeles, Dallas,
and Atlanta, with a Broadway open-
ing planned for 1996, Germaise says.
Atlantic plans a regional marketing

(Continued on page 99)
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MTV Euro Awards Get Mixed Response

Michael Set Hailed; Lack Of Local Acts Criticized

W BY DOMINIC PRIDE

BERLIN—Neither of them carried
off one of the evening’s coveted
awards, but it was George Michael
and the artist formerly known as
Prince who were the real winners at
MTV’'s first European Music

MTV's tent-like structure in the Pariser
Platz, on the east side of the
Brandenburg Gate, dominated the
surrounding buildings for a week. For
taxi drivers, it brought back memories
of the bad old days when there was no
way through the Gate. The see-
through panel at the back of the stage
provided an impressive backdrop for
the audience of 2,500.-

Awards, held here Nov. 24.

And judging by the reactions of
those watching the event, the indus-
try stands to benefit from the EMAs
becoming a regular event on the cal-
endar.

Michael, absent from the stage
since last year’s Concert Of Hope in
London, set the tone of the 90-

minute ceremony when he opened
with a rousing version of “Freedom,”
a significant choice given that the
event took place on the exact spot
where East Germans had taken ham-
mers to the hated Berlin Wall five
years before.

Michael also unveiled his first
new composition in five years, “Je-
sus To A Child,” a slow, soulful num-
ber backed by a 20-strong string or-
chestra.

Prince ended the show with a typi-
cally flamboyant rendition of “Peach”
that involved his dancer Mayte stage-
diving into the mosh pit.

Michael’s music publisher, Dick
Leahy, says the artist enjoyed per-
forming at the event. “For him, it was
just good to get out there and present
it,” says Leahy. “The real beauty of it
was that it just showed off a songina
one-off event. There was none of this
huge buildup with loads of airplay.
But what he was saying was, ‘It’s all
there, ready for when all [these legal
problems] are over.””

Praize for the event’s staging came
from most of the industry. Sony Mu-
sic Europe president Paul Russell, a
onetime BRIT Awards committee
chairman, says, “It's always easier to
put on an awards show when you
have a sense of tradition behind you,
such as the Grammys or the Oscars.
What’s fantastic about this show is
that it came out of the blocks running
at full speed.”

There was unilateral approval for
the ceremony’s spectacular location.
MTYV erected a 2,500-capacity tempo-
rary theater which it claimed was the
largest temporary, free-standing
structure in the world. The back wall
behind the stage was transparent, al-
lowing full view of the Brandenburg
Gate, which was lit in different colors
and patterns throughout the show.
Ace Of Base performed its song “Liv-
ing In Danger” offstage, outside the
theater in front of the gate.

Where the show came in for eriti-
cism was the selection of local artists
performing. Within the industry in
Germany, there is concern that little

RECORD COMPANIES. John Kalodner
is named senior VP of A&R, West
Coast, for Columbia Records in Los
Angeles. He was an A&R executive at
Geffen.

Ina Meibach is appointed executive
VP of Warner Music-U.S. in New
York. She was executive VP/general
counsel of the Atlantic Group.

Diarmuid Quinn is appointed se-
nior VP of marketing for Hollywood
Records in Los Angeles. He was VP of
marketing for Columbia.

Dave Yeskel is named VP of sales
and field marketing for Island
Records in New York. He was nation-
al director of sales at PLG.

Lisa Kramer is promoted to VP of
international marketing for Epic
Records in New York. She was VP of
international artist development.

A&M Records names Emily
Wittmann VP of video promotion in
New York and Rose Sokol national
singles/new release director in Los

MEIBACH

KALODNER

Angeles. They were, respectively, se-
nior director of national video promo-
tion for A&M and sales rep for BMG
Distribution.

Rodolfo Lopez Negrete is named
managing director of BMG Mexico in
Mexico City. He was CEO, Mexico, for
Hyatt International.

Doug Brusa is promoted to director
of retail marketing for Sony Music
Nashville. He was associate director of
product marketing.

Zomba Recording Corp. in New
York names Lori Landew director of
business affairs; Mara Tarnapol

attention was paid to the host nation.
Says Phonogram Germany managing
director Dietmar Glodde, “MTV is
committing to the local market by
having the ceremony here and by
[launching] VH1 [in the country], but
it would have been nice if they had
paid a bit more attention to the
artists, who could have been given
more focus.”

Glodde says the choice of artists
performing was somewhat lacking.
“You can always go for the top 40
artists, but if you want to do some-
thing more innovative, there’s plenty
of scope. Apart from George Michael,
there was no unique event.”

No German artist performed at the
show, but one award was jointly pre-
sented by rave DJ Marusha and Ger-
many’s Herbert Groenemeyer.

The only non-English-language

(Continued on page 41)

AVI Expands Into Reissue Biz
With Nashboro, Excello Titles

W BY J.R. REYNOLDS

LOS ANGELES—The AVI Enter-
tainment Group, a music publishing,
licensing, and distribution company,
has entered the catalog reissue busi-
ness with the Nov. 29 release of eight
blues and gospel titles. )

The company, which recently
named former Motown executive
Harry Anger to the position of chair-
man/president/CEO, acquired the ti-
tles from the Nashboro and Excello
catalogs. :

The titles from the Nashboro label
are the Fairfield Four’s “Standing On
The Rock” and the compilations “The
Best Of Nashboro Gospel” and “It’s
Jesus Y'AlL”

Reissued from the Excello catalog
are Lightning Slim's “I'm Evil: Rare
And Unissued Excello Masters Vol-
ume One,” Lazy Lester’s “I Hear You

.
SR "W'

A

Bogart On Broadway. The Neil Bogart Memorial Fund, a division of the T.J.
Martell Foundation, celebrated its 10th anniversary with a “Bogart On Broadway™
fund-raising gala at Santa Monica’s Barkar Hangar. Warner/Chappell Music
Publishing chairman/CEOQ Les Bider was presented with the 1994 Children’s
Choice Award. The event raised $2.1 million for pediatric cancer, ieukemia, and
AIDS research. Shown, from left, are Mel Posner, Geffen Records director of
international affairs and event adbook chair; Paul Schaeffer, Sony Pictures
Entertainment executive VP and fund board chair; Joyce Bogart Trabulus, Neil
Bogart Memorial Fund founder; Bider; Sandra Rapke, dinner chair; Robert
Morgado, Warner Music Group chairman and executive dinner chair; and Tony

Martell, T.J. Martell Foundation founder.

T A

QUINN YESKEL
manager of licensing, business af-
fairs; and Tracy Falk manager of
copyright licensing, business affairs.
They were, respectively, associate di-
rector of business affairs at Zomba,
manager of copyright/licensing at
Zomba, and royalty accountant at
Arista.

Beth Halper is promoted to manag-
er of A&R for MCA Records in Los
Angeles. She was an A&R rep.

Shannon Williams is promoted to
urban marketing/A&R manager for
Rhino Records in Los Angeles. She
was national sales and marketing de-

Knockin’! The Singles Collection,”
Slim Harpo’s “Hip Shakin": The Ex-
cello Collection,” Maceo Parker & All
The King’s Men’s “Funky Music Ma-
chine,” and the 30-
track compilation
“The Best Of Ex-
cello.”

Nashville-based
Nashboro Records
was a gospel label
founded in 1950.
Excello was formed
in 1953 by Ernie
Young as a sub-
sidiary of Nashboro.

Says Anger, “Those labels provid-
ed a staple of American music that
people have listened to for years, and
this is an opportunity to make avail-
able music [on CD] that has a rightful
place in our history.”

Other product in the AVI catalog
comes from artists like Liberace,
David Benoit, the Standells, and the
Consolers.

“The reissue business offers viable
marketing opportunities because of
the burgeoning growth of interest on
the part of young people in the prod-
uct,” says Anger.

AVl is distributing its catalog prod-
uct through INDI, while continuing
to sell directly to niche-market inde-
pendent retailers through AVI’s in-
house distribution organization.
Anger says AVI is also using straight-
to-consumer strategies.

“We're using a direct mail catalog,
Atomic Beat, as well as television
marketing to get the word out on our
product,” he says.

A yet-to-be-announced boxed set of
material from pianist Liberace will be
the first AVI product to be marketed
on television. The campaign is sched-
uled to begin during the first quarter
of 1995.

Anger took the management reins
of AVI in September, after an invest-
ment group consisting of Anger and
Allen & Company purchased approx-
imately 80% of the company’s out-
standing shares.

(Continued on page 104)
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velopment manager.

DISTRIBUTION. Tina Leitz is promoted
to director of sales administration, video
distribution, for Uni Distribution Corp.
in Los Angeles. She was sales adminis-
tration manager, video distribution.

PUBLISHING. Kenneth Higney is
named director of copyright adminis-
tration at Zomba Music Publishing in
New York. He was copyright supervi-
sor at EMI Music Publishing.

Alison Smith is promoted to assis-
tant VP of performing rights at BMI

: b :
SOKOL BRUSA
in New York. She was senior director
of performing rights.

Nancy Weshkoff is named director
of foreign and administrative music
services for EMI Music Publishing in
New York. She was senior director of
copyright administration for Zomba
Music Publishing.

RELATED FIELDS. Amy Brady is named
PR representative for the Entertain-
er Network in Fort Lauderdale, Fla.,
including Emerald Records and Cliff
Ayers Production Co. She was an in-
dependent concert promoter.
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Throwing Muses Go To ‘University’ ™ CBGB

Sire Album Act’s First Release Since ’92

B BY CRAIG ROSEN

LOS ANGELES—Sire/Reprise is op-
timistic that “Hips And Makers,” the
1994 solo album by Throwing Muses
singer/guitarist Kristin Hersh, will
help “University” become the Muses’
long-awaited commercial break-
through.

Due Jan. 17, “University” marks the
Muses’ first release since ‘“Red
Heaven” in 1992. Sire product manager
Geoffrey Weiss says that the climate is
right for the Muses, following the suc-
cess of the Breeders and Belly and the
growth of the modern rock radio for-
mat. “In a way, the Muses are forerun-
ners to what is going on today, yet they
are still real young,” he says.

Bob Bell, new-release buyer for the
350-store, Torrance, Calif.-based
Wherehouse Entertainment chain,
agrees, “As fast as the modern rock
genre is growing, there is certainly the
potential for this to be a breakthrough
record for them,” he says. “A lot of the
bands like Belly and the Breeders have

A&M’s Extreme Sees Its Gareer

&

THROWING MUSES: Bernard
Georges, Kristin Hersh, and David
Narcizo.

paved the way for this release, even
though the Muses have been around a
lot longer.”

Indeed, the Muses do have a history.
After the release in 1984 and 1985 of
two self-produced titles, in 1986 the
band became the first American act to
sign with influential U K. label 4AD.

As Much More Than Words’

B BY JON CUMMINGS

NEW YORK-—When A&M releases
Extreme’s “Waiting For The Punch-
line” Jan. 17, eritics likely will unleash
a deluge of phrases like “back to bas-
ics,” “a return to their roots,” and even

EXTREME: Nuno Bettencourt, Mike
Mangini, Gary Cherone, and Pat
Badger.

“a retrenchment.”

In fact, such phrases are already be-
ing bandied about by A&M execs. “This
is a back-to-basics rock’n’roll record—
it’s the band rediscovering where they
came from,” says A&M director of
product development Kelly Mills. Adds
VP of marketing Jill Glass, briefly slip-
ping into a Beavis impersonation, “It’s
a return to their original orientation.
This time, they just wanted to do some-

thing that rocks—it rocks!”

It’s true that ‘“Waiting For The
Punchline” steers clear of the acoustic-
guitar balladry that made Extreme a
multiplatinum act in 1991, when the al-
bum “Pornograffitti” went top 10 and
the singles “More Than Words” and
“Hole Hearted"” soared into the top five.
The new set also jettisons the ambitious
arrangements and sequencing that dis-
tinguished the Boston-based group’s
1992 album, “III Sides To Every
Story.”

Nevertheless, Extreme vocalist Gary
Cherone and guitarist Nuno Betten-
court don’t buy into the “back to basics”
tag. “Come on now, is this album really
all that different from what we’ve been
doing?” Bettencourt asks. “Maybe
we're all exaggerating when we say it's
such a big change.”

Cherone adds, “People listen to this
record and they say, ‘You're returning
to your roots, you gave us a rock rec-
ord.’ I say, ‘No, we're doing the same
thing we always have, and you're just
rediscovering what we always were.””

Struggling with public perceptions is
nothing new for Extreme. For example,
the industry ean hardly be blamed for

(Continued on page 21)

Several releases and lineup changes
later—Hersh'’s stepsister Tanya Don-
elly left the band in 1991 to form
Belly—Weiss says the band has made
“a career record” with “University.”

The first track, “Bright Yellow
Gun,” will go to modern rock radio dur-
ing the first week of December. Says
Weiss, “There’s a ton of new tracks
from alternative rock acts that are go-
ing to be out during the holidays,” he
says. “We want to be up and running
on at least 20 or 30 stations before the
holidays, so when we come back, it will
be all over the radio.”

Eventually, the label plans to take
the track to top 40, but Weiss says that

35 OMYUG

315

Fossil Fuel. Sire/hifi act Fossil celebrates the release of its debut, “Csumb,” in front
of New York's CBGB. The band is managed by club owner Hilly Kristal. Shown, from
left, are Tom Cottone, Fossil; hifi recordings’ John Hecker, Alyson Shapero, and ivan
Ivan; Fossil's Bob O'Gureck; CBGB's Kristal and Louise Parnessa; Fassil's Randy
Staley and Neil Mosocaritolo; and Jody Miller, JLM Public Relations.

(Continued on page 22)
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DOUBLE THE PLEASURE: When was the last
time two prime-time network music specials appeared
on the same night? It's a rhetorical question—basically
because 1 have no idea what the answer is—but it was
nice to see it happen last Friday. As a post-Thanksgiv-
ing treat, NBC broadcast a Reba McEntire concert
and, two hours later, CBS featured Frank Sinatra’s
“Duets” program. Reba looked just fabulous. She sang
her heart out, and even wore the low-cut red dress that
caused such a stir at last year’s Country Music Awards,
although sequin-enhancement

Reba, Sinatra Specials Weren’t Turkeys;
Atlantic, Curb Set To Bow Whigfield In U.S.

Brooks, Sheryl Crow, Terence Trent D’Arby,
Melissa Etheridge, Marianne Faithful, Don Henley,
Elton John, George Michael, Joni Mitchell, Salt-N-
Pepa, and Tammy Wynette. Bernie Taupin is produc-
ing the event. Ticket prices range from $50 to $1,000.

IT’S BEGINNING TO LOOK a lot like Christmas.
Funny how that happens every December. And Santa
has a sleighful of TV specials to herald the occasion. On
Dec. 14, NBC will broadcast “Christmas In Washing-

ton.” In addition to the First Fam-

surgery had been performed on
the outfit so that parents didn’t
have to send their children out of
the room. As enjoyable as her per-
formance was, the miraculous
thing was that Reba didn’t sweat
through the entire concert. She
danced up a storm, she sashayed

\ 72
BRI

ily, the program will feature per-
formances by Anita Baker,
Kenny G, Kathy Mattea, Tim
McGraw, Jon Secada, and
Sounds Of Blackness. .. On Dec.
17, ABC will feature “Christmas
At Home With The Stars.” It
looks to be primarily an Arista af-

across the stage, she sang from
her diaphragm, and not a drop, not
even a trace of a sweat mustache.
Now that’s talent . . . Next was the
Sinatra outing. My biggest problem was that all the art-
ists kept talking about what an honor it was to sing with
Frank. What were they yapping about? They were
never in the same studio with OI’' Blue Eyes. Everybody
knows that the parts were recorded separately. They
were no closer to him than I am when I throw “A Man
And His Music” in the CD player and yodel along. But
the old footage, especially Sinatra with Dinah Shore,
Elvis (it was easy to tell them apart—Sinatra was the
hip one), and Dean Martin made it all worthwhile. I
dug it.

WHIGGING OUT: The first joint signing between
Atlantic and Curb (which teamed up earlier this year)
is Danish female sensation Whigfield. Her fluffy, up-
beat hit “Saturday Night” has gone to No. 1 in too many
countries to count and has sold more than 2 million co-
pies in Europe. Curb/Atlantic, which has the artist only
for North America, will release a 12-inch of “Saturday
Night” to clubs before Christmas, then will send the
track to radio in January. Curb/Atlantic is working on
an album that will have an early-'95 release date.

HERE’S TO LIFE: AIDS Project Los Angeles will
hold its eighth annual Commitment To Life benefit Jan.
16 at the Universal Amphitheater. The theme will be
“Under The Influence: Words Inspired By Image. Im-
age Inspired By Words.” We think that might mean
music from the movies and stage, but we don’t know.
Anyway, the evening’s honorees are Tom Hanks,
Elton John, and Creative Artist Agency’s Ron Meyer.
Performing will be Julie Andrews, Boy George, Garth

by Melinda Newman

fair, with Carly Simon, Kenny G,
Aretha Franklin, and LaFace/
Arista artist Toni Braxton.
Somehow, Amy Grant, Vince
Gill, and the Olsen twins also managed to sneak on the
bill.

THIS AND THAT: The release date of Garth
Brooks’ greatest hits album has been moved up from
Dec. 20 to Dec. 13 ... The Chieftains are on a U.S.
Christmas tour through Deec. 10. The Irish band’s Jan.
24 release, “The Long Black Veil” (RCA Victor), fea-
tures the group performing with the Rolling Stones,
Sting, Sinead O’Connor, Van Morrison, Tom Jones,
Mark Knopfler, Marianne Faithfull, and Ry Cooder.
... Barbara Mandrell, Gladys Knight, Martina
McBride, and Regina Belle will all participate in the
Virginia Slims Legends Tour. The six-city tour will fea-
ture a concert by the artists on Friday night, to be fol-
lowed by a two-day round-robin tennis tournament
with Chris Evert, Martina Navratilova, and Billie
Jean King, among others. Proceeds from the event will
go to the National AIDS Fund ... Tom Jones, Lorrie
Morgan, and Queen Latifah have been tapped as
hosts for the 22nd annual American Music Awards,
slated for Jan. 30 ... A Nov. 1 fundraiser for guitarist
Danny Gatton’s family, featuring the Hellecasters,
Sonny Landreth, David Grissom, Sid McGinnis, and
Marshall Crenshaw, among others, raised $3,500. Gat-
ton committed suicide this fall . .. A benefit to raise le-
gal funds for Shimmy-Disc will be held Monday (5) at
CBGB in New York. Among the artists appearing are
Too Much Joy (who are looking for a new label deal),
Captain Howdy, Paleface, and Fluffer. Shimmy-Disc
is fighting a lawsuit filed by former Bongwater vocalist
Ann Magnuson.
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Pat Metheny Returns To The Group Groove
Geffen Album Experiments With Contempo Rhythms

H BY BRADLEY BAMBARGER

NEW YORK—Few contemporary jazz
artists have surveyed new directions so

METHENY

incessantly

over

the course of their
careers as guitarist
Pat Metheny. After
playing in various
idioms over the
past several years,
both solo and in
other ensembles,
Metheny returns to
the Pat Metheny
Group with the Jan. 17 release of “We
Live Here” on Geffen Records.
“As much as I do other projects, the
group is still the most satisfying play-
ing environment because it’s the one
situation in which I ean play all the
kinds of music I like,” Metheny says.
Since his debut as a band leader at
age 19 in 1976, Metheny’s wanderlust

has taken him from mainstream terri-
tory to the fringe and back. He has sold
albums into the six figures as well as
recorded with free-jazz father Ornette
Coleman. And he has released unfet-
tered guitar experiments in addition to
garnering Grammys like clockwork.
“We Live Here” marks a further point
of departure for Metheny, incorporat-
ing backbeats into his group’s sound
for the first time.

The Metheny Group’s experiments
in contemporary rhythm grew out of
the guitarist’s sample-heavy solo re-
cording of Jimi Hendrix’s “Third Stone
From The Sun” for Reprise’s “Stone
Free: A Tribute To Jimi Hendrix” al-
bum. “I used that as an opportunity to
see what it would be like to put to-
gether drum loops,” Metheny says.
“Using technology has always been a
key part of the group, but mostly it's
been in terms of organization and har-
mony. I had stayed away from any-

o BOXSCGORE
businessh TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s} Ticket Pricels) Capacity Promoter
ROLLING STONES Tampa Stadium Nov. 22 $2,204.750 45628 Concert Prods
SPiN DOCTORS Tampa, Fla Gress Record seilout International USA
$50/325
ERIC CLAPTON McNichols Sports Oct. 30-31 $802,678 25.012 f t Co.
JIMMIE VAUGHAN Arena $33/$30.25 30,250,
Denver two shows
PET SHOP BOYS National Auditorium ~ Nov. 20-21 $676,784 17837 Ocesa Presents
Mexico City (2.301.100 two
Mexican pesos) sellouts
$42.94/835.29/
$20.59
CELINE DION Montreat Forum Nov. 24-26 |~ $486.872 19,265 dt
MARC DUPRE Maontreal ($667,054 Canadian) 24,450, ds.
$49.50/$39.50/ three
$29.50 shows
REBA MCENTIRE ARCO Arena Nov. 19 $431,025 14,125 8iil Graham
JOMN MICHAEL Sacramento, Calif. $40/$27.50 seflout ts
MONYGOMERY
‘ JOHN BERRY
ERIC CLAPTON America West Arena Nov. 2 $401.375 12,986 Fey Concert Co.
JIMMIE YAUGHAN Phoenix $37.50/$27.50 15,007
WHISPERS Star Plaza Theatre  Nov. 23, $388,166 13,118 in-house
OIAr'S Merrillville, ind. 25-21 $32/821 13,600,
THE DELLS four shows,
two
seilouts
REBA MCENTIRE Oakland-Alameda Nov. 18 $374,469 11,315 Bill Graham
JOHN MICHAEL County Coliseum $45/$28.50 13.070 Presents
MONTGOMERY Oakiand, Calif.
JOHN BERRY
OEEP PURPLE Sports Palace Nov. 23 $358,476 10919 Ocesa Presents
Mexico City (1.222.220 Mexican  12.000
pesos)
$52.94/$32.29/
$20.59
BRYAN FERRY Beacon Theatre Nov. 21-23 $290,055 1.553 Delsener/Slater
COMBUSTIBLE EDISON New York $50/335 8.547, Enterprises
three
shows
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitied to: Marie Ratliff, Nashville. Phone: (616)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.

thing with a backbeat before because
everyone seemed to be doing that. But
for this record, we decided that there
were musical issues we had never dealt
with that are a part of the world we
travel in, especially America.

“All of the things I love about music
are represented on this album,” Meth-
eny adds. “To be able to say that, and
at the same time know that the record
is going to be on the same chart as
some of the most vulgar stuff you're
ever going to hear, gives me a certain
satisfaction. But it'll probably continue
the ongoing confusion over just what it
is I do.”

Despite the threads of continuity ap-
parent in Metheny’s work—the pri-
macy of melody being one—it is easy
to see how some might be baffled by his
recent stylistic excursions. Metheny’s
epic 1992 solo album for Geffen, “Se-
cret Story,” earned him the seventh of
his eight Grammy awards and has sold
260,000 copies, according to Sound-
Scan. While that album featured the
orchestral sensibility and emphasis on
beauty familiar to Metheny Group
fans, subsequent recording projects
stressed the unfamiliar.

Aside from the Hendrix tribute,
Metheny recorded “I Can See Your
House From Here” with guitarist John
Scofield for Blue Note; he also backed
up rising saxophone star Joshua Red-
man on his album “Wish” and contribu-
ted to saxophonist Gary Thomas’ edgy
“Till We Have Faces.” But the mother
of all Metheny tangents is “Zero Toler-
ance For Silence,” his 1993 DGC/Gef-
fen album of exploratory guitar ag-
gression praised publicly by Sonie
Youth’s Thurston Moore.

Having shed his bebop snobbery as
a teenager, Metheny says he hopes to
expand what it means to be a contem-
porary musician in jazz. “Jazz at its
best is inclusive, and the musicians
whom I admire the most—like Herbie
Hancock—don’t have any agenda other
than to play music.”

Since “We Live Here” is the first
Metheny Group studio record In years,
the album’s arrival is “an event in it-
self,” says Robert Smith, Geffen direec-
tor of marketing. The promotion of the
new record centers on the group’s up-
coming world tour. “Pat [on tour] is the
best sales tool we have,” Smith says.

Lee Hansen, OM/PD of WNUA Chi-
cago, agrees, saying that new Metheny
albums always generate excitement,
and that requests for his musie jump
when the artist comes through town.
“We always look forward with drooling
ears to a new Metheny record, (be-
cause] he’s such an adventurous musi-
cian,” he says. “And we’re counting on
the tour; being involved with the show
and getting station IDs and interviews
[with Metheny] should really give us a
boost” with the new album.

Metheny will be accompanied on the
tour by his core band—keyboardist
Lyle Mays, bassist Steve Rodby, and
drummer Paul Wertico—which was
also featured on the last two Metheny
Group studio albums, “Letter From
Home” in 1989 and “Still Life (Talk-
ing)” in 1987. Both albums were
Grammy winners and shipped more
than 400,000 and 500,000 copies, re-
spectively, according to Geffen.

Metheny began his career with

(Continued on page 22)

P’Gram Jazzes Up Promo CDs
With Special Beastie Boys Set

THE LANGUAGE BARRIER:
PolyGram Music Publishing knows
the value of a promotional CD when
it comes to usage of its catalog. But,
taking a lead from its chief, David Si-
mone, the company is doing things a
little differently lately.

In the first of a new series of promo
CD, designed to pick up film and TV
exposure, PolyGram has turned to
the Beastie Boys for a collection of
12 instrumental tracks. The material,
mostly culled from the group’s B-
sides, was compiled by Beastie Mike
Diamond and appears on “The In
Sound From

Skates,” with a score by Weiss (lyr-
ics) and Bryon Janis (music), will de-
but in December 1995; and “The
Snow Queen,” based on a story by
Hans Christian Anderson, will debut
in December 1996.

MAKING HISTORY: The Clyde
Otis Music Group, a repository of his
songs, has notable representation in

Billboard’s 100th anniversary issue.
The Englewood, N.J.-based firm,
operated by Isidro Otis, had three
Otis songs on the top 12 of Billboard’s
Hot R&B singles chart for the period
Oct. 20, 1958,

Way Out!”
Instrumen-
tals from a rap
group are in-
teresting in
themselves,
yet the pack-

to June 25,
1984: ‘“Baby
(You've Got
What It
Takes),” with
Brook Ben-
ton and

aging really
puts the proj-
ect in a class
by itself. The back liner notes are in
French, giving the CD the alternate
title “Le Son Hip Du Monde Hop!”
The set has the look of a ’50s LP, de-
signed to appeal to the hi-fi set.

Says Danny Benair, the pub-
lisher’s senior director of film and TV
music exploitation, “David Simone
feels that promotional CD box sets
are cumbersome and sit on the wall.
We want to keep our promo CDs as
special as we can.”

With plans to turn out about four
such CDs a year, the ball is rolling on
a set involving material by alternative
acts, due early in 1995. Another is
based on pre-1974 Elton John mate-
rial.

While he promises special pro-
gramming and graphics, Benair, who
works with Dan Markell, creative
manager of film and TV music exploi-
tation, says he doesn’t think
PolyGram will “keep up the interna-
tional flavor. We'll be going back to
English notes.” Benair also has col-
lectability in mind—the company
plans a limited 5,000-copy run of each
set.

Meanwhile, the Beastie Boys CD
will make the rounds of the Sundance
Film Festival in Park City, Utah, this
January, says Benair.

IN THE FAMILY: The Warner Mu-
sic Group, with a music publishing
outlet provided by its Warner/Chap-
pell unit, has made a five-year,
$400,000 grant to the New York State
Theatre Institute for the develop-
ment and production of five “family-
oriented” musicals. The works, says
Warner Music Group chairman Ro-
bert Morgado, will respond “to the
need for ... theatrical entertainment
[that] provides children with an intro-
duetion to this uniquely American art
form.”

Three musicals have already been
selected: “A Tale of Cinderella,” with
a score by George David Weiss and
Will Severin, will debut Dec. 4 at the
NYS Theatre Institute at the Schact
Fine Arts Center on the Russell Sage
Campus in Troy, N.Y.; “Silver

by Irv Lichtman

Dinah Wash-
ington, placed
at No. 4; “Kid-
dio” (11) and “It’s Just A Matter Of
Time” (12) were both recorded by
Benton. An Otis-published track,
“Topsy 11,” by drummer Cozy Cole,
placed at No. 94 on the chart. Mean-
while, a 30-year-old Otis song,“Take
A Look,” was revived last year by
Natalie Cole and the Take A Look
Foundation (for which the song had
been written), which seeks to elimi-
nate racial and ethnic hatred among
inner city youths.

ON ROCK WALK: Jerry Leiber &
Mike Stoller, master rock’n’roll
songwriters, have been inducted into
Hollywood’s Rock Walk, located at
the Palace. The ceremony, which had
the team place hand prints and signa-
tures in cement, took place Nov. 17
during a party following the world
premiere of theatrical revue “Smokey
Joe’s Cafe,” a tribute to their col-
lected works that features such rock
perennials as ‘“Jailhouse Rock,”
“Hound Dog,” “On Broadway,”
“There Goes My Baby,” and “Yakety
Yak.”

COPYRIGHT SUIT: ARL Music
Inc. and JFB Music Inc, have filed a
suit in a Los Angeles federal court
against Death Row Records presi-
dent Suge Knight, Interscope Rec-
ords, Warner Bros, Music Corp., and
the Atlantic Recording Group for cop-
yright infringement. The plaintiffs—
the publishing companies of rappers
Just-Ice and KRS-One—allege that
“substantially similar portions” of the
song “Moshitup,” recorded by Just-
Ice on the Fresh album “Kool &
Deadly,” were used without permis-
sion on Snoop Doggy Dogg’s album
“Doggystyle.”

PRINT ON PRINT: The following
are the best-selling folios from
Cherry Lane Music:

1. Soundgarden, “Superunknown”

2. Sepultura, “Arise”

3. Marx, “Best Of Richard Marx”

4. Slayer, “Divine Intervention”

5. Slayer, “Decade Of Aggression.”
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EXTREME SEES ITS CAREER AS MUCH MORE THAN ‘WORDS’

(Continued from puge 19)

considering “III Sides” a commercial
disappointment, at least in comparisan
to the expectations raised by the dou-
ble-platinum “Pornograffitti” and the
No. 1 “More Than Words.” In contrast,
“I1I Sides” generated no top 40 hits and
faded quickly after a promising No. 10
debut on The Billboard 200. It has been
certified gold.

However, the band itself remairs
happy with “IIT Sides” as an artistic
achievement. “That album has yet to
get its just desserts,” Cherone says.
“There’s some frustration on our part,
because this band has been building
gradually, and we all felt ‘111 Sides’ was
a progression over our previous al-
bums. But when it didn’t have any pap
hits, the perception became that the
record didn’t do well.

“When we put out ‘More Than
Words’ and ‘Hole Hearted,’ that was a
nice, comfortable little package that
people could put us in. And when we
came out with ‘III Sides,’ it's like people
said, ‘We don’t want rock from you, we
want rock from those other guys—we
want ballads from you.’

“But in the end, this band will not be
defined by one song, and I think that
hurt us.”

Bettencourt adds, “We had this glitch
in our career [with ‘More Thari Words'|,
but instead of being able to come back
down and pick up where we left off, peo-
ple put us up on a higher plane and ex-
pected us to keep having these pop hits.
We just wanted to go back to the pat-

tern we had been on, but everybody was
expecting too much.”

Expectations tor “Weiting For The
Punchline,” kith within the band and at
A&M, are more realistic. “They have a
strong core following that they’ve built
up over the years, and we're approach-
ing everythirg in terms of building that
core following,” Glass says. “Above
that, ary hits we get are gravy.

“One of the things we're trying to im-
press upon people is that this band isn’t
hit-driven. We're trying to survive
trendiness, and let them have the kind
of career that a hand like Van Halen or
Queensryche has—to build them
through touring and good records, and
build a solid foundation so they can
have a nice, long career.

With that approach In mind,
A&M is set to send the track “Hip To-
day” to album rock and metal radio out-
lets during the second week of De-
cember, in hopes that stations will add
the song to their playlists in the new
year. “We wanted people to have a
month to live with the song before we
started pushing it,” Glass says.

In the weeks surrounding the al-
bum’s release dae, the band will make
the promotional rounds to radio sta-
tions and music stores; Glass says she
hopes to create “integrated events” in
various cities to bring key local pro-
gram directors and retailers together.
Promo efforts at retail will include “all
the appropriate programs for a band of
this caliber,” Mills adds; A&M plans to

concentrate most heavily on the Boston
area, which the band still calls home,
and where “we could put 6 million units
in the stores and sell them all,” Glass
says, laughing.

When the band begins a tour of
1,600- to 2,000-seat theaters in mid-
February, Cherone says fans can ex-
pect the group to concentrate on the
new material; like “Hip Today,” most of
the 12 tracks on “Waiting For The
Punchline” are straight-ahead rockers
with a sound tailor-made for formats
that mix acts like Aerosmith, Stone
Temple Pilots, and Collective Soul. Lis-
teners searching for a “More Than
Words” clone will be disappointed, at
least until they hear the acoustic gui-
tars that lead off the album’s next-to-
last track and sole love song, “Uncondi-
tionally.”

The track’s position on the album re-
flects the band’s musical priorities. “We
feel like we're forced to play down that
type of song—not that we can say to
ourselves, ‘Don’t write ballads,” because
you never know what you’re going to
write,” Cherone says. “But we've been
put in a position where we feel like we
can'’t release ‘Unconditionally’ as a sin-
gle, at least not at first.

‘We joke about this all the time. We
say, ‘What's our greatest hits album go-
ing to be, all ballads? ”

Bettencourt laughs, then adds, “We
Jjust want to make sure that we try
other things first, and see that the
scales balance.”

I
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Ricky Van Shelton
is one country
artist whe takes
tradition very
seriously. Looking
for the perfect
closing song for his
latest album,
“Love And Honor,”
the singer pulled
out an Ernest Tubb
classic. Originally
written by Eddie
Miller and Don
Sessions, “Thanks
A Lot” gets an
updated western
swing treatment in
Van Shelton’s
capable hands.

Edited By Petar Cronin

MUSIC

PUBLISHING

THANKS A LOT
Published by Neta Johnston Music/
Roschelle Publishing Co./
Regent Music Corp. (BMI)

Ricky Van Shelton credits his older brother
with turning him on to a lot of classic country
music when he was still a kid. When the
singer first heard Ernest Tubb, he knew he’d
found a kindred spirit. “My brother was lis-
tening to people like Hank
Williams and Ernest
Tubb, and bluegrass peo-
ple like the Osborne
Brothers,” Van Shelton
says. “I always liked what
Tubb did, not because he
could sing so pretty, but
because he was such a
great stylist. He just had VAN SHELTON

that certain something where he could just
get the message across in a song, and I guess
that’s what it’s all about. There’s millions of
people can sing really pretty, but you gotta
have style. ET had it. For me, ‘Thanks A Lot
goes back to the early "70s, when I bought
this ET album. That song struck me right
off, and I started playing it in some of the
bands I was in around central Virginia. I've
been doing it just like that ever since I first
learned it. I don’t change a song for a certain
reason; I just do it the way I feel it. I'm kind
of like Paul McCartney; I don't like to ana-
lyze a song, because it either happens or it
don’t. That’s the magic of it. You try to be
analytical about it, and it’ll never happen.”
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Some people think
it’s possible...

...one of this year's out of left field pleasures...”

~Misic Connection

...wise beyand his vears...his fluid tone just cant

be dated...”

-Guitar Magazine

...displays an amazing amount of imaginstion...a legiti-
mate play=ar with massive musical potential...’

...a wonder to the ears...”

-Austin Amercan Statesman
—Biltboard

...blown awvay by hs skill, fire and natural blues alent...”

~-San Franzisco Zhronicle

Executive Produces: Jerry Greenbarg, Russell Hayward and Frank Cavaleri
Produced and rec=—ded by Michasai Vail Blum.
Management: RussellHayward, LINCHPIN Management, Los Angeles, CA
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RETAIL GIVES PEARL JAM A NEW SPIN

(Continued from page 17)

based our buy on [Vitalogy’] on per-
formance of ‘Vs.,”” Bell says. “We fully
expect this could be just as big. [Vs.
had] our biggest first week for a rock
record.”

Roy Burkhert, senior buyer for the
37-store, Troy, Mich.-based Harmony
House chain, says sales on the vinyl
“Vitalogy” were “fabulous ... It was
our No. 1 Sony piece last week. It beat
out Mariah Carey, Sade, ‘Forrest
Gump,’ Streisand. It was unbelievable.”

Harmony House sold the LP for
$9.99, and Burkhert notes that some
customers “were buying two, three,
four at a time.”

Vinyl sales of “Vitalogy™ were even
more impressive at smaller chains. At
the seven-store, Reseda, Calif.-based
Moby Disc web, the album was the No.
1 seller of the week.

Moby Disc VP Bob Say says, “We
sold a lot the first thing in the morning
on Nov. 22, and then we had another
surge later in the day, when people
came to our stores after they couldn’t
find it somewhere else.”

At the four-store, Dearborn, Mich.-
based Repeat The Beat, owner Roman
Kotrys says “Vitalogy” was No. 3, fol-
lowing titles by Prince and the Cran-
berries. Kotrys says he ordered heavily
on the vinyl version. “It builds toward
the main event,” he says. “I had people
buying vinyl that don’t even have ree-
ord players anymore.”

The impressive sales of the vinyl “Vi-
talogy” is a victory of sorts for the
band. Bassist Jeff Ament says Pearl
Jam front man Eddie Vedder wrote
“Spin The Black Circle” “because he
loves vinyl.”

Dan Beck, Epic VP of product devel-
opment, adds, “This is the vision that
band had for the project. It’s tremen-
dous to see it come to fruition.”

The vinyl version of “Vitalogy” has
the look and feel of a '70s rock album.
The cover of the gatefold sleeve looks
like an old photo album. One sleeve of
the two-pocket jacket houses an eight-
page booklet filled with photos, lyrics,
and passages and graphics culled from
the 1927 book by Dr. E.H. Ruddick af-
ter which the album is named.

The CD version will come in a special
package containing no plastic. The
booklet, reduced to CD size, is 36 pages,
and the disc is housed in a black sleeve
reminiscent of an old 78 jacket. Ament
says the special package costs 50 cents
more per unit, a charge that will be ab-
sorbed by the band and Epic. The CD
will carry a $16.98 list.

Pear] Jam’s vinyl crusade isn’t lim-
ited to its new releases. Making its bow
on vinyl in mid-December will be the
band’s 1991 debut “Ten.”

‘“We want all of our records to be
available on vinyl,” Ament says. “Years
ago, when the record companies de-
cided that they were going to go with

the CD format and phase out vinyl,
there were a lot of people that listened
to records that were unfairly taken out
of the loop. I was one of those people.”

On Nov. 8, Epic released “Spin The
Black Cirele” b/w “Tremor Christ,”
Pearl Jam’s first commercial U.S. sin-
gle. It is available on CD and vinyl.

Ament says the band opted to release
a U.S. single after they saw the demand
for the band’s import singles.

The domestic single peaked at No. 18
on the Hot 100 two weeks ago, largely
on the basis of sales. This week, it falls
to No. 54. In addition, both tracks have
charted on the Modern Rock Tracks
and Album Rock Tracks charts. This
week on the Modern Rock Tracks
chart, Pearl Jam logs in with “Better
Man” at No. 14, “Tremor Christ” at No.
30, and “Corduroy” at No. 38. On Al-
bum Rock Tracks, “Better Man” is No.
16, while “Tremor Christ” is No. 19.

As was the case with “Vs.,” Pearl
Jam has no plans to make any video-
clips to promote “Vitalogy.”

The band plans to tour in the Far
East in late February and March, and
Ament is optimistic that the group will
stage a U.S. tour. “It depends on what
happens with the Ticketmaster thing,”
Ament says, “but we'll try to put some-
thing together by next summer.”

Assistance in preparing this story was
provided by Don Jeffrey in New York.

THROWING MUSES GO TO ‘UNIVERSITY’

(Continued from page 19)

it needs to “build a story first,” since
the Muses have no history at the for-
mat.

A videoclip of the track will be sub-
mitted to MTV in early January.

There are also plans to take the
track “Snakeface” to album alternative
stations, which embraced “Hips And
Makers.”

In addition, the band is set to play a
few select dates in the U.S,, following
the album’s release, before traveling to
Europe. The trio will return to the
States for a full-fledged club tour in
March.

The Muses cut “University” at Dan-
iel Lanois’ New Orleans studio in De-
cember 1993, a few weeks after Hersh
completed “Hips And Makers,” an al-
bum she never intended for release.

“T just wanted to get it out of my
head and out of the band’s way,” she
says. “I didn’t expect anyone to listen
to it. It was almost the soundtrack to
my photo album at home.”

Yet “Hips And Makers” did garner

PUBLICITY
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attention. Weiss says that the solo al-
bum outsold all of the previous Muses
albums. “The perception of Kristin as
a real artist was really helped along by
the solo album,” he says. “It also
helped her gain a whole new layer of
support at the label.” According to
SoundSecan, “Hips And Makers” has
sold 52,000 copies.

Returning to the electric guitar after
recording the acoustic “Hips And Mak-
ers” “felt like flying,” says Hersh.

“University” is the band's second al-
bum recorded with founding drummer
David Narcizo and bassist/former
roadie Bernard Georges as a trio, a for-
mat that Hersh has grown to love. “It
feels like a triangle of strength to me,”
she says. “We all know each other’s
parts, and now I'm free to play any
leads that 1 write ... The amount of
space actually gives you more dynamic
control.”

After discovering the liberating ex-
perience of playing in a trio, Hersh
called on friends who have played in

__ trios, such as Sugar’s Bob Mould. “I

chewed them out for not telling me how
great it is,” she says. “I was really
pissed at Bob, because he’s been in a
trio his whole life.”

The album also marks the second
time the band has produced itself.
“This one is very, very produced, but
in an organic way,” says Hersh. “It’s
detailed, but not slick. ‘Red Heaven’
was a very live record, almost like a
band’s first record often is.”

The fact that other female-lead
bands have risen to the forefront
while the Muses have toiled away in
obscurity isn’t lost on Hersh. “If I re-
ally cared about selling a lot of rec-
ords, I'd be pretty upset,” she says.
“But I just don’t come from that per-
spective. ['ve never been in, so I've
never been out.”

Hersh, a mother of two, has been
unwilling to fit into a neat marketing
mold. “It’s often hard to market a fe-
male musician who isn’t one-dimen-
sional, who actually acts like the
women you know, rather than some-
thing that is more easily understood
like a jock, a sex kitten, or an artist
with a capital ‘A"

Hersh prefers to be herself, which
she says has worked just fine. “There
have been no demands made on me
to be anything more than what I
am,” she says. “I speak for people, in-
stead of just women.”

METHENY RETURNS TO GROUP GROOVE

(Continued from page 20)

ECM in the mid-'70s, making 11 al-
bums for the German label, including
such milestones as “Travels” and “Re-
joicing.” By the late '80s, Metheny's re-
cording of minimalist composer Steve
Reich’s “Electric Counterpoint” for
Elektra/Nonesuch and his collabora-
tion with Mays and David Bowie on the
EMI soundtrack to the film “The Fal-
con And The Snowman” were sign-
posts to his progressive ambitions.

“To be an improvising musician to-
day is something I take very, very seri-
ously,” Metheny says. “I use that as an
opportunity to continue my research,
whether on my own or with the group.

s almost like being an organization
that gets funding from a large corpora-
tion to explore the subject you’re inter-
ested in. And, of course, we get our
mandate from the people who buy the
records.”

“This is the kind of information that venues such
as the Miami Orange Bow! Stadium look to for
future ‘knock-out’ events.” Monique R. Perez,
Events Coordinator, City of Miami.
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BILLBOARD'S HEATSEEKERS Atsum cHART
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ATTITUDE LINES: On
Dec. 1, Jacksonville, Fla.-
based bass/hip-hop label Atti-
tude Records instituted five
900 numbers to help promote
four albums by its artists—
and possibly make a few bucks
for the acts in the process.
Each of the acts—I.C. Red,
C.C. Lemonhead, DJ Trans,
and Quad Force—has its own
number for fans to hear a 10-
minute recording featuring

Christmas Gift. Liz
Story's fourth album, “The
Gift” on Windham Hill,
moves 23-14 among
Heatseekers titles in the

Northeast region this
week. The pianist explores
the varied aspects of
Christmas on the album,
which includes the
Trappist chant *‘Pange
Lingua” and “The
Christmas Song.”

tour dates, as well as four or
five album cuts introduced by
the act. (Lemonhead has pro-
duced and written music for 95
South and 69 Boyz).

The label also has its own
900 number for retailers, who
will be reimbursed with prod-
uct for the first 10 calls. The

calls cost 99 cents per minute.

“The individual lines for the
acts are geared for the con-
sumers to get a taste of the al-
bum cut by cut,” says Jeff
Cohen, president of Attitude.
“The Attitude line is geared
for mom-and-pop retailers.
Sales reps have hundreds of ti-
tles, they can’t bring every-
thing to retailers, so this will
help let them know where
we're putting ads, where the
radio airplay is, and what’s go-
ing on press-wise.”

Cohen claims
that the label
doesn’t stand to
make money off the
venture. The phone
service receives
half the proceeds,
and the acts will re-
ceive the rest, he
says.

The 900 numbers
are advertised in
Billboard and the
Source. Retailers
also will learn of the
service through a
direct-mail piece
sent by the label.
Additionally, the al-
bums by the four
acts will feature
stickers with the appropriate
900 number.

THE BIRTH Of Excellence:
World Domination is about to
embark on what it calls its big-
gest campaign ever for Low
Pop Suicide’s second album,
“The Death Of Excellence,”
due Jan. 24.

“This time, we're not basing
a campaign around jumping
with a single straight to radio
and MTV,” says label co-
owner and director of A&R
Dave Allen, who is a former

Turks’ Trek. New Bomb
Turks return from Europe
Dec. 14, then head out for a
stateside trek in February in
support of their second full-
length album, “Information
Highway Revisited,” due
Tuesday (6) on Crypt/
Matador. A video for the’
Columbus, Ohio, punk
outfit's “Girl Can Help It” will
be serviced shortly.
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Rappin’ 4-Tay, Don't Fight The Feelin’
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WEST NORTH CENTRAL
Deadeye Dick, Ditferent Slory
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Adam Sandler, They’re All Gonna Laugh At You
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EAST NORTH CENTRAL
Adam Sandler, rhey re AII Gonna Laugh Af You

IDDLE ATLANTIC

Des'ree, i Aln’l Movin’

cus on the label, drummer Jeff
Ward died last March. Mark
Leonard and Melle Steagal
have stepped in as bassist and
drummer, respectively.

“Low Pop was known as an-
other Dave Allen project, and
now it’s just an umbrella
where I do my thing,” says
Boston. “Time will tell
whether they embrace it ...
This album, I feel, appeals less
to the Beavis and Butt-head
fans, but it’s still dark and
twisted.”

For the first
time, the label
sent an act on a
retail branch
trip with just the
singer and an ac-
companist. In
November, Bos-
ton and his vio-
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A
R. B, L. Posse, Ruthless By Law -
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SOUTH CENTRAL
la_ri White, Wishes

Kirk Frankiin & Family, Kirk Frankiin & Family

- lin-playing girl-
friend Jessy
Greene, who

v

THE

REGIONAL

ROUNDUFP

Rotating top-10 lists of best-selling titles by new & developing artists.

EAST NORTH CENTRAL
Adam Sandler, They're All Gonna Laugh...
Kirk Franklin/Family, Kirk Franklin/Family
Deadeye Dick, Different Story
Martina McBride, The way That | Am
Rachelle Ferrell, Rachelle Ferrell
Larl White, Wishes
Ken Mellons, Ken Melions
Des'ree, | Ain't Movin'
Lucas, Lucacentric
Crystal Waters, Storyteller
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SOUTH ATLANTIC
Kirk Franklin/Family, Kirk Franklin/Family
Martina McBride, The Way That | Am
Lari White, Wishes
Des'ree, | Ain't Movin’
Rachelle Ferrell, Rachelle Ferrell
Sounds Of Blackness, Africa To Africa
Usher, Usher
Helen Baylor, The Live Experience
Adam Sandler, They're All Gonna Laugh...
Deadeye Dick, A Ditferent Story
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member of Low Pop Suicide
and Gang Of Four. “Low Pop
has a very strong street-level
sales base, and we're hoping to
double or triple it.”

The band now features only
one of the trio’s founding
members: singer/guitarist/
songwriter Rick Boston.
Aside from Allen leaving to fo-

also plays on the
album, visited 10
RED branches
by day and per-
formed at coffee-
houses at night.

Ads are run-
ning in such fan-
zines as Magnet
and such consumer publica-
tions as Alternative Press and
Spin. A direct-mail campaign
is also in the mix.

On the radio front, the label
plans to attack college radio
aggressively in early January
with “Suicide Ego” before set-
ting its sights on commercial
modern rock outlets.

Allen says the label experi-
enced its greatest college ra-
dio success to date with the
latest Sky Cries Mary album.
“We want to repeat that, at
least, for Low Pop. We're go-

ing to hold back on [commer-
cial] radio until it gets a
groundswell of opinion behind
it.”

Boston and company hit the
road in mid-February.

MURMURING: The Mur-
murs’ self-titled MCA Rec-
ords debut bows at No. 19
among Heatseekers titles in
the East North Central region
this week. The band opens for

Funky Stuff. Boxing
Gandhis are racking up
album altemative airplay on
such outlets as KIOT Santa
Fe, N.M., and KSCA L.A. for
“If You Love Me,”
“Stranded,” and “In This
House," from their self-titled
Mesa debut. The seven-
piece funk band plans to
tour in February, including
stops at WEA branches,
retailers, and radio station-
sponsored shows.

Joe Jackson from Monday (5)
through Dec. 14.

ROAD WORK: Reprise’s
Mudhoney hits the road for a
series of West Coast dates
Dec. 2-15... RCA’s 360’s head
out with the Soup Dragons
Saturday (3) through Dec. 17.
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Brownstone Gets Unusual Push
M.JJ Trio Promoted Prior To Releases

B BY GIL GRIFFIN

WASHINGTON, D.C.—In late sum-
mer, MJJ/Epic launched a promotion
assault for Brownstone, a female vo-
cal trio whose album would not be re-
leased until winter. The hope was to
build radio awareness of the group
and prepare consumers for the re-
lease of its debut set, “From The Bot-
tom Up,” on Jan. 10, 1995.

So far, the strategy seems to be
paying off. The Aug. 23-released de-
but single, “Pass The Lovin’,” peaked
at No. 58 on the Hot R&B Singles
chart and has sold 13,000 copies, ac-
cording to SoundScan.

The follow-up single, “If You Love
Me,” is currently No. 12 on the Hot
R&B Singles chart and has sold 9,000
units since its Oct. 18 release, accord-
ing to SoundScan.

In a nontraditional move, Brown-
stone went on a national promotion
tour prior to the release of “Pass the
Lovin’.” The label also issued the
video of the single prior to servicing
radio with the single.

“Some people thought that ap-
proach went against the grain ... 1
like to do the work up front instead
of waiting until the last minute,” says
Lamont Boles, senior VP of black mu-
sic for Epic.

Boles used a similar strategy while
working as LaFace Records VP of op-
erations, where he helped develop a
similar setup plan for TLC’s debut al-
bum, “Oooooooh ... On The TLC
Tip,” which has sold 2.2 million units,
according to SoundScan.

Says Boles, “I believe in a two- to
three-month introduction of the
group. I want to see a buildup.”

While the MJJ/Epic marketing
plan is similar to the LaFace strat-
egy, there is less emphasis on the im-
aging of Brownstone.

“We're not looking for a concept

with Brownstone as we did with
TLC,” Boles says. “We want them to
be judged by their talent.”
Brownstone, which consists of
Nicei, Maxee, and Mimi—all in their
early 20s, auditioned for MJJ label
owner Michael Jackson at his Los
Angeles studio and were subse-
quently signed to a record deal.

AR %5/. '

BROWNSTONE

bers. The writer also worked with
Brownstone on the ballad “Half Of
You.”

Brownstone writes its songs with a
great deal of emphasis on melody and
harmony. “Sometimes, we literally sit
together in a circle and write,” says
Nicei. “We'll get tracks from pro-
ducers and we come up with melodies.

“Maxee comes up with smooth
sounds and Mimi writes a lot of lyrics
based on her poetry. I do a combina-
tion of both. There’s not a song on the
album about anything we haven’t ex-
perienced.”

Brownstone explores a broad musi-
cal range on “From The Bottom Up.”
Its cover of the 1970s Eagles stand-
ard “I Can’t Tell You Why” is a nos-
talgic treat, while “Sometimes
Dancin’ ” offers a lively reggae vibe.

Star Power. Vocalist Gladys Knight, center, stands with Motown group Boyz |l
Men during a video shoot for “End Of The Road Medley,” the current single from
Knight's second MCA album, “Just For You.” The medley features covers of “If
You Don't Know Me By Now” by Harold Melvin & the Blue Notes, "“Love Don't
Love Nobody” by the Spinners, and Boyz Il Men’s “End Of The Road.”

Boles dismisses notions that the
group is riding on Jackson’s coattails.
Boles says if Jackson gets involved in
the project, “it’ll be later down the
line.”

Says Nicei, “We get questions
about Michael all the time. Fans ask
us about him, or they’re negative and
ask us questions like, ‘Don’t you hate
all those other girl groups who can’t
sing? We don’t even answer that.”

Boles says Brownstone’s congenial
nature will help make “If You Love
Me” a female anthem.

“It’s a song that will hit with all fe-
male demographics,” he says, “be-
cause it’s a question women ask men:
‘If you love me, why don’t you show
lt?, ”

Says Nicci, “It has that potential. It
reflects the desires of women—I
think every woman feels that way.”

Brownstone wrote the passionate,
uptempo single with Gordon Cham-

Chance Encounter. Lifestyles/Relativity recording artist Blak Czer, right, stands
with Death Row/Interscope artist Lady Of Rage at a rap awards show held recently
in Las Vegas.

KINDER, GENTLER MILLIE: Making a right turn in
her career path, saucy entertainer Millie Jackson took a
more conservative approach to recording her cwrrent al-
bum “Rock N’ Soul.”

Racy, tell-it-like-it-is lyrics have always been a calling
card for Jackson, especially during her stage show. How-
ever, the Ichiban artist remains a legitimate vocalist.

“Rock N’ Soul” is a collection of 11 diverse tracks, rang-

ing from a remake of coun-

try artist Vince Gill’s

“Wh M C

Arou(;?i?yf(l) theoil)ef I(j::ﬁ rm
Rhythm

and the

Blues .

pard cover “Pour Some
Sugar On Me.” The album
provides a platform from
which Jackson issues sin-
cere rock/R&B musie—
sans the raunchy poetry.
Jackson says the concep-

Jackson Trades The Dirty For The Diverse;
Black Music Hall Of Fame Coming Soon

The musical is playing in Dayton, Ohio, Thursday (8)
through Dec. 11.

“Young Man, Older Woman” premieres in New York
Jan. 10 at the Beacon Theater and is scheduled to run
through Jan. 22. A press reception/showcase is being plan-
ned during the show’s run, though a venue and date have
not been announced.

RIBBON-CUTTING:
Construction has begun on
the National Black Music
Hall Of Fame, a facility
honoring those responsible
for the development, per-
formance, and promotion
of black music.

Reprise act Earth,
Wind & Fire helped New
Orleans mayor Marc Mor-

tual departure on “Rock N’
Soul” is, in part, a result of
her dissatisfaction with
music played on the radio. “It all sounds the same, and 1
wanted to show you can make different kinds of good mu-
sic,” she says.

The label currently is working two singles simultane-
ously: the rock-oriented “Love Quake” and the R&B-ish
“Check In The Mail.”

Significant airplay has been slow to materialize, accord-
ing to BDS (a total of 26 spins between the two for the
week ending Nov. 28), and the album has yet to chart. Still,
“Rock N’ Soul” has sold a respectable 1,400 units since its
Oct. 25 release, according to SoundScan.

On Sept. 27, Jive Records released “The Very Best! Of
Millie Jackson,” a compilation of her work on the label
spanning the mid-"80s to early 1991. So far, the album has
sold 4,000 copies, according to SoundScan.

This suggests that Jackson retains a loyal fan base that
has allowed her to enjoy a 26-album, 20-year career.

Recently, Jackson took one of her popular singles,
“Young Man, Older Woman,” and turned it into a success-
ful musical comedy.

Jackson, who directs and produces “Young Man, Older
Woman,” says the show has sold out performances at the-
aters across the country since its opening a year ago.

“The musical features stuff from my previous record-
ings, and is about a relationship between an older woman
and younger man——just like the song,” she says.

by J. R. Reynolds

ial break ground during a
ceremony Nov. 23 at that
city’s Perseverance Hall,
the centerpiece of Armstrong Park in the Crescent City.

EWF, as part of its current concert tour, performed that
evening at Saenger Theater.

Phase one of the facility’s development involves renova-
tions to Perseverance Hall, which is being converted into
an exhibit space and will be adjacent to a new, small out-
door performance venue.

Says Jackie Harris, executive director of the New
Orleans Music and Entertainment Commission, ‘We ex-
pect phase one to be completed by February 1995, at which
time a gala fundraising concert will be held.”

Phase two includes the establishment of a museum hous-
ing memorabilia from domestic and international black
music artists. The museum also will include an audio/visual
exhibit space.

Harris says completion of the entire facility is not ex-
pected before 1997.

An awards program is slated to become an eventual part
of the Hall Of Fame.

In 1992, the city set up a trust fund of $500,000 to de-
velop the Hall Of Fame. Harris says the music industry’s
support was vital to the success of the project. “Ernie Sin-
gleton [MCA black music president] has agreed to chair
the selection criteria committee, and Sidney Miller [pub-
lisher of BRE magazine] is chai